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thanksgiving fiymn

We thank Thee, O Father, for all that is bright— 
The Gleam of the day and the stars of the night;
The flowers of our youth and the fruits of our prime, 
And blessings that march down the pathway of time.

We thank Thee, O Father, for all that is dear—
The sob of the tempest, the flow of the tear;
For never in blindness and never in vain,
Thy mercy permitted a sorrow or pain.

W e thank Thee, O Father, for song and for feast—
The harvest that glowed and the wealth than increased;
For never a blessing encompassed earth's child
But Thou in Thy mercy looked downward and smiled.

We thank Thee* O Father of all, for the power 
Of aiding each other in life's darkest hour;
The generous heart and the bountiful hand,
And all the soul-help that sad souls understand.

W e thank Thee, O Father, for all days yet to be—
For hopes that our future will call us to Thee;
That all our eternity form, through thy love,
One Thanksgiving Day in the mansion above.

Will Carleton,



Good-Will Builders—
Every progressive grocer knows that good will for his store 
is better than money in the bank.

Good will can be built through courtesy to customers and 
pains-taking attention to detail.

When you sell FLEISCHMANN’S YEAST in envelopes, 
they not only mean increased good will, but they save your 
wrapping material and carry a sales-message that’s a real 
good will builder.

The Fleischmann Company

OELERICH & BERRY CO.

O & L
Ginger Cake 

sad
Red H en. 
Brands 

are
Real Pure 

New Orleans 
Molasses

We pack our molasses in standard size cans, 
which contain from, 4 to26 ounces each more 
than other packers.

Old Manse 
Syrup

I t  a l w a y s  p a y s  t o

BUY THE BEST
Distributed by

ALL MICHIGAN JOBBERS
Packed by

OELERICH & BERRY CO. CHICAGO, ILL.

SOLD EVERYWHERE

Ryzon
KEG. U S . PAT. o r e .

BAKING
POWDER

Increased leavening power. 
Home-baking insurance 

—no bad luck.
You use less

RYSON-raised cakes 
keep fresh longer.
The special process 
of manufacture is 
the reason.

RYZON, a slow, steady 
steady raiser, has greater 
raising power. Provides 
home baking insurance—no 
bad luck. You may mix 
batter today. Set in cool 
place, bake tomorrow.

If  your jobber cannot supply you 
address 40 Rector St., New York

An Iniallable Method of Getting People into Tonr Store—

M ake It A ttractive
Neat fixtures, is the first step. Cleanliness, 
the second. GOOD.S IN  PACKAG ES , the 
third.
No goods make more attractive stock than:—

Franklin Package Sugar Franklin Tea Sngar 
Franklin Sngar Honey Franklin Cinnamon and Sngar

Franklin Golden Syrup

and what is equally important— they make 
money for you. Grocers sometimes make 
more money on bulk than package goods; 
coffee for example. But this isn’t the case 
with sugar. The saving of labor, overweight, 
bags, twine and waste mean real sugar profits 
for the grocer.

The Franklin Sugar Refining Company
PHILADELPHIA, PA.

“A Franklin Cane Sugar for every use**

The Name on the Sack is a 
Guarantee of its Contents
When specifying cement insist that it be the kind with the 

name—

NEWAYGO
PORTLAND
CEMENT

on every sack.

You can then be assured that this important part of your 
construction work is being supplied with material that has proven 
its worth, one that will readily adapt itself to your job, no matter 
what problems or complications may arise.

Newaygo Portland Cement is not limited in use to the con
struction of buildings. It may be used above or under ground, 
in or out of water. Its many uses have brought about a universal 
demand for the cement with a guarantee of uniform quality.

Newaygo Portland Cement Co.
General Offices and Plant 

Newaygo, Mich.
Sales Offices

Commercial Savings Bank Bldg. 
Grand Rapids, Mich.
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MICHIGAN TRADESMAN
(U nlike a n y  o th e r paper.)

Frank, Free and Fearless for the Good 
That W e Can Do.

Each Issue Complete In Itself.

D EV O TED  TO T H E  B E ST  IN T E R E ST S 
O F BU SIN ESS M EN.

Published Weekly By 
TRADESM AN COMPANY  

Grand Rapids
B. A. STOW E. E d ito r.

Subscription Price.
T hree  do llars  p e r year, if  pa id  s tric tly  

in  advance.
F o u r do llars  p e r year, if  n o t pa id  In 

advance.
C anadia n  subscrip tions, $4.04 p e r year, 

payab le  Invariab ly  in  advance.
Sam ple copies 10 cen ts  each .
E x tra  copies of c u rre n t issues, 10 cen ts; 

issues  a  m onth  o r  m ore old, 15 cen ts; 
issues  a  y e a r  o r  m ore old, 25 cen ts; issues 
live y ears  o r m ore old 50 cen ts.
E n te red  Sep t. 23, 1883, a t  the  Postofflce 
of G rand R apids a s  second class m a tte r  

u nder A ct of M arch  3, 1879.

IN  T H E  REALM OF RASCALITY.

Cheats and Swindles Which Merchants 
Should Avoid.

A man using the name of R. L. 
Canter is passing an imitation check 
of the Black & Decker Mfg. Co., of 
Baltimore, Md. The check is sup
posed to  be drawn on the Corn E x
change Bank of New York, which 
name is placed in the lower left hand 
corner of the check and is signed by 
“The Black & Decker Mfg. Company, 
per J. M. Moore.” Across the top 
of the check is “The Black & Decker 
Mfg. Company, Portable Electric 
Drills and Air Com pressors,” and 
across the left hand end of the check 
counter signatures are given of A. F. 
Clancy and F. A. Hough. Checks are 
endorsed by R. L. Canter. M erchants 
are warned against cashing such 
checks.

Creasey Gold Notes.
A new Creasey financial deal will 

come as a surprise to the trade. The 
board of directors of the Creasey 
Corporation at its last meeting au thor
ized the issue of $1,000,000 of 8 per 
cent, gold gotes. In  a circular letter 
to Creasey members, it is definitely 
stated that the gold note sale as au
thorized was taken “as a means of 
bringing additional capital into the 
business to take advantage of the 
opportunities which have been estab
lished by the great volume of business 
the Company is now doing.” I t  is 
very obvious that the principal and 
interest of a $1,000,000 loan payable 
in ten years will constitute an addi
tion to  the overhead o r gross operat
ing costs of doing business the Crea
sey way, which is on the basis of cost 
plus. And yet, the Creasey C orpora
tion w ithout m entioning this obvious 
fact states in its circular that “the 
gold notes we are offering means ex
tra  profit to you.” Doubtless it means 
8 per cent, interest on a loan, but at 
the same time th at interest charge 
has got to  be taken care of or ab
sorbed in the cost of doing business,

so it means extra cost as well as “ex
tra  profit.” The gold notes, it is 
promised by the Creasey Corpora
tion, “will bear a substantial rate of 
interest payable quarterly, and the re
turn of the principal with extra in
terest is guaranteed by sinking fund 
provisions, unusual and stronger, we 
believe, than any other investm ent 
you have ever had submitted to you 
before.

Piggly W iggly Stores Failing.
Four Piggly W iggly concerns fail

ed last week. They were the M an
hattan Piggly W iggly Corporation, 
the Piggly W iggly Eastern Corpora
tion of New York and New Jersey, 
respectively and the Piggly W iggly 
Corporation of Connecticut, and the 
W estern New York Piggly W iggly 
Co. The M anhattan Piggly W iggly 
Corporation, which has been operating 
under a franchise from the Piggly 
W iggly Corporation, using the o rtho
dox Piggly W iggly style of business, 
is the object of attack by creditors 
who filed an involuntary petition in 
bankruptcy in the Federal D istrict 
Court in New York City. The com 
pany’s authorized capital comprises
400,000 shares of no par value com
mon stock and $2,000,000 2 per cent, 
cumulative preferred, par value $100. 
Of this there are outstanding 320,000 
shares of common and $151,300 pre
ferred. Just exactly what is the state 
of affairs with this purely local Piggly 
W iggly concern in M anhattan will 
all come out in the wash. However, 
pending that the outcome the bank
ruptcy petition will doubtless hearten 
and encourage many an independent 
grocer who had come to believe that 
a Piggly W iggly store opening in 
his vicinity meant his funeral sooner 
or later. I t  has not meant that for 
the M anhattan grocers. The Man
hattan concern had an ambitious pro
gress ahead of them—those 2,000 stores 
ultim ately—but it will have to wiggle 
itself out of the present bankruptcy 
hearing before it can possibly hope 
to accomplish th at high aim.

Knights of the Castle.
This is a cheap scheme to secure 

reports on country purchases of m er
chandise by one of the Chicago mail 
order houses which sells goods on 
the installm ent plan. The “Hem e 
Castle” appears to be very small desk 
room  in the office of a company 
whose business, as stated on the of
fice door, is “Business a rd  Industrial 
Real E tate”—also insurance of various'" 
kinds. There is no reason to doubt 
the legitimacy of this concern nor its 
right to rent a desk or a drawer in 
a desk, to anyone. The good-looking 
young lady in charge of this “Home 
Castle” of these glorious Knights, 
collects this mail as it comes in and 
holds it until a m essenger from  the 
m ail-order house calls for it. She

does not open the mail—just receives 
and delivers it. The “Home Castle” 
appears to be merely an outpost in
stead of a castle—a desk drawer and 
a girl instead of a tower of strength 
and an arm ored knight.

TREN D OF W O O LEN MARKET.
Much interest attached to the auc

tion sales of Colonial wools which 
opened in London on W ednesday in
stead of Tuesday, having been delayed 
a day by the prevalence of a little 
thicker than usual Novem ber fog. The 
series thus begun will last until just 
before Christmas. The offerings dur
ing the period will include 165,000 
bales of free wool and 60,000 bales of 
pooled wool. The last named are the 
property of the British-Australian 
W ool Realization Association. Of the 
holdings of this body the British Gov
ernment owns one-half the Australian 
and all of the New Zealand wool. On 
Oct. 31, the stocks of this wool were, 
in quantity, 1,034,000 bales. In the 
year ended with that date, 856,000 
bales of such wool were disposed of. 
Prices at last week’s London sale were 
a little higher than before, the great
est advance being in medium and 
coarse grades. It is notew orthy that, 
both at this sale and at those in Aus- 
tra ia and New Zealand, buyers from 
this country were more keen after 
cross-breds than merinos. In  the do
mestic field, all wools are strongly 
held. The Fall clip in Texas brought 
good prices and some efforts have 
been made to contract for wool in ad
vance. The mills are believed to be 
well equipped w ith supplies. They are 
working to a large percentage of ca
pacity. In  October, according to the 
Census Bureau report, more looms 
were operating than during September, 
except those in carpets and rugs. 
Those mills devoted to dress goods 
have complained of a lack of help to 
fill orders. Clothing retailers are re
porting an improving business and 
this, in turn, is helping the manufac
turers in obtaining orders for Spring. 
The women’s wear branch is meeting 
with a good response to its offerings.

CANNED FOODS CONDITIONS.
The canned foods m arket is not as 

interesting as it was last week or two 
weeks- ago. The weather has turned 
cold, however, and appetites are 
stronger for all foods. The handlers 
of raw fruits and vegetables have be
gun to put them  into protected stor
age and, through the prospect of 
freezing, the risk of handling them  has 
greatly increased. Therefore the sup
ply of raw fruits and vegetables will 
now begin gradually to decrease as the 
season closes and the demand for can
ned foods will of course increase. A 
severely cold winter in the Southern 
states will heavily increase the demand 
for canned foods, and the winter 
seems to  be setting in early.

There has been an enorm ous crop 
of apples and grapes produced in 1922 
and these two fruits keep well until 
late in the winter or early in the 
spring, and it is likely that the ample 
supply of these fruits will interfere to 
a considerable extent with the sale of 
canned fruits but canned vegetables are 
not subject to  competition with raw 
vegetables to  such an extent, except 
in the m atter of kraut and sweet po
tatoes, as cabbage and sweet potatoes, 
when carefully winter stored, keep 
well until spring.

SH IFT  USES OF FABRICS.
A survey of style tendencies in wo

m en’s coats for Spring, just completed 
by the fashion expert of a well-known 
mill, indicates notable changes. Cer
tain fabrics and silhouettes, used ex
clusively heretofore for formal wear, 
are being brought out in mannish 
sports models, and coats of strictly 
sports fabrics are being fashioned 
along more form al lines.

Pile fabric coatings, for example, are 
utilized for a coat of English raglan 
cut. They are thus adapted, for the 
first time, for the beltless mannish top 
coat with a furless collar and with 
the large pockets o f the “knockabout” 
sports garment.

New tyres of plaids, blocks and 
stripes have been brought out in high- 
grade Scotch tweeds in both coats and 
capes, with the silhouette changed to 
the formal so that they bear no re
semblance whatever to the mannish 
types brought out in recent seasons. 
In these coats three shades of one 
color in a range of quiet or neutral 
tones are used for the first time in 
several years. Those m ost favored 
comprise soft shades of brown, tan 
and ivory, or black, deep gray and 
pale gray. The blocking and plaiding 
are worked out in four-inch squares. 
The stripes are of three-inch lengths, 
are broken rather than in solid lines, 
and are worked up in blendings similar 
to the blocks and plaids at intervals of 
two inches.

Two Druggists W ith Long Records.
Jam es H. Vandecar has been en

gaged in the drug business at N orth 
Branch for forty years. Forty-three 
years ago he commenced work in the 
drug store there for Dr. Scott. After 
three years clerking, he purchased the 
drug stock, which he now owns. The 
past twenty-five years he has kept a 
clerk. He has traveled through most 
all the N orthern states and Canada.

H. L. Parker has been in the drug 
business at Dryden for thirty-sevfcn 
years. H e has always done his own 
work. Never hired a clerk. Never 
has left his store on an average of one 
day in five years during the thirty- 
seven years. He has one son, H om er 
H. Parker, a senior in the electrical 
engineering departm ent a t Ann Arbor.
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W ELL R O UN DED LIFE.

Death of William Widdicomb, Pioneer 
Furniture Manufacturer.

W illiam Widdicomib died at his 
home, 432 Fountain street, Monday 
morning. He was in eighty-fourth 
year and up to two weeks ago was in 
excellent health. He is survived by 
his widow and one son, William W id
dicomb, jr. Funeral services were held 
at the residence W ednesday afternoon, 
Rev. W illiam Samuel Hess- of W est
minister Presbyterian church officiat
ing.

W illiam W iddicomb was born  in 
Exeter, England, Ju ly  25, 1839. His 
father, George W iddicomb, was an 
old-time cabinetm aker and manufac
turer with a decided tendency for me
chanical invention, and some of this 
mechanical ingenuity was inherited 
by his son. The family migrated to 
the U nited States in 1842 and settled 
in Syracuse, N. Y. In  that city the 
father worked at furnituremaking. 
The son attended public school until 
the age of 15 and then began work 
with his father at the trade of cab
inetmaking. At the age of 17 he 
came to Michigan, expecting to ob
tain emf loyment through the aid of 
a  friend in a furniture factory at 
Battle Creek, but the enterprise had 
failed and the factory closed its 
doors before the young mechanic 
reached that town. He at once tu rn
ed his steps to Grand Rapids, arriv
ing in this city O ctober 1, 1856, by 
the old Kalam azoo stage route, with 
25 cents in his possession, which he 
had saved by not taking a dinner at 
a stopping place then known as 
Chambers Corners, for he realized 
that he must have enough to pay for 
a lodging when he reached Grand 
Rapids. He immediately obtained em
ployment with E. W. & S. A. W in
chester, furniture m anufacturers, con
tinuing with them for a year or two. 
Mr. S. A. W inchester’s kindness as an 
employer was frequently referred to 
by Mr. W iddicomb as a pleasant 
memory.

The family arrived in Grand Rap
ids about January  1 and in due time 
all became identified with the furni
ture industry of th is city. In  1858 
the father started a small furniture 
factory at the East end - of Bridge 
street bridge, which was destroyed 
not long after in the great Bridge 
street fire. W ith undiminished cour
age he resumed his venture and, with 
the work o f his sons, soon re-estab
lished the small business. I t  was in 
this small venture that the son W il
liam appeared as the first furniture 
salesman out of Grand Rapids, for in 
1859 he visited Milwaukee as a com
mercial traveler to  assist in selling 
the product of this little factory. The 
small business progressed in a hum
ble way until 1861, when the war en
listed all four of the sons and the 
business continued in a very pre
carious condition until it expired in 
1864 for the sons had constituted 
substantial'y all the working force of 
the establishment.

Upon his return  from the war W il
liam W iddicomb obtained employ
m ent with C. C. Comstock and Corn- 
stock & Nelson, continuing with 
them  until January  1, 1865, wfeeji he

opened for himself a very limited 
business upon the E ast Side canal on 
the second floor of a small building 
where the Grand Rapids Furniture 
Co. is now located. One brother, Geo. 
W ddicomb, Jr., died at about the close 
of the war from  a disease contracted 
while in the army, and the o ther 
brothers, H arry  and John W iddicomb, 
entered the business, which was con
tinued in a very modest way. All were 
skilled mechanics, possessing a th o r
ough knowledge of the mechanical 
part of furniture m anufacturing. The 
enterprise grew and in 1868 was moved 
to the corner of Fourth  street and the 
Grand Rapids & Indiana Railroad. 
Theodore F. Richards was admitted to 
partnership in 1869, adding to the en
terprise a moderate amount of capital, 
the firm name then being W iddicomb

B rothers & Richards. The business 
grew rapidly for the next four years 
and December 1, 1873, it was incor
porated with a capital of $150,000 and 
officered as follows: W illiam W iddi
comb, President; Theodore F. Rich
ards, Vce-Presdent; John W iddicomb, 
Secretary; H arry  W iddicomb, T reas
urer.

The next ten years was a period of 
great prosperity and expansion for the 
furniture industry of Grand Rapids. 
Especially was this true of the W id
dicomb Furniture Co., which rapidly 
increased the size of its plant and the 
volume of its output. U nder the 
painstaking effort and skillful m an
agement of W illiam W iddicomb, the 
corporation* paid enormous cash divi
dends, in addition to the expenditures 
incident to the remarkable grow th of 
the business in the way of new build
ings, improved m achinery and en
larged lum ber yard. Instead of en

suring complete harmony, the excep
tional prosperity of the corporation 
resulted in unfortunate differences of 
opinion, which finally culm inated in 
the voluntary retirem ent of Mr. W id
dicomb in 1883, on account of his op
posing enormous expansions which 
would involve the borrow ing of large 
sums of money. Subsequent events 
proved the wisdom of his conclu
sions and justified the position he as
sumed and maintained in regard to 
the more rapid enlargem ent of the 
business.

In 1883 William W iddicomb be
came Cashier of the Grand Rapids 
National Bank, which position he 
held until 1888, resigning to give at
tention to his private business. In 
1886 he erected the W iddicomb build
ing on the site of the old Rathbun

House, corner of M onroe avenue and 
M arket street. It was the city’s first 
skyscraper and Mr. Widdicomb took 
much pride in its management. He 
sold this property to the S. S. Kresge 
Go. April 27, 1920, for a consideration 
of $500,000 and it was characteristic 
of his business m ethods that the en
tire negotiations were closed at a 
single sitting of less than a half hour.

From  1885 to 1894 he was engaged 
in the wholesale grocery business as 
a  partner of Amos Musselman. While 
engaged as a wholesale grocer he did 
much to develop co-operation and as
sociation among the wholesale g ro
cers of Michigan and adjacent states. 
In 1897 the business and finances of 
the W iddicomb Furniture Co. having 
become som ewhat embarrassed W ill
iam W iddicomb was requested by the 
shareholders and creditors to resume 
its m anagement. H is skill as a finan
cier and ability as a furniture m an

brought the company th rough its 
period of distress into prosperity, but 
it was a long and for a time a heart 
breaking struggle. He was even then 
advanced in years and with his ample 
means could .have retired from  active 
life, but personal pride and the desire 
to preserve the family name from 
financial discredit impelled him to go 
on with the task he had assumed.

In 1915 he gave notice to  the. di
rectors of the company that he re
garded his work as. done and asked 
them to make other arrangem ents for 
the management. He named Jan. 1, 
1916, as the date upon which he de
sired his release. It was this action 
that led to the sale of the company to 
Joseph G. Griswold, M aynard Guest, 
Godfrey von Platen and others, the 
transaction being closed Dec. 9, 1915. 
W hen Mr. W iddicomb stepped out he 
left every detail in exact order to  make 
it as easy as possible for those who 
were to be his successors.

In the business world Mr. W iddi
comb was held in the highest esteem 
for his sterling honesty and unswerv
ing adherence to principle. In the 
manufacture >of furniture his ideals 
represented -the very foundation upon 
which this city’s fame rests as a furni
ture center. He abhorred the-  sham 
and the shoddy. He put conscience 
and quality into every piece of furni
ture that he produced and this applied 
alike to workmanship and to materials. 
In his mind he followed the product 
of his factory to its ultimate destina
tion and it was ever his heart’s desire 
that it be w orthy of the home, con
tributing to the happiness of some 
family.

Although his schooling had been 
very limited. Mr. W iddicomb was 
scholarly by self-education. His m ono
graph on the furniture industry of 
Grand Rapids, published by the 
Grand Rapids H istorical Society, is a 
recognized authority  on the subject. 
He wrote a m onograph on mahogany 
and other cabinet woods which is 
highly esteemed in technical circles. 
He carried into his writing the same 
thoroughness and careful attention to  
detail that characterized him in all 
things. In his private life Mr. W iddi
comb was a model citizen, devoted to 
his family, fair in his dealings with 
others, deeply religious and carrying 
his faith into his daily life. By many 
it was thought he was stern and aus
tere, but this, was only a manner, for 
in fact he was one of the kindliest and 
most tender-hearted of men, giving 
freely to philanthropy and doing much 
in his own way for the relief of dis
tress. He was especially kind toward 
his employes and with his old em
ployes was on term s of personal 
friendship.

