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ABSTRACT
INFORMATION-SEEKING, OPINION LEADERSHIP,
AND SENSE OF POWERLESSNESS FOR

DIFFERENT ISSUES
By Shirley Eckerson Marsh

The study of personal influence over the past twenty years has

consistently produced evidence of the importance of face-to-face
interaction in opinion formation and decision-making as related to

mediated sources of information, Few studies have investigated

information-seeking in a broad context comparing mediated and inter-
personal sources for more than one issue and for a general population
sample,

There was need to examine the interplay of influence from
several sources on more than issue, focusing attention on some
factors which predispose information-seeking behavior by an individual,

Thus, the objectives of the research reported in this thesis

were:
1, To examine the relationship of four variables -- opinion
leadership, sense of powerlessness, interest, and
gregariousness -- to the extent of information-seeking,
2, To examine the relationship of four variables -- opinion

leadership, sense of powerlessness, interest, and

gregariousness -- to the degree of interpersonalness in

information-seeking.

b




3. To determine whether the relationships between the

four variables and (1) extent of information-seeking, and

(2) degree of interpersonalness, hold true for different

areas,
Data were collected from five hundred adults, a random sample,

in the state of Nebraska via personal interviews by trained interviewers,

The data gathering instrument was developed within the theoretical

framework of the research, Some measures were constructed specifically

for use in this research while others utilized questions and scales

from previous studies, Validity checks were made by correlating scale

items with scales which had been validated by other researchers,
Correlational techniques were used to remove the effects of the control
variables -- life cycle, sex, community size, education, and socio=-

economic status, Zero-order and partial correlation was the major

statistical method used to test the empirical hypotheses, Pearsonian

production moment correlations were computed in the multiple correlation

analysis,

Information-seeking was the dependent variable of the research,
defined as the degree to which a receiver (person) utilizes mediated

and inter-personal communication channels to obtain ideas, advice, or

Two issues were studied: a public

information about a specific issue,
affairs issue (taxation) and a social issue ( women working).

The research focused on the four independent variables considered
to be predisposing factors in information-seeking behavior:

i\ Opinion leadership, defined as a person who himself indicates

“that he influences the opinion and behavior of other

individuals through personal contact;




2, Sense of powerlessness, defined as a feeling of lack of

control over the outcome of public or social issues and
a low expectancy that ome's own behavior can alter them;
Issue interest, defined as a psychological involvement of

the individual with an issue which facilitates awareness

and action; and

4, Gregariousness, defined as the extent of an individual's

formal and informal social contacts with other people. R
Eight hypotheses guided this research inquiry, The major ( %
findings are:

1. The extent of information-seeking is positively related to

opinion leadership for both issues,

2, The degree of interpersonalness of information-seeking is

positively related to opinion leadership for both issues,

3, The extent of information-seeking is negatively related

to sense of powerlessness for the taxation issue but not for the women

working issue,

4, The degree of interpersonalness of information-seeking is

negatively related to sense of powerlessness for both issues,

5, The extent of information-seeking is positively related to

the degree of issue interest for both issues.

6, The degree of interpersonalness of information-seeking is

positively related to the degree of issue interest for both issues.

7. The extent of information-seeking is positively related

to gregariousness for the taxation issue but not for the women working issue,

8. The degree of interpersonalness of information-seeking was

found not to be related to the degree of gregariousness for either issue.
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CHAPTER 1

THE RESEARCH PROBLEM

The Problem

A basic notion underlying communication research is that human
beings participate in interactive experiences within a symbolic
environment. This participation tends to influence different human
beings in different ways. There is an interplay of influences as an
individual forms opinions, makes decisions, or engages in other
behaviors. The total of these interactive experiences at any one
point in time can be conceptualized as constituting the communication
situation.

Within communication research, one important concept is
influence. Investigation of the processes involved in the flow of
ideas from source to receiver is an important task for communication
researchers as they endeavor to understand the nature of influence.
One of the key questions underlying the present investigation is:
"Is influence as encountered via information-seeking specialized
according to issues?"

Two assumptions are basic to the present research:

1. 1Interaction may involve influences from a source by way
of both interpersonal and mediated communication channels.

(2. All interactions are motivated and inhibited by pre-

disposing factors unique to the individual receiver. \
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The communication situation, within the framework of the present
research, involves the PERSON subject to INFLUENCE by advice, ideas or
information which is relative to an ISSUE, via interpersonal or
mediated CHANNELS in making a DECISION, This basic model suggests an
interplay of influences from several sources on a single issue. It
acknowledges the inadequacy of looking at either mediated or interpersonal
channels of influence separately. It points up the necessity of analyzing
patterns of exposure to source of influence when seeking to explain
an individual's channel selection on a particular issue.

The present model encompasses the elements of a basic
communication model developed by BerIO.l the S-M-C-R model. His model
treats source, message, channel and receiver as separate units of
analysis. Berlo's more general model does mot specifically account
for multiple types of each element, for a time dimension, or the
interaction process among his model's elements.

The concept of a channel of influence is central to the model
Presented here. For the purposes of the present research, communication

channel will be defined as a vehicle for the flow of influence which

eminates from interpersonal or mediated sources and has an effect on
some decision made by an individual.? The individual in this study
is called the "information-seeker", and is further designated as an

opinion leader or as a non-opinion leader.

—_—_—

ip, K. Berlo, The Process of Communication, New York: Holt,
Rinehart, and Winston, Inc., 1960, p. 72.

2Talcott Parsons, "On the Concept of Influence;" Public
Opinion Quarterly, Vol. 27, Spring, 1963, pp. 37-92. This reference
includes comments by James Coleman and Raymond Bauer and a rejoiner by
Parsons, According to Parsons: "Influence is a way of having an effect
on the attitudes and opinions of others through intentional (though not
necessarily rational) action -- the effect may or may not be to change
"

the opinion or to prevent a change." ‘
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Although a generalized concept of influence is central to this
type of research, only the channel of influence is a research variable
in the present study. The use of channel implies the existence of a
source and, within the present context, can be regarded as synonomous
with source, in that the two cannot usually be distinguished empirically.
The information seeker is connected to the issue by a series of inter-
actions via the channels. Initial contact with the issue creates an
awareness at time 1 and sets the interaction process in motion.

