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CHAPTER I

THE SIGNIFICANCE OF RADIO IN AGRICULTURE
AYD TiE HISTORY OF FARM RADIO

I. The Significance of Radio in Agriculture

In the eighteenth century, the farmer in the United States was a
self-gsufficient entity. ost of his produce was consumed on the farm
on which it was grown. His grain went into his own flour bin; his
livestock supplied meat for the table and leather for his shoes; and
his garden replenished the winter cellar with vegetables. Outside
markets were of little concern to hims The amount of trade he did
was a simple matter of exchange. Occasionally, a surplus barrel of
salt pork would be hauled to the river landing to be bartered for a
bolt of goods or a bag of sugare. Or, if he were particularly fortu=-
nate, the farmer might sell his extra produce for a few dollars to
spend on household utilities.

The economic system which made the farmer of the seventeen hun-
dreds his own consumer as well as his own producer also made him
dependent upon his own resourcefulness for information. He was his
own weather forecaster and his own crop consultant. He relied upon
the miracle of nature to provide a bountiful harvest for his living.
Infrequent trips to the river landing or to the crossroads store,

meeting with neighbors, and an occasional traveler comprised his



contacts with the external world, and his only opportunity to exchange
ideas on farming.

A Connecticut farmer, in 1794, aptly expressed the self-sufficiency
and stability of eighteenth century farming. He was entertaining a
foreign visitor and, after a lavish meal prepared fron home?grown pro-
duce, he addressed his guest--a famous Frenchman:

You behold in me, my dear sir, a happy man, if there is

one on earth; everything you see around you, and what you have

geen at my house, is produced on my farme These stockings

have been knitted by my daughters; my shoes and my clothes

come from my herds, they, with my garden and my farmyard, sup=

ply me with plain and substantial foode The greatest praise

of our government is that in Connecticut there are thousands

of farmers quite as content as myself, and whose doors, like

mine, are never locked.

Two centuries of progress have wrought vast changes in the life of the
farmer, however. He is no longer the isolated, self-dependent individ-
ual of 1794, but a modern entrepreneur, closely allied with the rest

of the world.

Developments in commnication and transportation in the nineteenth
century opened up new vistas to agriculture as well as to mamufacturing
and trade. With improved transportation, the farmer discovered mar-
kets willing to buy his surplus producee. As a result, he began to
raise cash crops and to purchase commodities he had previously made,

such as clothing for his family, household furnishing, and nails and

lumber for his buildings. The farmer's economic position and standard

1 Goeffrey S. Shepherd, Marketing Farm Products (Ames, Iowas
The Iowa State College Press, 1946), pe 1.




of living increased. Dollars and cents changed hands and the inte-
grated marketing system of today began taking shape.

The growing demand for farm produce was not limited to America.
Burope began expressing an interest in the products of American soil
and foreign trade rapidly developed.

Assured of adequate transportation and a ready foreign market
for surpluses the domestic market could not absorb, the farmer began
specializing in the production of one crop rather than of several. He
found this to be both efficient and profitable. He began restricting
his production to the crops more favorably disposed to conditions of
s0il and climate. Tobacco and cotton became the chief crops of the
south; wheat supported the great plains areas of the west; hogs thrived
in the corn~producing mid-west; beef developed in the pasture-land re-
gions; and specialty crops became major enterprises along the seacoasts,
in the mountain valleys, and in the deserts. Thus the dominant American
crops became the special products of an agricultural industry geared
to the needs of national and international markets.

Added impetus‘ was given agricultural commercialization by improve-
ments in technology. Machine tools cut down the cost of labor and in=-
creased production. Soil conservation, and rodemt and pest control
tended to make crop yields greater. And scientifié research produced
hardier seed grains, improved strains of livestock and poultry, and

varieties of better quality products. New methods of processing tailor-

ed the farmer's output to the consumer's demands. All of these



developments have fitted the American farmer for the role of producer
in a huge marketing system.

In the course of two centuries, the farmer has become less self=-
contained, His production has been oriented increasingly toward
markets and away from his own household use. "Agriculture was trans=-
formed from a simple, pioneer, and largely self-sufficing occupation
into a modern business organized on a scientific, capitalistic, and
commercial basis."?

No longer can the farmer claim that he is self-sufficient, as his
1794 counterpart did. Today's farmer produces for the market, and his
production is effectively influenced by the demands of the consuming
publice Over eighty-six per cent of his income depends upon conditions
outside of his owm fences.3 In 1794, the farmer's main concern was
food and shelter for his own family. Two centuries later, he has assum-
ed the responsibility of supplying food and shelter to millions of
families.

With his "coming of age" as a producer of the world's food, the
farmer has acquired new and perplexing problems. Agricultural com-
mercialization and specialization have brought the farmer face~to-face

with issues of political and economic character which require as much

2 Everett E. Edwards "American Agriculture--the First 300 Years,"
Farmers in a Changing World (Washington, D.C.:s Government Printing
Office, 1940), p. 221; citing "The Agricultural Revolution in the
United States", Science, 723585-594,

3 Shepherd, 220 Cito, Pe 4,



study and thought on the part of the agriculturist as do the physical
problems of productione. Some of these problems are as follows:

l, Competition from rival producing regions in this country
and from similar producing areas abroad.

2. Over-production in times of agricultural surpluses.

3+ Unstable labor supply.

4. Complicated govermmental policy and regulation.

5. Federal and state price controls.

6. Intricate marketing procedures.

7. Yarket fluctuations.

8. Non-dependable income.

Physical problems of production have always been a concern of the
farmer, but machine cultivation and specialization have revealed the
importance of these problem# and the necessity of coping with them on
the farme The physical problems of production with which the farmer
mst cope include the following:

l. Conservation of soil resources.

2+ Uncertainty of weather conditions.

3e Controls of pests and rodentse.

4. Control of diseases affecting crops, poultry and livestock.

5. Inefficiency of labor and production methods.

The modern farmer is a "technician and a businessman who wages a
contimal battle with the weather, the produce market, and the fickle

productivity of his soil."4 Fortunately, as agriculture became an

4 "The Farm Director: Vhat a Salesmani™, Sponsor, 4:21, October 9,
1950, Pe 31.



important national industry, a growing concern was felt for the farmer
and his problems. Early in the nineteenth century, the goverument,
recognizing the importance of agriculture to the economy, organized
the Federal Department of Agriculturee The result of its effort to
provide a "guiding hand" for the farmer is the present-day United
States Department of Agriculture, under the auspices of which bureaus
have been developed to serve the farmer in almost every phase of pro-
duction, economics, and science.

Other agencies and institutions cooperated in aiding the farmer.
The state governments, working with the land-grant colleges, originated
extension services. Some of the ways in which the extension system has
served the fafmer are: trained personnel to advise him on field prob-
lems, demonstrations of new equipment and techniques, educational meet-
ings, and the publication of bulletins on a variety of subjects of
interest to the rural population. The wire syndicates, the daily news-
papers, and the radio have given the farmer easy access to the informa-
tion supplied by govermmental and industrial agencies. As a public
service instrument, radio has been helpful to the agricultural industry.

To the farmer, radio broadcasting was a particularly significant
development in the field of communications. "Radio for the rural people
is what might be called a 'natural*e The remoteness of farmers from
the general run of news made radio more of an asset than any other

development in their lives, aside from the automobile."® The immediacy

5 Judith C. Waller, Radio the Fifth Estate (New York: Houghton
Miff£1in Company, 1946), p. 260.




of radio spans time and distance, acquainting the farmer with facts at
the time they are most needed.

Radlo stations broadcast up-to-the minute market and weather in-
formation at hours convenient to the farmer. It has beem estimated that
the avallability of lasteminute radio weather reports had saved agricul=-
tural producers millions of dollarsg6 Acting as the intermediary and
interpreter between service organizations and the producer, radio offers
the farmer an easy, understandable way of attaining the information he
needs.

Many of the services which radio has furnished to the public have
contributed to the welfare and progress of the commnity. An illustra-
tion of one such instance is repqrted in SPONSOR magazine.

___, farm director at WPI¥, Raleigh, (North Carolina)’

spent the past winter reminding farmers of their trouble the

previous year with blue mold, advising them to protect their

crops with chemicalse This mold ravager of the tobacco beds

is an economic danger to the farmers in the WPTF area.8
It is this kind of service that has woven farm radio into the life of
the cqmmunity, convincing both farm and urban citizens of the sincerity
of radio's endeavor to serve the public.

Statistics indicate that farmers are becoming increasingly aware

of the usefulness of radio. Within a period of ten years, from 1930 to

6 Ibido’ Pe. 261,
7 Bracketed information by author.

8 Sponsor, op. cit., pe 75




1940, the mumber of radios on farms had increased an estimated forty
per cen’c.9 In 19492, approximately sixty-five per cent of the six and
one=half millions of farm dwellings in the United States were equipped
with radios.lo
A survey of the attitudes- of rurel people toward radio servics,
conducted by the United States Department of Agriculture in 1948, re-
vealed that radio has become a "highly valued aspect of living" in most
rural homes.n The survey disclosed that farm radio owners felt "they
would miss radio very much if it were inaccessible to them",lz only one
in eight expressing the opinion "that the loss of fadio service would
make little difference to him."13 of the farn men interviewed in the
same survey, twenty-seven per cent declared they valued radio as an aid

in their worke. 14

"Radio is valued by rural listeners for the two great
functions it serves; as a source of news and other information and as

a source of entertainment and company."l'5

9 "Preliminary Report on Survey of Radios, Telephones, and Electri-
city on Farms," United States Department of Agriculture, Bureau of Agri-
cultural Economics, December, 1947.

10 Statistical Abstract of the United States, United States Depart-
ment of Commerce (Washington, De. Ce: Pureau of Census, 1949), pp. 653
and 833.

11 "Attitudes of Rural People Toward Radio Service," United States
Department of Agriculture, Bureau of Agricultural Economics (Washington,
D.Cot Governmemt Printing Office, 1948), Summary of major findings,

Pe 1-2.

12 L‘;(io cite.

13 Attitudes of Rural People Toward Radio Service", op. cit., p. 1.

14" Ibido, sunmmary pPe 1,

15 Loc. cit.



Changes in the farmer's cultural values as well as his economic
status have occurred in the passing of two centuries, and particularly
in the past twenty-five years. The farmer has become more like his city
neighbor in his tastes and opinions. "It would be an exaggeration to
say that broadcasting has had everything to do with this transition, but
certainly it has been a strongly contributing factore"16 The rural
listener is as well informed on all topics as urban listeners, and he
differs little from city people in his appreciation of good music and
entertaimment. Rural audiences like to have their farm programs planned
with as much thought and care as is given to any other type of program.

To keep in touch with the changing ideas of the farmer and to pro-
vide him with accurate, well-planned programs, the radio stations have
added field representatives to their staffs. The role of the farm di-
rector is unique in radio broadcastinge He is "the liaison between the
college, the farmer, and industry, and his strength lies in his promotion
of the sale of all three elements in the economy."17 It is just as much
his job to sell the farmer and what he is doing to business people and
the public as it is to sell the farmer on progressive methodse.

"Despite the fact that well over fifty per cent of farm directors

do all on-the-air work themselves, you'll seldom find one at his desk."18

16 E. Pe Je Shurick, The First Quarter-Century of American Broad-
casting (Kansas City: Midland Publishing Company, 1946), p. 270.

17 "Role of the FFD", Broadcasting Telecasting, December 4, 1950,
Pe 42, .

18 "5:30 am. on the Farm", Sponsor--Farm Facts Handbook (New York:
Sponsor Publications, Incorporated, 1949), p. 8.
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Thach of the radio farm director's time is spent in the countryside,
talking with farmers, learning their problems, inspecting their achieve-
ments, conveying information from the sources he commands, and gathering
firsthand knowledge to broadcast to his rural radio followers. The ex-
tensiveness of this phase of his job is reported in SPONSCR by one farm
director: "iles traveled in past year; 35,000: farm meetings where
he delivered speeches; 154: fairs from which he conducted b{oadcasts;
23,19

An important facet of the farm director's position is his ability
to convey the farmer's story to the publice Producers are frequently
accused of being responsible for rising food prices when other factors
originating outside of their control are involveds As spokesman for
the industry, the farm director is in a position to give the public a
more complete picture of the farmer's situation. The radio farm di-
rector's effort to present the agricultural side of the economy to city
dwellers has attracted urban listeners as well as a rural audience.
Arthur G. Page, farm director of WLS, Chicago, reports that WLS has a
"vast audience of folks in the city of Chicago who follow the farm situa-
tion as if it were their own personal problenu"zo

To mainfain a responsive audience, the radio farm director needs

an adequate understanding of agriculture and the farmer's problems. An

extensive background is necessary if the farm director is to know what

19 Sponsor, op. cit., p. 74.

20 Ibido, Pe 75=76,
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is important to farmers, and, as well, to nonfarmers in his commnity.
His interpretation of news and information requires a natural feeling
for the farm angle acquired through long association with rural people.
Agriculture has a languapge of its own, and the farmer is quick to de-
tect any faulty or inaccurate presentation of farm inforration.

From one part-time worker in the early nineteen~twenties, the
radio farm director's number is now estimated at over two-hurdred and
fifty; and there are one or more in every state.21 "Farm broadcasters
have brought agriculture's passing parade into millions of homes, both
rural and urban, the world over. They have, through the medium of the
airwmaves provided a wealth of information to help malre agriculture more
efficient and prosperous, and meke farm and ranch homes happier and

brighter."22

II. History of Farm Radio

On December 15, 1920, the first agricultural informetion vas broad-
cast in lorse code by short wave radio station NAA, Washington, D. c.28
It consisted of market reports compiled by the Department of Agriculture.

Radio operators within a three hundred mile radius of MAA copied the

coded message and posted the market information in stores, post offices,

21 Personal letter from Herb Plamback, Radio Farm Director, WHO,
Des Moines, Iowa; and historian of the National Association of Radio
farm Directorse

22 loc. cit.

25 Shurick, ﬂo Ci‘b., po 2710
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railroad stations, and other locations convenient to the farmer and
local produce dealers.

Favorable response to the initial broadcast led the Department of
Agriculture to organize a limited net of shortwave stations in Belle-
fonte, Pennsylvania, St. louis, Missouri, and Omsha, Nebraska; thus ex-
panding its service to reach agricultural people in these areas.

While the Department of Agriculture experimemted with short wave
transmission of market reports, the commercial radio stations began
realizing the public service possibilities of their media in the field
of Agriculture. Less than a year after the first coded transmission
from station NAA, voice broadcasts of agricultural information began.

KDKA, Pittsburgh, the first radio station on the air, also broad-

cast the first farm program in 1921.24

This first broadcast was pre-
sented over KDKA by ¥re. Frank Mullen, livestock editor of the "Pennsyl-
vania and Ohio Stockman and Farmer", a farm publication whose editors
believed that radio would be an effective instrument in reaching the
farmer with market and weather newse. !r. lfullen's broadcast elicited
response from farm people all over the country and programming especial-
ly for agriculture was underwaye.

By March, 1922, seventy-five of the 129 standard broadcasting

stations in the United States were sending out market and weather in-

formation to farmers in two-thirds of the cou:ni:r;sf.z5 Among the numerous

24 Ibid., p. 272.

25 Loc. cit.
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early stations on the air with local farm programs were: WGY, Schenec-
tady; WOI, Ames; KSAC, Manhattan; WLW, Cincinnati; and WCCO, Minneapolis.
Art Page's "Dinner Pell Eour®™ over WLS, Chicago; "Everybody's Farm Hour",
organized by George C. Bigrar on WL, Cincinnati; Everett Mitchell's
"Town and Farm" broadcast on WY Q, Chicago; "Farmer's Digest"™ broadcast
by KPO, San Francisco, under the direction of Henry Schacht; and Larry
Haeg's program at WCCO in Minneapolis are among the farm programs famous
for their long, continuous serv’ice’to agricultural listeners.26

The government and the standard radio stations were not the only
agencies concerned with the development of agricultural radio. Educa-
tional institutions foresaw the advantages radio offered in reaching a
vast farm population. In 1921, the University of Wisconsin introduced
telephoned weather reports over its station 9X (later to become WHA).Z"
This service was increased by the addition of market end produce in-
formation and bulletins on road conditions. The example set by the
University of Wisconsin was followed by other colleges, some of whom
have continued and have built their radio services into an extension
system of agricultural education by aire. Purdue, Oregon State College
of Agriculture, Michigan State College, Cornell University, Texas Agri-
cultural and Mechanical College, and Kansas State College are among

many colleges who have been leaders in the field of farm ra.di.o.28

26 Waller, op. cit., p. 262.

27 Shurick, op. cit., pe 273,

28 Waller, op. cit., p. 261,
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On the early farm broadcasts, weather and market information com-
prised the main fare, with recordings occasionally interspersed among
the reports. Of the early broadcasts, larry Haeg, WCCC, liinneapolis,
stated: "-==much of the programming for farm listeners consisted of
hillbilly or folk type and religious music with little thougﬁt given
to educational and informetion programs."29 And lr. Frank Mullen, in
describing his pioneer broadcasts on KDKA, asserted that "he opened
the station's transmitter with one hand, rang a few bells with the
other to attract listeners! attention, and then proceeded to broadcast
farm news, market reports and other items of agricultural interest."so

Weather and market information for the early farm broadcasts was
telephoned or telegraphed from their source to the radio station.

