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ABLTRACT

THE E FBCTS OF 3'“Unuafl Z'TIOH

OH DETf~LOIT’S LBTRLPOLIFAN TSNSPAF3115

b" ”oyd L. Killer

The headlong move to the suburbs from the great

cities has created serious problems for metropolitan daily

newspapers. This thesis examines some of those nroolems

as they have affected the etroit area.

The metropolitan papers have found it more diffi—

cult to serve their readers in suburbia than when those

readers lived nearer downtown.

New suburban papers have been started, and the

existingsuburban publications have flourished on this wave

of residential g1ownh. Thus a battle has erupted between

the downtown dailies and the community tress, which 18 made

up of Weeklies and smaller dailies.

The netropolitan papers have fought back with expanded

suburban coverage and particularly with zoned editions, which

are aimed at specific suburban areas. An inquiry by t.e

author showed that thirty—one metrOpolitan papers publish

zoned editions and that thirteen of these have started their

zoning since 1960.



Boyd Lo Ililler

The thesis also compares the position of the Detroit

metrOpolitan dailies with those of other cities. The figures

show a disturbing decline in circulation for the Detroit

papers. An earlier tendency to gain readers in the suburbs

has been leveling off. And there's little to gain in the

central city, which has lost pepulation in recent years.

The suburban press, in contrast, is enjoying an era

of xpansion. For example, the figunt Clemens Mopitor Leader,

 

 

in suburban Detroit, recently began a daily edition for the

fast growing Warren area.

The thesis also takes up a study of suburban reader

tastes. It was found that local news is the most popular

fare the suburban press can offer. The metropolitan papers

find it hard to compete in local coverage.

The battle continues at a vigorous pace. This study

is an effort to bring the reader up to date.
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This thesis had its origin in frustration. As a

suburbanite, the author observed that the grass roots news

often was going unreported in the metropolitan press. And

the community press, when it did the job, often did an inade—

quate job.

So the question arose--what are the metropolitan

dailies doing about their suburban coverage?

The research was concentrated on three areas--the

metrOpolitan papers, the suburban papers and suburbia itself.

Access to the metropolitan papers was readily at hand, since

at the time of the research the author was a copy editor for

the Detroit New U
1

. The study is focused on the Detroit area,
 

although conditions there probably are similar to conditions

in citie of similar population.(
.
0

Suburban newspaper executives were interviewed.

Suburbia was investigated with the advantage of previous

academic work in political s ienc and sociology.O (
D

:
3
”

'
1
)

Research regarding t effects of suburbanization on

the metrOpolitan dailies has been relatively scarce, even

though the subject seems to stir quick interest in managing

editors.

The author found his fifteen years' experience in

1

newspaper worg--ran5ing from a small daily to one of the
‘

ii



largest metropolitan papers--valuable in researching the

subject and in writing the thesis.

He wishes to thank is adviser, George A. Hough III,

“
3

and Detroit newspaper personnel or their assistance.
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CHAFTSR I

"SCHOOLS, SBJSHS AED TAXES"

The Suburban Exodus

The publisher of a leading metrOpolitan newspaper was

speaking:

"Nobody has found the answer to suburbanization.

Papers are meeting it in different ways, some of them with

Split editions, some with more extensive coverage of suburbs

in the city editions. . . . Peorle are still more interested

in schools, sewers, local tax rates, juvenile delinquency and

other community problems than Formosa."

These views were expressed in 1955 by Mark Ethridge,

then publisher of the Louisville Courier-Journal. (1) They

reflect what has become a major worry for many metropolitan

newspaper executives.

The pOpulation’s move to the suburbs from the great

cities has been going on for more than 50 years. The 1960

census showed an acceleration of the trend, which has been

called "one of the great social revolutions of modern

times." (2)

Suburbanization took root at least 100 years ago in

the United States as flew Iork, Philadelphia and Boston showed
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sharp growth. By 1900 considerable numbers of middle class

p30ple lived on the fringes of t‘e large cities.

The migration grew with the prosperity of the 1920's.

Around the seventeen largest cities ‘ frinee porulation

b

c
?

D (
D

rose almost to per cent in the decade preceding 1930. In

1

that same period, the rate of growth for th (
U

central cities

slumped.

The growth of suburbia was slowed by the depression

but spurted anew after World War II. By 1950 fewer than

half of the inhabitants of forty metrOpelitan areas lived

in the central city.

The 1960 census showed that the pOpulation of the

present 189 metropolitan areas had increased from 89,579,138

in 1950 to 108,872,660, a rise of 24.3 per cent. The cen-

tral cities of these metropolitan areas gained only 8.2

\

(
D

"
i r cent, reaching a total of 55,617,613. The population

of suburbia was 53,255,0t7, a gain of 47.2 per cent.

What effect has this had on newspapers?

The metropolitan daily depends on a lifeblood of

advertising. Most of this is local retail advertising.

The Detroit Free Press in 1961, for example, ran 19,371,90h

lines of display advertising, and 13,035,979 lines of it

was retail. (3) For the Eggs, the other Detroit metrOpoli—

tan daily, the figures were 31,386,563 and 23,261,51h,

respectively.
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The advertisers use the newspapers to reach their

customers. Implicit in this arrangement is that the papers

serve their readers. This is where suburbanization has

interfered. As Mr. Ethridge suggested, the big dailies

are finding it difficult to serve the suburban reader as

well as they served him when he was in the central city.

For one thing, the downtown papers don't have the

space to print all the news affecting the suburbs. In the

Detroit area there are eighty—six political subdivisions in

Oakland and Macomb counties-~comprising the northern sub-

urbs-—all brimming with news of "schools, sewers and local

tax rates." V

Between 1952 and 1957, nationwide, 170 new munici-

palities were created in metrOpolitan areas. (A) In 1957,

there were 15,658 local units of government. The inability

to carry all the news affecting suburbs has created a gap

in tne coverage provided by the downtown dailies. This gap

. ‘ .

.a. . . 4- .nmw '. »~ ~r- b + '— Mr. V “ «a

8'31". . l l -97». , t0 Sui-.53 n =1 3.;1 \53 , .Y 1. .13 '1 (311131111141. y Ill“? {acts-"-

The late Frank Luther Kott, professor of journalism

at the University of Missouri, asserted in a study that the

suburban papers' circulation was 50,000,000 in 1960 and

that a million readers a year were being added to these

papers in a "new type of journalism." (5) "Clearly these

papers constitute a threat to the metrOpolitan daily cir—

culation," he said.
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Mott called the rise of the suburban papers the

outstanding development in journalism between 19L5 and 1960.

He attributed it in part to the effort by these smaller

organs to give the new areas an identity lacking in the

central city.

The Detroit area in 196& was served by three sub-

urban dailies and eighty-one general circulation weeklies.

(See Appendix a.)

As tie population left the central city, stores

.
4

grew up in the frin e areas, many of them in clusters

(
V
.

called shopping centers. ‘The three-county Detroit region

now had forty-nine of these centers and two more under

construction. (6)

Many of the merchants in the fringe area whose

trade had been confined to sleepy little neighborhoods

suddenly discovered that the bustling world of suburbia had

engulfed them. The downtown stores and the chains waded

into the battle for suburbia's dollar by building branches.

Many merchants have found that they can profitably

use tie services of the suburban dailies and weeklies--

competition for the metropolitan dailies. ShOpping centers

say they can't always benefit from the metropolitan papers'

full circulation. (7)

Some suburban stores are too small to justify pur-

chase of space in the downtown dailies——even if they could

afford it. Their stores may draw only from a limited area.
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Why pay for reaching people in a hOO-square-mile area when

they draw only from perhaps a twenty—five square mile area?

The chain stores—~which have outlets all over the

region-~are another matter. They run multiple advertisements

which appear over a list of addresses where the products may

be purchased. They are happy to have area wide coverage.

The J. L. Hudson Company, Detroit's biggest store,

for example, does 95 per cent of its advertising in the

News and Free Press. (8) The downtown outlet transacts 42
 

per cent of the firm's business. The remainder is done at

branches in Northland, E;stland and Westland shopping centers

and in budget stores at Pontiac, Lincoln Park, Dearborn and

Madison Heights.

Even for the big stores, however, there is a com-

plication. They may want to slant a product to a particular

area. A high priced item may sell well in Birmingham, where

per ca ita income is high. But it might not sell so well

in another neighborhood where the per capita income is lower.

T

&Hence, the ad :hat appeared throughout the metrOpolitan re—

gion would be reaching an audience that could hardly be ex—

pected to buy the product.

Another worry for the big dailies is the deteriort-

tion of downtown—~where the big advertisers have been in

the past. Officials of the Central Business District Asso-

ciation in 196A told the Detroit Board of Assessors that

downtown Detroit is being strangled by deteriorating prOperty



valtles and declining business. (9)

:
3

Bruce Bliven, in article in Beporter magazine

blamed downtown deterioration for the suspension of the

Los Anwel s Examiner and Iiirror. (l0) He remarked: "Dov

town [Los Angeles] is dying because of the short sighted

policy of scrapping public transit and replacing it with

the strangulating system of freeways."

He said women shOppers particularly tend to avoid

heavy traffic, preferring to do the family marketing in the

suburbs. In fifteen years, Eliven said, downtown shOpping

in Los lngeles slipped from 45 per cent of retail sales in

the area to less than 18 per cent.

Urban renewal, an attempt to restore the central

city's dominance, has been pushed in Detroit. Many plans

are afoot for new stores and luxury apartments-—designed

to attract the higher income peOple back downtown.

William Bond, advertising manager for Hudson's, is

optimistic about downtown revival. (ll) He said the re—

cen-lybuilt Civic tenterand Cobo Hall had stimulated

central city activity and that 25, 000 parking places were

an attractive lure to the shepher.

Bond noted that Hudson's was showing its confidence

in downt wn revival by investing $5,000,000 in the Woodward

Avenue store. But at the ame time he acknowledged that

the downtown monOpoly over the consumer had ended.



Q

{.1

While mergers have tended toward monopoly among the

metrOpolitan newspapers over the nation, the suburban press

promises a whole new era of competition for its larger

rivals.

The downtown papers will ignore the happenings of

the fringe areas only at the peril of losing influence to

the suburban press. The larger organs will have to keep

the needs of the suburban stores in mind or risk losing

their business.



CHAPTER II

PAPERS MULTIPLY flITH POPULATION

Key Rival:

The number of papers in the Detroit metrOpolitan

region--Nhich includes Wayne, Oakland and Maeomb counties--

insreased in the same proportion as the population between

l9h0 and 1960. Table 2 illustrates this.

Table 2.——Comparison of the Detroit area's population and

the number of newspapers

 
  

 
 

 

Per Cent

Increase

1940 1950 1960 Since 1940

Metro area

population 2,367,329 3,016,197 4,062,360 72

Number of

newspayers Sl 77 88 72

Sinee 1960, the number of rapers in the region

actually has declined, however. There were eighty~eight in

1960. The 1964 edition of 2. N. Ayer's Directory of News-

’3

1.papers and 'eriodizals, however, listed only eighty-six for

the region.
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While the outlying counties of Macomb and Oakland

have shown the greatest increase in population, most of the

new papers have been started in Jayne County. Table 3 il—

lustrates this.

