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ABSTRACT
THE CHARLESTON STUDY

THE TELEVISION AUDIENCE OF THE
NIXON-KENNEDY DEBATES

by John R. Rider

The Problem

The problem of the Charleston Study was to provide an accurate
descriptive analysis of the impact of the Grest Debates on s rsndomly

selected sudience in Charleston, Illinois. This impact was to be

evaluated in terms of four criteria, Thinc were; educational level

of respondent, family size, political preference, and media activity.

d

Methods, chhnigués and Dats Use

Three techniques were used for the purpose of collecting data

for the study. First s personal, face-to-face interview was held in
the home of each respondent tyo days before the first debate; secondly,

telephons calls were made to respondents at the conclusion of each

of the first three debates, and third, a self-administered questionnaire
was mailed to each respondent at the conclusion of the fourth debate,

The completed questionnaires were caoded, transferred to punched cards

and tsbulated by machine.



John R. Rider

The dats resulting from the study were divided into four parts:
(1) the effect of education, family size, political preference and
media index on the pre-debate audience, (2) detail concerning the
effect of these criteria on the audience over the period of the four
debates, (3) a comparison of the value judgments of the respondents
between the pre-deb;te audience and the post-debate audience, and
(4) valuye judgments as expressed in the comments of the respondents

as to their perceptions of candidates, subjects, issues and value of

the debate idea.

Major Findings of the Study

The findings suggest the continuation of a theory. This

theory is as follows; (1) Change of opinion in political broad-

casting is directly related to the amount of use the viewer makes of
the mass media; (2) Television programs, by themselves, are not as
effective in changing opinions, as are television and print media used
together; (3) Where controversey is concerned, the combined effect

of television and print media is much greater; (4) The use of print

media serves as an interpretive agent for the messages that have

reached the viewer from television.
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*hypodermic™ effect.

John R. Rider

Conclusions

The Great Debates had only nominal interest for the Charleston

audience before they began.
At the actual time of the first debate there was high interest

in the debates, but this interest declined for the gsecond and
third debates. Community activities, such as sports events
habits were among the intervening variables which

and shopping
The interest increased

contributed to the decline of interest.

although not 80 high as for

substantially for the fourth debate,
the first.
Education, media index and politlcal preference were found to

be closely related to interest in and knowledge of the debates.

As a general rule, the higher the educational level, and the

ctivity), the greater amount of

higher the media index (media a

interest and knowledge may be expected.

Political preference appears to be importantly related to
conceptions of candidates. The debates appeared to change few

minds about voting intention, but did increase the number of

the opponent in a more positive ("better")

persons who saw
light.

The Great Debates had & "phonomcniatic" rather than a

The Charleston Study could find no solid basis
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for a belief that a significant number of people changed their minds

about voting because of the debates, The issues were mot clearly

discerned, but the men themselves were., The greatest validity of the

Great Debates to the author was that they allowed two candidates for
the office of president to appear on an egquel basis; that 1s, it was

not possible for the observer to attend to one candidate’s message

to the exclusion of the other. However, there is a great danger

in the continued use of this device. It might tend to reduce all

international tensions and domestic issues tc the words of the csndiQ

dates. Perhaps the voter will tend to vote for the imsge of the man,

rather than for the man that his record and past activities say he

is,
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THE CHARLESTON STUDY

Preface

In the fall of 1960, a series of events took place which
offered much opportunity for research into the impact of the political
use of the television medium. The events in question are the series
of television debates between Vice President Richard M. Nixon, Repub-
lican, and Senator John F. Kennedy, Democrat.

The fact of the occurrence of the debates, 18, itself, important
to the life and history of the spoken word in America. At least two
"firsts" may be recorded as a result of these debates. Although many
Presidential candidates have at various times fulfilled the technical
qualifications for debating an issue or issues; that is, on a face-to-
face, formalized time basis, this was the first time that such a pheno-
menon had taken place on an all-network, completely pre-empted (on all
stations) level.

A second "first" was the special legislation enacted by Congress
which enabled the debates to be produced. The Congress, by joint reso-
lution, suspended for the period of the 1960 presidential and vice-
Presidential campaigns the "equal opportunities" requirements of
Section 315 of the Communications Act of 1934 with respect to nominees
for the office of President and Vice-President. This made it possible

for the networks to grant, free of charge, broadcasting time to the



Presidential and Vice-Presidential candidates of the Democratic and
Republican parties without having to do the same for candidates of
other parties,

Many articles have appeared in the popular press, and a few
in the ascademic press concerning the development of the concept of the
Great Debates. From most of these articles the reader would get the
impression that the networks, on their own, gave birth to the idea of
the debates, and i{mplemented them throughout. But, according to
Austin Freeley, at least part of the credit should be given to the
American Forensic Association., According to Freeley, President of the
American Forensic Association, the following events took plnce:l

In the summer of 1958, the AFA voted to seek to arrange a de-
bate between the presidential candidates in 1960, A committee was
formed for the purpose of providing continuity in this regard. A
resolution, however, that the SAA " , , ., should join with other
professional speech organizations in calling upon the candidates for
the Presidency and other high public offices to meet in a public
debate during the campaign of 1960," was defeated in a session of the
Assembly's Executive Committee, the SAA, on the grounds that the SAA
(Speech Associstion of America) should not be involved in any political
activity,

The AFA continued to suéport the idea, and wrote to all leading

candidates for nomination asking for their committment. Most of the

lAuotin J. Freeley, "The Presidential Debates and the Speech
Profession, " QJS, XLVII (February 1961) pp. 60-64.



candidates responded quickly, with the exception of candidate Nixonm.
Among the early responders were candidate Stevenson and cendidate
Kennedy. (April 8, 1960)

On February 5, 1960, telephone conversations with CBS began,
snd on March 10, 1960, Senator Magnuson introduced the Presidential
Campaign Broadcasting Act, S.317.1 (8. J. Resolution 207, 86 Congress,
2nd Session), which was passed and became the basis for the network
programming. Then, when the debates were assured, the Committee on the
1960 Presidential Campaign offered its services to the networks or
their designated planners for technical advice., 1In the words of
Mr. Freeley, however, "The networks and candidates worked out details
without reference to the committee, If they had been contacted, they
would not have recommended the joint press conference .‘.ormat:."2

At any rate, the debates were scheduled, were held, and were
discussed and evaluated by a great many persons, organizations,
scholars, and private citizens. Our purpose, in choosing the debates
for a major research effort, has been to provide detail to the sup-
positions lndlgeneralizations surrounding the use of television as a
political medium, and to study specifically these factors in light
of this specific series of events (the debates).

We shall test four generlliiations concerning the mass audience,
They are: (1) Splective perception is importantly related to value

judgments of the candidates by the viewers; (2) Attention to and heavy

2Freeley. op. cit., p. 64,



use of media are importantly related to interest in and knowledge of
mass medis content, (a special feature of this study is to study the
effect of family size on interest in debates); (3) Demographic features
of education and family size are importantly related to interest in
television; (4) Television is a prime source of (a) political knowledge
for the viewer and (b) effect on viewers, |

This generalization has caused much controversey. The Langs,
in 1956, in observing the 1952 elections, observed a difference be-
tween political role and performance on one hand, and personal image
on the other. They also observed that the intimacy credited to tele-
vision is a spurious concept, but that the public, the political
msnagers, and the producers (of TV) believed in 1t.3 The Langs felt
that TV may aggravate a societal teandency toward a pseudo-
personalization of social issues. That is to say, an assignment of
false or irrelevant responsibility for social issues to a person or
persons, In other words, the Langs felt that the use of television
to bring social-political issues before the public creates a false
emphasis on the individual responsibility of the candidate.

The McGraths support this theory, and agree that '"there seems
to be much support for the image theory of political perception, at

least in terms of the two candidates' relative images."4 They also

.3Kurt Lang and Glayds Engel Lang, "The Television Personality
::zrolitics; Some Considerations," POQ, XXIi (Spring 1956), pp. 103-
3 PO 1090 -

4Joneph E. McGrath and Marion F, McGrath, "Effects of Partisam-
ship on Perception of Political Figures," P0Q, XXVI:2 (Summer 1962),
PP. 237-248, p. 246.



discovered that partisanship was the main factor in preference for
candidstes. It should be pointed out that this study was based on

the replies of a very partisan group, groups of Young Democrats and
Young Republicans, It seems to this writer that this group identifica-
tion might introduce a grester bias than might noxrmally be expected
from a random group.

An advertising agency study, by Cunningham and Walsh, on the
campaign of Rogkefellet and Harriman, discovered, "Television rates
equally with newspapers as the most important news source sbout candi-
dates. (PFriends, family, and associates ranked next, radio a substan-
tial third, magazines, campaign literature, and speeches i{n that ordor;)s

Tucker, in studying the 1956 Oregon Campaign, also asserted
that “TV has changed the course of cumpaigning."6 Schramm and Carter,
however, found thst a political telethon was not an effective political
tool for Semator Knowland, although it made a "good ohow.ﬁ7

Research relsted specifically to the Great Debates in the
matter of political use of the television medium is rather large.

Among the most significant research efforts were those summarigzed by

Katz and Feldman for the American Sociological Association.a This

SCunninghtm and Walsh Agency, Broadcasting, 56:12 (March 23,
1959)’ PPO 8"-&0

6Duane E. Tucker, "Broadcasting in the 1956 Oregon Campaign,"
Journal of Broadcasting, 3:3 (Summer 1959), pp. 225-243, p. 227,

7H£1bur Schramm & R, F. Carter, "Effectiveness of a Political
Telethon," POQ, 23:1 (April 1959), pp. 121-127, p. 127,

szlihu Katz and Jacob Feldman, “The Kennedy-Nixon Debates:
A Survey of Surveys," Studies in Public Communication, & (Autum 1962),
University of Chicago, Press,



analysis of 22 surveys in regard to the debates indicated that John F.
Kennedy was the overwhelming "winner." They observed that the victory
in the first debate ensbled him to nail down the support of doubting
Democrats. In their judgment, Nixon "won” the third debate on foreign
policy, and the second and fourth debates were very close.

The studies showed that issues were not decisive in the debates.
The analysts stated, " . . . no doubt that the debates were more
effective in presenting the candidates than the issues.”

The surveys also showed that a sizeable proportion of the
voting population, especially Democrats, felt that the debates helped
them to decide how to vote. Some of the studies showed that during the
course of the campaign as much as 20 percent of the electorate changed
from undecided to & candidate or from one candidate to another. This
finding, of course, is somewhst different than the theory of Lazarsfeld,
in The People's Choice, or Katz's Patterns of Influence might indicate,

In 1940, Lazarsfeld discovered that only eight percent of the
voters in a test srea had been "converted” to the other wide during
this cempaign. (Radio snd print media avsilable.) Katz, in 1945,
in@ﬁbltod an increasing skepticism about the potency of the mass media,

It is the observation of this writer, however, that it {s very
difficult to compare the effect of the "Great Debates" with previous
political discussion about which there has been research for two
reasons: (1) Selective exposure, for the first time, was not possible
because both candidates shared the exposure period; and (2) The

viewers (voters) were forced to judge the candidates in light of their



comparative reactions to a common, specific stimulus (the questions of
the newsmen).

Of course, the voter could still, in light of his predispo-
sition, preconceptions and interpersonal relations networks, engage in
selective interpretation; i.e., he could evaluate the responses of
"his" candidate in & more positive way than those of the opponent. Such
possibilities are considered in the present study. Other factors to
emerge from the Katz & Feldman analysis were: a 60 percent viewing
audience for the first debate, (was never below 55 percent), the
audience, divided evenly between Nixon and Kennedy supporters, and
those who did not actually see the debates quickly heard about them
through discussion and newspaper reports. '"Not more than 10 percent
of the population failed to learn about the debates within 24 hours,"
according to the analysts,

Carter's study9 in California suggested that: (1) Kennedy per-
formed better and profited more than Nixon; (2) The debate format
bypassed perceptual defenses by the use of factual material; (3) The
audience wanted more time, only one subject for each debate, and
elimination of the interviewer panel of newsmen, and (4) The least
liked debate was the first, and his respondents preferred a clash of

personalities.

9Richard F. Carter, "Some Effects of the Great Debates,*
Abstracts of Papers of the American Sociological Associatiom, S6th
Annual Session (1951), p. 63.



Krluae,lo in Indiana, found that the debates significantly de-

creased Republican bias, but cross pressures and "concommitant in-
fluences blurred distinct lines of effect." Whitell discovered that the

debates were most valuable to Kennedy because they filled in the image

by
of Kennedy as it was reflected in other events of the campaign.

How-

debates were most effective because of the

ever, White feels that the

closeness of the election, He feels he has no evidence to support an

that the debates would have been so crucial in an election not so

o see what criteria might be established

idea
close, This writer fails t
aside from poll data, in advance, as to determine how close any

election might be.

The man who planned President Kennedy's debate appearances,

J. Leonard Reinsch, gave the following reasons for Kennedy's victory

on television:lz
It broke down Republican’s charge that Kennedy
imnature.

1. was

2. It solidified Democrats who had wondered if Senator
Kennedy was the right choice to defeat the Vice-President.

3, The first debate convinced campaign workers, governors,
and others that we had a strong, fighting candidate. It
scared and shocked Republicans. Our people were inspired.

loSidney Krause, "Political Issues and the TV Debates,"

Abstracts, Ibid.

111 ving S. White,
Debates," Abstracts, Ibid.

lz"The Architect of a Triumph on Television," Broadcasting
59:20 (November 14, 1960), p. 32.

wRegearch Report on the Kennedy-Nixon



The study done by the Langsl3 remains for the writer the most

similar to the present one, and of those reviewed, the one with the
most detail. The data of this study disagree at several points with

the Lang study, but this should be expected because of the types of

audiences under examination., The Langs studied students and others

in New York City, whereas the present study was done on the population

of a small midwestern city of 10,800 persons,

For example, the Lang study reported that respondents looked

forward to the debates as a "match of candidate's forensic ékills,"

In the present, such anticipation was not in evidence. In fact,

78 percent of the audience coul’d not name the date of the first debate,

just two days previous to its broadcast,

Austin Freeley14 polled the members of the Committee on the

1960 Presidential campaign immediately following the debates. 1In

general, the respondents felt that Kennedy had made the greatest

political gain, although they felt that Nixon had a slightly better
Job of debating in the third and fourth debates. Also, there was
almost universal dissatisfaction with the format of the debates. A

spokesman for the industry, Clark George, 3 also agreed that the format

13Kurt Lang and Gladys Ethel Lang, "Ordeal by Debate,'" Public

Opinion Quarterly (Spring 1961).

laAustin J. Freeley, '"Who won the Great Debates," a paper
Presented to the SAA convention, St, Louis, December 28, multilithed.

1sclark George, '"The Great Debates: Good TV' A paper
Presented to the central states Speech Association (Chicago, Illinois:

April 14, 1961),
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could be improved, but added that the most significant consideration

have the broadcast take place (at all).

papers presented on the subject of the

was to

Among the scholarly

debates were several which represent diverse points of view. ~James

6 after reflecting on the Great Debates, was led to the con-

sidential candidates is not

Robinoon,l
clusion that "television debating among Pre
w He based this view on the

an element of rational electoral procedure.

{dea that the joint appearances do not resemble the forensic occasions

and imposition of television debating skill as a

educe wthe number of people eligible

for a President,

criterion for a President would r

for the office."

Nebetgalll7 agrees vith Robinson, and raises the question,

wWhat is there in the Office of the Presidency which is relevant to

skill in debating " He further believes that the relationship be-

tween the two skills (good debater and good president) ought to be

proved and not assumed.

Ted J‘acktonl8 has pointed out some interesting parallels

r-Sullivan feud and the Great Debates, and also

suggests that the Great Debates were debates. (This is not shared

between the Par

wTy and the Elections--The Great Debate:
1 member at the Central States Speech
April 14, 1961), dittoed.

lsdlmea A. Robinson,
Good Politics " Remarks as a pane
Association Meeting (Chicago, Illinois:

17Roger E. Nebergall, personal letter to the author, May 10,

1961.

lsted Jackson, "The Third Nixon-Kennedy Debate,” A paper pre-
sented at the Central States Speech Association Meeting (Chicago,
Illinois: April 14, 1961), mimeographed.
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with all members of the speech fraternity,) He further develops a

Kennedy for the third

forensic rationale for giving the nod to Mr.

d of the SAA for the Committee for the 1960 Presi-

debate. (The boar

dential ci!gaigg gave the debate to Nixon by a 13 to 9 margin.)

we will consider Independent and Dependent

In this study,

variables., Independent variables, or predictors,
index, Dependent variables,

are education,

family size, political preference and media

or things to be predicted, are interest in politics, opinion about the

Lincoln-Douglas debate knowledge and voting intent.

debates,

Purpose and Method

of this study is not to determine the "winner" of

The purpose

the Great Debates, nor is it to analyze the content of the debates.

The sole purpose is to provide a descriptive analysis or documen
Charleston audience, in light of

tation

of the impact of the debates on the

their responses to the questions asked by interviewers in person, by

telephone, and by mail.

Method of Gathering Data

In order for the reader to understand the method used in the

study, a flow chart is provided on the following page.

The universe for the study was the population of Charleston,

Illinois. The sample was selected by random area probability tech-

an aerial photograph of the city, twenty-five

niques. Working from

geographic areas, each containing approximately the same number of
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FLOW CHART OF TESTING PROCEDURE

UNIVERSE

First
Debate
Sept. Sept.26
24 ugn
| |a m ; iicies|
He Questionnaire
« =>:

Personal PHONE

Interview SAMPLE
N=166

Second Third Fourth
Debate Debate Debate
Oct. 7th Oct. 13th Oct. 21st
"p" g
HALF OF |[_N=61 | HALF OF | N=60 ORIGINAL
oanHzZ. ORIG: SAMPLE
SAMPLE N=79

‘ "142 Calls|
Attempted
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homes, (50-70), were selected. This selection was done with
Mr. Charles Harper, executive director of the Charleston Chamber of
Commerce.

The interviewers were fifteen junior and senior college stu-
dents from MacMurray College in Jacksonville, Illinois, and ten from
Rastern Illinois University in Charleston, On the day of the first
interview, each interviewer was instructed to get twelve interviews
in his area, By dividing the number of homes by twelve the inter-
viewer determined "m," He then sought information at every nth home
in his area. The total number of homes in the completed sample was 285.

In order to get maximum access to homes for interviewing, a news
item was placed on the front page of the local paper, the Charleston
Courier, to the effect that Charleston had been selected for study by
"Grass Roots Research,'" a name which the author had coined. On the
day of interview, each 1ntervi§wer wore a special badge which contained
the words; GRASS ROOTS RESEARCH, CHARLESTON, ILLINOIS, SEPTEMBER 24,

1960, NAME . Each interviewer was dressed well but

conservatively, the men wearing dark clotking with white shirt and tie,
and the women with heels and hose. Immediaste and very coopérative
access was given to all interviewers. Many respondents in seeing the
badge pinned to the interviewer remarked that they had seen in the
paper that the team was going to be there.

A special sample was taken for examination for the first
debato. This ssemple was taken by using n (random) names in the
'Charlenton telephone book. (Also, the service clubs and the faculty

of MacMurray College were questioned concerning their perception of
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the debates. The responses of the club members and the faculty were
not used in the study. They were not felt to be legitimate for the

stated purpose of the present study.)

Special Conditions and Procedures for Analysis of the Data

The respondents for the second, third, fourth, and post debate
contacts are drawn from the original, pre-debate sample. The first
contact, pre-debate, was a personal interview with the respondent, (an
adult) who was willing to be interviewed. There were 103 men, and 182
vonen‘in the sample.

The sample for the first debate was drawn from the Charleston

telephone book. The number of tntetQiewers had been reduced to 12 and
in order to reach a proper sample within a reasonsble time limit, this
smaller sample was drawn. There were 166 persons in this group. The
samples for the second and third debate were drawn from half of the
original, pre-debate group. Half of the pre-debste group were drawn
for each debate. PFor the final debate, a questionnaire was mailed to
all 285 respondents of the pre-debate sample. As approximately 30
letters were returned unclaimed, or no such s&ddress, the total expected
return was 255, The actual return was 74 or 31 percent.