Radio stations were concerned about the lapse of time which occurred in
this commnication process before the reports were ultimately aired.
WBAP, Fort Worth, wes the first station to utilize the time-saving ad-

vantage of "on the spot" broadcasting.31

From the floor of the Fort
Worth Grain and Cotton Exchange, WBAP broadcast market quotations di=-
roct to the listener. This was the forerunner of present day "on the
spot™" broadcasts from markst exchanges and weather stations all over the
country.

With the growth of farm programming on local stations during the

period of the nineteen-twenties, one of the important problems of the

29 Herb Plambeck, op. cit.
30 Loc. cit.

31 Shurick, ov. cite., pe 273.
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52 was "what could network

newly organized lNational Broadcasting Company
broadcasting do for the farmer?" XN3BC brought Frank ullen from KDKA to
form a department of agriculture for the network. Under the direction
of Mr, Mullen, the first nationally recognized farm service program--
The National Farm and Home Hour-~was broadcast on October 2, 1928, over —
the Blue Network.>° This program brought to farm radio a national
stature and prestipge and started a period of cooperation between commer-
cial redio stations, the United States Department of Agriculture, and
other governﬁental agencies and facilities. In 1943, when ¥BC washdi-
vested of one of its two networks by order of the Federel Communications
Commission,34 "The Yational Farm and Fome lHour" ceased to exist by that
name, but it was contimed by the American Broadcasting Company as the
"Farm and Home 'akers". Today, the program is still carried on ABC
under the name of "The American Farmer",

Tovard the end of the experimental period of farm programming, the
United States Department of Agriculture established a radio service in

the department. With W. I, Jardine®® in charge, the Radio Division was

invested with "The duty of making available to educatioral and commercial

32 KBC was organized in 1926 with the Red Networke In 1927, NZC
added the Blue network to its organization. See, Ned Midgley, The
Advertising and Business Side of Radio (New York: Prentice-Fall, In-
corporated, 1948), pe. 68. —

33 Waller, op. cit., p. 263.

34 Claiming tendency toward monopoly, the FCC ordered NEC to dis-
pose of one of its networks. The Blue Network was reorganized as the
American Broadcasting Companye. See Midgley, op. cit., p. 113-114.

35 We M, Jardine vas a pioneer in farm radio at Kansas State
Agricultural College.
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radio stations extension programs from the Department, progrems, and
home-making practices."36 At the present time, the United States De-
partment of Agriculture radio service seunds out program material to
approximately four hundred and fifty local radio stations and to the
networks every day.37 This service has grown to be a major source of
programming information for farm broadcasterse.

By the mid=thirties, mumerous commercial stations were employing
men as farm service directors to provide the specific service required
by the rural audience. The position of the radio farm director had
become esteblished, especially in the farm and ranch areas where many
radio stations programmed a considerable portion of their broadcasts
for the rural listener.

Although specialized farm broadcasting was a comparatively new
phase of radio, its necessity was emphasized at the start of Vorld Var
II, when it became necessary to keep agriculture fully informed on gov=-
ernment food programs. The demand of wartime provided the impetus for
a national organization of farm broadcasters. In 1943, at the annual
meeting of the Institute for Education by Radio in Columbus, Ohio, the
radio farm directors discussed the possibility of a national organiza-
tione Just one year later, the National Association of Radio Farm

Directors was founded in Columbus.°® Larry Haeg of WCCO, lMinneapolis,

36 Waller, Ope cit., pe 264.

37 Ibid., pe 265.

38 Herb Plambeck, op. cite
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was elected the first chairman of the organization. According to its
statement, the purposes of the NARFD are as follows:

Closer relationship between commercial radio farm broad-
casting, agencies, and farm organization; closer relationship
with advertising agencies and other groups interested in reach-
ing the farm people through the medium of radio; closer rela-
tionship and better understanding between farm radio broadcast-
ing and station management; programmirng of farm broadcasts
which will keep this type of service on a high plane; develop-
ing farm service in areas of the United States where it is now
lacking; advancing the welfare of those engaged in farm radio
broadcasting.39
From its beginning with coded messages transmitted by short wave

radio, farm radio has grown into an organized, highly specialized phase
of the brosdcasting industry. The history of farm radio reflects more
than a quarter century of agricultural progress and the development of
cooperation among governmental and commercial agencies to serve the
farmer. In twenty-five years of agricultural broadcasting, farm pro-
gremning has expanded until it is a part of the daily schedule on hun-

dreds of stations, incluling television and F!! presentations as well

as those on standard broadcasting.

39 Waller, ov. cit., p. 2€9-270.
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CHAPTER II

STATE'ENT COF THE PROBLEY AnD REVIEW
OF PREVIOTS RESEARCH

I. Statement of the Problem

The purpose of this study was to discover: (1) the most important
sources of information and service upon which the radio farm director
depends for broadcast material; (2) the sources of information and serv-
ice from which the radio farm director would like to receive additional
services; (3) the type of additional services the radio farm director
would like to receive; (4) the frequency with which the radio farm di-
reactor presonts the various types of information made available to him;
(5) the amount of time the radio farm director spends in preparing the
information for broadcast; (6) the attitude of the radio farm director
toward sponsorship of farm programs; (7) the extent of participation
by the radio farm director in servicing commercial accounts and deliver=

ing comnercials,

II. Importance of the Study

Although farm programs have been in existence as long as radio
broadcasting itself, farm radio did not emerge as a highly specialized
area of the radio industry until shortly before World War II. The posi=-
tion of the radio farm director is newly recognized in the broadcasting

field, and there has been little research done in that particular phase
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of the radio industry. In a personal letter to the author, r. Kenneth
Gapen, Assistant Director of Information for Radio and Television,
United States Department of Agriculture, stated: "As far as I know, no
such survey of agricultural radio ==- has yet been made. Several more
fragmentary studies have been done by various ageuncies from time to
times In view of the rapidly changing situation, most of these investi-
gations are now rather out-dated."

Because the radio farm director is involved principally in public
service, it was considered important to imnvestigate his activities in
building and airing farm broadcasts. There exists a practical need
and use for information obtained from such imvestigation: to the farm
broadcaster who plans and builds his programs from material supplied by
governmental, educational, and private agencies; to those agencies which
represent the source of program material; and to society, particularly
the farmer, who seeks to benefit from the services offered by farm pro-
grams.

III. Previous Research on Programming Activities
of Radio Farm Directors

In reviewing the studies done in the area of farm radio, five sur-
veys were found which pertain specifically to the subject of this
research project. These five studies are: (1) a farm progran informa-
tion survey by the Radio Service of the United States Department of
Agriculture; (2) a survey of types of services offered to radio farm

directors by state extension services done by the Tnited States
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Department of Agriculture Radio Service in cooperation with the Federal
Extension Service; (3) a poll of radio farm directors opinions of the
woekly United States Department of Agriculture Radio arm birector
Letter made by the United States Department of Agriculture Radio Serv=-
jce; (4) a survey of the National Association of Radio Farm Directors
investigating Extension Service relations with radio farm directors;
and (5) a study of the farm programming of radio stations in Illinois
directed by J. A. Murray of Illinois Agricultural College Extension.

None of these studies duplicates the information found in this
thesis investigation; but they do provide background and supplementary
material. Of the five, three of the éurvqys deal with only one aspect
of the thesis problem, one is limited in extent but comparable in con-
tent, and one is as extensive as the survey made for this study but
deals with different, though related, information. A brief summary of
the five studies follows:

In the year 1947-48, the Radio Service of the United States Depart-
ment of Agriculture surveyed radio farm directors for the purpose of
getting background information with which to plan United States Depart-
ment of Agriculture services to radio farm directors.l of 345 question-
naires distributed to farm directors, two hundred and eighty-one ﬁere
returnede An analysis of the information obtained from the returned

questionnaires disclosed the following facts about farm programming:

1 "USDA Cooperation with Radio Farm Directors", USDA Radio Service,
Office of Information, Washington, D. C., pp. 1-3.
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Tumber of programs & day--

159 of the 281 stations had one farm program a day, at least
ten minutes long. 112 stations had two or more such programs
daily. 73 had special Saturday programs, not counting the
Saturday shows in a 6-day-a-week series. 16 had special
Sundey programse.

Status of programs--

Of the about 415 daily farm programs on the 281 stations,
about 48 per cent are sustaining, 28 per cent sponsored, and
22 per cent participating. The statiouns that had more than
one program a day had a slightly higher percentage of sponsor-
ed and participating shows, and a somewhat lower percentage

of sustaining shows than those with only one program a daye.

Time on aire--

A somewhat higher percentage of the daily and multi=daily
shows were broadcast in the 5:00 to 7:00 a.m. period than at
noontime (11:00 to 1:15). Among the special Saturday shows,
52 per cent were broadcast between 11:00 a.me and 1:00 p.m.

Length of programs--
The quarter-hour programs were in the majority, not counting
merket reports broadcast as separate programse.

lJarket reportse=-

0f the 281 questionnaires used in this analysis, 88 per cent

reported using market reports, with 38 per cent broadcasting

them as separate features, exclusive of the farm program or

programs.

Wire newse=-

202, or sbout 72 per cent, of the 281 stations reported use

of wire service news in their farm programs.

The United States Department of Agriculture Radio Service and the
Federal Extension Service made a survey of State Extension Services in
November, 1947.2 The purpose of the survey was to learn the major types

of services furnished to radio farm directors by the various state ex-

tensions. Questionnaires were returned from the extension services of

2 Ibido, Pe Se
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thirty-four statese The distribution of scripts to radio farm directors
for use on farm programs was the type of service most frequently report-
ed by the state extension services (See Table I, p. 23), while four of
the states reported no service to the radio farm director.

Late in 1946, the Radio Service of the United States Department of
Agriculture polled the radio farm directors regarding its "RFD Letter".>
The purpose of the survey was to discover the radio farm directors?
opinions concerning the type of material desired in the Letter.4 Of the
eighty-four farm broadcasters that replied to the questionnaire, 71
wanted background information about farm research included in the "RFD
Letter", and 70 wanted background information on United States Department
of Agriculture action programs, such as the Production iarketing Admin-
istration, the Federal Housing Administration, and Federal Extension

activities (See Table II, p. 24).

3 Ibid., p. 5e

4 The "RFD Letter" is a weekly bulletin published by the Radio
Service of the United States Department of Agriculture. It contains
information on government policy affecting agriculture and other in-
formation on the activities of the United States Department of Agri-
culturse.



TABLE I

MYAJOR TYPES OF SERVICES CFFsRED RADIO
BY EXTENSION SERVICES
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TARY DIRECTCRES

Types of Services

Number of States
Turnishing the Service

Background letter similar to USDA RFD Letter
Farm Flash service

Other script service

Send staff itineraries to RFD's

Hold field days for RFD's

Have electrical transcription service

Give special telephone service to RFD's

Hold meetings for RFD's

Other services

No service at present but have plans

None
22
24
10

9
22
14
13
20

4




TABLE II

MATERTAL DESIRED IN RFD Ls&TTER BY RADIO FAXI DIRECTOES

Noe of RFD's

Material Desired . Indicating

Yes No

Want summaries of USDA press releases in RFD Letter 40 36

Want summaries of BAE situation reports 62 15

Want background informetion about farm research 71 6
“lant background information on USDA action programs

(scs, PMA, FHA, FS, Extension) 70 3
Want advance information about field trips of USDA

officlals 52 24

Want itineraries of foreign visitors 45 31
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The Committee on Radio farm Director Zxtension Service Relations
of the National Association of Radio Farm Directors made a limited
survey in 1949 for the purvosse of investigating the specific services
of fered the radio farm directors by Extension Servicés, the specific
services offered the Bxtension Services by radio farm directors, and
the extent of cooperation between the two groups.5 Of the twelve ques-
tionnaires sent to radio farm directors in twelve states, eleven were
returnede The survey indicated that the specific services offered to
the radio farm directors by Extension Services were:

l. Weekly feature stories.

2., Transcriptions made by extension specialists upon request.

3. Advance notices of events sponsored by the Ertension Services.
The radio farm directors listed these as the épecific services that
they offered to the Extension Services:

1. Daily announcements of extension meetings.

2. Promotion of extension programs.

3. Provision of program time for extension specialistse.

4. Air daily stories of county agents' activities.

The radio farm directors indicated that they would like more coopsra-
tion from the Extension Services in the nature of:

1, Yore feature stories, less "routine stuff".

2. eetings with extension people to discuss common problems.

5 "Survey by NARFD Committee on RFD=Extension Service Relations",
National Association of Radio Farm Directors, 1949,



26

3. A cooperative attitude rather than a competitive attitude
from extension people who have their own farm programs.

4. Progress reports of extension action programs.

5. An "even break" on distribution of extension information
to radio stations in a competitive market.

In 1949, J. A. Yurray of the Agricultural College Extension,
Urbana, Illinois, surveyed the farm programming practices of all of the
radio stations in Illinois, with the exception of the Chicago stations,
and those stations in the adjoining states of Kentucky, Indiana, liissouri,
and Jowa which included portions of Illinols in their primary coverage
area.’ A total of 47 questionnaires were returned out of seventy-four
sent out. The following were the major findings of the survey.

One or more regular farm programs were reported by 86 per cent
of the large stations, 100 per cent of the medium stationus,

and 96 per cent of the small stations that filled out the ques-
tionnaire. Farm programs were broadcast daily by all of the
stations reporting farm programs and some also had weekly spec-
ial programs.

The most frequently reported time of broadcasting was 12:00
noon to 12:30 p.m.; followed by, in the order named: 7:00 a.m.
to 7:30 aeme; 6:00 aems to 6:30 aeme; 11:30 aeme to 12:00 noon;
6:30 aems to 7:00 aeme; 7330 aeme to 8:00 aemey 6:00 peme to
6:30 peme; 5:00 aeme to 5:30 aemes 7:00 peme to 7330 peme

The primary sources of farm news most frequently mentioned by
the stations were, in the order named: Wire services, agricul-
tural colleges, county extension workers, United States Depart-
ment of Agriculture, and local farmers.

Sources of interview and discussion material most often reported
were: local farmers, extension workers, rural youth groups, and
agricultural colleges.

6 Jo A. Murray, "Farm Radio in Illinois", Review of Extension
Studies, Extension Service Circular 464, January, 1950, USDA Extension
Service, Washington, D. C., p. 1ll.
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Additional aids the stations wanted from local county extension
agents included: more local material, seasonal by-the-month
calendar of local farm activities, releases and announcements
of meetings, help with plamning interviews, discussions, and
forums in which county extension and local people participate.
The stations indicated that they did not want prepared scripts.

The report of the survey indicated that the larger stations
more often employed full-time farm directors who developed
their own local sources of information. The smaller stations
often employed part-time directors or none at all. The smller
stations indicated need for more material end services.

The stations reported that they would be willing to cooperate

in a program to help train local county agents in radio methods
and techniques. They favored the suggestion that the college

of agriculture assign a radio fieldman to work between the
college, local stations, and county agents in a liaison capacity.
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CIIAPTER III
TECHITIQ™S USED IN TFE INVuSTIGATION
I. The Questionnaire

The investigation involved in the thesis study covered a large
geographic area; therefore, the questiomnaire survey was considered
the most feasible method of imvestigation. Frances Wilson sums up the
opinions of leading authorities in the field of questionnaire research
by suggesting the following standards for constructing and administer=-
ing the questionnaire:

CONSTRUCTING THE QUESTIOINAIRE~w

Ask only those questions which the respondents are competent

to answer, avoiding those for which for one reason or another

the correspondent may be unwilling to answer, or which depend

for answer upon delayed memory.

Avoid questions entailing lengthy investigation by the re-

spondent; at the same time request informetion in sufficient

detail to secure necessary data the first time.

Omit all leading questions.

Plan the questionnaire so that the questions are few in mmber,

brief, simple, unambiguous, specific and not general, and stat-

ed in acceptable language.

Construct questions that will elicit factse. *hen opinions are

requested the final report should indicate carefully whem opin-

ions and attitudes are being reported.

Develop questions in a logical sequence.

Include check questions and interlocking questions. The latter

are especially important when the study is of a particularly
intricate problem.
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Test the questionnaire form, when it is completed, with a group

of persons similar to those to whom it will be addressed. Elim-

inate all sources of error... '

TORMAT AND DISTRIBUTION OF QUESTIONTAIRES=-

The questionnaire must be accompanied by a letter which effective-

ly sets forth the purpose of the study, indicates the sponsor,

and solicits the cooperation of the respondente...