Table 3.-—Comparison of repulation 'rowth in Wayne, MacombL‘

kl

and Oakland Counties with the increase in news—

  

  

 

paners

Per Cent

Increase

County 1940 1950 1960 Since 1940

Jayne 2,015,623 2,435,235 2,666,296 32

Papers 22 43 57 159

Oakland 254,068 396,001 390,259 171

Papers 15 24 2O 33

Macomb 107,638 184,961 405,804 277

Papers 10 10 11 10

In 1940 there was one payer for every 46,418 resi-

dents. In 1960 this ratio was one r 46,163 residents.

Researchers predict that the region's population in 1980

will be a minimum of 5,214,445. (12)

If the present paper-to~resident ratio were to hold,

this would mean that there would 0
"

(
I
)

H 12 papers in the are:

at that time, an increase between 1960 and 1980 of twenty-

four.
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However, Paul Averill, publisher of the weekly 2;;-

;é£[b§§w;££§§;§ié, predicted in 1964 that the ponulation

would increase out of proportion to the number of papers. (13)

He believed that as the suburban press grew, there would be

relatively few new publishers. He felt that most Detroit

area publishers who would be quick to develop a new trade

area when it was ripe.

Averill said that for the most part each new trade

‘

area would either get expanded coverage from an existing

5

-aper or that another organ would be started by an existing

’
r

Table 4 shows that the greatest growth in the num-

ber of papers in Detroit since 1910 was between 1940 and

1950. Most of this was part of the postwar boom. Twenty-

seven ner cent of the region's papers were established be-

tween 1900 and 1910 or earlier.

Table 4.-~Years of origin for news-

papers in the Detroit area

 

Established Kumber

1900's or earlier 25

1910 to 1920 10

1920 to 1930 3

1330 to 1940 16

1940 to 1950 19

1950 to 1960 13

1960 to 1964 3



1940. Thirteen new papers were established in the 1950's,
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The suburban tress includes both went

hc dailies, which compete more directly with the

downtown papers, are the Pontiac Tress, the Royal Oak
   

Tribune and the Hount Clemensuzonitor Leader.
  

The evidence is strong that the suburban dailies

pose the greatest threat to the metrorolitan dailies in the

Detroit region. Table 5 shows how the circulations of these

small dailies grew between 1940 and 1960 while the combined

circulation of the big dailies was just lumbering along.

Furthermore, Table 6 indicates that this trend has continued

since 1960 and that the circulation of t.e Detroit Free
 

 

Press and Eggs is declining.

It must be recalled that the combired circulation

of the metropolitan papers reflects a merger that occurred

1:hovenber 7, 1960, when tie Hews absorbed

 

reduced the total circulation of the bigcer raters. iffects
V

\

of the 131-cay strike acainst the News and the Free Press
 

in 19:4 were not yet clear, pending circulation reports

in march, 19 S.

It should be noted als= that the circulation figures
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Table 6.-—Comparative circulation for metrOpolitan dailies

and suburban dailies in Detroit area since 1960

 V? i .7 -*4‘--‘-ma'w--’-m-m -—

m-’--“‘»m*AA——— m— ‘— v w A  

 

Per Cent

Gain

Newspaper 1960 1964 or Loss

Downtown

Dailies 1,353,360 1,214,194 - 7

Tribune 44,421 50,216 13

Press 59,151 63,035 6

Monitor Leader 1%:564 14,572 15

 L A‘ v__ L-...u" - .—' — Mww~—.—— 

The Pontiac and Royal Oak dailies publish six days

a week, while the Mount Clemens paper publishes five days a

week.

A graduate student at the University of Wisconsin,

James Force, made an illuminating study of suburban daily

circulation growth for the years between 1946 and 1961. (15)

He found that in all but two of fifteen standard

metropolitan areas, the suburban dailies increased their

circulation by 38 per cent or more.

In Detroit, his study showed, the suburban dailies

boosted their circulation 110.9 per cent while the downtown

dailies showed a circulation gain of only 4.1 per cent.

ir. Force's study showed a net gain of eleven in

the number of suburban dailies. In Boston three dailies

went out of business in the time covered by the study. Over-

all, thirteen were lost from suspensions or mergers. But



twenty-four new dailies becan publication across the nation.

The study shows” that haw York and Los Angeles had

tne largest number of small dailies with t.'enty-nine in

each. Suburban new York's dailies serve circulation of

-C,352, while t1nose in Los angeles serve 706,239.

f 1

Outside Lew York and Los Argeles, the 1 r st totalQ
)

(
D

—F

C)

an Francisco-Oakland region,i
f
)

of suburban dailies was in the

seventeen.

Overall, hr. Force found, the suburban dailies in

fifteen years raised their circulation by 86.6 per cent

’5

while the big pane were losing 2 6 per cent of their cir—
&

(
J
)

culation. Six of the dailies in his fifteen cities lost

circulation since 1946.

v
—
4

1

a market survey published by the Detroit xews sug-
m-m-..H

gests that etropolit_an papers suffer less from the impact

of suburban weeklies than from the suburban dailies. (16)

"
3

he yews'six_hjyinguen irl duzxey;_f the Detroit

garget, published in 1962, shows that in ten larger com-

munities outside Detroit, the Eggs circulation was the least

impressive in Royal Oak and Pontiac, which have their own

dailies. Ho figures were given for Kount Clemens. The

market figures are given in Table 7.

The Eggs could be expected to take a

tering from the small dailes than the Free Press, since
 

the small dailies publish in the afterroon and t‘ce Free Presl.»-

 

is the morning paper. This may account for the Free Press'5
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Table 7.-~Per cent of rOpulation covered bycirculation in

uburban t see by NeLs and Free Press
 

 
'—.-W 'm

--.—.-I'——-”O.-" .-—. .J‘.‘ - .—.-.—-'--» .»»H on”- ---v-.——- M- ."- N — _

Per Cent of Circulation
*-- -. — w..-”-~
 

 
 

   

 

Daily Sunday_ .

City Fews Free Press News Free Press

Birmingham 63 A9 63 53

Grosse Pointes 8 43 *1 41

Dearborn 80 36 84 3h

Lincoln Park 62 39 68 an

Livonia 72 32 78 3h

Royal Oak 53 37 73 #1

Pontiac 11 2h 26 48

St. Clair Shores 8~ 21 96 28

Roseville 68 27 Cl 33

warren 77 20 at 2t

c—mm»”WWw*.-M—.—u— —‘— V—T

relat itely better showin; in Fortiac.

Birminsham is farther from downtown than Royal Oak

and has no daily paper. But the downtown papers do better

in Birmingham than in Royal Oak, which has its own daily.

However, the Royal Oak figures indicate no advantage for the

- u—

 

Press, even though it has no morning co.?.petitor there.

Product is Similar

ine small daily offers its readers a product somewhat

rattemned af,er its b15 comr, titers. It rreser:ts a blend
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of world, national, state and local news-~sunplemented by

uzzle and the col—C
‘
d

’
'
1

features such as comics, the crosswor

umnists.

The big papers offer more of this. Usually they

oficr it in a more sophisticated manner-~with better editing

and more depth. And the large papers present their product

with the prestige they often have nationally, lending a bit

of snob appeal to the reader.

In local coverage, Hatson Brown, general advertising

manager and vice-president of ttrzfioycl Cah Daily Tribune, be-

lieves the suburban daily has no comretition. (17)

He said that the Jew: and Free Press did not staff

the city's council meetings regularly. And he noted that

local advertisers preferred the Tribune because they did

not have to pay for waste circulation. Their ads reached

readers who could be expected to shot in their stores, he

said.

r
e

[
1
1

he T iv 3 its readers a front page wrap-upP
-

bune (
D

m

of world and national news, neatly capsuled in the two left

hand columns of page one. Other wire news is sprinkled

through the paper as space permits. But the main emphasis

s on local coverage. The outsiders can't touch the TribtrgH
.

t I
f

ere.

Another circulation drive is being waged in bustling

Warren. The Detroit ietrorolitsn Area Regional Planning

Commission calls Warren the state's fastest growing city. (is)
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Harren led the state in home construction permits issued

in 1963.

The Tribun (
D

has to compete with the Mount Clemens

 

1

and Pontiac dailies in Warren, and now a new daily edition

published in (ount Clemens. And as Table 7 showed, the

Kews is very strong in Warren.

 

Birmingham is a battleground between the Tribune

and the {ontiac Press, since it lies between Royal Oak and

And Birmingham has the frestifie weekly, the Eccentric, to

compete with, too.

Brown said the Tribune looked to a future of coex-

istence with the big dailies. He said the advertising rate

in the Tribune was about $2 Q
)

n inch compared with $15 an

inch in the larger papers. Even with zoned editions, which

we will discuss ater, the larger napers only bring their

ad rate down to about db an inch, Brown added. Brown ad-

aar I. It traces its origin as a weekly to 1902. Today it

is a symbol of the daily that has blossomed to prosperity

on the wave of suburbanization.

Comeback for the Jeeklies

The executive editor of the fourteen-paper Paddock

chain of weehlies around Chicago, Charles 3. Hayes, said
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there were 2,000 suburban weehlies in the United States in

1962 and that the potential for growth in the suburban field

was staggering. (19)

The Suburban Press Foundation noted that between 1950

and 1960 the suburban tapers grew by 113 per cent while the

nation's population increased only 60 per cent. The number

of editorial workers on these papers more than doubled in |

this decade, and the papers also doubled their income.

Kenneth Byerly of the journalism faculty at the

University of North Carolina has found that a long decline

in the number of weekly newsgapers as finally halted and

that the reason for the halt is the rise of suburban pa-

pers. (20)

Byerly said there were 16,850 weeklies in 1910 but

that by 1960 this number had shrunk to 9,3b3. He attributed

this to the porulation shift from the farm areas to the

larger cities.

Now the weelly tress is takinc
C)

root among the sub-

urbanites. The people who left the villages of their youth

are finding an old friend serving them again--the weekly.

But it isn't entirely The same creature.

A former weekly tublisher and a member of the faculty

at Michigan State University, dilliam Haight, in 1958 con-

ducted a survey to determine tie differences between the old

new suburban weeklies. (21)’
1
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One of his conclusions was that "multiple ownership

or chain oreration of weeklies has bec me the dominant pat-

tern in the suburban towns while the norm for country news-

pa er is individual ownership."U
)

The chain tendency in Detroit is exemplified by four

enternrises--the Mellus newspapers of Lincoln Park, which

3

includes four nay rs; the Detroit Suburban Newspapers, six\

haters; the east .ide newsfafers, which prints five editions

Height also found that "the use of associated free

circulation advertising media, of carrier delivery and news—

stand sales atyrical to the traditional weekly newspaper in-

dustry as a whole arrears to be a irequent, though deviant,

practice among the suburban ;afers much more than among

rural pafers."

