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INTRODUCTION

The complexities of today"o changing market and recent technological
developments in the textile {ndustry bring to all families puzrling probe
lems im the selection, use, and care of clothing items. The amount of
money spent by the teem-age girl for clothing has increased im the last
few yurul’ Bagic information i{s needed regarding features she considers
desirable or undesirable, as wall as her buying pnctim.z Dissatisfaction
vith a garment because of unwise selection or poor buying practices fre-
quently leads to an economic loss through disuse or discard,

This study was made to determine sows of the factors {mvolved in the
selection of ready-made skirts by the 10th grade girls at the Carver High
School, Montgomery, Alabama, An attempt was made to compare the buying
practices of girls wvho had studied homemaking or had 4-R Club clothing
experience, and those girls who had mot studied howemaking mor had had 4-H
Clud clothing experisnce.

Importance of the Study

Homemaking is an elective in every MNegro High School in Moautgomery,
Alabama except for two schools, the Alabama State laboratory Righ School
and the George Washingtom High School. The girls at these two schools
are required to take at least one year of homemaking. It is this author's
belief that many principals, superintendents, and other school officials

feel that homemaking fs mot important emough to be required,

TRuth Ayres, Mary Ryan, and Mary C. Whitlock. "Comewmer Satisfactiom
With Women's Blouses. Part 1." Agricultural Experiment Station, Univers-
ity of Rhode Island, Kingstom.

2porothy Dickins and Virgimis Ferguson. "Practices and Prefereacss
of Teen Age Girls in the Selection of Blouses, Skirts, Dresses and Sweaters',
Mississippi Agricultural Experiment Station, Mississippi State University.
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The increased earning power of teen-agers has affected their cloth-
ing buying practices.

In & study for the Bureau of Advertising of the American Newspapers
Publishers Association, Eugene Gilbert found that Teen-agers' income from
jobs, allowances, and gifts amounted to approximately nine billion dollars
during 1956, and that by 1965, this total will increase to fourteen billion
dollars, The same author estimates that about 800,000 teen-agers have
full-time jobs and that nearly 4,700,000 work part time.>

It 18 thought that many teen-agers are using the money whici they
earn from simple jobs in their home and cormunity to buy their clothes.
Homemaking teachers and others who work with consumers need to be aware
of this trend in giving guidance in the selection of clothing. However,
it is necessary to know more about consumer's preferences and buying prac-
tices.

It is hoped that the results of this study will substantiate the
need to require at least one year of homemaking for 9th or 10th grade
girls at the Carver High School, Montgomery, Alabama. Such a course
will deal in part with consumer buymanship.

OBJECTIVES
The objectives of this study are:

1. To determine the importance of the following factors
to teen-age girls in skirt selection: cost, style,
fit, fabric, and color.

2. To determine whether cost rather than other factors
is the primary consideration in selecting ready-made

skirts by 10th grade girls in Carver High School,
Montgomery, Alabama,

3Eugene Gilbert. "New $10 Billion Power. U.S. Teen-Age Consumer.'
Life, XXXVII (August 31, 1959) p.78.



3. Yo gain an understanding of some buying practices
of 10th grade girls which might include type of

store patronized, shopping companion, 4f any,
and label reading.
4. To provide background informatiom for the ime
portance of including clothing selection as s part
of consumer education in the homemiking curriculum
at the Carver Righ School, Montgomery, Alabama,
It s hypothesized that
High school girls in homemaking courses and those having 4-H Cludb
clothing experiences will show appreciable differences in the factors
and buying practices considered in selection of skirts from those girls

wvith & limited number of these experiences.

Review of Literature

In order to receive monetary,as well u other kinds of satisfaction,
in clothing selection, we must have an understanding of buymanshi» prin-
ciples. A lack of this understanding may result {n & loss of time,
effort, and money. Consequently, information on clothing selection is
important to parents, educational leaders, manufacturers, as well as
teen-age consumers.

According to one study, teen-agers are not always aware of the many
factors involved in clothing uhcunu." Soms of the fmportant factors
are: fit, color, style and price.

Today, there are many reasons for the wide-spread use of ready-made
clothing. One source states attractive garments can easily be purchased

in the ilrkct. An added advantage to the wearer fs that she can see how

4Jan1cc Larson. "A Study of Attitudes Regarding Blouses and Sweaters,"
Unpublished Masters Thesis, Michigan State University, 1960.



a garment looks on her before investing any money. Enough different types
can be tried on to judge which will be most suitable.’ Appearance can be
observed immediately before buying, while the appearance of & home sewn
garment can't be visualized until it has been finished.

Cannon, Staples, and Carlson® agree with the findings of other
studies regarding factors affecting children's popularity in that there
is a shifting of values attributed to these various factors as the child
grows older. This change in the value pattern is more marked in girls
than in boys. This investigation also showed that personal appearance
for girls bears a significant relationship to social acceptance during
the junior and senior high school years. In a sociometric test which de-
termined the importance of personal appearance as a factor in social ac-
ceptability, the girls were rated higher than the boys in personal appear-
ance at all grade levels and showed & definite improvement in dress and

grooming with age,

Hertzler’ surveyed 2,000 high school gir's in five California schools to
determine the importance of appearance to the teen-ager. The greatest per-

sonal concerns reported by these girls were clothes, health, money and boy/girl

relationship. Twenty-one percent of the girls felt that their clothes were

Smildred Tate, Oris Glisson, Family Clothing. New York: John Wiley
and Sons, Inc., 1961, p. 32.

6renneth Cannon, Ruth Staples, and Irene Carson. 'Personal Appearance

as a Factor in Social Acceptance.' Journal of Home Economics, 44 (November,
1952) p. 710.

TAlverda E. Hertzlexr, "Problems of the Normal Adolescent Girl," Cali-
fornia Journal of Secondary Education, Vol. 15, pp. 114-119, 1940 as re-
ferred to in Sylvia Silverman's Clothing and Appearance, Their Psychological
Implications For Teen-Age Girls, New York: Bureau of Publication, Teachers
College, Columbia University.




not alequate for their noeda, They said clotlhes gave rise to feelings
of infaerfority anil Lept thea from befng a part of the group to which thay
wished to belong.

