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BUYING PRACTICES FOR SPECIFItD APPAksl ITENS

OF FIFTY COLLEGE GIRLS

(An Abstract)

By Blossom Church kngen

The purpose of this survey was to investigate the buying practices
of fifty college sophomores at Emmanuel Missionury College and to deter=-
mine satisfactions and dissatisfactions derived from five specified gar-
ments, namely blouses, skirts, winter coats, "other occasion® dresses,
and formals. A questionnaire and an interview were used in this study.

Most of the participants came from middle income families having an
average of three to four children. Nearly 60% of the mothers of the girls
were enployed full-time or part-time outside of the home. The girls, who
averaged nineteen years of age, had all been employed in some type of job.
Their earnings, aside from church offerings and tithe, were used by thirty-
one for school expenses and by seventeen for their personal clothing.

The majority of the clothing items which the girls owned had been
purchased ready-made, largely from independent or chain department stores
and specialty shops. The types of stores at which apparel items were pur-
chased were most often determined by the quality and price of the merchan-
dise carried, the availability of st;les and the fashionableness of the
apparel.,

Eighty-five per cent of the girls had several garments in their ward-
robes which had been made for them and half currently had skirts which

had been made for them. Blouses and school dresses were the next most



frequently home-sewed articles of apparel. Those who preferred home-

sewed garments felt that through home construction they saved money,
secured better fitting garments and were assured of better quality.

Pleasing style was most often mentioned as the reason for satis-
faction with specified garments. Other reasons given in decreasing
number of times mentioned were becomingness of color, good fit, ease
of care, comfort, and a liking for the material and workmanship. The
most frequently indicated reasons for dissatisfaction were poor fit,
dislike of the style, inferior material and workmanship, problems of
care, being tired of the garm=nt or displeased with its color,.

It was evident that the participants at the age level used in this
study liked to have clothing that was comparable to others but at the
same time individualistic in its stylinr. The need for appro&al of friends
was not as strong in this age group as had been indicated for younger
teen-age girls.

In general, the buying practices of the participants expressed self=
reliance. In teaching clothing selection and/or construction to this age
group several points apparently need emphasis, such as more careful pre-
planning of clothing purchases to assure garments which better fit into
existing wardrobes, and less impulsive selection in color so that the
buyer could more effectively utilize and coordinate her clothing. Inasmuch
as poor fit was a common reason indicated for dissatisfaction with seldom
worn items of clothing, more understanding of what constitutes a well=-
fitted garment and the inherent changes which could be made through altera-
tions might help the students purchase better fitting garments. The im-
portance of purchasing clothing which can be more easily and less expen-
sively taken care of, and which is of better quality and workmanship

appeared to need more emphasis.
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CHAPTER I

INTRODUCTION

Statement of the Problem

This study is concerned with the clothing purchasing habits and
satisfactions derived from five specified garments of fifty sophomore
girls attending Emmanuel Missionary College. It was designed to compare
family practices with regard to types of stores patronized, shopping
practices, and price ranges in purchasing clothing for these girls, In-
formation as to reasons for satisfaction and/or dissatisfaction with
currently worn blouses, skirts, winter coats, "other occasion" dresses
and formals was to be secured by interview. Factors of style, color, fit,
quality of workmanship, fabric performance such as ease of care, durability,
etc., as well as determination of which garments in their wardrobes were
purchased ready-made or made at home were expected to be secured in the

interview.

Purpose of the Study
The decision to undertake this investigation was made because it was

felt that there was a lack of information regarding buying practices among
the students enrolled in any of the Seventh-day Adventist colleges. It
was believed that increased understanding of the types of prob\ems which
these girls have relative to the selection of clothing would b€ beneficial
in analyzing the present home economics clothing curriculum. It was also
believed that student interest could be stimulated in pre-planning



purchases of clothing which would provide greater satisfaction. Infor-
mation concerning what constitutes satisfactions could be integrated into
«i courses in clothing selection and/or construction, clothing budgets, and
consumer problems in buying clothing, which would be helpful in meeting
the needs of the students.

Others who might be interested and find this study of benefit would
be the Ermanuel Missionary College dormitory administrators who advise
future students on their collegze clothing needs, and also production and
retail organizations who would be interested in clothing preferences and
buying practices of college-age groups.

The fifty volunteers cooperating in this study were sophomores at
Emmanuel Missionary College, Berrien Springs, Michigan, during the school
year of 1956-57, where the investigator had been on the Home Economics
department staff since 1953. The college is one of nine Seventh-day
Adventist coeducational liberal arts colleges in the United States. The
student personnel of approximately one thousand students are essentially
from a four state area--Michigan, Indiana, Illinois, and Wisconsin.
Approximately one hundred students from outside of this area are enrolled.

These church related colleges do not use a uniform dress. Suggested
criteria for clothing is only that it be modest and simple, of good
quality, becoming in color and suited for service: in other words, the
type of outer apparei worn by girls on this‘campus is similar to that

found on the campus of any state supported school.



CHAPTER IT

REVIEW OF LITERATURE

Introduction

A great deal of emphasis has been placed on the importance of cloth-
ing in attaining social and professional prestige. What do studies in
this area actually indicate? What constitutes the habits of the American
families in clothing preferences and buying practices which would help
their college-age daughters to feel accepted? Why is this public satis-
fied with some purchases and dissatisfied with others? The findings of
" several investigations previously done provide some iﬁteresting infor-

mation as to preferences and practices of different age groups.

The Review
Clothing has traditionally been one of the primary needs of the in-
dividual and the family. Rapid technological developments have taken

place which have increased the supply and modified the character of tex-

1l

tiles and clothing.™ The three main purposes of clothing are decoration,

2

modesty, and protection,” but possession of clothing has come to play an

important role in a sense of belonging and of feeling secure,

1 "Clothi
s ing and Textiles Move Forward," Journal of Home
Economics, XLVIII (October, 1956), pp. 635-39. ’ —

%Bernice King, "A Study of the Role of Clothing in Family Relation-
ships in Twenty-five Selected Families." Unpublished Master's Thesis,
Michigan State University, East Lansing, 1949, p. 12.



Psychological Implications of Clothing

"To adolescent girls, appearance and clothing are a major interest,"
i according to Silverman,3 Shively and Roseberry indicated of the college
girl, "She must have a sufficient number (of garments) for her needs.
Right clothes help give her a feeling of security and thus help her adjust
to college l:l_t‘e."ll Crawford states that the age factor is probably the
most important reason why clothing is such an important item to the college
students, especially to women. The fact that men students have control
over the marriage proposal and have been conditioned to rate women pri-
marily in terms of "attractiveness" has made women students much more
clothes ccnscious than men, and amxious to improve their appearances and
personal charm. Women must compete for male attention and must dress to
attract men so that they will stand out in contrast to other women.S

The traditional view on better social participation because of being
well dressed has been questioned by Ryan who, in a study at Cornell
University found that there was no significant correlation between how a
¢irl reted herself on dress and the number of organizations to which she

belonzed or how many offices she held.6

3sylvia Silverman, Clothing and Appearance-~Their Psychological
Implication for Teen-Age Girls, New York: Bureau of Publications,
Teachers' College, 1940, p. 2.

"‘A. E. Shiveley and E. D. Roseberry, "Adequacy of College Wardrobes
Judged," Journal of Home Economics, XL (February, 1948), p. 81.

SMary M. Crawford, Student Folkways and Spendi at Indiana
University, New York: Columbia University Press, 19&3

6Mary S. Ryan, "Psychological Effect of Clothing," Part IV R
Perception of Self in Relation 1o Clothing, Bulletin 905, Cornell
University Agricultural mqaermcntrﬂtationi, Ithaca, 195h, pp. 1-19.
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Rosencranz alsc reported in a study with Michigan State University
veterans! wives that social participation and mumber of jarments for a

o |
given occasion had no simnificance or relationship.

Factors Affecting Purchase of Family Clothing

Socio-economic factors as age, education, number and sex of children
in the family, sccial activities, whether or not the wife is employed
outside of the home and what kind of a job she has are all related to the
purchases of clothing for the family. Residential and geographical loca=-
tions are also important factors.

In 195L, 90% of the men in the United States were employed while L6%
of the women worked outside of tie home. Income of women was hizher for
urtan and rural non-farm families than for the women of farm i‘ami.ﬁlies.8
Forty per cent of the families had incomes between $3,000 and $l;,000
annually; 30% earned more than 36,000; 30%f less than $3,000 with the yearly
median income of 3l4,h10 during the period between 1950 and 1953.9 Women
in the hizher income groups spent nearly twice as much for their clothes

as those in the lower income bracket.lo According to a study by Schurr at

the University of Maryland L5% of the college freshmen did not know their

7M. L. Rosencranz, "Social Aspects of Clothing Studies,® Journal
of Home Economics, XLII (March, 1950), p. 206.

8u. s. Department of Commerce, Current Populations Report of Cone-
sumer %gcome (Washington: U. S. Goverrment Printing Office, August, 1955),
pp. 1,2.

98. F. Goldsmith, "Income Distribution in the United States, 1950-53 "
Survey of Current Business, XXXV (March, 1955), pp. 15-27.

louargaret L. Brew, Roxanne R. O'leary, and Lucille C. Dean, Family
Clot Inventories and Purchases, Household Economics Research Branch,
« Se Dept. of Agriculture (Washington: U. S. Govermment Printing Office,
April, 1956), p. 9.




families' incomes; 21¥ stated their incomes to be over $8,000; 17% between
$6,000 and $8,000 and 17% with annual incomes under 3&,000.11

Differences in climate affected both the clothing inventories and
purchases as indicated by a study by the U. S. D. A. comparing differences
between Minneapolis-St. Faul and Birmingham buying practices.12 Farm
husbands and wives owned less clothing than city husbands and wives,
possibly because of the lower income of farm families and differences in
occupations.13

In comparing numbers of garments considered necessary in an adequate
college wardrobe at the University of Maryland and at the University of
Nebraska, eighteen of the twenty-six specified garments were owned in
larger quantities by Maryland students than by the Nebraska students.lh

R. H, Myers in the Miami Business Review suggests that it is time

surveys become realistic regarding what is actually spent for clothing
the family. He cites in this article, a cost study done in Cincinnati,
Ohio, in which the cost of three-fifths of the women's dresses was less
than $8.50. Only 5% to 6% paid more than $20.00 for their dresses.l® He
believes that the usual figures quoted by women are basicly overstated as

to cost.

11Mary S. Schurr, "A Study of Wardrobes of the Freshmen Women Attend-
in; the University of Maryland (1951-52) with an Investigation of Certain
Factors Influencing the Acquisition of These Wardrobes." Unpublished
Master's Thesis, University of Maryland, College Park, 1953, p. 29.

12y, s, Bureau of Human Nutrition and Home Economics, U. S. Dept. of
égzig:i:zzeériizilg C%o;%%?gJﬁgze;togifs by Income (Washington: U. S.

13Schurr, op. cit., p. 12.

Wpid., p. 22.

15R. H. Myers, "Dress Purchases in Cincinnati in 1952-53,% Miami
Business Review, XXVI (October, 1954), pp. 1-L.




Teen-acers are influenced more by style and color than by material

and workmanship in purchasing clothing according to a report in Consumer

Report. 10

Those college girls who keep a record of expenses are in a minority.
Lee of Stout Institute reported that 17% of the 100 girls she interviewed
kept a record of expendi’oures17 while a junior college survey by Wolfe
showed 30% keeping such records.l8 Obviously clothing plans were not
often made with budgeting in mind.

Schurr reported that 67% of the freshmen girls at the University of
Marxryland earned at least part of the money spent on their wardrobes.

Clothing expenditures were planned by only 75% of these gir13.19
College women are in a peak expenditure bracket in the purchase of

clo+thing. A study by Brew, O'lLeary, and Dean indicated that peak expendi-
tures occurred in the age class of women under thirty-five years of age.zo
Nelson states that "after a study of wardrobes one point of agreement

is usually reached. The college girl has too many clothes."21

16 s "Teen-age Consumers," Consumer Report, XXII (March,

1957), pp. 139-L2.

17r4arian S. Lee, "A Study of the Clothing Expenditures of Fifty
Senior and Fifty Sophomore Home Economics Students Attending the Stout
titute." Unpublished Master's Thesis, Stout Institute, Menominee,
1349, p. 38.

s 18lielen Wolfe, "A Study of the Spending Responsibilities of a
celected Group of Junior Colleze Women with Particular Reference to Their
1°th:!.ng Purchases." Unpublished Master's Thesis, Florida State Univer-

Sity, Tallahassee, 1951, p. LS.

]SSChurr, 22. 9&0, P 36.

20Brew, O'Leary and Dean, op. cit., p. 1.

"Integrating Personal and Family Clothing Experiences,"

2:I'I.‘o:l.a Nelson,
omics, XLIX (January, 1957), pp. 29,30.

Journal of Home Econ




The department store was the source for the largest proportion of
clothes purchased by participants in the Milwaukee, Chicago and Ithaca
studies, according to I..eask.,22 Rosner,23 and Ryan,z"‘ respectively.
Specialty shops were listed next in order of frequency in each study. In
a study at Kansas State University, 10% of the interviewees regularly pur-
chased clothing by mail-order®” and each of the three preceding studies
i ndicated some garments were purchased by this method.

laird reported that women make impulsive purchases.26 The choice
of store where purchases are made may be as a result of impulse, but lee
reported that generally college girls bought where they did because of the
good selection, the easy accessibility, the price of merchandise carried

oxr the enjoyment derived from shopping in the store.27 The temm "enjoy-

men+t" was not clarified,
In none of the studies consulted was there inference that the ma-

Jox3ity of the participants usually shopped alone. Relatives were most

22Grace J. Leask, "A Survey of the Clothing Preferences and Buying

Practices of One Hundred Girls of West Division High School in Milwaukee,
isconsin," Unpublished Master's Thesis, Michigan State University, East

Lansing, 1953, pp. 58,59.
23Anne T. Rosner, "A Survey of the Clothing Preferences and Buying
T Actices of One Hundred Girls of Roosevelt High School in Chicago,
13 3nois." Unpublished Master's Thesis, Michigan State University, East

I-ansing, 1954, p. 70.

B1 thary S. Ryan, "A Study of Factors in the Selection and Care of

X Ouses Which Relate to Consumer Satisfaction," Journal of Home Economics,
LVI (March, 1954), pp. 150,151.

25Mary M.Windhorst, "An Analysis of the Clothing Expenditures of a
Unpublished Master'!s Thesis, Kansas

gelected Group of College Women."
tate College of Agriculture and Applied Science, Manhattan, 1943.

26ponald A. Laird, What Makes Peo Buy, Hi1l

. ple New York: McGraw-
1935, p. 138. ’ B —
271-30, OpP. E_i_‘t_o, PP. 33,3,4-



often mentioned as the person with whom they frequently shopped; girl
friends were listed next in order of frequency. According to Wolfe rea-
sons for not wishing to rely on their own judgments in making decisions
were "Do not have confidence in my own judgment,® "Mother gets better
values," or "Mother's taste is better than m:i.ne."28 Expensive items of
apparel were nearly always purchased when another person was with the
purchaser,

Eighty-five to ninety per cent of the high school students usually
shopped more than one place before purchasing garments in the Leask??
and Rosner30 studies. In a broader study covering all ages of women it
was found by Hockstim that four out of ten went to more than one store
before purchasing ga:ments.31

Rosner found that 99% of the Chicago girls always or frequently tried
on coats, suits, cotton dresses and wool skirts befare purchasing while
only 19% always tried on blouses and sweaters and L5% did not try on these
specific articles of apparel.3 :

A number of studies showed that "hand-me-downs" were used to stretch
the family wardrobes. In the Florida study by Wolfe there was used
clothing in the wardrobes of 6% of the interviewees.>> In the high school

study by Rosner 61% reported having "hand-me-downs s" with nearly half of

28o1fe, op. cit., p. LO.

29Leask, op. ¢it., pp. 60,61,

3oRosner, op. cit., pp. 70,71,

31Esther M. Hockstim, Women's Attitudes Toward Wool and Other

Fibers, Marketing Research Division, U. S. Dept. of Agriculture
TvTa?Fd-.’ngton: U, 3, Govermment Printing Office, 1957), pp. 25,26.

32Rosner, op. cit., p. 71.

33Wolfe, op. cit., p. 51.



10

the clothes received from sources other than clder sisters. Twelve per
cent disliked the garments which they had.3h In one survey done for the
U, S. D. A., 35¢ of the women reported that they supplemented their

clothing with "hand-me-downs."3>

In this study just mentioned an appreciable amount of clotning wvas
received as gifts, but such clothing was not considered to be any great
"wind fall" by many of those interviewed.36 Rosner stated that two-
thirds of the participants in her study received gifts of new cloth:i.ng.37

Teen-agers as a general rule did not contribute greatly to the
return-goods market.38 As a group they did not return purchases for
exchange or credit.

Purchase of sale merchandise was a common method of stretching the
wardrobe dollar. Wolfe found that 20% of the interviewees in her study
bought clothes on seasonal clearance.>? Rosner indicated that S1¢ usually
and 39% frequently purchased garments at reduced prices.ho

leask reported that Milwaukee girls a2lmost always paid cash for
riner apparel items., Forty per cent always and 43% frequently purchased
these items with cash. Only 7% bought major items on lay-away, and none
suggested that they always bought clothing by installment payment al-
though 5% indicated that they frequently did. Not more than 5% always

3bRosner, op. cit., p. 89.

35Brew, O'leary, and Dean, op. Cit., p. 2
361bid., p. 5.

3TRosner, op. ¢it., p. 80.

38Gonsumer Report, op. ¢it., pp. 1L0-L2.

39WOIfe, op. .C_iio, Do 510

’-‘ORosner, op. cit., p. 25,



n

purchased major ready-to-wear by charge account, but 32% frequently did.,41
In the Chicago study 86% indicated paying cash for their coats, suits and
party dresses; one third always or frequently charged these items. Four-
teen per cent used lay-away and seven per cent purchased these items on
extended payment plan.h2

Sewing practices in families cited in the literature were greatly
varied. Although sewing was done by or for 50% of the girls in a study
at Pennsylvania State University by Warden, the proportion of garments
sewed was too small to have a major effect upon the wardrobe."'3 This
was also thought to be true by Schu:('r,"'h Rosner,hs and Leask."‘6 Wood,
in analyzing sewing and buying practices of students in small colleges,
suggested that those individuals with an understanding of clothing con-
struction were able to buy more wisely, however.m Schurr found that the
girls on the University of Maryland campus who made all of their clothes
had on an average, more suits, skirts, blouses, dresses, formals and

coats than other girls on ca.mpus.ha

h1].4e19.sk, op. cit., pp. 63,6k.

K2pseper, op. cit., pp. 80,81.

h3Jessie A, Warden, "Some Factors Affecting the Satisfactions and
Dissatisfactions with Clothing of Women Students in the College of
Fducation and the College of Liberal Arts." Unpublished Doctoral Thesis,
Pennsylvania State University, University Park, 1956,

Wischurr, op. cit., p. L2.

hSRosner, op. cit., p. 62.

héLeask, op. cit., pp. L8,L9.

47amanda L. Wood, "Meeting the Clothing Needs of Students in a Small
g;i%ege."2 Unpublished Master's Thesis, Ohio State University, Columbus,

3 p- 0.

L‘BSChuIT, 22. 21_‘&0, p. 50.



Rural farm families sewed more than city dwellers. Schlaphoff and
Burema reported that about one-fourth of the farm families in a Nebraska
county sewed most of their clothing.h9

Iynn reported that more than one-third of the participants in the
college clothing classes which she interrogated at Cornell University had
had previous clothing construction in junior high school with high school
classes listed as their next most frequent source of training. The next
largest segment in this study had had no previous training.’° Wolfe
found that S1¥ had had help from their mothers in learning to sew and
1% had had clothing classes in high school.51

A general survey done by Hockstim for the U, S. D. A. indicated that
62% owned sewing machines in working order.52 Slaughter found that 88%
in an eleven state survey owned sewing machines.53

Schlaphoff and Burema said that the reasons given for sewing clothes
at home were that money could be'saved, outdated garments could be
utilized, or that those sewing at home liked to do so.Sh Lee reported

that factors influencing the making of clothing were economy, enjoyment,

L9Doretta Schlaphoff and Jeanette Burema, "Home Production by a
Nebraska County," Journal of Home Economics, XLVII (June, 1955), pp. LO3,L0L.

