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ABSTRACT

A CONTENT ANALYSIS OF THE FASHION
MAGAZINES RAGS AND VOGUE
JUNE 1970 - JUNE 1971

by

Susan Beth Taggart

The purpose of this study was to compare and contrast beauty
as represented in two fashion magazines. In particular the research-
er examined two types of magazines geared towards specific groups
of people, Rags the hippies and Vogue the establishment.

The research was divided into two main sections, the Descriptive

Analysis and the Article/Regular Feature Analysis. The Descriptive

analysis examined four randomly selected Vogue and four Rags magazines
in terms of a (1) general description, (2) graphics, (3) layout, and
(4) textual design. This section indicated an unconventional method

in Rags journalism and Vogue as a business oriented publicationm.

The samples for the Article/Regular Feature Analysis was
composed of one year of Vogue and Rags, June 1970 - June 1971, in
which only those articles and regular features relating to fashion
were selected for analysis. From this list of articles and regular
features, the six most commonly emphasized subjects were: cosmetics,
perfume,health products/exercises,body,hair, and clothing. Break-
downs of the six categories were then tabulated as subheadings ac-
according to specific subjects. Randomly selected categorical sub-
headings were chosen from each of the six categories and analyzed

in terms of methods and/or products used in maintaining or achieving

beauty.
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It was concluded that within the period from June 1970 to
June 1971 only two of the seven categories (hair and cosmetics)
indicated a difference in the way beauty was maintained or achieved

between Rags and Vogue. The remaining categories indicated little

or no difference in the methods and/or products used in maintaining

or achieving beauty. From the examination of Rags and Vogue, the

findings did not totally support the hypothesis: A comparison and
contrast of beauty represented in two contrasting fashion magazines

will indicated a difference in the means of achieving beauty.
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INTRODUCTION

During the 1960's American youth began a new type of question-
ing of societal values. They found especially questionable the
promises that successful careers would lead to lives of personal
satisfaction and meaning. Keniston, in The Uncommitted, suggests that
the hippie movement typified the rejection of such ?basic assumptions
and traditional values of American society " (Keniston, 1965,p.78). The
collective hehavior of the hippies became an overt effort to redefine
society's values according to hippie symbols.

No longer were hippies tied to family values; they sought a
life liberated from past generations and familial-identity.l As they
searched for their own mass identity, they assumed the atypical dress
and ornamentation soon known as characteristic of them and their
protest of social order. Klapp refers to this phenomenon as their
"ego-screaming" (Klapp, 1969,p.vii) and Reich de;cribes their clothes
as representative of the 'values of personal expression in dress and
freedom from the forced external standards'" (Reich, 1970,p.301). In
other words, the hippies separation of themselves from the establishment
was symbolized by the clothes which came to set a precedent in American
fashion. Contrary to prior youth groups, i.e. beatniks, mods, rockers,
the hippies of the 1960's were to have large impact on national and

international dress.

1

Refer to Chapter III,page 15-16 for the definitions of hippies and
and establishment.



Despite this massive fashion influence, there is little
formal reserach studying the nature and symbolism of hippie dress.
Most research instead touches on such aspects as subcultural adoles-
cent development and music. An exception is Susan Sweatt's thesis, The

Role of Dress in the Hip-Subculture: 1966 - 1970, a sociological

interpretation of hippie behavior in relation to dress. It is the
purpose of this research to compare and contrast beauty, in relation

to the hippie magazine Rags and the establishment magazine Vogue.



Chapter I

REVIEW OF LITERATURE

In their studies of the hippie movement of the 1960's many
authors use the terms 'counter-culture and subculture'" synonymously.
For example, Rosak refers to the youth movement as a counter culture

in the title The Making of a Counter-Culture (Rosak, 1969), and

Richard Flacks in the text of "Social and Cultural Meanings of Student
Revolt" refers to hippies as a counter culture in one paragraph and
subculture in the next (Flacks, 1972,p.325-326). A counter-culture
denotes the complete opposite of the dominant population; a subcul-
ture suggests smaller groups which fit under the wing of the larger
culture. .-

This examination of hippis values of the 1960's explores the
hippies movement as a specifically deviant subculture. It draws from

William A.Rushings introductory statement to Deviant Behavior and Social

Processes, naming three aspects of social norms; patterns of behavior,
their normative or moral quality, and the sanction or repudiation which
they elicit (Rushing, 1971,p.1-9).

