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ABSTRACT
AN ANALYSIS OF THE CHARACTERISTICS
OF THE WOMEN'S AUDIENCE

F OR EDUCATIONAL BROADCASTING IN OREGON
AS A GUIDE TO PROGRAMMING

by Shirley Jean Howard

More specific data seemed needed relative to the audience of
Oregon's Educational Broadcasting stations--specifically those who
would listen to or view programs during the daytime hours and those
programs in the area of family living broadcast at any time of day.

The information which appeared to be needed was demographic
and the likes and dislikes regarding time, length and content of both
radio and television programs.

Using the ongoing program schedule as a basis a questionnaire
was developed and sent to individuals and to women's organizations
asking that upon completion they be returned. Of the nearly 9,000
sent out approximately 1, 800 were returned.

These data were punched into IBM cards and processed through
a computer to obtain frequencies which in turn were converted to per-

centages, analyzed and interpreted in three parts--demographic,

radio and television.
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The ''typical'' woman listener-viewer is affiliated with many
organizations and is highly educated. The family income is $5, 500
to $8,000. She is forty to forty-nine years old and has children six
to twelve years. Her home is well equipped with labor saving
appliances,

The radio listener appears to enjoy a forty-five minute morning
program with fifteen minute discussion periods and a variety of
music, The content areas should include medical discussions,
foreign student interviews, gardening and homemaking information.

An afternoon program of thirty minutes is also recommended.
Subject matter areas would include aging, gardening, current affairs,
books, child guidance and development and life in other countries.

The typical television viewer prefers programs in the evening,
thirty minutes in length and two or three per week. Topics indicated
as most enjoyed are books, art, music, foreign guests, gardening,
hobbies and homemaking skills.

This information seeras to corroborate other studies and
appears to be valid., Therefore, it is offered as a guide to program-

ming for women by Oregon Educational Broadcasting.
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CHAPTER I

INTRODUCTION

History

The history of educational broadcasting in Oregon now covers
a full forty years and the development of four stations--AM and FM
radio and two VHF television channels--under the State System of
Higher Education.

KOAC-AM radio began as an experiment in the Physics
Department at the Oregon Agricultural College in Corvallis and
became licensed for operation on December 7, 1922. Early in the
development of broadcasting programs of special interest to the
women's audience were included. The form and subject matter
have varied through the years. This variation has come about for
three reasons. First, the personality and experience of the person
filling the position of Director of Women's Programs; second, the
economic and social conditions not only in Oregon but also nationally,
and third, the philosophy of the administration and management.

The development of KOAC-TV (channel 7) in Corvallis in
October of 1957 added not only a new medium but also more oppor -

tunity to provide an educational service of interest and value to

1
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Oregon women and their families.

In February 1961, KOAP-TV (channel 10) in Portland became
a reality and joined channel 7 through a two-way microwave link to
make up the Oregon Educational Television Network. This network
increased the geographic area reached by educational television and
at the same time made it possible to reach a larger percentage of
the population of Oregon.

Educational radio enjoyed similar growth when the FM station
in Portland owned by Westinghouse was given to the Oregon State
System of Higher Education in the spring of 1962 and became
KOAP-FM. Through a two-way off -the-air radio link the Oregon
Educational Radio Network could also be integrated with the tele-
vision network.

The increase of not only communication channels but also the
number of listeners and viewers that could be reached magnified
the challenge of the production staff, a challenge felt keenly by the
present Director of Women's Programs--the position to which I was
appointed in 1959.

"Especially for Women!'' was the program title given the pro-
grams designed for women by the first director--Zelta Rodenwald--
and has been carried on by her successors. In 1959 when these
programs came under my jurisdiction the radio programs included

two broadcasts daily--10:15 to 11:00 in the morning and 2:00 to 2:30
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in the afternoon. As nearly as possible this time and the format
have been continued until a study such as the one to be discussed
later in this paper would show that it should be changed or continued.

The morning program consists of a number of subjects vary-
ing with the day of the week. Each day some regular feature is
included- -such as discussions of health and medicine by members
of the local medical society, interviews of students from foreign
countries, consumer food marketing data and information for
parents about requirements, philosophies and other data regarding
education of today's youth in colleges and universities in the Oregon
State System of Higher Education. In addition during each school
term a representative of the extension service or resident staff
member in home economics discusses current developments in her
field. This is arranged to include a specific area on a regular
schedule during the week. These discussions, talks or interviews
as the case may be are interspersed with music--usually instru-
mental--to provide not only a psychological break for the listener
but also to simplify station production problems. The remainder
of the program includes information in still a different area of
family living provided either by the program hostess or interview
of a visiting home economist or educational director for a food
processor, textile manufacturer, et cetera.

The afternoon programs have a different format in that each
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is devoted to one specific topic and with a few exceptions women's
organizations or state-wide associations provide the authority, con-
tent material and personnel. Included have been the League of
Women Voters, American Association of University Women,
Business and Professional Women, Oregon State Federation of
Garden Clubs, Oregon Federation of Women's Clubs, and such
state-wide organizations as the State Council on Aging and the
Mental Health Association of Oregon.

In television it is a different matter. For the first three
years of educational television in Oregon the School of Home
Economics participated directly. Then in 1960 programs in this
area became the responsibility of KOAC-TV. In October of that
year '""Family Castle'" began as a thirty minute program in the
evening directed to families and their mutual interests, In January
1962, the program was moved to three o'clock in the afternoon.
This was five months prior to the survey which is the basis for the
analysis discussed in this thesis.

The format has varied somewhat in that sometimes it has
been devoted to one featured personality and topic and at times as
many as three in the same program.

Just before the questionnaire discussed ‘further in this thesis
was sent out the Extension Service of Oregon State University

arranged a program series entitled '"Today's Home' directed to
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the young homemaker with young children. Each of the home
economics specialists contributed one or more programs in her
specific area to make up this composite. It too was broadcast at
three o'clock in the afternoon.

In actuality there were seven hours and fifteen minutes of
programming on Oregon's educational broadcasting stations each
week designed for the women in the audience at the time this
survey was taken. These programs included two daily radio pro-
grams titled "Especially for Women.'" One forty-five minute
broadcast each morning with a variety of subject matter included in
the area of family living and a daily thirty minute radio program in
the afternoon utilizing the information and talents of women's
organizations and state associations. The television series "Family
Castle'" might be called a magazine format with each program
featuring a different guest or subject matter and, therefore, a
different set. The continuing thread is the opening and the hostess.
The series '""Today's Home' was presented by the specialists in the
Extension Service of Oregon State University for the young mothers
of young children with specific programs on child training,

nutrition, clothing and recreation.



Furpose

To provide a program for a specific audience, information
about that audience is required. Letters can, and do, provide a
profile, but it is superficial at best. More specific data were
needed relative to the audience of Oregon's educational broad-
casting stations--specifically those who would listen to or view
programs during the daytime hours and those programs in the area
of family living broadcast at any time of the day.

Data now available regarding the audience of Oregon's
educational broadcasting networks are in five areas:

1. Engineering data on the listening area served. !

2. Age, education, occupation and interests and hobbies of
3,000 of the KOAC audience as a guide to educational television
programming in Oregon.

3. Schools and grade levels which use the Oregon School of

the Air programs, 3

1GraLnt S. Feikert, Director of Engineering, KOAC-KOAP.
Grade A and Grade B contours for application for construction
permit for channel 7 at Corvallis; Grade A and Grade B contours
for application for construction permit for channel 10 at Portland.

zJames Madison Morris, '""Guides to Educational Television
Programming and their Application to the State of Oregon'' (un-
published Ed. D. dissertation, School of Education, Oregon State
College, June 1956).

3Unpublished reports of annual surveys by Elizabeth D,
Patapoff, Director, Oregon School of the Air, Oregon Educational
Broadcasting Networks.
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4. Iwo recent studies of students enrolled in college tele-
courses.,

5. Broadcast Measurement Bureau statistical analysis in
1946 and 1949,

None of these, however, is or can be applied directly to the
women's program area. To date no other surveys of women's
programs either in Oregon or on a national level have been located
which can serve a major role in developing a program schedule.

The information which appeared to be needed was an analy-
sis of who the listener-viewer is--that is, where does she live,
how much education has she been fortunate enough to obtain, to
what area is this education directed, how much is the family
income, how old is this listener-viewer, how many children does
she have at home and what are the age groupings of these children,

also what kind of equipment does she have available to assist her.

4alfred R. Kelman, Television Junior College in Oregon
1959-1962. Department of Educational Media, General Extension
Division, Oregon State System of Higher Education, (Corvallis,
1962).

Mrs. Arthur Stump, Television Junior College in Oregon
1959-1962, Its Potential as an Accelerated Frogram for the High
School Gifted Student, Department of Educational Media, General
Extension Division, Oregon State System of Higher Education,
(Corvallis, May 1963),

5Broadcast Measurement Bureau. BMB Station Audience
Report, Study No. 2. A report prepared by the Broadcast
Measurement Bureau Corvallis: Spring, 1949.
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This demographic information would give the program producer
specific information necessary to do program planning designed
to meet the needs of the majority as well as the minority groups
in the listening audience.

In addition it also seems important to know if the present
broadcast schedule actually presents the programs at a time when
the potential listener-viewer may in reality listen or view. If not,
when is a better time?

Length of broadcast time is another concern. If the present
program is too long, or conversely too short, then what is a better
length?

Still another concern is the subject matter itself, Does it
hold any real interest for the audience?

These questions needed to be applied to both radio and to

television.



CHAPTER II

FROCEDURE

Source of Data

To be of value in providing data of use in programming to the
listeners and viewers--and to those who are not now but might be if
the program format, content or time were changed--answers to
questions such as those posed in the preceding chapter needed to be
obtained from both listeners and viewers and non-listeners and non-
viewers. Therefore, a questionnaire was developed setting forth
specific questions in the three major areas, the first asking for the
demographic information, the second requesting radio habits and
desires and the last pertaining to television.

The questions on page one of the questionnaire (see appendix)
were designed to establish the socio-economic level of the listener-
viewers, the type of community activities in which they participate
and the direction of the educational interest of the subjects studied.

The second portion of the questionnaire was intended to
identify the KOAC-AM radio listener, give an indication of the

potential KOAP-FM listeners (at the time the questionnaire was

9



10
sent out the station was not yet on the air), determine if the pre-
sent broadcast times and lengths are convenient, and to determine
music preferences and program presentations.

In addition the program topics included in the broadcast
schedule were listed and the subject asked to indicate whether or
not she listens and if so does she want more, less or about the
same amount of material on each topic. Because this information
presents a whole study in itself, this latter portion will not be
considered in this analysis. This is also true for the same
question asked about program content for television, program pre-
ferences for both radio and television and the city in or near where
those asked to respond to the questionnaire live. Orgapizations
which contributed to the afternoon program schedule were listed
to determine to some degree an indication of the listening audience.

The third section asked specific questions of the educational
television viewers and non-viewers, The questions centered in
four areas:

1. Could the subject receive one of the two channels?

2. Did the subject listen to the two regular program series
designed for the women's audience?

3. When, how long and how often would she like programs
of this type?

4. Which program or topic area or areas does she view?
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Copies of the questionnaire and letters of introduction are
included in the appendix.

Because obtaining and tabulating information from all of the
women in Oregon would seem to be an impossible and possibly
fruitless task, a sample of subjects was selected. The subjects
were selected with the hope that the sample would reflect thought-
ful and conscientious women who would study the questions and
weigh the replies.

To achieve a selection of listener-viewers a mailing list was
derived from four main sources:

1. The KOAC bulletin mailing list, This list is made up of
those people who have requested that they be included because of
various interests--classical music, special music, school,
women's, farm and general interest areas,

2. A selection of local chapters of women's clubs which
during at least the past four years have contributed to KOAC radio
programming.

