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ABSTRACT

GLOBAL DESIRES: [RE]JCREATION, SEX, AND SURVIVAL IN
CONTEMPORARY NARRATIVE OF THE HISPANOPHONE CARIBBEAN

By
Christopher Alan McGrath

This study considers recent narrative fiction of the Hispanophone Caribbean to
analyze how several authors are constructing the area’s emergent cultural imaginary by
textually mapping “contact zones” created through transnational flows of capital and
human bodies—especially as these are articulated through tourism and, in particular, sex
tourism. The specific texts under consideration include several short stories by
Dominican author Aurora Arias taken from her collections Fin de mundo (2000), Invi’s
Paradise y otros cuentos (1998), and Emoticons (2007); the literary autoethnography
“De un pajaro las dos alas” (2009) by Puerto Rican author Larry La Fountain-Stokes; the
short story “La causa que refresca” (1998) by Cuban writer José Miguel Sanchez (Yoss);
the short story “Los aretes que le faltan a la luna” (2000) by Cuban author Angel
Santiesteban,; the festimonio Jineteras (2006) and the novel Tatuajes (2007) by Cuban
writer Amir Valle.

This study uses an interdisciplinary approach that draws from literary analysis,
sociology, anthropology, postcolonial studies, gender studies, and discourse theory to
demonstrate how these works explore multiple social forces, daily life events, and
historical processes that make up contemporary vital experience within the region. As
they sketch the spaces where local and foreign social actors meet in the context of
commodified sexuality, these texts show those places to be constituted by structural and

personalized forms of domination, resistance, negotiation, gain, loss, potential, and risk



within conditions of marked socioeconomic disparity. These settings ultimately become
discursive sites by which the authors treated in this study construct a dialogics of
sexualized encounter through which local selves articulate their relation to their foreign
Other and to national power structures.

In chapter one, I contend that Arias’s works attempt to textually apprehend the
ephemeral male tourist Other and the forces which his presence sets in motion—forces
rooted in, indeed, reiterative of, colonial practice and discourse that continue to shape
contemporary Dominican social experience and space. Ultimately, I argue that these
texts offer themselves as counter-narratives to hegemonic representations of the
Caribbean and the praxis that accompanies and reinforces it. In chapter two, I analyze
the works of La Fountain-Stokes, Sanchez, and Santiesteban to argue that, while
concerned with the interplay of discursive structures and social processes in shaping local
experience, their primary focus is on the constitution of subjects in the places where such
social forces converge. Specifically, I argue that these texts, responding to a fundamental
tension increasingly felt at both the social and the discursive levels within Cuba of the
special period, take as their central theme the constitution of particular types of
subjectivities indicative of that sociohistorical moment. In chapter three, I focus on how
Valle’s texts constitute a discursive project that examines the most sordid side of what it
terms the “human putrefaction” that comprises jineterismo, seeking to cleanse the Cuban
nation. In spite of their express attempts at discursive purification however, Valle’s texts,
driven by the impulse of abjection, ultimately reify the jinetera as a simultaneous object

of repulsion and desire, their discourse a fragmenting and misogynistic pornographos.
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Introduction: Global Processes, Colonial Legacies

Y [las islas]son fertilisimas en demasiado grado, ésta

en extremof...] La gente [...] son tanto sin engario y

tan liberales de lo que tienen, que [...] de cosa que

tengan, pidiéndosela, jamas dicen que no, antes convidan

la persona con ello, y muestran tanto amor que darian los
corazones [...] Y por ende se haran cristianos, que se inclinan
al amor y servicio de Sus Altezas y de toda la nacion
castellana [ ...]Esta [isla] es para desear, y vista, es para
nunca dejar [...] toda la Cristiandad debe tomar alegria y
hacer grandes fiestas y dar gracias [...] por los bienes
temporales que no solamente a la Esparia, mas a todos los
cristianos tendrdn aqui refrigerio y ganancia.'

~Cristobal Colén “Carta a Luis de Santangel™

-iDiablo, papi, tu si ta bueno, buen perro!—grita una de las
tres mujeres, la mas joven. Un solo grito a plena voz y sin
miedo, consciente de su poder. [Ella tiene] cara de ‘ven papi,
buen perro, comeme, que quiero ver como tu me pones, ven,
que todo esto es tuyo, y es mds, me lo voy a afeitar y me le voy
a poner tu nombre para que veas que he estado esperdndote la
vida entera y va no puedo vivir mds sin ti.”

