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JAMES R. DOVE ABSTRACT

Because of a belief that the local community 18 not
understanding or sympathetic with local hospital problems,
the hospital administrator attempted to reach the members of
his community with information about the hospital with mase
communications. This having falled, he then concluded that
mass communications used exclusively, without public re-
lations practices within the hospital, were ineffective.

The hospital administrator then became "public re-
lations minded" and sought to promote public relations within
the hospitael through the applicsestion of "public relations
prectices." Once this was accomplished he felt that mass
communicetions would be effective; whereas, before they wers
not. This 18 based on the belief thet the reception of
hospitsl publicity 1s dependent upon previous experiences
with the hospitel, and the assumption 1s made that "former
hospital patients® will be attentive to hospital publicity;
whereas, "non-former hospital patients" will remain in-
attentive.

This position i1s not too far removed from the concept
of the unification and consensus producing powers extended
to mass communications by such sociologists as Louls Wirth
and Herbert Blumer. They are similar in that both rely upon
the “common experience" which is believed to occur in exposure
to a plece of communication. The hospital administrator
deviates from thils bellief to the extent that hospital ex-
perlence 1s belleved to provide a common experience; and mass
communicstions then reinforce the pre-existing favorable

disposition toward communications favoring the hospitsl, only
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among former hospital patients.

Numerous researchers have produced findings which would
contest the belliefs of the public relations minded hospiltal
adminigtrator. They have shown the reception of public af-
fairs publicity, such as 1s hospital publicity, to be associ-
ated with soclo-economic factors and that reception increases
in the direction of higher status. This fremework has pro-
vided a basis for testing the following general hypotheaia.
*Among former hospltal petients, the reception of hospital
publicity will be sssociated with soclo-economic status.”
This hypothesls 1s tested by comparing the reception of
hospltel publicity to the following four measures of soclo-
economic status: Occupstion, income, education, and orgeni-
zation membership.,

A random sample of one hundred former hospital patients,
selected from the admlittance records of the two major general
service hospitals in Jackson, Michigan, were interviewed.
Information was recorded relevant to their former hospital
experience, their reception of hospital publicity, and their
socio-economic status. Scores were then obtained for the
informent's reception of hospital publicity and the four mea-
sures of soclo-economic status were ranked.

Chi-square tests for which p = .05 revealed that the
reception of hospital publicity wae assoclated with occupation,
educstlon,and orgenizetion membership, but not with income.
However, observation of the date revealed thst in all four

measures of socio-economic ststus the reception of hospitel



ABSTRACT

publicity tended to increese in the direction of higher status.
Further, chi-square tests fsiled to indicate any associsation
between former hospital experience and reception of hospitsl
publicity.

The general replication of other research findings
provided by thlis study tend to discourage both the belief that
mass communicetions provide a unifying force and consensus
producing agent and the bellef that hoepital experience
influences the reception of hospital publicity. It does indi-
cate that the receptlion of hospital publicity, as a form of
public affairs publicity, 1s associated with soclo-economic

factors.
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CHAPTER I

INTRODUCTION

Statement of the Problem

In recent yesrs meny of our nation's hoepitels have
become inedequete in providing the services end acocommo-
dations for which a hospitel 1s held to be responsible, due
to increasing petient loads end out-moded equipment. In
order to remedy this situstion, the hospitsl sdministretor
hes cslled for the financliel support of the members of his
community to gid in modernizing and making more efficient
the community's hospital. He has ettempted to make known
the needs of the hospital by publicizing them through the
various means of communicstion, chiefly the press and the
redio. In e great number of cases, the members of the
community have not responded favorably to the edministrator's
ples for funds., This, the administrgtor has interpreted, is
evidence of g lack of community understanding and good will
toward the hospital.

In order to develop community understanding and good
will, the hospital sdministrator hes called upon the services
of the public relations men. In working to develop com-
munity underetending end good will, the public relstions men
has brought to the hospital sn idea which closely resembles

the concept that unification and consensus can be achieved

1l



by exposing &all members of e community to mess communications.
Thie concept of unification end consensus is one which is
vigorously supported by such sociologists &8s Louis Wirth and
Herbert Blumer. 'They would contend that a heterogeneous

end disorgenized soclety csn be unified and concensus within
it developed through the application of mass communications.
In the context of hospitsl public relations, this concept 1is
seen to be represented by the notion that community support
end understending mey be solicited by exposing the members
of the community to publicity which promotes the hospitel's
dsuse.

The hospitel sdministrator, having previously experi-
enced frustration in attempting to resch the community
members with the exclusive use of mass communications, has
been more inclined to apply "publiec relations practices”® by
becoming more concerned with the types of experiences the
patient is exposed to while in the hospitel. A conscientious
attempt is mede to provide service end cere for the patient
that,it 1s felt, will incline the patient to be favorably
impressed with the hospitel. Thus, the hospitel edminis-
tretor's response to public relations has been to plece the
emphasis on providing experiences for the patient which sre
believed to be designed to promote an understending attitude
towsrd the hospitel.

Once this hss been gccomplished, the hospital adminis-
tretor is then willing to indulge in the intensive use of

maes medis in order to obtein the financial support of the



community. This 18 based on the premise that if the petient
hes experienced "public reletione prectices” within the
hospitsl, his understending attitude will incline him to be
receptive to mess communicatiom which promote the hospital's
needs, rather then reject such communications, as was felt
to be the case, prior to eny sttempt to spply "public re-
lations practices® in the hospital.

There are & number of gssumptions mede tacitly by the
hospitel administretor in his public reletions dcheme, which,
when 1solaeted, would provide ¢ mumber of reseerch oppor-
tunities, The first and most besic of these assumptions
is thet by widely distributing a piece of communication
throughout & community, all members of the community will
sctually receive the communication. That is, by potentially
exposing all members of the community to publicity distri-
buted by mess communications, all of those who have been ex-
posed will receive the publicity. Another bssic assumption
of the public relstions minded hospital administrator is
thet the community i1s composed of two clesses of people,
nemely, "former hospital patients" end "non-former hospitel
patients®. This assumption is seen to be reflected by the
further assumption that of ell those who have received a
rlece of hospitel publicity, those persons who are former
hospitel patients will be more highly receptive to the
hospital's poeition then those who are not former hospiteal
patients, This would leed to still a further assumption

thet of the two classss of people composing the community,



those who are former hospitel patients, in being favorsbly
predisposed to hospitel publicity as e result of their hospiltal
experiences, would exhibit & greater degree of reception of
hospitel publicity than those persons who sre not former
hospitel pstients. Likewise, 1t would be assumed that those
former hospitel patients hsving greater exposure to the
hospitel would exhibit grester reception then those former
hospital patientn with less exposure to the hospital. The
finel tecit essumption of the public reletions minded hospi-
tal administrator would be that the two classes of people
comprising the community. would exhibit no intra-cless
cheracteristics such as differential age, sex, ooocupation,
education, etec. which would sccount for the extent of recep-
tion of hospital publicity.

There is en abundance of research findings in the field
of mass communications which would caat serious doubt on
these gssumptions of the hospital sdministrator. MNimerous
studies have shown that, first, the reception of eny publi-
city of a public affairs nsture, es some hospitel publicity
would be, 1s relgtively low. Likewise, it has been demon-
strated in maess communicaetions resesrch thet the factors
which account for the reception of public affairs publicity
are soclal cherecteristic factors, such as age, sex, occu-
petion, educstion, etc., end, further, that the extent of
such reception is positively correlated with increesing
soclo-economic status,

It is the purpose of this study to examine the public



reletions minded hospitel edministrator's assumption thet the
reception of hoepitsl publicity is sssociated only with the
individual's experience ae a hospital patient, to the ex-
clusion of other factors. For the purpose of this study,

the extent of reception of hospital publicity emong former
hospitel patiente will be measured in terms of social
characterigtic. factors as indices of socio-economic status.
An attempt will be made to show an assoclation between the
reception of hospital publiclty end socio-economic status

emong a selected sample of former hospital patients.

Hospital Public Relstions

Recognition of & Need for Public Relations

The hospitel, as s public service institution, hes met
with two particularly outstending conditions which have csused
considerably more attention to be focused upon it in recent
yeers, PFirst, an ever increesing populetion is providing an
ever increasing public which demends ettention and care in
the hospitsl. The averege delly census of hospitel in-
patients has grown from 830,098 in 1934, to 1,342,508 in
1954.1 In proportion to the respective totsl populations of
these two years, the increase in the average daily census
represents an incresse in hospital edmissions of 187% in
general and special ho'pitale.z Seocond, a continuously in-

creasing smount of teohnical knowledge is being accumulated

1Dr. Louie Block, "Hospitel Trends,* Hospital Tovics
(Chicago), 1956, p.31.

2Ivia., p. 9.



which is increassing the number of services for which the
hospital hss become responsible. The net result of these two
conditions ie that e grest number of our present hospitels
are no longer edequete to provide for the high caliber of
rrofessional medicel service which is expected of them,

Many hospitele sre being preesed for bed spece, storage spesce
end equipment,.

In meny cases, when the hospitel administrator reslized
that his hosvitsl wes falling below the standard of medicel
care which he felt his hospitel should provide, he sought to
remedy the situstion by providing more space and facilities.
This generelly requirees funds which the hospitel does not
ordinerily heve and, thus, expsnsion snd develooment of the
hospitel depends on egecuring the aid of the memhers of the
loce1l community. The administretor has depended upon a be-
lief that the members of the community would be willing to
provide for the continuoue growth of the hospitsl eo thet it
could provide satisfactory services., Such & belief is besed
on the following concept of the plece of the hospitel in
reletion to the community:

The modern hospitel represents the community's ef-

forts to bring together the varioue professional

ekille required in modern care and to place at their

disposal the highly trained technicel personnel end

expengive equipment upon which thet cere is incress-
ingly dependent, The community is willing to pro-

vide the funds beceuse it believes thet this is the

only way 1t can secure complete snd coordinated

medicel cere. The community reslizee thet the

march of medicine hes long since out-stripped the

contents of the doctor's blsck bag and the facilities

of his office. For this reason the members of the

community have been willing to pool their resources
in order to obtain the medical services that the



individuel physicien could no longer provide, end

in order to efficiently utilize &ll the professionel

skille which now meke up medical cere.l

Thie concept of the plece of the hospitel in the 1life of
the community impute & greet desl of rationeslity and under-
stending to the public of the community. It implies that
the public would be ever ready to continue to "pool their
resources in order to obtain the medical services" which are
necessary for adequate hospitel cere. It is, perheps, due
to this concept thet, in & grest many instances in which the
hospitel edministrator has called upon the finenciesl eupport
of the members of his community and been refused their sup-
port, he hes become awere of whaet he considered to be a leck
of community understanding end good will towerd the hospitel.

A survey of grticles in the journals and publicetions
of both stete &nd netional hospital orgenizetions will reveel
& large number of erticles devoted to Jjust this type of
problem, One writer, who reported meeting high resistsnce
end entegonism to & locel hospitel fund reising cempaign,
claimed that the board of trustees attempted to determine the
source of the resistance,

....they discovered how 1ittle known the hospitel

wes to the genersl public., We found the public's

indifference to the hospitel and its ignorence of

the hospital'e functions almost unbelievable,

Thus, the hospitel administrator ceme to lesrn that the

sympethies of the public he hed been sttempting to serve heve

-~

3Ray E. Brown, "Hospitsl Professionel Relations,"
Hospitals, Jsnuery 1, 1957, p.32.

byictor w. Knouth, "Low Pressure - High Results,"
Hospitels, October 16, 1956, p. 41,



not elweye been whet he expected. Further, the hospitel
adminietrator came to learn that the hospital could not exist
spert from the consent and support of the community. 1In s
Journal written for hospitel trustees, this statement of
swsreness wes mpde: "The hospitels you serve gre pecullerly
dependent upon the bellefs snd opinions of your communitiea.'5
Still another type of incident hes sometimes been the
instrument which brought about recognition of & felt need for
better community understending and good will toward the
hospitel. A sudden rash of adverse newspaper publicity,
touched off by en incldent involving the deeth of a child due
to hospitel policy of refusing wvelfsre cases, wee reported in
one grticle eppesring in an Americsen Hospitel Associstion's
publicastion. The writer claimed thet it took this kind of
incident to begin an organized effort to develop better
public relations for the hospitals in thet erea. He cleimed
thet the newspepers were writing for a public which they knew
to be hostile to the local hospitels, & situation which would
not heve existed hed the hospitel sdministretors in the eree
done a good job of educsting the publio.6 In this cese, the
bleme for the hostile ettitude of the public wes laid to a
poor Job of educetion, a poor Job of developing better under-

stending of the hospitals,

5Kennerly Woody, "Telling is the Key to Selling,"
Trustee, December 12, 1957, p. 7.

6De1bert L. Price snd David Kinzer, 'Coogeration is
the Key of New Chicego Hospital - Press Code,” Hospitels,
Februery 1, 1957, p. 29.



Another writer, in attempting to show the importence of
public understending,mede the following comment:

Too often hospitels tend to overlook this human

tendency to criticize whet 18 not well understood.

To bring ebout better understanding is certeinly

one of the fundementsl objectives of sny public

reletions program,

Thus, the hoepitel administretor has been impressed with
what he feele to be the necessity of having en understending
public and he hees been impressed by the appsrent fact thet
quite often he does not have much public underetending of his
hospitel. He hes realized, as one writer put it, thet:

. ..communitiees seem to expect so much (from the hospitel),
but often give so little in return, *8

The journals published by the varioue hospitsl orgeni-
zatione have teken up the crusaede to develop more snd better
public understending of the hospitel. The chief method by
which this objective is felt to be obtained is by the practice
of public relstions. Rarely is & Jjournsl published which
doeg not contein some article advencing the techniques and
methods which sre felt to be effective in securing e
sympethetic and understsnding public. Frequently, articles
are submitted by hospital administretors or members of hospi-
tel boarde of directorse, in which they explein either successes
or feilures with verioue public relations techniques which

they have encountered. Nene ever suggest that public re-

lations ere unnecessery -- rather, many unpleasant tseks are

7Allen H. Berth and Thomes D. Griffiths, “You - The
Ambesssdor, " Hospitels, August 1, 1958, p. 40,

eKennerly Woody, Op.cit., p. 7.
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Justified only because of their "public reletions value".

Definitions of Public Relestionse

An exact definition of whst public reletione are is
never outwerdly discussed in jJjournal srticles which discuss
public reletione practices. Rether, it would eppeer that
public reletions is something that everybody knows about;
and a tecit ggreement seems to prevail which would indicate
that 1t is unnecesssry to ponder acedemic questions asbout 1its
nature. In order to determine whgt public reletions refer to,
1t is generally neoeggafy to leave the specific contextual
mgterisl written about rublic reletions and seek definitions
from more genereglized sources.

Verious writers have offered the following definitions
of public reletions,

A public relations progrem 1s e conscious, sincere,

directed endeevor to create and strengthen contscte

which contribute to the development of mutual under-
etending, good will, end respect bet;een en insti-
tution ?or business) end its public.

Public relstions is ... the totsl effect of the

ections of gll of the people who are sssociated with

your hospitel on al} the people who come in contact

with your hospitsl.l0

Public relations involves epplying the art of mase

communicetion to influence public opinion so that 11
some positive action 1s teken by the public involved.

9Alden B. Mills, Hospitsl Public Relations, (Chiocego:
Phyeicien Record Company, 1939), p. 3.

10pouglss Mueller, "The Substence of a Public Relstions
Progrem," Trustee, Februery, 1958, p. 1.

11Gherlee 3. Steinberg, The Mgss Communicators: Public
Opinion, Public Relations, and Mase Medla, (New York: Harper
and Brothers, 1958), p. b5.
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The sct of communiceting, in e public relations
eenee, involvee the releying or trsnsmitting of a
eign or symbol -- verbgl, written or pictorial --
from & specific source to a specific esudience or
receiver, by means of eny one, or all, of the
several media thet act as chennels for the trans-
mission of the symbols -- newspaper, megezines,
books, radio, television, motion pictures, or
direct speech -~ for the express purpose of in-
fluencing the opinlon and actions of tfz recelving
individuel or group, i.e., the public.

The public relations men serves ge & useful middlemen
or catalyst between management and the public, inter-
preting eech to the other. i mass medie ere the
evenueg of intercommunication.

The basic media through which end within which public
reletions techniques orerete ere the press, redio,
television, motion picture, magezine and book. Re-
leted erees in which public reletions techniques

ere spplied include direct-mail, promotion, brochures,
posters, displey carde, end other written end grephic
presentetions. Thus, public relations, as an umdbrella
title, embrsces or covers the sreas of sdvertising,
publicity, promotion, end exploitstion. l4

An gttempt to explain the conditions under which public

relstiona erose helps to determine the nsture of public re-

lations.