5OM'ary Jean Iynn, "Inventories of Eighty-six Freshmen Girls' School
Wardrobes to Determine Factors Relating to the Popularity of Sclool
Cloghing." Unpublished Master's Thesis, Cornell University, Ithaca, 1952,
p. 03. '

51WOl.fe, op. cit., p. hl.

g
’2Hockstim, op. cit., pp. Ll1,h2,

53M;:=.rgaret Slaughter, "liome Sewing Centers," Journal of Home
Economics, XLV (May, 19535, p. 325. -

Shschlaphofs and Burema, op. cit., ppe LO3,L0L.



better choice of pattern and material, and greater individuality. Reasons
for buying rather than making clothing were lack of time, immediate need,
better appearance and satisfaction, lack of facilities, and lack of sew-

ing sl(:l.ll.SS

Satisfactions and Dissatisfactions with
Specified Apparel Items
Comparatively little information is available on what constitutes
reasons for satisfactions and dissatisfactions with garments.
Ryan found that interviewees in the Ithaca, New York area were most
" pleased with blouses which were easy to care for and which went with
several skirts or suits; which had such assthetic qualities as "looking
good" or having a pleasing color; and which were comfortable and fit well.
White short sleeved cotton blouses were preferred. Those blouses which
could be machine washed were worn most frequent,ly.s6 In Lynn's study at
Cornell the most frequently worn blouses were new blouses which had been
chosen by the interviewees. Reasons for not liking one-third of the
blouses which the interviewees mentioned wearing infrequently were that
they had not been intelligent buys, that they had care problems, were a
disliked color or fabric, that they needed repairs or that they slipped
out of skirts with which they were worn.57
Hockstim indicated that women when asked about skirts had less
criticism than praise for those they owned. Frequent reasons for satis-

factions with the skirts imquired about were that interviewees liked the

Sslﬂe, op. g_jio, P. 29.
56Ryan, "A Study . . ." pp. 151-15k.
571ynn, op. cit., pp. 3h,k0.



color, style, price and fit. Mentioned occasionally was ‘the skirt's
versatility, tailoring, brand, attractiveness, and its approval by
friends. Major dissatisfactions with wool skirts were their scratchiness,
the fact that they showed dirt, sagged or stretched, were too warm, bulky
or that they were subject to moths.5 8 The most frequent criticisms of the
seven infrequently worn skirts that belonged to each participant in the
Iynn study were that they were unwisely purchased or that they did not
£it.9

No pertinent information was found concerning the other specified

garments,

58Hockstim, op. ¢it., pp. 15,16,
S9I.arnn, op. cit., pp. 12,20,



CHAPTER III

CCLIECTICN CF DATA

Fifty sophomore volunteers were used for this survey. It was felt
that sophomores were typical of the girls who were established in college
and who had learned from experience what was expected and desired in a

<college w;rdrobe. Initial contact was made with these girls in their
dormitory assemblies. The group which volunteered was too large, but
when an age limitation of eighteen to twenty yeﬁrs was specified, ap-
proximately fifty participants were obtained. The deficiency was filled
- by persoral contact with the previous volunteers or by asking those who
had not been in assembly that evening. The purpose of the survey and the
importance of their individual contribution to the validity of the data
_was explained at the group meeting.

Instruments used in the survey were a questionnaire and an interview.
The portion of the questionnaire covering family data such as composition
of the family, employment patterns, approximate family income, etc., was
filled in under a code number. Thé second portion which had the same code

number, was signed, thus making it possible to find who had filled in the
first part of the questionnaire if this information was necessary. Part II
of the questionnaire was a schedule designed to secure information on in-
dividual clothing preferences and buying practices. Types of employment
of the participants was obtained along with information concerning their

plan for clothing expenditures, extent of parental influence in buying
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practices, comparative practices in the purchase of ready-to-wear garments
versus their construction in the home, etc. The questionnaire was group
administered.

Information concerning satisfactions and dissatisfactions with spe-
cified apparel items were investigated during the personal interview.

The complete questionncire and interview schedule has been bound in
the appendix of this thesis.

The data obtained by these interrogations was analyzed objectively
and subjectively to attempt to determine the socio-economic background of
the participants aleng with their practices in purchasing clothing, as
well as their reascns for finding specified clothing items satisfactory

or unsatisfactory.

Scales

When considering parental employment, the "Distribution of Occupa-

tional Titles" published by the Bureau of Employment Security of the

Department of labor was used as an index of classification.59
These ratings are explained as follows:
O--Professional and Managerial Occupations

a. Professional--this group includes occupations that predominantly
require a high degree of mental activity by the worker and are con-
cerncd with the theoretical or practical aspects of complex fields of
human endeavor. Typical professional occupations are those of doctor,

lawyer, architect, mechanical engineer, chemist, physicist, astronomer,
editor, etc,

b. Semi-professional--Included in this group are occupations con-
cerned with the theoretical or practical aspects of fields of endeavor
that require rather extensive education or rractical experience, or

i

r
“2U. S. Bureau of Employment Security, Distribution of Occupational

Titles, Vol. II, Occupational Classification and Industry Index (Washington:
United States Govermment Printing Office, Marc Office, h, EE9‘T‘XI.
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a combination such as education and experience for thie proper per-
formance of the work. Chiropodists, tree surgeons, draftsmen,
aviators, leboratory technicians and fingerprint experts are typical
semi-professicral occupations.

c. Monegerial and offical occupations--Tais group includes occupa-
tions that are involved primarily with responsible policy-making,
planning, supervising, coordinating, or guiding work-activity of
others, usually through intermediate supervisors. Typical of these
occupations are managers cr presidents of business enterprises,
superintendents of construction projects, and purchasing and adver-
tising agents. Work foremen are not included in this group.

1-~Clerical and Sales Occupations

a, Clerical ard kindred occupations--This group includes occupations
concerned with the preparation, transcribing, transferring, systema-
tizing, or preserving of written communications and records in offices,
shops, and other places.

b. Sales and kindred occupations-~Included in this group are occupa-
tions concerned with the sale of commodities, investment, real estate
and services, and occupations that are very closely identified with
sales transactions even though they do not involve actual participa-
tion in such transactions.

2--Service Occupations

a. Domestic service occupations--~This group includes occupations
concerned with the usual functions in the maintenance of households
and their environs, the cooking of meals, the care of children and
similar services that are performed in private homes.

b. Protective service occupations--In this group are those spe-
cifically concerned with the rrotection or guarding of the country
or its political units, of buildings and other property, and of
individuals. Typical are U. S. servicemen, watchmen and policemen.

c. Personal service occupations--Included in this group are occupa-
tions concerned with performing services for others. Typical are
barbers, waitresses, practical nurses, etc.

d. Building service workers and porters--Workers concerned with the
cleaning of the interior and equipment of buildings, offices, stores,

and similar places, and with moving or carrying equipment, bagzage
and other articles.

3-=Agricultural, Fishery, Forestry and Kindred Occupations

a. The occupations included in this group are those that are
directly associated with the process of growing and harvesting
vegetables, fruits, grains, and other farm crops; in the raising of
poultry, livestock, and other animals and fowls for consumption, for



their products, for pets, or exhibition; and in various phases of
horticultural zctivitics. Farmers and dairymen are typical.

b. Fishery occupations--These workers earn their livelihood by
activity engaring in cateidng or gatiering all types of seafoods,
aquatic shells &and plants.

c. Forestry, Iwiting ond Trapring occupations--These occupations
are concerned witlh the develorment and care of forests and the
growirg and gathering of forest rrecducts, also trapping parties
or wiio erngage in the hunting and trapping of wild arimals and
EUTIC o

L} & 5-=Skilled Cccupations

This grour includes craft and manual occupations that require
rrederinantly a ticrough and comprehensive knowledge of processes
involved in tue work, the excrcise of considerably independent
Judgment, usually a hirh desree of marual dexterity, and in some
instances, extensivc responsibility for valuzble products or
ecuipment., Textile workers, stone cutters, bakers, zircraft
builcers, etc., are typical.

6 & 7-=-Semi-skilled COccupations

Occupations that are characterized by ore, or a combination of
parts, of the tsllowirg reyulrcuents: the exercise of manipulative
ability of a high order, but limited to a fairly well-defined work
routine; major reliance, not so much upon the worker's judgment or
dexterity, but upon vigilance and 2lertness in situations in which
lapses in pcriormance would ccuse extensive damage to product or
equirment, and thlie exercice of independent judgments to meet vari-
ables in work situations. Exaaples :might be baker's helrers, cloth
winders, etc.

8 & 9--iUnskilled Occupations

This group includes occupations that involve tiic performance of

« simple duties that may te learned wituin siort periods of time and
that require tlie exercise of little or no independent judgment.
Characteristically, such cccupations do not require previous ex-
periences in the occupations in question. Hod carriers for brick
layers, bread wrappers, etc.,, would fall in this classification.



CHAPTER IV

FINDINGS, INTERPRETATICNS AND ANALYSES

Pertinent information concerning family backgrounds was gained from
the participants through the use of the personal data questionnaire., The
complete questionnaire may be found in the appendix. It was felt that
having a knowledge of their background would help in the interpretation
of fhe-findings concerning individual clothing preferences and buying
practices. This portion of the questionnaire was voluntarily and anony-
mously done. It was hoped that because it was voluntary it would be

possible to obtain reasonably accurate infarmation.

Family Composition

The first question had to do with the children in the family. It
was found that the average family from which the participants came had
between three and four children. In the entire group, the age range of
brothers and sisters was from aée forty to age two. The largest family
had ten children. There were six families with only one child, namely,
the interviewee. In nineteen of the fifty homes represented, the girl
participating in this study was the oldest child in the family. In each
of twelve households, the participant was in an intermediate age position
and in six instances the only child. In nineteen families there were
older sisters and this might have significance in interpreting the data
on the use of "hand-me-downs," etc. In twenty-three homes the participants

had younger sisters. Fourteen of the girls had older brothers and eighteen
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TABLE I

COMPOSITION OF THE FAMILIES

——— —

ce——

Girl's Father's Mother's Older Younger Older Younger Total

No Age Age Aze Bros. Bros. Sisters Sisters Children
1 18  Lo-hi  Lo-Uh - - - 3 N
2 19 L5=L9 Lo-Lk - 1 1 1 4
3 19 eMAN Lo-LL - - 1 1 3
N 19 o N N Lo-Ll - 1 - 1 3
5 18 £5-59  L5-U49 - 1 - 1 3
6 19 50-5k 55-£9 - - - 1 2
7 19 S0-5L 50-5L - - - - 1
8 19  50-5L 50-5L 1 - - - 1
9 19 58-89  £F.59 3 - L - 8

1C 20 Lo-bk  LO-lL - - - N g
1 1? L5-l9 hs-hz - - 1 - 5

12 16 L5-19 LO-l - - 1 - 2
g Lo ¥y - ;- @3
1 19 20 by o-ﬁz 1 1 - -

16 22  60-6L 5-59 - 2 - 1
15 20 o-ﬁh 549 1 - 2 1

I N A

- 1 - - -
20 19 0:?3 LS-19 - - 1 1 3
2 R BH wwo oo 5
- - - - 1
2R 1 B
- - - - 1

28 B LEa% kg - - 1 . 3

26 19 Le-L9  Lo- - - - - 1

27 19  35-39 35239 - - - 1 2

28 19 £E-5 ﬁsjﬁ 1 - 2 - L

29 21 ﬂo-h 0 - 2 - 3 6

30 19 E e 0-5L 1 1 - - 3

31 20 5- 9 0"' - - - - 1

32 18 over 65 LOo-=LkL - - - 1 2

3 21 over 65 60-6l L - - -

3 20 W5-hs Lo - 2 - 1 E

% 35 e bedl o 1 . ' 2

0 0 1 - - 2

37 20 L5-L9 hs-hg - - 1 - 2

38 19 US-l Lo=L 1 1 - -

9 19 LC- Lo-Ll 1 1 1 - i

19 3 coeegea o o1 - 2 ;

eceas - - - - -

L2 18 Lo-hh S-iﬁ - - N - 1

k 20 50-5) 0- 1 1 2 1 6

21  60-64  60-6L L 1 1 - 7

L5 19 deceased 50-5S4 2 - 1 - L

L6 19 over 65  60-6l - - 1 - 2

L7 19 ES- 9 O.Eﬁ - - - - 1

gg B 7Y adoeated - ! 2 2 4

eceas - - -
0 20 5559 g8 - 3 2 : I

50 participants Totals 23

N
wm
o
&

3 176
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had younger brothers. It is interesting to note that of the children in
the fifty families, there were 128 girls but only forty-eight boys.

Eleven of the students indicated that there were other persons out-
side the immediate family living in their homes. In three instances, the
other person was a grandmother. In two instances these individuals were
grandfathers. In three homes, there were two grandparents, and in one
instance a cousin lived with the family. Two households had non-relatives
living in the home. In one of these families several elderly or infirm
people were boarded and cared for by the parents. In the second home

there was no indication as to the identity of the non-relative.

Occupations of the Wage Earners
An analysis of the fathers' occupations together with the employment
of the other members of the family gives some insight into the socio-
economic status of the family.

In Table II a summary of the occupations of their fathers is shown.

TABLE II
OCCUPATIONS OF FATHERS

emm—
—————

Occupations U. S. Occupational Employment Number in
Index Number® — o droup

Skilled craftsmen L,5
Agricultural, Fishery

or Forestry 3

Professional and Managerial 0

Clerical and Sales 1

9

7

2

&

Unskilled 8,
Semi-skilled 6,
Service

Unknown, retired, deceased

wmn M&'O\O\S

Total 50

*Occupational Employment Index numbers are interpreted on pages 16-18.
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Twenty-five per cent were engaged in work as skilled craftsmen and
a comparable number followed agricultural pursuits. Twelve per cent were
professional men; 12% in clerical or sales occupations and 8% were un-
sldlled workers. Four per cent held semi-skilled jobs and LF were in
some type of service position. One girl said that her father was self-
erployed but did not give the nature of his employment. Two girls did
not know what occupations their fathers followed. One of these girls was
living with a guardian and in the other instance, the mother and father
were divorced. Cne father was retired and two were deceased.

Twenty-one of tiie interviewees indicated that their fathers had been
following the same type of work for over twenty-one years. This might be
an indication that at least 4JOF of the participants in this study came
from a relatively stable background. Eight of the girls interviewed,
indicated that their fathers had been employed in their present occupa-
tions between eleven and twenty years. A significant number, approxi-
mately one-fourth of the participants, indicated that their fathers had
been emplo&ed at their present jobs for less than ten years. One father,
because of ill health, was retired. Apparently, some of the girls had not
been impressed or did not care to indicate the length of time their
fathers had been employed in their present jobs as there were five who
did not state how long their fathers had followed their present
occupations.,

Twenty-nine of the girls interviewed stated that their mothers worked
outside of the home. In twenty of the homes the mothers were not employed.
In one home, the mother was deceased. Of the twenty-nine mothers who were

employed, twenty-two were working at full time jobs and seven were part-

time employees.
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In classifying the types of employment of the mothers, ten of the
twenty-nine were associated in some capacity with a hospital; eight were
erployed in office work, seven were doing clerical work and one mother
was an office supervisor. There were three mothers who were teachers; one
of whom was employed 2s a governess; and two mothers were employed as
waitresses. Other types of employment included that of florist, assist-

ant manager in a laundry, a nursing home operator, and a housekeeper.

TABIE III

EMPLOYMENT OF MOTHERS

—————

Amount of Employment Number
Not employed outside of the home 20
Employed part-time 7
Employed full-time 22
Deceased 1
Total 50

Educational Background of Parents

There was wide variation in the number of years of schooling which
the fathers of these fifty girls had attained. The lowest amount was
indicated as three years. The highest amount of education was greduation
from medical school. The average number of years of schooling for the
fathers of all of the participants was 10.,9. Of the fifty girls filling
in this questionnaire, five said that they had no idea as to how many
years of schooling their fathers had completed. Since no information was
given concerning the deceased fathers, the average is based on only forty-
three replies. From this group twenty-three had finished high school.

Forty-eight of the fifty girls were able to give the number of years'

schooling that their mothers had completed. Five more girls knew about
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their mothers' educational background than knew about their fathers'. The
average number of years in school for the mothers was 12.1 years which
was 1.2 more than the average number of years for their fathers. Twenty-
four of the mothers had had at least one year of training beyond high

school while one mother had completed only the sixth grade in school.

Age of the Parents

Twenty-two of the fifty participants indicated that their fathers
were between the ages of forty-five and fifty-four. The next largest
segment by age included eleven fathers who were thirty-five to forty-four
years of age. There were ten fathers between the ages of fifty-five and
sixty-four; three were over sixty-five. Two girls did not know the ages
of their fathers.

On the average, their mothers were younger than their fathers. Ap-
proximately half of the rmothers were between the ages of thirty-five and
forty-four; fifteen between forty-five and fifty-four; and nine between
the ages of fifty-five and sixty-four. In no instance was the mother

over sixty-five years of age.

Church Affiliation

All of the girls participating in this study were of the same de-
nominational affiliation, Seventh-day Adventist., In checking on the
church affiliation of the fathers it was found that thirty-one of the
forty-eight were also members of this church. There were seventeen who
either belonged to another church or who had no church affiliation.

Forty-six of the fiftylgirls stated that their mothers belonged to
the Seventh-day Adventist church. Four respondents gave no indication

as to what, if any, church affiliation tlieir mothers had.
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Income of the Family

An attempt was made to detcrmine the approximate yearly income of
the fifty families represented in this study. Twenty-cne of the girls
indicated that their families' earnings were between $5,000 and $7,L99.
The next largest group of seventeen, were in an income bracket between
42,000 and $L,999. Four of the girls stated that their families' incomes
averaged over $10,000 a year and three said that their families earned
under $2,000 annually. Five gave no indication as to the income of their
families. The veracity of the annual income data might be questioned.
In a number of instances where both parents were employed in good paying
Jjobs, the income bracket reported was below.that which the dual income
would currently represent. No doubt, in other cases, the amount of

income was an over statement.

Fersonal Data Concerninz the Participants

The next portion of the questionnaire was filled in under the
student!s signature. It was felt that it might be advantageous to be
able to refer tc *+he information concerning the individual before filling
in the interviev sclhiedule. A copy cf this porticn of the questionnaire

and the interview schedule appear in the aprendix.

Age znd Iducational Attainment of Interviewees
Host of the girls participating in tuis study were between thie oges
cf cighteen cnd twenty. They had the common background of all being
sorhiomores or being on the campus for the second year., Ninety-two per
cent of the tctal group were between the ages of eighteen and twenty, the
average being 19.2 years., There were twenty-eiglit wiio were nineteen years

0ld, ten who were twenty; eight who were eighteen and four over twenty

Years of age.
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TABIE IV

AGE OF PARTICIPANTS
e e e a2 S

Age of Participants Number in Group
18 8
19 28
20 10
21 3
22 1
Total 50

Geographical Distribution of Participants Lomes
The girls were asked to list tieir home town and its aprroximate popu-
lation. From their answers it was obvicus that many of them were not aware
of the size of the cities from widch they came. Twenty per cent of the
interviewees gave no population listing whatever--a significant number.
For that reason the size of these ten cities were obtained from the 1950

census re=:jpor't..6:l The validity of the remaining answers could perhaps be

questioned.
TABIE V
POPULATIONS OF HOME TOWNS
Size of City Number From Each City of This Size

0 - 2,199 . 16

2,500 - 4,999 3
5,000 - 7,L99 2
7,500 - 95999 2
10,000 - 14,999 2
15,000 - 24,999 3
25,000 - 19,999 5
50,000 - 99,999 10
100,000 - 249,999 4
250,000 - 199,999 1
00,000 =~ one million 1
Over one million 1

Total 50

61y, s. Bpreau of Census, 1950 Census of Population--Number of
Inhabitants, (Washington: United States Government Printing Office, 1951).
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Fifteen of the interviewees lived in towns of under 2,500 pcpulation.

The next largest group, ten, came from cities with populations from 50,000
to 100,0CO inhabitents. Nine girls reported their homes to be in towns

with a population between 2,500 and 15,000. Eight came from cities having

a population from 15,000 to 50,000 and four girls from cities of 100,000
to 250,000 population.

Others were from varied population levels as
indicated in Table V.

One interviewee stated that she lived in the

middle of nineteen square miles in Oklahoma where her family constituted
*he population.

High School Baclground

Eighty-two per cent of the zirls were from the four-state area

served by Emmanuel Missionary College, namely, Illinois, Indiana, Michigan
and Wisconsin.

The largest group came from Michigan, seventeen girls;

eleven from Illinois; ten from Wisconsin and three from Indiana.

Outside
the four-stzte area three wcre from New York, and one each from Florida,

Maryland, North Carolina, Ohio, Oklahoma, and Port au Prince, Haiti.

There were fourteen of the fifty participants who had graduated from

the secondary Seventh-day Adventist schools in Michigan. The next largest
group of eight were from Illinois, all having graduated from an Adventist
parochial school, Similarly there were seven from Wisconsin and four from
Indiana parochial schools. From such secondary academies outside the

four-state area, there were eight ;irls participating in this project.
The remaining students had graduated from high schools; three from

Michigan and one each from Illincis, Indiana, and Wisconsin. Three

additional girls had graduated from high scinools outside this four-state
region,
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Two-thirds of the participants had lived in a dormitory during their
high school years. Six of the group reported living both at home and in
a dormitory while in high sciiool. Almost as many had lived at home during

this entire period.

Buying Practices

Earnings of Perticipants

Nearly all of the students at Emmanuel Missionary College do some
type of work while they are in school. The money earned from this work
is credited to their statements and for that reason their wages are
actually a bookkeeping operation rather than a cash payment. It was de-
cided that if spending habits were to be ascertained it would have to be
determined whether or not the girls had been employed outside of a school
plant and had earned cash. Thirty-four reported that they had had jobs
of some type for wihich they had been paid in cash. Sixteen reported, how-
ever, that they had been employed only at church related schools.

