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HENRY T, LWALD, ADVERTISING MAN

FORLWORD

- From the corner of Detroit's Rivard Boulevard
and Vernor Highway to the 1ntorsootion or Crooks and
Long Lake Roads is a distance of about 20 miles.

In,hor;o-and~buggy days. it gun a dr1v§ or_a
faw hourl. along tree~ghaded roadways. past cool,
invlting old homol. nestling far back in hroad. green,
butch—cut lawns.

Today. it tho traffie lights sare favorable and the
driver is in no hurry, 1t roquirea lomething under an
hour and truvorsos an area tbxt 1- truly big city, the
essence of mctropolitan 1life == Dotroit.

| D‘troit. with its ondlosl streama of automobiles,
aurging rivors of stool and chromo, loatner and £lass,
rainbowa of burrying reda. groona, bluel and all the
oolora in bocween. Dotroit, roarinw motor capital of
tho world.

Dotroi@. whor‘ 20 miles means a mere nudge of the

throttle, a couple of turns of the steering wheel, and
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toe-touch to the power brake., A short, quick trip
indeed!

On April 20, 1885, at the intersection of Rivard
Boulevard and Vernor Highway (at that time Prospect
and High Streets), Henry T. Lwald was borne Sixtye-seven
years later he dieds He lies in White Chapel Mausoleum
at Crooks and Long Lake Roads, about 20 miles from the
spot where he came 1nto an easy-golng, unhurried,
unworried worlde

Detroit, literally, was his life. There he was born,
lived practically all of his days (exocluding a short stay
-4n South Bend, Indiana, with Studebaker), became wealthy
_aﬁd'tnmoua.‘and éibd. In Dotroit he lie- buried, as was
his wish,

Detroit was generous to him and he demonstrated his
gratitude in & host of ways., Virtually every forward move
the c¢ity made bore some mark of his support and particie
pation. He and Detroit "grew up" together, and he loved
his parent city with every fibre of his being.

Although he travelled to the important countries
of the world and, of necessity, spent much of his life
away from his native ¢ity, he always welsomed the oppor-
tunity to get baok,

It is quite appropriate that the esorner lot on which
his original home stood should later have become the site

of a gasoline service station. For automobiles (together
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with a host of other dynaslc cormoditiea) and lenry T
Fvwald were to becone inseparably asasoclated,

One of his grandsons, when & snall boy and thrilled
over the faet that a service station now occuples the
oorner where his grandfather's home once stcod, remarked,
with greater pride than mccuraey, “ity grandrather was

born in a pas station"sd

lp, P. Fleld, lienary T. I'wald, A Prief ilorraphy.
Datreit, Pebruary, 1251, uipublisied manuscript.
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CHA2TER I

CHILDIOCD AND EARLY YFARS

Henry Cuarles and Theresa (Seifert) Ewald were
extremely proud of their chlldren and were ovorjojod
when their new son and third child arrived at the
family home on the corner of Front and High Streets on
April 20, 1885,

In fact, they were sé proud they christened him with
no fewer than six given names; llanry, Theodore, Julius,
wWilliam, Frank, and Ceorge. The reason, the boy later
confided, was that many of his parenta' elose assoclates
wanted to be chosen godfather,

The poaslbilitiea were practically unlimited, since
the elder Ewald was an active member of Germania Lodge,
Knights of Pythias, Concordia Society, and Knights of
Honor. Henry racotloualy contended that his paerentst
restrninf; doapiﬁc the glx names, was highly commendable.

. This burden of names, however, was soon lightenqd fo
Henry Theodore and, oventuallf. as the boy reached school
age, simply to Henry. Aa the years passed and Henry became

ene of the most eoutsteanding businessmen and civie rigurei

L
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of America, his closer assoclates knew him as "H,T."

His parents were Germans who immigrated to Detroit
from their native Mecklenburg, Both were industrious,
courageous, and forwarde-thinking. They loved their new
homclénd and their adopted Detroit and made every effort
to demonstrate the sentiment., A Detroit newaspaper said
of the elder Ewald,

"Henry Charles Ewald was a well-known

oitizen., For & number of years he was em-

‘gloyod at Gles's, but later went into the

confectionery business on Gratiot Avenue

nesr Chene Street,"2

Wﬁilc the elder Ewalds provided well for their
children, young Henry showed an early inclination toward
independence snd, when a pupil in the BiihOp School,
decided to pay at least a part of his own way.

In 189}, four years before completing grammar school,
he began his business career as a newsboy, delivering the
Detroit Abendpost. Although this paper had a large cir-
culation among Detroit German readers, young Henry soon
decided to extend his operations to include English lan-
guage dailies,

Delivering newspapers brought him into constant contact

2Detroit Free Press, April 23, 1912.
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with influential people and opened & host of new‘avenues
for satisfying his thirst for facts on every possible

subject, His was an acquisitive and retentive mind.

; Flg.»i;_-c Bnirf (arrow), ‘“pﬁpil in the old
Bishop School, Detroit, in 1898,

Although he was intensely busy from horning until
night, he continued with his education for a time and
éo—plotod'tioiyéﬁrltof high school at Detroit's Central
uiéh. IQ 1§003ho left ochool.Abut 33‘y;arn later was
auirdodwnn honorary high school diploma. s

His German background and essociations served him

iﬁil,-and oai of his iirlt.Jobu valiiitﬁiiﬁi HooingQ
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housen Coffee Store as a combined coffee-grinder, de~
livery boy and allepurpose roustabout,

In 1899, as a lad of 1}, he landed his first full-
time job. It was with the Dhtrbit & Cleveland Steamship
Company (ﬁ. & C. Lines) as a combined clerk and
i.n.ougor. That hn~took a keen interest in his work is

clearly indicated in Figure 2,3
Our Own Automotive Family Album— By Kessler

HENRY T EWALD PREPIDENT OF THE CAMPBELL, EWALD CO.

OF DETROIT, WA® ONCE THE SPEEDEST MESMENGERQ BOY
TUE DETROIT AND CLEVELAND STEAUSHIS COMRANY HAD .

FPig. 2. Henry, the demon messenger boy with D. & C,

3putomotive Daily News, Detroit, November 5, 1926.
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Pivo'yoars later, still in nis teené, he had
beoome 1ts Advartil.ihg managere. With De & Ce Lines
h; began buiiding a repﬁtatidn.ror originality of
ebought; a flair rér the catchy phrase. and ah uncamnny
nbliity'té capture the atternitlon of those to whom he
wished té Qeii bis ideas.

Iﬁ Henry's agile youny mind a vision began taking
shape «= a vision of @ groeut city =« Detroit, ile
sensed thﬁf’fgbuloua developements were in proapect
for hil.honc toun.and that the best means of ecquainte
ing the world with the facts was throush advertising.
Se, shortly bbforo Caristmas, 1905, ne gathered a
group.of kindred tﬁinkari 1nto.a roon in-ﬁhe Wayne Hotel
end sold them on aniadvértiaing club, where ideas could
be exchanged, plans co-ordinated and objectives deter~
ninsde The reasult was the Detrois Adecraft Club, one of
the most actlve and respeated groupa of itas type in
Averisa. Ironically, Henry was too young (20) to serve
as its president (according to the bylaws), but since
its firat meeting he has been regarded as the gulding
1igh% in getting it away on a long,; successful voyage.
He later was chosen secretary, treasurer, and president.
Each foar at the olub's annual banquet Henry is honored

as the founder and “father.*






Shortly after gettinz into the advertising departe
nens of D. &‘c. Lines, he produced one cof his first
ndvortising messages ~= an nnnounoonont folder, In a
yollowod and brittle clipping rron a Detroit newspaper
of abeut 1905 sppeared this mentions

A striking folder card announcing the
formal opening of navigation by the D, & C,
line has made 1ts appesrance. On the front
{8 the new Steamsr City of Cloveland. rushe
ing through the water, hesd-on. :

At the point of the bow the card 18 di-
vided and opens outward, and on the inside is
seen a crossesection view of the new ship,

- ghowing all the features, ineluding the -
electrip elevator,.

. On the back of the folder appears the D, &
Ce fros, flcating in ths open lake on a loge.
An added touech of realism is imparted by
carrying over the amoke trail from the .
streamer, s¢ that it floats in a hase im the
distance. The folder 1s the idea of H.T.
Ewsld and its elevsrness 10 eauslng nuoh
ravorablo eonmont

A leading newspaper ot tbo tina (thon as nou).
doacribed H-nry as onc or the bright-uittod men who
are porpotually lounding thc pral.os of Dotroit and
her yroducts,"s when r-rorrlng to thc founders of the
Adcrlrt Olub.

Under tho titlo. "An Advertising Genius," another
publioation of that era said of hing

" Henry T. Ewald, advertising manager of the

De & Co-Line came up from Detroit in the .
Mackinae Sunday night, aoccompanied by a friend.

Lundated clipping in old scrapbook.
$gotroit Pree Press, August 18, 1907.
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10

They went to the Island and spent a
pleasant time *‘round until yeaterday
- morning when they returned on the -

Alpena.

.~ lr. Bwald's ingenuity and fertility
of ideas furnish the numerous and
attrastive oddities in the publicity
work of the line, His inventions are
. a8 quains agd apt as they are original
and unique.

And, in later yoars, after he had achlieved sucecess
and recognition in the advertising business, he still -
retained his Puokish flair for the original, the unususal
and the intrizuing, An example is furnished in a news-
paper itenms

His friends say thet he owea his sunedss
to the fact that he cets a lot of ideas.
That's probably true of a lot of us, whether
we are in the advertising business or not,
bus the fact remains that Heary thought up -
& corking stunt recently, when a small party
was given et the home of Jerome H. Bemiek in
celebration of the fifth anniversary of Osip
Gebrilowitsoht's soming to Detroit,

Henry thought 1t would be a good idea 1t
ell the guolts would equip themselves wish
collars such a&s our diatingaished orchestra

. laader affeots. This was done, and the effect
on the guest of honor was atartlinge. Undere
sized guests looked a good deal like miniature
orchestra leaders and Ralph H. Booth, who
oarries just about the same noble proportioas
a8 the conductor, resembled, it is said,
., Gabrilewitsoh pore than Gabrilowitsch resembles.

Gabrilowitsche

- 63¢, Ignace Enterprise, Septcmber 1. 1905, -
7Dotroit News, January lh. 1923. '
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1l

Henry lndicatod oarly an interest in all things
nnchnnionl. The printing preases of thc big Dotroit
daillo- rcloinatod hin,. Hany of his rrianda erpressed
the thought that, in 111 probability, his early
associntlon- with publioations graduully 1nr1uoncnd his
decision tc ontar tho advortining bueinoua.

" "Wasohing thoso narvollonn presses pour out thoir
millions of meassages makes a man tingle with excitement,"”
he saids "You have so admire the people who invented
and ﬁorfcoted thch; lﬂd you have to admiro the men wﬁé
run thems Tbo:o prelsmon are peniulcn ut their worke
I think thcy are doing e preat Job lnd are holping greatly
in koeplng eur egonomy movings Bver notica vhat & nice
tean a pPOIl and & pressman makoa? When tba preas is
running properly the presaman doesn't have anything to
worry shout., But when something gzoes wrongz, he moves in
and preves hid werth, Good men often are a% their best
when the going 1is worst."8

Especially was he inserested in the various processes
and mechanics of the graphic arsse This also may have
influeneed his decision to beeome an advertising man,

In a review of his life, a large newspaper recounted:

8conversation with the writer, 1941, in Los Angeles
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One of his first errands in the humble
capacity of measengzer wes to carry a zinc
etoiilng to each of the Detroit morning papers.

It was a sinc etoning of a boat. Henry would
look at the flat pleces of metal and wonder by
what miracle they would take the form of a
"ship at sea when the printing: progess was complete.
hHewas 80 curious ahout the matter that he re-
mained up all one nigzhit until the first editions
came off the presses, When he sarrived home he
patiently explained to his wmother the reason for
his tardiness and showed her the boat in the news-
paper, saliling alony majeatically in s sea of
white print paner.

The purpose of the boat was £p advertise the
maritime virtues of the fleet aouprising the
Detroit & Cleveland ilavigation Company. Not long
-after, denry was down at ths foot of Third Avenue,
working for the steamhoat neople., . .

That vivlid inmagination that later was to make
him a leading advertlser and pubhlicist, was given
plenty of play Jdown thers. -You ceun have pretty
long, broad thougznts wien you're coming in cone
stant contact with sky and water.

lienry is generally given credit for the use
of those hLuye green fro:;s as a symbol for 1life on
the cosan wave.’ (Pipure 3),.

Time hurried along for Henry and before he knew

1t his years with D. & C. drew to an end. So well had

he performed his advertisin: work at the steamship line

that officials of another form of transportation e

sutomobilese= asked for his services.

In 1909 he was assked to become assistant advere

tising manager of the Studebaker Corporation. Here

was an assignment entirely to his liking. Studebaker}

The vary word dreathed of ploneers, of hardships overs

ecme,” objectives reached. A fine o0ld company, highly

Ypetroit News, January 10, 1773
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Pig. 3. -= Bhe famous Di & Ou Prog.

respected for its famoha bfbdudts == products that
were sturdy, glamorous and appealing. Henry grabbed
the offer enthusiastically, despite the fact that 1t
npnnt he must leave his home town unq go to 8South
Bind, Indiana. After all, South Bend was a fine town,
too. Hia stay was brief. ,

Roy Pelletier, a famous, fired-up, hippodrome type
of operator, headed advertising for Studebaker at the

time. Production was zooming, and advertising campaigns
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Pige 4o == Henry, at the age of 20, when in 1905,
he founded the Detroit AdCraft Club,
of a consistent and continuous nature were necessary.
Pelletier asked for, and got, Hemry as his assistant,
| Studebaker, in addition to its own sales progranm,
held a contract to sell the output of a Detroit manu-

facturer headed by three well-known automotive figures
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of the time e« Larney Everitt, William ifetzgoer and
Walter Flanders (E«M=F).

- Pelletler and Henry produced copy.for Studebaker
and E-M-P that eontributed stongly to continued exgel=
Jent sales of both sars. A short time later J. P,
Morgan & Company purechased the entire E=M-F organization
in a $25,000,000 transactione

. Under the new management it needed an advertising
manager. iHeads of the company decided nobody could
poalibly do a better job than Henry, 1n view of his
solid ndvcrtising b-ckground and olo.o asaoelation with
the company, ie wcl offered the advorti.ing managor-
ship of EeM-F and took it without a linuto s dolay.

