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James T. Veeder

The planning and preparation of a series of thirteen
programs for the extension agent's weekly television show
comprised the problem undertaken in this study. These thir-
teen programs were primarily for the faraz family iiewing
audience but included features of interest to the general
television audience., Furthermore, the writer attempted to
determine a step-by-step procedure that the extension agent
could follow in planning and preparing a series of weekly
programs; to select a usable format for the series; to
prepare an outline script for each program; and to present
the attitudes and practices of extension agents who were
doing television programming.

To determine a procedure for the planning and prepara-
tion of a series of farx and home television programs, primary
considerations of planning the series were enumerated and
discussed. These included: program objectives; farm family
desires in television programming; audience make-up; time
of day, frequency, and length of programs; program budget;
station cooperation, facilities, and perconnel; and program
sponsorship. Considerations of program preparation dealt
with the extension agent as the television program producer,
information content, sources of information, formats, par-
ticipants and their training, visual aids, program scripting,
trangitions, rehearsals, handling give-away materials,

pregram promotion, evaluation, and other production problems.
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Data used in this study were obtained by a review of
research done by members of the United States vepartment of
Agriculture, the Universities of Delaware, Illinois, and
Connecticut, Iowa State College, research conducted by
the United States Navy, and original research data cobtained
through a questionnaire mailed to 156 county extension agents
in twenty-two states.

fhe questionnaire was mailed in June 1953 to extension
agents participating in television programs. Cne hundred
and ten, or seventy per cent, of the questionnaires sent were
returned, of which ninety-three were usable in the study.
Sixteen cf the questionnaires that were not usable were
returned by extension agents who had not participated in
television programs. No farm and home television programs
were produced at this time by agents in thirteen states, and
two other states reported television progréms produced at
the college level only.

The response of extension workers to television as a
zethod of disseminating farm and home information varied from
whole-hearted support and enthusiasm, to complete disinterest.
However, those showing enthusiasm for the medium greatly out-
numbered the disinterested agents. The time required to plan
and prepare television programs and the competition from com-
mercial programs of entertainment appeared to be factors in
developing a disinterested attitude.

Production procedures varied greatly between individual
agents but were less variable between the groups of county

agricultural agents, home demonstration agents, and L4L-H club
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agents.

The thirteen farm and home televisicn programs were
planned and scripted following the considerations and procedures

set forth in this study.
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CHAFTIR I

BACKGROUND FCR Tiii 3STUDY

Agricultural Education as the Responsibility of

the Cooperative Extension Service

From human muscles to machine "muscles," that has
been the transition of American agriculture in half a
century. In the year 1800, five farmers produced encugh
food for six familles; in 1Y50, it to;k only one farmer
to produce enough food for six families.l This phenom-
enal increase in agricultural production came with the
advent of scientific agriculture, mechanization, and
sound production methods. Farmers, scientists, inventors,
research, improved communications, and educstion have
contributed to what has been termed, the "Agricultural
Revolution." Equally as startling as the increase in
farm production and the changes in farming have been the
changes and improvements in the farm home and in the stand-
ard of living of farm families. The education of the farm

family and its acceptance cf imnroved methods have been, at

least partially, resvonsible for the hirh standard of

1

Arthur lauch, "A Farm Price Program," Cpen Meetings
on Agriculture Policy, ko. 19. East Lansing, lichigan
Stage Colleze, Department of agricultural Economics,
P. J.
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living today.

The education of the rural resident and the farm
family has been vested in the Cooperative Extension
Service, C(fficislly started with the enactment of the
Szmith-Lever Act in l9ll+,2 the Zxtension Service has
grown to where it influenced nearly seven million families
in 1952.3 Cperating at the federal, state, and local
level, the Extension Service was supported financially by
auore than 89% million dollars from governmental sources
during the 1952-53 fiscal year.’+ The work of the Ixtension
Service has been under the direction of the United States
Department of Agriculture, state colleges of agriculture,
and local extension committees.,

Extension's job has been to teach, not the lesson
work that is usually associated with teaching, but a two-
way process that has taken the problems of the farms and
homes as a guide to, or a need for research work, and then
has transmitted the findings of research back to rural

people in a way that has expanded the welfare and happiness

2A Congressional Act in 1914 that authorized the
formation of the Cooperative Agricultural Extension Service
and provided federal appropriations for its operation.

_ 3c. M. Ferguson, Report of Cooperative EZxtension
work in Agriculture and Lome rconomics 1953. United
States Department of Agriculture, Extension Service,
“ashington, D. C., p. 10,

k1via., p. 53.
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of the farm family. Extension has taught through dcing,
through how-to-do-it demonstrations, and through demonstra-
tions that show the tried and proved practices. =Zxtension's
teaching has reached all members cf the rural family - the
adults, the older youth, and the children.

Equally important to the teachiny cf better farm
and nome methods and practices has been extension's
attempt to develop local leadership, leadership thot
has been used to establish community enterprises for a
fuller and richer farm family living. Zxtension is
responsible to every citizen of the State, both rural
and urban, to help to keep farms producing efficiently
at a level beneficial to all.5

To accomplish its goals of educating rural people,
to develop leadership, and tc help maintain agricultural
production beneficial to all strata of society, the
Zxtension Service in the United States had a staff of
sore than 12,500 workers in 1952. 1liore than three-fourths
of the extension staff were county workers - county
agricultural agents, home demonstration agents, and 4-H
club agents.6 Upon these people has rested the responsi-

bility for actually carrying out the educational work

_ This is Your Lxtension Service, Cornell Extension
Bulletin, o, 725. Ithaca, N. Y., hew Yorx State Colleges
of Agriculture and Home Economics, 1947.

®rerguson, Cp. cit., p. 35.
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with the farmers, the homemakers, anc¢ the rural youth.

The county extension worker hes been the spearliesd cf the
whole cooperative extension program. 1liis leadership,
guidance, ability, and the methods he employed in teaching
rural pecople, have determined the success of extension
work.,

The responsibility of the extension worker was
pointed out by C, li. Ferguson, Director of Lxtension,
when he wrote:

Cn the shoulders of every extension worker there
rests a great responsibility - a responsipility
of effectively communicating important informa-
tion to those who need it in a way which encour-
aces action.
Ferguson further stated that the extension worker's
responsibility cannot be met unless he utilizes all the
new techniques in disseminatineg available up-to-date
information.®

In an effort to communicate with large numbers
of farm people and to stimulate action by the farm family,
extension workers have used many methods. Among these
are meetings, farm and home visits, publications, news-

baper and magazine articles, letters, radio, and, more

recently, television. The effectiveness of these

i 7c. M. Ferguson, “"Can Television Strengthen the
approach to Learning?" Extension Service Review, Vol. 24,
w0, 7, (July 1953) p. 123,

8Ibia.
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extension methods can be ascertained when county extension
agents reported that in 1952--

two-thirds of the farm farnilies ¢f the country and

two and one-half million non-farm families adonted

cne or more improved ferming and homemaxking prac-

tices as a result of cooperative extension work.
Together the many improved rractices indiczte progress

in an ever-changing American agriculture,

9

Ferguson, Loc. cit.
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Agricultural Changes

Changes in agriculture have been the cause as well
as the effect of chances in extension work. The decrease
in the number cf farms, with a corresronding increczse in
the size cof farms, can be attributed to the adoption of
new methods and teckniques by farmers. Froduction
increases have been made easily and efficiently with less
man power than in former years, giving the farm family
xore time for community ectivity. \ith greater efficiency,
zmore complex problems of surpluses, rrices, mzarkets, and
greater farm business investment have appeared. These,
added to the existing problems of uncertain weather,
droughts, floods, unseasonal highs and lows in tempera-
tures, diseases and insects, changin:s likes and dislikes
of consumers, and the farmer's inability to adjust pro-
duction quickly to demand, points up the instability or
lack of security in present-day agriculture. It also
indicates that agriculture's problems have expanded to
include consumer relations, competition from synthetic
taterials, and rural-urban relationships.

The Cooperative Extension Service has been aware
of the changes in farming and farm problems., Extension

Yrector Ferguson called for the development of a research

ad education program that would find ways to improve the
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marketing of agricultural products, rrovide more consumer
education and information and more help in the field of
public affairs education,l0 He polnts out that extension
has recognized its responsibility and is utilizing its
personnel to develop a complete and balanced educational
program.ll This indicates that the EZxtension Service hss
become an important influence for the farmer as well as

to the farmer. It further indlcates ‘that the responsi-

bllities of extension workers are ever 1ncre851n£, and

~———

trat to meet effectlvely these reonon51bilit1es, such as

——

the disseulnatlon of inforndtlon the extension worker

:wst continue to use the mass communlcations media 1in the

e ae

—ava st

future. (&he mass uedna of newspapers, macazines, radio,

and telev181on ere the source of new ideas for thirty-

e

m@ht out of one hundred families, according to Dlrector

e a—— A A ek N o e 1 AT a7

Fersusen. > He further points out that the use of mass

-
g

maha by extension agents is increasing, calling particular
atmﬂmion to the increased use of radio and telev151on
torelnforce direct teachlnp and to reach people not
thnaxily aVailabievfor face~-to-face contacts.12

It appears that the extension agent is faced with

4l expanding program of information and education. His

loFergUSOH, QRQ Cito’ ppo b - 8.

llIbid., p. 8.

leerguson, Cp. cit., p. 123,
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use of mass communications media to accomplish his work
effectively is inevitable, In fact, the extensiocn agent
may need to investigate the effectiveness of each method

of communication and evaluste its use.

T .






Changes in aAgricultural Ccmmunications

The communications media have also undergone
rapid changes, William B. Ward, Iead of the lLepartment
of Sxtension Teaching and Infcrmation at Cornell
University, points out that newspapers and marfazines
have improved their coverage and content through the
development of faster methods of distribution, photo
printing refinements, and expanded news services.
Ee also states that farm magazines have become increasingly
popular and their readability improved.13

It appears that these methcds c¢f communicating
information to farm people have made, and are continuing
to make, an important contribution to agriculture. The
biggest boon to communicating information to the farmer
has, however, been the radio, Judith C. waller declares
that, "the remoteness of fermers from the general run
of newé mzde radio mocre of an asset than any other
development in their lives, aside from the automobile, nlk
She supports this statement with reference to the radio

programming of commercial and college radio stations and

13'-Nillia:n 2. ward, Reporting Agriculture.
COHLStOCK, Ithaca, N'c Y., 1952, _ppo l-hi

Yh7udith ¢. waller, Radio, the Fifth Zstate.
The Riverside Fress, Cambridge, 1946, p. 260,
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the savings farmers have made as a result of radio
broadcasts giving weather, market reports, and news.15

Ninety-three per cent of the American farmers have
radios, according to the 1950 census, further pointing
out the value of redio to the farm family. The farm
radio owners are served by more than two thousand radio
stations broadcasting complete market reports, weather,
farm news, and special agricultural features of interest
to all members of the family, Vard reports.lb

In reporting sources of agricultural information,
Judith waller sights special agricultural summaries
provided by the radio wire services, the Cooperative
Ixtension Services at the agricultural colleges, and
county extension workers who provide agricultural radio
releases, She also mentions the radio office of the
United States Department of Agriculture as a source of
daily releases of agricultural information, 17

The extension worker has been in an unique
position, his contact with the farmer and his family,
his relation with the state agricultural colleges and
experiment stations, and his training in technical

agriculture has made him an outstanding source of

151bid., pp. 261-265.
16ward, Op. cit., p. 258.

174aller, Op. cit., p. 265.
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agricultural information. The extension agent's vrominent
place in the local agricultural picture has given him an
opportunity to become acquainted with local agricultural
problems, to understand the needs of rural people, and

to appreciate their way of life. Thus, extension workers
have been in an excellent position to maxe use of the
broadcasting media. The use made of these media by
extension workers has given wide speculaticn to the applica-

tion of television in servicing the rural resident,
Agricultural Information by Television

Agricultural television, or television aimed
primarily at the farm viewer, has been widely acclaimed
by many television farm directors, extension personnel,
and farm leaders. Apparently, to some, television can
be used successfully as a tool for disseminating informa-
tion of an agricultural nature to the farm viewer. Cther
farm leaders and extension workers have indicated that
television can be well emplcyed as a public relations
tool. These people seem to feel that television can
most effectively serve the farmer by telling his story
to the consumer, to promote the sale of agricultural
preduce, and to accept the farming industry for what
it is.

The many and varied approaches to television

taken by extension workers and farm leaders can be







abstracted from their written articles. ZExtension Lirector
Ferguson's approach to the use of television has been in
terms of an audience hundreds of times larger than can
be reached in person. He points out that viewer ratings
show that from fifty thousand to two hundred thousand
people view televislion programs that utilize the saae
methods, the method demonstration ana visual aids, employed
by extension agents in the performance of their duties.
The opportunity to use television is knocking insistently.l8

William B, Ward predicts that television, with its
multiple appeals of sound, sight, color, and motion, will
change viewers' habits and become the greatest means of
xmass communication, He further states that television has
affected radio, magazines, books, newspapers, and movies,
but claims that it will not replace or destroy them.1Y ‘ard
also feels that showing farmers, through television, is
more effective than telling them, and that television
should save time and money in accomplishing extension's
work20

Ward's views are shared by lax Kirkland, Extension
Radio Speciélist at Oklahoma Agricultural and llechanical

College. Kirkland states that extension specialists

18Ferguson, Cp. cit., p. 123,
19ard, 0p. cit., pp. 267-2¢8.
201bid., p. 290.
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can reach many more people in much less time, and with
much less travel, through television than through other
methods. He points out that extension specialists have
traveled millions of miles each year in an attempt to

improve farm living; now, however, with one television
program, the specialist can reach a half million reople
in a week, Kirkland calls television, "the best method
ever discovered to reach the millions of people.," Le

further points out that television beams into the city
home and calls attention to the fact that city viewers

have a big stake in agriculture.<rt

The farm leader's view of television was given by
We J. Wigsten, a New York State dairyman. He gave credit
to the extension agents and specialists for their forty
years of helping the farmers do a better job of farm
production, He posed the problem, however, of the need
for help by extension personnel in the field of rural-
urban relations. Wigsten further suggested that extension
agents present television programs that show city dwellers
how much time and money goes into the products the farmer

produces, not programs that tell farmers how to farm, 22

2l)yax Kirkland, "Television....Tailor-made for
Agriculture," Better Farming lethods, Vol. 25, No. 0,
(June 1953) pp. L4O=12.

22W. J. Wigsten, "TV and the County Agent,"
égrégultural Leaders Digest, Vol. 35, No. &4, (April 1954)
p. 30,
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Television as the newest method of approach to the
education of the masses, arpears to have given extension
workers a double challenge: First, the continued education
of the farm family, particularly in the efficient production
of agricultural products; and second, the education of the
consumer toward an appreciation of the farmer and his
problems,

Cooperative extension workers who want to do an
effective educational job have explored the possibilities
of the newest extension method - television. The successful
use cf mass educational methods in the past appears to give
television a prominent place in future cooperative extension

planning.
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THE PRCLLEL AnD Tl nEVIS: F rVICUS Jo:340CL

Importance of the Study

The ex»ancion of the televicicn iancdustry and
the increased opportunity for extenzion workers tc use
this mediun posed several problems., Televisioan, a new
and different method of reaching lar:e numnbers of people,
reguired different techniques, new arproaches, revised
technical information, and rrester coancern for brevity
and simplification than required bty other wedia.

Extension workers who used television wuring the
early developaient of the televisicn inuustry sclved tues
problems throush the trial-and-error rmethod. Extension
versonnel had no opportunity for training and had limited
directional information.

As they used this medium of co.wunicatiou, certain
trends acpeared. Little thou ht was given to the way the
infcrxation was rresented, to its appesl to the viewer, or
to showrmanship in the production cf pro:rams. ‘he show-
how demonstration was adanted to televicion with the
exclusicn of nearly all other formats. ''he long-tice
view of televicion as a method cf foctering vetter rural-
urtan relations and of providing service to cinsurers

and rrocucers alike had not crystallized.






The lifting of the television freezel in 1952,

provided for a greater expansion of the telgvision industry
and offered more extension workers an opportunity to
disseminate information through television.

zxtension workers new to televicion, therefore,

needed direction in the use of the medium. ZIxtension
agents who had participated in television prosrams for a
period of time felt a need for new ideas as well as the
need for a variety of methods of rresenting their inferma-
tion.

Mrs, lary S. Switzer, hcume demcnstration agent in

Erie County, New York, in her letter dated l.ay 12, 1953,
pointed out the problea of developing new ideas for tele-
vicsion sliows when she wrote:

Our main problem is thinking up ideas for fifty-
two, thirty minute shows a year. I wish soieone,
somewhere would compile a list of program ideas used
in various parts of the country.

No material was available relating to the procedure

to follow in planning a series of agricultural extension
television programs., How to proceed, what would make

good television programming, and how to put the program

before the camera was not in usable form. Program

1The television freeze started on September 30, 194%,
as a result of interference among operating stations, and
the limited nationwide television service available with
the small number of vhf channels. The so-called freeze was
lifted by the FCC on April 14, 1952, Iore than 2000 channel
assignments were made to 1300 communities on vhf ciiannels
2 to 13 and 70 uhf channels.




objectives, the desirable approach of extension versonnel

to the station, and the appearance of extension nersonnel

on programs of the station farm director, or on cther

local personality shcows appeared to be ignored in favor

of the prcmotion of extension televicsion prosrams only

as another method of disseminating agricultural information.

In July 1953, "Television and You," a publication
of the United States Department of Agriculture, was
distributed to extension personnel. This publicaticn
represented the first nrinted material of a directional
nature distributed generally to extension workers.

Preceding this, some state extension services
had provided extension personnel with handbooks nroduced
specifically for their own workers. Aumong these states
were New York, Connecticut, Delaware, and Iowa. A4ll
of these handbooks were similar in content.

l'ore recently the [lational Froject in Agricultural
Ceoumunications, with headquarters at Last Lensing, lichigan,
has produced four training filas based upon the United
States Department of Agriculture publication, "Television
end You.™ The films were supnlexented by an instructor's
nanual, "Television Is for Ycu."

The production of television training filus,
rrinted directional material, and the recent designaticn
of a-ricultural information personnel as television
specialists or televicsion editors at several land-grant

colleses point to the imoortance of providing directional
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miaterial for use by extencion per:onnel particinating in
television broadcz2sting, or contempleting participation
in televicsion proeramming.

Richard Cech and K. Robert Kern at Iowa 3tate College
point out that agricultural educators and others, includ-
ing television stations, sre anxious for any xnowledge
that will assist in making television a useful tool feor
the dissemination of informaticn for the procucer and the

consumer.2
The Problem

The problem set forth for this study was: To
plan and prepare a series of thirteen program33 for the
extension agent's weekly television shcw.

The purpose of the study was: (1) to determine a
step-by-step procedure that the extension agent can
follow in planning and preparing a series of weekly
television programs primarily for the farm family viewers
but that would also appeal to the general viewing audience;
(2) to select a usable format for the series of television
programs; (3) to prepare an outline scrivt fcr each of the
thirteen weekly programs; and (4) to present the attitudes

and practices of the extension agents who did television

23, 7. Cech, K. R. Kern, Presenting rconomic In-
formation to Consumers by Television, Agricultural Experiment
3tation, Iowa State Collecge, awes, la., (1953), p. 1.

3Thirteen weekly programs is a re¢cognized standard
comzercial unit,
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prosramuing, as determined by a questionnaire.

The need for this type cof material can te justified
by the unanimous requests of extension agents who coapleted
the questionnaire used in this study (their comments are
enumerated in the appendix of this thesis). Zxtension
vecple are, in general, aware of the value of televisicn
as a teaching tocol but are equally aware of their need
for assistance in meking the ovtimum use of televicion
for the dissemination of information of an extension

nature.
Sumnmary of Frevious Research

United States Lepartment of Agriculture

The United States Department of Acriculture has
done the most comprehensive research to date in farm and
hcune television. A project, "Research in the Utilization
of Televisicn in the Dissemination of Information Regarding
the larketing cf Agricultural Products," established in
Anril 1948 to determine the iiost effective use of televisicn
as an information tool, produced during its first four
yeers more than four hundred televisicn programs. These

ranzed in air time from two to ninety minutes.h

AM. A, Speece, A. ¥, Skelsey, K. k. Gapen, rrogram
L.ethods, Television Report, (Section III), Radio and Tele=-
vision Service, Office of Information, U.Z.D.A., Vivashington,
D. C., (Pebruary 1953), p. iii.
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The department published three ccmprehencive rerorts
covering the experimentel work of the project ccnducted
under Research and l'arketing sct Froject 'c. 255.

The reports published in mineczrarhed form are:

Section I, Filwxsg; Secticn II, Visual &icde; anu sSecticen IIX,

Prorcraa lethods,

The film rerort (3Section I) treats in twenty-tw
teces the use of films in televicsion prosraws, including

the use of existing films, clearances, znd diestrituticn

A2 ]

cf United States Devartiient of Agriculture filus,
The visual-aids re:rort (Section II) covers the
rlanning and selection of visual aids, as well as visual
display devices and types of aids. The renort includes
in its twenty-seven nages a helpful bibliography.b
The third end final revort (Section 1I1) includes
in its thirty-six pages of progra:s metheds, a limited list
of tcpics, end considerations such as building a program
&nd type cf format., It includes also a glocssary cof tele-
vieicn terms.7

Sections of this thesis include certain adaptations

of some of the material presented in thece renorts cof the

5T. ocne, !, A, Sreece, K. !. Gapeun, Television
seport, Films, Secticn I. Radio and Television Service,
Cffice of Information, U.Z.D.s., .Jackinctcn, (Juns 1¢51).

