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ABSTRACT
NEGRO-ORIENTED RADIO IN MICHIGAN ~ 1969-1970
By

Alan Labovitz

Raclal problems have been plaguing America for centuries. These
problems do not only concern black people, they are of concern to a’1t
Americans. Communicstion between peoples has been seen as a step toward
solution of some of these problems, One medium cf communication of special
interest with rega~d to these problems is Negro-orlented radlo.

There have been relatively few academic studles concerning this
medium of communication. This study examined the five Negro-oriented
radio stations in the state of Michigan in order to deflne them
operationally, and to evaluate the service to black people in the communitie
in which they broadcast.,

Several research methods were used to collect the data, Personal
interviews were conducted with the management of the statlons involved in
order to gain information concerning ownership and management, progrmming,
sponsorship and audience, technical information and public service infor-
matlion, Eight hours of air checks were also recorded for each of the
stations and were carefully analyzed in terms of announcers, music,
commercials, programs, public service, news, and jingles,

In order to determine criteria for evaluating the public service
aspects of the stations, many authorities wore consulted., These included
the Federal Communications Commission, community leaders wlthin the hlack
communlties, well-known black broadcasters, social psychologists who have

publishad information about ghetto life, and lastly, a2 prominent member of

L}



Alan Lahovitzg
the Foderal Communications Commission, who has wrltten and spoken abhout
the problems and possible solutions concerning bhlack-oriented broadeasting.

Two sets of nine criteria were developed in this study. The first
set concerned general public service for a community and the second sot
concerned specific services for the black people in a community,.

While no specifin definition of Negro-oriented radioc has bheen
attempted, it was found that all of the stations in this study had =ome
things in common, The same tyne of music was played on all of these
ntations, This has been referred to as “soul” music or rhythm and blues,
A dialect and the use of "slang” expressions or, what has been referred to

as "patois,” was used by most of the announcers on the stations, The word
"soul” could be heard on all of these stations, cither spoken by the
announcers, or used in the Jjingles, This word was used qulite often in
the forms "Soul 70's,” "Soul Radio,” and "Soul music,”

Bvaluation of the public service of the stations éhowod an averare
of 9,6 per cent of the sample time for all of the statlions was devoted to
news and public service announcements. The range was from 5,2 to 13,2 per
cent, On the averare, the stations measured up in public service in 5.3
of the elghteen criteria developed in this study. The highest number of
criteria for which any one station measured up was eleven and the lowest

was three, Over-all, the service rendered for black people in the

communities involved was found to be poor as measured hy the critertia,
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INTRODUCTION

Purpose of Study

Since Colonial days in this country, there have been problems
between the white and black races. These problems have become worse
instead of better over the years, until, at the present time, relations
are greatly strained. A recent event lends credence to this information.
As a result of a police raid on a Elack Panther headquarters in Chicago
recently, two of the Panthers were killed. Following the raid, one
group of black people in Chicago, according to the news media, has
issued orders that no white people would be allowed to enter black
neighborhoods after 6:00 p.m.

This set of reactions is certainly one which, if not already
vioclent, is potentially violent. One of the problems which has added
to an explosive situation is a lack of commnications. Jack Lyle, a
professor of Journalism at the University of California, has said,

Cammunication, in its broadest form, is perhaps the most

important foundation of & harmonious society. The information
theorists tell us that the purpose of an information exchange is to
reduce the uncertainty in a given situation. And while they are
generally speaking of machine situations, the social psychologist
would add that_this statement can be generalized to human
commnication.l

It is proposed in this study to examine some of the workings of
a form of communication between people which could be of some value in

resolving the problems existing between the races. This form of

lrack Lyle, ed.,
California: The Ward Ritchie Prou. + Ps X

(Los Angeles,
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cammmunication is Negro-oriented ra.d.:lo.2 Two questions are pertinent
here: What is Negro-oriented radio? Is it serving the interests of

black people in the cammunity?

Limitations

IF'or practical reasons, limitations need to be placed on this
study. In the past, there have been only a few academic studies
completed in this area of interest, the most significant of which was
a broad, general study of Negro radio across the country. While this
type of study is necessary, especially if it can be done in some depth,
this writer believes that unless studies exist which have been
canpleted in same depth covering a smaller geographical area, a really
meaningful in-depth study of national scope would be fairly difficult to
complete. Therefore, this study will be limited to the examination of
Negro-oriented radio in the state of Michigan.

Since radio is a form of commnication, it is necessary to
examine it in the light of what is known about cammunication. It has
been described as a process.3 A process is something which is a
contimuous and on-going operation. If Negro-oriented radio is considered
to be a part of the process of cammunication, then it, also, is a
contimious and on-going operation. This medium of communication had a

beginning; and at the present time, it contirmes to operate without

2The terms "Negro," "black," and "Afro-American," have all been
used to identify Americans with these racial characteristics. Same
pecple have taken offense with the use of one or another of these terms.

The writer has meant no offense with the use of any of these terms. He
uses them solely for identification and literary variety.

3David K. Berlo, Process of C cation (New York: Holt,
Rinehart and Winston, 1960;. p. 24.
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stop. As a process, it is continuous. However, in order to study it
in depth at a given point in time it is necessary to stop its operation
(in a manner of speaking), in order to examine the process.
While a historical perspective could be taken in a study of this
sort, (and perhaps would be quite useful), the present study will examine
the process of this medium at the present time (late 1969 and early

1970).

Scope

Two sources have been consulted in order to determine which
stations in Michigan are involved with legro programming. They are
Broadcasting Yearbook for 1969 and the 1969 Negro Radio Directory,
published by Greener, Hiken, Sears, a radio station representative.
According to these sources, there are six stations in Michigan which
broadcast Negro programs: WAMM, Flint; WCHB, inkster; WCHD-FM, Detroit;
WWWS-FM, Saginaw; WJLB, Detroit; and WGPR-FM, Detroit. One other station
in Michigan, WERX, Wyoming, is listed as broadcasting Negro-oriented
programming. However, according to these sources, this station broad-
casts only five hours weekly of Negro programming; and for the purpose
of this study, the writer believes it should be amitted because the

amount of Negro programming is virtually negligible.

Discussion

The quesation concerning the nature of Negro-oriented programming

is a seemingly easy one. One could say, for example, that Negro-
oriented radio is that radio which is oriented toward Negroes. However,
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this answer is unduly simplistic since there is no one identical group
of lNegroes. It is as dangerous to generalize about Negroes, as a group
in America, as it would be to do so about most other ethnic, national,
or racial groups in this country. Differences among Negroes exist
socially, occupationally, econamically, snd educationally. One can also
assume then, logically, that there are also vast differences among
Negroes in desires for programming in radio.

While several definitions of Negro radio have been presented,
they seem to be either too general, or, upon close examination,
erroneous. Same, for example, stress "format;" others, "content" in
general; others, the nature of the music; and still others, the relation-
ship to the community.

Regarding format, Richard S. Kahlenberg has said,

The "format" of the broadcast day on a Negro station is
normally that of any standard popular music station. It consists
of several consecutive disc-jockey shows of two or three hours'
duration, punctuated by frequent cammercial anncuncements with

news or featurettes every hour or every thirty minutes. Late
evenings are often devoted either to slower "blues" music or

serious jazr programs.t
As he wrote about this type of radio, Kahlenberg took the
position that all of the stations were rather similar. He said that all
of the stations were programmed for Negroes by pattern, ". . . approx-
imately as follows: sixty to seventy per cent music (rhythm and blues),
ten to twenty per cent religious, five to eight per cent news, five to

eight per cent public service."?

“Richard S. Kahlenberg, "Negro Radio," Negro Higtory Bulletin,
March, 1966, p. 127.

STbid.
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Another source seems to be in agreement with this basic idea.
Sponsor magazine, which publishes an annual report of Negro radio, has
said that music and disc jockey programming is on the upswing in Negro
radio. According to the survey in this magagine, sixty-five per cent
of all Negro radio programming is music and disc jockeys.6 In this
same issue of Sponsor it also says that, "Today Negro stations devole
an increasing amount of time to rock 'n! roll. This puts many Negro
appeal stations in close competition with 'Top 40' general appeal
stations since featured artists amnd tunes are often the same. "’ Also,
according to Sponsor, religious music is losing appeal in lhegro radio.
If we accept this definition, we soon discover that Negro-oriented radio
is actually not much different from general-appeal radio which plays
primarily popular music.

Although Kahlenberg did indicate his belief in the similarity
in the format of Negro-appeal radio to that of general-appeal radio, he
said that the music on this radio is much different.

The music in Negro radio differentiates it most dramatically

from other types of broadcasting. It is difficult to describe a
sound with words if the reader has little or no experience with
other similar sounds as a basis of camparison. Negro music of

the type now being broadcast on Negro stations has only recently
made any inroads into the conscliousness of a large, white audience.
Whites generally think of Negro music as being Dixieland jazz and
spirituals. These two genre are not the basis of Negro radio today.
The new music is a very intense, direct and earthy sort of rhythmic

("rhythm*) or ballad ("blugs") style of song. MNegroes call these
latter forms "soul" music.

6“Negro Radio Attracts Madison Ave. Attention," Sponsor,
July 25, 1966, p. 37.

71bid.
Ckahlenberg, "Negro Radio," p. 127.
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A rather lengthy analysis of "Negro music" has been written by
Charles Keil, who in Urban Blues writes specifically about different
styles of music and singing.

l'alsetto singing cames directly fram Africa, where it is

considered to be the very essence of masculine expression. The
falsetto techniques of a West African cabaret singer are sometimes
indistinguishable from those employed so effectively by Ray Charles,
B.B. King, or the lead voice in a gospel quartet.

Thus, according to Keil, falsetto singing originated in Afriece
and is now an American liegro style of wcalizing. However, if one is
familiar with singing styles, it becames obvious that this style is not
exclusive with liegroes. For many years, falsetto singing has been
traditional in barbershop quartet harmony. Within the past ten years,
several popular singing groups, (quartets - non-Negro) have been using
falsetto in their harmony. These groupe include The Four Freshmen, The
Hi Lots, and The Four Seasons. Perhaps these groups (and any others)
have copied this particular singing style fram the Negroes. While this
is certainly a possibility, it is not really important to make this
distinction. The important point is that falsetto singing is not
exclusive with Negroes.

in addition, Keil discusses different styles or divisions of

music in his book.

YCharles Keil, Urban Blues (Chicago: The University of Chicago
Press, 1966), p. 27.
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In Afro-American music in the United States, three broad sub-
‘divisions or gemnres may be distinguished. In order of stylistic
conservatism, these are: sacred music--spirituals, Jjubilees, and
pospels; secular music--blues (country and urban) and most jazz
before World War II; "art® music or jazz since 1945. In the past
decade a synthesis of jazz, blues, and gospel forms has emerged and
this fusion, "soul music," can be considered a fourth stylistic
stream in its own right. Although the blues and the sacred forms
are slowly declining in popularity, soul music contimues to gain
favor among Negroes, particularly with the younger generation. If
present trends continue, it may not be long before Negro music will
be characterized by the interpenetration of two musical genres; a
music of the people (so&% styles), and a music for listeners only
(advanced jazz styles).

It appears, therefore, that Keil has set down same guidelines
which could be helpful in determining what could be considered iiegro
(or soul) music. However, farther along in his book, where he writes about
listening to music on the radio, his comments were not as reassuring.

Listening to the "big beat" radio stations, I find it increasingly

difficult to separate white and Negro performers, largely because
many Negro stylists have eliminated same of the coarser qualities
fraom the blues and gospel styles they draw upon for material while
a number of white performers have perfected their handling of
Negro vocal accent, inflection patterns, and phrasing.

While this would confirm the previous discussion concerning
falsetto singing styles, it may not be as confusing as it seems. What
this seems to imply is that Y“soul" may not really be a product of a
specific race. If white and Negro performers can sound alike, then
perhaps what we are talking about is not a racial attribute but a style
of performing. In support of this thesis, the manager of one of the
stations in this study mentioned to the writer that there were two white
disc jockeys on his station; and he contimued by saying that the race of
the announcer is not a factor to be considered -- the only question is:

Can he do a "soul" type of program. Again, it seems that race, itself,

10mp34., p. 32.

'llrbgo s Peo llv?t
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is not the key here, but that "soul" is a style of performing which can
be iinitated by people of any race.

Above, we noted that Keil appears able to describe, at least in
words, what "soul music" is. On the assumption that soul music plays a
large role in Negro-oriented radio, one aspect of this study will consist
of a description of the types of music heard on the stations in this
study.

Certainly, much has been written about a particular Negro music.
One writer has said,

The heaviest growls, the biggest truths, always came together to

make the strongest art forms, and 1 believe that the Blues or

Rhythm and Blues, as popular art forms amongst Black Pecple, have
kept us sane as a mass, as opposed to the maudlin weeping of a white
folk form like country and western music--though both musics, the
folk Black and the folk white, deal with the same a.rens of challenge,
death, natural disaster and a.nguish.

Music, however, is only one element in radio. There are other
elements, which might include announcers (what they say, how they say it),
actual programs, cammercials, and over-all station personnel. While at
first thought, some useful distinctions might seemingly be made in terms
of these elements, upon second thought, few differences might be discerned.
Certainly, the similarity to general-appeal radio may be great. In terms

of professionalism, the following camment appeared in a 1964 issue of

Sponsor:

g 12Stanley Crouch, "The Big Feeling," Negro Digest, July, 1969,
po .
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Negro-appeal radio today, as one veteran bro§dcaster proudly a1
told S or, "is as good as radio ere. One Negro-a
station, %n Memphis, was recent appro:gﬁzg by ABC Radio, whigge.
wished to discuss a possible affiliation deal. Another station, in
San Francisco, originates sportscasts fed to a 15-station network
in two states. Still another, located in New York's Harlem area,
covered the recent riots for out of town stations as far away as
Paris, France, and has had i}g documentaries aired by as many as
50 stations, many non-Negro.

The above instances show that this type of radio not only is similar to
general-appeal radio but also is not inferior in its operation.

Whereas in the past, Negro-oriented radioc featured such names as

Loyd Fat-Man or Frantic¢ Ernie, according to reporters, the times have
changed.

The days of deejays called "Big Daddy" and "Dr. Jive" are largely
gone. Most Negro-appeal radio stations, anxious to pramote higher
education and "better living" for the Negro, have improved their
programming. “Prostife' is not a widely-used word when it comes to

1}

llegro-appeal progr but the word is sure to take on adfgd
meaning as time goes on and the upgrading process continues.

Other questions which might be asked about Negro-oriented radio
are: What is the racial composition of the personnel? Are these
stations composed entirely of Negroes? What about management? Kahlenberg,
in his study, wrote about this. "There is another, less tangible factor
at work. IMost of the all-Negro stations have Negro management and mixed
staffs. It is generally felt that mixed staffs function more effectively
than all Negro staffs."ld

Another aspect of radio which is certainly pertinent in our

system of broadcasting is the nature of cammercials. Are there differences

la“Air Media and the U.S. Negro Market - 1964,% S R
August 17, 1964, p. 31.

1"“'anngro Radio Attracts Madison Ave.," p. 35.
15Kahlenberg. "Negro Radio," p. 142.
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in the types of advertisers using general-appeal radio and Negro-oriented
radio? Two psychiatrists have written about this topic as it pertains
to the print media.
Publications designed for Negro audiences have always found
a certain group of advertisers eager to purchase space. These are
the merchants of bleaching creams. The buyers are pramised that
the cream will make them "two or three shades lighter." The
advertising space and the prominent display of these items in
neighborhood stores provide objective evidence of what every ghett016
dweller knows. Black women have spent fortunes trying to be white.
This writer remembers listening to Negro-oriented radio years ago
(early 1950's) and hearing such advertising for the first time. Another
type of product advertising heard often at that time was hair straighteners.
It is entirely possible that such products have become less prevalent at
present, due to the emphasis on "Afro" styles, and the "black is beautiful"

movement among Negroes.

D. Parke Gibson, an advertising consultant, has written about

the spending hablts of urban Negroes.

Urban Negro families continue to spend a higher percentage of
their incame for personal care, food (to be consumed at home),
clothing, alcoholic beverages, and household furnishings than do
average white urban families. Negroes have over the years spent
less on automobile expenses, various types of recreation, and
medical ggre. This is expected to change as Negro incomes continue
to rise.

Certainly, a description of the types of commercials aired on the stations
in this study will be of interest. All of the aspects mentioned thus far
should be examined as parts of Negro-oriented radio, and inciuded as part
of the description of the stations.

16william H. Grier and Price M. Cobbs, Black Rage (New York:
Basic BOOkB. Inc-. 1%8). PP 45—60

17p. Parke Gibson, The $30 Billian Negro (London: The Macmillan
Company, 1969), p. 79.
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Hethodology

The methods used to gather this information can be outlined as
follows: Air checks were tape-recorded and listened to by the writer.
The mwoason for the alr checks was that none of the statlions under study
can be heard In the geographic area where thils writer presently spends
most of hic time, It was also felt that a permanent record can be
maintained of the air checks, which would be made avallable to other
researchers and students of this area of broadcasting,

In determining the days and times of the alr checks, it was
assumed that, in general, radlio, as a process of communicatlon, goes on
from day-to-day with relatively few ma jor changes in format or servicec
to the public within relatively brief time periods such as that of this
study. For this reason, approximately nine hours of air checks within
a week's period were taken for each of the stations under study. It was
felt that this should be enough of a sample to describe adequately the
contonts of programming, Alr check times for each of the stations was
as follows:

WJLB - Monday, 8-9 a.m,, 10530-11:30 a,m,, 4%-5 pP.Me, and -9 p.m,
Wednesday, 73:30-8:30 a.m,, 12-1 p.m,, and 7-8 p.nm.
Friday, 89 a.m., 3313043130 p,m,, and 89 p,m,
WWWS~-FM - Monday, 7-8 a.m., 3-4% p.m., and ?7-8 p.n,
Wednesday, 7130-8330 a.,m,, 4=5 pem,, and 8-9 p,m.
Friday, 8:30-9:30 a.m., 3:30-4:30 p.m,, and S:30-9530 p,.m,
WA - HMonday, 7-8 a.m., 11-12 a,.m,, and 3=4 p,r.
Wednesday, 8-9 a,m,, 1-2 peMm., and 4-5 p.n,
Friday, 9:30-10:130 a.m,, and 2=3 pem.
Monday, 8-9 a,m,, 10:30-11330 a.m., 45 pem,, and 89 p,nm,
Wednesday, 7:30-8:30 a,m,, 12-1 p.m,, and 7-8 p.m,
Friday, 892 a,m., 31304130 p,m,, and 8-9 p.m,
WCHD - Monday, 89 a.,m,, and 10-11 a,.m,
Wednesday, 3-4 p.n,
F‘I‘idﬂy’ ?"8 Pl
Monday, 8-9 a.m., 10:30-11:30 a.,m,, 4=5 p.Mm., and 8-9 p.m,
Wednesday, 7:30-8:30 a.m,, 12-1 p.m., and 7-8 p.m,
Friday, 89 a.m,

UGPR~FH

WCHR
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The contents of these ailr checks were carefully noted. The
eléments which were considered important were announcers, music,
commercials, proerams, public service, news, and jingles, Each of these
rlements are described by the writer,

In the analysis of the announcer, several distinct points were
emphasized. If it is possible to determine his race, either by what
he says, or by how he speaks, this would certainly say something about
this type of radio. Whether he speaks in a "patois" or pattern which
could be identifiable as a "Negro speech pattern” is important. His
style of dellivery, or the way in which he conducts his program, was an
important part of this element. What he says (content) was most important,
since it would have some importance in the elements listed above also,

The music played was an important element in determining the type

of radio., Several types of music including "soul,” "top forty, rospael ,*
or jazz were heard., It was interesting to determine if any or all of the
stations in the study play music and formats which are very similar, or if
the stations differ wildely,

I'he commercials which are alred on a station of the type under
study were carefully analyzed because of their Iimportance, Certainly,
it was pertinent to determine if there are some produnrts which are
advertised exclusively on this type of radio, The writer also listened
for other information concerning the commercials. Were they delivered

and written locally? If they were from an agency, who was the talnnt?

Were there speclal products being advertised such as hair stralghteners

-]

or skin lighteners? Were there racial overtones in the message? Thes
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questions and the answers would help to determine if there are any
speéial differences in this type of radio,

Under the topic of "progranms,” format would be the main,
important item in modern radio., The writer 1s interested in determining
il the format is simply music and news, similar to many of the “top
forty” formats, or if there are any speclal vroprams., If there are,
the types and how they are nresented would he of interest. The writer
in also interested in Aetermiring if there are any different tynes of
news bvroframs or presentations,

''he topic of "pubhllc nervice" was of importance in listening to
the air checks, ilere, content of all of the elements was important., 'The
writer listened for ~nnouncements, programs, and rFeneral comments, The
emphasi~ wvas nlaced on the kinds of public service and how much s beins
tone, ‘The cuestion of whether the public service in opecialized by any
raclal means wvas also very important,

All of these Tactors should be of help in 2 reneral description
of thil: tvoe of radio in Michimnn, This information was compiled and
writton abont in separate chapteors on each of the stations in the study.
e result is a2 small case study of each of the stations,

The final part of the problem in this study was to determire if
the stationz in the study are serving the public interest and needs of
the communities to which they troadcast. Criteria concerning these
interezts and needs were determined in various ways, and these criteria
vers nsed to make the determinations of the individual stations in the
study. ‘Vherc have been variouas articles written about this type of radio

and about individual stations around the country. Some of these
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articles mention different typec of services performed by statlons,
hlsé, soclelorists, urban planners, and other soclal sclentlsts have
deccribed some types of things which would help to change soclety for
the hetter in the area of raclal relations. The writer also aquestioned
loaders of the communities involved in the study for their ldeas on what
should he expected of the types of radlo stations under study. In these

wars, a compilation of criteria was made.

Orranication

'The orcanization of the study is en followss Chapter One is a
survey of the literr.ture and - phllosophical rationale for the rtudy,
Chapter '"wo is a brckground and brief history of legro radio prosramming
in the country. Chapter Three 1s a compilation of criteria used for
determiring the ~vtent of service the statlions render to the peonle in
their comamunitlies, Chapters Iive throuch Eight are profiles of each of
the statlons, including owmership information, analysis of programming
as described above, rationale ol owners for programming Neqgro broedecasting,
anrd discussion of public interest value of programning and of station
activity in the community., Chapter [line consists of a summarv, a

stat ment o conclusions, and suggestlions for further study,



CHAPTER 1
PHILOSOPHICAL RATIONALE AND SURVEY OF THE LITERATURE
Philosophical Rationale

A major problsm has been plaguing this country over the years.
Since 1955, when a woman refused to give up her seat on a Montgamery,
Alabama, bus, thus launching a revolution for c¢ivil rights for American
Negroes, this problem of racial strife has been an open wound in the
fleash of America. An American author has recently stated:
From 1967 onward, open and covert conflict, not consensus, will
dominate the relationshipe between Negro and White [gic ] America,
as well as the relationshipes between Negroes and Negroes, in the
struggle for equal rights, opportunities, and progress. For if
Negroes in the slum ghettos are to achisve germine progress it
will mean that whites must deliberately divest themselves of
certain political, social, and econamic advantages for redistribution
among black have-nots.
Moreover, as the aims of Negro leadership became more radical,
partly in reaction to white backlash and partly by practical

necesasity, fawgr traditionally white liberals will support militant
Negro actions.

This problem is not only a Negro problem. It is also a white
problem. In fact, there are those who would say that this is exclusively
a white problem. Certainly one can see that originally, black people
did not ask to be brought to this country as slaves. Over the years,
problems have emerged because of white dominance in social relations.

The Kerner Commission has put the blame for this problem specifically
on white America:

1A rnold Schuchter, White Power Black Freedam (Boston: Beacon
Press, 1968), p. 10.

15
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e + « certain fundamental matters are clear. Of these, the most
fundamental is ilhe racial attitude and behavior of white Americans.
itace prejudice has shaped our history decisively in the past; it
now threatens to do so arain. VWhite racism is essentially
responsible for the explosive mixture which has been accurmilating
ir our cities since the end of World War I11.4
Lercre iennett ur., a rioted reporter of racial problems in Lhi-
o e, hac urdtten mach on this topic. Amony other things, he has
23 that beth Co~rewo oand vhite Ampericans were taurht to hate each other,
with t. n nrocer-s continuir~ for more than orec hundred years. Over this
nerin, the .erro faril: was virivally destiroved, and .egro workers
becare excluded (ron1 ome skilled trade after anmother.
ilor did white men escape. They saw, dirml:r, vhat they were doing
to themselves and to others and they drew back i'ram themselves,
alfraid. rut they did not stop§ perhaps they could ot stop. !or,
by now, racicsm had become central to their needs and to their
Sdentit; .
Arnd so this racisr conlinued, and still conl.inues today. One of the mosti
videl;: mnoted senlences from the Lerner Cormission report has been from
the Introduction. Tne Commission stated its basic conclusion that,
"Our nation is moving toward two societies, one black, one white--separate
and unequal." %“he Commission went on to sa> {urther that, "To pursue our
nresent, course will involve the contimuing polarization of the American
cormanit: ard, vltimalely, the destruction of bLasic demoeratic values.
"ive rears aro, Charles E. Silbermar, a timelr crilic of this

probler, irote that we must face the truth irmediately, while there i

51ill tine.

2ii.5. niot Comiiission, lteport of the lational Adviso Carmission
on Civil Disorders (i.ew York: Bantam Books, lnc., 1 » Pe 203.

JLerone Hennett Jr., "The White Problem in America," in The White
Problem in America, ed. by Ebory magazine (Chicago: Johnson Publishing
Co.. Iﬂc-. 1%65' po 9.

" 4y.5. Liot Commission, Commission on Civil Disorders, p. 1.
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il is never too soon for a nation to save itself; it can be too
late. *or a hundred years, white Americans have clung tenaciously
to the illusion that if everyone would just sit still--if "agitators"
would just stop agitating-~time alone would solve the problem of
race. 1t hasn't, and it never will. For time, as Itev. Martin
Luther iing points out, is neither pood nor bad; it is neutral.

What matters is how time is used. Time has been used badly in the
tnited States--so badly that not much of it remains before race

hatred completely poisons the air we breathe.>

Why is this nroblem so eritical in this country? What makes it
so difi'icull to solve? One of the major difficulties is the complete
lack of comrmnication between the races. Eow rmuch do white people in
Anerica know of the hardships of i.erroes forced Lo live in slum gheltos
with 1ittl~ or no =cducation or training and very poor possibilities for
emplorment.? Are many white people aware of the social classes of lLepgroes
in Armerica? i.ichael Harrington, writing about llarlem, spoke of the
nocial clagssrs:

+ + . you can Jjudre the social class of a street in Harlem Ly
its stoops and rutters. Where the residernts are struggling up-
ward, the gutters are not filled with refuse, and there are
sirns in front of the neat brownstones, "Positively o Loitering
or Sitting on Rail or Stoop." But these are the cases of a middle
class. For most of garlem. the reality is one of streets filled
with litter and men.

‘The problems of Armerican racism are innurierable. 'They encompass
voor housingm, poor educational facilities, a lack ~“ job training, mental!
nroblems, npoor health, infant mortality, and--especially--poorly adjusted
children, not familiar to the ways of the white middle-class world. It
iz certainly enlightening lor the white world to understand the problemc
of these children. Charles Silberman reported on this particular aspect

of racism neveral years aro.

OCharles E. Silberman, Crisis in Black and White (liew York:
itandom YHonse, 1964), pp. 3=4.

_6Kichael Harrinrton, The Other America (l.ew York: The jacmillan
Companv, 1963), p. 60.
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For the youngster growing up in Harlem or any other Negro slum,
the gates of life clang shut at a terrifyingly early age. For one
thing, the children become aware almost from infancy of the
opprobrium Americans attach to color. They feel it in their parents!
voices as they are warned to behave when they stray beyond the
ghetto's wall. They become aware of it as they begin to watch
television, or go to the movies, or read the mass-circulation
magazines; beauty, success, and status all wear a white skin. They
learn to feel ashamed of their color as they learn to talk, and
thereby to absorb the invidiousness our very lanpuage attaches to
color. White represents purity and goodness, black represents evil.
The white lie is the permissible misstatement, the black lie the
inexcusable falsehood; the black sheep is the one who goes astray
{and when he goes astray, he receives a black mark on his record);
defeat is blac¥ (the stock market crashed on "Black Thursday"),
victory white.

One can see then, that there is more than enough reason for
hatred to be present between the races. There is a lack of urderstanding
by white America of the major problems of black people caused by
discrimination and prejudice in this country. Two liegro psychiatrists
have written about this lack of understanding.

The pgrowing anger of Negroes is fripghtening to white America.

There is a feeling of betrayal and undeserved attack. White people
have responded with a rage of their own. As the lines became more
firfmly drawn, exchange of information is the first casualty.

If racist hostility is to subside, and if we are to avoid open
conflict on a nationwide scalg. information is the most desperately
needed cammodity of our time.

in order for information to flow between people, there musi be
open channels of cammnication. If one accepts the idea that as long
as words are exchanged between people, blows will not. be, then it is
obvious that oral communication is important for the solution of the
problems of mankind. However, there has been a lack of this type of
canmmunication over the years in the area of racial problems. The white

commnities have not been made aware of the problems of the black

communities.

A 7Silberman, Crisis in DBlack and White, pp. 49-50.

8Grier and Cobbs, Black Rage, p. 4.
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One of the sources of the failure in reporting the liegro
problem stems from previous ignorance or lack of concern about the
lilegro caommunity. In terms of the usual operational criterion for news
selection outlined above, little has been happening in the Hegro
areas. Econamically, these are the most stagnant areas of our cities,
locally. Politically, minority groups have been the most apathetic
segments of the population and it is only in recent years that
candidates and political writers have shown awareness of “the legro
vote." The centers of cultural activity are generally elsewhere.
kven l'egro crime tends to be ignored. Crime is such an everyday,
everywhere occurrence that it is news only when prominent persors
are involved or it is carried out on a particularly large scale or
in an unusual marnner. Traditionally, then, Negrec areas have not
been considered newsworthy. Reporters rarely ventured into the
Negro ghetto, rarely wrote of its problems. Thus it was easy for
the majority of the population to plead ignorance of thesge problems.q

™is ipncrares of the problems hecomes very important in terms
of being alblle to solve the conflicts between peoples. At the present
time, the problem of communication seems to be pctting worse instead of
better. One author has said, "The intensification of racial separation
and of depro concentration in the central cities, and the related lack
of lerro~white communication and interpersonal relations, is increasing,
not lessening."lo

..ot only are white people unwilling to listen to the bhlack
population, hut also liegroes are becoming unwilling in some area:s to
trist white people. This seems to be a natural reaction caused iy 2
refusal of tne white population of this country to listen to the problems
which legroes have bheen talking about. In the Sprinm of 1969, a network
television (I/'iC) news reporter, !Lem Tucker), who happens to be a lefro,
visited the campus of Central Michipgan University to speak about the

communication breakdown between the races. Ilie mentioned that for yearr

Nyle, ed., The Black American and the Press, p. xiii.

103chuchter, White Power Black Freedam, p. 13.
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black people have been shouting the message to the white community of
discrimination, prejudice, poor education, poor housing, and all of the
other problems which Negroes have been facing. He said that white people
have not heard the message; and because of this, some of the black
population have stopped trying to communicate. Those who have stopped,
have either tried other means (including violence) for gaining rights
which should have been birthrights, or have retreated behind the wall.:
of the ghetto.
The BLACK GHETYO is isolated from society by a historic wall of

discrimination; by the Negro's image of society and himself; by

the cumulative images of degraded existence fram childhood to

manhood; by images that resist change fiercely because they are

formed by one of the most consistent, persistent, and camplete

educational systems in the world: the black ghetto.ll

While there is a great deal of misunderstanding about ghetto

life, this misunderstanding is beginning to be diminished because of
communication. For instance, several books with wide appeal have helped
to bring more understanding to the white community. Claude Brown's,
Manchild in the Pramised Land, is one such book, as is also, The
Autobiopraphy of Malcolm X. These books may assist in clearing up same
misconceptions because the authors were able to tell first-person stories
based on real life. However, other types of camunication have caused
misconceptions. A writer telling of such misconceptions has said,
"Another factor which contributes to misunderstanding of ghetto life is
the way ghetto living has been dramatized in literature, in the theater

and on the screen as a homogeneous style of life."12

Ll1pi4., p. 3.

12¢ar1 R. Rasmussen, "The Multi-Ordered Urban Area: A Ghetto,"
Phylon, XXIX (Fall, 1968), 284.
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In this statement, one notices mention of several forms of
cammunication. Of great significance is the absence of any mention of
radio even though it is a recognized form of cammunication, and a pervasive
one. One of the major general texts in American broadcasting, published
in 1963, mentioned that ownership of radio sets in America has reached
approximate total saturation. "More than 98 per cent of American homes
have at least one radio set, although the 1960 census indicated that
only 91.3 per cent of homes have a set that is actually in working
order."13 This source also noted that Americans spent a great deal of
time listening to radio. "Radio, with its unique ability to entertain
and inform individuals while they are engaged in some other activity,
has became the 'companion' of the American individual, following him
from room to room, to public places, and on the highway."lu

Radio, with its pervasive impact, could be a key factor in
improving commnication. However, some observers have reported problems
in the medium which appear to prevent the operation of this desirable
feature. A journalism professor at a major California university wrote
about the 1965 Watts riot and the surprise that the population exhibited
by it.

How,. . . could the population as a whole be so taken by
surprise? The answer in a word was ignorance. 7The organized channels
of informatione.the journalistic media of newspaper, magazine, radio,
and television--had failed to perform adequately their function of
helping citizens miintain surveillance on this important part of
their envirorment.l>

13Giraud Chester, Garnet R. Garrison, and Edgar E. Willis,
Television and Hadio, (3rd ed.; New York: Appleton-Century-Crofts, 1963),
P 5.

1144,

15Lyle, The Black American and the Press, p. ix.



22

Perhaps a reason for these problems is that modern radio
programming, that is, the type of programming which grew during the late
1950's when the network programs began to disappear, has not been widely
studied. Very little has been done in the manner of studying the disc
jockey formats which are prominent today, although one study was done
recently at Michigan State University which had to do with the meanings
people have for radio.16 There have not been many other studies comrleted
on this topic.

Radio is one method of commnication which could help to solve
the cammunication gap. Another is a specialized medium, the Negro
press, which has been cammunicating to black cammnities, and in some
cases to some of the whites in commnities for many years. Criticism of
this form of communication, however, has come fram E. Franklin Frazier.
Some years ago he said:

The Negro press is not only one of the most successful business
enterprises owned and controlled by Negroes; it is the chief medium
of communication which creates and perpetuates the world of make-
helieve for the black bourgecisie. Although the lNegro press
declares itself to be the spokesman for the Negro group as a whole,
it represents essentially the interests and outlook of the black
bourgeoisie. Its demand for equality for the legro in American
life is concerned primarily with opportunities which will benefit
the black Egurgeoisie econonically and enhance the social status of
the liegro.

In other words, Frazier was saying that the Negro press was not doing
anything for the average man in the ghetto, hut was interested in brine-
ing more opportunity to the lesser, by far, rumber of people in the Negro

middle class.

16Verling C. Troldahl and Roger Skolnik, "The Meaning People

Havg for Radio Today," Journal of Broadcasting, XII (Winter, 1967-68),
57-67.

. 1?E. Franklin Frazier, Black Bourgeoisie (Glencoe, Illinois:
The Free Press, 1957), p. 174.
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While the Negro press has been largely owned by black people,
this has not been the case with Negro-oriented radio. ‘There are
presently fewer than twelve radio stations licensed to Negroes in the
United States. Of course this does not mean that Negro-oriented stations
do not cammunicate effectively to both black and white people, as it is
possible for stations licensed to white ccrporations or individuals to
be programmed by legroes for the black community.

Specific services such stations could perform for black people
are many. For instance, Grier and Cobbs wrote about the "patois" or
speech patterns of blacks in their book, Black Rage. They said this
developed during slavery as secret language with double meanings for
conspiracies and escapes.

Still driven to this verbal depreciation, the black man puts the
patois again to his own uses. The "jive" language and the '"hip"
language, while presented in a way that whites ilook upon simply
as a quaint ethnic peculiarity, is used as a secret language to
gommunicate the hostility 9r blacks for whites, and great delifgt
is taken by blacks when whites are confounded by the language.

Although this may not sound beneficial to society in general, it actually
does have some desirable outcames as far as black society is concerned.
‘‘'he authors further explain the use of this patois. "Thus," they say,
"the patois and the other demeaning attributes are turned to a positive
and elevating use, and continue to bind black people together with a
sengse of identity and group solidarity-"19

Another use of Negro-oriented radio for the benefit of the

society might be the dissemination of various forms of black art. This

18Grier and Cobbs, Black kage, p. 125.
lglbid-, PP 126"7'
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too, could be instrumental in building group solidarity among black
people. One author speaks of black art in a special way.

lack art is a particular way of giving expression to Black
energy; an artistic putting down of what is actively going on
in the lives of Black people. It's asking Black people to dig
themselves as they are, to be themselves, and to be more. 7The new
Black art seeks to divorce itself from Western art'’s “art for art's
sake" and participate in the effort to build a cammnity of strong

people, a nation with its own institutions embodying its own
cultural values.<0

Music, one of the arts included in the above, plays a large part
in modern radio. On llegro-oriented radio, one would think that music
which is essentially liegro-oriented would be heard. Grier and Cobbs

have cammented on this aspect of musical culture.

Black musicians have always sought to express something uniquely
black and to express it in a way which leaves whites dumfounded and
excluded. lost popular rusic in America expresses this progressive
change in the manner of expression of black musicians. No sooner
have same whites learned the special techniques than lNegro musicians
develop a new, more difficult technique, and when that too can be
shared by whites, another more complex idiam is developed. Any
student of contemporary music ocan follow this evolution and will be
impressed by the technical and theoretical developments black
musicians have moved toward in response to the_drive for a unique
and ethnically singular method of expression.Zl

It seems that the "patois," black art, and black music which
authors have vwritten about have the effect of uniting black people and
giving them a sense of identity. Some soclologists have said that this
is beneficial to society and that it will help to solve some of the
problerss which exist.

Other ways in which Negro-oriented radio can help solve racial
problems in society might include presentins information about many

thinge needed for c¢ity lliving such as employment, opportunities, data

205herry Turner, "An Overview of the lieu Black Arts,"
Treedorways, (Spring, 1969), p. 156.

210rier and Cobbs, Blgpck Rage, pp. 125-6.
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about. job training, international, national, state and local news, as
well as specific camunity news which relates to the needs of black
people. This tyvpe of radio has the potential for much good for society.
About it, Federal Communications Commissioner Nicholas Johnson has said:
o institution in our land, inside or outside of govermment, can
match the power of minority radio stations to administer day-in,
day-out therapy to the root cause of the worsening malaise of our
cities. No institution can do &s much to banish the habit of despair
and replace it with the habit of democracy.<?2
Of course, one of the things that llegro radio can do, ard is
doing today--which most radio in America is also doing--is to advertise
consumer goods. In the American system of broadcasting, the advertiser
pays the way with commercials. While this is not necessarily a benefit
to society, it is also not necessarily a disservice. Depending on the

way it is used, radio advertising can either be a public service to a

camunity or it can exploit a commnity. In a book called The $30 Billion

llegro, D. Parke Gibson, who heads a consulting firm for advertisers, has
explained for American advertisers some of the problems and some ways to
adjust to them.