A natural or expected bias must be expected in the answers to
the fourth debate., This bias will appear in the exercising of an option
to return the questionnaire or not. A person who had not seen the
debate might not eléct to return it if he thought it would not be help-

ful, or that he would appear not to have participated in an exercise

important to the author. Upon examination of the data, however, it
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appears that the percentage of respondents who indicated they had
watched the debate closely approximates the estimate of the national
audience, and a legitimate spread of educational levels is represented
in the group that returned the questionnaire.

Having thus set forth the basic rationale, purpose, and method,
and a brief review of testimony, we move to a consideration of the
data resulting from the Charleston Study. This information will be
divided into four parts. The first will provide detail concerning the
effect of education, family size, political preference, and media 1593519
on the pre-debate audience, (2) detail concerning the effect of these
same ctiteria on the audience in transition, that is during the debates,
(3) a comparison of the value judgments of tﬁe respondents between the
pré-dobate audience and the post-debate audience, (4) value judgments
as expressed in the comments of the respondents as to their perceptions
of candidates, subjects, issues, and their estimate of the value of
the debate idea.

The procedure by which the households studied were selected was
spelled out in the Preface, It should be pointed out at this time that
the audience was composed of 62 families where the respondent had a
grade school education, 132 families where the respondent had a high

school education, and 91 families where the respondent was

lguedia index refers to a numerical sum of the points at which
the respondent attempted media activity such as: multiple radio or
television receivers, newspaper and news magazine subscriptions,
ability to identify specific radio or television news and public
affairs programs.
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college-oriented.zo These basic groups should be kept in mind when
evaluating their responses to the questions. In order to be as accurate
as possible, percentages are used throughout in order that a breakdown
into categories within the broader concepts of education, family size,
political preference, and media index could be contained for each con-~
tact period, and only for those who did respond, Where the result can-
not be projected to the whole population, it is so indicated. Also,
percentages can be used to compare group with group inasmuch as an

equal number of respondents was not forthcoming.

While we are interested in the total audience reaction to the
debates, our primary interest is in the emerging patterns of influence
vhich our four criteria play in such events.

The response to telephone calls to half of the original sample
on the second and third debates was very low due to special circum-
stances, On the second debate, only 42,9 percent of the audience was
even reached during the calling period, thereby indicating they were
not at home during the broadcast, The reason for this phenomenon,
which placed the viewing audience for Charleston well below the national
average fér this debate, was the day of the week,Friday, and the hour,
6:30 CST, and the stores in Charleston are open on Friday night, A
vast masjority of the people, 69.6 percent; apparently chose to do
their week-end shopping or engage in some other activity on Friday

night, thereby ignoring the debates.

onhe term “college-oriented" is used to denote a respondent
vwho has attended college, is now attending (married or graduate
student) or i{s a college graduate.
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The audience for debate number three was correspondingly small,
However, more than 65 percent of those who were home watched the
debates. The major reason again was the hour, 6:30 p.m. CST, and the
playing of the first home high school football game. For this debate,
the audience appeared to attend the football game or attend to some

other activity rather than attend to the debates.

The Pre-Debate Television Audience

The composition of the television audience in Charleston is
important as a background to the study of the impact of the Great
Debates. This analysis is divided into five parts: breakdown by
education level, family size, political preference, media index, and

a summary.

Education

Media activity. The effect of education on media activity is
plainly discerned, but no significance may be attached to television
or radio ownership by educational level., The ownership level is very
high for all groups. (See Tables 1 and 2.)

More than half of the families in Charleston do not take a
news magazine of any type, and just over sixteen percent subscribe to
a clearly defined news magazine (Time, Newsweek, U.S. News & World
Report). The college group ranks highest in subscription of this type

of magazine, and also ranks highest in the percentage of people who

subscribe to the local paper and a metropolitan paper.
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TABLE 1
EFFECT OF EDUCATION ON MEDIA ACTIVITY

. Grade School High School College Total
Per Per

Number cgnt Number Cent Number Cent Number Cent
‘\

Radio Ownerahig
One set 38 61.2 75 58.6 43 45.3 156 54.8
Iwo or more 21 34,0 52 40.6 48 50.5 121 42,4
No set 3 4.8 1 .8 4 4.2 8 2.8

News Magazines

T e B2

World Report 3 48 18 136 27 30,0 48 168
Other 714 19 4 16 1.5 42 14
None 49 79.0 85 644 36 39.4 170  s0.6
Two or more 3 4,8 10 7.6 12 13,1 25 8.8

Newsglget Subscrigtion
Courier (only) 39 62.9 77 58,3 33 36.3 149 52,2

Dec. or Matt, (] 0 2 1.5 3 3.2 5 1.8
Metropolitan
(only) 1 1.6 2 1.5 2 2,2 5 1.8

(Continued)




Yo
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TABLE 1 (Continued)

EFFECT OF EDUCATION ON MEDIA ACTIVITY

Number Cent Number Cent Number Cent

Grade School High School College Total
Per Per Per Per

Number Cent

None

Courier &
Metropolitan

Identified”

Not identified

All Programs
Local programs

None

*
Identified

Not identified

Newspaper Subscription (Continued)

8 12.9 8 6.1 1

14 22,6 43 32.6 52
Television News Programs
33 53.2 96 72,7 82
29 46.8 36 27.3 8
Radio News Interest
8 12,7 14 10.7 14
17 27.0 56 42,7 30

38 60.3 61 46.6 47

1.2

57.1

91.1
8.9

15.4
33.0

51.6

Public Affairs Programs on Television

17 27.4 68 51,5 61

45 72.6 64 48.5 30

67.0

33.0

17

109

211

73

36
103
146

146
139

6.0

38,2

74.6
25.4

12.6
36.2

51.2

51,2

48.8

. _
Respondent mentioned by name one or more public affairs programs (or
newscasters or channels at specific times), .
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TABLE 2

EFFECT OF EDUCATION ON INTEREST IN POLITICS

Grade School High School College

Per Per Per

Convention Watching

Watched
Both 42 67.8 107 80.5 86 95.6
Republican 0 0 2 1.5 0 0
Democratic 1 1.6 2 1.5 1 1.1
Neither 19 30.6 22 16.5 3 3.3
Participation in Politics (Pamily)
Participation 4 6.3 12 8.7 9 9.9

No participation 58 93,5 126 91.3 82 90.1

Total

235
2
4

266

Per

Number Cent Number Cent Number Cent Number Cent

82;5
7
l.4
15.4

8.6
91.4
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Throughout the analysis, level of education appears to be a
valid determinant of media activity or access. There is one abrupt
break in the pattern, The high school group indicated more interest
in local news programs than the college-oriented group. In general,
however, the higher the education level of the respondent, the higher

the media activity level that may be expected.

Interest in politics, It is very difficult to assess interest
in politics on the basis of viewing the national political conventions,
because we have no basis for judging whether the viewing is done:

(1) because nothing else was on, (2) because the conventions are of
the nature of a "spectacular,” or (3) because of an avid interest in
political programs,

The data (Table 2) indicate that eighty-two percent of the
audience watched both national conventions. A greater percent of the
college group watched both conventions than did the other two groups.
As far as actual participation in politics is concerned, all groups

report an overwhelming negative response.

Knowledge about debates. The great majority of the respondents

did not know very much about the debates, (See Table 3.) Only twenty-
one percent knew when the first debate was scheduled, six percent knew
the schedule of the other debates, seven percent knew any of the con-
ditions of the debates, and only four percent knew the subject of the
first debate. Again, however, the level of education has a direct

relationship to knowledge of the debate in every case,
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TABLE 3

Grade School High School

Knew

Did not know

Knew

Did not know

Knew

No answer (0)

Knew

Did not know

5
56

59

61

Per Per

College

Total

8.2 24 18.2
91.8 108 81.8

0 5 4.3
100.0 111 95.7

Conditions of Debates

1.7 6 4,5

98.3 126 95.5
Subject of Debate

N) 4 3.0

98.4 128 97.0

Schedule of First Debate

33

58

Schedule of Other Debates

12

73

Per

36.3
63.7

14,1

85.9

92.3

62
223

273

Per

Number Cent Number Cent Number Cent Number Cent

21.8
78.2

6.0
94.0

7.0
93.0

4,2
95.8
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Interest in debates, Apparently there was only nominal in-
terest in the debates before they began. Sixty percent of the viewers
planned to see the debates (80 percent actually did). Education is a
valid indication of level of interest. (See Table 4,)

Very few intended to ask outsiders, and only fifteen percent
had talked about the debates. Level of education again was closely
related to level of interest.

This information is somewhat surprising since all the print
media, and all the broadcast media had devoted much time and space to
the forthcoming event, Aiso, the interviews were conducted just two

days before the first debate.

Opinion about debates. A positive correlation is revealed be-
tween level of education and willingness to suggest a purpose for the
debates. Although more than half of the audience did not suggest o
purpose, the'college,group was by far the highest in response, followed
by the high school group, then the grade school group. (See Table 5.)

Almost half the viewers felt that the debates would make no
difference in voting, and less than twenty percent of all viewers were
able to identify the networks as paying for the debates. The highest
percentage, group-wise, was for the college group. Two-thirds of the
viewers thought the debates were a good idea, and again level of

education was a significant criterion.

Lincoln-Douglas Debate knowledge. In order to provide a test

of another dimension, the respondents were asked two questions in
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TABLE 4

EFFECT OF EDUCATION ON INTEREST IN DEBATES

_ Grade School High School College Total
Per Per Per Per
Number Cent Number Cent Number Cent Number Cent
Intended Watching
Yes 21 33,9 77 68.3 75 82,4 173 60.7
No 18 29,0 25 19.0 8 8.8 51 17.9
Not sure 23 37.1 30 22,7 8 8.8 61 21.4
Intended to Ask Outsiders
Yeos 1 o7 7 5.3 11 12,0 19 6.7
No 61 98.3 125 94,7 80 88,0 266 93.3
Talked sbout Debates
Yes 2 3.3 17 12.9 26 28,5 45 15,8
o 60 96.7 115 87.1 65 71.5 240 84,2
Read about Debates
Some 7 11,3 21 15.9 32 35.2 60 21.1
Little 8 12,9 41 31.0 26 28.6 75 26,3
None 47 75.8 70 53,1 33 36,2 150 52,6
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TABLE 5

EFFECT OF EDUCATION ON OPINION ABOUT DEBATES

Grade School High School  _ College Total
Per Per Per Per
Number Cent Number Cent Number Cent Number Cent
Whet is Purpose of Debates
Answer 13 21.0 59 44,7 67 73.6 139 48,8
Ko answer 49 79.0 73 55.3 24 26,4 146 51,2
Difference in Voting
Yes 6 9.7 10 7.6 6 16.7 23 8.0
No 25 40.3 56 42,4 42 46,1 123 43,2
Maybe 7 11.3 27 20.5 17 18.7 51 17.9
Doubtful 7 11,3 13 9.8 13 14,3 33 11.6
Did not know 17 27.4 26 19.7 12 13.2 55 19.3
Payment for Debates
Candidates 0 0 2 1.5 0 0 2 .7
Parties 4 6.5 26 19.7 17 18.7 47 16.5
Networks 6 5.7 15 11.4 34 37.3 55 19.3
Debate Ides
Good 29 46.8 88 66.6 72 79.1 189 66.3
Not good 8 12,9 16 12,2 4 4.4 28 9.8
Did not know 25 40,3 28 21,2 15 16.5 68 23.9
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regard to the Lincoln-Douglas debates. In response to both questions,
two-thirds of the respondents were able to give a correct answer. On
both questions, the college group exceeded the gross average, whereas

the other two groups fell below it, (See Table 6.)

Voting intention, Thirty-seven percent of the audience de-
clared themselves to be undecided, and thirteen percent refused to
snswer, The undecided group was the largest group in each educational
category, followed in descending order by Nixon supporters, Kennedy
supporters, and the refusees.

Half of the respondents were either undecided or refused to
divulge their affiliation. (See Table 7.) Since, relatively, it is
more likely the college-oriented group would be pro-Kennedy, and
since the college group is probably in a higher income group thereby
pro-Nixon, cross-pressures may exist, therefore producing a high
percentage of those who were undecided or refused to divulge their

affiliation.

Medie Index (Table 8). An index level of 5-6 is reported for
the largest number of viewers. The 7-8 grcup is close behind,but the
percentage of pcroon.'in the other groups break sharply away. The
break point appears to be between indices of 6 and 7. Prom indices 1
through 6, level of education as an indication is inverted, and from
indices 6 through 11, it changes completely; however, in both cases,
level of education is importantly related to media index. The higher
the educational iovol of the respondent, the higher his media index

will be,
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TABLE 6
EFFECT OF EDUCATION ON LINCOLN-DOUGLAS DEBATE KNOWLEDGE

erﬁc Bcho! Higﬁ Scﬁooi Coliege Totai
Per Per Per

Per
Number Cent Number Cent Number Cent Number Cent

Different
Yes 33 53,2 82 62.1 73 80.2 188 66.0
No 7 11.3 19 14,4 8 8.8 34 12,0
Did not know 22 35.5 31 23,5 10 11.0 63 22,0
Held Here
Yes 40 64,5 89 67.4 84 92.3 213 74,7
No 7 11,3 5 3.8 3 3.3 15 5.3

4.4 57 20.0

»

Did not know 15 24,2 38 28,8
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TABLE 7
VOTING INTENTION

Grade School High School _ College _ Total
Per Per Per Per

Number Cent Number Cent Number Cent Number Cent

Voting Intent

29,0 41 31.0 26 28,6 85 29.9

Nixon 18

Kennedy 8 13.0 22 16,7 23 25.3 53 18.6

Undecided 28 45.0 52 39.4 28 30.8 108 37.8
17 12,9 14 15.3 39 13,7

Refused 8 13.0

TABLE 8
EFFECT OF EDUCATION ON MEDIA INDEX

Grade School High School Coﬂgje Total
Per Per Per

Per

Number Cent Number Cent Number Cent Number Cent
Index Level

One-two 5 8.1 3 2.3 0 0 8 2,8
Three-four 18 29,0 25 19.0 6 6.6 49 17,2
Five-six 28 45,1 45 34.0 20 22,0 93 32,6
Seven-eight 8 13.0 43 32.6 37 40.6 88 30.9
Nine-ten 3 4,8 14 10.6 22 24,2 39 13.7
Eleven plus 0 0 2 1.5 6 6.6 8 2,8
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Pamily Size
Media activity. There does not

£ family size on media activity.

appear to be any basis to assume

an effect o A similar, high-saturation

level for radio and television ownership appears for all groups, and

ne., (See Tables 9 and

agein, more than half do not take any news magazi

10.)

The data support the previous findings

Knowledge about debates.

ut debates. The audience did not know

{n the matter of knowledge abo

interested in them.

very much about the debates, or appear to be much

There is no correlation between family size and knowledge about the

debates. (See Table 11.)

Interest in the debates, There is no correlation between in-

There appears to be nominal

terest in the debates and family size.

{nterest in the debates for all groups. (See Table 12.) A decline in

viewing intention 1is noted, however, within the larger families.,

Opinion about debates. There is some {ndication that family
size does have an effect on opinion about the debates. The highest
(by more than twenty percent) percentage of persons who gave & purpose

for the debates fell in the six-or-more family size group. Also the

six-or-more group had the highest percentage of those who were able

to identify the networks as paying for the debates. Thissame group had
the highest rating of those who thought the debates were a good idea.

It is suggested that the larger the family, the more likely the

childrens' age may encompass the grade levels where the debates were
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discussed at school and shared at home, Also, since there were prob-
ably a greater number of opinions regarding the Pre-empting of regular
pProgramming, there was a kroatcr willingness to express an opinion
concerning them,

There is no clear-cut indication of the effect of family gize
on‘vbttﬂx‘intontion. but there are some interesting indications of

preference; (See Table 15.)

Orientation Pamily Size

Nixon (38%) Four
Kennedy (37%) 8ix or more
Undecided (48%) Five
Refused (18,.92) Five

(1n order of highest percentage)

Political Preference

Media activity, More Democrats take news magazines and local
&nd metropolitan newspapers than do iny other group, They would
ppear to be more print media minded than other groups,

Republicans could identify more television news programs than
other groups, The Refused group was second, Independents third, and
Democrats last. In radio news, however, the Democrats led in general
hews orientstion, followed by Republicans, Independents, and Refused,
The Refused group led in interest in local news, followed by Democrats,

Indepondenta, and Republicans, (See Table 16.)
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. TABLE 16

EFFECT OF POLITICAL PREFERENCE ON MEDIA ACTIVITY

Republican Democrat Independent Refused or

no answer
Per Per Per Per

Number Cent Number Cent Number Cent Number Cent

Television Ownership

One set 79 92.9 50 94.3 93 94,9 45 93.8

Two or more 0 0 0 0 0 0 0 0

None ) 7.1 3 5.7 5 5.1 3 6.1
Radio Ownership

One set 46 54.1 24 45,3 57 58.2 28 58.3

Two or more 38 44,7 28 52.8 38 38.9 17 35.4

1 1.2 1 2.9 3 3.9 3 6.3

News Magazines

U8, News

Horld 13 15.3 13 24,5 13 13.3 9 18.8
Other 10 11.8 11 20,8 13 13.3 8 16.7
None 54 63.5 22 41,5 67 68.3 26 54,1
Two or more 8 9.4 7 13,2 5 5.1 5 10.4

Newspaper Subscription

Courier 46 54.1 25 45,5 50 51.0 28 54.9
Dec. or matt. 0 0 0 0 4 4.1 1 2.0
Metropolitan 0 0 2 3.6 1 1.0 2 3.9

—_— (Continued)
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TABLE 16 (Continued)

EFFECT OF POLITICAL PREFERENCE ON MEDIA ACTIVITY

Republican Democrat Independent Refused or

no answer
Per Per Per Per

Rumber Cent Number Cent Number Cent Number Cent

Newspaper Subscription (Continued)

None 5 5.9 3 5.5 10 10,2 4 7.8
Courier &

Mstropolitan 34 40,0 25 45,4 34 34,7 16 31.4

Television News Progrems
Identified 63 74.1 44 51,8 70 71,1 35 71.4
Not identified 22 25.9 9 48,2 28 28,8 14 28,6
Radio News
All programs 13 15.5 8 25,1 10 11,7 4 8.2
Local programs 27 32,1 20 37.7 36 36.7 20 40,8
None b4 52,3 25 47,2 51 52,6 25 51.0
Television Public Affairs Programs

Identified 46 54,1 38 1.7 51 47.2 21 42,9
Not identified 39 45,9 15 28,3 57 52,8 28 57.1
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The Democrats showed more interest in public affeirs programs,

in the print media, and generally in broadcast media,

Interest in politics., The Independent group reported a higher
percentage of their number vhq did not watch either national political
convention, followed by Republicans, Refused, and Democrats. Fewer
Independents participate in politics than do other groups. (See Table
1)

Knowledge about debates, As indicated before, a great majority
of the viewers were unable to report much knowledge about the debates.
The percentage difference was too small to be useful. The Democrats
show a slight edge over the Republicana‘in general knowledge about

the debates. (See Table 18.)

