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CazlTn 1
INIRCLUSTILH

Lack of communication between the retailer snd
the consuzer is one of the major problems in present-day
msrxet structure. Current trends indicate that this gup
will widen as society becoses more urbsn, merkets more
complex, snd the variety of gooda &nd services increases.
Continuing decline in personsl saleszenship and gcontact
kas forced consumers, knowianrly or unknowingly, to look
to other sources for information and assistance in buying.

Newspapers are & pajor coamunication xzediuva be-
tveen the retailer end consuzer snd are potentially st
leszes & rood source of buying inforration. The juryoee
of this stuly is to investigste the content of food
edvertising and food feature srticles in a selection of
zetropolitan dsily papers. Clpecificslly, the objectives
are:

l. To meansure and coxpare the space allocrted

to focd advertising and to articles adbout
food.

2. To analyse the content of the articles to

deterzine the scope of the subject matter

covered.
1l
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3. 710 examine the exteat to which sdvertiasing
and article coaztent sre xzutually supportive

anéd/or c¢onplenentsary.

Bac:ground t0 the irobtlem

Fenowed intsrest in izproving snd exranding
consumer informetion &nd educstion has ccme about eince
the end of world wrr Il, Cilrcuwmstrnces evelving from
repidly chanping marcets, rroduct growth, and tize
reguired to shop hsve given impetus to the trend,

The cozplexity £nd wile rernge of <oods is {llus~
trsted by the fact that 8 giant supermzrcet or discount
Louse maY CArry &8 many as 20,000 different 1t0!l.1
hgcording to & receczt United i tztes Derartzent of Agri-
culture relecse, consuzers shop in supermcrkets that stock
on the aversge from 6,000 to 8,000 items, compered with
only 500 items 50 yesrs earlier. lor example, of the 135
kinds and cuts of meat avsiladble, selection may olten bLe
a:de from as many 88 €5 cuts in & sin:le ltoro.2

While thia resesarch is focuzed on food, & similar

lauymond We loecker 8nd Dale Andcrson. *The

Fodern luperzarkes = izerica's Trodemark," Arrjicultursl
Par-vctinc, United Ststes Depsrtient of agrtcuIEurc.

Dy Do C.. ey 1905' Toe 18.

w&8LIGE

2';uwcrsbundanco at the Lurermarket,” FPood and
Home Yotes, United Cvxtes Department of Azriculture,
Lecember 44 195034 Po 4o
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range of cholce is 88 gj;arent s&xon; houschold fzbrics
and clothing. In addition to the natur:l fibers, once
etaily fdentifindble, there ere 1t msjor tyres of zzn-mnsde
fideras, esch svailadle under a variety c¢f manufzcturers'
trade nanes. rurther variability comes from nuzercus
ccmbinations snd blends of the fibers, as well &8s the
finishes applied to the fabries.’

These exsnples of food end fiver varisbility 4llus-
trate the necessity for consuzers to have continusl sccess
to relicble scurces of information before shopping. Im=
proved cozzunications between retsiler and consumer would
contridute to incressed consuser satisfaction snd in turn
would denefit retcilers since & setizfied cuustozer is ons

baeis for business success,

In an analyeis of consuser buylag prodless prior
to the proiuct explosion of the poste=.osld=war-ll ers,
I'srgaret Leid, professor of econonics, lows ltate inie
versity, observed:

The major defect ia the inforzation
concerring geods is its incompletencsseces
iLizce buyins is an ever preaseat prodlea
and practicsl Questions srise froms day to
dsy, consideresble attorntion ia conauxer
sducstion needs to be given to sources

’AaoriOan dome .conomics Textile Lundbook, 13G5,
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of informetion, To be satisfuctory they
sust beo rea§11{ sccessible, expily nnicr-
stood snd ezeily reiiadble &3 & gulde.
she further aaintusined tuat “izprovezment in
consumer buying competence will come with dbetter so-
quaintance with the product anid tbe marset, and also froms
cbanying mereh:ndising prectices so thet it is ecsier O
exoxcise wigdca in deciding wiut and where to bn:."
ln 8 disc.ssion of approprirte &rprosches to
consuncra' problens, Gwen Lymers ¢f the Je¢;artment of
Tousehold iconoxics and llena.ezent, vornell University,
outlined nine yoils for consuser educution.s 1iwo of taese,
pertinent to tkis study, sugzreurt thet efforts to educete
consurers should include: standards of quality coazuni-
¢ited to the purchssing pubtlic in nontechnical lsnzu:zge,
end & knoxled-e of sources of informatioan sbout product-.6
tore receutly, Yargaret iListon, hexd of hone
Fansgzexent and irofessor of _conouics, lowa Ctste Lni-
versity prcposed special roles fcr families that reguire
sttzntion 4n relstion to thelr conzumgtion. (ne of the
propossls sugzes:s a need tos “"Capituliae on the po-

tentials ©f the processes of dexend crestion (edverticesing,

4nargcret G. [leid, Concuzersg and the ‘arket, Kew

Yori, Fe Ge Crofts acd Coe.y LivZ, pe 1lCe

21bide, pe 109,

ﬁsuen Je Zyzers, "Jongumer Lducation and the FHozxe
iLconoulst,” Journcl cf Hcwe Lcaonozics, Mey 19i:3, p. 327,
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etCe)eoeto chooss products to be douckt whicz are in keep-
ing with the needs of the ultimste fsmily users.” In
cozxentin;; on this point further, Liston advccated that
fanilies le:rn to use and bde appreciative of sdvertising.
.be concluded that "ucadewic teschins, contianuin; edu-
cation, and mass-uzedia cccmunications have & gigantic
task of helzing fanilies as consuzers to be awsre of,
ianterested in, and sctive...a2s consuzers in & dynamic and
adbundant or hiih-level consuaption cooioty.'7
Bota private and public institutione concernad
with the dissezination of conaurer buylng snd marceting
fiaforzation rely incressinsly on xass xnedia to reach ex-
yending eudiences. althouzh the tendency has been for
redio and television coverxzge to grow in regent ye:rs,
newspapers continue to be the most ixportant source ct.
local marketing information. Locel retoilers are the msjor
purchasers ¢f newspazer s;sce for advertising purroses.
Tince the end of world II, their exrenditures for newspaper
advertising heave risea froz 4120 =million to 53.7 billion
in 13€2. (f this amount, 2.9 bdillion was spent by locsal
advertisers.® iccording to the editors of Advertising

7ﬁargartt 1, l4ston, "Dynamica of Consuxption,"
paper prescated at the COn}oreneo on Mobility, lowa Ltate
University, Sertewber 3363, pe 20,
8urdvertisin *ir
g #inally Tors 12 Eillien,® .rinters
nk, Fedbruary 15, 1965, pe Se ’
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Age, the izericzn publis pays zmore than one billion
dollars a yezr to purchase copies of news-apers. o

9

cther zediuxm derives tiat much support from the pudlis,

Hevliaw of .elatecd Studles

l‘spy consutur dbelasvior stulies have de:zlt with
ths kinde of product information desired by potential
shoppers; others nave focused on the =medis preferred
for the disseuineticn of this inforiation.

Jeaes 3aytonlo found tiat certain values and
motivations oyerated in urban kexemckers' minds as they
taouzht about mozl planming &nd grececery shopiing, Joae
egononic asrect such as getting & good buy, saving
money, or cost of focd wss most frequently montioned,
Desire to provide adeguate heslth &nd nusrition for the
faxily and how tc tell Guulity were mcntioned &s the
pext most imrortxunt considerations,

Picher income hozenaxers with more educaticn were
Ecre interested in inowin;: how to get the best quality
for the zonyy. They also were more concersed with the
putritional &s;ects than were the ones with low incore

snd less educction. ke latter, as well as older

9‘Tho world of Advertisias," Advertizinz ‘re,
special edition, Jenuary 15, 196%, pe 5.

IOJ&mes Po Bayton, "An Lxploratory ituly of the
Hurketing Inforzation isrograa for Consumers," lLational
Analysts, Inc., iniledelphia, iennsylvsaias, /5pril 1353,
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shoppers, listed as important the need to save money &nd
keep withinm a dulget. TYounger shoppers warted to know
how to coxpare prices in order to get the best duy.

Bayton further otsorved thet leck of familiarity
with products, hi:zh yrice, 2nd the ipadility to recognisze
qguslity were barriers to buying soze foods. lMests end
fresh produce were zentioned xost freguently ss topics
where rore infornatlon would bBe hel; ful,

Bayton found that more ;erscns (59 percent)
preferred newspopers to other media for marketing and
buyin: informztion. Cmnly 13 percent named televiasion
88 the favorite source for food inforzation, coujared
with 9 percent for radio., 1t was pointed out that the
low=incone 8nd lower educeted urden homemakers were those
wko favored radie for food ianforzation.

11 study

Ia contrsst, ons phase of Julia . hank's
in a sasll coal mining coxmunity wes concerned with the
communication casnnels used for food buying inforzation.
Cf the 94 households, 71 were on some forx of publie
sasistance. Cﬁly four of the househclda' re-ds were
ez;loyed, 7The rest were either unexpleoyed or retired,
sixty percent s#ild tnat rewspapers vere used zost often

for obtairning food information, thouzh 90 perceat of the

R

llJuliu Lhank, "TrLe YXutritive Intuke of eand
Inforration ledia Used by & Group of ¥ood stamp hecipie
ents,” leanaylvania itate University, 13%4,
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households had television and radio. charnk's findings
suzgast th:t ceweyapers bave potential as s means of
communicetion for this kind of information to low-incoxe
fazilies,

In & study to evelurte the covernge of the Iichigen
Farketios Ioforzetioa for Consurers rele:ses, Lrysond L,
Borton found thst more than helf of the rersons csntacted
in 8 of the 11 pews;eper surveys had rezd the relesse at
some tire, He further repcrted tiat information in the
relesse had re.ched twice ss xany people tarouh newsjaper
a8 by ¢ither rusdio cor telcvision-la

a8 part of the [lokigen evalustion series, i'ary
Je dolmes investiguted noxesczuxera' knowled '@ of focd buy=
{0y snd their attitudes towird food iaformation. -he
fcund that commenly sccepted food buyinz terzs used 1n
regzrds to quality, rradea, or strndards were freguently
nisundierstood. :er concluszion wnos that tiiese terms, if
included in food informntion, must be defined or €x-