... 88 1t became hgrder for people with different
backgrounds to understend and know about eech other,
the first necessity wes for one group to tell others
ebout itselr. It (public reletions) also tells the
group whet others think of it; it helpes the group
determine whet it must do to get the good will of
others; it plans weys end meens of winning that good
wills end 1t carries on gctivities designed to win
it.

- . St v @ ~ccEE— -

121pi4., p. 22.
13
14

M—" p. 70
Ibid., p. 117
15ph1lip Lesly, "Exactly What is Public Relations,*

Public Reletions Handbook, Edited by Philip Lesly, (New York:

Prentice-He1l, 1950), pp. 4-5.
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It 18 evident from these explanstions and definitions
of public relestions thet, besically, public relations is e
term gtteched to the prsctice of eprlying mass medis for the
puvrpose of obteining the understanding end good will of eome
designeted group. In thie respect, it does not appeer to be

too fer removed from propagande.

The Hoepitel Administretor's Position on Public Relations

There sppesrs to be & general feeling among writers of
hospitel public relations articles, thet hospitsl public
reletions is essentielly a staff or hospitel employee problem.
Stetements such as the following tend to bear this out:

Good public relations begins internelly with the
treining of employees to provide good service snd
with the education o{ employees in good public
relstions prsctices. 6

Employees ere & hospital's good will ambgssedors
and should be well informed public relations repre-
sentatives. 17

Sell them (hospitsl employees) on the idea thet the
wgy they conduct themselveg 1s the bedrock of
hospital public relstions.l

Hospital steffs end personnel, its trusteees and
euxiliary members reech into all parts of the
community -- into homes, into larger organizetions
end essemblies. If they heve been given the facts
sbout their hospitel; if they cen answer questions
ebout its fecilities, its prectices. (sic) If

they can be counted on to cerry their hospitel's
story scroes the dinner tables; the bridge tables
end the bsck fences of their town -- then hospitals

won't heve much worrying sbout community relationa.19

- o - - - -

16Allen H. Berth end Thomes D, Griffiths, Op. cit.,

p. 40.
17Anthony J. Borowski, "Public Reletions Check-List for
Administretors," Hospitels, Februery 1, 1958, p. 43,

18pe1bert L. Price eni David Kinzer, Op. cit., p. 32.
19Kennerly Woody, Op. cit., p. 9.
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One writer of hospital public reletions, & hospital
trustee, listed the verious people associaeted with hospitels,
in the order of their importance from s public relations
stendpoint, as he conceived of 1t,

First on the 1ist of people to be won gs friends

ere, I think, the people who &sre closest to it:

its own employees, Employees are the most im-

portent single chsnnel of communicetion with the

gggifgoe hospitel 1s trying to win over to its

NMumerous other erticles express the same genersl idea,
thet public reletions is primerily en internsl hospitel
effeir, but explain more specifically some of the different
aregs of hospitsl operation where individuel employees could
promote public relations, Members of various different
hospitel departments within local hospitsl organizetion hesve
contributed public reletions articles to the hospital Jjournels,
many cleiming that their own depertment's services are the
basic sterting point for hospital public relations progrems.
A hospitel dietitian wrote that the service of quality food
is the key to good hospital public roletions.21

Another area of hospitsl operation thet has received
attention from the public reletions position is the admitting
‘and billing depsrtment. A writer on this subject meinteined
that:

Patient-hospitel rélations will be greatly improved

if the hospital mekes every effort to meke the
petient's admission snd peyment of bills as easy and

zoDauglea Mueller, op. cit., p. 3.

2lpern W, Gleiser, "We Help Train Dietitiene to be
Managers," Hospitels, Maey 1, 1958, p. 76.
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es plegsant es posaible for him.22

Another writer on the seme subject cleimed thet:

The public end even the members of the voluntery

hospitsl eystem frequently do not understend the

nature of hospitsl cherges nor how they sre set.

This situstion has creeted some of the hospital's
most serious problems, such es: pggr patient re-
lstions ... poor pudblic relations.

On the sublect of edmitting practices, this comment wes

noted:

... the routine interview cen give the admitting
personnel more time to spend on the public reletions
espect of edmitting -- & vitel fector to an insti-
tution thet is elways 'in the pub&ic eye', and in
need of constent public aupport.2

Other writers seek to encourage the hospital edministreator

to mgke greeter use of his hospitel's women's euxiliary end

other voluntery orgsnizetione beceuse of their public re-

letions velue.

A strongly united end well-informed auxiliery 1is e
potent fector in meinteining the highest quelity

of community relstions., It is e significent sid to
adm%négtratore in esteblishing proper public senti-
ment,

... 88 the hospitel euxiliary may become the voice
of the hospitel in the community, 1ite ggportunitiee
for influencing public attitude grows.

Activities of the women's euxiliary ere & contributing

22h  W. Welsh, "Let the Petient Know What He's Psying

For," Hospitels, April 16, 1957, p. 52.

23E. C. Leetz, "Give the Public a Packsge They Under-

stend, " Hospitsls, September 1, 1957, p. 48.

2I*I-Iarry T. Hever end John F. Lateham, "Roll Out the Red

Cerpet," Hospitels, November 16, 1956, p. 44,

25Anthony J. Borewski, op. cit., p. 43,
26Kenneth Willismson, "The Hospital end Government,b*

Hospitsls, April 16, 1957, p. 46,
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fector in Q?e creetion of good will in the

community.

The seme general emphasia on public relations as being
eesentislly en internsl hospitel effair involving primerily
the steff wes indicated further in & tendency to underpleay
the importence of the verious mess medie es effective instru-
ments in promoting public understending and good will towerd
the hospitel. The Journrl writer previously referred to who
renked the importsnce of verious public relations techniques,
not only plsced the behevior of the employees at the top of
the 1list, but relegeted genersl publicity methods to the
bottom of the 1list. He meintsined that:

Compered to these primery chsnnels of communicetion

to the public -- the employees, the patients and

visitors, end others associated with the hespital's

work -- the uggal publicity chennels ere not nesrly

s0 important, :

He does, however, feel thet publicity methods mey heve
some vslue after good public reletions heve been esteblished
within the hospital; but the emphasis should always remein
on the side of the employees,

Another writer expressed the view that it wss somewhat
too much to expect the newspepers to do an adequate leb of
educating the public on hospitel mstters, ss evidenced by an
experience in which the locel hospitels precticed little
public reletions other then relying upon the presu.29 This

seme gttitude wes expressed by another writer who reported

- — -~ -

27Julien Priver, "Twenty Weys Our Women's Auxiliery
Polishes Hospitel Service," Hospitals, Auguet 15, 1956, p. 128.

28Doug1aa Mueller, op. cit., pp. 4-5.
29De1bert L. Price end Dsvid Kinzer, op. cit., p. 96.
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thet the types of questions asked by persons observing »
hospitel exhibition et e rurel county fsir indiceted that the
press e#nd redio elone hed not been successful in promoting
understending of the hosnital. "

This seme general attitude toward public reletinns end
the reletively low evelustion of the effectiveness of msss
medie when used slone, to the exclusion of internsel oublic
reletions, wes reveeled through interviews with seven hospi-
tel edministretors repregenting all of the hospitels in
Jeckson County, Michigan.31 Each of the hospital edministrators
was questioned reletive to their hospital's public reletions
program. The responses were highly similer in each cese,

The generel attitude wes one of schleving public understending
end good will by providing "“good patient cere®, The ad-
ministretore cleimed thet the hospitel employees were the

crux of their public reletions progrem becsuse a hospitel
which provides good petient cere does not heve & public re-
letione problem, The emphesis on the importence of mass

medis techninues wss somewhet underplsyved, slthough all of

the hospitels in question hed mede use of verious mees communi-
cetione, One edministretor made his position cleser in
evelusting public reletions in terms of internel hospital
practices es opposed to mees medie publicity by commenting to
the effect that, 1f the hospitel personnel entegonized the

‘petients gnd visltors or if they left e bed impression, then

—— - - - P - -

3OHowera K. Read, "A Hospitel Goes to & Feir," Hospitels,
Mey 1, 1958, p. U45.

31gee Chapter II, p. 47f.
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ell of the publicity in the world fevoring the hospitsl would
be of no velue. Once, however, the patients and visitors were
fevorably impressed with the services end csre provided by

the hospitel, then mess communications would be helpful in
promoting good will end understanding of the hospital.

In summery of the position teken by public reletiones
minded hospitel sdministretors, es revealed in srticles on
hoepitsl publié reletions written by them{Athe chief purpose
of public relations is seen to be the echieving of &n under-
stending public which extends good will toward the hospital;
ig§1§>is—éxpected to be echieved first and foremost by pro-
viding services and care for the pstient which ere felt to
render the patient favorebly inclined towerd the hospitel,
Maes communicetions ere seen to be the follow-up of internal
public relations prectices. That is, once it 1s felt that
the hospitel hes been successful in developing a favoreble
impreseion on the petients, these persons will then exhibit
en understending ettitude which will permit mese communicetions
to be effective in promoting understending of hospitel affairs
and nroblemai)’!ose communications used exclusively, without
internel public reletions prgctices, are felt to be ineffective
becguse petients were not favorebly inclined towerd the
hospitel; &nd becsuse of this they rejlected the publicity
fevoring the hospitel es being unworthy of serious consider-

astion.
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Implicit Assumptions in the Hospitel Administrétor's View of

Public Relstions Indicating Agreement with the Concert of

Achieving Conseneus Within the Mees Soclety Through Arrlying
, ] ~Mass Communications

There sre e number of tecit sssumptions mede by the
public reletions minded hospitsl edministretor, regerding the
ebllity of public relationa precticee &nd maese communicetions
to bring ebout coneensus and cohesion among members of
socliety. These assumptions are highly suggestive of the con-
cept held by some sociologiste and widely held by public re-
lstions men 1n generesl, thet mees communicetions provide a
mesns of developing and meinteining cohesion and consensus
within ¢ disorgenized grouy. This concept is found to be in
association with the theory of Mase Society se advenced by
Louis Wirth end others. A brief discussion of the theory of
Mass Socliety and the concent of cohesion by mass communi-
cetions, wil)l elarify the reletionship between this concept
end the position of the public reletions minded hospitel

administretor.

Mass Society

-

/
[
Prob=bly the mast articulate stetement of the Mass

Society hes been mede by Louis Wirth., According to Wirth,

the mess society, first,

...lnvolves greset numbers. Second ... almost by
definition, it consists of eggregetes of men widely
dispersed over the fece of the earth, as distin-
guished from the compect locel groups of former
periodse, Third, the mese is composed of heterogeneoue
members in thet 1t includes people living under widely
different conditions, under widely varyling cultures,
coming from diverse strete of society, occupying
different positions, engeging in different occupations,
end hence, having different interests, standards of
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life end degrees of prestige, power gnd influence,
Fourth, the mass is en &eggregete of enonymous
individuels ... Fifth, the mess does not constitute
en orgenized group. It 1s without recognized legder-
ship #nd ¢ well-defined progrem of action. 8ixth,
the mess hee no common customs of treditions, no
institutions end no rules of governing the gctions
of the individuele. And finelly, the mess consists
of ungetteched individugls, or, at leest, individusls
who, for the time being, behsve not s members of a
group, pleying speciflic roles repregentative of
their position in thet group, but rather es discrete
entities. In modern urban industriel society, our
membership in esch of the multiple orgsnizetiones to
which we belong represents our interests only in
some limited espect of our totel personal 1life, 32

L Wirth's mein empheeis ls, then, on the heterogeniety of
eoclety snd the implication that there 1s no common basis

for beshevior. Herbert Blumer, another supporter of the

~———

mess soclety, hes described it in terms of disorgenizetion
or leck of direction in behavior, |

...the mgss cen be viewed gs constituted by de-
teched &nd elienated individuele who fece objects

or areags of 1ife which are interesting, but which
ere glso puzzling end not eesy to understand and
order, Consequently, before such objects, the
members of the mgss are likely to be confused gnd
uncertein in their sctions. Further, in not being
able to communicate with eech other, except in
limited end imperfect ways, the members of the

mges are forced to act sevarstely, es 1ndiv1duala.33

‘Ligliot Freidson hgs described the behavior of the mass &s
representing essentielly individuel behavior which hes no
direction in terms of being influenced by others.\/This would

be the case &8s according to the other descriptions of mess

32Louls Wirth, "Consensus and Mass Communication,®
American Soclological Review 13: 1948, pp. 2-3.

3 Herbert Blumer, *The Mass, The Public, end Public
Opinion", Reader in Public Opinion and Communication, Ed.
Bernsrd Berelson end Morris Jenowitz, (Glencoe: The Free
Press, 1950), p.u4,
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goclety, there is really no socletal character to it at all.
Within the non-socletal mass, behavior is determined only by
each 1ndividusl attempting to gratify his own needa.Bh

Unification of the Mass Soclety by Mass Communications

Running simultaneously with the discussions on mass
soclety 1s the further position that it is possible to unify,
integrate, or establish consensus within the mase through
the use of the varlous mass medla. Lazarsfeld reported that
when mass media first began to stir the imaginations of people,
many were of the opinlon that mass media would reconstruct
the atmosphere of the village within the large metropolitan
centers, It was felt by many people that the spirit of the
town meeting could be produced by exposing all members of the
community to informative mater1a13.35 The image of all
soclety and mass communications held by these people, accord-

ing to Lazarsfeld, was of,

An atomistic mass of millione of readers, listeners
and movie-goers prepared to receive the Message; and
secondly, they plctured every Message as a direct
and powerful stimulus to action which would elicit
immediate response. In short, the media of communi-
cation were looked upon as a new kind of unifying
force -- a simple kind of nervous system -- reaching
out to every eye and ear, in a soclety characteriged
by an amorphous social orgagézation and a paucity
of interpersonal relations.

3hi:llo‘t: Freidson, "Communications Research and the Con-
cep; 3r the Mass," American Sociological Review 18: 1953,
pP. 314,

35Elihu Katz and Paul F. Lazarsfeld, Personal Influence,
(Glencoe: The Free Press, 1955), p. 15.

31pia., p. 16.
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The position that mess medls serve to integrste s die-
orgenized mess snd bring ebout coneensus is not entirely with-
out ite beckers today. Wirth would heve us believe that mess
communications sre cepsble of providing either unity or
further disorgenizetion, depending on the motives of the
communicetor.

The instrumentelities of msse communicetion lend
themselves psrticulerly well tc the dissemination
of (integrative symbols) on & scele hitherto
thought imposgsible. Wwe hsppen to live in e world
in which despite bsrriers of technology end of
politics, the whole human rece becomes potentially
exposed to the same symbols, They ere wespons of
offense or defense, snd they are bonds of union or
discord, depending upog7the purpose which those who
ugse them heve in mind.

Wirth feels that the power of the mass media as a force of
integretion end building consensus has not yet been fully
eprrecisted or determined, He further feels thet mase com-
municetions s8 distributed by the verious medis may be basic,
or prove to be besic, to #ll other forms of power because of
the potentiel for developing consensus.

In mass communicgtions we have unlocked s new sociel

force of &8 yet incelculeble megaitude. In comperi-

son with all previous egocliel mesns for building or

destroying the world this new force looms g8 a

gigantic inetrument of infinite possibilities for

good or evil, It hes the power to build loyelties

end to undermine them, and thus by furthering or

hinder%gg consensus to sffect #l11 other sources of

power,

Blumer imputes cause of both disorgsnizetion end inte-

gretion to the power of the mess medie.

—— s —— ——— — -~ — ——— > c—

37Loute Wirth, op. cit., p. 6.
38mia., p. 12.
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Under conditions of modern urben &nd industriel

life, mess behavior hss emerged in incresgsing

megnitude end importance., This 1s due primarily

to the operstion of fectors which hsve detached

people from their locel cultures and locsl group

settings, Migretion, chsnges of residence, news-

pepers, motion pictures, the radio, educetion --

ell heve opereted to detech individuels from

customery moorings end thrust them into e new and

wider world, ...At such times (the mess) is

likely to be influenced by excited anpeels as

these esppeer in the press or over the redio. ..