Those community payers that are distributed free to

circulation." The ad—(
.
J
a

(every home constitute "controlle

vertiser is lured by this 100 per cent distribution. (Hine—

teen weeklies in the Detroit area are delivered free either

fully or partially. Six use free delivery entirely.)

Such throwaways have been so successful in Detroit

that occasionally legal action has been taken against them.

Lincoln Fark has nassed an ordinance forbidding "littering."

The rublisher's alternative is to send the raters through

the mail.
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Award Winning Weekly

One of the froudest weeklies on the reriphery of

Detroit is the B_ir ham Eccentric. This paper, which has
 

won numerous awards, has ridden the crest of the move to

the suburbs. Table 8 shows its impressive growth.

omparisoon of Birmngham'spotulation growth with

'he increease in circulation of the Eccentric
 

w- v— _ v -

-w‘m*— ————‘— ~h‘*- ~—

lQAO 1950 1960 Per Cent

-
 

Foyulation 11,196 15,476 25,525 120

so enlr g 3,350 4,772 12,220 261

-—-.———'-—r-— w“ ~-— 73“.“ a WW ‘— ~mw

The Eccertric'3 background as an old time rural
 

weekly is indicated by the fatt that it Operates an exten—

sive printing business, quartered in the same modern brick

building.

The paier's owne are Paul K. Averill, whose brother

George yurccha ed the Eccentric in 1920, and Henry M. Hogan
 

Jr. Paul Averill, the publisher, explain ed the philosOphy

that he felt had brought the firm's success. (22)

He said peonle who moved into Birmingham rerresented

two basic types. The first wave of immigrants were from

out-of~town rlaces like scarsdale, New York-~who were used

to suburban livine. The stress on neighborhood activities

such as the Parent-Teacher Association, garden clubs and



\
‘
U

I
‘
x
)

the like was not new to them.

MThe new immigrants are from Detro t and came, Averill

said, with a background of frustration. He felt that this

frustration was based on an unresfonsiveness in city govern-

ment. These people, he said, felt ignored in the welter of

i3 city politics.

 

.as alleviated this frustration by

giving the community unity and a sense of participation,

Averill said.

The eccentric takes gre't pains to keep in touch
 

:
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U
),1 its readers' tastes and need product reflects

this. The emhhasis is on what sociolocists say are the

chief interests of suburbanites: Schools, churches, cultural

activities and the city council.

Over and above this, the paper is a masterpiece of

reader convenience, well indexed and well laid out. t re-

flects a greater effort to please the reader than many metro-

politan papers.

Averill showed no fear of competition from the dailies,

either from Detroit or neighboring Pontiac and Royal Oak. Like

Brown, he foresaw a future of coexistence. As r
s

ar as the De-

troit dailies are concerned, Averill said: "They are more

worried than we are."

The readers know, Averill said, that they have to

depend on the Eccentric for tleir co.nunity news. The big

dailies don't staff many events in Birmingham. Only a
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murder, a big fire, or the like, would stand up against the

daily grist of metrOpolitan news.

And even if the larger papers covered a particularly

hot session of the Birmingham council, the reader would

realize that it was not a sustained effort to serve the

community.

Averill was asked whet.er he had considered going

daily. He indicated that he had given this question some

thought but noted that a new daily loses money for several

years after it is started. He said the Eccentric, if it

decided to leave the weekly field, would be more likely to

go into twice a week publication and then daily if con-

ditions warranted.



CHAPTER III

THE BIG DAILIES' STRUGG E

Fierce Competition

The printing craft unions in Detroit complain when

the Eggs and Free Press-~the city's two metrOpolitan papers——

join forces to negotiate new contracts.

But such COOperation does not mean that the ggws and

Free Eress are fast friends. They compete fiercely in cover-

ing the news. They fight vigorously for advertising and cir—

culation. But in suburbia they have a common enemy-~the

community press.

The metropolitan dailies had a three-way fight going

before November 7, 1960, when the Eggs absorbed the Times.

The ngg made off with most of the Times's circulation and

surged ahead of the Free Press.
 

The Free Press is the older of the two big dailies,

tracing its origin to May 5, 1831. It went through a series

of ownerships, political battles and fires before John S.

Knight acquired it in 1940.

In 1946 the Free Press was the leader in daily cir-

culation among Detroit's three downtown dailies. It fought

a seesaw battle with the News until just before the merger

24



in 1960 it held the lead with h93,912 readers. The hews

had h68,540, and the Times trailed with 385,993.

 

A-ter the merger the Laws filed an interim circula—

tion report that showed it to be the largest evening paper

in the country with a daily circulation of 737,h15. (23)

This represented a net gain of 285,393 in week day circula—

tion. Its new Sunday c'rculationwas 033, 339. As Table 9

shows, the L ree Press have lost circulation since

the merger.

Table 9.——Xews and Free Press ‘irculation since the Lews

merger with the Ti xes
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Looking at the daily press on a national scale, Pro—

0
‘

fe ssor IOtt found that etween 1950 and 1960 trte dailies

gained five million in circulation for a total of 59,000, 000.

(22+)

This was less than half the gain in the lQhO's and

trailed t e pertentage increase in pOpulation. But there is

an important qualification.
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Mott commented: "Such a comparison [with population

gain] is misleading, however, in view of the fact that the

p0pulation growth was augmented by a sharr and sustained in—

crease in the n’nber of births." To put i. another way,

babies don't read.

hott went on: "It is more valid to compare the in-

V

crea- nat of daily circulation,(
3

(
D

of adult population with t

and such a study shows the latter maintaining a slight ad-

vantage in gains."

Professor Wilbur Peterson, writing in Journalism
 

Quarterly, reported on a study he made on whether daily news-

 

P
‘
l

paper circulation was keeping up wit1 the nation's growth.

(25)

He compared the population-circulation ratio of the

1921 to 1929 period with the years between 1939 and 1957.

In the former period, circulation vent up 33.6 per cent

while the pOpulation grew only 12.4 per cent. Peterson said

1929 marked the end of big circulation gains by the metro-

politan press.

He found that between 1929 and 1957 the circulation

did not keep face with the total number of readers but did

keep pace with the population twenty years and older.
..

"
3

eterson studied the question “15 on the basis ofO

households. Between 1930 and 19t0, he found, households in-

creased 16.9 per cent while circulation of the daily press

rose only 0.6 per cent.
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Between 19AO and 1950, he learned, the number of

households increased 22.6 Tar cent as circulation grew by

33.2 per cent.

However, the neriod 1950 to 1957 showed circulation

falling behind again, 17.5 per cent for households and 9.h

for circulation. Table 10 shows his findings.

Table 10.-~Ratio of households to daily

newspaper subscribers

 
 

  

 

Lewspapers

per

Year Household

1930 1.32

19h0 1.17

1950 1.25

1957 1.16

-u .w“mw--~.--'—--'W m,"“.—” "‘C' “-O

Peterson also found that an increase in personal

income nationally did not necessarily increase the purchase

of newspapers, although a decline in income does coincide

vith a fall in circulation.

Peterson's conclusion was that circulation did not

rise in prorortion to the population. he added that the

decline in the number of papers per household since 1950

indicates "that there may be a competing medium" at work

or that there may be less vigorous selling. One competing

medium is the community press.
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We have already noted that the Detroit metropolitan

dailies gained 48 per cent in circulation between 19h0 and

1960. Table 11 shows that the Keys and Free Press-—like the

rest of the daily press—~tapered off after big circulation

gains in the forties.

Table ll.-—Daily circulation of the News and Free Press be—

tween 1940 and 1960

 

 

 

 

Per Cent Per Cent Total

Paper 19h0 1950 Gain 1960 Gain Gain

News 322,284 442,977 37 468,5u0 6 as

Free } .

Press 296,329 #36,408 47 498,912 15 68

The important thing to this study, however, is that

the gains that the Eggs and Free Press have made in circu-

lation have been largely in the suburbs. Figure 1 shows

how these two dailies have offset declines in city circula-

tion with gains in the suburbs.

The suburban gains in the last two years have seemed

to have been leveling off. This could be a danger sign for

circulation as a whole.

The Grass Roots Reporter

What can a metropolitan paper do to expand its cir-

culation in the suburbs--or at least hold what it has?

One answer is to expand coverage of local news.
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Early efforts to do this in Detroit were reflected in various

”suburban pages." In the LEE; one of these ran on Saturdays.

It was a roundup f informal doings in the suburbs-materies

‘that might not be run in the normal course of affairs but

IdhiCh were printed with the ex ress purrose of appealinfi to

1;he suburbs.

the sutu

the fringe areas.

into being.

devesuburban area,

I‘LJnning down leads

nieeeting here and there.

Perhaps a typical suburban reporter

26)CDJF’tim Eggs. (

earrzployed by the News. He lives in St.

 

ssaafllesman, he has a territory—~in this

t line St. Clair Shores area, the Grosse

taxeamck and Harper Woods.

The News has another reporter

'.1at includes southern Oakland County

1 O

Viayne County, including uivonia.

in Pontiac and northern Oakland County.

30 the

rbs implies exnanding

term "suburban

reporter spends full

10ping news contacts,

for feature stories and covering a council

He is one of four suburban reporters

Clair Shores. Like a

case consisting of

Pointes, Warren, Ham—

assigned to a region

and a part of north

A third reporter is centered

The fourth covers

the down river area and lives in Allen Park.

Glazier joined the suburban staff eleven years ago.

At that time the suburban staff consisted of only one report—

er. Sight years ago a third was assigned, and the fourth
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was added five "ears ago, an indication of the growing recog-

nition of suburbia's imrortance.

Glazier covers no meetings on a regular basis. If

e knows a lively issue is coming up for discussion, he willIi

(aften attend. If not, he will check on the meeting later

is y telephone. This is where the contacts help out.

{
'
1

In the spacious 3 burbs, the telerhone is indeed a

jTIriend of the reporter. iven police and fire news can be

c2c>vered in this way. Periodic checks of key points can be

nasade quickly. Glazier phones most of his stories to the

”P
rs a week he comes into the office to write.

I? ,, 1

1.3 evzio L‘a‘JO C18“,

Rerorters like Glazier no doubt have done much to

lié? er the metropolitan carers in tie battle for suburban cir—

ceiajlation. But publishers generally appear to have felt that

Insezrely assigning a few added reporters to the suburbs is not

tLFlee answer.

The use of bureaus by newsnapers has long been an

e1‘3tablished practice. All the larger papers in Michigan, for

elfiémnple, are represented in Lansing, the state capital. Some

leve bureaus in Washington.

Larger paners have used the same device in trying

to imgrove their suburban coverage. The Times once had a

 

bureau in Pontiac. It even went to the extent of rerlating

one edition to appeal specifically to readers in the Pontiac

area. But this, too, fell by the wayside.
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Zoning: Hitting Where It Hurts

Professor Morris Janowitz, in a study of the community

Terese, concluded that only a rcpulation center of over a

rnillion provided an effective environment for the community

(27) So it is natural that cities bigger than De—rereSS.

