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The Song That Silas Sung

Neighbor Silas sung a song 
Every day his whole life long,
Sung it glady ’neath the cloud 
That hung o’er him like, a shroud,
Or when sunbeams with their play 
Gleamed and glorified his way,
Like a shower of joy outflung 
Was the song that Silas sung:

Let the howlers howl,
And the scowlers scowl.
And the growlers growl,

And the gruff gang go it;
But behind the night 
There’s a plenty of light,
And everything is all right 

And I know it!

Like the battle drums to me 
W as the song of victory,
Like the flute’s exultant strain 
’Mid the wounded and the slain, 
Like the quick blood-stirring fife 
On the battle-plain of life—
Far and free the echoes rung 
Of the song that Silas * sung:

Let the howlers howl,
And the scowlers scowl,
And growlers growl,

And the gruff gang go it;
But behind the night 
There’s a plenty of light,
And everything is all right 

And I know it!

Silas’ soul has taken flight,
Passed in music through the night, 
Through the shadow chill and gray, 
And gone singing on its way;
But the quaint song that was his 
Cheers the saddened silences;
Still glad triumph notes are flung 
From the song that Silas sung:

Let the howlers howl,
And the scowlers scowl,
And the growlers growl,

And the gruff gang go it;
But behind the night 
There’s a plenty of light,
And everything is all right 

And 1 know it!

Sam Walter Foss.
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135M ALL MACHINES 
FULLY GUARANTEED

M. V. Cheesman, State Distributor,
317 Houseman Bldg.

Grand Rapids, Michigan

The Machine 
you w ill 
eventually

Buy

U IC T O R
™ a Vila*is a high class add

ing and listing machine, 
scientifically constructed 
along standard lines and 
sold at a minimum cost. 
You can PA Y  more, but 
cannot purchase better 
value.

Franklin 
Golden Syrup

com bines  flavor 
and w ho lesom e 
richness in a cane 
sugar syrup.

It sells q u ick ly  
because it is of the
same high quality 

as other Franklin Sugar Products.

The Franklin Sugar Refining Company
PHILADELPHIA

“A  Franklin Cane Sugar for every use”

G ranulated. D ain ty Lum ps, Pow dered, 
Confectioners, Brow n, G old en  Syru p

F L E ISC H  M A N N ’S YE A S T
H elp s  S u c c e ss

It is tuning; up a lot of good 
and making: them stick.

It seems to make you feel like 
a dash into the big: breakers 
—a ride over the mountains 
—and a brisk "rub-down” all 
in one.

fellows to concert pitch
T he W ay to  T ake Yeast 

Yeast has an appetizing, 
creamy taste. You eat from 
one-half to a whole cake 3 
times a day before meals; 
or take it crumbled In water, 
fruit juices, or milk.
Yeast is not a drug or med
icine. It is a food and a 
tonic, and as such should be 
taken persistently for best 
results.

Its the vitamine content, and the other beneficial 
things that Fleischmann’s Yeast contains, that does 
the trick* Tell your customers about it!

T H E  F L E I S C H M A N N  C O M P A N Y

R e d  C r o w n

Virginies
are the choicest of ground sausage beef, fried into delicious, 
golden-brown patties of liberal size, with just enough sea
soning to make them smacking good. They are ready-to- 
serve cold, but are better after heating the can about 
twenty minutes in boiling water, before opening. For 
nutriment and taste, they are unsurpassed. This is an ex
clusive Red Crown improved sausage meat specialty and 
is protected in name and method of packing and preparing. 
As a breakfast, luncheon and dinner “meal in a jiffy” fast 
seller, it is unexcelled.
Push Virginies and you will do a big business on this con
sumer satisfying item.

Distributed to Retailers through Wholesale Grocers 
exclusively

Packed and Backed by

ACME PACKING COMPANY, CHICAGO, U . S . A .

Doz. Cost Makes a Difference
You know the best buy—

\ ) {  lb. carton —  2 doz. to case <3 $1.25"per doe.
5 lb. sack.......10 to bale (3 $3.55 per b«*e

G uaranteed  Q u a lity

¿fH/trtCcty Pan Cake Flour 
Seif Raising Buckwheat

Smile With Us

Absolutely the Biggest Bargain offered the Trade

From your jobber—or direct.

Commercial Milling Company
D E T R O I T
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MICHIGAN TRADESMAN
(U n like  a n y  o th e r  p a p e r .)

Frank , Free and Fearless for the Good 
T h a t W e Can Do.

Each Issue Complete In Itself.

D E V O T E D  TO T H E  B E S T  IN T E R E S T S  
O F B U S IN E S S  M EN . 

Published W eekly by 
TRADESM AN COMPANY. 

Grand Rapids.
E . A. ST O W E , E d ito r . 

Subscription Price.
T h ree  d o lla rs  p e r  y e a r , if p a id  s tr ic t ly  

in  ad v an ce .
F o u r d o lla rs  p e r  y e a r , if  n o t p a id  in  

ad v an ce .
C an ad ian  su b sc rip tio n s , $4.04 p e r  y e a r , 

p ay ab le  in v a ria b ly  in  ad v an c e .
S am ple cop ies 10 c e n ts  each .^
E x t r a  copies o f c u r r e n t  is su e s , 10 c en ts ; 

is su e s  a  m o n th  o r  m o re  old, 15 c en ts ; 
is su e s  a  y e a r  o r m o re  old, 25 c en ts ; is su e s  
five y e a rs  o r m o re  old, 50 c en ts .

E n te re d  a t  th e  Postoffice  o f G ra n d  
R ap id s  u n d e r  A c t o f M arch  3, 1879.

MERCHANTS HOLD W H IPH A N D

Peerless Swindlers Make Complete 
Back Down.

The victims of the rascally repre
sentatives of the Peerless Talking 
Machine Co. are now receiving let
ters from the Chicago sharpers read
ing as follows:

Chicago, Oct. 27—W e have not re
ceived any reply to our letter of O cto
ber 6, regarding paym ent of our draft 
for the two machines which you or
dered from us Septem ber 8.

As you apparently are not satisfied 
with the terms of the agency agree
ment which you signed, we suggest 
that you kindly return the two m a
chines to us at once by express pre
paid, and on receipt of same, we will 
term inate your agency.

C. W. Shaver,
Manager Peerless Talking Machine 

Co.
It will be noted tha t the letters 

from the Chicago office of the sharks 
request the return  of the machines 
without saying anything about the 
notes. The Tradesm an advises its 
friends in trade who have been in
veigled into signing the the agency 
agreements to refuse to give up the 
machines until the notes are first re
turned. In cases where cartage 
charges have been incurred, the 
Tradesm an suggests that the m er
chants insist on being reimbursed for 
same. The m erchants now have the 
whip hand—thanks to the exposure of 
the swindle (o r attem pted swindle) 
by the Tradesm an—and there is no 
reason why they should not apply the 
lash to the backs of the cheats to 
good purpose.

A new angle to the swindle has 
appeared during the past week in the 
shape of “agency agreem ents” which 
give Flint as the main office of the 
“company.” The certificate also bears 
the New York address of the “com
pany,” which is probably a myth. 
No street number is given at Flint, 
which leads to  the belief tha t the 
Flint headquarters was in the pocket 
of the crafty chap who made tha t city 
his base while operating in Eastern 
Michigan. The name of the man who 
signed the certificates which purport
ed to come from F lin t is R. Kramer.

Two More Victims.
W alkerville, Nov. 1—W e were 

handed a copy of your paper to-day 
and find in it the exposure of the 
Peerless Talking Machine Co. W e 
are caught as well as the rest.

A man walked into the store one 
day and said, “Do you think you 
could sell any talking machines here?”

I said, “No, we haven’t any money 
to spend for them.”

Then he said he didn’t w ant us to 
invest any money, but wanted to send 
two sample machines here, so we 
could take orders from  people and 
when we sold a machine take out 25 
per cent, and send them  the rest, 
so I told him he could send them  in 
that way, but we would not put any 
money into them in any way.

In a short time the machines came 
and in two days after that came an 
invoice for $315 to pay for the m a
chines, so I w rote them we were not 
to pay for machines until sold and 
they w rote back that we had signed 
a note, due on demand, and they were 
drawing on us through our local bank, 
but we have not paid yet and will 
not pay until we have to.

W hen the man was here he filled 
out a blank for me to sign as their 
agent here and I read it over and it 
looked all right and there was no 
note on it, so they m ust have had the 
note underneath with carbon paper 
between, so I wrote our name in that 
way.

Now w hat can we do about it, if 
anything? W alker H ardw are Co.

Dansville, Nov. 1—I am another 
Peerless Talking Machine Co. victim.

The agent used the same tactics 
with me as with others mentioned in 
your paper, except that he put into 
the contract in w riting that the Peer
less Talking Machine Co. would send 
a selling force within three weeks and 
sell the machines for me.

I am sending contract for your in
spection and request your advice as 
to proper course of procedure.

C. M. Young.

In all cases the Tradesm an has re
plied to enquiries of this kind as fol
lows:

Grand Rapids, Nov. 2—I am sorry 
you got caught in the meshes of the 
Chicago swindlers. U nder no circum
stances make any settlem ent with the 
cheats. The notes are invalid on three 
grounds. I will cheerfully disclose 
these reasons to you or your attorney 
any time you are sued on the note, 
which I do not think will ever be the 
case.

Note carefully my articles in the 
Tradesm an and watch for any further 
developments I may chronicle from  
week to week.

If you have not yet received the 
talking machines, I would advise you 
to refuse to accept them from the 
transportation  company.

W rite the concern at once as fol
lows: .

“Cancel my order for talking m a
chines, as obtained by false p re
tenses.”

Keep a copy of your letter and ac
quaint me immediately with any 
further developments.

If you have the machines in stock, 
write the Chicago concern that they 
are held by you, subject to their or
der.

W hen you receive notice from the 
bank that the note is there for col
lection, call at the bank and write on 
the back of the note:

“Paym ent refused because signature 
was obtained by fraud.”

This will prevent the swindlers from 
selling the note to an alleged “inno
cent third party .” E. A. Stowe.

W OOL AND W OOLENS.
At the first auction sale for several 

months of Government owned wool, 
held in Boston the other day, the 
coarse varieties offered were disposed 
of, although the prices obtained were 
very low. The carpet m anufacturers 
were the buyers. At Sydney, Aus
tralia, quite good prices were had for 
fine merinos, the principal buyers 
being Americans. Not much move
ment as yet is shown in domestic 
wools. W hile the mills are securing 
certain kinds of wool which they wish 
to be sure of, they are not buying in 
any large way, feeling certain that 
they will be able to get w hat they 
need when the time comes when they 
must have it. Their business just now 
does not w arrant too great an invest
ment in raw material. R eports of the 
mills made to the Bureau of the Cen
sus as cf Oct. 1 show a sm aller per
centage of idle looms on tha t date 
than on Sept. 1, but larger than there 
should be. Nearly one-half of the 
wide looms and over one-third of the 
narrow er were reported idle. Of spin-' 
ning spindles 43.2 per cent, of those 
on woolens were idle and 26 per cent, 
of those on worsteds. Cutters-up 
have received their samples for 
spring, but have been in no hurry to 
put in orders. They are waiting to 
see w hat encouragem ent they can get 
from retailers. The business of the 
latter has been delayed by the warm th 
of the w eather for nearly the whole 
of the month, and has been further 
disturbed by the number of the clear
ance and cut-price sales which have 
been in progress in different cities. 
The general attitude of the clothing 
m anufacturers is shown in an an
nouncement by one of the large Chi
cago concerns in advising its custom 
ers to wait until later before putting 
in orders for spring. Unless business 
picks up very materially there is a 
likelihood that some pretty  drastic 
cuts in prices will be shown when 
spring clothing is offered.

COTTON GOODS MARKET.
Despite the wabbles which the quo

tations reflected, the past week show
ed a rather strong understone in the 
cotton situation. This is entirely re
gardless of the bullish sentim ent 
evoked by the first frost of the season 
in a portion of the grow ing districts. 
In point of fact, the frost came at 
about the usual time and too late to 
affect anything except the top crop. 
But what gives strength  to cotton is 
tha t prices have gone down about as 
far as they can and tha t any further 
decided tendency m ust be upward 
rather than downward. Prices have 
not been helped any by the m easures 
advocated looking tow ard a stoppage 
of ginning. N othing could be gained 
by such a course, as th is would not

lessen the quantity of cotton, and, as 
one man put it, “cotton can be held 
in the bale as well as in the seed.” 
The mill men, especially those in the 
South, are not anxious to have cotton 
go lower. They can make a good 
profit on fabrics at reduced prices 
even if the cost of cotton advanced 
quite a bit on recent figures, and they 
would be surer of bigger sales of 
goods if the price of the raw m aterial 
went up. The demand for fabrics 
continues quite weak despite the price 
cuts which have been made. Sales 
of gray goods have been light and 
have been made on the low bases re
cently reached. Bleached and printed 
goods have m et with some favor on 
the part of buyers, but there has been 
no eagerness shown in the purchases. 
Credit considerations have played a 
part in the reluctance to buy in quan
tity. The lack of orders for cotton 
goods in general has caused a further 
curtailm ent of production down 
South, as well as in the East. More 
activity is expected in knit goods 
about the middle of November. In 
hosiery, things remain about as they 
were, with decided price weakness and 
few transactions.

T R E N D  O F FO O T W E A R  PR IC E S  
Buyers of footwear are beginning 

to see the approach of lower prices, 
despite the predictions that this Fall 
would show the peak of high costs. 
Packers and tanners are agreed that 
hides were never so plentiful and 
there is no lack of all kinds of leather. 
The slump in the export trade has 
been a factor in producing this situa
tion. In August, for example, the 
value of the leather exports was put 
at $6,058,896 as against $23,544,89!) 
in the corresponding month last year. 
Exports of boots and shoes have also 
been dropping in recent months. A 
number of shoe factories have either 
closed down or are working on part 
time because of the absence of de
mand. Despite the marked decline in 
the cost of raw materials, prices have 
not dropped correspondingly for 
boots and shoes. The high labor 
cost is sometimes blamed for this, 
but this position is hardly tenable 
when it is considered how small a 
percentage of cost is due to labor. 
On firmer ground are those who ex
plain the high retail price of foot
wear as due to the reluctance of deal
ers to let go their holdings at any
where near their cost of replacement. 
They are hoping to sell them at some 
profit over what they cost, but the 
public fails to respond and keeps on 
getting its old shoes cobbled. M ean
while, the m anufacturers are obtain
ing few orders and are obliged to cur
tail production. The logic of the s i t
uation will soon call for a different 
policy, to the advantage of all con
cerned. The shoe trade will have to 
do what other trades are doing.
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ADAMS DUCKING CLAIMS.

Express Co. Trying To Avoid All 
Liability.

New York, Nov. 2—Receivers of 
this city who were forced to accept 
express shipments are still holding 
the bag for any claims for damage on 
such shipments. This is particularly 
true of the Adams Express Co. which 
went out of business in June, 1918, 
and which ever since has stalled along 
claimants with one excuse and then 
another, always failing to pay the 
claims. This, too, in the face of the 
ruling of the Interstate Commerce 
Commission in a suit brought by the 
National Industrial Traffic League 
against the American Railway Express 
Co and the D irector General in which 
it was held that the uniform express 
receipt was “unreasonable and unduly 
prejudicial.”

That part of the express receipts 
referred to is the one in which it says 
that no claims can be filed for dam
ages against the express company un
less made within two. years and one 
day from the time of the delivery of 
the comm odity for which damage is 
claimed. The headquarters of the 
Adams Express Co. is at 52 Broad
way, and there are a number of suits 
for damages against it.

In a recent bulletin issued by the 
F ruit and Vegetable Shippers’ As- 
sociation this m atter is taken up and 
discussed. This bulletin says its coun
cil has rendered the following de: 
cision:

“I t is now possible for a complain- 
ant to bring suit, although the two 
years and one day has elapsed, by al
leging tha t the two-year and one day 
clause is inapplicable because unlaw
ful. This allegation may be made by 
the com plainant in its declaration 
bringing the suit, or it may be plead
ed in rebuttal to any defense of the 
express companies that may set up 
that the claim is barred by the statute 
of limitations. W hen a shipper has 
what is a valid claim and of sufficient 
im portance to bring suit, I would ad
vise the bringing of the suit, although 
the two years and one day has elaps
ed. The principau m atters to be de
termined by. the shippers are: Is the
amount involved sufficient to w arrant 
the expense of litigation and is the 
evidence forthcom ing to show liabil
ity on the part of the express com
pany?" . . . . . „

Following this quotation the bulle
tin reproduces a mimeographed letter 
from the Law D epartm ent of the 
Adams Express Co. here which fol
lows :

“The Adams Express Co., having 
retired from business June 30, 1918, 
has closed its claim departm ent with 
respect to all loss and damage claims 
on which, under the lim itations of the 
uniform express receipt, its legal lia
bility expired two years and one day 
from a reasonable time for delivery if 
not delivered.

“ It is not, therefore, in a position to 
consider or reopen any loss and dam
age claims on account of shipments 
moving prior to June 30, 1918, with 
the single exception of claims for
C. O. D. shipments in which the goods 
arrived at destination and wrere re
ceived by the consignee and the Ad
ams Express Co. collected the C. O.
D. and failed to rem it; or being prop
erly advised of the forwarding of the 
shipment as a C. O. D. delivered the 
shipment w ithout collecting the C. O. 
1). Such claims will still be consider
ed by the minimum force which the 
Adams Express Company has re
tained for the purpose of dealing with 
these claims, on which no limitation 
will run.”

Commenting upon this letter the 
bulletin says:

“This letter speaks for itself. The 
Adams Express Co. has delayed in
vestigation, lost the correspondence, 
called for duplicate papers, made 
prom ises of settlem ent, assured claim
ants it* would not take advantage of 
the two years and one day provision 
and resorted to every possible device 
to delay settlements, and the mom ent 
the two years and one day expired

it notified claimants that their claims 
would receive no further consider
ation. I t completely ignores the de
cision of the In tersta te  Commerce 
Commission holding that the lim ita
tions of the uniform  express receipt 
was unreasonable and unduly preju
diced (58 ICC 304). I t  will still con
descend to discuss with claimants C. 
O. D.’s. In other words, perhaps it 
will settle for the money it has col
lected for claimants, and which be
longs to claimants but which during 
all those years it has converted to its 
own use.

“W here claimants have claims large 
enough to w arrant suit, our Counsel 
advises that suits should be brought 
against the Adams Express Co., w her
ever service can be had. There are 
some cases now pending in New York 
against the Adams Express Co., the 
outcom e of which may have some 
bearing upon future cases.”

Retail Dealers Up Against Unfair 
Competition.

C ad illac , N ov. 2—R e ta il b u s in e ss  is 
fa c in g  a  new  p ro b lem  in  th e  fo rm  of 
fa rm e rs ' a sso c ia tio n s . O ne o f th e se  is 
called  th e  P o ta to  G ro w ers  E x ch a n g e , 
c la im in g  a  m e m b ersh ip  o f  16,000 a n d  
b e in g  ad d ed  to  a t  a  v e ry  ra p id  ra te .

T h is  E x c h a n g e  h a s  j u s t  is su e d  a  l itt le  
p u b lic a tio n  th a t  is s e n t  to  th e  m em b ers , 
in  th e  c u r r e n t  is su e  o f w h ich  i t  g iv e s  
e x p re ss io n  to  th e  th o u g h t th a t  im pells  
th e m  to  u se  e v e ry  m ea n s  possib le  to  
p ro te c t  th e i r  b u s in ess . T h e  a r t ic le  is  
h ead ed  “ T h e  F a rm e rs ’ P o s itio n ” a n d  
s ay s  in  p a r t :

“ W e c a n n o t g e t  a w ay  from  th e  im 
pe llin g  co n v ic tio n  th a t  i t  h a s  b een  th e  
cu sto m  o f  th e  G o v e rn m en t, a s  o f b u s in e ss  
m en  a n d  c a p i ta lis ts  g en e ra lly , to  d is c r im 
in a te  a g a in s t  th e  fa rm e r. W e w ish  to  
see  th e  fa rm e r  m ak e  a  co n tin u e d  su cce ss  
o f h is  c o -o p e ra tiv e  p ro p a g a n d a  a n d  th a t  
he m ay  e s ta b lis h  a n d  e n g ra f t  upon  b u s i
n e ss  po licy  o f a ll a lik e , from  th e  G o v e rn 
m e n t to  th e  a r t is a n ,  h is  s lo g an  ‘P ro d u c 
tio n  co s t p lu s  a  re a so n a b le  p ro fit fo r 
h is  to il .’

“ T h e re  sh o u ld  be ab so lu te ly  no  s p e c u 
la tio n  in  th e  n e ce ssa rie s  o f life. W e hope 
th a t  th e  tim e  is  fo rev e r  p a s t  w hen  g reed y  
s p e c u la to rs  c an  m a n ip u la te  e i th e r  th e  
d e m an d  o r  th e  su p p ly . I f  th e  c o n su m er 
w ou ld  h av e  th e  benefit o f th e  low  p rice s  
w hich  th e  fa rm e r  h a s  been  ob liged  to  
a c c e p t fo r h is  p roduce  he ( th e  fa rm e r)  
m ig h t be c o n te n t: b u t w hen  th e  c o n su m 
e r  h a s  to  p a y  th e  d ea ler , th e  n o n -p ro 
d u c e r  w hose to il p ro d u ces  no  sw e a t, a  
p rice  w holly  in c o n s is te n t w ith  th e  d e a l
e rs  co s t is  i t  a n y  w o n d er th a t  M r. F a r m 
e r  becam e  d issa tis fied ?  I t  is  th e  a b u se  
o f co n d itio n s  th a t  d e s tro y  th e m , a n d  in 
a u g u ra te s  re fo rm . C o -o p e ra tio n  is th e  
child  o f n e ce ss ity  a n d  th e  b a s ic  cau se  fo r 
i ts  p h en o m en al s tr id e s  d u r in g  th e  la s t  
tw o  y e a rs  h a s  been  th e  h ig h  c o s t o f d is 
tr ib u tio n .”

I t  fu r th e r  a sk s , "H ow  fa rm e rs  c an  e x 
p e c t to  g e t a h ea d  w hen  a  s w a rm  of 
s p e c u la to rs ' a n d  in d u s tr ia l  th ie v e s  s e t  a n  
a rb i t r a r y  p rice  on a ll th e y  p ro d u c e ? ”

T h e  fo rego ing  q u o ta tio n s  on ly  se rv e  to  
show  th e  s p ir i t  th a t  is b e in g  en g en d e re d  
by th is  p a r t ic u la r  E x ch a n g e , n o tw ith 
s ta n d in g  th e  fa c t  t h a t  th e  A tto rn e y  G en 
e ra l in h is  in v e s tig a tio n  in to  th e  H . C. of 
Li. h a s  th is  to  say , in p a r t :

"W e fo u n d  in  th e  m ilk  b u s in ess  th a t  
fa rm e rs  th ro u g h o u t th e  S ta te  w ere  o b lig 
ed  to  a n d  did  o rg a n iz e  fo r  th e  p u rp o se  
o f o b ta in in g  a  fa ir  p ric e  fo r th e ir  p ro d 
u c t a n d  we fo u n d  th a t  in  a  g r e a t  m a n y  
in s ta n ce s  th e y  m e t a n d  from  tim e  to  
lim e  fixed th e  p rice  on m ilk  o r  o f m ilk . 
N ow , te c h n ica lly , u n d e r  th e  law s a s  th e y  
a re  on o u r  books to -d a y  th a t  w ould  be 
a  v io la tio n  o f th e  a c t .”

In face o f th is  fa c t  th e  fa rm e rs  g e t  
th e ir  c law  in  th e  p u b lic  t r e a s u r y  fo r  th e  
p u rp o se  o f p a y in g  a  C o u n ty  A g e n t w ho 
d ev o te s  h is  tim e  to  th e ir  in te re s ts .

It is a  n o ta b le  fa c t  th a t  th e re  does n o t 
a p p e a r  to  be a n y  re d u c tio n  in p r ic e s  b e 
c au se  th e  i  o ta to  G ro w e rs ’ E x c h a n g e  h a s  
en d ea v o re d  to  e lim in a te  th e  m id d lem an , 
th e  on ly  d ifference  seem s to  be d iv e rtin g  
a  p o rtio n  o f th e  m id d le m a n 's  liv in g  in to  
th e  p o ck e ts  o f th e  fa rm e rs  in  th e  sh ap e  
o f p ro fits . I t  is a  law7 of n a tu re  t h a t  w e 
a re  a ll e n title d  to  a  liv in g  a n d  no  m a n  
h a s  a n y  license  to  ta k e  a w ay  a n o th e r ’s 
liv ing  by tra n s fo rm in g  i t  in to  p ro fits  fo r 
h im se lf. T h is  is p a r t ic u la r ly  t ru e  a s  a p 
plied  to  fa rm e rs , s in ce  fa rm e rs  a s  a  c la ss  
on ly  p ay  a b o u t o n e - th ird  o f th e  n o rm a l 
ta x  a n d  little  if a n y  sp ec ia l ta x .

R e ta ile rs , th e  fa rm e rs  a re  a d v o ca tin g  
c o -o p e ra tiv e  s to re s ,  w h ich  is  on ly  a n o th e r  
link  in th e  ch a in  o f "n o  a d v a n ta g e  to  th e  
c o n su m e r,” b u t a re  we g o in g  to  a s s u m e  
a  “h o lie r th a n  th o u ” a t t i tu d e  a n d  p e rm it 
th em  to  e s ta b lis h  th e ir  s to re s  in th e  c itie s  
a n d  to w n s  th a t  w e a s  re ta i le r s  p a y  50 
p e r  c e n t ,  of th e  ta x e s  to  su p p o rt, o r  a re  
we g o in g  to , by o rg a n iz a tio n , d ev ise  w ay s  
a n d  m ean s  to  c o u n te ra c t  th is  p ro p a g a n d a  
th a t  is  n o t on ly  b ra n d in g  u s  a s  p ro fite e rs  
th ro u g h  th e  p u b lic  p re s s , b u t  th a t  is  a im 
ing  dead ly  b low s a t  one o f th e  m o s t a n 
c ie n t a n d  h o n o rab le  o f o c cu p a tio n s , th a t  
o f p a ss in g  o u t to  th e  u lt im a te  co n su m e r 
th e  n e ce s sa rie s  of life  in  s u ch  a  w a y  a s  
e n ab les  h im  to  live, a n d  in  m a n y  in 
s ta n c e s  w ith o u t th e  h u m ilia tio n  of b e 
com ing  a  p u b lic  c h a rg e ?

T h e  m a y o r o f th e  v illag e  o f R iv e r

R ouge in  a  l e t t e r  w r it te n  to  th e  C ad illac  
E v en in g  N ew s, c h a ra c te r iz e s  m en  e n g a g 
ed  in  o u r line  a s  “ p ro f ite e r in g  m idd lem en  
a n d  re ta i le r s ,” y e t  h a d  he  know n , a s  a  
p e rso n  qua lified  to  be m a y o r sh o u ld  
know , th a t  a p p ro x im a te ly  50 p e r  c en t, 
o f th e  ta x e s  s p e n t in  h is  b u rg  u n d e r  h is  
d ire c tio n  is p a id  by  th e  m en  w hom  h e  
pub lica lly  re fe rs  to  a s  p ro fite ers .

T h ese  a re  on ly  sam p les  o f th e  s o r t  of 
s la n d e r  th a t  is b e in g  c o n s ta n tly  s p re ad  
t.  a t  h a s  th e  e ffec t of a ro u s in g  c la ss  fe e l
ing  an d  w hich  sh ou ld  be c la ssed  a s  “ red  
l i te r a tu r e ” a n d  th e  d is tr ib u to r s  o f such  
sh o u ld  be m ade  to  a n sw e r to p ro p e r 
a u th o r it ie s ,  b u t a s  su ch  s tu ff  is be ing  
p a sse d  o u t co n tin u a lly , p e rm it  m e to  
s u g g e s t to  you  a s  re ta i le r s  t h a t  a c tio n  
be ta k e n  in  th e  c o u rts  to  m ak e  som e of 
th e se  a g i ta to r s  p rove  th e ir  s ta te m e n ts .

J .  M. B othw ell.

One Hundred Per Cent. Gain In Two 
Years.

Kalamazoo, Nov. 2—Perhaps you 
might be interested to know that 
Kalamazoo Council, United Commer
cial Travelers of America, has made 
a gain in membership of 100 per cent, 
in the last two years and is now pre
paring for a still greater gain and 
"more for your money.” Like most 
councils, we have been combining our 
social and business meetings, to the 
detrim ent of both. We have now se
cured more spacious quarters in Odd 
Fellows Temple for two nights each 
month—second and fourth Saturdays 
—and under the leadership of G. E. 
Ranney, S. C., with a fine bunch fill
ing the chairs, we will be able to give 
our ritualistic work a better setting 
and our entertainm ent committee full 
scope, according to their ability and

This fine old lady is one of the 
best known members of the Car
nation Family.

She is Grandmother, famous for 
her pies and gingerbread, queen 
of all cooks and an ardent sup
porter of Carnation Milk.

The wonderful Carnation Fam
ily series of advertisements is 
being followed by millions of 
readers of the leading national 
magazines, your best customers 
among them.

Link your place of business with 
this advertising by clipping the

desires. The fourth Saturday in every 
month will be ladies’ night. All U. 
T. C.’s are invited. W e started  our 
socials Oct. 23 with a rush—games, 
dancing and feed, Halloween decora
tions, good crowd and a general good 
time. O ur Grand Sentinel, George E. 
Kelly, presented a newly organized 
“Comedy Four” as the scum of our 
Council, but afterw ard explained that 
he intended to say cream. They cer
tainly m ust have been old timers, but 
as they appeared en masque, we can
not give you the personnel. They 
gave a unique entertainm ent of jokes, 
quios and finished with their original 
topical song entitled

“W e’re all one family
In the U. C. T .”
Just now we are preparing a float 

for the arm istice day parade and ex
pect to make a proper showing. Our 
float has been assigned a prom inent 
place in the parade and we expect to 
follow it with not less than forty au
tomobiles, filled with U. C. T .’s, their 
wives and kiddies. We find that busi
ness men, as well as our civic man
agers, realize the great force wleided 
by the U. C. T. in personal contact 
advertising and that we are the top 
notch boosters for our city. Boys, 
drop up and see us. J. O. King.

It is a wise m erchant who does his 
best to iron out the differences among 
his employes so as to get them to de
veloping team work.

advertisements as they appear in 
The Saturday Evening Post and 
other publications, displaying 
them prominently in your win
dows or in your store.
Let your customers know that 
you are the Carnation Milkman. 
It will mean increased sales for 
you.
Ask our representative or write 
direct to us for Carnation adver
tising material and selling helps. 
Address the Carnation Milk Pro
ducts Company, 1133 Consumers 
Bldg., Chicago, or 1133 Stuart 
Bldg., Seattle.

Remember, your jobber can supply you

Carnation
'From Conte nte d  Cows’

Milk
The label is red and white
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TheCarnation Family
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Things Have Changed

W ith  th e  re tu rn  of norm al conditions of supply, your cus
tom ers a re  becom ing m ore critical. T hey  w an t full value for their 
m oney.

D uring th e  unusual period w e  have passed th rough  our buyers 
have been careful to  continue ou r policy of buying  supplies on 
tested  and  proven lines of exceptional w orth , and  to-day these 
lines of G O O D  G O O D S are  m ore  valuab le  to us and to  you th an  
ever before.

W e th in k  it w ill be  of in te rest to  you and  to  your custom ers 
w ho buy  our G O O D  G O O D S th a t you supply, to  know  th a t the  
volum e of our business enables us to use experts in selecting G O O D  
G O O D S; as, for instance, our spices, w hich w e selected a fte r an in
dependent chem ist of N ational repu te  had  analyzed sam ples of 
spices from  th e  leading  m anufactu ré is . H is independent test told 
us w hich w ere  best, and  these a re  now  packed in Q uaker cartons.

T he  sam e stan d ard  of superio rity  is m ade to  app ly  to  all of 
our o ther products, as you w ho h an d le  our coffees, teas, our A m eri
can E agle F lour and  o ther Q u äk er and N edrow  products know .

R em em ber, G O O D  G O O D S and  G O O D  SER V IC E, w ith  
fair prices a re  w h a t m ust d raw  th e  trade  in the  future.

W o r d e n  Q r o c e r  C o m p a n v

Grand Rapids—Kalamazoo—Lansing 

The Prompt Shippers.
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Movement of Merchants.
M aple R apids—E d g ar F risb ie  has 

engaged in the m eat business.
Rives Ju n c tio n — V. E. S tan ley  suc

ceeds G. W . H azen in the  d ru g  busi
ness.

Sw artz  C reek—T he Sw artz  C reek 
G rain Co. has rem oved  its offices to  
Gaines.

O w osso  — A itk en -W ev er succeeds 
C harles L aw rence in th e  h a rdw are  
business.

Io n ia— N. J. S pauld ing  succeeds 
Spauld ing  & Pow ell in the hard w are  
business.

H am ilto n — T h e  F. B. T rav is Co. 
succeeds H . J. L am pen  in th e  h a rd 
w are  business.

D e tro it— T h e  H . P . Co., dealer in 
autom obile  p a rts , has rem oved its 
business to  M idland.

O tseg o —T h e  F irs t S ta te  Savings 
B ank has increased  its capital stock  
fom  $30,000 to  $35,000.

K en t City— T he K en t C ity  S ta te  
B ank has increased  its capital stock  
from  $20,000 to  $30,000.

H em lock—T he H em lock  E lev ato r 
Co. has increased  its cap ital stock  
from  $36,000 to  $100,000.

M orrice— A. H . M cCoy has rem ov
ed his g ro cery  stock  to  B an cro ft and  
will con tinue th e  business.

Iro n  M oun ta in—T h e  A m erican  Se
curity  B ank has been in co rp o ra ted  
w ith an au tho rized  capital sto ck  of 
$ 100,000.

C oral— C harles W ill has sold his 
h a rdw are  stock  to R. S. Jenn ings, of 
H ow ard City, w ho will con tinue  the 
business.

M aple R apids—T he F irs t S tate 
B ank of M aple R apids has been in 
co rp o ra ted  w ith  an au tho rized  cap
ital stock of $20,GOO.

M aple R ap id s—T h e  F irs t  S ta te  
B ank of M aple R apids succeeds the  

"'private b an k in g  business of H ew itt & 
G room . I t  has a cap ita liza tion  of 
$20,000.

Jack so n — G eorge R u p ert & Son 
have engaged  in th e  g ro cery  business 
a t 559 N o rth  P le a san t s tree t. T he 
W . R. Spencer G rocer Co. fu rn ished  
th e  stock.

E aton  R apids— W ilb u r F o w ler .has 
sold h is p lum bing  stock  and equip
m ent to  M innie & R am sey, w ho w ill 
con tinue  th e  business in connection  
w ith th e ir h a rdw are  sto re .

Ish p em in g — F. E. M oore has ten d e r
ed his resig n atio n  as m anager of Sell- 
w ood’s d ry  goods sto re , and will 
¡cave sh o rtly  w ith his fam ily for his 
fo rm er hom e in Indiana. H e has been 
a residen t of the city for over a year, 
be ing  em ployed first a t the Skud sto re  
and for the  past several m o n th s at 
Sellw ood’s. R oy M atthew s will again 
assum e charge  of the d ry  goods de
p artm en t.

Frem ont—Cornell P ikaart has sold 
his in terest in the P ikaart & Van 
Oss Co. stock of general merchandise 
to F rank Van Oss, of Jam estown and 
the business will be continued under 
the style of Van Oss Bros.

Muskegon—The Packing House
M arket Co. has been incorporated to 
buy and sell meats a t wholesale and 
retail, with an authorized capital stock 
of $10,000, $7,500 of which has been 
subscribed and paid in in cash.

D etroit—H arry  W illiams, wholesale 
produce dealer a t Howell, has form 
ed a copartnership w ith L ester J. 
Garlock, commission produce dealer, 
under the style of Garlock & W il
liams, to- succeed L. J. Garlock & Co.

D etroit—The Garlock-W illiams Co. 
has been incorporated to deal in poul
try, eggs, and all farm products, with 
an authorized capital stock of $6,000, 
all of which has been subscribed, $3,- 
000 paid in in cash and $1,000 in prop
erty.

Bay City—The Fletcher Auto Sales 
Co. has merged its business into a 
stock company under the same style, 
with an authorized capital stock of 
$100,000, all of which has been sub
scribed and $55,000 paid in in prop
erty.

Gobleville—M eyer Bros., dealers in 
drugs, groceries, crockery, etc., re 
new their subscription to the T rades
man and say “W e cannot get along 
very well w ithout it. I believe we 
have taken it from the very first is
sue.”

Jackson—The Evans Coal Co. has 
been incorporated to deal in coal, 
coke, wood, etc., with an authorized 
capital stock of $50,000, of which 
am ount $31,100 has been subscribed, 
$100 paid in in cash and $7,000 in 
property.

M arquette—T. E. Bissell & Son has 
been incorporated to deal in auto
mobiles, tractors, m otor trucks, parts 
and supplies, with an authorized cap
ital stock of $25,000, of which am ount 
$16,000 has been subscribed, $4,000 
paid in in cash and $12,000 in prop
erty.

W hitehall — H. E. Carleton has 
merged his garage and automobile 
supplies business into a stock com
pany under the style of the Pike 
Garage, with an authorized capital 
stock of $10,000, of which am ount $5.- 
000 has been subscribed and $3,850 
paid in in property.

Albion—Two young men clubbed 
George Fisher, who conducts a small 
grocery on the outskirts of the city, 
when they called him to the store 
Monday night to sell them cigarettes. 
W hen cries of the man aroused neigh
bors, the assailants made their escape 
without securing any money. Fisher 
was stunned, but escaped serious 
wounds.

Bellevue — David C. Clerke of 
Adrian, has purchased the property 
of the bankrupt Sanitary Bakery Co. 
and will open it for business as soon 
as the store building has been rem od
eled, new machinery installed, etc. 
A lunch room will be opened in con
nection with the bakery and the busi
ness will be conducted under the 
style of Clarke’s Quality Bakery & 
Lunch Room.

D etroit—The plan to double the 
capital of the D etroit T rust Com
pany, making the capitalization $2,- 
000,000, has been approved by the 
stockholders. This makes the com
pany the leader among the State’s 
trust companies as to capital stock. 
Present stockholders have the privi
lege of subscribing for one share of 
the new stock at par for every share 
of the old stock until December 1.

Manufacturing Matters.
D etroit—The Presto Chemical Co. 

has increased its capital stock from 
$10,000 to $25,000.

D etroit—The Hardened Steel P rod
ucts Co. has increased its capital 
stock from $50,000 to $100,000.

Saginaw — The Sommers Bros. 
Match Co. has changed its name to 
the Sommers Bros. Manufacturing 
Co.

Kalamazoo—The Kalamazoo Rail
way Supply Co. has increased, its 
capital stock from $300,000 to $600,- 
000.

Port H uron—The P o rt H uron Sul
phite & Paper Co. has increased its 
capital stock from $500,000 to $1,050,- 
000.

Fowler—A. A. Bertram , who re
cently purchased the Fow ler cream
ery of P eter Edinger, has taken pos
session.

D etroit—The International Corn 
Products Corporation has increased 
its capital stock from $100,000 to 
$300,000.

Pontiac—The Pontiac Lawn Mower 
Co. has increased its capital stock 
from $50,000 to $200,000 and changed 
its name to the Moto-M ower Co.

D etroit—The Electric W elding & 
Equipm ent Co. has been incorporated 
with an authorized capital stock of 
$16,000, $8,500 of which has been sub
scribed and paid in in cash.

Laurium — The Stiglich K nitting 
Co., has turned its attention to waste 
lumber and has begun negotiations 
for a paint brush handle factory which 
will employ about fifty men.

D etroit—The D. & G. Candy Manu
facturing Co. has been incorporated 
with an authorized capital stock of 
$1,000, all of which has been sub
scribed and paid in in cash.

Jackson—The Continental Garage 
Tool Co. has been incorporated with 
an authorized capital stock of $50,- 
000, of which amount $25,200 has been 
subscribed and $10,200 paid in in cash.

Ontonagon—Negotiations are on be
tween the N orthern Fiber Co., of 
Green Bay, and city officials and land 
owners of O ntonagon for the selection 
of a site in tha t district for a pulp 
mill. W ork on the erection of the 
mill is expected to start immediately. 
The mill will be capable of turning 
out fifty tons of soda pulp a day and 
will employ from sixty to seventy- 
five men at the start.

Perry—The Perry  Glove and Mit
ten Co. entertained their employes at 
dinner last Friday. Chicken pie, sal
ads, buns, pickles, cake and ice cream 
were served. Covers were laid for 
seventy-three.

Sault Ste. Marie—A branch of the 
I. R. DuRoy H andle 'Co., of Park 
Lake, has been located at this place 
and a factory building 160x50 feet will 
be erected at once. The concern ex
pects to start with about a hundred 
men.

M arquette — Paveglic Brcs. have 
merged their marble and granite busi
ness into a stock company under the 
style of the Paveglic Granite & Marble 
Co., with an authorized capital stock 
of $80,000, of which am ount $40,500 
has been subscribed, $5,000 paid in in 
cash and $28,000 in property.

Chelsea—The Central Fiber Prod
uct Co. is a new enterprise which has 
started production in Chelsea. One 
of the warehouses of the Holmes 
Company has been equipped as a fac
tory. The concern will make a line 
of cord for heavy wrapping paper 
used in construction of furniture and 
in upholstering articles.

Ishpeming—A branch of the Mar
ion Toy W orks, of M arion, Ohio, is 
already installing equipment at this 
place p reparatory  to an early com
mencement of operation. The plant 
will turn out all kinds of small toys 
and will draw its raw  m aterial from 
the various s a w m ill s  operating 
throughout the M arquette and Ishpe
ming districts.

Crystal Falls—The new branch fac
tory of the American Shoe Last Co., 
at this place, will be the largest of its 
kind in the country. Its  tim ber re
quirements will be 4,000,000 feet a 
year. At this factory the tim ber will 
be cut into blocks and dried and then 
shipped to the com pany’s finishing 
plants. I t  is expected tha t half of the 
factory building, ten kilns and the hot 
pond will be in before snow flies. 
Maple is used almost exclusively in 
the manufacture of the lasts.