Blumer is somewhet more conservetive in his cleims for
the power of masss medie then is Wirth, However, the imrli-
cetion for the consensus developing potential for mese medls
remgine very much e pert of Blumer's thesis. He goes on to
explein thet the disorgenized mass, when reacting to the
press or rsdio, expresses a difference of opinion at first.
Such differences of opinion are eired throurh the mees medie,
producing discussion through which public opinion. eventuelly

Lo
becomes unified, The mess medie are seen as pleying the
moet crucisl role in the development of consensus or unified
public opinion 4in thet the degree to which public discussion
is effective 1s directly dependant on the evellability end
flexibility of the egencies of public communicetion, such as
the press, the redio, and public meetings.ul

Evidence of thisposition on mess cormmunications end ite
ability to bring ebout unification of a detached or dis-
orgenized society 1s frequently found in both public relstions

a8 well g8 mess media litereture. While often thie position

— — - - - - -

39Herbert Blumer, op. cit., p. 45.
LLOM- ’ p' I+7o
ulMo ’ p' ugo
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18 the unverbellzed assumption upon which comments are made,
meny ectual written assertions of the integretive nature of
mess medla mey be found,

A book which wes written to promote the use of rsdio
contained the following'comment on the potentiel influence
of locsl rodjo stations, which provides e cleer exemple of
the concept of the integrative power of mass media:

The opportunity is two fold -- to increase social

soliderity within communities by bringing tension

end difference out into the open, and to releste

nationel end global 1ssues, in relevent terme, to

the immediete interests and environment of the

locel listener, Over the local stations the chences

ere far greater of echieving a modern counterpart

of the 0ld town meetings. A fuller sense of

participation (because of greater knowledge and &

more ilmmediete sense of the relevance of local

1ssues raised) czen be achieved, At the local level

too, radlo discussion hes & far better chence of

resulting in gctusl decisions. Local resdio stetions

might easily becore the most vitel influence &n e

community for harmony and cooperative action, 2

In enother source on redio, e comment is made thet would
imply integrative powers to the redlo, by virtue of the
tremendous effectiveness of rgdio es & means of communication
ettributed to 1t by the guthor., The writer's position wsas
mede cleer in & short discussion of the potentisl consequences
of eprlying redio for the purmnnse of general educetion, The
writer meinteined thet such ection would result in the imme-
diete lose of Jobs for en "immense army of teachers and
others employed in the maeintenance of our school systems",

end that ell releted occupations such as book publishers

42¢haries S. Siepmann, Redio's Second Chance, (Boston:
Little, Brown and Company, 1946) p. 127.
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and public transportetion employees would suffer immediate
unemployment.h3 Thet redio is capeble of producing this type
of result 1s & point seriously in doubt,

Morrie Jenowitz hes attempted to develop & case for the
cepecity of the éommunity neuspapér to develop end meintein
some degree of sociel soliderity end community concensus.
Janowitz felt that the locel, community newepaper, by writing
about locel people end events provided a reinforcement of com-
munity cohesion and integretion. The following statement is
felt to be representetive of the position edvanced in
Jenowitz's study.

If the individuel has any pevrsonel knowledge of these

persons end institutions (which have been discussed

in the locel newspaper) close et hend or eny sense of

identificetion with them, he in turn feels & sense of

::}ég::éfzuand cohesion well beyond merely being
This point cennot be disputed but the representativeness of
the total populetion of newspeper resders who would be in a
position to have "personel knowledge of" or feel "close at
hand* with those persons gnd events which are likely to be
discussed in the community newspesper may be seriously
questioned, The segment of the populetion which would feel
any enhencement of cohesion with the communjty would more than

likely be = reletively amell, select group to begin with,

Persons end evente with which the bulk of the community's

u3Anthony B. Meeny, Redio-TV: Perils to Prosperity
(New York: Pegeant Press, Inc., 1955), p. 9&.

bvorrie Jenowitz, The Community Press in an Urben
Setting (Glencoe: The Free Press, 1952), p. 157.







25

populetion might be femiliar are not generally those persons
end evente which are discuseed in the newspaper,

Bernard Rerelson is willing to attach some small amount
of consensus produclng ebility to the press, but not without
strong reservetions. He would meintsin that the eppeersance
of en issue in the press over = nrolnnged period of time may,
in some wey, give the impression of heving produced consensus:
but he feels that the more besic effect is one of forcing
people to meke up their minds on the iseue.us He would con-
tend thet the person's perasonel predisposition on the 1ssue
would determine the nature of his decision. Those persons
who did not previously have & well developed predisposition
on the issue might be induced to teke the position being ed-
vanced in the press or other medium of communicetion, end
given thet the existing predispositions on the issue were
evenly divided, then the flnel outcome of decislions would
Plece the position of the press in the mejority,

Content empheseis increases sgreement, but it ie not

go strong determinant of sgreement es vredie-

poeition.“g

The following classic proposition of Berelson's would
further discoursge counting him emong the followers of the

belief thet mess media are capable of unifying & mass society:

Some kinds of communicetions on some kinds of issues,
brought to the ettention of some kinds of people

— - - - e - - B P P M E——— . B . - = D D —— - -

uSBernard Berelson, "The Effect of Print Upon Public
Opinion", Print, Redio end Film in ¢ Democracy, Dougles
WBp%ea (Chicego* ~The University of Chicsgo Press, 1942),
p. 53.

46 1via., p. 5.
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under some Eands of conditions, have some kinds

of effects.

Public relations literature has also contributed to the
support of the consensus producing ability of mass media and
is, in fact, to some extent, basically premised on this notion,

-

LPne writer on the subject of public relations contends that
the optimum task of public relations is the development of
"rapport* (which might be construed to be some form of con-
sensus) between the various diverse groups that comprise a
publlc.uaiy

Another example is found in the accounts they give for
why public relations (as relying almost exclusively on the
use of mess media) exists. One writer has stated the follow-
ing conception of the origin of public relations:

Public relations 1s a phenomenon and a necessity

of our times. It has been created by the forces

that increased the tempo of the world, cast people

into many diversified groups, all seeking different

objectives yet all having to wogs together toward

common advantages and progress,

Here, the inference is that public relations will serve
to reconstruct that set of cooperative relationships that
existed previous to the events which "cast people into many
diversified groups." Ase the public relations man has already

been seen to rely for the most part on the use of mass media,

then 1t would follow that he intends to reconstruct cooperative

"7Bernard Berelson, "Communication and Public Opinion,*
Bernard Berelson and Morrie Janowitz ed. Reader in Public
Opinion and Communication (Glencoe: The Free Press, 1950),
P. &51.

haCharlea 3. 8teinberg, Op. cit., p. 31.
49Ph111p Leely, Op. cit., p. k.
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relertionshins through the apnlication ot mass communications.

Another public relations writer develops the seme position
but goee on to meintain thet it was the industriel revolution
which ceused the originel disorgenizetion., The writer, rether
drameticelly, contends thet,

...individuals and institutions of ell kinds were

broken loose from their mooringe &nd cast adrift

upon g tide of uncerteinty end uneasiness. Added

to the exieting tendencles breeding sociel tensions

end disrupting smooth relatlons smong people end

institutions, the elements of fear and uncertainty

mgde demgnds thet brought public relagions to the

fore, It quickly beceme a necessity. 0
While, egsin, the sguthor does not eactuelly ssy thet public
relstione,through the eprlicetion of mess communicetions, 1is
going to remedy the situestion nf snciel disorganiszetion that
1s felt to exist, the inference is thet public reletions end
masg communicstions will achieve fust that.

A final exsmple of the consensus end coheslion theme
which runs through & great deel of the public relstions
literature 1s teken from e proposel written for a publicity
campeign designed to promote favoreble ettitudes towerd a
bond issue for the construction of e new wing of & community
hospitel. The proposal wes written by e professionel public
reletions men who hed this to ssy ebout the goels of the
publicity cempaign:

Another gosl is the utilizstion of this cempalign ss

a2 unifying fector in the community relatione at

large. between tightly-orgenized lebor groups who

normelly 4o not cooperete with other elements of

the community, manggement groups who hsve the seme
introepective viewpoint, local neighborhood clans,

— - - - - - ——— - ——— it @ e . e ee——— . - ——

50Rex F. Herlow end Mervin M, Black, Precticel Public
Reletions (New York: Herper end Brothers, 1952), p. 5.
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PTA's, clubs, everybody. If they cen get to-

gether even in such en obvious effort ae thie,

they might stsy together for swhile agd permit

other community needs to be surveyed,’l
The unificetion, cohesion theme of this statement 1is selfl-
evident., Empheeis on the consensus producing abil’ty of mess
media wee likewlse specificelly edvenced in the publicity
campelign proposel. - The writer of the proposal clsimed thet
*unanimous agreement®, which would be another term for con-
gensus, wes going to be achieved by meking use of “every form
of public eddress -- newspeper, redio, direct mail end

meetinga...'52

The Relation of Hospitel Public Relstlions to the Concept
of Unificetion of the Msss Society by Mass Communicestions

[:?tated very simply, the concept of the unificetion of

the mess socliety through the aprlicstion of mmss communi-
cetione involves the conception of society as being composed
of numerous people representing heterogeneity and diverseness

to the extent thet there existe no common besis of behavior

101+ the members of the society. Mess communicotions are seen
to provide the only common experience upon which directed and
orgenlized behevior could reault{}fThe essumption which the
public reletions minded hoepitel administretor mekes in his
public reletions scheme i1s thet the experiences received
through hospitel "public reletion practices" by those persons

who are hospital pstiente, provides e common bagig of ex-

rerience on which a unified opinion of hospitels 1s expected

51Kent Segendorph, "Help Your Hospitel Cempeign", Un-
Published peper, Jeckson, Michigan, 1957, p. 2.

521m14., p. 6.
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to emergq&?ﬁThat le to say, 1t is essumed thet 11 patiente
will receive exveriences while in the hospitel, which are in
fect the seme experiences for gll patients, &nd that further,
/ the interpretations petiente meke of these experiences will

result in unenimous consensus, in thet sll pstients will
henceforth be fevorebly inclined towerd the hospltelﬂ In the
cese of the position of those who edhere to the concert of
unificetion of mess society Yy mess medila, the basis of common
experience is the reception of mass communicétions; whereas
in the cese of the hoepitel sdministrstor's position, the
common besis of experience 1s viewed es the reception of
edministrator would then contend that the epplicetion of mass
communications fevoring the hospitel would ect &8s reinforce-
ment of the consensus of opinion regarding the hospitel
emong former hospltel patienta.ijl

Both the concept of the uniflcetion of mass society by
mass communicetions, as promoted by Wirth end Blumer, end the
hospitel edministrstor'e view of rroviding consensus among
hospitel petients by epplying "public relstions prectices"”,
ere besed on the seme essumption involving common experience,

The public relatlions minded hospital edministrator 1is
willing to ettribute consensus meking vowers to mass communi-
cetions but in = somewhat more restricted capecity than those
who follow Wirth end Blumexr, The difference results from the
different conceptions of how the common beesies of exrerience

is echieved end in the interpretetions of the composition of



goclety. Those who follow Wirth snd Blumer conceive of mess
communicetions ee providing a common besis of ekperience for

e highly segmented and heterogeneous society; whereas, the
hospltal edministretor, insofer as the meoss communicetion in
queetion is hospitsl publicity, end in meinteining that hospi-
tal experiences provide the common beels of experience, would
concelve of society es being composed of only two generel
clesses of people. Thet ia%CEhe hospitel asdministrator
recognizees the hospitel publiclity receiving public es being
composed of "former hospit:zl ratients" and "non-former
hoepitel patients®”, Thus, the hospitel sdministrator would

be willing to sttribute consensus meking powers to hospital
nvublicity in thet those who are former hospitel pstienta

will, in receiving the publicity, tend to reinforce or solidify
their elresdy fevoreble impression of the hospitel.

The hospitel sdministretor would errive at the two-classe
conception of community composition in respect to the reception
of hosplitsl publicity because of his belief thaet maess communi-
cetions used alone, to the exclusion of internel hospitsl
public reletions prectices, will be ineffective, He has
mainteined thet once public reletions practices have been
established within the hospitel, then msss communicetions
which promote the needs of the hospitel will be given serious
considergtion by those who hsve been hospitel patienta<:11n
other worde, former hospitel pstients, becsuse of their shered
sxperiences of heving been expossd to "public reletions

prectices" within the hospitel, will give serious consideration
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to hospitsl publicity; whereas those who have not received
"public relations prectices® in the hospital will not
geriouely consider hospitel pub]icltyi] Thus. by implicetion,
the hospitel edministrator recognigzes only the two clesses
of peovle 1in resmect to the reception of hospitel publicity;
namely, "former hospitel petients" and “non-former hospitel
pstients®.

Because the hospitel pdministretor's freme of reference
in viewing mess communicetions 18 limited to the specific
context of hospitel publicity end the consequent recognition
of only two classses of people, "“former" and “non-former*
hospitel petients, he has broken with the more generslized
conception of mass communications as e&dvenced by Wirth and
Blumer. However, in doing so, the public relations minded
hospitsl edministretor 1s forced into meking further related
essumptinne regsrding mess communicetions, whioh merit speciel
consgiderstion,

It hes been esteblished thet the public relations minded
hospitel edministretor hes meintained thet of the hospital
publicity receiving public, those who &re former hospitel
patients will give more serioue consideration to hospital
publicity, due to thelr exposure to hospital "public relations
practices", than those who ere not former hospital patients.
Therefore, it would hasve to be assumed thet in order for one
to give more serious consideretion to hospitel publicity, one
would hgve to give more sttention to 1t then those who do not
give serious conseideration to it, and consequently, the extent

or degree of reception of hospital publicity would heve to
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be greater. Thus, the hospitel administrstor would have to
mgintain that the extent of reception of hospitel publicity
would be grester smong former hospitel patients then among
non-former hospitsel vstients.

In doing so, tﬁé hospital edministrgtor hes maintained
thet the extent of reception of hospitnlﬁpublicity is dependent
upon exposure to hospitel experience:—vlr this 18 so, it would
likewise be nlauseble to sssume thet those former hospitel
petients heving gregter exposure to the hospitel would ex-
hibit gregter reception of hospltal publicity than those .
former hospitel petients having lese exposure to the hospital.

This being the cese, the hosplital administrstor would
then have to msintein thet former hospitalvpatients would
exhibit no intra-clgss characteristics which might account
for the reception of hospitsl publicity. This would preclude
the possibility of such factors as differentiel age, sex,
occupstion, educetion, etc. as having eny effect on the
extent of reception of hospitel publicity,

The position teken by both those who sdhere to the uni-
{iggtion powers of mess communicetions as advenced by Wirth
ngnélgggr; end by the public relationes minded hospital |
director, doee not hold up well in the fece of mass communi-
cetions resegrch findings. There 1e &n gbundance of litereture
in the field of mess communications which would caest serious
doubt on these assumptions, found implicitly imbedded in
Wirth's end Blumer's rosition on mass communicetione and in

the position teken on mess communicetions by the hospitel
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sdministrator. Thet these sssumptions ere untenable will be
demonstreted in the following survey of resesrch findings from

the field of mgss communicstions.

Mgass Communicetions Research Findings

One of the most outstending studies done, which would
tend toégéscourege Placing @ great deel of feith on the ef-
fectiveness of ma&ss medla in generai: wes done 1in Cincinnsti
in &n gttempt to promote underetandigg end interest in the
United thione;7 A previous survey had revesled that/A_certein

N——

gsegment of the Cincinnatl populetion wes both uniptgrested end
uninformed ebout the United Netions. A mase medle cempaign
wee designed to regch these people end every aVailablermeene
of communicetion wes employed: newspapers, redio spots, signs
end posters, street cer csrds, direct meil, meetings, leaflet
e¢nd pamphlet distribhution were used in order to promote
interest snd informetion. After six months of intensive
cempeigning a second survey wes taken, Theiééeults showed
thet those peresons who had originelly been informzed and
intereste;whad received the publicity wherees those persons
whg_ﬁedrbeen identified es the uninterested &nd uninformed,
end towerds whom the cempaign wes directed, hed feiled to
ééflmilete the publicity end remeined uninterested &nd un-
inro;ﬁed. The writer of the report concluded that,

. ...the surveye indicete thet people who have pre-

exleting favorsble attitudes are the ones who will

pay attention to pubiicity. Thet is, thset people 54
eeek informetion which 1e congeniel to thelr sttitudes, -

-t B e > v m———— " P - . = AL - .- - . . —— — - - c——

53snirley Ster snd Helen M. Hughes, “"Aeport on en
EdQucetionsl Cempeien: Cincinneti Plsn for the United Netions",
American Journal of Sociology 55: 1950, p. 398.
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Further dsts were provided by this study, however, which
serves to substsntiste & position taken by many writers in
the field of mess communicetions, nemely, thetiﬁhe reception
of serilous or educationel publicity tends to he rositively
correleted with socio-ecnonnmic stntus gs measured oy g
verlety of 1nd1ces.;fIn this case, the level of educetion
provided further weight to this proposition. The suthor of
the report claimed that (8% of the college educsted informante
1received informstion through three or more mediz, while only
L3% of the high school edussted informente made the same
clsim, snd 17% of the gremnmer school educsted informsnts
cleimed to heve received informetion through three or more
different media.5u

ibther reseerch hes likewlse 1ndicated that serlious or
educetionel publicity, as oprosed to publicity of a purely
emueement type, ls more readlly received by persons of
relstively higher socin-ecnnomic stptus.: A study which in-
volved "leedership" done by Katz and Lazersfeld concluded
thet both the emount of knowledge &nd interest in public af-
feirs increeses with soclo-economic atatus.55 As e part of
thelr study, Ketz end Lazarsfeld asked informents to identify
persons whom they felt to be influentiel end expert in public
effeirs, They found that,

Eech of the three mgjor criterige of sociel end

economic stetus thet ere avelleble indicates thet
the persons designeted es generelly influentiel

5% p1d., p. 397.
55E1ihu Ketz and Peul F. Lazarsfeld, op. cit., p. 27L.
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ere higher up on the stetus ledder then the people
who nemed them, end thst ecch successive group of
experts stends higher then its predecessor; this
Je true of income, of the intuitive regting of soclo-
economic ate;gs employed by our interviewers, end of
occupetions,
This, coupled with the further observ:tion thet thoee persons
designeted gs influential end expert in public affeirs, es
well gs other erecs of interest, were relstively more exmnsed

57 would edd further

to =11 major forms of msse communicetions
impetus %o the proposition thet reception of serious or edu-
cetionel publicity tends to be positively correlated with
soclo-economic stetus,
Wilber Gchremam end Devid White have elso provided re-
sesrch findinge which would tend to confirm this proposition,
A study of newspsrer resding, in terms of soci&al characteristic
fectors, showed thet in generel there wes & close positive
correletion between the reeding of serious or educationel
news end e number of indicee of socio-economic status.’8
They cleim, on the besie of their reseerch findinge, thet,
...1t epreers thet reeders on the lower end of the
educationel curve tend to use the newspeper for
entertelinment, sensetlionel news, and pictoriel
meteriel, Thoege et the top of the educetionel

curve tend to use it less for entegteinment, more
for informetion on public arfsirse.-?9

01p14., p. 283.