The influence process takes place within a social context
where a broad range of social interaction may occur. Through
interacting with mediated or interpersonal sources, an individual
becomes aware of an issue. Once aware, it is probable that an individual,
in time, will be confronted with the necessity of making a decision.
Decision-making suggests a dynamic, rather than a static, state.

The decision-making process involves a sequence of behavioral events,
i.e., interactions of person with channels, and change of relationships
and conditions throughout the sequence of events. The process is
characterized by a search for information, ideas, or advice, instrumental
in making the decision.

When using such a model for analysis, the researcher can detect
the patterns of interaction and describe them. The explanation of the
Patterns and why they evolved, however, must rest on further analysis
of the predispositions of the person involved and the dimensions of
the issue in question.

Any person will be limited as to the range of possible decision

alternatives by such factors as:
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1, The realm of possible decision alternatives;
2, The alternatives that he actually perceives;
3. His own predispositions;
4, The limitations of his socio-cultural environment
(assuming that the environment is not one of
normlessness);

5. The availability of channel sources; and

6, Immediate limitations, e.g., resources of time, energy,
ability, money,

Parsons3 stated that influence does not occur within a closed
system, It is a means of persuasion which brings about a decision to
act, He draws an analogy between money and influence, regarding both
as a “circulation medium,” both as symbols, Parsons viewed influence
as a symbolic medium of persuasion, detected by recognition of some
symbolic act or component of action on the part of an actor which
communicates a generalized basis of which trust, in more specific
intentions, is requested and expected,

The basic model just described fits Bauer's4 criterion of a
transactional model, one in which feedback is viewed as an invitation
to "make another offer," Feedback in the model is conceptualized as
information-seeking, Information-seeking is the initiation of contact
by a person with one or more communication channels carrying information
about an iuue.5
—_—

*Ibid,

I'Infomtion-seeking is further defined in Chapter II,

SIbid,
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To conclude, influence as a medium implies an intentional channel
of communication involving a positive sanction and some mode of
puz'lunlicm.6 This would suggest that there is an issue of concern to
the information-seeker, The term “issue" implies the existence of a
topic with pro and con alternatives on which individuals would be likely
to have a position. When the position is taken, a decision has been
made,

Objectives

This research is designed to examine exposure to mediated and
interpersonal communication sources for different types of issues,
it is further intended to determine the relationship of this exposure
to opinion leadership, sense of powerlessness, interest and gregariousness,

The objectives are the following:

1., To examine the relationship of four variables -- opinion

| leadership, f\senne of powerlessness, interest, and
gregltiousx;.eas == to the extent of information-seeking,

2, To examine the relationship of four variables -- opinion
leadership, sense of powerlessness, interest, and
gregariousness -- to the degree of interpersonalness in
information-seeking,

3, To determine whether the relationships between the four
variables and (1) the extent of information-seeking,
and (2) the degree of interpersonalness, hold true for
different issues,

61pid,
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Rationale

The study of personal influence over the past 20 years has
consistently produced evidence of the importance of face-to-face
interaction in opinion formation and decision-making in relation to
mediated sources of information. In many investigations of the two-
step flow hypothesis, the interrelationships of personal influence
and mass communication have been the central focus.’

The research on personal influence is the main source of interest
and inspiration for the present research. Previous research has
generally looked into one issue at a time or one type of communication
channel at a time and has compared various aspects of information- ,
seeking behavior.

Katz and Lazarsfeld® did compare communication behavior on
more than one issue and type of channel, but their research context
was limiting. They studied a population of women in a semi~-
metropolitan setting. Their work has been the basis for much later
research.

The present research was designed to counter the limitations
of previous studies by looking at information-seeking in a broader
context, from both mediated and interpersonal sources in a general
Population sample and for two issues. The research investigates
—_——

7Joseph T. Klapper, The Effects of Mass Communication, Glencoe, /
Illinois: The Free Press, 1960.

E. Katz and P. F. Lazarsfeld, Personal Influence: The Part
Played by People in the Flow of Mass Communication, Glencoe, Illinois: =
The Free Press, 1955. Their findings are referred to throughout the |
Present research. |
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theoretic interests about the concept of personal influence by using

an i i king to index probable effects of contacts
with interp 1 and p 1 channels.
I i king, as a depend variable, is uniquely

operationalized in the present research. Three measures which allow
comparison of information-seeking from mediated and interpersonal
sources, are used.? In addition, a comparison between two contrasting
issues, one of which a public affairs and the other a social issue,

is made.

The information-seeking measures permit an examination of
frequency of information-seeking contacts, detection of the number
of different channels sought, and a determination of the degree of
interpersonalness in information-seeking contacts. This latter
measure is a unique contribution of the present research.

The combination of independent variables in this study
has not been previously applied in a research study. Although
issue interest, opinion leadership and gregariousness were used
in the classic Katz and Lazarsfeld study of personal influence, the
measures of these variables in the present research are more

refined.10 Previous reported research has not used sense of

powerl as an ind dent variable to predict the nature of

information-seeking.

IThese measures are fully explained in Chapter III.

101bid,
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Implications

The strategy of influence is important to persuasive
communication, and the concept of influence is fundamental to an
analysis of information-seeking activity. In examining the nature of
an individual's search for information on different types of issues,
one can better compare ways in which channels of influence are
specialized for different types of issues. In turn, this provides
guidelines for selection of channels to be used for int‘roducing
messages into a communication network. As empirical evidence is
gathered on patterns of information-seeking and the effect of related
variables, understanding of the nature of the influence process
increases.

The general theme of alienation in contemporary life, is a
significant one. Further insights into this concept (particularly
one dimension, sense of powerlessness) gained by examining it within
a communication framework should add new knowledge about this
variable and its behavioral referents.

Further investigation of the interplay between mediated and
interpersonal communication sources adds a new dimension to the
literature on the two-step flow of communication. Data from the
present study provides an indication of the relationships between
opinion leadership and powerlessness, a relationship not previously
investigated.

Information-seeking behavior, as measured in this study,
can be used as a basis for comparing communication behavior of

different types of persons relative to different issues. These
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CHAPTER II
CONCEPTUAL FRAMEWORK

Information-Seeking

Early communication research centered around the theme that
mass media "did something" to people. The media were felt to be all-
powerful, and people presumably were helpless in their control of
effects, once exposed. It now seems clear that the media are not
all-powerful in bringing about attitudinal changes. The question which
researchers now pose is: "What do people do to the media?” Concern
has shifted to the "person" variables which enter into the flow of
communication and to the dynamics of the transaction which takes
place.