‘tgroit rioneered in meeting the challenge of the suburbs-~

sszince these cities reached the million mark long before De-

tixcoit.

The most dramatic answer to suburbanization has

tsze en zoned editions. The pioneer in th's field has been

t:la.e Mhigagp Daily Tribune, which began zoning February 6,

3.927. (28)

In zoning, the metropolitan region is divided into

s==.ctions. Certain pages of the paper are rrinted for dis—V

tLI‘:ibution only to specific sections, with advertising and

Iiéatws designed for those areas.

The Tribune started with Sunday zoned editions. It
--.—o-‘

aficded Thursday editions February 2t, 1949. Its zoning opera-

tlion now covers seventy—five neighborhoods in the city and

hin forty miles of the Loop.c
f

2330 suburban communities wi

range from twelve to sixteen rages.U
)'Phe Tribune's section

A staff of thirty-five produces them. The sections are

called "neighborhood news."

The Tribune staff produces from sixty to eighty

columns of editorial matter for the Thursday editions and



33

from 153 to 180 columns f r Sunday. The editions go to

9three sections of the city area Sunday and to five on

Thursday.

0 serving the ,anr
?

In addition

cayeration serves as a training ground for young newspaper

goersonnel.

Detroit Gets Zoning

The Free Press took the initiative in zoned editions
 

:111 Detroit, starting in August, 1959. The flaws and Time"

cataickly followed suit.

Derick Daniels, assistant managing editor of the

(20) 'he editions are/

 

Vise:st and east sections. The zones each cut through down-

being no snecific section for downtown.

as three suburban writers, but the

usually involves the services of twelve

I‘erorters. Some are assigned from the downtown office on

.nt city editor coordinates material for:
1
.
»

t {
D

U
;

U
;

H
.

U
\

(
'
+

5
.
1
)

-_¢e__,_fi_ There is considerable

flexibility here. Sports and women's news may be added to

the general news on the zoned rages, which usually total

from two to ten pages two days a week, Monday and Thursday.



Daniels discussed the ree ress zone Operation
p—H— -.-—.- ..- .-

1 TX

in an address to the National Suburban rress Foundation,

.January 1, 1962, in Chicago. He called the toned sections

tzhe metropolitan p pers' "less friendly wearons" in the

(2 nqetition with suburban papers. He exrlained that the
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ITree Press sections ran three tines
 

sarmd that the ad rate had been made competitive with the

csxaburban parers. The zoned editions "have been profitable"

The news started its zoned editions March 2, 1960.

  

:3 0) Thus began a duel with the Free Press in which the

I“

ee Press gradually was overtaken and surpassed by the {ewe
 

Y

i.r1. zoned advertising linage. Table 12 shows how the news

or(3' .ertook the Free rress in zone linage in mid—1961, then
 

£
1
.

sec>eared ahead. In 1963, tie Kane ran 3,400,091 lines of zone

 
;.eifiuertising while the Free rress ran 2,149,779 lines. This

I‘E=:“resented a nain for both papers over 1962.

Table 12.--Zoned editions linage for the

gews and Free Press
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d editions also are published twice a20:130
1The flew

 

—on Sunday and Wednesday. The metropolitan area is

Wednesday and four for Sunday.

, l.

‘49 3.1”»-

divided into seven zones for

The Sunday zone Operation includes a state edition, but this

therefore, iscirculates ouutsi1de the retail trade area and,

:10; a part of this study.

written matter for the IIews zoned sections comes

editorial and women's departments.

He is assisted by

 

of the zone des‘;< for the News.

Idcsrman Howard. Both are seasoned copy editors.

The News zone editions usually run twelve pages on

 

day and five on Sunday. The women's zoned pages..’1eln

‘t c3‘al about fifteen on Aed.esday and eight on Sunday. (31)

Ban}5 esti1ated that his desk processes about twer1ty—

f’}jru9 columns of cory for the Wednesday editions and twenty-

tflbvo for Sunday. Women's handles thirty-nin3 or fiednesday

erred thirty for Sunday, as an average.

he women's zoned materi1l consists mainly of bridal

which is not solicited.Ieictures and stories, a great deal of

.ures of general interest to
3
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the staff that will appeal£
3
1

Keenan and a few stories covers by

to a srecific geographical area.

For Banks's news, each zone has a correspondent, not

a regular staff member. The material is ser1t in and edited

on the zone desk and set in tyre. Pictures come in from

taff fr1otogra?hers, or they may be taken by amateurs.(
1
1
‘
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Another source of zone news is material that comes

over the city desk and fails to measure up for the regular

news sections. City dditor Ray Nilliams or his assistants

send it to Banks.

Material also comes from the tews's four full time

:suburban reporters. They have a special liking for the

:zoned operation because it permits them to expand on pro-

;jects of snecial interest in their areas-—stories that

‘vvould be trimmed drastically or drorped into the wastebasket

:i.f they had to compete against news for the full circula-

t;:ion editions.

A cub reporter monitors the suburban press and uses

sstzories from it as leads for additional stories for the

 

imes, suburban zoning was short—
 

lpi.ved. (32) It began in February, 1960, in a form different

The Free Press zoned pages are part of the regular

'Tiayer, as are ”he Hews sections. The gimes started with a

  

tuabloid for each of three zones but drOpped the tabloid in

(Beecher, 1960, and ado,ted its competitors' system. The

Times sold out to the News in Hovemoer, 1960.

 

Robert Gurvin, now a coyy editor on the Eggs finan-

cial desk, was zone editor of the
 

on (
D

of the assistant citv editors, wno funneled to the zone

desk news that could not be used in the reiular paper because



of insufficient space.

Zoning news also came from a staff of one reporter,
r

1
'

.
J
‘

*
3

C
)

u
) regular suburban retorters and a few stringers, who

wrote on a part-time basis.

The Times tabloid started with a circulation of

110,000 but had dropped to 32,000 when it wrs discontinued.

About ten advertising salesmen sought revenue for

he Times section. The advertiser paid one-third of what

j.t would have cost him for his full circulation ad.

A Qualified Succe“

The Detroit dailies' zoned editions, in addition to

kbzrin ing in more advertising revenue, seem to have been well

r'ecei.ved.

N. F. Crissman, advertising director of the Kresge

£31tore chain, provided testimony on this point:

"The new zoned circulation sections that some fapers

}1«ave initiate d are an excellent firsu step. Now you might

’~ldink that if a comyany like ours had five, ten, twenty, or

€3ven forty stores around a city, the :roblem would be solved

lay running one advertising program for all stores. (33)

"Katurally we merally do this, but more and more

we are ntlementinc the all store city program with indi-

vidual stores' adxertising in whatever local media are avail—

ablzao

"All our stores are not of the same type. They don't
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all carry exactly the same merchandise. The demands of one

neighborhood are not the same as those of another.

"Sven with sixty-five stores in the Detroit area and

a strong all store advertising program that utilizes the

r
?

en ire circulation, we have found it advantageous on several

occasions to use the zoned sections of both the Free Press
 

eand the Detroit News."

Some doubts have been voiced as to zoning's success,

fiowever. An editor who addressed the Suburban Press Founda-

‘t;ion in Chicago February 27, l96t, cast doubt on the economic

53=elf—sufficiency of the zoned sections. (34)

Edward Lindsay, editor and director of Lindsay-

h.zshaub hewspapers, Incorporated, said:N

"Regional editions mean economic problems to t.e

nieatrotolitan dailies. The regionalized editions must be

1_jLndted in number and therefore must cover groups of com-

fiTLlnities rather than single communities.

"This means that their regional editions are likely

TLC) offer more circulation over a wider geograohical area

Kldan the suburban papers. Yet, to compete, they tend to

‘price the advertising for the regional at or below the line

or inch rates of the suburbans."

Table 13 indicates that the Free Press offers the
 

advertiser a better rate in its northwest zone than competing

suburban publications-~from the standpoint of service to the

whole zone. It should be remenbered, however, that an
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advertiser may not care to pay for reaching the whole zone.

indsay contended that "in some cases, perhaps a

good many of them," the regional editions Iroduced income at

below the cost of rroducing them.

He claimed that where intense competition existed

between metrorolitan newsnapers, regional editions were

accepted as part of the cost of etting ahead and keeping

(
“
I

ahead of the innediate comretitors.

Lindsay added that "the long term trend is for netro-

politans to become fewer in number ancl to eliminate compe-

titive practices that are econcm1ca11y unsou nd."

There is no indication that the Detroit zaned editions

fl,

01are operating in the red. The Chica:o Tribun along us(
1
)

 

zoning would scarcely confirm Lindsay's assertions. And,of

course, Lindsay represents the thinking of the smaller dailies.

But the zoned editions have not exactly set off a

panic among Detroit suburban publishers.

watson Brown, general advertising manage r and vice—

president of the Royal Cak Daily_§ribgge, admitted some con»

cern but still saw them falling short of meeting the small

advertiser's needs. Averill showed little concern over

them. Neither-did the publisher of tlm:§§arborn;@ggfie,

Hilliam A. Boss. (35)

Janowitz, in his study of the Chicago suburban press,

4..
.LQ

.

(
U

*
‘
3

sai the Tribune zoned editions "do not seem to have s

/

ously hindered growth of community newsyayers." (30) He



found that the .ribune zoned sections affected the smallest

 

from smaller stores.

Janowitz said the fribuae s zoning was based on

K  seographical zones that were too broad. The Detroit flaws,

in 0
)etting up its zoning program, seems to have taken this

into account. It feels that its smaller zones, in compari-

(
a
?

son with those of he Free Press, five it zreater advertis—
 

ing apeeal, since a lower rate can be charged. Costs for

this, of course, would tend to increase because of the

added mechanical and circulation expense.

One obstacle faced by zoned editions, at least edi-

torially, is that the operation tends to be treated like a

stepchild around the newsroom.

Daniels indicated recognition of this when he said

the Free Press reftsed to downgrade suburban news. He said
 

tie "most promising" reporters were assigned to the suburbs.

He recognized that personnel of a large daily are inclined

to look with some disdain at the suburban press, at least

for the grass roots type of neighborhood news that it covers.

I

It naturally is less appealing to many reporter‘

and editors to deal with the township trustee meeting than

the Detroit mayor's latest feud with council or she visit

of a nationally known celebrity.

This can be countered by the influence of an editor

like Daniels, who recognizes that tne metropolitan daily's
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future may be at stake in the suburbs. But even with top

management support, it may be difficult to sell the staff

on the prestiqe of suburban coverage.

iills, executive editor of the Knight Newspapers,

in the suburbs. Or to use it as a training ground for raw

cubs. We've picked our m st promising reporters--men with

w iting ability and peculiar sympathy for people and the

things people think about." (37)

R. Cameron Meyers, a professor of journalism at

Nichitan State University, said few journalism graduates

want to start their careers on a suburban paper. (39) The

lure of the big publications is considerably greater.