Some of the girls had had experience in more than one type of work.
Twenty-one reported having worked in offices; five as waitresses; five
having done some type of work in a hospital; two employed for housework;
four employed in a shop and two had done selliﬁg. One of the girls re-
ported that she had worked as a swimning instructor and another had earned
money for baby-sitting. Apparently, the others who had done baby-sitting
did not consider that they had done a sufficient amount to call it regular
employment. See Table VI for a complete listing of employment.

The participants were asked to record their wages in one of three

groups depending upon how they had been(paid; by the month, by the week,

or other,
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TABIE VI
TYPE OF EPLCYMENT FOR PARTICIFANTS WIILE AWAY FROM SCHOCL

o——
e

Tyre of Employment Number Employed

|

Clerical 20
Hospital 5
Waitress

Shop work
Housework

Sales work
Accompanying
Baby-sitting
Janitorial service
Library aid
Receptionist
Swirming instructor

RN

The highest rate of pay recorded by the month was $265; the lowest,
350; The average monthly earnings for the entire group was $140. There
was no indication as to how many hours a week these girls had worked. Of
those who were paid by the week, the highest paid erployee was earning
$70; and the lowest only $10. The average weekly rate was approximately
$L5. Of those paid by the hour, the highest wes paid $1.00 per hour; the
lowest, 85¢. The averagc pay was 95¢ per hour. In one instance, for
baby-sitting, the girl was paid $2.50 per day.

The Seventh-day Adventist church operates under a tithing plan whereby
each member contributes 10% of his income for payment of the ministry.
Beyond this the girls participating in this study would probably give
other church cfferings as a matter of common procedure. However, other
tyres of expenditures were asked for, the question reading, "What kind of
plan do you have for spendirg your earnings beyond tithe and other miscel-
laneous church offerings?" Thirty indicated that they saved at least a
part of their earnings for school expenses. Twenty-one said that they

vere responsible, in part, for the purchase of their personal clothing.
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Four indicated that a part of their earnings were contributed to the
family. Others mentioned car expenses, payment of debts, etc., as uses
for tiie money they earned. Seven said that they had no particular plan
for spending their money.

In answer to the question, "Are your family clething expenditures
planned?" fourteen stated that this was the usual procedure in their
families. However, tairty-five indicated that their families fcllowed zo
rarticular plan of expenditure for family clothing.

"Do you plan your clothing expenditures?" was a question which was
asked of the girls. The girls generally followed the same pattern of
planning as that which had been followed in the home. Seventeen indicated
they planned their expenditures; thirty-one did not have any particular
rlan for their clothing expenditure with one person mentionirg that some-

times she did and sometimes she did not.

TABLE VII

PLAN FOR CLOTHING EXPEINDITURES

—_—
———

Expenditures Number Who Planned Number Who Did Not Plam
Family 1T 35
Participants 17 31

An analysis of Table VIII shows the type of store at which different
articles of apparel were purchased. This survey showed that for coats,
suits, school dresses, "other occasion" dresses and Jackets the department
store was the most popular type of store. The specialty clothing shops
were preferred for skirts, sweaters, blouses, and formals. Chain stores
such as The J. C. Penney Company were mentioned most frequently as the

type of store in which they would buy their play clothes, robes, pajamas
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and slips. The girls were also asked whether or not they purchased
clothes by mail-order. With the exception of coats and suits each apparel
item listed had been purchased by mail-order; the items most frequently
ordered being robes, pajamas, and play clothes. A few indicated that they
bought lingerie and blouses and fewer girls mentioned skirts, sweaters,
"other occasion" dresses, school dresses and formals as sometimes being
purchased by mail. The type of jarment most often bovght at exclusive
dress shops was the formal. Alwost as many formals were purchased in
such shops as were bought in specialty stores and department stores. Next
in popularity of purchases from such a store was the "other occasion"
dress; then the coat. At least one person indicated that she bought play
clothes, jackets, blouses, pajamas and slips from such stores as Kresges.

In connection with this question the girls were asked to tell which
garments, if any, that they might make rather than purchase ready-made.
The article of apparel most often mentioned was the skirt as over one-
fourth of the girls made their skirts. The next in order of frequency
was‘the formal. Tuics perhaps can be accounted for by the fact that many
of the college sophomore girls have had. to have formals for weddings and
a number of ticse formals had been made at home. Nine mentioned that they
usually made their school dresses; eignt rade their pajamas and eight made
"other occasion" dresses. The otier types of garments made at home were
insignificant in number.

Two-thirds of the participants suggested that tl.e primary reason for
their choice of store for a specific item of apparel was because that
store offered the desired quality of merchandise. Nearly as many checked
the fact that the store of their choice carried the desired price range

for that item of aprarel. lalf of the students gave wide selection of
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styles as their reason. The fact tizt the store csrried tine fashions
vhich they wonted to tuy was next in frequency of mention. Convenience of
- location was checked by less than cre-tuird of tue girls. The fact that
tiie stores that are convenient to the college at Berrien Springs carry an
extremely limited quantity of merchandise might have lead the participants
to think of convenience of location as a minor reason for their choice.
Cnly nine of the fifty girls indicated that the brands carried constituted
a reasorn for their choice. Apparently, tiiis group of college students were
not particﬁlarly brand conscious. Seven said that they shopped where there
was a wide selection of sizes availa®le. Three zirls sugsested that the
payment plan available was a factor in tieir ciicice of store for their

zprarel purchases.

TABLE IX

PRIFARY REACONS I'CR CICICL GOF STORE AT WilICH APFAREL ITENS
.FRE PURCHASED

e —— ——— — — —— — — —— ———— —— ——  — —— —  — ]

Reasons Nunber Indicating Thiis Reason
Desired quality cf merchandise carried 33
Desired price range 29
Wider selecticn in styles 25
Style and fashionzbleness of merciandise 19
Convenience of location 15
Brand carried 9
Wider selection of sizes 7
Charge account at store 2
Extended payment plan available 1
Good service 1l

Ir buying major ready-to-wear items thirty-eizht or about 75¢ fre-
quently shoprcd and ten sometimes shor~ed with someone. lNone of tie girls
beught ma jor ready-to-vear items by herself. For less important items
therc were cnly four who mentioncd tit tiey uwsnally shopred witia scrmeone.

TTArTsony . o v, . ORI S N . . .
ucrever, forty-thrce of the group indicated they scmetimes did; while



+hree never shopped with anyone for lcss impertant items. See Table X

for o summary of tuis ccnparison.

TARIE X

CCTTRICSCN CF
SHOPFING PRACTICES FCR PURC:ASING MAJCR AND 1OLCR ITEMS CF APPAREL

Usually with Sometimes with Never with
Type of item Someone Someone Someone

Major ready-to-vear
such as coats

Iess important items
of ready-to-wear

Lo
-
(]
O
o

13

-

=
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When asked with w.om tl.ey frequently clopred, the cne percon most
often mentioned was the ~irl's notncr. Seventy-five per cent said that
they siopped with their mothers. Nearly NOT said thet they {requently
shopped with zirl friends. A girl friend's advice wze sought more often
than tliet of cisters as less ticr cue-tidrd indicated tiieyr shiopred with
their sisters. l'our girls shopred with toth parents together; four scme-
times shorped wita their boy friencs mad two specifically menticned
chopping with their btrothers. A fathicer'c advice was appzrently highly
influentizl with cne girl, Tais practice follows a similar pattern cs thie
ctudy <one by Rosner with ¢ growp of ligh scloul ;irls in Chicago. Tue
cirls intcrviewed in thot stucy stated thet 639 of the time taey sought
the advice of their mothers in shoppin;. FNext in rorularity was the
. 62
acvice ¢l their girl friencs.

AIment two-thirds of the participants said that if there was a dif-
{ererce of opinion wikn tuey were siuopping witi their parents, tue final

L)

C.clce wag made by thic girl, (ne-third irndiceted tiict, generally specking,

2 .
Rosner, op. cit., rr. 6,570,



+iie choice was 2 comprorice, Tucre were tue o cnowered that the final
deciszion rectea vwitl thelir porents if they did not cirec.

There secmed to he 2 peneral trend for a more expensive garment to
be purchased after the zirl Lod shopced for it at more than one pluce.
Eihty-two to 957 mentioned tlat tiuey =lways suopped more than one place
for suits, formals, coats, "other occasion" drecses, siirtes, and joclets.
Aprroximately two-tiircds of the 5irls said that they shopped at more than
cne place for blouses, robes, cnd sweaters; and half of the girls looked
at more than one place for play clothes. Underwear was the only type of
sarment mentioned in the study for which the girls seemed to feel it was
all right to siiop only at one store. Feruaps this wos because tiey
frequently bought t:- brand nemes and knew ti.cir precise size for tihis
specific type of clothing. Forty-one or over 80% said that they shoppred

in only one place for underwear. Table XI sumiarizes this data.

TABLE XI

SHOPPING PRACTICES PRIOR TO PURCHASE

Shopped in Shopped in Did Not Makes Speci-

Garments More Than One Store One Store Indicated fied Garments
Coats L5 2 3 -
Suits L7 - 3 -
School Dresses 31 1 S 1
Other Occasion Dresses ﬁ3 6 1 -
Play Clothes 25 22 3 -
Blouses 30 18 2 -
Skirts L2 6 1 1
Jackets L1 6 3 -
Sweaters 35 13 2 -
Robes 32 16 2 -
Underwear 8 L1 1 -
Formals 47 - 3 -

The girls were 2lso acked tc list the garments wiich they tried on

tefore purchasing. Over 907 mentioned that they either occasionally or
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£lways tried on cocts, suits, "other occasion" dresses, formals, Jackets,

school drecses and skirts., Petween LOZ and 507 indicated that they tried

on blouses, play clothes and robes. Detween 2¢¢ and I:07 said that they
seldom tried on underwecar, swcaters, or bloises. Approximately 3% reported
hat tliey never tried on underwear and less than 10Z never tried on robes

or sweaters before purchasing. See Table XII for detailed information

regarding these practices.

TABLE XII

PRACTICES WITH REGARD TO TRYING ON GARMENTS BEFORE PURCHASING

Type of Garment Always Cccasionally Seldom Never Not Indicated

Coats L7 - - - 3
Suits L7 1 - - 2
Schiool Dresses Ll l - - 2
Other Occasion

Dresses L7 1 - - 2
Play Clothes 22 18 8 - 2
Blouses 23 12 12 1 1l
Skirts L1 6 1l - 2
Jackets Le 1 1l - 2
Sweaters 13 1 16 L 3
Robes 21 17 £ L 3
Underwear 2 L 22 18 L
Formals L5 1 - - N

Later in the questionnaire, the girls were asked whether they, on
occasion, had to return for exchange or credit any items that they had
purchased. Sweaters were most frequently mentioned as having to be re-
turned. There would appear to be a relationship between the fact that
these garments were not tried on before purchase and the fact that it was
necessary to return them for exchange or credit.

Thirty-one of the girls said that they had P"hand-me-downs™ in their

wardrobes while seventeen did not. Eight of these thirty-one indicated
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that they usually enjoyed wearing these clothes while thirteen said that
they sometimes did; but nc one indicated that she felt 111 at ease or
that she did not enjoy wearing thece garments.

These "hand-me~downs"™ most frequently came from older sisters.
Thirteen mentioned obtaining clothing from their sisters. Considering
the fact that only nineteen of the girls had older sisters, this is a
high proportion. Nine su;cested that they received M"hand-me-cowns" from
relatives; nine stating that their "hand-me-downs" came from well-to=do
people. Seven of the girls said that they sometimes received discards
from their mothers! wardrobes. Girl friends, sisters-in-law, and friends

constituted a negligible source of such clothing.

TABLE XIII

PERSCYS FROM HCM INTERVIE.JEES FREQUENTIY OR CCCASIONALIY
- RECEIVED GIFTS OF NEW CLOTHING

Persons Giving Gifts Frequently Occasionally
Parents 36 13
Sisters 8 21
Brothers L 8
Grandparents 5 10
Aunts 5 16
Friends L 27
Boy Friends 1 1
Sisters-in-law 1l 1

Sixteen of the girls mentioned that they had a significant number of
gift clothing items in their wardrobes. These gifts of new clothing fre-
quently came from their parents, thirty-six so indicating. About half of
this number had received gifts of clothing from grandparents, brothers or
friends. All but one girl frequently or occasionally received gifts frem

their parents. Occasional gifts came from friends, sisters, aunts,
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grandparents, brothers, boy friends, and sisters-in-law mentioned in that
order of frequency. Table XIII gzives nunerical frequencies of gifts from
specified individuals.

As Table XIV shows, the most comron gift of clothing was hosiery.
Cver 507 said that they frequently had gifts of hose. Nearly LOZ stated
that they had frequently received sweaters as gifts. Blouses were com-
monly mentioned. is a matter of fuct, thirteen zirls said that they were
frequently given blouses and twenty-five were occasionally given blouses.
Fifteen said that they frequently received underwear as gifts. Thirteen
participants frequently received aprarel accessories as zifts and nineteen
occasionally received accessories as gifts. A small number of girls had
coats, suits, skirts, school and "other occasion" dresses, pajamas, sox

or robes as frequent gifts of clothing.

TABLE XIV
TYPES OF GARME!I'TS RECEIVED AS GIFTS

Types of Garments Frequently Occasionally
Hose 28 16
Sweaters 19 19
Underwear 15 21
Blouses 13 25
Aprarel Accessories 13 10
Skirts 6 20
Plzy Clothes 6 10
Coats g 7
Scheol Dresses 3 11
Cther Occasion Dresses 3 9
Pajamas 3 2
Suits 2 Y
Sox 1 -
Robes 1 -
Jackets - 5

When asked whether or not taey usually purchased by brand name, six

indicateq they usually bought by brand nare, thirty-eight indicating that
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they occasionzlly ¢id while five never purchased by brand name. Half of
the girls participating in this survey reported that they usually or oc-
casicnally bouglit underwear by brand name. Nearly as many reported buying
blouses by brand. Nineteen named siioes as regularly purchased by brand
with hose next in frequency. In decreasing order of mention by brand were
coats, dresses, suits, slkirts, pley clothes, sweaters, and hats.

There were no individuals who indicated they frequently had to return
items which tiicy had received or bought. Five said they occasionally did;
forty-four indicating that it was seldom tlhat they had to return articles
of apparel winich they had purciaascd. Only tiree or four merntioned
specific garments that had to be rcturned. When asked to indicate their
reasons for heving to return these particular items of apparel, poor fit
vas the usual reason indicated. Cther reasons mentioned were that gar-
ments were not thought suitable by other members of the family; pulled
seams; fabric impertectiors, unsatisfactory in color; and one girl said
she returned garments because she liad changed her mind.

All of tic girls menticned tihwt they either frequently or occasionally
Purchased items om sale. Seventeen frequently bought apparel on sale,
while thirty-three said they occasionally purchased such sale merchandise.
Seasonal clearance sales were the most common type of sale at which the
students purchased clothing. Special promotion sales were mentioned as
the next most comiion source of sale apparel, but only half as many girls
bought special promotion merchandise as those buying clothing at a sea-
sonal clearance price reduction. End-of-the-month sales were patronized
by a few of the participants.

It is interesting to note that it was the higher expenditure items

that the girls most frequently purchased on sale, Coats were purchased
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on sale by more than two-thirds of the interviewees where as underwear,
for example, was bought on sale by only one person. Table XV summarizes

the practices followed in purchasing specific items of sale merchandise.

TABIE XV

FREGUENCY WITH WIICH SPECIFIED ARTICLES CF CLOTIING
"TERE PURCHASED ON SALE

——
—————

Articles Scasonal Clearance Special Promotion End-of-Month
Coats 22 9 3
Jackets, Blazers 6 3 3
School Dresses 10 5 6
Other Occasicn Dresses 3 N 7
Suits 12 3 2
Play Clothes 10 - 6
Sweaters 1 5 L
Blouses 9 9 7
Skirts g 6 6
Robes 2 N 3
Pajamas 3 7 7
Shoes 2 - 2
Hats 1 - -
Underwear 1 -

Generally speaking, eightcen participants found sales merchandise
completely satisfactery; twenty-seven as moderately satisfactory; while
four stated that gaerments on sale were less satisfactory than those pur-
chased at regular prices.

The girls were also asked to indicate what constituted the most im-
rortant reason for their btuyin; clothing on sale. Nearly all of the
answers had to do with tie amount of money which was saved, but their an-
swers to the free response questicn were varied. Twenty said that they
saved money; fifteen indicated thét they paid less for the Auality they
usually wore, while ten reported that they could buy a better quality of

garment., Five said that they liked the new price. Two mentioned that
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they could spend the money that they csaved for extra things. One girl
indicated that sales helped her bucget and one said that sale prices were
where they belonged in the first place so she was just getting what she
was entitled to. Cne mentioned that when wearing small sizes it was easy
to get good buys so she frequently bought her clothes on sale.
Participants were asked to indicate their usual method of paying for
specified garments. By far the largest group indicated that their usual
method of payment was by cash. This was particularly true for the less
expensive garments as underwear, sweaters, blouses, jackets and "other
occasion" dresses. Eighty to ninety-five per cent of the participants
indicated the above items were always purchased with cash. Fifty to sixty
per cent said that they paid casih for the more expensive garments such as
suits, formals and coats. Nineteen of the girls bought their coats on a
lay-away payment plan; twelve usually bought their suits and nine usually
bought formals by this plan. Apparently, the girls did not have access

to charge accounts as not more than 10% indicated that they bought

TABIE XVI
USUAL PRACTICES FOR PAYMENT FCR SPECIFIED GARMENTS

Extended No Method
Type Garment . Cash 30-day Charge Payment Lay-away Indicated
Sweaters Lo 1 - 1 -
Underwear 118 1 - - 1
Blouses L - - 1 1
School Drecses LY 3 - - 3
Jackets h3 1 2 1 3
Cther Occasicn
Dresses 10 5 - 2 3
Skirts 37 L - 3 6
Forrals 32 N - 9 c
Suits 26 l 2 12 6
Coats 23 c 2 19 1
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garments of any type cn a charge account. Five said that they usually
bought cozts and "other occasion" dresses by this method. Four purchased
suits, skirts and formals cn 30-day charge accounts. Only two partici-
pants inrdicated buying even the more expernsive items by an ertended pay-
ment plan.

The seven ;irls who did nct ansuver tiis question concerrirg tie
rmetiiod of payment for skirts or suits may e assumed tc have usually made
their skirts, or in the case of suits, may not hcve had such garments in

their uardrobes.

Sewing Practices
An attempt was mude tc deter-mine how much sewing was done in the
homes of the participants, who did this sewing, and the kind of equipment
available to them., TForty-nine said that thiey had sewing machines in their
homes, a considerably larger percentaze than was indicated in the Montana

study dcne by Slau;,ht.er.63 Thirty-seven mentioned that their machines

TARLE XVII

CCMPARISCYN CF SEJING CEI'TERS IN 1952 MONTANA STUDY AND 1996
EMMANUEL MISSICHNARY COLIEGE STUDY

Fercentasc Cuning Percentoze Percentage
Study Sewing; Machines Treadle Maciines Electric Maciiines
‘ontana s 7¢ 2%
e X6 2c 75

vere clectric; twelve were manually povered. Thirty-four lLud cebinet
mieainzgy rirve hiad portihlee; while six fziled to indicate the type.

Cf the forty-nire raciiines, fortr-tirec were in a satisfactory working

67

©Slaugiter, op. cit., p. 325,
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conditicn; two vere not and tarce did nct lxmow hew adequate tue secwing
machines in tueir homes vere.

Forty-three of tie girls sald tlet their mothers sewcd; five cid not.
Thirty-five of the Jirles thercelves menticred deing some trpe of sewing;
tiirteen did ro sewing. When asked as te wvhether tuey tlheog ht thet their
home sewing equipment was adequate, thirty-one said they considered it to
he adequate. Fiftem said it was comewhat adegquate and only cne jerson
fclt hier equirment wes inadecucte.

Terty-three cf tie rirls zcicd thet tiey Liad severel garments in ticir

wardrobes widicl. hac beer mode Jer them. Thece irntervicwees were asked to
incicute the tyre of ¢, ired ticse were, U whom they were made, o
uuncre thc perscrn o Ll nace Yo gernert acd learncd to seu.

Tie rost pep:der Jter 8 aprerel mzde at hone was tie skirt. Lalf of
the girle scid they Lol clir'o videl tier had made for tiemselves;
fifteen Lod shirts thot tie’r ~clliers Lad race for tierm; nine lad chirts
MLGC LIT sore otiier poreon 25 a vwandnothier, sister or aunt. The next
mogt repuler iten mace at liome was tue blouse.  Twenty-one girls in-
cicated that they had macde bhlouses for tiemselves; nine of their motiers
Liac mede Bloures for tiem; threc menticrcd huving bLlouses made by otiers.