Interest in the debates. The Democrats sbowed considerably

more interest than other groups in the debates. They were followed by
the Republicans in viewing intent and intention to ask outsiders, but

below the other groups in talking and reading about the debates. (See
Table 19,)

Opinion about debates. The Democrats ranked considerably
higher than all the other groups in offertng an answer to a question
. concerning the purpose of the debates, Also, the Democrats ranked
highest of those who believed the debates would have no effect on
voting. They also ranked highest in the percentage of those who knew

who was paying for the debates, and ‘in those who thought the debates



TABLE 17

EFFECT OF POLITICAL PREFERENCE ON INTEREST IN POLITICS

Republican

Democrat

Independent

Refused or
no answer

Both

75

Republicen (only) 1

Democratic (only)

None

Yes

a -

76

Per

Convention Viewing
88,2

1.2
1,2
19.4

Political Participation

10.6
89.4

Per

Per

Per
Number Cent Number Cent Number Cent Number Cent

46
0
3
4

6
47

86.8
0
5.7
8.5

11,3
88,7

73
1
0

24

4
94

74,5
1.0

24,5

4.1
95,9

41

43

83.7

16.3

12,2

87.8
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TABLE 18

EFFECT OF POLITICAL PREFERENCE ON KNOWLEDGE ABOUT DEBATES

Knew

Did not know

Knew

Did not know

Knew

Did not know

Knew

Did not knov

Republican Democrat Independent Refused or
no ansyer
Per Per Per Per

HNumber Cent Number Cent Number Cent Number Cent

Schedule of First Debate
19 22,4 16 30.2 13
66 77.6 37 69.8 85

Schedule of Other Debates

4 4,7 6 6.6 2
81 95.3 47 93.4 96
Debate Conditions
4 4.7 8 5.1 3
81 95.3 45 84.9 95
Subject of Debate
5 5.9 4 7.5 2
80 94,1 49 92.5 96

13.3

86.7

3.9

96.1

3.1

96.9

2.1

97.9

14
35

44

44

48

28.6

71.4

10.2

89.8

10,2
89.8

2.1

97.9
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TABLE 19
EFFECT OF POLITICAL PREFERENCE ON.INTEREST IN DEBATES

"~ Republican Democrat Independent Refused or

no _answer
e

Viewigg Intent

Will watch 59 69.4 43 81,1 47 48.0 24 49,1
Will not watch 11 12,9 1 1,7 27 27.6 11 22,4
Are not sure 15 17,7 9 17.2 24 24,4 13 26,5

Ask Outsiders
Yes 6 7.1 7 13.2 5 5.1 1 2.0
No 79 92.9 46 86.8 93 94.9 48 98.0

Talked About

Yes 12 14.1 12 22,6 16 16.3 5 10,2
No 73 8.9 41 77,4 82 837 44 go.8
Read About
Some 17 20,0 14 26,4 27 241 16 32,7
Little 25 29.4 . 14 26,4 23 20,5 13 26,5

None 43 50.6 25 57.2 62 55.4 20 40.8
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were & good idea., (8See Table 20.) A very large majority of all view-

ers did not know who was paying for the debates.

Lincoln-Douglas knowledge. There are no significant differ-

ences among the foqt groups as far as knowledge about the Lincoln-
Douglas debates is concerned. Approximately two-thirds of all

respondents were correct in their answers. (See Table 21,)

Msdia Index

Interest in politics. There is a direct relationship between
media index and watching the conventions. The higher the index, the
greater the percentage of viewers for the conventions.

The great majority of viewers do not participate in politics.
There is some indication that the higher index rating is related to
the degree of participation, but it is not consistent throughout the

entire audience. (See Table 24.)

Knowledge about debates, There is a direct relationship
between the index rating and knowledge about the date of the first
debate, the schedule of the other debates, and knowledge of the
debate conditions, There is some mixture of the two highest index
groups, but the other groups fall far below. More than ninety percent
of the respondents did not offer an answer to & question concerning

the subject of the debate. (See Table 25.)

Interest in debates. There is a direct relationship between
index rating and interest in the debates. The higher the index rating
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TABLE 20

EFFECT OF POLITICAL PREFERENCE ON OPINION ABOUT DEBATES

Republican Democrat Independent Refused or
no answer
Per Per Per Per

Number Cent Number Cent Number

Cent Number Cent

Answer

No ansver

Yes

No
Maybe
Doubtful

Do not know

Candidates
Parties
Notvqul
Any other

Do not know

Good
Not good

Do not know

40
44

41
13
12

12

21

14

48

59

18

Purpose
49,2 36 67.9

51.8 17 32,1

Difference in Voting

8.2 3 5.7
48,2 33 62.3
15.4 7 13.2
14,1 8 15.1
14.1 2 3.7

Debate Payment

0 1 1.9
24,7 9 17.0
16.5 13 24,5

2,4 2 3.8
56.4 28 52.8

Debate Ides
69.4 40 75.4

9.4 2 3.8

21.2 11 20.8

41 41.8
57 58.2
12 12,4
21 21.6
25 25.8
8 8.2
31 32.0
1 1.0
8 8.2
19 19.4
0 0
70 71.4
62 63.3
9 9.2
27 27.5

21 46.9
26 53.1
1 2.0
27 55.1
6 12,2
5 19.3
10 20.4
0 0
8 16.3
9 18.4
0 0
32 65.3
28 57.1
9 18.4
12 24,5
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TABLE 21
BFFECT OF POLITICAL PREFERENCE ON LINCOLN-DOUGLAS DEBATE KNOWLEDGE

Republican Democrat Independent Refused or

no_answer
Per Per Per Per

Number Cent Number Cent Number Cent Number Cent
\

Different
Yes 57 67.1 39 73.6 61 62,2 31 63.3
No 7 8.2 8 15,1 13 13,3 5 10,2
Do not know 21 24,7 6 11.3 24 24,5 12 24,5

Lincoln-Douglaa Debate Held Here
Yes 65 76.5 41 77.4 70 71.4 37 75.5

No 4 4.7 1 18.8 9 9.2 1 2,0
Do not know 16 18,8 11 20,8 19 19.4 11 22,5
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the higher the intent to view, to ask outsiders, to talk and read about
the debates, There is some fluctuation in the 7-8 and 9-10 group,
(n of 1-2 and 11 too small,)

When the intent to view 1s compared with actual viewing of the

first debate, the following information is revealed:;

1-2 3-4 5-6 7-8 9-10 11
Intent x 22,9% 52,1% 78.4% 92,3% x
Actual x 85,0 82,1 88,0 100.0 x
Change x +62,1 +30.0 + 9.6 +7.7 x

Again, a direct relationship may be established in this dimea-
sion. The higher the index, the greater the intent to view the debates.
(See Table 26.) Also, the higher the index, the lower the discrepancy

between intended and actual viewing,

Opinion about debates. A direct relationship may be establighed
between index level and perception of a purpose for the debates. The
higher the index, the greater the response to statement of purpose.

The Percentage of persons who thought the debates would make a dif-
ference in voting is very small, Other judgments are scattered and no
Special effect may be assessed for index,

No clear pattern was observed in knowledge of payment for the
debates, although there is some indication that the three upper groups
had greater knowledge than lower groups., (See Table 27,) The greatest

Percentages are found in each category for these who did not know.
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Bowever, the higher the index, there appears to be less willingness to
admit lack of knowledge, even when they didn't know.

-The greatest majority of the respondents thought the debates
were a good idea, and there is some indication that media index is a
valid predictor of such & judgment. Groups 7-8, and 9-10 are reversed
in the pattern, but the upper three levels are consistently higher than

the lower three.

Lincoln-Douglas Debate knowledge. There is a direct relation-
ship between knowledge about the Lincoln-Douglas Debate and media
index. The higher the index, the grester the percentage of correct

angwers. (See Table 28,)

Voting intention, There is no direct relationship between
medie index and voting intention for Nixon. There i8, however, a defi-
nite "bunching™ in the group who indicated they would vote for Kenmedy.
The higher the index, the greatei the percentage of those who indicate
a Kennedy orientation., The Undecided group is exactly the opposite,
The lower the index, the greater percentage who afe undecided, (See
Table 29,) These data appear to suggest a hypothesis that the greater
the smount of information sought, (higher index) the less indecision
there will be in matters of alternative courses of action or opinion,
or in other words, an increase in information reduces the conflict

between two alternatives.
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Summary

This summary of the data concerning the pre-debate audience is
divided into two parts, First the composition of the audience without
special reference to the debates and secondly, the composition of the

audience as related to the debates.

The audience in Charleston,

1. Education plays ; significant role in media activity, The
higher the educational level of the viewer, the greater attempt he will
make to procure information from the media, The break-point between
educational levels and index levels is apparently when print media
activity is added.

2. There is no basis for a theory of the effect of family size
on media activity,

3. Political preference, even aside from the debates, has a
significant effect on media activity. Democrats are more active in
seeking information than are the Republicans, and appear to be more
interested in matters which surmount local interests,

4, Media index is & valid concept for analysis. The index is
@ significant factor in predicting or assessing interest in, and knowl-
edge of, mass media content. Also, it is apparent that a higher index
reduces the level of indecision and produces a greater tendency for
participation,

Of the four criteria studied, only family size is without a
basis for assessing an effect on media activity., There do not seem to

be éignificant patterns related to family size.
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The Charleston sudience as related to the debates.

1. The over-all audience, pre-debate, were not well-informed
on the schedule or purpose of the debates, Also, the audience did not
know the basis for payment of the debates. The audience was only
-odetoteif motivated to watch the debates, to ask outsiders, to talk
or read about the debates. Education was a direct factor, however.

2, Alwmost half the viewers felt thgt the debates would have
no effect on voting. The college-oriented group had the highest per-
centage in this judgment,

3. Twenty-nine percent of the audience were Nixon supporters,
eighteen percent were for Kennedy, thirty-seven percent were undecided,
and thirteen percent refused to answer, Therefore, we did not know
the voting intention of half the viewers.,

4, Two-thirds of the viewers thought the debates were a good
idea,

5. The media index factor is a highly reliable predictor of
interest in and knowledge of the debates. An index of 5-6 is reported
for the greatest number of viewers.

6., There is only one indication of the effect of family size
on the debate audience. The largest family size (six or more) had the
highest percentage of those who gave a purpose for the debate, could
identify the networks as paying for them, and who thought the debates
were a8 good idea,

7. The Democrats were more interested in the debates, and had

more knowledge concerning them, Therefore, it is difficult to provide
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a rationale for the fact that the Demccrits &lsc rerked highest in
percentage of those who thought the debstes would not affect voting, in
other words, a combination of interest and docbt, This combination
would probably'apell out curiosity if analyzed fully.

8. Tho'htgher the index rating, the better the knowledge of
the debates. The great majority, however, did no: have the correct
answers to the questions regarding it., Also, the higher the index
rating, the greater the interest in the debates.

9. There 18 a direct relationship between index and voting
intention for Kennedy. The highef the index, the greater the per-
centage who planned to vote for him, The index rating for Nixcn sup-
porters and persons who refused is scattered and inconclusive,

The Undecided group clearly indicates that the lower the index
level, the higher the percentage who are undecided., This gives rise
to the speculation that increased commynication or activity in the mass
media, especially with the addition of the print media, reduces in-
decigion in matters of controversy or courses of action,

The most interested and morivared perscn, (fictional) for the
debates was a Democrat, with a high medie index ratirg, college-
oriented and least important, 3 large family., With che audience just
described before us, let us examine the data whick were gathered

during and at the conclusion of “THE GREAT DEBATES. '
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The Audience in Tramnsition

The Effect of Education
Viewing, The educational attainment of the viewer appears to

be 8 significent factor in the number viewing the debates. 1In all
debates, except for the second, where the grade school group slightly
exceeded the others, a direct relationship msy be established, with
the college-oriented group leading, the high school group following
closely behind, and‘tho grade school group last. These factors may

be seen in Figure 1.

Rnowledge about debates. Education, again, appears to be a
significant factor in having the most knowledge about the debates,
There are a few d;oplaccuntt in the pattern such as found in the first
debate, where the grade school group ranked second (above high school)
in knowledge of the origination of the debate, and in the fourth, where
the htghllchool group ranked highest., Similar displacements occur in
the knowledge of first speakers. (No dsta on the fourth debate.) The
grade school group ranked just below the college group on the first and
second debates, and outranked both high school and college on the
third debats.

A direct educational relstionship is evident in knowing the
Subject of the debate, Again, the rank is from the college group as

the highest correct percentage and the grade school group as lowest.

Estimate of "best job." There appear to have been major shifts

in the grade school and high school groups in their estimates of which
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VIEWING THE DEBATES (BY EDUCATION)
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speaker had done the better job, In the grade school group, an abrupt
change was noted after the third debate, when the group shifted from a
Nixon orientation to a Kennedy orientation. A similar shift was noted
for the high school group, but occurred at the fourth debate and was
more gradual, The college group estimates closely the opinions of the
SAA committee, The first and fourth debate were given to Kennedy, and
the second and third to Nixon,

In all jroupl, Kennedy was perceived as having done the best
over-all job, The grade school group had the highest percentage favor-
ing Kennedy (sixty-one percent), and the college group had the greatest
divergence (forty-four percent for Kennedy and twenty percent for Nixon),

It would appear that the college group were less susceptible to
change than either of the other two, The greatest shift took place
in the grade school group, and the least in the college group. This

information may be seen in Figure S.

Reading sbout debates, In evaluating the impact of education
on reading about ;hg debates, we must assume that the reading reported

vas done before the time of actual contact, in c”her words, before the
debate in question., Upon exemination of the results, (Figure 6) we
find again, that education plays an important role in the amount of
’roading about the debate, The respondents with grade school education
remained virtually unchanged, with approximately geventy-percent
teporting no reading about the debate. The high school group increased
from thirty-five percent to fifty-four percent for the second debate,

but dropped egain to forty percent for the third debate,
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The college group, with the exception of falling behind the
high school group in debate two, maintained an over-all highest per-
centage of reading about the debates. Eighty-six percent of the college
group reported reading about the debates at the time of the third debate;
Again, education is apparently a significant factor in reading about

the debates.

Viewing intent, When the data concerning viewing intent are
compared with actual practice in viewing, some interesting patterns
of attrition become apparent. When compared, the attrition pattern

appears as follows:

Grade School High School College
-I_uo ALt.. Chanse ‘I_n_g'o é_s_g. Cha!ﬁ'se l‘_‘&o éc_t_o Change

Second Debate 75% 50% - 25% 82% 22% - 60% 93% 29% - 64%
Third Debate 72% 7% - 65% 72% 32% - 40% 95% 40% - 55%

Fourth Debate 40% 30% - 10% 72% 60% =~ 12% 72% 72% - O

This pattern of attrition suggests that in the time between
the intent to view, follovins the stimulus of the just completed
debate, and the time of the actual debate, a diminishing interest took
place. Again, however, education appears to be a significant factor,
The attrition rate for the grade school group increased sharply between
the second and third debate, but decreased sharply between the third
and fourth debate. For the high school group, the attrition rate
diminished steadily, (20 percent and 28 percent) and the rate for the

college group dropped even more steadily.
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It must be concluded then, that education played a highly sig-

nificant role in attention to and interest in the debates. The higher

the education orientation cf the respondent, the grester his attention
to the debates. In addition, although all groups perceived that

Kennedy had done a better "over-all" jcb, the college group gave him

the highest percentage.

The Rffect of Family Size
Viewing the debates. It appears to be virtually impossible to

assess a usable pattern for viewing the debates by family size. There
are some similarities in the patterns set by families of two, four,
and six, and by families of one and thres, [ita were not available for

family size for the first debate. (See Figure 8.)

Except for families of one and five, the fourth debate was the
one with the largest audience. (Data on family size was not available
for the first debate.) Families of three members ranked highest for
viewing the third debate. But again, the psttern is not clear; and no

special significance may be attached to family size.

Enowledge sbout debates. There is some suggestion of a pattern
of change in knowledge about the debates, but it does not seem to be
significant, There appears to be a gain in knowledge of the point of
origination of the debates in all family groups except persons living

alone., (See Figure 9.)

In knowledge of the first speaker, for which data are available

only for debates two and three, there is & definite gain of knowledge.
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Persons living alone and in families of five are disjunctive. (See

Figure 10.) In knowledge of the subject of the debate, a similar
pattern of change exists for all families, although persons living
alone appeared to have had a better knowledge of the second debate.
There is, however, no pattern which would support a hypothesis of the

influence of family size. (See Figure 11,)

Estimate of 'best job." The effect of family size on estimate

of best job"is difficult to discern. Families of omne, two, and five

thought that Nixon had done a better job on each debate, but families
of four and six changed their evaluation in favor of Kennedy.
The most significant factor in this particular analysis {is

that the majority of viewers either called the debates a draw, or had

no opinion concerning them. This phenomenon lends some support to a

theory that many persons in the audience looked upon them as a "show,"
or did not become emotionally involved in the tensions and controversey

which evolved, or did not have close ifdentification with either
candidate. (See Figure 12,)
Reading either increased from the second

Reading about debate.
to the third debate or at least stayed constant at each family size,

There was no attrition for any family size, (See Figure 13.)

Viewing intent., The pattern with regard to intent to view is,

again, erratic. There are, however, some interesting patterns in the

amount of attrition by each group, and a suggestion of an effect of

family size., The attrition pattern appears as follows:
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Fanily Size Third debate Fourth debate
One Intent 100% 70%
Actual 70% 86%
Attrition -30% +167%
Two Intent 71% 50%
Actual 71% 90%
Attrition 0 +40%
Three Intent 68% 75%
Actual 50% 90%
Attrition -18% +15%
Four Intent 82% 55%
Actual 66% 85%
Attrition -16% +30%
Five Intent 100% 70%
Actual 80% 75%
Attrition -20% + 5%
Six Intent 100% 88%
Actual  _87% 902
Attrition -13% + 2%

Upon examination of these data, some rather surprising factors
emerge. First, between the second and third debates, a decided attri-
tion took place, except for families of two. Secondly, in every case,
all groups reported a substantial increase of those who actually saw
the debate over those who had intended to. This rather unexpected
rcauit suggests either a computation or interviewer error, or the
Presence of motivational factors which came into play in the time
period between the debates. These may have been school activity, print
media activity, promotional material on the debates, or general aware-
ness that this was the last debate. (Note day of week and time factors

in preface.)
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This writer, however, is unable to assess any significance to

the effect of family size on attention to, and interest in, the debates.

Effect of Political Preference

The over-all viewing pattern of Republicen, Democrat, and
Independent viewers is not very symmetrical, The pattern of those who
refused to reveal their political preference, however, is very symmetri-
cal, indicating a steady gain in audience.

There are some very clear-cut shifts of viewing, however,
Seventy-six percent of these expressing a Democrat preference, saw the
first debate, whereas only fifty-six percent of those expressing a
Republican preference saw it., Sixty-two percent of the Independent
viewers were in the audience, and fifty-five percent of the Refused
group saw the debates. (See Figure 15.)

This composition of the audience could appear to mean that to
the Democrats, their candidate, Mr. Kennedy, was an unknown quantity
and they had a greater desire to observe the debate in which “their
man" was matched with the Vice-President, The Republicans, on the
other hand, appear to have been fairly certain of the ability of their
candidate to win, and therefore were watching not from fear or appre-
hension, but merely to take & look at the opponent, The Independent
group, interested in making & judgment, outnumbered the Republicans,

Por the second debate, a reversal took place. The Republican
viewers outnumbered the other groups by a large margin, whereas the

Democratic viewers and Independent viewers actually had a decrease.



FICURE 15
VIEWING OF DEBATES (BY POLITICAL PREFERENCE)
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(See Figure 15.) This is also closely associated with the amount of

teldlng done by these groups.

Knowledge about debates, The Republican group had the highest
average in percentage of those who correctly knew the point of origi-
nation of each debate. The Independent group was second, and the
Democrats and those who refused to tell were tied for last. The place
of origination of the third debate was least known, except for the
Republicans,

Over-all, the Republican group showed the least amount of
decline of knowledge of place or origin and a smaller amount of change
throughout the debate. Independent group followed closely. (See
Pigure 16,)

The pattern of knowledge of the first speaker is quite clear,
A marked majority of observers in each category could correctly identify
the first speaker in the first debate (Kemnedy). For the Democrats,
Independents, and Refuseds, the pattern fqr the second and third debate
is practically identical. There was a decrease of correct identifica-
tion of more than fifty percent for .each of the three between the first
and second debate, and a gain between the third and fourth debate,

The Republicans show a disjunctive pattern. The first decline,
between debates one and two is fifty percent; but, there is an addi-
tional decline for debate number three. The Republicans did not
tecover their interest to the point of having greater knowledge of the

first speaker after the first debate.
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The subjects of the second and fourth debate were more clearly
perceived than the subjects of the first and third debate. Also, the
Republicans appear to be more clearly identified with their candidate
than were the Democrats, The Indepenaents and, to some extent, the
Refused group approximate the Republican pattern, There are sizeable
increases in knowledge of the subject on debates two and four, where
Nixon was the first speaker. In all groups, a marked increase in
knowledge of subject was noted for the fourth debate. (See Figure 18,)

The subjects for the debates were; FIRST: domestic issues,
social legislation, cost of running the government, farm programs,
national security; SECOND: Cuba, U-2 flights, civil rights, cold war-
Berlin, unemployment, depressed areas, China, Quemoy and Matsu; THIRD:
Quemoy and Matsu, summit ccr.ference, Truman®s profanity, race-bigotry,
labor unions, economic growth; FOURTH: foreign policy, Quemoy and
Matsu, America'’s prestige abroad, test bans.

