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ABSTRACT
PREDICTORS OF TELEVISION VIEWING
ANCNG JUNIOR HIGH SCHOOL STUDENTS

by Brenda Dervin

The four purposes of this study were: 1) to replicate some
previous work on correlates of frequency of child television viewing;

2) to include certain variables which have been partly or wholly over-
looked in past work; 3) to extend the analysis to a multivariate method;
and 4)‘to specifically look at the types of relationships which exist
bztween the criterion variable and its predictors.

Respordents for this study were 252 seventh and eighth grade boys
znd girls -- the entire junior high school class in a suburban school
system outside Milwaukee, Wisconsin. The data used here were drawn
from a larger survey tapping mass media behaviors and family life style
patterns. Survey questionnaires were self-administered in regular
classes during the 1964-65 school year;

From the available data, 63 variables were selected -- 62 pre-
cictors and the criterion. Among the major results and conclusions of
the study were the following.

1) Of the 62 predictors, 21 were significantly related (by X>

and/or r analyses) to the criterion variable.
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2) No single variable alone explained a great deal of variance
in the criterion. Maximum variance explained by any one variable was
18% with a curvilinear model, 9% with a linear model. This result
suggests the need for multivariate approaches.

3) Variables were subdivided into seven categories and multiple
Rs were run within categories to determine which variables contributed
significantly to variance explained, assuming a linear model. The

"best" within category predictors were: a) parent media use -- amount

of parent TV viewing and variety of parent radio use; b) respondent
media use -- amount of respondent radio use, variety of respondent
radio use,' variety of respondent book preferences, frequency of

respeydent movie attendance, and medium respondent would miss most;

¢) fawily cohesiveness == none; d) community integration -- none;

e) self-orientation -- respondent outside home employment and respondent

math knowledge level; f) consumer orientation -- respondent attitude

toward credit and variety of respondent spending; and g) demography --
occupational prestige.

4) Assuming a linear model, the best category of predictors
(in terms of variance accounted for in the criterion ) was respondent
media use (18%). Second best was parent media use (14%), followed by
self-orientation and consumer orientation (8% each). Demography accounted
for 6%. The multiple Rs for family cohesiveness and community integration
were not significant. One of the better predictor categories -- consumer
orientation -- included almost all new variables -- i.e. variables not

looked at as predictors of TV viewing in prior research.
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5) When the "best" within category predictors were pooled in one
multiple R equation, the resulting R was .50, accounting for 25% of the
variance in the criterion. When all 62 vairables, regardless of category,
were included in one multiple R equation, the resulting R was .65,
accounting for 42% of the variance.

6) A comparison of the linear r with the curvilinear Eta
correlations for the relationship of each predictor to the criterion
indicated that the curvilinear model f;t the data better.

7) A comparison of the current results with prior research
suggested that certain assumptions derived from early child-television-
research need re-examination, particularly in light of today's high
media saturation environment. As an example, the present _results offered
little dupport for two often-used generalizations about. television
viewing -- the frustration hypothesis and the functional displacement

hypotiesis.
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CHAPTER I

INTRODUCTION

Rationale

Ever since television burst upon the U.S. scene in the 1950's,
the attention of researchers, critics, and fhe public has been focused
on possible effects of the new, imminently éttractive, and pervasive
medium on children. Generally, attention to the medium has been rooted
in a concern for possible detrimental effects. Does viewing television
ruin eyesight? Does it cause children to withdraw from real life
concerns? Does it lead to increased aggression, cause juvenile
celinguepey? Does it debase tastes?

Wnile the critics and researchers have been busy looking for
effects, the public has been busy accepting the new medium. In a true
success story of the 20th century, the proportion of U.S. homes with
television sets rose from 7% in 1950 to 82% in 1957 (Witty 1963,

Bogart 1958). By 1960, saturation had reached 90% (Bogart 1962) and,
in 1965, reports of 94 to 100% saturation were common. -(Witty 1966,
Rainwater, Coleman, and Handel 1959, Huber 1965.) Television continues
to be the major leisure time activity with the typical family
television set operating S5 hours a day, the average man. viewing for

2 1/2 hours, average woman for 3 1/2 hours, and average child for 4

nours (Bogart 1962).



While the popularity of television rose with relative ease,
the search for effects did not. Indeed, the search might well be
sutmarized by saying that the more researchers looked for effects,
the less they found. In 13957, Meyersohn noted that few of the
hundreds of studies on television and children had "succeeded in
providing much of conse@uence." (Meyersohn 1957) As late as 13964,
Schramm asserted that one should not expect 'too much, too soon, and
too specifically" from effects research (Schramm 1964).

In delineating the reasons for the lack of clarity offered by
effects research, there seems to be general agreement in pointing to
the failure of the "hypodermic model" of communications research.

1]
Schrarm, White, Klapper and others have all pinpointed the evolution

of re;earch on the mass media from a "direct effects" model to the
currently accepted phenomenalistic, functional, situational, or uses
and gratifications approaches (Schramm 1962, White 1964, Klapper 1960,
Katz and Foulkes 1962, Bauer 1964).

While once the mass media researcher asked '"what do the mass
media do to people'", today he more often asks "what do people do with
the mass media?" While once the researcher viewed the individual
child in isolation from his family, social background, and environment,
today the researcher looks to these ''situational and contextual
elements for explanation of the television-child interaction. While

once the researcher was concerned primarily with measuring effects

almost totally in terms of source expectations, today he looks to






consequences waich may be entirely independent of source intent.
Kleprer's generalization tnat mass communication ordinarily does "not
serve as a necessary and sufficient cause of audience effects but
rather functions among and through a nexus of mediating factors and
influences" best sums up the result of the evolution (Klapper 1960,
p. 8).

A major consequence of this newer approach to media research is
that tne task is now immensely more complicated. The hypodermic model
in its simplicity failed to yield clarity while the functional model
in its complexity must be concerned with an enormous number of variables
and their interactions in order to begin to yield clarity.