9181366.13

lzaaymond ‘e Borton snd Juues D, heafler, "Tle
Auldiences for information nelexzses by the ,iichigan
PYearsstins Infor.ation .pents throurn liewsrnsoer, lele-
vision and nadjio,” aArticle &4l«3, Darartrzent of Agri-
gg;guryl teonozics, Michiz*n Ltate University, . u ust
9

13ﬁsry 3. iolmos, "tome Implications of level
of ¥nowled-e and Cpinions of ilieniusn iloremaiers ~dout
;ood 3uying,” Hu«ster's Thesis, lNichigsn Ltate University,
153
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Followins 8 content g&cslysis Oof fichigan relesses,
*arcis Fo Cilles ie reported that the amcst useful types
of faforastion related to ths current marxet situatiocnm
and buying guide infcriastion., :arhasis in this latter
resrect, she conciuded, shculd te on suides that fcoous
on gelection accordins to wind, sise, £nd quality of
fOOﬂol‘

In 1502, John B, :Cberts published a reyort of a
regionsl study involving more than 7,20C wormen in 114
éifferent southern wiban sress. C(ne phese deteruined
tie cowsunicetlion chacrels used snd attexpted to firnd
out if food shopyers essoclated syecific buyin:, de=-
cisions with any of t.cse. lgity-three jercent reported
buyinx s;ecific itexs becuuse of grocery wtors advertise-
nents 10 news Ejers. icterts re;orted tilat educction
level was a xo:e discrizipating focter than incexce
College=-tr-ined wozen were twice &8s res;onuive Lo grocery
store aivertiserints ca were those with under four years
of scuooling. irice wus give:z firgt &3 the zain reascn

for referring to n&ws_apeér sour ces.l5

l'razcin Me Gilllesypie, "am lvalustion of ;electod
helcoces of Mortretin- Iu.or~ation for Consumers,”
(laster's lnesis, I'ichig-n .tate University, 135d.

15John %, Loberts, “Jources of Inforzation and
Food1 Buyins Deelsions,® Louthern Zoorerrtive ..cries
Bulletin 85, Lniversity of aontucxy, agriculturcl
-xzerizent Staticn, .oril 13, rre Fle23,



ibls roeview, tnou h not exhsuaztive, cutlineas tae
dizeneions of the problem under study, it zhows thets
(1) consucisrs use rewe u,ers nore than ctavr sources for
sarketiny end buyins inforuastion; (2) tlLey associate
s;ecific purchases with sivertisenectay end, (2) they
haove & variety of reeds for inforz: . tion.

Ticse latter re«ods inclule {nforsativn on Juiging
Guality and com;aric: prices, .elcctin- seat ant fresh
proeiuce h-ve beep indic:ted 18 s;s¢c.fic sre:e where

ecre juforrution is desired.



A @election of sight netrcrolitan dsily news~
repaers provided the rew dat:, in attezpt was zxdle to
chooae newsparers from different za:ket sress ani those

that nad © circulsticn of 157,30 or over, 7The pa;ers

se.ected fncluded:

L8wATHTETS Circulatienl
Atlsnta Cozstituticn 2724535
Jenver lost 161,788
Jetreoit ree .ress SL0,255
rapsts City Linzes 2434308
lLos inveles [ives 757407556
LoulavillQ Souzler=Joarual caC 4148
t.4lwaukee Journal 352,857
tuiledel:nis Aulletin 70247351

vhile it wus recognized tiat the pagers verlied ccnsider-
ably 4a the zumber of rares, 1t wes fely tnet beoause
of the ex;loretcry mature of this stuly, sise would pot

bea consilezed a sisnificart varisble,

lbouxocs _troderd tates snd Data .ervice, July

arE
FACPX ]

i1
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Agoording to the Ztond=-d axte sod [ets .ervic

classiflication, there are 232 major metropolitan food
rarzet arcas in the Luited Jtstes. 7Tho psjzra chosen
served 8 of tias top %5 fcod mercet srezs, dbaged on voluae
of sales. 7Thecse oress, according to the cisssificatlion,
ranged in reax froa second for .03 Angeles to tiuirtye
fifth for the louisvills arcs, Tozether, the gapers
circulate in urban areas tlet reyresented alzost a 7
billlon food market, cr 12 jerceat of the metropoliten
food a%tore ssles in 1362.2 ~ee Arpendix A for listing

of each zarket area,

‘Tize leriois

. Altheurh it was recognised that any tize reriod
would heve sufficed, two one-wee: reriods from June &3
to June 29, 1653, snd from July 16 to July 22, 1963,
were chosen decruse supplies of fresh fruits snd
vegetables are generally larger durinz the sumrmer months.
1t vas elso & time that was most convenient for acguir-
ingz the recesaary dets, Because of difficulties in od~

teining fssues of the Milwauk¢d Journai Zcc the es-

tadlisbed June dates, the pericd from June 20 to June 27,
19593 wes substituted,
All issues for the two one-week [oriods were re-

viewved, Those eonteirine food advertising ani/or food

2Iv1a,
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srticles wvere ret:ired for the snslysis. DBeczusge two
popera published no Zundry lesues, 108 issucs were
sccumulated, Cf this nuaber, 53 contiined either
srticles or sdvertisiny, or a cuxbinution of the two,

leaving 5% iusues to be discarded,

Fethods for C(btsining Lesired Informaticn

Content asnalysls was umed to investigate both
aerticles and advertising. The intsntion wes to describdbe
what categories of food information are svailczble for
potential food shoppers vis these newspapers. Iirocedure
involved in the study included both meszsurecent of spaoce

and classification of subject matter,

& . 5
o283 rersarereny

sAévertlsiny was reccorled escording to the pro=
portion c¢f s;ace allocated on & given paze. C{nly food
advertisszeuta occuryinsg 8t lexst one~fourta of & page
werg tabul:ted,

Baczugse ¢of the differonce in lensth of articles,
tre colunn inch, & s;&ce one coluxn wide eud one inch
deep, was declded on &8s & menigesble unit of measure.
Included in the B;&8¢e zessurcvaeat wors illustratioans end
hoeulinel accompenying the articles. ueprints of food
srticlea in irpendix B show how the column inoh was used
88 the recozding unite

Yor purpose of coaparin. thd azount of s ace
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allocated to advertising with the s,Gce occupled by
articles, 170 coluzn icc.es wus set to reyregsent a
standard paze even thcugh sligzut variations in page gizes

existed among the pagpers.

Sublect Vatier Torntent

The anslysis fccused on two broad categories~
fresh mests and produce. 7Thess categories were picked
becauss they: (1) repreasent the two single largests
consumer food oxpondituru;3 (2) require rapid turnover
to prevect loss of money for the retailer; (3) have less
ladbel information than processed foodsj and (4) ere
designated by consuxers as aress where more inforsation
would be helrful,

Itezs in the two bdroad arers of fresh we:sta snd
produce were recorded acoordin: to their prozinence ia
advertisexzents., irominence in this sonse yertained to
items that atood out or attracted the attention of the
resder, These were designated by (1) plscement cn the
pagey (2) size of printy and/or, (2) uee of 4lluetrestion
or art work. 4nm exszple of this classification techalque

is reproduced in 4p endix C,

3In 19563, fresh neeta, poultry, and fish accounted
for 16.% percent of grocery store sslesy freesh fruits
and vegetadblea, for 10.5 percent, fccd ifories, snnual
survey of Consumer rixpenditures, LecualLer 1,53
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cntegeries for Article

Classification

Gubjeot ratter categcecries were developed to

desoride the content of the srticles., These categories

were developed from (1) a preliminary review of a

re;resentotive nundber of articles froa the different

pepers, and (2) cstegories used im previous consuzer

studlies,

Xine brec:sd clessificstions or theses en-

compassing 23 sublivisions evolved., 1ncse included:

1.

3.

5.

Se

6.

itre;aration

Stunderd or leguler

Gourxet = iistoricsl, Xationslity Foods
Busie cockinz irinciple or Tip
lersonality ¥eatures

ieaders' .xchauge tervice

enus

Heslth

Rutrition
liet, C:ulories
¥ood Values
hegearch

Buying Guides

Azount to Buy

cost Comparisons

Guides to Luality, Grade, Cize
vriteria for Choosing

Care

Handling efter lurchase

Type of storsze or length of iize
Marnagement

Tize
toney
wWwauick #nd Lasy Teciniques
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7. irsrketing Functicns

Yew I'Toducts snd New iToCcessos
ircduction and Uistridbution Aspects

8. Eupply
t.eagonelity
Availadility
I'erketing Forccest

9. I‘isoellansous

ine food articles were read scd olassified
sccording to the foregoing categories, <ontent eaphasis
aad tisles were abstrected for ecch artigle. JIpeaial
notations were made when an article included inforzmation
about or featured fresn nmests and produse, This latter
information wss neoded to show to what extent elvertising
and article content were complementary snd/or mutuslly
supportive,

Because of the nature of ths sudject of food,
sose srticles included more then one cutegory., wWhen
tals was the osse, the subject nmatter was recorded in
more than one classification. The purpose of categories
was to tzbulzte the frequency of referecce zade to &
subject, not necessarily the length or depth to wtich a

topic was &lacussed,



CoailT & III

The first secticn of this chapter rresents
physical echaracteristics of the food sections in the
pewspepesrs studied, including the nusbher of lssues
containin: ¢ither food slivertieing or food articles and
how these compared by day of the weez ond encns rapers.
Also inclucded sre anounts of space allocated to
sdvertisics end erticles &nd the compariscn ©f these,

The subject uatter content of the articles end
its relationship to advertising sre included in the

gecond secticon.
sooTicd 1

Inysicel Chareeteristice of the Food ieges

Porty-six, or 42,6 percent, of the 1C8 newspapers
coantained soxe fo0d sdvertising. Thirty-four, or 31.5
percent, oont«ined at lenst one article about food, 7The
freguency of advertisements and articles by day of the
week for the indivicdusl papers is tabulated ia Appendix D,
These frsquencies are given for issues of all papers

together, by days, ia Tadle l.