The study is divided into three main parts. Part I reviews
Rushings three levels of social norms and norm violators as symbolized
by dress; Part II applies the same set of Rushings three levels to
general values of the youth movement in the 1960's; Part III correlates

and summarizes major points.



PART I

What constitutes the normal behavior in society is dictated by
the norms of the dominant group. A norm refers to a specific patter,
mode, or standard regarded as typical. In defining deviance Rushings
presents three levels of social norms. A discussion of these levels

follows below.

Patterns of Behavior

Socialization into a culture requires acceptance and internali-
zations of "behavior and attitudes...characteristics of most people of a
population" (Rushings, 1971,p.2). This process begins in childhood, when
in American society,for example, we teach our children modesty by
covering the sexual parts ofkthe body; exposre of the body is indecent
and immodest and violates the social norms. A subculture begins to

evolve when a group violates such a concept of proper conduct. Rushings

refers to these individuals as "norm violators'" (Rushings, 1971,p.4-5).

Normative or Moral Quality

Rushings second level of social norms considers the civic morality
of the normative (Rushings, 1971,p.2). Even though our society has
become more liberal, we still do not accept physical exposure in public
places, and our soclety dictates by imposing laws against "indecent"
exposure. Contemporary "streaking'" illustrates violation of such a
societal decency code.

Sanctions or Coercive Reactions

Rushings third level is concerned with the consequences of

societal sanctions or rejection of deviation from the norms (Rushings,



1971,p.2). In search of social sanctions, individuals with the same
beliefs gravitate toward each other. When the law calls nakedness
indecentpeople may enter a nudist colony where they do not violate their
own law. A subculture arises because the new groups members do not care
for the standards imposed by the dominant population (Rushings, 1971,
P.9).; a nudist camp's conception of modesty and decency differs from
that of society in general.

In the first section the researcher illustrates the role of
clothing in social deviance. In Part II the focus is on dress as indi-
cative of the hippies and their subculture of deviance from the estab-
lished values of American society.J;hgrchange in the conventional style
_of dress in the 1960's was a reflection of this subculure's values,

a style rebellion illustrating a large group of young adults reacting

against visible values of American lifestyléq

1
. |

PART II

Patterns of Behavior

Z[éyring the 1960's some youth began to question the values of

American society, especially those traditional means to a life of per-

sonal satisfaction and meanieg. Keniston, in his work The Uncommitted,
suggests that the hippie mo;ement was the rejection of the 'basic
assumption and traditional values of American society" (Keniston, 1965,
P.78). The basis for the growth of the hippie subculture may also be
called a re-examination of these values. ‘

Values are modes of organizing and conducting meaningful invested
pattern principles that guide human action. According to Robin M.

William,jr. conducive social values are (1) essental to the welfare



of a collectivity taken as a whole, (2) constitute models or goals

of personal behavior in social interaction, and (3) common to the
members of a given aggregate (Williams 1952,p.375). Values should

not be confused, however, with attitudes. According to Rokeach,
attitudes are the "organization of several beliefs focused on a specific
object (physical or social, concrete or abstract) or situation, pre-
disposing one to respond in some preferential manner" (Rokeach, 1968,
p.16). Values, as modes of conduct, become internalized consciously
or unconsciously; essentially they are standards or criteria '"guiding
actions for developing and maintaining attitudes toward relevant
objects and situations" (Rokeach, 1968,p.16).