In ;;cepting a more functional approach to their subject, re-
searchérs have spread their concern from analysis of aggregates or
dcmographic characteristics (White 1964) to concern for the ability,
maturity, personality, peer group relations, and family relations of
the child (Hirmmelweit, Oppenheim, and Vince 1958, Riley and Riley 1955,
Bailyn 1959, Maccoby 1964, Schramm, Lyle, Parker 1961).l

Along with the emergence of the functional approach, there has
been an increasing awareness of the conditions necessary for developing
causality statements in social science research. While once the

researcher was quite ready to infer effect statements from field

Lo of these references -- Himmelweit, Oppenheim, and Vince (1958)
and Schramm, Lyle, and Parker (1961) will be referred to extensively
in Chapters I and II. All further citations of these two references
will be made simply to Himmelweit (1958) and Schramm (1961).






research, today researchers are careful in emphasizing that their

field studies on the relationship of television and children are
correlational in nature. After careful analysis of the methods of
looking for the effects of television, Maccoby concluded that only

the laboratory experiment can come close to causality requirements.

She noted that even precise before-after field surveys using matching
techniques do not offer true randomization, so causal connections cannot
be pinned down from such research (Maccoby 196u4).

As a result of these two trends - the acceptance of the functional
approach to research and the awareness of the limitations of field
research -- the current state of affairs in television and children
research seems to include:

1) an acceptance of non-experimentai field research as a

search for "correlates" of media use rather than "effects"
of media use;

2) an acceptance of the need to lock at a number of areas

of the child's life in order to more fully understand
and describe the child-television interaction; and
3) a call for increased experimental work from which "effect

statements" may be derived.

We find Schramm summarizing his intensive review of the past
television-children research by saying that the classic field surveys
"hnave gone about as far as it is possible to go with survey methods. . . ."

(Schramm 1964, p. 7). Yet, rejection of the "correlate" approach to

research on television and children may be a bit too hasty. While the






correlational-type approach will not yield effect statements, the
possibilities of the approach have not been tapped to their fullest
extent.

Most of the past work, while acknowledging a correlational
approach, has been very much rooted in a search for effects. Findings
on television and children have come mainly from studies concerned
with the differences between matched respondents in television and
non-television households. The two classic studies -- Himmelweit (1958)
and Schramm (1961) -- were based on a concern for the effects of the
introduction of television although both did look somewhat at correlates
cf amount of viewing.

' Whileitnere is a great deal of research on television and
cilldren only a small subset is directly relevant to the television
environment of the 1960's with its almost 100% saturation of TV
households. The absence-presence of viewing is almost no longer
relevant. White, Edelstein and others have made references to the
need to take a new look at audience composition and utilization of
media in terms of the current media environment. (Edelstein 1966,
White 1964) They suggest that once well-supported principles of mass
media behavior like the "all or none principie" (first posited by
Lazarsfeld and Kendall 1948) may no longer hold in today's context of
redia overload. One recent factor analytic study of media exposure
patterns of teenagers, for example, suggests that once rather clear-
cut relationships between various aspects of media usage may no longer

t2 quite so clear. (Troldahl and Costello 1966).






Another reason the correlational approach still has merit is
that many crucial variables have been completely or partly ignored in
the past work. For example, we find that family consumer behaviors
have been rarely incluced as possible correlates of child television
behaviors. Yet, with one of the main family functions being its
consumption role in society, this seems a lucrative area in which to
extend the television-children focus. Chapter II more fully details
variables which have been partly or wholly overlooked in the past work.

A third reason for not yet eulogizing the correlational approach
to television and children is the almost total absence in the past
work of multivariate analytic approaches. Himmelweit (1958) and
Schramé (1961) illustrate the common use of contingency analysis of
fréquencies and percentages. While researchers have developed lists
of what they consider to be the most important predictor variables
of television behavior these have usually been derived from analyses
of one predictor variable at a time and developed into a kind of
jigsaw puzzle portrait. An exception is Bailyn (1959) who used a
multivariate technique to arrive at a statement of the four variables
which accounted for approximatgly 47%-of the variance in amount of
exposure to the pictorial media (comics, films, television).

Multivariate analysis techniques offer several interesting
possibilities for the area of television and children. First is the
obvious advantage of using techniques which detect spurious corre-
lations and isolate interactions. Second is the ability of these

techniques to handle the larger numbers of variables demanded by the



more functional analysis of mcdia behaviors. Third is the parsimony
offered by techniques which reduce a large set of variables down to
the set most important in terms of variance accounted for.

Related to the lack of use of multivariate approaches, the past
work on television and children also shows an almost total absence of
concern with the exact nature of the relationship of predictor variables
to the criterion media behavior. Most pfedictions of relationships
" have been stated in a linear fashion. Further, even contingency
analysis which can tap curvilinear relationships has been essentially
used with dichotomous classification of the criterion television
viewing behavior. This makes detection of curvilinearity impossible.
The fichotomization of the criterion variable was a necessary con-
straint for those researchers who, in the past, looked at the absence
and presence of television. However, it is rare to find any more than
two categories even when researchers were looking at amount of
television viewing. Schramm (1961), for example, used simply high and
low television viewing categories. An exception is the Himmelweit
(1958) study in which three categories of television viewing were used.

In summary, then, the correlational approach to studying the
relationship of television and children seems to still have merit
mainly because it has not been utilized to its fullest. Much of the
past research does not apply to today's 100 per cent television
saturation. Many crucial variables have been partly or wholly over-
looked. Multivariate analysis techniques have not been used, and

specific attempts to look at the nature .of the relationships between



predictor variables and the criterion media behavior have not been
nade.

With this background, the present study aims to look at correlates
of the amount of television viewing by junior high school students.
The purposes of this study are:

1) To replicate much of the past work on correlates of

frequency of child television viewing;

2) To go beyond a replication by including some

variables which have been partly or wholly overlooked
in past works;

3) To extend the analysis to a multivariate method; and

4) To specifically loock at the types of relationships

which exist between the criterion variable and its

predictors.