Have the blanks printed or typed, leave ajequate room for replies,

include a self-addressed envelope, acknowledge receipt of the

completed form.

Send out follow-up letters to insure an adequate number of re-

plies...replies should not only be mumerous but complete-~that is,

they should represent a high percentage of response to the blanks
sent out.

The above standards were followed closely in constructing and ad-
ministering the questionneire. The questions were kept at a minimmn,
and most of them were designed for simple check or short blank fill-in
answers, although room was left for commentse Additional space was
provided at the end of the questions for those respondents who wished
to elaborate on their criticisms of farm radio programming. Simple
phraseology vms used, and comwon radio terms were allowed since the
questions were directed to men active in the radio industry. According
to Albert Blankenship: "Probably no final set of 'principles' for word-
ing will ever be written. The circumstances and purposes of each study

are unique. The manner in which the respondents are to be approached,

which differ in every survey, will influence the phrasing used."2

1 Frances M. Wilson, Procedures in Evaluatine a Guidance Program
(New Yorks Bureau of Publications, Teachers College, Columbia Univer-
sity, 1945), pp. 94-95.

2 Albert B. Blankenship, Consumer and Cvinion Research-=-The Question=-
naire Techniocue (Wew York and London: Harper Srothers, Publishers, 1943),
Pe 55.
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‘Vhen the essential questions of the survey had bsen determined, &
copy was sent to the Radio Service of the United States Department of
Agriculture for evaluation and criticism. The questions (see page 31)
wcre also discussed with a radio farm director and with four people
interested in sociological research. The final questionnaire (sce -
Appendix) was mimeographed on smooth paper suitable for pen writing.
It was assembled in boclet form with the cover page illustrated and
titled to give the respondents an immediate idea of the content.

A letter was drawn up which set forth the purvose of the study,
indicated the sponsor, and solicited the cooperation of the respondent
(see page 34)e It also stated that a summary of the results of the
survey would be sent to the respondent if he desired the information.
The letter was duplicated on letter-head of the Department of Speech,

Drama, and Radio Education, Michigan State College.
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QTSSTIONS USSD IN THS QUMuUSTIONVAIRE
A, How much do you depend upon the following sources for services and
information with which to build your farm programs?

Y0ST CF  SOMS CF  EARDLY
THE TIME THE TIME  EVIR

l. USDA--Washingtoneeseeseossccsccccces
2. State Department of Agriculturece...
3e State Extension Servicescceccccccses
4. County Extension Service (County
Agent, 4-H, 6tCe)ecesecssscsssscscne
5. Farm Organizations (Farm Bureau,
Grange, Farmers Union, €tCe)ececscss
Ge Weather Buretileecccseccccccccccccccosse
Te FArMOTrSceccecscccsscccosscscsacssnce
8. So0il Conservation Service-=State....
9. Soil Conservation Service-~-District.
10. PﬁA—-State-.........................
1l. Wire ServiceSececesccecsscccccssscccsce
12. Local stock yardseecececseoscccoccsce
Please list any others:

Be Do you feel that there are a sufficient number of sources of in-
formation and services with which to build farm programs availeble
to you? YES. NO.

C. From which of the sources of information listed on the opposite page
would you like to receive more information or service that would be
helpful in building your farm shows? (Identify by mumber)

D. That additional information or service would you like them to pro-
vide?

Be. For programs other than market and weather reports, what one source
of information do you consider most indispensable?

F. How many times per week, on the averapge, do you include the follow=-
ing types of information in your farm programs?

Interviews with farmersesccccecceccecccccccss times per weeke
Loc&l farm NOWEeeesecovesovcvccccccscccosvsococe "

National farm NOWSeeeceooecvoscccsccecccsccccssocce n

Local market NOwWSeeecceecccccccccecoscscccccscne
Production and economic informatioNeecsecccecee
Home economic informationeecccececcccccccccscee
Farm organization informationeecesccececcosose
Market reports and NEWSeeeecescccccccccssscces

3 33 =3
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About how many hours per week, on the average, do you devote to
your job as radio farm editor? hours per week.

What percentage of this total weekly working time is devoted to
the preparation and airing of farm radio programs? %

How many of the following programs do you air each week?

One~hour shows
Forty=five minute shows
~—  Half-hour shows
Fifteen-minmite shows
Ten-minute shows
" Five=minute shows

How much time do you spend, on the average, prenarlng for each of
the shows you have designated above?

Hours minmutes, for each one=hour show

Hours minutes, for each forty-five minute show
Hours minutes, for each half-hour show

Hours mimtes, for each fifteen-minute show
Hours minutes, for each ten-minute show

Hours mimites, for each five-minute show

Breaking down your activities into the following three general
phases, which of the three do you consider most important to your
job as radio farm director? which second? which third?

___ Making contacts with sponsors and potential supporters.
T Station promotional activities.
Building and airing your farm programs.

Comments:

Do you believe that servicing accounts should be part of the RFD's
job? YEBS. NO.

Are you assisted by staff announcers in airing your farm shows?
Most of the time. Sometimese. Hardly evers.

If you are employed by a commercial stations

Do you service your own farm program accounts? Most of the
tims. Sometimes. Hardly ever.
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E., How often do you deliver the commercial announcements on your
sponsored farm programs? Most of the time. Sometimes.
Eardly ever.

On the basis of your experience with farm programs, what are your major
criticisms or comments for the improvement of farm programming?
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Dear Mr. ]

The Department of Speech, Dramatics, and Radio Education of Michigan
State College is making a study of some of the activities of the radio
farm reporter. The enclosed questionnaire is part of that study. It
is designed to discover more about the sources of program material
available to the RFD, the time demanded for preparation of programs,
and some details of actual broadcast.

Your candid answers on the questionnaire will be helpful to educators
interested in farm radio and to those organizations who cooperate with
you in providing service to farm people. The survey may help you to
reveal the areas in which you can use additional help and program
material.

The data derived from this questionnaire are to be submitted to the
United States Departmemt of Agriculture and the National Association
of Radio Farm Directors for their study of service to and activities
of the RFDe Reported as a graduate thesis, the findings will also be
carefully evaluated by the School of Graduate Studies, under whose
supervision this study is being undertaken.

Please feel free to make any additional comments to the questions.
One of the values of a survey is derived from such suggestion and
criticisme We would like permission to use your name in connection
with comments written up in the survey report, but if you do not wish
to have your name and position disclosed, please indicate in the
designated spot on the questiomnaire. There is also a place on the
questionnaire where you may indicate your desire to receive a summary
of the information collected.

Your interest in this survey is sincerely appreciated.

Respectfully yours,
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II. The Mailing List

The names and addresses of one hundred and nineteen radio farm
directors were obtained from the Radio Service of the United States
Department of Agriculture. These names were selected by the Radio
Service from a 1list of three hundred end thirty-six farm radio people
ard extension workers registered with the United States Department of
Agricultures for farm information services. The one hundred and nine-
teen people whom they selected for the mailing list included those most
recently active in farm radio and those most qualified to answer the
questionnaire. The list comprised one hundred and ten radio people
with farm programming as their main or one of their specific jobs and
nine extemnsion workers who act as farm reporters part-time, broadcast-
ing farm programs regularly. Thirty-eight states, representing the
major crop areas, were represented in the list (see map p. 39). The
United States Department of Agriculture list omitted the states of
Delaware, Montana, Nevada, New Mexico, North Dakota, Vermont, Virginia,
Rhode Island, l'ississippi, and ‘Wyoming.

The que;tiomaires were mailed Jamuary 19, 1951. Enclosed with
the questiommaire and cover letter was a stamped, self-addressed

envelopee.

3 The exact mumber of R¥D's in the United States is unobtainsable,
although Herb Plambeck, Historian, NARFD estimates their mumber at
somewhat over 250,
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IIT1. The Follow=up

Ten days after the first mailing, forty-eight of the respondents
had returned questionnaires. A follow-up letter was devised reiterat-
ing the purpose of the survey and the sponsor (see p. 37). Another
copy of the questionnaire and a self-addressed, stamped envelope were
included with the follow-up letter. The follow-up was maiied Jamary
29, 1951, to the remaining seventy-one listees from whom enswers to
the original mailing had not been received at that time. However,
within three deys after the secord mailing and before the addressees
could have received and returned the follow-up temn more completed ques-
tionnaires were received. The total returns from the first mailing

was increased to fifty-eight or 49 percent of the sample.
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Dear lr. H

Recently we wrote you to ask your help in a study of some of the activi=-
ties of the Radio Farm Director being underteken in the Department of
Speech, Dramatics, and Radio Education. We would like to know more
about the sources of program information used by the Radio Farm Reporter,
and how they may be made more useful to you.

You are one of approximately one hundred and twenty RFD's selected
throughout the United States to whom we have written for this data.
Your ideas will give us a better understanding of some of the problems
with which you cope in broadcesting information to the rural audiences

Possibly you have not had an opportunity to fill out the questionneire
previously mailed to you and you laid it aside for later attention.
For your convenience, we are enclosing a new copy of the forme An
early reply will be most appreciated.

You may have sent in your questionnaire while we were getting this
letter off to you. If so, thank you, and please ignore this second
requeste.

If you'd like a covy of the report on this study, please indicate your
desire in the place provided at the end of the questionnaire.

We wish to thank you very much for your cooperation.

Respectfully yours,
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CIHAPTER IV
TABULATICN AND INTERPRETATICN OF' DATA
I. The Returns

A total of ninety-two replies, or 77 percent of the sample, were
received from the 119 radio farm directors to whom the survey was mail-
ed. There were fifty-eight responses to the first mailing and thirty-
four to the follow-up. Replies were obtained from thirty-six of the
thirty-eight states represented on the survey mailing list (see p. 39).

To answers were received from farm directors in Kansas and Maine.
II. The Tabulations

0f the ninety-two respondents, two replied that the position of
radio farm director had been discontinued at their stations, and three
indicated that they were no longer engaged in radio activities. Eighty-
seven responses (73 percent of the sample) were tabuleted to supply the
data for this thesis. Several of the respondents included optional
material with the returned questiomnaire; i.e., letters expanding their
ideas and criticisms of farm radio programming, program schedules, and
publicity materials (see Appendix "B").

The data were tabulated in tables which immediately follow in this
sections The tables were organized in the order of the questions as
they appear in the questiommaire. Following the tables, is the inter-
pretation of the data tabulated. Percentages which appear in the inter-

pretation were computed to the nearest whole mumber.
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III. The Interpretation of the Data

How much do you depend upon the following sources for services and

information with which to build your farm programs?

The answers to this question indicated that the radio farm directors
depend a groeat deal upon information from the weather bureau in building
their farm programs. Next in importance to the weather bureau as a source
of information, in the farm directors' estimation, were the wire services.

Seventy respondents designated the weather bureau, fifty-two indi-
cated the wire services, fifty checked farmers, forty-six reported state
extension services, forty-five specified county extension services, and
forty-three designated local stock yards as a source upon which they
depend "most of the time" for program informetion and materials. All of
the respondents placed more than one source in this categorye.

Besides the radio farm director's own initiative in developing
local sources of farm news, he uses information from the United States
Department of Agriculture, state and county extension services, wire
services, and many other agencies with which to build farm programs.

The purpose of this question was to discover to what extent radio farm
directors depend upon these outside sources.

The close grouping of the number of radio farm directors who indi-
cated farmers, state and county extension services, and local stock
yards as sources of information upon which they depend most of the time
suggested that, next to the weather bureau and the wire services, the

farm directors value sources which supply information of importance to
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their specific localitiss. Sixteen respondents specified the United
States Department of Agriculture as a source of informetion upon which
they depend most of the time, as compared to fifty radio farm directors
who placed information from farmers in the same category. Lowever, the
United States Department of Agriculture received more ratings than any
other source in the "some of the time" classification.

Twenty-three agencies other than the ones put down in the question
were listed as sources of information by the radio farm directorse Com=
mercial releases from industries and farm publications were the most
frequently mentioned of the "other sources".

Do you feel that there are a sufficient mumber of sources of in-

formation and services with which to build farm programs available to
you? -

0f the radio farm directors cooperating in the study, eighty-four
replied "yes" to this question, and two checked "no".

The consensus of "yes" answers (ninety-seven percent) indicated
that the radio farm directors feel there are emough sources of program
information and material available to them. However, a few of the re-
spondents qualified their answers.

Cne of the survey participants commented, "Yes, over the long run."

Another person wrote, "Can always use more."

Cne of the radio farm directors indicated that quality rather than
quantity should be the criteria of sources of program material. "Fewer

and better services," was his comment.
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From which of the sources of information listed would you like to

receive more information or service that would be helpful in building

your farm shows?

Twenty-one of the people cooperating in the study indicated county
extension services as the source from which they would like to receive
additional aid, while nineteen indicated wire services, sixteen indicat-
ed state extension services, and fifteen indicated farmers as the source
from which they would like to get further program information and mater=-
iale Eight respondents replied "none" or "adequate". Eleven of the
participants did not answer the question. Each of the sources listed
were designated by two or more of the participating radio farm directors,
and many of the respondents indicated more than one source.

The answors to this question reveal that many of the sources most
frequently indicated by the radio farm directors as the ones which they
depend upon "most of the time" are also the sources from which they
would like to receive more information or service. With the exception
of wire services, the highest number of responses to this question were
in the group of sources in a position to give the farm broadcasters
localized information, i.e., the county and state extension services,
the farmers, and farm organizations.

Although ninety-seven percent of the respondents conceded that
there are a sufficient mumber of sources of program information, the re-
plies to this question support the premise that there are additional
services or materials the sources could provide to the radio farm di=-

rectors that would add value to farm broadcastse.
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What additional information or service would you like them (the

sources) to provide?

Sixtv-three of the respondents commented on this question, while
twenty=-four radio farm directors did not answer. Of those who commented,
two did not answer the preceding question, one listed one source in
answor to the preceding question and commented upon another source, and
one person listed source information as sufficient in the preceding ques-
tion but commented anyway. Xany of the cooperating people commnented on
more than one source of information.

As would be expected, the mumerical order of answers to this question
closely resembled the pattern of response indicated in the preceding ques-
tion. ¥ineteon of the respondents listed additional help they would like
to receive from the county extension services, eighteen enumerated more
ser;ices from the wire agencies, sixteen sugrested the help they would
like to receive from state extension services, and twelve commented on
information from farmers. Xany of the radio farm directors put down
more than one way in which the sources could improve their service to
farm brosdcasters.

Froﬁ the state and county extension services, the farm broadcasters
would like to receive more short, localized, timely news items, and more
success end humen interest stories. fﬁey feel that these sources could
give them better coverage of state end county agricultural events, such
as agricultural meetings and research projects. Advance notice of these
meetings and events as well as previous information ebout forthcoming

visits from agricultural specialists would be helpful.
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The respondents commented that wire services might provide better
news summaries, localized to the interests of their specific areas, and
greater coverage of regional events. And, they would appreciate more
help from farmers in locating local people who have stories of personal
accomplishment or success to tell,

Following is a list of comments on the additioral information and
services which the radio farm directors indicated they would like to
receive from each source. It should be realized that these suggestions
are from the experience of each farm broadcaster in his own commnity
and may not apply to a different situation.

County Extension Servicess

Four respondents indicated they would like to receive
"more human interect material, with names, places, etc.,

interwoven with specific information."

Four persons asked for "more news items of interest to
the farmers and ranchers of this immediate area."

Two exvressed a desire for "news releases on as regular
s basis as possible."

Two farm broadcasters would like "more stories from
county arents and vocational agriculture people.”

Two participants considered that the "local viewpoint
of general agricultural problems" would be helpful.

"Information designed to help solve problems farmers
face today, and that will answer specific questions
farmers are currently asking."

"Success stories of farmers who have used approved or
recommended practices."

"fore suggestions for farm interviews, and informetion

about names of farmers doing outstanding jobs in agri-
culture."
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"Stories of folk who have done an above averapge job,
but have had no umusual aid in the doing; reports of
'the little triumphs of little people'."

"News of county extension activities in local areas."

"Advence information of meetings, visiting specialists,
etc."

"News and interpretations of current developments that
effect farm peoples"

"Ideas and sugrestions for shows with facts to carry
them oute"

"‘ore short, factual items, and fewer lengthy documen-
taries."

"Telegrams (collect) righlighting results of evening
meetings, contests, etc."

"Coverage of more events such as agricultural meetings,
research projects, etc."

"ore interest and cooperation from county extension
workers."

Services:

"Better farm news sumnaries of interest in our area."

"ore coverege of important regional events; we do not

need rewrites of USDA information."

"llore on~the-srot coverage of national and regional

agricultural events."
"ore localized market information."
"Short, factual items of current farm news."

"News and interpretations on current developments that
affect farm people."

"Barthy stories written by men who know and understand
agriculture."

"llore specific stories rather than so general."



"ore analytical material on trends, lepislation, policy,
etc."