Black® surveyed 500 teem-agers to determine the conflicts which girls
had with their parents. It was found that msoml appearance, habite,
and manners were the areas of greatest canflict, Fifty-ons percent of
the girls reported that their mothers magged them about what they wore and
how they dressed, Fifty-six percent sail that their mothers vefused to
let them buy the clothes thay wanted, _

In 1930 Lois Peareou® stulfed the following factors fa relatiom to
porsonality, intelligence and soclo-economic status /(1) priwary charactere
dstics of dress} (2) color preference of dressj (3) line preference in
dress, and (4) color ani 1ime selectfon om personality. Results fndicated
that personality has s reciprocal velationship with color and line choice
fa dress. These results pointed to the need for guliance in helping girls
select colors aal lines becoming to them,)”

In 1961, Margaret Reed mads & stuly of some collsge women to dstermine
the importance of the following criterfia in selectiom of skirtss style,
suitability, comfort, case of care, ani price. She found that color, style,
anl versatility wers the three wmain characteristics mentioned as most im-
portant im skirt seloction, 5She also reported that appearance as a cri-
terion vas very important throughout the stuly with 4ts aspects of color

8. L. uam. "Conflicts of Adolescents Uith Their Mothers," Journal
A0 3408 OC3 KU 1O LOY VYol. 32. PP 193‘21}5. 1937.

lLots Pearson,'Teen-Agers Preference ia Clothing,"
Economics (48, Deceuber 1950) p. 802,

1044, p. 802
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and Attt. Store windows, fashion magazines, and "what others wors" were
found to be commom sources of elothing ideas for these girls.l}

According to Dovothy Stopat.u very few, 4f any problems are found
i{n stimulating interest in & high school clothing selection elass. She
believes that the teen-ager who is wormal and well-adjusted is actively
and seriocusly interested im her appearance.

In & study om clothing preferences and buying practices of high
school xitin, Grace Leask!? found that the group consisteatly showed con-
ffdence in their mther'l. judgment, as well as exhibiting ;:onfotﬂty to
the dress of others im their group. She found that the uvhcttoa of cloth-
ing was influenced by advertisements im mewspapers and store displays.
Pactors important in skirt selection were style, price, and color.

In another study Julia Wu reported om buying practices of some
7th lnd.Bth grade youths. Results showed that these boys and girls con-
tributed to the purchasing of clothes, although five perceat of the boys
aad none of the girls indicated that all of their glothing purchases
cane from funds earued by thi. It vas also found that sixty-eight per-
cent of the boys and fifty-nine percent of the girls earmed mousy which
vas used for payment of their clothing. Yorty-seves percent of the re«

llMargaret Reed, "A Study of the Iaflusnce Affecting the Selection
of Winter Skirts by Certain Freshmem Women." Unpublished Master's Thasis,
Michigan State University, 1961, '

12Dpozothy Stepat, "Before and After With a Clothing Selectiom Class,"
Practical Home Economics, 33, April 1955, p. 14,

13grace Leask, "A Survey of the Clothing Preferences and Buying Prac-
tices of 100 Girls of West Division High School ia Milwaukee, Wisconsin,"
Unpublished Master's Thesis, Michigan State University.

143014a M. Levy, "Responsibilities Assumed by Some Junior High School
Youth {n the Purchase and Care of Their Clothes." Unpublished Master's Thesis
Prairie View Agricultural and Mechaaical College, Prairie View, Texas, 1956.






spondents indicated that need was the primary consideration im the pur-
chase of clothing, vhereas forty-four percent specified personal wants
as a basis for buying.

More recently, Blossom Engenl> in her study, "Buying Practices For
Specified Apparel Items of Fifty College Cirls'',analyzed family practices
in regard to the type of stores patronized, shopping practices, and price
vanges in purchasing clothing. Her study showed that the department store
was the popular type of store for these girls for buyiag coats, suits,
dresses, and jackets. The specialty clothing shops were preferred for
skirts, sveaters, blouses, and formals., Chain stoves, such as the J. C.
Penney Company, wers mentioned most frequently as the type of store for
their playe-clothes, robes, pajames and slipe. Two-thirds of the partici-
pants said that the primary reason for their choice of store for a specific
{tem of apparel was that the store offered the desired quality of merchan-
dise. DNearly as many said the store of their choice carried the desired
price range for a particular f{tem of apparel. Half of the students gave
wide variety in the selection of style as their reason. Over ninety per-
cont mentioned that they tried om coats, suits, formals, jackets, school
dresses, and skirts before purchasing.

Another concern in clothing selection is the importance of reading

labels. leoma ﬂ.-hor“ reported om 2 study with Texas hanufacturers of

15g108s0m Church Engea, "“Buying Practices For Specified Apparel
Items of Fifty College Girls.” Unpublished Mastex's Thesis, Michigan
State Untversity, 1957.

16100na Mae Fisher, "A Study of Textile Fabrics and Their Labels,"
Bapublished Master's Thesis, Michigan State University, 1961.



food and textile products. They gave suggestions which included a need
to educate the consumer so that he will understand the meaning of the
label, teach him to select the quality and type suitable for the desired
per formance, and encourage him to note service qualities of the product
purchased for reference in future buying.

Lois Korslund17 studied the clothing preferences and buying prac-
tices of college women when they purchased white slips. When asked to
check on the label for the most valuable information for the consumer,
the women chose that label which gave information on fiber content and

launderability.

17Lois Korslund, '"Preferences and Buying Practices Among College
Women for Selected White Slips.' Unpublished Master's Thesis, Michigan
State University, 1956.



CHAPTER 11
SETTING OF THE STUDY

Montgomery, the capital city of Alabama, has a population of 169,210
according to the 1960 census. The eity is located in the central part of
the state., Montgomery {s a transportation center with very few industries
located within 4ts limdts. Two large military installations which play
an important part in the ecomomy of the city,are located fan Montgomerys
Maxwell Afir Yorce Base and Gunter Field Air Yorce Base.

The Begro population, which comprises msarly one-third of the popu-
lation, contributes to the economy of the county through employment
mainly as farm and domestic workers.

Carver High 8chool is the largest Negro high school {n Montgomery
County, Montgomery, Alabama. It has an enrollment of more than 3000
students from grade 1 = 12, Two years ago the school was evaluated and
accredited by the Mati{onal Secondary School Association. Because large
mumbers of students transfer from junior high schools in the city to
Carver, the 10th grade {s usually the larges t class in the school. Many
students are also tramsported to this school in county busses from out-
lying distxricts of the county.