Mr. W iddicomb for many years was 
a member of F irst Presbyterian church 
and later of W estm inister Presby
terian. He had no fraternal affiliations. 
He was m arried July 13, 1872, to Miss 
Sarah E sther Hewett, o f Oswego, N. 
Y., and she survives him. Five chil
dren were born to them. Only one 
still lives, William W iddicomb, Jr.

There is always some calam ity 
howler ready to say it can’t be done. 
D on’t let that bother you. Go ahead 
and do it.

William Widdicomb.
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Checkered Career of the Mullen Paper 
Mill.

St. Joseph, Nov. 28—After two 
years and more of litigation the Mul
len B rothers paper mill, one of St. 
Joseph’s oldest industries, founded by 
the late John  W . Mullen during the 
early nineties, by order of Circuit 
Judge W hite, of Berrien county will 
be sold at public auction. The selling 
of this property m arks the passing of 
the life w ork of John W . Mullen, de
ceased, who died seven years ago and 
who at the time of his death left the 
institution in a most successful and 
prosperous condition and one of the 
strongest financial paper concerns in 
Southwestern Michigan, with a large 
and extensive trade in alm ost every 
state in the Union.

John W . Mullen was one of the 
pioneers in the paper industry and 
when a small lad during the civil war 
entered the paper mills of Massachu
setts, where he soon became an ex
pert paper maker and later came W est, 
locating at Kalamazoo and then at 
W atervliet, being largely instrum ent
al in building what was known as the 
Sims & Dudley paper mill, now the 
W atervliet paper mill Mr. Mullen 
was not only an expert paper maker 
and m ost successful manufacturer, but 
was also an inventor of considerable 
note, having invented several im port
ant machines used in paper making, 
from the sale of which he received 
handsom e royalties. At the time of 
his1 death the control o f the plant at 
this place was left ter his widow and 
two sous, Thom as J. Mullen and W m. 
T. Mullen. The latter acquired the 
interest of his step-mother and 
brother in the spring of 1916, which 
gave him control of the business. 
Later Jam es A. Mullen, was made 
president of the com pany and William 
T. Mullen acted as treasurer and gen
eral manager.

In the late fall of 1920 the Chicago 
Tribune Co. obtained judgm ent against 
the company for some $24,000 and 
later other suits were brought, so that 
in April, 1921, the Farm ers & M er
chants Bank, of Benton H arbor, was 
appointed receiver upon suit brought 
by three of the stockholders. Follow
ing the appointm ent of the receiver in 
June, Gumbinsky B rothers Co. and 
two other creditors filed an involun
tary petition in bankruptcy in the Fed
eral court against the company, which 
continued to operate under the re
ceiver until last May, when Francis 
Hughes, who had a m ortgage against 
the plant for $70,000, filed a petition to 
foreclose his m ortgage and stop the 
operation of the plant, wlhich Mr. 
H ughes claimed had been operated 
during the previous year at a large 
loss' to the creditors. The plant was 
closed and has remained idle for about 
six months.

Some ten days ago the foreclosure 
proceedings were brought to trial and 
the legality of the H ughes mortgage 
on the question of usury was contested 
by the receiver. Following the trial 
last week a stipulation was entered 
into for the sale of the property, plant, 
equipment, real estate, raw materials, 
finished stock, buildings, patents, 
tradem arks, accounts receivable and 
the company’s equity in the Graham 
dock. The proceeds of the sale are to 
be deposited with the county clerk, 
who will hold the money for the final 
disposition of the court, who is to de
cide whether the receiver shall be paid 
first from  the proceeds of the sale or 
whether the H ughes m ortgage shall 
take precedence. I t is stated that re
ceivership certificates were issued to 
the amount of $40,000 and there are 
other obligations outstanding to the 
am ount of nearly a quarter of a mil
lion dollars. I t  is very doubtful if 
creditors receive any dividends.

First Introduction of Lewis Cass To 
Michigan

Redford, Nov. 27—Lewis Cass and 
Daniel W ebster, both natives of New 
H am pshire and born (Cass in the town, 
o f  Exeter and W ebster in  the to w n  o f

Salisbury) in the year 1782, during 
their lives attained perm anent emin
ence as American patriots and states
men.

The two towns, in the Southeastern 
portion of New Ham pshire, were 
about sixty miles apart and, as boys, 
the two youngsters attended the Phil
lips Exeter academy, so that of the 
same age and inheritors of the solid 
mental values of the Old Granite State, 
their achievements as adults were 
equally impressive and of timely and 
lasting value to the American Nation.

W hen the 30 year old Cass, just 
commissioned by President Madison 
to be a colonel in the United States 
Army, came in 1812 up to the Ohio 
coast of Lake Erie, he had already at
tained distinction at the Phillips 
academy by his ready use of the 
French language, as well as a seem
ingly instinctive—because his boyhood 
had been passed with and am ong the 
Indians of M assachusetts and New 
Ham pshire—ability to analyze and ap
ply the crude co-ordination by the In 
dians of the French tongue with their 
own speech In addition. Colonel Cass 
had experienced wide intercourse 
am ong the Miamis, the Pottaw attam ies 
and the H uron tribes, of Ohio, In 
diana, Michigan and Canada.

Colonel Cass had been ordered to 
report with his troops to Gen. W ill
iam Hull and he obeyed orders to the 
best of his ability, that result preceding 
the unhappy and really unnecessary 
surrender by Hull of the fort and 
troops under him at Detroit. As he 
coasted up the Detroit river Col. Cass 
had an exceptionally accurate know
ledge of the topography of the district, 
besides being well acquainted with 
Splitlog and W alk-in-the-water. Huron 
chiefs, and the confidence of his sub
ordinates. But all of these excellences 
were as naught in contradiction to the 
cowardice and treason of his superior, 
Gen. Hull.

Nowhere in the records of frontier 
warfare in 1812 or other years is there 
a showing comparable to the conduct 
by Hull of the cam paign extending 
from Malden to  the River Tham es and 
Lake St. Clair.

And it was, largely, through the ef
forts of Gol. Cass that Hull was court 
martialed, convicted and sentenced to 
death, a verdict that was never con
summated. Charles S. Hathaway.

Opposed to the Consolidated School 
Idea.

M atherton, Nov. 27—In reading the 
last Michigan Tradesm an I came 
across a plea for the little red school 
house by Old Timer. I wish I could 
put into words my condemnation of 
this movement for consolidated 
schools. I lived two years in a con- 
whereof I speak. O ur country 
solidated school district and know 
school house was less than half a 
mile from our home and not to exceed 
two miles from the farthest home 
from  which children came to it; but 
when it was consolidated my children 
were taken into an unsanitary bus and 
rode 5}4 miles to the town school. 
Four of these miles they rode beside 
children who hardly knew what soap 
and water were made for. In the win
ter they went away from home before 
the lights were extinguished and did 
not get home until after they were 
again lighted. And all this for the 
privilege of paying $59.73 school tax 
on less than 40 acres of land. My 
small farm was w orth  from $500 to 
$800 less as soon as the consolidation 
took place. I am a believer in good 
education, but in the school I refer 
to (which by the way, is at Byronf. 
Mich.) there was plenty of schooling 
in base ball, etc., and not enough edu
cation. To show how people like the 
proposition, out of twenty-seven who 
voted for the consolidation there are 
only half a dozen who will admit it.

Boost and hang on to the country 
school. A nother Old Timer.

“He profits m ost who serves best” 
jjs trite, but time attests its truth.

Pointers for the Clerks
W hen  new  goods com e in, p lace  the  o ld  goods in fro n t of 

th e  new  g oods on  th e  shelf, so the  o ld  goods w ill b e  so ld  first.

A  go o d  ru le : N ever go  to  answ er th e  te lep h o n e  w ithou t 
hav ing  in m ind  tw o o r th ree  item s to  suggest to  the  custom er 
a t th e  o th e r en d  o f th e  w ire ; som eth ing  new  you  h av e  ju s t re 
ceived, som eth ing  on  w hich you a re  hav ing  a  special sale, etc.

W hen  a  custom er asks fo r an  article, never s ta rt b y  show ing 
h e r th e  low est p riced  b ran d . Show  th e  custom er th e  m ore  
expensive k inds first, th en  if th e  p rice  should  p ro v e  to o  steep  
fo r her, it is a  sim ple m a tte r  to  h an d  o u t som e of th e  cheaper 
lines. O ften  th e  a ttrac tiveness an d  th e  ex tra  quality  of th e  
costlier g oods w ou ld  w in  out, an d  you have  th e  satislac tion  
o f feeling th a t you h av e  d o n e  som eth ing  w orth  w hile, th a t 
you  h av e  m a d e  a  little  m o re  m oney  fo r your em ployer.

W hen  you offer a  custom er h igh -g rade  goods, you d o n ’t 
h av e  to  d o  so w ith  an  air of apo logy  as to  price, as if th e  
custom er co u ld n ’t a ffo rd  to  p ay  th e  price. Y ou h av e  no th ing  
to  apo log ize for. O n  th e  con trary , p o in t ou t to  M rs. B row n 
that, quality  an d  qu an tity  considered , she is ge tting  far m ore  
fo r h e r m oney  th an  b y  buying  th e  cheaper k ind.

In cu tting  a  p iece o f cheese, p ick  it up  w ith  a  p iece o f w ax  
p a p e r  in the  h an d  an d  p lace  th e  w rap p in g  p ap e r on  th e  scale 
b e fo re  p u ttin g  th e  cheese on. C ustom ers alw ays ap p rec ia te  
such thoughtfulness. Y our h an d s m ay  b e  clean, b u t th e  cus
to m er n a tu ra lly  th inks th a t you h av e  been  h and ling  all sorts 
of th ings a ro u n d  th e  sto re  b e fo re  touch ing  her cheese.

D o n ’t  slight th e  children . W ait on  them  patien tly . G ive 
them  a  h a p p y  sm ile an d  a  goo d -n a tu red  ‘‘G o o d  m o rn ing !” 
C h ild ren  will run  e rran d s to  th e  sto re  w here  they  are  tre a ted  
best.

If a  can  o f canned  g oods should  h ap p en  to  spring a  leak, 
rem o v e  th e  leaky  can a t  once an d  w ipe  d ry  th e  o th e r cans an d  
th e  shelf. U nless th is is done, th e  m oistu re  will ex tend  to  o ther 
cans an d  th e  ru st w ill e a t th rough  th e  tin  an d  cause o th e r cans 
to  spoil.

From  The Pasco  Live W ire.

Co-Related Sales
W hen  a  custom er asks fo r  p an cak e  flour, m en tion  syrup.

W hen  a  custom er asks fo r canned  pum pkin , m en tion  
nutm egs.

W hen  a  custom er asks fo r m acaroni, m en tion  cheese.

W hen  a  custom er asks for tuna, m en tion  sa lad  dressing.

W hen  a  custom er asks for co rn  starch , m en tion  van illa  
ex tract.

W hen  a  custom er asks fo r canned  soup, m en tion  soda  
crackers.

W hen  a  custom er asks for flour, m en tion  chocolate, icing 
sugar, n u t m eats, m arshm allow  crem e.

W hen  a  custom er asks for bluing, m en tion  clo thes pins, soap 
chips, w ash ing  pow der.

\ V o r p e n  P r o p e r  C o m p a n y

Grand Rapids
Kalamazoo—Lansing— Battle Greek 

The Prompt Shippers.
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Movement of Merchants.
Owosso—The W alker Candy Co., 

Muskegon, is planning to erect a 
m odern warehouse here.

D etroit—Grinnell Bros., 1515 W ood
ward avenue, musical instrum ents, has 
increased its capital stock from $3,-
750.000 to $5,000,000.

Allegan — The Ow en-W earm outh 
E lectric Co. has been organized to 
m anufacture radio apparatus.

Grand Rapids—The C. W . Mills 
■Paper Co. has increased its capital 
stock from $50,000 to $200,000.

Kalamazoo—Ype Verdreis has open
ed an electrical supplies, appliances, 
etc., at 720 N orth  Burdick street.

Camden—Fire destroyed the poultry 
and packing house of A rthur Braman, 
entailing a loss of about $10,000.

D etroit—D. M. Ferry  & Co. has 
increased its capital stock from $1,-
050.000 to $1,050,000 and 126,000 shares 
no par value.

Jonesville—Lewis Cozens has sold 
his meat m arket to Albert Talbott, 
recently of Lawrence, who will take 
possession Dec. 1.

Kent City—John Landheer, who 
conducts a general store R. R. from 
here, is succeeded in business by 
Andrew Landheer.

Quincy—E. M. W eaver, proprietor 
of the W eaver Hotel, is planning ex
tensive improvem ents to the property, 
the work to commence about Dec. 15.

Owosso—W illiam Green, for thirty- 
eight years proprietor of the Central 
Hotel, has sold it to Mr. Kinier, for
merly in charge of the Colonial Tea 
Rooms.

Lansing — Mrs. M ary W altm an 
Smith will open a waffle and steak 
house Dec. 1 at 306 North Capitol 
avenue, under the style of the Old 
H ickory Inn.

Jackson—The Ladies Sample Shop 
has removed its stock to larger quar
ters at 129 East Main street and 
changed its name to the Ladies 
Fashion Shop.

D etroit—The Grier Battery Supply 
Co., 433 E ast Larned street, has in
creased its capital stock from $10,000 
to $15,000 and changed its name to the 
Grier-Sutherland Co.

Lewiston—John G. Golden has sold 
his stock of general merchandise to 
Joseph J. Kennedy, who has taken 
possession and will continue the busi
ness under his own name.

LTnion City—W . D. Chase, pioneer 
jeweler, has sold his store building, 
stock and store fixtures to K arl F. 
Kanthehun & Son, recently of Chel
sea, who have taken possession.

Detroit—The Fifth Avenue Corset 
Shop, 301 Stroh building, has been in
corporated with an authorized capital 
stock of $7,500, $5,000 of which has 
been subscribed and paid in in cash.

Detroit—The Majestic Used Car

Co., 4116 W oodward avenue, has been 
incorporated with an authorized cap
ital stock of $15,000, $1,500 of which 
has been subscribed and paid in in 
cash.

Seney—P. M. Stillman & Co., who 
recently purchased the store building 
and stock of general merchandise of 
the W. W. H argrave estate, is re
modeling the store and adding con
siderably to the stock.

M arquette— C. A. Lawson and E. 
C. Anderson have formed a copart
nership and engaged in the plumbing 
and plum bers’ supplies business at 130 
W est Spring street under the style 
of the Ideal Heating & Plum bing Co.

Allegan—The vacant store at 229 
H ubbard street is being remodeled and 
will be occupied by the Allegan Dairy 
Co. , A retail store will be operated in 
connection with the creamery, and 
butter and cheese will be made and 
sold.

Ypsilanti—Paul Proud, of William 
Goodyear & Co., dry goods, notions, 
etc., Ann Arbor, has leased the store 
space in the new hotel and will oc
cupy it with a stock of women’s ready- 
to-wear clothing, accessories, etc., the 
fore part of January.

Grand Rapids—The F. E. M urray 
Co. has been incorporated to deal in 
e'ectric appliances, washing machines, 
supplies, etc., at wholesale and retail, 
with an authorized capital stock of 
$25,000, $6,000 of which has been sub
scribed and paid in in cash.

Detroit—The M ay-Han Shoppe, 11- 
300 Twelfth street, has been incorpor
ated to deal in women’s ready-to-wear 
clothing, furnishings, millinery, etc., 
with an authorized capital stock of 
$10,000, of which am ount $5,000 has 
been subscribed and $2,500 paid in in 
cash.

M unising—Albin Bloom has sold 
his confectionery stock and store 
building to George A. Leiphart and 
sons, who will continue the business 
under the style of the Leiphart Co. 
An a rt goods departm ent and women’s 
exchange will be features added to  the 
business.

D etroit—The Thom pson Auto Co. 
has merged its business into a stock 
company under the style of the 
Thom pson Sales Co., 11711 W ood
ward avenue, with an authorized cap
ital stock of $25,000, of which am ount 
$10,000 has been subscribed and paid 
in in cash.

Detroit—The M alow-Barry Co., 314 
M cKerchey building, has been incor
porated to  deal in builders’ supplies, 
materials, etc., and to do a general con
tracting business, w ith an authorized 
capital stock of $100,000, of which 
amount $25,000 has been subscribed 
and $6,250 paid in in cash.

Mason—George Duell, for many

years associated with the late F. W. 
W ebb, in the boot and shoe business, 
has formed a copartnership w ith 
H arry  W illett and purchased the stock 
and store fixtures of the W ebb estate 
and will continue the business under 
the style of Duell & W illett.

Owosso—M. J. DeYoung & Co., 200 
W est Main street, has m erged its 
clothing, men’s furnishings, etc., busi
ness into a stock company under the 
style of DeYoung’s, with an au thor
ized capital stock o f $15,000, o f which 
am ount $9,500 has been subscribed and 
paid in, $457.57 in cash and $9,042.43 in 
property.

Lansing—The Bishop Co. has been 
incorporated to conduct a wholesale 
and retail business in furniture, house 
furnishings, etc., with an authorized, 
capital stock of $50,000, of which 
amount $30,000 has been subscribed 
and $3,000 paid in in cash. The busi
ness is located at 312-14 N orth W ash
ington street.

Manufacturing Matters.
Dowagiac—Fire destroyed the bak

ery and stock o f A. Syc, Nov 25.
Kalamazoo—The Goodale Co. has 

changed its name to the D. R. C. 
Foundry Co.

Onaway—The American W ood Rim 
Co. has increased its capital stock 
from $500,000 to $750,000.

Sault Ste. Miarie—The Soo Woolen 
Mills has increased its capital stock 
from $120,000 to $240,000.

D etroit—The Michigan Malleable 
Iron Co. has increased its capital stock 
from $800,000 to $2,500,000.

Manistee—The Manistee Shirt Man
ufacturing Co. has increased its cap
ital stock from  $10,000 to $20,000.

St. Ignace—The MacGillis-Gibbs 
Co., is installing machinery for an 
ornamental porch and post mill here.

Muskegon—T he Oil-Stopper Piston 
Ring Corporation has increased its 
capital stock from $50,000 to $100,000.

Detroit—The Peoples Outfitting Co., 
150 Michigan avenue, has increased its 
capital stock from  $50,000 to  $750,000.

D etroit—The Clover Creamery Co., 
910 Milwaukee avenue, W est, has 
changed its name to  the Crown 
Creamery Co.

Detroit—The H ugo W . Schmidt 
Picture Fram e Co., 212 Randolph 
street, has changed its name to the 
Hugo W . Schmidt Co.

Bay City—The property of the 
Union Truck Go', has been ordered 
sold by Referee in bankruptcy M ars- 
ton. The sale to take place Dec. 12.

Niles—The Kawneer Co. has in
creased its capital stock from $875,000 
to $1,750,000 common and decreased 
its preferred stock from $325,000 to 
none.

D etroit—The Aulsbrook Co., 25 
East W oodbridge street, m anufacturer 
of upholstery m aterials, has increased 
its capital stock from $50,000 to 
$150,000.

D etroit—The Cumberland Steel Co., 
709 Lincoln building, has been in
corporated with an authorized capital 
stock of $5,000, all of which has been 
subscribed and paid in in cash.

Midland—The H artline B lotter Pen 
Co. has been incorporated to manu
facture and sell fountain pens, etc., 
with an authorized capital stock of 
$25,000, of which am ount $15,200 has

been subscribed, $350 paid in in cash 
and $1,500 in property.

Albion—The Service Caster and 
Truck Go., of Kansas City, Mo., plans 
to start a  p lant here for the manufac
ture of steel roller-bearing casters for 
small trucks. The Albion Realty Co. 
will build a factory for the company, 
50 x 200 feet, frame construction.

Greenville—The C. T. W right E n
gine & T rac to r Co. has been incorpor
ated with an authorized capital stock 
of $500,000 preferred and 50,000 shares 
at $3.50 per share, of which amount 
$100,000 and 26,000 shares has been 
subscribed, $2,500 paid in in cash and 
$190,562.11 in property.

D etroit—The Em erson M anufactur
ing Co., jobber and m anufacturer of 
machinery, has merged its business 
into a stock company under the style 
of the M otor Maintenance Parts Co., 
3535 G ratiot avenue, with an au thor
ized capital stock of $60,000, of which 
am ount $28,000 has been subscribed 
and paid in, $1,058.13 in cash and $26,- 
941.87 in property.

D etroit—The M azer Cigar Co., in 
order to care for its constantly expand
ing business1 has increased its capital 
stock from $400,000 to  $1,100,000. D ur
ing this year the company acquired a 
new plant at Newark, Ohio, making 
six plants in operation in that State, 
two at .Dayton, two at Columbus and 
one at Cincinnati. A large factory in 
connection with the company’s prin
cipal office is in operation in Detroit.

What It Cost To Sell a Retailer.
In one of his recent letters on the 

Chain Store, Secretary Percival 
Graves, of the Tri-S tate W holesale 
Grocers’ Association of Philadelphia 
passes this rather forceful bit of 
“bunk” to the retailer as an apostle of 
needless waste in the sale of grocery 
products:

“I  asked a prom inent retailer in the 
vicinity of Philadelphia the other day 
if he had any idea what it cost to sell 
him a bill of goods. He was inter
ested and we went over his experiences 
of the previous week. D uring that 
week he had interviewed five jobbers’ 
salesmen and three specialty men, and 
had purchased to the extent of $630. 
He claimed this to be the average. W e 
did a little figuring in this way:

Average time consumed by each 
saluesman, x/ 2 hour; total, 4 hours.

Average distance traveled by each 
jobbers’ salesman to reach him, tak
ing into consideration the fact that 
each salesman called on two others 
in the vicinity, 6 miles; total, 30 miles.

Time of each salesman spent in 
travel, 45 minutes; total, 3Y\ hours.

Salesman’s time valued at approx
imately $1 per hour, $4.

Retailer’s time valued at approx
imately $2 per hour, $8.