3. Home economics extension unit members through the
County Agents in Home Economics.

4. Home economics graduates of Oregon State University.

The first and fourth groups received‘individual question-
naires with postage free return envelopes. Questionnaires were

sent to the second group in packets of twenty-five to the mass-media
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chairman (or her counterpart with a different title) or to the pres-
ident of the organization requesting that the questionnaires be
distributed at a meeting, completed and returned by the chairman
in the stamped, addressed envelope provided. With the third
group the questionnaires were also in packets of twenty-five but
this time were given to the County Extension Agents in Home
Economics who would and could distribute them and when com-
pleted return them in the stamped, addressed envelope provided.

A total of nine thousand questionnaires were sent out and

1,787 have been returned and tabulated for this analysis.



Techniques Employed

The data from the returned questionnaires were key
punched into IBM cards wherever this was possible--in those
questions requiring only check marks for answers. Where open
end questions did not lend themselves to this technique the material
was tabulated by hand.

Once the data were organized in this manner the cards could
be sorted to secure data from the total number who answered the
questionnaire; from those who do and do not receive KOAC-AM
radio; and from those who do and do not receive KOAC-TV and
KOAP-TV.

For the purpose of this thesis these five groups were ob-
served to determine the differences and similarities in demo-
graphic information according to whether they indicated they are
urban, suburban or rural residents or did not answer this question.

Another analysis was made of those who do and who do not
receive KOAC-AM radio to determine their listening habits and
desires,

Similar analyses were made of those who indicated they
receive either or both KOAC-TV and KOAP-TV or do not receive

either.

13



CHAPTER III

ANALYSIS OF DATA

Analysis of Demographic Information

The data collected from the survey discussed in Chapter II was
organized into tables showing the response to each question concerned
with demographic information about the person returning the question-
naire. Each question has been examined in three different ways.

First the data gathered from the total number of respondents
was analyzed according to whether they indicated their living area to
be urban, suburban, rural or gave no answer. Another analysis
using the same categories was made of those who indicated that they
receive or do not receive KOAC-AM. For the purposes of identifica-
tion these tables are labeled as '""Radio Listeners and Non-listeners. "
A third analysis using the same living area categories was applied to
those who indicated that they could or could not receive KOAC-TV
(channel 7) and KOAP-TV (channel 10). For ease of identification
these tables are titled as '""Television Viewers and Non-viewers, "
In these tables channel 7 is listed first and channel 10 second.

The interpretation of the analysis of these data will be found in

Chapter 1IV.
14
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TABLE 1

MEMBERSHIP IN ORGANIZATIONS INDICATED BY
THE TOTAL NUMBER OF RESPONDENTS
(IN PERCENTAGES)

urban suburban rural no answer

781 518 435 51
Church 37 34 37 18
Professional 15 14 11 2
Fraternal 12 10 12 8
Education 19 34 41 22
Political 4 3 2 2
Childrens 21 32 27 16
Farm 1 2 14 2
Hobbies 19 20 19 14
Service 7 9 6 10
Clubs 44 41 26 22

No answer 16 13 13 39
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In Table 1 we see the compilation of the answers to the open
ended question, '""To what clubs and organizations do you belong?"
The answers ran the gamut of none to a long listing and have been
tallied according to arbitrary categories. In addition these data
have been divided into the answers given by respondents who have
indicated the areas in which they live--urban, suburban, rural
and no answer.

In the urban and suburban areas--as well as those who chose
not to answer this question--we note that the highest percentages--
forty-four, forty-one and twenty-two respectively--are in the
category of women's organizations designed for education as well
as the social aspect (clubs). In the rural area they rank fourth
with twenty-six percent.

The church ranks second in both urban and suburban areas
as well as rural--thirty-seven, thirty-four and thirty-seven per-
cent respectively--and third among those not indicating their
living area (eight percent).

In the suburban area the church ties percentage-wise with
the groups whose primary purpose is education, Whereas, in the
urban area it is fourth and tied with hobby groups (nineteen per-
cent) but is first in the rural area--forty-one percent--and tied
with women's clubs for first place among those not indicating their

living area.
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Those who work with children and the organizations to which
they belong rank third in the urban, suburban and rural areas--
twenty -one, thirty-two and twenty-seven percent and fourth
(sixteen percent) among those who didn't indicate their living area.

As indicated those who enjoy hobby groups number nineteen
percent in the urban area, tying with education. In the suburban
area this category again ranks fourth with twenty percent, A
similar percentage puts it in fifth place in the rural area as well
as among those who did not choose to answer. Here, however,
the percentage is fourteen.

Those who belong to professional groups make up fifteen and
fourteen percent in the urban and suburban areas--fifth place in
both instances. In the rural and unknown living area the percentage
is the same (eleven) ranking eighth and seventh respectively.

Those who enjoy fraternal affiliation rank sixth in the urban,
suburban and unknown living areas--twelve, ten and twelve percent
respectively--and seventh in the rural area again with twelve
percent.

The service organizations rank seventh in the urban and sub-
urban areas with seven and nine percent respectively, ninth in the
rural area (six percent) and eighth--again six percent--among
those who chose not to indicate their living area.

Those interested in political organizations rank eighth in
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urban and suburban areas with four and three percent respectively
and last in the rural and unknown living areas w.th two percent
each.

The two percent figure also represents those belonging to
farm organizations in the suburban and unknown area and drops to
one percent and sixth place in the urban area. As might be ex-
pected it rises to fourteen percent and sixth place in the rural area.

Those who chose not to answer this question were sixteen,
thirteen, thirteen and thirty-nine percent respectively for urban,

suburban, rural and the no answer groups.
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TABLE 2

MEMBERSHIP IN ORGANIZATIONS INDICATED BY
THE RADIO LISTENERS AND NON-LISTENERS
(IN PERCENTAGES)

urban suburban rural no answer
yes no yes no yes no yes no
612 121 398 93 320 101 33 10

Church 38 36 35 37 50 31 21 10
Professional 17 12 13 18 11 10 3 0
Fraternal 12 8 9 16 11 16 3 20
Education 16 36 21 13 32 69 15 40
Political 4 2 3 3 3 2 3 0
Childrens 21 23 31 37 23 36 12 30
Farm 1 2 2 2 15 14 0 10
Hobbies 17 23 19 23 20 14 18 10
Service 8 2 9 9 8 4 6 20
Clubs 45 36 41 39 27 23 15 40

No answer 15 17 14 9 15 8 42 20
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Table 2 shows that we can note among radio listeners some
definite similarities and differences in the pattern of organization-
al affiliation in the living areas as compared with the total number
of respondents. Among the non-listeners we note more differences.

In the urban area the first three categories of radio listeners
are clubs, church and those working with childrens organizations
ranking in similar order to the total group but with different per-
centages--forty-eight, thirty-eight and twenty-one respectively.

A slightly different grouping takes place among the next
three as the professional and hobby groups tie percentage-wise at
seventeen percent and education follows closely with sixteen per-
cent.

A similarity again occurs with the fraternal, service,
political and farm groups which rank in the same order and with
the exception of service have the same percentages--twelve,
eight, four and one.

In the suburban area we see even more of a similarity in
that the difference in order is that educational groups do not tie
percentage-wise with church groupé and drop to fourth place.
Therefore, the order is clubs, church, childrens, educational,
hobby, professional, fraternal, service, political and farm.

Some differences are noted in percentages which are forty-one,

thirty-five, thirty-one, twenty-one, nineteen, thirteen, nine,
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nine, three and three respectively.

Again in the rural areas the differences are not marked.
Church and education groups exchange place at the top of the list
to put the church first. Childrens organizations and clubs follow
the reversal for third and fourth places respectively. Otherwise
the listing of hobby, farm, professional, fraternal, service and
political rank in this same order. Fercentage-wise the differences
are not marked--fifty, thirty-two, twenty-seven, twenty-three,
twenty, fifteen, eleven, eleven, eight and three respectively.

The differences really stand out among those not choosing to
indicate their living area. The ranking order changes but the per-
centages are similar except for a drop in both professional and
fraternal groups. Although the percentage drops, clubs and
educational groups are still tied. The order is now--church,
hobby, education, clubs, childrens, service, professional, fra-
ternal, political and farm with percentages--twenty-one, eighteen,
fifteen, fifteen, twelve, six, three, three, three and zero
respectively.

For those who chose not to answer the percentages of fifteen,
fourteen, and fifteen represent the urban, suburban and rural areas
but raises to forty-two percent for those who did not choose to
answer either question.

Among the non-listeners the church, club and educational
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groups rank at the top in the urban area tied with thirty-six percent.
Another tie at twenty-three percent includes childrens and hobby
groups. Professional (twelve percent) and fraternal (eight percent)
follow with service, political and farm groups again showing a tie
(two percent).

Inthe su;burban area clubs rank first (thirty-nine percent) and
church and childrens groups are tied at thirty-seven percent for
second place. Hobby (twenty-three percent), professionmal (eighteen
percent), fraternal (sixteen percent), education (thirteen percent),
service (nine percent) and political and farm--two percent--
complete the listing.

Education ranks first in the rural area with sixty-nine per-
cent., This is followed by childrens (thirty-six percent), church
(thirty-one percent), clubs (twenty-three percent), fraternal
(sixteen percent), a tie of hobby and farm (fourteen percent), pro-
fessional (ten percent), service (four percent) and political (two
percent).

Among those not indicating their living area there are many
ties. Again education is first tied with clubs--forty percent,
childrens groups (thirty percent) are followed by service and
fraternal (twenty percent each) and church, hobby and farm (ten
percent). The number in professional groups is negligible.

Those choosing not to answer also vary from the listening
group--urban (seventeen percent), suburban (nine percent), rural

(eight percent) and no answer (twenty percent).
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TABLE 3

MEMBERSHIP IN ORGANIZATIONS INDICATED BY
THE TELEVISION VIEWERS AND NON-VIEWERS
(IN PERCENTAGES)

urban suburban rural no answer

yes no yes no yes no yes no

Channel 7 344 269 168 227 155 160 16 10
Channel 10 410 212 333 95 175 131 21 7
Church 38 37 33 35 43 34 19 10

33 40 34 33 37 39 19 14

Professional 16 15 15 13 14 9 0 0
17 14 14 17 14 11 5 0
Fraternal. 15 8 12 10 16 11 0 30
12 11 8 16 9 17 5 14
Educational 15 24 20 25 33 52 0 60

19 22 23 23 35 46 14 29

Political 4 3 2 4 1 3 0 0
5 2 4 2 3 3 5 0
Childrens 21 24 30 30 21 34 0 30

24 20 33 32 24 31 10 14

Farm 1 1 4 2 17 14 0 10

1 2 4 14 17 0 0
Hobbies 19 17 23 20 25 11 6 10

16 17 17 19 19 17 10 14

Service 8 6 13 7 6 8 6 20
10 8 9 12 8 6 5 29
Clubs 45 43 47 37 24 28 13 40

44 42 40 44 32 22 38 29

No answer 15 16 12 15 11 11 50 30
16 15 12 12 12 10 19 43
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Table 3 shows the response regarding organization affili-
ation for channel 7 and channel 10 viewers and non-viewers.

Among the viewers we note that {or both channels in the
urban and Asuburban areas we have the same group in the same
order. In the suburban area we note other similarities but many
differences in the urban area.

Clubs, church and childrens groups rank in this order in the
urban area with forty-five, thirty-eight and twenty-one percent in
the channel 7 area and forty-four, thirty-three and twenty-four
percent in the channel 10 area. At this point hobby (nineteen per-
cent), professional (sixteen percent), fraternal and educational
(fifteen percent each) make up the list for channel 7 while educa-
tion (nineteen percent), professional (seventeen percent), hobby
(sixteen percent) and fraternal (twelve percent) are the correspond-
ing list for channel 10.