Given the present position, that people control the use of
mediated and interpersonal communications and that gratifications
are unique to the individual, researchers should look at the variables
which account for individual differences in information-seeking.
The investigation of sociological and psychological factors as
predispositions to information-seeking has been limited. There is
2 standard core of demographic variables included in most studies,
such as age, sex, socio-economic status, ethnic background, and

stage in the life cycle. Diazl examined several socio-psychological

1Juan Diaz Bordenave, The Search for Instrumental Information

Among Farmers of the Brazilian Northeast, A Thesis, Michigan State
University, 1966.

10
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variables related to the search for instrumental information among
;unerl of the It!lililn Northeast. Numerous diffusion studies,

!ogerlz Teported, have examined differences in 1n£omtion-seekins
behavior on the part of opinion leaders and non-opinion leaders. The
cl; sic Katz and Lazarsfeld3 study of personal influence included
gregariousness and interest as two important predisposing factors

in the prediction of 1nfomtion-seek1ng behavior,

Troldahl4 operationalized infomtion—seeking as a response to
crisis messages which would induce persons actively to search out
information from a Civil Defense agency. Dias® defined information-
seeking similarly, as a search for instrumental information needed in
dectaion-making to improve some aspect of the farming operation or
to improve present knowledge. For the purposes of the present
Tesearch, information-seeking is defined as the degree to which a
receiver utilizes mediated and interpersonal communication channels
to obtain ideas, advice, or information about a specific issue,

Interpersonalness, though a popular term used in talking
about communication behavior, is not clearly defined by investigators
whose works have bearing on this research. Researchers tend to

————

2E. M. Rogers, Diffusion of Innovations, New York: The Free
Press of Glencoe, 1962.

9E. Katz and P. F. Lazarsfeld, Personal Influence: The Part
Played by People in the Flow of Mass Communication, Glencoe, Illinois:
The Free Press, 1955.

4V. C. Troldahl, R. Van Dam and G. B. Robeck, Information
Seeki, Duri. a National Crisis, Department of Communication Research
Report, East Lansing: Michigan State University, July, 1964,

501). cit,
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dichotomize interpersonal information sources and mediated information
sources. There was no evidence found to indicate that information-
seeking has been analyzed in terms of a ratio between interpersonal and
mediated sources, Degree of interpersonalness is defined as the ratio
or relationship of an individual's use of interpersonal communication
channels to use of mediated communication channels,

The present research focuses on four independent variables as
predisposing factors in information-seeking behavior: opinion leadership,
sense of powerlessness, issue interest, and gregariousness, Eight
general hypotheses provide the central focus for the investigation,

Opinion Leadership

First, it is hypothesized that:

GH 1: The extent of infomtion-seeking is positively related
to self-designated opinion leadership,

GH 2: The degree of interpersonalness in 1nformtion-seeking
is negatively related to opinion leadership,

As a matter of backgruund, it is appropriate to look at some
empirical investigations of the "two-step flow" hypothesis, which
was stated as: "Influences stemming from the mass media first reach
'opinion leaders' who in turn, pass on what they read and hear to those

of their everyday associates for whom they are influential,6 Findings

from the voting analysis, The People's Choice, led to the original
hypothesis,”

L TR
6, Katz, "The Two-Step Flow of Communication: An Up-to-Date

Report on an Hypothesis,"” Public Opinion Quarterly, Vol, 21, Spring,
1957, p, 61-78,

7p, F. Lazarsfeld, B, Barelson, H, Gaudet, The People's Choice,
New York: Columbia University Press, 1948, Specifically the findings
were: (1) personal contacts appeared to be both more frequent and more
effective than mass media in influencing voting decision; (2) opinion
leaders at every level of society were very much like the persons they
influenced; and (3) opinion leaders were found to be considerably more
R 0 Mt madia then S it b u s B ag S

P
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Rogerla pointed out that research evidence suggests a multi-
step flow where opinion leaders influence other opinion leaders, who
in turn influence their followers, The distinction of leaders and non-
leaders is necessary to any application of the two-step flow idea, as
is the differentiation of both interpersonal and mediated sources of
influence,

Troldah1® reconceptualized the two-step flow hypothesis by
including a balance theory notion, His viewpoint implied that the
second step of the two-step flow would be initiated only by those
persons whose predispositions were in conflict with media messages to
which they were exposed.

Schulmanl® also reformulated the statement of the two-step
flow hypothesis using balance theory, He purported to correct two
conceptual problems, first by specifying the conditions under which
opinion leaders link the unexposed (or non-opinion leaders) to the
mass media, and second by including analysis of the content of the
interpersonal communication flow,

Since the Decatur study, communication researchers have
tended to focus the attention of their investigations on a single
type of subject matter (i.e., an issue relative to a certain type

of source), The part played by opinion leaders has been widely

BOE. cit,

%Y. €. Troldahl, A Field Experimental Test of a Modified
. 'ho-ueg Flow of Communication' Model, Paper presented to the
Association of Educators in Journalism, Lincoln, Nebraska, August,

1963, This, incidentally, was just ome aspect of his reconceptualization,

mG. I, Schulman, The Two-Step Flow Hypothesis of Mass Com~
munication: A Reformulation Using Cognitive Dissonance Theory, A Thesis,

Stanford University, 1965,
& '
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investigated. 1

Opinion leaders have been referred to in other
research as key communicators, influentials, informal leaders, or
gate-keepers, It is noted that investigation of mass media influence
claims a large share of the communication literature, There is a
scarcity of research where the information-seeking behavior of the
same group of individuals is compared on different types of usuea.u
Much of the research inspired by the Decatur study of personal
influence has pursued information-seeking activities relative to
public affairs issues and technological innovationms,

One of the important findings of the Katz and Lazarsfeldl3
study of personal influence was that interest and opinion leadership
differed from issue to issue, The fact that one person emerged as an
opinion leader on one issue, they assumed, had no bearing on the liklihood
that the same person would be a leader on another issue, They reported
little evidence of generalized leadership on all issues, However, it
is the opinion of Marcus and Bauetu‘ that the question of whether there
is generalized opinion leadership from issue to issue is open to question
and not yet fully answered,

Their recalculation of the Katz and Lazarsfeld data on two
and three-area opinion leadership shows different results than

originally reported, They point out that their recalculation shows a

uResearchers such as R, Merton, H, Lionberger, E. Wilkening,
G. Beal, E. Rogers, E. Katz, and P, Lazarsfeld, to name a few.

