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EE SEE

W hen the Mists Have Rolled Away n  n

When the mists have rolled in splendor 2 5  SEE

From the beauty of the hills, == =
And the sunshine, warm and tender, ^  555

Falls in kisses on the rills, ■jss ns
We may read love’s shining letter == ==

In the rainbow of the spray; EE ==
We shall know each other better s s  3 E

When the mists have cleared away. =  n
If we erf, in human blindness, 555 5 5 5

And forget that we are dust; 555

If we miss the law of kindness SIS ¿ 5 5

When we struggle to be just, EE 2 E
Snowy wings of peace shall cover 2 5  ii“

All the anguish of the day, mmmmm 55S

When the weary watch is over ~~ sss
And the mists have cleared away. 555 555

When the silver mists have veiled us M________ M
From the faces of our own. 555 555

Oft we deem their love has failed us 555 555

And we tread our path alone; s b  a s
We should see them near and truly,

We should ttust them day by day, SEE EE
Neither love nor blame unduly =  =

If the mists were cleared away. 5 5  555

When the mists have risen above us, — —*—
As the Father knows His own, ~  as

Face to face with those that love us, 555 555
We shall know as we are known; =  ________EE

So, beyond the Orient meadows, 555 5555
Floats the golden fringe of day;

Heart to heart we’ll bide shadows
Till the mists have cleared away. jjs | |

CHORUS 555 555

We shall know as we are known, 555 555

Never more to walk alone, =  ' =
In the dawning of the morning
When the mists have cleaned away. M________ H

Annie Herbert.
55S 555

|  |
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SOLO EVERYWHERE

Ryzon
M O . U. S . PAT. OPP.

BAKING
POWDER

Increased leavening power* 
Home-baking insurance 

—no bad luck.
You use less

RYSON-raised cakes 
keep fresh longer.
The special process 
of manufacture is 
the reason.

RYZON* a slow* steady 
steady raiser* has greater 
raising power* Provides 
home baking insurance—no 
bad luck* You may m ix 
batter today* Set in cool 
place* bake tomorrow*

If you r jobber canno t supply you 
add ress  40 R ector S t., New York

Know Your Yeast—
Knowledge begets enthusiasm. Knowledge plus en
thusiasm is salesmanship, To get biggest results from 
selling FLEISCHMANN’S YEAST, know it your
self. See what it has done for others. Then give it 
an honest trial.

I t will furnish you with new vitality, regulate your 
digestion, improve your health as well as promote 
sales.

T h e  F le isc h m a n n  C o m p a n y

The Name on the Sack is a 
Guarantee of its Contents
W hen specifying cem ent insist that it b e the kind with the 

name—

NEWAYGO
PORTLAND
CEMENT

on every sack.

You can then be assured that this im portant ■ part o f your 
construction work is being supplied with material that has proven  
its worth, one that w ill readily adapt itself to your job, no matter 
what problem s or com plications m ay arise.

Newaygo Portland Cem ent , is not lim ited in use to the con
struction of buildings. It m ay be used above or under ground, 
in or out of water. Its m any uses have brought about a universal 
dem and for the cem ent with a guarantee o f uniform quality.

Newaygo Portland Cement Co.
General Offices and Plant Sales Offices

Newaygo, Mich. Commercial Savings Bank Bldg.
Grand Rapids, Mich.

OELERICH & BERRY CO. 

O  &  L

Ginger Cake 
and

Red Hen 
Brands 

are
Real Pure 

New Orleans 
Molasses

We pack our molasses in standard size cans, 
which contain from 4 to 6̂ ounces each more 
than other packers.

Old Manse 
Syrup

It a lw ays p ays to

B U Y  T H E  B E S T
Distributed by

ALL MICHIGAN JOBBERS
Packed by

OELERICH A  BERRY CO. CHICAGO, ILL.

An Infallable Method of Getting People into Your Store—

M ake It A ttractive
Neat fixtures, is the first step. Cleanliness, 
the second. GOODS I N  PACKAG ES, the 
third.
No goods make more attractive stock than:— 

Franklin Package Sugar Franklin Tea Sugar
Franklin Sugar Honey Franklin Cinnamon and Sugar 

Franklin Golden Syrap

and what is equally important— they make 
money for you. Grocers sometimes make 
more money on bulk than package goods; 
coffee for example. But this isn’t the case 
with sugar. The saving of labor, overweight, 
bags, twine and waste mean real sugar profits 

ocer.for the gr

The Franklin Sugar  R efining C om pany
PHILADELPHIA. PA.

“A  Franklin Cane Sugar for every use**
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GERMANY MUST BE HOG TIED.
While Berlin has been talking of 

imminent bankruptcy, demanding a 
moratorium and a foreign loan, the 
German officials have repeatedly re
fused to pay the sums she solemnly 
agreed to pay the nations which lick
ed her and has attacked and murdered 
the allied military inspectors who 
were sent into Germany to see that 
the country disarms and remains dis
armed. Germany also refuses to live 
up to her agreement (who ever heard 
of Germany living up to an agree
ment?) to turn over the lists of naval 
enlistments'. Germany also has Jbeen 
manufacturing war material and pay
ing no attention whatever to the re
peated warnings and protests from 
the Allied Council of Ambassadors.

The Germans now have capped the 
climax with an insolent note voicing 
their gratification that the allies are 
about to withdraw all military con
trol over Germany. Coming, as it 
does, after the long series of insults 
to the allied military officials in Ger
many and the flat ignoring of the 
many protests, it finds allied patience 
exhausted.

In the sharpest note received in 
Berlin in many months, Germany is 
informed that fullest satisfaction must 
be given for the many insults* the 
arms sections of the treaty rntfst be 
met in spirit and in' letter and that 
the instructions of the Military Com
mission must be obeyed in full.

The German of 1922 is a strange 
blend of humility and arrogance. He 
claims the sympathy due the beaten 
and at the same time walks with the 
old Potsdam swagger and boasts that 
Germany won the war. He hopes 
to escape both the payment of repar
ations and complete disarmament.

These hopes are not so reasonable 
as they were a few weeks ago. Poin
care, of France, is in a better posi
tion than he was during the summer. 
The Italians under Mussolini and the 
Britons under Bonar Law may be ' 
very different propositions than were

the Italians under Facta or Nitti and 
the English under Lloyd George. If 
the Germans wanted to feel out the 
quality of the new British Cabinet 
and acted accordingly, they have had 
their answer. There appears to be 
a new unity among the Allies, and 
with this Berlin and the new Chan
cellor, Dr. Cuno, must reckon in the 
future.

BETTER LATE THAN NEVER.
Indications are not lacking that the 

detective bureau of the Postoffice De
partment will shortly put the United 
Buyers Association out of business 
by denying the swindling concern the 
privilege of the mails. This action 
should have been taken two years ago, 
when the rascally Martin first began 
to ply his nefarious methods on the 
deluded people who imagined they 
could make money by buying a piece 
of paper for $2 which would give them 
the right to purchase goods of Mar
tin’s shaky concern. As a matter of 
fact, the only thing accomplished was 
to keep Martin supplied with ready 
money to keep a gambling house 
going on his ill gotten gains. The 
Government moved very slowly in 
this piatter and permitted thousands 
of people to be victimized who could 
have been protected from loss if the 
swindle shop had been effectually 
barred from the mails in the early 
stages of the game.

The announcement that the output 
of ford automobiles would shortly 
be increased from 5,000 to 6,000 per 
day joints to a great increase in the 
buying power of consumers and also 
in their willingness to buy It is re
ported from Kansas that over 31 000 
cars of various makes were sold in 
that State during the past ninety days, 
representing an estimated expendi
ture of more than $26,000,000. This 
occurred in an agricultural commun
ity, and it would appear that the 
wheat growers in that part of the 
country are not so badly off as some 
reports would indicate. This active 
buying is found, too, in spite of the 
fact that wheat is one of the few sta
ple farm products whose prices still re
main lower than they were a year ago. 
The further gain in car loadings as 
shown by the report for the week eqd- 
ed October 28, also reveals greater ac
tivity on the part of purchasers. For 
the fifth consecutive week loadings of 
merchandise and miscellaneous freight 
have touched a new high record. No * 
evidence is at hand showing that deal
ers are accumulating heavier stocks, 
and the growing volume of trade turn
over appears therefore to indicate that 
more goods are going into consump
tion. With wages advancing, em
ployment increasing and cotton and 
corn growers getting much higher 
prices 'than a year ago, such develop
ment is to be expected.

Rather Expect Reaction From Recent 
Advances.

W ritten  for th e  T radesm an .
Transportation difficulties are the 

principal factors in the recent advance 
in wheat and, undoubtedly, lower 
prices are out of the question until 
shipping facilities are materially in
creased. Relief, however, is expected 
in about thirty days’ time and while 
both flour and wheat are in a strong 
position from a price standpoint, quite 
material advances have been scored 
and it would be rather surprising if we 
do not have some reaction during the 
Holiday season.

The flour trade, both at home and 
abroad, are assuming a hesitating at
titude with reference to purchases. 
In other words, the trade as a whole 
do not believe there is any particular 
advantage to be gained by loading up 
heavily on the recent advance. This, 
of course, is a good, safe and sane 
policy. The trade as a whole, how
ever, have been hesitant right along 
on the new crop and the market has 
steadily advanced, and the fact that 
no very large purchases have been 
made, buying to cover requirements 
only having been the general policy 
pursued, makes the market look bet
ter to-day than if heavy sales had 
been consummated by mills, which 
would, of course, have precluded the 
possibility of obtaining much new 
business until the old contracts had 
been cleaned up. In other words, the 
very fact the trade have been buying 
conservatively is an assurance that 
moderate sales will be possible for 
sometime to come, for the flour buyer 
is going to purchase to meet his re
quirements from time to time.

1 he price of flour has not advanced 
as much as the price of wheat. The 
majority of mills to-day are offering 
from 10@25c under the market, but, 
of course, will follow up wheat, pro
vided the price of this cereal is main
tained at present levels or advanced 
somewhat.

General trade conditions and the 
business outlook make it appear buy
ing to cover requirements is the 
proper policy to pursue rather than 
to purchase heavily for future deliv
ery at this time. Lloyd E. Smith.

Go Slow on the Silver Redemption 
Frauds.

A Michigan merchant writes the 
Tradesman as follows:

Can you tell me if the United Re
demption Bureau, 103 West Atwater 
street, Detroit, is a responsible con
cern?

Also is the Sales Producing Syn
dicate reliable? This company also 
is supposed to give away silverware.
It operates in Chicago.

The former sent a salesman about 
the country selling a plan whereby 
you gave tickets with every 25c pur
chase and the United Redemption Bu
reau gauranteed .to redeem these cer-" 
tificates according to the list on the 
back of each certificate.

I am sending you one of these cer
tificates and a hand bill they sent me 
to pass out to my trade.

The tickets cost us $4 per 1,000, 
which was to be only the cost of the 
printing of the tickets. They said 
the silverware was sent then as an 
advertisement of Rogers silverware, 
intead of their spending so much ad
vertising in the newspapers. We 
bought the deal from the company and 
paid $25 down and the balance, $75, 
C. O. D. on the shipment of tickets 
and a sample display of silverware.

Now when our customers send in 
tickets they never hear from them.

I sent a registered letter to them 
and received the letter back marked 
“Unclaimed. Out of business.” I also 
tried to call them by telephone, but 
the phone had been removed. You 
can now see why I am rather inquisi
tive about them.

The Tradesman has failed to find a 
single so-called silverware redemption 
concern which has ever kept its agree
ments. It looks as though they were 
all a bunch of crooks.

The same condition appears to pre
vail in the stuff they send out—when- 
every they send any. It is so cheap 
and inferior that it excites the disgust 
and condemnation of the customer 
who receives it.

There is no field for honest dealing 
along this line and so far the Trades
man has failed to locate any concern 
that was doing business legitimately. 
It is simply a clumsy attempt to prey 
on the credulity of people who are not 
familiar with the situation by utilizing 
a good name in a criminal manner.

A Pitiful Exhibition.
W ritten  fo r th e  T radesm an .

It is a regular country store on a 
country road and within a quarter of 
a mile of a country school—a regular 
district school. And it has among its 
equipment a regular slot machine 
which daily is largely patronized by 
the pupils of that school. And the 
knowledge that such a machine is 
against the law is very manifest by 
the secretive behavior and hang-dog
cunning constantly evident in the 
facial expression of the storekeeper. 
Yet it seems a plausible conclusion to 
draw that neighbors and parents of 
the pupils are, equally with the coun
try merchant, deliberate law break
ers, for not one of them has as yet— 
and the cheating machine has been 
in operation for months—had the 
moral courage to report the offender 
to the sheriff of the county. Many 
of these parents are daily patrons of 
the store and of the slot machine. 
The only gratifying phase of the fact 
is the certainty that this storekeeper 
(?) is certain to fail in business in the 
long run. All of this in the State of 
Michigan, the high bred, high hoping 
State of Michigan.

Charles S. Hathaway.

Machines for handing out the goods 
people want are made to operate more 
accurately and more cheaply than 
clerks who perform only that service.
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Abolition of the I. C. C. Only Hope 
of the Public.

Chattanooga, Nov. 20—It seems that 
the sleeping car companies are becom
ing heartily sick of the so-called sur
charge of 50 per cent, raked off by the 
railroads on parlor and sleeping car 
accommodations and have petitioned 
the Inter-State Commerce Commis
sion to  abrogate its prior order under 
which this charge has been collected.

Various traveling men’s organiza-. 
tions have also made an appeal to the 
Commission to the same effeect, argu
ing that the present rates are too high 
by 50 per cent, and asking that an or
der be issued bringing seat and berth 
rates back to where they were first 
prior to the war.

Ever since the Inter-State Com
merce Commission decided that the 
traveling aristocracy, or, in other 
words, those who insist upon sleeping 
in parlor cars when they ride, should 
pay one-half more than the straight 
Pullman fares, in the form of a sur
charge for the benefit of the railroad 
company handling them, there has 
been much dissatisfaction expressed 
not only by the passengers but by the 
Pullman Company also.

The I. C. C. could not see the point 
when the " Pullman Company sought 
to have this charge abrogated, and it 
is doubtful if the appeal of the travel
ers’ organizations will receive atten
tion at their hands but legislation by 
Congress will soon be under way 
which may have the effect desired.

The Pullman people (who ought to 
know) and travelers insist that the ex
cessive rates are detrimental to busi
ness, but the Commission finds, to its 
own satisfacation at least, that the 
lessened use of Pullman cars is not 
due to overcharge, but to a general 
cessation of railroad travel—and there 
you have. it.

Commissioner Cox, who has been 
the friend at court of the travelers’ 
associations and who has dissented 
from many of the Commission rulings 
says that passenger fares at the pres
ent rate have been reflected in a 
marked falling off in traffic. No fur
ther argument should be necessary 
than the fact that passenger travel is 
over seven billions of revenue pas
senger miles below normal for the 
past year period. Representatives of 
industrial and commercial interests 
have made requests for a reduction in 
rates repeatedly and they are unani
mous in their opinion (in which I fully 
concur) that the issuance of a mileage, 
book at a reduced rate of fare would 
not only stimulate travel, but would 
also increase the present revenue of 
the carriers.

But the majority of the Commission 
arbitrarily dispose of the whole matter 
with the simple comment that restora
tion of the passenger fare of August 
25, 1920, a reduction of 16̂ $ per cent, 
would result in an annual revenue loss, 
to say nothing about the added ex
pense of handling additional passen
gers.

Hence you have the unusual situa
tion of the traveling men, the Pull
man Company and a minority of the 
Commission on one side as against the 
majority of the Commission on the 
other.

And it is all a pure matter of guess 
work or gambling in either case with 
no disposition on the part of the Com
mission to allow any experiments to 
be tried out.

Now the railroads have evidently 
been contented with the situation 
which increased the revenue from pas
sengers, even if it decreased the num
ber of passengers and has aided in re
ducing the loss railroads are supposed 
to sustain from this branch of the 
service. If the passengers have been 
driven to the day coaches by these ex
orbitant charges, there has been less 
necessity for the hauling of Pullmans 
which they have always claimed were 
a heavier pull pn the locomotive, 
meaning a greater consumption of 
fuel, more wear and tear on the rails 
and did not produce nearly as much

revenue, owing to the fact that the 
Pullman car had only one-half the 
carrying capacity of the ordinary day 
coach.

Senator Townsend made the pub
lished statement some time ago that 
he believed the I. C. C. had exceeded 
the authority granted them by Con
gress in the position they have recent
ly taken and the rulings they have 
made, but it remained for Congress
man Robinson, of Missouri, to intro
duce a bill at the recent session of that 
body taking away much of this self 
assumed authority by making it un
lawful for any carrier to demand, 
charge or cdllect from any person for 
transportation, subject to the pro
vision of said act. in any parlor or 
sleeping car, any fare in addition to 
that demanded, charged or collected 
for transportation in a day coach, but 
this shall not prevent just and reason
able charges for the use of accom
modations in parlor or sleeping cars by 
companies owning such cars.

Recently Congress, at the behest of 
traveling organizations passed an act 
authorizing the I. C. C. to sanction 
the issuance of mileage books at a re
duced cost. The act was not manda
tory, but was simply calculated to 
justify the Commission in such action 
if they saw fit to make the concession.

This practically leaves the matter 
just where it was before, for the rea
son that the Commission, with its well 
defined meaning, in most of its de
cisions toward the railroads (which 
seems to be an obsession on their part) 
to ignore the whole proceeding, and 
continue to apply the steam roller to 
any Project which might, incidentally, 
benefit the public.

According to the programme pro
posed by several Michigan congress
men, an effort will be made to legis
late the Inter-State Commerce Com
mission out of business altogether. 
The American people have suffered 
enough from its silly conclusions and 
absolutely foolish as well as arbitrary 
rulings.

When the Commission was formed 
it was for the one purpose of prevent
ing discrimination, but never to 
usurp the authority it has assumed to 
prevent competition.

It thinks that a reduction in rates 
would not stimulate traffic, has refused 
at least one railroad the privilege of 
reducing its own rates, has compelled 
intra-state interurban lines to raise 
their rates where they are lower than 
the steam lines, encroached upon the 
rights of soverign states in the regula
tion of their own affairs—rights grant
ed by the tenth article of the Federal 
constitution—and when the President 
of one of the most powerful railroad 
organizations in the country publicly 
stated that he could operate his trains 
successfully and profitably at a pas
senger charge of two cents per mile, 
fairly scoffed at the idea. And now 
they go so far as to tell the Pullman 
Company, which ought reasonably to 
be credited with a knowledge of its 
own affairs, that they are talking 
through their hats.

The physical appraisement of rail
road properties, some years ago, by 
the I. C. C. through the efforts of an 
army of embryo engineers, who trav
eled in special cars, was a gigantic 
junket and nothing more.

It could have been done just as ef
fectively and at much less expense 
through a correspondence course. 
Those who were familiar with the 
workings of the plan utilized consider
ed it at the time a huge joke. Ap
praisements representing billions were 
made from the rear platform of par
lor cars and the expense account op
erated overtime. Rights of way 
traversed by streaks of rust were 
scheduled as railroads and discarded 
box cars as railroad stations.

State appraisements made for taxa
tion purposes were disregarded and 
suspicions of railroad investors were 
lulled to sleep in fancied security. Cer
tainly the time has now arrived for 
refusal of these methods and Congress

is the only hope of the business and 
industrial martyrs who are being 
crushed by the juggernaut of senseless 
regulation.

It is time for the individual sufferer 
to assert himself and insist that his 
representatives in Washington bestir 
themselves in adopting means of re
lief.

The abolition of the Interstate Com
merce Commission is the only hope 
of the public.

It may be that such action will re
sult in the return of old-time abuses 
in the way of discrimination against 
certain users of transportation chan
nels, but the greatest good to the 
greatest number and a breathing spell 
for outraged industries will prove 
sufficient compensation for the change, 
radical as it may appear on the sur
face. Frank S. Verbeck.

Mr. McFadyen Leaves the City Tem
porarily.

Plans for expansion of the McFad
yen Pure Food stores to include many 
cities in Western Michigan, with 
Grand Rapids as the headquarters and 
buying center were announced by A. 
N. McFadyen prior to leaving for New 
York last week, where he takes charge 
of the entire sales and personnel of 
the Metropolitan 25-50-cent stores, one 
of the great chain stores of the coun
try.

A. N: McFadyen.

Mr. McFadyen announced that not 
only was he retaining full interest in 
the chain grocery stores which he 
started here slightly more than one 
year ago, but that their expansion is 
to be pushed with new vigor. In ad
dition to several additional markets 
here, new stores will be established in 
Muskegon, Battle Creek, Kalamazoo, 
Holland and a long list of other West
ern Michigan cities within one day’s 
truck haul from Grand Rapids. All 
buying and distributing will be done 
through Grand Rapids. Mr. McFad
yen will remain as president of Mc- 
Fadyens, Inc., and is retaining his en
tire interest he stated. The active 
management of the food stores is in 
the hands of T. R. Holman, secretary- 
treasurer of the company.

While declining to discuss the salary 
of his new position as vice-president 
in charge of sales of the Metropolitan 
25-50-cent stores, associates said yes
terday that it was the largest paid 
by any chain store in the country. Al
though only 37 years of age, Mr. Mc
Fadyen js old in business experience.

He began his merchandising career 
with the Kresge stores when only 18 
years of age, and held a high salaried 
executive position with the firm while 
sti.l in his) 20’s. At 33 he had reached 
the pinnacle of responsibility with 
Kresge as a director and vice-presi
dent in charge of sales. He resigned 
to accept the most responsible “Y” 
job in France during the war, where 
he speeded up the distribution of sup
plies furnished by the organization 
for the American soldiers. He returned 
after the armistice looking for new 
responsibilities.

Turning to Grand Rapids as the log
ical headquarters for chain food stores, 
Mr. McFadyen established headquar
ters here and started new stores as 
rapidly as suitable locations could be 
found. Now with 12 groceries and 
eight meat markets and a new West 
side lease for an additional store in the 
next few weeks, he feels that the busi
ness is in healthy enough condition to 
be left to his associates.

Mr. McFadyen announced that he 
will retain his home in Grand Rapids, 
and that while his headquarters are in 
New York, his family will remain here.

Mr. T. R. Holman was born in 
Chicago March 16, 1886, His ante
cedents were German on his father’s 
side and English on his mother’s side. 
He attended the public schools of Chi
cago, putting in three years at Racine

T. R. Holman.
College preparatory to entrance to 
Washington University, Washington. 
D. C. He spent three years at the lat
ter institution, graduating on the 
science course. His first business ex
perience was with the Buick Agency, 
of Chicago, where he had charge of 
the parts department. Fifteen months 
later he became connected with the 
experimental department of the Olds- 
mobile Company at Lansing. He con
tinued in this position two years, 
when he entered the employ of Briggs 
Magneto Co., of Elkhart, Ind., devot
ing a year and a half to expert work 
in selling and demonstrating. He was 
then given the position of Assistant 
Manager of the Kresge Company, of 
Chicago. A year and a half later he 
was promoted to the management of 
the store at Michigan City. One year 
later he became manager of the store 
at Racine. He retired from the latter 
ppiifipn a year and a half ago to come
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to Grand Rapids and act as assistant 
to Mr. McFadyen in the management 
of his chain store system. Now that 
Mr. McFadyen has gone on to New 
York to associate himself with the 
Metropolitan Company, he automati
cally becomes manager of the Grand 
Rapids business, which is subject to 
indefinite expansion in the very near 
future.

Mr. Holman was married fourteen 
years ago to Miss Bertha Cole, of 
Thornapple Lake. They have three 
daughters and reside in their own 
home at 420 Franklin street. Mr. Hol
man attends the Fountain street Bap
tist church, but is not a member of any 
fraternal organization. His hobby is 
automobiling and he attributes his 
success to hard work.

Resents His Inability To Obtain 
Stimulants.

Detroit, Nov. 21—At 80 years of age 
I find myself in this predicament: Up 
to two years ago I was in excellent 
health for a man of my age, but I 
have lately had attacks of illness in 
four different cities in which I had to 
obtain medical advice. In each case 
the doctor who attended me ordered 
me to take stimulants daily in moder
ate quantities, saying that they were 
necessary for me. At times I am un
able to procure what I require and I 
find my health suffers in consequence. 
The law in its present shape goes to 
extreme^, and all extremes are bad 
and are now the cause of more trouble 
and unrest in-this world than anything 
else. I am a law-abiding citizen, but 
I certainly feel that my personal 
liberty has been taken away by a law 
which should be amended so as to re
store it to me. W. V. Onslow.

Do we give thanks for a giving day?

Raw Material Used in Camel’s Hair 
Products.

In view of the rather extensive 
vogue of the camel’s hair skirt this 
season and its probable popularity 
during the early Spring season it is 
interesting to note the origin of the 
real camel’s hair which is used in the 
making of the skirting fabric. Most 
of the fine camel’s hair comes from the 
cooler sections of China, according to 
one of the leading makers of these 
fabrics, as the hair obtained from the 
camels in the very warmer sections is 
neither fine nor abundant.

Camels at a certain season of the 
year shed their hair, this dropping off 
in bunches most frequently while they 
are asleep. When a caravan is on a 
trip there is always a special boy 
whose duty it is to gather up this shed 
hair in baskets before the march for 
the day is undertaken. After this has 
been done and the caravan reaches a 
certain point, the. hair is sorted and 
ba'ed for export. Of course, where 
camels are kept for short travels this 
procedure is not followed, and the 
hair is brought directly to the local 
buyer.

In sorting into the different grades 
the basis of selection is the fineness in 
the diameter of the hair. The coarser 
the fiber the less valuable it is. After 
reaching this country dyeing, weaving 
and finishing processes are used that 
are described as being dissimilar in 
several respects to that used in the 
production of woolen fabrics.

One of the features of camel’s hair 
is that it gives warmth with lightness. 
It is pointed out that the camel must

have adequate protection against the 
cold of the night on the desert, but 
must not be too heavily burdened in 
the heat of the noonday sun by thick 
hair.

The hair is being used extensively, 
not only for skirts, which is really the 
.atest adptation, but for men’s and 
women’s suits, knickerbockers, over
coats, cloaks, gloves, etc. But a sub
stantial percentage of the fabrics 
known or described as “camel’s hair” 
are. said to contain none of it or else 
to have very little of the actual camel’s 
hair in them.

Fitted Brim Hats Now Giving Way.
There is a general deviation now 

from the large fitted brim hats that 
were selling so well at the start of the 
season, according to the current bulle
tin of the Retail Millinery Association 
of America. The influx of Palm Beach 
and other Winter resort merchandise 
has restored them to favor a bit, but 
by. the general run of women it is the 
soft looking hat that is wanted.

“Large cushion brims and turned 
flare brims that rise from bandeaux 
foundations are given the hand-molded 
touch by the wearer,” the bulletin con
tinues; “Crushed in -to frame the face 
is the way they are mostly worn, for 
it is the hat with the regular contour 
that is most desired by the American 
woman For other than resort wear 
a few of the fitted brims are seen, 
principally on the small French poke 
order and the roll shapes for street 
wear.

“Tricornes still stand forth conspicu
ously, but they are not for the more

3

‘dressy’ ensemble. The large lace hats 
that are selling for restaurant wear are 
necessarily regular as to brim line. In 
order to carry off all their ornamenta
tion and elaborate dress themes, the 
only shape features of which such 
forms may partake are the shortened 
backs, double brims or an elongated 
side.

“Large bow-trimmed hats of slipper 
satin are made on soft caplike founda
tions and partake of the attributes of 
the pull-on sports hat. Satin is much 
liked in hats for street wear, and it is 
only natural that hats of this kind 
should have an ‘eye for comfort.’ ”

Performing Clowns “Shimmy” in 
Windows.

Chicago, Nov. 21—Display Man
ager Berger of Rothschild & Co., pro
vided a Christmas toy window last 
year that stopped crowds. Red drap
eries and foliage, trimmed with silver 
leaves, formed the background. A 
red-covered platform occupied the cen
ter of the window on which stood two 
performing clowns. One moved his 
head from right to left, and up and 
down raising his foot up and down 
also, and shimmying his shoulders in 
a way that created much merriment 
among the spectators.

The other clown moved his body 
from side to side, and his foot up and 
down. He had a gilt ball on his head, 
in both hands and on one foot, and 
they all revolved.

On the front part of the platform 
the words “Toy Brothers” were out
lined in silver tinsel, and a picture of 
a girl surrounded by numerous Christ
mas packages bore the timely ad
monition: “Do your Christmas shop
ping early.”

The rest of the window was filled in 
with a fine collection of miscellaneous 
toys.

Barney

B arney Langeler h as  w orked 
In th is  In s titu tion  continu
ously fo r fifty year«.

I  have been thinking of how busy it is just before 

Christmas when everybody wants their candy and nuts 

and other things for Christmas trade and I  think you 

ought to ask the customers to send their orders in 

early so that they will be sure of getting just what 

they want for their Christmas trade.

And, BY GOLLY, business is certainly good these days.

W o r d e n  Q r o c e r  C o m p a n y
GRAND RAPIDS

KALAMAZOO— LANSING— BATTLE GREEK

T H E  PR O M PT  SH IPPER S
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MOVEMENT OF MERCHANTS.
Schoolcraft—W. Thompson succeeds 

W. W. Hale in the drug business.
Lyons—F. E. Weeks has purchased 

the drug stock of Harvey Halstead.
Crystal—H. F. Volz succeeds Wil

liam M. Parker in the drug business.
Plainwell—'Morrell Bros succeed 

Fred E. Knox in the hardware busi
ness.

Harvard—A. Griswold & Son have 
sold their hardware stock to Guilfoyl 
& Co.

Mulliken—John Rex Mack succeeds 
C. M. Chovey & Co. in the grocery 
business.

Vassar—The Henry Price Clothing 
Co. has changed its name to Mac
Donald’s.

Port Huron—The Howard Furniture 
Co. has changed its name to the Her
bert Howard Co.

Ann Arbor—‘The Schultz Grocery 
has increased its capital stock from 
$15,000 to $35,000.

Hersey—Charles E. Moody succeeds 
W. S. Wolcott in the grocery and gen
eral store business.

Grand Rapids—The Rysdale Candy 
Co. has increased its capital stock 
from $30000 to $60,000.

Bad Axe—Peter Mayheu has sold 
his hotel to Joseph Forney, who will 
take possession Nov. 27.

Holland—Jake Zoerman has sold his 
hardware stock to Deur & Zwemer, 
who have taken possesesion.

Saginaw—The Wright-Blodgett Co., 
Ltd., timber lands, etc., has removed 
its business offices to Grand Rapids.

Owosso—Meabon & Son succeed 
Miss Corwin in the restaurant and 
cigar business on Washington street.

Jackson—Mrs. Ina M. Brintnall has 
opened a modern beauty parlor on the 
fourth floor of the Morris I. Jacobson 
store.

Cadillac—William Lutes has en
gaged in the grocery business, the 
Worden Grocer Co. furnished the 
stock.

Arcadia—Isaac Edmonson, former
ly of Bear Lake, has opened a shoe 
repair and shoe findings shop in the 
Oak building.

Albion—William E. Baum has sold 
a half, interest in his grocery stock 
to Haynes R. Campbell and the busi
ness will be continued under the style 
of W. E. Baum & Co.

Detroit—The Miller-Judd Co., 5535 
Woodward avenue, dealer in autos, ac
cessories, etc., has increased its capital 
stock from $50,000 to $200.000.

Decatur—The Detroit Celery & 
Produce Co. has erected a modern 
ware house hère which will be under 
the management of John Overly.

Evart—G. H. Fox and L. Homer, 
of Reed City, are erecting a modern 
bakery, which they will conduct under 
the style of the Evart Baking Co.

Greenville—L. F. Bertrau has sold 
his furniture stock to F. C. Choate, re
cently of Grand Rapids, who will con
tinue the business at the same location.

Flint—The Citizens Co-Operative 
Investment Co. has been incorporated 
with fin authorized capital stock of 
$50,000, all of which has been subscrib
ed and $7,500 paid in in property.

Detroit—The Racine Foundry & 
Machine Co., 6535 Dubois street, has 
been incorporated with an authorized 
capital stock of $25,000, $4,000 of

which has been subscribed and paid in 
in cash.

St. Johns—Gettle Bros., of Bluffton, 
Indiana, have leased a store in the 
Steel Hotel building and will occupy 
it with a stock of bazaar goods Dec. 
9.

Mason—Frank W. Webb, who has 
conducted a boot and shoe store here 
for the past forty-five years, died at 
his home, Nov. 18, following an illness 
of several weeks.

Onekama—L. L. Crandall, formerly 
engaged in the second-hand furniture 
business at Manistee, has purchased 
the grocery stock and store building 
of George L. House, taking immediate 
possession.

Charlotte—Ernest G. Pray has pur
chased the interest of Stanley Smith in 
the furniture and undertaking stock of 
Smith & Conklin and the business will 
be continued under the style of Conk
lin & Pray.

Negaunee—August Sutenin has sold 
his drug stock and store fixtures to 
Alfred Rytkonen, his head clerk for 
the past six years. Mr. Rytkonen will 
continue the business under the style 
of the Peoples Drug Store.

Escanaba—The Thi’.co Timber Co., 
with business offices in the First Na
tional Bank building, has been incor
porated with an authorized capital 
Stock of $25,000, all of which has been 
subscribed and paid in in cash.

Sand Lake—Frank Long has sold 
his grocery stock to Blair R. Barnes, 
of Middleville. He will continue the 
business at the same location. Mr. 
Long will continue the shoe and rub
ber business on his own account.

Durand—Mark F. Frink has pur
chased the interest of his partner, F. 
W. Hockett, in the automobiles auto 
supplies, accessories and garage busi
ness of Hockett & Frink and will con
tinue the business under his own name.

Lansing—Davey Bros., builders and 
owners of Hotel Roosevelt, will build 
an addition to the hotel which will be 
ten stories high and contain 500 rooms 
each with private bath. Work will be 
commenced as soon as the plans have 
been completed.

Detroit—The Cook Co., 127 West 
Woodbridge street, has been incor
porated to deal in confectionery, fruit 
juices, ice cream and frozen products, 
with an authorized capital stock of 
$5,000 all of which has been subscrib
ed and paid in in cash.

Ironwood—The National Co-Opera
tive Co. has been incorporated to con
duct a general mercantile business in
cluding timber, farm products, imple
ments, etc., with an authorized capital 
stock of $10,000, $1,025 of which has 
been subscribed and paid in in cash.

Detroit—iCoon & Co., 1304 Real Es
tate Exchange building, has been in
corporated to deal in auto parts, equip
ment, accessories etc., as manufactur
ers’ agent, with an authorized capital 
.stock of $7,500, all of which has been 
subscribed and $1,000 paid in in cash.

Bellevue—Cargo & McCarthy, who 
conduct an ice cream parlor and res
taurant, have dissolved partnership 
and the business will be continued by
I. W. Cargo, who has taken over the 
interest of his partner. He has also 
purchased the store building which 
was owned by his brother, C. W. 
Cargo,

Saginaw — The Second National 
Bank has taken over the business of 
the Commercial National Bank. No 
capitalization increase was made owing 
to the fact that last January the Sec
ond National’s capital and surplus were 
doubled and this was found to be 
ample.

Detroit — The Michigan Builders 
Hardware Co., 9000 Oakland avenue, 
has been incorporated with an author
ized capital stock of $13,000 common 
and $12,000 preferred, of which amount 
$15,000 has been subscribed and paid 
in, $3,000 in cash and $12 000 in prop
erty.

Adrian—The Michigan Hotel Co., 
conducting the Schoolcraft Hotel in 
this city, has sold its lease on the 
building and furniture and fixtures to
J. H. Lambertson, of Cleveland. J.
F. Woolsey, who has conducted the 
hotel for four years, is the principal 
stockholder.

Ishpeming—Nault Bros., will, at an 
early date, move their grocery busi
ness from the Voelker building, Main 
street, to the store space on First 
street which was recently vacated by 
Martin Skague. George Lafkas, who 
has a confectionery store in the Rob
bins’ building, Cleveland avenue, has 
secured a lease on the Voelker build
ing and will move his business there 
after a number of alterations and im
provements are completed.

Adrian—A group meeting of tjie 
Michigan Retail Dry Goods Associa
tion will be held here December 5, ac
cording to announcement of the Cham
ber of Commerce. The district from 
Which the merchants are to attend in
cludes Lenawee, Hillsdale, Jackson, 
Monroe and Washtenaw counties and 
a portion of Calhoun and Wayne 
counties. Among those to be present 
are Jason E. Hammond, manager of 
the Michigan Retail Dry Goods As
sociation; John C. Toeller, of Battle 
Creek, President, and F. E. Mills, of 
Lansing, Vice-President.

Manufacturing Matters.
Detroit—The Holley Carburetor Co. 

has increased its capital stock from 
$250,000 to $1,000,000.

Holland—The Holland Furnace Co. 
has increased its capital stock from 
$1 800,000 to $3,600,000.

Big Bay—The Lake Independence 
Lumber Co, has increased its capital 
stock from $200,000 to $1,250,000.

Kalamazoo — The Globe Casket 
Manufacturing Co. ha's increased its 
capital stock from $400,000 to $600 000.

Grand Rapids—The Cabinet Shops, 
519 Monroe avenue, has increased its 
capital stock from $35,000 to $60,000.

Detroit—The Gately Clothing Co., 
241 Michigan avenue, has increased 
its capital stock from $30,000 to $500,- 
000.

Detroit—The American Metal Prod
ucts Corporation, 6431 Epworth Blvd., 
has increased its capital stock from 
$50,000 to $100,000.

Detroit—The old company of the 
Parrott Heater Co., *1428 21st street, 
has been dissolved and a new company 
under the same style organized with 
an authorized capital stock of $10,000, 
preferred and 40,000 shares at $5 per 
share, of which amount 10,502 shares 
have been subscribed and $40 000 paid 
in in property.

Holland—The Holland Engine Co., 
Inc., has, increased its capital stock 
from $50,000 to $100,000 and 10,000 
shares no par value.

Calumet—The Calumet Creamery 
Co. has been organized, capitalized at 
$50,000. It will absorb the Obenhoff 
Ice Cream Co. and will manufacture 
various dairy products as well as ice 
cream.

Detroit—The McMullen Fire Ex
tinguisher Co., 6514 Dubois street, has 
been incorporated with an authorized 
capital stock of $20,000, all of which 
has been subscribed and $2,000 paid 
in in cash.

Muskegon Heights—A new foundry 
building will be erected by the Piston 
Ring Go. shortly, according to an
nouncement, Monday. The addition 
will add approximately 65 per cent, to 
the output of the company.

Detroit—The Detroit Nut Co., Inc., 
2456-58 Hubbard avenue, has been in
corporated with an authorized capital 
stock of $50,000 common and $75,000 
preferred, all of which has been sub
scribed and $50 000 paid in in cash.

Detroit — The Shelley Exclusive 
Frock Co., Inc., 50 Buhl building, has 
been incorporated with an authorized 
capital stock of $50,000, $26,050 of 
which has been subscribed and paid in, 
$100 in cash and $25,050 in property.

Lansing—Ford Johnson, recently of 
Howell, has engaged in the creamery 
business here. Marshall Lee has re
signed his position with the Watson & 
O’Leary Creamery Co., of Howell, and 
will be associated with Mr. Johnson.

Bay City—The Rapid Storage Bat
tery Co., 115 Third street, has been 
incorporated with an authorized cap
ital stock of $10,000, of which amount 
$1,700 has been subscribed and paid 
in, $225 in cash and $1,475 in property.

Port Huron—The New Howard 
Furniture Go., 912 Military street, has 
been »incorporated with an authorized 
capital stock of $35,000 common and 
$15,000 preferred, of which amount 
$21,000 has been subscribed and paid 
in in cash.

St. Louis—The Sanitary Baking Co. 
has removed its wholesale and retail 
plant here from Breckenridge and will 
continue the business under the style 
of the Central Michigan Baking Co. 
C. G. Davis will continue as manager 
of the business

Jackson — The Morrison Metal 
Stamping Co. has been incorporated 
with an authorized capital stock of 
$250 common and 25,000 shares at $10 
per share, of which amount 13,400 
shares has been subscribed and $13,400 
paid in in cash.

Detroit—The Nizer Corporation, 
3301 Grand River avenue, has been in
corporated to manufacture and deal in 
refrigerators, refrigerating machines, 
equipment etc., with an authorized 
capital 'stock of $300,000, all of which 
has been subscribed and paid in in 
property.

Grand Haven—The Kyloid Co. has 
been incorporated to manufacture and 
se l Kyloid composition and other 
products, with an authorized capital 
stock of $100,000 preferred and 1,150 
shares at $50 per share, of which 
amount $2,500 and 550 shares has 
been subscribed, $5,000 paid in in cash 
and $25,000 in property.
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Essential Features of the Grocery 
Staples.

Sugar—There is an improved de
mand for Cuban sugars by refiners. 
Receipts of Cuban sugar for the past 
week have increased and refiners are 
rapidly catching up in their unfilled 
obligations. Refiners’ prices are still 
on the basis of 7c, f. o. b. New York, 
with the exception of Arbuckle, who 
are 6.90c. Federal still withdrawn 
from the market. Local jobbers hold 
cane granulated at 7.55c and beet 
granulated at 7.45c.

Tea—The market has put in a 
steady week, without any material 
change either in price or in the de
mand. Business in tea has continued 
good, with most of the lines steady 
to firm on account of several actual 
shortages.

Coffee—Speculative cables from 
Brazil have made some changes in the 
coffee market during the week, speak
ing of green coffee sold in a large 
way. The market altogether has had 
a somewhat irregular period, closing 
the week rather stronger. All grades 
of Rio and Santos are about where 
they were a week ago. Milds are a 
little firmer and show a slight frac
tional advance on account of a de
crease in the visible supply as com
pared with^a week ago. The advance 
is only slight and has not affected the 
jobbing market for roasted coffee. 
The jobbing prices for roasted Rio 
and Santos grades are likewise just 
where they were a week ago.

Canned Fruits—Hawaiian pineapple 
is the strongest item on the list. Spot 
supplies are inadequate and fresh ar
rivals are generally sold in advance, 
so that a bare market continues. All 
holders have high ideas of values, and 
as they control the situation jobbers 
are forced to pay asking prices. Stan
dard peaches are quoted at a wide 
range, With no cheap lines of really 
desirable quality. Choice of actual 
classification favors the seller, while 
fancy is not quoted except in a small 
«vay. Apricots are mostly neglected 
on the spot. Apples are being held 
at higher prices in the country due to 
increased packing costs.

Dried Fruits—Anticipating a short
age of dried fruits a number of weeks 
ago, which it was figured would oc
cur in November, caused local oper
ators to strain every effort to get 
shipments through from the Coast in 
time to take care of .the Thanksgiving 
outlet. They were successful in swell
ing the available supplies and a more 
representative assortment is now 
available, but not in the usual volume 
for this season of the year. It is a 
ticklish situation which confronts the 
trade and one which breeds conserva
tism. In all lines of food commodities 
distributors complain of a lack of 
normal outlet, as there appears to be 
a backing up in the consumer demand. 
Holiday items, of course, are being 
taken, but the turnover is not up to 
expectations. In staples more or less 
of a lull has occurred. In prunes 
buying at the source has slowed 
down, but prices are as firmly held 
as ever in California and in the North-’ 
west. The main movement is in spot 
stocks, but those in transit are not 
so favored. Space on steamers is 
pretty well sold up for the balance

of the year as packers assert that all 
seaboard and interior markets made 
free purchases for November and ear
ly December shipment. The Cali
fornia Association is still a dark 
horse. At present it is out of the 
market in box packed and other of
ferings, and there is a possibility that 
it will have little or nothing to sell 
later on. It is hinted that certain 
of the large independents took Asso
ciation prunes earlier in the season, 
and they are strong enough to hold 
up the market. These prunes, it is 
understood, were acquired when the 
prices to growers were high, and there 
is little prospect of an unloading at 
discounts when the packer is con
vinced that the jobbing trade is un
derstocked. Spot California and Ore
gon prunes are generally held firm. 
The demand for. extra and extra 
choice apricots is heavier since fancy 
cannot be had except at what buyers 
consider is a prohibitive price. Stan
dards are quiet. Raisins as a line 
are steady. Thompsons are easier as 
the understocked market of a few 
weeks ago has resulted in a rush of 
stocks to the jobbing centers. Cur
rants are scarce on the spot with only 
moderate arrivals in sight. Peaches 
were dull all the week.

