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111233! T. «wALD. ADVERTISING mm

FOREWORD

. From the corner or Detroit's Rivard Boulevard

and Vernor Highway to the intersection of Crooks and

Long Lake Roads ie a distance or about 20 mileec

In horee-and-buggy daye. it nae a drive of_a

few hours, along tree-ehaded roadways. past cool,.

inviting old homee. nestling far back in broad, green,

butch-cut lawneo

Today. it the traffic lighte are favorable and the

driver in in no hurry. it requiree eomething under an

hour and travereee an area that in truly bigcity, the

eeaence of metropolitan life .. Detroito'

Detroit. with ite endleoe streams of automobiles,

surging rivers of steel and chrome. leather and glaze.

rainbows or hurrying rode. greens, blue: and all the

cclore in between. Detroit. roaring motor capital or

the world.

Detroit. where 20 miles means a more nudge or the

throttle. a couple of turns of the steering wheel. and
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toe-touch to the power brake. A short. quick trip

indeed!

On April 20. 1885. at the intersection of Rivard

Boulevard and Vernor Highway (at that time Prospect

and High Streets), Henry T.,Ewald was born. Sixty-seven

\years later he died. He lies in White Qhapel Mausoleum

at Crooks and Long Lake Roads, about 20 miles from the

spot where he came into an easyogcing, unhurried,

unwcrried.wcrld.

Detroit. literally. was his life. There he was born,

lived_practically all or his days (excluding a short stay

~in South Bend.-Indiana, with studebaker). became wealthy

hand‘tamous. and died. In Detroit he lies buried, as was

his wish. I

Detroit was generous to him and he demonstrated his

gratitude in a host of ways. Virtually every forward move

the city made bore some mark of his support and partici«

pation. He and Detroit 'grew up“ together. and he loved

his parent city with every fibre of his being.

Although he travelled to the important countries

or the world and, of necessity, spent much or his life

away from his native city. he always welcomed the cppor-

tunity to get back.

It is quite appropriate that the corner lot on which

his original home stood should later have become the site

of a gasoline service station. For automobiles (together



"'s

g
s
.

0
p

.

a
.
|

I
s

.
.

.
4

l
.
1
“

.
s

.
e
.

.
.
-

A
.

\
e
.
I

.
1

.
J

p

.
n

V
r

.
.

u
a

_
..

i
,

r
.

f
.

.
e

o
.

.
I

.
.

‘
1

.
A

A
.
s
.
‘

.
v

.
.

.
g

.
l

O
n
‘

I

.
9

,
.

.
.

.
t
.

.
J

..
.

x
5

v
.

{
I

.

a
3
‘

s
V

.
.
C

..
a
t

A
J

A.
a

.
.

A
x
a

.
.

.
.

b
x

t
o

w
I

v
0

.
n

.
s

r
p

a
q

I
x

3
.

V

_
I

-
i
,

‘
.
t

l
.

,
e
.

e
,

,
.

m
\
-

J
.
x

‘
t

.
e

r
.

a
n
o

.
.

p.
n

.
w
.

.
\

e
s

.
J
.

l
J».

.
4

.
0

v
e

L
s
1

.
1

s
.

k
'
-

1
a

a
’

I

.
Q
a

.
.

p
.
.
.

r
e
.

a
t

.
.
s

.
I

a
.

.
.

_
e

‘
.
1
0

f
r

.
-

‘
.
.

J
.

.
t
n

.
I

v
I

4
F
‘
L

.
1

h

,
.

.
.

.

.
.

t
.

.
.

.
.

.
‘

e
I

e

I
.

.
a

.
l

p
.

a
O
.

.
‘
1
‘

r
.

.
I

l
v

I
i

u
a

v
I
!

.
.

.
_

a
.

..
.

x

a
Q

.
.

a
u

a
e

b
I
.

.
—

.
.
‘
a

s
...

L

w
v

.
O

.

v
.

a
.

s
.

‘
I

.

‘
V

.
‘

a
a

v
.

i

l
,

o
.

x
O

.
a

l
1

I
.
U

t
A
.

I
.
1
2

;

.
.

.

u
a

t
.
1

-
4

I

o
.

.
.

t
l

.
I

.
.

...
..

r
a

.
a

.
.

x
.

c
.

r
y

s
;

.
1

t
‘

I

I
\
.

I

.
a

a
.

\
.
.

,..
e

s
.

.
,

_.

y
I

r

.
a

.
v
r
l

,
.

T
I

1
.

.
,

.
.

.
,

A
!

.
s

.
.

4
.,

r

.
e

.
.

I

c
e

o
_

a
.

Q
‘

_
.

\
.

.
.

.
.

‘
A
.

I
C

.
.

s
'
.

.
.

.
.

.
v

.
.

.
A

'
u
.

‘

l
_.

.
«
x

v
v

4

s

(
L

.s.

.
a

\
.

J
r

,
.y

.
.

4
y

.
l
.

.
I

s

o
.

.
.
:
A

1
,

x
.

t
\

.
A

a
.

i
l

.
.

m.
.,

,

‘
1
'

I
w

n
e

I
l

_

.
.

u
.

u
s

.
'
-

I

\

l

a
..

a

a

.
i
\

C
l
l

9
..
0
:
-

i
t

a\
‘

‘
s
s

Ic
.

.
.
.
-
\

9
.)

r
e

I

I



with a host or other dynamic commodities) and hoary T.

Ewald were to become inseparably associated.

One of his grandsons. when a small boy and thrilled

over the fast that a service station now occupies the

corner where his grandfather's hone once stood. remarked.

with greater'pride than accuracy. ”My grandfather was

born in'a gsszatation"!1

_a._ u A

w" V—w— W h— v“ v-v 7—: *7 v—w—er— v7.7

la. F. Field. Item

Detroit. February, ~  
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CZLRPTESR I

CHILDHOOD AND EARLY YEARS

Henry Charles and Theresa (Seirert) Ewald were

extremely proud of their children and were overjoyed

when their new con and third child arrived at the

family home on the corner of Front and High Streets on

April 20, 1885.

In fact, they were so proud they christened him.with

no fewer than six given names; Henry, Theodore, Julius,

William, Frank, and George. The reason, the boy later

confided, was that many of his parents' close associates

wanted to be chosen godfather.

The possibilities were practically unlimited, since

the elder Ewald was an active member of Germania Lodge,

Knights of Pythias, Concordia Society, and Knights of

Honor. Henry tacetiously contended that his parents'

restraint, despite the six names, was highly commendable.

_ this burden ct names, however, was soon lightened to

Henry Theodore and, eventually, as the boy reached school

age, simply to Henry., As the years passed and Henry became

one of the most-outstanding businessmen and civic figures

h





of America, his closer associates knew him as "H.T."

His parents were Germans who immigrated to Detroit

from their native Mecklenburg. Both were industrious,

courageous, and forward-thinking. They loved their new

homeland and their adapted Detroit and made every effort

to demonstrate the sentiment. A Detroit newspaper said

of the elder Ewald,

”Henry Charles Ewald was a well-known

citizen. For a number of years he was em-

'ployed at Gies's, but later went into the

confectionery business on Gratiot Avenue

near Chene Street."2

while the elder Ewalds provided well for their

children, young Henry showed an early inclination toward

independence and, when a pupil in the BishOp School,

decided to pay at least a part of his own way.

In 189h, four years before completing grammar school,

he began his business career as a newsboy, delivering the

Detroit Abendpost.s Although this paper had a large cir-

eulation among_Detroit German readers, young Henry soon

decided to extend his operations to include English len-

gaage dailies.

Delivering newspapers brought him into constant contact

2Detroitjree Press, April 23, 1912.



“o-|l'".‘.vil..

0
-
.

'
s

.
I

7
4
‘

wd§o

3.0‘(I..lsl'slls.t(Ie.‘||I.“...I1IIn"s'.‘.l.1".«I,lie

5....

to



with’inflnentisl people'and opened" a host of new avenues

for satisfying his'thirst for facts on every possible

subject. His was an acquisitive and retentive mind.

9 \¢ .-..“’4'.‘I..m ,' W
'.. .. .p‘. -\l -,r‘.‘_§‘~'_ - ... -~-

_f -
l ,‘

t . . .

.

' Fig.3.. «5 Henry (arrow), . pupil-”in the old

Bishop school, Detroit, in 1898.

Although he was intensely busy from morning until

night, a. «scam with m. education-fos- . em. and

omlplet'ed‘twoiye'ars Tor high «no.1 at,'_netro1t'. Central

high. In, 1”?» left school, but 33‘ years later was

awarded“ honorary high school diploma; “” " ' ‘

His German background and associations served him

$11,.“ «1...: his “first-Jobs waauj‘vith the fleeing-
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housen Coffee Store as a combined coffee-grinder, de-

livery boy and all-purpose roustabout.

‘ in l899, as a lad of lh,‘he landed his first full-

tile job. It was with the Detroit & Cleveland Steamship

Companyg(D. & 0. Lines) as a combined clerk and

messenger. That he took a keen interest in his work is

clearly indicated in Figure 2.3

c. F”...- -

Authmotivewmy Album— M-
.. DaysofOu'lndnstry’slcades-s

5’ . / ‘
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HEN]!!! FEWALD mum 0F m2 OAMPBELL£MLD 00..

or moon. ma one; m; with women Boy

Tu: Demon AND emsuwp mama eommw HADo

g +

Fig. 2. Henry, the demon messenger boy with D.'& C.

._-_. “AA A L_— A A

3Automotive Daily News, Detroit, lovenber S, 1926.
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Five years later, still in his teens, he had

become its advertising manager.' With D. & C. Lines

he began building a reputation for originality of

thought, a flair for the catchy phrase, and an uncanny

ability to capture the attention of those to whom he

wished :. ..11 his ideas.

In Henry's agile young mind a vision began taking

shape - a vision of a great city -- Detroit. He

tensed that fabulous developements were in prospect

for his home town and that the best means of acquaint-

ing the world with the facts was through advertising.

3o, shortly before Christmas, 1905. he gathered a

group of kindred thinkers into a room in the Wayne Hotel

and sold them on an advertising club, where ideas could

be exchanged, plans co-ordinated and objectives deter-

mined. The result was the Detroit Adoraft Club, one of

the most active and respected groups of its type in

America. Ironically, Henry was too-young (20) to serve

as its president (according to the bylaws), but since

its first meeting he has been.regarded as the guiding

light in getting it away on a long, successful voyage.

He later was chosen secretary, treasurer, and president.

Each year at the clubis annual banquet Henry is honored

as the founder and “father."
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Shortly after getting into the advertising depart-

ment of Du h‘C. Lines, he produced one of his first

advertising nesssges - an announcement folder. In a

yellowed and brittle clipping from a Detroit newspaper

of about1905 appeared this mention!

A striking folder card announcing the

formal opening of navigation by the D. & C.

line has made its appearance. On the front

is the new Steamer City of Cleveland, rush-

ing through.the water, headaon. - -

At the point of the how the card is di-

vided and opens outward, and on the inside is

seen a cross-section view of the new ship,

'showing all the features, including the -

electric elevator.

0n the back of the folder appears the D. h

C. frog, floating in the open lake on a log.

An added touch of realism is imparted by

carrying over the smoke trail from the .

streamer. so that it floats in a base in the

distance. The folder is the idea of H.T.

Euuld and its elev rness is causing.luoh

favorable comment. e .L .

A leading newspaper of the time (then as now),

described Henry as one 'oftthe brightuwitted men who

are perpetually sounding the praises of Detroit and

her produots,”5 whenreferring to the founders of the

Adoraft Club.

under the title, "An Advertising Genius," another

publication of that are said of him:

Henry T. Ewald, advertising manager of the "

D. &.C. Lino came up from Detroit in the m

Mackinag Sunday night, accompanied by a friend.

*4 _

hundated clipping in old scrapbook.

ggetroit Free Press, August 18, 1907.
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They went to the Island and spent s

pleasant time 'round until yesterday

' morning when they returned on the —

Al ens.

tr. Eusld's ingenuity and fertility

of ideas furnish the numerous and

.sttrsetive oddities in the publicity

work of the line. His inventions are

.ts quaint sgd apt as they are originsl'

and unique.

And. in—later years. after he had achieved sueeess

end recognition.in the-advertising business. he still -

retained his Pumkish flair for the original. the unusual

end the intriguing. 'An example is furnished in a news-

paper item:

His friends.ssy.thete stoves his sheetss q

to the fact that he gets a lot or ideas.

That's probably true of e lot of us. whether

we are in the advertising business or not,

but the that remains that Henry thought up

a corking stunt recently, when a small party

use given et the hose or Jerome H..Remisk in

celebration of the fifth anniversary of Osip

Gdtrilowitsch'e coming to Detroit.

Henry thought it would be a good idea if

all the guests would equip themselves sith

collars such as our distinguished orchestra

-. leader effects. 'This was done. and the effect

on the guest of honor was startling. Under.

lised guests looked s good deal like ninisture

orchestra leaders and Ralph H. Booth, who

carries-Just about the ssse.noble proportions

as the conductor, resembled, it is said.

4 Gehrilesitsoh ore tnanGebrilcuitsch resembles.

Gabrilowitsch.

A_._..— __eA L.L_.L____ AA ‘ L_ A... AA A... .4.—

“ 6St. Ignace Enterprise. September 1. 1905.

7Detroit News. January lh, 1923. h
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Henry indicated early an interest in all things

mechanical. The printing presses of the big Detroit

dailies fascinated him. Many of his friends expressed

the thought that, in all probability, his early

aesoeiations with publications gradually influenced his

decision to enter the advertising business.

‘”Uatohing those marvellous presses pour cut their

millions of.nsssages makes a nan tingle with excitement,“

he said. ”You have to admire the people who invented

and perfected than. and you have to admire the men who

run them. These presemen are geniuses attheir work.

I think they are doing a great Job and are helping greatly

in keeping our economy moving. Ever notice what a nice

team a press and s pressmmn makes? When the press is

running properly the pressman doesn't have anything to

lorry about. But when something goes wrong, he moves in

and proves his worth. 'Gccd sen often are at their best

'ihsn the going is worst3“3r

Especially“nss.he interested in the various processes

and mechanics of the graphic arts. ‘This also may have

influenced his decision to become an advertising man.

In a review or his life. a large newspaper recounted:

 ‘.—- '—

8Conversation with the writer, l9hl. in Los Angeles
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One of his first errands in the humble

capacity of messenger was to carry a zinc

etching to each of the Detroit morning papers.

It was a sine etching of a boat. Henry would

look at the flat pieces of metal and wonder by

what miracle they would take the form of a

'ship at see when the printing pro ass was complete.

hewas so curious about the met or that he re-

mained up all one night until the first editions

came off the presses. When he arrived home he

patiently explained to his mother the reason for

his tardiness and showed her the boat in the news-

paper, sailing along majestically in a sea of

white print paper.

The purpose of the boat was tp advertise the

maritime virtues of the fleet comprising the

Detroit & Cleveland flaviazation Company.: Not long

'after, denry was down at the foot of Third Avenue,

working for the steamboat peOple.. ~

That vivid imagination that later was to make

him a leading advertiser and publicist. was given

plenty of play down there. gYou can have pretty

long, broad thoughts when you're coming in con-

stant contact with sky and water.

Henry is generally given credit for the use

of those huge g sen frogs as a symbol for life on

the ocean wave. (Firure 3). '

Time hurried along for Henry and before he knew

it his years with D. k C. drew to an end. So well had

he performed his advertising work at the steamship line

that officials of another‘form of transportation --

automobiles-u asked for his services.

