A STURY OF THE RESEARCH PROCESS
NECESSARY TO DESIGN A PUBLIC DINING
ROOM IN THE STYLE OF THE LATE
VICTORIAN PERIOD AS INTERPRETED
THROUGH THE EXTANT ANTIQUES OF
THE GRAND RAPIDS, MICHIGAN

GEQOGRAPHICAL AREA

Thests for the Degres of M. A,
MICHIGAN STATE UNIVERSITY

Horace Crane Day
1963




MICHIGAN STATE UN'VERS'TY‘RYS
TRTLES ELITHIG W SETED 8y
CTRUERE: QFF H)

LIBRARY
Michigan State
University

7
B HU'dC@ Crare

oy

) Study OfF
2 R

Day, Horace Crane

A Study of the Research
M.A.

|
’%ﬂ-ﬂGAN STATE UNIVERSITY

EGE OF Him
REFERENCE L?gﬂi%g!-my

: S Re&earch P
- 763 I-IFD

Process Ne

|
{
[

Faoc




PLACE IN RETURN BOX to remove this checkout from your record.
TO AVOID FINES return on or before date due.
MAY BE RECALLED with earlier due date if requested.

DATE DUE

DATE DUE

DATE DUE

6/01 c:/CIRC/DateDue.pé6!

5-p.15




A STUDY OF THE RESEARCH PROCESS NECESSARY TO DESIGN A

PUBLIC DINING ROOM IN THE STYLE OF THE LATE VICTORIAN

PERIOD AS INTERPRETED THROUGH THE EXTANT ANTIQUES OF
THE GRAND RAPIDS, MICHIGAN GEOGRAPHICAL AREA

By
HORACE CRANE DAY

A PROBLEM

SUBMITTED TO
MICHIGAN STATE UNIVERSITY
IN PARTIAL FULFILLMENT OF THE REQUIREMENTS
FOR THE DEGREE OF

MASTER OF ARTS

DEPARTMENT OF TEXTILES, CLOTHING AND RELATED ARTS

1963



PREFACE

THIS PROBLEM 1S AN ATTEMPT TO ILLUSTRATE THE RE-

LATIONSHIP THAT EX]STS BETWEEN THE ART OF INTERIOR DESIGN

AND THE FUNCTIONAL REALITY OF THE INDUSTRIAL PROCESS OF

FOOD SERVICE. IT 1S DIRECTED 1IN GENERAL TO READERS 1IN

BOTH FIELDS WHO SEEK A BETTER UNDERSTANDING OF THE PROB-
LEMS INVOLVED IN RESTAURANT DESIGN AND LAYOUT, IN PAR~
CONTACT

TICULAR IT IS INTENDED FOR DESIGNERS WHOSE DAILY

WITH RESTAURANT PLANNING AND DESIGN COMPEL THEM TO COPE

WITH THE VARIOUS REQUIREMENTS OF FO0O0D FACILITIES LAYOUT.,

FOR A PRODUCTION OF A WORK OF THIS SCOPE THE WRITER

IS DEEPLY GRATEFUL TO Miss Mary SHIPLEY, ASSOCIATE PRO=-

FESSOR; TEXTILES, CLOTHING AND RELATED ARTS FOR HER

GUIDANCE AND ASSISTANCE IN COMPILING THE DATA AND EDITING

THE MANUSCRIPT AND FOR HER CONTINUED ENTHUSIASM AND FAITH

IN THIS PROJECT, THE WRITER ALSO WISHES TO THANK Miss

GLADYS KNIGHT, ASSOCIATE PROFESSOR, ScHooL OF HOTEL, RES-

TAURANT AND INSTITUTIONAL MANAGEMENT WHO GAVE OF HER TIME

SO UNSELFISHLY IN ASSISTING THE WRITER TO PLAN THE RESTAU-

RANT LAYOUT USED IN THIS PROBLEM AND FOR HER ASSISTANCE N

EDITING THAT PORTION OF THE MANUSCRIPT DEALING W!ITH THE DE-

SIGN OF THE RESTAURANT OPERATION,. THE ENCOURAGEMENT AND

ASSISTANCE GIVEN THE WRITER BY THE MEMBERS OF THE GRADUATE



s . ’ - .
. . .




COMMITTEE - DR. MARY GEPHART, DR, JOANNE EICHER AND MR,

ROBERT BULLARD = 1S GRATEFULLY APPRECIATED.
MR. WiLL1AM DuNN, DIRECTOR, GRAND RAPIDS FURNITURE

MANUFACTURERS ASSOCIATION WAS OF INVALUABLE ASSISTANCE.

WITHOUT HIS HELP THIS PROBLEM MIGHT NEVER HAVE BEEN POSSIBLE.

THE WRITER IS ALSO INDEBTED TO THE OTHER MEMBERS OF THE

GRAND RAPIDS COMMUNITY WHO ASSISTED IN THE COLLECTION OF

THE DATA -~ MR. FRANK DuMonD, DIRECTOR, GRAND RAPIDS PuBLIC

Museum; MR, W. D. FRANKFORTER OF THE GRAND RAPJDS PusLIC

Museum; AND MR. DALE FORD OF THE JOHN WIDDICOMB FURNITURE

COMPANY, THE ASSISTANCE GIVEN BY MR, HAROLD MOORE OF THE

CHARLOTTE CHAIR COMPANY S GRATEFULLY APPRECIATED,
HOWEVER, THE WRITER OWES H!S DEEPEST GRATITUDE TO

HIS PARENTS., THEIR UNSELFISH AND GENEROUS ASSISTANCE AS

WELL AS THEIR FAITH AND UNDERSTANDING HAVE PERMITTED THIS

EXTENDED PURSUIT OF THE ACADEMIC LIFE.
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CHAPTER |

INTRODUCT I ON

OVER THE PAST THREE HUNDRED YEARS THE SHORES OF
THE NORTH AMERICAN CONTINENT HAVE BEEN A HAVEN FOR THE
PERSECUTED AND OPPRESSED PEOPLES OF THE WORLD., DurING
OUR OWN CENTURY TWO WORLD WARS HAVE PROVED TO BE A CATA=
LYST TO THE MIGRATION OF WHOLE GROUPS OF PEOPLES TO THIS
COUNTRY, IN MANY INSTANCES THESE GROUPS HAVE BEEN ABLE
TO ESTABLISH SMALL ETHNIC COMMUNITIES WITHIN THE FRAME=—
WORK OF THE AMERICAN SOCIAL STRUCTURE, ExXiMPLES OF
THESE AMERICAN SUB=GROUPS ARE SAN FRANCISCO'S CHINATOWN,
DETROIT'S HAMTRAMCK, OR THE CONCENTRATION OF SWEDES IN
VARIOUS SECTIONS OF MINNESOTA. THESE GROUPS OF PEOPLE
OFTEN EXERT AN INFLUENCE, REGIONAL AND NATIONAL, UPON
CLOTHING STYLES, FOOD HABITS, AND THE ARTS AND CRAFTS.
MANY RESTAURANTS THROUGHOUT THE COUNTRY HAVE USED THE
ETHNIC BACKGROUND OF THEIR REGIONAL POPULATICNS TO PRCVIDE

THE ATMNOSPHERE FOR THEIR DINING ROOMS, NeEw ORLEANS HAS

ITS ANTOINE'S AnND 1TS BRENNEN'S; SAN FRANCISCO 1TS Tokyo

SUKIYAKI MINNEAPOLIS 1TS VIKING ROOM; AND EVEN GRAND

RAP1DS, MICHIGAN, IN DEFERENCE TO ITS GERMAN POPULATION



SUPPORTS THE SCHNITZELBANK, A MODIFIED STREET=LEVEL RATHS=
KELLER,

WHEN A THEME 1S NOT PROVIDED FOR DINING ROOM
FURNISHINGS AND APPOINTMENTS BY A LOCALE'S COLORFUL
FOREIGN POPULATION THE ATMOSPHERE FOR RESTABRANTS IS
OFTEN TAKEN FROM AN HISTORICAL PERIOD THEME, NeEw YORK
HAS THE ELEGANT FORUM OF THE TwWelLVE CAESARS AND THE HAND-
SOME CAVE OF HgnrI 1V, CHICAGO PROVIDES ITS DINERS WITH
THE EMPIRE Roowm, A New ENGLAND WATERFRONT FISH HOUSE,
THE NANTUCKET COVE, HAS BEEN FAITHFULLY TRANSPLANTED IN
SAINT LOUIS WHILE THE ELEGANCE OF THE VICTORIAN GOLD
RUSH DAYS ON THE WEST COAST HAS BEEN CAPTURED IN THE
FAMOUS ERNIE'S OF SAN FRANCISCO,

IN A PUBLIC ROOM SUCH AS A RESTAURANT
THE ELEMENT OF UTMOST IMPORTANCE 1S A SENSE
OF THE THEATER IN=SO-FAR-AS A ROOM'S FORCEFUL
PERSONALITY, LIKE A STAGE SETTING, WILL $TIM-
ULATE THE PATRONS TO SPEND MORE READILY.

THE IMPORTANCE TODAY OF THE DESIGNER=CRAFTSMAN AND
THE INTERIOR DESIGNER IN THE INSTITUTIONAL OR CONTRACT
FIELD 1S BECOMING INCREASINGLY IMPORTANT, "ATMOSPHERE

IN A RESTAURANT IS CONSIDERED NEXT IN IMPORTANCE TO rooo."2

'RoseRT DE VEYRAC, "ELEMENTS OF ELEGANCE", INSTI=
Tutions, XLVIII (AuveusT, 1961), P. 58. -

2"Aurue~rnc COOKERY, AUTHENTIC DECORATIO:",
AMERICAN RESTAURANT, XLIV zJANUARY, 1962), P. 27.




DESIGN ASSUMCS AN EVEN GREATER IMPORTANCE IN THE
CHAIN OPERATION OR IN ANY RESTAURANT WHERE AN INTIMACY
BETWEEN HOST AND GUEST IS AN IMPOSSIBILITY,

THE IMPORTANCE OF DESIGN CAN BE
SUMMAR I ZED THUS: A WELL DESIGNED RESTAU~-
RANT SERVING INDIFFERENT FOOD CAN SUCCEED.,

A POORLY DESIGNED RESTAURANT SERVING
INDIFFERENT FOOD WILL FAIL, A POORLY
DESIGNED RESTAURANT SERVING GOOD FOOD WILL
SUCCEED TO THE EXTENT THAT THE OWNER OR i ‘~-% -

MANAGER CAN PROJECT HIS PERSONALITY.'