One may recall that the print media carried a great deal of
information and opinion concerning debate number four, Such increased
activity could be a very important factor in the increased viewing

percentage for the fourth debate,

stimate of "best {ob.” Party identification is clearly the

/most important consideration in the perception of the better job,
There are some important factors of shrinkage of opinion, however, The
Republicans began with a higher rating for Nixon and continued for the

duration, but a great deal of shrinkage (or decrease) in the strength
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of this conviction was noticed. The Democrats, on the other hand,

changed very little. This shrinkage was as follows:

Republican Democrat

Nixon Kennedy ‘ Nixon Kennedy
First 87% 8% 5% 90%
Second 32% - 55% 7% - 1% 0 - 5% 62% - 28%
Third $2% + 20% 2% - 5% 0 - 0 50% - 122
Fourth . 66% + 14% 28% + 262 10% + 10% 82% + 32%
Over-all 67% 28% 20% + 20% 88% - 2%

(20% less than at (2% less than at

beginning) beginning)

The crucial Independent voter, after an initially strong Kennedy
identification, changed to a cautious Nixon stend, although each candi-
date gained steadily in percentage. The Refused group indicated that
Rennedy had performed better than Nixon in general, but reached plateaus
on the first and fourth debate.

The Republicans gave Kennedy increased credit for his perform-
ance, a net gain of 20%, and the Democrats gave Nixon an equal gain on
an over-all basis, although they gave him only & five percent gain
during the debates. (See Figure 19.)

~ Although the Independent support dropped from eighty percent
to ten percent for Kennedy, there was a corresponding drop in viewing
and reading, It may be that the Independents, after the initial
stimulus of debate activity, either did not feel the need %o nake &

judgment, (seventy-five percent did not) or the members of the group
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that was reached were the ones who had not made up their minds to the
point of making a judgment, Here again, though, it is apparent that
party identification is a major factor in perception of the performance

of the candidates.

Reading about debates. The amount of reading done by the
audience appears to vary according to his need for reinforcement and
his political affiliation, The Republicans, for example, (see Figure
20) had not done very much reading (thirty percent) for the first
debate, but increased greatly (to sixty-two percent for the second
debate and to sixty-seven percént for the third). Perhaps they began
to read, seeking reinforcement concerning their candidate from other
sources, or seeking information with which to {nterpret the performance
of their candidate.

For the Democrats throughout the testing period, those who did
not read about the debates outnumbered those who did. This indicetes
that they did not feel a need to seek such reinforcement, The Inde-
pendents increesed their reading sharply at the time of the third
debate, and the Refused group, at the time of the second debate,

It would be useful to observe that much of the reading about
the debates was done in order to support cr seek support a particular

view of a candidate held by the viewer. Political preference is an

observable factor in this process.

Viewing intent (see Figure 21), Viewing intent, coupled with

actual practice, appears to be the most valid determinant of continua-

tion of interest. -The least gross change between viewing intent and
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FIGURE 21

VIEWING INTENT (BY POLITICAL PREFERENCE)
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viewing practice i{s that achieved by the Democrats (twenty percent),
Next were the Republicans, with twenty-four percent, next the Inde-
pendents (sixty-nine percent) and last the Refused group (eighty-seven

percent). The coupling is ii follows:

Second Third Fourth
Republican Intent 90 75 74
Actusl _86 T4 93
Change =~ 4 -1 +19
Democrat Intent 89 75 90
Actual 74 80 90
Change -15 +5 0
Independent Intent 90 70 56
Actual _50 58 3
Change =40 -12 +17
Refuseds Intent 60 100 30
Actual _70 _83 90
Change +10 =17 +60

An evaluation of these data suggests that avowed interest may
not be a completely accurate determinant of action or might not be
dependable as a legitimate basis for forecasting behavior or interest
in television activity of this kind, Intervening variables, such as
community or family activities and media activity, appear to play an
important role. This judgment, of course, is based on collective
Percentages, and is not, therefore, stated as an sbsolute premise,

Further research in this important ares is needed.

Bffect of Media Activity
An index was established for each respondent by assigning one

point for each channel through which the family sought information
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from the mass media, For example, one point each for owning a TV set,
for each radio set, for newspaper subscription, both locsl and metro-
politan, for subscription to news magazines, and for identification
of specific TV news or public affairs programs,

The following pattern may be observed, when analyzed by media

index:

Percent Viewing*

dex First debate Second debate Third debate Fourth debate

9-10 100 70 100 82
7-8 87 60 74 96
5-6 83 53 53 80
3-4 85 67 72 90

*
(See Figure 22.)

In general, families in the 9-10 index bracket had an equal
interest in the print media as well as in the broadcast media. Almost
everyone in the 9-10 group subscribes to a metropolitan paper and a
newstype magasine., Persons in the 3-4 group are users of television
and local redio and newspaper, but do not seek information as a general
rule from outside the community,

There are three aspects of this pattern which appear to be
significant, First, the 9-10 group is most interested, or at least
has the highest percentage of viewers in the audience for the first
three debates, but dropped to third place for the fourth. A possible

explanation for the change might be that this audience had become
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saturated to the point of a reducing interest or ¢heir greater amount
of reading had reduced their need for reinforcement from the debates
themselves.

The second aspect is that the level of interest as shown in
the percentage of viewers is maintained at the highest general level
in the 9-10 group., The level for the 9-10 group never drops below
70 percent for any debate, whereas the 7-8 group drops to 60 percent
on the second debate and the 3-4 group dropped to 66 percent and the
5«6 group dropped to 52 percent.

The third aspect is that the 5-6 group remained in the lowest

category on all debates, Even a group with a lower index ranked higher.

Knowledge'about debates (see Figures 23-25). There was a

similar pattern of change for all groups except 5-10 in the matter of
origination of the debates. High interest in the first debate was
replaced by s lower interest in the second, and a yet lower one for
the third. Also in these other groups, there is a return to a high
interest in the fourth debate. The 9-10 group indicated a very high
interest in the first debate, but this interest declined radically (by
33 percent) for the second. Moreover, instead of receding further for
the third debate, the knowledge of place of origination gained forty
percent and was the highest for all groups. It may be recalled that
the third debate was the split-screen debate, and this high-index
Sroup may have been motivated to grester attention than the other

groups and simply because of the nature of the innovation.
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KNOWLEDGE OF ORIGINATION OF DEBATE (BY MEDIA DNODEX)
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FIGURE 25
KNOWLEDGE OF SUBJECT (BY MEDIA INDEX)
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There is no apparent difference in the pattern of knowledge of

the identify of the first speaker for the different indices. Perhaps

at this point we should make observation concerning the data received

for the second and third debate.

In most of the groups in all levels, there is a general tendency

for the data to reveal a marked disinterest for the second and third

debates, on the part of those who did see the debates. The usual pat-

tern of interest is up-down-up-up. In some cases the gain from the

second to the third debate is small; but aside from the disjunctive

thrusts we have noted, it is upward gain. There is, moreover, a gain

from the second to the fourth debate, in interest, attention, and

knowledge. In general, however, these do not reach the level of the
’

first debate.
ence

This writer believes that the data so far indicates the pres

of an inaugural effect which cuts across all lines of interest and all

levels of education, etc., and the presence of 8 terminal effect.

These effects, that of firstness and lastness, heighten motivation,

interest, and perception, and desire to perticipste in an event,

ess and lastness is {mportant elso. In the case in

The degree of firstn

hand, the concept of the firs§
wlast® debate, (since the much-touted

Presidentisl Debste, with its attendant

publicity, and the announced

fifth debate did not materialize) enhanced the programs for the viewing

public, These motivations appear to be mitigated by factors of educa-

tion and political preference {n this study, and, as shall be shown, to

some extent by media index. They do not appear to be affected by

factors of family sise.



92

The pattern of change {n the matter of knowvledge of subject

for each debate is one of consistent gein, All groups indicate an

increased ability to recall the subject of the debate. The 3-4 group

reports the greatest gain, It may be observed in Figure 25 that this
f knowledge.

group also had the greatest accumulation of a deficit o

In other words, they had the longest way to go!

Estimate of better job, There appear to have been major

shifts of opinion within index grouping in the matter of estimating a

better job, except for the 3-4 group, which perceived Nixon as doing

the better job on all four debates. This 3-4 group, however, had a

changing strength of evaluation for Mr. Nixon, This mey be observed

in Figure 26, For groups 5.6 and 7-8 the fourth debate appears to have

been the deciding factor. This debate appeared to be most decisive

for all groups.
By way of comparison, -the four index groups in their over-all

evaluation of "best-job" indicated the following:

Index Nixon Kennedy Change
3- 4 70% 30% -40%
5- 6 40% 48% 8%
7- 8 36% 60% 24%
9-10 16% 70% 54%

Here we may see a direct relationship between index and indi-

cation that Kennedy had done & better job. The higher the index the

higher the tendency to change cpinion.
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Reading about debates (see Figure 27)., Index groups 7-8 and
9-10 read more than the lower groups, and the 9-10 group read much more,
The identification of the 3-4 group with Nixon may also be noted, here
also, as there was an increased rate of reading after the first debate,
a8 reinforcement of explanation was sought., The 5-6 group, however,

stayed on the same level, then declined,

Viewing intent (see Figure 28). Let us compare viewing inten-

tion with actual practice;

Group Second Debate Third Debate Fourth Debate
3-4 Intent 822 76% 80%
Actual 67% 72% S0z
Change -15% - 47 10%
5-6 Intent 87% 74% 72%
Actual 52% 54% _80%
Change -35% -20% 8%
7-8 Intent 90% 821 ggl
' Actual 60% 14% 6%
Change -30% 10% 29%
9-10 Intent 90% 85%
Actual 100% 80z
. Change 10% - 5%

In all cases, except for the fourth debate, the actual
Practice was lower than the estimate. All groups except the 9-10
exceed the estimate, and the 9-10 group came close. The greatest

average error wes in the 7-8 index group.
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nfluence of the Debates on Voting

e R A4

By Education

All groups completely reversed their opinions regarding the
effect of the debates on voting, and by quite large margins., The
amount of change was most significant in the college group, closely
followed by the high school group, and last by the grade school group,
(See Pigure 29.) Education, therefore, appears to be a significant

factor in change of opinion,

By Family Size (See Figure 30.)
All groups completely reversed their opinions regarding the
effect of the debates on voting. The rank order of the extent of

change is as follows;

Family Size Percent of Change
Six or more 65
Five 40
Four 35
Three 50
Two 47
One 17

There is no observable pattern which would indicate an effect

of family sise on opinion about the effect of the debates on voting,
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By Political Preference (See Figure 31,)

All groups completely reversed their opinions regarding the
effect of the debates on voting, The rank order of the extent of

change 1is as follows:

Political Preference Percent of Change
Democrat ' 65%
Refused 55%
Republican 36%
Independent 25%

We may observe the closeness of the Democrat-Refused groups

(ten percent) and the Republican-Independent groups (nine percent),

By Media Index (See Figure 32,)
All groups completely reversed their opinions regarding the
effect of the debates on voting., The rank order of the extent of

change 1s as follows:

Index Percent of Change
9-10 58%
11 (small n,) 50%
1- 2 (small n,) 50%
7- 8 45%
5- 6 45%

3- 4 20%
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The evidence seems to indicaze tnat t™ete is reiationship be-
tween heavy use of the media and the degree of charge of opinion of
the effect of the debates on voting. le: us te &weare, again, however,
that the breakpoint of the addition of tte print media is about the
5-6 group. We may observe that the btreakp:irc of change ccmes between
the 3-4 group and the 5-6 group. This relatisrship, added to the
relationship and patterns already established, seems clearly to indi-
cate a basic theory which may be applied Lo simi.ar television pro-
grams of the kind we have obsexved.

This theorem or pestulare is as filionwess

1. Change of opinion in political c:-azdczsting is directly
related to the amount of use the viewer makes cf >he mass media.

2, Television programs, b :remselves, zre not as effective
in changing opinions, as are television ard print medfa used together.

3. The print media &and televisisn, where ciuntroversy is con-
cerned, are equally valuable, and used tngevver, ave much stronger than
either the print media or television sicne,

4, The use of print media serves as zn invexuvretive agent, or
in some cases as a reinforcing agen® ror %ue viewsr,

This theorem touches on o-her ccacerts sutk 53 amount of ex-
posure and its relation to effective ~ommunicz>fsn, credibility factors
of the different media, and reinforcemert ta’terns. We have set about,
however, to study change of opinion aud impact on & particular audience
at a particular time in history, under tre stimulation of the GREAT

DEBATES.
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Conclusions

.I.. The Great Debates had only nominal interest for the Charleston
audience at the time of the first contact two days before they

began.

Rationale

There was no precedent for the Great Debates on television,
Presidential candidates had appeared singly on an equal but separate
time basis, and no direct, face-to-face controversy had taken place.

It was an entirely new concept,

Support for Rationale

The lack of knowledge about the debates, lack of persuasion of
media announcements and promotion about the debates, lack of definite

plan to watch the debates.

Comparison with other Studies

The Charleston study does not &gree with the Lang study (see
page 9) that respondents '"looked forward to tke exchange and rews:"
neither does it support the Gallup poll, which found 55 percent of

the audience looking forward to the debates with "a lot of interest,”

II. At the actusl time of the first debate there was high interest
in the debates, but this interest declined for the second and
third debates, Community activities--football games--and

well-set social patterns (shopping on Friday evening) were
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among the intervening variables which contributed to the decline.
The interest increased substantially for the fourth debate,

although not so high as for the first,

Rationale

An inaugural effect is an important determinant of interest of

television programs. It may also be called a "firstness" effect,
Also, a terminal effect is an important determinant of interest. It

may also be called a '"lastness" effect.

Support for Rationale

1. The high number of viewers for the first and last debate,
and the low number of viewers for the second and third debate.

2, The greater percentage of those who had greater knowledge of,
and interest {n, the first and last debates, and the lower percentage
of those who had knowledge of, and interest in, the middle two debates.

3. The increase in the number and completeness of answers to
specific questions concerning the debates at the time of the first
debate and the fourth debate and lesser amount for the second and

third debates.

ITI. Education and media index were valid determinants of interest
in and knowledge of the debates. The general rule is; The
higher the level of education and media activity, the higher the
attention to, interest in, and knowledge of the object of the

program. This cannot be projected to programs of other types

on the basis of this study.
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Rationale A

The viewers with the most education are basically most inter-
ested in programs where "important" issues are at stake, or where the
level of participants is very high, or where they feel the decisions
and discussion will affect their lives or standards. The higher the
education, the greater the evaluative aspects of their academic ex-

perience.

Support for Rationale A

l. The data indicate that the knowledge of, and interest in,
the debates varied directly with the educational orientation of the
viewer,

2, The number and completeness of the answers to specific
questions concerning the debates varies directly with the level of

education,

Rationale B

The viewers with the highest index rating are basically more
interested in programs where publicity or information has been multi-
plied (radio, TV, newspapers, news magazines, etc.). The stimuli to

view accumulate to produce a high motivation to view,

Support for Rationale B

1. The greater percentages of higher index respondents viewing

the debates and doing greater reading about the debates. The percent-

ages in each of these categories are directly related to media index.
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The pattern is not consistent, (the fourth is different) but net in-

terest over all the debates, supports the rationale.

IV. Family size is not a valid determinant of interest in, and know-

ledge of, the debates.

Rationale

Other factors are more important than family size. Also it
indicates that viewing of programs of this type is not a family affair,
and the adult members of the family are more interested in programs of

this kind, regardless of the number in the family.

Support for the Rationale

1, There was no consistent pattern of effect for families of
different sizes for any aspect of the debates.

2. The viewing situation of highest incidence was s husband

and wife situation, Very few families viewed the debates together,

V. Political Preference is a valid determinant of interest in, and

knowledge of, the debates, Stated preferences indicate a parti-
san, selective perception of the performance of the candidate.

Independent voters, for this event, were largely Democratic-

oriented or moved to the Democratic side. There 18 no indica-
tion of pattern change for those who refused to divulge their

political affiliation,
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Rationale
Party affiliation or pre-conceptions outweigh an objective
view of the opponent. Rationalization took place (‘Better job"

answers) when negative perception came into play.

Support for the Rationsle

l. In all cases, the Republicans were Nixon-oriented on
Ybest job'" answers, and in "didn't likes'" and in “additional comments,"
And the same is true for the Democrats.,

2, The independent voter group changed their views toward a
Kennedy identification in greater numbers than did the Refused or
Republican group.

3. Both Republicans and Democrats indicated a drop in their
evaluation of their candidates from the first debate., The Republicans
indicated a greater drop than the Democrats. Each group indicated a
twenty percent gain in the estimates of the opponent. The Republicans’
gain came earlier in the debate sequence than did the gain of the

Democrats,

The major portion of this study was being conducted, evaluated,

and vwritten at the same time as those studies which are reported in The

Creat Debates.zl Of those studies, Katz and Feldman say: "Most of

21225 Great Debates, Sidney Kraus, ed. (Bioomington, Indiana:
University of Indiana Press, 1962).
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the studies . . . were designed almost accidentally, es a by-product
of continuing reports on campaign developments. All were designed in
a hurry."zz

The research methods used in The Great Debates were as varied

es the results. Samples of all types and sizes were drawn, studies
were conducted by phone, personal interview, and self-administered
interview. (All three were used in The Charleston Study.)

To compare and contrast The Charleston Study with each research
project in The Great Debates would consume a great amount of time and
paper, and would yield little in the way of comparison. Of the

studies reported in The Great Debates, The Charleston Study was the

only one conducted in a small midwestern community, and which was
based on interviews with a randomly selected panel of respondents,

There are some basic points at which comparison may be fruitful,
In terms of difference, the Charleston audience; (1) did not have as
much interest in the debates as others have renorted, (2) changed
their perception of the opponent to a larger degree than others have
reported, while changing their voting intention less,

The Charleston Study does agree with these other studies,
however, at other points. In Charleston: (1) the debates played a
supporting role rather than serving as an agent of change, (2)
education and media activity were closely related, (3) the majority

of viewers thought the debates were a good idea, and (4) the debates

22Ibid., p. 213,



110

presented the images of the candidates more clea:ly then the
issues,

As an overall evaluation of the results of The Charleston

Study, it seems that the differences which have evolved may well be

a8 function of the type of community in which the study was conducted.
It may be, for example, that when the respondents chose to attend to
some other community activity rather than attend to the debates, they
did so because communities of this size and composition are more
closely-knit, more cohesive, more dependent on those functions for
thg;r social existence. In larger communities, this inter-relatedness
is less apparent and important, Also, because the political affilia-
tion of the adult population is subject to greater scrutiny in small
comnunities, overt expression of change, and a weakening of one's
political standare less likely to occur.

Also, with one community newspaper, & common factor in com-
munities like Charleston, the great majority of its citizens are
subject to only one source of printed information. Where the respond-
ent of The Charleston Study subscribed to a metropolitan newspaper
and or news magazine, he also indicated & greater interest in and had
a greater knowledge of the debates.