2The Decatur study investigated communication networks of a
sample of women in the community on four issues: fashion, marketing,
public affairs and movies.

30p. cit., p. 332-334.

U’A. S. Marcus and R, A, Bauer, "Yes: There are Generalized

Opinion Leaders," Public Opinion Quarterly, Vol. 28, Summer, 1964,
PP. 628-632,
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small, but comsistent, occurrence of leadership in any two areas that
is greater than that which would be expected to occur by chance,
According to these researchers, it is of theoretical importance to
know the relationship of being a leader in one area or in several areas,
since it does bear on an additional characteristic of opinion leadership,
It is of practical importance to know the probability of recurrence
of opinion leadership in additional areas once such a person has been
identified, The question seems worthy of further investigation,

Opinion leaders, as pointed out by Rogersls

, are those indi-
viduals from whom others seek advice and information, Mertonl®
characterizes the opinion leader as one individual in a face-to-face
exchange between two individuals in a social system, The opinion
leader exerts influence upon the other individual which results in a
change of behavior, For the purposes of this research, an opinion
leader is defined as a person who himself indicates that he influences
the opinions and behaviors of other individuals through personal contact,
At times an opimion leader will be referred to as an influential,
Sense of Powerlessness

Another predisposing factor germane to the explanation of
information-seeking behavior is a person's sense of power over the
various issues that affect the circumstances of his life, It seems

logical to assume that individuals will vary in their feelings of

L50p, cit., p. 208

16g, x, Merton, Social Theory and Social Structure, Glencoe,
Illinois: The Free Press, 1957, 387-420,
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power or the feeling that their behavior affects outcomes of events,
This is particularly relevant to the whole information-seeking process,
Without a sense of mastery and the belief that his action makes a
difference, a person would not actively seek information and utilize
it in reaching decisions relevant to the issues, It also seems logical
that individuals feel more powerless about some issues than others,
When a sense of powerlessness does exist, it would follow that the
person might altogether avoid any contact with that issue, This is
highly relevant to the explanation of communication behavior and needs
to be further explored to determine its theoretic significance to a
communication point of view,

Therefore, it is hypothesized that:

GH 3: The extent of information-seeking is negatively related

to a sense of powerlessness,

GH 4: The degree of interpersonalness of information-seeking

is negatively related to a sense of powerlessnmess,

Sense of powerlessness is one dimension of alienation as
explicated by Seeman,l” His definition of alienation as a semse of
powerlessness is: "The expectancy of probability held by the
individual that his own behavior cannot determine the outcomes or
reinforcements he seeks,” The individual feels a separation from

effective control over his own destiny, a helplessness or sense of

17y, Seeman, "On The Meaning of Alienation," American
Sociological Review, Vol., 24, December, 1959, pp. 783-791. He
postulated five key components of alienation: powerlessness,
meaningl , norml , isolation and self-estrangement,
His analysis operationalized components in terms of social learning
of “expectancy"” and "reward value,"
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being used for purposes other than his own, In the present research
Seeman's conceptualization of sense of powerlessness is adopted for
use,
A basic belief that fate or luck determines outcomes has been

discussed by social scientists for a long time, Velalen"8

felt such
a belief was characteristic of an inefficient society, Though he
was not concerned with the discussion of individuals in his Theory
of the Leisure Class, he suggested that belief in fate or luck was
linked with low production and general passivity,

Fatalism has over time received considerable attention by
anthropologists in studies of peasant societies, Niehoffl? defined
fatalism as a belief that man's destiny is partially influenced by
external forces which are largely unknown and are partially or entirely
beyond his control, Fateful causation, he says, appears to have two
facets, one stemming from the supernatural order and other merely an
unknown force which affects men,

The concept of alienation, according to Rotter, Seeman and
Liverantzo, provides a natural bond between sociological and psycho-
logical interests., Evidence of the bond is that the idea of
alienation and the idea of internal-external control are concerned

with antecedents and consequences of the individuals' sense of

powerlessness, These researchers point out that there appear to

18y, Veblen, The Theory of the Leisure Class, New York:
MacMillan, 1899; and Modern Library Edition, 1934,

19A. Niehoff, "Discussion: Fatalism in Asia,” Anthropolo-
gical Quarterly, Vol, 39, No, 3, July, 1966, pp. 244-253,

208. Rotter, M, Seeman, and S, Liverant, "Internal vs, External
Control of Reinforcements: A Major Variable in Behavior Theory,"

Decisions, Values and Groups, Vol., 2, ed, N, F. Washburne, Pergamon Press,
New York, 1962,
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be implications regarding some broad characteristics of persons who
are high or low on a belief dimension or continuum of internal vs,
external control,

For example, at one end of the continuum would be an indi-
vidual who believes strongly in external control, He is relatively
passive in his attempt to change himself or his environment, He feels
the world is overwhelmingly complex and that he has very little power to
control its effects on his life, Such an individual would feel helpless
and would not actively seek to better either himself or his position,
As an information seeker, he would attend to a few interpersonal or
mediated information channels and would not contact the ones he did
attend to often,

At the opposite end of the continuum is an individual who believes
strongly in internal control, He believes that his environment and
the world about him can be controlled, He is active in his search for
information to enable himself to adapt to his environment, He seeks
information from all possible interpersonal and mediated information
channels and makes frequent contacts with those available, These
persons would generally tend to be opinion leaders, and perhaps
innovators.

Toward the middle of the continuum falls the individual who
believes the world is somewhat controllable, Although control is
limited, he feels he can gain greater understanding of it and
increase his own satisfaction, He has some feeling of adequacy and
confidence, His information-seeking would tend to favor a few

channels where he has learned to trust the information received,
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If it can be assumed that one motivating factor underlying
information-seeking is to become knowledgable and develop greater
internal control, alienation is an important predispositional factor.
Seeman and Evans?! found that individuals who differed in degree of
alienation likewise differed in the amount of objective knowledge
they acquired about their life situation, High alienation accompanied
limited knowledge. In an important semse, knowledge-acquisition
(i.e., information-seeking) was irrelevant when persons believed
that fate, luck, chance, or external forces, rather than their own
behavior, controlled the fall of events. These researchers found a
correlation of -.31 between knowledge and sense of powerlessness,
significantly different from zero at the one percent level.22 Individuals
who are "luck” oriented or "fate" oriented tended to be passive and
were less likely to seek information, If an individual sought
information, it was likely that he believed he had the power to
control events through acquiring knowledge.