Canne’d Vegetables—The produc
tion of canned corn in the United 
States for the season just closed, ac
cording to data compiled by the Na
tional Canners’ Association and fur
nished to the foodstuffs division, De
partment of Commerce, amount to
11,419.000 cases of 24 No. 2 cans to 
a case. These figures represent a 
smaller pack than normal and fol
lowing the very small pack of 1921, 
should result in a firm market for 
canned corn. Although Iowa led with 
nearly 2,000,000 cases this year, she 
fell far short of her usual pack and 
Illinois is 300,000 cases short of her 
twelve-year average. Maryland’s sta
tistics improved considerably, although 
she put up less corn than any year 
during or since the war, except for 
abnormal 1921. The following annual 
official statistics of the National Can
ners’ Association are based upon the 
circularization of every canner of corn 
in the United States:

1921 1922
Iowa _________ 1,190,000 1,959,000
Illinois ______ 1,711,000 1,939,000
Maine 911,000 1,066,000
Ohio _________ 850,000 , 1,073,000
Maryland __ 1,130,000 1,944,000
New Y o rk _____ 564,000 616,000
Wisconsin _____ 576,000 625,000
Indiana ______ 109,000 665,000
M innesota_____
Missouri______

573,000 598,000

Michigan ______
Delaware_____
Vermont______

440,000 701,000

Pennsylvania___ ____
All other states- 189,000 233,000

Total ____ 8,843,000 11,419,000
This pack of corn for 1922 is larger 
than that for 1921, but it is 572,000 
cases less than the average pack for 
five years previously. The annual 
consumption of canned corn for the 
United States is estimated at 12,000,- 
000 cases. Tomatoes are a good baro
meter of the market as a whole. Firm
ness exists in the country in all sizes,

with No. 3s and No. 10s leading. 
Many canners refuse to sell, thinking 
that the market will ultimately be 
higher. California tomatoes are ac
tive In a moderate way, but Coast 
buying is not so heavy, as early pur
chases are now arriving. Corn is 
quiet but steady at going prices, the- 
demand being patterned after current 
consumption. Peas favor the canner 
and are held at factory points above 
the ideas of jobbers. Most of the 
business going on is in moving goods 
to retailers. Spinach is steady. Pump
kin and squash are seasonably active.

Canned Fish—The salmon market 
is far firmer on the Coast than it is 
on the spot. Holders have the firm 
conviction that they are in strong 
control of the situation and that all 
they have to do is to sit tight and let 
the understocked jobber fill their 
needs, with the natural resulting com
petition forcing up prices as the season 
advances. This is particularly true 
of pinks now that chums have been 
cut down to limited stocks. Pinks 
are firm in Seattle and are held up 
to $1.25 f. o. b. by some factors. The 
spot market in consequence is strong
er but not very active. Reds are 
mostly taken as they are needed. Maine 
sardines are not active in a large 
way, but are taken in mbderate job
bing lots as they are needed. Can
ners all have higher ideas and are 
pretty well aligned as to their prices. 
Other types of sardines are not par
ticularly active. Crab meat is scarce 
on the spot and very little is offered 
from primary points. Lobster also 
is in no surplus in any quarter. Tuna 
fish is only to be had in small blocks 
in white meat and striped.

Syrup and Molasses—Compound 
syrup shows no change for the week. 
There is a fair demand considering 
the rather unseasonably mild weather 
and prices are steady. Sugar syrup 
is steady, without any change. De
mand for good grades is fair. Mo
lasses is in fair demand at unchanged 
prices.

Provisions — Everything in the 
smoked meat line is very quiet, with 
prices ranging from ^@ lc per pound 
lower on the different cuts. The con
sumptive demand is light. The con
sumptive demand for pure lard is light 
and the market is ruling about J^c 
under a week ago. Lard substitutes 
are weak, with a light demand at un
changed prices. The demand for can
ned meats, dried beef and barreled 
pork is very quiet and is about 5 per 
cent, lower.

Beans and Peas—Stocks of beans 
are still limited and the situation con
tinues firm and unchanged. The 
market is decidedly in seller’s favor 
at the present if they have anything 
to sell Green and Scotch peas are 
gradually working up and are also 
firm.

Cheese—The market is steady, with 
a light consumptive demand at prices 
aibout the same as they were last 
week. Stocks in storage are about 
the same a& they were a year ago and 
the market is likely to remain sta
tionary for a few days at least.

Nuts—The demand for foreign nuts 
for the Thanksgiving trade was not 
up to expectations last week. This 
does not mean that the market was

___________ 5

at a standstill, but the turnover was 
not as large as first hand distributors 
had anticipated. One thing in favor 
of the foreign walnut situation has 
been the good quality of many of 
the offerings, such as Cornes for in
stance. Coming at the time when 
California nuts of the desired grades 
and varieties were not overly plenti
ful the foreign nuts have sold as well 
as expected under the circumstances. 
There has not been as strong an un
dercurrent in almonds as in walnuts. 

■Filberts have sold fairly well. Brazil 
nuts are moving more freely. Pecans 
are scarce and firm.

Rice—The lack of a surplus and the 
disposition tJO* hold causes firmness, but 
the market is otherwise featureless. 
With the Southern markets firm, senti
ment tends to cause holders to carry 
their broken assortments at full list. 
Foreign rice is steady in tone with 
moderate buying

Carnation Milk—Producers of Car
nation milk have notified distributors 
that they are so far oversold as to 
make it impossible to accept added 
orders for delivery until after the turn 
of the year. All canned milks are 
firm at recent advances.

Holiday Goods—Now is the time 
for the grocer to temporarily forget 
about staple items and place his sales, 
display and advertising emphasis upon 
the longer profit lines which áre com
ing into their own with the approach 
of Thanksgiving and which will main
tain this spotlight position until New 
Year’s day is past and gone. The 
festivals which are part and parcel of 
the holiday season make the housewife 
amenable to suggestions as to table 
delicacies and, in fact, eager for hints 
which will aid her in planning the 
menu for these various gatherings.

Salt Fish—The demand for mack
erel continues fair. It is not so good 
as some time ago, when practically 
all buyers were in the market on ac
count of scarcity. Stocks have been 
filled up a little better and consequent
ly demand has eased off somewhat. 
The available supply is still small and 
the market is therefore firm on a com
paratively high basis. Codfish is in 
fair demand without change

Preying on the Credulity of the Ig
norant.

B. H. Dice, who was formerly con
nected with the Petrie Grain elevator, 
at Pierson, has engaged in business 
at 208 Linquist building, Grand Rap
ids, under the style of the Franklin 
Commission Co. He is pursuing the 
price quoting methods of the United 
Buyers’ Association, but does not sell 
membership certificates. Any one can 
order goods of him on the basis of 
the quotations he makes in circular 
letters. He employes the tactics of 
quoting sugar at 2 or 3 cents per 
pound, but evidence is not lacking 
that he makes up his loss on sugar 
on nearly every other article on his 
list. No conservative buyer can be 
caught with such clap trap, but there 
is a certain percentage of sore heads 
and disgusted individuals in every lo
cality who furnish material for the 
delusive propaganda fed out by men 
who cater to the vanity of fools and 
the credulity of the ignorant.
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P r o c e e d in g s  o f  G ra n d  R a p id s  B a n k 
r u p tc y  C o u r t .

G rand  R apids, i\o v . 13—On th is  day 
w as Held tne  firs t m eeting  of c red ito rs  
in  the  m a tte r  of E lm er A. Z im m erm an, 
B an k ru p t No. 2163. T he b an k ru p t w as 
p re sen t in  person. No o th e rs  w ere p re s 
en t. The b an k ru p t w as sw orn  a n d  ex 
am ined  by the  re feree  w ithou t a  re 
p o rte r. N o claim s w ere proved an d  a l
lowed. T he exem ptions of the  b an k ru p t 
w ere confirm ed to him , a n d  th e  case 
closed a s  a  n o -a sse t case. T he firs t 
m eeting  w as th en  ad jou rned  no da te .

On th is  day  a lso w as held the  final 
m eeting  of c red ito rs  in  the  m a tte r  of 
Eagle  P ro d u cts  Co., B an k ru p t No. 2117. 
T he b an k ru p t w as n o t p resen t o r re p re 
sen ted  by a tto rn ey . T he tru s te e  w as 
p re sen t in  person. S everal add itiona l 
claim s w ere proved a n d  allow ed ag a in s t 
th e  e s ta te  of the  b ank rup t. The tru s te e ’s 
final re p o rt a n d  accoun ts  w ere considered 
and  approved. T he bill of th e  a tto rn ey  
fo r the  b an k ru p t w as approved an d  filed. 
An o rder w as m ade for th e  p aym en t of 
ad m in is tra tio n  expenses an d  for the  dec
la ra tio n  an d  pay m en t of a  supp lem ental 
f irs t and  final dividend to  cred ito rs . The 
final m eeting  w as th e n  ad jou rned  w ith 
o u t da te . The case  will now be closed 
a n d  re tu rn e d  to  the  d is tr ic t court.

On th is  day, a lso, w as held th e  final 
m eeting  of c red ito rs  in  th e  m a tte r  of 
W allace D. P au lsen , B an k ru p t No. 209U. 
T he b a n k ru p t w as n o t p re sen t in  p e r
son, b u t rep resen ted  by Jo h n  B. Lew is, 
h is  a tto rn ey . No o ta e r  appearances. 
One add itiona l claim  w as proved and  
allowed. The tru s te e ’s final re p o rt and  
acco u n t w as approved an d  allow ed a s  
filed. T he bill o f the  a tto rn ey s  for the  
b an k ru p t w as approved and  allow ed a s  
filed. A n o rder w as m ade fo r the  p ay 
m e n t o f ad m in is tra tio n  expenses an d  for 
the  declaration  an d  paym en t of a  su p 
plem ental f irs t and  final dividend to  c red 
itors. T here  w as no objection  to  the  
d ischarge of the  ban k ru p t. T he  final 
m eeting  w as th en  ad jou rned  no da te . 
The case  w ill be closed an d  re tu rn e d  to 
th e  D is tric t C ourt.

On th is  day  a lso w ere received  the  
schedules, o rder of re ference  a n d  ad ju d i
cation  in  ban k ru p tcy  in  th e  m a tte r  of 
G ust P . N elson, B an k ru p t No. 21/6. T he 
m a tte r  h as  been re fe rred  to  B enn M. 
Corwin, a s  re feree  in b ank rup tcy . T he 
b an k ru p t is a  re s id en t of Cadillac, and  
is  a  re ta il  m erchan t. T he schedules of 
th e  b an k ru p t lis t a sse ts  in  the  sum  of 
$1,19/.U8, of w hich th e  sum  of if325 is 
claim ed a s  exem pt, an d  liab ilities  in  the  
sum  of $2,304.2 1 . T he firs t m eeting  of 
c red ito rs  has been called  for Nov. 27, A 
lis t of th e  c red ito rs  of th e  b a n k ru p t 
is a s  follows:
P lan k in g to n  P ack in g  Co., M ilw au

kee __________________________ _— $117.23
Joseph  C asablanca, C adillac ___  48.68
V. C. M uling Co., G rand  R apids 6.00
Goshen M illing Co., Goshen _____  13.60
H a rry  M eyers, G rand R a p i d s ___  13.48
¡Swedish Produce Co., C h ic a g o _18.80
H ekuian  B iscu it Co., G rand  R ap. 4.88
hales Book Co., N egaunee _____  10.00
P ro c to r & Gamble ¡soap Co., D e tro it 26.35
A. G. Brelirn, C a d i l la c ___________  51.36
G. E. M eK eever Co., D e t r o i t ___  55.75
G. R. P ap e r Co., G rand  R a p i d s _10.50
Biedlong P ickle  Co., C h ic a g o _____  10.84
A rm our Soap Co., C h ic a g o -------- 7.10
S teind ler P a p e r Co., M uskegon — 27.92 
J .  B. A braham  Co., A ndersonville,

I n d . _____________________________  16.60
W atson -H igg ins M illing Co., G rand

R a p i d s __________    12.68
Jo h n  C. F a ir  & Co., C a d i l la c ___ 41.50
Sym ons Bros. Co., S ag inaw  — _— 85.04 
Judson  G rocer Co., G rand  R apids 98.79 
Southw estern  Broom  Co., E vansville  18.75 
Cornw ell Beef Co., Saginaw  — ,—  13.43 
N ationa l B iscu it Co., G rand  R apids 45.96
G eller B ros., Cadillac _____________ 27.00
H aynes  B ros. Co., Cadillac . ..-------129.00
C. E. E rickson  Co., Des M oines — 36.20 
E s ta te  of E rick  N elson, C adillac 1,300.00 
M anitowoc Seed Co., M anitowoc — 19.77
M cL aughlin Coffee Co., Chicago — 27.00

Nov. 14. On th is  day  w as held the  
firs t m eeting  o f c red ito rs  in  th e  m a tte r  
of F red e rick  G. B achm ann, B an k ru p t No. 
2162. T he b an k ru p t w as p resen t in  p e r
son. No o th e rs  w ere p resen t. I t  a p 
peared  th a t  th e re  w as a  possible claim  
of .the e s ta te  ag a in s t a  c e r ta in  job  th a t  
th e  b an k ru p t h ad  n o t com pleted an d  the  
m a tte r  w as held open pending an  in 
vestig a tio n  of such  claim , a lthough  in 
all p robab ility  su ch  claim  w as assigned  
to  d ie  bonding com pany tak in g  th e  bond 
of th e  b an k ru p t in  the  perfo rm ance  of 
th e  w ork, therefo re  i t  w ould leave th e  
e s ta te  w ith o u t a sse ts . W hen th is  fa c t 
h a s  been de term ined  th e  e s ta te  will e ith e r 
be closed o r a  tru s te e  appoin ted  to  col
lec t th e  avails  of th is  claim . T he  firs t 
m eeting  w as th en  ad jou rned  no da te  
a f te r  th e  exam ination  o f th e  b an k ru p t 
w ith o u t a  repo rte r.

On th is  day  a lso w as held the  first 
m eeting  of c red ito rs  In th e  m a tte r  of 
M orton D. H artley , B an k ru p t No. 2170. 
T he b an k ru p t w as p re sen t in  person. No 
o th e r appearances. T he b an k ru p t w as 
sw orn  an d  exam ined an d  i t  app ea rin g  
th a t  th e  b an k ru p t possessed c e rta in  p rop 
e r ty  o f doub tfu l value, therefo re  C. C. 
W oolridge w as appo in ted  tru s te e  for the  
purpose of in v estig a tin g  th e  value of 
such  p ro p erty  and  e ith e r  rea liz ing  upon 
the  sam e o r abandoning  th e  sam e. T he 
investigation  proved th a t  the  e s ta te  could 
n o t use th e  p roperty  and  sam e w as a c 
cordingly  abandoned  by  th e  co u rt upon 
th e  recom m endation  of th e  tru s tee . No 
claim s w ere  proved a g a in st th e  e s ta te  
o f th e  ban k ru p t. An o rder w as m ade 
confirm ing h is  claim  to  exem ptions, and  
th e  e s ta te  closed. T he firs t m eeting  w as

th e n  ad jou rned  no date . T he case  h as  
been closed and  re tu rn e d  to  th e  d is tric t 
c o u rt a s  a  n o -a sse t case.

Nov. 15. On th is  day  w ere received  
the  o rd e r of reference, ad jud ication  and  
schedules in the  m a tte r  of L ib erty  C andy 
Co., B an k ru p t No. 2179. T ne m a tte r  h as  
been re fe rred  to  B enn M. Corwin a s  re f 
eree in  ban k ru p tcy  and  w ho h as  been 
appo in ted  receiver. A  custod ian  h as  
tak en  charge  of the  p roperty  an d  a n  in 
ven to ry  is taken . T he b an k ru p t is  a  
corporation  hav ing  i ts  p rinc ipa l place of 
business in the  c ity  o f G rand R apids, 
a n d  engaged  in th e  m an u fac tu re  o f c an 
dies. T he schedules of the  b an k ru p t 
lis t  a sse ts  in  the  sum  of $6,035.02 an d  
liab ilities  in  the  sum  of $20,793.55. The 
firs t m eeting  of c red ito rs  h a s  been called 
for Nov. 29. A lis t of th e  c red ito rs  of 
the  b an k ru p t is  a s  follows:
U. S. G overnm ent (excise ta x )  $225.00
S ta te  of M ichigan (ta x )  _________  50.00
C ity  of G rand  R apids (personal ta x ) 137.05 
E a rl S trong, G rand R apids (labor) 35.00
A. A. Stevenson, G rand  R a p i d s_ 300.00
A tkinson Chocolate Co., B rooklyn 251.67
A m brosia  Choc. Co., M ilw aukee_77.81
A tlan tic  G elatine Co., W oburn ,

M a s s . ____________________________ 177.00
B ax te r B ros., G rand  R apids ___  17.57
B eacon C hocolate Co., B o s to n ___  22.00
B row n Young Co., New Y o r k ___ 130.00
A. E . B rooks & Co., G rand  R apids 2.17
B a r tle t t  Label Co., K alam azoo _ 4.58
B ax te r L au n d ry  Co., G rand R apids 3.50 
B en jam in  Ins. Agency, G rand  R ap. 5.00
C ry sta l G elatine Co., B oston ___  400.75
C om m ercial P r in tin g  Co., G rand  R. 11.50
C randall P e tte e , New Y o r k _______ 106.00
C onfectioners M ercantile  Agency,

N ew  Y o r k __________   108.71
C itizens T el Co., G rand  R apids 5.95 
C onsum ers P ow er Co., G rand  Hap. 13.00 
C alendar P ub lish ing  Co., G rand  R. 100.00
D etro it W ire  B ound Box Co., D e tro it 34.44
D unn E lec tric  Co., G rand  R apids 40.84 
E s ta te  of Geo. E . E llis, G rand R. 10,943.07 
F ro n tire  Chocolate Co., N orth

T onaw anda, N . J .  ________ t____  82.30
F rak lin  B ak e r Co., P h ilade lph ia  — 46.36
F o rtu n e  P ro d u cts  Co., C h ic a g o _101.85
Wm- H . F reu n d  & Co., Chicago — 78.50 
F a y e tte  C andy Co., U niontow n, P a . 33.25 
G. R. P a p e r Box Co., G rand  R apids 369.60
G. R. P ress, G rand  R a p i d s --------  2.25
G. R. N ew s, G rand R a p i d s _____  12.36
E. B. G allagher & Co., G rand  R ap. 31.00
G. R . G as Co., G rand R a p i d s -----  20.00
H an fo rd  L um ber Co., G rand  R ap. 8.40 
A. H yde & Son, G rand R apids — 24.38 
H olden, H ard y  & Boyland, G. R. 5.00 
Idea l P ap e r Box Co., G rand  R apids 50.00
Ideal Chocolate Co., New Y o r k _50.00
Izen  C andy Co., M ankota, M in n ._131.69
Joe  Lowe Co., New Y o r k ________ 219.45
Ju d so n  G rocer Co., G rand  R apids 68.85
K napp  Co., New Y ork _________  17.49
K lein  Chocolate Co,, E lizab e th 

tow n, P a . ____________ i _______  50.00
C. D. M attason , G rand  R a p i d s _96.00
M ilw aukee P r in tin g  Co., M ilw aukee 295.30
C. W. Mills, G rand  R a p i d s _____  31.58
M ass. Chocolate Co., B o s t o n ----- 91.52
M iiiigan-H iggins, New Y ork —.— 45.60 
Jo h n  H . M eade, G rand R a p i d s _21.85
H . H . O ttens Mfg. Co., P h ilade lph ia  76.40
P e te r  Osse, G rand  R a p i d s ______  19.65
Pen ick  & Ford , L td ., C h ic a g o -----  17.73
Stollw erck  C hocolate Co., N ew  Y ork 152.67 
S tein  H all Mfg. Co., Chicago __ 50.00 
Suffolk P e a n u t Co., Suffolk, V a. — 34.56
S herm an  & E llis, Chicago --------  45.49
S o u th e rn  S u re ty  Co., G rand  R apids 97.93 
A ndrew  Slootm aker, G rand R apids 3,900.00 
A. A. S tevenson, G rand  R apids — 425.00 
T em ta r Corn & F ru i t  Co., St.

Louis ___________________________  5.00
U nited  Chem ical & O rganic Co.,

Chicago ____________   200.00
J . O. W h itten  Co., W hichester,

M a s s .____________________________ 158.60
W . P . W illiam s Co., G rand  R apids 189.75 
W este rn  U. Tel. Co., G rand  R apids .30 
D illey, S ou ter & Dilley, G rand  R. 188.08

Nov. 15. On th is  day  w ere received  
th e  schedules, o rder of reference  and  
ad ju d ica tio n  in b an k ru p tcy  in  the  m a tte r  
of Tony B ielskas, B an k ru p t No. 2178. 
The m a tte r  h as  been re fe rred  to  B enn 
M. Corw in a s  re feree  in  b ank rup tcy . T he 
b an k ru p t is a  re s id en t o f G rand  R apids 
and  is a  fu rn itu re  w orker. T he sched
ules lis t  a sse ts  in, the  Sum of $618, of 
w hich the  sum  of $500 is claim ed as  ex 
em p t to the  ban k ru p t, a n d  liab ilities  in  
th e  sum  of $512.50. T he funds requested  
fo r the  firs t m eeting  have n o t been fu r
n ished  to  the  cou rt, therefo re  th e  d a te  of 
firs t m eeting  h as  n o t been determ ined. 
W hen such  funds a re  fu rn ished  th e  da te  
o f first m eeting  will be s e t  an d  notice 
of th e  sam e m ade here. A lis t of th e  
c red ito rs  of th e  b an k ru p t is  a s  follows:
W in eg ar’s , G rand R apids _______ $143.00
P ran g e ’s, G rand  R a p i d s _______ ._35.00
N ationa l C lothing Co., G rand  R ap. 48.50 
D r. H u tch inson , G rand  R apids _ 85.60
D r. Louis B arth , G rand  R apids _ 125.00

* A rnold C laver, G rand  R a p i d s ___  14.00
S. B anning  & Son, G rand  R apids 20.00 
B ars tis  B ros. M arket, G rand  R ap. 12.00
Joseph  G eris, G rand  R apids ___  6.00
B oersm a B ros., G rand R a p i d s _6.00
J .  Bos, G rand  R apids ___________  5.00
A. M orrison Coal Co., G rand  R ap. 5.00 
A. M arkell, G rand R apids _____  8.00

Nov. 16. On th is  day  w ere filed the  
schedules of th e  M ichigan Logging Co., 
B an k ru p t No. 2152. The d a te  of first 
m eeting  in  th e  m a tte r  h as  been fixed by 
th e  c o u rt a t  Dec. 30. The schedules of 
the  b an k ru p t lis t a sse ts  in  th e  sum  of 
$5,639.50, and  liab ilities  in th e  sum  of 
$3,650.28. A lis t of th e  c red ito rs  o f th e  
b an k ru p t is a s  follows:
G rand  R apids T ru s t  Co. am t. unknow n 
M ich. T ru s t  Co., G rand R. am t. unknow n
Jo h n  Jones, O n to n a g o n _am t. unknow n
T rav is , M errick, W arn er & Jo h n 

son, G rand  R a p i d s __ __ am t, unknow n

C arson, P irie , S co tt & Co., Chicago $417.35
W . L. F a sse tt,  G rand R a p i d s ___ 148.8/
E a rl H . Fe iger, G rand  R a p i d s ___ 44.26
O tis A .. Feiger, G rand  R a p i d s ___  649.88
O tis A . Feiger, G rand  R a p i d s ___ 153.33
Jam es  Fyfe, O ntonagon _________  40.U0
G annon G rocery Co., M arquette  1,246.82 
Lake ¡shore E ngine W orks, M ar

q u e tte  ________________________   74.72
L um berm an  s  M utual C asua lty  Co.,

Chicago ________________ ; ______  330.26
M arshall W ells Co., D u l u t h _____  48.36
N o rth e rn  G rocery Co., Ironw ood _ 19.65
F . A. P a tr ic k  & Co., D u l u t h __  482.78

N ovem ber 1/. o n  tin s  day  w as held 
the  n r s t  m eeting  o t c red ito rs  m  tne 
m a tte r  of D elbert Shreve, B an k ru p t No. 

~21y1. Tne b an k ru p t w as p re sen t m  p e r
son. ¡several c red ito rs  were p re sen t in 
person, o n e  c laim  w as proved an d  a l
lowed a g a in s t m e  e s ta te  of the  b an k 
ru p t. f t  appeared  trom  a n  exam ination  
of the  scheuuies th a t  th e re  w ere no a s 
se ts  o th e r th an  exem ptions claim ed by 
the  ban k ru p t, and  accordingly  a n  o rder 
w as en te red  connrm ing sucu  exem ptions 
to  th e  b an k ru p t an d  closing tn e  e s ta te  
a s  a  n o -a s se t case. Tne un a i m eeting  
of c red ito rs  w as th en  ad jo u rn ed  no date . 
T he case n as  been closed and  re tu rn ed  
to  th e  d is tr ic t court.

Nov. 18. On tin s  day  w ere received 
th e  schedules m  tue  m a tte r  of G ray  iro n  
F oundry  & F u rn ace  Co., B an k ru p t ino, 
2164. 'xhe schedules o i tne  b an k ru p t lis t 
a sse ts  in  the  sum  of $18,361.8/, an d  lia 
b ilities in  the  sum  of $40,417.74. A  lis t 
of the  c red ito rs  of tne  b an k ru p t is  as 
follows:
Union N ationa l B ank, M uskegon $5,300.00
O. C. bciineeia tu , M u s k e g o n ___ z.ouu.ui)
C ity  of M uskegon _____________  538.35

T ne following a re  unsecured  claim s:
Arco P a in t  Co., C le v e la n d _____ $ 27.89
W . J .  B rm nen  c u m b e r Co., M us

kegon __________________________  808.46
B uckeye Cii & P a in t  Co., C leveland 37.50
P . J .  Connell Co., M u sk e g o n _____  26.15
D aniels Book bnop, M u s k e g o n ___ 139.31
A. L . H olcom b Co., G rand  R apids 10.70 
G arden C ity /sand Co., Chicago __ 60.00
H all W eiuer Co., R o c h e s te r_____  .80
E. C. H um phreys Co., C h ic a g o _110.uu
Cnas. Caw m  to . ,  Chicago ______ 140.00
Lyons M achine Co., M u sk e g o n ___ 180.32
K im ball Co., M uskegon _______   284.46
M uskegon A lum inum  Fdy. Co.,

M uskegon ______________________  12.50
M uskegon E lec tric  Co., M uskegon 20.25
M uskegon G lass Co., M u s k e g o n _53.39
N u g en t b and  Co., M u s k e g o n ____ 153.72
S. u b e rm ay e r Co., Chicago ______ 140.97
Chicago H ard w are  & Foundry

Co., Chicago ___________________  373.28
P etoskey  P o rtlan d  C em ent Co.,

P e to s k e y ______________   49.40
A tte l -Cote Mfg. Co., b t  L o u i s ___  65.90
Shaw  C rane W orks, M u s k e g o n _ 380.66
S tan d a rd  Oil Co., G rand R a p i d s _571.83
S uperio r band  Co., C le v e la n d _23.75
T ow ner H ard w are  Co., M uskegon 218.04
B u rg er Mfg. Co., Chicago ________ 170.76
M anny H eat. & Sup. Co., Chicago 145.75 
W aterloo  R eg iste r Co., W aterloo,

la . ______________________________ 416.53
U. S. R eg iste r Co., B attle  C reek_ 7.68
E agle  V ulcanizing Co., M uskegon 158.99 
M uskegon S h ee t M etal Co., M usk. 21.98
B eryk  Co., C leveland ___________  23.21
B uckley D em ent Co., C h ic a g o ___  24.00
B eckqu ist Pho to  Co., M u s k e g o n_19.00
R alph J .  B ush  H ard w are  Co.,

M uskegon ______________________  15.15
Clover Foundry  Co., M u s k e g o n _ 5.25
C arr Supply Co., Chicago _____  2,753.05
S tan d a rd  /safety E qu ipm en t Co.,

Chicago ________________________  11.18
C o-operative P ress  Co., M uskegon 277.00
D ana  P r in tin g  Co., M u s k e g o n ___  2.25
E lec tric  Service Co., M u s k e g o n_25.25
F a n n e r  Mfg. Co., C le v e la n d _____  37.32
F red erick s  L um ber Co., M uskegon 355.62
W illiam  H ard y  Co., M u sk e g o n ___  4.00
Jo h n  H a r ts m a  Co., M u s k e g o n ___ 185.59
Independen t E lec tric  Co., M uskegon 1.75 
John  E ngelstrom  Co., M assalion, O. 220.52
L angland  Mfg. Co., M uskegon - __  340.92
M uskegon Chronicle, M uskegon _ 44.80
M uskegon R ag  & M etal Co., M usk. 69.10 
M uskegon P ap e r Box Co., M uskegon , .78 
M uskegon Scrap  M at. Co., M usk. 151.00 
Peoples H ard w are  Co., M uskegon 7.20 
M uskegon Salvage Co., M uskegon 100.00
G. V. P an y a rd  Co., M u sk e g o n __136.00
Reliable T ire  & A ccessories Co.,

M uskegon _______________________ 119.10
R adium  P hoto  Co., M u s k e g o n ___  3.00
S terling  W heel B arrow  Co., W est

Allis, W is. _____________________  42.44
U nion P ro d u cts  Co., C le v e la n d __ 58.50
E . J . W oodison Co., D e t r o i t_____  11.99
W orkm an P r in tin g  Co., M uskegon 12.25
U nited  A uto  Co., M u s k e g o n ____ z. 189.40
H ibbard , Spencer, B a r tle t t  Co.,

C h ic a g o ________   46.39
W asserm an  F lo ra l Co., M uskegon 4.50
E. B. D ake, M uskegon __________ 150.00
G as Appliance Co., C le v e la n d ___  75.73
A sbestos P roducts  Co., C h ic a g o _52.90
Jam es  F . B albirne, M u sk e g o n ___  207.29
Jam es  F . Polk  Co., D e tro it _.____  30.00
Jam es  B ourdan  Co., M u s k e g o n _54.18
G. T. R. R. System , D e t r o i t_____  364.82
Sehu item a E lec tric  Co., M uskegon 7.28
W . S. G reene, M uskegon _______  6.50
S teke tee  & Son, M uskegon _____  39.75
P rec ision  G rinding  W heel Co.,

P h iladelph ia  ____ j______________  5.26
W estern  U. Tel. Co., M u sk e g o n_ 9.25
U nited  H om e Tel. Co., M uskegon 76.20 
A uto M otive E lec tric  Service Co.,

M uskegon ______________________  4.35
B uckeye P ro d u cts  Co., C incinnati 26.09 
G leveland C hap let Mfg. Co., C leve

land ____________________________  31.06
H erald , G rand  R a p i d s ___________  61.50
H allock Tim e Cd., G rand R a p id s_45.00
D yke,Shark  A uto  Co., G rand  H aven  38.59 

T he  following a re  no tes payab le:
K im ball Co., M u sk e g o n _________ $ 652.90
T ow ner H ard w are  Co., M uskegon 750.00

Independen t Elec. Co., M uskegon 105.30 
M. R ag & M etal Co., M uskegon 251.59 
M us. S crap  M etal Co., M uskegon 150.00
Jam es  F . B alb irn ie, M u sk e g o n_3,150.00
M atthew  Addy Co., C in c in n a t i_ 5,000.00
N ationa l L um berm an’s B ank,

M u s k e g o n ____ :________________  25.00
B auknecn t B ros., M u s k e g o n ___  310.00
L. W hittles, M u s k e g o n _______ z:_ 191.80
Q uality  A lum inum  Co., M uskegon

H eigh ts  _______________________  283.62
W . W. B arcus, M uskegon H eigh ts  600.00
U nion N at. B ank, M u s k e g o n _ 4,090.20
U nion N ational B ank, M uskegon, 

(liab ility  of b an k ru p t on note 
executed  by A dvance B rass  
Mfg. Co., and  d iscounted  by 
b an k ru p t a t  th is  b a n k _____ ___ 1,800.00
Nov. 16. On th is  day  w ere received 

the  schedules, o rder of re ference  and  
ad jud ication  in b an k ru p tcy  in the  m a tte r  
of C harles W. Brow n, B an k ru p t No. 2180. 
T he m a tte r  h as  been re fe rred  to  Benn 
M. Corwin-.as re feree  in bank rup tcy . The 
schedules of the  b a n k ru p t lis t a sse ts  in 
th e  sum  of $60, a ll of w hich is claim ed 
a s  exem pt to  the  b ank rup t, and  liab il
ities  in the  sum  of $852. The funds for 
the  first m eeting  hav ing  been received, 
the  first m eeting  of c red ito rs  will be 
held a t  the  office of the  re feree  on Dec. 
1. A lis t of the  c red ito rs  of the  bank -
ru p t is a s  follows:
B ishop F u rn itu re  Co., G rand R. $ 40.00
A. Vonk & Son, G rand R a p i d s _100.00
F. V an B uren , G rand R a p i d s ___ 120.00
B rum m eler V an S trien  Co., G. R. 27.00
Dr. L arned, G rand R apids _______125.00
Dr. K linstecker, G rand R a p i d s _45.00
D r. Gordon, G rand R apids ______ 50.00
D r. Louis C ham berlain, G rand R. 50.00
Dr. Pedden, G rand  R apids _______160.00
M atteson  Bros., G rand R a p i d s _18.00
H erpo lsheim er' Co., G rand  R apids 30.00
H. A. Schlichtig , G rand R a p i d s _27.00
Collins Ice Co., G rand R a p i d s __  10.00
C onsum ers Ice Co., G rand R apids 15.00 
B u tte rw o rth  H ospital, G rand R ap. 31.00

-A. H yde & Son, G rand R a p i d s _35.00
M adison Square  G arage, G rand  R. 27.00

The American Flag.
Pontiac, Nov. 21—Reflecting the 

strength and vigor of the Nation, the 
American flag was never lowered in 
the face of an enemy nor its lustre 
dimmed by a National sin. As it waved 
above the homeland, or carried its 
beneficient influence into the far parts 
of earth, it has always stood for that 
liberty which is withoift license; that 
equality which makes no distinction of 
class and for that brotherhood which 
is civilization. With the passing years 
it has spread its protecting folds until 
it now shields an unweakened nation 
and ho’.ds immunity from any defile
ment except from its own brood. No 
other power can vanquish it; none 
other can subdue. Emblem of the 
world’s most ascendant nation, its only 
menace lies in those beneath its folds 
who would generate anarchy instead 
of orderly industry; urge an indiscrim
inate immigration in their greed for 
cheat*labor; defy the Constitution and 
debauch the people with the open 
saloon and destroy the public shools 
without which these could have been 
no America and there can be no 
Americanism. I. D. Graham.

Corporations Wound Up.
The following Michigan corpora

tions have recently filed notices of 
dissolution with the Secretary of 
State:
U nion P a in t  & Chem ical Co., D etro it. 
Orlich Building Co., D etro it.
B roadw ay Apron M anufac tu ring  Co., D e

tro it.
G rea t L akes S tone & Lim e Co., Alpena. 
R ipley R ealty  Co., M ontague.
G eneral C astings Co., D etro it.
G rand R apids Acme T ru ck  Co., G rand 

R apids.
N ew land H a t  Co., D etro it.
N . G reenb latt, Inc.
Moore T ru ck in g  Co., D etro it.
A m erican B eer Cooler Co., D etro it. 
D e tro it C on trac ting  Co., D etro it.
N ipigon T ran s it Co., P o r t H uron. 
C onsum ers’ C o-operative S tore  Co., S au lt 

S te. M arie.
H olland Ice and  S torage Co., H olland. 
Saginaw  Shipbuilding Co., Saginaw . 
W ilder-K ing  Co., D etro it.
K nickerbocker P ress, G rand R apids. 
M ichigan M otor G arm en t Co., Greenville. 
A uto E ngineering  Co., D etro it.
C en tra l Oil Co., F lin t.

Candy Brings ’Em Here.
Jackson, Nov. 21—Youngsters of 

this city like to visit the toy depart
ment of the Jury Rowe furniture store. 
The reason is obvious. Every year 
the store erects a booth in this de
partment and has a professional make 
candy. As each child passes the booth 
he is given a sample. Seemingly this 
puts the children in a better holiday 
spirit, for they usually succeed in 
getting their parents to buy them 
either a toy or a pound box of candy
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Items From the Cloverland of Michi
gan.

Sault Ste. Marie, Nov. 21—The 
beautiful snow arrived on Sunday and 
was warmly welcomed by the mighty 
hunters, who were able to make a big 
slaughter of deer in consequence. 
Many of our good citizens will be 
eating deer because it will be cheap for 
some time to come.

The Squeare Deal market, which has 
been conducted on South Ashmun 
street for the past year, has gone out 
of business. Mr. H. G. Rath, proprie
tor, will devote his entire time to the 
extensive lumber business in which he 
is engaged.

“Cereals,” say some doctors, 
brain food.” That is food for thought.

With the 1922 Summer resort sea
son brought to a close on account of 
the approaching Winter, persons 
throughout the State who are trying 
to enhance this “industry” are forming 
plans for 1923, a year which all agree 
promises to he the most important 
from the stanpoint of the tourist re
sort trade in Michigan history. Our 
Civic and Commercial club are mak
ing plans for next summer and ar
rangements are being made with the 
Michigan Central Railway Co. for the 
installation of a large sign on railway 
property at Mackinac City which will 
be clearly visible from the highways 
approaching the ferry, as well as from 
the railroad line. It is also the inten
tion of the Commercial Club to con
tinue the work of distributing booklets 
descriptive of the Soo as a tourist re
sort, both at Mackinac and through
out thg resort district below the Straits. 
“The Soo for you” will be the slogan 
and the books will be illustrated pro
fusely with pictures of Michigan 
beauty spots and will be sent to auto
mobile clubs. Boards of Commerce 
and other organizations in every part 
of the country.

“Taffy” Abel, one of our heavy de
fense hockey players, has signed up 
with St. Paul for the Winter, owing 
to the fact that there will be no skat
ing rink here again this Winter. 
“Taffy” is a noted player and will be 
a real asset to the St. Paul team.

“If misery loves company, a lot of 
Europe must spend its time entertain
ing.”

The Union Carbide Co. here is to 
revolutionize its lime kilns operations. 
The change is to include the installa
tion of a complete new set of kilns, 
operating in an entirely different man
ner and tending to highly increase the 
efficiency of this department. The 
total construction and demolition will 
amount to approximately $500,000, and 
the new accommodation will not value 
in actual worth any more than the 
present system and mechanism. The 
construction is expected to be com
pleted by next Summer and 300 men, 
more than at present, will be employ
ed This is more good news for the 
merchants.

“All men who stand up right do not 
act accordingly.”

The many friends of our esteemed 
citizen, Chase. S. Osborn, would like 
to see Governor Grosbeck appoint him 
to succeed Senator T. H. Newberry, 
now that the latter has resigned. With 
his knowledge and experience which 
is very extensive, it would seem that 
no better choice could be made, and 
besides if he were appointed he would 
be the first Upper Peninsula man to 
hojd that office.

“You always get a few more miles 
out of last Winter’s clothes.”

The cigar and confectionery store 
known as the Dug Out, for the past 
few months conducted by Breen 
Brothers, has been closed.

R. W. Pearce, who has conducted a 
drug store a t 724 South Ashmun 
■street for many years, is moving his 
stock to the Logan block, which he 
recently purchased. The place is be
ing remodeled and when completed 
it will be one of the finest drug stores 
in the city. The new location is on 
Ashmun street, opposite Dawson 
street.

The coal famine is over in the Soo 
and with several additional cargoes of 
soft coal arriving there is every rea
son to believe that there will be a hot 
time in the Soo this Winter.

“It is about time some one in Eu
rope tried to raise a little money on 
the silver lining of a dark cloud.” 

William G. Tapert.
Will Dresses or Suits Predominate?

The much-mooted point as to 
whether dresses or suits will dominate 
the ready-to-wear business next spring 
was taken up by David N. Mosesohn, 
Executive Director of the Associated 
Dress Industries of America, in a 
statement in which he said that there 
can be no room for doubt that dresses 
will continue to be the “National gar
ment” of American women.

“There is one outstanding reason 
why dresses will continue to be popu
lar,” he stated. “The vogue for 
straight line and slightly corseted 
figures has met general approval for 
several seasons. Un'ess a figure is 
well corseted a suit is unbecoming. It 
must be fitted over a form which is 
the same each time the suit is worn. 
An uncorseted or loosely corseted 
figure does not afford the proper 'basis 
"for a suit. The straight-line dress, 
however, was made to accommodate 
every figure, as defined physical lines 
are obscured.

“This style has become so satisfac
tory to American women that it would 
be difficult to force anything else on 
them, except, possibly, through a very 
gradual process. A good example of 
how they use their own judgment in 
selection of style and acceptance of 
changes is apparent in the way the 
extreme long skirt has been refused 
generally. Only by ultra enthusiasts 
are these extreme innovations accepted 
and they represent only a small per
centage of the women of the cbuntry.

“There is no doubt in my mind that 
dresses are here to stay, not only for 
formal and semi-formal occasions but 
also for general utility wear. It is 
true that every woman wants one suit 
in her wardrobe, but she usually wants 
a different dress for every purpose, 
from the wash dress in the morning to 
the evening gown at night.”

The Living Wage Theory.
The National Industrial Conference 

Board has recently interested itself in 
the mooted question of what con
stitutes a living wage, and has made 
a study of conditions at Lawrence, 
Mass, with a view to determining the 
minimum cost of maintaining a fair 
American standard of living in that 
community. It has come to- the con
clusion that for a family of three a 
wage of $17.75 a week is necessary, 
and that for a family of five $24.50 per 
week is required. These figures are 
regarded as a minimum for necessities 
and include no provision for future 
savings. The results of this study 
show at once the impossibility of ap
plying the so called “living wage” 
theory on any Nation-wide basis. By 
comparing these figures with those of 
farm wages it will appear that 
what is necessary for a wage earner 
in a New England manufacturing town 
is not required for the average la
borer on an American farm. Other
wise the average farm laborer in this 
country would right now be at the

point of starvation. Again, it appears 
that the wage necessary for a family 
of three will not suffice for a family 
of five. To adjust wages on the basis 
of families with the largest expenses 
is to. put a premium on profligacy, and 
yet there is no other basis on which 
this theoretical wage can be paid and 
still be a “living” wage; After all, the 
idea that labor should be paid accord
ing to its efficiency and productivity 
has not yet been improved upon.

Shall Menus Be in English? .
If there ever was any good reason 

why food labels should be printed in 
English, as required under the Pure 
Food laws, there has always lurked 
an idea in the minds of the food trades 
that it ought to be made to apply 
equally to hotel and restaurant menus, 
where all sorts of sophistications have 
flourished under French titles of fash
ionable savor but profound mystery. 
Now, it turns out, the International 
Association of Hotel Stewards has 
taken it up, favoring a change to Eng
lish. The Optimist rejoices over the 
change in the following just and force
ful language:

Not since President Lincoln freed

the slaves has there been . such an 
emancipation movement in this land of 
the more or less free. It seems al
most too good to be true. Probably 
there is a catch in it somewhere.

One of the ancient grievances of the 
would-be diner, confronted by the 
glorified menu that speaks no English, 
is that it usually speaks only French 
jargon. On its smug surface, for ex
ample, pommes ordinarily means P o 
tatoes, not apples.

And where the menu writer leaves 
off making errors the inspired printer 
begins. The result is usually that the 
menu so reverently handed to you by 
the solemn waiter and which you ac
cept with awe or with inward pro
fanity, according to your mood, is just 
a colossal botch.

It is quite time that the aristocratic 
menu should cease to pretend it is a 
record of dishes so transcendent that 
they cannot even be mentioned in the 
vulgar tongue of the common people.

Good English is quite as respectable 
as good French and infinitely better 
than the j: on that thus far has
proved so effective in frightening half 
out of his wits the inexperienced pa
tron of the Highty-Tighty cafe or of 
the Hotel Bombastes.

Good cooking needs no camouflage. 
Bring on the eats in plain language, 
stewards, and let their gastronomical 
excellence speak for them the uni
versal language that sustains and 
soothes.

THE SIGN
For Your

ÖF ÖUALHV
Protection

Lily White
“ The Flour the B est Cooks Use"

A GOOD RECIPE FOR 
POPOVERS
1 cup Lily White Flour, 1 
cup sweet milk, % teaspoon 
salt, 2 eggs. Mix carefully 
and pour into greased rings. 
Bake in hot oven 30 to 35 
m i n u t e s  until crisp and 
brown.

Our Guarantee
W e G uarantee you  
w ill like  L ily  W hite  
Flour, 'th e  flo u r  th e  
beet cooks use* b e t
t e r  th a n  a n y  flo u r  
y o u  ever u sed  fo r  
every requirem ent 
o f  hom e baking.
I f  fo r  a ny  reason  
w hatsoever yo u  do  
no t, y o u r  dea ler w ill 
re fu n d  th e  purchase  
p r ic e .- - -H e ’s so  in 
stru c ted .

For Your
Thanksgiving Baking
Do your Thanksgiving baking 
this year with “ the flour the 
best cooks use”  and be assured 
of success. Good bread is the 
foundation of the feast. In 
L ily  White Flour you find the 
best flour for all general baking. 
It is clean, wholesome and won
derfully milled. Breads baked 
with Lily W hite are firm, light, 
tender and good to eat. T ry  
Lily  W hite this year and you’ll 
have something to be thankful 
for.

W hy You Should U se Lily W hite
RE A SO N  No. 13

It is actually the flour the 
best cooks use.

The best cooks use Lily White Flour 
because they want the best results. 
•If they didn’t  GET the best results 
they wouldn’t be the best cooks. 
The best home baking results arc 
obtained with Lily White Flour. 
Women for three generations have 
found this true. Thousands endorse 
it, and it is guaranteed to be the 
best you ever used.