57Ibid., pp. 310-311.

58Wilber Schramm end Dsvid M, White, "Age, Educetion,
Zconomlc Stetue: Fectoreg in Newspeper Reeding", Journelism
Quarterly, June, 1949, p. 150.

591bid., p. 154,
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In a lster report, 3chramm offers the suggestion thet news
associeted with such toplics ss crime, corruption, eccidents,
dieesters, sports, society and humen interest provide the
regder with gn immedlate rewerd. News essociated with such
topics &8 public affairs, economic matters, social problems,
science &nd educetion provide the reader with more of & de-
layed rewerd, He contends that reading for deleyed rewards
is & more sophisticeted form of learning behevior which 1s
cloesely sssociated with higher educstion and “similar
experience" .59

The seme genersl findings heve resulted from studies
of redio listening, H. M, Beville reported finding thet
radio progrems having en educetionel or serious eppeel were
followed most frequently by persons of reletively higher 1in-
come groups.61 "This heavy skewing toward the upper (income)
groups 1is charecteristic of educetionsl progrems of serious
cont:ent."62

Lezarafeld sights the optimistic attitude of some edu-
cetors thet rzdlo would bring educsetion end serious content
to persons of low educetionel beckground and low income,
He devised & "culturel level® index in which informants were

clescsed on the besls of occupation, educetion, telephone

ownership, end reeding hebits, A study of sctuel redio

60wi1ver Schremm, "The Nsture of News", Journalism
Qusrterly, September, 1949, pp. 259-269.

61y, M. Beville, Jr., "The ABCDs of Redio Audiences",
Public Opinlion Querterly, June, 1940, p. 202,

621p14., p. 203.
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listening hebite showed thet people actuslly do less sgerious
listening as the “culturel level® deecends.63 In a more
recent book, Lazarsfeld reports the following:

Progrems of serious music end discussion of public

lasues are selected as fevorites twice as frequently

in the college group &8 in the grede school group.

In other words, the progrem types which reveal most

merked differences in testes ere those which hsve

come to symbolize redio's culturel or educetionel

mlesion, They ere favorites of the highly educsted

listeners, but they hold relativelg little sppeel

for listeners on the lower strete, bW

Lezersfeld cleims thet his reseerch findings of redio
listening reveeled thet 63% of the college educeted people
interviewed selected "public =ffairs" se » fevorite type of
redio progrem; L43% of the high school educeted informents
gelected "rublic affeirs"jwherees only 35% of the informents
who hed received less then high school educations selected
"public effeirs" as e fevorite type of redio progrem.65

I
[ It is cleer thet educetionel or serioue type of redio

progrems end newspsrer erticles ere not received by the less
educeted end lower peid segments of our populstion.i The
Americen policzy on broedcesting end newsparer writing is to

"give the eudience whet it wents".66 The eudience, in this

63Pau1 F. Lazersfeld, LKedio end the Printed Pege, (New
York: Duell, Slonen and Peerce, 1940), p. 21,

64Peul F. Lezersfeld and Patricis L. Kendall, Redio
Listening in Americe (New York: Prentice-Hsll, Inc., 1948),
p. 25.

65P9ul F. Lezersfeld, "Audience Resesrch", Reader in
Pudblic inion end Communicetion, Bernerd Berelson end Morris

Jenowitz (Glencoe: The Free Press, 1950), vo. 339.

66Jud1th C. Weller, Redio - The Fifth Estete (Boston:
Houghton Mifflin Compeny, 1946), p. 8.
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cese, 1e mede up chiefly by people who ere "less educated"
end "lower baid“. Gordon Allport hes cleimed thet one of
the reesons for thls gpperent rejection of progrems end news
articles of a serious neture, such as discussions of public
affeirs, 1s thet conaideretion of such matters is en anxiety
producing situetion. "...the cversge man (desires) to be
freed 28 quickly &s possible from the tension or worry end
annoyence in metters of public policy“.67 This being the
cese, 1t is increesingly difficult to believe thet eny greet
number of peorle ere going to voluntarily plece themselves
in e position of being confronted with weighty problems of
rublic affeirs.

It hes been the conclusion of meny reseesrchers in the
1.cld of mess medie thet the ectusl effect of mergs medie in
contributing to decisione on public affeirs metters is
precticelly nil., If the communiceation contributes anything
et ell, 1t serves to force @ decision.b8 Thie doee not imply
thet the position being sdvenced in the communicetion will be
edvoceted by the recipient. Rether, e&s Berelson hes stated
it:

...the whole complex of esociel cherecteristics -

income, occupetion, educetion, ege, sex, religion,

group membershlp end group loyelties, end so forth

...1lnclines people confronted with public 1asges
to resprond in certein weys end not in others, 9

67Gordon W. Allport and Janet M. Feden, "The Psychology
of Newepepers: Five Tentative Lews", Public Opinion Quarterly,
December, 1940, p. 702,

68Bernerd Berelson, 1952, p., 53.
691bid., p. 49.
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Serelson is not elone in this view. Lezersfeld hes elso
ervived gt this conclusion, besed on meny yesrs of research
in mess communicetions. He hes cleimed thet en individusl's
decisions on mettere of public effeirs end issues ere deter-
mined primerily by e few of his sociel cherecteristics -
religious sffilietion, emount of schooling end economic level,?0

Public Reletions end Soclel Science

It wonld be misiceding not to sccount for & smell minority
of public reletione writers who recognize thet the findings
of mges communicrctions research plece serious linitetions on
the effectiveness of meass medis. Cherles S. Steinberg, in @
recently published book on public reletions, hss included esome
resegrch findings which indicete thet e medie receiving public
mey be stretified by sociel cless, e2nd mey be, in fect, meny
different publics, ell of whom receive the communication
differently.7l Likewise, Rex F. Hzrlow hss recently published
& book which 1e &n ettempt to bring public reletions prectices
into closer hermony with the findlig of eoclel eclence, 72
Theee two sources ere not, however, representative of tre
generel field of pubiic relations litereture. The mejority
of sources would remein in ggrecment with Wirth's belief thet

the only thing holdiny whet 1s felt to be our disorgenized

Opeul F. lezerefeld., "The Effectes of Redio on Public
Opinion", Print, Redio end Film in & Democrgcy, Douglas
Weples (Chicego: The University of Chicego Press, 1942),
p. 72,

71Cher1ea S. Steinberg, op. cit.

72pex F. Herlow, Sociel sclence in Public Relstions
(New York:. Herper end Brothers, 1957).
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and highly segmented socliety together, is mass medie.73

Fellecy of the Position that Maesep Medie Have Unificetion
Powers, snd of the Poeitlon of Publlc nelatlons Minded
ﬁospitel “Administretors Kegerding Meee Communications

The ebove review of mess communicetions reseerch findings
would tend to indlcete thet the position held by the followers
of Wirth end Blumer, &nd the position held by publlic relations
minrded hoespltel edministrators, thet mess communiceations pro-
vide e powerful enough stimulus to promote unified ection end
coneensus, is erroneous., Ster, in reporting the fellure of
the Cincinneti rublicity cempeign for the disseminetion of
informetion on the United Netions, concluded thet:

If pemphlets ere not reed, if rsdio ennouncements

ere not heeded, or if meetings are unsttended, then
guccess in providing informaetion stops right there.

74
Replicetion of this conclusion ie & femiller finding in & re-
view of mess medie reseairch litereture.

Of perticuler 1ntereat is therégseerch finding whirh would
indicete that the reception of publlic affeire publicity 1le
closely essocieted with soclel cherecteristic fectore, such
e8 age, sex, occupation, educstion, income, etc. In thils
respect the reseerch elso pointed out thet the extent of
reception of public effeirs publicity tends to increese in
the divection of increesing sociel stetus;qé¢f will be recelled
thet one of the implicit essumptions mede by the hospitel
administrator, in his public reletions scheme, wes thet the

reception of hospital publicity (of which & great deel is

7Jlouis Wirth, op. cit., p. 10.

7“Shirley A. Ster and Helen M, Hughes, op. ¢it., pp.
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public affeirs) 1s essocleted only with the exrosure to
hospitels. He hes further contended thet the extent of re-
ception of hospitel publicity would increese with gregter
exposure to hoepitelaLJ

It is these 1lest two assumntions of the public reletions
minded hospitel edministretor which provide the centrsl
focus of this study, Reseerch findings heve been produced
which would contest these sssumotions. However, in order
to emniricelly test either the eccurocy of the hospitel ed-
ministretor's essumption or the accurecy of the resgeerch
findings, certein conditions must be preaent,

Conditions Necessery for the Study of Reception of Fospitel
Publicity
In order toc put to the empiricel test any provosition

concerning the reception of hoepitel publicity, 1t would
first be necessery to locete & community in which the local
hospitel or hospritels, hed become highly prominent 1n public
effeirs, Thle would be necesssry due to the over-sall slight
number of communicstions which ordinerily pass through to the
community ebout hospitels, under normel conditions, when the
hospitel is not involved in public effeirs. Further, the
over-gll quentity of news toplics dealing with public effeirs
in genersl is slight. Swenson, in e study of newspeper content
dlecovered g generel leck of news topics deeling with public
effeirs end specificelly with loece) government. In & generel
category of "news-editorlel-feature“ types of newspeper

content, "locel government® as & single class received only
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1.5% coversge in comrerison with ell other classes of news,’>

In order to obtein eny evidence of reception of locel
hospitel publicity, & situetion in which the looccl hospltel
or hospitels hed become m source of mejor concern in public
affeirs would heve to be loceted. Prefercbly, & situestion
in which the 17c¢e&l hospitel or hospitels hed become the
center of controversy over =n issue which would produce
pertisen followere, Thus, 1n order to promote & following,
those involved with the controversy would meke use of every
evelleble meens of communicetion., The hospitel would then
receive g greet deel of publicity; more so then during times
when the hospitsl was not the source of eny conflict.

Condlitione Under Which This Study Wes Conducted

Jackson, Michigen, 1s en industriel community in the
south-centrel pert of the state. The current populstion of
the city hes been estimeted to be about 52,550.76 The chief
induetriel ectivity in the community is the production of
eutomoblile perts end tires.

There ere a totel of seven hospitels in the cnunty, ell
of which ere either within the corporete limits of the city
of Jeckson or immedietely edjscent to it, Of these hospitels,
two ere generel service medicel hosplitels, one is & generel
cervice osteopethic hospitel, one is a generel service
proprietery hospitel, one 18 & tuberculosis senatorium

meinteined by the county, end the remaining two are county

?5Cherles E. Swenson, "What They Reed in _3130 Deily
Newspspers", Journslism Querterly, Fsll, 1955, p. L17,

76Egtimete mede by the Plenning Commissioner of the
City of Jeckson,
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welfere meinteined institations., Of the two gener=] service
medicel hospitels, one is operated by the Cetholic church end
the other is a_EEPEEE;fex suprorted hoepitel, It is thig
Tetter hospitel which provides the focus for this study of the
vxeception of hoepitel publicity.

Tn 1957, the boerd of direcfora of the tax supported
hospitel, cel]ed[?oote Hospitsl;;determined thet in order to
provide for much needed edditionel fecilities, & new wing
would have to be constructed on the hosplitel. As & tex 3up-
poried hoesplitel, there wes not sveileble sufficient funds to
permit the c(onstruction of new fecilities., A generel
obligetory bond issue wes thought by the boerd of directors
to be the best solution to the financiel problem. The yeer
previously, Mercy Hospitsl, the Cetholic hospitel, hed con-
ducted sn extensive fund reising cempeign, so thet the boerd
of directors felt thet "hosplitels" werz probebly "on the
public mind", but thet enother fund reising cempeign would
not be well recelved, The use of & bond issue wes llkewilse
felt to pregent rroblems in thet the uege of public texes to
pey off a bond 1iseue for the hospitel requlired e revision of
the city cherter, obteineble only by e vote of epprovel on
the pert of city voters.

As it wes enticipeted by the boerd of directors thet the
voters of the community would feer en lncrease in texes, &
publicity cempeign wes designed to geln the support of the
public through generel educetion to the problems of the
hoeplitel €8 it then stood, end through the general understanding
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of the bond iseue propossle.

Included 1in the publicity cempelign wes & thorough use
of the community newsperper dgring the month end e helf thet
tpgmgfggiign went on{uéztensive radio disecussion and spot
gnnouncing; & speeker's bureeu sent representetives to meet
with 72 different orgenizetions representing service clubs,
labor locels, freternsl orgenizetions, church end women's
clubs; folders on the bond isecue conteining information sbout
Foote Hospitel were dis%ributed to "every household in
Jackson"; lzpipoaters were pleced in store windows and on
light posts throughout the community; end six full sized
_edvertizinc bi1)1 bnerds were used.

During the normel course of events in Jeckson, the locel
hoepitals received comperatively little publicity, elthough
ell seven hospitzls mede some use of mass communicetions.
Occesionel speeches ere mede to locel orgsnizatlons, and en
occegsionsl news item epreers in the press. Two locel vadio
getetions report hospitel nevs only e&s it 1s received from the
press end include g l1listing of &ll1 births for the dey. Both
the newspsper end the vedio stetione publicize ennuel hospitsl
events such es hosplitsl open-houses during Nationel Hospitel
week, the "Pink Beil", e dence sponsored esch yeer by Mercy
Hoepitel, snd en ennuel feshion show spronsored by Foote
Hospitel's women'e esuxiliery. Litereture sbout the two
generel mervice medicel hospitels 18 supplied petients upon
entrence to the hospitel, but no ettempt is mede to distribute

litereture to the non-petient community members,
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while the gene. sl smount of hospitel publicity in Teckson
is slight, the incident of the bond iesue provided & g-eet
emount nf rubllelity concerning Foote Hospltel. As such, &
elituetion wes developed which prermitted e study of the re-

ception of hospitel publicity.

Stetement of Hypotneses

Given this situetion in which & locel hospitel became
prominent in locel public effalrs, serlous ettention mey be
given to the nropositinn =2ffirmed by public relations minded
hospltel edministretors, thet the reception of hosoitsl
vubliclity is asssocieted only with exposure to the hospitel,
Likewlise, the proposition effirmed in the mess communicetions
regegrch litereture mey be investigeted. Thst is, that the
reception of public effelrs publicity (ee wes the hospitel
publicity in Jeckson) 1s essoclated with social cherecteristic
fectore end with gocio-economic estetus.

The followling genersl hynothesis 1s submitted:

Among former hospltsl patients, the reception of

hospitel publicity wlll be essociated with

soclo-economic ststus.
In order to provide e test of essocletion between ine re-
ception of hospite]l publicity end soclo-economic steétus, the
following wo:kirns hypotheses gre submltted:
1. Among former hospitel petients, reception of hosplitel

publicity?7will not be essocleted with occupetionel
retings,
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77See Chept=' 1I, pages 63-65 for detalle on scoring
the reception of hospital publicity.

