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Citizens Long Distance Service

Reaches more people in Western Michi-
gan than can, be reached through any
other telephone medium.

19,000 telephones in Grand Rapids.
Connection ‘with 150,000 telephones in
Detroit.

USE CITIZENS SERVICE

CITIZENS TELEPHONE COMPANY

One Out of Every Five—

Customers who walk into your store have con-
stipation—so the specialists claim.

And almost everybody has indigestion some
time or other.

Remember Fleischmann’s fresh yeast for

these and kindred ailments. Our adver-

tising tells them to “Ask Your Grocer.”
Remind them to ask you.

The Fleischmann Company

OELERICH & BERRY CO.

O &L

.. Ginger Cake
&INGER CAKU, and
Red Hen
Brands

are
Real Pure

New Orleans
Molasses

We pack our molasses in standard size cans,
which contain from 4to 6 ounces each more
than other packers.

Old Manse
Syrup
It always pays to

BUY THE BEST

Distributed by

ALL MICHIGAN JOBBERS

Packed by

OELERICH & BERRY CO. CHICAGO, ILUi

GetYourProfits

Sugar represents an important
percentage of your sales. You
can make a real profit on
sugar if you sell

Franklin Package Sugars

Saving overweight, labor, cost
of bags, twine, breakage and
waste.

Tre Farldin Sugar Refining Gnpary
[PHILADELPHIA
“A Franklin Cane Sugar for every use*

Granulated, Dainty Lumps, Powdered.
Confectioners, Brown, Golden Syrup

Petoskey Portland Cement
A Light Color Cement

Manufactured on wet process from Petoskey
limestone and shale in the most modern cement
plant in the world. The best of raw materials
and extreme fine grinding insure highest
quality cement. The process insures absolute
uniformity.

ASK YOUR DEALER FOR IT.

Petoskey Portland Cement Co.

General Office, Petoskey, Michigan
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MICHIGAN TRADESMAN

(Unlike any other paper.)
Frank, Free and Fearless for the Good
That We Can Do.

Each Issue Complete in Itself.

DEVOTED TO THE BEST INTERESTS
OF BUSINESS MEN.

Published Weekly By
TRADESMAN COMPANY

Grand Rapids
E. A. STOWE, Editor.

Subscription Price.

Three dollars per year, if paid strictly
in _advan

ce , ; S
Four dollars per year, if not paid in

ACanadian subscriptions, $4.04 per year,
pa%/able invarjably »in advance.

ample copies 10 cents each.
. Extra copies of current issues, 10 cents;
issues a month or more old, 15 cents,
Issues a year or more old, 25 cents; issues
five years or more old 50 cents.

Entered at the Postoffice of Grand
Rapids under Act of March 3, 1879.

NO SIGN OF TRADE REACTION.

While the number of business fail-
ures during the past month continued
high as compared with a year ago,
this is not to be interpreted as a sign
of trade reaction. Many months ago it
was stated in the Tradesman that suoh
an increase as has occurred was to
be expected as one of the forerunners
of business recovery. It represents
the clearing up of the wreckage, and
is one of thé indispensable steps to-
wards economic rehabilitation. Com-
petition is becoming keener, and the
weaker concerns are being weeded out.
As a rule creditors have been lenient;
many business units have been nursed
along during the worst of the depres-
sion in the hope that they would be
able to regain their feet when condi-
tions became more favorable, and
those that have failed to respond to
this sort of treatment are now swell-
ing the list of bankruptcies. The in-
crease in commercial failures is a
transient phenomenon, and with fur-
ther progress towards recovery the
number may be expected to decline.
It is not at all probable, however, that
it will diminish to the low point
reached during the years of war-time
prosperity.

The discrepancies between the ac-
tivity in basic commodities and in
commodities ready for immediate con-
sumption have been receiving much
attention from business reviewers.
Basic industries are increasing their
output, while retail distribution is
barely holding its own. It is suggest-
ed that manufacturers are anticipating
a heavier volume of consumer buying
in the next few months, and that they
are now building up depleted stocks.
Some of their increased activity may
be due to a desire to forestall an in-
dustrial tie-up as a result of the coal
strike. In that event there may be
some easing off in their business later
in the spring. The failure of retail
distribution to show any pronounced
quickening this spring is being ex-
plained in half a dozen different ways.
The weather, the late Easter, lower
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wages and unemployment are the rea-
sons most commonly advanced. High
rents are also offered in explanation.
As incomes have been reduced rents
have stayed up, and consequently an
increasing proportion of the consum-
er’s funds must go for payment for
shelter and his buying power remains
low, in spite of the recessions in prices.

One explanation for the slackness
in consumer buying i's that the Ameri-
can public has taken to thrift as a
normal reaction from its post-war ex-
travagances. The suggestion, however,
that the war-time injunctions to save
have at last begun to bear fruit re-
quires too great a strain on the im-
agination to permit of its ready ac-
ceptance. What has most likely been
conducive to thrift has been the un-
certainty with regard to the future.
The possibility of being laid off from
work, or of a wage cut, or of part
time work furnish the strongest im-
pulses to save for a rainy day. The
number of small investors appears to
be increasing. The war at least did
teach the American people how to buy
bonds. Moreover, about one-third of
the business of the New York Stock
Exchange is now of the so-called “odd
lot” sort—that is, it consists of orders
for less than one hundred shares. Part
of this buying is speculative, but there
has also been buying on a consider-
able scale of dividend-paying stocks
for investments since the best bar-
gains in good bonds have been taken.
Savings deposits also held up surpris-
ingly well during the period of indus-
trial depression, even in industrial
communities where there has been
much unemployment.

WHAT ON EARTH IS HE DOING?

Somebody is always slandering the
business man. Either he is bright and
unscrupulous or he is tired and silly.
Now a new accusation is brought
against him—that he lacks a sense of
humor. What good there is in telling
any one that he lacks a sense of
humor is not clear. Maybe it is a
kind of practical joke. Anyway, the
business man, it is charged, talks shop
all the time and thus wears himself
out when if he would only say some-
thing funny every hour on the hour
he would be a different creature. This
is a downright slander.

Did the critic never see a business
man hurrying out to lunch? He
hardly has time to grab his hat and
say that he will be back in ten min-
utes. On the street he stops for five
minutes to try to see what a lot of
other people are craning their necks
to see on top of the tallest building
in the vicinity. When it turns out to
be either a steeplejack or a speck in
somebody’s eye he hurries on again.
At the corner he meets a friend. After
a few minutes of conversation about
everything pxcept business he husfles

.fir a long time.

his friend into an eating place. The
waiter’s heroic efforts to get them to
stop chatting long enough to give
their order are finally successful. They
have a leisurely repast. At 3 o’clock
the man bursts into his office all out
of breath and tells everybody to get
a move on.

Could this sort of thing be gone
through every day by millions of
business men in a serious mood? Of
course not. The thing is incredible.
By pretending to be in a continuous
hurry while acting as if he had all the
time in the world the business man
is amusing himself at other people’s
expense. If he is not doing this, what
on earth is he doing?

EVERYONE STILL AT SEA.

There has been a kind of see-saw
in the swing of cotton quotations of
late, with the range quite narrow.
The past week showed no variance in
this respect. While some attention is
paid to the existing stocks of cotton
and to spinners’ demands, the main
interest centers in the prospects for
this year’s yield. A heavy rainfall
in Texas resulted in sending prices
up only to be followed by a reaction
when the weather cleared. Planting
is backward in most of the growing
sections, and reports have it that the
quantity of fertilizers being used is
too small to warrant a large crop.
But there is plenty of time yet for a
lot of things to happen, one way or
the other, and this makes cotton a
good betting proposition to those
speculatively inclined. By the end of
the month something more definite
is likely to be known, but it will take
better knowledge and judgment than
were shown by the Agricultural De-
partment last year to impart service-
able information to the trade. The
goods market continues to show the
weakness which has been its portion
Not even the strikes
in mills, with the consequent check
on production and lowered stocks,
has had the effect of raising prices or
stimulating demand. Every one is
still too much at sea with regard to
the future course of prices to buy
even at the present levels. About the
only bright spot in the market has
been the sustained demand for sheet-
ings for export. In finished goods,
lower prices for ginghams have been
a feature. Scattered buying of under-
wear for spring still continues as well
as calls for bathing suits and sweaters.

It is easy to write a recommendation
for a man you dont know very well,
but if you want a real job try writing
one for yourself.

Consider all comers to the store
honest until they show themselves
otherwise, but don’t let that keep you
from watching them.
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Another Scheme To Trap the Un-
wary.

A man who gives his name as M.
H. Beach, has come to the city from
Ft. Wayne to act as State organizer
for the so-called National Brother-
hood of Consumers, of which Jessue
H. Ryder, of Ft. Wayne, claims to
be the “Supreme President.” The
scheme appears to be a very attractive
one—for the officers and solicitors.
The dupes pay $5 “initiation fee,”
which is probably divided 50-50 be-
tween the State organizer and the
solicitor. Then the dupes pay $1.25
per month “lodge dues,” in return for
which they receive alleged protection
on the following basis;

Between 18 and 50, $10.00 per week
for sickness or accident; $100.00 fun-
eral benefit.

Between 50 and 60, $7.00 per week
for sickness or accident; $50.00 fun-
eral benefit.

Between 60 and 65, $5.00 per week
for sickness or accident; $25.00 fun-
eral benefit.

Sickness and accident benefits are
paid at the rate of one week’s benefit
for every two months membership
and are limited to fifteen weeks in
any one year, as provided by the
State Laws of Indiana.

In addition to above, they are per-
mitted to buy goods at stated dis-
counts from regular prices by trad-
ing at the stores which enter into
exclusive contract with the concern.
Of course, any stores which enter
into arrangements of this kind are
headed for the bankruptcy court about
as fast as it is possible for them to
travel.

This diaphanous scheme is almost
identical with the P. of I. (Patrons
of Industry), which flourished like a
green bay tree in Michigan about
twenty-five years ago. One hundred
and sixty-five merchants entered into
contracts of this character and with-
ing a year over 100 of them had turn-
ed up their toes, usually at consid-
erable loss to their creditors. The
scheme looks very attractive to the
consumer who does not think with
his head, but the man of affairs real-
izes that such a plan has never been
workable and never will be, because
it violates every principle of good
merchandising, square dealing and
fair play. The State organizer and
the crafty solicitors he may succeed
in interesting in the scheme may
flourish for a time, but the deluded
suckers who bite at the hook will soon
find that it is not as attractive as it
looks and drift away from the scheme,
only to bite on the next bait which
comes along their way.

Prosperity that depends solely on
money is only preached by the man
who does not know.
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Two Schools of Thought in Fire In-
surance Business.

There are two schools of thought in
the fire insurance business when it
comes to consideration of efforts to
reduce American fire losses. One
school says that the business of the
fire underwriter is to accept risks as
it finds them, put a rate on these
risks which will assure a profit and
leave the entire matter of fire loss
prevention to the public with the un-
derstanding, of course, that reduction
in fire loss will bring reduction in
rates. Members of this school declare
that the more the companies do to-
ward fire loss prevention, the more
they are expected to do and the less
the people will do for themselves di-
rectly and through their public offi-
cials. The other group maintains that
as the fire insurance business has a
vital relation to the fire loss and be-
cause the companies and their repre-
sentatives naturally acquire a vast
amount of knowledge as to methods
of procedure for fire loss prevention,
they owe it as a duty to the public to
use this knowledge, and their contact
with the public through the writing of
fire insurance contracts to engage di-
rectly in operating to bring about re-
duced fire losses.

Outside observers know that for
the most part the companies follow
the plan of taking an active direct in-
terest in reduction of fire losses. Some
of these outside observers declare,
however, that the companies do every-
thing for fire prevention except the
one thing needful, which they inter-

Barney Langeler has worked
in this institution continu-
ously for fifty years.
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pret to be some fixing of personal re-
sponsibility for fire losses upon the
careless underwriting methods prac-
ticed by local representatives and for
which companies are held responsible.
They maintain that underwriting is
no longer a matter of risk selection,
except by the mutual fire insurance
companies, which give the stock com-
panies a lesson they ought to heed,
but never have and apparently never
will.  The mutual companies, by ac-
cepting only approved risks, take the
cream of the insurance business, leav-
ing the skim milk to the stock com-
panies, which act on the assumption
that underwriting is only a matter of
gathering in premiums sufficient to
pay the losses, without much regard
to the effect which the premium
gathering methods may have upon the
fire losses themselves. In other words
the criticism is that the fire prevention
efforts of the companies is directed in
every direction except toward prem-
ium gathering methods. Here the
companies are said to maintain a free
hand and to be little influenced by fire
prevention considerations. The answer
of the companies to this charge is
that it is absolutely impossible to get
the necessary improvement and that
any single company which set about
to revise its premium gathering meth-
ods in any way which would affect un-
favorably the standing of the com-
pany in its agencies, would be futile
and would result only in the loss of
its own business.

It is easy to state the case. It is
difficult to bring about practical re-
form.

Barney

Detroit Wholesalers to Hold Buyers’
Week in May.

Detroit, April 11—Detroit whole-
salers, through the Wholesale Mer-
chants’ Bureau of the Detroit Board of
Commerce, have laid plans for a de-
termined effort to> win back some of
the trade in Western and Northern
Michigan, Ohio and Indiana, which in
past years has gone more and more
to Chicago wholesalers as a result of
unfavorable freight rates and lack of
proper transportation facilities. The
work of the Transportation Bureau,
the Wholesale Merchants’ Bureau and
the L. C. L. Traffic Association of the
Board of Commerce, during the last
year or so, has corrected these condi-
tions, and it _is felt that now is the
time to regain the business which
properly belongs to Detroit.

The plan as worked out by the
Wholesale Merchants’ Bureau, under
the direction of W. B. Holden, new
chairman of the Bureau, is to hold a
Buyers’ Week for the benefit of re-
tailers from all parts of this territory.
This week will begin on May 1 and
end May 7. The wholesalers expect
to bring at least 2,000 buyers into the
city from towns in these districts dur-
ing the seven days. Each wholesale
company will entertain the buyers
who come as a result of invitations
sent out by the company. The Whole-
sale Merchants’ Bureau will serve as
a general clearing house for the work
conducted in connection with the
Buyers” Week but will take no direct
part in the entertainment of buyers.

To start off the campaign the whole-
salers will send out thousands of in-
vitations, together with an illustrated
pamphlet, identical for all companies
with the exception of the individual
advertisement inserted in a space re-
served for that purpose. The pamph-
let will have several pages devoted to
information concerning Detroit and
Detroit wholesale houses; there will
be a page devoted to views of Detroit,
with "the advertisement of the in-
dividual wholesale house printed in
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the center, and on the back page will
be printed a list of the wholesalers
who are participatin% in the “Buyers’
Week” activities. The front page of
the folder will be left blank for the
mailing_address.

The Detroit wholesale houses which
are participating in Buyers’ Week in-
clude Edson, Moore & Co., A. Krolik
& Co., E. B. Gallagher & Co., Farrand,
Williams & Clark. George F. Minto &
Co., Buhl Sons Co., Carey Co., J. T.

Woodhouse & Co., Crowley Bros.,,
Crane Co., Burnham, Stoepel & Co.,
Standart Bros. Hardware Corp,,

George C. Weatherbee & Co., Murra

W. Sales, W. E. Finck & Co., Hamil-
ton, Carhartt & Co., Larned, Carter &
Co. J. T. Wing & Co., Victor Vasar

«itting Mills, George F. Webber &
Co.,, Herman & Ben Marks, and the
Commercial Milling Co.

The foregoing list covers only those
Detroit wholesalers who have already
expressed their determination to par-
t'cipate in the Buyers’ Week.

Sold Out.

Smart Traveling Salesman in the
country store: Hellow, Mister! What
is your business?

Farmer Spokes: Farming.

Salesman: Husked your pumpkins
yet?
Farmer: Yes.

Salesman: Picked your potatoes?

Farmer: Yes.

Salesman: Your apples all dug?

Farmer: What’s your business?

Salesman: Selling. I'm a traveling
salesman.

Farmer: What you peddlin’?

Salesman: Well, Uncle Josh, I sell
common sense.

Farmer: Well, young man, I'll say
one thing for you: youre a mighty
good salesman; | see you’re all sold
out.

By Colly, | almost forgot that spring house cleaning

time is here.

Tell the salesmen to be sure and include the following

items in this week's orders:

Ammonia Blueing
Brooms Brushes
Clothes Lines Clothes Pins

Pails

Soaps

Wash Boards

Stoves and Oil Polishes

Washing Powders

Wall Paper Cleaners, etc.

W orden Q rocer Company
GRAND RAPIDS—KALAMAZOO—LANSING

THE PROMPT SHIPPERS
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Gabby Gleanings From Grand Rapids.

Grand Rapids, April 11—Lawyer
Arnberg addressed the You-See-Tee
Club at the luncheon last Saturday
afternoon, taking for his subject or-
ganizations and best way to strengthen
them. He said that, without associa-
tions, men do not thrive. The lower
animals even must go in flocks or
herds. If they live by themselves, as
the gorilla does, they soon become
weak and extinct. He believes a good
way to strengthen organizations is to
take the talent from within our own
circles and use it occasionally as a
matter of entertainment.

A blind automobile party was
planned for some time in May, ar-
rangements to be made by a commit-
tee, of which Mrs. A. F. Rockwell is
chairman, with power to select her
assistants.

These You-See-Tee luncheon clubs
are becoming more popular every da
and some of you stay-down-towners
who-eat-any-old-places are missing a
rare treat by not coming up.

The annual memorial services of
Grand Rapids Council, No. 131, were
held in the council rooms last Sunday
afternoon at 2:30 o’clock and were
well attended. The officers in charge
gave their ritualistic work almost
word perfect and without the use of
a ritual. The music was furnished by
Mrs. Hugh Blacklock, vocalist, and
Mrs. F. D. Stokes, pianist. These
memorial exerecises are held everK
year on the Sunday preceding the 9t
of April, the date of the demise of our
first Supreme Councilor, except that
when that Sunday falls on the 9th it
shall be held on that date. Those
members of Grand Rapids Council
who have passed on during the year
are:

John Hondorp

William W. Morse

Harry D. Hydorn

F. J. Lyons

O. E. Jenne

W. R. Thomas

lames B. Mclnnes

D. C. Scribner

H. J. Shellman

Joshua Speed.

Homer Bradfield delivered the eu-
logistic address and W. R. Compton,
assisted by Alta Bernice Wormnest,
acted as flower bearers.

The Vanderveen Co., of Middleville,
has purchased the stock and business
of Blake & Company.

The Rugg general store, at Middle-
ville, will shortly add a stock of staple
and fancy groceries.

N. H. Youngman & Son, of Lake-
view. have given up the ford agency
and are now handling Overlands.
Wood and Gaffield, of Six Lakes, are
ford agents for that territory.

J. D. Ginther, of Ithaca, who was
a ford dealer, now sells the Durant.
Davis & Brown, implement dealers,
are_now handling ford cars.

George W. Miller, of Mt. Pleasant,
representing the Elgin line, has added
F_otth the Durant and Olds cars to his
ist.

Our good friend, Frank S. Verbeck,
has favored Tradesman readers with
excellent articles the past two weeks.
Mr. Verbeck is well versed in matters
of state. Frank is more at home in
this line than in shooting the bovine
(el toro) about the hotels throughout
Western Michigan.

Sarah Simmons, for forty consecu-
tive years colored cook at the Mec-
Elvain House, Vicksburg, died last
week at the age of 76. She was ad-
mired and respected by the citizens of
\leksburg because of "her lovable and
symoathetic disposition and thrifty
habits and by the traveling fraternity
for the wholesome and diversified
dishes which she prepared. It is
doubtful if any funeral ever held in
Vicksburg was attended by more
friends and flowers than ‘that of
Sarah, who was a mother to any one
ti,n need of her sympathy and protec-
on.

C. J. Farley, President of the Grand
Rapids Dry Goods Co., is spending
the week in New York.

Fred J. Strong, the Waukesha,
(Wis.) canned foods broker, was in
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the city Monday on his way home
from Alma, where he spent the week
end with his parents. Fred has
grown somewhat mature since he
traveled up and down the State for
the Tradesman about twenty years
ago. He probably has a larger ac-
cpiaintace among the large buyers gf
canned foods than any other man in
the United States.

Herbert L. Schamberg, managing
director of the National Council of
Traveling Salesmen’s Associations, an-
nounces that the twenty-eight member
organizations of the council will hold
a jJjoint convention in Cincinnati in
October. Invitations will be dispatch-
ed to the 100,000 salesmen affiliated
with the council. This will be the
first convention of the National Coun-
cil which has been established for
seven years.

A campal_?n for lower transporta-
tion rates will be given final impetus
at the convention.” Mr. Schamberg
said. “We also plan to bring to a
head our efforts to secure the removal
of the surtax on Pullman transporta-
tion. Another object of the conven-
tion will be to compare baggage trans-
fer rates in cities throughout the coun-
try in order to reach a fair figure.”
John B. Olney.

Retail Buyers of Ginghams Do Not
Expect Shortage.

Retail buyers of ginghams do not
expect that the present textile strike,
even if it does last for many more
weeks, is going to affect the market
to any degree. A number of things
contribute to form this opinion, but
perhaps the most important of all is
that great quantities of foreign ging-
hams of fine make are in storage, and
inside of a few weeks may be had at
about a buyer’s own price, they say.
The big business in ginghams will be
done inside of the nexth eight to ten
weeks, with the first part of that time
the most important. As soon as the
weather becomes very warm the sale
in ginghams falls off to give prefer-
ence to some other constructions, tis-
sue or Swisses.

It was said by a big operator in
ginghams that while America planned
a tariff high enough to preevnt such
a flood of foreign ginghams, they
came in, were taken over by operators
and are being held in storage. One
buyer on State street said that if the
situation became acute for ginghams
the demand would be cared for. An-
other man said he had more on hand
right now than he wanted, and he
would welcome a shortage. “It would
be good for other lines of wash
goods, too,” he said.

The department stores on Monroe
avenue are confident of a good busi-
ness just as soon as the weather
warms up. The earlier this occurs the
better for business.

“But the field of ginghams has been
widely extended,”, say buyers. “No
longer is it used just for dresses, or
aprons, it is now included in the home
budget for hangings, for pillow covers,
for bed spreads, and for dresser scarfs.
These items are new, and are on dis-
play in some of the important stores
of the city. The spreads combined
with laces of heavy pattern, cluny and
some lIrish forms, have a cool sum-
mery appearance that interest many
women.”'

Do you try to improve your clerks
by practical training methods, or do
you just hire them and leave it to
them to get better or worse as the
case may be?

All public service institutions are facing an
important period. Many of them, like your
street railway company, are passing through
a financial crisis. To survive, to be of the

fullest service, they must be rehabilitated
morally and physically.

By morally we mean that there must come
between street-car users and street car com-
panies a closer and more helpful relation. To
reduce and keep down the cost of fares with-
out taking away from service and equipment,
requires the co-operation of the public.

By physically we mean that all, or nearly all,
street car properties must be thoroughly
reconstructed. We have passed through a
severe period of destruction. That which has
been torn down must be rebuilt. To rebuild
requires money, courage and patience.

To the end that street car patrons of Grand
Rapids may know some of the problems which
jointly affect our communal comforts, The
Grand Rapids Railway company will present,
from time to time, in the daily newspapers,
ways and means by which,, through co-opera-
tion and good will, many of these problems
may be solved.

The days of miracles in public service have
passed. Our books, records, methods and
procedure are open to all. We have nothing
to hide, nothing to obscure. The choice of
what kind of street-car service the people of
Grand Rapids want, the price they want to
pay, is largely up to them. We will state the
case. The public must think and act.

Grand Rapids Railway Co.
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MOVEMENT OF MERCHANTS.
Kaleva—Oscar Miller has engaged
in general trade.
Bad Axe—Smith Palewaez has en-
gaged in general trade.
Frankfort—The Paul
Co. has resumed business.
Lansing—M. Nagy, boots and shoes,
has filed a petition in bankruptcy.
Sears—George H. Arndt succeeds
Nelson Livermour in the grocery busi-
ness.

Mercantile

DeWitt—Mr. Bovee has closed out
his bakery and retired from retail
trade.

Saginaw—Stanley J. Marz & Co. has
changed its name to the Ra-do-la
Corporation.

Pontiac—The Quick Change Auto

Rim Co. has removed its business
offices to Detroit.
Tekonsha—The II. M. Randall

cream station has been completed and
is open for business.
Ludington—The Ludington Basket
Co. has increased its capital stock
from $18,000 to $50,000.
Detroit—The F. J. Barrett Lumber

Co. has decreased its capital stock
from $60,000 to $50,000.
Grand Rapids — The Marquette

Lumber Co. has increased its capital
stock from $60,000 to $150,000.

Detroit—The Star Wire Hanger
Co., Equity building, has changed its
name to the Star-Service Hanger Co.

Ortonville—The State Bank of Or-
tonville has been incorporated with
an authorized capital stock of $25,000.

Detroit—The Wayco Oil Corpora-
tion, 5700 Twelfth street, has increased
its capital stock from $10,000 to $50,-
000.

Y psilanti—Carl Alban, former pro-
prietor of the Summit street grocery,
has opened a restaurant and cigar
stand.

Hemlock—Ross Alderton has sold
his store building and grocery stock
to Emery Fuller, who has taken pos-
session.

Nashville—J. A. Fuhrman has sold
his meat market and butcher’s equip-
ment to W. B. Bera, who has taken
possession.

Brethren—W. E Burkholder has
sold his grocery stock to Milton
Jayi e, who has assumed management
of the store.

Bad Axe—John Jaroch, recently of
Ubly, has engaged in the meat busi-
ness under the style of the East End
Meat Market.

Detroit—A. Burdick & son, leather
findings and shoe store supplies, has
filed a petition in bankruptcy. Lia-
bilities, $27,000.

Burr Oak—The Richardson Home
Outfitters, of Sturgis, has closed its
branch store here, shipping the stock
back to Sturgis.

Detroit—The Wise Electro Sherard-
izing Corporation, 6320 East Fort
street, has increased its capital stock
from $15,000 to $30,000.

Reese—Nolan Greenleaf has engaged
in the restaurant and ice cream busi-
ness, having purchased a store build-
ing which he has remodeled.

Kalamazoo—Carroll & Williams,
fuel dealers at 236 East Bush street,
have dissolved partnership and the
business will be continued by James
Carroll, who has taken over the in-
terest of his partner.
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Detroit—The C. & B. Sample Shoe
Store, which recently filed a petition
in bankruptcy, is reported as offering
to compromise at 20 per cent.

DeWitt—Lankton & Brinkerhoff,
dealers in general merchandise, have
remodeled and decorated the interior
of their store, installing a steel ceiling,
etc.

Springport—J. F. Brodberg, of
Stockbridge, has purchased the Henry
grocery stock and store fixtures and
will continue the business at the same
location.

Pentwater—Allen H. Williams, of
Ludington, has purchased the store
building and hardware stock of
Charles F. Lewis, taking immediate
possession.

Flushing—The Flushing Lumber Co.
has been incorporated with an author-
ized capital stock of $36,000, $24,000 of
which has been subscribed and paid
in in cash.

Owosso—Mr. Lind, of Flint, has
opened an American and Chinese
restaurant under the style of the

Shiawassee cafe on South Washing-
ton avenue.

Leslie—William Cowles, of Ovid
and T. McEnderfer, of Pompeii, have
formed a co-partnership and engaged
in the meat business under the style
of Cowles & McEnderfer.

Chesaning—Claude Raymond has
purchased the store building, restau-
rant and ice cream parlor of A. R.
Babion and will remodel and enlarge
it before opening it for business.

Detroit—The Radio Specialty Co,
435 Book building, has been incorpor-
ated with an authorized capital stock
of $25,000, all of which has been sub-
scribed and $5,000 paid in in cash.

Detroit—The Radio Service Cor-
poration, 5860 Cass avenue, has been
incorporated with an authorized cap-
ital stock of $10,000, $2,500 of which
has been subscribed and paid in in
cash.

Big Rapids—LeClair & Aggleston,
hardware dealers, have purchased the
Harwood block, a three-story sand-
stone and brick structure, with a
frontage of 50 feet and 100 feet in
depth.

Saugatuck—Cap't. George V. Phelps,
former lake captain and for the past
twenty-two years proprietor of Hotel
Butler, has sold the property to
Charles Redebaugh, who has taken
possession.

Benton Harbor—The Benton Coal
Co. has been incorporated to conduct
a wholesale and retail business, with
an authorized capital stock of $10,000,
$3,000 of which has been subscribed
and paid in in cash.

Holt—Taft & Raycraft, Tnc., who
conduct a drug store at Lansing, will
open a branch store here about May 1,
in the Robinson building and under
the management of Emil Sundquist.
A modern soda fountain will be in-
stalled as well as modern fixtures
throughout.

Saugatuck—March 7 marked the
close of a half century of Charles
Bird’s drug career. Although he has
been engaged in other lines of busi-
ness at time, he has always main-
tained an active connection with his
drug business. His son, John, is fol->
lowing in. fiis father’s footsteps,

Detroit—The Champion Radio Co.,
4446 Woodward avenue, has been in-
corporated to deal in radio supplies
and equipment, with an authorized
capital stock of $1,000, all of which
has been subscribed and paid in in
cash.

Nashville—Charles H. Brown has
sold his drug stock and store fixtures
to R. C. Townsend, who will continue
the business at the same location. Mr.
Brown will remain as assistant and
registered pharmacist to Mr. Town-
send.

Sunfield—Smith Bros., Velte & Co.,
who recently purchased the grain
elevator of George Triphagen, has
taken possession and the business
will be conducted under the manage-
ment of Pfizra Dell, recently of Wood-
land.

Kalamazoo—The C. G. Spring Co.
415 Portage street, has merged its
business into a stock company under
the same style, with an authorized
capital stock of $10,000, all of which
has been subscribed and paid in in

property.

Lansing—Don G. Pamerleau, for the
past year manager of the United
Economy Shoe Store, has resigned

his position and purchased the shoe
stock and store fixtures at 511 East

Michigan avenue, taking immediate
possession.
Sunfield, April 11—R. S. Wiggins,

general dealer, has been taken to Lan-
sing for an operation, rendered neces-
sary by an ulcrated tooth, blood
poison setting in. He underwent the
operation Sunday and! it is thought he
may recover.

Charlevoix—The Charlevoix Hard-
ware Co. has merged its business into
a stock company under the same style
with an authorized capital stock of
$30,000, all of which has been sub-
scribed and paid in, $500 in cash and
$29,500 in property.

Tekonsha—W. B. Abrams, for 42
years in the grain, feed and seed busi-
ness here, has sold his stock to Earl
Warwick, manager of the Tekonsha
Co-Operative Association. Mr. War-
wick has leased the store building and
warehouse and taken possession.

Plainwell—George F. Shepley will
store his stock of cigars and tobacco
and purchase the Clarke & Meyers
bakery and ice cream parlor. Ira
Sessions, who owns the building oc-
cupied by the Shepley stock, will oc-
cupy it with a cigar store and pool
room.

Reading—Mrs. Marian Cleveland,
who has owned and conducted the
Hotel Hazenhurst, at Clear Lake, for
the past eleven years, has sold the
property to W. Carlton Lewis and
Don D. Lewis for $25,000. The new
proprietors will remodel and re-
decorate the hotel and open it May
30 under the style of Hotel Carldon.
It will be made modern in every way
and will accommodate more than 100
people.

Manufacturing Matters.
Detroit—The Theisen Trunk Co.
has changed its name to the Detroit
Trunk and Bag Co.
Holland—The Home Furnace Co.
has increased its capital stock from
$150 000 to $300,000.
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Caro—W. A. Higgs has sold his
broom factory to Stephen Morris and
will retire from business, owing to ill
health.

Wayland—The A. D. Hughes Co.,
manufacturer of flour mill machinery,
has decreased its capital stock from
$50,000 to $20,000.

Detroit—The Milwaukee Die & Tool
Co., 314 West Congress street, has
changed its name to the American
Radio & Manufacturing Co.

Detroit—The Hayes Manufacturing
Co. has changed its capital stock from
$2,300,000 to $800,000 preferred and
150,000 shares no par value in place of
common stock.

Detroit—The General Linen Supply
Co., 1800 Superior street, has been in-
corporated with an authorized capital
stock of $9,000, all of which has been
subscribed and paid in in property.

Kalamazoo—The Wolverine Casting
Co.. 406 East Ransom street, has been
incorporated with an authorized cap-
ital stock of $10,000, $5,000 of which
has been subscribed and paid in in
cash.

Fenton—The Fenton Auto Lock
Co. has made application in the Gen-
esee county courts for the appoint-
ment of a receiver for the company.
Assets total $6,507, while liabilities
amount to $8,084.

Detroit—The Lee Machinery Co.,,
439 Theodore avenue, has been in-
corporated with an authorized capital
stock of $25,000, of which amount
$2,500 has been subscribed, $1,100 paid
in in cash and $150 in property.

Grand Rapids—The Federal Furni-
ture Co., Buchanan avenue, has been
incorporated to manufacture and sell
furniture, with an authorized capital
stock of $100,000, $78,000 of which
has been subscribed and paid in in
cash.

Detroit—The General Steel & Ma-
chinery Co., 1432 Dime Bank building,
has been incorporated with an author-
ized capital stock of $50,000, of which
amount $25,000 has been subscribed,
$5,000 paid in in cash and $5,000 in
property.

Seney—The Hay Products Co. has
been incorporated to raise and sell
hay and other agricultural and dairy
products, with an authorized capital
stock of $100,000, $35,500. of which
has been subscribed and paid in in
property.

Detroit—The Holton Hood Clip
Co., 2637 West Fort street, has been
incorporated to manufacture and sell
auto accessories, with an authorized
capital stock of $10,000, $1,000 of
which has been subscribed and paid
in in cash.

Detroit—The Resilient Disc Wheel
Co., 1540 Anna Place, has been in-
corporated with an authorized capital
stock of $250,000 preferred and 125,-
000 shares at $1 per share, of which
amount 100000 shares have been sub-
scribed and $100,000 paid in in prop-
erty.

Detroit—The Woodison-Kelley Co.,
7415 St. Aubin avenue, has been in-
corporated to manufacture .and sell
chemical compounds, paste, auto ac-
cessories, etc., with an authorized
capital stock of $20,000, $10,000 of
which has been subscribed and paid in
in property.
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Essential Features of the
Staples.

The canned foods season for 1922
is now beginning. Spinach is being
packed and will be followed by big
peas, string beans, corn, tomatoes and
fruit, in the order named. April, May
and June are the heaviest consuming
months for canned foods and the sup-
ply in first hands seems likely to be
entirely consumed before the new out-
put of the canneries will be available.
Peas are about gone, tomatoes are
moving rapidly and it is said that the
Pacific Coast and Far West districts
are quietly taking out canned corn in

steady and constant shipments.

The polity of canners for 1922 will
be conservative as to production of
canned foods. Their sales for future
delivery have been much smaller than
usual and bankers have been accus-
tomed to make loans to canners based
upon their sales of futures to reliable
contracting parties. Consequently the
canners, great and small, find them-
selves unable to secure financial sup-
port from the banks to enable them
to produce a normal output, and the
canned foods output is likely to be
restricted to very conservative limits,
especially in corn, tomatoes, salmon
and domestic sardines.

Michigan canners have announced
1922 prices on all articles in canned
foods which they produce except to-
matoes. The splendid canneries of
this State do not usually specialize or
confine their output to one or two ar-
ticles. Our canners are like those of
New York, all-around, competent
manufacturers, and know how to con-
serve fruits and vegetables in all va-
rieties and of splendid quality.

Michigan prices for 1922 for canned
berries .are considerably lower than
Pacific Coast prices and will probably
be sold up quickly. Red sour pitted
cherries opened out some time ago in
No. 10 cans at very reasonable prices
in Michigan, Wisconsin and New York
and have sold heavily for future de-
livery. The supply of this last article
is entirely exhausted of 1921 pack and
the new output will come to a bare
market.

It is too early to predict the firm fu-
ture price of Nio. 10 canned applies.
The 1921 pack will go out clean and
several canners have named future
prices for 1922 output at $4@4.25 f. o.
b. cannery. This price is much lower
than the opening price of 1921, which
everybody regarded as too high, many
saying that the goods would not sell;
but they did sell and are practically
all sold now. The price last year was
backed up, however, by a very short
pack and the consequent high price of
barreled stock, and the price that you
will eventually pay will greatly depend
upon the size of the National apple
crop.

Tomatoes are quoted at a wide
range, but real standards are not any
cheaper, although they have occasion-
ally sold down to $1.07~ factory for
No. 2s. As stocks are being exhausted
odd lots here and there are being dug
up at out of the way places and where
they show pale color, unattractive
cans and other defects they are offered
at discounts, down to $ 1 .0 2 Buying
of new packs is not heavy and rather
forced by the broker. The canner is

Grocery
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anxious for contracts but will not cut
below 80c for No. 2s, with similar
differentials on other sizes. California
futures are likewise quiet. Peas are
the firmest of the major vegetables,
No. 2s being almost exhausted in first
hands and No. 10s are even less
plentiful. Buyers are not particular
as to standards or extra standards,
but take either grade at asking prices.
Future bookings have slowed down as
many jobbers are partly covered and
they are unable to get canners to give
them straight lots of one particular
grade. Corn is the slowest seller in
the vegetable line. It shows a dullness
which almost amounts to weakness.
Future ordering shows conservatism.
Minor vegetables are without any
special change.

Sugar—The market has shown com-
paratively little change during the
week. Some of the refiners are quot-
ing granulated at 525 cents, while
others are standing out for 5.50 cents.
Naturally, this has interfered with
business, and the demand for refined
sugar during the week has been light.
Raws showed a slight decline Tues-
day. Local jobbers have reduced
their quotations to 6c for cane gran-
ulated and 5.85c for beet.

Tea—There is a livelier tone to the
tea market, as jobbers are again forced
to buy for immediate requirements.
The cheaper gunpowders, especially
Hoochows from 12@14c and basket
fired Japans at 33@34c are the chief
movers, as these grades are very diffi-
cult to pick up. Black teas are bought
only occasionally, as the new Ceylons
and Javas are held on a very firm
basis. Oolongs are quiet as are pan
fired Japans, as buyers feel that these
teas can be bought on a lower basis
later on. New York reports some
large transactions in standard cong-
ous and Ping Lings.

Coffee—The market continues its
upward course, although moving rath-
er slowly. All grades of Rio and
Santos are probably J4c higher than
a week ago, but most jobbers in roast-
ed coffees have not yet changed their
figures. Jobbing prices, however, will
feel the advance in green coffee if
such an advance is maintained, as it
seems reasonably certain to be.

Canned Fruits — Hawaiian pine-
apple is the leader among fruits. Win-
ter sliced pack is so scarce and so
high in the No. 2J* size of the de-
sirable grades that No. 2s are in bet-
ter demand as they are cheaper. Busi-
ness in futures is halted by the ab-
sence of offerings from canners.
California peaches and apricots in all
grades are well cleaned up on the
Goast and on the spot and although
there is confidence in the situation,
buying is light. Outside of the open-
ing prices mentioned previously in
these columns no other quotations
on new packs have been named.
Northwestern small fruits are not in
widespread jobbing demand for later
delivery.  Gallon apples show no
change.

Canned Fish—The salmon market is
firm in all descriptions of Alaska fish
but not active in a large way. Sar-
dines of all types are held with con-
fidence, but there is only moderate
buying going on. Maine canners
have broken lines which they do not

expect to duplicate at as favorable
prices in the way of new pack which
will soon start. Naturally they are
holding for advances. Lobster s
scarce as to 1921 packs, but 1920 lots
are neglected. Tuna fish is steady but
quiet.

Dried Fruits—Without a single ex-
ception, dried fruit offerings are with-
out special interest on the spot or at
primary sources. The local market
continues below a parity with shipping
sections which leads to a concentra-
tion of trading on the spot, because it
is cheaper to buy here and because
smaller lots than straight cars can be
had which is an inducement when
moderate sized parcels are desired.
Prunes show some weakness in all
sizes as some holders are inclined to
shade their asking prices. Oregon
prunes are not as well taken by job-
bers as usual at this season. The ap-
proach of the cold storage season
affects all prune stocks and brings
about the unsettled feeling which al-
ways prevails in late spring. Raisins
are weaker than prunes and favor the
buyer, especially in package seeded.
This line for some time has been
neglected with the only real interest in
seedless varieties. Even these are not
moving briskly because high prices
check consumption.  The cheaper
grades find keen competition from
currants which are often preferred
by the bakery trade because of prices
and because they make better distribu-
tion. Currants rule easy and irregu-
lar because weak sellers still dispose
of their stocks below replacement
values. Buying for .forward ship-
ment is naturally light. Apricots are
scarce in the top grades of the desir-
able varieties and are held so high
that the consumptive demand is not
heavy. Interior cities are doing some
buying. Peaches are being taken in
the extra choice and choice grades
with desirable 1920 packs preferred by
some traders. Offerings are light.
Pears rule quiet.

Syrup and Molasses—Compound
syrup remains unchanged as to price,
with only a fair demand. Sugar syrup
is dull, with prices unchanged and
steadily maintained. Molasses seems
to be wanted to a fair degree, without
change in price.

Beans and Peas—The demand for
dried beans has been quiet during the
week, with prices hardly as firm as
they were a short time ago. Red
kidneys are about as firm as any-
thing, ruling steady to firm. Califor-
nia limas are also fairly strong. Green
dried peas quiet and unchanged.

Rice—Foreign and domestic is held
with confidence by distributors who
have firm ideas as to values, but the
volume of trading is not heavy. It
is mostly of a hand-to-mouth nature.
Stocks of domestic are heavy, and
with the country well cleaned up
there is no> pressure to sell. The dis-
position is to let the trade take stocks
as they are needed at prevailing prices.
Southern markets continue in a favor-
able position. Foreign rice holdings
here are also moderate and the same
conservative policy as to buying and
selling prevails.

Paper Bags—Manufacturers of pa-
per bags including sugar bags have
announced that new price lists reflect-
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ing advances averaging 15 per cent,
will be mailed the present week. The
advance is said to be due to conditions
in the raw paper market.

Nuts—The Easter demand this sea-
son has been a disappointment. First
hand distribution was light all week
and jobbing sales were not particular-
ly heavy in any offering. Foreign
almonds have been strengthened by
reparts by cable of damage to the
coming crop in both France and Spain.
Filberts are easy on spot but firm
at primary markets. Brazil nuts are
irregular, incoming stocks where they
are not passed on to the distributing
trade being stored by receivers for
later sale.

Cheese—The market on old cheese
is steady at about the same price as
was ruling a week ago. New cheese
is increasing, demand is very light
and market is ruling 2c lower than
last week. The quality of new cheese
is good as can be expected so early in
the season. Price has to be made
to put goods into consumption, as
they are not good enough for carry-
ing purposes. We look for still furth-
er decline until the quality commences
to run fancy, which is not before
June.

Provisions—The consumptive de-
mand for everything in the smoked
meat line is light and with the asking
price about the same the market is
barely steady. Pure lard is in very
light consumption at prices ranging
about k+c Per pound lower than a
week ago. Lard substitutes are in
very slow sale at unchanged prices.
Barreled pork, canned meats and dried
beef are unchanged, with a light de-
emand.

Salt Fish—The Lenten season is
nearly over and most dealers in fish
report a fair demand for mackerel,
which was necessarily enhanced by
reason of the scarcity. The present
stock of mackerel is low on all grades
and sizes, without any particular in-
formation as to the new pack. The
tariff on imported mackerel is still
unsettled and the entire future is dif-
ficult to predict. Spot mackerel is
scarce and firm.

Western Canners To Meet.

The Western Canners’ Association’s
thirty-eighth annual convention at the
Hotel Sherman, Chicago, April 14
and 15, is attracting attention on ac-
count of the fine programme to be
presented. Dr. L. V. Burton, the
scientific grower and canner, will talk
on testing the maturing of sweet
corn. There will be open discussion
on all papers and subjects, and of
Canned Foods Week. All wholesale
and retail grocers, brokers, buyers
and supply people have been invited
to attend the meetings. Jonas Moore,
President National Canners’ Associa-
tion, who always makes a fine ad-
dress, will be at the convention.
James A. Anderson, First Vice-Presi-
dent National Canners’ Association,
is Coming from Utah to tell about
Canned Foods Week in the great
West.

A man whispered to me the other
day that wisdom isn’t so much what
you know as it is knowing how to
use what you know.
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THE FOOD ON OUR TABLES.

Americans Better Fed Than Kings a
Century Ago.

The miracles of the common-place
are those which most easily escape
our recognition and appreciation.
Sometimes it is decidedly wholesome
and enlightening to come down to
earth and scan the most familiar
things of our daily existence.

Instead of looking always to the
marvels of modern  mechanical
achievement—the wireless, the air-
plane, the automobile de luxe—to get
a realization of the strides made by
our civilization, it is illuminating to
turn to other and far more ordinary
and familiar milestones for a graphic
picture of the progress which we have
made.

Take the matter of the simplest
creature comforts, for example, start
with the food on our tables. Volumes
of fascinating reflections could be
written on this subject alone. The
table of the ordinary working man
of to-day—the mill-hand, the clerk,
the small-town “doctor, lawyer, mer-
chant, priest”"—would shame the tables
of the emperors and kings of less than
a century ago.