VALLEY CITY MILLING COMPANY
GRAND RAPIDS, MICHIGAN 

“Millers for S ixty Years”
Ads like th ese  a re  being ru n  reg u la rly  and  continuously  In 
th e  p rincipal papers  th ro u g h o u t M ichigan. You will profit 
by carry in g  Lily W hite  F lo u r in s tock  a t  a ll tim es, thereby  
being placed in position to  supply th e  dem and we a re  help
ing  to  c rea te  fo r L ily  W hite  F lour.
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NEED CAUSE NO WORRY.
When John Moody, the economist 

and business analyst, told the Chicago 
Association of Commerce the other 
day that a reaction from the present 
upward swing in business was not 
many months ahead he probably dis
pleased the professional sunshine 
spreaders who have been trying to 
convince themselves and others that 
the full tide of prosperity is already 
upon us. If this forecast should prove 
correct there need be no occasion for 
alarm. That there should be some 
fluctuation of the business curve is 
only to be expected. The weight of 
opinion among business statisticians is 
that two more years will be needed to 
place the industries of the country at 
large on a normal footing, and it is 
hardly to be supposed that the trend 
of recent months should continue for 
that entire period without a break. 
Indeed, the rapid expansion of indus
trial activity during the past year has 
created the necessity for a certain 
amount of readjustment. The rise of 
prices has caused some commodity 
groups to get out of line again. 
Wages of different groups of workers 
appear to be as badly out of line as 
are commodity prices. The farmers’ 
purchasing power is out of line with 
that of industrial workers. The. Eu
ropean situation meanwhile has be
come more unsatisfactory. Under such 
conditions a certain amount of reac
tion and readjustment will only facil
itate a return to the normal.

It is quite probable, as Mr. Moody 
says, that there majr be some decline 
in price levels before the country 
reaches the prosperity phase of the 
business cycle. He expects such a de
cline before the end of 1923. Col. 
Leonard Ayers, vice-president of the 
•Cleveland Trust Company and a well- 
known business statisticians, believes 
that during the next decade the ten
dency of prices in the long run will be 
downward, though the present trend 
in the opposite direction may continue 
throughout most of the coming year. 
Such a decline in prices as has been 
predicted by these business observers 
does not mean a return of depression 
like that which accompanied the de
cline of 1920-21. The break at that 
time was the sharpest on record, and 
it came at a time when merchants and 
manufacturers were loaded with ex
pensive stocks, its advent thus being 
at the period when it could do the 
greatest possible damage. A gradual 
decline in prices at a time when in
ventories are being held at minimum 
would have no such untoward effect, 
and there is no reason to believe that 
it would arrest the progress of the 
business revival. It may be recalled 
that the decade 1880-90 was one of 
substantial industrial development in 
this country, although the general 
trend of prices in that period was 
downward.

COSTLY FANATICISM.
Report had it a month ago that the 

Spanish-American agitator, De Va
lera, was detaching himself from the 
Irish extremists and seeking some 
form of compromise with the Free 
State. No compromise being offered, 
he remains in the camp of his murder
ers with the announcement: “Victory 
for the republic or utter defeat and

extermination are now the alterna
tives.” It is underscored by a new 
outburst of guerilla warfare. De Va
lera knows he can never defeat the 
Free State by straight fighting. His, 
hope is that he can make the situation 
so nearly intolerable that large sec
tions of Irishmen as well as English
men will call for the restoration of 
British authority and the settlement 
will go back to the melting pot.

The cost of theDeValera-Childers 
fanaticism of Ireland is now plain in 
financial estimates as well as casualty 
lists. The Irish budget for the year, 
according to the recent schedule hand
ed the Dail by President Cosgrove, 
amounts to $135,000,000. This will 
meet only part of the cost of reim
bursing private owners for destroyed 
property. Continuance of the war 
will increase this cost. Ireland is a 
poor country; Stephen Gwynn, the 
noted Irish journalist, computes this 
budget to be equivalent to one of $7,-
500,000,000 for Great Britain. In other 
words, Ireland .this year will bear a 
financial burden as great as that of 
England during the second year of 
the kaiser’s war. She is supposedly 
at peace and pays nothing for external 
protection, which Great Britain fur
nishes; her preferred financial position 
was expected to be a strong induce
ment to Ulster to join hands with her; 
but, thanks to De Valera’s criminal 
course, her citizens labor under a 
heavier burden than English taxpay
ers.

The only escape for Ireland is to 
give De Valera’s words about exter
mination their face value. He claims 
that he is backed in his murderous 
campaigns by the Pope, but the Irish 
bishops have declared that the De 
Valera ambushes are sheer murder 
and will be regarded as such by the 
Roman Catholic church. It is time 
that they were regarded in that light 
by the civil and military authorities.

Those pessimistic observers of re
cent developments in business who 
have declared their inability to de
termine whether these are the re
sults of real improvement or merely 
of secondary inflation will feel some
what more cheerful if they examine 
the consolidated report of the Na
tional banks of the country as of Sept. 
15, published last week by the Con
troller of the Currency One of the 
unmistakable signs of unhealthy in
flation is the expansion of bank loans, 
accompanied by a shrinkage of de
posits. When prices and interest 
rates are advancing, bank discounts 
are increasing, and deposits are de
clining the time has come for the 
business man to reduce his inven
tory, push his collections, and take 
such other steps as may be necessary 
to enable him to meet the inevitable 
reaction. To-day prices are rising and 
interest rates are becoming firmer, 
but the loans and discounts of the 
National banks at the date of their 
last report were $446,000,000 less than 
they were a year before. At the 
same time deposits have increased 
over $2,000,000,000. This is not a 
movement in the direction of infla
tion, and it indicates liquidation of 
credits raither than the expansion that 
is always encountered in a boom 
period.

IN GOOD SHAPE AT END YEAR.
No change is perceptible in the pri

mary markets for the time being. It 
is felt that the general tendency to
ward higher levels of value will pre
vail for some months to come and 
that it is fairly safe to work on this 
theory until signs appear of a popular 
resistance to higher prices. Regarding 
the textiles, this is especially the case, 
because it is apparent that the in
creased cost of raw materials is not 
going to be checked in the immediate 
future and this is one of the main ele
ments entering into the enhanced 
price of the finished articles. How 
far these higher prices will tend to re
strict buying is not yet so apparent. 
So, a careful watch is kept on sales at 
retail. Thus far, these have shown up 
well in most sections of the country. 
Holiday buying has not yet set in to 
any extent, but it is noted that there 
has already been an increase in the 
sales of jewelry and fancy goods 
which usually come in the category of 
gift purchases. Sales of carpets and 
rugs and other house-furnishings are 
also quite notable. Nearly all of the 
strictly feminine goods are in good 
demand, including lingerie, dresses, 
millinery, furs and fancy footwear. 
Accessories, too, like bags and trin
kets of diverse kinds, have been meet
ing with much favor. General sales 
in the larger stores are on a more 
liberal scale than they were and neces
sitate more frequent visits of buyers 
to market to replenish depleted stocks. 
Should the holiday trade be in propor
tion, mercantile business will be in 
good shape at the end of the year.

CANNED FOODS CONDITIONS.
No striking developments have oc

curred in the canned foods market 
during the past week. Buying was 
confined to a conservative acquiring of 
staples, more to fill gaps than to an
ticipate later requirements. The re
tail trade is approaching the season 
where holiday goods are given first 
consideration and they are preferred 
for a quick turnover. The ordinary, 
everyday commodities are merely 
taken as they are needed. Jobbers are 
receiving contract stocks from the 
country and their assortment is com
plete enough to necessitate very little 
buying on the open market. While 
there is firmness in most items which 
are now higher than during the pack
ing season speculative interest is lack
ing. For one thing, dealers are not 
inclined to seek additional funds to 
finance purchases which in many cases 
if taken now would have to be placed 
in public warehouses, thus increasing 
operating costs. The outlook indicates 
that the market will remain more or 
less quiet for the remainder of the 
year, and that is one reason for the 
limited trading.__________

AN EXPLODED THEORY.
Judging from some superficial in

dications, one would be led to sup
pose that prevision for trade, especial
ly in matters of attire, was based on 
abnormalities in weather and other 
recurring conditions rather than on 
the normal. Advisers have been 
many, in recent years, telling pro
ducers and merchants that the num
ber of seasons is four and not two, 
and that it does not pay to anticipate

them, even in a country as large as 
this and with thermometric readings 
as much as 60 degrees or more apart 
on the same day. Only in a measure 
have these warnings been heeded. 
There are still too many who are 
convinced that summer has come 
when a warm day happens to appear 
in April or May and who never allow 
for Indian summer weather as part 
of the regular autumn. These are the 
persons who have been heard to com
plain of the prevalence of the cus
tomary mild weather at this period as 
though it were something out of the 
ordinary and not to be provided for, 
apparently expecting snow, storms 
and freezing weather in the middle 
of November In fact, however, as 
well as theoretically, the solstice just 
Jbefore Christmas marks the begin
ning of the winter season, and mer
chandising ought to take this into ac
count. If this were done it would 
save some of the clearing and sacri
fice sales at times when the regular 
seasonal selling should be in progress. 
Even the “dead line” of New Year’s 
Day would lose much of its appre
hension.

MORALLY INDICTED.
Now that A. J. W. Greig has been 

convicted of embezzlement and sen
tenced to a term at hard labor in 
Jackson prison, it may not be out of 
place for the Tradesman to remind 
its readers that this paper was the 
first publication in the United States 
to expose the colossal swindler who 
never drew an honest breath and who 
has been a cheat and a criminal ever 
since he arrived at the age of dis
cretion. •

Greig is only one of the many 
swindlers who has been turned loose 
on the investing public and given leave 
and license to plunder to his heart’s 
content by the Michigan Securities 
Commission. Although his shady 
record Wâs known to the Commission 
at the time the license was granted 
him, no effective check was put on 
his operations and no effort was made 
to see that he walked straight. As 
the result of the plundering career 
accorded him by the Commission, he 
sold $90,000 of spurious stock—every 
penny of which would have beèn sav
ed if the Commission had done its 
full duty in the premises. If there 
ever was a case where public officials 
should be compelled to make restitu
tion, because of laxness in the ad
ministration of their office, this is one. 
Probably no one will make any effort 
in that direction, because there is, un
doubtedly, no law under which prose
cution could be maintained, but mor
ally the men who are responsible for 
Greig’s swindling tactics stand indict
ed at the bar of public opinion for 
neglect of duty.

The kind of an employe to be and 
the kind to have is the kind that goes 
ahead with a job in the way the orders 
provide, without having to be checked 
up every little while.

Do you try to improve your clerks 
by practical training methods, or do 
you just hire them and leave it to 
them to get better or worse as they 
see fit?
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$ 1,500,000

Tide Water Power Company
15-Year 7% Sinking Fund Gold Debenture Bonds

D ated O ctober 2 , 1922  D ue October 1, 1937

1927, a t  110 and  accrued  
and  in te re s t payable 

in te rchangeab le  w ithprovision for re g is tra tio n  of principal.
The Com pany a g re e s J o  p a y  the^norm al Federal_Incom e T ax  no t to exceed 2%. I t  also ag rees  to  re fund, w hen paid  and  claim ed by holders, the  

M assacnuse tts  ¡state Incom e T ax  n o t in  excess of 6%%, and  th e  Pennsy lvan ia, M aryland and  C onnecticu t personal
p roperty  taxes  n o t exceeding fou r mills.

THE CLEVELAND TRUST COM PANY, CLEVELAND, OHIO, TRUSTEE

The President of the Company summarizes his letter to us concerning the Company and its bonds as follow s:
BUSINESS: T he T ide W ater Power Com pany does all the electric light and power, gas and electric railway business

in W ilmington, North Carolina, and suburbs, and through its subsidiary, the St. Petersburg Lighting 
Com pany, all the electric light and power business in St. Petersburg and Clearwater, Florida.

W ilmington, a city which with its suburbs has a population of over 40,000, is one of the im portant seaports 
of the Southern A tlantic Coast. It is a  distributing and m anufacturing center of local im portance. St. 
Petersburg and Clearwater, Florida, have a population in summer of some 20,000, which is trebled in 
winter. St. Petersburg occupies the peninsula between T am pa Bay and the Gulf, while Clearw ater is 
just to the north on the Gulf. Both are rapidly growing resort and residence places in one of the best 
citrus growing sections of the State.

For the year ended June 30, 1922, consolidated net earnings w ere $612,435 as com pared with total 
annual interest requirem ents on the entire funded deb t now outstanding, including these D ebenture 
Bonds, of $315,000, which includes $10 ,700 interest on bonds in the sinking fund. Earnings available 
for interest charges on the D ebenture Bonds were equal to  over 3.8 times the annual requirements.
The value of the properties of the C om pany and its subsidiary, as reported  by Messrs. Sanderson & 
* orj'er’ Engineers, is substantially in excess of the entire funded deb t to be outstanding with the public 

*nncm ^ e^ ° n Presen* financing, including this issue. These D ebenture Bonds will be followed
by $905,000 par value of preferred  stock and $600,000 of com mon stock. D ividends have been paid 
regularly on the preferred stock since the inception of the Com pany and on the Com mon at the ra te  of 
7% per annum  since 1912.

A  sinking fund is provided commencing January  1, 1924, equal to 1 % per annum  of the maximum 
am ount of the D ebenture Bonds a t any tim e outstanding. This sinking fund is payable semi-annually 
in cash or in D ebenture Bonds a t their face value. All cash deposited will be used for the redem ption 
of the D ebenture Bonds, and bonds acquired by  the sinking fund will be  cancelled.

n r ^ i c c n ? ^  »ssua“ ce of additional obligations of the C om pany is carefully restricted in the trust agreem ent
U r la o U t :  under which these D ebenture Bonds are issued.

All legal details in connection with this issue are being passed upon by Messrs. Townsend, Elliott & Munson of 
Philadelphia, and Messrs. Ropes, Gray, Boyden & Perkins of Boston for the Bankers, and M essrs,. Chadbourne, H unt & 
Jaeckel of New York for the Com pany. The properties of the Com panies have been reported  on by Messrs. Sanderson & 
Porter, Engineers. The books of the Com panies have been audited  by  Messrs. Haskins & Sells, Certified Public Accountants.

^ D Se ^>° nt Ŝ, are °^®red f° r delivery when, as and if issued and received by  us, subject to approval of counsel. Tem 
porary  Bonds exchangeable for definitive D ebenture Bonds, when issued, should be  ready  for delivery Novem ber 22, 1922.

EARNINGS:

VALUE OF 
PROPERTY  
AND EQUITY:

SINKING
FUND:

Price 97 and Accrued Interest

Otis & Company
New York— Detroit— Cleveland

Stroud &  Company
(Incorporated)

New York— Philadelphia

T he above in form ation  is n o t g u a ran teed , b u t h as  been

Howe, Snow & Bertles
(Incorporated)

Grand Rapids— New York— D etroit

R. E. W ilsey & Company
Harris Trust B ldg., Chicago, 111.

obtained  from  sources we believe to be accu ra te .
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Manufacturing and Wholesale Con
cerns Experiencing Heavy Business
Chicago, Nov. 21—Conditions are 

such with the trade at large that the 
wholesaler, as well as the in-stock de
partments of various factories, is be
ing called upon for service in a great
er way than in many years. For the 
reason that the retailer is playing 
close to the line and is not anxious to 
think in terms of delivery of two or 
three months ahead, it is only natural 
for him to rely on those who are close 
to the market likewise close to the 
style situation and who have stocks on 
the floor. In-stock service of whole
salers, and factories as well, has been 
a boon for merchants everywhere. It 
has facilitated turnover, has likewise 
proven a salvation for the merchant, 
especially at the present time when 
styles are being bom almost weekly 
and when same are relatively short
lived.

Probably because the in-stock ser
vice has been used so very much dur
ing tNe past six or eight months, most 
in-stock departments are pretty well 
depleted, that is on much wanted mer
chandise. There has been a rush all 
at one time and it generally happens 
that everyone wants the same two or 
three numbers in any particular line 
or grade. This has created a rather 
unwieldy situation for wholesalers as 
it has been nearly impossible for them 
to keep pace with orders and has also 
brought about a situation which has 
caused a great many disappointments 
for merchants. Added to this has been 
the failure of factories to fulfill for 
wholesalers their promises of delivery, 
so that in turn the wholesaler must 
necessarily disappoint the dealer who 
is waiting for goods.

Playing the style game these days 
is a perilous pastime and in order to 
keep pace with the parade, styleful 
shoes must be delivered on time or 
naturally the quick invalidation means 
that either the wholesaler or retailer 
has shoes on his hands which are 
nearly unsalable.

Factories in the Middle West section 
are anxious to have fair sized in-stock 
departments generally, but in the same 
way that the situation has effected the 
wholesaler, so the manufacturers find 
that they likewise have been unable 
to keep pace with the in-stock de
mands made upon them by merchants. 
Most in-stock departments at factories 
in the Middle West are pretty well 
down to the floors regarding supplies. 
These factories continue to start stock 
shoe orders on their way through the 
mills, but the call for such merchan
dise seems to increase with the passing 
of each week, so that the additional 
supplies going through the factories do 
not mean much in the way of increas
ing surplus stocks.

Transportation facilities have im
proved considerably within the past 
month and this assists the situation 
generally, but there still is a slowing 
up of deliveries, especially on merchan
dise due from far Eastern points.

While the Chicago market has been 
amplified by the addition of several 
large and progressive novelty houses 
during the past year nevertheless there 
seems to be room for several more 
houses of the same type and caliber, 
in fact wholesalers in this city, accord
ing to their own expressions, would 
be particularly pleased tQ see several

more large novelty houses established 
here.

Most local floors, and this refers 
particularly to the wholesalers, are 
pretty well cleaned out of merchandise 
which is considered passe or which has 
outlived its usefulness in a style way, 
so that the boards are fairly cleaned. 
Merchandise generally is shipped near
ly as quickly as received and especal'y 
at novelty houses ft is not unusual to 
hear reports of eight to ten times 
turn-over in a year. Staple merchan
dise naturally doesn’t move as quickly 
as this but there is not nearly the 
hazard in carrying it as there is with 
novelty goods.

There has been considerable im
provement in the men’s business, es
pecially during the past three months. 
For possibly a year or a year and a 
half previous to that time the men’s 
business had slumped considerably, to 
such an extent that quite a few local 
wholesalers specializing on men’s 
shoes lost heart and wondered if the 
men’s shoe business would ever come 
into its own The dressing-up and 
fashioning with fancy patterns which 
has taken place in the men’s end is 
probably responsible for the new in
terest in this branch of the trade. As 
in the women’s side, the men’s lines, 
especially those which have the ear
marks of fashion are close to the floor 
as regards reserve supply, although 
the situation is not nearly so strained 
as it is in the case of women’s shoes.

A number of local houses specializ
ing in men’s shoes gambled consider
ably in black shoes for men and have 
cleaned house on these in a very satis
factory manner. There has also been 
considerable selling of oxfords, though 
it is generally admitted that extra 
heavy weight oxfords are not wanted; 
in other words, men are not prone to 
wear heavy weight footwear except 
for strictly utility purposes. For dress 
wear they want lighter shoes

The children’s business is more than 
holding its own, as witness the fact 
that a number of local wholesalers are 
scrambling for merchandise while fac
tories making children’s shoes in these 
parts are not only running full but are 
booked in some cases two months 
ahead. There are not very many chil
dren’s shoe factories in the Middle 
West which have in-stock departments 
at the present time. This is a matter 
not of their choosing as they would 
be perfectly willing to stock up in ad
vance, awaiting orders from retailers, 
but the demand for children’s shoes 
has been such as to move the supply 
as fast as it arrives at the packing 
room.

In women’s shoes tongues hold the 
boards by a big margin. In the case 
of large and flashy tongues there has 
been a considerable wane in the de
mand, so that we find at the present 
time the call for moderate sized 
tongues, which in reality are tongue 
pumps and not Colonials. The true 
Colonial is not being featured in this 
market by wholesalers to any great ex
tent. This is a shoe which requires 
workmanship of the best grade in or
der to put it across in the right way. 
Such shoes naturally run into con
siderable money and are not of the 
kind expected to be had at wholesal
ing institutions featuring up-to-date 
novelties for middle-class trade.

Thp tongue pump, however, has 
come intp jts own slowly but surely

and it is expected by the time that real 
cold weather arrives that there will be 
quite a vogue of these. Consequently 
local jobbing houses are preparing for 
this call in a large way and it is safe 
to say that there are larger supplies of 
this shoe now on order in factories 
by local wholesalers than any style 
number in a long time.

Regarding straps, there continues to 
be a constant demand for a certain 
number of pretty patterns. A one- 
strap satin slipper with 16/8 Louis 
heel is considered nearly staple at the 
large number of local stations. Bro
cades are good at the present time, but 
the brocade and patent combination 
seems to be more wanted than the all 
brocade. The argument is advanced 
that brocade vamps do not wear as 
well as plain satin does.

There is an increasing demand for 
semidress and utility oxfords primarily 
intended for high school wear but now 
also used for business by a great many 
women. These shoes are nattily trim-

W m. D. Batt
FURS

Hides
Wool and Tallow

A gents fo r th e
G rand Rapids B y-P roducts  Co.’s 

F ertilizers  and  Pou ltry  Foods.

28-30 Louis St
Grand R apids, M ichigan

You have started something when you 
stock a demand for your footwear.

R o u g e  R e x , P la y m a te , 
M o re  M ileag e  o r  R u th  S h o es  

Get Started Today

G o o d y e a r  G lo v e  R u b b e rs

V HIRTH-KRAUSE CO.
Shoe M nfg., Tanners Grand R apids, Mich.

The “ Bertsch”  shoes are 
s h o e s  yo u r customers 
want. Reasonably priced 
—quick sellers—they w ill 
give you a larger volume 
of sales w ith increased 
profit, and the unusual 
value w ill mark you as 
the leading shoe mer
chant in your city.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear 

11-13-15 Commerce Avenue GRAND RAPIDS, MICH.

1
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med and fashioned over attractive lasts 
carrying heels ranging from 8/8 to 
possibly 11/8 in height; this latter fea
ture naturally brings into prominence 
the call for welt oxfords, which is al
so something quite new. Previous to 
this the demand was for lighter weight 
shoes such as specialty McKays and 
turns. Wholesalers and those wo
men’s factories carrying in-stock de
partments, the latter of which there 
are very few in this section, are bank
ing considerably on patent leather and 
satin as leaders for at least several 
months.

In women’s oxfords there is some 
call, for patent leather combinations, 
but the medium brown shade of calf
skin or Norwegian veal or possibly 
calfskin oxfords trimmed with Scotch 
grains or rough finished leathers are 
most wanted.

Atmosphere To Promote a Desire To 
Buy.

Psychology—atmosphere—stage set
ting-impressions. You have doubt
less heard many speakers dilate on the 
principles of creating a state of mind 
n the customer under which selling 
may proceed without resistance

The Rehmoon Boot Shop, a subur
ban business district store, 3124 Troost 
avenue, Kansas City, Mo., really has 
a stage setting and atmosphere that 
promote desired impressions, and re
flect scientific use of psychological 
principle». Mere description, even a 
picture, could not convey to one who 
has not seen this shop, an apprecia
tion of its successful fitting. The best 
of the story is that the expenditure of 
thought and money in producing the 
scene has been profitable in dollars 
and cents.

The walls are tinted a soft fawn, 
contrasting softly with the tall cases 
of French gray. These cases hold 
tier after tier of gray shoe boxes, each 
with its small tag showing the num
ber and size of the shoe enclosed; 
without, the name of the firm written 
in inch-wide letters across the end of 
the box. Over the polished wood floor 
a gray velvet carpet deadens each 
footstep, while instead of the cus
tomary chairs bolted together, the 
Rehmoon Shop has gray wicker arm 
chairs, tapestry upholstered* Two tall 
floor lamps of wicker in the same 
color are at each side of the front, 
boasting exquisite shades of change
able Chinese blue and bronze taffeta. 
A tiny table of gray spread with a 
piece of fine leather holds a pair of 
walking-shoes and is placed nearest 
the door, while at the rear of the room 
is a larger case holding dress-slippers 
of satin and goldcloth, the accompany
ing hose and a sparkling buckle or 
two. The artistic setting of this resi
dence shop has much to do with its 
increasing clientele.

Reason For Advance of Polish Prices.
It is announced by the Shoe Polish 

Manufacturers’ Association of Ameri
ca that, owing to the great and con
tinued advance in the cost of turpen
tine, manufacturers" of shoe polish 
have recently been obliged to increase 
prices of their pastes. Turpentine 
prices, in the past few months, have 
risen from 65 cents a gallon to $1.80, 
with indications of a still further ad
vance.

“Safety first.” If some men obeyed 
the injunction they would be at work 
instead of driving an auto.

The Assault Upon the Little Red 
Schoolhouse.

_ Grandville, Nov. 21—It seems that 
since election the Governor has decid
ed to turn over a new leaf and dis
charge unnecessary occupants of office 
in all departments of the State. This 
is good so far as it goes Sixteen 
clerks, stenographers and other em
ployes in the State Department of Ag
riculture, have been made to walk the 
plank. This effusion of economy would 
have been welcomed a long time ago. 
The State, as well as lesser depart
ments, has been recklessly extrava
gant.

The government of the State was 
never so reckless in expenditures as 
it has been in the past few years. A 
halt should have been called some 
time ago. At least half of the present 
force of officeholders could be dis
pensed with for the good of the pub
lic.

Taxation has been exorbitant. Leech
es have been sucking the life blood 
of the commonwealth of Zach Chand
ler : nd Austin Blair, with never a 
protest from any of our public guar
dians, who profess to have only the 
good of the people of the State at 
heart. Nothing has been too ex
travagant in the way of public im
provements to deter the servants of the 
people at Lansing from going into 
headlong; and now, when the last 
straw seems to have been added to 
the back of the taxpayers, our Gov
ernor has called a halt.

Better late than never.
We began to think it was to be 

never. There is no desire to probe the 
motives of the Governor, so long as 
he gets down to brass tacks and does 
his whole duty, as his .conscience di
rects.

The school system of Michigan is in 
a sad way. Not because the every day 
farmer and business man is not will
ing and anxious to do what is right, 
but because the public grafters in that 
line have been allowed full swing with 
nobody to say them nay.

Centralized schools have been forced 
upon the people in many places with
out regard to the justness of the con
tention that such schools are better 
than numerous rural schools through
out the State.

The little red schoolhouse must go! 
This slogan comes not from those 

most interested, but from those 
specialized grafters spawned upon the 
public by the schools above mentioned. 
Where will you find farmers going 
about the State demanding the eradica
tion of our rural schools? Very few, 
if any.

All the cry for the demolition of 
rural schools comes from those who 
hope to profit by the destruction of 
the little red schoolhouse and the 
building of large central school build
ings, the faculty of which will be sup
plied by University and M. A. C. 
students. These must have jobs and 
these big central schools furnish the 
places at good salaries.

A gentleman high up in educational 
affairs informed a friend of the writer 
that the name agricultural as applied to 
the school at Lansing was a misnomer, 
as that school was no longer an agri
cultural college, but of much wider 
significance. In fact, the teaching of 
agriculture was a very insignificant 
part of the curriculum.

Very good. Under false pretenses 
then is the M. A. C. making its bid 
for public support.

Speakers from the big cities go 
about preaching reform in school 
methods. Meetings are called at dif
ferent inland towns. The farmers who 
find time to attend are told of the 
manifold blessings of one great central 
school, as compared with miserable 
little schoolhouses of the country side.
It is sometimes easy to persuade with 
flattering professions of utility and 
benefits to be secured.

Few people take into consideration 
the distance to be traveled by small 
tots of the farm homes. Riding miles 
to school and back every day in the 
bus furnished for the occasion seem$

at first very attractive. How many 
parents are there who would care to 
place their little girl or boy in the 
hands of strangers to be carted many 
miles that they may get to school of a 
cold winter’s morning?

Only a few days ago one of these 
carryalls, loaded with children, was 
demolished and several little ones in
jured and at least two killed. This 
could not have happened with the 
school less than a mile away and the 
children walking to the little country 
schoolhouse.

This propaganda for big central 
schools at the expense of the small 
country schoolhouse is a vicious and 
false idea. It is a plan to do away 
who.ly with the country school teacher 
and give salary and place to the sup
posed-to-be mentally superwise gradu
ate of o u p  State schools.

The farmers of the State should 
hesitate long before being lured into 
consenting to destroy the very foun
dation stone of educational security as 
so many of their brethren have done 
in other states, many of them repent
ing themselves when too late.

Let the patrons of the country 
schools get together on their own 
hook and discuss the advisability of 
doing away with their nearby school- 
house, uninfluenced by those very 
learned gentlemen from town who 
take it upon themselves to instruct 
the ignorant.farmer as to his best in
terests in the matter.

This assault upon the little red 
schoolhouse in our State is not for the 
good of the farming community in any 
particular. Old Timer.

If customers like you, ask to have 
you wait on them, you have it in your 
power to make yourself worth a worth 
while salary.

Second-hand thoughts should be 
more carefully examined before ac
ceptance than second-hand goods.

We are manufacturers of 
Trimmed &  Untrimmed HATS 
for Ladies, Misses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL - KNOTT COMPANY, 
Corner Commerce Ave. and 

Island St.
Grand Rapids, Mich.

GRAND RAPIDS 
KNITTING MILLS

M anufacturers
of

High Grade 

Men’s Union Saits 

at
Popular Prices 

Write or Wire
Grand Rapids Knitting M ills 

Grand Rapids, Mich.

The Mill Mutuals
Comprising

Tw enty of the Strongest American Mutual 
Companies writing

Fire Tornado
Insurance

on carefully selected risks

Net Cash Surplus $10,000,000.00

GEO. A . MINSKEY, Manager 
120 W . Ottawa St. Lansing, Mich.
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Unfailing Signs of Agrarian Unrest.
Rumors of sweeping changes in the 

Federal system of taxation have been 
coming from Washington, and along 
with them there have been denials 
from sources close to the Administra
tion that any changes, except for im
proving its administrative provisions 
are contemplated. The present law 
has been in operation less than a year, 
and the Congress which enacted it 
will hold over until March 4, 1923. The 
new Congress will not meet until the 
following December, and it would ap
pear therefore that no radical revision 
is possible until some time in 1924. 
Even then measures that go to such 
extremes as suggested in the stories 
coming from Washington would have 
hard sledding in the new Congress 
and would almost certainly encounter 
an executive veto. According to the 
Washington correspondents, some of 
the new tax schemes that will be 
brought forward are the restoration 
of the excess profits tax, the taxation 
of undistributed earnings of corpora
tions and of stock dividends, heavier 
inheritance taxes, and a tax on wines 
and beer.

With the exception of the last- 
named measure, which is championed 
by the insurgent or resurgent “wets,” 
all these plans for new taxes are ani
mated by the desire to place heavier 
burdens on big business and on wealth. 
They simply reflect that prejudice of 
the debtor sections of the country 
against the creditor section which al
ways becomes manifest in a period of 
industrial depression. It is well to re
member that depression still prevails 
in large sections of the West and 
Southwest, notwithstanding the past 
year’s recovery in the industrial re
gions of the East. Wheat prices, in 
spite of some recent improvement, are 
still badly out of line with the general 
price level In the Northwest, ac
cording to the Department of Agricul
ture, farmers have been selling wheat 
for less than 70 cents at local ship- 
png points. Elevators are congested 
and cars are not to be had. The high 
price of potatoes last winter led North
western farmers to plant them heav
ily this spring and the yields were 
especially good, but at present there 
is no market at any price, some grow
ers receiving as low as 16 or 17 cents 
a bushel at the station. This is less 
than the mere cost of digging, sack
ing and hauling. The live stock grow
ers had also had their troubles. All 
this is bad enough, but it is made 
worse by the fact that the farmers 
in this section were already in debt 
as a result of a succession of previous 
bad years. Agitation for a shifting of 
taxes on the wealthy and for cheap 
money is the natural outcome. This

is a condition that confronts the coun
try and which the recent election has 
really brought to the attention of the 
East for the first time.

During the next two years, there
fore this unrest may be expected to 
manifest itself in numerous legislative 
proposals in Washington. There will 
be some demand for a shifting of tax 
burdens, as already indicated. The 
criticism of the Federal Reserve 
Board will continue, and the radical 
element will seek to make it more 
particular^1- an agency to serve agri
cultural interests. A batch of un
sound rural credit measures will be 
brought forward. These will be cheap 
money devices that will play a role 
somewhat like that of free silver in 
the '90’s and of greenbacks in the 
’70’s. That there will be agitation for 
lower freight rates goes without say
ing. Usually such political agitation 
becomes most pronounced after the 
worst of the depression is over, and 
the present appears to offer no excep
tion to the rule. In the ’70’s and ’90’s 
the discontent in the debtor sections 
of the country brought forth a new 
but short-lived political party. Pre
dictions that this will be repeated are 
already being heard. Conditions of 
this sort will continue to be encoun
tered so long as the business curve 
shows the kind of fluctuations that 
have characterized it in the past. Bet
ter control of the business cycle will 
help the farmer as well as the mer
chant and manufacturer, and may 
prove an antidote to radical agrarian 
politics. William O. Scroggs.

Preparedness.
During a discussion of books for 

children ex-President Eliot of Harvard 
remarked: “It is very natural that the 
youthful scholar of to-day is not 
usually interested in what we are 
pleased to term the standard literary 
works. I mean Sir Walter Scott, 
George Elliot, Dickens, etc. Later in 
life there may come an appreciation of 
the color and character delineation 
these possess in a marked degree, but 
to young America the general con
struction is tedious and. his viewpoint 
different.

“Perhars the general attitude of 
youth might be exemplified by little 
Tommy, deeply absorbed in a picture 
of Elijah going to heaven. Pointing 
to the halo over Elijah’s head, he ex
claimed:

“ ‘Look pop, he’s carrying a spare 
time.’ ”

The Disaster.
“The village is almost a ruin,” said 

a recently arrived guest. “What has 
happened—a cyclone ?”

“Nope!” replied the landlord of the 
Torpidity tavern. “A street carnival.” .
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Tribunal Which Will, Be Advisory 

and Helpful.
Attorney General Daugherty is 

quoted in an interview in the Nation’s 
Business as stating that he is strongly 
in favor of “an agency that should be 
advisory and helpful, rather than in
quisitorial. He was not ready, how
ever to outline in detail the plan for 
creating such a Governmental agency.” 

If Mr. Daugherty really means just 
what he says, it only emphasizes that 
he has attained to light much too late 
in life;—his political life—and that he 
has been most unfortunate in disclos
ing the quality of his mind only after 
most of the grocers—not to mention 
others—have concluded that he is a 
political muckraker of the worst type.

Whether it is a contrite confession 
or merely belated wisdom, it is re
assuring to feel that “so long as he 
remains as the directing head of the 
Department of Justice, Uncle Sam 
will forego the once popular pastime 
of muckraking. Sleuths are not to be 
sent snooping around into the high
ways and byways of commerce in 
search of well-meaning officers or 
members of trade associations who, 
from ignorance of the law, may have 
fractured one of the many provisions 
of the well known but little under- 
stoo3 Sherman Anti-trust Act.”

This is abstract common sense and 
justice, but unhappily it is not historic 
of the Governmental attitudes of the 
Daugherty regime.

The idea of having established a 
tribunal which will be advisory and 
helpful to the business man, rather 
than inquisitorial and punitive, if it 
has back of it real administrative in
tention, will create joy in the business 
world. It is exactly what the aver
age business man wanted and thought 
he had in the Federal Trade Commis
sion. His disappointment at what he 
got in that body is not only disappoint
ing but depressing.

The American business man, bad as 
he may have been once upon a time, 
never did deserve judicial execution, 
any more than he does the flood of 
official elocution he is getting nowa
days. The Sherman law did not aim 
at punishing business men but of es
tablishing a new ideal of commercial 
morality. It was the legislative found
ing of a new order in which com
petition was, to be assured and not 
suppressed. True, it ran counter to 
many old ideals, but business men saw 
its force and logic and most of them 
bowed to the inevitable and proceeded 
to adapt themselves to it.

It was not to be expected, however, 
that men would all think alike in work
ing out the transition; it was too revo
lutionary. What was needed was ad
vice and guidance. What they got 
was muckraking at the hands of com
mercially ignorant politicians, far 
more intent on catering to popular

clamor than to helpful co-operation. 
The Federal Trade Commission never 
tried to show what business men 
could do but only to condemn for 
what they had done. Instead of view
ing things from the merchant’s angle, 
they took that of the lawyer and in
quisitor and prosecutor. And the pub
lic—even less informed on economics 
—gladly chased after the bell cow and 
finished the task of wrecking the 
business system.

The whole process by which the 
Federal Trade Commission works is 
oppressive. The board listens to 
every “bellyache” that anyone may ad
vance and takes up his cudgel, not in 
the way of a quiet investigation but 
in the same way a grand jury accuses 
one suspected of a crime. In both 
cases the indictment is analogous to 
condemnation in the public eye, and 
after the defendant is cited into court 
for a formal .trial, public enquiry be
gins.

There is much flourishing of trum
pets at that stage of the game, but the 
most the business man can expect by 
way of a decree of innocence is a quiet, 
“dismissal” of the complaint, but with
out the slightest effort by the com
mission to give him a clean bill of 
health. He is not “vindicated.,'’ but 
dismissed because the charge is “not 
proven.”

Mr. Daugherty is reported to have 
suggested some advisory tribunal to 
the President. If he meant it, and if 
the President chooses to bring through 
something tangible, future generations 
of business men will rise up and call 
him blessed. Really about all he needs 
is either to abolish the present Federal 
Trade Commission or compel it to un
dertake a radical “about face” and 
amend its whole procedure pro
gramme. Business men are weary of 
being needlessly branded as criminals 
and dragged at a politician’s coat-tail.

Santa’s Mail Box in Furniture Store.
Martin’s Ferry, Ohio, Nov. 21— 

Every December the R. G. Heslop & 
Son furniture store open a Santa Claus 
postoffice for the boys and girls of 
this city. The store advertises that 
if the youngsters will leave their let
ters at the store Santa will pick them 
up when he stops there on Christmas 
Eve.

On the eve before Christmas a 
drawing of the letters is held, and the 
writers of the fifth and tenth letters 
are given a prize of a toy of some 
sort. Most of the children bring their 
letters down to the store and this 
usually attracts large numbers of par
ents to look at the store’s assortment 
of toys and gifts.

The store manages to attract older 
persons by offering prizes to those 
who can guess which type of merchan
dise will sell best during the holiday 
season. On the face of it, this would 
seem to be an easy stunt. Last year 
many of the contestants predicted 
toys, phonographs and records, but 
as a matter of fact the store sold 
more rocking chairs than it did any
thing else.
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Cursory Review of Some Western 
Michigan Hotels.

Cincinnati, Nov. 19—Some dis
gruntled individual, claiming to be a 
traveling man and speaking for the U. 
C. T., is flooding the country hotels 
with communications accusing land
lords with all of the crimes in the 
criminal category (not excepting the 
sinking of the Maine), but principally 
with extortion. Some of the recipi
ents have been much perturbed over 
the receipt of these communications, 
but I have invariably suggested to 
them that the anonymous letter is the 
resort of cowards and that the hotel 
man’s conscience is the one important 
thing to be settled with.

If the writers of this class of litera
ture believe in its efficacy, it might be 
well to extend it to the meat purveyor, 
laundry man, tax collector and labor 
organizations, upon all of which the 
landlord must invariably base his cost 
of operation; hence his charge for ser- 
vice.

Some other individual rushes into 
print and individualizes to the extent 
of accusing some caterer with robbing 
his trade by charging excessive food 
prices—baked apples, for instance, 
claiming that apples rotting on the 
ground, while some avaricious hotel 
man is collecting 25 cents each for 
baking them.

Granting that apples are rotting on 
the ground, or that for a prime winter 
artic.e, the kind being used is costing 
$1.50 per bushel, the initial cost of the 
raw material cuts but a small figure, 
but the preparation of this article of 
food costs something, and the em
bellishments — cream and sugar — a 
great deal, easily eight to ten cents 
for each order, besides the cost of 
service, the dish washing, etc., which 
must be reckoned with If the over
head of the institution amounts to 40 
per cent., which would be a very low 
estimate, then you would have 10 
cents additional to account for before 
the man “whose only excuse for exist
ence is to stand behind the counter 
and rake in the coin,” can participate 
in any profit to himself.

An order of French friend potatoes 
at 20 cents is looked upon as absolute 
“looting.” The raw material, to be 
sure, is an unimportant item, but 
every detail of production is. The 
preparation of the potatoes, the frying 
material and the time consumed in 
production and the infrequency of the 
orders mount up, hence the profit is 
negligible.

These are but two items of the many 
for which the outlay for raw material 
is of little consequence. Practically 
everything else has a material and im
portant intrinsic value before the 
operation of preparation begins.

I am sure the U. C. T. will not 
sponsor communications of this char
acter and the hotel man who loses 
sleep over the receipt of such is need
lessly sensitive.

The Hotel Wren, at Berrien Springs, 
conducted by Theo. Frank, is worthy 
of consideration. Mr. Frank has under
taken at a considerable outlay to sup
ply traveling men who visit his village 
with a stopping place at once com
fortable and inexpensive. He has but 
a few rooms, but these have been beau
tifully furnished, provided with com
fortable beds, and meals are beyond 
criticism. He should succeed and I 
am sure his efforts will be appreciated.

The Interurban Hotel, at Niles, run 
on the European plaji, by John Peth- 
ick, in connection with the restaurant 
by the same name has a good patron
age and deserves it. Mr. Pethick in
formed me that there were those who 
thought his food prices were a trifle 
high, but his porterhouse steak, with 
French fried potatoes and fresh rolls 
at 85 cents cannot be duplicated at any 
city restaurant at $1.25. He does not 
use paper napkins, I am happy to state, 
but makes his service appetizing.

Mrs. C. L. Ellis, proprietress of the 
Hotel Goodwin, at Cassopolis, enjoys 
the hotel game, and as a consequence 
is a successful caterer. Her rooms

are well furnished, provided with 
running water and bath, scrupulously 
clean, and her charges for same range 
from $1.25 to $2. The meals, for 
which a charge of 50 cents for break
fast, 75c for dinner and supper are 
very good value, and while this esti
mable landlady does not claim to 
know all ^bout hotel details, she is 
certainly achieving popularity and will 
be heard of and from.

My list of suggestions from travel
ers as to the model country hotel con
tained several counts for Frank’s 
Tavern, at Marcellus. It is conducted 
by Mr. and Mrs. Frank Hasbrouck, 
and presents elements of attractive
ness seldom found in this class of 
hotels. Its complement of rooms is 
small, but its furnishings are new, 
beds of the very best and decorations 
especially pleasing. The size of the 
establishment is so small that it will 

* never prove a source of great riches, 
but this genial couple will enjoy its 
comforts with the patrons thereof and 
foster a friendship with the traveling 
fraternity which in itself will reward 
them for their efforts.

I will confess my first impression 
of the Hotel McElvain, at Vicksburg, 
did not create much enthusiasm, but 
when I became acquainted with Mr. 
and Mrs. Ralph W. Chapman, I dis
covered that they had only recently 
come into possession of the property 
and had already rehabilitated the din
ing room, which is exceedingly ar
tistic, and made their bed rooms com
fortable, I decided they would prove 
winners, as their meal service is ex
ceptionally good. The lobby which 
first gave me a wrong impression, is to 
be completely renovated, and when 
this is completed, commercial men will 
be well repaid for giving it their 
patronage. The atmosphere of homi
ness prevailing elsewhere than in the 
office will make them forget the im
pression of their first approach.

The Columbia Hotel, at Kalamazoo, 
is to have an addition of forty rooms 
of strictly modern type, and building 
operations will begin early in Decem
ber. Were it not for the surprising 
number who patronize its dining 
room, I should say that at the price 
charged, 75 cents'for Sunday dinner, 
it would be some time before the 
profits from this source would pay for 
the improvements. Here is what they 
served:

C ream  of Fow l 
Celery Sw eet P ickles

R oast Young Chicken, stu ffed  w ith  sage 
and  celery

B aked  Suprem e H am ,
H orse ra d ’sh d ressing  

M ashed P o ta toes, C andied Sw eet P o ta toes 
New s trin g  beans 

Com pote o f rice, w ith  ap rico ts  
H ead  le ttu ce  sa laa  

H om e M ade M ince P ie 
Cheese Sw eet C ider

V anilla  Ice C ream  and  C ake.
F rench  and  B row n B read  

B everages
Frank Erman, its manager, and 

his competent office assistants, make a 
practice of knowing you after you first 
visit and impress you with their sin
cerity.

Occasionally a rural hotel proprietor

asks me if I think his room charges 
are excessive, and I frequently tell him 
that it will be worth while to visit the 
Park American, at Kalamazoo, and 
get an idea what one receives for his 
investment at the hands of Ernest Me 
Lean, who is supplying accommoda
tions of a superior character at a 
minimum of cost. When it comes to 
the element of quality it is certainly 
exemplified at this hotel. I wish all 
hotel men who think that their room 
rates are reasonable because they are 
based on a city basis, could learn by 
investigation just why they are the 
subjects of criticism.

When a traveling man, covering his

Calendars! Calendars!
LEST YOU FORGET.

If you have neglected to  place your order

DO IT  NOW!
W e are still in a  position to supply your wants.

G el in touch with us.

The Calendar Publishing Co.
G . J. H A A N , President and M anager.

1229  M adison A ve. Grand R apids, Mich.
W E  A RE LOCATED ON T H E  SQUARE

For Good, Dividend-Paying 
Investments Consult

F. A. Sawall Company
313-314-315  Murray Building 

Grand R apids, M ichigan

Citizens 62-209 B ell Main 3596

GRAND RAPIDS 
MICHIGANF o u r th  N a t i o n a l  B a n k

United States Depositary

Capital $300,000  
Surplus $300,000

^ in te re s t pa id  on S av ings D eposits, payable 
°  sem i-annually .