Homemaking 4s an elective in every Negro High School with the ex-
ception of the George Washingtom High S8chool and the Laboratory High
School, which is an affilfate of the Alabama State College. Both schools,
are under the State Vocational Department, Bvery girl is required to
take at least one year of homemaking which would fnclude Foods, Clothing,
Personal Appearance, and Relationships. In the other high schools in
the county, Ramer High School, Booker Washington High School and St. Judes
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Educational Institute, homemaking can be selected as an elective for one
or two years, Homemaking I includea Foods, Clothing, Personal Appearance,
and Relatiouships, Homemaking IX includes Foods II, Clothing IX, Child
Growth and Development and Housing, In this author‘s opinion, girls with
superior intelligence are not often encouraged into homemaking courses.

There are several suburban shopping districts im Montgomery, the
largest being located in the City of Montgomery. City busses are accaess-
ible to all of these shopping districts, therefore making it very con-
venient for shopping. Tha area contains large department stores, small
department stores, large specialty shops, srall specfalty shops, and
chain stores.

_ The Instrument o

The purpose of the queittami:o was to obtain Lnfomf:io‘ about
some factors and buying pncttcu fn the uhcuon of mdy-mdc skirts
by the 10th grade girls ia lbntgmry, Alabama,

A study relating to comsumer satisfaction wuh women's blouses was
nptud in the Iorthaut lestoul hunun. 1959. m-rvh\n gm the
data on buying practices uhting to blouses} mfmncea o! fabric,
color, fiber content, style and price. Other data eolugud provided
information on shopping mct‘i.cei u to vhether the blouu m tried on
be»fou buying, and the individual's lhonlns eoupanion. Hauy‘of these
same factors in clothing selection were uud in this study.

Tate and cu-oonxsf.amd that the four factors in selecting clothes
vhich are most important to the téon-m girl ares fit, ,wlm..’ style,

- - 1lBg1dred Tate and Oris Glissom, Family Clothing. New Yorkt Joha
Wiley and Sons, Inc., 1963, p. 30,
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and price., Studies semm to differ as to which of these factors is the

most important.
Specific terms used {o this study have been defined fn the following
wvays | | |
1. llomakins cxycruncu A girl having comploud one year
voi hommktn; 10-12 weeks clothing, or one ynr ot
lo-ﬂ Clup clothtnc experience u believed to have home-
-aktng experience} girls with meither experience have
bad no homemaking experience.
Department Storei A retail store that handles many
;ii.lfemt kinds of nrci:ndtu in one business house.
Ready-made garments, accessortes of all kints, plece
goods, trimmings, and uotiono are found fa this type

of ltoﬂ.w

Specialty Shop: A vetail shop that sells limited types
of merchandtse,20

Chain Storet A department store or specialty shop.
Because the goods are purchased in large quantities,
goods may cost less.2l '

Labels A statement attached to merchandise that usually
gives iaformation regarding the fiber sontent, yarn and
fabric construction, behavior of the fabric in use; and
the care vequired,22

19m=y thhbam. Elizabeth Torpley, amd Alice ¥. Blood, Pabric
and Dress, New Yorks Houghton Mifflia Co., 1948, p. 83.

201bed, p. 87
211b44, p. 87
zzn’“o p. 1
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. Ready-made Clothing: Apparel made in factories and sold
in stores.

The research design for this study was descriptive in order to de-
termine the factors and buying practices of 10th grade girls in the
selection of ready-made skirts. The procedures to be used in a descrip-
tive study must be carefully planned.23 Because the aim is to obtain com-
plete and accurate information, the research design must make much more
provision for protection against bias than is required in some other
studies.za

Pretest

The general purpose of pretesting a schedule is to determine its
reliability and validity. '"A schedule questionnaire or another instrument
is reliable if it gives the same or highly similar results when applied
to the same or highly similar phenomena."25 The validity of the results
of a questionnaire refers to the extent to which these results are cor-
rectly derived from the premises and to the extent to which they correspond
to the criterion which is in agreement with the given questionnaire.

Permission to use the questionnaire in a pretest was granted by the
principal of the Booker Washington High School, Montgomery, Alabama.

The questionnaire was administered to twenty=-four 10th grade girls and then

23Claire Selltiz et al, Research Methods in Social Relations, New
York: Henry Holt Company, Inc., 1959, p. 67.

241b4d, p. 67.

25George A. Lundberg, Social Research, New York: Henry Holt Company,
Inc., 1951, p. 198.

261b4d, p. 201.
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the data were tabulated, The following revisions were made: Part I,

question number 3, was changed to "slim tailored" fnstead of "slim tailored
wvith pleats.” Question mumber 9, "How long do you plan to wear it?'was
deleted since it involved asking several additional questions. Question
aumber 13, "Appearance” as a general term was omitted since "Fit,"” "Colorz,"
and "Style" are all conefdered part of appearance, In Quastion mumber 12,
‘"Fabric Pattern” and "Fabric Type'" were added as other possibilities to
“When you were deciding to buy your last skirt, what influenced you most?
(Sea appendix for revised mm}.

Executiocn of ths Instrument

The riter secured an appointment with the principal of the Carver
Righ 8chool to discuss her study and ask permission to administer the
text to all 10th grade girls in the high school. Fernissfion was granted
and the cafeteria was made available for the administering of the test
on March 12, 1963,

The studants were excused from their first period classes ~ 8330
to 9:23 a.m. Oue hnmdred and ninety-sevea 10th grade girles completed
the questiomnaires; this mumber represented all 10th grade girls present
on that day., The guidance cownselow cooperated fa distribeting the test.

The following directions were given to the growp by this awthors
"All of you have skirts ia your wardrobe. I am interested fa vhat you
consider vhen you select a skirt, 1 am particularly tm'.emted in the
last skirt vhich you purchased. You may have purchased this skirt alone
orwiththohelpofanhunor&w mhckumh last skirt
vhich yoa purchased, or purchased vith the help of oomm. and answer this
qmsttmtu." The questiounaires were completed withia the 50 mimste
class period. After the questiomnaires were administered, the results
were then tabulated.