17
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TABLa le==Kuzber and perceztzze of issues contulning
focd advertising and articles, clessified by day of
the weex for two one~-week jericds, June and July 1303

oot — = =
Kurter of Issues

Advertising Articles

Dey ¥ % N %
Sunday L 8.7 5 11.8
Yonday S 19.6 5 14,7
Tuesday 1 2.2 1 2.9
Wednesday 8 17.4 6 17.6
Thuraday 13 28.2 13 38.3
Friday 6 12.G & 11.8
Satnrdly 5 1C¢9 1 209
Total 46 1300.0 g2 3 1C0.0
— — ——

The highost percent:ge of food sdvertising
sppecred in the Thursdey issues, Twenty-elzht percent,
or 13 isaues, contained such sdvertisinz (see T:dle 1),
Yondey ranxed second wita 13.¢ percent, while wednesday
was third with 17.4 percent. (mnly one (2.2 percent) of
the Tuesdsy fssues contained advertising,

Thursdsy was 3180 the most popular dsy for pudblishe
ing food articles., <Thirteen, or 35.3 perceat, of the
Taursdasy issues featured one or more food articles.
~ednesdsy wes second with 17.6 percent, followed by ronday
with 14,7 percent., Cnly orce of the Tuesdzy and Uaturday
issues contained articles., Clearly, then, advertising
and food erticles tended to appear on the same dnys out
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of exch week and to sp;ear in roughly the sa2ze proportion
of issues scch day.

Yiore issues of tbe lanzas City Ti=es contained food
advertisrinz than 4id any of the other papers (see Tadble 2).
Kine out of 12 fasues featured soszse foocd advertisezent,
The Denver Jost snd the Milwaukee Journal were gecond.
zsch had 7 out of 14 issues with food sdvertisinz. The
xedian for all papers wos 5 issues, or 10,9 percent of

the totsl, The Atlants Conatitution ranked lowest with

only 3 issues cuntaining food advertising for the perioed
acelyszed.
TABLE 2e~=Huzber and percentage of lsasues contsining

food advertising and srticles, claszified for esch
newspzpoer £O0r two one~-weex periods, June and July 1963

Xuaber of lssues

Advertising Articles
Kewspeper N % N »
Atlapta Conatitution 3 6.5 L] 11.8
Denver iost 7 15.2 3 8.8
Detroit Zree I'rcss 5 10.% 8 €3.5
sesusues City Times 9 19.5 6 17.6
Los /ngeles Times 5 10.9 2 S.9
Louisville Couriered, 5 10.9 3 11.8
Filwauke¢o Journal 7 15.2 2 5.9
ihiladelphia Bulletin 5 10.9 5 14,7
Total 46 1C0.0 38 100.,0
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l'ore igsucs cf tre ‘etrocit irve . reszs coctained

food articles tran any of tihe other pspess (see Tadle 2).
:4eht of the 12 {ssues publiched soze form of fooud
srticle, 1t wiua interistin-: to ncte thst the :e&-s3-8

z Ii=23, whlch publisned no Jund-y issue, renked
second fn totrl nunter of isaues wits sxrticles,s Lix

cf the 12 issuews econtaincd acze form of food article,

1

ine los snreles “ires and the “ilwsuree Journizl were

»

lovest, with only two i1ssues erch cocvtsoining zrticles

for the twd Oaceweek pericds,

I+veg of ¥eod tdyarticire

The nuxber of ;eves of alvaerticelns for exch duy
of the weez wrs consisternt witn the purber of issues
containiny advertisin- for the yapera studied, As was
noted with fsuuea, ihursday wns algo tne outstrnndine day
for pepes, siftye-uine snl ona half rercent, or li4é
reoes of elvertirin~ wre r-corded for this d=y (sce
iable 3).

The 208t elrnificqant &ifference notedl wig that
even thou'h Yondry w:ias Becond in nuzber of l:sues ccne-
taicin - elverticzin. , 4t w' s t2ird in nunber of re es
with 22 pares (17.5 ;ercent), outrinved by .eincesiay
with 2% pages (14,3 yercent), izly ons=fcurth of a
paze of ~lvert.siar was tcbulated feor rueasday.

Tne “ilwsuvce Joureal ranced first wita Sl pazeas,
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TAR .. B,=elumber of repges, cclunn inches scd percentsge

used for food sdvertising in selected news & 018,

clapeified bty “ey ¢f trhe week for two one-week periods,
June &nd July, 1303

i

e e
food afdvertieing

lce. 0F Cocluzn Fercentagze
Lay trees Inches* of let:
Sunday 4,C 6ECLC 1.6
fondey 32,50 5057540 13.5
Tuesduy 0625 42,5 Cel
«ednesday 36470 654,120.0 14.3
ibursdany 144,30 24445040 935
Friday 18,75 3412045 75
<aturdsy 7425 1,222.5 249
Iotsl <82425 81,1825 100.0

*170 ecluan inches used to represent a standsrd pege,

or Zl.2 percent of the tot:l ,igzes of focd &lverti:iling

tr
[

Lor the pezlold studied (see Tabls &), T

Ilseg wita 5 pages, or 1,8 percent, and tne lcnyer
ieet withu 3¢ paszes, or 1l).3 porcent, r:anked second and
third, resrectively, Ihe Jetroit Free ;rees, the (08§

soreles rines, «nd the .hileiel-bie Pulletin were lowest,

sverszing sbout 20 pajzes e:¢a, OF 8.} yercent of the

total samzle.

iable 5 82048 thaet tho nuxber of ;cgesd of sdvertige
ins published in esch of ths two weeis was relatively
consistent, Xo chance in the azount of cvdvertizin- cccurred

juo the 1ssues of the frrs-2 71ty Times, Four of the pajpers

had legs sivertisic: in July then 1n June., Three hed more
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TAELL #Se==Nunder of pages, ccluzn inches, and jercentzres
of food sdvertisinz, clussificd in selected newernojer for
tvo one~week periocds, June and July, 1363

Poodikdverticinq“v

Noe ef volumn lercentage
Hews;oper : iugFes Inches? of iot:l
Atlents Constitution 2ue 50 4,845.0 11.8
Denver iocat 32425 5,482.5 12.3
Detrols Free iress 20453 3,4E5.0 8.5
£ansas City Tizee 45,50 7072540 13.8
Los ingeles iincs 20,00 34040 8.2
louisville CouriereJ. 25,00 &4,250.0 10,3
rilwaukee Journal $1e2% 84712.5 2l.2
}hiladnlphia Bulletin 13.25 3427265 7.9

‘170 colnnn 1nches used to represent a standard Duges

TABLL Sew=Number of pazes snd perceat-ge diffsrence in
food sdvertising for one weer ia June, compered with
one weeix ip July, 1553

ﬁ;xber Br Fepes

Fercenteype
Newxspeper June July Differerce
idtlanta Constitution 12,75 15.75 + 23
Desnver 1ot 11,590 20675 + &0
vetroit Free Iress 11.5C 9.00 - a1
Zansus City Times 2275 2275 0
Loa icgzeles Times 1C.2% 9.75 - &
Louisville Courier=Jd, 11,50 13450 + 17
Milwsukee Journal 25475 24450 - 8
thiladelphie Journal 1C.75 8.50 - 20

Totsl 117. 75 124450 + 5
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advertising in July tasn June., 7The exceptionslly high

range of nine pazes noted in tke ernver loat may huve

been & reflection of the paper's policy concerning food
informetion during & weex tust prececed a holiday.l
whether or not this paper chanzed the regular dsy for

publishing food advertisip; during thic followins week was

not investigated,

Colusa inches of articles

Seventy-four rercent of the article coluzn 1pchc-
wes pudlished in the Thursdsy issues (see Teble 6),
~ednesdsy with 10 percent was second highest, followed by
sunday which accounted for 7 percent of the totsl s;ace
given to food articles, The lowest numbdbar of coluzn
inches was recorded froa Tuesdsay and Caturday issues,
:a6h of these days accounted for less than cne jercent

of the space coccupied by articles,

There was & high eorrelation (.81) im the renking
of deys of the week and the amount of space occunied by
srticles and advertising (sece Tsdle 7). 7Tuesd:ry, »ednesday,
Ihursday, and 7riday issues ranke¢d similsrly. The per-
centagos of zyace in Caturdry, Sundey, and Monday issues

were less ordered,

1rhurlday. July A&,
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TABLE 64==Column fnches and percentage of food articles
classified by day of the wcel: for two one-week periocds,
June &nd July, 1363

P —— —

Coluzn Inches

Lay Nuszber iercentare
Sundey 816,25 7.2
Fonday 125.50 2.0
Tuesdsy 12.C0 Ce3
wednesdsy $73.75 16.0
Thursday §,287.75 742
fridsy 212475 53
Sstuxday 45.50 0.8

Total 54760400 ‘ 100.,0

TABLE 7.-=Xank snd gercentage couparison of food
sdvertising and article sjace by day of the week, for
two one-=week yeriods, Jume snd July, 13¢&3

b —— —
sdvertising article

ggz iercentsaze Rank iercentoce Renk
Bundny 1.6 6 702 3

Ionday 13.5 3 2.0 S

Tuesday C.1 7 Oe3 7

vednesday 14.8 2 10.0 2

Thursday 535 1l 78,2 1

rriday 7.6 & S5e¢5 4

Saturday 2.9 5 0.8 6

Total 100.,0 1C0.0

k. -
Hank erder correlation = 81
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Ag shown in Table 8, the s;sce sllocuted to
srticles veried consideradly saonz the individual pepers.
Two papers, the Ienver iost and louisville Courfesr-
Journal, esch had less than 175 colusn inoaes, which was

slizhtly more than one paze for the two weeks. Two

peyers, the [o3 irceles Timss end the [{lwaukes Journal,

published over 1,100 ooluxn inches during the saze time
period. The I'{lwauXee Journal accountsd for 27.3% percent,
the eguivelent of 9.3 pages; the Los ipgeles Tiz-es for
19.7 tercent er 6,7 pages. These two pepers had renked
lowest 1in nuxder of issues containing srticles (see Tadble
) yet highest in spece sllocsated to articles,

TABL. B.==busber and percentage of coluzn iaches of

food articles, clesssified by newspsper for two one-week
periods, June aad July, 1%63

Colunn Inches

Sewspaper Husher tercentare
Atlanta Constitution 897.2% 15.9
Denver loss 160,50 2.8
Detroit ¥ree Mress 795.C0 13.8
Eansas City Times 218.75 3.8
los Angeles Tines 1,141,00 1%.7
louiaville Couriesr~J, 171.50 3.0
l'ilwaukee Jourzal 1,578.50 273
Fhiladelphia Bulletin 817.50 1s,1
Total 5478000 100,0

p— ]
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§3ataxpfng Artic;ga

A gomperison of srticle s,ace with nuxber of

issces pudblisiing articles revesled an inverse relation-
ship between the two (see Tedle 9)., .nus the higher the
renk in pumber of fssues with srticles, the lower the reak
in smount of the article space.

