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Godard is perhaps the most important political filmmaker in the Western
world, matching the Argentinian, Cuban and other Third World fiTmmakers.
By "political” we understand "overtly and clearly political™ in the sense
that his fiims are poiitical films as well as films about politics, A
film 1ike La Chinoise (1967), for instance, needs to be stopped every few
minutes for discussion to take place. Also, he has firmly re-established
the value of the soundtrack as an independent source of communication, not
just as a means of confirming the image track. By doing this, he has
managed to structure his films around such problems as the representation
of sexuality, the grammar of advertisements, the ideoiogy of Hollywood,' and
the anatomy of the Maoist revolutiom in short, the ideology of communication.

What makes this volume particutariy interesting is that Godard for the first
time considers the place of television in modern communications {as well as
the more predictabie gquestions of montage, capitalism, images of woman and
technology.) In this section Godard points out the inherently authoritarian
nature of television. For instance, the viewer's attention is held through

a fixed camera position which reassuredly articulates the relation between
interviewer, interviewee and viewer, It avoids the necessary question, "When
and where do you find yourself there?” which would jolt the viewer into
active participation. Then, the selection of images is done by professionals.
The subjects are never allowed to express their own images, in the way

that free speech allows for the expression of individual words. Horst of

all the subjects selected for interview are typical of, and consistent with,
the conventional media image expected.

Godard expects the viewer to actively participate in the production of
meaning. For this to happen the communications theory which holds to the
sender, message, receiver model must be exploded. For Godard there can
be no message independent of the relation between sender and receiver.

It exists as an nanalysable complex beyond the simpie channel of trans-
mission.

Godard has formed a company, Sonimage, to make television programmes that
fulfil his own criteria and distribute the programmes to whoever wrote in,
or otherwise subscribed to them, thereby partially solving the inevitable
problew of distribution. Godard insists “the eye must 1isten before it
looks" and the lesson that all the television programmes he has made contains
is once meaning has become fully social it ceases to be compunicatiosbut
becomes a repetition that bings us unknowingly in our solitude.

The strategies he employs to defeat this makes up the burden of the book.
It also has a number of reflexive interviews with Godard by MacCabe and
a useful Tilmography.
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