CHAPTER I1I
FINDINGS
General Descriptfoa of the Sarple

The total sample for this study was comprised of 197 tenth grade
8irls whose average age was fifteen and one-half years. Approximately
two-thirde (64.4 percwnt) of the girls had studied homemaking for one
year or more} over one-third percent had no homemaking experience in
high school. nor in 4-H Club clothing work (See Table 1). Pour girls
had both 4-H Club clothing experience and homemakimg in school. %The
majority of these girls had studied homemaking in the 9th grade. First
year homemaking in the Montgomery County School System comsists of 10-12
weeks of @lothing, 10-12 weeks of Food Freparation, _3-6 weeks of Personal
Appearance, and 3-4 weeks on Interpersonal Relatiomships.

Table II compares the occupations of the fathers of the girls with
bhomemaking experience with the occupation of the fathers of the group
compared with no homemaking experience, MNearly one-third (30.5 percent)
of the entire sample had fathers who were unskilled workers and 24.4 per-
cent vere semi-skilled with job ,such as truck drivers, laborers and farm
workers., YThirty-seven percent of the fathers of the girls with homemaking

14
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experience were wunskilled as compared with 18.6 percemt of the fathers

of the girls with no homemaking experiemce. A smaller percentage of
fathers of girls with homemaking experience (13.5 perceat) were semi-
skilled as compared with 44.3 percent of the fathers of the girls without
any homemaking experience. 7Twice as many of the fathers of the girls
with homemaking experience were skilled., Twenty-two percent of the girls
with no homemaking experience indicated that their fathers were not pres-
ent in the home. The father's absence was accountable almost equally to
marital separation or death. Less than two percent of the fathers of the
girls of both groups were professiomals or proprietors.
TABLE II

Fathers

Skilled 37 11.4
Semi-skilled 48 64.3
Unskilled 60 18.6
Proprietory 1

Professional 1 1.4
Father not

present in

the home 43 21.4
Unknown 7 2.9
Total 197 100,0

Mty-oumto!ehmh;-thnmhntmm.
and 40.6 percent were employed as domestic workers. As shown in Table
III, a larger percemtage (50.0 percemt) of the mothers of the girls with
no homemaking experience were full time homemakers compared to 37.0 per-
‘mzozmmotmmuunmm. A higher
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percentage of the mothers of the girls with homemaking experience were
domestic workers (44.1 percent) as compared to 34.3 percent of the mothers
of the girls with no homemaking experience. A very small percentage of
the mothers were teachers and clerical workers. A semall percemtage of
the homemaking girls (7.9 percent) and 4.3 percent of the girls with no
homemaking experience indicated that their mothers were not present in
the home becauwse of death or divorce.

TABLE IIX
OCCUPATION OF MOTHERS

Makﬁ Y 82 610‘ ‘7 37 .0 35 50.
Domestic ‘]

workers 80 40,6 56 44.1 24 34.3
Practical : A
nurses 14 7.1 9 7.1 5 7.1
Teachers 7 3.6 5 3.9 2 2.9
Clerical

workers 1 5 1 1.4
Mothers not

present in 1

home 13 6.6 10 7.91 3 4.3
Totals 197 100,0 127 100,0 70 100.0

More of the girls (58.4 percent) did mot have part-time jobs com-
pared to 41.6 percent vho indicated that they held part-time jobs. Forty-
seven percent of the girls with homemaking experience had jobs compared
to 314 percent of the girls with no homemaking experiemnce. More girls
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with homemaking experience had jobs than girls with no homemaking ex-~
perience (see Table IV).

Girls | prcent! Gis |_Percent
with jobs 82 41.6 60

Without Jobs 115 58.4 67

Totals 197 100.0 127

Shopping Practices

Parents were the main source of money mentioned most oftem by the
entire sample than any other source of money for the purchase of their
last skirt. More than two-thirds of the entire sample (69.5 percent)
received their money from parents for purchase of the last skirt (see
Table V). Only 18.3 percent of the group used their own earnings or
savings. Parents of girls with homemaking experience (70.l1 percent) comn-
tributed money more often than the parents of the girls with no home-
making experience (68.6 percent). Twenty percemt of the girls with
homemaking experience and 15.7 percent of the girls without homemaking
experience used their savings or earmings. Relatives, allowances, and
gifts were other sources mentiomned by a small number of girls.



18

TABLE V

SOURCE OF MONEY FOR PURCHASE OF LAST SKIRT

Homemaking No Homemaking
lence Experience
Source of Entire Number of Number of
money Sample| Percen Girls Percent || Girls Percent
Parent 137 69.5 89 70.1 48 68.6
Relatives 13 6.6 6 4.7 7 10.
Allowance
and gifts 10 5.1 6 4.7 4 5.
Earnings
and savings 36 18.3 25 19.5 11 15.7
Other
Sources 1 0.5 .8
Totals 197 100.0 127 100.0 70 100.0

Forty percent of the tenth grade girls shopped with their mothers

and 27.4 percent shopped alone. Only 38.6 percent of the girls with

homemaking experience, as compared with 42,9 percent of the girls with

no homemaking experience, shopped with their mothers (see Table VI).

Slightly more girls with homemaking experience (29.9 percent) shopped

alone compared to the girls with no homemaking experience (22.9 percent).

The larger percentage of the girls with homemaking experience who shopped

alone may indicate that this group felt more confident shopping alone.

Seventeen percent of the homemaking girls and 19 percent of the girls with

no homemaking experience shopped with their sisters.

of both groups shopped with friends.