THIS NEW INTEREST IN THE SPECIALIZED SERVICES OF
THE DESIGNER HAS LED SUCH MEN AS NORMAN GINSBERG, PRES=—
IDENT, NATIONAL DESIGN CENTER, NEw YORK CITY TO UNDER=~

SCORE THE |IMPORTANCE OF THE DESIGNER IN THE CONTRACT

FI1ELD.

e o o« INTERIOR DESIGN TODAY IS AN
INTEGRATED PART OF AMERICA'S BSELF IMAGE,
EMBRACING HOMES, BUSINESSES AND PUBLIC
INSTITUTIONS., AT THE CONTRACT LEVEL FURN=-
ISHINGS PLAY AN INCREASINGLY IMPORTANT
ROLE IN THE NATION'S STANDARD OF LIVING,
lNFLUEgCING BOTH THE EGONOMY AND THE TASTE

LEVEL,
ALTHOUGH CONTEMPORARY DESIGN ALLOWS FOR A GREAT

DEAL OF LATITUDE IN CREATIVITY, THE AREA OF TRADITIONAL

DESIGN IS MORE RIGIDLY SET BY HISTORICAL FACT. THIS

IJOAN ADLER AND WiLLIAM ATKIN, INTERIORS Book OF
RESTAURANTS (NEw YORk: WHITNEY L1BRARY OF Design, 1900),

P. 30,

2NORMAN GINSBERG, "THE NATIONAL DESIGN CENTER,"
ConTrACT, | (OcToBER, 1961), P. 58.






MEANS THAT TODAY THE CREATIVE ASPECT OF TRADITIONAL DESIGN
LIES IN COMBINING THE ELEMENTS OF HISTORICAL IMPORTANCE
WITH ELEMENTS OF CONTEMPORARY FUNCTIONALISM,

DECORATION TODAY IS A VERITABLE
UNITED NATIONS OF ART. A CONTEMPORARY
INTERIOR MAY HAVE STYLES FROM DIVERSE PERI0ODS
AND PLACES COMBINED INTO A HARMONIOUS WHOLE.,
THIS IS IN KEEPING WITH THE WORLD TODAY, WHEN
MECHANCCAL SPEED HAS PUSHED BACK HORIZONS AND
REDUCED THE BOUNDRIES OF TIME AND SPACE AND
WE ALL LIVE NEARER TO EACH OTHER , . o THE
SPIRIT OF DESIGN TODAY IS A JUDIGCIOUS COM=
BINATION OF THE OLD AND THE NEW.

THE FOLLOWING QUESTIONS HAVE OFTEN BEEN ASKED
CONCERNING TRADITIONAL DESIGN.

A) HOW HISTORICALLY VALID DOES A TRADITIONAL
DESIGN HAVE TO BE?

B) ARE REPRODUCTIONS PER SE BETTER THAN
ADAPTATIONS?

¢) WHERE DOES THE MATERIAL FOR SUCH DESIGN
COME FROM?

€) HOw 1S IT GATHERED?

TO ANSWER THESE AS WELL AS OTHER PROBLEMS A RESEARCH
PATTERN SHOULD BE ESTABLISHED AND CRITERIA EVALUATED AS A

GUIDE FOR DESIGNERS IN PREPARING TRADITIONAL CONTRACT

DESIGN.,
THERE 1S NOT AS YET A CODE OF PROFESSIONAL OR

ETHICAL PRACTICE FIRMLY ESTABLISHED AND RIGIDLY ENFORCED

8Y THE AMERICAN INSTITUTE OF INTERIOR DESIGNERS. THE

Ipiom WITH A NEW

5 MANN, "OLO ENGLISH
WiLL1am PAHL ) (MarcH, 1961), P. 112,

AMERICAN TwisT," INSTITUTIONS, XLvinl




TASK OF ESTABLISHING STANDARDS BECOMES, THEREFORE, THE
RESPONSIBILITY OF EACH INDIVIDUAL DESIGNER, HOWEVER,
BEFORE A STANDARD IN ANY FIELD OF HUMAN ENDEAVOR CAN BE
MET, AN OBJECTIVE MEASUREMENT MUST BE ESTABLISHED, THIS
PROBLEM WILL ATTEMPT TO PRODUCE A BASIS OF JUDGMENT FROM
WHICH INDIVIDUAL STANDARDS MAY BE ADAPTED AS GUIDES FOR
THE DESIGNER WHO WISHES TO CREATE A MORE HISTORICALLY
VALID TRADITIONAL CONTRACT DESIGN,

AN INTERIOR DESIGNER DIFFERS FROM AN ARTIST OR A
SCULPTOR., THE ARTIST AND SCULPTOR CREATE FOR THE SAKE
OF EXPRESSING AN IDEA. IN THEIR WORK THE SATISFACTION
OF EXPRESSING PER SE OFTEN TAKES PRECEDENCE OVER THE
NECESSITY TO COMMUNICATE THE IDEA TO A GIVEN AUDIENCE,
THE INTERIOR DESIGNER CREATES FOR THE SAKE OF SOMEONE
OTHER THAN HIMSELF3 HE DEALS IN SERVICES, USING HIS
CREATIVE ABILITIES TO SATISFY MANY DIFFERENT CLIENTS WHO
EACH HAVE THEIR INDIVIDUAL NEEDS, DESIRES, LIKES AND DIS~
LIKES THROUGH AN ENHANCEMENT AND INTENSIFICATION OF THE
PERCEPTUAL ENJOYMENT OF THEIR SURROUNDINGS.'

IN ORDER THAT THIS PROBLEM MIGHT REPRESENT AN
INVESTIGATION INVOLVING AS GREAT A DEGREE OF REALITY AND
PRACTICAL APPLICATION AS POSSIBLE A THEORETICAL CLIENT,

A PROPOSED RESTAURANT OPERATION, WiLL BE INTRODUCED,

IN AN ATTEMPT TO PRODUCE A BAS|IS OF JUDGMENT FOR

IVICTORIA K. BALL, THE ART OF INTERIOR DESIGN
(NEw YORK: THE MACMILLAN COMPANY, 1960), P. O.




DESIGNERS
FOLLOWI NG
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Vi.

Vit.

Viit,.

6

WORKING IN THE AREA OF TRADITIONAL DESIGN THE
STEPS WILL BE TAKEN:

SELECTION OF A SITE FOR THE RESTAURANT AND A
CHOICE OF THEME,

DesiIGN OF THE RESTAURANT OPERATION TO |LLUS=
TRATE ITS IMPORTANCE IN THE TOTAL DESIGN,

INVESTIGATION OF THE AVAILABLE PRIMARY SOURCES.,
A. PuBLIC LIBRARY,

le CITY RECORDS.,

2. CITY HISTORY,

3. NEWSPAPERS.
B. PueLiIC MUSEUM.

INVESTIGATION OF SECONDARY SOURCES.
A. CURRENT FURNITURE MANUFACTURERS CATALOGS.
B. INTERVIEWS WITH DESIGNERS AND BUSINESSMEN,

ESTABLISH QUALITY CHECKS ON TRADITIONAL REPRO-
DUCTIONS OR ADAPTATIONS IN FURNISHINGS WHENEVER
POSSIBLE TO ASCERTAIN THEIR FITNESS FOR CONTRACT

USE.,

A VISUAL AND DESCRIPTIVE PRESENTATION OF THE
VARIOUS ELEMENTS CHOSEN FOR THE FINISHED DESIGN.

A DISCUSSION OF THE TIME AND EXPENSE INVOLVED
IN SUCH AN INVESTIGATION AND ITS ULTIMATE
ECONOMIC IMPORTANCE.

AN ATTEMPT TO DELINEATE A STANDARD FOR THE
DESIGN OF TRADITIONAL INTERIORS AND THE APPLI=-
CATION OF THIS STANDARD IN CONTEMPORARY RES=

TAURANT PLANNING,



CHAPTER 11|
REVIEW OF LITERATURE

THE IMPORTANCE OF THE INTERIOR DESIGNER IN CREATING
FUNCTIONAL, PLEASING AND LASTING DINING ROOM FURNISHING
APPOINTMENTS AND DECORATION CANNOT BE DENIED. HOWEVER,
THE LACK OF PUBLISHED DATA REBGARDING THE ROLE OF THE
DESIGNER IN THE RESTAURANT INDUSTRY IS SIGNIFICANT IN THAT
IT POINTS UP THE NEED FOR A MORE THOROUGH STUDY IN THE AREA
AND A BETTER UNDERSTANDING THROUGHOUT THE INDUSTRY OF THE
BENEFITS THAT CAN BE GAINED THRCUGH THE USE OF A DESIGNER'S
SERVICES.

RECENTLY SOME OF THE TRADE JOURNALS HAVE ATTEMPTED
TO INFORM MANAGEMENT OF THE USEFULNESS OF A DESIGNER AS A
PART OF THE PEANNING TEAM WHEN A NEW INSTALLATION IS BEING
PLANNED AND BUILT.! THE DESIGNER'S ROLE AS A COORDINATOR
OF THE MYRIAD OF DETAILS WHICH ARE REQUIRED IN CARRY ING
OUT A DESIRED MOTIF OR THEME CAN BE OF GREAT IMPORTANCE

TO THE SUCCESS OF THE OPERATION.

COMPLETELY INTEGRATED DESIGN 1S SIM?LY
ONE WAY OF PLEASING A PROSPECT'S OR A GUEST'S

lu |y pPays 10 PLAN FOR INTEGRATED NDesiGN," THE
HoTeEL MoNTHLY, LXX (JANUARY, 1962), P. 20.

7



SENSE OF BEAUTY AND SYMMETRY = JUST AS IT IS

ONE WAY OF INSURING EASY REMEMBERANCE , + o A

SINGLE 'IMAGE' 1S MORE EASILY REMEMBERED THAN

A HODGE-=PODGE OF UNRELATED IMAGES.,

THESE TRADE JOURNALS HAVE ALSO ATTEMPTED TO PRO-

VIDE A GUIDE FOR MANAGEMENT‘TO JUDGE GOOD BOESIGN WITH
RESPECT TO 1TSS ABLLITY TO SERVE AS A LONG TERM [INVEST=-
MENT, THEY REPORT THAT A DESIGN WILL BE LASTING AND

THEREFORE A GOOD ONE:
« o o« IF IT IS NOT JUST ANOTHER VERSION
OF A CURRENTLY POPULAR DESIGN CLICHE, IF IT RAS
SOME CHARACTER OF ITS OWN, AND IF IX FITS THE
MARKET TO WHICH YOU WISH TO APPEAL.
PUBLISHED REPORTS OF THE RESEARCH PROCESS INVOLVED
IN ESTABLISHING AN AUTHENTIC TRADITIONAL ATMOSPHERE IN
A RESTAURANT HAVE BEEN LIMITED TO THE WORK DONE BY RES-
TAURANT ASSOCIATES, A NEw YORK CORPORATION. THIS ORGAN=-
1ZATION OWNS AND OPERATES A SERIES OF RESTAURANTS. How-
EVER, THEY ARE NOT OF THE CHAIN TYPE IN WHICH ALL ARE

EXACTLY ALIKE. NEARLY HALF OF THEIR INSTALLATIONS ARE

SO INDIVIDUAL IN ATMOSPHERE AND GEBSIGN THAT [T IS HARD

TO CONCEIVE OF THEIR CORPORATE OWNERSHIP,

WHILE DENYING THAT THERE IS A "SET FORMULA" FOR

CREATING AND OPERATING A SUCCESSFUL RESTAURANT, THE
ASSOCIATION HAS ADOPTED A COMPLETELY PROFESSIONAL ATTITUDE

TOWARD ALL PHASES OF RESTAURANT CREATION AND OPERATION AS

lisi0.