T raveling expense, 3 cents per mile. 
90 cents.

Time of salesman on the road, at $1 
per hour, $3.75.

Jobber’s cost of doing business, 
salesman’s expense deducted 7 per 
cent, of $630, $4.41.

W e could not figure specialty men’s 
traveling expense, and as he held 
them cheaply we lumped them to
gether for $10.

Total, $31.06, being approxim ately 5 
per cent, of $630.
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Essential Features of the Grocery 
Staples.

Sugar—Raw m arket strong. Large 
sales of Cubas to refiners. Activity 
in raws was reflected in refined, which 
local jobbers have advanced to 7y4c 
for cane and 6.65c for beet granulated.

Tea—There have been no special 
developments in the m arket during 
thfe past week. Low grade China 
green teas seem to be wanted and the 
demand for those has been good. 
Prices of these grades of tea have 
been comparatively low and buyers 
at last seem to realize it. Advices 
from China indicate sharp advances in 
the near future. On account of re
duction in the percentage of China 
teas which will be available for this 
country, the tea m arket has acquired 
some speculative elements in the last 
week or two which have a tendency 
to advance prices. Ceylons, Indias and 
Javas are firm though without show
ing any great demand.

Coffee—The m arket which, so far 
as green coffees sold in a large way 
are concerned, is always more or less 
speculative, has shown some unsettle
ment during the week, but the quota
tions on practically all grades of Rio 
and Santos are unchanged from a 
week ago. The jobbing prices on 
roasted coffees are also unchanged 
with a fair demand. Milds unchanged 
on last week’s basis.

Canned Fruits—The quiet that has 
persisted in this m arket for some 
time past remains unbroken and there 
is nothing in the situation to furnish 
the basis of even passing mention, 
unless it be the irregularity of f. o. b. 
Coast prices for peaches, the cheapest 
of which, by the way, do not seem to 
a ttract fresh buying, and the increas
ing firmness displayed by packers of 
No 10 apples. There was an im pres
sion some time ago that canned ap
ples would sell very much lower than 
at prices now quoted, but when can- 
ners found that with the fixed charges 
for cans, cases, labels and labor, there 
would be no possibility of returning 
to  before the war prices, which whole
salers seemed determined to hold out 
for they merely closed down their 
canneries and concluded they would 
ra ther not operate than to pack at a 
loss, for the lower price of apples 
was not sufficient to justify produc
tion a t prices lower than those now 
prevailing. Few No. 10 apples have 
been packed this season. Maine is 
packing m ore of consequence as the 
apple crop in that State is short.

Canned Vegetables—Deliveries on 
contracts which m ature at this time 
of the year fully occupy attention that 
is not devoted to distribution of goods 
on orders from the retail trade and 
as few' jobbers find it necessary to  
fill out gaps in their stocks, pending

receipt of such deliveries, spot busi- 
nefcs is all but suspended. Statistically 
the situation is held to be sound and 
holders of goods a t prim ary points 
are using no pressure to move what 
stock they have on hand. Conse
quently, despite the existing dullness, 
the m arket has a firm undertone.

Dried Fruits—The m ost energetic 
buying, as always at this time of the 
year, has been of the specialties and 
such staples as are appropriate to the 
holiday season. Thus raisins, to some 
extent, but more particularly currants, 
dates and figs monopolize attention, 
while prunes, peaches and apricots are 
alm ost entirely neglected. The gen
eral tone of the m arket is firm, the 
position of currants being particularly 
strong, in view of the close cleanup of 
spot stocks and the fact that noth
ing more is expected to arrive before 
the end of the month.

Canned Fish—W hile there is no in
dication of unusual slackness of job 
bing trade in the various commodities 
listed in this department, first hand 
operations appear to be on a very re
stricted scale. American sardines 
have advanced and canning has closed 
for this season. The stocks are said 
to be light and are strongly held by 
first hands. Q uarter oils keyless are 
advanced to $3.25 f. o. b. canneries 
and o ther s ty les ' are proportionately 
higher. Canned salmon is in a strong
er position, a t least it is so quoted, 
and “ones” tall pinks are held a t $1.20 
@1.25 f. o. b. Pacific coast and “ones” 
tall Alaska are held at $2.35 coast 
though the prices are said to be just 
a little irregular as a few canners are 
inclined to push sales and shade the 
prices named a few cents per dozen. 
There was a large stock of canned 
salmon this year but the prices are low 
and the pack is in strong hands.

Syrup and Molasses—Compound
syrup is steady and in fair demand 
w ithout any quotable change in price. 
Sugar syrup fairly active at ruling 
quotations. T he grocery trade is tak
ing good grade m olasses at full prices.

Cheese—The m arket is somewhat 
firmer due to a light production and 
a fairly active demand. W hile the 
quotations haven’t shown any m aterial 
change, there is a firmer undertone 
in the m arket at this time.

Provisions—The m arket on pure 
lard is barely steady, there being a 
good supply and a m oderate demand. 
T he m arket on lard substitutes is / 
slightly firmer following an advance 
of l/4c per pound over a week ago, 
due largely to the reports of a short 
cotton crop. T he m arket on smoked 
m eats remains about steady, thiefe 
being no noticeable change in the quo
tations a t this writing. T he m arket 
on dried beef is somewhat easier, at 
prices ranging about lc  per pound

lower than previous quotation. The 
m arket on barreled pork and canned 
meats is steady a t unchanged quota
tions.

Beans arid- Peas—The bean situation 
is still firm with an advancing ten
dency throughout. M arrows are very 
difficult to get on account of unusu
ally small production. California limas 
are also harder and price working 
gradually up. Green and Scotch peas 
are also , on the up grade with a fair 
demand. All grades of dried peas are 
to-day ruling on quite a high basis.'

Salt Fish—So far as price is con
cerned, mackerel remains about on 
last week’s basis. Buyers are fairly 
well stocked up and the demand is 
comparatively light at the moment. 
The undertone in mackerel is firm and 
prices are high Codfish steady and 
fairly active.

Review of the Produce Market.
Apples—Tallm an Sweets and W olf 

River command $1 per bu.; Snows, 
Jonathans, Kings, Shiawassee Beau
ties, Spys and Baldwins fetch $1.50@ 
2 per bu.

Bananas—8j^c per lb.
Beets—$1 per bu.
B utter—The m arket continues to 

remain very firm and has advanced 
about lc per pound over quotations of 
a week ago. This is due largely to 
an extremely light make, the receipt 
of fresh butter being at a very low 
ebb. W e do not look for any lower 
prices until the receipts of fresh 
creamery butter show noticeable in-, 
crease. There is an active demand for 
all grades of creamery butter a t this 
particular time. Local jobbers hold 
extra a t 50c in 63 lb. tubs, fancy in 
30 lb. tubs, 52c; prints, 52c. They 
pay 25c for packing stock.

Cabbage—60c per bu.; red 75c per 
bu.

Carrots—$1 per bu.
Cauliflower—$3 per dozen heads.
Celery—35c per bunch; extra jum 

bo, 50c.
Cocoanuts—$6.50 per sack of 100.
Cranberries—Late Howes have been 

advanced to $8.50 per Yi bbl. (50 lbs.)
Cucumbers—Illinois hot house, $3.75 

per doz.
Eggs—The m arket on fancy fresh 

eggs remains very firm and very high, 
the receipt being extremely light on 
new laid stock. The present demand 
is far g reater than the supply. Cold 
storage eggs, however, remain un
changed, holders still having a dis
position to keep moving their stock. 
Local jobbers pay 60c for fresh can- 
died, cases included. Cold storage 
operators are feeding out their sup
plies as follows:
F irsts ________________  32c
Seconds ____   28c
Checks —________  24c

E gg P lan t—$2 per doz.
Grapes—Calif. Emperors, $5.50 per 

30 lb. keg; Spanish Malagas, $8 for 
40 lb. keg.

Green Onions—Chalotts, 90c per 
doz. bunches.

Honey—32c for comb; 25c for 
strained.

Honey Dew Melons—$2.25 per crate 
of 6 to 8.

Lettuce—H o t house leaf, 18c per lb.; 
Iceberg from  California, $6@7 per 
case.

Onions—Hom e grown, $1.85 per 
100 lb. sack.

Lem ons—The m arket is without 
change, present quotations being as
follows:
300 size, per b o x _____________ $12.00
360 size, per b o x ______________ 12.00
270 size, per b o x _____________  12.00
240 size, per b o x ______________ 11.50

Oranges—Fancy Sunkist Valencias 
are now sold on the following basis:
100 ____   $9.00
126 __________________________ 9.00
150, 176 and 200 ____________   9.00
216 ________ ___________________9.00
252 __________________________ 7.00
288 _____________________   5.50
324 __________________________ 4.00

Choice, 50c per box less.
Floridas are now in m arket, selling 

as follows:
150 _________________________ $900
126 __________________________ 9.00

California Navals will begin to a r
rive next week.

Parsley—75c per doz. bunches.
Pears—$1 for Kiefers.
Peppers—Florida, 75c for small 

basket containing about 18.
Potatoes—Hom e grown, 50c per bu.
Poultry—The m arket is weaker on 

nearly all lines of poultry, which have 
evidently touched the high price for 
the year. So much poultry was held 
back that the Thanksgiving demand 
was abnormal. Dealers expect a flood 
of receipts and much lower prices 
during the Christmas holidays. Local
buyers now pay as follows for live:
L ight fowls ____________________ 12c
Heavy f o w ls ____________________ 18c
Heavy s p r in g s _________________  17c
Cox and Stags ________________  10c
Turkeys ________________________ 32c
Ducks ________________________  18c
Geese _________________________  15c

Paying prices for dressed are as fol
lows:
T u r k e y s ___ _____________________35c
D u c k s ____________  22c
Geese _________________________  19c

Pum pkin—20@25c apiece.
Quinces—$2@2.50 per bu.
Radishes—75c per doz. bunches.
Squash—$1 per bu. for Hubbard.
Sweet Potatoes—Virginia command 

85c per ham per and $2.50 per bbl.
Tom atoes—6 lb. basket of Califor

nia, $1.35.
Turnips—75c per bu.

“Serves His Clientele W ell”
On Novem ber 15, my good friend, 

E. A. Stowe, “the grand old man of 
Michigan,” celebrated his 39th anniver
sary as editor and chief executive of 
the Michigan Tradesm an, with an is
sue of eighty pages and cover.

I have known Mr. Stowe nearly 
twenty years, have bought" advertising 
space from him, visited with him, ar
gued with him, and at all times I have 
found him to be a man with firmly es
tablished, sound business principles, 
ready to battle for what he thought 
was right—a fine friend and hard, but 
fair opponent.

Sometimes I admit he was wrong, 
but if and when you were able to con
vince him he was always willing to  
admit his error.

That is why Mr. Stowe has built 
up a trade paper which is unique in 
appearance, in contents and in the 
fact that it is highly successful as a 
profit producer. He serves his clientele 
welL—Sidney Arnold in American A r
tisan.

mailto:2@2.50
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M EN OF MARK.

Arthur M. Godwin, Vice-Pres. G. R.
Savings Bank.

- A rthur M. Godwin was born in 
Grand Rapids, Nov. 10, 1880. His 
father was O r land H. Godwin, who 
was a long time job printer in Grand 
Rapids. He was of English descent. 
His m other was of German descent. 
A rthur attended the public schools of 
Grand Rapids, going as far in the 
Central H igh school on the junior 
grade, which he completed with cred
it to  himself and satisfaction to his 
teachers. He then entered the Audi
to r’s office of the G. R. & I., where 
he held a clerkship for three years. 
He then sought and obtained employ
ment with the Grand Rapids Savings 
Bank, where» he was installed as book
keeper. He has subsequently occupied 
the positions of paying teller, assist
ant cashier and Vice-President, hav
ing been elected to  the latter position 
about a year ago.

Arthur M. Godwin.

Mr. Godwin was m arried in June, 
1915, to  Miss Leona Bradfield, of 
Grand Rapids. They reside in their 
own home a t 636 Fountain s tree t.-

Mr. Godwin is a m ember of P ark  
Congregational church, but has no 
fraternal associations or affiliations. 
He goes in strongly for athletics, in
cluding basket ball, tennis, hand ball 
and golf. He is a m em ber of the 
Cascade Hills Golf Club. - He a t
tributes his success to  hard work.

In  speaking of Mr. Godwin, Mr. 
Charles W . Garfield recently f re
marked :

“A rthur Godwin’s father, Orland 
Godwin, was in my boyhood an in ti
mate companion and friend. He be
longed to a family greatly respected 
in our countryside comm unity and 
was about my age. H e was sturdy, 
frank, friendly, courageous and always 
cheerful. I liked to be opposed to 
him in our debating club, because he 
never used a subterfuge and was al
ways direct, earnest and perfectly fair 
to his opponent.

“A rthur has inherited these qualities 
in an unusual degree and upon these 
sterling elements o f  character, he has 
builded into a position great service 
to  the institution in which he has 
dem onstrated his usefulness.

“ H is lovable nature endears him to 
all who enjoy his friendship.

“H is m arriage and the founding of 
his home, his devotion to  his mother, 
his choice of friends and his generous 
self-sacrificing nature have all made a 
distinctive appeal to  me. I have re
joiced over his successful career. His 
prom otions have been earned as a 
result of his fine ability and fidelity 
to high ideals and graciousness of 
manner.”

Leaderless Republic Blundering in 
Darkness and Distrust.

Grandville, Nov. 28—A leaderless 
republic.

T hat is w hat the United States is 
to-day.

I t  is a wonder that we are not deep 
down in the slough of despond be
cause of this fact. The need of lead
ership was never so great it is to-day. 
N either of the g reat parties has a 
leader w orthy of the name. T h e . 
President is m a m anner looked upon 
as a leader of his party . U ndoubted
ly he should be, but this has not been 
always the case.

Lincoln was distinctly a leader, and 
we m ight say as much of W ilson, but 
just now President H arding is stru g 
gling in the wilderness of doubt and 
tear. He has put his hand to the 
steering wheel in a hesitating m anner 
and finds that such indecision has 
bred revolt and disgust am ong the 
National electorate.

Lessons may, undoubtedly, be learn
ed from  the recent N ational backslide 
at the polls, but of what use, since no 
leader of either party  stands ready 
to allay the popular unrest and take 
strong hold of the rudder of our ship 
of state?

Such men as Borah, Lafollette, 
Johnson and the like are not leaders 
in any sense. They are mere m outh
pieces of a small fragm ent of discon
tented nullifiers who want anything 
th at is different, not really knowing 
what they want.

To be a leader one m ust stand out 
prom inently in the public eye; in fact, 
must bulk so large as a personality as 
to draw  the gaze of every eye in the 
land. If Michigan had a Zach Chand
ler, if New York had a Roscoe Conk- 
ling, if Maine had another Jam es G. 
Blaine there would be som ething 
doing right now at the National cap
ital.

These men were of th at old guard 
which is so often sneered a t in these 
later days, and yet such men did 
more for the country than all the new
fangled reform ers and progressives at 
present herded within the broad do
main of Uncle Sam.

One has only to  look a t Russia, 
form erly the m ost powerful nation 
in Europe, to  understand the need of 
a leader. Russia, ground into the 
dust by reform ers and progressives of 
the European type; her fields un
worked, her p roperty  rights vested in 
a Bolshevika mob of leaderless out
laws.

America does not need a Czar as 
does Russia. The American people 
do need a leader who will tell them  a 
few things; a leader who will point 
the finger of shame at the striking 
Bolsheviks of America; a t the fuel 
and o ther profiteers whose w ar on 
the poor and defenseless in this coun
try  is one of the m ost dastardly crimes 
of the century.

The Republican party  is in power. 
I t  lacks leadership. The Dem ocrats, 
striving m ight and main to  “turn  the 
rascal out,” are floundering about in 
a sea of distrust, doubt, truckling to  
unionism and anarchy and unm itigat
ed helplessness. T hey as well lack 
a leader. W hen will the n ight of 
m ediocraty disappear and a leader 
show his head?

W e wait while lack of proper guid
ance in the field of statem anship is 
giving us a governm ent of slipshod 
methods, of costly experiments, of 
u tter and complete imbecility.

Is  it possible th at a leader has been 
elected and that he awaits only oppor
tunity to show his hand? W ho among

the newly elected m em bers of the new 
Congress shows signs of such brain 
power? Certainly he is not manifest 
at the present writing.

There is a m an in private walks of 
life who m ight perhaps prove a savior 
to  the country had he been picked 
from among his associates a t the 
primaries, but such a m an was clearly 
not picked. W e go along wallowing 
in the swale of mediocrity, hoping for 
som ething to  turn up to save the Na
tion.

This man Clemenceau has turned 
up, but he is a Frenchm an and can 
have no part in shaping the policies 
of governm ent in this country. Even 
if he could it is not likely he would 
prove the leader to whom we can 
tu rn  for National reinstatem ent.

Undoubtedly this man from  France 
will tell us some wholesome tru ths— 
tru ths that we ought to learn—but the 
United States is disposed to run its 
own Government, without interference 
from an outsider.

The leader we want m ust be of the 
Americans wholly American. N ot a 
fiber" of his being shall be tinctured 
w ith Anglophobia or any other fo r
eign extract.

D uring the civil war the hearts of 
the people bled for want of a m ilitary 
leader. T hat was was prolonged two 
years because of this lack. N ot until 
U lyssus S. G rant appeared did the 
Union armies win successes. Mayhap 
we are destined to wait interminably

before our leader comes to save us 
from  ourselves. Old Timer.

The Dirge of the Ultimate Consumer. 
A nothe r sho rtage  soon will come 

m  som eth ing  th a t  I need—
In  tooth paste , foun ta in  pens o r gum , 

Or s tam p s o r ch icken feed.
From  w orry  I  am  never free;

I'm  troubled  an d  perplexed;
T he question  th a t  is puzzling me 

Is: W ho’ll be s trik in g  n ex t?
I hav en ’t  g o t  the  funds to  buy 

Big stocks of su its  an d  shoes.
O r pu rchase  ha lf a  y e a r’s supply 

Of every th ing  I  use.
Like o thers , I am  sh o rt o f coal 

A nd I am  grow ing gray ,
F o r I c an 't  guess, to  save m y soul, 

W h a t s trik e  is on th e  way!
I t  m ay  be b read  th a t  c a n 't  be had  

A t an y  price a t  all;
I t  m ay  be ham  or pie o r shad  

T h a t will ru n  sh o rt th is  fall.
If  I b u t knew  I ’d s tock  m yself 

Com pletely in  advance,
B u t I can n o t invest m y pelf 

Upon a  flim sy chance!

Oh! w orkingm an, if  in your h e a r t 
You’ve m ade a  solem n vow 

T h a t you will p resen te ly  d ep art 
T he place you’re  Ailing now,

P ra y  feel for m e one p ity ing  throb ,
’ Before you rise  and  flit.
A nd kindly  tell me ju s t  w h a t job  

I t  is you ’re  going to  quit!

A sign on the glass in the window 
will distract attention from what is be
hind the glass. Is  the sign on the 
glass more im portant than the goods 
behind it?

Yklf SifilT
For Your

OF quALitV
Protection

Lily W hite
“ The Flour the Beat Cooks Use”

A GOOD RECIPE FOR 
SODA BISCUITS
1 qt. Lily White Flour, 1 tea
spoon soda, 1 teaspoon salt, 
3 level teaspoons baking 
powder, 1 kitchen spoon fat, 
1 cup sour milk. Sift soda, 
salt and flour, mix in lightly 
the fat. Make into soft dough 
with milk. Knead smooth, 
roll out, cut and bake quick
ly. Leave piece of dough 
size of biscuit, put into one 
cup of sour milk, let stand 
until next time, and use in 
making up the dough.

Our Guarantee
Wtt Guarantee you  
will like Lily W hite 
Flour, 9the flour the  
beet cook* use1 bet*  

ter  than any flour  
you ever used for  
every requirement 
o f  home baking.
I f  fo r  any reason 
whatsoever you do 
not, your dealer will 
refund the purchase 
p rice .---H e’s mo in
structed.

Bakes Good-to-Eat 
Breads
Lily White Flour is the best 
flour you can buy! Why? 
Because it is milled of the finest 
wheats .grown in America. 
Because it is milled by the most 
complete and extensive process 
known to m o d e r n  millers. 
Because it is absolutely clean. 
Because the granulation is uni
form. Because breads, biscuits 
and rolls baked with Lily White 
are of even texture, firm, white, 
tender, wholesome and delicious 
to the taste. The best cooks 
know these things. That’s why 
it has been a favorite flour with 
the best cooks for three gen
erations.
W hy You Should U se Lily W hite

R E A SO N  No. 14

Worth more than Ordinary 
Flours

Lily White is not an ordinary flour. 
The wheat from which it is milled 
and every step of the milling process 
makes it  better than ordinary flours.

VALLEY CITY MILLING COMPANY
GRAND RAPIDS, MICHIGAN 

**Millers for Sixty Years**
Ads like these  a re  be ing  ru n  reg u la rly  a n d  con tinuously  in  
the  p rinc ipa l papers  th ro u g h o u t M ichigan. T o u  w ill profit 
by carry in g  Lfly W h ite  F lo u r in  s tock  a t  a ll tim es, th e reb y  
being p laced  in  position  to  supply  th e  dem and  w e a re  he lp 
in g  to  c re a te  fo r L ily  W h ite  F lour.
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Referee B any on Defends the Bank
ruptcy Law.'

