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ABSTRACT

CHANGE AND TRENDS IN HOME MANAGENENT CONCEPTS:
A CONTENT ANALYSIS OF A COLLEGE TEXT

by Patricia N. Ahern

A content analysis study was undertaken to pro#ide
some description of change and trends in the dominant con-
cept of paragraphs in the first and second editions of a
college home m;nagement textbook. The specific objectives
of this study were: (1) to compile a list of concepts iden-
tified wifh home management, (2) to describe change and
trends in a select 1list of concepts identified with home
management, (3) to describe change and trends in concepts
not appearing on a select 1ist identified with home manage-
ment and .4) to compare terms identified as the dominant
concept of a paragraph with terms identified in the respec-
tive index of the two editions of the textbook.

Data revealed insignificant change of concepts in
the first and second editions. The select list of concepts
identified with home management were found to be influential
in describing trends in paragtaph emphasis. The concept,
Values, received the greatest increase in paragraphs (six)
in the second edition. The concepts, Goods and Food, re-
ceived the greatest decrease in paragraphs (twelve) in the

second edition.
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Patricia N. Ahern

Of the total number of concepts identified in each
edition of the text material, fifty per cent appeared in
the index of the first edition and fifty-eight per cent
appeared in the index of the second edition. Seventy-four
per cent of the concepts on the select list were ldentified
in the index of the second edition, an increase of eleven
per cent over the number identified in the index of the
first edition.

Further research is needed to identify synonymous
terms in the field of home management. While this study
has provided quantitative data on change and trends in the
dominant concept of paragraphs, there is a greater need
to identify the kind of change and the nature of the trends
occurring between the two editions.

The identification of concepts which are basic or
central to the field of home management is necessary for
an accurate appraisal of change and trends in home manage-

ment concepts.






CRITIQUE

CHANGE AND TRENDS IN HOME MANAGEMENT CONCEPTS:

A CONTENT ANALYSIS CF A COLLEGE TEXT

by

Patricia N. Ahern






CRITIQUE

This critique is in lieu of revisions within the
manuscript and is based upon suggestions which were made
by committee members at thf time of the writer's oral exam-
ination. -

The use of the term key concepts has proved to be

a misleading phrase in this study. The writer intended
only for this phrase to identify the concept which appeared
in a dominant position within one or more paragraphs of
the text material. However, the phrase was found to be
interpretéd as denoting important, central or basic concepts
in the field of home management. In addition, it was not
the writer's intention that the term key concept should
imply that every dominant concept of a paragraph was nec-
essarily a concept in home management. The writer did as-
sume that some concepts would receive significantly more
paragraph emphasis than others and that these concepts would
be influential in defining the particular field.

The writer did not consider, in the collection and
analysis of data, that the author's functional approach
to subject matter might give a bias to the data. The text
material concentrated on management of money income, result-
ing in significant emphasis on economic concepts. Because

this writer neglected to develop a criterion for the
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Patricia N. Ahern

identification of home management concepts, the title of

this study might be extended to include also change and
trends in the use of family economic concepts.

An imposing limitation to the results of this study
is the identification of a number of concepts considered
to have synonymous meanings with one another. 1In an effort
to recognize all subject matter within the text material,
no attempt was made by the writer to 1limit which word ap-
peared to be receiving the greatest emphasis within each
paragraph. The problem of synonymous terms and the notable
emphasis on economic terms could have been avoided 1f the
writer described change and trends only for concepts appear-
ing on a predetermined list. This being the approach, it
would have been valuable to have had a jury of experts scale
these concepts for their degree of importance to the par-
ticular fleld.

If valuable and significant results are to appear
from a content analysis study, the systems of classifica-
tion need to provide sufficlient data to describe change
and trends. The writer relied solely on the number of para-
graphs to describe change and trends of concepts. In retro-
spect, it would have been possible to have grouped the dom-
inant concepts on the basis of similarities, thus providing
a more concise and meaningful description of change and
trends. The categories for grouping these concepts could
have been concerned with distinguishing between the focus

of the dominant concepts, e.g., decision-making, decision-
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process, environment. The mere use of chapter headings
as classification systems would also have provided some
insight into the relationship between concepts.

While this study has provided one kind of quanti-
tative measure of change and trends in concepts, there is
a greater need to describe qualitatively the nature of these
changes and trends. A qualitative study is achieved by
increasing the descriptive elements within the systems of
classification. Valuable results could have been obtained
from this study if the writer had included in the classifi-
cation systems a description of the direction of the para-

graph content, e.g., defining, illustrating, generalizing.
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CHAPTER I

INTRCDUCTICON

In their textbook, Mansjement for Molern Faomilies,

Gross and Crandall discuss the importance of textiooks to
developnent and change within the particular field. "Books
in a field are often milestones of its development. The
few books on household economy written previous to the
present century all recorded as guiding principles for

home management the commonly accepted practices of their
place and time." (1:539)

At the 1964 Home Management Conference on Concep-
tual Frameworkst: Process of Home Management, Bratton made
specific reference to an analysis of textbooks as one indi-
cator of change and trends in management theory:

Next, take a look at what goes into college

textbooks in home managenent. Again, this is a
sketchy analysis made of just those books I hap-
pened to have at hand. The method was to calculzte
roughly those pages devoted to management theory
and those devoted to discussing specitfic resources.
In an old book published in 1932, the ratio was
1l on theory to 5 on resources. For a mcre recent
book the ratio was 1 to 4; for the latest, 1 to 3.
This represents progress but, mostly, progress de-
pendent on some good hard thinking of a few people,
and not much on research. (2:39)
Bratton (2) interprets the status of puklicetion on research
and thinkinj about management theory as cne evidence of
thae strength or weakness of a concept in home ranagoment.

Speaking in 1961 at the Home Eccnomics Seminar in






French Lick, Indiana, Dressel stressed the importance of
identifying a 1list of significant key concepts so selected
that they will be continuously or recurringly used at ever
higher levels of sophistication:
If it is possible in a field to define some

of the basic concepts, the possession of which not

only indicates some familiarity within the field,

but also some unified picture of what it is and

what its possibilities are, then curriculum plan-

ning may proceed in a more orderly fashion. (3:17)
With the increase in courses and curricula in the undergrad-
uate program in colleges and universities, it has become
increasingly necessary for educators to develop this mean-

ingful organization of knowledge. (3)

Purpose of Study

The overall purpose of this descriptive, documentary
study was to describe change and trends in home management
concepts, appearing in one or both editions of a college
home management text.

The specific objectives were: (1) to compile a
1ist of terms identified with home management, (2) to de-
scribe change and trends in terms appearing on a select
1ist of concepts identified with home management, (3) to
describe change and trends in concepts not appearing on
the select list of terms identified with home management
and (4) to compare terms identified as . the key concept of
a paragraph with terms identified in the respective indices

of the two editions of a college home management textbook.






Definiticn of Terms

Ccncert is defined as some amount cf reanlng more
or less crganlzed in an individual mind as the result of
sensory peorception of external objects or events and the
cognitive interpretation of the perceived cata. (4)

Key concept is defined as the term recelving the

greatest emphasis within a paragraph of the text material.

T2xt matericl is cefined as the authors' criginal

stateinents and those quotations made by the authors which

appear in regular size print.

Assumctlions

In this study it was assumed that:

1. College textbooks provide a way of conveying concepts
to persons in the particular field of study.

2. Ccllege textbooks reflect change and trends in concepts
within the particular field of study.

3. Change cf concepts in home management can be identified
in the text material of the original and revised edi-
tions of a single college home management textbook.

4, Within a 1list of 144 terms identified with home manage-
ment, a number of these terms are more central than
others in defining the particular field.

S. A panel of five graduate students in home management
will identify a number of terms as being central to
the field which do not appear on a list of 144 terms
identified with home management and family economics.

(18)






6.

3.

A select list of 116 concepts identified with home man-
agement have importance to the field and can be used

as cne indicator cf growth and development within the
field.

The paragraph analysis, line-count prcecedure i3 an ap-
proprilatz method for Stud;es of straight subject matter

emphasis.

Liritations of Study

The linditations of this study were as follows:
Cnly two tests were administered for the reliability
of the criteria used in identifying the key concept
of a paragraph.,

In testing the reliability of the criteria for identi-
fying the key concept of a paragraph, the panel of five
graduate students in home management were not asked

to consider the paragraph within its context unit, the
chapter.

A number of family economics terms are included in a
select list of 116 concepts identified with home man-
agement.

All conclusions from this study are of a quantitative

nature.






HAPTER II

REVIEAW COF LITSRATURE

Tha Role of Concapts in Curriculunm Planning

Ecucatlional interest in concepts was slow to develop
but has been steadily increasing since the early 1900°'s.
(4) Early studies of concepts dealt with definitions of
terms along with environmental and other correlates of the
meanings students had for given terms. It has not been
until recently that anyone has drawn a clear picture of
the nature of a concept and its relationship to subject
matter.

There is now encugh cdata in the literature that
deals with human thought processes to permit a grow-
ing awareness that human behavior contains a multi-
plicity of variables, all of which are going to re-
gquire educational attention and that the cognitive
structure of the individual seems to be cccupying
a strategic position in the middle of the whole
picture. Hence curriculum thinking has reached
a point where a natural link can be made with the
rapidly develcoping research and theory in cogniticn.
(4:82)

The current approach to learning involves a conceptual frame-
work directed towards the nature of knowledge and the rela-
tionships between communicative processes and the acquisi-
tion of understanding.

Woodruff (4) defines a concept as some amount of
meaning more or less organized in an individual mind as

the result of scensory perception of external cobjects or






events and the cognitive interpretation of the perceived
data. Kingsbury and Carr (5) see concepts as the basis
for thought and action, developing from experience through
learning; to consist of intellectual constructions; to be
subjective, individualistic, more or less generalized, in-
volving both cognition and affect; to permit transfer from
one specific situation to another. Tyler (6), in his work
with various groups in curriculum planning, sees concepts
as including the cognitive aspect of the curriculum as it
is embraced in significant iceas inclusive of definitions,
generalizations, principles, and unifying or integrative
words or phrases. According to Bruner (7), concepts are
the basis for a structure which facilitates an understanding
of the fundamentals of a subject matter.