Nearly 10 percent
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TABLE VI

SHOPPING COMPANIONS FOR THE PURCHASE OF LAST SKIRT

Shopping |[Entire
Companfion | Sample Percent
Mother 79 42.9
Father 2 1.4
Sister 34 18.6
Aunt or other

relative . 10 7.1
Friend 17 7.1
Other 0
No one 54 22.9
Not valid 1
Totals 197 100.0

According to this study, these teen-age girls shopped in small special-
ty shops, in large specialty shops, in small department stores, in large
department stores, as well as chain stores. As shown in Table VII, the
preferred choice of the entire group (61.9 percent) was the specialty
shop. The large department store was the choice for 18.3 per¢ent; the
small department store for 12,7 percent. Two-thirds of the girls with
homemaking experience (66.9 percent) and one-half of the girls with no
homemaking (52.9 percent) shopped at small specialty shops. The large
department store was named by the next largest group of girls: 16.5 per-
cent of the homemaking girls and 21.4 percent of the girls with no home-
making experience. A smaller numberof girls shopped in small department

stores, large specialty shops and chlin stores.
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TABLE VII
TYPE OF STORE FROM WHICH LAST SKIRT WAS PURCHASED

| ¥o I ein
| xperiencs xperienc

m of Ent i Number o ‘ y£i

Sgoxe jample| Percent! Girl dercent |_BPereent
Small Specialty| 122| 619 s 66.9 37 52,9

large Spectalty| 12| 6.1 | 5 4.0 7 10.0
Shop l

Small Department 25 12.7 , 15 11.8 10 14.3
Store

Large Department 36 18.3 21 16.5 15 21.4
Store

Chain Store 1 0.5 1 0.8 0

Not valid 1| o 0 1 1.4

Totals 197 100.0 127 100.0 70 100.0

A large majority of the homemaking girls (91.4 percent) and the girls
with no homemaking experience (88.6 percent) said that they read the label
or labels on the skirt which they had most recently purchased. Accoxding to

onl i

le@tbmmhﬁthm-mﬂmmdhhh than those

vith no homemaking experience (see Table VIII).
TABLE VIIX

READING LABELS IN THE PURCHASE OF IAST SKIRT

mL—_—l
Read labels 178 88.6
Do not read

labels 19 11.4
Totals 197 100.0
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A very lavrge proportiom of the group (93.4 percent) said they knew
wvhat lsbels meant. Similar proporticns in each group inlicated that they
kmew vhat labels meant (see Table IX), Ansvers to aa open-enled question
revealed that some of the labeling ianformation for which the girls looked
facluded fiber content, size, and cave directions.

TARLE IX
UDERSTAIOTNG LABELS IN THE PURCHASE OF IAST SKIRT

&

Understand

1labels 184

Do not wnder+ j

stand labeld 11 5.6 | 6 4.7 5 7.2
Ho respounse 2 1.0 | i .8 i 1.4
Totals 197 wo.0 | 127 190.0 70 100.0

Over half of both groups of girls said that they looked at the work-
canship before they bought the last skirt., A similar peveentage of the
girls vith homemaking experiemce (36.2 pevcent) did mot look at wvorkman-
ship as coupaved with 38.6 percent of the girls with no homemalking experi-
ence who did not oxamine workmanship. Respomnses to am open-ended ques~
tion indicated some of the things they were loohing for in workmanship
included size of sean sllowance, how fasteners were sewa on and secam fin-
tshings (see Tsble X). |



A large majofity of the girls with homemaking experiemce (80.4 per-
mc)ummhnaﬁmm (80.0 percent) said
that the last skirt purchased did not meed any alterations. About twenty
percent of both groups indicated that the last skirt purchased needed
altering (see Table XI).

Skirts

Needed alterations

Did not need
alterations

Totals

158
197

80,2
100.0

102
127

80.4
100.0

70

80.0
100.0

Window shepping was rated as the most important source of ideas in

the purchase of their last skirt by 39.4 percent of the entire group
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(see Table XII). Fashion magazines were rated most important by 28.9

percent and "what the other girls are westing” by 14.2 percent.

Both

groups rated window shopping mearly the same in importances thirty-nine
percent of the girls with homemaking experience and 38.6 perceant of the
Pashion magazines were rated high
as the most important source by girls with homemaking experience (29.9

girls with no homemaking experience.

percent) as compared to girls with no homemaking experience (27.1 percent).

Seventeen percent of the girls with no homemaking experience and twelve
percent of the girls with homemeking experiemce rated 'what other girls

are wearing" as important sources of ideas.

THE SOURCE OF IDEAS RATED MOST IMPORTANT
FOR PURCHASE OF LAST SKIRT

As shown in Table XIII, over ome-third (35.3 percent) of the girls in

83

W W >

100

-
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w' oo o

N
v
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L R B |n-v-ubs; 83

127

39.4 27
29,9 19
12.6 12
10,2 4
3.1 2
2,4 4
8.
8. 2
08 -
100.0] 70

both groups rated window shopping as second in importance as a source of
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idea relating to the purchese of their last skirt. Fashion magazines
and "what other girls are wearing" were rated as second in importance
byuummpm.tiomm. More girls with homemaking
experience (20 percent) rated "what other girls are wearing" as more im-
portant than the girls with no homemaking experience (14.3 percent). Less
than ten percent of both groups indicated as second in importance these
sources: friend, newspaper, aunt, television, salesperson, and father.
TABLE XIIX

THE SOURCE OF IDEAS RATED SECOMD IN IMPORTANCE
JOR PURCHASE OF LAST SKIRT

Source of ik
Ideas : reen t
Window shopping 70 35.5 | 44 34.6 26 37.2
Fashion magazine 37 18.8 26 20,5 i1 15.7
What other girls

are wearing 32 16.3 || 18 14,3 14 20.0
Mother 20 10.1 13 10.2 7 10.0
Friend 12 6.1 8 6.3 4 5.7
Aunt - o | - - - -
Other - - - - - -
T.v. 1 -5 - pas 1 104
Salesperson 8 4.1 l 7 5.5 1 1.4
Father - L - - - -
No response 1 5 1 .8 - -
Totals 197 100,0 127 100.0 70 100.0

|

"What the other girls are wearing’was rated third in importance as a source
of ideas by the entire sample. "What other girls are wearing" was named as a
third choice by 25.2 perceat of the girls with homemaking experiecnce and 22.9
percent by the girls with no homemaking experience (see Table XIV). Fashion
magazines, window shopping, mother, friend, and newspaper were each selected
by less than 18.0 percent of both groups of girls as factors third in import-

ance. Aunt, television, salespersoms, father and other sources were seldom
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named as important sources of idsias in the purchase of thedr last okire.