Not only did 1t pwosont even groater opportunlties ror
him to utlli:c hil abilitioa, but 1: nnant roturning
to mtronx | - ‘

He remained with E-HF until 1911, absorbing
every péoniblo 1tem of Information about the automobile.
Those were delightful days for Henry. Lere he was, as-
sociated with a.compani producing a dynamic product
$hat travellsd at hizh Apoodi (for those days).and took
people where yhéy wanted to g0

The E=M=F wds,“in its time, & popular automobile
and by no meani desorved tbe title of "Every Morninp

Fixii' that some waa hunn on it,
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One® of the most popular means of gatting publicity
and rivor;blo reastion to a car in the 1900-1910 era
was through tours. Roads were so poor, senerally speaking,
in those days, that any‘car, avle to withstand them for
long periods and under the fearful conditlons obtaining,
doschod pubiio sonfidence,

Tho idea had been presonted long before Henry Jjoined
E-M=F, but he utilized it to the fullest extent in his
new job of advertising manager,

One of the notable performancea of the 1910
season, from a touring standgoint, was the path-
finding trip of an E=}M~P "30" car, whioh laild
out the route for ths Munsey Historioc Touresse

The route selscted ran from Philadelphia,
through west Pointj RBoaton; Portland, Malne}
Burlington, Vermont; Saratora; Pinghampton;
Harrisburg, renusslvanlaj and i"raderick, larye
land to Wasaingtony and the eminent success
of the tour wnich followed the trail blazed
by the pathfinder, showed the conscientious
work done by Pilot Harry M. Ward, of washington,
and the erfficient nature of the lisvico given
by the vehiele whieh carried him,

This historie E«M-F ovont.‘wnich.wan but one of
the many taking place during Henry's tenure as advertising
nanagcr,'ovokid unstinting praise trém a feature writer
who travollodvélth the tour and reported 1t fully.

seell¥ was necessary to travel steadily,
day after day, for headquarters was walting
for the data, information and reports which
the party was making on all the country trae
verseds This constant travelling in wet and

re

10Munsey Tour Pathfinding, June, 1910.
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. dry weather brough$ forth ecautions from

friendly acquaintances along the way, who

- declared on more than one oecasion that the

Such

roads were in such condition that the car
would not be adble to ge$s through.

In some of the woody districts, where the
sun never had a chance to penetrate, thick
mud was found and the road was filled with
small ponds. The bottoms of these were so
soft that many ocars had been stalled there,

"The pathfinding party, however, never was
delayed once for this kind of work and plunged
on ahead, making every night eontrol at whieh
we aimed.

In one of the darkest places in the woods
the roads were not only muddy, but ths mud was
very deep., Ureat furrows where heavy wagons
had mired were the only places where the cars
eould run. We passed a big machine, one of the
mest expensive makes, ooming slowly up to mee$
us. As we slipped by, the ohauffeur shouted to
us, "Find a path throuch there."” He pointed
back and snmiled. We scon found what he meant,

A quarter of a mile beyond was & big pool
taking up all the road. On one side were two
highepowered machines stalled in the mud. :
Their passengers were out on the side of the
road, standing on planks, while the drivers were
rigging up boards te give the ears some leeway
S0 get out of the mire,

* They hesitated as we oame driving up and
looked at us as much as to say, "Here's another
one stuck.” To the surprise of those who didn't
know the eapaoity of the E-M-F, we plowed right
through and sped merrily down the road, leaving
the other ears to get themselves out.

- It was en objeet lesson to the owners of
those cars that not in high price alone doth
merit lie, but in the brains and skill with
which @ car is buils,.ll

This was sweet music to Henry's ears, and no wonder,

copy was not paid advertising, but free publicity ==

11p, J. Byrne, The Philadelphia Times, June 15, 1910.
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news that could not have been bought at any price, yet
of lueh gonoral interest to the publioc was the motor
oar and 1ts capabilities that leading newspapers printed
columns about it, |

Hot all of the roads pfosonted such fearful driving
conditions, however, On the macadam roads in oortain
areas the pathfinders reeled off as high as 35 and Lo
miles an houre

The road led us from Philadelphia to West Point,
then through the Berkshire Hills and down the Conn-
ecticut Valley to New London. From there we fole-
lowed the Sound to Narragansett and Providence,
and took the road into Boston. Portland was our
stop farthest east and Isle LaMotte, at the upper
end of Lake Charmplain, the farthest north. .

. It is a beautiful country, but let no one think
that 1t 1s simply an easy touring country to pass
throughe It is true that there are some beautiful
roads, treated in the most scientific manner pos-
sible, until it is a delight to ride on thenm,

But there are other stretches of the route,
where, for mile after mile there is nothing but
a monotonous succession of bumps, an endless array

. otlzaterbronkn, and some of the most heartbreaking
hills.

From Burlington up toward the Northern reaches
of Lake Champlain, the roads were found to be in

. exeeptionally bad condition. It had been raining
hard the night before the pathfinding party
started out, and the roads, which were already
rough had been made slippery. The car rolled

.from side to side of the road and all the men re-
ceived a good shaking up.

. Over that part of the route which lies between
Lake George and Glenn's Falls (now Highway N. Y.
"2 9)eee the E=M=F gar gped lke a bird, reeling off

30 miles an hourecee

Glamorous as was the E=M=-P event, it was by no means

the most gruelling. Five years previously, Dwight B,

12Ibid
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Huss and T, Re. MoGargle piloted two 1905 model Oldsmo-
biles from New York to Portlend, Oregon.

They battled staggering obatacles, ranging from
unbridged, raging rivers which they were forced to cross,
to raging horse~owners whose animals they frightened and
whom they were forced to placate. |

More than a qunrtar-dantdfy litor Huss again took
"0ld Scout" over the seme route and millions of interested
readers tollowod‘hil progroai in the newspapers,

The trip was made as a publio relations stunt for
Oldsmobile, which long before had become an ascount of
Campbell-Ewald Company., Henry took great pride in the
public acclaim gained for the veteran Gﬁ Division.

"This second trip," said Huss to his passenger (the
writer) while orossing Nebraska, “is not as rough as the
first one by any m.dnl.,but 1% has 1ts bad points. One
of them is that eyofﬁ Tom; Dick th Harry on the road wants
to pass, in order to see what sort of car this ourved-
dash model really 1s,

*And when they go by, as you can see, they throw
gravel in every direction, espeoially in my direction."
(The roads, while much better in the 30's than in 1905,
still were gravelled much of the way, particularly in the
flat'grniandnds of the West,)
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Yos, the automoblile was a glamoroas creature in
Henry's youth and nobody realized it more keenly than
he, Here was a product with appeal, with personality,
e status symhol-- something in which a man with i1deas
eould nﬁke a name for himself,

But Henry's predilections cut sharply across lines
of thought prevalent in some banking circles shortly
after the turn of the century. While the automobile
was being welcomed by the man in the atreet as something
he hoped he eould some day could afford to own, finane
ciers were by no means so optimistio,

"Is the automobile a national menace?" asked a
famous magazine in a two-line banner head across the
top of one of its pagés. The editor answered his own
question with a vehement "NO" and went on to says

Calamity howlers have been responsible recently:
for reckless statements to the effect that the
autonobile is a contributing cause to the hipgher
cost of living,

One alarmist has announced that there is a whole-
sale mortgering of homes going on throughout the
United B8tates to enable those who can ill afford
it to buy automobiles. If these opinions did not
deal with one of the most significant industries
of the United States, they might be set aside as

. .being too ridiculous to be sonsidered.,

The vital importance of the automobile and the
motor ear industry, however, makes even the
slightest unwarranted attack upon it significant,

" It 1s estimated that there are now (in 1910)
~ 4dn use over 300,000 automobiles and the automebile
industry employs over a million people. Its vital
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Fige 5o -~ Some of the uiniricont boquets
v

Henry received on the 30th anniversary of the founding
of Campbell-Ewald Company surround him in this photeo
taken in his office.

relation to the prolgority of the nation is
evident at & glance.l3
The editor then ‘lk.d executives of three major
motor car manufaoturing companies to volce their opinions
They did so in the same issus. The officials and their

unabridged comments were B

13Leslie's Weekly, October 27, 1910,
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WILL H. BROWY, Willys=Overland Company.

Despite the fact that our streets are daily
being filled with self-propelled cars, many persons
renain on the sidewalks shaking their canes at thenm,
as though the cars were special acents of the devil,
Our descendants will laugch at these stories when
they read them in fiction and history.

- Bankers and others wheo have opened a fire of
eriticism upon the motor car industry remind me

of the old hen who hates to get out of the road

of the approaching car. This old hen, like many

- peeople, is averse to changes Experience will teach
the hen that it i1s better to obey the impulse to
Sake the shorteut to the roadside than to run
ahead until exhausted, Let us hope that experience
will reduce to the minimum the present prejudioces.

N. I. TAYLOR, Regal Motor Car Company:

It 1s absolute folly to think that the automobile
industry is in anything other than & most healthy
and flourishing condition. True enough, we see a
number of automobile plants falling by the wayside;
but this sight 1s not uncommon to every other ine
- dustry.  And there are & numdber which will undoubtedly
succumb in the future, Invariably the cause for
failure has eome within the individual eoncern. The
American motor car manufacturer sees no break in the
progress of the industry; and if he sannot see 1%,
why then, who can? )

-

" He He FRANKLIN, Pranklin Automodile Companys

* The automobile hes 1ts own peculiar field of use-

fulness, of utility and of economy, and that it is
- & oonstruotive cause to the higher cost of living:
is not to be aocepted as facts As a means of transe
- portation in both the service of pleasure and
business, it is superceding all other types. It
furnishes a ready and convenient means of covering
all distances at low cost,.

In professional 1ife the automobile furnishes

the doctor, the lawyer, the real estate man and the
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traveling salesman with & ready means for éeaching

their places of business or making their daily

sales. Dooctors have been able to do away with
stables;, in which they bave kept two er three

horses and to do all their work tetter, at low

eost and more rapidly in an automobiley

The mortgage scare has been well thrashed out
and has been found to be without basis.ll

Henry, who later was to become & benk director
himself, thoroughly studied the situation and determined
in his ewn mind that the automobile was here $o stay, .
regardleas of soms bankera' dire predistionse He had
Bensed 1t for years,

Adlthough the Detrois of his youth was a sturdy,
growing oity, 1% gave little promise of becoming the
fabulous mosor me$ropolis of today and offered only a
veiled suggeation of what was $o some. .

To be sure, pioneers such as Leland, Duryes, 0lds,
Port, Winton and others already had predused substantial
numbers of ears, but the rolling flood slated to later
surge over the horisen was, as yet, relatively a triokle.,

However, the tife was beginning te run, Car builders
were satering the field in swarms. Such names &s Ford,
Hupp, Bulek, appeared en the automotive scene. In the
eingle deeade from 1900 to 1910 the number of ocars in the
eountry had soomed from a few thousand to more than

300,000 and this was but a wvhisper of the impending roar.

v
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Readying were hundreds upon hundreds of names that
blased across the automotive sky <~ gome brightly, others
not so brightly. Most of them are long forgotten. Only
now and then is one found in a eollection of o0ld cars or
in a museunm, -

At the 1921 Detroit Automobile 8S8how, 67 different
makes (most of them including many models) were showne
By the mid-30's survivors were Bulck, Cadillas, Chevrolet,
Dodge, Ford, Hudson, Huppmobile, Lincoln, Nash, Oldsmobile,
Packard and Studebaker.

Nor were automobiles the only products scheduled
for torrential outpute The machine age was advanoing
and mass produotion, by ingenious and fascinating new
Sechniques, was becoming the order of the day,

Household appliances, laboregavers and leisure-
oreaters, radios, sporting goods, boats, wearing apparel,
items of every desoription were being produced in massive
volume, . The slow, hand processes were making way for new,
speedy, highly efflcient mechanical systems.

Consequently, goods were plling upe Means of mer-
chandising them were becoming as archaic as the old pro-
duction methods. It was time for a change, if the flood
of merchandise now gushing from huge manufacturing plants
was to be solde Expanding production demanded an expanding

markete
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Henry fully considered thesa facts and began
shaping his plans to keep pace with them, XYe was now
in his mid-20's and realized that the time was upon hinm
when he should set a course to be followed for the re=-
mainder of his 1ife.

While the advertising assignments at D. & C.,
8tudebaker and E~M=-F had been most enjoyable and benefi=
cial for him, they had not proved sufficient to satisfy
his drive for greater sccomplishment, le resalized that
if he were to completely fulfill his ambitions and meet
bis life's objectives, it would have to be in his own
organization, He must c¢all the tune, and, for this
enjoyable privilege, he was entirely agreeable to paying
the fiddler,.

And although Henry had his feet solidly on the
ground in all matters of ﬁusinoas during the late months
of 1910; he, nevertheless, had his head in a 6loud =« a
faot that stretched him and his days to practically the
2} hour limit, He spent from 8 to 5 downtown at work,
but his evenings (with occasional exceptions) were oce
oupied at 307 Fischer Avenus.

Miss Oleta Stiles lived there. Her family waa
prominent on Detroit's East Side, and she was a popular
ybuhg leader in all manner of social circles. Shortly

a news item appeared in the papert
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Mre and Mra. lenry Te £wald were quictly
married Thursdsy eveniny [Jasnuary £6, 1311] by
Rev, James T. lacik, of Pethany Frestvyterian
Church, at the *gnse, 230 Saldwln Avenue,

Mra. kwald was formerly ‘iiss Gleta Stileseee
and 18 well known in churcn circles on the rast
Side throu h nsr active work in thut connectione

re. lwald las an extensive acquaintance in
business circles and is cne of the younger mon
who have fou.ht their wey to the front and hus
a host of friends aron: tue newspaper and magazine
men of the country who have come in contact with
him,e

Immediately after the ceremony Mre. and “ra.
Ewald left for Chlocasos They will vislt tue
Automcbile Show,

What & coinciéence (or was it?) tuat they should
spend their hcneyzmoon in Chicagzo at precisely the same
time the automoblle show was beinz heldl

Yen, Hlagsra Palls, Atlantie City, snd many
another Cretna Green hsd attructions, but Crhicaro had
induoomonto also. Included was the auto show wiichy
F'enry later contended, was the most important of any

of themn.