Generalizations from prior research

It seems most efficient at this point to draw together the
most parsimonious generalizations from across the literature and
reserve specific citations for supporting the hypotheses formulated in
Chapter II. The generalizations stated in this section come primarily
from the conceptual discussions of Himmelweit (1958), Schramm (1961),
Campbell (1962), Maccoby (1964), and Klapper (1960).

A thread seems to tie the various recent approaches to predicting
amount of television viewing together. This thread might best be
called the functionalist's agreement to look at the child as an
integrated human being acting in a reasonable fashion within the

context of his environment. We find such opening generalizations as



"the mass media exist because they are useful in meeting human needs
and that TV has come into use ... because it meets some of these needs
better than any other alternative." (Schramm 1961, p. 74). This unifying
viewpoint ties together the more firm generalizations derivable from
past work.

Most writers have phrased their generalizations in terms of
effects rather than in terms of relationships. Thus, one finds
reference to the direct and indirect effects possible from television
in Maccoby (1964}, or a list of possible effects in terms of physical,
emotional, cognitive, and behavioral effects in Schramm (1961), or to
"displacement of time effects". and effects of content in Himmelweit

1]

(1958). The generalizations stated below have rephrased "effect"
ngtions into “correlational" notions.

A good deal of the prior research from which these generalizations
are derived have dealt with both thelquantity and quality of a child's
television viewing behavior. Since the present study deals only with
amount of television viewing, findings and generalizations are derived
from past work only when relevant to the quantity of viewing. We have

derived the following five generalizations:

1. The parental imitation generalization: While not explicitly

stated as such in past literature, an underlying theme of the results
might be framed: "children tend to do what their parents do, all other
things equal." Thus, consistently researchers have found that one of
the best predictors of any child's media behavior is the media behavior

of his parents. Three major researchers all concur that if parents
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view a lot, children tend to do likewise; if parents view moderately,
children tend to also. (Schramm 1961, Maccoby 1964, Himmelweit 1958).
A logical consequence of the above generalization is that a number
of demographic characteristics which predict parent television behavior
predict the child's behavior as well. Rather consistently the findings
agree that the occupational level and education of parents predicts
the amount their children view (Bailyn 1959, Schramm 1961). Specific
findings on social class will be offered later but the variable is
offered now as an example of the class of readily tapped variables
which might be termed attributes of parents which predict the child's
behavior.

2. The demographic attributes of the child generalization:

4
tgain this generalization has not been stated explicitly in the prior

research. It suggests that there are a number of good predictors of
television viewing which are not accounted for by parental behavior or
attributes nor strictly by generalizations 3, 4, and 5 below. For
example, the child's age is often found to be strong predictor§ of
various media behaviors. In terms of television viewing, findings
rather consistently concur that the peak television viewing time for
children is roughly from the ages of 11 to 13 (Schramm 1961).

3. The functional displacement generalization: This

generalization was first framed by Himmelweit (1958) and has
structured numerous approaches since. In essence, the generalization
is that a child must choose between activities and that he will
sacrifice in lieu of television those activities which satisfy the

same needs as television but do so less effectively. He will not
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sacrifice, however, those activities which serve needs different than
those served by television. The term "functional" is essential in the
generalization as what is "functional" to one group of children may
not necessarily be for another. As an example, it is a rather consistent
finding that, movie attendance is sacrificed for television viewing
(Himmelweit 1958, Schramm 1958 and others). However, when a child
reaches adolescence the movie theater becomes a meeting place for
friends and the displacement phenomenon no longer holds.

One problem with the displacement generalization is that it has
mest often been tested with a criterion variable of absence vs presence
of television in the home. It is difficult to make the leap from a

A

finding in that context to a prediction that would hold for amount of
tezevision viewing. It seemed quite clear that when families purchased
television sets movie viewing dropped off. However, after years of
television ownership, it is not so clear that the person with a high
desire for the kind of need fulfillment offered by both television

and movies will fulfill that need primarily through television. .

4, The frustration generalization: First stated by Maccoby

(1951) this generalization states that the more frustrated a child

is, the more time he will spend in front of his television set. The
usual indices of frustration have been the degree of the child's
integration within both his family and his peer group social systems.
In a theoretical discussion of the use of mass media as escape, Katz
and Foulkes (1962) point to the impressive evidence supporting the
notion that alienation, deprivation, and frustration leads to increased

exposure.
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5. The information void generalization: While more directly

related to the quality of a child's viewing rather than the quantity,
this generalization is relevant to some aspects of the present study.
Posited first by Himmelweit (1958), the generalization states that the
conditions under which television content is likely to have an effect
on a child's values and outlooks are: a) if the values and views
recur over and over again in TV content; b) if the form of presentation
is dramatic; c¢) if the content is linked with the child's needs and
interests; d) if the child is uncritical and attached to the medium;
and e) if the child is not presented through peers or relatives with
a standapd against which to assess the views'offered on television.
Thuﬁ Himmelweit found that female adolescent television viewers were
nore concerned than matched non-viewers with the problems of growing up
and marrying. From this generalization, one might reason that since
television content in the United States tends to be somewhat of the
same ilk, that there should beqsome relationship between the amount
a child views television and the child's attitudes on topics which
television emphasizes but parents and peers rarely talk about.

The five generalizations above form a pattern which agrees
with the functionalist's basic view of predicting the child's behavior
within the context of his environment. In essence, the generalizations
say that when predicting the amount a child views television, the
research can account for a certain amount of variance by looking at
the demographic characteristics of the child's parents and at the

parent's media behavior. Another portion of the variance can be
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accounted for by looking at the child's own demographic characteristics
and his other media bchaviors (whicﬁ, not surprisingly, are often

a close replica of the medid behaviors of his parents). After using these
rather efficient approaches (efficient in the sense that the variables
involved are relatively easy to tap), the further differences between
children must be accounted for by looking at the values and attitudes

of the child and the child's integration within his family unit and

within his peer grouwp.

Classification of variables

Researchers in this area increasingly agree that the greatest
explan‘atory results are yielded by surveys which seek information on
a'variety of dimensions of a child's life. Thus, Himmelweit, in
describing television effects, had to time and again "consider the ways
these effects differed according to the ability, maturity, background,
and personality of the children concerned." (1958, p. xiv). Essentially,
there is agreement that a sizeable number of variables are needed
to predict the child's television behavior. With this in min&, the
present study deals with a large number of predictor variables, 62
in all.