~Aurora Arias “Novia del Atlantico”

This study considers recent narrative fiction of the Hispanophone Caribbean to
analyze how several authors are textually mapping local sociocultural space and
experience in the “contact zones” created within the region by transnational flows of

capital and human bodies, especially as articulated through tourism and, in particular, sex

! «“And [the islands] are abundantly fertile, this one extremely so [...] The people [...] are so lacking in
guile and so generous with what they have, that [...] whatever they may possess, if asked for it, never say
no, but rather offer it to the person who asked, and they demonstrate so much love that they would give
their hearts [...] Therefore they will become Christians, inclined to the love and service of your Royal
Highnesses and of the whole Castilian nation [...] This [island] is highly desirable, and, once having seen
it, one does not wish to leave it behind [...] all of Christendom should take joy and celebrate with great
festivities and give thanks [...] for the temporal wealth, refreshment, and gain that not only Spain, but all of
Christendom will enjoy here.” Translation mine as are all translations throughout this study, unless
otherwise noted.

2 “Carta a Luis de Santangel.” Modernized Spanish version taken from Chang-Rodriguez and Filer, 13-4
except for the lines “La gente...toda la nacion castellana,” which were rendered into modernized Spanish
by the author of the present study based on the original text as found in Varela, 141-2.

3 “Hell, papi, you sure are hot, hot stud!” shouts the youngest of the three women. A single shout at full
force and without fear, conscious of her power. [She has] a face that says “come on papi, hot stud, eat me,
I want to see what you do to me, come on, all of this is yours, and what’s more, I’m going to shave it and
I’m going to put your name on it so that you’ll see that I’ve been waiting for you my whole life and I can’t
live any longer without you.” '



tourism. The specific texts under consideration include: the short stories by Dominican
author Aurora Arias “Hotel Radiante” (Fin de mundo 2000), “Invi’s Paradise” and *“;Oh,
Bavana!” (Invi’s Paradise y otros cuentos 1998); “Bachata,” “Novia del Atlantico,” and
“Emoticons” (Emoticons 2007); the literary autoethnography “De un p4jaro las dos alas”
by Puerto Rican author Larry La Fountain-Stokes (Ufias pintadas de azul/Blue
Fingernails 2009); the short story “La causa que refresca” by Cuban writer José Miguel
Sanchez (Yoss) (Encuentro de la cultura cubana (1998); the short story “Los aretes que
le faltan a la luna” by Cuban author Angel Santiesteban (Los nuevos canibales: Antologia
de la mas reciente cuentistica del Caribe hispano 2000); the testimonio Jineteras (2006)
and the novel Tatuajes (2007) by Cuban writer Amir Valle.

Selection of the above texts was based on two main criteria: the first of these was
their taking as their central theme some aspect of the relations between local and foreign
social actors in the context of commodified sexuality—i.e. that which attaches itself in
particular to tourism, either incidentally or as part of the express purpose of travel (sex
tourism); second of all was the choice to use a representative selection of the most recent
texts to treat the theme, as these correspond to a marked upsurge of the phenomenon
within the region during roughly the last twenty years. This, as we shall see, corresponds
to the increasing growth and economic centrality of tourism within Caribbean societies.
Thus, although there is a literary tradition that treats the theme of commodified sexuality
within the Hispanophone Caribbean, some texts fall outside the parameters of this study.
For example, texts such as Cuban authors Tomas Fernandez Robaina’s Historias de
mujeres publicas (1998), Guillermo Cabrera Infante’s Tres Triste Tigres, Miguel Barnet’s

Cancion de Rachel (1969), Zoé Valdés’s La nada cotidiana (1995), Pedro Juan



Gutiérrez’s Trilogia sucia de La Habana (1998) and El Rey de La Habana (1999) either
deal with an earlier sociohistorical period, treat the theme merely as a motif, or focus
principally on sex work involving local social actors. The same holds true for Puerto
Rican authors Mayra Santos Febres’ Nuestra Sefiora de la noche (2006) and Sirena
Selena vestida de pena (2000), Francisco Font Acevedo’s La belleza bruta (2008), and
Dominican author Rey Emmanuel Andujar’s Candela (2006) and E! hombre triangulo
(2005). While such texts as Jordi Sierra I. Fabra’s Cuba. La noche de la jinetera (1997),
Olga Consuegra’s La noche pario una jinetera (2008), Lisette Bustamante’s Jineteras:
La explotacion sexual en Cuba, de la revolucion al revolcon (2003), and Zoé Valdés’s
short story “Traficante de marfil, melones rojos” (1998) fall within the established
parameters, they all primarily deal with Cuba and would thus cause a marked imbalance
in the countries represented within this project.®