6::. A, Speece, A, F. Skelsi, K. 1, Gapen, Television
Report, Visual Aids, Section I1, Radio and Televicion Service,
(ffice of Information, U.S.D.A., washincton, June 1951,

7Speece, <kelsey, and Gapen, Cp. cit., 36 np.
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United St=tes Lejartment cof Acriculture,

Recearch in the States

In 1951, the extension editorial cffice of the
Univercity c¢f Illincis conducted a curvey in twelve
ccunties within a radius of seventy-five uiles cf Chicago
to determine farm television-set cwnershi: =nd farmers!
reactions to farm z2nd hone television grograms.8 Five
nundred cards were sent to farmers selected at random in
each of these twelve counties.

Similar research was ccnducted in ielaware to
cotain farmer and homemsaker reacticn to televisicn progranis.
The first of thece studies, "Televisicn for Telsware
Heoemaxkers,™ deals with preferences of nrogram time,
rrcgram frequency, and subject-matter preferences.9 A
second, "Farx Audience in Delaw2re," is concerred with
viewirg, listening, and reading habits of farmers in the
state of Delaware., The study includes also gquesticns
of preeram time and farmer interest in agricultural pro-

crang. 10

8Extension Editorial Cffice, University of Illinois,

Ccllege of Agriculture, Television Has an Audience in Rural
Illinois, Urbana, (Wovember 1951).

9%. T. YeAllister 2nd Louise thitcomb, Television
for Delaware EHomemakers, Delaware University Sxtension
Service, Special Circular 3, Lewark, (1951) 11 pp.

10, H. Axinn, Fara Audience in Delaware, Circular 4,
Denartment of Rural Communications, agricultural Experinment
Station. TUniversity cf Delaware, hiewark, (1952), 13 pp.
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In a study sponsored by Station CI-TV, in
association with the Ford Foundation for Adult rducation
znd the Iowa 3tate College of Arriculture Xxtencsion
Service, a total of 1817 personal interviews were made
vwithin a fifty-mile radius of Ames, Iova, to obtain
information about the viewing end listening hatits of
tcth urban and rural householders.ll .CI-TV was the cnly
stetion that offered television service to rerscns reached
by the survey,

The data show thet an adult who had a television
receiver in his home spent an average cof mcre than three
hours each day viewing television oprograms. The survey
shcwed also that the time the prosram was offered was the
cnly factor that affected the size or composition of the
audience for any given program.l2

Of all the television sets within the fifty-mile
radius of Ames, more than one-third were in Tes lloines,
abcut one-fourth were in other cities of 2500 population
or greater, and about one-sixth were in rural places
(towns with less than 2500 inhabitants), and about

one-sixth were in farm homes.13

llrhe WOI-TV Audience, Iowa State College of
Agriculture, Ames, (1952), 125 pp.

121114,
131bia.
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A comparison cf audience size for the entertainment
prozrams and educational programs telecast adjacently
showed that the audience for the educaticnal prograas
was as great as that for the entertainment programs.
Contrary to popular belief, viewers did not turn off
their sets when educational prosrams folloved entertainment
shows,14 The research rerorted in this study anpecrs to
be directly related to, slthough not duplicated by, the

study precented in this thesis.

Cther Research

Research conducted at the special devices centers
of the Department of the lavy gives a detailed report of
the work with visual devices for television. Although
not concerned specifically with farm and hcme broadcssting,
the research was of value in the discussion of television
techniques, One hundred and five treining devices were
tested for visibility on television, and thirty-one visual
principles were listed in the report.l5

Other research dealing with education by television,
television-set saturation, viewing hLabits, end televicion's

effect on other media has been completed. iuch of this

Lh1pig.

15g, Jackson, Visual Principles for Trainin% %X
Television, Special Devices Center, Cffice of Nava esearch,
Human Engineering Report SDC 20-TV-2, Port Washington,

e Yo, 26 ppo
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research appears to have little arplication to this study,
end therefore has not been reported here,.

To supplement existing research and to gain a
greater insight into the programming of agricultural
extension information by television, a questionnaire was
used among extension personnel participating in television.

The questionnaire, its construction, use, a2nd the

results obtained, are discussed in Chapter III.




CHAPTER III

TEE TIIEVISICN QUESTICKLAIRE

The questionnaire used in this study had three
main functions: first, to determine the extent of tele-
vision participation by extension perconnel; second, to learn
tke program practices and procedures of participating
extension workers; third, to leecrn the reactions of
extension workers to the success of their television
prosraxs, and the assistance wanted I'rom the television
station and Zxtensicn Service.

To accomplish the functions of the questionnaire,
thirty questions were carefully selected for use, with
a zage for comments of the person coxpleting the questionnaire.
The questions were arranged cn three pages with one page
reserved for comments,

The quecstionnaire was rrepared in the spring of
1953, The opinions and advice cf several persons were
used in the final development of the questionnaire., The
extension editor and the extension television editcr at
I'ichigan State College were helpful in advising the author
in construction of the questionnaire. Upon its completion,
the questionnaire was pretested with a county agricultural
«gent in Texas, a county agricultural agent at Detrcit,
iichigan, 2and a hoxme demonstration agent at Buffalo, New

York,
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Tach pretest questicnnaire was returned. Two of
the questionnaires were completed, the third quectionnaire
was not comnleted, but sevaral of the guestions were
ancwered in an accompanying letter.

The pretesting of the questionnaire weas felt
necessary in determining whether county extension viorkers
had enough television program experience anéd interest in
television to complete a questionnaire of this scope.
l.creover, the pretest attempted to deterxine if the
quections were so stated that they were clear to the
respondent, and to deterwine to what extent agents were
interested in the type of data to be collected, Because of
the limited sawmple group, no attempt was made to interpret
the data gathered from the pretest group as an indication
of what the total sample would incicete,

The pretested questionnaires indicated differences
in televicion programming procedures among the group.
Two resprondents appeared on their cwn extension television
prozrams while the other respondent appeared with the
station farms director and other station personnel. There
were differences in the hour of the telecasts, the audience
for whom the program was presented, programx production
rrocedures, prog¢ram formats, visual aids used, equipment
available, and the like. All of the resnonients indicated
an interest in receiving the result of the data obtained
by the study.

A larger group cf extension workers used in the

rretest mizht have given more definite trends and might
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response to specific questions. Quecstions about the time

of day of the program rather than the use of a.xm. and p.ux.
would have provided more usable data. Il.ore specific
questioning about the length of time the prceran had been

on the air would have been useful. GGuestions which denended
upon the preceding answer were misinterpreted., For example,
the question of a television budget was answered in the
affirmative by two respondents, while sixteen respondents
gave sources of budget help.

An effort could have been made to enlarsze the sample
by sending a second letter to state extension editors
requesting nanies of extension worxers who were participat-
ing in television prcgramming. The caxple might have been
enlarzed with a second letter to extension workers who

failed to return the questionnaire.
Interpretation of the Questionnaire

The questicnnaire summary showed many differences
between individuals in the total sample, but few
differences between the groups of county agricultural
agents, home dexmonstration agents, and 4-H club agents.
Eichty-eight per cent of the group questioned, eighty-
two agents of ninety-three reporting, appeared on
television shows with station personnel. Thirteen per
cent of the respondents, twelve out of ninety-three agents,

appeared on their own extension programs.
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The least often used participants were people outcide the
extension family. Farmers, homemakers, other agents, and
specialists were used about equally as pzarticipants. The
number of agents reporting the appearance of specific par-
ticipants is given in table V., The aifference iu participants
used by the different agent grours appears tc te ccrrelated
vith the people involved in each of the county extension
programs., Liore county agricultural agents report farmner
particivants, while hcmue demonstration acents rerort mcre
heoreraker participants, and a hisher cercentage of 4-H

club agents report the use of bcys and girls as television
talent. Table II gives a ccmparicon cf perticipants used

by the various agent groups.

T,LELE IT *

CCLTAnI3CN CF T:HE PARTICIPANTS WO AYTOLR VITH EACH
AGZ T GRCUP (Seventy-nine agents reporting).

Agricultural L-I club Home demonstra-

Farticipants agents agents tion agents
2lo. % Mo, b WO, %
Farmers 2L 70,6 5 L5.4 3 8.8
Homemakers 0 20. 4 3 27.2 22 6L.7
Boys and girls 18 52.6 11 16C.0 15 Li.1
Specialists 16 47.0 1 9.0 7 20.5
Cther agents 17 50,0 6 5L4.5 10 29. 4
Cthers 5 14.7 1 9.0 9 204

*The percentage totals more than 100 because agents
checked more than one category of narticipants.

Eighty respondents checked the question on the
frequency with which participants were used on their tele-

vision shows. About two-thirds of them reported that
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participants were used occasionally. This answer was

given by 65 per cent of the grour, with 206.2 per ceat re-
rortineg the use of participants every time, ©2nd €.8 per cent
never using other talent. I'ore home de.acncstration agents
than county agricultural agents reported the use of partici-
rants every time, and fewer of them renorted occasional

ucse of participants. L4-H club agents renorted the use of
participants between the extrexmes cf the cther two agent
groups.

The "air time" of the extension television program
appears to be an important considersticn in farm and home
television programming, Respondents to the questicnnaire
reported that 69.3 per cent of thé programs are nresented
in the evening and at the noon hour -- the two times thlLat
farmers and homemakers consider best for thexs to view
agriculturual television programs. Results cf the question-
naire show that 12.0 per cent of the programs are presented
during the morning, 1&€.7 ner cent in the afterncon, 33 per
cent in the evening, and 36.3 per cent during the noon hour,

In answer to the quecstion about the pericd of time
the prograx: had been telecast, a wide variation in answers
and in the method of answering resulted. Some acents
checked one of the groupings, cthers gave the srecific
len:; th of tiue the program hed been teleczct, The eignty-
six agents who ancwered the quecsticn indicuted that 66.2

per cent of the programs had been telecust for more than
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a year, 29.0 per cent for less than a year, and fcr 4.8
per cent of the programs the length of time vias unknown,

Television programs in which extension viorkers
participate are not usually sronsored. Resnponcents
indicated that €1.0 per cent of the nroframs have no con-
wercial sponsor, 16.8 per cent are commercizally sponcored,
and 2,2 per ceat of the procrams are rartizlly sponsored.
iZcwe deronstration agents appear cn ccminercially sponscred
prooraxzs zore frequently than do county =a:ricultural zgents
and L4-II club agents, Twenty-nine ver cent of the honme
de..onstraticn respondents arpesr on comnercially snoncored
programs, while five per cent of thne county agricultural
agents appear on sponsored programs, =nd another five per
cent on chows that have part-timze sponsorship. Two of the
L-H club agents, or 18,2 per cent, appear on sponcored
prozrams.,

when questionned about the planning of programs
in a series, slichtly more than half cf all respondents
plan their programs in series. Two agents reported plan-
ning part cf their televicsion programns in series, and nearly
half the respondents did not attexnt to plan prcorams in
series,

The extension agents were asked to compare the
aricunt cf time taken for the preparaticn of a television
prosram in relation to the time required to prepare for

a gocod extension meeting. Fifty per cent of the resrondents
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reported that television preparation and prepczrations fer

a good =meeting reguire about the same a.ount cof time.
Thirty-eicsht per cent thought that television takes wore
time, 9.7 per cent believed that it takes less time, and

2.3 per ceat did not know. lien questicned abcut thie extra
tire taxen for television, if more time was required for
television, forty-four agents claimed the extra time worth-
while, four felt it was not wortuwhile, and four did not
know, Thirty-five respondents to the rreceding question
reported television to take niore time; therefore, seventeen
of the respondents to the quecstion muct have misinterpreted
the question or failed to see the connectiocn with the preced-
ing question. Of those who answered the question, &4.6 per
cent felt that the extra time taxen for television was worth-
while,

The format used for the television program was the
basis of another guestion. The demonstration format was
used mcst frequently and the dramatic format least often.
The demonstration format was checked by 76.3 per cent of
the respondents, the dramatic format by 2.1 per cent. A
comparison of the use made of different formats appears
in table IV,

Televisicn programs may be aimed at specific
audiences or at the general audience. Nearly half of the
extension workers who answered the quecticnnaire aimed

their programns at the general viewing audience; 48.3 per
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cent ¢f the resrondents indicated this audience, while
others attempted to reach cne or more specific groups.

The audience that the respondents atteipted least to reach
were urban youth, 3.2 per cent, rural youth, 9.6 per cent,
and the urban family, 9.6 per cent. The specific audiences
ncst often programmed to were fariers, the farm family,
rural homemakers, and urvan homemrakers, Cournty agricultural
agents aiu their provrams primarily at &ll listeners and
farmers, 4-H club agents at all licteners, and home demonstra-
ticn agents primarily program to rural snd urban homemakers,
as well as to all listeners. Table III comrares the

prizary audience of each agent group and of all respondents.,

TAELE III

CCIPARISCH CF TIE PRI ARY AUDILEZWCE THAT IXTIu3ICW
WCRKERS ATTE. YT TO RTACH WITH TELAEVISIC. FRCGRAaL™S
(93 resnondents)

Agricultural liome demonstra- 4-H club Total

Audience agents tion agents agents group

) [ /" °
All listeners 52.3 33.3 3.3 4L8.3
Farmers 50.0 7.7 8.3 206.9
Farm family 28.5 25.6 25.0 26.9
nural homemakers 9.5 L3.6 0 22.6
Rural youth 11.9 7.7 €.3 9.6
Urban youth 244 5.1 0 3.2
Urban family 14.3 7.7 O 9.6
Urban homemakers 7.1 L3.5 0 2l.5

In preparing for the television program, extension
workers vary considerably in the nuxcber of jobs that they

do. Hearly ninety per cent c¢f the group select the torie
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for the prcrram and the program content, Very few of them
hsve a camera rehearsal in prerarine for a television
program. A coxmparison of the number of extensiocn workers
revorting preparation for the televisicn pregram is shown
in table VIII. It was noted that only €7.0 pcr cent cf the
respeondents script their pro¢ramns or outline their show,
indiceting that some television programs must be strictly
ad 1lib productions.

Two of the seventy-seven responuents, 2.6 per cent,
reported a special television budget. liowever, sixteen
respcndents reported a budget provided by the ccunty
extension service, the state exteasion service, cor the
station., It appears that expences for the programs may
have been paid for, partially or entirely, by these sources,
although no specific budget was provided specifically for
television excert in the two instances previously rejorted.

The number cf visual aids used by extencicn workers
varied tetween individuals within the whole group of
respondents and within the specific agent groups. The
average numnber of visual aids used by each extencion
worker is L4.4. Actual materials are used by 82.2 rner cent
of the respondents, aznd only 206.6 per cent used filum.
Charts, pictures, slides, rnd film are used more by county
agricultural agents than by hcme demonstration agents. |
Eowzver, hcie demonstration agents more frequently report
the use of actual waterials, and 4-H club agents most

cften use flannelyraphs, charts, und actual materials.
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The comparison of the use made by each agent group is shcwn
in table VI. Nearly sall, 96.4 ner cent, of tihe extension
workers provide visual aids for their televiciocn prograsms.
Television stations are reported as scurces of visuals

by 17.0 ner cent of the resrondents, and tie state colleges
are given as a source of visual zids by 27.2 rer cent of
thoce who answered the questionnaire. Cnly 3.4 rer cent

of the resrondents reported having visual sids prerared
commercially., Apparently some exten-ion workers have mcre
than one source of visual &ids.

The limited use of motion picture film as a visual
2id may te partially exrlained by the small number of
extension workers who have access to the use of a movie
camera., Only 16.2 rer cent of the group had eccess to a
movie camera; 80,0 per cent had 35 mm. cewmeras cwned by the
Extension Service, for taking slide pictures. Equipment
for making other visual aids was not determined by this
questionnaire. If such data had been accumulated, some
conclusions could have been drawn as to why srecific visuals
were used,

Few respondents (only 9.3 rer cent) reported the use
of an evaluation sheet to obtain listener orinion of the
DI OErais,

Printed publications or mimeographed materials
are prevared each time by 22.0 per cent of the respondents,

and occasionally by 54.9 per cent; 23.1 rer cent never
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repare special give-away material for the television
audience, Hov.ever, sixty-five of seventy resnondents, or
92.8 rer cent, sent material to listeners unon requect,
Keguests for the material varied from ten requests to more
than three thousand fecr specific publications offered on
the programs.

Zxtension workers apparently use several methods
of publicizing their televicsion programs. Cnly 11l.1 per
cent of the ninety respcndents did nct publicize their
program. The most popular methods of progran promotion
are television and the press, Newsletters published
reriodically, circular letters, radio, and other methods
were used, in that crder., The comparative use of each
methed is given in table VII.

Zefcre starting televicsion programming, a plan
xicht be formulated by extension workers including the
ocjectives of the program. Fifty respondents reported
a plan, or 64.1 per cent of those answering the question;
35.9 per cent reported no plan preceding the start cf the
television program. Few respcndents gave any sn»ecific
objectives for the program, Those who did, cleimed their
objectives to be: to teach, to bring extension work to
the public, and to reach those who cannot go to meetings.
1t is nct known whether few extension workers formulate a
plan vwith their objectives for television programming, or
whether they failed to answer the question for some other

reason.,
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Bxtension workers often have an cdvisory group
czlled an executive committee, ccuncil, or extension
cormittee, who determine the policies and programs of
the Extension Service, Only one out of seventy-seven
responients report action taken by theilr edvisory committees
in setting up a pclicy on the awocunt of tiae the s.crpt can
use ir. preparing televicion shows, This one individual
was a county agricultural agent and he did nct zive the
rolicy agreed upon.

The data do not appear to justify the drawing
of mere conclusions., However, if the questicnnzire could
have been sent to the same group of extension workers

a year or two later, some trends might have been noted.
The Use of the Questicnnaire in This Stucly

The television questionnaire fulfilled the purposes
fcr which it was prepared. Its functions of learning the
progran practices and procedures of extension agents who
nave participated in television will be utilized in the
chanters that follow., It will be used as a guide and as
supporting evidence in the many ccnsiderations c¢f planning
and preparing the series cf television programs.

The attitudes of extension personnel towurd the
use of the television medium as a method of disseminating
extencsion information are listed in the appendix of this
thesis. These ccocmments and attitudes were given by

extension personnel who completed the questionneire.
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PLATITNG TS SLRIES CF TELEVISICE IRCCRALS

Although extensicn leaders and educators extoll
the advantages of using television, and vproclaim a new
era in mass education, the decicsion to use the television
medium rests with the county extension worker., He must
approach television with a determined curiosity to
investigate its potentialities and its weaknesses., Cnly
then can the extension worker evaluate the use of television
in disseminating extension inforumction.

The extension agent who wants to investigate
television's potential cr who conteumpletes the use of
television will find that plenning a series of programs
requires careful, thorough, and thou~htful consideration
of whzt the viewer wants from televisicn programming. Iore-
over, it requires the establishuent of pro;ram objectives
or goals, as well as some knowledge cof the viewer cor the
viewing audience --- such as likes, dislikes, needs, inter-
ests-~~, under which the series can be rresented and later
evaluated, The agent must give cconciderable thought, ex-
cloration, and r-lanning to time and length of proposed
progsrams, to program frequency, to participants, to station
fzcilities, to station personnel and their cooperation, to

progra:xn budget, and to sponsorcship,
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The extension agent must weigh these primcry considera-
tions in the light of the over-all county extension program.,
e muct determine how television can best be used to supple-
ment and accomplish the variocus rhases of the couaty
extension program in view of the time required to televise
adequately.

Only the extension agent can determine the value
of this medium in terms of his cwn werk, the audience he
reaches, and the contribution it makes to the ccunty
extension program., His first responcsibility is to the
rural families of his county. Therefore, he needs to know
what this group wants to see and Lear, to set up objectives
to meet desires, and to determine whether televisicn can
do the job,

The television committeel of the Connecticut Exten-
sion 3ervice points out that television requires careful
planning and organization, znd further contends that to
present a good television show requires a great deal of
tize, They sugzest that planning, prevering the script,
and rehearsal take from seven to eighﬁ hours, with an
additional forty-five minutes for studio rehearsal for each

fifteen minutes of air time,® Tonkin und Skelsey, co-authcrs

lThe Connecticut Extension Television Committee
includes eight men and wocmen who prepared "TV Tips for
Extensioners. ™

¥

2Extension Television Coummittee, TV Tips for Lx
tensioners, Extension Service, College of Agriculture,
University of Connecticut, Storrs, Cctober 1952, p. 2C.
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cf "Televisicn for Ycu,™ agree that the first few pro-
grzzs prepared by an zgent naturzlly tz=ke much mcre time

than do subsequent programs as a routine is established.3
wWhat Farm Famllies jant

Fars fanilies want siuch the szume televicsion fare as
other viewers do, according to Viard. Ile points out that

cood, clean, entertzinrent - ccuedy,

g

farn faullies want
sporte, and news, Secondly, they want demonstrations of how
to lxzprove farm and home practices.h

Station WKY-TV, Cklahocma City, reported that a survey
asong farwers in its viewing area showed that &5 rer cent
of the farmers felt a farm prograau would be cf value to
them. l!creover, these farmers ranked ferm shows as their
favcrite television fare, topping some other types of pro-
grams, such as comedy shows, variety procrams, western
wusic, and dramatic shows, Sixty-five per cent of the
televicion-viewing farmers in the WiY-1TV area rated market
infornaticn as the tyre of inforazation they most wanted,
with informal current agricultural events and general farm

informaticn following in clocse order.5 according to the

3J. D. Tonkin and A. F. Skelsey, Televisiocn For
You, fo. 55, United States Department of Agriculture,
'n'dShin@ton, Do Co, 1953, pp. 2“30

hnard, Cp. cit., p. 288

SwHcw to Get the lost Cut of Farm Radio and TV,
Sponsor, December 2§, 1952. “mzﬁ-sm
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Iowa State College report, farmers want factual, helpful,
agricultural information, specificzlly:

llew ideas ebout farming, far:i business, cnd pro-
duction efficiency.

Good, practical dencncstrzations to help them learn
to apply the information cn their cwn farms,

The particulars aznd results cof field and agricul-
tural events in their own or other localities.