1 /  o r  in te re s t pa id  on C srtlS ca tes  o f D eposit 
rO  i f  le ft one y ear.

O FFIC ER S.
W m , H . A nderson, P res id en t; L av a n t 
Z. C aukin, V ice-P res id en t; J .  C linton 

B ishop, C ashier.
A lva T . Edison, A ss’t  C ash ier; H a rry  

C. L undberg , A ss’t  C ashier.

D IR ECTO R S.
W m . H . A nderson L a v a n t Z. C aukin  
C h ris tian  B ertsch  Sidney F . S tevens 
D avid  H . B row n R obert D . G raham  
M arshall M. U hl S am uel G . B ran d y  

Sam uel D . Young 
J a m e s  L . H am ilton



N ovem ber 22, 1922 M I C H I G A N  T R A D E S M A N 15
territory at frequent intervals, is oc
casionally accompañied by his better 
half, I feel that she should be regard
ed as a complimentary guest of the 
hotel, at least so far as the room 
charge is concerned. I am very glad 
that a majority of landlords agree with 
me on this point It is a subject which 
has been discussed more or less at all 
hotel meetings, but no definite action 
has ever been taken, the concensus of 
opinion being that the individual land
lord should act according to his own 
convictions.

I am glad to state that it is a cus
tom becoming more generally ob
served, especially among the country 
hotels. It seems to me a very pleas
ing recognition of the value of the 
patronage received from such as come 
to us with each returning week, fort
night or month, and if we view it from 
a material point of vantage, especially 
good advertising.
_ I wish more hotel men would con

sider the advantage of encouraging 
“living adveritsers” for their establish
ments. In other words, the matter of 
creating boosters among the road men. 
On the trains and in the hotel lobbies 
I always have an attentive ear alert 
for conversation pertaining to hotels 
and treatment received at their hands. 
It is interesting always and when you 
happen to be familiar with the institu
tion which is the subject under discus
sion, it gives an added value to this 
symposium. It has helped me much in 
forming an adverse opinion of hotels 
I have contemplated visiting and made 
me more alert when conducting my in
vestigations.

Hence I regard , this as the most 
valuable form of advertising and when 
Boniface shows evidence of apprecia
tion for what is being done for him by 
making an occasional concession, I 
feel that he can safely charge it to ad
vertising outlay, with the knowledge 
that the medium selected is an excel
lent one.

On the other hand, woe comes to 
that selfish landlord who, considering 
only his material welfare for the time 
being, does not recognize the policy 
of dealing with the guest of to-day 
with a spirit of fairness which in time 
will gain for him popularity and pros
perity

Good treatment and cordiality are 
but “bread cast upon the waters,” to 
return with increased trade and con
tented customers.

Frank S. Verbeck.
Distinction Without a Difference.

Our stock friends try to tell us that 
there is something inherently different 
between mutual fire insurance and mu
tual life insurance, but they generally 
become involved when trying to ex
plain what the difference is. The 
president of the Northwestern Mutual 
Life has just sent a letter to the policy
holders of the company, from which 
we are pleased to quote a few striking 
sentences:

Mutuality grants to you, regardless 
of the size of your policy, an equal 
pro rata share in every right, benefit 
and privilege which policyholding im
plies.

The mission and purpose of a mu
tual life insurance company is not 
profits, but service. There can be and 
is no profit, except as efficient and 
economical management reduces cost 
and enlarges service to policyholders. 
The lowest cost and the largest ser
vice can be attained when all who have 
an interest contribute their effort to 
that end. The company is equipped to 
give efficient service to its members.
It can not assist you if it does not 
know your problem or your need. To 
avail themselves of this service mem
bers should interest themselves in the 
company and ask for its advice and 
assistance when any question involv
ing insurance arises.

As your insurance is furnished at 
cost, you are quite naturally interested 
in the elements which contribute to

such cost; therefore we believe you 
will realize that every unusual call or 
demand made upon a mutual life in
surance company must be met at the 
expense of its policyholders.

Every unjust judgment against such 
company must be paid by its policy
holders.

Every needless regulation by the 
state which involves expense to such 
company must be borne by its policy
holders.

Every law which imposes an unjust 
burden on a mutual life insurance com
pany, imposes such burden, and the 
whole of it, on its policyholders.

What is said here refers as well 
to a mutual fire insurance company as 
well as a life company, and is well 
worth your consideration

Is Insurance Against Divorce Prac
ticable?

It was suggested in certain quarters 
some little time back by a man well 
known in insurance circles that com
panies desiring to introduce a policy 
which would .contain all the elements 
to be desired from the standpoint of 
general utility, but at the same time 
embracing the charm of novelty so 
necessary to the carrying of a business 
proposition could well introduce a 
policy that could be known as the 
anti-divorce policy.

He stated that he would canvass 
every newly married couple and by 
his sound arguments would be able to 
get away with the business.

From the policy clauses he suggest
ed, providing the couple lived in har
mony over a fixed period, benefits 
would accrue. On the other hand 
should any rupture occur the guilty 
party would lose all benefits to which 
he or she would be entitled under the 
arrangement and the innocent party, 
under the circumstances, would receive 
the combined benefits.

He admitted that certain problems 
would doubtless arise in connection 
with the placing of such a policy upon 
the market but not more problems 
than in connection with certain other 
special and not quite such original 
lines. Once these difficulties were 
surmounted, however, this particular 
line in his opinion would yield more 
business than many other lines bunch
ed together. He further maintained 
that such a policy would act as a 
binder to fickle parties who nowadays 
fly to the divorce court at the slightest 
pretense.

Fort Wayne Store Remembers the 
Orphans.

Fort Wayne, Ind., Nov. 21—Wolf 
& Dessauer has in its beautiful store 
a huge auditorium where entertain
ments are frequently given. Last 
year the orphans of a nearby institu
tion were entertained royally and 
Santa Claus presented each with a 
souvenir. People of the city were 
urged to contribute clothing, etc., to 
be presented to them. Of course all 
the little boys and girls were invited.

On the first floor, a registration book 
was stationed and each child was. asked 
to give his name, address and the one 
thing he wanted most for Christmas. 
This provided an excellent mailing 
list for the children’s department, and 
in order that no child would be dis
appointed, Santa presented an in
expensive gift

Consider whether the way you dis
play your stock and offer it for sale 
shows the merchandise to its best ad
vantage. It is possible to make even 
high class goods look cheap.
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Shoe D ealers M u tu a l___________ 30%
C entral M anu fac tu re rs’ M utual _ 30%
Ohio U nderw rite rs  M utual ___ 30%
D rugg is ts’ Indem nity  E xchange 36% 
F inn ish  M utual F ire  Ins. Co. — 60%

SAVINGS TO POLICY HOLDERS.
H ardw are  and Im plem ent S to res, 60% to  55»' G arages and F u rn itu re  S to re r  
40%; D rug S tores, 36% to  40%; O ther M ercantile R isks, 30%; Dwellings, 50%

These Com panies have LARGER A SSETS and  G R EA TER  SU RPLUS for each  
$1,000.00 a t  r isk  th a n  the  L arg e r and  S tronger Old Line o r Stock Com panies. 
A Policy In any  one of these  Com panies g ives you th e  B est P ro tec tion  availab le . 
W hy not save 30% to 55% on w hat you a re  now pay ing  S tock  Com panies f i r  
no  b e tte r  P ro tec tion . I f  in te res ted  w rite . C lass M utual Agency, F rem ont, Mio’i

Michigan Shoe Dealers
Mutual Fire Insurance Co.

Lansing, Michigan 

PAYING 30% DIVIDENDS

Write
L. H . BAKER, Secy-Treas. LANSING, MICH.

P. O. Box 549

Grand Rapids Merchants Mutual 
Fire Insurance Company

Economical Management 
Careful Underwriting Selected Risks
Conservative but enjoying a healthy growth. 

Dividend to Policy Holders 30% .

Affiliated w ith the

Michigan Retail Dry Goods Association
O F FIC E  319-320 HO U SEM AN  BLDG. G RAND R A P ID 8, M IC H .

OUR FIRE 1RS. POLICIES ARE 
CONCURRENT

with any standard stock policies 
that you are buying.

T h e N et C ost is  30% Less
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Mich.

WM. N. SENF, Secretary-Treas.



Cheats and Swindles Which Merchants 
Should Avoid.

Jason Lawrence Thompson. 
Jason Lawrence Thompson, Detroit 

promoter, was arrested in Cleveland, 
Ohio, charged with grand larcency of 
goods valued at $168 from Philip M. 
Marsh, 77 Avalon avenue, Highland 
Park, and of $250 from Ellen May 
MacMurray, 2214 First National build- 
ing, Detroit, according to an investiga
tion by the Better Business Bureau of 
Detroit.

The transaction in question took 
place during the sale by Mr. Thomp
son of stock in the Commercial Aerial 
Co. and the Pontiac Land Co. His 
failure to deliver the stock in 
question enter materially into the mat
ter. Thompson was at one time con
nected with the sale of Texas Oil 
Products Co. stock which was sus
pended by order of the Michigan Se- 
surities Commission. Other com
panies whose stock Mr. Thompson 
sold are seeking him to explain dis
crepancies in accounts.

Two Cleveland printing firms sought 
information concerning Mr. Thomp
son, having extended him credit on the 
belief that he had been associated with 
the Detroit Board of Commerce. An 
excerpt from one of their letters fol
lows:

We understand that the Business 
Betterment ' League, J. Lawrence 
Thompson, was working under the 
auspices of your organization within 
the last year. He came to Cleveland 
and asked us to furnish him printing, 
for which he was to make prompt pay
ment. However, after repeated efforts 
to collect, he disappeared from the 
city. Can you give us his address or 
the address of any one else connected 
with the Business Betterment League, 
to whom we could go for our account?

J. Lawrence Thompson was never 
a member of the Board of Commerce 
or connected with the Better Business 
Bureau of Detroit. His “Service Lea
gue of Business Betterment” appears 
to have been unknown in Detroit and 
short lived in Cleveland. It is thought 
to have been a training plan for stock 
salesmen.

E. M. Fuller &■ Co.
Loss to residents of Michigan 

through the recent failure of the 
brokerage firm of E. M. Fuller & Co. 
is very small comparatively because 
of the action of the Better Business 
Bureau of Detroit with the co-opera
tion of local daily and Sunday news
papers.

The concern, whose headquarters 
was in New York, had approximately
10,000 customers throughout the coun
try. Their total investment is esti
mated at approximately $2,000,000.

About a year ago the concern was 
indicted by a Federal grand jury in 
New York.

Results of an investigation conduct
ed by the Better Business Bureau of 
Detroit at that time were presented to 
newspapers here and they immediately 
refused to publish any more advertis
ing for the concern.

The company operated a plan where
by the public was invited to buy se
curities on a time-payment arrange
ment.

Detroit Man Indicted.
James B. Mansfield, of Detroit, is

one of twenty-seven promoters and 
officers of the Birmingham Motors, 
Batavia, N. Y., indicted by a Federal 
grand jury at Washington, D. C , on 
a charge of using the mails to defraud. 
The Better Business Bureau of De
troit co-operated with the National 
Vigilance Committee in compiling data 
which was placed at the disposal of 
the United States Government in this 
case.

Birmingham Motors is a $3,000,000 
corporation which sold stock by high 
tension methods and alleged misstate
ments concerning its' own status, while 
trying to tear down the general repu
tation and standing of saving banks 
so depositors would withdraw money 
and invest in the security.

George B. Mocham, Sr., seems to 
have been the moving spirit of the en
terprise. Two patents, one for a "full 
Boating seat” and one for a transmis
sion gear,” he purchased at $1,000 and 
turned in to the company for $300,000 
in stock, it is alleged In addition to 
this, Mecham as fiscal agent, received 
35 per cent, from stock sales for pro
motion, it is further alaleged.

Deceptive statements as to the 
prominence of officers of the Birming
ham project figured conspicuously in 
the literature, coupled with statements 
that early in 1921 the .company was 
“past the experimental stage” and “in 
production.” As a matter of fact, it 
see.ms that the company put out eight 
cars up to October, 1921, and these 
were not uniform in specifications ac
cording to the company’s literature.

Mr. Mansfield is president and gen
eral manager of the Mansfield Steel 
Corporation, Mansfield Truck Com
pany and Detroit Trailer Company, all 
located at 954 Milwaukee avenue, East, 
Detroit. His connection with the Bir
mingham project was apparently late 
in its history, not taking place until 
May of this year. His name was not 
connected in the original information 
submitted to the Federal grand jury, 
but was added thereto by the grand 
jury in session.

Samuel A. Carlson, mayor of Ba
tavia, N. Y., and Guy F. Allen, former 
Assistant Treasurer of the United 
States, are among those indicted.

International Radio Corporation.
The libel suit for $500,000 against 

the Better Business Bureau of New 
York, filed by officers of the Interna
tional Radio Corporation, has col
lapsed.

The Bureau made public, in a spec
ial bulletin, facts about the sale of 
stock of the corporation, which was 
controlled by Charles Beadon, a  pro
moter, operating under the name of 
the Amalgamated Service Corporation.

Shortly afterward a criminal libel 
charge was brought by Beadon against 
the managing secretary of the Bureau, 
in addition to a $100,000 civil action 
against the secretary and a $500,000 
civil suit against the Bureau.

At an extended hearing before 
Magistrate Renaud the charge of 
criminal libel was dismissed. Jerome 
Simmons, counsel for the Bureau, 
showed by testimony of former em
ployes of the Internationala Radio 
Corporation that statements made in 
the bulletin, exposing misrepresenta
tion, were true.

For the Thanksgiving 
Table

Old Monk Olives 
Del Monte Ripe Olives 
Del Monte Asparagus 
Del Monte Pineapple 
Del Monte Peaches

J U D S O N  G R O C E R  C O .
GRAND RAPIDS, MICHIGAN

Fresh Goods 
Repeat

8VERY National Biscuit Company product 
is made to please the palate.

Which means that the fresher they are when 
they reach the table the greater the enjoyment 
will be and the greater your opportunity for 
repeat sales.

Which, in turn, means, that the faster your 
biscuit stock turns over the more profitable it 
will be for you in every way—in increased busi
ness, satisfied customers, and added profits.

Keep the N. B. C. line well displayed—their 
very appearance often means a ready sale. As 
a new lot comes in place it at the bottom so 
that the former supply will move out first.

Also, when taking an order for your other 
store products, a biscuit suggestion from you 
will often mean a biscuit sale.

Always-fresh goods build business.

NATIONAL BISCUIT 
COMPANY
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Shortly after the hearing, Elmer T. 
Weight, president of the Internation
al Radio Corporation, in a letter ad
dressed to the Bureau, said the $500,- 
000 libel suit was not justified and that 
it would be withdrawn immediately."

“We are not surprised,” the Finan
cial World added, “to learn that the 
sincere attempt of the Better Business 
Bureau of New York, established by 
courageous members of the New York 
bank and investment fraternity to 
clean the city of get-rich-quick con
cerns, has resulted in some back-fire.”

A great many new discount schemes 
are being offered to retail merchants.

Fortunately, however, comparative
ly few merchants will fall for these 
devices.

On the other hand, such discount 
schemes frequently do get a foot
hold and survive for a period to be
come a thorn in the flesh of stores 
which adopt them, and they do not 
make for honest competition.

Just now, while so many new dis
count plans are being brought for
ward, it may be worth while to remind 
Tradesman readers of some of the 
outstanding facts in connection with 
schemes of this kind.

First of all, discount schemes in
variably come from outsiders who 
wish^to attach themselves in a para
sitical role to the business of distribu
tion. They seldom originate with 
merchants themselves. A more or 
less direct relationship exists between 
the retail distributors and his cus
tomer. On one side is a bona fide 
consumer; on the other a responsible 
business man engaged in filling that 
consumer’s demand, thus forming a 
natural and legitimate contract. It is 
likely to be a matter of quite steady 
business intercourse without discount 
schemes or other such divertisements. 
The retailer operates always with the 
consciousness of competition.

Along comes a schemer bent on in
serting himself in the path of distribu
tion between the retailer and his cus
tomer, to levy toll upon one or both.

The retail distributor’s constant 
aim should be to prevent outside fac
tors from intervening between him 
and his customer. Take this for an 
important working principle. Don’t 
let outside persons or concerns come 
between you and your trade For 
example, if you’re going to give dis
counts, give them yourself; don’t let 
someone else get a stranglehold on 
your business and a perennial share in 
such discounts!

One of the worst forms of discounts 
is the preferential group discount plan 
under which the retail merchant agrees 
to allow a discount from his regular 
prices to members of certain more or 
less organized groups.

The outstanding example of this 
type of discount scheme probably is 
the so-called Army and Navy Stores 
Association which sprang into being 
toward the end of the war The fact 
that a considerable number of first- 
class stores fell for the scheme may 
lead one to believe that its adoption 
was due to the general interest felt 
at that time in the American service 
man.

Under this scheme any man who 
wore a U. S. uniform, upon payment 
of $5, can secure life membership in

the Army and Navy Stores Associa
tion. Possessed of this membership, 
he and the members of his family, 
upon trading with stores displaying 
the insignia of the Army and Navy 
Stores, are privileged to turn in their 
sales checks to a central organization 
which collects the discounts from the 
stores issuing such sale checks. The 
discount is then split between the 
member and the Army and Navy 
Stores Association.

Apparently the success of the pro
motors of the Army and Navy Stores 
Association has inspired a lot of other 
folks to attempt similar onslaughts 
on the distributive system.

Members of the American Legion, 
for example, recently have cooked up 
a discount scheme. The employes of 
the Bell Telephone System a year or 
two ago had a plan. In some sections 
school teachers and librarians have 
made organized efforts to secure spec
ial discounts.

And now comes the so-called Con
sumers Trade Discount System, which 
has been circulating a bulky collec
tion of miscellaneous arguments, fac 
simile letters, and what not in the at
tempt to put over a discount plan 
which by comparison would make the 
old trading stamp look modest and 
economic.

The Consumers Trade Discount 
System, which is operated from an 
office in the Woolworth building, New 
York, makes frequent use of the names 
of a great many well known men and 
women whose names should stand for 
something That such men and wom
en can be deluded into endorsing a 
scheme of this type speaks volumes 
for the general lack of knowledge of 
practical economics.

Boiled down, the Consumers Trade 
Discount System is a trinket system 
under which merchants are expected 
to buy aluminum discount trinkets in 
varying denominations, paying their 
face value plus a bonus of 25 cents 
of the amount of trinket purchased.
It will cost at least 2Y  per cent, of 
volume for “cash” purchasing alone.
If customers are to carry parcels, it 
will cost more.

A pretty scheme to persuade con
sumers to demand discounts -of re
tailers and then to set up an organ
ization for the promotors’ profit to 
collect a sum equal to 25 per cent, of 
all discunts!

But this may not be the only profit 
that the promoters of the Consumers 
Trade Discount System hope to make 
out of it. The further explanation ap
pears in the literature of this under
taking: “Money representing the face 
value is placed in a general redemp
tion fund, without interest: the bonus 
to be credited to the account of the 
Discount Organization. All discount 
checks deposited at the bank by the 
consumer are credited to his savings 
account and are charged against the 
redemption fund.” What becomes of 
the interest on the general redemption 
fund and on the portion of the fund 
not paid out in redemptions is not 
disclosed! Perhaps that is a further 
profit for the promoters or possibly 
it goes to the banks for their co
operation. In any case, it represents 
a further charge against the business | 
of distribution! .

What is the 
Price?

A  natural question, and one which 
must be answered before the sale is 
made.

W here the selling price is not estab
lished through advertising the bur
den is yours.

W hen the m anufacturer advertises 
the price he assumes the burden 
for you.

He makes selling easy.

He insures your profit.

Consistent advertising of

K C

Baking Powder
Same price for overZQ  years

price shown in the advertising and on 
the package tells the story for you.

It Protects Your Profits

Millions of Pounds bought by the 
government.

Reduction in freight rates July 1, passed on to the 
trade in reduced list prices on K C

W rite  us. L et us show  you the  
g re a te r  profit In selling K C th an  you 
can g e t on o th e r advertised  brands.

JAQUES MFG. CO. - Chicago
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Business in Wool and Woolens.
Auction sales of wool were had in 

England, Australia and New Zealand 
during the past week. At the first 
named there was an easing up in the 
prices for merinos, while mediums 
and crossbreds advanced a little. In 
Australia crossbreds were higher. The 
next series of London auctions begins 
on Tuesday. No marked change in 
prices is considered likely because of 
the conditions affixed to such sales. 
In this country a fair business is pass
ing in both domestic and foreign 
wools. The Department of Agricul
ture is beginning a set of hearings to 
establish, if possible, a series of basic 
grades of wool. The first of these 
took place in Boston Tuesday. With 
the many varieties of the article from 
a number of sources, this is not going 
to be an easy task. The Treasury De
partment is wrestling with an interest
ing question concerning carbonized 
wool This is material which has been 
treated with acid to free it from vege
table matter of various kinds. The 
point at issue is whether such wool is 
to be regarded as scoured or as ad
vanced beyond the scoured condition. 
If in the former category, imports of 
it wll have to pay 31 cents per pound 
duty. If, however, it is to be regarded 
as beyond the scoured condition, the 
duty will be 33 cents per pound and 
20 per cent, .ad valorem.

Woolen mills are busy working on 
Spring orders and are likely to con
tinue thereafter for awhile on some 
really intended for Fall, particularly 
on some staples to be delivered ahead 
of the usual time. In the clothing 
trade the great demand for overcoats 
has been succeeded by more calls for 
suits. Openings of womens ready-to- 
wear have started and more will occur 
up to the opening of the new year. 
Fabrics for women’s wear have been 
pretty well sold up by the mills and 
most have been withdrawn.

XMAS GOODS
A re you all s e t to  m eet th a t  dem and fo r m en 's  and boys’ T ies, G arte rs , 

Com bination S ets, Suspenders in H oliday Boxes, H andkerch iefs , Toys, Dolls 
P erfum es and N ovelties.

Don’t  h e sita te  any  longer. W e s till have good a sso rtm en ts . Send us 
you r open o rde rs  o r w rite  fo r sam ple.

VERY SPEC IA L—Include in y ou r o rder a  q u a n tity  of C. M. C. 

C rochet C otton, w hite , ecru  and  colors a t  70 cen ts  a  box.

PAUL STEKETEE &  SONS
WHOLESALE DRY GOODS GRAND RAPIDS, MICH.

Quality Merchandise— Right Price» — Prompt Service

r2)Utä/Me
Doings in Cotton and Its Fabrics.
Mounting prices of 'cotton received 

a set-back during the past week. For 
a while it looked as though the ad
vances which were so marked last 
month would keep on indefinitely, or, 
at least, until the hoped-for price of 
30 cents per pound would be attained. 
But, despite the bullish ginning fig
ures and reiterated predictions of a 
crop not to exceed 9,500,000 bales, 
some influences served, as a check to 
the continuing rise in quotations. 
While the takings of domestic spin
ners have been large, those from for
eign ones have not been so. Last 
month the consumption of cotton in 
the mills of this country was the 
largest of any month since June, 1920. 
It amounted to 533,950 bales of lint 
and 62,406 bales of linters. Part of 
the increase was due to the resump
tion of work in Eastern mills follow
ing strike settlements. But-the num
ber of spindles in operation during* 
October was 340,000 less than in the 
same month of last year. An interest
ing disclosure during the past week 
was the exhibition of a process for 
utilizing lower grades of cotton in the 
making of yarns of good tensile 
strength. If workable on a large 
scale, this will make available for 
many purposes material that has 
hitherto been much neglected or over
looked The goods market, while not 
so active in certain directions as it 
has been, remains in good shape. 
There has been much call for the 
heavier constructions, a circumstance 
which probably accounts for the con
sumption of much of the raw material. 
Evidences of some recent speculation 
appear in the sales of printcloths and 
other gray goods by second hands at 
slightly under the mills’ asking prices. 
Some finishers and printers complain 
of the slight margins between un
finished and finished fabrics. Knit 
goods continue to be sought for.

HAIR NETS
W e are  helping m erch an ts  everyw here sell m illions of 

Duro Belle h a ir  nets—a t  a profit you cannot afford to  overlook.
O ur w indow  disp lays, coun ter cards, wall hangers and 

display cab inets  a re  m ost a ttra c tiv e  and im pressive and a re  
w orking for you all the  tim e.

Get th e se  sales helps th rough  your jobber and display 
them  prom inently .

T he sales and profits a re  su re  to  follow.

NATIONAL TRADING COMPANY
630 SO. WABASH AVE. CHICAGO, ILL.

¥¥¥¥¥¥¥¥¥¥**W^MMMf¥¥¥¥¥¥* ¥ ¥¥¥¥¥¥¥*»»¥»»***»»*» »*»»»*

Be Your Own Ad-Specialist
W e are fortunate in being able to  offer you a copy of the 

“A d  M aker” which covers a  twelve m onths advertising 
cam paign and  which tells you w hat to  advertise during the 
year and  lays out your ads for you. If you are thinking of 
putting on a  special sale, you can do  it yourself a t no cost 
except the cost of printing. V arious sizes of ads, including 
circular letters to  your customers are all included in the 
“A d  M aker.”  It is easily w orth much m ore than the small 
price of $10.00 and w e are only able to  secure them  because 
the prin ter has a  surplus num ber of copies which he is 
closing out cheap, otherwise it w ould cost m any times the 
price.

A s the copies are lim ited you had  better send us your 
order prom ptly. If you w ould like a  circular describing it, 
w e will b e  glad to  send you sam e on application.

REMEMBER
W e carry a  com plete stock of U nderw ear, Blankets, O ut

ings and  other w inter merchandise, which w e are offering 
a t very low  prices.

DON’T FORGET
Now is the tim e to purchase your stock of H oliday m er

chandise, such as H andkerchiefs, Gloves, H oliday Boxed 
Neckwear, H oliday Boxes, etc.

O ur stocks are com plete and w e w ould appreciate an 
order from  you either through our salesm en or by  a  visit 
from  you.

Mail O rders shipped the day  received a t lowest prevail
ing prices.

W e specialize on filling your waiting orders m the H ouse 
prom ptly.

Telephone or telegraph us a t our expense for m erchan
dise you w ant quickly. __ _ _ _ _

GRAND RAPIDS DRY GOODS CO.
Wholesale Only Prompt Service No Retail Connections

i t  i  ■ ■  ■ s  ■ ■ b  ■ m h i x i t a i m i  e  m m

Chilly Day Specials
M ACKINAWS

SW EA T ER S

M ITTENS

GLOVES

®  $3.75—$4.87^4—$6.50—$6.75.

@ $11.50—$13.50—$18.00—$21.00—$Z7.00—$30.00—$415.00—
$48.00.

Splits, M ackinaw  Cloth, Hog Skin , Full G rain H orse, 
Split Com bination.
All horse , full g ra in .

P lush .
L ea th e r Gloves from  $3.75 up.

CANVAS AND JE R S E Y  GLOVES

naniet T Patton fir Company
G rand R apids.M ichigan -5 9 -6 3 M arket A ve. N.W.

T he Men'« F u rn ish in g  G oode H ouse o f  M ich ig an

T
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PRICES CURRENT ON STAPLE DRY GOODS.
List prices corrected before going to press, but not guaranteed 

against changes.
D ress Goods.

32 in. W ool M ixed S torm  S e r g e _42%
36 in. A ll W ool S torm  S e r g e _____  77%
44 in. A ll W ool S to rm  S e r g e _____  97%
60 in. All W ool S torm  S e r g e _____ 1 20
F ren ch  Serges proportionately ,
D anish  P o p la r C loth ____________  42%
Ju illia rd s  N ovelty  Checks & P la id s  1 85 
54 in. All W ool C o a t in g ___ 1 50@2 00

Linings.
30 in. B lack  S a t i n e _______________  18%
36 in. Sa tine , b lack  & colors 25035
36 in. R ad ian t B loom er S a tin  ___ 47%
36 in. P e r c a l in e ___________________  16%
W indsor C am bric ________________  11
36 in. R ad ian t C harm euse _______  47%

W hite  Goods.
Indian Head.

33 in. S oft F i n i s h _________________  20
36 in. Soft F in ish  _______________  22%
44 in. Soft F i n i s h _________________  28
54 in. Soft F i n i s h _________________  35
All L inen  F in ish  %c y a rd  more.

G ingham s and W ash Goods.
27 in. P tefn C o lo rs ______________ 15017%
27 in. Checks & P l a i d s __________ -  17%
32 in. Checks & P l a i d s ___________ 21%
32 in. C hecks & P laids, b e tte r

q u a lity  f r o m _______________  23%@32%
32 in . T i s s u e s_________ _____  35 042%
39/40 in. Voiles —________________  37%
40 in. O rgandies, all c o lo rs ._______  42%
32 in. R om per C l o t h ___  ________ 22%
27 in. A pron G in g h a m s _____  12% 014%
27 in. C heviots _____     16%
P lisse  & Serp . Crepe, f r o m _______ 25
36 in. Challies ___________________  13%
32 in. M a d r a s ____________________  25
32 in. Su itings, f r o m _________ 22% 035
36 in . Chiffon, f r o m ___________32%@42%
27 in. P o p l in s ___________________ __30
36 in. Poplins, from  _________  25 042%

Percales.
36 in* 64x60 ___L ig h ts  14 , D arks  15
36 in . 68x72 ___ L igh ts  15%, D arks  16%
36 in. 80x80 ___ L igh ts  19 , D arks  20

C rashes.
18 in . P . B le a c h e d __ ________ ___  22
18 in . P . B r o w n ________________ __ 21
O ther g rad es  accordingly  a n d  less 

10% for q u an titie s .
16 in. Irish  Im p. B r. L inen  C rash  16%
15 in. B leached T o w e l in g _______ 06%
17 in. G lass Tow eling, R ed S t r ip e _ 12%
18 in. A bsorben t T o w e l in g _____  15%
16 in. Blea. L inen  Crash, from  18% to  20

D iaper C loth.
18 in. R ed S t a r ___________________ 1 15
20 in . R ed S t a r ___________________ 1 25
22 in . R ed S t a r ___________________ 1 35
24 in. R ed S t a r ____________ ___ __ 1 45
27 in. R ed S t a r ___________________ 1 70

L ess 10 p e r cen t.
D am ask.

64 in . M e rc e r is e d _____ ___________  67%
72 in. M e rc e r iz e d _______________  82%
58 in. M e rc e r iz e d _________________  45
58 in. B ates  o r Im p. H'ol. Red D m k. 75

P a tte rn  Cloth.
68x72 M e rc e r iz e d ___________________ 1 25
L a rg e r sizes, good qual. from  2 500  3 00

Tow els & W ash Cloths.
T u rk ish  Tow els from  $2.2509.00 depend* 

ing  on size an d  qua lity , a n d . w hether 
p la in  o r fancy.

H uck  Towels from  62%c@$6.00 p e r  doss, 
depending on size and  q u a lity  and  
w h e th er p a r t  linen, hem stitched , e tc . 

W ash  C loths from  45c p e r doz. to  $1.50 
depending on size an d  q u a lity  and  
w h e th er p lain  o r fancy.

B a th  Sets  from  75c@$1.30 each.

D raperies.
32 in . C re to n n e ___________________  16%
H arm ony  A rt C retonne __________  25
N orm andy Silkoline ______________  19%
36 in. B e tte r  G rades C retonnes from  25c 

062c, depending on qua lity .
Scrim s & E tam ines, f r o m ___ 10%©19%
36 in. P la in  & F an cy  M arqu ise ttes  

from  16% c032% c, depending on qua lity . 
C u rta in  N e ts  from  25c062% c, depending 

op w id th  an d  quality .
B lankets.

45x72 C otton F e lted  B la n k e t s ___-  1 07%
50x72 C otton F e lted  B la n k e t s ____1 20
54x74 C otton Fe lted  B la n k e t s ____1 37%
60x76 C otton  F e lted  B la n k e t s ____ 1 55
64x76 C otton Fe lted  B la n k e t s ____ 1 70
64x80 C otton  F e lted  B la n k e t s ___ 1 70
6.4x80 C otton Fe lted  B la n k e t s ____ 2 00
72x80 C otton  F elted  B la n k e t s ____ 2 15
Seconds ab o u t 5 to  10% less.
Singles and  Single 2nds p roportionately .
64x76 B arlan  H e a th e r  P la id  -------- 2 10
72x80 B arlan  H e a th e r  P l a i d _____ 2 20
Seconds ab o u t 5 to  10% less.
Singles and  Single 2nds p roportionately .
60x76 P la in  W oolnaps ___________ 2 30
64x76 P la in  W oolnapS ___________ 2 55
66x80 W oolnap P l a i d s ------------------3 35
72x84 W oolnap P la id s  ____________3 75
reco n d s ab o u t 5 to  10% less.
Singles and  Single 2nds proportionately .
6<>x76 W oolnap P l a i d s ____ __ — -  2 50
fiox80 W oolnap P l a i d s ______ ___ 2 65
66x80Wool nap  P l a i d s _____—— -  8 25
72x84 W oolnap P l a i d s -----------------3 65
Seconds abou t 5 to  10% less.
Singles and  Single 2nds proportionately

C om fortables, Indian B lankets  A  B ath  
Robe B lankets.

64x78 B lan k et C o m fo rtab leB ______ 2 60
66x80 C om fortables _  3 10
72x80 C om fortables   3 25
64x78 C om fortables ________    3 00
66x80 C om fortables ______________3 50
66x84 Two in  one _______ _ 3 5003 75
72x90 B ath  Robe B lankets  w ith  •

Cords, T asse ls  & F r o g s _____ ___4 00
C rib B lankets.

30x40 S titched  ___________________  70
30x40 S c a llo p e d ___________________  76
36x50 S titched  ___________________ 1 00
36x50 Scalloped _____________   1 10
36x50 B o u n d ______________________ 1 37%

Cam p B lankets.
Cam p B l a n k e t s ___________________ 2 50

A uto  Robes.
A uto R o b e s ___________________________ 2 60

Wool B lankets.
66x80 W ool M ixed _________  5 7 50  6 25
66x 80 All Wool _____________  7 500  8 50
70x80 W ool M ixed __________  6 50 0  7 60
70x80 All W ool _____________  8 50012 00

C om forts.
Sm all sizes cheap G r a d e s _________ 22 50
L a rg e r sizes, b e tte r  g rades 

f r o m ________ _____________  24 00048 00
S heets.

63x90 P e q u o t_____________________ 13 75
63x99 P eq u o t ______________________15 04
72x90 P eq u o t _________   15 25
72x99 P e q u o t ______ ___ l _________ 16 69
81x90 P eq u o t ___________________ I_ 16 75
81x99 P equo t ______________________18 34
63x90 Pepperell ____________________12 25
63x99 Pepperell ___________  13 39
72x90 Pepperell ____________________ 13 46
72x99 Pepperell _______   14 71
81x90 Pepperell ____________________14 35
81x99 Pepperell ____________________16 70
72x90 L o c k w o o d ___ ________________ 15 25
72x99 L o c k w o o d ____________________ 16 69
81x90 L o c k w o o d ____________________ 16 75
81x99 L o c k w o o d ____________________ 18 34
Cheap Seam less Sheets  ___________ 13 50
Cheap Seam ed S h e e t s _____________  9 00

Pillow Cases.
42x36 P eq u o t _______________________3 96
45x36 P qeuo t _______________________4 20
42x36 Pepperell ____________________ 3 48
45x36 Pepperelll ____________________ 3 72
42x36 L o c k w o o d ________________________ 3 96
45x36 L o c k w o o d ________________________4 20
Cheap PHlow C ases _______________ 2 25

Cambrics A  Nainsooks.
K n i g h t s ________________________
B erkley, 60 ____________________
Old Glory, 6 0 _______________ t___
D iam ond H ill _________________

Bedspreads.
72x84 B edspreads __________________
B ette r  q ua lities  an d  la rg e r sizes up  

to  _______________________________

1 50 

5 00

W hite  
Colors

Oilcloth.
5-4 W h i t e ___________________________ 2 85
5-4 M éritas  W h i t e _________________ 3 35
5- 4 M éritas  F a n c y _________ 3 25
6- 4 M éritas  W h i t e ____  4 60
6-4 M éritas  F a n c y _________________ 4 35

Batts.
3 lb. Q uilted  Cot. B a t ts
3 lb. P la in  C otton  B a t t __
8 oz. Sm all C otton  B a t t  . 
10 oz. Sm all C otton  B a t t  . 
12 oz. Sm all C otton B a t t  .
1 lb. W ool B a t ts  _________
2 lb . W ool B a t t s _________

Ticking.
S traw  T icking  _____________________  16%
F e a th e r  T ick ings f r o m _______ 27% 0 30
F an cy  Sa tine  T ickings from_29%@35
36 in . Im p Hoi. T i c k in g _________  42%

Denim.
----21*__20
----- 18%

Carpet W arp.

I Z Z Z Z Z Z Z U Z I I "  50

80 p e r  b a t t  
._ 76 p e r b a t t  
„10%  p er b a t t  
„  12 p e r  b a t t  
._ 16 p e r b a t t  
. 1 45 p e r b a t t  
.  2 60 p e r b a t t

W ide Sheetings.
7- 4 P eq u o t B le a c h e d ___________43
8- 4 P equo t B le a c h e d ___________48
9- 4 P equot B le a c h e d __ 53

10-4 P equo t B le a c h e d ____________  58
7- 4 P eq u o t B r o w n __________ _________________________________ 38
8- 4 P eq u o t B r o w n _____________43
9- 4 P eq u o t B row n __________ ______________________ 48

10-4 P equo t B r o w n _______________  53
7- 4 Pepperell B le a c h e d ________ 38
8- 4 Pepperell B le a c h e d ____ __ 42
9- 4 Pepperell B le a c h e d ________ 45

10-4 Pepperell B le a c h e d ____ _ 60
8- 4 Pepperell B r o w n ___________ 38
9- 4 Pepperell B r o w n ________ _ 42

10-4 Pepperell B r o w n _____________  45
7- 4 Lockwood B leached _______ 43
8- 4 Lockwood B leached _______ 48
9- 4 Lockwood B leached ____ ___ 53

10-4 Lockwood B leached _________  58
8- 4 Lockwood Brow n __________ 43
9- 4 Lockwood Brow n _________ 48

10-4 Lockwood B row n ___________  53

T ubings.
42 in . P e p p e re l l__________________  30
45 in. P e p p e re l l________________ _31%
42 in. P e q u o t ____________________  34
45 in. P e q u o t ____________________  36
42 in. C a b o t ______________________ 30
45 in . C a b o t _____________________  31%
36 in. T u b i n g ____________ 25

4-4 Bleached C ottons.
Lonsdale ____________ ___ ________ _ 18
H o p e _______________ ______________ 17%
C abot ____ ________________________  17
F ru i t  of th e  Loom _______________  19
A u to _______________________________ 16%
Big In ju n  ________________________ 13%

4-4 Brown C ottons.
B lack  R ock _____   14%
V e lv e t_____________________________  13%
G ian t ___________________;_________  13%
C heaper C ottons  _____________10% 011

220
240
260

P rin ts .
In  V arious c o lo r s ______  ---------------- 10%

Cheese C loth.
36 in. B leached C u rity  G a u z e _____;  06%
B e tte r  G r a d e s _________ 07% 008%  01 0

Flags.
Sm all S pearheads, d o z . ___________ 1 90
L a rg e r  sizes from  4x6 f t. to  10x15 f t. 

ran g in g  from , each  _______  $2.0008.00

N apped Goods.
25 in. W hite  S h a k e r _______________  11
27 in. W hite  & Tw ill. S h ak er 12% 014%
C ashm ere Twill ___________________  16%
27 in. L ig h t O u t in g s ________ 13%@14%
27 in. D ark  O u t in g s ________ 14%015%
36 in . L igh t O u t in g s ________ 16%017%
36 in . D ark  O u t in g s ________ 17% @18%

Notions.
S ta r  Snaps, gro. _____________ ____  60
K ohinoor Snaps, g r o . _____________  60
W ilsnaps, gro . ____________________  75
S a tin  P ad  S G G arte rs , d o z ._____ 2 00
Sam pson fly sw a tte rs , doz. ____ __75
R oberts  needles, p e r M. _________ 2 50
S to rk  needles, p e r M. ___________ 1 00
Self T h read ing  Needles, p a p e r ___  06%
Steel P in s  S. C., 300, pe r b o x ___  43
Steel P in s  M.C., 300, p e r b o x ___  45
B rass  P in s  S. S., 160, per b o x ___  43
B rass  F in s  S. C., 300, pe r b o x ___  75
B rass  P in s  M. C., 300, p e r box 80
C oats T hread , doz. _______________  59
C larks M. E . T hread , doz. _______  59
J .  J .  C larks T hread , doz. _______  56
Belding Silk, 50 yd., doz. _______  90
Cobro Silk n e t w ith  elastic , g r o ._4 50
G ainsborough H a ir  N e ts

Single S tran d  ___________________  80
Double S tran d  ____________ _____ 1 00

W olverine n e ts, gro. _____________ 9 00
R. M. C. C rochet C otton, p e r box 75 
B-4 O. N . T . Cro. C otton, p e r box 90
Silkene C rochet C otton, p e r b o x _90
Sansilk  C rochet Cotton, per b o x _55
M & K  or D exters  K nit. Cot., w hite,

p e r -b o x _________________________1 50
B lack  an d  c o lo r s _______________ 1 75

Allies Y arn, bundle _____________  t 50
F le ish e rs  K n ittin g  W orsted  Skeins 2 30
F le ishers  Spanish  w orsted  b a l l s _2 60
F le ishers  G erm an t’n Zepher Balls 3 70
F le ishers  Saxony Balls _________ 3 70
F le ishers  K n ittin g  W orsted  Balls 2 60 
F le ishers  Scotch & H ea th e r B alls 2 90
Excello Suspenders, d o z ._________ 4 50
P res id en t Suspenders, doz. ______ 4 50
P res id en t Suspenders, Ex. H eavy  6 00

In fan ts ’ Hosiery.
C otton lx l  R ib H o s e _____________ 1 00
Combed Y arn  lx l  R ib H o s e _____ 1 85
M ercerized Lisle H ose, C ashm ere 

S ilk  HI. & toe, 60% W ool H ose 4 12% 
Silk & W ool H o s e _______ ________ 6 12%

C hildren’s  H osiery.
B3 No. 1 C otton H ose _________ 2 22%

R. & F . 07%
2 T h read  200 Needle, 3 lbs. on 9 2 25/8

R . .10 FT .05
M isses M ercerized 300 Needle

Combed Y arn  H ose ___________  2 25/7
R. .10 F . .06

M isses Cot. 28 oz. Dou. card . H ose 1 36/7 
R . & F . .06

M isses M erc. 344 N eedle H o s e _ 3 85/7
R. .10 F . .05

Ladles’ C otton A  Silk Hosiery.
176 N eedle C otton H o s e _______ 1 15
220 Needle C otton H o s e _______ 1 35
220 N ee. Co. Y arn, seam  back  H ose 2 50
232 “B urson” rib  top ___________ 4 25
232 “B urson” r ib  top, o u t size H ose 4 50
520 “B urson” sp lit sole H o s e ___ 4 25
220 N eedle M e rc e r iz e d __________ 4 00
P m t. 110, lisle, hem  top  _______ __4 00
440 Needle full M e r c e r iz e d ___ _5 25
F ib re  Silk H ose ________________  4 62%
12 S tran d  P u re  S ilk  H o s e _______ 12 00
P m t. 110 Silk & F i b r e ___________ 8 60
260 N ’dle 18 in  fibre boot m ock sm . 6 75
10 S tran d  18 in. B oot S i l k ______9 00
L adies’ Fu ll F ash , a ll s ilk  H ose_19 50

Ladles’ Fleeced & Wool.
220 needle, 2 lb. com bed y a r n _____ 2 25
200 needle, 2% lb. comb, y a rn  hose 3 00 
200 n ’dle, 2% lb. O.S. comb. yn . hose 3 25 
176 needle o u t size H o s e ___________ 2 50

Men’s  Hose.
E . & F. H ose C o t to n _______________ 1 50
R ecord, m ed. w eigh t C o t t o n _____ 1 90
R. & D. H eavy  C otton H ose _____ 1 60
176 needle C otton  H o s e ___________ 1 25
200 needle com bed y a rn  H o s e _____ 2 00
200 needle full m ercerized  H o s e __ _. 3 00
240 needle fibre p la ted  H ose _____ 4 75
P u re  T h read  Silk H o s e _________ ___6.00
N elson 's Rockford socks, bdl. _____ 1 40
N elson’s Rockford socks, bdl. _____ 1 50
N elson’s Rockford socks, b d l . _____ 1 65
2% lb. W ool S o x _________________ 2 25
3 lb. W ool S o x _______________  3 5 00  3 75

Childs W aists .
"C ub” K n it W a i s t ________ _ 2 60
“B ea r” K n it W a i s t _______________ 3 76
M uslin W a i s t _________  2 2503  5004 60

Boys’ U nderw ear.
Fleece U nion Suits, H e a v y _____  7 00/2
„  R ise .76
E g y p t R ibbed U nion S u i t s _____  4 25 /20

_  R ise .62%
H an es No. 958 R ibbed U. S . _ 6 00 /20

'  ̂ „  R ise .62%
P a r t  W ool U nion S u its, a ll sizes 10 50
50% W ool U nion S u i t s _________  12 00/20
_  _  R ise  .75
H eavy  F leece V ests  & P a n ts  _  3 00/16
_______  R ise  .37%
P a r t  W ool V ests  & P a n t s ___  5 50/16

R ise of .50
Spring.

