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CHAPTER I

INTRODUCTION

Statement of the Problem

One of the by-products of almost full employment since World
War II is the prevalent teenage part-time wage earner. Adolescents
earn billions of dollars in part-time jobs after school or on Saturday
working in local shops, supermarkets, filling stations, baby sitting,
and doing odd jobs around home and elsewhere.

This situation contributes to an increase in clothing purchases
which effects all facets of the clo;hing—textile industry. It is becom-
ing commonplace for students to develop wardrobes of high fashion in a
wide variety of fabrics and textiles., Accompanying this accumulation of
purchasing power there may be a need for knowledge to enable these con-
sumers to care for clothing in the specific manner many garments require
in order to preserve their desirability.

There is some recognition by parents and school administrators
of the importance of teaching care of clothing to a teenage girl, but
very little thought has been giyen to the possible needs of boys. It
may be that an increased interest in clothing means that boys as well
as girls are concerned about care of their clothing. Some of this in-

terest of boys was discovered when the boys responded positively to a



demonstration on clothing care usually presented only to classes of

girls.a

Background Information

The role of the home economics teacher is changing from that of
teaching homemaking skills to girls to teaching more about consumer com-
petencies to boys and girls.(18) Much has been written in books, period-
icals, bulletins and theses relating to the consumption of material inno-
vations in the textile industry and in the subsequent care these new
choices demand. (30,32) Thus, a knowledge base for consumer education in
this area is probably more possible today than every before. However,
because helpful information is printed does not mean the consumer has the
advantage of its use. )

An acute awareness of the value of reading labels in order to
follow the recommended care procedures is of primary importance. New
processes have changed some of the older products so much that the aver-
age consumer cannot be expected to know the appropriate care and pre-
dicted performance without an understanding of the manufacturers sugges-
tions.(9) 1In line with the demands of current product changes, on March 1,
1968, the Wool Bureau introduced a new care label specifying whether wool
fabrics could be washed safely by machine, washed by hand or dry-cleaned.(10)

The do-it-yourself dry-cleaning establishments in the city where
this study was made have multiplied three fold in the past two years. In
order to capture the local and surrounding trade, they have made available

8A local private utility compan& which has been dynamic in its

approach to customer relations and community consciencesness presented
this program.



a series of free pamphlets emphasizing that ''dry-cleaning is easier than
washing.'(12) The pamphlet explains the process of dry-cleaning in an
easy to understand,non—technical style, but the implication is, of course,
if it.18 easier it is better.

Another worthwhile and rather new area worthy of study is covered
under the topic fabric finishes. As an example, durable press, first
introduced in men's slacks;has now expanded into many garments. Women's
dresses, mens' shirts, sportwear as well as children's clothing and rain-
wear are among the ready-to-wear garments being finished by durable press
processes and are available for purchase in the retail stores. A com-
parison of wash-and-wear and durable press was made in a study by Hearne
and Broome. (14) The results of this study showed that permanent press
garments are superior with respéct to appearance factors, but the wash-
and-wear fabric finishes generally exhibited greater strength and durabil-
ity as measured by dimensional stability, breaking load, tearing strength
and abrasion.

During the demonstration on care of clothing to students in family
living classes, the representative from the local utility company (34) showed
the laundered results of a palr of trousers constructed in such a way that
one side had bcen finished with a durable press process and the opnosite
side with the wash-and-wear finish process. This visual aid was effective
as a teaching method because it clearly indicated the differences in fin-
ishes.

Students revealed a considerable amount of interest in home methods
for removing stains from fabrics and helpful informatlon is available. Stan-

dard home economics texthooks, bulletins and pamphlets contain information



relative to spot and stain removal are readily acquired from the U. S.
Department of Agriculture.(28)
More information is obtainable in current newspapers and per-

iodicals: Consumer Reports proved to be a valuable source of informa-

tion in its publication reporting on an investigation of readily avail-

able safe and unsafe spot removal agents.(20)

Importance of the Study

The purposes of this study were to:

(1) 1learn what students know
concerning care of clothing

(2) suggest methods of dissemi-
nating textile care information
to both boys and girls in senior
high school.

The goal of this study is to gain information to use as a basis
for developing an instructional program which will help the students be-
come aware of merchandising techniques used to obtain their dollars.
During the time of the study two independent merchants in the local com-
munity approached this teacher requesting the opportunity to speak speci-
fically to the senior classes to acquaint them with their products.2
While at no time was obvious salesmanship displayed by these people, such
programs provide classes with opportunities to check the information given
aéainst other authoritative sources.

3Hi11, Maxine. Fine Arts Tablewear representative who talked

with the students, June 1968.

Shalon, Marvin. Shifrin-Willens Jewelers manager who talked
with the students, May 1968,



Three important factors have resulted in increased sales pres-
sure on teenagers:

(1) the millions of dollars in teen-
age hands

(2) the teen-age role as innovator
and fashion leader

(3) the indirect buying influence the
teenager has on family consumption
patterns.(2)

The Department of Commerce and the Bureau of Labor Statistics
prepared a graph (see Figure 1) showing the high rate of apparel spending
by today's youth.(23) This graph depicts visually the impact of the present
teen market to the merchandising industry. Marketing programs have under-
gone a change in style and tactics which have promoted the teenager to a
leadership role in today's fashion world. Present day appeals in all facets
of the industry lure the teenager Gy emph;sizing that which appears roman-
tic or sounds exciting.

As a result of the increased imterest of teenagers in consumer
goods)a strong influence is felt in the buying habits of other family mem-
bers. There is some evidence to indicate that the teenager has a voice in
the selection of many home commodities but it is particularly shown in the
choices made in family clothing. It is for this reason also that many
sales appeals are directed to the teenager.

We see today the rapid appearance and disappearance of clothing
fads and fashions because the country's present economy is such that it is
able to support continual change. To indicate the growth of the clothing
market, the per capita clothing expenditures have increased five percent

.

above all personal spending within the past seven years as shown by Figure 2.
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FIGURE 2. -- Per capita clothing expenditures
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Although at first glance it may appear that higher prices for clothing
and clothing services are responsible for the increase of expenditures
in this field, it must be noted that three-fifths of the recent increase
in purchases of apparel represents real relative growth in apparel out-
lays. In prior years, slower than average increases in apparel prices

accounted for part of the decline in apparel spending.(23)

Justification for Teaching Care of Clothing

Traditionally wsd in our culture one of the responsibilities fall-

ing upon the teenager has been to learn and practice good personal care



techniques. It has been an unheralded obligation where only those who
ignore the standard receive recognition. Although it is understood that
time, place and facilities can alter the situation, an attempt should be
made to help the student learn the expected social standard of his society.
Whether he decides to follow it or not, social demands are made upon the
youth in both obvious and obscure manners. Some of the factors which may
determine the assumption of undivided responsibility seem to be the degree
of personal independence, the amount of family support and the adult exam-
ples observed. Peer, community and civic expectations are also factors.
This particular community has shown a strong inclination to control teen-
age wearing apparel by means of ridiculing those who are outside of the
normally accepted sphere. It is understood, however, that criticism by
those of equal status has a strong;r impact upon the individual than any-
thing originating outside of his own peer group.(29)

Another example of the demand for knowledge in clothing care by
boys 1s to be found in the military service where the inductee is required
to service his own apparel.(39) A high percentage of boys in this study
face a minimum of a two year military obligation. With some understanding
in the upkeep of clothing, the task may not seem as tedious.

The adolescent girl, aware that she 1s living in a society that
frowns on single-blessedness and faced with the fact that women are begin-
ning to outnumber men in many areas of the country, is convinced that'what
really counts’ is to carry on social and emotional relations that will make
her popular and ultimately attract the right boys.(2) The most prescribed

method of arriving at these goals is bv a discrecet selection and the proper



care of wearing apparel. The findings in Table 1, "Marital Status of

Students in Sampling,” imply that a great number of girls who are gradu-

ating seniors will also soon be facing the responsibility of clothing

care that comes with marital obligations.



