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CHAPTER 1
INTRODUCTION

"*Clothes make the man!'

This statement, though superficial when applied to an
adult, may have more meaning in regard to a chilj. For the
child, clothes may make growing up easier or harder, they may
become a symbol of gecuritv, an extension of gself, a way of
identifyinz with someone, a means of real satisfaction. Clothes
may go a long way toward makingz the man."'1 Ag Mrs. Read has
implied, the problem of clothing involves individual and group
reactions which are worthy of study. However, if these studiss
are to be made, certain basic material must be obtained; there-
fore the purpose of the survey to be discussed in the following
pages was to secure practiczl information on clothing prefer-
ences and buying practices of one hundred teen-age girls.

The design of the investigation proposed to indicate what
factors affected their clothing choices and buyinz practices.
Specifically, the objectives were to analyze the buying prac-
tices characteristic of teen-age girls; to indicate if the indi-~
vidual felf her wardrobe was adequate in terms of her needs; to

evaluate data to determine whether or not these teen-age girls

1 Katherine H. Read. "Clothes Help Build Personality." Journal
of Home Economics, 42:348, May, 1950.
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hzd developed a sensitivity to the avpropriateness of dress
for specific oczasions; and also to indicate to what extent
their wardrobe reflected their preferences in color, type and
style in clothing.

Decizion to undertake this survey was mide beczuse of the
lack of stiiies related specifically to teen-agers' clothing
problems and recognition of the individual and :.rroup benefits
which might be derived from such a survey. Values foreseen
were improved relationsinips, not only between teacher and pupil
but also between parents and their daughters. For the teacher
and pupil, it was felt that increased understanding of her needs
and problems in the selection and use of clothing would lesd t
mutinal satisfaction. Additional information obtained would,
when adapted, result in improvements in the home eéonomics
curriculum, particularly in areas of clothing'selection; budget-
ing, consumer problems, construction units, as wéll as increased
carry-over of her skills into the home. The findings of the
Silverman study gave impetus to this investigation. Indicative
of the adolescent girl's interest in clothes and the importance
she associates with them, Silverman found that sixty-two percent
of the group indicated that consciousness of their clothes
resulted in their feelins i1l at ease. The social aspect of

clothing also appeared to be a potent force.2 Verification of

-

Sylvia 3. Silverman. "Clothing and Appearance Their Psycho-
logical Implications for Teen-Age Girls." (Teachers' College
Contributions to Education) No. 912. New York: Teachers
College, Columbia University.
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this premise was found in the report of a stuay conducted by
Lois Helman Pearson who recommended that recognition should
be given to the effect of personality, age, socio-economic
status, intellizence and previous homs economics training on
the clothing worn by girls between fourtezn and eighteen
years of age.3

Making note of the fact that the teen-zge gzirl's ward-
robe, its adequacy in terms of activity and satisfactions to
hef and her parents, the investigator felt that mutual benefit
might result through a better understanding of the adolescent
girl's clothing preferences and improved buying pract;ces on
her part. Similar thoughts were expressed by Block who noted
the frequency of mother-daughter conflicts due to Jecisions
regarding clothing4 and by Silverman from whom the following
quotation 1is taken.

Girls' differences of opinion with their mothers which

come not over questions of suitability, or unwilling-
ness of the girls to abide by their mothers' choices,
but over the mothers' criticisms of the girls' atten-
tion to their appearance suggzest another area. where the
school can be of help. The development of zirls' inte-

regt in clothing and anpearance, the extent of this
interest and the reasons for it comprisz an area which

3 Lois Helman Pearson. "Teen-Agers' Preferesnces in Clothes."
Journal of Home Economics, 43:802, December, 1950.

4 Virginia Lee Block. "Conflicts of Adolescents with Their
Mothers." The Journal of Abnormal and Social Psychology,
32:195. —_ -
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the school can interpret to parents and thus help make
for a better understanding of girls' behavior.

Others to receive benefits by this survey were thought to be
the administrator--in judging pupil behavior and in evaluating
and improving curriculums; inijustry--in studying clothing
preferences of teen-agers; and sales personnel--through study-
ing the buying practices and preferences of the young ladies
who form an appreciable pesrcentuge of their custoners.

The students cooperating in this study were volunteers
who had been or were at the time of the survey enrolled in
clothing classes at West Division High, Milwaukee, Wisconsin,
where the investigator had been an instructor for eizht years.
This school of fourteen hundred students was located in a
transient neigznborhood, with twenty-two percent of the enroll-
ees as snown by school records, characterized by truancy and
early drop out. An average home in this neighborhood was con-
gidered to be rather unstable in that parental supervision was
often lacking during a large percentaze of the day. This was
thought to be due to thétféct that fifty percent of the homes
were broken znd also to the fact that in fiftv-five percent of
the homes both parents were employed. Additional factors
observed about the students of this school and community were
that sixty percent of them had part-time employment and that
the majority of their fathers were employed as skilled and

unskillel laborers.

5 Silverman, op. cit., pp. 119.
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CHAPTFR I1
REVIEW OF LITERATURE

All areas of knowledge are related and should be inte-
grated toward common goals of social achievement. Men
the world over are not yet in agreement as to what these
r0als should be. American educators, however, tend to
favor the belief that a broad synthesis of knowledge
will educate the individual for his various roles in
the community, including his role in the family group.
Each discipline has its own contribution to make toward
the individual's attainment of these goals of social
achievement. The type of American citizen we produce,
the strength of our nation, and, to a degree, the
strenzth of our world, depend upon the nature of the
synthesis of knowledgze that we pass on through educa-
tion to each generation of youth. Both sociology and
home economics contribute to this body of knowledge.

The above statement of Mattie Lloyd Wooten, director of
the department of sociology of Texas State Colleze for Women,
is indicative of the fact that areas of study cannot be
divorced. Litersture useful in or related to a survey of
clothing preferences and buying practices of high school girls
will logically include: (1) studies relating specifically to
the behavior of the adolescent and the effect of clothing upon
it; (2) studies investigating the clothing preferences and
sensitivity to appropriatencss of costume of teen-aze girls,
(3) studies analyzing the buying practices of high school
girls; (4) additional studies which make a contribution for

the use of educators.

® Mattie Lloyd Wooten. "Pathways of Sociologv and Home Economics.'
Journal of Home Economics, 41:333, May, 1349.
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Within the first srea there are some excellent stidies
relating to the socio-psychological needs and drives of the
adolescent. Some of those found in the literature were awzre-
ness of self, desire to conform, desire for esteem, social
mobility, and tfreedom from fear.

In the introductory statement, "Clothes make the man",
the implicztion was that clothes reflect the personzlity. "We
all know that criticzal choices, such as those mzde when one
comes to a forkx in a literal or symbolic road, or when one
picks a certain piece of attire, do reflect something of the
characteristic nature of the personality making them........
There is ample evidence that each of us reveals a definite
"style of life" which has its origin in a combination of hered-
itary predispositions and the formative influences of early
life.n’

J Hurlock studied adolescent personality to fini that with

change in body size and contour, comes a new awarensss of self.
This results in a new attitude in self in relation to others
and to life in general. The young adolescent beco.es egocentric.
His main interest in other people 1is subjective in that he
focuses his attention upon his relationship to them and their

attitudes toward him.5

7 George W. Hartman, "Clothing: Personal Problem and Social

Issue." Journal ot Home kconomics, 41:297, June, 1949.

8 Elizabeth Hurlock, Adolescent Development. New York: McGraw-
Hill Book Company, lInc., 1949, p. 239.
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Hurlock found another interestirg concomitant to this
egocentric attitude. Adolescent intersest in clothing stems
from a realization of the importance clothirng plays in group
status. When dressed like the members of the group the indi-
vidual identifies himself with the group ani feels he belonyzs
to it. This gives him a security of status that would be
impossible if his appearance differed from that of the group.9

Dearborn indicates that additionzl socio-psycholegical
effects of clothinz are seen in the fact that esteem of our
fellcws underlies many of our ijeepest human satisfactions.
Clothing is frequen*tlv used to obtair this esteem, as well as
an "important element in czxpeaient 'success' and in the de-
velopment of our personalitics."lo

It is a fundamental human trait to imitzte those who are
admnired or envied.ll Data from the Silverman study serves to
verify this statement. "Close conformity in the style for
daily wear was prevalent not only within the age zrouvrs, but
among the groups."l2

"The desire for approval, the internal satisfacticn of

feelings of poise, and the happiness and the belief in advan-

tages in vocational and social areas to be achieved fror good

——

9 Ipid., p. 246.

10 George V. Dearborn, "The Psychology of Clothinz." Psychol-
ogy Review Monographs, 26:40, 1818-1€19.

113, c. Fluegel, The Psychology of Clothes. ULondon: Hogarth
Press, 1930, p. 138.

13 Silverman, op. cit., p. 144
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clothirg and attractive aprezrznce were found to be the factors
orerating in the motivation of clothing choices and attention
to appearance for the major po-tion of the group."13

Mrs. King investizated the role of clothirs in the life
of the zdolescent and found it to be far more imrportant to the
teen-age girl than to any other az2e or sex group. The teen-
age girls irn her case studies were found to use clothing as
protection from fear of ridic:le, as a means of gaining social

-14 In

and adult status, and for extreme pérsonal sztisfaction
a study on the effect of clothirs on social adjustment of
adolescent girls, lMiss knty found that seventy-six percent
preferred to please themselves rathér than their friends in
the selection of their clothes. Forty-four percent wanted
masculine annroval, forty-seven percent wished to please their
girl friends while forty-seven percent desired the approval of
their boy tfriends.

"Clothing at one time or anotﬁer, in some people if not
in others, protects us agzinst fear;, fear of ridicule, esti-
mation of poverty, estimastion of lack of good taste, obtru-

gsiveness, estimation of homeliness or lack of beauty."16

13 Ivid, p. 116.
14 Bernice King. "A Study of the Role of Clothing in Family
Relationships in Twenty-five Selected Families."™ Unpublished
Master's thesis, Michivan State College, East Lansing, Mich-
igan, 1949, p. 107.

15 Jane Enty. "Effect of Clothing on the Social Adjustment of
the Adolescent Girl." Unpublished Master's thesis, Howard
University, Washington, D. C., 1940, p. 35.

16 Fiugel, op. cit., p. 246.



Silverman concluded that girls were not as critical in the
appraisal of their own appezrance as they were in their sppraisal
of others. Eizhty-eight percent of the grcup rated themselves
as average in appearance.

In a study by Cannon, Staples ard Carlson, it was found
that for the pupils who received the extreme scores ir social
acceptance, orne trend stanis out clearly and supports the quanti-
tative datz. All of the most popualar girls from the seventh
through the twelfth grades excel in or conform closely to the
norm for perzonal appearance.18 A brief statement which might
well summarize the aspects of clothing as related to this area
was that by Miss Bayer and .iss Wybourn,19 "Each garment is a
conmbiraticn of satisfactions, and he can select the combina-
tions best suiteir to his specific situation."

Among the studies investigating clothing preferences and
sensitivity to appropriateness of costume of teen-agers, is a
study by Hurlock who states that:

"Unlike the child, the adolescent is keenly aware of

the appropriateness of the garments he wears. To a

child this is immaterial. If a little girl likes a

certain dress or hat she wants to wear it for any ani

every occasion regardless of whether or not it fits

the occasion. Knowinz that inappropriate garments

will mark the individual as 'ignorant', the adolescent

is very careful to disregard personal feelirgs about
clothing. No matter how much he or she may like a

p. 60.

18 Cannon, Staples and Carlson. "Personal Apperance as a Factor
in Social Acceptance." Jourral of Home Economics, 44:712
November, 1953.

17 Silverman, op. ci

—

19 Bayer and Wybourn. "Third Clothing and Textile Seminar."
Journal of Home Economics, 42:804, December, 1950.
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certain garuwent, the adolescent will not wear it unless
it is "correct".?

"To be able to have clothing of the type they want in
spite of limited budgets many adolescent girls become interested
in making their own clo‘thes."zl

A practical study in which data graphiczlly shows the
sensitivity to appropriate costume, is that of Silverman's
"A gecided change in order of preference of garments for Jaily
wear an.i weekend wear was seen."22

Interesting results compiled for several surveys were
found on specific clothing preferences. Consideration of the
preferences relates to typce of garment, color, styls and line.
Silverman found that throughout the age range of twelve to
eighteer, sweaters and skirts were the most popilar moae of
dress worn bv a large majority of each age group; cotton
dresses were their second choice. The indications were that
there was a preferred mode of dress to which all age zrouprs
attempted to conform.23

Helman found that the group she studied indicated in the

following order their color preferences: blue, pink; aqua,

30 Hurlock, op. cit., p. 248.

Ibid, p. 247.