78See Cheptec II, prage 66 for =2 description of the
Occuretlonsl retings used,
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.. Among former hospitel petients, receptlon of hospital
publicity will not be essocisted with income retings,?9
2 Amonz former hoepltel petients, reception of hospitel
publicitg wlill not be essocleted with educetionel
retings, ©0
4, Amony former hospitel petients, reception of hospitel
publlicity will not bg essoclested with memvership in
locel orgenlzetlons. 1
The following chepter will describe the generel methods
employed 1n this study eloag with e description of the

indices used,

- —~ - -

798ece Chepter II, pege 68 for a description of the
income retings used,

8OSee Chepter 1I, pege 68 for e description of the
educetional retings used.

813ee Cheptec II, page 67 for e description of the
orgenizetion membershlp retings,



CHAPTER II
METHODS

Hospital Public Relations and Publicity Survey

In atteﬁpting to determine if the amount of hospital
publiclity released in Jackson, Michigan during the year of
Foote Hospital's bond issue was of a sufficient amount to
warrant a study of the reception of hospital publicity, an
informal survey was made. This survey covered the general
topic of hospital public relations and publicity and was
concentrated on fhe local hospital administrators and repre-
sentatives of local hosplital women's auxiliaries. As a check
on the accuracy of their comments, the managers of the two
local radio stations were asked to open their station's "log"
for investigation regarding the use made by local hospitals
during 1957. Also, the local library clipping service
provided a check on the use of newspaper publicity.

Hospital Administrators

During the summer of 1958, each of the seven hospital
administrators in the city of Jackson was approached with a
simple set of guideline questions relative to the previous
year's hospital publicity activity.l Information was gathered

lThe questions used in this survey were designed only
to obtain general information and were not designed to obtain

k7
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concerning the use of various modes of communication, the
cooperation of those who control the local newspaper and two
radio stations, the frequenoy of use of each mode of communi-
cation, and a general summary of the administrator's estimate
of the effectiveness of these media. Informatlon was also
gathered regarding the administrators' feelings about the
intended audience of these modes of communicatlion and the
reasons for aiming publiocity at these people. Also, each
administrator was given an opportunity to express his feel-
ings regarding his hospital's general public relations pro-

gram,

Hospita]l Women's Auxiliary Representatives

In order to obtain a more thorough impression of the
local hospitals' claimed use of publicity methods and their
feelings regarding public relations, representatives from all
local hospital women's auxillaries were questioned., The same
general types of questions asked of the hospital adminig-
trators were asked of the women's auxiliary representatives,
omitting questions involving direct administrative duties.
Only Foote, Mercy, and the Osteopathic hospitals had such

organizations.

Follow-Up Procedure

In order to determine the accuracy of the estimates made

by both local administrators and representatives of local

specific quantitative data. As such, no exact interview
schedule was developed. The questions asked have been sum-
marized in the remainder of the paragraph.
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women's auxiliariea,_interviewa were held with the managers
of the two local radio stations. An investigation of each
radio station's "log" revealed the exact data on the use of
radio by the local hospitals.

The local community library maintained a o1 ipping service
in which all newspaper articles regarding the local hospitals
were categorized by date and hospital. This provided an ex-
act impression of the use of newspaper as a means of dis-
seminating hospital 1nfbrnation.2

A "speakers bureau® list of organizations provided a
means of determining which local organigzations had received
speeches regarding the Foote Hospital bond issue. 8peeches
regarding hospitals, but not specifically dealing with the
bond issue, were not recorded.

The admitting departments of three of the local general
service hospitals provided information regarding the distri-
bution of literature to incoming patients, and a campaign
proposal for the Foote Hospital bond issue disclosed the use
of literature for that purpose.

A follow-up on the use of displays in disseminating in-
formation about local hospitals was not amenable to direct
investigation. Only the claimed use of this device made by
hospital administrators and representatives of local women's

auxiliaries was obtained.

2The estimates made by both hospital administrators and
representatives of local hospital women's auxiliaries regarding
the use of newspaper and radio were found to be slightly low.
Investigation of radio station "logs" and newspaper clippings
revealed a somewhat greater use of these means.
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On the basis of thie information it was determined that
the amount of hospital publicity released during 1957 in the
community of Jackson was of sufficient quantity to warrant an
investigation of the reception of this publicity. The in-
formation obteined from hospital administrators and repre-
sentatives of local hospital women's auxiliary groups re-
garding hospital public relations was found to be in close
alignment with the position on public relations as advanced
in hospital Jjournals, so as to warrant the study of reception

specifically among former hospitsl patients.

Survey of Reception of Hospital Publicity

The Sample
' The selection of former hospital patients used in this
study was restricted by the following limitations:

l. Only persons having been admitted to the hospital
during the year 1957 were eligible for selection
into the sample.

This restriction does not preclude the selection of per-
sons who have been hospital patients both prior to or after
the year 1957. It refers only to the fact of admittance
during that year. This restriction was felt necessary in
order to assure a sample of former patients, all of whom had
been exposed to a hospital within a specified time span.
Further, the selection of the year 1957 was based on the fact
that the greatest amount of hospital publicity was released
during that year due to the occurrence of Foote Hospital's

bond issue.
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2. Only persons having been hosplitalized in Foote
or Mercy Hospital were eligible for selection
into the sample.

This restriction does not preclude the selection of per-
sons who have been hospitalized in hospitals other than Foote
or Mercy. It refers only to the fact of admittance to either
Foote or Mercy during the year 1957. These two hospitale
were selected in lieu of the others because they received the
greatest amount of publicity, Foote because the bond issue
and Mercy because of the construction of a new wing. The
Osteopathic Hospital did not receive much publicity due to a
policy of the state organization of osteopathy which dis-
courages the use of publicity. The proprietary hospital was
rejected because of having received 1ittle publicity and its
servicing of relatively few patients. Further, it 1s located
outside the city limits of Jackson. The iemalning hospitals
were rejected because of the fact that they serve mainly
chronically 111 and old-age patients, consequently, returning
few to the community..

3. Only persons whose residence 18 within the city
limits of the city of Jackson were eligible for
selection into the sample.

Thls restriction was felt necessary in order to limit
the geographical distribution of patients to a specific
locality.

4, Only persons between the ages of 18 and 65 at

the time of admittance in 1957 were eligible
for selection into the sample.

This restriction was felt necessary in order to obtain

intelligible interviews.
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Therefore, the sample of former hospital patients used
in this study may be said to be composed of persons between
the ages of 18 and 65, who live within the city limits of
Jackson, who were hospitalized in elther Foote or Mercy
Hospital during 1957.

Selection of the Sample

In order to select former hospital patients who conformed
to the above limitations, the 1957 admittance records of Foote
and Mercy Hosplitals were used. These records provided a guide
for the above limitation excepting the age restriction in the
case of Foote. The records for this hospital 4id not include
the age of the patient.

{:It was determined that a total sample of 100 cases would
be sufficient for a test of assoclation between the reception
of hospital publicity and socio-economic status. Fifty were
to be selected from Foote Hospital and fifty from Mercy. How-
ever, in order te account for a high possible number of re-
Jections, due to leaving the city of Jackson since release
from the hospital, moving within Jacksen but without leaving
a change of address, death, refusals, etc., it was determined
that at least twice the number of informants required for the
study should be selected. Therefore, a total of 100 former
patients were selected from the admittance records of each

hggpital.

An unbiased sample of 100 pstients from each hosplital
was obtalned by drawing every"n'th" patlient number from the

admittance records. "N", in the case of Foote Hospital, was
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every ninety-third patient number as the total number of ad-
mittances at Foote Hospital for the year 1957 was 9,296.3

At Mercy Hospital, the total number of admittances in 1957 was
17,643, so that every 176th patient number was drmm.4

In the event that the patient number drawn was attached
to an individusl whose residence was listed outside of the
city of Jackson, the next closest patient number conforming to
the residence restriction wes selected. In the event that
there were two such individuals residing within the city of
Jackson whose patient numbers were equidistant from the
original number selected, the final selection was slternated
between highest and lowest patient number. The same procedure
was used rfor the selection of patients conforming to the age
restriction in the case of Mercy, where age is recorded. 1In
the case of Foote Hospital, where age is not recorded in the
admittance records, a number of individuals were drawn into
the sample who d4id not conform to the age restriction. These
were rejected in the process of interviewing the sample.

The final procedure in drawing the sample was the dividing
of the 100 patients from each hospital into a "master® sample
l1ist and an "alternate® sample 1lut;: This was done by select-
ing every other patient number for placement on the master

sample list.

3tatisticel Rep Y 9L8-_k9
Report for the Fiscal Years 1948-49 through
1252—55 (Jackson: W. A. Foote Memorial Hospital, 1958).

“Mercy'a total annual admittance was recorded as a part
of the admittance record.
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During the interviewing phase of this study, when an
individual on the master ssmple 1list could not be obtalned for
interviewing due to any resson, the respective individual on

g
the alternate sample list was interviewed.-

Questionnaire Design
A questionnalre was designed for the purpose of obtaining

a measurement of an informant's claimed reception of hospital
publicity.6 Each of the means of communication was 1isolated
and the informant asked if he or she had ever seen or heard
any hospital publicity from these sources. Thls was done with
the newspaper, redio, literature, displays and speeches.
When the informants clalmed that they had received hospltal
publicity through any of these sources, information was gathered
about which hospitals were involved and what the publicity
wag specifically about., After each mode of communication was
reviewed, questlions were asked regarding the most highly
publicized events which had occurred in 1957. This included
hospital open-houses, women's auxiliary events, and Foote
Hospitel's bond issue.

Questlons were also designed to provide a measurement of

each informant's “potential expoaure"7 to the known means of

SSee Table 1 for a comparison between "rejected® and
*replaced" informantes by age, sex, and residence.

6See Appendix A for a copy of the questionnalre used.

7Potent1a1 exposure is defined as the fact of being con-
fronted with any means of communication containing hospital
publicity. This is distinct from actual exposure which would
be the fact of recognition and the paying of attention to the
communication,
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communication. That 1is, questions were included to determine
whether or not the lnformant subscribed to the local news-
paper, regularly listened to leocal radlio stations, and to
determine the extent of participation with local organi-
zations. It was felt that questions relative to the exposure
to hospitel literature and displays were unnecessary due to

the known equal distribution of literature, and in the case

of displays, the widespread nature of their distribution
during the bond issue. In both cases, "potential exposure"

was Judged equal. The questionnaire was also designed to
obtain information regerding the informant's hoeﬁital ex-
peiiences. Questions were also asked regarding the number of
times the informant had ever been a hospitalhpatient, total
number of times in the past two years, total number of family
admittances 1n the past two years, general purpose of all of
the informant's admittances in the past two years, and the

use of hospltallization lnsurance. Questions were also designed
to obtain the informant's evaluation of his hospital experiences
in terms of "satisfactory or unsatisfactory" services and
accommodations.

Finally, the questionnaire was designed to obtain in-
formation regarding each informant's relative soclo-economic
status. Questions regerding the occupation of both the in-
formant and the provider of the household's chief means of
support were included. The same was included regarding formal
educetion. Questions were included to provide an index of

the family or household's annual income in 1957. Organization
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membership and regularity of attendance for the informant

was also provided for in the questionnaire. The remaining
questions deelt with age of the informant, status in the

family or household, number of children living at home, and
whether or not the informant provided the family or household's

chief means of support.

Pre-Test of the Questionnaire

The pre-testing of the questionnaire was conducted on a
epecially drawn pre-test ssmple taken from the admittance
recordg of Mercy Hospital. The method of selection of the
pre-test sample wes the same as the selection of informants
for the flnal study; the exception being that every tenth
patient number was selected until a total of twenty pre-test
informents had been drawn. A pre-test was conducted on twelve
of these for the purpose of assuring clarity and understanding
of the questions.

The results of the pre-test revealed that first, re-
spondents tended to equate the word "publicity" with "adver-
tizing" so that in the final wording of the questionnaire
careful attention was given to defining "publicity" in terms
of general information and news about locsl hospitals. The
pre-test also revealed that the respondents reacted to many
of the questions as though the interview was a test of their
knowl edge, congequently producing a high number of "don't know"
regponses. It was determined, on the basis of the pre-test,
that informants should be led to believe that the question-

naire wags not a test of knowledge, but rather that it
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constituted a method, on the part of the interviewer, of
learning about the kinds of publicity which had been released
in the previous year. In the final survey, the informsnt was
given the impression that the interviewer knew nothing of local
hospital publicity and that by questioning people about what
they had seen or heard, the interviewer would determine what
publicity had actually been released. This procedure was felt
to produce a greater number of useful "yes" and "no" responses.
Questions concerning the reception of hospital publicity were

then worded in terms of "have you ever...", rather than "do

you know if...".
Characteristics of the Sample

In completing the 100 interviews, a total of 43 informants
were drawn from the alternate sample list to replace informants
rejected from the master sample list. Of the 43 rejections
from the master sample list, more than half were rejlected be-
cauge of having moved thelr residence; 54% had either moved
outside the city limits of Jackson or moved to another town.
Over 16% were rejected, (all from Foote) because of age
restrictions; 7% were too 0ld and 9% were too young; 11% were
rejected due to death and 9% because of having listed & false
address with the hospital so that they could not be located.
Slightly less than 6% were rejected due to mental problems
which precluded intelligible interviewing, and a final 2% re-
fused to be interviewed.

Of the S4% rejected because of moving, it was found that



58

60% had 1ived in areas of the city which were industralized
or in areas immediately adjacent to industralized areas.
Normally high rates of mobility in such areas would tend to
account for the high rate of informant rejections from these
areas,

A total of 26 pereons, whose residences in 1957 were in
industrial areas or adjacent to industrial areas, were rejected
from the master sample list for all reasons combined. Because
of high mobility in these areas it was only possible, 1in re-
placing the rejections, to obtain 17 informents from such
areas., As a consequence, the final sample contained 9 less
informants from industrial and semi-industrial areas than the
mester sample would have provided.

The differencesin ages between those rejected from the
master sample and those replaced from the alternate sample
could only be tabulated for Mercy Hospital's representatives.
Foote Hospltal d4id not record ages of patients in their ad-
mittance records. Nineteen of the 43 rejections represented
Mercy. In only 1 age category (36-40), was the difference
between the number of rejections and the number of replace-
ments as high as 3. In 2 age categories there was a total
difference of 2, and in 3 age categories there was a total
difference of 1.

A totsl of 10 males and 33 females were rejlected from
the master sample for all reasons combined. These were re-

placed by 11 males snd 32 females.



TABLE 1

DIFFERENCES BETWEEN REJECTED AND REPLACED

INFORMANT3 BY AGE, SEX, AND RESIDENCE

Number Number
Rejected Replaced Difference
a
20 or less 2 1l -1
21 - 25 4 6 2
26 - 30 2 i 2
31 - 35 2 2 0
36 - 4o 3 0 -3
:4 1 - L5 1 1 0
<l46 - 50 1 1 0
51 - 55 1l 1l 0
56 - 60 1l 2 1
61 or more 2 1l -1
S{Males 10 11 1l
vl Females 33 32 -1
1 o] Industrial 13 7 -6
@ ol Semi-Indus. 13 10 -3
g:’ ,glNon-Indus. 17 26 9

aAge comparisons are for Mercy Hospital only.

The final sample included e total of 36 males and 64

females, whose ages formed the followlng age-sex distri-

bution:
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Figure 1

AGE - SEX DISTRIBUTION OF THE SAMPLE

Number Age Number
7 ///////C &+ )/// 3
1 /(56 - 60)////// 6
3 ///(5L - 55)/// 3
b ////(k6 - 50)///// 5
6 //////(81 = LS)/ 1
b4 ////(36 = k0)///////1/ 9
3 ///(31 = 35)///////////7 12
3 ///(26 = 30)////////// 10
3 ///(21 = 25)////////////7/ 14

3% MALES 26 U "FEMALES ?&

The apparent disproportionate number of women 40 years
Oof age and under 18 accounted for by the fact that over half
Of the women 1n this age group listed "maternity" for at
least one of their hospital admittances.

Nearly half of the informants, 48%, provided the family's
Or household'e chlef means of support. Of this number, 33
Were male and 15 were female. The occupational distribution
of the providers of the family's or household's chief means
of support, along with the occupational distribution of the

informants 18 summarized in Table 2,



DISTRIBUTION OF OCCUPATIONS BY
CHIEF PROVIDERS AND INFORMANTS
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TABLE 2

b Chief

Occupational Class Providers Informante |
Professional-Technical 12 6
Proprietors, Managers 6 3
Clerical Workers 6 8
Sales Workers 6 8
Craftsmen, Foremen 16 5
Operatives 33 14
Service Workers 4 12
Laborers 5 3
Pension, Welfare 8

Housewives 0 33
None Reported 1l 2

brhig occupational classification is based on the one

used by the U.3. Census.

The two classes of "service workers"

have been combined; farm related occupations omitteds and

"housewives" included.

The educational distribution was tabulated for the pro-

vider of the family's or household's chief means of support

ag well as for the informant.

marized in Table 3.