Source of Entire % %—-
dess Ssople | Rexoont) Gixle _ | Pexcentll Giple _ | Fepseut
Uindow shopping 23 11.7 18 14.3 5 7.1
Fashion magazine 28 4.2 17 13.4 i1 15.
What other girle

are wearing 48 24.4 2. 23.2 16 22.9
Mother 23 11.7 i1 8.6 12 17.1
Frienl 27 13.7 18 14.2 9 12.8
Hews paper 20 10.1 13 10.2 7 10.
m 1 5- o - 1 lo‘
Other 9 4.6 5 3.9 & 5.7
'.v. ~ 3.0 4 301 z 2.’
Salesperson 9 4.6 6 &.7 3 4.3
Father 2 1.0 2 1.6 - -
No respouse i 5.5 1 .8 - -
Totals 197 106,0 127 100.0 70 100.0

Charvacteristics of lest Skirts Purchased

A skirt vith pressed pleats was the choice preferved by more than
fifty percent of the entive sample. Twenty percent (20.3 pevcent) pur-
chased slim tailoved skirts, wmpressed pleated skirts, and wrap-avrounds.
More girls with no homemaking experience (58.6 perceat) puychased pressed
pleated skirts than girls with homemsking experience (46.5 percent). As
shown fn Table XV, each group expressed similar preferences for slim
tailoved skirts (20.0 peveent). Very few circular skirts, gathered skirts,
ox flared skirts weve purchased by either group.



‘ :
Characteristics A Number of
of skire  _ |ssple _rsmﬁ._mu__m
Slin tailoved 40 20.5 14 20,0
Pressed pleats 100 46.5 41 58.6
Unpressed pleats| 20 8.7 9 12.8
Circular. i 0 7 0 -
Gathered 9 4 5.5 2 2.9
Flared 2 1.6 0 -
Other 2 1.6 0 -
Totals 197 100.0 100.0 70 100,0

Plain and plaid fabric patterns were the favorite choices of fabric
design for the entire sample. mty-c- mc«of'th.un sample
selected plain skirts and 24.9 percent selected plaid skirts. As shown in
Table XVI, over 50 percent (52.7 percent) of the girls with homemaking
experience and 48.6 percent of the girls with no homemeking experience
selected plain skirts, Nearly ome-fourth of both groups selected plaid
skirts. Tweed skirts, striped skirts, and print skirts were selected by
only a few of the girls,

PR

(=0
OONY -0

Totals 197 100,

-~
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Wool was the fiber of the majority of the skirts most recemtly pur-
chased by this group. Fifty-three percent purchased wool skirts, and
35.0 percent purchased cottom skirts (see Table ¥VII). Wool skirts were
bought more frequently by girls with mo homemaking experdsnce (62.9 per-
cent). A very small percentage of the girls Mﬁ%w synthetic
blends skirts. The majority of the skirts were bought between October

1962 and March 1963. The variaed weather in Alabama may account for the

reason vhy some girls bought wool and some bought cottom skirts.
TABLE XVII

Characteristics

Fabric
Unknovm 4 2.0 0 - & 5.7
Cotton 69 35.0 53 41.8 16 22.8
Wool 103 52.3 59 46.4 44 62.9
Linen 5 2.5 3 2.4 2 2.9
Synthetic
blend 9 4.6 6 4.7 3 3.3
Other 7 3.6 6 4.7 1 1.4

Totals 197 100,0 127 100.0 70 100,0

Factors Influencing Choice
Fit and style were the most important factors to this group of teamth
grade girls in the purchase of their last skirt. Nearly ome-third (30.5
percent) named style and 29.6 percent named fit as the most fmportant com-
sideration in the purchase of their last skirts. One-fourth (25.7 percent)
ozmmuﬁmummmzuumWM
indluenced them the most. Ome-fourth of the girls (25.9 percent) with






homemaking experience and over a third of the girls with no homemaking

experience (38.6 percant) indicated that style was most important. Fit

seemed to be most important to those girls with homemaking experience

amd style most important to those girls with no homemaking experience.

Lesa than ten percent of both groups named color, cost, fabric type,

and workmanship as an important factor in their selection (see Table XVIII).
TABLE XVIIX

INFLUENCING FACTORS RATED MOST IMPORTANT IN
PURCHASE OF LAST SKIRT

Homemaking I' No Homemaking
Inf ing] BEnti m-:% I-bcroi

Fabric
type 11
Workmanship| 13

luenc o
Fit 59 29.9 41 32. 18 25.7
Style 60 30.5 33 25. 27 38.6
Color 18 9.1 12 9. ) .6
Cost 14 7.1 12 9. 2 .9
Pabric
pattern 22 11. 11 8 7
4
1

8
2
11 15.
1
7

1
5

[+
o~
.

-
o woe ~ wmuow

5
6
Totals 197 100. 127

g

70 100.0

Color and style were rated by the entire group as factors second
in importance in the purchase of their last skirt (see Table XIX). Move
than one-fourth of the girls with homemsking experiemce (28.3 percent),
and almost ome~third of the girls with no homemaking experience (32.8
m«at)nudumho!mw. Style as a factor was
second in importance to 26.8 percent of the homemaking girls, and 22,9
percent of the girls with no homemaking experience. Less than twelve
percent of the girls named cost, fabric pattern, fabric type, workman-
ship,or brand name as factors second in importance to them. Although
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cost was mentioned by only a small percemtage, the average price paid

by the girls with homemaking experiemce was §$5.23,and for the girls with
no homemaking experience, the average cost of a skirt was $5,58. Although
this factor may not have been rated important,these prices suggest that
cost wvas a factor. Nine percemt of the group as a whole indicated work-
manship as .eonag in importance. It is interesting to note that twice
Bal*" iola vith hemsmaking egerionse, as congownd to Mhoos with %0
homemaking experience, rated workmanship as being second im importance.

TABLE XIX

INFLUENCING FACTORS RATED SECOND IN IMPORTANCE
IN PURCHASE OF LAST SKIRT

Homemaking No Homemaking

Influencing Entire Number of Mumber o
Factoxs _ __ {Sawple] Pexcent || Girls _ J PercemtlGirls __ | Fercent
Fit 44 22.3 24 18.9 20 28.6
Style 50 25.4 34 26.8 16 22.9
Color 59 30.0 36 28.3 23 32.8
Cost 13 6.6 11 8.6 2 2.9
Fabric patte 7 3.6 3 2.3 4 5.7
Fabric type 4 2.0 3 2.3 1 1.4
Workmanship 18 9.1 14 11.2 4 5.7
Brand name 2 1.0 2 1.6 0 -
Totals 197 100.0 127 100,0 70 100.0

One~third of the homemaking girls (33.9 percent) and nearly ome~third
of the girls with no homemaking experience rated color thlrﬁ in importance
as a factor vhich influenced them in the purchase of their lest skirt.
Nearly one-fourth of ih. girls with homemaking experience (23.6 percent),
and less than one-fifth of the girls with no homemaking experience, (18.6
percent) rated style as a factor thlrﬁ in importance to them., Cost was
rated least in importance by similar percentage of both groups (see Table XX).