Allegan, Nov. 28—The advice often 
given by the Tradesm an for a creditor 
to always file his claim in a bankruptcy 
proceeding was never more forcibly 
brought home than to-day when E d
ward Von Ostrand, trustee of Louie J. 
Bressin and Bressin & Schad, bank
rupt, mailed to creditors dividend 
checks amounting to 46^2 per cent. 
Just one year ago to  the day the Bres
sin pharm acy filed a voluntary peti
tion and at the first creditor’s meeting 
held last December at the Allegan 
court house the prospects of paying 
any dividends were most gloomy. Mrs. 
-Fouch, form er owner of the pharmacy 
under a conditional sales contract and 
chattel m ortgage neither of which were 
legally recorded, claimed preference 
over the common creditors to  the 
am ount of nearly $6,000. This was 
contested by Lee M. Hutchins, of the 
Hazeltine & Perkins D rug Co., of 
Grand Rapidsi, and resulted in Referee 
Banyon, of St. Joseph, sustaining the 
contest. Later, on appeal by Mrs. 
Fouch, Referee Banyon was upheld by 
Judge Sessions. The action taken by 
Mr. Hutchins redounded to  the bene
fit of common creditors, with the re
sult of paying the above dividend.

Some time ago  one of the referees, 
whose decisions have been uniformly 
sustained by the Federal judges and 
who is considered an authority on 
bankruptcy m atters, in the course of a 
conversation expressed himself very 
much disgusted with the apparent 
neglect and want of interest shown by 
creditors in bankruptcy proceedings. 
In fact, he was very emphatic in sta t
ing that if creditors and credit m an
agers would spend less time talking 
about amendments to  the bankruptcy 
laws, and devote more time in aiding 
in the adm inistration of bankruptcy 
m atters, and, if necessary, prosecuting 
violations, there would be less bank
ruptcy failures and more dividends to 
creditors. He rem arked: “It is amus
ing in the extreme to hear many good 
business men cuss the bankruptcy 
statute because of their want of busi
ness foresight in trusting some party 
who never should have engaged in 
business, let alone being able to obtain 
credit to the am ount of several thou
sand dollars. They then make a poor 
m atter worse by neglecting or refusing 
to aid in the adm inistration of the es
tate, contenting themselves with de
m anding that the bankruptcy law 
should be abolished or amended, be
lieving th at by some hocus pocus so rt 
of legislation they will have a  panacea 
for their illy advised judgm ent and 
w ant of business sagacity. I carry no. 
brief for the bankruptcy law. Proper
ly administered, w ith creditors lend
ing their assistance to  the referee and 
trustee, contrary to  what is generally 
believed and always talked, it is more 
efficient and more economically ad
ministered than any other form of pro
cedure for the winding up of the es
tate of an insolvent. One estate, called 
the S. & P. Co., paid dividends in ex
cess of 30 per cent., after a large num 
ber of the creditors had disposed of 
their claims for 5 and 10 cents on the 
dollar. The purchaser, being a lien 
holder, was obliged to  remit and re
lease part of his lien to  an am ount in 
excess of $15,000. In  another we paid 
76 per cent., when at the first credi
to rs’ meeting no assets were in sight 
a t all and the party  was a voluntary 
bankrupt. W e uncovered property 
that had been transferred to the 
amount of some $10,000. There was 
no  other way this property could have 
been reached except by the bankruptcy 
statute. I recall another case known 
as the M. Co., where dividends were 
paid in excess of 45 per cent., when 
the schedules showed practically 
nothing and where claims could have 
been purchased for 10 cents on the 
dollar. W e simply made the bank
rupt and preferred creditors bring in 
the property. Still in another case we 
paid 40 per cent, and the m atter is 
still not settled. Before we get

through we will pay another 15 or 20 
per cent. Claims were purchased for 
20 cents on the dollar. Here, again, 
we uncovered a large amount of prop
erty. In  a recent case we paid divi
dends of 20 per cent, and will pay ad- 
dit’cnal dividends to the am ount of 25 
to 30 per cent. A t the start there were 
very little, if any, assets in sight. 
Here, again, we uncovered preferences 
and transfers of property which could 
only be reached through the bank
ruptcy procedure. A creditor should 
always file his claim and never assign 
or dispose of the claim without first 
writing to the referee or trustee. The 
quicker there is an adjudication after 
the petition has been filed, if involun
tary, the sooner the reference to the 
referee and the greater the return  to 
creditors, for then it is in the- hands 
of the creditors to determine largely 
what is best for all concerned.

Solve Problem By More Efficient Ser
vice.

Cadillac, Nov. 28—'Chain stores are 
joining hands to  more effectively se
cure the business th a t properly be
longs to independent retailers.

The question that should present it
self to your mind is whether you are 
to  make an effort to counteract the 
influence of this class of stores or if 
you are going to say with many 
others “it can’t be done;” but if you 
will just think for one minute there 
has never yet developed an ideas that 
could not be counteracted by some 
other idea, so  it is with chain stores', 
it- has been dem onstrated over and 
over again that they are not an econ
omic factor in serving the consume- 
neither are they a community build
ing factor, but are rather of the nature 
of the whirlpool sucking in from a 
large radius to a vortex located in 
some large center where the profits are 
invested in office building or other in
terests producing ventures that pay 
state, county, and school tax and in 
this way depleting the small place 
from the development of the large.

The Join t Commission of Agricul
tural Enquiry, in its report, makes a 
distinction in this way: the indepen
dent individual retailer acts as a pur
chasing agent for his community, 
while the chain store seems as a dis
tributing agency for the m anufactur
er.

Mr. Retailer, what are you going to 
do about it? Are you going to make 
an effort to protect your business and 
the business of your community? Are 
you going to put forth some effort to 
render a more efficient service to the 
community on which you depend for 
your living and th at of your family, 
are you going to  sit idly by and 
grumble or are you going to  get into 
the harness and bear your share of the 
burden—as many of your competitors 
are now doing in an effort to devise 
ways and means o f retaining the 
profits derived from  retailing in the 
community, instead of allowing it to 
go through chain stores to larger 
places?

For more than a year we have en
deavored to bring  to the attention of 
the consum er his duty to  the com
m unity and believe every retailer is 
interested as is also the m anufacturer 
and wholesaler.

At the recent meeting of the direc
tors, held in L ansing the program  for 
the coming convention that is to  be 
held February 21 and 22, 1923, a t Lan
sing, will be filled with m atters of 
particular interest to  the independent 
retailer and let me say that it is the 
hope of the officers th a t every retailer 
in Michigan will take a personal in
terest in seeing th at at least one g ro 
cer or meat dealer from  the home 
town is a t the convention.

W e are always glad to give inform a
tion or do what is practical for the 
benefit o f the retail grocer and hope 
to have the privilege of answering 
some letters. J. M. Bothwell,

Sec’y Retail Grocers and General 
M erchants Association.

Odd Lots on Hand
Industrials
Amount Security Rate Maturity Yield
$36,300 Lake Independence Lbr. Co. 7 1937 .7.00%

4,000 Swift & Co. __ — -------- 5 1931 5.40%
68,000 Sinclair Pipe Line —  — 5 1942 5.42%
6,300 W ilson Bldg. C o .-------------- 7 1934 6.75%

56,000 Pierce, Butler, Pierce _ — V /2 1942 6.50%
16,500 Wm. Davies Co., Inc. —  _ 6 1942 6.08%
58,900 Standard Textile Products — V A 1942 5.50%

Public Utilities
$57,900 Continental Gas & Elec. _— 6 1947 6.34%

30,900 Continental Gas & E le c .----- 5 1927 5.80%
24,600 Central Power & L ig h t ----- 6 1946 6.16%
56,200 Elevated Equip. Trust — 6 1923-31 , 5.40%-5.90
71,800 United Water, Gas & Elec. — 5 1941 6.16%
27,500 Milwaukee Elec. Ry. & Lt. — 5 1961 5.48%

1,000 Consumers Power Co. —  __ 5 1952 5.50%

Foreign Government
$54,000 City of Greater P r a g u e ----- 1952 Mkt.

3,760 Province of Buenos Aires
(Sterling) _ ___ -----  — V A 1906 4.65% per 200

49,900 jugo-Slavia _ —  - — ----- 8% 1962 Mkt.
15,700 State of Santa Catharina----- 8 1947 7.90%
21,000 Republ'c of Haiti --------  — 6 1952 6.25%
6,500 Republic of Chile -------- 7 1942 7.30%
3,000 City of Soissons _ _ ----------- 6 1935 Mkt.
3,500 Republic of Bolivia ________ 8 1947 Mkt.

Michigan Municipal
$ 1,000 Muskegon Water W o r k s----- VA 1935 4.80%

6,000 Thompsonville Water ___ 6 1932-38 5.00%
1,000 City of Grand Rapids _ — 6 1924 4.20%

14,000 Sherman Township — — 6 1926-35 4.80%
490 Belcher Rd., Knox City, Ind. VA 1925 VA%

1,000 Erie County, O h io ------------ 5 A 1928 5%
1,000 Erie County, O h io ----- ------- VA 1929 5%

Canadian Provincial and Government 
$24,000 Prov. Saskatchewan _ - —  5 1942 5.05%

9,000 Prov. Ontario _ _____ — 5 1942 5.06%
23,000 Montreal Metropolitan Com. 5 1942 5.30%

Preferred Stocks
$35,000 Gardner Petroleum P f d .------- ____8 7.62%

Continental Gas & Electric __ 6 7.50%
92,000 Penn. Power & L ig h t______ ____7 7.11%
37,900 Utah Power & Light Pfd. ____7 7.25%
19,150 Robert W. Irwin Pfd. _ _ . ___ 7 7.11%

Land Bank Stocks
$61,000 Dallas Joint Stock Land Bk. ____8 $130

D etailed c ircu lars  on any  of these  offerings th a t  m ay  in te re s t you g ladly 
sen t upon request.

Offerings subject to prior sale and change in price.

Howe, Snow & Bertles
( IN C O R P O R A T E D )

INVESTMENT SECURITIES
Grand Rapids Sav. Bldg. 120 Broadway 310 Ford Bldg.

Grand Rapids, Mich. New York City Detroit, Mich.
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W ILLIAM  W IDDICOM B.
T he death of W illiam W iddicomb 

closing an active business career as 
m anufacturer, banker and wholesale 
grocer of nearly seventy years in this 
community, affords an opportunity to 
give expression to some sidelights on 
Mr. W iddicomb’s career which are 
not embodied in the biographical re
view published elsewhere in this week’s 
Tradesman.

Although a fuller portrait of him 
would be of unquestioned interest at 
th is time to those who never knew 
him at all, it would be difficult to make 
it effective because of the delicacy and 
the simplicity of his traits. I t  would 
call for a hand like his own, so capable 
of firm and straightforw ard, yet re
served and decorous, delineation. One 
may, however, be pardoned for yield
ing to the impulse to set down a few 
of those im pressions of his life and 
character which his passing brings 
into greater definition, even though it 
can hardly have deepened them.

The first of these was his loyalty 
in the friendships he formed. So 
aristocratic a spirit would naturally 
not form such relationships loosely, 
but he was exclusive mainly in the 
presence of the commonplace, and 
some kind of distinction in mind or 
nature or breeding was a prerequisite 
to the awakening of an  interest which, 
nevertheless, within the suggested 
limitation was conspicuously tolerant, 
and his friends were of as many kinds 
as the marked individualities they are 
apt to possess naturally imply. Yet it 
wa9 always you and not your capaci
ties or acquisitions or achievements 
that interested him. An intimacy, once 
formed, he always treated  as a positive 
source of enjoyment, and he cultivated 
it in this sense. It was quite impos
sible to associate the idea of sentim ent
ality with him. Effusion was a stranger 
to his native reserve, and his expres
sions of all kinds were eminently self- 
contained. But his friends came to 
know th a t in trouble of any sort—from  
ordinary difficulties, from  the deprecia
tion of others, for example, to  such 
sorrows as those of b itter bereavem ent 
—his effort to  render help was instinc
tive, sustained and successful. He 
was himself a veteran in such experi
ences with which the warfare of hu
man life is SO' thickly strewn, and mere 
contact with his fortitude was, auto
matically, consolation.

All of which implies that his so
cial side was uppermost. No one was 
ever more companionable, because 
precisely of this fundamental friend
ly quality so thoroughly felt as to  be 
independent of specific expression, and 
constituting thus the ideal basis for the 
interchange of real views, sentim ents 
and ideas on all sorts of subjects, w ith
out danger of misconception, Conver
sation on these term s he especially de
lighted in, probably stimulated by the 
consciousness that he gave a t least as 
much as he got out of it. I t  needed 
no excuse of occasion, no buttress of 
incident o r o ther topic; only, th e ,m o 
ment it ceased to be sincere and seri
ous, in an intellectual sense, he lost 
interest in it and his contribution 
prom ptly ceased. Naturally, thus, he 
was not one who took a leading part 
in those excesses of what is called 
general conversation which really re

solve a company into an o rator and 
auditors. His antipathy to  the com
monplace made him a little restless 
perhaps, with all varieties of bores. 
And in this category, also, the face
tious man—a type which ha9 become 
extremely prevalent w ith us of late 
years, doubtless through a distorted 
view of what constitutes hum or—em
inently belongs. Facetiousness had to 
have an edge on it, a joke had to  be 
a good joke, a story had to have a 
real point, to pass m uster with him. 
The flat was in his eyes not so much 
an aggravation of the low as a variety 
of it. H is own wit was conspicuous 
—and it was conspicuously wit—rather 
than humor. Partly  thi9 was because 
of a constitutional indisposition to ef
fusion, to expansiveness, and partly  be
cause, as a corollary of this, he was 
impatient of surplusage.

For artistic expression of all kinds 
he cared less than for the tru th  of 
statem ents and their value, although 
he had a cultivated m an’s appreciation 
of the imaginative field, and his 
acute sense and judicial soundness 
were reliable guides here, as elsewhere, 
and prom ptly detected the m eretric
ious on the one hand and appreciated 
the excellent on the other. H e was 
essentially a business man, and where 
it was applicable he invariably took 
the business point of view His train 
ing and proclivities were* apparent in 
his handling of whatever subject he 
treated. He was a great reader and 
his talks about letters were personal 
and penetrating. The classics of his 
own tongue were familiar friends to 
him, and what he read of the current 
product was its 'substan tia l part. H is 
taste was sure and based on the stand
ards, but it was catholic and uninter
ested in heated and superfine discrim
inations. His own style—and it was 
very much his own—was the exact en
velope of his way of thinking. It 
sought no external graces and es
chewed the figures of speech, although 
it had great personal savor and a truly 
idiosyncratic energy, combined with 
economy. I t was the acme of well- 
bred simplicity, argumentative cogen
cy and as clear as a bell, because he 
simply never experienced m ental con
fusion. If he reached that point, he 
stopped thinking and resorted to more 
knowledge.

Public questions of a fundamental 
and civic character, notably those re
lating to government, interested Mr. 
W iddicomb greatly, but less in a spec
ulative than in an analytic way. Good 
governm ent for him was what secured 
justice through order. Beyond that 
he was too much of a skeptic to be a 
partisan. Good citizenship was how
ever, as definite an ideal with him  and 
as rigorously and self-sacrificingly 
followed as his social ideal9 which 
were eminently those of the “gentle
man,” accented now and then with a 
slight edge of punctilio. A ltogether, 
one always noted a mind and nature 
im patient of the superficial and the 
crude, distrustful of ill-regulated en
thusiasms, living habitually on a high 
plane, rather pointedly neglectful of 
those who did not, and convinced de
votee of simplification in both thought 
and life. If  a thing could not be 
simplified, he became incurious about 
it and distrustful of the quality of its

attractions for others. W ithal a great 
adm irer o f law and order and suffi
ciently schooled in philosophy, as well 
as in all fields of general culture, but 
tem peram entally an Aristotelian and 
morally a stoic, the inner spirit that 
fused these traits and talents into a 
particularly idiosyncratic individuality, 
it was impossible to characterize.

TH ANK SG IVING  INVENTO RY.
A nother Thanksgiving Day draws 

near. I t  is a day of inventories—of 
experiences, of family life, o f years 
past and gone, of aspirations for the 
future, of responsibilities both ma
terial and spiritual, of a m an’s self, and 
of human life as a whole. It is a day 
for looking backward rather than for
ward, for stirring the ashes of the past 
and for bringing to the front the bless
ings, earned and unearned, for which 
it is our duty as well as our natural 
emotion, to be thankful.

These inventories center around the 
Family. W hile the churches have an 
im portant part in the ceremonies, ad
m onitions and joys of the day, their 
services are largely devoted to the 
Fam ily interests so far as they are 
spiritual, and to  awakening in us that 
sense of gratitude and that confidence 
in Divine guidance of our lives, which 
are am ong our finest beliefs and emo
tions.

The Thanksgiving dinner, an Ameri
can institution, is the symbol of plenty, 
given prominence when happy families 
gather. It is plenty that we are thank
ful for; not only plenty to eat and 
wear, but plenty in its widest sense of 
abundance of opportunity, health, 
strength, education, culture, achieve
ment and success, together with good 
character, benevolence, tolerance, vir
tue, and sym pathy for those less for
tunate.

The Thanksgiving Days of America, 
originated by the Plym outh Colony, 
three hundred years ago, and National
ly observed since 1863, when President 
Lincoln began the custom of issuing 
Presidential proclamations of a day of 
thanks, have been rich in experiences. 
At sea or on land, at home or abroad, 
the true American pauses on that day 
for a searching inventory of his past. 
W hat a wealth of human experience 
the day recalls to young and old—par
ticularly tO' the young fortunate 
enough to share the glory of the 
kaiser’s war.

The procession of Thanksgiving 
Days never ceases. They are dear to 
the memory of old men who remember 
new homes on the boundless plains of 
the W est, as well as to those who have 
looked out from humble farm  houses 
on the bleak and windswept hills of 
New England in November. The fam
ily changes always come up for re
view on this day, as well as the early 
struggles for a livelihood, the hard 
and small business beginnings, the lit
tle shop or factory around which 
clustered the hopes and ambitions of 
early manhood.

Parents, b ro thers and sisters, friends 
of by-gone years, come back to us un
der the mellowing influence of the day 
as they were then, before time had 
left its sad traces on face and form — 
before one by one they went the way 
of all the earth  and gave over to us 
its hopes, fears, joys, triumphs and

sorrows. The marriages, the new gen
eration, the departure from  the parent
al shelter, the gradual advance of old 
age upon the lonely father and mother, 
living only through love of their widely 
scattered children as the Thanksgiving 
Days came and went, the lessons from 
year to year in the hard school of ex
perience, the approach of the time 
when we, too, must “step off” and 
leave the world in care of our children 
—surely an inventory of these intimate 
episodes and periods of life will keep 
us busy and humble and spiritual on 
the Day of Thanks.

ECONOMIC FALLACY.
As usually happens at such gather

ings, there were both economic wis- 
dqm and economic fallacies set forth 
by the different speakers at the ses
sion of the Southern Commercial Con
gress in Chicago last week. Among 
the fallacies was the statem ent of one 
speaker that it would have been a 
blessing if “a bolt from Heaven” had 
wiped out the surplus of our agricul-' 
tural products during the period of de
pression. If this were true, why wait 
for the bolt from Heaven? Heaven 
is said to he’.p those who help them 
selves, and a bonfire in each rural 
community would have been as effec
tive as a bolt in bringing on the “bless
ing.” Judged according to this prin
ciple, the black rust on wheat, the corn 
borer, the grasshopper, and the boll 
weevil are all beneficent agents of 
Providence for preventing a surplus 
of agricultural products, and the State 
and Federal Governments are making 
a trem endous blunder in spending t*he 
taxpayers’ money to combat these sur
plus destroyers.

On the other hand, several speakers 
showed a grasp of sound economic 
principles when they pointed out that 
this surplus was due to the inability 
of Europe to take the farm products 
off our hands. W hile some of the 
farm ; eoduce could not be marketed 
in this country at any cost, there were 
many thousand persons overseas on 
the verge of famine. A lowering of 
Europe’s living standards and pur
chasing power has had a direct effect 
on the American farm ers’ pocketbook.

A good demand continues for dress 
buckles, clasps and ornam ents for 
trim m ing dresses and coats. These 
articles have been bought recently by 
retailers who have already noted a 
good enquiry for them to be used as 
Christmas gifts. One large importer, 
who recently brought over a complete 
new line of this merchandise, has met 
with so good a response that his lines 
are described as practically depleted. 
Im porters say fashion circles in Paris 
are predicting the free use of these 
ornam ents for Spring, and the demand 
here during the coming season is 
looked upon to exceed that of the cur
rent Fall.

Have faith in your own ability to 
win. Cut loose from the weakness 
that prom pts you to  say: “I am not 
appreciated;” “ I have had bad luck all 
my life;” “O thers have had a better 
chance.” Remember there may be un
discovered diamonds in your own 
backyard.

The m ost profitless th ing  to  manu
facture is excuses.
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THOMAS-DAGGETT 
CANNING COMPANY, Inc

PACKERS OF

PURE FOOD 
PRODUCTS
Grand Rapids, M ichigan

We have served the trade with great fidelity 
for twenty-three years.
We expect to continue the same policy in the 
future as we have in the past, devoting especial 
attention to quality and to the production of 
goods adapted to the needs of the trade and 
the requirements of the most discriminating 
customer.
This combination will furnish packing capacity 
greater than combined capacity of any other 
five canneries in Michigan.
In addition we are sales agents for practically all 
canneries in Michigan and seventy-five other 
leading canneries in other states and can offer 
wider varieties and greater assortments for pool 
or assorted cars than any other canned goods 
producer or distributor in the entire world.
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Subserviency To Authority Should Be 
First Lesson Taught

Jacksonville, Fla., Nov. 26—The very 
latest inform ation given out by the 
Federal Government discloses the fact 
that there are 'now  in its payrolls near
ly 600,000 employed, as against 300,- 
000 in the normal period before the 
war and that there is little prospect of 
this num ber being reduced during the 
next year o r  two. This is about one 
for every group of 190 men, women 
and children in the Nation.

And this estimate does not include 
the vast arm y of state, municipal and 
other employes supported by tax
payers.

The tendency of the times seems to 
drift toward paternalism  at a rapid 
pace or a m ovement to take away from 
the governed all say so as to how or 
to what extent they  shall be governed.