D etroit—W. D. Biggers, of Detroit, 
was elected President of the Ameri
can H ardw are M anufacturers’ As
sociation a t its annual m eeting in A t
lantic City last week. Mr. Biggers, 
who is Secretary and general man
ager of the Continental Co., manu
facturers of screen doors and win
dow screens, with factories in several 
states., is a director of the Detroit 
Board of Commerce, and until recent
ly was President of the R otary  Club. 
He succeeds Frederick H. Payne, of 
Greenfield, Mass.

John M. Amstutz & Son, conduct
ing a grocery and bakery a t Shelby, 
writes the Tradesm an as follows: 
“W e have always had the Tradesman 
and consider it the best trade paper 
out. All m arket changes can be 
found quicker and are more reliable 
than some wholesale houses quote. 
W ishing you the very best of success, 
as your success is the upkeep and life 
of the Tradesm an.”

A. T. M ontgomery, produce dealer 
at 559 Michigan avenue, is succeeded 
by the Michigan S treet Produce Co.

Don’t let your idea tha t “Business 
tesy and politeness out of your mind, 
is business” drive the thought of cour-
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Essential Features of the Grocery 
Staples.

It is well to remind retailers that 
freezable articles should be ordered 
now, especially as the slow rate of 
speed in unloading potatoes, and 
other causes, are t educing the supply 
of refrigerator cars for use in trans
porting other kinds of w inter perish
able supplies. Bottled goods, inks, 
liquid glue, pastes and mucilage, and 
similar merchandise will be likely to 
have a hard time getting through 
rapidly and in good condition after the 
cold really comes.

Thanksgiving season goods are the 
kind to order now in preparation for 
the season which is at hand, also such 
lines of medicines for coughs and 
colds that general m erchants handle.
It is unnecessary to enum erate the 
merchandise that is usually on call for 
Thanksgiving table use.

The Christmas holidays are not so 
far off that a grocer may settle back 
and overlook ordering until it is too 
late to get the goods by ordinary 
freight. One line to keep in mind is 
Christmas decorations for the m er
chant’s own use and for his trade. 
Christmas decorations for the store 
and the windows are a timely thing 
to remember in ordering. Decorative 
crepe paper is going to. be in demand 
this season for this work. This pa
per is to be had in assortm ents.

Paper trade journals seem to find 
nothing to w arrant any belief that 
wrapping paper is going to be much 
cheaper and there is prospect it is to 
be scarcer. Advertising is going to 
make a bigger demand, which natur
ally will affect prices on reduced 
stocks that are on hand or under 
manufacture.

It is possible the retailer is well 
aware of the fact that in buying less 
than case lots of goods, or broken 
packages of commodities, that the 
expense is undoubtedly higher, be
cause of the co-st of repacking, labor 
and the containers and packing ma
terials. This does not mean tha t the 
retailer is wise in saving this extra 
cost by buying more goods than he 
wants, but tha t where cases contain 

. two dozen, for instance of a salable 
and staple stuff, if he buys a dozen or 
18 bottles, say catsup, tha t sort of an 
order necessitates repacking at the 
wholesale house. This is just a 
thought in passing that there are 
angles where the retailer can save 
against his profits in selling to his 
customers.

Sugar—Local jobbers have reduced 
the price of granulated to 12j4c, due 
to a weaker m arket on the Atlantic- 
seaboard for both raw and refined.

Tea—Business conditions in gener
al are such that it is practically im

possible to forsee the future trend of 
the market for any commodity. There 
is no question, however, that some 
kinds of tea have now reached a low 
point below which in all reason they 
should not go. Ceylons of all 
descriptions, for example, are now be
ing sold at prices not reached for al
most fifteen years, and are selling 
much under the cost of production. 
This has undoubtedly had an effect 
upon all o ther kinds of black tea, and 
even green tea has acted in sympathy 
to a considerable extent. We do not 
hesitate to express the belief, however, 
that there will be a reaction from this 
present unnecessarily low basis. U n
fortunately it will then be too late 
for buyers to avail themselves of the 
opportunity which now exists of buy
ing tea on an exceptionally low and 
favorable basis. We cannot but feel 
that purchases made at the present 
time will show buyers a profit in the 
near future. The month of O ctober 
on the whole, has been less active 
than the month of September, al
though occasional fair sized blocks of 
teas have been placed some at very 
cheap prices. There seems to be 
quite a general feeling in the trade 
that the m arket will now remain on a 
fairly steady basis until stocks are 
again norm al and it is thought this 
will be brought about by the tea pro
ducing countries curtailing growth 
and manufacture.

Canned f  ruits—The market for sev
eral weeks has shown a decided ap
athy as regards fruits and jams. Lo
cal resales have been limited in the 
new packs and no special mention of 
any one commodity is warranted. No 
further Coast buying has developed, 
making the m arket from top to bot
tom  flat so far as California packs 
are concerned. Old goods on spot 
are being cleared up, but it is rather 
uphill work, as quality in m ost in
stances is lacking, while the buyer 
is not anxious to take on the offer
ings now available. Pineapple is 
about steady in tone at opening prices 
on the better grades or 5@7j4 per 
cent, over in some instances. Ap
ples rule easy, and are in small de
mand. Early contracts took care of 
many anticipated needs, while buyers 
now are inclined to postpone action 
as regards filling their future require
ments.

Canned Vegetables — Tom atoes 
have sagged to the low point of the 
season. No. 2s have been offered as 
low as 67l/ 2c factory and No. 3s at 
$1.05. These goods were chiefly the 
stocks of the smaller canners. The 
larger factors who have recognized 
brands have sold their packs at $1.10 
@1.15 for No. 3s and 75@80c for No. 
2s. Most buyers prefer to take goods 
on spot to those in the country. Cal

ifornia tom atoes were sold to some 
extent on early contracts, but of late 
there has been little or no buying. 
Corn has reached the point in de
clines where more attention is being 
paid to Southern and Middle W estern 
standards. Maine style Southern 
standards have been quoted down to 
85c factory, with extra standards at 
95c. It would appear that these 
prices were alluring enough to create 
a healthy consuming demand when a 
not mal retail profit had been added. 
W hile the movement is heavier, the 
turnover of stocks has not been suf
ficient to remove the undertone of 
weakness. Peas were held at fairly 
level prices all week. There is no 
heavy movement in any pack, but 
small routine orders are being placed 
from day to day for the various 
grad s. Southern pumpkin has been 
more active, while sweet potatoes are 
also being pushed.

Canned Fish — Salmon passed 
through another dull week. Domes
tic trade channels have not broaden
ed, but there has been some export 
enquiry for pinks, which, however, 
has not yet developed into sales. Red 
Alaska has been steady on spot, but 
sales are mainly in small blocks out 
of local stocks. Medium red was 
neglected all week, while pinks were 
offered at low and irregular values 
for old goods. There is no demand 
at present for any grade except for 
•current use, and that outlet is re
stricted. Maine sardines also con
tinue easy and favor the buyer. As 
in all other canned foods, there is 
little disposition to buy ahead to any 
extent and there is not enough ex
port demand to add tone to the situa
tion. A lthough the packing season is 
about over, the buyer has no fear of 
a shortage even though the year’s 
pack was light. O ther types of sar
dines are also selling in a routine 
way. Tuna fish lacks special feature, 
as it is salable out of local warehouse 
stocks in a small way.

Dried F ru its—In spot prunes old 
stocks are still lower than new packs 
and when carefully selected offer a 
better bargain in the eyes of the job
ber. As the holders of 1919 fruit are 
anxious to clean up, the m arket favors 
the buyer and it is difficult to quote 
representative prices on California- 
Oregon stocks, as the disposition of 
the seller as to the extent he will go 
in shading values is a prom inent fac
tor in the situation. New crop Calif
ornia prunes so far this season have 
met with a small outlet. The prune 
trade is in hopes that the controversy 
over the opening prices on California 
prunes made by the associations will 
soon be settled, so that that distribut
ing feature of the m arket will be 
eliminated. It is hoped that this will 
be accomplished w ithout a long drawn 
out legal battle. Developments are 
expected shortly as officials of the as
sociation are here. Raisins rule steady 
under the influence of a fair demand 
for package and loose varieties. In 
the former fractional advances over 
opening prices are demanded on the 
Coast for Thompsons. Foreign rai
sins have sold well in the beverage 
making types. Apricots are about 
steady in tone on the better grades, 
Fancy and extra choice Blenheims are 
in the best position. Peaches are un

changed, but the demand lacked force 
and no large blocks were sold, l ’ears 
are at a standstill.

Molasses—Old crop stocks are still 
quite heavy, but prices are firmly 
maintained by the large distributors 
pending the coming in of the new 
crop. Trading is very light.

Sugar Syrups—The trade continues 
to buy sparingly, ignoring hints of 
the possibility of obtaining conces
sions on larger orders.

Rice—Efforts at stabilization of 
prices have been fairly successful in 
the South, but stocks are so heavy as 
to put a severe strain on the resources 
of the large factors.

Condensed Milk—Condensed milk, 
as to prices and general market condi
tions, is the same as it has been for 
several weeks, Buying support of 
any consequence is lacking and' an 
easy and irregular market prevails. 
W hile the prospects of material in
crease in the present stocks are re
mote, because of the light make at 
present, the supplies have not been 
reduced to the point where the for
eign or domestic trade will take hold. 
Both outlets are narrow and disap
pointing.

Cooler W ea.hcr Needed.
Florida’s citrus crop is in heavy de

mand from markets all over the coun
try, but owing to the continuation of 
warm w eather the coloring of the 
fruit is going forward slowly, con
siderably handicapping shipments, ac
cording to someof the largest South
ern Florida shippers. One of these au
thorities at Tampa, in discussing the 
situation, estimated that the combined 
orange and grapefruit yields this sea
son would total 13,500,000 boxes, of 
which 5,000,000 will be grapefruit and 
8,500,000 oranges.

A considerable part of the Florida 
grapefruit has not fully matured and 
is very slow in coloring, and reports 
from the m arkets indicate an accumu
lation on account o f . the poor color 
and eating qualities as a result of 
moving the fruit too soon. This con
dition has at the present time caused 
the markets to slightly ease off except 
for more desirable and better m atured 
fruit.

The general outlook for m arket con
ditions is very favorable, it is said, 
yet the ripening of the fruit depends 
on w eather conditions, and if there is 
sufficient cool weather shortly to color 
and sweeten it there is every expecta
tion that a splendid reception of ship
ments in N orthern m arkets with satis
factory prices will exist.

At the present and, as near as can 
be ascertained, for the future the 
m arkets are in splendid shape to take 
care of the Florida citrus crop very 
freely and to absorb liberal shipments 
as the fruit begins to extensively color 
and mature in good shape.

W hen you see a good idea for help
ing business, if you can not make im
mediate use of it, save it, but don’t 
save it ,so long that it will be old 
enough to scrap when you get ready 
to use it.

W hen you have to-day’s work done, 
don’t sit down and waste an hour of 
valuable time; go at to-m orrow ’s job. 
I t is always an advantage to keep a 
little ahead of the game.
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LURE OF T H E  W ILD.

The Adventures of Two Old-Time 
Deer Hunters.

O nota , N ov. 1—A long th e  S o u th  sh o re  
of L ak e  S u p e rio r in m a n y  s e c tio n s  th e re  
is s till  a  tra c e  o f th e  m ili ta ry  ro a d  w h ich  
w as b u ilt  th ro u g h  th e  w ild e rn e ss  b e tw een  
th e  Soo a n d  M arq u e tte  n e a r ly  one h u n 
d red  y e a rs  ago. V e ry  l ittle  o f th is  ro a d  
h a s  been  in u se  w ith in  th e  p a s t  fif ty  
v e a rs ; m uch  of i t  is  now  co v ered  by  new  
g ro w th , b u t p a ss in g  th ro u g h  th e  h e av y  
h a rdw ood  fo re s ts  there_ a re  m ile s  th a t  
a re  in  p a r t  idea l “ lo v e r’s  la n e s .”

T o  th e  a v e ra g e  re a d e r  th e  n am e  L a k e  
S u p e rio r im p a r ts  l it t le  m o re  th a n  
th o u g h ts  of a  cold o r d isag ree a b le  c o u n 
try . T h e y  h av e  v is io n s  o f w h irlin g  w in d  
d riv en  snow , of ro ck  b o und  c o a s ts  p iled  
h igh  w ith  iceb erg s, o f dense  sw a m p s  o f 
c ed a r , sp ru c e  a n d  ta m a ra c k ;  o r  d u rin g  
su m m e r d ay s, s t in g in g  s w a rm s  of in sec ts  
t h a t  m a k e ' th e  lives o f bo th  m en  a n d  
a n im a ls  a  to r tu re .  T h is  in  a  w ay  is tru e . 
T h e re  is  a  tim e  fo r e v e ry th in g . Do n o t 
go  to  th e  w oods w hen  th e  p e s ts  a re  in  
sea so n . L e t th e m  h av e  th e ir  d ay . T h e ir  
tim e  is  s h o r t.

T h e re  a re  tim e s , a lso , w hen  th e  w a rm th  
o f a  b irch  log b laz in g  in a  cozy cab in  
in  th e  fo re s t g iv e s  m o re  c o m fo rt to  th e  
c ity  m a n  th a n  a  tra m p  in  th e  snow .

A w h irlin g  sn o w sto rm  in  th e  o pen  on 
th e  tre e le s s  p la in  is  " b a d  m e d ic in e ;” in 
th e  fo re s ts  i ts  te m p e r is lo s t a n d  i t  s ig h s  
a n d  s in g s  a s  th e  snow  flakes  s ile n tly  fa ll
ing  co v er a ll th e  ro u g h  p laces .

T h e  a v e ra g e  m an  w ill find a ll o f S u 
p e rio r a  land  o f p le a su re  a n d  in  m an y  
m o n th s  of th e  y e a r , th e  S o u th  S hore  
c o u n try , a  p a ra d ise ;  a  lan d  o f sap h ire  
sk ies  a n d  su n sh in e , o f so litu d e  a n d  r e s t 
fu ln e ss ; a  n a tu ra l  s a n ita r iu m  o f w oods 
a n d  w a te r , of tim b e re d  slopes a n d  san d y  
p la in s , o f rich  fe r t i l i ty  a n d  hop e less  b a r 
re n n e ss . H e re  th e  s a v a n t  a n d  th e  s a u n -  
te re r ,  th e  b ird  m an  a n d  th e  fish e rm an  
o r h u n te r  to u ch  elbow s.

M an in  h is  b u sy  life n e v e r  g e ts  a w ay  
from  th e  th o u g h t th a t  som e d ay  w ill 
com e w h en  he c an  g e t a w ay  to  th e  w oods 
o r  th e  w a te r s  long en o u g h  to  g e t  th e  
k in k s  o u t o f h is  legs  a n d  th e  w h eels  o u t 
o f h is  h ead . In  h is  d re a m s  he b u ild s  a  
s h a c k  on th e  b an k  ju s t  a t  th e  w a te r 's  
edge w h e re  on ly  a n  a irp la n e  w ill find 
h im . .

1 h av e  in  m in d  one o f m y fr ien d s  w hose  
few  v a ca tio n  d a y s  eac h  s u m m e r h a v e  
been  s p e n t in  a  one m a n  te n t,  a ll  h is  
c am p in g  o u tf i t  c a r r ie d  n ice ly  in  a  ro w  
b o a t. On th e  b ig  lak e  if  th e  w in d  w as  
oft sh o re , he  h ad  h e ap s  of fu n  w ith  th e  
tro u t ;  if th e  w a te r  w as  ro u g h , he  t r a m p 
ed  th e  w oods w h is tlin g  w ith  th e  b ird s . 
A t e v en  ing  o f a  p e rfe c t  d ay  he  la y  dow n 
upon h is  bed o f sp ru c e , sm o k in g  a  p ipe 
o f p eace , b o th  e n d s  of h is  s h e lte r  t e n t  
open to  th e  w orld . O n one su ch  ev en in g , 
on ly  th e  w av es  b re a k in g  upon  th e  b each  
d is tu rb e d  h is  d re a m s  u n til  h is  face  w as  
b ru sh e d  by  th e  s o ft fu r  o f one o f th o se  
b lack  a n d  w h ite  k i t te n s  o f th e  w oods 
th a t  goes a b o u t a rm e d  w ith  a  g u n  th a t  
sh o o ts  a  h ig h  g ra d e  p e rfu m e . T h e  l i t t le  
ch ap  w a n ted  to  be frien d ly , b u t th e  m a n  
h ad  h is  su sp ic io n s . T h e  an x io u s  m o 
m e n ts  he  s p e n t in  s lid in g  o u t o f t h a t  
sp ru c e  bed  w ith o u t d is tu rb in g  h is  b e d 
fellow , n e a r ly  m ade  h im  w h iteh ead ed . 
F o r  th e  n ig h t  M r. S k u n k  w as  th e  m a s te r  
o f th e  cam p . T h en  he w e n t h is  w ay  
w ith o u t le av in g  h is  c a rd  o r  fu tu r e  a d 
d re ss .

1 a lso  h av e  a  coup le  o f fr ie n d s  w ho 
b u ilt  a  c ab in  on th e  h igh  b a n k s  o f a  lak e , 
a  p lace  o f scen ic  b e au ty  a ll th e  d a y s  of 
th e  y e a r .

T h e  cab in  he ld  all th e  c o m fo rts  o f a  
hom e a n d  w as in u se  n e a r ly  a ll th e  tim e . 
A few  y e a rs  ag o , on  th e  f ir s t d a y  o f th e  
d e e r  sea so n , th e se  o ld -t im e  h u n te rs ,  a r m 
ed  w ith  th e  b e s t  o f rifles, to o k  th e  w a r 
p a th  in g r e a t  s p ir i ts ,  fo r th e  n ig h t before  
h ad  g iv en  th e m  th e  f ir s t snow  of th e  
sea so n . T h a t  n o t on ly  m ad e  t ra c k in g  
good b u t h a d  loaded  th e  c rim so n  o f th e  
m ap les, th e  golden  o f th e  b irch , th e  
g ra y s  o f th e  c ed a r, th e  b lu es  o f th e  
sp ru c e  a n d  th e  g re e n s  o f th e  h em locks, 
u n til  th e ir  b ra n c h e s  w ere  b en d in g  low 
u n d e r th e ir  w e ig h t o f g lis te n in g  w h ite  in  
th e  m o rn in g  su n .

T he  a i r  w as sw e e t a s  a  ro se  g a rd e n  in  
J u n e , a s  th e y  tu rn e d  th e ir  s te p s  in to  th e  
o ld  m ili ta ry  ro ad . T h e  ro a d  a h e a d  w as  
a n  e n c h a n te d  a rc h w a y  w ith  n o t a  so u n d  
of life e x ce p t fo r th e  ca ll o f a  C an a d a  
ja y , w h ich , f li t t in g  from  tre e  to  tre e ,  
s e n t  s if tin g s  o f sp a rk lin g  sn o w  to  th e  
lea f c a rp te d  g ro u n d  below .

C h arm ed  by  th e ir  su rro u n d in g s  th e y  
se a te d  th e m se lv e s  on  a  fa llen  tre e , filled 
th e ir  p ip es  a n d  in s ilen ce  w a tch e d  th e  
sm oke  d rif t in g  in to  th e  a ir .  T h e  C an a d a  
ja y  w ith  a  w ild ca ll a ro u s e d  th e m  from  
th e ir  d re a m s, a s  in to  th e  a rc h w a y  w ith  
th e  speed  o f th e  w ind  d a sh e d  a  b u ck  w ith  
w ide s p re a d in g  a n t le r s .  O ften  in e x p e r
ienced  h u n te rs  c a tch  b u ck  fe v e r  a t  th e  
s ig h t o f a  d eer, b u t old v e te ra n s  seldom  
g e t  a  b ad  dose o f it .  H o w ev er, w hile  th e  
a n im a l w as  co m in g  h e ad  on  a t  th e m , 
bo th  g o t in  th re e  s h o ts  th o u g h  i t  w as  
a lm o s t on  to p  o f th e m  befo re  i t  tu rn e d  
e n d  fo r e n d  in th e  a i r  a n d  w e n t b a ck  
dow n th e  tra il ,  w ith  th e  speed  o f a  
m e te o r. B o th  o f th e  m e n  g o t in  fo u r 
sh o ts  m ore . T h e n  th e ir  m a g a z in e s  w ere  
e m p ty ; fo u r tee n  s h o ts  in a ll  a n d  th e  
buck , w ith  flag  up , p a sse d  o u t o f s ig h t.

I t  m u s t h av e  so u n d ed  like  a  c av a lry  
sk irm ish  in  old C ivil W a r  d ay s.

An old In d ia n  fr ien d  o fte n  to ld  m e, 
“ tra c k s  m ak e  no  so u p ,” a n d  th e y  w ere  
th e  on ly  tra c e s  le f t in  th e  snow . A ll th is  
h ap p en e d  in  so b rie f  a  tim e  t h a t  th e

h u n te rs  cou ld  find n e i th e r  ex cu se s , ap o l
og ies n o r  th e  co u ra g e  to  sp ea k  th e ir  
m in d s . F o llow ing  th e  t r a i l  fo r  a  tim e  
a n d  b e liev in g  th e  a n im a l w as  u n d e r  su ch  
h ead w a y  h e  n e v e r  w ould  s to p , th e y  fo u n d  
a n o th e r  t r a c k  an d , a f te r  th e  su n  w a s  
e a s tin g  long  sh ad o w s su cceed ed  in  w in 
n in g  a  p rize . I t  w as  g ro w in g  d a rk  b e 
fo re  th e y  h a d  i t  h a n g in g  up  w h e re  th e y  
le ft i t  to  be h au le d  in  som e o th e r  day . 
T h a t  n ig h t a n d  a ll th e  n e x t  d ay  i t  ra in e d  
a n d  th e  d a y  fo llow ing  e v e ry  w a te rw a s h  
w as a  to r r e n t  o f icy  s lu sh .

T h e  p a in te d  fo re s t  h a d  lo s t m u ch  of 
i ts  c h a rm  a s  th e y  fo llow ed a n  old  to te  
ro ad , co m in g  to  a  b rid g e  th a t  m u s t  be 
c ro sse d  on  a  s in g le  log  s tr in g e r ,  th e  flow 
logs h a v in g  a ll w ash ed  a w a y ; th e  c re ek  
te n  fe e t w ide a n d  fo u r  fe e t deep , a  r u s h 
in g  to r r e n t .  O u t on  th a t  s t r in g e r  th e  
b ra v e s t  o f th e  tw o  v e n tu re d  to  s te p . T h e  
b a rk , from  y e a r s  o f e x p o su re , old, w e t 
a n d  ro t t e n  g av e  w ay ; h is  fe e t w e n t in to  
th e  a ir  a n d  th e  “ bu lge  o f h im ” cam e  
dow n on th a t  log  w ith  a  su d d en n e ss  th a t  
ja r r e d  a ll th e  te e th  in  h is  h ead . B efo re  
he s en se d  th e  s i tu a tio n  he  s lip p ed  in to  
th e  w a te r  on th e  u p s tre a m  s ide, w e n t 
u n d e r , co m in g  up  below  a n d  look ing  
a ro u n d  like  a  m u s k ra t  a s  he  c raw led  o u t 
on  th e  b a n k .

T h e re  b e in g  a n  a b u n d a n c e  o f b irch  
b a rk  a  fire w as  soon  b laz in g , w e t c lo th 
ing  h u n g  up  to  d ry  a n d  one d ry  s u i t  m ad e  
to  co v er tw o  m en . A pole w ith  a  hook  
en d  re c o v ered  th e  rifle  from  th e  w a te r . 
W hile  th e  w e t m a n  w as  d ry in g , th e  o th e r  
w e n t a f te r  th e  m e a t.

I t  w as  d a rk  in  th e  w oods w h en  th e  
m o u rn e rs  a r r iv e d  a t  th e  cab in . F o r tu n 
a te  th e y  w ere  in  h a v in g  a  cook  w hose  
h u n tin g  d a y s  w ere  s p e n t a b o u t th e  cook- 
s to v e . H o t on  th e  ta b le  c am e  p e a  soup , 
p o ta to e s , bo iled  w ith  th e  ja c k e ts  on, 
fr ied  s a l t  p o rk , fr ied  a p p le s  a n d  on ions 
a n d  Jo h n n ie  c ak e .

W hile  y e t  a  m ile  from  th e  cab in  th e y  
h a d  p ledged  th e m se lv e s  to  e v e r la s tin g  
s ilen ce  a s  to  th e  e v e n ts  o f th e  th re e  
d ay s , b u t  th a t  cook h a d  m a n y  w a y s  to  
m ak e  m en  ta lk , a n d  in  th e  b ig  fire p lace, 
b irch  logs w ere  b u rn in g , w hile  h a n g in g  
a b o u t th e  room  on c h a ir  b a ck s  a  fu ll 
o u tf i t  o f h e av y  c lo th in g  th a t  h ad  n o t b een  
w ell d ried  in  th e  w oods; on  th e  ta b le  a  
p itc h e r  o f h o t s tu ff , fo r th is  w as  befo re  
th e  c o u n try  w e n t d ry . W ith  a ll th is  
c o m fo rt th e  h u n te r s  h a d  no  so rro w  in  
th e ir  h e a r ts .  In  confidence, th e y  to ld  
th e  cook w ho, w hen  h e  w e n t hom e, to ld  
h is  w ife. S he  to ld  th e  p a rso n  a n d  th e  
p a rso n  to lled  th e  bell.

C h a r le s  E . B elk n ap .

Review of Trade and Industrial Field.
In the industrial field the news is 

decidedly conflicting. On the one 
hand the two biggest steel manufac
turing corporations put out quarterly 
statem ents of good earnings and an 
oil company declared a stock dividend 
of $150,000,000. From  the other end 
comes the announcem ent of dividends 
passed, poor earnings by a num ber of 
companies and further reductions of 
prices in steel and copper.

The United States Steel Corpora
tion in its quarterly statem ent showed 
net earnings in excess of $48,000,000, 
or about $5,000,000 higher than those 
of the preceding quarter. The Beth
lehem Steel Corporation declared its 
regular dividends, and its President, 
Eugene ,G. Grace, gave out a state
ment running over with optimism re
garding the future of the steel indus
try. The Standard Oil Company of 
Indiana announced a stock dividend of 
150 per cent., amounting in value, it 
was estimated, to nearly $150,000,000.

Adverse industrial news are shown 
in the quarterly  statem ents of the 
American Hide and Leather Com
pany and the Central Leather Com
pany, both of which discloses large 
deficits for their third quarter opera
tions. The American Hide and Leath
er Company reports a deficit of $7,- 
556,022, while the Central Leather 
Company’s balance on the W rong 
side am ounts to $1,392,573. The 
Pierce-Arrow M otor Car Company 
made public its income account for 
the same quarter, and this shows a 
surplus of only $355,310, or 62 cents, 
a share on the stock, as compared 
with $705,779, or $2.02 a share, in the 
preceding quarter.

Two corporations, the Savage Arms 
Corporation and the Coca-Cola Com
pany, are corfipelled to pass the divi

dends, which were due for declaration 
this week. The latter company’s di
rectors announced that earnings dur
ing the current year had been very 
good but that the pressing financial 
needs of the company occasioned by 
the stocking up at high price with a 
large amount of sugar made conser
vation of the company’s resources 
advisable at this time. The Savage 
Arms Corporation, however, shows a 
heavy deficit for its third quarter’s 
operations, as compared with a sur
plus in the preceding quarter, and 
this, together with the uncertainty in 
business, is given as the reason for 
passing both the common and the 
second preferred dividends.

Prices continued to show declines, 
with the most im portant drops report
ed from the steel and copper indus
tries. In the former, coke yielded $4 
a ton, making the total break in the 
last two weeks $6 a ton. Pig iron, 
too, is quoted from $2 to $3 lower 
than in the preceding week. The cop
per market has been reported during 
the week as very meagre from the 
seller’s standpoint, and as late as 
Friday huge sales of the red metal 
were reported as low as 15 cents per 
pound, which compares with previous 
quotations around 20 cents, and with 
26 cents, the price fixed during the 
war.

New financing, either actually a r
ranged for or under discussion by 
New York bankers, aggregating in all 
$187,400,000, was a principal topic in 
Wall Street. Nearly half of that 
amount was concluded during the 
week and new securities representing 
the loans are offered for subscription. 
The rem ainder—approximately $115,- 
000,000—is known to have been under 
discussion, virtually all of it repre
senting the financial needs of South 
American countries and European 
cities. Of the grand total of financ
ing either concluded or discussed $9,- 
650,000 was State financing, $90,000,- 
000 foreign governm ent financing, 
$71,000,000 for industrial corporations 
and $16,750,000 for public utilities.

Grain traders are quite confident 
that the farm ers’ strike for $3 wheat 
will prove a failure, although it is 
still early to find any indications of 
the result in Chicago receipts. They 
point out that it is too local, and that 
bankers are refusing to extend credit 
to farm ers to hold their grains. The 
strike was called by the National 
W heat Growers’ Association, an or
ganization which does not market a 
bushel of wheat. Farm ers are not 
entirely behind this movement, as ad
vices from  the W est declare tha t it 
is being vigorously opposed.

Live Notes From a Live Town.
Owosso, Nov. 2—Several months 

ago an organization was born in this 
part of*the terrestial hemisphere to be 
known henceforth and forever as the 
Shiawassee Automobile Club, the con
centrated aspiration of which is to 
render assistance for the construction 
and betterm ent of good roads and the 
building of maps for the guidance of 
chauffeurs of fords and regular cars. 
The slogan is safety first and now one 
of its m ost enthusiastic members, 
George Cosgrove, comes to the front 
with a suggestion that no one may 
lose their reckoning, that each village 
and hamlet be asked to place a town 
clock at the 'entrance of each settle
ment, designating the time being used 
by the citizens and inhabitants of that 
particular locality. The reason of

this suggestion came from the fact 
that some of these ford drivers have 
already broken the record of T y Cobb, 
having left F lint for Owosso, a dis
tance of twenty-six miles, and arriv
ing here several m inutes before they 
started, which, to say the least, is 
somewhat confusing.

Talk about merchandising in a small 
town, C. A. Baker, of D etroit, and 
N at Ross, of Owosso, are conducting 
a nine day sale for the D. M. Christ
ian Co., of Owosso. The store build
ing will accomodate 5,000 patrons at 
one time and the first four days it has 
been literally filled to capacity. Two 
hundred clerks are employed and all 
busy. This is" one of the usual sales 
that this firm conducts annually, but 
this one has the others way back in 
the procession. No stale out-of-date 
high price stuff on our shelves next 
season.

Geo. M axted, senior member of the 
firm of Maxted & Pentoney, who suc
cessfully conducted the general store 
at New Haven Center, and a few 
m onths ago purchased the stock of 
general merchandise of Stonebrook 
Bros., at Brice, will make one more 
jump that will land him in the king- 
row. He will move his entire stock 
to M iddleton next week. Mr. Maxted 
has been successful as a m erchant in 
every venture and the contemplated 
move will, no doubt, prove another 
winner.

John A. Nimmo has purchased the 
rem ainder of the grocery stock of 
R. M. Hurd, at Sethton, added new 
goods and opened a neat little gen
eral store. This has for many years 
been a good point for a country store 
and that Mr. and Mrs. Nimmo will 
succeed is w ithout a doubt. Success, 
old boy, you cannot lose on your new 
venture. H onest Groceryman.

It is an easy m atter to drop into a 
way of making the regular newspaper 
advertisem ent a trite affair possessing 
no life or snap. D on’t get into a rut 
in writing the advertising.

Business Changes

■ HIS organization is ren
dering a most valuable 
business service in such 

matters as:
1—Reorganization of busi

ness.
2—Dissolution of partner

ships and corporations.
3—Consolidations and mer

gers of firms.
4—Expansions of enter

prises into larger and more 
varied fields.

5—Changes in ownership 
of business.

6—W ithdra wals of part
ners.

7—Bankruptcies and receiv
erships.

8—Interesting new capital.
A ccounting; o rg a n iz a tio n s  a r e  ju s t  
a s  v a lu a b le  fo r  b u s in e s s  in  th e  
p ro ce ss  ot ch an g e  a s  fo r  b u s in e s s  
fu n c tio n in g  a lo n g  p e rm a n e n t lin es .

S eid m an  & S eid m an
Accountants and T a x  Consultants  

G R A N D  R A P ID S  
S A V IN G S  B A N K  B LD G . 

N E W  Y O R K , W A S H IN G T O N  
N E W A R K

C O M P U T IN G  SC A L E S
overhauled and adjusted to  be sensitive  
and accurate, w ill weigh as good as 
new. A  few  fo r sale a t  discount prices. 

W . J. K L IN G
843 Slgsbee S t., Grand Rapids, M ich.
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Now that we have 
settled the

Presidential 
Question
let us help you 

settle the

Flour Question
We can do it with

GRAND RAPIDS HERALD 
November 30, 1920

DECLARES PRICE OF 
WHEAT WARRANTS 

IMMEDIATE BUYING
Based on inquiry and investigation 

in American and foreign m arkets, F. 
E. Lewellyn, of Grand Rapids, issued 
a statem ent Saturday regarding prices 
of agricultural products, in which he 
declared the price of wheat w arranted 
immediate purchase, and that it is 
now safe to buy and hold.

Mr. Lewellyn asserted that farm ers 
had practically stopped marketing 
grain and that a similar halt would be 
called in the movement of beans if 
prices were not soon advanced. Be
cause of the unprecedented expense of 
labor, fertilizer and machinery .present 
price levels look cheaper than ever 
before to the producer, he stated.

Bean raisers of this state have been 
favored by the increase in freight 
rates, because it eliminates competi
tion of Japanese grow ers; oriental 
beans cannot be im ported to the P a
cific coast and shipped across the con
tinent at a profit.

Mr. Lewellyn advises all to lay in 
their w inter supply of clover and tim 
othy for the spring, as Europe is about 
to buy heavily. Because hay and 
other feeds are at low levels, it is 
safe to lay in these commodities, too, 
Mr. Lewellyn states.

a

o

The best Flour that ever came out of Kansas
Manufactured by THE WEBER FLOUR MILLS CORPORATION

:WE ADVISE BUYING NOW:

W. S. CANFIELD FLOUR CO.
Wholesale Distribufors

2 0 5  Godfrey Bldg., Grand Rapids, Michigan
C itiz e n s  P h o n e  65618 ^

4
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RESULT OF TH E  ELECTION.
The Tradesm an has made no refer

ence to the political campaign which 
has disrupted the country during the 
past five months. Now that it is end
ed and the American people have 
registered their verdict, the T rades
man feels that it can review the situ
ation without being charged with bias 
or partisanship.

Mr. Cox has suffered the most se
vere rebuke any m ajor candidate ever 
received at the polls, because he de
served it. He proved himself utterly  
lacking in all the elem ents which go 
to make up a successful ca.ididit"— 
honesty, candor, truthfulness, poise, 
broadness of vision. His ridiculous 
assertion regarding the size cf the 
campaign fund raised by the opposi
tion proved to be utterly  without 
foundation, yet he persisted in re
peating his charges—gradually reduc
ing the sum from $150,000,000 to $15,- 
000.000—knowing that he was u tte r
ing a lie every time he expressed 
himself on the subject. The Ameri
can people will not stand for untruth- 
fulness in a candidate for the Presi
dency.

Mr. Cox was also doomed to defeat 
when he espoused the cause of the 
Wilson league and assumed the bur
dens of defending the Wilson adm in
istration. which embodied more mis
takes and crimes against the Ameri
can people than any other adm inistra
tion in history. Its unholy alliance 
with Gompers and his gang of plund
erers and sluggers; its affiliation with 
freaks, cranks and socialists; its re
tention in office of men of admitted 
inferiority and criminality; its brutal 
treatm ent of the negro; its reckless 
expenditure of public money for pur
poses worse than useless—all these 
and a hundred other shortcomings 
render the W ilson adm inistration a 
stench in the nostrils of all decent 
men and nourished a spirit o f.resen t
ment which has not been in evidence 
since the days of the Civil W ar.

A part of this accumulation of re
sentm ents and dislike was inevitable. 
It is always visited upon a President 
who has been in office for two terms. 
Think what was said of President 
G rant in 1875 and 1876. Grover 
Cleveland has now become a sort of 
saint to Republicans—one of those 
dead Democratic saints whom they 
make use of to discredit living Dem
ocratic sinners—but from 1894 to 
1896 there was no limit to the scorn 
and contum ely which they poured up
on him. The same thing happened to 
President Roosevelt in 1907-8. He was 
bitterly assailed by many of the very 
men who tore the language to tatters 
in abuse of President W ilson. Who 
is he that he should escape the male
volent treatm ent given to his most 
eminent predecessors?

No party can be in power for eight 
years w ithout raising a crop of dis
content. Year by year it recruits an 
opposing arm y of the disappointed, 
the slighted, the failed. A govern
m ent cannot be operated w ithout giv
ing offense to some of its subjects; 
and the longer one man or party  is 
in office the greater becomes the num 
ber bearing grudges and waiting for 
the day of vengeance. Even an auto
crat like Bismarck, never responsible 
to universal suffrage or to the Reichs

tag, could speak of the alm ost insup
portable burden of “unappeasable 
hate” which his long continuance in 
office had heaped upon his back. The 
thing seems inherent in every form of 
rule and has to be endured by rulers 
with as much philosophy as they can 
muster.

In the 1920 campaign, however, the 
Republicans w ent far beyond the or
dinary attacks upon an A dm inistra
tion at the end of its second term. 
They did not confine themselves to 
singling out governm ental abuses and 
ringing the changes on the need of 
“a change.” They put a personal en
mity into their election appeals almost 
unexampled. All that was necessary 
to constitute a Republican in good and 
regular standing this year was to hate 
W ilson. You may hate him for his 
personal qualities or his party  policies; 
hate him because you are an Irishm an, 
or a German, or an Italian, or a Greek, 
barbarian, Scythian, bond or free; but 
if for any reason you only hate him 
enough, hate him passionately and 
pitilessly, then you were eligible to 
join that grand Republican coalition 
of hatreds which was counted upon to 
produce a m ajority at the polls.

President-elect H arding is confront
ed with no easy task. He has a m an’s 
job ahead of him. W ith eight years 
of bad governm ent and unholy al
liances behind him, it will be no easy 
task to rescue the ship of state from 
the shoals, into which it has been 
guided by incom petent and vainglori
ous men. The Tradesm an hopes for 
the best, but fears for the future.

TH E  D EPTH  OF DEPRAVITY.
The action of the Adams Express 

Co. in repudiating damage claims the 
moment the two year limit expired, 
after resorting  to every possible ex
pedient to delay settlem ents, is in 
keeping with the disreputable m eth
ods of express companies generally.

The old U nited States Express Co. 
pursued the m ethods of the pirate 
and the cut-throat in fighting the ad
justm ent of claims, and the Adams 
Express Co. likewise pursued the 
same tactics in avoiding the paym ent 
of just obligations.

The correspondence from New 
York, published elsewhere in this 
week’s paper, presents an array  of 
facts which places the Adams Express 
Co. in the same class as Jesse James.

The Tradesm an has made repeated 
appeals to W ashington to remedy this 
evil, but any time thus employed was 
time wasted, because the W ilson ad
m inistration never found time to  do 
anything but play politics and find 
places for unnecessary and incompe
tent employes..

T H E  DECLINE IN  CORN.
Corn prices have declined to the 

lowest in four years. At the present 
level, based on 24 cents per bushel, 
freight, with husking, shelling, haul
ing, and grain dealers’ charges, a 
dealer figures that corn in Western 
Nebraska is relatively cheaper than 
coal. In the early 90s corn in Ne
braska sold around 8 to 11 cents per 
bushel and was burned for fuel, be
cause farmers were unable to get 
enough money to buy coal.

THE EPIDEMIC OF W ELCHING.
Back of all the agitation about can

cellations and enforcing unpopular 
contracts lies one fundam ental fact 
which, viewed in its true significance, 
does not look half as revolutionary as 
me st people believe. The prevailing 
trading unrest is not wholly a wicked 
scheme of buyers to “welch,” but it 
does reflect a legitimate reaction from 
wartime lessons.

The spirit of the times—in whatever 
phase of the food trade one looks— 
is to ‘ let George do it.” T hat is the 
issue far more than paying or refus
ing to pay any stipulated price for 
goods. The stagnation in trade cir
cles, the refusal of the grocers to  buy 
even in the face of recession in price, 
rests chiefly on the one fact that the 
grocers have lately learned tha t it 
does not pay to speculate in staple 
foodstuffs. Even in the m atter of 
sugar, most of the grocers did not 
load up for speculative considerations 
so much as they did in legitimate an
ticipation of their trade needs and 
the panicky fear that there was not 
going to be sugar enough to go 
around throughout the season.

This financial phase applies with 
equal force to other lines, and with 
striking accuracy to canned foods, 
where the changed attitude is likely 
to result in a perm anent change of 
custom and ideals.» In years past can- 
ners, for instance, have usually sold 
their futures as early as February— 
months before the crops were plant
ed, let alone grown or packed—and 
thereafter the jobber, aided by his 
banker, and the banker the canner, 
perhaps, carried the whole season’s 
production. As everyone knows, it 
led to no end of welching at the end 
of the season—the buyer finding fan
ciful grounds for rejection if the m ar
ket had declined, and the canner ap
plying pro-rata clauses in sad abuse 
of the ethics of the case if it advanced.

This year the jobbers refused to 
buy futures and the canner had to 
produce and finance his production 
just as other business men have done. 
He is “George” and carries the stock 
until legitimate needs of the trade 
require the goods. All in all, once 
the new idea is absorbed it will prob
ably be regarded as a more healthy 
plan than that which has prevailed 
heretofore. Tem porarily, it is work
ing out to the canner’s discomfiture, 
but the passing of one full season 
will readjust things.

D uring the w ar the anti-hoarding 
regulations and the elimination of 
speculative rew ards did much to es
tablish this spot buying practice. 
More recently the high cost of mon
ey, at the time when the distributer 
has been wont to take aboard what
ever the farmer and packer had pro
duced, has led to an indisposition to 
buy. It may have produced stagna
tion temporarily, but in the long run 
it will be readjusted; for there is 
probably no great surplus of anything 
—not even sugar—by the end of the 
season. ^Temporarily, surpluses are 
in new hands.

As to sugar, the jobbers’ commit
ments (if they were commitments) 
were made at a time of panicky fear

of famine. Everyone felt the same 
way about it, and it is hard to dis
cover definitely just how much of a 
speculative, profiteering “nigger in 
the woodpile” there was. But the ac
ceptance of deliveries comes at the 
worst possible time for the buyer to 
finance such large purchases, even 
if they did not also involve an auto
matic loss of 10 cents or 12 cents on 
every pound. Therefore, there is not 
only the old-time disposition to welch 
on a slumped market, but actual in
ability to take and pay for the goods. 
And if sugar was taken in there would 
be no money for any of the other 
seasonal arrivals.