Selling zoned advertising, at least at the outset,

can be a delicate matter. (39) A 525; advertising executive

hinted at this. He said there was a danger that the zoned

advertising could be oversold t the expense of regular‘
1
)

accounts when approaching a customer who “lready was usins

tne Legs columns.

The aim, he pointed out, was to sell the zoned ad-

vertising in addition to tie advertising already being

carried.

The advertiser could decide to cut down on his full

circulation advertising in favor of the zoned. This "goinc

ho; wild" over the r (
D

(
4Mional approach might be an economy
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t merchant, but it could be anurlOUs to tae paper.

‘ 0

There is no inuication that suluroan zoning will be

F
Y
I

di continued in Detroit, even thou h for the Free Fr t(
D

S :ereU
o

0
‘
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has been a loss of linage. In view of Daniels's staterent

that the metropolitan dailies must compete in the suburbs,

there is little proclivity to quit from that quarter, at

least.

Instead there is every sign that as the suburban

press expands, the big dailies will grow more anxious about

keepinc waatever hold they have on suburbia. And zoning

is one of their major weapons.

Zoning: A National Trend

Zoned editions in newspapers rose the nation have,
3

C
)

been increasing at a fast clip.

A questionnaire survey taken by the author of this

thesis in the fall of lQéh showed that thirty-one metro-

politan dailies publish zoned sections. The survey covered

thirty—five dailies, selected because they were listed in

1

editor a Publisher records as using split run advertising.

This was on the theory that split run advertising, while

not necessarily meaning that zoning was used, was at least

an indicator.

Ta le 14 shows the sharp growth of zoned sections

in the 1950's and 1960's. Of the thirty-one papers now

using zoning, only four published such sections prior to
L
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1950. The number tripled during the 1950's and has risen

72 per cent so far in the 1960's.

Table lt.--The growth of papers

using zoned sections

 

L a,

m—m.’wl-~r— —‘—.- M 

humber of

Papers that

Period Started Zoning

 

Before 1930

In the 30's

5
4

n
)

+
4

In the 40's

In the 50's 14

In the 60's 13

 

Source: Author's personal survey

Pioneers besides tne Chicago Tribune, which started

zoning in 1927, were the San Bernardino, California, Sun:

Telegrag in 1935, the fiorfolk Vireinian-Pilgt in 1939 and

th Oakland [California] Tribune in 1949.

(In th' 1950's, the zoning ranks were joined by the

Jerseyagournal, 1951; Los Angeles Times, Miani_Herald and    

Q

flew York Daily_flews, 1952; figgston Chronicle, 1953; Orlando

{Florida} Star-Sentinel, l95t; fiorfolk Ledeer Star, g“.
 

Louis Globe-Democrat, Hackensack,iew Jersey, Reco d and
 

haw York_fiprld Telegram, all 1955; St. Paul rhinnesota]
"

   

Disratcn, 1958; and the Detroit Free -ress, the Dallas
 

v, ,. .‘ a ., a 3 1,. 1 ~\

nor; a and tleyelano_Fress, i959. 
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In the 1960's so far, these racers have added zoning:

  
 

Houston Post and Detroit News, 1960; Qenver Post, Philadel-

phia Evening Bulletin, St. Louis Post-Dispatch, Chicano

Qun Times (advertising only) and Minneapolis Star, 1961;

St. Petersburg Times, 1962; flew York Herald—Tribune, Portland

TUVVWA\

Oregoniua, and Philadelghia Inquirer, 1963; and Memphis

 

 

Press-Sc‘mitar and {aim Beagh [Florida] Post, 1964.
 

The size of staff for these operations ranges from

one to sixty-seven, the Los Angelcs Times having the largest. 

The larger staffs include Orlaédg“5t_r-Squinal, fifty;
u.—- a---

the giami Herald, forty-nine; the Chica o Tribufle, thirty-I"
A

 

five; haw York Daily News, thirty-two; and the Philadelphia
 

‘

lvening_Bulletin with thirty staff members and forty corres-
 

pondents.

The survey revealed that as many as seven zones were

covered by the sections.

“
3

dpokesmen for six 0 the

"r
".-a;ers surveyed gave an

unqualified "yes" to the question of whether they planned

expansion of their zoning onerations. Eight others indicated

that expansion was likely, while seven said "no."

The question of how many staff m mbers work on the(
D

zoned pages cannOt always be answered pre01sely. One editor

commented: "The entire editorial staff works n all of

these editions."

U
)

The ame editor noeed: "There is no way of antici-

pating any change in zoned editions. If we were to go into
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new circulation areas, they would be considered, I suppose.

On the other hand, the zone system may be getting so complex

for the mechanical department it might be better to consol-

idate them."

Another editor who said his paper did not publish

zoned sections added: "This has been under consideration

for many years, but mechanical and other complexities have

discouraged adoption." He noted that his paper published

a weekly in a neighborhood community and distributed it

with the daily.

Another editor said: "We have gone in the other

direction, assigning our local space to 'metro' coverage

on the assumption--perhaps false-~that it will have general

interest throughout the area."

The Milwaukee Journal followed this theory in 1963,
 

when it revised its edition system to give outlying counties

more city news. It felt that as the suburbanites moved

farther out, they retained a hunger for news from their old

home areas.



DIhaY C CCIPSTITIOL

Rew Journalistic Creatures

The compe:ition faced by he metropolitan dailies

in Detroit is not of a static nature. Mis was eV1idert

k the Tount clemens nongtor ‘eaa;_ on September 1, 1964,
 

began publication of an edition call: d

KonLtor Progress, designe' to serve the sarr.n area.
 

Q

This paper supplanted the weekly Tri—City Prefre ss,
 

also eluted by the Nount Clemensforitor Leader. The ro—

grens began publication in 195;. The new paper took over

the circulation list of the weekly, which totaled 32,000.

Mark McKee, publisher of the Lonitor Leader, said
 

studies had indie ted that the new daily might encounter

circulation losses of up to 50 per cent but that even with

such a loss the project would be considered a success. (t0)

The new edition goes to press at ll a.m. The KOAltOF

  

eaaer's press time is 2 p.m. Both publish five days a

week.

Plans in ally calls for up to seven pages of the

Prosniss to be made over for the gonLLpr Leader. The first

 

day, for example, the front pave, the jump reg

(
U the edi-

torial page and four women's gates were made over.
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The new paper is served by bureaus in East Detroit,

Jarren and Utica. These bureaus are manned by personnel

from all departments. For liaison purposes, some personnel

of the old12eehly operation were transferred to the home

office in Hount Clemens.

ee said one factor that had raise d some doubt

about the project was whether the retail trade base in War-

ren was big enough to supp r the n31 paper. he said, hov-

ever, that the general growth of the area led to the de-

cision to start the new paper.

This new paper indicates the vi t Mlty and competi-

tziveness that are part of the Detroit region's new frontier

F . 1“ " O A ‘ 1 O

on from the :1. tleir 1nor11_1on‘uaiiy_:_wu, a free Cir—
 

‘underfahen by the Painesville, 0hiq.Telef;pfih

Cleveland.

The Eelgggaph was losing1irculation to a new daily

‘I ’- 1. {‘1 ' .- I; "f ,_ Y“? f‘ . "r. 11 \ " bi ~ 1 > D . € 1 ~ v . fl . '\

.JII...\;&’1 lllg‘-‘ J a :1» -ed 1:.“ II 1 091?}? J, 3012:} .L 1‘ 731-3832 1?};ng (lik’gL‘i.

1o counter th1s new pafer, the Jews Herald the Telecr

used a bureau it had m11ntain3d for years in Uilloughcy as



a base for a new edition-—called the West Lake County edition

of the Telefirafih.
 

The operation severely taxed the prouuetion facili-

he front pate was made up
M)

U
.
)

0 F
e
,

M '
1
1
.

(
J

(
U

oties of the Painesvill

k
‘
f

O U
)trees the west Lake County area, headlining such matters

as council meetings and local politics in a manner to make

it appear to be a home town HBWSiUQElBr for the Hilloughby

area.

3

(
Dl o- '1-

.h‘ "d;-I or two inside haioeen refularly used for

.
—

such west Lake County news, and this was continued but de—

voted mainly to social events. Ultinately the practice of

rnaking over page one was limited to the few occasions when

ssome relatively s;eetaeular news was phoned in from the

kfilloughby bureau. Finally the project, insofar as the page

c>ne edition was concerned, was scza;pei.

The dfficulties of the bureau were many. It ap-

1Deared that no one in «illou‘:hbr was conv1n3ei that the

d
.

U
)

(
u

0
-
4 J

£
1
;

H 1
2
1

zeew edition was really a home town rarer. The he:
 

had more peOple on its “illoughby staff. I: had better

contests and consequently better coverafie.

The Telegra11h did fairly well in the outlying areas

of Jilloughby, but there seemed to be little impact on the

city itself. Seemingly, the Painesville raper “ad a certain

optimun orbit in which it could serve its reiiers effectively

and .illoughby was not within this orbit.

1

So tne base had been laid for a completely new leeal



newspaper, and the ers neralc had taken root. In retro-
 

seect, it aeeears that the only way the Eelesranh could have

handled the situation was to hrve set up a orard new paper

*
3

I
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)
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lJillowxhby‘oefore the Xews Hc_
 

tion. (It started as a weekly.)

This is not to say that the Jarren edition of the

mount Clemens paper will fail, because conditions are dif-

ferent. dspecially different is the fact that there now

is no daily servirr Jarren other than the new one on a

more or less exclusive basis. hen, too-«to repeat-~Narren

(
'
1
‘

is the fast (
U

3 growing area in nichigan.

AnOthe r iznovation in the world of suburban news-

r>aperinc has taken place in the northnz‘ stern corner of

The leading daily in this heavily porulated in-

citarstrial section—-earmarked by the smoke and prosperity of

tufaee great steel companies-~is the Gary Post-Tribune. (41)

TEfilea Post-Tribune, an af’ternoon paper, feeling that the time
 

Vi£1.ss ripe for an expansion, started a morning daily.

The aaper, the tentinel, began publication December

11:3... 1963. James E. Rasmusen, managing editor of the Gary

§3§L£§§J;:Tribun:, publisher of the Sentinel, said the Sentinel
 

 

V- fi -. A’.’ 1 0N51.\;. dis cont nued April 10, lyon, oecause expectea auvertis-

IlriwiZ: volume failed to materialize.

m

ihe Chicago T“ribune, which already served the Gary-
 

} \ 1 0 O 0 Q 0 0{<2Ltiunona region as a morning paper, deW11d to commit itself
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more heavily. On January 23, 1964, it established a special

section of the Tribune, apart from its regular neighborhood

news.

The section, serving three counties of northwestern

Indiana and the Calumet (Illinois) area, is delivered with

the Thursday Tribune. Its avowed aim is to give the area

"more hard news."

The section originates in offices in Gary, thirty-

five miles from the downtown Tribune building. The office

is manned by editorial, advertising and business personnel.

The 35,000 regular subscribers of the Tribune get

t;he new section. Another 35,000 copies are delivered free

<>n a controlled circulation basis. Advertisers get a special

,r'ate. The first issue contained sixteen pages.