How few of us ever stop to reflect
upon the amazing geographical reach
of the menu of a representative Ameri-
can home! From the four corners
of the earth caravans and canoes,
queer coast-wise sailing craft and
great ocean liners, huge auto trucks
and trains of express and fast freight
cars are busy forwarding delicious and
wholesome table delicacies to the table
of the typical American family. This
vast net of food traffic covering the
globe would be far less significant and
interesting if it brought its contribu-
tions only to the tables of the rich.

One high favorite of the breakfast
table, for example, not only represents
an investment of millions of dollars
but a scientific achievement of the
most fascinating character. Only a
few years ago the grapefruit was un-
known as a breakfast delicacy on the
tables of even the moderately wealthy
of this country. But among the
wealthy men and women of the North
who went to the South for winter
pleasure were those of adventurous
minds and tastes. The great golden
balls on the small, ornamental trees
in the yards of Florida homes chal-
lenged their attention. These won-
derful globes looked so delicious—
why not eat them?

“Oh! they’re sour and bitter,” was
the answer of the native.

But there was a tang—a semi,bitter
zest to this fruit which pleased the
palate of the Northern visitors. They
insisted upon having boxes of the fruit
sent North—for they had learned that
this neglected member of the citrus
family had the ability to put an edge
on the most jaded breakfast appetite.

There was, however, one serious
objection to the popularity and social
acceptance of this new-comer. This
was its playful but inconvenient habit
of filling the eyes of the person at-
tempting to eat it with fine sprays of
acid juice. One social leader is said
to have sketched the problem of ac-
cepting this favorite in these terms:

“A fruit which can only be eaten
with comfort and decency in a bath
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tub can scarcely expect to become a
favorite at social tables, regardless of
its distinction of taste.”

This edict limited the acceptance of
the grapefruit until science took a
hand at the task of making it more
amenable to the usages of good so-
ciety. By this time the Government
of the United States, in its Depart-
ment of Agriculture, had secured the
services of scientists who had the
vision to see and to solve problems of
this sort.

One of the greatest of these wizards
in horticulture, Dr. Walter T. Swingle,
of the Department of Agriculture,
took hold of the grapefruit with a de-
termination to cure it of the playful
habit of spraying juice into the eyes of
its patrons and to tone down its bitter
tang to a more temperate taste. This
was adroitly done—the squirt being
taken out of the grapefruit by chang-
ing the cell formation, rather reduc-
ing the tisue holding the drops of
juice to a thinner texture. Of course,
other improvements were made by
means of almost super-cunning selec-
tion and the rich, temperate and well-
behaved grapefruit of to-day evolved.

When it had been educated to
proper table manners the social and
commercial success of the grapefruit
was not only immediate but beyond
the dreams of its staunchest support-
ers in the days of its obscurity.

About seven million boxes contain-
ing an average of perhaps forty-six
fruits of this high favorite of the
breakfast table are produced in Ameri-
ca to-day, the value of the crop at
producers’ prices being not far from
twenty million dollars. We import
more than half a million dollars worth
of grapefruit each year.

And, remember, the grapefruit is a
new-comer. While it began to be in
demand in the larger cities of the
North thirty or more years ago—the
first commercial shipments being in
the early eighties—its general appear-
ance on the breakfast table of the Na-
tion at large is far more recent. To
say that it began to be kept regularly
in the groceries of the villages
throughout the country about ten
years ago probably gives a fairer idea
of the extreme youth of this twenty
million dollar breakfast table belle.

Many other table delicacies are at
present in the sub-deb stage. They
are being carefully groomed by
scientists in and out of the Depart-
ment of Agriculture—but mainly in—
for a proper social introduction. Who
knows but what we may find among
these debutantes others who will win
a popularity equal to that of the
grapefruit. The alligator pear has al-
ready passed the debunte stage and
has achieved an acceptance which
brands it as a favorite.

In my own boyhood an orange was
a rare visitor in the average Ameri-
can home. Last year the orange-
growers of this country received about
seventy million dollars for the fruit
of their golden orchards. The crop
was not far from thirty million boxes.

The annals of Mount Vernon indi-
cate that the ordinary breakfast of
George Washington consisted of two
small cups of tea and four “hoe cakes”
of Indian meal. There are few wage-
workers to-day who would be content

with so simple a morning meal. Per-
haps the representative breakfast
menu of the average American home
is a selection from the following list:

Grapefruit, oranges, bananas,
prunes.

A cereal.

Eggs, ham, bacon, fish, sausage.

Rolls or griddle cakes.

Coffee, cocoa, tea, milk.

If the banana is substituted for the
grapefruit the Tropics of Central and
South America make that contribution.

One of the wisest men | have ever
known—in charge of a vast education-
al project, declared: “Education on
an empty or ill-nourished stomach is
futile. Education can only succeed
with a well-nourished people—and that
means a people having not only a
sufficient quantity of food, but food in
sufficient variety. Variety is almost
as important as quantity in the matter
of the food which we eat.” And this
observation was made when the
modern science of nutrition was com-
paratively undeveloped.

Looking at the dining table of the
American people from this viewpoint,
there is meat for satisfaction and pride
in the fact that food served on the
table of the average American citizen
is richer in variety than were the
royal menus of a century ago. The
children of millions of workingmen
in this Republic are far better fed
than were the princes of a few genera-
tions ago.

Interwoven in this fabric of
progress are a thousand threads of
Romance—and of Tragedy, too! The
story of ship refrigeration is a strik-
ing case in point.

In 1876 Charles Tellier invented a
method of ship refrigeration by which
perishable foodstuffs could be trans-
ported, without deterioration, from
one side of the globe to the other. The
pleasant fruits of the Mediteiranean
countries could be delivered to the
wharves of Philadelphia in a fresh
and holesome condition and at a cost
far from prohibitive. Naturally, the
man who made possible the vast re-
frigerated traffic of the seas—amount-
ing to many billions of dollars a year
—would have every right to look for-
ward to a life of great wealth and
luxury and to the honor and recogni-
tion of the entire civilized world.

Through a series of scrange mis-
fortunes, of cruel manipulations by the
hand of a sinister fate, he missed every
high reward which was legitimately
his. Only the citizens of Argentina
appeared to remember the world’s
debt to his inventive genius. They
presented him with a fund intended to
provide him with a comfortable main”
tenance in his old age. But even this
generous provision failed of its pur-
pose and ten years ago he died in
Paris in extreme poverty and almost
forgotten.

But his contribution to civilization
will eventually receive the recognition
which it deserves. How many Kings
and Emperors have given as much to
the world as Charles Tellier gave in
the invention of ship refrigeration?
This is a far more practical and
straight-thinking day than that in
which he perfected his benefaction to
a hungry world and one which judges
achievement on its merit and with a
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smaller regard for the specious claims
of kings. When the names of the
ruling monarchs of his day are well
nigh forgotten, the name of Charles
Tellier will be remembered by the
school children of the civilized world
as well as by is students and econ-
omists.

In the wake of the refrigerated
ship followed the refrigerated car. To-
day there are more than eighty thous-
and of these cars in use in the United
States. The average load of i re-
frigerator car is said to occupy 1500
cubic feet. This would give a total
load, for the 86,837 cars of this char-
acter plying our railroads, of 130,255,
500 cubic feet. While those refriger-
ator cars which ply between the Pa-
cific and Atlantic Coasts make rela-
tively few trips a year, those engaged
in the short-haul service receive and
discharge their loads almost da*iy.

But to forget the dining table on
wheels would be to miss one of the
most striking highlights of the whole
picture of modern food distribution.
The “diner” is distinctly an Ameri-
can institution; a luxury within reach
of almost the entire traveling public.

Only by a bold stroke of imagina-
tion is it possible to achieve even a
meager realization of whar modern
refrigeration means to the human race
and especially to the people of the
United States. Suppose, for instance,
that the refrigerator ship, the refriger.,
ator car, the refrigerator chest of the
dining car and the great stationary
refrigerated warehouses or cold stor-
age plants were suddenly stricken out
of existence! The food supply of the
Nation would be revolutionized—
shrunk to the meager limitations
*which existed when each community,
each general locality, was dependent
so far as perishable products were
concerned, upon its own resources.
*What a cry would go up from the
great Atlantic Coast cities when the
strawberry trains from South Caro-
lina no longer poured their fragrant
burdens—as fresh as when picked—in-
to the markets of the North! Turkeys
from Tennessee are now landed in
New York and Philadelphia in perfect
condition—yes, and turkeys from the
ranges of Texas, California, and Ore-
gon, too!

The American people are now feel-
ing the burdens of taxation keenly
and they are not hesitating to give
voice to their feelings—but the Na-
tional complaint on the score of bur-
densome taxation is as a whisper
compared with the lament which
would go up from the dining tables
of millions of homes if the refrigerator
systems of sea and land were suddenly
wiped out of existence! The cold
storage refrigeration of the United
States—that of a character which
serves the consuming public directly
—is sufficient to receive five hundred
million cubic feet of foodstuffs. Con-
sider what this means in giving the
people more food by preventing the
waste of perishable products; con-
sider what this vast system does .in
the way of expanding the market of
the producer and in setting at naught
the boundaries of the seasons!

We have given altogether too little
honor to those who have made the
United States the garden and the
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granary of the world, to those who
have invented and perfected those
agencies which have made the produc-
tion, distribution and preservation of
food stuffs the marvel of the world.
Forrest Crissey.

Dislike For Family Virtues.

One of the abhorrent characteristics
of Soviet and Bolshevist government
and propaganda is its instinctive
hatred of the family as the basic in-
stitution of society. This trend to-
ward degeneracy is observed in so-
cialistic and other radical organiza-
tions. The men who seek revolution
and the overthrow of existing govern-
ments want no family ties to bind
them, neither a wife nor children.
This fact alone trumpets to normal
intelligent men and women their ut-
ter unfitness to rule.

The Soviet laws in Russia make no
distinction between marriage and free
love, so far as descent is concerned,
grants divorce to any husband or
wife who wants it, such a desire be-
ing held sufficient. The Bolshevist
government dared not go absolutely
to its ultimate purpose of abolishing
marriage, but approaches it by legal-
izing all sorts of illicit relations be-
tween men and women. Marriage is
to have no support in Russia, the fam-
ily is gradually to go out of existence,
and free, transient and wholly irre-
sponsible relations between the sexes
are to become the rule.

Upon the family rests the stability
of all enlightened modern government.
Honorable wedlock, the home, and the
pure influences of virtuous family life
are the sturdiest pillars of justice and
righteousness that support any gov-
ernment fit to exist. The labor union
(Soviet) government of Russia is
hostile to all of them. That fact alone
is sufficiently damning, to say nothing
of its hatred of all religion.

Promise Yourself—

To be so strong that nothing can
disturb your peace of mind.

To talk health, happiness and
prosperity to every person you meet.

To make your friends feel that
there is something in them.

To look on the sunny side of every-
thing and make your optimism come
true.

To think of the best, to work only
for the best, and to expect only the
best.

To be just as enthusiastic about the
success of others as you are about
your own.

To forget the mistakes of the past
and press on to the greater achieve-
ments of the future.

To be too large for worry, too
noble for anger, too strong for fear,
and too happy to permit the presence
of trouble.

To live in the faith that the world
is on your side so long as you are
true to the best that is in you.

The lesson of fire prevention should
be taken to every rural home and com-
munity. Precautionary measures will
do much to cut down a loss that takes
millions of dollars out of the posses-
sion of rural Americans every year
and leaves nothing in its place. Pre-
vention is better than regret.
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NEW ISSUE:

The following described loan which is unconditionally guaranteed, principal, interest, and sink-
ing fund, by the United States of Brazil, offers an exceptionally high yield, an attractive oppor-
tunity for market appreciation, ready marketability, with a call price high enough to give
investors assurance that the investment will not be disturbed for years.

| $13,000,000
CITY OF RIO DE JANEIRO

(Federal District of the United States of Brazil.)
Twenty-Five-Year 8% External Secured Sinking Fund Gold Bonds

Guaranteed principal, interest and sinking fund by the Federal Government of the United States

of Brazil.

Dated April I, 1922. Due April 1, 1947.

Interest payable April 1 and October 1 in New York at the office of Blair & Co., Fiscal Agents
of the Loan.

Principal and interest payable in United States Gold free of all Brazilian Taxes.
Coupon Bonds in the denominations of $1,000; $500.

Not redeemable except as a whole on any interest date from April 1, 1924 to April 1, 1931,
inclusive at 110 and interest; redeemable thereafter, in whole, or in part on
any interest date at 105 and interest.

The City of Rio De Janeiro is the federal capital of the United States of Brazil— population ap-
proximately 1,200,000. It ranks as the largest city of Brazil and the second largest city m South
America.

The estimated value of the property which serves as the basis for collection of the imposto
predial, figured at the par of exchange, amounts to approximately $895,000,000.

SECURITY:

These bonds are to be the direct obligation of the City of Rio de Janeiro (federal district of
United States of Brazil.) They are to be specifically secured (upon redemption of the external
serial dollar loan of 1919) by deposit of £7,500,000 principal amount 4 0 bonds of 1912
which, together with £2,500,000 of the same issue, constitute a charge of the imposto pedial
house property tax, the largest and most important source of revenue of the city. The receipts
from this tax for the last three years are officially reported as follows:

1919 1920 1921
18,688,660 milreis 19,629,202 Milreis 22,688,000 milreis

The above amounts converted at the average rates of exchange for the respective years, after
deducting prior charges similarly computed at the average rate of exchange, average approx-
imately $2,100,000 per annum available for the security of the new loan.

The receipts from the imposto predial for 1922 are officially estimated at 26,000,000 milreis,
or about 15% more than in 1921.

GUARANTY:

These bonds will have as further security the unconditional guaranty as to principal, interest and
yliilfingr fund by the Federal Government of the United States of Brazil.

PRICE 103 AND INTEREST TO YIELD ABOUT 7.75% TO MATURITY

Telephone or Telegraph Orders at Our Expense.

Howe, Snow, Corrigan & Bertles

INVESTMENT BANKERS
310 Ford Building

Grand Rapids Savings Building
Detroit, Mich.

Grand Rapids, Mich.

Statistics and information contained herein while not guaranteed are taken from sources we believe to be reliable.
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INDUSTRIAL CO-OPERATION.
The coal strike has served to em-
phasize the need of producers’ co-
operation of the sort that properly
conducted trade associations are de-
signed to bring about. Conditions of

production in the bituminous fields,
apparently from circumstances for
which no one in particular is to

blame, are little short of chaotic.
Wages are high while the worker is
actually employed, but because he
insists on keeping every holiday and
refuses to work Saturdays, he is
idle about half the time, and his total
earnings are barely a living wage.
Mining methods are far from eco-
nomical, and the consumers pay for
the waste. Co-operation among the
mine owners, with a view to co-ordi-
nating production and consumption,
eliminating waste and securing full
employment for labor should also
result in lower prices for the con-
sumer. It goes wihout saying that
such co-opcratioii among producers
should be under Government super-

vision, so that the interests of the
general public may be fully safe-
guarded. The initiative, however,

should come from the operators, with
the Government acting only in an ad-
visory capacity and as an agency for
publicity so as to prevent abuses from

creeping in.
Secretary Hoover in his address
before the lumber men in Chicago

last week recommended a similar line
of action for the building trades and
urged that they should co-operate on
their own initiative in eliminating the
evils that have grown up in recent
years and that have almost strangled
construction work in some communi-
ties. The remedy for the troubles
lay in their own hands, he told them,
and he appealed to them to apply it
without waiting for the Government
to lift its arm in defence of the public
welfare. In other words, a socially
desirable form of trade co-operation
should be employed as an antidote for
another kind of trade co-operation
that has been peculiarly malignant.
It is well to note the distinction be-
tween the two. The exposure of the
abuses in local building trades in New
York and Chicago has received so
much notoriety that the general pub-
lic is not likely to discriminate be-
tween the good associations and the
bad, although the latter are a very
small minority. The Department of
Commerce is endeavoring to encour-
age the organization of persons en-
gaged in a given line of business for
constructive and legitimate purposes,
while the Federal Trade Commission
and the Department of Justice may
be counted on to go after those with
ways that are dark and tricks that
arae devious.

Nowhere have the benefits of such
co-operation been more effectively
shown than in the field of banking.
The Federal Reserve system, by pro-
viding the machinery for banks to
co-operate through a mobilization of
their reserves, made it possible for
this country to finance a war without
going on a paper basis and enabled
it to pass through a period of record-
breaking deflation without the ac-

companiment of a financial panic.
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Nevertheless, the possibilities of co-
operation in the field of banking have
by no means been exhausted. In
spite of all that the Reserve system
has accomplished, the hanks as a
whole still tend to give an impetus
to inflation in the height of a specu-
lative boom period like that of 1919-
20. The fault does not lie in the Re-
serve system, but in the competition
for credit business' among the thou-
sands of local and independent banks.
This at times causes banks to expand
credit when they ought to be con-
tracting it and to curtail it when they
should be doing the reverse. Co-op-
eration in extending credit needs to
be substituted for competition, and
there is reason to believe that the
next important step in banking prog-
ress may be in this direction.

PRICE IS A CONSIDERATION.

Springtime is the usual period for
the peak of labor disturbances and
this year there are rather more of
them than customary. The coal strike
looms up largest because of the num-
ber of persons directly involved. But
the various strikes, lockouts and con-
troversies in the different textile lines,
in building construction, etc., are as
serious in their way and as significant
in marking the course of deflation in
wages as is the more spectacular out-
bursts of the coal miners. Hardly
any one doubts the outcome. The
logic of events points to but one re-
sult. A lowered unit cost of produc-
tion is inevitable if industry is to be
sustained and business is to progress.
The primary markets are dull and
listless awaiting the settlement of the
labor controversies and the resultant
readjustment of prices to levels that
will be attractive to consumers. With
more stability there will be shown
more of a disposition than there is to
plan and order ahead for the future.
Meanwhile, retail trade is showing
more activity in seasonal lines, the
nearness of Easter stimulating pur-
chases of things to wear. These
would be even larger were it not for
the streaks of untoward weather
which have been experienced. Even
as it is, sales in the stores have been
fairly satisfactory so far as concerns
units. The totals in dollars and cents
when tabulated may not, however,
loom up so large. Price is a consid-
eration and promises to remain a
dominating one for some time to
come.

It is unfortunate to see men like
MacNider and John Emery use—mis-
use would be the better term—the
American Legion by dragging it into
the mire of party politics. The same
unfortunate situation developed in the
early history of the Grand Army of
the Republic and it put the organiza-
tion on the rocks until it was rescued
therefrom by the determined effort by
a few sturdy souls who refused to see
the organization stultified by the ac-
tion of crafty schemers whose connec-
tion with the G. A. R. was wholly
selfish and unscrupulous. Until crea-
tures of the MacNider ilk are banish-
ed from membership of the Legion, it
will have little standing in the esti-
mation of good citizens and American
patriots.

STILL UNABLE TO PLAY FAIR.

Reinstatement of the patent con-
vention with Germany has become a
live subject of discussion. The chem-
ists are especially aroused about the
matter because of its bearing on syn-
thetic dyes and pharmaceuticals. The
target against which the missiles of
argument are miaed is Germany, of
course. There is no doubt but that,
before the war, the Germans took ad-
vantage of the protection of the patent
laws of this and other foreign coun-
tries. They took out patents simply
to check the people of other countries
from entering into certain industries,
and then kept a monopoly of such in-
dustries without attempting to work
them in foreign countries. To the
latter wefe sold the products of Ger-
man factories.  Great Britain tried,
and is still trying to circumvent this
plan by a law requiring that patents
taken out in that country must be
worked there on a commercial scale
within a given period or else licenses
would be issued to Britons permitting
them to make use of the patents. This
has not worked very well because of
subterfuges which the Germans re-
sorted to, such as having only the
final processes worked out in Great
Britain on intermediates made in Ger-
many. Both in the United Kingdom
and in this country, furthermore, the
patent specifications put on file were
either incomplete or intentionally mis-
leading. As a remedy the chemists
here are now proposing the adoption
of an act similar to the British one.
Perhaps a better method would be to
refuse patent protection in cases
where trick specifications are put in
and also to decline granting patents
or other protection on products.
Measures of this kind would be needed
to supplement legislation on the lines
which Great Britain found to be in-
adequate, because time has demon-
strated that the German people are
tricky and dishonest, from head to
foot, and that no one can have any
dealings with them or touch elbows
with them at any angle without get-
ting the worst of it. This is a severe
arraignment, but is fully justified by
the perfidious character of the Ger-
man people.

WOOLS AND WOOLEN GOODS.

Taking into account last week’s
auction sales of wool in England and
Ausralasia, the net result shows a
firmness in prices due to competitive
demand. But it must be remembered
that there is no such thing as an open
market ior British Colonial wools,
these being all doled out in quantities
which can be absorbed. The implied
guarantee against offering more than
can be handled by the trade is one
of the factors helping to keep up
prices. In this country shearing is in
good clip. In connection with this
matter it is worth calling to notice
that the clip of last year, on a scour-
ed basis, was only 11,294,165 pounds
smaller than in 1920, although some
figures recently put out as official
would make it appear about five times
as great. Much interest is shown
in the outcome of the Senate Finance
Committee’s lucubrations on the pro-
posed wool tariff. Woolen manufac-
turers resent the notion of taxing on
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the scoured basis, not only as being
impracticable, but also as being need-
lessly burdensomq. With 33 cents
per pound duty on clean wool, sev-
eral dollars will have to be added to
the price of each suit of clothes or
else mixtures of cotton will have to
be substituted for wool to bring
clothing within the reach of the mass
of the buying public. The goods mar-
ket remains quiescent pending the
action of the manufacturing clothiers
in making full purchases for fall. The
reduction of wages of clothing oper-
atives in the Chicago district is hailed
as the forerunner of similar action in
all parts of the country where abnor-
mal wages prevail. Dress goods buy-
ing at retail has been quite brisk,
rather more so than the buying by the
garment manufacturers, who will soon
face a labor problem of their own.

WHAT MERCHANTS KNOW.

The inclination of statisticians to
compare business in one month with
that of the months immediately fol-
lowing or preceding it is something
that at times amuses and at other
times arouses the wrath of merchants.
To compare dollar sales in two suc-
cessive months may mean nothing to
the retailer. As one of them recent-
ly expressed it, “To tell us that a
certain kind of store sold less in
January than in December is about
as enlightening as to tell us that the
mean temperature in September is
less than in August. What we want
to know is how sales in January this
year compare with those of the same
month last year. When figures are
used to indicate a seasonal move-
ment they should show whether it is
above or below the average for a
period of yars, or whether the per-
formance was above or below what
should reasonably be expected. |If
they don’t convey this information
they are of little value.”

Within the last two years, the coun-
try’s consumption has undergone rad-
ical changes, but production has been
slow in meeting the new situation. Re-
adjusting production on a different
basis is not an easy undertaking, and
especially so when many producers
insist on “going it alone.” If each
trade had a more definite idea of just
what it can sell and where it can be
sold, and then made its productive
operations harmonize with these facts,
business would soon be on a sound
footing. To determine these facts,
however, will require a considerable
amount of investigation by trained
men, and no single establishment can
carry out such a programme; it must
be done by co-operative effort by the
members of each trade. Investiga-
tions of this kind are being encour-
aged by the Department of Com-
merce, and they afford the most hope-
ful means of getting out of the woods

with the least difficulty. The past
year has shown that it is a great
blunder to suppose that business

troubles can be driven away merely by
repeating some catchy slogan. In-
telligent and co-operative work, rather

.than a magic formula, is needed to

drive out the evil spirit.

If you treat some men courteously
they think you are “easy.”



April 12, 1922

THE SOLDIERS’ BONUS.

Position of the Tradesman on the
Subject.

Adrian, April 5—1 was rather sur-
prised in reading a recent editorial in
the Tradesman to find you using some
of the self same phrases that some of
the large money men are using in
their fight against the bonus. | am an
ex-service man and | surely take issue
with you when you begin to flay the
man who has given so much for you
as well as for the rest.

Possibly when you used the phrase
“illy advised service man” you had not

one entirely upon facts, ‘as some of
these men know them. | have clip-
gmgs before me from the largest and

est advised newspapers and period-
icals of the country and it seems that
most any service man can tell you that
there were three billions paid out to
big business for unfilled war con-
tracts.  Another large and similar
amount was paid out as bonuses to
shipbuilders and Government work-
ers. These people were awarded
what the big business men wanted
them to have without so much as a
protest. These same people were in
a position to make from $15 dallg to
any amount in the millions. | have
in_mind one railroad employe who re-
ceived $1600 bonus. If he ‘was worth
it 1 say he should by all means have
it, but what about the fellow who
8ave up his job making $2,000 or $3,-

00 per year to get down and work
twiO years and get fed on things you
would not feed a dog, and pay him
$30 per month?

I can tell you truthfully that I
have been hungry a good many times
for want of meat and bread which |
know should have been there to feed
us, but some dirty democratic politi-
cian was holding out on us and send-
ing us meat that was positively
rancid.

| wonder if you ever go to Chicago.
If you do, it will pay you to call at
the” Veterans Bureau, State and Van
Buren streets. There is a storﬁ in the
eighth floor of the Leiter building
which | wish | could write. Do you
think that you would think an editor
or any one else really human or fair
if you had been shot eighteen times?
1 “could go over the list of 400 or
more of those poor half men who are
waiting day in and day out to get a
crust of bread or a pillow to lay their
heads on.

The good book says: “Am | my
brother’s keeper?” | say that you and
| both are. hile we may neither of
us suffer, and should either of us
feel that the few dollars or cents, as
the case m?(y be, turn us against our
brother who saved our home and
write editorials which are read by
thousands who are informed only
through such publications as yours?
Do you think it fair to attack this
bonus as Mellon has?

Had your son or daughter come
home a physical wreck and you unable
to give him a helping hand, would you
have written that editorial?

E. A. Fuller.

Reply of the Tradesman.

Grand Rapids, April 7—Nations
have gone to war over the definition
of a word.

In these days of broader compre-
hension and greater charity, good men
can differ on nonessentials and still
be good friends.

| believe | have more contempt for
the war profiteers than any other man
in America. | have so much regard
for the American soldier that | dis-
like seeing him do anythinP which
will place him in the same Tlight be-
fore_the American people as the war
profiteer.

If two wrongs made one right, the
bonus would be justified: but two
wrongs are just twice as bad as one
wrong.

If Roosevelt or Cleveland had been
President in 1914 there would have
been no war. Germany would never
have crossed into Belgium. Because
we were so unfortunate as to have a
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weakling at the head of our Govern-
ment, we were dragged into the war
years after we should have been in
evidence. By exempting walking
delegates from the draft; by adopting
the cost plus plan; by putting cheap
politicians in positions of great re-
sponsibility; by refusing to listen to
men of brains "and exgerience to pre-
pare for war before the storm broke,
Wilson made the war cost us five
times as much as it would have cost
if we had had a man of force and
energy and business sagacity at the
head of affairs.

I am descended from a family of
patriots.  Six of my ancestors fought
in the Revolutionary war. All were
wounded (one of them three times),
but returned to the front as soon as
their wounds were healed. None of
them ever applied for a pension.

I had six forbears in the Mexican
War. All were wounded, but none of
them ever applied for a pension.

My father was refused enlistment
in the Civil war, because of bein
overweight, but he was so determine
to do his duty to his country that he
obtained employment under "Grant as
a clerk and aid. He contracted a dis-
ease in the South which subsequently
caused his death, The burden of sup-
Bortmg the family and educating my
rother fell on me. 1 gloried in the
opportunity it gave me to do my part
in the great work of the world.

When MacNider seeks to justify
his arrogant and insolent demands for
a universal bonus by stating that
“Washington got his and Lincoln got
his”—which statement is as false as
hell—I naturally write him down as
an ass and have only pity for an or-
ganization which tolerates such a
cheap demagogue at its head.

I want to think of the American
soldier as a patriot. | want to feel
that the man who exposed himself to
German bullets was actuated by the
highest motive a man can culfiva.e,
next to love for his God, because any
attempt to put a commercial value on
patriotism stultifies the man who
takes such a stand in the eyes of every
honest man and true American.

| think every man who was inca-
pacitated by the war should be prop-
erly compensated at once and pro-
vided with a living income by the
Government.

I believe that every man who got
on the fighting line should be granted
extra compensation a few years hence
when the Government has had time
to rally from the reckless extrava-
gance of Wilson and can make such
a payment without impairing - our
credit or depressinc};1 the bonded in-
debtedness we now have in the hands
of patriotic investors.

| believe the men who did not get
over and the thousands who occupied
swivel chairs during the war should be
content with the sums they have al-
ready drawn from the public treasury.

Because a flat bonus, such as the
American Legion advocates would do
most of the men receiving it more
harm than good, | oppose it as
strenuously as | know how. )

You may not agree with me in my
conclusions. | don’t think any the
less of you because you differ” from
me. This is a free country and every
man has a right to think along his
own lines and express himself ac-
cordingly. providing he keeps within
the bounds of reason. The man/who
refuses to accord other men the same
right he assumes for himself is too
narrow and bigoted to amount to
anything in a land where free speech
is the foundation stone of stable gov-
ernment and good citizenship.

E. A. Stowe.

Don’t display goods where custom-
ers can handle them and then allow
your salespeople to wear a “hands off”
look on their faces.

Of what value is the new idea that
you put away with the promise that
you will use it “some day.” Why not
now?

KINGDOM OF NORWAY
Internal Loan of 1921-1931

Redeemable in ten years at par by half-yearly amortization

through drawings at par or purchase below par

beginning April 1st, 1922.

Principal and interest (April and October 1st) payable in

Norway in Norwegian Kroner, or may be cashed in New

York at our offices at the rate of the day.

FREE FROM ALL NORWEGIAN TAXATION

The attractions of this

issues are:

issue above other

1 IT IS PAYABLE IN KRONER ONLY.

Norwegian

2. THE KRONE, THOUGH NORMALLY WORTH

26.87c, TODAY CAN BE PURCHASED FOR
ABOUT 18c.
ASSUMING A PRICE OF $205 FLAT PER 1,000
KRONER (Par value and normal rate $268.75)
h Kroner at Income 60 Kroner Equal to
18c. $10.80 5.27%
19c. 11.40 5.56%
21c. 12.60 6.14%
23c. 13.80 6.73%
25c. . 15.00 7.32%
26.87c. 16.12 7.86%

Purchasing a bond which has a par value at normal rate
of $268.75 for $205.00 is equal to purchasing at 76|/"%.
The yield on a 10-year bond at 76j"% is 9.77% and in

order that this yield be obtained, the Kroner should have

to go to normal prior to October, 1922, the first coupon

date.

This is not likely to happen, but in view of the rap-

idly improving conditions in Scandinavian countries, the

Swedish Krone having already returned to normal value—

it would seem conservative to assume a probable yield

of 9%.

Price $205.00 Flat Per 1000 Kroner

ESTABLISHED ISSO

flaute, Webber Sc Company

12th floor,g

BOSTON

r.savings bank building
«RAND RAPIDS. MICHIGAN
NEW YORK

Price Subject to Change Without Notice.

CHICAGO



FEVIEWoftteshoe market

Some of the Big Possibilities in Find-
ings.
W ritten for the Tradesman.

Yes, the writer admits this is an
old subject—but you are bound to
agree with him that it is important.
The retail shoe dealer simply cannot
afffford to let his mind get rusty on
the subject of findings.

All shoe dealers sell findings, more
or less. And it is generally a fact that
they might just as well sell more find-
ings than they actually do. It is
largely a matter of a dealer’s attitude
towards findings as merchandise.

Shoe findings are so closely related
to footwear that the shoe store is the
logical place for them. True enough
one finds them nowadays in the 5 and
10 cent stores, in the dry goods es-
tablishments, and at numerous other
places where notions and innumerable
small commodities are dispensed. But
the shoe store has first claim on them
__just because of their relatcdness to
footwear as merchandise.

And the lines are interesting in
themselves. The manufacturers of
the things in these lines understand
the selling value of attractive con-
tainers or packages, and these service-
able commodities are put up in such
a way as to appeal to the eye. Also
to permit of easy and convenient
stock arrangement. Also so as to
iend themselves readily to effective
trims.  Mighty good idea.

Because the various things belong-
ing to the general class designated
findings are useful, attractively put
up, and comparatively inexpensive, the
sale thereof is either quickly made, or
it is quickly to be seen by the clerk
that further insistence is, for the time
being at least, unwise. Take it all in
all, the stock turns quickly. That is,
of course, on the supposition that the
stock has been judiciously bought, to
start with.

And, finally, the margin of profit is
big enough to appeal to the dealer.
All you have to do is to increase sales.
This, to be sure, raises an interesting
question, namely: What is the limit
of the consumption of findings in any
community? Your community, for in-
stance? The writer will not presume
to say, but feels that he will be well
enough on safe lines to rise up and
remark that he bets your clientele
isn’t buying half as much in the way
of findings as it really could use to
advantage.

In other words, it is pretty well
agreed by the folks who have given
considerable thought to this matter
that people generally are not more
than half sold up on findings. So it
is thought that an intensive cultiva-
tion of the findings field everywhere
—in your community and mine—will
yield big and surprising remits.
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Gratifying results to the shoe dealer
who rolls up his sleeves and qualifies
as a real factor in this intensive culti-
vation scheme.

There are a few thoughts the writer
is just now minded to jot down on
this subject—under the following sub-
divisions.

First, the goods.

Your stock of findings should be
carefully assembled. Much depends
on getting the right kind of stock.
In paste, dressings and polishing ma-
terials—and all other materials to be
applied to leather—get dependable
stuff—brands backed up by guarantees
—something that will not injure the
leather and cause subsequent dissatis-
faction. There are staples in findings
just as there are in shoes. And there
are new things. Have a well-balanced,
fairly complete stock; but not all
enormous quantity of any one thing.

The arrangement of the goods. It
is not surprising that some dealers do
not find it easy to sell findings—their
arrangement of them is so poor. Peo-
ple don’t see them, hence don’t know
that you have them. Sales are, for
the most part, limited to folks who
have specific and expressed needs in
the findings line. Bad policy. All
goes back to the poor stock arrange-
ment. Have your findings depart-
ment located' at a conspicuous place
so folks coming in or going out of
the store can’t help seeing it. And
somebody ought to be specially
charged with findings. If your store
is small and it wouldn’t pay at all to
have some one devote all his time to
this class of merchandise, one of the
regular shoe salesmen or salesgirls
can be also in charge of findings. Call
him (or her) head of the findings de-
partment.

The display of findings. The dis-
play of merchandise creates wants
therefor. OId principle. Have trims
__interior trims—built up of just find-
ings. Put findings in your windows
from time to time—along with shoes,
of course.

Your policy with reference to find-
ings. This too, is important. Have
you any definite policy with reference
to findings, or are you just sliding
along? Many dealers are apparently
just sliding along, taking it mighty
easy. Haven’t given much thought to
the subject. Don’t seem to realize
that there are worth-while possibili-
ties in it. Buy a few findings—mighty
few—then apparently forget to try to
sell them. Such dealers are not en-
thusiastic on the subject of findings.
Often get rather sore on the whole
proposition. Figure that findings are
over-touted, and all that. Trouble?
No policy with reference to the mat-
ter* i e. they b&ve developed no pro-
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gram for buying, arranging, display-
ing and pushing them. Naturally
they go slow. Any class of merchan-
dise goes slow if you don’t get be-
hind it.

Special sales of findings. Why not?
You have all sorts of special sales of
shoes: Spring openings, Fall openings,
twice-annual sales, mid-season spec-
ials, etc. Why not just a special sale
of findings? Nothing to prevent it.
Nothing like it to arouse an inter-
est in this class of merchandise.

Special trims. Goes along with
your special sales. Instead of putting
just a few tins of paste or boxes of
polish in your window, put in enough
to build up a design—a real eye-catch-
er.

In other words, keep findings in the
limelight.
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Now, in closing, a few don’ts.

Don’t imagine findings are going to
sell themselves. They can't

Don’t let your stock of findings run
so low that you haven’t got anything

jfcm 6 au
Juliet—In Stock
Kk Kid, Flex-

McKay
Stock No. _700.
Price 92.25.

BRANDAU SHOE CO., Detroit, Mich.

Aak about our way
BARLOW BROS. Grand Rapids, Mioh.

WHITE GOODS?

If you have not bought your white low shoes

give us a call.
buy.

Our line is the best money can

Our line is complete in price, style and widths

when desired.

I/irth+Knause Co.

Tanners—Shoe Manufacturers

GRAND RAPIDS,

MICHIGAN

A dressy Shoe—

that wilt stand hard work

The man who must have a shoe that looks reasonably
dressy for business but will stand hard service is some-

times a hard customer to please.

Black Gun

The Herold-Bertsch

Metal shoe is just the shoe for this man.

It is good-looking without being extreme, and is made
to stand up under exacting service that would ruin a

fine, soft dress shoe.

This is the ideal shoe for the mer-

chant, the delivery man, the mail man, the high school

boy, the inside railroad man, and many others.

It is

also a favorite with farmers, who wear it first for dress,

and later for work.

HEROLD-BERTSCH SHOE CO.
GRAND RAPIDS

Herold-Bertsch Black

dun Metal

Line
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to speak of. You can’t sell the goods
if you haven’t got them.
Don’t buy too much of the un-
known and untried commodity.
Don’t forget that it takes enthus-

iasm and salesmanship to interest
people in findings.
Don’t imagine that you already

know the selling points about new

things in the findings line. Let the

salesman or the house tell you things.
Cid McKay.

Leather Demand Better—Patents Most
Popular.

There is better demand for leather
in practically all kinds. Upper leather
is moving in small lots, but tanners
report considerable more activity.
Patent leather continues to hold its
popularity in demand for women’s
shoes and is by far the leader. Black
kid is in some demand for women’s
shoes also, but is probably not as
much in demand right now as are
whites and light browns. Calfskins
are in very slow demand by the wo-
men’s manufacturers. Kid and calf
continue to be the leaders for the
men’s trade, however, among manu-
facturers of the higher price lines, but
these manufacturers are not running
to capacity and the activity of calf
and kid in men’s weights s therefore
somewhat limited. Manufacturers of
men’s popular priced dress and work
shoes, however, are busy and are
causing considerable activity in the
demand for light snuffed chrome side
leathers, mostly in mahogany shade,
and in heavy chrome and bark leathers
in the unlined work shoe lines.

Sole leather is moving only in
limited lots of bends and backs to the
manufacturers and usually in weights
in 9 iron and up. Finders are show-
ing very little interest in offerings of
good tannages of oak bends and strips,
and do not even respond to offerings
of heavy leathers, so much in demand
a short time ago. Offal seems to show
the most activity in sole leather and
good quantities of bellies and shoul-
ders are reported moved yesterday.
Heavy shoulders are in good demand
and practically cleaned from the mar-
ket.

Belting butts seem to hold the in-
terest of buyers in the Eastern mar-
kets and Boston and Philadelphia
report a (better feeling and increased
trading in heavy butts which tanners
are asking 65 cents for. Light butts
are in good supply and tanners willing
to make concessions in price to move
lots.

Demand Strong For Country Hides.

Country hides in the light weights,
25-45 pounds, are very firm, due to the
excellent demand from patent leathter
tanners, who are enjoying brisk trade.
Dealers at Minnesota and other points
in that section could readily secure
10?4c for their 25-45 pound stock,
with a slight percentage of grubs, and
dealers in the better sections, such
as Ohio, etc., can get 1lc, and some
scattering cars have sold at Ilj*c, and
some operators now say they would
not sell under 12c.

Tanners of other classes of upper
leather contend they cannot afford to
pay these prices on basis of what they
can secure for their leather, admitting
shat patent leather tanners can af-
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ford to pay several cents per pound
more. The latter, however, are cau-
t'ous about buying hides beyond their
leather sales, figuring, no uoubt, that
the demand for patent leather might
sag off abruptly. Hence, they are
\ot forcing the market on extremes
any more than possible, much to the
comfort of tanners of other classes of
leather.

The 45 to *f, pound weights from
good sections, running 10 to 15 per
cent, grubby, are easily disposed of
at 8}4c, but dealers ask 8)/2C, and some
talk 9c. Tanners, on the other hand
say they can secure fairly good stock
from lowa, etc., at 8c per pound. The
60 pound and over cows and steers
are in the same position, and pos-
sibly in a little larger supply than the
45 to 60 pound buff weights. However,
they are generally held at 8}4c.

Horsehides can'be sold if they are
fresh and run well to Tenderer take-
off. Some lots have sold at $3.65 or
$3.75, and some straight Tenderers are
reported to have brought $4.

Hogskins are about worthless, and
can be bought in large quantities at
20c a skin, with no sales. Some deal-
ers are figuring on having their sup-
plies of hogskins rendered to secure
the grease in them, but Tenderers tell
them this would not pay.

Dwindling Gold Imports.

Gold imports have fallen to the
lowest point within a year and a half,
but during the last few days there has
been more of a gold movement to this
country than for several weeks. The
yellow metal has arrived in small
quantities from England, France, and
South America. Now that the mining
of gold in South Africa has been
partly resumed, the metal is again
moving to Europe from that part of
the world, but it is not being immedi-
ately trans-shipped to the United
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BUY
SAFE
BONDS

ESTABLISHED 1853

Through our Bond De-
partment we offer only
such bonds as are suitable
for the funds of this bank.

Buy Safe Bonds
from

The Old National

@!ljSjoydldlg

States, as was the case some months
ago. The bulk of it for the time being
is going to India, where it is in greater
demand. Meanwhile the increasing
flotation of foreign loans in this coun-
try may eventually bring about the
exportation of some of our gold sur-
plus, a step which our financiers gen-
erally would welcome, inasmuch as it
would reduce the danger of renewed
inflation and would improve foreign
exchanges, thus making it easier for
foreign countries to purchase our
products. Their present inability to
buy explains the slump in our exports.

He Was Hard Up.

The credit manager of a large leath-
er company in St. Louis received this
letter from a slow customer in Arkan-
sas: “l received your letter about my
account. Now be pachunt. | ain’t for-
got to pay you. When folks pay me
I’'m going to pay you. If this was
judgment day and you want no more
prepared to meet God than | am to
meet my debts you shore would go to
hell.”

1

Graham & Morton

TO
CHICAGO
Michigan Railroad

Boat Train 7 p. m.
Sundays — Tuesdays— Thursdays

FREIGHT RATES LOWER

Telephones
Freight—Cltz., 64241; Bell, M-3116
Passenger—Citz., 4322; Bell, M-4470

MICHIGAN RAILWAY LINES

Fourth National Bank

WM. H. ANDERSON, President

Grand Rapids, Mich.
United States Depositary

Savings Deposits

Commercial Deposits

3

Per Cent Interest Paid on
Savings Deposits
Compounded Semi-Annually

3&

Per Cent Interest Paid on
Certificates of Deposit
Left One Year
Capital Stock and Surplus

$600,000

LAVANT Z. CAUKIN, Vico President

J. CLINTON BISHOP, Cashier

HARRY C. LUNDBERG, Asst Cashier

ALVA T. EDISON, Asst Cashier

XCELLENT OPPORTUNITIES for investment are offered

t this time in the stock of Steamship Companies.

In spite

of the bad years of 1920 and 1921, most Steampship Companies
operating on the Great Lakes have been able to show remark-

able earnings.

Experienced steamship men all

predict a much greater

business for the year of 1922 and for years to come.

Write for information regarding steamship lines in which

stocks can now be purchased.

F. A. Sawall Company

313-14-15 Murray Building

GRAND RAPIDS

MICHIGAN



12

What Misunderstood Mexico Deserves
at Our Hands.

Sir: The best way to understand a
people is to like them; the next best
way is to live -with them or close to
them and to study their every day
lives.

There is a land just to the South
of us a vast, beautiful, wonderful land
which we Americans know hardly at
all. On one side of the Rio Grande
is education, thrift and respect for law;
on the other side lies that strange,
unknown country, Mexico. One who
has explored all the interesting cor-
ners of the earth, from the Gobi
Desert to Magellan, from Bagdad to
the Land’s End, said recently: “When
you cross the border into Mexico you
slip back as if by magic to Bible times.
Mexico is more pastoral and more
nearly Biblical than the Holy Land
itself.” This backs up the advice of a
friend, writing from a mine in Chihua-
hua: “Just remember that when you
cross the border you leave some hun-
dred years behind. Get into the spirit
of Mexico if you want to get the best
out of it. Forget the hurry and
bustle and infinite exigencies of our
modern world and just stop rushing
and thinking fast and ranting about.”

And how can one help forgetting
the modern civilization over the border
to the North when—almost as soon as
he has crossed it—the traveler feels
himself in a diffeffrent atmosphere?
The flaming parrot sitting~calmly be-
side the door of a ’dobe hut, from
whose open door issues a faintly sad,
wistful minor tune played on a lan-
guid guitar; the burro plodding to-
wards you through the heavy sand,
bearing a woman, while her man
walks at the beast’s shoulder, even as
Joseph and Mary traveled to Bethle-
hem—all these things belong to a dif-
ferent land and time than ours.

Mexico is perfectly safe now, de-
spite anything we may hear to the
contrary. A friend writes from there
that when he returned to Chihauhua
after several years’ absence the “presi-
dente municipal,” or mayor, of the
little town near by came out to the
end of the railroad with his mules to
bring my friend and his party to their
destination—a mine—which was pres-
ently visited by the people from miles
around, who flocked there to see and
welcome the gringocs. Four of the
visitors were Indian chiefs, who came
to assure the white man that they
were happy to see and welcome him
back; that he would be perfectly
safe, and that they and all their tribal
following were at his orders; and they
have kept their word. They are the
Tarahumara Indians, and in their
Marathons over the hill and valley—
mostly hill—they will sometimes run
for three days. They are lithe as
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panthers, beautiful and
body—even the old ones.