Fourteer ctoted thet tucr Lod ccacel dresses widch tuey had mude by

thermselves; nine made By otucir rotiers anc seven Lad dresses muce Ly

cthicrs, Trelve menticned Laving Motuer occasion® dresses which they iad
mede for themcelves;y sis hyr thieir rotliers and six by others. Pajaras vere
rext in freguency of mentier “ut tile methicrs had mace more than the girle
a¢ modes The conmstruction of the other garnments made % iiome was dis

tributed quite cvenly hetween e sirls, tieir rotiers, cnd others., Play

clothes, fcrmals, cuits, Jaclkcts, coat dusters, anc . slips represent items
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n cecrcacin: crder of Ifrecuercy. Ornly three of the girls indicated

[

having carments mede for them b7 dressmakers.

Most home sewing ves cdone by thoce who hud lccrned to sew it home.
Mineteen of the girls and thirteen of the mothers had eiticr learncc to
sew at liome or were self taugghit. Scventeen girls and six of thelr motucrs
had taker cources in clotiing construction in sciiool. There was only one
cirl and two rethers who mentioned having taken tie Singer course. See

Tahle YVIII for further irformation.

A21E XVIIT

PLACES WHERE PARTICIPANTS AND MOTHERS HAD LEARNED TO SEW

Where Learned Participants Participents! Motaers

Home 19
Sclicol 17
Sinjrer Sewir. Maclire Company
Dressmakers

L=l Club

Friends

Not Indicated

(o2 B | l—-’f\)O\a

W

An attempt was made to find out whether or not the girls preferred
to have some clothing items mece for thiem and if so, the reasons.

Thirty-four gave affirmative answers. Most often menticned as the
reason for iL.cv¢ sewing wes tuc econory factor, twenty-nine of the thirty-
four responcing. Twenty-three sugvested they could get a bhetter fit in
the garments wlhich were made for them. Twenty thought that tne quality of
the fabric wes better. Eizhtcen liked the individual styling in garments
made at home. Seventeen said taey definitely "enjoyed the creativeness"
in sewing. Fiftecn liked the superior constructiorn of zarments made at

home. Ten said they usually had to alter ready-to-wear so they "might as
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vell moke it to begin vith.," Tiree indicated thot by melidng tueir jamients
they "cculd et exactly what tiey wanted ™

Skirts were first clioice amnong apparel iteris thet thirty-five of the
irterviewecs preferred to have made for them. About half as many said they
liked to have school dresses made for tliem. In decreasing order of prefer-
ence for specific home sewed garments thirteen specified "other occasion"
dresses; twelve, blouses; nine, suits; eight, formals; eight, pajamas; and
seven, play clothes.

Twenty-two mentioned economy as the primary reason they preferred to
heve these garments made for them. Ei;hteen mentioned fit; seven preferred
the style of tiie zarments they made for tiiemselves and seven said these
sarments had more "individuality." Four stated that their home sewed
clothing was of better cuslity.

When asked to list tiie jcrments that they preferred not to have made
for them, coats were mentioned most frequently, followed by suits, play
clothes, formals, school dresses, blouses, "special occasion" dresses,
slips, and party dresses. Ten indicated their reason for not liking to
have these garments made for them was because of their "homemade look."

Ten said that such articles as coats and suits were too complicated.

Seven thought that garments such as blouses were almcst as cheap when
purchased ready-made as wien made at home. Three reported that they could
get a good fit in ready-to-wear so there was no reason for making them at
home. Two said they liked to try on several garments before purchasing
and in home construction this was, of course, impossible. One person
Specifically mentioned coatin s as too bulky to sew on and one sugsested

that home sewing was "too big a chance."
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Analysis of Buying Practices

Ecoromic Baclkzrcund of Participants

Sufficient data had heen obtaired frem thie questiomaire to make
some interesting observotions and interpretations. Comparisons of the
buying practices of cifferent types of fanilics represented in tris study,
with the families in sinilar studies done in other parts of the country
show both sirilarity and differerces.

It should te borne in mind that 7°% of the students in this survey
were from riddle income bracket families witih annual incomes between
$3,000 and 37,129, Altlou:h these earnings provided susternance for a
possible averase of five to six individuals; namely father, mother and
three to four chilcren, in zctuality one-third of the siblings in the
study were firarcislly independent persons who were supposedly not drawirg
on thie finances of tiieir fa-ilies,

The finaccial hackgrecund from one home to another was greatly varied
in aspects other than earrings. In fifteen of the homes, the partieipunt
wes the only derendent ciiild, In fourteen homes, there was one otlier
dependent child; in twelve iicmes there vere two additional dependents; in
seven fomes there were three additional dercndents and in twe homes there

N
were four to siy acditionzl dependents. Finarcing a colle:e education
meant & hLeavy financial crain in many of these homes so the amount of

money available for living expenses including clothing’for the entire

family showed a marked variation.

Geographical ancd Residential Factors Affecting Buying
It has teen pointed out in other similar studies that geographical

location ard residential areas influenced the buying practices of the



T TR ST T !
&



L7

fa:xily. This study, lowever, represents a larger seorrapiic area than

most of the similur studies wiich have been dere. With the exception of
instances cited by the U, S. D. A., thie otier surveys on buying practices
were done in cities such as Chicugo, Idlwankee, «nd Ithaca, New York, or
on z: university campus where the narticipants wvere largely frem that

particuler ctate. Thirty-five per cent was the largest number of partici-

rants in tl.is survey from ary one state. I'rcm scutherrn Indiana to nortliern

Y. chisan represents a wide climatic difference, and the types of clothing
in +the wardrotes of girls from these extreme points would be expected to
be somewhat different to mcet tieir needs at home as well as at school.

The girls from Florida, Oklahoma and North Carolina and the ore
rarticipant from Eaiti shared different views on winter coats, for exarrle.
(he esxpressed it this way, "I have just one and it's the first ard last

cne I expect to buy." The tyTe and expected price to pay for winter coats

for girls from the South were neturally different than for those girls
from the northern states.

The populations of the cities from which the participants came might
be a Cogent factor in their spending hahits, The largest group were from
torns 5r445 lees than 2,500 inhabitants and the second largest zroup were
from 1 ties having a propalction of 52,000 to 100,000, A tabulation was
mde to actermine ary Cifferences in the types cf stores patronized by
these different cronps, in tlie extent of sewinzy done by these :irls or
thes families, and in their rractices relative to buyin; sales |
merchondise.

In e ti7e of stores ratroniced there were two appreciable differ-

frces T .
- +irstly, the -irls from the small towms or rural areas ordered

theip
. ©lothes by mail-order three times as often as Le zirls wio lived
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in cities of £C,000 tc 100,000 porulation. Apperel items ordered were

larzely lingerie, blouses, ckirts or play clothes. Secordly, when rural

or suburban girls shicpr<d in town they more often hought tlieir clothing

in exclusive dress shops than did the girls wio came from the larger cities.
Could it be that psycliolegically these girls off-set an inferiority feeling
resulting from their mail-order purchases by shopping in a prestige type

of store for such items as coats, Mother occasion" dresses and formals?
Purchases by both zroups at department stores, specialty shops, and chain
stores vere equivalent for their other sarments.

The interviewees cominz from smaller towvns mide slizhtly more of
their zarments than the girls from the larger cities. While there was an
inc onsequential c¢ifference in the number of mothers or participeants wio
ccvie d in each group it appears that pernaps the girls from thc cmall town
had slightly more garments made for Ler.

Cales were patronized by a higher percentage of the rural participants.
Ferhaps these girls had followed newspaper advertisements for seasonal
clezrance sales with the definite intention of purchasing sales merchandice,
and planned to shop in thae larger towns when sales were in progress. How-
éver’ this is only an interpretation by the interrcgater.

Th.e "farm" family in the locality served ty Emmanuel Missionary
College is tyrically living in the country but near enougihr tc a city so
that a4 least one pcrson in the family is employed away from the farm. The
interaction of the families in this environment is considerably different
than that of farm families where farm land is extensive and the towns all
smaly &na fur apart, Farm families in the Michigan area might be expected

to s .
> ana g, have different buying practices than those Nebraska farm



families reported by Schlaplholf and Burerma,a1 in whicn tiue farm women made

many carments for their families.

tner Comperisons and Differcrces

The collece sophonmores in tiis stidy ascerted adult independence in
the purchase of their c¢lotiaing. In only two instances was there en in-
lication thet the decision of tie parent superceded the wishes of tae
perticipent in selecticn cf zer clething.

Ninety per cent of the interviewees indicated they always or occa-
sicnally tried cn coats, suits, "other occasion" dresses, formels, Jackets,
scho ol dresses and skirts before purchasing., It might te cscumed that
garments suclh os coats and suits widch were not tried on were gifts, es
thex e was little indication of these garments teing purchased by mail-
crdex, Tuc other items wuich were seldom tried on before purchase might
hawe teen iail-order jurcatces or :;arments which had been made at home.

The number of garments tried on tefore purchase were slightly less than

rep>ox ted in the study 'y Reosner in which 9% always or frequently tried on
coats, suits, cotton cresses znd wool skirts before purchasing.65

Fcwer "hand-me-downs" were received by lhe participants in tiis study
tan v-ere indicated in ctudies by Rosner,66 but rearly five times as meny

as indicated by I'Iolfe.67 in contrast to tiac U. S. D. A. study wuich

ne .
irdicated that "hand-rc-dowmc" were rot particulsrly well received,éa most

——
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*Schlarhoff ard Buremz, op. cit., pp. Lo3,lol,
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‘7olfe, op. cit., r. 5l.
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cf ¢ interviewvecs in tiis investiation were usuzlly or sorietimes
plecred with these "pifts" of wsed clotiing.

T.- zroup of intervicwecs cxerciced the ucuel young woman's preroga-
tive of sucpring several places before rurchasing. Greater interest uas
nanifested in sroyping wt this ase level tian ir the U, 5. Do A, survey

. s . 69
reported by Hoclstim.™”
The participants in tiis study followed a similar practice to that

indicated in Consumer Report of not contributing to the return goocs

:arket7o as they seldom returned 'nsatisfactory garments for exchar.;e or
credit.

Methods of paimert by tiie i terviewees in this study and other similar
studies are, for thc most part, comparable. Cash was tlie usual method of
nayment. However only 107 in t.. = study used ci..r_ e accounts as compared
with 337 in the Cuicoze survey by Rnsner.71 Perhaps this was because
Suuing o dene awyl from home where tue girls did not Lave access to

o

the Lamily cnerge account.

vatisfcctions and Dissatisfactions with
Qpecified Apparel Items

A perscial intirview was arranged with cach one of tiie participants
to try to ascertoin wuat hier particular reasons were for liking or dis-
litirg cpecified articles of wecaring eprarel. Tae specific garments
Ciscussed with her were blous

es, skirts, winter coats, "other occasion"

Creeses ena formals.

69ilockstim, op. cit., pp. 27,26,

70 Consumer Report, op. cit., pp. 1L0-h2.

"1Rosner, op. cit., pp. €3,6h.



Tuc first turce were chocen becauce it was felt that every college
girls' warcrcte would include tucie specified wrticles of aprurcl. "Otiher
ceeasion Crecces tere caocen i wa atteryt to deterrine how inmportant
tiem vere to tie ccllege girls, ond to find for wuet cceacion ticce gor-
ments vere worn. Formels werce inclucded in arder to deterriiie how necessary

the girls attending izmicnuel Missionary College concidered tiem to de.

2louses
vort;” of the girls shtited that tacy Lought most ¢ their hlouscs

reacy-mace while five caic theat most cf tue tlcuves ir tihelr wardrobe nad
becn mace at ueme. five stoted thaut taey bougitt about half cnd made cbout
nalf cf taem,

Ti.c covton ccaocl hlouse wac 1le mect popular ready -mocc tlcuce and
at leact one vac ouncd by raca of tue [ifty -articipants. Thirty-scven
reportcd owning &t least one Dacron or Lacron and cotton blouse. Sixteen
cimed wool jerscy tlouses; Jourteen, nyleon tricot; six ocwned dressy cotton
tlouscs and cnc cich hed o linen or liren-like, lace or satin blcuse in
Ler wardroce,

Frices jadd ranged from 31,70 for a cottor. scucel bleuse to $12 which
W3S paeic for cre of nylen tricot. Tie sirls were asked to list the price
range walen tusy felt woula Yo wituln *Leir Yudgets for these different
topic of blouses purciused rrady-mecde. The lowest rrice sugziested for a
colten scaoel tlouce wus M1,.C; the Lisiest, $2.00; wiile tuirty-nire of
the firty girle reported 53,00 to 7,00 wes tue yreta™lc yrice ticy would
TiYe For the cotton dreocy dlousces widch tlie girls ovued, tne lowest
CTuggccted rrice was .00 Ld tiue adgiicst, 30,00, The node reported by
four or six participants wws 3,00 to 36.00. Tuc lowest price sugcested

for a blcuse of Dacron or Dacron-cotton tlenc was $2.00 with a maxirmum



price of 47,00, Turce o lfive dellarc was tue sucested (rice range

indicated by twenty-six of the tairty-sever ;irlc omiing tuis type of
Bleuse. Tac lewest suggested price for & nylcr tricot blouce vas 3245C,
waile the nmest cxpersive rrice was %12, wita cighit out of fourteen girls
stating thot taey would expect to pay Yetween $4.00 and 3C.00 for tiis type

of garment. Tie expected low price for a wool jecreey blouse was $3.00 and

the highest, $7.00. Ten out of siteen reporting said that they would
expect o pay between 3.00 znd .00 for a wool jersey blouse. As there

were only onc ecch of tiae olher blouses owned by thc ;irls, no price trend

can be cstablishecd.
Fourteen cf tlc girls ovmed cotton school blouses that had teen maae
for +tier. Tie indice*ed price range for Luem was from %$1.35 to $L.00.

1 . N . . )
Nirne of tic icurtecn said thot thcy would evpect to pay tetween $1.50 and

A ~ . - - . . ' 1
2.0 for the metieris] Zer cuch a blouse. Only one said that she Lad a
cotton drcesy hlouse wiich she hzd made eana she said she thouzht 1t nad

— . - S . . . e 4 s
cos atoat ANLEO0.  (ne ncod noede o o.cron blcuce costing $2.0C; two ik

PoeC e weel Jurcelsior uwadcn thc prices tiere quite aiilerent.

cetisfoctory Dlouses

Tiie interviewecs were asked to select a sciiool hlouse which they
likeq better tian tucir ctucrs or waicih tuey wore more than others and to
descr3he tuis blouse a5 to its ctile, febric and color.

Tiiirt; -nire statcd thet they rreferred a tailcred type bleouse; ten
said Tihiey 1liked beut a soft dreusy blouse; tiuile ore girl had no blouse
widch =he liked better taan znothier. Long slecved *leouces uere twice as

r
roepul oy \
FRLAX g5 bleuscs vwitia short sleceves among their best liked garncits.

Q
Sleavr e
=5 vere also the most comon desizn factor mentioned in enswer to



irt blouse vith tue mammish collir wes a

rv

tiiis open-end guestion. The su

Lrequent preference.

Cotton wac vy for tue nost comaonly preferrcd material. robric was

a term will: wiici most of *ie irls were apparently wifamilicr as tuirty-
four specificd cotten fiber while only taree indicated the fabric in tuis
garment. Tuc cottons cpecificd were batiste, broadcloti ard "no iron"

cotton, Dight liked best blcuses which uvere made fron Dacron and four

preferred tlouscs made from a couten-Dacron blerd.

Twentv-cne reportcd preferciuce for dte blouses. Strires, ciiecls
0 & b 2

or nll-over prirnts in multi-colers ucre l.dicuied o7 fourtcen girlc to e

tiieir color preference. Four specified tuat they liked blue; fcur, yellou;

{ N
t
—
3
w
(vl
Lo

two, aquaj; twe, black; and crc cachi mentloned green, rec, and

cclox preicrence in ¢ Tlcuse.

“hen asked tue cesireanle cunracterictics wiica made lber corsider

Yy . . N - P . - ) . .
the specific blouse shie wad icdicited oo aer rost saticfuctory one, it was

found that e . 12 iLr,crtont fectors to tuc participant were style, color

PR T

and ease of carc. it and cornfort were factors mentiorned almost as

frequent?r. A smallcr nunber of ;irls mentioncd construction, durability

Semy @

(o) s. . ’ . . Ao om . .
r thie fabric of tie blouse. Listed in Table Y7l are tic reasons giveun for

fodel 3 ~ . <3 -
tisfactions with the best-liked hlouses

Unsati sfactory Blouses

Interviewces were also asked to select a blcuse taey owned which
they
Y €3 ther did not like or that they wore infrequently; ard to describe
it SO N
t.hat a comparison between liked and disliked garments mijiit be made.
E 1 ) 3 : *
L. =ht reported thiat they had ne tlouses in their wardrcbes thut tney

like. Twenty-eight rcported ovming tailored blouses widch they did

not vy
ey P )
end fourteen said they had dressy; blouses wnici: tiey did not like.



ADTE XIX

REASCYNS FCR SATISIACTIONS WITH A SPECIFIED BLOUSE

Reasons

Number
Sub-total

of Responses
Total

Style o o o o ¢ o o o o 0o e
Iikec style
Like trirming
Like French cuffs
Style flattering

COlOI‘.............
Color ;joes with several
skirts
Color rccoming
Iile color

Lioe 0L COXe o o o o o o o o o
vasnes casily
Nequires little ircring
Eesy to cere lcr
Lece-nt't wrinkle or mess
Louncers lest

rit wund comfort e o o o o o o
Comfortahle
Fits well

Mzterial :nd conc*ruction .
Vaterizl locks nice
Unusual desizn in material
"iell mace
Lurable

Miscellincods o o o o o 0 o o
Feet lecking

Stiys in shirt

Femirire locking

Good yeor around

Appropriate for school

Goes well witn Jumper

e o é o o
g
2
1

RN PO

e o e o« 39
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Of thc blouses wnich were disliked, five were long slecved;

nineteen ucre short sleeved; cix had three-quarter slceves; tiree were

slecveless; turee Lid butwing sleeves; ard twe Lac kimene sleeves. Cre

Sirl stuted tict she didi't kneow uiat the cleecves vere except "awkward."

Twenty-two, vien asked &out tue fabric, specified cottion o being

tiie material from which this disliked zurment vas made. One specifically

mentioncd hroadcleth. line sug 'csted that tue Llouces widich they ¢id :ict
1ke vere mede from Loeron or Iocrorn-cotteor Wends and five neitlored

rayon It culd B yreswned tint some of hoce vt Lwve Yeno cectite e

% -+

the 1ipls scldom were o=lc to Cistin oddsii retreen tuiece two fibers. Cne

frecificelly renticned wn cectate-mlon creje o tl. fabric in a blouce
wadciy cuc dic rot like. One disliked a cotton-raycn blend; onc, a meird
1331":":,&; onc, & ;uckered nylon; one, ¢ satin ond one, a wool jerscy.

It is interesting to note that in caparin; dizliked and liked
SErments, tuice s many liked cotten blouces cs disliked tiuen. Disfaver
YAs Ireguently cletm for a fiver oticr tlhon cotton.

As for coler, ceventcern of tiic blouces widca were <islilkecd uere
Yiite . Therc tere more wiite tlouses wadich vere lilled tiwan ticse that
FerC  Qizliked By ¢ ritio of twertroomc to seveitec.. Six ro, el el seometric
atter: o op @¢ll-over prints in tie blouses wiich ticy Jic ret lile. ive
"lan g Trore licted 5 otlds crto crry row redsy four il tuo v cnoe fn

-4 . R Laido Lo LTS a0 4 Sy L0l R S T T VAL SN X V)
GO e g Lo ley ornr oy twelid, ot vty Toore senedtc eoa pattern
for waranl eodore wooworn vere Jislilel thon werc 1iled.

. Yy e s P R s DI N 2 3 )
Tlc predonimont reasen siven for Jiozotislictios trita to Dleoeco

wooreer T3t er oreoofortcMle S04, Yert L crxler of freccicrev

of mc :
‘Ll.‘,“(-..., A v ey ot srtd L 0 YSRLY L L 4t .. L9 p - - TR N
meovan vocr shyle, crioo At A I B A U s DI
4+ )
Leldl T xr
— ~ " . .
ST e o e . B B P AR § R R N . . i . . -
SOLEl Nt Metins o mcer D1t or cofort. Dialile of tle soterial
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~Veved by o dislike of tie color ci t.e blouse. [Five irdicated tiey vere

¢ ropeest,  TaRYo VX chews tie roericl Irsoccncles oo tig

41,
tadal

tircd of

cors for discaticlfoction lictew by tie total roup of Liity sarlc.