Much discussion is now bringing 
out forcibly the ra ther reassuring fact 
that m ost grocers are honest and 
willing to stand by their bargains, 
even if it does hurt. W herever the 
refiners have been able to show gen
uine sales' agreem ents, coupled with 
a willingness to meet the buyer half 
way in the m atter of accommodation 
and financing, there will probably be 
very little ultim ate cancella tion  The 
situation is nicely cleaned up with re
gard to sugar. On the issue of other 
lines it will probably tu rn  out to be 
merely a shift of the burden of car
rying stock during the season from 
the distributer to the buyer. And in 
both directions the final outcome will 
be for the betterment of the trade.

TH E T EX T IL E  MARKET.
No material change was noticeable 

during the past week in the dullness 
which has become rather chronic in 
the primary markets of the textiles. 
The feeling of unsettlement as to the 
prices of the raw materials continues, 
and the demand for finished products 
is slight and fitful. Buyers who have 
gone to market are still looking 
around instead of purchasing, and 
such price concessions as have been 
made have not met with the response 
that was expected. In St. Louis and 
some other centers, jobbers are push
ing sales by means of cut prices, and 
are meeting with some encourage
ment from retailers. The latter, as a 
class, are by no means enthusiastic. 
The general public is still chary 
about buying, in many instances be
cause they cannot afford to do much 
in this direction. In the Middle W est 
the reduced prices for grain are a 
discouraging circumstance, while in 
the South those for cotton are having 
a similar effect. A general lack of 
confidence in the stability of present 
values and a general belief that they 
must come down further are out
standing features of the situation. All 
along the lines, from jobber to con
sumer, there is the impression that 
nothing can be lost by waiting, es
pecially when credit conditions are 
considered. The weather has also 
been a factor in delaying purchases 

f a s ’aso’-able cha~acter. The con
tinuance of the cold snap will help 
some. Otherwise, the hope will be 
that there may be a good holiday 
trade to make up for lessened season
al autumn buying.

Accomodate the party wanting 
change for a five” and perhaps part 

of that will be left in the store.
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It was quite the 
in Stage Cbaches

■HE old gives way to the new. The automobile 
takes the place of stage coaches. Fruits and foods 
are sold in packages instead of in bulk. The up-to- 

date merchant, always eager to please his customers, 
sells dried peaches in packages because he can offer 
them in a clean, sanitary form different from ordi
nary dried peaches in that the fuzz and much of the 
peeling has been removed by a thorough washing 
and brushing process, which leaves the fruit bright 
in*color and attra&ive, as well as wholesome and 
economical.

G ive your customers dried  
peaches in packages u n d er  
the B lu e  R ibbon B ra n d .

CALIFORNIA PEACH GROWERS INC'
M A IN  OFFICE, FRESNO, C A L IFO R N IA * OVER 65OO M EMBERS

Save 5% Shrinkage
There is a five per cent shrink
age in bulk fruit exposed in an 
open box. You save.this shrink
age if you buy dried peaches in 
packages and you save time, 
string, labor and bags.
You will add to your profits and 
please your customers better by 
selling package goods.
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M ichigan R eta il Shoe Dealers’ Associa
tion.

P re s id e n t—J . E . W ilson , D e tro it.
V ic e -P re s id e n ts  — H a r ry  W o o dw orth , 

L a n s in g ; J a m e s  H . Fox , G ran d  R ap id s; 
C h arle s  W ebber, K a lam azo o ; A. E . K e l
logg, T ra v e rs e  C ity .

S e c re ta ry -T re a s u re r—C. J .  P a ig e , S a g 
inaw .

Some Interesting Things About 
Shoes.

W ritte n  fo r th e  T ra d e s m a n .
The person who thinks footwear is 

a dull and uninteresting subject has 
another think coming.

Footw ear is one of the m ost fascin
ating topics you can mention. The 
history of shoes and shoemaking is 
rich in human interest.

A rtists, sculptors, philosophers, 
prophets, and writers, all have had 
occasion to observe and study con
tem porary *footwear modes, and in 
their work we see (or read about) 
particular footwear creations, and 
learn som ething incidentally of the 
inner life of an age, nation, or in
dividual. as the same is reflected in 
specific footwear modes.

Students of character who have 
specialized in the study of the feet, 
and in reading human tra its in the 
way one walks, selects and cares for 
his shoes, etc., can look at a row  of 
feet in the street car and give you a 
tolerably accurate reading of the 
types to which the feet respectively 
belong. Slovenliness, awkwardness, 
pride, cunning, generosity, extrava
gance, timidity, cowardice, sensuality, 
crime—and ever so many other men
tal qualities are unconsciously (but 
quite clearly) registered in the ap
pearance of an individual’s footwear, 
and in the manner of his walking in 
the same.

Shoes and Folk-lore.
In the traditions, beliefs and cus

tom s of the people, shoes have figur
ed conspicuously in many ways.

One of the quaintest of these old 
custom s is that of throw ing an old 
shoe at the bride and groom, tying 
a pair of old shoes on the back of the 
carriage or limousine, or to the trunk 
handle, etc.

1 dimly recall having read various 
explanations of the meaning or sig
nificance of this old custom, but I 
haven’t now the rem otest idea of what 
it is supposed to signify.

In the olden days a group of dis
ciples were instructed by their M aster 
to visit certain villages, towns and 
cities in the interests of a given cam
paign; and he said to them : “W ho
soever will not receive you, when 
. ou go out of that city, shake off the 
dust from your feet for a testimony 
against them .”

In those days, and in that country, 
the type of shoe worn by the com 
mon people was the wooden sandal 
attached to the feet by means of 
leather thongs.

N aturally they collected a good bit 
of dust when the roads were dry, or 
mud when the roads were wet.

The shaking of the dust from their 
feet had a certain symbolic signifi
cance.

W e may not understand it very 
fully to-day, but doubtless the people 
of that distant day understood it well.

Shoes and Tragedy
In the case of Pearl Brown, the 

unforgettable Cincinnati murder sen
sation of a quarter of a century ago, 
the girl’s shoes furnished the first 
tangible clue I t lead to the apprehen
sion and subsequent hanging of Jack- 
son and W alling, the youthful crim 
inals who first wronged, and then 
murdered, the girl.

In many other criminal cases shoes 
have led to positive identifications . 
and supplied clues by means of which 
criminials could be traced and brought 
to justice.

But a case just the o ther day came 
to the w riter’s knowledge where a 
pair of shoes figured in a tragedy of 
another sort. They are leading to a 
divorce between a young man and 
his wife.

And it happened on this wise.
The husband of the young woman 

is suing for a divorce is a foreigner; 
and apparently a very high-tempered 
and unreasonable fellow.

An older sister of the young wife 
saw her on the street wearing a pair 
of most disreputable shoes. The up
per leather was almost all to pieces— 
ripped, torn, and worn-out, with the 
lining showing in many places.

Immediately this sister said, “W hat 
on earth are you doing on the street 
with those things on your feet? You 
have a decent pair of shoes, why don’t 
you wear them ?”

Thereupon the younger sister be
gan crying, and finally managed to 
tell her pitiful little story.

The young woman’s husband had 
refused to let her wear the decent 
pair during week days; they were 
for Sunday wear exclusively.

The older sister was naturally in
dignant, and she and the girl’s mother 
butted in immediately and expressed 
their opinion quite freely of anybody 
who is so mean and contemptible, and 
from the reports I have, there was a 
very exciting rumpus.

Divorce proceedings are now in . 
progress.

And it all started  over a pair of 
shoes.

Shoe Store and Shoe P epair 
Supplies

SCHW ARTZBERG & GLASER  
LEATHER CO.

57-59 Division Ave. S. Grand Rapids

Bullseye Boots
Pressure-Cure

Red and Black Boots
IN STOCK IMMEDIATE SHIPMENT

Construction
Red or Black. Gum Upper. Gray 
foxing and plain edge sole. Tough 
gray sole joined together by Hood 
Tire process.

L o n g  W e a r  

G o o d  L o o k s

M en’s Bullseye Red and Black Short B o o ts ------------------- $4.00
Boys’ Bullseye Red and Black Short Boots ------------------- 3.30
Youths' Bullseye Red and Black Short Boots ------------- 2.45
M en’s Red and Black H ip  and Sporting ------------------------6.00

W e have thousands of cases of rubber footwear on the floor. W r ite  for 
special rubber footwear catalog.

H O O D  R U B B E R  P R O D U C T S  C O . ,  I n c .
G R A N D  R A P I D S ,  M I C H I G A N

Specializing in high grade service shoes 

for many years has made possible the 

wonderfully long wearing H. B. HARD 

PAN (Nailed) service shoe line of to-day.

Your out door customer is asking for this 

kind of a shoe to-day. Sell him the 

best—the H. B. HARD PAN service 

shoe.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear 

11-13-15 Commerce Ave. GRAND RAPIDS, MICH.
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Even Shoestrings.
In these days of high prices and 

doubtful values, shoestrings have even 
come to have an importance.

W itness the following Parable of 
Safed the Sage.

“I went unto the shop of the man 
who selleth shoes.

“And I said unto him, sell unto me 
a pair of good shoestrings.

“And he said, I will sell unto thee 
a pair of shoestrings, but I will not 
promise to sell unto thee good ones. 
For the best of them  are mighty 
poor these days, and most of them  are 
rotten.

“And I said, these flat ones with 
metal tips I like not. H ast thou not 
some better ones?

“And he said, I have some round 
ones with rubber tips, and they cost 
a dime.

“And I bought a pair.
“Now of all the shoestrings that 

ever were made, these were the hard
est and m ost slippery. And I tied 
them not once a day but it may have 
been forty times. And they slipped 
loose so that my feet slid to the front 
end of my shoes and grew tender and 
sore. And every morning I said, I 
will wear them this one day, and if 
they grow not better with the using, 
I will throw  them away. But they 
grew no better. And I tried them an
other day. And I began to walk on 
the side of my foot to ease it where 
it was sore. And in so doing, I 
caught my foot on a certain day as I 
crossed the street, and stumbled and 
was well-nigh run down by a swift 
chariot tha t had no regard for the 
speed limit.

“And I went up unto my house, and 
cast aside the round, hard strings, 
and put in another pair tha t would 
stay tied. And I upbraided myself 
tha t I had endured for so long a time 
an evil that had as its only compensa
tion of endurance the hope of getting 
value out of a pair of shoestrings that 
cost a dime.

“Now it came to pass tha t I had 
occasion to use a box. And I went 
unto the attic and found a shoe box, 
made of pasteboard. And it was ex
actly w hat I wanted. And in it was 
tissue paper which had come wrapped 
about the shoes. And I removed the 
paper, and behold, in the box that I 
thought was empty, there were two 
pairs of new shoestrings, which I had 
bought with the new shoes in the 
good old days before the war, before 
shoestrings were rotten. And I re
joiced as one who findeth coin........

“W herefore, search thine attic, and 
bring forth out of it all the unused 
resources that may m inister to life, 
and use them. For of what use is it 
that thou walk with sore feet when 
there is a good new pair of pre-war 
shoestrings in the empty shoe box 
in thine attic?” Cid McKay.

Two More Cheap Swindling Schemes.
Two more cheap swindling schemes 

have been brought to the attention 
of the Tradesm an during the past 
week—the Neuola M anufacturing Co., 
of Chicago, and the Cleveland Manu
facturing Co., of Cleveland, Ohio.

The former concern solicits the 
signature of m erchants to a series of 
notes in exchange for talking ma
chines which are to be shipped w ith

The Best is None Too Good 
For the Man Who Works
This is the season of the year when you are getting 

calls for the durable work shoe. When you have the “Rouge 
Rex More Mileage Shoe” in stock you know you are going to 
make a sale. Work men want the best, why not let them 
know that you handle the best.

HIRTH-KRAUSE
Manufacturers of the “ More Mileage Shoes”

GRAND RAPIDS MICHIGAN

“ The Q u ality  School"
A. E. H O W E L L , M anager 

110-118 Pearl St. Grand Rapids, M ich. 
School the year round. Catalog free.

InGetting

COSTS
W rite to  .

B a r l o w  B r o s .
.SHORTCUTS ' O r a n d  R a p i d s . M ic h .

Flat Opening 
Loose Leaf Devices

W e  carry in stock and manu
facture all styles and sizes in JttE: 
Loose Leaf Devices. W e sell 
direct to you.

eJ ea f(3 .

GRA ND RAPIDS, MICHIGAN

in two weeks. The notes are in small 
denominations ($25 to $40) and are 
made payable at intervals several 
months in advance, “so as to make 
it easy for the m erchant to meet 
them ,” as the wily prom otors of the 
swindle explained. The machines do 
not turn up, but in due time the notes 
will turn up in the hands of “innocent 
third parties” and will have to be paid, 
compromised or repudiated. No sub
scriber to the Tradesm an has been 
victimized by this swindle. In no 
case has a subscriber to the T rades
man been approached by the rascally 
prom otors of this nefarious scheme. 
They know better. The victims of 
this species of rascality are confined 
to those m erchants who insist they 
“cannot afford to take the Tradesm an” 
or who are so wise in their own con
ceit that “no trade paper can tell 
them nothing about business.” N atur
ally, the Tradesm an is disposed to 
have little sym pathy for either class 
of m erchants, because they are no 
credit to the mercantile fraternity and 
would add no strength to the sub

scription list of any thoroughgoing 
trade journal.

The other swindle is cheap beyond 
measure. A man who gives his name 
as D. Blue is covering the State by 
automobile, claiming to represent the 
Cleveland M anufacturing Co., which 
is purported to manufacture a gum 
machine. In consideration of the m er
chant purchasing gum to the amount 
of $6.50 and paying cash down on the 
spot, he is prom ised the free use of 
a gum machine, which is to be sent 
him by express as soon as shipping 
directions reach the factory at Cleve
land. For some reason the shipping 
directions are very slow in reaching 
their destination, because no m er
chant has yet received his machine, 
although several months have elapsed 
since he paid for a miscellaneous as
sortm ent of nondescript gum which 
proves to be an exceedingly slow 
seller, because it was sold not on the 
basis of merit, but because the m er
chant was prom ised a chromo with 
his purchase in the shape of a vending 
machine.

Something New and Better

The H O W A R D Line
Boy’s Welts That Wear 

C elo id  C h ro m e  Soles
23 to 100% More Wear than 

the Finest Oak Sole
More Wear, Combined with the Flexibility and Fine 

Finish of Oak Leather.

IT IS Channeled and Finished. It is Waterproof. It Will Not Slip

The Guaranteed Sole That W ill Outwear Any 
Oak Sole in the World

Eight Sturdy, Stylish Numbers 
in Stock Now

Selected Chrome Side Uppers, Solid Leather Construction 
W ing Foot Rubber Heels

A Standardized Product. Two Leathers, Two Lasts, One Pattern.

8101 Boy’s Dark Tan English Bal. “Little Tad Last” ----------- $4.75
8151 Little Men’s Dark Tan Eng. Bal. “Little Tad Last” -------- 4.25
8103 Boy’s Dark Tan Nature Bal. “Youngster Last” -------------- 4.75
8153 Little Men’s Dark Tan Nature Bal. “Youngster Last” ___ 4.25
8100 Boy’s Gun Metal English Bal. “Little Tad Last” ----------- 4.50
8150 Little Men’s Gun Metal Eng. Bal. “Little Tad Last” --- 4.00
8102 Boy’s Gun Metal Nature Bal. “Youngster Last” ----------- 4.50
8152 Little Men’s Gun Metal Nature Bal. “Youngster Last” ---4.00

W RITE FOR SAMPLES

RINDGE, KALMBACH, LOGIE CO.
10 to 22 Ionia A ve. N . W .

GRAND RAPIDS, MICHIGAN
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Is the Price Decline Approaching an 
End?

D uring recent weeks signs have 
been accumulating that the present 
rapid downward movement in com
modity prices may very shortly come 
to an end. Just as, a few months ago, 
prices were bid too high because sup
plies were underestim ated, so now 
there is a possibility that they will 
fall too low, and that some prices 
have already fallen too low, through 
underestim ation of demand. Any 
further declines in wholesale prices 
during the next few m onths are not 
unlikely to be offset by recoveries in 
other lines.

This, however, applies to wholesale 
rather than to retail prices. These 
have not come down to correspond 
with wholesale reductions. Retailers 
who have taken in stocks at the higher 
prices are reluctant to sell them for 
less than the expected profit, and are 
trying to hold off reductions save on 
goods bought at the reduced values. 
In  some instances they even continue 
to  offer a t the old price goods which 
they have bought at reduced whole
sale prices. Such a policy cannot long 
continue. It is possible that retailers 
in some lines may be able to main
tain prices on goods bought at the 
higher levels until such goods are 
worked off, but until retail prices re
flect approximately the decline al
ready seen in wholesale prices, the 
present phase of readjustm ent will not 
have been completed.

E xtent of the Decline.
The very extent of the break in 

wholesale prices up to this time is an 
indication that it has about run its 
course. One hundred and six articles 
at wholesale dropped 6 per cent, dur
ing September, the greatest fall for 
any single month yet recorded. From 
the first of May to the first of Sep
tem ber the total decline in prices
reached approxim ately 20 per cent.
This is the most extensive decline in 
a period of only five months that h rs 
been recorded for at least a genera
tion. W holesale prices are now at 
alm ost cxactlly the same level as at 
this time three years ago. Leading 
agricultural products have suff:red 
m ost of all. Cotton, from a ptice of 
43^4 cents in July, has fallen to half 
that figure. Corn is less than one-
half its high price in the early part
of the year. Sugar has fallen to about 
one-third of its price a few m onths 
ago.

One of the leading causes of the 
price decline has undoubtedly been 
the inability of consum ers to con
tinue paying the high prices, combined 
with their feeling tha t prices were un
reasonably high even when the could 
afford to pay. In view of this, it 
seems at first glance rem arkable that

the drastic fall in prices has not 
stim ulated buying. In  m anufacturing 
and merchandising lines demand is 
m ore hesitant than before. There is 
only hand-to-m outh purchasing. This 
is easier to explain from  a purely 
psychologic standpoint than on ob
jective economic grounds. . In the be
lief that prices have still further to 
fall, a large num ber of consum ers are 
holding off in all but their most im
mediate needs. Dealers take only as 
much as they must to keep going, 
as they do not w ant to have stocks 
on their hands tha t may shrink in 
value.

The failure of price reductions to 
bring an immediate increase in buying, 
therefore, is not only natural, but in
evitable. A period of dullness and 
hesitancy always follows a period of 
sharply falling prices. Though sharp 
reductions have brought no influx in 
buying, wholesalers and m anufactur
ers are now resisting further declines, 
on the ground that they would be 
senseless, and only frighten buyers 
the more. This position is quite de
fensible. I t is all the more so in 
view of the decline which has already 
taken place. If precedent counts for 
anything, it may be pointed out that 
while prices have fallen more than 
20 per cent, in the last six m onths, it 
took them twelve years to fall less
than 50 per cent. to pre -war 1levels
after the Napolec>nic W ars. Two
years after the Ci\rii W ar, also, when
price;s had f;2 lien 12 per cent. from
J865 to 1866, a ree:overy fell owe d the
break, and p;rices did not reach a 50
per cent. dec!line firem 1855 level s un-
t'l m ore thaï i ten yeairs later.

Make This Your Bank

**
*
*
*
*
*

-6

Established 18 53
W e not only are prepared and 
equipped to care for your banking  
needs, but we also

W A N T  TO  DO IT

In a way which w ill m eet w ith  
your unqualified approval

CLA Y  H . H O L L IS T E R  
P re s id e n t

C A R R O L L  F . S W E E T  
V ic e -P re s id e n t 

G E O R G E  F . M A C K E N Z IE  
V .-P re s .  a n d  C a s h ie r

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

A S S O C IA TE D

C A M P A U  S Q U A R E
The convenient banks for out of town people. Located a t the very  center of 

the c ity . H andy to the street cars— the interurbans— the hotels— the shopping 
distric t. .

On account of our location— our large tran s it facilities— our safe deposit vaults  
and our complete service covering the entire field of banking, our Institu tions m ust 
be the u ltim ate  choice of out of town bankers and Individuals.

Combined Cap ital and Surplus _______________ $-1,724,300.00
Combined T o ta l Deposits ____________________   10,168,700.00
Combined To ta l Resources ___________________  13,157,100.00

G R A N D  R A P I D S  N A T I O N A L  C IT Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

A S S O C IA TE D
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The Money Market.
Despite the fall in prices, the lessen

ing of commodity speculation, and the 
easing of the railroad freight con
gestion, bank loans have not only 
failed to fall in recent weeks, but 
have actually been expanding, and the 
volume of Federal Reserve, notes is 
now the greatest ever in circulation. 
This has been due to three causes: 
the protection of industry, the con
tinued use of bank credit to finance 
our excess of exports, and the crop 
financing. The present state of in
dustry tem porarily increases the de
mand for funds rather than lessens it 
as producers, finding that their goods 
will not sell even at greatly reduced 
prices, ask for funds in order to carry 
them until they can be sold. Cotton 
and wheat farmers have been asking 
the Federal Reserve Board that credit 
be extended them so that they be not 
compelled to sell their crops at pres
ent prices, and so that they may hold 
the goods off the m arket until the 
previous prices are obtainable, al 
though they have no assurance of the 
return of such prices. The position of 
the Federal Reserve Board is that it 
is not the function of the banking 
system to attem pt to control the 
course of prices, or to decide what is 
and what is not a fair price. It is a 
part of its function, however, to aid 
in the “orderly” or normal distribu
tion of goods, and-in doing this it is 
just as harmful to the best interests 
of the nation as a whole to encour
age a postponem ent of the sale of 
goods as it is to compel their im
mediate sale. As agriculture is the 
most essential industry in the country, 
it will continue to have first call upon 
credit, but always with due regard to 
the consumers of the country and to 
other producing interests.

During the present few weeks we 
are at the time of year that usually 
marks the crest of the expansion of 
credit to meet crop moving needs. 
As this declines from now on, as funds 
for the assistance of industry become 
less needed, as our excess of exports 
has shown a steady tendency to 
diminish, and as the prospect grows 
that this may soon in part be financed 
by long-term  investment, the indica
tions are tha t a t the end of the pres
ent calendar year credit conditions 
will not be so stringent as they are 
to-day.

O ur Loans Abroad.
In connection with the present dis

cussion of the immediate future of 
our foreign trade, and its effect on our 
credit position among the nations of 
the world, it is not generally realized 
that the U nited States, with net loans 
of from $13,000,000,000 to $15,000,000,- 
000, has already surpassed Great B rit
ain as the forem ost of creditor na
tions.

The significance of this can only be 
fully appreciated by recalling the com
parative position of Great Britain and 
the U nited States before the war. 
Great Britain then held undisputed 
leadership as a world investor and 
creditor. Calculations of the amount 
of her holdings of foreign securities 
ranged from $15,000,000,000 to $20,- 
000,000,000. The second nation in 
point of foreign investm ent was Ger
many, with about $6,000,000,000; then 
came France with $5,000,000,000. The

United States was not a lending na
tion at all. It was heavily a debtor, 
to a net amount estim ated at $4,000,- 
000,000.

It had taken the nations of Eu
rope generations to build up the vol
ume of their foreign loans. For the 
United States to change from a deb
to r nation to such an extent into a 
creditor nation within two or three 
years, was an achievement never 
paralleled by any nation in the his
tory of the world. For the United 
States to surpass the w orld’s fore
most lending nation within two or 
three years more is a result that, up 
to 1915, not a single financier or 
economist would have dared to pre
dict.

An exact calculation of the present 
net foreign loans of the United States 
is made difficult by the miscellaneous 
nature of these loans. In addition to 

, the holdings of European Govern
ment and industrial securities, a very 
large volume of credit is held in the 
form of acceptances, foreign exchange 
credits, bank deposits, and open ac
count.

America’s Supremacy.
Is it valid, however, at present, to 

convert pounds into dollars at the 
gold parity? W hen Great Britain 
sells any of its holdings of securities 
to us at this time, it has to accept the 
existing discount on the pound, where
as, if this country sells securities to 
Great Britain, it receives the benefit 
of the premium on the dollar. If, 
therefore, we translate pounds into 
dollars at the rate of $3.50, which is 
about the present rate of exchange 
and approxim ates the average rate 
for the year to date (high $4.07, low 
$3.19), we arrive at $10,500,000,000 as 
the dollar value of England’s invest
ments, which is considerably less than 
the lowest possible estim ate for this 
country.

I t may be true that the present rate 
on the pound is only tem porary, that 
Great Britain within a few years will 
return  to a gold basis and that the 
pound will then return to parity. But 
in discussing the present without 
speculating upon the future, the fact 
stands out that America has passed 
Great Britain as the forem ost lending 
nation of the world, and that at the 
current rate of trade, the outside 
world continues to pile up its debt to 
us, while Great Britain has been com
paratively standing still.

Rent State Bank
Main Office O ttaw a Ave.

Facing Monroe

Grand Rapids, Mich.

Capital - $500,000
Surplus and Profit - $850,000

Resources
13 M illio n  D o lla rs

3 \  Per Cent-
Paid on Certificates of Deposit

Do Y our Banking by M all

The Home for Savings
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CONDEMN CANCELLATIONS.

Action of Executive Committee, Na
tional Credit Men.

W ar not only destroys life and 
property but frequently it impairs the 
integrity of ideals. U nrest and dis
cord have followed in the wake of the 
kaiser's war and the comm ittee a t the 
outset of its work emphasized the 
great need of co-operation in all credit 
relations. The co-operative principle 
has performed wonders as an ally for 
the building up of a stupendous com 
merce and disastrous results would 
follow any diminution of this principle 
in the human relationship.

Credit departm ents and credit grant- 
Credit departm ents and credit 

grantors are urged to tie ¿end the 
principles in their relations with 
others and to make it a su
preme guide in the N ation’s com
merce and in the working out of its 
economic problems. No time within 
the N ation’s history demanded more 
largely the control of co-operation 
and the exercise of it will assist large
ly in the bringing in of peace and rest.

One of the most serious questions 
in the commercial held during recent 
days was the enorm ous sum of o r
ders cancelled when they had been 
placed in good faith and were accept
ed as legitimate business. Cancella
tions were a strong contributing cause 
to business hesitation. Cancellations 
have required the shutting down of 
some industrial plants. The practice 
is not incident to this Nation alone, 
but reflects a certain human element 
which is brought into play under con
ditions of fear and alarm, and will des
troy composure except where business 
conscience and a common sense ap
preciation of causes and effects are in 
control.

A careful analysis of the causes 
leading to the numerous and extrava
gant cancellations in recent months 
lead us back into the period when 
equally extravagant and speculative 
buying was causing many m erchants 
to lose their good sense and judgm ent. 
Commodities were produced and 
bought on a rising m arket, with the 
expectation that a resale of them 
would produce big profits, and this 
was done without any thought of the 
future, when conditions might change 
and alter the entire complexion of 
affairs.

Prices reached their peak when 
stocks of commodities had been ac
cumulated beyond the average need 
of business. At this period cut price 
sales were featured in some of the 
large retail stores, the newspapers 
featured campaigns for lower prices, 
all of which aroused an unw arranted 
expectation with the consuming pub
lic of a rapid decline in prices, imbued 
the m erchants with a strong feeling 
of ‘fear, and it resulted in a scramble 
to unload stocks, and the cancellation 
of unexecuted orders with the expec
tation that the same commodities 
could be rebought at lower prices.

The committee was strongly of the 
opinion that much of the publicity giv
en to anticipated lower prices was in
judicious and caused expectations that 
could not be confirmed. The com
m ittee regarded it as just, however, to 
place certain responsibilities for can
cellations on the selling houses. Sales
men urged m erchants to buy beyond 
their needs, representing that com
modities would be difficult to get, that 
prices would not decline but probably 
have further rises, and that provision 
should be made against these con
tingencies. The reaction to this un
wise period, just as the Association

anticipated and endeavored to p re
vent, was cancellations of a serious 
type which interrupted the natural 
flow of business.

To provide a remedy for cancella
tions the comm ittee urges good sense 
and honesty in the.sale and purchase 
of commodities. The buyer should 
not be urged to purchase beyond his 
needs; he should be sold in good 
faith and buy in good faith. W hen 
the order is placed it were better to 
have it in an enforcible form—that is 
carry the w ritten confirmation of the 
buyer—but even better than this the 
order should have the support of a 
strong conscience which will confirm 
contracts, no m atter what has hap
pened or is anticipated.

The American tem peram ent is of an 
easy going type. Abuses are not a t 
all difficult to bring about in American 
commerce because of this tem pera
ment. I t is time, however, as the 
comm ittee sizes up the situation for 
the control of care and good business 
judgm ent in the selling and buying of 
commodities. The entire business 
comm unity should be gripped by a 
strong business conscience which will 
not under any circumstances allow 
actions tha t often aproach business 
indecencies. The impelling power of 
fear is difficult to overcome in econ
omic: crises, and nothing is more de
sirable, in the opinion of the com m it
tee, than to broaden the knowledge 
of economic laws and urge merchants 
to understand and in terpre t conditions 
w ithout fear or panic.

The committee urges wide publicity 
to this minute on cancellations, so 
tha t the entire N ation may under
stand 'the ill effect and the waste which 
always attends a declination to accept 
commodities bought in good faith. 
The publicity departm ents of the Na
tional and local Associations are urg
ed to assist in a thorough distribution 
of these conclusions.

The return  of merchandise was then 
considered by the committee. The 
reasons for this practice were allied 
closely to the causes leading to can
cellations. On an approxim ate esti
mate, the return  of merchandise costs 
the Nation annually at least one hun
dred millions of dollars. This is a 
loss borne usually by the consumer, 
as the costs are custom arily provided 
for in the overhead of business enter
prises; and it is well, in the opinion 
of the committee to emphasize strong
ly that prices to consum ers embrace 
usually the cost which accrues through 
the return  of merchandise.

W hen it is so im portant to produce 
and m arket commodities a t the lowest 
possible prices it m ust be apparent 
to everyone tha t so large an item as 
the sum involved in the return  of 
merchandise should be handled fear
lessly and for the purpose of reducing 
it. Selling houses m ust be led to ap
preciate that mistakes in the execution 
of orders should be brought to a mini
mum, tha t substitutions should also 
be controlled, and the buyer required 
to retain the commodities which have 
been furnished in exact agreem ent 
with the order. The country has paid 
a large sum for this practice and it 
should be taken in hand and properly 
controlled when there is such serious 
necessity for business economies.

Failure to conform with term s of 
sale, and especially cash discount 
terms, is one of the N ation’s biggest 
and most expensive trade abuses. I t  
were impossible to calculate the an
nual cost to business for additional 
time arbitrarily  taken or conceded in 
the paym ent of accounts and in the 
taking of discounts after the expira-

STOCKS A N D  B ONDS— P R IV A T E  W IR E S  TO  T H E  L E A D IN G  M A R K E T S

WILLIAM A. WATTS, President
CLAUDE HAMILTON, Vice Pres. FRANK H. DAVIS, Secretary
JOHN A. McKELLAR, Vice Pres. CLAY H. HOLLISTER, Treasurer

RANSOM E. OLDS, Chairman of Board

Offices: 4th floor Michigan Trust Bldg., Grand Rapids, Michigan 
GREEN & MORRISON, Agency Managers fore Michigan

STRENGTH More than 2,000 property owners 
co-operate through the Michigan 
Shoe Dealers Mutual Fire Ins. Co. 

to combat the fire waste. To date they have received over $60,000  
in losses paid, and even larger amounts in dividends and savings, 
while the Company has resources even larger than average stock 
company. Associated with the Michigan Shoe Dealers are ten other 
Mutual and Stock Companies for reinsurance purposes, so that we can 
write a policy for $15,000 if wanted. We write insurance on all kinds 
of Mercantile Stocks, Buildings and Fixtures at 30% present dividend

Michigan Shoe Dealers Mutual Fire Insurance Company 
Main Office: FREMONT, MICHIGAN

ALBERT MURRAY Pres. GEOROE BODE, Sec’y

Peace of Mind
The peace of mind—the sense of security— 

that comes from having one’s valuable papers in 

the modern, strong, convenient safe deposit vault 

of this Company is worth many times the cost 

of a safe deposit box.

Grand R api ns Trust Pom pahy

GRAND RAPIDS, MICH.
O T T A W A  A T  FO U NTA IN  BOTH PHONES 4391
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tion of the period in which they 
should properly be deducted.

This is a subject also of deep in ter
est to business economy, and the 
proper treatm ent of it will react fav
orably on commerce and give greater 
stability to our credit transactions.

At this period, when business is 
marking time, competition may lead 
to the selling of term s rather than to 
the selling of commodities. Such a 
drift will be exceedingly unfortunate 
in the opinion of the Committee, and 
it is strongly urged that competition 
should be confined to goods and prices 
and never to terms. Term s should 
be brief, datings should be reasonable, 
and the cash discount allowed for a 
short period and in a sum conforming 
with the N ation’s banking powers. 
The Committee regards as very de
sirable the bringing about by under
standing and agreem ent of a close 
uniformity in datings and cash dis
count terms.

An emphatic attitude on these abus
es must be taken by credit grantors. 
Buyers of commodities must be made 
to understand that where term s and 
not commodities are bought, and 
where cash discounts are im properly 
taken, that the costs eventually fall 
on them, and that it were more econ
omic in the long run to buy com
modities alone and observe sales 
terms, especially cash discount terms.

Difference Between Stock and Mutual 
Methods,

The Tradesm an was recently called 
upon to pass on the policies of a 
country store not many miles from 
Grand Rapids. There were two pol
icies in mutual companies and five in 
stock companies. The mutual policies 
were valid. All of the stock policies 
were invalid for several reasons. The 
latter were returned to the agent with 
the request that he replace the illegal 
riders with riders which were valid.

He changed the riders, but still used 
old forms containing the obnoxious 
word “concurrent,” which should 
never be tolerated in any policy form 
by any one who believes in fair play 
and common honesty. He was then 
requested to bring the policies up-to- 
date by replacing the obsolete form 
with a rider from which the detested 
term had been eliminated. Although 
two weeks have elapsed since this re
quest was made, no reply has been 
received up to the present writing.

Contrast, if you please, the above 
circumstance with the action of M an
ager Bode, of the Shoe Dealers Mu
tual. A local patron of the Trades
man brought in a policy on his store 
building and asked to have it inspect
ed. Careful examination disclosed 
that the policy was O. K., except that 
an old rider was used containing the 
condemned term  “concurrent.” A 
letter was immediately dispatched to 
the home office with the request that 
the old rider be replaced with the 
newer form in which the word “con
curren t” does not appear. W ithin 
twenty-four hours the following gen
erous reply was received to this re
quest:

Frem ont, Oct. 28—Enclosed here
with find policy, which we have cor
rected in accordance with your re
quest. We were very glad to make 
this correction and we assure you 
that our action in this m atter was en
tirely unintentional. We were quite 
sure that we had destroyed all of 
these old forms, but evidently we were 
mistaken. H ereafter we will take 
special pains to look over all of our 
policies, inasmuch as this was also 
done w ithout our knowledge., A new 
girl in the office, to whom this had

not been explained wrote and sent out 
the policy.

I thank you for calling this to our 
attention. Geo. Bode,

Secretary Mich. Shoe Dealers Mut. 
Fire Ins. Co.

The circumstances above enum erat
ed are being repeated almost daily.

I t is almost next to impossible to 
get a stock insurance agent to play 
fair and deal honorably with his cus
tomers.

It is very exceptional when a mu
tual company fails to deal fairly and 
honorably with its policy holders.

The moral is obvious: Replace your 
stock insurance with mutual policies 
as fast as your stock policies expire.

The m erchant who gets into the 
habit of quitting at night with a feel
ing of defeat will soon get the habit 
of going out in the morning with that 
same feeling.

Success is much a m atter of habit. 
The man who persists in expecting 
success has a great advantage over 
the one who expects to fail.

Fourth National Bank
Grand Rapids, Mich.

United States Depositary

Savings Deposits 

Commercial Deposits

3
P er ( . r n (  ln te re* t Paul on  

S av in g s
C o m p o u n d e d  S e m i-A n n u a lly

3 V i
P e r  C e n t  In te re s t  P aid  o n  

C e rtif ic a te*  o f  D ep o s it 
L eft O n e  Y ear

C a p ita l St.H'Is and  S u r p lu s  

$600.000
W M . H. A N D E R S O N , P residen t LA V A N T Z. C A LK IN , Vice President

J .  C L IN T O N  BISHOP, C ashier
H A R R Y  C. LU N D B ER G , A ss t C ashier ALV A  T . ED ISO N , A ss t  C ashier

M R .  J O N E S ,  the grocerman- says th“ o £  “ S k e  B U T T E R

The stronger it  gets, the less it's worth

W E  are not one of the strongest companies in the state, but we are classed with the B E S T
W ith an immediate O  C  f / \  / ( C 0
saving to you of *J I  v  I  • /  Q

Michigan Bankers and Merchants Mutual Fire Ins. Co. of Fremont, Michigan
W ILLIAM N. SENF, Secretary

Bristol Insurance Agency
“T he A gency of Personal Service”

Inspectors and State Agents for Mutual Companies

W e Represent the Following Companies, A llow ing  
Dividends as Indicated:

Minnesota H ardw are  M utu a l__55% M ichigan Shoe Dealers M u tu a l- 30%
Wisconsin H ardw are  M u tu a l__50% Illinois H ardw are  U nderw riters  60%
Minnesota Im plem ent M u tu a l__50% Druggists Indem nity Exchange 36%

The Finnish M utual F ire  Ins. Co. 50%
R E M E M B E R  W E  H A N D L E  T H E  B E S T  C O M P A N IE S  IN  T H E  

M U T U A L  F IE L D .
These Companies are known for th e ir  financial strength, fa ir  settlem ents, and 
prom pt paym ent of losses. They always give you a square deal.

W E  C A N  N O W  S A V E  A N Y  M E R C H A N T  50% ON H IS  IN S U R A N C E  COST.

C. N . BRISTOL, Manager A. T . M ONSON, Secretary
J. D . SUTH ERLAND, Fieldman

F R E M O N T .  M I C H I G A N

The Grand Rapids Merchants Mutual 
Fire Insurance Co.

STRICTLY MUTUAL
Operated foi benefit ot members only.

Endorsed by The Michigan Retail Dry Goods Association.

Issues policies in amounts up to S i5,000.

Associated with several million dollar companies.

Offices: 319-320 Houseman Bldg. Grand Rapids, Michigan
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' WOMANS WORLD
'< d  t

W hat W ould Happen if Your M inutes 
W ere Systematized.

W rit te n  fo r  th e  T ra d e s m a n .
The busiest woman I know never 

seems to be hurried or overworked. 
She keeps every part of her home un
der her own hand, plans all the meals 
and knows what is going on from cel
lar to roof. She has no end of outside 
interests and engagem ents, but man
ages somehow to keep closely in touch 
with her own family. Almost every 
afternoon she gets home in time to 
have a quiet half-hour or more with 
her children, usually reading or talk
ing to them while they have their 
simple supper. And she reads a great 
deal for her own pleasure and profit. 
She writes delightful letters to absent 
friends. I think she gets into or out
of her■ tw enty-four hours a day more
than any other person of my ac-
quantance.

1 al¡ways think of her■ in contrast
with another of my friends, who
doesn’t accomplish one-tenth as much 
as she does, but who is always hur
ried. worried, behind-hand with her 
work and her engagem ents; always 
complaining that she doesn’t have 
time to see her own children. H er 
household is chronically in an uproar. 
She is always wishing she “had time 
to read.” And as for letter writing, 
she is the poorest correspondent in 
the world, I guess, although when she 
does get to the point of writing her 
letters are delightful, for she is a wo
man of wit and brilliancy. She seems 
never to have time to do any of the 
things ^he declares she wants to do. '

These two women I have watched 
for a good many years, and I know 
very well just wherein lies the secret 
of the efficiency and happiness of the 
one and the overstrain and mental 
discontent of the other.

It is all a question of foresight, sys
tem, and economy of time and effort. 
Long ago the first woman told me 
how she did it.

“ I am naturally a disorderly and 
unsystematic person,” she said. “I 
would much rather let things drift 
and do from hour to hour just what 
I felt like doing, dawdling and w ast
ing time. But pretty  soon after I was 
married I discovered that my house
keeping was not only swamping me— 
I had to do all my own work then 
except the heavy washing and clean
ing—but was breaking down my 
health. I was always tired, I never 
had time to do anything except house
hold drudgery; I never could go any
where or read anything. Before my 
time I was getting to be a wornout 
old woman, a kitchen drudge.

“One evening I told my husband 
this, and that I was in despair because 
I couldn’t see any way out of it. I 
really was afraid that when the baby

we were expecting came along, with 
the added duties and responsibilities, 
the child would show the effects of 
my weariness, and I would break 
down under the strain. He said to 
me:

“ ‘If I did my work the way you 
do, I, too, would be a wreck. I be
lieve I am as busy as you are, but 
it doesn’t seem to wear on me the 
way your work wears on you. I
think the reason is that my w'ork is
systematized. My colleagues and the 
system in my office compel me to do 
things at specified tim es; if I didn’t 
the whole place would be in chaos. 
L et’s see if we can’t work out a 
scheme for your day that will make 
your time and strength go further
than they do now.’

So we sat down right then and 
there and w rote out a list of the
things I had to do from morning until 
night, with the am ount of time that 
each required. Yes, a kind of tim e
table.

“I was amazed, I rem ember very 
well, at the difficulty we had in ac
counting for all the time I had. There 
were literally hours between morning 
and bed-time that seemed somehow' to 
be wasted. And I realized then that 
these hours just leaked away in little 
dribbles of time, in aimless duplica
tions and unnecessary steps and mo
tions; not to mention the time when I 
was doing things I didn’t really care 
very much about—things that, as my 
husband said, didn’t get me anywhere.

“The next morning I started in on a 
definite schedule. I go t up a t a defi
nite time, which I hadn’t been doing 
before. I tried to work swiftly at the 
things I had to do; I tried not to 
waste even minutes on things that 
didn’t count. I even moved the table 
in the kitchen so as to shorten the 
distance to the sink and the stove; I 
changed the location of things in the 
pantry so tha t articles m ost used were 
in the handiest place.