At the Home Economics Seminar in French Lick, Indi-
ana, 1961, Dressel (3) gave no formal definition of concepts
other than repeated emphasis on their unifying and synthe-~-
sizing power for teaching and learning. According to
Dressel (3), concepts within an area of learning mnust be
capable of being verbalized and rationally discussed.

Dressel describes the functions of concepts in
learning in terms of their permitting or encocuraging the
following: (3:12-13)

l. Appreciation.

2. Direction.

3. Economy in and facilitation of comwmunication.

4. Mecdliation.

5. Imagination.

6. Identification.

7. Prediction.

8. Differentiation.
9. Integration.






In an identification of types cf concepts, Dressel
views concepts to exist as: (1) ideas, (2) rules, (3) gen-
eralizations, (4) principles, (5) thLeories, (&) problems
and (7) areas of living. (3:13)

The following qualities are tentatively suggested
by Dressel as appropriate criteria to use in the selection
of concepts which have a unifying and synthesizing function
for a particular fields: (3:16)

l. Important, central, key.

2. Transmittable throuch planned educational

experiences.

3. Based on or related to research.

4. Useful in stimulating search for meaning and

in encouraging further investigation.

5. Useful in interrelating facts and lower level

concepts.

6. Useful in decision-making.

7. Directive, cumulative, and integrative.

Dressel (3) also states that many concepts will have to

be introduced at a relatively simple level of learning,
leaving it to later experiences to develop the desired depth
of meaning.

At the Home Economics Seminar, French Lick, Indiana,
1961, the Executive Committee indicated that the first step
in the solution of articulation (sequential development
of knowledge in courses and curricula in home economics
at various educational levels) would be to define the cog-
nitive content of the field through identification of key
concepts and principles pertinent and significant in each
of the subject matter segments of the field. (8) The com-

mittee decided to explore the concept approach as a strategic






way of attacking some of the perplexing problems of educa=

tion at all levels in home economics.

The Concept Aporonach in Hore Management

From the previous discussion on the "role of con-
cepts in curriculum planning," it was seen that concepts
serve to synthesize knowledge by introducing "key" ideas
that are related in gsome manner.

The fundamental purpose of identifying the key

concepts in home management is that through the
common identification and development of these con=-
cepts the field can become more exact; underlyinjy
principles, generalizations, and perhaps even laws
can be discovered witnh greater ease. (9:3)
It is these "key" ideas seen in a relationship that give
structure to a body of knowledge.

Previous to the introduction of the concept approach
at the Home Economics Seminar in French Lick, Indiana, 1961
(8), it appears to the writer that there were a number of
occasions in the history of home management when a majcr
attempt was made to identify and develop concepts. It is
the intent of the writer to review briefly that literature
in the fleld of home management which appears to reflect
these major attempts to differentiate and integrate subject
matter content.

In the 1930's the home Economics Service of the
(then) U.S. Cffice of Education called upon professional
persons in tne field of home management to cdefine ths place

and function of home manageirent courses at all levels of

learning. As a result of this reguest, there cccurred






three conferences. (10) These conferences explored differ-
ing concepts of home management. In order to find a basis
for discussion and to clarify the divergent concepts of
home management, the following definition of home manage-
ment was established:

Home management is planning, guiding, and direct-
ing human and material resources for the optimal
development of individual members and the family
within the home and in their relations with other
individuals and groups. (10:8)

Each term in this definition that appeared to the committee
members to be a concept was examined thoroughly for its
implications in the teaching—iearning process.

In 1955 teachers of hohe management in colleges

and research and éxtension personnel met at Michigan State
University to examine for the first time the role of values
and decision-making in home management. In her opening
remarks at the conference, Gross said:

Most of us in management have rather glibly
used the terms "values" and "decision-making"
without giving deep thought to their meaning and
significance in home management. (1136)

This conference was a working conference, one in which it
was hoped that together the participants could take a few
steps in developing the heart and core of management, its
relative--but timeless aspects. In summarizing the confer-
ence, Liston turned to five different ways of viewing
values and decision-making in relation to home management.
(11:62-72)

1. Values delineate our horizons as to goals,
standards and resources.
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2. Values are essential to the decision-making
process.
3. Values are inherent in each phase of the man=-
agement process.
4. Values and decislon-making are dvnamic and
variable.
5. Values and decision-making are important
components of our jobs.
This conference highlighted newer phases of hcme management
theory and represented an attempt to develop insight into
their meaning and importance. -
A series of ten articles by Paclucci and O'Erien
(12) defined and outlined concepts of management. Common
elements that made up the core of manajement were seen to
bes (1) decision-making, (2) consideration of motivations,
(3) knowledge of available resources and (4) a dynamic process.
In 1960 Weick (13) analyzed two home management
textbooks for high school students to determine what values
seemed to be mediated in the text material. Data revealed
that efficiency and practicality value patterns were stressed.
most frequently in the selected home management textbooks.
These two books were found to emphasize that management
involved using resources in the most efficient and practical
waYe
In response to a growing concern among college and
university faculties over the problems of articulation and
differentiation of home economics subject matter at various
levels, the executive committee of the home economics di-

vision initiated a seminar at French Lick, Indiana, in 196€1.

(8) The central focus of this seminar became the exploration
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of the concept approach. At this seminar, the home manage-
ment group explored resources as one of the basic concepts
in its area.

A second meeting of the "French Lick Committee'
concerned with basic concepts in home management was held
at Michigan State University in 1962. (14) Discussion re-
sulted in the identification of decision-making and organ-
ization as concepts central to home management and two
concepts, values (goals and standards) and communication,
as important in several areas of home economics, including
home management.

In 1962 Deacon (15) considered the task of isolat-
ing and defining home management as an area of study and
practice. Emphasis was placed on the concern of manage-
ment with the values and goals of individuals in families.
Collaborating with Bratton, Deacon undertook to outline
a framework for research on the functional aspects of home
management.

The functions proposed were: (1) goal-defining,
(2) planning, (3) decision-making, (4) expediting, (5)
integrating and (6) evaluating. (15)
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At Purdue University in 1962, a conference was
held on the teaching of home management. (16) It appeared
at that time to some persons in home management that the
key concepts might be identified as values, goals, stand-
ards, resources, decision-making and organization. (9:3)
It was at this conference that Paolucci defined a concept
as far more than the conventional notion of a "word." She
viewed concepts as "deductions or inferences from any in-
stances of behavior which are analyzed and compared with
respect to a special kind of purpose or of consequence."
(9:2) The two basic processes in acquiring concepts were
seen to be differentiation and integration.

In 1963 Lucas (17) developed a diagnostic test to
measure student knowledge of concepts used in home manage-
ment. A number of the ninety terms identified with home
management by Lucas appeared on a list of 144 terms iden-
tified with home management and family economics by Paolucci
and Magrabi in 1963. (18)

In 1963 Knoll (19) proposed a conceptual frame-
work for home management which included the concepts of
decision-making and organization. Knoll raised questions
in this article on the place and usefulness of the concept
of "process" to management.

The 1964 conference in home management at Michigan
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State University undertook to explore this concept of "proc-
ess.” (20) Five controversial issues were icdentified at
this conference: (1) as management 1s analyzed, the ncmen-
clature of its parts; (2) closely related to the first,
the number of its parts; (3) the place of gcal-cefining
in the process; (4) the place of decision-making in the
process; and (5) the linkage of the parts. (20:100) 1In
summarizing this conference, Gross pcinted the way for fur-
ther research in other areas:
Throughout our sessions some critical spots

in the development of our conceptual framework have

developed « « « the first of these critical spots

is our terminology. I believe there should be an

open recognition of a variety of similar terms and

their acceptance in the analysis of home management.

Of equal or even greater iwmportance is making up

our minds on the place of decision-making in the

managenent process. (20:102)

It can be seen from this brief, selective review

of literature that the content of home managenent has, in
the past thirty years, seen a number of trends and changes
in concepts. Home management is no longer resource centered
nor can ocne expect to define management as only one process
without subjecting oneself to some degree of criticism.
Since 1554 when Gruss and Crancdall defined decision-making
as the “crux" of managewent, (21:19) values and goals of
the individual have appcared in a role of majcr importance
to home management theory. With this emphasis on the in-
dividual, the concept of standards has becone a wore flex-—

ible measure of achievement in attaining goals. In the

search fur synthesizling and unifying concepts in homne
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management, tle concept of "concept" has assumed a major
role in defining the field. Identification of communica-
tion as a concept in home management appears to illustrate
a growing concern on the part of the profession to direct
its attention to the probability of there Leing more than
one "wanager" in the conterporary American family. The
concert of corganization appreared in horme manajerent at a
time when specific notions started to epprar in the litera-
ture cuesticning the practical application ¢f the ccncept
of "prccess" to managaenent. At the latest hoie nanagement
conference a call was extended to hLone marajgeient special-
ists to examine and conceptualize what is thcugyiht to ke the
"crux" of management, decision-muking. (20)
wWhat does &ll this examination and re-examination
of concepts in hcme managerent mean to ¢growth and cevelop-
ment within the particular field? 1In discussing the con-
cept approach to home eccnoumics subject matter at the French
Lick Conference in 1961, the cormittee had the fcllowing
words of advice to those seeking to sclve the prollem of
icdentifying basic concepts quickly and finally:
« o o a growing, developing fleld of knowledge

must never reach a final list to be looked on as

"mininum essentials." As knowledge grows, new in-

sights leading to new concepts should continually

evolve. (8:30
The character of the ccncepts basic to the sclution of ar-
ticulation and differentiation of subject matter irn home

economics will go far to determine whether home economics

is a superficlial attempt to relate diverse fields or a truly

insightful, integrative venture. (3)






CHAPTER III
PRCCEOURE

This study was designed to cdescribe guantitatively
change and trends in the key concept of paragraghs in the
text material of two editions of a colleye huwe management
text. The two editions of a text selected for tﬁis study

were thq first and second editions of Mananement for Modern

Families by Gross and Crandall, Appleton-Century-Crofts,
New York, 1954 and 1963. The method used to obtain data

for this study was that of a cuntent analysis.