TABLZ 9,~=Rank relationship of azount of article space

to nuzmber of issues containing food articles in selected
newspapers for two one~week periocds, June and July, 1963

— e T e S e e e St
hank
Huxber of dzount of
Issues with irticle
Rewspaper Articles Lpace
Letroit Free Iress 1.0 b
EKsngss City Times 2.0 6
ihiladelphia Bulletin 3.0 '
Atlenta Constitution 4,5 3
louisville Courier-d. 8.5 7
Deaver iost 6.0 8
Los icgeles Times 75 2
tilwsukee Journal 75 1l
————— = - = e e o aan = e e o]
£ho » «,60

The Filweukee Journsl recked first ezong thre
parers in the sxzount of both sdvertising cnd srticle
space--ghowiny € percent more article s;ace (see Table

10). The Exnscg City Ti=es, with the second hichest

szount of sdvertisinz (18.8 percent), reoked sixth in
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article space, The oprosite was the caze for the 108
hzzeles Tizes. 4n 1l.5 percent differerce in article
space over advertising s;ace was r:corded, Thusre sppeared
to be no consistent pattern of the proportion of sjece
given to advertising to that occupied by erticles in the

pepers gudied,

TABLE 10.==Conrssrison of sadvertisinz and srticle spsce by
percentsage and raus, and percentrge difference for selected
newspzpers for two one-weekx periods, June w«nd July, 1963

e — —————— et . - S — e et—
Adv, Art, Li{f, in %
lewspaper X Zank % iizsnk Adv, art.
Milwaukee Journal 2d.2 1 27.3 1 6.1
Eansag City iines 18,8 2 2.8 & 15.0
Derver Post 1.3 3 2.8 8 11l0.5
Atlanta Ccastitution 1l.8 & 155 3 37
Louisville Courier-d, 10.3 S 3.0 7 7.3
Detroit Free Iress 8.5 6 12.8 S 93
Los Aﬁzﬂl" Times 8.2 ? 19.7 2 11.5%
Ihiladelphis Bulletin 7.9 8 14,1 4 6.2

ho o 51

Jotal mdvertising pudlished {n the eight papers
exceeded article spsce by aseven to one (sese T:ble 11),
The amounts for both advertising znd articles were found
to be relatively consistent for ezch of the tize periods.
Advertisinz reflecoted a 1.9 percent incresss in Julys

articles,; & 1.9 percent decresse. Cver-all, more foo4



ioformation (810 coluun inches) was published in July

than in Juno.1

TaBLi lle==Totzl number of c¢coluzmn inches of food aldvertise
ing azd srticles for two one-week periods, June and July,

1963
= -
advertising Articles Total
Coluen Colu=n Coluzmn
Fonth Inches ® Inches y Inches
June 2040175 8647 3+058.5 13,3 25.07300
July 21,165.0 83.6 2’?2105 1l.4 25,856.,%
Total 41,182,5 87.7 5,780.,0 12.5% 46,36245
e —— e e e e e ]

Con~arisrn of Mrriveg Site

nd Circulation wit!
ertisine uni Article Srace

As might be expected, the size of the market and

circulation of the papers were hirhly related. Ligh food
sales in & market ares tonded to correspond to sire of
circulation for the paper (sse Table 12). 1t was further
observed that the three marxets hishest in volume food
sales ranked lowest in the percentaze of advertising.
These findings sucggest ta¢ hypothesis that the more
metropolitan in character a newsprper becomes, the less
will be the enxphasis given to newspaper food advertising.
The percantage of space occupied by articles,
coapared with mrrket sisze and newsparer circuiation,

revezled no patterned relationship.

1Csloulated from dnta tabulsted 4n Tadble 1l.



Ta8lL. 12.==Cox 8rigcn of renks in sigze of food market

serviced and circulztion of pe,er wits r»ous in ;-drcectacze

of sdvextising and article s ace in seslected naws; Ders
during two onee-weex psriods, Jume cand July, 1763

Kank
~ize of
Food

tarset Cireulation Fercentagze .ie¢rcentage
City ierviced of Fsper of «~dve oOf irt.
Los Ani-eles 1 1l 6 2
ithilsdelpkia 2 e 6 4
Detroit 3 3 6 4
Eilwaukee & & i 1
Eanses 5 5 2 5
Atlanta 6 7 4 ]
Denvey 7 8 3 6
Louisville 8 6 5 5

The investigation of the characteristics of fcod
peges in eight metrcpolitsn dslly newspnpers for & twoe
woees periecd reveocled soas import-nt differeuces, &8 well
as sizilerities, in the number of issues containing food
inforzeation &nd in the anounts of advertising and article
s;ece,

Cf the 1CH issues accusulated for the two weeks,
balf carried food infornation, Jorty-six issues festured
fo0d advertiscing, while 34 eontiined &t lengt one food

article, Thursdry iszsues wvere outstznding for both
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articles and advert'sing, althourh esoxe food inforxetion
wsn carried each day,

reasurczent of coluzan inches for the totil asount
putlished oa e.¢n day of the weex disclesed a hich
correlation (.81) between alvertising s-sce nnd srticle
s;ace, Tuesdry, .ednesday, Thured=y, snd rridcy icsues
renved sizilerly in both earticles and advertisin:, sundsy,
onlsy, end laturdey fssuos vers less ordered,

}ifty-nine snd one-half percent of the coluzn
inches of advertiasiny for the eight rayrers wis published
on Taursdsy, 14,8 percent on <edonesdey and 14,5 percent on
ondsye.

~eventy-four percent of the cclumn inches of
sarticies was prianted in Thuradey losues, o-u¢lnesdiy ranked
second with 10 percent. lesez than one percent ¢f article
space was found in Tuesdzy and Laturdsny lssues,

Cf the totzl colunn inckes of food information
published, 83 perceont wes advertising and 12 re:caent wes
food srticles, o consistent pattern ia the projportion
of advertisinz snd erticle spsce was odserved exorn; the
parers. ‘ihree papers had frox 7 to 15 j;ercent more of the
totsl sdvertising than srticles. iive papers cecried
from &4 %0 12 percent more of the article than advertising
space,

Japers with the largest circulation serviced

geosr-phie arcas that reflceted rsiatively hi-h fcod
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siles, lLowever, as circulation and scles ircressed,
alvertisin; syece decliced, 4ilthouch Los ~n-cles,
ihil-del;hia, aud letrcit were re;regart tive of tao
lirreat foold k- -1kety, [8pcro for tiege 2rv s g . cwad goMde-
wigt lower smcunta of alvertizipr. Ko elzilar pattern
wag found with sirculstica, fccd sales, or s:ticle sruce,

«hion 7a:e78 weie ¢or; &rcd iniividuslly on the
nunber of 1scuea publlaking food irforzsticn and the
arount of sivertisins ecd srticles, th: followinr wes
fcunds

even pazers hed advertisinz ic from fivs te mine

of thelr lesues. ihe ;onsss City Ti~ed publiac.ed pine

issues with edvert sin-y tne enver i¢s% eni the

Filwayvea Journel fe: tured sdvertisin: in seven {scues,

four payers hed edvertisiny in five issues.s (nly three

isoues of ¢$ne Atlantes Const tution had advertisirng.

lone of the pupyers hLadl less thim 19 p mes of food
sdvertisin: for the two wee:s, ‘inree jupers =ad over

310 japes suiche <(hNe [ilwauvee Journal reaied fiirst with

51 pegea2 followed Ly the tnrigss Uity Ti-cs with &5 psres,

the Lenver jeont with 32 ;s es, the itl=xnts Joantitution

with 23 psres, &and the cuiaville curfer-son-ral with

25 psdes, The ' etrolt ~ree ire¢ms, 108 _n-eles Tivea,

and tre (-ilzdel-tia Sulletin esch had less than 25

prges of sdvertising,
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chewins less jatierains thao ecvertisin., tue

puzber of iesuew wit. Pfovd ¢i1ticics ran-wd frea & ni g

¢l edrt Lo tie eLroir Sro@ o2t to twe i.3ucd ewch
for thne (1lw.usce Jouonal 20d LCB .o L8O FLTCTe

LVrr=.lly cclurp frnctes of erticles voried con=

giles blye ite [diw o viee Jounel end Jos Lmrelizs Tices

cutllisiheld cver 1,17C ¢clu.n inc.es; the ‘e ver ort end

.-

N

1132 .ourlo:=y

«3

14
Tdal

gurnal ¢ ¢ YA Lless thon 175 eclumn

iccnes.
Jhere was 8an Inverse relstionship between the

puzber of icsues with erticleas and totsl article £ &ce,

ine etrcit “ree .rogs, Fore-s Uity Ti-es, crd _hiice

Apicrtie dulletin, kirhest 4o drsueg cerrying focod

articles, r.v+od lowest in s;-ce given the asticles,

ihe jon r-eics Viecs end 'ilw-uvase Jours:'l, rreting

lowest in fssues with articles, were hisnest In sriicle
8pece,

iLe overeall ricture gu.zeste th.t & = .raed degros
of puttercics wrg rrecent in tkbe rublicaticn of food
isforretionas Tzis doew not, however, céiscount the
Izrort-nce of the §r* " viluxlity cbaerved in soze of th
7:7ers in thelir space allotrents to food fuinture writing

nad advertisin-.
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w_CTICH 11
SubJect lstter Content

The subjeot natter content ¢f the articles and
1ts relationship to edvertising ccotent ere srzlyzed in

this seotion.

Qlasgigigz;igg,er irticles
The elassificstion 18 & tedulation of ths number

cf references to a cztegory, not tre extent to which a
tcpic wes discussed. In tuis context, a one-coluxn-ioch
filler carriees as such welght &8s ean &rticle occupying
congldersdly more gpace,

It wus recognized that mewspaper discussions about
food are not generxlly restricted to clerr-gut subjcot
natter lines &nd that a tople would irequently encom; «es
scre than one category. 4n srticle hi-hlightin: supply
migkt, for exaomple, include guides for selecting &
product. =»hen this occurred, erch catesrory wes counted,

The suthor re:d and elessified the erticles
acecordin;: to cztegorien or themes outlioed in lhepter 11,
reze 15, In the zajority of csses, the titles thenselives
sere sufficient for clzseifying the reterial., Come
ex*cyples rerresent:tive ¢f the caterories ére fncluled 4dn
the followin: lict of titles &nd excer-ts froa the fced

articless



1.