They eat mainly “pinole” (parched
ground corn)’ goat’s milk, greens and
wild things, and they do not even
smoke. When they become ill, drugs
act upon them with instantaneous ef-
fect because their splendid bodies
have never been doped. With a seven-
ty-five or eighty pound pack on his
back, one of these Indians travels
sixty miles a day, sometimes more,
over rugged mountains, and races
home fresh and laughing. Their help
is invaluable to the white man, who is
dependent on these wonderful Indian
runners for his mail and supplies, all
of which have to be carried afoot over
precipitous mountains.

The delay in our recognition of the
Obregon government, while perhaps
wise and unavoidable, is holding back
Mexico industrially to a calamitous
extent, for there is much American
capital awaiting enterprises; and this
capital, when it flows back across the
border, will bring work, food, clothing
to thousands of industrious Indians
and half-breeds who are looking for-
ward longingly to that day. Indus-
trial Mexico has been almost destroy-
ed by eleven years of revolution, and
the people are now so poor that it is
difficult for us to realize the depth of
that noverty. As my mining friend
says: “Just now the crying need in
Mexico is work for the people. They
are so poor it seems a crime for us to
be sending help to every remote crack
and corner of the world and not feed-
ing the hungry right at our back door.
One of the men said the other day
that he wished the Americans would
come back to Mexico; that there was
hardly a Mexican who had not worn
a pair of overalls bought by working
for the Americans, and that S8ince
they had left pants had been awful
scarce! And they are good workers
and anxious to work, only there is no
employment for them. We could get
three hundred men for the work here
in two weeks if we could use them.

How many of us know these condi-
tions? | venture to say not one in a
hundred thousand does. All the
Americans | know who have lived, not
in Mexico City, but close to the real
Mexican people in the outland places,
love them for their winning virtues,
their charm and simplicity and friend-
liness. And surely the unclothed, the
starving, at our Southern door deserve
our generous help fully as much as the
Central European.

Orville H. Leonard.

straight of

Everything comes to those who
wait: the prodigal son returns to the
village old maid, and the uncalled-on
staller comes to the office to make a
oavment—sometimes!

BONDS EXCLUSIVELY

MICHIOAN TRUST BUILDING

Chicago

GRAND RAPIDS
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Detroit

First National Bank Bldg. Tsiephon« \ cttif»n, 4312 COngress Building

WE

OFFER FOR SALE

United State* and Foreign Government Bonds

Present market conditions make possible excep-
tionally high vyields in all Government Bonds.

Write us for recommendations.

HOWE, SNOW, CORRIGAN & BERTLES

401-6 Grand Rapids Savings Bank Bldg., Grand Rapids, Mich.

o CADILLAC
sasek GTATE BANK

44,

Satisfied Customer»

000

Capital...............
Surplus..............

CADILLAC, MICH

$ 100,000.00
100,000.00

Deposits (over)ee 2,000,000.00

We pay 4% on savings

BRANCH OFFICES

Madison Square and Hall Street
West Leonard and Alpine Avenue
Monroe Avenue, near Michigan

East Fulton Street and Diamond Avenue

Wealth
Grandville Avenue and

Street and Lake Drive

B Street

Grandville Avenue and Cordelia Street

Bridge, Lexington and

Stocking

Things Worth Knowing:

The directors who control the affairs of this
bank represent much of thelstrong and suc-
cessful business of Northern Michigan.

RESERVE FOR STATE BANKS

When your WILL is made naming this old Trust
Company as your Executor and Trustee, you
have engaged the services of a perpetual good
servant.

You know that absolute fidelity to trust will be
observed.

You know that every economy developed by
experience will be practiced.

You know that our financial strength saves the
extra expense of a surety bond.

You know that you have cut out the duplicate
fees of individual executors—that your estate
will not have to pay the consequences of their
mistakes or failures.

A wealth of information is contained in our new book:

you should know about Wills and the Con-

servation of Estates.”

“ Oldest Trust Company in Michigan-

MlhiganTrust

CONMPANY

Grand Rapids, Michigan
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Co-operation With the Farmer.

The steady increment in land values
during past years has frequently been
the farmer’s only means of showing
anything on the profit side of his
ledger, says a banker. Since deflation
set in, nearly two years ago the farmer
has not been able to include the ap-
preciation in the value of his lands in
order to balance his books. It is prob-
able that much time will elapse before
there will again be an appreciable up-
turn in farm values. The farmer,
therefore, will have to rely upon his
ability to sell his produce above its
cost in order to realize a profit. This
means that he will not only have to
put in a lot of hard work and practice
economy—he is already doing these
things—but that he will need better
credit and marketing facilities than
he has formerly enjoyed. The banks
during the recent crisis saved the far-
mer through their considerate treat-
ment of him in his period of embar-
rassment, and the farmer has shown
them that their faith in him was not
misplaced. The farmers’ troubles are
not all over, even though the agricul-
tural crisis is ended, and the co-opera-
tion of bankers and business men in
enabling them to solve their market-
ing and credit problems is still needed
for speeding up the recovery of busi-
ness.

By an interesting coincidence the
latest indices of wholesale food prices
for the United States and of retail
prices in ten cities, compiled by the
Bureau of Labor Statistics, are iden-
tical. The index for food prices at
wholesale at the end of February
stood at 38 per cent, above the 1913
level. That for retail prices of food
on March 15 stood also at 38 per cent,
above the pre-war figure. There is,
however, this striking difference.
During the preceding month whole-
sale food prices rose about 3 per cent.,
while retail prices dropped 17 per
cent. Obviously this counter move-
ment can be only temporary. If
wholesale prices continue to advance,
retail prices must soon follow, and an
arrest of their decline which, during
the last twelve months has amounted
to 104 per cent.,, will be inevitable.
Wholesale food prices at present are
out of line with the general average,
and they could advance for several
months, as they did during February,
without reaching the level to which
house furnishings, building materials,
and clothing are still clinging.

Economic Education.

A movement on the part of the lead
ing business men, bankers and finan-
ciers of the country was initiated in
New York last week for conducting
a campaign of economic education, in
order to assist the American public
to “think straight” with regard to
present economic problems and their
solution. Such a campaign would
prove useful at any time, but it has
never been needed more than at the
present, when the country is con-
fronted with an unprecedented situa-
tion. Moreover, a period of industrial
depression, like that through which
the whole world has been passing, is
always conducive to the spread of
economic fallacies. When business is
sound and healthy no one cares par-
ticularly about remedies for ills that
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do not exist, but when functional dis-
turbances arise the quack doctor can
usually gain a wide hearing, because
he always promises more than any one
else in the way of a “cure.” The
crises of the seveneties and of the
nineties gave us the greenback and
the free silver nostrums. In this pres-
ent period of trouble economic quack-
ery has again made its appearance,
and it has gained more followers than
the country's financial leaders have
been ready to believe. Most of the
quacks have centered their attacks on
the gold standard and the Federal
Reserve system, the two foundation
stones of the ocmntry’s well-being, and
the dissemination of sound economic
doctrines will help to supply a useful

antidote. There are other matters
than money and banking, however,
on which sane instruction is also

needed. This is especially true with
regard to taxation, foreign trade, and
the tariff.

Corporations Wound Up.

The following Michigan Corpora-
tions have recently filed notices of
dissolution with the Secretary of
State:

Auto Sales Company, Owosso.

Moran Construction Co., Detroit.

Western Hotel Corporation, Big
Rapids.

Economy Center, Big Rapids.

S. J. Anstey Company, Detroit. ,,

Purity Company, Grand Rapids.

Great Waters Transportation Com-
pany, Benton Harbor.

Rickman Construction Company,
Kalamazoo.
Detroit Iron & Steel Company,

Ecorse Township, Wayne County.

Kinross Mercantile Company, Kin-
ross.

Riverview Realty Company, Detroit.

C. S. Routt & Company, Detroit.

Flint North End Wholesalers Assn.,
Flint.

Positive Nut Lock & Tie Company,
Grand Rapids.

Scandia Club Association, Detroit.

Holly Realty Company, Holly.

Kalamazoo Celery Growers’ Assn.,
Kalamazoo.

Park Realty Company, Midland.

Forest Hill Elevator Co., Forest
Hill.

Detroit Photographic Co., Detroit.

Hancock Building Co. Hancock.

Wayne Hotel Company, Ltd., De-
troit.

Universal
Rapids.

M. Schneider Co., Detroit.

North Star Clothing Co., of Es-
canaba, Mich., Escanaba.

Motor Necessities Corporation, De-
troit.

Fairman Block Co., Big Rapids.

North Western Shows, Detroit.

Mt. Clemens Storage Battery Co.,
Mt. Clemens.

Surety Corporation of America, De-
troit.

Northrop; Robertson & Carrier Co.,
Lansing.

E. C. Brink Co., Detroit.

Wolverine Bond and Mortgage Co.,
Limited, Detroit.

Humidifier Co., Grand

There is no point in hurrying any
transaction to such an extent that it
is done wrong. Better not get it done
at all.

* CANTURY BAOK—A CENTLRY
ALEIU

TRUST companies are recognized as the ideal
managers of estates.

They are permanent, stable, safe. They will
be functioning in 2022 as they are today, and as
they have been since 1822—because of the funda-
mental soundness and advantages of the trust
company idea.

The man who appoints a trust company as
the executor and trustee of his will is assured
that his appointee will be prepared to act when
called upon, and to continue to serve, whatever
may be the term of trusteeship.

We are distributing a booklet entitled - Safe-
guarding Your Family's Future,” which out-
lines in detail the kind of fiduciary service we
are prepared to render. May we send you a
copy?

B rand RapidsTrust Rdhpany

GRAND RAPIDS, MICH.

OTTAWA AT FOUNTAIN BOTH PHONES 4391

Grand Rapids National Bank

The convenient bank for out of town people. Located at the very
center of the city. Handy to. the street cars—the interurbans—the
hotels—the shopping district.

On account of our location—our large transit facilities—our safe
deposit vaults and our complete service covering the entire field of bank-
ing, our institution must be the ultimate choice of out of town bankers
and individuals.

Combined Capital, Surplus and Undivided Profits over

$1450,000
GRAND RAPIDS NATIONAL BANK

GRAND RAPIDS, MICH.

INSURANCE IN FORCE $85,000,000.00

WILLIAM A. WATTS
President

RANSOM E. OLDS
Chairman of Board

Offices: 4th floor Michigan Trust Bldg.—Grand Rapids, Michigan

GREEN & MORRISON—Michigan State Agents



Public Ownership No Solution of Coal
Strike.

Whenever we have trouble with any
of our public utilities or basic indus-
tries, no matter the character of that
trouble, we have persons who cry out
immediately; "What we need is pub-
lic ownership I’

Just now we have to reckon with
a great coal strike, and Senator Borah
—along with many other persons of
similar ideas and ideals, and trends
and habits of thought—is declaring
for government ownership of all coal
properties.

Suppose the Government owned and
managed our coal mines—then what?
How much better off should we be?

Oh, we shouldn’t then have strikes,
contentions, or interruptions in the
business—these persons holdl That is
what these enthusiasts favorable to
Government ownership jubilantly de-
clare.

Are they right? Let’s see.

We have about twice as many men
engaged in mining coal in this coun-
try as we need. One-half the num-
ber of miners, it is figured by those
who have made a close study of the
needs of the industry, could mine all
the coal we can market and use.

That is the very reason the miners
are asking for a six“hour day and a
five-day week. They desire to be on
the payrolls—all of them; and they
would receive enough wages for their
thirty hours of labor a week to enable
them to live—and live well.

If the Government owned and man-
aged the mines, could it persuade one-
half the miners to seek employment in
other industries? If it could not per-
suade them, could it force them to do
s0?

Would the Government do either of
these things? Certainly notl Politics
would step in and forbidl What
could the Government do?  What
would it do?

In order to keep the mines running
uninterruptedly it would be compelled
to grant bhe miners just what they
are asking—or have the same troubles
with them we are having to-day.

If it granted the miners’ demands
—what then? One of two conditions
would face us: Consumers would have
to pay a price for coal that they could
ill afford to pay—a price that would
close down some industries, greatly
hamper and embarrass others, and put
almost unbearable burdens upon thou-
sands and thousands of poor indi-
vidual consumers.

Or the Government would have to
market the coal at a loss, realize a
monthly and yearly deficit—and com-
pel the taxpayers of the country to
make up that deficit.

Our Government postal system al-
ways experiences a deficit. Govern-
ment ownership of utilities and in-
dustries has always been a business
failure; public ownership, of all kinds,
has always been a business failure.

Senator Borah has about served out
his days of usefulness in the United
States Senate.

Infamous Crusade Conducted By
Stock Companies.
Samuel Untermeyer, counsel for

the Lockwood Investigation Commit-
tee, has given some interesting facts
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regarding stock company propaganda
vs. mutuals. His statement as made
to the press follows:

“The onslaught upon the mutuals
fairly illustrates the malign control of
these companies over legislation and
public officials. The mutuals admit-
tedly furnish workmen’s compensation
insurance at twenty-five per cent, less
cost than the stock companies. As
there are many of them which are
larger and have larger surpluses than
stock companies, and no insurer in
mutual companies in this State has
ever lost a dollar in a mutual company
while the losses in stock company
failures have been frequent and heavy,
one would imagine that under these
conditions the mutuals would get all
the business.

“In point of fact, they get only a
small fraction of it. Why? The
stock companies maintain a running
fire of propaganda and misrepresenta-
tion to destroy their credit, notwith-
standing the fact that it is safeguard-
ed by the law at every step. The
same Superintendent of Insurance
who stepped from that office to the
head of the bureau that is conducting
this infamous campaign has handicap-
ped and discriminated against the mu-
tuals at every point. Even though
they have greater assets and surplus
than many of the stock companies,
they are barred from writing certain
lines of insurance, such as plate glass,
burglary, fidelity, surety and the like.
No one knows why.

“Just consider the situation for a
moment. British and other foreign
companies are permitted to write in
this State all these lines of insurance
that our own New York State mutual
companies are barred from writing.
And all because the mutuals are will-
ing to do the business twenty-five per
cent, cheaper than the others.

“But that is not yet the worst of the
incredible story of oppression and
discrimination. Through the medium
of administrative despotism and legis-
lative jugglery unequaled in brazen-
ness, the mutuals are discouraged and
well nigh prevented from coming into
the State by a regulation to the ef-
fect that, while barred from writing
certain lines in this State, they must
give up writing in all other states the
lines they are barred from writing
here in order to write here the per-
mitted lines, although they otherwise
have the authority to write those lines
in other states.

“Could anything be conceived more
diabolical in its ingenuity? That is
the sort of vise in which the people of
this State and country are being held
in this important field.

“An effort should and | hope will
be made to compel these companies
to dispose of their “wildcat” stocks,
and in fact of all stocks, as the life
insurance companies were compelled
to dispose and invest a reasonable
proportion of their assets in bonded
mortgages on real estate from which
they get their principal revenue.”

Gossip is the hammer of the
coward. It never can have a good
motive. Gossip always attacks the
one absent, and this is a dirty, low-
down trick. Gossip is long-tongued

lying; nothing else.

Michigan Shoe Dealers Mutual Fire Ins. Co.

LANSING, MICHIGAN

PLAN OF BUSINESS

ES | . General Mercantile Business.

CIES e Michigan Standard Policy, with Mutual
onditions added—approved by Mich-

igan Insurance Department.
RATES e Full Michigan Inspection Bureau Tariff.
DIVIDENDS ..ccoooviiiininne Payable at end of policy year—current
dividends 30%.
CONTINGENT LIABILITY Limited to one
premium.

OUR SERVICE

Insurance to Fit Your Individual Needs
Fire Prevention Engineers at your service without additional cost
OUR SLOGAN
FEWER FIRES

additional annual

BETTER CARE LOWER COST

FIRE TORNADO

INSURANCE

AT

LESS COST

During the year 1920 the companies operating thromgh

The Mill Mutuals Agency

paid more than $4,000,000 in dividends to their policy
holders and $6,300,000 in losses.

BETTER

How do they do it?
By INSPECTION and SELECTION

Cash Assets Over $20,000,000.00

We Combine
STRENGTH and ECONOMY

THE MILL MUTUALS
AGENCY

120 W. Ottawa St. Lansing, Michigan

Grand Rapids Merchants Mutual
Fire Insurance Company

Economical Management
Careful Underwriting, Selected Risks

Policy holders whose policies have been issued since Jan. 23, 1921, will be
accorded 30 per cent, return premium at the end of the year, instead of 25
per cent., as heretofore.

i i 19.4%
Operating Expenses During 1921 1330
Surplus®ver”re-insuring reserve per $1,000 insurance carried net 28-94
Increase of net cash balance during 1921 $10,6 3%0%;
Dividend to policy-holders (!

Affiliated with the

Michigan Retail Dry Goods Association,
HOME OFFICE 320 HOUSEMAN BLDG. GRAND RAPIDS, MICH.
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Proceedings of St. Joseph Bankruptcy

Court.

St. Joseph, April 3—In the matter of
the Moline Milling Co., bankrupt, of Mo-
line, the final meeting of creditors was
held at Kalamazoo and the trustee’s final
report and account were considered and
approved and allowed. Contests were
heard upon certain claims and an order
was entered by the referee disallowing
claims to the amount of $5933.81, from
which notice was %_IVEFI that petition for
review would be Tiled with the district
judge. Pending the petition for review,
no final order of distribution was entered
or no final dividend declared. If the
decision of the referee is sustained b
the dlstrlct_ljudge a final dividend of 35
per cent, will be declared. If the matter
IS not sustained by the district |Judge a
final dividend of 25 per cent, will be de-
clared. All other matters were disposed
of and the meeting adjourned for three

April 4. Arthur I*. Reed, engaged in
general farming, stock raising, and dairy-
ing in Hartford township,” Van Burén
county, filed a voluntary J)etmon and
was adjudged bankrupt "and the matter
referred to Referee Banyon, who was
also appointed receiver. “The schedules
of the bankrupt disclose liabilities In the
amount_of $25,764.99, as follows:

Prior and Secured Claims.

Beo B. Rodgers, Hartford ___$ 105.00
Rolland Reed. Hartford ------—-—--- 30.00
Spring & Bucker, W atervliet__ 13.76
I. P. "Walker, Hartford 1,000.00
Charles E. Anderson, aHTriford 689.00
Charles J. Jackson, Hartford__ 8,500.00
Emma Cargill, St. Joseph ------== 8,500.00

$17,837.76

Unsecured Creditors.

Harry Johnson, Bloomingdale —$ 60.00
B. St. Johns, Hartford 70.85
Tom. Watson, Hartford 567.00
Gleaners Elevator Co., Hartford__ 467.00
Olney National Bank, Hartford__ 763.00
Oscar McGowan. Hartford 565.00
Myers & Sanders, Chicago 503.00
Carmody Drug Co., W atervTiet_35.00

Ben_ Willming, Baninridge Center 125.00

A. Z. Perry, Ann Arbor 90.00
Wm. Godshalk, Vicksburg 145.00
Rorlck & Cornwall. Colome 56.00
John Bowman, W atervliet 200.00
Nelson Brothers, W atervliet 104.00
James Walker, Hartford 20.
W atervliet Oil Co., W atervliet__11.00
Albert Bessey, Grand Rapids__— 60.00
Leo Rodgers, Hartford 520.00
Rolland Reed, Hartford 90.00
$4,440.15
Equity in real estate $1,500.00
Horses, cows, etc. 1,140.00
Farming tools and™ vehicles 565.00

Household goods and personal -
property
Stock, notes and accounts

. $4.003.20

April 5. In the matter of Peter Weber,
bankrupt, of Bridgman, the first meet-
ing of creditors was held at the court
house in the city of St. Joseph, and
Loomis K. Preston, of the latter place,
was elected trustee. His bond was fixed
at $500._ R. E. Adams, of Kalamazoo,
G..  A. Zick and A. E. Chauncery, of
Bridgman, were appointed appraisers.
The "bankrupt was sworn and examined
without a reporter. At request of the
parties  in interest, an order was made
authorizing and directing the trustee
upon the inventory and report of apprais-
ers being filed to sell the entire assets at
public are private sale, but without furth-
er notice to creditors, The inventory and
appraisement was filed showing a ‘small
stock of shoes of the appraised value of
$1,503.39. .

pril 6. Max Benton, engaged in_the
retail plumbing business at Paw Paw,
filed a voluntary petition and was ad-
%udged bankrupf. The matter was re-
erred to Referee Banyon, who was also
appointed receiver. he following are
scheduled as creditors:
Bond Supply Co., Kalamazoo___ $170.59
he Meyers Furnace Co., Peoria 255.00
. Harvey &Sons Mfg. Co., Detroit 841.00
rand Rapids Steel Supply Co. 127.90
Meyers & Bros., Peoria 20.00
dward & Chamberlain Hardware
Co., Kalamazoo

450.00

mTO>—

212.88

ellogg, Mackay Co.,, Chicago__ 333.00
enion & Hubbell, Chicago 1,038.29
tandard Oil Co., Grand Rapids 23.38

remier Warm Air Heater Co.,
Dowagiac 413.00
olland” Furnace Co., Holland_ 16.85
lint & Walling, Kendallville 63.04
. S. Register Co., Battle Creek 230.92
ichardson & Boynton, Chicago — 413.80
The Beckwith Co., Dowagiac___  56.93

TVCTNT OwIX

Crane Co., Grand Rapids === 107.06

Woolverine Brass Works, Grand
Rapids 132.81
Paw Paw Preserving Co., Paw Paw 200.00
$4,657.18

) Ass6ts>

Stock in trade $1,785.74
Accounts receivable 680.12
$2,465.86

April 7. In the matter of Clements &
Pauley, bankrupt, of Benton Harbor, an
order was entered by the referee direct-
ing the trustee to "proceed to sell the
assets of the bankrupt estate at public
auction and at the store formerly occu-
pied by the bankrupts. i

In the matter of George W. Merriman,
bankrupt, of Hartford, the trustee filed
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petition for authority to sell the remain-
ing assets of the bankrupt estate, con-
sisting of certain notes. and accounts
receivable, stock in fire insurance com-
pany, and a 110 acre farm for which
the” trustee has_ received an_ offer of
$4,000. The petition was considered and
an order made by the referee, as request-
ed by the trustee. From present indi-
cations depositors_in the Hartford Ex-
chanbe Bank, which was conducted by
the bankrupt, the creditors will receive
a final dividend of about 10 to 15 per
cent., making total dividends of 50 to
55 per cent.

April 8 in the matter of Earl A. Mar-
cey, bankrupt, of Kalamazoo, the trus-
tee filed his first report and account,
showing total receipts of $3,024.81 and
disbursements of $61.00. The same was
considered and approved and allowed at
the adjourned first meeting of creditors
held on this date at the referee’s office.
Upon recommendation of the trustee,
administration expenses incurred to date
were ordered paid and a first dividend
of 10 %er cent, declared and ordered paid
on or before ten days from date. The first
dividend list of creditors was filed and
order of distribution entered, whereupon
the meeting was adjourned for sixty
days.

Clare Sets the Pace.

Clare, April 11—The proposition
voted on her Monday to light Mc-
iiwan or Main street with boulevard
lights carried three to one. The sys-
tem will be established at once.
(Chamber of Commerce effort.)
~ A big force of men are now at work
in constructing the new $100,000 ho-
tel. (Chamber of Commerce effoffrt).

The large new school building 1s
almost completed. It is one of the
best and most up-to-date school build-
ings in_Michigan. It has a fine large
auditorium and a large gymnasium
room.

Fred Morgan is closing out his gro-
cery stock. .

J. T. Brown has sold his produce
business to Bart Barrus.

The new bank building of the Clare
County Savings Bank will soon be
completed. It will rank well in
beauty and convenience with some of
our large cities. J. F. Tatman.

The King of Dreams.

Some must delve when the dawn is nigh;
Some must moil when the noonday
beams

208 Bt when 'the night comes and the soft

winds sigh, .
Ev’ry man is a King of Dreams.

One must plod while another must ply
At plow or loom_till the sunset gleams,
But when the night cornés and moon
rides high i
Ev’ry man is a King of Dreams.

One is slave to a master’s cry,
Another serf to a despot seems,
But when night comes and the discords

die
Ev’ry man is a King of Dreams.

This you may sell and that may buy,
This you ‘'may barter for gold "that
gleams, i L
But“there’s one domain that is fixed for

E\?¥)e/' man is a Kin%qu Dreams.
inton Scollard.
Don’t Blame the Angels.

The new baby had proved itself the
possessor of extraordinary lung power.
One day baby’s brother, little Johnny,
said to his mother:

“Ma, baby came from heaven, didn’t
he?”

“Yes, dear,” answered the mother.

Johnny was silent for a minute,
then:

“l say, mal”

“What is it, Johnny?”

“l don’t blame the angels for sling-
ing him out, do you?”

Must Keep Them at Home.

A married man may kiss another
man« wife in a public park, accord-
ing to a Kansas City, Kan., judge, and
the other husband has no recourse, as
the lawyers say. This puts it up to
jealous husbands to park their
spouses at home.

Good values may be essential to
success, but unless you advertise
them they will not bring success.

Finnish Mutual Fire Insurance Co.

ORGANIZED IN 1889.

COMPARATIVE STATEMENT.

Amt. Ins. In force 12-31-21 $4,552,274.00 -
Total Assets 268,700.00  Assets per $1,000. of Risk —
Surplus above Liabilities— 215,911.00 Surplus per $i,000. of Risk 40.48

. , Assets per $1,000. of Risk — 12.00
Average of 12 Leading Stock Co.'s| Surpluspper $1,000. of Risk — 310

Premium Income for 1921 —$84,379.71
50.40

PLAN OF OPERATION.

ALL POLICIES WRITTEN AT FULL MICHIGAN INSPECTION
BUREAU RATES. POLICIES ARE RENEWED EACH YEAR AT
FULL BUREAU RATES, THEREFORE THIS COMPANY AL-
WAYS HAS THE SAME AMOUNT OF PREMIUMS BEHIND ITS
POLICIES AS THE LARGER AND STRONGER OLD LINE OR
STOCK COMPANIES. THE PROFITS ARE RETURNED TO
THE POLICY HOLDER IN THE FORM OF DIVIDENDS

EVERY THREE YEARS.
50% FOR 27 YEARS.

FOUR THOUSAND POLICY HOLDERS in Michigan. Are

you one? Are you saving ONE HALF your Insurance Bill?
If not write,

DIVIDENDS

I. W. FRIMODIG,
General Manager,
Calumet, Mich.

C. N. BRISTOL, Gen. Agt.,
For Lower Michigan
Fremont, Mich.

The Central Manufacturers’ Mutual Insurance Co.

ORGANIZED IN 1876.
Amt. Ins. in force ___ $145972,213.00 Total Assets $2,229,350.94
Total Liabilities - 1,226,512.65 Surplus over Liabilities__ 1,002,838.29
Losses paid since Dividends paid since
organization 6,000,000.00 organization 2,000,000.00

In Best’s Insurance Reports; this Company is rated A-1 (Excel-
lent Loss Paying Record, Excellent Management) NO COM-
PANY HAS A BETTER RATING.

This COMPANY with its Large Resources, affords its Policy
Holders the same EXCELLENT PROTECTION, as the best
Old Line or Stock Companies, and SAVES ITS

POLICY HOLDERS 30% OF REGULAR RATES.

Cut Your Overhead by Reducing Your Insurance Costs.

CLASS MUTUAL AGENCY - .. Fremont, Mich.

PERKINS. EVERETT & GEISTERT

CITZ. 4334 BELL.M. 280.

205-219 MICHIGAN TRUST BLDG. GRAND RAPIDS. M IU

Direct wires to every Important market east of the Mississippi.
A statistical service unsurpassed.

OUR FIRE INS. POLICIES ARE
CONCURRENT

with any standard stock policies
that you are buying.

The Net Cost is 30% LeSS

Michigan Bankers and Merchants Mutual Fire Insurance Co.
of Fremont, Mich.

WM. N. SENF, Secretary-Treas.
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Misuse of Legion by MacNider and
Emery.

Chicago, April 11—Harrison Mac-
Nider, commander-in-chief of the
American Legion, who was a prom-
inent candidate to fill the vacancy
made by the resignation of United
States Senator Kenton, of lowa, was
turned, down by the governor of that
State, who evidently was willing to
face the possible antagonism of the
Legion rather than to appoint some
one who had no legislative experience
of an){1 sort. .

Perhaps the lowa governor did not
have an abiding faith in the diplomatic
ability of MacNider, who recently
made very exhaustive and nation wide
criticism of Secretary of the Treasury
Mellon, who could not see any way
of providing the wherewithal to pay
a soldier bonus without resorting to
special taxation.  Mellon, who has a
strenuous time looking after such’
financial affairs, was not. according to
MacNider, a proper authority to speak
on the subject of National credits,
lie (MacNider) knew it would be very
easy to finance the scheme, but did
not, so far as known, suggest any way
of assembling the money.  Still he was
willing to try and fill the shoes of the
illustrious Kenyon as the candidate of
the Legion, which was i)r_ima_rily_ or-
ganized as a non-political institution.

Major John G. Emery is also willin
to sacrifice himself on the politica
altar of Michigan, and has a very
comprehensive program of procedure,

which includes_the incorporation of
American Legion influences toward
this goal. The Major, no doubt, is

a man of exceptional character, but,
like MacNider, has yet much to learn
along legislative lines, and it may be
a matter of much doubt if the sub-
stantial electors of Michigan finally
conclude to take any chance on a
purely amateurish enigma. In fact.
| do not to any extent find that the
American Legion are a solidarity on
the wisdom of the Emery promulga-
tion. Many of our younger voters
who saw service over seas are not too
strong in their allegiance to their
former superior officers and make no
bones about saying so. As a result
of some considerable investigation |
should say that if the Major is po-
litically wise, he will reserve ‘his at-
tacks on the political ladder to a much
lower rung and await a further call
at such time as Vox Populi sees him
in a more familiar light. .

Major Emery, who just now s
cultivating the” acquaintance of the
electoral through the medium of so-
cial teas and spelling bees, has declar-
ed himself in favor of paid-up insur-
ance policies as the best form of Na-
tional bonus for veterans of the world
war. He “believes” 90 per cent, of
the veterans would be satisfied with
such a form of compensation, but he
does not state by what particular
method, he arrived at such a conclu-
sion, and probably does not absolute-
ly know whether 10 per cent, of the
proposed  beneficiaries would be
satisfied with such a plan.

By this plan of Jaald-up insurance
the beneficiary could go to any finan-
cial institution and negotiate "a cash
loan equivalent in amount to the or-
dinary plan for a cash bonus, and
still retain his insurance policy, thus
demonstrating that one really may
“eat his cake and keep it.”

Insurance actuaries smile at such a
fallacious proposition, knowing that
at the maturity of his myriad of
Eolici_es_, either by the death of the
eneficiary or because of subsequent
legislation for political purposes (and
it would be sure to finally arrive at
that stage) the Government’s re-
sources would be so inadequate that
the trying times through which our
present Secretary of the Treasury is
now trying to pilot us would be a
Sunday school picnic in comparison.
The drain upon the treasury would be
enormous, away beyond present com-
prehensian.

Granting even that Major Emery’s
views as to the proportion who would
be willing to accept paid-up life insur-
ance is correct, or even if the present
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program of adjusted compensation
certificates is carried out. who is to
furnish the money for the policy loans
or cashing the certificates?  The
larger city banks who neither make
small loans nor accept unimportant
deposits would not. be interested,
hence the burden would finally fall
on the smaller or country financial in-
stitutions, which would thus be placed
in a very embarrassing position, as
they would feel they would hardly
be able to decline to lend the money,
because in the smaller community the
relation between the would-be bor-
rower and the banks is ordinarily so
intimate that to decline the loan would
create intense bitterness.

Even Mr. Fordney’s bill realizes
this condition, and while it provides
that the large city banks may, at
their discretion, accept these certifi-
cates from country banks, in the same
breath it prohibits reserve banks
from so doing.

Unhapﬁily, the country banks are
already having their troubles in their
endeavor to finance their farmer con-
stituency, consequently should this
enormous extraordinary demand be
made upon their resources, some one
would have to face disappointment—
the soldier, farmer or small local
manufacturer.

Of course, the problem is absolutely
without parallel. It is not simplified
by experience of any nature. It is
purely guess work. ~The only sure
result of any form of reasoning re-
solves itself into the fact that whether
it (be paid-up life insurance or time
certificates, the bill will have to be
met and Secretary Mellon fully real-
izes the complexness of the situation.
He already sees breakers ahead for
the coming fiscal year. The result of
the income tax compilation was a bit-
ter disappointment to' financial esti-
mators, the shortaé;e being over $200,-
000,000; and to add to other complica-
tions, the delinquencies are much
greater than ever before, 'hence the
possibility of even a much larger
deficit in revenues than is already dis-
covered.

While | am on the subject I am
reminded that during the period when
the Michigan soldier bonus bill was
under consideration by the legislature,
many of its members stilled their own
consciences by expressing the belief
that a very large percentage of the
bonus payments would be left on de-
posit in the smaller banks, with con-
sequent accrued benefits. | have often
wondered 'how it worked out, for the
banks have never responded with
much enthusiasm when | have in-
terrogated them on the subject.

Personally, | have known of many
beneficiaries under the State disburse-
ment who could not be interested in
any vocational pursuit during the time
they were awaitindg the receipt of their
bonus checks and many of them are
still unwilling to perform any re-
munerative labor, lest they be over-
looked w'hen Uncle Sam distributes
his melon slices.

Whether patriotism should be re-
warded on a strictly cash basis does
not enter into the controversy at this
stage of the game, for it seems that
our National representatives have de-
cided it will be a good stroke of
olitical policy to shear the public
amb oftener, for their own private
ends, and perhaps it is just as well,
for If not bonuses then it would be
river and harbor improvements, free
garden seeds or investigations which
include junkets and whbatall. .

The ‘Government at Washington
will, doubtless, endure just the same,
but poor old Uncle Sam will have un-
usually strenuous exercise in hurdle
jumping, or rather the poor taxpayer
who only participates in the disbursing
stunt to the extent of being the re-
cipient of a few mildewed garden
seeds will most certainly have to “pay
the freight.”

Wouldn’t it be a great joke if some
day certain of these public servants
“by and with the consent of the gov-
erned” became cognizant of the fact
their “chickens were coming home to
roost,” and the dear people applied the

fly swatters b¥ relegating them to fu-
ture private life? Occasionally this
has been done. Is this not an oc-
casion? W. H. Isfler.

Signs of the Times
Are

Electric Signs

Progressive merchants and man-
ufacturers now realize the value
of Electric Advertising.

We furnish you with sketches,
prices and operating cost for the
asking.

THE POWER CO.
Bell M 797 Citizens 4261

REFRIGERATORS
for ALL PURPOSES

Send for Catalogue

No. SS for Residences

No. S3 for Hotels, Clubs,
Hospitals, Etc.

No. < >rGrocery Stores

No 'it for Meat Markets

No. 75for Florist Shops

MRAY FEFRIGERATCR GO

2244 Lake St., Kendallvllle, Ind.

ryzon
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Wateon-HigginsMIg.Co.

GRAND RAPIDS. MICH.

Merchant y — =
Killers

Owned by M erchaata

lifenJE N S

Prodacta aold by
M erchaata

Brand Recommeaded
by Merchaata <

NewPerfectionFiour

Packed In SAXOLINPaper-lined
Cotton, Sanitary Sacks

Ik

Store and Window

AWNINGS

made to order of white or khaki duck,

plain and fancy stripes.
Auto Tents, Cots, Chairs,
Send for booklet.

CHAS. A. COYE, Inc.
GRAND RAPIDS, MICHIGAN

Etc.

Mashed potatoes —
lighter and more
digestible.

Saves time and labor.

BAKING

POWDER

Order
from your
jobber today.

Victor rlour

“The Flour You Can
Safely Recommend”

It gives satisfaction
wherever it goes.

The Crete Mills

W. S. CANFIELD

Michigan Representative
205 Godfrey Bldg.
Cor. lonia and Monroe
GRAND RAPIDS MICHIGAN

Ryzon should be
putin mashed po-
tatoes before re-
moving from the
fire. Less whip-
ping is needed.
The results will
surprise you.

You Make
Satisfied Customers

when you sell

“SUNSHINE”
FLOUR

Blended For Family Use

Price Reasonable

Genuine Buckwheat Floor
Graham and Corm Meal

J* F. Eesley Milling Co*
The Sunshine Mills
PLAINWELL, MICHIGAN
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PEACE AND PLENTY.

Valley Whete Fish, Game and Fruit
Abounded.

O-wash-ta-nong, “the Far-a-way
waters,” the “longest stream,” was the
Indian name for the Grand River and
its valley.

To the red man, the O-wash-ta-
nong was a land where the foaming
river spread out from winding shores,
a land where the Sun God came first
in the spring to free the sleeping
waters.

Here was a valley of peace and
plenty, where fish, game and fruit
abounded and here the Indians of all
the woods and waters came and feast-
ed and made merry. Here the forests
murmured a welcome and the song
birds sheltered their young; here the
young man paddled his canoe to meet
the maiden, the Indian mother swung
mher papoose from the grape vine and
here the body of the aged was laid
away when the soul had gone with the
Great Spirit to live in the Happy
Hunting Grounds beyond the sunset
hills.

Gathered about the wigwam fires of
the days when the white man first
.came to the Grand River Valley were
Ina-ki-zik, or Chief Noon-day of the
Ottawas, Mig-is-0-nee-nee (the Wam-
pum Man), Muck-ita-wa, (the Black-
skin), Cob-mu-sa (the Traveler), Wa-
ba-sis (the Hazy Cloud), all great
medicine men; and as the pipe of
friendship passed about the circle,
the smoke in fragrant waves charmed
forth the memories of their youth.
While in the darkness without the O-
wash-ta-nong went rippling over rock
and pebble and the night birds called
in plaintive song, thus spoke .Ina-ki-
zik to his ‘companions reclining in the
weird shadows cast by the wigwam
fires, of the teachings and traditions
of his people, as handed down by
many generations before the coming
of the Che-mi-ku-man (the pale face.)

And then Man-i-bo-sho, the Creator
of all, made the red man of the woods
to have all that is upon the land and
in the water and in the air. With
his pack upon ‘his back, he traveled
far and visited with his creations.

To the land of the sleeping Sun God
beyond the hills, he journeyed; to the
land of the great war eagles that
called in anger and sent fire from their
mouths; to the land of ice and snow
whence come hunger and distress, and
then at the last to the land of warm
winds and song hirds to the “Far-a-
way waters,” the “O-wash-ta-nong.”

Here, old and weary, he built a
wigwam that he might rest where the
waters were pure, where the fish were
many in the waters, where the fruits
were many and the birds were happy
in the air, where the forest was paint-
ed many colors and the animals of
the forest were as many as thp leaves
on the trees when the Sun God smiled.

Paddling his canoe down tlje wind-
ing course of 'the river, Man-i-bo-sho
talked with the bird of the happy
song, the Bob-o-link. No sorrow had
he in his 'life, no winter, so the
Creator gave him painted wings and
a home in the bush just above the
water.

And when the bird of the blue dress,
the King Fisher, scolded from a tree,
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Man-i-bo-sho made a white belt from
the feathers of a loon and placed it
about his neck, a war cap from the
feathers of a hawk on his head and
gave him the voice of a robber for
his throat and the bare limb of a tree
for his home.

He taught the Beaver to form fhe
quiet streams that make the meadows
of ferns and grass for the water-loving
birds and other wood folks, and trail-
ing through the forest to meet the
morning Sun God he rested his pack
against a tree and taught O-pee-chee,
the bird of the red breast (the Robin)
to sing his rain song.

Pleased with his creations he took
from his pack, tobacco and pipes and
placed them upon the rocks about the
water, that the red man might smoke
to charm away the evil spirits. Then
Man-i-bo-sho rested, for he was old
and had traveled far.

Then came the Sun God to walk
with the spirits of the water and the
trees, and the land of the O-wash-ta-
nong was redden with fire. The
spirits of the night made fires in the
wigwams of the sky, but Man-i-bo-
sho saw it not, for he was old and
had traveled far.

But the red men were busy upon the
water with spear and torch, for the
fish were many, and the wigwams
hung with fruit and corn, with skins
of bear and deer and beaver, for the
Sun God walked far in the waters of
the O-wash-ta-nong.

The squaws sang of Nin-a-ma-sho
(my sweetheart) and the papoose was
singing in the vine. All was happiness
for all had plenty, but Man-i-bo-sho
knew it not, for he was old and had
traveled far. So the white spirits (the
white gulls) winged his soul away to
the hunting grounds beyond the hills
of the O-wash-ta-nong.

Charles E. Belknap.

Helped a Customer in the Universal
Swindle.

Decatur, April 11—In regard to the
Universal Stores Corporation, on
which you and our Attorney General
are not of the same mind, permit me
to say that a well-to-do farmer and
stock grower in my locality (in fact,
he belongs to Marcellus, but buys his
flour, sugar, etc., from me) told me
about a stock salesman being in his
neighborhood and asked me what |
thought about it. | explained to the
best of my ability at that time. He
then told me that ‘he had bought some
stock the day before, giving a check
on the Marcellus bank for 10 per cent,
of the stock and, of course, his note
for the balance. | advised him to get
in touch with his bank and see what
arrangements he could make. He
saw the salesman first and told him
he had changed his mind and wanted
to know what he (the salesman)
would offer for his stock. The sales-
man did not want to buy, but wanted
to sell and told this man that he
would take it off his hands later. |
told him not to put it off, so he made
arrangements with the bank at Mar-
cellus and lost his 10 per cent, cash
investment and was glad to get out
that easy. This was the Cassopolis
store which he was investing in.
Names and further details if you want
them. Theodore™ Borst.

The mistakes made in handling the
store cash are almost always in favor
of the other fellow. They never add
to your profits. Make your cash
handling system gs near airtight as
you can,

thank

you
r
TELLING
ME
ABOUT
HEBE

They’ll thank you for the tip

Your customers are always looking for something to
make their cooking better. Let them know about Hebe
and they’ll thank you for the tip.

Every Hebe sale means just that much additional
profits for you because H ebe is*something different. There
isn’t anything else just like it in the store.

Hebe is pure skimmed milk evaporated to double
strength enriched with vegetable fat. Sell it for just that
and you create a new demand that doesn’t cut into the
sales of evaporated milk.

HEBE is a “cooking liquid” for
cooking and baking— it moistens,
shortens and enriches.

H ebe is nationally advertised. Your
customers are reading the H ebe adver-
tisements monthly in the women’s
magazines. You can tie up to this
advertising and benefit directly by
decorating your windows and shelves
with Hebe. Write for attractive
window hangers, wall posters, counter

CQONTENTS | LB AVOIROLRO*

««SSSSfI* cards, leaflets, etc. Address 2438
oA s Consumers Bldg., Chicago.
THE HEBE COMPANY
Chicago New York Seattle
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SUCCESSFUL SALESMAN.

John S. MacGlashan, Manage* Nation-
al Trading Co.

Twenty years is but a chapter in
human life yet when that twenty years
comes in the prime of a man’s career,
when his mind is clearest and his
will is strongest, when the enthu-
siasm of youth is tempered by the
first conservatism of age, it is im-
portant that it shall be well spent.
It is a period of greatest opportunity
and therefore of greatest responsi-
bility. The years before have been
of preparation; the years to follow
should be years of results; and what
those results are to be will depend on
how those twenty have been utilized.

In judging the life work of a man,
success should be measured not by
what he accomplishes for himself
but by what he docs for others. The
million dollars that a wealthy man
acquires for himself are less import-
ant than the hundred dollars he gives
wisely to the needy. The advance-
ment that a man secures is less vital
than the help he gives to others to
advance. For, after all, our best work
is not done in the service of ourselves,
but in the service of others.

We are to consider at this time the
career of a man who is just now at
the threshold of that period which
we call the prime of life. We shall
find in analyzing it that it meets the
highest standards of which mention
has been made; that it has been
passed in the service of houses of
high character and that the progress
of the man himself has been second-
ary to the progress of the industry
'he has espoused with, with all his
heart. Those twenty years represent
the best years of his life. We shall
find that they have been well spent
and that they constitute a record of
faithful service of which his friends
may well be proud.

John Seixas Mac Glashan was born
at Thomasville, Georgia, March 24,
1875. His father, Gen. P. A. S. Mac-
Glashan, was born in Scotland. He
was a Brigadier General in the Con-
federate Army, being attached to Gen.
Longstreet Corps of the Army of
Northern Virginia and participating in
all of its principal bat'lcs, including
Gettysburg, Antietam, Petersburg and
Shenandoah. The latter battle is
described in the South as the Battle
of Cedar Creek, where Sheridan un-
expectedly turned defeat into victory
for the Northern arms. He was
wounded and captured while covering
Lee’s retreat at Sailor’s Ditch, shortly
after the fall of Richmond, and was
imprisoned with about five hundred
other Confederate officers at Johnson’s
Island until released by order of
President Johnson. He died about
fourteen years ago at Savannah and
at the time of his death was Com-
mander-in-Chief of the Confederate
Veterans organization, with head-
quarters at Savannah.

