RETURNING MATERIALS:
MSU Place in book drop to
LIBRARIES remove this checkout from
A — your record. FINES will

T4

be charged if book is
veturned after the date
stamped below.

o
(MY
E V)







CONSUMER DISPOSITION BEHAVIOR:
THE RELATIONSHIP BETWEEN VALUE ORIENTATIONS
AND THE TENDENCY TO CHOOSE DISPOSITION OPTIONS

By

Diane Martin Neeb

A DISSERTATION

Subaitted to
Michizan State Uaiversity
in partial fulfillmeat of the requirements
for the degree of

DOCTOR OF PHILOSOPHY

Department of Marketing and Traansportation

1986






ABSTRACT

CONSUMER DISPOSITION BEHAVIOR: THE RELATIONSHIP BETWEEN VALUE
ORIENTATIONS AND THE TENDENCY TO CHOOSE DISPOSITION OPTIONS

By

Diane Martin Neeb

The primary purpose of this study was to investizate the
relationship between consumners' Value Orientations and their usage of
responsible versus irresponsible methods of disposition.

Value Orientations (on a Time Dimension and a Relational
Dinension) were investizated in relatioan to coasumers' teandencies to
use six disposition options (Keeping, Throwing-Away, Selling,
Deducting, Donating, and Passingz). Two models were proposed, one
suggesting that High Involveament Disposers plan disposition, based in
part on Value Orientations that are also logically linked to the
Rationales for the chosen behavior. A second model (Low Iavolvement
Disposition) suzzested that Value Orieatations were less relevant to
disposition choice. Data was reported, therefore, only for High
Iavolveneat Disposers.

The research design iavolved a mail survey sent to persons ia the
Dayton, Ohio area. Cpnsumers' namnes were drawn 3ystematically from the
Dayton telephone directory. They were first coatacted by phone, then
solicited to participate in a study coacerning the nanner in which
consumers get rid of products they no loager use.

Items on the mailed juestionnaire included questions on Value
Orientations, Rationales for selecting disposition options, usage of
different disposition options, Disposition Attitudes, Dispositiqn

Style, Demographics, and Residence variables.



The data obtained from the mail survey was analyzed by means of
correlational analysis to determine associations between cognitive,
affective, and behavioral variables; and One-Way Analysis of Variance
was conducted to determine differences in usage of options between
categories of Demographic and Residence variables.

Each disposition option was then "profiled" by Value Orientations,
Rationales, Disposition Attitudes, Demographics, and Residence
variables. Some preliminary understanding of the composite of relevant
factors in disposition choice was provided by thig procedure.
Predictions concerning correlations between specific Value Orientations
and specific Disposition Tendencies were supported for five of twelve
hypotheses.

Interrelationships (significantly differeat from zero at
p<.05) between Value Orientations, Rationales, and Disposition
Tendencies were depicted to illustrate how the general model of High
Involvement Disposition could, in fact, be applied to eaéh specific
disposition option.

Finally, conclusions were presented concerning a number of
coatributions to theory in both Marketing Channels and Environmental
Responsibility,‘as well as implications for tax policy and charitable

organization stratezy.
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CHAPTER ONE:

INTRODUCTION AND OVERVIEW

Parpose of the Study

Every year most consunmer households dispose of a number of durable
and seni-durable products held in personal inveatory. Factors which
night trigger the removal of no-longer-wanted items include the need
for space, redecorating, maturation, an inninent move, and changes in
lifestyle or household structure. The methods used for removal are
referred to as "disposition" options (Jacoby, Berning and Dietvorst,
1977) and generally include selling, swapping, passing along, donating,
and trashing.

Product category and condition, as well as the particular
situational pressures, nay influeace the specific disposition option
chosen. However, given the same products and the same situation,
coasuaners often show a diversity of behaviors as to the manner in which
they dispose. Personal charactecistics of the disposer are then likely
to be the influential factor.

Value Orientations theory nay offer some insight as to why
consuners dispose differeatly when product and situation factors are
controlled. Value Orientations theory proposes that specific
behavioral choices ire related to beliefs about "what works best." In
other words, the individual acts in accord with his/her world outlook
or philosophy of life (Kluckhohn, 1959.) This overall philosophy of
life consists of five dimensions, each having a differeat degree of
influence on any particular behavioral sphere (Kluckhohn and

Strodtbeck, 1961).