Rokeach also presents the concepts of "instrumental and ter-
minal values". Instrumental values specifically refer to "modes of
conduct personally and socially preferable," terminal values are
personally meaningful, éig;, salvation and peace. The next value

concept Rokeach presents is hierarchial structures which suggests rank-

ing values, placing the most important value first. Even when values
are ranked, some situations may activate a conflict between personal
fulfillment or prestige (Rokeach, 1968,p.17).
5/?be American establishment (the dominant population) dictates and
I
maintains the values of society in generaly As smaller groups, the
hippies, however, began to develop their Sin set of values. By reacting
against society's traditional values, the hippies according to Rushings
definition, became norm violators; their new subcultureé based on

rejection.

The specific values opposed by the hippies were those of affluence,



success, conformity, and competition. Affluence was viewed as material
wealth and status; success was a good job and/or comfortable homes;
conformity was rules and regulations; competition was striving against
others for superiority. The hippies saw no justification of these
values except as a way to obtain the approval and correct image from
others in society (Reich, 1972,p.163). To them, the establishment values
were hollow, lacking in personal satisfaction and meaning. If values
justify the position of the group, then people will tend to group
together with others holding values similar to their own (Rokeach,
1966,p.1).
The new hippie values were: (1) freedom from social obligations
that surpressed personal needs of expression and search (Partridge, 1973,
pP.29), (2) the personal satisfaction of geniune concern with inner
values rather than those dictated by the establishment, (3) retreat
from competition, the obligation to compete with others, and (4) rejec-
tion of an affluent society's progressing establishment of values
(Partridge, 1973,p.30). Many Americans are not able to enjoy their values
until they have money. For example, to own the expensive new home de-
noting success, one must plan and save for future attainment. In contrast,
the hippies believed they did not have to save today to obtain happiness
tomorrow. The emergence of these four hippie values fulfilled their
need to compensate for flaws in the traditional American way of life.
According to authorities, the development of new youth values
in the 1960's was due to (1) the culmination of frustrations during
childhood, and (2) the values society imposed upon youthlas young

adults (Erickson, 1968; Keniston, 1965; Reich, 1972). In the value/



conflict theory, Nanette Davis presents the social and professional
conditions influencing the formation of new ideas (Davis, 197,p.128).
Two of the five social influences will be used to examine the change
of values during adolescence and reflect the development of a deviant

youth subculture in the 1960's.

Changes in values may emerge from existing ideology, philosophy, science,

or common sense.

Clues to the value changes of youth of the 1960's can be found
in examination of family patterns and childrearing practices. Without
appropriate values during adolescence identities do not develop. Roger
Aubrey defines adolescence as a transitional period between childhood
and adulthood (Aubrey, 1973,p.26). In American society, adolescence is
also a period when juvenile traditions and attitudes no longer applies;
they become classified as inappropriate and immature (Aubrey, 1973,p.18).

The problems of arriving at a sense of identity in adolescence
is referred to by Ruth Benedict as a discontinuity (Johnson, 1969,p.38).
The youth is torn between the role of adult and of child. As a
child he is denied responsibility, then later as a adolescent he is
thrust into almost total responsibility (Johnson, 1969,p.38). This con-
flict in roles is often the beginning of an identity crisis and pro-
bably a source of adolescent discontent.

Modern industrial society exacerbates the problems of the formation
of adolescent identities, and as Erikson says, it is in these societies’
that youth groups tend to organize (Erikson, 1973,p.31). The values of
grandparents and parents became irrelevant to the fast changing pace of

society. Traditionally, adult identity is not problematic when slower



paced changes in society permitted elders to transmit accummulated past
experiences to their off-spring. Values of grandparents and elders re-
mained constant and represented the framework of adult life for
generation. By the 1960's however, values could no longer keep pace
with the social and technological changes or urban society. The values
of generations were no longer viable in the raising of children, and

to compensate for the resulting "lack of formai socialization into
adulthood by parents, the youth began to turn to one another in making
the transition to adulthood" (Flacks, 1972,p.49).

In the U.S. the development of the peer group represented
transition from adolescence to adulthood which enable yvouths to "acquire
experiences and skills that families and other institutions ignored
or were inadequate to answer" (Flacks, 1971,p.50). It became inevit-
able that massive groups of youth people would band together to solve
their unanswered problems of transition from childhood. As Reich
stated, "the more the older generation rejected the new youth values,

the larger the hippie fraternity grew" (Reich, 1972,p.24).