21 |s INTERIOR DESIGN A LONG-TERM INVESTMENT
INSTITUTIONS, L (MarcH, 1962), P. 167.

1
",







(o)

WELL AS IN MAKING EACH RESTAURANT FIT ITS LOCATION AND

MARKET., THIS ORGANIZATION HAS DEVELOPED A LIST OF

BASIC "STEPS TO SUCCESS" WHICH THEY USE TO DESIGN A
RESTAURANT AND WHICH ARE EXECUTED IN THE FOLLOWING ORDER:

le« A THOROUGH MARKET SURVEY OF THE LOCATION
AND OF THE POTENTIAL PATRONS WHO FREQUENT
ITS NEIGHBORHOOD.

|ls THE BREATION AND DEVELOPMENT OF A CENTRAL
THEME APPROPRIATE TO THE LOCATION AND ITS
MARKET.

l1le AN EXHAUSTIVE AND COMPREHENSIVE RESEARCHING
OF THE ATMOSPHERE, MENU, APPOINTMENTS, AND
SERVICE REQUIRED TO DEVELOP THIS THEME WITH
AUTHENTICITY, SINCERITY, AND CLOSE ATTENTION
TO DETAIL.

IV. DEVELOPMENT OF THE PRODUCT = THE ATMOSPHERE,
THE MENU, AND ITS MERCHANDISING = SO THAT
IT IS TRUE TO THE ORIGINAL CONCEPTION, WITH
NOT A SINGLE NOTE OFF—KEY,

V. TRAINING OF THE PERSONNEL FAR IN ADVANCE OF
OPENING, SO THAT THEY ARE THOROUGHLY INDOC-
TRINATED WITH THE COMPANY'S CONCEPT, FEEL
THEMSELVES AN INTEGRAL PART OF THE OPERATION
AND ITS MERCHANDISING, AND ARE DEDICATED TO

1TS SUCCESS.

Vi. FOLLOW=THROUGH, ONCE AN OPERATION 1S OPENED,
TO MAKE CERTAIN THAT THE ORIGINAL CONCEPTION
IS BEING ADHERED TO, AND WHENEVER POSSIBLE,

IMPROVED.

THE GROWTH OF MAJOR INDUSTRY IN THIS COUNTRY s

IRESTAURANT ASSOCIATES, INC., "PLANNING FOR A
SuccessFuL OPERATION," THE CORNELL HOTEL AND RESTAURANT
ADMINISTRATION QUARTERLY, |1l (May, o6Tl), p. 10.

2la|o.
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DIRECTLY PROPORT)JONAL TO PUBLIC NEED. CLOTHING, HOUSING
AND TRANSPORTATION ARE AMONG THE LARGEST OF TODAY'S
INDUSTRIES BECAUSE THEY ARE BASIC TO THE NEEDS OF OUR
POPULATION, ACTUALLY IT IS DIFFICULT TO ESTIMATE THE
IMPORTANCE OF THE RESTAURANT INDUSTRY AS A SERVICE TO A
SOCIETY WHICH HAS ACHIEVED THE OEGREE OF MOBILITY ATTAINED
HERE IN THE UNITED STATES. ALTHOUGH THE AVOWED PURPOSE
OF THE FOOD SERVICE INDUSTRY IS FOR THE CONVENIENCE OF
PEOPLE WHO, THROUGH CHOICE OR NECESSITY, ARE WITHOUT THEIR
PERSONAL COOKING FACILITIES, THE PRIMARY MOTIVE FOR THE
EXISTANCE OF ANY PARTICULAR RESTAURANT IS THE FINANCIAL
GAIN OF THE OWNER AND OPERATOR., IT 1S NOT HARD TO UNDER~-
STAND, THEREFORE, THAT THE WORK OF THE CONTRACT DESIGNER
TRANSCENDS THE NEED MERELY FOR METICULOUSLY DRAWN AND
COLORED RENDERINGS, IT IS IMPORTANT FOR THE DESIGNER

TO BE AT LEAST KNOWLEDGEABLE IN THE AREAS OF SOCIOLOGY AND
PSYCHOLOGY IN THAT HE OFTEN ATTEMPTS TO MANIPULATE A
POPULATION OR A SEGMENT OF A POPULATION, IN SPEAKING OF
A DESIGNER AS A SOCIOLOGIST MR, WILLIAM PAHLMANN' STATES:

IT 1S ESSENTIAL THAT THE TEMPER OF THE
POTENTIAL CUSTOMER BE THOROUGHLY UNDERSTOOD

"WiLLiam PAHLMANN, F.A.1.D., HAS CREATED THE
DESIGNS FOR MANY FAMOUS RESTAURANTS OF WHICH THE FORuUM
OF THE TWeELVE CAESARS AND THE FOUR SEASONS IN NEW YORK
CITY ARE HIS BEST KNOWN INSTALLATIONS.,



BEFORE FINAL DECISIONS ARE MADE ON DECOR.
SOPHISTICATION 1S NOT NECESSARILY THE HALL=
MARK OF AN INTERIOR THAT HAS BEEN PROFESSION=
ALLY DESIGNED = GLAMOUR AND WARMHEARTEDNESS
CAN ALSO BE COMBINED IN THE PLANNING,

IT 1S THE AIM OF MANAGEMENT THAT WITH THE COM=
PLETED INSTALLATION THE DINER WILL BECOME ENCHANTED BY
THE "+ . . ROOM'S FORCEFUL PERSONALITY., . .CAUSING THE
PATRON TO SPEND MORE RsAolLv."2 ON THE OTHER HAND A

DESIGNER WHO IS CARRIED AWAY IN THE STREAM OF HIS OWN

IMAGINATION IS GUILTY OF NATVETE NE PLUS ULTRA, For

THE DESIGNER WORKING AT THE CONTRACT LEVEL MR. PAHLMANN
UNDERSCORES THE NEED TO BE REALISTIC,

HE [THE DESIGNER| IS FIRST CONCERNED WITH
TRAFFIC PATTERNS, THE USE OF SPACE, THE CONTROL
OF TEMPERATURE, THE REDUCTION OF NOISE, AND THE
MOST EFFECTIVE USE OF LIGHTING., THE HALLMARK
OF A GOOD RESTAURANT IS SPARKLING CLEANLINESS =
ALL ELEMENTS OF A RESTAURANT INTERIOR MUST BE
EASY TO CLEAN, IMPERVIOUS TO WEAR AND TEAR, DUR=-
ABLE, AND ALSO INVITING,

IT 1S AN OFTEN QUOTED SAYING IN AMERICA THAT
"MONEY SPEAKS LOUDER THAN WORDS.," UNFORTUNATELY THIS
IS OFTEN THE CASE IN THE AREA OF CONTRACT DESIGN WHERE
THE WISHES, THE LIKES AND THE DISLIKES OF MANAGEMENT ARE

OFTEN CATERED TO WHETHER GOOD OR BAD, THE RIGHT TO

'WtLLlAM PAHLMANN, "DESIGNS FOR DiNING," THE CORNELL
HOTEL AND RESTAURANT ADMINISTRATION QUARTERLY, |IT IMAY, l95|),
P. il.

20: VEYRAC, LOC. CIT,

5PAHLuAun, OP. CIT., P. 40,
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CHOOSE A THEME HAS BEEN A QUESTIONARBLE PERGGATIVE ASSUMED
BY MANAGEMENT IN THE PAST, CENCERNING THE VALIDITY OF
TH!S PEROGATIVE AND THE RIGHTFUL JURISDICTION OVER THIS
DECISION MR. PAHLMANN HA§ SAID:

To THE PROBLEM OF SELECTING A MOTIF, THE
PROFESSIONAL DESIGNER BRINGS A MOST PRICELESS
INGREDIENT = [MAGINATION, |MAGINATION CAN TURN
AN ORDINARY SPACE INTO AN INVITING AND EXHILAR=
ATING EXPERIENCE WHERE PEOPLE WANT TO COME AND
COME BACK AGAIN, THE INTERIOR DESIGNER CHvOBECS
THE THEME OF THE RESTAURANT AND ENLARGES UPON |T,
CONVEYING THE GLAMOUR AND THE EXCITFMENT OF AN
IDEA SO THAT IT ADOS IMMFASHRABLY TO THE PLEASURE
OF EATING,

IN THE CHOICE OF A THEME THE DESIGNER IS
INFLUENCED BY THE RESTAURANT'S LOCATION, THE
SPACE AVAILABLE, AND THE NATURE OF THE CUSTOMERS
THE RESTAURANT IS LIKELY TO ATTRACT,

HE 1S ABLE TO COORDINATE ALL THESE ASPECTS
AND GIVE THE INTERIOR THE FILLIP OF IMAGINATION
THAT 1S PART OF HIS STOCK IN TRADE.