It is the purpose of the present research to exanine how two of the

dinensions of the Value Orieantations Set, the Relational Dinension and

the Tine Dimension, are related to the tendency to use each of the

3pecific disposition optioas. These relatioanships will be discussed

within the context of socially responsible consumner behavior.

This iatroductory section will be divided into the following
3ub-sections: 1) Importance of the Research Area, 2) Scope of the
Tavestigation, 3) Alternative Models, 4) Overview of the Methodology,

and 5) ILmplications.

Taportance of the Research Area

The research presented here offers coatributions in both
theoretical aad pragnatic arenas. First, the concept of disposition
axpands on the domain of coasumer behavior and extends channels theory.
Secondly, the study adds to the body of Social Responsibility
literature in the area of Environneatally Responsible Behavior. Third,
the findings nay aid in policy decisions concerninz the tax system.
Finally, the results are relevant to understanding the macroeconoaic
inpact of disposition as part of an underground econoay. The following
paragraphs will briefly present these areas of coatribution.

Expandinz Theory:of the Consumner's Role in the Channel of

Distribution. Most of the research in consumer behavior has

investizated how coasuners acquire goods; however, consuaer behavior
actually eantails acquisition, usage, and disposition of zoods (Jacoby,
1976; Nicosia and Mayer, 1976). Oaly a small straan of research has
addressed the issue of the consumer as a disposer. This neglect of

disposition nay be due to the nanner in which narketing depicts the



coasuaser, that is, as the eand-point in a channel of distribution. 1In
reality, however, the coasuner is often aot the final user of the zood.
He/she takes on the role of supplier in a "chaanel of disposition."
Goods nay be movad up the Backward Channel via recycling, trade-ias,
returas, and exchanges (Zikaund and Stanton, 1971). Coanversely, goods
nay be noved dowa the Extended Chaannel when they are sold, passed
along, or donated to other individuals or orgzanizations. Figure 1

depicts the possible moveneats ia a chanael of dispositioan.

Proncer Individuals
Midd leunkmnsuuré Organilations
BACKWARD CHANNEL FLOWS EXTENDED CHANNEL FLOWS

Figure 1. Chaanels of Disposition

The present investigation thus coatributes to the small body of
literature that views the consumer as a pivot-point rather than an eand-
point in the moveameat of resources. In the long ruan, every physical
392d a consuner acquires .aust be disposed of in some naaner. Evea so-
called "consunables" 1ike soaps are not truly "used up"; they are
disposed of, after use, through the sewerage systea. Iteas kept till
death are disposed of by legacy. In the words of the noted

Eaviroasentalist, "Everything has to go soaewhere" (Coamoaer, 1971).

Adding to the Body of Social Responsibility Literature. Whea the

consumer selects a disposition option, the behavior can be deesed as

either socially respoasible or irrespoasible. Two of the basic



conceran3 of Eaviroannantalists are pollutioan and the waste of natural
resourcas. Whea a still-usable product is throwa away, it coatribuates
to both of these probleams. First, the resources which aight have beea
usad by another person have baen wasted. Second, the product is noved
to a dump site or landfill where it will deteriorate. There are
3everal coacerns related to landfill accuamulation. Decomnposing
products introduce toxins into the water table and are particularly
daangerous if the naterials are syathetics that do not break down to
natural elemeats (Connoner, 1971). Fumes from deteriorating products
nay cause not only air pollution but also spontaneous combustion
(White, 1983). Finally, landfills and dump sites scar the landside and
create a forn of aesthetic pollution.

Socially responsible disposition nay be defined as any behavior
that noves 12 good aloag for extended use of its resources and delays
its becoming part of a landfill or duamp site. An understanding of the
responsible &isposer will enable ageacies to reinforce these desirable
behaviors.