[ab]
e

Silverman, op. cit., p. 43.

o
w

Silverman, loc. cit.
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black, red, yellow, white, dark zrcen, bright blue, lirht zreen
and brown. Orange andi teal were not selected by any of the

4

girls.‘ Cobb zalso founa thzt blue ranged first, followed by

yellow and pink.25
Interestingly enough, Miss Smith =2lso foundi the color
preferences for dresses of the five hundreagirls she ohserved
to be in the following order: Dblue, rej, green, yellow, vurple,
brown, and «rey. White was the outstanding choice for blouses
while gzgreen or blue was first choice of color for coats by
aprroximately one-half of the 4irls and red or wine by twenty-
one percent. Pastels were the favorite for sweaters.<0
Preferences in types, textures and desig-s of fabrics were
also considered by diss Smith. Cotton was the most popular
fabric for blouses as indicated by fifty-nine percent of the
girls, while nylon was selected by thirty-nine percent and rayon

crepe by fifteen percent. Swester fahrics were listed in the

following order: nylon, casnmere, wool, mixture, ard angora.

34 Lois Helman, "The Relationship of Color and Line of Dress
to the Personality of High School Girls." Unpublished
Muster's thesis, Drexell Institute of Technology, Phila-
delphia, Pennsylvania, 1€48, p. 31.

25 Nellie N. Cobb, "Some Factors Influencing Clothing Satis-
factions and Dissatisfactions of High School Girls in Lee
County High School, Auburn, Alabama." Unpublished Yuster's
thesis, Alabama Polytechrnic Institute, Auburn, 1681, p. 32.

28 Alma M. Smith. "Apparel Buying Motives and Habits of High
School Girls of Des Moines, Iowa."™ Unpublished dzster's
thesis, Drske University, Des Moires, 1950, pp. 80-83.
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Gabardine was most popular tor suits and soft, medium textured
fabrics for sl\'ir‘cs.z‘6

The girls' expressions of preferences for line showved that
for all tyopes of garments, plain fabrics were consistently
more acceptable to the %irls than plaid or printed fabric.
Casual and tailored gurments were favoreu by all of the'girls
and sixty-four percent of the girls indicated & preference for
straizht skirts, sixteen percent for pleated and fifteen vercent

for flared.27

In the Helman study, the totzl group indicated
in descending order of preferences for style or design--
(1) tailored dress, (5) tailored suit, (3) skirt and blouse,
(4) shorts and slacks, (5) clinziny evening go'avn.z8

In the Cobb Study, preference for line was correlated
with age and it revealed thet one hundred percent of those age
fifteen preferrea soft curved lines as compared to only sixty-
seven percent of those who were eighteen yezrs old. Nore of
the younger girls preferred straight lines, while thirty-three
percent of the eighteen year age group indicated this prefer-
ence. The inrerence seems to be thut as age increases the
tendency for preference of straight lines increases. .

Atterpting to find the rezson for satisfaction or the

lack of satisfaction in a garment, Cobb found the chief contri-

buting factors to satisfaction as evaluated by the girls as

37 Helman, loc. cit.
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follows: sixty-five percent considerel be~omins style; sixty-

two percent, becouning color;, fifty-six percent, apovrorriaten=ss;

. 8
fifty-two percent, comfort; and forty-six percent, fit.2

In the Watson study which wz23 concerned only with blouses,
they rated the factors in this order: style, arnnropriateress,
eye appeal, fabric and tit. According to iiss Watsor, cost
followed closely, but did not seer to have as much influence

as mi-ht be expected. Color ranked rather low, but this may

have been due to the high preferences for whi_te.29

The third zroup of studies relates to buyins practices of

adolescents. It is in this ares that we fini the sources of

conflict between the daughter znd her parents, for zs Hurlock30

states,

"Interest in clothes extends to interest in selecting,
making and caring for them. Few boys and girls diring
the adolescent years are satisfied with garments selected
for them. They want to have a voice in the selection.
Their judgment of what is correct is based on informa-
tion from fashion magzzines, from displays in shop win-
dows, from nmovies and frcm rzdio recvorts of what is
being worn. How to become independent of the adult
domination is one of the most important problems with
which adolescents are faced. On the adolescent's part
there is resistance to adult authority and a strong
conviction that they are misunderstood and unsympa-
thetically treated by adults. Accustomed to regarding
parents as a source of authority, adolescents often
wrigsinterpret parents' advice as domination cor bossing.
They want help but not domination."

88 Cobb, op. cit., p. 46.

%9 Katherine Watson. "A Studv of Ready-Made Blouses." Practi-
cal Home Economics, 31:21, March, 1953.

30 Hurlock, op. cit., p. 247.
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The incidence of clothinzg as a cause of these conflicts
has been previocusly mertioned and cited in the study by Rlock.%l
Nearly all of irs. King's respondents regorted scme frustration

33 Several

due to parental dominance in choice of clothing.
expressed a feelins of inleriority beczuse they were not

allowed to choose the clothes they liked. Other girls had
developed feelin. . s of inadequacy as a result of conflicts with
parents. Accordingy to Yrs. £ing, "The rizhts and privileges

in the free cholice of their own clothing without parental
interference is a significant factor in parent-child rel-=tion-
ships but significantly more important for the teen-zge parent
relationships.”

Data on this prcblex: of adolescent indep=ndonce in shopping
was compiled in both of the studies by Cobb and Reid. Cobb
found thut sixty-one percent of the girls select their clothes
with their moth=rs' help; thirtv-two percent select their own
clothes; while s8ix prercert have their clothes selected for
them.%® She stated, "It is significant that the midile ecc-
nomic group and the midils educational sroup achieve the greatest
independence in selaction of clothing....... As age increases

there is a marked tendency for girls to select their own clothing,
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as indicated by eighty-three percent at age eighteen."34
Smith stated that only one-seventh of the five hundred girls
had clothing chosen regularly by their mothers.%° Wolfe had
a similar report.36 Reid found that althouzh many of the girls

did not shop independently, ninety-three percent usually were

present when clothes were bouzht for them.37

As previously menticnea, =z group thouzht to benefit from
studizss of this type are retail merchants. It was noted that
they have obtained data on the practices of the consumer, but

as a group, merchants zre conscious of the lack of studies and

are keenly aware of their value. Donala F. Blankert237

reports
Despite the accumulated knowledge of tradina areas,
shopping habits and buying motives and the data that
gtores have about their customers, there is much ig-
norance of retail wmarxets. A comprehensive statement

of customer characteristics and actions related to
purchase pattern either for a market, a type of store,
or a given store does not exist. Analysis of the data
available from objective studies, however, suggests that
such knowledze has considerable value. Customers are
heterozeneous not only in their purchase and use of
various commodities but also in their patronage of
retail stores. Their actions and attitudes are con-
aitioned by their economic and social environments and
by their acquired habits of shopping. The wide variety
among customer groups in regard to amount, character
and frequency of purchases at dJdifferent stores seems to

34 1pid., p. 43.
35

Smith, op. cit., p. 107.

36 Helen Wolfe. "A Study of the Spending Responsibilities of a
Selected Group of Junior College Women with Particular Refer-
ence to their Clothing Purchases." Unpublished Master's
thesis, Florida State University, Tallahassee, 1951, p. 40.

37 Doris Jean Reid. "A Study of Clothing Practices of Urban High
School Seniors."™ Unpublished Master's thesis, Virginia Poly-
technic Institute, Blacksburg, 1951, p. 286.
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be related to such objective ractors as income, age
and family size. A greater knowledge of cu:tomers
znd their behavior patterns should Los1st manza<2ment
in determining policies wna practices.

Reports in the Buyer's Munuzl of the National Retail Dry

Good Association indicate consumers' practices of imoortance
to the retailer. F. W. Binzen states that a store's objective
is to supvrly the needs of its customers and if a store is to
obtain the patronaze of customers, it is essential that the
merchant constantly study the wants, tastes and interests of
the consumer in order to be aware of the changes in iemund.
Consurer demand is best interpreted throuzh consumer satisfac-
tion, and this will enable a store to meet demana in a number
of ways such as price, and through department coordination.
For example, a color demand in dresses must be met also in
shoes, accessories and o*ther articles of clothing.38

Reporting a study of practices, Beem states that buyers
do not buy with their "intellizences" but are guided only by
emotion. % HarryASinger stated that seven out of ten consumecrs
are habvit buyers.40 The influence of price on purchase has
long besn noted. O'Brien states that women buy almost entirely

41

according to price and beyond that she guesses. Thor and

Cowles found that price was of first importznce in the selection

38 Buyer's Manual, New York: National Retail Dry Good Associs
tion, 1949, p. 53.

39 Margery Oliver Beem. "Examining Ourselves as Buyers."
Journal of Home Economics, 20:740, October, 1928.

40 Harry Singer. "What Makes People Buy?" Stores, 31:54,
June, 1943.

4l Ryth O'Brien. "Buying for the Family." Journal of Home
Economics, 232:198, March, 1930.
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of dresses followed by stvyle, gquality and personal suitability.42
In asreement with these statements is that of Nystrom, "People
come to stores because they want goolis, and thne strenzth of
their wants; helps to determine the price they will pay for
them."43

Various studies investigated numerous buying practices.
Reid found that the girls tried on practically all garments
before purchasing them and that forty-seven percent of the
girls usually read fashion magazines. Sixty-one percent of
the girls earned part or all of their spending money.37 The
girls in this study purchased most of their garments from local
stores rather than from mail order houses. Only three items
in the wardrobe ever were purchased by mail order and these
were in small quantities.44

Miss Smith, in a study of five hundred girls, found that
fifty percent esrned part or all of their clothing money.
Among the influences on choice revorted by this group: news-
papers--thirty-five percent of the girls; magazines--twenty-
five percent; standards set by other girls--fifty percent; and
boy friends--thirty percent. The Des loines group shopped the

complete department store most consistently, and seventv-three

42 E. K. Thor and Mary Cowles. "How Women Select Dresses . n
Journal of Home Economics, 25:576, August, 1933.

43 Paul Nystrom, Economics of Retailing, New York: The Ronald
Press, 1930, vol. II, p. 463.

44 Reid, loc. cit.

——mas
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percent used cash payment while forty-one percent fregquently
used charge accounts. The girls expressed desire for informa--
tion on workmanship details, color fabrics, and judgment in
spending in orauer that they might be more intelligent consumers.t>

Miss Watson found that most students pretferred to buy
their blouses in department stores. Next in vopularity were
specialty shops but ranking much lower than the depzrtment
stores. Chain stores and mail order houses ranked considerahly
lower. In this particular survey a few were influenced by the
advice of saleswomen, friends or mothers; by the amount of
care rejuired for upkeep of the blouse; and type of shop in
which the blouse was purchased.46

The number of garments purchased as compared with thése
constructed at home, was found to be appreciably hisher. The
studies of Colvin, Cobb, Smith and Reid each showved thzt very
little home sewing is carried on by hizh school girls.

Fducational implications were also noted in the literature.
Dr. Hartman of Columbia University states in an article

To the extent that the educative process is a genuinely

moral enterprise it must seek to produce the best pos-
sible xind of human being. Stated in the acceptable
patter of pedagogical circles, home economics educa-
tion in the field of sound clothing behavior must
ultimately contribute something to the makins of supe-

rior personality or its activities will be found
fatally defective. Clothes are, therefore, "valuable"

45 smith, op. cit., p. 108, 119.

46 watgon, loc. cit.
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(in the larger psychological sense which embraces more
than the narrowly economic) only to the dezree that
they ernhance the valie experiences of the persons who
wear them or who are otherwise affected by them. In
other words, the subjective worth of an article of
attire is proportionate to its contribution to some
sort of extension or Jdifferentiztions or enrichment

of self.

Clothing behavior is a n=:2zlected but perminent part
of educational and social psychology; it is just as
significant as feeding benavior, readin. vehavior,
motor behavior, symbolic behavior and the many other
behaviors which Q%cupy the attention of the stuaent
of humun nature.®

RBayor and Wynbourn state,

Fvery individual regardless of income is faced with
making decisions relating to clothing purchases.
Education can help develop ability to make decisions
that are sound........ Any education designed to
improve the consumers' purchases should help him to
understand the many po:sizge kinds of service he

can obtain from clothing.

Pearson recommended that knowledsze and guidance should
be given to the girls to aid them in more becoming color and

line selection of clothing, with the greatest emphasis placed

49

on color selection. Colvin recommended that planning of

clothing expenditures and consumer problems in the selection

of clothing shoild be taught in high school clothing coirses.>0

47 Hartman, op. cit., p. 296.

48
49

Bayor and Wybourn, op. cit., p. 804.

Lois Helman Pearson. "Teen-Agers' Preferences in Clothes."
Journal of Home kconomics, 43:801, December, 1950.

50 Yolanda M. Colvin. "A Study of the Clothingz Practices of
One Hundred High School Girls of DeKalb, Illinois." Unnub-
lished Master's thesis, University of Colorado, Boulder,
1943, p. 50.
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Similarly Reid reccimended thit comparative fucts indicute
that more vital inform=tion should be tzu-ht in Home Eccnomics

classes on the care and repair of clothing, and a study- of the

purchasing of read-mzade clothin: shoula be included in the first

year of Houme Economics.51 Each of these recommendations were
made because their studies showed that high school zirls pur-
chase a high percentss:e of their sarments ready-made.

In the Ccbb stadv, the parcentage Joing home sewinzs was
considerablyv higher than in the Reid stady which may have been
die to economic or g~o.rapnic differences. However, “rs. Cobb
made the following recommendiations: "Further research is
needed to Jdetermine ways in which wholesome social and family
relationships may be more effective in clothing experiences,
and studies are needeli dealing with values in relation to aze
znd econornic status."sz ‘r. Andrews stated that,"Cloth-
instruction necsds to be w=11l planned as to relative emphasis.