Boys’ 72x80 pin check A th . S tan . S. 4 76 
“H an es” 756 & 856 72x80 pin  check 

A the ltic  S u it _________________   6 12%
M isses’ U nderw ear.

V ellastlc  V ests  & P a n t s _______  3 00 /16
xx . R ise  .37%
H eavy  Fleeced U nion S u its  _____ 6 50 /2 
„  ,  R ise  .62%
Med. w eigh t Fleeced U nion S u its  5 00/2
x. „  R ise  .50
P a r t  W ool U nion S u i t s _ 12 50/2
............... R ise  1 00
V ellastic  F leece U nion S u i t s __  7 00 /2

R ise  .75
Spring.

M isses G auze 12 c u t U nion S u its  „  4 25 
LSS1 “Sealpax” A th le tic  S u i t s __ _ 8 50

Ladles’ U nderw ear.
7 lb. B rush  B ack  V est & P a n ts , R eg. 7 25

E x. 8 00
H eavy  F leece V est A  P a n ts , R eg. 8 25 
xx* . X- E x . 9 00W ool V ests  & P a n t s _________ R eg. 15 00

E x. 16 60
M edium  W t. R ibbed U. S . ___ R eg. 8 00

E x. 9 00
11 lb. B rush  B ack  U nion Suits, Reg. 11 25

E x. 12 00
S ilkateen  & Wool U. S. _____ Reg. 23 00

Ex. 25 00
M er. & W ool Union S u i t s _R eg. 23 00

EX. 26 00
Spring.

l x l  rib , 12 c u t V ests, Dou. e x t r a _3 00
lx l  r ib  Bodice Top V e s t s ___ R eg. 2 15
„ „ ’ E x. 2 16
lx l  rib  Tu. V. N . vests , lace t r .  R eg. 2 25 
„  E x. 2 60
12 cu t, lace & cuff knee U nion

Suit, Double Ex. _______________  6 25
lx l  rib , band & bodice top  lace

union su its  _________________ Reg. 5 00
E x. 6 00

Men’s U nderw ear.
R ed Label S h ir ts  & D r a w e r s ___  9 00
R ed Label F leece U nion S u i t s ___ 16 50
B lack Label S h ir ts  & D r a w e r s__ 8 60
B lack  Label F leece U nion S u i t s _15 00
1658 H anes  U. S. 16 lb. cot. ribbed  12 76
San. Fleeced S h irts  & D ra w e r s ___  6 50
“H an es” rib . sh ir ts  & d raw ers  — 7 60
Wool S h ir ts  & D raw ers __________ 14 00
San. Fleeced U nion S u i t s ______  12  00
H eavy  R ibbed U nion S u i t s ________ 13 50
P a r t  Wool U nion Suite _____   36 00
Mer. & Wool U nion S u i t e _____ __ 34 60
100% Wool Union S u its  _________  48 00

Spring.
L aw rence S h irts  & D raw ers 7 00 0  7 60
Bal riggan  S h irts  & D r a w e r s__ 4 25
B albriggan E cru  U nion S u i t e ___ 8 00
Ribbed, E c ru  U nion S u i t e ___ _ 8 75
64x80 pin check nainsook, A th . S. 5 37% 
72x80 pin check nains. A th . Su ite  6 25
F an cy  s triped  nainsook ______ _ 8 00
B. V. D. A thletic  S u i t s _________ 12 50
F an cy  S trip  M adris ____________ 9 00

B athing  S u its  fo r Spring  Delivery.
M en’s  all pure  w orsted , p l a i n ___  22 50
All pu re  w orsted  w ith  ch es t s trip es

27 00032 00
L adies pure  w orsted  p l a i n _______  25 09
L adies a ll pure  w orsted  s trip ed  an d  

color com binations _________  27 00 up
Men’s D ress Furn ish ings.

Slidewell Collars, l i n e n ______________1 60
F lannel N igh t S h i r t s _______  10 50013 50
“L in ine” Collais, per b o x ________  35
“C hallenge” cleanable, d o z . _________2 75
64x60 percale d ress sh ir ts  _____  8 00
68x72 percale  d ress sh irts  ____   9 50
F ancy  M adras D ress S h irts  13 50021 00 
Silk & Satin  S tri. on good g r. 22 50036 00

Men’s W ork Furn ish ings.
No. 220 Overalls o r ja c k e ts  _____ 15 00
No. 240 O veralls o r j a c k e t s ________ 12 00
No. 260 O veralls o r j a c k e t s ____ _ 10 60
Stiefels, 285, rope stripe , W abash  

s trip e  Club o r Spade overall o r
ja ck e t, 2 seam  trip le  s t i t c h e d _13 50

B lack  sateen  w ork  sh irts , good qua . 9 00
Golden Rule w ork  s h i r t s _________  7 50
Piece dyed w ork  s h i r t s __ 7.62%
B est Q uality  w ork  s h i r t s ___ 9 00016 50

Boys’ Furn ish ings.
K n ic k e rb o c k e rs___ _________  6 00015 00
M ackinaw s, each  ___________  4 26 0  8 60
O veralls, B row nies, e tc . ___  6 50 0  9 00
Y ouths’ overall, 265 W e i g h t_____ 19 25
Coverall H eavy  K h a k i_____  12 00016 50
68x72 D ress S h ir ts  _____________  8 50
“H onor B rig h t” Stifels W abash

S tripe  R om per, red  trim  _______  7 50
“H onor B rig h t” K haki Rom per,

Red t r i m ______________ ;________ _ 8 00
“H onor B rig h t”  P la in  B lue R om per,

Red trim  _____ ___________ ___ _7 50
Ladles’ F u rn ish in g s . '

M iddy Blouses, red , green  o r navy, 
P a rk e r  & W ilder, wool flan., each  4 00

T rico llette  Overblouses, e a c h _____ 3 25
64x60 P erca le  aprons. L i g h t s ___ _8 60
64x60 P ercale  aprons, I n d i g o ___ __ 9 59
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The Proper Branding of Storage 
Products.

Everybody knows that vegetable 
food products are of strictly seasonal 
production and that what is needed in 
the many months of non-production 
must be carried from the time of har
vest. It would be absurd to require 
that wheat or apples sold in the winter 
should be branded as having been 
held in storage from the time of har
vest.

Animal products are not so com
pletely seasonal in their production 
but they , are largely so. It ought to 
be a matter of common knowledge 
that broiling chickens called for in 
the winter or soft meated roasters in 
the spring or prime young turkeys in 
the late winter, spring and summer, 
are carried from the season when the 
live birds were such. And when it 
is known that the consumption of eggs 
in the fall and early winter is very 
greatly in excess of the quantity pro
duced it should.be understood that the 
needs must chiefly be supplied from 
storage of a previous excess.

Of course when the consumption 
needs, as in the case of eggs or butter, 
are being supplied partly from a much 
restricted production though largely or 
chiefly from stored reserve, and when 
there is a popular conception that the 
stored reserve is inferior to the fresh 
production there is a natural feeling 
that fair practice requires the sale of 
the reserve only as such This feeling 
is one of the foundations for the cold 
storage branding laws. The other rea
son is economic, the legislators having 
believed that unless branding was re
quired stored goods sold in the season 
when fresh were scarce and high, 
would make undue and unreasonable 
profits.

As to the first of these reasons for 
brandng, taking eggs as an example, 
if all non-cold stored eggs were uni
formly superior to all cold stored, no 
branding law would be necessary be
cause in practical distribution an in
ferior product cannot be substituted 
in channels of consumption demand
ing the highest quality. But, as a mat
ter of fact, the range of quality in non
cold stored eggs is as great and, at 
seasons of deficient production, in
cludes a larger proportion of poor 
quality, than is the case in respect to 
stored reserve. The branding of cold 
stored eggs is therefore no indication 
whatever of their relative quality but 
places them under a stigma in popular 
prejudice which operates against the 
true function of cold storage preserva
tion in relieving seasonal scarcity of 
fresh production, with the effect of a 
better equalization of prices.

The fact that the finest qualities of 
cold stored eggs can be satisfactorily

moved into high class trade (except 
the most fastidious) if offered on their 
quality merits alone, while a large pro
portion of the non-cold stored eggs 
cannot be so distributed, shows that 
the branding means nothing as an in
dication of relative quality but is made 
really deceptive in that particular by 
reason of an unfounded popular preju
dice.

As the economic phase of the ques
tion the true function of cold storage 
preservation is to afford a more near
ly uniform supply of the products re
gardless of seasonal variations in pro
duction, and thereby to afford oppor
tunity for maximum production. This 
can be accomplished only if quality is 
made the main factor in selling value 
so that eggs or other such products, 
stored in the season of flush produc
tion may be distributed in the season 
of scarcity on their merits of quality 
alone. If this were possible competi
tion' would take care of any undue 
profits. The present branding laws 
create a difference in selling value be
tween stored goods and non-stored 
goods of equal worth that is abnormal 
and not justified upon any quality 
standardization. Under present condi
tions that require branding of cold 
stored goods the relation of quality to 
value is disturbed and the law itself 
createst the opportunity of excessive 
profits to those who violate its pro
visions. If there were no such re
quirement competition between cold 
stored and non-cold stored products 
would be upon a purely quality basis 
and the advantage of carrying surplus 
would be at the maximum, leading to 
profitable increase of production.

It is true that if all eggs were sold 
on a quality basis;—cold stored or non
cold stored—the price of fresh produc
tion in the season of scarcity of such 
would be held down to some extent, 
and that at a time when the cost of 
production is the highest by reason of 
the small yield of the flocks. But free 
ability to sell storage eggs on their 
merits of quality alone would increase 
the demand for eggs to store during 
the flush season and lead to a higher 
level of prices when producers were 
getting the bulk of their annual yields.

Since stating this reasonable opinion 
in previous treatment of the subject 
we have made an analysis of average 
prices at New York before and after 
the enactment of the New York cold 
storage laws to ascertain whether the 
record would bear out the contention.

Moseley Brothers
G RAN D  RAPIDS. MICH

Jobber* o f Farm Produce.

WE ADVISE PLACING YOUR ORDER FOR
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M I L K
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ADVANCING

KENTjSîORAGEflOMPANY
G R A N D  R A D I O S  »  B A T T L E  C R E E K  

TV/ioiasate t>istriibutori9

SA V E  MONEY 

NOW

■  EV A J>O H A T£D

i l H
dJ t e g  Storage
Vs—̂ utdrs - Grand —y
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The first cold storage law in New 
York state was enacted in 1911 but it 
was a year later before the branding 
feature was effectively administered. 
In the eight years prior to the enforce
ment of the branding law the average 
price of the higher grades of eggs go
ing into storage in April May and June 
at New York was about 70 per cent, 
of the average price of Western fresh 
firsts in September to December fol
lowing. In the ten years following 
that enactment the relation was less 
than 67 per cent. The difference is 
not great but it would have been great
er had the law been more universa ly 
enforced. The figures are not con
clusive but they tend to bear out the 
contention that with an untramelled 
sale of stored eggs on a quality basis 
alone prices in the flush bear a higher 
relation to prices of fresh eggs in the 
season of scarcity than when the held 
eggs must be sold under a designation 
that, for whatever reason, is unfavor
able to their acceptability by consum
ers.

This brings us to the fact that since 
no one can certainly distinguish be
tween eggs that have been held in cold 
storage and those that have been held 
at higher temperatures there is no 
basis or possibility of any uniform en
forcement of a co'.d storage branding 
law. The attempt to enforce involves 
an army of inspectors and investiga
tors who, while able to detect some of 
the violations in respect to locally 
stored goods are powerless in respect 
to such as may be shipped in from 
outside points.

In our opinion the law creates in
equalities and injustice and serves no 
useful purpose. It creates by itself 
the chief incentive to its own violation. 
Its abrogation would restore to the 
cold storage industry the opportunity 
to perform its full function in serving 
the public interests.—N. Y. Produce 
Review.

Open Letter To the Tin Lizzie 
Propagandist.

New York, ̂ Nov. 18—Your last out
burst against "Wall Street is quite on 
a par with the intelligence you have 
displayed in previous alleged inter
views and statements on the same sub
ject. You say that Wall Street and 
the gold standard have outlived their 
usefulness. Let me call yo’ur attention 
to the fact' that were it not for Wall 
Street, which financed the railroads 
which run from the seacoast to Detroit 
and elsewhere., we should probably be 
traveling thence by means of horse- 
drawn vehicles, and a deve'opment 
such as the ford Motor Company 
would still remain for the distant fu
ture. Does it ever occur to you that 
without Wall Street, railroads, public 
utilities and the great industrials (ex
cept yours) would never have been 
financed?

And what is Wall Street? A place 
where a market is established for all 
the billions of securities owned by mil
lions of investors throughout this 
country and the world. One would 
think to read your mouthings on sub
jects you do not understand that you 
have some real grievance against Wall 
Street, but I cannot find that you have; 
but if it be true, please state just what 
it is and do it simply so that even the 
large percentage of our population 
who accept your outbreaks at par may 
read and judge for themselves.

Some months ago you were in press
ing need of a hundred million dollars 
or so. You wiggled out of that hole 
very creditably, but the thing that 
made you fight hardest was your in

ordinate fear of what you call “falling 
into Wall Street’s clutches.” Well, let 
me tell you that Wall Street is good 
enough for such corporations as U. S. 
Steel, Pennsylvania Railroad, Armour 
& Co. and a host of other giant indus
trial and transportation organizations. 
You knew at the time that there was 
only one place in the world where you 
could raise a hundred million dollars 
if you did not do the trick yourself.

Your attacks on Wall Street are no 
more absurd than your statement that 
the gold standard has also outlived its 
usefulness, and you are right for the 
Soviet government in Russia has 
proved it. But' we suspect that your, 
ranting up and down the columns of 
a complacent press is partially influ
enced by two desires: first, to sell ford 
cars, and second, to further your am
bitions toward the Presidency as an 
additional means of advertising.

You must think that one hundred 
and ten million people are looking to
ward Detroit, with hands behind their 
ears, listening for what you have to 
say on every subject under the sun.

You say that through newspaper 
headlines they (meaning Wall Street,
I suppose) spread propaganda about a 
coal shortage so that everybody starts 
scrambling for coal. Does anybody 
on earth spread more propaganda than 
you do?

Your questions which follow certain
ly entitle you not only to the Presi
dential nomination on the Democratic 
ticket but to the unanimous election. 
You ask why the Interstate Commerce 
Commission should permit the Louis
ville & Nashville Railroad to carry a 
seventy-million surplus and keep an 
insufficient one-track road. Since when 
has the I. C. C. been granted jurisdic
tion over the surplus of any railroad? 
And when were decisions to double 
track taken out of the hands of the di
rectors and management?

How can the public be fleeced on 
coal when the Government is fixing 
the price? Therefore, what has Wail 
Street (which means millions of in
vestors) to gain by causing strikes 
and throwing railroads into convul
sions? Have not these investors and 
their elected directors much more at 
stake in the railroads than they have 
in a few coal properties, and does a 
coal strike cut down the available car 
supply? I understand it results in idle 
cars.

You say that public utilities, by pay
ing high prices for coal, raise the rates 
to the public. Have you ever heard of 
local organizations known as Public 
Service Commissions which control 
the rates? If not, you may not be so 
well qualified for the White House as 
might at first appear.

Your off-hand pronouncements on 
subjects you are trying to explain to 
others but which you do not yourself 
understand, may impress a certain 
class of people who, being of age, at 
least can qualify in that respect to 
cast a vote; but I doubt if there is a 
single thinking man in the United 
States who' can read your so-called 
statements and interviews and be im
pressed with anything but the fact that 
in many cases you are allying your
self with some of the worst elements 
in this country, and this in spite of 
your protested Americanism.

Some time ago the ford factory 
closed up for a few days but, believe 
me, it is not the only thing in Detroit 
that ought to shut up! H. I. C.

L earn M ore— Earn M ore!
Y o u 'w an t to s ta r t  Into a good position 

w hich will lead you stead ily  up th e  lad
der of success.

FALL TERM SEPTEMBER 5

M ichigan’s m ost successful Business 
School fo r over a q u a rte r  cen tu ry .

W hy no t ge t o u t of th e  ru t?  W rite  
fo r ou r beau tifu l new  catalog . I t  la free.

The Vinkemulder Company
(¡RAND RAPIDS

Offers for Thanksgiving—
Sunkist Oranges 
F a n c y  Florida Grapefruit 
Late H owe Cranberries 
Sw e et Potatoes 
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cooked and ready-to-eat— saves fuel, saves time, 

saves strength. Always the same high quality, with 
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MADE ONLY BY

The Shredded W heat Company, Niagara Falls, N . Y .
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Michigan Retail Hardware Association.
P res id en t—C harles A. S tu n n e r , P o r t 

H uron.
V ice-P res id en t—J . C harles Ross, K a la 

mazoo.
S ec re ta ry —A rth u r J .  Sco tt, M arine C ity. 
T rea su re r—W illiam  Moore, D etro it. 
D irec to rs—R. G. Ferguson , S au lt Ste. 

M arie; G eorge W . Lee die, M arshall; 
C assius L . G lasgow, N ashville; Lee E . 
H ardy , D e tro it; G eorge L . G rip ton, B r it
ton .

Suggestions in Regard To Handling 
the Tool Department.

W ritte n  fo r th e  T radesm an .
There are three simple yet import

ant essentials in connection with the 
successful handling of the tool de
partment. These are:

First, keep well stocked in all lines.
Second, keep the goods in the best 

possible condition.
Third, see, that the department is 

given an ample amount of publicity.
There is assuredly no department of 

the hardware store which should be 
watched more carefully or pushed 
more energetically than that devoted 
to tools.

In the first place, the profit margin 
is a good one. In the second place, a 
good connection in the tool trade in
sures an equally satisfactory connec
tion for trade in many other lines—in 
fact, in practically all lines. The aver
age mechanic is very particular about 
the tools he uses; and if he gets thor
ough satisfaction at a certain store, he 
is apt to throw all his hardware trade 
to that one store.

The three foregoing essential rules 
in making a success of the tool trade 
are not mine. They were laid down 
by an experienced hardware dealer 
who has made a many years’ success 
of the business. He declares it is nec
essary to adhere rigidly to all three 
rules if the dealer is to get and retain 
a reputation for good service and 
maintain his hold on the trade.

In view of the wide variety of tools 
carried in an up-to-date hardware 
store,, it is very necessary that the 
stock should be closely watched. Some 
dealers who have adopted the “want 
book” system find that it enables them 
to keep their tools well sorted up. This 
system works automatically. When a 
salesman has occasion to look over a 
certain line or to sell an article and 
finds that the stock is getting low, he 
is required to enter that fact in the 
stock book so that the buyer can or
der a fresh supply.

It frequently happens, however, 
that the salesman when in a hurry will 
neglect to note down shortages. Some 
times he thinks he has already made 
note of them and that it is not neces
sary to repeat; sometimes he decides 
he will make the note later—when he 
has more time—and afterward forgets 
all about tire matter.

For this reason some dealers have 
adopted a more positive system, A

stock clerk is appointed to go through 
the stock at regular intervals and note 
what is needed. In the tool depart
ment it is necessary for this stock 
clerk to make his inspections at least 
once a week. If the store is a big one 
and a heavy stock is carried, it is 
necessary for these inspections to be 
made more frequently.

Other merchants make it a positive 
rule for the salesman to make note of 
a “want” every time it comes to his 
attention. Thus, there is no excuse for 
postponement. One dealer, in place 
of the want book, has a lot of “stock 
ticklers” done up in pads. These are 
printed in three colors. If there is a 
call for some article not in stock, the 
salesman notes the fact on a blue pad; 
if an article is getting low a note is 
made on a pink slip; and if an article 
is completely out, the call for it is 
noted on a yellow slip. The slip is 
torn off the pad and sent up at once 
to the cash desk, where the buyer 
goes over the accumulated slips at 
regular intervals. This system shows, 
not merely the articles needed in stock, 
but the frequency with which they are 
called for; thus giving some index to 
the quantity to order.

It’is equally necessary that the stock 
be kept in first class condition. As 
previously stated, the average me
chanic is very particular about the 
tools he buys. A society woman buy
ing a new hat is not one whit more 
exacting than a carpenter inspecting a 
saw A speck of rust or a scratch will 
often spoil a sale.

On top of this fact, it must be re
membered that it is extremely diffi
cult to keep tools in the very best of 
condition. Exposure to air and dust 
soon shows its effects. Constantly 
bringing out articles for inspection is 
sure to result in a certain depreciation 
in appearance, if not in quality. This 
can be guarded against only by very 
careful handling, and by frequently 
oiling and polishing the stock. A 
certain time spent at this task each 
day by the junior members of the 
staff will result in keeping the tools 
spick and span.

The third essential to successful 
sale of tools is adequate publicity. 
With many hardware dealers, tools 
rank as staples; and they do not per
ceive the necessity of advertising 
them or of featuring them in window 
displays. “If a man needs a tool, he 
will come and buy it,” if the mental 
attitude such dealers adoptt.

The trouble with this attitude is that 
the prospective customer may not of 
his own accord come to see that he 
needs a new saw or a brace and bit. 
He may worry along for a consider
able time with old tools when a win
dow display or a good forceful adver-

W. M. Ackerman Electric Co.

Electrical Contractors
A ll K inds of E lectrical W ork.

Com plete Line o f F ixtures.
W ill show  evenings by appointm ent.

549 Pine Avenue, N. W ., Grand Rapids, Michigan
Cltzens 4294 Bell Main 288

Michigan Hardware Company
100-108 Ellsworth Are., Comer Oakes 

ORAND RAPIDS, MICH.

Exclusive Jobbers of Shelf Hardware, 
Sporting Goods and

F I S H I N G  T A C K L E

V I K I N G  T I R E S
d o  m a k e  g o o d

VIKING TIRES g ive the user the service 
that brings him back to buy more.

Cured on airbags in cord tire m olds/ giv
ing a large oversize tire.

W e have an excellent m oney-m aking 
proposition for the dealer. W rite us for 
further inform ation.

BROW N &  SEHLER CO.
State Distributors Grand Rapids, Mich.
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tisement would induce him to replace 
them. Or when he is thus brought to 
see the need of new tools, capable of 
doing the work properly, it may be 
somebody else’s window display or 
newspaper advertisement that brings 
him to realize his need—and that 
somebody else will get the business.

Tools should appear in the store 
windows quite often. To the mer
chant who has never seen the neces
sity for featuring tools, it will be a 
surprise to discover the readiness with 
which tools lend themselves to attrac
tive display, and the amount of inter
est a good tool display will create.

A good, all-round system for hand
ling tools is utilized by a large city 
firm which features this line. Twice 
each week a special clerk goes through 
the stock, ascertaining the number in 
stock of each article. It has been 
found that Mondays and Thursdays 
are the best days for this purpose. By 
this method the tool stock is kept 
complete and up to date.

One window display of tools is put 
on each week, Friday being the day 
selected for this purpose. On the 
previous day the manager of the de
partment makes a list of what he 
wants shown, and hands this over to 
a junior clerk. The clerk then gathers 
the articles together and has them 
ready for the window trimmer next 
morning.

When the display is dismantled and 
the goods removed from the window 
the clerk cleans each article carefully 
with fine oil, so as to remove all rust 
or discoloration. In this way the 
goods are returned to stock in perfect 
condition.

Another firm supplements its win
dow displays by a very successful ad
vertising stunt. It distributes cards 
to mechanics at work on various jobs 
where the firm supplies the builders’ 
hardware. Each card entitles the 
recipient to an allowance of 25c on 
any goods bought from the firm, pro- 
vided the card is presented within 10 
days. The mechanic is -required to 
write his name and address on the re
verse side of the card. In this way 
the firm secures a valuable mailing list.

It was found that, out of 500 or 
more cards distributed, practically all 
were brought to the store. Very few 
of the mechanics who presented the 
cards failed to make purchases. A few 
asked for small articles, such as car
penters’ pencils, files, etc., but the per
centage of such unprofitable cus
tomers was not great. Taking things 
by and large, the stunt showed a small 
profit.

The primary purpose of course was 
to advertise, to get the mechanics in
terested in the store, and to familiarize 
them with the tool stock Incidental
ly it earned the store the good will of 
a lot of substantial prospects, and se
cured the firm a worth-while mailing 
list. Victor Lauriston.

Canned Cotn Pack of U. S. Is Short.
Announcement by the National Can- 

ners’ Association of the output of the 
canned corn in the United States is 
published and is about as many esti
mators anticipated, the total being 11,- 
419,000 cases of two dozen No. 2 size 
cans each.

The output of \9ZZ jg 2,576,000 case»

more than that of 1921, which was a 
very light canning year in corn, but 
the pack of 1922 is about 600,000 cases 
less than the preceding five years aver
age. The annual consumption of can
ned corn in the United States is 12,- 
000,000 cases or a million cases a 
month.

There is little if any carry over of 
the pack of 1921 and the supply there
fore is about normal or probably equal 
to the consumption of this country, 
there being no exportation, as the peo
ple of other countries do not use can
ned corn.

The price this season is very low, 
standard grade being still at the open
ing price, which has not yet advanced, 
of 80c per dozen, about 30 per cent, 
lower than the price of 1921.

The low price of canned corn which 
is now by far the cheapest canned 
food to be had will induce a large sale, 
and in fact has already created a heavy 
distributive demand which has brought 
the spot supply at the end of the can
ning season below normal require
ments.

Ohio is a great corn canning state 
and on October 6, 1922 there were 
only 550,000 cases of canned corn in 
that state unsold at the close of the 
canning season, and on November 14, 
1922 there were left 330,000 cases 
showing a reduction in a little more 
than a month of 220,000 cases of the 
Ohio spot stock.

There are two large canneries in 
Ohio which pack 50 per cent, of the 
entire output of canned corn of that 
st?.te and their pack is entirely sold 
and shipped out.

The report published in this paper 
of the spot stock of canned corn re
maining unsold in Iowa and Nebraska 
a few days ago showed that there were 
left only half a million cases in that 
district, the heaviest corn canning dis
trict in the country. Prices of can
ned corn have so far advanced but 
slightly and show excellent speculative 
opportunity.

The reports from the East are that 
the demand for canned fish, fruits, and 
vegetables has slowed down some, as 
Eastern wholesale grocers are now 
giving their attention to the sale of 
Thanksgiving and Christmas supplies.

This is not the case in the Central 
West, however, as the active demand 
for nearly all kinds of canned foods 
seem unabated and buyers having con
fidence in the future of prices, are 
placing orders freely. This is to be 
accounted for by the depleted condi
tion of stocks at the beginning of .the 
packing season, and retail grocers are 
taking the supplies almost as fast as 
wholesale grocers can furnish them.

John A. Lee.

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work—will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind of machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney Elevator Mnfg. Co., Sidney, Ohio

get this!
The mellow, rare old H a  vana 
leaf in every M i Lola gives 
it that mild richness and 
fragrant sweetness which 
satisfies you with every puff. 
W eareoneof the fewmakers 
who use nothing but proper
ly  seasoned Vuelta H avana. 
Y e t  M i Lolas cost no more. 
Learn to say “M i Lola. S a y  
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Light, puff and smile!
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No Painting 
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Brick is Everlasting

Grande Brick Co., Grand 
Rapids
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“ S U N S H I N E ”
FLOUR

Blended For Fam ily Use
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Price Reasonable

Genuine Buckwheat Flour 
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J. F. Eesley M illing Co.
The Sunshine Mills 

PLAINWELL, MICHIGAN

Signs of the Times
A r e

E lectric Signs
P rogressive m erch an ts  an d  man

u fac tu re rs  now  rea lise  th e  value 
of E lectric  A dvertising .

W e fu rn ish  you w ith  sketches, 
p rices an d  opera tin g  cost fo r th e  
ask ing .

THE POW ER CO.
Bell M 797 Citizens 4261

REFRIGERATORS
fo r  ALL PURPOSES

Send for Catalogue

No. 95 for Residence*
No. 53 for Hotels, Clubs, 

Hospitals, Etc.
No. 72 t or Grocery Stores 
No. Si for Meat Markets 
No. 75 for Florist Shop*

McCRAY REFRIGERATOR CO.
2244 Lake SL, KendallvIHe, Ind.
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Gabby Gleanings From Grand Rapids.
Grand Rapids, Nov. 21—The United 

Commercial Travelers will hold their 
next friendly dance Saturday evening, 
Nov. 25, at the U. C. T. hall in the K. 
of C. building on Ransom avenue. 
Come on, all you travelers, and bring 
your friends. Special Thanksgiving 
program. Refreshments will be served 
to the hungry, as usual, and punch to 
the thirsty.

D. A. Bellinger, a member of Gar
land City Gouacil, Watertown, N. Y., 
was the guest of Walter Burgess at 
the You-See-Tea luncheon last Satur
day. Mr. Bellinger represents the 
Bono Products Corporation, of Mont
rose, N. Y., manufacturer of insecti
cidal products.

The Michigan Master Bakers’ As
sociation met in Lansing last week. 
Dr. Barnard, of the American Bakers’ 
Institute, was the principal speaker on 
the entertainment part of the pro
gramme. Edward Strain, of Battle 
Creek, was elected President, Oliver 
Rasmussen, of the Kalamazoo Bread 
Co., Vice-President and Mr. Douma, 
of Grand Rapids, Secretary. It is said 
that there were more supply men in 
attendanace than bakers. This is not 
a reflection on the former. Rather a 
compliment, for none know better 
than supply men the many advantages 
to be gained by attendance at State 
meetings. W. C. Cain and' James 
Bolen were there from Grand Rapids.

Fred Pantlind must work overtime 
figuring out menus for the You-See- 
Tea club. Every feed so far has been 
a pleasant surprise and to please the 
ladies in attendance there is always 
something on the bill of fare that’s 
seldom served at home.

H. A. Gish took in the football 
game at Ann Arbor last Saturday as 
the guest of his son, who graduates 
from the University on the engineer
ing course next June. Everyone in 
Ann Arbor was stark mad after the 
outcome of the game was announced 
and the police force of Ann Arbor in
sist that Harvgy was the biggest luna
tic in the buncn. He yelled so much 
that he lost his voice and now ta;ks 
with a whisper. Mrs. Gish, like a duti
ful wife, stayed in Grand Rapids and 
kept the home fires burning.

John D. Martin is in great demand 
nowadays, posting new merchants 
who have recently engaged in the 
furniture business or contemplate do
ing so. John Knows the game be
cause of his long experience and can 
be depended on to hand out useful and 
profitable advice to those who avail 
themseleves of his services.

How true is it, as some one says, 
that salesmanship'consists in selling 
goods that don’t come back, to people 
who do. This is the whole story. Sell
ing goods that give perfect satisfaction 
in such a »leasing, attractive wa,r that 
the customer comes back; leaving a 
pleasant taste in the customer’s mouth, 
pleasant pictures in his memory of the 
way you treated him, so that he will 
put himself out to look you up the 
next time, this is the salesmanship 
which every one can cultivate. One 
doesn’t need to be a born salesman to 
do this.- Every one can treat a cus
tomer kindly, pleasantly, with a cheer
ful manner, in an accommodating 
spirit The best »art of salesmanship 
can be acquired.

Winning back a customer who has 
quit buying of your house because

you have offended him, or because he 
thinks the house did not treat him 
right, is a tough proposition. It is not 
every salesman who can successfully 
tackle such a job as this. It takes 
great tact and a lot of diplomacy, and 
yet a diplomacy that does not show 
itself. The art of arts is to conceal 

' art. A great diplomat leaves no visible 
trace of his diplomacy. It will pay to 
acquire the art of diplomats. It will 
pay better to avoid offending cus
tomers.

You should make your prospect 
feel that you are a real friend, that you 
are something more than an ordinary 
seller of merchandise, that you are 
trying to be of real service to him, and 
that you would not take the slight* 
advantage of him in any way. A man’s 
friendship should be worth a great 
deal to you, whether you get the par
ticular order you are after or not.

Always keep in mind the man at 
the other end of the bargain. If he 
does not make a good bargain you 
lose in the end, no matter how much’ 
you may sell him.

Did you ever realize that when you 
are working for another you are really 
selling yourself to him, that your 
ability, your education, your person
ality, your influence, your atmosphere 
—everything about you is sold for a 
price? Every time you sell goods you 
are selling rart of yourself, your 
character, your reputation, what you 
stand for-—it is all included in the sale.

Make it an invariable rule never to 
use any influence or to say anything 
in the presence of a prospect which 
will lessen your self-respect. If you 
do, you lose power. You are not paid 
for being less than a man.

This is one business man’s motto: 
“Nothing pays like quality.” There is 
a whole sermon in this motto, for 
what is there that pays like quality? 
There is no advertisement like it. 
Quality needs no advertisement, for 
it has been tried. Talk quality. A 
high-class salesman tries to convert 
his prospect from a lower to a higher 
grade, for there is not only greater 
satisfaction but also larger profit both 
for seller and buyer in the high grade 
article.

Like the good things you eat, a 
superb quality leaves a good taste in 
the mouth. The article that is a little 
better than others of the same kind, 
the article that is best, even though the 
price is higher, “carries in its first 
sale the possibilities of many sales, be
cause it makes a satisfied customer, 
and only a satisfied customer will 
come again.”

Staying power is the final test of 
ability The real caliber of a man is 
measured by the amount of opposition 
that it would take to down him. The 
world measures a man largely by his 
breaking down point. Where does he 
give up? How much punishment can 
he stand? How long can he take his 
medicine without running up the white 
flag? How much resisting power is 
there in him? What does the man do 
after he has been knocked down? This 
is the test.

Where is your giving up point, your 
breaking point, your turning back 
point? This will determine everything 
in your career.

Fate does not fling her great prizes 
to the idle, the indifferent, but to the 
determined, the enthusiastic, the man 
who is bound to win.

W e s te r n  H o te l Beach's Restaurant
BIG RAPID8. MICH. Four deors from Tradesman office

Hot and cold running water in 
all rooms. Several rooms with Q U A L I J Y  T H E  B E S T
bath. All rooms well heated and
well ventilated.

A good place to stop.
American plan. Rates reason

able.
WILL F. JENKINS, Manager.

C O D Y  H O TE L
G R AN D  RAPIDS

R A T P S  f $1-50 up without bath 
“ 111,01 $2.50 up with bath

CA FETERIA  IN  C O N N ECTIO N

H O T E L  W H IT C O M B
St. Joseph , Mich.

E uropean  P lan
H ead q u a rte rs  fo r Com m ercial M en 

m ak ing  th e  Tw in  C ities of

C U S H M A N  H O T E L
PETO S K E Y , M IC H IG A N

The best Is none too good for a tired  
Commercial Traveler.
T ry  the C USH M A N  on your next trip  
and you w ill feel righ t a t home.

ST. JOSEPH A N D  B ENTO N  HARBOR
Rem odeled, re fu rn ish ed  and  redecor-

a te d  th roughou t.
Cafe an d  C afeteria  in  connection 

w here  th e  b e s t o f food is  ob 
ta in ed  a t  m odera te  prices. 

Rooms w ith  ru n n in g  w a te r  $1.50, w ith  
p riv a te  to ile t $1.75 and  $2.00, w ith  

p riv a te  b a th  $2.50 an d  $3.00.
J. T . TO W N S E N D , Manager.

“ A  MOTOR CAR
is  o n l y  as good  
as  t h e  h o u s e
THAT SELLS IT ."

HANNAFORDS 
NEW CAFETERIA

We consider our Service 
organization second to none in 

Michigan.

9-11 Commerce Ave., or 
45 Monroe Ave.

Consider this when you-buy your 
NEXT CAR.

For The Past 10 Years =

Prop, of Cody Hotel Cafeteria
W E SELL

Pierce-Arrow

©RAND RAPID* n iC H  I

Marmon
Oldsmobile

-

O C C ID E N T A L  HOTEL
FIRE PROOF 

CEN TRA LLY  LOCATED 
Rates $i.50 and up 

ED W A RD  R . S W E T T , M*r. 
Muskegon i- i M ic h ig a n

F. W. Kramer Motor Co.
Grand Rapids, -  Michigan

3 Short Blocks from Union Depot and Business Center

HOTEL BROWNING
MOST MODERN AND NEWEST IN 

GRAND RAPIDS
ROOMS with Duplex Bath $2.00; With Private Bath $2.50 or $3.00

C itizen s  L o n g  D is ta n c e  S e rv ic e

Reaches m ore people in W estern Michigan 
than can be  reached through any other tele
phone medium.

20 ,600 telephones in G rand  Rapids.

Connection with 150,000 telephones in 
Detroit.

USE CITIZENS SERVICE

CITIZENS TELEPHONE COMPANY



N ovem ber 22, 1922 M I C H I G A N  T R A D E S M A N 25

“He who is content to rest upon 
his laurels, will soon have laurels 
resting upon him.”

“A sour clerk will turn the sweetest 
customer.”

“A real salesman is one part talk 
and nine parts judgment; aild he uses 
the nine parts of judgment to tell when 
to use the one part of talk.”

Whenever you say “Good morning,” 
“Good afternoon,” or “Good evening ” 
let your words be not only cheerful, 
but sincere. The only way to be 
genuinely sincere is through cultivat
ing a genuinely friendly disposition. It 
is hard to fake sincerity. Many sales
men think they can, but they only 
fool themselves.

P. B. Gilkey has engaged to cover 
the Northeastern portion of the Lower 
Peninsula and the Eastern portion of 
the Upper Peninsula for the Hazeltine 
& Perkins Drug Co. Mr. Gilkey 
covered the territory twelve years for 
the Michigan Drug Co., Detroit, and 
the past year for the Peter Van 
Schaack Co., Chicago. He will con
tinue to make Bay City his headquar
ters.

The Newaygo Portland Cement Co. 
has sold its water power at Newaygo 
to the Commonwealth Power Co. 
Manager John has discovered that the 
gas generated in the process of cement 
making is sufficient to generate enough 
steam to drive the plant, so that the 
use of water power will not be neces
sary hereafter.

The salesman of a Philadelphia 
hardware jobber had one name on h.s 
prospect list which he was often 
tempted to drop. For the dealer in 
question not only failed to give orders, 
but absolutely refused even to discuss 
the pf ssibility of buying. The man 
would not look at samples, could not 
be induced to glance at a catalogue, 
and always shut up like a clam when
ever the name of the salesman’s house 
was mentioned.

But he was always willing to discuss 
baseball or racing or the new plays, 
and, as he was an important prospect, 
the salesman formed the habit of 
dropping in for a chat every Thurs
day afternoon at three o’clock sharp. 
For more than two years this practice 
continued, but at the end of that time 
the salesman had to admit that he 
seemed no closer to an order than he 
had been at the start.

Finally he secured a well earned va- 
caton and enjoyed to the limit the 
boating and swimming at a well- 
known resort. Before he knew it, his 
week was half gone. Then one morn
ing as he awoke he was conscious of 
an uneasy feeling. All morning it 
bothered him, but he could not locate 
the trouble. As he was eating his 
luncheon, he remembered. To-day 
was Thursdayl And every Thursday 
for two years past he had presented 
himself at three o’clock, on the dot, at 
the store of that particular merchant. 
Calling a waiter, he secured a tele
graph blank and dispatched a message 
to his “hard boiled” prospct to re
mind him that, not even upon a va
cation, had he forgotten their cus
tomary Thursday afternoon chat.

Next week, Mr. Salesman was back 
upon his rounds again and Thursday 
afternoon saw him once more in that 
merchant’s office discussing baseball. 
The telegram or the vacation was not 
even mentioned. But as the salesman, 
rose to take his leave, the merchant 
pushed a large order into his hand. 
“Any man who thought enough of 
me to remember me with a telegram 
while on a vacation, will be pretty 
sure to give me the sort of service I 
like on my orders,” he said.

Saturday, Nov. 18, if you will re
member, was a mighty bad rainy day; 
yet, there was a good cheerful crowd 
attended the noon luncheon of the U. 
C. T. club. This crowd does not get 
large enough to please the officers of 
the club, yet it is a gratifying fact that 
each Saturday finds new faces seated 
at the tables. It is the hope of the 
officers of the club to have this weekly 
gathering get up to an even hundred.

There is still room enough for more 
than that by putting in additional 
tables in the Rotary room. The speak
er at last Saturday’s meeting was B C. 
Leavenworth, General Agent of the 
Pennsylvania Railway System. To a 
great many he is known as “Uncle 
Ben.” In his own original and happy 
way he told something of his long ex
perience in the railroad business. He 
also told many interesting facts rela
tive to the pension system of the 
Pennsylvania Railway At every short 
interval in Uncle Ben’s talk he would 
remove his glasses and tell a good 
story and when we say “good” we 
mean it, as everyone attested who 
heard Ben’s funny stories. With a 
rising vote of thanks a unanimous 
vote was taken making Ben C. Leaven
worth life member of the U. C. T. 
club, No. 2 and any Saturday that our 
good brother Leavenworth attends the 
luncheon meeting he will find many 
hearty handshakes for him and we 
want to say right now that this hand
shaking and hearty greeting will not 
come exclusively from the male mem
bers.

As the winter season approaches 
our thoughts turn to past experiences, 
some pleasant and profitable. The 
constant fear of most travelers is be
ing snowbound in some small town, 
with nothing to do and no place to go. 
“Were any of you fellows ever snow
bound,” asked the Gabby Guy, ap
proaching a bunch of travelers in a 
small town hotel Monday evening, 
“and how did you put in the time?” 
The first to reply was a grocery sales
man: “I was new on the road, trying 
hard to make good. We were stuck 
four days at Kalkaska The first day 
I caught up with my correspondence 
and made out reports which had been 
neglected. For want of amusement I 
sat in a card game which soon de
veloped into stud poker. Now, at 
poker I wasn’t considered a piker in 
my own town, but luck was hard and 
I wired the house for money before 
leaving town.” The second man to 
relate his experience was a quiet sort 
of fellow, well past fifty, fat and short 
in height: “I remember that storm 
quite well. Several of us were stalled 
at a little place North of Cadillac. .My 
work was soon done. .1 had but one 
account in the town. Word came 
there would be no train South for a 
couple of days. Two snowplows were 
in the ditch North of us and a freight 
train off the track South of Cadillac. 
It was Friday night and most of us 
due in Grand Rapids that evening. I 
am not a card player, as many travel
ers are, and when the customary game 
started next morning I was left out. 
The few men outdoors were shoveling 
snow from their store fronts and about 
noon I strolled into my customer’s 
place of business. ‘What do you know 
about taking an inventory?’ said he, 
‘Uncle Sam says it must be done and 
I’m ashamed to say that this store 
has never yet possessed an inventory, 
whatever that is.’ Shortly after din
ner we started to work and the job 
was finished by Sunday evening. The 
merchant was immensely pleased and 
insisted on knowing my price for the 
service. I hesitated because my order 
book had received a number of items 
that could be profitably added to the 
stock. It was the best order in a 
month. When checking out Monday 
noon I learned my hotel bill had been 
paid and the next day my wife re
ceived a draft for $25. That’s what 
it meant to me to be snowbound for 
four days.” “You were a lucky boy,” 
said a cigar salesman. “I won $6 in 
a rhum game during the same storm, 
but it was an all night’s session.” 
“That reminds m e” said a fourth 
salesman, “of an incident some years 
ago in the Upper Peninsula. A dozen 
travelers were snowbound on the Soo 
line. We had intended taking an early 
morning train, but it was several days 
before the line was opened in either 
direction. I had two accounts in town. 
My line was furniture and fixtures, 
show cases and the like. My two or
ders were written and still unmailed.

After reading magazines until weary, 
I strolled over to one of my accounts 
and sized up his store, something I 
had never taken time to do before. 
Right then I got a big idea. More to 
kill time than in expectation of an or
der I got a tape line and some draft
ing tools at the hardware store. The 
next morning I took a. very creditable 
looking sketch over to my customer 
showing plans for new fixtures. He 
liked the arranagement and after talk
ing it over at home placed his order 
with me for over $1500. If this scheme 
worked in one store, why not in the 
other, I thought. And so it did. The 
second order was for $800. Nice lot of 
business for one week back ten yeafs 
ago. Since that time my income has 
more than doubled. Drawing store 
plans is my present occupation. Being 
snowbound isn’t so bad if you learn 
how to put in the time profitably.”

Our good friend, Ellis Rine, of U. 
C. T. club, No. 1, Detroit, attended 
the Luncheon Saturday. In fact, there 
is mo outsider who is with us as fre
quently as Ellis Rine, and it goes 
without saying that during the Janu
ary furniture season, when it is the 
intention of the management of the 
club to have a furniture day, Ellis 
Rine will do his part in spreading the 
good news among the salesmen with 
whom he comes in contact.

The next meeting will be Saturday, 
Nov. 25. There will be the usual good 
music and there will also be an in
teresting speaker. The name of the 
speaker, however, has not yet been 
handed in by the committee, consist
ing of Homer R. Bradfield, Harry H. 
Behrman and John D. Martin, but 
judging from the speakers in the past, 
we can safely predict something good 
for this coming Saturday.