Mr. MacGlashan’s mother was Anne
Willis Seixas, a native of Thomasville
and a descendant of Gen. Nathaniel
Green. She was a devoted Southern
mother and the son feels that he owes
much that is good in him to the care-
fully instilled principles from her,
tending to the making of character,
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which she regarded as far more im-
portant than material success in life.

Mr. MacGlashan moved with his
family to Savannah when he was 12
years of age and entered Chatham
Academy, where he remained until he
was 17. He then spent three years
as clerk in the harness and saddlery
store of his father. At the age of 20
he went to New York, where he se-
cured a position in the notion depart-
ment of Charles Broadway Rouss, the
pioneer catalogue house in the United
States. He obtained this position
largely through the friendship of Mr.
Rouss and his father. Three years
later he resigned to become notion
buyer for the New York Dry Goods

house in his field was not large. Un-
der his management and direction it
showed a steady and satisfactory
growth every year. His efforts and
accomplishments found recognition at
the hands of his employers by his be-
ing admitted as a partner in the busi-
ness and made salesmanager of the

house, with headquarters in New
York. After fifteen years with that
house, he sold his interest in the

Pratt & Farmer Co. and removed to
Chicago to take charge of the notion
department of Worm? & Loeb, 226
West Adams street. Two years later
he resigned that connection to align
himself with the National Trading
Co., 630 South Wabash avenue. He

John S. MacGlashan.

Exchange, a buying syndicate repre-
senting about sixty retail department
stores. He served three years in this
capacity and resigned to engage in
the handkerchief business with the
Howland & Wheaton Co. He was
connected with the New York house
of this corporation three years, re-
signing nineteen years ago to take the
management of the sales department
of the Pratt & Farmer Co. for the
Western territory, comprising twelve
states from Ohio to the Dakotas. He
had an assistant who called on the
jobbing trade in the smaller cities
while he confined his activities to the
larger cities in his territory, seeing his
trade four times a year. When he
took the territory the trade of the

is Vice-President and sales manager of
that corporation. He suffered a great
shock in the death of the President of
the company, which occurred March
17 as the result of a gun shot in-
flicted by a highway robber while
going home in his automobile the
evening of March 16.

Mr. MacGlashan is married and has
three children—two girls and a boy.
The family reside in their own home
at 629 Greenwood avenue, Glencoe,
one of the finest suburbs of Chicago
on the North shore.

Mr. MacGlashan is a member of the
Union church at Glencoe and is a
Blue Lodge Mason. He is a veteran
of the Seventh Regiment, New York.
He attributes his success to hard
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work, but those who know him best
assert that he has so many of the
attributes of the Scotchman that he
would achieve success in any business
he happened to espouse. He is a tire-
less worker and full of plans for the
expansion of his business and the
benefit of his house, which is always
very close to his heart in all his
thoughts and aspirations. He is a
man of charming personality, the
seductive manners of men of South-
ern birth and environment mingling
with the sturdy Scotch character and
producing a combination that is ir-
resistablc in a social and business way.

They May Be in a Dangerous Way.

Praise is always pleasant, and like
all other pleasant things is useful—in
moderation.

It is easy, however, to become a
praise addict—to consume it with a
very ill-seeming gluttony.

If you discover that you are be-
coming a praise hound, it will be well
for you to check that tendency be-
fore it is too late. You know the sort
of person who is fond of praise—
usually weak-minded, always vain.

Women who have character as well
as beauty soon learn that most praise
is flattery—and pay little attention to
it.

Silly and stupid women “eat it up,”
as the saying goes, and are soon so
hungry for it that they cannot endure
people who do not continue to tell
them how lovely they are.

But beauty is so rare that praise
hunger for that reason does not do
a great deal of mischief. It is the
man or the woman who hunts praise
for every piece of work performed—
for every good action—who stands in
need of warning.

Actors, drinking praise in the form
of applause over the footlights, are
prone to become so spoiled in a little
while that their real value soon van-
ishes. Writers, artists, people of pub-
lic or semipublic life, are always in
danger of becoming “praise hounds.”

Kind words are so agreeable and
so difficult to classify that it is natural
to purr like a comfortable cat while
they are being rained on one.

But they are always dangerous.
They tend to create a feeling of self-
satisfaction—and as soon as a human
being becomes satisfied with himself
lie loses the necessary incentive to im-
prove.

“l cannot thrive without apprecia-
tion,” many of your friends will tell
you. “l must be understood and com-
mended for what | do, otherwise
achievement is impossible.”

Achievement is always impossible to
people who talk or think like that.

Earnedl praise is pleasant. But
praise simply because it is praise is
one of the most destructive things in
life. If you are becoming too fond of
it, look out. It is more dangerous than
most of the drugs that the doctors
tell you to avoid, and it will always
be prevalent because, unlike drugs, it
can never be prohibited by law.

John Blake.

Why do some clerks chuck the cus-
tomer’s change down on the counter
instead of putting it into his hands?
The time and labor saved are certain-
ly not worth Qotisjd"rigqg.
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What i1s the best investment
the busy business corner or
the lot In the suburbs?

Real estate experts say that the two most valuable business
locations in America are at Broadway and Wall Street and at
Fifth Avenue and 42nd Street. Both in New York City.

Every city, town and village has its relatively dominant real
estate value.

Demand for the location; ready money for mortgage if nec-
essary; ready salability—combine to make these prominent plots
the safest investment.

The wide-awake grocer knows that similar elements govern
the true value of branded-food products.

The every day demand by the public for POSTUM
CEREAL, INSTANT POSTUM, GRAPE-NUTS and POST
TOASTIES, the fact that these four food products represent
“ready money,” and are commercially noted for their quick turn-
over, combine to make each brand A LEADER IN ITS LINE.

The peculiar success of POSTUM CEREAL, INSTANT
POSTUM, GRAPE-NUTS and POST TOASTIES is not acci-
dental. “There’s a Reason.”

Persistent and truthful advertising mes-

sages throughout the year, and EVERY

year since these popular food products were

offered to the public, is as much a part of the

business policy of the Postum Cereal Com-

pany as its desire to serve the public the “best

there is” in the brands it manufactures. radst

"Ry,

What can any grocer demand more

than this: Quality, assured and reasonable

profits, and a guaranteed turnover?

Postum Cereal Company, Inc.
Battle Creek, Mich.
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DEHYDRATED FOOD.

Vast Economic Advantages Will Soon
Outweigh Aversion.

Fashions in dress and fashions in
food have almost nothing in common.
When the stylists indicate that a high
crowned, narrow brimmed straw hat
is worn by the better people the aver-
age man tosses his low crowned, nar-
row brim into an ash can and makes
a dash for the nearest hat store. There
is no argument, no discussion. Wheth-
er it is the passing of the trouser
cuff or the introduction of the pocket
lapel, he feels in honor bound to con-
form with the edict of the tailors. Be-
sides, he takes a certain amount of
personal pride in stepping along brisk-
ly with the fashion parade.

Yet in the matter of food this same
man will throw a spasm of protest be-
fore submitting to the slightest change
in his regular menu. He declares em-
phatically that he wants everything
“like mother used to make.” That is
the creed of his table and the motto
of his daily diet. Although he expects
progress and improvement in every
other branch of civilized living, he
recognizes no new fangled notions in
the food line. He may be obstinate
about it, but he positively refuses to
stand for any deviations from the
culinary ways of his maternal ances-
tors.

Confronted with this arbitrary situa-
tion the food administrators are
obliged to fight their way every inch
of the journey. As a rule they can
bring in their innovations only after
a struggle that fairly tears open the
heart of the world.

It took the civil war to bring the
Nation to a point where the canning
industry could be mentioned in polite
circles without starting a private
revolution. It took a world conflict
before the scientists dared to utter the
word “dehydrating” beyond the walls
of the research laboratory. Even to-
day dehydrating has to be surrounded
with all manner of high sounding
verbiage to evade the general disap-
proval of the universe.

Thus, gently and with all the diplo-
macy at our command, do we lead up
to the prediction that the pantry
shelves of the next generation will
hold cartons of dehydrated fish, meat,
eggs, vegetables and fruit in every bit
as convenient form as the present day
can of salmon or package of crackers.

Prof. Ralph H. McKee, of Columbia
University, is the author of the pre-
diction, and his opinion is corrobor-
ated by the few men in the country
who have devoted their time to per-
fecting dehydrating processes. Prof.
McKee has a working plant in opera-
tion at Havemeyer Hall on Morning-
side Heights, where he is daily adding
to the store of dehydrating informa-
tion.

“Of course,” said Prof. McKee, “we
should not expect dehydrated food to
be quickly taken up for home use.
Following the past history of food
changes, the first general use of de-
hydrated foods will probably be in in-
stitutions and armies, then in the larg-
er civilian units, such as hotels and
hospitals, and finally in the kitchen of
the private house.

.“Probably in no other phase of life
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are we as slow to make changes as in
food and the methods of cooking it
More than fifteen years ago armies
began the use of dehydrated foods.
Hospitals and hotels in this city and a
few others have been using them in
large amounts for three or four years,
aud within the last few months the
manufacturers of these products have
been making their first efforts to bring
them to the attention of the house-
wife.”

Dehydrating in its simplest form is
little more than removing the water
from foods to protect them against
spoilage. Industrially, the idea has
tremendous ramifications. If the farm-
ers and producers from Maine to
California would subject their crops
to a dehydrating process before ship-
ping the saving in the cost of packing
and transportation would represent a
considerable item in the National bud-
get. The ultimate consumer could re-
place the water from his own Kitchen
faucet, and the vegetables, according
to the dehydrating authorities, would
never know the difference.

Annually the Nation spends millions
of dollars transporting tons of water
about the country for the benefit of
the very small percentage of food that
swims around in the water.

The ordinary tomato, fresh from

water. Beets contain 87.5 per cent,
water; cabbages, 91.5 per cent.; car-
rots, 88.2 per cent.; celery, 945 per
cent.; corn, 75.4 per cent.; spinach,
92.3 per cent., and turnips, 89.6 per
cent. Meats and fish are made up of
65 to 75 per cent, water. Dehydrating
reduces the amount of water on the
average to less than 10 per cent.

A two' pound can of tomatoes con-
tains less than two ounces of real,
bona fide tomato. An official estimate,
coming from the Department of Agri-
culture at Washington, states that one
carload of dried tomatoes will save
the railroads from handling thirty
cars of canned tomatoes; and that if
all the handling of the lumber for
boxes, tinplate, etc., is included, one
car of dried tomatoes gives an ag-
gregate saving of 105 carloads of
freight.

Actually, food drying is not a novel-
ty. As a means of food preservation
it has been employed for hundreds of
years. Both for vegetable and ani-
mal foods, early colonists resorted to
drying from necessity. Along the
New England coast the drying of fish
became an important industry. But
most of the methods in use were quite
crude. The food was exposed to the
sun and wind until the excess moisture
had been removed. While successful
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certain loss of color and taste that in-
variably accompanied the process.

Approximately 100 years ago the
canning industry was introduced from
England, and drying fell into the dis-
card. The newer method could be ap-
plied to a greater variety of food ma-
terials, and the canned products could
be transported into any climate. Later,
with the development of cold storage,
pasteurization, salting and smoking,
drying was practically forgotten.

During the gold rush in the Klon-
dike the demand for foods which
could be easily transported brought
about the importation of dried po-
tatoes from Germany. Some effort
was made to dry potatoes in Wash-
ington and Oregon, but the result was
not pleasing to the gold miners. Even
in the Klondike they preferred pota-
toes that didn’t taste of sulphur, and
they were particular about having
white potatoes white and not black.

Throughout the great war there
was continual speculation concerning
the food situation in Germany. How
long could the German larder hold
out? How could she go on feeding
her armies and civilians, isolated as
she was from the rest of the world?
Recent figures on Germany’s dehy-
drating industry uncover some of
these secrets.

the vines, contains 943 per cent. in preserving the food, there was a “In 1898 there were three small dry-
Over Plaster,Wall-board, Paint, Burlap, Canvas
—even old wall-paperwhere it is fast and contains no aniline
dyes—you can obtain beautiful color effects, accurately hafMabasimel
I monizing with rugs and furnishings, if you use
Instead of Kalsomine orW all Paper
Be sure it is genuine Alabastine in the five pound
package, marked with the cross and circle printed
in red, thatyour decorator brings or that
you buy from your paint dealer, if you
intend to do the work yourself.
For only with Alabastine can you get Alabas- M4 iinf /IX
tine results—those beautiful,softtoned,rich-look- Wi lfl
ing, sanitary walls which give to any home an \”)Iij
indescribable charm and cheerfulness.
THE ALABASTINE COMPANY |
GRAND RAPIDS « MICHIGAN > MaVr~thH
A*Kyourdealer or decorator about
iAe ALABASTINE-OPALINE
IMabastmel '~ process I a
tTV Stnitiry 'all Coatingd J&s?1
life [ A
AtoUsttne Company
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ing plants in Germany,” says a Gov-
ernment folder. “Five years later
there were still three plants there with
an output large enough to be worth
mentioning. This method of preser-
vation may be regarded as apparently
successful, for in 1906 the number of
plants in operation had increased to
thirty-nine, in 1909 to 199, in 1914 to
488 and in 1916 to 841. In addition to
this, 2,000 breweries were utilizing
some portion of their equipment in
the drying of food materials. It is
stated that in 1917 about 1,900 plants
were in operation or under construc-
tion and the total quantity of potatoes
alone dried in Germany was more
than three times the total crop of the
United States. These facts will ex-
plain one of the reasons why Germany
was able to maintain her food supplies
during the war.”

Canada, too, did some war dehy-
drating. During 1915, 1916 and 1917
Canada prepared for the British army
44,000,000 pounds of mixed dried
vegetables. One pound of the prepara-
tion was sufficient to give a nutritious
soup ration to sixty men for one meal.
In 1918 the United States Army fol-
lowed along with many thousands of
tons of dried vegetables. At pesent
there are in the country less than
thirty vegetable and fruit dehydrating
plants, most of them small.

At the request of the Army Medical
Department three years ago the Har-
riman Research Laboratory at Roose-
velt Hospital took up the study of
improving methods of preserving
meats. After some months Drs. Falk
and Frankel developed a new labora-
tory method of dehydrating, using a

method of mild heat in a vacuum. The
work on the process was then trans-
ferred to the department of chemical
engineering of Columbia University,
where Prof. McKee took an active
hand in the work.

“The process as finally developed,”
explained Prof. McKee, “is applicable
to meats and fish as well as to vege-
tables and fruit. A vacuum shelf
drier is used, the shelves of which are
heated by means of steam or hot
water. The food is placed on trays
and these placed on the heated shelves
the door closed and the vacuum pump
started. This type of apparatus is
made by a number of firms in this
country and abroad.

“In some cases the new method
gives products of no apparent im-
provement over the old type process
but in other cases the product is
better than has hitherto been pro-
duced. The drying is completed in
shorter time, permitting the handling
of products sensitive to spoilage, such
as meat and fish. Potatoes and ap-
ples are not discolored by oxidation,
carrots show fewer changes and fruit
keeps its original color.

"The process is not applicable to
roasts and other thick pieces of meat.
Steaks can be dehydrated, but the
trouble comes in getting them to take
up water in sufficient amount, and it
would seem that the process should
not be considered for steaks unless
they are cut exceptionally thin. We
have been surprised that the fat in
the meat does not become rancid. The
fat of dehydrated meat seems to keep
sweet indefinitely.”

Prof. McKee exhibited several sam-
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A typical Brecht installation. Modern display counters
and refrigerators will add fifty per cent to the appear-

ance, economy and sales power of your store.

Let us

tell you why Brecht six-inch wall refrigerators are pre-
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ples of his work fresh from the lab-
oratory. A quart box of dried straw-
berries contained all that was left of
four quarts of fresh strawberries. The
cellular structure of the fruit had not
been disturbed by the dehydrating
process. When soaked in water the
berries would regain their original
bulk and serve most of the purposes
of the original product.

A bushel or so of potatoes appeared
in compact form, snuggling in an or-
dinary cracker box. While boiled
and baked potatoes would have to be
stricken from the menu of the house-
keeper using the product in the dried
form, Prof. McKee said that a very
palatable dish of mashed, fried or
stewed in cream potatoes could be
served by handling the material in the
proper way.

When asked how long vegetables in
the dried form would keep, he said
that under favorable conditions he
didn’t see why they shouldn’t keep
indefinitely. He cited the instance of
a Canadian manufacturer who found
himself with several tons of dried soup
mixture left on his hands at the con-
clusion of the Boer war. As there
was no local sale in the domestic mar-
ket for the product the manufacturer
rather than throw the material away
put it in barrels carefully paraffined
and stored it away. At the outbreak
of the war in 1914 the barrels were
shipped tO the British army and util-
ized in the preparation of soup, just
as the bulk of the lot had been used
fifteen years before.

Possibly there are numerous ex-
Tommies who will exclaim over this
fact and declare indignantly that they

®r éffe]

recognized the soup all along as dat-
ing back at least to the Boer war.

Invariably, as the market runs,
when there is a heavy crop, prices
fall well below the average. This
situation is usually followed by a
lean year with scanty crops and high
prices. It is a feast or famine for the
whole Nation. With dehydration the
bumper crop of one year could be
converted into material to eke out the
slender product of a poor year.

As for the conservation of food
materials, it is estimated by the De-
partment of Agriculture that over 50
per cent, of the fruits and vegetables
grown in this country now never
reach the consumer as a result of poor
transportation facilities, irregularities
in marketing or other causes.

Summing up the advantages of de-
hydration, it seems probable that there
would be a great economic saving, an
equalization of prices, a prevention of
food shortages and a greater variety
of foods available throughout the year.
If the dehydrated products can be
made palatable there appears no good
reason .why the process should not
take its place beside the canning in-
dustry.

His" Affliction.

“Howdy, Gap!” saluted an acquaint-
ance. “What have you got your head
wrapped up thataway for? Got a car-
buncle?”

“Nope, got no sense!” replied Gap
Johnson, of Rumpus Ridge. “Wife’s
maw is visiting us, and | acted the
fool last night by starting an argy-
munt with her when she had the skil-
let in 'her 'hand.”

FACTORIES: ST. LOUIS, MISSOURI
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Pushing the Sale of Sanitary Mops
and Dusters.
W ritten for the Tradesman.

In the sale of chemically treated dry
and oiled mops and dusters, demon-
stration is a very important factor.
When goods of this sort are being in-
troduced and sold there is really
nothing to ecjual the benefits accruing
from good displays and intelligent
demonstrations.

This was particularly true a few
years ago, when the first of these
chemically treated mops came into
prominence. A good many people ten
years ago were skeptical as to the
possibility of these “new-fangled” de-
vices replacing the broom. Even the
dealers themselves were not entirely
“sold” on the proposition.

Since then the chemically-treated
mop has proven its value. Until its
advent it was necessary to get down
on hands and knees to clean, dust and
polish hardwood floors. With the ad-
vent of the sanitary mop it is now
only the work of a minute to run the
mop over the floors, around the rugs,
and have the floors bright, clean and
polished.

When chemical mops were first in-
troduced many objections were raised
as to their utility and practicability.
At first appearance it seemed a fad
or luxury with limited possibilities,
but a few years of actual use dis-
pelled all such objections, and to-
day there is not an up-to-date home
which does not recognize in this new
mop a great labor-saving and health-
working device. The mop appeals to
women who are compelled by one con-
dition or another to do their own
work, and it has demonstrated its
value wherever it was tried, and it is
to-day no longer an experiment.

Much the same process as was un-
dergone with the buying public at the
beginning must be gone through,
however, in selling to individual cus-
tomers. True, you have in your favor
the favorable impression created by
very general use in scores and hun-
dreds of homes in your community.
But a great many people are still
dubious; and you must still their
doubts if you are to make sales.

The one way to meet such doubts
is by actual demonstration.

Show the people of your commun-
ity just what this mop will do. Ac-
quaint them with its tremendous ad-
vantages and the great economy that
comes of using it. You will then con-

MICHIGAN TRADESMAN

vert skepticism into enthusiasm. The
article is its own best argument. It
comes nearer to being a self-advertis-
ing, self-selling specialty than any-
thing else in the world.

This is an age of progress, and the
man who would stay in the business
game must keep abreast of the times.
The live, wide-awake merchant an-
ticipates the wants of the public and
endeavors to satisfy them. Tie does
not wait for the other fellow to blaze
the way. If you are satisfied to sit
down and wait until numerous en-
quiries convince you that there is a
certainty of your selling new special-
ty goods, you will have waned until
the profits are cut down by excessive
competition.

In this connection the method of
one merchant may prove of interest.
Having purchased a large quantity of
the oil type of mops, he «ought an
effective means of introducing them
to his customers. A list of more than
fifty of the merchant’s best and most
up-to-date customers was made up;
and a mop with a small supply of oil
was delivered to each person on the
list. The following letter was simul-
taneously dispatched through the
mails:

“We are deliberately taking the lib-
erty of delivering to your address a
mop and a small supply of oil for
renewing its effectiveness from time to
time. This mop is sent you with the
request that you try it out on your
hardwood, waxed and less finished
floors, with the assurance that if you
follow the brief accompanying instruc-
tions you will be more than pleased
with the results.

“If we were not sure of your posi-
tion in this matter, we would not pre-
sume to deliver the mop without first
securing your consent.

“Please understand, this is sent you
entirely on our own initiative and re-
sponsibility, you incurring no obliga-
tion in accepting it, because if you are
not entirely satisfied we do not want
you to keep it, and we will call for the
mop without expense or inconvenience
to you, and cancel our memorandum
charge; with thanks to you for having
given the article and this letter your
consideration.

“If you like the mop and we have
not heard from you to the contrary
within a reasonable length of time,
we shall assume you will be willing
to receive our invoice for the amount
printed on the mop container and the
bottle.

“A few drops on your dust cloth
will make your furniture and wood-
work like new, and we especially
recommend it for pianos, automobiles,
oil paintings and all finished wood
surfaces.”

When leaving either oil or dry mops

April 12, 1922
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on trial, the merchant should by letter
or otherwise take care to urge a
thorough trial of the comparative value
of the two methods of cleaning. A
fair trial is all he needs in most cases
to make a sale. The result of the two
methods—a comparison of the old
way with the new—would fairly
demonstrate the merits and advantag-
es of the chemically-treated mop as
to saving of time and labor, and more
sanitary cleaning.

A practical demonstration of what
chemical mops and dusters will do is
worth endless talk upon the subject.
Various ways of showing mops in
operation may be employed that, if
used in conjunction with other house-
hold specialty demonstrations, will
prove effective and productive of
good results.

Experience shows that many new
specialties are sold through the cus-
tomer seeing them demonstrated when
she visits the store to buy some other
article.

In arranging your mop demonstra-
tion, select floor display space either
in the center of your store or in the
main aisle leading .from your door.
An old oil-cloth or linoleum about
3 x 6 size is preferable, as it shows
an average condition usually found in
the home. Have signs and showcards
prominently displayed, calling atten-
tion to the demonstration, the make
of mop handled, and its price. Also
have advertising matter and folders
placed in conspicuous places through-
out the store.

Newspaper advertising will help
your demonstration and tend to give
it wide publicity and bring in the
crowds. Use all the newspaper space
you can afford, as it will make your
effort much stronger and more valu-
able. A window display will also add
to the general effect and help round
out the demonstration satisfactorily.

Victor Lauriston.

Environment Is a Strong Force.

Are the people in your community,
as a general thing genuinely interest-
ed in public affairs? Or are they so
absorbed in their own concerns that
they give little thought to civic prob-
lems and issues? Is their prevailing
spirit one of hearty neighborliness?
Do they co-operate to maintain a
pleasant community life?

Are they free from the snobbishness
of wealth? Are they tolerant in re-
gard to religious questions? Do they
frown upon petty gossip and all
scandalmongering?

Have they a proper pride'in the
appearance of their homes and streets
so that the neighborhood maintains an
attractive appearance? Or is their at-
titude in regard to this—as in regard
to compliance with public-health regu-
lations—one of indifference?

These are questions of more than
academic interest to you. They bear
directly on your welfare, and in es-
pecial on the future well-being of your
children.

It goes without saying that you
wish to see those children grow to be
efficient and worthy men and women.
Do not forget that the kind of 'com-
munity in which they are reared is
bound to play a part in determining
the kind of men and women they shall
be.

MICHIGAN

According to some good authorities
the conjoint influence of the family,
the school and the community actual-
ly outweighs by far any other factor
in the development of human beings,
not excluding the factor of personal
heredity. Or, as it has been put by
that famous savant, Sir Edwin Ray
Lankester: “The heredity with which
civilization is most supremely con-
cerned is not that which is inborn in
the individual. It is the social inherit-
ance which constitutes the dominant
factor in human progress."

By *“social inheritance” is meant
the social, setting—the teachings and
traditions, the manners and customs,
the prejudices and possessions of the
family and the community. From his
social setting, in the plastic years of
youth, the individual derives ideas
which, because of the tendency of all
ideas to pass over into action, shape
his behavior.

Do not think that if the life of your
community is an inferior life your
children will be unaffected by it. They
are certain to absorb something of its
spirit, to their lasting hurt. Whereas,
if it is a superior life the benefit will
be equally lasting.

Now ask vyourself whether, as a
member of the community, you are
helping to raise or to lower com-
munity standards. Put to yourself
regarding yourself the same questions
| have put to you regarding the com-
munity as a whole.

H. Addington Bruce.

, Two Good Little Tips.

One grocer in a Middle West town
last summer bought up a large supply
of ripe tomatoes and then he placed
a large card in the center of the dis-
play featuring a recipe for Spanish
chili sauce which he thought would
taste good on the roasts and steaks
during the winter months. The women
in his neighborhood undoubtedly
thought it was good, too, for he sold
more tomatoes in the next two weeks
than he had ever dreamed could be
sold through ‘'his store. After that
little sale he heard “opportunity knock-
ing again. And by this time he had
his ear trained so that he did not pass
up the slightest semblance of oppor-
tunity’s knock. A lady entered his
store one day and asked if he knew
anything about marmalade. He con-
fessed his ignorance, but made up his
mind to know something about it
Next day women shopping in his store
saw a huge mass display of oranges
and in the center of this pile he had
placed a large card with a marmalade
recipe lettered on it. He also had
several dozen copies of the recipe
typewritten on slips of paper so that
the shopping housewife, if interested,
could take a copy home with her. This
sale on oranges outclassed the one he
had just held on tomatoes a few days
before, and proved conclusively to
him that opportunity often came in a
peculiar guise.

Americans Eat More Sugar.

The total consumption of sugar in
the United States during 1921 was 4,-
709,362 tons, a per capita consumption
of 97.6 pounds, as compared with 91.6
pounds in 1920 and +83.5 pounds in
1913. The increase per capita over
1920 was 8.4 per cent.
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DIAMOND MATCHES

THIS IS OUR TRADE

MARK, and its use on
a package assures quality
and satisfaction to the
user; a prompt sale and a
fair profit to both the Re-
tailer and the Wholesaler.

THE DIAMOND MATCH CO.

BOSTON NEW YORK

SAN FRANCISCO

CHICAGO
NEW ORLEANS

ST. LOUIS

The Name on the Sack Is a
Guarantee of its Contents

When specifying cement insist that it be the kind with the

 NEWAYGO
PORTLAND
CEMENT

on every sack.

You can then be assured that this important part of your
construction work is being supplied with material that has proven
its worth, one 7't will readily adapt itself to your job, no matter
what problems or complications may arise.

Newaygo Portland Cement is not limited in use to the con-
struction of buildings. It may be used above or under ground,
in or out of water. Its many uses have brought about a universal
demand for the cement with a guarantee of uniform quality.

Newaygo Portland Cement Co.

Sales Offices
Commercial Savings Bank Bldg.,
Grand Rapids, Mich.

General Offices and Plant
Newaygo, Mich.
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Electric Lights In City Hotel Carry
Lesson.
Written for the Tradesman.

“You left the lights on, Daddy, Ill
go back and put 'em out.”

“No, never mind. | did it on pur-
pose. I've paid for them, a good many
times over,” the father said. “It is the
only way | can get square with the
hotel.”

The little boy trudged along the
ball beside his father ant mother.
They were just ahead of me.

The child said nothing more until
we were all in the elevator. | could
see that 'he was thinking hard. As
the car started, he said:

“But isn’t that just waste? The
lights aren’t doing anybody any good,
and it is burning up coal and making
people work for nothing. Our teacher
said—"

“We’ll go back and put out the
lights,” the father interrupted, looking
at me queerly out of the corner of

his eye. | could see that a thought
had gone home. | wish | could hear
what | imagined would be the rest

of the conversation. Somehow my
mind went back to the war-time days
when we were working so hard to
teach the children thrift as a patriotic
duty. One little boy anyway had got
something out of it; and now had
passed it along to his father. Pos-
sibly father was reminded of some
remarks of his own!

One of the reasons—though by no
means the only or the most important
reason—for giving children hand work
to do and letting them see and under-
stand and participate as much as pos-
sible in the processes of making things
of all kinds, is that it helps them to
realize that everytihng they use and
enjoy and consume represents some-
body’s labor. If a child has helped
in the sweeping or dusting of a room,
he is less likely to be careless about
tramping in with muddy feet. If he
has done a little cooking or preparing
of food, he is more likely to appreciate
the difficulty of making it good and
to be grateful to those who prepare
it for him. The greater the extent to
which he has seen and understood
what the good things that surround
him have meant in materials and work
the less likely he is to be wasteful.

Americans are proverbially waste-
ful. 1t is a sad defect of personal and
National character. The Europeans
have learned and still more are learn-
ing in these terrible post-war days of
deprivation to conserve what they
have. During the war we had in this
country a little taste of the necessity
for economizing in “goods and serv-
ices” so as to release both for the Na-
tional purposes; but | fear the lesson
did not sink very deep. And yet this

thing lies at the very roots of char-
acter.

When | was a little girl a nickel
was a lot of money. I remember
hearing my brother, who is now a
banker, say one day when he was a
very little boy:

“l do hate to break a nickel; the
rest of it goes so fast.

Nowadays even poor children think
lightly of a nickel. But I am not so
much interested in their attitude to-
wards money as | am in their learn-
ing that anything—electric light in a
hotel, for instance—that is being wast-
ed, without use or benefit for any
purpose, is a social injury; that it is
throwing away something that is a
part of the property of all of us.

Not many children, perhaps, would
visualize in the wuselessly burning
light the unnecessary consumption of
coal and the extra wear and tear on
the generator, or the wasted labor of
men, as did my little friend in the
hotel who reminded his father of it
But it is perfectly easy to get the idea
in some form to very little children.
When you teach a child to put away
the toys he is not using; to care
whether they are broken; to wipe his
feet on the door-mat; to think whether
he is causing unnecessary labor to
others; to 'hang up his hat and coat
so that they will dry properly, and
so on in innumerable ways, you are
doing something very important for
him and for his fellow-men. You arc
taking real steps towards making him
a useful, considerate, self-reliant, and
self-supporting citizen. You are lay-
ing the foundations of social responsi-
bility.

No doubt it is valuable for the com-
fort of your home and the saving of
your own steps and your own family
resources that your children should
be careful of the family property and
thoughtful about causing unnecessary
trouble and expense. It is much more
valuable in its effects upon the whole
after life of the child as an individual
and as a member of the community.

Prudence Bradish.
Copyrighted, 1922.)

Easily Pardoned.

That even the school teacher is hu-
man is evidenced by this story which
comes from Washington:

A little girl was discovered whisper-
ing in school and the teacher asked:
“What were you saying to the girl
next to you when | caught you
whispering?”

The culprit hung her head for a
moment and then replied: “I was only
telling her how nice you looked in
your new dress.”

“Well, that—yes—I know—but we
must—the class in spelling will please
stand up!”

Advised To Comply With the Law.
A well-meaning mercantile friend
of the Tradesman writes as follows:

| see by the last issue of the Trades-
man that | may not sell epsom salts,
tincture of iodine, etc. We have two
drug stores in our village and | have
sold these goods since 1911. Is this
against the law? Our druggists sell
cocoa, coffee, etc., in the grocery line
and | am going to continue to sell this
stuff until 1 get a personal letter from
you that | am taking serious chances.
Then | will take it from my shelf and
"bootleg it.”

April 12, 1922

Our advice to the writer of above
is to obey the law, whether the law
is fair or not. Any time a sufficient
number of merchants bring the proper
pressure to bear on the Legislature,
the law can be amended or repealed,
but until this is done it is the duty
of every good citizen to obey the law.
In view of the monopoly the druggist
has created by law, it is manifestly
unfair and unethical for him to sell
cocoa, tea, coffee and other staple ar-
ticles which properly belong to the
grocery trade.

Wilmarth show cases and store fixtures in West Michigan’s biggest store

In Show Cases and Store Fixtures
Wilmarth is the best buy— bar none.

Catalog—to merchants

Wilmarth Show Case Company

1542 Jefferson Avenue

Grand Rapids, Michigan

Made In Gratld Rapids

This Is Worth a

Million

to You

To know you can be cured of Rheuma-
tism, Neuralgia, Neuritis, Bright’s Dis-
ease and Diabetes, high blood pressure
and prostatic troubles and all rectal
and colon affections at the Teller
Hospital by a new method called the
Teller Method—after the author and

originator.
vinced.

Come and see and be con-

Teller Hospital

296 South Gratiot Ave.
MOUNT CLEMENS, MICH.
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Gabby Gleanings From Grand Rapids.

Grand Rapids, April 11—What is
the outlook for the traveling salesman
for the coming season? This 1 hear

salesmen say to each other from day
to day. They say business is ciuiet.
That the trade are not buying and
all of that. Now in many cases it is
the salesman’s fault. He is the one
to blame. He gets it into his head
that things are slow, that trade is dull
and he slows up. This is the time for
him to buckle in. This is the time for
him to put hs shoulder to the wheel.
This is the time for him to show to
his employer that he is a salesman and
not an order taker. Get it out of your
mind that the trade is not buying, for
some one is getting it. Why not you?
If you will just carry the thought that
you are going to get business and that
you are going to get orders, both will
come. Work hard. Stick to the job
all the while. Think, use your head
all the while, and, in fact, use all the

power nature has bestowed upon you(

and good results are bound to folloAv.
It can’t be otherwise.

The fellow who laid down in the
desert sandstorm was found, but he
was a dead one, The fellow who
staggered under the load, who pushed
through the heat and sand until he
got to his destination is a live one to-
d_aK. One had the grit and accomp-
lished bis purpose. The other gave
up and is no longer in the game.
Which are you—the one who laid
down or the one, who through per-
severance won out?

Don’t be afraid of your gi]oal. Like
the prize-fighter says, “The bigger
they are the harder they fall.” " If
your goal looks far away, continual
smashing at the line will bring you
over. It is the heart within the man
to do, no matter how hard the task,
no matter how difficult things look,
that gives to him the saying of his
friends and those who know him, “He
is a Man.” Good, live business con-
cerns are hiring MEN. They are look-
ing for those who have grit to stand
and fight for business when it is hard;
men who do not know when to c?\lljit;
men who do not know the word NO.
Understanding, judgment, work and
pluck must be the combination to
make up this Supersalesman.

Therefore, | say to you, “Get into
the grind'; don’t listen to the knocker;
don’t let him talk dead tales of woe;
for it is only a waste of your good
time to listen.

The worker, the booster, the sales-
man who is doing day and night to
make good—he is the one to talk to,
for his words are words of encour-
agement, of pluck, of getting his from
the gist of every day’s business.

Have for your motto, “Business is
to be had and business | will get!”
» It was on a Sunday morning, many
years ago, so we are told, that a cer-
tain man strolling along the shore of
a lake discovered that fishes could be
fooled into striking at sticks of wood.
It may have been a longing for the
fresh air of an early summer’s"day or
contemplation of an overdraft at the
local bank that caused Jim Heddon to
take the aforesaid morning walk,
whistling and whittling as he went ac-
cording to the custom in those days.
After a time the bit of wood he had
been whittling was carelessly tossed
out into the lake, where it was savage-
ly attacked by a big fish. The incident
interested Jim and he tossed out other
small pieces of wood and these were
likewise assaulted with much splash-
ing of water and great commotion.
Slipping back to the house and around
to the side door Jim procured a num-
ber of fish-hooks and brass wire. Now,
it is said that Jim wouldn’t fish on a
Sunday, but he wanted to experiment
just this once. Shaping a stick similar
to the first he fastened the hooks and
attached a line thereto. In a short
space of time enough fish were se-
cured by the new method to supply
the neighbors and thps, began the
manufacture of the now famous
Dowagiac line of artificial baits. From
this small beginning Jim builded him-
self a large factory and wlien suc-
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ceeded by his sons, business continued
to increase until now it is one of the
important industries in Lower Michi-
gan, employing a small army of men
and women. New ideas and designs
are brought out from time to time,
for no self-respecting bass will interest
himself in a bait of last year’s model.
Catalogue No. 19, Heddon’s Dowagiac
Bait Casting Equipment, is just off
the press. The front cover is in man
colors and the design would thrill
anyone who has ever been fishing. It
is of a big bass breaking water as only
a hooked bass will do. In the dis-
tance are two men in a boat and back
of them on the shore are tents and
camping equipment. A Mr. Tyrell is
the artist and he must have en%oyed
the experience of “going after them.”
Inside the front cover, bordered by
outdoor scenery, is a letter from Irving
S. Cobb in which Irv. leads off thusly:
“Fishing is one of the most ancient of
human institutions, as it is also one
of the most honorable. With human
intelligence, fishing originated; with
human speech, the fish lie. Hand in
hand these two—the gentle art of
angling and the gentle art of prevar-
icating about it—have marched down
through the endless corridors of time.”
The next page shows a picture of
Jim Heddon himself, with the decora-
tions in an especially #)Ieasing color
scheme and a border of all-out-doors.
Following this are a dozen pages with
illustrations of various artificial baits
in their natural colors. Type styles
and general arrangements ~are well
calculated to speed up the heart-action
and make one long for the opening
day. No expense has been spared in

preparing this new catalogue, each
page having passed seven times
It is on

through the printindgveress.
heavy weight “Fold-Well” enamel, a
well "known product of the Chicago
Paper Company. Since there were
only fifty thousand copies printed it
will be well to write early as there is
sure to be some two million disap-
pointed fishermen. Art work and
printing was done by the James Bayne
Company of Grand Rapids.

The April'issue of Wood’s Railway
Guide does not show the latest change
in the Ann Arbor schedule. Trains
16 and 17 have been discontinued. Pe-
titions are being circulated among
business men in the towns most seri-
ously affeffcted in hopes of restoring
the ‘service. Until April 1 competi-
tion by motor buses with the Ann
Arbor ‘would have received but little
encouragement.

“High specialization is the worst
crime against humanity,” saé/s E. J.
Evans, Brotherhood ° of lectrical
Workers, “Henry ford may have con-
ferred a blessing on automobile own-
ers but the workers sit at their benches
half dead, doing their bits of work me-
chanically, over and over.”

If auto buses would solicit patron-
age from the traveling salesmen, why
are not time tables and other informa-
tion contained in recognized railway
guides?  Schedules are frequently
made out many days ahead. nly a
few of the many bus lines are listed in
the Wood Guide. Who is at fault?

John B. Olney.

Likes the Sound of “Mote Anon.”

Mears, April 11—A mutual acquaint-
ance was in Mears to-day. He is the
mighty Michigan bear hunter, or, to
be more explicit, the traveling man
with the flowery smile—E. P. Monroe.
Think the E. P. means Early Peas. It
happened thusly: A stranger had made
a few purchases in my store and. in
pa%/ment, tendered a large bill. As
| had only a week’s cash receipts on
hand, | could not make change, so
skipped over to the bank to break the
bill." In the doorway stood the re-
nowned Monroe, sneezing his head
off, catching cold from an overdraft.
Between sneezes, E. P. gushed his
usually rapid fire questions, Billy Sun-
day style. You know his method, but
he Sever wait?_for anﬁnswer, aJI I had
to do was to listen. He wanted me to
jivi SIQ U0 tuntq AquuY\c/:oo'}B O axu

remember him to you and also invited

bear hunting trip. | had to tear my-
self away, as | remembered the
stranger was waiting for his change.
So | had the cashier change the dol-
lar bill and went back to the store.
This is a small village, but it supports
two good banks, one on each side of
Main street. If you want to prove
this, come up soon as our road com-
missioner threatens to remove both
banks to fill up some of the mud holes
soon. More anon. | don’t know any
more about the “anon” stuff than you

National Glove Co.

926 Main St., Columbtfs, Ohio.
Gentlemen: Please send me a free
pair of Napa Goat gloves.

Firm Name

Address

My jobber is

His address is

25

do, but a regular writer used it once
and | liked the sound of the word.
C. A. Brubaker.

If you make large profits be careful
to conceal the fact as far as possible.
The consumer docs not like to see
his merchant make too much money.

You may be sure that the customer
who resents having a bill presented
is not a first-class credit risk.

The Better
All-Leather
Work Glove

This Coupon Brings You a
Pair of Napa Goats—FREE

Whether you ever stock a single pair of Napa Goats, we want

YOU

to get a pair of these better,

all-leather work gloves

FREE for your own use—just to test their wonderfully soft,

“feej-free” texture.

Fill in and

MAIL THE COUPON TODAY

Napa Goat Is a soft, pliable, ALL-LEATHER glove that fills a

need no ordinary leather glove can meet.
Its toughness insures long wear.

It is more flexible.
Its low price of 50c makes

it THE BIGGEST-VALUE GLOVE ON THE MARKET.

Napa Goat is selling big,
All styles.
all reliable jobbers.
PON TODAY FOR your free pair.

your section.

THE NATIONAL GLOVE CO.

926 E. Main St.

Brief Messages

from

right now, in
Sold through
MAIL THE COU-

Look for the Goat-Head
Trademark

Jnapa* " % oat |

WNafipral

Columbus, O.

Merchants

who sell

ExcellO

RUBBERLESS

Suspenders, Garters
and Hose Supporters

Mr. Wm. O
said: “The
is my biggest seller.”

J

. W. Seitz
Ohio, _says:

enheimer of Mulford, Ind.
u-Way Strech Suspender

of Republic,

“The Nu-Way

Line is sure gaining friends
because of the lasting wear.

We could not
Nu-Ways.”

without

keep™ house

—and hundred more like
this in our flies.

Keep Them Displayed.
Let folks know you are the

Nu-Way

Merchant.

Get this

attractive Display Stand. It

keeps the
moving.
and

A New wide-web Garter.

No metal touches the leg.

Selling big—Order now.

Nu-Way
Ask for Price List
latest offerings.

Line

Nu-Ways sold direct to Dealers.
Excellos sold through Jobbers.

Sirech SuspenderCo.
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DRY GOODS, =

FANCYGOODS

Michigan Retail Dry Goods Association.

I'resident—J. app, Lansm%
First Vice- Pre5|dent €o ullen,

A*Second Vice-President—H. G. Wesener,
Secretary-Treasurer—Fred Cutler, lonia.

The Act of Selling Dry Goods Well.
W ritten for the Tradesman.

With respect to the manufacture,
advertising and display of the various
commodities usually carried in stock
by progressive dry goods dealers it
may be said that a high degree of
perfection has been attained, hurther-
more, the attention bestowed upon
store rooms, store windows, store
furniture, stock arrangements, illum-
ination and decorative features, has
been both prodigious and fruitful.
Every imaginable store need, it would
seem, has been met by some provision,
some clever mechanical device or ac-
cessory, while many charming art
and luxury features have been thrown
in just by way of good measure. In
the larger towns and cities and in
some of the smaller ones as well—
there are dry goods stores which are
both convenient and beautiful, and, in
the larger centers, no end of charm-
ing little shops de luxe wherein no-
tions and trimmings are sold.

Furthermore, the refinements in the
matter of cost accounting, stock con-
trol, publicity, deliveries, and the
courtesies and amenities which make
for good will, are little short of
marvelous when contrasted with the
more leisurely and less exacting meth-
ods of two generations ago. Quick
and exact processes in the dry goods
office have displaced the guesswork
of a by-gone era. Now everything is
system; and the head man of the big
dry goods emporium calls in his de-
partment head's and they plan the sea-
son’s campaign for customers much
as a general staff arranges beforehand
the details of a surprise offensive on
a wide front.

In the matter of service—which is a
little word with a big meaning—so
many interesting, novel and even
revolutionary things have been at-
tempted and carried out by progres-
sive dry goods dealers one sometimes
wonders if anything worth while has
been overlooked. In fact the whole
scheme of merchandising insofar as
the dry goods business is concerned
has been speeded up. And now the
time is ripe for a new motive of im-
provement and advance to become
operative. A new idea complex, a
new stimulus is needed in the dry
goods business—a new disengagement
of a dynamic and stimulative nature.
Call it what you will, but anyhow
something adventurous, potential, and
rich in possibilities.

Every advance along the highway of
merchandising progress has been both

NOTIONS!

inspired and made possible by some
new fruitful idea. Is there now such
an idea available for the rank and file
of merchants’ interested in the dis-
tribution of. dry goods and notions?

The writer fully believes that all
and sundry of the conditions above
are fully met in the idea of service.
Service is a talismanic word. Service
connotes an idea so big and fruitful
that we may correctly speak of it as
an idea complex.

Underlying the marvelous improve-
ments that have taken place in store-
keeping within the present generation,
is the service idea. Manufacturers,
jobbers and retailers alike have been
stimulated by the thought of service.
Is it not true that service has dictated
the attention now being paid to store
rooms, windows, furniture, stock ar-
rangements and illuminative and dec-
orative features? Back of those clever
mechanical devices and accessories
with which our stores are equipped,
back of the charming art and luxury
features is the thought of service.