Crontont Analysis Mothod

Tue design of this rescurch is descriptive. "Con-
tent analysls 1s a research technlgue for the objective,
systematic and cquantitative descripticn of the manifest
content of comsunication." (22:43%) A content analysis
to descrile trends in communication is uselul four tihe pur-
pose of providing data whlich can be corrclated with ccrres-
ponding chanjes on the part cf the cummunicater or the aud-
ience and because it provides a valualde historical perspec-
tive agyainst which the current cuntent of the cuinmundcation
media can be nore fully understood. (22)

Zefore the s?ccific unit of content analysis is
discussed, technical distinctions will be mnentioned. The

record-unit, the siallest body of content in which the

15
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appearance of a reference was counted, was the paragraph.
The context unit, the largest body of content that was ex-
amined in characterizing a recording unit, was the chapter.
The unit of classification and enumeration was the paragraph.

The specific unit used for this content analysis
study was the item, i.e., the whole "natural® unit employed
by the producers of the symbol material. The item was the
paragraph and was classified "in the large" to the category
which was most dominant in the item. (22)

Compilation of a List of Terms Identified
with Home Management

In 1963, home management and family economics com-
mittees, appointed by the home economics division of the
Association of State Universities and Land Grant Colleges,
met at Columbus, Ohio. (23) The purpose of this meeting
was to continue in the effort of attempting to identify
subject matter areas of common concern and of special con-
cern to home management and family economics.

In preparation for this meeting, Paolucci and
Magrabi of Michigan State University compiled a list of
144 terms identified with home management and family eco-
nomics. These 144 terms were drawn primarily from the fol-
lowing six sources of literature:

1. Beatrice Paolucci and Carol O'Brien, "Ten Part Series
Defining and Outlining the Concepts of Home Management,"

Forecast for Home Economists (October-June, 1959-60).

2. Proceedings, Home Economics Seminar, French Lick, In-
diana, July 24-28, 196l1.
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3. Proceedings, Corference on Teaching Homa Manso~ment,
Purdue University, Latayette, inuiana, July L-3, 1562,

4. Ruth Deacon and Esther Bratton, "Home Management, Focus
and Function," Journal of Home Economics, Vol. 54 (No-
vember, 1962), ppe. /oU=7ub.

S. Marjorie Knoull, "“"Toward a Conceptual Framework in Home
Management," Journal of Hore Economics, Vol. 55 (May,
19&3)’ PP 335-3Jﬂo

6. Mildred Kay Lucas, "A Diagnostic Test to Measure Student
Knowledge of Concepts Used in Hone Management." (Un-
published Master's aissertation, Derartiient cf Hone
Economics, Iowa State University, 1963).

In recording the 144 terms identified with home management

and family economics, the authors of this list recogulzed

at least une or more of the six previously stated references
as the related source tor ninety;three or the terms. The
remaining firfty-one terms appearing on this list did not
have specific reference made to their source of identifi-
cation.

The assumption has been made by the writer that a
number of terms on this list (henceforth in this study the
list of 144 terms will be referred to as the Culumbus 1ist)
were more central than others to the field of hocie manage-
ment. It was also assumed that a nuuwer or terns not ap-
pearing on the Columwbus list might be considered important
indicators of change and trends within the field. Ia view
of these assumptions, a review or three additiocnal reier-
ences was made by the writer for the following purposes:
(1) to record in whicn of tnese tiwree sources reference

was specifically made to concepts appearing on the Columbus

list and (2) to record tnose terms not appearing on thae



-
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Columbus list which the writer felt might possibly be con-
cepts in home management. The following three references

were reviewed by the writer:

1. Proceedings, Conference on Values and Decision-Making

in Home Management, Michigan State University, East
Lansing, Michigan, July 4-6, 1955.

2. Beatrice Paolucci, Working Papers, Summer School Work-
shop for Teachers of Home Economics, Washington State
University, Pullman, Washington, July, 1961.

3. Proceedings, Home Management Conference on Conceptual
Frameworks: Process of Home Management, Michigan State
University, cast Lansing, Michigan, June 17-20, 1964.
American Home Economics Association.

Information had now been assembled regarding the
frequéncy of appearance in nine sources of terms identified
with home management and family economics by Paolucci and
Maérabi (18) and the frequency of appearance in three sources
of terms identified with home management by the writer.

Contact was made at this time with five graduate
students in home management from four institutions, attend-
ing Michigan State University for the summer session of

1964.1

These students agreed to participate as a panel

for judging the importance of particular terms to this

study. The terms were submitted to the panel in two lists.

(See Appendix A.)

1. The first list contained terms on the Columbus list
which were not found to be specifically named in more
than one of the nine sources reviewed.

2. The second list contained terms not on the Columbus
1ist which were found to be specifically named in at

lyichigan State University, Indiana State College,
Pennsylvania State College and Concordia College.
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least two of the three references reviewed by the writer.
Concepts which received a majority approval by the panel
of five graduate students were eitner retained on the Co-
lumbus list or added to the list.

In order to have a basls for accepting or rejecting
particular terms, the panel cf flve graduate students were
asked to review terms on the Columous list alreaay accepted
by the writer on the basis of their appearance in more than
one of the nine references reviewed. (See Appendix A.)

Additions and celetions to the original list of
144 concepts identified with home managjement and family
economics (1lo) resulted in a list of 116 cuncepts. These
116 concepts will be reiferred to as the select list of con-

cepts identified with home management.

I'ethod of Cbtaining Data

Each paragraph of the text material in the first
and second editions of the textbouk was analyzed to deter~
mine the concept receiving the qreatest emphasis. whenever
there was reason for doubt as to which concept was receiv-
ing more emphasis in the paraqraph, lines were assigned
to particular concepts and totaled to determine which con-
cept was receiving the greatest line emphasis. It was nec-
essary to follow this procedure approximately fifty per
cent of the time in the first edition, twice as often as
was necessary in the second edition.

The criteria used in identifying the key concept

of a paragraph specified the following:
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l. The word identified as the key concept of a paragraph

had to be specifically named within the paragraph.
2. The word identified as the key concept of a paragraph

was the term which appeared on the Lasis of content

to be receiving the greatest emphasis.
Exceptions to the general rule of identifying the key con-
cept of a paragraph as a single word involved: (1) terms
which appeared on the select list of concepts as compounds
or phrasal units, (2) compounds or phrasal units where the
additional wcrd or words changed the usual interpretation
of the individual conponents and (3) compcuncés or phrasal
units where all assigned lines were found to ke using the
same descriptive word or words.

The writer assigned lines to the following two terms,
appearing on the select list of concepts, which were not
identified consistently in their compound form: (1) family
life cycle and (2) money income. This exception was per-
mitted when the words cycle and income were used in a con-
text which was directed specifically towards the terms as
compound units.

wWords had to exceed one-half the width of the printed
page in either textbook to be reccrded as one line and only
whole numbers were used in determining line emphasis. To
account for the difference in number of words rer line in
the first and second editions (11.9 words per line in the
first edition and 12.3 words per line in the second edition),
every seccond paragyraph assigned to a key concept in the
second edition had one additional line included in its total

number of lines.
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Cnly whole numbers were used in estimating the total
number of paragraphs assigned a key concept. The average
number of lines per paragraph in both ecitions was ten.

In determining total paragraph emphasis, lines which
totaled one~half or less of an increased number of ten lines
were assigned to the lower number of paragraphs. In the
final total of line emphasis assigned a key concept, six
was the smallest nurber of lines considered to e:cual one
paragraph and fifteen the largest nunber. The average nun-
ber of paragraphs per page in both editions of the textbook
was three.

Ccmparison cf Yey Concents with Terms
Apceeriny 1a tre Incices

It was not in the original plan of the writer to
compare identified key concepts with terms appearing in

the index of the respective editions cf the textbook. This

analysis was prompted by a belief that the results would

give some indication of the validity of this study. Terms

identified as the key concept of a paragraph in the text
material of the first and second editions were matched with
terms appearing in the indices in the same form of the word(s)
with the following excepticns:

l. Key concepts will be matched with terms identified in
the index of the respective edition in a complete or
derived form of the key covncept 1f the innate meaning
of the term remains the same.

2. In the index, the first word appearinjy in a phrase or
compound unit will be considered by the writer to be
the most impcrtant werd of the secience of words and

will be matched with discretion to terms identified
as key concerts.
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Terms in the index of each edition which were subordinated
to other terms were not included in this comparison of key
concerts with terms appearing in the respective index of
the textbook.

iz2liacility of Criteria Used in Icentifying
Key Concents

The criteria for identifying the key concept of a
paragrarh in two editions of a colleje home management text-
book wecre tested for reliability on two separate occasions
by five graduate students in home management. These five
graduate students were given a copy of three paragraphs
from the text material of the second eaition and asked to
read tne criteria and then identify the key concept in each
paragyraph. (See Appendix A.)

On the first testing of the criteria, the graduate
student was allowed, without restriction, to identify the
key concept as a single word, a phrase or a commound unit.
This procedure was revised in the second testing due to the
scope of the study and the number of descriptive words being
used to identify the same key concept. The graduate student
was limited in the second testing to the identification of
the key concept as a single word with the previously stated
exceptions. (See p. 20.)

The two pretests of the criteria took place immedi-
ately prior to the collection of data. The sawe three para-
graphs were submitted to the five graduate students on both

pretests of the criteria. Majority agreement on the key
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concept of a paragraph was conslstent on both testings with
the writer's identification of the key concept of each para-
graphe.