Thus, while focusing on a representative sample of texts, the present study argues
that, through their portrayals of localized encounters between foreign sex tourists and
members of local society, these works generate a discourse that attempts, in a variety of
ways, to come to terms not only with the area’s experience of colonial legacies, but also
with the impact of the intensified global processes that characterize the region’s recent
experience, especially as they are articulated through sex tourism.

While there is a growing amount of scholarly writing on the subject of sex
tourism in the region, it has been almost exclusively a product of the social sciences—i.e.

anthropology, sociology, tourism studies. While drawing on such material as secondary

* The emerging importance of the phenomenon as a theme within contemporary Caribbean cultural
production is not only limited to literary texts. It is also seen in recent films from the region such as
£ Quién diablos es Juliette? (1997), Princesas (2005), Azucar amarga (1996), Sanky Panky (2007),
Heading South ‘Vers le sud’ (2005), and Flores de otro mundo (1999).



resources, mine constitutes the first systematic study of locally produced literary
representations of the phenomenon and allows me to analyze a key discursive element of
the region’s evolving cultural imaginary as it has emerged at the close of the twentieth
and beginning of the twenty-first centuries.

In order to contextualize the settings in which these works take place, in the
following section I develop a sociohistorical framework of the Hispanophone Caribbean
with particular emphasis on the Dominican Republic and Cuba and the historical
development of tourism and sex tourism within the area. This will be followed by a
delineation of the theoretical framework by which I approach and analyze these texts.
Finally, I provide a brief chapter summary.

Socio-historical Overview

As the authors treated in this study produce a cultural imaginary through their
portrayals of the [sexualized] encounters between local subjects and foreigners, they
construct “‘ethnoscapes,” Arjun Appadurai’s term for one of the “imagined worlds” born
of recent human mobilities and “global cultural flows” that he theorizes thus:

By 'ethnoscape’, I mean the landscape of persons who constitute the
shifting world in which we live: tourists, immigrants, refugees, exiles,
guest workers and other moving groups and persons constitute an
essential feature of the world [...] This is not to say that there are not
anywhere relatively stable communities and networks, of kinship, of
friendship, of work and of leisure, as well as of birth, residence and
other filiative forms. But it is to say that the warp of these stabilities is

everywhere shot through with the woof of human motion, as more



persons and groups deal with the realities of having to move, or the
fantasies of wanting to move. (Modernity at Large 33-4)

Indeed, the “ethnoscapes” of tourism reflect the very mobility of which Appadurai
speaks. In the Caribbean, where, as we shall see, governments have drastically
restructured their economies by placing tourism as a central strategy for development,
these same restructurings have triggered a double movement as tourist influx and local
emigration—when possible—have increased exponentially. When unable to leave and
escape deteriorating economic conditions, increasing numbers of local Caribbean
residents seek to plug themselves into tourist flows as these intersect the island, looking
to benefit from their participation in the formal and/or informal tourist economy, usually
performing service-oriented labor.’

The dynamics of an “ethnoscape” of transnational mobility are well exemplified
by a series of commercials of the early 1990s through which the privately-owned
Dominican rum company Brugal sought to position itself within the increased
transnational ﬂows triggered by neoliberal economic restructurings of the island
economy. The series consists of three commercials which form a series known as “La
americana de Ron Brugal.”®

The first ad starts in the middle of a sunny downtown Manbhattan of the 1990s as a
scene unfolds under the gaze of the Twin Towers of The World Trade Center. After
dropping off some fares, a Dominican cab driver is called by the sounds of some live

music being played across the street. He is so absorbed that he doesn't notice the thirty-

5 1 use the term “informal economy™ and its related terms as defined by Steven Gregory in The Devil

Behind the Mirror: “economic activities outside formal wage-labor relations and unregulated by the state™
7).