And |, for one, do not believe for
a moment that we have exhausted the
possibilities of the service idea. On
the contrary | am inclined to the
opinion that we have thus far done
little more than scratch the surface
of it. The big advances of the future
will, I believe, be made along the line
of service. We have plenty of things
to sell; and when the public begins to
tire of the commodities we now have,
other and newer and more attractive
ones will be forthcoming to take their
places; but in the meantime—and ever
as the science of merchandising ad-
vances—we will be learning the art of
selling things well.

More attention is going to be given
to service in the coming days than
this matter is now claiming. We are
going to know more about it, and the
laws and principles involved in it
And, for another thing, we are going
to think so highly of service that we
will play it up in our advertising, along
with our merchandise and prices.

Some dealers are doing this already.
It is a distinctly new and significant
departure. Just simply to sell mer-
chandise isn’t the sole purpose of the
advertisement. As some one has put
it, one of the important functions of
advertising is to “sell” the store to the
public. In order to do this the tra-
ditional scope of merchandising must
be broadened. Real service features
must be introduced.

The rest room, comfortable chairs
for aged or infirm folks accompany-

ing shoppers, a telephone booth,
tables, stationery, ice water in hot
weather, fans, a play room (or

railed off compartment) for children
—and equipped with playthings of in-

terest to little folks; an information
bureau, a check room, a branch li-
brary—and ever so many other things
that one might enumerate—these sug-
gest a few service features that have
been installed or might be installed.

Service calls for merchandise plus.
And it is right here in the domain of
this plus something that the greatest
differences amongst stores is observed.
Comparativelly few lines carried by
the dry goods dealer are exclusive;
and if Blink claims an exclusive line
of something or other, Blank can
parallel the line with something from
another house, and he can also crow
over its exclusiveness. But in the
matter of service there is ample room
for the play of originality and mer-
chandising resourcefulness. And here
is the fruitful reason why one estab-
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lishment differs from another, and
why one concern is enlarging its
clientele and increasing its good will,
while another is plugging along at
the same old rate. Read up, study up,
speed up in the matter of service.
Frank Fenwick.

We are manufacturers of

Trimmed & Untrimmed HATS
for Ladies, Misses and Children,

especially adapted to the general
store trade. Trial order solicited.

CORL-KNOTT COMPANY,

Corner Commerce Ave. and
Island St.
Grand Rapids, Mich.

A Few Special Suggestions

No. 5 Club & Spade tifels 266 Wit
NO 1 Rog Sﬁ”g veralls Yhckets —oomoreeeees @+12,00 Doz
. Wabas tri e 87/a Doz
Lawrence Shirts & _ 8*00 oz
No. 1, 68x 72 Percale Efres o Doz
No. 2 80 Sg are Percale Dress Shlrt ------------------------- % 127 Doz,
No O ll'cale Dress, Shirt -----------mmmmemmemeeeeeee i 'wf 2 Boz.
’F\’lremdent or h|r uspenders (r?3 f'3 Doz
No: 251 BI ?< Du Work *Shirt ‘@ .95/2 Bz
gg& Ladles Merc 558 Nee MockSeamHose 85 BOZ-
Men’« Merc 2 eed e 'Mock Seam H 0S5 - 2-62/s Doz.
Master Mechanic ens Wt. Cotton Ri Hose 0z.

No. 31, Plckaniny, Mlsses
Big Injun 44 Bleached Cotton

I\X(lerc Lisle 344 Neeg)lg3 Hose

QOil fp rf 10, F 5

Bravo, 4-4 Bleached Cotton

Auto 4-4 Bleached Cotton

14%c

GRAND RAPIDS DRY GOODS CO.
Wholesale Only

If you can use Cotton by the bale or in fair

| 36-in. Unbleached Muslin |
|

1 Value—Parsons—Giant—Valley City—Colum-

|
quantities—write us about the following brands: E
|

5 bus LL and Black Rock.

| Also 10-30—short lengths.

w

Quality Merchandise— Right Prices— Prompt Sendee

PAUL STEKETEE & SONS

WHOLESALE DRY GOODS

GRAND RAPIDS. MICH. =

2iimimiinnniimmnn»nnmmmml||[ITTHITimmmmilimiilllimmHlimilimr;:

It is the underlying principle of true value that is re-
sponsible for the increasing demand for

Principle Shirts

A SHIRT DEVOTED TO PRINCIPLE

Signed, Daniel T. Patton,

paniglT.Patton QCompany
Grand Rapids,Michi*an-59*63 M arket Ave. NW.
The Mens Furnishing Goode House of M ichigan

EEEEEN U
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New Tourist Camp at Petoskey.

Petoskey, April 11—Great interest
is being shown in the new tourist re-
sort camﬁ site, located half a mile
West of the Petoskey business district.
This property is owned by the Con-
nable brothers, formerly of this city,
and %IVES Petoskey one of the finest
and Dbest located = tourist camps in
Michigan. The land is high, com-
manding a wonderful view of Little
Traverse Bay and surrounding ter-
ritory, and with the introduction of
sewerage, water and light convenienc-
es, this park will_delight the camping
visitors to our cﬂ}/ Standing timber
will provide ample shade and close
proximity to city stores will make the
securing of supplies very easy. Hun-
dreds of touring partles were forced

“keep on going” last season because
of our lack of accommodation along
camp site lines, but this year we will
be able to take care of them very
comfortably. .

The Trade Extension department of
the Chamber of Commerce held a
luncheon meeting at the Braun Hotel
Thursday, April 6, and made plans
for cooperative work during the spring
and summer seasons.

We are anxiously awaiting the ar-
rival of our summer friends, that they
may tell us just ho wwonderful they
think our new water supply really is.
Petoskey has always been known as
having an exceptionally fine water
supply, but the new supply is far
superior to the old, both in coldness
and softness.

Great enthusiasm is being shown re-
%'ardlndg the wireless outfit operated b

arold Hurd. Crowds gather eac
evening to listen in on concerts, stock
market reports, weather reports time
signals, lectures, etc.

Afton Holm.

Why the Editor Left Town.

Somebody sent the editor of the
Poketown Gazette a few bottles of
home brew. The same day he re-
ceived for publication a wedding an-
nouncement and a notice of an auction
sale. Here are the results:

“William Smith and Miss Lucy An-
derson were disposed of at public auc-
tion at my farm 1 mile East of town.
She wore a beautiful cluster roses on
her breast and two white calves, be-
fore a background of farm implements
two numerous to mention in the pres-
ence of about 60 guests, including 2
milch cows, 6 mules and 1 bob sled.
Reverend Jackson tied the nuptial
knot with 200 feet of hay rope and
the bridal couple left on 1 good John
Deere gang plow for an extended trip
with terms to suit purchasers. They
will be at home to their friends with
1 good baby buggy and a few kitchen
utensils after 10 months from date of
sale to responsible parties and some
50 chickens.”

GRAND RAPIDS
KNITTING MILLS

Manufacturers
of
High Grade
Men’s Union Suits
aft
Popular Prices

Write or Wire

Grand Rapids Knitting Mills
Grand Rapids, Mich.

MICHIGAN TRAD S

PRICES CURRENT ON STAPLE DRY GOODS.

List prices corrected before going to press, but not guaranteed

against changes.

Outin s and Cantons. Wool Goods.
utoBleached Muallne. Cas a3 1% % in. H%mllto Al
Fruit of the Coom — 17\6 in. Un bIe. Canton 14 Wool Storm _‘Serge 57%
Bravo 14% 100 Flan_ lette-----— 12% No, 75, . Stor|
abot—————————— 1931 Outing Lights _ 13%  Serge -----c--mommmm- 879
L —— 1921 Llc%p/ 0“’;{”93 1% Ng .4840 60 in. Storm
Big Injun 2% )SACOtlc%d nS%hake _ 15 Serge  ---------------- 110
Lonsdae ——— 16 ppe own onaxer 40 in. Julllards Pla. 1 3%
---------- 16 Appledown Shaker = 16 g) in. Julliards Pla, 2 @
36 |n Indian Head — 20 n Wﬂlte haker 130 6120, 60 'in._French
lan Hea 18\ in. White Sha 2% __' ________ ench ;s
500 Ind. bead L. F. 32M Dalsy """"" 16 rge
1931 Dark Outlngs — 16 K S 36 in. Storm
Unbleached Muslins. Serge - 8%
Plaza 09%  Draperies and Cretonnes. 15 “60 n, Storm
%Gént%-!-r] ________________ 12%  Ha mllton Twill ----- 16 Serge ----i--ee--seen 122%
40 in. Exxosition ~ 1 Dﬂes)renFlé Rraper 56 in. A“ Wool
40 in. 96 12% NU Drape’ ——eooe.? Coating ____ 200
Pillow Tubing. bstmofeland Creto. “16 D R N Tricotine_ 165
42 in. Seneca - 2% ganc¥ Silkoling------ 16%
45 in. Seneca----—m %% ratford = Cretonne— 16 Carpet Warp.
42 in. Pepperell— 328@ 877 Curtal?tcergg-:- 3{‘5’ Peerless, W hite_ __ 42
432 n E%vaaarrc?s“__ %gojg 8432 Curtain N 6 t-— %% Peerless, Colors — __ 48
B D Diaper Cloth.
45 in 330 25 18 in. Seconds __— 75
42 In b I in _ —12
2148 uh” Q%?né‘é’éug p— 3307% L|n|ngs and Cambrics. 2in.  ___ —18
D Tlco D Satine O 24 in. 1 46
enims, Drills and Ticks. No. 40 Blk. Satime = 16% 97 in. — — 1 60
220 Blue Denim 18% NO. 1 White Satine - 14% ' 176
240 Blue Denim — Percaline - _16%
260 Blue _Denim =— DD Black Satiné_ 25 )
Steifels Drill --- Satin Finished Satlne 42% Notions.
S oz. Canvas --——-—--—- Raidant Bloomer Sat. 42% Dos.
Armour ACA Tick, Py %.Hﬁso'i”c':‘zﬁﬁ?b Satine 8 1225-F Boston Garters 2 25
_EA_'_ 3%2 Parkwood Wash sat. 5% Rubber Fly SwatterFserW
V‘?a"e” ancy T'Ck % . Roberts Needles 2 60
Thorndeyke F& at. 3H Meritas Oil Cloth. K dl —
Amoskeag, ACA - 2% 5.4 White 305 Stork Nee es_Per}ng
Cambrics and_ Lonadoths. 54 Mossaic$ 310 _Steel Pins, S. C. 300 42%
r ic o ¥ 47BITE FIgUe. 32 eel pins. M. G, 800 45
57 4- 4 Fanc¥ 410 Brass Pins. S. C. 300 76
8% 5- 4 itas, _350 Brass Pins, M. C. 300 _ 80
18% All oil cloth sold net Tash, Dos.
1%) no discount. Coats Thread 59
0 Clarks Mile-End Td. 59
13% Flags. Doz.
16 16x24 in. Spearheads 1304 3. J. Clarks Thread- &
1%  18x30 |In. arheads 1 90 Gainsborough Hairnets
15 24x36 In. S earheadsz D. Mesh

Each i irnets
Reliance Prt. 70 Gaglnsﬁ/?réosuhgh Hairnets
. Rellance Prt. 1 30 — _PerBox
" Ginghars. o b Reflnss 2% R M c croone GO
17 8x12 ft. Reliance Prt. 4 25 B-4 Clarks Crochet C. 90
T0|Ie* du Nord= 189 26 fi. Dedance swd. 3 00 Slikine Crochet Cotton 90
BEd R'O - 1732 gxg ;t- B%E'aﬂﬁg %Wd %(738 Sansilk Crochet Cot. &
X wd.
Everett & SSI? E 8x12% Swi g 6 20 De:xttetrs W'ﬁt'”g 150
Amoskea taples — 12% 1016 ft. Det?ance Sw d 800 on. te
Haynes Staples ----- 12%  6x9 fft , Wool 7 60 Dexter’s Knitting
LoWe CheV|ots 2 in. 32-623% 8x12 ft. Ster |n8 Woolé%og AI(I: otton. \ Blk-,b00|dcli 176
Bates, [ —
Treff n 32 in, -------- 2{% No. 7 Muslin Flags _7 20 les’ Yarn, bundle; Gr?g
l\/ii C Seersucker 18% Flelshers Knitted
‘I]<albur 332 """ % Sheets and Pillow Cases. orsted, skeins__ 2 30
acqruaee S 45  63x90 Peguot Blea._ 1585 Flelschera Sga\nlsh » 60
v ] Cf] b""m ‘l%gé) 6%88 IF;S ot E’gg_ ¥ FIe|shesr§ Germantown
0
'r\a/'eadnvsegl Zephyr - 18% (249 Pe Hg{ Blea= 1000 " Zephyr, balls - 370
Prints and Percales. 6% — E:ersﬂers Sétxonya ba. 370
— 81x90 Standard 13 50 eishers Knitte
O,Hnnle'a L'? ts — i_'g% 42%20/% Utica Cases— 4 %g Worsted, balls 2 60
Jn Brits, re}l _ 42x36 Pequot Plal.n . 4 Flejshers Scotﬂt &
m. Prints, In ,g 10% 45x36 Peauot Plain 4 5 Heather, balls --—----
[ancnester 80x80 18% 42x36 Pequot §. §. T 632 .
ANChester S0K30 DI 1600 46x30 Pe uot S S — 66 Ironweave Handkfs— 90
ok O ufks T pen weadowronk - 5 Qb DV SgRRC o
fhirtings - —-0» 45536 Standard— 816  Net P
ilds’ i Hosiery—Men’s.
ey b _ Childs Wa'StS ____________ Men’s 176 Needle Cotton Cut Toe 1 00
Cub” Knit Waist 2 50 Men’s 200 needle full combed yarn
*le&"j™ usto Walit'$2"25r$3'50 4 50 hose yam e

Ladies’ Knit Summer Vests,
IxI Rjb Gauz Vest, Bodice To

k top ect. reg. szs. %6 38 2 Co
extra S|zes 40-42-44
Mg\rscsetrlzed x| and 2x1 Til. vests

tyles, re S|zes 36%38
extra sizes 40-42-44 ------mmemeeeeeee
Ladles’ Knit Summer Union Suits.

12 Cut Double Carded, Asst Style,
reg. size 36-38
extra sizes 40-42-44 — ——

14 Cut Combed Yarn, Asst
Regular_Sizes 36-38 -—

14E&(u aMercerizecPLlsle Asst. Styles, 6

Regular _Sizes
Extra Sizes

Hosiery—Misses and Ladles.
Mlssgs 300 n%%dle combed hos?all

25 on 7 rise 10 05
Boys 3 Ibs 0on , extra clean y
Lahdues 9335 n ed'lé"'?:'éh%B’e’&"'gfe{m
P SS needle mere hose"mh
eedle rib. top fashion seam 5

LaHles ﬁeeced hose, hemtop
Ladies’ fleeced hose, rib. to
Ladies’ fleeced hose, rib.

Men’s 220 needle Tull mere, hose — 2 &
Men’s 240 needle fiber silk hose — 4 50
Men’s pure silk hose ------——— 600
Nelson’s Rockford socks, bdls.----- 120
Nelson’s Rockford socks, bdls.----- 130
Nelson’s Rockford socks, bdls.----- 160

Infants Hosiery.
Cashmere, Silk Heel and Toe,

60 per cent. W 0O0l----m-mmmmmmmmmeen 4 12%
Infants’ Cotton Hose Ix| Rib--
Infants’ Mercerized Ixl Rib --
Infants’ Fibre and Wool Hose-------- 6 60

Boys’, Misses and Ladles’ Hosiery.

Misses IxI Cotton$f§8bgrd ﬂgse& F o5
Boys’ 2x1 Cottorézg%ibbed |_R|0561\Oc F s

Bathing Suits for Spring Dellvery

Men’s all pure worsted, plain ----- 22 5
* o omgen g M
Ladies” all pure worsted, plain — 25 09

Ladles all IplllrJre worsted strlped and NN
color combinations — ..— — 17.00 up

Athletic Underwear For Spring.

B.V.D.’s> No.01, Men’s_union_suits 12 62%
Seal Pax No. 10, unjon suits — 10 50
Mﬁn' 72x80 Nainsooks, may,

Men’s Sol_tTes -htah-l_y“mercerlsed
Mens N?( 150 "Hallmark™ 72x

Nali
Mens 64x60 Nainsooks
Men's 84 Square Naln
Men’s Fancy Nain

Wide and Medlum Stripes.

0 900

B. V, D. Shirts and Drawers,

Bpé\;’vt « «%
B. V. D. Athfetic Siyle No. U-101 12620
U-D Youth’s B, V. D --z--ooooeeee
B?\Ys_’ “Hanes” No. 756, 72x80,

ajnspok Unjon Suits — 725
Boa/s‘_ “Hanes” No. 856 72x80 80

NioN S U itS-=m-mmmmzmmmzemmmmeeee .
Eog/sj 7621)(68 Union Su s- g(z)g
Lg ?—Gi(rs & eafpax pln ch’k N sk. 860
LBBI—Boys’ “Sealp.” pin ch’k N’sk. 8 60

Men’s and Boys’ Cotton Underwear for

Spring.
Men’s Egypt Balbriggan Shirts
and Dga)tl\l[/)v 99 $ 4 60
Men’s Egypt B’atb‘rrggan_tim'on_
ujts —_— 7 60
ens E ibbed Union Suits 800
Lawrence albrlggan Shirtsand
rawers
Men’s Cotton HIDDed onion
Sujts g g ————————————————— 860
Men’s Com 2 Yarn Cotton Union
SU| s Iy 1200
B Bal ggan union— ST, —
gyp ------------------ wbie— 450
Men's Dress Furnishings.
Slidewell collars Iinen or soft —— 160
Neckwear 210, 3 75, 4 50, 6 00, 7 60 3 00
Flannel night shirts —— -——-—--— 10 60
Dreisﬁ pants - 22 50 to 48 00
Milrs e ———— 2 B8
0
La?fnsdelr drstl irts, 80 eq.
--------- 1
Pl%sldent suspenders — 4 %
Men’s “Linine” Collars Eer box 34%
Men’s "Challenge” cleana 0z. 2 75

Wash Ties $135, $2 00 2 75
Muslin Night Shirt, doz. — 900

Muslin Pajamas, per doz— 16 50
Men’s Work Furnishings.

No. 220overalls or jackets ------—--——-- 13 50
No. 240overalls or jackets - -12 00
Nq. 260overalls or jackets ------------10 50
Stlefel rope stripe, Wabash stripe
Club or' Spade’ overall or Jacket
2 seam, triple stltched — —— 1350
Coverall khaki _ = —— -

Cottonade pants
Black sateen Work Shi 9 00
I%get bl ue chambray Work shlrts 8 00
en hirts 7 60

le work s}
|ece work shirts---------------- 6 60

Best Quallty work shirts — 9 00 to 16 60

Work suspenders --------------- 5 to 7 60
Shirley Police or X Back Work Sus. 4 69
Boys’ Furnishings.
Knlckerbockers 600 to 16 00
Mackin 425 to 8 59

Overﬁlls Bro ies, etc. FO
f Wabas trlpe overal T 11% 25%
68x72 dress SIS oo 59
“Honor rrght" Stifels Wabash
Strl(pe Red Trim ----—--- 75
“Hon r Brlght" Khak| Romper

Red Trim 800
“Honjor Brlght"‘PIaTn_BTUFRUl’TTrrer_

7
Play and Wash Suits$1l 00 to 24 HOO
Boe/s Suspenders Fish Back,

1 42%
Youths Suspen‘d—ZB_‘_C—ers TOSS-
backs, Lea. End$ -—---—--m- — - 22

Caps and Umbrellas
%Iack sateen shop 3 —-—100

Men’s “Scotch Weed
Iks One Plece

Ladles’ Furnishings.
Mlddy Blouses, red, green or navy

Se”?’é’é’ mlgggelalouses each----- — %
Voile waists, doz. -— 900 to 15
Georgette waists, each---—-— — 4
Crepe De Chine waists, each — — 3
Tricollette waists, each --------------- 3

Bungalow percale aprons, dz. 7 50 to 9
Bungalow Gingham aprons, doz. 13
Gingham house dresses, dz. 24 00 to

Best sateen petticoats, doz. 9 00 to 1.
Pettibockers, doz. 9
Bandeaux, doz. - —— 22510 12
Brassiers, doz. — ———3251t0 1
Silk and cot. Env. Chem, dz. 6 00 to 19
“Pricilla” Sunbonnets, doz.
Muslin Petticoats
Wash or Tub Over Shirts $15 00 t

N B&
8482383334888 R3383

o o
w =
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Children’s Dresses.
Children’s Gingham Dresses $9 00 to 22 60



Michigan Poultry, Butter and Egg Asso-
. ciation.
I'resident—1 W 1—)&ons,

1 .1 Jackson.
Vice-1resident—Patric

Hurley, De-
i *
tr%'(-I:'cretary and Treasurer—Df. A. Meni-

Detroit; H. L. Williams,

Howell; C. J
“handler. Detroit.

Monument in Honor of an Apple.

Who ever heard of a monument
erected in honor of an applet Nobody,
until the other day, when, at I’roctor-
ville, in Lawrence county, Ohio., a
large assemblage of persons gathered
for that purpose and to offer their
respects to the “Rome Beauty.”

More than a century ago—in 1817,
to be exact—the first tree of that now
famous variety of apple was planted
near Proctorville by a boy named
Alanson Gillette. It was a mere twig,
which his father threw to him, saying,
“You can have that; | don’t want it.

The boy planted it carefully and it
grew and flourished, bearing in later
years fruit that proved to be of an
extraordinary quality. Thousands of
buds did it yield for grafting, and in
the course of time many and extensive
orchards came to be made up of its
progeny and descendants.

To-day the “Rome Beauty” is the
leading variety grown in Ohio. As
remarked by one of the speakers at
the dedication of the memorial, it is
“Ohio’s best gift to the apple-growing
industry.”

The monument, established by the
Ohio State Horticultural Society, is a
huge boulder, somewhat applelike in
shape, bearing a bronze tablet with an
inscription that recites the virtues of
this remarkable apple and its history.

Market For American Fruit in Eu-
rope.

A shortage of dried fruits in the
United Kingdom, together with the
rise in exchange and the drop in
freight rates, should stiffen prices un-
til the new crop reaches the English
market in October, according to a re-
port to the Department of Commerce
from Vice-Consul Howard Donovan at
London. Sales of California raisins
would be larger if they arrived in time
for the Christmas trade and if they
were packed like the Spanish prod-
uct. In 7 pound tins, faced and
scalded, giving them the golden brown
color which attracts buyers. Smyrna
sultans, offered at lower prices than
California seedless raisins, are fur-
nishing competition difficult to meet.
The amount of dried currants and
raisins entered for consumption was
appreciably larger in 1921 than in the
previous year. Stocks of California
and Oregon plums and prunes and of
dried apricots, pears and peaches in
London bonded warehouses at the end
of the year considerably exceeded
those of 1919 and 1920.

MICHIGAN TRADESMAN

The oranges, mandarins and ban-
anas seen in the best shops of trance
arc not of a quality to attract the
notice of an American tourist, writes
Vice Consul J. Lee Murphy from
Nantes. Grape fruit is practically un-
known. If American shippers can
meet the market with the adverse ex-
change rate and the long-haul freight
charges they may be able to do some
business on a consignment basis with
regular buyers.

During 1921 the United States fur-
nished practically all the imports of
dried apples and pears into the Nether-
lands, the Department of Commerce is
informed by Consul General George
E. Anderson, Rotterdam, who says
there is a steady demand for these
products. American exporters also
sold S3 per cent, of the canned fruit
and 25 per cent, of the preserved fruit
purchased by the Netherlands last
year. The fall in value of the German
mark in 1921 enabled Hamburg job-
bers to sell American dried prunes and
apricots in the Dutch market at prices
lower than those obtaining in the
United States.

What Is a Sardine?

It has been learned that the term
“sardine” was originally applied to a
fish conserve packed, presumably of
fish of the anchovy type, on the island
of Sardinia about the middle of the
last century by Guiglia Trentino.
Earthenware jugs with sealed tops
were employed. The origin of the
pack on Sardinia led to the use of the
term “sardine” more as a means of
identification than as descriptive of
the fish. Some seventeen species of
fish, all members of the herring fam-
ily, are now packed as sardines. The
word now is generally accepted as a
designation of the manner of packing
rather than of a particular variety of
fish. Included among the types of
sardines now of commercial import-
ance are the pilchards of france, the
sprat and the chinchard of Spain and
Portugal, the brisling, sild and mussa
of Norway, the sprat of England, the
small herring types of Japan, the
species of pilchard of California and
the small herring of Maine. Many
traders regard the term “sardine” as
a coined word which aptly covers the
fish now commercially known in all of
the markets of the world, and they
think that it is splitting hairs to at-
tempt to make a narrower classifica-
tion to mark the variation in type of
fish produced in the various countries.

If you have ever had synecdoche,
hyperbole, antithesis, logarithms, bacil-
li, misfit, tight fits, plain fits, pip, an
idea, or a dollar—forget it. Most
people have had troubles of their own
and do not care to listen to yours.
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Famous
Belding-Hall Refrigerators

New Low Prices. Many Different Styles.

Call or write

Boot & Company

5 lonia Ave. N. W. Grand Rapids, Michigan

We are in the market to buy and sell
POTATOES, ONIONS, BEANS, FIELD SEEDS
Any to offer, communicate with us.

Moseley Brothers,

GRAND RAPIDS. MICH

Both Telephones.
Pleasant Street,
Hilton Ave. & Railroads

MILLER MICHIGAN POTATO CO.
Wholesale Potatoes, Onions

| Correspondence Solicited

. . Wm. Aldea Smith Buildi
Frank T. Miller, Sec’y and Treas. "Grand Rapids. Michigah

Grand Rapids. Michiga

MAKES IDEAL
THE BREAD
Better
BlueGrass
BLUE Butter
GRASS
STANDS FOR QUALITY Better
IN DAIRY PRODUCTS n m Evaporated

) Milk
M il H
b.KentStorageCoH " h

*Grand

The Repeat Sales makes it profitable for “Grocers” to handle these lines.
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Bad Results From Use of Poisoned
Bran.

Grant, April 11—Poisoned bran, if
freely used for the destruction of
grasshoppers, is destined to lead to

isastrous results in another direc-
tion no less than the complete destruc-
tion of bird life, which, once ac-
complished, would lead to far more
disastrous results than the grasshop-
per pest could possibly cause.

Should not this fact be taken into
consideration  when dealing out
poisons to the indisputably destruc-
tive locusts? There ought fo be some
way of abating the one evil without
resort to another evil of even greater
extent. ) ]

A few days residence in the country
this Spring convinces me that bird
life is rapidly on the- wane and that
unless something is done to curtail
the indiscriminate use of poison brans
and the like, the time is not far distant

when the fruit industry of Michigan
will be entirely W|5)e out. Not a
Bleasant prospect, I'll admit, but it is

etter to look the facts in the face
rather than to close our eyes and
pretend to be asleep at the switch

This is no false alarm. The fact
that birds are not in evidence along
country lanes and roadsides and in the
groves and orchards is manifest to the
most casual observer, and it is a pain-
ful as well as a startling condition
which the husbandmen of Michigan
have to face. Where once the forests
and woods lots teemed with feathered
songsters, to-day a barren silence
reigns. There is no denying this and
we are led to ask what are you going
to do. about it?

It is up to the people of our State
to take account of conditions which
portend ruin not only to the fruit
growing industry but to many other
crops the farmer depends on for a
livelihood. It certainly is a serious
matter, this dealing out poisons, no
matter for what specified purpose, the
result of which is the wiping out of
all_bird life in the State.

The agricultural interests have got
to a point where they must take cogni-
zance of conditions as they are and
meet them courageously, else lose out
in the battle for existence. There are
fewer birds this year in Michigan than
ever before. Bird life had been de-
gleted very much in previous years,
ut the year 1922 marks a decided
chanc};e for the worse, a change that
is sufficiently startling to_ call for pub-
lic attention and legislative investiga-
tion. Shall we have it?

Another year of bird destruction
such as the one just passed is going
to be felt in a manner that will open
the eyes of our people to the perils of
the situation. )

Better that we take effective meas-
ures to preserve what we have than
to wait until the horse is stolen and
then go out and lock the cioor._

Old Timer.

The Ten Commandments of Retailing.

1 Serve every customer as yqu
would want to be served.

2. Study to know your merchan-
dise—its kind, quality, price and lo-
cation in the stocks.

3. Study to know your store—its
character, its clientele, its methods.

4. Study to know your customers—
their station in life, their needs, their
means, their interests.

5. Study to know other stores like

yours—their offerings, their induce-
ments, their methods.
6. Study to know your fellow-

workers, that you may treat them as
you want to be treated.

7. Study to know your store ex-
ecutives, heads of stock, buyers and
assistants, floor superintendents] and
others, that you might appreciate their
problems and help them help you.

8. Study to know your stores ad-
vertising by daily reading, by cotn-
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paring the same with the goods you
sell and thus learn the best presenta-
tion in selling.

9. Study to know store windows,
yours as well as others, that you may
be able to appreciate their value in
helping you to sell merchandise.

10. Finally, get a glorified sense of
your job, to make it spmething more
than order taking, that you might pre-
pare for bigger things ahead, and
thus elevate the standards of the peo-
ple behind the counter.

Rural Buying Power.

Those who have been looking to
the big mail order houses in the Mid-
dle West to show signs of increasing
buying power on the part of the
farmers are somewhat confused by
the reports of their sales for March.
The sales of Montgomery Ward & Co.
in March were slightly more than
85 per cent, in dollar values above
those in March, 1921. When the
year’s recesesions in retail prices are
considered, the gain in actual volume
is seen to be much more than the
gain in dollar turnover. This would
seem to indicate a fair gain in buying
by rural communities served by such
an establishment. On the other hand,
the sales of Sears, Roebuck & Co.,
which were nearly double those of
its competitor in March, were never-
theless 21.41 per cent, less in dollar
value than those of March, 1921. For
the first quarter of 1922, Montgomery
Ward sales were about 4.4 greater
than for the corresponding period a
year ago, while the Sears, Roebuck
sales were about 14 per cent. less. The
combined sales of the two concerns
for the first quarter of this year were
9.4 per cent, less than for the* cor-
responding period a year ago. For
March the combined sales were 133
per cent, less than for the same month
in 1921.

Adopt Orange Drying Test.

The *“drying out” test hereafter
will be applied to oranges packed for
shipment in Southern California. It
was determined that from now on in-
spectors can best decide upon the
suitability of oranges for market pur-
poses by looking for indications of
“drying out” rather than crystals be-
tween the segments. No oranges
will be permitted to move if 15 per
cent, or more of the fruit in any car or
other lot shows a marked drying in 20
per cent, or more of the surface
when cut transversely. This was the
standard employed to control the
shipment of frosted oranges in 1919
and is the same as that used by the
United States Bureau of Chemistry.
State Department of Agriculture offi-
cials expressed the opinion that the
movement of merchantable oranges
would be accelerated from now on
and that the guarantee of quality on
remaining shipments would help ma-
terially in returning high prices to the
grower.

It costs money to light the store
well enough so there are no dark cor-
ners, but it costs more money to have
dark corners where stock may be lost
or forgotten.

When a customer is in a hurry,
help him to make time. Do not ag-
gravate him by being needlessly slow.

PIOWATY METHODS

INSURES

PLEASURE AND PROFIT

TO YOUR

FRUIT AND VEGETABLE DEPT.

M. PIOWATY & SONS, of Michigan

You’ll be surprised when you see our stock of Store and Office
furniture.

Five floors crowded full. Sold for cash or on easy payments.

Come in and see us when in the city.

(jRAND RAPIDS STORE FIXTURE CO.
7 lonia Ave. N. W. Grand Rapids, Michigan

Order a bunch of GOLDEN KING BANANAS of

ABE SCHEFMAN & CO.

Wholesale Fruits and Vegetables
22-24-26 Ottawa Ave. Grand Rapids, Mich.

WHEN YOU THINK OF FRUIT—THINK OF ABE.

M. J. DARK & SONS

GRAND RAPIDS, MICH.

Receivers and Shippers of All

Seasonable
Fruits and Vegetables

The Vinkemulder Co.

Grand Rapids
offers for Easter demand—
Fancy Tomatoes
Iceburg Head Lettuce
Hot House Cucumbers
Celery, Spinach, Radishes
and complete stock fruit.

Quality — Reasonable Prices —
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Remarkable Accomplishments of De-
troit Retail Merchants’ Bureau.

Detroit, Aﬁril 11—The year 1921-22
was a remarkable one in the develop-
ment of the Retail Merchants’ Bu-
reau of the Detroit Board of Com-
merce. The year saw the fulfilling
and completion of activities previous-
ly proposed as well as the develop-
ment of new endeavors and additional
services. These accomplishments were
only made possible by the close co-
operation of the membership as a
whole and by the excellent work of
the Executive Committee.
Financial.

The Bureau operated during the
year on a $15,000 budget furnished by
the Detroit Board of Commerce, for
which the Executive Committee
ledged the full support of the mem-
ership of the Bureau in the Board’s
plural membership campaign. Former
contributing members of the Retail
Merchants” Bureau instead of con-
tributing in cash to the sustaining
fund of the Detroit Board of Com-
merce, wll take out additional in-
dividual memberships in the Board in
pror?ortion to their contributions of
cash.

Stores Mutual Protective Association.

The Stores Mutual Protective As-
sociation began operating about Sep-
tember 1, 1921. The purpose of this
organization is to give protection to
the members from operations of shop-
lifters, dishonest employes, impostors,
ickpockets and thieves. The service
as been furnished to members with-
out additional cost to them. John B.
Downey, former superintendent of
police, was employed as manager of
the Association. . o

Since the Protective Association
was organized convictions have been
secured in 90 per cent, of the cases
prosecuted.  Special operatives and
checkers have been placed in a num-
ber of stores by our manager.

The Stores Mutual Protective As-
sociation acts also as a clearing house
for downtown retail stores on all mat-
ters pertaining to store losses. All
court cases in which members are in-
terested are watched by our manager
until the case is concluded. Store
detectives are assisted in preparing
cases and suggestions are made as to
submission of evidence. Bulletins of
warning to members on bad checks,
stolen money orders, shoplifters and
impostors, are sent out. Notices re-
ceived from other cities are immedi-
ately forwarded to our membership.
In fact we have exchanged quite a
lot of data with other mid-western
cities. The Manager has made quite
a collection of pictures of professional
shoplifters. When he learns that one
of these operators is in the city, pic-
tures are shown to the detectives of
the downtown stores so that they may
be on the lookout for such a person.

Stores telephone in to the central
office notifications of loss of goods.
The manager of the Association has
a file of these and checks his file when
goods are recovered by the police de-

artment. Besides these records our
iles contain lists of convictions,
names, descriptions and pictures of

offenders.

Steps have also been taken to or-
ganize the various stores’ detectives
into an association.

Employes’ Reference Bureau.

The Employes’ Reference Bureau is
a branch of the Stores Mutual Pro-
tective Association and is for the pur-
pose of keeping a record of all em-
ployes of stores belonging to the Pro-
tective Association. here is no ad-
ditional charge for the use of the Em-
ployes’ Reference Bureau.  Stores
must, however, furnish data relative
to their employes before being eligible
to membership in the Stores Mutual
Protective Association. There has
been an appreciable saving in the
items of stamps alone to the larger
stores since the Reference Bureau be-
%an operating. In the files of the

eference Bureau are listed approxi-
mately 15,000 employes of downtown

stores.  Members clear references
through this Bureau on all prospective
employes.  Over 12,000 references
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have been cleared since the Bureau
was formed in September.
Credit Bureau.

While the Merchants’ Credit Bu-
reau is not at the present time a part
of the Retail Merchants’ Bureau’s ac-
tivity, it was formed as the result of
work done by the Executive Com-
mittee and members of the Retailers’
Association. Necessary financing was
done_ principally bg/ members of the
Retail Merchants’ Bureau. The Credit
Bureau, which was formerly ﬁrivately
owned, is now owned by the mer-
chants of the city and is operated on
a cooperative and cost basis. Better
service is secured and continued im-
provement is confidently looked for-
ward to.

Solicitors” Agreement.

An agreement has been entered into
by about 90 downtown stores under
the terms of which all solicitors re-
questing donations of money or mer-
chandise, or soliciting space in adver-
tising mediums are referred to the
secretary’s office and in turn investi-
gated by a special committee, which
committee either approves or refuses
the solicitors’ request.

There have been 45 requests acted
upon; 26 were not a]PprO\(ed. In ad-
dition, a number of solicitors were
referred to the Secretary’s office but
failed to show up, consequently sav-
ing all stores unnecessary and useless
giving. )

Monthly Business Letter.

A monthly ‘business letter is issued
from the Secretary’s office to the en-
tire Retail Merchants’ Bureau’s busi-
ness conditions based upon informa-
tion gathered from trade magazines,
leading newspapers and periodicals,
statistical services, and business re-
ports. The letter includes a volume
of business comparison of various
kinds of retail trade in downtown De-
troit.

Detroit Society of Retail Accountants.

As a service to retail merchants, the
Bureau has sponsored the organiza-
tion of accountants, controllers, book-
keepers and office managers of retail
firms. The association Is known as
the Detroit Society of Retail Account-
ants.  This organization considers
problems of retail merchants such as
standardization of retail accounting
systems, reduction of stock shortages
and taxation. . o
Department Stores Music Association.

As a result of co-operation in Music
Week, October 16 to 23, 1921, a De-
partment Stores Music Association
was formed. Singing now takes
place in all of the stores belonging
to the Association, and singing con-
tests and music festivals were held in
the Armory during November and
in the Arcadia later.

Co-operative Buying of Supplies.

Investigation has been under way
some time on the possibilities of co-
operative buying of store supplies. At
an early meeting of the new Execu-
tive Committee this proposition will
be submitted in detail and if ap%roved
it is believed will financially benefit
participating stores.

Shop Early Campaign

The Bureau conducted their an-
nual Shop Early Campaign Jareceding
Christmas with very good results.
The school children of the city were
interested in a Shop Early essay con-
test. Prizes were offered. About 10,-
000 essays were turned in to the cen-
tral committees. In addition to this,
a moving picture film was prepared
and shown in the leading theaters of
the city. Beautiful “Shop Early”
posters were secured and used in re-
tail stores throughout Detroit. Stickers
were put on merchandise packages
and on letters going out from retail
establishments several weeks before
the Christmas season. Small repro-
ductions of the Shop Early poster
were sent to customers in merchandise
ackages and as stuffers in letters.

ewspaper publicity was used to ad-
vantage.

Salesmanship Courses in the Public
Schools.

As a result of work of the Bureau
during the year, arrangements were
made with the Bureau of Vocational

Education and the public schools so
that at the present time prospective
store_ employes can receive part time
training in stores and at the same time
receive credit for their school work.
Membership Campaign.

During the year the Bureau con-
ducted a me_mbershi'elI campaign _in
conjunction with the Membership De-
partment of the Detroit Board of
Commerce. o,

Conventions.

The Retail Merchants’ Bureau
raised during the summer $1,000 in
cash and brought to Detroit the con-
vention of Michigan School teachers.
The Bureau has co-operated with the
Detroit Convention and Tourists” Bu-
reau in other conventions.

Space was given by large retail ad-
Space was given by large retail ad-
vertisers in calling to the attention of
the public activities of Thrift Week.
January 17-23, 1922. Banners and
streamers were displayed in stores
during the week.
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Co-operative work was done at the
time of the Clean-up Campaign, Safety
Campaign and Community Fund
Drive.

Legislation.

The Legislative Committee was in-
terested in a number of bills affecting
merchants, and good work was done
by this committee. This is particular-
ly true of the Price Maintenance Bill,

ransient Merchants Ordinance, State
and National Merchandise Branding
Bills. State Garnishment Law, State
Continuation School Bills, Sales Tax
and American Valuation. In connec-
tion with legislative matters the Bu-
reau subscribed to and co-operated
with the Detroit Bureau of Govern-
mental Research.

Removal of Street Car Tracks

At the time of the threatened re-
moval of street car tracks from Wood-
ward avenue and Fort street the mer-
chants were very active. Resolutions
of protest against such removal were
adopted and signed by practically all

| “SERVICE Is Our MOTTO” |

I We have a Most Complete Line of

Calendars and Advertising
Novelties

of All Descriptions

| Will be pleased to submit samples and quote prices.

Grand Rapids Calendar Company

572-584 Division Ave. So.

3

Grand Rapids, Michigan

We Do This For You

We spend a half million a year to create a demand

for 'our product. We are glad to have you tell your

customers all about

Shredded W heat Biscuit

but we do not ask you to talk it. We try to sell it

before it goes on your shelves, then we ask you to

distribute it for a fair profit.

It has a steady sale all

the year 'round. With a consistent fair trade policy

and a good profit, we hope to merit the continued

co-operation of our friends and distributors.

MADE ONLY BY

The Shredded Wheat Company, Niagara Falls, N. Y.
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downtown merchants.  Committees
from the Bureau appeared before the
mayor and commoun council in an
effort to show the very grave conse-
quences that would result to the city
should the tracks be torn up..
Hickey, President.

Circumstances Under Which Uncle
Tom’s Cabin Was Written.

No book written in America or by
an American has been so widely read
and commented upon as Mrs. Har-
riet Beecher Stowe’s Uncle Tom’s
Cabin. It was a sensational novel,
written at a time when the country
was stirred by factional strife, and
there have been many and varied
viewpoints as to its merits. It is
classed as a book of fiction written for
a purpose. Various points introduced
may have had a foundation in fact,
bijt most of them were obtained by
the writer from a second-hand source;
but their publication produced a sen-
sation at the North, at a time sus-
ceptible to the accepting of anything
written against slavery, and at the
South as entirely misrepresenting the
existing conditions.

Mrs. Stowe wrote the greater part
of Uncle Tom’s Cabin in Brunswick,
Maine. Several of the chapters were
written in Boston, at the home of her
brother, Edward Beecher, and the
concluding part of the last chapter
was written in Andover, Mass.

“Uncle Tom’s Cabin” was begun
as a serial in an abolition paper, the
National Era, published in Washing-
ton, D. C. The first installment ap-
peared on June 5, 1851. In that form
it made little impression, but upon
its being put forth in a bound volume
on March 20, 1852, by a Boston pub-
lisher, it had a sale in America of 10,-
000 copies in the first month and
reached 800,000 during the first year
of its issue. In three months Mrs.
Stowe received $10,000 in royalties,
and for years she derived a steady in-
come from the sale of the novel.

Mrs. Stowe is said to have written
the book under the most trying cir-
cumstances. Her husband was a pro-
fessor in the Theological Seminary in
Cincinnati. In 1850 it was thought
that the condition of the family would
be improved if Mrs. Stowe moved,
with the children, to Brunswick, Me.
To furnish a litle home at that place
she had about used up all her re-
sources, and to add to her worries her
husband became ill in Cincinnati.

It was through necessity that Mrs.
Stowe was compelled to support her-
self and family with her pen. She
began communicating with publishers
and she received small remuneration
for her first efforts. Then she began
the book that made her famous.

In Boston in 1850 Mrs. Stowe met
the Rev. Joshua Henson, a colored
minister, who gave to her his story
as to how he had escaped from slav-
ery. About him she built her char-
acter of Uncle Tom. She wrote out
the death scene first. When she
started the work she had not suffi-
cient writing paper at hand and so
utilized some brown paper bags in
which groceries had been delivered,
scribbling out the story with a pencil.
This narrative formed the chapter en-
titled The Death of Uncle Tom, and
it appeared in the book subsequently
just as written on the brQWO paper.
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It was the first work she did on
“Uncle Tom’s Cabin.”

Mrs. Stowe’s domestic duties oc-
cupied so much of her time that she
laid this chapter aside and had al-
most forgotten it when her husband
came across it and she says she found
him reading it in tears. It was at his
suggestion that she wrote the serial
story.

In Mrs. Stowe’s household in Cin-
cinnati was a colored woman whose
little boy furnished the chapter for
Litle Harry, and the experience the
woman related gave her the inspira-
tion for the scene describing the flight
of Eliza over the floating ice in the

.Ohio river.

Mrs. Stowe secured her character
of Simon Legree from her brother,
the Rev. Charles Beecher’s descrip-
tion of a real Legree that he had met
on a Mississippi steamboat who took
pride in showing his fists and how
hard they were, as he said, “from
knocking down niggars.’

Mrs. Stowe always stated that every
character of her book was drawn from
some description that had been given
to her. Frequently, when residing in
Cincinnati, she had made trips to
Kentucky, but she never had the op-
portunity of studying slavery herself,
except as it came to her attention in
the North.

Have You the Heart—

To do mean, underhand things that
will hurt another?

To repeat idle gossip when you
know it may blast another’s charac-
ter?

To idle away your days while
others are toiling to support you in
luxury? r

To spoil the promise of anothers
future by your selfishness or greed?

To neglect your wife and children,
and spend your time and money in
dissipation?

To bring sorrow or disgrace to your
parents by your dishonesty or willful
ways?

To neglect to make the most of the
college education others have made
sacrifices to give you?

To sit at the piano and sing and
play while your tired, wornout mother
toils in the Kitchen?

To fail to provide for your mother
or father, or to deprive them of the
evidences of your interest and affec-
tion?