Teaching of clothing must change with chanzing economic

n53

conditions. If this goal is to be reached, surveys must

carried on to show exactly where the neeas lie.

51 Reid, op. cit., p. 52.

53 Gobb, o0p. cit., p. 53.
53 Velma Phillips, Evidence of the Need of Education for

Efficient Purchasing. Teachers' College, Columbia Univer-
sity Contributions to Education, No. 447. JNew York: Bureau

of Publications, Teachers' Collere, Columria University, 1931,

p. 8.
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The Phillips study wzs an earlv survev showinrg the need
for education for efficient purchzsins. In this study eighty-
five percent of the women wished for more educztion for con=~
sumption.54 Silverman felt the school could s=rve the parents
well by interpreting to them the clothinz intesrest and result-
ing behavior. Later she recomnended, beczise a large majority
cf the group she studied indicated a desire for zn expert in
the school, that such a person could help them with their
clothing problewus and concern for expressinz their individual-
ity and enhancinrg their attractiveness. Additionally, she
sugzgested that such courses must be of the functional tyne,
not only acquaintinz girls with the theoretical foundztion of
design and line but also realistic problems of appropriate=

ness, indiviauality, and suitability to age.55

- -

4 Benjamin R. Andres, Economizs of the Eousehold. New York:

The MacMillan Company, 1935, p. 431.

55 Silverman, op. cit., p. 119.



CHAPTFR III
MFETHODS AND PROCEDURE

Twenty-five volunteers each from freshevan, sophomore,
junicr and senior classes of the school were used, thus ziv-
ing a cross-section of age and graic from the entire school.
The number of clothing courses these students had taken varied
from one to three semesters. Contact was made with the zirls
throuzh an announcement in their home economics classes. The
students volunteered their particivation and were called to-
gether for the purpose of exnlaining tc them the significzance
of the survey and the importance of their individuel contri-
bution to the validity of the data for this study and its
interpretsation.

The instruments used in this survey were that of the
questionnaire and the pefsonal interview schedule. The
guestionnaire was divided into two sections, the first part
dealing with personal datz and the second part with clothing
preferences and buying pra;tices. Part one, covering personal
data, was group administered, while the one investirating
preferences and practices was administered by persoral inter-
view.

The complete questionnaire has been bound in the appendix
of the thesis and upon examination it will be found that per-

sonal data included questions on age-grade, family composition
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and backgrouna, student and parental emplcyment, expenditures
and earnings, home respcnsibilitics and social participstion.
The information scuzht in the section on clothirg preferences
and buying practices included thzt of psrentsl control,
awareness of clothin2 needs, inrluences on clothins choice,
shopping practices--incluuaing stcres patrcnized and method of
payment, wardrobe adequacv, apvrowvnristeness of stvle, and
other factors.

After tabulating the datz obtained in these questionn:uires,
both subj~ctive and objective analyses were mude to estzblish
the environmental background of the group, to determine the
socio~economic level of the families of thes~ girls and to
ccmpile a list of significant factors which influencea their
clothinz preferences and buyins practices as well as any adai-

tional pertinent data.

Scales

Several scales were used in the survey which require
explanation. When considerins parentzl employment, the publi-
cation of the Bureau of Ewmployment Security of the Depzrtment

of Labor, Distribution of Occupational Titles,56 was used as

a guide in classification of fathers' occupations in ratings

of O to 8. These ratings are exrlaired below:

-

56 Distribution of Occupational Titles, 1948, Volume I.
Washington, D. C.: United States Goverrment Printing
Office, pp. 1-319.
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O-~Professional and Manzgerial Occupations

a. Professional--This =sroup includes cccupztions
that predominantly regaire a hizh degree of mental
activity by the worker and are concerned with the
theoretical or practical aspects of complex

fields of human endeavor. Typical professional
occipations are those of Jdoctor, lawyer, architect,
mechanical engineer, chewist, phvsicist, astronomer,
and doctor.

b. Semi-professional--Included in this group are
occuraticns concerned with the theoretical or prsc-
tical aspects of fields of endeavor that regquire
rather extensive education or practical experience,

or a comnbination of such educztion and experience

for the proper performance of the work. Chiropodists,
tree surgeons, draftsmen, aviators, luboratory tech-
nicians and fingerprint experts are typicsl semi-
professional occupations.

c. Managerial and official occupations--This group
includes occupations that are involved primarily
with responsible policy-making, planning, super-
vising, coordinating, or guiding work-activity of
others, usually through intermediate supervisors.
Typical of these occupations are managers or presi-
dents of business enterprises, superintendents of
construction projects, and purchasing and advertis-
ing agents.

1--Clerical and Sales Occupations

a. Clerical and kindred occupations--This group
includes occupations concerned with the prepzrztion,
transcribing, transferring, systematizing, or pre-
serving of written communications and records in
offices, shops, and othsr places.

b. Included in this group are occupaticns concerned
with the sale of comrodities, investment, real estate
and services, and occupations that are very closely
identified with sales transactions even thouzh they
do not invclve actual participation in such trans-
actions.

2--Service Occipations

a. Domestic service occupations--This group includes
occupations concerned with the usual functions in the
maintenance of households and their environs, the
cooking of meals, the care of children and similar
gservices that are performed in private homes.
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b. Protective service occupations--In this group
are those specifically concerned with the protec-
tion or guarding of the country or its political
unit of buildings and other property, and of indi-
viduals. Duties ranze from those of a watchman to
a2 policeman.

c. Building service workers and porters--Workers
concerned with the cleaning of the interior and
equipment of buildiings, offices, stores, and sinmilar
places, and with moving or carrying equirment,
baggages and other articles.

3--Agricaltural, Fishery, Forestrv and Zinared
Occupations

a. The occupations included in this group are those
that are directly associated with the process of
growing and harvesting vegetables, fruits, grains,
and other farm crops; in the raising of poultry,
livestock, and other animals and fowls for consump-
tion, for their products, for pets, or exhibition;
and in various phzses of horticultural activities.

4--Skilled Occupations

a. This group includes craft and manual occupations
that require predominantly a thorough and compre-
hensive knowledze of processes involved in the work,
the exercise of considerably independent judgment,
usually a higch degree of manual dexterity, and, in
some instances, extensive responsibilitv for valu-
able product or equipment.

5--Skilled Occupations

a. Workers in the manufacture of transportation and
other heavy equipment as well as occ:ipations in non-
manufacturing activities are included in this zroup.

6--Semi-skilled Occupations

a. Occupations that are characterized by one, or a

combination of parts, of the following requirements

are included: the exercise of manipulative ability

of a high order, but limited to a fairly well-defined

\ work routine; major reliance, not so much upon the

. worker's judgment or dexterity, but uron vigilance

» and alertness, in situations in whichlapses in per-
formance would cause extensive damage to product or
equipaent.
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7--Semi-skilled Occupaticns
These workers are the assistants to the workers in
the group above (i.e., baker's helper, flour sifter,
etc. as compared to the baker, pie-maker, etc. in
the former list).

3-~Unsgkilled Occupations

This group includjes occurzatiors that involve the
performznce of simple duties thst mav be learred
within a short pericd of tire and that require the
exercise of little or no independent judgment.
Characteristically, such occuiations do not reguire
previous experience in the specific occupstions in
gquestion.

9--Unskilled Occupations

Assistants to the workers in zroup eia2ht.

When considering the results of questions thirty-one to
thirty-four, it was necessary to devise a scale which would
discriminate between individuals according to their selecticn
of appropriate fabrics for the garments shown in the illustra-
tions for these questions. The questions were =iven to twenty-
two home economics graduate students and the majority agreement
of their preferences was rezarded as the basis for the first,
second and third choices. The following were judsed as the most
acceptable fabrics for the specific design of garment and use,
if indicated. The students' preferences were rated as three,

two, one, or zero in accordance with the number of correct

choices they listed.
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Acceptable Fabrics for Specific Garment

Garment Fabric Cheoice
1st 2nd drd

Blouse 1 F A B
P B F C

3 D F w

Skirt 1 E R D
2 A F R

3 B D A

Gchool dress 1 C F G
2 B C A

3 F C A

Dressy dress 1 D G C
2 E H D

3 H E D



CHAPTER IV
FINDINGS AND INTERPRETATIONS

The personal data questionnaire of the study provided
information on age, grade classification, birthplace, length
of time the girls had lived in Milwaukee or other urban centers
or in rural area, and family composition including ordinal
position of the girls. Birthplace of each pzrent, lanuuase
spoken at home, and parental employment were also considered
in order to establish as nearly as possible home environment
and family background of the girls. Following this, datz on
the zirls' activities was obtained. Specific questions were
asked about her activities and responsibilities within the
hbme, her social activies with the family members, girl friend
and boy friend, her paid employment and expenditure or her
"money. With this irformaticn as a backgrcund, the investi-
zator felt it would be possible to more easily evaluate the
datz obtained in the questionnaire on clothing preferences and
Vbuying practices used during the interview.

As stated previously, there were twenty-five volunteers
each from the fr shman, sophomore, junior and senior classes.
The age range ani grade placement is found in Table 1. Ages
ranged from fourteen to eizhteen years, ard the avera-e age of

the group was sixteen.



TARLE I '“

AGFE-GRADE PLACFMENT OF ONE HUNDFED
GIRLS OF WFST DIVISION HIGH

Grade
Age
Fresh- Sopli- Junior Senior Totzl
man omore
18 yr.-18 yr. 11 mo. 2 7 9
17 yr.-17 yr. 11 mo. 1 8 18 27
16 yr.-16 yr. 11 mo. 5 15 20
15 yr.-15 yr. 11 mo. 8 17 25
14 yr.-14 yr. 11 mo. 17 _2 . _ 19
Totals 25 25 25 25 100

The intelligence quotients of this grour obtained from
the school reccris based on the California Mental Udaturity
Test ranged from seva2nty-2ight to one hundred and tventv-four.

The averzze intelligence quotient by classes is shown in Table II.
TABLE II

AVERAGE INTELLIGENCE QUOTIENT FOR EACH CLASS

Class Range Average
Freshman 85-110 101.5
Sophomore 78-124 97.2
Junior 89-124 98.8

Senior 80-110 ©8.08
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Distribution »f th2 intelligence gquotients is shown in
Figure I. Althouzh no attempt was made to stautistically corre-
late the data obtained to the intelligence yuotients, this
table did aid in giving =z clear picture of the type of indi-
viduals participating. The following is a classification of
intelligence quotients which had be:n in wide use: below
seventy, feeble mindaedness; seventy to eighty, borderline
deficiency; eighty to ninety, dullness; ninety to one hundred
and ten, normal or averare intelligence; one hundred and ten
to one hundred and twenty, superior; and one hindred twenty
to one hundred and forty, very superior intelligence.S? Seventy-
eight percent of the girls were normal or of averzgze intelli-
zencg, while two percenf were very suparior and eight percent
of superior intellizence. Twelve percent were classified as
dull, and three of this group might have tesn classified as of
borderline deficiency.

Upon analysis of the parental backsround of the subjects,
it was found that seventeen percent of the mothers and nineteen
percent of the fathers were foreign born. The distribution of
parents of European birth was similar for each of the four
groups in the study. It was indicated that a foreign languagze
was used in thirty-eight percent of the homes. However, upon
further investigation, it was found that this was not always
used, but frequently used between parents or upon the occasion

of a visit of relatives or friends of similar background.

57 C. M. Louttit, Clinical Psychology. New York: Harver and
Brothers, 1947, p. 97.




FIGURE I

DISTRIBUTION OF INTELLIGENCE QUOTIENTS
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While attempting to formilaute a concept of the socio-
economic status of the families of thes2 girls, the investi-
gator founi that seventy-one percent of the fathers were
employed in skilled or semi-skilled occupations. These data
on occupations as shown in Table III served to verify the
assumption that the majority of the girls came from middle or
lower middle class families and that, judged by oczupation,
the average parent probably had only a high school education
or perha-s less. As was previously explained in pauges 24 to
26 the ratings, classifications, and titles were those of the

United Stztes Department of Labor.

TABLE III

DISTRIBUTION OF OCCUPATIONAL TITLES
OF FATHERS' EUPLOYUFENT

——— — E -

Rating Occupation Classification Percent of Total
group

Professional

Managerial

Clerical and sales
Service

Agricultural

Skilled occupations
Skilled occupations
Semi-3killed occupations
Semi-skilled occupations
Unskilled

Unskilled

Deceased, disabled, etc.

w N
[NORAVI IS IR IOV % IO I AVIF N oV )
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It seems significant that such a high percentuge of the
mothers were employed outside the home. Forty-one percent were
emvloyed full time and eight percent had part-time employment.

Tauble IV shows the distribution of the mo*hers emnloyed and

not employed according to student classification.

