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ABSTRACT

COLOR PREFERENCES IN CLOTHING OF A SELECTED
GROUP OF OLDER WOMEN

by Patricia Moore Decker

This research focused on the clothing preferences of
a selected group of older women, with special emphasis oh
their color preferences, both verbal and actual ones.
Goffman's concept of "froﬁt" and "back" regions served as the
basis for the actual preferences; that is, color preferences
in clothing for Easter and churchwear, the "front" region,
were compared to those for the housedress, the "back" region.

The selected group consisted of residents of the small
community of Fenton, Michigan; all participants were believed
to have been 65 years of age or older. The pretest sample
consisted of four women from the Methodist Church and the main
sample consisted of 24 women from the Presbyterian Church.
Interviews were conducted during the spring of 1962 in each
participant's home.

The Munsell System of Color Notation was used for
analyzing specific color preferences; this system proved an
invaluable asset for discussing color preferences accurately

and intelligently.



Patricia Moore Decker

A positive relationship was found to exist between
the original objectives and the results of this study. "Front"
region preferences differed from "back" region preferences in
both the clothing and color selections of»these women; they
presented a "better" appearance at church than at home, which
supports Goffman's concept of formality in "front" regions
opposed to informality in “back" regions.

The wardrobes of these women were basically conserva-
tive, containing dull and/or dark colors for the most part.
Although these women said they preferred the lighter values
and brighter chromas, they actually wore the darker values
and duller chromas. Their favorite hues were the blues,
especially the 5.0 PB and 10.0 B.

Their color preferences agreed with the authorities'
recommendations that older women should wear dull and/or dark
colors.

Further investigation is necessary to determine why
these or other older women might choose the more conservative

colors; perhaps availability limits their preferences.
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CHAPTER I
STATEMENT OF PROBLEM

"To see research clearly, we must view it within the

time framework of the social setting."l

Since World War II, researchers have focused attention
on the social and psychological aspecté of clothing, with
women comprising the largest group'of individuals studied.

More recently an increasing interest in our aging population
is evidenced by current books, theses, and articles which will
be discussed in the review of literature. The research of

this study focuses on clothing for the older woman with special
emphasis on her color preferences.

Compared to other areas of interest in clothing, little
research has been conducted in women's color preferences,'
especially with older women. The references to color in
glothing for the older woman are generally prescriptive. For
example, several authors recommend dull and/or dark colors for
the older woman. Althougﬁ they dis;gree among themselves on

some points, they are emphatic in their recommendations

1Karlyne Anspach, "Clothing Research in Home Economics,
1925-58," Journal of Home Economics, Vol. 51, No. 9, (Nov. 1959),
p. 770.




concerning the colors that the older woman should or should
not wear.2

In contrast, this researcher hopes to gain some in-
sight into the actual color choices which the older woman makes
for her clothing and to relate some manifest attitudes con-
cerning these choices. The specific objectives are as follows:

1. To discover whether there are differences in
clothing and color preferences by contrasting a church ensemble
with a housedress.

2. To find out whether dull and/or dark colors basical-
ly make up the older woman's wardrobe, and if so, why?

3. To compare the women's color preferences with the
authorities' prescriptions.

Thus is laid the foundation for this study; next is
a preview of what will follow:

As the curtain opens on the first scene, the spotlight
is focused on the spring of 1962; this researcher is inter-
viewing one of the participants in her study about her clothing
and color preferences. Probably by now the reader has guessed
that this particular woman is an older woman, distinguished

by her gray hair. As this and succeeding interviews progress,

2g1izabeth Burris-Meyer, Color and Design in the
Decorative Arts (New York: Prentice Hall, Inc., 1937), pp. 47-
49; Helen Goodrich Buttrick, Principles of Clothing Selection
(New York: The Macmillan Co., 1925), p. 112; Bernice G.
Chambers, Color and Design in Apparel (New York: Prentice-Hall,
Inc., 1942), p. 357; Laurene Hempstead, Color and Line in Dress
(New York: Prentice-Hall, Inc., 1931), pp. 336-338; Anne
Rittenhouse (Harrydele Hallmark), The Well-Dressed Woman (New
York and London: Harper & Bros., C. 1924), p. 213.



much noteworthy information is gained which will be revealed
in the chapters that follow.
Thus, briefly unveiled is the time frame work of the

social setting for this particular research.
REVIEW OF LITERATURE

Several authors note that clothing plays an important
part in the impressions made on others. For example, Flugel
states that "it is from their clothes that we form a first
impression of our fellow-creatures as we meet them. Clothes
tell us something of sex, occupation, nationality, and social
standing."1l

Stated in a little different manner, Dearborn thinks
that clothes determine "how much one 'goes out' both into the
street and into society . . . the company one invites to his
home . . . where one goes . . 2

According to Stone, one's appearance is as important
if not more so, than the convers;tion in which he engages;

"it sets the stage for, permits, sustains, and delimits the

possibilities of-meaningful discussion.” Furthermore, "One's

1J. C. Flugel, The Psychology of Clothes (The Hogarth
Press Ltd. and the Institute of Psycho-Analysis, 1950), p. 15.

2George Van Ness Dearborn, "The Psychology of Clothing,"
The Psychological Monographs, Vol. XXVI, No. 1, (C.1918), p. 29.




clothes impart value to the wearer, both in the wearer's own
eyes and in the éyes of others."3

In a similar vein, Goffman states that "appearance may
be taken to refer to those stimuli which function at the time
to tell us of the performer's social statuses."4 Further-
more, these stimuli reveal something of the performer's
temporary station in life--whether he is working or playing,’
socializing or retiring. For example, if a performer wants
to achieve a high standing among the social elite, it might
be requisite for her appearance (of which clothing is an im-
portant part) to exemplify the "fashionable look"--not neces-
sarily the latest or extremes of fashion, but indicative of
what is in vogue. PFashion might be recognized but be of less
significance to the performer whose status is more stable and
whose judgment is less easily swayed by the ever-changing
vogue. The older woman could very easily exemplify this lat-
ter performer whose roles would probably be more limited in
later years.

Closely connected with appearance, Goffman states that
"manner may be taken to refer to those stimuli which function
at the time to warn us of the interaction role the performer

will expect to play in the oncoming situation."5 For example,

3Gregory P. Stone, "Appearance and the Self,” Human
Behavior and Social Process (Boston: Houghton Mifflin Co.,
C. 1962), pp. 90-92.

4Erving Goffman, The Presentation of Self in Everyday
Life (Garden City, New York: Doubleday Anchor Books, Double-
day and Co , 1959), p. 24.

SIbid., p. 24.



an aggressive, haughty manner might be indicative of a strong,
verbal, initiative-type performer whereas a meek, apologétic
manner would probably suggest a weak, docile, follower-type
performer.