With such a large number of predictors, some efficient method
of classifying the variables is necessary. The 62 predictor variables
tapped in this study were grouped into seven categories on the

following criteria:
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1) Aprecment with the methods used to group variables in past

research., It has been rather standard procedure in past work to group
attributes of the child's media use as a separate category of
variables. Other consistently used categories have included: parent
redia use, family integration, community integration, personal ex-
pression (e.g. hobbies), and demography. These are essentially the
categories used for the present study.

2) Facilitation of the formation of hypotheses. A second

criterion in the classification of variables used here is to group
together variables for which predictions form a unified whole. For
example, past literature suggests that predictions about the re-
lationéhip of levision viewing to family integration may all

edsentially be derived from the frustration hypothesis. When a

0Q

roup of variables seemed to easily fall into such a unified category,
this advantage was utilized.

3) Concern for the number of variables within each category.

Since one of the purposes of the present study is to utilize a multi-
variate analysis as well as a variable-by-variable prediction ﬁethcd,
an effort was made to keep the number of variables within each
category large enough so that multivariate analysis could be utilized
both within variable categories and then across the entire set of 62
predictors.

Based on the above criteria, the 62 predictors in this study
were organized in seven categories: 1) parent media use; 2) respondent
media use; 3) family cohesiveness; 4) community integration; 5) self

orientation; 6) consumer orientation; and 7) demography. The specific
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rationale for each category is in Chapter II. Throughout this report,
these seven categories are used as a means of organizing the statement

of hypotheses, findings, and implications.



CHAPTER II

HYPOTHESES

In review, the purposes of this study are: 1) to replicate much
of the past work on correlates of frequency of child television viewing;
2) to go beyond a replication by including some variables which have
been partly or wholly overlooked in past work; 3) to extend the analysis
to a multivariate method; and 4) to specifically look at the types of
relationships which exist between the criterion variable and its
predictors. Since very little of the available work in this area has

attacked'purposes 3 and 4, formal hypotheses will be stated only for
purtose 1 and 2.

The stage for hypotheses might best be set by a brief review

©f <The general television behavior of children who are around the

4= s  of 1l1-14. Past work suggests that these respondents are at the
Pealkc of their television viewing time -- viewing some 20 or more
hovres 3 week (Schramm 1961, Witty 1963, Himmelweit 1958, Maccoby '1963).
Fiudings also agree that television is the dominant medium in their
Hves (Baxter 1960, Maccoby 1964, Schramm 1961). However, this is
S o the age range within which children begin to develop adult media
Se patterns. As Schramm put it: this is "the time near the beginning
°f <the teens when adult patterns begin to replace childish ones and

SPectacular changes in media behavior occur." (1961, p. 117)

16
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Within this context, hypotheses for this study are stated in

terms of the seven variable categories outlined in Chapter I.

Respondent perceptions of parent media use

The first category includes variables tapping the media

behaviors of the respondent's parents. An impressive array of past

research shows that one of the strong predictors of the child's own

behavior is the behavior of his parents (Schramm 1961, Himmelweit 1958,

Maccoby 1964, Bailyn 1959).
Derivation of hypotheses for this category of variables involves

a combination of both the parental imitation and functional dis-

L}
placement generalizations outlined in Chapter I. A prediction may

Jeduced directly from the parental imitation generalization that

be

tice  anount of a child's viewing will reflect the amount of his

Pare nt's viewing. When dealing with other media behaviors (e.g. radio,
MOV 3 es) a two step prediction is involved. First, the displacement

enie yalization is used to predict how the parents' amount of

el e vision would relate to other media behaviors of the parents. Then,

If the parental imitation hypothesis holds, one would expect the

chi 3 g's behavior to again mirror that of his parents.

Amount of parental television viewing. Schramm (1961),

H‘i“\melweit (1958) and Maccoby (1964) all concur that the amount of
Parental television viewing is one of the strong predictors of the

SMount of a child's viewing. Hypothesis 1 is:
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Hl: TFrequency of parcental television viewing
will be positively related to frequency of
child television viewing.

Variety of parental television viewing. Few prior studies

have looked at variety of parental viewing as a predictor of amount
of child viewing. However, logic would suggest that greater variety

is, to some degree at least, related to greater quantity. Thus,

hypothesis 2 is:

H2: Variety of parental television viewing will be
positively related to frequency of child
television viewing.

Number of television sets in household. Again, none of the

1 iterature cited here has included this as a predictor variable but
¢
logic would suggest that the family owning more television sets

4
D1l aces more emphasis on television as an activity. Thus, hypothesis
3 4is:

H3: Number of television sets will be positively
related to frequency of child television
viewing.

Amount of parental radio listening. None of the past work

TS ~riewed here looked specifically at the relationship between parental

& A jo use and child television behavior. However, the bulk of past

WOXk agress that with the introduction of television, radio listening
S\F fered for both adult and child television viewers (Coffin 1955,
Abxgns 1956, Maccoby 1951, Campbell 1962, Schramm 1961, Himmelweit

195g). The relationship of amount of viewing to amount of radio use
is ot quite so clear. Parker (1960) reported a non-significant

Telationship as did Troldahl and Costello (1966). Bailyn (1959)

;



ncwever, found a small but significant negative correlation between

the two variables. In view of this conflict in evidence, the pre-
diction for this variable is based on a logical inference from both the
functional displacement and parental imitation generalizations outlined
in Chepter I. These generalizations suggest that radio use should be
displaced, to scme degree at least, by increasing television usage

and that children should imitate their parents in these media behaviors.

Thus hypothesis 4 is:

H4: Amount of parental radio use will be negatively
related to frequency of child television viewing.