Only one dimension of alienation, powerlessness, is analyzed
in the present research, It has not been investigated in this
manner in previous communication studies, In one study, Carter and

Clarke23 reported using measures of anomie, which is regarded by

21M. Seeman, and J. W, Evans, "Alienation and Learning in a
Hospital Setting,” American Sociological Review, Vol. 27, December,
1962, p, 773-781.

221pi4,, p. 778.

23R, E. Carter and P, Clarke, "Opinion Leadership Among
Educational TV Viewers," American Sociological Review, Vol. 27, 6,
PP. 792-799.
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Seeman as the normlessness dimension of alienation,24 However,
they did not relate it to information-seeking, Alienation as a
variable has been of major concern in voting ltudies,zs but generally

of much less importance in communication research,
For the purposes of this research, sense of powerlessness is
defined as a feeling of lack of control over the outcome of public

or social issues and a low expectancy that one's own behavior can

alter them,
Issue Interest

It is hypothesized that:

GH 5: The extent of information-seeking is positively related
to degree of issue interest,

GH 6: The degree of interpersonalness of information-seeking

is positively related to degree of issue interest.
Interest was one predisposing factor to information-seeking

investigated by Katz and Lazarsfeld, 6 Interest can be regarded as
synonomous with salience for the purposes of this research, The

interest factor proposed here is one of a generalized nature, It
is related to importance of the issue to the individual, some evidence

See L, Srole,

21‘1719 scale most used was developed by Srole.
" American Sociological

"Social Integration and Certain Corrollaries,
Review, Vol, 21, December, 1956, pp. 709-716; and R, E, Carter and
P, Clarke, "Leadership Among Educational Television Viewers,"

American Sociological Review, Vol, 27, December, 1962, pp. 792-799.

254, B. Levin, The Alienated Voter: Politics in Boston, New York:
Holt-Rinehart and Winston, 1960; and M. B, Levin and M, Eden, "Political
Strategy of the Alienated Voter,” Public Opinion Quarterly, Vol, 26,
Spring, 1962, pp. 47-63.

260p, cit., pp. 325-327.
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of change indicating the presence of decision-making activity on the

part of the individual, and the performance of some behavioral act
resulting from a decision which has been made, It might also be

regarded as an indicator of receptivity to information relevant to the
issue of interest.

Interest is defined for this study, as a psychological
involvement of the individual with the issue which facilitates awareness

This implies that an individual attends to certain stimuli

and action,
in his environment and relates his information-seeking behavior to

the stimuli he perceives.
Gregariousness

The fact that all communication takes place within a social

context poses a strong argument for consideration of the social
contacts of persons in any information-seeking study., Therefore, it

is hypothesized that:
The extent of information-seeking is positively

GH 7:
related to degree of gregariousness,

GH 8: The degree of interpersonalness of information-seeking
is positively related to degree of gregariousnmess,

Gregariousness is defined as the extent of an individual's
Researchers

formal and informal social contacts with other people.
Katz and

using the concept have indexed it in various ways,

Lazarsfe1d?7 found gregariousness to be significantly related to

270p, cit, pp. 226-233, 242-24k, 259-269, 287-289, and 299-302,
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personal influence, They measured gregariousness, using two indicators,

the number of friends an individual had and the number of organizations
to which he belonged and used a self-designating opinion leadership
measure, A complete discussion of how they measured these two

variables is in Chapter 3,
Control Variables
There are certain variables which communication research has
established as likely to have effect on the present hypotheses, The
effect of these variables should be controlled or removed, In the

present study these control variables are age, sex, marital status and

number of children (family life cycle), education, socio-economic

status, and community size. These are expected to be related to
information-seeking, but are not of theoretic interest in the present

analysis,
Issue Differences

There is strong evidence that information-seeking activity is
A large portion of previous research

different for different issues.
Discussion of political activity

has dealt with public affairs issues.
is obviously different from movie-going activity, as has been illustrated

by Katz and Lazarsfeld,?8
Two contrasting issues are selected for the present study:
(1) job opportunities for women, and (2) broadening the state (Nebraska)

tax base, It is assumed that these two issues will reveal different

egnary ool
280p. cit., p. 334.
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modes of communication behavior, The activities and opportunities for
women in the labor force is regarded as a salient and timely social
issue, and the tax base problem as a salient and timely public affairs
issue, At the same time these are two quite different issues for a
population of adults in Nebraska.

The nature of the issues chosen for the study are classified
as a social issue and a public affairs issue.? The social issue focuses
on a controversial aspect of the role of women, e.g., the working wife
and mother, The public affairs issue focuses on a controversy in
state government, Since the data were gathered during the 1965 state
legislative season, it seemed logical to select an issue which was a
subject of debate during this period.

Prior to the pilot study for the present research, a third,
personal, issue was included, The topic of fashion was chosen to
provide a partial replication of the Katz-Lazarsfeld study of personal
influence, Due to several problems which appeared during the pilot
study, the issue was dropped, The Katz-Lazarsfeld study sampled only
women, and although fashion questions were modified for use with men

as well in the present inquiry, the interviewers found the men

29pyblic affairs issues are those which relate to matters
controlled by decision-makers in government, In some instances these

may come to vote of the people, This would be the individual's ultimate

control over public affairs issues, In other instances an individual

might influence officials who would be deciding the outcome of the issue.

Social issues are those which relate to matters controlled by
the individual within their immediate enviromnment. They may be related
to broader trends in society but the individual has decision-making
power in the outcome of the issue,
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generally reluctant to give answers, Their reaction was one of general
refusal to talk about clothing and fashion,

There was evidence of embarrassment on the part of both men
and women respondents, The topic seemed to be clouded by several
factors: (1) their general reaction was that they could not afford
to buy clothes (average income level in Nebraska is less than $3,000
per year), (2) they felt that one should not worry about what one wears,
and (3) their feelings were linked to overweight problems and other
physical shortcomings. In short, the issue seemed confounded by other
variables for the present respondents,

The issues of job opportunities for women and a broadened tax
base seemed adequate in the pilot study, and so were selected for the
main data-gathering.