"Vore complete and more accurate reporting of the market
information. Facts not wordy commentse"

"I am not satisfied with the scope, amount, accuracy, and
selection of the news that we get off the wire."

"ilore stories of general interest."

"“ore accurate and faster reporting of the Viashington
scenes They usually send out canned relsases of USDA
with no effort made to interpret or color. Have even
found wire service reporters in Washington sending out
college extension releases from individual states."

"lore prompt reporting of news,"
"Prefer more farm news reported in news form rather than
commentary. Wire services largely a re-do of Washington

hand-outs."

"lore information on the cost of producing and marketing
farm products."

State Extension Services:

"Jore authentic, localized items that are of value and
interest to the farmer."

"Coverage of more events such as agricultural meetings
and research projects."

"Prompt dissemination of current information--that is,

not delayed to be included in a weekly, 'canned', general
releasse."

"ore advance information on meetings, etc."

"Daily or frequent short items for radio."

"Success stories on how individual farmers and homemskers
solve their problems, instead of so mich 'canned' informa-

tion without local tie-up."

"How to find and present local information."
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"fore cooperation and interest in radio from state di-
rectors."

"lore consumer information."

"lore realistic information worded like 'talk' rather than
laboratory or text-book languages"

"Specific inineraries of extension specialists in advance
so that interviews can be arranged when they are in the
vicinity."

"Telegrams (collect) highlirhting results of eveming meet=
ings, contests, etc."

"Ideas and sugrestions for shows with facts to carry them
out."

"Infornation designed to help solve problems farmers face

tod&y o“

"Information that will answer specific questions farmers
are currently asking."

Farmers:

"fore personal accomplishment and human interest stories."
"Get thea to write in on local conditions, prospects, etc."

"Show increased interest in the program by volunteering
information to a larger extent."

"More reports on their meetings."

"Use more local farm people who have many friends and
thereby increase the number of listeners. People like to
listen to those that they know."

Organizations:

"ore news of locel interest."

Wiore authentic, localized releases of 'How to Farm' items
of interest and value to the farmer."

"Coverage of more events such as meetinrs, contests, proj-
ects."
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"Better news and interpretation of current developments
that affect farm people.”

"No need for additionel services if they do all that
they can."

"lore information on the mumber of farm organization
meetings and where they are held."

"ore advance information on local or regional meetings,
projects, etc."

State Department of Agriculture:

Soil

"Wheat's poing on at the state capitol agriculturally,
without the political slant."

"llore human interest stories, both successes and fail-
"
urese.

"Less lengthy documentaries and more short news items
of the things happening now."

"ore state and local farm news."
"Interviews or statements by authorities and farmers."

"Telegrams (collect) highlighting results of evening
meetinzs, contests, etc."

"Ideas and suggestions for shows with facts to carry
them out."

"Information designed to help solve problems farmers

face todgz.“

"Information that will answer specific questions farmers
are currently asking."

"ore information from the State Department of Agricul-
ture relative to their general practices in enforcing
state laws."

Conservation Service-==Dicstrict:

"ore information about what local farmers actually are
doing to accomplish soil conservation.™



"Pacts to make current farm news."

"Cut the lenrsthy, compiled documentary and give us
short news items of the things hapnening now."

"News releases on as regular a basis as possible."

"Localized news of interest to farmers in the immedizte
area."

"lore cooperation from regional soil conservation head-
quarters."

"fore sugrestions for interviews."
Production Yarketing Administration--State:
"ore information from the state PIA office."

"tore information on the commodity market programs on a
state level,"

"ore information that will answer specific questions
farmers are currently asking."

"Weekly reports of sales and prices from independent
livestock markets."

"Revorts from at least three poultry markets in the
state for purpose of comparison.®

"Like to have ocur state PiA people help in providing

coverage at their major state meetings, and when they

have a specific announcement of interest to farmers

generally."

"Short, factual items to make current farm news."
Weather Bureau:

"lore pick-ups direct from weather bureau."

"Pin-point forecasts for specific areas, such as the
fruit sections."

"fore long-range forecasts."

"ore current woather information rather than just cur-
rent forecasts."



"Temperature and moisture revorts.”
"Livestock warnings."

"ore facilities for getting weather information in
places where there is no local govermnment weather bureau."

"o need for additional services if they do all that
they can.,"

United States Department of Agriculture--iashington:

"ihat's going on in Washington (in Congress) agricul-
turelly, without the political slant,"

"Success stories on how individual farmers and homemakers
solve their problems, insteed of so much ‘canred' informa-
tion without local tie-up."

"lore news about the department."

"The stand or viewpoint of the department on various
egricultural problems."

"ihat they do about enforc1ng grades and other regula-
tions of the department."

"arketing information, such as preparation for market,
finding markets, contracts and ssles, shipping problems,
and handling problems."

Local Stock Yards:

Soil

"ore local market information."

"Summary of market trends."

"Yore information on quantlty and typs of livestock
marketed."

Conservation Service-=State:
"News releases on as regular a basis as possible."

"Cut the lengthy, compiled documentary and give us short
news items of the things happening now."
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For programs other than market and weather reports, what one source

of information do you consider most indispensable?

Of the people cooperating in the survey, twenty indicated State
Extension Services in answer to this question, and thirteen indications
were given to both the County Extension Services and the Wire Services.
The third highest number of designations were given to Farmers and
Local News Sources, both being specified by eight respondents as the
most indispensable source. =Eight radio farm directors did not answer
the question.

In the first question of the survey, which asked for the sources
farm broadcasters depend uvon most, the Farmers received a higher rating
than the State and County Extension Services as a source upon which
farm reporters depended "most of the time", But, when asked which
sources were indispensable, the respondents rated both the State and
County Extension Services higher than the Farmers. In both questions,
the State Extension Services ranked above County Extension Services.
Weather and market reports were excluded from this question; however,
the sources which supply this type of information, the VWeather Bureau
and the Wire Services, ranked highest in question mumber one.

How many times per week, on the average, do you include the follow=-

ing types of information in your farm programs?

Twenty-three of the cooperasting radio farm directors reported
weekly interviews with farmers on their broadcasts, while fifteen of
the respondents use such interviews twice a week. Local farm news was

broadcast six times a week by thirty-five of the participants in the
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survey. Twelve of the broadcasters used local farm news five times per
weeke Thirty-three of the respondents used national farm news daily,
excluding Sunday, and fifteen people indicated that they incorporate
national farm news into their programs five times a week. Daily broad-
cast of local market news was reported by thirty-eight of the farm di-
rectors, while eleven versons desircnated the airing of local market
news five times per week. Production and economic information was used
six times a week by twenty-three of the respondents, while twelve radio
farm directors indicated that they utilize this information on their
programs give times a weeke Home economic information was aired once
a week by twenty-four of the respondents and twice a week by thirteen
of the farm breadcasters. Eighteen of the cooperators specified that
they use farm organization information once a weeke This tyve of in=-
formation wvas reported broadcast twice a week by thirteen members of
the survey, wnile another thirtecn people reported its use three times
a week. !arket reports and nows was utiiized in the broadcasts of
thirty-nine respondents six times a week.

According to the cooperators' answers, market reports and news,
local market news, local farm news, national farm news, and production
and economic information comprise the information most frequently
broadcast of the types indicated in the auestion. The numerical rating
of these types of information was close, suggesting that farm directors
consider all of them important to their farm programs.

The respondents who indicated the use of information twenty-five,

twenty-eizht, and forty-five times a week are employed with farm radio
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What percentace of this total weekly workinz time is devoted to

the preparation and airing of farm programs?

The answers to this question ranged from thres percent to one-
hundred percent. Indications by twenty-six respondents fell between
seventy-five to one-hundred percent of total weekly working time is de-
voted to the vreparation and airing of farm programs, while eleven
people reported percentages ranging from fifty to seventy-five. Twenty-
six broadcasters indicated between twenty-five and fifty percent, and
nine peoples use less than twenty-five percent of their time in prepar-
ing and airing shows. Six resvpondents did not reply to the question.

Radio farm directors who devote one-hundred percent of their time
to the preparation and airing of radio programs indicated by their com-
ments that they believe getting farm information on the air is the
final end of all of their various activities--meetings, conferences,
corventions, sponsor contacts, field trips, etce One farm director
stated, "It all fits into the final product, although some of the time
these activities seem non-related." Another respondent remarked that
"directly or indirectly all" of his time was taken up with the prevara=-
tion and airing of programs.

How mary of the following progrems do you air each week: one-hour

shows, forty-five minute shows, half=hour shows, fifteen-minute shows,

ten-minmte shows, and five-minute shows?

Of the fifty-nine respondents who reported fifteen minute broad-

casts, twelve said they aired five programs of that length per week,

nine indicated six shows per week, seven svecified one weekly program,
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and six designated twelve fifteen minute broadcasts per week.

Thirty minutes was the second most popular program length. Of the
forty-two people who broadcast tnirty-minute shows, eighteen aired a
weekly program, while twelve persons reported a daily thirty-minute
programs One respondent specified twenty-five 30-minute shows per woeeke.
Forty-three of the participants in the survey did not air farm programs
of thirty minute duration.

For programs of five minutes, ten minutes, forty-five minutes, and
one-hour duration, six broadcasts per week was most often mentioned.

One respondent indicated ten 2-minute radio broadcasts, one repo;ted a
weekly twenty-five minute program, one specified a weekly seventy-five
minute sghow, and another said he aired a two hour program once a weeke
Although television shows were not included in the question, one respond-
ent reported ten 1l0-minute TV broadcasts, another specified two TV pfo-
grams of fifteen minutes each, and one broadcaster said he carried a
weekly thirty minute TV show.

How much time do you svnend, on the average, preparing for each of

the shows you have designated above?

Of the ten respondents who indicated one-hour shows in the preceding
question, three agreed that they spend one hour in preparation for each
programe The remainder of the ten respondents reported from an hour and
a half to three hours and a half spent in preparation for their hour-
long showse.

Five of the seven members of the survey who reported that they

broadcast forty~-five minute farm programs in the preceding question
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answered this question. Thers was no agreement among the five broad-
casters about the time spent in preparation. Their answars ranged from
one hour to six hours need for preparation.

Although forty-two radio farm directors said they broadcast 30=-
minute programs in answer to the preceding question, only thirty persons
specified the time spent in preparation. Six of the thirty resnondents
agreed that they needed four hours for preparing their half-<hour farm
broadcasts, while five people indicated ome hour of preparation. There
was little concurrence of opinion among the remaining ninzetesn respond-
ents as to the preparation time for 30-minute broadcasts, although four
people desigmated two hours and three said prepvaration required eight
hours. One broadcaster rsported sixteen hours preparation for his half=-
hour progran.

Fifty-one of the fifty-nine cooperators who reported that they
broadcast 15-mimute farm programs answered this questione. Their answers
indicated from ten mimites to forty-four hours preparation for quarter=
hour showse Thirty minutes preparation for each vrogram was reported
by nine respondents, while one hour and two hours preparation were spseci=-
fied by eight participants respectively. Cne of the farm broadcasters
said that each fifteen minute program required forty-four hours prepara-
tion.

Twenty-two peopole indicated 10-mimute farm shows in the preceding
questién. Sixteen of these respondents answered this question, indicat-
ing from fifteen minutss to three hours and a half preparation for each

programe. rive people reported one hour preparation, four participants
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said preparatory work required two hours per show, and three broadcasters
specified thirty minutes preparation befors broadcasting their quarter-
hour programs. -

Sixteen of the twenty-seven radio farm directors who broadcast five
minute farm programs indicated the amount of time they required for
preparation for each show. ZFrom fifteen mimtes to ten hours prepara-
tion time was reported. The greatest agreement was for fifteen mimutes
preparation, indicated by five people, although four farm reporters
answared that they require thirty minmutes preparation per program. The
rest of the answers were scattered, with one respondent reporting tem
hours preparation.

The wide divergence of opinions on the mimber of hours and minutes
needed to prepare for programs of various lengths suggested that prevara-
tion time cannot be arbitrarily categorized.s The answers to this ques-
tion indicated that there is a possibility of apgreement on preparation
time only when the factors inherent in farm radio programming are similar;-
i.e., the local situation, program content, etc. According to the com-
ments made to this question, radio farm directors feel that almost all
of their activities are ultimately connected with the airing of programs.
Their comments are as follows:

"o proper answser. Some require mimutes, some hours."

"Hard to answer specifically., Depends on travel involved and
the script.”

"There is no way to break this down. We may be working on two
or three shows at a time, sorting, arranging, making apooint-
ments, etc."
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"Bditing time is practically nothing. It's all in gathering
the personalized, localized materiale. That's what requires
a farm reporter's full time."

"Can't break work down to such a basis."

"Impossible to estimate because of tremendous amount of back-
ground work that you don't know where you'll use until it's
put together for the air." .

"Five minutes for some and five hours for others. You can
generally figure on fifteen minutes being used to prepare for
one minute on the air."

"Too academice A thinking farm radio man uses all twenty-
four hours."

"This question is hard to answer because I am at all times
thinking and jotting down notes to be used on my program."

"This is impossible to answere I travel approximately 1000
miles per week, attending meetings, demonstrations, live
stock shows, etc., making wire recordings, etc., to make
up and assemble material for programs.”

"Depends on program.™

Breaking down your activities into the following three general

phases, which of the three do you consider most important to your Job as

redio farm director?

Seventy-one of the coopserating radio farm directors ranked building
and airing farm programs first in importance, while both meking contacts
with sponsors and potential supporters and station promotional activities
were rated first in importance by five raspondents. Station promotional
activities was placed second in importance by thirty-five of the broad-
casters, and twentx-nine people indicated that making countacts with spon-
sors and potemtial supporters was second in importance. Only five

persons rated building and airing farm programs as second in importance.
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‘laking contacts with sponsors and potential supporters was indicated
third in importance by thirty-four of the participants in the survey,
while thirty cooperators designated station promotional activities as
thirde. Building and airing farm programs was ranked third in importance
by three peoples Two respondents did not reply to the question, while
as many as twelve peonle only ranked the one general phase of their farm
broadcasting activities that they considered most imvportant,

The conclusive number of resvondsnts who rated building and airing
their farm programs first in imvortance indicated that most radio farm
directors feel that their programs should receive prior consideration
of all their activities. But the narrow margins which placed station
promotional activities and sponsor contacts second and third respective-
ly suggested that the radio farm directors are not wholly convinced
which one of these activities is the most important to them. However,
according to the remarks accompanying the answers to this question, they
find it difficult to divide their activities into these three general
categories.

Following are the comments made by radio farm directors who rated
building and airing farm programs most important of the three general
phasess

"The order of importance of these three fields of activity

will vary greatly depending upon the basis of employment.

Some R°D's are almost entirely responsible for commercial

work, others are at stations where a highly organized com-

mercial department takes care of all business."

"The first responsibility is a show which gets results.

Station promotion and good will are a natural part of it.

The farm director should keep on friemdly terms and in touch
with management and the sponsor--after all, they pav the bill,"
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"If the farm program is a good one, the sponsor will be
happye. The station promotion activities always need to be
pushed as farm programming is often neglected."

"It seems to me that building a good farm program is most
essentiale Cood relations with the sponsor is also vital,
but by working the two hand-in-hand, the sponsor knows what
one is trying to doe To assist my sponsors in knowing what
I'm attemoting to do, a daily report is submitted each wesk
to keevp them informed of my travels and countacts."

"Itve had the same sponsor four years. = - = They have told
me that as longz as I'm going a good job for the farmers I'm
doing & good job for them. Therefore, I put my efforts on

program quality."

"We have found keeping the farmers and livestock men hapuy

will keep the show sold. Ve have a large area to cover so

the contacts are most valuable to the sponsor. Making con-
tacts with the sponsor is necessary to keep their needs and
desires in mind."

"I spend as much time making contacts with sponsors and serv-
icing farm accounts as I do in getting farm shows ready to
go on the air,"

"Obviously, I wouldn't be on the air if this were not given
mumber one priority. Contacts with sponsors cannot be ignored,
however, neither can promotional worke I spend much of my
time and my secrstary spends the larger part of her time on
promotional activity in connection with our %20,000 loan fund
for 4-H and Vo-Ag boys and girls."

"All are inter-related, and for any particular station, the
order would be different. Certainly programs come first,.
Then, if you have listeners, commnercial contacts second. If
it's a new station or program service, promotion might come
before commercial contacts."

"At least screen the potential advertisers. That keevs the
junk end the P.I. stuff off the good shows. Station promo-
tion other than that indirectly comnected with the farm
department should not be considered.™

"It should not be the main job of the R'D to sell his pro-
gram, although he should be concermed with it. Likewise

but to a lesser degree, he should be concerned with station
promotion."



"%hile I consider building and airing the program important,
I also feel station promotional work is important. Radio
stations are in the business to make money, and this should
be taken into consideration.®

"Do not get me wrong on station promotional activities. I
believe that if you build a better and stronger farm program,
you are promoting your station in public service to farm
broadcasters."