Nowadays it seems as though no in
dustry can be operated without a 
horde of petty representatives of 
Uncle Sam to say just how such an 
institution .shall be conducted-

Every citizen, in a way, seems to 
find at his elbow a Federal sleuth, and 
he is exceedingly fortunate if his home 
is not searched and his private affairs 
investigated.

The tendency tow ard paternalism 
has been rife for the  past tw enty years, 
but just a t present it seems to  have 
become an obsession.

A couple of weeks ago I happened 
into the general offices of a local tele
phone organization in Michigan and 
found a so-called Government expert 
practically in possession, while a mob 
o f assistants were going over the 
books and physical apparatus of the 
concern. N ot one of the telephone 
officials seemed to have a well defined 
idea of what they were after, except, 
possibly, to tem porarily paralyze its 
service.

Now what possible business could 
the General Government have with the 
affairs of a public local telephone com 
pany, which was transacting no inter
state business, except to  give soft jobs 
to barnacles?

And from the expense of this abom 
inable system of interference there 
seems no possible escape. The indi
vidual states are being stripped of a 1 
control on their own institutions, and 
the citizen is left helpless from ex
posure and the em barrassm ent attend
ant upon the visits of the spy, even to 
his domestic relations.

Especially during the past ten years 
has the appalling cost of hundreds of 
different commissions, boards and bu
reaus, employing an innumerable army 
of inspectors, supervisors, spies and 
parasites, been foisted upon the Ameri
can people without any pretense of 
obtaining their consent.

The enormous outlay for the keep
ing up of this policy of espionage has 
actually exceeded by 400 per cent, the 
entire cost- of conducting Federal af
fairs for the first half century of Gov
ernm ent existence.

Last week I took occasion to  speak 
particularly of Government interfer
ence with state regulation tof transpor
tation affairs, which was alike distaste
ful to these companies and the public 
which they serve.

Just now I have before me a com
munication from Frank H. Alfred, 
President of the Pere M arquette Rail
road, in which he says in part:

“The authority  of the In terstate  
Commerce Commission does mot cease 
with the regulation of rates. The 
Commission has established a most 
elaborate system of reports and ac
counts, to  be kept under the require
ments of the Commission. Slason 
Thompson, director of the Bureau of 
Railway News and Statistics, says the 
storeroom s of the Commission are 
bursting with detailed reports for 
which it has no use. He shows that 
the number- of clerks on railroads 
have increased in the past twenty-five 
years 441 per cent., as against an in
crease in all o ther railroad employ
m ent of 137 per cent. He shows that 
if the Commission will cut its statisti

cal requirements one-third it will save 
the railroads approxim ately $100,000,- 
000 annually and reduce the expense of 
the Commission by at least one-half 
million. Think of being able to  save 
one hundred millions yearly—which is 
16, per cent, of the net operating in
come of railroads of the country on 
one item of accounting and still be 
able to  function properly and furnish 
the Commission with all the data it 
should need! This am ount of one 
hundred millions per annum would 
buy 50 per cent, of all the new box 
cars needed annually by all of the rail-' 
roads o f the country.”

This statem ent reminds me that, 
during the war period, when the State' 
attem pted to  regulate the food supply, 
every hotel man was compelled to sub
mit a m onthly report to the depart
ment of food conservation showing 
just how much of this, th at and the 
other kind of food was consumed in 
the conduct of the business. The re
port was exhaustive and required 
hours to  compile. The writer con
tinued the practice until he discovered 
the envelopes containing the reports 
were never opened, but turned over to 
the junk dealer.

The Controversy oyer State sover
eignty, which was supposed to have 
been settled by the Civil W ar, will not 
stay put. The North and South now 
more nearly agree on the m atters then 
at issue, but they are united as against 
the tendency to  let Uncle Sam do what 
the framers of the American constitu
tion intended the States should do, 
without interference, and whether this 
tendency is a benefit or an evil it is 
viewed with much alarm.

A great many statesmen and other 
public men view with much m isgiv ir" 
the gradual transfer to  the General 
Government of the functions of local 
self government which the National 
Constitution most certainly lodged 
with the States. They notice the 
progress of the influences exerted 
upon Congress to obtain legislation 
invading state-control, and are advis
ing their constituents accordingly. 
They are particularly hostile to the 
Adamson railway labor act, the usur
pation of transportation regulation 
which for more than a century was 
accorded to the states without ques
tion, and they wonder if the time has 
not arrived when there shall be called 
a sudden halt in this tendency toward 
a centralization of Government con
trol and useless supervision.

How far, they ask, m ust we go in 
this direction? If we keep on, the 
fundamental principles of the Ameri
can constitution will be destroyed, the 
distinction between Federal and state 
powers will be obliterated and the 
state governments will become weak
lings through disuse of their powers. 
And when the people of the states do 
not see fit to exercise these particular 
perogatives, they fear the result of 
the General Governm ent’s qualifying 
to perform  such duties for them.

The esteemed Senator Borah, than 
whom a more conscientious or hon
orable legislator does not exist, in 
speaking of this invasion into the field 
of local self government, mentions the 
prohibition and equal suffrage con
stitutional amendments, the Mann act 
the two anti-child-labor laws (both of 
w’hich have been declared unconstitu
tional) and the proposed anti-lynch
ing law.

Mr. Borah rem arks: “The Govern
mental control which they (the peo
ple) deem just and necessary, they will 
have; maybe such control will be be 
ter exercised by the Gênerai Govern
ment, but the people should have the 
unquestioned right to say by whom 
authority  shou'.d be exercised. The 
trouble is the people have remained 
passive and permitted this insidious 
usurpation of power, but I do not be- 
lieye this condition will continue much 
longer.”

A large employer of labor told me 
the greatest obstacle he found to  the 
successful operation of his affairs was 
the absolute insubordination of em
ployer in acceptance of the real prin

ciples underlying the question of au
thority. H is superintendents and fore
men were absolutely tied hand and 
foot when it comes to  exercising au
thority  in conducting affairs. E m 
ployes have never been taught to re
spect the desires and wishes of their 
superiors, hence a decrease in the ac
tual value of services rendered.

This is, no doubt, a reasonable in
terpretation of the m oral reasons for 
much of labor unrest.

The sentiment surrounding the 
“message to Garcia” period has sub
sided, and the employe, in most cases, 
has a better way of conducting the 
affairs of his employer than the boss 
himself.

Benjamin Franklin hit the nail on 
the head when he made the assertion 
that “the greatest day in the life of a 
young man is when he decides to sub
mit to the dictates of a higher author
ity. He has conquered in a battle 
which m ust have been fought at some 
time in his life a t a much greater sac
rifice.”

Subserviency to authority should be 
one of the earliest lessons taught to 
young America.

F rank S. Verbeck.

Primary Methods of Nominations a 
Failure.

, Grandville, Nov. 28—The more we 
see of the prim ary methods thé less 
we like them.

The prim ary method of choosing 
candidates is a long step backward to 
jungle methods. W hile the new plan 
was expected to wipe out boss rule in 
the interest of the people it has worked 
quite contrary.

In fact, there is nothing fair about 
prim ary m ethods. They play into the 
,.ands of unscrupulous demagogues 
and make a farce of a great National 
privilege of electing officeholders - by 
the people.

The primaries have been m anipulat
ed in the interest of cliques and clans 
whose every interest is against good 
government and honest elections. 
vVhile calculated to serve the individu
al* voter present methods have had the 
contrary effect. In fact, the evils of 
convention methods have been double 
discounted by this latest experiment, 
and it is high time that a halt was 
called and a new deal made for the 
good of the whole electorate if we 
would frustrate the schemes of design
ing political tricksters,

Cut out the primary.
Go back to convention methods, if 

we must. T hat is far better than the 
present costly, inefficient m ethod of 
learning the people’s choice for high 
official positions. The prim ary has in
curred a lot of extra cost without cor
responding benefit.

There are two great parties in this 
country. Never under the convention 
system have men of the opposite party 
been foisted upon the ticket of the 
other. Under our present bulky elec
tion system Democrats can nominate 
Republicans and Republicans can 
nominate Dem ocrats for office. Then 
when it comes to  election there is a 
mixup which is w orthy the contortions 
of bedlam. Such is not representative 
government. Imagine the conditions 
which placed H enry ford in the front 
as M ichigan’s Republican choice for 
the Presidency!

No such farce could have occurred 
under the convention system of nam
ing delegates. I t  is high time we as 
free Americans looked this silly pri
m ary nom inating system in the face 
and voted it out.

Do it now, before the next election. 
Delays are dangerous. Give the honest 
voters of th is country a show, which 
they have not had since the iniquitous 
prim ary nom inating scheme came into 
existence.

Let* Republicans nominate their own 
candidates, w ithout help from  the other 
party. Let Dem ocrats do the same. 
If there is anything fair and honest, 
better than the convention method, let 
it be offered for consideration, but in 
the name of right and justice do away 
with that wicked farce known as

prim ary nominations. It has outlived 
its usefulness and should be cast into 
the discard.

The extra expense alone is enough 
to damn the method to extinction. “ I 
vote for the man, not for party .” How 
many times have we heard this ex
pression from  the lips of men who 
imagine themselves better than their 
fellows because of not being bound by 
party creeds. Under certain contin
gencies it may become necessary to 
cut your party candidate and vote for 
the other man. W ere this not so we 
m ight count ourselves perfect beings. 
In the main, however, a party  repre
sents certain principles which we feel 
it necessary to  carry out for the best 
interests of the country.

Men can honestly differ with regard 
to  these principles and it is this differ
ence which constitutes party organiza
tions. W ithout such organized en
tities government could not be carried 
on. There are two great parties in 
this- country and there are some hard- 
to-please individuals who are calling 
for a third.

The fate of third parties in the past 
should warn the over zealous pro
m oter to beware. In general it may be 
believed most third parties have been 
brought into being, not with any ex
pectation of success, but for the pur
pose of defeating one of the two big 
parties. This being the object some
times the third party becomes success
ful—successful in defeating the great 
party from which the organizers of the 
new party  seceded, which was what 
they a« soreheads were aiming at.

The talk of a third party to-day is 
aimed at the Republican organization 
because that party  is at present in 
power, and the hope is to force the 
Democratic party  into office agains 
the wishes of a m ajority of the people.'

Such things have worked in the past. 
The 1912 Bull Moose organization de
feated Taft and elected W ilson, the 
latter not being a m ajority candidate.

H istory repeats itself, and we are 
likely to see more of this as dis
gruntled politicians seek revenge for 

.»fancied wrongs.
It is plain as a pikestaff that no third 

party is needed at the present time. 
If you don’t like the Republicans vote 
for the Dem ocrats and vice versa, but 
hesitate about organizing a small tail 
to a ^ery big kite with the hope of 
getting satisfaction in that way.

Being a Republican, if you do not 
coincide with efforts in the legislative 
line at W ashington, change officials in 
your own party at the next elecetion, 
and this advice will fit the Democrat 
as well. Reform inside the party is 
the best method for fighting wrongs 
which have grown up within that 
party.

Instead of that cry, “Men, not 
party,” let your cry be, “Principles, 
not men.” This last is what has ac
complished all the good legislation 
this country has had since its incep
tion in Revolutionary days, and it is 
what means more for the good of the 
Nation than anything else conceivable.

W hen we get rid of the primary 
m ethod of nominations we shall make 
a good start tow ard securing honesty 
in elections in America.

Old Timer.

Auto Notes.
Pedestrians are now divided into 

two c asses—the quick and the dead.
The flivver maker uses three-quar

ters of a ton of bituminous coal to 
every car produced. And it wouldn’t 
do any harm  to use thé extra quarter 
ton of soft coal for upholstering.

Statistics show Rockefeller is the 
world’s richest man from oil and gas; 
ford is second from making flivvers; 
the repair man holds down th ird  place.

H enry Tord is firing every employe 
whose breath smells of liquor. T hat’s 
poetic justice from a man that’s made 
a fortune from rushing tin cans.
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Tax Exempt 
in Michigan

$180,000
Thomas-Daggett Canning Company

7% First Mortgage Convertible Serial Gold Bonds
DATED OCTOBER 15, 1922 DUE SERIALLY 1925-37

Interest payable April 15 and October 15. Principal and interest payable at the office of the Grand Rapids Trust Com
pany, Trustee, in Grand Rapids, Michigan. Convertible at any time at the option of the holders into 8% Cumu

lative Preferred Stock of the Company on a basis of par for par. Redeemable in whole or in part on 30 
days notice prior to any interest date at 107V2 % par value. Registerable as to principal only.

Denominations $1,000, $500, and $100.

The Company will pay the normal Federal Income Tax deductible at source up to 2%

TRUSTEE: GRAND RAPIDS TRUST COMPANY, GRAND RAPIDS, MICH.

A  letter from Mr. W. S. Thomas, President of the company, is summarized as follows:

BUSINESS T h e  conso lida tion  of th e  business o f- th e  T h o m as C anning  C om pany, th e  E. P. D ag g ett C anning  C om 
p an y  an d  th e  T hom as P ickle C o m pany  has resu lted  in th e  fo rm ation  o f one o f the  largest o rgan izations 
of its k ind  east of the  Pacific C oast, p ack in g  a  full line o f fruits, vegetab les, peas, berries, pickles, p o rk  
an d  beans, jam s, jellies, p reserves, etc. Its p ro d u c ts  a re  d is tribu ted  th rough  its ow n salesm en an d  b ro k e r
age  firm s in every  s ta te  in th e  U nion  as w ell as a  n um ber o f foreign countries. T he T h o m as P ickle C om 
p an y  o p era te s  p ickle receiv ing sta tions a t the  follow ing po in ts : Jenison, A da , O wosso, K alam azoo, 
D igh ton , N orville, C lark  L ake, M arne  an d  M oore P ark .

SECURITY T hese  b o n d s  w ill constitu te, in th e  op in ion  of counsel, a  first m ortgage  on  land , p e rm an en t equ ipm en t
an d  fixed m ach inery  ap p ra ised  as of S ep tem b er 1, 1922, b y  C oats & B urchard  an d  R ow son & N utting  
a t $361 ,273 .1  1, o r ov er tw ice th e  b o n d  issue. T o ta l n e t tang ib le  assets as of S ep tem ber 1, 192J2, b ased  
up o n  app ra isa ls a fte r  deduc ting  all liab ilities excep t fun d ed  d e b t an d  a fte r giving effect to  th e  p roceeds 
o f th is issue w ere $ 5 8 9 ,8 3 6 .2 9 , o r o ver 3.2 tim es th e  first m o rtg ag e  bonds.

EARNINGS A v erag e  annual conso lida ted  n e t earn ings o f th e  T hom as C anning  C o m pany  an d  th e  E. P. D ag g e tt C an
n ing C om p an y  for the  p a s t five years a re  $ 1 3 3 ,9 7 6 .2 6 , o r ov er 10 tim es in te rest charges on this issue.

MANAGEMENT Mr. W . S. T hom as, P residen t, has been  ac tiv e  m anager o f th e  T hom as C anning  C o m pany  since 1900 .
Mr. E. P . D aggett, as V ice P res id en t an d  G en e ra l M anager, is tho rough ly  experienced  in th e  business an d  
w as p rev iously  P res id en t o f th e  E. P. D a g g e tt C anning  C om pany . A ssocia ted  w ith  them  are  Mr. F. F. 
H am ilton , V ice P residen t, an d  M r. W . J. Bergy, Secre tary -T reasu rer, b o th  o f w hom  a re  fully conversan t 
w ith  their du ties an d  responsibilities.

We recommend these Bonds for investment.

PRICE UPON APPLICATION

All legal m a tte rs  p e rta in in g  to  th is  issue will be approved by M essrs. N orris, M cPherson, H arrin g to n  & W aer, G rand R apids, a s  counsel for the
bankers, and  M essrs. T rav is, M errick, W arn er & Johnson , G rand R apids, a s  counsel for the  Company.

Corrigan, Hilliker & Corrigan
INVESTMENT BANKERS AND BROKERS

Ground Floor Michigan Trust Bldg. Grand Rapids, Michigan
Citizens 4480 Bell M. 4900

The s ta tem en ts  con tained  in th is  advertisem en t, w hile n o t g u aran teed , a re  based  upon inform ation  and  advice w hich we believe accu ra te  an d  reliable.
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How a Bank Must Extend Credit.
Credit, the cornerstone of the bank

ing business, may be defined as the 
belief of a financial institution that an 
individual, o r a group of individuals 
representing a business or a govern
ment, is capable of meeting any finan
cial obligations they may incur.

But it is not by faith alone that 
credit standing is determined. Next to 
safeguarding its own credit a bank’s 
most im portant duty to its stockhold
ers and depositors is to  know the 
financial standing of its own cus
tom ers and of any others who may ap
ply to it for loans.

Credit information is obtained from 
many sources, and it is preserved for 
future use in many ways. In a small 
bank a knowledge of the finanacial 
standing o-f local business men, who 
borrow  money, is known to the Presi
dent, the Cashier o r  a committee of its 
officials and no systematic effort is 
made to commit the inform ation to 
writing. In the larger institutions 
credit information is gathered by the 
credit departm ent and filed away in 
folders—a folder for every name—so 
that loaning officers may have instant
ly available facts which will assist 
them in judging the merits of applica
tions advanced by prospective borrow
ers. These officers must pass on the 
desirability of the applicant, his pu r
pose in making the loan, how much 
he should be given and what guar
antees he can offer that the money ad
vanced will be paid at m aturity. All 
these considerations are vital to in
sure earnings and protect the bank 
against loss.

An orderly way to  analyze the quali
fications of a borrow er is to consider 
the four essentials of credit in the 
order o f their importance, namely, 
character, capacity, capital and col
lateral.

Outside of banking circ 'es the be
lief is generally held that in actual 
practice, if a man has the  necessary 
collateral to pledge as security for a 
loan, the m atter of character is con
sidered of minor importance.

This erroneous assum ption is dis
proved in a large measure by the fact 
that huge sums are loaned by banks 
daily on single named paper, without 
any security but the promise in w rit
ing of an individual o r a concern that 
the obligation will be liquidated at 
m aturity Experience shows that loss
es incurred on this class of business 
are so small as to be nearly negligible.

Little reliance may be placed in the 
other three essentials of credit if the 
character of the applicant is not above 
reproach. A dishonest m an’s capacity 
m ay be used to prom ote dishonorable 
schemes.

In judging the capacity of an indi

vidual or a concern much reliance can 
be placed on records of the past and 
plans for the future The importance 
of having records up to date is obvious 
because a good reputation may be lost 
in a short time. A change in m anage
ment will occasionally affect the credit 
standing of a firm adversely.

The best method of ascertaining the 
financial position of an- individual o r a 
concern is to  analyze the balance 
sheets. For current use a statem ent 
should be not more than six months 
old and m ost banks will ask that it 
be audited by a certified public ac
countant who understands such work.

After going over the balance sheets 
of a concern for tw o or more years a 
credit man is in a position to judge 
whether or not a concern is well man
aged and progressive, its financial 
strength, and growth. Such a state
ment should show that the proportion 
of quick assets to debts should be two 
to one, or better, and the liability of 
the borrow er on account o f accommo
dation endorsem ents should not be ex
cessive.

A bank likes to know som ething of 
the buying and selling habits of its 
borrowers, whether his payments and 
collections are prom ptly made. Even 
his technical skill, m arketing and ad
vertising policies, the condition of his 
plant and equipment, all come under 
the expert scrutiny of a good credit 
man.

Of course, it must be understood 
that the same rule o f procedure can
not be applied to every application of 
credit. A credit man must take risks 
which the dictates of comm on sense 
and knowledge of human nature tell 
him are reasonable hazards to  take, 
but he must not be prejudiced in favor 
of or against customer. His personal 
feelings must not enter into the con
sideration.

Such items as inventory, real estate 
ho dings, securities and m ortgages, 
good will patents, etc., receive close 
attention with a view to determining 
the am ount that actually could be real
ized upon them in case of a forced 
sale, if it should be necessary to real
ize upon them in time o f an emergen
cy.

A bank extending credit should 
know to a certainty what the item 
capital represents. The net invest
ment should be determined and the 
liquidating value ascertained. Surplus 
not paid in at the beginning, and un
divided profits should be made up of 
earnings set aside from  tim e to  time 
as a safety fund to provide against un- 
forseen losses which may occur.

A bank cannot always lend money 
to  an applicant, even though his finan
cial position be of the best. Funds m ay 
be scarpe o r the bank m ay be “loaned

Is Your Will Up-fo-Date?
liiC A N Y  people who have made wills for- 
•Av get to keep them up-to-date.

Changing conditions and new ideas make 
it advisable for one to review his will from 
time to time.

It is the du ty  of every man
to make a will; 
to name a tru s t company 

as executor and trustee; 
to keep his will up-to-date.

Does your will conform to your ideas 
to-day?

You are invited to consult our 
officers on all trust matters.

frRAND RAPIDSTrUST ROMPANY

GRAND RAPIDS, MICH.

Ottawa at Fountain Both Phones 4391

PERKINS. EVERETT GEISTERT

iMMBMMMGAMniDSTBUa »BAND RAMOSI

Direct wires to every Important market east of the Mississippi. 
A  statistical service unsurpassed.

Fenton Davis 6  Boyle
BONDS EXCLUSIVELY

G. R. N A T . B A N K  B L D G .

Chicago GRAND RAPIDS Detroit
First National Bank Bldg. Telephones j citizens 64212 Congress Building

CADILLAC 
STATE BANK

CADILLAC, MICH.

C ap ita l................  $  100,000.00
Surplus................ 100,000.00
Deposits (over) • • 2,000,000.00

W e pay 4 ^  on savings

The directors arte control ft* affair* of this 
bank represent much of the 'strong end not- 
«awful basinet* of Mortbara k.cblgan.

RESERVE FOR STATE BANKS

GRAND RAPIDS 
SAVINGS BANK 

FAMILY!

accom odation  
a n d  service.