3
s
>
1

- : . N 3y - o 60
St:le, Ferric ard Color Trefercoce in Selceting a Nev Zlouse

To ser whethcr or rot tuere mi_nt e any rclaticnchin tetuwec: past

exreriecrce and [uture purchesirg practices tie jarticipants vere asked to

irdicate w.ot type cf a blouse tucy voula buy il tucy were purchaesing a

neEw one.
Tiirtr said thet they veoald by a tollered dlouce; ei it Licdicoted
that +4ley would purcisce o Crossy Pleuse. The preference for sleeves was

to be no

12

€-ually divided tetween lon; and siort slcrves. There seemed
relati onship between this and the fact tit the girls hed previously ex-
Irecc=od preference for bleucer tuving Tong sleeves. Thiree s zested that
'hC‘.\.'_ vrould buy = blouce with French cuffs; three tiouglit tuey might rur-
Chizze ¢ Bloute vith tirer—cuartor lengtiu clecves,

Thenty-cight girle caid they would yurchuse cotton blouces. Qe gird

SPceI ficd a baticte; four specified "treated cotton;" cne wanted to experi-

~

nent vritg o cotton :nd sil¥ hlerd crd five soggected tuct taer vedldd by
Y

WECTCry ¢ cotton.  Seven said they vould huy 10CY Dacren; twe irdicated
e . - . . N B . P A NPT

ler | (ne said that shie did rot know tie type, hut tiat it woulc “e ¢

% R . . .

lous e ti.ot weuld Yo easily tulen care of. prarently this grewy cf

sop! . \ R . . . L

thlermore sirls liwd learncd something of the importance of time and cere

in: . . . .
ISMuch a5 tuenty-one expressed interest in purchasiig btlouscs that could

be coye s
€ Cas g of.

(]

1x token car

"1id te gpain wes indicated as tieir color prefercnce with tventy-cisit

o

o s ' . N ‘ .
B3r,; that fLor uould buy widte blouses. Six vewld buy pastels



ut Cid not inciecote cclere. Four cug ected that thoy would et conmctidng

in a geom tric desigr or 2 print.

Intervievees werc ceked if thiey were Liuyring @ new schiool tlouce where,

relative importance, tiey would real tie following characteristics:

e
K

1. General zppcarance such as ctyle, color, workmansuip anc fahric

2. DTeccomingness
3. S.uitorility of specific needs--occasicncj combines well with

wardrobe

Y. Servicechility wnl/or duratility charccteristics cs launderatility
wrinkle rrcictiice, wear, etc.

£. Coct

6, Comlort of £it aue Inhric

7. Aprrovcl of friencs

CI ciarcctericties listed cither os firct or secerd in importance,

cfneral gppeorance wos ranked higheet by twenty-toro; twerty listing becenm-
inghess, twenty licting saitability wnd eighteen listing comfort. liovever,
if thoso reted as first, recond or tLird were grouped tegether, comfort
0111 < be ot the top of tle lict os tlirt:—tue rercrted tiey would consider
ComTe x4 rost dimportunt; trenty-scvo. weuld lock for gocd general aprearance;
t”"'i"n‘b};-six for Yceoringness; with cuitekility to specific nceds, anu
S€X™ 3 ceahility following in order cof numerical prefercnce.

Apvroval of fricnds was most often indicated as sixin or seveuth in
NP oxr-tance. The intcrvicwess stoted that it was difficult for them to make
P tlieir minds as to widcl characteristic tc rank first because they felt
al <X tlc characteristics were importent. They suid that tiicy would nct
"It to he out of step vith the rest cf their colleagues regarding clothes,
hat Lorty out of fifty said that they would corsicer zll of ti the

Y ot at tiey woula corsicer cll of tie cther

fact'5’1‘8 before the approvel of friends. If ti.e participants were them-
Selveg Pleased with their selection, they really did not cere whether or
et tlieir frionds liked their choicesc.,

Yore then hall prlaccd coct as sixth or seventh in relative importance.
The

Cr
< CNera] concensus of opirion, rLowever, “as that ticy would ret olten



20 into o ctorc wacre tiey lmcuw they could not afford the merchandise, or
tiiet if the price was but £lizhitly reater it would be an unimportant
factor in their choice.

Table XXTX at the cnd of thic chcpier shows the numerical rarking for
these scvern buring cerncilcrations.

[N o

Anclysis of Satisfuctions and Discatisfactions
in Dlouses

The widte len-sleevel tailored cotton blouse vas moct oiten mentioned
by ti.c perticipants as tacir favorite klouse. The fact tlat it was long-
slceved crmarently was incidentel, novever, as lery and suort slecves
ere nenticned bty an equal numher in future selecticns.

Many more wl.ite blouses were purchased than colored blouses and the
Participents secenea to renein hetter satisfied with white than with
toloxred bleuses.

Ilot many _irls were conccrncd over tlie fact that tueir present supply

rcd conolderable laundering, possitly bhecause of

P

of co++cn bleouces rec
Yie ezzcellent cervices renderec by *uc college launcry at & nominal coste
“ite 5 putrer of thc #irls did scer to be looking ahead to tiie time when
they- ivould he resronsible for the carc and upkeep of thelr owm blouces, os

S-Tiicoted tuey would select ¢ Yloure viich weuld re casy to ccre for.

Thcse particirants rcucted the care as tec..-ziers nenticncd by the

Cons

\% Rerort in regerd to tie irpertant clicracteristics to look for in

PUrely oy o 5 . 2
g o hlease, with style listed most often followed by color.7‘

Th

€ Iy o n . .
TG rtiice ol ecce of care seers to develop with maturity as Ryan

—_—
72

» Consumer Report, op. cit., »r. 1ho-h2.
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rcported consy-to~core-for blouses were found most satisfactory by Itheca,
I'er York, residents ol varicd a;es.73

ne irdicotion oo to lLew many of the satisfoctory or unsatisfactory tlouses
were mede ot here.

Eizht liked hest Plouces mude of Dacron but nine disliled hlousers
mace of Dacror or Locrcn-cotton blends. It ceered that experience witii
Luacren cf suort staple length had given scme of tue jirls a jcor imprescicn
of Dacrcn-cotton blends, honever, twelve said they would buy Dacron cr
Dacren-cotton blends if tler were purclhecin; new hlouses, so aprarently
hizs aiainct Locren vas not wridesprecs dir t.c comitory.

Coct was roted of small relative irpeortence by thne girls. Prices
zaid fer blouses werc wide in rance, and many of the intcrviewees, in ziv-
ing sug ected pricec for new hlouses of different types said they were
nly "succsing

Tar1le ¥UTX cucus comnoriscenc of tlie relative importance of shopping
consiccretions fer tle five specificd garmentc. Talle XXX shows color
freferences and Tables XXXI and XXXII shows the relationship between
factors of satisfaction =2ncé dissetisfection in Mlouses as well as the
otlicr zzrments,

Slirts

Typco of shirts inquired about were straight, gathiered, pleated,

flered and circular. An effort was rede to find out how mary skirts of

each tvre the participants had, how mary were purcnased ready-made and how

Ryan, "A study.....," pp. 151-154.
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many were made at home, and the approximate price they thought they would
have to pay for such garments.

These skirts included not only their winter school skirts but also
t‘h'éir summer skirts which were worn either off or on campus.

Each interviewee had in her wardrobe an average of between seventeen
and eighteen skirts. This is a considerably higher average than was found
im a U, S. D, A. survey where women interviewed had only L.7 slci.rts.'m
The current skirt and blouse fashion on Emmanuel Missionary College campus,
would probably be typical of the average college campus, as the U, S. D. A.
sur-vey reported was déne with a more miscellaneous age group of women and
sl rts considered were made from wool or wool blends. Skirts and blouses
constitute standard wear in school. Schurr reported that the average
college freshman at the University of Maryland im 1952 had 10.lL skirts,?>

Straight skirts were the most popular style im this study with an
average of 7.5 reported for each girl. Gathered skirts were almost as
Popular with 5.6 reported; the number of pleated skirts per girl averaged
2-3; with one flared and one circular skirt per girl as an average.

The straight skirt was most commonly purchased ready-made, whereas
gathexred skirts were made at home twice as frequently as purchased ready-
made.  The other types of skirts were most often purchased ready-made.

The highest total number of skirts owned by any one girl was thirty-
to; one having only ten. There was a wide variation in the number of
Skirts owned by the other forty-eight participants.

Tt should be meationed that if the types of skirts had beea classified
Iato two categories, those made from wool and wool-like material and those

?hHOCksm, _020 2}_&0, po ]30
"SSchurr, op. cit., tp. 16,17,

e ey
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Wade from cotton or a like material, perhaps more valid information on

Prices paid for skirts ecould have been obtained. Because skirt groupings
Inc1uded inexpensive cotton skirts as well as expensive wools, the priece

v
Wiation within each style or type was wide.
In straight skirts the highest priee that had been paid for a ready-

made skirt was $20; the lowest price was §3.00. The mode seemed to fall
between the limits of $5.00 and $8.00 with twenty-nine out of the forty-

nine reporting that they would expect to pay this amount for skirts to be

purchased ready-made. The most expensive straight skirt made at home cost
$10; the least expensive was $2.00. Seventeen out of the thirty partiei-

pants reported that they would pay between $4.00 and $6.00.

Gathergd skirts were most often made from cotton and were used for
sSpring and summer wear. For those purchased ready-made the prices ranged
from $2.00 to $8.00. The mode in this type of skirt was $4.00 to $6.00;
with twenty of the twenty-seven participants reporting this as the amount
they would expect to pay. This type of skirt made at home ranged in cost
from $1.50 to $5.00. Twenty-three of the forty girls reported that they
would expect to pay between $2.00 and $3.00 for a skirt of this type to
be made at home,

The lowest price for a pleated skirt, a cotton, was $3.00. Twenty-
five dollars was the highest price which had been paid for this type of
Siirt as it was of silk. The mode of $4.00 to $8.00 was reported by
Wenty _seven of the thirty-three girls. Pleated skirts made at home were
cons:l_derably less expensive because, in most instances, such skirts were
made from cotton. The lovest expected price for a skirt of this kind was
31.50_; the highest was $5.00. The average cost was $3.00 to $4.00, nine

out . '
OFf sixteen participants believing this would be what they would have
to Pay
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Flared skirts, the least popular of any of the types of skirts, had a low

Mrice of $3.00 for a ready-made skirt. The highest amount paid was $10.

e mode was $5.00 to $7.00 with ten out of twenty-two reporting that this
%“ld be the expected price if purchased ready-made. Flared skirts sewed
4t home ranged from $3.00 to $4.00 and were apparently of cotton.

Cireular skirts varied widely in the price paid because of the differ-
ence in materials used. The lowest amount paid for a ready-made was $3.00
and $12 as the highest price. The average cost was between $4.00 and
$8 .00, seven out of eighteen reporting this as the amount they would expect
to s3pend for a circular styled skirt. Circular skirts made at home cost

between $2.00 and $15.

Satisfactory Skirts
When the participants were asked to select a skirt which they liked

better than any of their other skirts or one which they wore more than
their others, the straight skirt was preferred by 80% of the girls. Seven
stated ;1 preference for pleated skirts,

In 90% of the responses, a wool or a wool blend was the material from
Which this preferred skirt was made. Seventeen stated that they liked a
Wool skirt with fourteen particularly specifying wool tweed. Six listed
& Orlon-wool blend as being the fiber from which their favorite skirt was
Made 3 . four specified wool flannel; two indicated corduroy and one a prefer-
®ice for an embroideried wool. A rayon and a synthetic were each mentioned
once,

OF the best liked skirts, black or charcoal was more than twice as
Popula x- a color as the second color preference, brown. Twenty-two preferred

bla
°k or charcoal and nine preferred brown. In decreasing order of color






Popularity was blue, gray, varigated embroideried wool, aqua, green,
“iite and a multi-colored print.
Coler, ease of care and upkeep, and fit were most frequently mentioned
N the reasons why the girls considered a specific skirt as their most sat-
isfactory one. Color, care and upkeep were each mentioned thirty-three
times; fit thirty-one times and style twenty-eigzht times. About half as
many, fifteen, specifically indicated that they liked that particular
skirt because it was comfortable. Interesting trimming was listed by
three, and two mentioned durability as a factor in their choice of their
best liked skirt. See Table XXI for the reasons for satisfactions listed

by the fifty girls,

TABLE XXI
REASONS WHY SELECTED SKIRTS WERE SATISFACTORY TO INTERVIEWEES

Number of Responses
Reasons Sub~total Total

Care and upkeep « « « o« « « o & o e s o 0o e 33
Needs no pressing
Does not pick up dirt
Does not sit out

Rides well

N
HMNE O\

COlor L ] [ ] L ] [ ] [ ] L ] L] L[ ] L] L ] [ ] * [ ] L ]
Is. basic color
Iike ecolor

wB.

Fitsweuooaoo"ooooo..oo..-.. 31

Style L] L] L] L] L] L] L] L] ] . [ ] L] L] L] L] L]
Style interesting 1
Style becoming 12
Different 2

COm.fDrtable ® & o 0 o o o o o & o o o o ° o e & e @ ]5

msceuaﬂeom [ ] L] [ ] (] [ ) * [ ] L] [ ] [ ] L] L]
Trimming interesting

Durable %

Do not tire of it 1

Good with hese and sox 1

1l

——— Mixes well
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Unsatisfactory Skirts
When the participants were asked to give the style of the skirt which

they did not like or which they wore infrequently, twenty-nine indicated

8 Straight styled skirt. Five disliked pleated skirts; four did not like
gZathered skirts; seven named flared styles and one a circular skirt. There
were four who said they did not have any skirts in their wardrobes which
they did not like for they had been given away.

Fifteen mentioned that the material from which the unsatisfactory
skirts were made was of wool; five more specifying a particular wool fabrie
as flannel, gabardine, and tweed. Four indicated that they were dissatis-
fied with skirts which were of wool or wool blends and ene girl specifically
indicated a wool cashmere blend. Rayom or acetate skirts were mentioned
nine times as being umsatisfactory while two mentioned Orlon; three cordu-
roy, two felt and one a plisse cotton as the fabric of the skirt which was
unsatisfactory. Two memtioned gabardine but did not give the type of fiber
frem which the gabardine was made.

As far as color or design in the fabric of these disliked skirts was
comcerned, eight mentioned prints, plaid, checks or some other design.
Seven students specified brown; sevem, gray; four, black; three, aqua, blue,
or green as the color of these disliked skirts. Two each mentioned beige
and wine and one each designated avacado, purple, rust, salmon or yellow.
It 1 interesting to mote that LOZ of these unsatisfactory skirts were mot
2 basic coler.

Twenty-two in the study checkéd poor fit as their reason fer disliking
this Specific skirt. Twenty-one mentioned care problems as their reason;
fifteen, the style was displeasing; seven indicated poor construetion;
"iile five sald that the material was unsatisfactory. Only four specific-
Hly 1isted the color of the skirt as their primary reason for
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digsatisfaction; but it might be assumed that the reason four girls gave
for being "tired of it" was because of the color. Other miscellaneous
Teagons given were that they "had nothing to wear with these skirts,"

the "trimming was unsatisfactory" or that the "skirt twisted.” Table XXII
8hows a break-down of the reasons for being dissatisfied with the specific

skirts mentioned.

TABLE XXII

REASONS FOR DISSATISFACTION WITH SPECIFIED SKIRTS

Number of Respomnses
Reasons Sub-total Total i

Poor fit . L] L . L] L] L L] e o . L] L] . . * . L] L ] L] 22

Care problems o o « « ¢ « ¢ o o o ¢ o o ¢ o o o o o 21

Loses shape 8
Wrinkles badly 6
Pleats won't stay in 3
Soils easily 2
Shines 2

Style di5pleaSiR®E o o ¢« o o o o o ¢ ¢ ¢ o 0o s o o o 15

Unbecoming
Do not like style

-~ o

Poor construction and durability . ¢« « ¢ ¢« ¢ o o o 7
Made peorly
Zipyer doesn't work 2

Material unsatisfactory « « o ¢« ¢ ¢ ¢ ¢« ¢ ¢ v s o o 5
Scratches
Heavy appearing
Not suited to patterm
Dislike material
Frays

Ry

Colorproblal...................)4
Dislike eolor
Faded
Out of style

(WYY

ms@ellaﬁe@us ® 6 & o o o o s o 6 o o * ¢ 6 @ o o o 9

Tired of it L
Nothing to wear with it 3
Twists 1

1

—_— Trimming unsatisfactory
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Style, Pabric and Color Preference im Selecting a New Skirt

An effort was made to find what type of skirt the participants would

by if they could have a choice.
Three mentioned that they weuld have no "pre-conceived ideas," and

Would have to look to see what was available. Straight skirts were the

first chpice of two-thirds of the participants; eight suggested that they

would buy pleated skirts; two would buy circular skirts; one a gathered

type and one a gored skirt. One girl said that she would buy a full skdrt

but did not irndicate the type.

Wool was the outstanding fiber preference, with half of the group
reporting that they would purchase a wool skirt, frequently mentioning a
tweed material. Three specified that they would buy a wool blend. Secend

in popularity was cotton, seven specifying poplin, corduroy and sail cleth
fabric. Two girls said they would buy felt skirts; two a synthetic of
some type,

The most frequently preferred color was blue. Ten indicated a blue

skirt and seven either hlack or charcoal. Six mentioned a print or plaid
vhich would be multi-colored. In decreasing frequency of mention were

brown, beige, green, red, or white as the preferred color. Six stated mo

colox preference.

fensiderations in Shopping For Sidrts
Interviewees were asked to list in order of importance to them the

followimg factors for consideration in purchasing a skirt:

General appearance
C onmingness
Suig tability
(S:ex"vic eability
Omfort
Cost
APDPxroval of friends

f s . aciey o o ongpn S—
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Becomingness, serviceability and comfort were listed as either first
°r second in importance by more than LOE of the participants, although
Stmeral appearance was mentioned nearly as often. Suitability was rated
% second in impertance by one-fourth of the girls. When first, second

and third ratings were tallied, becomingness ranked as first and general

appearance as second in importance. Least important of these seven censid-
erations was the approval of friends. The girls stated that they liked te
have clothing of which their friends would approve, but said that the other
six censiderations would come first. Cost was rated sixth er seventh as a

consideratien by almost half of the participants.
See Table XJIX for a summary of this phase in the category of skirts.

Analysis of Satisfaetions and Dissatisfactions
in Skirts

Judging By the number of skirts owned, straight skirts were the
most popular style er type of skirt in the cellege wardrobe. This perhaps
could be partially accounted for by the fact that most of the straight
skirts were of wool and were worn during celd weather which, in Michigan,
might be for as long as seven months of the year.

A skirt was the one item of apparel mest frequently constructed at
home . Gathered skirts were the only garments in this study which were
more of ten made at home than purchased ready-made and by a ratio of
8PProcimately two to one. Only one-half as many girls had straight skirts
¥hich hag been made for them as had purchased these garments ready-made.

Pxjces for skirts showed more variation than the price range for
blouSes because of a wider spread in the cost of fabrics in the skirts

t
han 1ny the blouses.
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Color, ease of care and upkeep, and fit were most frequently mentioned

s the reasons for considering specified skirts as their most satisfactory.
Usllally fit was mentioned first if a straight skirt was being described.

Possibly the reason that ease of care and upkeep in skirts was con-
Sidered important to these interviewees was because each girl was person-
ally respensible for the upkeep of this specified garment. If it needed
pressing she had to press it, whereas in the case of blouses this reason
was net so important because blouses were sent to a commercial laundry in

most cases.

The most frequemtly mentioned reasons for liking a specified skirt were
similar to those found by Hockstim,7® although those whem she imterviewed
also placed importance on cest whereas the cellege sophomores in this study
were not so concerned about the factor of cost.

Dissatisfaction because of poor fit was stressed more than any other
specific reason.

Vool was the outstandingly preferred fiber in the specified satis-
factory straight skirt. However, only twenty listed 160% wool fiber as the
content of the fabric in the skirts with which they were dissatisfied.

Basic colors, namely black, brown, blue and gray were preferred in
these well-liked garments. Dissatisfaction with other than basic colers
were frequently mentioned.

It was only in the category of skirts that serviceability and comfert
vere considered facters of primary importance in future purchases. Since
skirts constitute so vital a place in the college wardrobe teday, perhaps
the g3 > g were making a legical decision in respect to relative importance

f
0 SeXrwiceability and comfert.
\

7
6Heckstim, op. cit., pp. 15,16.
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Vinter Coats

The fifty participants owned an average of two winter coats each.
The highest number owned by any one person was four and several reported
having only one coat.

None of the interviewees had ceats in their wardrobes which had been
made at home. Two reported that they had, at one time, owned such garments,
but pemerally speaking, they purchased their winter coats ready-made.

When asked to give the approximate price paid for their winter coats
or to state what they would expect to pay, two students said that they had
no idea as to the price of a winter coat. Of the thirty-three who had made
outright purchases of coats, seventeen said they usually planned te pay
from $40 to $50. The price range of coats owned by them was $10 to $80.
Fifteen said that they usually planned to buy winter ceats on sale, the
lowest price suggested teing $20. The highest amount which they might
expect to pay was $75. It would appear that these thrifty shoppers are
loeoking for quality and not necessarily a low price. Five of these
fifteen girls stated that they would expect to pay between $30 and $L0.

The ether ten girls mentioned variable prices which they would pay.

Satisfactory Winter Coats
When asked to choose a coat which they wore more or liked better tham

their others, 90f said they preferred a leose style of coat and twe liked
8 fitted style. Three stated that they did not have a coat in their ward-
robes which they liked mere than others.