To keep up, unremittingly, jazz,
song, and dance, long into the night,
to the discomfort of the invalid next
door, or the hard-working neighbor
whom you are depriving of needed
sleep and rest?

To be cruel to, or neglectful of, the
faithful dog that guards you from
dangerous intruders, or the cat that
rids your home of annoying and des-
tructive rodents?

To spend money freely for your
own pleasure or satisfaction and to
see others about you suffering for
necessities?

To speak discouragingly to a fellow-
being when a few words of hope or
cheer might help him to overcome
great obstacles and win a name and
place for himself?

The merchant with the old-fash-
ioned methods cannot hold even the
trade of the old-fashioned customers.

Department Store Test.

A large department store recently
sent out one of its shoppers to in-
vestigate the service rendered in rival
stores. The record sheet provided
for the purpose of analyzing the ser-
vice embodied the following queries:

Did the salesperson have book and
pencil ready, without searching for
them?

Did she call back to you the amount
of money you gave her?

Did she count out your change to
you?

Did she show you your name and
address on the sales check or call it
back to you?

If a package was delivered to you
unwrapped, what precautions did she
take?

The professional qualities of the
saleswoman were checked as good,
fair or poor on the following points:
Appearance, approach, manner, know-
ledge of merchandise, selection of
merchandise shown, substitution, sug-
gestive selling.

The selling test wound up with the
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We are making a special offer on

Agricultural Hydrated Lime
In less than car lots.

A. B. KNOWLSON CO.
Grand Rapids Michigan

SIDNEY ELEVATORS

Will ndece htndlinc expense and spssd
mpwork—will m»ke money for yo». Kmilt
installed. Plans aad imtructlon» seat wit*
each elevator. Write atatty reaaireaMata.
riving kind machine and jh » platform

wanted, as wen as Meat. Wo wNltaste
a mwer aerine price.
Sidney Elevator Mnfg. Co., Sidney, Ohio

“A MOTOR CAR

is only as good
as the house

THAT SELLS IT.”

We consider our Service
organization second to none in
Michigan.

Consider this when you buy your

following query: If you visited the NEXT CAR.
department again, would you want
this clerk to wait upon you?
. . WE SELL
Sand LimeBrick
Jlgiing 25 Bursple Pierce-Arrow
Makes Structures Beautiful

o amtlr&g )
No Cost for Repairs
Proof
Weather Proof

Warm In Winter
Cool In Summer

Brick is Everlasting

Grande
Rapids

Saginaw Brick Co., Saginaw

Jackson-Lansing Brick Co.,,
Rives Junction

Brick Co., Grand

Franklin
Oldsmobile

F. W. Kramer Motor Co.

Grand Rapids, - Michigan

IT'S TIME FOR

GLENN-ROCK

GINGER ALE

ROOT BEER
SARSAPARILLA

From the Famous Glenn Rock Spring
ot Waukesha

JUDSON GROCER CO.

DISTRIBUTORS

GRAND RAPIDS

MICHIGAN
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News and Gossip About
Hotel Men.

Detroit, April 11—Chet Bliss, prob-
ably as popular with the traveling
fraternity as any one of his profession
in the State, presides over the destinies
of the Hotel Bryant, at Flint. His
hotel, while not of the newer type, has
been made modern in every respect
and contains the most spacious rooms
1 discovered anywhere and they
possess all modern conveniences.
Neatness prevails in every nook and
corner. His patronage Is excellent
and rates reasonable. .

When the automobile factories be-
gan their inroads on female labor and
took away his help, Mr. Bliss phil-
osophically adag)ted himself to changed
conditions and suspended operations
in his dining room, but he tells me
that at no distant day he will re-open
same and resume a service which was
always exceedingly popular.

Chet, told me of an experience he
had in the bad check line, which
might prove interesting to his fra-
ternal brethren:

A young man came into the Bryant
on a Saturday night, registered and
stated that he would remain there
several days tossed over some bag-
gage claim checks which he advised
the clerk were for his sample trunks
which he desired to use early on Mon-
day morning, but did not care to have
the baggage delivered to his room
until that time.

On Sunday afternoon he approached
the cashier, presenting a printed
check purporting to come from a
large commercial concern and asked
to have it cashed. On reference to
Mr. Bliss, who promptly O. K’d same,
said traveler got his coin.,

Early on Monday morning the bag-
gage transportation man reported that
there were no such articles at the sta-
tion and they had no way billing for
same and when the clerk went to said
traveler’s apartment he found the room
had not been occupied and the bird
had flown. .

Chet says it was worth the price—
$50—but he prefers a diversified en-
tertainment hereafter. .

Physically speaking, the three big-
gest hotel men in Michigan whose ac-
quaintance | enjoy are Ed. Swett,
Fred Pantlind and John Shuck, of the
Hotel Shuck, Saginaw. John is al-
ways a familiar and useful figure at
all hotel conventions and enjoys an
amazing friendship at home and
abroad. Just at present he is girdin
his armor for the coming politica
fray and wants to break into the
sheriff’s office. His democratic ten-
dencies are his biggest handicap, but
I was' informed that he has a long
chance to realize on his aspirations,
even in a Republican county.

Mr. Shuck, in addition to his hotel
work, is a collector of antique books
pictures and old prints, having one of
the finest collections in his- line in the
country.  The -writer spent many
hours inspecting this most wonderful
collection and it is worth a visit from
anyone interested and is always open
to the public.

At Muskegon one frequently hears
of the Heavenly Tw-ins, who are no
less personalities than Edward R.
Swett, of the Occidental, and George
W. Woodcock, of the Hotel Muske-
gon. They are conducting rival ho-
tels and vie with each other in trying
to secure business, but in private life
they are almost inseparable.

Michigan
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Mr. Swett had his inning in a re-
cent issue of the Tradesman, but 1
am going to try and show up George
Woodcock as the public sees him.

in the first place the Hotel Muske-
gon is an institution which is strictly
abreast of the times—modern in every
respect-——and possesses every comfort
and convenience. Its location, direct-
ly opposite the union depot, and about
a block distant from the Grand Trunk
station and Goodrich docks, makes it
especially convenient for transients.
Its rates are reasonable and personal
service is everywhere in evidence.

In the cafe club breakfasts are
served at prices ranging from 25 to
/5 cents. Portions are ample and the
kitchen service is beyond criticism. A
luncheon, decidedly popular, as evi-
denced by the splendid patronage
bestowed, "is reﬁresented by the fol-
lowing menu, which, with some minor
changes, also constitutes the evenin
dinner, either of which are supplie
for 65 cents:

Cream of celery soup
Choice of:
Boiled Finnan Haddie—Drawn Butter

Baked Sphaghetti with Mince Ham

Roast Pork with Brown Gravy
Potatoes .
Mashed or Boiled

Stewed Onions o
Fresh Apple Pie or Rice and Raisin

Pudding
Hot Rolls and Creamery Buter
Coffee lea Milk

Mr. Woodcock does not believe in
“hiding his light under a bushel.” lit-
is almost always in evidence, is said
to have a most wonderful faculty for
remembering faces and names, and en-
joys the association of his patrons.

Recently one of your correspond-
ents criticised the meal service at
Park Place and Whiting hotels, at
Traverse City, stating that the por-
tions were too meager.
~ As | frequently visit both of these
institutions and ‘my own appetite is
usually fully Uﬁ to normal, 1 must
take issue on the facts as presented.
Even were the statements true, there
is always shown a willingness in the
dining rooms of either hotel to sup-
ply additional helpings without com-
ment.

Among hotel men who are interest-
ed in the tourist traffic there seems to
be more or less criticism on the action
of the State on its liberal attitude in
providing camping places and equip-
ment for this class of business and
there is reason for this claim. Muni-
cipal hOSJJItalltP/ is very commendable
and good publicity, but it is easy to
carry altruism too far on the “tax-
pa¥ers’ money. .

he State has gone into an elabora-
tion in its provisions for the entertain-
ment offCamping parties which is mak-
ing such parks or camps attractive to
people of means who can well afford
to patronize the hotels which have
been provided for this purpose at
Preat outlay and who bear a very
arge proportion of the tax burden.

It is well_enough to be kind to the
stranger within your gates, but wbat
is the big idea of supplying comforts
which they would har IX find at home
—at municipal expense? It is either
inviting people who have not the
means to tour or taking business from
established hotels and garages and
giving it to people who can well afford
to pay for these accommodations.

Every chamber of commerce or
municipal associa‘'ion contemplating
the supplying of these conveniences

should satisfy themselves as to how
far they ought to go in matters of this
kind and not invade the rights of busi-
ness men or dissipate the resources
provided by the taxpayer.

The providing of a camping site,
with  water supply and necessary-
toilet provisions, ought, to my notion,
to_constitute the limit of free enter-
tainment of tourists.

Personally, | am so situated that |
am not worried with the problem, but
I have talked it over with members
of the hotel fraternity and many of
them seem to feel that hospitality is
being “piled on a little too thick.”

The recurring annual meeting of
the Western Michigan Development
Bureau customarily re-elected David
H. Day, of Glen Haven, as its Presi-
dent for the steenfh time. I re-
joice to know that his colleagues in
this association appreciate the great
service rendered by this most re-
sourceful and energetic individual.

For eldght years, as a member of
the board of directors of the Bureau
| enjoyed the friendship of this un-
tiring and versatile individual, and 1
can say with all sincerity that had it
not been for his unexampled en-
thusiasm and financial support, the
(Ij?,ureau would not be in existence to-
ay.
Therefore. | say—and | voice the
sentiment of a legion of admirers

from every portion of the State—
“Long live David H. Day.” Call him
King David if you like. There is
nothing too good for him.

Frank S. Verbeck.

Pickled people pine for brine.
Home is the place we are treated

HOTEL WHITCOMB
St. Joseph, Mich.
European Plan

Headquarters  tor_ Commercial
making the Twin Cities of

ST. JOSEPH AND BENTON HARBOR
Remodeled, refurnished and redecor-
rated throughout.

Cate and Cafeteria .in connection
where tIC1e %est of oogr]s ob-
tained at moderate prices.
Rooms tWitth'I“%nSrS]lin Wac'j[egz%low, _\gcv'ith
rivate toilet $1./5 an .00, wi
P pra}vate bath %2.50 and $3.00.

J. T. TOWNSEND, Manager.

Men

OCCIDENTAL HOTEL
FIRE PROOF
CENTRALLY LOCATED
Rates $i 50 and up
EDWARD R. SWETT. Mgr
Muskegon Michigan

HANNAFORDS
NEW CAFETERIA

9-11 Commerce Ave., or
45 Monroe Ave.

For The Past 10 Years
Prop, of Cody Hotel Cafeteria
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WHEN U THINK OF A

Business Education

THINK OF

Bookkeeping, Accounting, Auditing,
Shorthand, Typewriting, Secy. Training,
Salesmanship, Telegraphy and English
subjects. Catalogue free.

New Term AE¥ning 4 S13HB30.

CODY HOTEL

GRAND RAPIDS
RATi;sIStii;sija;tath’,h

CAFETERIA IN CONNECTION

PARK-AMERICAN
HOTEL

Near G. R. & |. Depot
Kalamazoo

European Plan $1.50 and Up

ERNEST McLEAN, Manager
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Snap-Shots or Time Exposures.

Ann Arbor, April 11—There were
only three unused negatives in the
camera when on Thursday afternoon,
March 30, 1922, the ice-laden rows
of maples ﬁroclaimed that they were
“set” for their pictures. To put off
until the morrow for the morning sun-
light was to risk that the trees might
also “put off” their coats during the
night.  No weather report, calendar
or almanac guaranteed a freezing tem-
perature to continue, so the three
negatives were given the best possible
chance to take in the visible beauty of
the grandest ice display seen in a’ life
time. What the photos will show can
only be known when we visit the drug
store where such work is taken care
of—along with selling postage stamlgs,
albums, one-year watches, pocket

miles over almost impassable roads,
and so we went forth several times
and stood and gazed at the wonderful
sight, hoping that nature’s self sup-
plied plates would retain for the re-
mainder of our lifetime the pictures
which nature so seldom exposes to our

AAN row of large maples resembled
weeping willows with coats of frozen
tears. If we do not always get what
is promised we often get something
good that was not promised or ex-
pected. The ice remained for more
than forty-eight hours and on Satur-
day morning the spruces were hold-
ing their decorations on their Eastern
sides, and with a new supply of films
were snapped also.

The camera is a wonder, but the
human eye and brain is more so.
With black branches and trunks
everywhere fully visible we can still
see 'in daylight or dark, with eyes
open or closed, the long row of
maples, like frozen fountains, with
great columns rising upward thirty,
forty feet, then curving outward In
every direction and reaching down-
ward to the ground. Not a broken
branch, not a black trunk or bare
branch visible, but every bud, twig,
branch and trunk completely coated,
ice above and below, on every side
absolutely perfect. .

And “then  destruction  began.
Branches groaned, creaked, popped,
snapped, crashed and fell. All through
the night, and the rain continued,
increasing steadily the coating of ice
up to almost an inch in thickness. If
we had no cameras, if our brains
could not retain and reproduce beauti-
ful sights we still have another way
of preserving these perishable products
of nature, and that is—pen pictures.
Hoping that many such will be record-
ed by capable writers, we can only
submit one which we copied weeks
ago from the Christian Endeavor
World by Grace Treat Holmes:

The Ice Storm.
O, the vision of the morning!

How it thrills! .
How this sparkling,
With wonder fills! .
See the strand of homely wire
Now a flashing line of fire,
And my rose bush is a fount
Of frozen rills.

dazzling world

See the cherry tree so burdened,
Bending low; i
Will it’s” branches e’er again
Wave to and fro? . .
When the blossoms burst victorious
‘Twill not be a gift_ maore glorious
Than this morning in its chains
Of ice and snow.

O’ the morning has transfigured
With it’s dazzling light .
All the beaten, storm-swept objects
Of the night.
Fence and bush and bank and tree
Shine through jewelled chains to me.
There’s a promise—“Ye shall shine
As stars so bright.” X
E. E. Whitney.

Flower Lower on Account of Decline
in Wheat.
W ritten for the Tradesman.

Mill feeds have developed a decided
weakness, particularly bran, a decline
of $4@5 per ton having been scored
during the past two or three weeks,
with tendency still downward. W heat
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has also eased off 3@4c per bushel.
The heavy decline in feed has pre-
vented a reduction in the price of flour
corresponding to the reduction in the
price of wheat.

On an even wheat market a decline
of $1 per ton on mill feed would mean
an advance of 3.7c per barrel on flour
so that $5 per ton decline is equiva-
lent to an advance of 18c per barrel on
flour.

Domestic business has not been
heavy enough on flour, nor the for-
eign demand strong enough for wheat
to hold prices in the face of the im-
proved condition of the growing crop
in Kansas and elsewhere in the winter
wheat section.

Continued improvement will result
in comparative declines. On the other
hand, loss of condition in the growing
crop will certainly result in stronger
prices.

The trade should bear in mind
the fact that cash wheat is only Sc per
bushel below the high point on this
crop year, whereas May wheat has de-
clined nearly 20c per bushel during
the past thirty days. Had cash fol-
lowed futures down, considerably
lower prices on flour would have de-
veloped.

Choice milling wheat, however, is
rather scarce. It is none too plentiful
and is going to bring a fairly good
price until the new crop is available.

It is advisable for the trade to have
ample supplies to care for trade re-
quirements, but there is nothing to be
gained in buying boo far in advance.

Lloyd E. Smith.

Grand Rapids Gossip.

The Michigan Canners Association
will hold a meeting at the Hotel Pant-
lind April 26 and 27.

Gerrit Lindemulder, city salesman
for the Worden Grocer Company, is
confined to his home by illness this
week. His customers are being served
in the meantime by James De Kraker.

John D. Martin has returned from
a month’s trip around the State,
greatly improved in health.

J. W. VanZoeren, manager of the
Double-Wear Shoe Co., 211 Ashton
building has been transferred to
Bridgeport, Conn., where he will take
charge of the business for the same
company.

The Hazeltine & Perkins Drug Co.
booked an order yesterday for a new
soda fountain for J. T. Perham, the
Kent City druggist.

Earl Cassada, proprietor of the Rob-
inson Road Pharmacy, has formed a
co-partnership with his chief clerk,
Charles Russell, under the style of the
Star Drug Co. to engage in the drug
business at 1321 East Fulton street.
The stock, fixtures and soda fountain
will be furnished by the Hazeltine &
Perkins Drug Co.

Better Postal Service.

The Postmaster-General has set the
week beginning Monday, May I, as
postal improvement week, when coun-
try-wide effort will be made to enlist
better co-operation between the pa-
trons of the many offices and the per-
sonnel of the postal system. The
Government invites suggestions for
the development of the program for
this observance in which every citizen
is concerned.

Review of the Produce Market.

Apples—Spys, $4.50 per bu.; Bald-
wins. $4 per bu.-; Russets, $3.50 per bu.
Box apples from the Coast command
$4@4-25 for Jonathans and Spitzen-
bergs.

Bananas—7@7yZc per Ib.

Beets—$2.25 per hamper for
Texas.

Butter—The market is steady on the
present basis of quotations, with a
fair consumptive demand. Butter
arriving is very good quality for the
season. We do not look for much
change until the production increases,
and that is not likely to be for a
few weeks. Local jobbers hold extra
creamery at 35c in 63 Ib. tubs for
fresh and 33c for cold storage; 36¢
for fresh in 40 Ib. tubs. Prints, 35c
per Ib. Jobbers pay 15c for packing
stock.

Cabbage—$3.50 per
home grown or Texas.

Carrots—$2.25 per hamper for new
Texas.

Cauliflower—California, $3 per case
of one dozen heads.

Celery—Florida, $5.50 per crate of
4 to 6 doz. stalks.

Cucumbers—Illinois and Indiana
hot house command $2.50 per doz. for
fancy and $2.75 for extra fancy.

Eggs—The market is steady at
prices ranging about Yzc per dozen
higher than last week, with a good
demand both for consumption and
for cold storage purposes. Prices are
ruling considerably higher than was
generally anticipated by the trade.
Eggs are going into cold storage at-
as high a price as they did a year ago.
It is the opinion of the majority of
the trade that prices will be lower in
the near future, as the season is about
two weeks later than it was a year
ago and it is reported that the pro-
duction is much heavier. Local job-
bers pay 23c, cases included.

Grape Fruit—Present quotations on
Florida are as follows:

new

100 Ibs. for

36 $4.25
46-54 5.00
64-70-80 6.00

96 5.75

Green Onions—Shalots, 90c per doz.
bunches.

Lemons—Sunkist are now quoted
as follows:

300 size, perbox ---------mm-omeeeeeo- $6.75

360 size, perbox 6.75

270 size, perbox ---------mmeememeeeem 6.00

240 size, perbox s------mmmmmememeeees 6.00
Choice are held as follows:

300 size, perbox --------mm--mem-eeee- $6.00

360 size, perbox --------mm--mmoemoooe- 6.00
Lettuce—Hot house leaf, 22c per

Ib.; Iceberg from California, $6 per
crate.
Onions—California, $11.50@16, ac-
cording to size per 100 lb. sack.
Oranges—Fancy Navels and Valen-
cias are now held as follows:

90 and 100 $7.75
150,176 and 200 7.75
216 7.75
252 7.75
288 7.25
324 6.75

Choice Navels sell for 50c per box
less than fancy; Sunkist sell at 50c
higher; Floridas are held at $7.50 per
box.

3

Parsley—60c per doz. bunches.

Peppers—Florida, $1.25 per basket.

Pieplant—15¢c per Ib. for Southern
hot house.

Pineapple—$7 per crate for Cubans.

Potatoes—The market is weak. Lo-
cally potatoes are selling at 85c per
bu.

Poultry—The market is unchanged.
Local buyers pay as follows for live:

Light fowls 18¢c
Heavy fowls 25¢
Light Chickens----------ssmmmmmmeeeeeee 18¢
Heavy Chickens, no stags-----—-- 25¢

Radishes—90c per doz. bunches for
home grown hot house.

Spinach—$2.25 per bu. for Florida.

Strawberries—$5 per crate of 24 pts.
from Louisiana.

Sweet Potatoes—Kiln dried Georgia
command $2.25 per hamper.

Tomatoes—$1.10 per 6 Ib. basket
from California.

Keep the Territory of Sick Salesmen
Alive.

The Cottrell Saddlery Co., of Rich-
mond, Va., had an experience that
shows how well the retail trade is
disposed to come to the aid of the
salesman who is flat on his back. Tom
Harvey, one of the salesmen, was op-
erated on and consequently was laid
up for several months. T. J. Palma-
tary, the president of the company,
is a staunch believer in direct-mail
advertising. He saw no reason why
the illness of Tom Harvey should
keep him off his territory. So he had
a series of postal cards, letters and
other material of that character sent
out to Harvey’s customers at fre-
quent intervals. These letters were
sent not only to the trade, but to
other salesmen traveling over Har-
vey’s territory as well. As a result,
Harvey was the most-talked-of sales-
man in that part of the country for
months. The letters were in the na-
ture of bulletins and were semi-hu-
morous in tone. Here is a fair ex-
ample:

Mr. Harvey offered a million dol-
lars a week before last for a swallow
of water; evidently he wanted water
and was doing some dreaming. He
is now able to take milk shakes every
two hours, with the promise of some-
thing more substantial this week. Mr.
Harvey’s nurse says he is getting
mighty frisky—he pinched her the
other day and said he thought it was
his wife. You can see by this that
he is improving right along. Mr.
Harvey is a little restless, but this is
perfectly natural for a man who has
led an active life, otherwise he s
getting along fine. Mr. Harvey gets
credit for all mail orders you send
in, and if there is ever a time when a
man needs help it is when he is on
an elevated bed. Mr. Harvey’s ad-
dress is Richmond, Va., care of the
Johnston-Willis Hospital. Says he
will be glad to hear from you.

Throughout
style was used.
a self-addressed
was enclosed.
and were all

the series, the same
In one of the letters
stamped postcard
These were comical,
different. The trade
was asked to send these to Mr.
Harvey. For a few days he was
swamped with replies.
Amos O’Neill.
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DRtJGS"* DRUGGISTS SUNDRIES

Michigan Board of Pharmacy.
President—James E. WaP/. Jackson.
es

Sec’y and Treas.—Char S.  Koon,
Director of Drugs and Drug Stores
. H. offman, "Sandusky; Oscar w.
Gorenflo, Detroit; Jacob Dykema.
Grand Hapids; J- 'A. Skinner. ~ Cedar
APMarch Examination Session Grand
Re}]pids, arch 21, 22 ar}sd 23. .
une xamination ession—Detroit,

June 20, 21 and 22.

Pro and Con Regarding Sale of Pro-
hibited Drugs.

Lansing, April 11—Answering your
letter of AR/II'H 7, containing clippings
from the Michigan Tradesman, also
copy of letter to Theo. Borst, desire
to saP/ that the Board of Pharmacy
has always tried to be very lenient and
reasonable in its efforts to enforce
the drug laws of this State. \Vhile
there are no provisions made whereby
a permit may be issued to a person
selling drugs other than the license
provided for in Act 134, Public Acts
of 1885, as amended, we have in many
cases advised that persons having ar-
ticles on their shelves—the sale ot
which would be contrary to law—to
dispose_of same with as little delay
as possible. It is generally advisable
that they be sold to parties who have
a ri%h_t to resell them. .

I think your letter to Mr. Borst is
very reasonable and do not believe
there would be any danger of getting
in trouble by following same. _There
are instances where such advice has
been given and abused by parties add-
ing to their stock and claiming that
the articles on hand, found some
months later, were the same as pre-
viously found in stock.

Herbert H. Hoffman.

Director of drugs and drug stores.

Mears, April 11—"Can’t you please
tell your readers just what that lovely
1909 drug law covers. Most mer-
chants live within the five mile limit of
a regular druggist. Lots of grocers
sell the tabood articles in some towns
which have drug stores. Why doesn t
it apply to the co-operative associa-
tions or private warehouse men who
sell paris green, hellebore, sulphur,
etc.?  When you hear a hen pecked
husband or a farmer complain that
“every one picks on the farmer, offer
them my ?/mpathy. And to think 1
helped send ’em to Lansing to tie me
hand and foot in this manner! Oh.
well, Barnum said ItChronic Kicker.

Lansing, April 11—Our attention
has been called by a large department
store belonging to our Association to
the fact that the representative of the
State Drug Department has called and
given some directions as to the kind
of pharmaceutical goods that can be
sold by stores not employing a regis-
tered pharmacist.

This letter has caused me to make
some investigations with the State De-
partment here and | have been pro-
vided by H. H. Hoffman, State Di-
rector of Dru%s, with a copy of an
opinion by the Attorney General,
which covers the case quite fully. It
will be observed that the opinion of
the Attorney General applies specifi-
cally to stores within five miles of a
registered pharmacist.

| am quoting the entire decision
rather than to abridge it in any way.
The articles of merchandise mention-
ed in the first paragraph of the At-

torney General’s opinion are the ar-
ticles that may be sold in stores not
employing a "registered pharmacist.
Mr. Hoffman also gives as his opinion
that such materials as bay rum and
turpentine can also be legally includ-
ed in this list.

For the purpose of those who de-
sire further information on this sub-
ject, 1 would suggest that you write
to H. H. Hoffman, Michigan” Board of
Pharmacy, Lansing. Mr. Hoffman
can furnish you with a little pamph-
let ﬁ_iving a summary of all of the
Michigan Pharmacy laws. This office
will be very glad to be of further ser-
vice along this line and with the hel
of the State Department will give full
and complete replies to any questions
which we receive.

Jason E. Hammond,

Mgr. Mich. Retail Dry Goods Ass’n.

Two More Events in Store For Mich-
igan Druggists.

Grand Rapids, April 11—Fortieth
annual convention of the Michigan
State Pharmaceutical Association at
Ann Arbor, June 6, 7, and 8.

Mark these dates on your calendar
now. They are days chock full of
new business ideas, excellent enter-
tainment and a chance to see the
Universi% of Michigan at its best.

N. A. R. D. convention in Detroit,
Sept. 25, 26, 27. 28 and 29. The biggest
thing ever pulled off in the drug his-
tory of Michigan. Let’s be there and
make the Michigan crowd big. Let’s
tell them that Michigan has a 100 per
cent, membership in its State Associa-
tion. If your dues are not paid for
1922 send it in with two dollars. You
may send it to Louis V. Middleton
direct or enclose it with your remit-
tance to Secretary Charles S. Koon,
making five dollars in all should you
mail it to Mr. Koon.

Ripley Brothers, Incorporated, of
Montague, have increased their capital
stock from $15,000 to $20,000.

John C. Johnson & Son, of Lansing,
have dissolved partnership, John C.
Johnson taking over the interest of
B._Wirten Johnson.

The newest chemical and pharma-
ceutical plant in Michigan is the
Blayne Laboratories, Inc., of Detroit.
They have an authorized capital stock
of $5,000. $3,000 of which has been
paid in, $1,000 in cash and $2,000 in
property.

he Tlist of speakers for the M. S.
P. A. convention program at Ann
Arbor includes President Henry J.
Steining, of the National Association
of Drug Clerks, and Secretary Samuel
C. Henry, of the N. A. R. D. The
talk by "Lieut.-Col. A. H. White, of
the Department of Chemical® Engine-
ering, University of Michigan, on
“Fixation of Nitrogen and the Muscle
Shoals Plant,” will be illustrated with
lantern slides, as will also be the talk
by W. A. McDonald, of the Connor
Ice Cream Co., on the manufacture
and sale of ice cream. The Rusb
expedition should arouse additiona
interest in the talk on “The Search for
Drug Plants in South America” by
Prof. Alexander Ruthven. of the De-
R/?rtment of Botany, University of

ichigan. President A. R. Burton, of
the University of Michigan, will ad-
dress the Association and the banquet.
George R. Swain, official phot(_)?rapher
for the Kelsey expedition, will speak
on “Conditions in the Far East,” and
Prof. William A. Patton, of the De-
partment of Economics, University of
Michigan, will address the conven-

tion on “Business Accounting.  Al-
though the headquarters of the con-
vention and many of the sessions will
take place in the Michigan Union
some of the papers will be delivered
in the Science auditorium and Hill
auditorium. L. V. Middleton.

Getting Fat an Easy Job.

Any fat woman will tell you that
she is a very small eater. To this
rule there are few if any exceptions.

Nevertheless, at meal times she
seems to be a very hearty consumer,
especially of foods that fatten. She
has a weakness for bread and butter,
and is fond of pastry and sweets. The
temptation of candy, between meals,
she finds it hard to resist.

Of “reducing” diets for fat people
there is no end—most of them based
upon wholly mistaken ideas, for the
quack and the every-day medical prac-
titioner are almost equally ignorant,
as a rule, of the fundamental principles
involved. But nobody pays any at-
tention to the skinny folks who are
anxious to gain flesh.

It should be said parenthetically
that the notion that drinking water at
meals helps to fatten people is a silly
delusion. This widely accepted idea
has been utterly exploded by the sys-
tematic experiments of scientific ex-
perts in nutrition. Water, and plenty
of it, at meals importantly helps diges-
tion, thereby encouraging the normal
functions of the body. Thus it is
rather an anti-fatter than otherwise.

An anti-fatter for fat people, that is
to say. For the same reason, plenty
of water should be drunk at meals by
persons who are underweight.

There is nothing like milk to build
up weight. Unless it disagrees (as it
does with some people), three to five
glasses a day will often do wonders.
But the milk should be “certified,”
from a reliable dairy. Ordinary milk
is apt to leave a slightly disagreeable
taste in the mouth. Thkt is because
a preservative (commonly formalin)
has been put into it. Such chemicals
retard digestion.

The milk should be rich in cream.
Cream is butter-fat, and butter-fat, if
properly digested, is tremendously
fattening.

Sugar, as every one knows, is a fat-
making food. In cakes, pastry, etc., it
enters importantly into our every-day
diet. A person who is under weight
may eat candy to advantage in con-
siderable quantities if he will drink
plenty of water with it. Otherwise it
might disagree. Milk chocolate is
wholesome and one of the most fat-
tening of foods, being rich in fat as
well as in sugar.

Nothing fattens like fats. Bread,
potatoes and other starchy foods are
fatteners, but butter, olive oil and
meat fats are at least four times as
fattening, weight for weight, as starch
or sugar. Milk fattens largely be-
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cause of the butter-fat it contains in a
readily assimilated form.

The facts here stated come from a
source no less authoritative than the
nutrition section of the Government
Bureau of Home Economics. They
may be accepted as gospel; and no
additional data are needed for the in-
telligent framing of dietary rules for
fat people who want to get thinner, or
for thin people who want to get fatter.

The fat people have one notable ad-
vantage over the thin people. They
can, in every instance, if they will
stick to it, get rid of their superfluous
adipose, while eating as much as they
want, by restricting their diet to lean
meats (including poultry), fish, soups,
eggs and won-starchy vegetables, with
a little thinly buttered bread or toast
for consolation. Some thin folks, on
the other hand, are constitutionally
skinny, and, no matter what or how
much they eat, they can never gain
the plumpness they desire.

We Have Too Many Brains.

The world war gave unprecedented
opportunities for the study of injuries
to the brain.

There were instances in which in-
dividual fighting men lost as much as
a teacupful of brain substance without
impairment of their mental faculties.
Extraordinary!

The reason is not easy of explana-
tion. But apparently nature provides
us with more brain material than we
need to think with, and we can spare
quite a bit of it without serious conse-
quences, unless some essential struc-
ture be entirely destroyed.

One thing the brain will not endure
is compression. In childhood the
skull may be squeezed all out of shape
without harmful result. The Flathead
Indians do that, and so do aboriginal
peoples in other parts of the world.
But even a clot of blood, due to
cerebral hemorrhage, is liable to cause
paralysis and local pressure of a bone
may render a person insane.

A S_onq of the Hen.
Let others pipe Tlays in the war eagle’s

raise \ \
Aﬁd eke to the peacemaking dove;
For each_is a bird, at least so we’ve heard.
That is worthy the national love.
Be ours the task—it is all that we ask—
To sing to the down-trodden hen.
Who ne’er foully shirks, but constantly

works .
For the profit and pleasure of men.
Does the dove, we enquire (we ask with-
out ire)
E’er pay for her board or her keep™
And the proud bird o’ prey, we ask, does

he Ra%? .

The tholght of his cost maks us weep.
But gaze on the hen, and ponder again,
Does she wait for a crisis, we beg?
Does she demand glory, either stainless

or gory, T
Ere laying her vaiuable egg?
Nay, the sinews of war, wé look to her
for, \ .
She ‘adds to our income In peace.
Does she scream or yet coo? No, she
“cackles,” she do.
That your wealth and your pleasures
increase. . "
Let us af] %oin in, then, to a song of thé

Who" makes no pretensions to rank.
In the annals of glory you’ll not find her

But—she stands

mighty well at the
bank.
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A Tribute To Traveling Salesmen.
We hate to fool you, but we’re go-
ing to.
You expect us to get funny about
traveling men. We won't.

Traveling men, a fellow’s mother,
his church denomination—these are
not funny subjects.

Traveling men are soldiers of com-

merce, trading their lives for their
living.
Not only that—they trade their

lives for their family’s and their em-
ployers’ living.

Traveling men wander from place
to place in cold and heat and discom-
fort, put up with (and for) bad ac-
commodations, and don’t kick much.

(And whenever one of them sights a
hotel where the proprietor treats him
halfway white and smiles at him and
tries to have the grub clean—just tries,
that’s all—and really cares whether
the traveling man is comfortable in
his room—then you ought to hear the
boosting that traveling man gives that
hotel.

You’d think he was paid wages for
if.

But he’s not.

When the lay traveler gets all
balled up in his railroad connections
and does not know what to do, the
traveling man pulls out his railroad
guide or a bit of his own clear
memory, and tells the lost one how
to head in or make a short cut.

He will take chances on missing a
train himself to do this.

There are pinheads in this world
who think traveling salesmen are
fresh guys who live for the sake of
flirting, gambling, etc.

These pinheads need another guess.

Most of the traveling men we know
have sons and daughters, and nearly
all of them have wives, of their own.

And if those wives are as square
with traveling hubby as we know
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hubby is in nine cases out of ten his
wife, when they are separated, the
lack of virtue in this country is sadly
overestimated.

Once in a while there is a traveling
man who is all that the pinhead
thinks they are; but he is an excep-
tion, and he doesn’t hold his job very
long.

If we wanted a square deal—wanted
to be sure of it, and of genuine Chris-
tian, unselfish charity thrown in, we
should never hesitate to submit our
case to a jury of traveling men.

We are for him, strong.

For we have met him away from
home.

To Discuss Selling Radio Sets.

Problems incidental to procuring
and distributing radio apparatus will
be discussed at a conference of de-
partment store executives called by
the National Retail Dry Goods As-
sociation. The meeting will be held at
Hotel Pennsylvania, New York, April
18, at 10:30 a. m. The development
of this business has been so rapid
that merchants would like to see bet-
ter merchandising methods than are
used. The former outlets for such
apparatus were confined mainly to
hardware and electrical stores, but
they have been unable to cope with
the demand. Selling terms of the
manufacturers are also understood to
have been based upon this form of
distribution rather than wupon bulk
sales to the department stores, which
have now become the principal dis-
tributors.

Don’t think you can charge a little
more than other merchants for sim-
ilar goods and not get the reputation
of running a high-priced store.

Character is the most important
thing in life—next to that is to know
when to stop talking.

Soda Fountains
1922—T he Banner Year—1922

Let us remind you again that we are the

distributors for the Guarantee
manufactured by
of Grand Haven.

Fountains
Specialty Co.,

We have placed since Jan.
4 score of Fountains in Drug Store,

Iceless Soda
the Fountain

1, 1922, over
Candy

Stores and Lunch Rooms in Michigan.

We are still in a position to give your wants

immediate attention.

Write our Mr.

A, W.

Olds for plans and prices.

Hazeltine & Perkins Drug Co.

Grand

Rapids

Michigan

35

Wholesale Drug Price Current

Prices quoted are
Acids
Boric (Powd.) — 17%@ 25
Boric (Xtal) --—- 17%@ 25
Carbolic 300 36
Citric 60@ 65
Muriatic - 3%@ 8
Nitric 9@ 15
Oxalic 20@ 25
Sulphuric 3%@ 8
Tartaric 400 6#
Ammonia
W ater, 26 deg. _ 10© 18
W ater, 18 deg. — 8%@ 13
W ater, 14 deg. — 6%@ 12
Carbonate 220 26
Chloride (Gran) 10® 20
Balsams
Copaiba 60@1 00
Fir (Canada) 2 50@276
Fir (Oregon) 60(g) 80
Peru_-_ - 340@3 60
Tolu 1 00@1 20
Barks
Cassia (ordinary) 25g> 30
Cassia (Saigon) 500 60
Sassafras (pw. 55¢) © 60
Soap Cut (powd.)
30c 150 20
Berries
Cubeb 1 50@1 75
Fish 250 30
Juniper 7© 15
Pricky A sh © 30
Extracts
Licorice 600 65
Licorice powd._70© 80
Flowers
Arnica 76© 80
Chamomile (Ger.) 40© 50
Chamomile Rom 75@1 25
Gums
Acacia, 1st - 500 55
Acacia, 2nd 450 60
Acacia, Sorts__ 200 25
Acacia, powdered 300 36
Aloes (Barb Pow) 250 35
Aloes (Cape Pow) 250 35
Aloes (Soc. Pow.) 700 76
Asafoetida 650 76
Pow. — 1 00681 25
Camphor ___ — 120@1 25
Guaiac © 65
Gualac pow’d— @ 75
Kino © 75
Kino, powdere - © 85
M yrrh © 70
Myrrh powaered © 75
Opium 9 00?9 40
Upturn, "powd. 10 25010 60
g>p|um gran. 10 25010 60
hellac 1 0001
Shellac BTeached 1 05@1 20
Tragacanth 3 2503 75
Tragacanth, pw. 2 75@3 OO
Turpentrne —
Insecticides
Arsenic 09© 20
Blue Vitriol, bbl. @ 07
Blue Vitriol, less 8© 15
Bordeaux Mix Dry 14© 29
Hellebore, White
powdered 200 30
Insect Powder_ 450 75
Lead Arsenate Po. 160 28
Lime and Sulphur
Dry 09%@23%
Paris Green 300 40
Leaves
Buchu 17601 90
Buchu, powdered @2 00
Sage, bulk--—---—-- 67© 70
Sage, M loose — 720 78
Sage, powdered_65© 60
Senna, Alex._ 1 40@1 60
Senna, Tinn. — 300 86
Senna, Tinn. pow 35© 40
Uva Ursl 200 26
Oils
Almonds, Bitter,
true 10 50©10 76
Almonds, Bitter,
artificial —— 2 5002 76
Almonds, Swete,
true -n|  ------ 1 00@1 25

nominal, based on market the day of issue.
Almontdst Sweet, 60@1 00 Tinctures
mitation --—-—-—--
Amber, crude — 2 0002 25 ﬁlcooer;ne [ g% gg
Amber, rectified 2 25@2 60 —_—
Anise 1250150 pmMicE ——— G170
Berganiont __ 8 000825 g£38/0¢
cajeput 1 600175 Belladonna____ 821 3
gassia 2 5002715 BLNioin Tompd @2 65
Castor 320156 giEy p B2 28
ST Bl 82
Cloves 325@3 50 _Sapsicum @2 2
Cocoanut — 25@35Cinch0na @8 10
Cod Liver_ _ 1 15@125 ; _—
Croton 2 55@2 50 gg'bcehb'gum o1 8
Cotton Sm__l 16@1 25 [igitali 80
Cubebs 9 6009 76 G'g' alls oL
Eigeron 4 0004 25 Gentlan o — @ 88
Eucalyptis — 75@1 00 @Z\ndet, D s ©12 %
Hemlock, pure- 1600175 @ualac _ @@2 &
Juniper ‘Berries 3 00@3 25 pydiec, Ammon. - G O
iuanrape(rex\{\igcifj___ll 52%%11[712 Iodine, Colorless ®1 60
Card, No. 1 11001 20 Jon. clo- @l =
Lavendar FIoW 5 0005 25 Myrth——————— @2 50
Lavendar Garn 175@2 00 yrr V oTTEE— ¢ 2
Lemon 176@2 00 HuX Vomica__ @ %
Linseed Boiled bbl. @ 86
Linseed Boiled bbl. 88 8"',% Camp ((_?3 &
Linseed bid less 95@1 03 Rhubarb 170
Linseed, raw, bbl. © 86 @
Linseed, raw, less 93@1 01
Rj/lus'iarf , ?rtlfrl, 1ozl.6 (?3050 Pai
eatstoo aints
Olive, pure 3 7%@4 76
Olive Malaga Lead, red dry 12%®12%
yelfow 2 75@3 00 Lead, white dry 12%@12%
Ogvree,elr\]nah_ga, 2 75@3 00 I(_)ea;]d whlrlte Otl)lbl 12%@12%
chre, yellow . ~
Orange, Sweet 6 0005 25 Ochre yellow less =720 %
Orrganum pure ©2 60 utty 60 8
Origanum, com’l 1 0001 20 Red 'Vénetn Am. 3% 7
Pennyroyal 26002 76 Red Venet'n Eng. 8
Peppérmint 3 00@3 25 Whning bbl. 3 # 4%
Rose, pure_ — 12 00016 00 W hiting =--------- ~5%@ 10
Rosemary Flows 15001 75 L. H. P. Prep. 26082 76
Salndalwood B. 1060010 76 Rogers Prep._2 160®2 76
e U Lge
assafras, arti’ .
Spearm int 3 7504 00 Miscellaneous
1oy —— 1dsterr 7
ansy Acetanalid 55® 75
Jar. Utw 608 88 Alum 080 12
urpenti
Tur?)entme less 94%)1 02 Alum, powd. and
W intergreen, groun 09© 16
leaf 660@7 00 Bismuth, Subni-
Wlntergreen . sweet trate  ------------ 2 76@2 93
birch 376@4 00 Borax xtal or
W intergreen art 8001 10 powdered ___ 7%® 13
W ormseed 6 5006 75 Cantharades, "po 1 75@4 00
Wormwood — 18 00018 25 Calomel 1 2801 40
gapsmum é%% ég
Potassium armine 6 6
Cassia Buds___  30® 40
Blcarbonate —————— 350 40 Cloves 60® 65
Jpa— O
oroform
Carbonate 0® 35 chloral Hydrate 1 3501 85
Chlorate, grant  23© 30 Cocaine 9 25®10 25
Chlorate, powd. Cocoa BTUTte r_55© 75
or xtal 160 25 Corks, list, less  40@50%
R . - S
Permanganate_25® 40 Copr%swe Sublm 10601 23
Prussate, yellow 45©_65 Cream Tartar__ 370 45
Pru55|ate red-—650 75 Cuttle bone 55® 75
Suiphate 400 60 Dextrine — 040 16
Dover’s Powder 3 6004 00
Roots Emery, All Nos. 100 16
Alkanet © 50 Emery, Powdered- 8® 10
lood, powdered- 300 40 Epsom Salts, bbls. © 3%
Calamus ------------ 350 75 Epsom Salts, less 4%© 09
Elecampane, pwd 250 30 Ergot, owdered 17502 00
Gentian, powd._20© 30 Flake hite 16# 20
Ginger, African, Formaldehyde Tb. 13© 20
powdered_ 230 30 Gelatine 13001 50
Ginger, Jamaica 520 60 Glassware,"Tess 55%.
Ginger, Jamaica, Glassware, full case 60%.
powdered 420 50 Glauber Salts, bbl. @03%
Goldenseal, pow. 5 50®6 00 Glauber Salts less 04® 10
Ipecac, powd. _ 2 75®3 00 Glue, Brown 30
Licorice ----------- 40© 45 Glue, Brown Gr?f12%® 20
Licorice, powd. 25® 30 Glue, White 250 3%
Orris, powdered 30@ 40 Glue, White Grd. 30® 36
Poke, powdered 300 35 Glycerine ___  21®@ 35
Rhubarb, powd. 1 15@1 20 Hops __ — " 65® 76
Rosinwood, powd. 300 35 lodine 5 63@6 09
Sarsapanlla Hond. lodoform 6 6007 05
ground. 1 25@1 40 Lead Acetate__ 18® 25
Sarsaparilla Mexican, Lycopedium_"" 2 00©2 10
ground____ ©70 Mace 750 80
Squills 350 40 Mace, powderea 9501 00
Squills, ‘powdered 60® 70 Menthol 8 5009 00
Tumeric, powd. 16© 20 Morphine_ 7 7608 80
Valerian, powd. 500 60 Nux Vomica _ 30
Nux Vomica, pow. 30
Pepper black pow 32035
Seed* P ;?]er Bwhrted— 4118% ifg
Anise 330 35 1c urgundy
Anise, powdered 38® 40 Quassia_ = 180 16
Bird, Is 130 15 Quinine —___— "820@1 43
Canar 0@ 15 Rochelle Salts — 30® 40
Carawa)g/_P—‘ZtT 170~ 20 Safcharlne ©
Cardamon 718001 75 33,0 e 300 40
Celery, powd. 40 .30© .35 Soap, green

Coriander pow. .25 15® 20
Dill 10© 20
Flennel 18© 25

08© 13
ground___08® 13
Foenugreek pow. 8© 15

15 3
Soap mott casfile 22%© 25
Soap, white castile
@15 00

Flax,
@1 75
® 10

Soda s
'ESB“e?iaW— 8@%@1%% Soda Bicarbonate 3% @10
Mustard, yellow ~ 100 15 Soda, Sal 2% 5
Mustard black_ 150 20 Spirits ~Camphor 135
Popp 260 30 Sulphur, roll 04 1
Qumcei @2 25 Sulphur, Sub'l_4%® 10
Rape 150 20 Tamarinds 250 30
Sabadilla— 200 230 IYartar Emefic 700 75
Sunflower ——~ 10© 15 Turplelntlne Ven. 50®2 25
Worm American 30® 40 \\{VﬁTéhaEaxze UE %Z?g% (2)8
Worm Levant 2 25®2 40 Zinc Sulphate__ 06© 16



GROCERY PRICE CURRENT

These quotations are carefully corrected weekly, within six hours of mail-
ing, and are intended to be correct at time of going to press. Prices, however,
are liable to change at any time, and country merchants will have their orders
filled at market prices at date of purchase.

