


ABSTRACT
THEMATIC CONTENT ANALYSIS AS AN APPROACH TO PREDICTION OF

AUDIENCE RECEPTIVITY OF RELIGIOUS RADIO PROGRAMS,
WITH A DEMOGRAPHIC ANALYSIS OF PROGRAM PREFERENCE

By

Edward Yih-min Chenhwang

On the conjecture that the receptivity of a given
audience to a given religious radio program is primarily
determined by the religious themes of that program, this
researcher postulated that audience receptivity of a reli-
gious radio program could be predicted by the thematic data,
if a "code of receptivity" could be established for a
given audience.

To examine the validity of such a conjecture and the
practicality of the above postulation, a multi-facet approach
was employed, consisting of: (1) audience research, (2) the-
matic content analysis of religious radio programs, and
(3) Stepwise Regression Analysis of the audience receptivity
and thematic data. Three hypotheses compatible with
theories of communication and social psychology in regard
to the elements affecting the receptivity of the audience
to various religious themes were presented.

Through a study (by mailing questionnaire) of 140 lis-
teners of Family Life Radio (FLR), which broadcasts religious
radio programs in the mid-Michigan area for 11-18 hours a
day, 11 themes or elements were ranked according to their

receptibility. Audience receptivity to each of the 56
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religious radio programs broadcast by FLR was computed by
a proposed formula.

To undertake the thematic content analysis of religious
radio programs already measured for audience receptivity, a
highly detailed religious theme category system was developed,
comprising six religious and two non-religious theme categories,
plus three emotionalities, all compatible with theological
concerns and sociological functional analysis of religion.

This thematic content analysis of 21 scripts for 11 programs
was undertaken by two female student analysts. Reliability
of thematic analysis ranged from 93.1% to 62.7% with an
average of 77.0%, whereas reliability of emotionality analysis
achieved only a 64.4% average.

Using the computer, audience receptivity raw data of 11
programs and the corresponding thematic data underwent 15 sets
of Stepwise Regression Analyses with findings most compatible
with that of audience research on receptible themes. The
viability of using thematic data for the prediction of audi-
ence receptivity was examined by applying the given thematic
data with the obtained regression coefficients to a multiple
regression equation. These regressién coefficients which can
be different from audience to audience, are exactly what was
envisioned as a "code of receptivity" for a given audience
in the initial postulation. The most useful "code of recep-
tivity" obtained from this study produced these statistics:

standard deviation, 12.47; error of prediction, 1 - RZ = .0065;

standard error of prediction = 12.47 /.0065 = .9976 * 1.00.
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Probability of y being in th‘e range of +1.00 was expressed
as P (9 - 1.00 <y <9 + 1.00) = .68 (or 68%).

Religious themes that have a positive relation with
audience receptivity are ranked as: Category IV, "Intimate
God~man relationship," Category VI, "Man-to-man relations
guided by God-man relationship," and Category V, "Man's
relation to himself guided by God-man relationship."

Religiéus themes.that have a negative relation with

audience receptivity are ranked as: Category I, "Revelation,

prophecy, eternity and the Last Day themes," and Category II,

"Confession, repentance and reconciliation." However, the

most significant three variables in 15 analyses are ranked
as: Category I, Category IV and Category VI with signifi-
cance levels ranging from .0005 to .097.

-The only accepted hypothesis is Hypothesis I, "Audience
receptivity and evangelical religiosity (sum of Category I
and Category II) have a relation with each other."

This rela-

tion was identified as being clearly negative. Hypotheses II

and III, concerned with negative and positive emotionalities
respectively, remained inconclusive, possibly due to the low
reliability in the emotionality analyses.

To facilitate further observations of the implication
of audience receptivity and the nature of program content,
an extensive analysis of the listeners in 21 demographic

areas in relation to their program preferences was under-

taken.
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spiritual guidance and every humane support which were needed
during my times of crisis.