TABLE IV

EUPLOYUFNT OF MOTHERS

—

Class Full time Part time Total Mothers not
ﬁ%l'ﬁl_emj%r_lt. 5%9_1_01@,711} %};}.QL%Q _Wg_r?}zh_x,,;Q-
Freshman 11 44 4 16 15 60 10 40
Sophomore 9 36 1 4 10 40 15 50
Junior 9 36 2 8 11 44 14 56
Senior 12 48 1 4 132 52 12 48
Total 41 8 49 51

The fact that such a high percentage of mothers worked
indicated a need for supplementing the family income. This
supplementary income may have provided money for basic needis
as well as unsatisfied desires. It is likewise significant
that approximately fifty percent of the homes from which these
girls came had no parental supervision for zt least a part of
the day.

Contributing to the picture of instability in their home

litfe were the figures indicated in Table V showing that in
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thirty-one percent of the homes only one of her own parents
was livinz in the home. Of this number, thirty-one were
divorced or separated. In some instances some had remarried.
This figure may be comparca with that of the n:itional average
for the year 1949 which was 397,000 or a rate of two and seven
tenths per thousand popilation. In Wisconsin there were 4,815
divorces or one and four tenths per thousand. Using this
figure as a basis for comparison, average rate would have been
seventy-two hundredths amonz the five hundred and nineteen
people comprising the total for fawmilies in this stuuay.
However, the report of thirty-one broken homes is highly sig-
nificant for it constitutes a rate of six as contraszted to
the Wisconsin average of one and four tenths. This was a
shockingly hizh rate when recent trends as indicated by the
National Office of Vital Statistics are considered:

Starting with 1945, changes in divorce rates in both
directions were uore abrupt than in previous years. In
1946, the crude divorce rate increased almost one-third,
reaching a peak of four and three tenths divorces per
thousand population and by 1949 it had dropped al:inost
two-fifphs to a rate of tgg and seven tenths per thousand
population for that year.
Obviously many of these homes lacked supervision during
a large percentage of the dav and in many there was only one
parent. We have observed that many of the girls appeared to
be hizhly independent, physically and in manner of dress

appeared mature. We likewise have observed them to be lacking

the social finesse of maturity.

58 Vital Statistics of the United States, 1949, Part I, Place
of Occurrence, Federal Security Agency. Washington: United
States Government Printing Office, 1951, p. 63.
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TABLE V

DISTRIBUTION OF BROKEN HOMFS

Class Students from broken homeg
No. Percent
Freshman 14 56
Sophomore 5 20
Junior 5 20
Senior 7 28
Total averayge 31 31

Sixty-three percent of these girls were born in Milwaukee
and seventy-five percent had lived durinz the major portion of
their lives in Milwaukee. Seventz=en percent had spent most of
their lives in towns unier 59,002 population. Only eight per-
cent had lived the greater portion of their lives in villazes
and rural areas. Thus the majority of the girls had svent
their formative years in M¥ilwaukee, a metropolitan center of
637,392.59 This fact obviously contributed to their social
maturity, behavior, and participation as well as practices in
shopping.

The composition of the average family from which these

girls came was five and the average number of children in the

family was three and two tenths. The ordinal position of the

59 1950 Census of Population--Number of Inhabitants. Washinz-
ton: Bureau of Census, I[: 49-20.
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girls within the family was as follows: thirty-five were the
oliest in the family; twenty-six had both olaer anda younper
brothers and si:ters; twenty-five were the younuzest; while
fourteen were the only child.

The activities of the Zirls in their hom2s, in employment
situations, zs well as their social participation were investi-
gated. In the homz2, the diti=zs for which the students assumed
the largest amount of responsibility were those of house clean-
ing, 75 percent; cleaning own room, 81 percent; washing Jdishes,
69 percent; ironing, 46 percent; spotting and pressing clothes,
34 percent; serving meals, 27 percent; and lzundering personal
clo@hing, 18 percent. Twenty-three percent reported that they
had never assumed the responsibility of laundering their own
clothing. There was no anpreciable difference among the groups
of girls in the assumption of duties within the home asiae from
baby sitting. Eleven each of the freshmen and sophomores
reported being frequently or alvays reguired to baby sit in
contrast to four of the juniors and two of the seniors. A
large percentage of the zirls did not appear to be requir=d to
accept heavy home duties which required a large amount of their
time.

Of the girls th=t had been employed, fortv-four percent
worked after school, fifty-nine percent were employed on Satur-
days,and forty percent were employed durinz the summer.
Eighty-two percent indicated that they had been emploved and

only eighteen percent of the girls had never worked outside
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the home. Thirty-two percent of the total zroup had been
employed as baby-sitters. Of these, sixteen were freshmen,
eleven sophomores, thres juniors, and two werec seniors. A
hi-her percentagze of the older zirls were employed in 3ales and
clericzl work. In sales, we find twelve of the juniors and
eleven of the seniors z3 comparad to two and one of freshmen
and sophomores, respectively. Six of the seniors indicated
having had clerical employmert. The types of work which the
girls indicated did not requiire a special tyoe of dress other
than tailored clothinsz.

The average earnings for the girls were zs follows:
under five dollars per w=ek, fourteen percent of the girls;
five to ten dollars, twenty-two percent; ten to fifteen dollars,
twenty-one percent; and over fifteen dollars, earn=d by
seventeen percent of the girls. The averaze earnings on an
hourly basis was seventy-five cents. The remaining ten per-
cent of the girls reported occasional work at arproxivately
fifty cents per hour.

Table VI shows the expenditure of theses earninzs =s
reported by the students.

Clothing was the iten of major importance with seventy-
five percent of the girls reporting expenditures on this item;
sixty-two percent spent their earningzs for entertainment; and
approximately thirtv-three percent said they spent their money
for gifts, personal items, school expense and savings. Although

these figures give no indication of proportionate amounts spent,
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it is significant that seventy-five percent of the girls indi-
cated clothing. Contribatiny to the onicture of the economic
situation in the family is the fact that us the girls earn more
and are perhaps better able, a laraer percentace contributad t©
the family support. Three sophomores, four juniors and szaven
seniors rernorted contributins some ot thelr earninzs to the
suppcert of the fumily. I+ was interestinz that in those cases
where money was contriouted for family sipport, the mothers

were also employed outside the home.

TABLE VI

EXPENDITHRE OF EARNINGS OF EMPLOYFD GIRLS

Item Number of Students Total
Freshman Sophomore Junior Senior

Clothing 18 18 19 23 75
Entertainment 18 13 13 18 62
Familyv support 3 4 7 14
Gifts 9 8 7 11 35
Other personal 6 o] 11 8 32
Savings 8 5 10 10 33
School expense 4 7 15 13 39
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Inquiry into the types of social participation of the
zirls was design-a to nive better understanding of her neelis
for various types of clothing. First, the girls' socizl parti-
civation wus an:zly-=2. ir terms of her activitie: in church,
clubs and sports. It was found that the majority of the girls
attended church regularly. Seventy-gix percent or nineteen of
the freshrmen, sixty percert or fifteen of the sophomores,
seventy-two percent or eighteen of the juniors and eizhty-four
percent or twenty-one of the seriors reported regular church
attendance. Two of the sophomores and one of the seniors
reported that they never attended church. This comparzatively
high percentage of church attendance may have been due to the
fact that #ilwaukee hzas a large number of Catholic and Luthersn
churches and it is ir the early adolescent years that the gzirls
usuzlly become affiliated as members.

Data on club membership show fewer girls belonging to club
organizaticns than were shown t0 be regular particinants in
church activities. Of those reporting club membership, eighteen
were freshmern, seven were scphomores, ninejuniors, and ten were
seniors. Fifty-six of the one hundred girls never had hela a
club membership, and only seven of the freshmen, two sophomores,
one junior, and four senrniors had been an officer in the organi-
zations. All offices listed were minor. These fizures show
that of the fifty of the one hundre:1 zirls irterviewsd
belonged to a club or participated in club activities within
their group, there werc apparently no outstanding leaders.

Or.:anizations were in each case of membership related either
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to a church or social center. The social center prosrzm under
the Depaurtment of Recreztion of #ilwaukee is oren to @ull youths
of the city, trerefore these responients were not without
oprortunity to avail themselves of zsroup particication.

The data ortained on sports activities were compzratively
insignificant but irdicated most of the activities of this
charzcter were under the girls' athletic program in the schosl

The renaining socisl zctivities were those shared with the
fzamily, with their zirl friends and with their boy friends.
Table VII indicztes the activitiss the girls reported as the

ones shared with their families.

TARBLF VII

ACTIVITIY¥S GIRLS SHARED ™ITH THEIR FAVILIFS

Activity Freshman Sophomore Junior Senior Total
Television 20 23 23 24 89
\lovies 8 9 ] 5 20
Vigiting

relatives 8 7 5 5 25
Visiting 6 8 10 24
Shopping 7 5 4 1 17

Dinirg out 2 2 1 5




The outstandiryg activity sharey with the family wus
watching television. Others reportedly enjoyedi were movies,
shovping and visiting rel tives. These fisrures show one
derinite advantapze of television in that it brir-s the fanily
tozether as a unit. Church attendzarce with the family occurred
in a very small percsntage of the cases. Two each of the fresh-
men and sophomors zirls and one ezach of the junior and serior
2irls attend«~d church with their families. Significant but
alzo easily understundable are the figures on shopring with
the family. As the social maturity of the girl occurred,
personal independence in shopning increased. Seven of the
freshnen girls reported shepring with their families while
four of the juniors and only one of the seniors indicated such
a practice.

Table VIII shows the activities shared by the gzirls with
their girl friends.

In activities shared with girl friends, television gave
place to movies which ranked as a first choice of the fifty-
tvo girls reporting this activity. Parties, dancing, football
and basketball games, shoppins and visitin: were also pop:lar
activities to be enjoyed.

Intervst in dating was frequently indicated, with eirhteen
each of the freshmen and sophomores, twenty-one of the juniors
and twenty-three of the seniors reporting some datinz. Those
dating regilarly and frequently wvere fourteen of the freshmen,

fifteer sophomores, fifteen juniors, and twenty serniors. Those
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who indicated their dating to be steady were five freshmen,

nine sophomores, ten junicrs and twelve seniors.

TAPLE VIII

ACTIVITIES GIRLS SHARED WITH GIRL FRIFNDS

Activity Freshman Sophomore  Junior Senior Total

No. & No. ) No. % VYo. % T~ No.
Movies 13 52 20 30 25 100 24 96 83
School games 7 28 10 40 12 48 7 28 38
Dancing 9 36 6 24 8 32 8 32 31
Talking 6 24 9 28 5 230 6 24 28
Parties 10 40 3 12 7 28 2 8 223
Televisgion 7 28 5 20 5 20 2 8 19
Shopping 6 24 2 8 2 8 4 15 14
Lining 3 12 1 4 1 4 5

The activities reported popular for dating are showsn in
Tzble IX.

The interests of these youny people are undoubtelily quite
typical of adolescents. iHdowever, several thinas are evident.
The general tyre of activity does not include a very high
attendance at the more cultural type of entertainment such as
concerts or civic prosraus. This is borne out by the fact
that only six indicated attenaing svecial programs. Also

evident, as indicated by the small number that watch television
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with their frienis, is thzt fact that relatively few entertxzin

their frienis in their homes.

TABLE IX

POPULAR ACTIVITIES FOR DATING

Activity Freshman Sorhomore Junior Serior Total
No. % ho. "%  Wo. % TWo. & No.

Hovies 13 52 15 60 21 84 24 ¢©8B 73
Dencing 10 40 12 48 15 60 15 60 53
Riding in

auto 8 24 6 24 8 32 7 28 27
School games 4 18 5 20 S5 20 3 12 17
Television 4 16 1 4 3 12 6 24 14
Special

programs 1 4 2 8 1 4 2 8 5]
Visiting 3 12 1 4 1 4 1 4 6
Shoppring 2 8 1 4 1 4 4

Although the activities of these yoing preorle may have
been limited because of financial circumstances, considering
the entire picture of social participation as presented by the
data, it does not appear that this group was characterized by
the desire fcr social mobility. They 4did not seek membership
in clubs or seewinzly Jdesire places of leadershir within the
organizaticns of which they were memhers, and their'activities

did not s2emingly take them outside their own school group.
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The girls did not manifest special interest in sports, hobbies
or cultural programs which would aid in acquiring new friends
and/or social groups. Their sphere of activities were not of
the type which would reqiire special, excessive or elaborate
clothing.

Questions twenty-two to twenty-five atterpted to further
investigate not only their interest in social particip=tion
but also to tind out the type and extent of th2 zirls' associ-
ated iaportance of clothes with their participation. The
chief activities for whicn the cirls were interested in being

well dressed are shown in Table X.

TARLE X

EXPRESSION OF INTFRFST IN BFING WELL DRESSED
FO® SPECIFIC OCCASIONS

Occasion Freshmen Sophomores Juniors Seniors Total
Church 9 10 5 4 28
Dating and

dancing 13 15 16 18 63
School 7 4 9 4 24
Shopping 1 3 1 5

These fisures indicate the egocentric attitude of the
teen-aper ani again show their center of social life to be

dancing, dating, church and scnool. Also evident 1s the fact
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that there are coapzratively few occasions within or centered
around the family oroup which created a desire for the teen-
ager to wesar their so-called best clothes. The chief reasons
given for beiny "well dressed" for those occasions classified
above were "making a good impression™, and "conforrmitv to Jress
of peers", or possibly conformity to dress of others in the
group:

Table XI shows the results of questions twenty-three by
listing the individuals from whom the zirls would most like

to receive a compliment on their clothes.