CHAPTER II

METHODOLOGY

The Community Setting

The community in which the writer teaches and where the study
was completed is a relatively new suburb, having been incorporated into
a large midwest city in 1958. Because a population of 60,000 people live
within a nine and one-half square mile area, the suburb is hampered in
its attempt at expansion and development.(36)

Industrialization is already high in this urban community with
many factories which are feeders ‘for the big three automobile manufac-
turing firms--General Motors, Chrysler and Ford. Employment is steady,
but the population is nevertheless fairly mobile.

Property values are modest, with the average home ranging in the
$14,000 to $16,000 bracket. The average factory worker in the area reports
a $6,800 annual income. Poverty, as such, goes relatively unrecognized. (36)
Although recreational facilities are not exceptionally abundant, there are
facilities for all age levels. In close proximity to this suburb there are
parks, golf courses, and other places of recreation such as football and
baseball leagues, civic players clubs, bowling alleys, and organizations
such as Girl Scouts, Boy Scouts, Brownies and Cubs.(35)

Federal and state soclal agencies are also present in the local

area. These services are both privately and publicly supported. Among

10
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the many social services available to the population of the suburbdb are
health and child guidance, marriage coﬁnseling, adoption agencies, al-
coholic and drug addiction aid. The alcoholic and divorce rate of the
area ﬁay contribute to the number of single parent families.

The education of the average citizen in this community approx-
imates the eighth grade level. The economic level of achievement by
the students' parents and grandparents has been raised to a lower-middle
class status from an upper-lower class status.(37)

The middle age group seems to consider the purchase and owner-
ship of car, color television and a big paycheck as sociai status sym-
bols. The adult lack of interest in education has recently resulted in
millage proposal failures and the resultant lack of adequate school facil-
ities. The attitude of the voting public together with a lag in construc-
tion in the area has created a difficult situation in the local high
schools. Most high school students are on a modified half-day session
and as a consequence find the lure of jobs difficult to resist. This
attitude leads to student job placement which too often takes priority
over the school attendance. The school system itself is based on a six-
three-three plan, and consists of twenty-six elementary schools, three
Junior high schools, and two high schools.

In this area are found four parochial elementary schools and one
high school plant. In addition, the county supports schools for those re-
quiring special education and training for the terminal student. There

are also a few private trade schools consisting primarily of schools of
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cosmetology for girls and electronics for the boys.

Many local organizations have contributed positively to the
noticeable increase in school interest. The local Kiwanis, Rotary,
Veteran's of Foreign Wars, Parent-Teacher Student Association and the
Citizen's School Committee have been greatly responsible for the devel-
opment of student incentives in the form of scholarships and grants.(33)

Education, however, is making inroads in this community. There
has been a significant increase in the number of students going into
higher education. The quest for continued education after high school
is in direct opposition to status standards which were placed on the
family by the middle-aged people in the community.

Among the new school facilities (and perhaps the most influential
single factor in the past five ;ears)is the community college, a two-year
institution preparing the student for more advanced education. Thig new
college has also been instrumental in increasing the number of local high
school students who enter college from thirty-five percent to fifty-two
percent of the graduating class in the last five years. Another eight
percent of the graduating students enter the training schools. A total
of sixty percent of the graduating high school students continue their
education after receiving a high school diploma. (38)

Background Information Pelated
to the Sample of Students

The respondents were a group of 108 twelfth grade students of

which thirty were boys and seventy-eight were girls.:

An oral inquiry revealed that this group is composed of students
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who are parents, married students, engaged students and a group con-
sidering themselves going steady with intent to marry and those who are

going steady with no intent to marry. (see Table 1)

TABLE 1. -- Marital status of students in sampling

Status Roys Girls
Parents 1 1
Married 1 4
Engaged to be married 3 14
Going steady with intent to marry 4 18
Going steady with no intent to marry 11 7
Not going steady 11 35

In the course of the yvear a total of twenty-one OW nineteen per-~
cent of the students who entered the school year with the group had
dropped out, not including the normal turnover of students for reasons of
transfer and illness. (f the twenty-one dropouts, twelve were girls and
nine were boys. Six girls and one boy gave the reason of marriage for
leaving school.

The sample group was composed primarily of seventeen year old
students, the majority of whose educational future wi}l with few excep-

tions be terminated at the close of the school year. In spite of
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an increased interest in college)the high school principal reported
that the boys are aware of the possibility of induction and thereby
lose their incentive to study.(33) According to Anspach, the girls
". . . entire future identity seems dependent on the projected role
of wife-mother".(2) They have learned the makeup, dress and other be-
haviors believed to be the means of finding a husband and regard them-
selves prepared to try their wings at marriage. It is very evident
this is the case since a high degree of interest is shown by both boys
and girls in the family living classes when the subjects of marriage,
marriage problems, family and family development arise. By comparison,
problems of the teenager in our society or the influence of social
change on todays adolescents appears to hold little value for them.

The overall average ac;hemic grade point of students 1n-family
living classes 1is 1.89 as shown in Table 2. The I.Q. range was eighty-

four to 110.(38)

TABLE 2., -- Academic grades of students in family living classes partic-
ipating in study (N=108)

Grade Meaning Grade Points Number

A Superior 4 5
B Above average 3 20
c Average 2 46
D Below average 1 27
E Failure 0 . 12
Overall average of grade points is 1.89 Total 110%*

*The total number of grades will not coincide with the total
number of students because it was necessary to increase some numbers in
an attempt to eliminate fractions. Grades are for three card markings.
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FIGURE 3.--Mode of spending by teen-aged boys and girlgf
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Another circumstance which affects this group of students is
the easy accessibility of money. Most students who are desirous can,
because of a manpower shortage, surplus jobs and a short school day,
secure. well-paying part-time jobs. It is estimated that eighty percent
of these students are earning from seventy-five cents an hour in such
jobs as baby sitting for girls, and general household chores for the
boys, to $2.50 per hour as factory hands in the nearby industrial plants.
Figures 1 and 2, nages 6 and 7, presented figures showing the amounts
spent on apparel is largest during the ages of sixteen through twenty-four
and that overall clothing expenditures are increasing.

Because wage earning boys and girls spend a considerable amount
of money, it is pertinent to analyze further how the teenager spends his
earnings. Figure 3 illustrated ‘the results of a national survey conducted
by the Rand Youth Poll to evaluate the mode of spending by teenage boys
and girls. They found that boys spend nineteen percent of their income
on clothing. Clothing ranked third after entertainment and automobile
expenditure. The teenage girl who makes up eleven percent of the female
population purchases twenty percent of all women's clothing sold. They
spend twenty-three percent of their income on clothing, with cosmetics
and fragrances ranking second and movies and entertaimment third.(22)

The writer chose to undertake this particular investigation be-
" cause of its possible relevancy of content in clothing care to the con-
cerns of students in the present and future classes in family living.

It was thought that the pupil-teacher rapport which had already
been established in these classes also offered the ad;antage of cooner-

ative effort and thus the acquired information would have more validitv
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than a random sample of the senior student school population would have

provided.

Initial Study Project of Student Interest
In the Care of Clothing

One hundred and eight students of family living classes took
part in an initial project. The purposes of this portion of the pro-
ject were to:

a. determine more precisely the students'
interests in clothing care

b. 1learn:

1. what students know in regard
to clothing care

2. what they believe about
clothing care

3. what they want to know about
clothing care

4, what they need to know about
clothing care

c. determine if a need exists for an
instructional program in clothing care.

The initial study wasvthe means employed to provide a base upon
which to build a meaningful questionnaire and was conducted during regu-
lar class periods. In an attempt to give the students ideas for questions,
a list of terms relating to clothing, textiles, and care (see Appendix A),
which was previously prepared, was written on the chalkboard. Examples
are: wash-and-wear, garment labels, colorfast clothes, self-serve dry-
cleaning, durability, fabrics and laundry.

This guidance, it was believed, gave the students the opportunity
to formulate their own thoughts from which they might be prompted to ask

questions about a greater variety of topics. The students were first asked
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to make up questions of interest to them, to which they need not know
the answers, since the answers were of no consequence at this time.

The specific directive given by the teacher was, "From the
following list of terms, make up questions pertaining to the care of
clothing. Do not supply answers. Omit questions relating to patterms,

styles, tailoring, fit.and prices." The above limitation was placed on
the students so that matters of personal taste would not enlarge the
scope of this study beyond feasible dimensions.