In this book, Gibson discussed some of the characteristics of

the iiegro Market.

22Nicholas Johnson, Speech to Negrc and Spanish Speaking Market
Radio and Today's Urban Crisis Conference, May 16, 1965, at the Americana
Hotel in New York City.
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There is little likelihood that in the near future the Negro
community in the United States will be absorbed into the white
commnity, as the white cultural subdivisions in America have been,
and this is the basis upon which business and industrial management
will have to operate in the sale of goods and services to this
expanding market segment.

The fact that Negroes have billions of dollars to spend and that
they can be influenced to buy a wide range of products and services
through positive programs that recognize them as consumers, identify
with them to buy, is a fact that %S gaining increased interest and
action from American businessmen.

Although Gibson does not often differentiate between printed

media and radio in this book, his advice can be used by either of them.

He makes the point that the media offer cammnication; and that through

the use of this communication, the businessman can increase sales.

Negro-oriented media offer communication with the Negro market,
and their use gives messages conviction and believability that
usually cannot he achieved in any other media. White~oriented media
continue to ignore vital dimensions in the lives of non-white
Americans, and almost without exception these medla talk about
llegroes and not to them.24

(;iibson discusses in this book the characteristics of lepro-oriented media.

ile explains the major differences between them and the general media of

commnication.

Nerro-oriented media talk to legroes, and thus no adjustment is
required as they participate in this media involvement. It is
important for management and marketing executives to understand
that Negro-oriented media are also "messages in themselves" to the
millions of Americans who are not white.Z

Gibson, who incidentally is himself a llerro, is interested in

commnicating advice to advertisers about selling to the l.epro market.

He almost paraphrases Marshall MclLuhan's words about the medium being

the message. It seems as though Negro-oriented radio, Jjust being what

23Gibson, The_$30 Billion MNegro, p. ©.

2b1pbid., p. 149.

251bid., p. 151.
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it is, is a message to black Americans. Credibi’ity, then, is high among
Negroes if the message appears in one of the Negro-oriented media.
Although Negro radio can be of benefit to society, it has not
always been so. There have been critics of Negro radio.
One critic has said:

Very seldom are broadcast owmers, white or Negro, seeking to use
radio for special pleading or agitation on behalf of the Negro.
Indeed, far from being a medium for communicating a specifically
Negro viewpoint to a white audience, radio has become, because of
its cammercial nature, a medium by which the white establiishment,
thmdg6advertising is actually seeking to sell its values to the
Negro.

While this critic puts the blame for his criticism on the
commercial nature of the medium, others would disagree. They would say
that it is quite possible to serve the interests of a public even while
selling goods.

Another critic, rather well known, is comedian and civil rights
activist, Dick Gregory. At a convention of the Natlonal Association of
Television and Radio Announcers (The Negro counterpart to AFTRA), in
August of 1969, Gregory spoke out about Negro radio.

I have seven black kids, and radioc has more of an influence on
them that I do. I hope you understand what you're doing with your
power; if you blow that power, baby, you're in trouble. As disk
jockeys, you're playing a sound, not a record. And after you get
rid of all those . . . commercials for used cars and shoddy
merchandise at high credit rates , you'd better inform me. You'd
better give us an attitude, a direction. We're not worried about
your camunications. You must inform that white bay who owns that
station you work for what you mist do in programming . You
ain't in show business no more, you're in a revolution.2’/

20Kahlenberg, "Negro Radio,” p. 127.

27wpgackroom Politics Dominate NATRA," Broadcasting, August 25,
1969, p. 4.
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it has been shown that there is a need for more and better
comhunications between the races in order to build better harmonys. Tt
has also been shown that there is a need for more and better communication
within the black community to provide information necessary for self
improvement, and for more unificetion and solidarity. It has been
sugrested that Negro-oriented radio is a good channel for such
communication. ‘i'o date, there have been very few studies of this t -
of radin (nr of any type of modern radio). The writer believes that for
the above reasons, this study is a Jjustifiiable one to add knowledge to

the field.

Survey of the Literature

After a careful search of published and unpublished materials,
the writer has found very little information in print about Negro radio.
¥ive pertinent academic studies are reviewed here. The first is a
master's thesis written at the University of Wisconsin in 1960.

In "Hegro Radio Broardcasting in the United States," Cloyte
Furdoch studied the national industry of Negro radio in general. She
beran the study by mentioning the origins and the reasons why this type
o¢ radio was started. 5She saild there was a need for such a service peccause
the lierro was beins ifpnored by radio and television in peneral. She said
that the l'epro markets were growing larger and larrer and that these

markets were certainly samething that businessmen did not want to

overlook.
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« « « their {Negroes] significance as potential markets for

merchandise had already begun to impress some radio broadcasters.

Market researchers were even then [1950] suggesting that these

Negro citizens were prosperous and somewhat prodigal, brand-and

status-conscious, and, consequently, worthy subjects for attention

on the part of a.gvertiaers- Furthermore, scarcely a Negro family

lacked a redio.Z

With this aspect of the Murdoch study in mind, the writer
believes it is obvious to the student of the American system of broad-
casting why it is important for the businessman to be interested in ihe
Negro for a start to take place in this type of specialized cammnication.
Radio in America, except for educational radio, is a business venture.
It is necessary to show the financial ability to operate a station before
one can obtain a license from the federal govenmnt.29 It is also
necassary for the licensee to have a knowledge of business operations in
order to stay in business.
Miss Murdoch also wrote of the state of Negro radio.

Today [1960 ] there is an American Negrec radio industry. Certain

facts are known about it: (1) it is extensive, although no one is

certain about its exact dimensions; (2) it is lucrative, possessing

great "selling power" and great 8ttmticn for advertisers; (3) it

is getting bigger all the time.3
In her study, Miss Murdoch did not attempt to determine the unknowns
mentioned above. What she did attempt to do was to answer the following

question:

28c1qyte Murdoch, "Negro Radio Broadoasting in the United States,®
unpublished master?'s thesis, University of Wisconsin, 1960, p. 9.

2%Malter Emery, Mﬁﬁw (East Lansing,
Michigan: Michigan State University ss, . p. 182.

30murdoch, "Negro Radio Broadcasting," pp. 9-10.
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In what ways has Negro radio broadcasting served the people who
campose its market? More specifically, an attempt will be made in
this paper to determine whether the emergence of Negro radio broad-
casping has been accampanied by any of thegghenomena that were
envisioned by the crusaders of the 1940's.

She then listed five types of service that might be of benefit
to ltlegro communities. The first of these was the participation by
'eproes in ownership and management. [INext she was interested in
determining if increased emplogment of ilegroes in production, sales,
and technical positions in lNegro radio was taking place. She was also
interested in looking for the creation of programs which would acquaint
Negro listeners with achievements and contributions of their people to
the welfare and progfress of the nation. Another interest mentioned was
to determine if there was a presentation in this type of radio of white-
oriented programs that would portray the Negro in a manner which would
enable white Americans to understand the black man's problems and goals.
Finally, Miss Murdoch was interested in whether Negro-oriented radio
stations scheduled any diversified programs of particular interest to
Yerro audiences in different areas of the country.

The information from this study was obtained partly from a mail
questionnaire survey and partly from the anmual report hy Sponsor
magazine on MNegro radio. In the survey, Miss Murdoch received a small
return but one which could be considered fair for a mail questionneire.

Miss Murdoch concluded in this study that lLepgro radio was mostly
white~owned and that lNegroes were mostly employees. She mentioned that

there were no legal obstacles preventing llegroes from applving for

station licenses but seemingly many had not done so. She reported that

3lipid., pp. 10-11.
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only four stations in the country were licensed to Negroes: WEUP,
Birmingham, Alabama; WCHB, Inkster, Michigan; KPRS, Kansas City,
Missouri; and a fourth station which did not respond to her question-
naire, WERD, Atlanta, Georgia.32 Although there were very few Negro
licensees, Miss Murdoch concluded that there had been a significant
rise in Negro employment in every capacity of radio including management.
One of Miss Murdoch's conclusions was that ". . . Negro
programming is stereotyped. Radio has found yet another profit-making
formula, and the formula has achieved wide, although not universal,
acceptance and utility.“33 Another conclusion, perhaps even more
important, that she was able to draw from her study was that ". . . from
the point of view of what is good for the Negro, radio stations
addressing this market have thus far contributed relatively little
through their on-the-air efforts. "%
In the course of this study, Miss Murdoch defined Negro
programming.
l'egro programming is an all encampassing term referring to anv
type of material hroadcast over the air that a radio station
specifically designs or presents in order to attract a predominantl;y
Iepro oriented" or repeciatized swdience’ programming. 3
: pecialized audience' programming.

Another study pertaining to 'legro radio” was a master!s thesis

completed at Brooklyn College in 1964~-"A Descriptive Analysis of the

321bid., p. 97.
331bid., p. 115.
H1bid., p. 117.

?51bid., p. 12.
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Three Hegro Oriented Radio Statione in llew York City," by llarry Leibowiiz.
Leibowitz's methods of study were a mailed questionnaire and personal
interview.

Leibowitz 's expressed purpose was to:

e o e describe the functioning of the three radio stations which
are located in New York City, and program primarily or in larpe
part specifically for the Negro audience. To he more specific,

this study is concerned with the history, ownership, management,
technigal. personnel, advertising, programming %gd other aspects
of radio stations WLIB-AM, WWRIL-AM and WADC-AM.

The research design which leibowitz used included a questionnaire,
of fifty items in length, distributed to the general managers of the
three stations, plus personal visits to two of the stations. Leibowitz
did not say which of the two stations he visited, nor did he give a
reason for not visiting the third. 1In addition to the use of the survey
method, Leibowitz made use of little background literature. The
principal printed source was an annual issue of Sponsor magazine, which
concerned itself with the legro radio market on a national scale.

This was a small study (only sixty~four papges including appendixes
and bibliography) with just five chapters. The first was a summation of
a Pulse report on population statisties including a demographic break-
down, followed by three chapters, one each (with all of the information
mentioned in the statement of the problem) for each station. There was
a final chapter stating conclusions.

A pertinent bit of information in this study was Leibowitz'

comment concerning the difference between lepro radio and rseneral radio.

36Harry Leibowitz, "A Descriptive Analysis of the Three legro
Oriented Radio Stations in New York City," unpublished master'!s thesis,
Brooklyn College, 1964, p. 1.
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The one thing which makes Negro radio so obviously Negro is not
necessarily the records played, for these can be heard on any one
of a dozen other stations in the area. It is what is said before
and after the music that counts. This is generally in a deep
southern drawl with an obviously Negro accent. 1In addition, the
emphasis is on the use of the vernacular, and on news and public
service features of particular interest to the Negro cammunity.37

leibowitz concluded that the programming on the Negro-oriented
stations in his study was not much different from that on the peneral
appeal stations.

‘The Negro audience is fed a regular diet of rock-n-roll, rhythm
and blues, or jazz. The only thing which may appear on the llegro
stations which is absent from the general appeal station is gospel,
and it is theageneral opinion that the gospel audience is slowly
disappearing.-

Fram this camment, it can be assumed that leibowitz spoke of
programing in the sense of music alone. However, music is not the sole
element of radio programming. Other elements include programming features
such as commentary about music, talk or discussion programs, commercials,
public service announcements, community features, relipion, sports,
farm or agricultural information, and still others. It would seem that
there must be something other than gospel music which would differentiate
llepro-oriented radioc from peneral appeal radio. One of the aims of the
present study is to determine the differences in programming.

Another study which has at least limited applicability 1o the
one being written presently is a master's thesis completed at American
University in 1956 entitled, "An Ilnquiry into the Integration of legroes
into Television Station Operations," by Charles H. Davis. The problem

of the study, according to Davis, was to determine the employment

371bid., p. b2.
3B1bid., p. 43.
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situation of Negroes, on an integrated basis, throughout the country,
in administrative and/or technical jobs in television stations at the
time of the survey. Three supporting problems were mentioned by the
author. They were: (1) to determine the extent of integration at the
local level in non-service jobs exclusive of talent; (2) to find
reasons for the present extent of integration and opinions of station
executives as to whv there is not more, and (3) to campare the amount
of integration in radio in a particular period to television in a
comparative veriod.

The methodology used in this study, similar to that of the
Murdoch study, was a survey by mail and the analysis of the returned
questionnaires. The percentage of returns in this study (24%) was
slirhtly higher than that of the Murdoch study and could be considered
a fair return for a mail survey.

Davis proposed three hypotheses: (1) the number of lieproes
employed in television stations, in non-service jobs, represents only a
small percentage of the total mumber of employees in that catefory;
(2) there will be little evidence which points to an increase in the
present percentage of employment for lNegroes in non-service jobs in
television stations, and (3) there will be same evidence that more
Negroes have been hired in non-service jobs in television than were
hired in radio, in a caomparable period of time. The conclusions were
that hypotheses one and three above were proven correct and that
hypothesis two was proven incorrect.

Most of this study concemned employment practices in television.
There was one small paragraph concerning radio which had same direct

relevance to the present study.
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Employment for cnlored people in radlo, suidenly jumped vpward
in 19%6 and 197, Hadlo stations all over the cnuntry beaan
nrogramming to the Ne~wro market. They were employed mostly as dls~-
irckeys and tima snlesmen, although other Jjnbs, such as prosram
Airectors and srerntaries were €illed with a few too,39

The relevance of these comments is that they reinforce the infor-
mation in the Murdoch study concerning the growth of lersro vradio in 197
ard 1948,

There are two remaining studies nf some relevance to the orenent
stud:r, hoth of whizh are related tn each other to the extert that theoy
don]l with the depletion of Nesrces in the mass media, The First study
to be discussed hore, which concerrs lMegroes as they anppear in more than
ona medium, 1s an unnuhlishad doctoral dissertation completed at the
liniversity of Denvar in 1959 by Datsy F, Ralsley and entitled ™A
Descrintive Study »f Heferences MaAn to Negroes and (ncupetiona] Roles
Renresented hy Negroes in Selectrd Mass Madia.”

As the +itle imrplies, tbis 1s a descriptive stvdy. The author
deseribed what she saw in selented media, such as mrtion ﬁicturnﬁ,
maga~inres, television proerams, rovels and non=fictinn, Radlo was nnt
inelude?, At the very end of this study, the author drew somn conclnsionn
from ihe data describhed,

Thins study vas nrranized into five chaptars, The first chapler
staled the problem and A~fined terms, Chapter *wo innladnad n review of
the literati're, whila chonter three Aefined the orocedorn and the

~rriterin for judement, Chapter four outlined resulis, and the final

chanter included a summary and conclusnions,

39%hariea H, Davis, "An Inquiry into the Tnterration »f Negroes
intn "slevision Station (perations,” unpublishnad master'’s thesis, Ameriear
University, 1955, o. 54,
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The problem was to describe analytically the references made to
iileproes and to classify by occupation the roles in which Negroes
were represented as shown by an examination of selected motion

ictures, magazines, novels, non-fiction books and television shows .40

1n writing about the importance of the study, Balsley was
concerned, among other things, with the stereotyped image which the
public has about Negroes, and the role of the mass media in this respect:

« o movies, best selling books, magazines, radio and television
shows make up a considerable part of the "semantic enviromment" ou
the "average American citizen." Their crucial importance can be
fFuaged from the fact that they make up that part of the semantic
enviromrment which the averase citizen, himself, determines.

Another idea which concerned the author in this study was "latent
learning:"
The sipgnificance of any appearance of a Negro, when evaluated as
a "social messagse" has to do with the process of "latent learning."
Basic to practically all learning theories is the postulate that a
certain amount of learming takes place during the course of arny
experience, even though it may be latent in that it may not find
expression in behavior immediately. The implication here is that
latent learning may occur, although the audiences may not be aware
of what is happening, when they are exposed to images of, let us
say, Nepgroes and whites fraternizing without self—consciousness4
or read references to llegroes free of inferiority implications. 2
This idea certainly has some relevance to the present study. ‘he
idea of commmnicating information to society, in general, about black
people today in order to create better understanding between the rares,
was poced at the bepinning of this chapter. %While some people may saps
that this information might not be absorbed, howevcr, the idea of "latent

learning" as described by the author above would refute that. It is

40Daiay I'« Balsley, "A Descriptive Study of References Made to
llegroes and Occupational Roles Represented by leproes in Selected iass
Media," unpublished Ph.D. dissertation, University of Denver, 1959, p. 3.
#libid., p. 6.

uzIbid., pp-. 15-16.
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certainly possible that learnins can take place without a person's
being aware of it. 1t would seem that advertisers use this knowledre by
the repetition of their message in the different media. VWho has not
seen and heard a young child singing a coammercial jingle? This writer's
own thiree-year old son, when taken shopping at the supermarket, has asked
for such items as Rollaids and Alka Seltzer, cammodities not normally
consumed by children.

The author defined her criteria for the aspects of "“roles" and
also for the aspect of "references," The definitions for roles were
obvious but for reference criteria, her definitions were samewhat camplex.

These definitions are shown below.

1. A cognitive reference was identified as a statement in which
the liegro was perceived as: threatening or non-threatening;
inferior or equal in status; inferior or equal in intellectual
potential; inferior or equal bioclorically; impulse-gratifving
or nonimpulse gratifying; seclusive or non-seclusive;
intrusive or non-intrusive; negative or positive in activity
characteristics; nepative or positive in physical character-
istics; classifiable or non-classifiable only in terms of
group membership; presenting a salient problem or not
presenting a salient problem with regard to personal and
national welfare; victimized or not victimized by inter-

group injustices.

2. An affective reference was identified as a statement express-
ing frieng;ines or unfriendliness; fear or non-fear, trust
or distrust; disgust or non-disgust; sympathy or non-sympathy
for the legro.

3. A conative reference was identified as a statement reflecting
the disposition or desire to: exclude or include Negroes
fram varied degrees of social relations; to withdraw or not
withdraw fram varied degrees of social contact with the liegro;
to enforce or not to enforce varied stftus differentials; to
rive aid or not give aid to the Negro.*

This study, called by its author a descriptive study, contained

an analysis of selected segments of a varied sampling of the mass media,

#3mbi4., pp. 175-7.
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ineluding motion pictures, magazies, televicion programs, novels, and
non=fiction. (It did not include an analysis of radio.) As a result of
the study, the author came to some general conclusions:

l. The results obtained from applying the reference criteria to
the study material showed that with regard to the media under
study, references to the Negro were more often favorable than

unfavorable.

2. The "unfavorable" attitude was not proportionally represented
among the three dimensions. The statements which expressead
some "percent" or "belief" about the lNegro numbered high
arnony the negative references. The statements which expressed
a desire to see the condition of the llegro improved and/or
equality of treatment accorded, numbered high among the
positive references.

3. The application of the role criterion to the study material
showed that in the symbolic universe of the selected mass
media, the preat majority of Negroes were represented as
private household workers.

This fictional representation of the ’epro does not equate in
terms of percentage with the statistics of the 1950 census of
population. A table quoted by Jessie Bernard showed that in 1950
only .7?% of the non-white po tion in the United States was employed
as private household workers.

There is a relationship between the Balsley study and the present
one. ''me Dalsley study has analyzed samples fram several media to
determine the ways in which llegroes have either been depicted or referred
to. 1In the present study, an analysis will be made of one particular
medium, lepgro-oriented radio, to determine several different types of
information, among them, what this medium i3 doins for the communitices
involved.

The last study under consideration here is one which analyzes the
depiction of the l!iegro in a single radio series. 1t is an unpublished

master's thesis by Jack D. Summerfield, completed in 1954 at the

MIbid-' jy el 3?2-3.



39
University of Texas, with the title "The Negro in Radiobroadcasting: A
Program Content Analysis." According to the author, "The principal
cbjective of this thesis is to describe the contents of 'The Beulah
Show,' [gic ] one of four network radio-broadcast series which currently
and regularly depict Negroes."45
The study is organized into five chapters, as follows: Chapter
One is a statement of the problem and how the author chooses to stud/
it. Chapter Two is a rationale for the study, describing social,
econamic, and political settings of broadcasting and government, industry,
and standards of measurement for program content. Chapter Three is a
review of stereotypes and status of Negroes in America, and Chapter Four
containsg the results of the descriptive analysis of Beulah. In Chapter
Five ". . . some of the possible and the probable causes and effects of
these broadcasts are evaluated.#6
Two hypotheses were postulated by the author:
(1) In its portrayal of the Negro American, "The Beulah Show"
terds to confirm and perpetuate cammanly held beliefs about the
characteristics and statuses of the Negro. (2) These broadcasters
fail to fulfill their stated objectives of presenting an accurate
ﬁ:'%;o of the Negro and of not deriding this racial group on the
In this study, Summerfield makes mention of same topics which
have a direct bearing on the present study and which invite other studies
in the area of Negro radio.

4k5jack D. Surmerfield, "The Negro in Radiobrosdcasting: A
Program Content Analysis,” unpublished master’s thesis, University of
Texas, 1954, p. 1.

“61bid., p. 2.

a?Ibgo' P 3.
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o * with the advent of television and the concomitant
redistribution of broadcasting income it has become important to
study the ways by which network and local broadcasters may revise
their programming policies in order to compete for the advertiser's
dollar. For instance, what is the extent of the "legro market?"
Yhat are liegroes! listening habits compared to others? What is the
best means of reaching them? Are liegro radio stations making a
specialized appeal which may eventually contribute more to inter-
rroup antipathy than cooperation? Do all Negro stations perpetuate
serregation in the interests of their owners? Do they provide the
best or the only training ground for ilegro broadcasters toward
subsequent employment by white broadcasters and eventual integration
into more general broadcast activities? How does competition for
the advertising dollar hy organizations making a direct appeal to
minority audiences affect the rest of the industry?

Obviously, these questions need to be answered. While same of
them already have been answered to some extent, relatively little
research has been done in this area of commnication; and there are
many unansvered questions. 7These are important questions for broad-
casters, advertisers, other related commmnications media, and the general
public.

The conclusions reached by Summerfield in this study are set
Fforth in Chapter "ive. His thematic and character analysis produced
four catepories of data pertinent to the validity of the hypotheses
which show how the lepro is portrayed. These were economical, social,
educational, and Y. . . with regard to personal traits and character-
istics."

In the first three caterories named, all dealinr with relative
status, llegroes ir "The Beulah Show" are depicted ac being inferior
to whites. In the fourth category, directed more to individual
differences, iegroes are portrayed in a sometimes favorable and
sametimes unfavorable light. Considering all four categories,
ilegroes are usually but not always presented in a manner which

confirfms the stereotyped beliefs held about them nany Americans.
The characters are often portrayed inconsistently.'?

41bid., pp. 5-6.

Y91pid., pp. 215-6.
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With respect to the hypotheses supgested by the author,
Summerfield said that there was not enough evidence to support the
second. "The inaccuracies of portrayal found in this study were nothing
more than variegated expressions of generally inconsistent, over-
simplified and fragmentarv dramatic characterizations. Hence, the
second hypothesis is rejected."50
Concerning the first hypothesis, Summerfield observes:
« o o the broadcasts contained imares sametimes rmullified by
inconsistency but more often depicting llepgroes as inferior and
subordinate to whites in their socio-economic statuses and as the
possessors of mary personal traits and characteristies which
Americans normally attribute to llegroes as a group. Beulah's easy
laughter, Oriole's stupidity and boisterousness, their roles as
naids and housekeepers, the preponderance of scene-settings in the
kitchen, are only a few of the images which serve to confim and
perpctuate the Negro siereotype and which thercby rationalize the

generally superordinate status held by whites even in a predominantly
liegro world. The results of this analysis of "_TT_;g5§3e_ugﬂu Show"

make it impossible to reject the first hypothesis.

It is appropriate to examine both the Balsley and the Summer-
field studies here. The depiction of liegroes in the mass média. both in
1954 and in 1959, as showm by these studies was more in accordance with
stereotyped ideas of white America than with actval fact. There have
been very few stvdies completed concerning liesro-oriented radio. 'The

studies reviewed here provided relevant and useful information and it is

hoped that the present study will also add useful knowledge to the ficld.

50Ibid., pp. 236-9.

51Ibid., p. 239.



CHAPTER II
FISTORY

'ow did this industrv bepin? One of the few studies publisher!
about its berinnings was done by Richard S. Kahlenberg. In it he says,
"There is reneral arreement among !lepro broadcasters that Jack 1. Cooper
van the first lersro to merform on radjo. This was in 1924 over WCAP in
Vashipnrton, D.c.nl

Another studr which is both historical and descriptive is the
master?!s thesis completed in 1960 at the University of Wisconsin, to
which reference has been previously made. 1In this study, Clovte laurdoch
affirms that over the vears there has been quite an extensive llegro radio

2

industry. ‘This has been documented in several different sources, one of

the latest of which is I). Parke Gibson?s book, The $£30 Billion lefro,
rablished in 1969. Cibson, a Yegro, operates a consultant agency for
advertisers, the cole purpose of which is to help major businesses reach

i.erro markets. In his book, he writes:

lyahlenberr, "l.egro Radio," p. 126.

2I{urcloch. ".erro Radio Proadeastings," pp. 9=-10. Very little
has been published of a historical nature about this topic. Miss Murdoch,
who, because of employment there, had access to the files of the Johnson
Publishing Campany, was able to writea a short historical chapter in her
study. Much of what appears in the present study is taken from the
lurdoch study.

42
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.0 medium peared to the interests of liegroes has prown as fast
as did i:tegro-oriented radio. Hundreds of stations across the United
States now program fully or partially to the liegro community. Because
of its daily and, for many stations, twenty-four-hour coverage in the
Iierro market, radio has gained a stature for news, music, public
service, and commnity-interest activity that few white-oriented media
could even begin to achieve among lhegroes.3

According to information in the Murdoch thesis, in 1922, Wh(E,
ivew Orleans, Louisiana, beran scheduling Negro programming. However,
liiss lurdoch does not mention whether or not this programming was beir -
performed by ilegroes. It would seem highly unlikely, however, that lLegro
programming would be performed by other than liegroes. While lLahlenbers:
does not pive a specific source for his information, he does cite specific
interviews in footnotes later in his paper. Hiss lurdoch cites Sponsor
magFazine as her source, but she does not pive specific information
concerning the issue in which thlis appears.

According to the survey which liiss Murdoch used to obtain some
of her information, KDIA, Cakland, California, reported that it was the
oldest. station to program liegro radio, beginning in 1935. Apparently,
the manarement of that station was not aware of the information supplied
by the lurdoch study. This helps to point to the need for a definitive
historical study in this area.

There does not seem to be arny discrepancy about which station
was the [irst in the countiry to program 100 per cent l.egro radio. This
was WD1A, ilemphis, Tennessee, which, according to liiss lurdoch, is the
nost powerful of all of the hegro programmed stations and the only 50,000
watt station of this kind. Since its beginning, it has had consistently

high ratings. ‘This information is reenforced by the following report:

3G:'thon. The $30 Billion legro, p. 152.
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WDIA is owned and managed by white peopley but of its 42
emplayees, ona-third (including the entire performing personnel) are
L.egroes. The station « « . is the principal source of information
ard communication for the l'egro community, not only of Memphis, but
of the surrounding territory which includes that part of eight st.altes
calling itself the Midsouth. Almost 1,300,000 !'egroes live there.’t
This same source also mentions the economic ability of this station.
"secause 'egroes make up 37./: per cent of the population of Memphis--even
more in the areas to the south and west-=WDIA is the bigrest and most
profitable radio station in the lidsouth."5
According to lliss Murdoch, 1949 was the nexi important year in
the history of the development of legro radio. In that year, WEDL,
Uirmmingham, Alabama, begfan calling itself the first station in the Deep
South to be entirely staffed hy !‘ersroes. In the beginning of its
operation, this station underwent a preat deal of harrassment by the
ru Klux Elan. However, it manaped to succeed despite this harrassment.
Also, in 1949, WERD, Atlanta, Georgis, became the f{irst lilegro-owned and
operated station in the country, calling itself, "The Voice of Progress."
Subsequently, other Hegro-owned stations were established; but
legro-ownership is still so umisual a circumstance that some colored
citizens have expressed alarm about this lack of participation and
suggested that perhaps the FCC should "do something." In the summer
of 1959 . . . the "CC heard a statement by the president of a
national Negro wamen's club, the Links; the spokesman, liars. Pauline I.
Weeden . . . declared that fewer than six radio stations in Amerieca
are Negro owned. This writer has been able to establish the existence

of only four: WERD, in Atlanta; WCHB, in Dgtroit; KPRS, in Kansas Cityv,
Kissouri; and WFUP, in Birmingham, Alabama.

YmibIA: It Made Good Will Pay," Coronet, February, 1957, p. lib.
SIbid.

6I~'Iurdoch, "erro Radio Broadcasting," pp. 26-30.
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Kahlenberg mentioned two others: WMPP, Chicapo Heights, Illinoig,
ard WCHD-FM in Detroit.’ This was in 1966. This writer knows specifically
of two others. They are WWWS-FM in Saginaw, Michigan, and WGPR-I1{, in
Detroit.

(ne factor making it extremely difficult to obtain information
about the race of the licensees of radio stations is the absence of I'CC
records of this type. Also, while information concerning the transfer of
licenses is reported in Broadcastins magazine, the business weekly of the
broadcasting industry, data pertaining to race are not necessarily provided
and only surmises may be made. One issue of this magazine reported that
WFBH, in Baltimore, Marvland, was sold to James Brown, a rhythm and blues
singer who, although the article did not so state, is generally known to
be a Negro. The same article also said that Mr. Brown has controlling
interest in WJBE, Knoxville, Tennessee, and WRIW, Aususta, Geor'g:'m..8
This situation points out how difficult it is to ohbtain information
concerning race and how incorrect arny estimate might be. This writer has
becr able to document the ownership by l'egroes of only eleven radio
stations. Vhile there may be more, out of the thousards of stations
licensed in this country, it is not likely that the number of black-owned
stations is proportionally high.

in the early and middle 1950's, according to }Miss Murdoch, many
stations began changring from general formate to lNerro programming. Those
named in this source included the following: WFEC, Miami, Florida, which

was fourded in 1949 ars a reneral appeal station and was switched to an

7Ka.hlenberc, "Nerro Radio," p. 142.
P‘"Cha.nginr Hands," Broadcasting, December 15, 1969, p. SO.
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all-iierro format in 1950; WVOL, Nashville, Tennessee, which was founded
as VISCY, and began in 1951 ; KWRC, Ft. Worth, Texas, which began broad-
casting Yepro programming in 1953; WCBR, Memphis, Tennessee, which bheran
in 1954 and was the second llegro station for Memphis; and VGEE,
Indianapolis, Indiana, which started twenty-nine hours per week of liegro
programming in 1955.

Thus, it can be seen that it was in the early 1950's that this
new type of radio began to expand. Soon, the ownership patterns of these
and other stations bepgan to group together as corporations began to acquire
more than one station. In the JMurdoch study, maryy group ownerships were
mentioned and described. However, information about proup ownership of
stations licensed to llegroes, or programming for legroes, is difficult to
fird. In fact, this writer was unable to find new information of this
tvpe. Perhaps this infomation is available in the files of Johnson
Publishing Company. lHowever, a letter written to this campany on
July 24, 1969, requesting information about liesro radio remains unanswered.

Seven proup owmership units were mentioned in the Murdoch stug;r,
the first of which was Continental Broadcasting, with 0. Waynme Hollins
as president. The stations ineluded WINJR, l.ewark, i.ew Jderseyv; Wilh,
Chicaro, Illinois; rA14, St. Louis, llissouri; WitAP, llorfolk, Virrcinia,
and VUGLEE, Indianapolis, Indiana. All but WGEE were 100 per cent iiepro--
VWGEls was forty per cent.

This proup, according to the 1969 Droadcasting Yearbook, has
veen renamed as the ilollins Stations with O. Wayne Rollins as the
president. The stations listed are WlJR, lNewark, llew Jersey; WLAP,
llorfolk, Virginia (both listed as carrying 100 per cent llepro-oriented

nrograrming ) ; Wik, Harvey, Illinois, which is listed as carrying 1017
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hours per week of 'egro-orienterd programming; and WGEE, Indianapolis,
Tndiana, which is listed as ecarrying forty-five hours of l'egro-oriented
prograrming.  WGEE-Y! is also listed in this rroup, but the type of
nrorraminge is not specified. Three additional stations are listcd as
part of the ~roup: WAL, Vilminston, Delavare; WCI'5, Charleston, 'eni
Virrinia, and FLDAY, Santa lonica, California. lorever, the type of
prosramming ic not npecified.

Another pgroup listed in the lurdoch study was the bBbompy Radio
Group, John . Mclendon, President, with the following stations: LOKA,
Shreveport, lLouisiana; WEN,, Dirmingham, Alabama; WOKJ, vackson,
I'ississipni, and 1°0:™, Little Rock, Arkansas--all 100 per cent l'erro.

The 1969 Broadecasting Yearbook does not, however, list an Fhony
itadio Croup. EKORA, Shrevenort, Lovisiana, is licensed to LOkA Broad-
casting Company, which acquired it in 1964; and the station does not list
erro-oriented prorrarming. WEIL, Birmincham, Alabama, 1s licensed to
the Jomac “irmmincham Corporation, John li. Maclendon, President, which
lists fourtecen hours a week of Yerro-oriented prograrming.  VICLJ,
Jackson, liicsissippi, is licensed Lo the Joamac Jackson Corporation,

John l.. lacl.endon, President; but it does not broadcast .efgro-oriented
prograrming. KOYY, Little Roek, Arkansas, is licensed to l.idwest oSroad-
castinr Compars, which acquired it in 1966, and iz not listed under rroup
ovmershin. This statior does list 100 per cent 'erro-oricnted proprarminc.

The Speidel Broadcasting~ Corporation, Joseph Speidel 1J1],
President., is the next group listed in the Murdoch study. The followin:
stations, all in Sovth Carolina, vere listed: WPAlL, Charleston; WOIC,
Columbia; YWYIIN, 1rlorence, and WWI'D, Bamberg, the last of which programs

for reneral audiences.
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In the 1969 Broadcastinr Yearbook the Speidel Stations are

listed as follows: WPAL, Charleston, Socuth Carolina; WYKFE, Florence,
South Carolina, and WSOK, Savannah, Georgia, all listed as programminy:
100 per cent Negro-oriented programs; WOIC, Columbia, South Carolina;
WHIH, Portsmouth-iorfolk, Virginia; and WIMP, lempa, Florida, all listed
as not programming for Negroes.

Another group shown in the Murdoch study is the United Broad-
casting Company, Richard Eaton, President, with the following stations:
WOCK, Washington, D.C.; WSID, Baltimore, Maryland; and WYOU, Newport
hews, Virginia, with all-Negro programming; WJMO, Cleveland, Ohio,
primarily Negro; WINX, Rockville, Maryland; and WANT, Richmond, Virginia,
general audience stations.

A group named the United Broadcasting Stations, Richard Eator,
Presidert, 3c listed in the 1969 Broadcasting Yearbook with the follaring
stations: WOOK, Washington, D.C., and WSID, Baltimore, Maryland, both
listed with 100 per cent Negro-oriented programming; WMJO, Cleveland
Heights, Ohio, with 1€1 hours of 'egro-oriented programming; WFAI;, Miami,
Florida, and KALI, San Gabriel, California, both listed as primarily
Spanish broadcasting and no Negro-oriented programming; and WINX, Rockville,
Maryland, which does not broadcast hegro-oriented programs.

Another group mentioned was Rounsaville [ladio Stations with
Hobert Rounsaville, President. This group was listed as follows: WCIl,
Cincinnati, Chio; WLOU, l.ouisville, Kentucky; WMEBM, Miami-Miami Beach,
Florida; WVOL, Mashville, Téhnessee; WY1D, New Orleans, Louisiana; and

WTMP, Tampa-S5t. Petersburg, Florida, all 100 per cent Negro.
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The R.W. ltounsaville stations were shown in the 1969 Droad-

casting Yearbook with the following stations: WVOL, Nashville, Tennessee

(Berry Hill), and WYLD, llew Orleans, Louisiana, both with 100 per cent
legro-oriented programming; WCIN, Cincinnati, Chio, with 131 hours of
lesro-oriented propramming listed; WLOU, Louisville, Kentucky; WDAE,
Tampa, Florida, and WFUN, Miami, Florida, all listed as not carrying
MNegro-oriented programming.

The Sonderling Stations was another group mentioned by Miss
Murdoch, with Egmont Sonderling, Richard Goodman, and Mason Loundy, as
the owmers. This group included the following stations: WOPA, Oak Park,
J1linois; WOK (TV), Chicago, Illinois; KDIA, Oakland, California, and
WDIA, Yemphis, Tennessee. WOPA was listed as having sixty hours of liepgro
programming, and the other two stations were listed with 100 per cent
MNegro programming.

The Sonderling Stations, Epmont Sonderling, President, were
listed in the 1969 Broadcasting Yearbook with the following stations:
KD1A, Oakland, California; WDIA, Memphis, Tennessee; WWRL, !llew York;
and VICl., Washington, D.C., all 100 per cent Negro-oriented programming;
V/OPA, Oak Park, Illinois, with 20 hours of Negro-oriented programming;
and KFOX, Long Beach, California, with no hours listed as Negro oriented.

The final pgroup listed in the Murdoch study was The OK Group,
Jules J. Papglin, President, with the following stations: WIOK, New
Orleans, Louisiana; KYOK, Houston, Texas; KACK, Lake Charles, Louisjana;
WXOK, Baton Rouge, Louisiana; WLOK, Memphis, Tennesscee; and WGOK, lobile,

Alabama.
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The OK Group was not listed under pgroup ownership in the 1969

Lroadcasting Yearbook. However, all but two of the stations were shown

as programming 100 per cent Negro-oriented programming and with Jules J.
Paglin as President. KAOK, Lake Charles, was no longer owned by Paglin
and did not list any llegro-oriented programming. WLOK, Memphis was still
owned by Paglin but did not list any Negro-oriented programming.

Only one station was owned by a newspaper publisher, that being
WJLB, Detroit. This station is included in the present study and is owned
hy the Booth llewspaper chain, licensee, John L. Rooth.

There were several networks of legro programs available to broad-
casters during the early 1950's, one of which, the Keystone liegro letwor}l
being mentioned in the Murdoch studys. This network represented the
advertising interests of approximately 390 stations in thirteen southern
states.