ONE OF THIS COUNTRY'S LEADING CONTRACT DESIGNERS,
HENRY END, HAS ATTEMPTED TO DISCOVER AN ANSWER TO THE
QUESTION "TO WHAT DEGREE, AS A DESIGNER, DO YOU PERMIT
YOUR GOOD TASTE TO BE PERVERTED BY DEMANDS OF OWNER,
PROMOTER OR OTHERS?'" AND "DO YOU DESIGN AN EMPORIUM OF
VULGARITY FOR VULGAR CLIENTS?", HIS CONCLUSION =
", « o THAT THE ARCHITECT AND DESIGNER MUST LEAD PUBLIC
TASTE, NOT CATER TO ITS LOWEST COMMON DENOMINATOR."2

1T 1S AN OFTEN QUOTED PHRASE THAT ", « + A PROBLEM

PROPERLY STATED 1S HALF SOLVED." IN A REVIEW OF L|ITER=-

'lelo., P. U1,

2PRISCILLA GINSBERG, REVIEW OF HOTELS AND MOTOR
HoTeLs By HENRY END, INTERIORS, CXXII| (OcToBER, [962)
PP. |34,18%3,
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ATURE ON THE SUBJECT OF STANDARDS FOR THE CONTRACT DESIGNER
ONLY ONE SOURCE H/-AS BEEN FOUND WHICH ATTEMPTS A SOLUTION
FOR THE REMAINDER OF THE PROBLEM BY ENDEAVORING TO ORGAN-

J]ZE THEIR DESIGN PATTERN INTO A RESEARCH PROCESS.l

How~
EVER, THIS SOURCE HAS NOT GONE SO FAR AS TO SET STANDARDS
BUT ONLY TO DELINEATE ONE METHOD OF APPROACH TO THE

RESEARCH PROCESS AS |IT APPLIES TO THEIR RESPECTIVE OPER~-

ATIONAL LEVEL IN THE RESTAURANT |INDUSTRY,

lResTauRANT Associ1ATES, INCs, LOC. CIT,



CHAPTER 111

PROCEDURE, FINDINGS AND INTERPRETAT|IONS

RESTAURANT LOCATION AND ESTABLISHMENT OF A THEME

SINCE THI1S PROBLEM WAS PRIMARILY INVESTIGATING THE
RESEARCH PATTERN OF DESIGNERS DEALING IN TRADITIONAL
DESIGNS, THE FIRST DECISION MADE WAS THE DEVELOPMENT OF
THE HISTORICAL THEME TO BE INVESTIGATED.

IT WAS DECIDED THAT GRAND RAP|DS WOULD BE A GOOD
LOCATION FOR THE RESTAURANT, AS THE SECOND LARGEST CITY
IN MICHIGAN IT HAD LONG BEEN KNOWN AS THE "FURNITURE

CAPITAL OF THE NATION."!

THE GREAT WEALTH AND VARJETY
OF NATIVE LUMBER GAVE THE FURNITURE INDUSTRY IN MICHIGAN
THE ADVANTAGE OF AN EARLY START IN THE FIRST HALF OF THE
NINETEENTH CENTURY, THE ENTRANCE OF MICHIGAN INTO THE
UNION AND ITS GROWTH AS A STATE COINCIDED WITH THE BIRTH
AND SUBSEQUENT GROWTH OF THE VICTORIAN ERA IN THE DECOR=-

ATIVE ARTS.2 FOR A PERIOD OF ABOUT SIXTY YEARS, OR UNTIL

'ALTHOUGH THE CITY NO LONGER® CLAIMS THIS TITLE IT

DOES MAINTAIN THAT |T CONTINUES TO PRODUCE THE FINEST
CRAFTED FURNITURE ON THE MARKET TODAY, INTERVIEW WITH
WiLtL 1AM DuNN, MANAGER, FURNITURE MANUFACTURERS ASSOCIAT]ION
OF GRAND RAPIDS, MiCHIGAN, DecemBer 18, 196l.

2THOMAS ORMSBEE DATES AMERICAN VICTORIAN FROM |840
IN HIS F1ELD GUIDE TO AMERICAN VICTORIAN FURNITURE (BOSTON:
LitTLe, BROWN AND COMPANY, 1952).

14
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THE TURN OF THE CENTURY, THE CABINET MAKERS OF MICHIGAN

WERE TURNING OUT THEIR PRODUCTS UNDER THE INFLUENCE OF

THIS DECORATIVE ERA, THIS FACT INDICATED TO THE WRITER
THAT THE MOST LOGICAL CHOICE OF HISTORICAL PERIOD MOTIF
WOULD THEREFORE BE VICTORIAN, THIS DECISION ALSO FOLLOWED
THE PATTERN FOR THE ESTABLISHMENT OF A RESTAURANT MOTIF AS
SUGGESTED EARLIER BY THE ETHNIC BACKGROUND OF THE POPULATION
OR AN ERA OF HISTORICAL IMPORTANCE OF A LOCALE,

A SECOND CONSIDERATION FOR THIS CHOICE WAS THAT
LOGICALLY THE GRAND RAPIDS AREA SHOULD POSSESS A LARGE
AMOUNT OF REPRESENATIVE SAMPLES OF FURNITURE FROM ITS
PRODUCTION OF THE LAST ONE HUNDRED YEARS, IF EXTANT
VICTORIAN FURNISHINGS WERE TO BE FOUND THE MOST LOGICAL
PLACE FOR THEIR DISCOVERY WOULD BE THE AREA OF THEIR

MANUFACTURE .
DESIGN OF THE RESTAURANT OPERATION

IN THE OVERALL PLANNING OF THE RESTAURANT THE TYPE
OF SERVICE WHICH THE PROSPECTIVE CLIENT DESIRES AND WILL
PATRONIZE IS OF PARAMOUNT IMPORTANCE IN THE TYPE OF OPER~-
ATION WHICH WILL BE ESTABLISHED. IN THE SELECTION OF THE
TYPE OF SERVICE FOR THE PROPOSED OPERATION IT WAS NECESSARY

TO RECOGN|ZE THE FACT THAT GRAND RAPIDS IS NOT A TREMEN-

DOUSLY COSMOPOLITAN CITY, THEREFORE, IT CONTAINS ONLY A

SMALL NUMBER OF PERSONS WHO WOULD PATRONIZE AN ELEGANT,

SOPHISTICATED AND EXPENSIVE THEATER-TYPE RESTAURANT. OnN

THE OTHERHAND, THE AREA IS FAIRLY WELL POPULATED WITH THE
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FAST=SERVICE, LIMITED ATMOSPHERE TABLE SERVICE OPERATIONS
INCLUDING HOWARD JOHNSONS, HOLIDAY INN AND BiLL KNAPPS,

IT WAS FELT THAT A MODERATELY PRICED OPERATION WITH
DELUXE OR SEMI=DELUXE ATMOSPHERE APPEALING TO THE MIODLE
AND UPPER CLASSES OF THE CITY WOULD HAVE THE MOST GENERAL
APPLICATION AS A FRAME OF REFERENCE FOR THIS PROBLEM,
THE DOWNTOWN AREA MHAS SEVERAL SUCH RESTAURANTS, BUT ONLY
ONE WITH A REAL FEELING OF TRADITIONAL ATMOSPHERE, THIS

RESTAURANT IS THE GERMAN-STYLED SCHNITZELBANK,

THE PATRON

THE BUSINESSMEN OF THE OOWNTOWN AREA, HOUSEWIVES
WHO COME INTO TOWN TO DO THEIR SHOPPING AND THE CLERICAL
WORKERS SEEMED TO BE THE MOST PROMISING PROSPECTIVE GROUP
OF PATRONS., THE PROXIMITY OF AN OLD SECTION OF HOMES ON
THE NORTH EAST CORNER OF THE DOWNTOWN LOCALITY MADE THE
ESTABLISHMENT OF THE OPERATION IN THIS AREA MORE ARCHI-
TECTURALLY HARMONIOUS THAN IN OTHER, MORE MODERN SURROUNDINGS.
THIS LOCATION COULD EASILY BE REACHED BY CAR, TAXI, OR BUS.,
IT WOULD BE NEAR=IN, THEREBY PROVIDING THE SUBURBAN POPU-
LATION WITH AN ATMOSPHERE RESTAURANT WITHIN EASY DISTANCE
OF THE DOWNTOWN PLACES OF ENTERTAINMENT, ITS LOCATION ALSO
MAKES A SHUTTLE BUS SERVICE FROM THE MAIN AREA OF TOWN TO

THE RESTAURANT DURING THE NOON HOUR A POTENTIAL MEANS OF

MAKING THE SERVICES OF THE RESTAURANT AS READILY ACCESSIBLE AS
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ANY |N THE AREA,

THE MARKET ANALYSIS

HAVING DECIDED WHO THE MOST LIKELY PATRON WOULD BE
A MARKET ANALYSIS WAS MADE TO DETERMINE MORE SPECIFICALLY
SUCH I TEMS AS URBAN POPULATION, GENERAL CLASS MAKE=-UP OF
THE LOCALE, AND THE POPULATION'S POTENTIAL FOR MOVEMENT
TO AND FROM THE DOWNTOWN AREA. FOR THIS ANALYSIS THE
AID OF THE CRAND RAPIDS CHAMBER OF COMMERCE WAS ENLISTED.
FROM THE STATISTICS FURNISHED BY THIS ORGANIZAT({ON A DATA
SHEET = THOUGH EXTREMELY LIMITED — waAS coMPILED (Fi1G, |.).
HAD TH1S BEEN A REAL RATHER THAN A HYPOTHETICAL CASE THE
MARKET ANALYS!S WOULD HAVE TO BE MUCH MORE COMPLETE. IN
MOST CASES A FIRM WHICH SPECIALIZES IN ANALYSIS WORK WOULD
BE EMPLOYED TO MAKE THE SURVEY, HOWEVER, FOR THIS PROBLEM
IT WAS DONE MERELY TO GIVE THE READER AN IDEA CF THE
ANALYSIS AND ITS RELATIONSHIP IN THE STRUCTURE OF THE

RESTAURANT DESIGN,

THE Menu AND TyPe OF SERVICE

A FACTORY [S NOT BUILT AS A F4CTORY PER SE BUT
RATHER AS A PRODUCTION UNIT DESIGNED TO MANUFACTURE &
SPECIFIC PRODUCT., THE EQUIPMENT IN A FACTORY SET UP TO
MAKE STAINLESS STEEL FLATWARE WOULD VARY IN KIND, SIZE AND
CAPACITY OF PRODUCTION FROM THAT USED FOR THE PRODUCTION
OF PLASTIC PICNICWARE. A QUANTITY FOOD SERVICE KITCHEN

1§ ALSO A FACTORY AND AS SUCH SHOULD BE DESIGNED TO
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POPULATICON: A. CORPORATE CITY LIMITS
B. CiTy zone 201,487 (42,15 sq.mi,) 1961

C. METROPOLITAN COUNTY AREA 363,187
GRAND RAPIDS HOME OWNERSHIP 64% (city) 76% (metro)

AUTO REGISTRATION (caRrs PER FaMiLY) 2.1

#) PRINCIPAL INDUSTRIES IN CITY ZONE (LisT 4 L/RGEST)
TYPE OF INDUSTRY NO, OF WAGE EARNERS AV, WEEKLY WAGE

837 total Grand Rapids

and metropolitan
area 48,500 $93,61

8) PRINCIPAL INDUSTRIAL PAY DAYS

5. COLLEGES anbo/or UNIVERSITIES

6.

7.