To hear prozinent percons,

Programs rressnted by soweone who understands thei
way of living and their prcblems. '

Trocrams presented by someone who appeals to them
visually as well as audially.

To see what other farmers are doing.
sntertainment with their programs.

A greater emphasis on marxetine activities and
rezorts,

i‘ore educational informatiocn cn marketing prccesses
end distribution of fer: prcducts,

Follow-un visual material that relates to denicnstra-
tions cr other material presented in TV programs.®

Extension has not cnly been interected in helping
the farmer but equally interested in assistineg the home-
waker with her home problems. Actually, extension has
errhasized, and still exrhasizes, in all its procrams
assistance to the whole family. . T. !cillister and Lcuise

hitcomb found in a survey of 61& hcmeriakers that only six

6Connecticut Bxtension Committee, Cp. cit., pp. 3-4



per cent of the hcmemakers intervieved preferred fccd =nd
bomnemaking procrams to all televicicn programs. hLovever,
L2 rer cent of those interviewed indiczted an interest in
this typre of proszraxm. 7The houemakers interviewed were
Givided into two groups: those vith chiliren under 1 yezrs
of age and those with children cvver 12, Doth .srcurs nre-
ferred televicsicn prograzs abcut hcocmwe furnichinzs, but cnild
care and children's clothiny roted higher wamong thie hcme-
zakers with vounger children than amcns those with olcer
children, Food znd nutrition, hcme marnagerient, gardening
and landscarcing, and clothing constructicn rated well with
bcth ;rou;s.7

This limit:=d resezrch seems to indicate that the
extensicn televisicn progras muct include feastures of
interest to the varicus members of the far: family and
muct be integrated =nd presented sc as to be not cnly cf
interest but of use tc the whcle rurasl family.

lloreover, fariers anpecr tc be interested in receiv-
ing inforaation that will be of immediate help in making
decicsicns., Informaticn including, rercrts of market prices
and conditions, and programs that will help farmers to help
thencelves, The hcmeraker ic equally interested in iuforma-
tion that will help her accomplish her job within the family

home,

M.eallister and “hitcomb, Cp. cit., 11 pbe
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Frocram Cbjectives

Zxtension televisicn rrosr:=. cbjisctives are baosed
upon the desires and needs cof the viewing audience, the
integraticn ¢f these needs into the cver-zll extensicn
prcgrex, and the desire cof extension serscnnel to fulfill
the educational cbligaticnse of the cxtencsion 3Service.

The Extencicn Service in Illinois points cut that
the specific need for televicion presranms, and therefore
cbjectives of extensicn televicicn rrograms, are to:

(L) appez=l to the city viewer in terms of his interests ---
fcod, clothing, prices, and fanily living; (2) anveal to

the farcer viewer in terms cf his interests, with particu-

lar emrhasis on enccocuraging the farmer tc produce a better
product for his city customer; (2) to pcint cut to beoth

grours the need for continuing research to increase efficiency
of focd rroduction and utilization c¢nd to imrrcve femily
1iving.®

another objective cf extencion television rregram=-
aing 1s to help the farmer realize his place in a democracy.
The realization of the dependence cof the urban cdweller
upcn nis gbility to produce the naticn's food supply, and
the urban consumer as a ready market for his production.
i.oreover, the extensicn television prerramn muct assume the

cbjective cf pointing out the interde_endence cf rural and

®uxtension _ditorisl Cffice, Cp. cit., p. &

enw——
’
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urbzan people and that farmers are ccusumers of manufactured
prcducts,

bxtcnsion television procrams wre bised cn fact and
zre presented primesrily for the education of the viewlng
zuGience, The objects of good teaching muzt becone the
ctjectives of good extension televisicn prograwiing. The
ot jectives of a series of extencion televicsion progrems then
appear to be based upon educational functicns of instruction,
motivation, and the development of attitudes, skills, and
hztits, according to 3tanley andrews, executive uirectoer
cf the [lational Troject in Agricultural Communications.?

The cbjectives of extension television programs
anpear to be broader than informing and educatinz the farm
fanily of new practices and developments in farm and home
living. The objectives must deal also with improved rural-
urban understanding and mutual interdependence within the
demnocratic society., l.oreover, progran objectives must be
based upon recocgnized educational functicns of changed

human behavicr.
The Audience

The pctential audience fcr any single televisicn
prciram is dependent upon the number of sets in the area,

cr set saturation, the number of television channels

Q . .

‘Televisicn is for You, Instructcr's lanual,
liational YTroject in agricultural Communications, Zast
Lansing, NMichigan, p. 3.
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competing for the audience, znd the iour cf the day the
prosramn is sired.

Tonkin and Skelsey point cut that the television
audience will be made up largely of urban people becauce
tiiere are more city pecple than farm veople. They warn,
however, againct underestimating the rural audience.
Forty-six per cent of the rural people have televislon re-
ceivers in their homes, and 18 per cent :ore plan to buy
sets within a year.10

Illinois reported that in 1951 many farmers within
en area up to seventy-five miles frcm Chicagco owned tele-
vision sets. Their random survey showed that 70 ner cent of
the farmers within a twenty-five mile radius of Chicago
had television sets. In the area twenty-five to fifty miles
from Chicago, 64 rer cent of the farrers had television
sets, wnereas 47 rer cent had television sets in the area
fifty to seventy-five miles from Chicago. The Illinois
survey further showed that many cf the farmers without a
set planned to buy one within a year.ll

The television audience for any given program will
be a mixed audience of rural, urban, and suburban people
of all ages., Speece, Skelsey, and Gapen point out that the

audience may know little about extension work and the Extension

107onkin and Skelsey, Op. ¢it., p. &4

Mixtension Editorial Cffice, Cp. cit., p. 3
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Service's functions designed to assist them. I'oreover,

they point out the distractions «nd comuetition for atten-
tion in the home, and that the audlence is nct particularly-
eager to learn. oJoreece, Skelsey, «nd Gapen state that the
most important factor in determining the type of audience

is the time of day the program is aired,l?
Time of Day of the Program

The dependence upon both sight and sound to convey
the televicion message places a prewium upon the considera-
ticn of when the program is aired. FYrograms designed to
appeal to particular groups, such as farmers, must be pre-
sented when the farmer can take time tc view the program,
General farm television shows have the larcest number of
rural viewers during the noon hcur, the farx breaxfast hour,
znd the evening hours between seven and nine o'clock, accord-
ing to Speece, Skelcsey, and Garen, They elso pcint out that
homeraker programs have the largest audiences during the
afternoon. They c¢laim, hcwever, that a well-presented
farm or homernaker television program will have an appreciable
audience at any hour.13

l.ore than one-half (53 rer cent) of the farmers
surveyed in the WKY-TV, Oxlahoma City area, preferred view=-

ing farm television shows at noon, regardless of the day

12Speece, Skelsey, and Gapen, Op. cit., p. &4

135peece, skelsey, and Gapen, Cp. cit., pp. 4=5
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of the week, while one out of four farmers preferred sunday
to cother days.lh

Axinn at Delaware reported osunday as the nmost
faverable day for farm television viewing, &nd nocn to two
in the afterncon as the best time during the day. FIe also
pointed out th=t farusers in Delaware were equally faverztle
to a 12:45 p.an. week-day program.l5

Delaware homemakers preferred evening viewing hours,
with afternocon viewing frox: one to three o'clock as second
choice, according to I'cAllister and ;.’hitcomb.l6

Apparently, evening hcurs, sunday afternccn, and
the farm ncon hour eare the best times for farm family
televicion programs., UNetworx cocmmittients of local stations
fcr evening hours appear, however, to limit locel extension
televicsion programming at that time. The frequency of the

preerans uay determiine to some extent the time of day

available for extension television proerams.
Frooram Frequency

Sxtension television programs have been presented
daily, semi-weekly, weekly, and at other intervals, ZDaily,
semi-weekly, and weekly progrems have been largely in charge

cf the extension workers. Progrems presented at longer

thponsor, Cp. cit., p.57
15Axinn, Cp. cit., p. 8

16hcéllister and “Whitcomb, Cp. cit., p. &4
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intervals, or less frequently, have been largely those of

a station nersonslity or farm director, on whose rrogram
extension workers appear as guests.

llinety-one extension zgents who responded tc the
television questionnaire reported their arpearance on
television programs with station personnel, Twelve reported
weekly appearances, ten appeared at monthly intervals, and
sixty acpeared at other intervals., Thece other intervsals
ranged frox one appearance each two weeks to cne appearance
during the year.

Thirteen extension agents reported perticipation
in extension television programs. 3ix of the agents appeared
once each week; two, at monthly intervals; and five, at
otner intervals, The prcgra= participation of these
agents ranged frem twice weekly to cnce each three menths,
1io agents reported daily appearences on television proerams
althcugh extension programs are nresented daily.

The "Party Line" prograx at Syracuse, ilew York, a
regulsrly scheduled extension television program, is tele-
cast dailly icndey throuch Friday, but each extension zgent
appears on the program about once each month. ZExtension
sgents in five ccunties in the Syracuse area cooperste in
this program. A& similar type of cconeration is given in
the area surrounding San Francisce, California, where six
counties rarticipate in a weekly extension television pro-
gram, These coorerative preogram arrangements seem to offer

greater variety cf participants, an opportunity for extension




.
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acents to take adequate time in preparstion and reneersal,

#nd for participation of =gents in the area cof prinary coversge,
Frogranm frequency and the length of the extension televicion
rrogran aey be interdependent.

To build a large, stable viewing audience, to main-
tain continuity, and t¢ teccme proficizat ia the use of the
television medium, extznesion workers should prcduce prosraas
frequently. The frequency of televicion programming by
any one agent or group of agents, appears to be derendent
upon the over-all county extension rrogram and the partici-
pation of extension workers in adjcining counties.

Through careful preplznning, prograaming cf appeal-
ing subject matter requiring limited cash outlay, the use
of State Extension Service and station ascistance, and
standardization end multiple use of visual «ids, are essential
with a limited budget for extension television progracuwing.
Furthermore, it appears that there is no correlzticn be-
tween televicion program effectiveness and program prcduction

costs,
Frogram Length

Television time periods sare usually divided into
quarter~-hcur and half-hour prograss. Actual alr time may
vary from thirteen minutes to fcurteen minutes and thirty
seconds for the quarter-hour program, denending upon time
alloved for commercial announcements and for the station

break., The half-hour rrogras may have actual time on the






air from twenty-seven minutes to twenty-nine minutes and
thirty seconds. Guest appearances may vary from less than
five minutes to more than ten minutes.

The lencth of the extension televicsion program
derends upon the time made available by the station. Net-
work committwents, loczl commercially sponsored prograns,
public service features, and the policy of the fxtension
Service relating to sponsorship of their programx, has a
bearing on the length of prcgram time availeble to extension
perscnnel,

The time required for the procramming of the format
orieinally presented to the station by the Sxtension Zervice
nay deterxrine the lenrth of future programs., Popularity of
the prograx in terms of number of viewers, prograr quality,
and fxtension Service - television station reletions may
zlso determine future brcadcast time.

INinety-three extension agents in answer to the tele-
vision questicnnaire reported appearances on programs of
less than fifteen minutes, of fifteen minutes, and of
thirty minutes. Cne home demonstration agent reported an
extension television program of forty-five minutes. Thirty-
three agents rencrted the lensth of their television program
as less than fifteen minutes, twenty-seven gave the length
cf the program as fifteen minutes, and thirty-two, as thirty
zinutes,

The optimum length of the extencsion television pro-

gran 1s difficult to ascertain. Zach agent or group of
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zgents coentexplatine television programming must evalu=te
the time periods in terms cf program objectives, program
content, program preparation, time available to the agent
in terxs of his other work, znd the availability of station

air tinme.
Staticn rfacilities

The facilities of the television stztion nartially
determine the fcrmat of the prograin ceries., The size and
nuzber of studios, the studio location, the nuiber and
size cf sets, the number of cameras, and the facilities for
shcwing filx, slides, and opaque materials have a direct
bearing upon the use of production technigues and prcgram
variety.

sLach television station attempts to use its physical
facilities as econcmically and efficiently as possible.
Therefore, the facilities of each station vary widely.
Televisicn stations usually have frowm one tc three studios
of various sizes, and from one to several rermznent sets.
Studio size and set size dictate tlie nunber cf different
show areas thst can be used in a single program and the
size of the equipment thet can be used. This may also deter-
Zine the number of caxmeras that can be used because cf the
need for camera mcvement.

Studio locztion determines the type of prceranis
that can be televised, and esjpecially the properties thct

can be uced to -resent the program vicually. The Erie
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Couaty, ew York, Extencsion Service, for examrle, is limited
in the use of lerger animals, larrer rlant nzteriasl, and
shrubbery, becauce the wW-EI-TV ctudiios cre on the eichteenth
floor cf FHotel Statler in tlie center of the city c¢f “uffalo.
The aifficulty of gettin: this m=terisal to the ctudic and
leccal fire crdinenc=zs limit the use cf scie desiralle
mrorertiec, Cn the other hsna, staticon "1730L-TV, st “yracuse,
ivew Ycrk, hzs its studios on the ercund floor,‘and tiiey are
l=rge encugh to accommodate nrcperties of nearly unlirited size.
rcr low-budret educational r»rocrars, 3Speece, 3kelzey,
and Garen recommend a set of »lain dranes or fl=ts aau a
table, because such a set is flexible. The uce cf a
kitcren set may te helnful but of little value for anything

but food-preraration pro rame. Thece writers further

3

reviding all the rroperties

cauticn about the necesesity cf n
17

re

to maxe the special set appear normal,
Extension persocnnel are concerned with the technical
equipzent of the station, which includes cameras, facilities
for showing film, slides, and opaque rateriels. Extencion
televisicn vrogram participants at VKTV, Utica, .lew York,
nave the use cof cnly one television camera. 7Two cameras
ere used at the cther stations in 'ew Ycrk State where ex-
tencsicn nersonnel sppear cn televicion prosrars. At many

stations, extension rerscnnel can cunnlevent their live

17 n. cit., p. 5

—

Spreece, 3kelcey, and Gapen,
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pro-rzzs with film and sliles, GScme variation in slide pro-
jecticn equiprent ic evidernt. a4t 7 A-TYV, Scchezter, llew
York, 35 X Aki-inch slides are used, while 2 x 2-inch clices
can be used at the other televicion stutions in itew Ycrk
otote., Sixteen-millimeter filx prcjection equirprent is
availlable at nearly all televicicn stations, 2 few stations
can use 35 :un. motion picture filwms.,

The fact that a televicsion stztion has adequate
technical equipuent dces not insure the extensicn television
participant that this egui,ment will be available for
prresentirg his progran. The producer must know what pro-
jection equipment and studio eguipment (auwxber of camreras,
sets, prons, and the like) may be used in producing the
prezram,

Leter disappointment and misunderstandine can be
avcided if the station facilities are known btefore program-

bezins and if an attemrt is zade to deteraine the

ain:

Q)

6

availability of technical equiprient and physical facilities,
well in advance c¢f cir tine. This ziey aleo determine to

a large extent the cocperation of the station perconnel.
otation Cooreration

The ccoperaticn cof station perscnnel is an important
consideration. Furthermore, to prcduce a hich-quality
pro:rsm, the cooperation cf the directer, studio crew,

and the prograr participants is essential durin; the
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televicing, The directcr ¢f the pro.rum is reshoncible
for tnhe ccordinaticn of the tecinic=l crew =nd for the
procras when it goes on the eir, The directcer, if
cooperative, offers susgpestions to the agricultural
producer, assists with the plzanning cf the prrocrce, eand
acquaints the producer with the sets, properties, and
equipment available for precorew use, The director uzay
assist further by advicing the prcducer in the selection
of preogrzue visual alds, in takine some ressoncibility
for the prcducticn of the vicsual aids, and in the prepara-
ticn of the procoras script., e may zlso cffer coastructive
criticis:i of the program after prcduction. The director
and the station zay take the respenelbility for the
rreeran schedule and ay also act as a clearing hcuse for
requests for give-away material cffered cn the »rogram.

Cther nembers of the staticn staff can cocyerate
as well, The preaxction deprart-ent can rublicize the
vroerans, or at least help the agricultural procram
producer to plcn program promction, The prorram directer
cr ryrogcram manager of the station, through his familiarity
with the station's telecasting schedule, may be in a pogi-
ticn to assist the prcducer in planning a series cof prograuss
and in scheduling the ziost desirable air time for the
agricultural extension program.

The station's art directeor can assist the prcducer

in planning many of the preosram visual eids and at certain
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tizes actually prepeare suvme zrt vork for the prcegranm.

The station management in an attemrt to rrevide
prograxs of the highest quality may cffer a televieion
wcrkshop to the rparticipants of an zgriculturzl extencsion
rro-ram. The workehop gives extencion personnel an
crportunity to become better acquainted with the televicion
zediuu and to learn the functions of the station staff and
equipment, The staff at hT.-TV, Syracuse, has coaducted
twe workshops for all extension nerconnel appearing on
their daily Zxtension Service television procram., Future
workshops have lteen requested by the agents and station
staff.

l.utual cooperation cof the television station staff
and the participants of the Zxtencion 3ervice television
progran appears to benefit both grouprs and to result in
hisher-quality programs and greater satisfaction by both

groups.
Prosram Budget

Televicslen programs prcduced by the idxtensicon
Service are often referred to as low-tudget programs =--
those that require little or no cash outlay ty the Zxtension
Service or the station. few exiension television pnrograms
are sponsored commercially, as shown by the agents' answers
to the televisicn questicnnaire. Fifteen cf eighty-nine
agents reported commercial sponsorshir, two reported part-

tize sponscrship, and seventy-two reported no commercial
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sponsorship of the televicsicn program,

Speece, Skelsey, and Gapen claix that the budret
of the program, more than any other single factcr, deter-
mines what can be acccomplished and the feormat that cz2n be
used., They further point cut that the station .y assuie
the preparation and cost cf art wcrk, the film footage,
=nd other visual aids, thus reducinz the costs to the
Zxtensicn Jervice, They pcint ocut, also, that costs may
be kept to a miniazum by thorough preplacnning; standerdiza-
tion of visual aids, especially with a standard opening and
closing; thorough rehearcsal, but limited studio rehearssl;
and the use of participants (talent) that reguires noc out-
cf-rocket exnenditures, Various cccsts can be investigated
during the plannine stage of the prorrawm and extravagant,
exrencive ideas can be discarded,18

The budgets for various extension television pro-
grams vary greatly. ZFrank Eyrnes, acricultural editor
at Chio State University; reported that =z fifteen-minute
program, starting in Cctober 1952 on three Chio television
stations and ccntinuing for thirteen weeks, cost a total

of ¢4C20.00, or an average of more than three hundred

ym

dollars for each weekly prougram. uwnown as CITY-Fi3R! G2TRA,

the programs were rnresented at 12:30 p.:m. each sunday.

18Speece, Skelsey, and Gapen, Cp. cit., pp. 7-8
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Byrnes pointed out that the actual costs, exclucive cof net-
work charses and salaries, avera~ed cune hundred twenty
dollars a week for film stcck, card ctcek, snd filing ex;enses,
Fursi crganizations eassicted witn the financing of the pro-
£rass, Byrnes stated.19
The expenditures for the television ovrerram in Chio

can be contrasted with the expense to the hcme economices
department of the Cswego County Zxztencion service, lLiew
Ycrk., Eome demonstration agent Patricia Ccolican reported
at a meeting of the extencsion television participants in
Syracuse in September 1954:

...that television progran costs of the Cswege

County Yome Zconcmics Lxtencion Service for the

year had been two huncdred dcllars.
Tuis amounted to about ten dollars for each fifteen-minute
program. Dorothy Johnscn, California, stated that feor the
thirty-minute weekly program, "iestern Farm snd Famxdly,"
cocts averaged tvo dollers and fifty cents fcr each performer
each weeic.20

Apparently the cdifference in costs of the varicus

rrocrams may be partially explained by the ex,enses
charged specificslly to the television program =nd the

azount assumed by the agency's aannusl operating budget.

Furthermore, the budget of a procram series cean be determined

19Frank Byrnes, "City-Tarm Extra," sxtension Service
Review, 24:7, July, 1953, p. 131.

20Dorothy Johneson, "sEnthusiasm Lubricates the
Irocram,” Zxtension 3ervice Review, 24:7, July 1953, p. 142.

o ———
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by the format used and by tle special visual aids, includ-
ing movie film, that ere used.

County Zxtencsion Services with limlted budrets for
television programs must make use of eccnomnical visuals
and other low-cost production technigues for effective
televicion programming.

A special budget fer television has seldom been pro-
vided for in the extension televicsion progran., Cnly two
of seventy-seven agents who answered the question about
special television budgets reported a special televicsion
budget., Several agents, however, reported that assistance
was provided by the County Extencsion Service, the State
Extension Service, or the television station. The limited
available budget may in extreme situastions curtail county
television particiration to occacional appezrances as a

guest with a television farm directcr or station perscnality.
Televislion Farm Directors and 3tation Perconalities

The appearance of extension perccnnel as guests on
the television show of the farms director or other station
personnel may be not only economical but the west satls-
factory or the only way to make a televicion appearance.
Zighty-six extension agents, throuch the televicsion question-
naire, reyvorted that they had apreared on television shows
with the station ferm director, the public service director,
or some other station perscnnel. Forty-eight ugents reported

televicion appearances with a station furo director, two
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appezred with the public service directer, aud thicty-four
with other station personnel., In the same guestionnszire,
thirteen agents reported appearances cn extencion television
prograas.,

Appearances cf extension perconnel as guests cn
televicion programs in charge of station personnel may
offer further advantages, such as an opvortunity to gain
experience in the use of the televisicn medium and in
learning televisicn techniques befcre arpesrins on an exten-
sicn srogram. They serve to put the participant at ease
and to develop ccnfidence, both assets in future televicicn
appearances,

In some states the appearance of extensicn personnel

is limited to the programs that are not commercially sponsored.