Ideas are shaped to answer social problems.

The development of the hippie subculture sought to answer the
question of "how to live in and with a techmnological society, and what
mind and what way of life can preserve man's humanity and his very
existence against the domination of the forces he created"(Reich, 1972,
p.-16). These were the questions the hippie began discovering answers to,
the renewal of life that carried the hope of restoring us (Americans)
to our sources and ourselves'" (Reich, 1972,p.16).

Many exhibited their feelings by massive war demonstrations
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buring draft cards, or fleeing the country to avoid the draft. In the

Greening of America Reich argues that the development of the Corporate

State became so powerful that it was indifferent to human needs (Reich,
1972,p.92). For example, the millions of dollars in advanced techno-
logical weapons spent in Viet Nam to destroy human life and environment;
an unjustified war and the antithesis of hippie values for all those

youths opposed to war.

Normative or Moral Quality: Level Two

In the first section of this chapter, patterns of behavior dealt
with youth and a change in their values. Deviating from society's tra-
ditional values labeled the youth as norm violators. Dissatisfied with
American society the youth formulated another group supporting his or
her way of life.

The property of normative or moral quality is, accarding :to
Rushings, not only a pattern of behavior, but a "morally prescribed
behavior" (Rushings, 1971,p.2). To wear conventional dress is a morally
prescribed behavior, Deviating from society's idea of proper dress
creates norm violators.

zzgg style rebellion of the 1970's was symbolic hippie protest.
New modes of dre332 were a way to reject the values of the establish-

ment. Hippie dress denied the importance of hierarchy, status, authority,

position, and competition (Reich, 1972,p.256). Their clothing denied
o

!

everything the establishment stood for. :

Hippie dress did not adhere to society's morally prescribed

2
Dress refers to all aspects of an individuals personal appearance.
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behavior. Instead, they dressed to reject society's prevailing ''good
taste'. The youth inititated new types of clothing to express what
best represented themselves. Hippie dress expressed freedom; freedom
to do anything he or she wanted. To the hippies, clothing was not a
mask but an expression of the inner self. One could add anything he

or she wanted to express what was felt at the time (Reich, 1972,p.254).
For example, decorative stitching, patches, or even tie dye were just
a few of the way hippies could express themselves.

The establishment dress, on the other hand,did not express any-
thing about the real person as the hippies viewed it. People were merely
acting out roles for society to indicate thgt he or she was conforming
to society's norms. Establishment dress was a mask covering the inner
self.

To the hippies, there was not need for a complete change of
clothes for every occasion. Men did not need a business suit for work
and a leisure suit for informal gatherings; women did not need a new
outfit for every occasion. The hippie felt that the same person was
doing each of his or her daily activity. People act out roles, not the |
clothes. As a person, one does not change from activity to activity. Since
people do not change, the same clothes can be used for every imaginable
activity (Flacks, 1971,p.66).

Values were not only reflected in the new styles of hippie
clothing but also in their general appearance. The hippies develbped a
new look that was - shocking to society. Establishment appearance was
clean and sober, typical of establishment values. The hippies 1960 dress

and appearance became dirty and ragged, violating society's ethics. The
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idea of developing a new set of clothing symbols was totally rejected
by society. Long hair, especially on men, dismayed parents, teachers,

barbers, and even public health authorities.

Sanctions of Coercive Reactions: Level Three

Sanctions or coercive reactions resulted when the hippies de-
viated from the norms of society. Because of the new dress symbolism,
the hippie subculture became the target of verbal insults, physical
abuse, and discrimination in many communities. The media classed hip-
pie dress as "immoral, illicit, and indicative of a degenerate behavior"
(Flacks, 1972,p.67). Billboards in upstate New York read '"Keep America
Beautiful,Take a Bath." Restaurants even discriminated against the
hippies by posting signs as "Hippies not served here" (Brown, 1972,
p.182). As Dan Wakefield stated in his article "The War at Home,"
the hippies were stamped as "un-American which means not practiced
by the majority itself" (Wakefield, 1969,p.119—124){[§embers of American
soclety were particularly shocked by male defiance of conventional
dress. Long hair, dirty blue jeans, and t-shirts, for example, inititated
a blurring of the sexes. Everyone (male or female) basically wore the
{

same thing and in some instances looked the same.}
2

PART III

Summary

The objective of this chapter was to discuss the hippies as a
particular deviant subculture. A subculture may arise because the group

members do not care for the standards imposed by the broader society.
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To illustrate the hippies as a deviant subculture violating the
traditional values of society, the researcher presented three levels
of social norms.