Now, just one word more to every 
member of the U.. C. T. club. No. 2. 
Make yourself a special committee and 
either through personal contact or 
telephone message, see that some per
son comes with you next Saturday 
who is a possible candidate for m e m 
bership. John B. Olney.
Best Place in Michigan To Make 

Things.
Boyne City, Nov. 21—We are be

ginning to get our breath again. We 
are beginning to think that possibly 
this dear old State and country of ours 
will eventually pull through, even 
though our old friend Townsend has 
been asked to stay at home for the 
next year or so. However we cant 
refrain from a few comments. We 
have all heard of the man who im
proved his appearance by cutting off 
his own nose. It strikes us that some 
of our Republican friends have done 
just that thing. We doubt if the very 
astute gentlemen who roamed the 
State in the interest of party fully 
realized there were any other candi
dates to vote for aside from those list
ed on the Republican ticket and while 
they were passionately assailing the 
integrity of the particular candidate 
in the primary election, they were 
turning the whole electorate against 
any party candidate. It is not always 
best to wash our domestic linen in pub
lic. The neighbors are likely to see 
things which are not complimentary 
and imagine a lot more that are not so. 
The leaders of the dominant party have 
only themselves to blame for the re
verses that have come to them. They 
imagined that they were sitting on the 
world and were at liberty to fight 
among themselves for personal 
prestige, forgetting that their first 
duty was to their country and con
stituency. It is to be hoped that their 
bubble of self sufficiency is pricked 
and that the present law making body 
will get down to business and serve 
the people.

Our nimrods are all back to town 
and the annual pilgrimage to the 
Northern wilds (?) is a thing of the 
past. They brought back about 500 
pounds of meat, a half dozen pair of 
horns and hides which cost them about 
three bucks'a pound. We get all the

tramping around in the slush and rain 
that we want right here at home and 
can get all the next-to-nature stuff we 
want in a tramp to wildwood. Of 
course, we have to admit that the only 
way we can be sure of hitting a barn 
door is to get inside the barn and shift 
the door and that the only wild game 
that appeals to us is a chicken.

The season of navigation is almost 
done. Boyne City has had a more 
than usually active summer, so far as 
lake shipping is concerned. Lumber 
pnd iron have been going out in good 
quantities, though a comparatively 
small amount of iron ore has come in, 
the slump having left a good lot on 
the dock, which has been mostly 
worked up. If signs are any good, 
next season will be a good one

We still think that Boyne City is 
the best place in Michigan to make 
things. Maxy.

Beware of Fraudulent Express Money 
Order.

Lansing, Nov. 21—Our member, Al
len Brothers department store, Ionia, 
has sent to us a fraudulent express 
money order, Series D-9413110 for 
$50. This express money order evi
dently was lost or stolen and was is
sued to H. A. Willoughby, at Hutchin
son, Kansas, signed by C. M. Davis, 
agent of the American Express Com
pany. The person who signed the or
der was J. J. Eddey. We wish to warn 
our members against cashing for 
strangers American Express Company 
orders. The person who accepted the 
order in the store thinks he could 
identify Mr. Willoughby if he is 
caught.

Manistee Group Meeting.
The Manistee group meeting, from 

the standpoint of interest and enthus
iasm, was a very great success. We 
had only dry goods men and their 
store executives present. The dinner 
at the Hotel Chippewa was fine. The 
arrangements by Mr. Zielinski were 
perfect and the practical talks by 
Messrs. Toeller and Mills were very 
interesting and helpful and appreciated 
by all. Our members from East Jor
dan, Traverse City and Hart were 
there. The next group meetng will 
be held at Adrian the first week of 
December.

Insurance—Weekly Item.
A short time ago, one of the oldest 

members of our insurance company 
lost the major part of his property by 
fire.

When the adjustment was made, it 
was found that the property loss ex
ceeded $15,000, while the total amount 
of insurance carried was only $6,450. 
The assured can ill afford a net loss of 
over $8,000 at this time. He had often 
been urged to protect himself against 
such loss by taking more insurance on 
his property, but gave “necessity to 
practice economy” as an excuse for 
not doing so.

There are thousands of other mer
chants in the State who are practicing 
this false economy. Some of them, 
some day, will find themselves in the 
same position as the party referred to. 
Be sure that you are not one of them.

The proper way to economize is to 
take out an adequate amount of insur
ance with our own company, the 
Grand Rapids Merchants Mutual Fire 
Insurance Co. and have the best pro
tection at cost.

Jason E. Hammond,
Mgr. Mich. Retail Dry Goods Ass’n.

“Any Fool Can Waste.”
All the money in the world is no 

use to a man or to his country if he 
spends it as fast as he makes it. All 
he has left is his bills and the reputa
tion of being a fool, which he can get 
much more cheaply in other ways. 
Any fool can waste, any fool can 
muddle; but it takes something of a 
man to save, and the more he saves 
the more of a man does it make of him.

Rudyard Kipling.
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Smilers Get the Business at Soda 
Fountain.

A retired druggist was speaking.
“You can buy fine fixtures,” he con

cluded, “you can install a magnificent 
fountain, you can have the best of 
everything, you can advertise, but after 
all the clerk or dispenser represents 
the point of contact with customers.”

“Yes?”
“So if he is grouchy or untidy or 

even indifferent, all your trouble and 
expense goes for nothing.”

There you have it. People are proud. 
People are sensitive. I don’t say they 
are looking for trouble, since this 
would not be true. But they resent 
grouchiness in a dispenser, and are 
quick to drift away when a dispenser 
is indifferent. Let us say that several 
members of a family visit a depart
ment store to purchase a refrigerator. 
The purchase involves an expenditure 
of thirty-five or forty dollars. Now 
the store has a turnover of a million a 
month and forty dollars may look like 
chicken feed to the clerk in charge of 
refrigerators. The amount, however, 
represents a sizeable sum to the fam
ily. If the clerk is disdainful or in
different they go away without any 
enthusiasm for the store. On the con
trary, a little kindly interest on the 
part of the clerk arouses a warm re
sponse. The sale is made and some
thing much more important transpires 
—they go away friends of the store, 
which means that they will return.

I understand that the late Marshall 
Field, the merchant prince of Chicago, 
used to put a similar illustration be
fore his employes, and was persistent 
in drilling this spirit into them. A 
listless clerk gets the same salary as 
an alert one, at the start, anyhow— 
but what a difference.

Chain stores instruct their clerks 
and attendants to say “Thank you,” 
and I believe an effort is also made to 
get the customer’s name, when pos
sible. Both are good points. Address
ing the customer by his name is a 
sure fire-winner. He may pose as a 
grim captain of industry and a crab 
with a hard shell, but call him by 
name in a strange crowd and he will 
grow inwardly even if he gives no out
ward sign. And he will come back. 
Take a place like Atlantic City. Your 
millionaire may be paying $300 a week 
at his hotel. The head waiter knows 
him and two or three attendants 
around the place may have him 
tagged. But the minute he steps on 
the Boardwalk he is lost in the shuffle; 
there are 50,000 other people promen
ading that same walk. Of course a 
man who begins to patronize a foun
tain is pleased when, after his second 
or third visit, the attendant picks up 
his name. That is one feature of hu
man nature and you can’t get away

from human nature. Don’t think that 
calling a man by his name has no 
pulling power. It has.

It is not easy to get names at a big. 
summer resort but at home, even in 
a big city, you can soon pick them up. 
Soda dispensers should be instructed 
to be on the watch. When a man 
comes in with a friend, the latter may 
call him by name. That fixes it. If 
the friend is known, he may be asked 
outright the next day. A floor man
ager circulating around Can do a lot 
of good work in this way. If you 
have samples of any kind to distribute, 
you can ask a man for his name, make 
a note of it and promise to mail him 
a sample. -The same applies to a store 
paper or bulletin. Make this a part 
of the routine work and you will soon 
find many ways of getting names. If 
you are selling books of soda tickets, 
write the customer’s name and ad
dress on the book. This gives him a 
chance to recover the book if it is lost 
and also provides you with his name.

In hiring help there are two classes 
you can’t afford to hire—those having 
tuberculosis or chronic coughs and 
those with skin diseases. If a lad has 
a skin disease he ought to get well be
fore he thinks of dispensing soda 
water.

Do people notice these things?
They do.
I have seen a lady fairly shudder 

while she was being waited on by a 
boy with a blotchy skin. As soon as 
his back was turned, she hastened out, 
leaving her soda untouched.

Did she come back?
It is not likely. Yet the proprietor 

never seemed to notice the episode.
I used to know one proprietor who 

watched the fountain like a hawk. If 
anybody left half a glass of soda he 
would immediately drink it to see what 
was wrong. I don’t think I’d care to 
go that far, but the man in charge of 
the fountain ought to be on the watch.

No individual with tuberculosis or 
an habitual cough should dispense 
drinks or food products. If you want 
to do such an individual a good turn, 
help him to get proper treatment. You 
will not be doing yourself a good turn 
by putting him at your soda fountain.

Now if you have any latitude in hir
ing help—if you are not compelled to 
hire anybody who offers, hire a smiler.

Hire a smiler!
Look for a smiler; comb the town 

if necessary; wait until you find one. 
and, if he has any ability at all, you 
will make a ten strike. Some indi
viduals smile nearly all the time, are 
naturally cheerful and buoyant, and 
they are wonderful-business getters. I 
have seen them make a success with 
hardly any natural ability. I have 
seen them taken up by big business 
men and pushed along into positions

they could hardly fill, and yet did man
age to fill. And why were they pushed 
along? Because they were smilers.

A smile is like sunshine. We turn 
to it just as instinctively as a plant 
turns to the light. A man may be 
grouchy and gruff himself but he 
doesn’t like to deal with others who 
are grouchy and gruff. The smiler 
will get him every time. The world 
is full of tired, worried people. Smilers 
are rare. And that is why they get 
the business.

Now, my boy, if you want to make 
a success of life, be a smiler. We are 
all traveling over a rough road. It is 
easy to stumble, but why growl? Hard 
luck is plentiful, but why whine? That 
won’t get you anything.

A lot of investigators say that “per
sonality” is something you must be* 
born with. Certain people, they say, 
are “magnetic,” whatever that may 
mean. Of course if they are right and 
one has to be born with personal 
magnetism, we have no say in the mat
ter. We are either born with it or we 
are not. But anybody can learn to 
smile. Good health is a wonderful 
asset. Without it it is very difficult 
to be cheerful. Some have managed 
it, but the task is almost superhuman.

So look after your health. Every
body connected with a drug store has 
long hours, all the more reason why 
they should consider their physical 
welfare. Get out into the air all you 
can. Walk some every day. Take a 
little walk before retiring at night. 
Practice deep breathing. For years 
the writer weighed 130 pounds. Now 
he weighs 175. Deep breathing did 
it.

One day an acquaintance of mine 
was calling down a clerk and he was 
very severe about it, I tried to con
sole the youngster by saying: “Oh, 
well, the old man doesn’t feel well to
day. He is out of sorts. We must 
make allowances for him.”

The “old man,” a prominent whole
saler, was a thundercloud. It seemed 
impossible for him to get rid of his 
frown. Just then a customer walked 
in. Instantly the “old man” was all 
smiles. I said to myself, “Well, he 
can smile if he wants to.” And since 
then I am convinced that anybody in 
fair health can smile—if he wants to.

If you can learn to be a smiler— 
and you can—you can get along with
out so much personal magnetism. A 
lot of these so-called magnetic chaps

are failures in life. Popularity seems 
to be too easy. It won’t do to be a 
smiler for a bank president and turn 
the smile off when a laborer comes 
along, as you would an electric light. 
The thing to do is to think well of 
your fellow man. He is worth it.

Be a smiler 1
The fretful chap wears himself out 

and annoys everybody around him. 
The whiner gets nowhere and deserves 
to get nowhere. The human crab has 
few friends and does not deserve those 
few.

The smiler grows. He gets bigger 
every year.

Be a smiler!
This may seem like trifling advice to 

hand out. But is it? Think it over 
for yourself. William S. Adkins.'

Van Dam
MANUFACTURED B Y  

TUN IS  JOHNSON CIGAR CO. 
GRANO RAPIOS,MICHIGAN

C H R IS T M A S  P A C K A G E

CHOCOLATES

W E ALSO M AKE A LARGE ASSORTM ENT OF

FANCY HOLIDAY H ARD CANDIES

Right Prices P u tn a m  F a c to ry ,
Quick Service GRAND RAPIDS, MICHIGAN
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The Soft Money Advocates.
Opponents of the sojt propaganda 

that is now reported to be spreading 
in certain sections of the country will 
find in the experience of Germany a 
whole arsenal of material to support 
their arguments. All available data 
tend to refute the statement once so 
widely circulated, that cheap money 
gave that country an insuperable ad
vantage over others in the field of 
foreign trade. It is now shown that 
for the first nine months of the cur
rent year imports into Germany had 
a value of about 4,500,000,000 gold 
marks and exports a value of only
2.900.000. 000, leaving an adverse trade 
balance of 1,600,000,000 gold marks.- 
There is nothing in these figures to 
indicate that Germany is capturing 
the trade of the world. Not only has 
soft money failed to give Germany 
any overwhelming advantage as a 
se ling nation, but it is now stated 
that the country will not be able to 
buy a sufficient amount of grain to 
meet the minimum requirements of its 
population It is estimated that the
2.000. 000 tons of cereal needed to pre
vent famine will have a value of 800,- 
000,000,000 paper marks, or twice the 
amount of paper money in circulation. 
Evidently to begin this purchase of 
grain with marks would mean a still 
more precipitous decline in the value 
of that currency, so that before the 
transaction was completed the total 
sum required would be in excess of 
that just indicated. Thus inflation be
gets inflation, and Germany is due to 
suffer a great deal more economic 
trouble before the vicious circle is 
broken.

More Money in Circulation.
Along with the rise in prices the 

total supply of money has been in
creasing for several months. The 
Treasury Department reports an in
crease during October of more than

FREEZABLES
M AY W E REMIND O U R FRIENDS AND CUSTOM ERS 

T H A T  TH IS IS T H E  O PPO R TU N E TIM E * T O  O RD ER 

FREEZABLE GOODS IN QUANTITIES SUFFICIENT T O  

CARRY THEM  T H R O U G H  T H E  W IN TER M ONTHS.

T H E  RAILROADS W ILL NOT TA K E ANY FINANCIAL 

RESPONSIBILITY FO R  LOSSES IN TRANSIT, DUE T O  

FREEZING O F M ERCHANDISE.

TH IS PUTS IT  SQUARELY U P  T O  T H E  RETA IL 

TRA D E. W E H A V E T H E  READY SELLERS IN STOCK, 

A W A ITIN G  Y OUR EARLY ORDERS.

H a z e ltin e  &  P e rk in s  D ru g  C o . 
G r a n d  R a p i d s ,  M i c h i g a n

$50,000,000, an amount considerably 
greater than the monthly average 
during the past year. The increase 
during the past twelve months 
amounts to $391 000,000. The country 
actually gained $397,000,000 in gold 
during this period, but the decrease in 
Federal Reserve notes and Federal 
Reserve bank notes amounted to $105,- 
000,000. The increase in standard 
silver dollars and in National bank 
notes about offsets this decline, so that 
the net gain for all kinds ot money 
was very nearly identical with the 
gain in gold. The increase in Federal 
Reserve notes during October was 
partly seasonal, owing to the demand 
from the interior for funds for crop 
moving purposes, but with the gradual 
improvement in business the sharp 
contraction in the circulation of 
this currency that was noted during 
1921 is probably at an end.

Wants a Position.
I want a place in your store.
I will be one of your greatest work

ers.
I will get new business for you every 

day.
I will always be on the job.
I will be on hand before the store 

opens in the morning.
I will stay and work for you after 

all others have gone.
I will always be enthusiastic about 

you.
I will tell everybody about you and 

your merchandise.
I will increase your efficiency many 

times.
I won’t aSk you for a cent of salary.
I am absolutely necessary to your 

business.
I am the Window Card.

The clerk who in actions, if not in 
words says, “Take it or leave it,” finds 
that most people leave it, and he him
self will be due to leave soon.

W HOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

T inctu resAcids
Boric (Powd.)1 . .  17%@ 25
B orix (X tal) ----- 17%@ 25
Carbolic ___ ___  59® 64
C itric  __________  62® 70
M uriatic  ___------3%@ 8
N itric  ______------  9® 15
O x a l ic ______ ___ 20%@ 30
S u lp h u r ic __ - — 3%@ 8
T a rta r ic  .... ____  40® 50

A m m onia
W ater , 26 deg. __ 10® 18
W ater, 18 d e g ._8%@ 13
W ater , 14 deg. __ 6%@ 12
C arbonate ____  20® 25
Chloride (G ran.) 10® 20

Balsam s
Copaiba ----------- - 60@1 00
F ir  (C anada) __ 2 50@2 75
F ir  (O regon) ___  60@ 80
P e ru  ----------------3 00@3 25
T o l u ---------------- 1  10@1 40

B arks
C assia (o rd inary) 25@ 30 
C assia  (S a ig o n ) ..  50@ 60
S assa fras  (pw. 45c) @ 40
Soap C ut (powd.)

30c -----------------  15@ 20

B erries
C u b e b --------------  1  75@1 85
F ish  ------------------  25@ 30
Ju n ip e r --------------  7@ 15
P rick y  A sh ---------- @ 30

E x trac ts
Licorice ________  60@ 65
Licorice p o w d ._70@ 80

Flow ers
A r n ic a ______   25@ 30
Cham om ile (Ger.) 50@ 60
Cham om ile Rom  75@1 25

Gums
Acacia, 1st _ 5U@ 55
A cacia, 2nd 45® 50
A cacia, S o r t s __ 2o@ 30
A cacia, powdered 30® 35
Aloes (B arb  Pow) 25® 35
Aloes (Cape Pow) 25® 35
Aloes (Soc. Pow.) 70® i 5
A safoetida _____ 65(g) 75

Pow. _____ __ 1 00® 1 25
C am phor .... 1 12@1 15
G uaiac __ @1 10
G uaiac, pow’d _ @1 25
Kino _________ _ @ 75
Kino, pow dered . @ 85
M yrrh @ 80
M yrrh, pow dered . @ 85
Opium ___ ____  9 50@9 80
Opium, powd. 11 00@11 20 
Opium, g ran . 11 00@11 20
Shellac _______  1 00@1 15
Shellac B leached 1 05®1 20 
T rag acan th , pw. 2 25@2 50
T r a g a c a n th ___  2 50@3 00
T urpen tine  _____  25® 30

Insecticides
A rsenic _________  15@ 25
Blue V itriol, bbl. @ 7%  
Blue V itriol, less 8%@ 15
B ordeaux Mix D ry  14@ 29 
H ellebore, W hite

p o w d e re d _____  20@ 30
In sec t P o w d e r_45@ 75
Lead A rsena te  Po. 29@ 31 
Lim e and  Sulphur

D ry _________  09%@23%
P a ris  G reen ___  30® 43

Leaves
B uchu . . . ______ 1 75@1 90
B uchu, pow dered @2 00
Sage, B u l k __ ,1_25@ 30
Sage, % lo o s e __ 72(g) 78
Sage, pow dered_55® 60
Senna, A l e x .___ 75@ 80
Senna, T inn. ___  30@ 35
Senna, T inn. pow. 25@ 35 
U va U rsi _______  20@ 25

Oils
Alm onds, B itte r,

tru e  ____   7 50@7 75
Almonds, B itte r,

a rtificia l ____  2 50@2 75
Alm onds, Sweet, 

t r u e _____  1 00® 1 25

Almonds, Sweet,
im ita tion  ____  60@1 00

A m ber, c r u d e _ 2 00@2 25
A m ber, rectified 2 25®2 50
A n is e __________ 1 25@1 50
B ergam ont ____  5 00® 5 25
C ajepu t ________ 1 50@1 75
C a s s ia ______ s__  2 65@3 00
C a s to r __________ 1 40@1 70
C edar L e a f ____ 1 50® 1 75
C in tro n e l la ____ 1 00® 1 20
C lo v e s _________  3 00@3 25
C o c o a n u t______  25® 35
Cod L i v e r _____ 1 30@1 40
C ro to n _________  2 25@2 50
C otton Seed _____1 25 @1 35
Cubebs ________  8 50@8 75
E igeron *_______  4 00@4 25
E ucalyp tus ____  90@1 20
Hem lock, pure_1 50®1 75
Ju n ip e r B e rr ie s . 2 00@2 25
Ju n ip e r W ood_1 50@1 75
L ard , e x t r a ___ 1 25® 1 45
L ard , No. 1 ____ 1 10@1 20
L avendar Flow  5 00® 5 25 
L avendar G ar’n  1 75@2 00 
Lem on ________  1 50® 1 75
Linseed Boiled bbl. @ 95 
L inseed bid less 1 02@1 10 
L inseed, raw , bbl. @ 93
Linseed, ra . less 1 00@1 08 
M ustard , artifil. oz. @ 50
N eatsfoo t ______ 1 15@1 30
Olive, p u r e ___  3 75@4 50
Olive, M alaga,

y e l lo w _______  2 75 @3 00
Olive, M alaga,

g r e e n ________  2 75@3 00
O range, S w ee t. 4 50@4 75 
O riganum , pure  @2 50 
O riganum , com ’l 1 00@1 20
P ennyroyal ___ -2 50@2 75
P e p p e r m in t___  4 50@4 75
Rose, p u r e ____  12 00@16 00
R osem ary  Flow s 1 25@1 50 
Sandalwood, E.

I . __________  10 00@10 25
S assafras, tru e  1 50@1 80 
S assafras, a r t i 'l  1 00@1 25
S p e a rm in t_____ 4 -60@4 75
S p e r m __________ 1 80@2 05
T a n s y _______  16 50® 16 75
T ar, U S P _______  50® 65
T urpen tine, bbl. _ @1 71% 
T urpen tine , less 1 79@1 89 
W in tergreen ,

leaf _________  6 75@7 00
W intergreen , sw eet

b i r c h _________  3 25@3 60
W intergreen , a r t  85®1 20
W orm seed ____  5 00@5 25
W o rm w o o d__  13 50@13 75

Potassium
B icarbonate  ____ 35@ 40
B ichrom ate  _____ 15® 25
B ro m id e________ 45® 50
C arbonate  ___ 30® 35
C hlorate, g ra n ’r  
C hlorate, powd.

23@ 30

or x ta l ___ 16@ 25
Cyanide _________ 35® 50
Iodide ______  4 25@4 50
P e r m a n g a n a te _ 25® 40
P ru ssa te , yellow 45® 55
P ru ssia te , r e d _ 65@ 75
Sulphate  _______ 35® 40

Roots
A lkanet _______ @ 40
Blood, pow dered . 30@ 40
C alam us _______ 35® 75
E lecam pane, pwd 25® 30
G entian, powd__
Ginger, A frican,

20® 30
powdered ___ 55® 60

Ginger, -Ja m aica  60® 65 
G inger, Jam aica ,

powdered ___  42® 50
Goldenseal, pow. 5 50@6 00
Ipecac, p o w d ._ @3 00
Licorice _______  40® 45
Licorice, powd. 20® 30 
O rris, pow dered . 30® 40
Poke, pow dered 30® 35
R hubarb, powd. 1 00@1 10 
Rosinwood, powd. 30® 35
S arsaparilla , Hond.

ground _____  1 25@1 40
S arsaparilla  M exican,

g round - @ 65
Squills _________. 35® 40
Squills, pow dered 60@ 70
Tum eric, powd. 15@ 20
V aleran , powd. 40® 50

Seeds
Anise . 33® 35
A nise, powdered 38® 40
Bird, I s _________. 13® 15
C anary  _________ 9® 15
C araw ay, Po. .40) 28® 35
C ardam on ____ 1 50@1 75
Celery, powd. .45 .35® 40
C oriander pow. .35 25® 30
Dill ____________. 10® 20

35
08 %@ 13

Flax , g r o u n d _ 08%@ 13
Foenugreek  pow. 10% @ 15
H e m p _____ ___ 8® 15
Lobelia, p o w d ._. . .  @1 25
M ustard , yellow . .  15@ 25
M ustard , black . 15® 20
Poppy __________ . 30® 40
Quince _______ 2 25@2 50
R ape ___________ . 15® 20
S a b a d i l la ___ ___ . 20® 30
Sunflower _____ 11%@ 15
W orm , A m erican 30® 40
W orm  L ev an t __. .  @4 50

A c o n ite ______ __ @1 80
Aloes _______ _ @1 45
A rn ica  ________ @1 10
A s a f o e t id a ____  @2 40
B elladonna _____  @1 35
B e n z o in __ s_____  @2 10
Benzoin Comp’d @2 65
B u c h u __________  @2 55
C a n t h a r a d i e s __  @2 85
C apsicum  _______  @2 20
C atechu ________  @1 75
C inchona _______  @2 10
Colchicum _____  @1 80
Cubebs _________  @3 00
D ig i ta l i s ________  @1 80
G entian  ________  @1 35
G inger, D. S . _ @1 80
G uaiac _________  @2 20
Guaiac, Am mon. @2 00
Iodine __________  @ 95
Iodine, Colorless @1 50
Iron , clo. ______  @1 35
Kino ___________  @1 40
M yrrh _______ ,_ @2 50
N ux V o m ic a ___  @1 55
Opium _________  @3 50
Opium, C a m p ._ @ 85
Opium, Deodorz’d @3 50
R h u b a r b ________  @1 70

Pain ts .

Lead, red  d ry  13%@13% 
Lead, w hite  d ry  13%@13% 
Lead, w hite  oil 13%@13% 
Ochre, yellow bbl. @ 2
Ochre, yellow less 2%@ 6
P u t t y ___ _______  5® 8
Red V enet’n Am. 3%@ 7
Red V enet’n  Eng. 4® 8
W hiting , bbl. ___  @ 4%
W hiting  _______  5%@ 10
L. H. P . P rep __ 2 60@2 75
R ogers P r e p ._ 2 60@2 75

M iscellaneous

A cetanalid  _____  45® 55
A lu m ___ ________ 08® 12
Alum. powd. and

ground _______  09® 15
B ism uth , Subni

tra te  ________  3 -55@3 75
B orax  x ta l or

pow dered ___  07® 13
C an tharades , po 1 75®7 0(1
C a lo m e l_______  1 60@1 77
Capsicum  _____  55® 65
C a r m in e _______  6 00® 6 66
C assia B u d s ___ 25® 30
Cloves _________  50® 55
Chalk P rep a re d . 14® If
Chloroform  _____  57® 6'
Chloral H y d ra te  1 35@1 81
Cocaine _____  11 60® 12 25
Cocoa B u t t e r ___ 55® 75
Corks, lis t, less 40@50%
C o p p e ra s ________ 2%@ 10
Copperas, Powd. 4® 10
Corrosive Sublm 1 54@1 71
C ream  T a r t a r ___ 35® 45
C uttle  bone ___  55® 75
D extrine  _______  4%@ 15
D over’s Pow der 3 50® 4 00 
E m ery , All Nos. iO@ 15 
E m ery , Pow dered 8® 10 
Epsom  E a lts , bbls. ® 3% 
Epsom  Salts, less 4%@ 09
E rgo t, p o w d e re d _@1 50
Flake, W h i t e ___  15® 20
Form aldehyde, lb. 17® 25
G elatine ______  1 30@1 50
G lassw are, less 55%. 
G lassw are, full case 60%. 
G lauber Salts, bbl. @03% 
G lauber Sa lts  less 04® io
Glue, B r o w n ___  21® 30
Glue, B row n Grd 12 %@ 20
Glue, W h i t e ___  25® 35
Glue, W hite  Grd. 30® 35
Glycerine _______  24® 32
H ops ___________  65® 75
Iodine __—___  6 06@6 51
Iodoform  _____  6 75@7 20
Lead A c e t a t e _ 18® 25
L y c o p e d iu m ___ 1 50@1 75
M a c e ___________  75® 80
M ace, pow dered 95@1 00
M e n th o l_____  10 00@10 25
M orphine _____  8 70@9 60
N ux V o m ic a ___  @ 30
N ux Vom ica, pow. 15® 25 
P epper black pow. 32® 35
Pepper, W h i t e _40® 45
P itch , B urgundry  10® 15
Q u a s s i a ________  12® 15

' Quinine _________  72@1 33
Rochelle Sa lts  — 30® 40
Saccharine _____  @ 30
S alt P e t e r ______  11® 22
Seidlitz M ixture 30® 40
Soap, g reen  ___  15® 30
Soap m o tt cast. 22 %@ 25 
Soap, w hite castile

case ____________  @11 50
Soap, w hite castile

less, per b a r ___ @1 25
Soda Ash _______  04® 10
Soda B icarbonate  3%@10
Soda, Sal ______  03® 08
S pirits  C am phor @1 35
Sulphur, r o l l ___ 3%@ 10
Sulphur, S u b l .__ 04® 10
T am arinds _____  20® 25
T a r ta r  E m etic  _ . 70® 75 
T urpen tine, Ven. 50@2 25 
V anilla  Ex. pu re  1 75@2 25 
W itch  H azel _ . 1 47@2 00 
Zinc S u l p h a t e _06® 15

<fc
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country merchants will have their orders 
filled at market prices at date of purchase.

ADVANCED DECLINED
Citron M utton Calif. P runes
C u rran ts Rice
Scotch Peas M ackerel
Split Peas Sm oked M eats
Some F lour Pork
P ean u ts
Holland H erring
Veal

AMMONIA 
A rc tic  B rand 

IS ox., 2 doz. in carton ,
p e r d o z .___________ 1 75

1 X  L>, 3 doz., 12 oz. 3 75 
P a rsons, 3 dos. sm all 6 00 
P a rso n s, 2 doz. m ed. 4 20 
P a rsons, 1 doz., lge. 3 35 
S ilver Cloud, 3 dz. sm . 4 80 
S ilver Cl’d, 2 dz., m ed. 4 00 
S ilver C loud, 2 dz. lge. 6 70 
One case  free  w ith  five.

A X LE GREASE

48. 1 l b . _____________ 4 25
24. 3 l b . ___________ 5 50
10 lb. pails, p e r dos. 8 20 
15 lb. pails, p e r doz. 11 20 
25 lb. pails, p e r dos. 17 70 

B A K IN G  P O W D E R 8  
C alum et, 4 oz., dos. 17% Calumet, 8 oz., doz. 1 95 
C alum et, 16 oz. ,dox. 3 35 
C alum et, 5 lb., dos. 12 76 
C alum et. 10 lb., doz. 19 00
K . C„ 10c dos. ___ 9244
K. C.. 15c doz. ___  1 37%
K. C., 20c doz. ___  1 80
K . C., 25c doz. ____ 2 30
K . C.. 50c dos. ___  4 40
K . C. 80c d o z .___ 6 85
K . C.. 10 lb. dos. — 13 50 
Q ueen F lake, 6 os. — 1 36 
Q ueen B lake, 50s, kegs 11
R oyal, 10c, d o z . -------- 95
Royal, 6 oz., doz. _  2 70
Royal, 12 oz., doz._5 20
Royal, 5 l b . _________31 20
R om ford, 10c, doz. _ 96
R om ford , 8 oz., doz. 1 85 
R um ford , 12 os., doz. 2 40 
R um ford, 6 lb., dos. 12 50 
Ryzon, 4 os., doz. — 1 36 
Ryzon, 8 os., doz. — 2 25 
Ryzon, 16 oz., doz. — 4 05
Ryzon, 5 lb. -------------18 00
Rocket, 16 os., doz. 1 25 

B LU IN G
Jennings Condensed Pearl 

C -P -B  “Seal Cap”
3 doz. Case (15c) -------3 76
S ilver Cloud, 3 dz. sm . 3 80 
S ilver Cloud, 2 dz. lge. 3 80 
w ith  p e rfo ra ted  crow ns. 
One case  free  w ith  five.

B REA K FA ST FOODS 
C racked W heat, 24-2 4 85
C ream  of W h e a t ___ 7 50
P illsbu ry ’s B est C er’l 2 20
Q uaker Puffed R ice_5 45
Q uaker Puffed  W h ea t 4 30 
Q uaker B rfs t B iscu it 1 90
R alston  P u r i n a _____ 4 00
R alston  B ranzos __   2 70
R alston  Food, large — 3 60
R alston  Food, sm all_2 90
Saxon W h ea t F o o d _3 90
Shred . W h ea t B iscu it 3 85 

P o s t’s B rands.
G rape-N u ts, 2 4 s ______ 3 80
G rap e-N u ts, 1 0 0 s ____ 2 75
P ostum  C ereal, 1 2 s _2 25
P o s t T oasties, 3 6 s _2 S5
P o s t T oasties, 2 4 s _2 85
P o s t’s B ran , 24s ____ 2 70

BROOMS
L eader, 4 S t r i n g ___ 4 50
S tan d a rd  P a rlo r, 23 lb. 7 00 
F an cy  P a rlo r, 23 lb. 8 50 
E x  F an cy  P a rlo r  25 lb. 9 50
E x. F e y . P a rlo r  26 lb 10 50
T oy  ___________    2 00
W hisk , No. 3 __ —1— 2 25
W hisk , No. 1 ________ 3 00

Rich & F ran ce  B rands
S p e c i a l____ __________ 7 25
No. 24 Good V a l u e _7 75
No. 25 "V e lv e t________ 9 00
No. 27 Q u a l i t y ___ 1 - 10 25
No. 22 M iss D a n d y _10 25
No. B-2 B est on E a rth  9 50

BRUSHES
Scrub

Solid B ack, 8 i n . ___ 1 50
Solid B ack, 1 i n . ___ 1 75
P o in ted  E n d s ________ 1 25

Stove
No. 1 ______________ 1 10
No. 2 ______________ 1 35

Shoe
No. 1 _______________  90
No. 2 _______________1 25
No. 3 ______________ 2 00

BU TTER COLOR
Dandelion, 25c s i z e _2 85
Nedrow , 3 oz., doz. 2 50 

CANDLES
E lec tric  L .gh t, 40 lbs. 12.1
P lum ber, 40 l b s . _____12.8
Paraffine, 6s ________ 14%
Paraffine, 12s _______ 14%
W icking  ____________ 40
Tudor, 6s, p e r b o x _30

CANNED FR U IT . 
Apples, 3 lb. S tan d a rd  1 75
A pples, No. 1 0 _4 2504 75
Apple Sauce, No. 2_ 2 35 
A pricots, No. 1 1 90 @2 00
A pricots, No. 2 ____ 2 25
A pricots, No. 2% 2 2503 50 
A pricots, No. 10 9 00013 50
B lackeerries , No. 10_9 00
B lueberries, No. 2 — 2 50 
B lueberries, No. 10— 11 50
C herries, No. 2_3 0003 50
C herries, No. 2% 4 00@4 95 
C herr’s, No. 10 11 60012 00 
L oganberries , No. 2 — I  00
Peaches, No. 1 -------1 86
Peaches, No. 1, Sliced 1 40 
Peaches, No. 2 — — 2 75 
Peaches, No. 2%, M ich 2 60 
Peaches, 2% Cal. 3 0003 75 
Peaches, No. 10, M ich 7 76 
Peaches, N o. 10, Cal. 10 50 
P ineapp le , 1, sli. 1 8502 00 
P ineapple , 2, sli. 2 9003 25 
P ineapple, 2, B rk  slic. 2 25 
P ineapple, 2%, si. 3 9004  25 
P ineapple, No. 2, c ru s . 2 25 
P ineap ., 10, c ru . 7 5008  00
P ea rs , No. 2 ________ 3 25
P ears , No. 2% ----------4 26
P lum s, No. 2 ------- — 2 25
P lum s, No. 2%   — 3 00
R aspberries  No. 2, blk. 2 25 
R aspb’s, Red, No. .10 9 76 
R aspb ’s, B lack  No. 10 11 06 
R hubarb , No. 1 0 ____ 6 26

CANNED FISH .
Clam  Ch’der, 10% oz. 1 35 
Clam Ch., No. 3 3 0003  40 
Clam s, S team ed, N o. 1 1 76 
Clam s, M inced, No. 1 2 50 
F in n an  H addie, 10 os. 3 30 
Clam Bouillon, 7 oz— 2 50 
C hicken H addie, N o. 1 2 75 
F ish  F lak es, sm all — 1 36 
Cod F ish  Cake, 10 os. 1 85 
Cove O ysters, 5 oz. — 1 46 
L obster, No. %, S ta r  5 00 
L obster, N o. %, S ta r  2 90 
Shrim p, No. 1, w e t — 1 80 
Shrim p, No. 1, d ry  — 1 80 
S a rd ’s, % Oil, k. 4 25 0  4 75 
Sardines, % Oil, k ’less 3 85 
Sard ines, % Sm oked 7 00 
S ardines, % Mus. 3 8504 76 
Salm on, W arren s, %s 2 75 
Salm on, W arren s  1 lb. 3 90 
Salm ond, R ed A laska— 2 75 
Salm ond, Med. A laska  1 65 
Salm on, P in k  A laska  1 40 
Sardines, 1m. %, ea. 10028 
S ard ines,' Im ., %, ea. 25
S ardines, C a l ._ 1 7502 10
T una , %, A lbocore — 90
T una , %, N e k c o ___ 1 65
T una , %, R egen t —  2 25

CANNED M EAT. 
Bacon, M ed. B eechnut 2 70 
B acon, l g e .  B eechnu t 4 50
Bacon, L arge, E r ie  _3 25
Beef, N o. 1, C o rn e d _ 2 66
Beef, N o. 1, R o ast _  2 65 
B eef No. % Rose Sli. 1 76 
B eef, No. %, Q ua. slL 2 25 

.B eef, No. 1, Q ua. sli. 2 35 
Beef, No. 1, B  n u t, sli. 5 70 
Beef, No. %, B n u t sli. 3 15 
B eefsteak  & Onions, s 3 -35 
Chili Con Ca., Is  1 3501 45
Deviled H am , % s __ 2 20
Deviled H am , %s ___ 3 60
H am burg  S teak  &

Onions, No. 1 ______ 1 15
P o tted  Beef, 4 o z . __ 1 40
P o tted  M eat, % L ibby  50 
P o tted  M eat, % L ibby 90 
P o tted  M eat, % Rose 80 
P o tted  H am , Gen. % 2 15 
V ienna  Saus., No. % 1 35
V eal Loaf, M e d iu m _2 30

D erby B rands in G lass.
Ox T ongue, 2 l b . ___ 18 00
Sliced Ox T ongue, % 4 30
C alf Tongue, No. 1_5 50
L am b T ongue, W h. I s  5 00 
L am b T ongue, sm . slL 1 60

L unch Tongue, No. 1 5 50 
L unch  Tongue, No. % 3 55
Deviled H am , % _____ 3 00
V ienna S ausage, sm . 1 90 
V ienna Sausage, Lge. 2 90
Sliced Beef, s m a l l_1 85
Boneless P igs F ee t, pL 3 15 
Boneless P igs F ee t, q t. 5 50 
Sandw ich Spread , % 2 00 

Baked Beans
B eechnut, 16 oz. ____ 1 30
C a m p b e lls ____________ 1 15
C lim atic Gem, 18 oz. 95
F rem on t, No. 2 ______ 1 15
Snider, No. 1 _______  90
Snider, No. 2 _______ 1 30
V an  Cam p, S m a l l___ 1 10
V an Cam p, M e d .___ 1 65

CANNED V EG ETA BLES.
A sparagus.

No. 1, G reen t i p s __ 3 90
No. 2%, Lge. Gr. 3 75 0  4 50 
W ax B eans, 2s 1 3503 75
W ax B eans, No. 1 0 _6 00
G reen B eans, 2s 1 600  4 75 
G reen B eans, No. 10— 8 25 
L im a B eans, No. 2 Gr. 2 00 
L im a B eans, 2s, Soaked 95 
R ed K id., No. 2 1 3001 55 
B eets, No. 2, wh. 1 6 00  2 40 
B eets, N o. 2, c u t 1 2501  75 
B eets, No. 3, c u t 1 4602 10 
Corn, No". 2, S t. 1 0001 10 
Corn, No. 2, E x .-S tan . 1 55 
Corn, No. 2, F a n  1 60 0  2 25 
Corn, No. 2, Fy. g la ss  3 26
Corn, No. 10 _______ 7 25
H om iny, No. 3 1 1501 35
O kra, No. 2, w h o le _1 90
O kra, No. 2, c u t ___ 1 60
D ehydra ted  V eg Soup 90 
D ehydra ted  P o ta toes , lb 45 
M ushroom s, H otels  —_ 38
M ushroom s, Choice ___ 48
M ushroom s, S u r E x tra  65 
P eas, No. 2, E .J . 1 2501 80 
Peas, No. 2, S ift.,

J u n e _________ J 6002 10
Peas, No. 2, Ex. Sift.

E . J . _________  1 9002 10
P eas, E x. F ine , F ren ch  32 
Pum pk in , No. 3 1 450  1 75
Pum pkin , No. 1 0 ___3 75
P im entos, %, each  15018
P im entos, %, e a c h _27
Sw’t  P o ta toes , No. 2% 2 15
S a u rk rau t, No. 3 ___ 1 86
Succotash , No. 2 1 60 0  2 35 
Succotash , No. 2, g lass  3 45
Spinach, No. 1 _____ 1 35
Spinach, No. 2 1 3501 50 
Spinach, No. 3 2 1502 25
Spinach, N o .- 10 ___ 6 00
T om atoes, No. 2 1 3001 60 
T om atoes, No. 3 1 900  2 25 
T om atoes, No. 2 g lass  2 85
T om atoes, No. 0 ___ 5 25

CATSUP.
B -n u t, L arge  ____ - __ 2 95
B -n u t, S m a l l _______ 1 80
Libby, 14 o z . _______ 2 90
Libby, 8 o z . _________ 1 90
V an Cam p, 8 o z . ___ 1 75
V an Camp, 16 o z . __ 2 75
Lilly V alley, p i n t _2 95
Lilly  Valley, % P in t  1 80 

CHILI SAUCE.
Snider, 16 oz. _______ 3 50
Snider, 8 oz. _______ 2 35
Lilly  Valley, % P in t 2 40

OYSTER COCKTAIL.
Sniders, 16 oz. _____ 3 50
Sniders, 8 o z . _______ 2 35

C H E E S E
R oquefort ___________  35
K ra f t  Sm all t i n s ___ 1 40
K ra ft A m e r ic a n ____2 75
Chili, sm all t i n s ____ 1 40
P im ento , sm all tin s__1 40
R oquefort, sm all tin s  2 25 
C am em bert, sm all tin s  2 25
B r i c k _______________ 30
W isconsin  F la ts  ___ 29
W isconsin D aisy  - __ 29
Longhorn  ----------------- 29
M ichigan Fu ll C ream  29 
N ew  T ork  full c ream  30 
Sap S a g o ___________ 26

CH EW IN G  GUM
A dam s B lack  J a c k ___ 65
A dam s B io o d b e r r y _._65
A dam s Calif. F r u i t ___ 65
A dam s Sen Sen _______ 65
B eem an’s P epsin  ______ 65
B e e c h n u t_______________ 70
D oublem int ____________ 65
Ju icy  F r u i t __________   65
P epperm in t, W rig leys_65
Spearm in t, W rigleys _ 65
Spic-S pans M xd F lav o rs  65
W rig ley’s  P - K ____ ____ 65
Zeno ..... ..- ' ■ 65

CHOCOLATE.
B aker, C aracas, % s _35
B aker, C aracas, % s _33
B aker, P rem ium , % s _35
B aker, P rem ium , % s _32
B aker, P rem ium , % s _32
H ersheys, P rem ium , %s 35 
H ersheys, P rem ium , % s 36 
R unkle, P rem ium , %s_ 34 
R unkle, P rem ium , %s_ 37
V ienna Sweet, 2 4 s __ 1 75

COCOA.
B ak e r’s  % s ____________ 40
B ak e r’s  % s ____________ 42
B unte , %s ____________ 43
B unte , % l b . __________ 35
B unte , lb. _____________ 32
D roste’s  D utch , 1 lb__9 00
D ro ste ’s  D utch , % lb. 4 75 
D roste ’s  D utch , % lb. 2 00
H ersheys, % s __ _______33
H ersheys, %s _________ 28
H uy ler ________________ 36
Low ney, % s ____________ 40
Low ney, %s ___________ 40
Low ney, %s __________38
Lowney, 5 lb. c a n s __ _ 31
V an  H outen , %s ______75
V an H outen , % s __ __75

COCOANUT.
%s, 5 lb. case  D unham  50
%s, 5 lb. c a s e _________ 48
% s & %s, 15 lb. case  49 
B ulk, b a rre ls  Shredded 22 
96 2 oz. pkgs., p e r case 8 00 
48 4 oz. pkgs., p e r case 7 00

C LO TH ES LINE.
H em p, 50 f t . _____ ____ 1 50
T w isted  C otton, 50 ft. 1 75
B raided , 50 f t. ______ 2 75
Sash  C o r d ___________ 3 75

C O FFE E  ROASTED 
Bulk

Rio ________   16%
S a n to s _____________  23024
M a r a c a ib o ______________ 26
G uatem ala  _____________ 26
J a v a  an d  M o c h a ___ _39
B ogota _________________ 27
P eab erry  _______________ 26

M cLaughlin’s  XXXX 
M cL aughlin’s  XXX X  p ack 
age coffee is sold to  re ta il
e rs  only. M ail a ll orders  
d irec t to  W . F . M cL augh
lin  & Co., Chicago.