These distributions are sum-
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TABLE 3

DISTRIBUTION OF EDUCATIONAL ACHIEVEMENT BY
CHIEF PROVIDERS AND INFORMANTS

Chief
Amount of Schooling Providers Informants
Some Elementary School 9 6
Completed Elementary School 16 15
Some High School 29 32
Completed High 8chool 28 33
Some College 10 12
Completed Four Years College 3 0
More than Four Years College L 2

The orgenlizetion membership of the informents, when
tabulated, revealed that slightly less than e third of the
entire sample, 32%, belonged to no organizatione at all. An-
other third, 31%, belonged to only one organization. Twelve
percent belonged to 2 organigetions and another 12% belonged
to 3. Seven percent claimed membership in 4 organizations,
and 2% were members of five different organizations. Four
percent claimed membership in 6 or more organizations. None
belonged to more than 7 different organizations.

The total annual 1lncome for the family or household 1in

1957 was distributed as indicated in Table 4.
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TABLE 4

DISTRIBUTION QF INCOMES OF FAMILY
OR HOUSEHOLD IN 1957

Income Number
4,000 OF 1€B8 +....oivviveeonnnnneacnnns 16
L,001 - 6,000 ¢..vvvivennnnnnns ceesecns Ly
6.001 - 8.000 I EEEEREEREEEEE e e o0 008 0000 . 1“’
48,001 = $10,000 ... vveeniiecnnnnnannnns 12
10,001 - $12,000 ... i iiieiinennnnanas 1l

2,001 - $15,000 ....cvveennn ceceeanens . 0
15,001 - $20,000 v viitiiiiinencnennsas . 2
20,001 OFr MOYe€ evcecsccvcnsonsaconnsnns . 1

“Don't Know" ........... e teeeeneeenean . 6
Refused to Answer ........ ceeeeenne casens 1

Analysis of the Data

Scoring of Publicity Reception
Nine different questions regarding the reception of hospi-

tal publicity were eveluated to determine an index score for
the individusl informant's reception. These ltems were con-
cerned with: (1) newspaper, (2) radio, (3) displays, (4)
literature, (5) speeches, (6) hospital open-houses, (7) hospl-
tal sponsored dances, (8) women's suxiliary events, and (9)
the bond issue. The informant's responses to these items were
evaluated in terms of the specificlty of the response, the
accuracy of the response, and in the case of items numbers 6
and 8, participation or attendance. Each item was scored
individuelly from O to 5, with O indicating no reception and
5 indicating greatest reception. A perfect reception score
would then be 45.

Newspaper and radio reception were evaluated in terms of

the number of specific hospital topics the informant claimed
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to have read about or heard discussed. Display reception was
evaluated in terme of the number of displays seen and the lo-
cation of the displays. Reception of hospital llterature was
evaluated in terms of the accuracy of the informant's re-
eponse.8 Reception of hospltal speeches wae evaluated in
terms of the informsnt's ability to specify the topice dils-
cussed. Reception of hospital open houses was evaluated in
terms of the informant's attendance and ablility to specify

9

what was observed. Reception of hospital sponsored dances
was evaluated in terms of the accuracy of the response.lo
Reception of women's auxiliary events was evaluated in terms
of attendance and ability to specify what occurred.11
Reception of information about Foote Hospital's bond issue was
evaluated in terms of the following criteria: (1) Accuracy

in acknowledging that a bond 1ssue had occurred, (2) accuracy
in identifying the hospital involved, and (3) accuracy in
specifying the actual 1ssues involved. The total number of

points received for each item was then added in order to

8Thia was possible because in gll cases the actual re-
ception of literature was known excepting isolated communi-
cations, not of a publicity nature,

9Attendance was necessary for reception of publicity
distributed at en open house. Knowledge that open houses
were held was accounted for in newspaper and radio reception.

10Thig was possible because the actual occurrence of
hospital sponsored dances was known.

1lpttendance was necessary for reception of publicity
distributed at such events. Knowledge that auxiliary events
had occurred was accounted for in newspaper and radio
reception.



65

srrive at the informant's totel reception score.

The distribution of reception scores obtained in this
study, along with the final grouping of the scores for an
index of reception to be used in testing the hypotheses, 1is
indicated in Table 5, below.

TABLE 5

DISTRIBUTION OF HOSPITAL PUBLICITY
RECEPTION SCORES

Reception Number of Number of
Score Informantnglase Informents Composition
k1 - L5 points 0
36 - 40 0
D1 - 35 1
k6 - 30 3 I 18 16 - 45 points
(High Reception)
R1-- 25 3
ﬂb - 20 11
11 - 15 14
6 - 10 28 II. 82 l - 15 points
(Low Reception)
1-5 4o

8oclo-Economic 8tatus Indices

Each of the four measures of soclo-economic status used
in thls study, has been ranked from higheet to lowest. For
purposes of this study. the occupationél status of the family
or household's chilef provider hss been used instead of the
occupationsl status of the informant. This has been donc pri-

merily becsuse the chief provider of s family sets the income
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level which, in turn, determinee the style of life for the
femily. Also, a third of the informants interviewed, 33%,
claimed "Lousewife" as their own occupation. "Housewife,"
as an occupationsl class tells one nothing about the indivi-
dual's social status. |

The followlng table indicates the chlef providers occu-
pationsl distribution, along with the occupational classes

uged in testing the occupation hypothesis of this study.
TABLE 6

DISTRIBUTION OF CHIEF PROVIDERS OCCUPATIONS

Occupational Number Number

Group_ of Ceses|Class [of Cases| Composition
Professional -Technicsl 12
Proprietors, Managers 6

I. 30 White Collar

Clerical Workers 6
Sales Workers 6
Craftsmen, Foremen 16
Operatives 33
Service Workers 7 II. 69 Blue Collar
Leborers
Penslon-Welfare

The educational level of the informant has been divided
into three basic classes for the purpose of testing the edu-
cation hypothesis of thls study. The distribution of informant's
educations and the classes used in this study 1s indicated in
Table 7.
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TABLE 7

DISTRIBUTION OF INFORMANTS
EDUCATIONAL LEVEL

Number of Number of

ount of School.!Informsnts |Class|Informants| Composition

re than 4 yrs,
College 2
ompleted L4 yre.
College 0 I. 14 College

ompleted High

School 33 II. €5 High School
Some High School 32

ompleted Grammer

School 15 I11I. 21 Grammar School
ome CGrammar

School 6

The informant's pasrticipation in locsl organizatlions has
been divided into three basic classes for the purpose of testing
the “organization® hypothesis of thls study. The distribution
of inrormant's participstion in local organization, along with

the classes used in this study, 18 indicated in Table 8.

TABLE 8

DISTRIBUTION OF INFORMANTS PARTICIPATION
IN LOCAL ORGANIZATIONO

Number of
Organization Number of Number of
‘ Memberships Informants |Cleses|Informantsg Composition
Five or More 6
I. 13 Four or More
Four 7
Three 12
II. 24 Two to Three
Two 12
One 31
III. 63 One or Less
None 32
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For purposes of this study, the family or household's
total income for the year 1957 has been divided into two
broad classes. The distribution of family incomes, along with
the classes used in the test of the "income" hypothesis, is
indicated in Table 9.

TABLE 9
DISTRIBUTION OF FAMILY OR HOUSEHOLD'S INCOMES

Number Number
Income of Casee |Clags |of Cases | Composition

20,001 or more l

5,001 - $20,000 2

12,001 - §15,000 0
10,001 - $12,000 1

8,001 - $10,000 12

6,001 - §8,000 14 I. 30 6,001 or more
4,001 - $6,000 L7 II. 63 6,000 or less
L,000 or less 16

Testing of the Hypotheses

The Jjoint distribution of each of the above four measures
of socio-economlc status, with the reception index,will be
presented. A chi-square test of assoclation between the
reception of hospital publicity and each of the four measures
of soclo-economic status will then be made. Rejection of
each null hypothesies will require a value of chi-square greater

then the chi-square for which P = .0S5.



CHAPTER III

FINDINGS

Test of the Hypothesis

A test of the general hypothesis (that among this sample
of former hospital petients, the reception of hospital publi-
city is assoclated with socio-economic status) will be ac-
complished by a chi-square test of association between re-
ception end eech of the four measures of soclo-economic status.
For purposes of this test, the reception scores have been
categorized into two genersl classes: Class I representing
"High Reception®, and Class II representing "Low Reception'.

A teet of the first null hypothesis, involving the
assoclation between reception and occupation, required a
collapsing of occupational categories into two general occu-
pational classes: White collar and blue collar. The Joint
distribution of the two general classes of reception with the

two general classes of occupation 1s indicated in Table 10.

TABLE 10
THE RECEPTION OF HOSPITAL PUBLICITY BY OCCUPATION

: Occupation '
Reception Blue gollar White gol;ar ot
1 1l
Class I, | _ _ (13) .l (s5) . g
r 62 19 81
| Class II, | (36) (25) ___ 4 . ___ |
_Total_ e 69 30 99

X2 2 12,051, P<.05
69
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Since the chi-square value necesssry to reject the hypo-
thesis that the reception of hospital publicity 1is not assoc-
jated with occupation 1s only 3.841, and the obtalned value
of chl-square was 12.051, it is possible to reject thc null
hypothesis. This data would, then, tend to indicate that
there 18, in fact, an association between the reception of
hospital publicity and occupation.

In order to test the null hypothesls that there is no
association between the reception of hospital publicity and
income, 1t was necessary to collapse the categorles of income
into two general claseee: Those having incomes of $6,001 or
more, and those having incomes of $6,000 or less. The Joint
distribution of the two general classes of reception with

the two generel classes of income, is indicated in Table 11.
TABLE 11

THE RECEFTION OF HOSPITAL PUBLICITY BY INCOME

Inco

me
Reception §6, ogo- —$6,001+ Togg;
| 9 1
Class I. (12) (.6)
G4 21 75
Class II. (51) (24)
Total 63 30 93
¥ - 2,801, P>,05

The chi-square value necessary to reject the null hypo-
thesis that there is no assoclation between the reception of
hospital publicity and income 1s 3.841. Since the obtained
value of chi-square was only 2.801, 1t 1s impossible to re-

Ject the hypothesis. Rather judgment will be reserved,
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A chl-square test of aesocliation between the reception
of hospital publicity end education required a collapsing of
the educational categories into three basic groups: Those
having grammar school educations only, those having high
school educations and those having college educations. The
Joint distribution of the two general classes of reception
with the three classes of education. 1s indicated in Table
12,

TABLE 12

THE RECEPTION OF HOSPITAL PUBLICITY
BY EDUCATION

Reception G.8 Edg%ggigg Ccol Total
. 3. .3, o
Class I, ;E;" Ig (Z;
21 1"55 7 82
Class II. (17) (54) Q1)
Total 21 65 14 100 |
X2 - 11.728, P.€.05

Since the value of chi-square for which P = .05 is 5.991,
and the obtsined value of chi-squsre was 11.728, it is possible
to reject the null hypothesis that there 1s no association
between the reception of hospitsl publicity end education,

The deta would tend to strongly support the assertion thet
there 18, in fsct, an assoclatlion between these two variables.

The flnal working hypothesis to be tested stetes that
there 1s no assoclation between the reception of hospital
publiclty and perticipation in local organizations. In order
to test this hypothesis, it was necessary to collspse the
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number of organizations into three basic groups: One or less,

2 to 3, and 4 or more. The joint distribution of the reception

of hospltal publicity with participation in local organizations
18 indicated in Table 13.

TABLE 13

THE RECEPTION OF HOSPITAL PUBLICITY
BY NUMBER OF ORGANIZATIONS

Orgenizations

One or Two to Four or
Reception lLess Three More Togﬁl
c I (11) ( 16»1 ( ?1 !
lass I. 1

60 18 L 82
Cless II (52) (20) (Q10)
Totsl 63 24 _ 13 100
X° = 26,548, P< .05

9ince the value of chi-square necessary to reject the

hypothersls that there is no association between the reception
of hospltal publicity and participation in local organizations
was 5.991, and the value for chi-square obtained was 26.548,
it 1s possible to reject the hypothesis. The data would sug-
gest that there 1s an associstion between the two variables.

[;?aken together, the three hypotheses which posited no
assoclation between the reception of hospital publicity and
(1) occupation, (2) education, ﬁ?d (3) participation in local
organizations, were reJected:fYéPie would tend to substantiate
the general hypothesis that ;;e reception of hospital publicity

1s associated with measures of soclo-economic statuq;? Only

the inability to reject the hypothesis concerning reception



73

and income tend to discourasge this conclusion.

It 18 possible that the failure of the income data to
coincide with the dats obtained on the other three variables
18 Indicative of & general difficulty in research to obtain
accurate information regarding what is considered by many
informants to be highly personal. While the question regard-
ing income was answered by 93% of the informants, it 1s
possible that the responses obtained were not valid.

Therefore, whlle 1t is not necessery to reject the general
hypothesis thet there i1s an association between the reception
of hospital publicity and soclo-economlic status, 1t may be
edvisable to revise the hypothesis in such a way as to ex-
clude "income". On the basis of the findings of this study,
the hypothesls would then be: Among former hosplital patients,
the reception of hospital publicity wiil be associeated with
soclo-economic stetus as measured by occupation, education,

end participation in locel orgesnizetions.

Other Findings

Reception and Increseing Socio-Economic Status

While no statlistical test was made to determine if the
reception of hospital publicity tended to increase in the
direction of increasing soclo-economic status, a brief exami-
nation of the data would suggest thet this may, in fact, be
the case.

For example, in the case of reception and occupation,
61% of those having "high reception" were white collar as op-
posed to 39% blue collar. Likewise, of those recelving ".ow
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reception' scores, only 23% were white collsr as opposed to more
than 76% blue collar. These percentages would strongly suggcst
thet the reception of hospltal publicity tends to lncrease
among white collar workers,

In the case of education and reception, those informants
classed as having "high school" educations were found to have
more representatives in both "high reception" and "low
reception" groups. However, those having college educations
accounted for neerly 39% of the "high reception® group as
opposed tc only 8.5% of the "low reception" group. Informants
of the‘grammer school group contributed none to the "high
reception" group, but contributed over 25% to the "low
reception®" group. Thus, it would slso appear that the amount
of receptioh of hospital publicity tende to increase as one
achleves more education.

In the case of income and reception of hospital publi-
city, it was found that those informants receiving *high
reception" scores were evenly distributed between the two
income groups. However, it was also found that those of the
lower income group contributed to nesrly three-fourths of the
"low reception" group,while the higher ilncome group contributed
only one-fourth of the "low reception' group. While these
data do not permit s strong assertion that the reception of
hospital publicity tends to increase with greater income,
there 18 some evidence to indicate that this may be so.

The Joint distribution of the reception of hospital

Publicity with the number of local organizations in which the
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informants clalmed membership &also tends to point out increas-
ing reception in the direction of greeter psrticipation wlth
local organizations. A full helf of the informants belonging to
four or more organizations received "high" reception scores
as opposed to only 5% having "low" reception scores. Further,
nearly three-fourths of those informants with "low" reception
scores claimed membership in only 1 or no organizations.

[:;n each measurement of soclo-economic status used in
this study, evidence was found which would suggest increasing
reception of hospitsal publicity in the direction of increasing
soclo-economic statua.i!These findings are highly compatable
with the findings of many messs communications researchers.
lezarsfeld has repestedly asserted that persons of relatively
higher soclo-economic status, as measured by » number of
different indices, make more use of mass communicetions media
for public affsirs information and are, generally, more in-
formed abéut public affairs lasues than persons of lower

1 Wilber Schramm has likewise con-

soclo-economic stetus.
tended thet public affeirs communicetions are more highly
utilized smong persons with higher educetions and generally

higher socio-cconomic statua.2

Receptlon and Former Hogpital Experience
Returning, briefly, to the position taken by the public

relations minded hospital edministrator, 1t will be recalled

thet one of the assumptions on which his public relations

lgee lazarsfeld: 1940, 1948 and 1955.
2Wilber Schremm and David M. White, op. cit., pp. 150-56.
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gcheme 1a premised 1s the assumption thst the reception of
hospital publicity will be closely assocleted with former
hospitel experiences. While this assumption has heretofore
been tecitly rejected as invelid, in this study, evidence may
be found irn the cdata which would suggest that the rejection
of the assumption may have been well founded.