Table 1. Agreenent Among Panel Members in Two Pretests

of the Criterla for Identifying the Key Concept
cf a Paragraph

L o T R SR T AEENEE
Paragraph Agreement Among Fanel Femwbers (N-5)
Nunwwer Fretest I Pretest 11
1 5 5
2 3 4
3 3 3

Cne graduate student identified a different key concept for
the same paragraph in the second testing of the criteria.
All other graduate students were consistent in both test-
ings in their identification of the key concept of the para-
graphs. ©On the basis of a majority agreement with the re-
vised criteria, it was considered to be reliable for this
study. The change in criterion in the second pretest (iden-
tifying the key concept primarily as a single word) was

not recognized by the writer as a limitaticn cn the reli-
ability of the criteria as the majority of graduate students
icentified one word key concepts on the first rretest.

Latér in the study, the writer identified a dif-
ferent term as the key concept for one of tie parayraphs
used in the pretests. This change was a result of the in-
fluence cf preceding paragrarhs within the context of the

chapter.
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Analvsis of Data

It was the writer's criginal intention to show change
and trends in concepts only within two categories of clas-—
sification: (1) key concepts arpearing ocn the selact list
and (2) key concepts nct appearing on the select list. How-
ever, due to the great number of ncon-select list key con-
cepts identified in both editions of the text matecrial,
the seccnd category was divided as follews: (1) key con-
cepts, not anpearing con the select list, receiving at least
one page paragraph emphasis and (2) key concepts, nct ap-
pearing on the select list, receiving less than one page
paragraph emphasis.

The three categories of concepts used for the presen-
tation of data can be summarized as follows:

l. Select list concepts.

2. Non-select list concepts, receiving at least
one page paracraph emphasis.

3. Non=-select list concepts, receiving less than
one page paragraph emphesis.

Since the writer assumed that the majcrity of key ccncepts
appearing on the select list would be receiving at least
one page paragraph emphasis, there was no attempt to divide
these key concepts into categories of at lecst cone paje
and less than one page paraqraph emphasis. The phrase,
one page paragraph emphasis, refers to a tctal cof three
parayrapnse.

Concept emphasis was established for both editions

of the text material on the basis of the number of paragraphs
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assigned key concepts. Key concepts receiving line emphasis
of at least ten paragraphs in eilther edition are presented
and discussed in Chapter IV. A complete listing of all

key concepts identified in the first and seccnd editions

of the text material appears in Appendix B.

Chance of key coucepts was determined Ly tihe total
paragraph emphasis assigned key concegts identiilied in only
one edition cof the text material. Key concepts eppearing
in only une edition of the text maiterial witn line emphasis
of at least one page are presented and discussed in Chapter
IV. A couplete listing of all key concepts identifled in
only one edition of the text material appears in Appendix B.

Trends in key concepts were cetermined by the dif-
ference in paragraph emphasis assiyned key concepts appear-
ing in both editlons of the text material. Key concepts
in the first edition of the text material increasing or
decreasing at least one payge in paragraph emphasis in the
second edition are presented and discussad in Chapter IV,

A conmplete listing of all key concepts in the first edition
increasing or decreasing at least one paragraph in the sec-
ond edition of the text material appears in Appendix 3.

Cnly nusbers were used to indicate Key councepts

in the flrst or second edition of the text material which

were found to appear in the index orf tihe res_.cctive edition.






CHAPTER IV

FINDINGS

Deletions and additions to an original list of home
managencnt, fanily ecuncnics teras (13) resudlted in a "se-
lect 1list" of 116 concepts ldcutiiied with lione waunaguaent.

(See Tavle 2.)

Daeletions from ard AJ3itions to Colunious Listl

Cf the total nunier of 144 terms identified with
home management and fanily economics by Paolucci and Magrabi
(18), two of these terxms were deleted by the writer on the
basis that they appeared on this list in dexived forws of
terms already listed. Among the remaining 142 terms, fifty-
five (33.7%) did not appear or appeared only in one of the
nine scurces of literature which were reviewed. (3See pp.
16-18.)

These fifty-five terms were submitted to a panel
of five graduate students in howe management for their ac-
ceptance or nun-acceptance of each term as an iadicator
of change and trends within the field. Eighteen (32.7%)
of the fifty-five terms received a majority positive response

and were retained on the original list. Thirty-seven (67.3%)

1The Columbus 1ist refers to the list of 144 terms
icentified with home manayement and family ecunowics by
Pacluccl and Magrabi.
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Select List of Concepts Identified with Home

Concepts

Activities
Adapting
Alternatives
Analysis
Annuity
Attitudes
Authority
Awareness

Belief
Budget

Choice

Cognitive Disscnance
Communication
Communi ty

Community Resources
Cenflict
Consecuences
Consumption
Controlling
Coordination

Cost

Culture

Culture Pattern

Decision
Decision-making
Decision Process
Dissonanca
Dovetailing
Drive

Economic Cycle
Economic Resources
Effectiveness
Efficiency

Energy

Environment
Evaluating
Expedites

Extended Fomily

Facilitating

Family

Fainily Life Cycle
Form of Satisfaction
Function

Goal Defining
Goals
Goods
Group

Habit

Lousehold
Production

Human Resources

Image
Incentive
Income
Individual
Information
Institutional
Franework
Intangible Guals
Integration
Interaction
Interdependent
Interrelated
Irrational

Level of
Consumrption
Liability
Limitatlions
Long Run Goals

Management
Management Process

Marginal Utility
Measures
Fediation

Money

Monev Incone
Motivating
Fotive

Non-hiutan
Resources

Non-ration:1l

Nuclear Family

Observation
Czinicn

Order
Crganization

Peers
Philosophy
Planning

Power Structure
Prestige
Process

Rational
Raticnalization
Real Income
Reasoning
Reference

Group
Resources
Rcle

Satisfaction
Savings
Service Utility
Short Run Goals
Situation
Socilal Class
Social Control
Social Status
Standards
Standard of
Living
Strategy
Supervising

Tanginble Goeals

Techniques

Technology

Theory

Time

Tiine of
Satisfaction

Utility
Values

work
Simplification




28

received a majority negative response and were deleted from
the original list.

Out of the three sources of literature reviewed
by the writer (see p. 18), thirty-four terms, not appear-
ing on the Columbus 1list, appeared in two out of the three
references. These terms were submitted to tlhie panel of
five graduate students in hLome managerent for a majority
approval or disapproval on the iwportance cf each term as
an indicator of change and trends within the fielid. Eleven
(32.3%) of these terms received a majcrity positive response
and were added to the Cclunbus list. (See Appendix B for
deleted and added terws.)

¥cy Concozts in tie First and S -cond 2diticons
i bicz Toxt tatorial

In the first edition cf the text material a total
of 305 terms were identified as the key concept cf a para-
graph. A total of 310 teciis weie identified as key concepts
in the second eciticn. Key ccncepts in the first and sec-~
ond editions of the text material receiving line ewphasis
of at least ten paragrapns (100 lines) are presented in
Table 3 in rank crder, within gyroups, Ly total paragraph
einphasise.

Tatle 3 shcws that three key concepnts, coust, plan-
ning and woncy incoure, recelvel tie ¢reatest parairapn em-
phasis in both the first and sccond edlitions of the text
material. Tae key concept, cost, receivzd a tctal of sixty-

three paragraphs in the first editicn and fifty-eizht
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Table 3. Key Concepts Receiving at Least Ten Paragraphs
in Line Emphasis

SRR s

RSN S S A ]

Nunber cf
Paragragiis

Key Concepta

First Edition

Second Edition

39-€3 *Cost ®Cost

*Planning *Planning
' *loney Income *Money Ilncome

c0=-c3 *Manayenent *Bucget
*Resources *I“ana jement
*Time *Tine
*Family *Goals
*Incone Insursasnce
*Stancard of Living ¢*Standard of Living
*budget
*Expenditures
Fatijue
Insurance
*Scals

10-20 ¢*Standards sxpenditures
*Goous ®*Rescurces
work *Incume
Food ®*Evaluating
Education Faticue
*Evaluating *Decision
*Family Life Cycle *Fanily
Conferences *Values
Clothing Change
*Controlling *Standards
work Simplificaticn ®Weork Simplification
Change Conferences
Charts wWork
*Decision *Attitudes
Problems Credit
Inventories Research

*Management Process
Records

*An asterisk ‘'was used to denote these key concejts
appearing on the select list.
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paragraphs in the second edition. Twenty of the thirty-
two key concepts receiving at least ten paragrarhs in the
first edition apneared on the sclect list. Seventeen of
the tvwenty-s8ix key concepts in the second edition apneared
on the select list.

A complete 1listing, by paragraph emphasis, of key
concepts in the first and second editlons of the text mate-
rial can be found in Appendix B.

Table 4 shows that an additional six key concepts
in the select list category were identified in the second
edition of the text material. In the second category, hnon-
select l1list coricepts, recelving at least one page paragraph
emphasis, there was a decrease cf eight in the nunber of
key concepts identified in tlie second edition. Non-select
list key concepts, receiving less than one page paragraph
emphasls increased by seven in the number of key concepts
identified in the second edition. It is significant to
note that more than fifty per cent of the key concepts in
the first and second editions appeared in the category of
non-select list concepts, receiving less than one page para-
graph emphasis.

Tuble 5 shows that only fifty-two (41.8%) of the
116 concepts on the select list vere ldentified as the key
concept of a paragraph in the first edltion of the text
material. Fifty-eight (50.0%) of these 116 concepts on
the select list were ldentified as key concepts in the sec=-

ond edition of the text material.
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Table 4. Classification of the Key Concepts in the First
and Second Editions

R R
Key Concepts
Categories of Key First Editucn Second Edition
Concepts : ko (%) No. (%)
1. Select list cocncepts 52 (17.0¢) &2 (12.7)

2. Non-select 1ist concents,
receiving at least one
page porasraph emphasis 92 (3.2 Ca (27.1)

3. Non-sc2lect 1list con-
cepts, receiving less
than cne rage paracrah
emphasis 161 (52.8) 163 (54.2)

Total 305 (130.0) 310 (1¢0.0)

Table 5. Nuier of Select List Concepts Identified as the
Key Concept of a Paragraph

L
Sclect List Key Corccepts
Identified as the Key First Baition Seconu ddition
- Concept of a Paragyragh Lo (%) 1o. (%)

Identified as the key

concept of a paragraph 52 (44.8) 5 (50.0)
Not iJentified as the key
concert of a paragraph €4 (55.2) 53 (50.0)

Total 116 (1002.0) 116 (1C9.0)
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As shown in Table 6, the majority of key concepts
in the select list category received at least one page para-
graph emphasis in both editicns of the text material. The
second edition of the text material showed an increase of
saven in the number of key concepts on the select list re-
ceilving less than one page paracraph emphasis.