In a second step, students were asked to write a paragraph essay
describing a personal negative experience they had had with an article of
clothing. With the exception of listing terms on the board, no aid was
given the students in any way in the formulation of their questiomns, or
in the development of their per;;nal essays.

The time taken by students to complete the assignment averaged
twenty minutes. The papers were then collected for reading. Classifi-

cation was the sole responsibility of the teacher and all computations

were completed without the benefit of mechanical assistance.

Method of Analysis

Questions written in this assignment were organized under three
general areas and seven specific headings (see Appendix B, General Areas
: and Specific Headings from Initial Study Project). The majority of mul-
tiple choice questions in the general questionnaire were acquired in this
manner, but the writer expanded the number to include other questions

congsidered to be relevant but which had not been mentioned by any student.



19

Development of the Questionnaire

To gain insight into the students' knowledge of major factors
related to clothing care, a questionnaire was devised making use of the
information gained in the initial study. This draft of the questionnaire
consisted of seventy-two multiple choice questions, classified under
seven categories and they progressed in difficulty by the teacher's own
estimate.

A multiple choice rather than a true and false technique was
used because the chances of guessihg correct responses were believed to
be decreased. The questionnaire included three general areas and the
following categories (see Appendix B):

garmenE reconditioning
dry-cleaning
laundry
spot and stain removal
fabric characteristics
textiles (fibers)
finish

garment construction

information
labels

Definition of Terms

The following operational definitions were established as a

basis for the classification of questions.

Dry-cleaning or laundry is a process of reconditioning garments

with respect to cleanliness and appearance, either at home, by a commer-

cial firm or in a self-serve type of establishment.
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Spot and stain removal is a process of extracting foreign ma-
terial without or before emersing the whole garment.

Textiles refers to the construction and fiber content of a fabric.

Finish refers to a functional treatment provided to add desired
qualities in a particular fabric.

Construction in this study describes the techniques employed in

the making of a garment whiclh affect the care required.
Labels refers to the written information affixed to a garment

providing promotional, technical or procedural information.

The multiple choice questions offered three alternatives. In an
attempt to prevent boredom, the writer introduced what appearedAto her to
be humorous items (questions 25, 35, 65). Some answer choices completed
a sentence while others were in statement form. Research was involved in
the substantiation of correct answers when some alternatives appeared to
be too easy or open to challenge.

Inasmuch as the initial study elicited the largest number of ques-
tions in the categories of laundry, textiles and labels it was decided to
include more questions in those topics than in the subjects of dry-clean-
ing, construction, finish and spot and stain removal. An attempt was made
to show a relationship between the categories by inserting information from
several categories in one question. For example, question 9 asks for the
method of cleaning a vinyl-plastic coated fabric. The answer choices given
were dry-clean, launder or clean with a damp cloth.

An answer sheet was provided to facilitate thke tabulation. It

consisted of four columns, numbering downward (see Appendix C). The
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answer sheet was the same form used in other test situations so that the
students were fgmiliar with its use; therefore, it did not seem strange

or confusing.

Administration of Questionnaire

The test questionnaire was administered to 108 high school senior
boys and girls during regularly scheduled family living classes in April,
1968. Each class period was of fifty minute duration. Thirty boys and
seventy-eight girls participated in the testing program. The instrument
was given in familiar surroundings; no change was made in the student
schedule for this activity.

The questionnaire which was individually handed to each student
contained an instruction face sﬂéet, eight pages of multiple choice ques-
tions and an unattached answer sheet (see Appendix C). The face sheet
was then read orally to the classes allowing them to follow along with
their copies. Added information regarding the purposes of the test was
given to the students in an attempt to clarify the objectives and to
justify the use of their time. Among the comments made to the students
was the fact that a course of this nature is, of necessity, an every-
changing program and new material pertinent to the course must be researched
and revised continuously. The students were informed that this material
:.was geared to help the future student meet his responsibility in the area
of care of clothing.

The tabulation was done by hand and every qugstion asked was

included in the final tabulation. Tables were made according to findings.
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These were:

Table 4.--Distribution of correct responses of boys and girls and
their percentile range (see p.33)

Table 5.--The number of questions in the category and the item numbers
on the questionnaire which were least missed by the boys (see p. 34)

Table 6.--The number of questions in the category and the item numbers
on the questionnaire which were least missed by the girls (see p. 35)

Table 7.--The number of questions in the category and the item numbers
on the questionnaire which were most missed by the boys (see p. 36)

Table 8.--The number of questions in the category and the item numbers
on the questionnaire which were most missed by the girls (see p. 37)

Table 9.--Total number and pefcent of correct responses categorized
under general areas and topics (see p. 38)

Table 10.--Percent and mean differences in correct responses of boys
and girls within categories (see p. 39)

Table 1l.--Number and percent of questions with less than one half
correct responses by boys and girls and item numbers in each category (see p. 41)



CHAPTER III

EVALUATION OF THE INSTRUMENT

Reliability

The reliability of an instrument means that if one could avail him-
self of adequate time to readminister a test under similar circumstances
with matching test groups, the same results would be found. As pointed

out by Van Dalen "a test is reliable if it consistently yields the same
results when repeated measurements are taken of the same subjects under
the same conditions.''(8)

The most adequate comparisqn that can be obtained under present
circumstances is not between various test groups at different times as
recommended by Van Dalen, but between various class groups at basically
the same time. Since the element of time should weigh more heavily for
the determination of reliability, it is recognized that results reached

by comparing classes of the same period, and not varying periods, leads

to a "probable reliability" of the instrument. In five unrelated classes

standardization of test scores is the best accessible indication of relia-

bility. Two of the categories were abstracted as illustrative of the

- similarity of answers between classes (see Table 3).

Validity

According to Van Dalen, ''an appraisal instrument:that measures what

it claims to measure is valid.''(8)
23
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TABLE 3. — The percent differential of girls' and boys' scores in five
classes in the categories of dry-cleaning and laundry

class class class class class

Test overall
Group 1 2 3 4 5 percent
differential
Dry-cleaning 0.8 1.8 1.3 1.2 1.9 1.2
Laundry 14.0 13.8 12.6 13.3 14.8 13.7

Data and Findings

Table 4 shows the range of correct responses to the seventy-two
item questionnaire was eleven to fifty-eight or a forty-seven point dis-
tribution in scores, which 1is a\creditable degree of spread. No student
knew all the answers and no student missed all the questions. The high-
est score was fifty-eight or eighty percent of the total possible.

Table 4 also gives some information relative to the amount of
knowledge of the students. Over fifty percent of the students gave
forty-three or more correct answers. Eighty-seven percent of the students,
or ninety-four, were able to answer at least half of the questions cor-

rectly. One-eighth or fourteen of the students scored at least thirty-

five points or at least one-half of the possible correct responses.

Mean Score

Boys (N= 30) 37.57
Girls (N= 78) 44,22
Total (N=108) 41.35

Mean score for both boys and girls was found to be 41.35, which
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TABLE 4.--Distribution of correct responses of boys and girls
and thelr percentile range (boys N=30, girls N=78, total N=108)

Student Correct Answers Percentile

o 1-10 '« 00
1 11 ' 93
1 18 1.85
1 23 2,78
2 29 4,65
1l 30 5.56
1l 31 6,48
1 33 7.41
2 34 9.26
4 35 12,96
3 56 15,74
N4 37 22,22
"6 38 27,78
5 39 32441
2 40 34,26
4 41 i 37.96
7 42 44,44
5 . 43 49,09
) 44 53674
3 45 56 ¢52
7 46 63,00
6 47 68,56
6 48 74,11
S 49 76,85
3 50 ' 79,63
6 51 85,18
4 52 88,89
2 53 90,74
2 54 92,59
3 55 95,37
2 56 97,22
2 57 99.07
l 58 100,00
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is six points above the number of one half correct answers. The mean
score for boys was 37.57 and 44.22 for girls. The girls' average was
8ix points higher than the average score of the boys.