" Twenty-one specifically mentioned that the coats which they liked
best had sleeves which were clese fitting at the wrist. Twelve mentioned

that their preferred coats had adjustable turn-back cuffs.
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Of the forty-seven coats specified as especially liked, twelve were
made from a napped wool; nine, of a plain wool fabric; six, of tweed; three,
of clear finish woel; three, boucle and one each menmtioned alpaca, chin-
chilla and cevert as the type of wool fabric from which her favorite coat
was made. In wool blends, six said that their preferred ceats were made of
cashmere and wool; one girl specified wool and Orlen, three, Orlon-Dynel
fur-like fabrics. One zirl stated that her favorite winter coat was a
perlin wind-breaker.

The eutstanding coler preference in this well-liked winter coat was
beige, ten girls reporting this color. Eight said the coat which they
liked was gray; six named black; five reported tweed mixtures; four girls
indicated blue and three light green. Multi-colored checks or plaid were
preferred by three. Aqua, brown, peacock and red were each mentioned
twice.

In their respemses to the question concerring why they particularly
liked this specific coat, pleasing style was mentioned thirty-six times.
Comfert was indicated in twenty-six responses and warmth was specifically
mentioned by thirteen of the twenty-six girls. Eleven girls reported that
the fit of their coats was their specific reason for liking them. Only
five mentiored the material from which the coat was made as their }eason.
Three said they liked their coats because they "didn't show dirt," or that

they "rode well." Other miscellaneous respenses can be seen in Table XXIT1L.

Uhsatisfactogz Winter Coats

Almost 207 of the interviewees stated that they had no coats in their
wWardrobes which they were infrequently or with which they were dissatisfied.
o :

f the coats which they considered unsatisfactory, thirty-nine were loose

f . ’
ittlng and two were fitted. The majority of these garments were full
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TABLE XXIII

REASONS FOR SATISFACTIONS wWITH SPECIFIED WINTER CCATS

Number of Responses
Reasons Sub-total Total

Style * L] [ ] L] L] . L] L] L4 L * L] L] L] L] L4 L) L] L] o L] 3 6

Style good
Becoming

Like zip-lining
Smart leoking cuffs

w
= OWO e

Confort............
Warn
Confertable
Wind tight sleeves
Is light weight
Tight at neck
Wind and water repellant

L]
[

Hpqu{:.

Fit L) L) L] L] L] L] L] L] L] L] * L d . L d . L . L L] L] L d L] o * 11

Good 10
Easy to move in 1
Construction and durability « o« ¢ « ¢ s ¢ o ¢ ¢ o s 5
Durable 3
Like fabrie 1
Holds shape 1
Ease of care . o ¢« ¢ ¢ ¢ o ¢ o o ¢ o o o o s o o 3
Does not show soil 1
Short--doesn't soil 1
Rides well 1

Color pleasing « « « o o o s o o o o o o o o o o o 2

Miscellaneous . « « « ¢« ¢ o ¢« « o s« ¢ ¢ o o 0o 0o s o 8
Trimming smart looking 1
Wears well with hair style 1
Conservative 1
Goes well with accessories 1
Versatile 1
Bargain 1
New 1
WPicked it out myself" 1

length coats. Eleven or approximately one-fourth said that the coats wnich

they disliked were made of napped woolen fabric. Seven disliked coats were
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made from smooth finished wools and three specifically mentioned gabardine.
It is doubtful if they knew the difference between gabardine and covert. A
small number of zirls mentioned tweed, poodle cloth and boucle as the
fabrics of their most unsatisfactery coats. Only one coat was not made
from wool and was described as a water resistant fabric.

The most frequently mentioned colors in these disliked coats were
blue and gray, seven having coats of each of these colors. Six ceats
were red, four wcre beige and three were maroon in coler. Many of the
disliked coats were of a color not normally considered as a good basic
color.

Of the reasons for disliking this specified coat, a dislike of its
style was mentioned nineteen times. Factors having to do with comfort and
fit were mentioncd next in frequency by fourteen respondents. An equivalent
number of girls reported that their dissatisfactions were due to "lack of
durability," to "being tired of the garment," or dissatisfied with the
material from which the coat was made. There were ten responses indicating
dislike of the color as théir primary reason. Table XXIV gives detailed

comments from this portion of the survey.

Style, Fabric and Color Preference in Selection of a New Winter Coat

If the interviewees were given opportunity to purchase a new winter
coat, two-thirds of the girls suggested that they would buy a leose fitting
garment and only L% would buy a fitted style of coat. Seven suggested that
they had no preconceived ideas. There were a number who said they would
buy coats with tight fitting push-up sleeves or coats having an adjustable
turn-back cuff with windbreakers. All but four of the girls had some

suggestion as to the febric which they would want.



TABLE XXIV

REASONS FOR DISSATISFACTION WITH A SPECIFIC WINTER COAT

M
Number of Responses

Reasons Sub-total Total

Dislike Style o« « « o o o o o o ¢ o s o o o o 0 oo 19
Style not good
Dislike zip-lining
Unbecoming
Too large shoulder pads
Cannot wear with suit
Kiddish
Too mature

RPN =

Confort and fit problem . « « « » -«
Fit poor
Is not warm
Wind blows up sleeves
Need more buttons for warmth

WO

Poor censtruction and durability .
Shows wear
Construction poor

=P

Tired of coat o L) L] L] L] L] . . L . [ ] L Ld . L] . L] L] L] 12

Material unsatisfactory « « ¢« « «
Dislike material
Stretches and bags
Pattern tiring
Always dirty
Lining sags and shows

HFRMoWES.

Color problem « « o o o o o o o o o

Dislike color 8
Color does not go with
wardrobe 2

Miscellaneous o+ o o o« o ¢ o ¢ o o o
Not suitable for schoel
Buttons cut themselves off
Cheap looking

N

\

Woo3 was their outstanding choice of fiber. Three said they would
Purc
hase g fur coat and three wanted to experiment with the fur-like ceats
of s
YT thetic fiber content. Smooth, hard finished fabrics were listed twice

as or
ten as napped ceatings.



75

Almost a third of the participants said that they would buy either a
black or charcoal color in their next coat purchase. Approximately 1°%
indicated preference for gray or blue; 10% indicated a dark color; 10%, a
neutral coler; and in order of decreasing frequency of mention were tweed
mixtures, beige, brown, pastels, green, peach and red. Nine said they

had no idea concerning the color of the coat they would purchase.

Considerations in Shopping for Winter Coats

When asked to rate in order of importance to them shopping facters
such as general appearance, becomingness, suitability, serviceability,
comfort, cost and approval ef friends, the most frequently given response
as either their first or second consideration of importance was becoming-
ness. About half of the respondents listed this factor but a comparable
number indicated good general appearance. Serviceability was next in
impor;bance, followed by suitability. It was interesting to note that
although one-third to one-fourth of the girls had disliked their present
coats because they were not comfertable, only one-fifth listed comfort as
of first or second importance te them in their selection of a new.e winter
coat. Approval of friends and cost were the least impertant factors
affecting their proposed selection of a new winter coat. This same rela-
tionship in impertance likewise applied in the case of proposed purchases
in skirts and blouses.

Analysis of Satisfactions and Dissatisfactiens
in Winter Coats

The outstanding characteristics preferred in winter coats were that
they were made of a relatively smooth woolen fabric and loose fitting in
style. There was not a decided coler preference in coats as there had

been in blouses or skirts.



76

With winter coats, as with blouses, ease of care was not relatively
important to mest of the girls inasmuch as ceats were dry-cleaned and
required no particular personal responsibility in upkeep. Ten suggested
their coler preference was beige and would readily concede that this was
not a practical coler to keep clean. Perhaps if more of the participants
had been keeping an account of cleaning expenditures this factor would have
been more important to them.

Comfort was considered relatively important as a factor affecting
satisfaction but was not rated particularly high as a factor to be consid-
ered in selecting a new coat,

An insignificant number of the girls expressed an interest in pur-
chasing synthetic fur-like fabrics in their next coat. Not enough of this
type of coat were currently in use to determine the extent of satisfaction
and/or dissatisfaction with them now.

Coats were mentioned more often than other apparel items as garments
most frequently purchased on sale., Initial prices for winter coats had
impressed the girls, if cost of upkeep had not.

Table XXX shows comparisons of color preferences for the five
specified apparel items in this study. Tables IXXI and XXXII give com-

parisons of factors determining satisfactions and/or dissatisfactions.

"Other Occasion" Dresses
The term "other occasion" dresses was included as a differentiation
from school or campus type of dresses in order to find out the type of a
dress which would be chosen by the participants as well as to determine the
type of use for which it might be considered appropriate. Each of the fifty

interviewees stated that she would wear "“other occasion" dresses for caurch;
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three-fifths of the girls said this type of dress would also be suitable

to wear to Concert=Lecture series programs and one-third listed it as one
that could be worn for off-campus dinner dates. liine girls said they
would wear this type of garment for weddings or funerals; five indicated
shopping and five for wear to semi-formal banquets. Parties, train travel,
afternoon dates, teas and office work were also mentioned. Obviously, the
"other occasion" dresses meant many different things to the individual
respondents.

More than 75 of the girls said that they usually bought their
"other occasion" dresses, only 8% nearly always making them at home. Six
per cent said they usually bought their winter "other occasion®™ dresses
but made summer "other occasion" dresses. Approximately 10% of the girls
said they purchased nearly half of them and made the remaining half,

This specific type of dress was more frequently made at home than some of
the other garments.

There was a wide variation in the expected cost of this type of gar-
ment. Estimated prices ranged from a low of $5.00 to a maximm of $50.
Sixteen of the fifty girls said they would plan to pay between $15 and
$25; while thirty girls said they would plan to pay between $10 and $20

for an "other occasion" dress.

Satisfactory "Other Occasion" Dresses

Thirty-one or almost two-thirds said that the dress which they liked
best or wore most frequently had a full skirt; ten mentioned a sheath dress
and four liked a princess style best. Nearly LOF said that this best-liked
"other occasion" dress had three-quarter length sleeves while approximately
10% said the specific garment they liked best had short sleeves. None

reported having a special occasion dress with long‘sleeves. Ten well-liked
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garments included the two-piece style of dress or the dress with a
jacket.

As far as fabric content of these preferred garments was concerned,
almost three-fifths of the girls reported that they were made of acetate
or rayon fabric. Nine of the dresses were of spun rayon; six of faille;
four of taffeta; and the remainder of velvet, shantung or brocade. Twelve
per cent reported their favorite dresses were made either from woolen or
a wool-like fabric. Cotton or cotton blends were mentioned almost as many
times, however. Three reported their favorite dresses were of silk and
two said theirs were of Orlon. All of the students interviewed had one
favorite "other occasion" dress.

Almost & third reported tl.cir best liked "other occasion" dress was
blue in colcr. The next largest number were oi & figured multi-colored
material., Seven liked a black dress best, with green, irridescent two-
color taffetz, beige and red listed ir decreasing order of frequency.

When asked their reasons for particularly liking this specific "other
occasion" dress, thirty-six, cr more than two-thirds of the girls, thought
the style was interesting or becoming. Over half of them preferred the
garment they indicated because of its good fit. Almost LC¥ listed their
preference because of its color. Fifteen liked it because of the material
or trimming, and fourteen because it was comforteble. More than one-fourth
mentioned ease of care or the fact that it held a press or packed easily.
Other pertinent reasons given for this choice were that the garment was
versatile in its appropriateness, that its accessories were easily inter-
changeable, that it was new and that it was a bargain. Table XXV gives
the detajls as to reasons for their choice of this classification of
apparel.
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TABLE XXV

REASCNS FOR SATISFACTION WITH SPECIFIED "OTHER OCCASION" DRESSES

Number of Responses

Reasons Sub-total Total
Style [ ] [ ] L] [ ) L [ ] L] ] L] L] [ ] '3 L] L[] L] L ] L[] L[] . L) . L] ] 36
Interesting lines 32
Becoming L

Fi ts ve 11 e o o o o e e e o o o o o o o [ e © o o o 26

Color [ ] L] [ ] [} L] L] L] [ L] L] L[] [ ] L] L] L] L] L L] L] . L] L] L] 21
Like color 3
Color hecomirg 8

Material and tri.m.ming e ® o & o 6 ° o o o o o o o o 15
Trimming interesting 6
Like material S
Iike print 2

C ornfortable L] L] * L] L . L L) . L] L] L] . Ld L] L L] . L] L] 11‘

Easeofcare...........-.......
Holds press
Packs well
kasy to care for
Rides well

H =W o
&

Miscellaneous « o o o o o ¢ o o o o
Conservative
Looks dressy
Is versatile in appropriateness
Accessories interchangeable
Well made
New
Is warm
Is cool
Bargain

19

HHREFEPOPWWPDE
[ ]
[ ]
[ ]
[ )
(]
[ ]

Un
%actog “Other (ccasion" Dresses

Thirteen of the girls sald that they had no "other occasion" dresses
in
their wardrobeswhich they did not like.
:Exfenty-three of the thirty-seven responses indicated that this seldom

'vfor'n
QAress had a full skirt; six were either sheath dresses or had narrow
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skirts and three prircess styled dresses were not liked. Fourteen of
|

these thirty-seven disliked cresses had short sleeves while six of them

had three-quarter length slceves. Apparently the girls had no need for

"other occasion" dresses with long sleeves; moreover none were listed among

this liked or disliked category and no one wanted long sleeves in this

type of dress in the future. Two of the disliked dresses had fitted torso

bodices and full skirts and four of the garments were two piece in style.
Twenty-four of the thirty-seven disliked dresses were made of rayon

or acetate. Ten reported having taffeta dresses which tney did not like.

Spun rayon was mentioned by six; faille and crystalette was mentioned
twice and butcher linen, moire bengalire, and shantung were each indicated

by one girl. Cotton or cotton blends were the materials next most fre-

quently disliked and wool was third in order of frequency.

Nearly one=fourth of the uvnsatisfactory garments were blue although

Elue seemed to be the most popular coler indicated by the girls for an

"other occasion" dress. Nearly a fifth mentioned that the material in the

cesignated unsatisfactory dress was either a check, print or plaid. Pink
WAS second in order of frequency of mention followed by beige, green, aqua,

irri descent taffeta, brown, red and bronze. Dissatisfaction then might

e Que either to the design in the fabric or its color.
Poor construction or inferior material were mentioned by one-fourth

of the participants as a reason for disliking the dress they had specified.

bpx ©OPer fit was listed almost as many times. Ten did not like the style;

e Were tired of the garment; eight disliked the color and seven thought

the &arment required excessive care. Some said this unsatisfactory dress

was
too seasonal or that it was uncomfortable or that it had a static cling.

One
&3 5aid that she had always felt "sick" when she wore it. In a
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humorous vein, one girl said that the garment had teen a favorite until the
family dog chewed the buckle on the belt, and since that time she had not

particularly liked the dress. Table XXVI -ives details of specific reasons.

TABLIE XXVI

REASONS FOR DISSATISFACTION WITH SPECIFIED "OTHER OCCASICN" DRESSES

Number of Responses
Reasons Sub-total Total

Inferior material or construction « « ¢« « « &« o« . o 1
Skirt hangs N
Material and pattern

unsuited to each other

lost body when dry-cleaned
Unsubstantial
Material poor
Construction poor
Dislike material

PFHHPOE

Fit pOOl‘ ® o o o o o ® e o o o o o

&

Style unpleasing s« « o o o ¢ o o o
Dislike
Unbecoming
Out of date
Style too old

NP

Tired of garment « & & &« ¢ ¢ ¢ ¢ ¢ ¢« ¢ ¢ ¢ ¢ 0o 0o o 9

Color problem « « « o o o o o o o o
Unbecoming
Dislike color
Faded

= PoWMe

Care problem .« e o o o « ¢ o o o
Always dirty
Perspiration stains
Shines when pressed
Requires frequent pressing
Picks up lint

HHEHMDNDS

MiscellancousS « o o o o o ¢ o o o o
Too seasonal
Uncomfortable
Static cling
Buckle ruined
Feel "sick" when wearing it

HFHRENDE.
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Style, Fabric and Color Preference in a New "Other Occasion" Dress

If the interviewee could pick out a new "other occasion" dress,

twenty girls reported that it would be styled with a full skirt. KHalf of

this number would purchase a sheath style cf dress, five a princess styled

design and three would cinoose something with a narrow skirt. Nine suggested

that they would purchase a dress with three-quarter length sleeves while six

would buy a short sleeved dress. Three girls indicated preference for a

two-piece dress and two would buy a dress with a complementing duster type

of coat. Seven had no preconceived ideas as to the type of garment which

they would purchase.
Of the thirty-eight that designated the type of fabric they would buy,

mOore than a third of them said that they would purchase an acetate or rayon

garment, the most popular fahric being crystalette. Two sugzested that they

Yould purchase shantung and two preferred faille. Ten mentioned a cotton

or a cotton blend. Nine girls would shop for a wool or a wool-like material;

tWo for either silk or nylon chiffon. Four preferred a wrinkle resistant
fabrjic,

Blue and pink were each indicated by six participants as their color
PPeLerences in selecting a new "other occasion" dress. Five mentioned
black apng five indicated multi-colored ;)rint.s. Other colors listed in
decx- ©asing order of frequency were yellow, brown, green, lavender, red,

s, beige, gold, mauve and rust. Ten gave no indication as to a color

th
¥ would choose.

Conss
% in Shopping for "Other Occasion" Dresses
Becomingness was mentioned by more than half of the girls as being

tithegm
their first or second consideration in selecting a new "other

occasiOnn . .
type of dress, Suitability was mentioned by twenty-four of the
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participants as either a first or second consideration. In tallying first,

second and third choices, becomingness was the most significant consider-
ation and next in frequency of mention was comfort, followed by suitability

and general appearance. Approximately 80% of the girls listed the approval

of friends as sixth or seventh in order of importance. More than half of

them said cost would te sixth or seventh in order of importance.

Analysis of Satisfactions and Dissatisfactions
with "Other Occasion" Dresses

Prices paid for "other occasion" dresses were eonsiderably higher
than that found in the Cincinnati study reported by Wers.'n Whether the
Price is overstated or whether these college sophomore gzirls exercise the
Usual practice of spending more for their clothing than other members of
the family is an unanswered question.

This type of garment apparently had frequently been made from unsub-
Stantia) material as the reasons given for dissatisfaction often indiecated
POOX construction and inferior material.

The fabric from which most "other occasion" dresses were made was rayon

F acetate. Blue was the dominant color mentioned for both satisfactory and

unSa'(“a:i.sfac‘oory dresses as well as the choice of color in selecting a new
oth ©X occasion" dress. Apparently, as a group they were both emphatic as
vell as contradictory in their reaction to blue.

The first portion of tais study showed that "other occasion" dresses
re Considered as high style garments. Pleasing style was indicated by
re Participants than any other factor as the reason for satisfaction with

the
SPecified well-liked dress. Becomingness and suitability for the

7 .
71“lyers, op. ¢cit., pp. 1-k.
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occasion were licted as first and second in order of importence in pur-

chasing "other occasion" dresses. Apparently the interviewees expected

this carment to be a "special" dress. It was interesting to note the

various types of activities or occasions for which the girls considered

this garment to be appropriate. The term apparently meant different

thin;s to the different individuals.

Formals

The number of formals which the fifty participants in tnis study

owned ranged from none to four. Three said that they did not currently

own a formal. Twenty-one girls had one formal each, twenty owned two, four

had three, and twc owned four formals.
Forty-eight girls stated that the occasion for which they most fre-

Cuently wore a formal was a banquet. Almost two-thirds of the girls

T€erorted having purchased formal dresses for weddings. Forty per cent used

their formals ir musical presentations and 157 said that they wore them
¥hen they ushered a2t Concert-Lecture series programs, etc.

Approximately twice as many of tic girls had purchased their formals
Teady —made as had made them at home. Prices paid for their ready-made
ressseg ranged from 310 to $45. Of the forty-nine girls who currently
Med or had owned a fornal, twenty-two said that they would expect to pay
between $15 and $25. Twenty-three said that their price range would be
from $25 t0 $35. The others indicated a cost either below or above these
"bTSSted norms. The cost of formals made at home ranzed from $6.00 to
% |NA  fourteen said that they would expect the cost to be between $10
nd Sy if they were to make one.

One girl very emphatically stated that she had never had a formal amd

that
< never expected to have one because sne wasn't going to waste her
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money on formals as long as there were so many good books and records and

other types of worthwile things for which she wanted to spend lier money.

Satisfactory Formals

Twenty-three of the participants indicatcd a preference for ballerina
lensth formals while nine preferred long dresses. Strapless styled formals
with Jackets outnumbered those without jJackets by two to one. The girls
indicated that it was difficult to find a formal which would conform to
school standards unless tucy purchased a strapless formal with a jacket.

The best liked formals of twenty-eight of the girls were made from
net and taffeta. I'ive had dresses made from net, taffeta and lace; three
from net, satin and lace, amd tiree of crystalette. Other types of fabrics
mentioned were frosted nylen, flocked nylon, erbroideried net, chiffon,
velvet, and brocade. Three of the jackets were made of velvet or velveteen.