TABLE XI

DESIRE FOR COMPLIUFNT FROW IWDIVIDUALS LISTED

Individual Freshmen Sophomores Juniors Seniors

No. Jo No. % No. % No. &
Mother 21 84 20 80 19 76 13 72
Father 10 40 38 22 11 44 12 48
Girl friend 15 60 16 64 15 80 18 72
Boy friend 15 RO 16 64 15 80 183 73
Sister 2 8 7 28 4 15 5 20
Brother 3 12 4 16 4 16 5 20
Family friend 4 18 5 20 5 24 5 20
Tezcher 2 8 3 12 1 4 2 12
Aunt 1 4

Doesn't like
compliments 1 4
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Conipliments most desired by the girls were those given
by the girls' mother, girl friend, boy friend and father.
Approval by other siblinss and tcachers are comparatively
unimportant tc the girl. Confidence in the mothers*® judzment
was consistently manifestea. These figures may be encouraging
when compared with those of Block's study on mother-daughter
conflicts. They 2ls0 may be an indication of desire on the
part of the girl for closer relationships with her mother. It
is doubtful that these fiourcs indicate that problems arisinz
in clothes sel-ction and differences of opinion betweern mother
and daughters doc not exist.

In question twenty-four, "ao you seek the opinion of
others on what to wear on srecial occasions?", it was found the
mother ranked first when the irls wished counsel in clothing
selection for specific occasions. This aprliei to seven out
of eleven occasions renorted. The mother's owinion was scught
particulurly for those occasions less freguently attended by
the girls.

Secona in importance to them was the girl frierd's advice.
Her sugzestions were sought varticalarly for cliub socials,
football games, parties and proms but the mother's guidance
was almost equally acceptahle to that of the girl friends in
the case of proms. The answers to this question also showed
that the girls rarely attend club socials, conventions and

teas.
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Question twenty-five furnished adaitiornzl inforwation
showing that this group wa. quite self confident and approved
of their own appesr:nce. Seventy-nine of the group approved
of their own arppearance. This avpplied to twenty of the fresh-
ren, fifteen of the scpghowores, twenty-three of the juniors
and twenty-one of the seniors. An appreciable number seemedl
to use good arooming synonymously with good appesrance, namrely,
nine of the freshmen; seven sophomores; ten juniors and fourteen
seniors. This sroup apparently considered zrooming more im=-
portant than clothes. Six of the freshmen, two sophomores,
five juniors and three seniors exvoressed confidence in their
own judgment or taste in clothing. One freshman, two sopho-
mores, four juniors and one senior consilered herself well
dressed because she had been complimented on her clothin.r,
whereas one sophomore, t~so juniors and three of the seniors
sald they dressed as well as they could.

Those who did not approve of their own appezrance gave
the following reasons: body build, size and posture. These
vere given by one each of freshmen and soprhomores and two
juniors. Four freshmen, eight sophomores, and three seniors

felt they did not have the proper type of clothes.

Buying Practices
Significance of the objective for analysis of the buying
practices characteristic of teen-age girls was realized during

the interview. The second section of the questionnzire was
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used at this time. The girls were asked if all of their
garments were purcnased ready-to-wear. Only twenty-six renorted
this to be true in their particular case. Howvever, when asked
to indiczte what garunsnts were maie at home, it wss found, as
shown in Table XII, that only a small percentage had been
purchased ready-made. The greatest number of garments made
either at home or in schcol were blouses and skirts. These
figures are indicative of the fact that only a relatively
srall amount of sewinz done in the homez, as well as the fact
that the "carry over" of any sewing skills learned in school
is low. Because such a large percentage of garments were
purchased ready-made, a study of buying practices is extremely
important.

Prior to surveying their actual buying practices, the
Zirl's clothing needs, her awareness of need and the persons
from whom she sought advice regarding her individual needs
were investigated. All of the freshmen, twenty-two or eighty-
eight percent of the sophomores, twenty-one or eighty-four
percent of the juniors, and nineteen or seventy-six percent
of the seniors indicated that they consulted with someone
about their clothing needs. Twenty-four freshmen, eighteen
sophomores, nineteen juniors and seventeen seniors reported
they consult their mothers. In seeking counsel, the girl
friend was the next most frequently sought. Five freshmen,
four sophomores, three juniors and four gseniors stated they

consulted their girl friends. While some students listed



TABLE XII

GARUFNTS MADE AT HOME

—————— | —— ——— e — " —— - ——— ——— e~ i s S et

Garment Number
Coats

All 3

Part 8

None 31
Suits

All 3

Part g

wone 88
5chool dresses

A1l 6

Part 44

None 88
Date dresses

A1l 6

Part 9

None 35
Blouses

All 4

Part 48

None 48
Skirts

All 7

Part 56

None 36
Lingerie

All 4

Part 9

None 87
Active sports

All g

Part 13

None 78
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more than one person, the mother ranked appreciably higher
than anyone else. Of the entire one hundred :zirls answsaring
the questionnaire, only eizht indicated they consulted
their sister or father, while two listed their bov friend and
one mentioned her zunt as the person with whom they wished
to discuss their needs.

Table XIII indicates the items which the girls felt
they should consalt somsone ahout before making a purchase.
From these figures it is evident that the majority of the
seniors and juniors had more freedom of choice than the
freshmen ani sophomore girls. However, the sophomore girls
were apparently not required to consult anyone for a3 many
different items as the freshmen girls were required to for
major purchases such as dresses, suits and coats. Thirteen
sophomores as compared to twenty-one juniors renorted they
had to consult someone. This would indicate that age does
not necessarily reveal greater independence on the part of
the girl in ourchasing her clothing.

The results of question three, "Are you allowed to buy
what you like?" gave additional evidence of freedom of choice.
These data may be seen in Table XIV. Those who were always
or frequently allowed to purchase what they wanted were
twenty-one of the freshmen, twenty-four sophomores, twenty-

four juniors and twenty-five seniors.
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TARLE XIII

ITEMS FOR WHICH COUNSFL AROUT PURCHASE IS ORBTAINED

Itenm Freshmen  Sophomores  Juniors  Seniors
i No. iz No. T Ho. » HNo.

Suits and :

dresses 64 186 28 7 40 10 32 8
Coats 44 11 24 6 44 11 20 5
Skirts 40 10 28 7
Shoesgs s 3 7 12 3 12 3 4 1
Blouses 18 4 12 3
Sweaters 12 3 8 2
Formals 4 1
Fabrics 4 1 4 1
All items 8 2 20 5
None "my money" 8 2 20 S 20

TARLF XIV

STUDENTS ALLOWED FREEDOX OF CHOICE FOR PURCHASE

Frequency Freshmen  Sophomores Juniors  Seniors

% No. r: No. % No. % No.
Always 44 11 52 13 g4 16 76 19
Frequently 40 10 44 11 32 8 24 6
Seldom 12 3 1 1 4 1

Never 4 1




Only six of the entire grouv inaicated that they ware
seldom or never allowed to purchase what they liked. The follow-
ing reasons were given for parmitting them to purchase what
they liked: "I'wm the one who has to wear it"; "I pay for them
myself"; "I won't wear what I don't like"; "iother thinks I
have gooy taste™. The remaining reasons were varied but prac-
t;cally all of the girls indicated that they considered their
mothers' judgment or wishes before buyinz. The six girls who
said that they were seldom or never allowed freedom in making
their own choice zZave the followinz reasons: "I s=2lect zar-
ments which are toco exnensive"; "dother ani I don't azree";

"I have poor taste"; "I buy on the spur of the moment".

In terus of percent these fignres can be gquite misleading
for a notable percentaze difference really indicates only one
or two zirls. Twentv-five is too small a number on which to
base any conclusions of the character of teen-sage practices
in buying. It is inaicative that these or similar question-
haires should be given to & larger zroup in order to obtain
additional data on which to base conclusions.

Counssl at the time of umaking the actual purchése was
also considered. Through the use of question four, ""hose
opinion do you seck most frequently in regard to clothing
selection and vwurchase?", it was found that again they con-
sidered the mother's opinion the most valuable. These aata

are shown in Table XV.
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TABLE XV

PERSONS FROM WHOU COUNSKFL ON PURCHASE IS SOUGHT

Person Freshmen Sorhomores  Juniors Seniors

“No. % No. A No. & Lo.

Mother 20 80 20 80 17 88 17 868

Girl friend 4 16 2 8 8 24 4 158

Sister 3 12 1 4 5 20 5 20

Boy friend 1 4 1 4
Fatner 3 12

The mother's opinion on a specific clothing purchase
was sought three to ten times as fremiently as the opinion
of the girl friend and/or sister. The opinion of the father
and boy friend was mentioned by only five girls in the entire
group. The opinion of her boy friend was important to only
the upper classman.

In question five, the gzirls were asked to indicate by
whom specific items of their wardrobe were purchased. The
possibilities included purchase by herself without pguidance,
by her parents, or jointly by herself and her parent. The
data as presented in Table XVI indicates that less freedom
and shopping independence are allowed in the case of garments
which constitute major expenditures. Even in these cases,

juniors and seniors indicated more independence than the
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freshmen or sophomores. In termg of the freguency of items
purchased by the girl for herself were blouses, swz2aters,
hosiery and slins. Seventy-eicht percent or more of the
total number of -irls m:de these purchases independently.
Items purchased by thosz who shopped with their parents, in
the order of relative iaportance w2are: winter coit, suits,
dreases and shoes. In ten percent of the responses concerning
purchase of hosiery and slips the zirls saii they had no
element of choice, which was undoubtedly due to the fact that
they considered these minor items.

Other influences on choice were investigated in question
six, "From the followirg 1list select five influences you con-
sider most important in your choice of clothing". Clothing
ads in newspapers and store window displays ranked first in
determining what they chose. Parental influence was second
in importance, and the clothing worn by classmates and sug-
gestions from her best girl friend were third in frequency
of mention. Ads in mazazines followed style shows as factors
influencing their choice. Similarly, the girls listed as
sources of information on current fashions: magazires,
newspapers, other girls at school, store window displays,
and lastely, television programs.

Influences in the actuaal purchasing situation were indi-
cated in question eleven. The girls were asked to list three
important factors. Those considered most important for the

purchase of a skirt were style, price, and color. The same
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TABLE XVI

HER PARENTS

OR THE GISL AND HFR PARENTS
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Item Freshmen Sonhomores Juniors Seniors
No. No. No. No.
Winter coat
Yourself 3 S 8 11
Parents 4 2 2
Together 15 18 17 12
Suit
Yourself 1 4 13 10
Parents 4 3 2
Together 17 18 10 15
Rlouse
Yourself 18 31 24 23
Parents 1
Tozether (5} 4 1 3
Sweater
Yourself 16 20 24 2
Parents 2
Together 7 5 1 2
Skirt
Yourself 18 17 22 20
Parents 1
Togzether 7 8 2 4
Dress
Yourself 8 10 12 12
Parents 1 1 2 3
Together 186 13 11 9
Slip
Yourself 14 17 24 23
Parents 5 2 1 2
Together & S
Hosiery
Yourself 18 18 23 24
Parents ) 2 2 1
Together 2 5
Shoes
" Yourself 14 14 21 20
Parents 4 1
Togzether 7 11 4 4

63

z8

58
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charzcteristics were considered important in the vurchase of
blouses. In items of outer apparel they had more independence
in purchasirs blouses and skirts thaﬁ for any other item.

When asked to list informstion which should be included

on labels tor slins, the girls listed the followirg:

Item Total Girls
Fabric 74
Size 58
Laundering instructions 53
Ironing instructions 39
sanforized shrunk 38
Price 23
Manufacturer 21
Durability 18
Colorfast 11

Style or cut of garment 7

Fiver content in percent 6

Brand name 6

Other itemws 5

The majority of girls mentioned at least four of the
above items as the essential information for oburchasirs a slip.
The information they suzgested conforms to the criteria of a

good label menticned by Dr. Reid.eo

Namrely, they were
"information to assist consumers in selection, use &nd care

of products; facts which cannot readily be determined in the
store by inspection or by other simple means at the time of
purchase; and facts essential to the consumer." The girls'
responses were indicative of the fauct that they were conscious
of essential informzation which should be known before purchas-

ing. This reflects the influence of their previous training

in clethirg and family living courses.

60 Margaret G. Reid, Consumers and the Market. New York:
Crofts and Co., 1947, p. 443-444.
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A specitic test cf the girls' ability to identify a fabric
as to fiber content was made in queztion trirty. Five fabrics
were shown and three answver: ligted from which the girls were
to select the correct one. (See question thirty in apgendix.)
The fabrics shown were: fabric a--forty percent wool and
sixty percent dacron; fabric P--rayon rabardine; fabric C--
one hundred percent wool flannel; fabric D--denim; and fabric
Fe~velveteen. The correct answers were: A--3; B--3; C--1;
D--3; and E--3. In only two cases, A and C, did three-fourths
of the group select the correct answer. Forty-tfour percent
of the girls knew that denim (D) was cotton. The rayon
gabardine (B) ard velveteen (E) were particularly confusing
to the group. When lookin, at the velveteen, many of the
girls turneda to the investigator ana said, "But it's velvet".
This is indicative of the fact that wmany individuzls confuse
fiber and fabric and have no discriminatirz sense of the

differentiation of the two terms.