Patterns of behavior are those behaviors characteristic of a ‘/1
dominant population. The dominant population was referred to as the
establishment having particular values characteristic of their group.

The hippies deviated from the establishment values of society by

initiating their own values. As Rushings states 'deviating from the |

!
-—

dominant conception of proper conduct is norm violation."

Normative or moral quality represents a morally presecribed be-
havior. Hippie dress was a symbolic protest‘against the meaningless
values of the establishment, a type of dress not indicative of the
establishment

Sanctions of coercive reactions are those results from deviating
from the prevailing norms of society. In this case, the hippies were

ridiculed and discriminated against because of their appearance.



Chapter II

STATEMENT OF THE PROBLEM

The theoretical basis for this research is drawn from Simmel's
interpretation of fashion as a form of individual or group imitation.
The researcher applies Simmel's fashion theory to the study of beauty

in fashion inversion, i.e., reaction against existing fashion.

Beauty as an Element of Fashion Inversion

According to Simmel, fashion inversion "satisfies the demand for
social adaptation; furthermore fashion signifies the group and excuses
the outsiders" (Simmel, 1957,p.543). While fashion inversion "satisfies
the demand for social adaptation,'" fashion also "satisfies the need of
differentiation, the tendency towards dissimilarity and the desire for
change and contrast'" (Simmel, 1957,p.546). According to Nystrom's
"Trickle-Down Theory" fashion is initiated by the upper class. Once the
fashion imitation is complete, the cycle begins again with the upper class
initiating a new form in order to remain unique and distinguishable.
Simmel introduces those individuals who are in conflict with such cycli-
cle fashion as "telelogical individuals'". In other words, their use of
fashion illustrates the social phenomenon of change. The beatniks of the
50's and the hippies of the 60's constituted large classes of yéung adults
departing from what was considered accepted dress. Their conscious discard
of establishment fashion agrees with Simmel's theory that one reason for

deviation from fashion is fear of loss of individuality (Simmel, 1957,p.549).

14
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Particularly relevant to any examination of dress is the re-
lationship between standards of beauty and the actuality of the human
body. Examination of historical costume as well as present day dress
can indicate past and present ideals of beauty--how costume lines do
or do not follow.the lines of the body (Roach and Eicher, 1970,p.98).
In American society beauty includes concepts_of ideal body proportions.
When an individual does not have them modification can be achieved.

An oversized body can be hidden in loose fitting garments, body contours
can be altered by constrictive or padded garments, and cosmetics can
artifically hide facial flaws and create illusions (Roach and Eicher,
1970,p.103). In the U.S. such ideals are characteristic of the estab-
lishment, but study indicates that subcultural groups also have their
ideals of beauty.

The objective of this study is as follows:

Objective: To compare and contrast how beauty is exemplified as
obtainable by various methods and/or products in two contrasting

magazines, Rags and Vogue.

In conjunction with the objective, the following guiding hypothesis
was formulated:

Hypothesis: A comparison and contrast of beauty represented in
two contrasting fashion magazines will indicate a difference in the means
of achieving beauty. (These magazines are fully identified in Chapter IV,

Methodology).

Definition of Terms

Establishment: any American, youth, or adult, who followed the

prescribed norms and values of the dominant group.
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Hippie: any American youth, generally under thirty years of age,
who expressed,in various verbal and non-verbal ways including modes of
dress, opposition to the prescribed norms of the dominant social group.