152!tro;t Free Press, January 29, 1l9ll.
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Ao huneyao B wae 5.:0rt, for blyp avents ware locain:
bRoK bGioe t&VIHY Viaited tue auto mnuw aiid ieveled Lo
tie tonuiiful ciecatlone (cocessories sne &ll senasy of
claar now geury 68 w6ll w2 awtor oa@8), heary snd uls
tricde icvlurned to Ceb.olls Tnedlr vaiiinre was Lo odlie
Linue Wwilrohken for L yoore == ualild nerxyle cesta in
1953

tcal oy hed tre nimlyweua Lea woe tetiled whou rurry
launcnwe 1.to ~n activity thal wae to bLaceus nie 1ifa --
thc avvertieli, sgancy Lusinvese vi scbrunry 11, 1v1l, he
reallzed bip g esh & Litlon Lo viestle mun crgarvication in
widols he eclc plve full veln to nda lcese of wiat cey 18
resiliy e Gore witn well clrocted udveriialrg.

vii Ltk cate ke tnu rleuk Je whvptall dncurporeted
toe Jrupbrilebw .l Joophuye a cotredt publiculicn seld
cf dtg

‘hira LB reaince Lo the beiinninge ..¢ré6
alws3y9 i3 whion Lwo wen, grurred Ly o cooooon
vielien poul rescurcee #ncd set oif for & cistant
norizune 110 ;onlus of ench wag protally
cifi-rent, tul Lo9 urpouse wng Llne su.srte il
suronre, siuncliated wien tis [iral gltones
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of the foundation were laid, was to offer con-

sistent and complete service to the client, not

only for a day or a jesr, but for the long pull.lé

Frank Campbell had been in advortisinb for some time
when he decided in 1907 to lnunch the Campboll Advertising
Sorvioc. He got a third floor back room on Broadway in
Detrolt, equipped it with a robuilt typewriter, a dise
earded packing cése which malquefaded as a filing cabinet,
and a {}4.00 kitohea table ror.a deske |

Honiy brought fo the new ecompany hil 8011d advertising
oxporionoo gained during his year at D. & C,, Studebaker..
and E-M-P, It proved an excellent comblnation.

The two established offices in the Lightner EBEuilding
and bagag ﬁuainols wifh a staff of aix people, 1including
Frank. preaident and Henry, aoorotary. A copy of the
minutaa of the first moeting of stookholdera abowa it
was held on February 1}, 1911, at Campbell's home, 121
Connootiout Avenue,

while nothing is said in the record about 1t, there
undouhtodiy was i 10: of brasﬁ, only halfebelieved big
talk about the enormous thingl the new-born company was
going to doe It is unlikoly houovor. that either Henry
or Campbell at that original oonolnve bhad any idea that
notunlity some day would muke the tall talk of that first

looting seem shy understatement.

16petroit Ceco Circle, FPebruary 1, 1936
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Much of the sonversation in Detroit at that time
was of brakes, éear:, transmissions, horsepower, mergers,
new models, pgas, steam, electric, what's new, what's
next, where do we go from here? and a thousand other
dreams and lpooulitlono. '

What a promising hunting grouﬁd for two young,
ambitious idea-men, not_ob&mping at the bit exaotly, for
those years were passing, but tramping on the throttle
in their desire to make progress in the advertiasing world,
The future, literally and figuratively, was an open road.

Their first important account$, appropriately enough,
was Hyatt Roller Bearing Company, headed by a serious~
minded young M.I.T. gradunto whose name was Alfred P.
8loan, Jr, Campbell-Ewald Compnnj has retained the Hyatt
acoount for the entire 51 years of its existence, Mr,
8lcan is now board chairman of General Motors Corporation.

Subsequently three companies were merged to make up
the United States Motor Car Corporation (later the Maxwell
Company), and Campbell-Ewald became its advertising agency.
In turn Hudson Motor and Flanders Eleotric Car Company
were added to the list of clients. Soon the Lightner
Building offices were inadequase. Notions of grandeur in
this case were no delusions., The oohpany moved to new and

larger quarters at 117 W. Fort Street,



¢

Plge 6¢ == Typical full-page advertisement
for Henry's first large account.l7
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Hyatt, naturally, went along, and proved the seed
(by reason of later mergers) that flowered into United
Motors, then General Motors and finally led to the
signing by GM of the largest advertising contract ever
made up to that time. It was for 6,000,000,

In 1912 the company opened a branch in Saginaw and
was hailed by newspapers of the city as the only Michigan
ad firm to open a branch office outside of Detroit or
Grand Rapids. Henry predicted that the Saginaw Valley

area was slated for phenomenal growthe.

Fige Te == Henry, at left, submits ad copy to
He M. Carroll, Hyatt's advertising manager, and
Mr. Sloan shortly after the account was signed in
1911.

Illustrative of the mushrooming of advertising lineage
generally and of automotive copy particularly, was a
statement Henry made at the Detroit Boosters' Club in
1913, He said:
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"Detroit is now the largest advertising center in
the United Btates. Seven years agco Grand Rapids was a
larger advertising ocenter than Detroit. Representatives
of newspapers would pass through Detroit enroute to Grand
Rapids and wouldn't even stop here,

"But as a result of the tremendous development of
the automobile industry, which uses more space in newse
papers and magazines than any other industry, the scene
on the advertising stage has been shifted.

"Beocause of the great success oft automobile advertising,
manufacturers of meny other products have become more
extensive national advertisers. Detroit newspapers have
kept pace with the growth of the eity and earry more lines
of display ;dvortiaing than any other city's papers in’
proportion to population.” '

While Henry the businessman was experiencing all manner
of adventures and new developments, Henry the family man
also was enjoying 1life to the fullest. A new home was being
planned and a new daughter had appeared. Her arrival was
noted in a special folder entitled, ARNOUNCEMENT, 1912
MODEL, ;An inside page stated:

A GIRL} =
Oleta Shurley Ewald

"Arrived at the home of Mr., and Mrs, H. T. Ewald
647 Baldwin Avenue, Detroit, Miohigan

8unday, - January 2lst.,
Nineteen twelve at 6 p.m.18

18Family Sorap Book, 1912
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Twelve years later the second of the two Ewald
ohildren arrived. Henry Theodore Ewald, Jr., was born
en September 29, 1924. |

When Shirley was two years old, her parents began
sonstruction of a new home. Henry was doing well and
found himself able to fulfill one of his basic desires ==
to supply the good thihgl of 1ife to those nearest him,

The home eost him $10,000 and eould not be replaced
today for several times that amount. It was built on
spacious grounds in the Indian Village section.

A olear fdea of his love of home is given in a news-
paper statement he made on Christmas Day, 1915. The
paper had queried a numdber of leaders in Detroit's business,
eivic and protosaionii eircles on how they preferred to '
spend Christmas. Henry, at that time head of the Detroit
Adoraft Clud, said: o

"Only & parent oen realize the real joys of the
Christmas ooaaon..fOn Chriatnas'Evo. Shirley, my foure
year-0ld daughter and I sit defore the grate fire in the
darkened parlor, and stories of old Saint Nick last long
into the night until a drowsy head falls on my shoulder.
Then I know that the storles have taken the form of dreams
te be realised in but.-a small way beside the Christmas tree

nex$ morning. A Christmas at home for me, always. It
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means more to me than any other season of the year."19

The 1917-18 period was an extremely important one
for Henry. America was fighting a war that had far-
reaching effects on him. Among other things, 1t took
his partner, Frank Campbell, After seven fruitful years
of association, Campbell decided to give up his partner-
ship and go overseas with a Y.M.C.A, unit,

Henry bought his entire interest and became sole
owner and president of Campbell-Ewald Company., He
retained the post until illness forced his retirement
in 1953, He died in the same year,

Just how far the firm had come since the days of
the six-employe organization, was noted in the press.

From the smallest to one of the largest ad-
vertising agenclies in the country in 1l years,
is the record of Campbell-Ewald Company, which
has Just moved its quarters from the Marquette
Building %o the General Motors Bullding, where
an entire wing on the 13th floor has heen taken,

The company started in a single office in the
Lightner Building. Pour years ago it moved to the
Marquette Bullding, where it had 7,000 square
feet of office space, Now the continual growth
of the business has forced it to still larger
quarters, where the company has 10,000 square
feet,

The new quarters are laid out on a strictly
efficient basis., The library and information
services, combined with an advertising reseerch
department, which will be second to none in
the country is being compiled.

1?2g§go;t Journal, December 25, 1915
20petroit Free Press, July 23, 1922
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But despite this tremendous growth, Henry did not
lose sighs of the necessity of giving more to his oclients
Shan ‘Shey expected -« mere than they paid him to give.
In a eompany publicatien, CeCo, Past and Present, he
once said:

"We would be wsry short-sighted indeed if we were
Se neglect any thought or effort that might bring new
business to us. But we would be far shorteregighted
if we were $0 neglest any thought or action that might
help us better serve the clients we have.

*In brior. 1: we do all we ean to help our present
olients’ do IDP' bulinoo:. that will be reflected in more
business tor u-. The advertisingagency that does only
what it is pnid to do will seon ges paid only for what
it does =~ And thnt may not be enough."

Not only did the oompany'l billing inorease, but
1tn prcltigo ll an 1ntogra1 and highly important aognont
of Dotroit'a vaat egonomio .tructuro ¢limbed with oor-
rolponding npood. |

By reason of his strateglc position in the fields
of adv-rti-ing; publiuhing. puhlib-rolntion- and the
iiko..ho and kof men of his organisation were admiradbly
iitnl€od‘to‘oontribute effectively to ill manner of

vﬁfthy ;nuloi.
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March of Dimes, China Relief, Salvation iArnmy,
Volunteers of Amerioca, United Fund, Red Cross -- all
of thesse and a host of others benefitted greatly through
his skiliful and genercus efforts.
Through adroit disposition of his advertising, re-
search and promotion forces, he was able to play important
)
roles in scores of worthy humanitarian causes, yet at the
same time to increase his billing steadily and substantiallye.
One magazine put it this wey:
- We nominate for our own Hall of Pames
Henry T. Ewald, because after spending
most of his life feastooned with tazs and
badges telling the world that he was chairman
of a committee to help the 1Indipgent Tas~
manians or to entertain the Hoosis of Whate
youmayceallem in our hosplitable midst, he put
on a tag day for himself end grabbed the

$6,000,000 General Moters sccount for his
gsompany <l

And, as the eompany grew in stature and prestige,
it attracted more and more attention, not only of new
elients, but of lhnrp;ohooting ;ompotition as well,
This uii fully proatid. sinee, as Henry said, the bigger
the tirgct iho easier it ia seen by snipers.

The Vny bigness of Campbcll-Eyald Company was used
by many oonpotitorl a; cﬁ argument against it. They
eontended that the small advertiser, needing skilled

eounsel, would get only token service from an agency

21DAC News, January, 1922
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bandling accounts in the multie-million dollar brackets.

Henry ﬁoatly presented his cese for "bigness." He
was thoroughly convinsed that while bigness alone 1s no
special virtue, 1t 1a, when combined with a eompany's
good reputation, a most valunblo.aasot-

"We hlvo purpoaely bullt a big ngoncy," he said,22
"It is big in every sense of the word. Big in divoraity
or Accountl. big in total billing, big in the calibro
of it- porlonnol. big in 1ts outlook and objectives."

In a talk nndo at meeting of his employes in
Dotroit. he -aid of bignosax

ﬂo havo to bo big to sorvico tho accounts that
have come to use We just couldn't help it, and 1if
‘bignesst is a crimo, then I suppose we'll have to
plead guilty.

But what an advantape bigness is to all our
elientsl How else could an advertiser with a modest
appropriation get everything an advertiser with a
big eppropriation gets? .

Take the Georgian Eay Line for example. There's
@ client with a small appropriation, eas appro-
priations go, yet it 1s one of the most interesting
secounts we have in the house. I feel that we have
been of partiocular service in helping them increase
their patronage every year sinee they have been
with us,

We have other accounts whese appropriations are
comparable, and whose results from advortiaing are
1ikewise gratifying,.

The size of an account has little or no sig-
nificance s¢o far as CampbelleEwald is concerned,

We ask only that the product or service advertised
be soundj that the business have potentiaslities
for growthe

S "

22Conversation with the writer,
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No ollent of this ageno§ aver complainsg of lack
of personal attention on the part of the Campbell-
Ewald staffe All oclients have access to all the
facilities of Campdell-Ewald,

The deeade bdeginning with the early 20's and ending
with the dopro;uion of the 30's was, according to msny
Detroit industrial aunthorities, the busiest and maddest
in Ameriea's dusiness history. All industry was driving
furiously toward a peak, with Detroit and the automotive
industry im the forefront.,

It seemed as if nothing sould stop the upward elimdb
to greater heights of prosperity. It was not so much a
$ime of planning for the future as it was of taking ad-
vantage of the present,

New forms of advertising came into the picture -
such as radio (TV was, as yet, commeroially unimportant);
outdoor advertising became of prime importance deocause
-popular use of the motor car had multiplied oirculasion
in this fileld a thousand-fold; new advertising techniques
-appeared, sush as the widespread use of photography. But
whatever they were -« and whenever they showed up-- the
sutomotive indussry applied them to the merchandising of
autemobiles, parts and aecessories,

In the 20'a Campbell-Ewald Company gained some of

its largest and most famous sscounts. Among them was Buick,
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a veteran name in the business. It remained with Henry
for 15 years,

Iﬁ 1922 Cboviolct became & client, It was to prove
the glamor account of the company, this relatively un=
known uutomobllo.(from & sales standpoint) with e vivid
piraonality. destined to set the pace in sales volume
for so many years in succession that its leadership
became matter of fact,

The car has become so famous for its sturdiness,
economy of operation, and general all-around utility,
;athor than speed, that the early spectacular racing ace
oonplilhmontl of its namesake and founder are largely
forgotten,

Louis Chevrolet was a Swiss, born on Christmas Day
in 1878. He and his brothers, Gaston and Arthur, engaged
in a number of enterprises assoclated with motor cars,
Louis began his racing career in America in 1905, having
started five years previously as a representative of a
F%onoh nnnuractgror in America.

He boasted tﬁat Barney Cldfield beat him only once
'ﬁhon'-y car broke down." He organigzed the Chevrolet
Motor Company in 1911, and as late as 1918 was still
active in racing, again beeting the famous 0ldafield.