Relevance to Tax Policy. There are inmportaat implicatioans for

policy nakers who are coaceraned with "redistribution of wealth" to
lower-income households. Any nethod of disposition that allows second-
hand nerchandise to be moved down an extended channel naiantains a
3ource of supply to those households which nay purchase items at very
low prices or receive thea as charity. Proposed changes in the
deductibility of donations aight act as deterreats to the donating
process. When low-priced nerchandise is nade available, the "real
incone" of the needy household is increased; whean the incentives to

3upply such nerchandise are reduced, that availability will dwindle.



The amoveneat of goods down the Extended Channel thus represents a
redistribution of "wealth" which is in the form of products rather than
cash, and which is provided in a voluntary manner by the individual who
is supplying this "wealth." Much has been written on donor behavior
concerning blood, body parts, cash, and volunteer time; but no
scholarly research has been conducted in reference to product donation.
Given the long-standing operations of the Salvation Army, Goodwill
Industries, and the Volunteers of America, there is clearly a function
of redistribution for which these organizations exist to serve some
sector of our society.

Macroeconomic Relevance. There is a market expansion taking place

in the area of second-hand 3oods. On the one hand, this expansion
represents a shift in coansumer tastes and acceptance of used goods.
Sone merchandisers of second-hand garments even refer to thea as
"vintage" clothing. On the other hand, it represents some interesting
nacroeconoaic phenomena. Most extended channel activity is not
"reported." As a result, there is an underestimate of "income" for
those who are ardent zarage-salers and those who swap goods and
services. When economic transactions are not reported, they are not
taxed, thereby making them worth even more. In years when GNP is quite
low growth-wise, there may be a vast underground economy in operation,
so that measuring sales of first-hand merchandise may grossly
underestimate the actual degree of economic activity taking place.
Understanding the disposition choice process and the characteristics of
those who engage in these "underground" transactions may shed some
lizht on why these activities occur and who is most likely to engage in

thea.



Scope of the Investization

The following paragraphs will briefly describe the manner ia which
the study has been narrowed down to a nanageable yat meaninzful set of

variables.

Disposition Options, Figure 1 illustrates that the consumer may

nove unwanted goods backward up the conventional channel or downward
through an Extended Channel. Because the Backward Channel options are
linited by the policies of producers and niddlemen, they are less
voluntary. Moreover, the Backward Channel activities tend to be
product-or-situation-dependent. (There are a limited number of product
categories which can be traded-in. Returns and exchanges are usually
limited to unwanted gifts or items about which the consumer wants to
nake a complaint., Recycling is primarily a container-related

activity.) Therefore, this study will focus on the Extended Channel

options from which the consumer may choose when deciding what to do

with an item which is usuable-but-no-lonzer-used.

The 1list of Extended Channei options can be quite lengthy if each
basic option is subdivided. For example, Selling could be subdivided
into 3arage sale, classified ad, auction, coansiznment agreement with a
second-hand amerchant, and swap-meet barzaining. In spite of the
possible differences between people who choose one of these sub-optioans
and persons who choose another, such fine discrimination was not deemed
necessary for the preseant study. All of the selling sub-options
represent innediate economic gain and some degree of effort.

On the other hand, there should be a relevant difference in Value
Orientations between those who donate for tax deduction purposes versus

those who donate items without listing them on their tax returas.



Thesa two options have been treated as differeat behaviors, referred to
13 Deducting and Doaatinz. While Deductiag produces a1 delayad econonic
return and requires some effort in listing and evaluating itens,
Donatiag produces nainly psycholozgical rasards for the donor but is
relatively effortless.

Passing-Along could be subdivided by the type of recipient:
ralative, friesad, aeighbor, or servaat/employee. While passiag itaas
to servaats/emnployees (persons of lower status than oneself) anay appear
to be nore like charitable doaation than passing aloazg to a1 relative,
friend, or neighbor, the foraer is considered to be a relatively rare
occurreace aad not w#orthy of a separate category. Therefore, Passing
activity has sinply been treated as "passing along to an acquaintance."

The Throwinz-A~ay optioa is sufficieatly self-explanatory. The
Keeping option has been included, although it is not truly a form of
disposition ia that the good does not move out of personal inveatory.
It has been included prinarily because it is traditionally included ian
dispositioa 3studies. Moreover, Keeping deals with the pack-rat
phenonenon, which slows the movenent of zoods to those who could nake
better use of the idle resources they coataia.