In 1909 he was asked to become assistant adver-

tising manager of the Studebaker Corporation. Here

was an assignment entirely to his liking. Studebaker!

The'very word breathed of pioneers, of hardships over~

suns,'objeotives reached. A fine old company, highly

qgetroit news. January 10, 1953
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respected for its fanchs prodhets -- products that

were sturdy, glasorous and appealing. Henry grabbed

the offer enthusiastically, despite the feet that it

meant he asst leave his hone town and go to South

fiend, Indians. After all, South Bend was a fine town,

too. His stay was brief. ' .

Roy Pelletier, a faneus, fired-up, hippodrome type

of operator, headed advertising nor Studebaker at the

tile. Production was seeming, and advertising campaigns
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Pig. h. -- Henry, at the age of 20, when in 1905,

he founded-the Detroit AdOrsft Club.

of a consistent and continuous nature were necessary.

Pelletier asked for, and got, Henry as his assistant.

' Studebaker, in addition to its own sales pregran,

held a contract to sell the output of a Detroit manu-

facturer headed by three well-known automotive figures
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of the time -- Barney Bveritt, William Hetder and

Walter Flanders (B-M—F).

{Pelletier and Henry produced copy,for Studebaker

and E-M-F_that eontributed.stcngly to continued casein“

lost sales of both cars. A short time later J. P. ‘

Horgan & Cowpany_purehssed_the entire E-H—F organisation

in a $25,000,009 transaction.

. Under the new management it needed an advertising

manager. Heads of the company decided nobody could

possibly do a better job than Henry, in view of his

solid advertising background and close association with

the company. thwas offered the advertising manager-

ship of R-MBF and took it without a sinute'a delay.

Not only did it present even greater opportunities for

his to utilise his abilities, but it.seant returning

to Detrci'tl. _ ' , ‘

He remained with E-fl-F until 1911, absorbing

every possible item of‘information about the automobile.

Those were delightful days for Henry. Here he was, as-

sociated with a company producing a dynamic product

that travelled at highfspeeds (for those days) and took

people where they wanted to go. I

The E-MBF was, in its time, a popular automobile

and by no means deserved the title of "Every Morning

Fixit' that some wag hung on it.
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One of the most popular means of getting publicity

and favorable reaction to a car in the 1900-1910 are

its through tours. Roads were so poor, generally speaking,

in those days. that any car, able to withstand them for

long periods and under the fearful conditions obtaining,

deserved publie eonfidence.

The ides had been presented long before Henry joined

E-MBP, but be utilised it to the fullest extent in his

new Job or advertising manager.

One of the notable performances of the 1910

season. from a touring standpoint, use the path-

finding trip of an E-M-F "30 car, which laid

out the route for the Munaey historic Tour....

The route selected ran from Philadelphia.

through best Point; Boston; Portland, Maine;

Burlington, Vermont: Saratoga; Binghampton;

Harrisburg. Pennsylvania; and Frederick. nary-

1and to Washington; and the eminent success

of the tour which followed the trail blazed

by the pathfinder, showed the conscientious

work done by Pilot Harry M. Ward, of Washington,

and the efficient nature or the sisvice given

by the vehiele which carried hhn.

This historic E-M-F event. which.eas but one of

the many taking place during Henry‘s tenure as advertising

manager, evoked unstinting praise from a feature writer

who travelled nith the tour and reported it fully.

...it was necessary to travel steadily,

day after day, for headquarters was waiting

for the data, information and reports which

the party was making on all the country tra-

versed. This constant travelling in wet and

_A L _. _. A. __.

w _ H“ '— ~W ‘V

1°Munsey Tour Pathfinding. June, 1910.
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, dry weather brought forth cautions from

friendly acquaintances along the way, who

- declared on more than one occasion that the

Such

roads were in such condition that the car

would not be able to get through.

In some or the woody districts. where the

sun never had a chance to penetrate, thick

mud was found and the road was filled with

small ponds. The bottoms of these were so

soft that many cars had been stalled there.

rThe pathfinding party. however, never was

delayed once for this kind or work and plunged

on ahead, making every night control at which

we aimed.

In one of the darkest places in the woods

the roads were not only muddy, but the mud was

very deep. Great furrows where heavy wagons

had mired were the only places where the cars

eeuld run. is passed a big machine. one or the

nest expensive makes, coming slowly up to meet

us. As we slipped by, the chauffeur shouted to

us. "Find a path through there.” He pointed .

back and smiled. We soon found what he meant.

A quarter or a mile beyond was a big pool "

taking up all the road. On one side were two

high-powered machines stalled in the mud. '

Their passengers were out on the side of the

road; standing on plants. while the drivers were

rigging up boards to give the ears some leeway

to get out of the mire.

‘ They hesitated as we came driving up and

looked at us asznueh as to say. ”Here's another

one stuck.” To the surprise or those who didn't

know the capacity of the E-MhF, we plowed right

through and sped merrily down the road, leaving

the other cars to get themselves-out.

- It was an object lesson to the owners of

those cars that not in high price alone doth

merit lie, but in the brains and skill with

which a car is built.)-1

This was sweet.muaic to Henry's ears, and no wonder.

copy'wes not paid advertising. but free publicity -.

 

11?. J. Byrne. The Philadelphia Timon. June 15. 1910.
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news that could not have been bought at any price, yet

of such general interest to the public was the motor

car and its capabilities that leading newspapers printed

columns about it. ‘ '

Not all of the reeds presented such fearful driving

conditions. however. On the macadam roads in certain

areas the pathfinders reeled off as high as 35 and ho

miles an hour. «

The road led us from Philadelphia to West Point,

then through the Berkshire Hills and down the Conn-

ecticut Valley to New London. From there we fol-

lowed the Sound to Narragansett and Providence.

and took the road into Boston. Portland was our

step farthest east and Isle LaMotte. at the upper

end of Lake Champlain. the farthest north. .

, It is a beautiful country, but let no one think

that it is simply an easy touring country to pass

through. It is true that there are some beautiful

roads, treated in the moat scientific manner pos-

sible. until it is a delight to ride on them.

But there are other stretches of the route,

where. for mile after mile there is nothing but

a monotonous succession of bumps. an endless array

gglgaterbreaks. and some of the most heartbreaking

Ie

From‘Burlington up toward the Northern reaches

of Lake Champlain. the roads were found to be in

. exceptionally bad condition. It had been raining

hard the night before the pathfinding party

started out. and the roads, which were already

rough had been made slippery. The car rolled

lfrom side to side of the road and all the men re-

ceived a good ahaking up.

. Over that part of the route which lies between

Lake George and Glenn's Falls (now Highway H. I.

:9)... the E-M-P ear iged like a bird. reeling off

30 miles an hour....

Glamorous as was the E-M-P event. it was by no means

the moat gruelling. Five years previously, Dwight B.

12Ibid
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Russ and T. R. McGargle piloted two 1905 model Oldsmo-

biles from New York to Portland. Oregon.

They battled staggering obstacles. ranging from

unbridged, raging rivers which they were forced to cross,

to raging horse-owners whose animals they frightened and

whom they were forced to placate.,'

More than a quarter-century later Hues again took

"01d Scout" over the same route and millions of interested

readers followed his progress in the newspapers.

The trip was made as a public relations stunt for

Oldsmobile. which long before had become an account of

Campbell-Ewald Company. Hmnry took great pride in the

public acclaim.gained for the veteran.Gn Division.

FThis second trip.” said hues to his passenger (the

writer) while crossing Nebraska. ”is not as rough as the

first one by any means. but it has its bad points. One

of them is that every Tom. Dick and Harry on the road wants

to pass. in order to see what sort of car this curved-

dash model really is. _

"'And when they go by. as you can see, they throw

gravel in every direction. especially in my direction.“

(The roads. while much better in the 30's than in 1905.

still were gravelled much of the way, particularly in the

flat grainrlands of the West.)
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Yes. the automobile was a glamorous creature in

Henry's youth and nobody realised it more keenly than

he. Here was a product with appeal. with personality,

a status symbol-o something in which a man with ideas

could.make a name for himself.

But Henry's predilections cut sharply across lines

of thought prevalent in some'banking circles shortly

after the turn of the century. While the automobile

was being welcomed by the man in the street as something

he hoped he could some day could afford to own, finan-

ciers were by no means so optimistic.

“Is the automobile a national menace?" asked a

famous magazine in a two-line banner head across the

top of one of its pages. The editor answered his own

question with a vehement ”NO” and went on to say:

Calamity bowlers have been responsible recently'

for reckless statements to the effect that the

automobile is a contributing cause to the higher

cost of living.

One alarmist has announced that there is a whole-

sale mortgaging of homes going on throughout the

United States to enable those who can ill afford

it to buy automobiles. If these opinions did not

deal'with.one of the most significant industries

of the united States. they might be set aside as

..being too ridiculous to be considered.

The vital importance of the automobile and the

motor ear industry, however, mmkes even the

slightest unwarranted attack upon it significant.

' It is estimated that there are now (in 1910)

_ in use over 300.000 automobiles and the automobile

industry employs over a million people. Its vital
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Pig. 5. -- Bole.cf the me ricent boquets

Henry received on the 30th ann versary of. the founding ,

of Campbellniwald Company surround him in this photo

taken in his office.

relation to the prosperity of the nation is

evidenthat,s-alhnee..3

so. .a‘... then has nun“... of three major

meter ear Weeturinsecmpanies to voice their opinions

They did .. in the a... issue. the officials and their

unabridged ..-.nb. were}

‘_‘ _A_MA‘ A_A-‘ AA‘ AAAA‘ A AA M;A A AAA A A. ‘ A A

13§3glie'g Weekly. October 27. 1910.
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HILL H. BROWH, Willys-Overland Company.

'Despite the fact that our streets are daily

being filled with self-propelled cars, many persons

remain on the sidewalks shaking their canes at them.

as though the cars were special agents of the devil.

Our descendants will laugh at these stories when

they read them in fiction and history.

- Bankers and others who have cpened a fire of

criticism upon the motor car industry remind me

of the old hen whc'hates to get out of the road

of the spProaching car. This old hen, like many

"-peeple. is averse to change. 'Experience will teach

the hen that it is better to obey the inpulse to

take the shortcut to the roadside than to run '

ahead until exhausted. Let us hepe that experience

wdll reduce to the minimum the present prejudice.

H. I. TATLOR, Regal Motor Car Cowpanyt

It is absolute folly to think that the automobile

industry is in anything other than a most healthy

and flourishing condition. True enough, we see a

number of automobile plants falling by the wayside:

but this sight is not uncommon to every other in-

-‘dustry.~“lnd there are a number which will undoubtedly

succumb in the future. Invariably the cause for

failure has some within the individual concern. The

American motor car manufacturer sees no break in the

- progress of the industry; and if he cannot see it,'

why then, who can? M

an!

"'H. H. FRANKLIN, ’Tflhklifl Automobile Company:

7-The automObile has its own peculiar field of use-

fulness, of utility and of economy, and that it is

* a constructive cause to the higher cost of living*

is not to be accepted as fact. is a means of trans-

» portation in both the service of pleasure and

business, it is superseding all other types. It

*furnishes a ready and convenient means of covering

all distances at low cost.

In professional life the automobile furnishes ‘

the doctor. the lawyer, the real estate man and the
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traveling saleenan with a ready means for reaching

their places or business or making their daily

sales. Doctors have been able to do away with

stables. in which they have kept two or three

horses and to do all their work better. at low

cost and acre rapidly in an automobile.

The mortgage scare has been well thrashed out

and has been found to be without basis.1h

Henry. who‘later was to become a bank director

himself. thoroughly studied the situation and determined

in his own mind that the autonobile was here to stay. .

regardless of sons bankers' dire predictione.‘ He had

sensed it for years.

llthough the Detroit or his youth was a_sturdy.

growing city. it gave little promise or becoming the

thbulcus motor metropolis of today and offered only a

veiled suggestion of what was to some. .

To be sure. pioneers such as Leland. Duryea. Olds.

Dart. Hinton and others already had produced substantialg

numbers or cars. but the rolling flood slated to later

surge over the herison was. as yet. relatively a trickle.,

Howeterg the tide was beginning to run. Car builders

were entering the field in swarss. Such names as Ford.

Burp. Buick. appeared on the auto-stirs scene. In the

single deeade'tron 1900 to 1910 the number or care in the

country had soc-ed from a few thousand to acre than

300,000 and this was but a whisper or the impending roar.
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Readying were hundreds upon hundreds of names that

blased across the automotive sky -- some brightly, others

not so brightly. Most of them are long forgotten. Only

now and then is one found in a collection of old cars or

in a.nuseun.v

it the 1921 Detroit Automobile Show, 61 different

nukes (lost of them including many models) were shown.

By the mid-30's survivors were Buick. Cadillac. Chevrolet.

Dodge, Ford. Hudson, Huppnobile. Lincoln, Hash, Oldsmobile,

Packard and Studebakero.

Nor were automobiles the only products scheduled

for torrential output. The machine age was advancing

and mass production. by ingenious and fascinating new

techniques. was becoming the order of the day.

Household appliances. labor-savers and leisure-

creators, radios. sporting goods. boats, wearing apparel.

itens of every description were being produced in massive

tolune.: The slow, hand processes were making way for new,

speedy..highly efficient mechanical systems..

Consequently. goods were piling up. Means of mar-

chandising then.wcre.becoming as archaic as the old pro-

duction methods. It_was time for a change, if the flood

of’nerchandise now gushing from huge manufacturing plants

was to be sold. EXpanding production demanded an expanding

narke t.
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Henry fully considered these facts and began

shaping his plans to keep pace with them. He was now

in his mid-20's and realised that the time was upon him

when he should set a course to be followed for the re-

mainder of his life.

While the advertising assignments at D. k C..

Studebaker and E-M-F had been most enjoyable and benefi-

cial for him, they had not proved sufficient to satisfy

his drive for greater accomplishment. He realized that

if he were to completely fulfill his ambitions and meet

his life's objectives. it would have to be in his own

organization. He must call the tune, and. for this

enjoyable privilege. he was entirely agreeable to paying

the fiddler.-

And although Henry had his feet solidly on the

ground in all matters of business during the late months

of 1910. he. nevertheless. had his head in a cloud -- a

fact that stretched him and his days to practically the

2h hour limit. He spent from 8 to S downtown at work.

but his evenings (with occasional exceptions) were oc-

cupied at 307 Fischer Avenue.

Miss Oleta Stiles lived there. Her family was

prominent on Detroit's East Side. and she was a popular

young leader in all manner of social circles. Shortly

a news item appeared in the paper:
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Mr. and Mrs. usury T. Ewald were quietly

married Thursday evening [January 26. 1911] by

Rev. James T. Block. of Fethany Presbyterian

Church. at the noose. 290 Baldwin Avenue.

Mrs. Ewald was formerly flies Gleta Stiles...

and is well known in church circles on the seat

Side through nor active work in that connection.

Mr. Lwald has an extensive acquaintance in

business circles and is one of the younger men

who have fought their way to the front and has

a host of friends among the newspaper and magazine

men of the country who have come in contact with

nine

Immediately after the ceremony fir. and Mrs.

Ewald left for Ch case. They will visit the

Automobile Show.

What a coincidence (or was it?) that they should

spend their honeymoon in Chicago at precisely the same

time the automobile show was being held!

Yes. diagsra Falls. Atlantic City. and mnny

another Gretna Qrcen had attractions.‘but Chicago had

inducements also. IncludedVHas the auto show which.

Henry later contended. was the most important of any

Of them.