The total group of students indicated they possessed a sub-
stantial amount of information relating to clothing care. However, one
does not know if these students responded correctly to the same questions.

The five questions least missed by the boys fell in two cate-
gories, textiles and laundry (see Appendix D).

TABLE 5. =- The number of questioﬁs in the category and the item numbers
on the questionnaire which were least missed by the boys (N = 30)

Category No. of questions No. of boys with Item no. on
in a category ° correct responses questionnaire
Textiles 2 28 31,32
Laundry 2 27 14,20
Textiles 1 27 38

Three of the five least missed questions by the boys were in the
category of textiles where twenty-eight of the thirty boys answered these
questions correctly. Twenty-seven boys answered two of the questions in
the laundry and textile categories correctly.

The five least missed questions for girls were one in each cate-
gory of dry-cleaning, textiles and labels, and two questions in the cate-

gory of laundry.
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TABLE 6. -- The number of questions in the category and the item numbers
on the questionnaire which were least missed by the girls (N = 78)

Category No. of questions 0. of girls with Item no. on
in a category correct responses questionnaire
Dry-cleaning 1 74 9
Laundry 1 74 14
Textiles 1 73 32
Labels 1 73 59
Laundry 1 72 20

The five least missed questions by the girls were one each in
the dry-cleaning and laundry categories where seventy-four girls out of
seventy-eight had right answers. One question in the textiles and label
categories were answered correctly by seventy-three, and one question in
the laundry category was answered correétly by seventy-two girls. The
items least missed by both boys and girls were questions in the laundry
and textiles categories. A comparison of data reveals that the boys had
slightly better scores in the category of textiles than girls. Tables
5 and 6 indicate the students did give correct responses to some of the
same questions.

The four most missed questions by the boys were questions in
the laundry category where there were only two correct answers. One
~ question iﬁ the laundry aﬁd one in the textile categories had only four
correct answers. Out of the four most missed questions by the girls, two
were in the laundry category where there were twelve and thirteen correct

responses. The two remaining most missed questions were in the textiles
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and finish categories where there were ten and seven correct answers
respectively. The most missed items for both boys and girls were two
questions in the laundry and one in the textiles categories.

TABLE 7. -- The number of questions in the category and the item numbers
on the questionnaire which were most missed by the boys (N = 30)

Category No. of questions No. of boys with Item no. on
in a category correct responses questionnaire
Laundry 2 2 17,18
Laundry 1 4 12
Textiles 1 4 41
TABLE 8. -- The number of questions in the category and the item numbers

on the questionnaire whiclh were most missed by the girls (N = 78)

Category No. of questions No. of girls with Item no. on
in a category correct responses questionnaire
Laundry 1 13 12
Laundry 1 12 17
Textiles 1 10 41
Finish 1 7 51

Table 9 shows a range in percent of 41.3 to 60.0 for boys and
54.5 to 70.0 for girls in the total questionnaire of correct responses.
The highest percent for boys was sixty percent and it was found in the
category designated as labels. The highest number of,porrect responses
to questions for girls was found in the category of labels where seventy

percent of the questions were answered correctly. The lowest number of
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TABLE 9. -- Total number and percent of correct responses categorized
under general areas and topics (boys N = 30, girls N = 78)

General areas Topics Total Percent
correct correct
responses responses
Garment reconditioning
boys 144 53.3
dry-cleaning
94 girls 383 54.5
boys 182 50.6
laundry
122 girls 603 64.3
boys 104 49.5
spot and
stain removal girls 375 68.7
78
Fabric characteristics
boys 301 50.2
textiles
208 girls 877 56.2
boys 62 41.3
construction
58 girls 221 56.6
boys 86 47.8
finish
62 girls 260 55.6
Information
boys 216 60.0
labels
122 girls 654 70.0

4indicates the number of

questions in each category
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correct answers for the boys was in the area of construction which showed
a 41.3 percent of correct responses. The girls' answers indicate a low
of 54.5 percent of correct answers in the category of dry-cleaning.

Table 9 reveals lower total scores for the boys than for the
girls in all the categories even though they had one more least missed
questions as indicated in Table 5.

TABLE 10. -- Percent and mean differences in correct responses of boys
and girls within categories (boys N = 30, girls N = 78)

Categories Mean Percent of correct Difference
responses
boys girls boys girls
Spot and stain 49.5 . 68.7 19.2
removal 3.47 4.81 1.34
78 ’
Construction 41.3 56.6 15.3
52 2.07 2.81 0.74
Laundry 50.6 64.3 13.7
128 6.07 7.73 1.66
Labels 60.0 70.0 10.0
122 7.20 8.38 1.18
Finish 47.8 55.6 7.8
6a 2.87 3.33 0.46
Textiles 50.2 56.2 6.0
. 208 10.03 11.24 1.21
Dry-cleaning 53.3 54.5 1.2
9a 4.80 4.90 0.10

8indicates the number of questions in each eéategory
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In Table 10 the percent takes into consideration the difference
in number of items because it is based on 100 percent and is better for a
comparison of categories. Mean provides a clearer view of the difference
between the boys and the girls within a category.

Table 10 indicates that the boys scored lower in every category
of questions on clothing care. Percentage differential of girls over
boys shows the greatest difference to be 19.2 percent in the category of
spot and stain removal. The second highest is 15.3 percent in the cate-
gory of construction.

The least difference was 1.2 percent in the category of dry-
cleaning, followed by the category of textiles where the difference was
6.0 percent. The mean differential of girls over boys shows the great-
est difference to be 1.66 percenE in the laundry category, with the
second highest as 1.34 percent in the category of spot and stain re-
moval., The least mcan difference was 0.10 percent in the category of
dry-cleaning, folloved by 0.46 percent in the finish category.

Table 11 contains the tabulation of questions with less than
one half correct responses. The boys missed three out of five, or sixty
percent of the questions in the category of clothing construction. In
the same category, one question or twenty percent of the items were missed
more than one half of the time by the girls. The range between boys and
" girls was forty percent. This finding, however, was difficult to inter-
pret since there were only five questions in the category.

These data indicate there are some differences in the kinds of

Ky

knowledge girls and boys posscss.
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32

of questions with less than one half

correct responses by boys and girls and item numbers in each category
(boys Y = 30, girls N = 78, total N = 108)

Categories Questions with Item numbers on
less than one half questionnaire
correct responses

ho. %

Dry-cleaning boys 4 44,4 1,4,6,7
98

girls 3 33.3 6,7,8
Laundry bovs 6 40.0 10,11,12,17,
128 13,24

girls 3 20.0 11,12,17
Textiles boys ~9 50.0 25,26,27,28,29,
202 30,39,41,42

girls g 44.4 25,26,27,28,29,

36,41,42

ansttuction boys 3 60.0 45,46,47
5

girls 1 20.0 47

Finish boys 3 50.0 48,51,52

6a
girls 2 33.3 51,52
Labels boys 3 25.0 56,58,64
128
' girls 3 25.0 55,56,58

Spot and boys 4 57.1 67,68,70,72

stain removal

78 girls n 0

R N

-— - -

4indicates the number

of questions in each category
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The girls' responses showed no questions were answered with
less than fifty percent of them correct in the category of spot and
stain removal. Boys also had fifty percent or fewer correct answers
for one half of the questions in the categories of textiles and finishes.
The girls gave more correct responses but the highest percent of in-
correct answers for them fell in the category of textiles. These data
suggest that girls have a greater amount of knowledge totally in the

area of textile care than the boys.

Summagzﬂgf‘Qpestionnaire

The senior boys and girls in the school of a suburban com-
munity where the data were gathered had a substantial amount of infor-
mation on textile care when they\came to class. The findings from the
total group revealed that out of seventy-two questions, the range of
correct answers was eleven to fifty-eight, with a mean score of 43.27
for the total group. Boys and girls have different amounts of infor-
mation as revealed by the variation in mean scores and percent of dif-
ference in correct responses. The mean score was 37.57 for boys and
44.22 for the girls with a combined average of 41.35. A range of 41.3
percent to 60.0 percent for boys and 54.5 percent to 70.0 percent for
girls was found in comparing categories. Girls know more totally than
"boys in all categories according to mean and percent difference. Boys,
however, responded with more correct answers according to analysis of
least missed questions in two instances, in the category of textiles.
The most missed by both boys and girls were in the caéegories of laundry

and textiles.
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Within all categories, it was found that boys scored lower
than girls. The percentage differential of girls over boys was 19.2
percent in the area of spot and stain removal. The least difference
was 1.2 percent in the category of dry-cleaning. The mean difference
between girls and boys was 1.66 in laundry and .10 in the category of
dry-cleaning.