2.

3.

iso aretion

“lazging ilonz the way"

*iring ~floaet ireguircs :lenpinz®

*birts :dclp Dride Jlam iarty”

“A Corny ~ubleéct is tho tost icpular {rne"
"L11 LgrcamessFor lce Cresax in July Leat”
“Chicken Contest ircves .xcitinz”

“Cxidbroat Flavers Jold Vichyseolse™
“americzr Tourists won by Creek Food™
“:.xotic Cceonut iunch is Lusu Tasts lleager”
"igyutian ltulent Jescribes sirsbisn fesl”
“Gourmet lesgert Tops (ff enu”

"Desserts lead Requests Thie weck"

"Zenders Hequest Asscrted ilecipes”

"Between ‘leighbors: iet .ecipes _xchanged"®
Yenus

“lenlor Yeau l1deks”

"A lenu Tallored for Two"

"Cugzested Menus for Next weaik®

"Delicious lenus for the :ntire weel™
tealth

"iven Sefflower Caslories Count”

"Caslorie Guide Lists Yruits and Vegetables"
*Zeleotion, Kot oney, Bringe a irorer Diet®

“Crecter Understs:ading of legticiles”

~"Food Yalues Similar for 21} Einds of Iread®



&,

De

6.

7e

35

Buyinz Guides

*Rib Lye Iuscle locres in lteak®

*4hat Lo Lxypeot in Beef Cercaas”

“low to Judge Af a Jeach is kije"

“Can hozensker Stretch Dollars Lyent for Nest?®
"How Huch fork t0 Buye.soToday's budget-minded

shopreres lesve nothing to luck when selecting
pork 4f they know how much to buy"

Care

"Cpen Door won't Hurt Frosen Food"
ransgesent

"Weecx's Best Buys"

*.hopping List, Ilanniczg Cuts Kood Budget"
"fruit Mixture irovides Color st Low Cost®
“i'sck Landwich for Breakfast on lotor Trip®
“Campinz Alons the WaYyeeol'lan Ahecd.ecicep
Fenu :.imrle”

*Dinins Afloat Cequires ilanninge.selelect
USensils, 7ocd wiik Cere”

Nurketing Funotions

“YXew iroducts on the rerket"

*rowder Irocess Converts Cranze Juice”
*Freese~Iried Chicken Rates with Testers"
“Grocery NManufacturers iredict Future :roducts"”

“Berry Business Blooms con ilantstioas in
Jersey*

“#00d jerscnnel Lesrn I'*s and ('s* (Xood
~istridbution i1rogr-m &% University of
southernm California.,) ™“.ome of the
n rzet proedleas which the consuzer ®ay
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net talnk oScute=bubl wileh &ffeod her

sho-pin~e=are store layout, flow of

tr:ffiec, ;rofit syatars, fsagy «n?

d:etetic foois, handling fr.zen faocds,

futuce ¢f new £7043seecong 3.7 wisnes,”
g - u;;ly

"rluzberries .jarx Jessert”

“.otrtees Fove up ia .rine”

®Lulleg tec Fettor ~urbvecuss™

“Jeeturines frox O lifcrnlie”

Plocd  teu fuFseeesl Yyou'll Chew”

"rore :resn Jepet:bles cominrs from iew Jerasey”

"Norret Tivrsy Jogcu-Tut Tirds are .ornderful
buys how"

Yrgsd jettuce -emeing Fifshr Ltrer Veret:blies
o8t .ess”

9., !scellunecus
"Thermcetot Fe-nsg nit L1l nur L0

".tenalls  taondirdiceld to 1t Consuner Yeedsg”
"rursl Chile “ffered Clallense” (et ture
Etory of forver eiCe CCrp8 wOr-or LOw

hose econcxics research ssglst<nt.

Fu~be- an? izt-‘bHuticn
¢f ortegorles

The 4issribution ani classific-tion of sxticle
gubject ratier content sre shown in Tuble 13, (f the T
ersiclesy, I5) relererces wera i8entified sl r=ccrded fute
nire catesvriza, Tct-l rafesences for the incividu:xl

yerers rrured [rox s hirh of 59 for the ilw-u-e¢e Journgl

to & low of ¢ix for the ierver ingt, The sedian w8 32,
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All cetegoriens were listed at lecast once in the

atlanta Constitution. ke Leztrcif ¥ree Iress pudlished

srticles tLat iacluled all oatezories except anajenenty
the M¥{lwrukce Journsl eovercd evarythins exce;t Care,
Two categories--.enus and Ju;rly-were omiited in lssues

of the o3 Anzsles Tines, The jenysr inst and theo
iouisville Ccurier—Jourun]l e ch excluled six of the

categzorias,

A8 mignt be expcoted, ths clasaificstion reveouled
8 high concentration in the :repsration category. Cf
the total 253 gategories, 159 (Gl.2 purcect) fell undar
this classcification (ses Zrble l4), Jecond hichess,
yot showin: a egaarp decline, was Heulth with 25 refexr-
cnoes, or $.9 pexceai, N.rreting functions, though low
TiBLEI la,e=Xumder and percentage of exch caterory for
sclected newajapers for two one-week jpericds, June and

July, 1363

P e e e ]

Category Kuaber rercentasze
Yreparction 159 €62.8
ile~lth 2% 9.9
Merxetisny Functions 17 6.7
renus 13 S5e1
Buying Guides 11 4.3
Supply 9 3.6
l'snazenment 9 3.6
Care 6 2.4
Fiscellenoous 4 1.6
Total 253 100.0

R R R R SN
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in compucrison with ircraretion, ranked third with 17, or
6.7 purcent of the totul. Cnly 4.2 percent was recorded
under Buying Guldes, while the rozaining categorieg~-
supply, 'apagement, Care, and hiscellasnecus-——each fell
below 4 percent.

Com-rricen of ivenorntion

Catezory wita .1l
(trer Csteccries

The proportionstely higler numbder in the irecpe-
rotion caterory ¢slled for & cexzpsrison of this category
wita the comtined totals ol the reisinins eight cata~
gories.

as stowa in Teble 15, all other catazorles
accounted for 37.2 percent of the 25X categories, come
prred with 62,5 peroent for irejar:tion.

Tue Li.cest piojo. ticn of "otLer® sudbject catce
gori«s was published in issues of the rilwsu-ce Journals
29, or 30.9 porcent, of the 94 recorded. UFext were the

Detrols Yree Fresg and the fos inveles Tiwcs with 19.2

sad 1?7 percent, respestively, The Atlanta Constitution,

wticeh had been first in J'rerarstion, ranked fourth in aAll

Cthers These four newspapors—ethe ’tl=nta Constitutien,

Los ’nrelws Times, Iilwsykes Journal, and the lietroit Free

fTesg~~each with the widest ronge in subject ratter (sce
Teble 13), ropxed hizhest in the i1l Cther category, 8&nd
8ls0 were the firet four newspapers in the ireparation

category, Lowest in lrejaration and All Cther e¢otegory



were t.e Loulsvill Sy

crurntl ¢

Tallw 15¢==dunber end percent:
gompered with 211 Ctaer c»tepoxy for selected newsn AT ers
for two one-weei periods, wune &nd July, 15535

nd the

v
L

Ve r

(0xYae

0 in ireyarution cuterory

1rcraration All {ther

Tlotel

newsreajor X » K » N %
itlauts Constitution &2 25.4 13 13.8 55 1.7
eaver s0s8% 3 1.9 3 %¢2 6 2oh
vetroit Frve iress 20 12,6 13 15.2 23 15.0
rins:s Glty iizes ? Lok 6 €. 13 5.1
le8 »n.6les Yizes 3 che8 15 17.0 43 19.4
Iouisville Couriecr-dye 5 3e} 2 2.1 2.8
Yilw:ukee Jourpael 3G 1.7 23 a9 P 233
ihilédﬁl;hi‘ Eulletin 19 11.) 70“ 26 1Ce3
Tetsel 153  10C.0 G4 100.,0 253 100.,0
ierceantegs of Total 62.8 57e2

e e B e e e

(f the tirve uewspapers with the lowest percerntages
in total cstexories, the ;snsss City Tires and Loulsville

fourier-Journal had no desigrated food editor (sece
Appendix A), It was slso noted that these two newspajers

had no specific jpostion ladeled &8 food [ages or tection

48 observed in tLe other papers,

Comysrable ranxings uzon: the ypapers suggect that

8 relationship exlsted betwoes the stteation civen to

food pre;axration anld recipes sud the coverige of other

categories, ‘ewspi:pers feeusing most on prejparation

tended to include a wider veriety of relcted subjects.
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To rive goTe {ndicntion of the gsirnificance a
newsraner places om otner tryres of acuzuzer inforzation
about food, a comjariscn of Pre arstion witn the cozbined
totels of tha othsr cstsgorieas 18 presented in Iskle 15,
TABLL 10.==Coapurison of irejarstion snd 4ll (ther

cstoegory by iniividuel r&;er, for selected newa epers,
for two cne-week jericds, Jure &ad July, 133

irerarnticn 411 (ther
Newspaper ] % ] *
Atlants Comstitution A2 768 13 23.6
fenver iost 3 0.0 3 5.0
Detrecit Free Irass 20 5246 13 a7,.4
Eansos Tity Times 7 2.8 6 86,2
1os in.eles Tizes 23 &7.3 16 527
Ioulsville Jouiiered, S 714 ry <86
}ilwsukee Journal b 50.8 29 4942
lhilzdelpkia Bulletin 19 721 7 2649
= ——= == e —— —

Tids ccop-riegcn, Lowever, hae iz ort nce cnly if the
cowspsper is reletively ki:h in all cetegories. iror the
five newspepers lecdins im totsl coluxn inctes ¢f food
srticlos~=the ;;lg;;g_ﬁgng!}ﬁution,'Detra;t Fri@ iress,

n'.
&

eles

zegy filwtuee Journsl, ead the jhilcielphia

Bulletin (see T:-ble E)e=the pro;ortion of ill ‘ther rasnged
froa 23,0 to 495,22 percent, The tiree pejpcrs with srallep

over«all totilge==lenver jort, iomgms ity Tires, &nd
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(see Table 8)==hsd :bout the

sane percent.ge range (23.%6 to 50) in the ill Cther
catesory. Thus, regurdless of the rrepondersace of food
pre sration irnformation in a news;s-er, sbout an egual
sroporticn of stterntica wss fccused oa related foo0d
tepics,