3 colleges 3 girls academies

2 gseminaries
ENROLLMENT EMPLOYEES
AVERAGE MONTHLY PAYROLL

RETAILING: A, PRINCIPAL SHOPPING DAYS

B. STORES CLOSE MORNINGS

C. STORES OPEN EVENINGS

D. STORE HOURS (GENERAL)
E. RETAIL BUSINESS GROUP:

NUMBER TOTAL SALES

Foob sToORES

EATING AND DRINKING PLACES

GENERAL MERCHANDISE STORES
Only total metropolitan area given 728 $361,348,000,00

INCOME PER FAMILY $6,912,000

8. INCOME PER CAP|TA $2,170,00

Fice ]Je=~MARKET ANALYSI!S
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EFFECTIVELY CARRY OUT THE ". . . HIGHLY SPECIALIZED
FUNCTIONS IN THE MANUFACTURE, SALE AND SERVICE OF FooD."!
THE SUCCESS WITH WHICH THESE FUNCTIONS ARE ACCOMPLISHED
WiLL BE POSITIVELY OR NEGATIVELY AFFECTED BY THE LAYOUT
IN WHICH THE FACILITY OPERATES.2

IN ORDER FOR THE DESIGNER TO MAKE ACCURATE DECISIONS
CONCERNING SPECIFIC ASPECTS OF HIS PROBLEM A MENU MUST BE
ESTARLISHED. THE PREREQUISITE FOR THIS TASK ]S A KNOW=-
LEDGE OF THE TYPE OF CLIENTELLE TO WHOM THE RESTAURANT
WISHES TO CATER, TO INTEREST THE POTENTIAL CUSTOMER AND
MAKE A CURIOUS DINER INTO A LOYAL FRIEND OF THE RESTAURANT
THE MENU MUST BE SPECIFICALLY DESIGNED TO MEET H|S NEEDS
AND DESIRES, BOTH ECONOMICALLY AND GASTRONOMICALLY,

IT IS NOT THE DESIGNERS RESPONSIBILITY TO DRAW UP
THE MENU, HOWEVER, A DESIGNER WORKING IN THE AREA OF
RESTAURANT DESIGN SHOULD BE COGNIZANT OF THE MENU'S ROLE
AS THE OPERATION'S BLUEPRINT FOR PLANNING, AND BE ABLE TO
INTERPRET THE FACTS WHICH ARE PRESENTED IN THE MENU. T
WILL PROVIDE THE BASIC INFORMATION NEEDED TO PLAN FOR THE
1"

e o o QUALITIES AND QUANTITIES OF RAW FOOD TO BE PURCHASED,

STORED, PREP/ARED, COOKED AND SERVED,"D BY LISTING THE

VLEnNDAL D. KOTSCHEVAR AND MARGARET E, TERRELL, FOOD
SERVICE PLANNING (NEw YORK: JOHN WILEY & Sons, Inc., 1961),
P. %,

2!810.

5GLaoys E. KNIGHT, "FooD FACILITIES ENGINEERING,"
UNPUBL1ISHED CLASS MATERIAL, MICHIGAN STATE UNIVERSITY,
EAasT Lansing, 1960. (MIMEOGRAPHED).
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SPECIFIC TYPES OF APPETIZERS, ENTREES, VEGETABLES, BEVER~-
AGES AND. DESSERTS AS WELL AS THEIR RESPECTIVE PORTION
S1ZES AN EXACT ESTIMATION OF THE NUMBER OF PlIECES OF KITCHEN
AND DINING ROOM EQUIPMENT AND THEIR CAPACITIES CAN BE MADE.
AN ITEM APPEARING ON THE MENU, FOR INSTANCE, MIGHT
POSSIBLY BE STEAK, ALTHOUGH THIS FACT DOES NOT CHANGE
THE COLOR OF THE UPHOLSTERY ON THE CHAJRS IT COULD VERY
WELL BE A FACTOR IN DECIDING THE SIZE OF TABLE WHICH WwWiLL
BE INSTALLED. A KNOWLEDGEABLE DESIGNER SHOULD ASCERTAIN
THE TYPE OF CUT, SIZE, WHETHER OR NOT IT WILL BE A
SPECIALTY AND THEREFORE WHETHER MANAGEMENT WOULD LIKE AN
ESPECIALLY DESIGNED SERVING PLATTER FOR MERCHANDISING.,
THIS PLATTERy WHEN SERVED ALONG WITH VEGETABLE, POTATO,
SOUR CREAM, SALAD, ROLLS AND BEVERAGE, WILL REQUIRE A
LARGER TABLE THAN IF ALL ITEMS ARE TO BE SERVED ON ONE
PLATE WITHOUT CEREMONY, A QUESTION THAT NATURALLY FOLLOWS
WOULD BE THAT OF STEAK KNIVES AND THEIR STORAGE AREA,
ITEMS SUCH AS THIS AND DOZENS MORE CAN BE THOUGHT OUT AND
PRESENTED IN THE OVERALL DESIGN PACKAGE., THUS, BEFORE
A DESIGNER CAN DO A THOROUGH DESIGN, EITHER IN THE KITCHEN
OR PUBLIC AREAS, THE MENU MUST BE PLANNED,
FOR THIS OPERATION A CYCLE MENU WAS ESTABLISHED,
THE BASIC CYCLE WOULD RUN THREE WEEKS AND BE REPEATED FOUR
TIMES. A MENU OF THIS TYPE ALLOWS FOR SEASONAL CHANGES
IN THE PUBLIC APPETITE AS WELL AS CHANGES IN THE AVA|L=-

ABILITY AND COST OF CERTAIN FOODSTUFFS,
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[NCLUDED IN THE MENU PATTERN WILL BE THE FOLLOWING
ENTREE Types: (1) A ROAST OR soLID MEAT, (2) FISH OR SEA-
Fooo, (3) POULTRY, (4) A MEAT suBSTITUTE, ~ND (5) A CUBED,
GROUND OR EXTENDED MEAT DISH. ONE POTATO AND TWO VEGE=-
TABLES WiLL BE OFFERED FROM WHICH THE GUEST WILL MAKE A
CHOICE OF TwO. AT LEAST TWO SALADS, THREE TO FIVE SAND=—
WICHES, BEVERAGES ~ND DESSERTS WILL BE OFFERED, ONE
ENTREE SALAD BOWL WILL ALWAYS BE OFFERED ON THE LUNCHEON
MENU. THE PRICE RANGE FOR LUNCH, A LA CARTE, WILL BE
$.95 10 $2.25 WITH THE AVERAGE CHECK EXPECTED TO BE ABOUT
$2.00. THE DINNER CHECK SHOULD RANGE BETWEEN $£2,00 anD
$4.50 wWiTH AN AVERAGE OF ABouT $3.75. L1QUOR SALES WILL
ADD CONSIDERABLY TO THE CHECK AVERAGE.

CONCOMITANT WITH DECISIONS COVERING THE MENU WILL
BE CONSIDERATION OF THE TYPE OF SERVICE TO BE OFFERED,
SUCH DESIGN FACTORS AS THE AMOUNT OF FLATWARE AND CHINA TO
BE USED AND STORED OR THE NUMBER OF SIDESTANDS TO BE BUILT
INTO THE DINING ROOM AREA WILL BE DETERMINED BY THE TYPE
OF SERVICE AS WELL AS THE BREVITY OR EXTENSIVENESS OF THE

MENU,

SPeEciaL DeEsioN CONSIDERATIONS

THE RESTAURANT WHICH HAS BEEN PL/NNED WILL HAVE
THREE DINING ROOMS, THE MAIN DINING ROOM ON THE FIRST
FLOOR wWiLL BE OPEN FOR LUNCHEON /#ND DINNER TO THE GENERAL

PusLic ( PLATE | ). HOWEVER, BECAUSE THIS OPERATION WAS



PLATE |

UINING ROOM

Df?‘v S'/o/?,w,/]

FU—

DINING ROCT LAYOUT: FIRST FLOCR A7) KITOHEN
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ESTABLISHED WITH THF BUSINESSMAN AS THE PRIMARY PATRON IT
WAS DECIDED THAT & CLUB=LIKE ATMOSPHERE WHERE MEN COULD
GATHER FOR A LUNCHEON=BUSINESS DISCUSSION WOULD BE ADVAN=
TAGEOUS TO THE OPERATION. WITH THIS IN MIND THE MEN'S
GRILL was pPLANNED ( PLATE 11 ). THE MENU WOULD BE BAS|C=-
ALLY THE SAME AS THAT IN THE MAIN DINING ROOM, HOWEVER
THE PRESENTATION, MERCHANDISING, PORTIONS, AND PRICES
WOULD VARY TO SUIT THE CLIENTELLE.,

IN A SMALL CITY THE S12E OF GRAND RAPIDS THE NEED
FOR THE GREATEST POSSIBLE VARIETY OF SERVICES SEEMED |M=-
PERATIVE., TO ACCOMMODATE GROUP LUNCHEONS FOR ORGAN|ZATIONS
SUCH AS ROTARY, LIONS, OR PRIVATE BUSINESS ASSOCIATIONS OR
GROUPS SUCH AS WEDDING REHEARSAL DINNERS A BANQUET ROOM
WAS ESTABLISHED AS A NECESSARY PART OF THE OPERATION

( PLATE 11 ).

DESIGN OF THE PHYSICAL PLANT

IN ESTABLISHING A RESTAURANT ONE OF THREE METHODS
1S USUALLY FOLLOWED, FIRST, A NEW BUILDING IS ERECTED;
SECOND, AN EXISTING BUILDING IS GUTTED OR OTHERWISE SUB=-
STANTIALLY ALTERED, OR THIRD, AN EXTANT STRUCTURE 1S ONLY
SLIGHTLY MODIFI|ED EITHER TO ALLOW FCR A MAXIMUM OF DINING
AREA WHILE KEEPING CAPITAL INVESTMENT TO A MINIMUM, OR TO
ESTABLISH AN ATMOSPHERE BY LEAVING MANTIQUITY" UNDISTURBED.,
THE FIRST OF THESE METHODS IS THE MOST PRACTICAL IN TERMS

OF FUNCTIONAL USE OF SPACE A~AND OFTEN IS THE LEAST EXPENSIVE



PLATE 11

MEN'S  GRILL

BANGLLT W

DINING RCOCM LAYQUT: SECCMD FLCOCR
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IN TERMS OF LONG RANGE INVESTMENT. IN RESTAURANT PLAN=
?ING THE DESIRE FOR STRAIGHT LINE FLOW PATTERNS' ALSO MAKES
THE FIRST METHOD THE MOST DESIRABLE. THIS METHOD WAS
USED. TO DESIGN THE RESTAURANT WHICH WILL SERVE AS THE
FRAME OF REFERENCE FOR TH!S PROBLEM,

IT 1S IMPOSSIBLE TO SET A SPECIFIC NUMBER OF HOURS
SPENT ON THE PRELIMINARY THINRING PROCESS AND SUBSEQUENT
DRAFTING OF THE FINISHED PLANI A PERIOD OF TWO AND ONE
HALF M6~1Hs WAS SPENT WORKING OUT THE DETAILS FOR THE
LAYOUT. BECAUSE THE DESIGN FOLLOWED THE FIRST METHOD
FOR ESTABLISHING A RESTAURANT IT WAS DEVOID OF ALL EXISTING
LIMITATIONS AND WAS, THEREFORE, EXPECTED TO BE A MODEL
PLAN.