“I found tha t very first day, that I 
squeezed out time for a nap and a 
little good reading. I began then the 
practice of reading one quiet, helpful 
bit of poetry every day and, I am old- 
fashioned about tha t—a bit of the old 
Bible. I owe a great deal to the habit 
I then began of sacredly reserving for 
myself a little while each day to be 
quiet by myself, resting a little and 
reading.

“Curiously enough, the saving of 
minutes for things w orth while al
most immediately began to reflect it
self in the saving of money. I found 
myself system atizing -expenditures, 
asking myself w hether this or that, 
tha t I was thinking of buying was 
really w orth while. I began to think 
of these half hours that I was rescu
ing for rest and reading and other

things I really wanted to do as sav
ings and investments. My husband 
helped and encouraged me, and I have 
kept up the habit ever since. I am 
able to do more than other women 
do, I think, simply and solely because 
I don’t waste much time; I plan my 
work rather carefully and stick to the 
plan.

“I moon and day-dream, read poetry 
and other things, and engage in mere 
fun and aimless talk, like other wo
men—and men, too—but I do it in the 
time that I call my own. I get to 
places on time and leave prom ptly to 
go somewhere else. I plan my house
keeping and require my household 
helpers to live up to my plan. It 
makes it easier for them. I do not 
keep servants who will not co-operate 
in tha t way.

“There is no magic about it, and no 
patent on it. Everybody can do it if 
they want to. But they must want to. 
And they must have the courage and 
self-control to live up to their plan. 
T hat is the hard part of it; but 
strength comes with practice. Every 
day it is easier than the day before. 
Bye and bye it is a habit, and takes 
care of itself.” Prudence Bradish. 

(Copyrighted 1920.)

High Ethical S tandard in Newspaper 
W ork.

Everybody knows that Senator 
W arren G. H arding, Republican 
nominee for President, publishes a 
newspaper at Marion, Ohio, but 
everybody does not know that his 
newspaper creed, as issued in in
structions to his w riters and report
ers, rings true. It is worthy of be

ing followed by new spapers every
where. H ere it is:

Remember there are two sides to 
every question. Get them  both.

Be truthful. Get the facts.
Mistakes are inevitable, but strive 

for accuracy. I would rather have 
one story exactly righ t than a hun
dred half wrong.

Be decent, be fair, be generous.
Boost—don’t knock.
T here’s good in everybody. Bring 

out the good in everybody and never 
needlessly hurt the feelings of any
body.

In reporting a political gathering 
give the facts, tell the story as it is, 
not as you would like to have it. 
T reat all parties alike.

If there is any politics to be played 
we will play it in our editorial col
umns.

T reat all religious m atters rever
ently.

If it can possibly be avoided, never 
bring ignominy to an innocent man 
or child in telling the misdeeds or 
misfortunes of a relative.

Don’t wait to be asked, but do it 
w ithout asking, and above all, be 
clean and never perm it dirty words or 
suggestive stories get into type.

I w ant the S tar so conducted that 
it can go into any home without 
destroying the innocence of any child.

Sure Sign.
“W hat is young Spudsley going in 

for—music or literature?”
“Don’t know w hat makes you think 

he’s going in for either?”
“He was just in here and bought a 

Windsor tie.”

Selling Baking Powder 
Backwards

A  great grocer says:
“E very baking pow der salesm an 
th a t com es in here has the  sam e 
a rg u m en t— ‘A s good as R oyal.’
“I w onder if they realize th a t they  
are the  best salesm en on record for

ROYAL
Baking Pow der

Absolutely Pure

Made from Cream of Tartar, Derived from Grapes 

Contains No Alum. Leaves No Bitter Taste.

t

t

4 *
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T H E  S IG N  O F Q U A L IT Y

T h e  P ro g ress  o f  th e  W o r ld  C an  
B e T ra ced  to  F lo u r  Q u a lity —

Look for the 
R O W E N A  
trade-mark 
on the sack

It is a fact that the progress and development of the nations can 
be traced by the quality and the quantity of the bread they have 
used.

No o ther food has p layed  so im portan t a  p a rt in the  civilization 
of m an. It has changed his hab its  from  those of the  savage to  
the  civilized being. T he  m ore  advanced the  civilization the  
g rea ter the  dem and for th e  h ighest g rade flour. For nearly  th ree  
generations

Lily White
“The Flour the Best Cooks Use

99

has been keeping pace w ith  th e  exact requirem ents of A m erica s 
fast developm ent.

T oday  it is th e  choicest p roduct m illed in this country. It is 
m ade from  the  m ost select w heats  grow n in th is country—a 
blend of soft and  hard , to  give perfec t balance and m ake it the  
ideal a ll-around flour. It has nu trition  and sustenance. Few  
flours equal, none surpass it in tex tu re  and color.

T he  grain  is cleaned four tim es, scoured th ree  tim es and care
fully  w ashed before  going on th e  rolls for m illing. T he  bread , 
biscuits and  p astry  m ade from  LILY W H IT E  have a  flavor th a t 
is m ost appetizing—th ey  a re  ligh t and  bake  in a  w ay  to  delight 
all en thusiastic  hom e bakers. A  trea t is in sto re  for those w ho use 
LILY W H IT E . It is guaran teed  to  please.

Ask for it at Your Dealer’s

VALLEY CITY MILLING CO.
G R A N D  R A P ID S , M IC H IG A N  

“ Millers for Sixty Years”

A ds like th ese  are being  run regu larly  and contin uously  In th e principal papers throughout 
M ichigan. Y ou w ill profit b y  carryin g L ily  W hite  F lour in  stock  a t  all tim es, th ereby being  
placed In position  to supply  th e  dem and we are help ing  to create  for L ily  W h ite  Flour.
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i DRYGOODS, '-f I 
FANCYGOODS NOTIONS

U prightness Questioned.
“I have changed my mind. I will 

not take that piano.”
“W hy not? Of course, it is second

hand, but it is just as it was repre
sented to you.”

“And you can stand there and look 
me in the face and say that! You 
know very well you told me it was an 
upright piano, and I just found out, 
from your lady clerk, where you got 
it!”

W e are manufacturers of

Trimmed & Untrimmed HATS
for Ladies, Misess and Children, 
especially adapted to the general 
store .trade. Trial order solicited.

CORL-KNOTT COMPANY,
Corner Commerce Ave. and 

Island St.
Grand Rapids, Mich.

M ichigan R etail D ry  Goods Association. 
P re s id e n t—J . \Y. K n ap p . L a n s in g .
F i r s t  V ic e -P re s id e n t—J . C. T oelle r, 

B a ttle  C reek .
S econd  V ic e -P re s id e n t—J . B. S p e rry , 

1 'o rt H u ro n .
S e c re ta ry  - T r e a s u re r  — W . O. J o n es , 

K alam azoo .

Burglary Insurance F or D ry Goods 
Dealers.

Lansing, Nov. 2—My attention has 
been called very forcibly recently to 
the m atter of protection against bur
glars. The store of Alexander Chis
holm & Son, at Breckenridge, was 
robbed sometime during the night re 
cently by someone who cut out a win
dow, opened a door and loaded about 
$2,000 w orth of silks, etc., into an 
automobile and departed. This 
burglary was carried out so success
fully that many of our m erchants in 
that part of the State have been m ak
ing enquiries as to the cost of bur
glary insurance. One of our mem
bers has secured a statem ent in a le t
ter from an insurance company, which 
reads in part as follows:

“ In order to secure this insurance 
it is necessary for you to protect the 
side and rear windows and glass over 
any rear or side doors by heavy iron 
bars at least ¿4 inch in diameter, these 
bars to be firmly imbedded in the 
casements of each. I t  will also be 
necessary for you to put Segal locks 
on side and rear doors and also upon 
your front door or doors. I t will be 
necessary to protect your transom s 
with heavy iron screens and to p ro 
vide a heavy detachable iron screen 
to cover the glass on front doors dur
ing the hours when the store is closed.

“The rates on this class of business, 
excluding silks furs, linens, laces, etc.,
are as follows:
$1,000 insurance, ___________ $ 52.50

2.000 in su ra n c e ,____________  90.00
3.000 in su rance ,---------------------- 126.00
4.000 insu rance ,______________  148.50

“If you wish to include silks, laces, 
etc., or to put specific insurance on 
this class, the rate would be for $1,000, 
$72; $2,000 would be $126; but this 
insurance cannot be w ritten until the 
above im provem ents have been made.”

The above quotation from the let
ter speaks for itself. I t will be ob
served that the rate for burglary in
surance is very high and the expense 
involved before the insurance can be 
secured is also considerable. D. W. 
Robinson, of Alma, has protected his 
doors by heavy iron bars and his 
transom s by heavy iron screens, as 
stated above. I did not secure from 
Mr. Robinson the cost incurred, but 
any member who is interested can 
get this information from Mr. Robin
son direct. A fter he had protected 
his store as stated above, Mr. Robin
son decided that his building was so 
well protected tha t he would not in
cur the additional expense of burglary 
insurance. I am sending this letter 
out to call your attention to this 
situation. If, in view of the fact that 
these very expensive burglaries are 
taking place frequently, our members 
desire to look into the m atter fur
ther, I am now in a position to se
cure inform ation tha t I believe will be 
not only interesting but valuable.

W e have a letter from one of our 
members in Flint on the subject of 
advertising. I t  is good enough to be 
passed along and I am quoting it ver
batim. I believe tha t m any of our 
m erchants can read this communica
tion with profit:

“A t the regular m eeting of our D ry

Goods Association in this city the 
question of advertising was discussed 
at considerable length. I t is true 
there is much advertising m atter in pa
pers that is not constructive, simply 
used to change people’s minds. This 
has been quite necessary during the 
past but it seems to the m erchants of 
this town that a better course could 
be pursued.

“W hy talk about items on thé 
profiteering line when we could just 
as well take up some subject tha t will 
help to boost general conditions and 
forget prices. W hat we need is ad
vertising tha t will help to make con
fidence. We can appreciate tha t it is 
the effort of the M erchants Associa
tion to do this, but the kind of ad
vertising we are getting we have our 
doubts tha t the results will bring 
about what we are looking for.

“The conditions tha t m erchants are 
facing to-day is due in a great meas
ure to politics but we believe tha t if 
the parties who have charge of this 
work would go to work on an educa
tional basis such as take up the wool 
industry and show same through to 
the garm ent, selling, etc., and like
wise with cotton, showing the neces
sary expenditures all along the line in 
order to produce these goods, we will 
accomplish much more than by trying 
to show how many bricks it takes to 
build a house or how long it took to 
lay the bricks.

“The idea of our m erchants is tha t 
we would like to see advertising tha t 
would be of an educational nature in
stead of simply tha t intended to dis
credit some other statem ents. We 
wonder if it will not be possible to 
get better results by following this 
course. Of course, the profiteering 
business is taking care of itself at the 
present tim e.”

I will be very glad, indeed, to hear 
from some other m erchants on this 
subject. Jason E. Hammond,

M anager Michigan Retail Dry 
Goods Association.

Success is applied common sense.

Horse Hide Gloves
Workmen prefer Horse Hide Gloves for the reason 

that they are the most economical and practical gloves for 
their work.

There are no misfits in the Hirth-Krause line. They are 
all correctly sized, reinforced and wear like iron.

HIRTH-KRAUSE
Manufacturers of the Genuine Horse Hide Gloves

G R A N D  R A P ID S  M IC H IG A N
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| H o lid a y  G o o d s  |
We are headquarters for HOLIDAY GOODS of all kinds.
Handkerchiefs in fancy boxes, initial or plain; Suspenders and j  

9  Garters in fancy packages, Leather Goods, Fancy Ribbons, Men’s and m 
g  Ladies’ Scarfs, Stationery, Toys, Dolls, Perfumes, Men’s Hosiery in J  
M holiday packing and other novelties.

Let us send samples and prices. g

Quality Merchandise—Right Prices—Prompt Service

Paul Steketee & Sons
I  WHOLESALE DRY GOODS G R A ND  RAPIDS, MICH.

Fac-simile Pattern of

The Old Reliable
Spade and Club 

Overalls

M anufactured O N L Y  by
The Ideal Clothing Co.

G rand R a p id s M ic h ig a n
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AROUND TH E  W ORLD.

Impressions Graphically Recorded By 
Noted Globe Trotter.

D iam o n d  H a rb o r ,  A p ril 9—R an g o o n , th e  
p rin c ip a l c ity  a n d  c a p i ta l  o f B u rm a , is  
s i tu a te d  on  th e  R an g o o n  R iv e r, a b o u t 
tw e n ty -fiv e  m ile s  from  th e  sea . W e le f t  
S in g ap o re  on  th e  a f te rn o o n  of M arch  31 
a n d  d ro p p ed  a n ch o r a t  th e  m o u th  o f th e  
R an g o o n  R iv e r  a b o u t 9 p. m .I A p ril 3, 
w h e re  we w a ite d  u n til  d a y lig h t to  s te a m  
up th e  n a rro w  ch an n e l, finally  to  d ro p  
a n c h o r  a t  7:30 a . m . A p ril 4, a b o u t five 
m ile s  from  th e  c ity .

T h e  R an g o o n  R iv e r is  a  g re a t  w a te r 
w ay , fed  by  th e  m a n y  o th e r  r iv e rs  in  
w h ich  B u rm a  ab o u n d s, th e  g re a te s t  o f 
w h ich , th e  Irrafw addy, is  n a v ig a b le  fo r  
som e 900 m iles .4 T h e  in fluence  o f th e se  
r iv e rs  is  a p p a re n t  fo r m a n y  m iles o u t to  
sea . E a r ly  on  th e  m o rn in g  o f th e  3rd, 
th e  b e a u tifu l b lue w a te r  su d d en ly  b eg an  
to  c h an g e  i ts  co lo r a n d  a ssu m e d  th e  m o s t 
c la ss ic  b lack ish  b row n  h u e . E v en  th o se  
a b ro a d  w ho  live a lo n g  th e  b a n k s  o f th e  
Ohio, M isso u ri a n d  M isssipp i d ecided  th a t  
fo r m u d d y  e ffec ts , th o se  p ro u d  w a te r s  a t  
hom e h a d  m e t th e ir  W ate rlo o . T h e  tid e  
h a s  a  r is e  a n d  fa ll o f som e s e v e n te e n  
fee t, o f w h ich  th e  sm a ll r iv e r  c r a f t  ta k e  
a d v a n ta g e , m ov ing  from  p o in t to  p o in t 
w ith  co n sid e rab le  speed , m in u s  la b o r  o r  
pow er.

A s l ig h te r in g  a g a in s t  th is  v e ry  s w if t 
c u r r e n t  w as  n e c e s sa ry  a t  th e  tim e  w e 
d isem b ark ed , i t  w as  r a th e r  slow  w o rk  
la n d in g  o u r  500 a n d  som e odd  p a ss e n g e rs  
a sh o re . W e, ho w ev er, g o t a  fa ir ly  e a r ly  
s ta r t .

H a v in g  en g ag e d  m o to rs  b y  w ire le ss , 
w e took  a  h u rr ie d  r id e  a ro u n d  th e  c ity  
in  th e  few  c o m p a ra tiv e ly  cool h o u rs  s till  
le f t  us . W e a lso  d rove  som e d is ta n c e  
o u t in to  th e  c o u n try , b u t th e  h e a t  a n d  
d i r t  s tr ip p e d  a  r a th e r  u n in te re s tin g  rid e  
o f a n y  possib le  in te r e s t  t h a t  i t  m ig h t 
o th e rw ise  h av e  he ld  fo r u s . T h is  be ing  
th e  d ry  seaso n  in  B u rm a , th e  la s t  ra in  
h a v in g  fa llen  in  N o v em b er, th e  c o u n try  
is p re t ty  w ell b u rn e d  up  a n d  th e  v e g e ta 
tio n  b row n , r a th e r  th a n  g re e n .

R an g o o n  is  w ell p lan n ed , th e  s t r e e ts  
b ro ad  a n d  w ell pav ed , b u t  a s  a  c i ty  i t  
p re s e n ts  v e ry  l ittle  o f a t t r a c t io n  o r  b e a u 
ty . T h e  people a re , indeed , p ic tu re s q u e  
a n d  o u r  v is i t  w as  e n liv en ed  b y  th e  fa c t  
th a t  i t  w as  o u r  f irs t s ig h t  o f In d ia n  life. 
T h e  p o p u la tio n  o f th e  c ity  is  g iv en  a s  
300,000, m ad e  up  o f B u rm e se , H indoos, 
M o h am m ed an s, C h inese  an d , o f co u rse , 
a  fa ir  s p r in k lin g  o f E n g lish  a n d  fo r
e ig n e rs .

To th e  t ra v e le r ,  h o w ev er, in te r e s t  c en 
te r s  a lm o s t e n tire ly  a ro u n d  th e  B u d d 
h is ts ,  fo r R an g o o n  is  th e  B u d d h is t  
s tro n g h o ld  o f In d o -C h in a . In  fa c t ,  th e  
p ag o d as  o r  s h r in e s  o f th e  B u d d h is ts  
re a lly  fo rm  th e  on ly  g r e a t  o b je c ts  w o r th y  
o f n o te . Of th e se , th e  S hw e D ag o n  p ag o d a  
so fa r  s u rp a s s e s  th e  o th e rs  in  e v e ry  
w ay  th a t  i t  becom es th e  re a l  o b jec tiv e  
p o in t o f th e  to u r i s t ’s  v is i t  to  R angoon .

T h e  sh ap e  o f th e  p ag o d as , w hile  v a r y 
in g  in m in o r d e ta ils , c o n s is t a lm o s t in 
v a ria b ly  o f a  m a so n ry  te r ra c e  in  h ig h  
p lin th , a  bell sh a p e d  body  a n d  a  t i ,  o r 
u m b re lla  sp ire , a  c o n s tru c t io n  fo rm ed  of 
c o n c e n tr ic  r in g s  o f b e a te n  iro n  le ssen in g  
to  a  ro d  w ith  a  sm a ll v a n e  on  th e  top .

T o  d esc rib e  w ith  a n y  fee lin g  o f s a t i s 
fa c tio n  to  e i th e r  you  o r  m yself, th e  m a r 
ve lous  d ig n ity  o f th e  p ag o d a  a n d  is  s u r 
ro u n d in g s , i ts  m a g n itu d e  a n d  b eau ty , 
w ould, indeed , be a  fru it le s s  ta s k . I  h a v e  
re a d  q u ite  _ a  n u m b e r  o f d e sc rip tio n s , 
none  o f w h ich  g av e  m e a  v e ry  defin ite  
id ea  o f w h a t  I re a lly  w a s  to  see  a n d  
s in ce  h a v in g  seen , m u s t s ay  th a t  to  m y  
m ind  th e y  fo rm  a  v e ry  d isap p o in tin g  id ea  
o f w h a t I saw .

T h is  pag o d a , s ta n d in g , a s  i t  does, on 
a  m o u n d  170 fe e t ab o v e  th e  level o f th e  
s u rro u n d in g  c o u n try , h a v in g  a  c irc u m 
fe ren ce  o f 1,355 fee t, a n d  from  i ts  base , 
r is in g  to  a  h e ig h t o f 370 fee t, c an  be seen  
from  m a n y  m iles . In  fa c t, w e g o t o u r 
firs t v iew  o f i t  from  o u r  a n c h o ra g e  fo u r 
to  five m ile s  from  th e  c ity . I t  is  g i l t  
from  b ase  to  su m m it, w h ich  m a k e s  i t  
w o n d e rfu lly  e ffec tiv e  in  su n  o r  m o o n 
lig h t, a n d  is  su rm o u n te d  by  a  “ t i ” o r  
u m b re lla , on each  o f w hose  m a n y  r in g s  
a re  h a n g in g  in n u m e ra b le  gold  a n d  s ilv e r  
bells, a ll  be jew elled .

T h e  p a g o d a  is  re a c h e d  from  th re e  
p o in ts  o f th e  co m p ass . (N o rth , S o u th  
a n d  E a s t—th e  W e s te rn  h a v in g  b een  
closed  fo r  fo r jif ic a tio n )  th ro u g h  a  flig h t 
o f b r ic k  s tep s . T h e  S o u th e rn  e n tra n c e , 
th e  m o s t im p o r ta n t  a n d  th e  one m o s t 
fre q u e n tly  u sed , is co v ered  by  a  s e r ie s  o f 
h an d so m e ly  c a rv e d  te a k  roo fs, th e  c a r v 
in g  a n d  in  som e c a se s  th e  p a in tin g  b e in g  
sy m b o lica l o f B u d d h ism .

T h e  s te p s  th e m se lv e s  a re  w ell w o rn  
th ro u g h  long  a n d  c o n s ta n t u se . O nly 
fo re ig n e rs , ho w ev er, a re  p e rm itte d  to  e n 
te r ,  c lad  in  fo o t w e a r . O n e i th e r  s ide  
o f th e  s te p s  (w h ich  a re  in  fo u r  tie rs ,  
a b o u t 170 in  a ll)  a re  s ta l ls  a t  w h ich  gold  
leaf, flow ers, w ax  ta p e rs  a n d  o th e r  o f
fe rin g s  o f B u d d h a  c an  be p u rc h a se d . 
B eg g a rs  a re  a lso  m u ch  in  ev idence .

C om ing  to  th e  to p  o f th e  s ta i rw a y  one 
finds h im se lf op p o site  th e  la rg e  p ag o d a  
in th e  c e n te r  o f an  open  flagged  sp ace , 
900 fe e t long  by  650 fe e t  w ide . S u r 
ro u n d in g  th e  la rg e  p ag o d a  a re  h u n d re d s  
o f sm a lle r p ag o d as  o r  sh rin e s , e ach  b u ilt  
by  one o f th e  fa ith fu l  a s  a n  o ffe rin g  
to  B u d d h a . T h e  b u ild e rs  o f th e se , a c 
c o rd in g  to  th e  fa ith ,  a re  looked  upon  a s  
s a in ts  on  e a r th  a n d  upon  d e a th  th e y  a t 
ta in  th e  ho ly  re s t .

Som e o f th e m  a re  m a rv e ls  in  b e a u ty  
a n d  d e sig n ; som e show  a  la v ish  e x p e n 
d itu re  o f m oney , w ith o u t a n y  o th e r  r e 

s u lt;  o th e rs  a re  v e ry  p la in ; som e co n 
ta in  th e  im ag e  o f B u d d h a  done  in  m a r 
ble a n d  c ro w n ed  w ith  jew e ls ; som e h is  
im age  on ly  in p la s te r  o r  w ood, each  a c 
co rd in g  to  th e  m e a n s  o f th e  donor, b u t  
a ll acco m p lish in g  fo r h im  th e  sam e  r e 
su lt.  B u d d h a  is re p re s e n te d  in  e v e ry  
conce ivab le  co n d itio n  a n d  p o s itio n , b u t 
he  is  a lw ay s  B u d d h a . In  som e o f th e  
tem p le s  th e re  a re  w o n d e rfu l w ood c a r v 
in g s ; in  o th e rs , p a in tin g s ,  e ac h  r e p r e 
s e n tin g  som e p h a se  in  th e  re lig io u s  o r 
even  p h y s ica l life  o f th e  B u d d h is ts .

T h e re  is  a  c o n s ta n t p ro ce ss io n  o f w o r
sh ip p e rs  s tre a m in g  in  to  m a k e  th e ir  o f 
fe rin g , from  m en  a n d  w om en, d re ssed  
in g a ily  co lo red  a n d  ex p en s iv e  c lo th es, 
to  m en . w om en a n d  c h ild ren  d re s se d  in 
ra g s , som e b u y in g  flow ers, som e ta p e rs  
to  b u rn  a t  B u d d h a ’s sh rin e , som e ric e  
fo r  B u d d h a  to  e a t .  Som e b r in g  gold, 
som e s ilv e r  a n d  som e copper.

W e saw  one old w o m an , v e ry  p o o rly  
c lad , b r in g  a  p a ck a g e  o f go ld  le a f  to  be 
ap p lied  to  th e  p ag o d a , a n d  w h ich  sh e  
h a n d ed  to  a n  a t te n d a n t .  D u rin g  th e  
tim e  th e  w o rk  w as b e in g  done, sh e  p ro s 
t r a te d  h e rs e lf  on  th e  g ro u n d , o ffe r in g  up  
p ra y e rs , o r, ju d g in g  b y  h e r  g if t ,  a sk in g  
th a t  som e sp ec ia l fa v o r be g ra n te d  h e r.

B u d d h a  is fed , B u d d h a  is  b a th e d , h is  
te e th  a re  w a sh ed ; in  fa c t, h e  goes  
th ro u g h  e v e ry  a b lu tio n  k now n  to  m an . 
T he  fa ith  o f th e se  peop le  is  m a rv e llo u s  
a n d  aw e  in sp irin g .

Y ou m u s t im ag in e  th is  w hole  p ic tu re  
s e t  in  a  tro p ica l g a rd e n , w ith  w o n d e rfu l 
palm  tre e s  e x te n d in g  to w a rd  th e  sk y , to  
a  h e ig h t th a t  seem s a lm o s t e q u a l to  t h a t  
o f th e  pag o d a , a lso  te a k  t r e e s  w ith  th e ir  
e n o rm o u s  tru n k s  a n d  s p re a d in g  b ra n c h es . 
T h en  im ag in e  th is  scen e  a t  n ig h t  w ith  a  
fu ll m oon c a s tin g  i ts  g leam  on  th e  go lden  
s p ire  a n d  sh ad o w s in to  re m o te  co rn e rs , 
s ta r s  p eep in g  th ro u g h  tre e  to p s  a n d  s h in 
in g  o v er m y riad s  o f s teep le s , can d les  
b u rn in g  befo re  th e  s h rin e s , a n d  w ith  i t  
a ll th e  c o n s ta n t m u s ic a l tin k lin g  o f th o u 
s a n d s  o f bells  a s  th e y  a re  b e in g  sw ay ed  
by  th e  w ind ; th e  w a il o f th e  b e la ted  p il
g rim  s ay in g  h is  p ra y e rs ,  a ll o f w h ich  
m ak e s  a n  im p ress io n  n o t soon to  be fo r 
g o tte n .

W e v is ite d  th e  p a g o d a  in  th e  a f t e r 
noon, d u r in g  e a r ly  e v en in g  a n d  a g a in  a t  
m id n ig h t. W ith  th e  m oon s t r a ig h t  above  
u s in  th e  sk y , i t  w as  w ith  r e g re t  t h a t  w e 
w ere  com pelled  to  te a r  o u rse lv es  a w a y  
from  th is  fa s c in a tin g  scen e  in  o rd e r  to  
sec u re  som e r e s t  p re p a ra to ry  to  th e  
fa tig u e  o f th e  fo llow ing  day .

W e s ta y e d  th a t  n ig h t  a t  th e  M in to  
M ansion  H o te l, a  v e ry  e x ce lle n t h o te l 
fo r th e  O rien t. O u r ro o m s w e re  la rg e  
a n d  cool. W e w ere  fu rn ish e d  w ith  b a th s  
su ch  a s  th e  c o u n try  a ffo rd s—sh o w ers  
th a t  sh o w er o v e r th e  e n tire  b a th  room  
flbor (w h ich  h a s  a  d ra in  a t  one en d ) 
w ith o u t re g a rd  to  th e  o th e r  c ru d e  n e c e s 
s itie s  w ith  w h ich  a  b a th  room  is  u su a lly  
fu rn ish e d . W e s le p t in  good b ed s  on  
c lean  linen  u n d e r  h e av y  m o sq u ito  n e t 
tin g  a n d  to  th e  tu n e  o f e le c tr ic  fan s . 
W h ile  q u ite  a  few  a n ts  o f v a r io u s  sizes, 
s h ap e s  a n d  colors, w a lk  o v e r y o u r fe e t 
in  th e  m o rn in g  a n d  b u g s  o f som e s ize  
a p p e a r  a t  b a th  tim e , th is  h a rd ly  i n te r 
fe re s  w ith  y o u r n e rv e s  in  th e  O rien t.

D u rin g  th e  d ay  a n d  la te  in  th e  ev en in g , 
n a tiv e  d a n ce rs  g ra c e d  th e  c o u r ty a rd  of 
th e  h o te l. T h e  d an ce  c o n tin u ed  w ith  
s h o r t  in te rm is s io n s  fo r th e  b e s t  p a r t  of 
tw elve  h o u rs . T h is  is  th e  sole e n te r ta in 
m e n t t h a t  th e  B u rm e se  fu rn ish e s  fo r h is  
g u e s t, a n d  th e se  d an ces , a s  a  ru le , la s t  
th ro u g h  th e  e n tire  n ig h t. T h e  d an c in g  
is a lm o s t e n tire ly  one m o tion  a n d  b e 
com es m o n o tonous.

T he  w om en a re  y oung , b u t b e au ty , a s  
w e know  it, is d ifficu lt to  find in a n y  o f 
th em . T h ey  a re  d re s se d  in m o s t g o r
g eo u s  co lo red  s ilk s  a n d  u se  m u ch  pow der 
on th e ir  faces . D u rin g  th e  re s t in g  pe rio d  
th e y  sm oke  la rg e  b lack  c ig a rs , a  cu sto m  
in  w hich  a ll B u rm e se  w om en indu lge . 
T h e  m u s ic  is r a th e r  tu n e fu l in  sp o ts , 
d ru m s  of d iffe ren t to n es  a n d  o f w h ich  
th e re  a re  a  g r e a t  n u m b e r b e in g  th e  le a d 
ing  in s tru m e n ts .  B ells  o r g o n g s  o f v a r 
ious to n es  a re  a lso  u sed  a n d  a  lit t le  re e d  
in s tru m e n t,  like  a  c la r in e t,  g ive  o u t a  
p e c u lia r  w ail, th e  k in d  th a t  y ou  im ag in e  
w ould  c h a rm  th e  w ild  b e a s ts  o f  th e  fo r 
e s t. T h e re  w ere  a lso  In d ia n  s le ig h t-o f-  
h a n d  p e rfo rm ers  w ho, r ig h t  u n d e r  o u r  
v e ry  eyes , g a v e  a n  ex h ib itio n  in  le g e r
d em a in  w h ich  w ould  h a v e  p u t  to  sh am e  
th e  a v e ra g e  v au d ev ille  a r t i s t  in  th e  sam e  
line  a t  hom e a n d  w ho  h a s  lig h ts  a n d  a  
s ta g e  to  he lp  dece ive  you.

T h e  w o rk in g  e le p h a n ts  a re  one o f th e  
s ig h ts  o f R an g o o n . B esid es  po sin g  fo r 
th e  c a m e ra  o f th e  to u r is ts ,  th e se  e le 
p h a n ts  h an d le  e n o rm o u s  logs o f te a k  
w ood fo r  p ra c tic a l  p u rp o se s . T h e y  pu ll, 
p u sh  a n d  lif t, so m e tim es  d o in g  a ll th re e  
a t  once, p lac in g  th e  logs in  p o sitio n , 
e i th e r  to  be e a s ily  c a r r ie d  a w a y  a t  h ig h  
w a te r , o r, fo r  th e  saw . T h e  w o rk  is  
v e ry  heav y , b u t th e  e le p h a n t see m s  to  
e n jo y  it.

T h e re  is  one v e ry  n ice  d riv e  in  R a n 
goon—a ro u n d  V ic to ria  L a k e  a n d  P a rk .  
A b an d  c o n ce rt is g iv en  la te  e v e ry  a f t e r 
noon a n d  w ith  i t  o c cu rs  th e  g a th e r in g  
o f th e  se lec t. T h e  tu rn o u ts  a re  v e ry  
e le g a n i—fine h o rse s  a n d  h a rn e ss ,  a 
co ac h m a n  in  f ro n t a n d  tw o  s e r v a n ts  b e 
h ind .

B efo re  noon th e  seco n d  d ay , w e w ere  
q u ite  re a d y  to  go  a b o a rd  sh ip , a lth o u g h  
we d id  n o t s a il  u n til  th re e  in  th e  a f t e r 
noon, fo r R an g o o n  is  a lm o s t th e  w a rm e s t 
p o r t  w e h a v e  so f a r  v is ite d .

W h a t is y e t  to  com e w e kn o w  n o t, b u t  
a re  re a d y  fo r w h a te v e r  fa te  m a y  h a v e  
in s to re  fo r us, a s  in  a b o u t a n  h o u r  w e 
d isem b a rk  on  th e  w a y  to  C a lc u tta  fo r 
o u r  in la n d  tr ip  th ro u g h  In d ia .

J u l iu s  F le isc h m an .

As Your Stock Breaks Up
Keep in mind our COMPLETE STOCK of

SEASONABLE GOODS
Mackinaws Warm Lined Coats

Wool and Cashmere Hose 
Mittens Gloves

T)aniel *fm Vatton & Company
G R A N D  R A P I  D S

The Men’s Furnishing Goods House of Michigan

Watson-HigginsMlg.Co.
GRAND RAPIDS. MICH.

Merchant 
Millers

Owned by Merchants

Products sold by 
Merchants
Brand Recommended 

by Merchants

NewPerfectionFlour

i Packed In SAXOLINPaper-lined 
Cotton, Sanitary Sacks

You Make
Satisfied Customers

w hen you sell

“ SUNSHINE”
FLOUR

BLINDED FOR FAMILY USE

THE QUALITY IS STANDARD AND THE 
PRICE REASONABLE

Genuine Buckwheat Flour 
Graham and Corn Meal

J F. E e s le y  M illin g  C o
T he Sunshine Mills 

PLAINWELL, MICHIGAN

NON E BETTER 
AT ANY PRICE*

NO
GROCER’S 
STOCK IS 

COMPLETE 
WITHOUT 

IT

L E E  <S C A D Y
WHOLESALE DISTRIBUTORS

DETROIT—SAGINAW—KALAMAZOO—BAY CITY
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M ichigan P ou ltry, B u tte r and Egg Asso
ciation.

P re s id e n t—J .  W . L yons, J ac k so n . 
V ic e -P re s id e n t—P a tr ic k  H u rle y , D e

tro it .
S e c re ta ry  a n d  T re a s u re r—D r. A . B e n t

ley, S ag in aw .
E x e c u tiv e  C o m m itte e—F . A . J o h n so n  

D e tro it;  H . L . W illiam s, H ow ell; C. J .  
C h an d ler , D e tro it.

A Case of Mistaken Identity.
The lady entered the grocery store 

and, after pausing a mom ent to sam
ple the contents of a box of salted 
almonds, addressed a pleasant-looking 
man standing by the counter.

“W hat are eggs, to-day?” she asked. 
“Eggs, madam ?” he replied cour

teously, “W hy eggs, to-day, as yester
day, are the oval-shaped, shell-covered 
product of the hen, the duck, the 
goose and other members of the feath
ered tribe. Biologically speaking, 
they are nothing more than germ 
cells—”

“Indeed! V ery clever,” said the 
lady, with a smile. “But tha t is not 
what I wished to learn. Perhaps you 
can tell me what a dozen eggs come 
to—”

“I am not a prophet, madam,” said 
the man politely. “W hat a dozen eggs 
will come to depends upon two fac
to rs—what kind of eggs they are, and 
w hat you use them  for. If they are 
alligator’s eggs they will come, under 
propitious conditions, ultimately, to 
suit-cases, slippers, or gun-cases; but 
if you refer to hen’s eggs, as I pre
sume you do, they may come to an 
omelette. They may come to a 
scramble. They may come to grief. 
If a broody hen sets on them  they 
may come to life, an'd the same re 
sults can be obtained by substituting 
an unm aternal incubator for the for
m er; but this is, I am told, a m ost 
uncertain venture due to a large num 
ber of factitious causes, but general
ly to im perfections in the egg itself.” 

The lady’s gracious smile faded 
away. She had apparently had enough 
facetiousness for the time being.

“Young man,” she said, somewhat 
severely, “will you tell me how high 
eggs are to-day, or not?”

“I should be pleased to, madam ,” he 
replied, “but alas, that also depends 
entirely upon the individual egg. You 
never can tell how high an egg is 
until you have opened it.”

“You will excuse me, young man,” 
the lady retorted  huffily, “but you do 
not seem to understand your position. 
I want freshness in the eggs not in 
those who sell them. Do you for one 
mom ent imagine tha t I can continue 
to  buy things at this shop if my en
quiries are m et with such frivolity?” 

“I have tried to answer your ques
tions not only truthfully, but cour
teously, madam,” replied the man, 
“and I am sorry if I have offended. 
But even then, I don’t see why you 
should visit your displeasure upon the

genial proprietor of this store, be
cause of any seeming delinquencies 
of mine.”

“Not visit my displeasure upon the 
proprietor when he employs a fresh, 
im pertinent, silly and frivolously 
facetious person like you?’

“Oh, but he doesn’t, madam,” pro
tested the young man. “I am P ro 
fessor Dwiggins, the new instructor 
in English at the high-school, and, like 
yourself, have come here to enquire 
into the m arket price current of a 
tolerable grade of cold-storage poul
try  germ, suitable for introduction 
into polite society at a little dinner 
Mrs. Dwiggins and I are giving to 
the school commissioners this even
ing.”

The Butcher’s Mission in Life. *
Every one of us, regardless of what 

our occupation may be, has a certain 
mission in life. Some of us perform 
this mission honestly and efficiently, 
and thus help the world to progress 
and win for ourselves the friendship 
and gratitude of humanity, while 
others slack, thus retarding the de
velopment of civilization.

The butcher’s mission is an extrem e
ly im portant one, although he himself 
all too frequently does not realize that 
fact. F irst of all, of course, it is his 
duty to live an honorable life and to 
play the game square with his fellow 
men and women.

However, he has a misson in the 
world of business which is distinctly 
his own, apart from his general duties 
to the world. H is mission, in brief, is 
to retail to the public good, whole
some, sanitary m eats as economically 
as possible. M ost butchers perform  
this mission efficiently and econom
ically, although the public does not 
always give them  due credit for it.

Bone Taint in Corned Beef.
See tha t the m eat is absolutely free 

from bone ta in t before it goes into 
pickle. If this exists it will grow 
worse throughout the entire time it is 
in the vat. If the m eat is absolutely 
sound before it goes into the vat, then 
the taint is evidently due to your pack
ing. All beef tha t is corned, and 
rum p beef especially, should never be 
packed tightly  in the vat, as this p re
vents the pickle from perm eating the 
m eat as it should. This condition re 
sults in the outer part of the m eat be
ing corned properly, but the inner 
part, and especially the part around 
the bone, being tainted, as the pickle 
is not able to preserve it. Pack your 
m eat more loosely; it is a good plan 
to let it practically float. Before go
ing into the vat the m eat around the 
bones in the rum ps tha t are to be 
corned should be loosened with a 
long, thick-bladed knife, thus giving 
the pickle a chance to perm eate it.

Calls the Appetite”

NUTMARGARIN
OLEOMARGARINE

f™E GL DDt* NÜT BUTTfflCO.CHIcjlGO

ill
fi!
0ft n 
i  Uf
%

WE ARE

E X C L U S I V E
DISTRIBUTORS

FOR

“Dinner Bell”
ALWAYS FRESH AND SWEET

M. Piowaty & Sons of Michigan
MAIN OFFICE, GRAND RAPIDS, MICH.

Branches: Muskegon, Lansing, Bay City, Saginaw, Jackson,
Battle Creek, Kalamazoo, Benton Harbor, Mich.; South Bend, Ind. 

OUR NEAREST BRANCH WILL SERVE YOU

“WORCESTER SALT f 9

Takes the "Cus" Out of Customers

SEND US YOUR ORDERS

BUTTER
CHEESE
IVORY Non-hardening 
TABLE
SPECIAL FARM 
BLOCK STOCK

ALT

It Pays the D E C T  
To Sell the I

K E N T  S T O R A G E  C O ., G rand R ap id s, M ich ig a n
DISTRIBUTORS

M. J . D a rk  &  S o n s
Wholesale

Fruits and Produce
1*6-108: Fulton St., W .

1 and 3 Ionia A ve., S. W .

Grand Rapids, Michigan

WE .HANDLE THE BEST GOODS OBTAINABLE 
AND ALWAYS SELL AT REASONABLE PRICES

M. J. DARK 
Better keome et Mese 
22 feere esperleeee
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Heraldic Apples.
The landscape gardener has so long 

and so persistently improved upon 
nature that now the fruit grower 
thinks he has a right to try. Any 
person who wants a supply of apples 
bearing his family crest has only to 
send an illustration of it to certain 
growers at Montreuil, France, and 
he will duly receive the fruit the fol
lowing season by paying the price.

The desired end is attained by grow 
ing the apples in paper bags, and these 
are slipped on when the fruit is about 
the size of a walnut. Being thus 
sheltered from the sun the apples do 
not color as they swell, and when 
fully grown still remain green or yel
low.

As soon as they reach their m axi
mum size the bags tha t cover them  
are replaced by others, on the side of 
which the desired crest or coat of 
arm s has been cut like a stencil. The 
sun can now penetrate to tha t part 
of the apple exposed and redden it 
thoroughly, so tha t when the bag is 
again w ithdrawn the device is seen 
standing out in red upon the green 
surface.

To obtain the opposite result—tha t 
is, a green device on a red ground— 
the second bag is not used, but the 
pattern is cut out in paper and stuck 
on to the fruit, the sun coloring all 
the exposed parts but leaving green 
the crest or other device which the 
paper forms.

Many Parisian fruiterers exhibit for 
sale apples with the coat of arm s of 
the allied countries printed upon 
them ; others have them  with m ono
gram s, Christian names, arrow  pierc
ed hearts and other tender devices.

Limburger Cheese Strong Evidence in 
This Case.

A story that smells of Charlie Chap
lin comes from K ansas City, where 
two butcher-grocers are defendants, 
a woman who planned to start a rival 
store is plaintiff, and a limburger 
cheese is strong evidence in a suit for 
$75,550 damages. According to peti
tion of Mrs. Ernie Adams, plaintiff, 
she went to the near-by store of John 
C. Schmidt and his son, Charles W. 
Schmidt, and there purchased some 
limburger cheese. W alking home 
with the cheese, Mrs. Adams said she 
opened it only to find it so old it had 
lost its natural and norm al solidity. 
She found the cheese “very objection
able and sensitive to the smell,” she 
specifies.

Then Mrs. Adams sought to return 
it, she says, handing it back to Mr. 
Schmidt and telling him to take back 
his cheese, whereupon, her petition 
states, w ithout cause or provocation, 
unlawfully, wickedly and viciously the 
defendant did seize the cheese and 
hurl it at the plaintiff’s head. Mrs. 
Adams says the cheese struck her with 
great force on the head, filling her 
eyes and her hair, covering her 
clothes, neck and shoulders, and 
creating a great and sickening stench.