"Don't see how there can be any question about what the RFD
should consider most important. However, promotions here
also time-in with broadcasts, and naturally every R'D on a
commercial station will try to keep in good graces with the
sponsor, but that doesn't mean devoting a good deal of time
to sponsor."

"A farm program must serve the listener, sponsor, and station.
All must benmefit equally or the program is out of balance.™

"Our first responsibility is with our audience. They should
have a good program. Sponsors come second and station promo=-
tion thirde. Let the program promote the station.

""arm shows always come first but contacts with sponsors and
potential supportzrs comes a close second. Usually try to
have some promotion going. Previous major promotion was soil
conservation field day and farm rebuilding in a day in
September, 1949. Do not believe in sponsoring farmers' trips
in capacity of travel agency."

"A farm program director's mumber one responsibility is to
present a farm program that is informative, educational, and
entertaining. When this responsibility is met, the farm di-
rector mst attempt to secure a sponsor or supporters of the
programe Station promotional activities are very important.
However, they becoms more the resvonsibility of the station."
"y reason in marking out the sabove sequence is that the air
job of many farm directors must be the basis for his success
in either promotion or sales. « « « promotional activities
second because they help to meke a better air program and
that is the best possible way of finding and convincing spon-
sorse™

"Bach of these actually go hand-in-hand for one cannot be
accomplished without the other two."

"I would place an RFD's obligations in this order: (1) duty
to the listener, (2) duty to the station, (3) duty to the
sponsor."

85
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"If a farm show is good, it should give a definite service to
farm people. To do this takes time not necessarily devoted
to the airing of the broadcast but to contacting farmers,
learning their problems, etc."

"If wo don't have good programs, the other two phases are
worthless."

"If 'potential supporters' also means farmers, county and
home agents, etc., the placing above might be different."

"A farm director's job is mainly a job of building and airing
their program, but they must work with the promotion depart-
ment to see that it receives prover promotion. I think he
should know his sponsors and their ideas, although I think
the farm director must not be told by sponsors what to say on
programs."

"It's impossible to separate the three. However, building

and airing the program comes first, just as we must produce

a quality farm product before we develop a good market for

the product. That doesn't mean that we can overlook markets.

The same is true in farm radio."

Following are the comments made by radio farm directors who rated
making contacts with sponsors and potential supvorters most important

of the three general phases of their activities:

"A farm broadcaster should be proud of his sponsor and his
product. Should be his (the sponsor's) mumber one salesman,”

"For the record, it should be stated that I work for the
sponsor rather than the station so my promotional work is
largely for them, but incidentially, I, of course, help the
station in so doing."

"First, you must pay out or you will not have the privilege
of going on the air."

Following are the comments made by radio farm directors who indi=-
cated that the three goencral phases of activities are equal and cannot

be ranked in importance:



87

"They're all three egually imvortant. If we don't have
sponsors, we don't eat. If we don't have good, interesting,
personalized, local programs, we don't have svonsors because
we don't have listeners. A good program is its own best
publicity agent. No sponsor, no listener can ignore a good
broadcast. They all go hand-in-hand but the program is it."

"Tt'gs a draw, I believe, in my case."
Do you believe that servicing accounts should be part of the R"D's

fob?

Forty=-nine of the radio farm directors cooperating in the survey

answered "yes" to this question. Twenty-nine participants answered "no".
One member of the survey indicated that he "didn't know", and eight
people did not answer the question.

The answers to the preceding question in which eighty-two percent of
the surveyed radio farm directors asserted that building and airing farm
programs was their most important activity and the comments made by some
of the people who answered "yes" to this question suggested that farm
directors feel that servicing accounts and sponsor contact should be
done by farm broadcasters when the activity does not interfere with ef=-
fective airing of farm information.

The comments made by farm directors who answered "yes" are as
follows:

" o o & little is ok."

"Yes, in my case; don't feel this is necessarily true of all
situations."

", « o to a certain extent."

"Provided it does not interfere with primary job of gathering
and presenting information."
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"If it is strictly a farm account, the R=D should be in constant
contact but should leave some of the job to the sales department."

"He gets to know the product and its producers."
"ihen possible."

"At least he should work with the salesman in servicing in the
accounte"

The comments made by farm directors who answered "no" are as
follows:

", « . although the RFD should maintain close, friendly rela-
tions with the client."

", « o except when he can do so without interfering with his
main job--namely, serving the listener."

"ot unless tiwe is allowed for it, then, yes."
"ot if avoidable."

"Devends on the station. In our case, no; because we have
others to do that."

Are you assisted by staff announcers in airing your farm shows?

Thirty-three of the cooperators indicated that staff announcers
assisted in airing farm programs "most of the time". Twenty-two people
specified announcer assistance "some of the time", while seventeen of
the farm directors answered "hardly ever". Two respondents replied
"all of the time" to the question, and six participants replied "never".
Seven respordents did not answer the questian.

The comments to this question indicated that farm broadcasts are
essentially aired by the radio farm director, and that staff announcers
take part only to introduce the show or to read the commercials. One

respondent replied that staff announcers were required to broadcast
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the farm program "durine vacation". Two others answered that regular
announcers read market reports and late news when a transcribed program
was used while the farm director was on field trips.

If you are employed by a commercial station, do you service your

own farm program accounts?

Twenty-six of the respondents answered that they service their
farm program accounts "some of the time". Twenty-one farm directors
indicated that they service their farm program accounts "most of the time",
and the same number of peréons specified "hardly ever". Five respondents
answered "never" to this question. There was no answer to this question
from fourteen of the respondents.

The answers to this question indicated that approximately sixty-six
percent of the radio farm directors employed on commercial stations
assist in servicing their program accounts at least some of the time.
This seems to support the feeling expressed in the question "Do you be-
lieve that servicing accounts should be part of the RFD's job?™ to which
approximately sixty-two percent of the participants answsering the ques-
tion replied "yes". "In cooperation with the sales department" was the
comment made by some of the farm directors who indicated that they serv-
ice their own farm program accounts "most of the time".

How often do you deliver the commercial announcements on your

sronsored farm programs?

Thirty-nine of the radio farm directors surveyed svecified that

they deliver commercials on their sponsored programs "most of the time".

Ten persons reported that "some of the time" they deliver commercials,
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and the same number of people indicated "hardly ever". Five respondents
replied "all of the time", while eleven participants answered "never" to
the question. Twelve farm directors did not answer the question.
Althourh fifty-seven pvercent of the respondents answered that they
deliver commercials "most of the time" (including the five persons who
answered "all of the time"), the mumber of people who specified "some
of the tive", "hardly ever", or "never" indicated that there was some
disagreemant of opinion on this topice

On the basis of your experience with farm programs, waet are your

major criticisms or comments for the imorovement of farm programming?

The purpose of this open-end question was to give the radio farm
directors participating in the survey an additional opportunity to dis=-
cuss the questions asked in the survey or to express any other criticism
of farm radio. Sixty-cne of the participants in the survey commented.

According to their comments, many of the radio farm directors agreed
that farm shows should provide definite service to producers, with perti-
nent, localized informetion presented by a qualified reporter. Some
participants added that interest and variety in farm shows could be
aftained by using interviews with farmers tape recorded in the field.
Most of those who commented on program content mentioned that the radio
farm director must maintain steady contact with the farmers in his area
if he is to successfully analyze their problems and broadcast useful
informatione Human interest and stories of farm people were included

as elements of a popular farm program. Walter Durham, W'C, ‘‘emphis,
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said: ". . . I believe farmers are more interested in what other farmers
are doing than in hearing advice of agricultural workers."

Farm programs, according to the comments of the farm directors,
could be improved by avciding general inforretion and "canned" releases
and by givinrg, instead, specific information adavted to the problems
of the local area. "Too many farm programs are so general--mostly hill-
billy music and wire covy," remarked Dix Harper of WIQT, Kokomo. lany
of the farm broadcasters sugrested that their programs could be improved
if they could get more cooperation from extension services, local farm
organizations, and local marketing outlets. "Local farm organizations
and federal farm agencies," stated John A. ’icDonald, WS, Nashville,
"are not publicity conscious. .@ need more simple down-to-earth informa-
tiond"

The activities of the radio farm director have been relegated to
the role of the "underdoz" in the radio stations' hierarchy, in the
opinion of some of the farm directorse They feel they could do a better
job if the importance of their work in the commnity and to the radio
station were recognized by station management.

Some of the respondents commented that the farm progrem should be
designed for the urban listener as well as the rural audience, since,
in many localities, the former are more numerous. The farm program
is a matural tool with which to comrmnicate the farmer's problems to
the consumer.

The texts of the corments to this question may be found in Appendix
"A", The unidentified remarks were made by those respondents who re-

quested that their names not be used in the report of the survey.
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CHAPTER V
STNITARY OF SURVZY RAESTLTS

I. Attitudes of Radio Farm Directors Toward Sources of
’ Prozram Information

The survey indicated that radio farm directors rate the weather
bureaus as their most important source of program information, with the
wire services ranking second in imvortance. Seventy radio farm directors
designated the wecather bureau and fifty-two designated the wire services
as the source upon which they depend most of the time for program in-
formation. However, the results of the survey sugpgested that, next to
the weather bureaus and wire services, the farm broadcasters value most
those sources which are in a position to provide specific information
of interest to their particular localities. Fifty of the respondents
designated farmers, forty-six indicated state extension services, forty-
five specified county extension services, and forty-three checked local
stock yards as the source upon which they depend most of the time for
program information and materials.

¥inety-seven percent of the radio farm directors surveyed felt that
there were a sufficient mumber of sources of program information avail-
able to them. But, when queried whether or not they would like more
information from these sources, all but eleven of the radio farm broad-
casters listed additional services and materials that would be helpful

to them in building their farm programs. This finding sugrested that
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farm radio people feel they need better information and closer coopera=-
tion from the sources already available to them, rather than more sources
of information. The organizations and groups most frequently indicated
as the sources upon which the redio farm directors devend most of the
time for information are also the ones from which the farm dirsctors
would like to receive more information or service, i.e., the state and
county extension services, the wire services, the farmers, and farm
organizations.

Sixty-three of the respondents enumereted additional information
and services that available sources could vrovide to the farm broadcaster.
¥ineteen of the farm broadcasters named additional aid they would like
to receive from the county extension services, eighteen enumerated more
services from the wire agencies, sixteen suggested the help they would
like to receive from state extension services, and twelve commented on
information from farmers.

The radio farm directors feel that the state and county extension
services ignore the "timeliness" of news items., They would like short
items of events and occurrences happening now, with emphasis on success
and humn interest stories. These sources could give them additional
help by providing advance information on forthcoming meetings, events,
and visits of agricultural specialists.

In the opinion of the respondents, wire services could enhance

their value to farm radio by providing localized news summaries and

greater coverare of regicnal events, while more coopsration is desired
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from the farmers in locating local people who have interesting exveri-
ences or accomnlishments to tell.

For propgrams other than market and weather revorts, the radio farm
directors indicated that the state extension services was the most in-
dispensable source of information. EHad weather and market reports been
included in the quection "Vhat one source of information do you consider
most indispensable?" the ratings might have been changed, since both the
weather bureau and the wire services received more indications as the
source of information upon which farm broadcesters depend "most of the
time" than did the state extension services. Twenty respondents indi=-
cated the state extension services as most indispensable, thirteen speci-
fied the county extension services, thirteen desigmated the wire services,
eight checked farmers, and eight included local news sources.

Yarket reports and news, local market news, local farm news, nation-
al farm news, and production and economic information comorise the in-
formation most frecuently broadcast of the types of information listed
in the aquestion "How meny times per week, on the average, do you include
the following types of information in your farm program?" Weather re-
ports were not included in the list. The rmumerical rating of the types
of information sugrested that farm directors consider all of them im-
portant to their programs. Eowever, market rerorts and news was checked

more frequently than any other type of information.
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I7. Time Required of Fadio Iarm Directors For
Programming Activities

The results of the survey snow that full-time farm directors devots,
on the average, from forty to forty-five hours per week to their job.
Those participants in the survey who are occupied as farm reporters part-
time indicated that they spend from one to fifteen hours per average
wock in building and broadcasting farm programs. However, there was a
lack of any conclusive number of indications to any one time category,
sugresting that the mumber of hours the radio farm diroctor works at his
job is difficult to estimate. Some of the people surveyed remarked that
"e « o depends upon farm and field activity", or, "It's a 24-hour-a=day
jobe"

An attempt was made to find out what percentage of the weekly work-
ing time revorted was devoted to actual prevaration and airing of farm
shows. The results indicated considerable veriance of the farm directors!
opinions on this point. The answers ranged from three to one-hundred
percent. One-hundred was the most frequently indicated percentage, re-
ported by twenty-two participants, while fifty percent was specified by
fifteen farm broadcasters. The comment of one respondent appears to sum
up the ovinions of those peopie who indicated one-hundred percent. He
said, "It all fits into the final product, although some of the time
these activities seem non-related."

Fifteen minutes seems to be the most vopular program length for
farm shows, according to the results of the survey. TIifty-nine respond-

erts reported fifteen minute broadcasts. Twelve of the fifty-nine



indicated that they air five fifteen minute programs per weeke Thirty
minutes was the next program length most frequently mentioned, followed,
in the order named, by progran lengths of five minutes, ten minutes,
one-hour, and forty-five minutes. Prcgre=ns of odd duration, such as
two minutes, twenty-five minutes, seventy-five minutes, and two hours,
and television shows were not included in the questionnaire. However,

a number of farm directors specified these shows in their answers.

There was a wide divergence of opinions on the amount of time neces-
sary to prevare programs of various lengthse For instance, one farm
director reported ten mimutes needed to vrevare a fifteen minute program,
while another respondent indicated forty-four hours preraration for a
fifteen mimite snow. There was no significant agreement among the varti-
cipants in the surver as to the hours and minmutes necessary to vremare
a vrogram of the lengths listed in the questionnaire. The findings on
the question of prevaration time of programs of various lengsths suprested
the vossibility of agreement only when the factors affecting the farm
directors' programs are similer; i.e., the locel situation, the content
of the program, etcs Some of the radio farm directors commented that
the time spent on their other activities is ultimately concerned with
the broadcasting of farm information.s One respondent stateds "Impossible
to estimate because of tremendous amount of background work that you

don't know where you'll use until it's put tocether for the air."

III. Some Comnorcial Aspects of larm Reporting

The radio farm directors indicated that they would rate building

and airing their farm programs first in importance, if their activities
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wsre to be divided into three goneral phases: (1) making contacts with
sponsors and potential supvortsrs, (2) station promotional activities,
and (3) building and airing farm programs. Seventy-one respondents
ranked building and airing farm programs most important. Station promo-
tional activities were rated second most important of the three phases
by thirty-five coopsrators, and meking contacts with sponsors and poten-
tial supvorters wes placed third in importance by thirty-four farm
broadcastors. The conclusive mumber of respondsents who rated building
and airing their farm programs first in importance indicated that most
radio farm directors feel that their programs should receive prior con-
sideration of their other activities. However, the opinions represented
in comments to the question indicated that farm reporters feel the three
phases of activity are interrelated and cannot logically be divided.

Forty-nine of the cooverators in the survey belisved that servicing
accounts should be part of the radio farm dirsector's job, while twenty-
nine participants dissented. Cne member of the survey specified that
he "didn't know" whether or not farm directors should service accountse
Bight people did not answer this question of the survey.

To the question, "Are you assisted by staff announcers in airing
your farm shows?" thirty-three respondents replied "most of the time",
twenty =two people answared "some of the time", and seventeen farm di-
rectors specified "hardly ever". Two respondeats wrote in "all of the
time" in answer to the question, while six participants answered "never".
Seven menbers of ths survey did not answer the question. The comments
made to this question sugpested that radio farm directors use the assist-

ance of ennouncers esseuntially to introduce the program or read commercials.
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Cf those farm directors who are aemployed by commsrcial stations,
twenty-six desiznated that they service their own program accounts
"gome of the time", twenty-one indicated "most of the time", and twenty-
one specified "hardly ever". Five respondents answered that they "never"
service their own program accounts. Some of the people who indicated
that they service their program accounts most of the time qualified their
answer by commenting "in cooperation with the sales department".

Thirty-nine of the radio farm directors surveyed answered "most of
the time" to the question, "iiow often do you deliver the commercial
announcements on your svonsored farm programs?" Ten versons reported
that "some of the time" they deliver commercials, and the same number
indicated "hardly ever". TFive respondents replied "all of the time",
while eleven participants answered "never" to the question. Twelve farm
directors did not answer the question. Two veople stated that it "depends

upon the program".
I7. kadio Farm Directors' "ajor Criticisms of TFarm Radio

Sixty-one members of the survey utilized the opportunity to express
their opinions of farm radio. Their criticisms included comments on the
radio farm director's relationship with station management, prozram
content, the qualifications of the radio farm director, additional serv-
ices from sources of information, farm program scheduling, farm radio

sorvice, and sponsorship.