TABLE XVII

RESPONQE ON FARRIC IDENTIFICATION

Fabric and Fiber Freshmen Sopho- Junior Senicer Total
- more ——
A. Wool and dacron
1. 100% Wool
2. Wool and
synthetic blend 20 19 20 19 78
3. 100% Wool 5 6 5 6 22



TARLF XVII (continued)
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Fabric and Fiver Freshnen Sopho- Junior Senior Total
L o more L o
B. Rayon gabardine
1. 1CO,c Wool 1 1
2. Wool and
cotton blend 13 21 15 19 73
3. 100, rayon 6 4 10 6 26
C. Wool flannel
1. 100: Wool 17 23 22 24 85
2. Wool and raycn
blend 8 3 3 1 11
3. 100% rayon
L. Cotton denim
1. IOQ% wool 2 2
2. 50560 wool and
50% cotton 16 18 16 4 54
3. 1007 cotton 7 7 ¢ 21 44
F. Velveteen
1l. Cotton and silk 10 10 10 5 35
2. Rayon and cotton 15 15 o 18 57
3. All cotton B8 2 8

The type of stores which the girls patronized and the

frequency of purchase are indicated below.

Type of store

Wholesale
Always
Frequently
Seldom
Never

Department stores
Always
Frequently
Seldom
Never

Number of girls

11
88

43
57
0
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Downtown specialty shops

Always 13
Freguently 54
- Seldon 29
Never , 2

Neighborhood specialty shops

Always 3
Frequently 22
Seldom 83
Never 13

1ail order coupanies

Always 1
Frequently 5
Seldom sl
Never 73

These data indicate that the majority of the girls
shopped in downtcwn department stores and specialty shors.
Only twenty-five or one-fourth of the total group always or
frequently shopped in their neighborhood stores. Twelve indi-
cate that they bouzht from wholesale organizations. As lil-
wzukee is an important center fcr the manufacture of teen-ape
Zirls' dresses, it is very-possible that some of the buying
wag done by their wothers who were emplcyed in one of the gar-
ment factores. f

Ordering garments by mail was of insignificant importance
to these zirls, as only one reported she always purchased by
wmail., Five indicated they frequently ordered by mail, twenty-
one occasionally, bgt seventy-three indicated they never
ordered by mail. Shopping by telenhone was not commonly

Fracticed either. Only ten in the entire group indicated

that they ordered some itews by telephone. Items which were
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ordered by telephone were: skirts, blcuses, sweaters, under-
garments, and overshoes.

“ifty-eight of the girls indicated that they shopped
several stores betore a final selection; thirty-nine fre-
quently shopped in the suane manrer, while cnly three saigd
that they seldom shopped in more than one store before making
& purchase. It was also founa that seventy-nine to nirety-
five percent of the girls tried on most of the garments before
purchasiny. Two exc:options were blouses and sweaters. Only
twenty-five percent of the girls indicatei they tried on these
two items.

TABLE XVIII

GARMENTS TRIED OW BFFORF MAKING A PURCHASE

Item Always Frequently Seldom Never
No. Jo. No. No.

Coat 96 2 2
Suit 95 3 2
Dress, cotton 77 12 10 1
rcss, date 75 4
Blouse 27 24 23 16
Sweater el 28 7 18
Wool skirt 85 13 2 1

Another question dealing with shopping practices asked

if they were interested in looking through a rack of skirts
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which had been marked down. Forty indiczted theyv alwuys dia;
forty-three said they frequently aid; fifteen seldoan; and
two were never interested in this type of merchandise.

Three replied that they woulu always tzke advantaoe of skirts
reduced in price; thirty-three said they freguently made vur-
chases of this. Fifty-two sz3id they seldcm ani twelve re-
ported they never pirchased at marked down prices.

The other questions concerned the frequency with which
they looked over other items of merchandise which hsd been
marked down tor clearance. Thirteen szid they were always
interested, and an additional fifty-two indicated that they
frequently were interested. Of the remainder, twenty-eizht
said they seldom were intcrested and seven were never inter-
ested in looking at ite~s on a clear=nce table.

Consiagering the shopping practices surveyed so far, it
appeured that these girls were quite msture in their shoppirg
rractices. The mujority seemed to unaerstard the essential
information to be considered before makinz a decision or
purchzse. The majcrity tried on garments betore buying anua
at least consiuered apparel items which had been reduced in
price. A larger percentaze of the zirls were more interested
in skirts which had been reduced in price than in clearance
tables of miscellaneous items.

However, regardless of the girls' knowledge of economical

practices in shopprinyg, ninety percent indicated that their



62
ready made garments required alteration. Twenty-five
reported the alteration was maae in the store; four stated
that a dressmak=r was hired; and the remainder said that the
alterution was made either by their mothers or themselves.
The fact that such a hizh percenta:e of the girls found altera-
tions necessary may be an indication of a lack of standard-
ization in sizing teen-ajer garments. The results also have
implications for giving instruction on glterztion procedures
and techniques in ready-to~wear as well as an attempt to
imprcve buying practices in the avparel items.

Table XIX gives the data obtained from question fourteen

"#ho pays for your clothing?".

TAELE XIX

PERSONS PAYING FOR THE GIRLS' CLOTHING

Person Freshmen Sophomores Juniors Seniors Total

No. % No. % No. % No. % No.

Parent

All 11 44 6 24 2 8 3 12 23

Part 14 56 19 76 31 84 17 68 71

None 2 8 5 20 7
Self

All 2 8 5 20 7

Part 14 56 17 68 2l 84 15 60 87

None 11 44 8 32 2 8 5 20 26
Gift

All

Part 14 56 15 60 15 60 12 48 56

None
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Twenty-two percent of the parents p2id for all of their
daughter's clothing. Of thess, seventy-seven pe~cent were
parents of freshmen and scrhomore girls. Two juniors and
five sgiors paid for =211 of their owvn clcthin., while none
of the freshmen or sophomores did. Of the one hundred girls,
gseven paid for their entire wzrdrobe and sixty-seven paid for
a part of it. These figures show a relaticnshiv tc the datz
on student employment and expeniiture of their ezrningss.

That dzta indicated that alrost two-thirds of the girls
contributed a substantial amount towvard the purchase of
their own clothing.

The data also indicated that the maiority paid cash for
minor items such as lingerie, hose, and blouses. Ter per-
cent said they frequently used their parents' charge accounts
or had items put in layawzy. Foir percent always used a
charge account. In the case of major purchases such as coats,
suits and dresses, charge, layaway and installment buying
were used two to three times as freguently as in purchazse of
minor items. Forty pszid cash for major items whereas eighty-
four pzid cash for minor items. Only five girls reported
frequent use of installment buying and sixteen occasionally
used it for major items. A larger percentage reporting this
type of buying would hzave implied a need for instruction in
relative advantages and disadvantages in the use of Jdifferent

types of payment.



TARLE XX

METHODS OF PAYWENT USED FOR GARMENTS PURCHASED

___Type of Garment

Payuent sinor Major
No. No.
Cash
Always 84 40
Frequently 13 43
Seldom S
Never 8
Cherge
Always 4 5
Frequently 10 32
Seldom 23 13
Never 63 50
Layaway
Always 7
Frequently 10 34
Seldom 24 24
Never 66 35

Installment buying

Always
Frequently 1 5
Seldom 9 16

Never 320 79
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Yardrobe Adeguacy
A second objective of this survey was to try to Jeter-
mine irf the ingdividual girl felt her wararorve was aaejuate in
terms of her needs. The followinv Jdats was cbtained from the
2irls' responses tc the guestions on tne adequacyv of their

wardrobes for specific occusions.

TARLE XXI

WARDFORE ACFEQUACY

Occzsion ¥reshmen Scnhomores Juniors Seniors Total
No. No. No. No. Mo.
For school
Adequate 25 18 23 25 el
Inadequate 7 2 9
For informal wear
Adequate 23 17 23 22 88
Inadequate 2 8 2 3 12
For formal wear
Adequate 9 11 10 12 42
Inadequate 15 14 15 13 58

Ninety-one percent considered their wardrobes adequate
for school. Eighty-eight considered them adequate for informal
wear, but only forty-two for formal occasions. These figures,
which indicated a surprisingly large number who felt that their

wardrobes were adequate, may be partially explained by the
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fact that eighty-tvo of the sirls worxed and seventy-rive of
them spent at lesst a cart of their carnings on clothing.
Forty-three girls eurned from five to fifteen Jdollars a2 week
and seventeen of them earned over fifteen dollars a weeX.

Thiz data may indicate a1 self-satisfied zsttitude on the part
of the stuadernts, which may be due to their limited sccial
experience, to their family backzround, and also to the fact
that there was little eviiderce of social mobility in the
family.

In response to guestions which asked how they felt their
wardrooes compared with those of their best friend and with
the majority of the girls attending West Division High, it
was found that sixty percent of them modestly stated that their
clothinz was comparadble to that of their best girl friend as
well as that of the maicrity of other zirls in school. One-
fourth of the juniors and one-half of the seniors thouzht
their clothingy was sowmewhat or very much better than that of
their best friend. This azain may be due to the fact that a
rather high percenta:e of the girls chose &nd selected their
own clothes. Considering the data in the followinu, the aver-
age for the four factors number, cost, style and workmanship
indicated the gzirls appeared to be secure within their own
Z£roup and there prorably was little jealousy among the girls
in respect to clothes. These fizires as well as previous Jdata
d4gain aid in concluding these .irls a honozereous group with

Similar backgrounis, needs, and desires.
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TARLE XXII

COMPARATIVE WARDRORBFS

o With very best friend With majority of girls
Rate o L — __in school
Fr. So. Jr. Sr. Totzxl Fr. So. Jr.  Sr. Total

o~ - — — —

Very much

better 1 2 2 4 3 1 1 1 2 5
Somewhat

better 4 1 4 10 13 4 5 4 9 22
Same as 15 17 15 10 58 17 13 18 13 81
sSomewhat

less 4 4 2 1 11 2 5 P 1 10
Not nearly

sO well as 1 1 1 3 1 1 2

More complete anzlysis of the duta revealed that each
group of students showed some desire for an increase in their
clothing allowance. Between sixty ana seventy-five percent
of the girls expressed a desire for somewhat more money for
clothing.

Factors also thought to be related to wardrobe adeguacy
concerned those garments infrequently worn and apparel items
which had been handed down. Sixty-eight of the one hundred
girls revorted a total of one hundred and thirty-four gzaruents
as never or infregquently worn. This averaged approximately

two garments for each of the sixty-eight girls. Among the '

reasonsg they gave for never or infreguently wearing the
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garments were: "out of styls", reported bv twenty-eicht;
"objectionable color™ by fourteen; "poor fit" by twenty-two;
"never wear dresses" by six; "uncomfortable" by six; "dislike
tne fabric" by four; and "difticzult to care for" by three.
The members from the four classes were guite gimilar in their
responses to this gueztion.

Fifteen freshmen, nine sophomores, eleven junicrs and
seven seniors, or a total of forty-two girls, rerorted having
a total of seventy-three garments which had previously be-
long=d to someone else. This was an average of approximately
one and one-hzlf garments for each of the forty-two girls.
The zirls reported that they did not like thirteen of these
garments. Among the reasons given for not liking these parti-
cular garments were: "not suitable for school", "have one
just like it", "don't like other people's things", as well
as remarks concerning fit and color. The reasons siven for
liking specific handed down garmsants were: "it belongéd to
my aunt (or older sister)", "it was very expensive", "I don't
have any like it", "it is unusual", "it is made well", and
"it fits very well". Although almost one-half of the girls
have garments which had previously belonzed to someone else,
the number of garments per girl was so small that they could

not be considered of major significance in terms of adequacy.



Sensitivity to Appropriate Dress

Another ooject of this study was also to Jdetermine
whether or not these teen-zge girls had developed a sensi-
tivity in resoect to aporopriateness of dress for specific
occasions. In giestion twenty-six the zirls were asked to
check the kinds of garu=ents they usually wore to school and
those which they wore on weekends. Depending upon the
response to this gquestion, the girls were also asked to
give reasons for their preferences. The girls' preferences

are shown in the tollowing table.