Two networks which began in 1954 and ended very quickly the same
vear were the National Negro Network and Negro Radio Stories. The latter
was a transeription service which faded out of existence very rapidly.
‘'he former, according to an article in Mewsweek in 1954, was inaupurated
on January l18th of that vear by Leonard Evans, who was quoterd in the
article as saying, "ost of the 270 legro radio stations in the country
Jjust play blues, pops, and spirituals. Hut the Nepgro also wants network
quality shows of his own."? The article goes on to say, "The network,
which will reach some 40 cities with large colored populations, will have
a potential auvdience of 12,000,000 of the 16,000,000 Negroes in America
(who earn $15,000,000,000 a year). Evans casts an optimistic eve at his

sponsorship prospects."lo Evans was quoted further as saying that this

I"Away From the llues," lewsweek, Jarmuary 1t, 1954, p. 51.
101hi4.
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was strictly a business prospect. '"We're out to move tonnaze, to sell
merchandise. If we do help race relations, it's incidental."!l This
network, while it did broadcast one or two programs, went out of business
very shortly after getting started.

Primarily, it appears, therefore, that lNegro-oriented radio in
this countrv, has been confined to the pop music format such as disc
Jockey prorrams of recorded music and short newscasts every hour. 7o
thics writer's knowledge, there has been very little deviation from this
formula over the years. In addition, while therc does seem to be a recent
trend for more licensees to be issued to black people, there has teen no
real sirnificart increas~. In 1960 four stations were reported as being
owned by black people, and today orly eleven have been discovcred as being
in existence.

Another report, appearing in 1967 in liewsweck indicates that there
were about 100 soul stations heamed to llegroes across the country.

A few yvears aro, they were funky as rospel, homely as grits and
limped along on ads for skin lirshteners and lucky oils. Torday, such
ctations still feature the llesro patter of deejays . . . « But there
is a new slickness. The soul stations strive to imitate white pop
radio, from their bleeped news headlines and staccato jingles to
sweatshirt gimmickry. And they're doing a business of 32 million a
ear. In fact, at least four legro stations--in Washington, lMemphis,
Chicago and Los Anpeles<-are at times the most listened-to in town,
black or white.l2

Jt appears that this is a typical characterization of Nepro radio
today in the l'nited States. The purpose of this study is to try to

determine whether this is an accurate characterizatior of MNerro radio in

*iehiran *oday.

1yid.

‘R"?‘Fenro lladio," lowsweek, December 11, 1967, n. 113.



CHAPTER II1I
DEVELOFMENT OF CRITERIA
Introduction

One of the purposes of this study is to determine the extent of
public service which the stations under study perform for the
cammnities in which they broadcast. In order to do this, criteria must
be developed so that judgment may be made of the service performed in
the areas of needs, and interests of these commnities. The method
proposed to determine these criteria is to examine ideas of various
sources who might be considered knowledgable in this area of information.
It is hoped that with the views of these sources same meaningful criteria
might be developed with which to make the judgments relating to the

service performed by the stations in the study.

Federal Cammunications Commission

Standard AM, FM, and TV broadcasting stations in the United States
are licensed by the Federal Cammnications Commission to broadcast in the
*public interest, convenience or necessity." The meaning of this phrase
has been interpreted in different ways by different people. Some people,

including past and present members of the Federal Caommnications
Commission, have said that it is unclear and, therefore, the broadcasters

should be responsible for the interpretation. Others, including the

52
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Federal Courts, have said that the Commission has the responsibility to
decide the meaning of the phrase according to the programming of each
station.
Within the past twenty-four years, two major policy statements
have been published by the Federal Commnications Commission dealing
with public service and programming. The first of these publications,

which became known in 1946, is entitled Public Service Responsibility

of Broadcast Licensees. This has been commonly known as The Blue Book.

In 1960 The Blue Book was superseded by the Keport and Statement of

Policy re: Commission en banc Programming Inquiry FCC 60-970 July 29,
1960. The editor of Documents of American Broadcasting, one of the

places in which this statement is published, wrote that this is the

present policy being adhered to by the Federal Communications Canmission.t
One of the important parts of this document states:

« « « the broadcaster should consider the tastes, needs and desires
of the public he is licensed to serve in developing his programming
and should exercise conscientious efforts not only to ascertain them
but also to carry them out as well as he reasonably can. Particular
areas of interest and types of appropriate service may, of course,
differ fraom community to community, and from time to time. However,
the Cammission does expect its broadcast licensees to take the
necessary steps to inform themselves of the real needs and interests
of the areas they serve and to provide programming which in fact
constitutes a diligent effort, in good faith, to provide for those
needs and interests.<

This 1960 Programming Policy Statement of the Caommission goes on
to mention the major elements usually necessary to meet public interest.

They are:

lprank J. Kahn, Ed., Documents of American Broadcasting (New
York: Appleton-Century-Crofts Division of Meredith Corporation, 1968),
p. 207.

21bid., p. 219.



Sh
(1) Opportunity for Local Self-Expression, (2) The Development and
Use of Local Talent, (3) Programs for Children, (4) Religious
Programs, (5) Educational Programs, (6) Public Affairs Programs,
(7) Editorialization by Licensees, (8) Political Broadcasts,
(9) Agricultural Programs, (10) News Programs, (11) Weather and
Market Reports, (12) Sports Programs, (13) Service to Minority
Groups, (14) Entertaimment Programming.-

While this report mentions that it is not necessary for all of
these areas to be a part of the programming of every station, at least
some of them should be. This is not a rigid policy with which each
station must adhere, but a suggestion to be used by each licensee
depending on his location and audience. It would certainly seem logical
that some of these elements would be necessary for Negro-oriented stations
in order to perform public services in their locations and that these
would be considered general criteria for public service broadcasting.

A suggested 1list of these criteria would include the following: (1) local
self-expression, (2) the development and use of local talent, (3) children's
programs, (4) religious programs, (5) educational programs, (6) public

affeirs, (7) editorials, (8) news, and (9) sports.

Community Leaders

Besides the general criteria mentioned by the Federal Communica-
tions Commission for public service, there should be other criteria with
which to determine whether a Negro-oriented station is adequately serving
the needs and interests of the black camminity. In order to select these
criteria, two methods are suggested. The first is to ask cammunity
leaders what suggestions they might offer. In an effort to do this,

31bid.
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letters were sent out to many of the community leaders in the three
cities involved in this study (Flint, Saginaw, and Detroit). Only three
replies were received. One reply was from the Program Co-ordinator of
the Saginaw County Cammnity Action Cammittee, Incorporated, who wrote:
I received your letter cancerning the role of the Black Hadio in the
commnity. We have just begun a station in Saginaw, and have mix
[sic) emotions and ideas on the station. If you have the opportunity
to come to Saginaw for anything, we would take the time to let you
talk perﬁmnlly to those at the station and others more familiar
with it.
Since the object of the request was to speak with sameane gther than
those connected with the station, this reply was of little help. Another
reply was from the Director of Special Services and Research of the
Detroit Urban League, Incorporated, who said, in part,
The consensus of opinion is that Negro radio should be judged by the
same standards as so called "white® radio. Service should be to the
commnity. As long as we continmue to designate - black - or -
white - we contribute to the widening gap between the Negrec and most
other groups in America.5
She went on to say that radio, as a news medium, has a twofold
responsibility: (1) covering news items with understanding and clarity
and (2) having programs which reflect good judgment and taste. Also

mentioned was the following:

Mary of the bigger stations, particularly the educational networks,
are carrying more and more programs dealing with the history, culture,
and contributions of Negroes in the American scene -- the so-called
Negro oriented stations can do no less, or t.heg will lose their
discriminating listeners, and may not survive.

41etter fran Robert Viera, Program Co-ordinator, Saginaw County
Commnity Action Camnittee, Incorporated, October 15, 1969.

51.et.ter from Anne A. Lewis, Director, Special Services and
Research, Detroit Urban League, Incorporated, October 7, 1969.

61bid.
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1t seems that this person is suggesting that these stations
should serve the entire community, not just the black people. The
suggestion about carrying programs dealing with the history, culture, and
contributions of Negroes in the American scemne seems to indicate a desire
to educate both black and white people about these matters.

The last reply was fram the Detroit Chapter of the Natiomal
Association for the Advancement of Colored People. As a result of this
correspondence, an interview toock place with Mr. William Penn, the
Executive Secretary of the orga.nization-7 During the interview it was
ascertained that Mr. Penn felt that radio should offer more services
which offer helpful information to people. At present, he said, these
services are offered only on Sunday mornings and that they should be
offered throughout the week during prime time.

Among the things that Mr. Penn would like to hear more of on the
radioc ares(l) consumer information which could help the shoppers under-
stand how not to be taken advantage of by unscrupulous merchants, (2) more
employment services such as help for finding Jjobs, and for finding
companies which will hire black people, (3) more programs which advance
racial pride such as black history and cultural achievements, (4) more
radio stations cooperating with F.H.A. and using their materials as help
in finding financing for housing, as well as having stations provicde
listings of available rental or sales housing. In the area of education,
he said he would like to hear programs similar to "Sesame Street" for
radio, and also would like to see a stress on improving the quality of

William Penn, Executive Secretary of the National Association
for the Advancement of Colored People, personal interview, Jarmary 9,
1970.
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education. When asked about editorials, Mr. Penn said that stations
should take strong stands on their own personal views and then offer
other sides the opportunity to present their views. He said that there
should be only one standard by which to judge black-owned stations and
white~-owned stations doing this type of programming. Because he believes
that this is a business and that the owners are in it to make moaney,
he maintains that a black man should not be expected to overlook thic
any more than a white man should.® He was asked, since there are all
different tastes in music and in other areas of radio programming among
Negroes, if he believes that this should be reflected in the programming
of these stations. His answer indicated that each station manager
should program what he wants. Finally, in response to the question
"whether black stations are necessary" he said "yes" for two reasons:
(1) black men, as well as white men, should be able to own stations;
(2) these statiaons do allow the black people a chance both to present
and to hear views which are sympathetic to them.

While this interview was fairly helpful in developing some
criteria for public service programming, much of the information came
after suggestions were offered by the interviewer. The letters sent to
the comminity leaders stated the purpose and asked for a personal inter-
view. Only three replies were received. It would seem then, that there
was either not much interest in this matter from these leaders, or that
they were too busy to answer. (The latter reason is not logical since

most adnministrators have access to secretarial help. An answering letter

Bmhis assumption is not necessarily true. Broadcast licenses
are issued in the "public interest, convenience, or necessity," primarily,
and the broadcaster's ability to make money is considered secondary by
laow.
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could have been sent in most cases.) Of those responding, the answers
were not generally specific since the people responding did not seem to

have enough knowledge of the medium to answer satisfactorily.

Authorities From Other Parts of the Country
Kenneth Clark

The second suggested method for developing criteria for judging
the public service record of the stations involved is to find out what
knowledgeable people in other parts of the country have said. In order
to know how to serve a community in this respect, one must be aware of
the problems of the commnity. One of the authorities on these problems
is Kenneth B. Clark, in whose book Dark Ghetto, he wrote:

The privileged white community is at great pains to blind itself
to conditions of the ghetto, but the residents of the ghetto are not
themselves blind to life as it is outside of the ghetto. They observe
that others enjoy a better life, and this knowledge brings a
conglamerate of hostility, despair, and hope. If the ghetto could be
contained totally, the chances of social revolt would be decreased,
if not eliminated, but it cannot be cantained and the outside world
intrudes. The Negro lives in part in the world of television and
motion pictures, bombarded by the myths of the American middle class,
often believing as literal truth thelr pictures of lwaury and
happiness, and yet at the same time confronted by a harsh world of
reality where the dreams do not came true or change into night.mares.9

These conditions help to foster bitter feelings among black
people since they have became aware of luxury around them and have not
been able to achieve any of the benefits of the society surrounding them.
Psychologlsts and sociologists have studied the phenamenon of the ghetto
conditions and have concluded that much of the cause can be contributed

to a form of racisam.

?Clark, Dark Ghetto, p. 12.
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One aspect of this racism in America which seems to be changing,
especially during the past five years, is what psychologists have called
the concept of "self-hate," and the "self-fullfilling prophecy.“lo An
example of this concept is that if a person has been labelled a certain
way for any length of time, he begins to believe that he is what he has
been labelled. Before long, he then becames what he has been labelled.
Kenneth Clark, writing about Negroes in the ghetto, had this to say:

The preoccupation of many Negroes with hair straighteners, skin
bleachers, and the like illustrates this tragic aspect of American
racial prejudice -- Negroes have came to believe in their own
inferiority. In recent years Negro men and wamen have rebelled
against the constant struggle to become white and have given special
emphasis to their "Negroid" features and hair textures in a self-
conscious acceptance ﬁ *negritude” -- a wholehearted embracing of
the African heritage.

This aspect has shown up in advertising in the media specifically
aimed toward Negroes. One of these media is discussed by Dr. Clark.

The Negro press is, in character, very different from the white-
owned press, but it also has power. If a Negro newspaper is to be
successful it must reflect the atmosphere of the ghetto it serves
and at the same time express both aspiration and protest. The
Amsterdam News [Harlem's Negro newspaper] has to make money like
any other paper to survive, and therefore addresses itself, through
flamboyant headlines, makeup, and front-page articles on crime and
scandal, to those it considers its audience, thereby ironically
reinforcing the white stereotype of the Negro, against which it
argues vehemently on its editorial page. Many of its local advertise-
ments are devoted to fortune telling, the sale of dream books ang2
skin bleaches, expleoiting the misery and fantasy of ghetto life.

While this statement was made in 1965, and it is possible that
same of these remarks are not true today, the point is that advertising

10)ames W. Vander Zanden, American Minority Relations, Second
edition, (New York: The Ronald Press Company, ZL%L pp. 153-58.

1lciark, Dark Ghetto, p. 64.
mclark, Dark Ghetto, p. 168.
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in the media may be a factor in positive or negative service to the
comaunity. A Newswegk article mentiened radio advertising.

Advertising . . » is a fact of radio life., And many national
sponsors sell with a Negro twist that is inoffensive. When Colgate-
Palmolive, for instance, hired blues singer Lou Rawls to sell a
detergent called Cold Power ("Sock some Cold Power to it, taby*),
the company found a thriving busineas amnong Negrc women whose honmes
do not provide hot water. More often, advertisements on Negro radilo
are just plain shoddy. Local merchants, peddling everything from
$13.95 sewing machines to_family Bibles, prey on installment-prone
Negroes with a vengeance,

Perhaps this is a suggestion that a positive approach to advertising 1is
necessary as a sexrvice to black communitlies, such as not advertising
products which tend to demean the racial pride of black Americans.

Another problem is outlined triefly in this excerpt from Kenneth
Clark's book, Dark Ghetto.

Another important aspect of the social dynamics of the
Northern urtan ghettos is the fact that all are crowded and poor;
Harlem houses 232,792 people within its three and one half square
miles , + +» ¢« There are more than 100 people per acre, Ninety
percent of the 87,369 reaidential buildings are more than thirty-
three years old, and nearly malf were built before 1900, Private
developers have not thought Harlem a good investment: Few of the
newer buildings were sponsored by private money, and almost all of
those buildings erected since 1929 are post-World War II publtc
housing developments, where a fifth of the population lives,l

Certainly, this suggests that any informatlion about housing,

whether it concerns additional housing in the same area or more housing
avallable in neighborhoods which previocusly had been "off limits” to black
people, is necessary. Along with this would be information about available

credit or mortgage information to supply caplital for needed housing.

13vNegro Radio," Kowsueek, December 11, 1967, p. 113,
Merark, Dazk Ghetto, p. 30.
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Dr. Clark also cited same other problems in the ghetto areas,

among them being:

The physical health of the residents of the ghetto 1is as
impaired as one would expect based on knowledge of its housing
conditions. The best single index of a community's general health
is reputed to be its infant mortality rate. For Harlem this rate
in 1961 was 45.2 per 1,000 live births compared to 25.7 for New
York City . . - » Poor housing canditions, malnutrition, and
inadequate health care are undoubtedly responsible; where flies and
maggots breed, where the plumbing is stopped up and not repaired,
where rats bite helpless infants, the conditions of life are brutal
and inhuman. All are symptams of the underlying fact of poverty.
Perhaps even nore extraordinary than the high rate of dlisease and
death is the fact that so many human beings do survive.l5

Although it certainly would not solve this problem, it would be a public
service value for information to be broadcast concerning public health
facilities which are available, either free, or at a very low cost.

It can be seen that same of these problems are due to samething
other than what they seem to be, and one of the largest of these is
poverty. With poverty comes overcrowding, disease, and all of the other
things mentioned, which would suggest another problem then, and Dr. Clark
mentioned it in his book.

About one out of every seven or eight adults in Harlem is unemployed.

In the city as a whole the rate of unemployment is half that . . . .
in 1960 twice as many young Negro men in the labor force, as campared
to their white counterparts, were without jobs. For the girls, the
gap was even greater--nearly two and one-half times the unemplgyment
rate for white girls in the labor force. Across the country the
picture is very much the same. Unemployment of Negroes is rising
much faster than unemplgment of whites. Among young men eighteen to
twen‘ty-fourmtho national rate is five times as high for Negroes as
for whites.

Certainly, then, it would seem that radio could be used partly as

a clearing house for jobs. An emplayment service at certain times of the

151p44., p. 31.
B1pid., p. .
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day letting people know what kinds and how many jobs were available, and

where to go and who to see about them would be an invaluable service to
the black community.
David Caplovitz

Another suggestion relating to this theme would be consumer

education as a service. In The Poor Pay More, David Caplovitz wrote

a great deal about the problems which prevail for consumers in ghetto

areas. He said in part,

Not having enough cash and credit would seem to create a
sufficient problem for low-incame consumers. But they have other
limitations as well. They tend to lack the information and training
needed to be effective consumers in a bureaucratic society. Partly
because of their limited education and partiy because as migrants
from more traditional societies they are unfamiliar with urban
culture, they are not apt to follow the announcements of sales in
the newspapers, to engage in comparative shopping, to know their
vay around the major department stores and bargain centers, to know
how to evaluate the advice of salesmen~-practices necess for
same degree of sophistication in the realm of consumption.

Caplovitz explains another problem of poor people, especlially
migrants from rural areas to the city; high prices. These are caused by
many factors but some are not as obvious as others.

The key to the marketing system in low-incame areas lies in
special adaptations of the institution of credit. The many merchants
who locate in these areas and find it profitable to do so are prepared
to offer credit in spite of the high risks involved. Moreover their
credit is tailored to the particular needs of the low incame consumer.
All kinds of durable goods can be obtained in this market at temms not
too different from the slogan, “a dollar down, a dollar a week." The
consumer cAn buy furniture, a TV set, a stereophonic phonograph, or,
if he is 80 minded, a combination phonograph-1V aig, if not for a
dollar a week then for only a few dollars a week.

17Dl.v1d Caplovite, The Poor P ore (London: The Free Press of
Glencos Collier-Macmillan Limited, I%B). p. 4.

181bid., pp. 15-16.
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Caplovitz went on to explain further the pricing system in low

income areas as follows:

The system of pricing in the low~income market differs from that
in the bureaucratic market of the downtown stores in another respect:
in East Harlem there are hardly any "one price" stores. In keeping
with a multi-price policy, price tags are conspicuously absent fram
the merchandise. The customer has to ask, *how much?,® and the
answer he gets will depend on several things. If the merchant
considers him a poor risk, if he thinks the custamer is naive, or
if the custamer was referred to him by another merchant or a peddler
to whom he must pay a coammission, the price will be higher.19

As can be seen fram these references to a study on the consumer

problems in low-income areas, the people usually pay more for the
merchandise which they buy, even though this merchandise might be
inferior to that which they could buy in other shopping areas. This
certainly suggests that some consumer education information would be a

service to this type of community.

Charles Keil

There are other areas certainly, where this specialty type of
radio could be an excellent public service to the camunity. Another
source, social scientist Charles Keil, wrote about the American Negro as
having a culture. He refuted some anthropologists, sociologists and
other authors who have said that the Negro must find an identification.

Keil wrote about a Negro culture or damain.

191pid., p. 27.
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This domain or sphere of interest may be broadly defined as
entertaimment from the white or public point of view and as ritual,
drama, or dialectical catharsis from the Negro or theoretical stand-
point. By this I mean only that certain Negro performances, called
"entertaining® by Negroes and whites alike, have an added but
usually unconscious ritual significance for Negroes. The ritualists
I have in mind are singers, musicians, preachers, comedians, disc
Jockeys, some athletes, and perhaps a few Negro novelists as well.
These entertainers are the ablest representatives of a long cultural
tradition-- what might be called the soul tradition--and they are all
identity experts, 58 to speak, specialists in changing the joke and
slipping the yoke.

What Keil was trying to say was that there is a Negro culture and that
people, black and white, should be aware of it. He said further,
The failure to recognize this culture and a reluctance to work with
and within it account in large measure for the failures of the
Black Muslims, the civil rights groupa, and the warriors on
poverty, none of whom have been able to reach the ghetﬁ majority,
much less effect any basic changes in its way of life.
What needs to be done then, if Keil's ideas are to be followed,
is to identify the culture and then make the information known to all.
This would suggest that radio could be used to socialize people toward

what the culture is, and give them pride in it and in themselves.

Del Shields

A letter was sent to Mr. Del Shields, who had been quoted concern-
ing Negro radio in at least one national magazine. No answer was received
from Mr. Shields, and another letter was sent to a different address
(the radio station from which he had been broadcasting his nationally
syndicated program "Night Call."). No answer was received, nor were the

letters returned.

20charles Keil, Urban Blues (Chicago: The University of Chicago
Press, 1966), p. 15.

211bid., pp. 191-2.
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Nicholas Johnson

All of the above ideas are suggestions which could be used for
public service features by Negro-oriented stations in order better to
serve the black caommunities in which they are licensed.

Other persons have written and spoken about ideas for using this
specialized radio as an aid in solving problems brought about by racism,
poverty, and prejudice. One of these people, a present member of the
Federal Communications Camission, is Nicholas Johnson, an outspoken
eritic of commercial broadcasters who has been criticized extensively by
the trade press because of his liberal views about broadcast regulation.
The major theme of his remarks has been that broadcasters are not
adequately serving the needs and interests of the local cammnitles within
which they have been licensed. His criticiams have been so strong that
many cammercial broadcasters would like to see the day when he is no
longer a member of the Commission.

For several years, dating back even before the publication of
the Kernmer Commission Report, Commissioner Johnson has been making
speeches to broadcasters in which he has stressed the importance of
including black people in all aspectis of the communication process.

One speech, delivered to the National Association of Television
and Radio Announcers (the Negro equivalent of AFTRA), contains a great
deal of information relevant to the present discussion. Commissioner
Johnson called this speech, Soul Music is Not Enough.?? Although he was
speaking primarily to a group of announcers, disc jockeys, and other

22Commissioner Nicholas Johnson, Federal Commnications Cammission,
speech delivered to the Anmual Convention of the National Association of
Television and Radio Announcers, Sheraton Four Ambassadors Hotel, Miami
Florida, August 17, 1968.
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non-managerial persomnel, he stressed the idea that even though the
principal responsibility for serving the public is that of management,
responsibility still rests with each of us. He mentioned often that the
most important ingredient for improving "soul radio" is imagination. He
briefly summarized his message in the following way:

(1) Radio holds as much pramise as any institution in our land for
really reaching, and serving, and advancing the cause of the
blacks in this country.

(2) Those stations which program nothing but music, talk,
commercials, and rip-n-read news make a mockery of that
potential. In the words of Ellis Hutchinson (youth organizer
for FORCE) and his Dayton picket, "Soul music is not enough."

(3) The responsibility for your stations' programming, the
responsibility for its contribution to your black coamrmunity,
falls squarely on your shoulders. In the words of Charles
Evers, "Ve can't cuss white people anymore. It's in our hands
now."

(4) Radio is the imaginative medium--the greatest. It not only
plays upon the listeners' imagination, it alsoc calls for the
greatest imagination of which you are capable.<3

In this speech, Johnson mentioned that the key to good, useful
radio is interesting and imaginative programming. It was his feeling that
if these elements are present, people would listen to informative
programming. He was able to quote fram surveys to reenforce his ideas.

Don't tell me your audiences won't listen to useful and interest-
ing information and discussion about what's happening, and how to
better their lives. I've got the white man's figures to prove your
black listeners are a whole lot more intelligent, upward-striving, and
responsive to quality than many black disc jockeys and program
directors think. (WDAS' Philadelphia survey showed what blacks said
they th t most important to them was npot soul music, but housin
slums (37%), jobs and poverty (208), and education and schools (]Aé).
Think about it.) Of course, they won't listen to boring information
or quality performances presented in an unimaginative way.2%

231bid.
2h1p34.
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Johnson, stressing that this information must be presented in
imaginative ways, suggested that if stations have a rusic-commercials-
news format, listeners are already accepting interruptions, and that
without disturbing the format to any great extent, information in
packages of from ten seconds to three mimutes could be inserted. He
also sugrested that a different programming format could also be used,
such as programming segments of fram 15 to 90 minutes of informative
features such as discussion-interviews, lectures or speeches, puilic
meeting confrontation-type programs, or investigative documentaries.
He mentioned a Denver group which is using soap operas for communicating
public information. He told his audience to "Experiment. Innovate.
You may be the first in your market to find a program idea other than
music-~talk-commercials-news that really sells."25
One of the most neglected areas of our nation's past is Negro
history. 1 do not need to recount for you how Caucasion-dominated
schools, textbooks, newspapers, television and radio have consistently
avoided the attempt to educate all of our citizens on the important
role blacks have played in the growth of the United States. liegro-
oriented stations, along with many others, have identified this
serious problem and campaigned vigorously for its correction.2
Jahngson told his audience that there are same programming sources
available which contain small historical vignettes of black historical
figures, although anly a very few stations in the country are making use
of them. NMentioning that white-led educational television is programming
black historical features, he suggested that the black broadcasters
ought to be doing this type of thing. DBesides the programming sources

of national black historical features, he suggested that station personnel

231bid.
261444,
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should be doing research and producing sim:.iar vignettes of local black
historical figures.

Another subject which Johnson .nentioned for possible programming

as a public service for a community i= "“bilack culture."

Radio is an ideal medium for teaching foreign languages. WAMU
in Washington has broadcast popular courses in a half.dozen or more
languages. (VEVD, New York, regularly programs in thirteen different
languages, including Japanese and liorwegian.) You might try ite-as
a new feature-length program, or as short inserts in your music
format. (Gordon lMcLendon once put togethner a series of one~-minute

"vocabulai builder" programettes--in Er:lish, however, not
Swahili.) ;y

Another suggestion along the lines ~f cultural information
includes broadcasting more information about Africa.
e » +» I don't know why a group of black stations could not under-
write a correspondent in Africa. Gecuxdness knows the United States

could do with more extensive reportirg out of Africa than the white
press 33 providing, and there's no reascn vou shouldn't have the

glory.
Johnson also mentioned that peopls i educational radio still

find that reading books on the air is a popular idea, and he pointed out
that black people have written many fascin:.lins books. "Educational
station WPLN in Nashville is now presenting < six-part series on black
authors prepared by WBOL. When was tlr.e last time you read--or even
mentioned--a black author's book on the air?"?? 1In addition, Johnson
also asked why there is almost a total radio "blackout" on important
musical and cultural achievements by blacks ocutside of the popular music

field. He mentioned such performers as William Warfield, Leontyne Price,

271bid.

287114.
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or Grace Bumbry. Another area of cultural achievement which Johnson
mentioned as properly being a part of radio programming includes
dramatic works of men such as Lelloi Jones or James Baldwin.
Johnson made other suggestions about serving the needs of the
black comunities by radio. He spoke about the need for information
about, jobs, housing, welfare, etc.
Marny ghetto dwellers have difficulty getting information about bus
schedules. lhey may not know how to go about getiing a lawyer--or
even what their legal rights are, and when and in what ways a lawyer
can be useful. To get employment they may need same basic information
about training programs, how to make a good impression during a job
interview, how to take examinations, and what it takes to hold a job.
More job announcements may not be enough.30

In the area of consumer information he asked,
What have you done to help the housewives who listen to your music
get a better shake at the supermarket? (Gordon McLendon also put
out a series of one-minute programettes called "How to Save Money
Hints." Have you?) Have you ever ongi mentioned to your audience
the availability of Consumer Reports?

Another area of public service which Johnson stressed was that of
Yecammunity action." He mentioned investigative reporting, producing
documentaries, and editorializing. He also suggested the idea of a reddo
"Action Line" type of service, which could receive, investigate, and
report citizen camplaints.

Not surprisingly, Johnson also stressed the need for more local
programming other than recorded music. He suggested programming local
black popular music groups in the cammunity, local high school sporting
events, and perhaps a local drama workshop. He asked the following

questions: "Do you go down and listen? To the young 'militants' and new
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political leaders as well as the more established and restrained voices?
Is your station truly a means for local self expression . . Ln3R

Commissioner Johnson said one other thing which struck this
writer as an important idea in the area of public service by black broad-
casters:

It is tragic irony., I think, that many radio and television
stations choose to do their local public service the way any other
business-like an electric utility--might. They stage pienies, ard
parades, and work for the United Fund and Red Cross. They referee
basketball games. They send boys to camp and set up scholarship
funds. Certainly such efforts are not to be ridiculed. But the
greatest local service that can be rendered by sameone in the
broadcasting business is the broadcasting business.3’

While helping to start charity campaipns, refereeing ball games,
working within the commnity, perhaps as part of the Chamber of Cammerce
work force, are all meritorious ways in which to serve cammunities,
these methods are not doing anything to use radio as a positive force in
a canmunity. With this in mind, then, the criteria developed in this
study to judge the service aspects of these radio stations will not
include services performed “off the air," such as the above commnity

activities.

Additional Factors

In addition to the ideas for criteria which have been discussed
fran the different sources mentionmed, the writer believes that other
factors are important. Regardless of what types of services are broad-

cast by a station, it is important to determine when these services are

21bid.
' 331bid.
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broadcast. For if no one hears the information, they do not do any
good. The writer believes that services for the public good, such as
the types which have been mentioned would best be broadcast during the
hours of heaviest listening, such as Monday through Friday from 7 a.m.
to 9 a.m. and 3 p.m. to 6 p.m. These are considered to be the prime
hours for radio broadcasting. Other hours which would be important
would be any hours during the day or up to 9 p.m. Monday through Friday.
Weekends would be considered to be poor times for broadecasting public
service information, since the chances for large audiences would be
considered to be not as great.

One other aspect of importance for these services is obviously
that of quantity. ‘he more information of a public service nature which
a station broadcasts, the better for the cammmnity involved. This seems
to be a logical conclusion. Therefore, if a station broadcasts one public
service announcement an hour as an average, it would not be particularly

notevorthy as a service function for the community.

Summary of Criteria

Hased on the discussion above, there are precise criteria which
can be used for evaluating the public service of a Negro-oriented station
in Michigan. These criteria have been determined on the basis of what
same of the cammunity leaders have mentioned, and on what recognized
authorities have written about ghetto problems and their poesible
solutions. There are also same general criteria used by the Federal

Communications Coomiasion in order to detemine if stations, in general,
are programming in the "public interest, convenience, or necessity."
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The FPCC criteria include a list of program types and also make
mention of the fact that troadcasters should ascertain the needs and
interests of the people in the community. The program types include the
following criterias Criterion 1l: The station should include in 1ts
programming local self-expression, Criterion 21 The statlon should

include in its programming the development and use of local talent.
Criterion 35 The station should include in its programming children's

programs, Criterion 4: The station should include in its programming

religious programs., Criterion 53 The statlon shouli include in 1its
programming educational programs. Criterion 63 The statlion should

include in its programming public affairs, Criterion 7+ The station
should include in its programming editorials. Criterion 8: The station
should include in its programming news. Criterion 9i The station should
include in its programming sports.,

The following list of criteria has also been determined toc be of
value in evaluating the specific service for black communities of the
stations included in this studys Criterion l: The station should include
in its programming congumer information. Criterion 2: The station
should include in its programming employment services. Criterion 3s The

atation should include in its programming information on black history.
Criterion 4s The station should include in its programming information

on black culture. Criterion 5: The station should include in its
programming informption. Criterion 6: The station should

include in its programming gducational programs such as "Sesame Street.,”
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Criterion 7/: ‘i'he statiun should include in its programming advertising

in a positive (non-racial) manner. Criterion 8: ''he station should

include in ite programming information op public health facilities.

Criterion 9: The station should include in its programming cammunity
action such as invegtipative reporting, editorializing, documentaries,
and radio “Action Line" type services. Finally the time of broadcast

should ideally be during prime listening hours and the quantity of
information should be an additional factor.



CHAPTER IV
WJLB, DETROITL

Ownership and Station Organization

Station WJLE has been licensed to the same individual since 1939.
''he licensee, John L. Dooth, who is not a Negro, is also the director of
the Booth lewspaper chain, owns eighteen Commnity Antenna Television
Systems, and also holds licenses to six other stations and seven Fl.
stations. Among these other stations, two, VABQ, Cleveland, Chio, and
WKLR-FV, Toledo, Chio, are legro-oriented. None of the stations is
affiliated with a network. Dooth does not have any associations with
other businesses than mass media.

The organization of this station, briefly, is not much different
from that of other large stations. The Precident is Dooth; the Vice
President and General Manager is Thauas Warner, who supplied the infor-
mation in this part of the chapter. There are alsc a Vice President and
Sales Manager, a Station Manager, a Chief Engineer, a Yrogram Director,
and a lews Director.

It has been mentioned that the owner, J.L. Booth, is not a Kegro,

nor is the next highest administrative person, Thamas Warner. VWhile it

lThe information in this chapter was obtalined {rom several sources
including (1) a personal interview with the General Manager of WJLB;
(2) a station rate card, and (3) ten hours of air checks recorded between
Jameary 21, 1970 and February 16, 1970.

4
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ceens that l.ooth is not generally present during the day-to-day station
operations, VWarmer maintains constant contact with operations.
WJLL is represented in the advertising industry by Bernard
Howard and Company in llew York. The station is a member of only one
professional broadcasting association, the National Association of Broad-

casters.

Personnel

There is a total of thirty-eight people emplayed at the station
in the following categories: Administrative and Executive, Performance,
Production, Secretarial, and Engineering. The breakdowns by race are as
follows: Administrative and Executive - four liegroes and three whites;
Performance - ten liegroes and no whites; Production - no liegroes and
seven whites; Secretarial - two iiegroes and four whites; Engineering -
three Negroes and five whites. The station does not try to maintain a
racial balance, seeking to hire qualified people without considering race
as a qualification.

The station requires same broadcasting experience of all of its
employees. All engineera must have at least a Third Class Radio-
telephone operator's permit with broadcast endorsement fram the FCC.
Transmitter engineers must have a First Class Radio-telephone license fram
the FCC. All of the disc jockeys have some broadcast experience, mostly
fram small out-of-town stations. They are recruited on the basis of
ratings, the station checking radio station ratings and looking for people
who can get and keep high ratings.
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Upon request, data pertaining to the average annmual pay scale
for the different categories of employees were supplied for all but
administrative and executive positions. Performers and production salaries
ranged from $12,000.00 to $30,000.00. Secretarial salaries were given as
$6,000.00, and Engineering salaries as $10,000.00.

According to the general manager, there are no unions represented
in the station, and therefore, no union members. His explanation fo:* this
is that the personnel are well-paid and satisfied with their professional
positions. The writer's impression of the station during a visit was
that it is a very professionally operated business. The station broad-
casts on 1400 kilocycles with 1,000 watts during the day and 250 watts

during the night with a non-directional antenna.

Programming

For the past thirty years WJLB has been broadcasting legro-
oriented programming for at least part of the broadcast week. During
the past twelve years, the station has devoted thirty hours weekly to
Negro-oriented programming. As of June 1, 1969, the station began
broadcasting 100 per cent Negro-oriented programming. Prior to the
June lst change in programming, WJLB also prograrmed ethnic programs
and foreign language programs, all of which were trancferred to the iiooth
FM outlet in Detroit, WMZK-Fl.

The reason given for carrying 100 per cent Negro-oriented
programming was that because of the large percentage of black people in

Detroit, there was a significant need for a public service of this type.
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The general manager mentioned that this was the only station of thils
type in Detroit.?

The station does not have any talk shows according to its
general manager, the format consisting of basically music and news,
operating twenty-four hours a day, The breoadcast day begins at six a.m.
with lively "up-tempo" music., Between nine and ten o'clock this music
begins to taper toward modern jazz. From ten untll two p.m, the station
programs modern Jjazz and a potpourl of anything from rhythm and blues
to religlious programming. This time slot is considered to be of special
importance by the general manager, who says of this program:

There is one program among others which stands ocut as a non

"dee jJay" show of particular interest to the Black community, The
Martha Jean Show, 103100 a.,m, ~ 2300 p.m, is a music-talk type, with
“Inapiration Time,” 12 Noon - 12:30 p.,m, the highlight of her broad-
cast time,

From two p.,m. untll seven p.m., the mood of the muaslic begins to
change again, From two to three, modern Jjazz is the ma jor theme. After
that until seven p.m,, the music becomes "fast and bright.” Between
seven and midnight the station programs “standard rhythm and blues” along
with "oldies but goodies,” The “all-night" programming for the station
comes from a local night club, the statlon having a remote broadcast
between midnight and five a.m, every night from a night club, with live
music and an announcer,

The station has a falrly extensive religious schedule, from five

to six a.m, daily the music being soclely religious in nature, On Saturday

ZThis is technically true. However, there is another AM station
with 100 per cent Negro programming which is located in Inkster but does
reach Detroit with its signal, There 1is also an FM station in Detroit
which programs primarlly to Negroes.

3Thormas J. Warner, Personal letter to the writer, September 29,
1969,
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the schedule contains three hours of religious programming; and all of
Sunday, twenty-four hours, is devoted to religion, The station's
Religious Director is Bristoe Bryant, a former state leglislator, who
has been with the station in this capacity of Religlious Director for
eighteen years. According to General Manager Tom Warmer, religion will
alwvays play a major part in the programming of this station, Warner
feels that this 1s a necessary aspect of people's lives and, as such,
is a needed public service to the community,

The news schedule for this station is similar to that of many
stations, Five minutes of news are scheduled every hour, and a one
minute news summary is alsc included each hour., The news 1is generally
from one of the wire services, although the station attempts to present
news which is of major interest to the black community,

The station occasionally editorializes as the need arises, the
General Manager being responsible for delivering the editorials on the
air, Because the station is non-partisan in politics, there are no
editorials about political candildatea, Even though in the recent mayoralty
campaign, one of the major candidates was a black man, the station did not
take a stand regarding the persons. The issues for which the station
editorializes concern primarily the improvement of the c¢ity and 1its

services for the people,

Sponsors and Audience

This is a very heavily commercialized station with an average of
elghteen minutes of commercials per broadoast hour and a stated maximum

of eighteen to twenty-two minutes per hour, according to the General
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Yanager. ‘‘he station has five classes of time for cammercial rates.
The most expensive is "Class AAA," which is the Martha Jean Show Monday
through Friday from ten a.m. to two p.m.; minutes are $32.00, and thirty-
second spots are $25.60. The next most expensive time is "Class AA,"
which is Monday through Saturday, six a.m. to nine a.m. and three p.m.
to seven p.m.; and Sunday, eight a.m. to seven p.m. The next time
classification listed on the rate card is "Class A," which is Monday
through Saturday, five a.m. to six a.m., nine a.m. to three p.m. and
seven p.m. to ten p.m.; and Sunday, from seven p.m. to ten p.m. "Class
oM time is Sunday from five a.m. to eight a.m.; Monday through imnday,
ten pe.m. to midnight; and Jaturday fram five a.m. to nine a.m. ‘The
rates for this class are $25.00 per minute and $20.00 per thirty-second
spot. 'The last class of time that the station provides is "Class C,"
vhich is Sunda; through Uaturday fram midnight to five a.m., witl the
rates $19.00 per minute and $15.20 per thirty-second spots. Naturally,
there are package rates, which pgive the buyer a discount.