 

1523troit Free Prong. January 29. 1911.





unnriufi ii

1 "i ‘j k) “ .11“. .VJ )‘ .;: ‘1, .3 'i.. ' -,. 1“; ~,«‘L':

113.3 fit'11¢*31i10‘n was 54:611., for hip, caverns: bum lowing;

back bone. having visltrfi tun onto one. on( zevolod in

tho beautiful Cioitibnl (accessories £56 all monusr of

cthor new gwor, as wall as gator ours), hoary oud his

brifio iotbrnad to fistxolt. Thhir martiage has tn 0on-.

tinny untrotcn for L2 yosre -- until nvrxy'o 608th in

19530

toa:coly htd the nomlywets too we tettlod tuna hurry

launcnoc into an activity that woe to theomo uie 11:. --

the novartiaina oganoy businoen. an iobruory ll, 1511, no

roalized his great a.tltion to Vsoato an oraaolootion in

which he could Elva full Ioin to his logos of that eoxld

£8811} to none ultn tell alrootod advertisi

e

"
'
f

U11 taint data he run; Mum: J. toiaptoll izzc..r:1-'~pox utod

the Cnuybtll-EHSIC~Joupnuy. A hotroit publication solo

cf_1tl

{hora 13 romance to tho toginflinéo ;*“r“

9.11.3155 5.3 titan two Min, ag“'u:"1"oci 1.3- 0 (343.4120

viaicn Foul resourooo one set off for a distant

ncl‘iiun. 1110 519111113 of touch N113 irr-zyimi. 13

cii‘n‘rant, hut, tug "i-uz'pgse 55:38 1.116? 531.19. HALL

purgoao, enunciated than Lao first alvnos

2? R



.
J

1

.
.

.
,
4

.
.
.

.
7
1

Q
s

e

d
.

.
.

_

.
v

.
.

t
.

..
o

r
0
:

.
..

1
.

u
.

1
.

1
.
.

v
u

1
.

.
o
»

.
.

..
.
.

b

1
.

.
.

e
.

u
0

y
.

.
i
J

.
a

‘

I
I

I

.
a

e
.

i
.
.
.

F
.
0
”

.
.
.

Q
7
|
.

a
.

.

.
.

..

s

1
.
.I
.

u

6

u
s

.
1

A

n
i

.
.

1
v

4

‘
1

w

1
O

3
.

1

u
.

.

.
a

‘



28

of the foundation were laid. was to offer con-

eietent and complete eervice to the client, not

only for a day or a year, but for the long pull.16

Frank Carnpbell had been in advertising for some time

when he decided in 1907 to launch the Campbell Advertising

Service. He got e third floor back room on Broadway in

Detroit, equipped it with a rebuilt typewriter, e die-

eerded pecking case which masqueraded as a filing cabinet,

and a €=h. 00 kitchen table for a deck. ‘

Henry brought to the new company his solid advertieing

experience gained during his year at D..& C.. Studebaker,

and E-M-P. It proved an excellent combination.

The two established officee in the Lightner Building

end began bueineee with a start or eix people, including

Frank, president and Henry. secretary. A copy of the

minutes of the firstmeeting of stockholders shows it

was held on February 1h, 1911, at Campbell's home, 121

connecticut Avenue.

While nothing ie eaid in the record about it. there

undoubtedly was . lot of brash, only half-believed big

talk about the enormoue thinge the new-born company wae

going to do. It ie unlikely however, that either Henry

or Campbell at that original conolave had any idee that

eetuality eome day would make the tall talk of that firet

:Ieeting eeem any understatement.

‘A _‘__u ALA-4 M A H“ _._‘__A

—-r

16Detroit Coco Circle. February 1. 1936
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Much of the conversation in Detroit at that time

‘was of brakes, pears, transmissions, horsepower, mergers,

new.nodels, gas, steam, electric, what's new, what's

next, where do we go from here? and a thousand other

dreans and speculations. ‘

what a pronising hunting ground for two young,

albitious idea-menu not chanping at the bit exactly, for

those years were passing, but tranping on the throttle

in their desire to make progress in the advertising world.

The future, literally and figuratively, was an open road.

Their first important account, appropriately enough,

was Hyatt Roller Bearing Conpany, headed by a serious-

ninded young M.I.T. graduate whose name was Alfred P.

Sloan, Jr. Campbell-Ewald Company has retained the Hyatt

account for the entire 51 years of its existence. Mr.

Sloan is new board chairman of General Motors Corporation.

Subsequently three companies were urged to make up

the United States Motor Car Corporation (later the Maxwell

Company), and Campbell-Ewald became its advertising agency.

In turn Hudson Mbtor and Flanders Electric Car Company

were added to the list of clients. Soon the Lightner

Building offices were inadequate. Notions of grandeur in

this case were no delusions. The conpany moved to new and

larger quarters at ll? w. Fort Street.



- Hyatt Roller Bearings

 

  

PROPERLY developed manufacturing plant.

with an organizationbonslantly aiming for

increased eliecliveness and improvement, in-

sures a product of the highest character.

This entire institution is—and always has been

-- devoted exclusively to the manufacture and

development Of. the like Roller Bearing.

The adversal adoption and continued use of

’- e I this type of“ by the leading motor car build-

ers. ooncludydy demonstrates its superiority.

l‘lya!I_Roller Bearings are correct in design

—iheyare.made ol thoroughly tested materials—

". carefully inspected-wear longer—and have

(mater practical value than any bearing made.

r“

L " ‘Hyatt Roller Bearing Go.

3 Detroit. Michigan

.ls with nMflI—e ”themm

Fig. 6. .m'rypical full-wage. advertisement

for Henry's first large account.”

17T§e gregless age, New York, June, 1911

30
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Hyatt, naturally, went along, and proved the seed

(by reason of later mergers) that flowered into United

Meters, then General Motors and finally led to the

signing by GM of the largest advertising contract ever

made up to that time. It was for $6,000,000.

In 1912 the company opened a branch in Saginaw and

was hailed by newspapers of the city as the only Michigan

ad fir-.to open a branch.office outside of Detroit or

Grand Rapids. Henry predicted that the Saginaw valley

area.wss slated for phenomenal growth.

la

in

<§‘(/ g, ‘lw*

d . - -

-‘L—H..‘i‘.'..l ._ "‘- .. “-.._‘ 4_‘_. -._. --a‘-.‘_-. O‘A‘?
Fig. 7. -- Henry, at left, submits ad copy to

a. H. Carroll, Hyatt's advertising manager, and

Mr. Sloan shortly after the account was signed in

1911.

Illustrative of the nushrooning of advertising lineage'

generally and of automotive copy particularly, was a

statement Henry nude at the Detroit Boosters' Club in

1913. He said:
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"Detroit is now the largest advertising center in

the Uhited States. Seven years ago Grand Rapids was a

larger-advertising center than Detroit. Representatives

of newspapers would pass through Detroit enroute to Grand

Rapids'and wouldn’t even stop here.

"But as a result of the~trenendous development of

the automobile industry, which.uses more space in news.

papers and magazines than any other industry, the scene

on the advertising stage has been shifted.

“Because of the great success oftautomobile advertising,

manufacturers of many other products have become more

bxtensite'national advertisers. Detroit newspapers have

kept pace with the growth of the city'and.carry more lines

of display advertising than.any other city's papers in‘

preportion to population.I ‘

wh11. Henry the businessman was experiencing all manner

of adventures and new developments, Henry the family man

also was enjoying life to the fullest. A new home was being

planned and a new daughter had appeared.’ Her arrival was

noted in a special folder entitled, ANNOUNCEMENT, 1912

"DUEL. idn insidi page.statedt

' 'A GIRL! " '

Olcta Shurley Ewald

’Arrived at the hose of*flr. and Mrs. Ht T. Ewald

6h? Baldwin Avenue, Detroit, Michigan

Sunday, January 21st.,

Nineteen twelve at 6 p.111.18

18Family Scrap Book, 1912
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Twelve years later the second of the two Ewald

children arrived. Henry Theodore Ewald, Jr., was born

on September 29,.192h. .

When Shirley was two years old, her parents began

construction of a new hone.‘ Henry was doing well'and

found himself able to fulfill one or his basic desires .-

to supply the good things or life to those nearest his.

The hone-eost his $10,000 and eould not be replaced

today for several times that amount. It was built on

spacious grounds in the lndian Village section.

a clear idea or his love of home is given in a news-

paper statement he made on Christmas Day, 1915. The

paper had queried a number of leaders in Detroit's business,

civic and professional circles on how they preferred to l

spend'Christmas. Henry, at that time head of the’Detroit

Adorart club,_eaidc . ‘ _

“Only a parent can realize the real Joys of the

Christmas season. fOn Christnas Eve, Shirley, my four-

year-old daughter and I sit before the grate fire in the

darkened parlor, and stories or old Saint Rick last long

into the night until a drowsy head falls on my shoulder.

Then I know that the stories have taken the form of dreams

to be-realiaed in but~a small way beside the Christmas tree

next morning.;‘s.0hrietnaa at home for as, always. It
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means more terms than any other season of the year.'19

The 1917-18 period was an extremely important one

for Henry. America was fighting a war that had far-

reachlng effects on him. Among other things, it took

his partner, Frank Campbell. After seven fruitful years

of association, Campbell decided to give up his partner-

ship and as overseas with a‘!.M.C.A. unit.

Henry bought his entire interest and became sole

owner and president of Campbell-Ewald Company. He

retained the post until illness forced his retirement

in 1953. _Hs died in the same year.

Just how far the firm had come since the days of

the six-employs organisation, was noted in the press.

from the smallest to one of the largest ad-

vertising agencies in the country in ll years,

is the record of Campbell-Ewald Company, which

has just moved its quarters from the Hsrquette

Building to the General Motors Building, where

an entire wing on the 13th floor has been taken.

The company started in a single office in the

Lightner Building. Four years ago it moved to the

Marquette Building, where it had 7,000 square

feet of office space. low the continual growth

of the business has forced it to still larger

quarters, where the company has 10,000 square

feet.

The new quarters are laid out on a strictly

efficient basis. The library med information

services, combined with an advertising research

department, which will be second to none in

the country is being compiled.

lgggggoit Journal, December 25, 1915

2°Detroit Free :resg, July 23, 1922
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But despite this tremendous growth, Henry did not

lose sight of the necessity of giving more to his clients

than they expected u more than they paid him to give.

1s a company publication,cego, Past and Present, he

once said:

"Ue would be very short-sighted indeed if we were

to neglect any thought or effort that might bring new

busflness to us. But we would‘be far shortermsighted

if we were .to neglect. any thought or action that might

help us better serve the clients we have.

”In brief, if we do all we can to help our present

clients do mere business, that will be reflected in‘gg_g

business for us. The advertising ’agency that does only

what it is paid to do'will soon get paid only for what

it does ... and that may not be enough.“

Not only did the coanpany's billing increase, but

its prestige as an integral and highly important segment

of Detroit 's vast economic structure climbed with cor-

responding speed. -

. By reasonfiof his strategic position in the fields

of advertising, publishing, public relations and the

like, he and hey man of his organisatia: were admirably

situated to contribute effectively to all manner of

worthy causes.
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Marchlof Dildo, China Relief, Salvation Army,

Volunteers of America, United Fund, Red Cross -- all

of.thsse and a host of others benefitted greatly through

his skillful and generous efforts.

Through adroit disposition of his advertising, re-

search and promotion forces, he was able to play important

roles in scores of worthy humanitarian causes, yet at the

same time to increase his billing steadily and substantially.

One nagasino put it this way:

- We nominate for our own Hall of Fame:

Henry T. Ewald, because after spending

most of his life festooned with tags and

badges telling the world that he was chairman

of a committee to help the indigent Tas-

hmanians or to entertain the Hoosis of What-

ycumaycallem in our hospitable midst, he put

on a tag day for himself and grabbed the

$6,000,000 General Motors account for his

company.21

And, .. the company grew in stature and prestige,

it attracted more and sore attention, not only of new

clients, butof sharpeshcoting competition as well.

This was fully expected, since, as Henry said, the bigger

the target the easier it is seen by snipers.

The very bigneee.of Campbell-Ewald Company was used

by many competitors as an argument against it. They

contended that the small advertiser, needing skilled

counsel, would get only token service from an agency

21DAC News, January, 1922
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handling accounts in the multinmillicn dollar brackets.

Henry neatly presented his case for ”bigness." He

was thoroughly convinced that while bigness alone is no

special virtue, it is, when combined with a company's

good reputation, a most valuable asset.

‘Ne have purposelybuilt a big agency,” he said.22

”It is big in every sense of the word. Big in diversity

of accounts, big in total billing, big in the calibre

of its personnel, big in its outlook and objectives.”

In a talk made at a meeting of his employee in

Detroit,he said of bigness:

We have to be big to service the accounts that

have come to as. He Just couldn't help it, and if

'bigness' is a crime, then I supposewwe'll have to

plead guilty.

But what an advantage bigness is to all our

clients! How else could an advertiser with a nodest

appropriation get everything an advertiser with a

big appropriation gets? A

Take the Georgian Bay Line for example. There's

a client with a small appropriation, as appro~

priations go, yet it is one of the most interesting

accounts we have in the house. I feel that we have

been of particular service in helping then increase

their patronage every year since they have been

filth Illa

be have other accounts whose appropriations are

comparable, and whose results from advertising are

.likswise gratifying.

The size of an account has little or no sig-

nificance so far as Campbell-Ewald is concerned.

We ask only that the product or service advertised

be sound) that the business have potentialities

for growth.

.4_ L‘s .- , A ‘ A L A. _ A ___. -

zzconversation with the men.
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No client of this agency ever complains of lack

of personal attention on the part of the Campbell-

Ewald staff. All clients have access to all the

facilities of Canpbell-Ewald.

The decade beginning with the early 20's and ending

with the depression of the 30's was, according to many

Detroit industrial authorities, the busiest and maddest

in America's business history. All industry was driving

furiously toward a peak, with Detroit and the automotive

industry in the forefront.

It seemed as if, nothing could stop the upward climb

to greater heights of prosperity. It was not so nuch.a

tins of planning for the future as it was of taking ad-

vantage of the present.

low ferns of advertising came into the picture --

such as radio (TV’wae, as yet, commercially unimportant);

outdoor advertising become of prime importance because

popular use of the Inter car had multiplied circulation

’in this field a thousand-fold: new advertising techniques

:appeared, such as the widespread use of photography. But

whatever'they were -- and whenever they showed up-- the

automotive industry applied then to the merchandising of

automobiles, parts and accessories.

In the 20's Ganpbell-Ewald Company gained some of

its largest and most famous accounts. Along then was Buick,
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a veteran name in the business. It remained with Henry

for 15 years.

In 1922 Chevrolet became a client. It was to prove

the glamor account of the company, this relatively un-

known automobile (from a sales standpoint) with a vivid

personality, destined to set the pace in sales volume

for so many years in succession that its leadership

became matter of fact.

The car has become so famous.for its sturdiness,

economy of operation, and general all-around utility,

rather than speed, that the early spectacular racing ac-

complishments of its namesake and founder are largely

forgotten.

Louis Chevrolet was a Swiss, born on Christmas Day

in 1878. He and his brothers, Gaston and Arthur, engaged

in a number of enterprises associated with motor cars.

Louis began his racing career in America in 1905, having

started five years previously as a representative of a

French manufacturer in America.

He boasted that Barney Oldfield beat him only once

”when my car broke down.” He organised the Chevrolet

Motor Company in 1911, and as late as 1918 was still

active in racing, again beating the famous Oldfield.

Louis achieved distinction as an.engineer and de-

signer cf both stock and racing cars. One of his greatest
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achievements was a racing car he designed and which his

brother, Gaston, drove to victory at Indianapolis in 1920.