ADVANCED DECLINED
f Cheese
a:g’eess Cal. Lima Beans
Hay '\S/Iome Prunes
A acaroni
(éas?llne Ammonia
Doty Some Flour
Mutton Veal
AMMONIA CANNED FRUIT. CANNED VEGETABLES.
A B d Apples, 3 lb. Standard 1 76 Asparagus.
16 oz., rctic ran rton Apples, [ TR [0 J— 00 No. Ja, Green tips 8 75
' 1 Apple 'Sauce, No. 235 No. 2%, Lge. Gr.'3 7504 60
| g(e"l_ OSZ'd Apricots, No. 1 19002 00 Wax Beans, 2s 13503 76
P : do; Apricots, No. 2 ---—--2 25 Wax Beans, No. 10 —
Parsons 5 dOZ- Apricots, No. 2% 2 2503 50 Green Beans, 2s 16004 76
arson, 0z. Apricots, No. 10 9 00013 50 Green Beans, No. 10 8 25
Parsons, 1 doz., Blueberries, No.2 — 300 Lima Beans, No. 2 GT. 2 00
Blisteriel, Nolopls, B s, Gaeni 5, fogd
erries, No. 2— e id., No
AXLE GREASE Cherries, No. 2% 4 0004 és Beets, No. 2, wh. 1 6002 40
Cherries, No. 10--—--18 0 Beets, No. 2, cut 1 2501 76
Loganbernes No 2 — 3 00 Beets, No. 3, cut 1 4002 10
Peaches, No. 1 -—- 185 Corn, No. 2, St. 11001 35
Peaches, No. 1 Sliced 1 40 Corn, No. 2 Ex-Stan. 1 55
Peaches, No. IR (] Corn, No. 2, Fan 16002 25
peaches, No. 2%, Mich 2 60 Com, No. 2, Fy. glass 3 26
Peaches, 2% Cal. 3 0003 Corn, No. 10 7 25
Peaches, No. 10, Mich 7 75 Hominy, No. 3 I 1501 35
Peaches, No. 10, Cal. 10 50 Okra, No. 2, whole_1 90
Pmeapple 1, slic. 1 6001 76 Okra, No. 2, cut-— 60
Pineapple, No. 2, slic. 2 76 Dehydrated V eg Soup 90
Pineapple, 2, Brk site. 2 26 Dehydrated Potatoes, Ib 45
Pineapple, 2%, sliced 3 50 Mushrooms, Hotels — 38
Pineapple, No. 2, crus. 2 25 Mushrooms, Choice — 48
Pineap., 10, crus. 7 0009 80 Mushrooms, Sur Extra 65
Pears, No. 2 325 Peas, No. 2, E.J. 12601 80
Pears, No. Peas, No. 2, Sift.,
28 1 Ib 490 Plums, No. June - 16002 10
"3 b 6 00 Plums, No. 2Vi Peas, No. 2, Ex. Sift
24, 3 Ib. _ Raspberries No. 2, E.'J. 19002 10
BAKING POWDERS Rhubarb, No. 10 ————6 25 l;eas EX F,\|‘ne 3l‘:rench 32
umpkin, No. 3 ----
Calumet, 4 oz.. doz. 97’ Pumpkin, No. 10 376
Calumet, 8 oz., doz. ? é CANNED FISH. leantos Vi. each 15018
Calumet, 16 oz. ,doz. 12 76 Clam Ch’der, 10V4 oz. 135 Pimentoes, %, each —
Calumet, 5 Ib., doz. 5 0g GClam Ch, No. 3 30003 40 Sw’t Potatoes, No. 2Vi 2 15
Calumet, 10 Ib., doz. %5 Clams Steamed, No. 1 1 75 Saurkraut, No. 3 —--1 80
. C. - Clams, Minced, No. 12 50 Succotash, No. 21 6002 36
K. 20 J »a Finnan_Haddie, 10 oz. | 30 Succotash, No. 2, glass 3 46
K. 25 2 «  Clam Bouillon, 7 0z._ 2 60 Spinach, No. 1 135
K. C.. 61l 700 Chicken Haddie, No. 72 76 Spinach, No. 2 14501 76
ueen Flake, 6 m ke 1 Fish Flakes, small — 1 «& Spinach, No. 3 2 1002 85
ueen Flake. 505, egs 13 Ccod Fish Cake, 10 oz. 1 85 Spinach, No. 10 ----7 25
ueen Flake, 100s, keég 1- Cove Oysters, 5 0z. — 135 Tomatoés, No. 2 1 4001 66
Royal, 10c, [ — 270 Lobsters, No. Vi. Star 4 50 Tomatoes, No. 3 1 8502 25
Royal, 6 0z., doz. — 20 Lobster, No. Vi Star 275 Tomatoes, No. 2, glass 2 85
l;gillgll, 612I 0z., doz— 31 %0 grl:nmp, No 1 wet —1 75 Tomatoes, No. 10— - 6 0
Rumford, 100, doz. — 1 g Sard’ s V OII 125@4 75 CATSUP.
Rumford, 8 oz., doz Sardines, Vi Oh x less 3 75
2 40
Rumford, 12 0z., doz 15 60 Sardines, Vi Smoked 7 00 B-nut, Large--
Rumford;, 5 Ib., doz Sardines, % Mus 37604 76 B-nut, SmaU -
Ryzon, 4 oz., doz. — % 2@ Salmon, Warrens, Vis 2 75 Fra2|ers 14 0z.-
Ryzon, 8 oz, doz. — 7 & Salmon, Warrens. 11b 4 00 Libby, 14 oz
Ryzon, 16 o0z, doz. — 7 52 Salmon. Red Alaska— 2 8  Libby, 0z
Rocket, 16 oz., doz Salmond, Med. Alaska 2 00 Van Camp,
biluin Salmon. Pink Alaska 145 Van Cami)

. 9 Sardines, Im. ea. 10@20 Lilly Valley, pint — 2 95
Jennbng CQTM»*" Pearl Sardines 1m., VI 25  Lilly Valley, i Pint 180
-P-B "Seal Cap 3ardines, Cal’ — 1 7662 10 SAUCE

3 doz. Case (15¢)-—=+ 76  Tuna, Vi, Albocore __ 9 CHILI .
breakfast foods -_Ir_ldﬂ% \\//I| NR%Egr?t ----- 12635 gniger, %6 0z. —
, - nider, 0Z. — .5
Cracked Wheat. 24-2 4 86 Lilly Valley, Vi Pint 2 40

am of Wheat ----
%Eﬁsglury’s Best Cerl ]2 70 CANNED MEAT.

= Bacon, Med. Beechnut 2 70 OYSTER COCKTAIL.
Quaker puffed Rice: § % Bacon Voo Becchnuia R OVSTER OF
Brfst Biscuit 1 90 Bacon, Large, Erie _ 3 00 Snlders 8 07, —coeemm
Quaker Corn Flakes 280 Beef, No. I Corned = 270 Sniders
Ralston P Urin a - * Beef, No. 1, Roast — 2170 CHEESE.
Ralston Branzos - ju Beef, No. M Eagle Sli. 1 30
Ralston Food, large — 3 66 Beef. No. Vi. Qua. sli. 190 Rogquefort oo
Ralston Food, small-- 2 99 Beef, No. 1, Qua. sli. 310 Kraft Small tins
Saxon Wheat Food — 4 86 Beef. No. 1, 'Hnut, sli. 570 Kraft American -
Shred. Wheat Biscuit 4 Beef. No, Vi. Bnut sli. 3 16  Chili, small tin s -—
Post’s Brand Beefsteak & Onions,, I 3 ;5 Pimento, small tins - 140
Oost's Brands. 380 Chili Con Ca., Is 13501 46 Roquefort, small tins 2 25
Grape-Nuts, 24§--—--- 2 75 Deviled Ham, Vis — 220 Camembert, small tins 2 35
Sor?tpueleétesrealloo?lK_ 2 Deviled Ham, VIS — 360 e onsin Fiats ==
Post Toasties. 36s __ 2 85 Hamburg Steak _‘_gf_,__- Wisconsin Dais
Onions, No. 15 y
Post Toasties, 24s — 2 »» EOHEg Eneeft 4 OE bF %040 INonghorn T _
brooms otte eat. Vi Libby
Standard Parlor 231b. 550 Potted Meat, Vi Libby 90 Michigan Full Cream 20
Fancy Parlor, 23 Ib.-- 7 ou gogeg Meat \éi ROS\E} §515 Sap Sago ----r-memmommoeee-
EX Fancy Parlor 25 1b 8 60 otte am en. Vi
Ex. Fey, Parlor 26 Ib 9 00 Vienna Saus., No. Vil36 CHEWING GUM
) Veal Loaf, Medium — 2 30 Adams Black Jack -
A Adams Bloodberry -
Wﬁ{?ﬁ» NNOO 3____ *«Oéﬁ Derby Brands In Glass- Adams Calif. F ruyit-
Ox Tongue, 2 Ib. — -19 60 Adams Chiclets--
BRUSHES Sliced Ox Tongue, Vi 460 Adams Sen Sen--
Scrub Calf Tongue, No. 1— 6 46 Adams Yucatan
Solid Back, 8 in .------ 150 Lamb Tongue, Wh. Is 6 00 Beeman’s Pepsin -»»
Solid Back. 1 Un — 175 Lamb Tongue, sm. sli. 225 Beechnut --1S
Pointed Binds------------ 1M tunclﬁ _Fongue '\l‘\lo 1 6% JDoublezmmt-- -Sg
Stove 110 Lunc ongue, No uicy Fruit - -r 53“
Deviled Ham, V i--—-
Vleenna Sausage sm. 1 80 gpgarmlnt Wn IEP/
Vienna Sausage, Lge 2 90 Spic- Spans Mxd" F avors 65
Sliced Beef, «mail 18 Wrigley’s P-K
Boneless Plgs Feet, pL 315 Zzeno
Boneless Plgs Feet, qt 5 50
. Sandwich Spread, 225 CHOCOLATE.
BUTTER COLOR Baker, Caracas, Vis — 35
Dandelion, 25c size — 2 85 Baked Beans. Baker, Caracas, V045 — 33
Nedrow, 3 o0z., doz. 25J Beechnut, 16 0z. Baker, Premium, %s — 35
Campbells ~-115 Baker, Premium, V4s — 33
CANDLES Climatic Gem, 18 oz. 90 Baker, Premium; %8 -- 32
Electric L| ht 40 Ibs. 121 Fremont, No. 2 16 ﬂgrrgﬁgg,’ss grrgml'b‘m s 35
';Lljr?f?|er1re 128 §2:ﬂ§’r '\l{l%. Runkle, Premium,  %s_ 34
paraffine Van Camp, Small 00 Runkle Premium, - 37
W Icking Van Camp, Med. .... 180 Vienna Sweat, 24« — 175
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COCOA
Baker’s V. is--—

Droste’s Dutch
Droste’s Dutch, Ib.
Droste’s Dutch, Ib
Vis -
Vis

Herroys,
Hersheys
Huyler
Lowney,
Lowneys
Lowney,
Lowney, 6 Ib.
Van outen,
Van Houten,

COCOANUT
Vis, 5 Ib. case Dunham 50
Vias, 5 Ib.
Vis &

, barrels -----eeeeeeee 19
96 2 oz. pkgs., per case 8 00
48 4 o0z. pkgs., per case 7 00

CLOTHES LINE

180
200
2

15Vi
21Vi©24
Maracaibo - — "4
Mexican ---- -jb

Java and Mocha
Bogota .
Peaberry 24

McLaughlin’s XXXX
McLaughlin's XXXX pack-
age coffee is sold to retail-

ers only. Mall all orders
direct to W. F. McLaugh-
lin & Co., Chicago.

Coffee Extracts

Frank sp50 kgs 25
Hummel’s 60 1 Ib. — 09Vi

CONDENSED MILK

Eagle. 4 doz.
Leader, 4 doz.

MILK COMPOUND
Hebe, Tall, 4 doz.
Hebe, Bab)ll_, 8 doz.
Carolene, Tall, 4 doz.
Carolene, Baby-— — 335

EVAPORATED MILK

Carnation. Tall, 4 doz. 4 50
Carnation, Baby, dz
Every IIDDay 5 bII
ver a a
Gosh)en 1Ya ---y
Goshen,

370

Gallon

Oatman’s

Dundee,

Silver Cow, Baby —

Van Camp, Tall -------4 50
Van Camp, Baby-—-- 3 30
White House, Tall — 4 25
W hite House, Baby _ 4 00

CIGARS
Worden Grocer Co. Brands
Harvester Line.

Kiddies, 100s --------
Record Breakers, 60s 76 00
Delmontco, 608§---------
Panatella, 50s — -— 76 00
Perfecto, 505 — 95 00
V\}chure - 95 00
Idorfs ds 110 00
The La Azora Line.
Agreements, 60s------ 68 00
Washington, 50s — 75 00
Biltmore, 50s, wood 95 00

Sanchez ft Haya Line
Clear Havana Ci ars made

in Tampa.
Specials, 50s — -— 76 00
D|plomat|cs 50s — 95 00
Bishops, 60 116 00
Rosa, 60s
Victoria Tins
National, 60s --

Original Queens 60s 160 00
Worden Special. 25s 185 00

W ebster Cigar Co.
Plaza, 60s, W ood__ 95 00
Coronado, 60s, Tin — 95 00
Belmont, 50s, Wood 110 00
St. Reges 60s, Wood 125 00
Vanderbilt. 25s, Wd 140 00
Ambassador, 25s, W 170 00

Ignacia Haya
Extra Fancy Clear Havana
Made in"Tampa, Fla

115 00

Delicades, 50a
Queens, 255 180 00
Perfecto. 265 186 00

Starlight Bros.

La Rose De Paris Line
Coquettes, 50s 65 00

Caballeros, 60s-- 70 00
Rouse, 60's ——116 00
Peninsular CTub, 25s 150 00
Chicos, 25s - .150 0

Palmas, 255_— 175 00
Perfectos, 255_ -—195 00

Roronthas Bros.

R._B. Londres. 60s,

Tissue W rapped__ 68 00
R. B. Invincible. 50s:

Foil W rapped___ 70 00

Union Made Brands
RI Overture, 50s. foil 75 00
Ology, 50s 58 00

Our Nickel Brands
New Currency, 100s__ 36 00
Lioba, 100s 35 00
Eventual, 5153 35 00

a Yebana, 255-————- 37 60

New Pantella 100__ 37 50
~ Cheroots

Old Virginia, 100s 23 50
Stogies

Home Run, 50. Tin 18 60

Havana Gem, 100 wd 26 00

CIGARETTES.
One Eleven, 20, Plain 5 50

Beechnut, 20, Plain — 6 00
Home Run, 20, Plain 6 00
Yankee Girl, 20, Plain 6 00
Sunshlne 20 Plain — 6 00
Red B 0 Plain, — 6 00
Stroller 203 Plain’ 6 00
Nebo, _Plain 00
Camels 20, Plain-—

Relu, ain _--------7 80
Lucky Stnke 20s — 6 80
Sweet Caporal, 20, pi. 720
W indsor Castle Fag 20 8 00
Chesterfield, 10 & 20 7 20
Piedmont, 10 & 20, Pi._7 20
Spur, 20, Plain --------- 720
Sweet Tips, 20, Plain 7 60
Idle Hour, 20, Plain — 7 50
Omar, 20, Plain — — 9 20
Falks Havana, 20, Pl. 9 75
Richm’d S Cut, 20, pi. 10 00
Rlchm’d 1 Cut, ck. 10 00
Fatima, 20, Plain — 9 2
Helmar. 20, Plain — 10 60
English Ovals, 20 PL 10 60
Turkish Trop.r 10 ck 11 60
London Life, 10, cork 11 60
Helmar, 10, Plain — 11 60
Herbert Tarryton, 20 12 26
Egyptian Str., 10 ck. 12 00

Murad, 20, Plain - 15 60
Murad, 10, Plain — 16 00
Murad, 10, cork or pi. 16 00

Murad, 20 cork or pi. 16 00
Luxurﬁ 0, cork 16 00
Melachrino, No 9, 10,
cork or plain — -16 oo
Melachrino, No. 9, )
cork or plain — 1$ u
Melach’o, No. 9, 10,St 16 50

Melach’o, No. 9, 20, St 16 60

%atu(ral,fflONandmono 16 00
arkaroff, No.
&k "% 2% g oo
Pall Mall Rd., 20, pi. 17 00
Benson ft Hed es, 10 20 00
Rameses 10, P am —

Milo V|0Iet 10, Gold 20 BH
Deltde 10 --—--

ex, 10 -- --

Philips Morris, 10 — 20 00
Brening Own, 10 PI1. 28 00
Ambassador, — 3# w
Benson & He dges

Tuberettes-----—--—--—-- 65 0o

CIGARETTE PAPERS.
Riz La Croix, Wh., dz. 42
Riz La W heat Br., 100 7 60
Riz Tam Tam, 2 dz for 87
Zig Zag, per 100 — 7 25

TOBACCO—FINE CUT.
Liggett & Myers Brands

Hiawatha, 10c¢, do®— 96
Hiawatha, 16 0z., da. 12 00
Red Bell, 10c, doz— 96

Red Bell. 35c, doz.— 3 60
75c Pails dz. 7 40
SterImgB, 10c, doz. — 96
Sweet urley, 10c dz. 96
Sweet Burley, 5c foil 4 26
Swt. Burley, 95¢c Dru. 9 45
Sweet Cuba, 10c, dz. 96
Sweet Cuba, 45c, doz.
Sweet Cuba,

Sweet Orange 10c, dz 96

Scotten Dillon ft Co. Brand

Dan Patch, 10c, doz._ 90
Dan Patch, 16 oz., dz. 7 60
OlJlbwa, 10c, doz. — 96
Ojibwa, 8 o0z, doz— 3 85
Ojibwa, 95c, A0z, 8 50
Ojibwa, 90c, doz. —— 8 00
Sweet Mist, 10c, do®. 96
Uncle Daniel, 10¢, doz. 98
Uncle Daniel, 16 o®. 10 20
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J. J. Bagley ft Co. Brands.

Mayflower, 16 oz., du. 16 00
P. Lorrllard Brands.
Pioneer, 10c, doz. — 96
Tiger, 10c, doz. -— 96
Tiger, 50c, doz. —---4 80
Weyman Bruton Co. Brand

Right Cut, 10c. doz.
W-B Cut, 10c, doz. __ 95

PLUG TOBACCO.
American Tobacco Co.
Brands.

Amer. Navy, 10c, do*. 96
Amer. Navy, per ping 84
Jolly Tar, 34, per plug |b
Gold Rope, 10c, doz. 9
Boot jack, 15c, doz. 1 44
Piper Heidsieck, 10c 96
Piper Heidsieck, 20c_ 1 92
Spear Head, 10c cuts = 96
Spear Head, per plug 64
Square Deal, per plu g 64
Standard Navy, 8 F 64
Town Talk, per pug 66
Liggett ft Myers Brands.
Cllpper per plug — 68
Druanond Nat L. 15c 1 44
Honey Dip Twist, 10c 96
Granger Twist, 10¢, dz. 96
Horsé Shoe, per plug 74
J. T. Brigh t, per plug 56
J. T. Smooth plug- 24
J. T. R. and R., plug 24
King Pin, plug — 32
King Pin, Oc cuts ea 08
Masterplece per plug 41
Picnic Twist, 10c, doz. 96
Pure Grape, 10c, doz. 9
Sspark Plug per case 1 92
tar, per plug -

Uncle
Scotton, D|Ilon & Co.
'Bral d

Bracer, per plug 38
Cream De Menthe T10c %6
Peachey, per plug------ 64
Stronghold per plug- 64
Yankee Girl, per plug 66

P. Lorrllard Brands.
Climax, 10c tins, do®. 96
Climax _Smooth, plug 72
Climax Thick, per plug 72
Red Cross, 10c cuts— 96

Red Cress, per plug 48

R. J. Reynolds Tobacco Co.
Brands.

Apple, 5 Ib. Butt, Ib. 72
Caramel Twist, per Ib. 89

Gravely Superlor 10c %>
Humbug, per Ib .- 128
Kismet, per Ib. --1 05
L|berty Bell, per Ib. 65
Maritana, 15¢ Foil, dz. 1 44
Mickey TW|st per Ib. 72

John J. Bagley & Co
Brands.

Maple Dip, per plug— 66
SMOKING TOBACCO.
American Tobacco Co.

Brands.

Banner, L. C., 10c, dz. 96
Banner, L. C, 40c, dz. g 84

Blue Boar, 25c Foil 2 28
Blue Boar, 30c Vac tin 2 76
Bob White, gran., 10c 96
Bull Durham, 10c, dz. 96
Drum, Gran., 10c, dz. 96
Five Bros, 10c, doz. 96
Giant, L. C,, c, dz. 96
Giant, L. C, 30c, dz. 2 88
Giant, L. C. Pails, dz 6 84
Garrick, 30c Foil, dz. 2 70
Imperial Cube Cut, 30c 2 88
Lucke/ Strike, R. Cut 1 68
Myrte Navy Plug Cut 96

Myrtle Navy, 15c Po. 1 44
Navy, G. & A. 10c — 96
Nigger Haijr, 10c, doz. 96
Nigger Hair, Pails, dz 8 40
N|gger Head, P. C'10c 96
Old "English, C. C. 16c 1 62
Peerless, L. C., I0d. 96
Peerless, L. C, 35c dz. 3 36
Peerless, L. C. Pails 7 44
Rob Roy, L. C. 10c 96
Rob Roy, L. C. 40c 3 84
Rob Rok;], L. C, pails 8 40
Sweet aple Scrap, 96
Soldier Boy, L. C., 10c _ 96
Soldier Boy, L. C., pail 7 32
Tuxedo, Gran. 15¢ foil 1 44
Tuxedo, Gran., 17c, ds 1
Tuxedo, Gran. Cut

plugs, 8 o0z. tins — 6 72
Yale Mix., 15 vac. tin 1 44
Liggett ft Meyers Brands.
Briar Pipe, doz. ---- 96
Cuban Star, L. C., 96
Cuban Star, Palls, dZ 6 90
Corn Cake, Gran. 6¢c *8
Corn Cake, Gran., 10c 96
Corn Cake, Gran., 25c 2 40
Corn Cake, Gran., 60c 4 80
Duke’s Mixture, 10c— 96
Glad Hand, L. C. 10c 96
Growler, L. C., 10c— _ 96
Growler, L. C., 26c— 2 60
Growler, L. C., 60c— 6 00
La Turka, Plug C. 16c 1 44

Noon Hour, L. C., 10c 96

0. U, Gr. Cut P., 100 9%
0. U. C. P., 90c Jars 9 00
Pilot, Long Cut, 26c 2 60
Plow Boy, 10c, doz. 96
Plow Boy, 70c Pails 7 40
Summertime, 10c, doz. 96
Summertime, 30c, dz. 2 90
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Summertime, 65¢c Pails 6 50
Sweet Ti TOB 10c, da 96
Velvet, Cut Plug, 10c 9%
Velvet, Cut Plug, tins 1 5s
Velvet, Cut Plug, 8 0oz. 6 12

Velvet, C. PIl,, 16 oz. 15 84
Yum Yum, 10c, doz. 96
Yum Yum, 70c pails 6 80

P. Lorlllard’s Brands.

Beechnut Scrag, doz. 96
Buzz, L. C., 10c, doz. 96
Buzz, L. C., 35c, doz. 3 30
Buzz, L. C., 80c, doz. 7 90
Chips, P. C, 10c, doz. 96
Honest Scrap, doz. — 96
Open Book Scrap, dz. 9%
Stag, Cut P., 10c, doz. 96
Union Leader, 10c tin 96
Union Leader, 50c tin 4 80
Union Leader, $1 tin 9 60

Union Leader, 10c, dz. 9
Union Leader, 15c, dz.
War Path, 35c, doz.

Scotten Dillon Co. Brands

Dan Patch, 100, doz. 96
Dillon’s Mixture, 10c 96
G. O. P., 35c, doz. __ 300
G. O. P., 10c, doz. 96
Loredo, 10c, doz. — 96
Peachy, Do. Cut. 10c 96

p, .16 oz.' pails 7 40
ankee Girl Scrap, 10c 96

0

inkerton Tobacco Co.
Brands.

American Star, 10c, dz 96
Big 9, Clip., 10c, doz.

Buck Shoe Scrap, 10c 96
Pinkerton, 30c, doz. — 2 40
Pay Car Scrap. 10c, dz 96
Pinch Hit Scrap, 10c 9
Red Man Scrap, doz. 96

Red Horse Scrap, doz. 96
J. J. Bagley & Co. Brands.
Broadleaf, 10c -—-.~ 96
Buckingham, 10c, doz. 96
Buckingham, 15c tins 44
Gold Shore, 15c, doz.
Hazel Nut, 10c, doz.
Kleeko, 25c, doz. —
Old Colony, PI. C. 17c
Old Crop,” 50c, doz. —
Red Band, Scrap, 10c
Sweet Tips, 15c, doz.
Wild FEruit, 10c, doz.
Wild Fruit, 15c. doz. 1 44
Independent Snuff Co.
Brands.

New Factory, 5¢c, doz. _ 48
New Factory Pails, dz 7 60
Schmidt Bros. Brands
Fight Bros., 10c, doz. 9

Eiight Bros., Pails, dz. 8 40
R. J. ReynoldsdTobacco Co.

Brands.

George Washington,

10c, doz. 96
Old Rover, 710c, doz. 9
Our Advertiser, 10c, 96
Prince Albert, 10c, dz. 9
Prince Albert, 17c, dz. 1 53
Prince Albert, 8 oz.

tins, without pipes _ 6 72
Prince Albert, 8 oz.

and Pipes, doz._8 88
Prince Albert, 16 o0z. 12 96
Stud, Gran. 5c, doz. 3
Whale, 16 0z., doz. — 4 80

Block Bros. Tobacco Co.
Mail Pouch, 10c, doz. 9
Falk Tobacco Co., Brands.

American Mixture, 35¢c 3 30
Arcadia Mixture, 25c 2 40
Champagne Sparklets,2 -

30c, doz.
Champaagne SparkTets,
90c, doz.

8 10
Personal Mixture -——- 6 60
Perique, 25c, per dob. 2 25
Serene Mixture. 16c dz 1 60

Serene Mixture, 8 o0z. 7 60
Serene Mixture. 16 oz 14 70
Tareyton Lundon Mix-

ture, c.. doz. 4 00
Vintage Blend. 25c dz. 2 30
Vintage Blend, 80 tins 7 50
Vintage Blend.

tins, doz. 1470

Superba Tobacco Co.
nds.

Sammy Boy Scrap, dz 96
Cigar Clippings
Havana Blossom, 10c 96
Havana Blossom, 40c 3 95
Knickerbocker, 6 oz. 3 00
Lieberman, 10c, doz. 96
. 0. W, 6 oz, doz. 300
Royal Major, 10c, doz. 96
Royal Major, 6 0z., dz. 3 00
Royal Major, 14 oz. dz 7 20

Larus & Bro. Co.’s Brands.
Edgeworth Ready Rub-
bed, 17¢ T in §--—--—-- 1
Edgeworth Ready Rub-
bed, 8 oz. tins, doz. 7 00
Edgeworth Ready Rub-
bed, 16 oz. tins, dz. 14 50
Edg]ewprth Sliced Plug,
I7c tins, doz. -------—- 162
Edgeworth Sliced Plug.
3

35c tins, doz.-——- 66

United States Tobacco Co.
Brands.

Central Union, 15c, dz. 1 44
ag, 15c Tins, doz. 1 44
Sh_ag, 15c Papers, doz. 1 44
Dill's Best, 16c, doz. 1 52
Dili’s Best Gran., 16¢c 1 52
Dill’s Best, 17c Tins 1 52
Snuff.
Copenhaé;en, 10c, roll 64
seal landening, 10c 64
Seal Goteborg, 10c, roll 64
Seal Swe. Rapee, 10c
Seal Norkopping, 10c 64

Seal Norkopping, 1 1b. 86
CONFECTIONERY

Stick Candy Palls
Standard = ----------emmeeeee-
Jumbo Wrag{)_ed -—---- 16
Pure Sugar Stick, 600’s 4 20

Mixed Candy Pails
Kindergarten —------------ 17
Leader 14
X. L. O, 13
French Créams-——— 16
Cameo 18
Grocers H

Fancy Chocolates.

51b. Boxes
Bittersweets, Ass’ted 175
Choc Marshmallow Dp 1 55
Milk Chocolate A A— 1 90
Nibble Sticks -------2 00

Primrose Choc. ------- 120
No. 12 Choc. 1 60
Chocolate Nut Ro - 180
Gum Drops Palls
Anise 17
Orange Gum §-—————17
Butterscotch Jellies _ 18
Favorite 20
STl o] GE——— 18
Lozenges. Pails
A. A. Pep. Lozenges 15

A. A. Pink Lozenges 15

A. Choc. Lozenges 16

to Hearts

ted Milk Lozenges 20
Hard Goods.

Lemon Drops
O. F. Horehound Dps g

zz>

Pails

Anise Squares
Peanut Squares=——-—-18
Horehound Tablets — 18

Pop Corn Goods.
Cracker Jack, Prize 3 90
Checkers, Prize ___ 390

Cough Drops

Boxes
130
1 50

Package Goods
Creamery Marshmallows
4 oz. pkg, 12s, cart. 95
4 oz. gkg. 48s. case 3 75
. Specialties.
Arcadian _Bon Bons
Walnut Fudge
Pineapple Fudge --

Putnam’s
Smith Bros.

Italian Bon Bons --- 8
National Cream Mints 28
Silver King M. Mallows 30
CRISCO
36s, 24s and 12s.
Less than 5 case — 20
Five cases -- -1914

Ten cases--- -19
Twenty-five cases — 18%
6s and 4s.

Less than 5 cases — 19%
Five cases 18%
Ten cases - 18%
25 cases 18

COUPON BOOKS
50 Economic grade — 2 50
100 Economic grade — 4 50
500 Economic grade 20 00
1,000 Economic grade 37 50
W here

1,000 "books are
ordered at a time, special-
ly print front cover s
urnished without charge.
CREAM OF TARTAR
6 Ib. boxes -----------m-ee- 40

DRIED FRUITS

A_OOI«*"

Evap'd Choice, blk.--— 20
Apricots,
Evaporated, Choice __30

Evaporated, Fancy

Citron
10 Ib. box -——- 40

Currants
Package, 15 0z. ---——---18
Boxes.” Bulk, per Ib. — 17

Peaches
Evap. Fancy, Unpeeled 21

Lemon, American--

Orange, American
Raisins
Seeded, bulk ---------—-
Seeded, 15 oz. pkg. — 18%
Sultana Seedless = -—— 18
Seedless, 1 Ib. pkg. — 24
California Prunes
90-100 25 Ib. boxes _gll%
80-90 25 Ib. boxes —@12
70-80 25 Ib. boxes —@14
60-70 25 Ib. boxes —@15
50-60 25 Ib. boxes ,@15%
40-50 25 Ib. boxes —@18
30-40 35 Ib. boxes __ @20

MICHIGAN TRADESMAN

FARINACEOUS GOODS

Beans
Med. Hand Picked __ 07%

Cal. Limas -----------emn 0

Brown, Swedish -"8%

Red Kidney --------mmme 08%
Farina

25 1 Ib. packages 320

Bulk, per 100 Ibs.-—- 06%

Hominy
Pearl. 100 Ib. sack __ 525
Macaroni

Domestic, 20 Ib. box07%
Domestic, broken bbls.
Golden Age. 2 doz. — 175
Fould’s, doz., 8 o0z. 180
Pearl Barle
Chester ---- ----4 80
Scotch, Ib. 06%
Split, b, - 09
. Sago
East India 06%

Tapioca
Pearl. 100 Ib. sacks — 06%
Minute, 8 o0z., 3 doz. 4 06
Dromedary Instant — 3 50

FISHING TACKLE
Cotton Lines

No. 2, 15 feet__ 11

No. 3, 15 feet 160

No. 4, 15 feet 180

No. 5, 15 feet 195

No. 6, 15 feet 2 10
Linen Lines

Small, per 100 yards 6 65

Medium, per 100 yards 7 25
Large, per 100 yards 9 00
Floats

FRUIT JARS
Mason, pts., per gross 7 35
Mason, qts., pr gross 8 60
Mason, % gal., gross 11 70
Ideal Glass Top, pts. 8 90

Ideal Glass Top, qts. 10 70
Ideal Glass Top, %
gallon 13 80
GELATINE
Cox’s 1 doz., large — 1 90
Cox’s 1

doz., small — 125
Jello-O, 3 doz. 3
Knox’s Sparkling, doz. 2 25

K6%x's Acidu'd, doz.
Minute, 3 doz. . 4 05
Nelson's 1
Oxford 76
Plymouth,” White -——- 155
Waukesha 13
GRANULATEDLYE.
W anders.

Single cases 5
2% ~cases 5
5% cases 4
10 cases 4
% cases, 24 tocase- 2

CHLORINATED LIME.

Single cases, case-——-
2% cases, case --
5% cases, case
10 cases, case
% case, 25 cans to

case, case 2 35

HIDES AND PELTS

No. %%. per gross de. g(s)g Hides

0. 2, per gross, woo

No. 2%, per gro. wood 7 50 g:ggﬂ: Ng: % Og
. Hooks—Kirby Cured, No. 1 ————=07%

Size 1-12. per 1.000°__ 1 05 Cured, No. 2 06%

Size 1-0, per 1000 — 1 20 Calfskin, green. No. 1 11

Size 2-0. per 1.000 —1 45 Calfskin, green, No. 2 09%

Size 3-0, per 1.000 ,, 1 65 Calfskin, cured. No. 1 12

Size 4-0, per 1.000 210 Calfskin, cured, No. 2 10%

Size 5-0, per 1.000 — 2 45 Horse, No. 1 3 0o

Sinkers Horse, No. 2 2 00

No. 1, per gross 65 Pelts

No. 2, per gross-——3 Wool 50@1 00

No. 3, per gross 199mbs 50@1 00

No. 4, per gross 120 Shearlings 10@ 25

No. 5, = pergross 1 60 Tallow

No. 6, pergross 2 00 Prime

No. 7, pergross 2 60 No. 1 ————— 4

No. 8, pergross 3 75 No 2 —— %3

No. %O pergross 87520 : ~—wool
0. 10, pergross__ Unwashed, medium @25

FLAVORING EXTRACTS  Unwashed, rejects _ 818

Jennings Fine 25
P_lyre Valnllla
puurreperﬂeerisosn HORSE RADISH
Per Doz.

7 Dram 135 Per doz., 7o0z.

%%O Ounce %;g

2% g"ucnec—e 3 00 JELLY AND PRESERVES
X -

2% Ounce 32 pure, 30 Ib. pails — 260

8 Ounce 850 Pure, 7 oz. Assi., doz. 135

7 Dram, Assoried _ 1 35 Pure, 15 oz. Asst., doz. 2 00

1% Ounce, Assorted— 175 Buckeye, 22 oz, 2 doz. 4 25

van Duzer O. B.,” 15 oz., per doz. 2 40

Vanilla, Lemon, Almond,

Strawberry, Raspberry, JELLY GLASSES

Pineapple, Peach, range,

Peppermint & Wintergreen oz., per doz.

1 ounce in cartons_2 00

2 ounce in cartons — 3 50

4 ounce in cartons_6 75 MATCHES.

8 ounce 13 20 .

Pints 26 40 Blue Ribbon, 144 box. 7 55
uarts 51 00  Searchlight, 144 box. 8 00
allons, "each 16 00 Safe Home, 144 boxes 8 00

Old Pal. 144 boxes — 8 00

FLOUR AND FEED
Valley City Milling Co.
Lily V\/Vhits,y% Paper
sack
IC_arr\]/eslf quesen,_ 24% 8 40
ight Loa rin

\%Iheat, 24%% _E_______g 20
Roller Champion, 24% 8 00
Snow Flake, 24%s — 6 90
Graham 25 Ib. per cwt 3 40
Golden Granulated Meal,
25 Ibs., per cwt., N 250
Rowena Pancake Com-
pound, 5 Ib. sack — 4 20
Buckwheat Compound,

5 Ib. sack —-----mmmmmmm- 4 20

W atson HEQ« tni  Milling
New Perfection, %s_ 8 00
Meal

Gr. Grain M.

Bolted 225
Golden Granulated —2 45
Wheat
No. Red 12
No. W hite 122
Oats

Carlots

Less than Carlots
Corn

[oF: 1 [1] (- TR —— 64

Less than Carlots -—- i2
Hay

Carlots 20 00

Less than Carlots — 24 00
Food

Street Car Feed — 28 00

No. 1 Corn & Oat Fd 28 00
Cracked Corn 8 00
Coarse Corn Meal — 28 00

Red Stick, 720 lc bxs 5 50
Red Stick, 144 bxs — 575

Safety Matches.

Red Top, 5 gro. case
Sociable, per gro.-——-

MINCE MEAT.

None Such, 3 doz. —
uaker, 3 doz. case —

litches, 3 doz. case

Libby Kegs, Wet, th.
MOLASSES.
New Orleans

Fancy Open Kettle — 60
Choice - 48
Good -
Fair -
Stock

Half barrels 5c extra

Molasses in Cans.

Red Hen, , 2 ' 2 6
Red Hen, 24 2% Ib. 3 25
Red Hen . 5 Ib. 300
Red Hen, 6, 10 Ib. 29
Ginger Cake, 24, 2 Ib. 3 00
Ginger Cake, 24, 2% Ib. 3 75
Ginger Cake, 12, 5 1b. 3 75
Gmger Cake, 6, 10 Ib. 3 50
0. L. Spec., 24, 2% 5 50
O. & L. Spec.. 12, 51b. 5 25
O S L. Spec.. 6, 1n It» 5 00
Duffs, 24, 2%, Plain 525
Dove, 36, 2 Ib. L. 6 60
Dove, 24, 2% Ib Wh. L 6 30
Dove, , 5 1b. Blue L 470
Dove, 6, 10 Ib. Blue L 4 45
Palmetto. 24. 2% Ib- 4 60

NUTS.
Whole
Almonds. Terregona— 22
Brazil, Large --——-—14
Fancy mixed -- 21
Flberts, Sicily -
Peanuts, Virginia raw 09
Peanuts. Vir. roasted 11
Peanuts, Jumbo raw 10
Peanuts, Jumbo, rstd 13
Pecans, 3 star 22
Pecans, Jumbo —— 80
W alnuts, Grenoble — 34
W alnuts, Sorento-—- 35
Salted Peanuts
Fancy, No. 1 --------mm-
Jumbo 21
Shelled
Almonds 60
Peanuts, Spanish,
125 |b. bags 08%
Filberts 0
Pecans 80
W alnuts 75
OLIVES.
Bulk, 2 gal. keg -——--
Bulk, 3 gal. keg -— 4 50
Bulk, 5 gal. keg --—-— 7 00
uart, jars, dozen —
4% oz. Jar, plain, dz. 135
5% oz. Jar, pi., doz. 160
10 oz. Jar, plain, doz. 2 35
16% oz. Jar, Pi. doz. 3 50
3% oz. Jar., stuffed. 145
8 oz. Jar. Stu., doz. 2 40
9 oz. Jar, Stuffed, doz. 3 50
12 oz. Jar, Stuffed, dz 4 50
PEANUT BUTTER.
Bel Car-Mo_ Brand
8 0z, 2 doz. in case 2 45
24 1 lb. pails -----mmmmme 425
12 2 Ib. pails 4 10
5 Ib. pails, 6 in crate 4 65
25 Ib. pails 13%

50 Ib. ‘tins 12%

PETROLEUM PRODUCTS
Iron Barrels

Perfection Kerosine ,12.4
Red Crown Gasoline.
Tank Wagon ---------- 22.1

Gas Machine Gasoline 40.2
V. M. & 1’ Naphtha26.2
Capitol C&/Iinder - .2
Atlantic ed” Engine 23.
Winter Black 137

. Iron  Barrels.
Medium Light --
Medium heavy
Heavy
Extra heavy--

Transmission -—-----57.2

Finol. 4 oz. cans, doz. 1.65

Finol, 8 oz. cans, doz. 2.25
ZRRGS

Semdac, 12 pt. cans 3 20

Semdac, 12 81. cans 4 60
PICKLES

Medium Sour
Barrel, 1.200 count — 13 00

Half bbls., 600 count 7 50

10 gallon kegs - 5 50

30 1 Wee2t4o%malll 33 00
allon,

15 ggallon, 2000 17 50
10 gallon, 800 — 1275
Dill Pickles.

800 Size, 15 gal. __1000

PIPES
Cob, 3 doz. in bx 1 00@1 20
PLAYING CARDS

POTASH

Babbitt’s 2 doz.
FRESH MEATS.
Beef. X

Top Steers and Heifers 14

Good Steers and Heifers 13

Med. Steers & Heifers 11

Com. Steers & Heifers 10

Cows.
Top -- u
Good  -------- - j®
Medium
Common ----

37
Veal
eal 1
B
Medi
edium ) it )
Good
i 29
Medium 58
Mutton
Good — 20

Shoulders
Hams

Spareribs
eck bonés 05
PROVISIONS
Barreled Pork
Clear Back__ 23 00@24 00
Short Cut Cléar 22 00@23 00
Clear Family 27 00@28 00

Or?/ Salt Meat»
S P Bellies — 14 00@17 00

t_ard

80 Ib. tubs__advance %
Pure in tierces 13@13%
Compound Lard 14 14%

Ib. tubs___advance %
tubs___advance %
b. pails__advance %
b. pails__advance %
b. pails__advance 1
b. pails__advance 1

Sausages

Tongque 11
Headcheese

Smoked Meats
14-16,
16-8, Ib.
dried beef

Hams,
Hams,
Ham,

IS3

28 @32

sets @39
Califorita Hams @17
i hnil Boiled

Hams 30 32
Boiled Hams — 45 @49
Minced Hams_ 14
Bacon 2

Beef
24 00@26 00

Boneless __

Rump, new __ 25 00@26 00
Mince Meat

Condensed No. 1 car. 2 00

Condensed Bakers brick 31

Moist in glass - 8 00
Pig’'s Feet

% bbls 215

bbls., Ibs 4 00

% bbls. --------e- 7 00

1 bbl. 14 15

Tripe

Kits, 15 lbs. — 90

% bbls., 40 Ibs. 160

% bbls., 80 Ibs. 3 00
Casings

Hogs, per Ib [ @42

} rgund set_ 14@26
Reef. middles, sef-- 25@30
Sheep, a skein 1 75@2 00

Uncolored Oleomargarine

Solid Dairy = ----—-- N
Countrv Rolls 22@24
Gem Nut 22
RICE

Fancy Head 09
Blue” Rose —— 06
Broken

ROLLED OATS
Steel Cut, 100 Ib. sks. 3 25
Monarch, 90 Ib. sacks 2 60
Silver Flake, 10 Fam. %38

uaker, 18 Regular
uaker, 12s Family — 2 65
Mothers, 10s, Family _ 2 80
Silver Flake, 18 Keg. 1 45
Silver Flake, 10 Fam. 1 80

SALAD DRESSING

Durkee’s large, 1 doz. 6 75
Durkee’s med., 2 doz. 7 35
Durkee’s Picnic, 2 dz. 3 35
Snider's large, 1 <ioz. 3 50
Snider» small 2 doz. 2 35
SALERATUS
Arm and Hammer —
SAL SODA
Granulated, bbls. -----
Granulated, 100 Ibs cs
Jdaiiulate<| 2% 11
packages ----------et 60
COD FISH.
Middles  ----somm = cmmomooeeen 16%
Tablets. 1 Ib. Pure — 22
Tablets, % Ib. Pure.

24
Porter House, 1 Ib. Tab. 19
Whole Cod 1

Holland Herring

Standards, kegs ---------- 90
Herring
K K K K, Norway — 20 00
8 Ib. pails -- -1 40
Cut Lunch -- - 99
Boned. 10 Ib. boxes — 15
Lake Herring
% bbl., 100 Ibs.-------- 6 35

Mackerel
Tubs, 50 Ib. fancy fat 13 75
Tubs, 60 count 6 90

White Fish
Med. Fancy, 100 Ib| — 13 00
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Butter Salt, 280 Ib bbl.
Baker Salt. 280 Ib. bbl

SHOE BLACKENING.
t doz 13
E. Z.'Combination, dle 35

STOVE POLISH.

Black Silk Liquid, dz.
Black Silk Paste, doz.
Enamaline Paste, doz.
Enamaline Liquid, dz.
. Liquid, per doz.
Radium, per doz.
Rising Sun,per
654 Stove Enamel,

1
1
1
1
8!