Together, appearance and manner constitute the personal
front of a performer, which, in turn is closely related to
“front" and "back" regions. 1In dﬁscussing residential ex-
teriors as examples of regions, Goffman states that "the
front tends to be relatively well decorated, well repaired,
and tidy: the rear tends to be relatively unpr"epossessing.”6
In the front region, formality prevails; in the back region,
informality prevails.7

In these "front" and "back" regions clothing enables
the individual to portray a desired role in a given situation.
Within the scope of daily roles, the individual probably
wears different clothing since "front" and "back" regions exist
in the lives of all performers.8 Precisely, what the older
woman wears to church (a "front" region) is probably quite
different from what she wears at home while doing her house-
work (a "back" region); likewise, her color choices or prefer-

ences may very well differ for these two regions.

®1bid., p. 123.

71vid., p. 128.

8Goffman does not specifically discuss clothing as a
category of "front" and "back" region behavior; rather he uses
examples of different types of apparel as appropriate for each
region throughout the chapter on "Regions and Region Behavior."
Ibid., pp. 106-140.



Color is an important aspect of clothing, as it makes
an impression on both the individual and those with whom he
comes in contact. According to Morton, "color attracts, repels,
comes forward, recedes, stimulates, subdues, and quiets."9

On the basis of research and surveys concerning color,
Ketcham states that as soon as infants can distinguish colors,
they choose red over other colors; from three to four years
of age, children prefer yellow. From 13 to 15 years of age,
sex becomes important, with girls preferring red and boys
preferring blue. Youths 18 to 21 prefer dark colors, but
avoid wearing them; they choose gayer-colored clothes to live
up to others' expectations. "People age 55 to 80 or older
tend to choose dark colors only because they believe people
expect them to be conservative and sedate; their actual pref-
erence is the opposite, with gay pink the top favorite."lo

Furthermore, Ketcham states that "consumer color
preference is a sometime thing," necessitating occasional
surveys.ll Color preferences vary from year to year, place
to place, age group to age group, and economic level to
economic level, with fashion showing considerable influence,

Cheskin, on the other hand, says that verbal prefer-

ences are not real preferences; just because a woman says she

9Morton, op. cit., p. 133.

10goward Ketcham, Color Planning for Business and
Industry (New York: Harper Bros., C. 1958) , pp. 28-29.

1l1piga., pp. 28-29.



likes something does not necessarily mean that she desires to
own it. "People cannot tell what colors they like. For a
number of psychological reasons they generally do not know
what they like, and if they think they know, they may not be
willing to tell."12

Furthermore, Cheskin states that "color preferences
are based on instinctive, libidinous drives" which, along’
with ego-involvement and prestige, usually exert influence on
an unconscious level.13 In order to ascertain color prefer-
ences of an individual or a group, Cheskin recommends indirect
methods for conducting research on the unconscious level.
For example, tape record a woman;s enthusiastic comments to
find out her reasons for buying the bright red felt beret in
preference to something else. Or, listen to two women discus-
sing why they bought certain articles of clothing for their
daughters; perhaps the styles were in vogue or the materials
were easily cared for; perhaps the colors were complementary
to their daughters or the fit was good; perhaps a combination
of or possibly none of these factors influenced their selections.
Regardless of the influence, the above mentioned methods probe
into the unconscious levels before the individual has time to
build up defense mechanisms which would hinder the revelation

of real preferences and reasons.l4

1210uis Cheskin, Color Guide for Marketing Media.
First Printing. (New York: The Macmillan Co., c. 1954), p. 44.

131pid., p. 44.

1l41pia., pp. 72-73.



Authorities in clothing and design suggest that_color
preferences tend to stabilize as the woman becomes older; some
say over 40, but others state 65 and older.l> The colors
which a woman liked and wore at one stage of her life she may
dislike in later years. This could be due to a variety of
factors, such as changes in skin and hair coloring, figure
changes, status changes in the community and society, rural
or urban background, and occupational expectations.

Furthermore, these authorities suggest that gray-
haired women have different color preferences than white-
haired women. Certain colors (yellows and red-purples in
particular) are hard for a woman to wear as she grows older
because of changes in her complexion. Color preferences vary
according to the place, year, age group, Sseason, economic
level, cultural background, time of day, world conditions,
status, section of the country, social participation, oc-
cupation, and fashion dictates. Women consider themselves to
be 15 to 20 years younger than their chronological years in-
dicate; therefore, the dull and/or dark colors which the

authorities recommend seem "o0ld" to them.l16

15g1izabeth Burris-Meyer, op. cit., pp. 47-49; Howard
Ketcham, op. cit., p. 29; Personal talk with Miss Mary Shipley
in July, 1961.

16g11izabeth Burris-Meyer, op. cit., pp. 47-49; Helen
Goodrich Buttrick, p. 112; Natalie Harris Cabot, You Can't
Count on Dying (Boston: Houghton Mifflin Co., The Riverside
Press Cambridge, 1961), p. 233; Bernice G. Chambers, op. cit.,
PpP. 353-357; Laurene Hempstead, op. cit., pp. 336-338; Howard
Ketcham, op. cit., p. 29; Anne Rittenhouse, op. cit., p. 213.




Although these authorities agree on some points, it
is not uncommon to find them disagreeing among themselves
about what the older woman should or should not wear. Some
authors, especially the earlier ones, seem emphatic and even
dogmatic in their recommendations for clothing for the older
woman. Do the authorities' opinions coincide with the
clothing and color preferences of this selected group of older
women--the third objective under investigation in this thesis?

The bases for color suggestions in clothing for older
women have been presented; the following discussion concen-
trates on some factors involved in aging in our Culture--a
culture which "values the new and quickly replaces the old."1l7

With increased longevity, the individual faces accom-
panying problems, namely economic, psychological, and socio-
logical. During the last decade some of these problems have
received due consideration. Special housing, meals on wheels,
casework services, health care, education and recre#tion are
a few of the services available to the aging individual. How-
ever, other problems need to be recognized and attention given
to them so that aging in this society may be anticipated rather
than feared and disliked.

In épite of the fact that every day over a thousand
men and women in the United States pass their sixty-fifth

birthday, there is relatively little clothing designed for

17g1aine Cumming and William E. Henry, Growing O1l1d:
The Process of Disengagement (New York: Basic Books, Inc.,
C. 1961), p. 252.
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these individuals.l8 suzanne Shipley found that buyers in
the Cincinnati, Ohio area placed little emphasis on clothing
for the older woman, evidenced by a lack of advertising
directed toward this group and by a difference in what the
buyers considered to be a "suitable"” stock opposed to what
was available.l9

Ravitz poses a crucial question when he asks, "Will
life for the aged be worth while?" Since age is a relative
concept, he feels it incorrect to stereotype people on the
basis of their age. Problems are not, as he sees them,
peculiar to any particular age group.20 Similar to Ravitz,
Barron states that "most problems of aging and the aged are
problems in human relations; man-made and therefore control-
lable."21

Retirement could be used to illustrate the above

statement. In the United States, the usual and many times

18yi1dred Thurow Tate and Oris Glisson, "The Latter
Years," Family Clothing (New York and London: John Wiley and
Sons, Inc., C. 1961), p. 337.