Louis headed Chevrolet from 1911 to 1915. He was

associated for a time with H. C. Durant who, after losing

and regaining control of General Motors, took the Chevrolet

automobile into CH, where it has remained. Louis died in

Detroit in 1921 and is buried in Indianapolis.

‘ If Chevrolet_had achieved success on the racing strips

of the country when Campbell-Eweld became its advertising

agency, it wasn't breaking any records in sales races of

the day. fiIn fact, Ford was outselling Chevrolet by a

ratio of some 13 to one.

Chevrolet, in 1921, sold slightly more than 72,000

cars. But big increases were in prospect. William S.

Knudsen, the production genius who, for seven years, had

directed Ford activities, Joined General Motors and, on

washington's birthday, 1922, became an assistant to Pierre

8. DuPont, at that time president of the Corporation.

Shortly hnudsen was named head of the Chevrolet division

of GM. g . .

Almost overnight_Chevrolet became a new organisation.

When.Du Pont asked Knudsen how the future looked,_his reply

was, "It will be .11 right 1: we work hard enough."23

 

23E. 8. Jordan, Great Remes,_0reat Friends Great

Days, Detroit, unpublished ms,*November 20, .
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During the first year of Knudsen's management,

Chevrolet sales climbed to more than 2h0,000, and during

the second year, this number practically doubled. Every-

one in Chevrolet was striving for the top.

:Henry had the biggest and most important Job of his

life locking his: squarely in the face. Here was a production

miracle-man, manufacturing automobiles at a pace that boded

ill for all his competitors. Here was a division of GH

that was rapidly assembling a sales staff of eager, ag11...

minded men'whoee‘one and only objective was sales leadership.

that a combination! Nothing remained but to get the

message to the public.‘ This was Henry's Job and he tackled

it with enthusiasm that matched that of any of the sales

or nnufacturing leaders in Chevrolet,“

Quantity kept sociology is a result, manufacturing

costs per car were dropping and Chevrolet could afford to

lower its prices. Here was basic appeal to millions of 91‘0”

pcctive Chevrolet owners. 1 quality car at a quantigy priofl

Infect, a "SUPERIOR” car 'at a quantity price.

It, the advertising of the early 20‘s stressed .1185

Quality available at quantity prices. Every ear in th.

1923 line, for example,'was described as SUPERIOR, and the

prices ranged from $510 for- the surname roadster to $860

for the SUPERIOR five-passenger sedan. The SUPERIOR touring



M
-.

'
v

‘
-

vi

‘
4

..

5'1!



h2

car was $525.” Only a short tine previously the touring

ear had retailed for $735 and the roadster for $715.

All moat... 1.0.8.} Flint, Michigan. '

Chevrolet's sales volume continued to clinb fantas-

tically. it} 1925, although Ford still was leading by a

ratio pf about four to one. that previous 13 to one edge

was coming. down at an amazing rate.

One year later the lead was out to slightly more than

two to one. Still another year saw the closing of the gap

and Chevrolet and Ford were running neck-and-neck. In

1928 the ear louis Chevrolet had launched 17 years pre-

’vimly ”a! “If MarOne sales position in America and

has held it consistently since. Production in 1928 was

:l.l9l.758 oars -- approxinately 16 times as great as the

figure of 1921. Sales paralleled production.

This aesonplishlant. unequaled in the history of

American buminess and industry, was, naturally, the result

of the efforts of Iany lent Leading them was Knudsen.

One of his chief lieutenants was R. H. Grant. in charge of

Chevrolet sales. the had transferred from Delco. with both

Delcc and National Cash.Register Company he had lads out~

standing ..1..records- a fact that earned for him the

top sales position with Chevrolet.
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car was $525.‘ Only a short time previously the touring

ear had retailed for $735 and the roadster for 3715.

All prices were P.O.B.Flint, Michigan, .

Chevrolet's sales volume continued to climb fantas-

tically. Shy 1925, although Ford still was leading by a

ratio pf about four to one. that previous 13 to one edge

was comingdown at an amazing rate.

One year later the lead was out to slightly more than

two to one. still another year saw the closing of the gap

and Chevrolet and Ford were running neck-and-neck. In

1928 the ear Ionic Chevrolet had launched 11 years pre-

vic’nsly ‘56! the WarOne sales position in America and

has held it consistently since. Production in 1928 was

:1.l9l.758oars -- approxilatcly 16 times as great as the

figure of 1921. Sales paralleled production.

1L1. soda-plishlant. unequaled in the history of

Alerican buminess and industry, was, naturally, the result

of the efforts of many lent Leading then was Knudsen.

One of his_thief lieutenants was R. 3. Grant. in charge of

Chevroletsales. who had transferred from Dclcc. With both

Delcc and Rational Cash.Register Company he had lads out-

standing sales records-- a fact that earned for him the

top sales position with Chevrolet.
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E Battling the Wilderness

From Bereuos Air-es to New York

in a Chevrolet

Triumphing oy er the most extreme hazards and hardships of road.

gradc and weather —blazing its own trail over thou~snda of miles

of mountain. jungle and deg-rt country —a Chevrolet touring car

piloted by two intrepid young .\rgenlines recently traveled the

full 20!“) miles from Buenos \ires to New York City —rliefim.

ond'os yer (lie only. automobile eier to perform this fear!

 

The start was made in the small city of Piguc just south of Buenos

Aires. Two natives of this town. Adam and Andrew Stoessel—

intent on seeking new worlds of adventure—set out in a Chev-

rolet car. just two years before the finish of the trip. and headed

for the failed States.

The journey was one long and steady succession of dramatic and

thrilling episodes. Meeting obstacles at every turn. they battled

their way across three -\mericas and fourteen different countries

' -through every kind of road and travel condition . . . rocky

  
“Interment-aw

canyons and sleep mountain grades . . . blazing deserts and swirl-

ing rivers . . . treacherous swamps and tropical thickets. . . .

Torrential rains in the \rgenline made the going especially

hazardous. .\ volcanic eruption near La Quiscs caused the first

of many detours. Thousands of miles were traversed through

creeks and rivers slooe. Bandits. savages. hostile soldiers. wild

animals—all barred the way. Trees had to be felled. Pathways

dug through rock and sand. Logs and boulders rolled aside. Deep

riy en forded. On one occasion. the car was completely submerged

by mud and water except for the top.

\nd this (Zhevmlet was the first automobile ever to cross the

stupendous barriers of the Peruvian “files under its own pom-r!

("ulna-l}. only a car of exceptional all-round ability could

undergo this terrific ordeal—and arrive in New York City in such

splendid condition as did this recordobreaking Chevrolet. 20.000

miles across the .4Mim.'—l spectacular tribute to Chevrolet

strength. power. stamina and lasting dependability! 0f mun-va-

it's wise to choose a Chevrolet Six!

CHEVROLET \lflTOR Cf)\lP\.\'Y. DETROIT. \IICIIIGAN

DItHIu‘ n. ul‘llel. Iofnle rtul'ulthns

CHEvnoLETSIX 3.433.232...
IT’ 5 WISE TO CHOOSE A SIX

 firmwr-p.scss.f.aa/¢m.nu.u

 
_ v._-, .- _.- - - s“-- .—..’ A—‘~-- _ .5 7.. . 5 -

a I ‘ ' I

91g. 8. .. Typical Chevrolet advertisement or the

early 30's. stresaing high quality st quantity prices.2h

Zhgggrioan Fog. July. 1930
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These two men were among Henry's closest friends

and to them and their associates he gave the credit for

pushing Chevrolet to salsa leadership. To their successors

who have kept it there. he gave equally unqualified credit.

Concerning his own part in the accomplishment, he told

the writer that he and his staff had merely done their best

to present to the public the sound, basic ideas and the in-

herent worth that the men of Chevrolet had incorporated in

the product.

He was by'nc’snans unaware of the tremendous respon-

sibility that rested on his shoulders and those of his

organisation, but he stressed the fact that hie assignment

was made easy because Chevrolet men had produced a product

that deserved leadership. He explained that "they gave us

the essentials to work with and.we based our advertising

philosophy for Chevrolet on those essentiala.'25

His conviction was that Chevrolet's sales leadership

through quality at l w price was a basic, logical idea

in the minds of the men who produced and sold the car. and

that his Job was to communicate this logic of leadership

to an analytical, motoring public.

He long had contended that successful advertising

must be backgrounded in sound, logical ideas. He said:

25Gonveraation uith the writer.
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Advertising. it seeee te as. is based upon

aa idea. In fact. the things we advertise are.

in themselves. ideas. usually expressed is a -

concrete turn. but ideas nevertheless.

and to recreate these ideas so that the

populace rill adopt the: and use them soil.

for another idea. predicated. to he cure. upon

the first. but one which epitooiaes it.

behind every successful advertising pronoun.

behind every successful advertisement. is in

idea. Just as uueh.aa there is an idea in the

background of every hit or worthwhile lttéga-

tare. every antes-piece of art and music.

Further-re. he contended that advertising that sells

goods should be inconspieaeuee its...-... is the mid-30‘s:

Frankly. I so not interested in advertisinu

that merely gets itself seen and talked about.

I a transitional? interested. however. in adver-

tiaina the! gets a north: product talked afloat.

It is the product that must he made to coxtemnd

attention - not the advertising.

s succeeetai sales-en sees not come barging

into year office in a pea-green shit and yellow

necktie. he doesn't do a dance in front of your

flak. or hope to impress you vita the superb

quality or the product he is offering by

starting a“ eith idree -' sm-mr-cluh chatta’.

The successful salesmen is more or less in-

conspicueee.- not honrhe does none that product

of his stick outt

He nay like cleaning for our entertainnent an

even get a certain kick out of bathing beauties.

but when it cause to the purchase of a enter ear

or a retri:erator or even toilet eosga. we demand

I certain.anbunt of dinity and sincerity and in-

telligence on the part or the salesman in when

It place our confidence. -

finch modern advertising [this was written in

the mid-30's] see-e tc.niee that fundamental

point. It attracts attention. all r1 ht. It

cakes us gasp at its frankness or lamb at its

inpoesible claims. But I can't believe that it

. sells ouch .. . . ‘

A # L__ #— A L A

R t o7, Detroit, Janus-y. 1921.





ho

And it advertising is to earn its keep. it

has not to do a selling Job. Perhaps I an old-

fashioned. maybe people actually have gone hay-

wire in their thinking. Raine they are influenced

in their buying by freak layouts. «lightly chock-

ina headlines and ridiculous claims. fiuybc -- but

I (1061“; Its .,

My own thouxht is that in advertising. parti-

cularly or.nojor products. we ehould strive for a

certain amount of dignity and restraint. Our coo?

need not be heavy or uninteresting. but it chould

be sincere and it must be believenble.

he must remember always that we [agency men]

are not in chow business [this was written before

the dey or the TV epcctecularJ. Our job is not

merely to entertain or thrill or check. It is to

inspire confidence) to build reputation: to sell

goods -. today. tomorrow and over a period of

"Oll’le

If we do not accomplian those results our ad-

vertising is not good advertising. no matter how

much attention it attracts or now widely it is

discussed. -

TL. all-isportcnt thing is to get pecyle in-

terested -~.not in the sdvertieing. but in the

product.27

Py toe.nid-20'a Henry had done such a good Job of pushing

his clients' indentitiee and products into the public con-

sciousness thct he had made more than a million dollars.

The number'ZE" had a weighty significance for him.

for by '22 nexus: placing copy for all or General Motors--

52é.000.000 worth of it. .

The Corporcticn romaincd a client or Cccpccll-nwald

through the 20's. Such familiar sales phrases so ”For

Economical Trancportstion.' (Chevrolet); "Chief of the

Sixesf. (Pontiac); ”Hyatt Quiet". became household words

with millions of oer owners.

 

27Advert1a1nr Ave. New York. ”a! 11. 1936-
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So popular were GM products that the Corporation

by the mid-30’s was nearing the 50 percent mark in terms

of automotive sales.

In 1933 a General Motors policy decision separated

the various division accounts, with Campbell-Euald re-

taining Chevrolet plus a number of the subsidiaries. A

large part of GM's institutional advertising also remained

with Henry's company.

Soon the frenzied decade of the 20's. with its tremen-

dous production figures, sales records and stock market

skyrocketing: began drawing to a close. The crash of late

1929 was bad enough. but the depression that followed it,

‘uith the bank holidays and other ominous hallmarks of panic.

wee uoree.

Owners of securities noted that the smooth. courteous

voices or their brokers had changed. There was an edgineee

to then._~flany a harried holder of stocks which he had

purchased on a 10 percent margin answered the phone to

"... this is Broker So and §O._ Get down here immediately

or we will be forced to cell you out. And don't bring

only convereationq Have the cash!"

Hotel clerks were wary of worried-appearing guests

who asked for rooms unueually high up. "Do you intendto

occupy this room or Jump out of it?" was a not infrequently

heard Joke of the day.
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Haturslly the rough going affected Henry's business,

as it affected all businesses. But so strongly had he

built over the years that he weathered the storm handsomely.

He took great pride in the fact that his company never

lissed a cash discount in the payment of publication, or

other bills. 'Neither did the company ever miss a payroll.

although in the bank holidays or 1933 it was necessary to

fly funds from New York to Detroit and various branch offices.

The soultry was. at that time, on the gold standard and

one of Henry's large clients had staged a sales contest in

which five-..tenp and twenty-dollar gold pieces were prizes

for the leaders.- Officials of the eeMpany were on the

Pacific coast tog-encng other things. award prizes to the‘

salesmen., The bank elosure caught then far from headquarters.

The Detroit visitors. needing the coins to take ears of

living expenses until they could get hams. presented certi-

ficates instead of gold pieces. The winning salesmen re-

eeived their awards in the form of checks-somewhat later.

Cash neney. especially gold. was at a definite premiusl for

quite a period in thesetrying days. .

Despite the black picture. Henry never lost faith in

tastiean business .. especially advertising. while on a

business tour of the Southwest in the heart of the depression,

he was quoted:'



a
.

.

.
.

_

.
1
.
.
.

a
0
.

u

.
u

x

.1

.
-
L

‘

C
l
.

.
.
.

‘
.

u
.
u
.

.

.
U

.
L

J
.

J.
,

C
.

.
L

.
u

.
a

.
_

.
V

..

n
)
.
-

e
:

a
s

n

a
e

.
.
l

a
s

l
1

.

,
.

s
.

I

.
.
\
.

..
s
l

-
..

a...
h
.

.

I
.

I
e

.
I

.
.

,

-
...

a
!

u
.

s
\

~
.

'
-

I
v

.
‘

.
_

i
tL

a
s
,

9
.

.
0

V
a

v
.

.
n

3
.

I
L

2

.
\

u
.

.
.
JA

O
C

l.
N

.
e
.

a

Q

i

.
e

t
_

L

e
J

u

_
I

m
'
r

.

.

i
‘
.

.
.
-

.
\

.

g
.
s

l
‘

_
.

.

a
A
.
.
.

.

.
-

i
)

n
A

.

.
..

I
‘
J

-
.

l

.
a

a
,

'
‘

I

z

.

_l

.
\

.
.
u

'
a

y
a

s
:

a

u

l

s
.

.

.
e
.

.,
(
I

L.

re

. ‘.

_\

e’ -1» \J

41

I

e
...

a
a

.
ax

v
s

6
.

.
.

r.

..
eu.

_
.

.
.

,

J

.
r

.
'

r
e

.
\

u
.

v
:

A
:

A
A

.

v
~

i
o

a
e

a

.

.
.

0
,
0
1
“

,

.
l

.
n
‘

P

l
.