I am also most grateful to Rev. Warren Bolthouse,
President of the Family Life Radio Broadcasting System and
his entire staff for their cooperation and generous assist-
ance, essential for this research. Deep appreciation is also
due all the Family Life Radio listeners who took part in
responding to the time-consuming questionnaires. Without
their kind cooperation this study would not have been pos-
sible. They are indeed lovely people.

I would further like to express my deep appreciation to
the following individuals involved in this research under-
taking: Karen Kayser, Robert Broadwell, Jill Bugay, Julie
Paynter, Diana Walanga, Nancy Cross, Susan Winchester, and
Kathy Burke. Special thanks are due my friends Kathy Burke
and Jim Rojeski with whom I have enjoyed many thought-
provoking discussions which are contributive to the ideas
presented in this thesis. My kind thanks are also due Ray
Stilwell of the Instructional Media Center for his technical
assistance in an early pilot study, and to the office secre-
taries at the Instructional Media Center for helping to col-
lect returned questionnaires. I am thankful to all with
whom I have associated during my study in this country.

This research has its background in my past involvement
in religious broadcasting, beginning in May 1960, with some
American missionaries, who were eager to institute a new

channel to mass-communicate the Gospel in my homeland Formosa,
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known also as Taiwan. A new religious broadcasting team was
created in Taipei, Taiwan in May 1960, called Overseas Radio
& Television, Inc. (ORTV) under the directorship of Rev.
Stanley Tang, Mr. Leland Haggerty and Miss Doris Brougham.
This researcher was privileged to work as Chief Operator and
Radio Choir Coordinator. Various types of religious programs
were produced and circulated to many stations on the island,
and many of them were sent to FEBC (Far East Broadcasting
Company) stations in Okinawa and Hongkong to be broadcast to
China. However, this researcher had never been certain about
the effectiveness of such broadcasting. "To what extent are
such programs helpful to believers and non-believers alike?,"
was one question, and "Are the people really receptive?"

was another.

Do the people of Taiwan, whose major folk religions include
Buddhism, Taoism and Confucianism, really listen to Christian
radio programs? What kinds of messages (or themes) do these
religious broadcasts communicate to people? Are they recep-
tive, or do they turn off? How about the religious programs
that are broadcast to the Mainland Chinese? Can these programs
be receptible to Chinese? Young Chinese today must have a
very different belief system from young Chinese of, say, 25
years ago. If the people to whom we communicate are not
receptive to what we present to them, what we do may be
wasteful. What more should we do to be receptible?

There can also be theological controversy over the mes-

sages that are broadcast, whether the messages are presenting



the essence and truth of the Gospel. However, the important
thing is that the message should be helpful to the listener in
his pursuit of a happy and meaningful life. ORTV as a whole
seems to have been successful in this regard. 1Its success
in reaching the people can be attributed to its ability to
present the themes that are immediately relevant and helpful
to the lives of people. For example, in the midst of the
English-learning boom, Miss Doris Brougham has been giving a
series of English lessons on the air, which reportedly has won
a great number of listeners to become interested in Christian-
ity. Such programs are, understandably, abundant in themes
from Category VI, "Man-to-man relations guided by God-man
relationship, or man's love or concern for his fellowmen,"
and Category VII, "Non-religious ideological," which in this
research have also been proven to be very receptible themes.

Of course, the culture and the people in the Orient
are quite different from those of America. But the basic
human needs, physical and spiritual, are the same every-
where. The researcher hopes that the findings of this
research will be useful to religious broadcasting not only
in this country, but also in other parts of the world.