The remaining groups--service, political and farm--rank in
the same order for both channels but with different percentages--
eight, four and one for channel 7 and ten, five and one for
channel 10.

In the suburban area the first three groups are again clubs,
church and childrens with forty-seven, thirty-three and thirty per-
cent and forty, thirty-four and thirty-two percent respectively for

channels 7 and 10.
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Hobby and education groups reverse positions for the next
two places on the list. At channel 7 hobby and education (twenty-
three percent), at channel 10 education and hobby (seventeen
percent),

The next three groups rank in the same order but with
different percentages. Professional, service and fraternal show
fifteen, thirteen, and twelve percent at channel 7 and fourteen,
nine and eight percent at channel 10,

For the last two categories another reversal takes place.
This time farm shows four percent at channel 7 but two percent
at channel 10 and political groups two percent at channel 7 and
four percent at channel 10.

In the rural area the most obvious similarity is that church
ranks first with both channels--forty-three and thirty-seven per-
cent for channels 7 and 10 respectively--and education second--
thirty -three and thirty-five percent for channel 7 and 10 re- .
spectively. From then on some of the percentages are similar
but the order differs with the channels except for the last two. At
channel 7 the order is hobby (twenty-five percent), clubs (twenty-
four percent), childrens (twenty-one percent), farm (seventeen
percent), fraternal (sixteen percent), professional (fourteen per-
cent), service (six percent) and political (one percent).

The channel 10 list ranks this way--clubs (thirty-two per-
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cent), childrens (twenty-four percent), hobby (nineteen percent),
farm and professional (fourteen percent each), fraternal (nine
percent), service (eight percent) and political (three percent).

Among those who chose not to indicate their living area
church and clubs again ranked high but here the similarity ends.
The channel 7 list is church (nineteen percent), clubs (thirteen
percent), hobby and service (six percent each) and the remainder
such a negligible number that it will be discounted. However,
with channel 10 clubs rank first (thirty-eight percent) and church
second (nineteen percent) followed by education (fourteen percent),
hobby and childrens (ten percent each), service, professional,
fraternal and political (five percent each) and farm a negligible
number.

Again several chose not to answer, The number decreases
from urban to suburban and rural --fifteen, twelve and eleven per-
cent and sixteen, twelve and twelve for channels 7 and 10
respectively--but increases for those who did not choose to answer
either- -channel 7 fifty percent and channel 10 nineteen percent.

Among those who do not view channel 7 or channel 10 we
see some similarity in order with those who do view.

In the urban area the highest ranking are clubs and church--
forty-three and thirty-seven percent respectively for channel 7 and

forty-two and forty percent for channel 10--are similar to the
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viewers. This is true also for the lowest ranking on the list--
service, political and farm (six, three and one percent for channel
7 and eight, two and one percent for channel 10). In between the
order is similar but the percentages differ. The channel 7 order
is childrens and education (twenty-f.our percent each), hobby
(seventeen percent), professional (fifteen percent) and fraternal
(eight percent). While at channel 10 education is twenty-two per-
cent, childrens (twenty percent), hobby (seventeen percent),
professional (fourteen percent) and fraternal (eleven percent).

In the suburban area the same can be said. That is, for
channel 7 we note the order--clubs (thirty-seven percent), church
(thirty-five percent), education (twenty-five percent), childrens
(twenty-one percent), hobby (twenty percent), professional
(thirteen percent), fraternal (ten percent), service (seven per-
cent), political (four percent) and farm (two percent). The
channel 10 listing is clubs (forty percent), church (thirty-three
percent), childrens (twenty-four percent), education (twenty-
three percent), hobby (nineteen percent), fraternal (sixteen
percent), service (twelve percent), farm (four percent) and
political (two percent),

The rural area shows even more diversity among the non-
viewers of channel 7 and channel 10. The listing shows channel

7 to rank education high (fifty-two percent) with church and
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childrens tied (thirty-four percent), clubs (twenty-eight percent),
farm (fourteen percent), hobby and fraternal (eleven percent each),
professional (nine percent), service (eight percent) and political
(three percent). The channel 10 list starts similarly with
education (forty-six percent), church (thirty-nine percent),
childrens (thirty-one percent) but clubs (twenty-two percent) then
hobby, farm and fraternal tied (seventeen percent) and pro-
fessional, service and political with eleven, six and three percent
respectively.

Among those not indicating their living area there is no
similarity at all to any previous pattern or between the two
channels. Channel 7 shows fraternal (sixty percent), clubs
(forty percent), fraternal and childrens (thirty percent), service
(twenty percent), church hobby and farm (ten percent each) and
professional a negligible number. With channel 10 the highest
groups--twenty-nine percent--are clubs, service and education.
The next grouping (fourteen percent) is church, hobby, fraternal
and childrens and a negligible number in professional, political
and farm groups.

Again several chose not to answer. Among the urban, sub-
urban and rural groups the percentages are similar to the viewers
- -gsixteen, fifteen and eleven and fifteen, twelve and ten percent

respectively for channels 7 and 10. However, among those who
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chose not to answer either question the percentages are lower and
reversed from the viewer group--nineteen and forty-three per-

cent respectively.
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TABLE 4

EDUCATION.LEVEL INDICATED BY
THE TOTAL NUMBER OF RESPONDENTS
(IN PERCENTAGES)

urban suburban rural no answer
781 515 435 56
Grade School 4 4 8 25
High School 22 27 40 23
Special Training 22 20 22 16
College Degree 51 48 30 11
No answer 1 1 0 25

Total 100 100 100 100
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We see in Table 4 that of the total number of respondents
from the urban and suburban areas the percentages at the different
levels of education were relatively the same. Four percent of the
group studied have grade school educations. Twenty-two percent
and twenty-seven percent respectively have high school edu-
cations in the urban and suburban areas. The percentage remains
at twenty-two in the urban area but goes down to twenty percent in
the suburban area for those having special training then increases
to fifty-one and forty-eight percent respectively for those attain-
ing at least one college degree in the urban and suburban areas.

In the rural area the number having grade school educations
doubles (eight percent) from that in the urban and suburban area.
The number again nearly doubles (forty percent) for those with
high school educations. However, in the area of special training
the number remainsi about the same (twenty-two percent) as in the
other areas. The number with college degrees drops to thirty
percent.

Of those who did not respond to the question of living area
the percentages decreased as the level of education increased with
the exception of those who did not choose to answer either question.
The percentages are twenty-five, twenty-three, sixteen and eleven
respectively.

Very few if any of those indicating their living area failed to
answer this question. However, twenty-five percent did not choose

to answer either question.
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TABLE 5

EDUCATION LEVEL INDICATED BY
THE RADIO LISTENERS AND NON-LISTENERS
(IN PERCENTAGES)

urban suburban rural no answer
yes no yes no yes no yes no
608 121 394 93 319 102 36 11

Grade School 3 8 4 3 6 10 28 36
High School 21 29 27 26 37 49 25 9
Special Training 23 19 19 24 24 19 17 9
College Degree 53 44 49 47 33 23 19 9
No answer 0 0 1 0 0 0 11 36

Total 100 100 100 100 100 101 100 99
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In Table 5 we note approximately the same percentage of
radio listeners in the various levels of education as for the total
number of respondents.

The percentages are three and four who have a grade school
education in the urban and suburban areas. Twenty-one and
twenty-seven percent respectively have high school educations in
these areas. Among those with special training the percentage
increases slightly in the urban area (twenty-three percent) and
decreases slightly in the suburban area (nineteen percent). The
percentage of those with college degrees increases somewhat in
both the urban and suburban areas--fifty-three and forty-nine
percent of those responding.

In the rural area those who say they receive KOAC radio
show a small decrease at both the grade school and high school
levels from the total number who responded to the questionnaire
but the proportions remain approximately the same (six and
thirty-seven percent). Special training and college degree
recipients increase slightly among the radio listeners when com-
pared to the total but again the proportion remains about the same
--twenty -four and thirty-three percent respectively.

Among those who did not choose to indicate their living area
the percentage of radio listeners increased only slightly over the

total number who responded to the questionnaire at the grade
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school level to twenty-eight percent, at the high school level to twenty-
five percent and at the special training level to seventeen percent. At
the college degree level the number nearly doubles from eleven per-
cent to nineteen percent.

Very few, if any, in the urban, suburban and rural areas failed
to answer the questions regarding their educational level. Eleven
percent of those who listen to radio did not indicate either their living
area or their educational level,

Those who do not listen to KOAC radio responded in a some-
what similar manner to those who do listen and to the total number of
respondents. However, there were a few points of increase and
decrease.

Among the urban residents we see an increase to eight percent
at the grade school level and twenty-nine percent at the high school
level while the suburban respondents remained the same--three and
twenty-six percent respectively.

The number of urban residents with special training decreased
to nineteen percent while the suburbanites increased to twenty-four
percent,

The figures for those with college degrees in the urban areas
decreased to forty-four percent while in the suburban areas the
number is forty-seven percent.

Among those responding from the rural areas we see an increase
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to ten percent at the grade school level, to forty-nine percent at the
high school level but a decrease to nineteen percent for those with
special training and to twenty-three percent for those with college
degrees,

Those who did not indicate the location of their living area
showed an increase to thirty-six percent for those having completed
grade school and a decrease to nine percent for those with high
school, special training or college degree,

The numbers who did not answer regarding their education level
were negligible in the urban, suburban and rural areas but thirty-six

percent did not choose to reply to the question at all.
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TABLE 6

EDUCATION LEVEL INDICATED BY
THE TELEVISION VIEWERS AND NON-VIEWERS
(IN PERCENTAGES)

urban suburban rural no answer

yes no yes no yes no yes no

Channel 7 314 272 158 227 154 168 16 13
Channel 10 398 213 325 96 173 131 22 9
Grade School 3 4 2 3 5 11 31 15
3 4 3 6 6 7 32 33

High School 23 21 27 26 36 46 25 23
22 25 27 26 36 43 9 22

Special Training 23 21 20 20 26 17 13 23
25 18 22 15 25 19 27 0

College Degree 51 54 50 49 34 26 25 23
50 53 47 52 32 31 23 33

No answer 0 0 1 1 0 0 6 15
1 0 1 1 0 0 9 11

Total 100 100 100 99 101 100 100 99

101 100 100 100 99 100 100 99
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When comparing the data in Table 6 the education levels of
the respondents who indicate they are television viewers is some-
what similar to radio listeners as well as the total number of
respondents yet we note some distinct differences.

Those who indicate that they live in either an urban or a
suburban area and have completed a grade school education in
the channel 7 viewing area are about the same number as radio
listeners--three and two percent respectively, However, in the
channel 10 area this number decreases to three percent.

The high school graduates are similar to radio--twenty-
three percent for channel 7 and twenty-seven percent for
channel 10.

Among those who have had special training we find a similar
percentage as in radio--twenty-three percent and twenty percent
in the channel 7 area and twenty-five and twenty-two percent in
the channel 10 area.

For recipients of college degrees we note that in both urban
and suburban areas the percentages are similar to the total
number of respondents and to the radio listeners--fifty-one and
fifty percent in the channel 7 area and fifty and forty-seven per-
cent in the channel 10 area.

Among those who did not indicate a living area quite

different figures occur from the radio listeners or total respond-
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ents. At the grade school level both channels show an increase--
thirty-one and thirty-two percent. At the high school level
channel 7 shows twenty-five percent and channel 10 nine percent,
Those with special training make up thirteen percent of the view-
ers of channel 7 and twenty-seven percent for channel 10,
Twenty-five and twenty-three percent respectively for channels 7
and 10 indicate having a college degree.

