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original and duplicates). They should be typed double-spaced on A4
white paper.

Notes and References

Notes and References should be numbered serially in the text
and explained correspondingly at the end of the article. They
should be typed on separate sheets appended to the article.
References should give the name of the author, title of the book, the
place, the publisher and the date of publication, editions where
applicable and relevant pages. For article references, the title of
each article should appear in single inverted commas, followed by
the underlined title of the book or journal in which it appears, the
volume number and also the issue number as shown below. All
these should be preceeded by the names of the authors, surname
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Quotations should be in single quotes. Quotations of four lines
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quotation marks.
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