SOAP.
Am. Family, 100

20 Mule Borax. 100 bx 7 55%

Fairbank Tar,

liams Barber Bar
liams Mug, per doz. 48

6 o
Ivory Soap Flks

51
. & G. White Naptha 5 25
100 No. 11 cakes 5 25
Star Nap, Pwdr.,
Star Nap. Pwdr., 24s _ 4 85
Tradesman Brand.
Black Hawk, one box 4 50

. Box contains 72 cakes. It
is a most remarkable dirt
and grease remover, with-
out Injury to the skin.

80 can cases, 94.80 per case

WASHING POWDERS.
Bon Ami Pd, 3 dz. bx 376

Grandma, 100, 5¢

La France Laun, 4 dz.
Luster Box,
Miracle Cm, 4 oz. 3 dz.
Miracle C., 16 oz., 1 dz.
Old Dutch Clean. 4 dz. 4 76

ueen Ann, 60 oz. — 2 40
inso, 100 0z. 6 40
Rub No More, 100, 10

0z. 4 00
Rub No More, 60, 4 0z. 3 45
Rub No More, 18 Lg. 4 50
Spotless Cleanser, 48,

20 oz 4

0z. 0
Sani Flush, T doz._2 25
31

Sapolio, 3 doz. --—--— 5
Soapine, 100, 12 oz. _ 6 40
Snowboy, 100, 10 oz.” 4 00

Snowboy, 24 Large — 4 70
Speedee, 3 doz. 720

Sunbrite, 72 doz.—-4 00
Wyandotte, 48 6 60
SPICES.
~ Whole Spices.
Allspice, Jamaica — @12
Cloves, Zanzibar ___ @42
Cassia, Canton ----————-- %16
Cassia, 5c pkg., doz. @40
Ginger, African -— @15
Ginger, Cochin - - @22

Mace, Penang -
Mixed, No. 1
Mixed, 5c kgs., d
Nutmegs, 70-80 -
Nutmegs, 105-11
Pepper, Black -———-- @15
Pure Ground In Bulk
Allspice, Jam aica___ @15
Cloves, Zanzibar —_ @55
Cassia, Canton --——- 25
Ginger, African 22
Mustard 31
Mace, Penang --—-——-—-- 75
Nutmegs 32
Pepper, BTaCK - 20
Pepper, White 29
Pepper, Cayenne ---—-—-- 32
Paprika, Spanish — 42
Seasoning
Chili Powder, 15¢c—-1 35
Celery Salt, 3 0z.---- 95
Sage, 2 oz. 920
Onion Salt 135
Garlic 135
Ponelty,” 3% 0z. — 325
Kitchen Bouquet -3 25
Laurel Leaves - 20
Marjoram, 1 o0z. 90
Savory, 1 oz. 90
Thyme, 1 oz. == 90
Tumeric, 2% oz. - 90

STARCH
r

Corn
Kingsford, 40 lbs.___ 11%
Powdered, bags
Argo, 48 1 Ib. pkgs. — 3 76
Cream, 48-1 4 80

Quaker, 40
Argo, 48 1 Ib.
Argo, 12 3 Ib. pkgs
Argo, 8 5 Ib. . 3
Silver Gloss, 48 Is — 11%
Elastic, 64 pkgs. -—-5 35
Tiger, 48-1 285
Tiger, 50 Ibs: 05%
SYRUPS
Corn
Blue Karo, No. 1%,
0z. 202

Blue Karo, No. 5, 1 dz. 2 60
Blue Karo, No. 10,

% doz. 2 40
Red Karo, No. 1%, 2

doz.

2 18
Red Karo, No. 5 I dz. 3 00
Red Karo, No. 10, %
doz. 2 80
Maple Flavor.
Karo, 1% Ib., 2 doz. _ 3 95
Karo, 5 Ib., 1 doz. =6 15
Maple and Cane
Kanuck, per gzal. ——————— 150
Sugar Bird, 2% Ib.,
2 doz 9 00
Sugar Bird, 8 oz., 4
0z. 12 00

ir

Maple.
Johnson Purity, Gal. 2 50

Johnson Purity,
doz., 18 oz. 18 50
. Sugar Syrup.
Domino. g 5 Ib. cans 2 50
Bbls., bulk, per gal. 30
Old Manse.
6, 10 Ib. cans 9
12, 5 Ib. cans 10 40
24, 2% Ib. cans 11 40
24, 1%_Ib. cans 7 00
5 gal. jacket cans, ea. 1 15
36, 8 oz. bottles 5 2
24, pint bottles 6
24, 18 o0z. bottles_ 725
12, quart bottles =——- 575
Silver Kettle.
6, 10 Ib., cans - 7 40
12, 5 Ib. cans 8 15
24, 2% Ib. cans 9 15
48, 1% 1Ib. cans 11 00

5 gal. jacket cans, ea. 590
36, 8 0z. bottles - 4 40

24, pint bottles --------- 5 50
24, 18 oz. 5 75
12, quart bottles——- Z 75
Ko-Ka-Ma.
6, 10 Ib. cans 5 15
12. 5 Ib. cans 5 65
24, 2% 1b. cans 6 40
5 gal. jacket cans, ea. 3 90
24, pint bottles 4 25
24. 18 oz. bottles ,— 4 50
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TABLE SAUCES.

Lea & Perrin, large— 576
Lea & Perrin, small— 3 35
Pepper 160
Royal Mint 2 40
Tobasco — 275
Sho You, 9 oz, dfiz. 2 70
A-l, large -----e---eeeeeee 6 76
A-l, small 3 60
Capers  -------dmommmmmees 1 80
TEA
apan
Medium _ —  32@38
Choice _— 40@43
Fancy 54@57
No. 1 NTbbs — 58
1 Ib. pkg.Siftings — 16
Gunpowder
Choice  ===----ememmmeemeeee - -28
Fancy 38@40
Ceylon
Pekoe, medium 33
Melrose, fancy --———- 66
English Breakfast
Congou, Medium ---------
Congou, Choice__35@36
Congou, Fancy - 42@43
Oolong
Medium 36
Choice 45
60
TWINE
Cotton, 3 ply cone— 35
Cotton, 3 ply balls-— 35
Wool, 6 ply ----eeeemmemmeeee 18
VINEGAR
Cider, 40 Grain--—--- 28

W hite Wine, 40 grain 17
W hite Wine, 80 grain 22
Oakland Vinegar & Pickle
Co.’s Brands.
Oakland Apple Cider __ 30
Blue Ribbon Corn - 2
Oakland White Pickling 20
Packages no charge.

WICKING
No. 0, per gross-—-—- 60
No. 1, per gross-— 85
No. 2, per gross

No. 3, per ?ross ————— 185
Peerless Rolls, per doz. 45
Rochester, No. 2, doz. 60
Rochester, No. 3, doz.
Rayo, per doz.
WOODENWARE
Baskets

Bushels, narrow band,
wire handles
Bushels, narrow band,
wood handles
, wide band — 1 90

droP handle 75
Market, single handle1 3%50

Market, extra --—
Splint, large --—-
Splint, medium
Splint, small ------mem-
Churns
Barrel, 5 gal., each — 2 40
Barrel, 10 gal., each— 2 56
3 to 6 gal., per gal. __ 16
Egg Cases
No. 1, Star Carrier 5 00
No. 2, Star Carrier __ 10 00
No. 1. Star EEgg Trays 4 60
No. 2, Star Egg Tray 9 00
i Mop Sticks
Trojan spring---—--—-------2 00
Eclipse patent sprmlg 2 00
No. 2, ﬁ‘at. brush hold 2 00
|deal, No. 7 165
9 Ib. Cot. Mop Heads 1 40
12 Ib. Cot. Mop Heads 1 80

Palls
Galvanized-—2 25
Galvanized-—2 50
. Galvanized
qt. Flaring Gal.
qt. Tin Dairy -
qt. Tin Dairy--—-- 5 00

=Satad

BRRRE
SIS
o

Ju
N

Traps
Mouse, wood. 4 holes — 60
Mouse, wood, 6 holes — FB

Mouse, tin. 5 holes
Rat, W00 d-rmrmmmmv oy
Rat, spring. - 10
Mouse, spfing -—- 30
Tuhs
Large Galvanized — 7 75
Medium Galvanized 6 75
Small Galvanized — 6 00
Washboards
Banner Globe
Brass, Single
Slass. Single -
Double Peerless
Single Peerless
Northern Queen ----- 6 25
Universal "0
Window Cleaners
16 in. 230
. Wood Bowls
13 in. Butter ---- 00
15 in. Butter-
17 in. Butter - X
19 in. Butter --- --25.00

WRAPPING PAPER
Fibre, Manila, white 06%
No. 1 Fibre ----—--—- 07%
Butchers M anila 6
Kraft

. YEAST CAKE
Magic, 3 doz.---
Sunlight, 3doz.--—----2 70
Sunlight, 1% doz. — 135
Yeast Foam, 3 doz, _ 270
Yeast Foam, 1% doz. 1 36

YEAST—COMPRESSED
Fleischman, per doz. — 28

Bankruptcy Proceedings in Grand
Rapids District. )
Grand Rapids, April 3—On this day

was held the first meeting of creditors
in the matter of Louis H. Dilan, Bank-
rupt No. 2063. The bankrupt was pres-
ent in person. C. V. Hilding was pres-
ent for creditors. Several claims were
proved against the estate. The bank-
rupt was then sworn and examined with-
out a reporter. Francis L. Williams was
elected trustee and the amount of his
bond fixed by the referee at $200. The
first meeting was then adjourned, no

date. .

On this day also were
schedules, order of
judication

received the
reference and ad-
in bankruptcy in the matter
of Abraham Morrison,” Bankrupt No.
2076. The matter has been referred to
Bonn M. Corwin as referee in bank-
ruptcy, who also has been appointed
receiver. A custodian has been ap-
pointed and has taken _charge of the
property. The bankrupt is a resident of
the city of Grand Rapids and conducted
a_rubber, iron and junk business in that
city, having two yards. The schedules
of "the bankrupt list assets in the sum
of $84,496.85, and liabilities in the sum
of $99,196.08. The bankrupt claims ex-
emptions in the sum of $500. The first
meeting of creditors in this matter will
be held at the office of the referee on
April 18. A list of the creditors of the
bankrupt is as follows:

s:

City of Grand Rapids (taxes) $ 366.51
Counté_of Kent gtaxes) ————— 145.22
Sam implovitz, rand’ Rapids 35.00
Ed. Evarts, Grand Rapids-----— 25.00
Commercial Savings Bank,

Grand Rapids 20,500.00
Kent State Bank,  Grand Rapids 19,000.00
Geo. E. Ellis Bank, Grand

Rapids 6,600.00
Harry Wippman, Chicago 1,500.00
Mutual Home & Savings

ciation, Grand Rapi 2,600.00
F. S. Chapman, Toledo 17.24
Kent Storage Co., Grand Rap 400.00
Metropolitan Life Insurance Co.,

New York City 686.00

Greenbaum’s Sons§
Co., Chicago --

Ellis Bank, Grand *aén S
Ice Co., Grand

Bennett Fuel &

19.96
Jeorge Connor & Son, Grand

25.00
fV. E. Deegans Coal Co

t_inqgton W. Va. - - 115.50
FrLle land Iron & Me 1464

ansin .
Kopf_ngon C0., Grand_ Rapids 10.00
Morrison Bros., Grand Rapids—  197.00
Louis Morrison, Grand Rapids— 78.00
Mich. Trust Co., Grand Rapids  372.00
Anna Moaorrison,  Grand Rapids 350.00
First National Tire & Reliner

Co., Grand Rapids 119.00
American Coal Coke Co.,

etroit 56.00
Standard Tron & Metal Co.,

Grand Rapids ------------------- e 40.00
United Motor Co., Grand Rapids 80.00
lason Metal Co., Grand Rapids 2,121.02
B. Skoratou, Chicago ------------- 300.00
N. Y. C. R, R. Co.,, New York 8.97
State of Michigan, Accident

Fund, Lansing -------------------- 113.15
Pennsylvania R. R. Co., Grand i

Rapids 38.00
Smedley, Tinsey & Shivel,

Grand Rapids 78.00

John Dunham, Grand_Rapids ..unknown

George Stone, Grand Rapids--—— 400.00
United Automobile Insurance

Co.,, Grand Rapids 50.00
Joseph Chaffin & Co., Inc.,

New York 200.00

Reuben Roden, Grand Rapids ,unknown
Chapman & Resnick, Chicago —disputed
Harry L. Kanter, Kalamazoo — = 69.90
H. Hirschfield & Sons, Bay City disputed
Michigan State Telephone Co.,

Grand Rapids _.29.72

Following itemS should be paid by
drawers, makers or indorsers:
Grand Rapids Savings Bank,

Grand aglds $ 1,000.00
Greenbaum Sons Bank & Trust

Co., Chicago 12,135.00
Ellis Bank. Grand Rapids-——- 29.000.00

April 4. On this day were received the
schedules, order of ‘reference and ad-
judication in bankruptcy in the matter
of the Paul Nessen Corporation, Bank-

ruFt No. 2077. The matter has been
referred to Benn M. Corwin, referee in
bankruptcy, who also has been appoint-
ed receiver. A custodian has been ap-
Eomted and possession of the property
aken. The bankrupt is a corporation
having its principal place of business in
the city of Grand Rapids and a branch
at Saginaw. The bankrupt was engaged
in the distribution of automobile acces-
sories. The first meeting of creditors
will be held at the office of the referee
at Grand Rapids April 18. A list of the
creditors of the bankrupt is as follows:
City Treasurer, Saginaw -------- unknown
Paul Nissen, Grand Rapids ------$1,645.00
Maude Nissen, Grand Rapids —unknown
The following creditors hold securities:
Burrows Adding Machine Co.,

RGr‘andt Rapids T -$ 153.00
emington ewriter Co
Grangd _Raplys ---------------------- 80.00
C. H. Spies, Benton Harbor--—-- 592.55
Roo & Peterson, Grand Rapids ,, 165.00
Verhey-Northoek Lumber Co.,
Grand Rapids ---------n-nmceeeeee __ 84541
Bank,

Morris Plan Industrial
Grand Raplds Li ---3,500.00
Old National Bank, Grand Rapids 3,000.00
Safe Sabinet Co, Grand Rapids 128.85
Chicago Elec.. -Sign Co., Chicago 200.00
Ella Deem, Grand Rapids — 9,000.00

April 12, 1922

Unsecured Claims.
Grand Rapids Association of

Commerce, Grand Rapids _------ 25.00
Parrenger Car Dealers Ass’n.,

Grand Rapids -— 8.50
Sherwood-Hall Co., Grand Rapids 2.80
Bixby Office Supply Co., Grand

Rapids _--------omm i r— 4.70
Citizens Tel. Co., Grand Rapids 555
Consumers Power Co., Grand

Rapids £ - 8.53
Cummings_ Bros. Co., Flint -— 272.33
Chas. V. Dean, Grand Rapids — 1175
James E. Dwan, Saginaw_ -----—--- 99.00
Ensign Carburetor Co., Chicago 453.93
M. A. Gelock, Grand Rapids — 39.97
Herald, Grand Rapids 50.40
News, Grand Rapids 14.28
Press. Grand Rapids 39.30
Gas Light Co., Grand” Rapids .78
Kennedy-Morris-Ames Co.,

Grand’ Rapids 33.07
Kutsche’s, rand Rapids --—----- 26.23
Lacey Co., Grand Rapids ----—— 17.28
Lewis Electric Co.. Grand Rapids  83.80
Mich. State Telephone Co.,

Grand | Raglds 56.75
Mich. Tire & Accessories Co.,

Grand Rapids----------memmmmmmmmmoeeeee 292.79
S. A. Morman & Co., Grand

Rapids 125.50
Page Hdwe. Co.. Grand_Rapids 8.50
Glendon A. Richards Co.,

Grand Rapids — 28575
Standard Builders Supply Co.,

Grand Rapids ---------------. ] 556.22
Martin Proos, Grand Rapids 189.03
Taglor_-Strom Letter Co., Grand

Rapids 50.20
Tish-Hine Co., Grand Rapids — 39.8
Toledo Glass Co., Grand Rapids 101.10

Trusoon Steel Co., Youngstown,
Ohio 176.00
VerWys & Co., Grand Rapids_" 3.00
W. IT. Telegraph Co., Grand
ids

Rapid 4.04
W hite Printing Co., Grand Rap. 19451
Wicks, Fuller & Starr, Grand

Rapids 265.90
E. G. Conroy Coal Co., Grand

Rapids 15.88

April 4. On this day were received
the " schedules, order of reference and
adjudication_in bankruptcy in the matter
of” Smith Bros., individually, and also
Smith Bros. lron & Metal Co., Bankrupt
No. 2078. The matter has been referred

to Benn M. Corwin as referee in bank-
ruptcy. A custodian has been appointed
by the court_and has taken charge of the
property. The bankrupts individually
are residents of the city of Grand Rap-
ids and conducted the bankrupt partner-
ship in that city. The partnership busi-
ness consisted of tradlng_l_ in scrap me-
tals, rags, rubber, etc. he first meet-
ing of creditors has been called and the
same will be held at the office of the
referee April 24. The partnership claims
assets in the sum of $46,626, of which
the sum of $1,500 is claimed as exempt

€ .
and liabilities in the sum of $74,422.87.
The bankrupt. Isreal Smith, lists no
proFerty other than his interest in the
partnership and liabilities in the sum

of $74,542.71. He claims exemptions in
the sum of $500. The bankrupt. Samuel
Smith, fists no assets other than his
interest in the gartnershlp and liabilities
in the sum of $74.729.21. He claims ex-
emptions in he sum of $500. The bank-
rupt, Harry .1 Smith, fists no assets
other thanhis partnership interest and
liahilities in the sum of $74,422.87. He
claims exemptions in the sum of $750.
In each of the above cases the liabilities
of the individuals represents all the part-
nership debts, plus the individual debts
of each, if any. A fist of the creditors
of the bankrupt as a partnership is as
follows: X .

David Goldstein, Grand Rapids $ 8,150.00

Commercial Savings Bank,

Grand Rapids 11,525.00
Joseph Mentz, Grand. Rapids — 8,000.00
Benjamin Colitz. Chicago - 5400.00
Alpena National Bank, Alpena 21,500.00
Sdeey La Barge, Grand Rapids 424.72
Flint Scrap Iron & Metal Co.,

Flint 1.047.00
A. Simon & Co., Inc,, Defroit — 3,791.17
Standard _Iron & Metal Co.,

Grand Rapids 650.00
Berris & Saveriski, D etroit-—- 727.31
Central Tron & Met. Co., Chicago 2,000.00
Geo. E. Ellis Estate, Grand Rap. 1,000.00
J. Winokur, Detroit 750.0
Industrial Foundry Co., St. Johns 875.0
Western Mill Sup. Co., Chicago 1,526.79
A. Crossman. ChICanO 100.00
Bert D. Howe Co.,-Detroit 461.78
Harry Rose. Big Rapids -——— - 100.00
Arner. Paper Stock Co., Detroit 51.12
William Brummeler, Grand

Rapids 37.00
Morrison Tron & Metal Co.,

Grand Rapids 76.18
Wurzburgs Linen Store, Grand

Rapids 37.95
Verhey-Northoek Cumber Co.,

Grand Rapids 60.00
Leo Sandler, Grand_ Rapids *— 39.00
Stankez Auto Co., Grand Rapids 6.50
Moon Lake lIce Co.. Grand Rap. 4.50
Tish-Hine Co., Grand Rapids — 2.75
Kuppenheimer Cigar Co., Grand

Rapids 16.50
G. R. Lumber Co.. Grand Rapids 6.56
News, Grand Rapids 8.97
Forster. Stevens Co., Grand Rap. 8.10
Keeler Brass Co., Grand Rapids 58.11
Thoenjx Sprinkler Co., Grand

Rapids 6.30
Geo. E. Connor, Grand Rapids 4.82
H. B. Struhs, Grand Rapids — 2.85
Reé)ubllc Saless & Service Co.,

rand Rapids 9-67
I. H. Hingrich Garage, Grand
Rapids 64.00
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O. N. Watson, Grand Rapids — 9.99
Hayes-lonia Co., Grand Rapids 11.76
Standard Iron & Metal Co.,

Grand Rapids 26.40
Universal Car & Service Co.,

Grand Rapids --------- rmmemme e 37.45
Morton Salt Co., Detroit 52.00
Pennsylvania R. R. Co., Grand

Rapids 22.02
William GTazer, Kalamazoo___ 800.00

Following accommodation
Elsie Finn, Grand Rapids --
Bill Edge, Grand Rapids -
A. Grossman, Chicago

Berris & Saveriski, Detron’-_
Following are the personal debts _of
the individual Isreal Smith, in addition

to his liability as a partner to the debts

above set forth: i
A. May & Sons, Grand Rapids _ $37.90
Herpolsheimers, Grand Rapids

----- 38.02
Sterns, Grand Rapids -— 13.50
Houseman & Jones, Grand Rapids 15.00
Mayhew Shoe Co., Grand Rapids 6.25
Boston Store, Grand Rapids 9.17
The bankrupt, Samuel Smith, h
ersonal debts over and in addition to
is liability as above on partnership
debts, the fol!owirbq:_
Benjamin Colitz, hlca%o ------------$187.00
The bankrupt Harry J. Smith lists no
personal debts other than his liability
on partnership debts as above set forth.
April 8 On this day were received
the 'schedules, order of reference and ad-
judication in bankruptcy in the matter
of Paul Nissen, individually,
No. 2082. The matter has been referred
to Benn M. Corwin as referee in bank-
ruptcy. The bankrupt is a resident of
the city of Grand Rapids, and is a dis-
tributor of automobile accessories. The
schedules of the bankrupt list assets in
the sum of $1,645 of which the sum of
$100 is claimed as exempt to the bank-
rugt, and_liabilities in the sum of $17,-
979.46. The first mee_tm% of creditors
has been called and will be held at the
office of the referee April 24. _A list of
the creditors of the bankrupt is as fol-

Bankrupt

lows: . i
Art Film Studios, Cleveland —$ 372.86

The Auto Bite Corp., Toledo-— 275.00
Bauer & Herzberger, Saginaw _ 150.00
Bastin Bros., Saginaw -------------—- 50.60
Bradstreet Co., Grand Rapids —  62.50
Bixby Office Supply Co., Grand

Rapids 22.50
Chicago ETectric Sign Co.,

Chicago 200.00
Central” Warehouse, Saginaw — 32.15
Cook & Cook, Saginaw 0.70

150.
Cotton Electric 0., Grand_ Rap. 28.14

E. A. De Vries, Grand Rapids —  19.92
Electric Supply Co., Saginaw __  54.36
Ernst & Ernst, Detroit — -—-— 191.88
Grasselli Chemical Co., Cleveland 200.00
Herald, Grand Rapids ------------ 30.08
Press, Grand Rapids 27.70
Gravel Co., Grand Rapids 21.60
Association of Commerce,

Grand Rapids---------m---mmmomommmeee 8.33
Joheinze Co., Grand Rapids—- 50.00
R. M. Hollingshead Co., Grand

Rapids 50.00
Paul M. Hutchins, Grand Rapids 49.03
Mautner & Krause, Saginaw __ 0.00
Nickodemus Oil Co., Saginaw — 3.08
Policeman News, Flint  --------em- 25.00
Remington Typewriter Co., De-

troit 75.00
News Courier, _Saginaw --—---—--—- 41.25
Seitner Bros., Saginaw 23.00
Geo. Williams Stolz, Saginaw —  300.00
Stiles Bros. Co., Grand Rapids __  17.13
Tish-Hine Co., Grand Rapids . 0.1
United Electric Service Co., Flint 152.13
United _Electric Service Co.,

Detroit 2,026.10
U. S. Light & Heat Corp.,

Niagara Falls ------mo--mmmme -- 3,574.16
Dr. Tuerbinger, Saginaw --------—----300.00
Paul Nissen Corporation, Grand

Rapids 1,000.00
Herman Buff, Grand Rapids-—- 645.00

Following are debts which should be
Rﬂald_by rawers, makers or indorsers:

orris Plan Bank, Grand Rapids $3,500.00

Old National Bank. Grand Rapids 3,000.00
Verhey-Northoek Lumber Co.,

Grand Rapids 845.41
Roo & Peterson, Grand Rapids — 165.00
In the matter of Bert Wells, Bankrupt
No. 2075 the funds for the first meeting
having been received the first meeting
of creditors will be held at the office
of the referee on April 18.

_April 10. On this day was held the
first meeting of creditors in the matter
of Henry Woordhuis, Bankrupt No. 2071,
The bankrupt was present in person and
by attorney. Creditors appeared in per-

son. Claims were E!Jroved against the
estate. Frank V. lakely was elected
trustee by those present. “The bankrupt
was then sworn ‘and examined with a
reporter present taking the testimony.
The first meeting was then adjourned,
no date. This also was the date fixed

for the sale of the assets in the Woord-
huis matter. An offer from B. A. Vrie-
ling in the sum of $750 was received by
the court and notice sent out on that
basis. An offer of $100 for the fixtures
was also received from Herman Stem
and notice sent to creditors of such offer.
Several bidders were present in person.
The property was finally struck off to
N. D. Gover, who purchased the stock
for $825 and the fixtures were sold on
;he original offer of Herman Stem for
100.

The fellow who complains that he
is not getting enough is usually not
giving enough.
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The Way To Sell To-day.

Every office hoy who enters the em-
ploy of the Keystone Watch Company
is a potential salesman. He represents
the raw material from which are
shaped the men who make up the sales
machine. The entire sales force of
the company, as at present constituted,
including the general sales manager
and all branch managers, is composed
of former office boys. More than 100
salesmen and IS buyers in the employ
of the wholesale distribution are for-
mer office boys who were trained in
the company. To make the list com-
plete, the president himself is a for-
mer office boy and salesman. As a
rule the company does not hire sales-
men. This holds regardless of what
their previous experience or record
of achievement may have been. Simply
because a man has successfully sold
merchandise for a competitor does
not imply that he can successfully sell
for Keystone. Incidentally, salesmen
are not discharged, except for dis-
honesty. Incompetence is not a cause
for discharge, although it precludes
further advancement. All men are
competent to a point; if they pass
that point in the company, get in be-
yond their depth, it is the fault of the
company and not theirs. They are re-
tained, if they care to stay, within
their limitations. All office boys do not
make good salesmen. The position is
in itself not a qualification. But it has
been found that a majority of the
office boys, placed under the proper
supervision and given the right per-
spective, learn more about salesman-
ship and human nature, and about the
company—which is more essential—
than all the graduates of colleges and
salesmanship schools that could be
employed. Fred E. Hyatt.

Jobbing House To Entertain Its Cus-
tomers.

The Midland Grocery Company of
Ohio believes that there is something
practical in the idea of friendship in
business, and it announces that it will
this year entertain all its customers
who “qualified” in their business
record at its customary annual ex-
cursion and outing. This is an insti-
tution of many years’ standing, but
during the war was waived. The
company has stores at Columbus,
Washington Court House and Chilli-
cothe, and on June 12 will run trains
not only from those points but from
Dayton and Jackson to the Lake Erie
resort of Cedar Point, near Sandusky,
the whole resort having been leased
for the day for the pleasure of the
company’s guests, customers, their
clerks and families. The outing lasts
an entire week and the Midland Com-
pany pays the whole bill.

Fair Offer.

A certain young housewife was
thrifty and, in addition, a trifle pert at
times in her remarks.

“You ought to take something off
for the holes in the doughnuts,” she
said to the baker.

“Certainly, madam,” he replied
blandly. “We always allow one cent
each for the holes when they are re-
turned.”

Don’t hurry one customer because
you see a better dressed one waiting.
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BUSINESS WANTS DEPARTMENT

Insertion'ancTfou? eimt«**«
if t«t in caoltal

FOR SALE—A PROFIT MAKING old
ESTABLISHED business in prosperous
farming community. Stock consists of

dry goods, shoes, clothing, furnishings,
modern fixtures. Will sell or lease brick
building. SOL GITTLEMAN, LAKE-
VIEW, MICH. 719__

Nice selection of general stores for
sale, drug and variety stores, in good
live locations. Buyers call or write” for
information. Now” is the

located. Chicago Business

time to %et
alty
Exchange, 327 So.

and Re
LaSalle St., Chicago.

W anted—To hear of a good retail store
on sale. Jones, 444 Webster Bldg., Chi-
cago. 725

FOR SALE—$12,000 stock dry goods,
shoes and gents furnishings. Established
location on main business thoroughfare,
within radius of eleven manufacturin

lants. Modern front, with low renf.

ill reduce stock to meet purchasers
requirements. Must sell on account of
other business. Address No. 726, care
Michigan Tradesman. 720

FOR SALE—Planing mill, lumber yard

and electric light plant located in ~fine
farmin communltE. Address | HE
PANDORO LUMBER CO., Pandoro,
Ohio. ZE7

For Rent—Double store building in the
town of Bovey, Minnesota, a_prosperous
mining and farming town. For further
information write Charles Anderson, 5304
E. Glendales St.,, Duluth, Minn. 728

W anted—A high-grade general line
dry goods salesman for territory in and
around Grand Rapids, by a Iarlge Detroit
wholesaler. Must havé wholesale dry
goods road experience. Apply by mail
with references and complete details to
No. 729, care Michigan Tradesman.

For Sale—A good clean stock of Gg_en-
eral merchandise, fixtures and building.
Or will exchange for Grand Rapids prop-
erty. M. Henderson, Shiloh, ich. 730
-FOR~SALE BY OWNER—BIlacksmith
shop, good running order: tools; and one
acre of land. Also wonderful location
for garage, on state road; no competi-
tion.” Price $1,500. Must sell |mmed|ate_l}/.
Write Fred Lakosky, Route 2, Merrill,
Wisconsin. 731

Detroit Grocery Store—One of very
best. Sales $80,000 . High class
trade. Takes $10,000 ‘to handle. A.
Newton, 2645 Vicksburg Ave., Detroit,
Mich. 732

FOR SALE—A large store building.
Income for second stor?/ about $70 "a
month. In the best, [largest farming
community north of Grand Rapids. Good
for any Kkind of business. Hurry. Write
to Mrs. I. Weiss, Ellsworth. Mich. 733

For Sale—Stock of general merchandise
and fixtures. One of best known and

advertised stores in Montcalm county,
and a good, paying business. Will stand
investigation. Address No. 714,

Ves! care
Michigan Tradesman. 714

"“For Sale. Or Trade for Farm—General
merchandise stock and buildings in small
railroad town. Doing good business at

small expense. Address No. care
Michigan Tradesman. 717
Will Trade—_FortKA_acres good farm
land near Grayling, Mich., for small stock
of groceries. "V. A. Weaver, 1239 Fran-
cis St., Jackson, Mich. 718
_For Sale—Stock of general merchan-
dise, Good town, on G. R. & I. north of
Cadillac. Good farming country and a
good town to live in.” This is a fine
proposition, Owner’s health poor. If

wanted, will retain interest with reliable
Rﬂa_rt%/‘. No trades. Address No. 720, care
ichigan Tradesman. 720

w o I/ fo~eac*dj»ub*equent
X t letters, double price.
display advertisements In this department, $3 per Inch.
Is required, as amounts are too small to open accounts.

No charge less than 80 cents, sittaii
Payment with order

For Sale—Wardrobes. sujtable for
men’s and boys’ clothing. Dickry Dick,
Muskegon, Michigan. 723

MERCHANDISE WANTED—We are
buyers of miscellaneous merchandise.
W hat have you to offer? Will buy en-
tire stock or part thereof. Get in touch
with us. Always in _the market. Sewall
& Co., 102 Hoyt St., Saginaw, Mich.
Bell Phone 685. 713

REBUILT
CASH REGISTER CO.,,
Dealers In
Cash Re'&iste_rs, Computing Scales,
Adding achines, ﬁ)ewr ers And
Other ™ Store and Office Specialties.
122 N. Washington, SAGINAW. ich.
hAnaira and SuDulles for all makes.

Inc.

If you are thinking of going into busi-
ness, selling out, or making an exchange,
place an advertisement in our business
chances columns, as it will bring you
in touch with the man for whom you ‘are
looking—THE BUSINESS MAN.

1000 letterheads or envelopes
Copper Journal, Hancock, Mich.

Will pay cash for whole stores or part
stocks of ‘merchandise.- Louis Levinsohn,
Saginaw, Mich. 998

$3.75.
150

Bell Phone 596 Cltz. Phone 61S66

JOHN L. LYNCH SALES CO.
SPECIAL SALE EXPERTS
Expert Advertising
Expert Merchandising
209-210-211 Murray Bldg.
GRAND RAPIDS, MICHIGAN

_ Pay spot cash for clothing and furnish-
ing goods stocks. L. Silberman, 274 East
Hancock, Detroit. 5

Salesmen—Profitable side
sarlnples in pocket.
nal,

line. Carry
Address Copper Jour-
Hancock, Mich. 674

For Sale—Cash registers and store fix-
tures. Agency for "Standard computing
scales. Dickery Dick, Muskegon, Mich.

ManNY extraordinarily

fine products are de-
stined to lose out to in-
ferior goods, in the com-
petitive race now setting
in, simply because they
aren’t known through ad-
vertising. The public can’t
be blamed for not buying
what it never heard of.
Are your goods better—
and does your market
know it?

Ben Dean

Advertising Agent
427-429 Michigan Trust Bldg.
Grand Rapids

SECOND-HAND SAFES

We are always in the market for second-hand

safes.

Send us detailed description, including date of

purchase, name of manufacturer,

inside and

outside measurements and general appearance
and we will make you an offer.

GRAND RAPIDS SAFE CO.

GRAND RAPIDS, MICH.
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Ladd Strikes a Blow at Uniformity.

Quite aside from the specific merits
of the measure, the action of Senator
Ladd of North Dakota—better known
to the food trades of the country as
“Dr. Ladd”—in introducing a bill to
give State jurisdiction over commodi-
ties of interstate commerce the mo-
ment they are unloaded by the com-
mon carrier, is creating some appre-
hension to the whole structure of food
law administration.

Back in the days when Dr. Ladd
was Food Commissioner of North
Dakota and active in food law circles
he was regarded as one of the leaders
of the radicals; perhaps not quite so
rampant as Professor Emery of Wis-
consin but a close second in hair-split-
ting. Ever since the Non-Partisan
League railroaded him into the Senate
there has been curiosity, if not appre-
hension, as to what policies he might
develop to Federalize his long-enter-
tained hobbies and thus experience
the same kind of a “come back” that
Professor Emery has accomplished in
Wisconsin. But this transportation bill
is the first sign of what was feared.

Professor Emery has apparently
ripped all the old caskets of dead is-
sues in food law exaction wide open
and dragged out the grey ghosts of
fifteen years ago to be inflated into
life. He has revived the bleached
flour issue and the “Mary Ann corn
syrup” problem after modern officials
had supposed them long and happily
dead, and somehow there is a sus-
picion that he is accomplishing some
form of reincarnation of Wileyism
and its subsequent chaos through
Senator Ladd, of which the “original
package” bill is only a preliminary
symptom. If this suspicion is real-
ized there are interesting times ahead.

The Ladd bill is the most serious
blow to uniformity in food law ad-
ministration yet struck, and it is not
surprising to find the grocers up in
arms about it. For years their efforts
have been to secure uniform enforc-
ing of policies in all states on the
general basis of the Federal pro-
visions.

It meant less sleepless nights for an
honest manufacturer and grocer, and
it spelled economy for the consumer.
No longer was it necessary to pack
foods forty-nine different ways under
various kinds of labels, etc. It meant
that a piece of goods packed in har-
mony with the Federal law—and no
one questioned its adequacy for pro-
tecting the consumer as to purity and
honesty—could go into any State un-
der its established label and be sold
safely and at the lowest cost. Modern
food commissioners as well as manu-
facturers and grocers favored the
idea wholly and peace seemed to have
been arrived at. Now it is seriously
threatened.

The Ladd bill provides in general
that “any article or product shipped
from one State to another and billed
to its destination shall cease to be
treated as in interstate commerce
when at the said destination it is un-
loaded or removed from the system or
means of transportation employed in
conveying said article or product, and
shall then be subject to the provisions
of the State laws.”

This is directly opposed to the bill

MICHIGAN

of Senator Calder, also pending in
Congress and generally favored by
business men. That bill took juris-
diction away from the meddling State
official on products which has passed
in interstate commerce under the Fed-
eral Pure Food law. The issue be-
tween the two ideals is plainly and
flatly joined between the two meas-
ures.

No one would object to “State
rights” if it were not for the fact that
so often a State, through the exigen-
cies of a hot political campaign, makes
just such mistakes as the Emery case
and sets in authority forty-eight men,
each with “hobbies” and ideas of his
own, which in defense of State dignity
and local prejudice he seeks to enforce
without the slightest reference to
neighboring States or the Congres-
sional law.

If the Ladd bill passes the whole
dead issue will be ripped wide open;
forty-nine varieties . of labels will
come back, forty-nine stocks and
kinds of the same product must be
packed and kept separate and the
consumer must pay the bill.

The Car That Henri Built.
This is the ford that Henri built.
This is the engine that ran the ford

that Henri built.

This is the tank that fed the en-
gine that ran the ford that Henri
built.

This is the gas that leaked from the
tank that fed the engine that ran the
ford that Henri built.

This is the man who smelled the
gas that leaked from the tank that
fed the engine that ran the ford that
Henri built.

This is the match lit by the man
who smelled the gas that leaked from
the tank that fed the engine that ran
the ford that Henri built.

This is the search with Ilighted
match made by the man who smelled
the gas that leaked from the tank that
fed the engine that ran the ford that
Henri built.

This is the end of the man and the
match and the gas and the leak and
the tank, and the engine and the ford
that Henri built.

Forty-One Kings Reduced To Seven-
teen.

Monarchy surely crumbled
Kaiser’s war. To-day seventeen sov-
erign ruling dynasties exist in the
world as against forty-one in 1914.
Twenty-four dynasties, of which the
most were German, lost their thrones
through the war. During and after
the Russian revolution sixteen mem-
bers of the Romanoff families were
assassinated. The German situation is
peculiar. The ruling German princes
abdicated in 1918 as individuals only
and so did the kaiser and the crown
prince. Not one of the Hohenzollerns
or their dynasties, which ruled'over
several parts of Germany abdicated in
the name of the entire family. A mo-
tor car can cross in twenty minutes
the only central European state with
a soverign. This is the tiny territory
of Liechtenstein, situated between
Austria and Switzerland.

in the

Be a live wire and you wont get
stepped on. It is the dead ones that
are used for door mats.

TRADESMAN

Canning Concerns Need Refinancing.
It is indicated by efforts that are
being made among large canning con-
cerns to readjust their finances and
reorganize their companies upon a
more solvent and safe financial basis
that there has been a more generally
unprofitable period among canners in
two years past than was thought.

In the readjustment of inventories
enormous losses have been encoun-
tered and several of the very largest
canning establishments in many lines
of food canning have found it essen-
tial to refinance their companies.

This being the case, it must be that
the smaller canneries have not escaped
without losses and that they are pro-
portionately in just as bad shape
financially. It is, therefore, quite
probable that many more small can-
neries in the United States will close
for 1922 than did for 1921, and that
hundreds more will not operate at all.
Therefore, it cannot be expected that
an overproduction in any line of can-
ning of foods will occur and that the
opening prices are therefore likely to
be the lowest prices for 1922 pack.

I know about a big corn cannery
which started the beginning of this
season with a stock of corn amount-
ing to nearly 400,000 cases and which
has sold all but 50,000 cases and which
will pack not to exceed 100,000 cases
in 1922,

Corn has been the weak spot in the
market and though the price is yet no
higher than for several weeks still
there has- been an active demand for
the article of late, and it has been
selling well.

The presentation of the estimate of
a big and productive cannery lately
shows that standard canned corn may
be packed under present conditions
at about 85 cents cost per dozen for
standard quality, No. 2 size, but that
figuring is held by others to be er-
roneous. We will hear the subject
discussed this week at the big can-
ners’ convention Friday and Satur-
day in the Hotel Sherman, Chicago.

Canned okra is an article which is
popular and salable in the South, but
which is not known so well to the
comsumers of the North.

There are six or eight canneries in
Alabama, Mississippi and Louisiana
which pack okra and they contend
strenuously for the orders.

John A. Lee.
Boyne City Entertains
Freaks.

Boyne City, April 11—We are won-
dering how you happened to let them
get away. Anyway, they invaded our
peaceful burgh last Thursday in a
special car and created a disturbance
that brough nearly a hundred of our
business men to the dining room of
our Wolverine. What the invasion
was for was developed as the viands
were cleared away—not by the waiters

Group of

_and the men were introduced.
William Wardrup, General Superin-
tendent of the P. R. R, introduced

the bunch; beg pardon, distinguished
guests. What he said about them, in-
dividually and collectively, was not
of the party, but was very enlighten-
nig to the audience. H. R. Griswold,
G. F. A, told us what the 1920 rail-
road act did not guarantee to the
railroads, especially the short line
roads. It is, apparently, framed on
the same lines as the employe profit
sharing schemes—divide up the profits
and let the boss stand the losses. R.

April 12, 1922

E. Casey, Division Superintendent,
was introduced as an Italian. We
have good reason to doubt it. Any-
way, he gave weight to the arq/ and
is a pastmaster in the art of jollying.
Benjamin C. Leavenworth, District
Freight Agent, a budding youth who
gives promise of future development,
was the next on the programme. He
paid his respects very largely to what
he termed the guerilla competition
of the motor busses and trucks, which
use the highways, paid for and main-
tained by the taxpayer's money, at a
nominal cost and cut into the earnings
of the absolutely necessary railroad,
much to the inconvenience of the in-
habitants of the small towns. It is
possible that with another forty years
of experience in railroading this
young chap may make a mark for
himself. We say this as a word of
encouragement to one of pleasing
personality. We were warned, how-
ever, that when he was released from
his present duties, he would make it
his business to talk to the public

when they had anything to eat.
E. M. Davis, General Solicitor of
the P. R. R, closed the obsequies

with a very fine talk about co-opera-
tion and co-laboration by business
men and the wonderful influence of
the various get-together clubs. He
very decidedly made good on the title
(silver tongued orator) given him by
his colleagues. .

It was "an occasion of very great
satisfaction to all concerned and we
hope that our distinguished visitors
carried away with them such an im-
gression of our town that they will
e glad to come again and bring their
friends. . .

Our new city dads assume the reins
of government this week and we are
looking forward to a new spirit in
city affairs. The officers whose terms
have expired have served us well dur-
ing a trying period and the new ones
will do well to equal them in effic-
iency. It is, unfortunately, true that
the “mistakes of public officials are
vastly more commented on than their
successes and are remembered longer.

The ice is out of Pine Lake. Send
along your summer visitors. Maxy.

New Secretary of Detroit Retailers’
Bureau.

Detroit, April 11—John W. Chand-
ler, for the past three years employed
as special representative of Dodge
Brothers, has been selected to suc-
ceed W. E. Wilkinson as Secretary
of the Retail Merchants’ Bureau at
the Detroit Board of Commerce.

Mr. Chandler has been in close
touch with the activities of the De-
troit Board of Commerce for some
ears, having been secretary of the

holesale Merchants Bureau prior to
the war, leaving this position to join
the Army one week and four days
after war was declared.

He saw twenty-seven months’ ser-
vice during the war, eighteen of which
were in France, and was promoted to
the rank of major. While in France
he was Depot Quartermaster of Ad-
vance Quartermaster Depot No. 3 in
the advance section, with eleven offi-
cers and seven-hundred-fifty enlisted
men under his command. Later he
was made assistant to the Chief
Quartermaster for the entire Second

Army.

Mf. Chandler has spent seven and
one-half years in newspaper editorial
work, having covered the Board of
Commerce beat for the Detroit Free
Press for several years just prior to
his previous connection with the
Board of Commerce staff.

Since returning from the army Mr.
Chandler has been connected” with
Dodge Brothers working
fidential capacity in the office of A.
T. Waterfall. Vice-President and As-
sistant General Manager.

During the past year he has served
as a member of the Entertainment
Committee of the Board of Commerce.

Mr. Wilkinson resigned, effective
April 1, to become secretary of the
Detroit Film Board of Trade.

in a con-



Ely-Norris
Manard
Manganese Steel
Bank Safe

SAFE IN THE WORLD

Manufactured
Exclusively by

YORK SAFE
AND LOCK CO.

Sale in Western Michigan controlled exclusively by

GRAND RAPIDS SAFE CO.
Tradesman Building
GRAND RAPIDS



When Cars Pass You
On the Road

you can bet a large percentage of them use

A CROWNGASOI/A

= Red Crown Gasoline

ANNPCASOIL/IN

If you love action—and get a thrill
from shooting out ahead of the rest—
Use Red Crown, there is no gasoline
made that surpasses it.

Red Crown is good motor gasoline.
IMI Not only does it insure a quick “get-a-
way”, but it causes your engine to ac-
celerate smoothly and deliver the maxi-
mum power and speed it is capable of
developing.

Red Crown is made to produce an
abundance of power. Its chain of boil-
ing point fractions is so arranged as to
give to the piston an action closely ap-
proximating the smooth, even stroke of
the steam engine.

It is impossible to manufacture a
more economical gasoline for use in the
automobile engine.

STANDARD OIL COMPANY

(INDIANA)
CHICAGO ILLINOIS

11*1191
frrtTCROWM