Those who did not answer the question from the urban, sub-
urban or rural areas were negligible, However, those who did
not choose to answer either question decreased among the tele-
vision viewers over the radio audience or total respondénts to
six percent for channel 7 and nine percent for channel 10,

Among those who indicate they do not view either channel
we can note that in the urban area the number with grade school
level of achievement is about half that of the non-listener to
radio., For both channels it is four percent. At the high school
level it is lower than the non-radio listeners--twenty-one per-
cent for channel 7 and twenty-five percent for channel 10.

Those who have special training are about the same percentage.
For channel 7 twenty-one percent and for channel 10 eighteen
percent. Those with college degrees are slightly fewer than for
radio. It is fifty-four and fifty-three percent respectively for
channels 7 and 10.

The suburbanites with grade school education in the channel
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7 area are approximately the same percentage as for radio--
three percent, but in the channel 10 area this doubles to six
percent. Both channels have about the same percentage of non-
viewers as radio had non-listeners with high school education.
This is twenty-six percent, Those with special training are
fewer among the non-television audience than non-radio audi-
ence. Channel 7 has twenty percent and channel 10 fifteen per-
cent. The reverse is true for those with college degrees.
Channel 7 has forty-nine percent while channel 10 has fifty-two
percent.

From the rural area the response of the non-viewer is at
the grade school level similar in the channel 7 area to radio e. g.
eleven percent but lowers to seven percent in the channel 10 area.
Both stations are lower than radio at the high school level with
channel 7 having forty-six percent and channel 10 forty-three
percent. A similarity with radio again shows up in the special
training area. Here channel 7 is seventeen percent and channel
10 nineteen percent. Those with college degrees are more
frequent for television than radio. Channel 7 shows twenty-six
percent and channel 10 thirty-one percent.

Among those who did not indicate the area in which they
live we see a lower frequency than among the non-listeners. At

channel 7 this is fifteen percent and at channel 10 thirty-three
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percent. The comparison reverses and the television channels
show twenty-three and twenty-two percent at the high school
level. For those with special training the comparison with
radio varies both ways. At channel 7 it is twenty-three percent
while at channel 10 a negligible number. At the college degree
level television non-viewers run higher than radio non-listeners
again with channel 7 having twenty-three percent and channel 10
thirty-three percent.

As in the other tables those in the urban, suburban and
rural areas who did not choose to answer this question were too
few to count. However among those who did not choose to
answer at all the frequency was less than in radio--for channel 7

fifteen percent and for channel 10 eleven percent.
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TABLE 7

EDUCATIONAL INTERESTS INDICATED BY
THE TOTAL NUMBER OF RESPONDENTS
(IN PERCENTAGES)

urban suburban rural no answer
781 518 435 51

Education 19 22 19 8
Arts and Letters 15 13 12 4
Fine Arts 12 10 9 6
Business 10 10 8 6
Home Economics 9 9 11 4
Mathematics and Science 7 10 7 0
Psychology, Sociology

and Philosophy 6 5 1 0
Social Science 7 8 5 4
Nursing and Medicine 5 5 5 6
Journalism and

Creative Writing 2 7 2 0
Languages 4 5 3 0
Speech, Drama

and Radio 2 3 1 0
Religion 1 1 1 0
Political Science

and Economics 3 _ 2 1 0
Physical Education 0 1 1 0
Technical Training

and Farming 0 0 0 0

No answer 18 18 31 69
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Table 7 gives an indication of the educational interests of
the total number of those women responding to the questionnaire.
Whenever more than one area of interest was indicated it was
noted.

Among those indicating their living area to be urban or
suburban we see many similarities. The top two interest groups
are education (nineteen and twenty-two percent respectively) and
arts and letters (fifteen and thirteen percent respectively). In
the suburban area fine arts, business and mathematics and
science tied percentage-wise at ten percent while among the
urban residents we note fine arts to interest twelve percent and
business again ten percent. In both areas home economics is
nine percent., Mathematics and science ties with social science
at seven percent in the urban area but in the suburban area
social science interests eight percent.

Psychology, sociology and philosophy, nursing and
medicine; and languages tie at five percent in the suburban area
while in the urban area they rank six, five and four percent
respectively.

Where journalism and creative writing tied percentage-
wise with speech, drama and radio (two percent) in the urban
area we see journalism and creative writing interesting seven

percent in the suburban area and speech, drama and radio
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three percent.

Political science and economics are also similar in the
two living areas--three percent in the urban area and two percent
in the suburban area, Religion also tied percentage-wise (one
percent) in both areas and we find a similar interest in physical
education in the suburban area but a negligible interest in the
urban area. Interest in technical training and farming was also
negligible in both living areas.

Those who chose not to answer made up eighteen percent
of both groups.

In the rural area those who chose not to answer made up
nearly one-third of the respondents--thirty-one percent. Of the
remainder we see some similarities but not as marked as in the
urban and suburban areas. Education ranked highest with nine-
teen percent again followed by arts and letters (twelve percent),
The third choice was home economics (eleven percent) then fine
arts (nine percent), business (eight percent) and mathematics and
science (seven percent). In this area social science and nursing
and medicine tied at five percent. Language drops somewhat
percentage-wise (three percent) and journalism and creative
writing (two percent) are the same as in the urban area.

Psychology, sociology and philosophy, speech, drama and

radio; and political science and economics drop percentage-wise
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and tie with religion and physical education (one percent).
Again the technical training and farming interest is negligible.

Among those who did not indicate their living area those
who chose not to answer made up over two-thirds of the group
(sixty-nine percent). Among the remainder education again
ranked highest (eight percent). Fine arts, business and
nursing and medicine tied next at six percent followed by arts
and letters, home economics and social science at four percent.
The areas--mathematics and science;, psychology, sociology
and philosophy; speech, drama and radio; religion; political
science and economics; physical education and technical train-

ing and farming--have anegligible number indicating interest.
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TABLE 8

EDUCATIONAL INTERESTS INDICATED BY
THE RADIO LISTENERS AND NON-LISTENERS
(IN PERCENTAGES)

urban suburban rural no answer
yes no yes no yes no yes no
612 121 398 93 320 101 33 10

Education 20 32 27 27 20 15 12 0
Arts and Letters 28 7 18 15 13 9 6 0
Fine Arts 23 8 10 9 10 7 9 0
Business 20 12 9 10 6 14 6 0
Home Economics 10 6 9 10 9 17 6 0

Mathematics and
Science 7 6 11 5 8 4 0 0

Psychology, Sociology

and Philosophy 6 6 5 5 1 1 0 0
Social Science 18 7 9 8 6 2 6 0
Nursing and Medicine 5 6 5 4 4 7 6 0

Journalism and
Creative Writing 2 2 2 1 2 1 0 0

Languages 15 1 6 4 3 2 0 0

Speech, Drama

and Radio 2 2 4 4 1 1 0 0
Religion 1 0 1 0 2 0 0 0
Political Science 2 2 2 3 1 0 0 0
Physical Education 0 0 2 0 1 1 0 0

Technical Training :
and Farming 0 0 0 0 1 0 0 0

No answer 25 39 22 24 30 31 58 100
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Table 8 shows the ranking of the educational interests of those
who do and do not receive radio. The percentages among the higher
ranking are generally somewhat higher than for the total and the
order also differs.

In the urban area the radio listeners indicate twenty-eight per-
cent are interested in arts and letters, twenty-three percent in fine
arts, twenty percent in education and business, eighteen percent in
social science, fifteen percent in languages, ten percent in home
economics, seven percent in mathematics and science, six percent
in nursing and medicine, a tie at two percent in journalism and
creative writing; speech, drama and radio; and political science and
economics, one percent in religion and a negligible number in
physical education, technical training and farming. Twenty-five per-
cent chose not to answer.

Suburban residents who listen to radio indicate education as
the highest percentage (twenty-seven) with arts and letters second
(eighteen percent). After this reversal from the urban group mathe-
matics and science rank third (eleven percent) then fine arts (ten
percent). Business, home economic and social science tied percent-
age-wise at nine., Language is six percent while psychology,
sociology and philosophy and nursing and medicine tied at five percent
and speech, drama and radio is four percent, Journalism and
creative writing; political science and economics and physical edu-

cation all tied at two percent. Religion shows one percent are
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interested but technical training and farming again had a negligible
number responding. Twenty -two percent chose not to answer this
question.

The rural residents who responded indicate that twenty per-
cent are interested in education. Arts and letters rank second
(thirteen percent) with fine arts next(ten percent) then home eco-
nomics (nine percent), mathematics and science (eight percent),
business and social science tied (six percent), nursing and medicine
(four percent), languages (three percent), another tie between
journalism and creative writing and religion (two percent) and still
another among psychology, sociology and philosophy; speech, drama
and radio, political science and economics; physical education;
technical training and farming (one percent).

Those who did not choose to answer made up thirty percent of
this group.

Among those who did not indicate their living area we note that
education again ranks high (twelve percent). Fine arts ranks second
(nine percent) and arts and letters, business, home economics,
social science, nursing and medicine all tied for third high (six per-
cent) while mathematics and science; psychology, sociology and
philosophy; journalism and creative writing; languages; speech,
drama and radio; religion; political science and economics; physical
education and technical training and farming all had a negligible

number of replies. However fifty-eight percent chose not to indicate
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any educational interest,

The ones who do not listen to radio and who chose not to indi-
cate their living area also chose not to express their educational
interest (one hundred percent).

This is untrue of the other areas. Among urban residents
education again runs high (thirty-two percent) with business several
percentage points lower (twelve percent), then fine arts (eight per-
cent) and a tie between arts and letters and social science (seven
percent), another tie among home economics; mathematics and
science; psychology, sociology and philosophy and nursing and medi-
cine (six percent). Journalism and creative writing; speech, drama
and radio and political science and economics also tied (two percent).
Languages hold an interest for only one percent of this group while
for religion, physical education, technical training and farming the
interest was negligible. Those who did not choose to answer made
up thirty-two percent,

In the suburban area education still ranks high (twenty-seven
percent) with arts and letters second (fifteen percent). Business
and home economics (ten percent), fine arts (nine percent) and
social science (eight percent) follow closely. Mathematics and
science and psychology, sociology and philosophy tied with five per-
cent and nursing and medicine;, languages; speech, drama and radio
also tied (four percent). Political science and economics followed

closely (three percent) then the percentage drops to one for journal -
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ism and creative writing. Religion, physical education, technical
training and farming had a negligible number of responses, Twenty-
four percent chose not to answer.

Among rural residents who responded home economics ranked
high (seventeen percent) with education second (fifteen percent)
closely followed by business (fourteen percent). The percentage
drops to nine for arts and letters and on down to seven for fine arts
and nursing and medicine. A further drop to four percent indicates
the interest in mathematics and science and two percent that in
social sicence and languages. Psychology, sociology and philosophy;
journalism and creative writing; speech, drama and radio and
physical education interest one percent of the group. Religion,
political science and economics, technical training and farming had
a negligible number of responses. Those choosing not to indicate an

interest were the largest number- -thirty-one percent,
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TABLE 9

EDUCATIONAL INTERESTS INDICATED BY
THE TELEVISION VIEWERS AND NON-VIEWERS
(IN PERCENTAGES)

urban suburban rural no answer

yes no yes no yes no yes no

Channel 7 344 269 168 227 155 160 16 10
Channel 10 410 212 333 95 175 131 21 7
Education 21 24 22 23 25 12 6 10

18 21 24 17 37 13 14 14

Arts and Letters 17 22 11 14 11 9 6 0
17 17 15 11 15 11 10 0

Fine Arts 12 19 12 8 11 9 0 20
11 13 10 9 12 8 5 14

Business 9 16 7 10 8 11 0 0
14 10 10 7 6 11 5 0

Home Economics 12 6 11 8 10 15 6 0
10 10 5 14 6 18 5 0

Mathematics and 8 10 12 10 7 8 0 0
Science 8 7 10 12 6 15 0 0
Psychology, Sociology 6 6 4 6 4 3 0 0
and Philosophy 7 7 5 3 4 4 0 0
Social Science 8 10 4 12 6 4 13 0
11 7 9 9 5 5 0 14

Nursing and 3 7 5 4 5 5 6 20
Medicine 5 3 5 3 4 5 14 0
Journalism and 1 2 2 1 0 0
Creative Writing 1 2 2 2 1 1 0 0
Languages 4 4 7 4 3 3 0 0
3 6 5 3 2 2 0 0

Speech, Drama 2 2 5 3 1 1 0 0
and Radio 2 2 4 5 2 0 0 0
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TABLE 9 CONTINUED

urban suburban rural no answer

yes no yes no yes no yes no

Channel 7 344 269 168 227 155 160 16 10
Channel 10 410 212 333 95 175 131 21 7
Religion 1 1 1 1 1 0 0
1 1 2 0 0 0

Political Science 2 1 3 2 0 0 0
and Economics 2 1 2 1 2 0 0 0
Physical Education 0 0 2 1 1 0 0
0 0 0 1 1 0 0

Technical Training 1 0 1 0 1 0 0
and Farming 0 0 0 0 1 0 0
No answer 17 15 20 16 26 31 63 60

16 15 15 27 25 28 57 71
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Table 9 shows us the educational interest for the viewers and
non-viewers of channels 7 and 10. There is no real correlation be-
tween the channels either viewers or non-viewers or in rank or
percentages when they are divided into living areas.