Jellies Go With Meat.
The Palace M arket has adopted 

som ething new in sidelines. Their 
regular stock is a line of m eat sold 
to the best class of customers. The 
sideline is a well-selected and tem pt
ing array of jams, jellies, pickles and 
relishes.

W hen asked how they came to 
start selling produce, which seems so 
contrary to one’s idea of a butcher’s 
stock, the reply was: “W ell, aren’t
these the things you think of when 
you think of preparing your meat? 
Anyway, we are selling them .”

And they are, too. The stock is 
kept ever before the customer, next 
to the glass of the counter; and buy
ing has become such a habit with their 
trade that a m eat order is seldom 
given w ithout its accom panying order 
of relish or jam.

Missouri Melon Shipments Below  
1919.

This season’s movement of w ater
melons from Missouri amounted to 
about 3,000 cars, according to final 
tabulations. This am ount was fully 
500 cars less than shipments in 1919. 
The yield also was somewhat less 
than last year and was locally esti
mated as about one-third of a carload 
to the acre. St. Louis, Chicago and 
Kansas City received the bulk of the 
carlot shipments, although numerous 
shipments were made also to the 
sm aller city m arkets of the Mississippi 
Valley. A grow er’s association in the 
Southeastern part of the State suc
cessfully handled about 30 per cent, 
of the shipments from that section, 
grading, weighing and counting the 
melons as they were loaded in cars.

Preparing Hides for Shipment.
Before handling remove excess of 

salt by sweeping or shaking. Bundle 
properly according to the nature of 
the hides or skins. Tie all bundles 
tightly  and securely, and tag each 
one. Be sure that the tag  cannot 
come off, and see that it is clearly 
and lastingly addressed. A fter the 
preparation for shipment, ship 
prom ptly.

A smile is your best reference and 
introduction.

In all Sizes airtight tin packages 
from 8 oi. to 100 lbs.

ORDER FROM YOUR JOBBER

You, Mr. Dealer, 
Listen!
Do you sell B e l-C ar-M o  mechanically? Just 
opening the box and tak ing  out the tins  
and setting them on the counter?

OR-----
Are you well posted on the fact th a t Bel- 
C ar-M o Is the lowest priced Food Staple  
on the m arket? Does your knowledge ex 
tend to the fact th a t it  is one of the g re a t
est nourishing foods you can sell? Is It  
being served in your own home so th a t you 
can give your customers firs t-hand  In fo rm a
tion on its value? You can go the lim it in 
guaranteeing the Q uality  of B e l-C a r-M o ; 
but you m ust believe a statem ent yourself 
before you can convince others.

START TO-DAY
H A V E  IT  S E R V E D  A T  H O M E — T H E N  
YOU C A N  T A L K  C O N V IN C IN G L Y  ON IT S  
V A L U E .

W E  A R E  H E A D Q U A R T E R S  
W H O L E S A L E

F ru its  and  
V e g e ta b le s

Prompt Service Right Prices 
Courteous Treatment

Vinkemulder Company
G R A N D  R A P ID S  M IC H IG A N

Watch this
canned-in-its-own-milk idea

G-R-O-W
It isn ’t often that y o u ’ll find a product that s just as fresh, 
nourishing and juicy w h en  it’s poured from a can as 
w h en  it com es from M other Nature s very doorstep.
T hat’s o n e  of the reasons w hy the A m erican housew ife  
has m ade a kitchen com panion  of Baker s Fresh Grated  
C oconut— it’s all of the coconut m inus the shell.
But the dem and for this canned-in-its-ow n-m ilk coconut 
is not nearly as b ig  NOW as it s going to b e . Just you  
w atch it GROW under the stim ulus of w ell-p lanned  
national advertising.

THE FRANKLIN BAKER COMPANY
Philadelphia, Pa.

Baker’s Dry Shred

fashioned sugar- 
cured kind is also 
s o ld  — in  paper  
cartons.
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Michigan Retail H ardw are  Association.
P re s id e n t—J . H . L ee , M uskegon .
V ic e -P re s id e n t—N o rm a n  G. P o p p , S a g 

inaw .
S e c re ta ry —A r th u r  J .  S co tt, M arin e  

C ity .
T re a s u re r—W illiam  M oore, D e tro it.

What the Hardware Dealer Can Do 
in November.

W rit te n  fo r  th e  T ra d e s m a n .
W ith the presidential campaign out 

of the way and the holiday season 
now opening in prospect, improvement 
may be looked for in business. The 
shrewd hardware dealer will, in the 
approaching holiday season, put his 
very best efforts into selling, and will 
utilize his business-getting opportuni
ties to the utmost.

For it is now time for the hardware 
dealer to consider his Christm as sell
ing campaign. Not that the Christm as 
campaign commences this early in 
November; but it is necessary to plan 
a long distance ahead, and now is  the 
time to begin planning.

Indeed, in November, the dealer will 
be putting  the finishing touches on 
his preparations for Christm as trade. 
As with other rush seasons prepar
atory work ahead of time will tend to 
make the actual selling while the sea
son is in progress run more sm ooth
ly. E verything in the way of p repara
tion should be completed before the 
end of November; since with the first 
of December the actual Christmas 
selling campaign should be launched.

Before Christm as comes T hanks
giving Day; and as a prelim inary to 
Thanksgiving Day the hardware store 
can give a decidedly holiday aspect to 
some of its displays. At this season 
of the year a great many people think 
of brightening up the home for the 
w inter months. Perhaps some m em 
ber of the family is coming home from 
college for the Holidays; perhaps it is 
merely the desire to offset the dull, 
leaden skies outside; anyway, coinci
dent with fall housecleaning, oppor
tunities will disclose themselves to 
effect little improvem ents. This 
floor may need waxing or re-varnish
ing; the wall-finish in a certain room 
may require a second coat. •

So, early in November, the hard
ware dealer can start a “Brighten Up 
for the Holidays” advertising cam
paign. Feature the idea in your news
paper space and window displays, and 
talk it up with your customers. Put 
on dem onstrations of floor finishes, 
floor wax, wall tints and similar lines 
to show to the general public how 
easy it is for »he am ateur decorator 
tc handle this work in spare lime.

A nother line of advertising in this 
connection will take for its slogan 
“Turn your odd moments into prop
erty  values.” You can point out 
that the decoration of a room or any 
similar improvement adds to the 
value of property; and it adds, not

merely the price of the materials, but 
the value of the time spent in decor
ating. W here the property owner 
himself does the decorating, he is 
converting his time into invested cap
ital. Most people with slack moments 
at their disposal never realize this 
aspect of a lot of work they can do 
about the house. I t is for the hard
ware dealer’s advertising to educate 
them.

The interior finishes follow logically 
the conclusion of the fall paint cam
paign out of doors, and the pushing 
and sale of these lines will help keep 
the paint departm ent busy.

In connection with your “Brighten 
Up for the H olidays” campaign, other 
lines besides indoors paint specialties 
can be pushed. For instance, there 
are little repair jobs that require a t
tention in alm ost every home—defec
tive locks and door bells, broken win
dow catches, worn out lengths of 
stove pipe, cracked window panes. A 
new coal scuttle may be needed, or an 
ash sifter, or some other stove ac
cessory. Suggest these and other ap
propriate lines in your newspaper ad
vertising and window display. The 
sales may individually be small, but 
every little bit helps.

A nother line of selling activity is a 
“Get Ready for W in ter” drive. In 
this connection you can display and 
feature a lot of lines—catches and 
pulls for storm  doors, glass and putty 
for storm  windows, w eather strip, 
stove and heater accessories, and the 
like.

In a display like this the great thing 
is to get the idea across to the cus
tom er. The basic idea is the thing. 
Your object is to get the passerby 
really thinking seriously about the ap
proach of w inter, and the necessary 
preparations for cold w eather. “P re
pare for winter, and prepare before 
w inter actually comes,” is the idea to 
drive home with all the advertising 
force you can m uster. W ith this you 
can link, if you desire, the further idea 
of utilizing the long w inter evenings 
to get the sum m er stuff in shape; as,

Sand Lime Brick
Nothing as Durable  

Nothing as F ireproof 
Makes Structures B eautifu l 

No Painting  
No Cost fo r Repairs  

F ire  Proof 
W eath er Proof 

W arm  In W in te r  
Cool In Sum m er

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Co., Kalamazoo 
Saginaw Brick Co., Saginaw 
Jackson-Iansing Brick Co., Rives 

Junction

SIDNEY ELEVATORS
WiU reduce handling expense and speed 
up work—will make money for you. Easily 
installed. Flans and instructions sent with 
each elevator. Write stating requirements, 
giving kind machine and sire platform 
wanted, as well a sh eigh t. W e will quote 
a money saving price.

S id n e y  E le v a to r  M n fg . C o . ,  S id n e y ,  O h io

Jobbers in A ll Kinds of
BITU M IN O U S COALS 

AND COKE
A. B. K now lson Go.

203-207 Powers'Theatre Bldg., Grand Rapids, Mich.

OFFICE OUTFITTERS
LO O SE L E A F  SP E C IA LIS TS

237-239 PearlTSt. (near the ^bridge) Grand Rapids

Pioneer Broom Co.
Amsterdam, N. Y.

Makers of
H ig h  G rade B r o o m s

Michigan Jobbers:
Symons & Moffett Co., Flint 
Sturgis Grocery Co., Sturgis 
Moulton Grocer Co., Muskegon
Ask for “Comet,” “Banker,” 

“Mohawk” or “Pioneer” 
brands.

Krekel-Goetz Sales & Supply Co. 
Grand Rapids, Mich.

Michigan Representatives
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for instance, in the painting of lawn 
seats and veranda chairs, oiling win
dow screens before storing them for 
the winter, etc.

In window displays of this sort, it 
is well to use show cards freely, to 
help bring home your message to the 
customer. Show the goods and at 
the same time efnbody your sugges
tions in a series of show cards. “A 
storm  window is no better than its 
w orst pane—mend the broken pane.” 
is a suggestion in point. “Paint the 
porch chairs before you put them 
away” is another slogan—and so on, 
down the line.

A nother great help in securing ef
fective window displays is found in 
seasonable decorations. The good 
window trim m er not merely shows 
seasonable goods but emphasizes their 
seasonableness by timely accessories. 
W ith alm ost every timely line, some 
decorative accessory can be secured 
which will help out the seasonable 
effect.

Thus, with a display whose keynote 
is the im minent approach of winter, 
artificial snow and artificial ice help 
out the effect. For snow flakes, use 
bits of cotton batting  suspended by 
very fine threads. For ice and snow, 
a piece of plate glass edged with com
mon salt will make a realistic effect. 
Earlier in the month the Thanksgiv
ing pumpkin gives a seasonable a t
mosphere to the holiday window. 
Then, the winter effect can be secur
ed by contrast; as w ith a fireplace 
showing im itation coals—electric bulbs 
glowing through red crepe paper. The 
suggestion of w inter cosiness indoors 
carries with it the corresponding sug
gestion of w inter chill without.

Quite often elaborate seasonable ef
fects can be worked out, where the 
window trim m er has time, space and 
equipm ent at his disposal; but some 
of the neatest and m ost appealing ef
fects are, often, decidedly simple.

One of the m ost effective of the 
seasonable displays is a “W inter Com
fort W indow.” This can embody 
various items, according to the lines 
you desire to feature. The commonest 
type of display is the mantel grate 
with glowing imitation coals, a small 
table with an electric or oil reading 
lamp, perhaps a coffee percolator, and 
o ther items. W ith the help of cur
tains, screens and similar accessories 
the com fort idea can be driven right 
home to every passer-by. This com
fort idea will link up with a good 
many lines of stock—ranges, oil, gas 
and coal heaters, gas and electric 
grates, weather strip, electric, oil and 
gas reading lamps, candles and candle 
sticks, and all sorts of stove acces
sories.

The w inter-com fort idea, the bright- 
en-up-for-holidays idea, the get-ready- 
for-winter idea, and all the rest, lead 
up logically to the climax of the year’s 
business, the Christm as campaign. As 
I have stated, now is the time to get 
the last of your p reparatory  work 
completed, in order to get your C hrist
mas campaign launched the first thing 
in December.

Your preparatory work will include 
the rearrangem ent of the store in ter
ior for Christm as trade, which should 
be planned on paper before any thing 
is shifted. Then, outline your series 
of Christm as displays, tim ing one of

the best for comparatively early in 
the season. If you are likely to need 
extra Christmas help, make your a r
rangem ents early; and, if possible, a r
range for your tem porary helpers to 
put in a few hours a week before the 
rush actually sets in, so tha t they 
may get at least a little familiar with 
the business. Then, too, you can 
prepare practically all your Christmas 
newspaper advertising in advance. Of 
course, when the time comes an item 
here and there may have to be chang
ed; but tha t will be easier than pu t
ting together a big advertisem ent 
when you are fairly rushed off your 
feet by other duties.

P reparatory  work of this sort will 
help later; and it is work that can 
and should be done between now and 
the end of November.

V ictor Lauriston.

Union Cooties of the Great Unrest.
Last W ednesday afternoon a big 

truck loaded with crates of glass bot
tles of the capacity of a pint was 
being driven out Jefferson avenue 
near H astings street. One layer of 
crates filled the body of the truck, 
which was not very high, while an
other layer rested on top of these.

Persons in a car following the load 
of bottles noticed as they approached 
that the box at one of the rear cor
ners of the truck was gradually being 
jolted over the edge. The driver of 
the passenger car speeded up and 
drove alongside the truck, giving the 
union driver of the la tte r w arning of 
the impending accident by pointing 
to his load.

The truck driver turned sharply 
tow ard the curb and at the same 
time, put on his brakes, nearly h it
ting another truck standing at the 
curb in the process. The check in the 
truck’s career was so abrupt tha t the 
box of bottles which had for the min
ute past been barely balancing on 
the edge, toppled off as the car stop
ped, and hit the pavement w ith a 
crash that sounded as if $10,000 w orth 
of plate glass windows had been 
smashed. It was a big crate, holding 
possibly 100 or maybe twelve dozen 
bottles.

W hat did the driver of the truck 
do when he heard the crash and 
realized what had happened?

W hy, he just laughed.—D etroit Sat
urday Night.

Is your mind on your business 
through the business day, or is it 
wandering to sports, or some other 
non-essential?

evEREADy
' s t o r a g e  b a t t e r y

PEP
G uaranteed  1 ^  years 

and  a size for 
YOUR car

SHERW OOD HALL CO., LTD.,
D istributors

Local Service Station, 
Quality Tire Shop, # 

117 Island S treet,
________ Grand Rapids, M ichigan.

One Hundred Dollars Reward
The above rew ard w ill be paid for 

Inform ation leading to the arrest and 
conviction of the parties who stole my 
Buick auto from  the residence of C. C. 
Haw es, North M ain S t., Ishpem lng, 
Mich., on the evening of Sunday, Oct. 
24. The car was a 5 passenger touring  
car, 1921 Model, M ichigan License, No. 
409733; factory number, No. 699851; 
engine number, No. 714492. H ad no 
rim  or spare tire  on the back of car. 
Only one iron band on which the rim  
is fastened. Had spot-ligh t, w ith  reel 
attachm ent, and tw o auto robes. 
Speedometer registered 1548 miles 
when stolen. W ire  Cloverland Auto  
Co., M arquette, M ich., or Chief c f 
Police, Ishpem ing, M ich. R IC H A R D  
Q U A Y L E , Gwinn, M ich.

Michigan Motor Garment Co.
Greenville, Mich.

6 Factories—8 Branches

H . L e o n a r d  & S o n s
A?̂ m/?ON STlfEETE Grand Rapids, Michigan

Splendid Merchandise

T oys--Novelties~DoIls
Chinaware, Glass, Silverware

W e could no t enum erate  the  thousands 
of articles show n on our sam ple tab les—sam ples 
alone covering 20,000 square  feet. W e show  
th e  very  best of the  A m erican  m arke t and 
d irect im portations of E u ropean ' goods from  
over Tw elve Hundred Factories.

Business is splendid w ith  us and  w ill be 
the  sam e for anyone handling  our line.

WRITE FOR CA TALO G
W e especially invite a  personal visit to  our 

show room s—w hich is th e  only w ay  to  do 
justice to  our lines.
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Grand Council of M ichigan U . C. T.
G ran d  C ounse llo r—H . D. R an n ey , S a g 

inaw .
G ran d  J u n io r  C ounse lo r—A. W . S te v 

en so n , M uskegon .
G ran d  S e c re ta ry  — M o rris  I le u m a n , 

Jac k so n .
G ran d  T r e a s u re r—H a r ry  H u rle y , T r a v 

e rse  C ity .
G ran d  C o n d u cto r—H . D. B u llen , L a n -  

8 G ran d  P a g e —G eorge E . K elly , K a la -
m azoo.

G ran d  S en tin e l—C. C. C arlis le , 
q u e tte .

M ar-

Saginaw Council Establishes a W orld 
Record.

S ag in aw , N ov. 1—O cto b er 16, 1920, w ill 
go dow n in h is to ry  a s  b e in g  th e  d a y  
w hen  S ag in aw  C ouncil e s ta b lis h e d  a  
w orld  reco rd  fo r th e  n u m b e r o f c a n d i
d a te s  in it ia te d  in to  th e  o rd e r  a t  one s e s 
sion . , ..

W h en  th e  final c o u n t w as  ta k e n , th e  
S e c re ta ry ’s books re v e a led  th e  n a m e s  of 
105 m en , good a n d  tru e , w ho h a d  p a sse d  
th ro u g h  th e  p o rta ls  o f th e  on ly  s e c re t  
o rd e r  o f tra v e lin g  m en  in  ex is tan c e .

It w as a  m e e tin g  n e v e r  to  be fo rg o tte n  
a n d  th r i lled  th e  h e a r ts  o f th e  400 m en  
in a tte n d a n c e . In  fa c t, i t  c au se d  su ch  a  
s t i r  th a t  a r ra n g e m e n ts  w e re  m ad e  b e fo re  
th e  m e e tin g  w as  a d jo u rn e d  to  p u t  on  a n 
o th e r  c am p a ig n  a n d  d u p lic a te  th is  w o n 
d e rfu l fe a t  a t  th e  D ecem b er m e e tin g .

"L ook  o u t. C ad illac , com e on G ra n d  
R ap id s ,"  is  th e  w a tch w o rd  o f th e  h o u r 
a t  th is  w ritin g  am o n g  S a g in a w ia n s , fo r  
to -d a y  S ag in aw  is  th e  second  la rg e s t  
C ouncil in  M ich igan  a n d  on ly  s h o r t  a b o u t 
fifty  m em b ers  o l be in g  th e  la rg e s t  in  th e  
S ta te . W e can  a s s u re  C ad illac  th a t  w e 
w ill h av e  m ore  to  s a y  a b o u t f ir s t  p lace  
a f te r  o u r  m e e tin g  in  D ecem ber.

O w ing to  illness  o f m a n y  m o n th s  d u r a 
tion  a n d  m u ch  to  m y  re g re t ,  th e  w r ite r  
w as  u nab le  to  be  a t  th e  b ig  a ffa ir , b u t  
I sh a ll t ry  to  g ive you a  p ic tu re  o f w h a t 
took  p lace. .

H ad  you b een  w ith in  so u n d in g  d is ta n c e  
of S ag in aw  on th is  sp ec ia l n ig h t you  
w ould  have  b een  led  to  believe th e  e n tire  
c i ty  had  le t loose i ts  no ise  m a k in g  pow er. 
T h e  w rite r , in  a n  a r tic le  p u b lish ed  r e 
cen tly , p re d ic te d  a  c la ss  o f a t  le a s t  100 
c an d id a te s  a n d  on  s ev e ra l o ccas io n s  w as  
k id d ed  fo r m a k in g  su ch  a n  o u tla n d is h  
s ta te m e n t.  T h e  tro u b le  w ith  a  lo t of 
fo lks in M ich igan  is  th a t  th e y  a re  n o t 
a w a re  of th e  re a l fa c ts  a n d  so u n d  c o n 
d itio n s  o f o u r  fa ir  c ity  a n d  o f h e r  ru s tl in g  
a n d  h u s tlin g  m a n  pow er. W e  a lw ay s  s e t  
o u r  m a rk  h igh  a n d  go o u t to  b e a t o u r 
a im . T h is  w as  m u ch  in  ev id en ce  on  
su m m in g  up  th e  reco rd  o f  th e  O c to b er 
m ee tin g . . „

W hy  sh o u ld n ’t  we go o v e r th e  top , 
be ing  led on in th e  f r a y  by  tw o  su ch  
s ta lw a r t  so ld ie rs  a s  C za r B row n  a n d  
M ayor M erce r a n d  th e ir  l ie u te n a n ts?  
B row n  a n d  h is  c o -w o rk e rs  w on o u t  by  
one m em b er in  th e  fig h t fo r s a le s m a n 
sh ip  su p rem acy . S u p rem e  a n d  G ra n d  
d ig n ita r ie s  w ere  v e ry  m u ch  in  ev idence  
a n d  we a re  safe  to  say  th e y  d id  n o t leave  
o u r  g a te s  d isap p o in ted .

A dd ing  s p ir i t  to  th e  occasio n  w e re  o f
ficers a n d  m em b er o f P o r t  H u ro n , O w os- 
so, F lin t, L a n s in g  a n d  B ay  C ity  C ouncils, 
w ho  b ro u g h t som e tw e n ty  c a n d id a te s  
a lo n g  fo r th e  w ork , b u t le s t y ou  g e t  
con fu sed , beg  to  s a y  th e se  w ere  n o t 
c o u n ted  in  in  th e  105.

S u p rem e  C ounse lo r W . B . E m erso n , o f 
C olum bus, Ohio, g av e  one o f th e  fin e s t 
f r a te rn i ty  ta lk s  e v e r  h e a rd  a t  su ch  a  
g a th e r in g . H e  is a n  im p ress iv e , fo rce fu l 
a n d  ta le n te d  s p ea k e r . W e a re  o n ly  s o rry  
t h a t  he w as in  su ch  po o r p h y s ica l c o n 
d itio n , fo r, g iv in g  u s  w h a t  h e  d id  u n d e r  
p re v a ilin g  c irc u s ta n c e s , w e sh o u ld  like  to  
h e a r  h im  w hen  in  re a l  fo rm . H is  v e ry  
p re sen ce  se rv ed  a s  a n  in s p ira tio n  fo r 
th o se  a ro u n d  h im  a n d  h a d  m u ch  to  do 
in  m a k in g  th e  m e e tin g  a  su cce ss . A s 
one voice a ll M ich igan  e x te n d s  to  h im  
th e ir  b e s t  w ish es  fo r a  sa fe  a n d  sp eed y  
reco v ery . M r. E m erso n  is  a  M ich igan  
p ro d u c t, h is  boyhood d a y s  b een  s p e n t  on 
a  fa rm  n e a r  V a ss a r . T o -d ay  he  h a s  th e  
p le a su re  of h o ld ing  th e  office o f S u p rem e  
C ounse lo r, th e  h ig h e s t  h o n o r th a t  c a n  be 
bestow ed  upon  h im  b y  th e  U n ite d  C om 
m erc ia l T ra v e le rs  o f A m erica .
A. G. M acE ach ro n , from  D e tro it,  w a s  on  
h an d  and , t ru e  to  fo rm , g a v e  th e  R ay  
of H ope le c tu re , fo r w h ich  he h a s  m ad e  
h im se lf fam o u s th ro u g h o u t th e  S ta te .  
M acE ach ro n  is  a  fo rm er S ag in aw  boy.

P . G. C. (C liff) S ta rk w e a th e r  w as  a lso  
h e re  from  D e tro it a n d  le f t h is  u su a l 
s t re a k  o f su n sh in e  a n d  good fe llow sh ip  
b eh in d , w hich  a lw ay s  m a k e s  one feel a  
b e t te r  m a n  fo r h a v in g  m e t  h im .

G ran d  S e c re ta ry  M au rice  H e u m an n  
cam e  up  from  J a c k s o n  to  g ive  u s  th e  
s ta t i s t ic s  on  th e  co n d itio n  o f th e  o rd e r  
a n d  by  so d o ing  g a v e  u s  so m e th in g  to  
th in k  a b o u t a n d  p o n d e r o v e r  fo r  fu tu r e  
re fe re n c e . H e  h o lds  h is  office w ith  c re d 
it  to  h im se lf  a n d  th e  o rd e r.

A n o th e r  m a n  from  D e tro it  w ho  w a s  in  
th e  lim e lig h t a t  th is  g r e a t  fu n c tio n  w as  
L ou B u rch . H e  he lp ed  k ind le  th e  U . C.
T . ism  in  th e  h e a r ts  o f th e  old  a s  w ell a s  
in th e  new  m em b ers . N o b ig  f r a te r n i ty  
a f fa ir  is  com ple te  w ith o u t h im .

T h e  “ C row n  K in g  P in  S p il le r” o f th e  
d a y  w as o u r  ow n  H e rb e r t  D . R an n ey . 
H is  v e ry  be ing , a lm o s t e a t  up  b y  th e  
ra d ia n c y  o f h is  sm ile , w as  th e  o u ts ta n d 
in g  fe a tu re  o f th e  a f te rn o o n  a n d  ev en in g , 
a n d  w h y  n o t?  B esid es  b e in g  b u r  p re s e n t 
G ra n d  S en io r C ounse lo r, h e  fo u n d  tim e  
to  jo in  th e  “Go G e tte r s ” a n d  d id  h is  
s h a re  to w a rd  ro u n d in g  up  th e  105. W h en  
th e  tim e  com es fo r  h im  to  h a n d  o v e r th e  
g av e l to  h is  su cc e sso r  n e x t J u n e , h e  w ill 
h av e  co m p le ted  th e  g re a te s t  h is to ry  
m a k in g  e v e n t k now n  in  th e  a n n a ls  of
U . C. T .ism . H e  is  a  fig h te r  fo r  th e  
c au se  a n d  hopes to  in sp ire  e v e ry  council 
in th e  S ta te  to  h ig h e r  a im s .

I t  w ould  h a rd ly  be fa ir  to  o u r  g r e a t  
co rp s  o f officers to  n o t g iv e  th e m  a  w o rd  
o f p ra is e  fo r th e ir  w o n d e rfu l te a m  w o rk  
an d  th e  p e rfe c t  re n d itio n  o f  th e  r i tu a l .  
T h e y  d id  th e m se lv e s  p ro u d  a n d  th e ir  
w o rk  w as  k een ly  w a tc h e d  by  o u r  d is 
tin g u is h e d  v is i to rs  a n d  fellow  co u n cil- 
m en . In H . L . R u th e rfo rd  th e y  h a v e  a  
g r e a t  le ad er .

C h as . H illm an  d id  h is  u s u a l “good 
th in g s "  a n d  w a s  h e a r t i ly  re ce iv ed . T he  
S ag in aw  U. C. T . tr io , com posed  of R o b t. 
B row n . W . A. Jo h n so n  a n d  E v a n  O w en, 
w ere  th e  n o is em ak e rs  o f th e  a f te rn o o n  
a n d  e v en in g , a n d  if  th e y  k eep  on  im 
p ro v in g  th e y  w ill soon be b eh in d  th e  
fo o tl ig h ts  (you  th o u g h t  I  w a s  g o in g  to  
s ay  b a rs ) .  T h e  boys d e se rv e  m u ch  c re d 
it  fo r th e ir  fine p e rfo rm an c e s .

S en io r C ou n se lo r H . L . R u th e rfo rd  e n 
te r ta in e d  fo r th e  S u p rem e , G ra n d  a n d  
local o fficers a t  th e  S ag in a w  C lub a t  
noon. I t  w as  a  fine a ffa ir  a n d  d e se rv e s  
m en tio n .

L a s t  b u t  n o t le a s t ,  co m es th e  “ h ig h  
sp o t"  fu n c tio n  o f th e  d ay , th e  b a n q u e t. 
C re d it a n d  sp ec ia l m e n tio n  o f th is  p a r t  
o f th e  p ro g ram m e  m u s t  go  to  W . E . 
C h o ate  a n d  h is  a s s o c ia te  m e m b e rs  o f th e  
e n te r ta in m e n t  c o m m itte e . “C o u ld n ’t  be 
b e a t ,” w as  th e  w o rd  p a sse d  a ro u n d  th e  
fe s tiv e  board . A nd  th e  lad ies! G od b less  
th em ! T h e y  w ere  on h a n d  a n d  th e  w a y  
th e y  “ s lu n g  th e  h a s h ” ( if  you  w ill a llow  
m e p lease , to  sp ea k  th u s  a n d  u se  som e 
"Y a n k ee ” s lan g )  w ould  m a k e  a n y  m a n  
h u n g ry . T h is  w as  h a n d le d  in  p e rfe c t  
o rd e r  by  th e  L ad ie s  A u x ilia ry . W e  a re  
m ig h ty  p ro u d  o f o u r  fa ir  c o -w o rk e rs  a n d  
th e y  com e in  q u ite  n e ce ssa rily , fo r a  lo t 
o f p ra ise  a n d  c re d it  fo r  th e  w o n d e rfu l 
sh o w in g  m ad e  by  th e  council th e  p a s t  
five y e a rs .

In  con clu sio n  I am  re q u e s te d  to  a n 
n ounce  th a t  th e re  w ill be a n o th e r  c la ss  
o f 100 m en  to  be ta k e n  in  a t  th e  D ecem 
b e r  18 re g u la r  m e e tin g . C an  we do it?  
A n sw er, W e w ill do it.

Spec ia l th a n k s  g o es  to  E d i to r  E . A . 
S tow e o f th e  M ich ig an  T ra d e s m a n , A m e r
ic a 's  g re a te s t  tr a d e  jo u rn a l to -d a y , fo r 
th e  fine s u p p o r t  g iven  th e  f r a te r n i ty  in  
M ich igan  a n d  a t  la rg e . W ell c an  he be

N o tic e  to  D e e r  
H u n te rs

To avoid the usual delay in the 

arrival of your provisions in the 

Upper Peninsula woods, send your 

grocery order to E. T. MARTIN 

GROCERY at Trout Lake, Mich., 

who will have it packed and ready 

for you when you arrive. Prices 

guaranteed to be right.

O C C ID E N T A L  H O T E L
FIRE PROOF 

CENTRALLY LOCATED 
Rate« $1.06 a n d  up 

EDWARD R. SWETT. Mgr. 
Muskegon Michigan

Beach's Restaurant
Four doors from Tradesman office

Q U A L I T Y  T H E  B E S T

THAT CIVt
lOO P e r c e n t  P L U S  SE R V IC E  ’

Al l  k in d s . S iz e s . C o l o r s , and  
G rad es. As k  f o r  s a m p l e s  an»  

Pr ic e s .

T he  Mc C askey  r e g ist e r  C o .
ALLIA N CE. O HIO

Bell Phone 596 Cits. Phone HIM

L y n c h  B ro thers  
S ales C o .

S p ec ia l Sale  E x p e r ts
Expert Advertising  

Expert Merchandising

190-219-211 Murray Bldg. 
G R A N D  RAPIDS. MICHIGAN

CO D Y
HOTEL

IN THE HEART OF THE CITY  
Division and Fulton

n i T r r  • $1.00 up without bath 
\ $1.50 up with bath

C O D Y  C A F E T E R I A  I N  C O N N E C T I O N

U se Citizens Long Distance 
Service

To Detroit, Jackson, Holland, Muskegon, 
Grand Haven, Ludington, Traverse City, 
Petoskey, Saginaw and all intermediate 
and connecting points.
Connection with 750,000 telephones in 
Michigan, Indiana and Ohio.

CITIZENS TELEPHONE COMPANY
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te rm e d , a n d  r ig h t ly ,  too, th e  o u ts id e  
ch am p io n  o f o u r  cau se . L . M. S te w a rd .

L is t  o f th e  O ne H u n d re d  a n d  F iv e .
R oy  S. A m es, 521 E lin o r  S t., S ag in aw , 

W . S.
J a y  D. A y re s , 1005 T h o m p so n  S t., S a g i

naw .
J .  W . B ittm a n , 1525 F e d e ra l  A ve., S a g i

naw .
W allace  A. B ell, 812 W . G enesee, S ag in aw .
A. E . B rü sk e , 211 N . F ra n k lin ,  S ag in aw .
J .  O. B a r re n sc h e e r , 1004 S. W eadock ,

S ag in aw .
H e rb e r t  L . B ru ce , C a rro llto n .
R oy L . B a tck e , 706 O w en S t., S ag in aw .
W . E . B uby , B eck  A p ts ., S ag in aw .
A lb e rt H . B u ck , 1612 C lin to n  S t., S a g i

naw ..
H o w ard  S. B a rk e r ,  A kron .
E d w in  N . B u rk e , 529 N . W e b s te r  S t., 

S ag in aw , W . S.
W m . C.- C ollison , 116 M errill A p t. ,  S a g 

inaw , W . S.
F re d  H . C ross, 632 H o w ard  S t., S ag in aw .
A lb e rt L . C ollins, 215 P in e  S t., M t. P le a s 

a n t.
R eon  M. C ogsw ell, 211 N o. F ra n k lin  S t., 

S ag in aw .
Jo h n  H . C reen , 702 T h o m p so n  S t., S a g i
naw .
P h illip  C orby , 712 H o w ard  S t., S ag in aw .
L eo D. C line, 600 S. P o r te r ,  S ag in aw , W .S .
A sa  H . C ase , 122 So. 3 rd  S t., S ag in aw .
W . G ra n t  D e llabough , C or. J a n e s  a n d  

F if th ,  S ag in aw .
R. E . D u n c an , 510 M illa rd  S t., S ag in aw .
Geo. A . D eady , 320 C arro ll S t., S ag in aw .
H a r ry  R . D eS elm s, 721 W . G enesee, S a g 

inaw .
C h as . W . E rd m a n , 2290 W o o d w ard  A ve., 

D e tro it.
Roy K . E rb , M ayville .
L . J .  F o x , -1950 C o u r t  S t., S ag in aw , W . S.
F re d  H . F in g e r ,  517 C ro n k  S t., S ag in aw , 

W . S.
W m . J .  F a r th in g ,  1702 N . M ich ig an  A ve., 

S ag in aw , W . S.
A n th o n y  F a v a ra ,  131 E d d y  S t., S ag in aw .
E lto n  L . F is h e r ,  1204 J a n e s  A ve., S a g i

n aw .
B en j. P . G a rd n e r , S t. L o u is .
Sol. G e rm an sk y , 306 F e d e ra l, S ag in aw .
Roy E . G ibbs, C aro .
B . E . G leason , 715 S to n e  S t., S ag in aw , 

W . S.
W . A . G allow ay , C aro .
E d w in  A . G u n th e r , 416 No. P o r te r ,  S a g 

inaw .
Geo. E . H a r t ,  1721 So. M ich. A ve., S a g 

in aw , W . S.
E v a r t  E . H a d sa ll,  B irch  R u n .
W . H . H o g an , 331 N o. 3rd  S t., S ag in aw .
W a l te r  P . H ollow ell, V a ss a r .
G. F . H ille r t,  921 P h e lo n  S t., S ag in aw .
B e rn a rd  V . H a r t ,  1415 N . B ond  S t., S a g 

inaw , W . S.
J u iu is  A. Ippe l, 311 So. W e b s te r  S t., S a g 

in aw , W . S.
R u sse l M. I r e to n , 226 S ta rk  S t., S ag in aw , 

W . S.
F e r r i s  R . J am e so n , 522 I rv in g  S t., S a g i

n aw , W . S.
E r n e s t  J .  Jo h n so n , 1911 C o u rt S t., S a g i

n aw , W . S.
A . W . Jo h n so n , 522 N . 5 th  S t., S ag in aw , 

W . S.
W m . F . J u n g k la s ,  149 C o rn e lia  S t., S a g 

inaw .
L. J .  Jo h n so n , 1200 So. W a rre n , S ag in aw .
L . F . K lees , 207 N . 4 th  A ve., S ag in aw .
R udo lph  K le in , 104 N o. H a m ilto n  S t., 

S ag in aw , W . S.
R . W . K u n d in g e r , 412 N o. W e b s te r  S t., 

S ag in aw , W . S.
W a l te r  M. K irb y , 746 P a r k  S t., S ag in aw .
S. J .  L a w le r, 204 H e rm a n s a n  S t., S a g i

n aw , W . S.
Jo h n  M. L o ren zen , 516 So. B ond  S t., S a g 

in aw , W . S.
N . M. L ittle d a le , 609 C ass  S t., S ag in aw ,•w. s.
F re d e r ic k  W . M aier, 923% J a n e s  A ve.
W a lte r  D . M ath ew s, M arle tte .
S. J .  M osher, K e e th  A p ts ., S ag in aw , W .S .
N . F . M ould, 603 C ass  S t., S ag in aw , W . S.
Y . W . M iller, 800 So. 4 th  S t., S ag in aw .
Geo. H . M o sem an , J r . ,  427 S ta te  S t., 

S ag in aw , W . S.
T hos. P . M cP h illip s , 614 N o. H a rr is o n  S t., 

o a g in a w , W . S.
E d w a rd  J .  M cG raw , 521 I rv in g  S t., S a g i

n aw , W . S.
J a m e s  W . N ich o ls , 808 D a v en p o r t S t., 

S ag in aw , W . S.
W m . L . N a ess , 310 N o. F ra n k lin g , S a g i

n aw , W . S.
A lb e r t  R . O dgers, 1421 So. H a rr is o n  S t., 

S ag in aw , W . S.
H a rle y  E . P e te rs ,  11C6 N . B ond , S ag in aw , 

W. S.
H a r ry  V . P a r tr id g e ,  910 A tw a te r  S t., 

S ag in aw .
W . J .  R au b in g e r , 725 H o y t S t., S ag in aw .
D en n is  M. R eg an , 416 N . W e b s te r  S t., 

S ag in aw , W . S.
C. C. R e in k e , 810 S ta rk  S t., S ag in aw , 

W . S.
A. J .  R eid , 235 So. 11th S t., S ag in aw .
S am u e l K . R o sen b e rg , 306 F e d e ra l  A ve., 

S ag in aw .
R. M. R iley , M arle tte .
V erill S tee le , 1001 C arro l S t., S ag in aw .
A. L . S n y d er, 409 V e rm o n t S t., S ag in aw , 

W . S.
G e rh a rd  S ch illings , 2442 S. M ich ig an  A ve ., 

S ag in aw , W . S.
F . J .  S im m ons, 99Q B ro ck w ay , S ag in aw , 

W . S.
E a r l  J .  S im m ons, 617 S ta rk  S t., S ag in aw , 

W . S.
H e n ry  G. S to rm s, 808 J o h n so n  S t., S a g 

inaw .
F lo y d  W . S h a rp e , 704 H o y t S t., S ag in aw .
F r 'd  C. S im on, 401 So. B ond, S ag in aw , 

W . S.
Geo. H . S k in n e r , 408 E m erso n  S t.,  S a g i

naw .
L e o n a rd  V . S ch le ich , 121 D e law are  S t., 

S ag in aw .

C h as . J .  Shea , 715 A tw a te r  S t., S ag in aw .
R o b e r t E . Som erv ille , R . F . D . N o. 4, 

S ag inaw .
A llen  J .  S tev en s , V a ss a r .
M ark  C. T h eo b a ld , 1207 M ack in aw  S t., 

S ag in aw , W . S.
Geo. H . T a r r ,  814 F itz h u g h  S t., S ag in aw .
H a r ry  O. T re b e r , I th a c a .
C la re  B. T e ff t, 404% C o u rt S t., S ag in aw , 

W . S.
F r a n k  B. T in g lan , V a ss a r .
F loyd  W . W h ee le r, 133% So. W ash in g to n , 

S ag in aw .
H . H . W alto n , B ad  A xe.
W . C. W illiam s , B ad  A xe.
R ay m o n d  W estlo ck , 911 W a ln u t S t., S a g 

inaw .
T hos. W a tso n , B irch  R un .
C has. R. W ebb , C h esan in g .
P. D. W ayne , M id land .
F . G. W eed , 1003 H a n co c k  S t., S ag in aw , 

W . S.
W m . A. W h ite c ra f t ,  310 S im o n ean  S t., 

S ag in aw .
M ax E . Y ahn , 218 B ro w n  S t., S ag in aw .

A broader distribution of canned 
foods has occurred during the past 
week, taking the line as a whole, 
owing to the low range in prices, 
which have attracted more buying in
terest. I t is still a forced market, 
when costs of production- are lost 
sight of, and one in which values 
must be shaded,to  the last notch be
fore the buyer will show his interest. 
The m ost encouraging feature is the 
gradual expansion of retail sales as a 
result of lower prices to the consum
er. The chain stores are making a 
specialty of several lines of canned 
foods, and this will force the smaller 
retailer to cut down his asking prices. 
In time the lower retail range will 
give a better tone to the m arket and 
it will establish an outlet which will 
mean a healthier retail movement. 
So far for several m onths tha t de
mand was of small consequence, and 
as. there has been no export demand 
the jobber has had no opposition in 
his demand for lower prices. Cooler 
weather and the election question 
settled are also regarded as favorable 
signs. Then, too, the canner who is 
financially able to carry his surplus 
is now less willing to sell, as he in
tends to strain every effort to  carry 
his goods until after the turn  of the 
year. One of the chief causes of the 
present weakness has been the forced 
sale of stocks by the canners who 
have been unable to finance them 
selves and have been forced to  sell 
some stocks from time to time. There 
are considerable quantities of rejected 
goods to be had on spot and lines on 
which banks have loaned money and 
now refuse to carry any longer. A 
stiffer m arket would check the sale 
of this class of goods to some ex
ten t and prove a strengthening ele
ment, as at present such forced sales 
eliminate the necessity of factory 
buying to a considerable extent.

No building of any size can now 
be erected in any large city w ithout 
adding 10 to 20 per cent, of the cost 
of the structure for the walking dele
gates—they now call themselves 
“business agents”—of the various la
bor unions which expect to be em
ployed on the building. The owner 
of the Sherman House (Chicago), 
who added four stories to his build
ing during the summer, was not per
m itted to proceed with the work un
til he had turned over $70,000 to the 
union vampires. The N orthw estern 
Railway had to contribute $250,000 
before it could proceed with its new 
depot some years ago. The “busi
ness agents” of Chicago all become 
millionaires in ten years.

Seasonal Sale
CITY DAY

W ednesday, November 17th and Thurs
day, November 18th.

O n these days w e will hold a sale of sea
sonable m erchandise and this sale w ill be 
characteristic  of the  sales w e have conducted 
in the  past.