Ererkdown of freperstien

Catezorys toodesd
and yourred

Bec:use ©of the predosinance of material under
lrozar:ztion, tnis cstegcry wes brecken down further into
two classificationa—=atxndard and pourmét (see Tsble 17).
IADLE 17 ew=liunber &nd parcentare of srejarntion cotegory

items clsasified standard or sourset for salected newse
pepers for two one=wees periods, June end Jjuly, 1963

sreparution
LHtendard Gourmet

NewsTuper B % L %

4Atlconts Constitution 33 2562 9 2.4
Denver .ost 3 2¢3 C Je0
Lbetrcit free iress 16 l12.2 A 14.3
Xansas City Tires ? De% o) C.0
les iAnreles Tizes o 214 5 17.8
wcuiasville Courler=J. 4 3.1 1 3.6
'flwrukee Journsl 22 16.8 8 28.6
Fhiladelphia Bulletin 18 13.7 b § 3.6
Totsl 131  100.0 28 1C0.0

Jercentsze ¢of lotal E2.% 17.6
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The ruryose was to fied ocut what czytagis wis delins given
to gourmet, or unususl types of food rreparstion, as
opposeld to coxxon or stsnlerd fere., dGourret referred
to those tschniques or recires srecificslly inferring
exotic &5d unusual foods or to those th-t have prestige
or foreign ajpesl, It wQQ found thet titles of the
erticles were ususlly sufficient to designate the breck-
down, ixemples of these are:

s tandm Le 8

“Poll Up Homely Vegetables"

“jced Cooky Mix Fokes ':a 4in a Hurry”

“So Xot wash Lice Befcre, After Cooking”

“;relon Lessert Iskxes {ranze =kip Sopp.inz®

*Indisns rded Corm First but Je liad it Eetter”

Gourme
“irecian Fare is Good Food"®
“Japanese customs ..chance sals®

“Sourzet i1a a Minute: ilanist irepares
iwszical Chuicken"

*.xctic isce~Changers for (ur Ustdoor Chefs”
"iodobd Cooxery imtices (ullicor Chef"

"Luzbterjacia Locking 1lives on iarty ilras for
Actoxr®

“;dch “ouffle M-xes J¥u'gs Liet Go ifft!"

"Venezuelan Fawily Cites Country's Foods”



L L

CL the 153 tabdulations for .reparation, &2.8 per=
cent wes classified as standsrd and 17.6 percent as
gouraet,

The highest percentage (352.4) of the gourmet
srtiecles appesrad in the Atlesta Constitution, while 28,6
peroent wes recorded in the ilwsykoe Jou-ual. The los

Aonggles Zises snd the fotrolt Frce ircgs followed with
17.8 percent and l4,3 percent, resyectively, With the

exception of the ihiladelphia Sulletin, which wss con-
parstively low for gourzet, papers pudblishing the bhigher
percentages of gourxzet articles slao r«nred highest in
percentages of standard fare articles.

In order to ascert:in the importance sn {ndivildual
psper placed on gourast tyre of foods, the irtpufation
ocategory was further analysed for ecch newspoper (asee
Tedble 18), 7The perceutage devcted to gcurzet rengsd from
& bigh of 25,7 percent for She [jlwsukee Journ:zl to
nothing for the Dscver Jcst and the Lansny City Tinmes,

The Atlsate Comst! o LeTred% Prce igess and the
leuisville Couriere-Journas] eash devoted 20 percent of

their ireparction category to gourzet fools.’ uifb the

exception of the loujgyille Coyriep=ydoyrpel, the news~

papers with the higrer percertages of gouraet slso showed

the Lizhest percantage ia stasdard ty;es of food prepa-

ration.
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These peérceantazes, however, are ccnfusing becauss
of varlation in apace sllocsted to food preparation when
the newspapers sre compared. 7For exanple, the Louylgville
gogrier-Joyrnal hed a totel of fivo--yet only one, or 20
percent of this azcunt, was classified as gouruets; EO
percent wss standsard, JIn the cother hand, the Atlsnts
Sonztitution had a totel of 42 in the ireparation

category, 2le4 percent of which was gonsidered ss gournet,

TABLL 18.==Kuzber and perceantage of sreparstion category
items oclassified standard or gourmet by individusl newe-
paper for two one=-week periods, June and July, 1363

Frezaration
standard Gourzet
lewsnarer N % ] »
Atlacta Constitution 53 78.6 9 2l.4
Denver Fost 3  100.0 4] 0.0
Letroit Free kress 16 80.0 4 20,0
Lansas City Timce 7 100,0 ] 0.0
Los An eles Tines 23 84.8 S 15.2
louisville Couriered, 4 80.0 ) § 20.0
Milweukee Journal 22 733 8 26.7
inilsdelphia Bulletin 18 G3,7 1 53
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As shown in Tedle 13, space allotxent for the
ireparstion catesory ranged from 142 columm inches (3
percent) for the Jcgver Pegt to 1,178 eoluan inches

(28.9 percen-) for the Nilwaukee Jourrml. it the saze

time, the condined All Cther oategory rauced froa less
than 10 golumn inches (one percent) inm the ;ouisville
gourjer—Journsl to 4C& gelumn inches (38.5 percent) in
the I'flwoukee Journals IThis observation concurred with
the previous azealysis of the frequency of catescries as
shown 4n Tsble 15, In both instinces, newspipurs
TA3Le 19«~=The relationship of tot:l ecoluzn inches of
rreparation category to tot:l coluzn inches of All

Cther category for selected newsparers, two one-week
periods, June and July, 1%%

— : e — ————
Ifreraration 4ll Cther

K ZTolunn _ ;0lumn _

swspeper Inches % nches %
Atlenta Constitution 82550 17.4 7175 6.8
Cenver loat 142,50 3.0 18.C0 1.7
Detroit irece Iress 611,25 13,0 132.75%5 17.%
Eansas City Times 171.75 3.6 47,00 8.5
lLos ingeles Tines 881.25 18,6 253.75 24,8
Louisville Courier-d, 161.75 3ok 9.75 1.0
Milwuukee Journal 1,174,500 24,9 404,00 38,9
Fhiledelphis Bulletin 763.25 1641 54425 Be2
Total ‘0751075 100,0 1.0480 2% 100,0
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ageounting for tre hi-kLest nuzdber of refersices xale to
£004 preparation ead relstsd £c04 topics ulio accounted

fos corrcepondingly high ssocunts of totsl food article

81800,

cles Corntang
<\ X

is of sre!
vortisin;

Cne of the primsry purposes of this stuly wus to
find out to what extent subjeot mattor conteat of the
articles parclleled sdvertised festures., Juch a com-
perison would give szoze indication of the scope and
streagth of food pares &s sources of coxxunication be-
tveen roetailers and consumere., As wns pointed out, fresh
reats and produce provided the unit for comparison.

Cf the 2CY artigles, 119 (50.9 perseant) discussed
at leust one {resh product (se¢e Iable 20), Ths percentese

of articles referring to fresh mests and produce renged

from 21.8 percent for the Atlants Constitution to 2.5
pergeat for the lLoyisville Courierwjournale F#ive of the

Dewspspers accounted for over 12 percent each, while the
rezaining three were delow 8 percect, 7The zedian was
13,8 percent.

Joze indication of toe extent a:rticle coutent
eoordinsted with sdvertising is presected in Tadle <1,
CL the 119 reforsnces that pertained to some tyre of
inforsation about fresh meats or produce, 106 (£Y pere

cent) were supported by at lesst one sdvertisenent in



.
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TABLL 20,==Rumber of food articles, out of total food

articles, refarring to fresh zmeerts and produce, for

two one~wesk periods for selected newsrarers, June
and July 1963

e e e e e e e e
leferences to
frash eat

Kuaber end iroduce
of

Newspaper Articles B %
Atlanta Constitution 46 26 21.8
Denver Fost 6 3 3.8
Detroit iree iress 23 138 1%5.1
Esnsrs City Tizes 12 9 76
1os sngeles Times 42 248 202
Louisville Courler=d. 7 3 2.5
Milwuukes Journsl 46 20 16,8
iIhiladelphias Bulletin 22 15 12.6
Total 209 113 1C0.0
lercentuge of Totsl 56.9

e e e e ]

the scze fssue. Cnly 13 (10.9 perceat) of the refe:eaces
discussed a fresh food that was not featured in advertis-
inge These foods in their fresh forz ia mosts cases were
out of season, or not at their pesx supply in June and
July by trsditional marksting atandards, and/or were not
predominently advertised in the isaus where the article

. appenredes oome of these foois were oranges, grapefruit,
ersnberries, pori, smelt, halidbut astes s, shrimp, eoconut

nilk, &nd duekling,
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TABLE 2le~=Ihé& relstionshi; between references to fresh

zerte end rroduce in articles snd advertising suprport to

fress =e:ts 8ad produce for sc¢lectcd nexg i ers, two
one~wee: pariods, June snd July, 13¢)

_— aws o

5upportod by hdvertining

xo.'aef.

fa:t asd —Yeg o
Xewaraper IFroduce K % . | %
Atlanta Constitution 26 23 21.7 3 23.1
Daeaver .oat 4 4 3.8 0 0.0
Detroit irce irese 13 15 15.1 2 15.4
Eensrxs City Tizes 9 6 5e7 3 23.1
Los Angeles Iizes 24 22 2C.7 2 15.4
Iouisville Courier=J, 3 3 2.8 0 0.0
Filwzukee Journal 20 18 17.Q 2 15.4%
Fhilsdelphia Bulletin 15 1A 13,2 1 7.7

Totul 113 186 100.C 13 1000

iione of the newsryepers zade more then threoe
references to freah meats &nd produce that were not supe
ported by sivertising (see T=dle 21), Articles cozple-
aented by edvertising varied froa 21.7 percent in the
Atlants conastitation to 2.8 percent in the (cuisville
courjer=Jourcal.