Louls achleved distinetion as an engineer and de~

signer of beth stock and racing cars. One of his greatest
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achievements wes a racing car he designed snd which his
trother, Caston, drove to victory et Indianspolis in 1920,

Louls headed Chevrolet from 1911 to 1915. He was
associated for s time with W, Co M'urant who, after losing
and regaining control of Ceneral Hotors, took the Chevrolet
automobile into C!M, where it hes remained, Logis died in
Detroit in 1921 and 1s buried in Indisnapolis.

~ If Chevrolet had schieved success on the racing strips
of the country when Campbell-Ewald becume its advertising
agency, it wasn't breaking any reoords in salea races of
the daye In fact, Ford was outselling Chevrolet by a
ratio of some 13 to one.

Chevrolet, in 1921, sold slightly more than 72,000
cars. But big inoresses were in prospect. William S.
Knudsen, the production genius who, for seven years, had
directed Ford activities, Joined General Motors and, on
Washington's birthday, 1922, became an assistant to Plerre
S, DgPont. at that time president of the Corporatione.
Shortly Knudsen was named head of the Chevrolet division
of GM.

Almost overnight Chevrolet became a new organiszation.
When Du Pont asked Knudsen how the future looked, his reply
was, "It will be all right i1f we work hard enough."23

23E. S. Jordan, Great Namoalrofeat Friends, Creat
Days, Detroit, unpublished ms, November 20, 1 °
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During the first year of Knudsen's management,
Chevrolet sales olimbed to more than 240,000, and during
the second year, this number practically doubled. Every-
one in Chevrolet was striving for the tope

- Hoenry had the biggest and most important job of his
1ife looking him squarely in the face. Here was a preoduction
miracle-man, manufasturing automobiles at a pace that boded
111 for all his eompetitors, Here was a division of GM
that was Papidly assembling a sales staff of eager, agile-
minded men whose one and only ob jective was sales leadership.

What a combination]! FNothing remained but to get the
messags to thé publie, This was Henry's job and he tackled
1t with enthusiasm that matohed that of any of the sales
or manufacturing leaders in Chevrolet,.

Quantity kept sooming. As a result, rmanufacturing
eosts per ear were dropping and Chevrolet could affoxr~q4 t©
lower 1%s prices. Here was basic appeal to millions of Pros-
pective Chevfolet owners. -A quality car at a quanti®y pricel
In fact, a "SUPERIOR" ear a2t a quantity price.

80, the adverbising of the early 20's stressed high
quality available at quan$ity priees. Every ear in the
1923 1ine, for example, was described as SUPERIOR, and the
prices panged from £510 for the S8UPERIOR roadster to £84p
for the SUPERIOR five-passenger sedan. The SUPERIOR touring
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oar was #525, Only a short Sime previously the touring
ear haa retailed for $£735 aqd the roadster for £715,.
All prices were F.0.B. Flint, Michigan,

Chevrolet's sales volume eontinued to climb fantas-
tically. ':dé'y 1925, although Ford still was leading by a
ratio of aebout ;our to one, that previous 13 to one edge
was coning.dﬁun at an amazing rate.

Ono ytar later the lead was out to slightly more than
two to onc. St111 :nother year saw tho closing of the gap
and Chevrolet and Ford were running neck-and-neck. In
1928 the oar Louls Chevrolet had launched 17 years pre-
’vlmly MI lm‘ Tawvery One sales position in America and
has held it eonniutontly since, Production in 1928 was
'10191,758 cars -~ approximetely 16 times as great as the
rlguro of 1921, Ssles paralleled production,

!hil lOOOlplilhlint, unequaled in the history of
Ameriean business and industry, was, naturally, the result
of the efforts of many men, Leading them was Knudsen.

One of hiaAbbicr lieutenants was R. H. Crant, in charge of
Chovrélot inlol.‘uho had transferred from Delco. With both
Doleo and Rutianal ca-h Register Go-pany he had made outo
stnnding cnlol rooordl -« & fact that earned for him the
top sales position with Chevrolet,
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oar was #525, Only a lhbrt time previocusly the touring
ear had rotniled for $73§ and the rocdstor rfor £715.
All pricol uoro P.O.B. .Flint, Miohigan, '

Chevrolet's sales volume eontinued to climb fantas-
tiealiy;-ﬂﬁ; 1925, although Ford still was leading by a
ratio of abous ;our to one, that previous 13 to one edge
was ooning”d;un at an amazing rate,

Ono yoar later the lead was out to slightly more than
two to onc. 3:111 ;nother year saw tho olosing of the gap
and Chevrolet and Ford were running neck-and-neck. In
1928 the ear Lowls Chevrolet had launched 17 years pr?-
vlounly-‘ubl tut Namtver One sales position in America and
has held tt consiatontly since, Production in 1928 was
10191,758 cars =~ approximetely 16 times as great as the
figuro of 1921, Sales parslleled production.

Thii lcco.pllohn‘nt. unequaled in the history of
Ameriecan business and industry, was, naturally, the result
of the efforts of many -n; Leading them was Knudsen,

One of hil.bhior lleutenants was R. H. Grant, in charge of
Chevrolet sales, who had transferred from Deleo. With both
Dolee and Nnticnal Caah Register conpany he had mads out-
.tnnding unlnn roeorcl -« @& fa0b that sarned for him the
top sales position with Chevrolet,
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Battling the Wilderness

From Buenos Aires to New York
in a Checrolet

Triumphing over the most extreme hazards and hardships of road,
grade and weather —blazing it< own trail over thousands of miles
of mountain, jungle and desert country —a Chevrolet touring car
piloted by two intrepid young \rgentines recently traveled the
full 20.000 miles from Buenos Aires to New York City —the first,
and as yet the only, automobile ever to perform this feat!

The start was made in the small city of Pigue just south of Buenos
Aires. Two natives of this town, Adam and Andrew Stoessel —
intent on seeking new worlds of adventure —set out in a Chev-
rolet car, just two years before the finish of the trip, and headed
for the United States.

The journey was one long and steady succession of dramatic and
thrilling episodes. Meeting obstacles at every turn, they battled

their way across three Americas and fourteen different countries
—through every kind of road and travel condition . . . rocky

Bamling the W ilderness in @ (heevolet

canyons and steep mountain grades . . . blazing deserts and swirl-
ing rivers . .. treacherous swamps and tropical thickets. . . .

Torrential rains in the Argentine made the going especially
hazardous. A volcanic cruption near La Quiaca caused the first
of many detours. Thousands of miles were traversed through
creeks and rivers alone. Bandits, savages, hostile soldicrs, wild
animalx—all barred the way. Trees had to be felled. Pathways
dug through rock and sand. Logs and boulders rolled aside. Deep
rivers forded. On one occasion, the car was completely submerged
by mud and water except for the top.

And this Chevrolet was the first automobile cver to cross the
stupendous barriers of the Peruvian \ndes under its own power!

Obviously, only a car of exceptional all-round ability could
undergo this terrific ordeal —and arrive in New York City in such
splendid condition as did this record-breaking Chevrolet. 20.000
miles across the -Americas! —a spectacular tribute to Chevrolet
strength, power, stamina and lasting dependability! Of course
it's wise to choose a Chevrolet Six!

CHEVROLET MOTOR COMPANY, DETROIT. MICHIGAN

PIVISION OF CENERAL NOTORS CORPORATION

CHEVROLET SIX "495 s

IT'S WISE TO CHOOSE A SIX

The Ohverndes Sport Coupe, 8655, . 0. b. factory, Flint, Mick,

Plge Be == Tyolcel Chevrolet advertisement of the
early 30's, stresaing hirh quality at quantity priooa.zb

2 smerican Fo e July, 1930
43
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These two men were among.Henry'lrcloaest friends
and to them and their associates he gave the credit for
pushing Chevrolet to sales leadership. To their successors
who have kept it there, he gave equally unqualified credit.

Concerning his own part in the accomplishment, he told
the writer that he and his staff bad merely done their best
to present to the publiec the sound, basic ideas and the in-
herent worth that the men of Chevrolet had inecorporated in
the product,

He was by no means unaware of the tremendous respon-
sibility that rested on his shoulders and those of his
organisation, but he strea;od the fact thgt his as?ignment
was nade sasy decause Chevrolet men had produced a product
that deserved leadership., He explained that "they gave us
the easentials to work with and we based our advertising
philosophy for Chevrolst on those oiléntiall.'zs

His oonviction was that Chevrolet's sales leadership
through quality at low price was a basic,_logical 1dea
in the minds of the men who produced and sold the car, and
that his job was to communicate ﬁhil logic of leadership
to an analytical, motoring public.

He long had sontended that successful advertising

must be backgrounded in sound, logical ideas., He said:

25Convoraitlon ﬁith thc.wrifor,
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Adversising, 1§ aseme to me,; !s based upom
an idea. Jn fact, the thin. s we advertise are,
in themeelves, ideas;, usuaslly expressed ims & -
oongrete form, but {deas nevertnaslesas.

And to recreste these ldesas 8o that the
populase will adopt thes and use Lhes salle
for another ideu, predigat:.d, to he zure, upon
tlo Liret, Lubt ene whiok epitoaises Lt.

beliind every successful advertisin.: procramy
bebind every sugsceasful sdvertisecent, is en
idea, Juat as such es there is an (dea in the
bacuground @f every bLit of wortbwhile lltags-
tur‘. svery -natarpiqno of ars and nusio.

Purthnvlnvo. he oontOldod ch.t advertiaing that sells
-oods sheuld be uuncpzuouu .u. m in the n1d-%'et

Prnnkly. I am not interested in advertiaing
that merely nets 18eelf secn and tulked adout,
I am Sremendously interested, heowever, in adver-
slalng toat gets a worthy ;rocduct Salked anouse.
It 4a the product that =ust be rade to comwand
attention =« net she advertising,

A auccessful saleaman does not vome tar ing
imate your office in a pea=-;revn s:it and yellow
necktie. e doean't do a danoce in front of your
dosk, or hope %0 impress yeu wit: ine s:perd
quality of the product hLe is offerin: by
atarting off with jekes or sujpereclub chatter.

The successful salesman 18 siore or less ine
eonspioucus. ['ul how be dees muks that produst
of hie stiock outl

we may like clewmin, fer our entertainmsnt ow
even et a osrtein kick out of bathin. beauties,
but when it eemes V@ the puwrohase of a motor eay
oFr & refri:erator or even tollet soap, we cdemand
A& certaln amount of di nity and slncerity and ine
telli, ence on tne part of the suleshan in wvhom
we plase our cenfidemce.

Much modern sdvertisin: (this was written in
the mid=30's) seems 0 mise Shat fundamental
point, It attracts sttention, all ri:ht. It
aakes us zZesap at its frankness ar lau:ts at 10@
inpossible clainee H'ut I can't bellieve that 1%

. s8lls much 2 . .

2b1ue Rotossops, Detroit, January, 192
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And 1f advertisins ia to earn 1its keep, it
has rot to ¢o a se¢lling Jjobe Ferihaps I am olde
fasticned, maybe people actually have gone haye
wire in thelr thinking, Maybe they sre influenced
in their buying by {reak layouts, ali;ntly sliccik=
in;: headlines and ridiculous elains, ‘luyhe == hLut
I doubt 1t L

My own thoa:-ht s that in advertisin;y, purtie
eularly of ms jor products, we suculd strive for a
certaln wmount of éignity and restrulnte OCur cepy
need not Le heavy or uninteresting, but it stiould
be sincere and 1t nust be tellevealle,

w6 must prememher always that we [&; ency men)
are not Iin show business [thias was written hefore
the day of tus TV spectacularle Cur job is not
merely to entertain or turill or shccke It 18 to
inspire confidencejy to build reputution; to sell
roocs == toduy, tomorrow and cver a period of
years,

If we do not scconplisi t*i689 reaults cur ade
vertising 1s not good edvertisin,, no matter tiow
mucly attention it attracts or tow widely 1t s
discussed. :

7.6 gll=important tiin, 18 to .ot jecile ine
terested _«~« not in the advertisin:, but in the
product,

Fy tﬁo mid=-20's lienry tad done such a ;ood Job of pushiny
his clients' incdentities and products intd the putlic cone
sciousness th#t,ho bud made more than a million dollars.

Tne nuaber "22" had wélyhty si, niffcance for hin,
for ty '22‘no\uaa plecinz copy for all of Ceneral otors--
%22.000,000 wo?th of it; |

The éorpofﬁtion romeined a client of Canplelleswald
throu;h the 20%se Such ranlllaé sales phurases as "for
Economlcal Trnnaportutién.’ (Chevrolet); "Culefl of the
Sixes", (Poniiac); ”Hyatt'Quiet". becume houaenhcld words

with millions cf car owners.

€Tadvertising Arc, New York, May 11, 1936,
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S0 popular were G products that the Corporation
by the mid-30's was nearing the £0 percent mark in terms
of sutomotive sales.

In 1933 a General Fotors policy decisicn separated
the various division accounts, with Campbell-Ewald re-
taining Chevrolet plus a number of the subsidiaries., A
large purt of GM's institutional aedvertising also remained
with llenry's eompany.

8oon the frenzied decade of the 20's, with its tremen-
dous production figures, sales records and stock market
skyrocketings began drawing to @ close. The crash of late
1929 was bad enough, but the depression that followed it,
MWith the bank holidays and other ominous hallmarks of panisc,
was worse.

Owners of securities noted that the smooth, courteous
voices of thelr brokers had changeds There was an edginess
to them.  Many a harried holder of stocks which he had
purchased on a 10 percent margin answered the phone to
"ees this 18 Broker So and 80. 0Oset down here immedlately
or we will be forced to sell you oute And don't bring
only oconversation, Have the cashil"

Hotel clerks wers wary of worrled-appesring .uests
who asked for rooms unusually high upe "Do you intend to
occupy this room or jump cut of 1t?" was a not infrequently

heard joke of the duy.
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Naturally the rough going affected Henry®s buasiness,
as 1t affected all businesses. But so atrohgly had he
built over the yoari that ho.wcntherad the storm handsomely,
He took greaé pride in the fact that his company nevsr
missed ; sash discount in the payment of publication, or
other bills. Nelther d1d the company ever miss a payroll,
;lthough in the bank holidays of 1933 1t was necessary to
fly funds frem New York to Detroit and various branch offices.