19guzanne Shipley, "A Comparative Study of Older
Women's Preferences in Clothing and the Selection Provided in
the Retail Market" (Unpublished Master's thesis, Department
of Textiles, Clothing and Related Arts, Michigan State
University, 1961), p. 102. The buyers considered a stock of
27.3% to be 'suitable for the older woman; however, this amount
was not available for her to choose from.

20Mel J. Ravitz, "The Aged in American Society,"
Journal of Home Economics, Vol. 52, No. 6 (June, 1960) p. 415.

2lMilton L. Barron, The Aging American: An Intro-
duction to Social Gerontology and Geriatrics (New York: Thomas

Crowell Co., C. 1961), pp. 24-25.
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compulsory retirement age is 65 years. Although some indi-
viduals look forward to retirement, still others are not ready
to retire at this age, for economic, psychological, and/or
sociological reasons previously mentioned.

From her interviews as to what constitules old age,
Cabot found that people did not feel o0ld at 67 and 69 years
of age; most of them felt 15 to 20 years younger than their
chronological age indicated. To them, 0ld age was evidenced

by a physical or mental degeneration.22

Truly, their feelings
would tend to coincide with Bernard Baruch who said, "To me,
old age is always 15 years older than I am."

The transition from years of active work to retirement
is a difficult one for some individuals to make. From current
readings, this investigator has noticed two distinct trends
after retirement. One trend is towards self-employment; the
other, as noted by Cumming and Henry from their Kansas City
interviews, is one of indecision in which the individual re-
tires for awhile, begins working again, and perhaps repeats
this pattern indefinitely.23 From these trends, one can see
that retirement can be an acute adjustment which the aging

person has to make.24

22cabot, op. cit., p. 233.
23Cumming and Henry, op. cit., p. 233.

24Ruth Shonle Cavan, "Self and Role in Adjustment
During Old Age," Human Behavior and Social Processes, Edited
by Arnold M. Rose (Boston: Houghton Mifflin Co., C. 1962),
PP. 526-536.
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The aging woman is faced with many adjustments, for
statistics indicate that with continuing increase in longevity,
more widows than widowers survive to the "golden age". The
self-image of woman basically has been that of wife, homemaker,

and retired mother.25

More recently, a wage earner might be
added to this image, although the man is generally considered
to be the principal wage earner, unless the woman is un-
married or has become widowed.

This researcher suggests that widowhood might be the
fourth stage of the woman's self-image, comparable to re-
tirement for the man or unmarried woman. During this stage,
the widow needs love, activities, and a new and valued self-
conception, to prevent practical disengagement.26

According to Tate and Glisson, "Some people are still
young at seventy, while others appear old in their fifties.“27
Thus, a person in his seventies could still be socially en-
gaged while one in his fifties could be practically disengaged.
Surely Oliver Wendell Holmes belongs in the fprmer category
when he says, "To be 70 years o0ld is sometimes more cheerful
and hopeful than to be 40 years old."

Thus far, the review has focused on clothing impres-

sions, color, and aging. Although little emphasis has been

251pid., p. 532.

26qhe individual completely disengages from society
when he dies; however, Cumming and Henry feel that a person
can be alive and yet be disengaged from social interaction.

27'rate and Glisson, op. cit., p. 338.
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placed on clothing for the older woman, several empirical
studies from 1935 to 1961 reveal some attitudes concerning
the clothing of older women and its effects on others.

After analyzing approximately 100 questionnaires from
her home economics students at West Virginia University,
Palmer found the following attitudes prevalent concerning
their mothers' clothing. One-third of the daughters felt
their mothers needed more dresses; one-fourth felt they needed
more accessoriés. A deficiency in color was noted, with
particular objection to the stereotyped black hat. Seventy-
five percent of the girls saw neglect in their mothers' hair
grooming; 90 percent wished their mothers would use make-up.28

In a study of 100 Oklahoma women 65 years of age and
older, Norwood found fit and color to be of vital importance
in their clothing. Of 68 women who responded, 28 preferred
solid colors because they were dressier, opposed to 40 who
preferred figured materials because they afforded a better
opportunity of wearing colors which these women would not wear
otherwise.?2?

In her Athens, Georgia study, Blair noted some changes
in the appearance of older women which would necessitate

specially designed clothing for them. Among these changes

28peth M. Palmer, "Clothing for Older Women," Journal
of Home Economics (Dec. 1937), Vol. 29, No. 10, pp. 692-693.

2913a Mae Norwood, "Problems in Dress of the Elderly
Woman" (Unpublished Master's thesis, Department of Household
Arts, Oklahoma Agricultural and Mechanical College, 1944),
pPp. 13-15.
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wwverxre added weight, thickened waist, double chin, heavier upper

= xm, sagging bust, rounding shoulders, "dowagers' hump," legs

A _ess shapely, unattractive elbows, wrinkles, fading eyes, and

<y xXr aying hair. 30

In her Williamsport and Altoona, Pennsylvania study,

X soughry found the problem of fit in ready-made daytime dresses
* o be a concern of aging women, due to their figure changes.

¥~ orty-five percent of the 300 dresses studied (sizes 18% and

=2 0) consisted of blues, in varying values and chromas, fol-

A2_owed by blacks, grays, reds, and browns in that order, plus

< scattering of other colors.31

Hall, in her study of 92 urban low income families in
XE>ennsylvania, found that style and color brought the greatest
Eatisfaction to the wife at the time of purchasing clothing.

wQaring properties, especially care, fit. and comfort, caused

The greatest dissatisfactions. Hall also found that older

T amilies had higher clothing satisfaction scores than younger
Eamilies. 32

————

30Margaret Harris Blair, “Changes in Appearance of
W omen 45 to 65 Years of Age Which Affect Use of Ready-to-Wear
S axrments and Commercial Patterns,” Journal of Home Economics,
Vo1l. 45, No. 4 (April, 1953), pp. 248-250.

31Margery Ann Loughry, "Are Ready-Made Daytime Dresses
A~Nrailable Which Meet or May be Altered to Meet Certain Changes

1151'1 Women's Figures Due to Aging?" (Unpublished Master's thesis,

€©partment of Clothing and Textiles, Pennsylvania State Uni-
Vexgity, June, 1954), pp. 39-44.