.a

u
.

a
A

.

v
.
+

..

.
a

i
.

.
.

I
r

V

I
I
.

L

.
I.

O

..

.
Q

.
a

:
x

a

A

J

‘

.

a

‘
-

e

s

L

.
.

A
.

f

I

I
)

17‘

"
n
o

6
.
.

5
x

1

v
.
.

a
s

s
.

d
)
2

..
u

1
.
.

\
1

.
.
.

s
‘

.

'

_

c

I
.

0
.

.
3

\
9
.

I
r

.

w
,

.

a
s

'
4

i
n



h9

There is nothing basically wrong with the

country. there is plenty of money in the

savings banks. Slow buying is due to fear,

and this can be dispelled by aggressive

advertising, which builds up confidence in

an. mind of the public.2 '

While in Dallas on the same tour he further amplified

hit conviction that advertising played a great part in the"

tountry‘s recovery. A Dallas newspaper quoted him:

I greater responsibility rests with advertising

today than ever before, because the present

strategy of business is not so much production

as merchandising.

‘Business is leaning to a great extent, con-

sequently. on both advertising and intelligent.

intensive nerohandising plans. It is our one

big hope for a more rapid recovery.

And I believe advertising is especially

‘prcving its worth at this time through the

business it is making for the courageous companies

that have either continued or increased their

tppropriations.

: Advertising is the great force that is putting

dollars into circulation at the present time,

for no one doubts but that the money is in the

country and is available for those things that

people desire.

; I also believe the public is gaining eon-

fidenoe and net in proportion as pecple have

confidence, that proportfign will they

loosen their purse strings.

The depression did not depress Henry's enthusiasm for

keeping in the middle of things. both from a business and

civil viewpoint. The newspapers carried generous mention

of his accomplishlents during and following the post-crash

era. For examples '

2Q§£2£=gg; Sin Antonio, Texas, May 26. 1931."

29Dsllss. Texas News. May Bk. 1931.'
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Henry T. Ewald. president of Campbell-Ewald

Company. Detroit Advertising Agency. has been

elected ajgirector of the Detroit Board of

Con-erce.

Hhile publications in the metropolitan cities recog-

nised his news value and printed many articles about nth.

the snsller papers were equally aware of his accomplishments.

For example:

At its annual nesting. held in Washington.

p.c.. the American Association of Advertising

Agencies elected henry '1'. Ewald of Detroit.

"dhairlan of the board of directors. This is

the highest honor that can be conferred on

an advertising agency executive.3

A few of his many accouplishnents during the period

were listed by a Detroit publications

Being a good Detroiter and thoroughly sold

on the city of his birth. he has taken an active

part in civic affairs. particularly in charity

drives. committees which he headed prepared the

advertising which convinced the citizens of the

need of the new Belle Isle Bridge and the city

charter and which brought a flood of donations

‘0 YOKQOQ‘O "WI. HO.p£t‘1. YsHOCe‘e.

Florence Crittendon Bone. and the salvation

Army and so made possible increased activities

{nd new buildings for these elements of eity

f.‘

Re organised the father and daughter day

observed by Rotary. Recess. Introit Athletic.

Detroit Boat and Detroit Clubs. He is a director

of the Guardian Detroit Bank. Grace Hospital.

Detroit Symphony Society. D.A.C. and Bloomfield

Hills Golf Club. and a past director and treasurer

of the Oakland Hills Golf Club.

For recreation he goes to baseball games and

plays golf when he can spare the tine.32

39£gitgg h tgbligher. lew York. July 2. 1932.

11m. 0010!. Michigan June 1‘. 1932s

32Masonic News. Detroit. July. 1931.
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Although Hmnry's golf in his later years was some-

what on the semi-mediocre side. he. nonetheless. was a

member of the exclusive "Dodo Club.’ A news item attests

this fact!

HOLE In our; own."

BILOXI. Hiss.. Henry T. Ewald ... has Joined

the ranks of the 'Dodos' . those golfers who

have made a hole in one. Ewald qualified on

the. course here by making the lSO-yard 17th

'hole from the tec.33

Actually. Henry made three Dodos in his life: the

one at Biloxi. another at Acheville. l. 0.. and the third

ht Bloohfield Hills. Hichigan."

Tine continuedto roll like a ball and almost before

he knew it Henry was into the hO's and beginning to ecle-

brate significant anniverearies. One of the most im-

portant was the son; birthday or ‘CanpbellrEwald Company.

newspapers throughout the country "covered'l it in detail:

-“

_._._-. t—L ....k-i . ._._ _; A

Gunpbell-Ewald Company ... is celebrating

its 30th anniversary this month. The agency

has an average billing of $10.000.000 ...

has andled the Chevrolet account since 1922

‘Thirty years of “advertising well directed”

fiere being celebratedby the esmpbcll-Ewsld

company in Detroit during February. for it '

was in this month in 1911 that the company

wee incorporated. -

This anniversary makes the agency the oldest

in Detroit and one of the few in the country

A

if _—7——*

33Chiea 0Tribune. April 10. l92h.

3hIndianapolis Star. February 10. l9hl.
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to have retained its corporate identity and

its directing head for so long a pcriod.35

Henry ‘1'. Ewald ... whose firm has directed

the expenditure of more than $300,000,000

for advertising since 1911. will be host to

his associates and a group of friends at a

dinner in the Detroit Club Tuesday night.-

Ihe meeting will mar: the 30th anniversary

of the company ....3

fhe celebration was a gala one with Henry's intimates.

including Detroit‘s automotive elite. reliving the events

of three neesing decades. One of Henry's greatest pleasures

at the gathering was his "reunion for the- evening with his

old frism and for-er partner. frank Campbell.

80 successful sees the 30th anniversary in l9hlthat

Henry decided to hold another five years laterv About it

he said. in a popular business msgasinev

There were roses on my desk that morning -

thirty-five red roses (his favorite flower).

And letters - lots of then. You see. it was

Campbell-Ewald's birthday. Its, it is 35 years

since Frank Campbell and I founded this company.

It doesn't seem like 35 years. but it is.

‘ I had thought about this anniversary for

.... quite a long time. I had lived again the ex-

periances of those years: the problems met no

and solved; the men and women who have Joined

our ranks. the things we have accomplished;

the friendships we have made. ,1

' I didn't quite realize how many and how

deep those friendships are .... 4til I read the

. ICttOPIs

v

BSChicago Herald-Examiner. February 9. l9hl.

36Detreit are. Pr . rebruer7‘9. l9hl.
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'As your first and oldest client.“ said the

one from Hyatt Bearings. ”we think it means

sowething when we say how richly Campbell-

Ewald deserves its success.“ 'Ios, it does mean

something whon a client tells you that-- after

35 years of knowing each other so well.

Then there was a letter from a weekly news-

paper in Iowa: ”Through all the years,“ it said,

our dealings with.your sonpany have been so sat-

isfactory in every way that the very name of

Campbell-Ewald is like that or an old and valued

friend.”

A.wire trol.a worldrranous publisher said

much tho ammo thing. But somehow. there was a

special satisfaction in those words scrawled in

long-hand from tho editor-publisher in a small

lidwestern town. , .

I've read all those letters -- two-hundred

or more, I guess-- and I'll road.thel all ovmr

again-- letters from clients, publishers. radio

executives. outdoor advertising officials.

printers and engravers, artists. heads of other

agencies, personal friends. fornr associates,

employee of long standing, officers or as-

sociations, civic and charitable organi-

zations we have been priviledged to servo --

even a hand-engrossed testimonial from a

religious sisterhood.

They recall old times -- interesting ex-

periences, successes shared.

And then there was a note from one of our

new men -- Just out or the service: ”Dear

Boss." it said, 'I want to suggest..." -- and

off it went into a novel idea for one of our

clients. lot a word about our thirty-firth

anniversary!

no wasn't thinking about Canpholl-Ewald's

past-- that young man or ideas -- and action.

loither are the forty-odd others like hi-.who

have recently been added to our staff. For

thin the past is an inspiration .9 and that is

. o

It's them they care about -- and the

future. '

on I think of tho flaagination -- the tree-

don.rron the tettors of tradition -- the on-

thusiaal and vigor that are today as such a
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part of Campbell-Ewald as the seasoned Judge-

ment and eXperienoe gathered through the years.

I realise that anniversaries are only mile-

stones on our road to greater usefulness than

"§§S roses are only buds. .

They symbolize not the years that have gone

but the years or achieve-eat to oono.37

And anry's prediction or new achievements to come

was to he abundantly borne out in the succeeding years.

Although his associates were loud in their commendations

over his suceoss.and business acumen. only a rew_or then

realised that. for some time, he had been achieving his

objectives in the race or a severe physical dittioulty.

His hearing. since early middle-age had been gradu-

ally taiiing. The.illnoss was of a nature that not even

the most famous physicians of the world could correct.

He wore a hearing aid for lany years. Also, nestling un-

obstruaivsly among the books, papers and other gear usually

toundon a busy man's dosh wasa sasll nicrophono which

alplified the words or anyone visiting hrs.

lovor did he minimise the seriousness of his hearing

look. but. nonetheless he did not permit it to dampen his

onthnsiasmrror life.or his optilistio outlook. "Think of

all the bum jokes I miss.“ he once said.38

His inpaired hearing. however. was by no.neans the

.Iost serious physical handicap he encountered in life.

 

37393 Advertise:, New York. March. l9h6.

33¢onvorsation with the writer.
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During the late 30's he suffered a detached retina, which

gradually developed intoblindness in oneoye. He battled

this problem with typical determination and courage and

did not permit it to deter him in any way from the ac-

couplishment of his Objectives.

’ For weeks he lived in darkness beneath the heavy '

bandages covering his eyes, not knowing whether the at-

flieted eye oculd‘be saved or whether the ailment might

spread alao to the other. I

“If you permit it. your imagination can run riot.’

he said in later years.39 'You.wondcr whether every

beautiful sunset, every rainbow, every bright flower.

every loved face you see will be the last. You.gain a

new appreciation of Nature's beauties when threatened “

with th. 1.3.. of then."

‘Once out or the hospital and to free his mind or

thoughts or m. physical disabilities. Henry launched

.... more enthusiastically into his work. The panacea

of serving his clients and his home city even more in4

dustriously than ever. worked wonders and. coupled with

the tincture or time brought his back to to. front lines

where plenty of action was taking place. And the action

was by no means confined to peacetino pursuits.

“:4 :‘y ;“‘*‘v *

39Conversation with the writer.
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Pearl Harbor: Aa the opening or war radically changed

the livee of ac puny Americana; to it changed the life of

Campbell-Ewald and its preeident. '

Moet or hie cliente were companiee uhoae manufacturing

abilitiee were vitally.needed in the production of muniticne

and all manner of var gear. Uncle San quickly became their

loet important cuetoner.

I AJ«Chevrolet. Burroughe. Hyatt. and nany'ethere ot‘

inlrr'e oliante switched production from civilian to war

uee. Henry'ewitohed ae quickly. Hie organisation adjueted

to a war economy and hogan producing advertieing that

etirred readere to greater patriotic action, juet ae hie

copy had pretiouely etirred then to buy civilian gocde.

The familiar Minute Man. with hie meaeafio to buy U. 3.

War Bonde and Stampe, appeared in milliohe or neeeagee in

every form or media available. NOr‘uae the identity or the

advertieer loet in any way. Chevrolet remained Chevrolet

in hie copy. although it uae'building enginee for honhere

and tighter planee. in addition to they other typee or

munitione. '

The old familiar quality-throughpquantity theme appeared

in the nuhitione ade Juet ae it had originally appeared in

the firet Chevrolet ade Benry had deeigned. Charo: than

laid. in parte '>‘
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It'e important to build theee enginee

quicklyo-and in great quantitiee-- but it'e

even more important to build with quality.

For our fighting men want their equipment

read and they want it right. --

least that ie the way we of Chevrolet

. feel about all of the many different kinda

of war equipment we are manufacturing today;

and you.may be oertain.we are meeting the -

demand for quality. Juet ae we are meeting

the demand for quantity. ,

Another_cf hie war ade wae titled 'The_Empty Room,"

and ehowed a father looking through the door of hie eon'e

rool. He epoke to the emptineee:

Thie ie my eon'e rec-e Thie ie where he

elept. Thie ie where he dreamed a ehild'e

dreame. Thie ie where he eaw a nan'e

vieione. Here. in thie empty rcon.are faded

picturee of teannnatee and heroee...glovee

and epiked ehoee...bright pennante...the

eohoee of hie daye.

They eaid I wae too old to fight. though

I'n.only fifty. But if I'm too old to eight

and drop a etick of bonbe. I'm not too old

to lay my money on the line for war eavinge

etaMpe and bonde-

Maybe I'n.too etiff and elow to fly. but

I've got control enough to keep ny ear epeed

under no... eo they ean keep the fighting

planee above hOO...

lo. I'll not bitter any more... I've cone

around to thinking that here at hone we've

got the Job of paeeing the ammunition along.

of eacrificing little thinge, of giving up

and going without. of looking ahead to 'leee'

inetead of Hmore . Somebody'e got to do the

neeeeeery, undra-atic thinge...and I gueee

that'e what older men are for.

naturally the copy made a trenendcue hit and wae picked

up and reprinted ae editoriale by leading newspapere and
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nagacinec cf the country.

whenever pceaible Henry peracnally directed tho

efforta or hie cupany during the var yeara, allocating

epace to the ear erfcrt when Ice: ncedcd. but not lcaing

eight or the day when thejighting would be over and

pcacetine gccda would again be in“ demand. He made certain

that none ct‘hia clienn lcat identity in tho public eye.
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CHAPTER III

TB um “ARI

. no. hunaelr. rancined pro-inently in the public eye

during tho hO'e. Eh vac awardcd the gold nodal for

Diatinguiahod SerVico to Advertiaing in l9h0.

 
Pig. 9. -« H; S. lnudacn. dirootor of the Office

of Production thagenant, anilce approvingly at left

an E..K. HoCann, preaident or lbcanndnrickaon 00..

Advartiaing. procanta a gold nodal to Hoary. at.right.

The medal in for Diatinguiohed Service in Advertiaing

and uae beatowed at the Haldort in low Iork. (AP Photo)
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In tho following yoar tho University of Missouri pro-

oontod hi. ito School or Journalion nodal of Honor for

Diotinguiohod Borvioo to Journalion. Hayno university, in

tho oamo your oonforrod upon him ito honorary dogroo of

Doctor of Lawo. Many loading nowopapora. aa nonal, gavo

full aooounto or thaoo ovanto:

A capitaliot-labor nodiator. an in-

dnotrialiot and tho hood of ono of tho

nation'o largest advortioing agonoioo today

hold Dootor of Law dogrooo from Hayno

Uhivoroity, following annual fiommonoonont

oxoroiooo in Olympia Stadium. 0

rhoy'woro‘Janoa P. Dowoy. U. 8. Commissionor of Labor;

Charloo B. Hilaon. prooidont or Gonoral Hhtoro Corporation.

and Hoary. Hio citation road in part. "... for contri-

butiono to Dotroit ao a civic loador.‘

Oonoorning tho Gold Modal Award tho prooo waa oapooially

thorough in ito oovorago:

”Full of onorgz. inagination. affootion and

faith in pooplo, oaid H. K. MoCann. praoidont or

HbCann-Eriokoon Advortioing 00.. who nado tho

proaontation. "ho hao given unoolfiohly of hinp

oolf and or hio organisation to tho advanoonont

and bottormont of advortioing.“

In aooopting tho nodal, Mr. Ewald oaid ho had

hoon groatly ourpriood whon notitiod that tho

honor wao to bo oontorrod on him. Ho gave full

orodit to hia organization for tho part it playod.