There are two sources of sponsorship on the station: national
and local. Twenty per cent of the commercials aic from the national
narizet, and eighty per cent are local. The major national sponsors are
Yrocter and Gamble, Colgate Palmolive, Charmin tissues, and other product:
with national name brands. ‘Iwo local advertisers were mentioned as major
sponsors: UJelvedere llome Improvement Campany and King Auto Jales. the
najor types of products advertised are wines, beers, cigarettes, cars,
and soaps.

Accordins to General lManager \larmer, all of the advertising on
the station is aimed specifically at the black cammunity. All of the

local sponsors want their messapoes aimed specifically at blacks, and all
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of the advertisements which came from national sponsors are aimed at
the black cammunity.

The desired audience for the station is the entire black
camrmnity but especially those persons twenty-four years of age and
older. According to the General Hanager, the station alsoc has a
considerable number of white listeners.

Warner reported that WJLB takes advantage of every legal and
legitimate method it can in order to measure its audience. Le mentioned
as sources the Chamber of Commerce, the Urban League, the census, city-
county rolls, and surveys by the local newspapers. The station also
periodically subscribes to Pulse and ARB. Ratings were reported to be
rood by the Manager, although the writer did not see any of them. Other
listener responses reported were mail and telephone calls, which were
reported to be voluminous and favorable.

Public Service

The General ianager reported that local involvement was the chief
concern of the station and its personnel. The first example mentioned
was Blue Collar Workers of America, a non-profit corporation, originated
on the air by MHrs. Martha Jean Steinberg, the waman responsible for the
Martha Jean Show. It was her idea for "the little people," the working
people, to know that they can be proud of themselves and of what they do.
The corporation has an office which is supplied by the owner of the
Broderick Towers, the same bullding in which WJLB is located.

When Martha Jean began talking on the air about Blue Collar
Workers of America, she received over 7,000 membership applications within
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ten days. (The Carling Brewing Company has helped to subsidize this
venture.) One of the projects of Blue Collar Workers of America has
been to obtain money for fifty housing starts, which would enable a
person to get a place in the city to build a house. All that is necessary
is $240.00 as a down payment. The organization also is involved in
teaching people about upkeep on houses.

Another venture in commnity inveolvement mentioned was & scholar-

ship fund for needy students. The station bought out one performance

of Gordon Parks' motion picture, The Learning Tree, when it was playing
in Detroit, and arrangements were made for Mr. Parks to be at the theater
that evening. The house was sold out, $2500.00 were raised, and the
station made up the balance for a $5,000.00 scholarship fund. All of
the personnel at the station were involved in the planning of this event.
A continuation of this scholarship fund was planned with a major event
at Cobo Hall early in 1970, the proceeds also to go to the scholarship
fund and to a newly-organized benevolent fund for worthy projects in the
cammunity.

In a letter to the writer, the General Manager mentioned several

other community projects in which station personnel have become involved:

One of our jocks, Ernie Durham, has for years conducted a talent
show for teens with the weekly winners becaming paid performers at
the 20 Grand each weekend. This is Ermnie's way of encouraging young
people. There are times when he pays for dry cleaning to ensure
the kids are neatly turned out. Also, he has paid taxi fares for
those who either could not afford bus fare, or where the musical
instrument is tooc large for easy transportation.

Last fall WJLB's personalities conducted a series of seminars
with teens to encourage them to stay in school. Each jock toock an
evening (90 minutes) once a week to discuss how he had "made it,"
stressing the need for a good education as a pre-requisite. At the
end of 9 weeks each participant either wrote commercials or "aired"

a short program on a campetitive basis. Everyone received an award
fram WJLB for their participation.

“Thomns J. Warner, Personal letter to the writer, October 7, 1969.
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Other community service in which the station has been active for
three years includes sending tapes to service men overseas with greetings
from their families at Christmas. Management takes part in different
camittees including Boy Scouts, Adult Education Institute, Metropolitan
Action Committee, Citizens Youth Assistance Corps, Human Rights
Cammittee, and others.

In addition to the cammunity involvement programs mentioned, the
station has several regularly scheduled programs which might be considered
public service features. There is a "job opportunities" program aired
five times daily, Monday through Friday; a five-minute "community comments"
program aired five times daily, Monday through Friday; a one-minute
Capsule Negro History, aired five times daily, Monday through Friday;
and an Afro Sports Feature, one minute in length, aired twice daily,
Monday through Friday.

Responses from various community organizations and leaders were
reported as very good with one exception. According to station manage-
ment, there have heen absolutely no responses fraom the leaders or
representatives of the white community. However, responses from the
acknowledged leadership of the lLegro community were reported as excellent.
An example was given of the night of the riot in July, 1967, when the
station had all of the leaders on the air pleading with people to stay
calm.

LKesponses from such organizations as the lL.ational Association for
the Advancement of Colored People in which the station has lifetime
membership were also reported as excellent, with excellent rapport with
leaders of these organizations. Other good responses have come franm

churches and church leaders.
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In response to a question concerning the station’s strongest
points in programming to the black community, Mr, Warner mentioned as
one feature an awareness of entertainment needs of the mamsses. He
also sald that a strong point was a knowledge that news disseminated from
the station is of intereat to the black people, And finally he mentioned
information and education as other strong features of the programming.

When asked about the station's weakest points, Mr, Warner saii,
“No matter what we do today or what we have done in the past, not enocugh
can be done to help our fellow man.,” He seemed to be genulnely interested
in, and involved with, the problems of the black community. He said that
another of the station's weaknesses consists of the fact that it is owned
and operated by white people, This, he sald, makes it very difficult for
the station to maintain good source credibility with the people in the

community,

Description and Analysis of the Broadcasts

A total of ten hours of air checks were recorded and analyzed
by the writer, these being recorded during the period beginning January 21,
1970, and ending with February 16, 1970, (The specific hours recorded
are listed in an earlier chapter.,) No weekend hours were recorded, The
purpose here was to analyze the daily regular programming of these
stations in order to describe the nature of black-oriented radio,

All but one of the hours recorded were quite similar, The remain-
ing hour was so completely different that it is felt that this should be
treated separately. In general, the nine hours of air checks were very

similar in format to many "top forty” personality station formats geared
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to a "general audience." An analysis of the different elements shows
a general idea of what one might expect when listening to any modern
"DJ® gtation. A total of 133 records were played during the nine hours,
with an average of 14.8 records played per hour. Cammercials numbered
72, with an average of eight per hour over the nine hours. In actual
time, commercials numbered 65% minutes over the nine hours for an average
of 7.3 minutes per hour. The total number of public service annourcements
was twentyv-nine for an average of 3.2 an hour for the nine hours. In
actual time there were a total of 24 minutes of public service announce-
ments for an average of 2.7 minutes per hour. The total number of public
service anmouncements specifically for the black cammunity was 23 for an
average of 2.6 per hour. In actual time this totalled 21.5 minutes for
an average of 2.4 minutes per hour. The remaining element counted
consisted of jingles, there being a total of 92 jingles, with an average
of 9.1 per hour over the nine hours. These ranged in actual time fram
five to fifteen seconds. The most popular of these was quite short,
consisting of a group shouting "WJLB-Soul Seventy." Most of the others
were variations of this with "plugs" for individual disec jockeys.

With the exception of the mentioning of the Soul Seventy jingiles,
little has been noted which would be different fram the programming of
most other general audience popular music stations. However, this station
was most definitely not a general audience station; rather, it was very
definitely Negro-oriented. The major difference lay in the nature of the
music being played. Other than one or two selections which are also on
the top forty charts of popular music, the records played would not be
considered popular with general audiences. Most of the selections could

be classified as rhythm and blues or blues. lost of the performers
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could be identified as liegro, either because of national reputation,
or by the dialect, or by the style of performing. These records are
listed under the category of Soul Music in trade publications such as
Billboard and Cashbox.

While it was stated in an earlier chapter that there might not
be a specific liegro dialect, the speech heard on the records was
definitely not general American. The voices sounded as if they were
southern United States in origin, and use was made of words and phrases
which might possibly be described as the patois mentioned by Grier and
Cobbs in an earlier chapter. Words such as "funky;" expressions such as
"a bad, bad scene, man," which are supposed to mean the opposite of that
stated'; and the use of different words to express meanings not normally
used in general speech, such as "throwin' it to ya, baby," for "talking
to you," are examples of what is meant by dialect.

Styles of singing such as shouting or howling in order to convey
feelings, and falsetto, might be considered to be parts of what "soul
music” could be. While it was mentioned in an earlier chapter that these
things could certainly be imitated by white performers, this fact
doesn't really matter even if the performers here were white, although
it is doubtful that they were. 1t is obvious that this music is aimed
primarily at an audience which prides itself on its enjoyment of "soul

music." Most of these people are undoubtedly Negro.

The Disc Jockeys

Five disc jockeys were heard during the nine hours of broadcastins
recorded: Paul Major, Ken Bell, Cat Daddio, Ernie D., and Al Perkins.
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All but one of these men spoke quite clearly and distinctly at least
same of the time with only a small trace of any dialect. The one
exception was Emie D., who spoke much of the time in a kind of patois.
All "talked over records" a great deal and also, at times, spoke
between singers' phrases or spoke to the person singing--a style not
regularly heard on general audience stations.

Paul Major, who called himself the Morning lMayor, was the morning
disc jockey at the station. This writer has heard several other morning
announcers in different locations refer to themsclves by that title,
although none of the others was on a black-oriented radio station. lajor
hac a sharp, piercing voice with an exciting style of delivery similar to
some "top forty" format announcers. Occasionally he would speak in a
kind of slang, or patois, which might be recognizable on a soul music
station. Some of his remarks are as follows: "That's one of the bad,
bacd, soul records, man . . « "% YFunky music." "“Baby, baby, baby yes
I am, yes I am, can't stand a two-timin' woman.* Over-all, it was
obviouc that Faul Major was an announcer on a black-oriented station.

Another disc jockey was Ken Bell, who also spoke occasionally
in a patois. He also "spoke over reco " a great deal of the time. Some
of the more obvious things he said which made for easy identification of
liegro-oriented radio were as follows: "Solid soul sound." "koanin!
(morming) time." 'Ken Bell Throwin' it to ya." 1'"liothin' to it the way
she do it baby." And, "Playin' much more soul for ya."

The only one of the five mentioned who did not use a great deal
of slang or patois was Cat Daddio, who spoke fairly "straight" most of
the time, with perhaps same recognizable dialect on occasion. Vhile the
writer was not able to find any quotable slang used by this announcer,
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the name used, Cat Daddio, is typical of names which have been used by
announcers on Negro-oriented stations for many years. lNames such as
Lloyd Fat Man, Frantic Emie, and Cat Daddio have been used for years;
and as mentioned in an earlier chapter, they are now falling more and
more into disuse.

The Program Director, Al Perkins, who also has an air shift,
is a singer, who sounds much like Brook Benton. One of his records ras
currently being played by the station. When he is on the air, he talks
fast and speaks with a patols, "talking over records" a number of times
and cormenting between the singers' phrases. One of his key phrases was
"Perkin' with the Perk."

The last disc jockey heard by the writer during the nine hours of
air checks was Emie D., who formerly was called Frantic Ernie. His name
is Ernie Durham; and according to the General lianager, he has been with
the station for many years. On the air he had a very decided dialect,
used a great deal of slang or patois, "talked back" to the records while
they were playing, and spoke in rhymes most of the time. OSome of the
things he said on the air were as follows: "It's 8:28 mate," followed
by a high pitched "eeee! I'm glad we got that straight." “Cookin' Ermnie D.,
that's me," followed again by a high pitched "ooooecee! Yinpg of Cookeree,"
followed by another high pltched "ooooeeee.™

The writer believes that anyone listening to the tapes of the
air checks, paying attention to the disec Jjockeys and the music played,
would come to the same conclusion, namely, that this was definitely a
l'egro-oriented station. Soul music, soul sound, and the word "soul" were
mentioned repeatedly. The announcers' voices and camments, the music, and
titles--all were heavily llegro-oriented as this phrase is understood in

our society.
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Commercials

An analysis of the cammercials aired during the times of the air
checks showed that seventy-two commercials were heard, ai'l'.hough one of
these was cut off after about fifteen seconds. (This cammercial seemed
to have been started as a mistake.) Of the seventy-one commercials
remaining, forty were categorized as being aimed at a general audience,
the remaining thirty-one apparently being aimed specifically at the black
cammunity.

Those carmercials categorized as being aimed specifically at the
black community were either advertising products which naturally would be
consumed in some way by black people or were advertised in such a way that
black people would pay closer attention to them than would whites.

There were seven commercials heard advertising Ernie D's 3allroom,
which is either owmed by, or at least named after, one of the WJIB disc
jockevs. The music used in the production of these camercials was most
definitely classified as soul music, and it is assumed that the appeal
would be primarily for black people. The next largest number of commercials
for a single product or type of product cansisted of six for local dances
and shows similar to those advertised at trmie D's Lallroam. Again ti.e
rmusic used in the production of these commercials was soul music. l'ive .
identical cammercials were heard for Hamm's beer. Agency produced, they
consisted of a jingle by a soul singer and an announcer with an obvious
dialect.

Other examples of cammercials categarized as aimed specifically
for the black commnity were: two commercials for a used car dealer in

which the disc jockey spoke to the salesman (Steady Eddie) on the phone
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about a special sale for the day. The salesman spoke in a dialect and
used a good deal of the slang heard in some of the lyrics of the records.
Two cormercials were heard for the Detroit Courier, a weekly legro
newspaper. A commercial was heard advertising Meatland, a grocery and
butcher shop with the Soul Brothers butchers. This camercial advertised
such products as pig ears, pig tails, hog maws,and other items commonly
understood to be soul food. Several other camercials heard which wcre
categorized as being aimed specifically toward the Llack comrmunity were
Selevedere Construction Company, Kent cigarettes, and Black Draft laxative.

Of those caterorized as peneral audience cammercials, the mosti
numerous were for motion pictures. There were also cammercials for car

dealers, beers, hair dressings, make-ups, cold remedies, wines, and banks.

Hews

One other analvsis which the writer made was of the news stories
heard during the air checks. Of the nine hours recorded, six contained
a five-minute newscast and a one-minute capsule summary. One additional
hour contained only a one-minute capsule summary. %There was a total of
one hundred stories aired, twenty-six of which could be categorized as
specifically relating to Negroes.

Among those stories relating directly to the black cammunity
were one having to do with ltepresentative John Conyers and his opposiilion
to the nominatior of Judge Carswell to the United States lupreme Court,
a story conceming Southern opposition to school desegregation, a story
on Pontiac civil rights and Klan recruitment, a story concerning the
Michigan Civil ilights Commission's statements about twenty-four fims
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diseriminating against blacks, a story on the Algiers lotel trial, a
story about the governor of South Carolina voicing no opposition to
school desegregation, a story about the state senate majority leader
Emil Lockwood donating money to Mother Waddles, and a story concerning
lichipan State University President Clifton Wharton's statements on urban
problems. There were other such stories, same of vhich were repeated
twice during an hour. 7The percentage of stories which relate directl -
to the black cammunity is Jjust slightly over twenty-five per cent. Arcain,
however, it can be considered that all news stories relate directly to
any cammnity because they perform the necessary task of informing the

public of the current events of the world.

inspiration Time

It was mentioned above that ten hours of air checks were recorded
for this station but that one of these hours was atypical. 'lhis tenth
hour, which has not vet been discussed, was aired on Viednesday, January 20,
1970, from noon to one pem. ‘his particular hour seems to fit the
description by ‘homas warmer, General lManager, as "Inspiration Yime" on
the lartha Jean Lhowe The hour bepan with a station identification ana
liartha Jean giving the time and the temperature. .his was followed by a
record which was very slow in tempo, and could probably be classcified as
gospel. it wac certainly a combination of blues and religious music.
lFartha Jean talked between the phrases of the singer, saying things like,
Y. . . for the sick and the shut-ins. . .* ". . . for the hameless. . ."
", . . for all of our young people hung up on habits they can't break. . ."

She continued talking between the phrases of the singer on the record in a
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sort of dramatic recitative. She ended as the record ended with "There's
your inspiration -- touch your soul this day."

Most of this hour consisted of Martha Jean talking to the audience
with no records and few camercialc. Her talk was loosely organized and
covered such topics as racial relations, love for the city, and beneficial
activities for youth.

Her style of speaking was emotional at times and the use of
dialect was in evidence. She spoke about her inspiration fram God to
be kind to her fellow men no matter what their race or creed.

Cpecific incidents or ideas mentioned included such things as
white policemen saving the life of a black man by mouth-to-mouth
rescusitation, the need for a boy's camp which could interest young boys
in athletics and thereby help to keep their interect from things like
drugs, and the need for all people to support the police in their job of

serving the public.

Service to the Camrmunity
Se ce

If one can make the assumption that broadcasting on a daily basis,
that is, Monday through rFriday, should entail some sort of services to
the cammunity, the sample of ten hours selected during the various times
of the day and over several different days between Fonday and riday,
and covering almost a camplete month, ought to be a fairly sufficient
sample for observation.

Looking at the over-all sample then, for evidence of cammunity
service, one can find the following:
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Camnercialmnutes.................66

Average commercial minutes per hour « . . . . o 73
Percentage of cammercial mimutes for the t.ota.l time 12.2
Public service announcements-—-~total « . « « « « « « 24
Average public service announcement minutes
perhcur-.-.....‘..-.....-...- 2.7

Percentage of public service announcement minutes
Werﬂletotaltime..-............. #.4
Public service announcements specifically for the
blackcmmity.....-...........- 2105
Average public service announcement minutes

specifically for the black commnity per hour . . . 2.4
Fercentage of public service announcements specifically
for the black cammnity over the total time .« o » 4.0

News-~total number of minutes « « « ¢« ¢ = &« « « « . 37
News-~average number of minutes per hour. . . . . . 9.1
News-~percentage of news for the total time . . . . 6.9

From the above percentages, one can say, {irst, that this station
is not over commercialized, at least, not according to the standards set
by the National Association of Uroadcasters' Code of Ethics. Vvhereas
this standard is eighteen minutes of cammercial time per clocl: hour, the
average in this sample is only 7.3 minutes per hour.

tlhile it is certainly meritorious that the station is not over
camercialized, if one looks at the other data mentioned above, he can
see that public service announcements and news are not present in great
amounts either. A total of 4.4 per cent of the cample for public service
announcements and 4 per cent for those directed to the black community
exclusively, are not large amounts of time. Similarly, 6.9 per cent for
the presentation of news seems to be rather low. What then takes up the
bulk of time on this station? The total number of records heard during
the sample was 1l37--an average of l4.l1 records per hour. 1lf one were to
say that the average record lasted two and one half minutes, this would
amount to an average of 35.25 minutes per hour of rusic. 7hus the
percentage per hour of rusic would be 58.8 as an average. Of course,
while this figure is not accurate since the time is just an estimate, it

is fair to make the above assumption of time per record.
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‘The figures for each category, then, are 4.4 per cent for public
service announcements, 6,9 per cent for news, 12.2 per cent for
commercials, and S%,8 per cent for music. The total percentapge for
public service {news and public service announcements) is 11,3, ‘The
total percentage for all categories mentioned is 8.3 per cent. 'This
leaves 17.7 per cent of the time per hour for Jjinglen, promntional
announcements, and comments by the disc jockeys, most of which can be
considered roughly as entertainment. This plus the 58,8 per cent for
music, adds up to 76.5 per cent entertainment, comparei with the over-all
reneral public service, as heard in the sample air checks, as 11,3 per
cent,

In the preceding chapter, criteria were listed for general public
service to a community by a radio station, Certainly this station's

public service record can be judged by these criteria,

Local Self-Expression

The first criterion i3 local self-expression, Ome might say that
all of the soul music and entertainment heard on the station ~zould be
included in this classification, In this sense, most of what 13 heard
meets this criterion for general public service for this station, What i=
meant is that the local community 15 expressing itself in the music and
entertainment of its own choice. l'esides this, the individual announce-
ments which could be considered in this category have heen counted, All

fourteen of the commercials for lomal soul music dances were included as
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were public service announcements which mentioned information about black
culture and education, and information about other educational ideas in
the cammnity. These numbered three. There were five separate units
called Teenage lieporter, which consisted of local high school girls reading
news reports of their individual schools. Also included here were the
units called Soul Happening. These corresponded to the Cammunity Sulletin
—oard type of annouricements on other stations. Also included were tio
cammercials for the Detroit Courier a weekly iiegro neuspaper. The total
number of minutes heard in the sanmple then in this category was twent/-
eirht. This amounts to 4.7 per cent of the total sample. It can be said
that the station has fulfilled the service function to the cammnity well

under this criterion.

Development and Use of Local Talent

The next criterion for peneral public cervice was the development
and uce of local talent. Of course, records werc often plaved iy, artists
on the ilotowm label, such as the Yemptations and ltevic Vionder. l/hile
thece people may indeed be local, the; are also nationally known, as ic
the l.otown label. Therefore, these people would not really fit this
particular category. One who nmight, however, is the station's prosran
director, Al Perkins. lle is a singer vho has nade some records. The
station was playing at least one of his records on the air. %This could
certainly be considered in this category.

A pramotional announcement was heard in one of the air checks
for people with talent to call the station for auditions for the

Belvedere Youth Showcase broadcast. ‘‘here was no mention of when this
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prograrr would be aired, or how often. If this is a repular program with
a tirec slot where it could have a substantial audience, it would certainly

be ol relevance in this category.

Children's Frograms

The third criterion listed for general public cervice in the
preceding chapter was children'’s programs. the ctation does not program

arys to this writer's imowledpe.

Rel&g‘ ion

"he next criterion for general public service mentioned was
relirion. JAccording to the general manager, the station broadcasts
religion" all day Sunday and from five to six a.me daily. ‘“his is
certainly enourh relipious program to enable the writer to judge a pocitive

service for this criterion.

Educational Programs

Criterion number five is educational programs. To this writer's
Imowledge, the station does not broadeast any purely educational prorrams.
llowever, a review of public service announcements which just mentioned
education or mentioned where one might o to attain education showed the
following: one announcenent for the United liegro College Iund, one
announcement about liegro history, one announcement. vhich pave information
about classes in black culture and Swahill, and one announcement which told
the audience to write to the United States Census department for the
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pamphlet entitled, "WE the Dlack People." This total of four announce-
ments amounted to 0.7 per cent of the total sample. This does not seem

to be adequate service performed using this criterion as a guide.

Public Affairs

1“he next criterion mentioned was public affairs. The peneral
nanager of the station told the writer that there were no talk programs
on this station. le expressly said that the station'®s prograrming was
camnposed of rmusic and news. However, the rate card mentioned at least
one program, Comminity Comments, a five-mirnute program heard five times
daily lionday through Iriday. 7This program was not heard during any of
the sample air checks, tut promotional announcements were heard for three
other programs: "Corrmunity liews," heard Saturday nights at 11:15;
"Inner City Cchools," heard Saturday nights at 11:00, and a new progran,
"New Lietroit Cpealis," heard Saturday evenings at 6:30. The first procran
is supposed to be aired twenty-five times weexly. lLiowever, it was not
heard during any of the hours sampled. While thic is not in itself
unusual, one wonderc at what times the program can be heard. VWould
there be a chance for more of an andience if specific times were scheduled?
The other three programs seam to obe part of a series of talk-type proprams
aired on Saturday nights. Again one wonders if thic ic the best time for
these prograns in order to get the most audience. A good audience study
would certainly be necessary in order to obtain this information, but
one can speculate that a good many young adults might probably be either
attending one of the many local dance parties being held, or visiting,
or entertaining on a Saturday night. If older people were not socializing
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on Caturday nights, it would seem that there could be questions as to
how late these people nmight be awake, if they were planmning to rise early
for chureh services the next morning. With this discussion in mind, the
writer believes that the station is performing service under this

criterion but this service is just a bare minimum.

Editorials

Criterion numoer seven, as listed in the precedinp chapter, is
editorials. .0 editorials were heard during the sample. liowever, it
was not expected that any would be heard. General llanager VWarner had
said that while the station did editorialize, it was not on a regular
basis, and only on issues which were important to the black cammunity.
it would seem to this writer that there would oe enough issues concerning
2 minority group with the problems and numbers of discriminatory practices
which affect black people, so that an editorial could became a regular
feature each day, or at least once or twice a week. The writer asking
whether the station backed any particular mayoral candidate editorially
during the election campaign last year, received a "no" answer. Uince a
black man was one of the two major candidates for the position, and,
accoruding to most newspaper reports, a well-qualified candidate, one
wonders why this station did not support hin.

lLews

The next criterion mentioned wasc news vhich has already been
discussced. liews amounted to 6.9 per cent of the total sample heard,

which seems to be a small percentage for such an important service. In
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a democracy, an informed public is considered to ve essential. News
should certainly play a more prominent role in radio broadcasting than
the one found here. .nhile the station does present news, the amount is

a ninirum Ior measuring up to the pguidelines of the criterion.

Lports

ihe last criterion nentioned in general public service was sporis.
‘the writer was not aware tnat live play-ty-piay vroadcasiing of sporting
evenits vas periomed over this station and only a very snall part oi the
regularlyy scheduled news prorrams consisted ol sports information. .ow-
cver, two sports features were nentioned in the rate card; one a rejuiar
sporis progran, iive minutes in lengtii, heaid daily ai 6:30 pem. i.onday
throuprh :riday, the other sporis icature mentioncu in the rate caru was
a one-ninute program on Afro Sporits heard twice dally, ..onday through
Friday. 4“his was not heard during any of the sample air checks, wul this
is to ve expected since the frequency of the oflering would not give it
ruch cnance of being heard. 'This would certainly seem to be adequate for
people who only have a nild interest in sporis. ror those with more
sports interest, other stations specializing in sports programming woulu

serve a vetier purposc.

opecific Service for the Blacii Cammunity

Just as Licre were nine different criteria listed for general
servicc to a camunity in the precediny chapter, there were alco nine

different criteria listod for specific service to the black coarmmunity.
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Congsumer Information

The first criterion was consumer information. The writer did not
hear any information presented at all about consumer information in the
samples fram the air checks. It must be assumed, since nothing is
mentioned about this in the rate card, nor was anything mentioned by the
general manager in the interview, that the station does not regularly
program information for helping the consumer. This category should
certainly be considered an important one since many poor people are
victimized by unscrupulous merchants in areas of a city such as a ghetto
where people are almost trapped as far as shopping is concermed.

Enplovment Services

Criterion mumber two concerned employment services. The station's
rate card mentioned a regular feature called Job Opportunitiea. This was
supposed to be a five-mimute feature broadcast five times dailly, Monday
through Friday. This was not heard in any of the sample air checks vhilch
were recorded. Again, perhaps, a regularly scheduled time for these
features would be more helpful for a cammmity. An answer to this is
not really meaningful, however, without a good audience study. One
public service announcement was heard which mentlioned that the Detroit
Urban League could tell people information about emplagyment services.
This amounted to 0.2 per cent of the total of the sample air checks.
While service under this criterion is adequate, much more should be done
on the alir in the way of presenting this type of information.
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Information About Black History

The next criterion listed was information about black history.
This would seem to be an important category because this information has
been reported by many to have been poorly presented by the public school
system. Again the rate card mentioned that a one-minute capsule Negro
History Feature is presented five times daily Monday through Friday.
One of these features was heard on the sample air checks. This particular
feature was about Benjamin Banneker and was certainly a contribution to
information about black history which is needed on such a station. It
was sponsored as a public service by Coke. It would seem that these
features would be valuable enough for the community to have more than
twenty-five minutes a week presented. Perhaps the station could also
have an additional feature presented about those Negro figures who were
praminent in the historical development of the city of Detroit. DBesides
giving the public more welcame information, this would also provide
additional emplgyment for someone to do the research involved and the

production necessary for the presentation of these features.

Information on Black Culture

The next criterion is related to the preceding one, information
on black culture. No features are listed in the rate card as regularly
presented. Again, the general manager did not mention any regular
features concermning the dissemination of information about black culture.
The writer counted a total of six minmutes of public service announcements

which mentioned where to get information about black culture. These
included one ammouncement which told about classes in Swahili and other
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types of black culture, four of the Soul ihppening {eatures which
mentioned information ahout concerts being held locally, and one
announcement which told the audience to write to the United States
Demartment of Census for a pamphlet called "We Black Peonle,” The total
was six minutes or one per cent of the total sample time, which is a

hare minimur of this tyve of service,

Ilousing Information

The next criterion, information about housing, is agair
important, JIn serving a group of people which has traditionally been
axcluded from livirg in many areas of a clty because of Alserimination,
any information about housing, whether it is information about
availabllity, or finanecing, or ahout whom to see in case of Aiscrimi-
nation in sales or rental, is to be considered important, To this
writer's knowledre, there are no regular features presented on the
station in this caterory. 'Two thlirty-cecond announcements were hear?d
Auring the sample air checks concerning fair housing, The nnouncements
mentioned that people could contact the Michipan Civil Rights Commission
either by phone or by mail in cese of unfair housing problems., The total
time was one minute, or 0,1 per cent of the total sample. This again is

Just a2 bare minimum of this type of service,

Educational Programs

The next criterion is educational programs which has been
discussed previously in this chapter, It has heen established that there

are no regularly scheduled educational programs on the station, Likewise,
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no programs were heard during the air checks. Other than the few
announcements which mentioned educational classes in the cammnity,
there was no service to the cammnity in this criterion.

Advertising in a Positive Marmer

The next criterion listed in the previous chapter for specific
service to the black commnity was advertising in a positive (non-racial)
way. The cammercials heard during the hours recorded in the sample have
been discussed in this chapter previously. The advertising was in good
taste. There were no products advertised which could be considered
demeaning in any way to black people. They were either agency produced,
and therefore identical with any general audience commercial, or agency
written and read by one of the station's disc jockeys. Those that were
assumed to be aimed specifically at the black cammunity were gemerally
for products or events which could be considered as culturally oriented.
This term is not used here to mean the arts, such as Bach, Beethoven,
or Picasso. The meaning intended is that of the culture of a group of

people.

Information on Publjc Heolth

The next criterion listed was information on public health
facilities. Absolutely no information was heard during the sample nor
was any information tendered by the general manager, nor in the rate
card to show that there were any features presented hy the station which
could disseminate information of this type.
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Aot

The last criterion mentioned in the chapter preceding this one,
which could be used for judging the serving of specific needs and
interests of the black cammunity was investigative reporting, editorials,
and documentaries of a cammnity nature. The station's editorial policy
has already been discussed, and it has been found samewhat lacking.
While the news aired on the station has been discussed, the newsmen have
not. The announcers presenting the news were campletely separate from
the staff of disc jockeys. For the most part, they were very professional-
sounding. They seemed to be quite authoritative in their presentation
and in their knowledge of the events which they reported. However, in
none of the news stories heard during the sample air checks, did the
writer hear evidence that any special local reporting had taken place,
even to give a statewide or regional story local interest. Nor were
any programs heard concerning deep investigative reporting. It is felt
by this writer that if the station did present any good investigative
news reports, the general manager would have wanted the writer to know
about it. He was quite cooperative, seemed to be aware of most of the
activities of the station, and he knew the purpose of the writer's visit
in advance. While the programs which were pramoted during the air checks
could be documentary in format, they could also be panel discussion
programs of the usual public affairs type. Certainly, the manager did
not think enough of them to elaborate. In general, the station does
not seem to fulfill much of a specific comminity action service.

While the public service aspects of WJLE have been discussed
with relation to the various criteria for their evaluation, one element
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of programming has been amitted. l!artha Jean's "Inspiration Time"
seems to fulfill same area of public service perhaps within one of the
criteria previously discussed. During the ane particular hour heard,
considering that this is typical of the daily program, (and from the
description given by the general manager, it seems to be), Martha Jean
tried to convince people that they should not hate one another simply
because of differences in background, race, religion, or nationality.
She mentioned problems which cancermed people in the city, but was not
able to offer any solutions for these problems. Perhaps, though, it
is enough for a start, merely to describe existing problems. Her
presentation was in a style which reminded one of a very emotional
preacher guiding his cangregation of "children' to salvation. Since
this program is called "Inspiration Time," one wonders if the solutions
to the problems discussed are supposed to be found in prayer. This
seamed to be impiied by Martha Jean, although it was not mentioned by
anyone. If this is true, perhaps the program should be classified as
"religion." As a religious program, it would most certainly be both a
general and a specific public cammunity service.

One other aspect of service to the cammunity which was mentioned
earlier was local cammunity involvement. It was mentioned that the
station was active in projects for raising money for scholarships and
for other worthwhile poals for individuals and groups in the cammnity.
It was also mentioned that members of the staff on all levels were involvex
directly in cammunity affairs such as holding talent shows for students,
and giving seminars on why it is necessary to stay in school. In the
same category would fall the Blue Collar Workers as organized by Martha

Jean.
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while all of this activity is exemplary, and most certainly ic
a écrvice to the community, 1t is also activity which any business, and
any person within a business, could do, Therefore, it is belleved, for
the rTurposes of this study, that these activities should not be counted
as community public service for radio brmadcasting, One of the purroses
of this study is to show how radio can be of a positive value in solving
those community and social problems caused by a schism by race in our

country over the yoars,

Summary

The public service to the community ars performed by WJLE has
bcen examined with relation to the two sets of criteria which were
compiled in the preceding chapter. The first category of criterlia had
to de with gennral service to the community., In this caterory the station
porformed adequate service within six of the nine criteria, These included
(1) local nelf-cxpression; (2) development and use of local talent;
(3) religious programs; (4) public affairs; (5) news, and (6) sport-,
Those eriteria in which it was found that the station did not perferm
adequate service for the community were (1) children’s programs;
(2) educational programs, and (3) editorials.

In the second caterory of eriteria, those which were compiled
for the purpose of examining the speclfic service to the black communiiy,
WILR performed adequately again within five of the nine eriteria, These
were (1) employment services; (2) information about black historys
(3) information about black culture; (#) housing information; and

(5) advertising in a positive manner. The criteria under which the
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station did not adequately fulfill its public service function were
(1) consumer information; (2) educatiomal program; (3) information on
public health facilities, and (4) cammnity action.

Based on the discussions above, it is believed that WJLD is
not doing all that it could do as a radio broadcasting station to help
alleviate problerms or to became a positive means of cammnicating
informatian and help to the people it serves.

It seems to the writer that, for the mosi part, this station
does not serve too ruch more than the same functions as a juke box would
serve. The bulk of what is heard on the station on a day-to-day basis
is recorded music. There are few programs presented with educational
or informational help for the.people in the commmnity. Those programs
which are presented, are broadcast at times which do not seem to the
writer to be the best for atbracting audiences. The station is not
airing even brief capsule or camercial style messages in any pgreat
mmber which are of benefit to society as described in the criteria
devised in the preceding chapter. This is disappointing because the
station has a very professional sound on the air, and the management and
staff seemed to be very qualified to do an ocutstanding job. 4ll that is
needed, it seems to the writer, is same additional creativity to add
interesting and informative services for the community.



CHAPTER V
WGPR~-FM, DETROITY

Ownership and Station Organization

The licensee of station WGPR-FM, Detroit, according to
Mr. G. L. Carter, General Manager, is International Masons, Incorporated.
This organization has been the licensee for approximately five and a half
years. When asked what the racial make-up of the corporate licensee
was, Mr. Carter replied %*150,000 Black Masons."

The licensee of this station is not associated in any way with
any other media. According to the manager, the International Masons
operate barber schools, beauty schools, housing developments, and a
large mumber of other types of businesses. This station is not affiliated
with any other radio stations.

Briefly, the station organization is as follows: a Board of
Directors, the President of the Station, the General Manager, the Program
Director-News Director, the Sales Director, the Chief Engineer, and a
Consulting Engineer. The station has no national representative for sales,

lThe information in this chapter was obtained from the following
sources: (1) a personal interview with the General Manager of WGPR-FM;
(2) a station rate card, and (3) ten hours of air checks recorded between
Jamuary 14, 1970 and February 16, 1970.

The General Manager granted an interview only after many letters
and telephone calls. Even then the interview was very short and
Mr. Carter replied largely in one or two-word answers.

107
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and the only professional broadcasting association to which the station

belongs is the National Assoclation of Broadcasters.

Pexrsonnel

This station operates with a total number of seventeen people,
There are four administrative and executive positions, three of which
are presently filled by Negroes and one by a Caucasian., There are five
performers, all of whom are Negro, The station employs no additional
persons primarily for production, The secretarial staff consists of
three people, two of whom are Caucasians and the third, a Negro. There
are five engineers, all of whom are Negro,

Broadcasting experience listed by the Manager for the station
employees consists of trade schools and college, No mention was made
of on-the-air experience, It is quite prolable, however, that this type
of experlence would play some part in the recruiting and hiring practices
of the station, As was mentioned above, Mr, Carter was very brilef in
his replies; and when asked about methods of recruiting, he merely
mentioned that the station accepts applications from any source, and
that it locks for recruits from other atations,

No answers were glven about the average annual pay scale for any
of the personnel at the station. However, as will be shown below, the
advertising rates for this station fall far below those of WJLB; and the
average number of commercials per hour is also listed as being lower,
One might speculate that the gross income for the station is, therefore,
correspondingly lower and that pay scales would probably be somewhat

lower.
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The managenent doec not try to maintaln any racial talance on
the'staff, hiring people who are qualified to do the job needed, rerardless
of race,

Although at the time of this interview there were nc union
affiliations and no employees were union members, the station was in thn
rrocess of argaining; with the National Ascociation of Broadecant Ensineern
and 'Technicianc, 35ince the manacer did not divulge any information
a~bout zalary scales, nor the extent of employce satisfactlon in this
respecl, no assumptions can be made in this area.

This gtation broadeasts on the FM band at 107.5 memahertz with

an offec*ive radlated power of fifty-thousand wattis,

Programming

The Genernl Manager reported that t'ris station promrams specifiecally
for the Necro audience all of the time. While he specifically said "twenty-
two hnurs,” the rate card for the station rdvertises that it hroadecasts
twenty=four houre a day, He mentioned +hat this rrogramming had bheen in

affect rince 1964, ‘lowever, acnording to I'rradcastings Yearbhook Tor 1964,

this ctation offers 107} hours of MNerro proframmine, two and one half hours
of Ttalian, nine hours of Polinh, five hours of 3panish, and five hours of
Greok, all werekly, Even if the station were to broadeast twenty-tuwo hours

a day, the above specialized hours would not total cnough time, With
twenty-two hours daily, there would be a total of 154 hours wrekly, whereas
the speclalty programs listed total 129, leeving twenty~flve bhours nnaccounted
for., Since the information printed in Broadcasting Yerrbook is recrived from

rersons at the individual stations, one wonders at the seeming dimcromrey.
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When asked why the station programs specifically Negro-oriented
programs, the General Manager first respanded, "Because it is a black
owvned and operated station." When further pressed, he added that the
station wants to provide a public service to the hlack cammnity. Bow-
ever, it must be said that this response was first suggested by the
interviewer.