Ten reported that their preferred formals were blue in color. Nine
mentioned pink and five indiczted that the color of their best-liked formals
was coral, white or yellow. Three of the zirls had green dresses; two were
of aqua. Formals of red and white, red, lavender, pink and blue varigated,
Qnd rose were mentioned.

There were sixty-seven responses concerning the style of their best
liked formals. Some mentioned either the style or that the ballerina
length was pleasing. A number of girls said that they particularly liked
the specific dresses they had indicated because the skirts were very full
and stiff. Three girls liked their dresses because they were "different."
Liking for the color or tlie fact that the color was flattering was indicated
by two-thirds of the participants. Almost half of the girls said they liked
the fit of their preferred formals and eight specifically mentioned the

material as pleasing to them. In the miscellaneous list of reasons such
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attributes as being fermirine, modest, or new were listed. Table XXVII

gives details of reasons for preferring their formals.

TABIE XXVII
REASONS FCR SATISFACTION WITH SPECIFIED FCRIALS

CN

Number of Responses
Reasons Sub-total Total

S tyle L) L L] . L] L] () L] [ ] L] [ ] L] L) L] L] . * L] L) ] L] L[] L ] 6 7
Ballerina length 26
Interesting 2y
Skirt very full and stiff 6
Floor lenzth S
Unusual 3
Becoming 2
Iike general appearance 1

Color [ ] [ ] L ] [ ] [ ] L] L] L] L] L ] L] L] ° L3 L] L] L] L ] L] L] [ ] L] L] 3 1
Iike color 17
Color flattering 1,

Fit is good o L] L ] L] L] o . . . L] L L] L] L] e L L] L L L 23

mterial . [} L] ] L] [ ] L] L ] L] ] L] [ ] L] L ] . * e L] o L ] ° 8
Like material 5
Has two layers of net 1l
Iike the net overskirt 1
Like the trimming 1l

Miscellaneous « « « « ¢ ¢ « o o ¢ o o o o0 o0 o s 8
Net not overdone
New
Modest
Feminine
Many things go with it
Well made
Comfortable
Doesn't seratch

e s

Unsatisfactory Formals

Sixteen of the interviewees said that they liked all of the formals
which they owned and had none they considered as unsatisfactory. Of the

thirty-four reporting formals which they wore infrejuently or did not
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like, eleven indicated that these formals were long; six were short.

Twelve were without Jjackets and eleven were strapless with a2 jacket.
Fifteen reported that net and taffeta were the fabries from which

‘these disliked formals were made. Five specifically mentioned that the

entire formal was mede from taffeta; six were of net, taffeta and lace;

TABIE XXVIII
REASCNS FUR REGARDING INFREQUENTLY WORN FORVALS AS UNSATISFACTORY

Number of Responses
Reasons Sub-total Total

SEY1e o o o ¢ o o o o o o o s o e s 4 o e o o 0 0. 22
Always stepping on it 6
Dislike style 5
Long 5
Too plain 3
Short ‘ 1l
Too old fashioned 1l
Unsatisfactory 1

Fit prOblemuS e L) [] L] L d L] L] L * . L] L d L] L[] L] ° L] L] L[] ]5
Fit poor 12
Neck too low 3

C o 1°r [ ] [ ] L] * [ ] L] [ ) L] o L] L] L] L] L] L] L] L) L] L] L] L] L] [ ] 7
Dislike color S
Unbecoming 1
Looks faded by candlelight 1

ﬁ.red of gannent L L] . L] L] L] L] . . L] L] L] L[] L ] [ ] L [ ] h

Material unsatisfactory « o o« ¢ ¢ ¢« ¢ ¢ ¢ ¢ o o o o L
Jacket doesn't match 1
Net unsatisfactory 1
Hangs oddly 1
Trimming unsatisfactory 1

Miscellaneous...................10

Doesn't look like formal
without net

Battered and worn out
Doesn't look as expected
Looks homemade
Looks cheap
Hard to press

W W




83

three of crystalette, one of crystalette and net; two of satin; and others

either of flocked nylon or nylon sheer.
As for color, these unsatisfactory garments in seven of the thirty-

fo ur responses were pink. Five each were agua or lavender; four of blue;

and in decreasing order of frequency the dresses were yellow, white, peach

or rose in color.

Approximately half of the participants listed their reason for dis-
liking their formals as dislike of the style. Poor fit was indicated by
fifteen respondents while the color was disliked by seven of the girls.
Four said they were tired of the garment; four stated that the fabrie was
not satisfactory. The miscellaneous answers were varied. Three said that
the garments which they had specified were too "pattered and worn out" to

be pleasing.

Table XXVIII summarizes reasons for ratinz these specific foarmals as

unsatisfactory.

Style, Fabric and Color Preference in Selecting a New Formal

Formals were one type of garment for whieh the girls apparently wished
to shop before making a decision. Thirty-one indicated no preference as to
the style they would choose in a new formal. Fifteen mentioned they would
buy & short dress as against four who would purchase a long gown. Twelve
preferred a dress without a jacket but seven would buy a formal having a
Jacket .

Ei ¢ht had no idea as to the kind of fabric they would buy, but more of
them knew what they would look for in fabric than what they would look for
in style. Sixteen said if they were buying a formal it would be made from
Net and  taffeta and eight would choose chiffon. Crystalette was the in-

dica . .
ted choice of five girls; three would buy a lace-net-taffeta combination
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and occasional mention was made of velvet, velveteen, satin, lace or

hrocade.

Almost a third of the interviewees had no color preference for a new

formal while ten would purchase a blue dress. Next in order of popularity

was green, with pink, white and aqua, raspberry, yellow, mauve, peach,

salmon, and green and white in decreasing order of frequency as desired

colors.

Shopping Considerations in Purchasing Formals

When asked to place in order of importance to them such shopping
considerations as general appearance, becomingness, suitability, service-
ability, comfort, cost and approval of friends, the most frequently men-
tiocned consideration was becomingness. Almost two-thirds of the inter-
viewees rated becomingness as first or second in importance. General
appearance was mentioned by more than half of the girls. Only two rated
serviceability as second in importance and more than half of the girls
rated serviceability as either sixth or seventh in importance. Approval
of friends was accorded seventh place a majority of times, but fewer rated
it seventh for formals than for the other classification of garments.
Forty per cent listed cost as sixth or seventh in importance to them.

Table XXIX gives detailed information.

Analysis of Satisfactions and Dissatisfactions
with Formals

Most of the participants seemed to feel that there were sufficient
0ccasions for the use of a formal to make the investment worthwhile. Some
€XPressed the belief, however, that the formals which they had purchased
o wear in weddin-s were an unnecessary expernse. Formals made at home

were
COnsiderably less expensive but often times not as well-liked as



formuls rurchased ready-mece. It would have been worthwhile to have

inelueq a specilic qucsticr cercernirg whether or not liked and disliked
gexrments were purchaced ready-made.
Style and color were more important tnan msterial and uorkmanship in

formals, Care and urkeep of this type of garment was mentioned infre-

quently, and in rating characteristics to be counsidered in purchasing a

rew garment, cerviceability was listed as sixth or seventh in importance
by more than half of the partiecipants. The girls apparently expected tiis
type of garment would not give len:thy service.

Ballerina length gowns were preferred. Blue was the predominantly
rreferred coler and the most frequent choice for a new dress.

Formals were mcst often purchased in specialty dress shops and

department stares, but a cumparatle number came from exclusive dress shops.



TARLE XXIX

SUCFIING CUlSILIRATICHS FOR SPRCICIEDL GARMELTS

91

Crder of Irlr:portagce

warment  Clwrccteristic 1 2 c 7
Blouses
Genercl cprecrznce 12 10 & 6 11 Y 1
Deconingness 11 g 7 11 7 e 0
S:ituvility 11 10 6 12 ¢ g 1
Scrvicechility e T 1 9 o 1
Confert & 10 1 c g L 0
Aprrovel of friends 0 0 1 1 1 7 40
Skirts
Cenersl zpprearance 8 9 Il 1§ 3 7 1
Becomingness 15 & 10 8 6 2 1
Sidtability 38 c 10 8 10 9 0
Servicectility 8 1 l 12 6 L 2
Ccefort o 12 7 C g L 1
Cest 2 2 N 6 11 17 8
Aprrovzl of Iriends 0 C 1 0 5 7 37
Tinter Couts
Jeneral appcercnce 10 12 9 9 6 3 1
Beccningness 13 11 11 £ 5 2 2
Suitability 20 ¢ g £ 9 8 1
Serviccability 6 10 9 G 7 6 2
Cerilort 2 7 8 16 13 L 0
Cost 7 2 l 6 g 22 ly
Approvel of friends O 0 0 1 4 £ Lo
Other Occasion Dresses
general oproorance ¢ C 11 2 o} 1 2
Seeemingness 15 12 7 6 7 2 1
Suitability 14 8 g L 6 7 I
Serviceability 3 8 6 10 9 9 5
Corifort 3 9 16 11 6 L 1
Cost L 2 L 7 7 U 12
ALyprovel of friends 0 3 1 3 S 13 25
FOI’Tﬂa 1s
Uenersl appcarance 13 1 6 l 3 1 1
Decomingness 18 13 8 5 3 1 1
Suitability 10 9 & 10 7 2 3
Serviceshility 0 2 S 6 8 15 13
Comfort 3 9 9 13 10 3 0
Cest 1 2 6 6 10 11 9
Approval of friends 0 0 S c 3 1 22




TABLE XX -
FRETERRED CCICRS FOR SPECIFIED WELL-LIKED GARMENTS

Cthier Occasion

Color Tlouses  Skirts Coats  Dresses  Fermels Tetel
Tipurcd or multi- 1L g 8 12 b L3
colorea moterial
Dlue h N L 1 10 37
Black or ciwrccal 2 22 6 7 - 37
Wiite 21 1 - 1 g 28
Beigze - - 10 3 - 13
EBrowm - 9 2 2 - 13
Grea:x - 3 6 1 - 12
Green 1 1 3 L 3 12
Pink 1 - - c S 12
Agua 2 A 2 1 2 9
Yellow ) - - - c 9
Red 1 - 2 3 2 8
Coxrz1 - - - - g g
Fecacock - - 2 - - 2
lavender - - - - 1

1

]

1

]
[
e

Rose




TATIE XOXI

RAVEINIS CFF REASCNS TCR SATISFACTICL
FFCR
FIVE SILCIriC WELL-LIYED GARMENTS

— ——eet—

Reasons for — Winter OtlLer Cccasion
Satisfaction Blouses Skirts Ccats  Dresses Formals
Style 1 A 1 1 1

Cclor 2 2 6 3 2

Ezce of Core 3 1 3 Y Not indicated

Moterial oad ly S i 6 L
Conctructicn

rit c 3 3 2 3

Corilort 6 g 2 l Negligible

TLiDLE XXXII

RANFINCS OF REASCNS FOR DISSATISFACTION FOR
FIVE SFLCIFIC DISLIKED GARMENTS

e

Reasons for Winter Ctiier Occasion
Dissatizfrctien Dlouses Ekirts Coats Dresses Formals
it and Corfort 1 H 3 2 2
Style 2 3 2 3 1
Material and 3 ly 1 1 5
Construction

Care L 2 6 6 6
Color c 5 S 5 3
Tired of Garment 6 & L L L




CHAFTER V

SUIDARY

Purpose of the Study

The purpos;'of this survey was to investigate the buying practices
of fifty collcze sophoncres at Emaruel Missionary College and to deter-
mine satisfacticns and dissatisfactions derived from five srecific gar-
ments; nemely, hlcuscs, skirts, winter coatc, "ctlier ocassicen" dresscs and
formals.

Twe procccures vere uced in tails investization--2 questicnnaire end
an interview., The first rortion of tlhe questicrnaire waich was filled in
by tic fifty voluntecers was uscd as a means of ecstalishdng personal faidly
data ircluaing comjosition of tihe fa:dily, employment patterns, zpproximate
family income, etc., Fart 1I of the qucstionnaire was a schedule cdesigned
to secure informetion on individual clothing preferences and buying
jractices. Information concerning self-employment cf tihe participarts was
cbtained along with clotiiinz expenditures, extent of parental influence in
buying practices, comparative practices in purchase cf ready-to-wear
sarments ‘versus their ccrstructicn in tie home, etc. In ithe interview,
Cuestions were asked conceruing satisfactiors and dissatisfactions with

E N e c A . . .
tile crecificd eaprarcl iterms.

sindinss caad Interypretations

Host of tiie participants were from middle income fmailies having an

average of tiurer to four children. Ninety per cent of tie fatiers were



employed, primerily in chilled crafts, agricultural rursuits, professional
and nancgerial rceitions, or in clerical wnd cales werk. Nearly 607 of the
mothers were empleyed full-time or part-time outside ti.c home. The averzge
educational aftciiment of tiie futhers was 10.%2 years while ‘the mothcrs!
schooling averzajed 12.1 years.

A1 of the irls perticipating in tuais study were members of tne
Seventh-day Adventist churci, as were €27 of their fathers and 927 of

their meclhers.

s

Ninety-two per cent of tiue participants were between eighteen and !

twernty vears of cgc. A1) £ildy girls had teen employed at some type of

o

=

Job, Thirtr-four had werked off-capus where tiuey had received rermunera-
tion in cash while sixtcen had worked only at a school plant where their
carnings had bheen credited to tieir statemcits., DBeyond tithe and church
of ferings, thirty-crne caved part of their éarLings for sciiool expenses
ane twenty-one nurcnascd et leact purt of their porsonal clothing. Seven
fad no ~luan for the way tlhery s.ent tlcir money wiile seventecn indicated
that they follcwed 2 plan for tucir clothing expenditure.

The majority ol the clotuiiy wiiica the girls owred had teen purchesed
reacy-made, largely from incependest or clhcin derartmert stores and

peciclty shops. Tuc types ol stores at widcl epparel items were pLurchcsed
were most often determined by the quality and price of tne merchandise, tae
avallability of styles und tue fasnionatleness of the apparel.

Seventr-Lfive per cent of the pirticipants usually arnd 20 sometimcs
shopred with somcone wuen purchasing major ready-to-wezr items. Eighty-
SiX per cent scmetimes shozped with somcoue for less iuportant carments.
The girls most frequently siopped with their motiiers.

Two-thirds of the perticipants indicated that altiiougi they shopped

Wi P . . P P
ith theip parents, tine final decisicn in case of a difference of cpinion
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was their cnoice. Approximctely o third indicated tl.av such situstions
usually resulted ir a comprerice wuile tue girls said their parents made
the final cecision.

lore than 207 of tie respondents shopped in more than one place for
suits, coats, formals, "other occasion" drecscs, skirts aud jackets. More
than 50% shopped in rore tlien one store for blouses, robes and sueiters.
Ei;hty per cent indicoted thet they seldom siopred in more tiuan one rlace !
for uncerwear. lost aprarel was tried on “efore purchasing. Io one
frequently rcturned iters wiiieh tiey bought and only 107 indicated they

occasionally did so.

r! e

More tiucn 609 said tiuey hud Mhanc-me-dovms" in ticir wardrche., Sicters
were the largect cortributers of t.is type of clothing. About one-tiira
irdicated that ;ifts constituted a significant number of garments in taeir
wardrobe.

A1l of the participants frequently or occasionally purchased items
wuich were on sale. Torty-five of the fifty girls found sale items either
moderately or completely sctisfactery. Economy was their foremost reason
for purciiesin;; wearing apparel on sale.

Yost clothin: was purciiesed by casa payment. More exrensive itenms
wvere scmetimes ylaced on lay-awey. Few had access to charge accounts.

Ninety-eight per cent c¢f the participants came from homes in which
there vere sewing machiines. Sixty per cent indicated that tueir home
sewing equiprent was adequatc, Ei uty-five pcr cent liad several garments
in their werdrobe wiicu had deen maGe for tnem. Slkirts, blcuses and
8chool dresses were the most ropular lone sewed articles of apparel. Most
home sewing was done by tiose w.o hed learned at home, although seventeen

of tie participarts tuemsclves had beer enrolled in clotiing construction

in echool.
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Tac purticipants wio Lud jirments w.ich had teen made for tuem felt
tiict Lcime construction saved money, prodaced hetter fit and assured better
guality in clotiing. Coats and suits tiey cenerally agreed suculd he pur-
cliosed ready-mece. Tacce vere concicercd toc complicatced to make wt lLiomes

Scme taought tiey tcek on a Miemcmace" lock.

Saticloctiens cnd Diccutisfuctiorns with Specifica Garments

Dlouces

Moot h©louices werce purciaced ready-mcde. Taillored white cotton
blcouses were ti.c rest ropular. FPleasing style and ccler, ease of care,
cood reneral zppeararce, comfort and fit, and durahility uvere licted in a
decreasin; orcder of frequeicy as tileir reasons for satisfaction with
speccifica well-likecd Yloucess In order of decrcesing frequency pecr fit,
lacl: ¢f stylr, unplcusing cprcarance, care cild color protvlems and lack of
curarility were given cs their reasons for discotisfaction vithh a specilic

v Zal o

blouse,

Skirts

Straigut skirts uere usually purchased ready-made. Gatnered skirts
Were made at Liome twice s often as they were purchased.

Straijlit black or charcoal wool skirts were the cc.mposite ci.oice of
irtervicwees for shirte w.ica tiey regarded as mest satisfactory. Fleasing

C - . . -~ - . - Y S b
olor, e:zc ¢f carc i ipkerp, cad jood fit were tie rost frequently
licte i . . ; e pe .

18Tcd reasons for considering the specified skirts as satisfactory. Poor
P

1 ~ JORGR . ] . :

4t, care yrovlens, and disylecsing style vere the moct often mentioned

€asons for dislilking the chirt: tler indicated,

1
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Vinter Coots

Yorc of *..c interviewees had cccts in their pousessicn w.ic

made for them. Apnroximately one-third cof the girls rlaared to by tieir

winter cozts when tiey were on sale.

Ioose fittin: wool cectc in hasic cclors of beige, gray, hlack or
trced, wnd more olften then rot withi slceves ulich tere tight at toe
tottom, werc preferred By o majority of tic perticiparis. Pleasin; style,
comfort, j.cd fit, wud Curihility ere moct often lished os thc reascis
ceedficd vell-lilted vinter cozts.  FPeer
TaE Lrmoatd wer

n? it, lucl ol durchility, and Felng tired of tae o

~*+3le ¢
+Y.c Trecuest reason. for Jito dIelobies it udntir cocts.  Unontislactory

rmoteri T oend ccder roYlore s, Dovever, Mloted nowrl o oftei.

< cY
- - ~ . \ . . . .
Yore Yo 177 ¢t [ Lvtlclp mto purclitred tledir Wother cconsion®

£211 clirts,

ciferrel Srccncr Ll

G torcc-cuorter 2ot

-
o slecves. Almcot 607 o *ice reuces terc nede fres ronen or Loctite,
Feorley o tiird of toen were 11uc,

cpccilied "etler

lJo

Rease .o s est olten _iven fer nertic Dorly 14ki: s ¢

CCC o =3 A - . . .
C & =ien" dress wvere interestin; strline, gcec fit, and pleasing coleor,

POC o .. . s A . .
SXt ity poor constrection, inferior motericl and onhcocring cotyle were

fr&ﬁ o .. . .
et cauces fer dlicrotivfacticn. Care and colur pretloere and being

tir( h ~ i .
o oof e corment s mentloned nearldr s often.

;or cent of the girls currently or at sometine uad had

o
10rm —~ . .. | .
WA qn o ticdir wordrenis.  lormals verce urchased resuy-ntde twice as

mereo ¢lten *hal cliier t)pes

i
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Reacons for =satisfzeticn with tue well-lilied fermals were pleteing

style, color =nd fit. Reasons for [requertly disliking a formal were lact
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i o cpyertalty, e ortielports Wt er Codinile ddcws concer ing

T cuien, olivto, crintdor cocte, ol Motler ocension® drecses.  Torty per

~

Ccxt, hevever, inciented tot thep weuld Lave ho chep Do Jenc Al Teddie
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The findings of this survey of buying practices of colleye scphonorzs
cannot be considered ty;icsl of all collegz-age girls because the sampling
was too small, Howaver, the date dres seem to irndicote many preferences
anc trencs which could he verified in comprehancive research studies with

[

college (irls,

Similarities and Dissimilarities with Other Studies

Similarities baotwesen this ctodw and other like studies cre shown in
the cdegrec of perentel iaflusnces in shopping, in the method of poying for
13 1t L g

clothing, in the plon followed in shoppinc with cthers when purchosing

=3

T8 dor ready-to-wesr ite~s, and in the practices relstive to trying on jar-

=

ents rcsfore purchasinis Types of storss patronirzed and reasons for treir
choica of this store were cimilar to those indicated in other studies.
Clothing acquisitions in this and other studies were from similer sources,
namel - purchases of merchandise at normzl prices and on sale, gii‘ts, and
"hand —me-downs." Home sewinc was done in about the same proporticn by
this as for other roups studied and for similar reasons.