32gatherine Burnette Hall, "A Study of Some of the
iaetors that Contribute to Satisfactions and Dissatisfactions
(tl the Clothing of Ninety-two Urban Low Income Families"

Pnh.p. dissertation, College of Home Economics, Pennsylvania
S tate University, June, 1955), pp. 1-24.
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After studying 52 unmarried secretaries at Pennsylvania
State University, Lopez found color to be an important factor--
but not the only factor--of consideration in selection of
clothing among these women, ages 17 - 59. From a selection
of 20 possible hues, blue was the first choice of these
. women. 33
More recently, Ebeling found that women of sixty
years and older liked to participate in a clothing study:
they had an interest in dress that extended beyond the func-
tional use of clothing. She found income, age, place of
residence, and social participation to Be factors related to
certain aspects of clothing behavior.34
Suzanne Shipley found that older women had an interest
in clothing. Those 70 years of age and older went shopping
with someone else and were likely to patronize a specialty
shop. Style, fit, age, and income were important factors in
selecting a dress.35
The highlights 6f source material on clothing im-

pressions, color, aging, and research studies have been

33Nylda Norma Lopez, "The Relationship Among Color
Preferences, The Use of Color in Dress, and Extroversion and
Introversion" (Unpublished Master's thesis, Department of
Clothing and Textiles, Pennsylvania State University, June
1958) , pp. 58-60.

34Harriet Maloa Ebeling, "Some Aspects of the Personal
and Social Function of Clothing for the Older Woman" (Un-
published Master's thesis, Department of Textiles, Clothing
and Related Arts, Michigan State University, 1960), p. 44.

35suzanne Shipley, op. cit. pp. 100-101.
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unveiled in this chapter; next is a preview of the chapters
which will follow:

II Methodology

III Description of Sample

IV Color Selections, Impressions, and Preferences

V Comparison of Clothing and Color in "Front" and

"Back" Regions

VI Discussion of Photographs Including Pretest Sample

VII Summary and Conclusions; Recommendations



CHAPTER II

METHODOLOGY

General Procedure

Since little research has been done in older women's
clothing preferences and even less in their color preferences,
this researcher decided to conduct an exploratory study using
the interview technique, to gain insight concerning the older
woman's color and clothing preferences and to find out some
of her attitudes about the choices she makes.

To control as many variables as pasgible, the study
was limited to gray and white-haired women over 65. The
chronological age of 65 years was chosen because of its re-
lationship with retirement, and because women's color prefer-
ences tend to stabilize around this age.1

During August of 1961, this investigator interviewed

five women in the Lansing, Michigan area to gain further

lAlthough age is a relative concept, it is important
to qualify old age as authorities have varying concepts of
this term. For example, Barron denotes three sub-divisions
of old age, namely, early-late maturity (65 to 70); middle-
late maturity (70 to 75) and late-late maturity (75 and
older). Cumming and Henry define middle age from 50 to 69,
and old age from 70 to 90. 75 is the age of significant
alienation; at 80 there appears to be a higher morale; the
‘elite', those 80 and over, "take pride in their longevity,"
op. cit., p. 202. Ebeling refers to older women as those 60
and older, while Suzanne Shipley divides the older women in
her study into two groups, the younger group consisting of
women from 55 to 69 years; the older group consisting of those
70 and older.

17
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insight and a better understanding of pertinent questions to
include on an interview schedule. After examining the five
interviews, a schedule was constructed which contained 22
questions pertaining to women's color and clothing preferences;
some of these questions were of a general nature and others
were highly specific.

Included in the general questions were past and
present shopping patterns, clothing satisfactions and dis-
satisfactions, sewing and reading habits, admiration of others'
clothing, clothing selections, impressions, and verbal prefer-
ences.

Since it was impractical to study the complete ward-
robe of each participant, two specific situations wére chosen
originally as a basis for comparison. However, after com-

. Pletion of the pretest, three specific sitgations had
developed. The specific questions related to Goffman's sug-
gestion that clothing differs in "front" and "back" regions;
the researcher decided to investigate the prospect of color
variances in these regions also. What the women wear to
church will be compared to what they wear at home while doing
their housework.

In addition to the general and specific questions, the
schedule contained 18 items of background information (physical
and social characteristics, and personal data) which would aid

in the understanding of the preceding questions.2

2see Appendix A, pp.120-125 for the complete inter-
view schedule.
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The Munsell System of Color Notation was selected for
analyzing color data since it seemed to be the one preferred
for business and industrial research.>? This system originated
with five principal hues: red, yellow, green, blue, and
purple.4 It was further divided to yield the intermediate hues
of yellow-red, green-Yellow, blue-green, purple-blue and red-
purple. The finest divisions range from 1.0 red, 2.0 red,

3.0 red, to 10.0 red, designated by 1.0 R, 2.0 R, 3.0 R, to

10.0 R, yielding a total of 100 possible hue notations.
Illustration 1, The Munsell Color Wheel, depicts the complete
circuit of 100 Munsell hues. See page 20 for this illustration.

Value ranges from a theoretically pure black symbolized

as 0/ to a theoretically pure white symbolized as 10/. Chroma

3For color research, Ketcham recommends using a defi-
nite system, rather than vague generalities. Although he does
not commit himself as to what system to use, it is interesting
to note that he chose the Munsell system for his color research.
Mary Shipley in her thesis used the Munsell system to show the
potentials it had to offer for scientific color research. Mary
Louise Shipley, "Color in Egypt" (Unpublished Master's thesis,
Department of Home Economics, Western Reserve University, June
13, 1951). This investigator used the Munsell Student set
which contains 21 charts, along with the Nickerson Color Fan,
in order to obtain the nearest color notations possible. Be-
cause the fan is printed, it contains more colors than the
Munsell Student Set which has painted samples.

4Hue denotes the actual color name, such as red; value
is the lightness or darkness of the specific color; chroma is
its brightness or dullness. Munsell used these three at-
tributes--hue, value,and chroma to describe colors. More re-
cent investigators prefer to use different terminology for
value and chroma, since these words have different connotations
in other areas of study. Lightness-darkness might be sub-
stituted for value, and dullness-brightness, saturation, or
intensity might be used to replace chroma. Since this study
was based on the Munsell system, the terminology hue; value.
and chroma will be used throughout. -
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Illustration 1. --The Munsell Color Wheel}

Hue symbols and their relation to one another: the five principal
hues are R, Y, G, B, and P; the intermediate hues are YR, GY, BG, PB,
andg RP.