Because the coatext in which these variables have been considered
i3 one of 30cial respoasibility, the disposition options have been

tabled to show how they relate to the eaviroameatal coasequences of

their usige. (See Figure 2.)



Resource Landfill Socially
Disposition Option Waste Pollutant Responsible
Sell/Swap No No Yas
Donate and Deduct No No Yes
Donate w/o Deduct No No Yes
Pass to Acquaintance No No Yes
Throw Away Yes Yes No
Keep Maybe . No Maybe

Figure 2. Disposition Options in the Extended Channel and Their
Environmental Iapact

If socially responsible disposition is defined as "any method that
prevents waste of resources and delays the time at which the product
will add to the pollutions caused by landfill accumulation," then the
first four behaviors may be considered to be responsible, Throwing-Away
to be irresponsible, and Keeping to be questionnable.

Products Studied. The few existing studies on disposition

behavior have identified specific products and asked consumers what
they did when the product was no longer wantgd. This approach .may be
adequate when one wants to learn about the disposition of a specific
product or set of products; however, the purpose of the current study
is to examine the tendency to use certain options across a variety of
products. What the respondent says would be done with a toaster may
aot be representative of his/her general pattern of disposing. Results
from exploratory work for this dissertation suggest that most consumers
have something analogous to an evoked set of preferred disposition
options. A few would claim to have a single option that they tend to

use whenever possible. Therefore, if one is investigating behavioral



tendencies, it is not necessary to specify the stinulus set by
products.,

The stimulus set has been described essentially as "a number of
noderate value iteas that have not been used in a while, that are in
usable condition, and have no seantimeatal value." High and low value
itens were excluded because the former may be likely to be sold and the
latter thrown away. Moderate value items should elicit more variance

in disposition responses across coasumers, Simnilarly, damaged
condition is likely to rule out/dictate some options for some
consuamers. In addition, an effort was made to eliminate the effects of
emotional attachmeant. In sum, the respondents to the survey should
have been able to recall a set of connon household iteas which they
personally had held in iaveatory and about which disposition decisions
had been made in the past.

Value Orientations Dimensions. Value Orientations theory proposes
that every culture has a dominant set of orientations on each of five
dinensions, but that subgroups show variations on the dominaant
philosophy (Kluckhoha and Strodtbeck, 1961). Those with variant
orientations are expected to behave differently. The five dimensions
are: 1) Nature of Maa, one's beliefs about human nature; 2) Man and
Nature, one's beliefs about man's ability to control nature; 3)
Relational, one's beliefs about responsibility to others; 4) Tiae,
one's beliefs about looking to past, present, or future for guidelines;
and 5) Activity, one's beliefs about the motives for conduct. All of
these orientations will be fully explained in the literature review.

Value Orientations theory says that not every dineansion will be

equally influential in a given behavioral sphere; three of the Value
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Orieatation variablas have aot been coasiderad to have iadequate
theoretical liakage to the behavior of dispositioa. Two dineasioas
sare salectad for the praseat study bacause >f the relevaace of sinilar
coastructs in related literature on socially responsibla behavior. The
Relational Diacasioa, coacernad with naa's raspoasibility to naakiad,
deals with whether an individual takes responsibility primarily for

salf versuas lookiag out for others versus feelin3g depaadant da others
to solve society's probleans. This dinension appears to be the essence
of social respoasibility.

Secondly, the characteristic of "traditional"™ vs. "liberal" is a
recurring variable of interest ian the social respoasibility literature. -
Since traditionals look to the past, while liberals look more to future
change, the Tine Dineasioa froam Value Orieatatioas theory is
ippropriate for the current study.

Due to the need for lengthy scales to ameasure each dimeasion, it
713 daaned inpractical to 35 on a "fishiag expedition” ~ith the other
dinensions to find if they night bear some untheorized influence oa

30cially raspoasible dispositioa.

Alternative Models

Siance Value Orientations tead to be 3omewhat abstract, they are
likely to be liaked to a1 particular bahavioral sphere by an iaterveain3
set of cognitions. This set of cognitions can be expressed as a set of
axpectations about the desired attributes or outcomnes of the activity.
These expectations, or justificatioas, will heaceforth be referred to
13 the "rationales" for the behavioral teadeacy. Figure 3 depicts the

linkage froam Value Orientatioans to Rationales to Disposition Teadency.
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This process can be described as one that reflects relatively hizh

involvenent.