Variety of parental radio use. Few past studies hawve looked

s pecifically at this variable in relation to child television usage.
Ira their comparisons of television vs non-television children, both
Schramm (1961) and Himmelweit (1958) found that radio became a more
S D ecialized medium in television households. While the leap from the
< 31 chotomous television vs no television situation to actual amount
O X viewing is tenuous, these findings suggest hypothesis 5:
HS5: Variety of parental radio use will be negatively

related to frequency of child television viewing.

Number of newspapers subscribed to. Again, none of the work

<1 ted here has looked at the relationship of parental use of the print

TMedia to child's use of television. However, considerable prior work
has looked at the relationship of adult print media use to adult
Television use and child print media use to child television use.

The findings fairly consistently agree that, with the introduction of

television, some aspects of viewer reading suffered (Belson 1959,
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coifin 1855, Campbell 15962, Himmelweit 1958, Bailyn 1959, Schramm 1961,
znd Parker 1963). Tre reduction appeared heaviest for books and
magazines but affected some aspects of newspaper reading. However,
several trend studies indicated that the difference between television
vs non-television users tended to disappear over time. Fewer studies
have looked specifically at the relationship between amount of
television viewing and use of the print media. For use of newspapers,
the findings conflict. Westley and Severin (1964) found a non-
significant relationship between adult time spent on television and
time spent on newspapers while Himmelweit (1958) found that television
viewing related negatively to newspaper reading for their children

%
resoondents. Despite some contradictions, hypothesis 6 is:

1
H3: The number of newspapers subscribed to by
parents will be negatively related to

frequency of child television viewing.

Number of magazines parents read. Here again evidence is

Wcle &, Himmelweit (1958) found a tendency for magazine reading
10 S £ fer with increasing amounts of viewing. The television vs no
®lew3§ sion comparisons (as indicated in support for hypothesis 6)
genebally agreed that magazine reading decreased with the introduction
 te 3 evision. Thus hypothesis 7 is:

H7: Amount of parental magazine reading will be

negatively related to frequency of child
television viewing.
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Parental sources of news. None of the literature cited here

nas looked at the relaticnship between parental sources of news and
smount of child television viewing. However, other work in the
general area of media crecibility and media perceptions suggests that
perceptions of major news sources is related positively to amount of
redia use (Carter and Greenberg 1965, Westley and Severin 1964).
Thus, hypothesis 8 is:
H8: Children who perceive their parents' major
source of news as television will be more
frequent television viewers than children

who perceive their parents' major news source
as a medium other than television.

Number of phonographs owned. None of the television use

studips cited here have looked at phonograph usage as a predictor
variab le. The only support available comes from consumer studies
(such  &s Huber 1965, Caplovitz 1963) that indicate that families that
heve £ one in debt for television sets have very often also done so for
ph°n°g:raphs. On the basis of this slim evidence, hypothesis 9 is:

H9: Number of phonographs owned will be

positively related to frequency of child
television viewing.

R .
=SPOmdent media use

The second category of variables treated in this study taps the
I‘zzs’?’erclent's own media behaviors. Most category schemes developed by

S€archers have a class of this sort (e.g. Schramm 1961, Himmelweit
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Predictions within this category have been derived mainly from
tre functional displacement generalization, stating that other activities
will be sacrificed in lieu of television if they serve the same needs
as television but do so less well.

Amount of respondent radio use. Support for a prediction here

is essentially the same as that offered for hypothesis 1 stated on

page 18. Hypothesis 10 is:
H10: Amount of respondent radio use will be

negatively related to frequency of
television viewing.

Variety of respondent radio use. Again, support is essentially

the same as that offered for hypothesis 2 stated on page 18.
iypctkesis 11 is:
Hll: Variety of respondent radio use will be

negatively related to frequency of television
viewing.

Variety of respondent newspaper use. Most of the prior work

"85 1 ©cked at another dimension of newspaper usage, namely time spent
% Newwspaper reading. The evidence is fairly well summed up in

SPO XN of hypothesis 6 stated on page 20 on parental newspaper use --
S p A per reading suffered with the introduction of television but the
rlat i onship of actual newspaper use to time of viewing is not clear.
.Schr‘a!‘:un (1961) further suggests that with junior high school age
childr‘en, at least, newspaper usage is just beginning to t:.xpand so

Vams
““lance on the variable is restricted. This evidence suggests

"D Othesis 12:



23

H12: Variety of respondent newspaper use will be
negatively related to frequency of television
viewing.

Number of magazines respondent reads. This variable is also

botrered by lack of support and conflicting evidence as noted in the

discussion preceding hypothesis 7 stated on page 20 on parental

magazine use. Despite the conflict, the prediction on respondent

magazine use agrees with that on parent magazine use. Hypothesis 13 is:
H13: Number of magazines the respondent reads will

be negatively related to frequency of
television viewing.

Variety of respondent book preferences. As with the other print

nedia use‘variables, evidence here is unclear. However, in predicting

ct

he r:lationship of book reading to amount of television viewing,

Seéva ral researchers have found negative relationships between the
duan T itative dimensions of both variables (Himmelweit 1958, Bailyn 1959)
"1l e others have found non-significant relationships. Parker (1963)
®XP1 = dned the lack of significance in terms of the displacement

fNe x> glization which suggests that television viewing should dispiace
0ly-  gertain kinds of book reading, namely fiction which fulfills the
Same fantasy gratification function. While the bulk of evidence
U2z e sts a negative relationship between amount of book reading and
dMOuUN ¢ of television viewing, interestingly the only finding available
fox The variable -- variety of respondent book preferences -- suggests
® Positive relationship. Himmelweit(1958) found (in' her : absence vs

Presence of television viewing situation) that television widened the

I\Q"ading tastes of viewers. While making the leap from this finding
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to amount of television viewing is, perhaps, tenuous, hypothesis 14 is:
Hl4: Variety of respondent book preferences will be
positively related to frequency of television

viewing.

Respondent preference for comics. Evidence here is clearer

than for the other print media. Parker(1961) Himmelweit (1958), and
Bailyn (1959) all found a positive relationship between amount of comic
book reading and amount of television viewing -- a relationship that
is particularly strong for addict television viewers. Thus,
nypothesis 15 is:
H15: Respondent preference for comics will be
positively related to frequency of television
viewing.