..ahy progsrams in charge of a member cf the staticn ctaff,
including the fari directcr, are cousercially snoncored,
and therefore the extension agent cannot appear. New York
otate has had such a policy fcr several years, but recently
has shcwn a tendency toward liberalization of this policy.
Stations vzary in the amount of resronsitility they
tzke in the planning, preparation, and presentation of the
progran, Variation in station facilities, in station
cooperation, audience, and prosrascing policies uake it
essential for extension personnel toc lnvestigate the
rclicies fully and to plan thoroughly the series before

considering individual prograuxs,
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Only after progras cbjectives hLave been determined
and the foregoing consideraticns, including scheduled
progran time and frequency, have been thoroushly investi-
gated, can a prograx schedule be developed and individual
prograns in the series planned., The mechanics of planning,
preparing, and presenting the procrams are discussed in

the next chapter.







PLEFARING ToXx SERIES o TALBVISICH PRUGHALS

with the preliminury plennineg ccmplcted, the
extension wirker can begin to plan &nd prepare the inaivid-
ual programs in the serles., The extencsion cgcnt's job as
the prozram producer, the content of the prosrans, formats,
sources of information, participants, and their truining,
renearsals, scripting, production prcbless, transitions,
promotion of the precgramxs, and program evaluaticn are all
Iavolved in the planning and preparation of the precgrams
in a series. Careful planning and thorough preparaticn
of the individual programs, and the thou htful integration
of these prcgrams can result in an appealing and well
presented cseries of televicion progru.s.

The television pro:ram requires a producer. The

logical person to assuwe these duties is the extension

srent .

The Extension acent as = Producer

The extension agent's background end training in
agriculture cr home economics, his numnercus ccntacts with
ferm farilies, and his many sources of agricultural and
homemaking informaticn particlly qualify him for the job
és prcducer, However, some experience and training in
televicion productioh should ~recede his assuwption of the

Job of pro.ram producer.
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iWhen he investigates the duties cf a producer he
will realize the value of a working knovledege of tele-
vision production., Among the many duties c¢f the precucer
cre tc serve as a liason person betweean the station, the
other agents and participants of the prosraus, to schedule
tiie prosrams for the year, and tc uevelop tne program.l

ne proaucer specifically oricinates the idea for the
prozran or taikes the prograx idea and werks out the over-
all treatment. He visualizes the prcduction, the setting,
the participants, and the poiants to eiphasize. IL.oreover,
the producer plans aand checxs the visual aids for tie
pregram, and works with the director of the prcerem to
determine the most effective rreseantation. The many
duties ¢f a producer recuire a persocnality that enables
him to handle pecple unZer tensicn; ke should be a perfec-
ticnist, but practical; a showran; and have a capacity for
detail,?

The director ¢f the prograx at soume televieion sta-
tions may be in a position to essume scue of the producer's
resnonsibilities, thus relievins the extencion agent of
certain rreduction problems.

In regard to nrcducinge the factual pro-rams (such as

1g1len Pennell, women on TV, Burcess Tublishing
Cumpany, iinneapolis, (1G54), D. 22.

2h‘oyland Bettinper, Televicsion Technigues, Harper
and brothers, New York, (1947), p. 1<C.
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the extension television program), Dettinger points cut that
the philosophy back c¢f the prosream, the psycholcey used in
slantinz it toward the audience, and the shcwuanship that
goes into the production are the mest ixportant considera-
tions of the producer. He further states that,...."factual
n-terial should be given an emoticn:zl basis, and the appeal
should be made to the universel desire cf health, wealth,
and happiness...."3
Specifically, Bettinger belicves that the nrcdaucer's
problex centers around ratters ¢f selection and clarity of
rresentation. 1le also pcints cvut that the sudience should

te given only the cunceatrated escence cf the ha

speaing cor

inforrmaticn, elimineting that which daistracts from the

interesting and the important.h
Ccntent cof Frogreaas

Tiie audience, the staticn facilities, and the like,
are limiting factors in the content ¢f the prugram. How-
ever, alazoct any tocic czn be adapted to television with
an appropriate cheice c¢f cubject matter or phase f 4
subject. The subject matter to te included should be
tiiely, of interest to the audience, and affect the audience

in scue way, according to Speece, Skelcey, and Gansen.

3Bettin§er, Loc, cit.

————

b1vig., p. 150
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They further indicate that it chcould be challen’in-,
touch Jdirectly cn a rrectlem, 2nd if pessitle furnich the

soluticn to the problem.5 lcrecver, there vrit.rec roint

N

[=N

cut eiz-licity iz the xey to celectirn aad treatnent cof

t

subject matter, They belisve that it iec ~cre dJdesirable

tc develcn cne iwmrmcertont ide- tran tc develen 2 rprorran

¢

that serves egeveral purrcsss.  ancther ccnsiderasticn, tley
¢lain, is the cost cf rrolucticn ¢f the rrecrsm., o-ecial
sets, Til:1 mzde con seveoral leocaticne, =znd cther coctly

sotituticns

e

items xay be tco exreacive for edneaticnal

Iro-raxs vhich hzve a sizatle viewinc zudience
zust ccensider car=fully the qguesticn cf toste. dizt is
wecertable to rur:l audisznces say be cflfencive tco urhan
vievers, Icwever, tle abcve vritzrs say tiat any wiad cf
subject wctter ey be rrecznted in rcod taste b
acceptatle art vork, Jravinrs, cr enixaticns.7

A stcry cenference between tle rroducer end

TR

cutject-mctter speciclists, furuiches tie prclucer ith a

vuulizaticn of the nro rav, »nd the arronce~cnt of the

Precram cutlire. Srezce,

e e
-
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Sneece, trelsey, and Jaren, C-, cit,, n. €.
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the specialist's point of view may not necessarily be the
most attractive to the television audience. The producer
must then orient the specialist to the demands cf the
television program content.®

Tonkin and Skelsey claim that each television pro-
gram starts with an idea. The source of the idea may be
the extension worker's plan of work, what he is recommend-
ing, demonstrating, and talking about at meetings; farm
vigits; and problems, happenings, and accomplishments
reported to him. They further recommend that the program
idea be tested by four considerations: (1) Is the subject
of direct interest to the viewing audience? (2) Can the
subject's importance to the audience be clearly shown?
(3) Is it timely in terms of current developments, research
findings, loeal problems, or seasons of the year? (4) Does
it further extension work? Specifically, Tonkin and Skelsey
recommend the cholce of a subject according to the need of
the audience, not fcr the ease of prcduction, and that the
treatment be in keepinz with the family home situation.?

After the subject-matter boundaries have been set
and the topic selected, the ncints that the television
program are to make should be listed. These are the things

that are calculated to produce the desired reactions from

8Ibid., p. 8

9Tonkin and Skelsey, Cp. cit., pp. 5-6.
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the audience, the most important facts to be transmitted
to the audience, or the conditions or phenomena peculiar
to the subject. Concurrent with the listing of the points
will be the visualization of the subject. Visualization
is the picturing of the program in the mind of the producer,
end may or may not develop quiekly or in a logical order.

Tonkin and Skelsey recommend that the next step in
developing the program be the division of the prosraax into
its important steps. They point out that these steps
ususlly coincide with something that is to be shown or some-
thing that 1s to be done in the presentation of the program.lo
Speece, Skelsey, and Gapen state that there is controversy
.among those who produce television programs as to which
part of the script should be written first, visual or
aural. They state further that a television script is
seldom prepared with all the visual planning first or all
the aural planning first. Subject natter used in the
script will be accepted or rejected according to the test
of its visual appropriateness, they say.ll

The results of the United States Department of
Agriculture's television project pointed toward getting
the story outline first. This includes important steps

of the prorsram and factual informetion that is essential

101b1d4., p. 6

11Speece, Skelsey, and Ganen, Cp. cit., p. 1l.
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to the program. After the story has been planned, the
visuals are fitted to the story and the words added for
continuity. ‘hen the procedure was reversed, the visusal
planning taking precedence, a highly visualized proeram
resulted, The television project's experiments showed
that the contribution made bty each visual was not always a
rositive one when the vicsual planning nreceded the aural
planning.12
The preceding methed of planning the television
progran appears tp be logical if the producer has all the
necessary information or knows the impcrtznt steps or

prccedure, It may be necessary for the producer to obtain

this information before the program planning can proceed.
Sources of Information

Extencsion workers have many available sources of
information. These include printed materials such as:
extencsion bulletins, research reports, service letters,
and publications from the state agricultural colleges and
exveriment stations, and from the United Stetes Department
of Agriculture., Subject-matter srecialists, authorities
in theilr fields, and local authorities are also available
to the extensicn program producer as sources of subject-

natter information, and offer the producer an orportunity

-~ e
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tc creck nis informaticn in terse of tie lautes agzgrcen

and cdevelcrxent., Constunt contacts +ith forrers cind hcmec-

makers and the surervicicn of field tricle previlie extenzicn
verkers with accurate wond up-to-adcate infeoroaticn unerle c¢n

t
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evision., In-cervice trsininpe ir the subject-nuctter

£iclds al:o has kert extensicua wcrkers sware of ciaznres in
crriculture and howe eccneoidics and rrevided them vith infor-
waticn to .eet these ch 28,

after the ixprertzint ste ¢ cof the pre:ranm hove heen
checked for accuracy zand the recesszsry inforseaticn ¢otlered
to prepsre the script, the shew fornzt sheuld be decided

[1§eye) s g
Foroets

Precedinz the ccrirting of the televicgicn rrecran,
a fcroet, or a wethed cf deians the show, 1s selected.
S-eece, wkelsey, and CGaren diccucss geveral fermute, including:
verizty, Cramutic, dccunentary, illuctreted news, interviews,
and szecial events. They clain thet the veriety forust
is the most Lopular fer coricuvltursl televiesicn nrecrsos,
It includes several :epgmentc cr a mixture of gseveral kinds
of infermaticn woven into a c¢in’le prcgrar. in zn effort
to arouse the intereczt cf.a wide croup of viewers., Sach
segquence centers arcund a sinle to.ic with the variety

neece, suelsey,
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ccuing threouch the varizticn cf su

anud Gapen warn that the effectiveness ¢f such a procram

teends cn curefully plsaned tronsiticns fron one scgrent
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to the other and on the continuity that ties the whole prc-
gram into one production.13

The dramatic type of format has liasited use in the
field of agricultural television, according to the above
writers. They point out that it has a great immact on the
eaudience, that it is well adapted to television, but that
the time and budget required for drematic productions are
lizniting factors. They state that dramatic programs call
for high-calibre talent, hours cf rehearszl, and that the
use of this format may be limited to agricultural college
productions where some students of the drama may be avail-
able as talent. 3Skits or a limited dramatic setting may
be used as a background for demonstraticns and the like.lh

The documentary program denends upon factual content
but may be either factual or fictional in its method of
presentation, It develops an idea throuzh the presentaticn
of actual facts and events, and may embrace a brcad subject.
Speece, Skelsey, and Ganen say that it has as much appeal
as any other type of program, but warn that the time and
effort required to prepare the documentary limits its use
to nrograms of special occasions.t?

Commenting on the illustrated news format, these

131pid., p. 18
h1pig., p. 20

151big., p. 22

o}
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writers state that this format is exemplified by the news
program. It is used frequently for market news rerorts,
spot agricultural news, and to report processes and pro-
cedures. They warn that this format may be the most diffi-
cult to visualize lecause advance plannine is sometimes
impossible, and the information 1is seldoﬁ suitable for
demonstration or action treatment. Visualizaticn of the
illustrated news progream, they say, must be done with live
objects, still pictures, flannelprapns, and film clips that
are on hand or easily available, 10

The interview, the backbone of farm and hcme radio
prograns, should be used much less frecuently in television,
and only when it can be effectivéiy visualized or if it is
orly a small rart of the progran. Speece, Skelsey, and
Gapen warn cf the importance of selecting talent for the
interview, since this person's actions and reactions may
be the only visual treatment of the prcgram. They feel
that carefully planned visuals to illustrate roints,
erxrhasize facts, and make transitions will edd visuel nunch
to the interview,17

Srecial events are not usually classified as a
fermat tyce. Usually following the news tyce format, the

out-of-studio nresentation of the event is done either

161bid., p. 24
171bid., p. 25
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by a direct telecast from the scene of the event cr by
film sequences that are narrzated in the studio in news
fashion. Speece, Skelsey, end Gapen poeint out that the
event must have auaience appezal, and may include interviews
with cofficials and vrominent people, as well as a repcrt
of the happenings at the event. The script for the special-
event telecest must of necessity be rather loose tecause
the progress of the event may not develop as intended.l8

The method-demonstration is ancther fcrmat used
for the nresentation of farm and home information. Tonkin
and Skelsey refer to the method-demonstration as close-upn
televicion, short, to the point, 2nd strinved cf all
distraction. The importance cf refining the demonctration
to stress only the key or problen part is necessary for
its successful use as a television format.l9

Extencion workers most ccmmenly use the denonstra-
tion foraxat, according to the television questicnnaire, while
dramatic and forum-type formats are the least commcnly used.
Ninety-three agents checked the formats used on the tele-
visicn programs on which they apreared. The various formats

uced by extensicn workers are compared in table IV,

181p:4., po. 27-28

19Tonkin snd Skelecey, Oo. cit., n. 4







TABLE IV

CCIPARISCE CPF TITa PCPULAXITY CF FCRATS U3ED TFCR
FTARIT AND HCI'E TELEVISICH PRLGRALS (93 agents)
ic. of agents Fercentage of
Formats reporting uce of sgents using
each each format
Dezonstration 71 76.3
Interview 36 36,7
Illustrated talk 28 3C.1
Film 15 16,1
Ferua L L.3
Dramatic 2 2.1
Combination of others L7 5C.5

It appears that extension wcrkers are using formats
or nethods that are most commcn to extension work and with
which they are generally familiar. koreover, it indicates
that extension workers are cautious about using methceds,
such as dramatic presentations, with which they have had
little experience and which genefally require a higher de-
gree of production ability.

The material to be presented, its adaptability to
a particular fcrmat, and the ability of the producer to
use the particular format as a vehicle for presenting the
inforration in an effective way, as well as the participants
available for the proeram, are important considerations in

selecting a program format, and the eventual scripting of

the program.,

Participants

Program participants, often referred to as "telent,"

are selected carefully. Speece, Skelsey, and Gapen claim
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that there is no way of predetermining which inuividual
will give the best performance., They sugcest that talent
for educational television be selected on the basis of
sub ject-matter knowledce, exvericnce in demcnctrating,
personality, sense of timing, and knowledge of the éudience.
They believe that authority is a basic need of televi=icn
talent and the portrayal is difficult withcut technical
Know-how.20

TFersonality includes such factors as enthusiasa,
animation, poice, presence of mind, wit, and sincerity,
and not necessarily physical attractiveness, according
to Speece, Skelsey, and Gaven. They in:icate a vreference
for the person with a strong personality. The talent's
ability to memorize the broad outline of the program and
the transitions 1s essential to the effective production
of the program. The performers must execute the same
action, in the same manner, and in the same sequence as
they did in the rehearsal, these writers ccntend. Another
consideration in the selection of talent is availability
for rehearsals., Talent that cannct or will not meet the
schedule of rehearsals should be replaced. Regardless of
the apparent importance of a participant, each participant
should be selected carefully. The producer must lean
heavily cn his knowledge of the program content, the talent's

qualifications, and his exnerience. Speece, Skelsey, and

QOSpeece, Skelsey, and Gapen, Con. cit., p. 9

——
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Gapen recommend the formation of a "talent pool" from which
the producer can select qualified talent with socme degree
of confidence.21
| The talent used by extencsicn vorkers, and the fre-
quency with which it ics uced, vas given by eighty extencsion
vorkers in the television questionnaire. Seven, cr &.8

per cent, reported no use cof other participants on thelr
television prrograms; fifty-two, or 65 ner cent, of those
reporting used other participants occasionally; and twenty-
one, or 26,2 prer cent, used particivants every time. They
revorted that boys &nd girls are used most cften as tele-
visicn talent, and participants cther than farmers, hcme-
nakers, specialists, and cther extension agents, are least

commonly used. The ccmnarison of talent used by extension

workers on television programs is shcwn in table V.

TA3LE V *

CCI PARISCI! CF DIFFARE.T GRCULFS C¥ TALAEYT UYED BY
EXT NSICGH wCRKERS ON THEIR TulEVISICH FRCGRAD'S
(80 arents reporting)

lio., of agents Percentagce of
Talent classification revorting use total reporting
Beys and girls Ly 55.7
nomemakers 34 L3.0
Gther agents 33 4L1.7
Farmers 32 LO.5
Specialists 24 30.3
Cthers 15 19.0

*Totals are higher than the number of a-ents reporting
as scme agents renorted the use of several classes cf talent.

2l1big., n. 10



Trainineg Televicsion Farticipants

After selecting the talent to be used in the vro-
duction cf the televieion program, the nrocucer must nrepare
the person for his sppezrance before the c=mera. Iie muct
farniliarize him with the techniques used in television,
ansv.er his questicns asbout wkat to wear, i1f special akeup
is needed, cue signs, and the like. It may be advisable
to have the prosvective prarticipent visit the studio, meet
the director and the techniczl crew, cbserve this teaw in
zction, and ask questions. This appears to be rarticularly
izportant when socieone is eppearing for the first tine.

Tonkin and Skelsey rerort two questions that are
often asied by talent new to televisicn: ".hsat =hsll I
wear?" and "o I need special makeun®" They ctress the
importance of clothing eppropriate for the jcb the talent
is doing, ani warn arainst the use of black or white
clothes, since white reflects lirht and flares, while
tlack 2nd dark colors create "halos." FYale blue cr crey
is preferable to white for men's shirts. Grey flannels
or scft tweeds are nreferable to black cr blue sergé suits
for men., Grey and khaxi-cclored work clothes are also
saticsfactery for television. skelsey and Wenkin reccomaend
sizply desicned dresses in pastels cr cood medium colors.
Conservative designs and patterns in women's drezses and
blouses and in men's nz=ckties are preferable. Discretion
should be used in the selection cf jJjewelry; tco much is in

poor taste and it alsoc reflects lig,ht.22

22Tonkin and skelcey, Cr. cit., +. 9
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In addition to answering the questions of partici-
pants, soms simple but important technioues are exnleined,
shown, and discussed. For incstance, the televicslon rer-
former's relation to the viewer mucst be an informal, nersonal
relaticnship. l'oreover, the performer never talks down to
an audience and never anpears hurried or worried. 1Ictions
xmust be deliberate, and only rapid encugh so that the
viewer can keen up with the mcvement. Hands cshould be kert
mctionless when they are nct being used to demcnstrzte or
handle properties and visuals. Althourh the participant's
eyes may wander occasionally, as in any conversation,
rarticipants must lock at the camera as much as possible,
The micronhone picking up the scund portion of the telecast
is usuelly suspended above and in front of the participant.
It is important that he keep his head up and speak naturally
and distinetly. If he must turn frowm the microphone to
perform some operation, the operator of the boom microphone
must be cued to this movement unless talent refrains from
Sﬁeaking.23

The Connecticut extension television committee warns
about the limited spsce that may be available for the
rresentation of the television program. The limited size
cf the television stage and the even more limited erea of
the camera shot recuire cll the action to be planned and

executed within a small zrea, they say. They further point

23Extension television coxmittee, Cp. cit., p. 6
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cut that when two or more persons are appearing before the
camera at the same time, it is essential that they be close
together, and that nc more than two or three rercscns should
be on stage at one time.2h

The televicsion camera may distort objects or it
may lend emphasis to undesirable blemicshes., The televicsion
rerfcrmer will soon learn this characteristic of the camera.
For example, the hands may appear extra lerge if the per-
former gestures tcward the camera., Therefore, the pnerformer
must keep his hands near his body, and should gesture
only when necessary and then across, rather than toward,
the camera. Hands can also get in the way when something
is being demonstrated to the viewer. The exnerienced ver-
forxrer shows the object to the camera =nd is c¢zreful not
to cbstruct its view.<> Equally importzant to giving the
camera an uncbstructed view cf an object 1s tc hcld the
object in one position long encuch for the cameraman to
get the picture, and steady enough for him to keep the
object within the camera lens area. The cbject may be
braced if necessary. Unlike the displaying of objects to
a large group at a meeting, objects cen be shcwn to the
television camera at table-top level, 20

The limnited amount of srace available for the

2h1pig,, p. 10

251bid., ». 14
2671ypi4, ,
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presentation cf the television preogram, and the limited
axcunt of time given to the prorram, make it essential that
everything te cearefully orranized &nd so arranged that it
can be used easily and discardaed after its use., The exten-
sion television ccamittee warns zgsinst cluttering the

area with excess preps and visuels, and recommends the use
of trays and the like for ezse in handlins these objects.
Clutter and extranecus objects not only ccuse difficulties
in presenting the program, tut are distracting to the view-
ing audience, 27/

Tonkin and Skelsey concur in the importance of in-
structing the participants cf the procsram in the proper
technigques -to use before the camera, Ilicwever, they recommend
that these things be done at the first rehearsal, including:
the cazmera to look at, the matter of pace, handling visuals,
talking with another person, 2nd the like,?Y

Althoueh television technicues are necessary to the
presentation of a g¢ood vroersm, it appears that instruction
in these technicues should precele the first rehearsal of
a prc ram, unless unlimited time is availeble for rehearsal.
wWith the schedule folloved by extencion agents, the amount
of time participants can devote to the program, and the
facilities of the station, point to a limited time for rehe-r-

sal, especially before the camera. Therefore, talent shculd

271bid., p. 15

28Tonkin and Skelsey, (p. cit., pp. 12-13
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be familiar with the plan of the progran and the cperation
of the television crew es early as vossible. This will
allow for greater concentration by the talent on the
presentation of the message, and less on the technicsl
phases of television prosramming.