Table 6. Nunber of Key Concepts on tihwe Select List Receiv-
ing at Least One Pagje Paragraph Emphasis

[ _ g R SRS T D IR R
Select List Key Councerts
Paragrarh Eawphasis First Edition  Second £dition
At least one page 42 (80.8) 41 (70.7)
Less than one page 10 (19.2) 17 (29.3)
Total 52 (100.0) 53 (100.0)

Chnn~e of Key Concents in _the First and Sacnnd
Ealtlions OF the lext Faterial

Change of key concepts was determined by the total
paragraph emphasis assigned key concepts identified in only
one edition of the text material. Those key concepts ap-
pearing in only the first or second edition of the text
raterial were arranged in rank order by total paragyraph
emphasts. (See Appendix B.)

TakLle 7 shows that, out of a tctal nuuler of 305
key concepts identifled in the first edition cf the text
material, thirty-seven did not appear as key concepts in

the seccnd edition.
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Out of these thirty-seven key concepts appearing
only in the first edition cf the text material, the key
concept, choice, was the only concert which appeared on
the select list.

All thirty-seven of these key concepts identified
only in th= first edition of the text material received
less than one page paragraph emphasis (three paragraphs).

Table 8 shows that, out of a total number of 310
key concepts icentified in the second edition of the text
material, fcrty-two did not appear as key concerts in the
first editicn.

Seven of these fcrty-two key concepts identified
only in the second edition appeared on the select list.
These key concepts were: (1) consumption, (2) culture,

(3) dissonaice, (4) interrelated, (5) limitations, (6) util-
ity and (7) measure. The key concept, consurption, was

the only one of these seven key concepts to receive at least
one paje paragraph emghasis in the seccnd edition of the
text material. In the category of non~select list key con-
cepts, receiving at least one page paragragh emphasis, three
concepts were identlified only in the second edition of the
text material. Cf these thrze key concerts, finances, al-
ternative uses and residence peripd, the ccncept finances
received the greatest paragrarh emphasis (five paragraphs)
for a key concept identified only in the seccnd e¢dition

of the text material. The two key concerts, alternative
uses and residance period, received emphasis of three para-

graphs respectively.
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Trends of Key Concepts in the FPirst and Sacond
Elltlong of the Text Paterial

Trends cccurring areng key concepts icdentifice in
both editicns ¢f the text material vene dotervinced by an
increase cr cecrease in totil paragragh enpl.:sis in the
second elition. FKey concopts increaszing cr cecrezzing at
least ore paragroph in tin sccond eciticon were arrang2d
in ranic ondes 1y the tohul Jillecsace in uava,r. h <« rhasis.
(Sce A yenclix T.)

Iikle @ shcus thot twconty-seven (53.0%) cf the se-
lect list key concerts Z2untlfieod In both editions cf the
text natendlal decrcascd in poaxagrzph enpheasis in the second
editlon whereas caly filZteen (Z5.432) increcsed 1a puregragh
ernphasise. Nine (17..%) of the fifty szlect list kay con-
cepts icentified in koth editions siicued no changye in prra-
graph enpliasis in tihe second elition.

In the scecond catojooy, nhen-select list koy concepts
receiving at least cne paz2 pazzgragzh emphasis in the first
edition, Talle 9 shows that fifty (54.3%) key ccncepts de-
creased in paragragh e.phasis in the second editicn vhile
only twenty (21.7%) increaszed in psragragh enshasis. Twenty-
two (23.9%) of thesa key concegts showed no chanjz in para=-
graph en_.hasis in the soecund edition.

Talle 2 &lsc shows that in the catzjory of non-
select 1list key cocncepts, receliving less thuin one po,@ para=-
graph emphasis in tne first ecition, approximztely the szme
nunber ¢f key coencets increased as decreasad in paragraph

em hasis. Ninoctry-seven (77.0%) of the 125 koy concepts
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in the third category showed no change in paragraph emphasis
in the second edition of the text material.

Key concepts in the first edition of the textbook
which increased or decreased at least one page in paragraph
emphasis (three paragraphs) in the second edition are pre-
sented in Table 10 in rank order, within groups, by the
total difference in paragraph emphasis.

Table 10 shows that eight key concepts in the first
edition of the text material decreased from seven to twelve
paragraphs in the second editicn. 7Two of these key concepts,
goods and family, arpeared on the select 1list. There were
no key ccncerts in the first editiocn which increased a total
of seven to twelve paragraphs in the second edition. Nine
of the eighteen key concepts in the first editicn which
increased from three to six paracra;hs in the second edi-
tion appeared on the select list. Eight of the fourteen
key concepts in the first edition cecreasing from three
to six paragraphs in the second edition appeared on the
select list.

The select list key concept, goods, decreased a
total of twelve paragraphs in the second editlon of the
text material. The key concert, foud, was the only other
concept decreasing a total of twelve paragraphs in the sec-
ond edition. The key concept, clothing decreased a total
of ten raragraphs in the second edition of the text mate-
rial and the select list concept, family, decreased a total

of eight paragraphs. The select list key concept, values,






Table 10. Key Conccpts in the First Edition Increasing
or DPecrezsin; at Least Cne Paj;e in Paragrapn
Exaphasis in the Second Ecition

Key Concepts in the First Edition

Number of Increased in the Decreased in the
Paragraphs Second Edition Second Editiocn
7=12 Foods
*Goods
Clothing
*Family
Ability
Education
Inventories
Prcblems
3-6 *Values *Controlling
sEudsget Differences
Courses *Family Life Cycle
*Cecision-naking *Cost
Responsibility Fatigue
*Attituces ¢*Incone
®*Decision Needs
*Gecals *Resources
Lome Work
Policies *Conflict
Securities Housing
Acccunts Rapport
Change *Savings
Crecit *Supervising
*Evaluating
¢*Individual
Insurance
*Mcney

*An asterisk was used to denote those key ccncegpts

appearing on the select list.
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increased a total of six paragraphs in the seccnd edition,
the greatest increase in paragraph emphasis for a key con-
cept identified in both editions of the text material. The
three key concepts, contrelling, differences and family
life cycle, cdecreased a total of six paragraphs in the sec-
ond edition. Two of these key concepts, controlling and
family life cycle, arpeared on the select list.

Y2v Coricots Aprearing in the Index ¢f the First
and Scvcond Eoitions of the Text Material

Key concerts in the first and seccond editions cf
the text miaterial were matched with terms appearing in the
index of thelr respectlve edition.

Takle 11 shows that 152 (49.8%) of the 305 key con-
cepts ldentified in the first edition were found in the
index of the first edition. Out of 310 key concepts iden-
tified in the second edition, 179 (57.7%) were fcund in
the index of the second edition.

Table 12 shows an increase for all three categories
of classification in the total number of key concepts ap-
pearing in the second edition index. The greatest number
of key concepts appearing in the index of the first and
second editions was found in the category of non-select
list concepts, receiving less than one page paragraph em-
phasis.

Table 13 shows that forty-three (74.1%) of the fifty-
eight select list key concepts identified in the second

edition of the text material arpeared in the index cof the
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Table 1l1l. Number of Key Concepts Appearing in the Index
of the First and Second Editions

Key Concepts Key Concepts
Appearing in the Index First Edition Second Edition
No. (%) No. (%)
Appearing in the index 152 (49.8) 179 (57.7)

Not arpearing in the index 153  (50.2) 131 (43.3)

Total 305 (100.0) 310 (100.0)

Table 12Z. Classification of Key Concepts Appearing in the
Index of the First and Second Editions

Categories of Key Concepts in the Index
Key Concepts First Edition Second Edition
No. (%) No. (%)
l. Select 1list concepts 33 (21.7) 43 (24.0)

2. Non-select 1list concepts,
receiving at least one
page paragraph emphasis 53 (34.9) €2 (34.6)

3. Non-select list concepts,
receiving less than one
paye parayraph emphasis 65 (43.4) 74 (41.4)

Total 152 (100.0) 179 (100.0)







second edition. Thirty-three (63.5%) of the fifty-two
select list key concepts identified in the first edition

of the text material appeared in the induex of the first

editicn.

Table 13. Number of Select List Key Concepts Ajprearing
in the Index of the First and Second Editions

— e el
Select List Key Concepts
Appearing in the Index First Edition Second Edition
No. (%) No. (%)
Appearing in the index 33 (€3.5) 43 (74.1)

Not appearing in the index 19 (36.5) 15 (25.9)

Total 52 (100.0) 58 (100.0)




SUITIARY

This study was a ccntent analysis of two editions

of a ccllege home management textbook, Mana~eament fror Modern

Families, Gross and Crandall, 1951 and 1963. The overall
purpose of this study was to describe change and trends
in home management concepts. Each paragraph of the text
material in both editicns ¢of the textbock was analyzed to
identify the key concept. All lines within the paragraph
were then assigned to this key concept. The writer was
particularly interested in the change and trends in key
concepts appearing on a select list of 1156 cuncepts iden-
tified with hone management.

The three key concepts, cost, planning and money
income, received the greatest paragraph emphasis (thirty-
nine to sixty-three paragraphs) in both the first and sec-
ond editions cf the text material. The key ccncept, cost,
received a total of sixty-three paragraphs in the first
edition and fifty-eight paragraphs in tne second edition,
the greatest number of paragraphs assicned a key concept
in either edition of the text material.