It would appear that there are some "hints" or suggestions now
available for future debates. First, there appears to be a strong
relationship between the print media and the broadcast media for pro-
grams of this kind. It would probably behoove an aspirant for the

office of President, (and perhaps for other offices) to time carefully
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his public pronouncements on matters which might be a part of debates,
in order that they may reach the general population as near the time
of broadcast as possible, It seems that this is doubly important for
communities where local political issues and candidates are more
easily discerned than national issues and candidates. The "ward
heeler" would find it hard-going to ﬁotivate his constituents to pay
attention to the messages of one candidate to the exclusion of the
other, when both are appearing on the same program. In other words,
the impartial (setting aside the editorial otance{ report of the
news pages of the local newspaper, which has been prepared from wire
copy, has a greater effect on national issues and political person-
alities, in small, relatively isolated communities,

80condly.‘the debates should be promoted in a non-partisan
sense. Public schools should be supplied with non-partisan promotion
material such as colored posters for classroom and bulletin boards,
take-home brochures, and classroom projects, based on the issues of
the debates, should be begun, (Several classes at Charleston High
School under the directiop of Mr. Pierce Pickins, prepared more than
30 scrapbooks of material on the debates for the author.)

Third, the debate topics should be known in advance; and
factual material should be available for wide distribution. In order
to get the widest possible viewing audience, the debates should be
released at different times in different time zones. There should

also be a re-play by video-tape during the interim between debates.
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Above all, the debates should be promoted as an American
community activity. In fact, a nationwide program should be estab-
lished whereby citizens are 1qvited to send in suggestions for the
subjects of the debates. An impartial organization could evaluate
these suggestions and distill the agenda for the debates. In addi-
tion to making possible the guidance of the popuiation in this manner,
such a program would provide a mailing list of interested citizens,

The Great Debates were a phenomenon in America political
activity., In Charleston, Illinois, the television audience was
curious, but not highly motivated to view them for intrinsic reasons,
Persons with hfgher education and higher media activity received more
from the debates. As far as political effect can be assessed, the
debates played & supporting role rather than a role of change. The
debates, after Klapper, had a "phenomonistic" effect, rather than a
"hypodermic" effect. This is supported in some measure by the

following breakdown of voting patterns in Charleston,

1952 Eiserhower 3799 Stevenson 2035
1956 Eisenhower 3229 Stevenson 1973

1960 Nixon 3220 Kennedy 2338

We may observe that whereas the Republican vote (in a 60-40
Republican bias situation) shrank by only nine votes, the Democratic
vote gained by 365. Therefore, since no significant switch-over is
apparent, we are led to assume that more Democrats voted, and beyond

that opinion, that they did so because of their new (or renewed)
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enthusiasm on behalf of their candidate. The Great Debates apparently

had a "phenoministic effect” on this dramatic change,
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APPENDIX A



PERSONAL RESPONSES



Purpose of Debate (Pre-Deba:e)

Grade School
Inform (2)

Pacts

Views (2)

Get countries together
Understanding

Clear thinking

Know candidates

Get people to vote

8ee stands (2)

Better lives
Foolishness

See them side by side
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High School
Inform (12)

Facts

Views (5)

Get votes (2)
Issues (7)

Better world (3)
Political

Elect president (3)
Enlighten men (2)
Platform policies
Decision making
Know candidates
Knowledge (2)

Best man (2)

See both sides (2}

College
Inform (11)

Views (9)

Get votes (5)
Issues (6)
Enlighten men
Hire president
Match wits

See both sides
Determine standing
To win (2)
Acjuaint publis
Education
Foreign policy
Promotion

Ideas (2)
Foolish

Public Service
Stands (3)
Preparation
FPhilosophies

See attitudes
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SUBJECT OF DEBATES
(Terms suggested by respondents)

First Debate

Domestic 1 8
Internal 0 1
Education 3 2
Federal atd 0 0
Social Security 2 2
O0ld age 2 1
Farm 0 1
Medical 0 1

Others; defense, program, economy

%*
Second Debate

Argue
Condition of cold war
Budget

Civil rights

Economic Recession
Foreign & Domestic
Foreign policy
Promotion

Farm

Formosa

*
Not available Quemoy (3)
by education,
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Third Debate
Disarmament
Economic problems (3)
Farm (2)

Foreign policy (6)
Formosa (5)
Islands (4)

Matsu (3)

01d age (1)

Quemoy (5)

Red China (1)
Religion (1)

Taxes (2)

Note: Poreign policy, islands, Quemoy, Matsu, Formosa, and Red China
lumped together totals twenty-four.

Fourth Debate

Foreign policy (69)
Domestic affairs (2)
Prestige

The two islands (2)
World relations

Cuba (3)

Red China

Latin America
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First Debate

"Was there anything you did not like about the debate tonight 7

Nixon
Grade School High School College
Nervous Smiled too much Not poised
Temper Nervous
Republicans taking Grammar
credit for new
schools Poor story

Not positive

More conscious (self)

Mudslinging
Kennedy
Moved too fast Platform Kennedy
Kennedy Told to stand up Eyes blazed
Looks Too critical Cocky
Immature Not sound Cocky
Attitude toward Hair
Nixon
Catholic
After Second Debate
"Why have you changed your minds?*
"Issues clearer" "Borderline"
“Personality" "Might" (Change their minds, I
think)
"Think more"

"Made think"
"Maybe" .
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At_the conclusion of the debates, the respondents were asked a
series of questions concerning their reactions to debates. Their
personal responses are presented in the following pages:

"Who did the better over-all job in the debates?”
(Respondents with a Nixon Orientation)
(28 responses)
"Nixon more sincere., Better summing up."”
"I agree with him,"
“More sure.'
"Slight edge, but debste number four did it for him."
“More sensible."
“"Seems better prepared."
"Didn't have to make issues.”
“Seemed closer informed on immediate problems of country.®

"The cat is letting the mouse talk himself to death."”

"Because I have always taken the Republican side after Eisenhower was
elected."

"More emotional appeal."
"Better informed."
"Answered more clearly and better versed on every question."

"Kennedy has to attack, and when he does, he makes mistakes in his
assumptions."

"More aggressive, better informed, better appearance.”
"His points were much clearer."

"He is better qualified to answer the questions."
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(Nixon Continued)
"He had good answers and did not make up things like Kennedy did."

"Answered questions where Kennedy just talked, but failed to give
direct answers."

"“Shows more depth of reasoning,."

"He conducted himself in a more natural way."

"Party platforms and he answered any question directed to him.,"
"Was more level-headed."

"Direct to the point on sll answers.’

"Calmer and seemed more sure of his facts.”

"Displays more background,"

"More knowledge."

"Kennedy answered questions without explaining how he could accomplish
what he could do."

(Persons with a Kennedy Orientation)
(37 responses)

"Seemed more at ease."

"Mofe direct and firmer in his convictions, not waivering or cherging.”
"He has been concise and answered every question head-on,”

"Better speaker."

"States facts with accuracy and never backs up &bout envtking he said.”
"More sincere."

"New ideas.™

"More explicit."

"Made a better appearance.”
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(Kennedy Continued)
"Answers more pertinent, and more factual,"
"Seemed more at ease."
“Consistency."
“"Quicker to reply."
"I believed he gained the most,."

"About even, 8light edge to Kennedy. It's easier to charge than to
defend. "

“National poll agrees that Kennedy did better job."
"Lots of reasons."

"Nixon sounded like IBM machine. Don't like statistics, They can be
‘made to say whatever you want them to,”

"Kennedy gives more facts."

"Knew his facts."

"More self assured . . . clear in statements,'
"More direct, good delivery, good facts."
"Smarter acknowledgement,"

"The nature of the situation, If he were the incumbent, Nixon would
be more aggressive in his attacks."

"He hasn't seemed so tense as Nixon, Talks as though he is better
educated, more intelligent.”

"More sure of himself. At ease.”

"Straight forward--did not create issues. Better informed."
"Less conservative."

"Gives and tells more . . . definite stand.™

V"More specific."

"More expressed."
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(Kennedy Continued)
"Secure understanding."
"Quick to answer, forceful, well informed."
"He is working for the working people.”
"I just like his answers better."
"His answers were expressed better."

'"Better discussion of issues."

(Other)
"Both have done excellent job,"

"Both displayed keen minds and knowledge of subjects discussed.'

"Will the debates affect your vote?” (Why or why not?)

Nixon Orientation
"Nixon best qualified for the Job.;
"I agree mostly with Nixon."
“Mr. Nixon more qualified in his experience.”

“"Cannot vote for both . . . am a Republican.”

"Knew well stand of both candidates through other communication . . .
mostly newspapers. Also am a Republican, but not ‘dyed in the wool.'"

"Thought Nixon to be better man. Debates proved this."
"My decision made after the conventions.'

"Nixon better qualified, more experienced.”

"I'm for Mr. Nixon and President Eisenhower's programs."
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"Mind made up in the beginning."

"1 stick to my party in the national election,’

"Already decided.”

"Debates did not put forth real issues and generalities.”

"Felt all along Nixon was stronger."

"Believe in the principles of my party, therefore it has my support.®

"I am Republican . . . Nixon better man for president.”

"Nixon best qualified before debates and still is."

"Kennedy lacks the responsibility.”

"Just in line with my way of thinking."

"Pavor restraint of conventions. Making allowances for the locale of the
Democratic convention, I still feel Republicans more serious and

solid. "

")és. undecided, now will vote for Nixon. (Not for personal appeal, but
‘platform. )"

“After carefully examining both men’s platforms, Nixon is only logicel
choice."

"Ancestors came from Ireland to escape Catholic reign. Want to be
free."

"Had already made up my mind.”

"Lodge and Nixon have little more experience on government issues."
"Still think Nixon has more experience.”

"Because of reading and hearing about them.®

"Still like candidate I picked."
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Kennedy Orientation

"Had given Kennedy a lot of thought, but will definitely vote for him, ™
"Democrat-Protestant , . . have always liked Kennedy."
"Made me happier about selection of Kennedy rather than Stevenson,"

"Brings more immediate facts to consider . . . weigh each issue
carefully,"

“Going to vote for Kennedy, and we need a change of parties.’
"I liked Kennedy before and like him better now."
YHad not made up my mind before the debates.’

"Democratic party stands for what I believe, Kennedy is good represen-
tative."

"Since 1950, I have considered Nixon an evil force, and I never could
decline an opportunity to vote against him,"

"Feel and convinced the Democratic way is best.”

"Strengthens previous conviction."

"Makes me more sure of my decision.,'

"Undecided before. Born a Democrat,’

"I believe in the Democratic platform."

"Since I believe Kennedy did a better job, see no reason to change.”

“The man I chose has definitely shown interest in our great American
culture and keeping this a free country is kis first and main purpose
regardless of all other tasks.”

"I have learned which one will become best president.”

"I have read and heard what Mr. Kennedy stands for and I have always
felt that Mr. Nixon is an opportunist.®

"Was for Democratic platform before debates.”

"Subjects discussed in shortest and most factual manner,*
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"We've gotten to evaluate each candidate better."

“Always preferred Kennedy. He will help people here at home &nd
abroad."

"Get to see and hear how Republicans act when questions of truth are
put to them," ’

"Still liked candidate I picked."”

No specific orientation

"Same subject at same time and you got each opinion,”
YA talk is something you listen to but cannot always believe."

"Already decided before debate, but it did not bear out my judgment."

"Have you changed your mird about either candidate?” 'Why?"

"Except in minor ways."

"In my mind, Nixon is the only qualified man for President. Kennedy is
young, immature, not consistent or concise."

"Feel Nixon is better qualified.”

"Feel jtrongly about the religious issue. I don’t want a Catholic for
President."

"Do not like Kennedy's economic position.”
“"Both men are good and I don’t know what to say.”

"Still believe in Kennedy. I think change is good for country. Hope
change doesn't lead to war."

"Thought I knew who was best suited for president . . . and I still
think same,"

“Because of reading and hearing about both."
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"Kennedy is smarter of the two.”

"Still like the candidate I picked."

“"Have Debates been valuable to you?" "How or in what way?”

"Only in getting a look at lnnq’dy."

"Pointed up fundlnont‘l action or lack of action on candidates.”
"By both candidates answers--same quoation'ct same time,"

"Made me sure I picked the right candidate."

"Enabled America to see and hear who otherwise would not hear the
politice of each party."

“Comparison, "
"Advantage of knowing more about each candidate than ever before.”
"Better trend in TV, More to educational level.”

"Both capable intelligent, Good grasp of information at fingertips and
can think on their feet."

"Interested in our politics.”

"Amusing counting times Kennedy mentioned years of Navy service,"
"Gave me a clearer picture of each.”

"I am more aware of details of issues."”

"Studied their accomplishments--better than talk.™

"Saw candidates 'face to face’ and able to study personaiities,
sincerity, etc."

“"Perhaps to help size up candidates.”
"Helped to watch their reactions to questions.”

“"Gave picture of both men and what they believe in,"
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"Enjoyed them . . . better idea what candidates are like, "
"Learned more about the questions in the electicns,”
"“Saved reading the papers to get the facts,”

"Gives me opportunity to make immediate comparison of what they are
saying." -

"Better informed on candidates qualifications.™

"Now I know the score on world affairs and will be a more educated
voter, "

"lLearned more concerning world affairs, Castro problem, what countries
are Communist,"

"Dangerous thing to judge presidential cendidates merely on his ability
to debate."

"Better understending of issues, both 2t hcme and sbroad and their
influence on each other,"

“Lets Americans know and realize chance to see what each candidate
plans to do about today’s problems,”

"Gained answers to questions which probably I wouldn’t have read about.”
"Know both much better than I ever could possitly *ope to without TV,"
"Had a chance to see them and draw my own conclusion,"

"We have been able to see and hear what they really stand for,”

"Brought candidates closer to public for s bet’er understanding of
their personalities and platforms.”

"WPollowed with greater interest--n-t history to read sbout later but
something we had a part in.,"

"Bxpect to show how shallow M-, Nixon {s, to reaffirm conclusions . . .
Heaven help us if we are influenced by the way candidates look."

"Many unanswered questions made clearer and shows the honesty of the
candidates.”

"Proven to me Kennedy is the best candidate."
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"Brought out many issues which I hadn’t thought too much about in
connection with election,”

“Chance to watch each candidate in action under pressure,."”

"Pirst time 1 paid much attention to politics.”

"You feel you know the candidate better."

“Because better acquainted with candidates, their views and ide#s.”
"Crystallized my opinions; better 1noi£ht into both candidates."
“Reassured of the latter's ability for better president,"

"I can straighten out first hand, newspaper double talk and opinion-
ated articles on the issues.”

"Offered nothing new . . . repeated things said before."
"Their statements were complete on the issues."

"Heard candidates say things. Didn’t have to take rewspaper reports,”
"Kennedy 'happy go lucky’ . . . Nixon, sincere, deeper, stronger man,"

"Understand qualities that make up the personality of each man."
"Cleared up numerous ideas.”

"Makes possible a personal comparison that newspepers end magazines
couldn't. "

"Judging personality and charecter revealed Ly voices.”
"Understood each candidate’s politics better,”

"Better acquainted with policfes of each.”

"Hear both candidates give their views of country.”
"Better idea of some of campaign issues.”

"Interesting but not particularly valuable."
"Interesting for both parties and to air their views.”

"Equal to contact with personalities which to those interested in
‘people' as such is revealing.



"Aggisted me in deciding which candidate would make most able leader
for our country."

“"Honest attempt has been made to inform the electorate,”
"I felt better informed,"

YA confirmation of previously established conceptiongo"
"Direct 1nformation'from candidates. No go-between.™
”Expiaining candidates stands on issues."

"No . . + toO much tommy-rot. Immorality and atheism in Kennedy and
his supporting speakers--Truman," .

"By the information I received from them."
“Explained the 1issues."
"Presented both candidates to public under pressure,"

"Learned more about foreign and local policy than I ever knew in other
elections.”

""“Gave people of U, 8. more chance to know important facts facing
government in today's crises."”

"Get to know both candidates better, I think,”
“Clarification at several points,"

"You feel you know more about the candidates.”
"It clarified the issues for me."

"Learned more about affairs of country and what Congress was trying
to do., What bills to get through . . ."

"I feel I know more about my country."

“Ilat us know what each would do about today’s problems if he became
president.”

“Opinion of candidates."”
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Additionql Comments

“I hope a precedent will not be now estsblished. If so, & new presiden-
tiel qualificetion will be instituted. He will not be required to
debate effectively--a doubtful asset."

"] now answer no. 12, It showed the great difference in personalities
of the two candidates."” (Question 12, , , . Either candidate
angry?)

"Kennedy ease and confidence in speaking did not in any way detract from
Nixon's sincerity in enswers.”

“Some newsmen had better learn how to ask more informative questions.
They tended to pick out tiny questions that larger issues were lost,.
I didn't like cendidates having to taeke so much time expleining what
they had said or done at some other time."

“Such medis of mass communication certainly should help every voter to
vote more intelligently.”

"Were not debates. Commentators handing questions like Quemoy. Asked
nothing about others equally vital.,®

"Is a good way for undecided to make up their minds,™

¥Some questions asked were not too important and kept 'harping' on
same issue.”

*"They are good because a lot of people will watch TV who would not read
up on politics.™

"There should hive been no disputes about conditions after they started.”

“Too bad they didn't arrange some kind of debates for vice-presidential
candidates.”

"Kennedy shouldn't have been allowed notes on debate number three."

"I would have liked for each candidate to have ﬁnd a chence to comment
on the comments made after the answer to a question,®

“A debate like this may show a drawing personality rather than what he
really is.,”

"A truly wonderful political procedure and could only happen here. High
respect should be had for both candidates for pressure they were under
was tremendous, with 60 to 65 million people viewing them.™
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"] enjoyed them and wished that every voter could have heard them."
“Keep them up.™

"Nould rather see debatable issue instead of questions and answers or
- have both."

"Too many arguments were designed for political appeal and vote-getting
and remained on the level of generalities., Men of this caliber
should be more independent thinkers and have more penetrating argu-
ments. Too much of the campaign manager’s techniques were evident, ¥

"Who chose debate topics? People still have questions which are un-
answered. "

"I have been quite enthused. My interest in talking with others grew.
I looked forward to the fourth debate. Wish there were to be more.”

"] feel that this kind of display is deceptive. Real issues were not
illuminated. Emotional appeal on generalizations can be harmful,
People have taken these debates more seriously than most political
speechmaking. It is therefore, imperative that such programs be
worthy of the importance people are placing on them,*

"Seems politico of newsmen should have been half and half,"”

»

"I have enjoyed them very much. It helps to know these men can think
well on their feet."

“Should get together more on setting of the scenery.”
"Would like to see the two teams (p & vp) debate against each other,”

“I think we have really seen history in the making, and it is something
young people won't forget by the time they vote,"

"I noticed that Mr. Kennedy took time to answer, {on a rebuttal) when
expected to answer & direct question,”

"I think the debates have given the people & more clear understanding
of candidates and I have truly enjoyed them.”

"Will go down in history as an excellent media for reaching the voters
and acquainting all ages with both men,"

“Great step forward--new approach in campaign--given everyone a chance
to feel as if he has had & more personal relation with candidates.
+ o o therefore a greater interest for the election,”
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"] can't help but be pleased at the way Kennedv "whittled down’ the
Great Debater myth around Nixon, But I tkirk Nixon’s slow deliberscre
speech and his limited vocabulary probebly sprezled more to peaple as
a whole and I honestly believe Kennedy is tco sharp for him menzelly,
Nixon is shrewder and will use any tactics to win. He couldn’t have
done anything better than to come out for “motherhood and God.’ But
if this is presidential timber, God help us.,”

"I have enjoyed the debates. But we have no way of really tellirg the
winner."

"Greatest thing in election history since rights for women to vote,
Gave Americans chance to see and get to know candidates more
thoroughly than any newspaper account could. ?5Gress Roots’ is
terrific.”

"Debates were most wonderful things I have ever seen on TV, I hope
they have the fifth one.”

“Continue them in *'64."

"Whether changed any votes, they have aroused greater interest in
election, and people listened to opposition who orherwise would norx
have done so."

"Their debates have created more interest in thke election,”

"Tapes of the debates should not be used by either candidate without
a replay of the complete program.”

"I don't think a president should be drawn into this tyge of debate,*
"It has brought both men before more voters,”

"More people took an interest in the csmpaign and registered to vote,
"I think it should be carried on in coming cempaigns.”

"They helped to tell the people how each candidate felt about different
problems, "

“It's wonderful to see two candidates face e&ch other and the nation
with their platforms.”

"I am the mother of three small children and it is hard to keep them
quiet until you are able to hear entire debate. I do very little
reading at this time."”