If a number of pearticipants are to be used at
frequent intervals, it will pay the program vnrcducer to
schedule a television workshop in ccoreration with the
station personnel., Through a workchop, perticipants can
becomne acquainted with the technicues, space liritations,
tining, cues, and the visual needs of the televicion
medium. Although the producer may be nriasrily resnonsible
for the entire production of the program, the ability of
the individual participant and his taking responsibility
for certain segirents of the progra:x will be helpful. The
finel selection of visual gids, hcwever, rests with the

program producer.
Visual Aids

“ith the topic selected, the points tc be made
determined, the important steps ncted, the formst selected,
a story outline completed, and the participznts selected,

the job of visualizing, or selecting the visual zids, is

ucdertaken., Visual aids include all properties, live materials, .

ecuioment, grephices, film, slides, and the like. Speece,
Skelsey, and Gzpen state that usually what is seen is more

important than what is heard. They also feel that too many

LS W
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producers rely on & rz2dio scrint weakly supported with
visueals.

The chaice of visual alds derends uvnon the budget,
availability, ¢ood taste, the mood c¢f the prograxw, =and
the pzee cf the program, sccording to Sceece, 3Skelsey, and
Gapen.29 They warn against the use of visual aids that do
nct attract attention, create interest, maike a contribution
to the telling of the story, or clarify the audience's
understanding. They recomntend the use of simnle visual
eids fcr econcamy and clarity.30

The same authors add the following: visual cids
shculd e8dd motion to otherwise static materisl, add variety
to the method of presentation, and cut nroducticn costs.
To accomnlish their purpose successfully, visual aids should
be simple, clearly snd quickly undercstccd, easy to lisht,
display, and manipulate, inexrensive to recroduce and dis-
tribute, snd transnortsble to and fro: the studio. Variety
is as important in usineg visual aids on television as it is
to any rhase of televicicn prowramming.Bl

Speece, Skelsey, and Garen have licsted several dis-
rlay devices and seversl tyres of visual alds. The essel,
an elementary display device, must te adjucstable to different

heiehts and widths, and be sturdy, and well-balanced. The

295peece, Skelsey, and Garen, Cp. cit., p. 11-12

3015i4., p. 12

3L 4, Speece, A, F, 3kelsey, and K. I« Garen,

Vicual Aids, a renort on U.3.D.A.'s television research
rroject, itadio and Televisicn Service, Cffice of Inforwsetion,
United States Derartment cf .ericulture, “ashingtcn, D.C.,
June 1651, pp. 2-4.




casel can be used alone on a set and can Le :iven srecial
1i hting treatment if necesszry.

*ith a display man cf the United Ztotes, a snecific
state cr locality can be used several tines., T=ulent can
use a drawing rencil, pocinter, cr other means of pointing
out events, activities, renorts, and the like. The map
nay be an outline drawing, ccntecur, or a three-dimensicnal
model, 32

Flennel or other cloth material stretched cver a
f2irly heavy board to form a smooth surface is the simple
conctruction of a flannelgrarh., Cut-outs of pictures,
drawines, lettering, and the like, backed with flannel,
sandpaper, or velour are used to adhere to the flznnel.
The flannelgrarvh ¢zn be made in any size desired, but should
be in the aspect ratic cf four units wide to three units

high. The appeal of the flannelgrarh is in its suggestion

of mcticn as things are placed cn its surface for discussion. 33

The magnetic board is similar to the flannelgrarch,
and works on the same general principle. The major dif-
ference is that the board is made cf metal and magnets are
uced on the objects to be prlaced on the board, cr vice
versa. The magnetic bcard allows for the use of heevier

illustraticns, and for a more drawatic presentation, since

321p14., p. &
331bi4.,
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objects can be pitched from a greater distance owing to
the magnetic pull.Bl+

A device consisting of two rollers, one at the top
and one at the bottom of a fresme with an endless belt
xade of canvas, sign cloth, oilcloth, or cther flexible
material, turned by hand or by a motor, is known ss an
endless roll-un, This device is used srecificslly for dis-
plaving titles and credits, but also can be effectively
used for several specizal effects, 32

The opaque projector, more frequently called a
balopticen or balop, is a popular aisplay device in many
television stations., It can project title cards, granrhs,
charts, maps, pictures, and art worik, directly into the
camera pick-up tube. A commcn size of opague projection
naterizls is 31z x L inches, - °

The cverhead projector is si:iilar to the opaque
projectcr., The major cdifference ic that the overhead
projector transmits light throush a transparency. The
usual size of the transparency is 7 x 7 inches, but it
can be adanted for use of 3% X L4-inch slides, 35 millineter
filmstrip, or 2 x 2-inch slides., The use of this machine
and the other devices listed here will derend upon their

availability at the station,37

3k1pid., p. 5
35Speece, Skelsey, and Gapen, II, Cp. cit., p. 6
36ijdo ’ Dp. 6-7

371vid., pp. 7-8
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Special title and credit devices are cften used in
television, nct only for this purpose but for discleying
cther static material. Axong these devices is the title
drum, a wooden drum to which titles snd crcdits can be
attached, and wnich is turned by a crenk cr a moctor. The
animated book cr elbum allows for the turning of pages off
camera by means of pull ccrds or wires. The dron card
alcc is used for titles and credits and for displaying pic-
tures, small charts, =and the like., The cards ere punched,
placed on guide wires, and dropped cne a2t a time intc the
camera focus,St

In eddition to the many visual devices, 3peece,
Skelsey, and Gapen point cut several types of vicsual aids
that can be uced in television prerra:: producticn. These
include live objects and the actual material rather than
a reprcduction of it, Both animate a«nd inanimate objects
are included in this category. Usually a live cbject has
rore attention-catching and interest-hclding cuality than
renroductions, and lends itsclf eesily to demoncstration end
handlingz, The use of live objects gives intimacy and
izmmediacy to the program and does nct recuire the audience
tc nmake the transfer of informaticn, as when a revresenta-
tion is used., Some live objects cannct bte used bec:use of
their size and weight, unsatisfsctory color reproduction,

or perishability. The cost cf live objects may also be

381pid., p. 8
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vrohibitive to the performer.39

Film footage or film clips are often used to bridge
time and space, and to reccrd events that may be difficult
or impossible to duplicate in the studic. Such devices
also help to change pace, to ccndense a short bit cf infor-
nation, or to give an illusion of wotion, as in rear oro-
jection. Cther uses cof film fcotage are to set the scene,
orient the audience, and to estatlish the prorrzm's xccd.
sll film footage muct be either 16 cr 35 mm. Notion picture
film must be projected at 24 frames per second. This is
regular sound motion picture film speed. Filu footege can
be stored for later use, and w=en filed becoumes an invalu-
able source c¢f progran material. The bigrest cbjection to
film use cn televicicn is that it loses cconsiderable quality
when reproduced on television. Therefore, it is adviszble
to start with high-quality films.4©

viriting or drawing cn cemera is referred to as
"live grarchies." The blackbcard and chalk, grease pencil
and plastic, art nencil and news»rint, and chalk and heavy
art board are sll "live graohics.™ The writing or drawing
should be plain and simrle, with awnple margins and a minimum
nunber of words. The advantage of live granhics is their

convenience, availability, low cost, motion, und immediacy.4l

39Ibid., po. 9-10
kO1pia., pp. 10-11
Llibvid., p. 11
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The ferrier-graph, named fcr its criginetor, Joseph
Ferrier, uses a string or cardboard tab to pnull cr aove,
and thus animete, a cut-out. One or aore tabs can be uced,
and when pulled cff camera the movement is effective on
camera, The ferrier-grarh ic made in the ratio cf four
to three, as are all reoroductions for television use., The
advantages cf this visual are its ease cf constructicn,
the mzny varlaticns that can be adapted to its use, and the
effect of motion. To have the maxioum effect, the tiuing
and handling before the camera are especially important.
The action should be smooth and con cue,4?

Transperencies are made frex transparent sheets or
film, and may be used with overhead projectcrs cr as an
overlay on a simple line drawing. Notes, drawings, and
figures can be drawn on the plastic sheets during the rro-
gran to add motion., Cverlays or build-ups can be used, but
care must be exercised in handling these because they
reflect licht and caucse flashes into the camers tube.43

'odels and exhibits have a ucse in televicion where
the live object is too large or nonvcrtable, and where the
live ccunterpart is not available. I'odels should be lignht,
connact, and easy to transport. They should also be made
to sczle, be durable, and lifelike. Children's toys make

inex»ensive and effective models. DBreak-a-way mcdels to

b21v14., pp. 11-13
L31vid., nr. 13-14
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show the inside workings cf the object sre useful, but cften
expensive. 1'odels hsve anocther use where the live object

is perishable and where propner spnecimens are difficult to
find. 44

Photorraphs, referred to 23 still pricturss, are

often used by extencsion personncl., Semi-matte pictures at
least 8 x 10 inches, mcunted cn a risid backing 11 x 14
incnes, are preferred. All still pictures must meet all the
requirements for good composition, ccntrast, and telling a
stcry that their uce for other purnoces reguires. Ccnven-
ience, availability, and low ccst are advantages siven fer
the use of still pictures. They czn be used cn =zn easel,
hun# cn the wall, cr handled by the talent. The most
effective way cf usine pictures is by havine the talent cor
excee hendle the pictures as they sre used. It simnlifies
the cueing system and the cocrdination prepsrations., It
is also possible fcr the talent to roint out specific thines
shcwn 1n the photosraph when he is hsndling it 45

Cherts, maps, and grarhs are available in large
csupplies but must be adapted to televicion. Existing
maps, charts, and graphs have tco meny ccmparisons inade-
qu=te margins, too smell lettering, and too much detail.
They zucst be simplified for television with large bold

letters, a minirum number of werds, and the material must

kh1via,, pp. 14-15
L51bid., pp. 15-17
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be well centered. Charts can be made mcre interesting by
visualization. Fictures, fisures, cartoons, znd the like
may be substituted fecr lines and b=zrs., Actusl mction can
be added to charts by using pull tabs or by coverings tie
chzrt with strips of raper and remcving the strirs "on
camera" as the material 1s discussed., Thece wre sometimes
referred to as "pull-cherts" and "strip-teasse™ charts.
Charts, zape, 2nd grapghs, must be ri~id, dursble, dull-
finished, and easy to menirnlste. The minisum size should
be not less than 9 x 12 inches, znd lettering no snaller
than 42-point. Live materials are strongly recommended
over charts, maps, end graphs.l’b

Posters are another visual aid thet can be used.
slthoush having limited use, po:sters are quick and inex-
pencive to xake., The minizun size suggested ic eleven by
fourteen inches., They must have siczilar charactericstics
of make-up as charts, maps, and gra-he, TYocters and placards
are used for backesround material, transitions, and fcor pre-
senting steps in a tOpic.47

Cpaque projection m=uterials have a limited uce in
f=<rm and home television. Cnly occcacsionally will a picture,
drawine, cr chart, in a bookvor ramphlet ke uceful in the

prosram. Its disadvantases are: lucx of uriformity of size,

461p14., pp. 17-18
L71bid., pp. 18-19
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inadequate morgins, small lettering, and uncatisfactery
cclor definition.48

Two by two inch e=lides in either black and white
or color may be used in televicion. Color slices may or
12y not rerroduce as desired and tlierefore shculd be tested
btefore they are used in the prrogram, 3lides must be in
the aspect ratio of four units wide to three units high.
Vertica2l slides cannot be used on televisicn., 3lides can
be used as isolated visual =ids or as a couplete sequence
within the prosram, Clcce-uprs or mediws cleose-ups of the
subject are preferable to lons shots, and as with other
visual aids, slides must have ample maregins, be centered,
and reproduce with a fair degree c¢f ccntrast. 3Slides
are usually handled by the station technical crew, and their
uce is in the hands of the director.4?

A few staticns cannct use 2 x 2-inch elides but can
use slides 3% x 4 inches in size. Jtautions at Rochester,
iew Yorg, use cnly slides cf the larger size. sensitized
glzss plates are used in making black and white slides
32 x 4 inches and 2 x 2 inches.

Title and credit cards are often used to open and
close the television show. The card if used several times

can be made interesting with careful nlanninz. The cards

L81pia ., p. 20
491Ivia., pp. 2¢-21
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should te no smaller then 9 x 12 inches and in the aspect
ratio. Lettering muszt be bold and pl=in, Slides, film, and
other visual aids may be used for titles zand credits as well
ag spzcial cards.,”0

Srecial effects can be produced by the televisicn
system, These include; superimpositicns, fades, dissolves,
shading, and rear projection. Sureriwmpositicns are
accomplicshed by s~iving a double expocure effect. ades and
dissolves are acnieved at the contrcl panel by the director
of the program. The shading engineer czn give the shading
effects while rezsr projection can be ucsed in scmre staticns
to give variety and flexibility in backgrounds economic:anlly.5l

Although special effects may be interesting, and
sometimes aprear magical, cauticn should be used in using
these special effects on a prosramn that derends upon
authenticity and realism.

Speece, Skelsey, and Garen have develored csome guides
for visual aids, bzsed upon their exrerience with the
television research project, as follows:

Simplicity is essential. Siople ideas, simple

construction, and simple operation all contribute to
maxizum effectiveness.,

liotion or the sug:estion c¢f mction increases
interest and sttention.

Realistic pictures zre better than abstract,

Four or five shades cof grey are usually maximum.

501pig., p. 23
De 25

S
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Color renrc.uces better as snades cf ¢grey than do
snedes of g¢rey in the oricinal,

I.overnent and use of visuwl a2ids should be deliberate
and purnroseful.

Avoid &ll cluttered demonstrations by removing all
objects that sre nct being used.

Vieuel cids chiuld be neat, clezr, and faitaful to
scale,

Such visu=ls s cliarts, mane, and still onictures
should be mounted with stiff beceking.

Allow amnle rarecins for =11 fr=red material.
i'atte surfaces zre rore satisf:cteory then gloesy.

-

wnere »rinting is necessary, uce bould, heavy lines
and a mini~um of werds.

Don't cverucze any visual aid.

Eecause of vicual interect, the audic race ic slower
fcr televicsicn than for rsdio.

Cost and effectiveness cf a visnzl &id are nct
necessarily related,

Extension workere reoncrt the use of a variety of
visuzl aids and visual devices on their televicion rrocracs.
according to tre televicion questicnnaire, extencicn verkers
uce actual or "live" muterisls mest often. Charts, models,
pictures, flannelcrarh, cslides, blasckboard, film, and
cther visuals are used rmcst frequently in that order. The
nuzter ¢f visuzl aids uced by extencicn workers averagses
nere than four different tyces. The nu ber of arents re-

rorting the use cof different visual aids snd tue rercentage

of the groun usins a snecific visual aid are shown in tableVI,

>21vid,, p. 26
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TAZLE VI

CC.TARIGSCH CF U3E BITEHZICK T CRIELD A0l CF SECIRIC
VISUAL AID3 Av2 THE TIRCIITACGTE CF THE GRCUTF T ING TS
VISUAL AID (90 2cents rerorting)
‘o, arents Fer cent of the
Visual aid reporting use group reporting
its uce
Actual materials 7h E2.2
Charts 69 76.06
i.odels 55 6l.1
Fictures (photorraphs) 5k 6C.0
Flannelgsraph L6 51.1
Blackboard 33 36,6
Film 24 . 0.6
Cther L Lol

It appears that extensicn sagents use a variety cf

visuel aids in the prresentation of their televisicn

programs, :oreover, extencsion workers do nct seem to

select visual aids on the basis cf ccst or comparative

effectiveness.

I'any extencsion workers have more than cne source

of visual aids.
96.4 vrer cent of
aids. Seventeen
and 3.4 per cent
In answer
camera equipient

slides, 16.2 per

Through the television questionnaire

the asents furniched their ocwn visual

rer cent reported the station zs a source,
hed visual aids rrepared commercially.

tc questions about the availability cf

fcr taking mction picture film and 35 mm.

cent of the eighty resypondents revorted

having the use c¢f a 16 mn. movie camera, while &0 per cent

reported thie availability of a 35 am. carera suitable

for taking slide

pictures,
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The availability of ecuipaent fer making certein
vicsuals anpears to be a determining facter in their use
by extension workers on television.

The specific visual aid cr aids to be used on a
procran depends upon its availability, the centribution
to the program, and its ease of uce, as seen by the partici-
pant and the procducer of the prosram., with the wide variety
of visual zids and visual devices available to the tele-
vision prcducer, it seers unecesscury to have to present a
shoew thzt is not well visualized. HDowever, a vell visualized
show may not make the show appesling; socme caution 1s necessary

in selecting and using visuals to their greatest advantage.

Cutlining the Frogran (3cripting)

With an understanding of the visual sids and visual
devices that are used in television, and with the vrelini-
nary vleanning of the program completed, the extencion worker
can outline or write the scrint for the prceram. The
emount of scripting cr completeness of the script will
derend unon the format selected. The demonstreticn format
need have only the opening and the clocing written, with
visual end aural notations outlined for the rest cf the
prceram, The skit or semi-draatic fcoraat requires a full
scrint to be memorized by the participants. Variety for-
nats nresent a variation of needs in scri-ting, since the
veriety forrat may use a demonstration, a skit, and news

features, with defiunite transiticne wede from one feature
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or segument to the next. The trancsiticns should be included
in the script. The amcunt of experience the extencion worker
has had arpearing on television ey also determine how com-
pletely the nreoeram is outlined cr scriopted.

The loeic=zl steps in the prceras have been listed,
and some thought has teen ~iven to the visualization of
these steps. The next logical sten 1s to plan the opening
of the prorram. Tonkin and Skélsey voint out the need
for an interest-getter in the first sixty seconds of the
proyram.53 The greater interest that is aroused at the
beginning of the prcgram the more the viewing audience will
stay with the program. i.creover, starting the prosram on
a liigh note establishes a need for keering the rest of the
production cn a par.

Some pregrams have standard openings and closings.
These may be on film, a slide, or poster, and may include
a mucsical introduction with a set announcement by the
staticn announcer, or each program may be introduced
differently. Standard openings and closings tend to
identify the prosram for the viewer and to give the pro-
gran continuity froux one telecast to the next. ZZven with
the stendard opening it is advicable to have an interest-
getter at the beginning cf the program. This may be a
prop, visual aid or visual device, or it may be a situation,

or stace business, that nromctes the viewers' curiocity and

53Tonkin and Skelsey, Cpn. cit., p. 8
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interest., The opening, of course, mu:t hzve a connecticn
with the program so that a trancsiticn czn be mede into the
principal part of the vrosrarn,

The opening is the clue to the mzcecd and the race
of the prograxn, znd therefore must =sive an accurate indica-
ticn of what 1s to follow,

In writing or scrivting the prosram, the vage is
divided by a line down throurh the center. On cone side of
this line the things to be shown, or the visual rortion
of the show, are written. In the cther cclurn the things
to be said are written. The dezonstration format may cnly
cutline the stens or thinegs to be shcwn with a notation in
the oprnosite colusmn cf points to be rizde crally. The
draratic format will reguire a rather comrlete scrirt beth
visually and orally. It will include the dizlorue and
ctage business to be performed by each actor. The
illustrated renort or illustrzted news format can be com=-
pletely scrinted and much of the scripot can be read, since
the program will be done with the narrator "off camera."
The two coluuns, visual - video, and oral - audio, shculd
corresrond on the page.54

“hen writins the scrint, the video column wmay be
single-spaced while the audio column should be double
spaced. Abbreviations way be used fcr -iving the picture

desired., Abbreviations ccmmenly used are: L3 - long shot,

5lﬂ’:‘peece, Skelsey, and Gapen, Cp. cit., v. 12
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including practically all of the televicicn set and usually

used to ectablish a location cr to crient the zudience;

'S - mediux shot, coverins the major p=rts of the talent

and the area of the set in which they are appearing; CU =

close-up, an area about ecual to the lhead znd shoculaders cf

one performer; ICU - big closze-up, about the z2res of a

percon's face, ussd to rcint out close werk in demonctrations,

and for reaction shcts in cranatic rresentations.55 The

videc portion of the scrivt 1ay also include other direc-

ticns for getting from one shot to ancther or frosi one perscn

to another., These terms include: doully out - move the camera

straight back for a shect cf a larger erea; delly in - juct

the oppocite of dolly out, move the czmera tcward the acticn

or rercscn for a shot of a smaller area; pan - nove the

caiiera on the tripod head horizont=1lly either left cr right.