The relative position of subject matter and its

compatablility with sdvertising ere sumcariged in iable
2. Hauk coszparisons of the two major subjecs matter
divisions, ireparation end the All Cther caterory, with
sdvertising d1sclose¢d that hi-h relstionships within
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these ercass existed for the individuel papers, For
exnzrle, the Atlezta Constitution, followed by the los

Anzsles Tires, ranked hichest in the I'repsration category,

in pusber of references to fresh meats and produce, and
in their mutual suppors froma odvertisin~. 7he Milwnuke
sournal and the Jetrolt free Iress, in the top positioans

for the proportion of articles covering ether food zmarketw

iaz snd buyinz information, ranked third and fourth in
¢rticle content that wzs ecmretible with advertising.
At the lower end of the arrey, content aad sdvertiasing

renks for the lenyer 108%, the loujeville tourier-Jourmel,

snd the lanscs C Tizeg were highly related,

TABLL 22e==lcnk compsrison of srticle content with
mutual suprort fror advertisicg for selected newspepers,
two one-wee: periods, Juns and July, 1%u3

wank

~rticles Articles
#eferring Gupported
irepea= All  to Fresh by id-
fews-aper ration Cther Itexe vertising

Atlapnta Constitution 1l & ) § ) §
Deuver rosd 8 ?
vetrolt free Fress 4 2
Kansus City Times 6 6
los ingeles Tizes . @ 3
Loulsville Courier«t, 7 8

3 1

5 $

ilw=sukee Journal
rfhiladelphia Bulletin
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The foregoing anslyals of tze article contens
showed that although eagh of the nine sategories was
rerresented, considersdle varistion existed azmcny thea
wher individual papers werc exanined.,

The followinz eategories wers uzed for classify-
ing the artieles: [reperstion, NMenus, Leslth, Buying
Cuides, Casre, Fansgenert, rarketing Fusetiong Zupply,
and NMiscsllaneous,

| In the 279 articles accumulsted, 253 references
or thezes werc idertified wiich leat thomselves to the
slaseifications, ireyaration saccounted for alzost €3
percent, Ihe rezaining eight categories together
scecunted for 27 yercent which wes divided as fcllowss
Heulthy 9.9 peroent; iarketing Zunctions, 7 percenty
tenus, 5 rercenty Buylng Guides, & percenty 3Juprply, 4
percenty Nansgement, &4 percenty Care, 2 percenty and
Miscellansous, 2 percent,

further snalysis of ireporztion showed tnat 82
percent wes eoncerned with etecdard food topice pertaeine
ing so preparation and recipes, while 18 psrcent fogused
on gourmet, Lix of the papers included gourzet food
information.

In adidition to the eategorisation of sll arsicle

eontert, a ecxrarieon of articles with sdvertisingz,
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lisited to frash mests and pro‘uce, wes msle, 4 high
proportion of the erticle ecrntent within this context
paralleled advertised featuarcs,

Cae hundred snd nineteen (57 percent) of the 209
art.cles referred to, or discucsed & froan preduct.‘ (4 4
this sumber, 1C6 (89 percent) were mutually supported
ty at le2st one advertiscecent arpearinz {n the sarce
fssue, Cmnly 13 (11 percent) of the urticles discussing
fresh itens were not sccorparicd by suppo:tinz edvertis-
ing. None of the papers had more than threo articles
thet did not persllel edvertised features.

When the pajers were studied fndividually, wide
voriations were noted in the inclusion of the cstegories
and 4{n tho exphasis given them. (ver-agll, total cete-
gories for the two weeks ranged fros a hizh of %9 for

the Filw-ukee Journal te a low of six for the _enver
Foste The median for sll papers was 32,

The Atlonta Conpyitution, los ‘ngelss Ti-es,

vecounted for

from 14 86 31 percent of the votal related inforzation

classified as "ill Cther"; <thne loujsville Courier-
dournal, Denyer rozt, kens-g City Ii=es end jhilsdelcohia
Bulletiy acoounted for from 2 to0 7 percent.

In genersl, papers carryinz freguent refarences

to food pre;arztion were more likely te include inforzation
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related to the All {ther category. These parers slso
tended to carry more of the articles e¢cyhasizing fresh
zestas end produce, wWhen the orticles with refereznces
to tue frosn i%exs were comjercd with advertisin-, there
ves & m.rked terndeacy for them to bde zutuslly supportive

end comilementary to ecch other.
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‘he purrese cf tuls atury waa to investig te the
contant of fcol sdvertising ‘n® fool festure &articles
§a + celecticn ¢f retrcyolit - ao daily nows: rnpura, £
teview of ccasursyr belsvior end =z r-etinz gtulles reveuled
thxt rewsp;ere tre the zost fresuentily us:d sou:ge for
foel buyinr- infc:zaticn -l that conzurzers desire more
ccarrehensive ipfor:sticn., el-rted literaturs';ointed
out tn-t leck of cormunication between tne ret-iler and
corsuter i one of tLe vxjor rrodlens In priscntedry
G rket structure, 4ile review further reve le¢d trhat tod.y's
cimtlex s v . ets muke it rizgesssiry tnet infeor-aticn pre-
prred for consuncre de Xy n-“ed or isrroved,

Lecruee newsy jpers dre & xajor coxrnunicution
avdiuz Letween the ret: iler snd consuzer, tne specific
oblactives of the stuly were: (1) to mecrs.re the g;sce
sllocrted to food edvertisirz #pd srticles anil to show
tre relstionahip of erch to the othery () to enalyze
fcod sarticle ccntent in c¢:cder to 4oternine tue sccre of

sutject zatter; sn'y (3) to ssceit::in the e¢xtent to

5%
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whiech food advertiasing and srticle ccnrent asre mutually
surportive and/or cox;lexentary.

Ligh$ newspajers-——the itlrnta Congtitutica,

Jervyer Fost, Detroit Froe ‘ress, Fwns-g City Ti~es, Los
Anceleg Ti=eg, Lcuisville Ccurier-Journal, Milwnukee
Jourzal, and the hilslelphia Dulletin--were selected

for the study., lssues for two one-weck periocds in June

and July 1363 provided the raw data,

i.ach pewsypaper represented 8 different section of
the country and Lad a circulation of 15C,CO0 or over.
The newgpopers served ei-ht of the top 35 food zarket
arex8 in the United ltstes. Tozathaer they circulate inm
urb:n sress thet represented a .7 billlea food market,
or 12 percent of tae 1362 food store szles in the 242
zajor metropolitun food market areas,

Content analysis wos uced to describe doth food
article and advertising infcrzation evsiladble for
poteatisl focd shoppers. irocedure included doth
measurezent of space and categorigation of subjecs
satter., 4dvertising was recorded sccordinz to the pro-
rortion of space allocated on & page, Cnly those
advertisenaents ccoupying at lesat cne-fourth of a page
were countad, 7The cclusn inch was used to meagure article
space plus scoomyanying titles and {llustrations,.

Kine eatezories were est:blished for ¢lessifying

the article coantent: Ireparation, MNenus, iHoalth, Buying



56

Gaides, Cure, ianagezent, luaricting Functious, Lupply,
=04 Miscellaneous, Tze fraguency of reference to sach
cutegory was t-bulsted, when en article included more
than one cetegory, e.ch w:-g eounted,

Begsuse of their economic izpertance to conzuzers
snd retillers, fresh meata sni proluce provided the dasis
for exeminins the extent advertlivins and focd feature

writing were mutuslly supjportive eni/or ccmplazentary,

Findinss
ihysie-1 Char-cteristics

The analysis of the gerer:l s;ace gharsctarictics

of food pares revesled eome inmportzant eimilarities as
well cs wide diversities., C(ne-half of the 18 iesuea
cont=ined soze food inforamation, lorty-three jercent
featured sdversizingz, while X2 percent published st
lecst one article, Advertiserzents or erticles were
published in one or wxore papers on erch dey of the week,
As was expected, Thursdsy 1ssues wers the morst outst:-nding
for Yoth advertisians snd articles, Monlzy enrd wedrneaduy
issues were next ia ixrortence, with ‘iuesdry end leture
dry issues ranking lowest,

seventy~-four percent of thie eclumn inches of
srticles was printed oo Thursday; 10 percent on wedaesdayy
end 7 percent on iaturdey, In conjarisony, 60 percent of

edvertising space wss feastured on Thursdeyy 15 ;urcont'
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on -ednesdcy, sni 14 pe:¢ent on !lond»y. The cbservation
tLad ilondcy ranied third 1n alvertisiay s;ace, ani
seocnd in iesues contsining sdvertisicog, docunents &
trend away froz the eamy;nasis that has trsditionslly been
given to end=of«the~wee: sno;rinz, Also iaplied in this
observation 18 tLat oh.npes in advertising jolicies tend
to refleot sirilar changes in editcrial zatter,

There was & hish correlaticn betwedn the cusber
of dsily fesucs with sdvertising end articles and azount
of spsce allotted to evche Tuesdry, wednesdcy, Thursdsy,
snd Fridey rcnied siwmilarly ia these aspects.

Aarticle s;ace v:irlsed cousideredly cmon; the newse
povers==free 162 cclumn inches to more then 1,50 cclumn
inches.

There wes nn inverse relationelip in the nucber
of issusa with articlee sn4 the szocunt of article space
a2ony the payerss. For exzzple, two papers-~the [etrolg
Free iregs ¢nd fenas

iscues with articlos, renksd in the lower Lalf rigarde

highest in nuxdber of

iz spece givea to those articless <(n the other tand,
the two papers sccountin,: for the largest proyoction of

focd erticle spoce=e=the i1lwruree Journal &ud los

‘inpeles Tires-e-songentrited the srticles in cne weskly
issue,

Fone of the perers had lesa thon 19 peges of food



advertising for the two weesks, Thrae pagers--the

>ilwsukee Journal, ransas City Tizes, +2d LE@TZVET iOBtw=

rad from 32 to 51 pages eschs <ovonsidercble st:bility wes
reflected in the sacunt of advertisinz in that all dut
one of the pspers pudbliashed spp.oxizetely the s:ze nuxber
6f races each week.

vver-gll, advertising spece exceeled earticle s;auce
by seven tO one, 5o ccnsistent pattera in amounts wss
observed axonz the pejerse (f the tot:l s aple, three
papers sccounted for from 7 to 15 ;ercent xcrs of the
sdvertisin: thun *rticless Flve japuers scccunted for from
4 t0 12 percent more of the tot:1l article syece than
advertising space,

As size ¢f the market ares sexviced by the nows—
paper tnd eirculation icorexsed, trne proportion of syace
given to food advertising Jeclineds iae Log inceies

Tines, the jhiletel-hia FEulletin, aud _etrolt ireze iress,

representing the largest markets, ranked lowest in the

anount of advertiszin-e It would apje - r that only food
stores with units throuzhout the arva ¢onsidered news-
paper sdvertiasing profitadle. .1l80, 6irculetion of these
papers is more likely to be statewide or roziohal.

tlo gattern wrse found rezardin: the relationship
of fcod ssles snl cireulation Lo the auaount of srticle

8,808, FOr example, the ;o8 isn-eles Tiwes, which served

the largess s-r.et arva, was second Li;leat in article
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s;acee, IThe wide variaticus, or lacz of azy prtterzed
rel:.tioneilips, roy be stiributsd to editorial policies
©f individusl papers, controlled sczewhat by the precence
or ebsence of a food editor, tie paser's policy regarding
re;orting consuzer inforaution, &nl the extent to which

there 1is consumer Jesexd for such informatione.