g 1 take the titles from their assignation as such on the yourube.com website where they are labeled “La

americana de Ron Brugal,” “La americana de Ron Brugal pt 2,” etc.
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something blond woman who enters the taxi asking "Sir, are you on duty?" Seemingly
unaware of her presence, he continues to gaze upon a scene of a musical group playing a
traditional Dominican music form, merengue, replete with typical musical instruments
associated with it: a Dominican marimba, a saxophone, a giiira, a tambora, and a conga.
As the music continues, the dancing crowd surrounding the musicians continues to grow,
a mix of Whites, Asians, Hispanics/Latinos, most of whom appear to be in their twenties
and thirties, all smiling in this moment of impromptu celebration of cross-cultural
interaction under the continued vigilance of the icons of the newly triumphant global
capitalism, the Twin Towers. As the camera alternates between the cab driver’s face and
the scene he beholds, it highlights his facial expressions, which convey fond memories
and nostalgic longing; almost as if he were caught between desire for home and his
reality of being in the United States. It is only after an almost defiant or determined
downward turn of the mouth that appears to reflect a decision taken, an affirmation to
self, that he is able to emerge from his reverie and finally respond to the repeated "Sir?"of
the blond woman seated in his back seat, waiting expectantly. He responds: "Si, perdén,
mi musi...", abruptly correcting himself when he sees the rubia ‘blond woman’: "My
music..." He seductively raises his eyebrows in emphasis as he identifies: "merengue."
The woman responds, eyes narrowed and smiles knowingly with a sassy, slightly
seductive air of her own: "Ah, merengue...Mucho buena!" indicating to the driver, if in
stereotypical gringa mispronunciation and grammatical assassination of his language,
that she perhaps knows something of his culture and finds it exciting and pleasurable. As

they laugh together, the taxi driver pulls away, proclaiming with a smile and a knowing

air of friendly superiority "y eso, que ti no sabes nada, americana” ("'You don't know



anything, Americana"). As the music continues, the camera zooms out, panning over the
impromptu party celebrants and the official logo of Brugal Rum appears on the screen as
a voiceover announces: "Brugal, contigo en todo lo nuestro" ("Brugal, with you in
everything that is ours" ).

"Todo lo nuestro" 'Everything that is ours' is, of course, all the cultural capital
that follow the flows of human movement and the circuits of consumption and
production, the "authentic"—music, food, and laboring bodies, and, of course Brugal
rum—commodified to cross the same borders as its primary consumers, Dominican
citizens. Here, in transnational space, Brugal will serve as an iconic link to home even as
it celebrates those transnational flows and seeks to position itself accordingly within
rapidly expanding new circuits.

This commercialized ethnoscape would be more specifically identified within
Appadurai’s theorization as a “mediascape,” which refers to both the distinct media for
the production and distribution of images as well as the actual “images of the world
created by these media” (35). As he continues: “What is most important about these
mediascapes is that they provide (especially in their television, film and cassette forms)
large and complex repertoires of images, narratives and 'ethnoscapes' to viewers
throughout the world, in which the world of commodities and the world of 'news' and
politics are profoundly mixed” (35) Thus, as broadcast throughout the Dominican
Republic, the Brugal ad reflects back to the nation’s citizens a growing fact of their
everyday lives—transnational flows—while pointing to how some might and do position
themselves under the auspices of transnational capital, participating, like the taxi driver

and the rum which is pitched as subsuming all that is authentically Dominican, in spaces



of economic commodification, labor, and material goods which may be consumed
transnationally.

It will be consumption which will be the point of connection for intercultural
relationships also, as the second commercial offers a glimpse of the blond americana in
her adventures throughout the island, consuming “authentic” Dominican food, enjoying
the company of several Dominican men with whom she dines, dances, and, of course,
imbibes Ron Brugal. At the end of the commercial, we find her once again back in New
York, recently arrived and in search of a taxi. When asked from where she is returning
by the taxi driver, whose back is to her, she responds “Paradise,” upon which he turns to
see the “authentic” Dominican fambora drum upon which is painted a Dominican flag
and, recognizing her, exclaims joyously, “Americana!” As they celebrate this happy
reunion with much laughter and excitement, each of them holding one end of the
tambora, new lyrics for the jingle are heard: "Somos uno juntos / somos el corazén de lo
nuestro" ("We are one together / we are the heart of that which is ours"). In this way, the
commercial joins together the americana and the Dominican male in a harmonious union
of consumption and service.