'Maitland Graves. Color Fundamentals with 100 Color Schemes.
First Edition. New York, Toronto and London, McGraw-Hill Book Company,
Inc., 1952, p. 140,
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e><tends from /0 for a neutral gray to /16, depending on the

= trength of the individual color. Illustration 2, The Munsell
C olor Tree, depicts the three attributes of the Munsell system
i n their relationship to one another - the hue circuit, the
wvalue levels, and the chroma scale. See page 22 for this

i llustration.

The Munsell System of Color Notation allows for ac-
curate color comparisons opposed to the vague descriptions of
"red", "charcoal gray", or "navy blue". A Munsell notation
would be written Hue Value/Chroma; an arbitrary example of a
notation would be 10.0 BG 6/4. This is a 10.0 blue-green hue,
at value level 6/ and chroma scale /4, a light greenish blue.
Through the efforts of the Inter-Society Color Council, the
Munsell system has been translated into a common language which
the laity can understand.>

By using the Munsell System of Color Notation in con- *
Junction with the Inter-Society Color Council publication,
thi g researcher hopes to make a methodological contribution

to future research studies in color preferences in clothing.6

Su.s. Department of Commerce: National Bureau of
Standards, The ISCC-NBS Method of Designating Colors and a
Dictionary of Color Names. NBS Circular 553, Nov. 1, 1955.
"Thhe purpose of the dictionary is to assist the scientist,
bus inessman, and layman to understand the different color
vocabularies used in the many fields of art, science, and
indwstry . . . This dictionary shows that Griseo-Viridis
(bi©logy) = Serpentine (fashion) = Mint Green (Mass Market),
or 4dn ordinary language, a light green, p. iii. There are
ovex 7,500 individual color names listed.

éro date, apparently no one has used a definite system
of color analysis in a clothing study.
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Illustration 2. The Munsell Color Tree'!

Hue, value, and chroma in their relation to one another. The circular
band represents the hues in their proper sequences. The upright center axis
is the level of value. The paths pointing outward from the center show the
steps of chroma, increasing in strength as indicated by the numerals.

1Maitland Graves. Color Fundamentals with 100 Color Schemes.

First Edition. New York, Toronto and London, McGraw-Hill Book Company,
Inc., 1952, p. 146.
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Since the interview technique was selected for this
pP>aarticular exploratory study, it was necessary to limit the
sanple. The scope of the interview was limited to church and
honme situations; it was assumed that church members would have

* formal”" apparel for attending services which would provide
a basis for comparison with "informal" apparel for homewear,
that is, a housedress. Thus, the church ensemble represented
the "front" region and the housedress represented the "back"

region. 7
Execution of Study

Because of accessibility, the researcher decided to
interview in the Fenton, Michigan area where she taught. The
de finite season of spring was chosen for the interviews in
Oxrder to decrease the possibilities of variances due to season
Or fashion changes.8

Four persons in Fenton were contacted for their
a8 sistance; one, an active member of the Methodist Church
fox the pretest sample; another, the wife of the Presbyterian
Mi nister for the main sample; third, a teacher whose avo-
ca tion is photography, for suggestions and recommendations

regarding the pictures which the researcher would be taking

7Goffman, op. cit., p. 123.

8The pretesting and testing extended from April second
through June seventh, 1962. The weather was changeable during
this time, evidenced by the fact that the researcher wore a
heavy winter coat, a sleeveless dress, or a raincoat for the
interviews. Notice the pictures as to the variety in clothing
due to changeable weather, infra., pp. 95-103.
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= £ter interviewing each participant in the study; and fourth,

+Ie superintendent of schools for his assistance in evaluating
+Ihe social class of the participants in the study.

Two lists of prospective participants for this study
were compiled; one list contained the pretest sample and the
other contained the main sample. The chosen women were
thought to be 65 years of age or older, since 65 was the
Previously determined age for the participants in this study.
Birth dates were not available on the Fenton church records,
since most of the women had moved there after marriage; there-
fore, their ages and birth dates were estimated until they
could be ascertained during the interview.?

On March 17, 1962, a letter was mailed to each prospec-

tive participant. 10

This was followed by a telephone call to
QArrange a definite appointment for the interview, which in
turn was followed by a post card as a reminder of the

appointment.ll

—

o1¢ any of the women had been baptized in the church
as children their birth dates would have been available.

10gee Appendix B, p.127 for the letter. Altogether,
letters were mailed to 36 prospective participants.

llgince their family is usually of primary importance
to the aging individuals, a particular holiday season such as
Easter is not always the best time for interviewing. After a
long winter, it was difficult sometimes to arrange a definite
apopointment, especially in the case of retired couples, where
thhe wife felt that she should go with her husband if and when
he wanted to take a trip. Since widows often liked to sup-
Plement their incomes by babysitting and other jobs, it was
sOmetimes difficult to arrange a definite appointment with
them. See Appendix C, p. 129, for this researcher's suggestions
on executing studies with older women.
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Thus the pretesting was begun on April 2, 1962, with
#£our women participating. This was followed by an evaluation
of the adequacy of the questions on the interview schedule
with the resulting changes being made:

Because the women said they did not buy anything they
disliked in response to question number 6, "What have you
bought or made which you particularly dislike? What in
particular do you dislike about it?", it was changed to, "Have
You bought something which you liked when you bought it but
have since changed your mind about it?"

Question number 20 was changed from a general one,
"Could you tell me an important future occasion for which you
will dress up a great deal? What color will you be wearing?"
to a more specific one, "May I see what you plan to wear (or
wore) for Easter, including your accessories?" The occasion
O f Easter provided a specific basis for comparison.

When asked, "Would you mind telling me the extent of
Y our education?”, the respondents seemed uneasy and hesitant-
S o the question was rephrased to read, "Would you mind tel-
ling me the last grade which you completed in school?"

After these changes were made, the main interviews

WwWere conducted, with 24 Presbyterian Church women participating.

Elach interview was held in the participant's home, some in the

Rate afternoon, but the majority in the evening.l?

125ince the investigator was teaching school, evening
was preferred for the interviewing. Afternoon interviews be-
gan at 4; evening interviews started anywhere from 6 to 7:30
p.-m. Colors appear different under natural and artificial
lighting, a variance caused by the time of the interviews.
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Each interview was concluded with a request for the
wroman's picture in order to have further visual evidence of
Trer color preferences in clothing; which, in turn, was fol-

1l owed by a request for the woman's signature for permission
to use her picture in any published paper:.13
Two pictures of each participant were taken; in some

cases both turned out well whereas in others one was prefer-

red. As a final gesture, each woman was sent one or two

Prints, along with a thank-you note.

l3Request for a picture was left until the end so it
could not hinder the interview.