The new section stresses depth reporting, done in

t Ilia Tribune metropolitan manner. The c0py is relayed to

tzfiee downtown offices by telephone transcription equipment.

30 suburbia is resulting in the creation of a variety

CX17 new journalistic creatures. It is a time for innovation.

Al:1<:3 the metropolitan papers that cling to tradition--and

FNEBJrrhaps vain hopes-«may be left behind.

Forebodings for Big Dailies

A dark future for metropolitan dailies was forecast

34r1 Business Week magazine May 24, 1961. The director of
 

Tr"iii—angle Publications in Philadelphia, Walter H. Annenberg,

“’Qs quoted as saying:
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"Only a few great newspapers will survive, chiefly

as chroniclers to supplement radio and television." (A2)

The move from the cities to the suburbs was blamed

for the plight of the metropolitan papers. The comeback of

radio and the growth of regional editions among magazines

was noted.

Radio advertising volume, it was pointed out, leaped

from $273,000,000 to $700,000,000 between 1950 and 1960.

Business Wegg said local advertisers had spent

$800,000,000 for television time in 1960.

What could the metropolitan papers do to meet this

Egreat challenge? The article suggested these possible an-

sawers: Print more color; woo the national advertiser more

ea<iroitly; establish stronger ties with suburbia and promote

f’easter technological improvement.

The question of appealing to the national advertiser

8 seems to have caused a split in the thinking of some metro—

1?<:>llitan papers' executives. For if the major effort is to

t3€3= in this direction, the drive for advertising in the sub-

u-1-”“'E:>s will be subordinated. which should have priority?

The Free Press announced in August, 1964, that it

w<:>‘L.11d for the first time offer discounts to national ad-

\7 Q.

:rtisers.

The Business Week article had pointed out:

"The main source of revenue to make up for local

a“iivertising lost to other media is national advertising,
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so recently scorned by newspapers."

The papers do not offer discounts to national adver—

tisers, the article said, while local advertisers are given

discounts ranging from 50 to 60 per cent. The Free Press,

it appears, is about to try a new answer to its problems.

Business Week went on to cite the limitations of
 

zoned editions. It said they "cost the papers dearly."

Otis Chandler, publisher of the Los Angelesgllmes,

was asked how the Tiggs was faring in its fight for suburban

circulation. (43)

"We don't have the answer to the suburbs," he re-

;elied, "but generally we are gaining ground." In its fight

etgainst twenty-eight dailies in the Los Angeles region,

(Iliandler said, zoned editions were a key weapon.

He added, however: "It is barely profitable to us,

triatt I think it is a circulation holder. I don't believe

ift: is a circulation getter."

J. H. Butler, executive vice-president of the

§2E>“Laston Chronicle, said that paper's zoning operation was

'"EiJILmost in the blact." (#4) He said: "We are getting ads

bvea» <3rdinarily wouldn't get and get protests if the tabloid

r

L Zoned section] is left out."

Martin Hayden, editor of the Detroit News, saw a
 

rmDizeale problem in suburban coverage. (45) He noted that a

Jréanlrge staff was needed for adequate coverage. But this

E31363133 he said, must find its job satisfaction in the grass
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roots level of reporting. There are no glamorous jobs to

go to on the suburban level.

The reporters in the downtown newsroom can hope for

assignment to important beats and to specialties.

Hayden agrees that the metropolitan papers' future

lies in the suburbs. It's a question of how to serve these

burgeoning areas.

He feels that the well rounded metropolitan paper,

such as the figwg, has a natural appeal to those who want

large quantities of information about world, national and

regional events.

But here, too, there is competition. He told of a

esurvey the Eggs made in Ann Arbor, site of the University

(Duf Michigan, where there is a known concentration of cosmo-

r><alitan readers, particularly among faculty and students.

The survey showed that a large proportion of these

I>€e<ople bought the local paper, the Ann Arbor News, a daily,

;f<:>ar local news and the New York Times, with its vast cover-

‘aé2:€3, to satisfy their appetite for world and national news.

Ann Arbor is forty miles from Detroit and naturally

VWC>1Lald not be considered a suburb on a par with Birmingham or

RC3’ISFal.Oak. But still it seems that the Detroit News could
 

hc3’3E5e to have a powerful appeal in its offering of state,

I‘EinLional and world coverage instead of being out-flanked

EDE” a paper published on the East Coast.

The Detroit News here finds itself in a pincers--the
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Ann Arbor paper preempting the local field and the Dew York

Timgs supplying the big picture. Where does the Detroit

metropolitan paper fit in?

Statewide news might be a partial answer. The Egg

York Times can't fill this need. And the Ann Arbor News
 

isn't likely to do it on the scale that the Detroit News

and Free Press can.

Or have papers like the Detroit News reached their

optimum development and must they be satisfied to see their

circulation slowly erode? Will such erosion necessitate a

cutback in the service offered by these giants? Only the

;future can tell.

Both Hayden and Daniels said the numerous newspaper

:SWCrikes in Detroit had been a severe handicap to operations

1.11 the suburbs. Hayden said the ngs lost 18,000 readers

aa4flter a strike in 1962. But a price increase after the

Eitlzrike made it difficult to determine whether the strike

Olt‘ the price boost had been the chief cause of the circula-

tjL<:>n loss.

Daniels ruefully noted that in each strike a certain

"lJlrzfleer of readers found that it could get along without the

mEEB‘tzropolitan paper.

0n the other hand, things are not all rosy for the

SL1burban publisher either. Ben Reddick, a publisher at

II t n n 0

63Fvaort Beach, in the Los angeles region, said the newcomer

ijzfitings his metropolitan paper with him when he moves to the
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suburbs and does not read local papers. (A6) Furthermore,

he said, the larger papers and other media steal away the

editorial talent from the community press.

Professor John Cameron Sims, of the journalism

faculty at the University of Minnesota, notes: "The con-

viction that there should be a marked differential between

pay in the big city and a small town is being weakened

rapidly. Living costs do not differ markedly except in

some forms of housing and foods." (47)

:
1
2

(
D

said the small papers were reluctant to raise

advertising rates enough to enable them to attract tOp

‘talent. But the weeklies, he added, could not afford not

t;o get the best personnel.

On the other hand, he noted, a weekly could over-

c:<3me its weakness in pay scale by offering a key editor

p>eirt of the ownership in the operation-—something a metro—

P><>jlitan publisher seldom does.

Technological improvements in newspaper production

C<2>1uld make it easier for the individual newsman to become

a. jpublisher. Offset printing is one of these improvements.

her-Illiam B. Brown, president of Photonews Incorporated, of

23*53 Yzhpage, Long Island, New York, said offset can cut the

C<3>csts of production in half for a newspaper with less than

2:(:>‘,000 circulation, both in original investment and in

Q9 st of operation. (49)
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Overall, however, the community press has something

going for it that can mean the difference between defeat

and victory in many fields, be it business or war: The

high morale provided by circulation figures that show per-

sistent increases instead of alarming decreases.



CHAPTER V

THE SUBUR‘.N SOCISTY

What They Read on the Periphery of the City

Sociologists, psychologists and political scientists

have had a field day putting the suburbanite under their

microscopes.

He has been portrayed as a snob. His domain has

been denounced as a child centered, matriarchal and phony

world and has been praised as the center of a renaissance

of grass roots democracy.

Whatever the suburbanite is, the newspaper cannot

ignore him. For he's here to stay. And the newspaper must

appeal to his tastes and needs if it is to survive.

One mistake often made is the tendency to classify

all suburbanites alike. Sociologist William Dobriner ex—

plains that there are consumer based suburbs and production

based suburbs. (A?)

In a more popular vernacular, there are bedroom

suburbs, where the father makes his living downtown or per-

haps in a neighboring suburb, and the working class suburb,

where the father may work a short distance from home.

58
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Birmingham, for example, is a bedroom suburb. Thirty-

seven per cent of the workers there commute to Detroit to

their jobs. The average income is $11,800. Fifteen per

cent of the residents earn $15,000 or more a year.

In Lincoln Park, on the other hand, the average in—

come 18 $7,000. Only 1.5 per cent earn $15,000 a year or

Nonetheless, certain common suburban characteris—

tics are evident. There is more of a tendency toward home

ownership in the suburbs than in the central city. When

one owns a home, there is an inevitable interest in property

taxes. The owner wants to know why the school board or

city council must seek increased taxes.

One of the common reasons for moving to the suburbs,

sociologists find, is to provide a better environment for

children. Therefore, there is a great interest in schools‘

and in child recreation.

Political scientist Robert Wood notes that suburbia

is a hotbed of participation. (50) Suburbanites tend to be

joiners. Therefore, there is an interest in club activities.

How is this reflected in reader tastes?

Birmingham publisher Paul Averill had a survey con-

ducted to determine reader reaction to the Eccentrig. Amonc
 

the findings:

--80 per cent thought that the Eccentric was a "good

community newspaper."
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-—70 per cent believed that the paper promoted com-

munity progress.

--20 per cent thought that the Eccentric sometimes

slanted the news.

When it came to what they liked or disliked about

the content of the Eccentric, 30 per cent felt that too

much space was devoted to social news. But the report

states:

"Social news is not the culprit, however. Many

people like it. It is frankly a key element in the paper.

. . . There probably is not as much social news in the

Eccentpig as dissatisfied readers suppose. . . ."

"It was evident during the interviews that people

do read the social news. Repeatedly a woman would voice

her displeasure over 'so many social items,’ then say that

L
4
7
1

she was upset because the ccentrig had not printed a so-
 

cial item of which she had been part."

Considerable difference was encountered between new

residents and those who had lived in Birmingham for some

time. The report said:

"In many cases the new subscriber has not yet identi—

fied himself with the local community. He may still take

two daily papers (50 per cent take two daily papers), yet

finds little of personal interest in the Eccentric."
 

It was noted that 12 per cent of the families have

'N
i

moved to Birmingham within a year. sixty-six per cent had
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lived there from one to five years.

The report recommended "good background information

in order to fully understand and appreciate local news.“

One might conclude from this that time is on the

co ntric. The longer the residents stay inc
:

(
0

side of the

Birmingham, the more interest they are likely to have in

Birmingham affairs. And the greater will be the appeal

of local news—~the trump card held by the community press

in its fight for circulation.

However, the paper also seems obligated to see that

the local news is written with proper dimension so that the

new reader can understand it. Each event must have proper

background information. This requires experienced writers

and editors.

The importance of local coverage was underscored in

the report by the statement: "By far the strongest interest

is in local government, tax money expenditures, school ads

ministration and editorials."

Thirty-five per cent of those interviewed mentioned

local news as the first item they looked for. The report

said:

"Headers thus want and need a community paper to

give them information not readily obtainable in the larger

dailies."

Some insight into suburban reader interest was pro-

vided by quotes from those interviewed:
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"In the last election [on the state constitution] I

was unsure of my voting because I hadn't taken the Eccentric."
 

"Being new here . . . nothing of interest. We'll

probably subscribe when we're here longer."