FOREMOST IN THE PLANNER'S MIND WAS FUNCT|ONALISM
OF DESIGN, VERSATILITY OF THE DINING ROOMS, THE BEST USE
OF THE LABOR FORCE AND THE POSSIBILITY OF FUTURE EXPANS|ON.
TO DETERMINE THE SI1ZE OF THE PROPOSED RESTAURANT AND HAVING
NO REAL GUIDE AS TO THE ACTUAL NUMBERS OF PERSONS WHO WOULD
PATRONIZE THE RESTAURANT IT WAS DECIDED TO BEGIN WITH A
MODERATELY S|ZED OPERATION, TO ESTABLISH DEFINITE PRE-

LIMINARY DIMENSIONS IT WAS ARBITRARILY DETERMINED THAT THE

'THE FACTORY METHOD OF STRAIGHT LINE FLOW PROCESS
CHARTS REQUIRES A CONTINUOUS FORWARD MOVEMENT OF THE PROOUCT
FROM RAW TO FINISHED STATE WITH COMPLETE FREEDOM FROM SUCH
UNNECESSARY COSTS AS HANDLING, MOVEMENT OF THE PRODUCT OVER
LONG DISTANCES AND DELAYS IN STORAGE AND TRANSPORTAT|ON,
BENJUAMIN W. Ni€EBEL, MOTION AND TIME STUDY (HOMEWOOD:
RicHAarD D. IRwIN, INC., 1962), P. 24,
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OWNERS WOULD HAVE TC REALIZE A YEARLY RETURN ofF #10,000,00
ON THEIR INVESTMENT TO MAKE THE OPERATION ECONOMICALLY
FEASIBLE. HAVING ESTABLISHED THIS FIGURE, THE TOTAL 4
ANNUAL SALES NEEDED TO REACH AND MAINTAIN THE DESIRED
PROF|IT WAS DETERMINED TO BE $200,OOO.OO.l

SINCE THE PLANNING OF THE MENU HAD ALREADY GIVEN
THE FI1GURE FOR THE AVERAGE EXPECTED LUNCHEON AND DINNER
CHECK THE ADDITIONAL INFORMATION GAINED BY DETERMINING
THE ANNUAL SALES WOULD EASILY YIELD THE TOTAL NUMBER OF

SEATS NEEDED |IN THE DINING ROOM,

#200,000,00 = $666,00 PER DAY
300 (NORMAL ANNUAL WORKING DAYS)

$666 (saLes PER DAY) x 55% (PER CENT OF DAILY VOLUME
EXPECTED FOR LUNCH)

= $66.30 (LUNCHEON SALES)

$266.30 = ]33 GUESTS FOR
$2.00 (AVERAGE LUNCHEON CHECK) FULL LUNCHEON
SERVICE
133

8° seaTs + 20 (0uT OF SERVICE

le5 (TURNOVER FACTOR) FACTOR)

|05 SEATS NEEDED FOR A FULL
LUNCHEON SERVICE

IGLAoYs E. KNIGHT, "SUGGESTED OPERATING PERCENTAGES"
UNPUBLISHED CLASS MATERIAL, MICHIGAN STATE UNIVERSITY,
East LaNsING, 1960, (MIMEOGRAPHED),

2ARTHUR We DANAy KITCHEN PLANNING FOR NUANTI|TY
Foov Service (New YOorRk: HARPER & BROS., 1949), P. 16,
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$666 (SALES PER DAY) X 457 (PERLCENT OF DAILY VOLUME
EXPECTED FOR DINNER)

= #299,70 (DINNER SALES)

$299.70 = 80 GUESTS FOR FULL
$3.75 (AVERAGE DINNER CHECK) DINNER SERVICE
80 v
—_— = 80 seATs + 20% (ouT OF SERVICE
|.O (TURNOVER FACTOR) FACTOR)

= 96 SEATS FOR FULL DINNER SERVICE

A TABLE SERVICE RESTAURANT OF THE DELUXE OR SEMI|=-
DELUXE TYPE SHOULD PLAN AT LEAST FIFTEEN TO EIGHTEEN SQUARE
FEET PER SEAT FOR DINING ROOM AREA, ' THE GREATEST NUMBER
OF SEATS NEEDED FOR FULL SERVICE WAS FOUND TO BE ONE
HUNORED AND FIVE, OR THE AMOUNT NEEDED FOR LUNCH., THERE=
FORE, IF THE GREATEST NUMBER OF SEATS NEEDED IN THE RES~—
TAURANT IS MULTIPLIED BY THE PREVIOUSLY DISCUSSED GUIDE
NUMBER (EIGHTEEN SQUARE FEET) (T wWiLL BE READILY SEEN THAT
THE MINIMUM NUMBER OF SQUARE FEET WHICH WILL ADEQUATELY
MEET THE RESTAURANT'S NEEDS 1S |908 SQUARE FEET, THIS
NUMBER WAS MEANT TO SERVE AS A GUIDE FOR THE PRELIMINARY
PLANNING OF THE LAYOUT, AFTER SUCH AREAS AS THE BANQUET
ROOM, BAR, MANAGERS OFFICE AND PUBLIC AREAS= LOBBIES AND
REST ROOMS= HAF BEEN INCORPORATED [NTO THE PLAN THE ACTUAL
SPACE TAKEN UP BY THE FRONT 'OF THE HOUSE AMOUNTED To 393
SQUARE FEET.

IN PLANNING THE LAYOUT THE FOLLOWING DECISIONS

leio,
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REGARDING THE DESIGM OF THE PUBLIC AREAS WERE MADE.

le MAIN DINING RoOOM,

A, ONE SIDESTAND WOULD BE CONSTRUCTED IN WHICH
SUCH ITEMS AS (]) GLASSWARE, (2) FLATWARE,
(3) LiNEN, (4) coNnDIMENTS, (5) HIGHCHAIRS,
(6) ASHTRAYS AND MATCHES WOULD BE STORED.

Be WAITRESSES WOULD MAKE USE OF FOLDING TRAY
STANDS WHEN NECESSARY, BoTH ovaL TRAYS
AND STANDS WOULD BE STORED IN THE KITCHEN,

C. THERE WOULD BE NO BANQUETTE SEATING IN THE
DINING ROOM BECAUSE BANQUETTES DESTROY THE
VERSATILITY OF A DINING ROOM

D. FOR REASONS OF SANITATION PATRONS WOULD
TENDER THEIR MONEY TO THE HOSTESS WHO WOULD
THEREFORE NEED A SMALL STATION IN THE LOBBY,.

lle MEN'S GRILL.

A, A SEM|-CAFETERIA SERVICE WOULD BE USED,

B. PORTABLE TRAY STANDS WOULD BE USED. TRAYS
AND STANDS WOULD BE STORED IN THE KITCHEN
AREA,

C. ONE SIDESTAND WOULD HAVE TO BE PROVIDED FOR
(1).0HI1NA, (2) FLATWARE, (3) cOFFEE, (4) LINEN,
(5) conDIMENTS, (6) ASHTRAYS AND MATCHES.

D. FOR THE SAKE OF VERSATILITY ONLY CHAIRS WOULD
BE USED FOR SEATING.

I11, BANQUET Room.
A. PORTABLE TRAY STANDS WILL BE USED FOR SERVING

STATIONS.

B. SO THAT TH!S ROOM WILL BE ADAPTABLE FOR ANY
S12E GROUP THE TABLES, CHAIRS AND PLATFORMS
WILL BE PROTABLE AND CAN EASILY BE MOVED TO
THE BMASEMENT STOREROOM BY MEANS OF THE

ELEVATOR,

HAVING FORMULATED THE FUNCTIONAL DESIGN OF THE RES=
TAURANT, THE INVESTIGATOR COULD NOW PROCEED TO RESEARCH THE
EXTANT ANTIQUES AND AVAILABLE REPRODUCT!ONS OF THE MECORATIVE

ARTS OF THE VICTORIAN ERA WHICH MIGHT BE SUITABLE IN THE

DECORAT|IVE DESIGN OF A RESTAURANT OF THIS TYPE.
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INVESTIGATION OF AvAlLABLE PRIMARY SOURCES

Tue PusL1C LiBRARY

BEFORE GOING TO GRAND RAPIDS IN SEARCH OF DATA
THE INVESTIGATOR CONTACTED MR, WiLL1AM DuNNy, DIRECTOR OF
THE FURNITURE MANUFACTURERS ASSOCIATION, IN AN EFFORT TO
GATHER AS MUCH INFORMATION CONCERNING THE FURNITURE MUSEUM
AS POSSIBLE., AFTER LEARNING THAT THE MUSEUM HAD REEN
CLOSED THE NEXT STEP WAS TO SET UP AN INTERVIEW WITH MR,
DUNN TO SEE WHAT THE BEST AVENUES OF RESEARCH WERE,

DURING THIS INTERVIEW, DECeEmMBER &, 1961, THE
INVESTIGATOR LEARNED OF A SECTION OF THE PusLIC LIBRARY
KNOWN AS THE DESIGNER'S WORKSHOP, THIS WAS A SMALL ROOM
LOCATED IN THE STACKS, COMFORTABLY FURNISHED AND FILLED
WITH HUNDREDS OF VOLUMES AND PORTFOL!O0S OF MATERIAL CON-
CERNING FURNITURE DESIGN., THERE WAS AN EXTREMELY LIMITED
AMOUNT ABOUT THE VICTORIAN ERA OF THE DECORATIVE ARTS,

THE TWO MOST VALUABLE SOURCES TO BE FOUND IN THE WORK=
SHOP ON THE SUBJECT OF FURNITURE DESIGN WERE A CATALOG
PROBABLY PUBLISHED ABOUT 1860 OR LATER BY A BRITISH FrIRm!