Factors | ' : 2 Percent ||| Gir] | Bercent
Fit 35 17.8 20 15.8 15 21.4
Style 43 21.8 30 23.6 13 18.6
Color 66 33.5 43 33.9 23 32.9
Cost 24 12,2 16 12,6 8 11.4
Fabric pattern 7 3.5 5 3.9 2 2.9
Fabric type 11 5.6 7 3.3 4 5.7
Workmanship 10 5.1 5 3.9 5 7.1
Brand name 1 5 1 .8 0 -
Totals 197 100.0 127 100.0 70 100.0

Shopping Practices

Parents were the source of money by the entire group of girls. Howe
ever, a slightly larger percentage of girls with homemaking experience
€70.1 percent) received money from their parents tham the girls with
noho—kh.umim(&.tmt). Savings and earnings were used
by a slightly higher percentage of the girls with homemaking experience
(19.5 percent) than by the girls with no homemaking experience (15.7
percent),

More of the girls with no homemaking experience (42.9 percent)
shopped with their mothers tham girls with homemaking experience (38.6
percent) in the purchase of their last skirt. Girls with homemaking
experience (29.9 percent) shopped alome more oftem than the girls with
no homemaking experience (22.9 percent). More girls with homemaking
experience (66.9 percent) shopped in specialty shops than girls with no
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homemaking experience (52.9 percent). More girls with no homemaking
experience (21.4 percent) thaa girls with homemaking experience (16.5
pexcent) shopped in the large department stores for their last skirt pure
chase. The chain store, small department store, and large specialty
shops were ¥med by similar small percentages of both groups of girls.

A very large majority of girls {n both groups said that they read
the label or labels on the skirt which they purchased. RHigh percentages
of both groups said they understood labels.

Girls with homemaking experience (63.8 percent) and girls with no
homemaking experience (61.4 percent) said that they looked at the workman-
ship. Only slightly mose homemaking girls looked at workmenship than girls
with no homemaking experience.

Eighty percent of both groups of girls said that the last skirt did
not need any alterations.

It {s interesting to mote that window shopping was wyated almost tden-
tically by both gresups of girls as the most important sourcs of fdeas in
the purchase of the last skirt (39.1 percent), and (38.6 percent). Sim-
ilarly fashion magaxines were vated by 29.9 percent of the homemaking
girls, and 27.1 percent by the girle with no homemaking experience.

Window shopping, fashiom megazines, and '‘what other girls ave wearing" was
rated as third in importance as a source of ideas by both groups.

chme:ém:m of last Skirt Purchased
Fifty-nine percent of the girls with homemaking experience purchased
skirts with pressed pleats} of the girls with no homemaking experience
46.5 percent purchased skirts with pressed pleats. Twenty percent of both
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groups purchased slim tailored skirts. A very small percentage of the
sirls purchased circular, gathered, or flared skirts.) Girls with mo
homemaking experience bought wool skirts (62.9 percent) than girls vith
no homemaking experience (46.4 percent). More girls with homemaking
experience purchased cottom skirts (41.8 percent) than girls with no
homemaking experience. Cotton skirts were the choice of the girls with
homemaking experience and wool skirts were the choiéo of the girls with
no homemaking experience (48.6 percent). A slightly larger percentage

of the homemaking girls purchased plaid skirts (25.2 percent) tham did the

girls with no homemaking experience (22.9 percent).

Factors Influeacing Choice

Fit was the most important factor to the girls with homsmaking ex-
perience (32.3 percent),and style was the most important factor to the
girls with no homemaking experisnce (38.6 percent). Color was rated as
second and third most {nfluencing factors in the purchase of the last
skirt. Color was rated as second choice by both groupss 28.3 pereemt by
the girls with howemaking experience and 32.8 pesrcent by the girls with
no homenmaking experience, Color was also rated as the third most {nflueme~
ing factor in the purchase of the last skirt} 33.9 pexcemt by the girils
wiﬁh homemaking experience, and 32.9 percent by the girls with no home-
making experience.

SAMARY
More than two-thirds of the entire group recsived money from their
parents for the purchase of the last skirt. Less than onewfourth of both
groups of girls used their savings and earnings. The average cost of the
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skirts most recently purchased was $5.23 for the homemaking girls and
$5.58 for the girls with no homemaking experience. Even though mothers
generally accompanied their daughters in shopping for a skirt, more girls
with no homemaking experience shopped with their mothers than the girls
with homemaking experience.

The small specialty shops were patronized most frequently by the
entire sample; however, more girls with no homemaking experience shopped
in small specialty shops than those with homemaking experience.

More than 80 percent of the entire sample said that they read the
label or labels on the last skirt purchased and they understood what the
labeling meant. More girls with homemaking experience than without home-
making experience said that they looked for workmanship in the skirt which
they had most recently purchased. Eighty percent of the entire sample said
that their skirts did not need any alterations at the time of purchase.

"Window shopping'" and 'fashion magazines' were rated almost identically
by both groups of girls as the most important source of ideas in the pur-
chase of the last skirt. '"What other girls are wearing' was rated third in
importance as source of ideas by the entire sample.

More girls with no homemaking experience purchased skirts with pressed
pleats than girls with no homemaking experience. Slim tailored, unpressed,
and wrap around skirts were bought by about 20 percent of the group.

Fifty percent of the entire sample purchased a plain skirt and nearly
25 percent purchased a plaid skirt. Stripes, tweeds and prints were bought
by only a small percentage of both groups.