That is, in the urban area education does rank first but with
twenty-one percent at channel 7 and eighteen percent at channel 10.

Arts and letters rank second--both channels having seventeen
percent, Here the similarity ends. Fine arts and home economics
tie at twelve percent at channel 7 and fine arts ties with social
science at eleven percent at channel 10. Home economics at channel
10 is ten percent and at channel 7 social science and mathematics and
science tie at eight percent. This same rank and percentage is true
for channel 10. Business, however, is nine and fourteen percent
respectively at channels 7 and 10. Fsychology, sociology and phi-
losophy are six and seven percent respectively in eighth place.

Whereas languages (four and three percent) and nursing and
medicine (three and five percent) reverse places, speech, drama and
radio and political science and economics are tied with the same per-
centage (two) at both channels. Journalism and creative writing are
also two percent at channel 7 but one percent at channel 10. Religion,
technical training and farming are one percent at channel 7 but
receive a negligible number of responses at channel 10. Physical
education also received a negligible number of responses at both

channels, Those choosing not to respond made up seventeen percent
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at channel 7 and sixteen at channel 10.

In the suburban area education again ranks high (twenty-two
and twenty-four percent respectively). Here again the similarity
ends. At channel 7 fine arts and mathematics and science tie with a
percentage of twelve, These two categories at channel 10 are also
tied with business and the percentage is ten. Arts and letters and
home economics are the third category at channel 7 (eleven percent)
while arts and letters is second at channel 10 (fifteen percent).
Business at channel 7 is tied with language for the fourth ranking per-
centage (seven), while language, home economics, nursing and
medicine and psychology, sociology and philosophy are all tied (five
percent) at channel 10.

Nursing and medicine and speech, drama and radio are again
tied at channel 7 (five percent) but at channel 10 this latter category
is four percent (the same percentage as psychology, sociology and
philosophy and social science at channel 7). However, social science
ranks fourth at channel 10 (nine percent).

Journalism and creative writing is one area of similarity (two
percent at both channels) while religion is one percent at both. How-
ever physical education is two percent and a negligible number at the
respective channels; political science is one and two percent. Tech-
nical training and farming at channel 7 show a percentage of one but

a negligible number of channel 10 respondents.

Those who chose not to answer made up twenty percent of those



54
responding from channel 7 area and fifteen percent of those from the
channel 10 area.

In the rural area education again runs high--twenty-five per-
cent at channel 7 and thirty-seven percent at channel 10. Arts and
letters are in second and third places. At channel 7 they tie at eleven
percent but at channel 10 are fifteen and twelve percent respectively,
Although home economics, business and mathematics and science
follow in that order at both channels at channel 7 the percentages are
ten, eight and seven while at channel 10 it is six percent for all three.
Social science is six and five percent at channels 7 and 10 respectively. .

Nursing and medicine are five and four percent respectively for
channels 7 and 10 and psychology, sociology and philosophy are four
percent for both channels. Language is three and two percent re-
spectively, political science and economics is two percent for both
channels.

Physical education is two percent at channel 7 and one percent
at channel 10. These percentages reverse for speech, drama and
radio and for religion. Journalism and creative writing and technical
training and farming are one percent for both channels. Those who
declined to express their educational interest number twenty-six
percent in the channel 7 area and twenty-five percent in the channel
10 area.

Among those who chose not to indicate their living area there

is a great discrepancy between the two channels. At channel 7 social
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science is high (thirteen percent) followed by a tie among education,
arts and letters, home economics and nursing and medicine (six per-
cent). The remainder of the categories--fine arts; business; mathe-
matics and science;, psychology, sociology and philosophy; journalism
and creative writing; languages, speech, drama and radio; religion;
political science and economics; physical education and technical
training and farming--had a negligible number of responses. How-
ever, sixty-three percent of those responding chose not to indicate
any educational interest.

At channel 10 education and nursing and medicine are the high-
est ranking interests (fourteen percent) followed by arts and letters
(ten percent). Fine arts, business and home economics tied at five
percent, The remaining categories again had a negligible number of
responses--mathematics and science; psychology, sociology and
philosophy; social science; journalism and creative writing, language,
speech, drama and radio, religion; political science and economics,
physical education and technical training and farming. Those who
chose not to respond made up fifty-seven percent of this group.

Among those who do not view we also see wide dissimilarities,
In the urban area education and arts and letters head the list (twenty-
four and twenty-one percent and twenty-two and seventeen percent
respectively for channels 7 and 10), followed by fine arts (nineteen
and thirteen percent respectively).

Here, however, the similarity ends. In the channel 7 area
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business follows (sixteen percent) but at channel 10 it is tied with
home economics (ten percent). Home economics at channel 7 is tied
with psychology, sociology and philosophy (six percent) and super-
seded by a tie between mathematics and science and social science
(ten percent). We find mathematics and science, social science and
psychology, sociology and philosophy tied at seven percent at channel
10. Also nursing and medicine are seven and three percent at
channels 7 and 10 respectively while language is four and six percent.
Political science and economics is three and one percent; speech,
drama and radio are two percent at both channels and journalism and
creative writing one and two percent respectively. Physical edu-
cation and technical training and farming have a negligible number
at both channels and those choosing not to answer were the same for
both channels - -fifteen percent.

In the suburban area an even wider divergence of interests
occur although education is still high--twenty-three and seventeen
percent respectively for channels 7 and 10. At channel 7 arts and
letters rank second (fourteen percent)but fourth at channel 10 (eleven
percent). Social science ranks third at channel 7 (twelve percent)
but is tied with fine arts (nine percent) at channel 10. Home econo-
mics is second at channel 10 (fourteen percent) but tied with fine arts
(eight percent) at channel 7. The third place at channel 10--mathe-
matics and science (twelve percent)--compares to a tie for fourth

place at channel 7 with business (ten percent). Business at channel
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10 is seven percent.

At channel 7 psychology, sociology and philosophy (six percent)
are next in order followed by nursing and medicine and languages
(four percent) then speech, drama and radio and political science and
economics (three percent).

At channel 10 the order is speech, drama and radio (five per-
cent), psychology, sociology and philosophy;, nursing and medicine
and languages (three percent). Journalism and creative writing is
the same (two percent) at both channels.

Religion and physical education at channel 7 and religion,
physical education and political science and economics at channel 10
all show an interest by one percent. At both channels technical
training and farming had a negligible number of responses while
those who chose not to reply made up sixteen and twenty-seven per -
cent respectively for channels 7 and 10.

Home economics ranked high among the rural residents (fifteen
and eighteen percent) but here again the similarity ends. Education
is second at channel 7 (twelve percent) and third at channel 10
(thirteen percent). Mathematics and science which is second at
channel 10 (fifteen percent) is eight percent at channel 7. Business
at channels 7 and 10 is the same percentage-wise (eleven) but three
and four respectivelyin rank. The same could be said for fine arts

(nine and eight percent and four and five in rank respectively). Arts

and letters, however, differ percentage-wise (nine and eleven) but



58

both rank fourth. Nursing and medicine have similar rank and per-
cent of interest (five).

Social science varies only slightly (four and five percent re-
spectively). This is also true of psychology, sociology and philo-
sophy (three and four percent), language (three and two percent),
physical education (one and two percent). Journalism and creative
writing and technical training and farming have one percent of the
respondents interests at both channels. While speech, drama and
radio and religion have a similar percentage (one) at channel 7 there
is only a negligible number at channel 10. Political science and
economics interests only a negligible number at both channels. Those
who chose not to answer were thirty-one and twenty-eight percent
respectively for channels 7 and 10.

Among those who chose not to respond to the location of their
living area the major portion preferred not to indicate their edu-
cational interests--sixty and seventy-one percent respectively for
channels 7 and 10.

At channel 7 fine arts and nursing and medicine tied for first
place with twenty percent. This is followed by education (ten percent)
and the remainder of categories had only a negligible number indicat-
ing an interest--arts and letters, business; home economics; mathe-
matics and science;, psychology, sociology and philosophy, social

science, journalism and creative writing, languages, speech, drama

and radio; religion; political science and economics; physical edu-
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cation and technical training and farming.

At channel 10 it is education that ranks high but is tied with
fine arts and social science (fourteen percent). The remainder of
the categories again have only a negligible number indicating an

interest,



THE TOTAL NUMBER OF RESPONDENTS
(IN PERCENTAGES)

Homemaker
Semi-skilled
Skilled

Sales
Purchasing
Clerk
Services

Stenographer-
bookkeeper

Farmer
Supervisor
Owner

Writer
Educator
College faculty
Student
Professional
Retired

No answer

60

TABLE 10

OCCUPATIONS INDICATED BY

urban
781

58

suburban
518

69

rural

435

75

no answer

51

61

20
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In Table 10 the occupations of the total group of respondents
have been categorized and wherever the respondent indicated more
than one occupation--e.g. homemaking and teaching--both have been
noted.

The respondents have also been divided into the areas in which
they indicate they live. In this breakdown we see some very definite
similarities and also some differences.

Among the similarities is that homemaking ranks high in all
areas. This is followed by teaching at the primary or secondary
level. We also note some occupations in which women are employed
but according to these respondents in much fewer numbers.

In the urban area the homemaker makes up fifty-eight percent
of the respondents and those in education eighteen percent. The
stenographer -bookkeeper category ties percentage-wise (seven) with
those who have retired. Those engaged in positions which can be
classified as service make up four percent. Students rank next (three
percent) and two percent are engaged in teaching at the college or
university level. Several classifications of employment account for
one percent of this group of respondents--semi-skilled, skilled, clerk,
supervisor, owner, writer and professional. Purchasing and farm-
ing account for a negligible number. Those who chose not to answer
made up three percent of the entire group.

In the suburban area the top three classifications are the same

but the percentages differ--homemaker (sixty-nine percent), educator
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(fourteen percent) and stenographer-bookkeeper (six percent). Those
engaged in services are the same as in the urban area (four percent).

Those who have retired account for three percent and clerks
and students two percent. Semi-skilled, skilled, sales, supervisory
and writer again account for one percent. To this group is added
purchasing and college faculty. In this area those in farming, owner
and professional categories are negligible in number, Those who
did not reply again made up three percent,

In the rural area homemaker and educator again rank high--
seventy-five and twelve percent respectively. Retirement accounts
for four percent and those in services and the stenographer-book-
keeper make up three percent each.