The Manager claims that the station broadcasts many programs
in addition to disc jockey shows. Among these, he listed religious
programs live fraom churches, special events programs, live community
affairs programs, and talk shows. He mentioned that the station broad-
cests twenty-six remote programs a week although he was not specific
about their nature. When asked what types of talk shows are broadcast,
he said, "All types." In response to the question concerming the subjects
talked about, he answered very generally, "All topics are covered."

The most popular programs on the station, according to Mr. Carter,
are religion, popular and rhythm and blues music, talk shows, and adult
music, such as blues and jazz. Religion is definitely the most popular
type of program.

Of the entire brasdcast day, forty-five minutes are devoted to
news, apparently United Press International news coverage because of
reference to it on the rate card and because the Manager made no mention
of local news. (A seeming discrepancy appears in view of the fact that the
rate card mentions that this statian is "No. 1 in Commnity Affairs
Programming.") Another programming note in the rate card is that Sundays
are devoted entirely to religion.
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Sponsors and Audience

When asked about sponsorship, Mr, Carter did not volunteer
specific information about local snonsors, although he did say that
local sponsorship is the major source of income for the station, The
actual percentages, according to Carter, are two per cent national and
ninety-eicht per cent local., The types of items most often advertised
are clothing stores, restaurants, beauty shops, and dance and concert
promotions, All commercials on the station are aimed specifically toward
the blaclk communtiy,

The rates for time on the station are listed on the rate card,
These rates are much simpler than those of WJL2, ‘'l'here are no time
classilications, rates being the same no matter at what time the snois
are aired, Sivty-second spots are sold for 312,00 each on a one-tire
msis, $10.00 esach for thirteen or more, and 39,00 each for twenty-~ix
times or more, ‘I'hirty-seccond spots are sold for $8.50 nach on a one=time
asis, for $7.00 cach for thirteen or more times, and for $6,50 nach for
twenty-six times o~ more., Ten cacond spots are sold for $4,75 cach if
ten onr more arc nurchased. The averare number of commercials broadecant
on the ntatlion per hour, acccrdings to Carter, is eleven,

The intended audience for the station is the Nerro community. Neo
nrefarences are astated as to age, cconomlic state, ecducation, or other
demographic information, To measure its audlence, the statlion uses mail
and telephone resprnses, torether with a special marketing study beirr
confucted at that time. In addition, the station subscribed te Pulse,

Cartor indicated that the responnes are mgenerally "quite favornble,”
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Public¢ Services

While Carter responded to questions about public sexrvice prosram-
ming and involvement by the station in very general terms, he did reveal
some specific information after a bit of probing, In general, he =ald,
the station alrs information about such areas of interest as the United
Fund, the Fire Department, the National Assoclation for the Advancement
of Colored Peonle, and services for children.

Tn more reneral terms, the station helps people secure jobs, and
ralsos money for underprivileged peonle and for those in need. Carter
nentioned several specific instances in which the statlor helped to
rajse money., 1n one instance, money was raised to help defray nxpeonces
for a irl who was burned severely in a bombing of a dance hall in
Detrolit, 'hn station also raised money for the woman whose husband was
killed in the Alsiers fote) incident during the 1967 riots in Detroit,

He alno mantioned that the station has an annual Christmas drive for toys
and Tood,

Tt was reported that the station has had excellent responses fron
the acknowleodraed leadership of thn Hesro community, Specifically mentioned
vwerc United States Con~ressmern Conyers and Diges, City Councilman Hond,
1nd State Senator Coleman Younr, Good responses were reported from the
National Assoclation for the Advancement of Colored Penple and the Trade
Injon Leadershlp Clouncil, The station reported having absclutely no

responrecs or renrescntatives of the white community.

Description and Analysis of the Broadcasts

Unlike the ntation previously analyzed, WGPR-FM did not seem to

have a uniform format for the entire dAay., (This will be further
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elaborated below.) A total of ten hours of broadcasting were recorded
directly fram the air, one of these hours cansisting of religious and
gospel music broadcast directly fram a local church.

Of the nine remaining hours of the sample, no two were campletely
alike in format. The music played varied fram what could be called
"soul" to traditional progressive jazz. The length of the individual
records also varied from a short two mimites to up to fifteen mimutes.
The total mmber of records played during the nine hours amounted to 120,
the average mmber per hour being 13.3.

Other elements heard each hour included cammercials, public
service announcements, news, and station jingles. The total mumber of
comercials heard during the nine hours amounted to fifty-one. The
average number per hour was 5.7. The total number of camercial minutes
was slightly less, 49.5, with an average of 5.5 minutes per hour. The
total mmber of public service announcements during the nine hours of
sample was three. This amounts to 0.3 per hour on the average. The
figure is even smaller for public service announcement mimutes. None of
these three public service announcements related directly to the black
cammunity specifically.

A total of twenty-seven jingles was heard during the nine hours
of the sample. The rmmber per hour varied frum seven to none, the
average per hour being three. Most of them were similar to this: ™ou're
grooving with the Mellow Fellows on WGPR Detroit; a station owned and
operated by 150,000 black Americans." This was spoken over big band
progressive jazz music.

These jinglss were probably produced in the station's own studios.
The recoxding quality was very poor, there being a noticeable difference
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between them and records or voices of announcers. The camercials which
were produced by the station were also poorly recorded. In fact, of the
three Detroit stations in this study, WGPR.FM is the least "professional-
sounding.”™ The production was generally “sloppy," and for a modern
radio station, there was an inordinate amount of "dead air." For instance,
records ended, but the disc jockey would not be heard for perhaps several
seconds afterward. While this might be acceptable for a jazz selection
which came to a natural conclusion, it was certainly not appropriate for
the types of records which faded slowly out at the end.

It seems to the writer that this station probably appeals to
different types of listeners than the other two stations in Detroit, which
were included in this study. In this case, the music played was quite
varied, as was mentioned, although most of the artists, including those
Jazz musiclians whose selections were aired, were Negroes, to thisc writer's
knowledge.

The Disc Jockeys

Four disc Jjockeys were heard during the hours of sample air
checks, all but one of them using slang and patols expressions qulte
extensively. In fact, two of the four used patois to such an extent
that the writer had a samewhat difficult time understanding them.

The morning disc Jjockey, Tommy Smith, spoke with a good, strong,
rich voice. He used dialect and slang extensively, and spoke over records
s great deal. He was very difficult to "follow" because he rarely
finished a sentence and his words were slurred frequently to the point
where he was difficult to understand. Perhaps he comminicated more with



115
his tone of voice and his mood. Occasionally, he would say something
incorrectly; and at these times he did not know how to recover gracefully
from these mistakes.

Same examples of the patois expressions used by this announcer
are: He referred to most records as "super jam." When he wanted to
play part of a record over, he would say, 'We got to back it up jJust a
little taste." Speaking about a singer in one of the records he said,
"Digs ya to death, mama.® Beginning a camercial, he said, "Ladies,
while I got your attention, I wanna pull your coats [tell you samething]."
Two general statements quoted out of context follow: “Now ah think it's
about time for us ta blows ya before we lose ya." "Super cat with a
super jam -- talk about -~ don't frown, mama, Just look around. Don't
frown, we're gonna cater to your every needs with a whole bunch of
speeds." In addition, there were other remarks which were just not clear
enough for the writer to underatand or transcribe.

The next disc jockey heard during the air checks was Sunny
Carter, the General Manager of the station. His program seemed to be
composed entirely of jazz, mostly subdued and in low key moods. His
style of dslivery was unemotional and also low key. Most of the time
he did not have any trace of dialect, nor did he use any slang expressions.
Only once did he use dialect during the sample. This was during a
commercial in which he spoke with a used car salesman about a special
sale. This salesman spoke with a dialect, and at that time Carter did
the same. Otherwise there would be no way of identifying this part of
the programing as Negro-oriented.

The third disc jockey heard on this station during the air checks
was Jimny Brooks, also known as "The Soul Pastor." Brooks was the most
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difficult for this writer to understand at times. He used dialect all
of the time and his language was largely slang or patois. Although his
voice was generally not vibrant, at times even hoarse and raspy, he
shouted and spoke with some degree of emotion. The expression which he
used most often was “gettin' it together."

Brooks talked over records often and sametimes spoke "to" the
artists on the records. Some of the things he said were as follows:
"Records to the nitty-bitty-bump." "Get on down wid dat chicken, J.B.
Work it! Work it! Work it! Flap dem wings." "Oh babycakes talkin'
about uh yeah we got a thang goin' for you!" After a jazz selection
which featured artist Yusaf Lateef, he said, "And all right! Layin' it
down, Yusaf Lateef." Several other expressions heard were: "Layin' it
down about eight mirutes to git out of here for layin' it straight." And
finally, "Layin' down same soulful jive for you."

The last disc jockey heard on this station during the air checks
was Bruce Ray, who was heard during the evening hours. Most of the time
he spoke with extremely clear speech and articulation; and at these times
he had no dialect and no patois. Generally, his style was very unemotional
and low key. During the times when he did speak with a dialect, he said
things like, "Twenty-six soulful minutes after eight o'clock." or "Oh
baby, wantcha ta dig the way I feel. Soculful sound of Mary Wells. CGettin!
down! ©h yes, baby, gettin' down." On these occasions he spoke in a more
emotional manner than usual. Sometimes he spoke quite rapldly--so rapidly
that it was difficult to quote him. At one of these times he said, "The
soulful sound of [indistinct, not understood] Ingram doin' his thing payin'
his cost to be the boss for soulful Geeper [ WGPR] sound of the Motor Town."
Most of the time, however, he spoke without dialect and with little
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emotion. The music heard on his hour was standsard popular rhythm and
blues or soul music of the type on the charts listed in Billboard or

Cashbox magazines.

Commercials

There were a total of fifty-one cammercials aired during the
sample hours, advertising fourteen different businesses or products.

The largest number of cormercials aired for a single business was twelve
for Phelps Lounge, a cocktail lounge where nightly shows and dances are
held, with the music provided being soul music. There were two other
businesses for which the station aired a fairly large number of cammercials
during the sample times: Reed's Plastic Furniture Covers, with seven,

and Haslip's Shoes, with five. DMost of the other businesses had between
one and four cammercials each during the sample times.

Those cammerciale which could be caonsidered to be aimed
specifically at the black community were, in the writer's opinion, the
ones for Phelps Lounge, because of the soul music being played in the
background and the advertised fact that the music to be presented there
would be soul music. Two cammercials were heard for United Motors, a
used car lot. The format consisted of the disc jockey's calling the
United Motors salesman on the air and belng told what the special sale
of the day would be. The salesmman spoke with a considerable dialect
and used same expressions which can be considered patois. Three
camercials were heard for Eplc News, a new Negro newspaper in Detroit.
One final commercial which could be considered to be directed specifically
for the black cammunity was aired for the Black Shack, a business which
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sells tape recorders and other similar appliances. The commercial said
that it was a black-owned business.

The total number of commerclals which could have been designated
as specifically aimed at the black community is eighteen. This amounts
to thirty-five per cent of the total mmber aired during the sample
hours.

Some of the businesses advertised on the station which were not
considered, by nature of the camercials heard, to be aimed specifically
at the black cammunity were: The Village Boot Shops, Taunty Wigs, a
burgler alarm campany, Haslip's Shoes, Jim Foster Tuxedo Rental, the
Silver Cycle Boutique, The Salt Man, and the Eastern Guild Educational
Guidance Service, which sells encyclopedias.

News

liews was heard in only four of the nine hours of the sample.
Three of the newscasts were five mimites long and the fourth was fifteen
minutes. Apparently, there is a fifteen mimite report scheduled Monday
through Friday at 12:45 p.m. The total amount of news heard during the
sample was thirty minutes, which meant an average of only 3.3 minutes of
news per hour.

There were a total of sixty-six stories heard during the nine
hours and only nine of these were of specific interest to the black
cmnﬁ.ty- These nine included three stories about Nigeria, a story
concerning southern opposition to desegregation of schools, a story
reporting that a leader of the National Assocliation for the Advancement
of Colored People in Georgia was attacked, one story relating to the
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Algiers Motel trial, a stoxy about an editor of a black newspaper who
was arrested for bigamy, and two sports stories, one about Wilt
Chamberlain and the other about Muhammed Ali. These nine stories amounted
to 13.6 per cent of the total news heard.

The news was read by one of the disc Jjockeys who was not on duty
at the time. Generally, there was a great deal of stumbling in the
delivery and the canmminication was not authoritative. There was no
attempt to localize any of the stories, nor was there any evidence of
local reporting.

Service to the Cammnity
e S ce

As previously noted, a total of nine hours of air checks were
recorded and analyzed for this station. These sample hours were recorded

during the regular Monday through Friday work week between the hours of
seven a.m« to nine p.m. They were recorded during the period from
Jamuary 14, 1970 to February 16, 1970. The overall general service
during the eight hours checked included the following slements:

Cmmm mt". - L ] L - L ] . - L L - . L t ] - > [ ]
Aversge camercial minutes per hour « « « « « =« - =«
Percentage of camercial minutes for the total time
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Average public service announcement minutes
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Percentage of public service announcement minutes
over the total ¢ime « ¢« ¢+ ¢ ¢« ¢« ¢ ¢ ¢ ¢« o« ¢« o o ¢ o o 0.5
Public service announcements specifically for the

bllckcmityooo..-.......-.....nmo
Hows--total mumber of minutes « « « ¢« + ¢« ¢ ¢ o « o & 30

leows-—average mmber of minutes per hour. . « « « « « 3.3
Nm-mmmw of news for the total ¢time . « « . & 5.5
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When one looks at the above figures, one can see an average of
5.5 mirmites of camercials per hour--not an over-abundance of coamercials.
Once again we can look at the National Association of Broadcasters' Code
of Ethics and see that a maximum of eighteen minutes per hour is allowed.
Looking at percentages, we can see that 9.2 per cent of the sample was
camposed of cammercials, while 0.5% was the figure for public service
announcemsnts, and six per cent was composed of news. News and publie
service announcements combined total 6.08. If we add the nine per cent
cammercial time to this, we have a total of 15.2% of the sample. One
other element which might be included here is Cammnity Bulletin Board,
which consists of announcements of public events in the community. There
was a total of eight mimites of these amouncements during one hour of
the checks, amounting to 1.9 of the total time. This gives us a total
of 16.7%.

What elements were heard during the other 83.% of the sample
hours? The largest portion of this time was used by playing records.
There were 120 records played during the sample time. These varied in
length fram about two-and-one-half mirmites to about fifteen minutes.
While it is impossible to make an accurate estimate of the total time,
if we make the assumption that the records played lasted an average of
three minutes each, which is a conservative estimate, the total time
consumed by the records would be 360 minutes, or seventy-seven per cent of
the total sample. This leaves 16.3% of the total sample. This was taken
up by disc jockey chatter, promotional announcements for other disc
jockeys, and jingles. Thus, it appears that a total of only 7.9% of the
sample air checks contained helpful or useful information, the remainder
being cammercial time, entertairment, or station promotions. From the
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above information, it appears that the overall service to the community
by this station is not encouragling,
In Chapter I1I]1 general crilteria were listed for judging whether
a station is adequately serving the community in which it broadecasts,
Throurh examination of these criteria, the general service to the commmity

of thir gtation will be analyzed.

l.ocal Self-Expression

(f interest here, is whether the community is adequately
represented by the station, Do members of the community have a chanece
to air theilr views, or are the views of the community presented over the
air? Also, does the station represent the life styles and modes of
interest of the community? llere, a good audlence study would be of
rrent help. However, we do know that the station has been in operation
for six years under the present management and that there are sponsors;
hence, it may be assumed that there is an audience,

Both the music and the disc jockeys “speak” a certain distinct
language which i3 understood by a segment of people, 1f it is assumed
that the listeners are in at least partial agreement with this type of
"language,” in thls respect, at least, it may be sald that the station
does represent the community, In add!tlion, there are specific instances
where this is evident in the air checks, The twelve commercials for
Phelps Lounge, whers soul music is played nightly, constitute ore

instance of this, Another rests in the three commercials heard for the
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Epic News, a new weekly Negro newspaper in the cammnity. Another
example is the hour of gospel and religious music broadcast live fram
a local church. According to the Manager of the station, several of
these remote broadcasts are heard weekly over the station.

One other item which would fall under this criterion is
"Coammunity Bulletin Board," which is broadcast every day over this
station fram 12:45 to 1:00 p.m. and which was heard Jjust once in the
sample. There were seven announcements of public events taking place
in the cammunity, these announcements being interspersed with music.

Thus it appears that, based on the above information, this
station does provide an acceptable amount of local self-expression.
More could be provided by allowing more people in the cammnity to air
their views if they differ fram those offered by the station management.
However, no views at all were heard presented by the management during
the sample air time.

Develomment and Uge of Local Talent

The meaning of this criterion is fairly obvious. Does the
station make use of local talent of any type on the air? Does the
management look for potential talent in the cammnity and try to develop
1t? Other than the program of religious music, which was broadcast from
a local church, there were no specific programs heard which made use of
local talent. The program fram the church consisted of a choir and
soloists who could be considered local talent. While the primary purpose
of this talent would probably be considered inspirational, rather than
entertaining, the station certainly uses it. iHowever, the develomment
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of this talent is questionable. These singers are probably members of
the church fram which the broadcast came, and are not employed by the
station. Thus, the services as judged by this criterion are not adequate.

Children'as Programs

This criterion suggests that a station should have some program-
ming of interest to children. Of course, all statians do not need to
program all of the elements mentioned in these general criteria,
especially in a large market such as Detroit. This station does not
broadcast any children's programs, as far as this writer understands.
However, the station certainly does not meelt the service requirements
of this particular criterion.

Religious Programs

The station's rate card shows that relipious programming is
broadcast all day on Sundays. 7There are also other times when the
station carries religious programming. One of the sample hours heard
was a full hour of live programming broadecast fram a local church-«a
broadcast on a Friday evening at eight o'clock. This seems to be an
adequate schedule of program services under this criterion.

Educaticoal Programs

The station does not, to the writer's knowledge, broadcast any
educational programs. lhe lack of this type of service seems to be a
drawback in serving the needs of the cammnity.
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Public Affairs

On the station's rate card one can see the statement, "No. 1 in
Community Affairs Programming." However, no public affairs programs were
heard during the air check samples. It is true that a promotional
announcement was heard which said that a special one-hour program would
be heard the next afternoon as a tribute to Martin Luther King. (Since
these air check tapes were not received by the writer until some time
after they were recorded, and the time scheduled for this special program
wag not included in the air checks, the writer did not listen to the
program.) However, nothing else was said about it. There was no mention
of the format, or the content. This was to be a one-time only progran
as a special occasion, and this is the aonly specific program of which
the writer has knowledge in the area of public affairs. While the station
manager mentioned that talk shows were programmed, he did not say when,
nor did he say of what type. Since all day on the station on Sunday is
devoted to religion, and no programs were heard during the week, at least
until nine p.m., nor were there any promotional amnouncements concerning
public affairs programs, one might assume that there were some scheduled
on Saturdays or that there were none regularly scheduled at all. The trend
of the information here seems to be that the station does not really have
a good record for programming public affairs.

Editorials

Although the General Manager said that the station does air

editorials occasionally, none was heard during the sample air checks. It
would seem that in a city the sisze of Detroit, with its problems which have
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been made apparent by distrubances that have taken place in recent times
and that have attracted national attention, a station of this type might
well have enough editorial opinion on the air so that one might have been
heard during the sample time.

Neyn

As shown earlier in this chapter, a total of thirty minutes of
news was heard during the nine hours of sample time. This amounted to
six per cent of the total time. The average number of mimutes of news
heard during each of the nine hours was 3.3. Only four of the nine hours
heard contained newcasts, all but one of these newscasts being for five
mimites. The exception was fifteen minutes in length, apparently broad-
cast Monday through Friday at the same time (12:30 p.m.). These newscasts
were of the "rip 'n' read® variety, the news obviously being read directly
from the wire copy. The newscaster stumbled rather badly as he read, and
was not an effective communicator. There was no evidence of any local
reporting of community news, nor was there any attempt made to localize
any stories for community interest. The writer believes the amount and
the quality of the news presented during the sample were inadequate to meet
the minimum guidelines in this criteriom.

Sporis

The last criterion listed under the general service criteria for
Judging a station in Chapter III pertains to sports. Most stations which
broadcast a large amount of sports, @ which carry the play-by-play coverage
of sporting events, pramote these activities to some degree. There is no
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indication that this station carries such events, judging by the lack of
pramotional material or announcements. The only sports information heard
during the sample was one or perhaps two sports stories at the end of
each of the newscasts. This does not seem to be adequate to meet the
requirements of service in this criterion.

The next category of criteria listed in Chapter III for judging
the public service aspects of a radio station, pertains to specific
service for the black comminity. The criteria listed in this category
will be discussed below.

Specific Service for the Black Community

Congumer Information

Research has shown that the people who are forced to live in the
ghettos of the large (and small) cities are often victimized by merchants.
Same reasons for this are that many of these people are not accustamed to
the ways of urban life and the problems involved with buying merchandise
in a city. Even after having lived in a city for years, it is possible
for same people not to have became urbanized because they have not been
able to leave the ghetto. Some of these shoppers are not able to shop
outside the ghetto area because of a lack of transporation. Further,
black people are frequently not welcame in shopping areas in some parts
of a city or its suburbs. Also, many of these people are poor and because
of this mst buy on credit; and since they are not amware of the financial
problems involved with buying by credit, they are often deceived. There-
fore, a station which is serving a commnity of this sort presumably
should include at least same information about consumer problems.
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During the nine hours of sample air time heard, this station
aired two public service announcements which gave the name and address
of a non-profit public credit counseling service. The total time
amounted to one and a half minutes, or 0.# of the total time heard--

an amount considered to be too inadequate.

Enplayment, Service

It has been widely publicized in the past five years that unemploy-
ment rates for liegroes has been considerably higher than for that of
whites. Uarlier in this study, figures were cited fram larlem as
documented by Renneth Clark, Dark Ghetto, which substantiated this data.
Since unerployment is generally much higher in the black caemmunity, it
would seem reasonable for a station of this type to broadcast same
employment information. However, none was heard during the nine hours of
air checks. Unce again, even one mimute per hour would not seem excessive,
especially since the cammercial schedule was not that heavy.

informmatdan on Black History

This criterion was included because it was felt that all people
should be aware of the role black people played in the development of
this country. However, no information on black history was presented
during the air checks which were recorded. 7This omission can certainly
be considered a regrettable one in the area of service to the black

cammnity.
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ioformation an Black Culiure

After centuries of misuse, and constant reminders that black is
bad and white is good, there has been a recent attempt to instill a
pride in culture and race on the part of the black people of America.
With this in mind, the criterion which would look for the inclusion of
information on black culture in a station's programming has been included
here. During the entire nine hours of sample time, however, none was

heard.

Housing Infommaticn

Discrimination in the sale or rental of housing to black people
has long been a problem. Consequently, there has been a shortage of
adequate, fairly-priced housing available. A station of this type would
presumably be doing a good service for the community by broadcasting
same information about available housing. However, none was heard during
the sample time.

Egucational Frograms

Certainly, well produced educational programs, such as the
successful, Sasame Streat, produced for educational television this year,
could do nothing but good. Programs like this, adapted for radio, would
be a welcame addition to the service of a cammmnity such as lVetroit'’s
Negro communities. However, no such programs were heard on this station.



Advertising jn a Fopitive Mapner

Perhaps this criterion is related to information on bhlack culture.
It certainly has to do with the fostering of racial pride. For many
years, Negroes in America have been using such products as bleaching
creams to make their skins lighter, and hair straighteners to make their
naturally curly hair look more like the straight hair generally thought
to be characteristic of Caucasians. The advertising of such products
might certainly help to foster and continue the self-hate attitudes which
have been prevalent in many American Negroes. No advertising of this
nature was heard over this station during the air checks.

pe t P F t

Where there is a great deal of poverty, many times there is also
a general corresponding amount of poor health. FPeople are not able to
supply for themselves enough health care. In an area such as this, it
would seem that if there were public health facilities avallable, the
station should air same of this information. However, none was heard
throughout the period of air checks.

Compmunity Acticn

The last criterion in this category concerns cammunity action
reporting on the air, such as investigative reporting, editorializing,
documentaries, and radio "sction line" type services. Surely, there must
be same problems within the coammnity which could be made known to the
public. This could be done by creating local news reporting, or by
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documentary prograns, or by editorials. Nothing of the sort, however,
was heard at all during the air checks in the sample of this station.

Sumary

In the evaluation of this station's service to the black
community, the overall service was considered; and then nine criteria
were used to evaluate the general service, and nine additional criteria
were used to evaluate the specific services performed for the black
cammunity. The general overall service evaluation showed that only 8.2%
of the total sample hours checked were cansidered to be in the category
of useful or helpful information.

Under the general criteria it was found that in terms of the
following criteria the station "measures up:" (1) local self-expressiom,
and (2) religious programs. However, in terms of all the remaining
criteria, which include (1) develomment and use of local talent; (2)
children'’s programs; (3) public affairs; (4) editorials; (5) news, and
(6) sports, the station does not "measure up" -~ or there was not much
evidence that the station was doing what could be done in these areas.
This means that, in the judgment of this researcher, in only two out of
nine of these criteria did this station perform in the interests or needs
of the cammnity.

In the last category of oriteria, those which would allow the
station to be judged on the basis of specific service to the black
cammnity, one was considered in a positive mammer Ly the writer; that
of advertising. The only criterion in temms of which the station performed
same service was that of providing consumer information. 1n this criterion,
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the station aired during the sample air checks one-and~a~-half minutes
of announcements about credit counseling..only O.ﬂ of the total time.

On the positive side then, it was found that the statian provides
some religious broadcasting for the community, does air a certain
amount of local self-expression, and does not seem to advertise products
which would foster racial self-hatred. However, these are only three
ecriteria out of eighteen. Thus, using the criteria generally regarded
as being of significance, it would seem that a station such as this,
which provides little else besides entertairment, is not of great benefit
either to the black cammunity or to the white cammumnity, even if it is
owned by "150,000 Plack Americans.”



CHAPTER VI

WCHB, INKSTER AND WCHD-FM, DETROIT:

Introduction

Both WCHB, Inkster and WCHD-FM, Detroit, are owned by the same
corporation, a Negro family in Detroilt, The Detroit FM statlon is not
considered by this family to be a black-oriented statlon. However, since
it is one of the few black owned and operated stations in this country,
and since it is a sister station of a black-oriented station in Michigan,
the writer belleves that some description and analysis of this station are
necessary. While information will be presented about this station, not
enocugh information will be presented to merit a separate chapter. The
writer belleves that only a brief description and analysis should be
presented here since the station does not actually fall into the category
of the other stations included in this study; namely, black-oriented

radio,

lInformation about these stations was obtalned through peraonal
interview with Dr, Haley Bell, the President of the Corporation, question-
naires completed by station management, eleven hours of alr checks recorded
between January 16, 1970 and February 16, 1970, and promotional "handout"
sheets sent to the writer.

132
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M troit

WCHD-FM is licensed to Bell Broadcasting Incorpcrated, which is
a family business, Dr. Haley Bell, a retired Detroit dentist is the
president of the corporation; and his two sons-in-law, Dr, Wendell Cox,
and Dr. C. Robert tass, also dentists, are vice presidents of the
corporation,

The station, which is located in Detroit,operates on a twenty-
four hour basis., According to the station management, this station
programs to a general audlence,

The ownership and station organization are almost identical with
those of the AM station, The Engineering staff is the same on both
stations, Other than engineers, the FM station employs a total of
thirteen pecople, all of whom are black, and all of whom are trained at
the station, The salary scale reported is $10,000,00 for performers and
$9,000,00 for engineers, No other figures were given. There are no
unions represented at the station, and therefore none of the employees is
a union member.

The station began broadcasting in 1960, and there has been no
radical change in programming since that time. This programming, accord-
ing to the management, 1is '"good, modern music," which is directed to people
of all races, not specifically to one particular group., The most popular
program, according to Dr. Cox, is The Ed Love Jazz Show,

This statlion does not program much news. In reply to the question
about the quantity of news per broadcast it was stated that news headlines
are ailred every half-hour between 12:30 p.m. and 7:30 p.m, No answer
was supplied to the question concerning station editorialization. It can

be assumed, though, that an FM station devoted to modern jazz, especially
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the sister station to a more active AM station, might not
editorialize,

Very little information was supplied on the questionnaire
concerning sponsorship and audience. Since this station is not btaslcally
an important part of this study, due to the fact that it is not
specifically aimed at the black community, no attempt was made to seek
additional information., However, it was learned that there are two
“ma jor” sponsorss Louis the Hatter, and Sibley's Shoes, Consequently,
the types of products most often advertised on the statlon are in the
area of men's wear, According to the reply, thirty per cent of the
sponsorship is national and seventy per cent local, No answer was given
to the question concerning an estimate of the percentage of commercials
aimed specifically toward the Negro audilence.,

The station management believes that the audience is the twenty-
to thirty-five year-old-age group. No mention was made of race, lncome,
education, or other demographic information. The management claims to
use Pulse ratings for audience measurement. The station broadcasts at
105.9 megahertz FM with an effective radiated power of 34,000 watts,

Two general types of public service were listed: Community
Calendar and a talk show, "The Mother Waddles Program,” which is called
“RADIO HELP."” This ie an Action-Line type of program designed to serve

as an ald to the needy in the community,
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For 12 years Mother [Charleszetta] Waddles has been serving
dinners and guidance to Detroit's hungry -- for 35 cents 1f they
could afford it or for free if they couldn't,

Now, from her soup kitchen at the Perpetual Help Mission, 2903
E, Grand Blvd., Mother Waddles broadcasts her plea for aid to the
needy via "RADIO HELP."

Volunteers man seven telephones -- the number is 871-2203 -- 10
hours a day and an answering service takes calls the other 14 hours,
Emergency calls are immedlately relayed toc a volunteer for a solution,
If "RADIO HELP" does not have what the person needs, Mother Waddles
appeals to her morning radio audience for help or contrlibutions, 2

Other then "RADIO HELP," the only specific kinds of public

service listed that the station performs for the black communlity consist
of sponsoring athletic teamss btasketball, baseball, and bowling teams.
The station reported two ocutstanding public service events performed in
the community during the past year: a talent show and a Christmas show,
The station has received awards for outstanding service from the acknow-
ledged leadership of the Negro community, from organizations such as

NAACP, and from leaders of the white community.

Description and Analysis of the Broadcasts

Several hours of alr checks were apot-checked in order to verify
that this station is, in fact, not specifically a Negro-oriented station.
(Several hours were heard at different times of the broadcast day.) The
music throughout was modern, progressive jazz. The annocuncers generally
spoke in well-modulated tones with deep,rich voices, They talked informa-
tively about the music, No dlalects were heard, nor was any patois, If
any slang expressions were used, they were of the variety which jazz
musicians might use, One of the announcers raferred to the station's

frequency as "the coclest megahertz in town,"

2Detroit Free Press, July 30, 1969,
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Some commericals were heard, these generally related to
sponsors on the AM station. The commerclals were aimed at a general
audience and could not be considered racial in any way.

One particular hour was worth mentioning in thls study, however--
the hour Monday through Friday from 10400 to 11100 a.m, over WCHD-FM,
This is the Mother Waddles Radio Help program mentioned earlier, to
which the writer listened for a complete hour. A talk program broadcast
directly from the Perpetual Help Mission in Detroit, the format seems to
be fairly simple. Mother Waddles and several of her volunteer helpers
talk about the miasion and its work. Then calls from people are received,
these being heard over the alr, Some calls consist of requests for alds;
others offer help. For example, a woman called to say that her daughter
and two other black girls who wore attending school needed money 1in order
to go to Europe with classmates on an educatlional trip. In response to
Mother Waddles' question concerning how much was needed, the woman sald
that it would take $900,00 for each girl to pay for these educational
trips. Mother Waddles told the woman to bring the girls down to the
mission, saying that while she couldn't promise anything,she knew that
there are people who have money and who are interested in helping,

Ancother call came from the Chlildren's Ald Soclety concerning a
seventeen year old girl who needed someone to sit with her baby so that
she could go tack to school, Mother Waddles told the woman to give the
operator at the mission the girl's name and they would loock for someone.
Shortly thereafter, several calls came to offer care for the girl'’s baby.
Mother Waddles told the omllers to give their names to the operators,

saying that they would call tack with the necessary information.
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There were other calls during the hour, either offering help
or asking for aid, Mother Waddles talked with each caller; and if they
requested alid, she told them to come to the mission and they would be
helped.

Mother Waddles was very pleasant to listen to, laughing a great
deal and seeming to be genuinely happy with life. This happliness was
quite infectious and had a generally uplifting effect on the writer as
he listened. She often spoke about God but not in an emotional manner.

In fact, she was very "natural-sounding” when she spoke of God, saying
things like “God lives in everybody. Everybody is somebody.* When
people called to ask for help, no matter what the request, she remained
quite calm and serene., This serenity no doubt had the effect of keeping
others calm also.

An announcer at the mission, who occasionally delivered commerclals
during the hour,also made an announcement about the plumbing profession.
He mentioned the hourly earnings of professional plumbers, and then talked
about means of being an apprentice plumber, and then a journeyman. He
mentioned the availability of free classes to help prepare for an examinatioc
to qualify to be an apprentice, and gave a telephone number for people to
call for more information, He said that this was one new way for black
people to get into a professional trade. He also announced that a guest
would appear on the program the next day who would discuss how to pass the
General Educational Development examination in order to obtain a high
school diploma,

The writer believes that this hour heard Monday through Friday
over this station is an excellent public service not only to the black

community, but also to the entire community as well, The only constructive
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eriticism which one could mske about this pertains to the fact that the
FM station is limited in its number of listeners if for no other reascn
than that there are fewer FM receivers in most communities than AM
receivers, Again, without an audience study, this cannot be documented.
Therefore, if this program were placed on the AM station, at the same

time daily, there would be an opportunity to reach more people,

WCHB ster
Ownership and Station Organization

WCHB-AM began operation licensed to Bell Broadcasting, Incorporated,
in 1956, and has remained under the same corporate structure for the entire
time. Briefly, the table of organization is as follows: Presldent,

Dr., Haley Bell; Vice President and General Manager, Dr. Wendell Cox;

Vice President and Treasurer, Dr. C, Robert Bass) Office Manager, General
Sales Manager, Program Director, and Chief Engineer, The station is
represented nationally by Dore and Allen, Savallie/Gates, and Bernard I,
Ochs,

Pearsonnel

There are a total of twenty-seven people employed at the station,
Of the eight administrative and executive positions, five are Negroes,
Nine performers are black and one is white. (The station does not employ
any personnel strictly for production.) There are two secretaries, both
of whom are black, Of the seven engineers, six full-time and one part-
time, five are Negro, one is white and one is non-white but other than

Negro,
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Engineers at the station must have two years of technical
training, and on~the-air personnel must have experience before coming
to WCHB. The average annual pay scale for performers and engineers is
from nine to ten thousand dollars. Because there are no unions represented

at the station, no employees are union members,

Prograaning

Although the station license was issued in 1956, the station began
programming to the black community in 1957, Thls decislon was made to
provide the black community with a "voice” for the alring of its views,
The types of programs which the station airs are public service, talk,
Gospel, and music-~-the music consisting of rhythm and blues, The statlion
is on the ailr twenty-four hours daily, devoting all of its programs to
the black community.,

The programs consldered to be the most popular on this station
ares Muhammed Speaks, Community Contact, To Be Egqual, and Martin Luther
King, Jr. Speaks. Rhythm and blues diac jockay programs are also popular,
The station airs about one hour and twenty minutes of news during the
entire broadcast day, using the resources of a limited local news staff,3
Editorials are aired perlodically, on 1ssues which affect the black

community.

Sponsors and Audience

Twenty-five per cent of the station's sponsors are national,

fifteen per cent are regional, and sixty per cent are local. All of the

3Tho management considers tne news area, especially coverage of
local news, to represent one of its principal weaknessea,
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commercials on the station are aimed specifically at the Negro community.
The types of products most often advertised include soft drinks, beer,
clothing, automobliles, local entertainment, cosmetics, and tolletries.
Some of the regular advertisers on the station include, A & P, Arthur's
Clothes, American Pipe and Supply, Coca Cola, Ed Davia Motors, Detroit
Bank & Trust, Eckrich Meats, Family Worship Bible, Pepsi Cola, Quaker
Oats, Windsor Raceway, Xerox, and Vernor's,

The rate card supplied by the station is the "Effective rate card
No, 8 == effactive February 1, 1969." The card lists four classes of
time, Class AAA 1s from six a.m, to ten a.m. and three p.rR. to seven p.m.,
Monday through Sunday. The rates are broken down by the number of spots
per week and the number of weeks contracted for. According to the rate
card, there are no rates for anything less than twelve spots per week
unless the contract is for fifty-two weeks. For all other amo'nts per
week, the figures vary from $38.00 per minute spot with twelve or more
announcenents per week for one week to $32,00 per minute spot with forty-
elght spots per week for fifty-two weeks. I1n Class AA time, which is
from ten a,m, to three p.m,, Monday through Sunday, the same general idea
prevails; i.e., there are no rates listed for anything under twelve per
week for less than fifty-two weeks. The rates vary here from $32,00 for
twelve or more per week for one week to $26,00 per spot for forty-eight
or more per week for fifty-two weeks, Class A time, which is from
seven p.m, to midnight, Monday through Sunday, also is similar, The rates
vary from $28.00 per spot for twelve or more for one week to $22,00 for
forty-eighi or more for fifty-two weeks, Rates are given only on request
for Class B time, which is midnight to six a.m. Monday through Sunday.

Ratea for thirty-second spots are eight per cent of the applicable minute
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rate; and for ten second spots, sixty per cent of the applicable minute
rate. The station reports having a total of elghteen minutes per hour
of commercials on the air daily.