Tvo cther terms cre coften used to indicste the ricture de-

sired. Thece are; two-shot - the rnicture to include an

area only larre enough tc cet two nercons in the picture;

a three-ghot - the saze as a two-chct but the nicture

includes three persons instead cf two.56
Scripting the demonstration format usually involves

only an cutline, according to Tenkin and 3kelsey. They

reccumend using the list of steps made alter the toric was

selected and simrly adding the action and notes cf what 1is

551vid.
561bid.,



to te explained.57 3peece, bLkelsey, and Gepen roint ocut
that vecrd-fer-word scripts are cseldor used for farm and
home television programs, They recommend that a coonlete
seript be used when subject matter is rew to talent,

These writers reccxmend that talent viork tcward a "rehiearsed
ad 1lib" performance, which mezane reheasrced fcr sequences of
events and set phrasing for cueing and transition., ihether
ucsing an outline or word-for-word scrirt:s, 3Sneecec, Skelsey,
And Gapen point cut that care chould te exercised in the
selecticn of words and rhrases. Technical terwus are best
avoided, and should be thorcuchly exnlained if uced. Threy
also reccmmend the reeding of the scrint aloud, ccncentrat-

= . ~ . o
ins on sounds and meaning to determine necessary changes.5u
Transitions

The pro-raxn as developed has several seguences or
secrments, To move frcm cne sequence to the next a transi-
ticn is used., Transitions are seldoxs long but are important
to the progrezm in adding pclicsh to the performsance. If
czrefully produced, 3Sneece, Skelsey, and Gapen claim that
the transiticn will direct the mxmessage that follows.
Trensiticns may be sural, visual, or beth, and simplicity
is preferable, Filwu, =lijes, photcgranhs, or cther visual

eids may be used, cr the emcee may handle the transition as

57Tonkin and Zkelsey, Cp. cit., p. &

583peece, Skelsey, and Caven, Cp. cit., n. 13
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he introduces the next action. The traancsition may also
be accomplished throurh the flexibility eof the medium -
fading to black and up from bleck, defocucins and refocus-

ing, and dissolves,”?
Hehearsals

Speece, Sxelsey, and Capen roint cut that the rehear-
sals, more than enything else, determine the quality'of the
progran., They believe that adequate rehearsal is the only
way cf attaining coordiinaticn among the different performers,
and that renearsals yield dividends con the televicicn
screen.60

The first rehearsal, referred to as a walkthrough,
or dry-run, gives the talent an onportunity to becoae
acquainted with the action 2nd secuence of events. The
program weaknesses are spotted at this time, and the con-
tent of the program can be reorgcanized or expanded. Talent
appearing for the first time is given instructions in
techniques to use before the camera, costumes, and the
like. Cameras are nct usually uced during the dry-run, but
the rehearsal should be held on a simuleted cet and con-
fined to an area approximetingz that in which they must
work befcre the camera., The first rehezarsal should be

held several days before the "air tiwe" of the program,

591bid., pp. 13-14
601bid., p. 16
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and may be followed with a similar renesrsal in which the
properties are used.bl

A dress rehesrsal may be scheduled before "zir time"
and usually is held in the studic. Cameras may be uced cr
not, dezending upon the station time and facilities. This
rchesrsal includes the cornlete run-throucsh of the prcecgram
as it is to be "aired."™ The directcr cetermines his camera
positions, camera to uce, and the lens needed to get the
desired picture. Tie producer's work then is to evaluate
the programn as the directer takes cver the prosran and puts
the show on the air.®?

Speece, Skelsey, and Garen state that a majority of
the local televicicn prograwe do not receive a canera
rehesrsal, but that it is irmportant for the <irecter and
teciinical crew to have an adequate rehearsal to develop
teamwork.bB

Tonkin and Skelsey recommend therou:h relkearsing,
and advise that it is a ;ocd time to point out techniques
which the talent should use. Among thece zre: to look at
the camera, nct avoid it; to locok at the encee or other

rercon in an interview tyne of »rcgram; rnroner program pace;

prover handling of visuals tefcre the carera; to be aware of

63Tcnkin and skelsey, Cpn. cit., pp. 12-13

—_—t
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the camera that is "live," and cues to be given.Ck

The nroducer is in chorce of the pregram until it
is tc he aired., He hz2s been resvonsible fcr the content
of the program, selecting a fcrauat, talent, visusals,
training talent, scripting the proccras, and the rehearsals,
now he must assume the Jjob of evalu=ting the program, point-
ing out to thé rarticipants the strong and weak points of
the prosram, snd if directional materiesl was cffered on the
prosram, he must see that reguests for the material are
answered promptly. ile must return the vicuals and prorerties
to the prorer place after the precgram. He may zlso find this
a good time to discuss, with the director cf the vrogram,
the next show to be rroduced including particular procduction
problers that may be encountered.

Although the show hes been prresented, the job of

the progcram producer continues until =211 of the details

are completed.
Froduction Yroble:ms

The producer is often confronted with problens tiat
he must solve before the program can be "eired." Iany of
these can be exrlained to the other extencion workers and
talent during the rehearcsals, while trainins talent, and
in the story ccnference if one is held. Aucng the problems

the rroducer has zre; staging, costumes, tining, cues, and

6‘*Speece, Skelcey, Garen, II, Cp. cit., po. 23-24
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the selesction and procuring of prcnerties and cther vicusl
zids.

Stoging of tlie vrerrei refers to the sets, scenery,
and properties that go to make up the background for the
show, ©Sveece, Skelsey and Garen »oint out that cets for
farm and home televisiocn shows are uvsually small and simple,
verritting a numnber of clese-ups and the use of some back-
ground detail, They telieve that nroper contrast is a mzjor
concern, that sharp contrasts are effective, a »nlain back-
cround c=n absorb patterned rrons and ccstumes, and that
fine det=zil in scenery is lost. Sisnlicity is desirable,
they say, although large areas of unbroken unifor:s color
shculd be avcided.65

Ccstuming, although seldom a major itewn in a faran
and home televicicn prosram, does precent some nroblens
for the producer. Costumes can do :uch to add authenticity
to the program snd can give it an added touch of nrofes-
sicnalism,

The Connecticut television ccmmittee points out that
the televicion caiera makes one look heavier and older,

They recommend clcthing that (ives a slenderizing effzct,
Color and ratterns cf clothes are egually imnortant; they
recommend the use cf mediumn shades and cauticn apaincst wear-
ing bleck or white. omen should aveid shiny earrines and

pins, and should be conservative in their use of jewelry,

651bid., p. 24
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according to the televicion ccumittee, 60

Tonxkin and Skelsey acvicse costumes that are suited
to the program situation, including wecrk clcthes wihen
appropriate.67

Two kinds of cues are important in television prceran-
ming, according to Sreece, Skelcey, and Canen., Tire cues
are usually g¢iven performers by the floor directer, and :wmay
be given &t intervals convenient to the perfcrrer. Scae
perfermers may request cues st the mid-ocint of the onrceram,
with other time cues given each minute frcz five minutes
to thirty seconds rernainins. These time cues for the talent
are necegsary, according to Speece, Skelcsey, and Gapea, to
conplete the vrogram in the =21llotted time. Tirne cues are
also indicated cn the cscrint. These include the allotted
tinze for ezch sequence, transiticn, the orenings and closing.
With these cues the producer is able to adequately nlan his
procrar for the time allowed. Tine cues cf this tyre are
checked thoroushly at the time of rehearsals, as well as the
timine of the wvthole program.ba

Tonkin and Skelsey illustrate fcurteen different
cues thst may be fiven to televicsicn talent. These include;

Q
standby, speedun, cut, stretch, znd the like.%® Cues of

o

©The Televisicn Ccmmittee, Cn. cit., pn. 7-8
67Tonlcin and Sxel Ch. cit D, ©
& oKe Sey, Lile . Le o ‘e P

& L _ .
Spneece, osxelwey, and Caren, (rn, cit., pr. 1lh-15

Tenkin end Skeleey, Cz. cit., pr. 18-10



-113-

this kind zre seldcxr used if the rehearsal 1= adeguaite,
but preszsnts a nroblewm toc the producer if the talent is
not femiliar with them, =nd their use is recuired.

4s pointed out nrevicusly, the pnroducer is in charrse
of ths prosram from the time the tornic is selected until
the prrosrars is to be "aired.”™ Le nlans eachh cegment in
relation tc the whole prorram and attennts to vresent the
progras with as muenr showniencshir and rclish 2s possible.
Tenkin and Skelsey point cut thet chowrsunshin is a vleasant,
friendly manner, a cmoocth, unhurried nerfurmance, with
entertainment values in the program.7o

Televicion requires careful rlanning and execution,
Tonkin and Skelgey warn of the izmportance of nct overlocking
any small detzil and that all pronerties, materials, and

uipment, including vicual aids, should te assembled,7l

(¢

W

nd also checked to insure proner functicnineg when used.72

v}

~

Give-avay Frinted Izterial

rinted cr mimeorrarhed rubliczations niay be cffered
during the farm and hceme television prosram. aAccording to
the Departuent of Extencicn Teaching and Information at

Cornell University, cfferin~ a publication cerves several

701pia., p. 9
7l1vida., p. 6
721bis., p. 13
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purvoses., It gives the viewers addition=1 iafor.sation,
and it gives the station an indication ¢f the interest cf
their viewers in the things presented., The devartment
recommnends the giving of leaflets, bullctias, and the like,
whenever the publication fits in with the subject cf the
program.73

Viewer reguests fcr cublications vary gre:atly between
stations and between subject-matter fields. There 1is
usuzlly a heavier demand for directions and recipes than
for other rublications. It also aprears that the excellence
cf vrocram producticn has little tc do with the response
for the give-away printcd material.

when pnublications zre offered to viewers, requests
must be filled guickly and adcuately. This is esneciczlly
true for directions given with a procraw on the uses of
short seasonel commcdities, such as strawberries or pickles.
Loth have a relatively short season, znd to be cf value
in the current yeur, printed mcterial nucst te mailed unon

receint of the request,
Frogram Fromotion

Program proxmotion invelves the use cf several methods
of rublicizing the program with the object of buildine a

larse viewing audience for the prosram. Jrorran promotion

738peaking cf Televisicn for C:unty Zxtenzicn icents,
Devartment of Sxtension leachins cnd laformatiocn, cornell
nig S
University, Ithaca, arril, 1953, p. 13
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may also pe slantzd tcward increasing a srecific viewing
audience, such as the farm fanily audience for the farm
and home program,

Television stztions assume sonie resronsibility for
program prcermotion. Thic includes sendinsg regular pregran
sciiedules to local and areaz newsnaners and magazines,
fezturing progrex schedules such as "IV Cuide." Stations
often furnich srecial releases about prorrans tc radio and
televicicn editors of locszl daily newsraperc, and occacion-
ally, feature snot anncunce:ients about the rrogram.

ixtencion z2gents coften su~rlenent nreoram prrerction
work of stations with rews releases in local end area news-
parers, by direct mail to rmemberchin lists, articles and
program listings in crganization newsletters, radio, and
aannouncernents at aeetings. Tie relztive imnortance cof
these various methods of vrograns nromction is shown by the
respondents to the televisicn questicnnaire as set forth
in table VII.

It will be ncted that televicsicn and the vpress
are the methods most freguently used to prozote or
nublicize the farm and horme television prosram. It should
also be pointed out that 1C per cent cf the acent respondents
to the cuesticnnaire indicated no pro-coticn of their rro-

E_Ta.”fx.
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TATLZ VIT
CO.T.irICN (F L ETHCDs CF PROTRAL CTICH
U3ZD BY BZ7 0 210w ACGwW

Method of 0, 0f worKers IF=r cent of
publicizing ucirs the xethod workers
Television 5C 53.%2
Fress 50 53.2
liewsletter 37 39.3
Circular letters 34 36.1
Radio 27 28,7
Cther 12 12.7

Fromoticn c¢f the farz and hcire television rrogram
nay be more imrortant and mcre necessary than with scme
other types of programs. DBased cn fact, with primery in-
tent tc inform and educate the audience rather tihan to
entertain the viewer, the pregraxm finds some viewing re-
sistance. This resistance tc view the farm and home program
ray be further increased by the subject-matter boundaries
within which the prograx evolves,

It aprears that tlie prometicn c¢f farm and houe
television proframs is essential to continucus growth in
the size of viewing audience. Turtherucre, the publicity
used must interpret prcgran values to rursl and urban
recidents alike. Although promoticnal activities are
valuauble in interesting new progrem viewers and in remind-
ing nresent viewers, cnly the television rrofram -- its
content znd method of presentaticn -- can keep the viewilng

sudience,
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Frorrar Avalu=tion

Television rrcorams can be evaluated in ceveral
different ways and with various criteria. Tne prroducer
of the prosram evaluates the prorrax from the time the
topic is selected until the r~rosram has been Maired."

e evaluates the varicus segments, the talent, the produc-
ticn techniques, and attemnts to present tre maxinum impact
of the zudience. ‘hen the progra.: is "uired" he re-evaluates
thhese tnincs, aetermining the strong end weaik points cf the
prcoram a3 a guide tc further prerrams. Cnly throush this
snethod can the programs ccntinue to iuprove and increase
audience interest., Tie evaluation by the prcducer can be a
help to the talent in future programs.

Tie pro2ram directcr evaluates the program in terms
of the facilities he has to uce, the nerfecticn of his
technical crew, a prcfessicnal rrecentstion, and in terams
of the station's res.on«ilility to its viewine audience.

Members of the station ctaff -- manarer, nrcoram
directcr, znd the like -- evaluate the »rocrawu in terws of
the viewing audience &nd its place in the over-all station
rrorram schedule. They are acutely zware of tlie size of
audience viewing each prosram, the viewing audience for com=-
neting prograszs on other channels, and the renorts and ratines
received from audience-research orranizations to which the
station subscribes., Staticn =anaresent is concerned with
the size cf audience for the prcsram preceding a specific

ghcw, the audience for the prosram following a especific show,
H V4 )
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and the releticn cf the gain cr loss in =sudience. An in-
crease in audience, cr at least tne naintenance cf the
cudience, is alaxocst essential.
The Ccnrnecticut televisicn conrittee points out
other wayes of evaluating the rrocras based upon its
effectiveness and interest tc viewers. They name rive-aways,
guesticnnaires tc cwners of televicicn cets, and contests,
as methcds of getting audience reacticn and thus evaluation.7h
A samrle prerras: evaluation sheet is shown on page 3CC.
Sixty-seven extencicn werxers uscd no evaluation
sneet in obtainins listener opinion, while seven did use
an evaluation creet, acccrding to the recults cf the
televicicn questionnaire, Cne cextencion werxer denends
uron a station survey for sudience orinicn, It aznears
that few extencicn workers uce an evaluation cheet for
audience reaction to the f=rm and hcone televicicn presram,
Some extensiocn workers may derend hezvily on the reqguects
from the audience to »ive the:m eaudience rcaction to the
nrogrami,
althcurch the rreceding :cthod cf rrevsring a tele-
vision procram is decirable, circumstances may not allow for
as thorough planning, nrerarstion, and rehiezrcing as indicated
here, finety-two extencicn vcerkers renorted, ti.rouch the
televicsicn guestionnaire, thines they did in prenaring for

a television prosram. Nearly all, 8C.1 ner cent,

7hote television committee, Cp. cit., p. 23
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of the respondents decided upcn the tonic and rro-srans ccntent,
while cnly 13 per cent had a camera rehecrssl before the
prorsram was "aired." The freguency with which extension
wocrkers did other things in nrepar=ticen fcr a televicicn

nrograr: varied tetween these two, 2s chown in tabtle VIIT,

TATLn VIII

COIPARISCH (F Th3 B3 DCLE WY ZUETENCICT VCRLIERS
Il IRYETARIEG A TLLEVISICHW FROCRA (92 renorted)

o, of z2zents Ter cent of the
Jobs doins each job tctal doing each
job
Pecide upcn toric and £2 ' €.l
nrecram content
Deteraine visual sids 72 72,2
select program narticirants 57 62.0
Cutline the programn 57 62.0
Have a dry re¢hearsal L L7.8
Ccnference with cstation's L1 Li.5
director
Frepare special material to
fill requests of the 35 3¢.0
audience
Frepare nublicity for the 29 31.5
show
Script the program completely 23 25.0
Carera rerearsal 12 13.0
Cther 5 5.4

Evaluation of prcerams by the extension =gent pro-
Gucer has beneficial results in prcersas prcduction and in
keeping the program a vital, interestins experience for the
viewer, Ivalucticn tends to keep the prceran from getting
into a rut, a sateness, week zfter week,

Furthermore, the =valuaticn of the farm and home

televicion progras in terms of the viewing audience and



its needs results in prograncs gezred tc the needs of the
audience «nd that arpeal tc the viewer, . ithcut audience
research and 3 realizaticn of what the ~udience wants and
needs, and audience make-un, the farm and hoice televisicn
preeram cannot pessibly ccmpete with commercial television
vregrans for the viewer's time. Conctznt evaluaticn cf
rrosrem content, rroduction technicues, audience reseasrch,
prosram promotion, commercial proesram methecds, and the
like, is ecsential to the isprcvement of farsm and hore
televicicn programs, and to lurzer cudiences for these

pregrams.,
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THIRTELW WEELRLY TELLVISICH TRCGRAIS
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The final rhase cof the research problem i1s the
preparation of a series of thirteen televicicn precram
scripts, Bach prograxn is planned to be twenty-nine minutes
and thirty seconds in length, and to contribute tc the
series title, "Let's Go Visiting." The pro ramxns ore
rrepared rrizarily for tne fzrm family audience, but attenpt
to appeal to the general viewing audience, tco.

Realizing the amount cf time it would take to nrenare
and present each program, it was felt that all extensicn
workers in the county should varticipste in the planning
and precentaticn of the programs. The comtined efforts of
all extension wcrkers with major interests in providing
infcrmaticn to farmers, houoerakers, and youth, tend to
balance the prograz tc rieet the needs of the whole farm
faxily. Features are included each time, designed to
appeal to the audience viewing at 12:30 »n.ri. on Szturday.

A standard orening and closing cive continuity to
the series of proscrams. Furthermore, the standzrd opening
lends identity to the prceran series, assures the viewer
that the program is presented.by the Zxtension 3ervice, and
gives the viewer the illusion of visiting peorcle within the
county. Bach progra:. includes weather reports, agricultural

narket reports, area farm ond home news, 2nd one cr more



farm and home features.

The weather reports include inrediute weather infor-
mation as well as the weather outlook for anprcxinately one
week in advance. The weatner fcrecasts are given vith the
use of an outline map cof the United 3Stetes, and a map of
the Stzate. Approprieste artwerk cut-outs of weatlier condi-
tions -- such as sunny, p=rtly cloudy, rein, sncw -- are
used with the proper day of the week, to lend variety to
the presentation.

The czattle, hog, erg, and grzin market renorts are
¢iven each week., The repcrts include total receipts, the
salable numbers or amounts, the top price peid to precducers,
the lowest prices paid, and the price at which the bulk of
the commodity was scld. If possible, the market reports
include the Chicago niarkxet and local marxets, or at lesst
an indication of the differences between these markets,
and the price outlook for the week ahezd. A blackloard
with the list of commodities to te reported can be used,
with the prices filled in es reported and shown by the
close-up camera. Althoueh requiring more time in prenara-
ticn, variety can be added by rreparing flip cards before
the progcram, givine the prices paid, and the like, and hav-
ing these prices superimnosed over a cut-cut reprcduction
of the commodity being repcrted.

farx: and home news events are an importsant part cf
each week's progrzm. The news reports include information
about asricultural events, awsfds, new research, xeetings,

nd, occasionally, interpreteticn of state snd naticnel



legislation as it aflfects the farw and urbzan family.

The weekly precentation of thie weather, marxet
reports, and local far:s and hose news, is in keeping with
the requests of farm farilies feor this type cf infcrmaticn.
Furthermore, these fentures are inresented ¢t anprcxinately
the same time in each prorrem, weather rerorte wut the begin-
ning of the nrecerem and the market rencrts z2nd farm end hone
news at thne end of the program.

The Lztension service nrocgran is planned for farrers,
homemakers, and rural youth., Therefore, a televiesicn nrro-
gran presented by the Jxteanscion Jervice percsonnel would
logically include fezstures for each member cf the fawlly.
ieather reporte, marikcet renorts, and improved farm practice
features may effect the whcle fawily, but are of rzrimary
interest to the far:ner. Likewice, feutures about fcecd snd
nutrition, home furnishinss, and child care are of prinary
interest to the hcmemaker. Recreation features, ycuth
activities, and faras and hcie practices that can be used
in their L4-H club wecrk find particular interest among fara
youth,

To provide a suitable w2y of presenting informaticon
to these various audience srcups, the variety format is
Used, It provides for the use of several different features
to be easily tied togetner fcr the ccmplete proesram. The
Variety format also allows for respsctive extencsion werkers
to rrenare and present various features of the program, thus

838umine nart cf the Extencicn Service ororram load., The



multiple segments included in the variety format are tied
together with a standsrd transition of film and a musical
bridze as well as bty the use c¢f one acent vwho acts as the
guile or master of ceremonies.

Although the variety format is uced, demonstraticns,
Giscusesion, illustrated renorts, filn features, interviews,
and dramatic situations sre used for the various segments
or features of the programes., Infcormaticn and prosram
variety are gained throuch the use cf this fcrmzat.

The informeticn festured in the television series
is sirilar to the informaticn provided by the Ixt-neicn
Service in its normal program. The informaticn about farm
and hcme practices, special arricultural evente, and the
like, are commcn to extension work. Discussicns and infor-
maticn about public affairs, perconal needs of individuals,
and protlers cf mutual interest to farmers and urban peovle
are also stressed in the ccunty Extension Service prorram.
Althourh Zxtension Service nersonnel cannct take vpart in
Countroversial subjects with politicsl imnlicaticns, they
Can zrranee fer discucssion of these questions and scliedule
a@utherities to prresent heth eides of the cuesticn., TFrobleams
Of resl estste assessrent end taxaticn, asricenltural nclicy,
@ad the like, are exurnles cf the type of ccantroversial
Information that nust be trested with care.

Timeliness of the televicion prorram and the informa-
tiDn.presented anpears tc be imvortant. The prosrars in

this series atterint to treat informaticn that is timely



during the three months cf July, ausust, =nd Sente:ter.
some cf the prosrams arz egually usable at cther tives ¢f
the year or mayv be rerneated throurh a different format and
with a revicicn cf the reterial tc be precented.

4s pointed out earlier in thie study, one cf the
rriscry functions of the ferm and heae television prosranm
is to rerform a »nublic rel=tion: service to rural &snd urban
peorle, leading to rrester sutuzl uncerstanding by both
grours, It is rnot the object cf theses rrorrams to vrresent
the farming industry as being above reprcach, to attemnrt
to interest veonle in becorin: farrers, ncr to justify
policy prorraxs that arpear to faver farsers at the exrense
cf urban dwellers., Hather it is the object c¢f these prc-
grams to present inforazsaticn usable by all zewbers of the
rural family, and to nresent the agricultural iandustry as
it i¢ so that urban dwellers can get a clear picture cf
farn life, far: probless, and develop aun understending of
farrine and far: pecvnle. llcreover, it is the object of
these programs to precint up the need for foriers to produce
a better product for the city consurzer, and to point cut to
bcth 2roups the need for zutual understanding and anpreciation.