CHAPTER III
DESCRIPTION OF SAMPLE!
Physical Characteristics

In reviewing the physical characteristics of these
24 Caucasoid women, a predominance of "yellow" or "sallow"
skin coloring was found which substantiates what the author-
ities have said concerning the skin of older women. A few
women had pale coloring (in some cases due to recent illnes-
Ses) whereas only one had dafk skin coloring.

In this study, brunettes headed the list of former
hair colorings, followed by blondes. Three brunettes and one
blonde mentioned having had highlights of red in their hair.
Two brunettes mentioned that their hair had been quite dark,
@ lmost black. The majority of these women had gray hair, fol-

lowed by five with brindle hair, and three with white hair.?

—

1It was the privilege of this researcher to interview
€ach woman individually; however, for the purpose of com-
Parisons, the participants will be referred to collectively,
With occasional accounts of individual and distinctive
Ccharacteristics.

2prindle refers to a color which is neither dis-
tidAnctively gray nor white; usually streaked, which could be
gdx-ay and white, or perhaps yellow and brown. As the woman
ages, her hair tends to yellow; hence, she often uses a rinse
for this in-between stage. Beauty parlors use the terms salt
and pepper or platinum for this in-between stage.

27
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Fourteen women had a medium build, seven a small or
slender build, and three a large build. The majority of these
women were between 5' and 5'5" in height; two were under 5';
and three were 5'6" or taller. One-third of these women men-
tioned that they had shrunk from one to three inches, which
supports Tate and Glisson's findings.3

A salient physical change which often accompanies
aging is a gain in weight. With repeated emphasis from the
medical profession on the dangers of being overweight, some
interesting facts were observed in this study. One-half of
the women mentioned that they had lost weight within recent
months, opposed to two who said they gained weight.4

For a complete breakdown of the physical character-

istics of these women, see Table 1, page 29.

302. cit., p. 338, Tate and Glisson recommend that
clothing for the aging woman should be designed with the
woman's physical changes in mind. Loss in height is a
noticeable change from aging. Apparently this loss in
height comes as a surprise to the women, since it was not
uncommon to hear, "I thought I was such and such in height,
but when I went for my medical examination my doctor said I
was this height." "This height" being two to three inches
shorter than the woman had thought.

4Although the women did not mention why they lost
weight, this researcher feels that they did so purposely,
perhaps on their doctors' recommendations. Several of the
women commented that they felt much better since they had
lost weight.
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Table 1.--Physical characteristics of a selected group of
older women

——— sm—— —
— p— —

|l
u

General
Charac- Specific Characteristics With
teristics Number of Women in Each Total
Skin Light or pale Yellow or sallow Dark
Coloring 7 16 1 24
Blonde2 Brunettea Black
Hair Former 4 20 0 24
Color Gray BrindleP White
Present 16 5 3 24
Build Small or slender Medium Large
7 14 3 24
Height Under 5' 5' - 5'5" 5'6" or over
2 19 3 24
Under 151 1lbs.
Weight 100 1lbs. 100-125 1bs. 126-150 1lbs. or over
3 5 7 9 24

20ne blonde and three brunettes mentioned having had
highlights of red in their hair.

Pprindle refers to a color which is neither distinct-
ively gray nor white; usually streaked, which could be gray
and white, or perhaps yellow and brown. The beauty parlors
use the terms salt and pepper or platinum for this in-
between stage.
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Personal Data

In reviewing the personal data of these 24 women, a
range in ages from 60 to 88 years was evidenced. > Specifically,
nine women were between 60 and 69 years of age; 1l were between
70 and 79 years of age; and four were between 80 and 88 years.
These four Cumming and Henry would call "the elite.”

A relationship existed in this sample between marital
status and education. Pursuit of learning appears to have
been extremely important to the two single women who achieved
master's degrees, an unusual accomplishment for women of their
generation.6 In contrast, of those women who married, one had
her bachelor's degree, two had two years of college work, nine
were high school graduates, seven attended high school, and

three had between three and eight years of schooling.7

sAfter interviewing these women, this researcher felt
that age was indeed a relative concept, evidenced by the fact
that some of the older women were quite alert and active, op-
posed to some younger ones who preferred to stay at home a
great deal. One woman gave the impression of being disengaged:
she intended to use the clothing on hand, with no thought of
adding to her wardrobe; she stayed at home most of the time.

6Speaki.ng at Michigan State University on July 16,
1962, Dr. Mason W. Gross, President of Rutgers University,
stated that in 1900, five percent. of the population went to
college; today, from 25 to 30 percent of the population at-
tend college. Although Dr. Gross did not mention one of the
reasons for this increase, an important factor is that women
are desirous of higher education which many of them combine
with marriage today. Whereas previously marriage was the ac-
cepted goal, today both education and marriage are acceptable
goals.

7Barron's concept that a lower educational level exists
among our aging population was evidenced here. If a similar
study of older women were to be conducted fifty years from to-
day, the educational level would probably be considerably
higher than it was for this group of women.

1]
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Pursuing the customary goal of the generation, this latter
group chose marriage, along with its accompanying responsi-
bilities.

Business and industry headed the 1list of occupations
held by the major wage earner, the husband.® Farmers and
professionals came next, followed by salesmen, and one
government official, in that order. Among the married and
single wage earners, five were presently working, seven were
retired, and three had retired but had started working again.
Several of the women, especially the widows, liked to sup-
Plement their incomes by baby sitting, doing housework, and
other odd jobs. These tendencies support previous findings
that some people prefer retirement, whereas others retire for
awhile but begin working again.

Savings and investments headed the list for source of
income, followed closely by salary, and in turn by profits
and fees. Hourly wages and private assistance completed the
list.9

The final category covered under personal data was
dress sizes. The majority of these women wore half-sizes be-
cause of better fit, an important factor to them. "It's dif-

ficult to get good fit" was a common lament when the women

8The husband was considered the major wage earner,
either past or presently, whichever was the case. Before re-
tirement, the two single women were their own wage earners.

9The major wage earner before retirement was repre-
sented here. A combination of two sources of income was in-
cluded in most cases.
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were asked their specific dress sizes. "Too youthful styles"
presented problems for the petite woman who wore misses or
petite sizes. For a complete breakdown of the personal data

of these women, see Table 2 below.

Table 2.--Personal data of a selected group of older women

General Specific Categories with Number of
Categories Women in Each Total
Ages 60-69 years 70-79 vears 80-88 years
9 11 4 24
Work of Business Industry Farmin
major wage 7% 7 3%
earner® Professionals Salesmen Government
3 2 1 24
Source Savings & Profits Hourly Private
of investments Salary & fees wages aid
incomeP 16 15 9 2 1 43
One or more years College Two years
graduate school graduate college
Education 2 1 2
High school Attended Third to
graduate high school eighth grade
9 7 3 ' 24
Dress 10 or under 14% le% 18%  20% 22%
sizes® 4 5 4 3 6 2 24

30ne person was in both business and farming, hence
the half numbers. The major wage earner during active work
was represented. (Two women and 22 men)

bpor many individuals, two sources of income were
given, hence the larger total.