According to the President's Report on the Status of Women,:’o
more than 75 per cent of the American women are currently employed
outside the home, for some extended period in their lifetime, But
there remain prevalent attitudes that they should not be pursuing
these employment roles, This is the basis of the social issue, which
is an opinionated topic of conversation in many social settings,

Though the trend in society is toward a larger percentage of
employment of working women, it is not congruent with the middle class

" Neither social tradition

value of "a woman's place is in the home,’
nor social institutions have changed with the trend, Women find
themselves on both sides of the fence, both defending their right

to define the contemporary role, and clinging to the traditiomal role,

303. Peterson, President's Report on the Status of Hmn,
Washington D, C.: Department of Labor, 1964,
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Based on the accounts of the 1963 Nebraska legislative session
from state senators, there seemed to be agreement that the issue of
a broadened tax base would be one of extreme controversy and lengthy
discussion during the 1965 legislative session, Senators agreed that
some decisions would have to be made, and that there would likely be
a high degree of communication between legislators and their constituents
regarding the issue,

In short, it seemed evident that there would be opportunity for
exposure to these two issues via interpersonal and mediated com-
munication channels at the time the data were collected for the
present research,

The reasons for selecting two different types of issues to be
researched are substantiated by the position taken by Schulm-n31, in
his reformulation of the two-step flow hypothesis, that the communication
context should be more clearly specified, Comparison of information-
seeking in two different issue contexts should reveal interesting and
important contrasts and should determine whether the relationships

of the variables hold true for different issues,

3lgp, city, p. L.



CHAPTER III

METHODOLOGY

This chapter describes the social environment in which the
research was conducted and the characteristics of the sample population.
The methodological procedures used in instrument-development, data-
collection, hypothesis-testing and analysis, are presented,

Nebraska As A Community

In examining the nature of an individual's search for information
on different types of issues, it is important to look at the environ-
ment within which the search takes place,

Nebraska is celebrating its centennial year in 1967, Though
this century-old state is currently and historically an agrarian state,
employment has been gradually shifting from agriculture to industry,

A substantial portion of the industry, as would be expected, is ag-

related, There are 82,000 farmers and ranchers in the state, operating

over 48 million acres of agricultural land, The average farm size in

1965 was 590 acres, over 70 per cent larger than it was 30 years ago

when there was a peak number of 135,000 fams.]'
The official population count of Nebraska in April, 1960, was

1,411,330,2 The projected population estimate at the time data for the

lAnnual Report of the Nebraska Department of Agriculture and

Inspection, Lincoln, Nebraska: Nebraska Department of Agriculture and
Inspection, 1963-64,

2U. 8, Bureau of the Census, Census of the United States: 1960

Population,
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present research were gathered (1965) was 1,503,000. During the period
from 1950-1960, there was an increase in the State's population of 6.5
per cent. The 1960 Census revealed that 54.3 per cent of the population
was then urban and 45.7 was rural. Urban population increased by
144,148 and rural population declined by 58,328, the net increase being
85,820 persons.

The recent shifts of population from rural to urban have been
influenced by several aspects of social and technological change. The
technological advances in farming methods and mechanization have
enabled fewer persons to produce more food and fiber. Increasing
amounts of goods and services are being provided in growing industrial
cities. People are moving to more densely populated areas to take
advantage of the job opportunities there. Nebraska's manufacturing
industries have undergone great expansion in recent years, from 1954
to 1963, adding value representing an increase of 88.5 per cent.3
As a result members of families may be living in parts of the state
far removed from each other. Increased mobility facilitates frequent
job shifts.

In a state like Nebraska, this ultimately results in fewer
people in rural and small town areas who are customers for small
town business. The growing suburban areas become a more likely area
for successful small business and industry to operate. Coupled with
the population shifts are increasing numbers of children and longer |

life expectancy.

3U. S. Bureau of the Census, Census of Manufacturers: 1954, 1963
Department of Commerce.
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Figure 1 compares the distribution of population within Nebraska

by community, as indicated by the U. S. Census of 1930 and 1960.4 1In

1960, there were 540 incorp d places in Nebrask 43 of these

with over 2,500 population. Three out of five had a population of less
than 500 people.

The foregoing discussion points out that Nebraska is fast becoming
urbanized and that more than half the population is now living in urban
areas (52 per cent in cities over 2,500). At the same time the decline
in rural farm population is countered by an increase in rural non-farm,

a group expected to have increasing influence in the social climate of
the state. Non-agricultural rural residents will not only take up
more space in rural areas but the movement to open country creates such
problems as fire protection, school systems, local government, public
utilities, and job competition to list a few.

Data Collection and Sample

A random sample of 1,500 persons was drawn for a research project
conducted in 1961 by the University of Nebraska, Office of Adult
Education Research.’ The 1,500 adult respondents were selected by
area probability techniques and constituted a representative cross-
section of the total adult population of Nebraska between 21 and 69 years
of age.

The 93 Nebraska counties were categorized according to the
similarity of these demographic variables: sex, age, marital status,

—_——

41bid., 1930 and 1960.

S5Alan B. Knox, The Baseline Study of Adult Participation in
Nebraska - A Longitudinal Study, A Report prepared by the Office of
Adult Education Research, Lincoln: University of Nebraska, 1962.
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formal education, occupation, and income of the adult residents. From
each resulting category of counties (in some cases one or two counties),
two were selected for their similarity to each other and for their
representativeness of the group of counties from which they were drawn.

A proportionate number of respondents were selected from each of the resulting
21 sample counties, so that the sample population of 1,500 would represent
the total adult population of the state (See Figure 2). A comparison

of the characteristics of the adults in the 21 sample counties with

the total adult population in the state revealed that differences did

not exceed half of one per cent.

Using enumeration lists of the households in each county, a
table of random numbers was utilized to select two representative
samples. Each included the number of names required to represent that
area in the total census (i.e., sample size was proportionate to total
population). The second sample was used for replacing respondents who
were overage, who had moved, who had died, or who refused to be
interviewed. Three callbacks were made before the subject was replaced.
A probability table was used to select the respondent from all eligible
adults in the household, so that a variety of household roles would be
adequately represented in the total sample.

The interview schedule for the 1961 study was pretested in a
Nebraska county which included a small city. One hundred twenty-three
persons were interviewed in the 1961 pilot study. The sample included
a representation of city, small town, and rural dwellers, approximately

proportional to the total for the state.