Value: a single belief that guides actions and judgements beyond
immediate goals go an ultimate end state of existence. Values are guides
for developing and maintaining attitudes toward relevant objects, and
situations (Rokeach, 1968,p.16).

Article: is considered over two paragraphs in length and did not
appear in every issue.

Regular Features: appeared in almost every issue of the magazine.

Regular features included Rags: '"Supermarket, Drugstore' for example;

Vogue: "Beauty Checkout, Vogues Ready Beauty'.

Categories
Body Adorning

(1). Clothing: items of apparel which cover the body and recon-
struct, embellish, and emphasize, or de-emphasize éertain portions of
the body.

(2). Body: adorning and beautifying the body skin, hair, nails,
teeth, etc..

(3). Perfume: adds to the body elusiveness; scents give many
impressions from sensuality to sexuality or sexuality to masculinity.

Body Maintenance

(1) .Health Products/Exercises: helps to maintain the ideal shape
considered beautiful.

Facial and Head Adorning

(1). Hair: wigs/false hair creates additional hair on the head
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and face whenever desired; styling reconstructs the hair into the
current fashion; coloring improves natural color whenever desired.

(2). Cosmetics: supplies the user with a vast number of methods
to color, hide, and draw interest to the face and body. Cosmetics

further alter facial shapes, included in cosmetics is plastic surgery.

Assumptions

(1). There are distinctive characteristics of hippie dress.

(2). There are distinctive characteristics of establishmnet dress.

(3). Hippie dress was the accepted group dress for hippies in the
1960's.

(4). Establishment dress was the accepted group dress for members
of the establishment in the 1960's.

(5). Rags was a hippie oriented magazine and Vogue an establish-
ment oriented magazine.

(6). A content analysis of Rags magazine can reflect hippie values
of the late 1960's, early 1970's.

(7). A content analysis of Vogue can reflect the establishment

values of the late 1960's, early 1970's.

Research Limitations

(1). Study was limited to a period of only one year due to the
publishing structure of Rags.

(2) .No known hippie exists to validate whether or not Rags was
geared to the hippies.

(3). Vogue is geared only to women particularly to the wealthy;
Rags is geared to both men and women and not to any particular financial

class.



Chapter III

METHODOLOGY

This chapter defines and discusses content analysis and its use
as a research technique. According to Ithiel Pool, in the field of
sociology the research method of content analysis, is often neglected,
there being no effective method to predict sociological "attitudes,
values, or ideologies as expressed in manifest symbols...textbooks
celebrate the fact of man's symbolic possibilities in chapters on cul-
ture and socialization and then the consequences are systematically
ignored" (Pool, 1959,p.56). As stated in the previous chapter, the pre-
sent method of content analysis was chosen to study the content of two

fashion magazines, Rags and Vogue. The purpose of this research was to

compare and contrast the methods proposed for attainment of beauty by
both publications. This chapter further explains how the method of con-

tent analysis is applied in this chapter.

Content Analysis as a Research Technique

Unlike observation of historical or experimental research, the
method of content analysis is interested primarily in the characteristics
of the content itself. According to Budd, Thorp, and Donohew, this
method of scientific research may be applied to any book, magazine,
individual story, or article (Budd, Thorp, and Donohew, 1967,p.18). These
authors define content analysis as a '"systematic technique for analyzing

message content and message handling...it is a tool for observing and

18
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analyzing the overt communication behavior of selected commmunicators"
(Budd, et.al., 1967,p.2). Another and perhaps the most generally ac-
cepted definition of content analysis is Bernard Berelson's in Content

Analysis in Communication Research. According to Berelson's "a content

analysis is a research technique for the objective, systematic, and
quantitative description of the manifest content of communication"
(Berelson, 1952,p.18). He continues to make three important aésumﬁtions
in dealing with content analysis: (1) interpretations about the relation-
ship between intent and content or between content and effect, implying
that content analysis can reveal puréose, motive, etc.; (2) the actual
3tudy is meaningful, i.e., the categorical meanings asserted by the com-
municator and understood by the audience; (3) meaningful quantitative
description of communication content (Berelson, 1952,p.18-20).