"The way the Eccentric is written doesn't hold your

attention. . . . It's awful shallow, superficial . . . no

depth."

". . . couldn't be bothered about wading through

such a mountain of trivia."

"I'm interested in local news, but all I could find

were parties."

Janowitz cites reader reaction in a similar survey

in suburban Chicago:

--It lacks local news.

--It keeps me in touch with the community.

--It lacks influence in solving community problems.

-—It keeps me in touch with my parishioners. (A pastor)

--I can keep track of my friends.

--The news of the Veterans of Foreign Wars is too

often on the last page. (51)

Social news, whether it bores large portions of

readers or not, is the stock in trade of community weeklies.

This is illustrated by Table 15, which shows results of a

study of several Detroit suburban weeklies taken at random

for a single issue.
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Table lS.--Prominent subjects of interest in suburban weeklies

and number of stories on such subjects in one issue

 

”WW---—-—-——--W

Government,

Newspaper Politics Social Schools Sports

Grosse Pointe News 6 55 9 2

Dearborn Guide 13 17 7 15

Guardian Review

(Garden City) It 16 6 18

Northwest Record 10 13 ll 0

 

Victor J. Danilov, manager of public relations for the

Illinois Institute of Technology and the Armour Research Foun-

dation in Chicago, offered these recommendations to improve

the community press: Good local coverage; complete back-

grounding of stories; more promotion; and a revamped format.

(52)

He argued in favor of the tabloid format and more

stress on photographs. The survey for the Eccentric found

criticism of the Birmingham paper's layout, although much of

this might be attributed to the Eccentric's very size. The
 

old time weekly was simple in its organization but also small,

often only eight pages.

Many suburban papers have news holes as big or bigger

than the metrOpolitan publications and no doubt sooner or

later will have to find new ways of making their product more

easily read. This is not to argue that the metrOpolitan
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papers are well organized.

What implications does the survey of suburban readers

have for the downtown papers?

The popularity of local news can only remind the

metropolitan publishers of their weakness. But it might

also suggest that the zoned editions, while nOt permitting

dir ct competition, do provide a vehicle by which the sub-(
I

urban problem can be attacked effectively.

The Detroit News fills a large portion of its zoned

sections with bridal pictures that otherwise would not be

published. Judging from the interest in social affairs in

the suburbs, these no doubt are well received.

The need for well backgrounded local news might sug-

gest that an occasional in depth report on certain suburban

community issues might be in order for the zoned editions.

One of the metropolitan paper's biggest assets is a

staff that can offer top flight reporting and editing. The

demand for local news may be better met by the community

press, but that doesn't mean that the reader wouldn't like

additional local coverage in the metropolitan manner to

supplement the product offered by the smaller papers.

"The Price of Liberty is High"

Local government floundered between 1870 and 1900

in the United States. Scandal and corruption flourished in

C
,

D
‘

emetropolitan centers. The dolitical boss ran rampant.‘

A U
1
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Population growth complicated the tawdry picture.

Detroit, for example, more than doubled its population be—

tween 1880 and 1890. Nationwide in 1890 more than 30 per

cent of the population lived in urban areas. In the vil-

lages and small towns, the court house gang long ago had

established absolute control.

In desperation, state legislatures assumed a tight

rein over the urban areas, a rein that destroyed local

autonomy. But reforms such as civil service and the short

ballot were instituted in many cities. And eventually the

grass roots doctrine of government reasserted itself.

But technology-~in the form of transportation--had

provided the means for an escape to the suburbs before the

cities could make the new forms of government effective.

The flight to the suburbs was in full swing. Grosse

Pointe Park, for example, gained 725 per cent in population

between 1920 and 1930.

Prior to 1918, the big cities were able to expand

their borders and keep up with suburbanization by annexing

neighboring areas. Then political opposition to annexation

arose, and this attempt of the cities to grow with suburbia

collapsed. Those fleeing the cities wanted no further part

of them.

In the 19b0's and 1950's the cities tried a new

approach. They suggested merging functions that affected

the whole metropolitan area. This resulted in various
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authorities for water service, regional planning and other

purposes. New York City has an abundance of them-~for ex-

ample its port authority. But suburbia still resisted. The

refonners argued that such authorities were the most eco-

nomical approach to common problems.

The suburbs defended their reluctance by replying:

"The price of liberty is always high." They still wanted

their independence from the city.

Although some inroads have been made, reformers

still have failed to make an appreciable dent in this grass

roots concept of suburbia.

Sparks Fly Over Income Tax

The reverberations of this conflict between the

central city and suburbia have been felt in the newspaper

world.

In Detroit this conflict was reflected in the battle

(aver the city income tax in 1962. Detroit needed the revenue.

III: passed the tax, which is levied on the income of anyone

t111c>nmkes his living in Detroit, including the commuters

17J“<:m the suburbs.

This tax affects 33 per cent of the workers in the

S‘thsurbs, including 124,316 from Wayne County, 58,389 from

r535:4.‘klarid and h8,569 from Macomb. (54)

The issue could only sharpen any feelings of local

i~Cientity that suburbanites might have felt at the start of

tL‘I‘xe Struggle. And the Detroit metropolitan papers were
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drawn into the battle. It seems probable that they suffered

in the process because they were identified with the re-

sented tax.

George Kuhn, mayor of Berkley, a northern suburb,

he headed the Vigilance Tax Committee, dedicated to fight-0
)

ing the Detroit tax. The committee fought the tax through

the courts. In 1964 it lost its case in the State Supreme

Court. But the Legislature passed a bill cutting the tax

for suburbanites in half.

Kuhn said he was gratified by the support the tax

foes had received from the suburban press. (55) He de-

nounced the opposition he had encountered from the metro-

politan papers.

Kuhn lauded the support his committee received from

the Tri-County Press and the Mellus chain. He also praised

the papers in Dearborn, Redford Township and Livonia.

The clash over the income tax is reflected in a

Free Press editorial published after the lower house of the

Michigan legislature passed the proposal to limit the De-

troit tax on nonresidents to a half of one per cent. The

preposal also required that all city income taxes be ap-

proved in a public election. The editorial read:

"If each tax had to be referred back to a refer-

endum, we never would have effective government. . . . An-

other invalid argument used is that there's something fair

about the suburbanite paying half as much as the resident.
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"This argument says he uses the city's services

about half as much as the resident-~50 half the tax is

about his equitable share. What this argument misses is

that the income tax pays just part of the city's budget.

. . ." (56)

The Eggs, on the same day, took a milder approach

in its editorial. (57) In a resigned tone, it said:

"It's asking too much to expect Detroit officials

to cheer. But they can console themselves with the thought

that they would lose some part of that money anyway, each

time another suburb adopts an income tax under present

ground rules. . . ." V

"They can take more comfort in the likelihood that

this partial restriction and loss will, if the bill becomes

law, put an end to the threat of losing nonresident revenue

altogether, as the Vigilance Tax Committee would have it."

Derick Daniels of the fires Press admitted that the
 

city versus suburbia issue hurts the metropolitan papers in

the suburbs. He said the Free Press tried to stress the

n (
0

ed for an area wide approach to the Detroit region’s prob-

lems. But he said he could understand the community press's

efforts on behalf of the divided approach.

Glazier, flaws reporter, said the income tax fight

had generated much ill will toward the downtown papers on

his beat.
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It would be tempting to overstate the importance of

the local identity factor. After all, hostility toward a

pa er does not mean that it is not read. The Chicago Tribune

*
7
)

has done quite well in an area where possibly a considerable

majority disagrees with its editorial policies.

But the degree of warmth the suburbanites have

toward the metropolitan papers might count—- erhaps when

they are deciding whether to try substituting a local paper

for the Detroit papers and to rely on television and the

flew York Times for their other news.

Detroit's Comparative Position

Have the Detroit metrOpolitan dailies fared better

than those in the other metropolitan regions? Table 15

indicates that they have.

Table l6.--Detroit newspaper circulation and population

growth compared with average of metropolitan

areas surveyed by Force

 — w— w

a.—..“—-— ——‘—

 

Average Detroit

Suburban (Per Cent) (Per Cent)

Circulation + 86.6 +llO.9

Population +1OS.3 +177.5

Central City

Dailies' Circulation - 2.6 + h.l

Population + 9.7 + 2.9

Total area population + h6.5 -+ 58.3

Source: Force's study, 1961
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The Detroit paper's combined circulation, according

to the 1961 figure, was up 4.1 per cent. Force's study of

the fifteen biggest metropolitan areas showed that the

large papers had lost 2.6 per cent of their circulation.

But at the same time, the Detroit suburban dailies,

while relatively few in number, gained 110.9 per cent in

circulation while the average for the other regions was only

6.6 per cent.0
1

Table 16 reveals that while Detroit city's popula-

tion gain is below average, the total area's gain is above

average, possibly accounting for the suburban dailies'

greater circulation gains.

Technology may enable the Eggs to strike a new blow

at the suburban problem. Hayden pointed out that the Eggs

owns a site near Eight Mile Road that is a possible location

for a subsidiary publishing plant. Such a plant could serve

the vast suburbs to the north.

figflg executives have envisioned sending mats from

the downtown plant to such a suosi”iary plant. Printing in

this fashion would be aimed at faster delivery of fresher'

news to the northern region. However, the plan still is in

the talking stage.

.
.
.
3

3
‘

(
D

Los Angeles Herald-dkmgiger a ready has imple-

mented this approach. A subsidiary printing plant has been

completed in Buena Park, twenty-two miles southeast of Los

Angeles in Orange County. (58) George R. hearst Jr.,
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publisher, said the plant was the initial step in a long

range program to ease problems in the downtown plant.

The Los Angeles building is near the center of a

suburban area of more than a million residents. It was

pointed out that the downtown plant has been plagued by

heavy afternoon traffic that bottles up freeways at the

hour the afternoon editions are ready to be delivered. Page

mats are rolled in the downtown plant for both printing

facilities.

While technical improvements-~in the form of sub-

sidiary p1ants-—offer one hope for the metropolitan dailies,

there are other hOpeful signs.

One is that downtown may get back some of its popu-

lation. Paul M. Reid, executive director of the Detroit

NetrOpolitan Area Regional Planning Commission, has predicted

that Detroit's pOpulation will spurt upward after its decade

of decline. (59)

He said on November 10, 1963, that the reversal of

population losses will begin in the next year or two, bar-

ring a recession. Reid said the exodus from the city had

ebbed.

"Detroit will lose about 9,000 persons in 1964,

where it was losing as high as 60,000 a year in the years

1957 to 1960," he explained.

"We've about wrung out the surplus population that

poured into Detroit during and right after World War II,"
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he said. "Now we can expect the middle classes to begin

to migrate back to the city."

Reid said suburbanites whose children were out of

h
‘

,
_
)

e b C
.
)

high school were t st prospects for a return to the

Hcentral city. "Det roit is stil the heart of the metro—

Hrtd. "It is a magnet for population."’
J
D
)

politan area," he as

Such a return of the poulation, of course, would

be good news for the downtown papers' circulation departments.