B R A N C H  O F F IC E S
Madison Square and H all Street 

W est Leonard and Alpine Avenue 
Monroe Avenue, near Michigan  

East Fulton Street and Diamond Avenue 
W ealthy Street and Lake Drive  

Grandvllle 9venue and B Street 
Grandvllle Avenue and Cordella Street 

Bridge, Lexington and 8tock!ng 
W est Leonard and Turner Avenue 

Bridge Street and Mt. Verm ont Avenue 
Division Avenue and Franklin S trsst
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up” on a particular commodity. U n
settled business conditions causing 
poor collections and other indications 
of uncertainty in the outlook will pre
vent loans that in ordinary times 
would be granted. A bank is pro
hibited by law from loaning to  one 
customer more than a certain percent
age of its capital and surplus.

Most commercial banks have mini
mum balance requirements. W hen the 
amount of deposit goes below what it 
should be, the depositor is asked to 
build up his account or withdraw it. 
Such an account is usually built up to 
meet the requirem ents of the bank.

More and more attention is being 
given by banks to the cost of doing 
business. Progressive banks are an
alyzing deposit accounts to determine 
the cost of money and service with a 
view to eliminating unprofitable busi
ness or assisting the depositor to make 
it ray.

W hen it is shown to them that the 
interest the bank gets on the loanable 
part of a depositáis not enough to pay 
the cost of overhead and interest paid 
for deposits, m ost customers are rea
sonable enough to increase the amount 
of théir deposit, make their accounts 
less active or accept a reduction in 
the rate of interest paid them on their 
deposits. The latter method is usually 
most acceptable.

Besides rro tecting  the bank’s re
sources the credit department can give 
assistance to the new business division 
of other departments. Many good 
leads are obtained in this way. These 
divisions refer the names of their 
prospects to the credit departm ent be
fore soliciting them, thus avoiding the 
em barrassm ent that would result from 
seeking business from firms which are 
not desirable.

In the larger banks where cus
tomers do business with several de
partm ents it is occasionally necessary 
on short notice to  ascertain the total 
liability of a borrow er to the company. 
A division of the credit department, 
called the central custom er’s liability 
record, consolidates in a single record 
all such obligations; and the book in 
which these records are kept is proved 
daily with the general ledger, insuring 
the accuracy of the records so that 
loaning officers may not violate State 
laws by exceeding the legal limit in 
loans granted to  customers. Such a 
record also shows the total loans 
granted on any one class of liability. 
It hel;s to keep the loans varied and 
is of invaluable assistance in case of 
sudden drops in the price o f a com
modity. Francis H. Sisson.

Purchasing Power of Farmers Has 
Been Enhanced.

Several estimates have recently been 
made of the increase in the farm ers’ 
buying power as a result of the ad
vance in the prices of their products. 
According to  one statisticians, the 
farm ers’ income this year will be $5,- 
500 000,000, compared with $3 700,000,- 
000 in 1921. According to another, the 
figures for this year and last are re
spectively $5,980,000,000 and $4,705,- 
000,000. Neither of these estimates is 
offered, of course, as more than a 
crude calculation. Both - show, how
ever, that the farm ers’ total income 
will be between one and two b ilious 
more this year than last. As farthers

have had to pay more this year than 
last for nearly everything except 
labor, the total gain in their income 
does not mean a corresponding gain in 
profits or purchasing power in term s 
of commodities It is to be noted also 
that estimates of the farm ers’ gains 
on the basis of going quotations will 
be too large, since about half of the 
staple crops have already left the 
farm ers’ hands, and much of this 
brought prices below those now cur
ren ts  Neverthe'ess, when all such al
lowances are made it is quite evident 
that the situation of the farmers, who 
furnish about 40 per cent o i the pur
chasing power of the counttry, has 
been greatly improved over what it 
was a year ago.

Farm ers as a group will buy more 
this year than they did last, but they 
will not resume buying everything in 
sight, as they did in 1919-20. P a rt of 
their profits will go to wipe out the 
indebtedness of previous years, and 
careful observers in both the South 
and the W est state that it will re
quire at least two more good years to 
enable them to get firmly on their 
feet again. They are still suffering 
from the effects of too much credit 
during the flush times. To the dema
gogues at W ashington, who continue 
to scream that the farm ers were the 
victims o-f “artificial deflation” delib
erately initiated by the Federal Re
serve Board this statem ent will seem 
to be arran t heresy; but its tru th  is 
known and acknowledged by thou
sands of intelligent farmers who are 
not “intrigued” by the politicians’ ap
peals to selfish class prejudices.

William O. Scroggs.

T o A ssist You in
M aking Your W ill—

MANY persons who have thought of making a 
Will, haven’t a definite idea of what they 

want to provide.
We offer this suggestion to aid you in making an in
telligent PLAN for disposing of your property:

CUT THE COUPON!
We have prepared a special INSTRUCTION FORM 
far making a Will, which will he sent to anyone ask
ing for it, upon return of the attached Coupon. This 
is something that you can do RIGHT NOW. Sign and 
send us this Coupon and get an immediate result.

The M ichigan T ru s t Com pany, 20-B
G rand Rapids, M ichigan.

P lease  send me your free INSTRUCTION FORM FOR MAKING A W ILL. 
I am  in te res ted .

N am e ____________________________________________________________________

A ddress ____ „---------------------------------------------- -------------------------------------------

“Oldest Trust Company in Michigan "

M ichiganTbiist
COMPANY

GRAND RAPIDS, MICH.

As illustrating the value of persist
ency it has been stated that repeated 
and rapid blows will make iron red- 
hot. But after all, a forge is quicker 
and cheaper. Persistency is all right 
if you don’t persist in being wrong.

Grand Rapids National Bank
The convenient bank for out of town people. Located at the very 

center of the city. Handy to the street cars—the interurbans—the 
hotels—the shopping district.

On account of our location—our large transit facilities—our safe 
deposit vaults and our complete service covering the entire field of bank
ing, our institution must be the ultimate choice of out of town bankers 
and individuals.

Combined Capital, Surplus and Undivided Profits over

$1,450,000
GRAND RAPIDS NATIONAL BANK

GRAND RAPIDS, MICH.

INSURANCE IN  FORCE $85 ,000 ,000 .00

WILLIAM A. WATTS 
President

RANSOM E. OLDS 
Chairman of Board

MEBGHäKTS LlKBlNSra&NCE COMEàKY

Offices: 4th floor Michigan Trust Bldg.—Grand Rapids, Michigan
GREEN & MORRISON—Michigan State Agents
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FRAUDULENT PROMOTIONS.

Fakesters Plan To Reap a Golden 
Harvest.

On Dec. IS, 870 millions of 4)4 per 
cent. V ictory notes will be redeemed. 
On the same date, 420 millions of tax 
certificates mature. Two weeks later, 
on Jan. 1, 62$ millions of W ar Savings 
certificates become payable.

To be sure, not all of the one billion 
nine hundred millions represented- by 
these maturities is held by small in
vestors; equally sure, a great p a rt of 
what is so held will continue to be 
held, due to  the refunding securities 
which the T reasury Departm ent will 
issue and which former Government 
security holders will be urged to  take 
up.

Nevertheless, a man with myopia 
could still see in the approaching re
paym ent period a time o f gladness and 
rejoicing for the prom oter of fraudu
lent securities. H e has had some long, 
lean years of late; his rightful prey has 
been won away from him and, in 
great measure, kept away from him 
by the T reasury D epartm ent; it has 
been hard to compete with the Gov
ernm ent’s offerings—more especially, 
with the patriotic spirit in which those 
offerings have been taken up and held.

But now the fakester can look for
ward to the speedy coming of a new 
day. In his camps there is loud re
joicing, and scenes of bustling activity. 
“T here’ll be somewhere near tw o bil
lions of dollars returned to  small in
vestors within the next two m onths,” 
is the cry. “The T reasury  Depart
ment will try  to  get the investors to 
put that money back into Government 
securities, but there’s no longer a war 
to inspire people to back the T reasury  
Departm ent up. If we can only get 
our offerings on the m arket in time, 
and play them up hard enough, we 
will slice these two billions up into a 
milljon little pieces, and each one of 
us will be able to pocket his slice!”

And—take this statem ent on the 
word of an organization whose sole 
aim and purpose in existence is to 
beard the fake prom oter in his den, 
ferret out his wily schemes before he 
is ready to launch them, nip his cheat- 
ments in the bud—take it on the word 
of a group of wide-awake men who 
know what they are saying: The pro
m oters are busier now than they ever 
were before, and within 'a few weeks, 
perhaps a  few days, will be shipping 
through the mails tons of lurid litera
ture, sending from  house to  house a 
veritable arm y of salesmen, in short, 
they will launch one of the biggest 
drives against the public pocketbook 
ever released in the history of Fake-! 
dom.

A challenge is a challenge An insult 
is an insult. Neither one can be ig- 
noed by upstanding men, with eyes to 
see, ears to ’hear, and good red blood 
flowing through their veins. Therefore 
we say that if the nefarious enterprises' 
which these unscrupulous dealers are 
planning are to  be let go unpunished; . 
if the savings of ou r hard-w orking la-« 
borers, our tired clerks, ¿ lit 
ing housewives are to  4>e: '
handed over, w ithout de mdfe ,4itotru 
those who know the sorrow  and un
happiness and misery which is certain 
to result; if this challenge1 to  the cour

age o f  our leading business men and 
investment bankers and this insult to 
our National intelligence is going to  be 
ignored, then red blood and honest 
altruism  no longer characterize this 
land.

I t is not as though the fakesters 
could not be stopped. The fact that 
certain States have enacted preventive 
legislation, intended to  forestall the 
evil, and th at this legislation has been 
ineffective to the degree of helping the 
prom oters more than hindering them, 
this is no evidence that fraud-preven
tion is unattainable. All that legisla
tive failures prove is that the personal 
habits of people cannot be controlled, 
their personal inclinations cannot be 
stemmed and their personal move
m ents cannot be steered by statute, or 
protected by statute. I t  may be w rit
ten into the National Constitution that 
all men shall have the franchise right; 
and yet, in one whole section embrac
ing a population of thirty-five .millions, 
this right may be denied. It m ay be 
written that certain potables shall not 
be m anufactured, sold, transported o r 
enjoyed, and is so w ritten: Yet those 
potables will continue to be manufac
tured, sold, transported and enjoyed 
throughout the length and breadth  of 
the land notwithstanding.

T o  protect a people from itself, only 
one means has ever succeeded and ever 
will succeed. And that means is edu
cation. If the negroes of the South 
are to vote, the white men of the 
South will have to be convinced that 
the privilege is actually an inherent 
right. If intoxicating liquors are not 
to be made and sold, all people will 
have to  be convinced that they  should 
not be made and sold.

And if the fake prom oters are to be 
deprived of their golden harvest, the 
millions of men and women who pour 
upwads of three billions of dollars each 
year into the yawning coffers of this 
miserable f ra te rn ity . will have to  be 
convinced of the futility of such prac
tices.

W here legislation has failed, educa
tion can succeed W here laws prove 
useleess, teaching wi’.l prove useful. If 
the “better classes” (whoever they are) 
honestly desire to  p rotect the lower 
classes, education will do the trick. »

Representing the best that is in busi
ness, the leading business men and 
women of the country, are the thirteen 
hundred cham bers of commerce and 
other business organizations of this 
country. They are looked to by the 
people for leadership, for guidance, 
but, above all, for information. W hat 
these cham bers 'say  is universally be
lieved to  be true.

If these bodies will only decide that 
the time for action has come; if they 
will put aside hesitancy, diffidence, 
timidity, or whatever other factors are 
holding them  back; if they will give 
the public thé information which, cor
responding  . to. education, will throw  
the cold, glaring light of tru th  on the 
fraudulent prom otions which the fake- 

*'Sfers are about to  - launch, then the 
these individuals can now 

ease and so little 
'■Teaf"*-<500,'- a t  last, be stamped out, 

*k<thfped~ on and mangled as it de
serves.

W hat step to take-firs t?1 Join thé 
Investors’ Vigilance .Committee, Inc.

W hat then? Read its bulletins, learn 
what prom otions are being circulated 
in your own village, or town, or city, 
or State. W hat else? Broadcast the 
facts, as you learn them ; tell your fel
low citizens, by letter, by public notice 
and by public meeting, what the ships 
look like these p irates are traveling 
upon, what course they are following, 
what misery they will cause if not 
avoided, and, above all, How to avoid 
them.

If the thirteen hundred chambers 
will do these things—and, for sure, it

is little enough—the fraudulent p ro
m oters may, at last, be hoist in their 
own petard. And the billions of dol
lars which heretofore have been en
riching thieves and swindlers to  the 
discouragement, if not the very en
dangering, of legitimate business will 
flow where it should flow: Into the 
honest, progressive and forward-look
ing channels of trade.

Ralph W. Budd.
Mgr. Investor’s Vigilance Committee.

[This department has been donated 
by the Tradesm an for the express pur-

For Good, Dividend-Paying 
Investments Consult

F. A. Sawall Company
313-314-315 Murray Building 

Grand Rapid», Michigan

Citizens 62-209 Bell Main 3596

GRAND RAPIDS 
MICHIGANFourth National Bank

United State» Depositary

Capital ,$300,000  
Surplus $300,000

o y  in te re s t paid  on Sav ings D eposits, payable  
sem i-annually .

•• ^  1 /  O f in te re s t paid  on C erU ncates o f D eposit
Bj g jjj / 2  'O  if le ft one y ear.

O F F IC E R S .

W m . H . A nderson, P res id en t; L av a n t 
Z. C aukin, V ice-P res id en t; J .  C linton 

B ishop, C ashier.
A lva T . E dison, A sa’t  C ash ier; H a rry  

C. L undberg , A sa’t  C ash ier.

D IR E C T O R 8 .

W m . H . A nderson L a v a n t Z. C aukin  
C h ris tian  B ertsch  Sidney F. Stevens 
D avid  H . B row n R obert D . Graham  
M arshall M. U hl Sam uel G. B randy  

Sam uel D. Young 
J am e s  L . H am ilton

Calendars! Calendars!
LEST YOU FORGET.

If you have neglected to place your order

DO IT NOW!
We are still in a position to supply your wants.

Get in touch with us.

T he Calendar Publishing Co.
G. J. HAAN, President and Manager.

1229 Madison A ve. Grand Rapids, M idi.
• W E  A R E  L O C A T E D  ON  T H E  S Q U A R E
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pose of presenting at regular intervals 
the work of the Investors’ Vigilance 
Committee, Inc., with whom we are 
co-operating in conjunction with the 
Chambers of Commerce and other 
Business Organizations of the Nation. 
The statem ents contained herein are 
not guaranteed but are based upon in
formation which we believe to be ac
curate and reliable— Editor.]

Problem of Reducing Costs of Mer
chandise Distribution.

I t is a commonplace observation 
that while the cost of producing goods 
has been declining the cost of their 
distribution has been increasing. It is 
also recognized that the problem of 
bringing down the costs of m erchan
dise distribution centers chiefly in the 
retail erid of this business. There are 
reported to be 1,600;000 retailers in the 
United States. Probably there are too 
many, but“ severe competition is con
stantly eliminating the least efficient. 
The high rate of business m ortality in 
this group, however, does not really 
solve the problem, for the gaps in the 
ranks are always quickly filled, and 
the weeding-out frocess goes on con
tinually. Such a process means in
flated distribution costs, and the bur
den must ultim ate'y fall on the mass 
of consumers. For a time after busi
ness had definitely “turned the corner” 
the number of failures among retailers 
showed an enormous increase, but 
with the slow clearing up of the 
wreckage the situation has greatly im
proved. The progress of the business 
revival can undoubtedly be aided by 
intelligently directed efforts to assist 
retailers—especially the small dea ers 
—in adjusting their business to the 
new conditions.

Already a number of plans are in 
operation designed to help the retailer 
conduct his business more efficiently. 
Intensive statistical surveys have 
been made of various branches of re
tailing by the Schools of Business Ad
m inistration of several of our leading 
colleges and universities. These are 
of assistance to the more efficient deal
ers, enabling them to ascertain how 
their own business unit compares in 
its sa les ,. operating expenses, stock 
turn, -and other features w ith , o ther 
establishments o f the same character. 
This work is highly serviceable so 
far a s 'i t  goes, bu t it does not reach 
many of the small dealers. Some of 
the larger wholesale establishments 
have found it advantageous to set up 
special departm ents charged with the 
duty of aiding their re ta ie r  customers 
to conduct their business with a 
maximum of efficiency. Advice is sup
plied with regard to such m atters as 
the choice of locations for new stores, 
plans for new store buildings adver
tising and displays, buying policy, ac
counting methods, and so on. The 
National Retail Grocers Association 
- 1st} conducts a better grocers bureau 
designed to improve the general ef
ficiency of the grocery trade. A code 
of standards, simply worded, is sub
scribed to by mem bers of the bureau, 
and it is hoped gradually to  advance 
the. standards and thereby improve 
the "quality of the retail grocery ser
vice.

It has frequently been said th at if 
al business men accepted the fact of

the business cycle and set their af
fairs in order for each successive 
phase the shifts from prosperity to 
depression and back again would be 
much less pronounced. In other 
words, if during a boom period busi
ness men generally began to get ready 
for the reaction instead of acting as 
if the boom  were a perm anent condi
tion, the boom would gradually fade 
out, bu t it would not be followed by 
an acute crisis. All this seems logical 
enough, but when business activity is 
intense it is doubtful if a very large 
percentage of producers and distribu
tors can be persuaded to drop behind 
the procession. Every one is anxious 
to ..maintain his relative place in his 
particular business, and it will take 
courage almost above human for the 
average man to surrender his place 
voluntarily to a competitor. Of course, 
if the competitor should act in ac
cordance with the cycle principle at 
this time the problem would be fairly 
simple; but will he? For the average 
man in business the answer just now 
must be in the negative. Nevertheless, 
the cycle idea is being “sold” to a 
constantly larger group of manufac
turers, merchants, and financiers, and 
their efforts to govern their business 
in accordance with the rhythm ical 
changes in time may not be without 
effect.

It is in the investment and specula
tive field that the cycle idea has 
gained its greatest influence. Various 
agencies that present forecasts of 
movementts in the stock and bond 
m arkets have developed a large fol
lowing and are undoubtedly influenc
ing sales and purchases on the ex
changes. It was suggested in the m ar
ket letter of an investment house last 
week that the recent decline in bonds 
was som ewhat stimulated by the fore
cast of a well-known business statisti
cian that the peak of the bond m arket 
would be reached in September. This, 
it is believed, caused somewhat 
heavier selling than would otherwise 
have occurred, and thus intensified 
the recessions.

It is to be borne in mind, however, 
that this could have no great effect 
on the m arket if the forecasters 
guessed wrong. If the selling came 
too soon, it m ight cause a tem porary 
reaction, but the m arket would quick
ly assert its strength once more. If 
the forecasts are correct, dealings in 
accordance therewith should have a 
tendency to prevent sharp fluctuations.

W illiam O. Scroggs.

On His Dignity.
“I get queer answers sometimes,” 

¡'ays an old advertiser, “when I ask my 
customers, as I frequently do, what 
publication they saw my advertisement 
in. As a rule, they reply courteously, 
but once in a while a man takes the 
question as ah affront. One pompous 
old fellow told me it was none of my 
business. A nother advised me to hire 
a check clerk. A languid young man 
referred me to his valet. But I was 
w orst taken back by a roughly dressed 
customer to whom I put the question:

“ ‘W hat magazine, may I ask, did 
you see my “ad” in?”

” ‘In all of them ,’ he replied indig
nantly, ‘Did you think, sir, from my 
appearance that I read only one?”

Michigan Shoe Dealers
Mutual Fire Insurance Co.

Lansing, Michigan 

LEGAL RESERVE COMPANY

Write
L. H. BAKER, Secy-Treas. LANSING, MICH.

P.  O. Box 549

Grand Rapids Merchants Mutual 
Fire Insurance Company

Economical Management 
Careful Underwriting Selected Risks
Conservative but enjoying a healthy growth. 

Dividend to Policy Holders 30% .

Affiliated with the

Michigan Retail Dry Goods Association
O F F IC E  319-320 H O U S E M A N  B L D G . G R A N D  R A P ID S ,  M IC H .

OUR FIRE INS. POLICIES ARE 
CONCURRENT

with any standard stock policies 
that you are buying.

T h e  N e t  C o s t  i s  30% Less
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Mich.

WM. N. SENF, Secretary-Treas.

SAFETY SAVING SERVICE

CLASS MUTUAL AGENCY
“The Agency of Personal Service'’

C O M P A N IE S  R E P R E S E N T E D  A N D  D IV ID E N D S  A L L O W E D .
M innesota H ardw are  M utual -____ 55% Shoe D ealers M u tu a l ------------------- 30%
W isconsin H ardw are  M u t u a l____ 50% C en tra l M anufac tu rers’ M utual -  30%
M innesota Im plem ent M u t u a l ___ 50% Ohio U nderw rite rs  M utual --------30%
N ational Im plem ent M utual ___  60% D ruggists’ Indem nity  E xchange 36%
Ohio H ard w are  M u t u a l_____ ___ 40% F inn ish  M utual F ire  Ins. Co. — 60%

SAVINGS TO POLICY HOLDERS.
Hardware and Implement Stores, 50% to 55*’ Garages and Furniture Storer> 
40%; Drug Stores, 36% io  40%; Other Mercantile Risks, 30%; Dwellings, 50%

T hese Com panies have LA RG ER A SSETS an d  G R EA TE R  SU RPLUS for each  
$1,000.00 a t  r is k  th a n  th e  L a rg e r and  S tronger Old Line o r Stock Com panies. 
A  Policy in  a n y  one o f these  Com panies g ives you th e  B est P ro tec tion  availab le . 
W hy n o t save 30% to  55% on w ha t you a re  now paying  Stock Com panies fw  
no b e tte r  P ro tec tion . If in te res ted  w rite , C lass M utual Agency, F rem ont, Ml(f>
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Psychological Effect of a Good Cup 
of Coffee.