Tholcouléry wag, at that time, on the gold standard and
one of Henry's llrg; clients had staged a sales contest in
which tivo-;-fon- and twenty-dollar gold pieces were prizes
for the }oadorl.. Ofriéllall of the oecmpany were on the
Pacific Goaat togllnéng.othor thingl. award prizes to the
lalolmen;l The Sank elosure caugh$ them far from headquarters,
The Dntréit viaiforl. needing the coins $o0 take eare of
living expenses ﬁntil they could get home, presented certi-
fiocates ;n;t;ad‘or £0ld pleces. The winning salesmen re=-
oeived tﬁoir awvards in the form of checks somewhat later,
Cash meney, especially gold, was at a definite premium for
quite a peried in these trying days,

Despite the black pieture, Henry never lost faith in
Ameriocan business «- especlally advertising. While on a
business tour of the Southwest in the heart of the depression,

he was quotedt -
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There 1s nothing basically wrong with the
country, There is plenty of money in the
savings banks. Slow buying 1s due to fear,
and this can be dispelled by aggressive
advertising, which buildg up confidence in
the mind of the publie.2d -

Wwhile in Dalias on the mame tour he further amplified
his econviction that advertising played a great part in the
eéountry's recovery, A Dallas newspaper quoted hims

4 greater responsibility rests with advertising
today than ever before, because the present
stratecy of business is not so much production
as merchandising,

"Business 1s leaning to a great extent, oon-
sequently, on both edvertising end intelligent,
intensive merchandising plans, It is our one
big hope for a more rapid recovery,

And I believe advertising is especially
proving its worth at this time throuzh the
business it is making for the courageous companies
that have either continued or inareased their
appropriations,
¢ Advertising i1s the great force that is putting
dollars into ociroulation at the present time,
for no one doubts but that the money is in the
country and is available for those things that
people desire,

. I also believe the public is gaining eon-
fidence and i:lt in proportion as people have
eonfidence, that proportésn will they
loosen their purse strings.

The dcprosuign did not depress Henry's onthy.insn for
keeping in the middle of things, péth from a business and
civil vigupqint. The ﬁ-wcpapcrl oarflcd gonoroui mention
of his lacomplilhlqnt' during and fellowing the post-crash

era, For example:

ZQEEEEQQQ; San Antonio, Texas, May 26, 1931.°
29Dallas, Texas News, May 24, 1931,



(..
.y

144

\
I

.

-
P
PR
3
‘
“e
2

3 )
b}
- B
: . v
. .
.
. e
. H
- ;
2
o .
’
e «
.. .4
o, RN
. W M L3R4
e
.-,
s .
,
o -
i doal
< -- %
. 3o
« ‘. ."
..
[ » [
3
: i ,
o -
. ..
s . .

S . 4
BEERC } O
. .

[ .o

. -

~7

4
£ .
‘. B
H
o,
.0 K
S I
- -
]
T e,

ol
L
O TN
L. K
fa e

.
PR k

~
:
P
Tl
'
.
—~
T

o3
.. ~ p
O

Ve

sl

~

-

sl
A
RN

ce ‘
- .
[
TR

ce—

-
PR

* ..
?

M)
[

N



50

Henry T. Ewald, president of Campbell-Ewald
Company, Detroit Advertising Agency, has been
elected a_director of the Detroit Board of
Commerce.

While publications in the metropolitan cities recog-
nized his news value and printed many articles about him,
the a-nllorrpaporl were equally aware of his accomplishments,
For examplet

At 1ts annual meeting, held in Washington,
D.C., the American Association of Advertising
Agencies elected Henry T. Ewald of Detroit,

" chairman of the board of directors, This is
the highest honor that can be conferred on
an advertising agency executive.3

A few of his many accomplishments during the period
were listed by a Detroit publications

Being a good Detroiter and thoroughly sold
on the city of his birth, he has taken an active
part in civie affairs, particularly in charity
drives, Committees which he headed prepared the
advertising which convinced the citizens of the
need of the new Belle Isle Bridge and the oity
charter and which brought a flood of donations
to Y.M.Coh., Womans' Hospital, Y.W.C.A.,
Florence Crittondon Home, and the Salvation
Army and so made possible inereased activities
;gg new bulldings for these elements of oity

Qq

He organized the father and daughter day
observed by Rotary, Recess, Detroit Athletie,
Detroit Boat and Detroit Clubs. He is a director
of the Cuardian Detroit Bank, Grace Hospital,
Detroit Symphony Soeiety, D.A.C, and Bloomfield
Hills Golf Club, and a past director and treasurer
of the Oakland Hills Golf Club,

For recreation he goes to baseball games and
plays golf when he can spare the time .32

”!ﬂltg: & Pﬂl;ghcr. New fork. Jlll’ 2. 1932.

3lgxpress, Golon, Michigan, June 16, 1932.
32uas0nic News, Detroit, July, 1931.
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Although Henry's golf in his later years was some-

what$ on the semi-medioore lido, he, nonetheless, was a

member of the exolusive "Dodo Club." A news ftem attests

this fact:

HOLE IN ONE CLUB.

BILOXI. Miss., Henry T. Ewald eee has Jjoined
the ranks of the "Dodos", those golfers who
have made a hole in one, Ewald qualified on
the. course here by making tho 150«yard 17th

"hole from the tee.)3

Aotually, Henry made three Dodos in his lifej the

one at Biloxi. another at Aahovillo. N. C.. and the third

at Bloomricld Hills, Michigan, °
Time continued to roll like a ball and almost befere

he imew it Henry was into the LO's and beginning to eele-

brate llgnitioant inniverdariqi. One of the most ine

portant was the 30th birthday of Campbell-Ewald Company,

Newspapers throughout ﬂho country ‘noiored‘ 1t in detail:

R

Campbell-Cwald COmpany cce !a ¢elebrating
i1ts 30th anniversary this month., The agency
has an averages billing of $10,000,000 ...
has handled the Chevrolet aooount since 1922

‘Thirty years of "advertising well directed”

_are being celebrated by the Campbell-Ewald
Company in Detroit during February, for i%

was in this month in 1911 that the eompany
was ineorporated.- .

This anniversary makoc tho Agency the oldest
in Detroit and one of the few in she eountry

33chieago rribuno. April 10, 192h.
3hIndinnapolil Star, February 10, 1941,
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to have retained its esorporate identity and
1tl dlrooting head for 80 long a period.35

Henry T. Ewald ... uhoao rirm has directed
the expenditure of more then $300,000,000
for advertising since 1911, will be host to
his assocciates and a group of friends at a
dinner in the Detroit Club Tuesday night, -
The meeting will mark the JOth nnnivor-ary
of the company ceee

!h. onlnbration wul a galc one vith Henry's intimates,
1nolnding D.tro!t'l nusu-otivo olitc.arcllvtng the events
of three a-nllng dcead--. One of Henry's grcat-.t pleasures
at the gathnrtng una hi: rcunion for tbn-evoning with his
old trloud .nd tbm-ur pnrtn.r, Prunk ca-pboll.

S0 moulrul aas ttu BOth uuu.vormy in 19&1 that
Henry docldod to hold unothnr rivc yoarl lltorc About it
he said,. 1n.a popular buninnsc.nagnsincc

Thnvn werse rosss on my desk that morning
thirty-five red roses (his favorite rlowor).
And letters == lots of them. You see, it was
Campbelle-Ewald's birthday. Yes, 1t is 35 years
since Frank Campbell and I founded this ocompany.
It doesn't seem like 35 years, dbut it is,

I bad thought about this amniversary for

-. quite a long time. I had lived again the ex-
periences of those years: the problems met -~
and solved; the men and women who have joined
our ranks; the things we have tooomplinhod;
the friendships we have made, '
© I a1dn't quite realize how many and how
deep those friendships are =« -*til I read the

. l.tt.r..

35Chicege Herald-Examiner, Pebruary 9, 194l.
36Detrois Free Press, Pebruary 9, 1941,
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"As your first and oldest client,"™ said the
one from Hyatt Bearings, "we think it means
something when we say how richly Campbelle-

Ewald deserves its success.” Yes, it does mean
something when a client tells you thate- after
35 years of knowing each other so well.

Then there was a letter from a weekly newse

paper in Iowa: "Througzh all the years,"™ it said,

our dealings with your company have been so sate
isfactory in every way that the very name of
Campbell-Ewald is like that of en old and valued
friend.”

A wire from a world-famous publisher said
much the same thing. But somehow, there was a
special satiafaction in those words scrawled in
long=hand from the editor-publisher in a small
midwestern town, : :

I've read all those letters -- two-hundred
or more, I guess~- and I'll read them all over
again-- letters from clients, publishers, radio
executives, outdoor advertising officials,
printers and engravers, artists, heads of other
agencles, personal friends, former associates,
employes of long standing, officers of as-
socliations, civic and charitable ergani-
zations we have been priviledged to serve --
even a hand-engrossed testimonial from a
religious sisterhood.

They recall old times -~ interesting ex-
periences, successes shared,

And then there was & note from one of our
new men == Jjust out of the service:t "Dear
Boss," it said, "I want to suggest..." =-- and
off it went iInto a novel idea for one of our
clients, Not a word about our thirty-fifth
anniversary!

He wasn't thinking about Campbell-Ewald's
paste= that young man of ideas -- and action.
Neither are the forty-odd others like him who
have recently been added to our staff. For
tg:- the past is an inspiration -~ and that is
a ®

It's the present they care about -- and the
future.

en I think of the imagination -~ the free-
dom from the fetters of tradition «- the en-
thusiasm and vigor that are today as much a
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part of Campbell~Ewald as the seasoned judge~
ment and experience gathered through the years,
I realize that anniversaries are only milee
atones on our roed to greater usefulness than
.';:; roses are only budse :

They symbolize not the years that have gone
bas the years of achievement to ecome.37

And Henry's prediotion of new achievements to come
was te be abundantly berne out in the sueceeding years.
AlShough his associates were loud in their ecommendations
ovér his suceess and business asumen, only a few of them
pealised that, for some time, he had been achieving his
objectives in the face of a severe physical diffieulty.

His hearing, sinece early middle-age had been gradu=-
ally failinge The illness was of & nature thas not even
She moss famous physieians of the world eould correct.

He were a hesring aid for many years. Also, nestling un-
odbstrusively among the books, papers and other gear usually
found on a busy man's desk was a small miorophone which
amplified the words of anyone visiting him.

Never did he minimize the seriocusness of his hearing
lack, but, nonethsless he did not permit it to dampen his
enthusiasm for life or his optimistiec outlooke. “Think of
all the bum jokes I miss,” he once said,38

His impaired hearing, however, was by no means the

most serious physieal handicap he encountered in life.

37The_Advertiser, New York, March, 1946.

38conversation with the writer.
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During the late 30's he suffered a détached retina, which
sradﬁllly developed into blindness in ocneeye. He battled
this problem with typical determination and courage and
a1d not permit it to deter him in any way from the sc-
complishment of his objectives.

~ Por weeks he lived in darkness beneath the heavy
bnndaécl covering his eyes, not knowing whethar the afe
flieted eys could be saved or whether the ailment might
spread also to the other. '

"If you permit it, your imagination ean run riof.'
he said in later years.3® "You wonder whether every
beautiful sunset, every éuinbou, ovcrj bright flouié,
every loved face you see will be the last. You gain a
new apprecintién of Nature's beauties when threatened |
with the 10ss of them,"

' Once out of the hospital and to free his mind of
thoughts of hil.bhysiell diaabilitios; Henry launched
;ion'moro onthuaiaatioallyiinto“hiu work. The btnuoga
of serving his clients and his home city even more ine
dustriously than ever, worked wonders and, coupled with
the tincture of fimo broughf him back to the front lines
where plenty of action was taking place. And the sction

was by no means oonfinod to picootiﬁc pursuits.

afiteprainen

39%onversation with the writer,
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Pearl Harborl As the opening of war radleally changed
the lives of uo'inny Americans, io it chﬁhged tho.liro of
campboll-Evtld and its proaidcnt. '

Most or hin ¢lients were eompanios whose manufacturing
abilitiol woro vltally noodod in the production of munitions
and all manner ot:vnr gear, Unol; San quickly became their
most important customer.

: As Chevrolst, Burroughs, Hyatt, and many ethers of
Heary's e¢lients awitched produoction from ocivilian to war
use, Honry switched as Quiockly, His organiration adjusted
to a war i;onony aﬁd bagan producing adv;rticing that
ltirrod‘roador‘ to greater patriotic action, Jjust as his
eopy had pbo;iously stirred them to buy eivilian goods.

The femiliar Minute Man, with his message to buy U. 8.
War Bonds and Sfanﬁ., npﬁoarod in millions of messages in
every rorn of modin lvailablo. Nor was the identity of the
ndvortilor lost 1n any wayas Chovrolot remained Chovrolot
in his eopy, allhongh 1t was building engines for bombers
and fighter planes, in addition to many other types of
munitions. |

Thn old familier qunlity-throngh-quantity theme appeared
in the nunitionl ads Junt as it had orlginnlly appeared in
the firet Chevrolet ads Henry had designed. One of them
said, in part: ’
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It?a important to build these engines
quickly-=and in great quantities-- but it's
even more important to build with quality.
For our fighting men want their equipment
ready and they want it right. -

least that is the way we of Chevrolet
. feel about all of the many different kinds
of war equipment we are manufacturing todayj
and you may be certain we are meeting the
demand for quality, just as we are meeting
the demand for quantlty. :

Another of his war ads was titled "The Empty Room,"
and showed a father looking through the door of his son's
room, He spoke to the emptiness:

This is my son's room. This i3 where he
slept, This is where he dreamed a ehild's
dreama, This is where he saw a man's
visionas, Here, in this empty room are faded
plotures of team-mates and heroes...gloves
and spiked shoes,..bright ponnnntl...tho
echoes of his days,

They said I was too old to fight. though
I'm only fifty. But if I'm too old to sight
and drop a stick of bombs, I'm not too oléd
to lay my money on the line for war savings
stamps and bonds,

Maybe I'm too stiff and slow to fly, but
I've got oontrol enocugh to keep my ear speed
under [j0see 80 they ean keep the fighting
planes above L00,.e

No, I'm not bitter any more... I've come
around to thinking that here at home we've
got the job of passing the ammunition along,
of lacririoing little things, of giving up

and going vithout. of looking ahead to "less"
instead of "more". 8omebody's got to do the
necessary, undramatic things...and I guess
that's what older men are for,

Naturally the copy made a tremendous hit and was pileked

up and reprinted as editorials by leading newspapers and
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magasines of the coumtry,

Whenever possidble Nenry personally directed the
efforts of his company during the war years, allocating
space to the war effort where most needed, but not losing
sight of the day when the fighting would be over and
peacetime gooé; would again be in' demand, He made certain
that none otAhiAl elients lost identity in the publie eye.
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CHAPTER III
THE LATER YEARS

He, himself, remained prominently in the public eye
during the 40's, He was awarded the gold medal for
Distinguished Service to Advertising in 1940,

Pig:. 9. == W. S. Knudsen, director of the Office
of Production Management, smiles approvingly at left
as H, K, McCann, president of M¢Cann-Erickson Co.,
Advertising, presents a gold medal to Henry, at right.
The medal is for Distinguished Service in Advertising
and was bestowed at the Waldorf in New York. (AP Photo)

59
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In the following year the University of Missouri pre-
sented him 1ts Sehool of Journalism Medal of Honor for
Distinguished Service to Journslism. Wayne University, in
the same year conferred upon him its honorary degree of
Doetor of Laws. Many leading newspapers, as usual, gave
full accounts ef these eventss

A capitalist-labor mediator, an ine
dustrialist and the head of one of the
nationts largest advertising agencies today
held Dostor of Law degrees from Wayne
University, following annual Bommonoouont
exercises in Olympia Stadium.40

They were James P. Dewey, U, 8. Commissioner of Labor;
Charles E. Wilson, president of General Motors Corporation,
end Renry, His eitation read in part, "... for contri-
butions to DeSrois as & oivic leader."