Value Orientations ---> Rationales ---> Disposition Tendency

Figure 3. High Involvement Model of Dispositioan

The above model assumnes that the behavioral sphere in question is
perceived by the consumer to be important; the behavior's attributes
are linked to some more fundamental, central value system (Rokeach,
1968), or ego (Sherif and Cantril, 1947). As a highly involving
decision area, it would merit information search, alternative
evaluation, and problem-solving effort.

On the other hand, some individuals may not dispose in accord with
their Value Orientations because, for then, disposition choice is a
behavioral sphere that is ggg_cégnitively linked to their personal
philosophies. Dispositioa may be seen as a peripheral activity,
deserving little forethought. Tﬁese persons' disposition activities
nay be induced more spoataneously by situational influences than by
Value Orientations. When asked about Rationales for the behavior, they
nay develop post hoc justifications that appear very sinilar to the
Rationales used by High Involveanent Disposers. These Rationales may
well be logically consisteat with the disposition options chosen,
though inconsistent with Value Orientations. Figure 4 depicts Low

Involveanent Dispositioa.

Situational Influences —--> Disposition Tendeacy —-> Rationale

Figure 4. Low Involvemnent Model of Disposition
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Obsarvation indicates that these two types Qf disposers do indeed
aexist., To ignore this classification would hamper the validity of tha
study. In addition, analyzing the data for both types together would
seakea the fiadinzs coacarning the relatisaship betweea Value
Orientations and socially respoasible disposition behaviors. It was
tharafore iaportaat to allow respoadaats td self-classify as to the
dagree of iavolveaneat they feel for this behavioral sphere. Since
those who are oaly niainally "iavolved" in an activity nay sinply
answer the questioans without auch thought or may recall their behaviors

inaccurataly, their respoases were excluded froa the analysis.

Overview of the Methodology

A large sanple survey was coaducted by aail ia the Dayton, Ohio
area. Respondeats were first coatacted by phoane, told very briefly
about the nature of the study, and thea solicited for participation.

- The research instrumneat coasisted of questioas coaceraing 1) Value
Orientations on the Relational and Tine dimensions, 2) Rationales for
disposition choice, 3) Dispositioa Teadeacy, Attitudes, and Style (High
versu3 Low Tavolveanent), aad 4) Denmographic and Residence variablas.
Data aaalysis focused prinarily oa the streazth aad directioa of
correlatioans betwaen Value Orientations and Disposition Teadeacy

for those raspiradeats ;ho salf-classified as nore hizhly iavolved in
their disposition decisions.

In addition, each Disposition Tendeacy was profiled by both
psycholozical and d=nographic characteristics in order to davelop
interpretations and iamplications. Models of 2ach specific disposition
option were thea constructed to depict the correlatioans betweaa

relevant Value Orientations, Rationales, and Disposition Tendencies.
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Taplicatioas

Critics of narketing oftea cite "planned obsolesceace" i3 a
stratezy which leads to the wastefulaess of a1 throw-awiy 3dciety. They
3een to imply that the coasumner tires of a still-usable 300d and sinply
trashes it. Prelininary studies for this dissertatioa indicated that
tﬁis is far from the case; in each of the small-sample studies
conducted, oaly 137 of the usable products were reported to be likely
to be trashed. In the aggregate, at least, these exploratory results
wouald suzgest that Anericans tead to be a1 socially respoasible nation
of disposers. Value Orientations have been hypothesized to explain why
3o.me coasuner3 behave nore raspoasibly thaa others.

Inplications for goveraament azencies, charitable organizations,
aad eavironsental actioa 3roups cia be drawa froa the fiadinzs of
3tudies s3uch 13 the preseaant one.

Charitable organizations aight use these findings to target
reiaforcing nessages to curreat donors and to develop tactics for
ippealiang to poteantial donors.

Eaviroaneatal action groups night leara which disposers are
carreatly behaviag irrespoasibly aad, by Jadérstanding 3uch disposers,
deternine whether behavior nodification is feasible.