A report on suburban housewives' shopping habits

r“

compnil-ed bytthe Chicago ngbgng also might be a bright spot
 

for the largeor papers. The report found that the housewife

has become far more mobile in her search for bargains than

she used to be.

Pierre Martineau, director of consumer research for

the Tribune, said: "This mobility has turned the shopper

into a person ready and willing to be wooed by retailers

25 or even 50 miles away." (60)

The survey indicates that this is a recent phenomenon.

As recently as 1957, Martineau said, the average woman spent

shepping money at two and a half centers. "Today she regu-

larly visits seven centers, and the most mobile turn up at

as many as twelve."

If such mobility is a fact in the Detroit area, it

would seem that advertisements publishedin the Eggs and

_§ree Press would be the best way for retai lams'to capitalize
 

on such business.
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Such a shopper would prefer to take the regional

rather than the local look at advertisements. She might

read the local paper for news about her neighborhood, but

she would need the metropolitan publication for her shOp-

ping.

Furthermore, suburban life is not all gravy. A

story in the Free Press tells of how Detroit suburbs are

unable to keep up with the expanding need for fire protec-

tion.

The story said: "The National Board of Fire Under-

writers has reported serious manpower short ges in fire

departments across the country——a report confirmed by the

Detroit area fire chiefs thenselves."

Sure there's an answer. Just as there is an answer

to the burgeoning need for more schools and municipal serv-

ices. The answer is taxes--higher ones.

Commuting can be a burden, too, in spite of the best

freeways. Years of traffic jams and extra traveling expense

may make a return to the downtown dwelling close to work quite

appealing for many, if the proper housing is available.

But before we leave the subject of bright spots for

the metropolitan dailies, we should take note of another

threat. This is the danger of further circulation losses

to suburban dailies that publish Sunday papers.

Byerly found in 1964 that the Sunday circulation of

community dailies in ten metropolitan areas is increasing
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at a faster pace than it is on week days. (61) He said

circulation jumped 80.5 per cent weekdays from 1945 to

1962 but soared 203.4 per cent on Sundays.

The total Sunday circulation gain for the community

dailies was 1,410,201. The bigger papers lost 805,310.

Detroit at this time has no suburban dailies that

publish on Sundays. But the threat cannot be ignored.

The role of the Sunday paper seems more important

than ever. William 1. Nicholas, editor and publisher of

This Week magazine, told the Detroit Adcraft Club:
 

"In effect, they [the Sunday papers] are an enormous

bulletin board that gathers together the entire population

once a week. (62)

"Just because so many other elements of the com-

munity and of communications are being splintered away,

the Sunday newspaper is destined to grow as the single,

central, galvanizing force of communication in modern times."



CHAPTER VI

SUBURBAN OPPORTUNITISS AHdAD

Conclusions

In a line of inquiry, one eventually gets to the

point where it must be asked: What are the conclusions?

Such conclusions, it is hOped, will point the way to the

future.

There is little question that the metropolitan

papers, in Detroit as elsewhere, are engaged in a new era

of competition. There's much new business to be pursued in

suburbia, the new frontier of American life, and as in every

contest, the peeple marshalling the most brains and courage

are apt to win.

It seems evident that suburbia will go on expanding.

And with this expansion there will be more opportunity to

sell news and advertising.

It appears that while the weekly community press is

a factor to be reckoned with, the community daily is a more

serious threat to the metropolitan p per because its product

comes closer to meeting the newspaper needs of the subur-

banite.

Hayden acxnowledged that the suburban daily is the

greatest t reat. He particularly noted that their operating

"/9
I
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costs tended to be smaller.

But the suburban weekly, no less than the suburban

daily, is a big factor in building the feeling of local iden-

tity, which also hurts the large papers.

The circulation figures to date seem to indicate

no sizable gain in circulation for the metropolitan papers.

In fact, many are losing. It seems that many of them would

be willing to settle for holding their own in the suburbs,

perhaps making up any advertising deficit in the national

accounts.

The metropolitan papers seem likely to assign more

and more reporters and editors to suburban news. This has

been more or less a grass roots type of reporting, but as

suburbs grow more complex, this reporting, too, is likely

to become more specialized.

For example, reapportionment may make the suburbs

the key political force in the land, and this will require

reporters who can write political news with insight.

Chances are that the plight of the metrOpolitan

dailies, in the light of suburbanization, has been sometimes

overstated. Many suburbanites still want the high quality

coverage of the metropolitan news staffs. But there no

doubt are many changes coming for the larger publications.'

Zoned editions, even with their shortcomings, probably

will go on expanding. The New York Daily News, for example,
 

on September 13, 196A, started two new suburban sections,
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bringing to eleven the number of such editions. (63)

The New York paper's suburban staff of thirty-two

has its own reporters, rewritemen, its own c0py desk and

photographers, all working under a single editor.

An average of 300 columns of news matter is handled

each week. The suburban sections circulate as far away as

120 miles to Hontauk on the tip of Long Island.

Detroit's zoned papers have shown that such sections

mean new business.‘ Although the profit margins of such sec-

tions may be questioned, technological refinements may pro-

vide a more secure economic base for them.

Although journalism graduates may shun the suburban

papers in favor of the metropolitan organs at present,

chance are that many of them still will find themselves

\

working in the suburbs. Tnis grass roots reportine as the
«4’

Chicago Tribune has found, offers a good training ground.
 

(
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The suburban papers are likely to improve r

wage scales--and the editoral departments of some ill beS

unionized. The American Newspaper Guild, for example, re-

cently organized the editorial staff at the Pontiac Press.
 

The suburban publishers are apt to realize that the reader

demands a high quality news product when conditions are

competitive. And this requires higher pay for the prac-

titioners.

The threat from the suburban daily is likely to

grow. The establishment of the Warren daily edition indicates
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that more may follow in the Detroit region. It shows that

the suburban publishers are not timid.

Apparently the national news media--including the

New York Times--wi11 offer competition on another level.
 

Will this force the metropolitan dailies to provide more

state news--the one area that is not fully serviced by

either the national or community press?

In Detroit it seems that an answer must be found

to prevent the frequent strikes that disrupt publication.

Readers no doubt have missed the papers during these lapses

of publication, but their habits can be set, too. Many may

decide that they can do without the metropolitan papers.

Then too, can the larger papers' health survive prolonged

periods of economic loss?

Finally, the metropolitan papers are likely to pay

increasing attention to the tastes of the suburbanite. The

suburban dweller may not be a greatly different person

than when he lived closer to downtown. But in an era of

tight competition, any differences in his reading tastes can

be significant.

A few suburban supplements have popped up. Suburbia

Today, for example, now is distributed to 235 papers. More

and better supplements may be started in the future, keyed

to this new way of living.

Philosophically the metropolitan papers can hardly

afford to allow the suburban papers to drive a larger wedge



79

between them and their readers.

The fact that they are published in the central cities

may tempt the downtown papers to take a sharply provincial

viewpoint. But it seems that their interests-~and the in-

terests of the metropolitan area-~would be better served if

each editorial issue were viewed from all angles-~and with

some sensitivity to the suburbanites' feelings.

This study has tried to approach the suburban problem

from the standpoint of the downtown dailies. Various side

questions arose that might be explored in further research.

A detailed look might be taken at the suburban

publisher. He is at the center of this burgeoning area-~a

great opportunity but also a great strain. How is he meet-

ing his problems?

How well are the suburban dailies——saddled with the

burden of not only local but also national and world news--

doing their job?

Are the suburban publishers merely selling news and

advertising, or are they becoming effective influences in

the social and political sphere, too?

Detroit is only one city. Every metrOpolitan area

will present different problems. While zoning has grown

more and more popular as a way of handling suburban coverage,

papers in many major cities have not adOpted it. Have they

found better ways?
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The press--hotly engaged in an era of change-~finds

its role changing. A definition of this new role was offered

by Judith Jamison, former public administration analyst for

the Bureau of Governmental Research at the University of

California:

"The characteristic sprawl of a megalOpolis of the

20th century has destroyed the cohesive municipal corporate

entity envisioned by our forefathers, in which discussion

of issues and joint decisions could be made. (fit)

"The contemporary metrOpolitan daily cannot have

the same personal impact as the paper representing one well

recognized community. The metropolit n daily can and does

give a common background to area wide issues and subjects

of greater than metrOpolitan interest, such as state, na-

tional and international news, features and advertising.

"The suburban dailies can support the national news

services, syndicates features and advertising, but they are

best suited to give full treatment to local issues, to be

further supplemented by the community weeklies which can

give space to personalities within neighborhoods."
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APPENDI" A

Newspapers in the Detroit Area

 

 

Detroit City Wayne County

Detroit Suburban Papers Belleville Enterprise Roman

Brightmoor Journal Dearborn Guide

Home Gazette Dearborn Press

Livonia News Ecorse Advertiser

Redford Record Flat Rock Guardian

Southfield Sun Garden City Guardian-Review

Township News ’ Grosse Ile Camera

East Side Newspapers Grosse Pointe Press

Detroit Free Press ' Harper Woods Community News

Grand River Record Harper Woods Herald

Grosse Pointe News Inkster Guide-Herald

Hamtramck-North Detroit Inkster Ledger-Star

Citizen

Highland Parker Hellus papers:

New Center Hews Allen Parker

Detroit News Scorse Enterprise

Northeast Detroiter Lincoln Parke

Forth End Fews Melvindale Messenger

Redford Observer Southgate Sentinel

ShOpping News Southwest Detroiter

Narrendale Courier Township Tribune

Nest Detroit Guide Livonia Observer

West Side Courier Korthville Record

\
0

H
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anne County (continued)

Plymouth Mail

Plymouth Observer

River Rouge-Ecorse

Herald

Romulus Dispatch

Trenton Times

Wayne Dispatch

(
UUayn Eagle

Wyandotte News Herald

Oakland County
 

Berkley Advance

Birmingham Eccentric

Clarkston News

Clawson Times

Farmington Enterprise

Ferndale Gazette-Times

Lakeland Tribune

Hazel Park News

Madison News

Holly Herald Advertiser

Lake Orion Review

Nilford Times

Novi News

Oakland County (continued)
 

,ak {ark Northwest Publications:

Huntington News

Northland Press

Northwest Detroiter

Northwest Record

Oak Park News

Westown News

Oxford Leader

PressPontiac

Rochester Clarion

(
.
4

Rochester iews

Royal Oak Laily Tribune

Southfield News

South Lyon Herald

Troy Times

Tri-City Messenger

Cacomb County
 

lrnada Timesk
-

East Detroit South Nacomb News

Nount Clemens Monitor Leader

Richmond Review

Romeo Observer

l ir Shores Clinton Herald(
‘
1

a
)

'1

‘4-
JV.

'
1

Y

-tica SentinelC

Kacomb Daily Monitor Progress
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Fig. 2--Map of three-county Detrout area. Dots indicate

communities served by newspapers. Circled dots

indicate daily papers. The remainder are weeklies.
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