Once again, the commercial conforms to the functions Appadurai describes as
pertaining to the “mediascape”:

'Mediascapes', whether produced by private or state interests, tend to be
image- centered, narrative-based accounts of strips of reality, and what
they offer to those who experience and transform them is a series of
elements (such as characters, plots and textual forms) out of which scripts

can be formed of imagined lives, their own as well as those of others



living in other places. These scripts can and do get disaggregated into
complex sets of metaphors by which people live as they help to constitute
narratives of the Other and proto-narratives of possible lives, fantasies
which could become prologemena [sic] to the desire for acquisition and
movement" (35-6).

In a sense, one could argue that the story being told in these commercials serves a
hegemonic didactic function originating with members of the country’s economic elites.
It not only describes the transnational and local experience of many Dominicans, but also
seeks to interpellate local consumers at the same time it proposes a desirable and
“natural” order of things within the global tourist economy, positing an ideal relationship
between “Self” and “Other.” Here, smiling, friendly, and helpful Dominicans cater to
smiling, hungry, and consuming tourists. That it suggests the wedding of the (trans)local
male to the foreign female may also be understood as not only an attempt at libidinal
stimulation toward the sale of the product, but also an attempt to play to real desires and
fantasies of many Dominicans for a way off the island. As we will see in the course of
this study, this also constitutes a primary motivation for many who place themselves
within the transnational flows of the sexual economy as they enter into sexual labor with
tourists, be these male or female, desirous to capitalize on their contact with the
mobilities those tourists embody.

Thus, one of the more salient features of this commercial is precisely its
representations of the Dominican “Self” and his/her cultural “Other” and how their social
experience—indeed, how each of them—is constituted through their relationship with

one another. In this way, they illustrate Tevtzan Todorov’s “problematics of alterity”



which he developed to explore the dynamics at play in the encounters between selves and

others within the context of the “discovery” and conquest of America:
“We can discover the other in ourselves, realize we are not a homogenous
substance, radically alien to whatever is not us [...] But others are also
“I”’s: subjects just as [ am, whom only my point of view—according to
which all of them are out there and 1 alone am in here—separates and
authentically distinguishes from myself. I can conceive of these others as
an abstraction [...] as the Other—other in relation to myself, to me; or else
as a specific social group to which we do not belong. (3)

As told from the local Dominican perspective these commercials show multiple
ways in which individuals and/or groups from different cultures of origin perceive,
interact, identify, and “know” each other. In so doing, these commercials reveal the
complexity of identitarian categories within the context of contact and encounter,
simultaneously proposing both stasis and flux as constituent components of them. For
example, there is a sense in which the commercials seek to promote an image of fixity to
cultural identity so as to posit the product they wish to sell as one of many constitutive
elements that will maintain the “authentic” Dominican “Self” when in the transnational
space of the American “Other.” Cultural elements from “home” such as music, food,
dance, and rum will be the anchors of authenticity there. But what of all the others who
are united together through consuming such products. Are they then also Dominican?
Or do they maintain their difference? Consider the americana. Throughout the series of
commercials she progressively becomes, as the lyrics of the jingle suggest, united and

identified with Dominicans and they with her—both at home and abroad—while at the

10



same time, the viewer is constantly reminded of her fundamental difference, not only
phenotypically, but also by her consistent mispronunciation of the extremely limited
Spanish vocabulary she possesses. She is objectified and parodied; a stereotype, yet
economically necessary, desired and catered to. Yet it is claimed that she is one of “us.”
On the other hand, who is the Dominican? He is the New York taxi driver, the local
flirtatious bartender, the smiling dance and dining partner. Where is he? He is on the
island. He is in New York, the territory of the gringo/a “Other.” Yet there, in New York,
he is the “Other.” In fact there are many others—Latinos, Asians, African Americans
and other Dominicans—yet “we are all one together / we are the heart of that which is
ours.” We are bound together, same, yet distinct within transnational spaces, be these on
the island or in a foreign land.

The commercial and its representations of the harmonious relations between
Dominicans and white tourists from the North, is a product of and reflects, of course, the
ever growing move toward tourism which has, since 1967, marked the Caribbean region
as local governments and international organizations have promoted and expanded
tourism as a central development strategy in the economic structures of the region’s
countries’. Steven Gregory points out, for example, the form this development took in
the Dominican Republic:

Beginning in the late 1960s and spurred by the aggressive promotion of
tourism as an economic panacea by the World Bank, the Inter-
American Development Bank (IDB), and other international

agencies, the administration of President Joaquin Balaguer began an

7 For more information on the Caribbean in general, see Crick. For more information on the Dominican
Republic, see Cabezas and Padilla .
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aggressive campaign to promote tourism. Tourism was presented by his
international boosters as a means to advance from a primary

sector-based economy to one based on services, without passing through a
phase of industrialization, as had been attempted through earlier import

substitution policies. (Devil Behind the Mirror 23)

Indeed throughout since the 1970s, the Dominican Republic has experienced, as Gregory
affirms: “a transition from the production of primary agricultural exports to international
tourism and export-oriented manufacturing and services” (7). By the 1990s, when these

commercials were filmed and circulated, these structural forms had become more deeply
enmeshed in the national economy.