Fifty-two of tha 335 key concepts identified in
the first edition cof the text material appeared on the se-
lect 1list. Fifty-eight of the 310 key concepts identifled
in the second edition appeared on the scelect list. Dlore

than fifty per cent of the key concects in both editions
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of the text material received less than three p.racraphs
in line emrhasis.

Twenty of the thirty-two key concepts roceiving
line ernghasis of at least ten paragraphs in the first edi-
tion of the text material appeared on the select list and
seventzen of the twenty-six key concepts receiving lire
emphasis of at least ten pzragraphs in the second edition
appeared on the select list.

Pifty-two of tlie 115 cuiicepts on thiz select list
were llentified as key concerts in the first edition cf
the text material and fifty-eight were identified as key
concepts in the second edition. The majcrity of select
list key concepts received at least cone page in paragraph
emphasis in both editions of trhe text material.

Cut of a total nunber of 305 key concepts identi~
fied in the first edition of the text material, thirty-seven
did not appear as key concepts in the second editicn. All
thirty-saven of these key concepts received less than one
page in paragraph emphasis in the first edition. The key
concept, choice, was the only one of these thirty-seven
key concepts which appeared on the select list.

Cut of a total number cf 310 key concerpts identi-
fied in the second edition of the text material, forty-two
did not appear as key concepts in the first edition. Four
of these forty-two key concepts received at least one page
in paragraph emphasis in the second edition. Seven of the

forty-two concepts appeared cn the select list. The key
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concept, consumption, was the only cne of these seven to
receive at least one page paragraph emphasis in the seccnd
edition. The three key concepts, not appearing on the se-
lect list, receiving at least one page in parajraph erphasis
only in the second edition, were: (1) finances, (2) alter-
native uses and (3) residence period. The concept finances
received the greatest paragraph emphasis (five parayraphs)
for a key concept identified only in the second edition

of the text material.

Twenty-seven of the fifty-one select list kcy con-
cepts identified in both editions of the text naterial de-
creased in paragraph emphasis in the sccond edition whereas
fifteen increased in paragraph emphasis. Fifty of the ninety-
two key concepts not appearing on the select list and re-
ceiving at least one page in paragraph emphasis in the first
edition decreased in paragraph emphasis in the second edi-
tion while twenty increased in paragraph emphasis. Little
change in paragraph emphasis occurred in the second edition
for key concepts not appearing on the select list, receiv-
ing less than one page paragraph emphasis in the first edi-
tion. The select 1list key concept, values, increased the
greatest number of paragraphs (six paragraphis) in the sec-
ond edition. The two key concepts, goods and foods, decreased
the greatest number of paragraphs (twelve parayraphs) in
the second edition. One of these two concepts, goods, ap-
peared on the select list. The key concept, clothing, de-

creased a total of ten paragraphs in the secund edition
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of the text material and the select 1list concept, family,
decreased a total of eight paragrephs.

Out of the 305 key concerts identified in the first
edition of the text materilal, 152 concepts wera found to
appear in the first edition index. Cut of 310 key concerts
in the second edition of the text material, 179 concegts
were found to appear ih the seccnd edition index. The great-
est number of key concepts appearing in the index of tlie
first and second editions were key ccncepts not on the se-
lect list, receiving less than one race paracraph emphasis
in the first and second ecditions of the textboock. Thirty-
three of the fifty-two select 1ist key concepts identified
in the first edition of the text materiel apgeared in the
index cf the first edition while forty-three of the fifty-
eight select list key concepts identified in the second

edition appeared in the index of the second edition.






CUNCLUSICONS

fnis content analysis of the text natcericl in two
editiorns of a collegye hLowe management tentlock revcaled
insignificant change of teris ideniiiicd as Lic Jdowiaant
concept of a paragreaphe.

An analysis of the trencs in para,ragn ewpuasis
between the tirst and second euitions siiowed tuat the con-
cept, Valves, increased the yreatest uuamuer 0f garagraphs
(six) in the secoud ecition. Two coucepts, Guwouds and Focd,
decreased the greatest number of paragraiphs (twelve) in
the second edition.

Both editions of the text m:terial were found to
assign the gyreatest number of parayraphs (thirty-nine to

sixty-three) to the concepts, Cost, Flanuing and doney

Income.

while this study nmakes it possivie to draw cunclu-
sions regarding the number of paragraphs assijued a Jon-
inaat concept, it cdoes not permit tihe writer to wmaxe any
additional conclusions on the nature or direction or the
communication content.

A serious limitation to the results of this study
is the identification of a numper of concepts coansidared
by the writer to have synonymous meanings witn one another.

This factor has to be considered when inter,.reting the data.
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Imzlications for Further Research

This study indicated a need to identify key concepts
in the field of home manajyewent which weould ke considerecd
by home management speclalists to have synonymcus meanings
with one another. It is poussillie tiiat such an investiga-
tion would procuce sijriticant citfcrences in the results
of this study. inis clarification of the azaning(s) attached
to particular ccncepts wculd also provive nceded informa-
tion for developing a coison voCabulary withian tre field
of home manayement.

while this stucdy provided guentitative data on change
and trends in key counucepts in ciie first and sccond editions
of a college home ranayeinent textbook, tnere is a derfinite
need to identiiy gualitatively the kind ol chunge and the
nature of the trends occurring betwecn the two editions.
A qualitative analysis of the test materlal cculd provide
information on the relativnsnlp(s) siiong ccuce,.ts, result-
ing in further advancemeat towards the davalopnent of gen-
eralizations and cpjectives of lcarniing.

This stuay revealed siguificuant c¢nphasis in the
text material on econoalc conczpis, eaphasizicg a need for
study regarding tiie relationship or fawily cconualcs to
the field of home manayement. The identification of con-
cepts which are more basic or central to tie field cf home
management is necessary for an accurate apgralsal of change

and trends in hone management concepts.
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APPENLDIXES



APrEIOZA A

QUESTIONNALING

Concents Idsntifled with Foma Ma.a-cment

This questionnaire is divided into three parts.
Part I concerns a list ¢f terms accepted by the wrlter as
concepts in hone management. Part II concerns a select
numnber of terms appearing on a list of terms identified
with home management and family eccnomics by Pzolucci and
Magrabi.l Fart III concerns a list of terns sujgested by
the writer as possible concepts in home mind  waicnt.
Direct’~ns: The reader is asked to review carefully
the concepts listed in Fart I. Do not mark
tLis section of the cuestionnaire. In Part
II and Part III the reader is asked to place
a check mark in the space provided only if
he feels that the term is important as an

indicator of change and trends in the field
0f horme mannnanantg,

1Beatrice Paoluccl and Frances lacrabil, viorkirg
Papers, Land Grant Home Management Concept Counittee Feet=
ing, Columbus, Chioc, 19€3.
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Questlionnaire——c -ntiniel

Part I

Terms accepted by the writer as concepts in home

managenent.

Activities
Adapting
Alternatives
Annuity
Attitudes
Awareness

Belief
Budyet

Choulce
Communication
Cormunity
Conflict
Consecquences
Consurption
Controlling
Cocrdination
Cost

Culture Fattern

Decision
Decision-making
Decision Frocess

Econcmic Cycle
Efficiency
Energy
Eavironment
Evaluating
Expedites

Facilitating
Family

Family Life Cycle
Function

Goal Defining
Goals
Goods
Group

dabik
Hunan Resources

Imaze
Ircuentive
Incomne
Zadividuaal
Information
Institutionul
Framework
Integration
Intersactiocn
Interdapendoent
Interrelated
Irraticncl

Li=bility
Long-run Goals

Managenent

Manaqgement
Process

Farginal Utility

I"'easure

Mediation

Mcney

Motivating
lotive

Non=-human
Resources
Fon-rational

Cpinion
Crcanization

Planning
Prescige
Frocess

Ratiovnaul
Raticonalization
Reel Incune
Resources

Rola

Satlsiaction
Savinzs

Sexvice Utility
short-run Geals
Situation
Social Control
Social Status
Standards

Stancard of Living

Strategy
Surervising

Technicques
Technuvlogy
Time
Utility

Values
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Questionnaire--cor*inued
Faert II
A select number of terms appearingy on a list of
terms identified with hore managocent and fardily ecconomics

by Paolucci and Magraki.

Assets

Capital

Cogriitive Disscnance
Community Resources
Consumer Credit

Consumer Goods

Credit

Dissonance

Dovetailing

Drive

Econcmic Resources

Equilibrium

Extended Family

Extra-Rational

Financiel Institutions

Financial Security

Fiscal Policy

Fixed Ccst

Form of Satlsfection

|

Free Goods

‘n‘

|

Frustration

Governnent Regulations
wusencld Producticn
Inputs

Insight

lLevel of Consuuption
Farginal Cost

I'arket System

Maxinization

Nativinal Incouawe

Nen-roney Inconie
Muclear Fanily
Cppertunity Cost
Cutputs

Peers

Fersonal Disposalle
Incoine

Fersonal Iacone

Flace of Setiol.clion

Fower Stiucture

PrICO Liuex






L)

Questionnajre——continv:cd

EFart Ile—cont? rnrfei

Producer Goods Social Class
Producticn Tax Systoem
Propensity to Conzumz Tiwve cf Satisiaction
Progensity to Save Traaster Fayrents
Raal Wages Vorlable Cost
Reasoning Wealth

Rueicrence Growp work Sicplification

rReat







Questionnaire——continuag
Farst IIX
Terms identifled by the writoer as poccible coacepts

in home management.

Ability Chservation
Action Crder
Allocation Pattern
Ambition Fhilosophy

—— _Analysis Flay
Art Fractical
Authority Frinciples
Chanqge Frcblen
Comfort Recocgniticn
Cul ture Research
Effectiveness — _Responsibility
Experlence —___Risk
Intangikle Goals —_Security
Kniowledje —___Seguence
Limitations — Tangible Gozls
Love —_Task

Theory
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Pratest nf tha Crltaeria £or T .ntifving the Ko
Concw ot in Eacn Perazraosn

The crlteria for identifying the key concept of a

paracraph is as follows:

l. The word identified a8 the key conc=pt in each
paragraph of the text material should be spe-
cifically named within the paragrapnh.