AND A HISTORY OF THE STYLES WHICH SECAME POPULAR DURING

2 THE
THE VICTORIAN ERA BY RUTH AND HARRY FREEMAN.,

lHaMPTON AND SONS, DESIGN FOR FURNITURE ANO.
DECORATIONS FOR COMPLETE HOUSE FURNISHINGS (LonDON:
PALL MALL EAST & COCKSPUR STREET, N.D.)

2RUTH AND HARRY FREEMAN, VICTORIAN FURNITURE
(New York: CENTURY House, 1950).
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PREFACE IN THE BRIT{SH FURNITURE CATALOG READS:
THE DESIGNS SELECTED FOR ILLUSTRATION

MAY, WITHOUT EXCEPTION, BE REGARDED AS REPRE=-
SENTING THE CURRENT TASTE IN THE MATTER OF STYLE,

!
THE CATALOG CARRIES A LARGE SELECTION OF HALF=
TONE ENGRAVINGS OF TYPICAL ROOMS AS THEY WOULD LOOK WHEN
DONE IN ONE OF THE POPULAR STYLES OF THE ERA = RENA]SSANCE,
QUEEN ANNE, ADAM, LOulIs XV AND LoOuls XVI, CHIPPENDALE,
ORIENTAL OR POMPEIAN, AN INTERESTING AND INFORMATIVE
ASPECT OF THIS CATALOG WAS THE FACT THAT |IT CARRIED SEVERAL
COLOR FLATES OF SUCH ITEMS AS CEILINGS IN PAPER AND CANVAS,
WALLPAPERS, CURTAINS, BLINDS AND DRAPERIES, IT wWAS, PER-
HAPS, AN ATTEMPT TO SURPASS THEIR COMPETITORS IN THE HOME
PECORATING FIELD THAT SO MANY 1TEMS NEEDED TO COMPLETELY
FURNISH A HOME WERE INCLUDED IN THE CATALOG. IN THEIR
PRICE LIST FOR FURNISHING AN EIGHT, TWELVE @R SIXTEEN ROOM
HOUSE WERE INCLUDED SUCH THINGS AS COMPLETE SERVICES OF
CHINA AND ILLUSTRATIONS OF VARIOUS STYLES OF PERIOD BATH=
ROOMS, FROM A RARE CATALOG SUCH AS THIS A DESIGNER IS
ABLE TO GAIN A WEALTH OF MATERIAL CONCERNING THE DETAIL OF
THE VARIOUS STYLES OF THE VICTORIAN PERIOD,

HAMPTON AND SONS ALSO PUBLISHED AN |LLUSTRATED

DESIGNS OF CABINET FURNITURE WHICH WAS A CATALOG ", . EN=-

GRAVED FROM PHOTOGRAPHS OF STOCK AT THEIR PREMISES AND

MANUFACTURY."2 FROM THIS CATALOG COMES A COMPLETE LIST

IHAMPTON, oP. CIT.

2HAMPTON AND SONS, |LLUSTRATED DESIGNS OF CABINET
FuURNITUuRe (LonpON: 8 ParLL MaLL EAST, N.D.) TITLE PAGE.
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OF FLOOR COVERINGS BY NAME AND BY TYPE INCLUDING AXMINSTER,
WiLToN, TURKEY, AUBUSSON, VELVET PILE, BRUSSELS, TAPESTRY,
KIODERMINSTER, FELT, KAMPTULICON AND LINOLEUM, DRAPERY
FABRICS SOLD BY THIS FIRM INCLUDED SUCH FAMILIAR NAMES AS
SILK, TAPESTRY, REPS AND DAMASKS OF SILK AND woOL, FRENCH
TOURNAY, CRETONNE AND CHINTZ HANGINGS AS WELL AS LACE AND
OTHER cunrAnns;

THE IMPORTANCE OF SUCH A PRIMARY SOURCE IS THAT A
DESIGNER NOT ONLY WOULD BE ABLE TO MAKE A VISUAL SURVEY OF
PERIOD STYLES AND THE DESIGN MOTIFS WHICH WERE USED BUT HE
COULD ALSO OBTAIN INFORMATION AS TO THE TYPES OF FLOOR
COVERINGS AND DRAPERY FABRICS TO SEARCH FOR ON TODAY'S
MARKET, IF THE PARTICUALR TYPE NEEDED IS NO LONGER IN
EXISTANCE THE DESIGNER CAN AT LEAST PURCHASE A SIMILAR
PRODUCT WHICH WILL GIVE THE SAME BASIC LOOK AND FEEL AS
WOULD BE OBTAINED BY THE ORIGINAL FABRIC, CARPET, WOOD
OR OTHER MATERIAL.

FREEMAN CONTAINED A SURVEY OF THE THREE DIVIS)ONS
OF THE VICTORIAN ERA AS CATAGORIZED INTO SUCH GENERAL
IDENTIFYING FACTORS AS WOOD TYPE; CHAIR, TABLE AND CHEST
STYLES} AND ORNAMENTS., ' THE SAME BOOK ALSO CONTAINED A
LISTING OF THE VICTORIAN ERA'S FOREMOST DESIGNERS,

INFORMATION SUCH AS THIS WOULD HELP TO GIVE THE

DESIGNER AN 1DEA OF WHAT THE PERIODO HAD TO OFFER STYLE=-

'FREEMAN, oP, CIT., PP, 19-29,
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W!lSE. THEN, KNOWINMG HIS CLIENT AND THE LOCALITY OF THE
OPERATION, HE COULD ATTEMPT TO MAKE A CHOICE OF PERIOD
STYLE, TYPES OF FABRIC, DESIGN MOTIFS ROR SUCH ITEMS AS
THE ORAPERY AND UPHOLSTRY FABRIC. DECISIONS CONCERNING
THE .USE OF EXTANT ANTIQUES FOR THE LOBBY AREAS AND FOR
ITEMS SUCH AS LAMPS, GCHANDELIERS AND MIRRORS IN THE DINING
ROOMS WOULD NEED TO BE MADE AT THIS TIME.

ONE SOURCE WHICH THE INVESTIGATOR THOUGHT WOULD DO
MOST TO PROVIDE BACKGROUND INFORMATION CONCERNING THE
STYLES WHICH WERE FOLLOWED IN THE DESIGN OF FURNISHINGS
USED IN THE GRAND RAPIDS AREA WAS A SUPPLY OF MANUFACTURERS
CATALOGS PUBLISHED BETWEEN (859 ano 1890.' Tuese couro
NOT BE LOCATED. THE INVESTIGATOR WAS INFORMED BY A
PUBLISHER OF CATALOGS AND OTHER MATERIAL FOR THE FURNITURE
MANUFACTURERS, WHOLESALERS AND RETAILERS OF THE GRAND
RAPIDS AREA THAT TO HIS KNOWLEDGE NO SUCH COLLECTION EVER
EXISTED.Z

WHEN UNABLE TO LOCATE THE MANUFACTURERS CATALOGS
IT WAS THOUGHT THAT PERHAPS SOME OF THE CITY'S NEWSPAPERS

WOULD CARRY EITHER ADVERTISEMENTS WITH [LLUSTRATIONS OF

|G. S. WILLIAMS LISTS ONE OF TODAY'S FOREMOST
MANUFACTURERS OF FURNITURE = THE JOHN WippDICOMB COMPANY -
AS ONE OF THE ESTABL!ISHED MAKERS OF CABINET=WARE |N THE
GRAND RAPIDS DIRECTORY, CITY GUIDE AND BUSINESS MIRROR
(GrRano Rarips: P. G. HooenpyrL, 1859).

INTERVIEW WITH LAWRENCE F. CaALAHAN, PUBLISHER,
JANUARY |5, 1963,
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FURNITURE OR DESCRIPTIONS OF THE PRODUCTS BEING MANU~-
UFACTURED AND POSSIBLY USED IN THE VACINITY. BEFORE
SEARCHING THROUGH ALL OF THE OLD NEWSPAPERS = NOW ON
MICROFILM = IT WAS DEEMED NECESSARY TO PERUSE A HISTORY
oF GRAND RAPIDS WITH THE HOPE OF LOCATING DATES OF THE
ESTABLISHMENT OF SOME OF THE EARLY FURNITURE COMPANIES.
ALTHOUGH THE DATES WERE AVAILABLE IN THE GENERAL HISTORIES
AS WELL AS THE CITY DIRECTORIES NOTHING SIGNIFICANT CON~
CERNING FURNITURE DESIGN WAS FOUND,

THE INVESTIGATION TURNED NEXT TO THE HISTORY OF
GRAND RAPIDS IN SEARCH OF THE NAMES OF SOME OF THE HOTELS
AND RESTAURANTS WHICH DID BUSINESS IN THE AREA AFTER }850

HOPING TO LOCATE ODESCRIPTIONS OF THE FURNISHINGS OF THESE

EARLY COMMERCIAL ESTABLISHMENTS, NEWSPAPER ARTICLES WERE
THEN LOCATED BUT NOTHING SIGNIFICANT [N THE WAY OF DESIGN
INFORMATION COULD BE OBTAINED. TYPICAL OF THE TYPE OF
REPORT OFTEN GIVEN IN THE NEWSPAPERS OF THIS ERA WAS THE
COVERAGE GIVEN THE OPENING OF REDMANS GRAND OPERA HOUSE

IN 1882, A GREAT DEAL WAS SAID ABOUT THE PEOPLE ATTENDING
THE OPENING AS WELL AS ABOUT THE ABILITY OF THE VISITING
THESPIANS, HOWEVER, THE ONLY DESCRIPTION OF THE DECOR=
ATION WAS THAT ", . . THE INTERIOR WAS ELABORATELY AND
RICHLY FINSIHED AND FURNISHED, IN STYLE AND CAPACITY

IT IS AMONG THE FIRST CLASS THEATRES IN THE COUNTRY,"!