Ve Sugzested Topics for Additional Research in Farm Radio

The following phases of farm radio were revealed by this survey to

-

be areas in which further study can be done:

(1) Intensive breakdown of the radio farm director's time. How
maich time he svends in the field contacting farmers, on the
air, writing scripts, attending meetings, station promotion,
and sponsor contact.

(2) A study of formats or patterns of farm programs. This prob=
lem sugrests the possibility of comparing formats of well-
known shows, devising typical farm program formats, and
classifying the various types of farm broadcast vatternse.

(3) An investigation of the understandability of radio market
reports. How detailed should market summaries be? Is the
terminolosy used in market reporting interpreted in the same
way by the producers as by the dealers? To what extent are
market reports contributing to the solution of producers!
marketing problems? How can they be improved? The procedure
used in this problem mey involve the use of tape recorded
tyovical market reports played before an audience of produc-
erse rrom their reactions, a different method of presenting
market information may be devised and tested.

(4) A survey of rural audiences to determine the best times to
broadcast market roports. Are the present broadcasting
times satisfactory? ‘hen would the listeners prefer market
reoorts to be broadcast? How often do they prefer market
reports broadcast?

(5) A survey of local rural listening habits. Research in this
area might establish the best times to reach the rural
audience; what they orefer among the various tyves of pro-
grams; when they prefer market reports, news, entsrtain-
ment; the method of presentation they prefer in farm shows;
etc. This type of study would be valuable to commercial
stations.

(6) A study of the servicing of accounts by farm broadcasters.
‘‘hat do radio farm directors do to keep their sponsors
"happy"? Do they submit periodic reports to the sponsor?
How often do they visit the sponsor? Do they advise the
sponsor on advertising appeals? Are commercials worked
out with the sponsor? “hat do they do to promote the
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(8)
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sponsor's product in their field activities? A summary
of "servicing" procedures would undoubtedly be valuable
to the industry.

A survey of coopsration between extemnsion services and
radio farm broadcasters. Specifically, what services do
the extension divisions offer farm directors: tape re-
cordings? prepared scripts? digests of practical informa-
tion? news bulletins? specialists' advice? data on recent
experiments? collaboration on educational programs? What
do farm broadcasters offer extension services: radio
time? aid in devising service programs? announcements of
extension events? ithat can both agencies do to provide
better service to farm listeners?

A survey of thoe relationship between radio farm broadcasters
and radio station menagement. How many radio stations

carry a full-time farm department (stations might be re-
stricted to a certain class)? How many carry part-time
farm devartment? Is their farm department permanent or
temporary? Does the farm reporter have other duties besides
farm programming? The extent of the farm directors' author-
ity over their programs and their farm programming policies,
etc. ihat are farm directors! attitudes toward station
management?
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Frank Atwood, WIIC, Hartford, Connecticut:

It is an interesting job and I believe my own programs are the
most interesting and valuable when: (1) They contain informa-
tion that peovle need. Weather news is the number one essential.
Yarket reports are in this category but not of interest to as
many people. i@ keep them short. (2) They are varied, lively,
and inforrmal. Interviews with guests, some music, persocal
anecdotes all help. I use many names of listensrs who write in.

Yardi Liles, "TFLA, Tampa, lorida:

I feel that we could do a better job of reporting on veretables.
We are lacking infomaticn as to movement of vegetables, FOB
prices, etce I also feel we could do a better job if we had re-
ports from the cattle and hog markets (the Indeperdents), as to
prices, quality, and quantity, This could also appoly to poultry.
Mot only on our own Tampa market, but I feel poultrymen would be
interested in what prices are like in Jacksonville, Miari, Talla-
hassce, and Crlardo. This information has been very scarce.

Art Page, WLS, Chicago, Illinois:

There is no substitute for constant contact and clear understand-
ing of farm problems as they change from day-to-day. Besides
four full-time men, we have special men to put on the livestock
market directly from the stockyards, the grain market from the
Eoard of Trade, and several special commentators who are not on
our payroll but who put on farm commercial programs. For years
we have been teaching our agricultural advertisers that they get
best results by putting on valuable service programs, which we
will help them plan.

Harry lartin, WFB', Indianapolis, Indiana:

(1) Too many R¥D's are loaded down with additional duties and as
a result their farm progrems go on the air with less preparstion
than is needed. (2) Too many stations look upon their farm de-
partment as a weak "little brother" and, in urban areas like
this, salesmen will sell everything else that is available be-
fore trying to sell the farm program.

George Shannon, W.L, New Orleans, Louisiana:

Be yourself, sincere, and your interest will show itself.
Variety in program content has helped. ! favorite sponsor
sells steel roofing and fencing, but I've talked on all kinds
of farming with many different kinds of people.



106

Dix Harper, WIQOU, Kokomo, Indiana:

John

Farm programs must do just one thing--pgive the listener a service
he needs and will listen to get. ‘then the program does that, it
serves the stetion by holding the rural audience and, consequently,
the sponsor by giving him mors listeners to his sales message.

Too many farm programs are so general--mostly hill-billy music

and wire copy. They must have the local angle with interviews,
extencion information, news of meetinss, and what the farm people
themselves are doing. Also, I feel the farm director must be an
active member of the farm comrmmnity about which he broadcastse.

He must pet out and work with his listeners. He must give service
off the air as well as on the air. ie must be capable of answer-
ing Mich the same type of questions and assisting with the same
problems that the County Agricultural Agent does. If he does
these things, my experience has been that he will have a large

and loyal audience.

Merrifield, WiJ, Detroit, Iichigan:

Farm programming could be improved provided; farm broadcasters
would build a system of rural correspordents who could be depended
upon to tip them of f whenever an important story, demonstration,
event, or news-worthy happening occurred in the individual corres-
pondent's area. iurther improvement would come about if each farm
broadcaster would refrain from any and all desire for personal
aggrandizement, and would think of himself as a reporter instead
of an expert. It is not advisable for farm broadcasters to allow
themselves to lapse so far as keeping abreast of modern agricul-
ture, methods, and procedures are concerned, but once he under-
stands the proper method of presenting farm information to make it
eff ectively usable by his listeners, he can decrease his effective-
ness. if he attempts to use the same facts and oresentation to set
himself up as an expert.

Ben Luisman, KKL, Portland, Oregon:

Most sources of information are "slap happy" over release dates.
They should send out their information for broadcast while it is
news. Only rarely should a story be mrked to hold for a release
dates The opposite is now true.

Robert Wilson, KNX, Los Angeles, California:

Ve believe there is a fine opportunity for the extension service
to "digest" all of their important bulletins and circulars in
printed or mimeographed form and offer these digest or extracts
to radio sudiences at the end of short radio talks in which the
principles of the subject are given. 2y this method, courses in
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the fundamentals of nutrition, sewing, buying eggs, raising pigs,
etc., can do a double service by telling those who want informa=
tion where they can get it and by telling the general listener
many things about the farm and home operation.

Ne A. Pigg, WLBH, lattoon, Illinois:

Radio stations are definitely not using enough time for farm pro-
grams. In my particular area, we use 25 minutes per day, and
yet, 72 percent of our dollar that is spent in our broadcast

area comes from the farmer., Definitely, our program is not bal-
anced. Ve need to fight for local interest. A fermer in Coles
County wants to know of things that are happening here in Coles
Ccunty so I give him the national high points, then make up the
major part of my program from local happeningse. For exampls, a
local farmer does a real job on soil erosion. Let it be known.
Invite people to see the results Then, you are selling and doing
a good job.

rarold J. Schmitz, KFsZ, St. Joseph, iissouri:

A commercial station naturally thinks of selling farm programs
and, of course they should. But a farm director is more valu-
able as a contact man and in promotional activities than some

stations realize.

Ed Sturgeon, K.J, Fresno, California:

Farm programs should be keot from being "statistical"=-a weakness
I believe too many of them have, Items should be handled with
emphasis on their sirnificance, not merely by the use of bare
facts, such as, the number of bushels of a given crop exvected to
be produced, etc.

G. Edward Vallender, WBCM, Bay City, Michigans

Re well read. Know the agricultural position in the world
pictures A farm program should be as interesting to city people
as rurael folks. liever go over the heads of city listeners with=-
out explanation. Try to explain the "why" of present price
situations to city listeners. Don't try to be an expert. Revort
and try to put two-and-two together for the listeners. Above all,
be friendly and naturale In as much, as you must meet the people
you talk to, you cannot be two voices, two personalities.

¥alcolm Le ¥cCormmck, ¥WB7%, Boston, Massachusetts:
Need more time on the air. There is a great need for farm TV

shows, and a clearing house for film available to R'D's who are
on TV,
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Lee Hamrick, %"D, Rural Redio Metwork, Ithaca, MNew York:

Believe farm peopnle like the same type of radio programs as
other economic groups. Farm programs must have the same listen-
ability as any other. Farm special business interests are the
only justification of so=-called farm programs.

Samuel Steiger, W7IIO, Dayton, Ohio:

Try to give the farmer information which he can use. Re explic-
it and friendly, but not a wise-guy. Don't waste time talking
about subjects which do not interest farmers in your area,.

Larry Iaeg, WCCC, }inneapolis, finnesota:
Yot getting the right time of day for farm programse.
Jay Gould, WOWC, Fort Wayne, Indianas

There is a tendency among most information sources to fail to
comprehend the unique nature of a radio audience as compared to
magazine readers or those who attend meetings. People do not
listen carefully to the radio. Radio speaks to those too lazy,
too ignorant, too complacent, and also too progressive to attend
meetines, and, in many cases, to reade There is need for color,
humor, simplicity (of the wisest) and showmanship in a greater
degree to build, and hold wide farm program audiences. Much
good could be done by "pitching" farm broadcasts across group
lines=--labor, professions, etc. Thaey are all represented in a
radio audience. Intergroup understanding is urgently needed in
Americae.

John A. cDonald, WS!f, Nashville, Tennessee:

Local farm organizations and federal farm agencies are not
publicity conscious. ‘e need more simple down-to=earth informa=-
tion.

C. Heo Zast, County Agent, New Albany, Indiana:

I am not a radio man in the sense that I am paid by the radio
station or any sponsor. I am, instead, a county agent of 27
years experience who has used radio as one of the "tools" of ex=-
tension teaching...It is my opinion that farm programs are only
incidentally about corn, hogs, alfalfa, cows, etc., and are
principally for and about people and what they do.
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Cliff Gray, WSPA, Svartanburg, South Carolina:

I think too many farm progrems are too stiff. I think they
should be down-to=-earth, understandable, brief, and jolly.
Don't be too stiff-shirted. Don't try to talk down to the
farmer. “ake it sound like you were just as they are. I
found this works swell down here. However, I will say it
may not work too well in other parts of the country. Keep it
brief, down-to-earth, jolly.

“al Hansen, WOV, Omaha, Nebraska:

A successful farm program must be direct and business-like, con-
taining essential information for the areas served covering
market news, weather, farm news, and practical suggestions of
timely farm and home problems. Certain farm programs are weak
because they are: filled with idle chatter; tend to play to
the hillbilly type, something not appreciated by 95 percent of
the farm people in most localities; and third, deal with farm
problems of a broad scove that do not fit the locality served.

He E. Cunninghem, KGSM, Boise, Idaho:

e need more direct farmer cooperation and response, as well
as some sound, factual research basis upon which to predicate
our efforts. TFor example, what do the farmers really need

and want? What are other stations doing, etc.? ™With this in=
formation, our own efforts could be stimulated.

Rulon Bradley, KIDO, Boise, Idaho:

I sincerely believe that more remote broadcasting or recording
programs right from the farm would contribute a great deal in
improving general farm programming. Also, I believe that
localized farm information cannot be stressed too much, because
the farmer is interested in his own crops in his own locality.

E. P, Taylor, County Agent, Steubenville, Ohio:

Yeed to be more localized and consider interests of consumers

of farm products to a greater degree than at present. I have
just completed a quarters leave during which I studied the use
of radio and other audio end visual aids in conducting extension
work in Chio, West Virginia, and Pennsylvania.

James A. Duncan, Assistant County Agent, Selisbury, llaryland:

Exteunsion ageuts could impcrove their radio programs by devising
a better system for cooperation and stories from farm people.
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A better integration of radio as a tsaching tool into the pro-
gram of work. A more complete 3-way coordination of county
extension agents, home agents, and club work.

George "artin, WIHI, Terre idaute, Indiana:

Lack of coordination among local farm organizations in giving me
information for the "Iarm and Home Hour".

Ted Mangner, K''CX, St. Louis, "issouri:

Ilore work needed to better acquaint salesmen and apencies with
farm programming. Believe it can be brought about by new
personnel starting in radio to head for the agencies or sales.

Al. De. Sauer, KP0OJ, Portland, Oregon:

(1)
(2)

(3)
(4)
(5)
(8)
(7)

(8)

Don Peach

(a)
(v)
(¢)
(a)
(e)

(1)
(g)

o matter how experienced, don't talk down to farmers.

When using transcribed features that do not include the

farm director's voice, they should not exceed 4 to 5 minutes.
Limit transcribed features in the show to not exceed 10
minutes for a one=half hour show.

‘lake at least one feature on a farm or in the field each
week .

Keep a good clipping file on the program. It's valuable in
selling the show.

Work with the county agent, P'A, SCS, others as well as with
all farm organizations.

A county apent should never have to fill a 15 minute show
once a week without the aid of anothsr voice, announcer,
farm director, or farmer,

The radio station must place the farm program on the schedule
at a time when it's best for farmm listenirg.

s KOA, Denver, Colorado:

Emphasize service angle with better weather market and farm
news.

Use less canned material and releases except those that are
really important to farmer.

Personalize important releases but giving credit where
credit is due.

Use world news summary as well as agricultural news on farm
programs .

T"se mors interviews with farmers who have a good story to
tell.

Never use interview unless interviewer has a story to tell.
Strive for proficiency in doing worthwhile farm commentary.



Amos

Phil

111

(h) Travel widely and in case of big stations give good cover=-
are of important national and regional events.

(i) Yost important to be known as a friendly fellow who knows a
lot of peovle and is sincere in his job of giving service
for his station and sponsor. Radio farm director must know
arriculture in his area. .

(i) Radio farm director's job is not one for the station misfit,
the "bright boys"™ of the radio profession, or the amiable
but lazy fellow who happened to live on a farm once.

Kirby, WCA', Philadelvhia, Pennsylvania:

%e have throwvm out every accepted practice and developed our

own idea of a vrogram that gives us a rating not equalled by any
other serving the area. .e report the news. Ve rarely tell how
to farme Our program is a farm news broadcast.

Combs, WSBT, South Bend, Indiana:

Too often we fall down in our job of building the audience. You
must get out and meet new people. No matter how good the program
may be, we mmst build the audience to a profitable point for the
svonsor and station.

Yerrill Langfitt, Shensndoah, Iowa:

It appears that great progress is being made and the meun in the
work heve better aqualifications as the years go by. I think the
farm radio men are one group in public information who know
what ther are talking about and who command high respect from
all people.

Stacey Cole, WK'E, West Swanzey, lew Hampshire:

Jack

The responsibility of a farm program rests almost entirely with
the man before the microphone. e must be forever alert to
farmers' oroblems and attitudes. Always interested in agricul-
ture and present farm viewpoints to the public. IHe must listen
to farmers themselves for only on the land will he understand
what a challenge farm broadcasting really is.

Farrar, KT*I, Twin Falls, Idaho:

Being comparatively new in farm programiing, I do not feel yet
that I could offer any criticisms. Therefore, for the present
I would rather keep my eyes open and try to pick up pointers
for better farm programming. I think that few people realize
that it takes considerably more time than exvected in prevaring
and getting interviews, no matter how long or how short.



Phil Alampi, 7WJZ, Yew York City, New York:

The radio farm director should spend more time in the field
with farmers and county agents. Selling should be done by a
salesman, although most of the time he isn't qualified. I
realize it's natural for the R¥D to sell potential sponsors,
but it takes too much tine. RIFD's saould listen to other
farm shows to improve their owne I could stand plenty.

Homer Yartz, KDKA, Pittsburgh, Pennsylvania:

Jost farm programs could be improved by shortening the subject
matter and other informational periods to a maximum of § to 6
minutes at any one time. Probably the majority could be
criticized for forpetting that a large part of the listening
audience is urban and will listen only if an interesting con-
sumer slant is given to reports on markets and on production
and marketing discussions. Rural living is all too often
slighted in farm programming because it is easier to deal with
the more concrete or tangible phases of farming. Generally
speeking, if the R¥D does a good job of programming there will
be adsquate commercial interest.

Donald Yuckle, WGR, Puffalo, Yew York:

With television growing (now limited because of emergency),
more emphasis will be placed rightly on the farm program.
R°D's should nave help on selling and servicing accounts. If
the RFD is exvected to handle programs other than farm and to
care for activities of the station other than farm, he snould
have helo, either secretarial or an assistant or both. UNight
and early morninrs sometimes are almost too much to stand for
a very long periode =¥D's are human too. ’lost of us like to
watcn our children grow up.