The uses of content analysis, according to Berelson, are classi-

fied under the major headings of characteristics in communication con-

tent (a description of the content with focus on substance and/or form),
the causes of the content (characteristics of communicators that have a
direct influence on the content), and the consequences of content (re-
flection of the values, attitudes, and interests of groups from the con-
tent produced them) (Berelson, 1952,p.29,72,90). The present research
deals with a combination of the first and third headings, characteristics
(Chapter IV) and consequences (Chapter V) of the content of Rags and
Vogue.

The key is successful content analysis research is in the valid-‘
ity and reliability of the systematic, quantitative,and qualitative
techniques used. Each of these aspects is discussed in the following

paragraphs.
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Systematic

"Scientific research is a systematic, controlled, empirical, and
critical investigation of hypothetical propositions about the presumed
relations among natural phenomena" (Budd, et al., 1967,p.14). Simply
stated, systematic research follows a specific plan developed by the
investigator. The research includes a researchable problem, a method
of date collections, and a description of procedure and analysis (Budd,
et al., 1967,p.15).

Quantitative and Qualitative

In quantitative research the analyst is concerned with obtaining
descriptive data on content variables. A quantitative approach according
to Pool, offers precise, objective, and reliable observation about the
frequency of a particular content variable (Pool, 1959,p.9). On the other
hand the qualitative approach is concerned with inferences based on the
frequency of content features. Categorizing, the analyst reads the material,
records the material, and finally makes his content assessment. This
study utilizes a combination of quantitative and qualitative research.
While an adequate amount of material is needed for a reliable and valid
study, the researcher also gives careful categorical consideration in the
descriptive and article/regular feature analysis chapters.

Budd, et al. define a reliable study as one enabling accurate
replication by other researchers (Budd, et al., 1967,p.15). This includes
Berelson's requirements of objectivity which stipulates that 'categories
be defined so precisely that different analysts can apply them to the
same body of content and secure the same results' (Berelson, 1952,p.16).
Since reliability is considered a problem, the researcher must decide a
level of reliability to satisfy himself as well as to satisfy research in

general.
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To fulfill the qualifications for an accurate study, appropriate
attention should be given to validity; in particular to the extent that
the instruments measure what they purport. Budd, et al, state:

«..Whoever is concerned with scientific in-
quiry and not mere purposeless exercises,
must give considerable attention to methods
of validation...Validity may be assessed by
one or more methods among them jury, known
group, independent, and construct validity.
(Budd, et al. 1967,p.69).

The first method assuring validity, jury, entails the use of
judges, experts in the field, to assess particular parts of the metho-
dology. Similar to the jury method of the known group, uses known
attitudes and characteristics of a group rather than a jury's expertise.
The independent criterion, considered very difficult although not en-
tirely impossible, is a process in refining research techniques and
weighing one against the other, for example, comparing results from two
different methods. The final method is construct validity. The researcher
has given some attention to theories and in the course of this study has

constructed hypotheses and used statistical tests to determine if

logical relationships are supported (Budd, et al. 1967;p.67-70).

Use of Content Analysis in this Study

Reviewing the methodology used in other disciplines helped to
delineate the relationship between the present study and designs used
by other researchers. While all research methods were not applicable to
this study, each supplied helpful insight to content analysis methodology.
Content analysis research specifically used in this study is cited within
the text; others are listed in the bibliography.

Outside the field of clothing and textiles examples of content

analysis reviewed was in such disciplines as journalism, communication,
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philosophy, and education. Review of research in these fields proved
invaluable in comprehending the wide variety of uses of content analysis.
The studies reviewed offered helpful insight into the development of
content analysis methodology, each researcher investigated their pro-
blem starting with a unique set of data and developing a unique
methodology.

The theses of William Garber and James Banks3 offered the

greatest insight applicable to this study. Garber divides his research

into essentially three parts. Part I is a descriptive analysis of the

fundamentalist magazine His, and the modernist magazine motive, (sic).
Garber's analysis consisted primarily of a frequency count and an analysis
of content types. In a descriptive analysis, he deals with the content
units as a whole: the whole article, editorial, or advertisement
rather than isolated sections of an article, for example. Parts II and
III are a more detailed account of the editorials and issues.