Policy nakers ia the area of incoma tax should consider what night
happen when deductibility for donatioas is decreased, i.e., to which
option will those donors tend to switch when their iacentive for
donating is removed? Deducters nay be likely to discontinue donating
in favor of some other option which 1130 fits w#ith their Value
Orientations and Rationales, thereby reducing the flow of low-priced or

free goods to the truly aeady.
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Producers of new 30ods should be aware of the factors iafluencing
coasuner3 #ho tead to dispose by rasale or passinz aloan3 to
icquaintances. Superior quality 3o0ds that teand to be outgrown-before-
wora-oit or subject to style chaazaes night be positioned as haviag 300d
resale value or as durable enough to pass on to a frieand. The tone of
the advertisiag could be set by the Value Orieatation that correlates
~#ith the respective Disposition Teadency, aand copy poiants could be
biased oa appropriiate Ratiosanales,

Ia conclusion, the manner ia which consumers deal with usable-but-
no-loagar-used goods has ianplications for several sectors >f society.
Moreover, disposition i3 worthy of study as one of the .most coanon, yet
rarely researched, sociological phenonena. This research should
anhance the theoretical elaboration of a relatively new area of

iavestigation coaceraing one of niaan's oldest activities.



CHAPTER TWO:

LITERATURE REVIEW

The literature related to the present study could indeed be
considered interdisciplinary. Refereaces have been drawn froa
literature and theories in not only marketing and consumer behavior but
also anthropology, sociology, small group psychology, econoaics,
ecology, and urban planning. Due to this diversity of related areas,
sone topics are represented by only a few articles which seemed to be
particularly useful in providing insights. Although some areas are not
presented in depth, their relevance to this dissertation will be
demonstrated.

This chapter.will be divided into several sub-sections:

1. Value Orieatations theory will be reviewed first in order
to provide the theoretical framework for the study.

2. The literature on socially responsible behavior is
covered, with specific focus on eavironmentally coascious
consunption. While none of these studies specifically
address responsible disposition choice, they add insight
into the usefulness of investigating Value Orieatations
in relation to responsible behaviors. In addition, the
recurring debate about the political orieatations of
3ocially responsible individuals highlights two of the
Value Orientation dinensions as relevant and justifies
their inclusion in the present study.

3. The literature on disposition choice per se will be
presented.

4, Disposition options will be differentiated within a
theoretical justification of the taxonoay of options.

5. Discard behavior will be discussed as a socio-cultural
phenoanenon.

The Theory of Value Orientations

Consumner behaviorists generally include the construct of values in

conprehénsive nodels of consuner decision naking. Values have been
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defianed ia .naany ways, but they are usually thought of as noranative
ideals. The theory of Value Orientations, however, z0e3 1 3tep beyond
the concept of ideals by dealing with the more pragmatic conceptions
that amake up an individual's personal philosophy. This section of the
literature review will present the amajor ideas developed in Value
Orientatioas theory by Clyde Kluckhoha (1959) and Florence Kluckhohn
with Fred Strodtbeck (1961).

The following quotation from Clyde Kluckhohn (1959) captures the
esseace of Value Orientatioans theory:

"Values go back to a conception of nature... Differeat
cultures are tied to different conceptualizations.

"Values iare constrained within the framework of what is taken

a3 givea by nature. If the nature of humnan nature is

coaceived as intrinsically evil, mea are not enjoined to

behave like gods; though if hunan nature is believed to be

perfectible, they nay be." (p. 392)

Kluckhoha's positioa is that what one thinks one "ought to do" is
deternined by culturally learned existential beliefs about "how things
are." "How thiags are" is the coanceptualization of reality, or,
3inply, one's world outlook. Behavior is said to follow logically froa
what one thinks is "possible."

Ia teras of the role values play, Kluckhohn states that a value is
"a conception, explicit or implicit, distinctive of an individual or
characteristic of a3 group, of the desirable which influences selection
from suitable modes, neaas, and ends of action" (p. 395). Kluckhohn
prefers the tera "selection" over "choice" because choice implies
conscious intention. Describing selection between behavioral optioas,

he says that the individual wil