COn;aning the Gold Medal Award the press was especially
thorough in its coverage:

"Pull of energy, imagination, affection and
faith in people,” said H. K. MocCann, president of
MoCann-Erickson Advertlising Co., who made the
presentation, "he has given unselfishly of him-
self and of his organisation to the advancement
and betterment of advertising."

In acocepting the medal, Mr, Ewald said he had
been greatly surprised when notified that the
honor was to be conferred on him. He gave full
erodit to his organization rbr the part it played.

®Advertising in the future,” he maintained,
"will play an even greater part in the lives of
the people of the country. Not ohly will it aid
in bdringing out a stronger national defense, but
when the world again gets down to business, 1t

UODesroit Timeg, June 13, 1941,
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- will help keep men and machines busy and
assist in the flow of merchandise. Also
it will do a tremendous ﬁTount of work
in human reconstruction.

Another artiocle, particularly stressing the type of
person Henry was, appeared at the same timets

Henry Ewald 1s a man's mane-- the kind
of a man with whom other men like to workee
like to play, and delight to honor.

He has been honored, both nationally and
loocally=~time and again, and is now the
recipient of what he considers the higheat
honor of all <= a gold medal for DNistinguished
Service in the field of which he 1s giving
a lifetime of service == advertising,h?

‘One of Henry's most prized possessions was his medal
received from the University of Missouri. A leading news-
paper saild of it: »

Henry T. Ewald...today was the possessor of
& Medal of Honor from the University of
Missourl School of Journalism, the first
ever awarded in the field of advertising by
the schoole The medal was bestowed yesterday

for his pudblic-aspirited enterprises and
betterment of advertising.hil

Pearl Harbor was ohly'tivo months past when olamors were
heard from many léurcoa that the Government should take over
advertising efforts that ﬁdftaincd to the conduot of the war,
Henry oppblod this, and.did not hesitate to expound his views
whenever possible. The presentation of his Medal of Honor

e

UlDetroit News, February 1, 1941.
| U2pdvertisin ind Selling, New York, February, 1941.

‘b30nioago Herald-Amerjcan, May 15, 1942.
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by the University of Missocuri gave him enother opportunity
to state his beliefs:

" Henry T. Ewald... in an address here today
decried suggestions that the Federal Government
should assume the role of a large scale ad-
vorti-or during the emergencye.

"The United States is not, --nor should 1t be
classed as, a business enterprise,” Ewald sald,
"Like the Church and other social agencies, the
Government can benefit=- and should denefite- dy
advertisinge. But it should not dictato the media,
order the space, or pay the bills."

Ewald said he favored Government advertising

- provided 1t was paid for by America's business

and industrial concerns and retail stores ==

"each", Ewald stressed, "secording to its size and

ability to paye I say little or nothing about

the dangers of regimentation in a vast, alle

somrrehensive, Government-paid-tor advertising

program. These are aelf-evident."

kltbough Honfy continued to éivc unspéringly of his
tinb to all manner of worthy humanitaerian causes, he
kept a wouthor eye on tho business horizon and took
ltopl to propnro his company for a rocurn of normal,
poacctimo activitios. Publishor. grabbcd this fact with
cnthnlialn. uinco 1t was another indication thnt the war
might soon ond and thet Amerioa uould. without undue
dolay, resume production of olvilian commoditioo.

Henry T. Ewald, hoading tho famed Campbelle

- Ewald Company of Detrois, informing the Advertis
of the expansion program he has just embarked upon,

stated his strong belief that in the post-war
period advertising end selling will prove most
poverful factors in mainsaining prosperity.

Lhglobe~-Democrat, St. Louis, April 15, 1942,



. - .

- -
’ - N

.
'
N L3
.
N .
Al .

N - e
.
.
-
-
F
> .
(
i

v ‘-
N .
s
. B . .
B LY
L] -

)
°-
. 4
«
. P
v 3
. ~

. v
~ N
. ox
R
. .
=t .
r T .
-

e
v .
. St
N - O}
.
-t
Y
4.
-~ .t
- N s A S
. .
] .
- . P
- - . »

r- -7
LT
i
2
y
-



63

““préduotion facilities, ingenufty and volume
gnrni.nly are basic for the great national

cosié this country must have after this ’
:n, but getting commodities into the hands
‘of owners must plng an even grutcr part -
than in the past.

In the pdvertiser artiocle nonry then outunod the moves
he bad made, such as greatly enlarging his top persennel,
opening mev offices, expanding older omes, and in many
other ways provimg bhis ruth in an early rnmpuon of
normal bnunou.

That his optiniasn was u].l founded i3 proved inm the
fact that during the single year (194}) before the wer
ended, Campdell-Ewald Company sigmed no fewer Shan six
large advertising ascounts, in addition %o other lesser

-

ones. S S ‘e L
The aix werei Detroit Edlsén Company, Detroit} Greats
Lakes Steel Corpere¥ion, Eoorse, Miohigan; Nanna Purnace
Corporation, Beorse; Jem Handy Orgmisatien, Detroit;
Produet Development Division, Great Lakes Steel; and _
bmporlgtiqn Frodusts Division, ltgtn-ato:ol Corporation,
Roerse, . . o

Three other. hrgo aolponxu that became Henry's ouonn
during the later 40's were Wierton Steel Company, Wierton,
Ve Vaoj Champion Paper Company, Hsmilton, Ohio; and
‘Hational Steel Oorporatien, Nﬂm ce e -

'JW New !ork. July. 19hh
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Henry began to note during the }0's that he was taking
pars im an 1n§roa¢1ng number of anniversaries, and par-
ticularly in mere and =o>¢ retiremesnt parties for old
friends, 'AIDO.AthO faot did not osoaﬁo‘him that a great
number of similar ovont:, marking tino'n passing with
urrcltlng agcurasy, were being held in g;_ honore

An Ealtorn publioation salds

The 25th annivorsary of the Natlonal
‘OQutdoor Advertising Bureau, Ine., was .
celebrated at & luncheon at the Waldorf
by its Board of Directors. He Te
Ewald, its chairmen, presided.

A nontion nppoarod in a Dotrolt nowlpapor that clnoai-
fied Henry as ‘an 'Oldtimer. S '

' Henry Te Ewalde..has recently been added
. to the Michigen Organisation Committee of
the Automobile Oldtimers, Ine., which is to
form a sVate oounoil of the natienal pioneers
group. -

Re ks Olds is honorary chairmen of the
sommistee.li ‘ |

In Desember of 1945 the Aderafters of Detroit observed
the kOth amiversary of the founding ef $Sheir eludb, Henry,
of eourse, as founder and holder of the only life member-
ship, was bhenered guest, At $his event he was, as ususl,
She sparkplug and remarked thats he was "going like 60."

He espeeially enjoyed a 60%th birthéay anniversary

' parsy given him by his own organigatiem, It made the paperst:

46g3gng of the Timeg, New York, July, 1944
h?W. Detrois, ‘pl‘il 17’ 19&1‘
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Henry T. Ewald <o¢ was feted at a luncheon
by his staff in the Recess Club, Fisher
Bullding, on the occasion of his 60th
birthday.

In attendanoce were the male staff of the
home offices as well as representatives
from all the branch offices,

"~ Previous to the luncheon the girls of
the Detroit offices presented him with 60
red roses in his offlice, together with a
book sontaining 1nd1v1dua& messages of
good luck and happy dayse 8

In late 19,5 he mourned the aeatﬁ.of Thomas P. Henry,
a famous typogfuphei and leadiﬁg authority in the graphie
arts., His obmpany and Henrj'b‘ioﬁg'&ah enjoyed the closest
and friendliest business relations. Just how highly he
treasured his olose friends 1s well demonstrated in a
letter he wrote at Christmas time in 193}, Attached was
e messaget S
| " 4ee0ld wine, old books, old friends are
rare « but the rarest and dearest of
them are the old friends. More and
-more &8 the years pass, we appreciate
and cherish them, And at Christmas
. time particularly we think of theme..lt9
One of Henry's favorite service agenscies was the
Salvation Army and he had been a member of its governing
board for more than 20 years. As early as 1939 he had
personally and anonymously financed its Bowery Corps.
This fact, bhelatedly, ocame to light anly when retiring

Colonel James Murphy, the "Army!s” Eastern Michigan

48petroit Adorafter, April 24, 1945

L9correspondence with the writer.
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division leader, divulged it at a farewell banquet, which
Henry attended, in 1546,

‘More and more of his associates and friends were

stepping aside and taking things easier. J. B. Mills, one
of his intimates, and & member of the J. L. Hudson Company
starf for 29 years, retired and went te California to live.
R. H. Grant, vice president of General Motors, and the man
whe directed Chevrolet's sales during its rise to leader-
‘ship, retired to his "Normandy Farma®™ estate in Ohio to
become a gentleman farmer and relser of blooded stocke.
We E. NHoller, snother Chevrolet sales leader, with whom"
Benry had bedn in close association for years, retired to
Plerida, EREenry's good friend, George Slocum, publisher
of the Antomotive News, Detrois, died suddenly im 1949,

. - In September of the same year the Detroit Chapter
of the Red Cross homored Henry by naming him chapter
chairman, This was only matural, sinse he had held im-
‘portant posts with Red Cross feor many years past.

Later Henry and a delegation of top Red Cross of-
‘f£elals ¢of the Detroit ehapter visited Washington, D. C.
"and were received by General George C. Marshall, at that
time head of the national organisation. Henry and his
staff shortly afterward repaid the sempliment by greeting
the general when he arrived as the Detroit airpors. On
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the visit General Marshell was feted by leacdinz business
men of the city, including Henry.

In the same year he received the “Leadership Awara"
of the United Foundation Torch Drive, "in recognition of
outltunding'porlonul contributions to the creation and un-
precedented success cf Metropolitan Detroitt's United
Poundation Torch Drive which brought common sense inte fund
raising for health and community services.® He was vice
pfulidont‘for tho_drivo that year,

Proiiéuaiy he had been honored by deing chosen chair-
man of the Michigan Chapter of the Arthritis and Rheumatism
Poundation. The national goal for 1948 was $273,000, of
which the State ef Michigan produced more than balf. Henry
and his aides en joyed one of their happiest triumpths, .
Sueh sccomplishments, although not new to him, always brought
great personal satisfaction.

In 1948 at @ Chria;maa party given in his honor by his
top executives and older employes, they presented him ﬁith
& heavy, bronze plaque, beautifully orafteds It was for
decorating thé maln entrance to hls vacation home in
California. Engraved on 1t were the wofdl of the Chinese
proverb, "Enjoy Yourself - It's Later Than You Think."

" As the century reached the halfeway mark, Henry passed
his 65th year. Although his intereats in his ollents®
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welfare were as keen and definite as ever, he began

realizing that tho-timc had eome to delegate more responsi-
hilitj to his top executives, relatively few of whom were
of his own age, Th; ma jority were younger, brimming with
1deas and vitality which, blended with the dolibaraic haste
of the veterans made for a ﬁorrectly balanced staff,

Also, his doctor had recommended a less booming pace.
This advice, coupled wlt; the faet that he knew he was
getting older and should slow down, convinced him thas he
should make drastie changes in his business sotivities.

In late 1952, he wrotet

I belfeve you will be interested im knowing
of a step which I have been considering for
. scRe time =« turning my Company's operational
responsibilities over to a younger man -« and
.team of key men who now compose my Executive
Committee,

sseOur executive vice president will bde the
new president. I am eontinuing as ehairman of
the Board, the majority stockholder =-go, you
see, I will continue to be active in the
affairs of our organisatiom.