Questions with less than one half correct responses were tab-
ulated and it was found that in the category of clothing construction
boys incorrectly answered 60 percent of the questions as compared to
20 percent by the girls. Data from this instrument indicates boys and

girls possess different kinds of information relative to care of clothing.



CHAPTER IV
, IMPLICATIONS FOR CLASSROOM TEACHING
Discussion

The responses to the questionnaire ot'foi' some jmplications for
classroom teaching. Girla ranked higher than boys in all categories
with a definite noticeable d:lffe:.'ence in those categories taught in the
earlier home econohic classes; example, garment construction and laundry
vhere the girls scored 15.3 percent and 13.T7 percent more correct re-
sponses than the boys. Both boys and girls seem to have an equal amount
of knowledge in the category oY dry-cleaning, as indicated by omly 1.2
percent difference of girls over boys in this category (see Table 10).

In addition, no noticeable difference was apparent in the knowledge of
selfwservice as opposed to commercial dry-cleaning.

A definite relationship between advertising commercial products
with the use of specific terminology (questions 37, 53, 62) was noted.
There are indications of a lack of information regarding clothing comstruc-
tion in relation to care by high school boys. A functional understanding
of comstruction techniques such u double knit, together with an under-
standing of products or.procedures affecting this type of weave, would
help insure appropriate care. The above statement is more 1l1;orta.nt
today than in the past because of the introduction of permanent press
<

finishes which tend to restrict alteratioms.

35
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While the girls in this study gave a relatively similar number
of correct responses to the questions in the dry-cleaning, textiles and
finish categories, perhaps informative help in the dry-cleaning process
would, be most beneficial. A recent natiomwide survey by the Institute
for Motivational Research found that "sixty-eight percent of those inter-
viewed take from one to five garments to the professional dry-cleaner
each month."(16)

The writer believes that an understanding of the rudiments of
care processes will help students make appropriate selectioms in clothing.

The answers to the questions on the data-gathering instrument
pertaining to textiles indicates some lack of information relative to
natural and man-made fibers. It is the contention of the writer that
a study of the properties of fibers is basic to approprute” clothing care
and that such content should receive an emphasis in proportiom to its im-
portance. .

It is further suggested that a masculine approach to the study
of textiles be developed. This proposal was prompted by a high level of
interest observed in the initial study and the correspondingly higher
scores of boys over girls in the items which contained terms associated
vith automobiles, boats or sports (questions 34, 35, 38). Referemce to
masculine topics can make clear the properties of various materials with-
© out losing sight of the focuc on clothing.

In addition, it could probably be well to include a few ques-
tions based upon general science knowledge which also has a tendency to
appeal to most boys. A finding of twenty-six out of gthirty or eighty-

seven percent correct responses by boys to question 35 is indicative of this
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interest (see Appendix D). The question asks for the meaning of the
word ?iildew," and to be answered correctly, the student relies on his
knowledge from science course that mildew is a fungus growth. Since
many of the questions probably favor the girls, some itemas which favor
the boys should be balancing.

The responses to the questions in the category of labels reveals
that students understand the general purpose of labels as an aid to the
consumer, but they cannot always interpret the meaning of the information.
When consumers cannot interpret information om labels, they miss their
benefits. With a better understanding of the functional benefit of
labels, perhaps the student can make the distinction between an informa-
tively useful label and an eye-appealing but non-informative 1label. In
other words, this knowledge could be useful in helping to distinguish a
"true story label" from a "sweet story label.(25)

Students when aware of the value of informative labels could
place pressure upon merchandisers (especially those who advertise dis-
count prices on goods) to provide the appropri#te descriptive material
on their clothing items. Brecker says:

Everyone loves a bargain, of course--and discount stores
are designed to give you the "1lift" that comes with finding
one. Concentrating on quality doesn't spoil that experience.
On the contrary, it can heighten your satisfaction when you
get what you really wanted, at a price lower than you expected
to pay. (15)

Another suggestion for teaching clothing care was analysis of
the last category of questions, spot and stain removal. Although the

initial study revealed that most students had had negative experiences

with stains on garments, both boys and girls had deficiencies in the area
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of treatment of spots and stains. A cross check between the category
of spot and stain removal and laundry also showed a lack of under-
standing of procedures for the prevention of spots and stains.

In the writer's background reading for developing the ques-
tionnaire, it was noted that the information relating to spot removal
vas usually found in the form of household hints. Most students, it
seemed, are not sware that this type of information is readily avail-
able in a summarized form and as a result do not gain the benefits it
has to offer.

An understanding of appropriate concepts provides teenagers
with a base from which to evaluate the claims of advertising. General-
ities, half truths, personal endorsements and bandwagon slogans can be
better seen for what they are, thereby reducing chances of the wasted
dollar and disappointments in performance. Regardless of the obvious
propaganda in some of the advertising, the teenager whid is-newly ex-
Periencing the spending of money may be lead to believe whatever the
advertising agency wants him to believe for the purpose of a sale. One
evidence that teenagers are being influenced by advertising claims may
be seen in the number of correct answers pertaining to much advertised
products (9, 37). In teaching, the logical approach to counteracting
any negative values of mass advertising would be to take advantage of
. familiar products and dev?lop teaching techniques which would make use
of them u examples.

From the beginning, the students in the classes participating
in this investigation showed considerable awareness Jf the existence of

Problems in clothing care and indicated a desire to learn and apply a
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solution.

According to some theories of learning, students retafn that
type of information for which they see a ready use and apparently content
in this area offers this possibility. Also, the students' desire for
additional knowledge may be heightened if they see they are capable of
attaining increased satisfaction from the application of their inform-
tion. Immediate results in this respect do not seem too remote for the

teacher employing clothing care in senior classes for boys and girls.

Function and Intefptetation of Checklist

As an outgrowth of the results of the data—gutﬁoring instrument,
a checklist was designed to gain some insight into the influence of home
experiences and instruction in home economics as the students perceived it
(see Appendix B). The interest was prompted by the higher scores received
by the girls over the boys and by the fact that the girls had had home
economics courses previously.

It was decided for purposes of this portion of the study to use
only two categories for the formulation of the aforementioned checklist.
The two categories, laundry and dry-cleaning, were selected because:
first, dry-cleaning showed the least difference in the girls' and boys'
scores; secondly, the category of laundry showed an appreciable difference
between the boys and the girls and; thirdly, it was felt that both laun-
dry and dry-cleaning practices were routine procedures and therefore
could be the most beneficial topics for instruction.

As a result of the checklist, it was noted‘that sixty-two per-

cent of the students gave credit for learning laundering procedures to their
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mothers, while only fifteen percent gave credit to the school curricu-
lum. Interpretation of these figures indicate that maybe the girls,
at least, still considered the physical process of placing clothes in a
machine containing cleaning agents as the sum and total of the laundry
process, even though a substantial amount of emphasis is placéd upon
this topic in the junior high school pfogran. One cannot, however, say
from these data that most girls viewed their school instruction of prime
value, or the number giving it credit woula have been higher. Perhaps
the repetition of the home experience stood out in their minds or per-
haps the teacher did not teach them what she intended to teach.
A response to one of the questions shows that fifty-four per-
cent of the students were unable to gain experience in the purchasing
of cleaning agents since the products were placed in the home by the
mother. The fact could explain a breakdown in the classroom instruction.
The second category, which was dry-cleaning, showed that seventy-
three percent of the students were allowed or assigned the responsibilities
of attending to the dry-cleaning of their own clothing. These data would

suggest that information regarding dry-cleaning stands a chance of gaining

the benefits of immediate application.
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TABLE 12, -- Student responsibility in the categories of dry-cleaning
and laundry at time of study

Student responsibility Percent

Laundry practices taught to students by

mother 62

school 15

self .06
Laundry cleaning agents selected by

student 28

other than student 54

Dry-cleaning responsibility taken by
student 73
other than student 27



CHAPTER V

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

Summary and Conclusions

The study reported here was designed to learn what senior boys
and girls in one high school need to know and to gain insight into how
to teach the care of clothing. The idea evolved from a demonstration
on care of clothing which is normally presented to girls, where the boys
as well as the girls exhibited an interest in clothing selection with
reference to care.