The intended audience of this station is the black community
of metropolitan Detrolt, according to the station management. As for
audience measurement, the station does not make extensive use of outside
agencles, but seemingly does use Pulse occasionally, The principal
measure 1s related to direct results from promotions and telephone and

malil response--both of which are reported as "excellent,”

Public Service

In general, the management of the station reported that they air
two public service announcements per hour daily, Besides this they
mentioned the program, "Community Contact” and public service programs
on Sunday. They also répcrted that the station has scholarship programs,

The management reported that it constantly works with the
following organizations: WCHB Charities' Inc., Michigan State Employment
Service, Commission on Human Relations, Wayne County Courts, NAACP (Detroit
and Inkster Branches), Federal Housing Authority, Urban League, United
Community Services, Congress of Racial Equality, Goodwill Industries,

YMCA and YWCA, Detroit Police Dept., Detroit Fire Dept., Mayor's Committee
on Human Relations, Boys' Clubs of Metropolitan Detroit, Boy Scouts of
America--Detroit Area Council, Catholic Charities, Children's Ald Society,
Family Service of Metropolitan Detrolt, Girl Scouts of Metropolitan Detroit
Detrolit Board of Commerce, Detroit Board of Education, and acores of

others,
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One of the station's handouts describes some community affairs
prqgrams. among which are: (1) a program by Councilman Nicholas Hood
which summarizes recent Detroit City problems and solutions; (2) a feature
called, "The law and You,” in which laws and how they affect the Negro
community are discussed; (3) Freedom Forum, in which community and
national issues are discussed, and in which Horace Sheffield, of the
Trade Union Leadership Council, is featured; (4) "Dr. Martin Luther King
Reports,” a program featuring local leaders discussing important events
of interest to the Negro community; (5) "Urtan League Speaks,” with issues
of particular interest to all Negroes, a popular weekly feature which has
special leaders for all areas of the city; (6) “Soul Sound Off,” a program
which can be heard every hour on WCHB, according to the printed handout,
and which is described as a type of "call-in program,” wherein people are
asked to express opinions on any subject, Other programs mentioned are
the Inkster NAACP Program, United Community Services, and the Detroit NAACP
Progranm,

A different handout which describes station community participation
mentions the WCHB annual Christmas show, the Soul Sisters, an all-girl
softball team sponsored by the station, the Little Leaguers--a basetall
team sponsored by the station, and various remote broadcaste elther of a
religiocus nature or from places such as the State Failr or shopping centers,

Remarks about cooperation from community leaders are about the
sane as those from other stations, the indication being that there is good
cooperation from the acknowledged leadership of the Negro communlty. The
station carries programs by the National Assoclation for the Advancement

of Colored People, with excellent response claimed. While some response
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from the leaders of the white community is claimed, it appears that the
responses are not numerous or particularly flattering.
Strong points in programming to the black community, according
to management, include music, news, and public service. The weakest
points pertain to the limited news staff and the commercial load which

prohibits more public service announcements.

Description and Analysis of the Broadcasts

A total of eight hours of air checks were recorded taken from
various times of the broadcast day. Totals and averages of the varlous
elements which made up the brosdcast were more uniform each hour than
those of the other stations in the sample since the station was programmed
in a manner similar to the Drake format, A total of 109 records were
played over the eight hours of the sample, an average of 13.6 records
per hour, This station was more commercial than the other Detroit area
stations, the total number of commercials heard being 110, or an average
of 13.7 commercials per hour. In actual time there were a total of 98,2
minutes, or an average of 12,3 minutes per hour of commercials,

Public service announcements totaled eighteen over the eight
hours for an average of 2,3 per hour. In actual time, there were seven-
teen minutes heard, an average of 2,1 minutes per hour. Those public
service announcenents which were specifically aimed at the black community
totaled ten and averaged 1,3 per hour, In minutes, there were nine for an
average of 1,1 minute per hour,

According to the air checks, this station used jingles fairly

extensively, although not uniformly, over the broadcast day. A total of
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=ixty were heard by the writer, the number per hour ranging from as few
as four to as many as fourteen, The average number per hour was 7.5.
Most of the jingles contained the words "Super Soul Radio” or "The Soul
Brotherhood,” There were also jingles used for the purposes of introducing
records which were thought to be future large smsellers, such aas "It's
Super Soul hit-bound,” and jingles for the weather and for playing the
hits, such as "It’s a hit! It's a soul hit! It's a super soul hit!"
Other jingles included those which merely identiflied and promoted the

individual dlsc Jockeys,

The Disc Jockeys

Four disc jockeys were heard in the sample alr checkss Bill
Williams, the morning mans Ray Henderson, heard in mid morning: Jay
Butler, heard in the late afternoon; and Butterball, Jr,, the evening man,
Of the four, the one whose style was closest to the “tight, more music”
type of format was the morning man, Bill Williams. During the first sample
hour, he did not talk much except to give the time, the temperature, the
name of the artist, the name of the song, and the identifications “Super
Soul CHB.” When he said these things, he spoke very rapidly, and with no
dialect at all. The same was true during the second hour of the sample
in which he was heard. He spoke a little more in this hour, but atill
did not use any dialect at all., During the last hour of the air check,
he spoke even more, and while a trace of dialect was detected at times,
he did not use any slang expressions or patois, Other than his saying

“Super Soul CHB,"” he might very well have been a disc jockey on any

general audlence station.
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The mid morning disc jockey, Ray Henderson, had a style which
was definitely different. He frequently talked over records, spoke 1in a
dialect, and shouted or shrieked at times. He also talked over recorded
commercials at times, a practice this wrlter belleves 1ls not very
professional, This, however, was one of the few instances 1n which
unprofessional behavior was heard during the sample hours. Some of the
remarks which might illustrate the slang expressions used by Henderson
weres “Take it offa him girljput it on me where it's supposed to be."
After this he laughed and shrieked. After a record by Al Perkins (one
of the disc jockeys at WJLB) called “Snap your Fingers,“ he said, "My pal,
Al the Perk, as he works wants you to snap your fingers, girl. 1 just
come running back to you like a btat out of [then a pausel] purgatory
somewhere [laughs].” In a comment about a record by Smokey Robinson and
the Miracles, a Detroit recording group, he said, "Gone burn a 11l taste so
Smoke can point it out,”

Jay Butler, who is on the air in the late afternocon and early
evening hours, appeared to be rather versatile, Most of the time he did
not speak with any dlialect at all, In fact, he might have been an
announcer on any general audience station., While he talked more than did
the morning man--his program 1s more of a personality type of program than
the morning man's program--he still seemingly did not talk too much, His
basic pattern remained with the format of “time, temperature, and
identification of record and artist.”

During the first hour of sample alr time, Butler did not speak in
dialect at all. In the later houra, however, he did ocaasiocnally have
some dialect and used some slang expreasions, For instance, when he was

talking about a record by Aretha Franklin, he sald, “Young lady's got a
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new hit sound, man. I stone dig this one man. 'Retha -- ‘'Retha
[shouting ] honey sit on back here man and do the show.” Several other
comments were "Blowin' my mind man, sho nuff,” "That's a mind blower,

l\an."

Once again, though, these expressions and the use of dialect by
Butler were exceptions rather than the general styls.

The last disc jockey to be heard during these hours of air
checks was the night man, Butterball, Jr. Of the four announcers, he used
the most dialect and patois. His general style was also “"looser”" than any
of the others and farther away from the format of the station heard during
the day. He did much more than give the time, temperature, and identifi-
cation of records and station, His was more of a personality program.
He spoke over records much of the time and generally became emotionally
involved with the mood of the music being played. Some of the things
which would demonstrate his use of patois and dialect might include comments
like these: Talking about a record “The Moonglow” he said, “Mercy one
time. Sho 'n' about they got me doin' the Moonglow.” Talking about a
contest on his program he said, “Sho nuff happenin’, 1 just wanna pull your
coat one time and let you know you can win , . . .* One other comment was

"I'm the soul brother of the neighborhood,."

Commercilals

This station aired more commercials than either of the two other
Detroit area stations included in the study. Over the eight-hour sample
there were a total of 110 commercials, forty-four of which could be
considered as being aimed specifically at the black community. This is
forty per cent of the total, Of these commercials which were aired

specifioslly for Negroes, the most intereating in terms of this study
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were ten announcements promoting a sweepstakes contest sponsored by the
station and Nadinola, a bleaching cream.

While these announcements were not--strictly speaking--commercials,
they were included because Nadinola was supplying part of the prizes for
the contest, The contestants had to send in their entries along with a
box top from a Nadinola package. Other commerclals which were aimed
specifically at the black community included elght for local soul music
dances and three for Hamm's beer which were agency produced and consisted
of a jingle sung in a soul style, Other agency produced commerclials which
were aimed at the black community for the same reasons included: El
Producto cigars, Newport clgarettes, Viceroy cigarettes, Kent cigarettes,
and Kool cigarettes, There were also commercials advertising hair
dreasings for natural hair and a commercial for an Atlantic record album
which featured Aretha Franklin, A total of sixty-six commercials which
could be considered to be aimed at a general audience were heard. The
most numerous of these were twenty for clothing stores; also eleven
commercials aired for automobliles and related products, Other products
advertised included foods, beer, cold rellef medicines, insurance

companies, and, interestingly, Preparation }{.4

News

A five-minute news report was heard during every hour of the
sample but one. The total amount of time devoted to news during the

sample was thirty-five minutes--7.5% of the sample.

uThe National Assoclation of Broadoasters has been ocutspoken in

its effort to bar products of this type from being advertised, The product
itself has been used as an example of poor taste in advertising.
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Eighty separate stories were reported including weather and
sports, Twenty-one of these could be interpreted to be specifically
of interest to the black community. The percentage of the total 1s 26.3%.
Some of these stories included the following: several stories about the
Senate debate over the nomination of Judge Carswell to the Supreme
Court, Western Michigan University's electing a black student body
president for the second consecutlive time, a story concernlng the Aliiers
Motel trial, a story concerning the Michigan Civil Rights Commission's
airing of complaints against a number of local firms on the basis of
racial blas, a report on a Ku Klux Klan meeting in Dearborn, and a story
concerning the NAACP's plans to put more black people in construction
work.,

There were many actuality reports in the news, and a real effort
to localize national stories was obvious, It is apparent that the station
has an active newsman in the community so that a most competent level of

local news reporting could be maintained.

Service to the Community

General Service

A total of eight hours of air checks were recorded and analyzed
for this station, During these eight hours,which were recorded during the
regular business week (Monday through Friday), and between seven a.m, and
nine p.m,, during the period beginning January 19, 1970 and ending with
February 16, 1970, the following information was recordedi
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Commerclals in minutes

Total 98,2

Average per hour 12.3

Per cent of total

time 20,5%
News in minutes

Total 35,0

Average per hour b4

Per cent of total

time 7.5%
Public service announcements in minutes

Total 17.0

Average per hour 2.1

Per cent of total

time 3.5%

Public service announcements specifically for the black
community in minutes

Total 900
Average per hour 1.1
Per cent of total

time 1,9%

Since the last category is included in the total for general
public service announcements and 1ls shown here for informatlonal purposes,
1t will not be counted in the figures which follow., The above information
accounts for 31.5% of the total sample time, There were 109 records
played during the eight hours, Estimating about two-and-a-half minutes
per record as an average, this amounts to 272.5 minutes of records or
56,8 per cent of the total sample. There were also sixty jingles, each
averaging about ten seconds, Adding this figure to the 31.5 per cent
total from above, the result is 88,3 per cent of the total. This means
that the dlisc jockeys on this station talk very little, about ten per
cent of the sample time being used for disc Jockey chatter,

The percentages for news and for public service announcements
total eleven per cent of the sample, This figure is somewhat higher than

the corresponding ones for the other two Detroit area stations., The
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commercial time is 20,5 per cent of the total, which 1s also somewhat
higher than the figure for the other Detroit area stations. However, it
is still not considered excessive in terms of the standards set by the
National Association of Broadcasters.

In an earlier chapter two types of criteria were discussed for
use in evaluating the community service of the radio stations in this
studys nine criteria falling into the category of General Service, and
nine into the category of Specific Service for the Black Community. All

of these criteria will now be discusaed and judgments will be made.

Local Self—ExE;ession

As 1s true with all of the stations studied, this station programs
a type of music which protably reflects the interests of many people in
the community, For this reason, 1t is considered to be supplying some
sort of local self-expreasion., For the same reason, the eight minutes of
commercials advertising local soul music dances also might be said to
reflect some sort of local self-expression, This station was also active
in local news reporting--eleven stories out of the eighty heard containing
some local activity with actuality reports on tape. There were also nine
minutes of public service announcements or announcements of public events
of special local interest, The total measureable amount of time mentioned
here is thirty-one minutes of 6,5% of the total., It is felt, therefore,

that the station does supply an adequate amount of local self-expreaslon,
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Development and Use of Local Talent

No programs were heard during the sample alr checks which
displayed any local talent at all, Nor were any mentioned in the hand-
outs from the station. The only item which might be considered to fall
under this category at all was the ocne~time playing during the sample
of the record by Al Perkins, one of the disc jockeys from WJLB in Detroit,
While this might be considered a small use of local talent, it is not
what this writer would call the development of this talent, A station
of this type might be better serving the community 1f it did make some

use of local talent,

Children's Programs

No children's programs were heard on this station, There was no
mention of this type of program either during the interview with Dr. Bell,
nor were programs of this type included in any of the information given
to the writer., The station certainly does not meet the requirements of

service to the community as determined by this criterion,

Rellglous Prograns

No religious programs were heard during the hours of the sample,
nor was there any mention of any either in the written information supplied
to the writer or in the interview with Dr, Bell, According to the require-

ments of thils criterion, service to the community 1s lacking.
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Educational Prqgrana

No programs of an educational nature were heard during the sample
air checks, but two programs shown on the handout from the station which
describes community contact programming could be considered "educational”
depending on the formats, These two prograns are, "The law and You,"” and
*Fresdom Forum,” the first of which 1s described as "laws and how they
affect the Negro community” and the second is described as followss
“Community and national issues, Featuring Horace Sheffield of the Trade
Union Leadership Council,” It is believed that these programs are broad-
cast sometime during the weekend , probably on Sunday. This assumption 1s
tased on what the Executive Secretary of the Detroit tranch of the NAACP
told the writer during an interview concerning the development of the
criteria. He said at that time that most of the public affalrs programs
on the Negro~orlented stations in Detroit are broadcast on Sundays, a
practice which was annoying to him, His wish was that programs with
informmtional or educational value for the community should be broadcast
during prime time during the regular working week. Although the station
does broadcast some educational programas, the service rendered to the
community 1s not as good as could be attained 1f thease programs were heard

during the week rather than on weekends.

Public Affairs

No public affalrs programs were heard during the hours of the
sample air checks., However, a promotional announcement was heard for
"Community Contact,” a panel discussion program concerning community

issues, This program was to be alred, according to the promotional
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announcement, on Monday night at nine o'clock. The toplc for that
particular program was “How the Black Artist Sees His World." This
program, according to the promotional announcement, was regularly
scheduled at the time mentioned. No other promotions were heard during
the sample for any other such program,

A handout which was recelved from the station mentlons and
briefly describes several other programs which might be considered ",ublic
affairs types."” Iwo of these were mentioned above, Others include:
Detroit Councilman Nicholas Hood's program, which summarizes recent
Detroit City problems and solutions; "Dr. Martin Luther King Reports,”
which is described as featuring local leaders discussing important events
of interest to the Negro community; "Urban league Speaks,” a program which
features issues of particular interest to all Negroes, with special leaders
for all areas of the city; and "Sound Off,” a program which is described
as a listener call-in program which allows listeners to express thelr
opinions, While this program, according to the release from the station,
can be heard every hour on the station, it was not heard at all during
the eight hours of sample alir checks, One begins to wonder how often the
other programs described on this sheet are heard. Certainly few of them
seem to be troadcast during the work week, or during daytime hours when,
perhaps, more housewives might be listening. Certainly an audience study
would be helpful to determine how much of an audience is exposed to any

of these programs.

Editorlals

No editorials were heard during the hours of the air checks. The

writer was told by station management that editorials are aired occasionally
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on 1ssues which affect the black community, However, these are not
regularly scheduled. This writer repeats that in a city which has had
as many problems in the ares of race relations as Detroit has had, it would
seem that a station such as this one would raise 1its voice more often

than has been heard.

News

A five-minute newscast was heard during every hour of the sample
but one, with the total time amounting to 7.5 per cent of the sample,
The station did a better job of local reporting than did the other two
Detroit area stations. It was obvious that there was a local news
reporter who taped interviews or statements from people in the community
who were making the news, National or regional stories were localized
whenever possible, The announcers who read the news were very “professional
sounding,” being able to communicate the information as if they were
authoritiea, This was a very positive aspect of this station‘'s program-

ming, relating to general service to the community.

Sggrts

This statlon does not seem to be a sports-oriented one, No play-
by-play reporting of events was heard, nor was any mention made that such
activities would be broadcast., The only sports heard during the air checks

were brief storles at the end of newscasts,
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Sprcific Service for the Black Community

Consumer Informatlon

No consumer information was aired during the eight hours of alr
checks recorded on this station, 1t is possible that this station puts
public sarvice announnements of different types on the air at different
times, While there were public service announcements of other typer
on the air, rothing concerning consumer prohlems was heard., This certairly

denotes a lack of comminity service as determined by this criterion.

Employment Services

There were a total of six public service announcements hear!
during the sample time which gave information about employment. (ne was
an anmouncement encouraring boys to have a Detroit Free Press paper route
and listing a phone number to call for information, There were three
announcements which the station referred to as "Opportunity Line.,” Fach
nof these listed one job, the qualifications neesded, the salary, 2nd 1
phone number to call for information. There was a public service annnuncn=-
ment which mentiored job training for high school students and veterans, a
phone number being given to call for detalls and for informatlon about
becoming an apprentice. There was also a public service announcement for
the Detroit Urtan League which gave the looation of three employmeant
officesa and a phone number to ocall for information, Although this wis a
positive effort to serve the community, this type of service could certainly

be programmed more often,
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Informetion on Black History

‘v~ different features were heard during the air checks which
gave information about black history. The first was a brief feature
which the station called "Today in Elack History.” The entire feature
was about a minute long, with most of the time taken up by the introduction
and information concerning the number of times (12) during which i+ could
be heard during the day, Two different examples nf this feature were
heard during the sanple, The first contained <his piece of informatinn:
"On this d4ay in black history in 1861 the Confederate 3tates of America
is formed at Montgomery, Alabama.” The second example gave the followinz
tit of black history:

"Or this day in black history in 1966 the United States Civil Rizh*s
Cnonmnission reports thet the ma jority of Scuthern school districts avae
evading intesration while still adhering to federal guidelines for
desegregation, The Commission proposes federal legislation tec cutlaw
the harassment of black families sending their chlldren to predominantly
white schoole,”

The other feature heard durins the sample was a one-minute cz2nsule
history read by Ruby Dee, a full minute of historical information with thre
exception of a brief mention that the messare was a public service r~rrugh:
t~ the station by the Coca Cola Bottling Cormany. The total number of
minutes devoted to information on black history amour.ted to four, or N %!

of the entlire sample, an amount which mrely meets the requiraments of

adequate service to the community,

Informtion on Black Culture

Although the program was not heard during the sample, there was
an announcement promoting a program called “"Community Contact,” which

would be discusning "liow the Black Artist Sees His World," This could be
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considered “information,” which at least would let people know when to
listen for more information about black culture. There was also an
announcement that the month of February was Black Literature Month, the
announcement saying that the Reverend Albert Cleage of Detroit would
preach a sermon on thls topic at his church. The time devoted to these
two announcements amounted to less than half of one per cent of the total
sample, Certainly a statlon which programs specifically for the black

community could be expected to provide more information of this type than

that mentioned,

Housiqgﬁlnformation

No information concerning housing was heard during the sample air

checks, which means that service to the black community under this criterion

was not rendered at all,

Educational Programs

No educational programs were heard during the air check samples.
Two programs were mentioned in the preceding section which might be
considered esducational., While these programs do fulfill the requirements
of this criterion, the service could have been much greater to the

community if they had been heard during the week rather than on weekends.

Advertising in a Positive Manner

This station seemed to be the most "commercial®” of the three in
the Detrolit area, more than twenty per cent of the sample time being devoted

to commercials, Only two products advertised might be mentioned in this
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section as not meeting standards of this criterion, These two are the
announcements for the Nadinola Sweepstakes and the commercials for
Preparation H, The first product is a bleaching cream. Products which
tend to negate the drive among black pecple for raclal pride have been
sald to be advertising of & negative nature on stations such as these,
Since bleaching creams have been sold to Negroes for many years with the
idea that they could make thelr skins lighter and thus come closer t-
being white, this type of product would tend to lessen a feeling of
"Black Pride.” The feeling among many modern black people is that "Black
is beautiful,” a concept in direct opposition to the idea of black
people's trying to appear to be white.

The commercial for Preparation H, which has been discussed earlier
in this chapter, 1is not in the same category. This product is considered
to be too personal to be advertised over the radio according to the
National Assoclation of Broadcasters, While this has little to do with
the criterion in question, this type of advertising is in general disfavor

among many in the broadcasting industry,

Information on Publlic Health Facllities

No information of this type was presented on the station during
the eight hours of air checks sampled, thus no service to the community

was provided within the boundaries of this criterion.

Community Action

This criterion includes investigative reporting, editorials,

documentaries, and services such as a radio "action line,” Although the
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news service on this station was a good publlc service (heard often and
with local news reporting), there was no investigative reporting heard
during the sample tilme, Nor were there any oditorials aired., While,
according to the "handout sheet,” some programs may be investigative
in nature and may include discussions of problems, only one of the
programs meets the definition of “a radio action line.” This is the
program “Soul Sound Off,” described as a call-in feature which can be
heard every hour on the station, One wonders which hours are meant.,
This feature was not heard at all during the entire eight hour air check.
Hopefully, some of the other programs are heard at some time during the
weekly broadcast schedule, It is most likely that they are not heard

during the work week from Monday through Friday,

Summary

In the overall programming during the eight hours of air checks
which were recorded between the dates from January 19 through February 16,
1970, eleven per cent of the total time was composed of news and public
service announcements of differing types. Of the remainder of the sample
time, much of it was taken up by records (56.86), commercials (20.5%),
Jingles (2.1%), and disc jockey "chatter” (9.6%). Although it is a some-
what larger a figure for “information” than for the other two stations in
the Detroit area, eleven per cent is not a very high percentage for
information which could be transmitted by a station of this type.

In terms of the nine criterla suggested for general public service
for a community, this station appears to “measure up” with respect to only

three. For "local self-expression,” 6,5% of the sample was heard. In the
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area of "public affairs,” only the suggestion that a program would be
heard at a later time was heard during the sample, The "news reporting”
on the station was indeed a positive aspect, with 7,5% of the time used
and a great degree of local reporting. In the followling respects, the
station falls to meet the criteria: the development and use of local
talent, children's programs, religious programs, educational programs,
editorials, and sports,

In the second category of nine criteria discussed for this
station, service was performed adequately in only three, Information was
heard concermning employment services, black history, and black culture,
"Negative indications"” included consumer information, housing information,
educational programs, advertising in a positive manner, information on
public health, and community action,

This station showed more positive aspects of serving the needs
and interests of a community than did the other two stations in the Detroit
area., However, it would still seem that more could be done. More than
twenty per cent of the sample time was taken up with commercials, a
practice which would seem to indicate that the station is not in financial
difficulties, Also, more than fifty-six per cent of the total time was
used for records, In terms of both the criteria and the apparent
"financial health” of the station, it would appear wise and possible for
it to spend less time than that on records and more than eleven per cent

of its time on news and public service.



CHAPTER V1I

WWWS-FM, SAGINAW:

Ownershlp and Station Organization

WWWS-FM, Saginaw, began operations last year with a new license
issued to the Clark Broadcasting Corporation. The President of the
corporation 1s Lumphra Clark, a former Detroit auto worker, His son, Earl,
is the Vice President and General Manager of the station, The Clarks are a
Negro family; thus, this station is one of the few black owned-and-operated
radlio stations in the country, The station began broadcasting on October 24,
1969, at 107,1 Megahertz with an effective radlated power of 4,500 watts,

The Clark Corporation 1s not associated in any way with other
media of communication, It 1s associlated with another business, however--
the real estate business in Detrolt, This station 1s the only one licensed
to the Clarks, and it is not affilated with any other station,

The station is organized in the following manner: Lumphra Clark
1s the President, Earl Clark is the Vice President and General Manager, and
Eddie White 1s the Operations Manager and Program Director, In addition,
there are also a sales manager, a music director, and a news director. The
Operations Manager, Eddie White, supplied most of the information in this

section during two personal interviews,

1The information in this chapter was obtained from personal inter-
views with station management, from a station rate card, and from nine hours
of alr checks recorded between March 13, 1970 and March 25, 1970,

161
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The station is representied nationally by Greener, Hiken, Sear,
an affilliation which is quite recent since it has not been on the air very
long. The Operations Manager reported that the station is not presently

a member of any professional broadcasting assoclations,

Personnel

There are a total of twelve people employed at the statlion in
the following classificationss Administrative and Executive, Performers,
Secretarial, and Engineering. The mclal breakdown is as follows:s
Administrative and Executive: Three Negroes, no whites; Performers:s Five
Negrces, two whites; Secretarials One Negro, no whites; and Engineering:
One Negro, one white,

Eddie White, Operations Manager, reported that the employees are
required to have a Third Class Radio-Telephone Operator's Permit with Broad-
cast Endorsement, He sald that most of the employees have attended some
type of broadcast school or trade school, Recruiting takes place, according
to White, by advertising 1n such trade journals as Billboard and Broadcasting.

The average annual pay scale in the classifications given above
18 as follows: Administrative and Executive, $6,000,00; Performers,
$4,000,003 Secretarial, $3,600.00; and Engineering, $5,000,00,

According to White, the station does not try to maintain a racilal
balance on the staff--if a person is well qualified to do the job, his race
does not matter, As shown above, the station has several white performers
on the air. The Operations Manager sald that the important consideration is

that the people in the community accept the person on the air,
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wo final questions were asked about personnel during the inter-
view with Whites (1) How many of your employees are union members?
(2) Which unions are represented in your station? The answers to both

questions were “none,"

Programming

Since this station has been on the alr only since October 24,
1969, it has not programmed specifically for the Negro community for a great
length of time, It does, however, program all of its on-the~air hours to
the black community. According to White, the people at the station have a
desire to serve the needs and interests of the people in the black community
in which the station broadcasts,

The programming day begins at six a.m. with a half-hour of rural
country blues., From 6:30 a,m, until Midnight, the programming is generally
Soul music, which the station calls "Soul 40," probably to parallel "Top 40,"
From midnight until four a.m., jazz is heard, and from four until six a.m.,
the station programs gospel music, Sundays from six a,m, until noon,
rellgious services and gospel music are heard,

The station relles heavily on the music and news type of format
with disc jockeys twenty-four hours., However, White saild that the station
has been planning to expand its programming to include forums and discussion
programs, with heavy community interest, Nothing of this type is shown in
the rate card, however,

There are interviews, however, although White said that these are
not regularly scheduled. They are inserted into the regular programming as

they become available, He mentioned specifically an interview with
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Dr, Vivian Smith, a black Pedlatrician who spoke about black child mortality
and about obstetrics, He said that the station puts information about
things such as legal ald, boys' clubs, and other items of community and
public interest, on the air sporadically, Once again, however, there are
no regularly scheduled programs,

The station's news schedule consists of a five-minute report once
an hour bheginning at 5:55 a.m, and running until 4:55 p.m, The news,
according to White, 1s localized as much as possible with some local
community news, The station does not editorialize at the present time,
although White said that perhaps later, as the station becomes more

established in the community, it will begin to speak out on local issues,

Soonsors and Audlience

In the process nof looking for station sponsorship, the station
Wwent first to the black businessmen in the community. The belief wrs that
since this is a black station, primarily serving the needs and interents of
black people, the first busines<men who should he called on hy salnsmen
should be black. At the time of this interview (Jainuary 5, 1970), the
station had contracted with some large sponsors such as Chicken Joy,
MacDonald’s Hamburgers, Garber Buick, and the Saginaw Mall on a preliminary
hasis, Some of the smaller businesses which sponsored the station vere
beauty shops, arber shops, and restaurants,

The estimate of percentages of sponsorship from the rational
market and from the local area were one per cent and ninety-nine per cent
respectively, All of the commercials, accordings to White, are almed- toward

the Negrec audilence specifically.
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The station's rate card lists four different classes of times
Class AAA, Class AA, Class A, and Class B, Class AAA time is Monday
through Sunday from 6100 a.m., to 9100 a.m, and from 3300 p.m, to 7100 p.m,
Class AA time is Monday through Sunday from 9:00 a.m., to 3100 p.m. Class A
time is Monday through Sunday from 7:00 p.m. to 1300 a.m., Class B time is
not shown, Discount pricing occurs with multiple commercials and with
multiple wesks of coverage. Between one and forty-eight commercials are
broken down into six categories of prices in each time classification, and
one to fifty-two weeks are broken down into four different categorlies in the
same way. In Claas AAA time, minute commercials range from $10,00 each to
$6.00 each. Thirty-second commercials range from $8,00 to $4.00 each., The
station has prices for ten second commercials, also, these ranging from
$5.50 to $3.50., In Class AA time, minutes range from $8.50 to $4.50, thirty
seconds range from $7.00 to $3,00, and ten seconds range from $4.75 to $2.75.
In Class A time, only minutes are shown, these ranging from $7,00 to $3.00,
White estimates the average number of commercials broadcast at eight per
hour,

The intended audience, according to White, i1s the entire black
community within the statlon's coverage area, although no audience measure-
ment studies which include this station have been completed as yet. The
station does not yet subscribe to a service, White sald that personal
involvement with the constituency 1s encouraging, and that face-to-face
contact with many members of the community occurs often., He showed the
writer several large plles of letters and telegrams which were skimmed
briefly for content. The responses which came from adults and young people

were quite favorable toward the station operation.
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Public Service

In a letter to the writer, dated October 10, 1969, (before the
station went on the air) White mentioned several types of public service
programs which he sald would be aired. He said that the Saginaw Branch of
the NAACP would set up a fifteen-minute program on one weekend to spotlight
its activities, and that a simlilar program would be developed with the
Community Action Committee of Saginaw, Also, he sald that the Flint Urban
League was cooperating with a program of the same type. He added that the
station would air a job-finding program which would spotlight job openings
in the Saginaw-Flint-Bay City areas. This, he sald, would be in cocoperation
with the local branches of the Michigan Employment offices, He then
mentioned some of the followlng organizations to which, he sald, the station
would extend its services: Boy Scouts, Boys' Club, YMCA, YWCA, Saginaw
Police Department, Saginaw Fire Department, Civil Rights Commission, and the
Saginaw Board of Education, among others,

In the future, White said, the station hopes to be able to sponsor
athletic teams in the community. Another interest mentioned was to bring
high school students to the station in an effort to interest them in broad-
casting as a career.

When asked about responses from the acknowledged leadership ot
the Negro community, White responded that good responses had been received.
He sald that there were no special requests from people, the leaders in the
community merely urging the station to do what it had planned to do,

Support was given by the former Mayor of Flint, Floyd McCree.
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Description and Analysis of the Broadcasts

This station sounded different from any of the preceding ones in
this study. Perhaps because this is a new station, having begun on-the-alr
operations only on October 24, 1969, the general overall tone of the station,
it seems to the writer, is one of adolescence., It seemed that all of the
disc jockeys were quite young, and were trying to impress the listener with
a "super-cool" image, which is a front which many teenagers (of all races)
seem to try to maintain, It also seemed to the writer from listening to
the air checks, that this group of young people had the attitude that they
were golng to operate a radlo station for black people, and they were golng
to appear to be as deeply rooted in the black culture as possible, In the
judgment of the writer they may have overdone 1t.,2 More will be said
concerning this below during the discussion of the disc jockeys.

Nine hours of alr checks were recorded for the statlion, from
March 13, 1970 to March 25, 1970. They were recorded during the Monday
thirugh Friday weekday period between the hours of seven a.m. to nine p.m,
The elements heard during the times recorded included disc jockeys,

commercials, news, public service announcements, records and Jjingles,

Disc Jockeys

There were five disc jockeys heard during the air checks, all of
whom spoke with heavy dialects and, in varying degrees, used patols of one
type or another, The first disc jockey heard was the morning man, Bobby Q.

Day. Actually, this person is Eddie White, the station Operations Manager,

2A black student, well versed in broadcasting, agreed with the
writer.
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the person with whom the writer spoke during the interviews. On the air,
he used dialect extensively and alsc used many slang expressions. He
purposely spcke in a patols, whereas during the interviews with the writer,
he spoke in as close a manner as possible to general American speech,

He talked a great deal., Some of the things he sald were as
followss "Hey! Hey! Hey! Hey! Hey! Look out! Look out Ruby Andrews,"
Pause., "Oh she's a monster huh! Oh she's a beautiful black soul sister
too I tell you the truth."” He told a number of specific people by name to
wake up. "Y'all get outta that bed! Get outta that bed! Y'oughtta be
‘shamed yo sef.” He played a record of a woman talking to a crying man,
who said she #as leaving him because he was lazy and had lied to her. This
disc jockey t- "ked to women in the audience after this record telling them
to throw the lazy men out and leave them, He salid, "He oughta be out some-
where workin®’, Coppin' a slave, But he's layin' up in bed waitin' for you
to earn his pay. Waitin' for you to give him some bread.”

The second disc jockey heard during the sample air checks was
Donnie "Sweetmeat"” Cool, His program was introduced by the jingle, "W3SOUL
presents the lad that's got more soul than Fort Knox got gold-~The Donnie
Cool Show.” (Calling himself "Sweetmeat,” he spoke very fast and occasionally
ran words together so rapidly that the writer could not understand them at
all, His dialect was also almost not understandable to the writer at times,
It seemed to be different from some of the others, sounding something like
a deep South Negro drawl, spoken very rapldly with sounds slurred together,
Ho also snapped his fingers and clapped his hands much of the time when he
spoke. Some of the things he said were as follows: "Ya know las' night mon,
we had a mos' rashus good time . . . ." "Good sugar, good cooka cooka cooka

cool, What's the use of me givin' you all of these good yum yums you gonna
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give it away.” "Time to tighten up it all (something, something not under-
stoodJ spring and git on with the soulful thing! Dig me now," Over a record
he said, "Bring it on down to the nitty gritty one time fo' the chocolate
folks =- come on brothah.” "Get down wid the nitty gritty! You smokin'
brothah!” He shouted over records many times, for example, “C'mon sweetmeat!
You such a pretty righteous good chocolate boogle too!"”

All of the disc jockeys on the statlion who were heard durling the
sample talked at times about the opposite sex, One of the comments made by
Sweetmeat was, "Ah'm the only man in the world who ain't got nobody -- un --
Anybody's out there qualified, willin’ and able, ah'm sittin® between the
turntable an’ I ain't talkin' about you either, Mabel,” And this was heard
over a record, "Ah feel so good this evenin' 'n’ ah didn't even eat mah
chittlin's today,"

The next disc jockey heard during the air checks was one called
Don Juan, The Lover, whose program was introduced by a Jjingle llke this:
“Brothers and sisters, it is indeed an honor as well as a pleasure to present
to you the greatest lover in the nation, Every single place he's gone, he's
recelved a standin' ovation, I'm talkin' about Don Juan, The Lover.” This
disc jockey also spoke with a dlalect and in a patois much of the time. He
spoke over records and to the artists with a great deal of emotion and many
times in an emotion-filled whisper. He called records "Jam.” He also used
a hipster type of slang such as "Twenty-five minutes on the down-swing of
eight o'clock.” Only one quotation was taken from this announcer as followss
"Hey to be so0 exact, mama, that's a natural fact, heah! Known as a heart-
breaker, lovemaker, and a girl-friend taker., DBetter yet known as the woman's
pet and the men's threat huh, I'l1 put a part right dead in yo' heart ~irl,

Make yo bladder sh:tier heah, Make yo livah quivah,”
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The next disc jockey heard durlng the alr checks was a girl.
Although it was not planned this way, only a half-hour of the air checks
were scheduled during her shift. (The air checks were not planned around
disc jockey shifts.) However, she was about twenty minutes late for this
particular shift, The station did not explain that she would be late, nor
did she offer any explanation for her tardiness. Durling the twenty
minutes she was not there, someone segued records, Jjingles, recorded
commerclals and promotional announcements for her, Her name was Eva Gold,
‘The Bold Soul Sister. She also spoke with a dialect, Some exact state-
ments ares After a commercial, which was regorded by one of the other disc
jockeys, she said, "OCkey btaby, that was yours truly [obviously used
erroneously] Sweetmeat talkin' to you, Talk about his thing in Ypsilanti.”
When she was about to replay a record which she enjoyed hearing, she said,
“Okay this is what ya call it, W3SOUL, I gotta bring it on one mo' time --
The Funkadelicks. Okay, baby throw it to me this mcanin',” One other
comment was as follows: "This is Eva Gold, your bold soul sister, Don't
go nowhere ‘cause ah needs ya, ah wants ya, and ah gots to have ya,"

The final disc Jockey heard during the sample time called himself
the Brown-Eyed Brother, He was also not heard often during the hours of
the sample. He spoke with a heavy dlalect and patois, and his volce was
full of emotion much of the time, He also spoke to the artist on the
records as if they could hear him, as follows: “C'mon honey! C'mon mah
pet! Jam number one hun.” One other comment from Hrown-eyed Brother was:
“It's been a ball Y'all'! It's been the Brown-eyed brother sockin' it to

ya from the Fort Saginaw Mall.” (Remote location for the particular broad-

cast,)
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Commerclals

There were a total of forty-elght commercilals aired over the
station during the sample tape checks. Because many of them were ad-
libbed, and the dialect and patois of the disc jockey meant they were
speaking to an audience which also spoke the same "language,” it can be
conslidered that they were directed specifically to the black community.
The types of businesses which advertised, and the frequency with which
they advertised during the sample was as follows: There were thirteen
soul shows (dancing and live music), eleven bars and cocktall lounges,
seven service stations, five food stores, four commercials for tax help
and for insurance, two commercials for an exterminator, five for a
general category which includes other businesses not mentioned, but does
not include spirits, and one commerclal for a malt liquor. This last
commercial was agency produced and was the only one of the forty-eight
which the writer believes was not directed specifically at the black

community.

News

Of a total of eight-five news stories presented during the air
checks, including weather, eleven could be considered as having direct
relevance to the black community., They were as follows:t a story concerning
South Africa's being barred from Davis Cup competition becausec of the
country's raclal policies, a story concerning the Midland Democratic
Committee stating it was against the nomination of G, Harold Carswell for
the United States Supreme Court, a story 1iIn which Governor Milliken reported

that State departments are working toc dv away with salary differences
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between black and white employees, two additional stories concerning the
nomination of Carswell, a story giving the name of the new acting
director of the Michigan Civil Rights Commission, a story concerning the
black student strike at the University of Michigan which resulted in the
University regents promising to increase black and other minority
enrollment, a story about jury selection for the New Bethel Church
incident trial, a story concerning President Nixon touring the
predominantly Negro Washington Technical Institute where he was both
cheered and booed, and two stories concerning student riots over school
integration in Jacksonville, Florida. The eleven stories out of eighty-

five amounted to 12.9 per cent of the total.

Public Service Announcements

Only six public service announcements were heard during the air
checks, However, one of these consisted of a recorded interview, which
lasted for fifteen minutes, with someone who had information about jobs
for black people, Therefore, the total time in minutes for publiec service
annocuncements amounted to 32,5 minutes, or an average of 3.6 minutes per
hour,

The total number of public service announcements relating
specifically to the black community amounted to three; in minutes, it
was 16,5, or 1.8 minutes per hour average, It is obvious that the fifteon-

minute interview was included here.
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Records and Jlngles

Over the nine hours of recorded air checks, 124 records were
played. The average number of records per hour amounted to 13,2, 'There
was also a total of fifty jingles heard during the sample time, the
average number of jingles per hour amounting to 5.6. The jingles, which
were recorded by ‘he station staff, were generally overmodulated and
difficult to understand. The most popular one, that 1s, the one which
was used more often than others,was as follows: A volce shouting in -
very heavy dialect, "W W W S - FM, Saginaw, 107,1, Blue in the Valley
twenty-four hours a day."” Another popular jingle which was also shouted
and overmodulated said, "W3 SOUL" with the Soul heavily echoed and
tratlineg off at the end.