2. The word identified as the key concept in each
parajraph of the text material sihould be the
concept which apne.rs, on the basis of ccntent,
to be receiving the greatest emphasis.

When it aggzears tiiat tihiere is more than one ksy councept ia

a parajrz2.:h, the total nuuber of liacs will be assigned the

concept which is receiving the jreatest line emphasis,

Pararrsvrh I

In relation to home manaceent, standeards vary de-
pending upon tne values held Ly a family or group. Uron
the basls of values, tiaey can be clacssified as conventionsl
or flexikle. If such values as social accepntance and per=
fectionism are hignly recarded, from these valuves will stem
the gocal c¢f reaching conventionally accepted standardse.
Such standards are {ixa2d at any given point in time &nd
place. 1If, on the cther hand, such values as ccrfort, a
friendliness witihin tle group and balance in the use of
resources are cdominant, from these values will more likely
stem stancdards to fit a given situaticn--~that is, flexilkhle
stancdards. In the first mentiorned case, standards are fixed
and the person (if ncecessary and peossicle) cheanjes to meet
them. In the second case, the focus is on the persons in-
volved and the standards are changed to fit the human sit-
uation. Then standards becone flexible. The cecst in meney,
time or effort is more often recocnized 1in the case of flex-
ible standards than of conventional ones.

is the key concept in this paragraphe.







Pretest of Criteria--corntinued

Faranranh IT

BANKS. Two tyres of kanks nake loans to individuals; in-
dustrial banks and comnercial banks. At the turn cf the
century commercial kanks were not interested in consumer
credit, preferring to lend noney for producticn purpouses.
Industrial or Morris Plan Banks were established about 1910
to provide consumer credit. Arthur J. Morris, tfor whou

the plan was named, was convinced that consumer credit was
a good risk. These loans were paid in monthly instzllments
which were used to purchase certificates. When the face
value of the certificate owred Ly the korrcwer ecualled

the amount of the loan, the debt was cancelled.

is the key concept in this paragragph.

Paracranh IIX

One of the major problems of planning for medical
care lies in tihe unprecictobility of necvis. A fanily may
have little or no illness for a long pericd, and then a
number of illnesses or cone scriocus illness may cauce mede
ical costs to skyrocket. A 1958 study by the Health Infor-
mation Foundation reports that, while 2Z0.2 per cent of the
families in the United States either had no gross madical
bill or spent uuder $30 for niedical care, 14 per cent spent
between $400 and $749, and 8 per cent paid medical bills
of more than 37290 in that year. Thus the costs of nedical
care fall unecually on different families in any one year.

is the key concert 1n this paragraphe.







APPLIRDIX B

D=2]letions and Additinrg to tha Crlumtug List

The following ternms were deleted from the orijlnal

list of terms ldentified with home management and family

economics by Paolucci and Maqrabi. (13)

Assets

Capital

Consumer Credit
Equiliobrium
Extra-rational
Financial Institutions
Financial Security
Fiscal tolicy

Fixed Cost

Free Goods
Frustration
Government Rejulations
Inputs

Inzight

Marginal Cost

Market System
Maximization

National Incoae

Non-money Incore
Cpportunity Cost
Outputs

Personal Dispcsazle Inccone
Personal Income

Flace of Satisfaction
Price Index

Preocducer Goods
Production

Frogzensity to Consuine
Pronensity to Save
R=231 wages

Rent

Tax Systen

Transfer Paymrments
Variavle Cost

wealth

The following terus were added to the onriginal list

of terms identified with home managcernent and family eco-

nomics by Paoclucci and Magrabi.

Analysis
Authority
Culture
Effectiveness
Intangible Goals

Limitations
Observation
Order
Philosophy
Tanglble Goals
Theory

60
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Comnlete Listing of Key Concents in the First Edition

In the first edition of the textbook 305 terms were

identified as the key concept of a paragraph. These key

concepts were arranged in rank order by total paragraph

emphasis. An asterlsk was used to dencte those terms which

ppeared on the select

63 Paragrzchs

*Cost

42 Paraqgranhs

*Planning

40 Paratra~hs

*Money Income

28 Paraaraihs

*Managenent

24 Paracrashs

®*RKesources
*Time
23 Par>

raphs

18]

*Faumily
¢Incouie
®Stancard of Living

22 Paragraghs

*Budget
Expenditures
Fatigue

21 Paracgra~ths

Insurance

20 Par=-ra-hs

*Gcals

18 Para raphs

®Standards

17 Paraciraphs

*Goous
wol K

15 Porasraphs

Food

Cducation
*Zvaluating
*fammily Liie Cycle

13 Prazehis

Conferences

12 Faragr:nhs

Clothing
*Contrelling
*work Simpliiication

11 Forzoranig

Change

Ciiarts
*Decision

Fruileis

10 kFaraecrapns

Inventuries
*rianagenent Poocess
Recurds






Key Concepts in the First Edition=--crniinu~qg

9

Para~ran*hsg

Checking
*Enercy
*Habit

Loans

Research
*Supervising
*Values

Paraov=rhsg

7

Ability
*Activities

Needs

Peorle

Fara-ra~nsg

AP - S Goenw s

*Attituces
Banks
*Conilict
Credit
Differences
Homemaker
Investmernts
*Philosorthy
*savings

Paranravhs

Balance
Criticism
Family Council
Furnishings
Lealth
Housing
*Information
Interest
Leisure
*Process
Rapport
Rest Period
Skill
warm=up

Paranrarhs

Body
Breadwinner
*Communication

- v s pmare

S Paracraphs (cont.)

Directions
*Cfficlicicy
Exreriencas
*Intejration
Kitchen
Mortigages
Pavments
Relationsnlps
*Techinicues

Py s s ey~

- T e b e e

Accounts
ademacy
Adjustient
“myy el

Chil<ren
*Cuwnanity
Comparison
*ClnoCjuences
Conscervation
Cunosunsar
Depreciation
Eqiinaeent
Houwe
Hosoitality
Menus

Muticn

Norms
Policies
Prcduct
Protectioan
Ratings
Retlircaent
Studies

fact
Teaching

3 Pzracrachs

Allowance
*Alternatives
Bonds

Deoks

Business Cycle
Car
Characteristics
Classification
Courses






Key Concepts in the First

3 Paranranhs (cont.)

*Decision-making
Denonstrations
Establishment
Family Econoumics

*Group
Guiuance

*Hdousehold Production

*Incividaal Institutions
Judygment
Location
Meals

*Crganization
Percentages
Prevzntive Care
Programs
Rate of keturn
Services
Scheduling
Space
Stocks
Thrift

2 Paranraochs

Acceptance
Acciuents
Amortization
Blue Cross
Boredon
Cleaiiinyg
Compromise
Contracts
sCoordination
Crecit Unioun
Crisis

Desire
Disiwashing
Energencies
Employed larried wives
Emulation
Error

Factors

Film Analysis
Financial Recovery
Flexibility
Furniture
Home Visits
¢Incentives
Labels

63

Editione-continued

2 Paraaranhs (cont.)

Loyalty

Manager

Market Orcer
Meuical Cure
*Money

Muscles

Music

National Eccncoliy
Pawnoroker

Peak Loads
Producticn
*ieal Incore
Resrnonsikility
Rhytlua

Routing

Science

Selection
Seli=-analycis
Self-evaluaticn
Series~ci-projicts
Simplification
Social Forrticircticn
Social Security
Stenading Unit
Stauges

Tasis

Text

tliexbliys

"Use" Valua
wasnling

I Terozroh

*Aadapting
Appraisal
Apgroach
Automobile
Fedmaking
Borrower

buyer

Catch-up Pericds
Center of Cravity
*Chcice

Clinics
*Comnunity Resources
Companionsaip
Confidence
Convenliencs
Conversiocn






Key Concepts in the First Edition—-contini~q

1 Paragraph (cont.)

Cosmonclitan
Counselingy
Cyclegraph
Debts
Democracy
Diary
Diginursenants
Docut.ciits
Dole
Durabillity
Earnirgs
Energizing
Emrloyment
Excellence
Fabric

False Ideas
Fees
Foresight
Frustration
Fuel
Gerontoloeoy
Habit Charn,ing
Harmony
Feadin:s
*Human rescurces
Illecal Lendwers
Illness
Imazinaticn
Imnrovements
Inrerernce
Inflexikle Iterms
Isvlation
Itemization
Job

Joint Funds
Knowledge
Leadershin
Lett hand
Lending Acencies
Lighting
Licuidity
Meatings
Mileage Rate
Momentum

Net Worth
Nutrition
Clder Workers

Perscnal Appearance

Popularity

1l P-raisrzch (cont.)

Pogss=ssions
Fustuse
Preuiurs
Preparation
Princi;les
wuality
Reviins
Relasatican
Repnsitories

Risk

sales
*Satistaction

Saving & foxn Co.

Sazurity

Sewl nyg

Secheity

S-lvency

sborage
Sucerviscor
S'ré“ls

4
m

P 3

11& Associaticns

na.r,t::
net-wopping

Iu'f‘S" i-‘ SRS 6 26 P oy

«am o

(one £5> six l;ncsy'

Eenecfits
Cenniayg
Charges
Conditions
Contracting Stage
Fivers
Foctstecs
Housewerk
Interruptions
Irending
Lauudaring
Fandpulaticn
‘”otxvatin
Cilstacles
Clder Voters
Cptions
Puollcations

-,\l
e
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Key Concepts in the First Edition=--contimied

Less than one Paraqranh (cont.)

Rent
Self-develouent
Similarities
Tests

Tir«dress

Volune
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Cornleta Listino of Fey Concepts in the Seccnd Editicon

. s

In the seccnd edition of the textbock 310 termns

were identified as the key concept of a paragragh. These

key ccncepts were arranged in rank order by total paragraph

enmphasis. An asterisk

was used to dencte taovse terms which

appeared on the select list of concepts.