134

"Debate probably reached many people and will stimulate and interest
the desire to vote."

"Suggest three debates only. One each in 3 weeks prior to election.
First one a direct debate between 3 men on dangerous affairs,
second direct debate on foreign affairs, final one a panel of really

important newsmen. Questions should be screened to leave out Quemoy
and Matsu,"

"Debates have created lot of interest in 1960 election, Cause more

people to be aware of problems in government. Result in more
eligible voters."

“They fall short of being ’great.’"

“Debates give public opportunity to observe candidates and form personal
opinions. Shows reaction of candidates ‘under fire,’"

"Nixon's open and close speeches were worthy of a Lincoln, Positive
side . . . building up flavor., Kennedy started on negative approach

and gave little that was constructive or inspiring. Good points
later."

"Not fair Kennedy has to defend his religion., Religion should never

enter into politics, Vote for man best gqualified regardless of race
or creed."

"More on actions than talk of what would do, I wished information could
have been more on how each had voted on difficult issues and why,
Por instance, Nixon said he voted on one federal school aid bill
because it would possibly bring dictation as to what to be taught,”

"Rennedy grew in steture, Nixon shrank,”

"Get young, plessant asppearing, quick-thinking moderators. Demand
order among cendidates and fewer restrictions,”

"Allow more time,"

"Brings the candidates glooor to the public,"

“Nixon made & political mistake by holding the debates,”
"Just that I enjoyed them immensely.”

"Due to debates, more people have studied things over bcforc they go to
polls to vote in this election,”
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"“Good procedure . . . but this would penzlize the inzelligern: kur poor
speaker."

*] think most people enjoyed them. I thought it was much easier for
Kennedy than for Nixon, but maybe anything wculd be easier for
Kennedy., Much strain on the candidates., Much easier to crizicize
than to defend. If the candidates both wsant to, it would be o,k.*

"There were too many,."

"After watching debates I feel I will be able s vote in the future for
the best candidate,"

"Have you changed your mind about either candidate?*

YWhy or why not?"

Nixon Orientation

“"Kennedy has not changed his mind or his views.”

"Country will be in better hands and much safer under leadership of
Nixon,*

"Undecided before. Feel more confidence in Nixon,”
"I have liked Nixon. 1 think the debates strengzhered me."
“It confirmed my former opinions.”

"I thought Mr. Kennedy to be more of & geatleman than he showed himself
to be."

"Studied both cendidates and consider Nixon-Ladge best gualified."”

"Read and followed their philosophies, telieve Republicsn party has
sounder views over years,"

"Feel more sure of Mr, Nixon and less of Mr. Kennedy."

"Nixon still best qualified. You can’t promise so many things withouc
paying for them in some way or another.”

"1 still think Nixon better qualified,”
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"Had best man from the start."

"I prefer the character of Mr, Nixon."

"I still think Nixon the most qualified.”

"I have felt all along Nixon is the stronger of the two candidates.”
"“Can't see that other candidate was convincing enough,®

"To my thinking."

"My bias was supported.”

"Like Nixon better than before."

"Difficult to accept a Catholic as president for I am not convinced
that there would not be church interference."

“Appraisal of Kennedy less favorsble than originally.®

“Debates cbnfirm fact that Kennedy is less dependent on propaganda thar
Nixon, "

Kennedy Orientation
"Kennedy isn’t trying as hard to build &n image. He’s more interested
in being honest."
“Perhaps more respect for both."
"Nixon seemed less informed.™

"Because of the honesty of Mr, Kennedy’s stetements,”

"Bears out what I've known all slong. Nixon doesn’t have any substance
to what he says or believes."

"For Kennedy from the beginning."
"Nixon too slow and repeats continually, Nothing new with him,*
"Rennedy is much more qualified for president than at first.,"

Mhen I started watching I was simply Anti-Nixon. Now I am Pro
Kennedy as well.,"
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"One has better grasp and understanding of the zotal world situstion,™

"Kennedy is just as well qualified as Nixon.”

"Nixon kept saying religion shouldn’t enter, It shouldn’t, but why
bring it up."

“Kennedy has consistently been better informed.”

"Improved opinion of Nixon because learned more sbout him.*

Other Comments

“Their positions were known to me before the debaze. They did not
change."

"Either might make good president. Both can think on feet. Have
excellent fund of knowledge, are well-educated and disciplined."

"They seemed exceptionally well informed on the corditions of this
country, "

"] feel this is a party policy issue rather than a persznslity
contest, "

"I think they both have done a good job."
"I don't think there was enough ‘debate’ to change anyone’s mind."

"Both look better to me than before.”
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GRASS ROOTS RESEARCH

Jacksonville, Illinois
October 1960
Dear Friend,

I have certainly appreciated your help this fall in our survey in
Charleston. I am sure the results will be very helpful in eval-
uating the effect of the Nixon-Kennedy debates.

Now that the final one has just been completed, we need your
overall analysis of their effect. Would you please complete the
attached questionnaire as completely as possible and mail in the
enclosed, stamped, self-addressed envelope.

The debates have been a complete new idea in American politics,
and we hope that Grass Roots Research will have great meaning to
many of us.

Many thanks to you for your cooperation, I shall always remember
the friendly cooperation of the people of Charleston.

Sincerely yours,

John R, Rider, Director
GRASS ROOTS RESEARCH

JRR:flw

139



GRASS ROOTS RESEARCH
Nixon-Kennedy Debates
1960

INSTRUCTIONS FOR CALLERS

1. Be courteous,

2. Be informed.

"Grass Roots Research" is the name of the
Project being conducted by Mr. John Rider

of MacMurray College in Jacksonville,

They are studying the television viewing habits

of people during the election year.,

3. Get the name and telephone number down before
you make the call, If no answer, change name
and telephone number.

4. Be brief. Right to the point,

5. Be grateful,
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4,
5.

6.

7.

8.

10,
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12,

13,

14,
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GRASS ROOTS RESEARCH
Nixon-Kennedy Debates
1960
Questionnaire A:

Do you own a television set More than one

Do you own a3 radio More than one

Do you take any news magazines such as Newsweek, Time, U.S. News
& World Report

What newspapers do you take

What news programs do you watch regularly on television

What news programs do you listen to regularly on radio

What other programs of a news or public affairs type do you watch
or listen to (Such as Face the Nation, For your Informatiom,

Meet the Press, The Big Story)

Did you watch the political conventions

Does anyone in your family here in town participate in politics

Do you intend to watch the Great Debates

When is the first one

When are the others

How many others

Are there any special conditions the debaters have to meet

What subject is the first debate going to be on
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15, Do you intend to ask anyone from outside your family to wetch the
debate with you

16. Have you talked with anyone about the debate

17, Have you read much about the debate
(Some, little, none, etc.)

18, What is the purpose of the debate

19, Do you think the debate will make any difference to you in how
you will vote Yes, __no, __ maybe, ___ doubtful, __ don't know.

20, Who is paying for the debates

21, Do you think the debates are a good idea

22, Do you think the debates will be different from the Lincoln-
Douglas Debates yes, no. How

23, Was a Lincoln-Douglas Detate held here

Where

24, Will you tell me for whom you intend to vote

__Nixon, __ Kennedy, __undecided, ___don’t know, __refuse,

25, How many members in your family

26. What was the lzst grade in school you sttended

27, Msy I have your name

Thank you,
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GRASS ROOTS RESEARCH

Nixon-Kennedy Debates

1960

Questionnaire B:

Have you been watching the debate

How much of it

Who has been watching it with you

(Husband, wife, father, son, daughter, outsider, etc.)

Do you have a radio

More than one

Do you own more than one TV

What newspapers do you take

Do you take any news magazines such as Newsweek, Time, U.S. News

and World Report, etc.  (Check)

What was the subject of tonight's detate

Have you read anything about the debate in the parper today
If answer is negative, how about yesterday or before

who, do you think, did the best job

Who spoke first

Who introduced the spe&kers

Where did the debate originate

Do you recall any special points that either csadidate made

during the debate

Was there anything about either candidate you didn®t like




15,

16,

17,

18,

190

20.

21,
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Do you intend to watch the other debates

(If not, why not )

What do you think of the idea that the debates are on all networks

What programs were cancelled so that the debates could be put on

Was a Lincoln-Douglas Debate held here

Where

Will you tell me for whom you intend to vote

Do you think the debates will have any effect on the voting of

other people

What was the last grade you attended in school
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GRASS ROOTS RESEARCH
Nixon-Kennedy Debates

1960

Questionnaire C:

Did you watch or listen to the debate

Who watched it with you

(Husband, wife, daughter, son "outsider,” etc. )
(An "outsider" may be anyone who does not live with you.)

Do you have a radio in your home

More than one

Do you have more than one TV

What newscasts do you listen to regularly On Radio

On TV

What newspapers are read in your home

Do you take any news magazines such as Newsweek, Time, U.S. News
and World Report, etc.

What was the subject of the debate

Who spoke first

Who introduced the speakers

Where did the debate originate

When is the next debate

Where will it be held

Do you intend to watch any more of the debates

Why, or why not
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15, Were there any special points either candidate made

16, What do you think of the idea that the debate was on all networks

17, What programs were cancelled so that the debate could be on

18, What is the purpose of the debates

19. Will the debate make any difference in the way jou vote
20. Do you think the debate will have any effect on voting

21, Was one of the Lincoln-Douglas debates held here

Where

22, Did you watch the political conventions. The Republican

The Democratic

23, Are you a Democrat or Republican

24, Are you registered

25, Did you vote in the last Naticnal Election

26, What was the last grade you attended in school
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Questionnaire D

GRASS ROQTS RESEARCH

Tel, #

Nixon-Kennedy Debates
1960

GOOD EVENING. IS TEIS o I"M CALLING
FOR GRASS ROOTS RESEARCH. I°D LIKE TO ASK YOJ A FEW QUESTIONS ABOUT
THE NIXON-KENNEDY DEBATESO 000000

1. Have you been watching (or listening to) the debate yes, ___no

2, Who was watching it with you *usband, wife, child (S or D),
woutsider'--(An outsider is any person who does not live there.)

3. Who do you think did the best job Nixon, Kennedy.

4, Did you watch the first debate yes, no,

5. Who do you think did the best job on that ore

6. Where did the debate tonight take place
7. What was the subject of tonight’s debate

8. Who spoke first

9, How many persons were asking questions

10, When is the next debate

11, How many more are there

12, Mr, (Mrs.) . Do you think the debates are

changing people’s minds about voting _yes, no

13, Do you think the debates will influence the way you plan to vote

yes, no.
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Have you changed your opinion about either man because of the

debates yes, no,

Have you talked to anyone about the debates yes, no

Have you read much about the debates yes, no,

Have you seen any programs on television recently about

Mr. Nixon or Mr, Kennedy yes, no,
Do you plan to watch the next debate __yes, no,

By the way, which team is ahead in the World Series

(Closing "A") Thank you very much for answering our questions,
Good night!)

(Closing "B") Thank you very much for answering our questions
for Grass Roots,
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Questionnaire E

GRASS ROOTS RESEARCH

Tel, #

Nixon-Kennedy Debates
1960
GOOD EVENING. IS THIS . I'M CALLING

FOR GRASS ROOTS RESEARCH. 1I°D LIKE TO ASK YOU A FEW QUESTIONS ABOUT
m NIXON-KENNEDY DEBATES. eo0eoce

l. Have you been watching (or listening to) the debste yes,___no

2, Who was watching it with you Husband, wife, child (S or D),
"outsider'"--(An outsider is any person who does not live there.)

3. Who do you think did the best job Nixon, Kennedy.
4, Did you watch the first two debates no 1st 2nd
__one __ both

5. Who do you think did the best job on those First One

Second One
6. Where did the debate tonight take place
7. What was the subject of tonight’s debate
8. Who spoke first
9. How many persons were asking ques:tions
10, When is the next debate
11, How many more are there
12, Mr. (Mrs.) . Do you think the debates

are changing people’s minds about voting yes, ___no

13, Do you think the debates will influence the way you plan to vote

yes, no,
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14, Have you changed your oPinion about efther man because of the
debates yes, no,
15, Have You talked to anyone about the debatesg yes, no
16. Have you read much about the debates yes, no,
17. Have you geen any programs on television recently about
« Nixon or Mr, Kennedy yes, no,
18,

Do you plan to watch the next debate yes, no,

(Closing "A") Thank you very much for answering our questions,
Good night!

(Closing “"B") Tha

nk you very much for answering our questions
for Grass Roots,
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GRASS ROOTS RESEARCH

Address

8.

9.

10,

11,

12,

13,

Questionnaire "F"

Did you watch debate #4 on October 2lst yes no

Who watched it with you
(Husband, wife, son, daughter, 'outsider’} {(An "outsider’ is a
person who does not live with you.)

Who do you think did the best job
‘Why

What was the subject of debate #4

Where did the debate originate

Who was the moderator

What were the conditions of this debate

Have you changed your mind about either candidate because of this

debate _Yyes, no, Why

How many debates have you watched (or listened to) all,

1 , 12 , #3 , # o

In your opinion, which candidate has dome the better overall job

Nixon, Kennedy. Why
Did either candidate get angry during the debates yes ___mo.

Which one

Which candidate seemed the most “"at esse.” __Nixon, __ Kennedy

Has this series of debates been valuable to you yes, ___ho.
In what way




14, In which way have you received the most information concerning
the debates the debate themselves, reading about

it, talking with others about it

15. Do you think the debates will have any effect on the voting of

pPeople a lot some a little none,

16. Do you think it will have any effect on the way you vote

yes no. Why, or why not

17. Were you satisfied in the way the debates were handled yes,

no. (If no, please explain,)

———

18. Do you think this kind of debating should be a part of the next

election yes, } no,

19. Do you have #ny further comments about the great debates of 1960

Thank you very much for your participation. Your contribution has
been extremely valusble, Please mail this questionnaire on

October 22nd,
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TABLE 22

EFFECT OF POLITICAL PREFERENCE ON SIZE OF FAMILY

Republican Democrat Independent Refused or
no answer

Per Per Fer Fer

Cent Number Cent

Number Cent Number Cent Number
7.5 7 7.1 4 8.2

One 7 8.2 4

Two 23 27,1 15 28,3 27 27,6 18 36,7
Three 17 20.0 9 17,0 24 24,5 9  18.4
Four 22 25,9 10 189 18  18.4 7 14,3
Five 7 8.2 5 9.4 17 17,3 8 16.3

8ix or more 9 10.6 10 18.9 5 5.1 3 6.1

TABLE 23

EFFECT OF POLITICAL PREFERENCE ON LEVEL OF EDUCATION

Republican Democrat Independent Refused or
: no_answer
Per Per Fer

Per

Number Cent Number Cent Number Cent Number Cent

18 21.4 8 15.1 24 24,5 12 26.7

Grade school '
40 47.6 22 41,5 47 48,0 18 40.0

High school

College 26 31.0 23 43,4 27 27.5 15 33,3
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EFFECT OF EDUCATION ON VIEWING

TABLE 32

SECCOND DFBATE

A T sk S e v o 2
TR R ey —

o

Grade School High School — College stal
Per Per Fer Per
Number Cent Number Cent Numter (ent Number Cent
Watched Second Debate
Yes 11 68.8 13 50.0 13 72,2 37 61,7
No 5 31.2 13 50,0 5 27,8 23 38,3
Watched With
Husband and wife 6 60.0 7 50.0 8 61,5 21 56,8
Outsiders 1 10.0 0 0 2 0 1 2,7
By self 0 0 2 14.3 3 29,1 5 12,5
Three or more 3 30.0 S 35.7 2 15.4 10 27,0




EFFECT OF EDUCATION ON KNOWLEDGE ABOUT DEEATES
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TABLE 33

Grade School High School

Knew (Hloh.)
Not know

Answer
No answer

Nixon
Kennedy
Don't know

Three
Four
Pive
No answer

Correct
Wrong
No answer

Two

Three
Other
Don't know

2
12

13

N - N

N DN

10

© N O W

Per Per

Where Originated

14,3 10 41,7
85.7 14 58.3
Subject
7.1 5 20,8
92,9 19 79.2
Wao Spoke First
35.7 6 25.9
14,3 2 8.3
50.0 16 66.7

How Many Debates
28.6 5 20.8
14.3 5 20,8

7.1 1 4,2
50.0 13 5442
When is Next
14,3 6 24,0
14,3 3 12,0
7.4 16 64,0
How Meny More
21,4 10 41.6

0 1 4,2
1‘.03 1 4.2
64,3 12 50.0

Number Cent Number Cent Number

College Total
Per Per
Cent Number Cent
7 43,7 19 35.2
9 56,3 35 64.8
5 31,2 11 20,4
11 63.8 43 79.5
69.0 20 37.9
13.3 6 13,2
4 26,7 27 5069
4 28,6 13 25,0
5 35.7 12 22,1
1 7.1 3 5.8
4 28,6 24 46.1
3 29.0 11 20.4
2 20.0 8 14,8
9 60.9 35 64.8
9 6403 22 42,3
0 0 1 1.9
1 7.1 4 7.7
4 28.6 25 48,1
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TABLE 34

EFFECT OF EDUCATION ON OPINION ABOUT DEBATES

Per Per Fer Yer
Number Cent Number Cent Number Cert Number Cent
Debate Change Minds
Yes 6 42,9 9 37.5 7 45,6 22 41,5
No 1 7.1 6 25.0 4 26,7 11 20,8
Don't know 1 7.1 2 8,3 2 0 3 3.6
No answer 6 42,9 7 29,2 4 26,7 17 32,1
Influence on Voting
Yes 4 28.6 3 13.9 4 26,7 11 21,2
No 7 50,0 10 43,5 8 53,3 25 48,1
Not sure 0 0 1 4.3 0 0 1 1.9
No answer 3 21,4 9 3%.2 3 20,0 15 28,8
Changed Your Mind
Yes 1 7.2 6 25.0 2 12,5 9 16,7
No 10 71.4 12 50,0 13 81.3 35 64,8
Not sure 3 21.4 6 25,0 1 6.2 10 i8,5

(Continued)
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TABLE 34 (Continued)

EFFECT OF EDUCATION ON OPINION ABOUT DEBATES

ade School High School

College
Per Per Per Per
Number Cent Number Cent Number Cent Number Cent
Best Job in Ionight’s Debate
Nixon 2 14.3 4 16.7 5 31.3 11 20,4
Kennedy 0 0 4 16.7 2 12,5 6 11,1
Draw 1 7.1 0 0 4 25,0 5 9.3
No opinion 11 78.6 16 66.7 5 31.3 32 59.3
Watch First
Yes 7 50,0 16 66,7 14 87.5 0 0
No 7 50.0 5 20.8 2 12,5 0 0
No answer 0 0 3 12,5 0 0 0 0
Best Job Pirst Debate
Nixon 2 14,3 2 8.3 3 18.8 0 e
Kennedy 0 0 6 25,9 5 31,3 0 )
Draw 2 14,3 3 12.5 3 18.8 0 0
No opinion 10 71.4 13 54,2 5 31.3 0 0
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TABLE 35

EFFECT OF EDUCATION ON INTEREST IN DEBATES

—r ‘2-.__._..«-u_-—-_...~~——- T ——
Grade School High School _ College Total
Per Per Fer Per

Number Cent Number Cent Number Cent Number Cent

Talked About

Yes 2 14,3 10 41,7 10 62,5 22
No 10 71.4 10 41,7 6 37.5 26
No answer 2 14,3 4 16.6 0 0 6

Read About

Yes 4 33.3 12 54,5 9 45,0 25

No 8 66.7 8 36.4 7 35.0 23

No answver 0 0 2 9.1 A 29,0 6
Seen Other Programs

Yes 4 28,6 8 33.3 19 66.7 22

No 8 57.1 11 45,8 5 33.3 24

No answer 2 14,3 5 20,8 0 0 7

Watch Next Debaze

Yes 10 71.4 17 70.8 13 93.8 42
No 2 14,3 2 8.3 0 0 4
Don't know 2 14,3 5 20,8 1 6.3 8
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EFFECT OF POLITICAL PREFERENCE ON
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TABLE 40