As previcusly ncted, fzarm fanilies want television
drograms cf factual, heloful, farm end home infermation,
including: marxetine activities and rerorts, new ideas

that increase efficiency cn the ferw and in the hcme, a

MTactical presentation that will allow tlemn to interpret
t

[

‘18 inferauetion to their cwn use, to see wvhat cther



farmers and hcmemakers are dcing, and tc receive follow-up
material that reletes to the informaticn siven by television.
r.oreover, farm families want tc see and hear about farn

and hore events in tleir cwn localities, to have the tele-
visicn programs presented by scieone who anpeals tc them
visually, and who underctands their way of livine and their
rroblers,

The writer has attemnted to fulfill the progcra.. re-

guests of the far: farily in the tLirteen-weex series,

[N

"Let's Go Vieiting."

The schedule c¢f torics znd features for thnirteen
weeikly television rrocrsos, starting the first week in

July, and known as "Let's Cc Visiting" is:

=

Frogcram Topics and Teatures

First l.eek

veather

Cld Tinmer

Food Demonctration

Jusical Nunber - L4-Z club members
Form and lione lLlews

l.arket Report

Second jeek

Weather

ractor Care

Cool Susmer Lrinks
FPoultry Zarbecues
linrgket Zeports
Fero and llome news

Third i eek

weather
nwesl HEstate Assecssrents and Texes




tarket RHReports
Far:ii and Hcme Lews

Fourth Veek

Jeatker

4= Club Camp

Freezing Fruits and Vesetatles

Trecter Safety - lzation:l Farm Szfety .eck
.arket Revorts

farm and ilome lews

Fifth Veek

weather
County Fair - exhitits
contests
L-1] Club Fashion Show
Farm and licne rews
i.arket 2eports

oixth ‘week

Yieether

Taints and Tainting (dxtericr)
Cld Timer

Clcthing - Back To 3Jchicol Clothes
icarket keports

Form cnd Home lews

seventh leek

weathier

Fcle Earn Constructicn
sweet Corn Tins

L-il Club usiczl -‘uzbers
Iarket Rerorts

farn and Home lNews

Zighth vieek

v.eather

Life Insurance Xcr Farrers
farket Rerorts

Fary and Home lews

iinth ‘eek

ezther

Adeqguate Fara and Iivme \iring end Fusing
Addinge Fours to Cut Flcowers

Back to sechcool Lunches

..arket Jeports

Farm and Ecme wews



Tenth Week

veather

Startines the ilome Lawn
Hzrvesting and !arketing suples
ANl Apple A DaYeeoo

Ilicrket Reports

Farm and Home ilews

v

fleventh Yeek
veatlier
Grow Your Cwn Fish
Fome Safety
In ancther orld
i'zrket Reports

anl

farm and teme rews
Twelfth Week
weather
Trices Paid by Consumers versus lrices Deceived
by farmers
Fat Stock Show and oule
I.arket Repcrts
Farm and liome ilews
Thirteenth vieek
eather
fParmer - Hunter irelaticns
Form Fire Ireventicn
3pot and Stain Removal
.arxet Heports
Farm and iHome Lews
The thirteen weekly scriots are included here. Individual
Sequences within the programs have been fully scripted; video,
audic, and asction noted, in some instances. Sequences
utilizines the demoncstraticn ferast, pznel discussicn, and the
Tegular feztures of weather, market reports, and farms and
home nawsg depending upon current informaticn are cutlined
only, Althcugh the zudic porticn of the pro.rams is given,
the dialogue can easily be chansed to fit the person nortici-

patlﬂ&, to improve the nrecrream in rekesrsal, or to toxe



advantace cf more current information.

This series of prosracs is 2lanned fcr »resentation
where studio facilities are adeguate, vhere some assistance
and rehearsal can be given by the station perconnel, and in
a county where extension perconnel nave an adequate aucunt
cf time for thorough rlanning, prepsration, and rehezrsal
of the television program. where stuticn fecilities are
limited, the nurber of features used in a srecific rrocram
can be reduced, with the features reraining enlarred to
smaintain the time limit cf the »nrceram,

The talent listed fits the festures as plsnned in
this series, 1lore talent can be used if desired. The
sugoested sets and properties ray be changed to fit the
availability of sets and prorerties at the televicion
station or that can be rrepared, berrowed, cr purchssed
by the Zxtencion Service.

The thirteen progreus in the series celled, M"Let's

Go Visiting," follow:
Froscram scripts
LIT'3 GO VIZIVISG 4# 1

Show Dste: First week in July

°h°W'ILime: Sszturday, 12:20 n.m.

T4T.00T

’;Ie N
glgt¥1§r xtension Arent
AC 41 mer ¢ld “Yioer

OO0l iessert licine Demcnstraticn
b=if Arent

Club usgical tusber
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FILYT Lecr

Super t

Fern anld Hone llews 3 L-F Club Girls
i‘arket Reports Farm ramily-
faruer
daurhter
"arx-t reporter
SBIUTICES 4D PROTERTINS
I. County 4Arent's (ffice - rrey drares
desk and cialr
easel, flannelgraph, and
weatrer maps
II. (Cld Timer - Cuticocr set
Zailtox
uoe
r:acazine
Two Kecs
TXI. PFamily - Dining rocsm set - window set
Dining table and fcur cheirs
Dishes and silver
Televicicn et
TV. Kitchen Desonstration - T'ovable kitchen set
Rollaway table
V. L4-H Club !usical Tuwuber - Dzrk drapes
Three chairs
VI. larxet Zeporter - 3ame as I.
L3T'S GC VISITING # 1
Video Asudio

TEEs Iring up fade dcecwn and
under

! Yes

itle slide AT Let's Go Tisitin

m

b
join us as we go vigciting
with the ccunty extension
azents of ccunty.

Firet, we ¢o to the office

~

i tle county z:ent,

— )



~TT

clve to CU cof

co arent
alking va phone

CU of Card

Fan with agent to
weather map

CU ct weather cut-cuts

CU of arent

A’:\rﬂ. s o
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your Lest for todey's trip.

T: Yes, Jechn, thet will be fine.

we +111 plen on mcetine at your
fermion ___ . I'll te over
toc werk cut the finel details
I'1ll be see-

tecrerrow,  alricht,

ing yoeu. Coodbye,
(LCCI'3 FACY TC 2031 77T UF TC
C ._JJ.xA)

Chh :3 thrhere. Ccue cn in.

You're gcinec viciting with ue

t Odf_".y':'

I'ine, I'1ll te ready to

leave in just a moment. IIlzve to

check a couple of notices about
scme meetings.

(LCLXS CGVER A CARD ¢
Au4D3 Cn-u))

JILE I TALUS.

Lefore we leave, we better taile
a look ¢t the weather forccast,

(GIVES T08 W HATIZR TORICAST
I:>“DIATE AYD 5 DAY CUTLCCY)

TIZR 41D

Cur first stcp tcday will be
at the Cld Timers. Iave a ccunle
of things I want to ask him about.
You xnow, he's lived a lot lonrcer
than I have. Lesides, he cives

out with scine pretty cccd advice,

l.aybe you have a question fcr



Dissclve to Film
Lood

Dissclve to Cld
Timer as agent enters

2 shot

T

CcT cf ¢ M.
Cld Timer

2 Shot
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hi=n, too.

well, let's ret started.

LUSTICAL BRIDGE:

aGT: ello there (Cld Timer, how've

you beent

(LD TI®wRks Ch Lello, ycung feller.

I'z not so food. Got a tetch cf
rheumatize. (WIIITTLL3 CN TICCD)
Cct me nretty well bungled up.
ot so s»nry as I ucsed to be.
You kncw, when I was your ace,
I worked from sun-un to sun-down
without a let up, then I'd ¢o
dancing hzlf the nicht. Those
viere the goed o0ld days.

52y, what new fangcled ideas

you trying to peddle now?

AGT: Lotning particularly new., Jucst

tryine to keep farmers up to date
and to try some things that malke

faraing better and easier.

CLD TIlZ=R: You know, boy, I weas

just lcoking cver this megazine.
Sure full of good advice. (CCL-
Toris IT JITE CLD T E3 AYD CIVES

rT
e

CF IS RTRAL FHILCICTIY)

=

4GT:  Thanks for ycur time. e'll



acgent mcocves cut

Dissolve to Film Loop

Dissclve to feanily
at dinings room
tatle - Tavor agent
as he enters

CU of child eating

CU cf degsert

Uigscl

Ve y ing :
to K frem dining room

itchen

-123-
have tc nmcve zlons. e seeing
ycu.
LUSICAL “RIDGE:

AZTs fello, ITr. ancd .re. .

Thicucht T'd ston con way by z2nd
see how you're dcineg. Zow 1is the
work coming ?

F.TU2Rs I'm comine along pretty

gocd. Get iy hayins done and all
the crors lcox pretty good.

L.CTIIER: Von't ycu set dovn, 1T,
and have scmethinz to eat with us?

CI1D: Detter hove come, 1.
It's rezl foo0d.

AGT: ith a recomrendaticn like
thethow can I refuse, and besides
it sure locks ecod.

1 CTHERs  You know it's the first

time I have had a chance toc try

it this way. I learned hocw to
vake this decsert at a meeting cof
our home demonstration unit. The

ZxXcuse me

while I go out to the kitchen to

ret viu scue ice cream rie.

(LOTI'ER ZLIT3 TC KITCID)
\




Fecllow action

Dissolve to dinming
as mother enters

rCcom

CU of Father

..CTHIR: I

-134-

L.CTH3R:  You gnov I really don't

have any wmore made upn,

so little time to wmalte and it's

soc easy, I dcubt if thev'll even

snise rie while I whion thie

un.

( Cm-r j(-\ I‘-w Ly ﬂ'\"ebmv\ Y T'IO.'.A‘;T m~,

N dan]
LU Loand

D1g\m:m)
(LICTTOR TITZR3 417D IAT3 FCCD
TC aGziT)

ACT: Did ycu have tc make this up
special, T'rs. ?

didn't think yru wen

wonld even notice that I was ¢one

long enouch for that., I thought
wher you zct to telking farm busi-

ness you lost all track of time.

FLATHER: Low it isn't that

bzd. Iiow about you women when

ycu ~et torether? Yresides we had

a cood chance tc talk about some

cf the things I plan to do here

on the far:a this summer., I was

asking atout that farm

but it tsakes

nond
some
Also
tion

and I

I plan to build.
good ideas cn how
said that the Soil
Pigtrict ren will.

elp lay it out.

e gave ne
to do it.
Conserva-

ccue out
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AC0T:  oSay how is ycur L4-H
clut gsrden growing?
CU of chkild CIILD: Fine., I've gct it pretty
well vweeded., Tnose viceds sure
kkeep e bucy. ZEy the way, do
ycu know of aaything that'll kill
weeds easy?
CU of azent AGT: sure . There are a
lot of weed killerc, but they kill
he plents, too., I'm sorry to
dica»point you but the hcoce and
cultivator =zre still the best bet,
CU cf child CHILD: (Dicaprointed look) I was
afraid vou vwculd say that. I'll

be £lad when they cet couwething

n

to kill weeds besides a hoe.

2y the way, you're going to

Cover chet aGT
the 4-E week talent contest the
last of this month. Aren't yourt

Ci.ZZlr: I liope so. Some of the
rembers of our L4-i{ club vill be
taking rart,

AGT: These sre the Sicters,
I bet.

‘U of chilqg CFILD:  That's richt. They won the
rijlit tc take part et the area

contest. e are real nroud of






Cut of fccus and
dissolve to
oisters doing
musical number

Dissclve back to
¢ininz rocm and
refccus

Dolly into 7V set screen
énd slcwly dissolve to
anarket renorter

DS}IY back to cover
0% in dining room
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them in cur club. hen they
wen the talent centest they prlayed

and . I can

practically hear trer now.

ADCTTY TT 2SI M e ATT T
(\IR\.’LL TLAYS T :.?‘_»:.J)

C.TILD: s , ere

zll Liembers cf our 4-II club and
we'll be pullinz for thesn to win
tiie 3tate talent ccntest.
AGT: They should have a rretty
gocod chance if I'm any jud€e....
FATUZR: I don't want to interrupt
you two, but it's Just sbecut ti.ue
fer the riarket renorts snd farm
2nd hcme news con TV. ‘/ant to see
what ecis are bringins ané have
been thiniking abcut sellians a
calf or two if the market is
ri-ht. How about wvatching it 7
AGT: Fine, I'd like to.
(FaTyuR (Va3 T0 TV 557)

ghlis! h'li-nr»f)xuf;-R GI‘» (AT TR o) .--‘wT
H PO It L -d

”y
anda il PRI G i G A D

IR 2N

SITUATICH &0 Fax 470 1

FAT:#IRe: The marxet icn't eny too
hicsh. Dcubt if it will icorceve
ruch,

AGT: Tt's time I vas leaving. [ave






CUT cf arent

Dicsclve to Film
Lcop

surer title slide
Super (1ld Tizer Clide
ouner Family

Super L-H club
wusicesl group
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to m2ke come more stcrs tcday.

Thancs a lot fcr the dessert.

.y friends 2ad I enjcyed talking

with you. e'll te ceeling you.
And 1t csure has been nice to

rave ycu trevel with us tedzy,

icre vou czn zzke it again next

veek., osee you then.

Ail7s You huve been viciting with
your county extensicn :gent. Tc-
dzy you visited with the Cld

family, and

the L=li club irucicsl
group. Join uc next week and

£0 vi

mn

iting with when
he'll take you to a broiler
barbecue, cffer you a coocl drink,
and see a L4-n club boy take csre

of the farm tractor,



LiT's GC VICIPIUG ;2 2
Show Lzte: Second weex in July
show Time: Szturday, 12:3C p.m.
FEATURTES TALST
eather Ccunty Zxtension Afent
L-H Tractor l'aintenance L-11 Club Boy
Ccol sumnmer Lrinks > other
Iroiler Barbecue Tcultryman (cook)
.azrket deports ilarket Revorter
Form and L:ome Levws
SELUTICES AT IRCITIRTINS
I. County Agent's Cffice - CGrey dranes
Desg and chair
dasel, flannel:ranii, weatier
raps
II. Tractor .'aintenance - Cutdoor drop
Tractor
Grease gun
Cil
Tail
Cloth
Cperatcr's manual
III. Cool Suumer Drinks - ilk
Zlees
Chococlate
Ice cream
lizer
four glasses
nitcren set
Tanle
IV. Breiler Parbecue - Cutdccr set cr cutdocr drop
Crass .
Fireplsce (outdocr)
Zroilers
V. ‘tarket Zeporter - szme as I.

-13t-



L2T'S G0

Video
FILL LLCP - Travelling

Ssurer Zlize - "Lcét's Go
Vice

iting"

te County
afent's office

CU - 3til1l1 nicture
Peoy and tr-octor

NTYT
o~ -

Ccol drinks
(Ficture)

weather

Dolly 34 to oU of

L
(ad
o
ct
[¢e)

TISITING 2

i

~udio

LB - .usic that cugrests trevelline,

Tc Vieitinr., Yes, join
0 visiting vith the

couuty Lrteoncicn seents cf

ccunty,

Firzt ve ¢c¢ to the cffice of
the ccunty arent, ,

veur nrecct for tcday's trir,

Tme 11! Cere-=cn in sand zit down

fecr a .cment. "e'll ciiecg the

wewtlher bhafore vo st rt ount.

tc

Then we'll take & rid=s cut

see licwy a L= club bcy taikes c¢-re

of the farm tracter, cccl drinis
cuzr-rtced tc test the hct veather,
and toc 22t barlecued broiler-:

fer lunch. .e'll wind u» with a

locit 2t the market situztion
and a Girzst of the fzrw =14 hore

A Tt
!l wad e

¢

let's tawe 2 leock at the

.« G

wewtrer., (DCIUT3 CUT TH4% CVIR-

ALl UTATIUR FCRISAST)
CIViZ T 7 2DTAT3 FLTICAZT 7CR T3



Dolly cut tc .3 cf nexw
and acent

Uissolve to fil:s lcop

N

Diszsclve tc !5 cf bey
chreckins the form
tractor

CU Cperatort's Lanuzl

-14C=

AT T OTAY T DN M Yy AT T A
T ..‘IJ'J LB C - 7 STHECICIC

[ st D U
TAVS

ccoment on hicy to dress feor the
vectier 1f crsropricte.

CY: L-t's see, Ilve checxad the
water lzvel, the fuel level -
sure doen't voat to run cut cf
cas vlhen I'm bzek in tue field.,

Oy (ATZIT BLTER3) i

R Ldin wadal 4 .

creught some of oy friends aloig
to see how you take care cf your
eguinrent.

ZCY:  tello, [ r. , and hi
fclks.,

40T Tow's the tr=cteor werking?

~CY: TFine, ncw tuct ve fcllow the
directione =nd ~ive the tractor
its recular 1C Lour maintenalce
service we have reduced our
rersir and crerating ccsts con-
siderably.

A4GT: You have reculazar Jcbs to do
~Tter 1C lhcurs cof oneraticon.
2CY: The oreratcr's manual that
ccmes with the tracter gives a

list of thin-s tc do after 10
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heurs cof uce, and et cther times.
It've checked the viater and fuel

levels., I vas Just atout to
153 - egent, boy and rart service the air cleaner.
of the trzctor
(ELY ILUVI3 TC AIR CLTAITIR AID

3T.RT3 TO0 TI3ASZZ FLE IT)

[N )

1

AGT7: Co risht she=d , we'll

Fan with boy dolly watch you,
in toc CU c¢f boy werxing
on zir cleaner DCY: Ycu knew, the alr cleaner is

cne of the mcst imrortant parts
of the tractor. (TALIS A3 FT
(443)  All cof the air thzt goces
intc the motor of the tractor
zgses throuch this cleancer. The
;.3 cf air cleaner as alr ccues in through the air
parts are pointed out -
inteke (TCILT3 CUT FASSAGIZ CF AIR)
and largce particles of dirt are
filtered cut by this screen. The
alr then passes down tihis ripe,
thrcuch an cil bath, a2nd up
thrcuclh the mezsh incside this
container. 43 the 2ir a2nd oil
p=ss throurh the mesh, the oil
and dirt drop beck into this cup
at the bottom. The clean air
pzsses tihrouch into the carburetcr

1

where it :1ixes with the gasoline.,

U
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1.5 Arent and Eoy 40T: Is there much dirt left in
the il bats?

3CY:s  well, let's take a look.
(42, CVES Tix CIL DATE) This cne

CU of oil bath shewineg cil was cleurned juct a chert tine
acec «nd deoesn't seem to lock
very dirty. To make sure I dump
it cut, clean it with a cloth
ang r=fill it with clean oil of
the szme viscesity I'a using in
the crankcose., (CLEZASS CUER 2
RTFILLD)

1.5 oy and arent a~T: low much ovil do vou use to
fill the cun?

DCY:  Actuelly the cun isa't filled
to the top, there is a aarx that
shows tlie level that shcould be

i3 Boy Replaecing Cil mzintained,

Cup

ACT: I's szure that if cther furm
bevs and farmers, too, took as
(o0od cure cf their farw muchines
as you do, they could suve a lot
¢f cnerating ccets and have a
better operaztine tractcr.

BCY: Decd end I feel that the little
extra time we c¢rend in regularly

ciecking cur machinery pays
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dividends. Cf ccurse, haven't
connleted the cervice con this
tracter yet; I huave to crease
it, ckeck the c¢il level, 2nd a
ccunle cf cther jcbs,

ACTs Co richt ahezd with your job,

and we'll wzteh you.

Scy plcks ur greacse gun DLY: These newer tractorc have
and cloth and starts to
srease tractor only a few ncints to grease., It'll

only t=ke 2 minute.

aCT: I notice that you uce the
cleth tc wipe cff esch crease
fittines before you place the fun
on it.

ECY: Thzt's tc wine off the prease

CU Dirty -rease fitting, and dirt th=t huos accumsulated
wired off and grezse cun
put on there. That vay we don't et the

dirt into the bearinecs and czuse
ore trouble., Suy, 1t cure is
retting nict; Lhow about coming
into the iiouse for scrwething cocl
to drink?%

aAGT: I cculd use cne of these cold
millk drinks that your mcther makes.
Do you suppose she will ind
oy brineing my guects elong, too?

BCY: nC! oShe'll be gled to have



L




Tan with agent z=nd bcy

z2nd diesclve to th
kitchen

sey and agent enter
expty kitchen

.cther enters from
cther rcom

Fan as EKomxemaker mcves
tc refricseratcer

)

" R3: FPello, Ir. .

then and protably will even show

then hew she lelps ns tect the
neat, Ccme-on let's ro.
7y lcm, oh Lom! I brcucrht Tr.

and some of bhis frierds
in for cne of ycur specialities.
You'll
hcvz to excuce the way I look,

n=ve to et the hcusework done.

aGT: I hcepe vou don't mind ay
brinsines alonz a few friends
tccéay.

.-.L\-J‘; '.\Ot'-c;t-dllo

L.R3¢ lHicw

A

oit down while
I fix ug a nice ccol :ilk arink.
, €t us scue ~lasses,

will you pleuse?

N ey

DO AR 1 CVES TC REFRICERATCR
a0 Tanl3 0T JILE, B0C3, ALD
CHCCCLLTZ 4D TLACES Tl O

TUZ T.713. '1xer it on the table,
CI30 AR GET3 TUWL FUR 1IX3R.

about some chcculete

errm-nco’
AST:  Thet counds swell to ne. I

con't reed it s ycu can see,
but I inow boi deliciocus your

chcecolate ece-noe is. TI'11l have

[
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if you vant to watch I'as cure

yeu can tell her how to do 1it.

e LYt .mn e e AT TN
130 Lol Co 'TRATES 1.0 mﬁ "\' ] G-
, < o T T Ty oo r_-,1 A
Fcllow action 20Gy s U LATNS TRUCSLUa:E A3
D U
SIS DLEs IT.