Tre personial data portion of the guestionnaire furniched interesting
baCkCrcur,d information corncerning thes participants. Whereas the back-
frounds of the firls showed apcreciable differences, these differerces

di s e .
d not have as merked an effect on individusl clothing preferences and
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and was indicated in other

L

buying practices as naiyht hove t2en expected

studies. Ascuning that the Incomes listed were valid, there was nc trend

shewn for those from a higher economic bracket to heve purchesed zcre ex-—

pensive clothing or larger quantitiesof clothing than those in middle in-

come trackets. However, thos2 frcm lower income families had more "hand-

re=-‘owns™ and rifts in their woardrobes than the ¢irls of high incoe fami-

lies, Generally specking, the occupaticnal stetus and the educationel

4
attainnent of the pcrants showed little effect upon either clothing prefer-

ences or their buying prac*tices., Perhaps this can be partially accounted

for by the fact that the religious affiliation of the group in this study

tends to discourage extravarance in the purchase of clothing thus placing

amz levzl in clothing expenditures regardless

e veryone more nearly on the s

of social or economic status. Thz nusber ef dependents in the family

somewhat influenced buyiny practices. Greater variation in wardrobzss

was shown because of regional and climatic differences rather than because

of any socio-economic differences.

Reasons for §_§tisfaction and Dissatisfaction
with Specified Apparel Items

Blouses, skirts, winter coats, "other occasion" dresses, and formals

were iJnvestigated to determine reasons for satisfaction and dissatisfaction
with +these spacified perments. Pleasing style was the most often men-
tioneAQ reason for satisfaction. Othsr reasons given in decreasing nuwnber

of times mentioned were becomingness of color, good fit, ease of care,
comfor+t, and a liking for the materizl and workmanship. The most frequently
indica ted reasons for finding the specified garments unsatisfactory were

poor £33+, dislike for the style, inferior material and workmanship,

probdlems of care, bein¢ tired of the garment, and dislike of the colore



It is evident that the participants at the a:e level used in this

study like to havz clothing thst is corparable to that of others, ye

individualistic in stylinr. They did not want tc appear "different" from
others, but if they were satisfied with their clothinr, they did not care
whether or not others including their peers approved of their particular

choices., The need for approval of frisnds was not as strong with this age

croup &s had been indicated for younger teen=-agers.
From the informztion accunulated it first appeared that the price

of a specific itern of clothing was not considered of significant importance

A majority

to the interviewees. This deduction, however, was not correct.

of the participants rarked the cost of the parment as sixth or seventh in
3 mportance when considering it in relation to gereral appearance, vecoming=
ness, suitability, serciceability, comfort, and approval of friends. MNost

of these girls stated, howevar, that they did not consider cost unizport-

annt, pbut indicaved tney woild not often go into a store where they knew

they could not afford the type of merchardise carried. If the difference

in the price of a garrent was slirht, price was unimportant iu their

choice. Perhaps if more of the participants hsd kept an account of their

clothing expenditures, cozt would have seemed more important to them.

The nusher who kept records was comparable to the number in other studies.
A high relationship was found to exist between the students! incicated

pref=x-ences for style, fabric and color, and the styles, fabrics, and

coloxr's that they actually had in their wardrobtes.

Sugpgestions for Improving Sstisfaction with Clothing Purchases

In gersral, the buying practices of the participants expressad

self~ reliance. More careful pre-planning of clothing to be purchasec



104

wonld assure the buyer ol soernents which would petter it inte exicting

wardrohes. Inasmuch as pocr it was a common reason indicated icr dis-

satisfaction with celdeca worn iteuns clothing, a better understanding

o

ctter filting

o
o
58
o

of principles of alterations mi;It help the students sel

garments or garnants which could be satisfeclorily zliered. Less impnl-

sive selacticn of colors when buyires would perhaps hslp the pirls to more

effectively coordinate ar.d utilize Lheir clothin;s The ifumportznce of

cloth'ng wi.ich can Lo 2ueily trken care ol zrd

@

emninesis,.

unlity and workmansaip app=ared tc nzed emg

Rclationship between sati=factina with sarments rurchased ready-

made and those made @l hewe would have been well adapted to this survey.
this asect could le Yelpfadl in jlaoasiog prolicts in

Future research in this

clcthing construction clrszas,
ed o the wardrebas of 1%y colle,e

This study hasz Y221 concentruted
~irls, M cimilar study dr clothins satisfactions of men, as well 75 for

wo:men of diflsreat ares w3 ht reveal additio: =1l Jatz valusble in teaeclding

urits cn clothing expenditurze for the farily.
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APPENDIX



QUESTICNLAIRE AKND PERSCNAL INTERVIEW SCHEDULE



PART I Code number

PERSCNAL DATA

110

In order to help me better understand the material which I will get
from you at the time of our interview, I would like to know a little about
your family. Would you please fill in the blanks or check the numbers that

best fit.

You need not write your name unless you wish,

1. Are there other children in your family? ¢ « ¢« ¢« « o « « Yes No

What are the age and sex of the children?
Are they financially independent of the family?

Age Sex

Financially independent?

2+ Do other persons than your family live with you? . . o o Yes No
Aretheyrelated?’..................'.Yes
If they are related, state relationship

The material from this questionnaire will be reported anonymously.

No

——

3. What is your father's occupation? (give the type of occupation, not

Necessarily where he is employed.)
How many years has he been working in this position?
How many years of schooling did your father complete

I which of these age groups does your father belong?

303k
3539
ho-lly
b5y

50=~5L
55=59
60-64

65 or over _




Se

111

Is he a Seventh-day Adventist? « ¢« ¢« ¢« ¢ ¢ ¢« ¢ ¢ ¢« « « « Ye8 No

Does your mother work outside the home? . . « ¢ ¢« o « « Yes No

What is the nature of her employment if she is employed? (not neces-
sarily where she is employed.)

How much does she WOrk? ¢ o« o o o« o o o« ¢ o ¢ o o o Full Time
Part Time

How many years of schooling did your mother complete?

In which of these age groups does your mother belong?

30-34 S0-sh
35-39 55-59
Lo-bhy 60-6l

-L5-h9 65 or over__

Is your mother a Seventh-day Adventist? .. . . « . . « Yes No

In which of these brackets would you say your family average yearly
income falls?

Under $2,000

$2,000 to L,999

5,000 to 7,499

7,500 to 9,999

over 10,000



2.
3e

L.
Se.
6.

7e

9.

112

PART II Code number
QUESTIONNAIRE ON BUYING PRACTICES
Name Age at last birthday

Home town Approximate population

Where did you attend secondary school?

Did you live in the dorm? .« ¢« o ¢ ¢ o o ¢ o s o ¢ o o o o Yes
No

From what secondary school did you graduate?

In what year of College are you?

Have you been employed in other than a school plant? . . . Yes
No
If yes, what kind of employment?

A, What was your approximate wage? per week

per month

other

B, What kind of a plan did you have for spending your earnings beyond
tithe and miscellaneous church offerings?

Saved for school

Contributed to the family

Purchased personal clothing
Other (specify)
No particular plan

Axe your family clothing expenditures planned? . . . . o . Yes

No
Do you have a plan for your own clothing expenditures? . . Yes

No



10. In which type of store are purchases of the following items for
yourself most often made? Check in the appropriate space.
Dept. store Specialty Chain Mail Exclusive Other Do not
such as such as such as order such as such buy
Robertson's; Lerners Penneys such as, Bentons  as ready-
Sears Kresges Inade
Coats
Suits

School dresses

Other occasion
dresses

Play clothes

Jackets

Skdrts

Sweaters

Blouses

Robes

Pajamas

Slips

Formals

1l. For the majority of the above items, what is your choice of stores

primarily dependent upon?

desired price range

wider selection in sizes

desired quality of
merchandise carried

convenience of location

_extended payment plan
available

wider selection in styles

brand carried

style and fashionableness of
merchandise

charge account at the store

other (please explain)
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12. When buying major ready-to-wear such as coats do you usually ______
sometimes ___, never ___ shop with someone?

13. For some less important item do you usually ____, sometimes ___,
never ____ shop with someone?

1}, Indicate with whom you frequently shop for clothing:

parents together

mother alone

father alone

|

sister

girl friend

other (please indicate who)

15. If shopping with your parents, with whom would you say rests the final
choice if there is a difference of opinion?

is your choice
is your parents! choice
is a compromise

16. Indicate your usual practice in regard to the number of places in which
you shop before buying the garments listed below.

more than one place more than one place
one place one place
Coats Skirts
Suits Jackets
School dresses Sweaters
Other occasion Robes
dresses
Underweay
Play clothes
Formals
Blouses




17. Which garments do you try on before purchasing?

Coats

Always

Occasionally , Seldom g Never

Suits

School dresses

Other occasion dresses

Play clothes

Blouses

Skirts

Jackets

Sweaters

Robes

Underwear

Formals

118

18. Do you have in your wardrobe some clothes that are "hand-me-downs"?

Yes

No

a. If yes, to whom did they belong?

mother

sister

relation outside the immediate family

well-to-do people outside the family

other (specify)

b. If yes, do you usually

ease and/or enjoy wearing them?

19. Do gifts constitute a significan

of garments in your wardrobe?

sometines

——

s Seldon s feel at

t » Or a negligible number
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20. From whom do you receive gifts of new clothing?
frequently occasionally

s

parents
sister

brother

grandparents

aumnt

friends

other (specify)

21, What types of garments do you receive as gifts?

frequently, occasionally frequently , occasionally
coats J suits
play clothes - blouses
sweaters skirts
school dresses Jackets
other occasion dresses hose
underwear apparel
other (specify) accessories

22, Do you usually s occasionally s hever purchase specific
clothing items by brand names?

If usually or occasionally, what type clothes do you buy by brand names?

sidrts

coats ____play clothes other (specify)
____suits _____underwear —_—

dresses ____hose —_—
—_blouses shoes —_—




23.

17

Do you frequently , occasionally s seldom find it
necessary to return apparel purchasea for credit or exchange?

a. If yes, which items do you most often find it necessary to return
and why?

b. If yes, indicate reasons for which you have retwrned such apparel.
changed yowr mind uneven hems

thought it becoming but fabric imperfections
family members disagreed

wrong size printed off grain
poor fit seams pulled out
_quality of stitch poor other (specify)

Do you frequently s occasionally s never purchase items
at sales? ’

a, If you do, what items do you most frequently purchase at special
sales? Check in the appropriate columns,

End of month Seasonal Special Other
clearance clearance , promotions , (specify)

coats

Jackets, blazers

school dresses

special occasion dresses

suits

play clothes

sweaters

blouses

skirts

robes

pajamas

other (specify)



25,

26.

27.

28.

b. Generally speaking, have you found "sales purchases™ corpletely
satisfactory s moderately satisfactory
factory s than garments purchases at "regular¥ prices?

s or less satis-

c. What are, to you, the most important reasons for buying clothes
on sale? Indicate the reasons.

What is your usual practice in paying for the following garments?

Check in the appropriate colum.

Cash | 30-day Extended | Lay-away
charge account | payment
coats
suits
school dresses
other 'occasion dresses
skirts
Jackets
blouses
sweaters
underwear
formals
Do you have a sewing machine in your home? Yes_ _ No
a, If yes, is it electric? Yes No
b. If yes, which type? Cabinet _____ Portable __
c. Does it work satisfactori]y? Yes_ __ No
Does your mother sew? Yes_ _ No
Do you sew? Yes No




29.

30.

119

Do you feel that your sewing equipment and facilities are adequate?
somewhat adequate?
inadequate?

Do you have several garments in your wardrobe that have been made for
you or that you have made yourself? Yes No

IF YOUR ANSWER TO #30 IS NO, YOU MAY STOP HERE.

31.

If yes, by whom were they made? Where did these persons learn to sew?

coats blouses
sults sweaters
school dresses play clothes

other occasion dresses formal

Jackets pajamas

skirts other (specify)

Where did these people learn to sew?
Mother

Self

Other

Are there some garments that have becn made for you that you wear
infrequently? Yes No

If yes, will you indicate why you wear them infrequently,

tired of garment before it ‘style is unbecoming

was completed
fit poor dislike design of fabric
has "home made" look fabric unsuited to style of

garment
other (specify)




32.

. 33.

3"‘.

12¢

Who selects the material and/or pattern for your garments?
Usually , Sometimes , Seldom
Mother
Self
Some other member of family
Other person than family
A purchase with another person & self
Other (specify)
Are there any reasons why you prefer to have your clothing made for
you? | Ies___No___
If yes, indicate why this is true.
—_Jindividual styling —Dbetter fit
—___economy —_have to alter ready-to-wear
enjoy creativeness of sewing ———Superior garment construction
—__Dbetter quality of fabric —___other (specify)
What items of clothing do you prefer to have made for you and why?
Why? |
—_ _Coats |
— _suits
—_38chool dresses
—_sidirts
— Dblouses
—__Play clothes
— formals
——pajamas

other (specify)
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35. Vhat items of clothing do you prefer not to have made for you? Why?
Why?

coats

suits

school dresses

|

kirts

blouses

play clothes

formals

l.’—"" TN B wemalaeewn o mmar -—I

pajamas
other (specify)



INTERVIEW SCHEDULE
Code Number

Interview-~BILOUSES

1. Do you usually buy ready-made or make most of your blouses?
Ready-Made Make at home

2. What do you consider a fair price to pay for the following blouses?

Ready-made Made at home
cotton school blouse

cotton dressy blouse

Dacron or Dacron and cotton blend

nylon tricot
other (specify)

122

3. Select a school blouse that you like better than others or that you
wear more than others. Describe this blouse.

Style

Fabric

Color

L. Why do you regard this as a most satisfactory blouse?

like the style requires little ironing

like the trimming does not require starch

color goes with several skirts fabric is comfortable to wear

color becoming well made
fits well friends like it

washes easily



15
w

Code number

S

7.

If you were buying a new school blouse, where in relative importance
would you rank the following characteristics? (Interviewee will be
given 7 cards showing these characteristics and will be asked to arrange
them in pockets ranked 1-7.)

A. General appearance as style, color, workmanship, fabric

B. Becormingness

C. Suitability for specific needs--occasion; combines well with
wardrobe

D. Serviceability and/or durability characteristics as launderability,
wrinkle resistance, wear, etc.

E. Cost

F. Comfort of fit and fabric

G. Approval of friends

Select a school blouse that you do not like or that you wear
infrequently. Describe this blouse.

Style

Fabric

Color

For what reasons are you dissatisfied with it or why do you not wear it?

dislike style soils too easily
no variety of skirts to wear frays
with it

color unbecoming has to be starched

fits poorly requires too much ironing and
care

pills needs mending

dirt does not come out construction poor

If you were buying a new school blouse, what kind would you get?
Style

Fabric

Color




Code Number__

1.

2,

3.

12

Interview--SKIRTS

How many skirts do you have? Of what type are they? Are they ready-
made or made at home? How much do you feel you should pay for different
types {ou purchase ready-made or make at home? (Interviewer will check

below.

type number ¢ ready-made ; made at ; approx. price approx. price

straight
fitted

home each ready-made | each home sewed

gathered

pleated

flared,

circular

Select a skirt that you like better than others or that you wear more
than others. Describe this skirt.

Style

- Fabrie

Coloxr

Why do you regard it as a most satisfactory skirt?

style is becoming

trimming is unusual

is basic color; many things
go with it
fits well

needs little pressing

does not sit out

—physical properties of fabric
make it comfortable to wear

(does not scratch, etc.)
can be washed with little
difficulty and needs little

pressing
does not pick up lint

construction is good




12¢
Code number

4. If you were buying a new skirt for the same type of wear, what kind
would you get?

Style

Fabric

Color

5. If you were buying a new skirt where in relative importance would you
rank the following characteristics? (Interviewee will be given 7 cards
showing these characteristics and will be asked to arrange them in
pockets ranked 1-7.)

A. General appearance as style, color, workmanship, fabric

B. Becomingness of style and color

C. Suitability for specific needs--occasion; and combines well with
wardrobe

D. Serviceability and/or durability characteristics as laundersbility,
wrinkle resistance, wear, etc.

E. Comfort of fit and fabriec

F. Cost

G. Approval of friends

6. Select a skirt that you do not particularly like or that you wear
infrequently. Describe this skirt.

Style

Fabric

Color

7. For what reasons are you dissatisfied with it or why do you not wear it?

—___do not like style —_loses its shape

____nothing to go with it —_has to be drycleaned

—_discolored by fading —_has to be washed and ironed
poor fit —frays

—fabric scratches poor construction

soils easily is a hand-me-down



126

Code Number_
Interview--WINTER COAT
1. How many winter coats do you have?
2, Approximately what price do you consider you should pay for a winter
school coat? Ready-made Made at home

3. Do you buy or make most of your coats? Buy Make

L. Select the winter coat that you like better than others or that you
wear more than others., Describe this coate

Style

Fabric

Color

S. Why do you regard it as a most satisfactory coat?

style good fabric does not wrinkle badly

has gip-in lining it seems durable; does not show
signs of wear quickly

trimming interesting it holds its shape well

color goes well with most construction generally good

clothes

fits well other people like it

is warm

6. If you were buying a new winter coat for the same type of wear, what
Idnd would you get?

Style

Fabric

Color
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Code Number

Te

9e

If you were buying a new winter coat, where in relative importance
would you rank the following characteristics? (Interviewee will be

given 7 cards showing these characteristics and will be asked to arrange
them in pockets ranked 1-7.)

A,
B.
C.

D.
E.

F.
G.

General appearance as style, color, workmanship, fabrie

Becomingness

Suitability for specific needs--occasion; combines well with
wardrobe

Serviceability and/or durability characteristics as launderability,
wrinkle resistance, wear, etc.

Cost

Comfort of fit and fabric

Approval of friends

Select a coat that you do not particularly like or that you wear
infrequently. Describe this coat.

Style

Fabric

Color

For what reasons are you dissatisfied with it or why do you not wear it?

style not good shows wear quickly at pockets,
etc,

i1s overtrimmed always looks dirty

coat is too plain does not dry-clean well

does not have a zip lining is not warm

color does not go with material stretches and bags

anything
fits poorly construction is poor
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Code Number
Interview-~SPECIAL GCCASICON DRESSES

1. For what social activities do you want and need special occasion
dresses?

2. Do you usually buy or make such garments? Buy Make
3. What do you consider a fair price for this type of dress?
Ready-made Made at home

L, Select a special occasion dress that you like better than others or
that you wear more than others. Describe this dress.

Style

Fabric

Color

S« Vhy do you regard it as a most satisfactory dress?

______has interesting lines ——_does not soil easily
—_ _trimming is interesting —._holds a press
—_Ccolor becoming —_well made

—Tits well others like it

6., If you were buying a new special occasion dress, where in relative
importance would you rank the following characteristics? (Interviewee
will be given 7 cards showing these characteristics and will be asked
to arrange them in pockets ranked 1-7.)

A. General appearance as style, color, workmanship, fabric

B, Becomingness

C. Suitability for specific needs-~occasion; combines well with
wardrobe
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Code Number

D. Serviceability and/or durability characteristics as launderability,
wrinkle resistance, wear, etc,

E. Cost

F. Conmfort of fit and fabric

G. Approval of friends

7. Select a special occasion dress that you do not like or that you wear
infrequently. Describe this dress.

Style

Fabric

Color

8. For what reasons are you dissatisfied with it or why do you not wear it?

—___style unbecoming —_ _perspiration stains

color unbecoming __fabric is scratchy
___always looks dirty ___requires frequent pressing
____requires drycleaning ___ construction is poor

fits poorly

9. If you were buying a dew dress, what kind would you get?
Style |

Fabric

Color
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Code Number

1.

2.

Te

Interview--FORMALS

How many formals do you have?

For what occasions do you wear formals?

Approximately what price do you consider you should pay for a formal?

Ready- made Made at home

How many have you purchased ready-made? Made at home?

Select a formal that you like better than others or that you wear more
than others. Describe this formal.

Style

Fabric

Color

Why do you regard it as a most satisfactory dress?

style is interesting fit is good
style is unusual easy to care for

skirt contains many yards seems durable
of material
is ballerina length well made

color is flattering

If you were buying a new formal, where in relative importance would you
rank the following characteristics? (Interviewee will be given 7 cards
showing these characteristics and will be asked to arrange them in
pockets ranked 1-7.)

A. General appearance as style, color, workmanship, fabric
B. Becomingness
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Code Number

8.

9e

10.

C., Suitability for specific needs--occasion; combines well with
wardrobe

D, Serviceability and/or durability characteristics as launderability,
wrinkle resistance, wear, etc.

E. Cost

F. Comfort of fit and fabric

G. Approval of friends

Select a formal that you do not like or that you wear infrequently.
Describe this formal.

For what reasons are you dissatisfied with it or why do you not wear it?

do not like the style material is sleazy

too fussy perspiration stains the fabric

neck is uncomfortably low too fragile

color is unbecoming hard to press

color looks faded by does not dryclean well
candlelight

fit is poor soils easily

If you were buying a new formal, what kind would you get?
Style |

Fabric

Color
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