“Advortioing in tho futuro.' ho naintahnod.

“will play an ovon groator part in tho livoa of

tho pooplo of tho oountry. Not only will it aid

in.bringing out a otrongar national dotonoo. but

whon tho world again Soto down to huoinooo, it

Moon-on m. Juno 13. 19m. '



,
\

t

a

‘-

.-

v

_. -

‘-
-

._

.

...- — ......u. s.-

a

1

.q
l

A

'4

y'\

,-

.

/

”or a

U
.

'

o

C I ‘

‘ I.

‘ . ‘ ‘

o ‘ .,

O - O

' ‘ .

‘ t

. A A o

‘ , . .

’ n . . .

pant..- - - - ......

r ' -'

cm.“

I

h 0

.

.

.

-.

,

1 .

.

.

'

l
D

_

'0

o

9'

a

I

.

, I

l

1

f 'r

..

.
,

.

.‘Wd'

'2 .‘bv .. ’

J . w I Q

:1 -t ’ z 4.,
7 ' ..

" I !,a a r
a ’ I.

. .“ o .‘

z~ - f ‘ A ,n. C... §

7 ' . J. a

h o

".' 2' 'l f
g . r r \ ..o ‘0 l

v» a 0- .fl

A -7 .‘ 1

. ‘ rt

. '_ 7

. 4- '—

' I

: ‘

t

1 l I

o ‘. '-

.

.

‘ I

G

. ‘ 4 .-

I

- .- .. I . r

"I

r- r ‘.

| ‘

A .. ‘

O ‘ .

to

‘- r‘ — .Q

l ' A.

' V

a I .‘.'
\u ' “

g .-mvo.‘ loo..- r--. w. c» -A--v‘

. , . '
. o '

' -

\f . K ‘ '



61

~will help keep men and machines busy and

assist in tho flow or merchandise. Also

it will do.a tremendous aunt of work

in human reconstruction.

Anothor article, particularly stressing tho type of

person Henry was, appeared at the same time:

Henry Ewald is a man's nan-- tho kind

of a man with when other non like to work»-

like to play, and delight to honor.

He has been honored. both nationally and

locally-otino and again, and is now tho

recipient or what he considers tho highest

honor or all .- a gold nodal for Distinguished

Service in the field or which he is g ving

a litetimo of service - advertising. 2

wOno of Henry's most prized possessions was his nodal

received from the university of Missouri. A leading news-

paper eaid or it: _

Henry T. Ewald...today was the possessor of

_ a Model of Boner from the University of

Missouri School of Journalism, the first

ever awarded tn the field of advertising'by

the school. The medal was bestowed yesterday

for his public-spirited enterprises and

‘betterment of advertising.h3

Pearl Harbor was only ’rn. nonths past when clamoro were

hoard from many sources that the Government should take over

advertising efforts that ......n.a to'tho conduct or the war.

Henry opposed this. and did not hesitate to expound his views

whenever possible. Tho presentation or his Modal or Honor

a
.___..._ M k A ...-L Aw; J.+.J_ .... 4.. -.. ...... A

ohlbotroit flgwg, February 1h; l9hl.

hZAdvertisin ... 3.111 . New York. February, 19u1.

‘hBOhioago‘Horgld-Aneriggg. Na! 15. 19h2.
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by the university of Missouri gave him another opportunity

to state his beliefs:

“Henry'T. Ewald... in an address here today

decried suggestions that the Federal Government

should assume the role or a large scale ad-

vortiser during the emorgeney.

“The united States is not, o-nor should it be

classed as, a business enterprise." Ewald said.

ILike the Church and other social agencies, the

Government can benefit- and should benefit- by

advertising. But it should not dictate the media.

order the space. or pay the bills."'

Ewald said he favored Government advertising

- provided it was paid for by America's business

and industrial concerns and retail stores ..

”each". Ewald stressed, "according to its size and

ability to pay. I any little or nothing about

tho dangers ot’reginontation in a vast, all~

eomprehonsivo, Government-paid-tor advertising

program. Those are self-evident.”

ilthough Henry continued to give unsparingly of his

tino to all manner or worthy humanitarian causes. he

kept a weather eye on the business horizon and took

steps to prepare his company for a return or normal.

peacetime activities. Publishers grabbed this fact with

onthusiaan. since it was another indication that the war

night soon end and that America would. without undue

delay, resuno production or civilian eonmodities.

Henry T. Ewald. heading the famed CaMpbell-

~ Ewald Company of Detroit. informing the Advertis

of the expansion program he has just embarked upon.

stated his strong belief that in the post-war

period advertising and selling will prove most

powerful factors in aaintaiaing prosperity.

. .a_._ __ _

thCCmmcr.tp Ste ““1" April 15. 19h2o
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”Prdduotion facilities, ingenuity and volume

monsoon: mantras“

» mums:gram-gunman“! '
than in the past. I ,,

In theW article Henry than outlined the neves

ha had node. such as greatly enlarging his top personnel.

opening new offices. espanding older ones. and in many

other ways proving his faith in an early resumption of

nornal business.

that his optimisn was well founded is proved in the

fact that during thesingle year (191.15) before the war

ended. Qanpboll-Ewald Ocnpaay sigmd no rower than six

large advertising “counts. in addition to other lesser

ones. if s

rs. air war“ "a...” sax-en can... Detroit) Great

Lakes Itselfcorporation. 1...... Hichigan; Hanna Furnace

corporation. Hearse: Jan Handy Orgnisetien.,Detroit;

Produetnnevalopuent Division. Great Lanes steel; and ‘

Pransportotien Products Division. urea-Steal Corporation.

lsarse. .

I.l‘ht-eo other large eonpanies that bosons Henry's clients

during the laterrhO's were Uierton lteol Caspany. Uierton.

U- 7a.: amiss Paper 6mm. lie-lites. Quiet and

latiualstool €ea:eration. MW - .. -- ~

AIL—AkAAA "

r—fimfi,r

Wmrork. My. 191m
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Ebnry began to note during the hO's that he was taking

part in an inereasing number or anniversaries, and par-

ticularly in here and me retire-ant parties for old

friends. ‘Also. the fact did not eeoaoe him that a great

nnlber e! einilar events, marking time's passing with

arresting accuracy. were being held in‘§;_ honor.

An Eastern publication said:

The 25th anniversary of the National

'Outdoor Advertising Bureau. Ine.. vae .

celebrated at a luncheon at the Waldorf

by its Board of Directors. Re T.

Ewald, its chairman, presided.

A mention appehred in a Detroit newspaper that classi-

fied Henry as an '0ldtimer.‘ ‘ ‘ I f

' Henry T. Evald...has recently been added

. to the Michigan Organization Committee or

the Automobile Oldtimers. Ine., which is to

form a state eoaneil or the natienal pioneers

group. ~

R. 2. Old is honorarybhairsan er the

eo-itteeoh ‘ .

m Deeember 6: 1916 .the “(arm-i or Iona-o1: observed

the hOth anniversary of the foundins er their slab. Henry.

a: ecu-ea. as rounder ad holder at the only life aeaber-

ehip. mas henered guest. At this event he was. as usual.

thexeparkplug and remarked that.he was "going like 60.."

He espeeially.enJeyee a 60th birthday anniversary

‘ party given hi-‘by his an: Organisation. It made the papers:

 v “ u- ‘- —-s1-.’v

#558153; of the Times,lew‘rort. July, l9hh

hTW. Detroit. April 17. 19M;
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Henry T. Ewald ... was feted at a luncheon

by his staff in the Recess Club, Fisher

Building, on the occasion of his 60th

birthday.

In attendance were the male staff of the

home offices as well as representatives

from all the branch.offices.

" Previous to the luncheon the girls of

the Detroit offices presented him with 60

red roses in his office, together with a

book eontaini.ng individuak messages of

good luck and happy days. 8

In late 19h; he mourned the death of Thomas P. Henry,

a famous typographer and leading authority in the graphic

arts. His company and Henry's long had enjoyed the closest

and friendliest business relations.' Just how highly he

treasured his close friends is well demonstrated in a

letter he wrote at Christmas thus in l93h. Attached was

a nessage: I " I ., h

l 2' ...Old wine; old books.‘old friends are

rare . but the rarest and dearest of

then are the old friends. More and

—nore as the years pass. we appreciate

and cherish them. And at Christmas

Ttine particularly we think of then...h9

.pna,oftnanry!s favorite service agencies was the

Salvation Army and he had been a.nenber of its governing

board for here than 20 years. As early as 1939 he had

personally and anonymously financed its Bowery Corps.

Thde fact. belatedly. came to light only when retiring

Colonel Janos.Murphy, the “Army's” Eastern Michigan

“abetroit Adorafter. April 2h. l9h5

h9Correspondence with the writer.



...

. . _.

.

‘ V

.. . ‘

. .

. .

.-

.

A w

A .

A

A A .-
.

.s

.7 . l

, C

. .. .4

A .

s .\ I

. .

G ‘

A .

I I A

n

. i

a L

to. A .

r

. ~ .

v _

‘ u u

4 w! .

A

u v 4

i .

e A— 1

p .

00"!“ .’ Inn...

1

u

. l

e x

l\

s-» . .

.. .

,9 I

'2 .e‘

.

A .

a

s.

at.

‘
1
;

’
3

.

\

o

.e

. Ae

.V..

|. I

Q ,

.. . .

.. e

u I

. .
A 4 . .

. .
w

r v

s .

v . u

a‘ q

n.

.

U

D

n

A

A

.

.\

K . a

. I

I. . ..

u.

n ... r

.

a

m

rm

e w

a.

. . o

F: x

u .1

..

‘

a

o

O u

is "..‘\ I, I‘t.’

\A

. . v

w ....
;

.

I

‘

a

‘

~ ....

n

D

w

.p

.

.

....

n

e

u
'

.
z
.

JV

. A . A

. e Q

a . .

U .

a.» .

4 r O

. . . A

. e I. .

It . n

a. n e —A

, . a ..A . .
A . l

J

. . . v

I. . .
. . .

.v s. . ‘2

.n n . .. .

.- a). .. .

e u

a a o

. . .7 . .

_ w n. . Aw m

.. u .

A m . . b. r.

a I.

.1 I . r

a . .‘ u _

A i a . .. ..

x. .- 4; . .1
l r. ' a? s

‘ . .

. 7 v .

AA. 1....
I .e l. I L

. . . .J -. a . a

A. .A. in . .é |¥ . .a e L e...-

s a. . ..

e . k... r ”L.

a ..

.

J . O . .

‘ . J. u...
.r

. .. . $

- . .

e .

m p .

. «A

’ . .A
s e . ‘l

4 L \.

. . D a a .1 .l H.

.m (at ...Cv.el..f

. «I I a». a q. o .e.
... .4 v ..

L. t we r» t. I ob ‘ J

1 Ha.

. a A . .\ 1, ... r.

... A. ... uh. . u . 7.

\. . vi. . fl ...»l

. . . i a .
p. .r ‘ a t t e \r «else. .7 o

. n n 1 . ; i .A
In A . A . ...e .ft . as K .

r -A I III. I ttelutillit.".‘.iiesi

.n ..

.. h ‘ .

. . ext

. . - . n
. a .



66

'division leader. divulged it at a farewell banquet, which

Henry attended. in 191.6.

lore and lore of his associates and friends were

stepping 'aside and taking things easier. J'. B. Mills. one

of his intimates. and a member of the J. 1.. Hudson Cowpany

staff for 29 years. retired and went to California to live.

3. 1!. Grant. vice president of General Motors. and the nan

whe‘direeted Chevrolet 's sales during its rise to leader-

ship. retired to his "Nonandy farms" estate in Ohio to

become a gentleman farmer and raiser of blooded stock.

U. E. Holler. another Chevrolet sales leader. with whol'

lenry had been in close association for years. retired to

Florida. Henry's good friend. George dloou. publisher

of the a tonotive le‘w . Detroitydied suddenly in 191.9.

- .InJeptenber of thesana year the Detroit Chapter

of the led Gross honorednenry by naming his: chapter

chairnn. .A This was only natural. sinee he had held in-

’portant posts with Red Cross for many years past.

Later Henry and a delegation of top Red Cross of-

‘fieinla'of the Detroit ehapter visited Washington. D. C.

”and were received by General George C. Marshall. at that

the head of the national organisation. Henry and his

staff shortly afterward repaid the eonplinent by greeting

the general when he arrived at the Detroit airport. On
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the visit General Marshall was feted by leading business

men of th. city. including Henry.

In the same year he received the “Leadership Award"

of the United Foundation Torch Drive. ”in recognition of

outstanding personal contributions to the creation and un-

precedented success of Metropolitan Detroit‘s Unitcd'

inundation Torch Drive which brought common sense into fund

raising for health and community services.' He was vice

president for the drive that year.

Previously he had been honored by being chosen chair-

man of theMichigan Chapter of the Arthritis and Rheumatism

Poundetion.’ In. national goalfor 191.8 was $273,000. of

which the State of Michigan produced more than half. Henry

and his aides enjoyed one of their happiest triunpths..

Bush accomplishments. although not new to him. always brought

great personal satisfaction.

In l9h8 at a Christmas party given in his honor by his

top executives and older employee. they presented bin with

a heavy. bronze plaque. beautifully crafted. It was for

decorating the_nsin.entrance to his vacation home in

California. Engraved on it were the words of the Chinese

proverb. "Enjoy Yourself - it's Later Than You Think.‘

‘ is the century reached the halfiway mark. Henry passed

his 65th year.” Although his interests in his clients' .





68

welfare were as keen and definite as ever. he began

realising that the time had come to delegate more responsi-

bility to his top executives. relatively few of whom.were

of his own age. Tbs majority were younger. brimming with

ideas and vitality which. blended with the deliberate haste

of the veterans nade for a perfectly balanced staff.

Also. his doctor had recommended a less booming pace.

This advice. coupled with the fact that he knew he was

getting older and should slow down. convinced him that he

should‘lake drastie changes in his business activities.

In late 1952. he wrote:

I believe you will be interested in knowing

of a step which I have been considering for

. sole tine .. turning.-y Company's operational

responsibilities over to a younger man .. and

.tean of key nan who now compose my Executive

Committee.

...Our executive vice president will be the

new president. I an continuing as chairman of

the Board. the majority stockholder -ao. you

see. I will.continue to be active in the

affairs of our organisation.

I feel that I will have more thie to counsel

and guide my key men through relieving myself

of much routine work. I believe the changes I

an making are in the best long range interests

of Campbell-Ewald and Campbell-Ewald clients.

... I appreciate the-long years of friendship

...with kind regards ~e always. sincerelg

, (signed) Ham 6

His health failed rapidly.- A heart condition. from

which he had suffered for several weeks. finally forced

501bid. Last letter received by the writer from

HCMIe
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his complete retirement. scarcely had the new year of

1953 dawned when he was rushed to the hospital. he re-

mained there for but a week and died on January 9. 1953.

Practically every newspaper of the country recorded

his death. A typical story. under an eight-column banner

in red on page 1 said:

leery T. Fwald. Ad Executive. Tend. Renowned

cciner of slogans. Kenry T. hwald. one of

America's most famous advertising men and

phrase-makers, died today at Grace hospital...51

The story recounted most of the.najor events and

accomplishments of_flenry's life and was typical of th

generous features run by the country's press.

An editorial neatly summed up the high regard in

which he was held:

He died one of the most eminent and widely

acclaimed persons in the whole tremendous

{Eadvsrtising] industry.

but it was not that which set him apart.

as much as his boundless love of Detroit and

his neighbors in it. For more than a generation

he was in the forefront of virtually every

constructive community effort.

his philanthropies were many and inclusive.