CThe majority of the dresses were half sizes; sizes
five to 10 (petite and misses) were included in the category
of size 10 or under.
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Social Characteristics

Among the women interviewed were tyo single individuals,
13 married individuals, and nine widows. Thirteen women
would be in the third stage of the married woman's self image,
that of retired mother; nine would be in the fourth stage,
that of widowhood.

Several factors indicated that family ties were im-
portant to these women. Since the mothers wanted to be pre-
pared for their children's visits during the Easter holidays,
a few of them asked this researcher to call back later to
make an appointment for the interview. Several widows liked
to have their daughters go shopping with them to help them

select appropriate clothing.lO

During the interviews, the
majority of the women referred several times to their children,
grandchildren, and/or great grandchildren. Several of the
women showed pictures and told of their children's accomplish-
ments. Mothers beamed when discussing their children, who
were a major source of happiness to them.

Church participation, similar to family ties, continues
to play an important part in the lives of these women. Fifteen
women held offices in their church; several women devoted hours

of their time in preparing and serving meals for the weekly

meetings of the Kiwanis Club. One woman was proud of being the

10phis tendency supports Suzanne Shipley's findings
that older women liked to have someone shop with them, op. cit.,
P. 100. It also substantiates Norwood's findings that some
older women prefer to let others make decisions for them con-
cerning their dress, op. cit., p. 20.
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first woman elder of her church; another enjoyed being choir
director for several years. Interest and participation in
church activiéies appeared to be an integral part of their
lives.

Next to officership in church, participation in book
clubs, study groups, business and professional organizations,
Degree of Honor, Rebekah's,and Entre Nous followed. Sixteen
women were members but not officers of various clubs and
organizations.11

The majority of these women had lived in Fenton or a
similar small community between 40 and 50 years. They_moved
to Fenton shortly after marriage and remained there. A few
women mentioned that they had lived in the same house for a
number of years. Since the length of residence was indeter-
minate for some women, they were classified as having lived
in two places. A total of five had lived mostly in large
cities, while one had lived in Fenton and out-of-state. 1In

summary, the majority of the women were Michigan residents,

lllThere appeared to be a tendency toward disengagment
for some of the women; it is relatively easy to be a member
of a group, but it requires a little more effort for an indi-
vidual to be an officer. It should be noted that disengagment
does not necessarily coincide with the oldest members, be-
cause some of the older women were more active than the
younger ones.

A measure of Evaluated Participation as recommended
by Warner might be used to obtain a more definite measure of
social participation for these women. W. Lloyd Warner,
Social Class in America; A Manual of procedure for the measure-
ment of Social Status, (New York: Harper Torchbooks, c 1960),
pPp. 36-38. -
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and épecifically, residents of the small town of Fenton. See
Table 3, page 36, for the social characteristics of these
women. |
Subscriptions to magazines indicated a middle-to-
upper class level of reading, with a few business and profes-
sional magazines listed.1l2 No fashion magazines per se were
mentioned; however, several women commented on various con-
cepts which authorities in the fashion world said that gray-
haired women should or should not wear. A tendency toward
disengagement for some women was evidenced by such comments
as, "I used to subscribe to more magazines and newspapers but
have cut down because of failing eye sight"; or, "Since the
news is on television, it isn't necessary to read the news-
papers." For a complete breakdown on magaziné and newspaper

subscriptions, see Table 4, page 37.

12y, Lloyd Warner and Paul S. Lunt, The Social Life
of a Modern Community (New Haven: Yale University Press, C.
1941, Seventh printing, Feb. 1949, Yankee City Series), Vol. 1,
PpP. 399-404. Warner and Lunt studied first the purchasing
and subscription habits of people in Yankee City; then ex-
amined these preferences according to the six classes there;
namely, UU, LU, UM, LM, UL, & LL.

Also Packard, in The Status Seekers, referred to
magazines by class or purpose; he would classify several
magazines as women's service magazines. Vance Packard, The
Status Seekers (New York: Pocket Books, Inc., Cardinal
edition, Fourth printing, December, 1961), p. 133.
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Table 3.--Social characteristics of a selected group of older

women

General Specific Category with Number of Women
Category in Each Total
Marital Single . Married Widowed

Status 2 13 . 9 24
Number of .

children? 1-3° 4-6 7_or more
Number of

women 19 2 = 0] 21
Number of

grandchildren 1-5 6-10 ll or more ;
Number of

women 12 3 3 18

Number of great

grandchildren 1-3 4-6 7 or more
Number of
women 5 2 2 9
Officers in Church Book clubs & Business &
clubs or study groups professional
organizations 15 . 9 4
Degree of Rebekah's Entre
Honor Nous .
3 3 2 36
Where lived Fenton or Large city Out of
most of life?P similar town state
18% 5 * 24

aNineteen women had between one to three living
children; two had between four and six children, and none had
seven or more. A similar pattern was followed for grand-
children and great grandchildren.

Pgince it was difficult to classify some individuals
as to residence, some were placed in two categories, hence
the half numbers.
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Table 4.--Magazine and newspaper subscriptions of a selected
group of older women

Magazine subscriptions
with Warner's classifications

a Newspaper subscriptions

Reader's Digest 13 Lu, uu, Flint Journal 21
UM
Detroit Free Press
McCalls 9 UM, LM or News 11
UL
Fenton Inde-
Church pendent 4
Magazines 8
Sunday Detroit
Ladies Home Free Press or News 3
Journal 7 UM, LM,
UuU, LU

Better Homes
and Gardens

g
2

Life

Look

L - ¥

Time Uu, LU

American Home 2 UM, LU
Holiday 2

Miscellaneous
magazines--in-
cluding business

and professional
ones; magazines
named once only 18

@warner and Lunt classified the magazine preferences of
people in Yankee City according to six classes, namely upper-
upper, lower-upper, upper-middle, lower-middle, upper-lower, and
lower-lower. Classes represented after the magazines are in the
order as they were given for the Yankee City study. A few maga-
zines were not individually discussed, hence they were not clas-
sified by social class, op. cit., pp. 399-404.

Packard would call several of these magazines women's
service magazines, op. cit., p. 133.
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Three persons evaluated the status of the 24 partici-
pants in this study as determined by Warner's Index of Status
Characteristics. At first, four indices (occupation, house
type, area lived in, and source of income) were selected;
area lived in was later eliminated because of the vast dif-
ferences within an area. In addition, the ethnic factor for
six participants was considered but later eliminated because
of the relative insignificance shown in the final analysis.13

The average of each index was obtained, weighted, added
to the other indices, and then ranked from the smallest to the
largest scores or highest to lowest social class,14 This
process was executed for both the four and three indices for
the purpose of comparison, Based on the three indices, no one
ranked in the upper-upper class but four were in the lower-
upper class; 12 ranked in the upper-middle class, followed by
four in the lower-middle class; four ranked in the upper-lower
class but none were in the lower-lower class.