Howard Keddie, KCBC, San Diefo, California:

Tot enough personal contact wita farmers. Yot realizing there
is also a large city audience to tell the farmers' side of a
story to. Such as the increase in price of milk, etc. £xpand
orogram so it will include anything that a farmer is interested
in such as county govermment, etc.

Elvon Orme, KSL, Salt Lake City, Ttans

One voice cn a show day ian and day out is one of the chief
criticisms in this area. IZor that reason, we breal: ocur shows
up with other voices--such as, a stead; announcer opens and
closes the show, reads the markets, etc.s 2y direct wirs we
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bring the voice of the weather man into the show. 3By means of
recording in the field we are able to bring first hand informa-
tion into the program.

Chuck Worcester, T, Cedar iapids, Iowa:

ore personal contact with farm peonle. I'ore human interest
material. ZBetter understanding of advertisers' needs and ob-
jectives. Tore attention to commercial copy to mske it more
listenable and effectives

Lowell Vatts, KLZ, Denver, Colorado:

“arm shows, where possible, are better ad libbed. They mst be
natural and down to earth. Farmers should feel "D has a per-
sonal interest in them. R'D should develop his integrity to
point where he is respected by farmers.

Stuart Jiilson, VK3, Youngstown, Chio:

I heard a rather interesting criticism from a farmer recently.
e said, "a pood many farm folks around here used to listen
to from » but he's gradually gotten 'round to
where about all ne has is stuff from State College. Yow, that
stuf? is all right. They have some good ideas, but thay don't
always seen to fit in with what most of us around here can do.
They assume you have a lot of money to spend on the farm.
Vle've all been listening to Youngstown because you people have
dovm=to=-earth stuff about local people, not fancy ideas that
are swell for city farmers who have plenty of money to spend.
‘Ne want to know how our neighbors do it--how they earn an extra
dollar that we could just as well be making too. These radio
stations shouldn't even give their farm men an office. They

should havs their offices in their automobiles while they visit
uv and down the roads."

Robert re Doubleday, 73YR, Syracuse, New York:

Lack of entertainment. Too many programs are too lofty in their
concept of what the listener will absorb; they are also too long;
and when long not varied emough. iith farming as mechanical as
it is, his radio vrograms should move along cuickly and from one
thing to another. The farmer will not listen to science for
more than five minutes at a time and then he deserves something
elses..Not enough services to make his listening worthwhile.
Weather forecasting is completely overdone and overrated...rfarm
safety is one thing, for example, but a contest in which a farm
radio man is a winner proves nothing ex:cept that the radio man
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did part of his jobe. The rest of the job is to find out the
prool of the contest, which is never done...Put his neighbors
activities and new machinery and plans into your words. Le's
more interested in that than all the test tube farming in the
world...%adio has increased his tempo too miche. Slow him down
a little.

Sem Schneider, KVCO, Tulsa, Cklahoma:

Too damn many veople think you can't perform a service and
still tie up with sponsors. I say the farm director must work
with all three--the sponsor, the college, and farmer.

Sandy Saunders, VKY, Oklahoma City, Oklahoma:

R7™D's who do their own comnercials detract from the dignity of
the orogram. farm radio should always keeov in mind and render
service to the snonsor, the farmer, the radio station, and the
consumer. Ve all usually consider the first three, but, too
often, the consumer is over-looked. His food, fiber, and
shelter originates either directly or indirectly on the farm.
(sven forestry is becominz a farm operation.)

Bill ¥acDonald, KrAB, Lincoln, VNebraska:

Within reasonable limits, a farm service director should be
the final authority over everything going on the air as a farm
service features This should include both program content

and commercial copy. Too many times a good farm feature is
built utilizing facts knowm to the farm director yet they are
twisted, altered, or otherwise changed because of desires on
the part of clients often located great distances from the
actual field of operation. On the other hand, the RFD must be
prepvared to defend his actions with facts and proof of his
thinking. Iile, too, has to be goode

Frank ZI. Cooley, WiAS, Louisville, Kentucky:

The job and policy need to be more clearly defined by managc-
mente Then, it is only a matter of organization and ability

of the members of the department to make the devartment success-
fuleeoI would like to add that a survey of mine indicated that
1.6 percent of all wire news service space was used for farm
and market news--this included report news items and report or
prorress market news. Something oughta be done about it. Ve
need to get the farmers surveyed on what they want and when they
want it and then do something.



115

Howard Teath, WFPAG, Ann Arbor, Tiichigan:

ore local markets, local farm news, and interviews witn local
farmers. Take radio to the farm, not try to bring farmer to
radios Do as much as possible for the farmer.

Glenn Cs Lorang, KHG, -Spokane, Washington:

“Yore interviews with successful farmers about the practices they
use are needed. Ii'arket report needs to be made mors significant
and understandable to the layman as well as the producer. The
farm program might be used to do a better public relations job
for the farmer, so that city people will have a better idea of
the long hours, hard work, danger, capital risk, and investment
in the farming businesse.

Ce Ve Jackson, KC:0, Kansas City, fissouri:

The farm director should know the farmers' problems and give him
all the news and information available to help him overcome the
problems. Too much stilted, canned stuff is used oun farm pro-
gramse

vialter Durham, W'C, "‘emphis, Tennessee:

I believe farm programs can be improved by getting more farmers
in the act, and I am trying to do thise I repeat that I believe
farmers are more interested in what other farmers are doing than
in hearing advice of agricultural workers. I think some farm
programs use too much subject matter material from the special-
ists and not enough human interest stuffe...I think a farm program
should be friemdly without being condescending; breezy without
being flippant, and most of all, I think it should be authorita-
tive and assured. Too many farm directors give the impression
they are not altogether sure of what they are doinge And somse
farm broadcasters read to their listeners instead of talking to
themss.'then I'm on the air, I never consider the possibility

that I may have thousands of people listening to me. I just talk
to Grady Carponter over in Fayette County and try to give him the
latest farm news I've been able to gather, and I tell him about a
good job of farming a friend of mine over in Phillips County is
doinge. If I were talking to Grady personally, he wouldn't listen
to me very long unless he was interested in what I was telling
him aboute He'll listen to me even less time on the radio if he
has no interest in what I'm sayine. &very day I try to fashion
my program so it will interest Crady Carpenter-=-a typical southern
farmer. If Grady listens to the program, I'm sure most other
farmers who tune in will listen too.
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*urrell Rapp, Agre. Agent, Sistersville, ‘West Virginia:

Herb

Farm programning is orimarily an information set-up. Emphasis
should be placed on delivery, because in order to be informa=-
tional we must be able to get our points across. This calls
for the authority, whether he be farmer, farm arzent, home demoun-
stration agent, or farm director, to give a good account for
the facts he presents and in such a lively tone that it leaves
no doubt in the listeners' minds that the authority is an
authority. There are too many so-called experts in the field
of arriculture who fall short when they try to deliver their
knowledze to others. iic have too many "dead pan" voices among
our gusst speakers.

Plambeck, W0, Des *‘oines, Iowa:

Give farm editors the kind and quality of help thsy nesd. Con-
sider farm programs on an equal plane in dignity and service
with other programs. Have management take RFD's into their
counsel, Fe responsible direct to management instead of the
program director, news director, janitor, etc. i criticisms
are largely those I have heard from R¥D's who have not been
given the breaks other department directors have seemingly re-
ceived at their respective stations.

Rovert C, 'iller, #W1'D, Worthington, Chio:

-~-The individual who is doing the program, should have an ade-
quate farm background. Not only in the skills of the technigues
of farming, but also of farm people, their likes and dislikes,
That individual must have a sincere interest in those farm
peovle, and not just in his job. I believe that as you analyze
the radio farm directors, you will find that it is the farm
program director with the.personality, that the people like,
which is doing the best job. Certainly the thing to keep in
mind is that rural information must be given in an enjoyable
fashion, and rural people seem to be able to see through pro-
grams where the speaker doesn't know what he is talking about,
and is just reading or giving words...Here at WRFD we analyze
the needs of our listeners and provide for those needs. Then
it s up to the soonsors to come along and take one of those pro-
grams. There is a lons story behind the development of our
market programs, and the information we are giving on them now.
It came, not from a sponsor's desire, but from the indicated
needs of our listeners. And the same applies all the way down
the linese..I think you will find that sometimes people, who on
a survey, sav they do not like the intervisw type of program
have not been given the opportunity to hear good interview types
of programs,
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Ken Hutchsson, KWa:., Spokane, liashington:

--I feel that the best source of the most effective information
is the farmers themselves. I have felt for some time that too
many experts and svecialists have been quoted to suit the aver-
age farmer. I know a few who are college graduates and they

feel that extension service specialists are tied down in red
tave and caution. In other words, an KD should be very choosey
and circumspect in the way he uses sugrestions or experimental
results from the colleges because in many cases the progressive
farmers are way ahead of the specialists and the more backward
farmers recoil from these sugrestions on other grounds. But I
don't care how advanced or how backward the farmsr I belisve he
is almost 100 percent interested in what other farmers are doing.
If scientific methods are revealed in terms of actual accomplish-
ments on a farm then they carry resl imvmort and impact.

Cf course, I'm thinking mainly in terms of suggzestions on
husbandry, culture, how-to-do-it-better, etc. I realize that in
meny fields the above parapgraph just doesn't avply. Although I
sometimes think it would be better to get the ideas of a down-to-
earth, practical farmer on such things as economic outlooks than
the views of the economists. Cr, for instance, take the weather---
I had an old grand dad with a game knee who was never caught as
flat-footed on weather changes as our local weather prophet. Of
course, he couldn't snow you under with all those scientific read-
ings, barometric pressures, and statistics, but when he said we'd
better not cut any more hay end get all the down stuff under
cover he usually knew what he was talking about. And after all,
that's what really counts on this weather picture.

The following are the texts of the criticisms and comments made
by those radio farm directors who wished to remain anonymous.

Yarm programs must be kept on a local level as much as possible,

I helieve that the farm broadcaster must always keeo before him

the respousibility to his listeners, to keep them informed and

imorove the lot of the farmer and his family. I‘aterial on the

farm program should keep in line with this thought.

Yost colleze radio courses overlook this important phase of

radio. Good farm men are hard to finde I need one now. Have
you any farm men available?
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*r. George L. Zeils, radio farm editor of W'C, Columbus, Chio, in
Addition to filline out the quastionnaire elaborated by letter:

eee] fe2l that there are additional comments that should be made
about this survey that you are conducting relative to this sub-
ject of farm broadcasting.

Cn your cuestion as to how uch we depend upon the various
sources of service and information, so far as the TI3DA at
Washington is concerned, much of their information that we re-
ceive is of debatable value from the standpoint that it is so
generalized and many times does not carry the information that
we can use on our farm broadcasting set-up.

Our State Department of Agriculture has just been fair in

their getting information to us and we could probably well have
more from this particular sources. So far as the County Extension
Service is concerned, I feel that they have neglected greatly
here doing farm broadcasting worke I feel that they don't
recornize a news story when it is right before their very face.
I say this in a constructive way from the standpoint that many of
them are very good. However, of the eizhty-eight counties in the
state, I am quite sure that other county agents could do a better
job than what they are now doing.

Farm organizations make a half-=hearted attempt in getting
information to us, but here azain they are not versed in the type
of thing that makes for good farm broadcasting information. I
will say, however, that one of our best sources of information,
although it is a relatively narrow field, so far as the over-all
farm broadcasting situation is concerned, is the Soil Conserva-
tion Service, who is doing a mighty fine job in kecping us in-
formed of their activitiess

In reply to your question (B) as to the significant number
of sources of information, I would say that there are enough of
them but that again, as I mentioned previously, they fail to see
en interest story, and if they do see the story, they fail to get
it to we folks in the broadcasting field who can do them the most
goode

One of your questions dealt with the hours per week on an
average that we devote to this job of radio broadcasting. Let me
assure you that this field is not a 40-hour week proposition. I
think I would be safe in saying that I personally put in as many
as from 50 to €0 hours per week on securing information for our
programs. This may seem like a lot of time for two 15 minute
programs daily but a lot of ground work has to be laid, a lot of
farm meetings have to be attended, and a lot of reports have to
be written in order to do the job satisfactorily.

Another question that you had listed shows the amount of
prevaration necessary for the shows that we produce. That would
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be a difficult one to answer because of the fact that I feel
programs should not he given from prapared script. “ost people
listen to any program the way they carry on a normal conversation.
Probably the greatest amount of work that we put in is the locat-
ing of places where we can secure information of importance for
broadcast purvoses, talks with the farmer or whomever will be the
guest participating to give them an idea as to what we would like
to have on the interview or what we would like to talk about and
go on with the record or show from that point. I know that a
numbar of our broadcasts, while only 15 minutes in duration, have
taken up to five hours of actual prepsration, not counting the
time that was necessary to travel to and from the place where such
a program was made.

fnother of your questions was about the part that staff an-
nouncers played in airing a farm program. It has been my observa- -
tion that most radio announcers, while they may be good in their
particular field of announcing, fall short of the prerequisite
that is necessary in farm broadcasting. I have always felt, and
I still do, that a farm program should be given by the farm editor
himself insofar as possible,

As just a brief summary of some of the high points of ny
thinking on this matter of the farm broadcasting field, I would
like to say that extension services could be of far greater serv-
ice than what they are at the present time, that we should be
getting more information from the various organizations--dairy,
hog, etce.--who would 1like to have their particular organization
publicized as to what they are doing in the agricultural field,
that we should work very closely with the svonsors who are hesi=-
tant on keeping us on the air. The suggestions that I would have
on this would be to write a daily report as to the various activi-
ties that are carried on in order that they might be constantly
aware of the contacts, the talks, and the information that we
attemot to give to our rural listeners as well as our city listen-
erse I think I would also be safe in saying that we in farm
broadcasting have a sacred and moral obligation to give factual
information and interesting information which will, in the long
run, tend to make the farm a better place to live and to worke.

Tery truly yours,

George L. Zeis
Farm tadio and Press
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Art Page, WLS, Chicago, included a letter with the guestionnaire
summrizins the situation at that station:

As always, in filling out a questionnaire like this, I feel
the need to make an additional exvlanation. Cur situation on WLS
cannot fairly be compared with that of most stations where there
is only one man attempting to handle the farm program.

Since this station went on the air almost twenty-seven years
ago, it has been devoted specifically to the service of agriculture.
>urther, when it was purchased by Prairie “armer in 1928, such
activities were intonsified. ‘e work very closely with the editor-
ial department of Prairie Farmer, making use of the vast resources
of that organization, both for svot informtion and for counsel.
In my own cast, while I am Farm Program Director of WIS, I am also
Asscciate Zditeor of Prairie Yarmer. Chet rHandolph, assistant farm
program director, is also Live Stock Zditor of Prairie Farmer. We
feel that our efficiency in each job is increased by the other,
and for many years we have tied the two together.

Besides four full-time men, we have special men to put on the
livestock market directly from the stockyards, the grain market
from the Board of Trade, and several special commentators who are
not on our payroll, but who put on farm commercial programse TFor
years we have been teaching our agricultural advertisers that they
get best results by putting on valuable service programs, which
we will help them plan.

The figures I have given for the mumber of programs of vary-
ing length, are approximate, because many of them merre and over-
lap. ‘e will change any program almost in an instant's notice to
fit a current situation. In other words, we live with our farm
programs and with our listeners.

Best regards,
Arthur C. Page

Farm Program Director, LS
Associate ©ditor, Prairie Farmer
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Following is the code of the Fational Association of hadio Farm
Directors, contributed by Herb Plambeck, farm news editor, WiC, Des

“oines, Iowa:

"IMembers of the llaticnal Association of Radio I'arm Directors
shall strive to gain a broad and thorough understanding of farm
conditions and problems and thus, through radio, promote better
acriculture and better farm livinge.

"In this effort, they shall have a two-fold responsibility;
to menegement which supvorts their work; and to the farm people
whom they serve.

"Radio Farm Directors shall consider themselves as representa-
tives of both radio ard arriculture in their dealings and associa=-
tions with grouvs and individualse..in connection with their work
and otherwise ... and shall constantly conduct themselves with
this thought foremost in mind.

"They shall clearly indicate their intcrest in the welfare
of farm people in these associations; offer full cooperation to
others have the same interest; and firmly resist any subordina-
tion of this intcrest to the selfish ourposes of others.

"2adio Farm Dirsctors shall recognize radio's job of inform-
ing the people it ssrves. In dealing with subject open to debhats,
they shall present all the information available in the clearsst
way possible.