Teats the ergs, =dds wilk ond
heats the mixture, adds checclate,

.

L'ay te serve

[N
=
w
<
(O]
<
@)
=
0
o
<

adé ice cresm if desired,

PCILNTS CUT THZ ALCULTS 7C TGE
Anl TEX VSLUZ OF LEaC0k I GLiIRAL

TTR. 2.
Tours mixture into 4 glasses and
cffers the:: to agent, son, audience,

acd Xeeps cne, Tries it.

1.3 egent and wonmzn A57: Thie just Lits the srot.
The cnly thine I'm «fraid of 1is
that it will eneil niy anretite

Delly in toc CU cf agt. for breilers ct .
DRITE TiE REST CF T3 IGG-L
sell, we've gect tc be on cur way;
we'll be seeing ycu, .
Let's 2o to cur next c¢ton,

Dissolve to film Loop LUSICLL TmEIDCE

Dicsoclve to IS cof CLCKX: Ccme on cver, I'll nut a

burbecue fireplace with
zman basting broilers courle more broilers on., I've

got some started, but didn't want

to start yours until I was sure
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ycu were scinc tc cet lere,

Acent enters

~CT:  Just @¢s well, I never quite
know wiether I'11l et to a nlzce
at the agreed time cr not. 3ay,

CU broilers ccoking these trcilers sure look ccoced,
don't tihey? I hore you don't
cird, I brecu~ht a few cf oy
friends along, too,.

.3 of cook and agt. CLCKs  .'e have rlenty, can zlways
~ut anotner half cn and trey're
so rezccnable in rrice that any-
one can afford tien.

AGT: I understand that ycu can
cet these broilers alrez=dy to
cccx for about a dcllar =nd a
quarter a piece.

CCos Thot's ricnt. I'n cetting
thet price yeelf here at the
farz. It doesn't lesave much
profit for uc poultryren, but it
zakes a ~cod bargain for the
person who's buying lroilers
for a bartecue cr for a sundey
dinner.

AGT: You sure have a nice ted of

CU ccals ceals on which to ccok.

CCCKs: That's the secret cf success



I/




CU of ccntainer of
bzrbecue sauce with
breiler being ¢irred

rgn vwith broiler to

the fire

.3 arent & cook

CU basting birds

5

w9 agent & cook
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with thesc barbecues. TI'wm using
charceczl ¢nd the idea is tc use
plenty of it. 1Lzt the charccal
burn ¢own until all the saioke
and fla 2 has rene 2nd a bed of
nct cozls rewcins. Then the
brecilers are dirzped in this
mixture c¢f coll vinegar, salt,
poultry sezsoning, penper which
has been heated and thceroughly
mixed. ‘The brciler is placed over
the fire and cooked for about
tiiree gquarterz cf =an hour.

40T T notice you keen basting the
nrcilers vith the barbecue sauce
s they ccok.

CLllis That's rigsht. Bzsting the
broilers as they coock keeps them
frcw éryving out zand adds nmcre
flaver tc the meat. I'n using
thz sare s:zuce s tlie breilers
vwere dirred 1in.

ACZT: Thoce brcilers sure lcok

geod and I'uw getting hunrry. Are

ct

ey wbout done?

~

CcC

c

iy Sume ¢f these I nut cn fircet

shculd be gbcut done., I'1ll T3zt
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tnesn while veu o over and et
sc:e salad wnd chiss on your
CU leglicrne beins twicted nl=te, 1he bcene in the drumsticxk
vwill tvist easily if the broiler
i¢ done., It cheull turn like this.

IS agent and cook ACTs  AGTHT L(LDZ T.C TLamz ITI
AT dhaat A A £ b ol

U-Il‘s’ 5401:‘: s v &y LAl
Thnls maxes a pretty well balanc=d

eal, I _u3ss I'n ready for the

culcxKen,.
N - rm ~T I hian Iahd b AN ss Rnkal
(4\-\. lae AaVvao viaodUnilli Un I'LA:T_:D

ilone you and your friends enjoy
it. You Xxncw thet ycu can do
this yourself easily with the
CU bulletin directicne in this tulletin.
This bulletin came frc:: your
of Jice, aidn't it%
T: The Eartecued Chicken bulle-
tin is available frcm the exten-

sicn cervice coffice st

or from this station, and they

are free fcr the as<xinr,

{3 =zrent and cook CLCilt  3ay, I've quite a few
ecting

brcilers tc morket, and it's
-bcut time for the market reovorts.
Come cn in and ve'll see whut

they are brinrin~ tceday.

%11l ycocu loox after tie ccoking

cf the broilers fcr a ninute?



set
=nd
screen

ACT. and CLCI lewve
dissolve to TV set
colly into a CU cf
cnly.

Dissolve tc ilarket rencrter
at desk

Discsolve to TV screen
dolly back to I3
agent and ccok

Delly in to CU Aszent

Dissclve tc film

<]

olper title slide

Super slides cr flip
Cards cf talent
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..zrket renorts azre rfiven, followed

by Farm and I'ome l.ews,

The blacibozri, macnetic becard,

cr flzapnelsrsvh, con be nsed to
five the varicus co.mecdity prices,
Tictures, slides, film can be
ustd te illuctrate farm and home
news cegment with narration by
narket renorter.

el

A0T: Thanks a lot fer thhe fine

nicnic c¢inner., we'll be tryving

h=rbecued troilers at our house

scon, I'm sure., e'll be sceing

you, «nd I hore that you will
soin us 2gain next weei, see you
tren,
iusie (thene)

4237t You have been visitinc with

the county scent., TILet's go

visiting

v

«galn next weex, Today

ve visited
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Your hc:st today was .
wext weeX we will :fgaln have

re.

shecw Loted week in July

Shiow Tige:

FEAT D53
weather
FPanel - ezl bLetate Taoxzes =nd

Assessmnents
i.urxet reports

Yara and _.cme llews

ST ATTL A AT
VR )

AUD ThCPI:

13

L
L2

I. County Afent's (Iffice -

Farel on Assessiient
and taxatlon ¢f re=l
prcperty

O VISITING

weather fcrecast, wmerizet

far: and home nevs

v.e'll co ccice vicsiting about

l estete taxes cnd assezsaents,

¥

i

3

vounty JLxtcensiocn arent
AS3e850T
sucervicor (tewn)
frecident ¢f =schcel Eczrd
Prcfessicnal assescor

cr taxation srecisalist
: wrket serorter

Crev
lLesk
Szsel and flunneliranh
yecther mans

c¢rares

Table

L, cheirs

Al-sel

Cornies of town wnd county
hudrets

Tex roll beok

frenerty cards

Fcras for netifying cvners
of assessent

aerial nap



v~
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Luind class map
(&l - ~
Charts -
l. incresse in land &

nrc_erty
. inc-eases

sales values
in assesszment

V4
3. increases in cogt cf
szrvices - tocwn
L. czre, but for edueczticn
5. 1li¢ct of cervices
€. ecuzlization r=ates
Izn cof area
Caleand:.r
Z1lzckbecard
cnarts -

ani taxes for 2C years

l., ccrpariceon of incoue
2. nuwner cf chillren

artvork
l., cney drorpins cn 2 c¢r
3 Gifferent years
2. balance - ssle value
214 assecsnent
ITT. i.zrket =Zevorter S2me as I,
L:T'3s €C VIZITING 5+ 3
Video audio
FIIM LCCP - travelling TUE. 5 - music thut cugrgests travelling
ouper slide Let's Go AZns 3Btunderd opening announcement:
Viciting
vissolve to Ccunty Aa3T: Ti. Glad tc see that you are
arent's cffice
all ready tc trevel with me todsay.

take a lcck

Lefcre we stert let's

2zt the weather situaticn.
Follow action GI‘,Q VELTIOR PCRICAZT - inrediate
and five day outlook.
“3 azent sGT: Cur visitine today ic going

to be lixited to one »nl=ce.



|




we're goins to vicit witl: :fome
of the pecnle vlio heln deterrine
Delly in to CU Agent vh«t your renl estate tares
will be. althcuch you don't pay
ycur rezl estzte taxez on veour
fara until next errin- =nd vour
scheol taxes this fell, now is
the time when the town cussecceors
are tryin:o tc detersnine the vslua~
ticn of your nrernerty,ccoparing
it vith yvour neirhbcors' «nd the
cther rrorertics in the town,

.ell, let's ro visiting.

Fil:x Locp - travelling ucicel Zridee
Ligsolve to 13 cf aGT: Le're grcine teo lock in on
Assecscr, cupervigor,

Professional assessor, 2 crcup wio £re all interested
end Yrecsilent cf kd,

of zZducation in real ectate taxes and wihic

in one wazy cr another have soume-
thins tc do with the cmount of
taxes naid by you =& aa owner
of prorerty

CU c¢f each of the ranel Introiuces the panelicts.

rembers as introduced.

THE DISCU . 3TCH V/CULD CCII' U3 FRCD
il
[

U2y JITH $5.CH CF ThHE FALS
Lo Fanel IijdR” DI"CJSSIL& THE PAGRY JTU
SLICH LE I35 ¢ G Df Fh 1L.Lni’f ’ Al D

ST

TLI :14 :ii\— I PuSC- .n-\‘ (._: LL '\;1 I-lI\ LD e

LA .

4Ty
BI3.

CU of ussessor The zssesscrs' job.



CJ cf assessuient rcll

CU ¢f nctificaticn given
nrenerty cwners

CU of czlendar with
irievance day circlea

CU of Supervisor

CU cof ecualization r=tes
cf celected tovns

CU of town and ccunty
budrets.

o]
(0
V3
4]
=

Su ¢f precident cf
27, ¢f Zdue,
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Peteraine thie velustion cf
rriuocrty (rezl ectate)

iake up the assessment roll

i.ctify cvners of real estate
of any chsnre made in the
assess=d valuatiocn of their
rronerty.

i’cld a ~rievasace d=y in august
at wpich time real ecstate
cvners can tzlx with the
ascegsors about the assessed
veluaticn ¢f their »rorerty.
nlso, to rresent cun-corting
infoructien thst may show a
need for a ch=ance in the assessed
valusticn of the rroperty.

T.le suprerviccr's recponsibility
=s the chief ficcs1l cfficer of
tihe tcwn, also as a sember
¢f the bezrd cf supecviscrs.

i uy be a cember cf the igualiza-
ticn ceowittee of the Loard of
Sunerviccers wio sets the ecuali-
zatlon rate fcr the ccunty.

althrurn not directly ccnnected
vitli the assessrent of property
in 2 tewn - is in a nociticn
to 'elp determine the tux rate
for tle town and county.

In thic resrect 1z mcore tlan

cli htly ianterested in the

tovn ssscszrent, its cceor-riscn
tc cther tovns in the county,
and the like.

TOOE TS OTLALD (F IDUT

d
.
-

1]

Is interested in the =ssess.ent
¢f ~rorerty =nd nronerty tuzes
as it 1¢ the chief ccurce f
money for edvcation.

[
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Tl.e Lacremscd ccst of eduveation,
rore students, new buildines,
rwere tescihers, nifher salzries,

CJ c¢f sore cf the creater =nd tie like niave reiced eschocl
ccsts in educaticn tuxes in the rest ceveral yeors,

(lict=d cn chart)

The ascess=d valuztion cof the
~rcrerty in the school ais-
trict lLes also had ccie effect
or. the =zumcunt ¢f new building
tict cculd be dcocne, ost central

CU c¢f schocl dictrict Gletricts cover cre than cae
bcunderies c¢n wan of tevnenip ond, therefcre, in-
tocwnelbirs ecuitices in assessients,

PROTTLISICUAL ASBIRI3 R:

CT cf prcfessicnal
1SSessor Used by rany towns and municl-
ralitics tc ascist in reassess-
ment of rrererty, to asrrcach
a vzlue nezrer tihe correct
value, and to help vith t:he
corrzctica ¢f inequ=ziities,

ien't go xiuch the ancunt ¢f
e

he assessed veluaticn of the
rrererty; it 1e¢ the socunt cf
rcney that the nreverty cvner
naye in taxes, that bothers nhiw,
CC cf figurine an The a2nount of tox pald ic de-
examnle tax rived frem the assessed velu -
tion xultirlicd by the tax rate
tcriczal bvackrorceund cf taxation

i
¢f oreorerty.
1. Conceiv=:l as a nmesnns of

rais lHF “llu.h_c revenue sccord-

in~ tc tle tzv-ayvers ability
to 2y agc evicenced by
ownerchin ¢f prcoerty.

e b, T:zsed cn bcth the “des of
vJ = zrticrk to <hew Lbility tc »~ay wnd th-t
St:.e (f the services precerty Cv.oers receive
cvern.ent Leuelits.,

1. pollce prctectiou

2. fire nrctection

3., ¢gcoed reacis, ond

. .
re like

ct

c. Scheuvlin. feoxr the rreoperty

=r's chiléren.



LE8Sessor

¢f farm
41 residence V]th

rictures
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gse 1n services denired

,.' . L4
(Town wnd Scanty governvent)

ces ’~vh nct <nly heen
ezzed but tire cost of cer-
¢ wlco increassd,

e end dusc nct szt to ve 1a

St preresty eclling at rrices
ni oner theon ncecrmal - DI‘Oble:ﬁ

cf szecesing gt fair firure,

feny new rurel acn-
fors Loeawes rve rrevided enother
“r;blc: in equitable assessing
with ferme

r prerertles ure ‘znerwlly

ssessed for a rre~ter chore
cf full valae tinan rurael
recidences.

TLers en2rslly nay more nroverty
than cther individusls with
net inco-.e.

w
e (O
i e
[u=]
(G
=

That taxes de nect 7o up cr dewn
in acccrdunce vith inccue c¢f
vecirlae.

UL o3T LG A32353CR:

Cver a long pericd of time,
far~ers =re abcut as well off

2s trhey would te withh an eguiva-
lent s.cunt of ucney roiced by
cther leavies.
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Ircererty tox ic fasuoicned to

CU ertvork - ncney roin- rrevice = steady volune of revenue
irs dcwn intc tue or frco yezr tc vear.
three different years
™2 hig provles thoush is to
re:ssese ¢r revalu=te nrorerty
tc Lrins »rorerty tuaxes in line
with pe “lc s idens cf ecuity
or fuirr-cs in rroperticning
tiz t.ox burden.
ottennt to strike a fair balance
CU urtworgs - balance - of ussecscd values tused on
assessnent o cne zicfe, e.rnincss or sele v=lue cf the
szale value or ecrnin:gs rrcnerty.

on the cther
roverty valuzticns are based
cn full vslue or czcime nercentace
¢t full and true value.

STTAT AT cToTT SN M
13337727 CF I, CF EDUCATICL:

-

CU c¢f Fres. of =4,
Eincation Cf cource, ve zre cften sccused
of c(vercnending for schocels.
Cut costs hizve gone un in
scheecls tre sawe =s in cther

nlaces,
CU pull chart “.esides we Luve Lhad a larce
3 cr 4 cost coapari- increxce in the nuskter c¢f chiliran.
scns znd tne nurher cf
chilildren rojected forecast cof earcllment

in schccle yet to ccre.

CU rrofesesicnzl cssessor SCLEIEICIAL 553 335350R:
cr taxaticn specialist
Irotle:i:s cenfreonted in tax
exen ted nroperties cr rnrover-
ties rartizlly t=zx exemrt.
CU of these helps Dicenssion c¢f some cf tire things

uced to ucssess pronerty

file c«#rds cn eacih nrozerty

zerizl maps

forms for notifyine vro=2rty
owaners cf chanre in assessment

land class maps

CU chzart cf tax increase Trends in croperty tux - has
cowrcariscn increczscd more than cther taxes
Scme ¢f the reacons for increase -
tieines it tc needs znd decires
cf neonle.

-



CU ¢f nrcfessicnal
gssessor or tavaticn
specialict

23 of panel

Dissclve to film loop

CU of nmarxet renocrter

Uicsclve to agent

viesclve to filx loop
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I'oint ocut th«t =zsesscrs try
tc dc an equitable job cf
agssessing rropnerty, that cther
cev't cfficers try to.

If pro-erty cuner has prcblews
abcut his esse ecsgrent, grievance
dzy ¢iveg hiwv the opportunity
te diecusgs this crievance with
the zssescors.,. Late of this
crievepce day in srea,

w

Sulrary ¢f a few rnoin

H£¥T: It's =“beut tire to leave this

diccussicn ¢f assessments of

prorerty and tezes anud ctart

)]

bocic to the coflfice. (n the weay
beck we will stcn» =t the TV
cst=ticn and see the market

re crter.

CUCICAL ERTINGE:

[ Rtan] ™ Ny AT LY - R b aion ]
.'.A'IR'NJT ;\.lJ PR RN RN Z _JJ .LA .L UodaiNiLL
|

SITLALILZ MD FURL ¢ D UG T RIS,

4CT: It has been nice to have you

travelllng with me today. Ilow

about conins along next weex,

when we'll bte visiting some

more farms and homes in

county. Sc long 'til then.

Theme:

St=nd=rd cloce.



Show Dat

shew Tim

iorket R
Farm ana
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LET'S GC VISITILG 4 4

e: Fourth weex in July

e: 12:30 p.ii.

eportg
Home lews

IIT.

IvV.

of fice

e
o
&

1ty arent's

L=l Coump

Farm cafety

Freezing Veretables

l‘arket reporter

Mo T o
DALTTT

ceunty Agent

L-i: Club Arent
acricultural csngineer
Howemaker cr lcne Acerlt

T

Larxet sencorter

rranes

Cesk

.eatltier zaps
fasel

Filw or Slides cor
pictures shcwing
carip life

Cutdoor drop
raper headlines
©lackbcard and e:zse
a
t o

H

S

Toy tractors a2né cars
Zozrd set un te lo

lilte hishway
warning flag
Jectch-lite
rictures
Toy inplenents
artworix
Tull chart

e

-

I

Ilitchen set
freezer containers
“reen beans

raife
Yots and pans
Chart

TV scnitor
ieutral basckground

Samne as I.



f£1lm Locep

surer title clide

Dicsclve to County
Acent's cffice

Ul
o
[}
0
(2
()
o
ct
[AV]
ct
jal
W
w
-

Dolly in to CU cient

Ten vith agent to
neather map

Follecw the acticn
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CO VIZITIVG f 4

= m - i Y sroovra TP ST
RO TALUTG Clo ™ifs LR

It w11l te all richt then if I
trins some cf oy frierd: down
to your camp. w¢'ll be tiucre
cshertly.

(TC T2 AUVDIEOT)

Lisa JLhilLo ol

cere con in. I vas just waking
soise last winute arraanscrents
for cur trin to the 4-H club
ccln. along

casip. dow avcutb

1

with e todry as we visit the

canp, visit a homenmalker in the

midct cof freezins some frults

and vecetables, and learn some-

thir:s about tractor s:=fety.
SJefore we leave, let's take

a lock at the weather situation.

(CIVES TIZ VEATITER FCRBCAS™ TCTH

I.: EZDILTE A-D 5 DAY CUTLCCK)
That's the weather ricture
for tcday. If you're resdy,

we'll ctart for the 4= camp,



Film Loop

Dissolve tc filued
highligents cf sone
cazip activities or
to slides & pictures
or a set with 4-HK
wembers doing crafts
werk

or

Q

15 arent and L4-I ecent

Fan with zgents to
group doing crafts
worx with an instructor

CU cf club members
Qoing crafts work

-160=-

L.USICLL TRIDGHE

~
44

L~

Ly=x

T: Yere we are at the 4-if

Cuzmr., Lock et thecee boys and

m
e

rls; they sure loox like
thev're enjcying thnemselves,

don't they? Iy the way, here

e

g , 4=II club

arert who is directine the camp.
i « I trourht come cf

my friends cut tc cee these
younge peorle in canring situs-

ticn,

I ACT: i and vwe welcone

yveu and yeur friends to Caop

fine camn so for snd I think
the toys und glrls are enjcying
it. Core on cver and see what
they ere doing in their crafts
ViOTYK.

ITCH-UP

T
CT Til3 GRLTY

PR CROD S

YT m oA T ~T
ULl YRSV IL.....ET;;?I'.'!G

- Lasdaly AN

1 AGT: As you can see the group
is working cn an article in thelr
crafts wcrk., They will finish
and be ready to take i1t home with

thex vhen camr is cver.



CU of craft work done

agent & arcent

CU Ticture of swimming
in pool

CU picture of instructors
working with swimrers

AGT:

not cnly learn

These boys

-1¢cl-

and girls then

to workx with

their h=z=nds but cet sciething

to take
L= a4GT:

wcrxing

hcre,
Thie things they are

cn now ore juct cne of

the several =rticles they will

4i%3)

i

ke here at canp snd take hcome,

l’ere are come c¢f the cther

iterie they have ccapleted.

ATT:

nc

t

These

zre fine, They must

only do good work but do it

rapidly, toc. TIiow zbcut chowing

ue

sorsie ¢f the other activities

yeu h=ve fer ycur camrers.

2 -
-3

v,

£

-
a7

e try to have «omething

for the ycunssters te do from

sbout 7:30 in th
0:30 at nicht,

inclucde swimming,.

rerning until
Thece thines

we try to

teach non-swimmers hov. to swim

and hene thoce that can swia

come will ixzprcve,

“we have a

staff of counsellors wlio work

with the grouvs

their ability.

W e

zlco like to

sccording to
wohen roseible

G0 somne vwork
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wvith water cafety and life saving.
Cf ccurce, one c¢f ocur most
CU Yricture boy eating porul.:r cctivities 1s =cting.
anretites seem to gcet sreater
wien beys wre at camp. e feed
CU licture croup eating thie croup three neals a day

before

P

and cive thew a snac
tliey retire at ai-nt. e have
a staff of ccoks that prepore
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