Before concluding the Preface of this dissertation,
I would also like to express my deep gratitude to the
following individuals and institutions which have helped to
make my earlier years of graduate work possible: Dr.
Shoki Coe, former Principal of Tainan Theological College,

Tainan, Taiwan; Rev. Boris Anderson, Associate Secretary,
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World Church & Mission Department, United Reformed Church
of England; Dr. John R. Fleming, former Director of
Foundation of Theological Education of Southeast Asia;
Dr. Barnerd M. Luben, former Dirgctor of RAVEMCCO and
Miss Beverly J. Chain, Communication Director of RAVEMCCO
(presently, Inter-media), National Council of Churches of
Christ in the U.S.A.; Dr. Alan H. Hamilton and Dr. L.
Newton Thurber of the United Presbyterian Church in the U.S.A.;
Dr. Choan-seng Song, former Principal, and Prof. John Jyi-giokk
Ti®, both of Tainan Theological College, Tainan, Taiwan.

To my brother, Yih-ping, whose understanding and
support have been indispensable to the completion of this
dissertation, I would like to give my warm and kind thanks.
To my wife, Phek-hGn, who helped virtually in every aspect
of this research, I would like to give my deepest thanks.
I am indebted to her for understanding, encouragement and
patience throughout. To Melinda Hong-1f who grew to
kindergarten during my program, and has kept saying, "Pa Pa,
1; tI si & thik 1iau? Khah kin leh, goa bd al koh tan
lah,"! to Elizabeth I-1I and Marian Boan-1I I could not
be more delighted than to say, "Pa Pa thék liéu ah!"2

Lastly, but not leastly, it is to Him that grateful
acknowledgement is made for the gift of faith through which

a conjecture was developed for this research.

1“Daddy, when will you finish your school? Hurry up,
I don't want to wait any longer."

2"Daddy has finished school."
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CHAPTER I

THE PROBLEM AND RESEARCH BACKGROUND

DEFINITIONS OF TERMS

For the convenience of the reader, definitions of
terms are given at the beginning of the chapter in which
they are used for the first time. Some definitions of
commonly used terms may have an expanded meaning, while
others may have a slightly different meaning. The reader
is thus advised to consult the definitions of terms whenever
he is referred to definitions at the footnote. Many research
terms are partially or entirely borrowed from Standard
Definitions of Broadcast Research Terms, published by the
National Association of Broadcasters.

Audience: a group of individuals who are considered to be
receiving the given broadcast at one time or another.

Audience receptivity: frequently abbreviated as ARTY in
the present study. The term is used to grade or rank
a program according to the degree to which a given
audience feels receptive to the program. ARTY is
measured according to the formula presented in Chapter
IV. The receptibility of a given program to a given
audience is the same as the receptivity of a given
audience to a given program. The two terms are used

for the same idea, expressing it differently from
different angles.

Bipolarization: a term used to denote the contrast between
two opposite semantic concepts, such as good and bad.
The term is frequently used in the Yale study to reveal







the nature of the program content in which good and bad
were portrayed in contrast. The sharper the contrast
is, the greater the bipolarization.

Mailing Questionnaire: a method of data gathering used in
social survey in which all the questions to be asked of
the potential respondents are printed in the form of:

1) £filling in the blanks, 2) multiple choice answers,

3) open-ended questions, etc. The questionnaire is
then mailed to the individuals of a selected sample
from the frame, frequently with a self-addressed,
stamped envelope for the convenience of the respondents.

Message: ideas presented in the form of verbal or non-verbal
(such as visual) language. It can be a theme or a col-
lective form of several themes.

Program: a finished form of messages presented to the
audience in a format, consisting frequently of talk,
music, sound effects, and other non-verbal messages.

It is used interchangeably with broadcast in this study.

Thematic content analysis: one of the content analyses in
which the themes or assertions in a message or a state-
ment are counted and classified into predetermined
categories. To undertake this analysis the categories
have to be exhaustive of all possible themes or assert-
ions, and all the categories have to be mutually exclu-
sive. A theme, thus, cannot belong to more than one
category. See Chapter IV, Part II for a further
explanation.

Theme: a term often used interchangeably with "message"
in this study, but also implying a clear single
assertion as contrasted to "message" which may mean
more than one theme.