L L
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The sample used for the present (1965) study was 500 persons
randomly drawn from the original 1961 sample of 1,500. It was rechecked
against the 1960 census figures and found to be representative on such
socio-economic variables as sex, age, marital status, formal education,
occupation, and income. No differences beyond one-half of one per cent
were found.

Data were collected by 25 experienced interviewers. Before
going into the field, they were given approximately twenty hours of
interviewer training (see Appendix A). This training included complete
explanation of each section of the structured questionnaire which they
were to administer in the homes of the respondents.

The 1965 pilot study was used as a training experience for the
interviewers before the main study data collection. The 1965 pilot
study sample included the same persons selected for the 1961 pilot
study. Eighty-six interviews were completed and constituted the pilot
study sample. The major purpose of the pilot study was to screen
items for use in the final questionnaire and to provide a basis for
analysis of the data in the final sample. The pilot study data were
gathered in March, 1965, and analysis was completed in April of 1965.

Interviewers were instructed to make three call-backs before

they considered the respond to be i ble for the interview.

If the respondent was not found after the third contact, no replace=
ment was made in the sample. At the completion of the data collection
period, May 1 to August 20, 1965, one final effort was made to interview
those respondents who had been unavailable earlier. Table 1 shows

the attrition of the 1961 sampie in the 1965 data-gathering. Four

hundred two subjects constituted the total sample for the present thesis.
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Characteristics of the Sample Population

The social and demographic characteristics of the population under
study, relevant in terms of the present analysis of information-seeking,
are shown in Table 2.

There are slightly more women than men in the sample. Fifty-
one and one-half per cent are women and forty-eight and one-half per
cent men. Ninety-seven per cent of these are white, and three per
cent Negro and other races. The youngest respondent is 25 and the
oldest is 73. Median age was 43 years.

Looking at statistics on marital status, eighty-five per cent
are married and ten per cent single. In cities, eight out of ten
adults are married and in towns and rural areas nine out of ten adults
are married. About one in ten of city families had no children
compared with one out of twenty living in towns or rural areas. Average
number of children is 2.17 per family while there are 2.09 adults per
household. For married adults in the total state, the average is 2.8
children per family. There are a larger proportion of older adults
in rural areas who have large families. Young adults had about the
same number of children regardless of where they lived.

Looking at the education levels of the sample, mean education
is approximately 11.5. This would tend toward a higher education
level than the general education level of the state's population.
Figure 3 shows a percentage breakdown of education levels. In
Nebraska the trend in the past 50 years has been toward more
education. This is noticeable in urban areas where highly educated
youth tend to migrate and where many jobs may require a higher level

of education.

et T T



TABLE 1

Attrition Of The 1961 Sample In The

1965 Data-Gathering

Reason for Dropout Pilot Study Main Study
% N
Death 3 2.4 10 2.0
Moved out of the state v/ 5.7 24 4.8
Refusal 9 7.3 4 8.8
Not located 6 4.9 15 3.0
Not available 3 2.4 5 1.0
Questionnaire not usable 9 7.3 - -
Usable questionnaire 86 70.0 402 80.4
Total 123 100.0% 500 100.0%




TABLE 2

Social And Demographic Characteristics
Of The Sample Population

Percent
Characteristic of Sample
_(N=402)
1. race white 97.0%
negro 2.7
other 0.3
2. sex male 48.5%
female 51.5
3. marital married 85.0%
status single 7.7
widowed 5.2
separated 0.8
divorced 1.3
4, adults at one 6.9%
home two 79.6
mean = 2.09 three 11.1
four or more 2.4
5. HMumber of unknown 9.0%
children none 9.7
one 12.4
two 22,8
three 19.9
four 12.6
five or more 14.6
6. age 25-35 years 16.9%
(X=48.68) 36-45 27.4
median = 43 46-55 23.9
56-65 20.5
66-75 11.4
7. education 0-8 years 23.6%
mean = 11.5 9-11 years 17.4
median = 11.0 High School Grad. 33.3
12 + non=college 8.4
1-3 years college 9.9
College Grad. 4.5
Post Grad. Work 3.0
8. community farm 37.5%
size Under 2,499 20,
2,500-9,999 7.

10,000-49,999
50,000 and over



TABLE 2

(Continued)
Percent
Characteristic of Sample
(N=402)
9, years in 0-5 years 17.2%
community 6-10 15.9
mean = 14.7 11-20 21.8
median = 20 21 plus 45.1
10. socio-economic Upper-Upper 3%
status Lower-Upper 5.7
Upper-Middle 14.6
Middle-Middle 33.5
Lower-Middle 34.4
Upper-Lower 10.7
Lower-Lower .8
11. number of not known 22.8%
organizations none 4.8
mean = 2.3 one 26.8
two 16.6
three 13.1
four 9.2
five + 6.7
12. overall com- Read newspaper
munication most every day 85.0%
behavior Watch TV most
every day 78.0
Hobby, engaged in
at least monthly 73.0
Read magazines
regularly 68.0
Listen to radio
most every day 64.0
Listen to recorded
music at least weekly 32.0
Read one or more
books past year 35.0
Read six or more
books past year 18.0

Used library, past

three months

12.0
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An overall ranking of the sample population was made according
to a three factor index of socio-economic status based upon the
individual's occupations, educational level, and residence rating.
Thirty-three per cent of the population is in the middle status category
while twenty per cent of the sample population is above the middle
status category and 46 per cent below. Only 11 per cent in the low
status category and 6 per cent above. Almost four out of ten college
graduate men are in professional occupations. Less than one in ten
women college graduates are in these occupations. Using the census
breakdown of "professional, technical, and kindred," these occupations
included accountants, chemists, clergymen, college professors, engineers,
lawyers, librarians, nurses, physicians, social workers, and teachers.

Thirty-seven and one-half per cent of the respondents lived
on farms and 31 per cent lived in metropolitan areas of over 50,000
people. Just over 45 per cent of them had lived over 20 years of
their life in the same community and 17 per cent had lived there five
years or less.

A cursory analysis of the overall communication behavior of
the respondents reveals that 85 per cent read newspapers almost
every day, 78 per cent watch television almost every day and 64 per
cent listen to radio every day. They belong to an average of 2.3
organizations. These characteristics of overall communication behavior
of the sample population are relevant background for the analysis of
the theoretic interests of this research. One of the assumptions
underlying the research, is that individuals would have opportunity
for exposure to communications messages about the two issues upon

which the research inquiry was focused.