'  Respondent library use. This variable has received attention

mainly from Parker (1963) and Bogart (1958). In his absence vs
presence of television analysis, Parker reported that television
displaced library fiction circulation mainly but that library use
did decrease generally. Again, the leap to a prediction for amount
of television viewing is tenuous. However, on the basis of the aﬁove
evidence, hypothesis 16 is:

H16: Respondent library use will be negatively

related to frequency of television viewing.

Frequency of respondent movie attendance. Most of the evidence

here applies to the absence vs presence of television situation and
generally agrees that movie attendance was hard hit by the introduction
of television (Coffin 1955, Campbell 1962, Belson 1959, Abrams 1956,

Maccoby 1951). However, Himmelweit (1958) emphasized that, for
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teenagers, televisicn snould not functionally replace movies as the
movie theater becomes an arena for social interaction at this age.
While that finding might suggest a non-significant relationship
between movie attendance and television viewing, Bailyn (1959) found
a significant positive relationship between the two variables.
Hypothesis 17 is:

H17: Frequency of respondent movie attendance

will be positively related to frequency of
television viewing.

Variety of respondent record preferences. Support here is the

sane s that offered for hypothesis 8 stated on page 21 on parental
osrership of phonographs. Hypothesis 18 is:
H18: Variety of respondent record preferences

will be positively related to frequency
of television viewing.

)

¥edia respondent would miss most. Hypotheses for respondent

redia preference and media credibility ratings must be derived mainly
from studies other than those done on children's television use.
Westley and Severin (1964) and Carter and Greenberg (1965) suggest that
perceptions of the media are directly related to media use.
Hypothesis 19 is:

H19: Respondents who indicate they would miss

television most will be heavier television
viewers.

Respondent media credibility ratings. Based on the support

offered for hypothesis 19 above, hypothesis 20 is:



26

»

o]
[®)
o

Respondents who indicate that television
is their most believed medium will be
heavier television viewers while those
who indicate television is their least
believed medium will be lighter
television viewers.

Family cohesiveness

The third category of variables tapped in this study includes
respondent reports on the character of interaction within his family.
An impressive number of researchers have emphasized the need to look
at the child's media behavior within the context of his family life.
(Freidson 1955, Freedman 1961, Meyersohn 1857, Campbell 1962,

Clark 1965, Riley and Riley 1S55).

'

Despite agreement on the need to look at the child's family life,
re;:tively little work has been done in the area of family relation-
snips and mass media. One recent review of child dévelopment re-
search, for example, lists not a single reference in a one-hundred-
plus item bibliography on the relationship of the mass media within
the context of the child's development (Douvan and Gold 1966). Most
of the support cited for hypotheses below, therefore, is quite recent
and indicative of an attempt (pointed out by Clarke 1965). to study
the development of media use patterns by locking at parental
socialization techniques.

A growing body-of evidence suggests that this is a fruitful
approach but one also fraught with problems. Himmelweit (1958),
Schramm (1961), and other of the major children-television researchers

have emphasized their collective findings that the quality of a

child's home life is a predictor of his preoccupation with television.
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v

¥ost of their findings may be derived from the frustration
generalization which sirply states that the more frustrated a child
is tne more he will turn to television as an escape. Freidson (1953)
and Katz and Foukes (1962) have dampened the clarity of this gen-
eralization however, with their assertion that high exposure to
television may be as much a sign of lack of frustration in a closely
knit family as it is a sign of frustration and resulting efforts to
escape in a disruptive family. Other researchers (e.g. Clausen 1966)
have also begun to stress the need for looking at the structure of a
family as a complex class of variables needing analysis in at least
several dimensions in order to yield clarity. Despite these

'
ac¢monitions which point up glaring weaknesses in existing attempts
to aook at the mass media within the family life context, the
available work does provide a baseline for making predictions for the

present study.

Parental permissiveness. This variable seems most closely

aligned with the variable past researchers have used to test the
frustration hypothesis in the context of family life. Maccoby (1954),
for example, found that highly frustrated middle class children spent

. S ss . 1
more time viewing television than children who were not frustrated.

A major portion of Maccoby's index of frustration was the severity of

punishment and the degree of percental permissiveness. Becker (1964)

1Most of the literature has applied this prediction to middle
class respondents only. The respondents for the present study are for
the most part middle class, as will be pointed out in Chapter III.
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also notes that restrictive socialization techniques tend to lead
to fearful, dependent, submissive children. The Maccoby finding has
been consistently replicated by Schramm (1961), Bailyn (1959), and
Lyle (1862). Thus, hypothesis 21 is:

H21: Parental permissiveness will be negatively

related to frequency of child television
viewing.

Child-parent communication. None of the literature cited here

deals specifically with the degree to which the child feels able to
talk to his parents. However, several of the major television and
cniléren studies make references to child-parent communication and
child-parient conflicts. Thus, Maccoby (1954) used as one of her
indices of frustration the degree of warmth in the child-parent in-
teraction. Schramm (1961) foﬁnd that when children saw a conflict
between themselves and their parents they spent more time with
television. Fine and Maccoby (1962) and Campbell (1962) indicated
in their absence vs presence of television studies that while
television families spent more time together there was less inter-
personal interaction during that time. The intersection of this
evidence suggests hypothesis 22.

H22: The degree to which the child sees himself

as being able to talk to his parents will be

negatively related to frequency of child
television viewing.

Family togetherness. A variable related to the one above is

the number of activities family members share together. Findings from

the absence vs presence of television studies agree that while
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families with television tended to spend more time in the home, the
time spent on non-television activities was reduced. (Himmelweit
1958, Coffin 1955, Hamilton and Lawless 1956, and Maccoby 1951).
Thus, hypothesis 23 for this study is:
H23: The number of activities in which family
members mutually share will be negatively

related to frequency of child television
viewing.