Other reasons for this study were the authors awareness of the
increase of teenage expenditures especially for clothing, and the types
of merchandising practices which attempt to capture th; youth market.
New developments in care products, and technological changes in fabrics
also accounted for the perceived need for an effective means of dissem-
inating appropriate information to the teenage consumer.

An initial study was designed to learn what students believed,
what they knew, what they wanted to know or what they thought they needed
to know about clothing care. On the basis of an expression of the stu-
dents' interest, from the initial study a questionnaire to measure
specific knowledge in relation to clothing care was structured to be
used as a guide for future teaching. Based on the findings of the ques-
tionnaire, students have some knowledge of textiles éﬁd general textile

42
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care practices. Boys have less knowledge than girls but all girls are
lacking some knowledge in all areas. The highest scores for both boys
and girls appeared in the category designated as labels. The lowest
scores were found in the area of comstruction for boys, and in the area
of dry-cleaning for girls.

The outcomes of this study were more than the findings gained
from data. The writer became concious of the interest the textile and
garment industries have in capturing the teenage dollar. Another out-
come was the heightened awareness of the need for home economics teachers
to shift from skill emphasis to a consumers' approach. Because textiles
care techniques are so readily affected by technological change, students
need to be alerted to innovations and impressed to watch for useful in-
formation for changes which will be required or helpful in the future.

From the results of the initial study, it was found that there
was interest among students to learn and apply clothi&g care practices.
The data obtained from the test questionnaire indicated that students have
some knowledge but lack other useful information. Differences were found
among boys' and girls' knowledge in various areas pertaining to clothing
care with the girls having a larger amount of information than the boys,
but differences in kinds of knowledge possessed varied also.

The first draft questionnaire appears to be a workable instru-
ment but needs refining. The questionnaire would be improved ;f the
student were given four alternatives instead of three to decrease guessing
in the multiple choice items. One error in the key was discovered on
question 41 where mohair and angora were both cortec; responses. Other

questions also need rigorous examination to be sure the choices suggested
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are given in parallel form. The writer is not confident that the items
included sample all relevant content areas of clothing care. If several
experts in textiles and clothing were to define the major comcepts and
then classify the questions under these headings, it would be possible

to ascertain the adequacy of the coverage of the questionnaire.

Recommendations for Further Study

As a result of the findings of this study, the following recom-
mendations for. future study are made:

Replication of this stud&, using consumer products that are
current at the time, as a basis for instructive material because consumer
products constantly change.

Repeat the study sample with college bound students or adults
to learn how they compare in the amount and type of information they
have.

Develop a teaching unit incorporating advertised material as
basis for teaching textiles and care to boys as well as girls to study

the effectiveness of this material.
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Terms Used in Initial Study Projeet

From the rolloving list of terms, make up questions
poréaining to the care of clothing. Do net supply answers.,
Omit questions relating to patterns, styles, tailoring, fit,
and prices.

Write a paragraph essay about a personal negative
experience you have had with an article of clothing.

Wash-and wear

Fabrics: wool, cotton, silk, blends, banlon, nylen, etc.
Pressing

Garment labels

Stain and spot removal

Wearability

Durability

Colorfast clothes

Sources of information about clothing care
Home facilities for laundry
Do-it-yourself facilities (laundromat)
Self-serve drycleaning

Personal clothing care

S8
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General Areas and Specific Head s from t
SE§§; Froloc%

Garment reconditioning

drycleaning
laundry

spot and stain removal

Fabric characteristiocs
textiles (fibers)
finish
garment oconstruction

Information
labels

60
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Culk OF CLOTH4IHG~~JUCSTICNMAIRE

TR - 4 T ————— o~ b A PSS E

Wiith the rapidly expanding technology in the manufucture
of man-made fibers, and the incrosased importance of labels,
a need has dcveloped for a greater understanding of textiles
and their care,
The purposuc of this questionnalire are:
(1) 7o bring into fogcus the advances in
the textile industry which are
mneeningful to students and will con-
trivute to more intesllicont and

beneficlal clothing sglection and
care. .

(2) To develop a ugeful teaching unit
jn the selection and care of cloth~
ing for the beneflc of hierh school
students,

An uanswer aneet i1s provided . Do not write your'
name, but indlcate mule or feuale by checking the
appropriute -vox.

The questions are all multiple choice, :iirite in

the letter of the best answer, You will be given

enovgh time %to read thre questions carofully.

62
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Commercial drycleaning is a methed where
&) ro ligquid is used, '

b) forced air is used.

c) & solvent is usad.

Self.serve dryeleauing de & method here
a) no liquid is us:zd,

b) .forced air is used,

c) a solvent is wsad,

The selfwsarm dryela2snire process for a load tales
a less than an hovr,

b) betwcen oas and tuc 1ours,

c) over two hours,

Self.serve drycleaning is

a) better then comitercisl drycleaning,

b; comparable to commercial. aryclsaning.
¢) not as good as comaercial drycleaning,

Drycleaning shiould oe done

a) after every wearing cof garment.

b) befors putting away for ths sesason,

¢) once a year whethar it needs it or not,
Drycleaning a garment

a) reduces its 1lifa.

b) extends its life,

c) will not affect its life, .

Which of the followving is pot truc of drycleaning?
a) Distorts shape of garment

b) Cauvses color -to fade

¢) 1Is hard on clothes

Drycleaning is the best method for cleaning
&) nen's shirts.

b) fur blend swesitzra,

c) "2 lined cloth suit,

A vinyl-plastic coated fabric, e.zg, scat covers
a) must be dryclezansd,

b) may be lzundered., '

c) can only b2 clecned with a damp cloth,
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11,

13,

ll%‘s .

15,

16,

7.
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Compared to hcme laundering, selfesarve laundroaat facilivies

- a

b
e)

don?t wash clothes as well,
do wach clothes as vell,
are unsanitary,

For best laundry results, you sboufd
a), loed to maximun captcity of wusher,

b
c)

load to recommended level,
lcad to slightly beliow recommended level,

When weshingz whit: end colored clotiacs

a)
b)
c)

they chowld niver be mixede
light c¢olorfast cottons can be mixed with white,
dark colorfast iteme cannot bz nixed with white,

Clothes bacome yellow or grey because of

a
b
c

too much exposure to sunlight while drying,.
improper cvinsing,
using soft water,

It is not necessary to prcnuoav'

3

all clothes,
maddy clothes,

¢) food stained clothes,

To prevent fcod stains from setting, gsoak clothes in water that
a) hot, .

b) cold, .

e¢) either hot or cold, »

When lavndering, always use hot water. for

a) nylon garments,

b) cotton garments,

¢) woolen zarments,

Laundering in hard water is betuver vith

a soap ahd deteigent,

b) scap, dcte“~eno, and a water conditioner,

¢) only detergent.

Which is not a2 cause of lint on trousers?

a) Vashing licht and dark clothes togeather

b) wnthnv dark clothes after & light colored lcad
c) Adding fabric softencr before final rinse

«*
-
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25,

26,
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Detergents, sosps, end veter concitioners ace
a) ba5¢callv the same,

b) very ﬂl.fC““ﬂf

C) interc hu..fl oo

Bieaches are uvscd for

a) 'softening rinse water,
b) disinfecting. .

c¢) whitening clctnes,

Fabric softeners will
cause static in syntuetic fabrics,
b; cause lint in dark colored garments,
teep the original softness Tn knitted garments,

A common cause of shrinkaze in washable clothes is
a) limited washing time.

b) too high water temperature,

¢) short drying time,

Colorfast means

a) colors run into one aricther during laundering,
b) colors will not run,

¢) pguavanteed to bleed,‘such as Hadras,

Cotton fabrics are weakensd by
&) perspiration,

b) drycleaning,

¢) laundering,

Mohalr comzs frem a

a) sheep,

b} goat,

CS Mmoo

Felt is made from
vool.,

b) cotton.