TARLE XXIII

GARUFNTS WORN TO SCHOOL AND FOR WEFK:ND

Garment Freshmen Sophomore Junior Senior Total

For school

Blouses and skirt 24 24 25 25 98
Dresses, wool 1 1 1 3
Dresses, silk, etc.
Dresses, cotton 5 9 6 12 35
Suits 1 4 6 11
For weekend

Blouses, sweaters

and skirts 11 8 7 S 3l
Dresses, wool 1D 14 13 19 56
Dresses, silk, etc. 14 13 16 16 59
Dresses, cotton 4 10 4 9 27

Suits 16 16 21 18 71
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Fifty-four girls scid they chose blouses or sweatars and
skirts for school because these items were worn by the major-
ity of the girls in school. Twenty-four suzrested that these
Zarments wera wmore practical and more ezsgsily cared for, while
twenty-one said they "suit the occasion". Fifteen gave com-
warrents

fort as their chief reason, nine said "because the

are casual". Orly one senior indicated *that she was influ=nced

by other girls, as compared to an zverage of fifteen zirls for

each of the other grouns. The reasons given most freguently

for their choice of suits and dresses for weekend wear were

"more Jdressy", and "siits the occasion”.
Appropriate outer avrarel was considered for the szme

Occasions. Tailored coats were most popilar for both school

and weexend wear. Jackets were an important ite:x in the wari-

robe for school wear and wer: used by approximately two-thirds

more of the freshmen and sophomores than by juniors ana
S€niors. It was apparent that fewer girls were wearing jacxkets

than in previous years. The leather and cloth jackets were

&n improvement over the khaki type. Also outstandirg was the
Obgservation that with maturity comes a change in choice frow

the jacket to the coat. The conspicuous absence of fur coats

in their wardrobes is in keeping with the economic level of

the group.
The tvpes of hosiery worn to school and on weekends is

TP ortei in Table XXIV.
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Tyce Freshmen Scghomores Junicr Senicrs Totzl
For school
Anklets 21 23 14 8 85
Nylons 11 12 17 21 64
¥or weekenis
Anklets 7 8 7 3 25
Nylons 23 33 25 25 95

——

Although soue girls rzported wearing both tyoes of
hosiery for each occasion, it is interesting to note that a
high percentaze of the freshmen and sophomores wore anklets
to school while only a small percentage of seniors did. The

fact th.t twenty-four or ninetv-six »ercent of the seniors
rezorted wearing nylons to school as contrasted %o eleven,
Or forty-foir percent of the freshmen may be again attributea
to their maturity and to the fact that many more of the
Seniors wcrked after school in the business arza of the citv.
SeVTBral remnarked, "We would not be seen Jowntosn in anklets".
It 15 obvious that the girls prefer nylons for dress occasions.
Saidle and the casuzl type shoe were worn to schocl by
¢ll of the girls, zna the majority had "neels" for dress

°cCamsjons. Comfort was listed by all of the girls as the most
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essential factor to be considered when selecting shoes. The
girls were also ask=d to sizzest appronriate occasions for
which seven different types of shoes listed in question
twenty-nine mizht be worn. The girls' choices indicated
that they possessed = sensitivity to zppropriateness of
shoes for specific occasions.

In order to more successfully evaluate the girls'
sensitivity in appropriate line and suitability of fabric
for a specific garment, questions thirtv-one to thirtv-four
were used. Designs of blous2s, skirts, school dresses as
well zs those for dress occasions were shown. From the
accompanying rfabrics:, the girls were to give their first,
second, and third choice of fabric for each gzrment. The
evaluation of these choices was explained in the section
°n methouas and procedure.

Before reporting on the results of the choices, a gsneral
SUAmmary should be given. The fabrics used were selescted as
Te€pPregentative types and the girls were asked not to consider
COlor or, if so, to visualize the garment in a color of their
Choijgce. The favorite blouse of the group was number two,
&Nnd the first choice of fabric for blouse one was fabric (I;
for plouse two, fabric (), for olouse three, fabric(D. Skirt
fQmper two was wost popular among the girls. They chose
f&oric(D for skirt ore, fabric (3 for skirt two. and fabric (B
fc)l' skirt three a3 their first preference. Dress numnber one

Wa s their favorite for school. For school dresses the wsirls'
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first choice in fabrics were: for dress numbher one, fabric

(C); for dress twvo, fabric (B} and for dress three, fzbric (M.
The girls said they liked number one of the "dressy" dresses
() and (F)

best, and for these garments they chose fabrics (29,

for dresses one, tvo and three, resvnectively. These choices
indicate thut the girls preferred the simple tailored gar-
ments and avoided the obvicusly "dressy".

Yhen the girls' choices were comparea with those con-
sidered as acceptable by the opinion of twenty college zraduate
students on which the scale wz3 bzased, it was found thzt
one-fitth of the high schocl girls selscted the most suit-
able fabric for each type garment. One-half rated two-
thirds of the garments correctly, and one-fourth of the
Zirls selected an acceptable fabric for only one-thirdi of
the gzarments. Only five percent of the zirls failed to
chooge acceptable fabrics for any of the garment designs.
Table XXV shows that twice as many senior girls as those of
Other classes chose the most suitable fabrics for all of the
£arments. The data also revealed the sawe ratio of seniors
t© wuanderclassmen were discrimirnating in their selection of
Suitable fabrics for the designs of the dresses. This is an
ind jcation of maturity and experience in buyinz. The major-

1ty of the zirls were most successful in selecting accert-

& ble fabrics for all of the blouse and skirt desizns.
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TABL® XXV

DISTRIRITION OF GIRLI WHO SFLFCTHED ACCEPTARLE FABRICS

Class All 2/3 of 1/3 of None
gariwents garrents garments
Freshman 4 13 8 1
Sophomore 4 13 6 2
Junior 4 13 7 1
Senior 7 11 6 1

Preferences in Colcr, Type and Style
The fourth objective of the survey was to indicate to
what extent the girls' wardrobes reflect their preferences
in color, type and style in clothing. The survey of color
and fabric design in the girls' apparel items showed the

MOs t popular colors and rfabric designs to be:

TABLE XXVI
PREFERENCES IN COLOR AND IN TYPE OF FARRIC
FOR SPECIFIC GARMENTS

——
Garment Color Fabric
—_—
Winter coat scray plain 80
blue plaid 13
red tweed 7
Spring coat blue plain 62
pink plaiad 13
green tweed 3

tan




TABLF XXVI (continued)
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Garment Celor Fabric

Blouse white plain 90
blue plaid 4
pink swall fizure 2
yellow
green

Sweater blue plain 96
white plaid 1
yellow small figure 1
red bold print 1

Skirts wray plain 57
brown plaid 34
navy small fisure 9
black

Dresses blue plain 81
red plaid 12
gray small figure 86
yellow

Shoes olack
brown
blue
white

Blue was the favorite colcr of the girls for a large

Fercentage of the garments in their wardrobess.

hags veen the preference of zirls in other studies.

to uMr. Birren,an authority on history of color,

This too

According

"The order

Of preference in chilahoou is red, blue, green and violet.

HC>wever, with maturity, a gr-ater liking for hues of shorter

Wave length--blue, rea, green, violet, orange and yellow--

develops".%l As an example of this, one girl reported that

She did not like a particular suit becazuse it was too hright
“>1 Fgper Birren, Color Psychologzy and Color Therupy.

4cGraw Hill Book Company, Inc., 1950, p. 176.

New

York:
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and "she could be seen a mile away in it". The colors worn
by the girls were quite practical for city life, for schcol,
and were suitable for the winter season in which the study

was mede.

Durinz the intecrview, the girls were asked if they
had a basic cclor in their wardrobes ana if so, what. Those
havirng a basic colcr were twelve freshmen, sixteen sorhcmores,
twenty-four juniors, ani twenty-one seniors. Of these seventy-
three girls, forty-rive reported blue as their basic color.
Sixty-one of the girls indicated that the items of their ward-
robes were tailored, and the majority said that their choice
of garment for a adate densnded upon the occasion but the
majority preferred tailored or casual type costumes for a
date.

From the above data it is quite evident that the girls'
bPreferences of color, tyme and style in clothins are reflected
in their wardrobes. When these figures zre compzrei with
the results of questions twsenty-six, twenty-seven, and thirty-

One to thirty-four, consistency in choice of color, line and

type may be seen.



CHAPTER V
STUMMARY

Purpose

The survey herein described was undertaken to investi-
gate the factors which affect the clothing preferences and
buying practices of one hundred girls of “est Division High
in Milwaukee, Wisconsin.

The investigational procedure consisted of a question-
naire followed by an interview with twenty-five girls each
from the freshman, sovhomore, junior and senior classes who
volunteered to participate. The questionnaire was used as
a means of establishing their ethnic background, relstive
socio-economic level of the family, employment status of
the parents and the participants as well as the gzirls'
social participation. In the interview, questions were
specifically related to the girls' clothing in the wvarious
aspects of individual preferences, sensitivity in selection
and her purchasing practices. All of these girls had been

enrolled in one or more clothing courses.

Findings and Interpretations
In order to achieve the purpose of the survey, the
investigation was directed into four areas which it was
tﬁbught would show causations and their resultant relation-

chips as well as other pertinent information on buying
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practices. Interpretation of the findings, however, mst
be mude in the lirzht of the fact tnwt this particrlar survey
was made with girls from middle to lower middle clsss fami-
lies who were charactcrized by limited social particivation,
economic insecurity and apparent lack of dezire for social
mobility.

Seventy-one percent of the fathers were employed zs

skilled and unskilled luaborere, and fortv-nine percent of
the mothers were employed full or part time outside of the

rome. This latter fact alons with the data revealing thirty-

T p——

one homes broken by divorce or separ:ztion validated the
assumption thzt many of the hcmes were unstable and that
fifty percent of the homes were unsupervised for at lezst
part of the dJay.

As reported by the gzirls, church attendance and membar-
ship in church organizations were their primary social acti-
vities. Their remaininz outside social interests were limited
to membershipr in clubs dairected by social centers. Activity
in these groups inaicated a lack of leadership qualities.
Social activities shzred with family members, girl frie-ds
or boy friends showed a complete lack of interest in the
aesthetic or cultural programs. Television was the only
activity frequently shared with the family. None of the
activities of the girls reguired either special types nor

excessive amnounts of clothing.
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Buving Practices
Analysis of buyingz practices showed that eighty-eight of
the one hundred sirls purchzsed the mzjority of their apvarel

items as rezdy-to-wear. The zirls' choices in clothins were

influerced most by clothiny ads in newspavers and store window
displays, seconaly by their pzrents, and thirdly by classmates.
Factors of significant influence on the =irls' selections and
buying practices, her independence in shopping, as wz2ll as
types of stores and method ana types of pzyment were likewise
included in this irvestigation.

Nineteen of the seniors as compared to eleven freshmen
were always allowed independence in selecting garments. Six
indicated that they seldom or never were allowed to ovurchase
what they liked. In making decisions, the majority of the
g1irls considered their mothers' advice and wishes as ixzportant.
The girls' shopping independence varied inversely with the
bprice of the garments. Although these sirls showed more than
average independence in shopping, they wanted and soight their
mOothers' counsel. As in orhar sirilar studies of adolescent
g€irls, there is a contradictory behavior in their wentin. both
Parental approval and indevendence.

Their responses indicated ability to iistingsuish essen-
tial ipformation on clothing labels, but they were unable to
diff erentiate fiber and tabric naries. A majority consider=d

Siltaiple design, price ana color as essentials of a satis-

facy Ory purchase.
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The downtown devartment stores were shopped more fre-
guently than other tyres of stores. Fightv-five to ninetv-
five percent of the girls tried on major aprarel items before
vurchzse and about orne-hz1lf of the girls were intere=ted in
items which had been reduced in price.

tighty-two of the one hundred girls had been employed.
Of thesz, seven pzid for their entire wardrobe zand sixty-seven
paid for a part of it. Only twenty-two of the parents pzid
for all of their daughters' clothing. Charge and layaway
ware used in preference to caszh paywment for mzjor items of

apparel.

Adeguacy

The girls' social activities were founa to be oasic to their
selection practices and the satisfaction they received from
the items of apparel. Their social participation was found
to be a limitins factor in terws of what garments they wanted
and whether or not they considered their wardrobes zdegusxte.
The girls considered their wardrobes adeguate in terms of their
80cial needs and also felt their apovarel compared very favor-
ably with that of their associates. Although the girls wished
for additional clotning, data showed them to be a homogenous
group withlcomparable econonmic and social limitzations. As =

STOu > social mobility was not evident.

Sensitivity
There was evidence of increased sensitivity as to the

aop : . .
®Propriateness of dress for various occasions as the girls'
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social znd work experiences chanzed. As an example, coats

replaced sworts jackets, and hosiery replaced anklets. Twice

a3 many seniors as freshuwen shosed ability in choosing azcent-

able fabrics for a sprecific garment Jdesizn.

Preferences
Preferences for color, type and desizgn in clothingz were
similar amony the four groaps. Blue was the color univer-
sally pleasing to them. Seventy-three »irls indicated they
used a bagic color in their wardrobe. Tailorea designs ana
Plain rather than printed or plaid fabrics were chosan by

the majority.



SONCLUSIONS

This survey has implications of value to several dif-
ferent groups of people, namely, teachers, parents, and pro-

ducers anu retailers of teen-zze girls' clothing.

Implicatiors for Izachers

Evaluation of the girls' backsround is iwmportant as a
basis on which to determine areas of study, a3 well as empha-
sis within the areas included in the curriculum.

This survey has served as a basis of evaluating the
clothing courses of West Division High School in resrect to
the cultural level at which they are tauzht. It has given
the investigator a keener appreciation of the ethnic back-
ground of the group a3 well as a greater desire for enrich-
ing the students' knowledge and improving their aesthetic
appreciation.