Parent orientation. None of the literature cited here has

specifically dealt with the degree to which the child sees one or
both of his parents as having done the most for them. However, this
variahle logically seems like another indice of the nature of the
cpild-parent relationship and is cited (Douvan and Adelson 1966) in
caild development literature (usually labelled as emotional attachment
to parents or its opposite, emotional autonomy). One study
(Campbell 1962) found that television children cited their parents
less frequently as "ego ideals." Since most evidence suggests that
junior high school students are just beginning to broaden their
social contacts to outside family members (Remmers 1957), it would
seem that the child who expresses open separateness from his parents
is indicating a degree of parent-child conflict. Thus, hypothesis 24
for this study is:
H24: Those respondents who name neither parent

as "having done the most for them" will

be most likely to be heavy television

viewers; those respondents who name only

one parent will be next most likely; and

those who name both parents will be least
likely to be heavy viewers.



30

Parent decision making. Some studies have tapped various behaviors

indicating whether the mother or father dominates various household
activities or whether both parents mutually share in authority. One
ebsence vs presence of TV study indicated that in television families,
both parents tended to mutually share in the settling of program
disagreements and selection of family activities (Hamilton and Lawless 1956).
Wnile sparse, this evidence provides hypothesis 25:

H25: Vhere parents mutually share authority,

their children will be heavier television

viewers than where one parent holds most
of the authority.

Respcndent's home responsibilities. A number of prior studies

have tapped as another index of the character of the child's home
life, the degree to which the respondent himself shares in household
responsibilities. Evidence from such child development researchers as
Clausen (1966) indicates that American children in general share
ninimally in household tasks and that children who have a high involve-
ment in household tasks tend to be more compliant and submissive.
These latter attributes are often applied to children who are heavier
users of television (Himmelweit 1958). Specific findings from the
television and children studies indicate that for the absence vs
presence of television situation, members of television families
tended to spend more time on household chores and share the burden

of household tasks (Hamilton and Lawless 1956, Belson 1960). The above
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evidence suggests hypothesis 26:
H26: The number of home responsibilities a

child has will be positively related to
frequency of child television viewing.

Respondent knowledge of family operation. None of the prior

work reported here has specifically looked at the respondent's
knowledge of such everyday household operation questions as whether
his family has banking accounts, what type of heat is used in the
household, and so on. However, Himmelweit (1958) and others have
hypothesized that television accelerates the impact of adult life,
suggesting that the heavier television user may be more attuned to
such questions. Thus, hypothesis 27 is:
'
H27: Respondent knowledge of family operation

X will be positively related to frequency
of television viewing.

Parent-child agreement on television program choices. Little

of the prior work has specifically looked at this variable. However,
tie intersections of evidence provided for several prior hypotheses
Suggests that parent-child agreement on television choices should
relate positively to amount of child television viewing. If amount

of child viewing is positively related to amount of parent viewing, then
the child has, in part, at least acquired his viewing habit from
Parental imitation. Further Himmelweit (1958) and others have lpointed
out that heavy television users tend to come from families where
television is used as a child distractor and “babysitter" and where
ciildren's choices, implicitly at least, tend to dominate program

Selections. This then provides aro:. -~ basis on which parent-child



television choices should seem in agreement as amount of TV viewing
rises, Thus, hypothesis 28 is:
H28: Parent-child agreement on television

program choices will relate positively to
frequency of child television viewing.

Resvondent's Perceptions of His Own and His Parents Community Integration

The fourth category of variables tapped in this study include
respondent perceptions of the degree of his own and his parents
integration within the community. The same researchers who have
stressed the need to study media use patterns within the context of
family life have also stressed the need to look at these behaviors
within the context of the individual's integration into peer and
comnunity groups. Additional support for the emphasis is offered by
research on teenagers which suggests that friendship relations are
a major problem for adolescents as they begin for the first time to

tranch outside their families for their contacts (Remmers 1957).
Coleman (1961) further suggests that there is increasing evidence
that today actual family relationships have less influence on
behavior as adolescents look more to each other ;nd less to adults
for their social rewards.

As with the family cohesiveness class of variables, most pre-
dictions of the relationship between community integration and amount
of television viewing are derived from the frustration generalization.
Tne prediction for variables which seem to be tapping any type of

elienation would be for a positive relationship between degree of



alienation and amcunt of exposure. Again, this class of variables
presents a problem in terms of predictions. Much of the literature
suggests that such variables relate to quality of use differences
between respondents rather than quantity of use differences (Riley

and Riley 1955). Television may be escape for a low gregarious respon-
dent and a method of entertaining friends for a high gregarious
respondent.

Parent gregariousness. None of the literature cited here has

specifically looked at the felationship between parent gregariousness
and frequency of child television viewing. However, the literature
general}y shows that the introduction of television led to a reduction
in gregariousness (in terms of interaction with peers informally)

)
for both adults and children (Campbell 1962, Belson 1960, Hamilton

[s}}

nd Lawless 1956). Himmelweit (1958). emphasized that one of the
characteristics of - her "addict" viewers was their less frequent
visiting with friends and their feeling of rejection by peers.
Conflicting evidence, suggesting a non-significant relationship, is
offered by Maccoby (1951) in her television vs no television com-
parison and Troldahl and Costello (1966). Both found no relationship
between time spent with teenage friends and time spent viewing.

When gregariousness is operationalized in terms of participation in
community activities,'the bulk of the evidence applies only to the
television vs no television comparison and shows no relationship

(Abrams 1956, Belson 1959, and Himmelweit 1958). Despite the conflict



34

in findings, a combination of the parental imitation and frustration

generalizations yields hypothesis 29:

H29: Parental gregariousness will be negatively
related to frequency of child television
viewing.

Respondent gregariousness. On the basis of the evidence cited

for hypothesis 29, hypothesis 30 is:
H30: Respondent gregariousness will be

negatively related to frequency of television
viewing.

Outside home orientation. A good deal of the literature has been

concerned w}th the relationship between television behaviors and the
family's use of community resources. Most of the evidence comes
4
frem television vs no television comparisons and shows that television
use did relate to a reduction in attendance at outside home events.
Hypothesis 31 is:
H3l: The degree of a family's outside home
orientation will be negatively related

to the frequency of child television
viewing.