S t  Augustine, Fla., Nov. 25—T he 
deservedly popular H otel Muskegon, 
at Muskegon, presided over by George 
W. W oodcock, is adding to  its laurels 
daily, by the offerings it is making its 
patrons in its cafe. Fish and shell fish 
are its strong features. I ts  clam chow
der is of the seashore variety, while its 
lobsters served in various styles are 
appetizing, with prices in reason.

Mr. W oodcock, in addition to sup
plying a satisfying luncheon a t 65 
and dinner a t 75 cents,* offers his pa
trons club breakfasts of the following 
varieties at prices named.

20 cents: W heat cakes with syrup 
and coffee.

30 cents: Two egs (boiled or fried) 
hot rolls or toast and coffee.

40 cents: Calves liver and bacon, 
fried potatoes, hot rolls o r toast and 
coffee.

50 cents: Broiled ham or bacon,
fried potatoes, wheat cakes with syrup, 
hot rolls o r toast and coffee.

A t the M uskegon all room s are 
provided with running water, neatly 
furnished and kept and ranging in 
price from $1.25 to $3, the higher 
priced room s being provided with 
bath.

A t the Occidental Hotel, a t Muske
gon, I m et C. O. Thom pson, who has 
been selling Duxbak clothing for many 
years and is known to nearly every 
clothing firm in Michigan and adjoin
ing states. Mr. Thom pson combines 
commercial traveling and stock farm 
ing with equal success. H e told me 
confidentially that of all the hotels he 
patronizes the Occidental pleases him 
best on account of its reasonable 
charges and superior service.

On the o ther hand, Edw ard T. 
Derby, representing Carson, Pirie, 
Scott & Co., who is just recovering 
from  a serious surgical operation and 
whom I visited with a t the Pantlind, 
thinks the sun rises and sets on that 
institution. I t has been his home for 
years and it seems to wear well with 
him. He thinks the Pantlind will 
never feel the competition which is 
being staged in Grand Rapids. I, too, 
am inclined to the conviction that this 
wonderful establishm ent will continue 
to retain its old patrons and will add 
new ones at a satisfactory pace. I t 
certainly deserves all that it is enjoy
ing.

I am saying regretfully there are 
quite a num ber of hotel men in Michi
gan who should be following o ther 
vocations. The most objectionable 
one is the man w ho has a continual 
grouch in stock and taps it frequently. 
I heard of an instance the other day 
where a traveler, on m aking his second 
trip to Michigan City, became con
fined to his original stopping place 
and got into the w rong hotel. In  cor
recting his e rro r he unwittingly m en
tioned the fact to the landlord of his 
original stopping place, who refused 
him accomm odations because of his 
innocent error. Such a landlord 
might make a success as chauffeur in 
a hog yard, but it would be tough on 
the hogs.

V ery many eating establishm ents 
are eking out an existence because of 
the fact that they  supply an abom in
able cup o f coffee. Their o ther offer
ings seem to be satisfactory, but they 
fall down in the m ost im portant item 
of their entire bill of fare. They pur
chase the very best of raw material, 
but spoil it in the  process of m anufac
ture. There is nothing which makes 
a stronger appeal to  the average pa
tron than a good cup of coffee or 
creates a more damaging prejudice 
than a  poor one. Its  importance w ar
rants me on gong  into the subject at 
some length a t this time.

There are two things demanded by 
every competent and successful hotel 
man, especially in the discharge of his 
duties to the public as a caterer: That 
the cost of the raw  foods be kept 
down to the minimum and that -the 
service in the dining room  be equal to 
if not better than the accepted stand
ard  for a hotel o f  its class, and not

the least item in this standard of ex
cellence in the simple cup of coffee.

M ost business institutions, in their 
dealings with retail buyers, have staple 
items which are of m ost frequent sale 
and upon which they  specialize in o r 
der to popularize their business, and 
on which they do not aim to make any 
particular profit.

In the hotel and restaurant business 
coffee is such a specialty and when 
you find one who does specialize on 
this item, you will discover that he is 
usually a success. W oe be un to  him 
who regards it as a m atter of small 
importance and is careless as to  what 
his much neglected coffee pot is p ro
ducing.

The m anager of one of Chicago’s 
largest hotels recently told me that his 
hotel was made possible through the 
reputation made for the coffee pro
duced in the cafe, from which it had 
sprung, and I, having a knowledge of 
the development of this great enter
prise, know that he knew what he was 
talking about.

W hy not give your guests a prime 
article, when the principal requirement 
in its production consists simply of a 
little attention on the part of some one 
dependable to see that its simple 
processes are correctly applied. There 
are many o f these processes, but I will 
speak of a few which are easily under
stood and all of which will result satis
factorily. •

In  the first place to make good 
coffee you m ust procure good coffee. 
The particular trade mark on the 
package o r container has little or 
nothing to do with the quality, except 
that it may be a sort of guarantee in 
its selection. Good roasted coffee at 
wholesale will cost you from 35 to  40 
cents per pound, with an average of 
40 cents. I t  is a staple and the price 
governs the quality if you are m aking 
your purchases from a reliable house. 
Do hot attem pt to blend your own 
coffee. Best leave that to the institu
tion you are buying from, and when 
you discover you are on the right 
track, do not change, as this is an 
error which^ has w rought much dis
appointm ent to users.

The high priced coffee urn, while a 
great factor in securing results, is not 
an essential in a small hotel. If  you 
have one always remember that the 
principal essential in its use is cleanli
ness. It must be thoroughly cleaned 
and sterilized after every brew. The 
tubes leading to the faucets must have 
special attention, and the coffee bags 
made of closely woven drilling, should 
be rinsed many times in cold water 
before being sterilized.

Above all, never serve a warmed 
over product.

If  you are not the possessor of a 
coffee urn, use a high grade white 
enameled coffee boiler, with two or 
more smaller auxiliary pots. As soon 
as the original process of m aking is 
completed, pour off the coffee from  
the larger pot, and the beverage will 
retain its good qualities for several 
hours, provided it is kept close to the 
boiling stage. The liquid m ust not bi 
allowed to come in contact with the 
grounds for a single instant after the 
making process is completed. Neglect 
in this one particular is responsible 
for m ost o f the poor coffee we find. 
Use one pound of medium ground 
coffee for tw o gallons of water. Pure 
water is just as much of an essential 
as good coffee. Too much lime in 
water will produce a chem cal action 
which will detract fnom the. quality of 
the finished product.

I f  you ?re using an urn be sure that 
the water in the jacket is hot before 
pouring hot (boiling) water on the 
coffee, and then make sure that it does 
not cool off while sferving.

F or an ordinary  coffee boiler use the 
quantity tof coffee and water as sug
gested for the urn—which will supply 
forty  cups—placing the coffee in a 
sack made of heavy drilling. As the 
coffee goes through a swelling process 
in cooking, be sure that the sack has 
a capacity of twice its requirements. 
Pour on your boiling water and make

frequent tests to find exactly the mo
m ent when the'product is right. Then, 
as remarked before, pour off immedi
ately into the smaller receptacles.

If you use eggs—which are by no 
means necessary in this m ethod—see 
that they are thoroughly mixed with 
the coffee before placing in the bag. 
Otherwise they will harden in lumps 
with boiling and detract from the 
quality of your product.

The greatest essential in serving a 
perfect cup of coffee is good, rich 
cream—never milk. If  necessity re
quires the use of condensed milk be 
sure that your patron is appraised of 
the fact, and is allowed to exercise his

own pleasure as to whether he will 
submit to being a victim of such sub
terfuge. Never .serve coffee in which 
milk or cream has been incorporated, 
without the consent of the patron.

Evaporated m ilk has its uses, but 
to my notion it has no place as an 
embellishment to coffee, and has the 
almost universal condem nation of dis
crim inating coffee users.

Give your patron  a good cup of 
coffee for his breakfast and he will 
radiate good nature all day. O ther
wise he Will leave you with a grouch. 
T ry  the form er method.

Placards displayed in two Atlanta, 
Georgia, hotels.

sa
Women know they can safely 
rely upon the purity andgoodness 
of C arn a tio n  M ilk. G rocers, 
too, know that the safest and 

y  j  most profitable goods to carry
J  are n a tio n a lly  know n, well-

W  advertised brands. Carnation
has been the fastest-selling milk 
on grocers* shelves for more than 
twenty years. I t  sells in steadily 
increasing  volum e year after  
year. Stock turnovers are fre
quent. I t  pays to be the Carnation 
Milkman. Ask your jobber.

C a r n a t i o n  M i l k  P r o d u c t s  C o m p a n y  
1133 Consumers Building, Chicago 
1233 S tu i r t  B uild ing , S ea ttle

Carnation
Milk

"From Contented Cows”

The label it red and white

I N  E V E R Y  field of production there is some cer- 
A tain line: Some particular article—that by means 
of its intrinsic excellence stands above all others 
and serves as an accepted type for them.

In the Coffee Mill industry, the Ideal product— 
that which is recognized as standard, is the Holwick 
“Steel Cut Mill.”

The O N LY  mill in which the burrs or cutting 
discs are machined from plates of drop-forged steel 
and tem pered like a knife.

Let us tell you more about it.

B. C. HOLWICK (Maker)
Dept F  Canton, Ohio
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The one: “Guests holding rooms 

after 7 p. m. will be charged a  full 
daily rate .”

The o ther: “You will confer a favor 
on  the managem ent if you will advise 
us before 7 p. m. of your intention of 
checking out.”

W hich do you suppose would leave 
the better taste in one’s mouth? Listen 
to the conversation I have heard on 
the trains and you will not be slow in 
discovering impressions made on the 
traveling public.

The H otel W orld says: “The sun 
is fast setting for the hotel m an who 
never attends hotel conventions. Such 
a man is in the hotel fraternity, but 
not of it.”

“The best managed hotel in the 
world sometimes gives a bit of bad 
service. I t  is n o t the one kicker but 
the ninety and nine silent, satisfied 
patrons that count.”

I vote ‘aye” on both propositions.
_____  F ra nk S. Verbeck.

Farmers and Rail Rates.
The farm bloc, however, is more 

likely to make its first drive for lower 
freight rates rather than for the pas
sage of a rural credits bill. Farm er 
folk have never cherished the kindli
est fee'.ing towards the common car
riers, and they have an idea that rates 
at the present level are out of line 
with the prices which they have been 
receiving for their products. They 
have always been especially mindful 
of freight charges for the reason, as 
they say, that they “get ’em going and 
coming.” By this they mean that they 
must pay the freight both on what 
they sell and on what they buy. W hen 
they haul their grain to the prim ary 
m arkets they receive the current price 
quoted in the terminal m arket less thé 
freight, and when they buy finished 
goods of any kind the transportation 
charges are included in the price that 
they m ust pay. The farmers are also 
persuaded that the high wages of rail
way employes work to  their in jury  not 
only by m aking rates higher, but by 
making the farm er compete with the 
railroad for unskilled labor. Their 
only way to strike at such wages is to 
strike at the income of the roads that 
pay them. I t  is certain that the more 
radical element in Congress will seek 
to obtain repeal of that part of the 
transportation act termed improperly 
“the guarantee clause.” This provides 
that the Interstate  Commerce Com
mission shall adjust rates so that the 
carriers may earn from  5% to 6 per 
cent, on their investment, and so long 
as this mandate remains on the statute 
books it will prove an obstacle to  rate 
reductions, for at present the roads are 
not earning more than  half this 
amount.

The Menace of Blocs.
The consensus o f  opinion among 

interpreters of the political develop
ments of last week is th a t the so- 
called farm er-labor “bloc” in the next 
Congress will hold the balance of 
power, and that neither of the two 
big parties can carry out any of its 
policies without support from that 
source. Members of the bloc are nom
inally wearers of party  labels of one 
sort or another, but it is their prac
tice to ignore party  lines whenever 
this is necessary to prom ote the inter
ests of the groups which they repre
sent. One of the leaders o f a radical 
farm ers’ organization has already de
clared th a t the result of the election 
is the repudiation of the Federal Re

serve Board’s policy of price deflation. 
If that is a  fair sample of the views 
of the newly chosen spokesmen for 
farm ers and laborers in Congress, it 
is time for the mord conservative 
members of both parties to form their 
own bloc and vote as a unit to safe
guard the banking, transportation, 
manufacturing, and other business in
terests of the country, and also to 
save the agricultural and labor inter
ests from the consequences of the 
folly of their representatives. I t  is 
now thirteen m onths before the newly 
elected Congress is seated, and there 
is no immediate danger from  radical 
legislation. I t may be, too, that the 
bark of some of the radicals is much 
worse than their bite, but in any event 
they are in the m inority and can al
ways be checkmated if their opponents 
will follow their example and ignore 
party  lines whenever legislaation af
fecting the country’s business is pend
ing.

Doing is living—accomplishing is 
triumphing.

BANKRUPTCY SALE
In  the  D is tric t C ourt of th e  U nited 

S ta te s  fo r the  W estern  D is tric t of M ich
igan, Sou thern  Division. In  the  M atter 

E a rl E lec tric  Com pany, No. 2166 
B ankrup t.

To The. C reditors of Said B ankrup t. 
P L E A S E  TA K E NOTICE:

T h a t p u rsu an t to the  o rder of the  cou rt 
hereto fore  m ade in th is  m a tte r, I will 
offer for sale a t  public auction  to the  
h ig h est bidder all the  following described 
a sse ts  of sa id  b an k ru p t e sta te , consisting, 
stock , fix tures, m erchandise , electric  fix
tu re s  and  supplies, etc., w hich a re  inven
to ried  and  app ra ised  a t  the  sum  of 
$2,205.97.

Said sale will be held a t  10:00 o’clock 
A. M. in the  forenoon, on Satu rday , D e
cem ber 2nd, A. D. 1922, a t  the  sto re  
form erly  operated  by the  B an k ru p t in the  
c ity  of B enton H arbo r, B errien  County, 
M ichigan, a t  117 W est M ain s tre e t. Said 
sale will be for cash  sub jec t to  the  a p 
proval of the  C ourt, and  notice is hereby 
g iven th a t  said  sale will be confirm ed 
w ith in  five days a f te r  the  filing of the  
T ru stee ’s rep o rt of sale w ith the  R eferee. 
The tru s te e  reserves the  rig h t to re je c t 
an y  and  all bids deem ed by him  in su f
ficient.

D ated  th is  24th day of N ovem ber, 1922.
R aym ond K. S t. Clair, T rustee .

„ CfocVew&huijiAett 9
|  jfolO in SaieceU ,? g

Here is your opportunity to  insure 
against embarrassing errors in spelling, 
pronunciation, and poor choice of 
words. Know the meaning of puzzling 
w r  tarms. Increase your efficiency, 
which results in power and success.

WEBSTER’S 
NEW INTERNATIONAL
DICTIONARY is an all-know
ing teacher, a universal question 
answerer, made to meet your 
needs. It is in daily use by hu n
dreds of thousands of success
ful men and women the world over.
400,000 W o rd s . 2700 P a g e s .  6000 I l l u s 
t r a t i o n s .  12,000 B io g r a p h ic a l  E n t r ie s .  

30,000 G e o g ra p h ic a l  S u b je c t s .
GRAND PRIZE, (Highest Award) 
Panama-Pacific Exposition.

REGULAR and INDIA-PAPER Editions. 
WRITE for Specimen Pages. FREE 
Pocket Maps if you 
name this paper.

A SALESM AN  
YOU OUGHT  
TO KNOW

No salesman is more courteous than the one who 
takes but a  moment of your time over the wire.

H e appreciates that your day is full of golden 
business moments which you cannot afford to waste, 
and he approaches you in a direct, business-like manner.

The telephone salesman can call upon you more 
often, meeting your daily needs and speeding up the 
delivery of your purchases.

In the economic scheme of things, selling and buying 
by telephone, particularly Long Distance, is important. 
Costs are reduced and prices affected accordingly.

MICHIGAN STATE TELEPH O N E CO,
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Weekly Record of the Dry Goods 
Association.

Lansing, Nk>v. 28—The next group 
meeting of our Association will be 
held at the Adrian Club, at Adrian, at 
6 o’clock, Tuesday evening, Dec. 5. A 
personal letter has been mailed to all 
of our members who reside within 
driving distance of Adrian and this 
bulletin is a notification and invitation 
to all of our members to be in a ttend
ance. A  postal card should be mailed 
to  C. E. Noyes, m anager . of the 
Adrian Chamber of Commerce, mak
ing reservations for the number of 
plates desired.

I was in Allegan last week and made 
arrangem ents for a group meeting to 
be held on the second W ednesday of 
January. George H oran, of the Grange 
departm ent store, will act as local 
committee Please m ark your calendar 
for this date, announcements of which 
will be made later.

In my travels throughout the State 
I am constantly asked by ou r mem
bers regarding credit exchange meth- 
'ods. W e have in Lansing a wed-or
ganized Credit Exchange under the 
m anagem ent of M atthew R. Rapp. The 
President of the organization is John 
A. Affeldt, Jr., who is also President 
of the State Grocers’ Association. It 
is quite difficult to give information 
regarding m anagem ent of credit bu
reaus as the conditions vary according 
to  the size of the city and local circum 
stances. I am in a position to  secure 
information regarding the establish
ment of a credit bureau and will gladly 
render this service to any of our mem
bers. E ither Mr. Rapp o r Mr. Affeldt 
would take g re a t , pleasure in cor
responding with you direct in_ case 
you have questions which you wish to 
ask them.

D uring the first ten m onths of this 
year, the total am ount of fire losses 
reported in the United States and 
Canada were $322,■677,250, an increase 
of $54,138,450 over thé same period in 
1921 and $70,304,575 more than during 
the first ten m onths of 1920. The In- 
surance Departm ent of the United 
States Chamber, of Commerce esti- 

, mates losses due to exposure hazards 
at 17 per cent, of the total fire loss. 
W hen buying fire insurance you must 
not consider your own and your em
ployes’ carelessness only, but consider 
the property surrounding you and the 
moral character of its owners and oc- 
cupants. By insuring in our company 

; you can have full protection against 
all fire losses a t the actual cost of do
ing business, i. e., losses paid plus op
erating expenses.

One of our members in one of the 
best Michigan cities desires to employ 
a young man for window trim m er. He • 
also desires a first-class woman in his 
coat, cloak and ready-to-wear depart
ment. He is in no hurry  to  secure 
these persons but the positions will be 
open after January  1. Send requests 

, to this office.
A woman of th irty  to thirty-five 

years of age, pleasing personality, 
considerable experience in salesman- 
ship not enly in a store but traveling 
for corsets, brassiers. etc., desires a 
position in a departm ent store. She 
would be pleased to consider a depart
ment selling cloaks and suits.

W e have a bit of confidential infor
mation from  one o f our members who 
desires to sell his m ercantile stock to 
an individual or company who wishes 

' to conduct a departm ent store. This 
. store is located in one of our b e s t1 

cities. The present, owners desire to 
retire from the mercantile business and 

; fit up the place for a departm ent store 
: tenant. For obvious reasons the name 
\ of this store will not be made public 

but any individual or person who 
means business can secure the name 
and location by comm unicating with 

; this office.
j' Another one of our members in- 
! forms us th at he has a 5-50-cent stock 
! which he would like to sell. I t ts a 
' good modern store, well located in a 

town of about 12,000 population. Send 
enquiries to this office.

O ur Director, Jam es T. Milliken of 
Traverse City, is oqg of the two per
sons nominated in the city primaries 
for Mayor, the vote being for Mr. 
Millikin 708 and his nearest opponent 
648. The election will be held Dec. 
4. Good luck to you, Jim!

The international convention of the 
W orld League against Alcoholism 
will be held at Toronto, Ontario, com
mencing Nov. 24 and continuing sev
eral days The Governor has appointed 
fifty delegates from this State. In the 
list is included J. N. Trom pen, Presi
dent of the Grand Rapids M erchants 
Mutual Fire Insurance Co., D. M. 
Christian, form er President of the 
M ichigan Retail Dry Goods Associa
tion, and Jason E. Ham mond, Man
ager of the Michigan Retail Dry 
Goods Association. I sincerely hope 
that Mr. Trompen and Mr. Christian 
will be able to attend. I would like 
to go, but will depend upon them  to 
maintain the dignity of ou r respective 
organizations and stay on the job in 
Michigan. Jason E. Ham mohd,

Mgr. Mich. Retail Dry Goods Ass’n.

Proceedings of the St. Joseph Bank
ruptcy Court.

St. Joseph , Nov. 20—C harles Gross, em 
ployed as  a  labo rer by the  Cooper-W ells 
Co., S t. Joseph, filed a  v o lu n ta ry  petition  
and  w as ad ju d ica ted  a  b an k ru p t and  the  
m a tte r  re fe rred  to re feree  Banyon. The 
schedules of the  b an k ru p t show  no asse ts  
over and  above his s ta tu to ry  exem ptions, 
w ith  two ju d g m en t cred ito rs , H ulda 
Z ieski and  C aroline T rapp , of Greenwald, 
M anitoba, C anada, holding a  ju d g m en t in 
the  sum  of *848.16. T he re feree  h as  re 
quested  a  deposit fo r costs and  upon the  
sam e being m ade, the  first c red ito rs  
m eeting  will be called a t  h is  office.

Nov. 21. The first m eeting  of c red 
ito rs  of the  .L a ri E lec tric  Co., St. Joseph, 
w as held a t  the  re fe ree ’s office and  R ay 
m ond C. St. C lair, of th e  fo rm er place, 
w as elected tru s tee , h is bond being fixed 
a t  $500, w hich he im m ediately  filed and  
w as approved by the  referee . T. R. E arl, 
p res id en t of the  ban k ru p t, w as sw orn 
and  exam ined and  h is  exam ination  con- \ 
tinued  to a  la te r  date- Owing to  the  con
dition  of the  stock , a n  o rder w as m ade 
au th o riz in g  the  tru s te e  to  sell the  a sse ts  
of the  b an k ru p t e s ta te  w ith in  ten  days’ 
tim e a t  p riv a te  o r public sale, b u t w ith 
o u t fu r th e r  notice to c red ito rs . The 
m eeting  w as continued for "three w eeks, 
a t  w hich tim e the  dtticers of the  b an k 
ru p t will be fu r th e r  exam ined.

xnov. 22. The tru s tee , Roscoe G. Goem- 
bel, o f W illiam  R engr, G erhargus B. 
R enger, John  R enger and  H enry  Renger, 
individuals, and  W illiam  R enger & Sons, 
a  co -pa rtne rsh ip , of Kalam azoo, filed re 
p o rt show ing sale of the  horses and  h a r 
nesses for the  sum  of $100. U nless cause 
to th e  co n tra ry  is shown, the  sale will 
be confirm ed by the  re feree  a t  the  ex 
p ira tion  of five days.