Value: a selective orientation toward experience, implying
eep commitment or repudiation, which influences the
ordering of "choices" between possible alternatives in
action (Clyde Kluckhohn, 1956). By American traditional
value the researcher implies more or less conservative
alternatives that have been respected since the early
days of American culture and heritage. 1In the same
vein, by traditional beliefs the researcher implies
more or less conservative religious beliefs.







A. INTRODUCTION

The problem of improving the quality of radio and
television programs has been one of the constant challenges
in the field of broadcasting. The broadcasting industry has
devoted much of its effort to improving technical aspects
of production, to making the program more real, more perfect
and more aesthetically attractive. By technical aspects,
the researcher implies the format, rhetoric, personalities
of the actors or speakers, voices and sounds, and overall
production technique.

Program content, however, in terms of the message,
verbal or visual, has not been as much of a concern to
the broadcast media. Violence on television programs, for
example, has been one of the few things that has come to
the attention of the concerned citizens and parents alike.
A national citizens' organization, "Stop Immorality on
Tv,"l is a group of concerned citizens committed to legis-
lative control of the degree of violence and moral reces-
sion on television. This is an example of consumers,
rather than producers or sponsors of broadcasting, con-
cerned about what is transmitted to individuals in mass

society.

Many parents and citizens are also worried about other

1National Headquarters: 278 Broadview Avenue,
Warrenton, Virginia 22186.
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mass medial carrying "polluted messages," which, they feel,
are so remote from traditional values* and beliefs. The
implication of these contemporary scenes, as it relates to
the starting point of this study, is the "receptiveness of
the listeners or viewers to the messages of the program,"
or to éut it differéntly, "the receptibility of the messages
to the given listening or viewing audiénce." |

Obviously, people in the "Stop Immorality on TV" cam-
paign should have little receptivity to the television
programs they are fighting. They dislike such programs not
because the programs are ineffective, but because the mes-
sages and the themes carried are not morally acceptable to
them.

Thus, the technically well-produced programs we have
available and believed to be very effective, if received,
in terms of producer's communication objective, have little
chance of being received, if the messages that constitute
the program are not receptible to the target audience. Only
a receptible message can penetrate the target audience.

There appears to be a parallel scene in the field of
religious broadcasting. Seemingly, not too many people care
to listen to or view religious broadcasts. There are few

studies available suggesting what may be the problem. But

1Citizens for Decent Literature, the Provident Bank
Tower, 1 East 4th Street, Cincinnati, Ohio 45202 is an
example which is concerned about "polluted messages" such as
pornography in motion pictures.

*See pefinitions of Terms on page 2.



it has been observed that people refrain from listening or
viewing a broadcast when the message is not acceptable.

Are religious programs also received according to similar

criteria?

B. THE PROBLEM

If certain criteria exist among the audience, by which
religious broadcasts are judged in terms of messages or
themes, what are these themes that make some programs. more
receptible? And which make other programs less receptible?
What are the dominant themes existing in some of the more
receptible religious programs? And which are dominant

themes existing in some of the less receptible religious

programs?

C. REVIEW OF THE LITERATURE

There is a poverty of literature in the field of
religious broadcasting. Many of the studies done ih this
field have dealt with "How" questions, such as, "how to
write a well organized script," "how to make the subject
matter clear,”" and "how to use the written script in the
studio over the microphone," etc. Few have seriously dealt
with "what" questions. However, an exceptionally comprehen-
sive study was completed by the Yale University Divinity
School in 1954, with Everett C. Parker, David W. Barry and

Dallas W. Smythe as the major researchers. The results






were detailed and presented in the voluminous book, The

Television-Radio Audience and Religion, published by Harper

& Brothers in 1955. This study will be referred to as the
Yale Study in the present study.

Another study that is especially noteworthy is an
unpublished, 588-page Ph.D. thesis in speech, written by
Donald D. Dick at Michigan State University in 1965. The
title of the thesis is "A Survey of Local Religious Radio
Broadcasting in Los Angeles, California, with a Bibliography
on Religious Broadcasting 1920-1964." Dick's study was
developed from his early pilot study which he undertook
with a sample in Lansing, Michigan. What makes this study
noteworthy is the extensive bibliographical work.