Protestants. Jews. Catholics. Regroes and whites

owed a lot to his help...he did all these things.

not for applause. but modestly and simply.

because he wanted to help his fellows.

Funeral services were held today at Jefferson

Avenue Presbyterian Church within easy view of

the river where he worked as a boy. and not too‘

far a walk from the neighborhood of his birth.

The city he lcvgd and served so well will

miss hin screly.§-

A A An. __.___

‘—

51Petroit Times. January 9. 1953

Sim-4e, January 12, 195?)
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Jefferson Avenue Presbyterian Church was packed to

the doors at his funeral services. Nor was this unexpected.

Ks wss famous, and the city, state and nation knew of his

death. But the vast assemblage was different. This hushed

sudisncs presented a study in strange contrasts.

Here were presidents of greet corporations, Sslvstion

Ari: lsssies. richly sppsrelled socisl leaders. self-

conscious men from "across the tracks”, financiers.

Volunteers of America workers, nstionsl. ststs. and municipal

lssdsrs . s striking gathering of vastly different esstss,

srssds. snd colors.

Ist despite their differences. all were there for but

one purpose -- to psy lsst respects to the men who. in one

ssy or soother had reached them sll snd through his friend-

ship snd neighborly sffeotion brought s asssure of Joy into

‘h‘:’ 11'...

On September 21. 1938. he wrote:

I so sentimental shout many things...snd es

I grow older I feel more and more that one

quality of humans of which there csnnot be

too much is sentiment.

In this day of med-esp speed we are all too

prone to forget thst our sssocistions in

business. ss well ss in social snd femil life

srs built on warm, hunsn rsleticnships.5

The pscksd church (bundsntly proved-that his creed of

friendliness snd affection had made its impress.

S3Correspondsnce with the writer.
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The funersl cortege moved slowly to the intersection

of Crooks snd Long Lake Roads. There Henry was buried, in

White chepel Msuseleum. The 20-511. Journey wss ended.
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APPENDIX I

'0

' {Campbell-Ewald Company is the largest advertising

agency in the Middle West and the llth largest in the

country (August, 1961).

Henry Ewald, its president from 1917 until his death

in 1953. was succeeded as president by Henry 6. Little,

new chairman of the board. He Joined the company as

general manager in 19hh with a background of 25 years

in advertising. He was elected president in 1952 and

served as board chairman and president from 1953 to

1958, when Thomas B. Adana was elected to the presidency.

Campbellquald's expansion has been particularly im-

pressive in recent years. Its staff has more than doubled

in the past decade, and today nunbers more than 700

pecple.r Offices are maintained in 10 cities across the

country .. Chicago, Hollywood, New York, San Francisco,

Atlanta, Cincinnati, Dallas, Denver, Kansas City, and

Vhshington, D. C.-- in addition to headquarters in

Detroit's General Motors building.

For its uh clients the agency prepares and places ad-

vertisements for a wide variety of products and services--

automobiles, business machines, tires, banking, batteries,

paper, steel, insurance, dehydrated soup, to name a few.

Chevrolet, the chief account, is the world's largest

automobile manufacturer and the largest single advertising

account in all industry.

More than half of Campbell-Ewald's clients have become

associated with the agency in the past 15 years, contributing

greatly to the company's post-World War II growth.

To keep pace with this expansion and the changes in ad-

vertising techniques, Canpbell-Ewald has broadened its

functions. Clients are helped in planning, naming, testing

and distributing their products. This, in addition to the

development of effective advertising campaigns. It is the

Canpbell-Ewald ”marketing center" concept.

Uhder the guidance of an executive committee consisting

of Henry 0. Little, Thomas B. Adams, Joseph J. Hartigan,

Lawrence R. Nelson, Colin Campbell, Clarence Hatch, Jr.,

Edward A. Schirmer, John H. Forshsw, and Kensinger Jenes,

72
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the Cepy, Art, TV-Radio and Merchandising departments

have been reorganized into a single creative department.

Mhrketing and research have been broadened along with

Media, Direct Mail, Contracts and Outdoor Advertising.

The management team has been successful in blending

young nen.and women of fresh ideas with older and more

experienced Campbell-Ewaid staffNen to assure continued

fresh talent and high-level servicp to clients.

Prime example of this forward-looking policy is

Campbell-Ewald's President Adams. Elected to the position

in 1958 when he was 38 years old, Adams, a Navy pilot who

Joined the agency after the war, became the youngest top

executive of a major advertising agency.

Campbell-Ewald's total yearly billing is in excess

of $953000 .000 O 3
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APPENDIX II

In the more than half a century since its founding,

Campbell-Ewald Company has, of course, produced thousands

of advertisements for its many clients.

i representative collection of these is included in

following pages. While each advertisement performs its

selling function in its own way, and is of interest to

advertising students as an individual message, geared to

its own particular time, the major point of interest in the

collection is its demonstration of changes that have taken

place in advertising copy over a period of five decades.

For example, it depicts how universally popular color in

lagasine pages and spreads has become since the early years

of the century. The Hyatt advertisement (Plate I) of 1916

was among the first color pages published in the Saturday

Evening Post. Two years later a General Motors spread

(Plate 1) illustrated the first use of gold ink in a

nagasine advertisement.' In l929 the first four-color photo

of an automobile in a double-spread was published in the

Saturday Evening Pgst.

Another trend, that which led to larger photographs

and reduced text space, is illustrated in s Chesapeake &

Ohio ”Sleep Like A Kitten” page (Plate XI) of 1933 and in

7h
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.comm .32.“, ”then re. Boy em. 01s.." fcr 1937.

J a.same is true ef a Deleo-Req advertisement (Plate XIII)

e: that year, titled 'Iure, she'll starti'

In may other ways these intriguing sales messages

illustrate how advertising, when well directed, maintains

its position in the forefront of progress.

laterally the color pages lose greatly when printed

in blackenly, as in this thesis.. It is unfortunate that

the beauty and appeal ofmany of then are. partially lost,

for m are genuine works of advertising art and among the

finest ever produced anywhere in the world.

‘ the advertisements are froa.s list of more than 50,

which.are included in a large collection of material

......a to es. emu-nit: swan-mm Company.
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PLATE I

Sui
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One of the first advertisements using color

was this Hyatt Roller Bearing Company page, pub-

lished in the Saturday Evening Post of October 7, 1916.
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PLATE II

Wm
HAT will lease you most sbou. the

the new inetccn Twenty One

Buick models is their utility. You can

rely on the Buick Vslvc-in-Hcsd motor

for power for the hardest travel, the

greatest speed emergency.

To remarkable scrviccability. the new -

Buick models add really impressive beauty.

The graceful body lines, handsome ap-

pointments, refinements and roomincss

Inspire justifiable pride among owners.

Authorized Buick service. nation-wide in

extent, reinforces their high serviceability.

kissed the Narmada-MO“ ldst kiss

 

   

            

  

    
  

 

Mold Tee-y 0-»?st fear. has III-PIC" ea! - "79$

as.“ Tee-y Oar-ran, Has. InWa - I?”

used My Oar-Ian the. lastWsass! ms

was Teeny Owe-Van: hes. heW-h - I.“

M Tween 0-!»me lick. leer Woes: - avss

Mum Tween Oar-Fee" Mar. newWor - Mi

H Tee-s1 oar-M1. arsesWseb- EM

I. '1. I. been. M Mich.-

 

 

__.._____—-

 

 

 

' LUNT a DAVISON, magma...
Third and North Seglnsw Streets Phone 17”

 

Will-2;! BETTER AUTOMOBILES ARE BUILT. BUICK WILL BUILD THE!

," -___-

   
One of Campbell-Enid Company's first Buick

xa'dlt;;t2§:eeuents. It was published in leading magesines

O
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PLATE II I

 

    

CHEVROLET. ANNOUNCES A COMPLETE

STANDARD. moron. CAR FOR :525

lnoflcringtheSupcriorChevrolet

at 352.5, its manufacturers call

attention to certain features of

For there is no lower riced H

automobile in the world t has l.

construction, equipmentand

performance that are positircly

necessarytocompletesatisfaction.

(an In: twp/ere, [err rmdtml,

must now submit to direct com-

parison with theSuperiorChesro-

lct, and sandoffal! on [tries calm.

the qualities of Chevrolet. Pay a

lid/e less and you get and less.

Check these superiorities—these

absolute essentials to comfortand

economy, and see whether they

are not, each and every one of

them, indispensable to a real,

modem automobile.

 

 :he'hsz‘shosh?=e='e::Isat: hmwm we..-ash.-..:eems.

swung-lenses.“ “khan-"I." m“...
 

hush-homeb-

z
g
e
-

-
’
_
p
l
u
s
—
h
—
h
.
.
.
~
.
-
_
_
~

 

st—end-seflssesh mum‘flfl‘h

hrheeuefisshsslssas. M ....“ a... m‘

.m~.. m .- . mhs.‘Xestoeel Ioefllels

sesh tan-surechurn-ensue]: “"0“”

smog-doesn‘t“ use. so ‘ Who ssh hi “I

hae'ml'msczs' "H’s”: (ms-cum" s I so I ...2... suns-.' - .

Chis—else PeerW Coops as! M Deer lode;

WM.W__..M“I'M—L-«Lem I

CHEVROLET MOTOR COMPANY

Division of General Meson Corporation -. l

omorr. mar. l

 
5
—
.
-
-
_

.
.
.
.
.
.
.
—
,
—
—

         mean.so: Sw-ssrho unwise: was... am WW.m5 .

.IMH’II.’MM.19?5 Mdrlflflfssn'q. ”4'! ”W110“.31.”! "William.0375 , '

Iflslbfitws’qssfi Testis-Mo.” Nobl‘°"6 Milt-Chan's.“ M'"T'fMlT-CMJII”

lfllhtw

 

 

 

 

LET;

A car for $5251 An early Chevrolet advertisement

released shortly after Campbell-Ewald secured the

account in 1922.
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PLATE IV

Again Oldsmobile has set a new high

mark for motor car style! Here—on

the famous Smaller “8" chassis is a

4 passenger car that for sheer beauty

and ultradistinctiveness is unrivaled.

It fairly s rkles with originality. The

color is a lutely new-an exquisite

crcarmkbuti shadeh1:0l'.iat is as Sch as it

not mg. Itsup steryis superb

maroon. handvbuifed leather; its equip

ment is absolutely corn lete. there is

nothing more you coul require.

The attractive body ol'the Oldsmobile

EIGHT

Super~ Sport-

Supchport is mounted on the famous

Smaller “8" chassis. Its motor is the

powerful. flexible Smaller “8" motor.

All of this assures you that same un'

excelled driv' comfort. that same

mechanical all round excellence and

the same smooth power flow that

have brought the Oldsmobile Smaller

“8” such unprecedented popularity.

With the addition of this striking car

to the ion-23 line Oldsmobile olfers

a most complete series of both fours

and eights for your selection.

 

Olds Motor Works. Lansing, Michigan

Division of Gersnel Motors Corporation

SUPER-SPORT EQUIPMENT

Tu." MM I“. IV- WWO” I'h‘l- flux (l‘ Inh- In lvsli “mg-n-

Ieuuoset'ls time. plus alas. {tutu-n ...-s

”that.

.11“

Foot Reel Sedan tinMCOscyi'l'l t ‘ ' l

- an s H‘Ilh‘l-. '"l...‘M'-(.n I ha, sen ms «1.

..l‘oN'I "r M! mg“ n? 4:“. “MN-‘LII‘UH'IH'I trot

- r or e veer. Mb ._ l. " sum.-

‘ In: hr grime «fl Md" :pnz,’ " u " Monomers: - Buys .- In

' - “or res v > l.‘ le‘ "was” I'm“

useful as turns" "we lllmsflUbse~ P" h'” "" lubebuoo I.‘I'utnilur.

’l 'l'1 . . . i ‘7 unfl

. 'M In confirm ‘m‘mufim “’N true-nun!” lo.-
1 . true with rims baht _"“"‘“‘"" 5““ ...... me.

i Isl! We. as.» nrv- “Wis-U ”I" -Con~ 1' Ian! ~ "(cabal-l.- t- s-

l ellnl phi: does. mmrtls Isl-round. ¢ mm

—
.

.
.
.
.
_
.
r

-
‘
.
-

-

  ; i CT _ ”A.

A 1922 advertisement for the Oldsmobile Eight

Super-Sport.
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ChooseYonr ClosedCar

TheOeklnndSerlnnlshaspod-h Silvesbfaeed.dese-eoveredlnssrnnsense

bohnhhhikwhhtbeasmemslse MInevnlnthbonsd.

hemmemmewwnlandenn- vhor.hentar.doheIflt—slaeaeesebnaa \

hnssnpervldonshesyonwosslde-ploy fewefthonsnydeaflbooan F‘

hbflfln'ehome. “Modem-salinity. i?

hmbheelseshofsqreflor-eehn- lnbeplnasshhtlhhewwy ,i

Iealemelleneesvlshonadtbehsssof lee-sooshrnnnhaandedo .)

mwmhsedorhson-y Mela-ah. hadn’t“

andhvltlny new... hsoheuanflaIp-sswbkhnenneenln

assuellsstlsessaleesenplsohasedh “mu-mum”.-

plnds-ou.1‘h-eba-plaroo-h slab. Mmhendneearshassrb-

 

l

.l

items. sengnannseefoslm-flen

Wide-vision windows are See the Oakland at your

nlsedendbsv- I.” dealer's today. Convince

adults-:8?“ L2“ "3 on” ,

mama-MM Isms—in. ms Mhmmm ‘

“handful-them mm' :1: do" me your car for ’

wheal—asnoneonvenlent Cue-bl— W pros-pt WM!“ 3

madam-no. “Ian—.2” "mi-“‘50”? i

Iowa. regardloseofpha. suburban i
\.

   
OAKLAND HO‘I'OI CAI COMPANY.PON1'IAC. HICIIIOAI I

' Dhaka a] General losers Corporation i

(Dealer’s Name and Address)

.akland "6"
——_’- , c ' Mr. A, ' , .7 A

  
In 1923 a closed car was something of a curiosity.

This copy dealt with a once-famous Six, The Oakland.
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PLATE VI
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Bunsu‘hsrakula'olssn ans-(lo (0.9007 s

department More 01 Codes Rapsds. Iowa

Complete Satisfaction

at a Lower Cost—

”Our five Burroughs Calculators have been in constant

use for the past three years. and we have yet to have one

of them out of commission due to mechanical or any

other trouble." says the Deneclre Company. department

store of Cedar Rapids. Iowa.

 

Burroughs Calculator

$20M “Burroughs Calculators do our work most satisfactorily.

= and at a much lower initial investment. They are ex.

tremely simple. speedy. accurate. and built to withstand

Hero are [use a low of rhohundroda ‘he “rm" 0‘ the Mt me" “we".

olb do t t I ' , . . .

51,,,::;,,’,'"c",,:ff,’n:,‘;‘.'"‘ Deneclre s experience with Burroughs Calculators is only

w m - M. one of thousands throughout the country. In all. morethan

is. sums... a c... and...» 40.000 Burroughs Calculators are in use today. These users

ii!" ”“"'Cm' ”W" have uniformly found that Burroughs Calculators afford the
uules Brothers Belts-ore , .

lane-bunam from spccdrest and most accurate way to figure expenses. dis-

w'mmfl‘ :m counts. interest. estimates. and other calculating work—

L 8-Wcm liner-vali- at a decided savrng in putehase price. and an extrunely low

fi:fif‘u a. 4 V, Jun-‘23: upkeep cost. These superior advantages are the direct

result of Burroughs' thirty-eight years of experience in

building better figure machines for more profitable work.

rrouhe
mire-usur-

"title"

‘ ‘ 0A . 132.913.»;

7%., Z’ror ts _Machlnoe_ _Maclunee»

      

   

Buflou‘hs

Andrea

Harhhr Co..

or20WBlvd.