A3 mentioned above, the Jjingles were poorly reccrded. Tt micht
be proper tn mention here also that the commercials which were locally
produced were also not recorded well, The production at the station,
while it was fairly "tight,” was alsc 2 bit different frcem that of penera’
auidience stations. At times, the announcers spnke over records to such

an extent that the records could not be heard at all,

Service to the Community

Coneral Saervice

During the nine hours of alr checks recorded for this station
from March 13 to March 25, 1970, the following figures were tabmlated

for tha different elements of programming:
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Commercials in minutes -~ tOtal..-..........--...-. 53
Commercials in minutes - average per hoursescseeee 5
Commercials in minutes - percentage of total time, 9
Public Service Announcements in minutes-totale.e.. 32.5
Public Service Announcements in minutes - average

mr hou..l.....'l'......lll...l..ll{lll.’.'l'...l 3.6
Public Service Announcements in minutes - percentage

Of toml time.!..l....ll.......l.....l.l..ll..l... 600
Public Service Anncuncements specifically for the

black community in minutes=1otal...sececcssccsssee 1645
Public Service Announcements specifically for the

black community in minutes - average per hour.,... 1,8
Public Service Announcements specifically for the
black community in minutes - percentage of total
time.a.-.......-............................-...-. 3.
News in minutes - totaloo-..--.--....-...-.--.-... 39
News in minutes = avaerage per hOUYsseesevrsacsonanne L
News in minutes - percentage of total..secsvececes 7

MNWOo -

The total percentage of time represented above is twenty-three
per cent. There were a total of 124 records played during the alr checks,
Assuming an average of two-and-a-half minutes per record, this totals
310 minutes, or an additional 57.4 per cent of the total time, This
brings the total to 80.4 per cent, and leaves 19,6 per cent of time to
be used for jingles and for disc jockey "chatter.” This is an exception-
ally large percentage of time for talk by disc jockeys on a modern radio
station, most modern formats calling for very little talk by the disc
Jjockeys., These particular announcers did not use the time for much
beslides incidental small talk,

The total percentages for news and public service announcenents
amounted to 13.2, This seems to be a very small percentage of time for
a station to devote to helpful information, especially since three per
cent of this figure consisted of one fifteen-minute interview concerning
Jjobs for black people with the State Department of Natural Resources and
the information presented here could have been presented in a fraction of

the time.
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Looking at the ecrlteria described in Chapter IIl, one can obtalr
a closer look at the service of this station., Two categories of criteria
are used, oner for general service to the community, and the other for

specific service to the black community,

Local Self-Expression

Other than the socul music which was played exclusively, and the
emphasis on dialect and patois, no elements which the writer could call
"local self-expression’” were heard, The emphasis seemed to be on youth,
a9 heard in the remarks of the dAisc jockeys. Certainly, an audlence =study
of the station would help to identify the actua) listeners, with the
result that there could be a more certain identification concerning the

extent to which this programming is indeed allowing local self-expresstion,

Development and Use of Local Talent

The writer did not hear any programming which either develoned or
made use of, in any way, any local talent, Furthermore, nco such progsram-
ming was mentioned during the interviews, Tt would appear, then, that

cervice as described within this criterion was not performed,

Children's Programs

No chlldren's programs were heard during the air chacks, nor woere
any mentioned during the interviews with the station Operations Manager,

Within this criterion, no mervice was rendered to the community.



176
Religious Programs

None was heard during the air checks. During the interview,
the writer was informed that between the hours of four to six a.m, daily,
the programming would be strictly gospel music, Also mentioned at the
same time was that on Sundays from six a.m, until noon, the programming
from the studic would be religlous in nature. This would fulfill the
requirements of service to the community within guidelines of this

criterion,

Educational P;gg;ams

No educational programs were heaxrd during the air checks nor
were any planned, according to the station Operations Manager, Thus, no

service of this type was performed for the community.

Public Affairs

No public affairs programs were heard during the air checks, nor
were any programs of this type to be regularly scheduled, according to the
station Operations Manager. Instead, he mentioned that these programs
would be inserted into the regular programming on a spontaneous tasis
as they became avallable. Some of the programs which he mentioned were

described briefly in an earlier portion of this chapter.

Editorials

No edltorials were heard during the air checks. ‘lhe Uperatlons

Manager had said that the station was not planning to do any editorializing
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in the near future, believing that the station should have time to

develop in the community and become accepted first,

News

News was presented during the alr checks at least once an hour
for elght of the nine hours of the sample, The amount presented varied
from six minutes to five minutes to one minute. Apparently a five-
minute newscast should have been regularly scheduled at five minutes
before each hour, and a one-minute summary of headlines should have been
regularly scheduled at the half-hour. Obviously, this policy was not
always adhered to.

There was no regular newsman heard during the sample, Generally
a disc jockey who was not on duty at the time read the news. There was
no evidence of local reporting, nor was there any attempt to localize
stories in any way. The total of 7.2 per cent of news is not encouraging
for a station which 1s supposed to be serving a community which turns to

radio for information.

Sgorts

The only sports heard during the air checks was stories at the

end of newscasts. The station does not program live events,
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Specific Service for the Black Community

Consumer Information

No information of this type was heard during the sample air
checks, nor are there any regularly scheduled programs featuring this
type of information, This type of information should be presented often

enough to be heard at least once during a nine hour sample,

Employment Services

There were two specific times during the air checks at which
employment. information was provided in some way. The flirst was a fifteen-
minute recorded interview by the station Operations Manage» with
Mr, Rohert Freeman, of the Michigan State Department of Natural Hesources,
who was at the station for the purpose of recruiting more black men to
work in conservation positions for this particular State department, ‘The
interview brought out information concerning the types of duties whinh thn
positions would entall, the qualifications needed for the jobs, the mav
and benefits, the locations in which the positions were avatlarle, and
the examinatlons that were necessary, Freeman left application forms ~+
the station for those who wished to apply.

‘The only other information concerning employment which s heard
during the air checks was a one-minute announcement about the Vanpuard
Assoclatlon, which was beginning a youth program in order to met young
people to sell newnpapers to earn money and stay out of trouble. The total
amount of time used for presenting this type of information durins the

alr checks amounted to three per cant of the sampln,
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Information on Black History

Although a Jjingle was heard which announced "Soul History,"
this apparently was meant to introduce older popular records, since it
was always followed by the playing of a record. During the entire
sample time, only one thirty-second announcement was heard which might
possibly be considered a statement about black history. This was an
announcement read by Dians Ross concerning information about the Southern
Christian Leadership Conference and its relationship with Dr. Martin Luther

King, Jr, -- the special occasion was Dr. King's birthday.

Information on Black Culture

During the entire sample air check time, only one thirty-second
announcement was heard which was related to this criterion, This was an
announcement of a jazz concert in the community. (Actually this was not
presenting any black culture, it was merely pointing out that a concert

was to be held,)

Housing Information

None was heard during the air checks nor are there any regularly
scheduled programs which would present information of this type, Infor-
mation of this type should be presented, either at regularly scheduled

times or often enough to be heard at least once in nine hours,

Educational Prqgrams

No educational programs were heard during the air checks, nor

wore there any regularly scheduled,
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Advertising in a Positive Manner

All but one of the forty-elght commercials aired during the
sample time over this station have been evaluated by the writer as being
geared specifically for the black community, That one exceptlon was an
agency-produced spot for a malt liquor. There were no products advertised
which could be interpreted as demeanling to the relatively new lidea of

black raclal pride,

Information on Public Health Facllities

During the entire nine hours of air checks, one announcement was
heard which might be considered related to this crtierion., This was a
one-minute announcement giving a phone number to call if one wanted to be
a volunteer worker for the Saginaw Planned Parenthood organization, The
announcement did not give any specific information about planned parent-

hood, only that volunteers were needed.

Community Action

This criterion includes editorials, investigative reporting, and
such services as radio "action line” type programs. No programs of this

type were heard during the alr checks.

Summary

In the evaluation of the community service of WWWS-FM, the overall
programming was first examined. Tt was reported that the station is on the

alr twenty-four hours a day with nothing but disc jockey type programs
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all of the time, although other types of programs may be aired but not
on a regular basis, Nine hours of programming were analyzed as a sample
by the writer, These were recorded during the regular working days of
the week (Monday through Friday), and between the hours of seven a.m, and
nine p.m. During this time it was found that 7.2 per cent of the total
was used for the presentation of news. An additional six per cent of the
time consisted of public service announcements of all types. The reralnder
of the time was taken up with commercials (9.8%), music (approximately
57%), Jjingles and disc jockey “chatter.” This means that a combination
of news and public service announcements amounted to 13.2 per cent of the
total. In the judgment of this researcher, this appears to be a waste of
some valuable time in a community where information can be of great help
to many of the people. If the time were crowded with commercials, one
might say that some excuse could be found--after all, a station must
provide revenue if it hopes to continue serving the public. However, this
is not the case here, inasmuch as commerclal time amounted to only 9.8
per cent, Perhaps some of the time which was taken up with small talk by
the disc jockeys, or by a few of the records, could have been used instead
to provide information of some sort to the community. Since this is a new
station, perhaps it can be sald that in time the emphasis will move toward
more information and less entertainment strictly for the sake of entertain-
ment.

In an effort to evaluate the service aspects to the community for
this atation, the two sets of criteria which had been previously developed
(general criteria for serving the public interest, and specific criteria

for serving the black community) were used,
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It appears that this atation "measures up" with respect to only
three of the nine criteria in the first category. These were Local self-
expression, Religious Programs, and News, The first of these is somewhat
questionable. While one might say that because the station is programming
"soul” music, it is programming some sort of local self-expression, unless
an audience study could show that there is a loyal, satiafied audience,
this statement is somewhat doubtful., The second area in which the
station “measures up” is Religious Programming. While none was heard
during the air checks, it was reported that the station programs gospel
music every da& from four a.m. to six a.m., and programs religious music
from six a.m. until noon on Sundays. The last area which may be considered
"positive”™ pertains to News, While just over seven per cent of the sample
time was devoted to news, there was no local news reporting heard, Nor was
there any effort to localize those storlies which could have been of
specific interest to the community., The news was read from the wire,
apparently unedited,

Service within the confines of the six criteria which follow for
this station was not adequate. Development and Use of Local Talent,
Children’s Programs, kEducational Programs, Public Affairs, Editorials, and
Sports., Although cne or two sports stories were reported at the end of
most of the newscasts, these were supplied by the wire service. The
station did not broadcast any live sports events, nor did it seem to
provide any more than this small amount of sports information,

In the last category of criteria for evaluating Negro-oriented
stations, this station was found to "measure up" in terms of five of_thc
nine. These were Employment Services, Information on Black History,

Information on Black Culture, Advertising in a Positive Manner, and
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Information on Public Health Facilitlies. Of these, the only really
meaningful coverage was in Employment Services. Here agaln, only one
incident was very meaningful; the interview with the officlal from the
State Department of Natural Resources who was looking for black people
to work in conservation, However, thls information could have been
provided in a fraction of the fifteen minutes taken, and the remainder
of the time could have been used for other employment information,
Similarly, in the other areas where the station may technically "measure
up,” the programming leaves much to be desired, For example, Information
on Black History was represented on the statlon during the sample by a
one minute announcement reminding the community of Dr, Martin Luther
King, Jr.'s birth date and his association with the Southern Christian
Leadership Conference, Actually, this announcement did not provide much
in the way of meaningful information, Even if the station were to provide
a one-minute announcement an hour of meaningful capsule historical
informatlion concerning black history, thls would be a large improvement
over the present service. Furthermore, the one thirty-second announcement
concerning the jazz concert was not really providing information on black
culture. It was merely telling people that a jazz concert was going to
take place in the community and that people could attend if they so
desired. Other than this no Informatlon on Black Culture was provided.
The judgment concerning Advertising in a Positive Manner was considered
to be "positive” because the station did not air any commercials which
wore considered detrimental to the i1dea of black racial pride. The final
area which has been listed as “positive,” Information on Public Health
Mcilities, was represented in the sample by a ane-minute announcement

asking for volunteers for the Saginaw Planned Parenthood organization,
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No information was given concerning the work done by the organization,
only that volunteers were needed. Actually, this does not seem to provide
much in the way of service by the station,

With respect to the following criteria in this category, the
programming was found to be*hegative” in the areas of Consumer Infor-
mation, Housing Information, Educational Programs, and Community Action,

Other than a relatively small amount of news, one type of
employment opportunity, and the reported religious programming during pre-
dawn hours and on Sunday mornings, very little of public service can be

attributed to this station, according to the criteria presented in this

stUdy .



CHAPTER VIII
WAMM, FLINTY

Ownership and Station Organization

The current licensees of WAMM, Flint, are partners, who acquired
the station March 1, 1968, Neal Mason is the President of the company
and also the General Manager of the station. His partner, Gerald Scherr,
is an attorney. Both of the partners are white.

The owners of this station are not associated in any way with
any other medla, nor with any other business, This station does not
malntain any affiliate relationship with other stations,

The table of organization for the station, briefly, is as follows:
Neal Mason, President and General Manager; Mark Parr, General Sales
Manager, and Tony King, Program Director. There are alsc a News Director
and a Music Programmer.

Until very recently, the station had been represented for national
sales by Greener, Hiken, Sears, but the connection has now been severed.
This station, which broadcasts on a frequency of 1420 Kilocycles with 500
watts of power from local sunrise to local sunset only, 1s not affiliated

with any professional associations.

e information in this section of the chapter was obtained through
a personal interview with Tony King, the Program Director of the station,
Many attempts were made to secure an interview with Mr, Mason, but all of
them were ignored., Other information was obtalned from the station rate
card and from eight hours of alr checks recorded between March 13, 1970

and March 18, 1970,
185
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Personnel

There are a total of fifteen people employed at the station in
the following ~atecories: Administrative and Executive, four, all white;
Performers, four legroes and one white; Secretarial, two Negroes; and
Ensineering, one Negro and three white, The station requires that all of
1ts employees have had on~the-alr experience or other types of practicnl
experlence, However, formal training of any kird is not requlred, ilew
personrel are recrulted in various ways: sometimes through advertisecments
in trade journals, and sometimes "by word-of-mouth,” For on=the-air
personnel, the management either auditions live cor requests a broadeast
tape. At least two years of experience are cenerally required,

Average annual pay scales were requested for all of the employre
categories listed above, However, this information was not available CTor
most of these positions since the Program Director did not have accers
to them, The only figures which he could supply were those for perf{crmers,
these figures ranging from $120,00 to $185,00 per week,

The Program Director mentioned that the station does not attenpt
to maintain a racial talance of the staff., HRather, people are hired
according to need and ablility, All of the on~the-air staff and a1l of
the engineers are members of the National Association of Prerdeast
Employees and Technicians, which is the only union represented in the

station,

Programming

The station has programmed one hundred per cent for the black

community since March 1, 1968, The Program Director reported that thirc
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programming went into effect because there was a definite need for it
with over 75,000 black people residing in Flint alone.

Most of the programming on the station is of the disc jockey
variety, with soul music as the main entertainment feature, This
programming prevalls six days a week. On Sundays, however, there is a
spiritual hour in the morning, a remote from a local church which lasts
for an hour, plus a forty-five minute live discussion program, "Focu::
on Flint,”

All programming, according to the Program Director, is directed
to the black community. He reported that the most popular programs are
the disc Jjockey shows and also the Sunday morning programs. From the
above information, this seems to be the entire schedule for the station
with the exception of news.

The station broadcasts five minutes of news per hour, amounting
to almcst one hour of news per day, via a subscription to United Press
International., No regular editorials are heard, but when the station
does present edltorial views, the issues pertain generally to local
government or to financial matters -- all pertaining to the black

community,

Sponsors and Audlence

The ma jor sponsors on the station were reported to be Greenley's
Appliances, Goodyear Tire Service Center, Hammady Brothers Food Chain,
and all of the Flint Malls. The types of products most often advertised
are automobiles, furniture, groceries, clothing, beers (no wines), soft
drinks, and entertainment (dances)., (Skin bleachers have been advertised

in the past.) Reportedly, five per cent of the commercials are national,
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ten per cent are regional, and eighty-five per cent are local. All of
the commerclals are aimed specifically at the black community.

The rate card supplied to the writer says on it, “"Retail rate
card 'C* effective December 15, 1968," There are three time classifica-
tions for rates listeds Class AA, from six a,m, to nine a.m, and from
two p.m, to six p.m, Monday through Friday; Class A, from nine a.m. to
+wo pem, Monday through Friday, all day Saturday and Sunday; *“Run of
Schedule,” which means that the commerclals can be placed anywhere in the
broadcast day that the station desires, However, this rate card
guarantees that up to fifty per cent of the “run of schedule" time will
be In AA time. In these three classifications, commercials are priced
according to the number per week purchased, and are listed in groups of
either six or twelve to a package from one per week to forty-eight. For
"Run of Schedule,” the prices range from $10,50 each per minute commercial
for one, to $6.00 each for forty-eight. Thirty-second commercials range
from $9.50 for one, to $5.00 for forty-eight, Under Class AA time, minute
commercials range from $11.,00 each for one, to $6.50 each for forty-eight.
Thirty~second commercials range from $10,00 each for one, to $5.50 each
for forty-eight. Under Class A time the minute commercials range from
$10,00 each to $5,50 each, and thirty-second commercilals range from $9,00
each to $4.50 each, Ten-second Identification announcements are sold for
a $5.00 flat rate with a minimum of six weekly. Newscasts are sold at
the applicable minute rate plus $3,00, There are also yearly bulk rates
listed, which some of the regular station sponsors in all probability use,
These range from $6,75 per one-minute commercial for a minimum of 312 per
year to $5.,00 each for a minimum of 2,080 per year, Thirty-second

commercials range from $6,00 each to $4,25 each for the same figures,
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The rulk plans alse guarantee that 807 of the ecommercials will nhe placed
irn Class AA time. The Program Director menticned that he thought thr
average number of commercinls broadcast per hour amounted to ten,

The intended audience for the station, according to the Prosram
Director, c¢nnsists of all of the black people in the community., The
statlon has used Pulse and a special survey of Plack Pulse as audience
measurements. In addition, it conducted its own telephone coincident-~1
survey in July, 1969, Out of eleven stations, WAMM was either the first
or second cholce of the people within the limits of Flint. The staticu
was third or fourth choilce within the entire Genesee County area, acccrd-
ing to thelr survey,

Listener response to the station in the manner of telephone calls,
mail, and requests have been excellert, according to the Program Director,
He sald the station also is always overloaded with requests for announce-

ments for the Community Billboard.

Public Service

In general terms, the station serves the public bty atring announcn-
ments for civic, service and charitable organizations, Specificrlly, the
Program Director was able to report one public service criented progranm
which the station broadcasts. ‘I'his is "“Focus on Flint,” a forty-five
minute program of controversial discussion devoted to issuaes in Flint,
which is broadecast on 3unday. It was also repnrted that the station airs

announcements of meetings and information on housing and education,
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One outstanding event which the station developed in the
community during the past year was a Christmas party which was held
in downtown Flint on Saturday, December 20, 1969, from six to nine p.m.
The station gave away gift certificates to downtown stores. This progran
was supposed to have been sponsoreds but according to the Program Director,
the downtown merchants shled away from the activity and the station went
ahead with it on its own expense. The statlon also participated, along
with other area radlio and television stations, in Operation Emergency,
on January 19 through the 23rd of this year., All stations in Flint were
asklng for money to buy clothing for the needy--an emergency caused by
the fact that money which was supposed to have been allocated for this
Purpose by some agency was not so allocated.

The question was asked whether the station was planning any other
events for the public interest during the remainder of this year.
According to the Program Director, the station is planning on at least
three ma jor campaigns, While the specific plans for these are not known
yet, these will be money-raising campaigns.

Responses from various leaders in the community have been
reportedly good., Positive responses and appreciative comments have been
recalved from organizations and from individual leaders of the Negro
community, Responses from the white community leaders or representatives
have generally indicated little interest; while no negative responses
have been received, very few positive statements have come from this
direction either.

According to the Program Director, the strongest points in
programming to the black community are that people can identify with the

black disc jockeys and with the soul music, The weakest points indicated
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that the station has a daytime only licenss and that the station lacks

a news staff which could provide the prooe= pommunity coverage,

Description and Analysis of 4ihe Broadoasts

A total of eight hours of air cherks were recorded and analyzed
for this station. These were recorded “etwesr March 13, 1970 and
March 18, 1970, The hours and times were generally the same as for the
preceding station air checks.

The outstanding characteristic of this station at the particular
time of the air checks, and a characteristic smhich was very obvious for
a listener to hear, was a promotionma]l camgmign which had been in progress
since March 3, 1970. The station md ammomoed that someone had taken
the "W” in WAMM and that this "¥W" wmas nesfed mdly by the station,
Management had offered a remmrd of $35.K to® anyone who could return the
missing “W”, This amount was subsequently increased to $500.00, All that
a person needed to do to obtain the "W', zcrording to the promotional
announcements heard, was to ask everyme 7 he hed it, If he happened
to ask the real "W” snatcher, it would be “mmediately surrendered, The
extent that this public relations stunt mms Jromoted over the air was
almost overwhelming, A total of fawtyp-ffoxr amnouncements which promoted
this stunt were heard during the alr chesigs. The total number of minutes
of announcements was 19,60, or about two-ami-a~malf minutes per hour on
the average devoted to this,

Compared to this figure, there were only five minutes of public
service announcements heard during the allr oheocks, The totals listed
above for this stunt were only for formml, Tecorded announcements, 'the

disc jockeys mentioned the misaing "¥” cwer and over, In fact, there
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were a total of 127 “mentions” of this stunt during the sample time.
This amounted to more than the total number of records heard, which was
123, or an average of 15,3 per hour,

This advertising stunt, then, was the most pervasive element
heard during the sample air checks, It had been in progress since
March 3rd, and one wonders whether this same amount of time was being
devoted to it for the centire time, and how much longer the stunt las*ed.

Other than these “plugs” for the missing “W", the elements most
frequently heard consisted of the records, A total of 123 were heard,
almost all of them highly commercial, Motown type of soul music., The
average number of records played per hour amounted to 15.3. The next
numerous element heard consisted of jingles. There were 116 times when
Jingles were played during the ailr checks, with an average of 14,5 per
hour, The jingles being used at this time did not use the letter "W"
with the rest of the call 1etters.2 Instead, a whistle sound, like a
censoring blip heard on some of the network televislion talk shows, was
heard., Several examples of jingles used are as followss "Music's movin'
with [whistle] soul radio,” One other was "AMM [ whistle] soul radio."
These were sung by a group,

Sixty~one commercials were heard during the sample time, the
average over eight hours being 7.6 per hour, In actual time, this amounted
to fifty-five minutes or 6,9 minutes per hour of commercials,

Only one public service announcement per hour was heard during

the sample, a total of eight, In actual time, this amounted to (ive

zActunlly. no legal station identifications were hoard during the
entire eight hours,
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minntes, or an average of 0,6 minutes per honr, A'l of these announ.:r-

ments were aimed specifically at the black community.

‘I'he Disce Jockeys

Unless one actually knew the disc jockey=s on thls station, or hed
seen them personally, there would be no way “or a listener to know
whether they were doins a Negro-oriented prosram or a ¢eneral audienne
procram, Three disc jockeys were heard durins the sample time, none ot
whom spoke with a dialect or used patols at any time,

Tony Kins was the first disc jockey to be heard during the samnle,
Since the writer spent some time interviewing Mr, King, the statement ecan
be made with assurance that he is not a Negrc, During his procram, hn
A1d not 4isplay any of the stylistic mannerisms which were evident in any
of the disc jockeys mentioned in the preceding chapters., He d4id nct
speak in a dialect, nor did he make any extensive use of slang expressions,
His approach was much like that of any general audience announcer,

The writer questioned him about his acceptance by a black
audience, He sald that he makes no attempt to be what he is not, belirvin-
that he 1s accepted by the black people in the audienne because hc thinks
that people sense that he likes the music and is interested $n the penple
and their prchlems, It seemed tn the writer that he was *ndecd interented
in the people and their problems, When questloned concevning Nerro-
oriented radic, he obgserved: by arousins people emotionally throush roul
misic, one could pain attention and then appeal to the intallect,

T™o other disc jockeys were heard during the atr cheacks, nolther

of whom spoke with dlalect or patois: Marcellus Wilson, the mornin«~ man
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for the station; and Johnny Rinfo, who referred tn his progranm as
"Ringoround,” None of the disc jockeys spoke over the records extensively,
nor 4id they speak to the artists, as did many of those on other statinns

of this type.

Commercials

A total of sixty-one commercials, representing thirty businec-es,
were aired during the sample, Of this total, nine could be considered to
be aimed at the hlack community. There were two commercials for Foodtown,
termed the "King of soul food;" also, four thirty-second commercials, agency-
produced for Coca Cola, which featured a soul singer; in addition, three
commerclals which combined *the above for Coca Cola with a thirty-second
announcement for a local movie theatre, This amounted to 14,8 per cent of
the total which could be said to be aimed specifically at the hlack community,
The three largest types of advertisers heard were related to furniture
and appliances with sixteen commerclals; food and beverares with fifteen;
and naew and used nar sales and services with thirteen commercials, Other
types of businesses represented included clothing stores, jewnlers, banks
and related services, real entate agenclies, drug stores, and an inaurance

ad juster's school,

Hews

Nows was heard during only five of the ei~ht hours of the nample,
Althourgh these were {ive minute nowscasts, a one-minute commercial was
scheduled in each, and a thirty-second promotional announcrment was 1lso
hroadcast in each, This meant that only threc-and-a=inlf minutes of newn
wnre heard each time, The total time drvoted to newsn, then, was eirhteen

minutes,
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A total of sixty=-six stories including weather wore herrd ‘turing
the sample, Of these, 4.5 per cent, or three ntories, were of npecific
interent to the black community, ‘These inecluded a story —oncerning GCovernor
Maddox of Georpgia, 1 story concerning school deserregation in Jacksorvill.:,
Floridan, and a story concerning President Nixon tourings a predominantly

black university,

Service to the Community
ffeneral Service

The followins data were recorded durins the sample alr checks:

Commercials in minutes-toml...liﬂﬂ...l.l.l..l..'ll.'...’l. 5‘:‘(](\
Commercials in minutes-average per hOUYsseseessasssasncnsse fcx
Commercials in minutes-percentage of the totalessecessocsss L1e50
Public service announcements (all specifically

for the black comu.nity) In minuteSecscsscccsnccsceencanres 5,00
Public service announcements in minutes-averaxe yer hour,.. ‘ol
Public service announcements in minutes-percentage of

the touIICOOIOllOili|.lnotl!l‘t¢.0.lclltulooattltoooononll 1,00
Ne"s 1n mmutos-tomltoﬂiﬂlﬂﬂl...l..II"'.I...I.I.I.'Il.l.. 18000
News in minutes-average per NOUXressecsssrosovssscsessecscssee 2025
News in minutes-percentage of the total...vececesssosensees 2,0
Missing “W®” promotion announcements in minutes-total,...... 13.00
Missing "W"” promotlion arnouncements in minutes-average

per hour.l‘....'..lll'l [ 3 B B BN B BN BN BN BN BN SE N BN BN BN BN BN BN K N BN BN RE BE BE BE BN BN BN B AN N ) T\."‘Q

Missing "W" promotion . ouncements in minutes-percentare

Of toul...l...'.'....lill......ll..'l'l..l..l.‘l..l.I..ll. 1.\‘()

The above percentages total 20,1, Records totalled 1273 and 7
the average of two-and-a-=half minutes per record is used, the total
307.5, an additional 64 per cent of the total sample, The remaining 15,9

rer cent was represontod by disc jockey chatter and jinglen, with most

of this chatter beins related to the missin~ "W®” stunt,
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Adding the percentages for news and for public service announce-
ments, the two elements which relate to service to the community
directly and provide helpful information, the total is 4.8 per cent,
This figure 1s smaller than that for news alone for some of the other
stations, This means that out of the entire eight-hour sample time,
only 4,8 per cent was spent on what could be called useful information
for the needs of a community,

An excuse might, of course, be made that much of the station's
time is taken up with commerclals in order to provide needed revenue.
However, this is not the case because only 11.5 per cent of the sample
consisted of commercials--not a high figure. (The writer is not trying
to make excuses for those stations which might be considered to be over~
commercialized, but is merely trying toc show that a great deal of the
programming time has been wasted here on relatively unimportant aspects
of life, Eighty-four per cent of a station's time spent on music and
disc jockey small talk seems to be a waste of a broadcasting frequency,
Surely scme of this time could have been used for additional information
concerning current events, employment services, housing, or other
information which might be of value to individuals in the community,)

The above information seems to show that this station, on an
overall basis, does not broadcast a great deal of informative or helpful
material for the black community, We shall now evaluate the programming
further through the use of the two categories of criteria which have been
in use throughout this study: General Service to a Broadcast Area, and

Specific Criteria for the Black Community,
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Local Self-Expression

For nther stations in this study, 1t has been surgested that
the programming itself, such as the scul music and the disc jockeys
speakins in a dialect of some sort, might be considered local self-
expression in some way, This station seems to be an exception. HNene ol
the dlsc jockeys heard during the sample air checks used any dialect At
all, nor did they make use of any patois or slang expressions, Other
than the soul music and the jingles which mentioned such things as “ncul
radioc,” and "soul shot,” it was difficult to determine that this station
was primarily directed to the black community. For this reason the
writer feels less inclined to make the assumption that by the nature of

the prorramming, the station is allowing local self-expression,

Development and Use of Local Talent

Nothing was heard Auring any of the air checks which would makn
use of local talent, “he only program which the station airs other than
disc jockey shows, according to the Program Director, is 1 panel
discussion on Sundays, Tt 1s not likaely that thi:s station would be atble

to develop or use any local talent with the present prorramming,

Children's Proprams

Vo programs of this type were heard durings the air checks, nor

weore any being procrammed at the time of the interview,
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Religious Programs

Only one religious program was on the air at the time of this
study--a remote broadcast from a local church on Sunday mornings. No

religlous programming was heard during the alr checks.

Educational Programs

No educational programs were heard during the air checks, and
no programming of this type was on the air at all on this station at

the time of this study,

Public Affalrs

No public affairs programs were heard during the sample air
checks, but the Program Director reported that a regularly scheduled
program, “Focus on Flint,” is on the alr each Sunday morning. The
program, which covers a forty-five minute period, generally consists of

discussions of controversial local issues.

Editorials

No cditorials were heard during the ailr checks, Jt was reported
during the interview with the Program Director that the station does
edltorialize occasionally, but not regularly. The issues pertain generally
to local government or to financial matters revolving around the black
community, The writer believes that editorials should be scheduled on a

resular tasis as a service to the community,
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News

Out of the eight hours of air checks, five contained newscasts.
These were heard at fifty-five before the hour, In each, there was
generally a one-minute commercial and a thirty-second promotional
announcement about the missing "W"” stunt. Thus there were approximately
3.5 minutes of news in each of the newscasts, The average per hour for
news was 3,25 minutes, and the total news content of the sample was 3.8
per cent, It seemed to be a "rip 'n' read" type of format with no regular

newscaster on duty. There was no evidence of local reporting,

Sports

As with all of the other stations in this study, this station
did not seem to program any live sporting events. ‘The only sports heard

consisted of one or two stories at the end of the news,

Speciflc Service for the Black Community

Consumer InTormation

No information of this type was heard during the air checks nor

is any regularly scheduled,

Employment Services

The only items which might possibly be considered to be employ-
ment services which were heard during the alr checks were several

announcements which recruited women for the United States Air Force or
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Air Force Nursings Corps, There was no information heard which would be

of help for people in civilian employment,

Information on Black History

No information of this type wvas heard during the air checks,

nor is any regularly scheduled.

Information on Black Culture

One thirty-second announcement was heard durlng the alr checks
which informed the listeners of an exhibit of black African art, The
announcement did not discuss the art; it merely told people where the
exhibit was being held. The total percentage of time for this amounted

to 0.4,

Housing Information

No public service announcements were heard concerning housing
information during the alr checks, but there were two one-minute
commercials aired for two different companies which advertised real
estate, Both commercilals said that the service was for all people, and
that the company would handle financing.

The writer does not know what kinds of listings these companies
have, nor what terms they offer for interest on loans, However, housing
has been scarce for black peoplej and financing for housing has been
very difficult to arrange. Therefore, the writer believes that these
two announcements, even though they are commercials might well be

included in this criterion for service,
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Educational Proglams

No programs of this type were heard during the air checks, nor

are any regularly scheduled.

&ivertising in a Positive Manner

No advertising was heard during the air checks which would te

considered as detracting from black racial pride.

Information on Public Health Facilitles

No information of this type was heard during the alr checks,

nor were any programs of this type regularly scheduled.,

Community Action

No editorials, or "action line" type programs were heard during
the sample, nor was there any avidence of investigative reporting being
done, The only program which might be considered here 1s the program
"Focus on Flint," which is heard on Sundays.

Several announcements which were heard on this station and not
on any of the others in the study do not seem to fit into any of the
criteria listed here, There were three thirty-second announcements alred
which asked the listeners to be sure to fill out the census forms
completely, because the black community needs to be counted in order to
recolve its share of the regular services from the government, This
amounted to 0.3 per cent of the total, and could certainly be included

in service to the black community, There were also two thirty-second
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announcements and twc one-minute announcements concerninm recruitment
for military service, These were mentioned in the criterion involving
employment services, but that is only one way in which the information
can be interpreted., Devending on one's views of the military, these
announcements could be eilther positive or negative in theilr value as
service to the community, The time used for them amounts to 0,6 per
cent, The total for these two types of announcements is 0,9 per cent

of the entire sample,

Summary

The data recorded from the sample air checks for WAMM, Flint,
show that 3.8 per cent of the total was devoted to news, 1,0 per cent
was devoted to public service announcements, and added to these filgures
is 0.4 per cent for two commercials for real estate businesses which
announced that thelr services were open to all people and that they would
handle financing arrangements. The total of these three elements is 5.2
per cent,

All of the remainder of time within the sample air checks (9% ,8.)
contained music, jinfles, commerclals, station promotional messages,
and disc jockey chatter, It seems that this is very meapger service for
the community for a broadcast station operating on a remular daily tasis,
The writer would question whether, with these percentages, this station
is adequately serving the needs and interests of any community, not iust
the black community,

There were two reneral categories of criteria which were usoed
in this study to help evaluate the service which the stations rendered

to the community. The first of these was General Community Service,
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In this category therc were nine criteria, The station “measures up" to
twos (1) Religious Programs, one program on Sunday morning, and {(2) Public
Affailrs, one forty-five minute discussion program on Sunday. On the
other hand, it does not "measure up” with respect to sevens: (1) Local
Self-expression; (2) Development and Use of Local 'Telent; (3) Children's
Programs; (4) Educational Programsi (5) Editorials; (6) News, and
(?) Sports, Since the station did have newscasts on the air, it might be
necessary to explaln why this service was judzed to be "negative." First,
the total amount of news presented was only 3,8 per cent--a very small
amount of news, There is no excuse for not presenting more news than
this, because all that was needed was for someocne to read more of it from
the wire service copy. Newscasts were heard in only five of the eight
hours of the sample, During the five minutes allctted for the news,
rommerclals werc also inserted, these detracting from time which was
avallable for reading news, Besides commercials, however, announcements
werc also inserted within the news, sometimes made to sound like news
stories, concerning the station's promotiocnal stunt about the missing “W%,
The writer believes that more news should be presented to a community
than the meager amount presented by this station during the sample air
checks in this study. There certainly should be some local reporting, or
at least some localizing of some of the statewide stories. These arc
some of the reasons why it is believed that the station does not "measure
up” in this category.

'The other caterory of criteria for evaluation in this study
consisted of Specific Criteria for Service to the Black Community., A-=iin,

there wore nine criteria, ‘The station “measures up” in terms of fours
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(1) Employment Services, in this case, military recruitment; (2) Ini'or-
mation on Black Culture, a thirty-second annocuncement giving information
about an African art exhibit; (3) Housing Information, two one-minute
commercials for real estate services, and (4) Advertisings in a Positive
Manner., However, in terms of five criteria the station appears to be
deficients (1) Consumer Information; (2) I[nformation on Black ilist.rv;
(3) Educational Programs; (4) Information on Public Health, and (5)
Community Action,

Thus i1t can be seen that out of eighteen criteria for serving
the interests and needs of a community, this station was found to be
Ypositive” in only six, Further, of the six "positive” criteria, the
amount of service in each of them is so small that they are almost
nepative, The overall figure of 5,2 per cent of meaningful information
out of the total sample reenforces the notion that this station tarely

serves the needs of this community, or any community,



CHAPTER IX

SUMMARY AND CONCLUSIONS

Summary

Philosophical Ratlionale

Ever since colonial days in America, hlack Americans have been
mistreated and discriminated against., Brought here against their wills
as slaves, these people suffered inhuman treatment for centuries, Even
after the Civil War and Emencipation, their problems were far from over,
For generations, bigotry and discrimination have resulted in poor
education, lack of training, high unemployment rates, poverty, disease,
self-hatred, and boundless other problems,

For reesons which many sociologists, psychologlists, and socinl
scientists ha- explored over the years, white Americans have been
responsible for many of the poor conditions and lack of an opportunity
for improvemeni which prevails among black people today. In Chapter 1
of this study, the Kermer Commlission report was quoted as saying that
this country is moving toward two separate nations, one white and well-
to-do, and the other black and poor, Another author, Charles Silberman,
was shown to have written that time is growing short for America to scolve
its racial problems,

Other authors were mentlioned as having sald that white Amerinm:

has not been awarec of the terrible conditions which exist in the ghettos

205
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of large cities, Tt has been said that while this information has been
transmitted in some ways, such as through bocks, magazines, and ncws-
paners, the people have not become aware of the information, There has
been a breakdown of communication between the races.