Amount of

Education
%
0-8 years 23.6
9-11 years 17.4
h.s. grad 33.3

12 + non-col. 8.4

1-3 years col.| 9.9

col. grad. 4.5

post grad. 3.0

Figure 3: Percentage Breakdown of Sample by Education
(Mean education level is 11.5 years)
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In the inquiry, respondents were asked to nominate one source
of information they preferred about "Nebraska's state problems" and
“activities of women outside the home."

As a source about state problems newspapers, television, and
professionals are the top three nominated as preferred sources. The
top three for information on women are newspapers, professionals,
and a tie between spouse and magazines. The top three mediated sources
are newspapers, television, and magazines for both issues. The top
three interpersonal sources for the taxation issue are professionals,
spouse, and male friends and for the women working issue, professionals,
female friends, and spouse. Though preferred sources were nominated,
this did not necesgsarily mean that the individual reported actual infor-
mation-seeking from that source.

Since personal influence is of major theoretic interest the
present research, a report on characteristics of the individuals who
are influentials for the sample population is important. Interpersonal
sources of information are then central concern for the researcher.

Not all respondents report conversations in regard to the two
issues, taxation and women working. They were asked to think over their
activities during the''past two weeks or so' == people they had talked
to or things they had seen or heard about the '"issue of changing the
state tax base from property tax to some other method of taxation" or
about “the issue of women who are employed outside the home."
Approximately one-fourth of the total respondents report conversations
on both issues. This one-fourth is not composed of the same individuals
for both issues. They tended to talk to friends most, regardless of

the issues. Forty-one per cent report conversations with friends
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about taxation and 47 per cent report conversations with friends about
working women. A greater proportion of men are reported in regard
to taxation and in regard to women working, women are more frequently
reported. Conversations with relatives are about the same for both
issues, roughly 35 per cent reporting conversations with relatives.
Reports on length of conversation indicated that individuals tended to
spend more time discussing the taxation issue than the women working
issue.

Respondents were asked which persons had given them the best
information or advice about the issue and then queried about the person
they named. In discussing taxation, roughly one-fourth indicate that
the person who had given them the best advice was a person whom they
had never met before. Only one in ten are friends and one in five are
non-job acquaintances. On the other hand, close friends are attributed
with giving the best information on the women working issue by more
than half the respondents, and nearly one-fourth indicated that best
information came from a “fairly close friend." More than 15 per cent
indicated that the person nominated was a co-worker., Very few indicated
that non-job acquaintences or persons they had not known or seen before
had given them '"best" information. Ninety-two per cent of the respondents
indicated that influentials for the women working issue tend to be
persons well known to them, compared to only 29 per cent for the
taxation issue.

Eighty-nine per cent of the influentials on the taxation issue
are men, but for the women working issue 74 per cent were women,
Influentials for the taxation issue tend to be older and more highly

educated than influentials for the women working issue. The average
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age of influentials is 51 for the taxation issue and 40 for the women
working issue. The average education of influentials is 14,0 for the
taxation issue and 12.9 for women working issue.

When asked how concerned their "preferred" interpersonal source
was about the improvement of the state tax structure, 56 per cent of
the respondents answer 'very concerned" and 36 per cent answer “fairly
concerned." When queried about the up=-to-dateness of the persons views
of problems in state government taxation were, 63 per cent answer
"very concerned" and 28 per cent answer "“fairly."

Similarly, when respondents were asked how concerned their
"preferred" source was about the improvement of woman's role outside
the home, 56 per cent answer ''very concerned" and 44 per cent answer
"fairly concerned." On up-to-dateness 56 per cent say the persons
views are "very" up-to-date and 46 per cent say "“fairly."

Instrument Development

Several variables have been shown to be theoretically linked
to information-seeking behavior. These variables are presented in
Table 3 with a brief statement of how each was operationalized for
the purposes of the present research.

Two contrasting issues were selected for this research:
taxation and women working. Throughout the research these two issues
were studied as separate problems. Comparisons are made on the
basis of the total sample rather than on the basis of individuals
within this sample of the population. Following is a discussion

of instrument development and the measures used.



TABLE 3

MEASUREMENT OF INDEPENDENT AND DEPENDENT VARIABLES*

Independent Variables

Dependent Variables

1. Opinion Leadership¥*
op: 7-item self-desig-
nating opinion

leadership scale

2. Sense of Powerlessness
op: 7-item sense of
powerlessness scale

3. Issue Interest¥*

op: score based on 6
issue interest
questions

4. Gregariousness

op: score based on 7
questions regarding
friendship and

organizational activities

1. Extent of Information-
Seeking

op.l:

op.2:

Frequency Index:
One point for each
information-seeking
contact

Channel Index: One
point for each dif-
ferent channel sought

2. Degree of Interpersonalness
in Information-Seeking

op.l:

Interpersonalness Index:
Ratio of personal to
mediated channels

*The control wvariables are:

age, family life cycle (marital

status and number of children), education, level, sex, com-
munity size, and overall, soclo-economic status (education

level, occupational level and rating of residence).

**Calculated for each issue.
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The data-gathering instrument in the 1965 study included items
developed on the basis of the theoretic framework of the present
research. Some measures were developed specifically for use in this
research. Other measures utilized questions and scales from previous
studies. Appendix B contains the complete sets of questions utilized
to measure each concept.

The opinion leadership scale and sense of powerlessness scale
were modified for tﬁe present research. Items were selected after
analysis of the pilot study data. The index of interest and index
of gregariousness were patterned after the Katz-Lazarsfeld study of
personal influence.® The information-seeking measures, while similar
to those used in other communication studies, are handled in a unique
fashion. All measures were pretested in the pilot study and modi-
fied on the basis of the results of their use in the pilot study
interview schedule. Both dependent and independent variables, with
the exception of gregariousness and general sense of powerlessness,
were measured for each of the issues under study, women working and
taxation.

The Measures

1. As previously defined, information-seeking is the degree

to which a receiver utilizes mediated and interpersonal communication
channels to obtain ideas, advice or information about a specific issue.

Information-seeking was indexed according to the number of contacts

with mediated and interpersonal channels. Three indices were used:

602. cit., Katz and Lazarsfeld.
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a frequency index, a channel index, and an index of degree of
interpersonalness. The frequency index allowed one point for each
information-seeking contact. The channel index allowe<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>