I feel that I will have more time to eounsel
end guide my key men through relieving myself
of much routine work. I believe the changes I
am making are in the best long range interests
of Campbell-Ewald and Campbell-Ewald clients.

eee I appreciate the long years of friendship
.¢.w1th kind regards -~ always, ninoorolg

: (signed) Henry. 8

His health failed rapidly. A heart condition, from
which he had suffered for several weeks, finally forced

S0Ib1d4, Last letter received by the writer from
Henry,



.
)
-

3
-
.

o

-
.
. 14
.
. .
5 ,
1 ".)
1
-~ -
. N .
'
. .
Y
LT .-

. . I L. - ..
B . * o ' R .. LY
“ . - - . T oroe
¢ - . . ot -
- f M
b M (3 "’
.« . - L ] - - E- .)
. . . - e . L T - - .
. - . .- . ‘. H . ‘ .
R . . s .
. . . . . 2 R
PR - B oLt
oo . [ S
R " i - - . Lt -
.. . g e
. P -
- " pagee . . a4 e
Cod I R R A :
. St e e - -
\ P . o ., .
> { ¢t 2 -
. . -
A R R L
¢
. - -
P . - H
- L - o
. L ee o, A N
AP N . s
) . . : Lo ~ +
. .
. ’ s . A
. B -7 i e ee
N K » ’ - PRI
P . .
. . . . . . PR
L ] .
*
5 ~ .
* il . : .
- 1
H . . .
S - . - “
: ‘ .
1o L. .. - ‘ .
.. L M) M . N S
e - -t ) . Rl
> i . b .,
-4 : re . ! o
[ P R S
[ . gk R PR . B
~ . e L B '
RN . - . e ee
-—- . . T 0 C Lo 0w
. . ) -
‘ * Poce
] . oo - o .
vroa . R e e . R ooy
e ° * PN ' . . B LR ,I“ . ) J
. - —— o
. .- . = R - T
. . . . M-
- . e - . . e - -




63

his complete retirement, GSesrcely hagd tie new jear of
1953 dawned wien %e wua rusued to the hospltal. ¢ re-
rained there for tul a weez and died on Junuary 9, 17273,

Practically every newspaper cf tue country recordad
his deathe A typical atorj. undéer an €i,htececlumn tanner
in red on pa;e¢ 1 eslds

lenry Te Fwald, Ad Lxecutive, Teund, ienowned
cciner of slc;anse. lienry T. &weld, one cf
America's mosit famcus advertisin, men and
phrase-makers, died today &t Crece ios;italeeeSl

The story recounted s:08t of the major events and
accomplishaents of lenry's life and was typlesl of the
ceneroua features run bty the country's preas,

An editorial neatly sumxaed up the hirh regurd in
whioh he was helds

lie dled one of the xoat eninent and widely
acclaimed peraons in the wihole trerencdous
(scvertising] induatry.

Eut 1t was not that wnlch set him apert,
as much a8 his boundless love of Detroit &nd
his nei. nboras in 1t. ror more than a (encrution
he was in the forefront of virtuslly every
conetriuctive community efforte.

ils philanthropies were many end inclusive,
Protestants, Jewa, Catholica, Ne,/rces snd wirites
oved a lot to his helpeseiie did 8ll these thin:s,
not fer applause, btut wodestly &nd sim;ly,
hecause he wented to help his fellowse

Funersl services wore held today at Jeffersen
Avenue Presbyterian Church within easy view of
the river where he worked us a boy, and not toeo"
far a walk froa the neir-hberhoed ¢f his birthe

The city he loggd and served so well will
miss him sorelye-

Clretroit Times, January 9, 1953
£2p.14, Jwnusry 12, 1953
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Jafferson Avenue Preshvterian Church was paocked to
the doors at hls funeral services. Nor was this unexpected,
Ho.vas famous, and the c!ty, state and nation knew of his
death, But the vast assemblage was different, This hushed
audience presented a study in strange contrasts,

Hers were presidents of great corporations, Salvation
Army lassies, richly apparelled social leaders, self-
conscious men from “aoross the tracks"™, financiers,
Velunteers of America workers, national, state, and municipal
leaders ~ a striking gathering of vaatly different castes,
ereeds, and colors,

Yot despite their differences, all were there for but
one purpose =- to pay last respects $o the man who, in one
way or another had reached them all and through his friend-
ship and neighborly affeotion brought a msasure of joy into
their lives,

On September 21, 1938, he wrotet

I am sentimentsal about many things...and as
I grow older I feel more and more that one
quality of humans of which there cannot bde
too much is sentiment,
In this day of mad-cap speed we are all too
prone to forget that our associations in
business, as well as in social and femily life
are bullt on warm, human relationships.>
The packed church abundantly proved that his ereed of

friendliness and affection had made its impress,

53Correlpondcnco with the writer,
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The funeral cortege moved slowly to the intersection
of Crooks and Long Lake Roads. There Henry was buried, in
White Chapel Mausoleunm. The 20-mile Journey was ended.
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APPENDIX I

| lcumpboll-Ewald Compuny is the lnrgaﬁt advertising
agenoy in the Middle wWest and the 1llth largest in the
country (August, 1961),

Henry Ewald, its president from 1917 until his death
in 1953, was succeeded as president by Henry G. Little,
new chairman of the boerd., He joined the company as
general manaper in 19LL with a background of 25 years
in asdvertising, He was elected president in 1952 and
served as board chairman and president from 1953 to
1958, when Thomes B. Adams was sleoted to the presidency.

Campdell-Ewald's expansion has been partiocularly im~-
pressive in recent years, Its staff has more than doubled
in the pest decade, and today numbers more than 700
people, Offices are maintained in 10 cities across the
eountry = Chicago, Hollywood, New York, San Francisce,
Atlanta, Cincinnati, INellas, Denver, Kansas City, and
Washington, D¢ Ce== in addition to headquarters in
Detroit's General Motors bullding,.

Por its Ly clients the agency prepares and places sd=-
vertisements for a wide variety of products and services-=-
automodbiles, business machines, tires, banking, batteries,
paper, steel, insurance, dehydrated soup, to name a few.
Chevrolet, the chief account, is the world's largest
automobile manufacturer and the largest single advertising
acsount in all industry.

More than half of Campball-Ewald's clients have become
assoclated with the agency in the past 15 years, contributing
greatly to the company's post-World war II growth,

To keep pace with this expansion and the changes in ad-
vertising techniques, Campbell-Ewald has broadened its
functions, Clients are helped in planning, naming, testing
and distriduting their products, This, in addition to the
development of effective advertising campaigna. It is the
Campbell-Ewald "marketing center" concept,

Under the guidance of an executive committee consisting
of Henry G, Little, Thomas B, Adams, Joseph J. Hartigan,
Lawrence R, Nelson, Colin Campbell, Clarence Hatch, Jr,.,
Edward A. Schirmer, John He Forshew, and Kensinger Jones,

72
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the Copy, Art, TV-Radio and Merchandising departments
have been reorganized into a single ocreative department,
Marketing and research have been broadened along with
Media, Direct Meil, Contracts and Outdoor Advertising,

The management team has been successful in blending
young men and women of fresh ideas with older and more
experienced Campbell-Ewald staffmen to assure continued
fresh talent and high-level service to clients,

Prime example of this forward-looking policy is
Campbell-Ewald's President Adams. Eleoted to the position
in 1958 when he was 38 years old, Adams, a Navy pilot who
Joined the agency after the war, became the youngest top
exeoutive of a major advertiaing agency.

Campbell-Ewald's total yearly billing is in excess
of £95,000,000, )






APPERDIX II

In the more than half a century since its founding,
Campbo}l-Evald Company has, of course, produced thousands
of advertisements for its many clients,

A roprononfativo collection of these is included in
following pages, While each advertisement performs its
selling funeotion in ifo own way, and is of interest to
advertiaing ltud;nto as an individual message, geared to
its own partioular tino, the major point of interest in the
éollootion is its demonstration of changes that have taken
place 1n ld'.ttlling copy over a period of five decades.

Pbr oxamplc. 1¢ dopictl how universally popular color in
lﬂglsino pages and spresads has become since the early years
of the ecentury, The Hyatt advertisement (Plate I) of 1916
was among the first color pages published in the Saturday
Evening Poste Two years later a General Motors spread
(Plate X) illustrated the first use of gold ink in a
magasine advertiasement, In 1929 the first four-color photo
of an automobile in a double-spread was published in the
Saturday Evening Post.

Another trend, that whioh led to larger photographs
and reduced text space, is illustrated in a Chesapeake &

Ohio "Sleep Like A Kitten™ page (Plate XI) of 1933 and in

T
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PLATE I

One of the first advertisements using color
was this Hyatt Roller Bearing Company page, pub-
lished in the Saturday Evening Post of October 7, 1916,
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PLATE IIX

@BUI

WHA‘T wil“:luse you most abou. the
the new Nineteen Twenty One
Buick models is their utility. You can
rely on the Buick Valve-in-Head motor
for power for the hardest travel, the
greatest speed emergency.
To remarkable serviceability, the new
Buick models add really impressive beauty.
The graceful body lines, handsome ap-
intments, refinements and roominess
inspire justifiable pride among owners.

Authorized Buick service, nation-wide in
extent, reinforces their high serviceability.

Prices of the New Nineteen Twenty One Buick Series

Model Twenty One-Furty Four, three passenger car - M7
Model Twenty Ove-Forty Five,  fve passenger oar . 1794
Mudel Twenty One-Fory Six, m

' LUNT & DAVISON, Fiint/Michigan

Third and North Saginaw Streets Phone 1709

WHEN BETTER AUTOMOBILES ARE -BUILT, BUICK WILL BUILD THEM

—

One of Campbell-Zwald Company's Cirst Pulck

advertisementa.
in 1922,

It was published in leadin; magazines

mn



PLATE III

CHEVROLET ANNOUNCES A COMPLETE
STANDARD. MOTOR CAR FOR $525

Inoffering the Superior Chevrolet
at 525, its manufacturers call
attention to certain features of
construction, equipment and
performance that are positively
necessary to complete satisfaction.

Cars less complete, less standard,
must now submit to direct com-
parison with the Supcrior Chevro-
let, and seand or fall on price only. .

For there is no lower priced
automobile in the world that has
the qualities of Chevrolet. Pay a
little less and you get much less.

Check these superiorities—these
absolute essentials to comfort and
economy, and see whether they
are not, each and every one of
them, indispensable to a real,
modern automobile.

| |] Chevralet bs ensy snd safe to start.

il Chevrolet Is more comfortable 1o ride
i than any vther low price car.
CWM
teihe 3
Cevrobet has an oll gauge on (he dash.

|

|

Chevrolet has 2 sne man top »ith con-
cvnbed bowe. 1t has o Qypuy style buck

l Superrer Roudstir, $525

Superior Touring, (g ) 8525
Model FR 1 Rodster, 8975 Model FB 32 Touring, 8975 Model FBY2 Sedan, $1575  Model FB22 Conpe, 81575

Light Deliery Wagen ' Ton Complete, 8525 Model *G** Truck % Tou Chassis, §745  Model " T* Truck ] Tom Chassis, $1125

Chevrobet has

IR e pords Torand
lm&-“n—.-‘:-
mot depend upon thermeo ayphom cir-
culation.

Chevrolet has roller bearings in fromt
whewls.

[ "
Ras movable windshield for

- n . PR
Chevrobet has the Willard Rubber
Theead Battery.

DETROIT, MICH.

F O R Fise, Mukigen

Superior Sedan, K875

in all fowr

Chivrolet has doors,
including ome the driver’s sent.

Chevrolet has both & hand and s foot
accelerator.

(hevrolet has National Headlighy
Lemess. It has & fne appearing bedy.
Chevrolet has & triple baked emamel
Vody and lemders.

Chevrolet has o modern valve-in-head
motor. moted for Its great pulling power

Checrolet Four Passenger Coupe and Four Door Sedanm,
mounting the latest Fisher Body creations at $875 —f.0. b. Flint »

CHEVROLET MOTOR COMPANY

Division of General Motors Corporation

ior Conpe, K575

!
i

“F_h s 0 I xS

=

AMERICA'S MOST ECONOMICAL MOTOR CAR

CHEVROLET

released shortly after Campbell-Ewald secured the

—————

A car for $525¢

account in 1922,

An early Chevrolet advertisement
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PLATE IV

A 1922 advertisement for the Oldsmobile Eight
Super-Sport.
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The Sedan *1545

Choose Your Closed Car

The Oakland Sedan is just as good as it
looks. It is built with the same care, the d in a

same pride, the same watchful and con-  visor, heater, dome light—these are but a
stant supervision that you would employ  few of the many details contributing to

hbﬂdh.nlw-n. this Sedan’s beauty and utility.

bines a chassis of sup h In keeping with this fine Fisher-built body
Iﬂlnﬂﬂ.ﬂﬂhﬁmdhﬁeﬂd is a smooth running and thoroughly de-
Fisher-built bodies! The interior is roomy dable chassis. Extra enil is buile

and inviting. The deep-cushioned seats 'hnobmlhlp-uwﬂdl-numn
as well as the walls are upholstered in  value. Oakland’s Mileage Basis Plan proves

See the Oakland at your

mechanically raised and low- o dealer’s today. Convince
-:."Y::.:-:.-:W - :“_ . s yourself of its superior worth.

Rosdwer . . 978
b Soors Resduoe 1145 Then, for your own protec-
horn -I kbci .thc( s—— i . U , e tion, reserve your car for

wheel —a most convenient o ek, R prompt delivery just when
featurefoundin nootherauto- F. O. B Pomtioe mmhndndhp
sent low prices.

OAKLAND MOTOR CAR COMPANY, PONTIAC, MICHIGAN
Diwisien of General Motors Corporation

(Dealer’s Name and Address)

QOakland 6

In 1923 a closed car was something of a curiosity.
This copy dealt with a once-famous Six, The Oakland.
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Burroughs Calculator

200

Here are just a few of the hundreds
of big department stores using
Burroughs Calculators:

PLATE VI

Burroughs Calculd 10 Denecke Ce s
department store of Cedar Rapids, lowa

Complete Satisfaction

at a Lower Cost—

“Our five Burroughs Calculators have been in constant
use for the past three years, and we have yet to have one
of them out of commission due to mechanical or any
other trouble,” says the Denecke Company, department
store of Cedar Rapids, Iowa.

“Burroughs Calculators do our work most satisfactorily,
and at a much lower initial investment. They are ex-
tremely simple, speedy, accurate, and built to withstand
the strain of the most severe usage.”

Denecke's experience with Burroughs Calculators is only
one of thousands throughout the country. In all, more than
40,000 Burroughs Calculators are in use today. These users
have uniformly found that Burroughs Calculators afford the
speediest and most accurate way to figure expenses, dis-
counts, interest, estimates, and other calculating work—
at a decided saving in purchase price, and an extremely low
upkeep cost. These superior advantages are the direct
result of Burroughs’ thirty-eight years of experience in
building better figure machines for more profitable work.

First of a series of Burroughs advertisements
published in 1924.
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PLATE VII

Eighth of the Burroughs series of 192l.
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PLATE VIII

Cadillac advertisement of 192, This piece of
copy was cited in Frank Newsome, Jr.'s book "They
Laughed When I Sat Down."
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PLATE IX

This Delco-Remy copy won an award in the 1936-'37
Exhibition of Advertising Photography, Chicago.

8L



PLATE X

In 1931 this spread in the Saturday Evening Post
featured the first use of gold ink in an automotive
advertisement,
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PLATE XI

This f amous advertisement won Advertising & Sellin
Magazine's grand prize for outstanding theme when first
released in 1933,
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PLATE XII
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Illustrative of new use of large photographs is
this spread which won an award in the 1936-'37 Ex-

hibition of Advertising Photography, Chicago.
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PLATE XIII

§ Sure shell start!”