T he  tex tile  m arke t is g radually  settling, 
and the  opinion of m ost experts is th a t prices 
are  in m any  cases near or below  stabilization 
point. D uring th is sale w e will m ake prices 
regardless of loss or any th ing  else, because w e 
believe in keeping m erchandise m oving and 
th a t it is be tte r to forego profits or even take  
actual losses than  to  allow  our volum e of sales 
to shrink. T his sale will prove the  advisability  
of buying  seasonable m erchandise enough to 
tak e  care of your needs for th is Fall and 
W inter.

A  g reat deal of though t and  consideration 
has been given this event and g rea t care will 
be taken  to  p repare  for the  buyers w ho a ttend  
this sale.

W e will positively price our m erchandise 
a t prices th a t will m ove quantities and  this 
event w ill be  your big opportun ity  to supply  
yourselves for C hristm as trade  and Jan u ary  
clearance sales.

M erchandise will be p roperly  displayed 
and  priced so th a t you can w ait on yourselves.

O ur dining service will be a  prom inent fea
tu re  of the  sale, together w ith  m usic and  en
tertainm ent. P rep are  now  to  visit us on City 
Day, November 17th and Thursday, Novem 
ber 18th.

W atch  for fu rther announcem ent.

G R A N D  RAPIDS DRY GOODS CO. 
Exclusively W holesale 

Grand Rapids Michigan
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DELAM ATER AT TH E END OF HIS ROPE.

Collapse of Druggist W ho Has Long Been a Disgrace to Both City
and State.

E . D . D e lam a te r . w ho fo rm erly  c o n d u c ted  a  r e ta i l  s to re  on E a s t  F u lto n  s t r e e t ,  
b u t  w ho w as  p e rm itte d  to  occu p y  a  s to re  in  th e  P a n tl in d  H o te l b u ild in g  on  th e  co m 
p le tio n  of th a t  s t ru c tu re ,  h a s  finally  m e t th e  fa te  w hich  so o n er o r  l a te r  o v e r ta k e s  a ll 
m a le fa c to rs  a n d  is. a p p a re n t ly ,  a  fu g it iv e  from  ju s tic e .  H is  c a r e e r  a s  a  d ru g g is t  h a s  
n e v e r  been  a n y th in g  b u t  d is re p u ta b le . H e  h an d led  goods fo rb id d en  b y  G o v e rn m e n t 
e d ic t a n d  h a s  n e v e r  been  o v e r sc ru p u lo u s  in  th e  sa le  o f liq u o r . H is  s to re  h a s  a lw ay s  
been  th e  re n d ev o u s  o f s p o rts , to u g h s  a n d  dem i m onde a n d  h e  c a te re d  e sp ec ia lly  to  
th e se  c la sses . G oods found  in  s to ck  by  th e  officers o f th e  c o u r t  in  th e  p ro c e ss  o t  
ta k in g  in v e n to ry  p rove  co n clu siv e ly  t h a t  he  w as  do ing  a n  illega l b u s in e ss . H e  h a s  
a lw ay s  been  re g a rd e d  a s  th e  m o s t d e m o ra liz in g  fa c to r  socia l a n d  re lig io u s  w o rk e rs  
h a v e  h ad  to  c o n ten d  w ith , b ecau se  h e  h ad  a  w ay  of c o rru p tin g  th e  y o u th  o f th e  c ity
w hich  w as v e ry  in s id io u s  a n d  co n te m p tib le . .  . .  . __

U p  to  J u ly  1 o f th is  v e a r  he pa id  h is  b ills  in  a  s a t i s fa c to ry  m a n n e r , b u t  h a s  s in ce  
pa id  n o th in g , w hile  he  re d u c ed  h is  s to ck  a s  ra p id ly  a s  possib le  a n d  ev id e n tly  d iv e rte d  
th e  m oney  to  h is  ow n use. W h en  he w as re fu se d  a  re n e w a l o f h is  le a se  b y  th e  
P a n tl in d  H o te l B u ild in g  Co., h e  th re w  up  h is  h a n d s  a n d  tu rn e d  th e  s to c k  o v e r to  
L ee  M H u tc h in s  a s  tru s te e  fo r his. c re d ito rs .  M r. H u tc h in s  soon d isco v ered  th a t  th e  
s i tu a tio n  could  m ore p ro p e rly  be h an d led  by  th e  U n ite d  S ta te s  C o u r t a n d  o ffered  n o  
o b jec tio n  to  th e  m o v em en t o f th e  c re d ito rs  to  th ro w  D e la m a te r  in to  b a n k ru p tc y . 
In s te a d  o f w orking ' w ith  th e  c re d ito rs , a s  a n  h o n o rab le  m a n  w ould  h a v e  done , D e la- 
m a te r  c la n d es tin e ly  le ft tow n  a n d  h is  p re s e n t w h e re a b o u ts  is  n o t kn o w n . H e  is  in  
m a  - - - chedu le  o f h is  in d e b te d n ess , a s  o rd e re d

W h en  D e la m a te r  opened  up  fo r b u s in e ss  in  th e  P a n tl in d  H o te l b u ild in g , h e  p u t  
in new  fix tu re s  a t  a  c o s t o f $3,500. T h is  m oney  w as  o b ta in e d  a t  th e  b a n k  w ith  th e  
e n d o rsem e n t o f Con D eP ree . o f H o llan d . M r. D e P re e 's  n am e  re m a in e d  on  th e  p a p e r  
u n til  la s t  sp rin g , w hen  he  becam e su sp ic io u s  th a t  th in g s  w ere  g o in g  w ro n g  a n d  
fo rced  D e la m a te r  to  sec u re  a n o th e r  e n d o rse r , w hich  h e  su cceed ed  in  doing .

W h en  all th e  liab ilitie s  a re  a sc e r ta in e d , i t  w ill p ro b ab ly  be fo u n d  th a t  th e  to ta l  
in d e b te d n ess  w ill a p p ro x im a te  $20,000. . ,  .. .

A n in v e n to ry  o f th e  a s s e ts ,  c o n d u c ted  u n d e r  th e  a u sp ic e s  o f th e  re fe re e , d isclo ses
th e  fo llow ing : - Q Bnft

F ix tu re s  ___________________________________3,500
C ash  r e g is te r  _____________________________  “00
S oda  fo u n ta in , e tc . --------------------------~ 375 . . . .  _ .

T h e  fix tu re s  w ere  p u rc h a se d  to  fit th e  s to re  in  wrh ic h  th e y  w e re  in s ta lle d  a n d  
w ould  p ro b ab ly  n o t b r in g  o v e r  $1.000 if m oved  to  a n o th e r  lo ca tio n . ,___..

T h e  s to ck  is la rg e ly  com posed  o f goods w h ich  w ou ld  be u n sa la b le  a t  a n y  lo ca tio n  
re m o te  from  a  f ir s t-c la s s  h o te l. ,

In  v iew  of th e se  fa c ts , i t  is  th o u g h t th a t  n o t o v e r  $5,000 n e t  c an  be re a liz ed  fro m  
th e  sa le  o f th e  a s s e ts .  S uch  a n  a r ra n g e m e n t  w ould  g ive th e  c re d ito rs  n o t  to  ex ceed  
25 c e n ts  on th e  d o lla r, .

F o llow ing  is  a  l is t  o f c re d ito rs  so fa r  a s  a s c e r ta in e d : . . . . .
A ll-Q u a l-S w ee ts  Co.. So. C la rk  S t., C h icago , 111.. C andy  ----------------------------------* H i ™
H a r r ie t  H u b b a rd  A yer, E . 34th S t.. N ew  Y o rk  C ity , T o ile t A r t i c l e s ---------------  76.10
A m erican  L au n d ry , G ran d  R ap id s , M ich., L a u n d ry
D r. C. E . B eem an . G ra n d  R ap id s, M ich. ------------—
S tep h en  L. B a r t le t t  Co., B oston , M ass., M erchand ise  
T h e  B ay e r  Co.. Inc .. W . K inz ie  S t.. C hicago. 111.. 1

3.86 
4.00 

243.00
. ___ M e r c h a n d is e _______________ 110.28
P e r f u m e s ___________£____________  233.26C h as  B aez . 24 E . 22nd S t., N ew  Y ork  C ity , P e r f u m e s -----------------£-----------------

A B o u rjo is  & Co., 35 W . 34th S t.. N ew  Y ork  C ity . P e rfu m e s  -----------------------
T h e  B onney  Co.. 1104 So. W ab a sh  A ve ., C h icago , 111., T o ile t A r t i c l e s ----------
B a u e r  & B lack . 2500 So. D e arb o rn  S t., C h icago , 111., M ed. S u p p l i e s -----------------

322.83
38.88

158.17
3.00B a u e r  & B lack , j  ,

B oyce B ro s ., G ra n d  R ap ids, M ich ., C a rp e n te r in g  - - -  __
B ro u se  & H ess . 261 B ro ad w ay , N ew  Y ork  C ity , M erch an d ise  (a m o u n t u n k n o w n )
C am era  S hop , G ra n d  R ap id s, M ich.. M erch an d ise  ---------- --------------------------------- 1-11
C o n su m e rs  P o w e r Co., G ra n d  R ap id s, M ich. ----------------------------------------------------- „ . H i
C o lg a te  & Co., 199 F u lto n  S t., N ew  Y ork  C ity , T o ile t A r t i c l e s ------------------------  263.42
C a lifo rn ia  C hoco late  S hops, W . 6th  S t., L os A ngeles , C an d y  ------------------------  215.68
C osm os Co., E . 16th S t., N ew  Y ork  C ity , T o ile t A rtic le s  — --------------------------  o i l
Coffee R an ch , G ran d  R ap id s, M ich .. C o f f e e ---------------------------------------•---------------  ,  .¿-Vx
D aan e  & W itte rs ,  G ra n d  R ap id s , M ich., G ro ce rie s  ------------------------------------------ 149.40
D u M ars. 447 7 th  A ve.. N ew  Y ork  C ity . E y e -b ro w  g r o w e r ------------------------------- 24.52
D a g g e tt  & R am sd e ll. W . 14th S t., N ew  Y o rk  C ity , Cold c re am  ---------------------  24.97
D e tro it  W h ite  L e a d  W o rk s , D e tro it,  M ich., C h em ica ls  ----------------------------------  54.60
T h e  D eP ree  Co., H o llan d , M ich., M ed. P re p . r -------- —— - — —------------- ;------
F u lle r  M orrison  & Co., 540 W . R an d o lp h  S t., C h icago , M e r c h a n d is e ---------------  168.13
F o lg e r’s , G ran d  R ap id s, M ich., S o f t d r in k s  — ---------------------------------------------------
F o s te r ,  S te v e n s  Co., G ran d  R ap id s, M ich., M erch an d ise  -------------------------------------  8.2U
G odw in C o rse t Shop, G ra n d  R ap id s, M ich., M erchand ise  
G ibbs & Co., 7 E . J a c k s o n  S t., C hicago, 111., N e ts  - - - - -  
G em  S a fe ty  R azo r Co., 303 J a y  S t., B rook lyn , N . Y.. B ru sh e s  
J .  G ro sm ith  & Sons, L td ., 29 N ew castle  S t., L ondon , E . C
H y g ie a  C hem ica l Co., 7109 C la rk  S t.. C h icago . 111.. S tra w s  ---------------------------- 17.8
H u y le r’s , 18th S t., N ew  Y ork  C ity , C an d y  — ------------------------------------------
R ic h a rd  H u d n u t,  113 E . 18th S t.. N ew  Y ork  C ity . T o ile t W a te r  ------------------  136.0

«  i  n o i i u  i  u  N o v em b er 3, 1920R A D E S U  A N_____________________ ________ __________ _______________

C 4 S cheufle r 106 M ich. S t., G ra n d  R ap id s, M ich., M erch an d ise  ---------------  60.60
Abe ScheTm an & Co., 22 Io n ia  A ve., G ran d  R ap id s, M ich.. F r u i t ---------------------  183.70
TTdell P r in tin g  S erv ice , G ra n d  R ap id s, M ich., I rm t in g  ----------------
V V ivaudou  4!8 W . 25th S t.. N ew  Y ork  C ity , T o ile t G o o d s ---------------------------- JJJ-g
V in k em u ld e r & Co., G ra n d  R ap id s, M ich ^  F r u i t  -̂-------------- ■ -  205.80
V odin  Inc ., M onon B u ild in g , C hicago , P e rfu m e s  — —r — c 'jo
W alk o v er B oot Shop, G ran d  R ap id s, M ich M erch an d ise  — -- ------------ - | ; | |
W u rz b u rg 's , G ran d  R ap id s, M ich., M erch an d ise  — --- gn
J B . W U liam s Co., G la s to n b u ry , C onn., M erch an d ise  — ---------------------------------- |3.60
T he  W ah l Co.. 1800 R oscoe S t., C h icago , 111., P e n c ils  -----------------------------  -  27 60
S tep h en  W h itm a n  & S.ons, -™ la d e lp h i;a , ^  a ..  C an d y  " " " „ „ I  L25
w e J ™ rB o « r S ? ' î o .BC & p h - Sc S ™ 5 o:; b« îiï;;::::::   g f f
W y n n e  P a p e r  Co.. 318 W . 39th S t., N ew  Y ork  C ity , M erch an d ise  ------------------  381.35
K dw  W esley  & Co., C in c in n a ti, O., M erch an d ise  -------------------------------------------  55.98
M l t a a r t h  S how case  Co., G ran d  R ap id s, M ich., M a te ria ls  -------------------------------  53.50
W  T  W elch , P a w  P a w , M ich., G rap e  j u i c e -------------------------------------------------------  -¿H X
W ood'house Co. G ran d  R ap id s, M ich., C g ia rs  a n d  T obacco  ------------------------- 368.40
W o rd en  G ro ce r Co G ran d  R ap id s. M ich G ro ce rie s  a n d  T o b acco ---------------  631.86
X  C ig a r Co., G ra n d  R ap id s, M ich., C ig a rs  — ■ -  ,n  qo
E liza b e th  Y oung, G ran d  R ap id s, M ich., M erch an d ise  ----------------------------------—  19'.82

$16,991.55

2.00 
75.90 
50.75

E n g la n d  (A m t. u n k n o w n ) 
17.88 

80
___________ ______ _____  07

G rïn n ê l-R o w  Co., G ra n d  R ap id s, M ich., in s u ra n c e  -------------------------------------------  49.90
G en era l C ig a r Co., G ra n d  R ap id s, M ich., C ig a rs  ----------------------------------------  170.80
G ra n d  R ap id s  P re s s ,  G ran d  R ap id s  M ich., A d v e rtis in g  — -------   13.70
G ran d  R ap id s  S av in g s  B an k , G ra n d  R ap id s, M ich ., M oney l o a n e d ------------------- 2,200.00
H a ze ltin e  & P e rk in s  D ru g  Co., G ran d  R ap id s, M ich . — ---------------------------------- 786:83
Lee M. H u tc h in s , G ra n d  R ap id s, M ich., ex p en se s  a s  t ru s te e  ---------------------------- “50.00
H e rp o lsh e im er Co., G ra n d  R apids, M iehr, M erch an d ise  ---------------------------------- ¿1.22
H o lto n  & A dam s. 29 E . 22nd S t., N ew  Y ork  C ity , T o ile t A r t i c l e s ------------------  353.88
C laude  H a tc h  Co., G ra n d  R ap id s, M ich ., C ig a rs  --------------------------------------------- 48.09
H ev b o er S ta tio n e ry  Co., G ra n d  R ap id s , M ich., S ta tio n e ry  i -----------------------------
H ygiea  A n tisep tic  T o o th p ick  Co.. 154 14th S t.,  N . Y. C ity , A rtif ic ia l S tr a w s  313.75
Jo h n so n  & Jo h n so n , N ew  B ru n sw ick . N ew  Y ork , T o ile t A r t i c l e s ---------------------  16.00
H . & G. K lo tz  & Co., 90 5 th  A ve., N ew  Y ork  C ity , P e r f u m e s ------------------------- 360.50
K elly  Ice C ream  Co., G ra n d  R ap id s , M ich., Ice  C ream  ----------------------------------- 1,188.41
B. E . L evy , 714 5th A ve., N ew  Y ork  C ity , P e rfu m e s  ------------------------------------- 80.26
L azell, N ew b u rg h . N . Y., M erch an d ise  ----------------------------------------------------------------  “ l.su
L ee & C ady, D e tro it,  M ich .. C ig a rs  —  ----------------------------------------------------- 6&.2b
L e o n a rd -H o b a r t  Co., G ran d  R ap id s , M ich., G la ssw are  -------—-----------------------  1-50
W  E  L ypps, 539 S c rib n e r  A ve.. G ra n d  R ap id s, M ich .. C i g a r e t t e s ------------------  9.60
M u tu a l H o te l Supp ly  Co., 18 T re m o n t S t., B o sto n , M erch an d ise  --------------------  96.00
M an h a tta n  D ru g  Co.. 51 W a r re n  S t.. N ew  Y o rk  C ity , D ru g s  ------------------------- 39.00
M ich igan  D ru g  Co., D e tro it,  M ich ., C h em ica ls  ---------------------------------------------------  7.78
M. E . M ah er Co., K a lam azo o , M ich., C i g a r s ------------------------------------------------------- 74.2U
M elba M fg. Co., C h icago , 111., C o sm e tic s  ——————----- ----------------------------------------  ¿35.56
M iro -D en a , 373 4th  A ve., N ew  Y ork  C ity , T o ile t w a te r  ----------------------------------  o i
M cK eeson & R obb ins, N ew  Y ork  C ity , M erch an d ise  -------------------------------------  27.33
C W . M ills P a p e r  Co., G ra n d  R ap id s , M ich ., P a p e r  ---------------------------------------  17.10
M uir P lu m b in g  Co., G ran d  R ap id s, M ich ., P l u m b i n g ---- --------------------------------  73.40
M T  M cN a m a ra  & Sons, G ra n d  R ap id s. M ich .. M ilk a n d  C r e a m ------------------  185.52
T h e  N u t  H o u se , F i r s t  A ve.. S e a ttle . W ash .. M erch an d ise  -------------------------------  64.56
N o rris  Co., A tla n ta , G a., M erch an d ise  -------------------------------------------------------------  61.92
N orw ich  P h a rm ic a l Co., N orw ich , N . Y ., D r u g s ------------------------------------- ---------- v 9-69
O ld N a tio n a l B an k . G ra n d  R ap id s . M ich ------------------------- . „ ( A m o u n t  u n k n o w n )
P a n tlin d  H o te l. G ran d  R ap id s, M ich., C afe  c h a rg e s  ----------------------------------------  51.36
P o r te r  Shop , G ran d  R ap id s, M ich., M e r c h a n d is e ------------------------------------------------  50.85
P a g e  & S haw , C am b rid g e , M ass., M erch an d ise  -------------------------------------------------- 188.88
P ly m o u th  T ra d in g  Co.. 100 5 th  A ve.. N ew  Y ork . M e r c h a n d is e ------------------------- 35.77
F r a n k  M. P r in d le  Co., 71 W . 35th St... N ew  Y ork  C ity . M erch an d ise  ------------  378.63
Solon P a lm e r. 374 P e a r l  S t., N ew  Y ork  C ity . S oaps, ta lc u m s, p e r f u m e ---------  237.40
A lb e rt P ic k  & Co., C h icago , 111., D ice a n d  g la ss w a re  -------------------------------------  152.47
P a r k  & T ilfo rd , 529 W . 42nd S t., N . Y ., M erch an d ise  -------------------------------------  123.84
P a rk ,  D av is  & Co., D e tro it,  M ich., D ru g s  a n d  C h em ica ls  -------------------------------  64.58
P h o to  S erv ice  Shop , G ra n d  R ap id s, M ich., P h o to  w o rk  ----------------------------------  61.87
P a n tl in d  B u ild in g  Co., G ra n d  R ap id s , M ich., R e n t a n d  D a m ag e s  ------------------  437.85
S te p h e n  P u tm a n , P h ilad e lp h ia , P a . ------------------------------------- (A m o u n t u n k n o w n )
R indge  K re k e l Co., G ra n d  R ap id s, M ich ., M erch an d ise  ------------------------------------ 19.40
J .  A. R igby  C ig a r  Co., 55 D iam o n d  S t., M ansfie ld , O., C i g a r s ------------------------- 47.60
R ysda le  C andy  Co., G ran d  R ap id s , M ich.. C a n d y ----------------------------------------------- 556.70
R o se b e rry -H e n ry  E le c tr ic  Co., G ra n d  R ap id s, M ich ., E le c tr ic  w o rk  ---------------  59.32
P a u l S te k e te e  & S ons, G ra n d  R ap id s , M ich., M erch an d ise  -------------------------------  140:18
A lfred  H . S m ith  Co., 13 W . 34th S t., N ew  Y o rk  C ity , M erch an d ise  ---------------  553.13
S chnefe l B ros ., So. 17th S t., N e w ark , N . J .,  T o ile t A rtic le s  ----------------------------  29.80
S e th n e ss  Co., 718 C u r tis  S t., C h icago , 111., C a n d y ---------------------------------------------  50.00
F re d e r ic k  S te a rn s  & Co., D e tro it,  M ich., M erch an d ise  -------------------------------------  112.35

Plea For Larger Membership For M. 
S. P. A.

Grand Rapids, Nov. 2—It was said 
of a certain w ar-worker by George 
Ade that he was in the Y. M. C. A., 
not because he was a young man, nor 
much of a Christian, but that as an 
associator he was a howling success. 
And while I do not wish to accuse 
any druggist of being an old man, 
nor much less of not being a Christian, 
still I think tha t there are a great 
many good associators in the drug 
fraternity. They will join an associa
tion for the Feeding of Hornless Dogs 
or any other w orthy cause if ap
proached on the subject. Still many 
do not belong to the Michigan State 
Pharm aceutical Association, the As
sociation that represents their own 
cause. F or this many a druggist is 
not to blame. He is a very busy man 
and, unless this is brought forcibly to 
his attention, he will continue to put 
his money only in the societies that 
he is solicited upon. This is the very 
reason why he should join his own 
Association and give it his financial 
and moral support. By no other way 
than having a m ajority of the retail 
druggists of the' State in the State 
Association can the service be given 
the druggist tha t an Association of 
this nature should render.

There is no reason why any drug
gist should not belong to the Michi
gan State Pharm aceutical Association. 
The am ount of the dues is small— 
much smaller than the Association has 
saved him several times, although he 
may not be aware of it. The time it 
takes to send the money to the Sec
retary  is a great deal less than the 
am ount of time the Association has

saved him several tim es oyer, al
though he may not know of this. I t  is 
either ignorance that there is such 
an Association or just neglect on his 
part.

On the other hand, there are many 
reasons why every retail druggist 
should join the Michigan State P har
maceutical Association. The main 
one is tha t it is business insurance. 
You don’t need fire insurance until a 
fire comes, yet you keep up your in
surance in this regularly and it is 
good business to do so. But you need 
business insurance all the time and it 
is good business tha t you should have 
it. Your State Association is on the 
job w atching out for your interests 
all the time and you should bear to 
a small extent, at least, your share 
of the burden. Then it is also a m at
ter of personal pride. You should 
take pride in the strength  of your 
own organization and in the work it 
does. W ere the reasons why you 
should join all enum erated here, the 
editor would have to refuse to pub
lish this.publication for lack of room.

M embership in the Michigan State 
Pharm aceutical Association a ls o  
brings you a subscription to the jou r
nal that is issued jointly  by the State 
and D etroit associations. I t is a 
breezy little journal, full of peppy 
little items about druggists th rough
out the State and you will like it; al
so it prints the legal items and keeps 
you informed on tha t subject.

Now don’t wait until to-m orrow, 
but sepd a check for $2 to the Secre
tary to-day foT dues to carry you to 
Dec. 31, 1921. Do it before the next 
stamp custom er comes in. You will

T he 1920 Holiday Line
Remember, the actual Holiday Season is just com

ing on. People are just beginning to buy. Now that 

election is over, all of us can come back to normal 

again. Temporarily unsettled conditions are begin

ning to adjust themselves. There will be a job for 

every man who will give an honest day's work for a 

day's wage. Watch for the flood of buyers. We are 

in a position to take care of your needs* Our mer

chandise is staple all the year round. Come to see us 

and sort up for Xmas*

Hazeltine & Perkins Drug Co.
G r a n d  R a p i d s ,  M i c h i g a n
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find his address at the foot of this 
letter. Louis V. Middleton,

Cor. O ttaw a avenue and Mason 
street.

A Big Increase For Beads.
This is said to be the biggest bead 

season ever known. One of the large 
im port and export houses of New 
York City which deals largely in both 
real and imitation beads has a $50,- 
000 stock of one line of beads alone.
The new bakelite, which has all the 
fine qualities of am ber or real W hit
by je t and comes in amber, black and 
other colors as well as red, is going 
strong. Beads of this m aterial gain 
in luster and beauty with wear and 
are practically indestructible. They 
are not inexpensive for, from a few 
dollars a string, they range up to $30 
odd for large cut beads. The real 
am ber in tha t quality, however, would 
cost $200. An amber-colored string 
not only looks like real amber, but 
feels like it and upsets an old-time 
test of real amber for when rubbed on 
wool it will pick up paper, which only 
the real was supposed to do.

Detroit Alarmed at Loss of Workers.
Alarmed at reports that high rents 

and living costs are driving w orking
men and their families from D etroit 
by thousands, the D etroit Board of 
Commerce is about to make an in
vestigation with a view to curbing the 
exodus, if it is possible. A thorough 
caqvass of the city and its manufac
turing plants will be made. I t is 
estim ated that people have been leav
ing D etroit at the rate of 10,000 
monthly for the last four months, 
while newcomers arriving total only 
2,000 monthly.

BED CROWN Gaso- 
 ̂line is made espe

cially for automobiles. 
It will deliver all the 
power your engine is 
capable of developing. 
It starts quickly, it accel
erates smoothly, it will 
run your car at the least 
cost per mile, and it is 
easily procurable every
where you go.

Standard Oil Com pany
(Indiana)

Chicago, 111.

CANDY

The “DOUBLE A” Kind
Made by

People Who Know How
Our record of over fifty years of 

continuous growing business, not 
only in Michigan but all over the 
United States, speaks for itself.

You take no chances when you 
buy “Double A ” Brand.

T he  
Sign of

Good
Candy

Made in  Grand Rapids'by

N A T IO N A L  C A N D Y  CO.

P U T N A M  F A C T O R Y
Grand Rapids, Michigan

Ask for a copy of our 
latest price list.

We are a g e n tB  for LOWNEY’S 
in Western Michigan.

W holesale D rug Price Current
Prices quoted are nominal, based on market the day of issue.

Acids
B o ric  ( P o w d . )_ 20® 29
B o ric  (X ta i)  __ 20® 29
C arbo lic  ________ 35® 42
C itric  _ ___ 90® 95
M u ria tic  ________ 4® 6
N itr ic  ___________ 10®. 15
O x a l i c ___________ 60@ 70
S u lp h u r ic  _______ 4@ 6
T a r ta r ic  ________ 86@ 95

Am m onia
W a te r ,  26 deg . — 12® 20
W a te r ,  18 deg . — 10® 17
W a te r ,  14 deg . — 9® 16
C a rb o n a te  --------- 22® 26
C hlo ride  (G ran ) _ 20® 30

Balsams
C o paiba  _______1 00® 1 20
F i r  (C a n ad a ) — 2 50@2 75
F i r  (O regon) — 60® 80
P e ru  ____________5 25@5 60
T o lu  ____________2 00@2 25

Barks
C ass ia  (o rd in a ry )  45 @ 50
C ass ia  (S a ig o n ) 75® 85
S a s s a f ra s  (pw . 70c) @ 6d
S oap  C u t (pow d.)

40c ____________  30@ 35

Berries
C ubeb  -------
F ish  _______
J u n ip e r  -----
P r ick ly  A sh

.1 90@2 00 

. 50@ 60

. 10®  20 
@ 30

L ico rice
L ico rice

E xtracts
________ 60® 65

p o w d ._1 20® 1 25
Flowers

Á rn ic a  __________ 75@ 80
C ham om ile  (G er.) 80@1 00 
C ham om ile  R om  40® 45

Gums
A cac ia , 1 s t ---------
A cac ia , 2 n d -------
A cacia , S o r ts  —  
A cac ia , pow dered  
A loes (B a rb  Pow ) 
A loes (C ape P ow ) 
A loes (Soc P ow ) 1
A sa fo e tid a  ---------4

Pow . __________ 6
C a m p h o r ------------ 1
G u a iac  -------------
G u a iac , pow d ered

60® 65 
55® 60
35® 40 
45® 50 
30® 40
30® 35 
25@1 30 
50@5 00 
75@7 00 
70@1 75 

@1 40

K ino , p o w d e red - @1 00
M y r r h ___________ @1 40
M y rrh , P ow . —  @1 50
O pium  _______11 50@12 00
O pium , pow d. 13 00@13 60 
O pium , g ra n . 13 00@13 60
S h e l l a c __________1 25@1 50
S he llac  B leached  1 40® 1 50
T ra g a c a n th  ___  5 50®6 50
T r a g a c a n th , pow . @5 00 
T u r p e n t i n e ______ 35® 40

insecticides
A rsen ic  _________ 20@ 30
B lue V itrio l, bbl. @ 10
B lue V itrio l, le ss  11® 16
B o rd eau x  M ix D ry  18® 38
H elleb o re , W h ite

pow dered  ____  38@ 45
In s e c t P o w d e r — 85® 1 25 
L ead  A rsen a te  P . 35® 55
L im e a n d  S u lp h u r

D ry  __________12%@ 27
P a r is  G reen  ___  48® 58

ice Cream
A rc tic  Ice  C ream  Co.

B u lk , V an illa  ------------- 1 25
B u lk , C hoco late  ------- 1 35
B u lk , C aram el ---------- 1 45
B u lk , G r a p e - N u t ------1 35
B u lk , S t r a w b e r r y ------1 35
B ulk , T u t t i  F r u i t i  — 1 35
B rick , V an illa  ________1 40
B rick , C hoco late  ------- 1 40
B rick , C a r a m e l ------- - 1 60
B rick . S tr a w b e rry  —  1 60 
B rick , E u t t i  F r u i t i  — 1 60

P ip e r  Ice  C ream  Co.
B u lk , V an illa  --------------1 25
B u lk , C hoco late  ______1 30
B u lk , C aram el ---------- 1 30
B u lk , G r a p e - N u t ------- 1 30
B u lk , S t r a w b e r r y ___ 1 35
B u lk , T u t t i  F r u i t i  — 1 35
B rick , V an illa  ---------- 1 40
B rick , C hoco late  _____1 60
B rick , C aram el ______1 60
B rick , S tr a w b e rry  — 1 60
B rick , T u t t i  F r u i t i _1 60
B ric k  a n y  c o m b in a t’n  1 60

Leaves
B u ch u  ___________  @5 00
B u ch u , po w d ered  @ 5 50
S age , b u l k ______ 67® 70
S age , % l o o s e __72® 78
S age , p o w d ered — 55® 60
S en n a , A l e x .___ 1 40@1 50
S en n a , T i n n . __  30® 35
S en n a , T in n . pow  35® 40 
U v a  U r s i _________ 20® 25

Oils
A lm onds, B itte r ,

t r u e ________ 16 00®16 25
A lm onds, B itte r ,

a r tif ic ia l ____ 2 50@2 75
A lm onds, S w eet, 

t r u e  - ______1 75@2 00

A lm onds, S w eet,
im ita tio n  ____  85@1 00

A m b er, c r u d e _ 3 00®3 25
A m ber, re c tified  3 50@3 75
A nise  __________ 2 00@2 25
B erg am o n t ___  9 00@9 25
C a je p u t _________ 1 50® 1 75
C ass ia  _________ 3 75@4 00
C a s to r  __________ 1 85@2 05
C ed a r L e a f ___  3 00® 3 25
C i t r o n e l l a ______1 25@1 60
C lo v e s __________ 4 50@4 75
C o co an u t _____  40® 50
Cod L iv e r  ____  3 00® 3 25
C ro to n  _________ 2 25 @2 50
C o tto n  S e e d __  2 00®2 15
E ig e ro n  ______ 10 00® 10 25
C ubebs ______ 12 50@12 75
E u c a ly p tu s  _____1 50@1 75
H em lock , p u re  2 00@2 25 
J u n ip e r  B e r r ie s  7 50@7 75 
J u n ip e r  W ood  3 00@3 25
L a rd , e x t r a ___ 1 80@2 00
L a rd , No. 1 _____1 60® 1 80
L a v e n d e r  F low  12 00® 12 25 
L a v e n d e r  G a r 'n  1 75@2 00
L em on  _________ 2 75@3 00
L in seed  boiled bbl. @1 15 
L in seed  bdl le ss  1 25® 1 35 
L in seed  raw , bbl. @1 13 
L in seed  ra w  le ss  1 23® 1 33 
M u sta rd , t ru e  oz. @2 75 
M u sta rd , a rtif il, oz. @ 55
N e a ts fo o t _______1 80®2 00
Olive, p u re  ____ 5 75@6 50
O live, M alaga ,

yellow  _______ 4 00@4 25
O live, M alaga ,

g re e n  ------------ 4 00® 4 25
O ran g e , S w ee t 10 50® 10 75 
O rig an u m , p u re  @2 50 
O rig an u m , co m ’l 1 25® 1 50
P e n n y r o y a l___  3 00® 3 25
P e p p e r m i n t_ 10 00@10 25
R ose, p u r e _ 24 00@25 00
R o sem ary  F lo w s 2 50@2 75 
Sandalw ood , E .

I. ---------------  15 00® 15 20
S a s sa fra s ,  t ru e  3 00@3 25 
S a s sa fra s ,  a r t i ’l 1 25® 1 60
S p e a r m i n t__  16 00@16 20
S p erm  _________ 2 75@3 00
T a n s y --------------11 50@11 75
T a r ,  U S P  _______  48® 60
T u rp e n t in e , bb ls. @1 37%
T u rp e n t in e , le ss  1 47@1 57 
W in te rg re e n ,

t r . __________ 12 00® 12 25
W in te rg re e n , sw e e t

b irch  ________ 8 00@8 25
W in te rg re e n  a r t  1 20@1 40
W o rm seed  ___  9 50®9 75
W o r m w o o d _ 20 00@20 25

P o ta ss iu m
B ic a rb o n a te  ___  55® 60
B ich ro m a te  ____  47® 55
B rom ide  ________ 1 10 @1 15
C a rb o n a te  _____  92® 1 00
C h lo ra te , g ra n 'r_  48® 55
C h lo ra te , x ta i  o r

pow d. _________ 28® 35
C yan ide  ________ 50® 65
Iodide ___________ 4 10®4 25
P e rm a n g a n a te_1 20® 1 30
P ru ss ia te ,  yellow  50® 65
P r u s s ia te ,  r e d_1 85@2 00
S u lp h a te  ________ @ 85

R oots
A lk a n e t _________ 1 00® 1 25
Blood, p o w d e red - 50® 60
C alam u s  ________ 35(a>l 00
E lec a m p an e , pw d 26® 35
G e n tia n , pow d. 27%@ 35
G inger, A frican ,

p o w dered  ____  29® 36
G inger, J a m a ic a  57%@ 65
G inger, J a m a ic a ,

p o w d e r e d ___  57%@ 65
G oldenseal, pow . 8 50@8 80
Ipecac , p o w d ._ 4 75@5 00
L ico rice , pow d. 35® 40
L ico rice , pow d. 40® 50
O rris , p o w dered  40® 45
P o k e , po w d ered  40® 45
R h u b a rb  ________ @1 50
R h u b a rb , pow d. @1 50
R osinw ood, pow d. 30® 35
S a rs a p a r illa , H ond .

g ro u n d  •______ 1 25@1 40
S a rs a p a r il la  M exican ,

g ro u n d  _,_____ @ 80
S q u ills  __________ 35® 40
S qu ills, po w d ered  60® 70
T u m eric , pow d. 25® 30
V a le r ia n , pow d.'- @2 00

Seeds
A nise  ___________ 33® 35
A nise , p ow dered  38® 40
B ird , I s  ________ 13® 19
C a n a r y __________ 13® 20
C araw ay , P o . .30 22® 25
C ard am o n  ___  2 50@2 75
C elery , pow d. .45 35® 40
C o rian d e r pow . .25 16® 20
D ill _____________  15® 25
F e n n e ll _________ 30® 40
F la x  ____________  10® 15
F la x , g r o u n d ___  10® 15
F o e n u g re e k  pow . 10® 20
H em p  _________   10® 18
L o b e lia  ________ 2 50@2 75
M u sta rd , yellow  25® 35
M u sta rd , b la c k_ 30® 35
P o p p y ___________ 50® 60
Q uince  ________ 1 50@1 75
R ap e  ____________ 15® 20
S a b a d i l l a ________ 35® 40
S u n f lo w e r _______ 12® 16
W o rm  A m erican  45® 60 
W o rm  L e v a n t 2 00®2 25

Tinctures
A c o n i t e ________ @1 85
Aloes ___  . _ @1 65
A rn ica  __________ @1 75
A sa fo e tid a  ______ @3 90
B ellad o n n a  ____ @1 40
B enzoin  _________ @2 40
B enzo in  C om p’d @3 15
B u chu  __________ @2 70
C a n th a ra d ie s  ___ @3 00
C ap sicu m  _____ @2 30
C a r d a m o n _______ @1 50
C ard am o n , C om p. @1 35
C a tec h u  ________ @1 50
C inchona  _______ @2 40
C olch icum  ______ @2 40
C ubebs _________ @3 00
D ig ita lis  ________ @1 80
G en tian @1 40
G in g er __________ @2 00
G u a iac  __________ @2 80
G u a iac , A m m on. @2 50
Iod ine __________ @1 50
Iod ine , C olorless @2 00
Iro n , clo. _ _ @1 50
K ino  ___________ @1 40
M yrrh  __________ @2 25
N u x  V o m i c a ___ @1 90
O pium @4 50
O pium , C am p ._ @1 50
O pium , D eodbrz’d @4 50
R h u b a rb  ________ @2 70

Paints
L ead , re d  d r y _15% @ 16
L ead , w h ite  d ry  15%@ 16 
L ead , w h ite  oil 15%@ 16 
O chre , yellow  bbl. @ 2
O chre , yellow  le ss  2%@ 6
P u t ty  ___________  5® 8
R ed V e n e t 'n  A m . 3® 7
R ed  V e n e t 'n  A m . 3%@ 7
R ed V e n e t'n  E n g . 4®  8
W h itin g , b b l . ____ ®  4%
W h itin g  ________ 5% ®  10
L . H . P . P rep . 3 7o@4 00

M iscellaneous
A c e ta n a lid  ______ 80® 85
A lu m ____________  16® 20
A lum , pow dered  a n d

g ro u n d  _______ 17® 20
B ism u th , S u b n i

t r a te  _________ 3 75®4 00
B o rax  x ta i o r

p o w d e r e d ___ 11%@ 16
C a n th a ra d e s , po 2 00@6 50
C alom el ________ 2 22@2 30
C apsicum  _______ 45® 50
C arm in e  _______  7 50@8 00
C ass ia  B u d s ____ 50® 60
C loves ________  67® 75
C halk  P re p a re d  16® 18
C h lo ro fo r m ______ 63® 72
C hlo ra l H y d ra te  1 70®2 10
C o c a in e _____  15 85@16 90
C ocoa B u t t e r ___ 70® 85
C orks, lis t, le ss  40%.
C opperas , b b l s ._ @ 05
C opperas , l e s s _6%@ 12
C o p p eras , pow d. 6%@ 15
C orrosive  S ub lm  2 01®2 10
C ream  T a r t a r _63® 70
C u ttleb o n e  ______ 70® 80
D e x trin e  ________ 10® 15
D o v e r 's  P o w d e r 5 75@6 00 
E m ery , All N os. 10® 15 
E m ery , P o w d e red - 8® 10
E psom  S a lts , bb ls . @ 05 
E psom  S a lts , le ss  5%@ 10
E rg o t, p ow dered  @6 00
F la k e  W h i t e ___ 15® 20
F o rm ald eh y d e , lb . 50® 55
G e la t in e ________ 2 25®2 40
G la ssw are , le ss  50%. 
G la ssw are , full case  50.10%. 
G lau b er S a lts , bbl. @03% 
G lau b er S a its  le ss  04® 10
G lue, B row n  ___  21 @30
G lue, B row n  G rd . 19® 25
G lue, W h i t e ___  35® 40
G lue, W h ite  G rd . 35® 40
G ly c e r in e ________ 37® 55
H o p s ___________ 1 75@2 00
I o d i n e __________  5 70@5 90
I o d o f o r m _______  7 00@7 30
L ead , A c e t a t e _ 20® 30
L y c o p o d iu m ____ 5 25@5 50
M ace ___________ 75® 80
M ace, po w d ered  95@1 00
M e n th o l________  8 00@8 20
M o r p h in e ____ 12 58® 13 43
N u x  V o m ic a ___  @ 30
N u x  V om ica, pow . 26® 35 
P e p p e r  b lack  pow . 32® 35
P e p p e r, w h i t e ___  @ 50
P itc h , B u rg u n d y  15® 20
Q u a ss ia  _________ 12® 15
Q u i n i n e ________  1 12@1 62
R ochelle  S a l t s _ 50® 55
S a c ch a rin e  ______ @ 38
S a lt P e t e r ______ 20® 30
S e id litz  M ix tu re  40® 45
Soap, g r e e n _____ 25® 35
Soap m o tt  c a s tile  22%@ 25 
Soap, w h ite  c as tile

c a s e _____  ______  @25 00
Soap, w h ite  c a s tile

le ss , p e r  b a r ____ @2 75
S oda A s h _________ 05® 10
Sido B ic a rb o n a te  4®  10
Soda, S a l ______ 2%@ 5
S p ir its  C am p h o r @1 50
S u lp h u r, r o l l ____ 5® 10
S u lp h u r. S u b l__  5%@ 10
T a m a r i n d s _____ 25® 30
T a r t a r  E m e tic  1 03@1 10
T u rp e n t in e , V en . 50@6 00 
V a n illa  E x . p u re  1 50@2 00 
W itc h  H a ze l — 1 60@2 15 
Z inc  S u l p h a t e _ 10® 15
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing, and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country merchants will have their orders 
filled at market prices at date of purchase.

A D V A N C E D DECLINED
C andles
S a le ra tu s

Sal Soda 
Rice
Ralston Food 
Cheese 
Evap. Apples 
Evap. Apricots  
Raisins 
Mich. Beans 
Sago___________

Tapioca
V inegar

A M M O N IA  
A rctic  Brand  

12 oz., 2 doz. in  c a r to n .
p e r  d o z . ___________$1.65

Moore’s Household Brand  
12 oz., 2 doz. to  c ase  2 70

A X L E  G R E A S E

Clam Bouillon 
B u rn h a m 's  7 oz. ___ 2 50

Corn
S ta n d a rd  —___  1 50@1 65
C o u n try  G e n t l e m a n _1 90
M aine __________ 1 90@2 25

H om iny
V an  C a m p _I _______ 1 60
F a n v ille

Lobster

1 40

% lb. . 3 10
% lb. .