A series of chi-square tests of assoclation between the
reception of hospltel publicity and a number of measures of
hospital experience was made., The total results of the
statistical examination showed that null hypotheses concerning
the reception of hospitel publicity and hospital experience
measures could not be rejected. The following table sum-

marizes the results.
TABLE 14

RESULTS OF CHI-SQUARE TESTS OF ASSOCIATION BETWEEN
THE RECEPTICN OF HOSPITAL PUBLICITY AND
MEASURES OF HOSPITAL EXPERIENCE

Null Hypothesges Findings
The reception of hospital '
publicity will not be ss- Obtained | Value Required for

gocieted with: X< Value Rejection at P=,C5
Total number of petient
deys in past two years. 1, 466 5,991, P >,05

otal number of family
edmittances in past two
lyears, 3.177 7.815, P>,05
Total number of times
"ever been a hospitsl

etient". 3. 554 7,815, P>.05
se or non-use of hospil-
tal insurence, 1,581 3,841, P>,05

It 18 evident that hypotheses stating ar assoclation

between the reception of hospital publicity and these measures
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of hosplitel experience sre not supported by the evidence, >

Summary of Findings

Chi-squere tests of associetion between the reception of
hospital publicity and four measures of soclo-economic status
were mgde. It wes found possible to reject three null hypo-
theses which posited no relationship between the reception of
hospital publicity and (1) occupation, (2) education, and (2)
orgenizetion membershilp. The data did not permit a rejection
of the null hypothesis concerning reception and income. How-
ever, due to the possible invalidity of the income data, it
was felt that the general hypothesis, which states that there
1s an assoclation between the reception of hosplitel publicity
end measures of soclo-economic status, could not be rejected.
The general hypothesis wes then revised to state: Among
former hospital patients, the recception of hospltal publicity
will be associated with soclo-cconomic status as measured
by occupation, education, and participation in local organi-
zotions,

[?he date were found to support many mass communications
research findinge which contend that the reception of public

sffairs publiclity tends to increase among relatively higher

soclo-economic groupa,lflt was found that there wes a general

3A nunber of other measures of former hospital exper-
Jence were obtained in this study, but found to be 1nappli-
cable to chi-square snslysis. Other meessures, involving the
informsnt's eveluation of hospitel services and accommodations,
along with en evaluatlon of the totsl hosplitel experience,
were found to be constent.
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tendency for greeter reception of hospitel publiclty among
those with white collar Jobs, higher educational levels,
greater incomes snd membership in s greater number of organil-

—_—

zations.

i

—

[\Eye data obtained in this study slsc tended to discourage
the assumption made implicitly in the public relations minded
hospital administrator's public relations scheme, that the
reception of hospital publiclty is associated with former
hospital experiences. A series of chi-square tests of null
hypotheses which declered no assoclation between reception
of hospltal publicity and some meassures of hospital experience
indicated that such null hypotheses could not be rejected.



CHAPTER 1V
CONCLUSIONS

Conclusions

On the basis of the findings presented in this study,
the general[épnclueion may be drawn that the success of mass
communications in reaching any diverse ané heterogeneous
soclety with information of a public affairs nature is highly
limited, This would appear to be the case due to the distri-
bution of reception of public affairs publicity among the
members of the receiving audience. If mass communications
were to be a successful method of producing an informed and
educated "public," then the reception of communications de-
signed to achieve this result would have to be evenly distri-
buted among all segments of the "public® or audience. As
the data have shown, this does not appear to be the case.
Rather, it has been shown that the reception of this type of
communicetion 1s not distributed eveniy and is, in fact,
differentially received among the various strata of the re-
ceiving group so that there are "informed publics" and "un-
informed publics."

This conclusion follows from the finding that the
reception of hospital publicity, as a form of public affairs

information, 1s assoclated with socio-economic status as

79



80

measured by occupation, education, and participation in local
organizations. This finding is in strong agreement with the
findings of similar studies performed by such social sclentists
as Lazarsfeldl, Starz, Bev111e3, and Schrammh. only to mention
a few,

While no actual test was made in this study of the
relative reception of hospitsl publicity by increasing socio-
economic status, the data were strongly suggestive that
reception tended to increase with higher status positions.
This was true of all four measures used in the study. A
possible explanation of why this relationship would exist, in
the case of organization membership, might be found in the
purported influence of "direct communication contact.® The
speeches received by organization members, in connection with
the Foote Hospltal bond issue, would be an example of direct
communication contact. One writer, at least, has maintained
that this type of communication 1s the most powerful means
of communications yet devised and, as such, the reception of
a speech would enhance the individual's reception of
publiclty.5 As membershlp in local organizations was a
criterion of socio-economic status, it might be expected that,

other things being equal, those persons belonging to

lpaul F. Lazarsfeld, 1940, p. 21, and Elihu Katz and
Paul F. Lazarsfeld, op. cit., p. 274.

%hiriey-Star and Helen M. Hughes, op. cit., p. 397.
34. M. Beville, Jr., op. cit., pp. 202f.

uw11ber Schramm and Dsvid M. White, op. cit., pp. 259frf.
5Charles 8. Steinberg, op. cit., p. 123.
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organizations which received bond igsue speeches would obtain
higher reception scores than those persons who did not belong
to such organizations, and hence a higher membership rating
would be related to higher reception scores.

In the case of the education criterion of soclo-economic
status, a possible explanatlon of the suggested relationship
between higher status and higher reception might be found in
the purported eability of better educated people to better
express themselves. Lazarsfeld has claimed that:

Educated people can articulate their thoughts with

greater ease, they are better able to discriminate

between the different typeg of (content)..., and

they have wider interests.

If this 18 true, then it would be expected that persons having
more educstion would obtaln higher reception scores than per-
sons with less education.

Further, 1f educational background 1s closely related
to occupation and income as 18 commonly held and justified by
studies of socisl claess, then 1t could slso be held that more
highly evaluated occupations and higher income groups would,
likewise, obtain higher reception scores. This was 8also
shown to be indicated by the data obtained in this study.

Another concluslon which cen be made on the hasis of the
findings presented in this study i1s that the reception of
public effalrs publicity 1s not particul#rly dependent on
previous experience wlth the issues or public affairs involved.
That 1s, to sey, in the context of hospital publicity, former

hospital experience does not appear to be an influential factor

Opaul F. Lazersfeld and Patricia L. Kendall, op. cit.,
p. 20,



82

in assoclation with the relative amount of reception of
publicity which the individual experiences. This conclusion
runs contrary to the assumptions suggested by the public re-
lations minded hospital edministrator in that he would contend
that former hospital experience is the one crucial factor
which accounts for the reception of such publicity. Thus,
while no compsrative test was made of reception between
former hospital patients and non-former hospital pstients,
the dats obtained using only former patients 1s seen to cast
serious doubt on the assumptions premlising the public re-
lations minded hospital administrator's public relations
scheme.

Still another conclusion would follow from the data con-
cerning Wirth and Blumer's contentions regarding the unifi-
cation powers of mass communications. The amount of varia-
bility found in the reception scores of the informants would
seem to pose a question about fhe common basis of experience
provided by mass communicetions as imputed by wirth and
Blumer., If a plece of communication is received in highly
differential amounts by different strata of a receiving
public, then there would eppear to be little common basis of
experience between the strata. ILikewise, regardless of the
potential exposure to a plece of communication, little common
basis of experience would result between those who fully
recelved the communication and those who failed to receive it
sltogether, As the dats obtained in this study, slong with
findings of many similer studies, did, in fact, indicate



83

differential reception, the contention that mass communi-
cations act as a unificstion force and a concensus producing
sgent 18 held to be in serious doubt.

One final conclusion may be drawn concerning the
potential use of the findings of this study by those most
directly concerned; first, public relations minded hospital
administrators, and second, social sclientists.

The public relations minded hospital administrator would
find this study of comparatively little velue, Public re-
lations men, in generasl, have chosen to neglect the findinges
of mass communications research regerdless of findings which
contest thelir position. Part of the reason for this is found
in the pregmatic orientation of public relations itself.

That i1s, public relations practices, including the use of
mass communications, sre applied for specific purposes such

as the increasing of sales, the development of rapport between
menagement and lebor groups, or, in the case used in this
study, the passing of a bond issue by public vote. The mea-
sure of success of the public relations practices is the
success or fallure in achleving the desired goal. As one
writer in public relations state 1t:

The communicetion process, from a functional viewpoint,

illustrates one aspect of the philosophy of pragmstisn.

An act of communication, generated for reasons of

influencing public opinion, is successful 1if it

accomplishes the original public relations obJeetive

of motivating public opinion to some overt act.

Thus, the success of the mass media campaign in Jackson

for the passing of a bond 1ssue was measured in terms of

7cnarlee 8. Steinberg, op. cit., p. 23.
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whether or not the bond issue passed or was voted down. In
this case the bond issue passed. This would lead the public
relations man and the hospital administrator to regard the
campeign a8 & successful use of mass communicetions, thereby
imputing validity to the assumptions regsrding mass communi-
cations on which the cempaign was premised. Although the re-
sults of this study have indicated that these assumptions are
for the most part false, the public relations man and the
hospital edministrator are satisfied because the original
purpose was accomplished.

The social scientist, on the other hand, would regard
the rindlngé of this study in quite a different 1ight. The
soclologist, interested in maes communications, is primarily
concerned with the gaining of knowledge relative to the
nature, dynamice, and effects of mass communicstions rather
than with the specific practical results achieved by those
who employ the media.

Having this orientation towards mass communications,
the soclologist would consider the findings of this report
to be of value in that they provide for the additional sup-
port of findings obtained in other similar studies desling
with public affairs publicity. The replication of findings
which have resulted from studies in a number of contextual
areas serves to strengthen the knowledge about the general
field of interest. Additional confirmation of the vslidity
of the findings 1s obtained. As such, the sociologist would
regard thls etudy as a contribution to knowledge about the

general field of mass communications in that it has shown a
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general proposition (the reception of public affairs publicity
is associated with soclo-economic status) to be supported in

a new context of study.

Implicetions of the Findings
The important implicetions provided by the findings of

this study would seem to apply to an srea outside of the con-
text of hospitsl public relations, The study has provided
findings corroborating other research findings which have
indicated that mass communicstions fall to provide for
unified action or consensus. This belng the case, 1t would
appear thst such findings pose some serious questions re-
garding the democratic soclety.

The importance of an intelligent and informed body of
voters to a democratic soclety cannot be disputed. Democracy
18 premised on the participation of the members of a society
in the government through the use of their vote. However,
when the democratic soclety becomes characterigzed by hetero-
geneity, large numbers of people and the other criteria which
indicate that the society is becoming similar to Wirth's
"mags,” then i1t becomes increasingly difficult to obtain the
neceesary intelligent and informed body of voters. The members
of the socliety become sufficiently sepsrsted from the affalre
of state that knowledge of such effairs and participation in
the government becomes increaesingly remote. In order to
develop and maintsin closer reletionships between the members
of the democratic society snd the government mass communi-

cetions are used, Tt is bellieved that mass communications
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will help to inform and educete the voting members of soclety
to the public affalrs and issues of government.

The findings of this study, together with the findings
of many other studies dealing with the reception of communi-
cations of a public affairs nature, indicate that publlc
affalrs communicstions are not received by the members of
the lower soclo-economic groups to as great an extent as by
the members of the higher strata. As the members of the
lower soclo-economic groups comprise the bulk of the popu-
lation in this democratic soclety, one would have to conclude
that mass communications are ineffective as a means of bring-
ing about an informed and educated voting body. The basic
conditions of democracy are, therefore, seen to be unfulfilled
to some extent. As long as public affalrs communications re-
main the only means of attempting to obtein the necessary in-
formed and educated voting body, the great majority of
potential voters will remain uninformed and uneducsted.

In conslideration of the fact that mess communications
are the only plausible meens yet devised for the dissemination
of public affairs information, together with the consideration
that these means are for the most part ineffective, one might
well assert that the general field of mass communications
demands conslderable more attention from social science. It
would appear that we need to know a great deal more about
the dynamics of mass communications reception.

Varlous writers in the soclial sciences have contributed
research findings indicating factors assoclated with the

reception of mass communications other than soclio-economic
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status. As yet, these other factors, together with the
general fleld of knowledge about mass communicatlons, have
not been integrated into a theory which ls adequate in explain-
ing the dynamics of mass communications reception. Both
Lazarsfeld and 3tar have submitted the suggestion that the
individual's "predisposition"toward an issue may determine
" the extent of reception of communications regarding the
1ssue.8 Steinberg suggests that the individual's access to
the medium of communication determines reception.9 Bernard
Berelson has claimed that “personalism" effects reception.lo
He would submit that the more personalized the approach 1is,
the more effective it will be. Douglas Waples belleves that
the two factors which account for both the exposure to and
reception of written materials are: First, accessibility to
the materials and, second, the readability of the materials.11
Thus, soclal scientists have contributed knowledge about
factors associated with the reception of mass communications
and this knowledge is of great value. However, it is perhaps
due to the fallure of socisl science to produce a well inte-
greted theory about mass communications that practicél steps

have not been taken to produce more effective means of

8paul F. lLazarsfeld, 1942, p. 68, and Shirly Star and
Helen M. Hughes, op. cit., p. 398.

9Char1es 8. Steinberg, PhD., op. cit., p. 126.

105ernerd Berelson, 1950, pp. 451f.

11Douglaa Waples, "The Relation of Subject Interest to
Actual Reading," Reader in Public Opinion and Communication,
ed. Bernard Berelson and Morrlis Janowitz, (Glencoe: The
Free Press, 1950) p. 351.
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reaching the voters of this democratic soclety with the in-
formation necessary to intelligent, informed participation

in public affairs,

Limitations of the Study

This study was not performed without its limitations.

The study and its results should be evaluated with the follow-
ing shortcomings in view,

In the collection of the data, two particular limitetions
were cited. First, the information obtained regarding former
hospital experiences was not as complete and detailed as
might have been desirable. A more adequate test of the
public relstions minded hospital administrator's assumptions
regarding former hospital experience and publicity receptlon
would demand considerably more information than was obtained
for this study. What information was obtained was limited,
for the most part, to the objlective factors of admittances,
purposes, expenses, etc. While some attempt was made to ob-
tain former experience information of a more subjective
nature, such as the informant's evaluation of services and
accommodations, favorsble or non-favorable impressions of
persons encountered in the hoepital, etc., no adequate measure
of the subjective experiences can be claimed. More precise
data along these lines may have produced considerably
different results in terms of the assoclatlon between
hospital experience and publicity reception.

Another shortcoming in the collection of data was the

fallure to provide for a more adequate measure of exposure
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to hospital publicity sources. Whet information was obtalned
regarding “exposure" wes limited, for the most pasrt, to mea-
sures of the informant's "potentlial exposure.' That is,
information was obtalned relative to the subscription or non-
subscription to the local newspaper, listening or non-l1istening
to local radio stations, and extent of participation in local
orgenizations. These sources of communication provide only
for the potential exposure to 1tems dealing with hospital
affairs, but they do not account for the probability of the
informant's selecting these items for consideration and at-
tention. A more adequate approach to the question of exposure
would have provided for a measure of the informant's likeli-
hood of selecting hospitel publicity for consideration as
opposed to other topics of information.

Three particuler methodological problems are also cited.
The first of these involves the length of time between the
release of the hospital publicity in 1957 and the survey of
reception of the publicity in 1958, 1Ideally, the survey would
have been tsken immediately after the bond 1ssue campalgn wss
completed. However, as somewhat more than a year had elapsed
at the time of the survey, the possibllity of forgetting may
heve dlstorted the responses connected with the bond issue

12

questions. If this had, in fact, occurred the received

reception scores would have been lower than at the time of

12an individual known personslly to the writer was heard
discussing the bond issue in detail at the time of the campaign
in 1957. At the time of the survey, however, this person could
recall only that e bond issue had occurred and that 1t involved
Foote Hospltal.
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the bond issue campalign. This would, in turn, raise some
questions regarding the relation of forgetting about the bond
igsue publicity to soclo-economic status. At the present,
these questions must go unanswered.

Another methodological 1imitation 1s clted in connectlon
with the scoring system employed in evaluation of hospital
publicity reception. Each of the nine publicity 1tems were
rated on a scale from zero to five in the directlion of in-
creasing reception. The individusl scores for each item were
then totaled for the informant's reception score. This system
of scoring reception involves the assumption of intra-item
equality in that all publicity items were assumed to be of
equal lmportance as elther a form of communication or a con-
tent area. That this may not have been, in fact, the case
was not determined. A more refined system for the scoring
of reception may have produced more valld reception scores.

4 final limitetion to the study is cited in the neces-
sity of collepsing many of the measurement categories used
for both the reception index and the four indices of socio-
economic status. In order to render the data amenable to
the chi-square test of associstion a great deal of information
was necessarlly sacrificed. It was necessary to dichotomize
the vsrious occupstional categories as well as the income
groups. Likewise, the reception index had to be dichotomized.
Ag & result, much of the information was lost. The collapsing
of categories was a necessity beceuse of the small numbers

of cases obtained for many of the categories. A larger sample
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would have provided more satisfactory results.