The imagery of commercials like those discussed here that market the Caribbean
as a type of paradise and an idyllic place for refreshment, consumption, and fun among
friendly local populations, predisposed to service and gentleness, articulate versions of
imagery with a long history in the Caribbean. As Polly Pattullo describes:

It is the fortune, and the misfortune, of the Caribbean to conjure up the
idea of "heaven on earth" or "a little bit of paradise" in the collective
European imagination... the region, whatever the brutality of its history,
kept its reputation as a Garden of Eden before the fall. The idea of a
tropical island was a further seductive image: small, a "jewel" and a
necklace chain, far from centres of industry and pollution, a simple place,
straight out of Robinson Crusoe. Not only the place, but the people too,

are required to conform to the stereotype"” (Pattullo 1996: 142)” (qtd. in

Sheller Consuming the Caribbean 5-6).
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These images, of course, find their prototype in the portrait of the lands and people of the
New World quoted in the epigraph from Christopher Columbus with which this study
begins.

Excerpted from the oft-cited letter of Columbus to Luis de Santangel, this passage
offers the first European description of the island of Hispaniola and underscores its
highly desirable fertility ripe for European development and exploitation. As goes the
land, so too its people, whose generosity and lack of deceit are proposed as an indicator
of their likely servility within the system that would soon be imposed upon them. Thus,
one finds here the seminal vision of the Caribbean which would inform the European
imaginary, inscribing and positioning both land and people relative to what would
become modern European empire. This document thus serves as a blueprint not only for
the idyllic imagery that would eventually evolve into the mass tourism industry’s
discourse, but also for the global expansion of modern empire and set the discursive
groundwork for practices still operative in that island space some 500 years later as
would-be adventurers—A K. A. tourists—follow in the footsteps of the Admiral,
protagonists in their own voyages of discovery and impelled by the very desire for
refreshment, festivities and gain recommended and prophesied by Columbus. Indeed, as

Mimi Sheller contends in Consuming the Caribbean, the Caribbean represents within the

“West” a ‘global icon’, that is, a place within the West’s imaginary and set of practices
that “encapsulates modernity, enfolding within itself a deep history of relations of
consumption, luxury and privilege for some”(37) as will be illustrated below.

Indeed, it is not only at the level of discursive renderings but also at that of the

practices these guide and by which they are, in turn, shaped, that the “West” implemented
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within the Caribbean the two primary uses for that region and its peoples indicated by
Columbus—refreshment and gain. Indeed, Amalia L. Cabezas locates Caribbean tourism
within a geopolitical and economic structural framework that she sees as an extension
and outcome of colonial patterns:
Although the world has changed significantly since the 16th century, the
basic political and economic relationships between colonies and empires
remain largely structured along a colonial axis of domination. The
enormous transfer of raw materials and labor power from the
Caribbean to Europe and North America continues to follow the
fundamental patterns established during the colonial era. The
underlying relationships between features of the industrial countries in the
North and poor countries in the South have remained constant. Patterns in
the circulation and distribution of commerce, money, and migration
were established during the colonial period and have
continued to the present. For instance, air jet travel revolutionized
transportation after World War II, following previously established
navigational travel routes from the global North to the South [...] As
in the colonial period, most travelers continue to be Western European and
North American men (51-2).
Thus, circuits of travel, production, consumption and flow of goods, services and
human beings are those that were established during the colonial period and basically
repeat the power differentials between former metropolitan centers and peripheries

(Cabezas 52). Steven Gregory argues that “the uneven manner in which transnational

14



within the Caribbean the two primary uses for that region and its peoples indicated by
Columbus—refreshment and gain. Indeed, Amalia L. Cabezas locates Caribbean tourism
within a geopolitical and economic structural framework that she sees as an extension
and outcome of colonial patterns:

Although the world has changed significantly since the 16th century, the

basic political and economic relationsh<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>