Mackerel

5 50

M u sta rd , 1 l b . __ __ 1 80
M u sta rd . 2 lb. 2 80
S oused, 1% lb. ____ 1 60
S oused, 2 lb. ________ 2 75

Mushrooms
C hoice, Is , p e r  can 80
H o te ls , Is , p e r  c a n_ 65

Plums
C alifo rn ia , N o. 3 ____2 40

B L U IN G
Jennings’ Condensed Pearl
S m all, 3 doz. b o x ------2 55
L a rg e , 2 doz. b o x ------2 70

B R E A K F A S T  FOODS  
C rack ed  W h ea t, 24-2 4 85
C ream  of W h e a t ------9 00
G ra p e -N u ts  ___________ 3 80
P ills b u ry 's  B e s t  C e r’l 3 00
Q u a k e r  P u ffed  R ice_5 60
Q u a k e r  P u ffe d  W h e a t 4 30 
Q u a k e r  B r f s t  B isc u it  1 90 
Q u a k e r  C orn  F la k e s  3 70
R a ls to n  P u r i n a ---------4 00
R a ls to n  B ra n zo s  ------- 3 00
R a ls to n  Food , la rg e  — 4 10 
R a ls to n  Food, sm all — 3 20
S axon  W h e a t F o o d _5 60
S h red  W h e a t B is c u it  4 90 
T r isc u it,  1 8 __________ 2 25

Kellogg’s Brands 
T o a s te d  C orn  F la k e s  4 10 
T o a s te d  C orn  F la k e s

In d iv id u a l __________2 00
K ru m b le s  _____________ 4 60
K ru m b le s , In d iv id u a l 2 00
B i s c u i t ________________ 2 00
D rin k e t _______________ 2 60
K ru m b le  B ra n , 12s — 2 25

BROOMS
S ta n a rd  P a r lo r  23 lb . 5 75 
F a n c y  P a r lo r ,  23 lb . — 8 00 
E x . F a n c y  P a r lo r  25 lb . 9 50
E x . F ey , P a r lo r  26 lb. 10 00

B R U S H E S
Scrub

Solid  B ack , 8 i n . ------ 1 50
Solid B ack , 11 i n . ___ 1 75
P o in te d  E n d s _________ 1 25

Stove
N o. 1 _________________ 1 10
N o. 2 _________________ 1 35

Shoe
N o. 1 ________________  90
N o. 2 ________________ 1 25
N o. 3 ________________ 2 00

B U T T E R  COLO R
D andelion , 25c s i z e _2 80
P e rfec tio n , p e r  d o z ._1 75

C A N D L E 8
P ara ff in e , 6s ________17
P a ra ff in e , 1 2 s ________ 17%
W  i ek in g  _____________ 60

C A N N E D  GOODS  
Apples

3 lb . S t a n d a r d s ____@
No. 1 0 _____________@6 00

Blackberries
3 lb. S ta n d a rd s  .........
N o. 1 0 ____________ @14 00

Beans— Baked 
B ro w n  B ea u ty , N o. 2 1 35
C am pbell, N o. 2 _____1 50
F re m o n t , N o. 2 _______1 60
V an  C am p , N o. % _ 90
V an  C am p, N o. 1 __   1 25
V an  C am p, N o. 1 % _1 60
V an  C am p , N o. 2 _____1 90

Beans— Canned
R ed  K i d n e y ___ 1 35@1 60
S tr in g  __________ 1 75@3 30
W ax  ____________ 1 75@2 70
L im a  __________ 1 35@2 35
R ed  ____________  @1 10

Pears in Syrup
M ich igan  ____________4 50
C a lifo rn ia  ____________4 60

Peas
M a rro w fa t _____-1 45@1 90
E a r ly  J u n e  ___ 1 45@1 90
E a r ly  J u n e  s ifd  2 25@2 40

Peaches
C alifo rn ia , N o. 2% — 4 75
C a lifo rn ia , N o. 1 ------- 2 40
M ich ig an , N o. 2 ---------- 4 25
P ie , g a llo n s  _________ 12 00

Pineapple
G ra te d , N o. 2 --------------4 00
Slice N o. 2 E x t r a  — 5 25

Pum pkin
V an  C am p, N o. 3 ------- 1 60
V an  C am p, N o. 10 —  4 60 
L a k e  S h ore , N o. 3 —  1 25 
V esp er, N o. 10 ---------- 3 90

Salmon
W a r re n 's  1 lb. T a ll — 4 10 
W a r re n 's  % lb . F la t  2 60 
W a r re n ’s  1 lb. F la t  — 4 25
R ed  A l a s k a -----------------3 90
M ed. R e A l a s k a ------3 50
l  in k  A l a s k a _ 2 25@2 40

Sardines
D om estic, % s — 5 50@6 00 
D om estic, % s — 6 50@7 50 
D om estic, % s — 7 50@8 00
C alifo rn ia  S o u s e d ------2 00
C a lifo rn ia  M u s ta rd  __ 2 00 
C alifo rn ia  T o m a to  — 2 00

S auerkraut
H a c k m u th , N o. 3 ------1 50
S ilv e r F leece , N o. 3 1 60

Shrim ps
D u n b a r, I s  d o z . -------
D u n b a r, l% s  d o z . ------

Straw berries
S ta n d a rd , N o. 2 ---------
F a n c y , N o. 2 ------------

2 45
3 75

3 75 
5 50

N o.
N o.
N o.

Tomatoes
2 __________1 10@1 60
3 I I I I I I ___ 1 60@2 00
10 _________  @5 50

C A T S U P  
S n id e r’s  8 oz. —  
S n id e r’s  16 oz. — 
R o y al R ed, 10 oz. 
R o y a l R ed , T in s  -

. 2 20 

. 3 35 

. 1 35 
10 00

C H E E S E
B ric k  _______________ 31
W isco n s in  F la ts  ____30
L o n g h o rn  ____________ 29
N ew  Y ork  __________30%
M ich igan  F u ll C ream  27

C H E W IN G  G U M
A d am s B lack  J a c k ____65
A d am s B lo o d b erry  _____65
A d am s C alif. F r u i t ___65
A d am s C h ic le ts  _____  75
A dam s Sen S e n _________ 65
A d am s Y u c a t a n ________ 65
A m erican  F la g  S p ru c e -  65
B e e m a n 's  P e p s in  _______75
B ee c h n u t _______________ 85
D o u b lem in t _____________ 65
J u ic y  F r u i t ____ _________ 65
S p e a rm in t, W r i g l e y s _66
Z eno ____________________ 60

C H O C O L A T E  
W a lte r  B a k e r  & Co.

C a ra c a s  ________________ 43
P rem iu m , % s o r  % s — 50

W a l te r  M. L o w n ey  Co.
P rem iu m , % s ----------------50
P rem iu m , % s ----------------50

C IG A R S
N ational Grocer Co. Brands 
E l R a ja h  E p icu re , 50s 95 00 
E l R a ja h  E p icu re , 25s 97 00 
E l R a jah , L ongfellow ,

50s ________________  95 00
F a ra d a y  R o th ch ild ,

E x tr a ,  50s ________110 00
F a ra d a y  R o th ch ild , 

Im p é ria le s , 50s — 125 00 
F a ra d a y  R o th ch ild ,

J u n io r ,  5 0 s ________  55 00
F a ra d a y  R o th ch ild ,

P a n e te la s ,  5 0 s ____  95 00
F a ra d a y  R o th ch ild , 

M onopoles, 50s —  95 00 
F a ra d a y  R o th ch ild ,

C orono, 50s ______110 00
F a ra d a y  R o th ch ild ,
R oyal, 50s __________  93 00
M ungo P a rk ,

P e rfec to , 5 0 s ______  76 00
M ungo P a rk ,

A frican , 50s ______  90 00
M ungo P a rk ,

W o n d er, 5 0 s ______  92 00
M ungo P a rk ,

Gold S ta n d , 50s „ 1 0 0  00 
M ungo P a rk ,

Gold S ta n d , 2 5 s _105 00
O dins M onarch . 60s— 65 00
W orden  G rocer Co. B ran d s  

H a rv e s te r  L ine  
R eco rd  B re a k e rs , 50s 76 00
D elm onico , 5 0 s ______ 76 00
P a n a te lla ,  50s ______ 76 00
P a c e m a k e r, 5 0 s _____ 76 00
R eco rd  B re a k e rs

(T in s)  50s ________ 76 00
A fte r  D in n e r, 5 0 s ___ 96 50
F a v o r i t a  E x t r a ,  50s_ 97 50 
P re s id e n ts ,  5 0 s ______115 00

L a  A zo ra  L in es
O p eras, 50s ________ 57 00
W ash in g to n , 5 0 s ___ 75 00
P a n a te l la  (F o il)  50s 75 00
A ris to c ra ts ,  50s ____ 75 00
P e rfe c to  G ran d e  (fo il) 97 50 
P a ls , 50s (F o il)

(2 in  fo il p k g .)  — 97 50 
R o y al L a n c e r  L in e

F a v o r ita ,  50s _______ 75 00
Im p e ria le s , 50s _____ 95 00
M agnificos, 5 0 s _____112 50

S an ch ez  & H a y a  L in es  
H a v a n a  C ig a rs  m ad e  in  

T a m p a , F la .
D ip lim a tic s , 50s ___  95 00
R osa , 50s ___________120.00
B ishop , 50s _________120 00
R e in a  F in a , 50s

( t in s )  _____________ 120 00
Q ueens, 50s ________135 00
W o rd en  S pec ia ls , 50s 155 00 

Ig n a c ia  H a y a  
E x t r a  F a n c y  C lea r H a v a n a  

M ade in  T a m p a , F la .
D e licades , 50s ______120 00
Prinajeros, 5 0 s __________ 140 00

S ta r l ig h t  B ros.
L a  R ose  D e P a r is  L ine

C ab a lle ro s , 5 0 s _________  70 00
R o u se , 50s _________ 110 00
R eg . E sp ec , 5 0 s _______ 150 00
P e rfec to , 25s _______195 00

R o se n th a s  B ros.
R . B . L o n d res , 50s,

T issu e  W r a p p e d __ 60 00
R . B . In v in c ib le , 50s,

F o il W r a p p e d ____ 75 00
F r a n k  P . L ew is  B ra n d s  

L ew is  S ing le  B in d e r,
50s, (5 in  f o i l ) ___ 58 00

U nion M ade B ra n d s  
E l O v e rtu re , 50s, foil 75 00 

O u r N ick e l B ra n d s
M istoe , 100s ________ 37 50
S ioba. 1 0 0 s _____________  37 50
E l D ependo , 1 0 0 s _______  37 50

O th e r  B ra n d s
T h ro w  O u ts , 1 0 0 s __ 50 00
B. L „  -50s __________ 58 00
B o sto n  S t r a i g h t s ____ 58 00
Iro q u o is , 5 0 s ___________  58 00
K n ic k erb o ck e r, 50s _ 60 00
T ra n s  M ich ig an , 50s_ 60 00 
H e m m e te rs  C h a m 

p ions, 50s ________ 60 00
C o u rt R o y al (w ood)

50s _______   61 00
C o u rt R o y al ( t in )  25s 61 00 
T e m p la r  P e rfec to ,

50s ________________ 110 00

C L O T H E S  L IN E
H em p. 50 f t. ------- —  3 00
T w is te d  C o tto n , 50 f t .  3 25 
T w is ted  C otton . 60 f t .  3 90
B ra id ed , 50 f t. ---------4 00
S ash  C ord  ---------------- 5 25

COCOA
B a k e r’s  _________________ 53
B u n te , 15c size  ------------- 55
B u n te , % lb. -----------------50
B u n te , 1 lb. ------------------ 48
C leveland  _____________ 41
C olonial, % s ____________35
C olonial, % s -----------------33
E p p s  ____________________ 42
H e rsh e y s , % s -----------------42
H e rse y s , % s ------------------ 40
H u y le r __________________ 36
L ow ney, % s ____________48
L ow ney, % s ------------------ 47
L ow ney, % s ____________47
L ow ney , 5 lb. c a n s ___ 48
V an  H o u ten , % s _______ 12
V an  H o u ten , % s ______18
V an  H o u te n , % s _______ 36
V an  H o u te n , I s  ________ 65
W a n - E ta  _______________ 36
W ebb ___________________ 33
W ilb u r, % s _____________ 33
W ilb u r, % s _____________ 33

C O C O A N U T
% s, 5 lb. case  D u n h a m  48
% s, 5 lb . case  _______ 48
% s & % s, 15 lb. case  47
6 a n d  12c pkg . in  p a ils  4 75
B u lk , p a ils  _____________ 38
B ulk , b a rre ls  ___________ 35
48 2 oz. p k g s ., p e r  case  4 15
48 4 oz. p k g s ., p e r  case  7 50

C O F F E E  R O A S TE D  
Bulk

Rio ____________________ 17
S a n to s  _________ ___ 30@32
M aracab o  -------- 35
M exican  ______ ________ 38
G u ta te in a la  ----- ________ 36
J a v a  ----------------
B o g o ta  ------------ ________36
P e a b e r ry  ---------________33

Package Coffee 
N ew  Y ork  Basis 

A r b u c k le ____________ 27 50
M cLaugh lin ’s X X X X  

M cL au g h lin ’s X X X X  p a c k 
ag e  coffee is  so ld  to  r e ta i l 
e rs  on ly . M ail a ll o rd e rs  
d ire c t  to  W . F . M cL au g h 
lin  & Co., C h icago .

Coffee E xtracts
N . Y., p e r  100 _______10%
F r a n k ’s 250 p a ck a g e s  14 50 
H u m m e l's  50 1 l b . _10%

C O N D E N S E D  M IL K
E ag le , 4 d o z . _________12 85
L e a d e r, 4 d o z . ______10 65

E V A P O R A T E D  M IL K  
C arn a tio n , T a ll. 4 doz. 6 65 
C a rn a tio n , B ab y , 8 dz. 6 50
P e t,  T a ll _____________ 6 65
P e t,  B a b y _____________ 4 50
V a n  C am p, T a ll ------- 6 65
V an  C am p, B a b y ___ 4 50
D undee, T a ll, d o z ._6 95
D undee, B aby , 8 doz. 6 00
S ilv e r Cow , T a l l ___ 6 65
S ilv e r Cow, B a b y ___ 4 50

M IL K  C O M P O U N D
H eb e, T a ll, 4 d o z . ____4.75
H eb e , B ab y . 8 doz. — 5.20 
C aro len e , T a ll, 4 doz. 5 70

C O N F E C T IO N E R Y
S tick  C andy  P a ils

H o r e h o u n d ____________ 30
S t a n d a r d ______________ 30

C ases
B o sto n  S u g a r  S tic k — 39

M ixed Candy

B ro k en  -----------
C u t L o a f ---------
G ro ce rs  _______
K in d e rg a r te n
L e a d e r  ------------
P rem io  C ream s
R o y al --------------
X  L  O _______
F re n c h  C ream s

P a ils  
. 32 
. 32 
. 22 
. 35 
. 32 
. 45 
. 29 
. 25 
. 35

S p e c ia ltie s  P a ils
A u to  K is se s  (b a s k e ts )  31 
B onn ie  B u t te r  B ite s — 36 
B u t te r  C ream  C orn  — 37 
C a ram e l B on  B o n s — 38 
C a ram e l C ro q u e tte s — 35 
C o co an u t W affles ' —  36
Coffy T offy  -----------------40
F u d g e , W a l n u t -----------37
F u d g e , W a ln u t C hoc. 38 
C h am p io n  G um  D ro p s  30 
R a s p b e rry  G um  D ro p s  30 
Iced  O ran g e  Je ll ie s  — 32
I ta l ia n  B on  B o n s ------34
AA L ico rice  D ro p s

5 lb. b o x ----------------2 15
M an ch u s  --------------------- 34
N u t B u t te r  P u f f s ------35
Snow  F la k e  F u d g e  — 34

C hoco late  P a ils
A sso rte d  C hoc. ---------- 39
C ham p io n  --------------------36
H o n ey su ck le  C h ip s  — 54 
K lo n d ik e  C h o co la te s— 45
N ab o b s  ----------------------- 45
N ibb le  S tick s , bo x  — 2 80
N u t W a fe r s  --------------- 45
O coro C hoc. C a ram e ls  43
P e a n u t  C l u s t e r s ---------- 62
Q u in te tte  --------------- — 39
R eg in a  ____________ - — 35
V ic to ria  C a ram e ls  —  43

Gum Drops
C h am p io n  -----------------30
R a s p b e rry  -----------------30
F a v o r ite  _____________ 30
S u p e rio r --------------------31
O range  Je ll ie s  ---------34

Lozenges
A A P ep . L o z e n g e s_35
A A P in k  L ozen g es  35 
A A C hoc. L o zen g es  35
M otto  L o z e n g e s ______37
M otto  H e a r t s ________37

H ard  Goods
L erhon D r o p s ________34
O. F . H o re h o u n d  D rp s  34
A nise  S q u a re s  ______34
P e a n u t  S q u a re s  _____32
R ock  C a n d y ________ 45

Pop Corn Goods
C ra c k e r - J a c k  P r i z e _7 40
C h eck e rs  P r i z e ______ 7 40

Cough Drops
B oxes

P u tn a m  M e n t h o l ____2 25
S m ith  B r o s . ___________2.00
P u tn a m  M en. H o re

H o u n d  ___________1 80

C O O K IN G  C O M P O U N D S  
Mazola

P in ts , tin , 2 d o z . ____7 00
Q u a rt, tin , 1 d o z ._6 50
% G al. tin s , 1 d o z ._12 25
G al. tin s , % d o z .__ 11 80
5 G a l.' t in s , % doz__16 00

COU PO N  BOOKS
50 E conom ic  g r a d e _2 50
100 E conom ic  g ra d e  4 50 
500 E conom ic  g ra d e  20 00 
1,000 E conom ic  g ra d e  37 50 

W h ere  1,000 books a re  
o rd e red  a t  a  tim e , sp ec ia l
ly  p r in te d  f ro n t co v er is  
fu rn ish e d  w ith o u t ch a rg e .

C R E A M  O F T A R T A R
6 lb. boxes _____________ 75
3 lb. boxes _____________ 76

D R IE D  F R U IT S  
Apples

E v a p ’ed , C hoice, b l k _15

Apricots
E v a p o ra te d , C h o ic e ____29
E v a p o ra te d , F a n c y ____31

Citron
10 lb. b o x _______________ 58

Currants
P a c k ag e s , 15 oz. _______22
B oxes, B ulk , p e r  l b . _22

Peaches
E v ap . C hoice, U n p eeled  24 
E v ap . F a n c y , U n p eeled  26 
E v ap . F a n c y , P e e l e d _28

Peel

F IS H IN G  T A C K L E  
Cotton Lines

No. 2, 15 f e e t _________ 1 45
No. 3, 15 f e e t _________ 1 70
No. 4, 15 f e e t _________ 1 85
N o. 5, 15 f e e t _________ 2 15
N o. 6, 15 f e e t _________ 2 45

Linen Lines
S m all, p e r  100 y a rd s  6 65 
M edium , p e r  100 y a rd s  7 25 
L a rg e , p e r  100 y a rd s  9 00

Floats
N o. 1%, p e r  g r o s s __ 1 50
No. 2, p e r  g r o s s ___ 1 75
N o. 2%, p e r  g r o s s _2 25

Hooks— K irby
Size 1-12, p e r  1,000 — 84
Size 1-0, p e r  1,000 _ 96
Size, 2-0, p e r  1,000 „  1 15
Size, 3-0, p e r  1,000 __ 1 32
Size 4-0, p e r  1,000 __ 1 65
Size 5-0, p e r  1,000 __ 1 95

Sinkers
N o. 1, p e r  g r o s s ____  65
No. 2, p e r  g r o s s ____ 72
No. 3, p e r  g r o s s ____ 85
No. 4, p e r  g r o s s ____1 10
No. 5, p e r  g r o s s ____ 1 45
No. 6, p e r  g r o s s ____ 1 85
N o. 7, p e r  g r o s s ____ 2 30
N o. 8, p e r  g r o s s ____3 35
No. 9, p e r  g r o s s ____4 65

F L A V O R IN G  E X T R A C T S  
Jennings 

P u re  V an illa  
T u rp en e le s s  
P u re  L em on

P e r  Doz.
7 D ra m  20 C e n t ______1 65
1% O unce, 25 C e n t __2 00
2 O unce, 37 C e n t ____3 00
2% O unce, 40 C e n t_3 20
2% O unce, 45 C e n t __3 40
4 O unce, 65 C e n t ____5 50
8 O unce, $ 1 .0 0 _______9 00
7 D ram , 20 A sso rte d __1 65
1% O unce, 25 A ss o rte d  2 00

Van Duzer
V an illa , L em o n , A lm ond, 
S tr a w b e rry , R a s p b e rry , 
P in e a p p le , P e a c h , Coffee, 
P e p p e rm in t & W in te rg re e n
1 ounce  in  e a r to n s  — 2 00
2 o u n ce  in  c a r t o n s __3 50
4 ounce  in  c a r t o n s __6 75
8 ounce  _____________ 13 20
P i n t s __________________26 40
Q u a r ts  _______________ 51 00
G allons, e a c h  _______ 16 00

F L O U R  A N D  F E E D
L ily  W h ite , % P a p e r

sa c k  ______________ 13 50
G ra h a m  25 lb . p e r  c w t 5 50 
G olden G ra n u la te d  M eal,

25 lb s., p e r  c w t . ___3 90
R o w en a  P a n c a k e  C om 

pound , 5 lb . s a c k  — 5 90 
B u c k w h e a t C om pound ,

5 lb. s a c k  _________ 6 20

L em on . A m erican  _____35
O ran g e , A m e r i c a n _____36

Raisins
F a n c y  S ’ded, 1 lb . pkg . 25% 
T ho m p so n  Seed less,

1 lb. p k g . __________ 26%
T ho m p so n  Seed less, 

b u l k ________________ 26

W a tso n  H ig g in s  M illing  
Co.

N ew  P e rfe c tio n , % s 13 10

M eal
G r. G ra in  M . Co.

B o lted  _______________ 4 80
G olden G ra n u la te d  — 5 00

C alifo rn ia  P ru n e s
80-90 25 lb. b o x e s ___@15
70-80 25 lb. bo x es___ @16
60-70 lb. b o x e s _____ @17
50-60 25 lb. b o x e s ___@20
40-50 25 lb. b o x e s ___@24
30-40 25 lb. b o x e s ___@28

FA R IN A C E O U S GOODS 
B eans

M ed. H a n d  P i c k e d   6
C a lifo rn ia  L i m a s ___ 15
B row n, H o l l a n d ______ 6%

F a rin a
25 1 lb. p a c k a g e s ____2 80
B u lk , p e r  100 l b s . ___

H om iny
P e a r l ,  100 lb . s a c k _5 50

M acaroni
D o m estic , 10 lb . box  1 10 
D o m estic , b rk n  bb ls . 8% 
S k in n e r’s  24s, c ase  1 37% 
G olden A ge, 2 doz. 1 90 
F o u ld ’s, 2 d o z . ___ 1 90

P e a rl B arley
C h es te r  ______________6 00

P eas
S co tch , lb . ___________6
S p lit, lb. _______________ 8%

Sago
E a s t  In d ia  __________ 8%

T ap io ca
P e a r l ,  100 lb . s a c k s _8%
M in u te , 8 oz., 3 doz. 4 35 
D ro m e d a ry  I n s ta n t ,  3 

doz., p e r  c a s e ______2 70

W h eat
N o. 1 R e d _____________ 2 05
N o. 1 W h ite  _________ 2 03

Oats
M ich igan  C a r l o t s ---------62
L ess  th a n  C a r l o t s ------- 65
O ld O a ts  ----------------------- 68

Corn
C arlo ts  _______________ 1 10
L ess  th a n  C a r lo ts  —  1 20

H ay
C arlo ts  ______________ 30 00
L e ss  th a n  C a r l o t s _ 34 00

Feed
S tr e e t  C a r  F e e d ___ 48 00
No. 1 C orn  & O a t F d  48 00
C ra ck e d  C orn  ______  48 00
C o arse  C orn  M eal — 48 00

F R U IT  JAR S  
M ason , p ts .,  p e r  g ro . 8 75 
M ason, q ts .,  p e r  g ro . 10 00 
M ason, % g a l., g ro s s  14 25 
M ason, c an  to p s , g ro . 2 85 
Id e a l G la ss  T op, p ts .  10 00 
Id e a l G lass  T op , q ts .  12 00 
Id ea l G lass  T op , % 

g a llo n  ______________ 16 00

G E L A T IN E
C ox’s  1 doz. l a r g e ___1 45
C ox’s  1 doz. s m a l l ___ 90
K n o x ’s  S p a rk lin g , doz. 2 25 
K n o x ’s  A c id u ’d, doz. 2 25
M in u te , 3 doz. _______4 95
N elso n ’s  ______________ 1 60
O xford  _______________  75
P ly m o u th  R ock , P h o s . 1 55 
P ly m o u th  R ock , P la in  1 36 
W a u k e s h a  ____________ 1 60
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H ID E S  A N D  P E L T S  
Hides

G reen , N o. 1 ___________08
G reen , N o. 2 ___________07
C ured , No. 1 ___________10
C u red , N o. 2 ___________09
C alfsk in , g re e n , No. 1 10 
C alfsk in , g re e n , N o. 2 08% 
C alfsk in , cu re d , N o. 1 12 
C alfsk in , cu red , N o. 2 10%
H o rse , N o. 1 ________4 00
H o rse , N o. 2 ________ 3 00

Pelts
Old W ool _________ 25@ 75
L a m b s  ____________ 25@ 75
S h e a rlin g s  ________25@ 75

Tallow
P r im e  ______________  @ 7
N o. 1 ---------------------  @ 6
N o. 2 ---------------------  @ 5

W ool
U n w ash ed , m ed iu m  @20 
U n w ash ed , re je c ts — @15
F in e  -----------------------  @20
M a rk e t du ll a n d  n eg lec ted .

P E T R O L E U M  P R O D U C TS  
Iro n  B a r re ls

P e rfe c tio n  ____________ 19.6
R ed  C row n G aso line  29.1 
G as M ach ine  G aso line  44 
Y. M. & P . N a p h th a  31 
C ap ito l C y linder, Iro n

B bls. ________________ 54.5
A tla n tic  R ed  E n g in e ,

Iro n  B bls. ___________ 34.5
W in te r  B lack , Iro n

B bls. ________________ 20.5
P o la r in e , I ro n  B b ls .___ 62.5

P IC K L E S
Medium

B a rre l, 1,200 c o u n t_16 00
H a lf  b b ls ., 600 c o u n t 9 00
5 g a llo n  k e g s _______ 4 00

Sm all
B a rre ls  _____________  20 00
H a lf  b a rre ls  _________ 11 00
5 gallon  k e g s ________ 3 80

Gherkins
B a rre ls  _____________  28 00
H a lf  b a rre ls  _________ 15 00
5 g a llon  k e g s ________ 5 00

H O N E Y
A irline , N o. 1 0 _______ 4 00
A irline , N o. 15 _______6 00
A irline . N o. 25 _______9 00

Sweet Sm all
B a rre ls  _____________  30 00
H a lf  b a rre ls  _________ 16 00
5 g a llon  k e g s ___ ____ 6 50

H O R S E  R A D IS H  
P e r  doz. ____________  1 60

J E L L Y
P u re , p e r  pail, 30 lb. 6 25

J E L L Y  GLASSES  
' 8 oz., p e r  doz. ________44

M A P L E IN E
1 oz. b o ttle s , p e r  doz. 1 75
2 oz. b o ttle s , p e r  doz. 3 00 
4 oz. b o ttle s , p e r  doz. 5 50 
8 oz. b o ttle s , p e r  doz. 10 50
P in ts ,  p e r  d o z . ______18 00
Q u a rts , p e r  d o z . ___  33 00
% G allons, p e r  doz. 5 25
G allons, p e r  d o z . ___ 10 00

P IP E S
Cob, 3 doz. in  box 1 25

P L A Y IN G  C AR D S
N o. 90 S t e a m b o a t___ 2 75
N o. 808, B icycle  ------- 4 50
P ic k e t t  _______________ 3 50

PO TA S H
B a b b i tt’s, 2 d o z . ___ 2 75

P R O V IS IO N S  
Barreled Pork  

C lear B ack  __ 38 00@42 00 
S h o rt C u t C lear 37 00 @40 00
P ig  ----------- :------------
C lea r F a m ily  _______ 48 00

M IN C E  M E A T
N one S u ch , 3 doz.

case  f o r ____________5 60
Q u ak er , 3 doz. case

fo r  _________________ 5 00

M O LASSES  
N ew  Orleans

F a n c y  O pen K e t t l e ___ 95
C hoice _______  85
Good ____________________ 65
S to ck  ___________________ 28

H a lf b a rre ls  5c e x tr a

D ry  Salt Meats  
S P  B ellies  __ 32 00@34 00

Lard
P u re  in  tie rc e s  20 @20% 
C om pound  L a rd  10%@18
80 lb. t u b s ___a d v an c e  %
69 lb. t u b s ___a d v an ce  %
50 lb. t u b s ___a d v an c e  %
20 lb. p a i l s ___a d v an ce  %
10 lb. p a i l s ___a d v an c e  %

5 lb. p a i l s ___a d v an ce  1
3 lb. p a i l s ___a d v an c e  1

N U T S — W hole
A lm onds, T e r r a g o n a  35 
B raz ils , la rg e  w a sh e d  26
F a n c y  M ixed ________
F ilb e r ts ,  B a r c e l o n a _32
P e a n u ts ,  V irg in ia  ra w  16 
P e a n d ts ,  V irg in ia ,

r o a s t e d ______________ 18
P e a n u ts ,  S p a n i s h ___25
W aln u ts , C a l i f o r n ia _39
W a ln u ts , F r e n c h ___

Shelled
A lm onds ____________ 65
P e a n u ts ,  S p an ish ,

10 lb. b o x ________2 75
P e a n u ts .  S p an ish ,

100 lb. b b l.................. 25
P e a n u ts ,  S p an ish ,

200 lb. bbl. ________ 24%
P e c a n s _______________ 95
W a ln u ts  ____________ 85

Smoked Meats
H a m s, 14-16 lb. 38 @40
H a m s, 16-18 lb. 37 @39
H a m s, 18-20 lb. 
H a m , d ried  beef

36 @38

s e ts  __________ 41 @42
C alifo rn ia  H a m s  
P ic n ic  B oiled

24 @25

H a m s  ________ 35 @40
B oiled H a m s  — 60 @62
M inced H a m s  — 18 @20
B acon  _ - — 35 @52

Sausages
B o lo g n a ------------ __ 18
L iv er __________ ___ 12
F r a n k f o r t  --------- __ 19
P o rk  _ _ ---------_ 14 @15
V eal __________ __ 11
T o n g u e  ________ __ 11
H ead c h e ese  ____ 14

O L IV E S
B ulk , 2 g a l. k eg s , e ac h  4 50 
B ulk , 5 g a l. k eg s  e ac h  10 50
S tu ffed , 4 o z . _________ 1 80
S tu ffed , 15 o z . _________ 4 50
P it te d  (n o t s tu ffed )

14 oz. _______________ 3 00
M anzan illa , 8 o z . ___ 1 45
L unch , 10 o z . _________2 00
L unch , 16 oz. ________3 25
Q ueen , M am m o th , 19

oz. __________________ 5 50
Q ueen , M am m o th , 28

oz. __________________ 6 75
Olive C how , 2 doz. cs. 

pe r doz. ____________ 2 50

P E A N U T  B U T T E R

B el-C ar-M o  Brand

8 oz., 2 doz. in  c a s e __
24 1 lb. p a ils  ________
12 2 lb. p a ils  ________
5 lb. pa ils , 6 in  c r a te
10 lb. p a ils  __________
15 lb. p a ils  __________
25 lb. p a ils  __________
50 lb. t in s  ___________
100 lb. d ru m s  ________

Beef
B o n e l e s s _____ 30 00@35 00
R um p, n e w   40 00@42 00

P ig ’s Feet
% b b ls . ____________  2 15
% bb ls ., 35 l b s . ___  3 50
% bb ls. _____________10 00
1 bbl. ________________ 17 50

Canned Meats  
R ed  C row n  B ra n d  

C orned  B eef, 24 I s  — 4 05
R o a s t B eef, 24 I s ------4 05
V ea l L o af, 48 % s ------1 80
V ien n a  S ty le  S au sag e ,
48 % s _____________ —  1 50
V irg in ies , 24 I s ---------3 45
P o tte d  M eat, 48 % — 70
P o tte d  M ea t, 48 % s „  1 15 
H a m b u rg e r  S te a k  a n d

O nions, 48 % s ---------1 80
C o rn ed  B eef H a sh .

48 % s _____________ 1 80
C ooked L u n ch  T o n g u e ,

48 % s --------------------- 4 00
C ooked O x T o n g u es ,

12 2 s ______________  22 90
C hili Con C am e , 48 I s  1 80 
S liced  B acon , m ed iu m  4 00
S liced  B acon , la rg e_6 30
S liced  B eef, 2% o z__2 25
S liced  B eef, 5 o z . ___ 4 05

M ince M ea t
C ondensed  N o. 1 c a r . 2 00 
C ondensed  B a k e rs  b r ic k  31 
M oist in  g l a s s ________8 00

’ T rip e
K its , 15 lb s. _________ 90
% bb ls., 40 l b s . ______1 60
% bb ls ., 80 l b s . ______3 00

Casings
H ogs, p e r  lb _______  @65
B eef, ro u n d  s e t ___ 19@20
B eef, m id d les , s e t_50@60
S heep , a  sk e in  1 75@2 00

Uncolored Oleomargarine
oSlid D a iry  ________2S@29
C o u n try  R o l l s ______30@81

R IC E
F a n c y  H ead  ________
B lue R ose ____________ 9 50

R O L L E D  O ATS
M onarch , bb ls. ______ 8 40
R olled  A v en a , bb ls . 9 00 
S tee l C u t, 100 lb. sk s. 6 00 
M o n arch , 90 lb. s a c k s  4 30
Q u ak er , 18 R e g u l a r_2 70
Q u ak er , 20 F a m i l y _6 85

S A LA D  D R E S S IN G
C olum bia , % p i n t s _2 25
C olum bia , 1 p i n t ___ 4 00
D u rk e e ’s  la rg e , 1 doz. 7 05 
D u rk e e ’s  m ed ., 2 doz. 7 65 
D u rk e e ’s  P icn ic , 2 dz. 3 50 
S n id e r 's  la rg e , 1 doz. 2 40 
S n id e r’s  sm all, 2 doz. 1 45

S A L E R A T U S  
P a c k e d  60 lbs. in  box

A rm  a n d  H a m m e r 3 75
W y an d o tte , 100 % s — 3 00

S A L SODA

G ra n u la te d , bb ls . _ 2 50
G ra n u la te d , 100 lbs cs 2 75
G ra n u la te d , 36 2% lb.

p a ck a g e s 2 90

S A L T

Solar Rock
56 lb . s a c k s  __________75

Common
G ra n u la te d . F i n e ____3 00
M edium , F in e  _______3 10

P e r  c ase , 24 2 l b s . _2 40
F iv e  case  lo ts  ______2 30

S A L T  F IS H  
Cod

M iddles ______________  28
T a b le ts , 1 l b . ________3 20
T a b le ts . % l b . ________1 75
W ood boxes _________ 19

Holland H erring

S ta n d a rd s ,  bb ls. _____15 00
Y. M ., bb ls . _________ 17 00
S ta n d a rd s ,  k e g s ____ 90
Y. M., k eg s  ________ 1 20

H erring

K  K  K  K , N o rw ay  __ 20 00
8 lb. p a ils  __________ 1 40
C u t L u n c h __________ 1 25
S caled , p e r  b o x _____ 21
B oned , 10 lb . boxes 24

T  rout
N o. 1. 100 l b s . ________  12
No. 1, 40 lb s . ________
No. 1. 10 lbs. ________
N o. 1. 3 lbs. ________

M ackerel

M ess, 100 lbs. ______ 25 00
M ess, 50 lbs. ________13 25
M ess, 10 l b s . ________ 2 95
M ess, 8 lbs. ________ 2 30
N o. 1. 100 l b s . ______ 24 00
No. 1, 50 l b s . ________12 75
No. 1. 10 l b s . _______ 2 80

Lake H erring  
% bb l., 100 l b s . ______7 50

S E E D S
A nise ________________ 45
C an a ry . S m y rn a  -----  12
C ardom on . M ala b a r 1 20
C elery  _______________ 65
H em p , R u ss ia n  ___  10
M ixed B ird  __________13%
M u sta rd , y e l lo w ______23
P o p p y _________________ 65
R ape ________________ _ 15

S H O E  B L A C K IN G  
H a n d y  B ox, la rg e  3 dz. 3 50
H a n d y  B ox, s m a l l__ 1 25
B ix b y ’s  R oyal P o lish  1 25 
M ille r 's  C row n P o lish  90

S N U F F
Sw edish  R apee  30c S fo r 64 
Sw edish  R apee , 1 lb  g ls  85
N o rk o p in g , 10c 8 f o r _64
N orkop ing , 1 lb, g l a s s _85
C o penhagen , 10c, 8 fo r 64 
C o penhagen , 1 lb. g la ss  85

SOAP

J a m e s  S. K irk  & C om pany  
A m erican  F am ily , 100 7 85
J a p  R ose, 50 c a k e s _4 85
K irk ’s W h ite  F la k e  __ 7 00

L a u tz  B ros . & Co.
A cm e, 100 c a k e s ___ 6 75
B ig  M as te r. 100 b locks 8 00
C lim ax , 100s __________6 00
C lim ax , 120s __________5 25
Q ueen  W h ite , 80 c ak e s  6 00 
O ak  L eaf, 100 c ak e s  6 75 
Q ueen  A nne, 100 c ak es  6 75 
L a u tz  N a p h th a , 100s 8 00

T rad e sm a n  C om pany  
B lack  H aw k , one box 4 50 
B lack  H aw k , fixe bx s  4 25 
B lack  H a w k , te n  bxs 4 00 

Box c o n ta in s  72 cak es . I t  
is  a  m o s t re m a rk a b le  d ir t  
a n d  g re a se  rem o v er, w ith 
o u t in ju ry  to  th e  sk in .

Scouring Powders
Sapolio, g ro ss  l o t s _11 00
Sapolio , h a lf  g ro . lo ts  5 50 
Sapolio , s ing le  boxes 2 75
Sapolio , h a n d _________3 00
Q ueen  A nne , 60 can s  3 60 
Snow  M aid, 60 c a n s _3 60

W ashing Powders
Snow  B oy, 100 5 c ___ 4 00
Snow  Boy, 60 14 oz. 4 20 
Snow  B oy, 24 p k g s . 6 00 
Snow  B oy, 20 p kgs . 7 00

Soap Powders 
J o h n so n 's  F in e , 48 2 5 75
J o h n so n 's  X X X  1 0 0 _5 75
L a u tz  N a p h th a , 6 0 s _3 60
N ine  O’c lo c k  _________4 25
O ak  L eaf, 100 p kgs . 6 50 
Old D u tch  C le an se r  4 50 
Q ueen  A nne, 60 pkgs. 3 60 
R u b -N o -M o re  ________5 50

C L E A N S E R S .

■ITCHEN 
LENZER

80 can  cases, $4.80 p e r  case

SODA
Bi C arb , K e g s  --------- 4

S P IC E S  
W hole Spices

A llspice, J a m a i c a ------@18
C loves, Z a n z i b a r ------@60
C ass ia , C an to n  -----------@30
C ass ia , 5c p k g ., doz. @40
G inger, A frica n  --------- @15
G inger, C ochin  _______@20
M ace, P e n a n g  -----------@75
M ixed, N o. 1 --------------@17
M ixed, No. 2 --------------@16
M ixed, 5c p k g s ., doz. @45
N u tm e g s , 70-8 -----------@50
N u tm e g s . 105-110 —  @45
P e p p e r, B l a c k --------------@30
P ep p e r, W h ite  -----------@40
P ep p e r, C a y e n n e ------- @22
P a p r ik a , H u n g a r ia n

Pure Ground in Bulk  
A llspice, J a m a ia c a  —  @20
C loves, Z a n z ib a r  _____@60
C ass ia , C an to n  ______@30
G inger, A f r i c a n ---------@26
M u sta rd  ----------------------@32
M ace, P e n a n g  ------------ @85
N u tm e g s  -------------------- @36
P e p p e r, B lack  _______ @23
P ep p e r, W h i t e ________ @40
P ep p e r, C a y e n n e ------@29
P a p r ik a , H u n g a r ia n — @60

Seasoning
Chili P o w d er. 1 5 c ___ 1 35
C elery  S a lt, 3 o z . ____ 95
Sage , 2 oz. __________ 90
O nion S a lt __________1 35
G arlic  _______________ 1 35
P o n e lty , 3% o z . _____ 2 25
K itc h e n  B o u q u e t___ 2 60
L a u re l L eav es  ______ 20
M arjo ram , 1 o z . ______ 90
S av o ry , 1 o z . ________ 90
T h y m e. 1 oz. ________ 90
T u m eric , 2% oz. ___  90

W O O D E N W A R E
Baskets

B u sh e ls , n a rro w  b an d .
w ire h a n d le s  ______ 2 90

B ushels , n a rro w  band ,
wood h a n d l e s _____ 3 00

M ark e t , d ro p  h an d le 1 00
M ark e t , s in g le  h an d le 1 10
M ark e t , e x tr a  _______ 1 60
S p lin t, la rg e  _________ 9 50
S p lin t, m ed iu m  ______ 8 Vb
S p lin t, sm a ll ________ 8 00

S TA R C H
Corn

K ingsfo rd , 40 l b s . ____ 11%
M uzzy, 48 1 lb. pkgs. 9%
P o w d ered , b a r r e l s ___ 7%
A rgo, 48 1 lb . p k g s ._ 4 15

Kingsford
S ilv e r G loss, 40 1 lb. 11%

Gloss
A rgo, IS 1 lb. p k g s ._ 4 15
A rgo , 12 3 lb. p k g s ._ 3 04
A rgo , 8 5 lb. p k g s .__ 3 40
S ilv er G loss, 16 3 lbs. 11%
S ilv e r G loss, 12 6 lbs. 11%

M uzzy
48 1 lb. p a ck a g e s  __ - 9%
16 3 lb. p a ck a g e s  __ - 9%12 6 lb. p a ck a g e s  __ - 9%
50 lb. boxes _________ -  7%

S YR U PS
Corn

B arre ls  ____  _ 75
H a lf  B a r re ls  __ 
B lue K aro , No.