Suggestions for Further Research

In order to more fully investigate the question of
reception of public affairs communications, specifically with-
in the context of hospitel publicity, two suggestions for
additional research are submitted. First, it would seem to
be of some value to more thoroughly investigate the possible
relationship of an individual'e ‘subjective evaluation of
hospitel experiences to the reception of hospital publicity.
This particulsr aspect of former hospital experience was not
adequately provided for in this study so that, at the present,
no conclusions csn be drawn regarding what might be termed
*petient attitudes" and hospitel publicity reception. It is,
therefore, suggested that methods for obtaining informetion
from former hospital patients regarding their subjective
evéluations of hoesplitsl experience be devised in order to
examine the influence, if any, of this factor on hospital
publicity reception.

A second suggestion for additional research within the
context of hospltals would involve a more thorough analysis
of the relationshlp between hospital publicity reception and
soclo-economic status in terms of the direction and intensity
of the relationship. That is to say, 1t would seem to be of
value to determine more precisely the strength of relation-
ships at each level of soclo-economic status. This would
involve ¢ more powerful statisticel examination of the data

and would eliminate the problem of sacrificing data as was
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the cese with chil-square.

In view of our present state of knowledge regarding mass
communicstions reception, two suggestions for sdditional re-
search in thie general area are submitted., First, 1t would
gseem to be of vslue to proﬁide for additional research which
would account for some of the other factors found to be
assoclateﬁ with the reception of mass communications by other
researchers. Studlies involving the factors of personalism,
accessibllity, predisposition, etc., along with soclo-
economic status might provide for a firmer basis of theory
formulatilon.

Finslly, slong the lines of the practical problems in-
volved 1n reaching members of lower soclo-economic groups
with public affeirs informstion, it would seem to be of
value to provide for additionsel research which would indi-
cate more effective methods of communication. Additional
studlies, such as those performed by Katz and Lazarsfeld and
reported in Personal Influenc913 which involve the flow of
communicetion or the lines of communication travel among all
those who recelve a plece of communication, might indicate
more satisfactory methods of disseminating public affairs
informatlon or point out the problem areas which hinder the

flow of communicetion.

- -

13Elihu Katz and Paul F. lLazarsfeld, op. cit.
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APPENDIX*

Reception of Hospital Publicity

Schedule No. Date
Hospltsl Exposure

1.

Have you or any member of your fasmily ever been a hospital
patient?

0 - Yes, self only 3 - No
l - Yes, others L - Don't know
2 - Yes, self and others 9 - No response

About how many tlmes would you say that you have been a
patient in a hospltel? times.

Most of the information that we're interested in concerns
only the past two years ovr so, say from the beginning of

1957. BSo now I'd like to ask you the same two questions

again; only this time we are only interested in the past

two years. Have you or any member of your famlly been a

hospltal patient wlithin the past year or two?

0O - Yes, self only 3 - No
1 - Yes, others L - Don't know
2 - Yes, self and others 9 - No response

a) About how many times would you say that you have been
admitted to a hospital during the past two years?

times.,

b) How many times have other members of your family been
admitted to a hospltal as patients within the past two
years? _ times.

c) Total family admittances during past two years.

(Complete the following for each admittsnce of the informant.)

Se

I'd 11ke to get a 1little detell now if I could on your own
hospitel experiences since the beginning of 1957. (Start-
ing with your esrliest admittance in thet year), can you
recell the month and year that you were in the hospital?

*Irrelevant questions have been omitted.
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6. What wes the general purpose of your being in the
hospital on that occasion?

0 - Surgery L - Maternity
1 - Diagnosis 5 - Other (write in)
2 - Medication 6 - Don't know
3 - Isolation 9 - No response
7. What hospital were you in?
0 - Foote L - T, B. San.
1l - Mercy 5 - University Hospital
2 - Osteo. 6 - Other (write in)
3 - St. Paul's 9 - No response
8. Approximately how long were you in the hospital on that
occasion?
0 - Over night only 5 - Five days
1 - One day 6 - S8ix days
2 - Two days 7 - Seven days
3 - Three days 8 - More than one week
L - Four days 9 - No response

9. Can you recall gpproximately what the cost was for this
hospital service?

0 - $25 or less 5 - $126 - $150
1 - $26 - §50 6 - $151 - $175
2 - 8§51 - §75 7 - $176 - $200
3 - §76 - $100 8 - $201 or more
L - 101 - $125 9 - No response
10. Did you have any hospital insurance that helped pay the
cost?
0 - Yes 3 - Don't know
l - Yee, but did not help 9 - No response
2 - No

1l. Thinking back over your experiences in the hosplital these
past two years, who would you say made the greatest im-
pression on you while you were a patient?

18, Would you tell me some of the things about the different
gservices and accommodations that the hospital(s) offered
that you feel you were most satisfied with?

19, Would you tell about some of the services and accommo-
dations that the hospital(e) offered that you feel you
were most dissatisfied with?

20, Have sny of your friends or relstives been a patient 1n
a hospital within the past year or two?
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0 - Yes 2 - Don't know
1l - No 9 - No response

21. (If "yes" to #20:) Do you know what servicee and
accommodations they were most satisfied with?

22. Do you know what services snd accommodations they were
most dissatisfied with?

23. (If enything is listed in #22:) Do you think that their
criticisms are Justified?

Exposure to Hospitsl Publicity:

2L, Have you ever been a member of any group or organization
thet helps out or glves services to a hospital?

0 - Yes 2 - Don't know
1l - No 9 - No response

(If "yes", what 18 the name of the organization?)
25. Do you know of any friends or relatives that do¢%

C - Yes 2 = Don't know
1l - No 9 - No response

26, (If "yes" to #25:) Who is that?

0 - Family member 3 - Knows someone who does,
1 - Other relative but can't remember who
2 - Friend 4 - Don't know

9 - No response

27. (If "yes" to #25:) Does this person often talk to you
about his (her) hospital affairs?

0 - Yes 9 - No response
l] - No

Part of what we are trying to do is to find out what
kinds of publicity programs that a community's hospitals have
cerried out in the past year or so. We have listed some of
the types of publicity and ways of getting publicity out to
the people in a community that hospitals sometimes use. What
I'd 1ike to do now is find out from you which of these you
have heard about or seen in Jackson. This will give us &
pretty good 1dea of what Jsckson 1sg doing in hospltal
publicity.

28. We have found that rost community newspspers print
articles or stories from time to time sbout their local
hosplitels. Heve you reed eny in the Jeckson peper with-
in the past yeer or two?
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0 - Yes 2 - Don't know
1l - No 9 - No response

If Yyes": D) Can you remember which of the hospitals
you read about?

0 - FOOte 4 - T. Bo San.

1l - Mercy 5 - University Hosp.

2 - Osteo. 6 - Others (write in)__
3 - 5t. Paul's 9 - No response

c) Could you tell me what any of the articles
you read were about?

29. Quite often & community's radio stations will broadcest
information about local hospitsls. Have you hesrd any-
thing ebout hospitals over your rasdlio within the past
two years?

0 - Yes 2 - Don't know
l - No 9 - No response

If "yes": D) Can you remember which of the hospitals
you heard about?

0 - Foote L - T, B. Sen.

1l - Mercy 5 - University Hosp.

2 - Osteo 6 - Other (write in)__
3 - ot. Paul's 9 - Don't know

c) Could you tell me what any of the broad-
casts you heard were about?

30. Sometimes hospitals will put up displays around town such
as hospital equipment or posters or things that patients
made. Have you seen anything of this sort in Jackson
during the past yesr or so?

0O - Yes 2 = Don't know
1l - No 9 - No response

1f %yes": b) Can you remember which of the hospitals 1t
was that put up the displays?

0 - Foote 5 - University Hosp.

1l - Mercy 6 - Other (write in)__
2 - Osteo 7 - Don't know

3 - 3t. Paul's 9 - No response

L - T, B. San.

c) Can you remember what any of the displays
were?

d) Cen you remember where it was that you
sew them?




31.

32.

3“.

1C1

In some communities the hospltals 1like to keep in touch

with the public by sending out or distributing literature

about their hospitals. Have you read or received sny

litereture about a Jackson hospital within the past two

years?
0 - Yes 2 - Don't know
l - No 9 - No response

If "yes": D) Can you remember from which of the hospi-
tsels you received the literature?

0 - Foote 5 - University Hosp.

1 - Mercy 6 - Other (write in)_ _
2 - Osteo 7 - Don't know

3 - S5t. Paul's 9 - No response

4L - T.B. San

c) Can you tell me what any of the literature
wes sbout?

d) Can you remember how you receilved the
literature?

Information about local hosplitals 1s sometimes given at
orgenizetion or club meetings, Have you attended a
meeting durlng the past two years at which somebody
spoke about one of the Jesckson hospltals?

0 - Yes 2 - Don't know
1l - No 9 - No response

If "yes": D) What meeting was that?

c) Which of the hospitals were discussed?

C - Foote 5 - University Hosp.

1 - Mercy 6 - Other (write in)_
2 - Osteo 7 - Don't know

3 - 3t. Paul's 9 - No response

L - T.B. 9gn

d) Could you tell me what any of the speeches
were about?

Sometimes hospitals will hold an “open house® for anybody
who wente to vlisit the hospital. Have you attended a
hospital "open house" within the past year or so?

0 - Yes 2 - Don't know
1l - No 9 - No response

If "yes": D) Can you tell me which of the hospitals here
in Jackson you visited during “open house®?



36.

37.

39.

102

0 - Foote 5 « Univereity Hosp.

1 - Mercy 6 - Otker (write in)_ _
2 - Osteo 7 - Don't know

3 - St. Paul's 9 - No response

)4 hd ToBo S&n

c) What d1d you see st the "open house"?

d) Can you remember how you happened to know
that there was going to be en open house?

Jome hospltsels held sn annual dance in order to ralse
money. Does sny Jackson hospital do that?

O - Yes 2 - Don't know
1l - No 9 - No response

If “yes": b) Do you know which hospital that might be?

0 - Foote 5 - Unilvereity Hosp.

1 - Mercy 6 - Other (write in)__ _
2 - Osteo 7 - Don't know

3 - St. Paul's 9 - No response

L - T.,B. Sen

c) Could you tell me what they call the
dance?

Have you attended any event sponsored by a hospital
woman's auxillary during the pest two years?

0 - Yes 2 - Don't know
1l - No 9 - No response

If yes: b) Which hospital's woman's auxiliary was that?

0 - Foote 5 - University Hosp.

1l - Mercy 6 - Other (write in)__
2 - Osteo 7 - Don't know

3 - St. Paul's 9 - No response

L - T. B. San,

c) Can you tell me what thc event was?

In meny towns hospltels have been forced to put up bond
issues for public vote in order to finance various
hospitel projects. Hes sny Jackson hosplital done this
within the past year or so?

0 - Yes 2 - Don't know
l - No @ -~ No response

If "yes": D) Can you tell me which hospital 1t was?
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0 - Foote 5 - University Hosp.

1 - Mercy 6 - Other (write in)___
2 - Osteo 7 - Don't know

3 - 9t. Paul's 9 - No response

u - ToBo SanQ

¢) Do you know how many proposals werc to be
voted on?

d) Could you tell me what the bond issue
(proposals) was (were) about?

e) Do you recall when the election was

held?
f) Did you happen to vote in that paerticuwlar
election?
0 - Yes 2 - Don't remember
1l - No 9 - No response

g) Did the bond issue pass or not?

0 - Passed 2 - Don't remember
1l -~ Did not pass 9 - No response

h) Would you mind telling me how you voted
in that election?

0 - Voted for 3 - Refused to answer
1l - Voted against 9 - No response
2 - Don't remember

Generel Information:

43, Informant:

0 - Husband 2 - Other (write in)
l - Wife

4L, Occupation: a) Where do you (does your husband) work?

What kind of work does he do?
b) Is he (are you) currently employed?

O - Yes 2 - Don't know
1l - No 9 - No response

c) Does the wife (or female head) work out-
side the home?

0O - Yes 2 - Don't know
1l - No 9 - No response
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d) (If "yes") Whet kind of work does she
do?

e) (If informent is other thsn msle or femsle
head) Where do you work?

What kind of work do you do?

L5, Age: Would you mind giving me your spproximate age?

0 - 20 or under 6 - 46-50

l - 21=-25 7 - 51=55

2 - 26=-30 8 - 56-60

3 - 31=-35 9 - 61-65

4 - 36-40 X - Refused to answer
5 = 41-45

L6,

2
-
N

o

of household: a) How many members of the family
are living at home?

b) (If applicebles:) Wwhat are the
ages of the children?

c) Are there any others living in
the home who are not immediate
relstives of the family?

0 - Yes 9 - No response
1l - No :

d) (If “yes":) What is the relation-
ship end age?

47, a) Where d1d your husband (you) go to school?
What was the lest grade or year that he (you)
completed?

B ——

0 ~ Some elementary - More than 4 yrs. of

O 00~ o)
§

Jome college
Completed college

- No response

1 - Completed elementsry college
2 Some high school - Don't know
Z Completed high school None

5

b) (If informant is not male head) Where d1d you go
to school?

- -

What was the last grade or year that you completed?

Some el ementary 5
Completed elementery 6
Some high school college
Complet2d high school 7 - Don't know
Jome college 8 - None

9 - No response

Completed college
- More than 4 yrs. of

EFwmror o
I T O I |
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Length of residence: How long has the family been a
resident of Jackson?

0O - Less than one year 5 - 9210

l - 1-2 6 - 11 or more
2 - 3=4 7 - Don't know
3 - 5-6 9 - No response
L - 7-8

Do you now subscribe to the local Jackson newspaper?

0 - Yes 2 - Don't know
l - No 9 - No response

Approximately how long have you been subscribing to
1t?

a) Do you have & radio in your home?

0 - Yes 2 - Don't know
l - No 9 - No response

b) About how often would you say that you listen to 1t?

0 - Every day L - 1ess than once a
1 - Once cvery two or week
three dsys 5 - Never
2 - Once every four or 6 - Don't know
five days 9 - No response
3 - Once a week
c) What stetions do you ordinarily listen to?
0 - WIBM 3 - YAll of them"
1 - SKHM L -~ Don't know
2 - None local 9 - No responsge
a) One of the last things we would like to know 1s what

organizations you are a member of and your activities
in these organizations. To help you recall, we have
classified organizations into some different areas.
Do you belong to any locel business or professional
assoclations such as the Chamber of Commerce,
Businensmen's Assoclations, the Board of Realtors,
Management or Labor organizations, or similar organi-
zatlons or assoclations?

[ Do you attend
Have you held | regularly or
Name of Length of | any office in | not? (Reg.)
Orgenization | Membership | past 2 yre.. | (Irreg.)
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51.

51.

51.
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b) Do you belong to any service clubs, such as Rotery,
Kiwsnis, Lions, or Junior Chamber of Commerce?

c)

a)

e)

r)

Have you held

Do you attend

Name of Length of any offlice in | regularly or
Orgenizetion | Membership| past 2 yrsa. not?
Are you presently associated with any civic or welfare

organizetions, such as the Community Chest, YMCA,

YWCA, hospitel boards, PTA, Boy or Girl 8couts; and
public health organizations, such as TB Assoclation,
Amerlcen Cancer Soclety, etc.?

Name of
Organizetion

Length of
Membershli

Have you held
any office in
past 2 yrs,

Do you attend
regularly or
not?

Are you assocliated with any political or governmental
activity such ss City Council, Board of Educstion,
any political party committees, or other organization
of that nature?

Have you held| Do you attend
Name of length of | any office in| regulsrly or
Orgenizetlon | Membershlp| past 2 yrs. not?
Do you belong to any fraternsl, soclal, or religous

orgenizstlons such es the Masons, Elks, any women's
clubs, or church groups or other similar activity?

Name of
Orgenization

Length of

Heve you held
any offlice in

Membership| past 2 yrs.,

Do you attend
regularly or
not?

Is there any organizstion or group that you belong to
which 1sn't included in these categories that I've

mentioned?

0O - Yes
1l - No

(If “yes":)

2 - Don't know
9 - No response

Nanme of
Organization

Length of
Membership

Have you held
any office in
past 2 yrs,

Do you attend
regularly or
not?
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One last item and I'l1l be on my wey. You have been very
cooperative and I want to thenk you for that. I'd like
you to look at this card which 11ists different groupings
of family incomes. You can see that they are quite broad
categories., Would you please tell me the number next to
the grouping in which you think your last year's income
fell? (To be listed on the card.)

(Not to be 1listed on card:)

8 -~ Don't know
9 - No response

BELOW I3 A COFY OF
THE INCOME CARD USED

MICHIGAN STATE UNIVERSITY
Department of Soclology and Anthropology

- CONFIDENTIAL -
0-$4,000 or less 4L-$10,001 - $12,000
1-§4,001 - $6,000 5-$12,001 - $15,000
2-$6,001 - $8,000 6-$15,001 - $20,000
3-$§8,001 -

10,000 7-$20,001 er more