Within the st several years, however, there have been several
boocks which have become fairly popular reading among the white population,
These books, which have been able to tell some of the story of ghetin

life, include Manchild in the Promised Land, written by Claude Hrown;

The Autoblography of Malcolm X3 and Soul on Tce, by Eldridge Cleaver,

Une form of communication which has been shown to be extremely
pervasive in America is radio, It was shown that by using radio many
useful ideas and information could be transmitted to peoples of all
races, [t was an assumption in this study that by using radio creatively,
perhaps a beginning could be made in the communications gap. It was also
shown that radlo could be used to bring such useful information to poor
black peovle as consumer information, employment services data, housing
information, information on black history and culture, and other reneral

information which could be of help in day-to-day livin-~,

Survey of the Literature

In the survey of the literature in this area, filve studles wore
examined: “Nerro Radio Bromdcasting in the United States,” a 1960
University of Wisconsin Master's thesls by Cloyte Murdech; “A Descriptive
Analysis of the 'Threc Negro Oriented Radio Stations in New York City,” a
1964+ Brooklyn Collere Master's thosis by Harry Leibowitz; "An lnquiry
into the Intesration of Nerroes into Televislon Station Operation,” 2

1956 Amarican Iliniversity Master's thesis; “A Descriptive Study of
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References Made to Negroes and Occupational Roles Represented by Nerroes
in Selected Mass Media,” a 1959 University of Denver Ph,D. dissertation,
and "The Negro in Radlobroadcasting: A Program Content Analysis,” a
1954 University of Texas Master's thesis,

In the first study, by Miss Murdoch, the question was asked:

In what weys have Nerro radio served people in black communities? She
mentioned five types of service which could be of benefit to black
communities: (1) Participation by Negroes in ownership and managements
(2) Increased employment in production, sales and in technical positions;
(3) The creation of programs which would acquaint Nesro listencrs with
the achlevements and contributions of their people; (4) The prescntation
in this type of radio of white-oriented programs that would portray
legro's problems and Joals to white people, and (5) The scheduling by
these stations of many programs of particular interest to Negro audiences
in different areas of the country,

She concluded that (1) Negro radio 1s mostly white-owned and that
Negroes are mostly employees, (2) That there has been a significant rire
in Negro cmployment in every capacity of radlio but management, and that
(3) rezro programming is stereotyped,

In the Lelbowitz study the purpose was stated as the description
of the operations of the three stations in Yew York City which »rorram
to black audliences, He concluded that the programming was not much
different on these stations from that heard on general audlience stations,
One of the purposes of the present study was to determine if such
differences do exist,

The next astudy dincussed was the one completed by Charles I,

Davis at American University, The problem stated in this study was to
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determine the enployment situation of Nerroes on an interrated tasis
throughout the country in administrative or technical jobs in television
statlons at the time of the survey,

Davis stated three supporting problems: (1) Vo determine the
extent of integration at the local level in non-service jobs exclusive
of talent; (2) To find reasons for the prescnt extent of integratior
and operations of station executives and why not more !legroes are 3.
this category, and (3) To compare integration in radioc in a mparticular
period to that of television in a comparable period.

He listed three conclusions: (1) The number of Negroes in
television stations in non-saervice jobs is only a2 small percentage of
the total number of employees in that caterory; (2) Evidence points to
the incroase in present percentazes of employment for Negroes in non-
service jobs in tclevision stations, and (3) There is some evidence that
more Negroes were hired in non-service jobs in televislon than were hired
in radio in comparable periods of time.

The fourth study discussoed was a Ph,D, dissertation by Daisy ».
Halsleoy., ‘ihis was a descriptlive study of references of llegroec and of
occupational roles represented by Negroes in some of the mass media:s
motion plictures, magazines, television, novels, and non-fiction, Radlo
was not included in this 1list,

Miss Balsley described the problom as an attempt to describe
references made to Negroes and to classify the occupational roles in
which Nogrces were represented as shown by an examination of selected
media, Her geoneral conclusiona were: (1) That references to Negroes
wore more often favorable than unfavorable In selectod media, and

(2) ho rreat ma jority of Negroes were represented in the media as
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private household workers--a finding which differs from the percentare
in real life, that percentage being 0,7 per cent of the non-white
population in the United States.,

The final study discussed was a 1954 University of Texas thesis
by Jack D, Summerfield, which consisted of a content analysis of The
Beulah Show, which was heard on network radic, Summerfield mentioned
his principal objective as describing the contents of The Beulah Shrw,
He presented two hypotheses as follows: (1) The Beulah Show tends to
confirm and perpetuate commonly held beliefs about characteristics and
statuses of the legro, and (2) Broadcasters not only do not present an
accurate plcture of the Negro but also they deride Negroes as a eroup
orr the air, He concluded that there was not enourh evidence to support

the second hypothesis btut that it was impossible to reject the first one.

History

A brief historical summary was presented earlier in the study,
with sources limited to the Murdoch study and ore or two other sources.
There has not been much published of a historieal nature atout this type
of broadcasting,

The first Negro radlo performer ws Jack L, Cooper, who beran
to appear over WCAP, Washington, D,C., as early as 1924, Several
conflicting statements were fcund in the research, however, Miss Murdoch
reported that WNOE, New Orleans, began programming Negro-oriented radio
in 1922, while she alsoc said that KDIA, Oakland, California. said 't
was the first station to program this type of radio in 1935, Other
important "firsts” included WDIA, Memphis, Tennessec, which was the

first station in the country to program for black people 100 per cent
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of the time; WEDR, Bilrmingham, Alabama, which was the first station
in the Deep South to be entirely staffed by Negroes; and WERD, Atlanta,
Georgia, which was the first black-owned and operated station in the
country, calling itself "The Voice of Progress,”

Eleven stations were shown to be licensed to black people, over
the years: (1) WERD, Atlanta, Georgia; (2) WCHB, lnkster, Michigan;

(3) KPRS, Kansas City, Missouri; (4) WEUP, Birmingham, Alatema; (5) WMPP,
Chicago Helghts, Illinois; (6) WCHD-FM, Detroit, Michigan; (?) WWWS-FM,
Saginaw, Michizans (8) WGPR-FM, Detroit, Michigan; (9) WEBB, Baltimore,
Maryland; (10) WJBE, Knoxville, Tennessee, and (il) WRDW, Augusta,
Georgia.

During the early and middle 1950's, many statiors began prorrammin~
to black communities during some of their time or all of thelir time on
the air, During this period, there was a large growth in thlis industry
and group ownership of black programmed stations began to agrow, lhe
nature of these groups was shown and their make-up at the time of the
Murdoch study (1960), and at the time of this study (1970) was presented,
It vas found that many of the individual stations in the various erouns
had changed ownership over the ten intervening years,

Several Negro radic networks were mentioned in the study, all
of which brran in the early or mid=1950's, and all of which were schort-
lived, The first to be mentioned was the Keystone Nesro iletwork, which
ropresented the advertising interestis of approximately 390 stations 1
13 southern states. The second was the National Merro lletwork, which
berrn in 1954 and ended a very short time thereafter. 'This was an
attenpt by Leonard Evans, an advertising man, to reach some forty citien

with a potential audlence of twelve million black people, The network
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was going to present regular programs much like the ones on the exlisting
national networks, only these would be especially tallored to the desires
of blacik audiences, The last network discussed in the study was Nerro
Radio Storiles, begun in 1954, A transcript service for black programmed
stations, it also faded out of existence very quickly,

Black~oriented radio has not seemed to have changead radically
over the past fifteen years, Reports have shown that there has bheer a
decrease in gospel music, that rhythm and blues have taken on the nanme
of "soul"” music, and that black disc jockeys have not been using "wild"
“stage"” names any longer, Many of the reports have said that the
stations are now mostly like top 40 general-audience stations with Aisc
jockeys, jingles, and soul music instead of ~eneral popular music, OUne
of the purposes of this report is to determine what the black-oriented

stations in Michigan are like.

Criteria

Sources

In the effort to determine criteria for judaing vhether black-
oriented radlio stations are serving the needs and lnterests of the
communities in whlch they broadcast, several sources were consulted, ‘the

first of these was the Federal Communications Commission,

Federal Communications Commission

‘The Commission, in a 1960 report concerning programming, mentloned
a list of programmins requirements of which it bellieved all statlons

nhould be awnre. Tt was felt by the Commission that while not all of
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the recommendations on the l1ist need be included by all stations,
certainly many of them should be included, Some of these requirements
were taken from this list as criterla for judging the general service
to a community by radios (1) Local self-expression; (2) The development
and use of local talents (3) Children's programs; (4) Religious programs;
(5) Educational programs; (6) Public affairs; (7) Editorials; (8) News,

and (9) Sports,

Community Leaders

Other sources consulted concerning the compilation of these
criteria were community leaders in the markets in which the stations
included in the study were located, A number of letters were sent to
various leaders, requesting thelr opinions about service which should be
provided by black-oriented stations in thelr communities. It was also
stated in these letters that the writer would travel to the business
locations of the sources 1f they so desired for personal interviews.,

While most of the letters were not answercd, several answers
were recelved, Ilowever, the suggestlons elther were not appllicable to
the situation because of a misunderstanding, or the respondents were not
familliar enough with the public service aspects of radio,

One reply did result in a personal interview, however. This was
from the Executive Secretary of the Detroit Chapter of the National
Assoclation for the Advancement of Colored People, He expressed an
interest 1n hearing more of the following on Detroit area black prorrammed
stations: (1) Consumer information; (2) Employment services; (3) More

programs advancing racial pride such as black history and cultural
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achievements; (4) More housing information and more cooperation with
F.H.A. on fair housing; (5) Educational programs such as television's
“Sesame Street,” and (6) More of a stress on improving the quality of
education., He also mentioned that programs of these types should be

heard during the week at prime times rather than on Sundays,

Authorities from other parts of the Country

Cther sources consulted In the process of deriving criteria
vwere authorities from other parts of the country, the evidence being
published in the form of books, reports, and speeches,

Kenneth Clark, a noted psychologist, who has studied social
conditions in Harlem, New York City, extensively, has written a study
titled Dark Ghetto. This source was consulted concerning information
about racial self-hatred related to products such as skin bleachers
and halr straighteners which black people over the years had been using
in attempts to appear more Caucasian, Other information taken from this
source included poor housing conditions, poor public health facilitles,
and high rates of unemployment among black people,

David Caplovitz completed a ma jor study concerning the problems
of poor people living in ghetto areas as consumers, He showed that prices
were often higher for comparable goods and services sold in other, mcre
prosperous areas, Other factors related to this, according to Caplovitz,
were high interest rates for credit purchasing and unscrupulous sales
practices, involving the cooperation of merchants in different places of
busineas,

Sociologist anthropologist Charles Keil wrote about Negro culture

in his book, Urban Blues. This study was also one of the sources consulted
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in the effort to designate criteria for judring the service to a
community in black-oriented radio,

These were the ma jor published sources consulted in this study,
There were two other sources consulted for their expertise in this area
of interest: Del Shields, a New York radio personality in black-oriented
programming, who had been moderating a successful, but somewhat short-
lived natlonwlde radio call-in program which dealt primarily with rar’al
problems; and Nicholas Johnson, one of the Federal Communications
Commissioners who had been outspoken in his views on public service
functions in broedecasting in general and in the service offered to black
communities, specifically,

Two letters were sent to Mr, Shields at two different addresses,
However, while neither letter was returned to the writer, no responses
were received, (Either Mr. Shields was too busy to reply, or he had
other commitments,)

Commissiocner Johnson sent the writer a brief personal letter, In
which he suggested writing to Mr, Shields, and which also contained a few
suzgestions about criteria, He also sent a copy of a speech which he hed
delivered to a large group of black broadcasters and which contained a
number of sugpestions for serving the needs of black people in ghetto
areas., In this sveech, Commissioner Johnson mentioned the prosramming of
such topics as black history, black culture, employment information,
housing, welfare, leral ald, consumer information, community action
programs, and such activities as lncal high school sportings events and
local drama workshops, as well as the use of local talent on the air,

From the above nources a rroup of nine additional criteria were

dorived to be uced for judeing black-oriented radio stations' specific
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service to the communities in which they broadcast: (1) Consumer
information; (2) Employment services; (3) Information about bhlack
history; (4) Information about black culture; (5) Housing information
(6) Educational programs; (7) Advertising in a positive manner;
(8) Information on public health facilities, and (9) Community action,

The above nine criteria and the nine criteria for general service
which were derived from the Federal Communications Commission report on
programming and were listed earlier, were decided upon as those by which
the stations in this study would be judged for the services they rendered

for the black communities in the areas in which they broadecast.

The Stations
WJLB, Detroit

WJLB, Detrolt, has been licensed to John L, Booth since the
beginnings of its operation in 1939. Booth, who is white, is the director
of Booth Newspapers, Incorporated. The cornoration also owns cighteen
community antenna television operations, six other AM stations, and seven
FM stations. None of these stations is affiliated with a network, Bonth
is not involved in any other business ventures outside of the media,

The station, which broadcasts twenty-four hours a day, on a
frequency of 1400 Kilocycles with a power of 1,000 watts, 1s a member of
the National Association of Broadcasters, It s represented nationally for

sales by Bernard Howard and Company, of New York,

Thirty-eight people are cmployed by the station in administrative
and executive positlions, performance positions, sccretarial positions, and

as engineers, ‘There are nineteen Negroes and nineteen whites,
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For the past thirty years this station has presented at least
some black-oriented radio. During the past twelve years the station has
devoted thirty hours weekly to this type of programming, As of June 1,
1969, one hundred per cent of the programming has been oriented to the
black community. The reason given for presenting this type of programming
was a need for the service to the large black population in the community,

During a nine-hour listening sample the statlon programmed 1373
records, averaging 14,8 per hour; seventy-two commercilals, averaging elght
per hour; twenty-nine public service announcements, averaging 3.2 per
hour; twenty-three public service announcements, aimed specifically for
the black community, averaging 2.6 per hour; and ninety-two jingles
averaging 9.1 per hour, The most popular jingle mentioned "WJLB--Soul
70."

Five disc jockeys were heard during the sample alr checkst Paul
Ma jor, Ken Bell, Cat Daddio, Ernie D,, and Al Perkins, All but onae,
Ernle D,, spoke without a dlalect at least some of the time, All spoke
over the records and talked to artists on the records, a style not
generally heard on general audience stations,

Although the format on the station was generally similar to
that of the "typical” general audience popular music station, it was
obvious to the writer that this was a Negro-oriented station, The music
played was entirely "soul” music, the jingles referred to Soul 70, the
dlse jockeys spoke much of the time with some sort of dlalect and some

used what Grier and Cobbs have referred tc as a patois,
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WGPR~-FM, Detroit

WGPR-FM has been licensed to Intermational Masons, Incorporated
for the past flve-and-a-half years, according to its General Manager,
G.L., "Sunny" Carter. When he was asked the racial make-up of the owner-
ship of the station, he replied, "150,000 black Masons,” The station is
not affillated with any others, 1s not represented nationally, and is a
member of the National Association of Broadcasters, It broadcasts at
107.5 megahertz, at an effective radiated power of fifty kilowatts,

There are seventeen employees at the station in various job
classifications, Fourteen of these were reported to be black and three
white. There was no union representing employees at the time of this
study.

The station programs for the black community on a full-time
(twenty-four hours) tesis, as a public service to the black people in
the community.

Nine hours of sample air time were recorded, during which 120
records were heard, averaging 13.3 per hour; fifty-one commercials were
alred, averaging 5.7 per hour; three publlc service announcements were
alred, none of which was specifically for the black community, averaging
0.3 per hour; and twenty-seven jingles wexre heard, averaging three per
hour., The most prevalent jingle heard mentlioned "You're listening to
the Mellow Fellows WGPR, Detroit, owned by 150,000 black Americans,”

Four disc jockeys were heard during the nine hourss Tommy Smith,
Sunny Carter, Jimmy Brooks-The Soul Pastor, and Bruce Hay. Two of theue,
Tommy Smith and Jimmy Brooks, spoke most of the time with a dilalect and

used a great deal of patois, Carter did not use dialect or patois with
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the exception of one incident., His approach was unemotional and low key,
unlike the other two, who spoke over records and to artists on the records,
Bruce Ray also did not speak with a dialect most of the time, Nor did
he use patols, However, at times, he did use a dialect; and also at times,
he spoke over records and to artists on records,

This station was not a “typical” top 40 type of station., The
programming varled from disc jockey to disc jockey, each having a st le
of his own and playlng different types of music, The music ranged from
soul-popular, to modern jazz, to big band, Most of the artists on record
appeared to be Negroes, It was still fairly obvious that this station
was aimed specifically at the black community, especlally because the
Jingles mentioned that the station was owned by 150,000 black Americans
were obvious and because the dialect and use of mpatols by two of the disc

Jockeys also separated this station from a general audience station.

WCHB-AM, Detroit

Before the analysis of WCHB-AM, a brief discussion was presented
concerning the sister station, WCHD=FM, Detroit., This station and the AN
station are both licensed to a Negro family in Detroit, The President of
the corporation is Dr, Haley Bell, a retired dentist. Ilis two sons-in-law,
both dentlsts also, are executives of the corporation and are active in the
managements of the broadecasting services,

WCHD=FM broadcasts at 105.9 megahertz with an effective radlated
power of 3,000 watts. The englncering staff for the station is identiecal
with that of the AM station, There are thirteen employees at the station,

all of whom are black. They are not raepresented by a labor union,
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The staticn bergan operating in 1960 and has programmed “good,
modern music,"” according to management, The audience sought is of all
races and between the éges twenty to thirty~five. The management does
not conslder it a black-orlented station, The station programs mostly
music with very little news. The public service features on the air are
of two types: Community Calendar and the Mother Waddles program, RADIO
HELP, The latter 1s a talk show broadcast live from Mother Waddles®
Self-Help Misslon each Monday through Friday at ten a.m. This program
seems to be an excellent form of public service,

WCHB-AM, Inkster, began operations in 1956, licensed to the Bell
famlily corporation, It broadcasts on a frequency of 1440 kilocycles
with 1,000 wvatts of power. The station is represented nationally by Dore
and Allen, Savallie/Gates, and Bernard I. Ochs,

There are twenty-seven people employed, twenty-one of whom are
black, five are white, and one 1s non-white but other than black, The
employees are not represented by a union,

The programming is aimed specifically at the black community in
Detroit in order to provide a "voice" for alring its views, Most of the
programming is of the disc jockey type, with soul music as the mainstay,
Different types of talk shows are broadcast on weekends along with some
rellgious programming.

Eight hours of sample alr time were recorded for this station,
During this time 109 records were heard, averaging 13,6 per hour, Thore
were 110 commerclals aired, averaging 13,7 per hour, Public service
announcements numbered elghteen, with 2.3 per hour as an averase, VYublic
sService announcements specifically aimed at the black community numbered

ten, averaring 1,3 per hour, There were sixty jingles used durins the
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elght hours, averaging 7.5 per hocur., 7Two main phrases were used in the
jingless "Super soul radio," and "The Soul Brotherhood.” The overall
format was quite similar to that of a top 40 general audience station,
However, the prevalent music was rhythm and blues; and the jingles
specified “Super soul radio,"” or "The Soul Brotherhood,"

The disc jockeys who were heard sometimes hclped to identify the
station as black-oriented. Four were heard, two of these using dialcct
most of the time and speaking in a patois, or using expressions which
could be considered patois much of the time. One of the four used dialect
some of the time and also used patols at times. One of the disc jockeys
Aid not speak in a dlalect at all, nor did he use any patois, his style

being similar to that of the “typical® top 40 general audlence disc jockey.

WWWS~FM, Saginaw

WWWS~FM, Saginaw, or W3 Soul, as it is referred to on the air,
is a new station, which went on the air October 24, 1969, This station
Joined the slowly groawing list of those licensed to black people, Thc
licensec is a famlly corporation--the President 1s Lumphra Clark, a former
Detrolt auto worker: and his son Earl 1s Vice President and General Manarer
of the station,

The station broadcasts at 107.1 megahertz with an effective radiated
power of 4,500 watts, It 1s not affiliated with any other stations, ner
1s 1t a member of any professional troadcasting assoclations, It is
represented nationally by Greencr, Hiken, Sear,

There are a total of thirteen people omployed, ten of whom are

black, the other three being white. They arc nol represented by a union,
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The statlon programs to the black community ocut of a desire to
serve the needs and interests of the people, The programming 1s entirely
of the disc jockey type, with soul music predominating. Other than soul
music, gospel 1s programmed in the predawn hours each day, The management
expressed the notion that the intended audience for the station is the
entire black community,

Nine hours of programming were recorded as a sample for this
station, During this time there were 124 records, averaging 13,8 per
hour, Forty-eight commercials were heard, averaging 5.3 per hour, Also
heard were six public service announcements, averaging 0.7 per hour. Of
those, three were aimed specifically at the black community, averaging
0.3 per hour., A total of fifty jingles were heard, averaging 5,6 per hour,
The most heard phrase in the jingles was "W3 Soul.”

Five disc jockeys were heard, all of them speaking with very
noticeable dialects., The use of patois was also quite profuse, and some
of the language or expressions were not understood by the writer., The
styles of delivery were much different from those of disc jockeys on
“typical®” general audience stations. The approach was mostly very
emotional. One of the dlsc jockeys snapped his fingers and clapped his
hands as he apoke. ‘There was a great deal of talking over records and
especially speaking to artists on the records as i1f the artists could
answer, All of the disc jockeys used expressions such as *“Soul hrother"”
or "Soul sister,” or "Chocolate people.” There was never a doubt in the
writer's mind while listening to the air checks from this station that it

was black~oriented.
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WAMM, Flint

Although thls statlon has been in operation for fifteen years,
since 1995, the current licensee, a partnership, acquired the station
March 1, 1968, Neal Mason is the President and General Manager of the
station, His partrner, Gerald Scherr, is an attorney. The licensee is
not assoclated with other media nor with other businesses,

The station, which broadcasts on a frequency of 1420 kiloecycles
with 500 watts of power, daytime only, is not affiliated with other
stations., It has no national representative for sales and is not a
membexr of any professional broadcasting organizations,

There are fifteen people employed at the station, seven of whom
are Negroes and eight are white. All of the engineers and on-the-air
personnel are represented by the Natiocnal Association of Broadcast
Engineers and Techniclans, which is the only union representation within
the station,

Tho station began presenting a hundred per cent black-oriented
vrogramming when the current licensee acquired the station in 1968, The
reason given for this programming is that there is a definite need for it
with over 75,000 black people living in the city of Flint, Almost all of
the programming 1o of the disc jockey type, the exceptions helng some
religious programming on Sunday and a forty-five minute panel discussion
program on controversial Issues in the city of Flint, This program i:
also presented on Sunday,

A sample ot elght hours of air checks were recorded for this
station, During this time 123 records were played for an average of 15,3
per hour, Sixty-one commercials were aired, averaging 7. per hour, A

total of eight public service announcements were heard, all directed at
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the black community, averaging one per hour. Jingles numbered 116, and
averaged 14.5 per hour, The predominant phrase heard in the Jjingles
was “AMM Soul Radio,”

One other element which was heard on this station and not any of
the others in the 3tudy, was a promotional stunt for the station, The
"W" in WAMM was said to have been snatched and the station was supposed
to be in such need of it that it offered a $500.00 reward for its retumn,
According to information broadcast often over the station, the person
who snatched the "W" would give it to any person who asked for it, There-
fore, the station was urging people to ask everyone for the missing "w",
This stunt had been underway for three weecks by the time the first air
checks were taken. It was mentioned so often that the writer felt that
some measurement of the time spent on the air promoting this campaisn
was relevant, The disc jockeys spoke of almost nothing else at any time,
Besides recorded promotional announcements which were aired very often,
the disc jockeys mantioned 1t between every record, There were a total
of 127 mentions about this stunt, averaging 15.9 per hour,

The music played on this station was very commercial soul music,
iMost of 1t was on the Motown label, and was more popular with general
audlences than with black audiences, according to the program director
of one of the stations in this study.

Threc disc jockeys were heard during the sample, HNone of thenm
spoke with any dlalect at all, nor did any of them use any slanc or
patois., The styles were simllar to those of general audience disc
Jockeys, One was known to the writer to be white--the program director
of the station, who was interviewed for the purpose of information about

the station,
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This station seemed to the writer to be the least easy to identify
as a black oriented station. The music, although clearly soul music,
wWwas quite commercial; and much of it has been played on general audience
stations, The disc jockeys sounded much llke general audlence disc
jockeys, the only real difference being that the jingles mentioned "soul

radio,”

Conclusions

In connectlion with the process of making judgments concerning the
service to the communities which the statlons in this study served, two
categories of nine criteria each were developed. The first of these
categories related to general service to a community, and in that sense
could be applied to any radio station which serves a community., The
second category of criteria related to the specific service of a station
to the needs and interests of a black community.

Before examining the two categories of criteria, however, it
might be informative to examine the elements of radlo production which
Were heard on all of the statlons durinz the sample alr checks, Chart
number one shows the following elements for the five stations by percontares
of the total samples (1) Commercialss (2) Puhlic service annourcementsi
(3) News; (4) An estimate of the music, and (5) The remainder of the air
time. This last element includes jingles, promotional announcements,
and disc jockey chatter,

Since it 1s assumed that commercilals are necessary for the
continued operation of a commerclal station, this element was listed first,

The moct commerclial of the stations in tho study was WCHR with 20,5
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CHART ONE

PROGRAMMING ELEMENTS FOR ALL STATIONS BY PERCENTAGE

-

J Remainder
Includes
Jin{’,‘les »
Promos, DJ
Commercials PSA News **Music Chatter
Percentage [Percentare Percentare [Percentage |Percentapre
of Total of Total of Total of Total of "otal
fJLB 12,2 4.4 6.9 58.8 1747
rGPR-FM 9.2 %2,0 5¢5 67,0 16,73
LCHB 20,5 3.5 7¢5 56,8 117
HWWS-FM 9.8 ¥6.0 7.2 57 4 19,6
WAMI €A1,1 €x) 4 3,8 64,0 @ 5,9
Average B
ercentage
f Elements 12,8 345 6,0 604 16,7

* Includes 1,55 Community Bulletin Board.

**  Time pexccntape 1s estimated from number of reccords played.

Includes 15 minute interview.

Includes 3,84 Promo for station stunt,

0% of commercials counted as PSA for sorvice to community.
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per cent of the total sample time devoted to advertising. The National
Assocliation of Broadcasters allows a maximum of eighteen minutes per
hour of commerclal time, according to its code of ethies, This would
be thirty per cent of the hour, WCHB is clearly within this allowable
maximum and is not considered to be overly commercial, The two FM
stations in the study are the least commercial with 9.2 per cent and
9.8 per cent respectively, The average percentage of commercials fc-

the five stations was 12,8 per cent,

According to the National Assoclation of Broadcaster's Code of
Ethics, 1t 1s possiblie for a station to be overly commercial, Is it also
posslble for a station to he under commercialized? Not according to the
above source, However, unless a statlon is financed in some addlitional
manner, 1f rates are fairly low, as they are with several of these
stations, and there are only a few commercials, it is possible that the
station might not have enocugh revenue properly to serve a community,
dell-qualified personnel generally must be pald a fair salary, Equipment
for broadcasting is expenslve, not only in the initial purchase, but also
expensive to maintain, especially when it 1s in conatant use., Althowrh
these factors are not decisive in themselves, they certainly have some-
thins to do with the service which a station is able to render to 1
community,

Of the remaining elements listed in this chart, rews and public
service announcements seem to be most closely related to serving public
needs, Certainly musio is not unimportant, since in somc cases it iz an
element of 1ife which is unavailable to black people on general nudlence
stations, lowever, the music offered on these statlons is all on records

which are available to the public at record stores, 1t seems to the
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writer that the largc percentages of music heard on the stations in this
study were not in the best interests of the people being served., The

igures range from a high of sixty-seven per cent for WGPR~FM to fifty-
seven per cent for WJLB, the average percentage for all of the stations
being 60.4. This is a very large percentage of time to be devoted to
what might be considered entertainment, in a medium which can be used to
transmit a large amount of needed information,

The remalnder of time includes jingles, promotional announcements,
and disc jockey chatter, Promotional announcements were used to make
people aware of other dise jockeys on the station and when they could be
heard, or to promote contests for prizes broadcast over the stations, or
to promote the station's image in the community. Jingles were used to
identify the stations, add flavor and image to the station so that it
could be easily identified by the public, or to promote disc Jockeys. In
Fenernl, then, jingles are closely related to promotional announcements,
The disc jockey chatter most of the time related to the records being
played, the artlists or performers heard, promotions for other disc
jockeys, or station identifiecations, It is doubtful that any of this
could be considered very useful to a public which has been considered to
be suffering on an overall asis from various types of deprivation,
including unemployment, poor education, poor health, and the lack of
other important factors necessary for existence in our society.

Logically, then, of all of the clements heard during the air
checks, public service announcements and news supplied the most useful
information for the public. It might even be said that these twe element:
supplied all of the useful information for the public, Chart number two

shows the total percentage of public service announcements and new:s
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CHAR'I' TWO

TOTAL PERCENTAGE OF PUBLIC SERVICE ANNOUNCEMENTS AND NEWS
FOR ALL STATIONS IN STUDY

WJIL3 ) 11,3%

HGPH"F“ 705%

WCHB 11.0%

WWWS=-FM 13,2% Includes a 15 minute interview

WAMM 5¢2% Includes 0,4% commercials for real
estate

Averare Percentarce

For All Stations 9.6%

combined for all of the stations in the study. At the bottom is the
average percentage of the total of these two elements for all of the
statlons in the study, This means that during the sample time studied
for these statlons, the total useful informatlion, as an average, was
only 9,6 per cent., This seems to be a significant waste of a medium
which could present roally meaningful information in the form of

avallability of jobs, housing, information helpings consumers, and other
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vital services which could help the people in the communities being
served,

Looking at the percentages for public service announcements and
neWws once again, this time at individual statlions, we sce that the highest
percentage is for WWWS-MM, 13.2, However, that figure is misleading since
it includes a fifteen-minute interview in which the information brought
to the public could have been presented in one or two minutes, If
thirteen minutes were subtracted from the total time in these categories,
the percentage would drop to 10,8, WCHB is shown in Chart number two to
have presented a total of eleven per cent of time during the sample checks
for public service announcements and news combined. This is not very
exemplary service, Certainly, a minimum of twenty per cent of a station's
time could be devoted to presenting useful information, The station
devoting the least amount of time to these two elementis was WAMM in Flint,
whose total was 5.2 per cent, This figure, it should be noted, includes
two commercials which concerned real estate services, (Although the writer
had no information concerning the reliability of these services other than
that the commercials advertised that the companies would not discrininate
because of group differences, it was felt that real estate services were
important enough to be included in the category of service in this instance,)
The statlon with the next to the least percentage for useful information
included in these two elements was WGPR-fM,

Chart number three shows the general criteria used in this study
listed from number one to number nine in the order in which they have been
previously presented, ‘The “yes and no”™ designations in the hlocks indlcate
whether or not the stations have performed adequately in oach of the

criteria, According to the chart, WJLB measured up in five of the criterla,
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CHART "'HREE

GENFRAL SERVICE CRITERIA FOR STATIONS

CRITERIA WJLB WGPR-FM WCHB WWWS-FM WAMM T@ﬁZl
1 Yes Yes Yes Yes No L
2 Yes No No No No ]
3 No No No No No 0
4L Yes Yes No Yes Yes 4
5 No No No No No 0
6 Yes No Yes No No 2
7 No No No No No 0
8 Yes No Yes Yes o 3
g Yes No No No No 1

fotal Yes 6 2 3 3 1

which was two more than any of the rest of the stations did., WCHB ard

HWWS-¥M both had rrosramming which was considered as fulfilling three of

the nine criteria.

of the nine criteria, while WAMM fulfilled only one,

WGPR~FM meoasured up to the standards set in only two

1t is worth noting

that even where o stalion was rated as having programmed according to the

criterion listed, in many of those cases

the service rendered was a
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minimum, W.'I8, according to the criteria of “service," has performed

the best of the five stations in the realm of gmeneral service to the
public, WAMM has performed the worat in this category. Overall for the
five stations, the average service indicated that only 2.8 of the criteria
per station were fulfilled,

Chart number four, which is simlilar to Chart number threer, shows
the samn type of data hut with reference to criteria for judrirgs snerific
service to the black community. 1In this chart, it can be seen that W.TL3
again performed the best of all of the stations, with service rendered
in five of the nine criteria, The next best station in this type of
performance was WCHB, with service rendered in three of the nine critnrria,
The other three stations were rated quite low with only two criteria,

Cnce again it is necessary to state that the service rendered in most of
these criteria for most of the stations was a bare minimum, Here a=ain,
also, the overall service rendered by all of the stations was just as poor
as it was for general service. The average number of criteria in which
stations served is again 2,8,

Summing uv the concluslons, it appears that none of the statior:
in this study, in the writer's judrment, performed adequately the
services for the communities involved as determinnd by the eriterta
selected in thils study. In overall presentation of useful informatior,
public service announcements and news, WCHB was clearly the best in
performance, WJLB was third in this category. The station with thr
poorest service in this category was WAMM in Flint, 1In both the ceneornld
service catngory and the aspecific service caterory, W'L! performed +he
most nervices for the community i1t searved, In each case WCHR was second,

In goneral service to a community, WAMM performrd the mort poorly, 1n the
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CHART FOUR

Tota
CRITERIA WJLH WGPR-FM WCHB WWWS=-FM WAMM Yes
1 No Yes No No No 1
2 Yes No Yes Yes No 3
3 Yes No Yes Mo No 2
4 Yes No Yes No No 2
5 Yes No No No Yes 2
6 Ho No No No No 0
4 Yes Yes No Yes Yes 4
8 No No No Mo No 0
|
9 No No No No No 0
—
Total Yes 5 2 3 2 2 |
}

last category, specific service to a community, WAMM tied with the two FM

stations for thc poorest service,

The writer believes that, at least in terms of the criteria

selected, a freat deal of improvement i1s necessary for all of the statlons

which propram to black citizens in the state of Michigan.,

It has been

shown that much useful information cnuld bLe communicated to pcople who are
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in need of this type of service. More news is a necessity for a
communications mecdium which serves people who turn to the statlons which
are supposed to represent them, More housing information, more consumer
information, more employment information, more educational information,
more infommation coneerning black history and black culture, and certainly
more on-the-air interest in improving conditions within the black
communities are all necessitles for these stations which purport to have

the interests of black people in mind.

Suggestions for Further Study

It wvas stated in the beginning of this study that there has not
been a great deal of research done in thls area of broadcasting, This
means that much more study and research are necessary. Certainly, as
has been susgested earlier, some in-depth historical studies are
necessary. These studies could eclther be complete historical studies
of individual stations or a history of the black-oriented radio broad-
casting withln a state nr some other geographlcal area,

Other studies which would add greatly to the knowledre in this
area would he good audlience studles including demographic information
about listeners to each station and perhaps to each program of a statlion,
Also needed are studies which would examine the employment practices of
broadcasting statlions in relation to race,

As the writer was listening to the air checks for sach of the
stations, the words to some of the songs on the records secmed to indicate
that many were songs of the "message” type. Porhaps a content analysnis
of lyries to current popular coul music might prove to be a useful

sociological or poychological study.
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One final suggestion for further study might be for someone to
do a study similar to the present one, at least with respect to the
process of evaluation, but instead of evaluating the service of black-

oriented stations, evaluate the service to the public of general-audience

stations,
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APPFNDIX A

SAMPLE LETTER TO STATION MANAGEMENT

Date

General Manager
W

Gentlemen:

As part of my research for the Ph,D. in Speech at Michigan State
University, I am studying Negro radio in Michigan. Your station is one
of the six which records show (Broedcasting Yearbook, 1969 and Negro Radio
Directory, 1969) program extensively to the Black community,

Some time in the near future, I would like to schedule an interview
with you in order to learn more about the recent history and performance
of your station., Please let me know if there are any times which are more
convenient for you than others. I am teaching broadcasting full-time at
Central Michigan University in Mt, Pleasant. For this reason, weekends
(Friday afternoons or Saturdays) would be best for me to leave here,
However, if these times are not expedient for you 1 can protmbly make some
arrangements for a trip to your station during the week.

I would be interested in obtaining a copy of your dally program lor
for a typical week of operation, If you can send this to me, I will
pay for any costs in copying and postage. Can you tell me if there arn
any particular programs other than regular "“deejay"” shifts which are of
reneral interest to the Black community?

Thank you for your cooperation, I hope to hear from you soon,

Sincerely,

Alan labovitz, lnstructor
Speech and Dramatic Arts

ALsdd



AFPPENDIX B

FORMAT FOR INTERVIEWING AT NEGRO-ORIENTED RADIO STATIONS

Call letters of station .

Name of person being interviewed .

Position of person being interviewed

7
Be

9.

10,

11,

OWNERSHIP AND STATION ORGANTIZATION

Is this station owned by an individual, a partnership, or a
corporation?

What is the racial make-up of the current ownership?
How long has this station been licensed to the current owner(s)?

Are the owners of the station associated in any way with any other
media? If so, which ones?

Are they associated with any other business? 1If so, which?

Is the station affiliated with any other radio stations? 1f so, which
cnes? What is the affiliate relationship?

Yriefly, what is the table of organization for your rtation?
Who are your station representatives?

Does your station belong to any professional broadcasting associations?
Which ones?

PERSONNEL

How many people are presently employed at the station?

Total Nesro White
Administrative and executive
Performers
Production
Secretarial
Engineoring

What broadcasting experience or tralining do your amployees have?

236
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12, What methods of personnel recruitment do you use?
13, What is the average annual pay scale for your employees?
Administrative and executive
Performers
Production
Secretarial
Engineering
14, Do you try to maintain a racial balance on your staff?
15, How many of your employees are union members?

16. Which unions are represented in your station?

PROGRAMMING

17, How long has this station been programming in this particular
manner ?tc Negroes )?

18. Why does this station program primarily to Negroes?
19, What types of programs does your station broadcast?
20, What hours do you program specifically for the Negro audience?
21, Which programs are specifically aimed for the Negro audience?

22, Which programs do you consider to be the most popular on your
station?

23. How many hours per broadecast day are devoted to newn?
24, Does your station editorialize? If so, how often and on what i=sues?
25. Can you supply me with coples of your program logs for a typieal

week of broadcasting?

SPONSORS AND AUDIENCE

26, Who arec your ma jor sponsors?

27. What types of products are most often advertised on yvour station?

28, What percentage of your sponsors® products would you say are
National

Rerional
Local



30.

31.

32,
33.
b,
35.

36.

37,

38,
39.

Lo,

.,

42,

43,
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Your estimate of the percentage of your commercials which are aimed
toward the Negro audlence specifically?

Can you give me a rate card?

What is the average number of commercials broadcast on your station
per broadcast hour?

Who, in your opinion, is your intended audience?

What methods of audience measurement do you use?

To which audience measurement organizations do you subscribe?

Have you recently had any speclal marketing studies done of the size,
demographlc breakdown and listening hablts of your audience? Vhat

were the results? May I see a copy of this?

What is the nature and type of listener response to your station?

TECHNICAL

On what frequency does your station operate?
What 1s the effective radiated power of your signal?

Does your station broadecast over a clear, regional or local channel?
PUBLIC SERVICE

In general, what kinds of public service do you perform:

What speciflc kinds of publiec service dAe you perform for the black
community?

In the past year, can you think of any outstanding public service
events the statlon has performed, either on the air, or as a eenerl
part of the community relations?

Helating to the above question again, are there any similar eventis
scheduled during the rest of thls year?

What, if any, response have you had from the acknowledeged leadershlip
of the Negro community?

What,if any, response have you had from such Negro organizations as
NAACP?

What, 1f any, response have you had from leaders or ropresontativas
of the white community?
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47, What do you think are your strongest points in programming to the
black community?

48, What about your weakest points?
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