Banks's dissertation on Negro and race relations applies the

procedure of thematic analysis, a method analyzing the major theme ideas

within each sentence. Each theme idea is categorized under eleven theme
categories. To ascertain the validity of each category the jury method

was utilized.

Instruments and Procedures

Magazines Analyzed: Vogue and Rags

To compare and contrast the value of beauty between the hippies

»//séarber, William Edward. A Content Analysis of Two Religious Orien-
ted Magazines for College Students. Thesis: Journalism. Michigan State
University. 1960

4
Banks,Robert. A Content Analysis of Elementary American History
Textbooks: The Treatment of the Negro and Race Relations. Dissertation:
Psychology. Michigan State University. 1969.
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and the establishment, the different fashion magazines, Rags and Vogue

were selected. Since Rags is the only known underground fashion magazine,
the principal investigator had no choice but to select this particular
source. Vogue, selected to represent the establishment is, if no longer
a trend setter, still well-known in the world of fashion. Since Vogue
has been continuously published since 1893, and Rags only between June
1970 and June 1971, the thirteen issues of Rags determined which issues
of Vogue would be utilized. Because of Vogue's publishing structure,
there was a total of twenty issues, four published on a monthly basis,
sixteen published on a semi-monthly basis. Vogue was obtained for data
collection through the Purdue University Calumet Campus. Nine issues of
Rags were obtained through private sources, and the remaining four is-
sues from the Library of Congress on microfilm.4

The time period involved was a period of rapid political change
in the United States. The early 1970's were a period of wage price
controls by the Nixon administration, the trial and conviction of Charles
Manson, and the court martial of Lt. William Calley, jr. for the My Lai
massacre. In fashion the largest single event was the downfall of the
mini. The midi was seen by some theorists as a revulsion against radical
youth values and endorsement of conservatism (Newsweek, 1969,Vo. 74,p.17).
Other fashion newsmakers were cosmetics for men and the introduction of

unisex fashion.

4
Vogue publishing dates: Vol.155 June 1970: Vol.156 July 1970, Aug.
1,1970,Aug.15,1970,Sept.1,1970,Sept.15,1970; Vol.156 (2) Oct.1,1970,0ct.15,
1970,Nov.1,1970,Nov.15,1970,Dec.1970; Vol.157 Jan.1971,Feb.1,1971,Feb.15,
1971,Mar.1,1971; Vol.(2) April 1,1971,April 15,1971, May 1971,June 1971.
Rags publishing dates: June 1970, July 1970, Aug.1970,Sept.1970,
Oct.1970,Nov.1970,Dec.1970,Jan.1971,Mar.1971,April 1971,May 1971,June 1971.
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Methodological Procedure

To restate Budd, Thorp, and Donohew, researchers concerned with
scientific inquiry must not ignore validity (Budd, et al. 1967,p.69).
The methods of independent criterion and known group previously dis-
cussed in this chapter, proved insufficient to determine whether or not

Vogue and Rags represented respective groups.

The known group utilizes attitudes and characteristics of a
particular group. The two groups studied in this research are the
establishment as represented by Vogue, and the hippies as represented
by §§g§,ZEEile Vogue, as previously stated, has been published since
1893 and is presently published on a semi-monthly/monthly basl%}gggg_was
only published between June 1970 to June 1971 inclusive. Ther;fore,
known-group validity could only be used for Vogue and not Rags. Estab-
lishing the validity of magazine representation of a defunct group is
virtually impossible. Independent criterion is a process of refining re-
search techniques. Since this study was not concerned with refining
research methods, the independent criterion would not be beneficial in

establishing the representativeness of Rags and Vogue.

Initially Rags and Vogue were chosen by jury method. Four profes-
sionals in the field of clothing and textiles believed that Rags repre-
sented the hippies and Vogue the establishment. Further analysis by the
principle investigator established the representativeness of Rags and
Vogue by face validity. Face validity, a logica<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>