Coffee E x trac ts
N. Y., p e r 1 0 0 _______  11
F ra n k ’s  50 p k g s ._____ 4 25
H um m el’s  50 1 l b . _09%

CONDENSED MILK
Eagle , 4 d o z .________ 9 00
L eader, 4 doz. ______ 5 60

M ILK COMPOUND 
H ebe, Tall, 4 doz. __ 4 50 
H ebe, B aby, 8 doz. — 4 40 
C arolene, Tall, 4 doz. 4 00 
C arolene, B a b y -------- 4 00

EVAPORATED MILK 
C arnation , T all, 4 doz. 5 25 
C arnation , B aby, 8 dz. 5 15
E v ery  D ay, T a l l ___ 5 25
E v ery  D ay, B a b y ----- 4 00
Goshen, T a l l -------------4 75
Goshen, G a l l o n -------- 4 75
O atm an’s  D un., 4 doz. 5 25 
O a tm an’s  D un., 8 doz. 5 15
P e t, T a l l ____________ 5 25
P e t,  Baby, 8 o z . ----- 5 15
Silver Cow, T a l l ----- 5 25
Silver Cow, B aby  —  5 15
V an  Cam p, T all ----- 5 25
V an Cam p, B aby  —— 3 95 
W hite  H ouse, T a ll — 4 85 
W hite  H ouse, B aby  _ 4 75

CIGARS
Lewellyn & Co. B rands 

Mi Lola
Capitol, 50s — ,------  126 00
F avorite , 50s  115 00
V ictory, 6 0 s _______  95 00
Buckeye, 50s ____  75 00
P an e te la , 6 0 s ____ -  75 00
L aS o re tta  (sm okers) 70 00
Red-O , 1 0 0 s _______  37 50

S w ift
Perfecto , 50s _____  95 00
B lun ts, 50s -----------  75 00
W orden G rocer Co. B rands 

H a rv e s te r  Line.
K iddies, 1 0 0 s -----------  37 50
R ecord B reakers, 50s 75 00
Delmonico, 5 0 s --------  75 00
E p icu re  P an e te la , 50 75 00 
P erfec to , 5 0 s ______  95 00

The L a  A zora L ine.
A greem ent, 50s ____  58 00
W ashing ton , 5 0 s ___  75 00

Sanchez & H ay a  Line
C lear H a v an a  C igars  m ade 

in  T am pa, F la .
Specials, 5 0 s _______  75 00
D iplom atics, 5 0 s ___  95 00
Bishops, 5 0 s ________ 115 00
Rosa, 5 0 s __________  125 00
Orig F av o rita , 5 0 __  135 00
O riginal Q ueens, 50s 160 00 
W orden Special, 25s 185 00 

A. S. V alen tine  B rands. 
L ittle  V alentines, 100 3/ 50
V ictory, 50, W o o d _ 75 00
D eLux Inv ., 50, W d. 95 00 
Royal, 25, W ood __ 112 00 
A bram  C lark, 50 w d 58 00 
Alvas, 1-40, W ood — 125 00

W eb ste r C igar Go. 
Plaza. 60s. Wood _  95 06 
P an ta lla , 50, W ood _ 95 00
Coronado, 50 T i n _ 95 00
Belm ont, 60s, Wood 110 00 
St. Reges, 50s, W ood 125 00 
V anderb ilt, 25s, W d. 140 00

Ignac ia  H ay a  
E x tra  F an cy  C lear H av an a  

Made in  T am pa, F la .
D elicades, 60s _____ 115 00
M an h a ttan  Club, 60 135 00

S ta rl ig h t B ros.
L a  Rose De P a ris  L ine

C aballeros, 50s ___  55 00
R ouse, 6 0 s _________ 116 00
P en in su la r Club, 25s 150 00
P alm as. 2 5 s _______ 175 00
Perfec to s, 25s _____ 195 00

R osen thas B ros.
R. B. Londres, 60s,

T issue W rapped  _ 58 00
R. B. Invincible, 60s,

Foil W r a p p e d ___  70 00
Union M ade B rands  

EH O vertu re , 60s, foil 75 00 
Ology, 6 0 s _________  58 00

O ur N ickel B rands
Tiona, 1 0 0 _________ 31 00
N ew  C urrency, 60s — 35 00
New P an te lla , 1 0 0 _ 37 50
H en ry  George, 100s 37 50

C heroots
Old V irg in ia, 100s _  20 00 

Stogies
H om e R un , 50, T in  18 50 
D ry  S lits, 1 0 0 s____ -  26 50

CIG A RETTES.
One E leven, 15 in  pkg  96
B eechnut, 20, P l a i n _6 00
H om e R un , 20, P la in  6 00 
Y ankee G irl, 20, P la in  6 00 
Sunshine, 20, P la in  _  6 00
R ed B and, 20 P la in , _ 6 00
S tro ller, 15 in  pkg. 96
Nebo, 20, P l a i n _____ 7 00
Cam els, 20, P l a i n ___ 6 40
L ucky  S trike , 2 0 s ___ 6 40
Sw eet C aporal, 20, pi. 6 40 
W indsor C astle F a g  20 8 00 
C hesterfield, 10 & 20 6 30 
P iedm ont, 10 & 20, PI. 6 30
Spur, 20, P la in  _____  6 00
Sw eet T ips, 20, P la in  7 60 
Idle H our. 20. P la in  _  7 50
O m ar, 20, P l a i n ___ 8,00
F a lk s  H av an a , 20, PI. 9 75 
R lchm ’d S C ut, 20, pi. 10 00 
R ichm ’d 1 C ut, 20 ck. 10 00
F a tim a , 20, P l a i n __ 8 00*
H elm ar, 20, P la in  _ 10 50
E nglish  Ovals, 20 PI. 10 50 
T u rk ish  T rop .r 10 ck  11 50 
London L ife, 10, cork  11 50 
H elm ar, 10, P la in  — 11 60 
H e rb e rt T a rry to n , 20 12 25 
E g yp tian  S tr ., 10 ck. 12 00 
M urad, 20, P la in  —  16 50
M urad, 10, P l a i n __ 16 00
M urad, 10, co rk  o r  pi. 16 00 
M urad, 20, cork  o r pi. 16 00
L uxury . 10, c o r k __  16 09,
M elachrino, No. 9, 10,

cork  o r p l a i n ___ 16 00
M elachrino, No. 9, 20, 

cork  o r  p la in  _ _  16 00 
M elach’o, No. 9, 10,S t 16 50 
M elach’o, No. 9, 20, S t 16 50
N a tu ra l, 10 an d  20_12 90
M arkaroff, N o. 16, 10,

co rk  _    16 00
PaU M all Rd., 20, pi. 21 09 
B enson & H edges, 10 20 W
R aineses, 10, P la in  _ 17 60
Milo V iolet 10, Gold 20 00
D eities. 1 0 __________ 21 00
Condex, 1 0 ________  22 00
P hillips M orris, 10 _ 21 00
B rening  Own, 10, PI. 28 00
A m bassador, 10 ___ SO 00
B enson & H edges 

T u b e re tte s  _______  65 00

CIG A RETTE PA PE R S. 
R iz L a  Croix, W h., dz. 48 
R iz L a  W h ea t B r.. dz 48 
Zig Zag, p e r d o z . ___  84

TOBACCO—F IN E  CUT.
L iggett & M yers B rands 

H iaw ath a , 10c, doz. __ 96
H iaw ath a , 16 oz., dz. 11 00 
Red Bell, 10c, doz. _  96
Red Bell, 35c, d o z ._2 95
Red Bell, 75c P a ils  dz. 7 40
S terling , 10c, d o z ._ 96
Sw eet B urley, 10c, dz. 96 
Sw eet B urley, 40c foil 3 85 
Swt. B urley , 95c D ru. 8 50 
Sw eet Cuba, 10c, dz. 96 
Sw eet Cuba, 40c, doz. 3 85 
Sw eet Cuba, 95c P a il 8 5Ö 
Sw eet O range, 10c, dz. 96

S co tten  Dillon & Co. B rand 
D an P a tc h , 10c, doz. 90 
D an  P a tch , 16 oz., dz. 7 50
O jibw a, 10c, d o z . __  96
O jibwa, 8 oz., doz. 3 85
O jibwa, 95c, doz. __&. 8 50
O jibw a, 90c, doz. — _ 8 00 
Sw eet M ist, 10c, doz. 96 
U ncle D aniel, 10c, doz. 96 
U ncle D aniel, 16 oz. 10 20

J . J .  Bagley & Co. B rands. 
M ayflower, 16 oz., dz. 15 00

P. L orrilard  B rands
P ioneer, 10c, d o z ._ 96
T iger, 10c, doz. „_____ 96
T iger, 50c, doz. __ _ 4 80
W eym an B ruton  Co. B rand 
R igh t C ut, 10c, doz. 95 
W -B  C ut, 10c, doz. 95

PLUG TOBACCO. 
A m erican Tobacco Co. 

B rands.
A m er. N avy, 10c dos. 1 00 
A m er. N avy, p e r p lug  64 
Jo lly  T a r, 24, p e r p lu g  16 
Gold Rope, 10c, doz. 1 00 
Boot Jack , 15c, doz. 1 44 
P ip e r H eidsieck, 10c_ 99
P ip e r H eidsieck, 20c_ 1 92 
Spear H ead , 10c cu ts  1 00 
S pear H ead, per p lug  68 
Square  D eal, p e r p lug  64 
Standard" N avy, 8 pig 64 
Tow n T alk , p e r p lug  56
L iggett & M eyers B rands.
C lipper, p e r p lug  _ _ _  66
Chops, 10c, doz. ___  96
D rum m ond N a t L  15c 1 44 
H oney Dip T w ist, 10c 96 
G ranger T w ist, 10c, dz 96 
H orse Shoe, pe r p lug  74 
J .  T . B righ t, p e r  p lug  56 
J .  T . Sm ooth, p lu g - 24 
J .  T . R . a n d  R., p lug  24
K ing P in , p e r p lug  _ 32
K ing P in , 10c cu ts , ea. 08 
M asterp iece, pe r p lug  41 
P icn ic  T w ist, 10c, doz. 96 
S park  P lug , p e r  case  1 92
S ta r, p e r p l u g ____ _ 74
Uncle Sam , 12 10c c u t 2 66

S co tten , Dillon & Co.
B rands.

B racer, p e r p l u g ____ 88
C ream  De M enthe, 10c 96
Peachey, per plug __ 64
S tronghold, p e r p lug - 64 
Y ankee G irl, pe r p lug  56

P. L orrilard  B rands. 
C lim ax, 10c tin s, doz. 96 
C lim ax Sm ooth, plug  72 
Clim ax Thick, per plug 72
R ed Cross, 10c cu ts_ 96
R ed Cross, pe r p lug - 48
R. J . Reynolds Tobacco Co.

B rands.
Apple, 5 lb. B u tt, lb. .72 
C aram el T w ist, per lb. 34 
G ravely Superior, 10c 96
H um bug, p e r lb. —  1 22
K ism et, pe r l b . _____ 1 05
L ib erty  Bell, p e r lb. 65 
M aritana, 15c Foil, dz. 1 44 
M ickey T w ist, p e r lb. 72

John J . Bagley & Co.
B rands.

M aple D ip, p e r p lug— 66

SMOKING TOBACCO. 
A m erican Tobacco Co.

B rands.
B anner, L. C., 10c, dz. 99 
B anner, L . C., 40c, dz. 3 84 
B lue B oar, 25c Fo il 2 28 
Blue B oar, 30c V ac tin  2 76 
Bob W hite , g ran ., 10c 99 
B ull D urham , 10c, dz. 99 
D rum , G ran ., 10c, dz. 99 
F ive  B ros., 10c, doz. 99 
G iant, L . C., 10c, dz. 99 
G iant, L . C., 30c, dz. 2 88 
G iant, L . C. P a ils , dz 6 84 
G arrick , 30c Foil, dz. 2 70 
Im perial Cube C ut, 30c 2 88 
L ucky  S trike , R  C u t 1 53 
M yrtle N avy  P lu g  C u t 99 
M yrtle N avy, 15c Po . 1 44
N avy, G. & A., 10c _ 99
N igger H a ir, 10c, doz. 99 
N igger H a ir, P a ils , dz 8 40 
N igger H ead, P . C. 10c 99 
Old E nglish , C. C. 16c 1 53
P eerless , ' L . C„ 10c_ 39
P eerless , L. C. P a ils  7 44 
Rob Roy, L . C., 10c 99 
Rob Roy, L . C.t 40c 3 84 
Rob Roy, L . C„ pa ils  8 40 
P eerless, L. C., 35c dz. 3 36
Sw eet M aple S c r a p _ 96
Soldier Boy, L . C., 10c 99 
Soldier Boy, L.C., pa il 7 82 
Tuxedo. G ran . _  1501  49 
Tuxedo, G ran . C u t

plugs, 8 oz. tin s  _ 6 72
Yale M ix., 15 vac. t in  1 44

L iggett & M eyers B rands.
B ria r  Pipe, d o z ._____  96
C uban S ta r, L. C., 10c 96
C uban S ta r, P a ils , dz. 6 90 
Corn Cake, G ran . 5c 48 
Corn Cake, G ran ., 10c 96
Corn Cake, G ran., 25c 2 40 
Corn Cake, G ran ., 50c 4 80
D uke’s  M ixture , 10c_ 36
Glad H and , L . C„ 10c 96
G rowler, L. C., 10c— 96
Growler, L . C., 25c__ 2 5G
Growler, L. C.. 50c— 5 00VXl VWiClf LI. L/,« Uvb-a 0 Vv
L a  T u rk a , P lug  C, 15c 1 44 
Noon H our L. C., 10c 98
O. IT., Gr. C ut P ., 10c 96
O. U., C. P ., 90c ja r s  9 00 

-P ilo t, Long C ut, 25c 2 60 
Plow  B.oy, 10c, doz— 96 
Plow  Boy, 70c P a ils -  7 40 
Sum m ertim e, 10c, doz. 96 
Sum m ertim e, 30c, dz. 2 96



N ovem ber 22, 1922 M I C H I G A N  T R A D E S M A N 29

Sum m ertim e, 65c P a ils  6 -50 
Sweet- T ip Top, 10c, dz 96 
V elvet, C u t P lug , 10c 96 
V elvet, C u t Plug, tin s  1 53 
Velvet, C u t P lug , 8 oz. 6 72 
Velvet, C. PL, 16 oz. 15 84 
Turn Turn, 10c, doz. 96 
Turn Turn, 70c pails  8 80

P. L orillard ’s B rands. 
B eechnut Scrap, doz. 96 
Buzz, L. C., 10c, doz. 96 
Buzz, L . C., 35c, doz. 3 30 
B u n ,  L . C., 80c, doz. 7 90 
Chips, P . C., 10c, doz. 96
H onest Scrap , d o z ._ 96
Open Book Scrap , dz. 96 
S tag , C u t P ., 10c, doz. 96 
U nion L eader, 10c t in  96 
U nion L eader, 50c tin  4 80 
U nion L eader, |1  t in  9 60 
U nion L eader, 10c, dz. 96 
U nion L eader, 15c, dz. 1 44 
W ar P a th , 35c, doz. 3 35
S co tten  Dillon Co. B rands 
D an P a tc h . 10c, doz. 96 
D illon’s  M ixture , 10c 96
G. O. P ., 85c, doz. __ I  00
G. 0 .  P ., lOc, d o z ._ 96
Loredo, 10c, doz. __  96
Peachy , Do. C ut, 10c 96
P each y  Scrap , 10c, dz. 96 
P en insu la r, 10c, doz. 96 
P en in su la r, 8 oz., dz. 3 00 
Reel C u t P lug , 10c, dz 96 
U nion W orkm an Scrap,

10c, d o z . _______ ;__  96
W ay  Up, 10c, doz. _ 96
W ay  Up, 8 oz., doz. 3 25 
W ay Up, 16 oz., doz. 7 10 
W ay  Up, 16 oz. pails 7 40 
Y ankee G irl Scrap, 10c 96

P inkerton  Tobacco Co. 
B rands.

A m erican  S ta r, 10c, dz 96 
B ig 9, Clip., 10c, doz. 96 
¿3uck sac«  Scrap , rue w
P in k erto n , 30c, d o z ._2 40
P a y  C ar Scrap , 10c, dz 96 
P inch  H it  Scrap, 10c 96
R ed M an Scrap , doz. 96 
R ed^S orse  Scrap, doz. 96
J . J . Bagley & Co. B rands.
B roadleaf, 10c _____  96
B uckingham , 10c, doz. 9« 
B uckingham , 15c tin s  1 44 
Gold Snore, 16c, doz. 1 44 
H azel N ut, 10c, doz. 9 i
Kleeko, 25c, doz. __ 2 40
Old Colony, PI. C. 17c 1 63
Old Crop, 50c, d o z ._4 80
Red B and, Scrap, 10c 96
‘Jweet T ips, 15o, doz. 1 44'
W ild F ru it,  10c, doz. 96
W ild F ru it,  15c, doz. 1 44

Independent SnufT Co. 
B rands

N ew  F ac to ry , 10c, doz. 96 
New F a c to ry  P a ils , dz 7 60

Schm idt Bros. B rands 
.E ig h t B ros., 10c, doz. 96
E ig h t B ros., P a ils , dz. 8 40
R. J . Reynolds Tobacco Co. 

B rands.
George W ash ing ton ,

10c, doz. __________  96
Old R over, 10c, doz. 96 
O ur A dvertiser, 10c, 96
P rin ce  A lbert, 10c, dz. 96 
P rin ce  A lbert, 17c, dz. 1 63 
P rin ce  A lbert, 8 oz.

tin s , w ith o u t p ipes _ 6 72 
P rince  A lbert, 8 oz.

a n d  P ipes, d o z ._8 88
P rin ce  A lbert. 16 oz. 12 96 
S tud , G ran. 5c, doz. 48 
W hale, 16 oz., doz. __ 4 80

Block Bros. Tobacco Co. 
M ail Pouch, 10c, doz. 96 
F a lk  Tobacco Co., B rands. 
A m erican  M ixture, 35c 3 30 
A rcad ia  M ixture, 25c 2 40 
C ham pagne Spark lets ,

30c, doz. ___________ 2 70
C ham pagne S park lets ,

90c, doz. _________ 8 10
P erso n a l M ix tu r e ___ 6 60
P ertque , 26c, p e r dob. 2 25 
Serene M ixture , 16c dz 1 60 
Serene M ixture , 8 oz. 7 60 
Serene M ixture , 16 oz 14 70 
T arey ton  L undon M ix

tu re , 60c., d o z . ___ 4 00
V in tage B lend, 25c dz. 2 30 
V in tage B lend, 80 tin s  7 50 
V in tage  B lend, $1.65 

tin s , d o z .__________ 14 70

S uperba  Tobacco Co. 
B rands.

Sam m y Boy Scrap , dz 96 
C igar C lippings 

H av an a  Blossom , 10c 96
H av an a  Blossom , 40c 3 95 
K nickerbocker, 6 oz. 3 OC 
L leberm an , 10c, doz. 96
W. O. W ., 6 oz., doz. 3 00 
Royal M ajor, 10c, doz. 96 
R oyal M ajor, 6 oz., dz. 3 00 
R oyal M ajor, 14 oz. dz 7 20
L arue  & Bro. Co.’s  B rands. 
B daew orth  R eady R ub

bed, 17c T i n s _____ 1 62
E dgew orth  R eady  R u b 

bed, 8 oz. tin s, doz. 7 00 
E dgew orth  R eady  R ub

bed, 16 oz. tin s , dz. 14 60 
E dgew orth  Sliced P lug , 
- * 7-°gflfllWGltU BlaOBQ

He tin* B e » _____6 65

U nited S ta te s  Tobacco Co. 
B rands.

C en tra l U nion, 15c, dz. 1 44 
Shag, 15c T ins, doz. 1 44 
Shag, 15c' P apers , doz. 1 44 
Dill’s B est, 16c, doz. 1 52 
D ill’s B est G ran ., 16c 1 52 
D ill’s  .Best, 17c T ins 1 52

Snuff.
Copenhagen, 10c, roll 64
Seal B landening, 10c_ 64
Seal G oteborg, lOc, roll 64
Seal Swe. Rapee, 10c 64
Seal N orkopping, 10c 64
Seal N orkopping 1 lb. 85

CONFECTIONERY 
S tick  C andy P a lls

S tan d ard  _____________ 16
Jum bo W rapped  ____ 18
P u re  S ugar S tick, 600’s 4 20 
B ig S tick, 20 Lb. case  18 

Mixed C andy P a lls
K in d erg a rten  _______  18
L ead er __________  16
X . L. O. ____________13
F rench  C r e a m s_____ 18
Cam eo _____________ 19
G ro c e rs -_____________ 11

Fancy Chocolates
5 lb. Boxes 

B ltte rsw ee ts , A ss’ted  1 76 
Choc M arshm allow  Dp 1 60 
Milk Chocolate A A__ 1 95
Nibble Sticks _______ 2 00
P rim rose  Choc. ___ 1 25
No. 12 Choc. ________ 1 60
Chocolate N u t Rolls _ 1 90

Gum Drops P a ils
Anise _______________ 17
O range G u m s _______ 17
Challenge Gum s _____ 14
F av o rite  ____________ 20
Superio r ____________ 19

Lozenges. P a lls  
A. A. Pep. Lozenges 16 
A. A. P in k  Lozenges 16 
A. A. Choc. Lozenges 17
M otto H e a r ts  ________ 19
M alted M ilk Lozenges 21

H ard  Goods. P a lls
Lem on D rops _______ 18
O. F . H orehound Dps. 18
Anise Squares ______ 18
P e a n u t Squares ____  20
H orehound T a b l e t s _20

Pop Corn Goods. 
C racker Jack , P rize  8 76
C heckers, P rize  ____   3 76

Cough Drops
Boxes

P u tn a m ’s ____________ 1 30
Sm ith B r o s .__ ______ 1 50

P ackage Goods 
C ream ery  M arshm allow s 

4 oz. pkg, 12s, c a r t.  95 
4 oz. pkg, 48s, case  3 75

Specialties.
A rcadian  Bon B o n s ___ 19
W aln u t .Fudge ________ 23
Pineapple Fudge ______ 21
Ita lian  Bon Bons ______ 18
N ational C ream  M ints 25 
Silver K ing M. M allows 30

CRISCO.
36s, 24s and  12s.

L ess th a n  5 c a s e s __21
F ive cases _________ 20%
T en cases _________20
Tw enty-five c a s e s __ 19%

6s and  4s
L ess th a n  5 c a s e s __20%
F ive cases __   19%
T en cases  ________   19%
Tw enty-five c a s e s _19

COUPON BOOKS
50 Econom ic g r a d e _2 50
100 Econom ic g rade  _ 4 60
500 Econom ic g rad e  20 00 
1,000 Econom ic g rad e  27 50 

W here 1,000 books a re  
ordered  a t  a  tim e, specia l
ly p r in t fro n t cover is 
fu rn ished  w ith o u t charge.

CREAM OF TARTAR 
6 lb. boxes ____________ 38

DRIED FRU ITS 
copies

B vap’d Choice, b l k . _13
,  A pricots

E vapora ted , C h o ic e ___ 30
E vaporated , F a n c y ----- 34
E vapora ted  Slabs ______ 28

Citron
10 lb. b o x ______ ._______ 57

C u rran ts
P ackage, 14 oz. — <----- 24
Boxes, Bulk, per l b . _24

Peaches
Evap. F ancy , U npeeled 21 

Peel
Lem on, A m erican  _____ 26
O range, A m erican  _____ 28

R aisins
Seeded, bulk  ___________ 14
Seeded, 15 oz. pkg. __ 15 
Seedless, Thom pson — 14 
Seedless, 1 lb. pkg. __ 15

C alifornia P runes
90-100 25 lb. b o x e s _@10%
80-90 25 lb. boxes __@11
70-80 25 lb. b o x e s _@11%
60-70 25 lb. boxes ..@ 12%
50-60 25 -lb. b o x e s _@13%

A0-50 25 lb. b o x e s ._@15%
30-40 25 lb. boxes ..@ 18%

FARINACEOUS GOODS 
B eans

M ed. H and  P icked __ 07%
Cal. L im as _________ 11
Brow n, Sw edish ___ 08
R ed K id n e y _____ ___ 09

F a rin a
24 packages _______ 2 10
Bulk, pe r 100 l b s . ___ 06%

H om iny
Pearl, 100 lb. s a c k _2 50

M acaroni
D om estic, 20 lb. box 07% 
D om estic, broken bbls. 06%
A rm ours, 2 doz. ___ 1 60
Fould’s, 2 doz., 8 oz. 1 80 
Q uaker, 2 doz. _____ 1 85

Pearl Barley
C hester _____________  4 75

Peas
Scotch, lb. ____ »__ 08
Split, lb. ____________ 08%

Sago
E a s t In d ia  _________  07%

Tapioca
P earl, 00 lb. sacks __ 07% 
M inute, 8 oz.. 3 doz. 4 05 
D rom edary  I n s t a n t_3 50

FISH IN G  TACKLE 
Cotton Lines

No. 2, 15 f e e t _______ 1 15
No. 3, 15 f e e t _______ 1 60
No. 4, 15 f e e t _______ 1 80
No. 5, 15 f e e t _______ 1 95
No. 6. 15 f e e t _______ 2 10

Linen Lines
Small, p e r 100 y a rd s  6 65 
M edium, p e r 100 y a rd s  7 25 
L arge , p e r 100 y a rd s  9 00

F loats
No. 1%, p e r g ross wd. 6 00 
No. 2, p e r g ross, wood 5 50 
No. 2%, n e r gro. wood 7 50

Hooks— Kirby
Size 1-12, p e r 1,000 __ 1 05 
Size 1-0, pe r 1.000 __ I  20 
Size 2-0, p e r 1,000 __ 1 45 
Size 3-0, p e r 1.000 __ 1  65 
Size 4-0, p e r 1,000 __ 2 10 
Size 5-0, p e r 1,000 __ 2 45

S inkers
No. 1, p e r g r o s s _____ 65
No. 2, p e r g ross _____ 80
No. 3, p e r g r o s s _____ 90
No. 4, p e r g r o s s ____ 1 20
No. 5. p e r g r o s s ____ 1  60
No. 6, p e r  g r o s s __ __2 00
No. 7, p e r g r o s s ____ 2 60
No. 8, p e r g r o s s ____ 3 75
No. 9, p e r g r o s s ____ 5 20
No. 10, p e r g r o s s ___ 6 75
FLAVORING EXTRACTS 

Jenn ings 
P u re  V anilla  
T urpeneless 

P u re  Lem on
P e r Doz.

7 D ram  ______________ 1  35
1% O u n c e __ i,_______ 1  75
2 O u n c e ______________ 2 75
2% O u n c e ____________ 3 00
2% O u n c e ____________ 3 26
4 O u n c e _____________ 5 00
8 Ounce ___________ _ 8 50
7 D ram , A s s o r te d __ 1 36
1% Ounce, A ssorted_1 75

FLOUR AND FE ED  
V alley C ity  M illing Co. 

Lily 'w hite, % P ap e r
sack  ____________ _

H a rv e s t Queen, 24%
L igh t L oaf Spring

W h ea t, 24%s ____
R oller Cham pion 24%
Snow F lake , 2 4 % s _
G raham  25 lb. per cw t 
Golden G ranu la ted  Meal,

25 lbs., p e r cw t., N 
R ow ena P an cak e  Com

pound, 5 lb. s a c k _
B uckw heat Com pound,

6 lb. s a c k _________

W atson  H igg ins M illing 
Co.

N ew  P erfection , %s 7 75 
Red A rrow , s% ______ 8 00

W orden G rocer Co. 
A m erican E agle, Q uaker, 
P u re  Gold, F o res t K ing, 
W inner.

Meal
Gr. G rain  M. Co.

Bolted _______________ 2 55
Golden G ranu la ted  __ 2 70 

W heat
No. 1 R e d ___________ 1 11
No. 1 W hite  _________ 1-09

O ats
C arlo ts  ______________. . .  50
L ess th a n  C arlo ts ____ 55

Corn
C arlo ts _________________ 80
L ess th a n -C a r lo ts _____ 85

H ay
C arlo ts  ______ 3—— .— 16 00
L ess th a n  C arlo ts __ 20 00 

Feed
S tree t C ar F e e d -----  36 00
No. 1 C oni & O at F d  36 00
C racked C o m ____ -  36 00
C oarse C om  M eal _96 00

F R U IT  JARS 
M ason, p ts ., pe r g ro ss  9 70 
M ason, q ts ., p e r g ross 10 65 
M ason, % gal., g ro ss 13 75 
Ideal G lass Top, p ts . 10 50 
Ideal G lass Top, q ts . 12 00 
Ideal G lass Top, %

gallon ___________  16 00
G E L A T IN E

Cox’s  1 doz., l a r g e _1 90
Cox’s 1 doz., s m a l l_1 25
Jello-O , 3 doz. ______ 3 45
K nox’s Sparkling , doz. 2 25 
K nox’s A cidu’d, doz. 2 25
M inute, 3 doz. ______ 4 05
Plym outh, W h i t e ___ 1 65

G R A N U LA TE D  LY E . 
W anders.

Single cases ____ __6 16
2% cases _______5 04
5% c a s e s ___________ 4 95
10 cases _____________ 4 87
% cases, 24 to  c ase . 2 60 

C H L O R IN A T E D  L IM E .
Single cases, case ____ 4 60
2% cases, case  _______4 48
5% cases, case  _______4 40
10 cases, case ______ 4 32
% case, 25 cans  to

case, c a s e __________ 2 35
H A N D  C LE A N E R .

NUTS.
W hole

Alm onds, T erregona_
B razil, L a r g e _,___
F an cy  m ixed _______
F ilb erts , Sicily _____
P ean u ts , V irginia, raw  
P ean u ts , V ir. roasted  
P ean u ts , Jum bo  raw  
P ean u ts , Jum bo, rs td
Pecans, 3 s t a r _______
Pecans, Jum bo _____
W alnu ts, C a l i fo rn ia_

Salted  P ean u ts
F ancy , No. 1 _____ i_
Jum bo ______________

Shelled
A lm o n d s_____________
P ean u ts , Spanish,

125 -lb: b a g s _______
F ilb erts  _____________
Pecans ______________
W a l n u t s ________ _—

20
14
18%
15 10 12
13%
15%
22
80
29

13
22

6012%50
95
75

OLIVES.
Bulk, 2 gal. k e g ___
Bulk, 3 gal. k e g ___
Bulk, 5 gal. k e g ___
Q ua-t, ja rs , d o z e n _
4% oz. J a r ,  plain, dz. 
5% oz. J a r ,  pi., doz. 
10 oz. J a r ,  plain, doz. 
16% oz. J a r ,  PL. doz. 
3% oz. J a r .,  s tu ffed .
8 oz. J a r .  S tu ., doz.
9 oz. J a r ,  Stuffed, doz. 
12 oz. J a r ,  Stuffed, dz

PE A N U T BUTTER.

3 40 
5 00 
7 75 
5 25
1 36 
1 60
2 35
3 50
1 45
2 40
3 60
4 50

10c size, 4 doz. _____ 3 60
15c size, 3 d o z .______ 3 75
25c size, 2 doz. _____ 4 00

1 case free w ith  10 cases; 
% case free w ith  5% cases. 

H ID ES AND PE LT S 
Hides

G reen, No. 1 ________13
G reen, No. 2 ________12
Cured, No. 1 ________14
C ured, No. 2 ________13
Calfskin, g reen . No. 1 17
C alfskin, green , No. 2 15%
C alfsk in , cured, No. 1 18
Calfskin, cured, No. 2 16%
H orse, No. 1 ________4 00
H orse, No. 2 ________3 00

P elts
Old Wool _______  75@1 50
Lam bs __________  50® 1 25
Shearlings _____  50@1 00

Tallow
P rim e _______________  @6
No. 1 ________________ @5
No. 2 _______________  @4

Wool
U nw ashed, medium__@35
U nw ashed, re je c ts  ._  @30
U nw ashed, fine ____  @35

HORSE RADISH
P e r doz.. 7 oz. _____ _ 1 25
JELL Y  AND PR ESER V ES
P ure, 30 lb. p a i l s ___ 3 15
P ure  7 oz. A sst., doz. 1 20 
Buckeye. 22 oz., doz. 2 00 
O. B., 15 oz., p e r doz. 1 40 

JE L L Y  GLASSES
8 oz., pe r doz. ________ 35

MATCHES.
Blue Ribbon, 144 box. 7 56 
S earch ligh t, 144 box. 8 00 
Safe H om e, 144 boxes 8 00 
Red Stick , 720 lc  bxs 6 60 
Red D iam ond, 144 bx 5 75 

Cleveland M atch Co. 
B rands

tia

Bel Car-M o Brand 
g oz. 2 doz. in case 2 50
84 1 lb. p a i l s _______ 4 50
12 2 lb. p a i l s _______ 4 25
5 lb. pails 6 in  c ra te  4 85
25 lb. pails __________ 13%
50 lb. t i n s ____________ 12%
PETROLEUM  PRODUCTS 

Iron B arre ls
Perfec tion  K e r o s i n e _12.6
Red Crown Gasoline,

T an k  W agon _____  19.3
Gas M achine Gasoline 37:2 
V. M. & P . N ap th a  23.2
Capitol Cylinder ____ 42.2
A tlan tic  R ed E n g in e  23.2 
W in te r B l a c k _______ 13.7

(Polarine
Iron B arrels.

M edium L ig h t ------- 67.2
M edium h e a v y ___ _59.2
H eavy  _____ ______ __ 62.2
E x tra  h e a v y __________ 67.2
T ransm ission  Oil ____ 57.2
FinoL 4 oz. cans, doz. 1.40 
Finol, 8 oz. cans, doz. 1.90
Parow ax , 100, 1 lb. _ 7.2
P arow ax , 40, 1 l b . _7.4
Parow ax , 20,- 1 l b . _7.6

Old P a l, 144 Boxes __ 8 00
Buddie, 144 B o x e s _5 75

Safety  M atches. 
Q uaker, 5 gro . case 4 75 
Red Top, 5 gro. case 5 25 

MINCE MEAT.
None Such, 3 d o z ._4 85
Q uaker, 3 doz. c a s e _3 75
L ibby K egs, W et, lb. 24 

MOLASSES.
New Orleans

F an cy  Open K ettle  —  55
C h o ic e _________   42
F a ir  ____________________ 28

H alf ba rre ls  5c e x tra  
M olasses in Cans.

R ed H en, 24, 2 lb. — 2 70 
R ed H en, 24, 2% lb. 3 40 
Red H en, 12, 5 lb. — 3 15 
Red H en, 6, 10 lb. — 2 90 
G inger Cake, 24, 2 lb. 3 10 
G inger Cake, 24, 2% lb. 4 00 
G inger Cake, 12, 5 lb. 3 75. 
G inger Cake, 6, 10 lb. 3 50
O. & L. 24-2 lb. ___ 4 50
O. & L. 24-2% lb. __ 5 30
O. & L. 12-5 lb. ___ 5 00
O. & L. 6-10 l b . _____ 4 75
Dove, 36, 2 lb. W h. L . 5 60 
Dove, 24, 2% lb W h. L  5 20 
Dove, 36, 2 lb. B lack  4 30 
Dove, 24, 2% lb. B lack  3 90 
Dove, 6, 10 lb. B lue L  4 45 
P a lm e tto . 24, 2% lb. 4 15

Veal.
Top ___________ 13
Good ________________ 12
M e d iu m ______ _ 10

Lam b.
Good ____  ___ ___ 25.. 22
Poor __________  __ _ 18

M utton.
Good _______________ 13
M edium _____________ 12
P oor __ _____i__ 09
H eavy  hogs _ _____ _ 10
M edium h o g s ___ _ 11%
L ig h t hogs _____ 11%
Loins __________ 20
B u tts  _____ _ IS
Shoulders ______ 14%
H am s _________ 16
S p a r e r ib s________ 14
N eck b o n e s_ ___ 06

PROVISIONS 
.B arre led  Pork

C lear B a c k _ 23 00@24 00
Short C u t C lear 22 00@23 00 
C lear F am ily ... 27 00@28 00 

D ry Salt M eats 
S P  Bellies . .  19 00@21 00 

Lard
80 lb. t u b s ___ advance %
P u re  in  tie rces 14@14%
Com pound L a rd  11@11%
69 lb. t u b s ___ advance
50 lb. tubs 
20 lb. pails . . .

.advance

.advance
10 lb. p a i l s ___ advance

5 lb. p a i l s ___ advance
3 lb. p a i l s ___ advance 1

Sausages
B o lo g n a ______________ 19
L i v e r _________  12
F r a n k f o r t _______  16
P o r k ____________  18@20
V eal _________________ 11
Tongue ______     l l
H eadcheese _______   14

Sm oked M eats

Sem dac, 12 p t. cans 2 85 
Sem dac, 12 q t. cans 4 35

PICK L ES 
M edium Sour

B arrel, 1,200 c o u n t_13 00
H alf bbls., 600 count 7 50
10 gallon kegs ___ 5 50

Sw eet Sm all
30 gallon, 2400 ___  33 00
15 gallon, 2000 _____ 17 60
10 gallon, 800 --------  12 75

Dill Pickles.
800 Size, 15 g a l . ----- 10 00

PIPE S
Cob, 3 doz. in bx 1 00@1 20 

PLAYING CARDS 
Broadw ay, per doz. — 2 40
Blue R ibbon ________ 4 00
C rick e tt ______________ 3 25
Bicycle _______ _— .—  4 25

POTASH
B ab b itt’s 2 doz. —~  2 75 

FR ESH  M EATS.
Beef.

Top S teers  & H eife rs  16 
Good S tee rs  & H eife rs  14 
Med. S teers  & H eifers  12 
Com. S tee rs  & H eife rs  09 

Cows.
Top __________ ____ —----10
G o o d __________________ 09
M e d iu m ____________ —  08
Common —__ — 98

@23
@23

@13

@35
@15
@36

¡>24 00
m  00

H am s, 14-16, lb. 21 
H am s, 16-18, lb. 21 
H am , dried  beet

se ts  __________ 38 t
C aliforn ia  H am s 12
Picnic Boiled

H am s ________  30
Boiled H a m s _32
M inced H a m s _14
Bacon _________ 22

Beef
Boneless ___  23 OOfi
Rum p, n e w   23 00%

Mince M eat
Condensed No. 1 car. 2 00 
Condensed B akers  b rick  31
M oist in  g lass ______ 8 00

P ig ’s Fee t
% bbls. _____________ 2 16
% bbls., 35 l b s . _____ 4 00
% bbls. _____________ 7 00
1 bbl. _______________ 14 15

T ripe
K its , 15 l b s . _______  90
% bbls., 40 l b s . _____ 1 60
% bbls., 80 l b s . _____ 3 00

Casings
Hogs, p e r lb. _______  @42
Beef, round s e t ___ 14 @26
Beef, m iddles, s e t_25@30
Sheep, a  skein  1 75@2 00 

Uncolored O leom argarine
Solid D airy  _____ 20@23
C ountry  R o l l s _____ 22 @24
Gem N u t __ ;_________ 22

RICE
F an cy  H e a d ________ 08
Blue Rose  ______ 5%@6
B roken _____________  03%

ROLLED OATS 
Steel Cut, 100 lb. sks. 3 25 
S ilver F lake, 10 F am . 1 90
Q uaker, 18 R e g u la r_1 80
Q uaker, 12s F a m i ly _2 70
M others 10s, Ill’num  3 25 
S ilver F lake , 18 Reg. 1 45
Sacks, 90 lb. J u te  _ 3 15
Sacks, 90 lb. C o tto n ..  3 25 

SALAD DRESSING 
D urkee’s large, 1 doz. 6 75 
D urkee’s m ed., 2 doz. 7 35 
D urkee’s  P icnic , 2 dz. 3 00 
Snider’s large, 1 doz. 3 50 
Snider’s sm all. 2 doz. 2 35 

SALERATUS
A rm  and  H a m m e r_3 75

SAL SODA
G ranulated , b b l s . __ _ 2 00
G ranu lated , 100 lbs cs 2 25 
G ranu lated , 36 2% lb.

packages --------------  2 50
COD FISH .

M id d le s _______________  15
T ablets , 1 lb. P u re  22
T ablets , % lb. P u re ,

doz. _______________ 1 40
W ood boxes, P u re  _ _ _  24
W hole Cod ____________ 12

Holland H erring
S tandards , kegs _____  95
Y. M. K egs __  1 10
S tandards, bbls. ____ 15 50
Y. M. bbls. _________ 16 50

H erring
K  K  K  K , N orw ay 20 00
8 lb. pails ___   1 40
C ut L unch __________ 1 09
Boned, 10 lb. b o x e s_16%

Lake H erring  
% bbl., 1-00 lbs. ____ 6 00

M ackerel
T ubs, 50 lb. fancy fa t  9 25
T ubs, 60 count ______ 5 75

W hite  Fish
Med. Fancy , 100 lb. 13 00
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S A LT

Colonial 24, 2 l b . ___  90
Med. No. 1, B b l s .___ 2 70
M ed. No. 1, 100 lb. bg  90 
F a rm e r  Spec., 70 lb. 90 
P a ck ers  M eat, 56 lb. 66 
P ack ers  fo r ice cream

100 lb., each  _____  95
Blocks. 60 l b . ______ 47
B u tte r  S alt, 280 lb. bbl. 4 50 
B ak er S alt, 280 lb. bbl. 4 25
100, 3 lb. T a b l e ____ 6 07
60, 6 lb. T a b l e _____ 5 67
30. 10 lb. T a b l e _____ 6 30
28 lb. bags, b u t te r  _ 48

Mortons

S a l t
cifjppy^s)

P e r  case , 24 2 l b s ._2 40
F ive case lo ts _____ 2 30

SHOE B LA C K E N IN G .

1 in  1, P a s te , doz. _  1 36 
E. Z. C om bination, dz. 1 35
D ri-F oo t, doz. _____ 2 00
Bixbya, D o z . _______ 1 35
Shlnola, d o z . _______  86

S TO V E  PO LISH .
B lackine, p e r d o z ._1 35
B lack  Silk L iquid, dz. 1 40 
B lack Silk P a s te , doz. 1 26 
E nam aline  P a s te , doz. 1 36 
E nam aline  L iquid, dz. 1 35 
E  Z Liquid, p e r  doz. 1 40
R adium , p e r d o z .___ 1 85
R ising  Sun, p e r doz. 1 35 
664 S tove E nam el, dz. 2 85 
V ulcanol, No. 6, doz. 95 
V ulcanol, No. 10, doz. 1 35 
Stovoil, p e r d o z . ___ 3 00

SOAP.

Am. F am ily , 100 box 6 75
E xport, 120 box ____ 4 80
F lak e  W hite , 100 box 5 00 
Fels N ap th a , 100 box 6 60 
G rdm a W hite  N a. 100s 4 90 
R ub No M ore W hite

N ap th a , 100 box _5
S w ift C lassic, 100 box 4 
20 M ule B orax , 100 bx  7
W ool, 100 b o x _____ 6
F a iry , 100 b o x _____ 6
Jap  Rose, 100 b o x ___ 7

00 
90 
66 
60 
50

__ 85
P alm  Olive, 144 box 11 00
L ava, 100 b o x _____ 4 75
Pum m o, 100 b o x ___ 4 85
S w eetheart, 100 box _ 5 70 
G randpa T a r, 50 sm . 2 00 
G randpa  T a r, 50 L ge 3 35 
F a irb a n k  T a r, 100 bx  4 00
T rilby, 100, 12c ____ 8 60
W illiam s B arb er B ar, 9s 50 
W illiam s M ug, p e r doz. 48

P ro c to r 6k Gamble.
6 box lots, assorted 

Ivory , 100, 6 oz. „ 6  50 
Ivory  Soap F lks., 100s 8 00 
Ivory  Soap F lks., 50s 4 10
Lenox, 120 c a k e s ___ 4 50
P . & G. W hite  Naptha 5 00 
S ta r. 100 No. 11 cakes 5 25 
S ta r  N ap . Pow. 60-16s 3 65 
S ta r  N ap . P w „  100-10s 3 85 
S ta r  N ap . Pw ., 24-60s 4 85

J inx , 3 d o z .__________ 4 50
L a  F ran ce  L aun , 4 dz. 3 70
L u s te r  Box, 6 4 _____ t  76
M iracle Cm, 4 os. 3 ds. 4 00 
M iracle C., 16 oz., 1 ds. 4 00 
Old D utch  C lean, 4 d s 4 00
Q ueen A nn, 60 oz. _2 40
Rlnso, 100 os. _______  6 46
R ub N o More, 100, 10

o s . -------s----------------3 85
R ub N o M ore, 18 l x -  4 25 
Spotless C leanser, 48,

20 o z . ____________ 8 86
S ani F lu sh , 1 doz. _  2 25
Sapolio, 3 d o z . _____3 15
Soapine, 100, 12 oz. _ 6 40 
Snowboy, 100, 10 oz. 4 00
Snowboy, 24 L arg e  _4 70
Speedee, 3 doz. _____ 7 26
Sunbrite , 72 d o z . ___ 4 00
W yandotte , 4 8 _____4 75

SPIC ES.
W hole Spices.