VIEWING SECOND DEBATE

Republican Democrat

Per Per

Number Cent Number Cent

Independent

Per

Refused

Per

Number Cent Number Cent

Yes 14
No 2

Husband and wife 7
Outsiders 0
Self 3

Three or more 3

Matching
87,5 6 75.0

12,5 2 25,0

23,1 3 50.0

10

10

50.0

50.0

54.5
9.1
9.1

27.3

7 70.0
3 30.0
5 1.4
0 0
1 14,3
1 14.3
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TABLE 41

EFFECT OF POLITICAL PREFERENCE ON KNOWLEDGE ABOUT DEBATES

Republican Democrat

Knew 10
Did not know 6
Answer 15
No ansver 1
Nixon

Kennedy

Don’t know

Three 6
Four 6
Five 6
No answer 4
Knew 3
Did not know

No answer 10
Two 10
Three ]

Other 6

Independent

Refused

Per Per

Fer

Per

Number Cent Number Cent Number Cent Number Cent

Origination
62.5 4 50.0

37.5 4 50.0
Subject of Debate

93.8 4 50,0
6.2 4 50.0
First Speaker
56.3 4 50.0
18.8 0 0
25.0 4 50.0

How Many Debates

27.3 3 33.3

27.3 1 11.1
27.3 2 22.3
18.1 3 33.3
When is Next
18.8 4 59.0
18,8 D 0
62.4 4  50.0
How Msny More
62.5 2 28.6
0 0 ]
37.5 5 71.4

14
6

17

w wvw & BN -

- W

16

14

70.0
30.0

85.0
15.0

25.0
5.0
70.0

19.5
21.0
26,3
62,2

i5.9
5.0
80.0

26.3
0
73.7

s & w S

70.0
30.90

66.6
33.4

20,0
22,0
63.90

15.4
23,0
3.8
35,8
14,3

0
85.7

45.6
9.8
45.6
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TABLE 42

EFFECT OF POLITICAL FPREFERENCE ON QPINION A¥NUT DEE&TES

Republican Democrat Indencadent “Refused
Per Per Fer Per
Number Cent Number Cent Number Cezt Number Cent
Debates Change ¥/ ~ds
Yes 7 43,8 ) 62,5 6 32,0 4 40,0
No 25.90 1 12,5 5 25.9 Z 23,75
Don’t know 5 31.2 2 25.0 9 45,02 432, ¢
Eave Influence cn Voting
Yes 3 18.8 2 25.9 26,3 i
No 11 68.7 4 50.90 26.3 5 55%.5
Don’t know 2 12,5 2 25,9 9 47,4 2 32,12
Cherzed Your Mind
Yes 2 12,5 3 37,8 27,9 f: v}
No 13 8i.3 4 53,0 43,0 192 104,90
Not sure 1 6.2 1 12,5 43,0 2 0
Best Jsb Tonight
Nixon 5 31.3 9 0 2 i%.9 3 20,0
Kennedy 1 6.3 2 7.5 2 PP o "
Drew 3 18,7 1 12,4 ~ 0 1
No opinion 7 43,7 4 3.9 15 75,0 £ Flg!
Yes 12 79,6 7 125.8 45,90 4 co Tt
No 4 23,5 0 2 Ls, 0 i Tol
No answer 1 5.9 g 0 it 0 & i
Who Did Bes: Jcb cm Elrst
Nixon 4 25,0 0 0 0 0 2 G2,%
Kennedy 2 12.5 5 62,5 2 13,9 2 28. %
Draw 3 18.8 1 12,5 3 13,0 1 14,3
No opinion 7 43,7 2 25,0 15 75,5 1 10,3
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TABLE 43
EFFECT OF POLITICAL PREFERENCE ON INTEREST IN DEBATES
= ~Republican ~_ Democret indeperdent ~ _Refaned
Per Per Fer Fer
Number Cent Number Cent Number Cent Number Cert
Talked About
Yes 6 37.5 4 50.0 5 25,0 7 70,90
No 9 56.3 3 37.5 11 35.90 3 10.9
No answer 1 6.2 1 12,5 4 29,0 0 0
Read Abous
Yes 10 62,5 3 37.5 6 30,7 6 LRy
No 5 31.3 4 50,2 i0 £0.0 4 4% )
No answer 1 6.2 1 12,8 4 20,0 0 4
Seen Other Frozrams
Yes 6 37.5 4 53,0 7 35.0 5 0ok
No 8 50.0 3 37.5 9 45,0 S Sl
No answer 2 13,5 1 12,5 L 20,0 2
Flan to Watch Nex! Deksee

Yes 12 75.0 6 75.3 i4 2.0 0 Te
No 1 16.2 1 12,5 2 10,90 Y {
No answer 3 18.8 1 12,5 A 25,0 g
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TABLE 48

EFFECT oF EDUCATION, FAMILY SIZE, POLITICAL PREFERENCE

AND MEDIA INDEX ON BASEBALL KNOWLEDGE

grade School High School College Total

Per Per A Per
Number Cent Number Cent Number Cent

Per
Number Cent

World Series Record
Koew 4 28.6 9 42,3 6 37.5

Not know or not
interested 10 71.4 15 57.7 10 62,5

Republican Democrat Independent

Per Per Per

Refuged

Per
Number Cent

Number Cent Number Cent Number Cent

Politiéal Preference

Knew 5 31,2 1 12,5 10 50.0 3 25,0
Not know or not
interested 11 68.8 7 87.5 10 50.0 6 75,0
One Two Three.
Per Per Per

Number Cen* Number Cent

Number Cent

Family Size
Knew 0 0 6 33.3

Not know or not interested 1 100.9 12 66,7
(Continued)

3 25,0

9 75.0




TABLE 48 (Continued)

EFFECT OF EDUCATION, FAMILY SIZE, POLITICAL PREFERENCE
AND MEDIA INDEX ON BASEBALL KNCWLEDGE

Four Five Six
, z
: {

Per fTer
Number Cent Number Cent Number

Family Size

Knew 7 41,1 2 17,0 1 23,2
Not know or not interested 10 58,9 ] (o] 3 750
1-2 3.4 £k
Fer Ter ler

Number Cent Nimber Cen: Numter feve

vietenemr A e

index
Knew 0 ¢ 4 44,4 5 13,2
Not know or not interested 1 100,90 ) 55.6 19 £5,7
7.8 g.1% 11,
Pev Ter Fer

Number Cen: Number fent Number Cent

Knew 6 31.¢ 4 Lo b 0 )

Not know or not interested 13 68,4 L) 85,8 1 180.9
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TAELE 49
EFFECT OF EDUCATION ON VIEWING THIRD DEBATE
M 2 S SRR T e e e e nnmanme
Grade School Eigh Schooi Cciiege
Per Fer Pex

Number Cent Nimber Cent Number Cent
Yes 2 20.0 19 6€.0 i8 8i.8
No 8 80.9 ) 45,9 4 13,2
Husband-wife 1 10.90 6 22,3 5 27.8
Son-daughter 1 10.9 1 3.7 ¢
Outsider 1 10,0 2 7.4 3 15.6
Self 6 60,0 11 40,7 S 27,8
Three or more 1 10,9 7 25.9 S 270

R




EFFECT OF EDUCATION ON KNOWLEDGE ABOUT DEBATES
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TABLE 50

Grade School High School College

Per Per Per
Number Cent Number Cent Number Cent
Originsrion
Correct 0 0 2 7.1 2 9.1
Incorrect or
not know 90.0 12 42,9 6 27.3
Partial 1 10.0 14 50.0 14 63.6
Subject '

Ansver 2 20.0 10 55.6 15 68,2
No answer 80.0 18 44,4 7 31.8
Spoke Pirst
Nixon 0 0 0 0 2 14.3
Kennedy 9 100.0 20 90.9 57.2
No answer 0 2 9.1 4 28,6
Eow Many Debates
Two 0 0 0 0 1 4,5
Three 1 10.0 3 10.7 1 4,5
Pour 0 0 9 32,1 13 59.3
Five 0 o 0 0 9.0
No answer 9 $0.9 16 57.2 22,7
When s Next
Correct (21st) 1 11.1 5 17.8 6 27.3
Wrong - 0 0 17.8 4 18,2
No answer 8 88.9 18 64.4 12 54,5
How Msny More
One 3 30.9 11 39.3 12 54,5
Two 1 10.0 2 7.1 6 27.3
Four 0 0 2 7.1 0 0
No answer 6 60.0 13 46.5 4 18,2
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TABLE 51

EFFECT OF EDUCATION ON OPINION ABOUT DEBATES

M zumvern: P STmtacesoma
Grade School High Schoo) ftoliege
Per Fer Fer
Number Cent Numbex Cent Number Cenn

Yes
No

No opinion

Yes
No

No opinion

Yes
No

No opinion

Nixon
Kennedy
Draw

No opinion

Changing Minds

60.0 10
10.0 9
30.0 9

Influence ysur Vote

30.0 6
43,0 17
30.0 5

Chenged vour Mind

Pl

19,90 2
60.0 i9
30.9 £

10.0 ]
20.0 3
10.0 5
60.0 11

35.8
32.1

32.1

Debete

32,1
10.7
17,9
39.3

O

12

77.3

69,9
56,5

6.6

40,9
22,7

9.1
27.3
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TABLE 52
BFFECT OF EDUCATION ON INTEREST IN DEBATES

Grade §choof High Schcel College

Per Per Per
Number Cent _Number Cent Number Cent

Watch Others
Pirst 2 18,2 10 35,8 | 2 9.1
Second 1 9.1 2 7.1 3 13.6
Both b 36,4 14  s9,¢ 15 68,2
None 3 27.3 2 7.1 2 9.1

Who Did Best Job on First

Nixon 0 0 4 143 3 13,6
Kennedy 3 30.0 4 14,3 12 54,5
Draw (both) 1 10.0 7 25,0 1 4,5
No opinion 6 60.0 13 6.6 ’ 6 27,4

Nixon 1 10.0 4 14,3 8 36.4
Kennedy 2 20.0 4 14,3 6 27.4
Draw 2 20.0 5 17.9 4 18,1
No opinion 5 50.0 15 53.5 4 18,1

(Continued)
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TABLE 52 (Contirnued}

EFFECT OF EDUCATION ON INTEREST IN DEEATES

Grade School

Per
Number Cent

High Schisol
Ter
Number Cent

Colleze
Per
Nomber Cent

Yes
No

No answer

Yes
No

No answer

Yes
No
No answer

Yes
No

No answer

Yes
No

No answer

Talked About

30.0 11 39,3
50.0 15 53.5
20,0 2 7.2
Read About
30.0 11 39,3
50.0 15 53.6
20.0 2 7.1
Seen Other FPrograms
50.0 13 . 46.4
30.0 11 39,3
20.0 4 14.3
Watch Next Debate
4 40.90 29 71.4
40.90 & 2.4
2 20,0 2 702
Willing to be Called Agein
6 60.0 21 80.8
1 10.0 2 7.7
3 30.0 3 11,5

16 72,7
27,3

&

19 86.4
3 13.6

9

13 59.1
9 40.9

0 0

16 72.8
5 22,7

1 %o &

19  86.4
3 13.6

0 o
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TABLE 57
EFFECT OF POLITICAL PREFERENCE ON VIEWING OF THIRD DEBATE

B‘ggb!;cgn Democrat Independent Refused

Per Per Per Per
Number Cent Number Cent Number Cent Number Cent
Watching
Yes 17 73.9 8 80.0 12 57.0 5 83.3
No 6 26,1 2 20,0 9 43,0 1 16,7
Hith Whom
Busband-wife 4 17.4 1 10.0 8 38.1 4 66.7
Daughter 0 13,0 1 10.0 1 4,8 0 0
Outsider 3 13,0 2 20,0 1 4,8 0 0
Three or more L] 21,7 4 40.90 4 15,0 0 0

8elf or no
ansver 11 47.8 2 20,0 7 33.3 2 22,3
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TABLE 58
EFFECT OF POLITICAL PREFERENCE ON KNOWLEDGE ABOUT DEBATES

Republican Democrat Independent Refused

Per Per Per Per
Number Cent Number Cent Number Cent Number Cent
Origination

Correct 2 8.7 1 10.0 1 4,8 0 0

Incorrect or
no answer 7 30.5 5 50.0 10 47.6 5 83.3
Partieal 14 60.8 4 40,0 10 47.6 1 16.7

Subject
Answer 12 52.8 4 40,0 8 38.1 3 50.0
No answer 11 47.2 6 60.0 13 61.9 3 50.0
Who Spoke First
Nixon 1 43,5 1 10.0 0 0 0 0
Kennedy 13 56.5 6 60.0 14 66,7 4 66,7
No answer 9 39.0 3 30.0 7 33.3 2 33.3
How Many Debates
Two 0 0 0 0 1 4.8 0 0
Three 3 13.0 0 0 1 4,8 1 16.7
Four 8 34.8 4 40,0 8 38,1 2 33.3
Five 0 0 2 20.0 0 0 0 0
No answer 12 52,2 4 40,0 11 52,3 3 52.0
When is Next Debate
Correct 6 26.1 3 30.0 2 9.5 1 16.7
Wrong 4 17.4 0 0 5 23.8 1 16,7
No answer 13 5645 7 70.0 14 66.7 4 66.6
How Many More

One 10 43.5 5 50.0 8 38.1 3 50.0
Two 3 13.0 3 300 2 9.6 1 167
Pour 2 8.7 0 0 0 0 0 0
No answer | 8 34,8 2 20.0 11 52,3 2 33.3
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TABLE 59
EFFECT OF POLITICAL PREFERENCE ON OPINION ABOUT DEBATES

Republican Democrat Independent Refused

Per Per Per Per

Number Cent Number Cent Number Cent Number Cent
\

Changing Minds

Yes 8 34,8 3 30.0 9 42.9 3 50.0

No 6 26.1 6 60.0 7 33.3 1 16.7

No opinion 9 39.1 1 10.0 5 23.8 2 33.3
Influence Your Vote

Yes 2 8.7 1 10.0 9 45.0 2 33.3

No 18 78.3 9 90.0 9 45.0 2 33.3

No opinion 3 13.0 3 30.0 2 10.0 2 33.4

Changed Your Mind

Yes 2 8.7 1 10.0 9 42,9 1 16.7
No 17 73.9 8 80.0 8 38.0 4 66.6
No opinion 4 17.4 1 10.0 4 19.1 1 16.7

Best Job on Third Debate

Nixon 12 52,2 0 0 5 23.8 2 33.3
Kennedy 0 0 5 50.0 4 19,1 1 16.7
Draw 2 8.7 3 30.0 2 9.5 1 16.7

No opinion 9 39.1 2 20.0 10 47.6 2 33.3
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TABLE 60

Republican Democrat Independext Refused
Per Per Fer Per

Number Cent Number Cent Number

Cent Number Cent

First

Second

Both

Nixon
Kennedy
Both

No opinion

Nixon
Kennedy
Both

No opinion

Yes
No

No opinion

7
3

11

11

13

Watch Others

30.4 1 10.0 6
13.0 1 10.0 1

56.6 8 80.0 14

47.8 2 290.0 10

4.3 7 70.0 4
21,7 1 10.0 3
47.8 2 20.0 10

Talked About Debates

56.6 5 50.0 11
34.8 5 50.0 9

8.6 0 0 1
(Continued)

28,6
4.7

66.7

4ot
33.3
14,7

47.6

19.0
19.0
14,4

47,6

52.4
42,9
4,7

16.7

83.3

33.3
33.3

32.4

50.0

33.3
16.7

16.7
66.6
16.7
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TABLE 60 (Continued)

 EFFECT OF POLITICAL PREFERENCE ON INTEREST IN DEBATES

Republicen Democrat Independent Refused
Per Per Per Per

Number Cent Number Cent Number Ceut Number Cent

Read about Debates

Yes 13 56.5 4 40,0 14 €6.7 2 33.3

No

oo

34,8 6 60.0 6 28,6 3 5G.0
No ansver 2 8.7 0 0 1 4,7 1 16,7

Seen Other Programs

Yes 13 56,5 S 50,0 10 47,6 3 50,9
No 8 34,8 5 50,9 8 33,1 2 33,2
No answer 2 8.7 0 0 3 14,3 1 16,7

Watch Next Debate

Yes 17 73.9 9 90.0 12 57.2 2 33.3
No 4 17.4 1 10,0 8 38,1 2 33,3
No answer 2 8.7 0 0 1 4.7 2 33,4

Yes 19 82.6 8 80.0 16 76.2 3 50.Q
No 0 0 2 20.0 2 965 2 32,3

No answer 4 17.4 0 0 3 14,3 1 16.7
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TABLE 65

EFFECT OF EDUCATION ON VIEWING FOURTH DEBATE

g:.ﬁ. 8choof High Schosl College Total

Per Fer Per Per
Number Cent Number Cent Number Cent Number Cent

Viewing
Yes 9 90.0 28 82.4 32 91,4 69 87.3
No 1 10.0 6 17.6 3 8.6 10 12,7

Who With
Busband-wife 4 40,0 13 38.2 12 35.3 29 36,7
Son-daughter 1 10.0 2 5.9 0 0 3 3.8
Outsider 0 0 1 2,9 4 11.8 L) 6.3
Family 1 10.0 9 26.6 11 32.4 21 26.6

Self 4 40,0 10 29,4 7 20.5 21 26.6
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TABLE 66
EFFECT OF EDUCATION ON KNOWLEDGE ABOUT DEBATE

~ Grade School High Scheel College Total
Per Per Per Per
Number Cent Number Cent Number Cent Number Cent
Subject
Ansver 9 90.0 31 91,2 32 94.1 72 91.1
No answer 1 10.0 3 8.8 3 5.9 7 8.9
Origination
New York (c) 8 72,7 28 82.4 24 68.6 60 75.0
Wrong 0 0 3 8.8 6 17.1 9 11.3
No answer 3 27.3 3 8.8 5 14.3 11 13.7
Moderator
Howe (c) 6 60.0 18 52.9 12 34.3 36 45.6
Incorrect 0 0 6 17.7 12 34.3 18 22,8
No answer 4 40.0 10 29.4 11 31.5 25 31.6
Conditions
Knew 4 40.0 21 63.6 24 68.6 49 62.0
Not know 3 30.0 7 21,2 2 5.7 12 15.2
No answer 3 30.0 5 15,2 9 25,7 17 21,5
Best Job Fourth Debate
Nixon 3 30.0 12 35.3 14 40,0 29 36.7
Kennedy 5 50.0 15 44,1 15 42,9 35 44,3

Draw or no
answer 2 20,0 7 20,6 6 17.1 15 19,0
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TABLE 69

EFFECT OF POLITICAL PREFERENCE ON VIEWING

e ar ermm—

D .
———

_Republican ~_ Democrat _ Independen:. __ Refised _
Per Per Fer Far

Number Cernt Number Cent Number Cext Numbter Cent

Viewed
Yes 23 95,9 20 99.9 17 ;3.9 8  83.¢
No 1 4,1 2 9.1 6 28,1 1 15,13

Wetched With

Husband-wife 8 34,8 8 36.4 9 39,2 3 33.4
Son-daughter 1 4,3 0 0 0 0 ] 3
Outsider 1 4.3 1 45.5 1 4.3 3 33.3
Family . 6 26,7 9 40,9 4 17.4 2 22,2

Self 7 30.5 4 18,2 9 9.1 1 11,1




TABLE 70
EFFECT OF POLITICAL PREFERENCE ON KNOWLEDGE ABOUT DEBATE

Republican Democrat Independent Refused

Per Per Per Per
Number Cent Number Cent Number Cent Number Cent
Subject '

Answer 23 95.8 20 90.1 19 82.6 5 100.9
No answer 1 4,2 2 9.9 4 17.4 0 0
Where Originate
New York (c) 18 75.0 16 72.8 17 73.9 9 90,0
Wrong 4 16.7 3 13.6 1 4,4 1 10.0
No answer 2 8.3 3 13.6 5 21,7 0 0
Who Was Moderator
Howe (c) 14 58.4 8 36.4 9 39.1 5 50.0
Wrong 5 20.8 7 31,8 3 13.0 3 30.0
No answer 5 20,8 7 31.8 11 47.9 2 20.0
Conditions
Knew 17 70.8 15 68.2 13 56.5 4 44,4
Not know 4 16.7 4 18,2 2 8.7 2 22,2
No answer 3 12.5 3 13.6 8 34,8 3 33.4
Best Job Fourth
Nixon 14 58,4 2 9.1 9 39.1 4 40,0
Kennedy 5 20,8 18 81,8 8 3.8 4 40,0