________ 81
1%.

______ 2 80
B lue K aro , No. 

doz. ________

B utter Plates  
E s c an a b a  M a n u fac tu rin g  

Co.
S ta n d a rd  E m co  D ish es

No. 8-50 e x tr a  sm  c a r t  1 45 
No. 8-50 sm all c a r to n  1 55 
No. 8-50 m d ’m c a r to n  1 65 
No. 8-50 la rg e  c a r to n  1 95 
No. 8-50 e x tr a  lg  c a r t  2 40 
No. 4-50 ju m b o  c a r to n  1 65 
No. 100, M a m m o th _1 50

Churns
B arre l, 5 g a l., e a c h __2 40
B arre l, 10 g a l. e a c h __ 2 55
S to n e , 3 g a l. ________  39
S to n e , 6 ga l. ________  78

Clothes Pins
E s c an a b a  M an u fac tu rin g  

Go.
No. 60 -24, W r a p p e d _ 5 95
No. 30 -24, W r a p p e d _ 3 10
No. 25 -60, W r a p p e d _ 5 75

Egg Cases
No. 1 , S ta r  C a r r i e r_ 6 00
No. 2, S ta r  C a r r i e r _12 00
No. 1 , S ta r  E gg  T ra y s 8 00
No. 2, S ta r  E g g  Tra,y 16 00

B lue K aro , No. 5, 1 dz. 4 15 
Blue K aro , N o. 10,

% doz. _____________  3 95
Red K aro , N o. 1%, 2

doz. _________________ 3 15
R ed K a ro , N o. 2% , 2

doz. _________________ 4 85
R ed K ero , No. 5, 2 dz. 4 65
R ed  K a ro , N o. 10, % 

doz. _________________ 4 45

Pure Cane
F a ir  ___________________

C hoice _________________

T A B L E  SAUCES
L ea & P e rr in ,  l a r g e _5 75
L ea  & P e rr in ,  s m a l l_3 25
P ep p e r ________________ 1 25
R oyal M in t __________ 1 50
T o b a s c o _______________ 3 00
E n g lan d ’s  P r id e  ______1 25
A -l, la rg e  ____________ 5 00
A -l.  sm all ____________ 2 90
C ap ers  ________________ 1 80

T E A
Japan

C ork
Faucets

lined , 3 i n . __ __ 70
C ork lined . 9 i n . __ —.  90
C ork lined. 10 in. _ .  .  90

Mop S tick s
Tre>jan s p rin g  _______ 3 25
Eel ipse p a te n t  sp rin g 3 25
No 1 com m on _____ 3 25
No 2, p a t. b ru sh  hold 3 25
Ide al. No. 7 __________ 3 25
20oz c o tto n  m op h ead s 4 SO
12oz co tto n  m op h e ad s 2 85

P a ils
10 q t. G a lv a n iz e d ___ 5 25
12 q t. G a lv a n iz e d ___ 6 00
14 q t. G a lv a n iz e d ___ 7 00
F ib re  ________________ 9 75

T o o th p ick s
E scan ab a  M an u fac tu rin g

Co.
No . 48, E m co  _______ 1 85
No . 100, E m co  _____ 3 75
No . 50-2500 E m c o __ 3 75
No . 100-2500 E m c o _ 7 00

M edium  ___________ 3S@42
C hoice ______________ -45@54
F a n c y  -------------------- 60@76
B ao k e d -F ire d  M ed'm  
B a s k e t-F ire d  Choice 
B a s k e t-F ire d  F a n c y
N o. 1 N ib b s  --------------@65
S if tin g s , b u l k _________ @21
S if tin g s , 1 lb. p k g s—  @23

T  raps
M ouse, w ood, 4 h o l e s ____ 60
M ouse, wood, 6 h o l e s __70
M ouse, tin , 5 h o l e s ____65
R at, w o o d ____________1 00
R a t, s p rin g  __________1 00
M ouse, sp r in g  ______  30

Gunpowder
M oyune, M e d iu m _35@40
M oyune, C h o ic e ___ 40@45

Young Hyson
C hoice ____________-  35@40
F a n c y _______________ 50@60

Oolong
F o rm o sa , M e d iu m _40@45
F o rm o sa , C h o i c e _45@50
F o rm o sa , F a n c y ___55@75

English B reakfast
C ongou, M e d i u m _40@45
C ongou, C h o ic e ___ 45@50
C ongou, F a n c y _____50@60
C ongou, E x . F a n c y  60@80

Ceylon
P ekoe , M e d iu m _____40@45
D r. P ek o e , C hoice___45@48
F lo w ery  Ö. P . F a n c y  55@60

T W IN E
C o tto n , 3 p ly  c o n e ___55
C o tto n , 3 p ly  b a l l s ---- 55
W ool, 6 p ly  ____________ 23

V IN E G A R
C ider, B en to n  H a rb o r_34
W hite  W ine. 40 g ra in  20
W h ite  W in e , 80 g ra in  26
W h ite  W ine , 100 g ra in  29

O ak lan d  V in e g a r  & P ick le  
C o.’s  B ran d s .

O ak lan d  A pple C i d e r _45
B lue R ibbon  C orn  ___ 28
O ak lan d  W h ite  P ic k lin g  20 

P a c k a g e s  no c h a rg e .

W IC K IN G
No. 0, p e r g ro s s  ____  70
No. 1, p e r  g r o s s ____  80
No. 2, p e r  g r o s s ____ 1 20
N o. 3, p e r  g r o s s _____1 90

T  ubs
No. 1 F ib re  ________  42 00
No. 2 F ib re  ________  38 00
No. 3 F ib re  ________  33 00
L a rg e  G a l v a n i z e d __ 17 00
M edium  G alv an ized  15 00 
S m all G a lv a n iz e d __ 14 00

Washboards
B a n n e r  G lobe ______  8 00
B ra ss , S ing le  _________9 50
G lass, S ing le  _________ 8 50
S ingle  P e e r l e s s ________9 00
D ouble P e e r le s s  _____11 00
N o rth e rn  Q u e e n ____ 9 00
U n iv e rsa l ____________ 10 00
O ur B e s t ____________ 10 00

W indow  Cleaners
12 in . _______________ 1 65
14 in. ________________ 1 85
16 in. ________________ 2 30

Wood Bowls
13 in. B u tte r  ________ 3 00
15 in . B u tte r  ________ 7 00
17 in. B u t t e r _______ 11 00
19 in. B u t t e r _______ 12 00

W R A P P IN G  P A P E R
F ib re , M an ila , w h ite  9
No. 1 F ib re  _________10
F ib re , M an ila , w h ite  10%
B u tc h e rs  M a n i l a ------12%
K ra f t  ________________ 16

Y E A S T  C A K E
M agic, 3 doz. — ,------- 2 70
S u n lig h t, 3 d o z . ------— 2 70
S u n lig h t, 1% doz. —  1 35 
Y eas t F o am , 3 doz. — 2 70 
Y e as t F o am , 1% doz. 1 35

Y E A S T — C O M P R E S S E D  
F le isch m an , p e r  d o z ._28



30 M I C H I G A N  T R A D E S M A N November 3, 1920

Gabby Gleanings From Grand Rapids.
Grand Rapids, Nov. 2—Jam es Post- 

ma, formerly salesman for the Voigt 
Milling Co., has accepted a similar 
position with the Russell-M iller Mill
ing Co., Minneapolis, covering W est
ern Michigan for the W. S. Canfield 
Flour Co., selling Occident Flour.

The w riter is in a position to fur
nish employment to two shoe sales
men in Southern Michigan territory. 
Compensation is on the usual com
mission basis, with a drawing account

John A. Hach, the veteran shoe 
salesman of Coldwater, has gone to 
Florida for the winter.

Uncle Louie W internitz is now in 
Dansville, 111., visiting his nephew, 
W alter T. Spitz, who was once em
ployed on the Tradesman. N ext week 
Mr. W internitz will proceed to Ft. 
Meyer, Florida, where he will spend 
the winter.

The complaint forwarded by the 
Board of Trade and Transportation of 
New York to certain railroad lines 
whose Pullman ticket offices are un
der suspicion, may or may not result 
in a cessation of graft. Having had 
occasion to make a num ber of hurry- 
up night trips during the last few 
months out of Columbus, Ohio, over 
the Pennsylvania lines, we were twice 
caught without Pullman reservations. 
On the first occasion we swallowed 
our disappointment and suffered in 
silence. The second time it happened 
we became suspicious, deserted the 
crowded day coach and made our way 
to the Chicago sleeper. Depositing 
a dollar in the hand of the porter, we 
suggested our sad situation to him. 
I ’ll fix you up, boss, soo'n as the con
ductor comes,” he said. Like M ary’s 
little lamb, we lingered patiently 
about, and then got our reward—a 
lower berth. Two other men got 
similar favors. The curious fact was 
that a wire query twelve hours be
fore the train started brought the 
reply that the Chicago car was “all 
sold out.” It may indeed have been, 
but the New York organization has 
evidence that convinces it of collusion 
between Pullman offices, conductors 
and porters to make extra fees by 
holding up lower berths for late 
comers, always willing to drop a dol
lar or two extra rather than sit up 
all night. It is also said tha t exces
sive fares are- collected frequently 
from the unquestioning and unsus
picious patrons of the roads. N oth
ing is more offensive to a traveler 
than that sort of thing. I t is time to 
set traps for a lot of thieving profit
eers nested at big railroad stations 
over the country.

The New York Commercial recently 
reproduced one of the full page ad
vertisem ents of the W orden Grocer 
Company which appeared in the 
Tradesm an a few weeks ago, com
mending both the letter and spirit of 
the announcement.

The MacSimbar Paper Co., at O t
sego, has 9,000 tons of soft coal on 
hand and has 35,000 tons additional 
purchased and in transit. The com 
pany furnishes its own employes coal 
at cost, plus expense of delivery, 
which is greatly appreciated by the 
men.

Thom as B. Carlile (W orden Gro
cer Company) left Saturday for a 
week’s duck hunting on H oughton 
Lake.

D. D. Alton, the Frem ont druggist 
has so far recovered from his recent 
illness as to resume his place in the 
store. H is knees are still a little 
shaky, but his general health is ex
cellent. The doctors have not yet 
been able to agree on the cause of his 
long illness.

Charles E. Belknap has been secur
ed to conduct the Armistice day 
parade in Grand Rapids Nov. 11. This 
is a sure indication that the parade 
will be successful, in keeping with 
the occasion.

The Shoe Dealers M utual F ire In 
surance Company was the first com
pany to adjust and pay a loss as the 
result of the recent $200,000 fire at 
Dowagiac.

The Michigan Association of T rav

eling Lum ber & Sash & D oor Sales
men has decided to hold its annual 
meeting in Grand Rapids, Feb. 3 and 
4 in connection with the annual con
vention of the Michigan retailers. The 
annual gathering is one of the big 
events of the w inter season am ong 
Michigan lumbermen, and great in
terest is attached to plans for the con
vention. Application for membership 
in the association at the average rate 
of one a day are being received. The 
total enrollm ent is now 276.

Never make a decision when you 
are downhearted. Never let the weak 
side of your nature take control.

W hat is suicide? I t  requires no 
definition to make the meaning of the 
word clear simply as a voluntary act. 
But theologically one may take one’s 
life w ithout com m itting suicide, a no 
less distinguished authority than the 
Pope himself declares. Discussing 
the MacSwiney case Benedict is re 
ported as saying that the Irish Mayor 
was dying not because it was his de
sire to die, but because his death 
would be the consequence of the only 
course his conscience perm its him to 
take. So the oft-argued question, “Is 
suicide ever justifiable?” may be 
changed to the query, “U nder what 
circumstances does self-destruction 
cease to be suicide?” The man with 
the incurable, slow and agonizing dis
ease, whose medical necessities are 
eating up his surplus and whose fam
ily will be left in want if he drags 
along a year or two, may now find 
his way out into the silent sea of the 
inexpensive future w ithout leaving the 
stigma of suicide on his name—if the 
Pope’s decision is accepted.

Cooper-W ells & Co., hosiery m anu
facturers, St. Joseph, recently tender
ed their tenth annual banquet to sales
men at the H otel W hitcomb, St. 
Joseph. P lates were set for thirty- 
seven. and after an elaborate and en-

THE NATIONAL EXTRACT
VANILLA AND 32 OTHER FLAVORS

F o r  m o r e  
than a quarter 

century the name 
Sauer has meant all 

that is good in flavor
ing extracts. A  name 
that has been handed 
down from generation 
to generation as a sy- 
n o n y m  of  
quality.
33 Flavors in 12 
sizes to meet the 
needs of every
one.

Mint!factored by

THE C. F. SAUER CO.
Richmond, Vi.

O rder
From
Your

Jobber

I
vanii
i

Seventeen Highest A v a b d s

Ca r°"

Largest S elling B rand in the U.S..

joyable dinner, speeches and good fel
lowship were the rule. P lans were 
laid for next year’s campaigns, and 
salesmen who had made exceptional
ly good records throughout 1920 were 
lauded. Sidney Smith, cartoonist of 
the Chicago Tribune, and creator of 
the famous pair, “Andy” and “Min 
Gump,” gave a chalk talk in which the 
characters underw ent the usual tra 
vail of their daily home life. This 
feature was particularly enjoyable. O. 
T. Brooks, of Cooper-W ells & Co., was 
toastm aster of the evening. The 
H otel W hitcomb orchestra played 
selections. Gatherings such as this 
are bound to stimulate loyalty and 
camaraderie among the w orkers and 
executives of a firm, and are to be 
commended.

John G. Young, jeweler a t River- 
dale, will add a line of drugs. The 
Hazeltine & Perkins D rug Co. has the 
order for the stock.

The W orden Grocer Company is 
getting material on the ground for a 
tw o-story addition to tha t part of its 
building now occupied by the T o
ledo Plate Glass Co. The added 
room will give the corporation 28,- 
000 feet argum ented floor space.

J. F. Hall, of Toledo, D istrict repre
sentative of the W eber Flour Mills, 
Salina, Kansas, is in the city a ttend
ing the State baker’s convention.

T h is  S e a l
is on the certificate which 
is packed with every bottle 
of

VAN DUZER’S CERTIFIED 
FLAVORING EXTRACTS

It means that this company 
stakes its reputation of 70 
years’ standing on the ab
solute purity, full strength 

, and delicious richness of 
every bottle of extract 
bearing its name.

Van Duzer Extract Co. ?PToin*d\ m«;.

A M S T E R D A M  B R O O M  CO.
M A N U F A C T U R E R S  O F  BROOMS AND WHISKS  

4-1 -4 9  B R O O K S ID E  AVE. E S T A B L IS H E D  1 8 8 4  A M S T E R D A M , N . Y.
C A P A C IT Y  1 0 0 0  D O Z E N  S A N IT A R Y  M A D E  B R O O M S  A DAY

PRIZE GOLD BOND WHITE SWAN

P e n n  Y a n  
N e w  Y o r k  S ta te

Buckwheat
Flour

%

Best on the market 
We have it

JUDSON GROCER CO.
G R A N D  R A P ID S  M IC H IG A N
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The Ethics and Prudence of W elch
ing.

Kansas City, Nov. 2—For the sake 
of argum ent let it be said tha t it may 
be true, in the final analysis, tha t a 
wholesale grocer has no superiority 
over the retail m erchant, so far as 
the observance of the sanctity of a 
contract per se is concerned. In 
genealogy there is little difference 
between them and in many instances 
a wholesale grocer is simply a retail 
grocer grown up. In  common par
lance they are the same breed of cats. 
From  the standpoint of consanguin
ity one should be as honest as the 
other.

I t is said that all the contracts of 
this world which are broken is be
cause the interests they contain tend 
to favor one side only. Therefore, in 
the first place, all contracts should be 
fair to both parties, for the law says 
that in a contract each party  thereto 
acquires a right to w hat the other 
promises. I t  is needless to deny the 
fact tha t there are jobbers here and 
there who make it a practice to en
deavor to wiggle out of contracts 
which go against them, just as there 
are some canners, for instance, who 
fail to respect their contracts when 
it is to their advantage to do so. But 
in the recent slump in sugar we saw 
applied the acid test of the moral 
stamina of the jobbers as a whole, and 
they w ithstood it to their everlasting 
credit and glory, refusing to even 
question their contracts because they 
realized their moral obligation even 
though there m ight have been a legal 
loophole through which they could 
creep, for they believed in the integri
ty of the refiners who entered into the 
contract with them.

W ith the retail trade they, too, have 
those am ong them  who respect a con
trac t of purchase ’and sale. But there 
are vastly more of them than there 
are of jobbers, and perhaps the per
centage of welchers is greater. Many 
of them, in the first place, sign a con
tract for futures with a mental reser
vation and with their fingers crossed, 
and when a retail grocer places a good 
order for futures with his jobbers he 
is quite apt to look upon it as a dis
tinct favor conferred, which it is to 
a certain extent. Then he thinks that 
irrespective of the signed contract 
which is always urged upon him on 
the plea tha t he will benefit and not 
lose in the transaction, that the job
ber, for trade reasons, should pro
tect him, and his strongest and most 
effective argum ent, and the one tha t 
throws the fear of God into the job
ber’s heart, is the th reat that unless 
desired cancellation is granted he will 
withdraw his business and never buy 
another dollar’s w orth of goods of the 
jobber.

Unfair, unjust, illegal and altogether 
reprehensible as it may be, it is the 
long pole which is used by all the 
welchers and which brings down the 
persimmons. This potent argum ent 
checks the ardor of the jobber and 
causes him to take his medicine even 
under the most violent protest. M ore
over, a carload of goods which repre
sents a single transaction with a job
ber, aggregating the respectable sum 
of $6,000 to $15,000, is split up by him 
into fifty or perhaps more contracts 
among his trade. To invoke the law 
means a bunch of lawsuits, a lot of 
w orry, a loss of business and a heavy 
expense. H e thus finds himself thrown 
back to depend solely upon an abso
lutely compelling moral obligation 
which is said to be superior to a le
gal obligation and with greater bind
ing force.

So, after all, it simmers down to a 
question of a m an’s honor and busi
ness integrity, and if a man elects 
with deliberation to repudiate his con
tracts for the reason tha t the m arket 
has declined and to dishonestly shift 
his loss to the shoulders of the jobber 
who contracted for the goods to pro
tect his orders in hand, then it is 
either a lawsuit or an exposure of the 
fact tha t such a man is unw orthy of 
credit or consideration. And as far 
as I can see it, the la tte r is by far 
the worst penalty. If instead of vacil

lating, the jobber would stand flat- 
footed and without making a single 
exception refuse to accept a single 
cancellation, there would be no can
cellations. H arry  Sloan.

Items From the Cloverland of Michi
gan.

Sault Ste. Marie, Nov. 1—George 
Bayliss, the popular salesman for the 
Soo H ardw are Co. here, has been 
transferrd  to M arquette, where he is 
in charge of the copper country te rri
tory. H e expects to move his family 
there in the near future. Mr. Bayliss 
is considered one of the m ost popular 
salesmen on the road and a general 
favorite with the trade. W hen his 
old friends from this part of Clover- 
land call on him they are given a 
hearty  welcome and also the use of 
his old reliable 4 cylinder car to take 
in the points of interest, of which 
there are many in the vicinity of M ar
quette.

The Farm  Bureau will open a busi
ness office here in the near future 
which will be located at 117 Edwards 
block, Ridge street. A rthur G. Bailey, 
one of the Soo’s prosperous farmers, 
will be the manager. F rom  indica
tions this Farm  Bureau will be a busy 
institution, as several hundreds of 
farm ers have been added to the mem
bership in the past few weeks. There , 
is a considerable quantity of hay and 
other produce for shipment.

A rthur J. Passm ore, of the Brimley 
State Bank, at Brimley, was m arried 
last week to Miss Elizabeth Jensen, 
also of Brimley. The young couple 
are very popular at Brimley and also 
here at the Soo where the groom  is 
well and favorably known being a 
brother of A. H . Passm ore, of the 
firm of Passm ore & Paquin. A fter 
an extended wedding trip Mr. and 
Mrs. Passm ore will make their home 
at Brimley. Their many friends wish 
them a bright and prosperous future.

The police are determined to try  
and put a stop to the borrow ing of 
cars parked on the street at night, and 
for this offense, the borrow er draws 
30 days, in addition to damages done.

Captain and Mrs. Charles Ripley 
celebrated their golden wedding last 
Thursday. Many of their old time 
friends here called on them. Among 
those who attended the reception was 
Rev. T. R. Easterday, who perform ed 
the bridal ceremony fifty years ago. 
Mr. and Mrs. Ripley have lived in the 
Soo practically all of this time and 
have made a large circle of friends 
who extended their congratulatidns 
and good wishes.

George Baldwin, Secretary of the 
Edison Sault Electric Co., went 
“courting” for a few days last week 
a t Marquette.

W illiam G. Tapert.

H appy-go-lucky clerks make happy- 
go-lucky business men who generally  
have neither luck nor happiness.

BUSINESS WANTS DEPARTMENT
A dvertisem ents Inserted under th is  head for five cento a word the firs t 

Insertion and four cents a word for each subsequent continuous Insertion. 
I f  set In capital letters, double price. No charge less than 50 cents. Sm all 
display advertisem ents In this departm ent, $3 per Inch. Paym ent w ith  order 
Is required, as amounts are too small to open accounts.

If  you  w a n t to  red u ce  o r  close o u t y o u r 
s to ck , w rite  th e  “ BIG  F O U R ” a u c t io n 
e e rs , F o r t  P ie rre , S o u th  D ak o ta .__112___

F o r  S a le—R e s ta u ra n t,  lo c a ted  in a  
tow n  of 5,000 p o p u la tio n . D oing  good 
b u s in e ss  a n d  h a s  a  fine lo ca tio n . E q u ip 
m e n t is  m o d ern  a n d  u p - to -d a te ,  w h ich  
inc ludes tw elve  t r a n s ie n t  room s, eq u ip p ed . 
P rice , w h ich  is a  b a rg a in , $2,000. H a r ry
M. W ard , B ry a n , Ohio.______________113

E L E C T R IC  L IG H T  a n d  m illin g  p la n t, 
o p e ra tin g , f ir s t-c la s s  cond ition . In  v il
lage o f 800. G ood o p p o rtu n ity  fo r r ig h t  
p a r ty  w ith  som e c ap ita l. A d d re ss  No.
114, c a re  M ich igan  T rad e sm a n .______114__

W an ted —Sm all R oyal e le c tr ic  coffee 
m ill; ro a s te r ;  p e a n u t b u t te r  m ach in e . L .
C. Schalow , C ad illac , M ich.______115______

F o r  S a le—R a c k e t s to re  in  liv e lie s t l i t 
tle  tow n in  M ich igan . W ill in v e n to ry  
a b o u t $2,000. W eb b e r & H aw ley , L in d en ,
M ich. _________________________ 116

W A N T E D —A lad y  c le rk  to  ta k e  c a re  
o f d ry  goods d e p a r tm e n t in  a  g e n e ra l 
s to re . M u st h av e  ex p erien ce . A d d re ss  
N o. 107, c a re  M ich igan  T ra d e s m a n . 107

F O R  L E A S E —L A R G E  S T O R E  B U IL D 
IN G  in one o f M ich ig an ’s  b e s t  ru r a l
to w n s , on  S ta te  t ru n k  line  h ig h w a y  a n d  
ra ilro a d . T ow n is  a  fix tu re  w ith  fine 
ru r a l  a g r ic u ltu ra l  school. H a s  tw o  new  

» saw  m ills  a n d  o th e r  in d u s tr ie s . C lo th ing  
d ry  goods a n d  sh o es  e sp ec ia lly  n eeded . 
A d d re ss  N o. 108, c a re  o f M ich igan  
T ra d e s m a n .____________________________108_

H A Y —A L L  G R A D E S, a n y  q u a n ti ty ,  
d e liv e red  an y w h e re . L e t u s  q u o te  you 
p ric e s . O r w e w ill buy . W . A. B U N 
T IN G  & CO., J ac k so n , M ich. N u m ero u s  
b ra n c h  offices.________________________110

C ash  b u y e r  of g e n e ra l s to re s  o r  p a r ts .  
N o th in g  too  la rg e  o r  sm all. A d d re ss  N o. 
I l l ,  c a re  M ich igan  T ra d e s m a n . I l l

F o r  Sale— C h an d le r & P r ic e  10 x 12 
G ordon  fo r $200. In  u se  e v e ry  d ay . b u t 
w ish  to  in s ta ll  la rg e r  m a c h in e . T r a d e s 
m an  C om pany .

C AS H R E G I S T E R S
R E B U IL T  C A SH  R E G IS T E R  CO. 

(In c .)
122 N o rth  W a s h in g to n  A ve., 

S ag in aw , M ich.
W e b u y  sell a n d  ex ch an g e  re p a ir  and  
reb u ild  a ll m ak es.
P a r ts  a n d  su p p lie s  fo r a ll m ak es .____

S C A L E S
A sk Jo e  R ob inson  “ T h e  T oledo  Scale  
M an ” a t  N o. 20 F u lto n  S t., W es t. 
S a les  a n d  S e rv ice . Y es, w e r e p a ir  
m o s t a n y  m ake .

Signs of the Times
Are

Electric Signs
Frofreuive merchants and manufac

turer« now realize the tala* of C l t e l r l t  

Advertising.
We furnish you with sketches, prices 

and operating cost for the asking.

THE POWER CO.
Bell M JW Citizens «2*1

F O R  S A L E —H o te l p ro p e r ty  a t  H u d so n - 
v ille , M ich igan , S te a m  h e a t , w a te r , 
l ig h ts , e tc . G ood lo ca tio n ; m ore  b u s i
n e ss  to  be h a d  th a n  can  be ta k e n  c a re  
of. F in e  o p p o r tu n i ty  fo r r ig h t  p a r ty .  
F o r  fu r th e r  p a r t ic u la rs  in q u ire  o f F . F . 
M cE ach ro n , S ta te  B an k , H ud so n v ille , 
M ich. B o th  p h o n es. 99

A T T E N T IO N  M E R C H A N T S —W h en  in  
n eed  o f d u p lic a tin g  books, coupon  books, 
o r  c o u n te r  p ad s , d ro p  u s  a  c a rd . W e 
can  su p p ly  e i th e r  b lan k  o r  p r in ted . 
P r ic e s  on a p p lic a tio n . T ra d e s m a n  C om 
p an y . G ra n d  R ap id s.

G E T  OUR P R IC E S —on c o u n te r  sa le s  
books a n d  c re d it  re g is te rs .  B a t t le  C reek  
S a les  B ook Co.. B a t t le  C reek , M ich. 102

P a y  s p o t c a sh  fo r c lo th in g  a n d  f u r 
n is h in g  goods s to ck s . L . S ilb e rm an , 106 
E . H an co ck , D e tro it.  56S

If  you  a re  th in k in g  o f g o ing  in  b u s i
n e ss , se llin g  o u t o r m a k in g  a n  ex ch an g e , 
p lace  a n  a d v e r tis e m e n t in  o u r  b u s in ess  
ch an c e s  co lum ns, a s  i t  w ill b r in g  yo u  in 
to u ch  w ith  th e  m a n  fo r w hom  you  a re  
look ing—T H E  B U S IN E S S  M AN.________

W ill p ay  cash  fo r w hole s to re s  o r  p a r t  
s to ck s  o f m e rc h a n d ise . L o u is  L ev ln so h n , 
S ag in aw . M ich. 998

B A N IS H  T H E  R A T S—O rd e r a  c an  o f 
R a t a n d  M ouse E m b a lm e r a n d  g e t r id  of 
th e  p e s ts  in  one n ig h t.  P r ic e  $3. T r a d e s 
m a n  C om pany , G ra n d  R ap id s, M ich igan .

180 a c re  im p ro v ed  fa rm  n e a r  C ad illac : 
40 n e a r  H o llan d  ex ch an g e  fo r g e n e ra l o r 
h a rd w a re  s to ck  o r re n ta b le  p ro p e rty . 
R eed  R e a lty  Co., C arsonv ille , M ich. 84

A W inner
for

Light Cars. 
and Trucks

30 x 3}4 and 32 x 3K

Braender Bulldog
Giant 5-Ply 

Molded Fabric Tire *
Made only in these two sizes, which 
fit 75% of all the cars in use. 
Oversize, 25% strongsr, molded on 
airbag, extra  heavy tread, re in 
forced side w all, require oversize 
tubes.

Have famous Braender Dual Non- 
skid Tread.

A fast seller and a money m aker.

Michigan Hardware Company
Grand Rapids, Mich.

Chocolates
Package Goods of 

Paramount Quality 
and

Artistic Design

BLUE BELL and FOREX Peanut Butter
. B lue B ell th e  in c o m p a ra b le , m ad e  on ly  _____

from  N o. 1 V irg in ia  p e a n u ts , h a n d -s o r te d  
—th e  p e a n u t b u t te r  fo r  c u s to m e rs  d e 
m a n d in g  th e  b e s t. F o re x  is  a  low  p riced  
h ig h  g ra d e  a r tic le , from  se le c te d  V irg in ia  
s to ck , b i t te r  sk in s  a n d  h e a r ts  rem o v ed .

B L U E  B E L L  P E A N U T  B U T T E R  CO.
Grand Rapids, M ich.

D istributors
B o y lan d  C re am ery  Co., A . C as a b la n c a  &
Son, E llis  B ro th e rs  Co., H e n ry  M eyer,
M . P io w a ty  & Sons, I. V an  W e s te n -  
B ru g g e , V in k e m u ld e r Co.
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W H A T  T H R E E  D O LLA R S BUYS.
It costs $3 for fifty two issues of 

the Michigan Tradesm an, if the sub
scription is payable strictly in ad
vance.

The fifty-two issues are not all the 
subscriber receives for his $3. He gets 
with this payment service and obtains 
protection which is frequently w orth 
a hundred times the subscription 
price.

Taking the Peerless Talking M a
chine swindle, fo r ' instance. If the 
Tradesm an had not jumped into the 
fray and championed the in terest of 
the merchant, 141 m erchants who had 
been inveigled into signing prom is
sory notes under the impression tha t 
they were applying for agency con
tracts would have been mulched to 
the tune of $315 to $1,260 each, alto
gether am ounting to more than $111,- 
000. Because the Tradesm an got in 
touch with the situation in the early 
stages of the game, denounced the 
swindle in unmeasured term s and 
warned the m erchants not to pay the 
notes they had signed under false 
pretenses and false representations, it 
saved its readers there $111,000, be
cause the machines would have been 
very unsalable and would have been 
objects of detestation by the m er
chants every time they looked at them 
on account of their associations.

This is but one of many services the 
Tradesm an has rendered its friends 
in trade during the past thirty-eight 
years—services which it expects to 
repeat in tenfold measure as the years 
go on.

No greater service has been ren
dered the trade by the Tradesm an 
than in inducing the retail m erchants 
of the State to transfer their fire in
surance from stock to mutual com
panies. This has not only resulted in 
a saving of 25 to 50 per cent, of the 
cost of insurance, but it has resulted 
in prom pt and honorable adjustm ents 
of all losses in the event of fire and 
enabled the Tradesm an to eliminate 
many arbitrary , unjust and dishonest 
features rigidly insisted upon by the 
stock company autocrats and cheer
fully waived by the mutual companies 
when the unfairness of such features 
was plainly presented to them.

Any subscriber to the Tradesm an 
is welcome to send his insurance pol
icies to the Tradesm an for inspection 
and analysis. M ost of the stock pol
icies now w ritten by local agents are 
clearly illegal and the same is true of 
an occasional mutual policy. No 
charge is ever made for this service, 
valuable as it may prove to be to the 
insured in the event of his m eeting a 
loss by fire.

General Conditions in W heat and 
Flour.

Written for the Tradesman.
The sentim ent among the trade, 

both grain dealers and flour buyers, 
is changing somewhat. Many believe 
flour and wheat is selling about as 
cheaply as they will during the bal
ance of the crop year.

The change in sentim ent has been 
brought about by the attitude of farm 
ers to hold their wheat for higher 
prices, by heavier selling of wheat 
for -export and by reduction in crop

prom ise; in other words, the spring 
wheat crop has been reduced from
237.000. 000* buslrels to 218,000,000 by 
Government reports.

Crop reports from Argentine are 
less favorable. Indications are now 
they will harvest approxim ately 185,- 
000,000 bushels of wheat the coming 
January, against 214,000,000 bushels a 
year ago, leaving 120,000,000 bushels 
for export from Argentine next year 
against 187,000,000,000 bushels this 
year. Late cables from Russia in
dicate tha t previous information to 
the- effect Russia would be able to 
export wheat was incorrect and w ith
out foundation. In o ther words, this 
propaganda was used by the bears to 
depress values.

The Russian crop as near as can 
be estimated is approximately 132,- 
000,000 bushels, which is not more 
than half enough to supply their 
home requirem ents, which are sup
posed to be about 273,000,000 bushels. 
This means tha t Russia at the present 
time is an im porting nation instead of 
an exporting and that her wheat 
yields m ust be brought up around
300.000. 000 bushels before she will be 
able to ship either wheat or flour.

A nother favorable factor for livelier 
trading in flour is the change in the 
differentials between flour and wheat 
ocean rates. Until just recently 25c 
per cwt. more has been charged for 
flour than for wheat for export, which 
policy, of course, caused Europe to 
buy wheat instead of flour. In fact, 
this un-American policy developed 
flour milling industry in Great Britain 
and has seriously affected the Ameri
can milling industry. As a m atter of 
fact, American mills have not operated 
more than 50 per cent, of the time on 
this crop; a large number of mills 
have been running on a 25 per cent, 
basis, for with export business prac
tically destroyed by unfair ocean rates, 
coupled with the light domestic de
mand, it was out of the question to 
sell enough flour to run a greater 
am ount of the time than indicated by 
above statem ent.

There have been quite large ship
ments of wheat made to Brazil and 
wheat and flour to N orth Africa re
cently. Of course, while the volume 
of business done in either instance was 
not very heavy, the sentim ental effect 
was bullish; in fact, a great many 
conservative dealers, both in flour and 
grain, feel it unwise to go short of 
either at the present time; that prices 
are more liable to advance somewhat 
than decline. One of the biggest 
bears on this crop is now advising 
the trade to buy flour, and should 
business develop in fair volume, 
somewhat higher prices are alm ost 
certain.

The .acreage of w heat sown this 
fall is smaller than a year ago, and 
up until ju st recently the soil has 
been too dry to perm it the proper 
grow th. However, recent rains* and 
cooler weather have improved condi
tions materially; the grow th will be 
stim ulated and Hessian Fly activity 
retarded. M arketing from farm ers is 
on a more restricted basis, and with 
coarse grains as low as they should 
go; in fact, really below the cost of 
production, it is very improbable 
that much, if any, flower prices on

wheat will prevail in the immediate 
future.

However, it is not the purpose of 
these articles to urge the trade to buy 
wheat or flour, or not to buy, but to 
state the conditions existing in grain 
and flour m arkets and give expression 
to the sentim ent gathered from the 
trade.

The flour buyer’s attention is direct
ed to the change in sentim ent at the 
present time, and it appears advisable 
to have immediate requirem ents cov
ered and should any breaks develop 
to buy for thirty  to sixty days’ re
quirements on those breaks.

Lloyd E. Smith.

Review of the Produce M arket.
Apples—The m arket is still weak 

and unsatisfactory. Tallman Sweets, 
$1.25; W agners and Baldwins, $1.35; 
N orthern Spys, $1.40@1.50; Snows 
and Jonathans, $1.60.

B utter—Local jobbers hold extra 
cream ery at 56c and firsts at 54c. 
P rin ts 2c per lb. additional. Jobbers 
pay 30c for packing stock.

Beets—65c per bu.
Cabbage—60c per bu.‘ and $1.50 per 

bbl.
C arrots—75c per bu.
Celery—40c per bunch.
Chestnuts—Ohio or Michigan, 30c 

per lb.
Cider—Fancy commands 25@30c 

per gal.
Cocoanuts—$1.20 per doz. or $9 per 

sack of 100.
Crab Apples—$3 per bu. for H y- 

slops.
Cranberries—Early Blacks from 

Cape Cod command $10.50 per bbl. 
and $5.50 per half bbl.

Cucumbers — Illinois hot house, 
$2.50 per doz.

Eggs—Jobbers pay 65c f. o. b. ship
ping point for fresh candled, includ
ing cases. Storage operators are 
feeding out their April and May eggs 
on the following basis:
Candled Extras ________________ 55c
Candled Seconds _______________ 49c
C h e c k s ----------------------------------  42c

Egg P lant—$1.50 per doz.
Grapes—Table grapes command 

$2.50(5)3 per bu.; wine grapes fetch 
$1.50@2. California stock has come 
in this week and sells as follows: 
Tokays, $3.50; Em perors, $4.

Grape F ruit—$5.75@6 for all sizes 
Florida stock.

Grape Juice—$1.25 per gal. in bulk.
Green Onions—Sharlotts, $1.50 per

doz.
Lemon—E xtra  fancy California

sell as -follows:
300 size, per b o x ----------------------$6.50
270 size, per b o x _______________ 6.50
240 size, per b o x ----------------------- 6.00

Fancy Californias Sell as follows:
300 size, per b o x ----------------------$6.00
270 size, per b o x ----------------------- 6.00

240 size, per b o x -------------------- 5.50
Lettuce—12c per lb. for leaf; Ice

berg, $6.50 per crate.
Lima Beans—20c per qt.
O nions—Spanish, $2.75 per crate; 

home grown in 100 lb. sacks, $1.25@ 
1.50 for either yellow or red.

O ranges—Fancy California V alen
cia now sell as follows:
100 ____________________________ $ 12.00
126 __________________________ 12.00
150 -------------------------    12.00
176 ---------------------  12.00
200 ------------------------- -----------------12.00
216 ----------------------------------------12.00
250 ----------------------------------------  11.50
288 ----------------------------------------  10.50
324 ---------------------------------------- 10.25

Parsley—50c per doz. bunches.
Parsnips—$1.50 per bu.
Pears—Kieffer’s, 75c per bu.
Peppers—Red, 30c per doz.; Green, 

$1.75 per bu.
Pickling Onions—$1.50 per box of 

16 lbs.
Potatoes—Home grown, $1@1.25 

per bu.
Poultry—Local dealers pay as fol

lows for live: Fowls, either spring
or old, 18@24c; Turks, 25c; Geese, 
15c; Ducks, 20@22c.

Pumpkin—$1.50 per doz.
Quinces—$2.50(5)2.75 per bu.
Rabbits—Local handlers pay 15c 

per lb.
Radishes—H ot house, large bunch

es, 20c per doz.
Squash—Hubbard, $1.75 per 100 lbs. 

• Sweet Potatoes—Virginias com
mand $1.85 per 50 lb. ham per and 
$4.75 per bbl.

Turnips—60c per bu.

Florida Bee K eepers to Advertise.
Bee keeping on a large scale is now 

under consideration in Florida and 
plans are on foot to launch an ad
vertising campaign to dispose of the 
product. At a recent meeting held in 
Gainesville 100 of the men m ost prom 
inent in the industry reported a total 
of 15,358 colonies of bees. A general 
census showed that there are 3,000 
bee keepers in the State.

Raisin Prices Due Soon.
No definite date has been set for 

the announcem ent of the second open
ing raisin prices by the California As
sociated Raisin Company, but intim a
tions have reached the trade that the 
figures may be given to the public by 
the end of the current week. Of 
course, nothing can be said as to how 
they will compare with the first open
ing prices.

August Gumpert, who sold his gen
eral stock at Elk Rapids two years 
ago to J. C. Krausman, has re-en
gaged in the dry goods and shoe 
business at that place. He purchased 
his dry goods of the Grand Rapids 
Dry Goods Co. and his shoes of the 
H irth , Krause Co.

WE OFFER FOR SALE
United States and Foreign Government Bonds

Presen t m arke t conditions m ake possible exceptionally  
high yields in  all G overnm en t Bonds. W rite  us for 
recom m i ndations.

HOWE, SNOW, CORRIGAN & BERTLES
401-6 Grand Rapids Savings Bank Bldg., Grand Rajids, Mich.

mailto:1.40@1.50
mailto:1@1.25


CALIFORNIA PRUNE AND  
APRICOT GROWERS INC' 
54 78  Market St' San Jose,Cal. 
io .o o o - g r o w e r  ' m e m b e r s

Million.
B ig g e r  and broader-backed than ever 
is the country-spanning advertising 
campaign on S u n s w e e t  this year. 
Through full color pages [such as 
those now looming up in the domi
nant magazines of the country] we 
will reach not less than 40,000,000 
readers—men and women who rep
resent the very backbone of Amer
ica’s consumer-public.

How many of these 40,000,000 
readers will look y o u r  way? How 
much of their money will tinkle into 
you r cash register? How much of this 
great advertising influence will be felt 
in the sales that go over yo u r  counter? 
That depends on you!

You’re going to have the biggest 
dried fruit year you’ve ever had— 
that’s certain! And S u n s w e e t  is going 
to be a bigger advertised feature than 
ever before. That’s why it is to your 
profit-advantage to link your store 
with this powerful program of pub
licity that is making S u n s w e e t  a na
tional buy-word.

Prepare to getyour share of this de
mand by ordering from your jobber 
and write us for dealer-helps and ad
vertising material.

PHILIP
LITTLE

SUNSWEET
CALIFORNIAS NATURE-FLAVORED
PR U N ES APRICOTS



The Substance of Quality
Don’t let your trade be fooled by the shadow of quality. Give them 
the substance of value that comes with “OCCIDENT” FLOUR.

OCCIDENT FLOUR Costs More 
But— It Is Worth More

The worth shows in better baking; makes light, delicious loaves with no 
guesswork in results. It carries its own good-luck in every sack.
Women like to use “Occident.” Everybody likes its natural flavor. 
Everybody thinks well of the store that sells it.

W. S. CANFIELD FLOUR CO.
Wholesale Distributors

205 Godfrey Bldg. Grand Rapids, Michigan
Cit. 65618 - Telephones - Bell M 1465

WAREHOUSES
Cadillac Lansing Kalamazoo
Benton Harbor St. Joseph Grand Rapids

Makes Better Bread