IALBERT BAXxTER, HI1STORY OF THE CITY Of GRAND RAPIDS,
MicHican (NEw YORk: MUNSELL AND COMPANY, [B9T), p. 560.
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ALTHOUGH THE INVESTIGATOR FOUND A VERY SMALL
AMOUNT OF SIGNIFICANT INFORMATION IT IS WORTH MENTJONING
THAT WITHIN THE PAGES OF SUCH PRIMARY SOURCE MATERIAL AS
THESE CITY DIRECTORIES IS OFTEN A WEALTH OF INFORMATION
WHICH A DESIGNER CAN USE AS THE SPECJAL TOUCH ". . . WHICH
CAN TURN AN ORDINARY SPACE INTO AN INVITING AND EXHILAR=-
ATING EXPERIENCE WHERE PEOPLE WANT TO COME AND COME BACK
AGAIN, o ! IN 1874, FOR INSTANCE, THE GRAND RAPIDS

DIRECTORY CARRIED THE FOLLOWING ADVERTISEMENT:

Pecks

DELMONICDO
LADIES & GENT'S DINING ROOMS
DoN'T FORGET OurR 35 CenT

D INNER
2

SUPPER AND BREAKFAST

IDEAS SUCH AS THIS MIGHT VERY EASILY BE WORKED INTO A
DESIGN FOR THE MENU COVER |IN THE RESTAURANT, IN VIEW OF
THE FACT THAT THIS SPECIFIC RESTAURANT WISHES TO ESTABLISH
A THEME BASED ON THE HISTORIC LORE SURROUNDING THE GROWTH
OF GRAND RAPIDS AS A CITY DURING THE NINETEENTH CENTURY,
IDEAS SUCH AS THIS WOULD PROBABLY BE EXTREMELY USEFUL AS

WELL AS BEING ATTRACTIVE TO THE PATRONS, AS DESIGN IDEAS

'PAHLMANN, LOC. CIT.

2GRAND RAPIDS DIRECTORY (GRAND RAPIDS: POLK, MURPHY
& Company, 1874).
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HOWEVER, THEY ARE MCTIVATED AND BROUGHT TO LIFE ONLY AFTER
AN ACQUAINTANCE WITH PRIMARY SOURCE MATERIAL,

DUE TO THE FACT THAT A SEARCH OF THE PRIMARY SOURCES
FOR THIS PROJECT WAS PRINCIPALLY ONE OF LIBRARY RESEARCH,
IT WAS NOT UNDULY SURPRISING THAY THE INVESTIGATOR FOUND
AN EXCELLENT SOURCE OF VICTOR!IAN DESIGN IN A BACK=[SSUE

' TH1S MATERIAL CONCERNED A CASE

OF ANTIQUES MAGAZINE.
HISTORY OF THE RESTORATION OF THE VICTORIAN MANSION,
FounTAIN ELMs, BuUILYT IN 1850 IN Urtica, NEw YORK, THERE
WAS A RICHNESS AND STATELY QUALITY ABOUT THE RECONSTRUCTED
INTERIOR THAT WAS NEVER BEFORE SEEN BY THE INVESTIGATOR.
IT WAS REMINISCENT OF THE EMPIRE PERIOD AND CERTAINLY OF
THE FRENCH RESTORATION PERIOD WHICH FOLLOWED THE EMPIRE
AND PRECEEDED THE BUILDING OF FOUNTAIN ELMS, To BE SURE,
PATTERN WAS WIDELY USED IN THIS RESTORATION, HOWEVER UNLIKE
SO MANY VICTORIAN INTERIORS THESE PATTERNS DID NOT HAVE TO
COMPETE .FOR ATTENTION WITH AN OVER=ABUNDANCE OF TEXTURE.
THE LIBRARY WALLS WERE COVERED WITH A STRIPED, FLOCKED
PURPLE WALLPAPER AND GREEN VELVEYT WINDOW TREATMENTS WHILE
THE VALANCES, DRAPERY TREATMENT AND BED HANGINGS IN THE
BEDROOM WERE VERY MHANDSONELY STYLIZED AND UNUSUALLY PLAIN,
THESE PHOTOGRAPHS PROVIDED A GUIDE FOR THE INVEST=-
IGATOR WHEN LOOKING FOR VARIOUS STYLES OF CHAIRS FOR THE

DINING ROOMS AS WELL AS WALLPAPER AND CARPET PATTERNS,

"RicHarp B. K. McLANATHAN, "H1STORY IN HOUSES,"
ANTiqQues, LXXIX (ApPriL, 1961), PP. 256-263,
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GAS LAMPS, CHANDEL!FRS AND COLOR SCHEMES THAT MIGHT HAVE

BEEN USED IN THE TYPICAL INTERIOR,

THE PusLi1C MUSEUM

UPON LEARNING THAT THE OLDO FURNITURE MUSEUM WAS
NO LONGER IN EXISTANCE, THE INVESTIGATOR ALSO LEARNED
THAT THE CONTENTS HAD BEEN GIVEN TO THE GRAND RAPIDS PusLliC
Museum, THE INVESTIGATOR MADE A TRIP TO GRAND RAPIDS TO
TALK WITH THE DIRECTOR OF THE PusLiIC MUSEUM., MR. FRANK
DUMOND WAS PLEASED TO HEAR OF THIS STUDY, HE INDICATED
THAT NOT ENOUGH RESEARCH HAD YET BEEN DONE ON THE VICTORIAN
ERA FOR THE MUSEUM TO DO AN ADEQUATE JOB OF PRESENTATI|ON,
AND THAT PROGRESS ON THE FURNITURE DISPLAYS CURRENTLY
UNDER INSTALLATION WAS MOVING VERY SLOWLY, HOWEVER, HE
WAS EXTREMELY GENEROUS IN MAKING THE MUSEUM'S ENTIRE RESERVE
OF FURNISHINGS AVAILABLE FOR USE IN THIS STUDY,

MOST OF THE FURNITURE FOUND IN THE MUSEUM WAS N

STORAGE AND COVERED WITH PLASTIC OUST COVERS, THE BUILDING
WHICH HAD BEEN DESIGNETED AS A FURNITURE MUSEUM WAS BEING
FITTED WITH DISPLAY CASES AND VIGNETTES, BUT THESE WERE

ONLY IN A PARTIAL STATE OF COMPLETION. AS A RESULT THE
INVESTIGATOR SPENT TWO DAYS CLIMBING LADDERS, DUSTING
FURNITURE, PHOTOGRAPHING PIECES OF VICTORIAN ERA FURNISHINGS
WHICH WOULD BE SUITABLE IN A CONTRACT INTERIOR DESIGN OF

THE TYPE WITH WHICH THIS STUDY IS CONCERNED. SPECIFIC

DATA, BEYOND THAT OF THE DONOR'S NAME AND THE GENERAL DATE
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OF PROOUCTION, WAS NOT AVAILABLE.

THE GREATEST NUMBER OF PIECES AVAILABLE WERE
VICTORIAN, AND BECAUSE OF THIS ALL OF THE VIGNETTES WHICH
WERE BEING CONSTRUCTED REPRESENTED THIS HISTORICAL PERI10D,
TO DATE ALL HAVE BEEN COVERED WITH WALLPAPER, AND SOME
HAVE BEEN FITTED WITH LIGHTING FIXTURES, FIREPLACES AND
PICTURES. IN ONLY ONE INSTANCE DID THE VIGNETTES PROVE
BENEFICIAL. THE INVESTIGATOR FOUND THAT THE WALLPAPER
USED FOR THEM HAD BEEN REPRODUCED FROM EXTANT EXAMPLES
OF WALLPAPER USED OURING THE VICTORIAN PEKIOD IN THE
GRAND RAPIDS AREA. EXISTING PIECES OF THE ORIG1NAL
PAPER HAD BEEN SENT TO SCALAMANDRE IN NEw YORk CITY FOR
REPRODUCTION,

THE PATTERN ENTITLED "KeENT" (PLATE 111) was useD
IN A VIGNETTE IN WHICH A MHUGE OVERSIZED BEDSTEAD AND
ORESSING TABLE, BUILT AS A SHOWPIECE FOR THE 1876 CENTEN=-
NIAL ExPOSITION, WAS DISPLAYED, THE SECOND AND MORE
VALUABLE REPRODUCTION (PLATES IV AND V) APPEARED IN A
RESTORAT|ON OF THE DINING ROOM FROM THE JOHN ALDEN HOME
WHICH WAS LOCATED NEAR THE MUSEUM AT 317 WASHINGTON STREET,
S.E., GRAND RAP|OS, MICHIGAN, THIS WALLPAPER, REPRODUCED
By ScaLAMANDRE, wAS TITLEO "BARRY" AND WAS DATED FROM
Asout 1870. THE "KENT" PATTERN WAS BASICALLY GREEN,
WHITE AND BLACK., As NOTED IN PLATE V THIS WALLPAPER
WOULD EASILY BE A DOMINATE DESIGN MOTIF IF USED IN A ROOM

DUE TO THE VERY STRONG ACCENT OF THE VERTICAL LINE



PLATE %1

VALLPAPER PATTERN "KENT"
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PLATE Vv

FIREPLACE AND CHANDELIER FROM THE JOHN
ALDEN HOME, GRAND RAP[DS, ™MICHIGAN
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DIRECTION., VERTICALLY LINED. WALLPAPER WOULD BE EXTREMELY
WELL SUITED FOR USE IN A STRUCTURE WHICH HAS A NINE FOOT
CEILING HEIGHT BECAUSE THE VERY STRONG VERTICAL LINE
DIRECTION WOULD TEND TO GIVE A FEELING OF HEIGHT TO THE
ROOM, THIS WOULD BE DESIRABLE SINCE THE VICTORIAN ERA
CEILINGS WERE OFTEN TEN TO TWELVE FEET HIGH.

ANOTHER PAPER REPRODUCED B8Y SCALAMANDRE CALLED
"LeNancy"™ (PLATE VI) HAD GRECO-ROMAN INFLUENCE, Two
QUALITIES WHICH WOULD MAKE THIS PAPER A USEFUL DESIGN
WERE AN EMPHASIS ON STRONG VERTICAL LINE DIRECTION AND THE
USE OF A LARGE e;Roen WHICH SEEMED ALMOST THREE=DIMENSIONAL.
MOST VICTORIAN ROOMS WERE CHARACTERIZED BY AN EXPANSIVE
USE OF wWOOD, ESPECIALLY FOR MOULDINGS, CORNICES AND WAINS=
COATING., THE COST OF ENCLOSING A TWELVE FOOT CEILING
FOR THE SAKE OF USING REAL WOOD MOULDING TO RECREATE A
TRADITIONAL DESIGN WOULD BE PROHIBITIVE; THEREFORE, THE
USE OF THIS PAPER TO GIVE THE ILLUSION OF A CORNICE WOULD
SERVE WELL THE BASIC DESIGN OF THE DINING ROOM.

THE MUSEUM POSSESSES A LARGE NUMBER OF CHAIRS,
HOWEVER, ONLY THREE VICTORIAN EXAMPLES COULD BE FOUND

WHICH WOULD BE ADAPTABLE FOR A CONTRACT DESIGN. PLATES

VII AnND VII| REPRESENT A TYPICAL SIDECHAIR EXECUTED IN A

FRENCH REVIVAL STYLE. THIS PARTICULAR EXAMPLE IS

ATTRiBUTED BY THE MUSEUM TO THE FAMOUS DESIGNER JOHN

TYPIFIED
BELTER., UNLIKE MUCH OF BELTER'S WORK, WHICH WAS
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