A need has been shown for gerving the girls indiviaually
and improving their standards but not at the cost of creating
dissatisfaction.

The survey has reaffirmed the importance of flexibility
in a clothins; proxram which is to meet the needs of the grourp
of students. A rigzgidly prescribed prosuram could scarcely
permit the flexibility which this survey, as tyvical of one
hizh school, has shown necessary to meet the real ne:ds of

the students.



The aatz shcwed more trunstfer of learning as exempli-
fied in the sirls' changed practices in the area of grooming
and selection than in fundazmensil textile information and in
home construction of warwents.

Analysis of the data on buying practices suggests the
need for tne inclusion in the home economics curriculum of
more instruction and evaluation of buying habits, consumer
information, more specitic fiber and fabric identification,
and specific uses and care. It also suggests the importance
of information for the stuaents on evaluation of limitations
in wulteration and alterztion technijues.

Carry-over of clothing construction skills learned in
school into the home would be an excellent way for the girls
to reduce clothing costs. However, according to present prac-
tice, it avoears the erphasis in instruction should be placed
On practices in purchase of ready-to-wear rather than con-
st ruction.

The clotning instructor could very profitably direct her
ef fort in ziding the girls in more discriminating selzction
in style anda desiyn of clothing, enriching their aporeciation
°f +the value of color and increasing their skills in the use
°f color in the wardrobe.

This survey has given the investigatcer an increzsed
Understanding of the stiadents whom she serves and has offered

éNcouragement for the use of this type of investigution with

studsnts in the future.
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The responses of this survey show significant conforuity

to the findinas of previous studies of clothinz practices.

Inmplications for Parents
Recause the 2irls indicated that they consulted their

mothers in regard to clothing neeas and would like to receive
compliments from their mothsrs more thun anyone else, it is
evident tha* many mother-daugnhter controversies could be
eliminated. Clothinyg choices ani freedom in selection and
purchase of their own clothing is but one media by which
better understanding and relationship can be established.

A pproval of their peers was also reflected in their responses

t © all aspects of the study.

Implications for Producer and Retailer
For the manufacturer of teen-age garments it is sug-
g €sted that improvement in the sizing of teen-age garments is
needed and that the designers likewise improve the type and
design of apparel for these girls. The retailer should recog-
n ize the importance of this age group as customers whose pur-
Chages are significant in amount and as a =roup which justi-

fies more consideration than is commonly accorded them.

Recommendations for Further Study
An informal and less extensive survey by the clothing
teacher would undoubtedly result in improved understanding
of teen-azers and serve as a means of better serving her

Students.
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Recommendation is also wade for the more extensive use
of this tywe of survev which would contribute to a much wider
and more fundament=l understanding of the similarities and
differences in teen-age 2ro.p3 in different veozraphical
areas as well as differences in rural, villaye and urban

adolescent groups.
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QUESTIONNAIRE AND PERSONAL INTKRVIFW SCHEDULE
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PERSONAL DATA

CODE NUMBER
Grade classification
Are you or have you previously taken clothing in
high school? Yes(__) No(__) If yes, how long?
Age years honths, Date of birth

Blace of birth

How long have you lived in this city?

In what other urban or rural areas have you lived?

Name of community Length of time Population

What 1s the total number in your family?

What 1s the total number living in your
household?

With whom do you live? Parents(__), Mother(_ ),
Father(__), Step-mother(_ ), Step-father(_ )

Number of sisters older than you ages
Number of sisters younger than you ages
Number of brothers older than you ages
Number of brothers younger than you ages

Others (show relationship, if any)




9.

10.

11.

12,.

13,
1.,

93
How many sisters and brothers do you have who are
not living at home?
Number of sisters older than you .

Number of sisters younger than you .
Number of brothers older than you .

Number of brothers younger than you

Give the name of your father's occupation

Describe as carefully as possible the kind of work

your father does.

Does he own his own business? Yes(__) No(_)
Does he have people working for him? Yes(_ ) No(__)

If yes, give the number .

Is your mother employed outside the home?
Yes(__) No(_)

If yes, full time? (__) pert time? (_ )
Birthplace of father

Birthplace of mother

Languages spoken at home

Have you been employed within the last year?
Yes(__) No(_ )

If yes, after school?(__), Saturdays? (__ ), last
surmer? (_ )

Average earnings per hour per week

What kind of work did you -do?
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15, Actording to amount spent, list in order five ways

in which your earnings were used.

1, 2. 3.

Yo __ 5.
16. What are your home responsibilities?

Always Frequently Seldom Never
Baby sitting () (
Cleaning house (
Cleaning own room (
Family laundry (

Meal prepération

Shopping (_) () () ()
Cooking (_) () () (_)
Serving () () () (_)
Cleaning up. () () () ()

Caring for your own clothing

Laundering ( ) (

)
Ironing (_) ()
Spot and press  (__) ()
Take to cleaners (_ ) 'Q__)

Others duties

17, Do you attend church or Sunday school?

Regularly (__) Frequently(__) Seldom(__) Never(__ )
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18. In what sports do you particinate?

Regularly PFrequently Scldom
(_ ()

) ()
() () ()
() () ()
() () ()

19, Give tho nomos of clubs aond sororitios of which you

arec a mcmber.

1‘ 2. 3'

Do you attend meetings regularly?(__) froequently?(__)
soldom?(__)
Aro you or have you been an officor? Yos(__) No(__)

If ycs, what was your official title?

What social ovents werc sponsorcd by each during the
last yoar?

Events Did you attend?
Yos (__) No(__

)
Yes (__) No(_l)
Yes (__) No(__)
Yos (__) No(_)
Yos (_) No(_.)

20, Do you date?
Regularly (__) Froquently (__) Scldom(__) Nover(__)
Is 1t stcady? Yos(__) No(_ )
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21, What arc thc ways you most froquently spond time

when you ares

With your family

With girl friends Out on a dato

22« For what occasions

23.

in being well drossocd?

are you particularly intcrested

Why?

Check the thrce poople from whom you would most like

to rcceoive a complimont on your clothes.

Mother )
Father ()
Sister ()
Brothor ()
Femily fricnd (_ )

Girl fricnd ()
Boy fricnd ()
Teacher ()

Others(show relationship,
if any)
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25.
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Do you scok tho opinion of others on what to wear on
spocelal occasions?
Occasion  Frcquontly Scldom Whom do you ask .

mother, aunt or giri
friond?

Club social
function

Church

Convention

Dinnor

Funoral

Party

Prom

Toa

Vacation

() ()
() ()
() ()
() ()
() ()
Football game (__) ()
() ()
() ()
() ()
() ()
() ()

Wodding

As a rulo, do you approvc of your own appoarance?
Yos (__) No (_)
Why?
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CLOTHING PREFERENCES AND BUYING PRACTICES

CODE NUMBER

Do you consult anyone about your clothing nceds?

Yes (__) No (__). If yes, whom do you consult?

For what items do you have to consult someone about

clothing purchases?

Are you allowed to buy what you like?
Always (__) Frequently (__) Seldom (__) Never ()
Explain

Whose opinion do you seek most frequently in regard

to clothing selection and purchase?

Check the following clothing items most frequently

purchased by Yourself Parents Together
winter coat (__ (o (
Suit

{

Blouse (
Sweater (
skirt (

" Dress (
Slip (
Hosiery (
Shoes (
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6., From the following 1ist select five 1nf1ﬁen§es you

eonsider most important in your choice of clothing.

Clothing ads in Sales clerk ()
Newspapers (__) Style shows ()
Magazines (__) Parents ()
Mail order catalogs (__) Best girl friend ()

Articles on clothing in Best boy friend ()
Newspapers (__) Store pattern books (_)
Magazines () Movies ()

Television programs (__),Teachers ()

Store window displays (__) Others (spocify)

Interior store dis- ()

plays ( ) -

- ()
Clothing worn by class-
mates ().

7. Where are your clething purchases made?

Type of Store Always Frequently Seldom Never

Wholesale () () (_) ()
Retail
Department stores(_ ) () () ()
Downtown special-
ty shops () () () ()
Neighborhood '
spocialty shops (_ ) () () ()
Mail order

companics () () () ()
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9.

10.
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Do you shop by telephone? Yos(__) No (__)

If yos, what typo of itom do you ordor by telephono?

Beforo making a purchasc, do you shop in scveral
stores?

Always (__) Frcquently(__) Socldom (__) Nover ()
What information should bc included on a good
informativo 1labcl for a slip?

Number in order of importance tho thrce most im-

portant factors which most frcquently influenco

you in purchasing cach of tho following garments:
Skirt Blouse

Brand namo (

Color

Cost of upkoop

Ease of care

Fiber content

Prico

Style

(
(
(
(
Informative labols (
(
(
Workmanship (
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12. What garmonts do you try on beforc making a purchase?

Always Frequently Seldom Never
Coat ) ()
Suit

Dress, cotton

Blouse

—
()
()
Dress, date ()
()
Sweater ()

()
()
()
()
()
()
Wool skirt () - — ()
13, Are you interested in looking through a rack of
skirts that are marked down?
Always (__) Frequently (__) Seldom (__) Never(__)
Would you look a§ a clearance table?
Always (__) Frequently (__) &oldem (__) Never(_)
Do you make purcbases from such tablces or racks?
Always (_) Frequently (__) Seldom (__) Never(__)
1}. Who pays for your clothing?

All Part None
Paronts - () () ()
Self () () ()

Gift () () ()



15, How do you pay for your clothing?

Minor items as lingerie, hose, blouses

Always
Cash (L)
Charge ()
Lay away ()
Installment ()
buying

()
()
()
()
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Frequently Seldom Never

()
()
()
()

Major items as coats, suits and party drecsses

Always Frequently Seldom Nover

Cash ()
Charge ()
Lay away ()
Installment ()
buying

()

)

(
() ()
() ()
() ()

()

o

()
()
()

16. Do you consider your present clothing wardrobe

adequate for the following occasions?

Yes
School ()
Informal social functions ()
Formal social furictions ( )

 considorably more

17. Would you like to spond somewhat more

somewhat loss
considerably less

what you now spond on clothing?

than
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18, How do you feel your clothes compare with those of
your very best friend? (Place one check in each
vertical column,)

Number Cost 8tyle Workmanship
Very much better (__) (_) (_) ()

Somewhat better () () ()

Same as (Y () ()

Somewhat less than (_ ) ( () ()

Not nearly so well

as () () () ()

19, How do you feel your clothes c ompare with those of
the majority of other girls attending this high
school? (Place one check in each vertical colum,)

Number (Cost Style Workmanshiv

Very much better (_) (_) _) ()
Somewhat better () () () ()
Same as ) ) () (_)
Somewhat less than (__) (_ ) ( ) ()

Not nearly so well

as () (L) Ly (L)

20. Where do you obtain your information on current

fashions? List the five sources you most frequently
use.
l.:
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2l. Arc all of your garments purchased rcedy~to-wear?

Yos (__) No (_))

What garmonts are not commcrcially made?

All Part None
Coats ( () () ()
Suits () (), ()
School dresses | () () ()
Date dresses () () ()
Blouses () () ()
Skirts () () ()
Lingerie () () ()
Astive sports ,__ () () ()

22. Are your roady-to-wear garments frequently altored?

At tho store ()
At home
Mother ()
Solf ()
Other family
membor ( )

Dressmaker ( )



105
23. What garmonts in your wardrobe do you wear infree

quehtly or never?

Garment Roason why infrequently or never worn

24. Do you have any itoms in your wardrobe which pre-
viously bolongcd to somcone else?
Garmont Like Dislike Roason
)
)

(
(
(] -
(
(

)

Aro these gapmonts over altorod or restylod for you?
Yes (__) Na (__)
If yos, by whom?




.
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25. What are the colors and fabric dosigns of tho

following garments in your wardroba? -
- : ‘Bold"
. Color Plain Plaid Small Figure Print

Winter coats () () () (_;)
Spring coat ) () () ( )
Favorite '

suit () () () ()

o ——— ——— mmpeans

Favorite School Clothes

Blouse (__

) (L) () ()
Swecater () () () ()
Skirt () () () ()
Dross () () () ()

Shocs Kind

Why 1s this blouse youpr favorite?

Why 1s this skirt your favorite?

Why are thoso shoos your favorite pair?

Favorite clothes for informal social functions

Bold
Colors Plain Plaid Small Figure Print
Blouse () () (L) ()
Dress () () ) ()
Hat Kind
Shoes Kind
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Why 1s tho above dress your favorite?

Why are these shoes your favorite?

26, Check the kinds of garments you usually wear

To School On Week-ends

Blouses or sweaters

and skirts () ()
Bresses, wool () ()
Dresses, silk, rayon
or synthetic () ()
Dresses, aeotton () ()
Suits ()

Why did you make this choice of garment for school

wear in preference to the others listed?

Why did you make this choice of garment for week-end

wear in preference to the others listed?

27. Check the outer garments you usually wear
To School Oh Week-ends
Leather jacket ) (
Cloth jacket
Fur Jjacket

(—
(—
(—
Cloth coat, untrimmed (__
Cloth coat, fur trimmad(__

(—

e e et N

Fur coat
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28, Check the kind of hosiery yo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>