For a detailed account of the social class of this

selected group of older women, see Table 5, page 39.

1302. cit., p. 183; for ethnic factor, see p. 194.

141piq , P- 183; the minimum score of 12 represents
the highest classification in the upper-upper class; the
maximum score of 84 represents the lowest classification in
the lower-lower class.
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Table 5.--Social class of a selected group of older women as
determined by Warner's indices

Social class based Social class based
on four indices? on three indicesP
A- 19.1 18 A- Lower-Upper
20.7 20.9
Lower-Upper 22.15 21.2
22.9 21.8
22.9 24.6
25.1 B+4
B++__ 24.65 26.5
28.6 29.4
29 32.65 B+
Upper-Middle B+ 30 33 B- Upper-Middle
32.8 33.15
34.9 33.9
35.5 35
B- 37 35.5
37.2 35.9
37.5 36
C++ .38.5 39.2 C+4
~40.2 42.4 Cc+
42.6 47 Cc-
Lower-Middle c4 __45.25 51 Lower-Middle
47.7 52
cC- 51 54 D++
54.6
D++ 52.9 59 D+ Upper-Lower

Upper-Lower
D+ 57.5

aThe four indices and their weights as recommended by
Warner were dwelling area X2, house type X3, occupation X4,
source of income X3. Op. cit., p. 183.

Prhe three indices and their weights as recommended by
Warner were house type X3, occupation X5, source of income X4.

Op. cit., p. 183.
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Clothing Preferences, Habits,
and Attitudes

The discussion thus far has centered around the
physical'and social characteristics of these women, along with
some personal data, and a social class evaluation. The next
discussion will focus on some general questions related to
shopping, sewing, and reading habits; clothing satisfactions
and dissatisfactions; and admiration of others' clothing.

The first few questions on the interview schedule made
no mention of color - a purposive act to investigate whether
the women would voluntarily initiate the subject. Specifically,
the first two questions were directed to the shopping patterns

and preferences of these women.

Past and Present Shopping Patterns and Preferences

In response to the question, "Where do you like to
shop for your clothing?", Flint was named 19 times, Fenton 14
times, Detroit six times, Holly three times, and other places
four times. Many of the women said they would prefer to
patronize their home town, but did not because of insufficient
clothing available in their sizes.15

Smith-Bridgman's, Bush's, and Penney's were the prefer-

red stores for shopping in Flint; Pellett's and Locke's were

15Only one store in Fenton catered to the older woman
with half-size dresses. Since the majority of these women
wore half-sizes, the selection was somewhat limited in their
home town. Most of the women mentioned two places where they
liked to shop, hence the total of forty-six.



L

Ty fee

.

J=n en»




41

the main choices in Fenton; followed by The Helen Shop in
Holly. Hudson's, Lahe Bryant's, and Crowley-Milner's were
the favorite stores in Detroit. Basicdlly, these women

patronized women's apparel and department stores for their

6

clothing.l Table 6 below gives a complete breakdown of the

stores and favorite shopping places of these women.

Table 6.--Stores and favorite shopping places patronized by a
selected group of older women

Flint Fenton
Name of Type of How Often Name of Type of How Often
Store Storea Mentioned? Store Store Mentioned?
Smith-Bridgman's WA;D 14 Pellett's D 5
Bush's WA 7 Locke's D 4
Penney's D 4 Becker's WA 3
Duckwitz Shop WA 3 Jaynie Shop WA 2
Perris Brothers WA 3 Suzanne's WA 2
The Vogue WA 3 (Accessories)
The Fair WA 2 Total 16
Others (mentioned once) 7
Total 43 Holly
The Helen
Shop WA 3
Detroit Favorite Shopping Places
Name of Type of How Often How Often
Store + Store Mentioned? Place Mentioned?
‘Hudson's D 5 Flint 43
Lane Bryant's WA 2 Fenton 16
Crowley-Milner's D 2 Holly 3
Others 7 Detroit 16
Total 16 Others 4
Total 82

3WA represents women's apparel shops; D, department
stores; some were a combination of department and women's
apparel stores.

16ap few women mentioned that they liked to do their
shopping by mail order. Some of the older women preferred to
have their daughters shop with them.
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Clothing Satisfactions

The question, "What have you bought recently that you
particularly like?," brought these responses: dresses were

mentioned 29 times, followed by coats, suits, hats, and shoes.

Particular features having the greatest appeal were style,

material, color,

versatility,

and comfort; color ranked

third place in appeal with nine reasons given for satis-

factions. Table 7 below depicts the clothing satisfactions

of these women.

Table 7.--Clothing satisfactions of a selected group of older

women
Recent Number of
Purchases Responses? Reasons for liking clothing items
Liked
Dresses 29 Style (nice) 13 Slenderizing
Coats 7 Material effect 3
Suits 3 (quality) 10 Jacket 2
Hats 1 Color 9 Ease of care 2
Shoes 1 Fit 8 Practical 1
Total 41 Versatility 5 Warmth 1
Comfort 5 No waistline
Wrinkle worries 1
resistance 4 Covers arms 1
Simplicity 3 Total 11
Total 57 457
Total 68

2some of the women mentioned two or three items that
they liked, making a total of 41l.

Three responses of satisfactions follow:

"Well, I bought an inexpensive red and white print

dress on sale at

. It's a dress that you
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could wear to a luncheon, or quite casually also, with a
sweater. I'm going to change the long sleeves . . ."

"Oh, I bought a new dress last May for my grand-
daughter's wedding. ©Oh, I like the color, two piece black and
white."

"Well, I bought a three-piece suit with a three-quarter
length jacket. It's a little heavy for summer time. I'll buy
a thin overblouse to wear with it. I like jackets--you can
take them off or leave them on depending on the weather. I
buy almost all two-pieces." (Meaning jacket dresses)

Clothing Dissatisfactions

Thirteen women responded affirmatively (some with a
smile) and 11 negatively to the question, "Have you bought
something which you liked when you bought it but have since
changed your mind about it?" Among the affirmative responses,
such style features as inappropriate neckline or sleeves,
diagonal stripes, or shortness were mentioned six times; fol-
lowed by inappropriate color, four times; dissatisfaction with
material, three times; poor fit, twice; burden of care, twice:
and no need for garment was named once. This time,color ranked
in second place as far as dissatisfaction with a particular<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>