¢c) suecde,

The weakast netural fiber w2 have is
) w00l
; cotton,

Silko

QoY
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Cashuiere sveaters ara e
8) sweater will wear 1
k) the suppiy of cashwis er is limited,
¢) of a special finish vo make it softer,

Alpaca for sweaters counes {ron
a) an animal source,

t) a plant sourcs,

e¢) a synthetic,

Which garment is made of a natural {iber?
a) A silk shirt

b; Nylon stockings

¢) Dacron pajemas

Which of the following gurments is made of a synthetic fiber?
a) Banlon shirt

b) Wool sweater o o o

¢) Cotton blouse

Which describes a blend?
a) Durable-press slacks

b) Stretch slacks . ‘ :
c) Cotton-Dacron polyester slacks 3

Carments are made of silk because

a) they are pleasing in appearance,

b; they give good wearing service,

c¢) 8ilk is easily avoilable on the market,

Nets on tennis courts are made from cotton combined
with nylon because of desirable qualities such as
a strength and stretchabiliiy,

b strength and inexpensivencss,

c). storsbility and mothproofability. -

Seils on btosts are no longzsr nade of canvas becauvce
they mildew. Fildew is a

a) moth, :

b; fungus growth.

c discase carrying gern.

HMuch of the clething we buy is partly rayon,
boccause rayon _ .

a) wears w2ll,
) is inexpensive to produce

- e) gives garrant a peod finish,

____— )
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Spandex, as in cuffs ¢f socks, hzs stretchichi Liny.,
Spandex is

a) ean elascic nade of ubter,

b) d yitnatie stioten Mlar, .

c) tr e nene for seqlis Sopovtel feom 3p0ia,

Flbterglass used in fabric nhos the juzlity of
a; stretchabilivy.

b) strength.

¢) being crushprzofl.

A blouse or shirt made of iCU per coant nyloa woxid bz
a cool wearing in the sunner,

b) too hot to wear in summer,

¢) of no noticeable diiference,

Army blankets are nmde from re-procaessed wool., This uzans
a) low grade wool,

b) clippings and scraps that are re~woven,

¢) re-used worn out blankets,

Viigs are made -either frown natupdl hair, dynel or
a) camel hair,

b) mohailr,

c) angora,

When we speak of knits, durable prass, vinyl, etc.,
we ara spesaking about the

a) textile industry,

b) weaving industry,

¢) garment industry,

Usually, well-constructed garments can be recognized by
&) narrow hems,

b) generous seam allowances,

c) the number of hangtags,

A bonded fubriec coat refers to

a) the finish on the coat,
b) a backing adhesive, .
c) a type of insurance,

A sweater that is double knit meaas
a) a bulky swesater,
b; a lined swzater,

) two sets of knitting yhfn uuod
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VYhen Anupﬂctxnv & garment for workmunship; puckers &%
a) will press out,

b) will ast press O)u,

¢) will ceme cut in deyeleaning.

Wnen purchasing durableapr s closaes, altordklov
pOSSﬂb111,1~° must be cons CGde vagevse

& it is jupoesible to remoeve owrizirsl craase,
b) it is dilficuls %o reowove originel creisn,

¢) it is preferable to roieve orizinel eraasa.

Vash™n {leor

a) is a firish provided for casizr care.,
b) requires no ironing,

c¢) makes garment last longer.

The purpose of VYesh?n illear is
a) to prevent shrinkage.

b) same az perma press,

c) to.make ironing easier,

An important reason for pernwnsne press is

a} attractiveness, .

b) easier care.,
longer life,

~

e
A durable pross shirt means that it
£) is wrinkle free,

b) needs no ironirg,

¢) both a and b,

A
a

water repallant raincsat means cceat
will keep you perfectly dry in a downpour,
b) is waterprecofed by a special method,
c) will sbed some water, out alsc absorbs sone,

Stotchguard is a

a) brand of tape.

b) plaid fabric,

¢) type of fabrie finish,

he iebels con garnents

) aid consumers,

) 5nc;ocsc sales.

) make garments luok mores impressive,

O TM L]

g
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55, The major purpose of a laktel is to give infermution slout
a) style, -
b} performanceo
c; origin,

56, Lebels are pub iato guineris because
a) mwya--epumd}"J.Wy
b} the manufscturer velunteeces the inflormation,
¢) both a and b,

57. A hengtag e
a; & lJabel attached %3 a garment by a string,
b) loose threads on a gurmcnt,

¢) & syathetiec lakel,

58, Han"tagq anj come in different colears for
a) coding purposes,
b) attrart¢veness and apnealo
¢) no reason,

£9s A good informative labsl will give you information cuch as
a) 1length of wear, -
b) feel of fabric.,
c¢) fiber content, -

60, Sanforized mz2ans
a) pre shrunk,
b; shrinksble, )
water resistaent,

&.. {®on a label means
2) passed by inspection,
b) a registered L“nd nark,
¢) for retsil use only,

€2, The name "Arrcw" on & shirt label signifies a
e) manufoctursr,
b) guarantee,
c) style.

To a commercial dircleancer, a garmnent label is
e) ;ery important,

b} usually ignered,

¢) a meanrs of ddsntifying the cusconzsr,

N
|
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The "Do Not Removie" labzl restricte <h
a consuier,

b retailar,

C manufacturer,

£
d.:

Jf a tag or label is remocved frein & garmeat, tre
should file it for

a) income tax pur’iscs,

b) future retuvrn of gazvent,

¢c) care relcrance,

To prevent stains, spillages should be

a) allowed to diy bef ve trJAng to renove,
b) dgnrored,

c) removed immediately

v-J'

The color anﬂ general appearance of a stain can bz a clue

a) amount of cleaning agent O Use.
b) cleaning L°"hquuo t0 use,
c) durability of fubric,

Rust stains on garrments can be causad by
a) iron content in wat

b) long periends of time between washings,
c) lengthy storage of garmeut,

Whan treatinz a fruit stain, the best zpproach is
a) vigorous rubb;rgu

b) work lightly and rapidly.

¢) work slowly, :

To prevent a ring from foriing when uvsing s £po’s remsver

&) use spotting agent gencrously,
b) use spolting ageat eparingily.
¢) diry fabric slowly,

The most freq wently used spoy rewovers for grease uiood

a) lubricantise.
b) solventis.
¢) detergentts.

are should be to
) reduce life o
) are usually {1
) non toxic,

QUPO

wo
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ANSWER SHUET

85
56
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69
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AllSV:R SHEET '_1@1 Malg a Feunale D
1 19 37 b 55 »
2 20 38 b %6
4] 2:, 39 b 57 a
—4 ' 22 40 b 58 a
) 23 41 b 59 c
€ 24 42 a 60 a
7 25 43 b 61 b ]
8 26 44 b 62 o
9 o 45. ¢ 63 e
10 2g 46 b 64 b
11 29 47 a 65 c
12 30 48 a 66 c |
r .
13 31 49 c 67 b
114 32 50 b 68 g
115 33 51 a 69 b
_._16 34 52 c 70 !b
‘.17 35 53 c 471 b
7.8 33 54 a 72 b
~
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Yumber of Boys Compared to Number of Girls
Favinr, Correct Answers for each Question
of Data-Gathering Instrument

‘Question Number Boys Girls
1 13 40
2 16 42
3 19 45
4 13 45
S 16 49
6 10 34
7 14 . 25
8 18 29
9 - 25 74 4.