"Comnercial sponsorship of farm programs does not detract
from the scrvice they ofer to farm people. It is strongly urged,
however, that Radio rarm Directors have a voice in the approval
of sponsors and shall have a hend in directing commercial farm
programse Desirability of sponsors shall te determined by the
usual standards of good taste and business ethics. It is recom-
mended that sponsors be refused air time that:

“ake statements knowm to be false, deceptive, or

exaggerated. Use offensive terms to describe animal

furnctions or ailmentse. ''ake unfair attacks upon
competition.”
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Sam Zchneidsr, secretary-treasursr of the National Association of
Radio rarm Directors, summarized the speeches and discussions of the
Association's 1949 couvention at Chicago. The major text of his sum=

mary follows:

INTRODUCTICN

In a recent issue of your official publication FI'D Chats, I
titled a portion of an editorial "The Radio Farm Directorship--

A Sacred Trust". I said, "Yep, just been a figurin' that a farm
directorship is a trust--a lifetime trust--aimed at helping the
farmer to be better off. Yes a trust comvosed of making agricul-
ture more vrofitable and a better place in which to be living.
“'ost of us realize that. In fact, it goes to our heads sometimes
and blirds us to the real meaning of trust. And it goes to our
heads and makes us think we can't be concerned with sponsors. It
makes some of us think we know it all and can't get ideas from
others. Yes, we sometimes forget that to be able to carry out
that trust, there are things we must take into consideration and
do-=-besides that trust.

"Tun these four questions thru your mind a couple of times
and see what comes out: (1) What is my job=-is it to fill so
mich time with *farm information'--is it to travel so many miles-=-
is it to see so many people--or is it bigger than statistics would
show? (2) What mist I do besides tnat 'bigger goal' to assure
myself of being able to continue doing that 'bigger goal'?

(3) How can I check myself periodicelly to see that I'm still on
the course and haven't lost sight of that 'bigpger goal'? (4) Vhat
better way could I serve my God-given place in this world than
serving that ‘bigger goalt'?"

There's the editorial I wrote some weeks ago--but I fecl
that it can be a perfect introduction to today's summary of what
these eleven men in the two panels just preceding me have said--
and it makes a perfect introduction to sumnarize the entire meset-
ing we have been having here in Chicago.

Remember, in setting up this vrogram we said we had four
points we wanted to learn more about--because they would help us
to carry out that trust.

*irst, we wanted to know if there was a market for the sponsor
to look at. True D. Morse, of the Doane Agricultural Service,
speaking at the 4. J. Condon Sears Luncheon, said "yes". He said
agriculture will alvays be important to people in the future--and
they will know ite I won't go into !r. forse's reasoning except
to say that he pointed out that the farmer has to buy more off-
the-farm produced goods than he used to. That means more buying



is necessary (from your sponsor) if he is to operate. And I'r.
Yorse said that there is a trend back to the farm of the city
worker who had a few acres to help him meet the higher cost of
living. That man must, and is able, to buy more of the things
your svonsor sells.

Tow the second point was, realizing that we do have a farm
market, how do we get the "proof of the pudding"=--how do we
measure that market so that our sponsor will know that we do
have said market through our station? (Since the speaker on this
subject didn't apvear, Phil Alampi of ¥WJZ, llew York, took the
stand for a few minutes to tell of "Proof of the Pudding" surveys
that are in the making by YAB on station markets.)

Yow the third point was "ilow to Sell Qur Programs." That
was covered a few minutes aro followsd by the fourth point--"How
to Keep Programs Sold."

T2EPDS IN OUR PRCFsSSION

With that introduction, let's get into this matter of the
trend of farm radio directors before we get into the summary
proper. There is a definite trend today of cancelling farm de-
partments on stations over the country. Some are giving their
budret a general overhaul and find that a farm department doesn't
fit into a tighter budget. Some are taking on TV and find that
a farm department along with other "promotion" projects can go
by-the-board. Some are dropping their farm department because
they don't make enough impact uvon the station's audience and,
interest having waned, they look to some other project. Some are
dropving their farm departments for circumstances beyond anyone's
control--but through it all comes this one gquestion: "IS THIS A
SSRIONS TRa¥D, OR IS IT J"ST LAVELIYG OFF OR SLIMINATING SOOI,
10, DTS TO CIRCUTSTANCES, BITH:R SHEQTLD FAVE STAYED OUT I THE
FIRST PLACL OR WITH CHAMNGING CIRCU ISTANCES THEY SHOULD MO LONCER
INCLITDO2 A FARIT DEPART™ENT IW THEIR ¥UTTRE PLAMS?"

I believe a look at the situation will show that this is
no serious trend. RAT:R, T7Z SURICTS TREYD IS THZ LACK OF IN=-
TsRsSST OR TI't APATHY OF "HE RADIO FAT! DITSCTCRS PROFZSSION
TOWAKD THE FACTS AT HAND WHICE INDICATZ THAT A FAR'' DEPARTIEX
TTUST B3 AN ASSET, A TAMGIBLs ASSAT IF IT IS TO RE A PART OF THE
STATION'S PRCCRATT™MING.

HOW TO SELL AFD K3EP SOLD

iow to summarize the last two panels:

First--"How to Sell"--the vanel directed by your new presi=-
dent, Roy Battles of WLii. Roy opened the panel with the theme
of the necessity of your farm department being in the black,
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saying that ¥CW is the time to be sure you have a tight hold on
your portion of the advertiser's dollar. Then, Roy went on to
point out that with the doubling of the number of A stations
and the increasse in TV, "has the advertiser's dollar for radio
doubled and tripled likewise so that we can gst or contimue to
get a vortion of that dollar for farm radio?"

Then the four speakers tended to fit their remarks into
this sort of patterm:

Leo Olsen of DeKalb Tybrid Corn said first the station
must have a farm depertment--one with enough time on the air to
make some impact unon the total station audience and the station
needs soms proof that that impact exists. Today there isn't
enough proofe.

Joseoh Bumgarner of E. Il Brown Advertising stressed the
ersonality of the farm director--saying, "Ask yourself this
question--if this man were available, would we like to hire him
in a sales, executive and vublic relations capacity to work for
this client?" And if the answer is yes, then moke plans to use
him to spearhead your campaign.

Lew Van Fostrand, Sales Hanager, W.T, stressed: Importance
of Farm director working closely with sales staff of station.

Lowell Jiatts, XD from KLZ stressed: "the success of any
farm show is directly dependent on the service to the rural
audience." 1lie further said that: Our experiences indicate that
the farm director who builds his show for service, not to meet
just the demands of the sponsor, will Tot only have a more pobu-
%ar show, but one which will show ths svonsor greater results
because of its service."

SSLLING FORIULA

And from their comments I come up with a five point sug-
gestion or formla for sellings

l. Yave a service the farmers need.

2« Show the farmer he needs it.

3« Perform dependably--perform regularly.

4. Cet acquainted with the field men--learn the problems
and needs of the potential and prosent sponsorse.

5. Show how you serve both by your progrem.

SSRVICING AMD KSEPIMG PROGRA™ SOLD

Text the Chuck Worcester (W) panel on "Servicing the Farm
Program and Keeping it Sold." Don Sullivan, commercial manager,
VWNAX, says, "the initial sale is only the permission to go to
work--not to loaf. TIhe initial sale is just the whistle that
starts the ball game,"



125

Charles Karr, Allis Chalmers, compared the program contract
to a honeymoon and said: "If you expect the honeymoon to last,
you must 'cuddle a little more' with the sponsor." And Karr sug-
gesteds "lietwork or recorded shows are just as much a part of
your station programming as features originating from your owm
facilities. Above all, identify yourself with that sponsor tooe.
Sponsors want the honeymoon to last as badly as you do, but it
still takes two to make a pair."

Ross Vlallace, Wallace Advertising, Des !‘oines, said: "The
program must have quality worth promotion--that is the job of the
farm directore It must have quality enouch to attrect an audience.
And if it has that we the agency will handle the promotions"

John Drake, Smles Promotion Director, LS, said: "The same
sitvation prevails pretty much whether the station be big or small.
The most effective promotion has become an institutional job=-one
of constantly covering the farm field in every irportant way, so
tnat the station becomes established as a real farm servant in
the eyes of the farmer, The farm editor must do the bulk of the
job with promotion and publicity devartments sirply beating the
drums over what is being done." John then quoted from Cctober,
1948, SPO"SOR magazine an examole: "ihen the Thurston Chemical
Company built an Cklehoma vlant they sent representatives out to
promote a movement among state farmers to build soil fertility.
iherever they went, they were greeted with suggestions like, ‘Vhy
don't you check with the K7CC Farm Department? Those fellows are
already doing more about that then we can keep up with «e.!
Thurston started its Sooner State Campaign and built its promotion
around KVCO farm programs, and is continuing the combination suc-
cessfully,"

Yow after John's comments, I had James Gillie of Thurston
Chemical Company here to say somcthing about an idea--a sponsor's
idea that I didn't fipure would be covered very completely and
wouldn't have if it hadn't been slipped up on me by John's com=
ments. But Gillie was able, as you'll remember, to go further
into details, showing what his type of company wanted from a radio
station. He particularly stressed that they weren't buying time
on a radio station but that they were buying into a campaign. He
indicated surveys of the nation show that ordinarily, a fertilizer
company bought magazine space or newspaper svace, but that his
company had found that the space, no matter where it might be
bought, was not the thing=--that buying into a going, respected,
full-fledrzed agricultural improvement campaign, such as the Greener-
Pastures Campaign, was the important thing in the purchase. And
then work with the station farm department to make the camvaign
bigrer.
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ST ARY==2TD FOR KoPS

All of which leads me to this summery of what the 1249 meet-
ine of the Radio Farm Directors has meant. Get these five points,
even if you don't get anything else out of these two days.

I. IXJENTORY==Take INMTEITORY MNCiWe 2svery speaker has said no
man should begin or for that matter continue any farm department
operations without first taking inventory of:

(a) Prorrem Quality.

(b) Personality of the farm editor.

(¢) “What you are now selling.

(d) What other products you could be selling.

A%D ASK YOTRS3IF-=does it meke MCNEY for the station thru station
promotion and audiences for unrelated sponsors as well as for the
farm sponsor--Al'D, does it make money for the farmer as a service.

II. PLAY OF ACTICY. OCnly after you know what you have to work
with as shown by the INTSNTC2Y is it possible to develop a PLAM,
And a plan should indicate only one thing=-a method of "bridging
the gap" between the kind of a farm department you now have and
the kind you want to have--one that will stay on the air as an
asset to all concerned.

Plan how to:

(a) ‘ake an impect on the statiom's full eudience.

(b) Prevont misunderstanding betwcen the station, the sponsor,
end all individuals concerned. Plan to "cuddle", (if you
please).

(c¢) To become more a part of the farm commnity as well as
the commsrcial cormunitye

And this plen is no easy matter. It's a hell of a hard job.
ees Yec, a plan shouldn't try to indicate any easy route--there
isn't any easy route.

ITTI. CTECK O'"SIDE HilPe You the farm director are the keoy to
the picture, but you cen't do it alone. Yes, I know soms of you
have a halo around your head, feeling that you and you alone can
save the agriculture in your territory. You have your eyes upon
that "greater goal" so comoletely that you fsel that you cannot
toucn the help of your "very commercial" commercial menarser or
you cannot touch the help of a sponsor. 3ut, remember what I said
at first, maybe you have to do some things besidies that "higher
goal" if you are to have the privilege of doing that "higher goal".
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Check withs

(a) The manarement.

(b) Commercial and Promotion manerer.
(c) Sponsor's field men.

(d) Agricultural Collece and Agercies.

And if any of these men don't know the problems you have in
performing that "higher goal™ (which I still don't want you to
lose sight of), don't dismiss them with "Ch, that damn sales mana-
ger, he doesn't know the difference between a cow and a bull."
If these peovle don't know about the farm problems--IT'S YCTR
FAULT 3ECAUSS IT'S Y0 JO3 TO TLACH THZI! TO APPRICIATE AGRICUL~-
TS INW SSLATICN TC TMS RADIO STATICH. YCT'Rs THE AR DITECTCR
ARSI'T YOU? In fact, if they knew everything, they should know,
vhy hire you as a farm evpert?

ow you're rcady to contimue ACTIOY and the fourth point in
my sumary.e

IT. TI% DO the Farm Department Coerations. Tegin to ce-
ment these relationships that you already haves. Don't start look-
ing for new sponsors that "understand you better", tie down the
ones you haves Don't wish for a new program time, tie down what
you alread: have. Don't lose a foot of the ground vou have already

rained.

Ve START RSBUILDITG. Only now, after INIVEIITCRY has been
made, PLAY is outlined, OT7'3INZ SLP is checked, and you have TIXZD
DO what you already have-~CI'LY THiY==is it time to START REIBRUILD-
I"G your farm devartment. As Don Sullivan said, "/e're all (station
and sponsor alike) in the same boat, headed for the same objective,
vhy try to shove of f in your ovm canoe before the others have joined
you."

You're now ready for "sponsor conservation". And renauber
above all else, TIIAT YOUR FA.Li HAPA\“”UT AND ITS PRCGRAS AXE CONLY
AS GCCD AS THSY AIE PROFITAZRLE TO TIX FARTTER AMD TS SPCTCOR=-thus
to the station.

I'd almost leave "Cuddles" Xarr's reference to the honeymoon
and say, now that you are ready to STARl RIBUILDING, the honsy=-
moon is overe Plan to live with your wife from now on with no
thoupght of divorce. Plan to live with those who can help you
reach that "higher goal™ for acriculturs, even past the honeymoon
stage, from now on.
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The following is the taxt of a letter received from !'r. Hoy Rattles,

3

ast-president of the Tational Acsoclation o Zadio Zarm Dirsctors and

51}

arm Program Dirsctor of L., Cincinnati, Chio.
Dear "r. Arneson:
You have the permission of the ixecutive Committee of
YARFD to use the name of the organization in your survey
letter in accordance with your request made by letter on
Tovember 10, 1950,
2est wishese.

Very truly yours,

Roy Eattles,
President NATD
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BICGRAPY

“ilfred *ilton Arneson was born Septemnber 23, 1912, in ‘armarth,
“orth Dakota, the last child in a family of three boys and a girl. iHis
father was a locomotive engineer in “armarth, a small railroad community
where ths Chicago, *‘ilwaukee, St. Paul, and Pacific railway spanned the
Little *fissouri river.

“hen the author was six, his family moved to a sparsely populated
farming settlement near "‘cIntosh, South Dakota. Despite the fact that
the farm was located on the Standing Zlock Indian Reservation of ths
Sioux tribe, he grew up with scalp ontact and finished his elementary
and secondary education at licIntosh,.

After graduating from high school, the author followed his brothers
to Colorado, where his early interest in railroads led to a job as a
railroad telegrapher in the Colorado mountain country. Two years later,
he joined the Army Air Forcse.

In October, 1945, he rsturnéd to the United States, after two and
ona~half years in the Southwest Pacific theatre; and he enrolled at
Deuver University, majoring in Radio.

After receiving his Bachelor of Arts degrse, the author again be-
came interested in agriculture, and he decided to specialize in Farm
Radio. He accepted an assistantship in the Department of Speech at
“ichigan State College, where he majored in Radio-Speech and minored in
Agriculture. The author completed the requirements for the Degree of

aster of Arts in June, 1951,
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(B) Do you feel that there are a sufficient number of sources of information
¢
and services with which to build farm programs available to you?

. YES. v NO

(C) From which of the sources of information listed on the opposite page
would you like to receive more information or service that would be

helpful in building your farm shows? (Identify by number)"mmm”m

(D) What additional information or service would you like them to provide?



RFD'S TIME SPENT BUILDING AND AIRING FARM SHOWS

B T S R oy A W S -

(A) About how many hours per week, on the average, do you devote to your

job as radio farm editor? ... hours per week.

(B) What percentage of this total weekly working time is devoted to the

preparation and airing of farm radio programs? _ . %
(C) How many of the following programs do you air each week?

................. One-hour shows

.. Forty-five minute shows
Half-hour shows

. Fifteen-minute shows

Ten-minute shows

Five-minute shows

(D) How much time do you spend, on the average, preparing for each of

the shows you have designated above?

...... ...minutes, for each one-hour show

Hours ....minutes, for each Forty-five minute show
Hours ..... minutes, for each Half-hour show
......Hours .....minutes, for each Fifteen-minute show
o... Hours ......minutes, for each Ten-minute show

e SHOUTS: Lo ats minutes, for each Five-minute show
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If you are employed by a commercial station:
(D) Do you service your own farm program accounts?

Most of the time. Sometimes. Hardly ever.

(E) How often do you deliver the commercial announcements on your
sponsored farm programs? ... Most of the time.

. Sometimes. Hardly ever.

T P S P S R R A S e WP N RS TR PO T PR TP

ON THE BASIS OF YOUR EXPERIENCE WITH FARM PROGRAMS, WHAT ARE YOUR
MAJOR CRITICISMS OR COMMENTS FOR THE IMPROVEMENT OF FARM PROGRAMMING?

(Please continue your comments on the next page)