The semi-skilled, clerks and farmers number two percent
each while those who are skilled, in sales, writers and in the pro-
fessions number one percent each. A negligible number are employed
in teaching or are students. In this group two percent chose not to
answer,

Among those who chose not to indicate their living area we note
some similarities to the other groups. Again homemaking ranks high
(sixty-one percent) with education and service tied for second place
(six percent). Those who have retired account for four percent. Two
percent are clerks, farmers, students or engaged in the professions,

while a negligible number are semi-skilled, skilled, sales persons,

purchasers, stenographer-bookkeepers, supervisors, owners,
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writers and college faculty. In this group, however, twenty percent

chose not to indicate their occupation.
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TABLE 11

OCCUPATIONS INDICATED BY
THE RADIO LISTENERS AND NON-LISTENERS
(IN PERCENTAGES)

urban suburban rural no answer

yes no yes no yes no yes no
612 121 398 93 320 101 33 10

Homemaker 56 67 69 65 73 80 67 50
Semij-skilled 1 0 1 1 1 5 0 0
Skilled 1 0 1 0 1 0 0 0
Sales 1 2 1 1 1 0 0 0
Purchasing 0 0 1 0 0 0 0 0
Clerk 1 2 2 1 3 0 0 0
Services 5 3 4 5 3 1 3 10
Stenographer -

bookkeeper 7 5 6 6 3 3 3 0
Farmer 0 0 0 0 3 1 3 0
Supervisor 1 0 1 1 0 0 0 0
Owner 1 0 0 0 0 0 0 0
Writer 1 0 1 0 2 0 0 0
Educator 18 17 13 20 12 13 9 0
College faculty 2 0 1 2 0 0 0 0
Student 3 2 2 1 0 1 3 0
Professional 1 0 0 1 2 1 3 0
Retired 7 6 4 3 4 2 6 0

No answer 2 2 4 0 2 0 12 40
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Table 11 shows the occupations of radio listeners and non-
listeners., Many similarities to the total number of respondents
occur in both these groups,

For example, in the urban area homemaker and educator are
high (fifty-six and eighteen percent) with stenographer-bookkeeper
and retired tied at seven percent followed by service (five percent).
Again students make up three percent and college teaching two per-
cent, The same classifications in the total group account for one
percent each--semi-skilled, skilled, sales, clerk, supervisor, owrer,
writer and professions--and the negligible number--purchasing and
farming. Here two percent chose not to answer.

In the suburban area the order of occupations is the same as
for the total group with a slight variation in percentages--homemaker
(sixty-nine percent), educator (thirteen percent), stenographer-book-
keeper (six percent), service and retired (four percent each), clerk
and student (two percent), semi-skilled, skilled, sales, purchasing,
supervisory, writer and college faculty (one percent) and farmer,
owner and professional a negligible number. Four percent chose not
to answer.

There is a change in the rural area, Here again homemaker
and educator rank high (seventy-three and twelve percent respective-
ly). Those who are retired (four percent) rank next followed by a
group including clerks, service, stenographer-bookkeeper and

farmer (three percent each). Writers and professionals make up
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two percent each; the semi-skilled, skilled and sales people one per-
cent; and purchasing, supervisory, owner, college faculty and
students a negligible number. Two percent chose not to answer.

Among those not indicating their living area the pattern again
changes somewhat, however, homemaker, educator and retired
again rank in that order (sixty-seven, nine and six percent re-
spectively). The percentage then drops to three for those in services,
stenographer -bookkeeper, farmers, students and the professions.
A negligible number are employed as semi-skilled, skilled, sales,
purchasing, clerk, supervisor, owner, writer and college faculty.
In this group twelve percent chose not to indicate their occupations.

The pattern for the non-listener is similar to that of the
listener. In the urban area homemaker, educator, retired, steno-
grapher -bookkeeper and service rank in that order with sixty-seven,
seventeen, six, five and three percent respectively. Two percent
are engaged in sales, clerk and student and a negligible number
make up the remainder of the categories--semi-skilled, skilled,
purchasing, farmer, supervisor, owner, writer, college faculty
and professional, Here again two percent chose not to answer,

The same classifications rank high in the suburban area but in
a slightly different order and percentages--homemaker (sixty-five
percent), educator (twenty percent), stenographer-bookkeeper (six
percent), service (five percent) and retired (three percent). Two

percent are college faculty while one percent are engaged in semi-
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skilled, sales, clerk, supervisory or professional occupations or as
students. A negligible number are in skilled, purchasing, farming,
owner or writer positions or chose not to answer,

In the rural area we find that the semi-skilled category has
taken third place in the list (five percent) along with homemaker
(eighty percent), educator (thirteen percent), stenographer-book-
keeper (three percent) and retired (two percent). Service, farmer,
student and professional are the categories in which one percent of
this group are employed while a negligible numbe? are occupied by
the remainder--skilled, sales, purchasing, clerk, supervisor,
owner, writer and college faculty--and those who chose not to answer.

Among those who did notindicate their living area homemaker
and service were the only two classifications to which there was
more than a negligible response-- fifty and ten percent respectively.
An additional forty percent chose nat to answer this question. Those
categories which had the very few responses are: semi-skilled,
skilled, sales, purchasing, clerk, stenographer-bookkeeper, farmer,
supervisor, owner, writer, educator, college faculty, student, pro-

fessional and retired.
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TABLE 12

OCCUPATIONS INDICATED BY
THE TELEVISION VIEWERS AND NON-VIEWERS
(IN PERCENT AGES)

urban suburban rural no answer

yes no yes no yes no yes no

Channel 7 344 269 168 227 155 160 16 10
Channel 10 410 212 333 95 175 131 21 7
Homemaker 58 60 71 68 68 79 63 50

54 62 70 74 67 76 57 57

Semi-skilled 1 0 1 2 3 0 0
1 1 3 0 0

Skilled 1 0 1 1 0] 0 0
1 0 0 1 1 0 0 0

Sales 1 2 1 0 1 0 0
0 1 1 2 0 0

Purchasing 1 0 0 0 0 0 0
0 0 1 0 0 0 0 0

Clerk 2 1 2 1 4 1 0 0
2 1 3 0 0

Services 3 4 4 4 3 3 0 3
4 5 5 2 4 2 0 0

Stenographer - 6 6 7 5 3 3 0 0
bookkeeper 9 5 5 8 3 3 0 0
Farmer 0 0 0 0 2 2 0 0
0 0 0 0 2 2 5 0

Supervisor 0 1 1 1 0 0 0
1 0 0 0

Owner 1 0 0 0 0 0 0 0
0 0 0 0 0 0 0

Writer 1 0 0 0 0
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TABLE 12 CONTINUED

urban suburban rural no answer

yes no yes no yes no yes no

Channel 7 344 269 168 227 155 160 16 10
Channel 10 410 212 333 95 175 131 21 7
Educator 19 18 13 19 17 8 0 10

19 19 17 8 15 11 10 0

College faculty 2 2 4 0 0 0 0 0
2 2 1 4 0 0 0 0

Student 2 3 2 2 1 1 6 0
3 3 2 3 1 1 0 0

Professional B 0 0 2 6 0
0 1 0 11 2 0 14

Retired 6 6 2 3 5 2 6 10
4 8 2 3 5 3 10 0

20

[\S]
[\V]
—
[y¥]
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No answer
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Table 12 shows the occupations of those who view and do not
view channels 7 and 10. Here again we note many similarities to
the total group and to the radio listeners and non-listeners. How-
ever, the two channels do not have parallel groupings. Homemaker
and educator as a general rule rank highest in all the living areas.

In the urban area we note among viewers that homemaking
ranks highest at both channels 7 and 10 (fifty-eight and fifty-four per-
cent) and educators (nineteen percent each) are second.

At channel 7 the stenographer-bookkeeper and those who are
retired rank third with a tie at six percent followed by services
(three percent). Whereas at channel 10 the stenographer-book-
keeper is third (nine percent) with services and retired following
tied at four percent.

The direct similarity between the two channels ends here. At
channel 7 two percent are engaged as clerks, college faculty and
students or chose not to answer. An additional one percent each in-
dicate they are semi-skilled, skilled, in purchasing, owners, writers
or professionals and a negligible number are farmers and super-
visors. At channel 10 three percent are students and two percent
indicate sales, clerk and college teaching as their occupations. This
same percentage again chose not to answer. In this area one percent
each are skilled, supervisors, writers or professionals and a negli-
gible number are engaged in semi-skilled, purchasing, farming or

as owners,
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The suburban area again has homemaker ranking high--seventy-
one and seventy percent for channel 7 and 10 respectively, Edu-
cators again rank second (thirteen and seventeen percent respectively).
At channel 7 the stenographer-bookkeeper makes up seven percent,
services and college faculty four percent, two percent are in purchas-
ing, clerk, student and retired categories or chose not to answer,
One percent indicate skilled, sales, supervisor and writer and a
negligible number are semi-skilled, farmers, owners and pro-
fessionals.

At channel 10 the third ranking group (five percent) is service
and stenographer-bookkeeper followed by student, retired and those
who chose not to answer (two percent each). In this area one percent
each indicate semi-skilled, sales, purchasing, clerk, supervisor,
writer, college faculty and professional with a negligible number as
skilled, farmer and owner.

The rural viewer shows a definite change in pattern after the
first two which are again homemaker (sixty-eight and sixty-seven
percent) and educator (seventeen and fifteen percent). Then at channel
7 those who are retired make up five percent, clerks four percent,
service and stenographer-bookkeeper tie at three percent. The semi-
skilled, farmers and those who chose not to answer make up two per-
cent each. An additional one percent each are skilled, supervisors,

writers, students and professionals and a negligible number are in

sales, purchasing, owners and college faculty.
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At channel 10 professional (eleven percent) is the third cate-
gory followed by retired which at five percent is the same as at
channel 7. Services (four percent), clerk and stenographer-book-
keeper (three percent each) and sales, farmer and those who chose
not to answer (two percent each) are next in order. Those categories
which have a representation of one percent each are semi-skilled,
skilled, supervisor, writer and student while purchasing, owner and
college faculty have a negligible number.

Among those who chose not to indicate their living area the
pattern changes. Homemaking ranks first at both channels (sixty-
three and fifty-seven percent) but at channel 7 student, professional
and retired account for six per cent' each and thirteen percent chose
not to answer. The remainder have a negligible number--semi-
skilled, skilled, sales, purchasing, clerk, service, stenographer-
bookkeeper, farmer, supervisor, owner, writer, educator and
college faculty.

At channel 10 educator and retired make up ten percent each
and farmer and those who chose not to answer account for five per-
cent each, The remainder of the categories have a negligible
number responding--semi-skilled, skilled, sales, purchasing, clerk,
service, stenographer-bookkeeper, supervisor, owner, writer,
college faculty, student, professional.

Among the non-viewers in the urban area the previous pattern

again repeats itself with homemaker sixty and sixty-two percent
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respectively for channels 7 and 10 followed by educator (eighteen and
nineteen percent). At channel 7 the pattern repeats for the viewer

in the stenographer-bookkeeper and retired tied at six percent.
Services follow but the percentage changes to four. At channel 10 the
retired group numbers eight percent followed by services and steno-
grapher -bookkeeper tied at five percent. Students make up three
percent at both stations. College teaching is two percent at both
channels but at channel 7 is tied by sales and those who chose not to
answer. This group who preferred not to answer make up one per-
cent at channel 10 as does the semi-skilled. Another comparison
with channel 7 shows the one percent group to include the semi-
skilled, clerk and supervisor. A negligible number of responses at
channel 7 were tallied for those skilled, purchasing, farming, owners,
writers and professionals. At channel 10 this group included the
skilled, sales, purchasing, clerk, farmer, supervisor, owner,
writer, and professional.