58 Para-ra;ns

*Cost

41 P2rz-~rarhs

*Planninj

39 Parz. roohis

*Money Incoiie

27 Pars o hig

*Budjct
eranag nient

26 Parzra hg

*Tinz

. A %Y
24 Parax ra~hs
a2t e, e

*Goals

23 Par::ra hs

Insurance
2 Poxrsyore g

*Stanlard of Living

13 Pyirayraihs

Exyenditures
*lescurces

18 Parajraphs

*Incore

17 For2x yoras

|

*Evalucting

PR -
Llhohygus

15 koo (.‘LA L

.

*lecisinn
*raiiily
*v.lues

14 Porarap s

Cliunye
¢*sStandarxds
*wirk Siw.lification

13 Parajrachs

Conferuncas
12 Parnjrrohs

Work

11 Pora-caths

*Aattitules

10 Bura-r» 1.5

B e

Ciadlt
kesearch
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Key Concepts in the Second Edition-——contin-ed

8 Pzra~rarhg

*Decision-making
*Family Liie Cycle
Home

Homenalker
Policies

7 Parnrranrhg

- - - -

sActivities
Checking

Cources

Educzation

*Enercy

Investment
*Management Process
Responsicility

(42}

Pararnhy

Accounts
Conservation
*Contreclling
*Individual
Kitchen
Moticn
*Philoschy
*Process

Rest Period
wWarm-—up

5 Paranwanhg

Balance
Directions
*Efficiency
Exmerliencss
Finunces
*Gools

Heal th
¢Money
Pecrile
Relatioiisuins
Retire:ient
Security
Services
Studies
*Supervising
Teaching
$Technliques

4 Paragrarvhs

3 Para may Q13

Adecuacy
Aujustuent
Ace
Alternative Lacs
Body

bOUkS
Ereadwinner
Culidren
Classification
Conpacisen
*Cunseriences
Contr.cts

Criticism
Lepreciaticn
Furnishings
* [y nauit
Hospitality
tlusoration
Leisure
Lortsages
Problems

Froluct
Rate of Return
S5hill

—

*Alteruatives
Eanks

Londs

Car
*Cnaunicatiocn
*Ccnflict
Cungunigr
*Consunption
Dishwashingj
Equiraent
Exror

Family Council
Fiexibility
Food

Lo
Guicance
Housing
Interest
Muscles

Needs
Pavients
Preventive Care
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Key Concepts in the Second Edition--gontinuag

. 1 a—

3 Paraaravhs (cont.) 2 Poragraphs (cont.)

Princirles
Frctection
Quality
Kesicwence Period
*Satlisi=cticon
Saving & Loan Co.
¢Savirnas
Schiect.ling

Social Security
Stocks

Thrift

2 Paramrahgy

Accaentance
Accidents
Allowance
Avoreciation
Elue Crcss
Pora:iomn

Busincas Cycla
Character.otics
Clothing
*Community Rescurces
*Cominunity
Conmrromise
Credit Unions
Vepts
Demonstraticns
Lrergencies
Employed Married Wives
Enulaticn
Energlzing
Factcrs

Family Economics
Furniture

Home Visits
*Incentives
Institutions
*Intecration
Inventories
Judanent
Manager

Farket Crder
National Econony
Norma

Peak Lcads
Ratincs

Rapport

Rhytha

Fooatineg

Safaty
Self-anulysis
Self-avalusticon
Series—-of-.rojects
Socds) Niobidllty
Soace
Stratifizatlion
Task s

Texts

tyse" Value
Washing

1 Poxs vraody

s AP e e S e

A 11ty

pEXAESRL S BatE:
Amortisetion

.:1‘ JRxe Chdd
A-cxcach

Bovoaaldd ‘3

BOLCOW LN

0o er

Center of Cravity
Ciuiaing

Clinics
C;;‘-.L.-'\.'\.i.(.-“;—-l;i;)
Cumpetences
Contracting stua
Convarnience

*Couruinatiun
Cosmmoolitan
Crivio

*Culture
Dennucracy
Desire
Diary
Differences
Dinner Patterns

*Pissonanca
Qdivyrin. 1l Wit
Dcuii€nss
olae
221lar Averaygingy
Yetablichoont
Excellenc:

Foes

Film Analysis
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Key Concepts in the Second Edition-~continued

1 Paragrarh (cont.) 1 Para~ra~h (cont.)

Financial Recovery Percentages
Foresijut Popularity
Frustration Possessions

Fuel Pusture
Habit-changing Prediction System
Herisony bPremiums

Headinys Preparation
Hierarciy Production

*Human Resources Reading

Illuess *Real Inccme
Imagination Relaxation
Inprovemants Repositories
Income Tax Risk

Inflexible Items Service-life
Influence Science
Instruction Simplificaticn
®*Interrelated Solvency
Interruptions Staces
Itemization Status

Job Steps

Joint Funds Supervisor
Knowledge Synbcls

Labels Tact

Language Things

Leadership Trade Assoclatiuns
Left hiand Unlicensed Lenaers
Lending Agencies *Utility

Location wants

Life Expectancy wWet-mopping
*Liritations

Living Arrangements

Legsg than one PBara ~ranh

Liquidity (Cne to six linews)
Manner of Living

Mathematics Automclbile

Medical Care BPross' Diagram c¢f a
Meetings Decision-inaker
Menus Canningj

Mileage Rate Charges

Momentum Comfort

*Motivating Conversion

Net Wworth Cyclejraph

Non-food Items Educaticnal Sources
Nutriticn Facts

Occupation Footstewvs

Olde«r workers sHousehold Production
Options Ironing
*Crganization Manipulation
Patterns cof Living Meals

Pawnbroker *Measure
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Key Concepts in the Sacond Edition--contirved

Less thon on=2 Para-rarh (cont.)

Obstacles
Clcder Women
Procrams
Publications
Race
Recreation
Residence
Sc¢li=developnent
Statistics
Tests

Volume
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Key Concepts Identified Ornly in the Flrst Edition

Key concepts identified cnly in the first edition
of the text material were arranged in rank order by para-
graph emphasis. An asterisk was used to dencte these terms

appearing on the select 1list.

2 Parncro~hs Loes thnm (ra Prr--es-h

(orre to 8ix Lifws

Loyalty

usic Eenefits

Selaction Conditions

Social Participation Filers

Spending Unit - Housework

Therdbli] Launderiny
Older Votars

1l Faracrath Rent

Similarities

Catch-up Periods Tiredness

*Choice

Ccnficence

Counseling

Diskursements

Durability

Earnings

Emplovient

Fabric

False Id=zas
Gerontclogy
Illegal Lendars
Inference
Isolation
Lighting
Personal Appearance
Sales

Sewing

Society

Sound
Spontaneity
Stcrage
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Kav Concents Identifiad Onlv in the Sescnd Edition

Key concepts identified only in the seccnd edition

of the text material were arranged in rank order by para-

graph emphasis. An asterisk was used to denote those terms

appearing on tiie select list.

5 Parairarhs

Finances

4 P>rnrar-hs

Alternative Uses

3 Paragranhs

*Consurniption
Residence Period

ro

Para-raihs

Appreciation
Satety

Suocial kMobility
Stratification

1 Paragraph
Comretences
*Culture
Dollar Averaging
Dinner Futterns
®*Pissonance
Diurinal khythm
riierarcay
Income Tax
Influcnce
Instructicn

1 Faranranh (cont.)

*Interrelatecd
Language

Lite Ex_ectancy
*Limitaticns
Living Arrangements
Manner of Living
Mathematics
Non-tood Itens
Occupation
Patterns cof Living
Prediction System
Service Life
Unlicensed lLencers

*Utility

Lﬁqq than e P v‘,,vr;\v.h

- . am— P ]
)

(uue Y.U 85iX J..Lue

bBross's Dliairan or
Vecisicn-naking

Comfort

Educaticnal Scurcces

Facts

Clduer womon

*reasure

_\4’ SCe
Recreation
Residence
Statistics
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Kay Concents jn the First Edition Decreasing in

Falaglupil s iiabls 10 the Soc .. L.itica

Key concepts in the first edition which decreased

in paragraph emphasis in the second edition of the text

material were arranged in rank order by the total differ-

ence in paragraph emphasis.

An asterisk was used to denote

those terms appearing on the select list.

12 Paragraphs

Foods
*Goods

10 Paragraphs

Clothing

8 Paran:iaphg

*Family

7 Paragragts

Ability
kLducation
Inventories
Problems

6 Paragra-hs

*Controlling
Differences
*Family Life Cycle

5 Paragraphs

*Cost
Fatigue

*Habit

*Income
Needs

*Resources
work

4 P=ra~rarhsg

*Conflict
Housing

4 Poragraphs (cont.)

Rapport
®Savings
*Supervising

3 Paragraphs

Banks

Checking
Expenditures
Family Council
*Household Production
*Information
*Integration
Interest
*Management Process
Menus

People

Programs
®*Standards

Tact

FParagragsns

Charts
*Communication
*Comwnunity

Criticism
*Energy

Film Analysis

Furnishings

Leisure

Location

Meals

Norwms

Faviieuts

Fercentages

Ratings
*Stanuard of Living

Skill
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Key Concepts Decreasing in the Seccnd Editicn--c-ntinued
1l Para~r=-h

Accentance
Accidents
Allowance
Amortization
Balance
Breadwinner
Pusiness Cycle
Cleaning
Confererices
Consurner
*Coordination
Crisis

Desire
Documents
Establishment
Equipment
Farily Econcmics
Guidance
Health
Institutions
Job

Jud jieent
Labels
*Managonent
Medical Care
*Money Inccome
iortgages
*Crganizaticn
*Philcsopay
*Planning
Possessicons
Production
Protection
Records
Science
Simzlification
Space

Stages
®* Techniques
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