Length of time in community. Little evidence is available on

this variable. However, Himmelweit (1958) noted that one of the
characteristics of - her '"addict" viewers was that they were newer to
their neighborhoods. Based on this sparse evidence, hypothesis 32 is:

H32: Length of time in community will be negatively
related to frequency of child television
viewing.
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Freguency of attendance at church. Evidence here conflicts

with several researchers finding that the introduction of television
lead to a reduction in church attendance (Hamilton and Lawless 1956,
Campbell 1962); others finding no such reduction (Himmelweit 1958);
and others finding no relationship between time spent on church
activities and time spent on television (Westley and Severin 1964),
Bailyn (1959) found, interestingly, that Catholics were more exposed
to her 'pictorial media", including television, than non-Catholics
and this variable was one of her four strong predictors of exposure.
Despite the conflict in findings, if church attendance is conceptualized
as a measure of community integration, hypothesis 33 results:

* H33: Frequency of attendance at church will

be negatively related to frequency of child
television viewing.

Respondent knowledge of local and state public figures. The one

bit of evidence available for this variable comes from Schramm (1961)
who found that light television viewer children were more able to .
identify statemen than heavy television viewers. Ordinarily, this
variable is placed in the category of variables dealing with
respondent knowledge levels (called the "self-orientation" category
in the present study). However, the variable has been placed in the
community integration category for this study because the respondents
were not actively involved in the study of local and state affairs.
This suggests that their knowledge in the area would more logically
be an index of the degree to which their parents are concerned with

community and state issues. Based on the evidence above, hypothesis 34 is:



H34: Respondent knowledge of local and state
public figures will be negatively related
to frequency of television viewing.

Self orientation

The fifth category of variables in this study is a composite of
the child's reports of his own knowledge levels and interests with his
perceptions of his parents' interests. Most of the major television and
children studies have generated a category of variables of this type.
Familton and Lawless (1956), for example, termed this general area the
"personality” action area of their respondeﬂts' orientations. Others,
such as Belson (1959), more simply stated their concern as focused on
the interests: activities, and initiatives of their respondents.

Hypotheses for this class of variables are derived mainly from
the functional displacement and information void generalizations out-
lined in Chapter I. When the focus is more on actual activities, such
es hobbies, the functional displacement generalization applies.

fowever, when the focus is more on knowledge levels, the information

void generalization applies.

iumber of respondent hobbies.

Belson (1959), Campbell (1962), Maccoby (1951), and Hamilton
and Lawless (1956) all found a reduction in the number of creative hobbies
respondents had or the range of activities they participated in after
the introduction of television. Himmelweit (1958) described her "addict"
viewers as being less active and having fewer interests. Thus,

typothesis 35 is:



37

H35: The number of respondent hobbies will be
negatively related to frequency of television
viewing.

Number of parcnt hobbies. By applying the parental imitation

generalization to the evidence supporting hypothesis 35 above,
hypothesis 36 becomes:
H36: The number of parent hobbies will be negatively

related to frequency of child television
viewing.

Respondent knowledge levels. The evidence generally suggests

that television neither helpS nor hurts a child's general information
level (Himmelweit 1958, Schramm 1961), when intelligence is con-
L

troclled for. Intelligence is an important control here for several
resea;chers agree that intelligence is one of the singlg most
irportant determinants of amount of viewing (Himmelweit 1958,

Witty 1966, Maccoby 1964, Schramm 1961, Bailyn 1959). When the focus
on learning is changed to specific classes of information, however,
several researchers offer support for predicting significant relation-
ships between knowledge levels and television exposure. Schramm (1961),
for example, found that heavy viewers of television.were more able

to name bandleadefs and pop singers -~ figures often represented on
television. The heavy viewers were less able to name faraway places
end statesmen -- places and people‘represented more often in the other

nedia. Some evidence is available on knowledge of math (a measure

more directly related to intelligence). Scott (1958) found heavy
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viewers got lower arithmetic scores than light viewers. This
finding is contradicted by Witty (1966), who found no difference in
math grades between respondents at different viewing levels. Despite
scme contradictions in the evidence, hypothesis 37 is:
H37: Information levels on advertising slogans

and television characters will be positively

related to frequency of television viewing

while information levels on math will be

negatively related to frequency of television
viewing.

Respondent's outside home employment. None of the literature

cited here has looked at the relationship of this variable to amount
of television viewing although logic would suggest that the more a
child Yorks, the less time he should have for television. Work done
in the child development area adds more substance. Clausen (1966)
indicates that boys (at least) who work outside the home are more
peer-oriented, assertive, and high in drive for recognition. These
attributes sound much like those used by Himmelweit (1958) and others
to describe the child who is less likely to be a heavy television
viewer. Thus, hypothesis 38 is:

H38: The amount of the respondent's outside

home employment will be negatively related
to frequency of television viewing.

Number of hours respondent studies. Most of the evidence here
comes from comparisons of non-television vs television users and has
generally found no relationship between this variable and television
use (Maccoby 1951, Himmelweit 1958, Campbell 1962, Schramm 1961).

ione of the literature cited here, however, has looked at the



relationship of the variable to amount of television viewing and
logic would suggest that at some high level of viewing there would be
less time available for study. Thus, hypothesis 39 is:

H39: The number of hours respondents study will

be negatively related to frequency of
television viewing.

Frequency respondent studies in library. Support for a pre-

diction on this variable is derived from that offered for hypothesis 39
above and for hypothesis 16 predicting a negative relationship between
seneral library use and amount of exposure. Hypothesis 40 is:

E40: The frequency with which respondents study
.in the library will be negatively related
to frequency of television viewing.

}

Ceasurer Orientation

The sixth category of variables in this study deals with the
respondent's family as a consumption unit. Describing American
society as a "consumer" society has almost become a triteism.l Yet,
few of the studies dealing with correlates of amount of television
viewing in children have tapped this dimension of their lives. A
conceptual rationale for tapping this area is provided by discussions
by Schneider and Lysgaard (1953) on deferred gratification pattermns
and Schramm (1961) on use of the immediate vs delayed reward
model. For Schneider and Lysgaard, deferred g