A llspice. J a m a i c a _@13
Cloves, Z a n z ib a r _____ @45
C assia, C a n t o n ______ @16
C assia, 5c pkg., doz. @40
G inger, A frican  ___ @15
G inger, C o c h i n _______@20
M ace, P e n a n g ____ @70
M ixed, No. 1 _______ @22
M ixed. 5c pkgs., doz. @45
N utm egs, 70-80 _____ @35
N utm egs, 105-110 __ @30
Pepper, B lack  __   @1K

P ure  Ground In Bulk
Allspice, J am a ic a  _ @16
Cloves, Z a n z ib a r __@50
C assia, C a n t o n ____@22
G inger, A f r i c a n ____ @22
M u s t a r d _____________ @28
M ace. P e n a n g _______ @75
N u tm e g s _____________ @32
Pepper, B l a c k _____ @18
Pepper, W h i t e _____ @82
Pepper, C a y e n n e __ @32
P ap rik a , Spanish  —  @32

Seasoning
Chili Pow der, 1 5 c ------1 35
C elery S alt, 3 o z . ------------- 95
Sage, 2 oz. -------------   90
Onion S a l t ________ — 1 85
G a r l i c _______________ 1 36
Ponelty , 3% o z . ----- 3 25
K itchen  B o u q u e t ----- 3 26
L aure l L e a v e s --------  20
M arjo ram , 1 o z . --------  90
Savory, 1 oz. :--- ------  90
Thym e, 1 oz. _______  90
T um eric, 2% o z . ___  90

STARCH
Corn

K ingsford , 40 l b s . ----- 11%
Pow dered, bags  ----- 03
Argo, 48 1 lb. pkgs. _  8 76
C ream , 4 8 -1 ______ _— 4 80
Q uaker, 40 1 ------------- •

Gloss
Argo, 48 1 lb. p k g s—  8 75
Argo, 12 3 lb. p k g s-----2 74
Argo, 8 5 lb. p k g s . ----3 10
S ilver Gloss, 48 I s  — 11%
E lastic , 64 p k g s . ----- 5 36
T iger, 4 8 - 1 _________ 2 85
T iger, 60 lbs. ----------- 05%

CLEANSERS.

ITGHEN
LENZER

80 can  cases, $4.80 p e r case

W A S H IN G  POW DERS. 
Bon Am i P d , 3 dz. bx  3 75 
Bon A m i Cake, 3 dz. 3 25
Clim aline, 4 d o z . ___ 4 20
G randm a, 100, 5 c ___ 3 90
G randm a, 24 L arge  _ 3 80
Gold D ust, 1 0 0 s______ 4 00
Gold D ust, 12 L arge  3 20
Golden Rod. 24 4 25

SYRUPS
Corn

Blue K aro , No. 1%,
2 doz. ______________ 1 94

Blue K aro , No. 5. 1 dz 2 70
Blue K aro , No. 10,

% d o z . ___________ 2 50
Red K aro, No. 1%, 2

d o z . _______________ 2 24
R ed K aro , No. 5, 1 dz 3 10
Red K aro, No. 10, %

doz. ________   2 90
Maple Flavor.

K aro. 1% lb., 2 doz. _ 3 95 
K aro, 5 lb., 1 doz. — 6 15

Maple and  Cane
K anuck , p e r g a l . -----1 50
S ugar B ird , 2% lb.,

2 d o z . ___________ 9 00
S ugar B ird , 8 os., 4

doz.   12 00

Maple.
Johnson  P u r ity , Gal. 2 60 
Johnson  P u r ity , 4 

doz., 18 oz. ______ 18 60

S u g a r 8yrup .
Domino, 6 5 lb. cans  2 50 

Old M anse.
6, 10 lb. c a n s ___ l_ 10 40
12, 5 lb. c a n s _____ 11 40
24, 2% lb. c a n s __ a . 12 40
24, 1% lb. c a n s ___  7 00
5 gal. ja c k e t cans, ea. 8 15
36. 8 oz, b o ttle s  ___ 5 75
24, p in t b o t t l e s ____ _ 7 25
24, 18 oz. b o t t l e s ___ 7 50
12, q u a r t  bo ttles  ____ 6 50

S liver K ettle .
6, 10 lb. cans  ______ 8 40
12, 5 lb. c a n s _____  9 15
24, 2% lb. c a n s ___ 10 15
48, 1% lb. c a n s ___ 12 00
5 gal. ja c k e t cans, ea. 6 90
36, 8 oz. b o t t l e s __ _ 5 00
24, p in t b o t t l e s ____ _ 6 25
24, 18 o z . __ __________6 50
12, q u a r t  bo ttle  ____ 5 50

K o-K a-M a.
6, 10 lb. c a n s ______ 6 40
12, 5 lb. c a n s _______   6 90
24, 2% lb .' cans  ____  6 66
5 gal. ja c k e t cans, ea. 4 25
24, p in t  b o t t l e s ___ 4 60
24, »  os. b o ttla f  4 76

TA B L E  8A U CE 8.
L ea 6k P e rr in , la rge_6 60
L ea  6k P e rr in , sm all__ 3 36
P ep p er ______________  1 60
Royal M i n t ____ ____ 2 40
Tobasco  __ _____ ____ 2 76
Sho You, 9 os., doz. 2 70
A -l, l a r g e __________ 6 76
A -l, s m a l l _________ 3 60
C a p e r s ______________ 1 90

TEA .
Jap an .

M e d i u m ___________ 34@38
Choice ___ ^_______ 45 @56
F a n c y ______________ 58@60
No. 1 N i b b s __________ 62
1 lb. pkg. S iftings _ 18

G unpowder
Choice ____     28
F a n c y _____________ 38@40

Ceylon
Pekoe, m edium  __ __  33
M elrose, f a n c y _____ 66

English B reak fas t
Congou, M e d iu m _____ 28
Congou, Choice  35 @36
Congou, F a n c y ___ 42@43

Oolong
M edium _____________  36
Choice ________ __ __ _ 46
F a n c y ________ _ 50

TW IN E
C otton, 3 ply c o n e ___ 45
C otton, 3 ply b a l l s ___ 45
Wool, 6 ply __________ 20

VINEGAR
Cider, 40 G r a i n __ ____26
W hite  W ine, 40 g ra in  17 
W hite  W ine, 80 g ra in  22 
O akland V inegar & P ickle 

Co.’s B rands.
O akland Apple C ider _ 35
Blue Ribbon Corn ____ 22
O akland W hite  P ick ling  20 

P ackages  no charge. 
W ICKING

No. 0, per g r o s s ___  60
No. 1, p e r g r o s s ___  86
No. 2, p e r g r o s s ___ 1 10
No. 3, p e r g r o s s ___ 1 86
P eerless  Rolls, p e r doz. 45 
R ochester, No. 2, doz. 60 
R ochester, No. 3, doz. 2 00
Rayo, pe r doz. _____  90

W OODENW ARE
B askets

B ushels, n a rro w  band,
w ire  hand les ______ 1.90

B ushels, n a rro w  band,
wood hand les _____ 2 00

B ushels, wide band  _  2 10 
M arked, drop  hand le  75 
M arket, single hand le  ' 90
M arket, e x tra  _______ 1 25
Splint, la rge  ________ 8 50
Splin t, m edium  __   7 50
Splint, sm all ________ 7 00

C hurns.
B arre l, 5 gal., each— 2 40
B arre l, 10 gal., each_2 55
3 to  6 gal., p e r gal. — 16

Egg Cases.
No. 1, S ta r  C arrie r 5 00
No. 2, S ta r  C a r r ie r_10 00
No. 1, S ta r  E gg  T ray s  4 60 
No. 2, S ta r  E gg  T ray  9 00 

Mop S ticks
T ro jan  s p r i n g _______ 2 00
Eclipse p a te n t sp ring  2 00 
No. 2, n a t. b ru sh  hold 2 00
Ideal, No. 7 ________ 1 40
12 oz. Cot. Mop H eads 1 80 
16 oz. Cot. Mop H eads 2 40 

P alls
10 q t. G a lv a n iz e d ---- 2 35
12 q t. G a lv a n iz e d ___2 60
14 q t. G a lv a n iz e d ___2 90
12 q t. F la rin g  Gal. Ir . 6 75
10 q t. T in  D a i r y ___ 4 26
12 q t. T in  D a i r y ___ 4 75

T rap s
M ouse, wood, 4 h o l e s __60
Mouse, wood, 6 h o l e s __70
M ouse, tin , 5 h o l e s ---- 65
R at, w o o d __;________ 1 00
R at, sp ring  _________ 1 00
M ouse, s p r i n g _______  30

T ubs
L arge  G alvanized —  8 50 
M edium G alvanized 7 50 
Sm all G alvanized .—  6 60 

W ashboards
B an n er G lo b e _____ _ 6 76
B rass, S i n g l e _______ 6 75
G lass, Single _______ 6 75
Double P e e r l e s s ____ 8 25
Single P e e r l e s s _____ 7 50
N o rth e rn  Queen ___ 5 75
U niversal ______ _ 7 60

W indow C leaners
12 in. ______________ 1 66
14 in . _______ - _______1 86
16 i n . _______________ 2 3»

Wood Bowls
13 in. B u t t e r ----------- 6 00
16 in . B u t t e r _______ 9 00
17 in. B u t t e r _______ 18.00
19 in . B u tte r  _______ 25.00

W RA PPIN G  PA PE R  
F ibre, M anila, w h ite  06%
No. 1 F i b r e ________ 07%
B utchers  M anila ___ 96
K r a f t _______________ 99

YEAST CAKE
M agic, 3 d o z ._______ 2 79
Sunlight, 3 d o z ._____ 2 70
Sunligh t, 1% d o z .__ 1 86
T east Foam , 3 doz. _ 8 79
T o as t Foam , 1% doz. 1 26

YEAST—CO M PRESSED 
F lelschm an , p e r doz. _  28

Something To Show Besides the 
Ghost of Intellectuality.

W ritte n  fo r th e  T radesm an .
It was a very interesting and to me 

inspiring conversation that I heard a 
few days ago between a father and 
his son. newiy graduated from college, 
who was about to go into business.

“My boy,” the father was saying, 
looking up from a book that he was 
reading, “I have just been reading 
that copy of Mathew Arnold’s essays 
that you brought back from college. 
Speaking of a mean’s business and 
material progress, he says that it 
might ‘lead in the end to an appari
tion of intellectual life; and that man, 
after he has made himself perfectly 
comfortable, and has now to determine 
what to do with himself next, may 
begin to remember that he has a 
mind, and that the mind may be a 
source of great pleasure.’

“That statement,” the father con
tinued, “holds for me, with reference 
to myself as well as to you a wise 
criticism of the absorbing influence of 
business. Do you notice that he says 
it may lead to an ‘apparition’ of in
tellectual life? An apparition is an 
appearance, a spectre of something. 
That is what a business man may 
have to show after spending his life 
in acquiring wealth and material com
forts.

“I wish you could avoid that bet
ter than I have. I hope that now as 
you are beginning business life, with 
the atmosphere of culure and intel
lectual intercourse still in your lungs, 
you will not become so absorbed in 
your business that you cannot keep up 
your study and reading. Your educa
tion isn’t ended; in every real sense 
it has only just begun. At the end 
you don’t want to have only an ‘ap
parition’ to show for it.

“If your college life means anything 
to you besides the possession of a de
gree for which the world will care 
very little, besides the passing pleas
ures of a brief season, you should be 
able to use its fruits directly in your 
business; but even more in your own 
life. It should be a nucleus, to which 
you will be adding all through the 
years.

“It should be more than that. If 
you look at all sides of your business, 
you will find what you might call the 
intellectual side; but it all hangs to
gether. From any beginning you will 
find, if you are observing, that you 
can apply all that you have learned, 
and that it will keep you growing.

“You are beginning at the bottom 
of a great business concern. It hap
pens to be the leather business. What 
I say would apply to any other as 
well, . Can’t you see as you work 
there what a lot of outside reading

and study there is to do; not really 
outside at all, but closely related? 
Every branch of learning, science, 
economics, languages, even poetry— 
all having ramifications out of the 
leather business? Chemistry, physics, 
geography, zoology, political econ
omics—I could show you, but you can 
show yourself, how in every field of 
knowledge there is a tentacle reaching 
out from the tannery.

“Notice how sarcastic Matthew Ar
nold is: ‘He may begin to remember 
that he has a mind!’ And his business 
man may possibly find time to realize 
that this mind ‘may be the source of 
great pleasure!’

“The one possession that nothing 
can take from you—except your own 
neglect of it, which petrifies and 
atrophies it—is your own mind and 
its intellectual life and enjoyment. 
Packed full of memories of your de
lightful life at college, charged with 
the literature and discussion that 
made your college life inspiring; full 
of the reading that you did and the
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1 R. & F. Brooms !
THE

DANDY
LINE

A lso
B. O . E. LINE

Prices
Special ________ $ 7.25 i
No. 24 Good Value 7.75 j
No. 25 V e lv e t_9.00 I
No. 27 Q u a lity ..  10.25 j 
No. 22 jndy  10.25 j
B . 2  B  O  . 9 .5 0  !

Freight allowed o r 
shipm ents of five 
dozen or more.

A ll Brooms 
Guaranteed

Rich & France
I 607-9 W. 12th Place

I CHICAGO, ILLINOIS |
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ideas that you acquired when your 
memory was young and willingly re
tentive—what a storehouse of pleasure 
it is to draw upon througout the 
years

“Be as devoted as you like to the 
details of your daily tasks; saturate 
yourself as deeply as you please with 
the technique of processes and busi
ness transactions; but never forget 
that from every aspect of it there ra
diates the interests of the world and 
the forces that make for the happiness 
and the growth of mankind.

“The man who keeps his intellectual 
life alert and eager, adding daily to all 
the store that he got when he was free 
to learn and to browse, is not only 
more useful in his business and more 
effective as a citizen. Within himself 
he enlarges a source of pleasure and a 
means of enjoying and understanding 
all that goes on about him in his com
munity and in the world. And after 
his work is done and he has time to
sit down and take stock of what life 
has done for him, he has something 
to show for it after all beside what 
Matthew Arnold describes as an ‘ap
parition of intellectual life.’ ”

Prudence Bradish.
(Copyrighted, 1922.)

Proceedings of St. Joseph Bankruptcy 
Court.

St. Joseph, Nov. 13—In the  m a tte r  of 
Lew is P . W alker, ban k ru p t, of H artfo rd , 

• the  tru s te e  filed his final rep o rt and  a c 
count, showing to ta l receip ts  of $6,020.65 
and  d isbu rsem en t of $3.340.88 and  ba l
ance on band  o f $2,402.96,. w ith  req u est 
t l a t  the  final m eeting  of c red ito rs  be 
called. The m a tte r  w as considered and  
an  o rder w as en tered  by th e  referee  call
ing the  final m eeting  of c red ito rs  a t  his 
office on Nov. 25, for the  purpose of 
pass ing  upon the  tru s te e s  final rep o rt 
and  account, the  paym en t of a d m in is tra 
tion  expenses and  th e  declaration  and  
paym ent, of a  final dividend. C reditors 
w ere d irected  to show cause w hy a  c e r
tificate  should not be m ade recom m end
ing  the  b an k ru p t’s d ischarge.

Nov. 14—In the  m a tte r  of the  E arl 
E lec tric  Co., a  corporation , ban k ru p t, 
of B enton H arbo r, th e  inventory and  r e 
p o rt of ap p ra ise rs  w ere filed showing 
p roperty  of the  app ra ised  value of $2,- 
205.97. T he p roperty  will be sold a t  
the  first m eeting  of creditors.

The tru s te e  filed h is first rep o rt in 
ttie m a tte r  of W illiam  Renger, G erhardus 
B. Renger, Jo h n  R enger and  H enry  R en
ger, individually, an d  the  copartnersh ip  
know n as  R enger & Sons, of K alam azoo, 
show ing p roperty  of the  e stim ated  value 
of $200; a lso pe tition  to sell sam e a t  
p riva te  sale. The inven tory  and  rep o rt 
of ap p ra ise rs  w ere filed, show ing asse ts  
of the  sum  of $185, w hereupon an  o rder 
w as m ade by th e  referee  au tho riz ing  
the  tru s te e  to  sell the  sam e a t  p riva te  
sale.

Nov. 15. Ned D ansby, engaged in the  
re ta il candy  and  ice cream  business a t  
W ayland, filed a  v o lu n ta ry  pe tition  and  
was ad jud icated  a  b an k ru p t and  th e  m a t
te r  w as re fe rred  to R eferee Banyon. 
C reditors a re  scheduled as follows: 

Secured C laim ants.
K alam azoo - Loan Co., K alam azoo $200.00 

U nsecured  C la im an ts ..
W. D augh terty , G rand R a p i d s ___ $ 20.45
Jo h n  Kelley, G rand R apids _____ 1,018.49
N ational G rocer Co., G rand R apids 36.59 
W orden G rocer Co., G rand R apids 37.98 
V an Den B erge C igar Co., G rand

R a p i d s ___________________i _____  99.18
Mills P a p e r Co., G rand R a p i d s _44.00
E. B. G allagher Co., G rand R ap ids, 25.00 
A. E. B rooks & Co., G rand R apids 150.63 
K ling P ro d u cts  Co., G rand R apids 28.73 
P a te rso n ' B everage Co., G rand R ap. 155.00 
B erghoff P ro d u ct Co., G rand RaD. 15.00 
P res t-O -L ite  B a tte ry  Co., G rand R. 54.00 
C am eron C andy Co., G rand R apids 16.35 
H a rg e r C andy Co., G rand R apids 80.64 
C onsolidated T ire  Co., G rand R ap. 19.50 
M. J . D ark  & Co., G rand R apids 26.11
H a rry  Downey, G rand R a p i d s ___  7.50
George B askers, G rand R a p i d s _15.30
N ational B iscu it Co., G rand R apids 13.00 
H ekm an B iscu it Co., G rand R apids 30.00 
K en t S to rage Co., G rand Rapids_ 48.01 
K uppenheim er C igar Co., G rand R. 60.78 
A rctic  Ice C ream  Co.. G rand R ap. 24.40 
P u tn am  C andy Co., G rand R apids 14.45
H a rry  G. Spence, G rand R a p i d s_ 9.25
M. L. S te rken  C igar Co., G rand R. 40.24
X C igar Co., G rand R a p i d s __ ____102.75
M. E . M aher Co., K a la m a z o o__ 40.00
C rysta l C andy Co., K a la m a z o o _185.00
Lee & Cady, K alam azoo _______  50.00
H anse lm an  C andy Co., K alam azoo 133.00 
M odern B everage Co., K alam azoo 31.25 
P ip e r Ice Cream  Co., K alam azoo 69.75
A rm our & Co., K a la m a z o o ._____  16.40
B enj. C leenew erck, K a la m a z o o _82.25
S ta r  P a p e r  Co., K alam azoo ___  4.91
H. Van Eenemann & Sons, Zeeland 43.80

L. B aum an & Sons, C h ic a g o ___ 36.63
Theo G ottm ann & Sons, C h ic a g o_69.30
W estern  P ipe Co., Chicago _____  -28.75
E. J .  B rock & Co., C h ic a g o ____ 121.96
G eneral C igar Co., C h ic a g o _____  9.00
R u n k et Co., K enton, Ohio ______ 54.60
B adger C andy Co., M ilw a u k e e_80.00
B aynk  B ros., D e tro it ____________ 128.60
Devoine Choc. Co., B a l t im o r e ___  31.21
Foote & Jenk3  Co., J a c k s o n ___  12.90
E m ery  C igar Co., B attle  C r e e k _23.20
M ikado C andy Co., W est New

York, N. J . ___________________ * 15.60
John  C. Yeakey, W ayland  ______ 184.00
Besl B ros., W ayland  ____________  10.00
C harles Sias, W a y la n d ___________  10.00
Cozens M arket, W ayland  _______  11.00
B. E . Sw eetland, W a y la n d ________ 172.00
Globe P r in tin g  Co., W a y l a n d ___  10.00
Mich. S ta te  Telephone Co., W ayland  19.00
W ayland  E lec tric  Co., W a y la n d _ 6.84
Irm abelle T ucker, W a y l a n d _____ 150.00
H u n ab erg er & Bow m an, W ayland  20.00
L. D. Chappie, W a y la n d ________  12.50
W ing & M etcalf, W a y la n d _______  10.00
H ow ard  E . W ard , W ayland  ~____  30.00
F red  N ew ton, W ayland  _________  8.00
Billie H ooker, W ayland _________  9.87
H anlon D rug  Co., W ayland _____  37.50
W ilson M osher, W a y la n d ________   2.50
H am ilton  & H arris , South  B e n d _54.18
Clare E . H offm an, A llegan ______ 159160
Thos. J .  C avanaugh, P aw  P a w _ 300.00
M rs. E . P . Bow ers, P aw  P a w ___  200.00
H erb  B ro thers , M oline _________  25.00
Moline S ta te  B ank, M o lin e _______  95.00

$5,006.54
A ssets.

A ccounts receivab le  _____________ $357.65
Stock in  trad e  ___________________  33.85
H ousehold goods and  autom obile_ 225.00
F ix tu re s , stock , etc. _____________  250.00

$865.50
Nov. 16. In  the  m a tte r  of E dw ard  N. 

H enningston , b an k ru p t, of H opkins, also 
in the  m a tte r  of George H . T itu s, b ank 
ru p t, of Otsego, o rders  w ere m ade by  the. 
re fe ree  calling the  firs t m eeting  of c red 
ito rs  a t  th e  C ourt H ouse in A llegan on 
Nov. 29, for the  purpose o f proving 
claim s, the  election of tru s tee , th e  ex 
am ination  of the  b an k ru p ts  and  the  
tran sac tio n  of such  o th e r business as  
m ay  propertly  come before th e  m eetings.

In the  m a tte r  of the  Pa lace  L am p Co.,- 
a  corporation , b ank rup t, of B enton H a r 
bor, a  special m eeting  w as held for the  
purpose of passing  upon th e  fo rm er 
claim s of the  officers of the  b an k ru p t and  
o rders  ma.de reducing  the  sam e in  am oun t 
by  over $2,000.

Nov. 17. In  th e  m a tte r  of George F. 
Shepley, b an k ru p t of P lainw ell, and  N ed 
D ansby, of W ayland, b a n k ru p t o rders 
w ere en te red  by the  referee  calling  the  
first m eeting  of c red ito rs  a t  the  cou rt 
house in A llegan on Nov. 29, for th e  
purpose of p roving  claim s, the  election 
o f tru s tee , the  exam ination  of the  b an k 
ru p ts  and  the  tran sac tio n  of such  o the r 
business a s  m ay  properly  come before 
the  m eeting.

Nov. 18. In  the  m a tte r  of Louie J . 
B ressin , individually , and  B ressin  & 
Schad a  copartnersh ip , com posed of Louie 
J . B ressin  and  Roscoe D. Schad, b an k 
ru p t, of Allegan, the  final m eeting  of 
c red ito rs  w as held a t  the  re fe ree ’s office. 
T he tru s te e ’s final rep o rt and  account, 
show ing to ta l receip ts  of $6,261.26, d is
bu rsem en ts of $295.44, and  a  balance 
on hand  of $5,965.82, w as considered and  
approved and  allowed. The a d m in is tra 
tion  expenses w ere ordered  paid  and  a  
first and  final dividend of 45% p e r cejjt. 
declared  on a ll claim s filed to  date . The 
tru s tee  w as au tho rized  n o t to  in terpose 
objections to  the  b an k ru p t’s d ischarge. 
C reditors have been d irected  to  show  
cause w hy a  certificate  should no t be 
m ade by the  re feree  favorable to  the  
b a n k ru p t’s d ischarge and  no cause h av 
ing  been shown, i t  w as determ ined  th a t  
such  certificate  be m ade. The m eeting  
w as ad jou rned  w ithou t day.

Owls Are Not Friendless.
Marshall, Nov. 21—From time im

memorial owls have been so mixed up, 
and wrongly so, with fearsome stories, 
ghosts, etc., that the true nature and 
valuable traits of the birds have been 
entirely neglected by the majority of 
people. As a bird lover I have come 
to know and like the owl as much as 
any other bird. It has no terrors for 
me, and yet, years ago, I was nervous 
of the dark and all its seeming terrors; 
but, wthen I took up nature study I 
penetrated into the mysteries of many 
of the night noises and with knowledge 
all terror fled. The owl is a particular 
friend of mine and so is the bat, that 
quaint half-mouse, half-bird go'blin, 
that helps to free the air of noxious 
insects. There has been scattered such 
silly, superstitious fancies about these 
two nightly visitants that people are 
misled as to their true characters. It 
is such a pity to be afraid of a fine 
bird whose mottled feathers are only 
a camouflage, whose golden eyes re
flect the glory of the sun and whose 
noiseless flight enables it to swoop 
down swiftly and surely onto the 
rodents that form its food.

Ethel Bain,

BUSINESS WANTS DEPARTMENT
A dvertisem ents Inserted  under th is  head fo r five cen ts  a  w ord th e  firs t 

Insertion and four cen ts  a  w ord fo r each  subsequen t con tinuous Insertion . 
If s e t In cap ita l le tte rs , double price. No charge  less th a n  60 cen ts. Sm all 
d isplay ad v ertisem en ts  In th is  d epartm en t, $3 per Inch. P aym en t w ith  o rder 
Is requ ired , a s  am oun ts a re  too sm all to  open accounts.

W an t to  h e a r  from  party , owning good 
m erchandise  business o r o th e r business 
fo r sale. S ta te  cash  price and  p a rtic u 
la rs . Jo h n  J .  B lack, 130 St., Chippewa 
Falls, W isconsin. 957

W anted—Salesm en to  c a rry  Dr. N a- 
v au n ’s K idney T ab lets , Cough Syrup, 
etc. on com m ission a s  side line. Give 
p re sen t line, te rrito ry , how often  covered. 
A ddress B otanic  D rug  Co., D etro it, 
Mich. 965

HICKORY NUTS—M issouri la rge  shell 
b a rk  h ickory  n u ts , e x tra  quality . F o u r 
dollars per bushel, sacked  f. o. b. T ren 
ton. Ask you r ban k er for reference. 
W itten  H ard w are  Co., T ren ton , M is
souri. 966

F o r Sale—Com plete s tock  of w all p a 
per, pa in t, e tc . in  p rosperous c ity  of 
4,000 population, th ir ty - th re e  m iles sou th  
of G rand R apids. Good reasons for se ll
ing. E nquire  F red  J . B rogger, 65 M ar
k e t Ave., N. W ., G rand R apids, Mich.

967

F o r Sale—In  Litchfield, one of the  good 
live tow ns of Sou thern  M ichigan, an  old 
estab lished  g rocery  s tan d , in wrhich stock  
and  fix tu res figure a  little  b e tte r th a n  
$2,500. Lock Box 245, H illsdale, Mich.

968

F o r Sale—Good clean stock  of b azaa r 
goods doing b e tte r th a n  $13,000 p e r year. 
W ill inven tory  abou t $3,500. L ocated  in 
sm all tow n in  N o rth e rn  M ichigan of 
ab o u t 2,000 population. T he only one of 
the  kind  in  tow n. Ill health  of the  ow ner 
com pells him  to  sell. Good grocery stock , 
located  a t  H astin g s , M ichigan. Stock 
and  fix tures will inven to ry  ab o u t $3,500. 
A nnual sales b e tte r  th a n  $25,000 p e r year. 
D issolution of p a rtn e rsh ip  compells ow n
e rs  to sell. The O. M. M cLaughlin B usi
ness E xchange, 213-16 W iddicom b Bldg., 
Citz. 69354, M ain 4680, G rand R apids, 
Mich. 969

W an ted—A farm  in exchange for coun
try  s to re  doing good business. DeCoudres, 
Bloom ingdale, Mich. 964

F o r Sale—The grocery  s tock  and  fix
tu re s  of H . H . Colby, of St. Johns. H enry  
F . P a rr , tru s tee , S t. Johns, Mich. 952

KWIT YOUR KICKIN
A bout business. H ave an  A rrow  Sale 
by

T H E  ARROW  SERV ICE 
Cor. W ealthy  S t. & Division Ave. 

Citz. 62374 G rand Rapids, Mich.

CASH For Your M erchandise!
W ill buy  you r en tire  s tock  o r p a r t  of 
s tock  of shoes, d ry  goods, clothing, fu r
n ish ings, b azaa r novelties, fu rn itu re , e tc . 

LOUIS LEVINSOHN, Saginaw , Mich.

R E B U I L T
CASH REGISTER CO., Inc.

Cash R egiste rs , C om puting Scales, 
Adding M achines, T ypew riters  And 
O ther S tore and  Office Specialties. 
122 N . W ashington , SAGINAW , Mich. 
R epairs  an d  Supplies fo r a ll m akes.

F o r Sale—G eneral s tock  in coun try  
tow n. S tore doing good business. B uy
e r should have $2,500. F o r fu th e r p a r 
ticu la rs  address N ational G rocer Co., 
Cadillac, Mich. 958

DICKRY DICK  T H E  SCALE E X 
P E R T . MUSKEGON, MICH. 939

F o r Sale—I have a  good estab lished  
business and  a  nice general s tore , clean 
an d  stap le  stock. L ocated  in the  busiest 
tow n for its  size in th e  T hum b. W ould 
sell o r lease the  building. R eason for 
selling, single and  w an t to  re tire  to 
coun try  life. Abe' Koffm an, Owendale, 
Mich. 963

We are making a special offer on
Agricultural Hydrated Lime

in less than car lots.
A. B. KNOW LSON CO.

Grand Rapids Michigan

Bell Phone 596 Citz. Phone 61366
JOHN L. LYNCH SALES CO.

SPEC IA L SALE EX PER TS 
E x p e rt A dvertising  

E xpert M erchandising 
209-210-211 M urray  Bldg. 

GRAND RA PID S. M ICHIGAN

F o r Sale—Cash reg is te rs  an d  s to re  fix
tures. A gency for S tan d ard  com puting 
scales. D ickry  D ick, M uskegon, Mich.

643
P a y  spo t cash  for c lo th ing  and  fu rn ish 

ing  goods stocks. L . S ilberm an, 274 E as t 
H ancock, D etro it. 566

F o r Sale—P oultry , egg and  cream  s ta 
tion  doing a  profitable business. One 
m an  can  handle. Sm all investm ent r e 
quired. A ddress Box 126, Bellevue, Mich.

960

F o r Sale—Going saw  mill proposition, 
T ay lor County, F lorida. One of the  few 
rem ain ing  la rge  bodies orig inal g row th  
long-leaf yellow pine; 60,000 capacity  
mill, tram road . Mill in full operation  
daily. F o r  price, add ress  BOX 128, J a c k 
sonville, F lorida . 962

Watson-ffiggmsMg.Co.
GRAND RAPIDS. MICH. *

Merchant 
Millers

Owaedbf Merdnaia

Products sold I f  
M erchants

Brand Reeommeadsd 
hj Merchants

NewPerfectionFlonr
Packtd In SAX O LIN Paper-lined 

Cotton, Sanitary Sacks

G R A N D  R A P I D S  S A F E  C O .
Dealer in

F ire  an d  
B u r g l a r  P ro o f  

Safes
Vault Doors and Time Locks

Largest Stock in the State.

Grand Rapids Safe Co.
Grand Rapida, Mich.
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IN THE REALM OF RASCALITY.

Cheats and Swindles Which Merchants 
Should Avoid.

The United Buyers Association, 
which has been repeatedly exposed as 
fraudulent in the columns of the 
Michigan Tradesman, is now in hard 
lines. Its manager, Harry Martin, is 
a fugitive from justice, due to ' the 
fact that he embezzled several thou
sand dollars’ worth of checks which 
came into the company for member
ship certificates and for merchandise, 
spent the money in gambling and 
riotous living and departed for parts 
unknown when threatened with prose
cution. If all reports are true, this 
is not the first time Martin has left 
a town between two days. He bore 
all the earmarks of the successful 
manipulator. Nothing about him in
dicated stability, integrity or good 
faith. The mere fact that he engaged 
in the business he did and inveigled 
men of small mentality at Holland 
to join him in his questionable 
schemes and crooked maneuvers, 
showed the type of the man he was. 
He did not say anything in his ad
vertising matter about his own stand
ing or his own record, but he played 
up the record of an insignificant cigar 
dealer at Holland and by adroit 
maneuvers made it appear that the 
little merchant was worth several hun
dred thousand dollars. There never 
was any merit to his scheme, except 
from the standpoint of a swindler and 
con artist. No man ever made a dol
lar by buying goods of his .company. 
He might be able to buy sugar for 2c 
per pound, but he paid 9c for rice 
that cost 3c per pound and for other 
staple articles in proportion. Any 
man who offers to sell sugar for a 
third or a quarter what it cost can be 
set down as a swindler net, because 
he undertakes to convey a false im
pression that he sells everything at a 
low price, when, as a matter of fact, 
he has to sell many things above the 
market in order to get out even and 
make a profit.

Letterhead of Bank Used By Promoter 
Detroit, Nov. 21—How a promoter 

clothed his project with the. semblance 
of reliability at the expense of a De
troit bank is revealed by a case which 
has been called to the^attention of the 
local financial institution by the Bet
ter Business Bureau. The principal 
activity of the promoter, who is lo
cated in Indiana, seems to be to sell 
prospectuses to corporations, pre
liminary to contemplated stock-sell
ing campaigns. A “salesman’s kit,” 
prepared for a Detroiter, consisted of 
photographs of letters written on sta
tionery of banks, mercantile firms, 
manufacturing concerns, etc. A rec
ommendation of a promotion venture, 
whose stock was to be sold, was em
bodied on the supposedly genuine let
terhead of the Detroit bank, and in
corporated in the prospectus. A tele
phone call to the local bank revealed 
that there was no man in its employ 
by the name signed to the letter. En
quiry of other concerns, whose sta
tionery also has been used, showed a 
similar situation. The stock of the 
company has not been validated in 
Michigan, although its principal of
fices and factories—the latter not yet 
located—are said to be here. Steps 
are being taken to curb the activities 
of the promoter who prepared the 
prospectus. Full details have been 
sent to a Better Business Bureau in 
one of the leading cities in Indiana,

where he is said to maintain head
quarters.

The Grand Rapids Show Case Co.' 
warns the retail trade to be on the 
lookout for a smooth sharper with a 
“wonderful bargain” in a show case 
to sell. This sharper has been rep
resenting himself as a salseman for 
the Grand Rapids Show Case Co., but 
sometimes claims connection with 
other firms, such as the Grand Rapids 
Manufacturing Co.

This man is armed with show-case 
catalogues, order blanks and other 
paraphernalia of a bona fide salesman.

He interviews retailers, offering them 
a wonderful bargain in a show case 
with the understanding, however, that 
the purchaser must advance one-half 
of the express charges. Usually the 
sharper tells a hard-luck story of 
how his “company” sold a show case 
on the installment plan to someone 
in a neighboring town, which some
one suddenly discontinued his business 
and his remaining obligations on the 
show case at the same time.

This show case, the sharper ex
plains, can be had by the merchant 
on time payment of the rest of the 
money due on it, the only sum re
quired in advance being one-half the 
express charges necessary to bring 
the show case to the new purchaser’s 
place of business.

The sharper offers to pay the other 
half of the express charges himself 
and to show his “good faith,” some
times buys a draft for the sum from 
a local bank, giving the retailer a 
copy of the draft. Of course the 
sharper later cashes the original him
self.

Some merchants have fallen for 
the scheme to the extent of handing 
out from $15 to $20 as half the ex
press for shipping a mythical show 
case to their doors.

The Grand Rapids Show Case Co. 
says this smooth crook has been op
erating lately in Montana and the'Da
kotas and now seems to be working 
down through Wisconsin into North
ern Michigan.

Gold Mine Promoter in Jail.
Detroit, Nov. 21—J. T. Kerr, pro

moter and owner of three-fifths of the 
stock in the Golden Summit “gold 
mine,” has been remanded to the 
County jail awaiting trial on a charge 
of violating the Michigan blue sky 
law. Formerly a clergyman and a 
speaker of unusual ability, Kerr ob
tained access to a Detroit club, and 
met several of his prospects there.

The Better Business Bureau discov
ered that Kerr was using on his let
terheads the address of one of De
troit’s leading commercial organiza
tions unknown to the latter. This 
was done by an arrangement with a 
sub-tenant in the office who, in turn, 
forwarded the mail to Kerr. The 
matter was immediately brought to 
the attention of the organization and 
the practice discontinued.

Many of Kerr’s sales were made in 
Windsor or elsewhere in Canada, af
ter the prospect had been approached 
in the United States. An opinion was 
obtained by the Better Business Bu
reau from H. N. Duff, executive of
ficer of the Michigan Securities Com
mission—which had never validated 
the stock for sale here—that negotiat
ing or passing out literature here was 
a violation of the blue sky law, re
gardless of where the sale took place.

The matter was then brought to the 
attention of the prosecuting attorney’s 
office. It was soon indicated that

Kerr’s sales on this side of the river 
were sufficient to warrant his arrest, 
aside from those conducted in Wind
sor.

Kerr’s company is capitalized at 
$2,500,000, of which he was voted $1,-
500,000 for his mining claim. He al
leges that much of the stock he was 
disposing of to Detroiters was ' “his 
personal stock,” which he felt that 
he had a right to sell. Of course, the 
receipts therefor need not have gone 
to the development of the mine at all. 
The stock was sold in November,

■ 1921, at $1 per share on representa
tions that it would be marked up to 
$2 in March, and thence to $5 within 
the year. The end of the year saw 
Kerr in jail.

In response to requests from Kerr’s 
prospects, the Bureau obtained re
ports from leading Toronto news
papers and others to the effect that 
this mine, north of Toronto, was a. 
raw claim, its promoters green in the’ 
business, and the pay streak so nar
row as scarcely to justify develop
ment. Kerr, according to a copy let
ter on file in this office, stated he in
tended to start suit because the Bu
reau communicated these statements. 
He did not see fit to do so, however.

In May, 1920, Detroiters were tak
en in a special car by Kerr from 
Windsor to see'the mine. His ad
vertising states that nearly every one 
in the party bought stock.

Review of the Product Market. 
Apples—Tallman ■ Sweets and Wolf 

River command $1 per bu.; Snows, 
Jonathans, Kings, Shiawassee Beau
ties, Spys and Baldwins fetch $1@1.25 
per bu.

Bananas—8j^c per lb.
Beets—$1 per bu.
Butter—The recent advance in but

ter has curtailed the consumption to 
some extent, but as the make continues 
to be light the withdrawals from the 
storehouses are in.excess of what they 
.were a year ago. The market is steady 
on the present basis of quotations and 
we do not look for much change in the 
next few days. Local jobbers hold 
extra at 49c in 63 lb. tubs; fancy in 30 
lb. tubs, 51c; prints, 51c. They pay 
24c for packing stock.

Cabbage—60c per bu.; red 75c per 
bu.

Carrots—$1 per bu.
Cauliflower—$2.50 per dozen heads. 
Celery—35c per bunch; extra jum

bo, 50c.
Cocoanuts—$7 per sack of 100. 
Cranberries—Late Howes have been 

advanced to $8.50 per bbl. (50 lbs.)
Cucumbers—Illinois hot house, $3 

per doz.
Eggs—Receipts of fresh continue to 

be very light. The production now is 
about the smallest of the year. Stocks 
of storage eggs are being reduced con
siderably, but the stocks are still con
siderably in excess of what they were 
a year ago. The market is on a healthy 
basis and if we do have any change in 
price in the next few days it is likely 
to be a slight advance. Local jobbers 
pay 52c for fresh candled, cases in
cluded. Cold storage operators are 
feeding out their supplies as follows:
Firsts _____  31c
Seconds _____________________ 28c
Checks ______________________ 24c

Egg Plant—$1.50 per doz.
Grapes—Calif. Emperors, $3.
Green Onions—Chalotts, 90c per 

doz. bunches.
Honey—32c for comb; 25c for 

strained.
Honey Dew Melons—$2.25 per crate 

of 6 to 8.

Lemons—The market is without
change, present quotations being as
follows:
300 size, per box ____ $12.00
360 size, per box ... ------- 12.00
270 size, per box -------12.00
240 size, per box ------  11.50

Lettuce—Hot house leaf, 13c per lb.;
Iceberg from California, $6@7 per
case.

Onions—Home grown, $1.65 per
100 lb. sack.

Oranges—Fancy Sunkist Valencias
have declined $1.50 per box. They
are now sold on the following basis:
100 ___________  ___
126________________
150, 176 and 200 ------- 9.00
216 ______________
252 ______________
288 _____________
324 ____________

Choice, 50c per box less.
Parsley—75c per doz. bunches. 
Pears—$1 for Kiefers.
Peppers—Florida, 75c for small 

basket containing about 18.
Potatoes—Home grown, 50c per bu. 
Poultry—The market is weaker on 

springs and higher on turkeys and 
ducks. Local buyers now pay as fol
lows for live:
Light fowls __________________ 12c
Heavy fowls---------------------- 18@19c
Heavy springs------------------------- 17c
Cox and S tags________________ 10c
T urkeys-------------   37c
D ucks-------------------------  20c
Geese ------------------------------------16c

Paying prices for dressed are as fol
lows:
T urkeys______ ;_____________ 42c
Ducks --------------------------------  25c
Geese ------------------------------------21c

Pumpkins—20@25c apiece.
Quinces—$2@2.50 per bu.
Radishes—75c per doz. bunches. 
Squash—$1 per bu. for Hubbard. 
Sweet Potatoes—Virginia command 

85c pe* hamper and $2.50 per bbl.
Tomatoes—6 lb. basket of Califor

nia, $1.35.
Turnips—75c per bu.

Death of Veteran Wholesale Drug
gist.

Richard P. Williams, President of 
Farrand, Williams & Clark, died re
cently at his home in Detroit as the 
result of heart failure.

Mr. Williams, who was 77 years of 
age at the time of his death went to 
Detroit fifty-four years ago and joined 
fortunes with the drug house which 
he subsequently managed as Presi
dent. He married the sister of his 
partner, Jacob Farrand, and had one 
child,* John Farrand Williams, who is 
now Treasurer of the company. Mrs. 
Williams survives.

Two brothers, both prominent in 
Detroit banking circles, died shortly 
before Mr. Williams. Morris L. Wil
liams was President of the First Na
tional Bank and Don P. Williams was 
connected with the American Ex
change Bank. A third brother, Wil
liam W. Williams, is living in Lon
don, England.

Charlotte—The Crystal Creamery 
Co., of Hastings, has sold its plant 
here to Fted J. Wood, who has been 
manager of the South Bend Creamery 
Co. station here for the past four 
years.

mailto:1@1.25
mailto:2@2.50


H o w  t o  R educe
Y our H auling Costs

W hether you operate one truck or a fleet, you can reduce 
your hauling costs by using RED CROWN Gasoline.

A bold statem ent—but a true one.

R ED  CROW N is fo r sale  a t  
an y  of o u r Service S ta tions 
and  a t  a n y  ga rag e  w here 
th is  sym bol of power Is d is
played.

Exhaustive tests, conducted by m any large users of 
gasoline, have demonstrated it time and again.

Because RED CROWN is m anufactured by us for one 
purpose only—to produce power in the modern internal 
combustion engine, it actually delivers “More miles per 
gallon.”

A nd RED CROWN will reduce not only your gasoline 
bills, but it will reduce your repair bills as well. It causes 
perfect combustion in the cylinders; consequently no un- 
consumed portion remains to drain into the crank case 
and dilute the lubricating oil or to carbonize on the spark 
plugs, two very prolific sources of trouble.

Instruct your drivers to use RED CROWN from now on 
and note the reduction in your hauling costs.

STANDARD OIL COMPANY
(IN D IA N A )

91 0  S. M ichigan A ve. Chicago, Illinois
M ichigan Branches at D etroit, Saginaw, Grand Rapids

U se the convenient Standard O il Company (Indiana) Coupon Books

which enable large or small users of RED CROW N to 
keep a definite record of the oil and gasoline purchased 
by their employees. No detached coupons are accepted 
and if requested a  receipt will be  given showing the exact 
am ount of products delivered. $10.00 and $25.00 books 
are for sale by  any S tandard  Oil Com pany (Indiana)

Service Station.



STLOUIS

A S K  Y O U R  JO B B E R  F O R

Hart Brand Canned Foods
H IG H E S T  Q U A L IT Y

O ur products are packed a t sev e n  p lants in  M ichigan, in  th e  finest fr u it  and vegetab le  
belts in  th e  U nion, grow n on lands c lose  to  th e  variou s plants; packed fresh  from  th e  fields 
and orchards, under h igh est sa n ita ry  cond itions. F lavor, T ex tu re . Color Superior.

Quality Guaranteed

T h e  H A R T  B R A N D S  a re  T r a d e  W in n e rs  a n d  T ra d e  M a k e rs
V eg eta b les—Peas, Corn. Succotash , S tr in g less  Beans, Lim a Beans, Pork and Beans. Pum pkin. R ed  

K id n ey  Beans, Spinach . B eets, Saur K raut, Squash.
Fruits:— Cherries, S traw berries, R ed R aspberries, B lack R aspberries, B lackberries. P lum s, Pears. Peaches.

W . R. R O A C H  & C O ., G rand  R apids, Mich.
Michigan Factories at

HART, KEN T  CITY, LEXINGTON, EDMORE, SCOTTVILLE, CROSW ELL, NORTHPORT

A typical Brecht installation. Modern display counters 
and refrigerators will add fifty per cent to the appear
ance, economy and sales power of your store. Let us 
tell you why Brecht six-inch wall refrigerators are pre
ferred by progressive m arket men. W rite Dept. B.
T H E  B R EC H T CO M PA NY  - ST. LO UIS, M O.

rrWÊamBRAN CHES
Capetown, S. A. 
Sydney, N . S. W. 
Shanghai, China

New York; 174.-176 P earl St. 

San Francisco: 67 Second St.

Liverpool, E ngland 
M adrid, Spain 
Buenos Aires, A. R

MAIN OFFICES AND FACTORIES: ST. LOUIS, MISSOURI