Draw or no
answer 5 20,8 2 9.1 6 26,1 2 20,0
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TABLE 73

DEBATES WATCHED

Grade School High School Egilgge To:;i
Per Per Fer Per

Number Cent Number Cent Number Sert Number Cenat

By Education

One 0 0 1 3.1 1 2.8 0 0
Two 2 20.0 3 9.4 3 8.6 0 0
Three 1 10.0 11 34.4 10 28.6 0 g
All 6 690.0 17 53.1 21 60.0 0 e
None 1 10.0 0 0 0 0 0 o
One Two Three
Per Fer Fer
Number Cent Number Cent Number Cent
By Pamily Size
One 0 0 0 0 0 0
Two 1 12,5 2 19,5 2 16,7
Three 2 25,0 5 26,3 3 25.0
Four (all) 5 62,5 12 63.2 7 58,3
None 0 0 0 0 0 e
Four Five Six +
Fer Per Fer
Number Cen: Number Cent Number Cent
By Pemily Size (Coutinued)
One 1 3.3 b 11.1 0 0
Two 0 0 2 22,2 1 8.3
Three 8 42,1 1 11,1 3 25,0
Four (all) 10 52.6 4 44,5 8 €f o
None 0 0 1 11,1 0 0
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TABLE 73 (Continued)

DEBATES WATCHED

RepubTican Democrat -;pdependent- KeZused
Per Per Fer fer
Number Cent Number Cent Number Cent N.mber Ceng

By Political Preference

One 0 0 (] ()} 2 7.7 0 o

Two 3 12,5 1 4.6 4 15,4 0 0

Three 8  33.3 5 22,7 8  30.8 1 16,7

Four (all) 13 54,2 16 72,7 il 42,2 5 83,3

None 0 (] 0 0 1 3.8 ) 0
1-2 3-4 5-6

Per Per Fer

Number Cent Number Cent Number Cent

By Media Index

One 1 100.0 1 o o 0

Two 0 o 2 20,0 2 9.5

Three 0 0 1 10,0 7 33,3

All 0 0 7 10,0 11 52,4

None 0 0o 0 ¢ 1 4.8
7-8 9-10 11 +

Per Per Per

Number Cent Number Cent Number Cent

By Medis Index (Continued)

One 0 0 1 59 0 0
Tvo 2 80 2 11,8 1 16.6
Three 6 24,0 7 41,2 1 16.7
All 17 68,0 7 4l 4 66,7

0 o 0 0

None 0 0
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TABLE 74

EFFECT OF EDUCATION ON OPINION OF ALL DEBATES

Grade School High School College
Per Per Per
Number Cent Number Cent Number Cent

Changed Mind

Yes 2 20,0 8 23,5 7 20,0
No 8 80.0 23 67.7 27 77.1
No answer 0 3 8.8 1 2.9

Best Over-All Job

Nixon 5 45,5 13 38.2 14 40,0
Kennedy 5 45,5 17 50.0 19 54.3
No answer 1 9.0 4 11.8 2 5.7

Either Get Angry

Nixon 2 420.0 9 26,5 7 20.0
Rennedy 0 5 14,7 2 5.7
Both 2 20.0 9 26.5 12 34.3
No answer 6 60.0 9 26.5 14 40,0

Candidates at Ease

Nixon 3 30.0 13 38,2 8 22.9
Kennedy 6 60.0 16 47,1 19 54,2
No opinion 1 10.0 5 14.7 8 22.9

(Continued)
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TABLE 74 (Continued)

EFFECT OF EDUCATION ON OPINION OF ALL DERATES

_—\\—-\;&de School High Sclrenl _gg_l__l_ég‘g__
Per Per Per
Number Cent Number Cent Number Cent
Debates Valuable
Yes 7 70,0 26 76,5 30 85,7
No 1 10.0 6 17,7 4 11.4
No opinion 2 20,0 2 5.8 1 2.9
Most Information About Debates
Debates 5 50.0 19 35,9 24 72,7
Reading 2 20,0 12 35.3 4 12.1
Talking 2 20,0 3 8.8 4 12,1
No answer 1 12,0 0 1 3.1
Have Effect on Voting
Lot 3 30.0 8 24,2 7 21.9
Some 2 20.9 16 48,5 19 59.4
Little 4 40.0 8 24,2 5 1.6
None 1 10.0 1 31 1 31
Effect Your Vote
Yes 0 7 29,6 11 31.4
No 9 90,0 26 76.5 24 68.6
0

No answer 1 10.0 1 2,9
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TABLE 76

EFFECT OF POLITICAL PREFERENCE ON OPINION AROUT DEBATES

Republican Democrat Independent  kefused
Per Per Per Per
_Number Cent Number Cent Number Cent Number C(Cent
Changed Mind
Yes 5 20.8 6 27,3 3 13,0 3 30.0
No 18 75.0 14 63.7 19 82,6 7 70.0
No answer 1 4,2 2 9.0 1 4.4 0 0
Who Did Best Over-aAll Job
Nixon 16 66.7 2 9.1 11 47,9 2 230
Kennedy 7 29,3 19 86.4 9 39.1 60,0
No answer 1 4e2 1 4,5 3 13.0 20,0
Either One Get Angry
Nixon 7 29,2 8 36,4 8.7 1 10,2
Kennedy 3 12,5 3 13.6 8,7 1 12,0
Both 8 33.3 7 31.8 6 26.1 2 20,0
No answer 6 25,0 4 18,2 13 56,5 6 60.9
Candidetes st Ease
Nixon 10 41,7 1 4.8 39.1 4 43,9
Kennedy 11 45,8 17 80.9 39,1 4 Sl Ot
No opinion 3 12,5 3 14,3 5 21,8 23,0
Debs:es Veluable

Yes 19 79.2 19 86.4 i6 69.6 9 93.0
No 4 16,7 3 136 4 17,4 o 0
No opinion 1 4,1 0 0 2 12.0 i 10,2

{(Continued)
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TABLE 76 (Continued)

EFFECT OF POLITICAL PREFERENCE ON OPINION ABOUT DEBATES

Republican Democrat Izdependent Refugud

Per Per Per Fer
—Number Cent Number Cent Number Cent Number (Cen
Most Informstion
Debates 14 58,3 16 76,2 11 33.0 7 70,0
Reading 8 33.3 2 9.5 6 27,3 2 20,0
Talking 2 8.4 3 14,3 3 13.6 1 i, 0
No answer -0 0 0 0 2 9,1 0 0
Effect on Voting
A lot 5 20,8 6 27.3 4 17.4 3 30,0
Some 10 41,7 12 54,5 11 47,8 4 40,0
Little 7 29,7 2 9.1 5 21,7 3 32.0
None 2 8.3 2 9.1 3 13,1 0 0
Affect Your Vote
Yes 4 16.7 5 22,7 5 21,7 4 40,9
No 20 83.3 17 77.3 16 69.6 ) 62,0
No answer 0 0 0 0 2 8.7 0 0
Satisfied With Detates
Yes 19 79,2 20 90,1 17 73,9 8 80,6
No 4 16,7 2 9.9 4 17.4 2 20,0
No answer 1 14,1 0 0 2 8.7 0 0
Should Debates be Fart of Next Cempaign
Yes 17 70.8 18 81.8 17 73.9 8 83,9
No 5 20.8 3 13.6 4 i7.4 2 20,0

No answer 2 8.3 1 4.6 2 8.7 ] 0
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TABLE 78

EFFECT OF EDUCATION ON VIEWING FIRST LERATE

e _—__ — . W

R ]

. coogrry ~ v o

D e oS -

Grade Schogl ‘Ytigh Schocl —  lasliege  Total
Per Per fer Pex
Number Cent Number Cent N.mber C(ert Number Cere
Wstched Detste
All of it 17 47,2 25 54,3 42 73.7 84 Sk
Part of it 12 33.2 12 26,1 19 17,5 14 25
None of it 7 19,5 S 19.5 s 8.8 21 15.0
Vieved With
Husband-wife 11 30.6 13 28,3 1¢ 36,5 ] 3.6
Son-~daugbter 1 2,8 4 8.7 2 3.9 7 Sel
Outsider 3 8,3 B 6.5 14 26,9 21 15.4
Family 3 8.3 7 15,2 6 11,6 6 11.9
Self 18 50,0 19 41,3 12 23," 49 26,0

r 2. N
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TABLE 79

EFFECT OF EDUCATION ON MEDIA ACTIVITY

Grade School H;gh School 7 .Coilégem 3 foggi D

Per Per Per Per
Number Cent Number Cent Number Cent Number Cent

Radio Ownershig

One set 29 80.5 28 63.6 22 42,3 73 59.9
Two or more sets 7 19.5 16 36.4 27 51.9 50 37.8
No sets 0 0 0 0 3 5.8 3 2,3
Television Ounership
One set 33 97.1 38 90.5 39 79.6 110 88.0
Two or more sets 1 2.9 4 9.5 10 20.4 15 12,0
None 0 0 0 0 0 0 0 0
Newspaper Subscription

Courier 25 71.4 27 62.8 13 25,5 65 50.4
Herald 1 2,9 1 2,3 0 0 2 1.6
Chicago or

Metropolitan 1 2,9 1 2.3 0 0 2 1.6
None 4 11,4 3 6.8 5 9.8 12 9.2
Courier and

Metropolitan 4 11.4 11 25,6 33 64.7 48 37.2

News Msgezines

Newsweek, Time,

U.S. News &

World Report 4 11,8 8 19,5 15 29,4 27  21.4
Other 5 14,7 7 17.1 7 13,7 19 15,1 .
None 25 73.5 24 58.5 18 35.3 67 53,2

Two or more 0 0 2 4,9 11 21,6 13 10,3




228

TABLE 80

EFFECT OF EDUCATION ON KNOWLEDGE ABOUT DEBATES

Grade School High School College
Per Per Per
Number Cost Number Cost Number Cost
Subject
Answer 6 22,2 16 40,0 31 81.6
No answer 21 77.8 24 60.0 7 18.4

Reading Abcut

Yes 9 30.0 11 30.6 24 48.0
No 21 70.0 25 69.4 26 52,0

Read about Yesterday

Yes 6 31.6 2 12,5 12 48,9
No 13 68.4 14 87.5 13 52,0

First Spesaker

Kennedy 24 66.7 29 63.90 41 77.4

Nixon 0 2 4,3 2 3.8

Don't know 12 33.3 15 32,7 10 18.8
Introduction

Smith (c) 9 81.8 13 86,7 26 96.3

Don't know 2 18.2 2 13,3 1 3.7

Originated

Chicago (c) 18 90.0 29 69.0 35 97.2
Not know 2 10.0 9 31.0 1 2,8

_Points Made
Ansver 14 58.3 21 56.8 36 81.9

No answer 10 41,7 16 43,2 8 18,1
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TABLE 81

EFFECT OF EDUCATION ON OPINION ABOUT DEBATES

S— Grade School High Schocl College
Per Per Per
Number Cent Number Cent Number Cent
Who Did Best Job
Kennedy 7 19.4 9 19.6 19 35.8
Nixon 10 27.8 11 23.9 7 13.3
Draw 0 2 4,3 0
No opinion 19 52.8 24 52,2 27 50.9
Liked Anything
Answer 7 33,3 7 24,2 13 39.4
No answer 14 66.7 22 75.8 20 60.6
Intend to watch Others
Yes 26 74,3 34 82.9 47 92.2
No 0 1 2.4 1 2,0
Not sure 9 25,7 6 14,6 3 5.8
Idea of Being on All Stations
Good 33 91.7 33 94.3 47 95.9
Bad 1 2.8 1 2.9 2 4
Don’t know 2 6.5 1 2.8 Y
What Programs Were Pre-Empted

Ansver 5 15.6 11 29,7 9 30.6

No answer 27 84.4 26 70,3 25 69.4
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TABLE 82

EFFECT OF EDUCATION ON LINCOLN-DOUGLAS DEBATE KNOWLEDGE

grade School Eigh School College

Per Per Per
Number Cent Number Cent Number Cent
Held Here
Yes 20 62,5 30 81.1 47 88,7
No 5 15.6 1 2,7 3 5.6
Don't know 7 21,9 ) 16.2 3 5.7
TABLE 83

BEFFECT OF EDUCATION ON POLITICAL PREFERENCE

Grade School High School College

Per Per Per
Number Cent Number Cent Number Cent
Intent in Voting

Nixon 12 36.4 15 35.7 16 33.3
Kennedy 8 24,2 10 23.8 7 14,6
Undecided 6 18.2 11 26.2 17 35.4
Refused 7 21,2 6 14,3 8 18,7

TABLE 84

EFFECT OF EDUCATION ON EVALUATION OF VOTING EFFECT

Grade School High School College
Per Per Per
Number Cent Number Cent Number Cent
Have Effect
Yes 19 57.6 26 63,4 34 66.7
No 2 6.1 6 14,6 8 15.6

No opinion 12 36.3 9 22,0 9 17.7
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TABLE 85

EFFECT OF POLITICAL PREFERENCE ON DEBATE VIEWINZT {FIR3T DEBATE)

ovcmms soes

Republican Democrat Trndecided 4==ke§3se§‘—
Per Yer Per Fer

Number Cent Number Cen* Number Cent Number CLent

Watched

All 27 56.3 20 76.9 22 62,9 12 54,5
Part 13 27,1 4 15,6 8 22,9 6 27.3
None 8 16.7 2 7.7 5 14,3 4 18,2

Watched With

Husband-wife 15 48,4 9 5643 11 47,8 s 50.9
Son-daughter 1 3.2 3 18.8 2 8.8 1 10.0
Outsider 10 32,3 2 12,5 5 21,7 2 20,0

Family 5 16.1 2 12.5 5 21,7 2 22,90
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TABLE 86

Republican _ Democrat Undecided Refused
Per Per Per Per

Number Cent Number Cent Number Cent Number Cent

One set 23

Two or more sets 21

None 1
One set 37
Two or more 4
None 0
Courier 19
Herald (Dec.) 0
Chicago or

Metropolitan 2
None 7
Combination of

Courier and
Metropolitan 15

Time, Newsweek,
U.,S. News and
World Report 11
Other 7

None 21

Radio Ownership
51.1 17 65.4 20

46.7 8 30.8 14

2.2 1 3.9 0
Television Ownership
90,2 23 92,0 25

9.8 2 8.0 7

0 0
Newspaper Subscrip®ion
44,2 11 42,3 16

1 3.8 1

4,7 0 0
16.3 2 7.7 3

34,9 12 46.2 13
News Magazines

28,2 7 30.4 7
18.0 3 13.1 6

53.8 13 56.5 18

53.8

41,2

78.1

21.9

48.5
3.0

9.1

39,4

22.6
19.4

58.1

15
7

0

20

13

68.2

31,8

57.1

9.5

33.4

18.8
81.3
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TABLE 87

Republican Democrat
Per Per

Answer

No answer

Yes

Yes

No

Kennedy

Nixon

‘Correct

Did not know

Chicago (c)

Did not know

Answer

No answer

18
18

11

28

15

35

18

27

21

11

Independent

Per

50.0 12 57.1 12

50,0 9 42,9 15
Reading About Debates
28,2 11 44,0 10

71.8 14 56.0 19

Read About Yesterday
21.1 4 33.3 10
78.9 8 66.7 18

Who Was First Speaker
100,0 20 100.0 21

0 3

Who Introduced Speakers

94.7 9 75.0 14

5.3 3 25,9 1

Where Did it Originste

84.4 14 93.3 19

15.6 1 6.7 4
Remember Points

65.6 17 73.9 21

34.4 6 26.1 8

4.4
55.6

34.5
65.5

50.0
50,0

87.5

12,5

93.3

6.7

82.6

17.4

72.4

27.6

Refused

10

15

10

Per

Number Cent Number Cent Number Cent Number Cent
Subject of First Debate

41,2
58,9

44,4
55.6

40.0
60.0

93.8
6.3

100.0

83.3

16.7

40.0

60.0
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TABLE 88

BFFECT OF POLITICAL PREFERENCE ON OPINION AROUT DEBATES

Republican

Kennedy
Nixon

Draw

Answver

No answer

Yes
No

Don't know

Good idea
Bad idea

No opinion

Answer

No ansver

Democrat

Who Did Best Job

2 8.7 17 89.5 12

20 87.0 1 5.3 3

1 4,3 1 5.3 0

Likes or Dislikes

9 31,0 7 38.9 11

20 69.0 11 61.1 12
Intend to Watch Others

37 8s8.1 22 88.0 30
1 2,4 0 1
4 9.5 3 12,0 3

Idea of Being on All Sctations
38 84.4 25 96.2 30
2 4,5 0 0
5 11.1 1 3.8 3

What Programs Were Pre-empted
14 36.8 2 10.5 7

24 63.2 17 89.5 17

Independent

Per Per Per Per
umber Cent Number Cent Number Cent Number Cent

80.0
20.9

47.8

52,2

88,2

3.0

8.8

90.9

9.1

29,2
70.8

»

12

17

~Refused

50.0
50.0

100.0

60.0

40,0

77.3

9.1

13.6

33.3
66.7
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TABLE 89
EFFECT OF POLITICAL PREFERENCE ON LINCOLN-DOUGLAS DEBATE KNOWLEDGE

Republican Democrat Independent Refused

Per Per Per Per
Number Cent Number Cent Number Cent Number Cent
) -

Held Here
Yes 34 79.1 20 87.0 23 71.9 13 76.5
No 4 9.3 0 4 12.5 1 5.9
Don't know 5 11.6 3 13,0 5 15.6 3 17.6

TABLE 90

EFFECT OF POLITICAL PREFERENCE ON EVALUATION OF VOTING EFFICIENCY

N

Effect on Voting

Yes 27 67.5 19 73.1 22 68.8 6 28.6

No 3 7.5 4 15.4 3 9.4 7 33.3

No opinion 10 25.0 3 11.5 7 21.9 8 38.1
TABLE 91

EFFECT OF POLITICAL PREFERENCE ON EDUCATION (VOTING PREFERENCE)

Republican Democrat Independent Refused

Per Per Per Per

Number Cent Number Cent Number Cent Number Cent
M

Grade school 13 31.0 10 37.0 7 19.5 6 30.0
High school 14 33.3 10 . .37.0 12 33.3 E 6 30.0

College 15 35.7 7 26.0 17 47,2 8 40,0
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ADDITIONAL FIGURES



FIGURE 2

lllllllll

—_€ |

NN
\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\~

ANV
M-

\\\\\\\\\\\ g

KNOWLEDGE OF ORIGINATION OF PROGRAMS (BY EDUCATION) -

ATIITITITITTITNY -

NN E

g A 1 1 4 1 1 1 1 L
(2}
§8 8 8 =2 28 R 8 8 8 3

&\\\n?;



|
1
-
é

\\\ss\\\\\\\\\\\\\~

N ,3
HMHMMIINN-

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\nz

\\\\\\\\\\\\\\\\\\\jé

lllllllll







4
WCMCM(IYMIG)

NN N

o L
kg o
sl @

g 2 8 8 § =8 8 =S

NN-

I -

AN -
-



‘ \\\\\\\\\\\\\\\\\\\\\\

=

lllllllll

& \\\\\\\\\\\\\\\\\\\\\& |
fz,\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\

S
= \\\\\\\\\\\\\\\\\\\\\\\\\\ .,

)



Ty, T:’g

\\\\\\\\\\\\\\\\\\\\\\\\\\\

T TR

S1Zx)

Ay

2 IAITHTIIRRINN

) 4 1
VIEWING INTENT (BY F

eenaassee: MANNNN
ANy

Ay

A NNy

O N ! L
gsasasassas

AN\

A NNNRNNYNRluumRl]aaig §



TABLE 17

KNOWLEDGE OF WHO SPOKE FIRST (BY POLITICAL PREFERENCE)
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