Article Corctest

The snelysis of article ccotent revosled that
slthoush e:zch ¢f the vine catezories (sse paze 15) was
represected sxony the total issucs, coneiderable vari-
stions existed in the different catexzories end azonzg the
individual papers., One category sccounted for slmest
twiec the cozbined tot:ils of the rezaininz eight, . izty=
three percent wes classsified as irejerstion, compzred with
only %7 vereent for the othesr catezories., In this latter
#roup, the cuteguries, in order of importaznce, were:
Eealth, ¥Martetin: #unctions, renus, Buyluz Guide=, lupply,
Care, Napagexent, and iiscelleneocus.

Tetul references for the individusl pa ers ranged

from 59 for the FKilwsukee Jonrmal &2 six for (he Jenver

Yort. The median for all papers wss 22,
«xcept for Fiscellansous, esch ¢category wss
tadhkated at lezst once in the Atlanta Conmtitutinm,

I'snus and tuprly were omitted in the log :‘nzeles Times,
biix coterories were 8xcluded 4in the lLgaver I'osh and
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louisyille Courjer-icuinel, 7The iilwsrukee Journsl

sccounted for the only ertries io Jiscellaneous. .ix
of toe peyers incluled gourzet iooi inforaaiion.

Cwer nulf (57 percent) of tue 209 siticles
nentionvd or discusced frosh zeat ox produce, (L this
ouxder, oY percent w:s complezentary with or lent nutual
gupport to edvertizin;s, (f tho fresn ltexs discusved,
only 1l percent wes not .cbtioned ip scuc=-issus sdvertise
inr. Z.ese latter iteuws ware fooda cozsidercd to be out
of sesson by trediticral zerivting standerds. (n this
busls, none of the j;ayere had more than lhree aiticles
tnet were not surcrted by advertising.

i%e £indiacs indicste the relstive unimportance
pFlace2 on any catesory other than food ;reryarst.on and
recizes. &1:-h concentration in thls ares zugisesis thet
the newspajers stulied copsider ihis a;:proach, sup;le=-
neated sosewanat by advertisins, as sn &dequzte ze-ns for
corrunicetinz with potentirl food shojpers. hewstapers
xcy also fe:l tiat dissemination of edditional foced-
re. ted topics, or other phases of consuuer infer-sation,
iu beyonl the scope of their res,onsiviliticzs sad taat
resetitive anda/or seeain:ly brsic buying guldes would
be an unsoynisticeted s proech lac<lng in rewieisiip
8;'rexl.

1t 18 ¢lwe concevable ti ¢t retrilura, &4vertis-

in; agonclies, 02 treie resociations su;plyinsg rewa; arers
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with syndicated food articles xzay not be fully awsre of
expressed eonsumer needs for sresifie help ia buying,.
These groups may also feel that & wider range in sudjeot
matter would nos be economically feasible. Cr it may de
possidble toat the different segzents of business fecl
thas the eecononic ssjects and complexities of produstion,
proceasing, and mar:ieticg hold 1ittle interest for

readers,

Conclusions anA _lImplications

The snalysis Las revezled soxe striking diffex-
ences &s well as cozsistent relationships between food
advertising and articles whea the papers were aggrepated,
while no atteapt wss made to account for why these
differences occur, it would seem appropriate to advance
the following rationsle,

The proportionately larger amount ¢of focd ad-
vertising than food articles may be considersd reasonsbdle
since nevspapers rely becvily on advertising revenue for
finsncial supports The stadility naintzined in the azount
of advertising for each of the two time periods indicates
the degree to which £004 advertising is institutionalised.
Singce food supplies snd consuzer éezand 4o not usually
reflect sudden changes, advertising ia turn would bave
little Justificstion for showing wide fluctustions
within a short period of time,



62

corsurer wducalore misLt anua 6;401{ic sttea:ts
O cocrdiaxte the content of Lews relessss witi cone
gurrent mer.st ol erluwe Info:ziticn sucub itec-s
edves-tiaed ¢rulil rrovl ‘e & Lusle Jo2 couruancers Y¢ tetter
anderetstd the sel et slludsticn, o &v-luste eivaltlse
in.;, and o B8RAlyze "ro’ucta in li-at ef s .ec.fig wantsy
tisreby, L{-¢ . 1ites.ias consuuer Jeclelon w.wins,

an prear.ng seterinl,y 6digators nesd to
rego rlics Tih % Cholr Felennds 718 iu ¢ounretiticen with
tusse dsvelosed Ly courercicl firud. aLth tho latter,
poorasye yuslicity sod wellln: ore [rizncy metives, Thie
Su Zeslé Shit educstlon.l zvle:sed, io orler L0 comrete,
need o L-ve ainiler &7 e:1 #g well &8 p1ovide f:ctu:l
inforisticn,

2t would flowo s9ia lago0b. bt tasb ed Citire work
Lore Gilosely wilh fuci aed wouwn's ;oxe ¢2.t%¢rs 1ia yre-
viadng gursuser luicrzatiilde surk exan;,le, woricnops or
scnierences witn ze;resent tives froa vu-luetex, tewae
;%:0ry #duo~tiou, rnd CUowuser grouyx ¢8 ;nrlis! outs
sisne be falti-ged, srimncy ehjectives of such Jrarren
weuld bws (1, to licre-s¢ &wareness of 1.3 noad t9
¢lucote cunwuswiBy () €2 euuslfy bie rum. sctive role
rud Tes;c.Leibillitics Lo excnu of tlie [&rtliecicating groursy
sel (%) t2 explore setztde By whilch consuner hehmvior
and serketing reserrch fiztincs vicht be ixplexentel

ia srvetiex~l &;prosche o consuzer ;roblexs.
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Regommendstion or
E%c er -tud

The econclusions of this content analysis reise
several questions &n4 su;gest the followins ereas for
further research:

1, ¢Study tre rolicy ef newsperers towsrd food
inforzation. What dzportsnce is placed on the food

editorial rvatter? \kat is & parer's concept of subjects
end topics that interest readers? Is it porsidble within
the operational framework ¢f a newspaper to better
coordinsts edvertising with focd article content? iHow
pegesaery is it that these support esch other?

¢ Styly gie rttitule cf reteilers erd edver-

$isers gong¢ernine the inclusicn of srecific buyinz guides.
What would be the merits of a bdrcader ep;rcach to publish-

ing food information? Kow useful would it de to have
rore knowledgesble eccnsusers?

3« Analyszs resders’ resconses to @rticle content
and adverticing. 7o what exteant does one or the otker

gotivate or influence shopring decisions? Ja what way

does tho article content raise level of inowledge: Do
readers consider recipes jer se &s an adeguate source
for buying inforzation?

4, Aralrze the erizins] sourcesg of the b=ckzround

relecses and materisls used in writing the articles. Do
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they represent the food categories studied? (f what
educotional v~lue is the materiesl?

khile {¢ 13 reccopnized that gereralizations from
thias resesarch are sozewnst licited decruse of the sise
of the sanple, it s seen as meting & contridbution to
understsnding the relstionship of zess eomaunication to
& specific area of consumer gholee, Wwith the incresssd
emphasis on rational decision-aeking regsrding food, ts
well as in other eress of consumer goods, there is no
déutt that ¢ontinued and m=ore sozhisticeted research

will be {ncreasin:ly ieportert in the future.
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Ais LEDIK A

$.1.00-D BLTRO An..a DAILY Nowbidioi CLlaJULARICN.,
FCUD BTCRL SLYES, I Ko .WiaG: CF Uevey AND LALK

January 1, 19%2 to January 1, 1963

food

Scxple isper Food Geles fales

City Cireulation (.000) % of U,5e FRank .
los ingeles 757,56 2,695,125 4,6550 2
¥bilsdelphis 709,751 1,42C,7C1 2.4647 Y
Detroit 509,256 1,245,278 2.1656 S
tdlwaukse 353,657 425,148 Ce7254 19
fensss City 243 ,308° 355,918 0.6185 22
Atlanta 202,635 311,126 0. 5406 25
Denver 181,788 503,874 0. 5230 7
louisville 220,140° 221,975 0.2857 35
Totsl 34177,631 6,973,195 12,1275
Total Food Ctore Lales in

242 Yetro.olitan kreas 80,551,529 70,4549

Totul Food Ltore Sales
for Ueve

e

957:548,513 100C.0000

*Ko designated food editor or focd section.
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/\a/cem YOUR :"‘_q /(rm,('r CJ osh K
17 COUPONS il piems o' = 5 T ormy

2, / ou.k Cut Hams -'--': 69°
Eo e Veal Steaks ...»=:... . 89"
Corned Beef....‘-.-';'.... o 69¢
o Pl Pl ]

<> Ice Milk
(...:::.'.'.) . 49¢
Ice Cream (5:) &0, uou... 59

Heinz Ketchup........... et JF g
Sun Gold Bread........... 2 39°i o

5,;01/:9/1[ Bean (3 4 13’ 4& : Eﬁ:;:;
(offee -

K I‘(), Jl‘u A,

Glﬂnt Tide............c2) 59c Fresh M||k

: = 83
E Cam‘aloﬂ/ At
\f;ﬁ 5?‘ 3For|

Calif. Oranges’::: .. 49‘

APPENDIX C
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