The suburban residents again have homemaker, educator and
stenographer-bookkeeper in the top three categories. At channel 7
the percentages are sixty-eight, nineteen and five while at channel 10
the homemaker makes up seventy-four percent and the stenographer-
bookkeeper and educator tie at eight percent. Four percent of the
respondents at channel 7 are engaged in services while at channel 10

they are college faculty. Those who are retired make up three per-

cent at both channels. This same percentage applies to students but
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at channel 7 the number is two percent. Clerk and services classi-
fications are two percent of the channel 10 non-viewers. Those in
the one percent group at .channel 7 are the semi-skilled, sales,
clerk, supervisor and those who elected not to answer. At channel 10
the group includes sales, clerk and student. The remainder of the
categories at channel 7--skilled, purchasing, farmer, owner, writer,
college faculty and professional--and channel 10--semi-skilled,
purchasing, farmer, supervisor, owner, writer, professional and
those who chose not to respond--had a negligible number of respmses.
In the rural area the homemaker (seventy-nine and seventy-six
percent) and educator (eight and eleven percent) again rank high at
both channels. The next grouping is three percent. At channel 7 we
note this includes the semi-skilled, service and stenographer-book-
keeper and at channel 10 the semi-skilled, stenographer-bookkeeper
and those who have retired. Among the group who make up two per-
cent of the respondents we note farmer and professional categories
appear in the lists for both channels. Retired is added at channel 7
and clerk and service at channel 10. Student is a common category
for both channels among the group who make up one percent of the
respondents. However, at channel 7 sales and clerk are included
and at channel 10 writer and those who elected not to answer. A
negligible number at channel 7 responded in the categories of skilled,

purchasing, supervisor, owner, writer, college faculty and those

who did not choose to answer. At channel 10 this grouping includes
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skilled, sales, purchasing, supervisor, owner and college faculty.
Among those not indicating their living area the pattern defi-
nitely changes. Although homemaker ranks high at both channels
(fifty and fifty-seven percent respectively) those who chose not to
answer were the second highest group (twenty and twenty-nine per-
cent respectively). At channel 7 the next group (ten percent) in-
cludes educators and those who have retired and in fourth place
service (three percent). The remainder of the categories--semi-
skilled, skilled, sales, purchasing, clerk, stenographer-bookkeeper,
farmer, supervisor, owner, writer, college faculty, student and
professional--had a negligible number of responses. At channel 10,
however, the professional category showed a response of fourteen
percent and the remainder--semi-skilled, skilled, sales, purchas-
ing, clerk, services, stenographer-bookkeeper, farmer, supervisor,
owner, writer, educator, college faculty, student and retired--had

so few responses as to be considered negligible.
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TABLE 13

OCCUFATIONS OF HUSBANDS INDICATED BY

THE TOTAL NUMBER OF RESPONDENTS
(IN PERCENTAGES)

Semi-skilled
Skilled

Sales
Purchasing
Clerk

Services
Manager
Farmer
Supervisor
Educator
College faculty
Student

Writer
Military or Government
Owner
Professional
Single
Divorced

Deceased

urban
781

17

suburban
518

14

rural
435

21

8

no answer
51

24



Retired

No answer

77
TABLE 13 CONTINUED

urban suburban rural no answer
781 518 435 51
16 7 10 8

19 8 5 24
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Table 13 shows the occupations of the husbands of the total
group of respondents. Thses occupations hav‘e been classified and
then divided into the living areas indicated by the respondents,

In the urban area the highest percentage (nineteen) is in the
group who chose not to answer this question. However, close behind
(eighteen percent) is the group identified as professional. This in
turn is closely followed by the categories deceased (seventeen per-
cent) and retired (sixteen percent). The percentages then drop (seven
percent) to a group including semi-skilled, skilled and educators.
Then on down (five percent) to college faculty, owner, and a group
identified as single. Those engaged in selling make up four percent
of the total. Three percent are managers, supervisors and military
or government employees. Students and service account for two per-
cent each. Purchasers, clerks, farmers, and a group identified as
divorced make up an additional one percent each. Writers are negli-
gible in number.

In the suburban area the picture changes entirely. Frofession-
als again make up eighteen percent but semi-skilled (fourteen per-
cent) ranks second and skilled (nine percent) third. Educators and
those who did not indicate any occupation account for an additional
eight percent each with the retired following close behind (seven per-
cent) and owners next (six percent). A group including sales,
managers, supervisors and single account for four percent each.

While three percent each are engaged in services and college faculty
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or are deceased, one percent are students or writers and a negli-
gible number are in purchasing or are divorced.

Again the pattern changes in the rural area. Farmers make up
the largest percentage (thirty-one) with semi-skilled (twenty-one
percent), retired (ten percent), skilled (eight percent), professional
(seven percent) and deceased (six percent) following in that order.
Owners and those who chose not to answer account for five percent
each and educators three percent, Two percent each are engaged in
sales, as managers or college faculty and one percent each are
purchasers, clerks, service, supervisors or in military or govern-
ment employ. A negligible number are students, writers, divorced
or single,

Another different pattern emerges among those who chose not
to identify their living area. The semi-skilled and those who chose
not to indicate an occupation tied for top (twenty-four percent). The
Pércentage drops toeight for the retired and then to six each for the
skilled, sales and deceased. Services, college faculty and single
account for four percent each while two percent each are clerks,
farmers, supervisors, educators, students, owners, professionals
and divorced. A negligible number are employed in purchasing,

managing, writing or by the military or government.
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TABLE 14

OCCUPATIONS OF HUSBANDS INDICATED BY
THE RADIO LISTENERS AND NON-LISTENERS
(IN PERCENTAGES)

urban suburban rural no answer
yes no yes no yes no yes no
612 121 398 93 320 101 33 10

Semi -skilled 6 13 14 16 17 32 24 30
Skilled 20 12 8 10 8 8 6 0
Sales 5 4 5 2 2 0 310
Purchasing 0 2 1 0 1 1 0 0
Clerk 13 2 2 1 1 30
Services 2 2 2 4 1 0 6 0
Manager 3 4 5 1 2 2 0 o
Farmer 1 0 2 1 30 35 30
Supervisor 2 4 4 2 1 2 3 0
Educator 7 10 6 14 303 30
College faculty 6 0 303 30 6 0
Stude nt 14 2 1 1 1 0 3 0
Write 0 0 1 1 0 0 0 0
Military or
Government 15 2 2 4 1 0 0 0
Owne r 4 8 6 5 5 6 0 10
Profe s gjonal 12 7 19 16 77 30
Single 6 2 4 3 0o 1 6 0

D-
1Vorceq 1 0 0 0 1 0 3 0
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TABLE 14 CONTINUED

urban suburban rural no answer
yes no yes no yes no yes no
612 121 398 93 320 101 33 10

Deceased 11 7 4 2 7 3 6 0
Retired 9 7 6 8 12 5 12 0

No answer 11 10 9 5 6 3 12 50
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In Table 14 we see the responses of the radio listeners and non-
listeners. In some living areas we see a parallel in the total group
and in others a complete divergence.

The urban area radio listeners are one of these contrasts. In
this group skilled (twenty percent) rank high with military or govern-
ment employees (fifteen percent), students (fourteen percent), pro-
fessionals (twelve percent) and deceased and those who preferred
not to respond (eleven percent each) following. Nine percent indicate
retirement and seven percent are educators. A combination of semi-
skilled, college faculty and single account for six percent each while
sales (five percent), owner (four percent) and manager (two percent)
follow closely. Services and supervisor account for two percent
each, One percent are employed as clerks, farmers or are divorced
but writing and purchasing are jobs of a negligible number.

A close parallel to the total group appears in the suburban area.
Professional again ranks high (nineteen percent) with semi-skilled
even the same fourteen percent. Those who chose not to reply (nine
percent), skilled (eight percent), educators, owners and the retired
(six percent each) have only a slight variation in order and percent.
Sales, manager (five percent each), supervisor and single (four per-
cent each) again follow in the same order. Here, however, the
deceased category (four percent) moves up to the next rank. College

faculty (three percent), service, clerk, farmer and military or

government employment again follow in the same order with a slight
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change in percentage (two percent each). Purchasing, student and
writing account for one percent with only a slight percentage change
in the first category. Again divorce accounts for only a negligible
number.

In the rural area we note even a more nearly parallel pattern
with some changes in percentages. Again the farmer ranks high
(thirty percent) with semi-skilled (seventeen percent), retired(twelve
percent), skilled, professional (the same eight and seven percent
respectively), deceased (seven percent) owner and educator (the same
five and three percent respectively), college faculty (three percent)
but sales and manager still two percent. To purchasing, clerk,
services, supervisor, and military and government personnel (one
percent) we see an addition of student and the divorced leaving
writers and the single categories with only a negligible number. Six
percent chose not to reply to this question.

Among those who did not indicate their living area there is
again some similarity but not as marked. Semi-skilled ranks high
(again at twenty-four percent) but the retired, and those who chose
not to indicate the occupation account for twelve percent. Skilled,
service, college faculty, single and deceased all tied at six percent,
Another tie (three percent) includes sales, clerks, farmers, super-
visors, educators, students, professionals and the divorced. This

leaves purchasing, managers, writers, military and government

employees and owners with a negligible number.
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The non-radio listener in the urban area has still a different
pattern from the total or radio listener. Here semi-skilled is the
highest percentage (thireen) with skilled following closely (twelve
percent), then educator and those who chose not to respond tie at ten
percent and owners account for eight percent. The professionals,
deceased and retired follow closely (seven percent). Another tie at
four percent includes sales, manager and supervisor before clerk
(three percent). Although two percent each are engaged in purchas-
ing, services, military or government, or are single or student
only a negligible number are farme rs,‘ college faculty, writers or
are divorced.

In the suburban area the top seven are again in similar order
but with different percentages. The professional and semi-skilled
tied at the top (sixteen percent) with educators (fourteen percent)
second, skilled (ten percent), retired (eight percent) and owner tied
with those who chose not to answer (five percent). From here the
categories change order to services and military and government
employment (four percent); college faculty and single (three percent);
sales, student and writer (one percent) and purchasing and divorced
a negligible number.

A simiiarity to the preceding rural groups exists with the non-
listener but it is not as marked. In this group the farmer again ranks
high (thirty-five percent) with semi-skilled (thirty-two percent) then

skilled (eight percent), professional (seven percent), owner (six per-
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cent), retired (five percent) followed by educator, deceased and those
who elected not to reply (three percent). Managers and supervisors
tied at two percent, purchasing, clerks and single categories also
tied (one percent) as did sales, service, college faculty, students,
writers, military and government per sonnel and the divorced (a
negligible number).