This researcher was greatly benefited by Dick's
bibliographies. Not all of those included are studies on
religious broadcast itself, but rather are studies useful
to those engaged in the study of religious broadcasting.
When reviewing the bibliography in Dick's thesis, a few
studies are related to content analysis, but none is dir-
ectly related to the religious thematic analysis undertaken
in the present study.

Even the Yale Study, which undertook a content analy-
sis of several selected religious broadcasts, dealt only
with value-loaded words, such as good and bad. The content

was evaluated in terms of bipolarization.¥*

*See Definitions of Terms on page 1.



Some of the communication theories established by
social psychologists, such as Leon Festinger, Carl I.
Hovland, Irving L. Janis, Harold H. Kelley, etc., seem to
be applicable in the present attempt to hypothesize why
some religious themes may be more receptible than others,
or less receptible than others. These theories will be

detailed in Chapter III of this study.

D. NEED FOR THE STUDY

It has been observed that people who refrain from
viewing certain television programs, do so because the mes-
sages or themes carried by these programs are considered
to be remote from and incompatible with the values and
beliefs which they hold. It has been considered whether a
similar situation exists with the religious broadcast
audience. That is, are the messages or themes transmitted
on religious broadcasts receptible only when they are
regarded as compatible with the prevailing values and
beliefs which the target audience holds?

There is, however, no study available that sheds
light on this question. There can be some values and
beliefs that are compatible or incompatible with the themes
or messages transmitted to the audience in religious

broadcasts.
It is not the point of concern here to identify the

values and beliefs that resist certain religious messages






1 But there is a need to identify their counter-

or themes.
parts: which religious messages or themes are resisted by
the radio audience, as the violence and moral recession on
television are rejected by the concerned citizen?

With few past studies of religious themes and their
receptibility to the general audience, there is a great
need to seek this understanding, if we are to evaluate
adequately the social significance of religious broadcast
in contemporary life. The findings could give religious
educators, radio broadcasters, ministers, evangelists,

religious sociologists and researchers alike directions

for meeting the needs of the radio audience.

E. FAMILY LIFE RADIO BROADCASTING SYSTEM

With its headquarters in Mason, Michigan, 15 miles
south of Lansing, its second station in Albion, Michigan,
38 miles south-southwest of Lansing, and its third station
in Midland, Michigan, nearly 100 miles north of Lansing,
Family Life Radio Broadcasting System was considered to be
an ideal source of information and subject for the present
s tudy.

Family Life Radio Broadcasting System (abbreviated FLR

lWhether religious messages or themes can be discussed
in "value~language" or not, can be a controversial question.
But for more debate see John A. Hutchson, "American Values
in the Perspective of Faith," in Donald N. Barrett, ed.,
Values in America, (South Bend: Notre Dame University Press,
1961).




frequently in this study), headed by Rev. Warren Bolthouse,
the founder and President of FLR, began its religious broad-
casting with a 240 watt AM transmitter in Jackson, Michigan
in May 1967, and moved to Mason, Michigan in January 1969.
Its code is WUNN 1110 KHZ.AM. FLR then added a 3000 watt
FM station in Albion, Michigan, in April 1970. Its code

is WUFN 96.7 MHZ.FM stereo.

Both stations are capable of covering listeners
within a radius of 35 miles. Listeners with a good antenna
and a finer-dial equipped FM radio in the Greater Lansing
Area are within reach of FM broadcasts from Albion. How-
ever, due to the presence and, therefore, the interference
of WIIM-FM in Lansing with a powerful 1000 watt transmitter,
and its adjacent wave of 97.5 MHZ, many FLR listeners in
the Lansing area are not able to receive FLR's WUFN-FM from
Albion. These listeners have to be content with FLR's AM
from Mason for about 11-14 hours of daily religious programs.
With the construction of its third station, an FM in Mid-<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>