10 15 46
11 ' 10 26
12 . 4 330 13 3¢
13 . 25 65
14 27 3 . 74 3
15 18 .58
‘16 21 66
17 2 it T2 &
18 2 %3 61
19 17 42
20 27 72%
21 19 68
22 24 71
23 15 46
24 9 39
25 8 32
26 6 38
27 6 19
23 5 36
29 13 27
30 17 54
31 283 70
32 283 73
33 21 43
34 . 22 54
35 26 70
36 15 .29

% 5 least missed questions by boys and girls
#% 4 most mlssed questions bx boys and girls

74
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Continued
Question Number Boys Girls
37 19 59
38 27 49
39 8 49
40 19 54
41 4 s 10 3:3:
42 8 31
43 15 - 49
44 . 15 44
45 11 41
46 12 - 59
47 9 28
48 ‘ 12 42
49 . 15 54
50 23 : 64
51 . ' 7 Tz
52 6 28
53 23 ' 65
., ©54 25 62
€5 17 - 36
56 13 35
57 22 65
58 8 34
59 21 73 %
60 20 58
61 16 62
62 20 65
63 21 63
64 14 49
€5 13 56
66 21 70
67 14 42
63 11 57
69 15 58
70 13 50
71 18 50
72 12 48

# 5 least missed questions by boys and girls
%t 4 most missed questions by boys and girls
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Checklist--Care of Clothing

The study of students' knowledge in the care of

elothing is progressing swecessfully. However, additional

information is needed to make it more meaningful,

Would you answer the following questions by checking

the appropriate boxes,

Drycleaning

Male (] Female [}

1.

Ir

2,

Se

Se
6.

7

Do you take the responsibility of drycleaning your
clothes? yes (] no [
YES Ir X0
(a) do you take them . 2.(b) do you never have
yourself to be dry- clothes dryoleaned?
cleaned? 4 0
(a) do you have them 3.(b) does your mother take
picked up from home? [] the responsibility of
your drycleaning? O
(a) do you do your own at 4.(b) other
a self serve? |
(a) other
do you pay for your own drycleaning?
yes [} ' no [}

who determines whether your garments need csleaning?
you 0

mother ‘ O

other

77
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Laundry

8. Do you take the responsibility of laundering
your clothes?

yes (] no [7]
If YES If X0
9. (a) Do you do all? O | 9. (b) Is 1t done by
Do you do part? |l mother at home? 0
mother at laundromat? 8|
sent out? 0O
other
10, (a) were you taught by - |10. (b) Do you pay for
mother? a mother's services? a
self? O sent out laundry? (]
school? D cleaning agents (soaps,
other detergents, bleaches,
ete,? ("
other
11, (a) Do you launder
at home? (|
laundromat? c
other

12, (a) Do you select cleaning
agents (soaps, deter-
gents, bleaches, etc.?)

yes O
no ()

some




2.

Se

4.

5.

6.

8.

9.

BIBLIOGRAPHY
Books

American Home Economics Association. Textile Handbook,.

Washington: American Home Economics Assoclatlon,
1963,

Anspach, Karlyne. The Why of Pashion., Ames, JIowa:
Jowa State Unlversity Press, 1¥67,

Denny, Grace G, Fabrics., New York: J.B. Lippincott
Company, 1962,

Hollen, Norma, and Saddler, Jane. Textiles. 2nd ed,
revised, New York: The MacmIllan Go., 1964,

Joseph, Mar jory L. Introductory Textile Science.,
New York: HolE, RInoEar% and Winston, Inc., 1966,

Labarthe, Jules. Textiles: Origins to Usage. New York:
Macmillan Co,, 1964,

Mellan, I., and Mellan, E. Remov%gg Spots and Stains.
New York: Chemical Pu ng Co., .

Van Dalen, D.B., and Meyer, W.J. Understanding Education-
al Research, New York: McGraw-R11ll Co., 1088,

Wingate, Isabel B, Textile Fabrics and Their Selection.
New Jersey: Prentice-Hall Inc., 1084,

79



10.

11.

12,

13.

14,

1s.

16,

17.

18,

19,

20.
21,

22,

80

Articles and Periodicals

"Ccare of Wool Knits," what's New In Home Eoonomics,
April, 1968,

"Coin-Operated Complete Fabric Care Centers,” Borg-
Warner Corporation, 1964,

"Coin Cperated Drycleaning,” Borg-Warner Corporation,
1963,

"Do-It-Yourself Drycleaning,"” Westinghouse Corpo-
ration, 1961,

Hearne, Virginia, and Broome, Esther. "Permanent Press
Performance as Compared with Wash-and-Wear Finished
Fabrics," Journal of Home Economies, 59, December,
1967,

"How Big Are Bargains in Discount Stores?" Redbook,
April, 1965, -

"IMR Says Clothes Cleaner," CIOthg%g Care News, National
Institute of Drycleaning ‘uarterly, Maryland, 1964,

Making Washday Easier, Consumer Power, Home Service
Department, k. Detroit, Michigan, December, 1966,

"More Than Clothing," Tips and Topics, Texas Techno-
logical College, Tubbock, Texas, Pebruary, 1968,

"1003 Household Hints and Work Savers," Bankers
Community Service, New York, 1951,

"Spot Removers," Consumer Reports, January, 1968,

Stain Removal Chart, Lever Brothers Homemaking Center,
New York, 1964,

“Youthlgg;nda It's Money," Penney's Porum, Fall/winter,
[ ]

L e Rt el e A BB M i ik e _eML



8l
Publie Documents

23, "Growth in Apparel Spending,"” Finance Pacts,
. Washington: National Consumer Finance Association,
March, 1968,

24, How To Prevent Mildew, Home and Garden Bulletin No. 68,

Washington, D.C. United States Department of
Agriculture, June, 1964,

25. Kahabka, Bernetta. Clothing Your Family. Michigan State
University Bulletin EEZ, uly, 1560.
26, Kahabka, Bernetta. Textile Care,..Give Labels A

Before You Buy, MNichigan State Unlversity
) » January, 1965, :

27, Kahabka, Bernetta. Textile Care...Some Problems and
Solutions, Michigan State vers )
» anuary, 1965,

28, Removing Stains From Fabrics, Home Methods, U.3, Depart-
ment ol Agriculture, BﬁIIoEIﬁ 82, Washington, D.C.,
June, 1964,

Unpublished Material

29. Dillon, Mary Louise., "The Modal Pattern of Dress and
Its Relationship to Peer Acceptance Among Eighth
Grade Boys." Unpublished M.A., Thesis, Michigan
State University, 1963,

30, Hartman, Catherine Ann, "Compilation of the Consumer's
Interpretation of Care Information As Found on
Four Labeled Pieces of Stretch Fabrics." Unpublished
M.A. Problem, Michigan State University, 1964,

31. Karl, Arla W. "Consumer Satisfactions and Dissatisfactions
With Men's Durable Press Slacks and Shirts,."
ggggblished M.A. Thesls, Michigan State University,

[ ]



38,

33.

35,

37

38,

39,

40,

82

Steinhoff, Jeanne Joubert., "A Study ef Consumer
Awareness and Utilisation ef Garment Labels,"
Unpublished M.A. Problem, Michigam State Univer-
sity, 1963,

Other gggrooo

Drager, Richard, Principal, Roseville High School, ex~
mayor City of Roseville. Personal interview re-
garding community interests in development eof
school facilities., April, 1968,

Ellison, Sue, Consumer Power representative.who gave
demonstration of clothing eare in classroom,
Roseville, Michigan, June, 19688,

Nardelli, Benny, Housing Director, Telephone conver-
sation to obtain a list of recreational facili-
ties and organizations in the community,
Roseville, Michigan, April, 1968,

Munn, Robert J., Clerk. Personal interview to learn
average factory worker's income based on 1960
census, Roseville, Michigan, April, 1968,

Roseville High School Student Persomnel Records to
determine socio-economioc level of citisens,
Roseville, Michigan, May, 1968,

Stobinski, C., Counselor., Correspondence to obtain
statistics on poat-high school education of
students, Roseville High School, Roseville,
Michigan, April, 1968,

8zot, C., Counselor. Personal interview to obtain
information regarding army laundry facilities,
Roseville High School, Roseville, Michigan,
April, 1968,

White, Bob, Sales Personnel, Sears, Roebuck and Co.,
Personal interview to learn what local retail
department store offers in consumer education
in relation to product utilization, Roseville,






uediyoiy ‘duisue jse3

198.)S N0y [zt
L4YHAID ANYIN




3 1293 02429 286