- zero weather
means nothing to a Delco

It's a mighty comfortable feeling—these bitter cold days
—to have a Delco battery in your car; it gives you posi- i i
tive assurance that your motor will turn over instantly s apant
when you step on the starter. For Delco batteries are |
particularly tested for operation under sub-zero condi- o .

tions before they leave the Deleo factory. This, together

with sound engincering . . . rugged construction . . and

high standard of materials, is ong of the many reasons why @@ Q @m ; 9

Delco batteries are standard equipment on leading motor

cars—including all General Motors cars; why millions of T e e e LR i R g e e
motorists the world over have learned to depend on Delco- e ERTaE e e, S Sarvas dpvruant Rikee
Remy's quarter of a century of experience. So, if your bat- s

tery needs replacing, don't leave your selection to chance. (w

Get a Deleo and be sure of quick, sure starting this winter. Seorons

World's Lariclt Manufacturer of Automotive EI{ctrich Equipment

This Delco message won the Gold Medal Award for
copy from Printed Salesmanship Magazine in 1925,
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PLATE XIV

THE FIRST BILLION
OF WAR PRODUCTS IN 42

Already this year General Motors has delivered guns, tanks, contribution to the war effort is being

airplanes, airplane engines, Diesel engines, trucks, shells, and ade in the truly American way: through the application of
hundreds of other items for our armed forces to a total value wiedge and mass-
of more than a billion dollars.* “know-how.'' As a result, voluntary reductions have
It is in no spirit of boastfulness that we make this encouraging been made in contract prices, saving the Government
report, but with full realization that the job ahead will call of millions of dollars.
for even greater effort on the part of all of us. S St s S e e b & e & e
mmmtmmmlw :
GM BUILDS GM BUILDS
Asnon Arcroh Engees Airplone instruments 1
Army Trucks Ascrah Common
A plones Auromonc Pion
Prom & Wiinay Engines TOTAL THROUGN SEPT. o Bl
e $1,203,849,889 Tk G
Geaneraton and Beguiotors
nl;::.:;'-h Funes for Shells ond Bombs
Tork Gun Mounty X Becirical Equipment
Ansi- Aircratt Gun Mounh Oil Coolers ond Rodiotors
prospicse b Corben
Cartridge Coves Aviation Spark Plegs
Airplone Fusl Pumps o s
S is Recorvers
Armored Con
Navel Gun Howsings
Poradhte Flares
Gun Motor Carriager |,
EMPLOYMENT AT ALL-TIME PEAK duction men and engineers are saving millions of productive

300,000 or more as their part of this war effort. Their effortand  87® General Motors plants in Canada. Every General Motors

to increase with ours. o in our e fa and offices is working
VALUABLE TIME AND MATERIALS SAVED Sroining voiume of weapens, Smiint wad Sqay
Hundreds of improvements effected by General Motors pro- ment for our Army, our Navy and our valiant Allies.

“-THE AMERICAN WAY WILL WIN

In the dark days of World War II this copy for
General Motors was cited by Advertising Age as a
morale-builder,
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PLATE XV

Now Driving

Can Be Fun

by Ruth Warren

The New Chevrolet steers so easily . . . stops so smoothly . . .
performs so spiritedly . . . that driving is a positive pleasure

One of the first things vou will notice about the
new Chevrolet is that it's so easy to handle.
It's a friendly, spirited car eager to be useful in
your life. Shopping trips, social calls, all those
countless errands are performed with case.
Center-point steering lessens driving fatigue
. gives the driver easier, surer control and a
gr-md new feeling of confidence behind the
wheel. The curved windshield with Panoramic
Visibility blends safety with beauty .
you see more of the road. Another lmlm\g
thing about the new Chevrolet is thar it goes
so far on so lirtle gas and oil. Nore, too, Chev-
rolet is the only car in the low-price field offer-
ing a choice of standard or automatic drive . . .
the sensational new Powerglide® automartic

. transmission, <
* The Styleline De Luxe 4-Door Sedan All in all, the new Chevrolet is the fulﬁll- .
ment of every woman’s dream of casier,

FIRST... and Finest...at Lowest Cost. The new and finer smoother  driving. Your Chevrolet dﬂlﬂ'
Chevrolet has every guality of high fashion . . . soft, flowing lines . . . extends an invitation to come in and drive a
large curved windshiell and generous window arcas . . . lusurious Body new Chevroler—it’s a wonderful experience!
by Fisher. And vet Chevrolet is the lowest priced line in its field . . . and g

a regular miser about gas, oil and upkeep! : NR L o Supgiite Sianis Tostestusin stk

“New Two-Tone Interiors

One of the seasan’s key fashions, rich
> twotone  upholstery, highlighes the
beautifully detailed interiors of che
new Chevrolet. “Five-Foot Seats™ .
deep, soft uuluom ... extra leg and
head room . . . thick unu'dq Lall
ﬁ:: an over-all feeling of s sness,
ing luxury and solid 4

AMERICA'S BEST SELLER...
AMERICA'S BEST BUY

CHEVROLET MOTOR DIVISION, Generol Motors Corporation
DETROIT 2, MICHIGAN

An advertisement of a series for Chevrolet that
won first prize for copy in women's magazines for 1950,
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Any way you look at it, Chevrolet's your best
truck investment. The plain and simple_truth
is that Chevrolet trucks rate firse in all-round
savings. And your savings only begin with
Chevrolet's low initial price. Chevrolet's op&
ating cost is right at rock bottom, too. Then
Chevrolet trucks are traditionally famous for

Pavioap LEiapers

Fur low operatiog costs per ton mile, smart buyers choose
Cheviolet trucks. Desagned to cut running and repair costs,

their wlud, rugged comstruction lots you deliver the goods
with real reductivns in operating esponse.

Illustrative

Price LEaDERS

PLATE XVI

low maintenance costs. They're really rugged
- built to stay on the job day after day,
year after year. Now add extra high trade-in
value to all this and you get the best buy in
the business . . . Chevrolet Advance-Design
trucks! Chevrolet Motor Division, General
Motars Corporation, Detroit 2, Michigan,

Perrormance LEapers

The most powerful Chevroler trocks ever built! Your
choice of two great Valvein-Head engines ﬂva you high

ling power over o wide range of n-bh- ad spoeds—
ﬁ"..u. acceleration to cot do- totsl ni'

/ CH EVRO LET

P'Li

ADVANCE-DESIGN
TRUCKS

» -
Pérurarity Liapens

Chwmlnnwhl\awldh&umlduhlwhhl
e-;hxum«umcnuk m . are far ahead

;ﬂl mmg prout of ynm umamiamm.

of use of large art
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in truck copy.



An advertisement for Champion Paper which, unfor-
tunately, loses much of its beauty and selling power
when printed in black only, as in this illustration.
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PLATE XVIII

of
the

m agnif 1cent
. &

ghosts

Yunl.nthishndkmanthlmhbriawdmt lhnhthni(olmlmywhnnpummho&
dlhmu:inmnﬂu;niﬁm(anmnumndhm-nd on that husky steering wheel to mste the full pleasure
mllh(dmnduhonuh.uupip-ubi;uwndnmr of really comsrolling a car.
fmwmmrwhw&nm Whoannllywnbou:t&qdoum.dollhxl”-
duofAmericmMIihlhD-yd"_, horsep Vlengine.oclbe!-nuuicnmdmhn-
Theyvmthemuninn&ywhn-llmﬁq lkmrh(nmmwm:o“hmkm?'hm
wn-dmmu.-ndmmwbom-wman daaibethc'ondedulfeelingofmnﬂ-mmdnhn-
lotpnbehndnnonbn-.lhhnwmbnwdlhe dm(htnmlmmwumm&hﬂky.uth

whirlwind of their passage. genuine astonishment that comes when you first tap those
They have been ghosts for forty years, but their magic rock-solid brakes?
hlmdi.d.Andnmd-y.thhnnninhuimr— 'hoanm-kgyouhelwh-ti:illihmdrin-m
fw&%wwmhmnhh thtdvmhlmmhnd-iand-houh‘,mlu‘-
splendor of their breed. tion, stopping power —than you'll virtually ever use?

hhvlmanm-v-bided-igmdfofthpuu You‘llhn-olryklorywﬂ.m'h-pudnph
phnndn-dmntlthndlnwith-pﬂ:’uioalhu llmmwgh'n*‘mhhlr&h
cannot be duplicated by larger cars—and it whistles showing you the car that is a true of
Ihmghmuth@icmmmiqonnik m.m-mwwx...wbnm
Ywanvudu(‘nrminmionndimqimmd d(‘nnu-nlllour;bmﬂll.w

CHEVROLET CORVETTE

TR |

tstanding
One of Campbell-Ewald Company's most ou
advertisements., It adroitly teams the famous road-
racing Chevrolet of another day with the sleek and
sinuous Corvette, pace-setter of the moderns.
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PLATE XIX

¥ e S —

Chevrolets
special
hill-flatteners!

1621 V8
180 np V8

See that fine fat mountain yonder?
You can iron it out, flat as a flounder . . . and easy as
ing'

Just point one of Ch let’s special hill-fl at it
(either the 162-h.p. “Turbo-Fire V8" or the 180-h.p.
“Super Turbo-Fire”*) . . . and pull the trigger!

Barr-r-r-r-0-0-0-0-00M!

Mister, you got you a !
... At least it feels flat. For these Chevrolet V8's gobble
up the toughest grades you can ladle out. They love to
climb, because that's just about the only time the throttle
ever comes near the s
that's a pity. For here are engines that sing as
asa ¢

they just dream along, light and easy as a zephyr, purring
out an effortless fraction of their h

... Until an emergency screams “NOW!” . ., until your
foot bangs down and that V8 explodes into action'!
An

firing.

But you don’t have to be an engineer to know that these
are the sweetest running V8's you ever piloted. Just come
in, slip behind the wheel, point the nose at the nearest
hill, and feather the throttle open. These V8's can do their

*Optsomad ot rrira cout.

motoramic

ol

- Stealing the Thunder from the High-Priced
Cars with the Most Mo_dcm_VB_ml the road!

' See Your Chevrolet Dealer

This hill-flattener copy of 1955 was chosen by
Julian Watkins for inclusion in his book, "The 100
Greatest Advertisements."
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PLATE XX

Computation L%
reputation...
and the dynamics

of defense

Whether to guide o missile, to detect an enemy, 1o navi-
gote o plane or to sight @ gun. .. modem defense systems
depend on computation,

And computation is Burroughs' business. It is the basis of our
worldwide reputation for outstending high-speed business
machines . . . and of our recognition in the advonced
fields of electronics and mognetics,

Today, with the continual chonge in defense concepts,
Burroughs' progressive experience and integrated facilities
are of increcsed volue. They enable us 1o cccep! the prime
responsibility for Armed Forces projects— from analysis and
research, through development, engineering and tooling . . .
into production, testing, field service and training.

In the fields of instrumentation, control systems, communica-
tions, electronic computation and data processing, we hove
proved our obilities on some of the most far-reaching
assignments. Please oddress inquiries to Burroughs Cor-
poration, Detroit 32, Michigan,

BURROUGHS INTEGRATED DEFENSE FACIUTIES INCLUDE:

Burroughs Corporation plonts in Detroit and Plymouth, Michigan
Burroughs Research Center, Paoli, Pennsylvanio
Burroughs B ics | Division, Philodelphia, Pennsyl
Control Instrument Company, Brooklyn, New York
Haydu Brothers of New Jersey, Ploinfield, New Jersey
The Todd Company, Inc, Rochester, N. Y,

|
-', —

») Burroughs

The Foremost Name
in Computation

Looking fo future expansion, Burroughs invites inquiries from quolified engineers.

The space age was never better illustrated than
in this Burroughs copy.
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PLATE XXI

Smooth blending of selling power and public re-
lations is accomplished in this Detroit Edison COpY .
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PLATE XXII

Striking example of the "soft focus" effect,
achieved in photography either through use of a soft
focus lens or by diffusing through a screen. Note
absence of any hardness or sharp delineations.
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PLATE XXIII

ol
3 X

Looking for your money’s worth?

Any General Motors dealer who uses GMAC
can finance your car and your car insurance,
also creditor life insurance, at reasonable cost.

L
A convincing story told with 35 words and a picture.
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PLATE XXIV

Intriguing treatment, with all copy blending into
a coarse screen,
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PLATE XXV

bty coduring ressance o cortowon o1 sbrs

ol 1) NATIONAL STEELC aanrt
A .‘!gb._“:*'ﬁ~ﬂlﬂufu&nhuu

»

L o .
R LS SR S L

Copy that promotes a sense of security on the part
of readers while indelibly stamping the name of a
famous manufacturer in their minds,

100



Six unique selling propositions of Firestone are
adroitly presented here.

101



Follow your dreams on one of these excit-
ing tours and wind through places of beauty
and history, sunshine and warmhearted-
ness—for a vacation rich in discovery and
joyfully low in cost.

Italian Holiday to Zurich, Lugano, Pisa,
Rome, Capri, Naples, Assisi, Florence.
Milan and Geneva. For 16 days—only
$599 complete”.

Iberian Holiday to Lisbon, Scville, Torre-
molinos, Madrid, Granada and Caceres.
For 16 days — only $499 complete®.

PLATE XXVII

’

Mediterranean Cruise — (We jet you to
Zurich and back.) Sail first-class from
Venice aboard Typaldos Lines M/ T Athinai
to ports of call touched by magic. For 17
days — just $691 complete®,

See your travel agent or call Swissair
for a day-by-day schedule of all the things
you'll see and do on the tour of your
choice. Or send in this coupon today.
*Ci

ey e Ry
the 17-day excursion fare), all mh. finest hotels,
transportation, sightseeing g tips.

——

For the money you usually spend on a winter vacation

We'll give you Europe

Swissair, 9872 Wilshire Bivd., Beverly Hills, Calif.
Please send me complete information about

Swissair's special: (] ltalian Holiday,
(J Iberian Holiday, (] Mediterranean Cruise.

an .
City & State.

P> SWISSAI R

SSCARE « WORLDWIDE

—

Quaint illustrations and forceful copy appealing

102

to the vacationer who wants to see Europe at low cost.
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