Those who did not indicate their living area set their own
pattern. Those who did not reply about the husband's occupation
make up fifty percent. The semi-skilled number thirty percent and
sales and owners ten percent each. The remainder--skilled,
purchasing, clerk, service, manager, farmer, supervisor, educator,
college faculty, student, writer, military or government employees,
professional, single, divorced, deceased and retired--tallied so few

responses as to be negligible.
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TABLE 15

OCCUPATIONS OF HUSBANDS INDICATED BY
THE TELEVISION VIEWERS AND NON-VIEWERS
(IN PERCENTAGES)

urban suburban rural no answer

yes no yes no yes no yes no

Channel 7 344 269 168 227 155 160 16 10
Channel 10 410 212 333 95 175 131 21 7
Semi-skilled 8 13 16 14 15 29 19 30

7 8 12 7 15 27 29 29

Skilled 10 17 10 8 8 11 6 10
11 9 9 4 10 8 5 14

Sales 4 12 3 5 2 2 13 0
5 3 5 4 3 1 15 0

Purchasing 1 8 1 2 1 0 0
2 1 1 0 0

Clerk 1 10 2 2 1 0 6 0
1 2 1 5 1 0 0 0

Services 1 10 0 5 1 0 0 0
1 4 0 1 1 5 0

Manager 2 12 5 5 3 1 0 0
4 2 5 5 2 3 0 0

Farmer 0 8 2 2 37 25 0 0
0 0 2 2 29 29 0 0

Supervisor 1 12 4 4 3 1 6 0
3 4 2 3 5 0

Educator 8 15 8 8 1 5 0 0
6 9 8 9 4 5 0

College faculty 7 12 5 1 2 3 6 0
2 9 2 5 0 6 0 14

Student 1 13 1 0 1 6 0
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TABLE 15 CONTINUED

urban suburban rural no answer

yes no yes no yes no yes no

Channel 7 344 269 168 227 155 160 16 10
Channel 10 410 212 333 95 175 131 21 7
Writer 0 0 0 1 0 0 0 0
0 0 1 0 0 0 0 0

Military or 3 11 2 1 1 1 0 0
Government 4 2 2 0 1 2 0 0
Owner 6 13 8 4 3 6 0 10
6 4 5 5 6 4 0 14

Prxr ofessional 10 19 18 9 6 6 0 0
12 12 20 19 10 5 0 0

Single 5 13 3 4 0 1 6 0
7 4 3 3 0 1 5 0

Divorced 1 9 0 0 1 0 0 10
1 1 0 0 1 0 5 0

Deceased 15 16 2 5 4 6 6 0
7 10 4 3 5 5 10 0

Retired 15 13 7 6 13 6 6 10
10 6 6 6 9 9 5 0

No angwer 15 18 7 5 19 30

oo
o
o
L

11 8 14 29
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In Table 15 the husband's occupations are noted for the tele-

vision viewer and non-viewer. In the urban area as in the total

group and radio listeners and non-listeners there is no correlation
between the occupations of channel 7 viewers and those at channel 10,
At channel 7 the top percentage (fifteen) is shared by the categories

of respondents whose husband is deceased or retired and those who

Preferred not to answer. Skilled and professional groups follow (ten

P € xr cent) then semi-skilled and educator (eight percent), college
fa <ulty (seven percent), owner (six percent), single (five percent),
S &1l e s (four percent), military or government employee (three percent),
X} &Aanager (two percent), purchasing, clerk, service, supervisor,
S tuad ent and divorced (one percent) and farmer and writer a negligible
X axrriber. Among the respondents from channel 10 those in professions
Fank high (twelve percent) closely followed by the skilled and those
I o chose not to reply to this question (eleven percent), retired (ten
BPe X < ent) then by the semi-skilled, single and deceased groups (seven
Pe X < ent each), educator and owner (six percent), sales (five percent),
i a*tlager and military or government personnel (four percent),
S = T~ jces and supervisor (three percent), college faculty (two percent),
Sle Xk, students and deceased (one percent) and purchasing, farmer
TTA riter (2 negligible number).
Among the suburban viewers there is some similarity between

th
€ elevision channels and with the other two tables--total and radio.
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At both channels the professional category ranks highest (eighteen

and twenty percent respectively) followed by semi-skilled (sixteen

and twelve percent), skilled (ten and nine percent), education at both

channels and owner at channel 7 (eight percent), retired (seven and

Six percent), manager (five percent) joined at channel 7 by college

faculty and at channel 10 by sales and owner. Supervisor (four per-

cent at both channels) is tied percentage-wise at channel 10 by

S e xrwice, supervisor and deceased. Those who are single make up

three percent at both channels as do sales at channel 7. Farmers
T2 d military and govenment employees make up two percent at both

<h amnnels as do clerk and deceased at channel 7 and college faculty at

<h amnmnel 10. Students account for one percent at both channels as do

purchasing at channel 7 and clerks and writers at channel 10. A
e =1 igible number are recorded for service, writer and divorced at
cl_:"a‘lrl‘nel 7 and purchasing and divorced at channel 10. Those who

<
hos e not to reply make up six percent.

The rural residents, as in the other tables, show more corre-

L = e =
€ 3ion Farmer is the largest grouping (thirty-seven and twenty-nine

=
= > T ent respectively) with semi-skilled second (fifteen percent at

| =
Sthr channels). Retired, skilled and professionals follow (thirteen,

Al
E Rt and six percent respectively at channel 7 and nine, ten and ten
Peae
* < ent at channel 10). Those who chose not to reply account for five
e oY
=2 S ix percent respectively and deceased four and five percent, The

r Qm . .
=xinder at channel 7 include manager, supervisor and owner (three

A
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percent), sales, purchasing and college faculty (two percent), clerk,
services, educator, student, military or government employee and
divorced (one percent) and a negligible number as college faculty,
students, writers and those who are single.

Among those who did not indicate their living area the topclassi-
fications at channel 7 are semi-skilled and those who chose not to
reply (nineteen percent) and sales (thirteen percent). At channel 10

those classifications are twenty-nine, fourteen and fifteen percent

€ s pectively, The remainder at channel 7 are in two groups--six
P x cent each are skilled, clerks, supervisors, college faculty, stu-
dent s, single, deceased and retired while a negligible number are in
r)‘-"-I'c'hasing, service, manager, farmer, educator, writer, military
© X g overnment personnel, owner, professional and divorced. The
de < e ased account for ten percent at channel 10 while five percent each
Sfre skilled, service, supervisor, educator, single, divorced and

T <tiredanda negligible number are in purchasing, clerks, managers,
jSa‘l‘rhing, college faculty, students, writer, military and government
S T Ployees, owner and professional.

Among the non-viewers in the urban area we note the contrast
in The two channels. Although professibpal ranks high in both (nine-
teeh - : :

and twelve percent) the other categories differ in order and

Pe X centage. At channel 7 those who did not choose to answer were
th o , :
mext largest group (eighteen percent) followed by skilled (seven-

Tt
Sn percent), deceased (sixteen percent), educator (fifteen percent),
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semi-skilled, student, owner, single and retired (thirteen percent),
sales, manager, supervisor and college faculty (twelve percent),
military (eleven percent), clerk and service (ten percent), divorced
(nine percent), purchasing and farmer (eight percent) and writer a
negligible number. In contrast at channel 10 deceased ranks second
(ten percent) with skilled, educator and college faculty next (nine
Pe rcent), semi-skilled and no reply (eight percent), retired (six
P € xr cent), owner and single (four percent), sales and supervisor
(thh xee percent), purchasing, clerk, manager, student, military and
E O~ ernment personnel (two percent), service and divorced (one per-
<<€ mrmt) and farmer and writer as negligible.
The suburban residents again show a little more correlation.
“A T  channel 7 the order is semi-skilled (fourteen percent), profes-
Sional (nine percent), skilled and educator (eight percent), no reply
(s <=~ en percent), retired (six percent), sales, service, manager and
Ade T eased (five percent), supervisor, owner and single (four percent),
Sle Tk and farmer (two percent), college faculty, writer, and military
Srna government employees (one percent) while purchasing, students
and divorced categories show a negligible number of responses. At
= 1-:'“al'lnel 10 professional (nineteen percent), educator (nine percent),
S = X j-skilled (seven percent), retired and no reply (six percent),
Sl e . .
* k, manager, college faculty and owner (five percent), skilled
= na sales (four percent), single and deceased (three percent),

i a_
1“'ﬁ!‘:er, supervisor and student (two percent), purchasing (one per-

A
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cent) and a negligible number of responses to service, writer, mili-

tary and government personnel and divorced.
Among this group the rural residents do not show the corre-

lation that characterized the preceding tables. In this instance we

note that the top two categories have reversed--semi-skilled (twenty-
nine and twenty-seven percent respectively at channels 7 and 10) and
fa rmer (twenty-five and twenty-nine percent respectively). These
a2 r e followed at channel 7 by skilled (eleven percent), owner, profes-
S i onal, deceased and retired (six percent), educator (five percent),
'O reply (four percent), college faculty (three percent), sales (two
P< x cent), purchasing, manager, supervisor, military and govern-
mMment employees and single (one percent), and clerk, service, student,
YV X iter and divorced a negligible number of responses. While at
<k annel 10 by retired (nine percent), skilled (eight percent), college
= <alty (six percent), professional and deceased (five percent), edu-
<= =2t or, owner, and no reply (four percent), manager (three percent),
pIll‘c:hasing and military and government personnel (two percent),
= Nl e s, service, student and single (one percent) and clerk, super-
Yis Or, writer and divorced (a negligible number).
Those whose living area was not identified show similarity
be t\)v h 1 . . ;o .
een channels. The top two categories--semi-skilled and no
Teny . . :
y--are thirty and twenty-nine percent respectively for channel 7

= B
g 10. Skilled and owner account for ten and fourteen percent

x
=
= Prectively at the two channels. In addition divorced and retired

A
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make up ten percent at channel 7 and college faculty fourteen percent

at channel 10. The remainder represent only a negligible number of
responses. At channel 7 they are sales, purchasing, clerk, services,
manager, farmer, supervisor, educator, student, writer, military
and government personnel, professional, single, divorced, deceased

and retired make up the list,
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TABLE 16
INCOME LEVEL INDICATED BY

THE TOTAL NUMBER OF RESPONDENTS
(IN PERCENTAGES)

urban suburban rural no answer
781 515 435 56
Under $3, 000 10 6 13 14
$ 3, 000 to $5, 500 20 15 30 21
$ 5., 500 to $8,000 30 31 26 9
$ 8, 000 to $12, 000 19 26 14 5
O ~rer $12,000 11 11 6 7
N o answer 11 10 11 43
“T otal 101 99 100 99
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In Table 16 we note that the income for the total number of

respondents in the urban and suburban areas are somewhat similar.

In both areas the peak is $5, 500 to $8,000. This includes thirty and

thirty-one percent respectively for the two areas

The next high point is at the $3, 000 to $5,500 level. In the

urban area this is twenty percent of those responding, in the suburban

a2 rea it drops to fifteen percent.

Where those in the $8, 000 to $12, 000 income bracket in the

QU rban area make up approximately the same percentage (nineteen)

2 s those in the $3,000 to $5, 500 bracket, this is the second highest

E ™ oup in the surburban area (twenty-six percent).

In both areas those earning over $12, 000 were nearly the same--

<l e~ enandten peréent respectively.

Those with an income of under $3, 000 varied from ten percent
i the urban area to six percent in the suburban area.
In both cases eleven percent declined to give this information.
In the rural area and among those who chose not to designate
their living area we also see some similarities and again some
qi“fiferences. The peak income in both cases was in the $3, 000 to
s

> 500 category with thirty and twenty-one percent respectively.

The next highest percentage in the rural area was $5,500 to
s

O 00 with twenty-six percent.

Although the percentages are similar the income levels vary
iG_e ly.

In the rural area thirteen percent have an income under
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$ 3,000 and fourteen percent over $12,000. While among those who

chose not to indicate their living area fourteen percent have an
income under $3, 000.

Again the next percentage level has similarities but shows the
variation in income. In the rural area six percent have an income
over $12,000 and eleven percent chose not to answer,

In the case of those whose living area is unknown nine percent

ha~xre an income of $5, 500 to $8, 000, seven percent $8, 000 to $12,000
a2 nxd five percent over $12,000. Here forty-three percent chose not to

ATy swer at all.
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TABLE 17

INCOME LEVEL INDICATED BY
THE RADIO LISTENERS AND NON-LISTENERS
(IN FERCENTAGES)

urban suburban rural no answer
yes no yes no yes no yes no
608 121 394 93 319 102 36 11

Under $3, 000 10 12 7 4 14 9 11 27
$3,000 to $5, 500 21 17 14 22 29 34 22 27
$5,500 to $8, 000 29 37 32 30 26 26 11 0
$8,000 to $12, 000 20 16 27 24 14 15 6 0
Over $12, 000 11 11 11 10 6 5 6 18
No answer 10 7 9 11 11 11 44 27

Total 101 100 100 101 100 100 100 99
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Table 17 indicates the income level of radio listeners and non-
listeners, The pattern appears to be in both cases very simila<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>