Cotton and wool skirts were the main choice of fabric by the entire

sample, Both groups of girls bought more wool skirts than cotton ones.
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Forty percent of the girls with homemaking experience purchased wool
skirts, and 62.9 percent of the girls with no homemaking experience pur-
chased wool skirts,

¥it wvas the most important influencing factor to the girls with
homemaking experience, and style was the most important factor to the
girls with no homemaking experience. Color was rated as a factor second in

importance by both groups of girls,
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CHAPIER IV
SAARY AND RECOMMENDATIONS

In this study an attempt was made to determine some of the factorw
and buying ‘yucttcu in the selection of ready-made skirts by the 10th
pado.gi.rh {n tho Carver High School, Montgomery, Alabams, The data
wvas obtained from 197 subjects who completed questiomnaires in the first
class period on March 12, 1963, %he sample consisted of all 10th grade
girls ia the school.

Thirty-one percent of the fathers of both groups of girls were un-
skilled. Twenty-two percent of the girls reported that their fathers
were not present in the home because of death or separation, Fortyetwo
percent of the mothers were full time homemakers and 40.6 percent were
domestic workers., A very ¢mall percentage of the mothers wa$ not present
in the home because of death or separation.

Approximately 70.0 percent of the entire sample fndicated that parents
vwere the main source of money. The study also showed that mothers gemer-
ally accompanied their daughters im the purchase of their last skirt.

The small specialty shops were shopped in more frequemtly tham other
dtypes of stores.

The zith responses indicated that they vead labiils and looked for
certain information on clothing labels. A large majority said they looked
at vorkmanship, Eighty perceat of the entire sample reported that the
skirts did not need any alterations at the time of purchass.

The girls rated as source of ideas im the selsction of the last
skirt purchased, window shopping first in importance; fashion magazines
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second in importamce, and ‘'what other girls are wearing" as third in im-
portance.

Pressed pleats, slim tailored, and wrap arounds were the choices of
most of the girls, Vool was the fabric choice for both groups of girls;
however, a larger percentage of no homemaking girls (62.9 percent) bought
wool skirts than the girls with homemaking experience (46.4 percent).
Plain and plaid were the choice of fabric by both groups. Nearly 50 per-
cent of both groups bought a plain skirt, and about 25 percent of both
groups bought a plaid skirt.

Fit, fabric pattern, style, and color were the four main chagacter-
istics mentioned in skirt selection. Fit was most important for the home-
making girls (32.3 percent) and style was most important for the girls
with no homemaking experience (38.6 percent).

It was hypothesized that high school girls with experience in home-
making or in 4-H Club clothing experience would show appreciable differ-
ences in the factors and buying practices considered in selection of skirts
from those girls with a limited number of these experiences. Although
statistical methods were not used in this study, evidence points to the
similarities between the two groups in their sﬁopping practices, the
characteristics they prefer in a skirt, and the factors which influenced
their choices.

This study does have implications in developing a curriculum for high
school home economics. The findings have provided background information
relative to the economic status of this high school class. Other findings
concerning shopping practices, such as the type of store patronized, shop-
ping companion, 1f any, and price paid for skirts have provided other in-

formation for a unit. The characteristics desired in a skirt, such as fit,
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style, color suggest possible areas of study in a unit on buymanship.

There is an evening class in clothing construction at the Carver
High School each year., 1t is taught by one of the homemaking teachers.
The writer 1s of the opinion that these mothers should be taught buy-
manship also since many of them helped their girls in the selection of
their skirts,

Fit was rated as a very important characteristic in skirt selection.
It, therefore, seems important that components of fit need to be empha-
sized in the clothing unit.

The increased spending power of teen-agers suggests that consumer
education should be required for high school students. Such a study as
this one which investigates some of the teenage girls buying practices
serves as background data on which to base consumer education.

The need for additional research is evidenced by the findings of
this study. A similar investigation among other consumer groups might
reveal pertinent data that would be extremely helpful to consumers,

educators, and retailers.
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All of you have skirts in your wardrobe.
in what you consider when you select a skirt.

I am interested
I am particularly
interested in the LAST SKIRT which you purchased.

You may have

purchased this skirt alone or with the help of g relative or

friend.

I. Think back to this LAST SKIRT which you purchased or
purchawed with the help of someone.

1.

2,

3.

L.

5e

7e

When was this?

(month and year)

Where did you purchase your skirt?

(Name of store)

Please describe this LAST SKIRT by answering these
questions. Be sure to answer ALL questions.

Style (Check one)

Slim tailored Circular
Pressed pleats Gathered-
Unpressed pleats Flared
Wrap around Other
Describe the color
Pattern of fabric (Check one)
Plain Plaid
Stripe Print
Tweed Other
Fabric (Check one)
Unknown Linen
Cotton Synthetic blend
Wool Other

How did you know the kind of fabric?

Name of brand if known Check if unknown
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9.
10.

11.

12,

13.

14,

15.

What was the cost of the skirt?

From what source did you receive meney to buy this

skirt?

Who went with you when you bought your LAST SKIRT?
(You may check more than one if necessary)

Mother Aunt or other relative
Father Friend
Sister Other

No one

When you were deciding to buy your LAST SKIRT what
influenced you the most? Place a number "1" before the
most important to you, a number "2" before the next in
importance, and a "3" before the one that is third in
importance., Rate only three items.

Fabric pattern Color
Fabric type Cost

Fit Style
Workmanship Brand name

Did you try the skirt on before you bought it?

Did you feel it needed any alterations? NO YES

If yes, what alterations?

Did you look at the workmanship? NO YES

If yes, what were you looking for?
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III.

L

2.

3.

In thinking back to some of the other skirts you have
purchased, which of the following gave you ideas on the
type of skirt to buy? Please place "1" before the most
important one, "2" before the next in importance, and
"3" before the one that is third in importance to you.
Rate only 3 items.

Fashion Magazines - Mother
Newspapers Father
TV Aunt
Window shopping \ Friend
What other girls are - Other

wearing .
Salesperson

Do you generally read labels?

What kind of help do they give you?

Please complete the following statements. You need not
sign your name.

1.

2,
3.
4.

Se

6.
7e

8.

Your age

Father's occupation
Mother's occupation
Have you had any homemaking courses in high school?
YES NO

No. of years
Have you had any clothing projects in 4~H Club work?
YES NO No. of years
Do you have a part-time job? YES NO
Do you use your earnings to help buy your clothes?

Do you have a clothing allowance?
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