Detroit. Inha-

Pleass esplsia ho-

WCHM

will prove a profitable III-

sesuneet ler me.

  

   

   

   

   

 

 

 

 

 

 

First of a series of Burroughs advertisements

published in 192k.
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PLATE VIII

 

 

  
 

 

 
 

 

 

 

     

C A0 D I L LA C
ne quality which women deeply admire in the Cadillac is its mn'valled

capacrty for remaining young. Q By that we mean the astonish‘
Cadillac ability to remain mechanically fit. smooth and quiet in opera!
non. and consistently handsome and fashionable long after other cars
must be replaced. (1 Incidentally. it is this enduring excellence which
stamps the new V453 as the truly economical car and makes it the
wise investment for people of moderate as well as milimitcd means.

 

 * /.?E .

 

Cadillac advertisement of 192h.

Gena

This piece of

copy was cited in Frank Newsome, Jr.'s book "They

Laughed When I Sat Down."
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PLATE IX

 
This Deloo-Remy copy won an award in the 1936-‘37

Exhibition of Advertising Photography, Chicago.
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PLATE X

 ' ‘ —- ;.eaoi’tuc

In 1931 this spread in the Saturday Evening Post

featured the first use of gold ink in an automotive

advertisement.
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This famous advertisement won Advertising 8: Sellin

Magazine's grand prize for outstanding theme when first

released in 1933.
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this spread which.won an award in the l936-‘37 Ex-

hibition of Advertising Photography, Chicago.

Illustrative of new use of large photographs is
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PLATE XII



PLATE XIII  
“Sure, she'll start l"  

    
- zero weather

means nothing to a Delco

it‘s a mighty comfortable feeling-these bitter cold days

-to have a Delco battery in your car: it gives you posi- ... . .

tive assurance that your motor will turn ower instantly ‘ ~ ' f '0

when you step on the starter. l-‘or Delco batteries an .

particularly tested for operation under sub-zero condi- “‘ '

tions hefore they leave the Delco factory. This. together

with sound engineering . . . rugged construction . . . and

high standard of materials. is one of the many reasons why @® D @m 2 9

Delco batteries are standard equipment on leading motor

con-including an General Motors cars: why minions o! :.‘.:'.:::. 22:22.42: .21'.'.:'..':.:; :2:'.':.::‘::.':'::':.';::.‘3".3.x.
motorists the world over have learned to oepend on Delco- :: ::.::.':::::;. 211:2: :.-:::::::: :::::." ::.:::::.:'..:':1'::..:.':.::
Remy's quarter of a century of experience. So. if your hero "m.

tery needs replacing. don‘t leave your selection to chance. (d

Get a Delco and he sure of quick. sure starting this winter. .Lovdofl/

World's Lariest Manufacturer of Interactive Electrical Equipment
r—

——‘«-_ __ 

This Delco message won the Gold Medal Award for

copy from Printed Salesmanshfl Magazine in 1925.
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PLATE XIV

“

 

“MORE GOOD NEWS FROM THE PRODUCTION FRONT 

   
   

     

         

  

   

THE FIRST ILLION ,
OF WAR PROD CTS IN 42

  

  

m1'. 3“,.“m — .tmm

iZflfihzéfiz’ ' d‘tciif

mumwumnmmm M.‘W“hu

mmwmmtuchahfid hmmmm:m¢e#at

Mdukmfuummuenflvfie “Mm-l..-

dmerethnallfindehre.‘ w."uenu.u—nmem

lthhneflhdheedtheeethflven‘etflew hfihmmu‘hm

mummmmmnumd dill-4H”-
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*- iM50"- muuse. .1.

m $1,203,849.00.
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   _I_HE AMERICAN WAY WILL wm 

 

 

In the dark days of World war II this copy for

General Motors was cited by Advertising Age as a

morale-builder.
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PLATE XV

 

Now Driving

Can BeE_1_1_I_1

by Ruth Warren

 
The New Chevrolet steers so easily . . . stops so smoothly .

performs so spiritedly . that driving is a positive pleasure

One of the first things you will notice about the

new Chevrolet is that it's so easy to handle.

lt's a friendly. spirited car eager to be useful in

your life. Shopping trips, social calls, all those

countless errands are performed with ease.

Center—point steering lessens driving fatigue

.givcs the driver easier surer control and a

grand ueu feelin of confidence behind the

uheel. The curved! windshield with Panoramic

Visibility blends safety with beauty. ht:

you see more at the road. Another striking

thing about the new Chevrolet is that it goes

so tar on so little gas and oil. Note too. Chev-

rolet is the only car in the lovarice held offer-

ing a choice of standard or automatic drive . . .

the sensational new Powemllde‘ automatic

 

‘ transmission.

‘ m worn. DO 10‘. ‘,w w.” A" In a". the new Chem is I“ MIL '

ment of every woman’I dream of easier, edictr.

FIRST. . . and Finest. . . at Lowest Cost. rs. new and «.... "mother driving. Your Chevrolet denier

Chevrolet has «on, qnully of huh minim . . . we flowing lines. . extends an invitation to come in and driw a

lung. (Imcd wianh'n-U Mad perm-runs umdow areas . . luxurious Bah new Chevrolet—it's I wonderful experience!

hv Flhllct. And n1 (1throlet u- the lowest priced lIne in in field. .and

.1 regular unset about '1. oil and uplttep! ‘Wand“ 1|ka

m l.

WM

he‘d-con -0. «confiscate-...

.
5
-
2
“
?

«New Two-Tone him

One of the season's Itcv l' .rieh

.2, mane urholatcl'v. h‘ to the

beautifulli detailed interiors of the

m (hevrolet 'Five-Foot “'5'.

deep. soft Iuehions . .cxfll’ k. and

head room. .rhIck .Iflearn-dry..

we on over--ull feeling 0‘

Eating luxury and«MW

:5“.

 

AMERICA'S BEST SELLER...

AMERICA'S BEST BUY

(meow “0'0. W190". Caner-l “Us (Who

OHIO" 2. llCMGAN

 

W”“

An advertisanent of a series for Chevrolet that

won first prize for copy in women's magazines for 1950.
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Any way you loolr at it. Chevrolet‘s your best

truck investment. The plain and simple truth

is that Chevrolet trucks rate limb in all-round

savings. And your savings only begin with

Chevmlcts low initial price. Chevrolet's opa-

ating cost is right at rock bottom, too. Then

Chevrolet trucks are traditionally fantous for

Pittman Lhansna

Pilot: LEADERS

PM Im- upeutinfimu per an mile, mt hunt! than:

( 1m mitt midis w to car running and Rpm Ms,

thrlt whit, tun“! comma-nu lets mu deliver the put!)

‘Ilil tul rid-«tines In operating "pulse.

Illustrative

PLATE XVI

“_, .)

 
low maintenance costs. They're really tugged

...builttostnyonmeiobdnyaftetday,

year after year. Now add extra high tradein

valuetoallthisand yougetthebcstbuyin

the business . . . Chevrolet Advance-Design

trucks! Chevrolet Motor Division. Genera!

Melon Corporate», Detroit 2, Michigan.

. .

Pnnronmmcz Leanne

The most We! Clio-mitt truth ever built! Your

dtuite at No great Valiant-Head engine: five: we high

lltmpnermercnnkwofuabienndw-

hind: m‘ckutmn to cut dun riot trip tine.

., CHEVEOLEIQ.

 

\. ___. _-___. _

PtL ._
ADVANCE-DESIGN

TRUCKS

C .

Popuuat'nr Lunatic

 

of use of large art

91
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£3,

An advertisement for Chanpion Paper which, unfor-

tunately, loses much of its beauty and selling power

when printed in black only, as in this illustration.
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PLATE XVIII

 

  

 

Q

Child

of

the

mag‘nificent
3%

. \‘

ghosts ‘- Q

  

     

  

    

  

Ymsgothishndkmmthnmhhdandom theshtionitolmlmywhveuopmmmhndsdfisuudmclhpifiamanchumhmsnd on that hudry min; when] tons-dish“MWMImnuhsmpipa-bi‘modum dmllyWoUi-gsm.
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CHEVROLET CORVEITE

‘ 1
"‘ 1

 

tstandingOne of Campbell-Ewald Company's most ou

advertisements. It adroitly teams the famous road-

raoing Chevrolet of another day with the sleek and

sinuous Corvette, pace-setter of the moderns.
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PLATE XIX

-_- '-

Chevrolet’s '

special

hill-flatteners !

162KB V3

180111.: VB

.Ses thatfinsfet mountain yonder?

Youceninnitout.fletsssflmmder...endeesyes

- o

Jut point one ctCthIolet'sepecisl hill-{lemma at it

with. the 162-bp. ‘Nbc-Fin V8" (l’ the [$41.13.

‘fiipc'l'wbo-FinmLHsndpuuthettw

Ben-e-t-r-o-o—O—O-OOM!

Miamyousotyweflntmmnin!

...Ath-titledsht.Forui-eChewoletV8'egchble

upthsmpsd-youcenhdlem'lbybvetc

dhhheauethst‘sjutebwtthsonlytineduthotde

mmneertheboeboud.

Andthst'eeptty.?cehmmen¢in-thtsin¢u

swaths-em...builuopomouteto¢mtotpm.

vibraticnb pout. Bis-hon VB'e with the Wench

influindutry.ddpudtcgdphuaehutbotfinheir

sndtremuuitintouuiusccelention.

Scanstdthetinnthsylosf.3venetttnepedtimit

Middle-melamliehunde-yn-WMNM

wtmmmdmm

...Untflmmm“NOW!"...untilm

“LUMW'IhHeobwui-ymsdjuthur

qurhotoilinsteedottheuulflwcem...bcwbig

vdvesenddmtmnifclblstthun“buthe"dseply

fwmximnm...hcwtb12-vouebctricsleym

(ash-iwhm'shdd)povidetuiathsplmhfoe

coH-westhcdubendfeulth-hi‘h-epeedfirin'.

Butywdcu’thswtohennfinettohwwthettlue

mtheMmfimVB‘sywmfiMJmm

melipbdflndthewupointthemetthem

hfllsndheduefluthnflhmmva'sandothfir

Wanna-an.

motoramic

@
. Stealing the Thunder from the High-Priced

Cars with the Most Modemyspn the road! 
 - —- v-“

‘See Your Chevrolet Dealer
 

This hill-flattener copy of 1955 was Shosen by

Julian Watkins for inclusion in his book, The 100

Greatest Advertisements."
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PLATE XX

   

   

 

  

  

  

   

  

  

   

  

  

  

  

  

  

  

 

Computation . . .

reputation . . .

and the dynamics

of defense

Whether to guide a missile, to detect an enemy, to novi-

gate a plane or to sight a gun . . . modern defense systems

depend on computation.

And computation is Burroughs' business. It is the basis of our

worldwide reputation for outstanding high-speed business

machines . . . and of our recognition in the advanced

fields of electronics and magnetics.

Today, with the continual change in defense concepts,

Burroughs‘ progressive experience and integrated facilities

are at increased value. They enable us to accept the prime

responsibility for Armed Forces proiects—trom analysis and

research, through development, engineering and tooling . . .

into production, testing, field service and training.

In the fields of instrumentation, control systems. communicao

lions, electronic computation and data processing, we have

proved our abilities on some of the mast tar-reaching

assignments. Please address inquiries to Burroung Cor-

poration, Detroit 32, Michigan.

BURROUGHS INTEGRATED DEFENSE FACILITIES INCLUDE:

Burroughs Corporation plants in Detroit and Plymouth. Michigan

Burroughs Research Center, Pooli, Pennsylvania

Burroughs Electronics Instruments Division. Philadelphia. Pennsylvania

Control instrument Company, Brooklyn, New York

Haydn Brothers of New Jersey. ”airfield. New Jersey

The Todd Company. Inc. Rochester. N. Y.

L

-' p»

Burroughs

The Foremost Name

in Computation

looking to future expansion, Burroughs invites inquiries lrorn quak‘ied engineers.

The space age was never better illustrated than

in this Burroughs copy.
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PLATE XXI

 
Smooth blending of selling power and public re-

lations is accomplished in this Detroit Edison copy.
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PLATE XXII

Striking example of the "soft focus" effect,

achieved in photography either through use of a soft

focus lens or by diffusing through a screen. Note

absence of any hardness or sharp delineations.
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PLATE XXIII

  

   Looking for y_(_)9_r_ money’s worth?

Any General Motors dealer who uses GMAC

can finance your car and your car insurance,

also creditor life insurance, at reasonable cost.

 

   
 *1—

A convincing story told with 35 words and a picture.
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PLATE XXIV

 
Intriguing treatment, with all copy blending into

a coarse screen.
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PLATE XXV

 

NAL STEEL
3- Mm w'_“"'.r"‘w “wwmwfiflvmmeap.

' . .
“MW“ WWennui. Wanton. than“ “humanism-IliumMI! |I ll mom. WWMJO-

Wards. F" 9‘". “lira-‘01:.“
, ‘ . nah: dN‘eielleel'sm” aw

Wishthhcuen you lawman-lb .- sumo-«sun end-Cam
lander ”momu'wimmomu- “measure-ex“...

Sheldvhim‘sN-Apmmw men-W ,
magnum-ammmu .f Miami-Illumllm- ”omnibus-antic.

We _Minuteman-mum. “a “I“ I, an“ torture-renewed

fl mum-e “m““N""t‘t‘

  

MBImWWflM'IMK*M~W~m-.mum

adm-O‘W0mmufiemwm amun-amp.

Copy that promotes a sense of security on the part

of readers while indelibly stamping the name of

famous manufacturer in their minds.
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PLATE XXVI
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Six unique selling propositions of Firestone are

101

adroitly presented here.



Follow your dreams on one of these excit-

in; tours and wind through places of beauty

and history. sunshine and warmhearled-

nest-tor a vacation rich in discovery and

joylully low in cost.

Italian Hollday to Zurich, Lugano. Pisa.

Rome. Capri. Naples. Assisi. Florcnw

Milan and (knew. For I6 days-only

5599 complete'.

Iberian flolleay to Lisbon. Seville. Torre-

molinm. Madrid. Granada and Cacercs.

For l6 days — only $499 complele'. 
A

PLATE XXVII

Mediterranean Crulee -(We let you to

Zurich and back.) Sail first-class lrom

Venice aboard Typeldoe Linea MIT Athinai

to ports of call touched by magic. For 17

“ye-ital 369! complete‘.

See your travel agent or call Swissair

for a da'y-by-day echedule of all the things

you'lleeeanddoonthetourofyour

choice. Or send in his output today.

Sui-air 03:3:th tram- Y3 (m2:

the l14ayeaeoreion late). all meals. fine. hotels.

transportation. eixhuee'uu "‘0 tine.

 

ub—~

 
Fertheateaeyyeu ueuallyependeaawlntervacetlea

We’ll giveyou Eumpe '3‘

 

Swissair. 9872 Wilehire Blvd» lever”mm.

Please send me molete ”urination about

Suleealr'e eoeelel: _ len .Nollde .

C] tberlanHdmwweneenGrub:

23% fl

rggvtssmn
CAPE - WORLDWIDE

,‘

A

i

Quaint illustrations and forceful copy appealing
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to the vacationer who wants to see EurOpe at low cost.
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