A fte r severa l postponem ents, tru s tee  
C harles E. A nderson, of W illiam  M. T ra -  
ver, ban k ru p t, of H artfo rd , filed an  
am ended rep o rt, show ing the  d ischarge 
of all liens upon the  p roperty  of uie 
b an k ru p t and  especially  the  canning  
plane a t  the  la t te r  place, so th a t  the  p lan t 
can  be sold free and  c lear of the  m o rt
gage liens; also the  alleged dow er lien 
of L eila E . T rav e r, wife of the  b ank rup t. 
The sale of the  cann ing  p lan t, w hich w as 
to be held a t  the  re fe ree ’s office on Nov. 
25, upon req u est of the  tru s te e  will be 
postponed to  a  la te r  date .

Nov. 23. In  th e  m a tte r  of the  Cornelius 
Brow n Co., a  corporation , of H opkins, 
the  tru s tee , W illiam  W atk ins, reported  
the  sale of the  a sse ts  of the  e s ta te  to 
various pa rtie s  fo r $825. U nless cause to 
tne  co n tra ry  is shown, the  sale will be 
confirm ed a t  the  end of five days.

In the  m a tte r  of the  H a rtfo rd  E x 
change B ank, George W . M errim an, b an k 
ru p t, the  tru s te e  repo rted  th a t  th e  pay
m ent of no tes due the  e s ta te  would be 
sufficient to declare an o th e r dividend 
w ith in  the  nex t th ir ty  days of 10 per 
cent. . . .Nov. 25. F loyd D. M ason, resid ing  m 

' O shtem o tow nsnip , K alam azoo county, 
and  engaged in the  buying  and  selling of 
m edicines an d  san ita ry  products  a t  O sh- 
tem q, filed a  v o lun ta ry  pe tition  and  w as 
ad jud icated  a  ban k ru p t. Tl\e m a tte r  w as 
re fe rred  to referee  B anyon. T he sched
ules of the  b an k ru p t show n o , a sse ts  
above his s ta tu to ry  exem ptions. The 
referee  has requested  deposit for costs 
in o rder to call th e  first c red ito rs  m ee t
ing. The following are  listed  a s  c red 
ito rs  : .  „„
K rondyh & Son, K alam azoo ----- $ 30.00
K alam azoo N ationa l B ank, K ala-

m azoo __ ______________ ___ ;------  225.00
Jo h n  H un t. M attaw an  -------------------Wj .00
B ixler A uto Co., K a la m a z o o -------- 100.JJ
Sm ith  T ire  Co.. K a la m a z o o ----- 8/.7 j
J a y  Rhodes, K alam azoo -------- -—  42.0J
E dw ards, C ham berlain  Co., K a la 

mazoo ----- :--------------   26.6)
Buel G arage, Paw  Paw  --------------  45.00
P. E. Cam pbell, K alam azoo —  435.00 
P la in  we 11 S ta te  B ank. Plainw ell — 87.00
E. Ing raham , P lainw ell --------------  85.00
Schem erhorn B ro thers , Kalam azoo 18.00
Chicago P o r tra it  Co., C h ic a g o -----  48.00
E a rl B ader, K alam azoo --------.-----  30.00

F a u s t & Thom as, F repoort, 111. —1,050.00
$2,504.35

Nov. 25. In  the  m a tte r  of Lew is P . ’ 
W alker, b an k ru p t, of H artfo rd , the  final 
m eeting  of c red ito rs  w as held a t  the  re f 
e ree ’s office and  the  tru s te e ’s final rep o rt 
and  account w ere approved and  allowed. 
A dm in istra tion  expenses _ to da te  were 
ordered  paid. A final dividend of 16.8 per 
cen t w as declared  and  o rdered  paid 
w ith in  five days. The final o rder of d is
trib u tio n  w as en te red  an d  the  final d iv i
dend lis t of c red ito rs  filed. The tru s tee  
w as au tho rized  not to  in terpose objec
tions to the  b an k ru p t’s d ischarge. C red
ito rs  have been d irected  to  show  cause 
w hy a  certificate  should no t be m ade 
(recommending the  b a n k ru p t's  d ischarge 
and no cause hav ing  been show n i t  w as 
determ ined  th a t  such  favorable certificate  
be m ade. T he m eeting  w as ad journed  
w ithou t day.

Corporations Wound Up.
The following Michigan corpora

tions have recently filed notices of 
dissolution with the Secretary of 
State:
D etro it A m usem ent Co., D etro it. 
M edicinal P roducts  Co., D etro it.

T ran s-L ev e r Sales Co., of M ichigan, D e
tro it.

B eisw enger & Shea, Jackson.
A m erican  B ooster Co., D etro it.
L each & M acDonough, Royal Oak.
S par ton R ad ia to r Co., Jackson .
A. E. K u ste re r & Co., G rand R apids. 
S ou thern  M ichigan B rass  F oundry  Co., 

H udson.
C leary  Bros. Co., E scanaba .
H ard y  B aking Co., F lin t.
Stone R oad D airy  Co., R. R. 3, M illington. 
W ells, B eckw ith  & Co., D etro it. 
M ichigan Violin Co., G rand R apids. 
S ilverm an Bros. Co., G rand R apids. 
P an am a  P ro d u cts  C orporation, G rand 

Rapids.
R ea C igar Co., G rand R apids.
Novel Toy Co., M uskegon.
W est M ichigan R ailw ay Co., B enton 

H arbor.
H otel C harlevoix Co., D etro it.
John  H ellerich Co., D etro it. 
F reidenkerhe im , H arrisv ille .
F inn ish  M ercantile  Stock Co., B essem er.

There are many advertising schemes 
and business building plans that are 
worth using but that contain the lot
tery idea and cannot be advertised 
through the mails. W atch your step.

ON THE FLOOR
High Rock Fleeced Union Suits, Red Black and Blue Label.

Mittens of all suitable materials.

Canvas & Jersey Gloves.

Flannel Shirts.

Heavy W ool Pants.

Ties in Holiday Boxes from $3.50 per dozen to $10.50 per dozen,

’ naniel T. Patton fr Company
G ran d  R ap ids.M ich igan-5 9 * 6 3  M ark et A ve. N.W.

The Mevfe Furnishing Goode Houee of M ichigan

TOYS—DOLLS
We still have a good assortment of toys, dolls, per

fumes; and all other holiday items.
Just a card will bring any quantity of our No. 405-29 

dressed doll, each one in a box, that we consider excep
tional at $4.00 a dozen. M a n y  other good numbers.

Quality Merchandise — Right Price« — Prompt Service

PAUL STEKETEE & SONS
W H O LESALE DRY GOODS GRAND RA PIDS, MICH.

^ u t v v t e / k

HUMAN HAIR NETS
Cost $10.80 per gross—Sell at $18.00 per gross

Profit $7.20 per gross
$1.20 more profit than any other advertised hair net.

A recognized Quality Hair Net at a Better Price.

NATIONAL TRADING COMPANY
630 SO. WABASH AVE. CHICAGO, ILL.

I ¥ ¥ ¥ a a»»» ¥ ¥ ¥*¥»¥¥ » » » » * * * * *  ¥¥¥»¥*»¥** ** **ft jj
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Calls France Top Dog^on Continent.
Detroit, Nov. 28—Since the armistice 

of 1918 there have occurred two signal 
French m ilitary victories, or what 
am ount to such. The first befell in 
August, 1920; the  second in September, 
1922. August, two years ago, witnessed 
a victory by Polish armies, munitioned 
by France and directed by French 
m ilitary advice,' September this year 
witnessed a victory by Turkish armies 
munitioned b y 'F ra n c h  and heartened 
by French good wishes. Before W ar
saw vanished two years ago the Bol
shevist dream  of uniting Soviet Russia 
and revengeful Germany in successful 
assault upon Franace. In Asia Minor 
th is year vanished the Greek dream of 
a Greater Greece not sympathetic to 
France and recurred a Turkish regime 
favorable to France.

France on Polish and Anatolian 
fields alike has scored m ilitary and 
political trium phs. And the net she 
has woven over the Continent of Eu
rope and the Near E ast is about com
pleted. French statesmanship, per
sonified in Poincaire, shows itself as 
successful as was Bismarekian diplo
macy in the seventies and eighties. 
Not since' the T reaty  of Tilsit between 
Napoleon I and/the Czar Alexander I 
has there been any such ascendency 
as that of the Third French Republic 
to-day from  the Rhine to the Niemen, 
from Baltic to Agean.

The ascendency may fade gradually, 
or may crumble in a night. For the 
m oment it is trium phant. And the 
state of things shows Poincare to be a 
m aster international intriguer and con
structor after the fashion of the Bis
marcks, Cavours, Metternichs, Talley- 
rands.

The Prem ier has expliçitly denied 
that the French people are imperial- 
istically disposed. W e may believe 
him. But in practical effect the French 
republic is imperialistic; to save her 
position she employs imperialistic 
means and achieves imperialistic pow
er.

She has been driven to  this recourse. 
V irtually she hadn’t an alternative. 
The United States and the British Em 
pire aided her to crush Germany, and 
since- have refused to guarantee her 
victory. France has been forced to rely 
upon herself. Vfery well, she is show
ing Europe and the world how she can 
because she must, secure herself by 
hpr own strength and statecraft.

Poland, Czecho-Slovakia, Rumania, 
andJugo-Slavia are French allies.

T he T urk  has còme back by grace 
of French connivance and help. And 
Paris is m oving to  reknit a new 
Franco-Russian Alliance with Moscow 
through the T urk ’s good offices. If 
France has been left to take care of 
herself by both Great Britain and 
America, it cannot be said she is show
ing herself resourceless, spineleses, de
spairing.

The upshot is not pleasing to Ameri
can or British notions. And unques
tionably the ruin of Germany is a fac
to r in the conclusion. If London and 
W ashington don’t like thq conse
quences, they cannot accuse them 
selves of having taken any intellectual 
steps to 'av o id  the inevitable alterna
tive to  their default.

Poincaire can well say at this m o
ment: “You left France in the lurch 
to.provide her own security. Well, we 
have so provided. How do you like 
the way we’ve saved ourselves?

J. L. De Vinney.

Wholesale Prices in October.
According to  the Bureau of Labor’s 

index, made public last week, the ad
vance of wholesale prices during Oc
tober amounted to about .7 per cent. 
Farm  products took the lead, with a 
rise of 3.7 per cent., and the miscella
neous group came next with a rise of 
3.5 per cent. Cloths and clothing ad
vanced 2.7 per cent., building m aterials 
and house furnishings 1.7 per cent, 
each, and foods 1.5 per cent. The only

group to register a decline was fuel 
and lighting, which dropped 7.3 p>er 
cent, during the m onth and in thé gen
eral'average offset most of the gains 
'sh o ^ n  for the other groups. Perhaps 
the most significant thing about the 
index is the persistence of the inequal
ities between the price levels of the 
different groups. Thus, metals, chem
icals and drugs, foods, and farm prod
ucts, are all far below the general 
average, while cloths and clothing, fuel 
and lighting, building materials, and 
house furnishing goods are far above 
it. W hile the general price level is 
8.5 per cent, above that of a year ago, 
building m aterials have advanced in 
this interval over 15 per cent, and fuel 
and lighting over 19 per cent. Chemi
cals and drugs, though much below 
the average a year ago, were cheaper 
than in October, 1921. Cloths and 
clothing prices, which have been above 
the average ever since the outbreak of 
the Wat, instead of moving downward 
increased 4.5 per cent, during the year 
and according to m arket reports will 
go to still higher levels. This malad
justm ent of price levels is undoubtedly 
an obstacle to the progress of the re
vival of business.

Wedding Book Helps Trade at 
Holiday Time.

The most useful article in the Rey
nolds’ m en’s furnishing goods store 
in Birmingham, Alabama, is a well 
thumbed ledger, known as the “wed
ding book.” In the period between 
Dec. 1 and 25 every year, it is used 
most extensively by the salesmen. The 
wedding book is fifteen years old. It 
has on its pages the records, the first 
skirmishes of campaigns more or less 
m ilitary in their nature, to the amount 
of nearly a thousand. Nearly a thou
sand bridegro'oms and all of the at
tendants in their wedding parties have 
been carefully listed in that book, the 
facts being clipped from the Birming
ham papers. As the lists of wedding 
parties are published, the prospective 
groom  receives a letter asking him  to 
have his attendants come around and 
be measured for furnishings for the 
event. At th at time details are w rit
ten down in the wedding book. Then 
at Christmas time, when m other or 
sister or sweetheart comes into the 
store and wants a Christmas present 
for the beloved male, it isn’t necessary 
for her to take another trip home to 
get the right size. For the book con
tains the names qf 4,000 Birmingham 
men and all their measurements, with 
emphasis on those that remain the 
same, such as gloves and hose.

The Volstead Calendar.
T h irs ty  days has Septem ber,
April, Ju n e  an d  N ovem ber;
All the  re s t a re  th irs ty , too,
E xcep t the  ones th a t  have hom e-brew .

We are manufacturers of 

Trimmed & Untrimmed HATS 
for Ladies, Misses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL-KNOTT COMPANY,
Corner Commerce Ave. and 

Island St.
Grand Rapids, Mich.

REAL PROFITS are made and a perma

nent business established by the mer

chant who handles the H. B. HARD PAN  

as his standard work shoe.

H. B. HARD PAN  are strong, sturdy 

shoes for the man who works. YOU can 

recommend and sell them as the best— 

because they are the best service giving 

shoe.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear GRAND RAP IDS, MICH.

Some Shoe Stores are full of 
Substitutes for Quality; BUT 
There has never been invented 
a real substitute for

Rouge Rex, Playmate, 
More Mileage or Ruth Shoes

HIRTH-KRAUSE CO.
Shoe Mnfg., Tanners Grand Rapids, M idi.

GRAND RAP IDS  
KNITTING MILLS

Manufacturers
of

High Grade 

Men’s Union Suits 

• I

Popular Prices 

Write or Wire
Grand Rapids Knitting MOb 

Grand Rapids, Mich.

Wm. D. Batt
FURS

Hides
Wool and Tallow

Agents for the
Grand Rapids By-Products Co.’s 
Fertilizers and Poultry Foods.

28-30 Louis St.
Grand Rapids, Michigan

/
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Vinegar Made From Evaporated Ap
ples N ot Cider Vinegar.

One of the greatest victories ever 
achieved for the integrity  of the 
American housewife’s pantry, to pre
vent m isbranding of food products, 
was delivered Nov. 1, when Judge D. 
C. W estenhaver, sitting in Federal 
Court in Cleveland, condem ned ninety- 
five barrels of “waste” vinegar, labeled 
“Apple Cider Vinegar," manufactured 
by the Douglas Packing Co., of Fair- 
port, N. Y. •

The Governm ent seized the vinegar 
which had been shipped through in
terstate  commerce on the ground that 
it was misbranded “Excelsior Brand 
Apple Cider Vinegar, Made From  Se
lected Apples,” when, as a m atter of 
fact, it had been made, as the com
pany admitted, from evaporated ap
ples, put through a special process.

The Governm ent’s attorneys admit
ted all the contentions raised by the 
m anufacturer as to the quality of the 
Douglas product, perm itted samples 
to be subm itted to Judge W estenhaver 
and, in fact, conceded every point ar
gued by the company’s counsel with 
the exception of the argum ent that 
vinegar made from  evaporated apples 
was entitled to  the designation of “ap
ple” or “cider” vinegar.

In  condem ning the Douglas vinegar, 
Judge W estenhaver w rote:

Mr. Justice Day says: “T he legisla
tion against m isbranding intended to 
make it possible that the consumer 
should know that an article pur
chased was what it purported to  be; 
that it m ight be bought for what it 
really was and not upon m isrepresenta
tions as to character and quality."

Claimant’s label does, in my opinion, 
tend to mislead and deceive the ordin
ary purchaser and user of vinegar. 
Cider is defined by W ebster as “the 
expressed juice of apples.” By the 
word expressed is meant expelled or 
forced out. F rom  time immemorial 
apple cider has been understood to  
mean the expressed juice of fresh 
apples and  not of dried apples. Ap
ple vinegar or apple cider vinegar 
likewise in the popular mind has from 
time immemorial been understood as 
meaning vinegar produced from  apple 
cider thus defined. Claimant’s label 
conveys the impression th a t this vine
gar is made from  th at kind of apple1 
cider and that this apple cider is made 
in the common and familiar way from 
fresh or undried apples. The mere 
fact th a t the words “apple cider” and 
“selected apples” are brought together 
in the same label, conveys unm istak
ably this impression a n d ‘ repels any 
o ther or different impression. Apple 
cider is a  well known product. * Ap
ples are a well known fruit. Cider 
means nothing else to the ordinary 
mind than the expressed juice of fresh 
or undried apples. Apples mean 
nothing else to the ordinary mind 
than fresh and unevaporated apples. 
A m erchant who advertises apples 
for sale could not compel a purchaser 
to accept dried o r evaporated apples. 
The latter are not apples as th at word 
is understood in the trade or by a  per

son of ordinary intelligence but are a 
m anufactured product, an entirely dif
ferent article. N or in my opinion 
could a m erchant who offers apple 
cider for sale, compel a purchaser to 
accept a liquid made from  evaporated 
apples in the m anner above described, 
even though it does possess substan
tially the same chemical constituents 
and has substantially the same taste as 
the expressed juice of fresh apples. 
Claim ant’s label consequently misleads 
and deceives It makes a statem ent 
with respect to an article of food which 
conveys the false notion that this ar
ticle is vinegar made from the ex
pressed juice of fresh apples.

The law was designed to prevent the 
ordinary purchaser from  being de
ceived and misled as to what he is buy
ing therefore the test of m isbranding 
is the effect of the label o r statem ent 
upon the ordinary purchaser. A state
ment that an article is apple cider vine
gar made from  selected apples can 
convey no o th er idea to  such a per
son in the present state of common 
knowledge than  th at the vinegar is 
made from  the expressed juice of fresh 
apples and not by the manipulation of 
dried or evaporated apples. If  it does 
and the o rd inary  purchaser is or may 
be thereby misled o r  deceived it is no 
answer to say that he gets a vinegar 
which is equally good. The object of 
the law is to  let the  purchaser know 
just what he is buying and let him de
cide w hether he wants it o r not. One 
may not take advantage of his preju
dices o r want of information to sell 
him som ething different from  w hat he 
thinks he is buying.

Upon authority, as well as upon 
principle it m ust be held that the 
charge of m isbranding is sustained. 
The label does bear statem ents re
garding the article and the ingredients 
or substance thereof which are false 
and misleading, and the vinegar m ust 
be held to be offered for sale under 
the distinctive name of another article 
as that name is popularly and com 
monly understood. Judgm ent of for
feiture and condemnation will be en
tered.

The man who best controls his own 
tongue and tem per in the store is the 
one who is best fitted to teach the 
clerks to control their tongues and 
tempers.
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National Association of Retail Grocers
Kansas City, Nov. 27—The Execu

tive Board of the National Association 
of Retail Grocers m et in semi-annual 
session in W ashington, D. C., on Nov. 
13, 14 and 15.

The many activities engaging the at
tention of the Association made the 
meeting a busy one which necessitated 
night sessions and taxed the time to 
the utmost.

Reports were received of the prog
ress which., has been made in the de
velopment of the Better Grocers Bu
reau plans. The tentative and prelim
inary program  has been approved and 
steps will now be taken to have the 
entire proposition in readiness for 
ratification by the delegates to the an
nual convention in St. Paul, next June.

Details were carefully considered 
for revision of the constitution and 
by-laws, as requested by the delegates 
at the last annual convention, and 
recommendations will be submitted to 
the special committee appointed for 
the purpose, so*as to enable a report 
to be submitted at the forthcom ing an
nual meeting.

The dates for the 1923 convention 
were set for June 25, 26, 27 and 28 in 
St. Paul, Minnesota. A registration 
plan was again approved and careful 
attention was given to the details of 
the business program  which will be 
of a constructive character and justify 
the attendance of ail food trade factors, 
wholesale as well as retail.

Progress and success of the food 
show department, which has been in 
operation less than a year, emphasized 
the fact that the  undertaking is filling 
a distinct place in the food m erchan
dising field which will demonstrate its 
even greater usefulness and increased 
efficiency as the operating staff is en
larged and other m anufacturers and 
wholesale distributors (who have not 
yet joined hands) give the work their 
endorsem ent and support.

A resolution was adopted urging 
upon our affiliated organizations to 
resist the efforts which are being made 
in practically all states by retail drug
gists’ organizations, and already insti
tuted in some, to  have state laws en
acted restricting and in some instances 
prohibiting the sale of household reme
dies and proprietary medicines in g ro
cery stores. The sale of these articles 
in grocery and general stores in subur
ban and rural communities particularly 
is a distinct necessity to the public 
and such laws would, undoubtedly, 
work a hardship upon the community, 
besides taking away from  such stores a 
volume of business which they always 
have enjoyed and have a legitimate 
right to continue to hold.

The course of the druggists is, in
deed, difficult to  fathom  in view of 
the encroachm ent upon the grocers’- 
business in cosmopolitan centers at 
least, though the sale of coffee, tea, 
spices, biscuits and crackers, etc., at 
cut-throat prices. Anyway, the sub
urban and rural stores selling house
hold remedies do not resort to the 
piratical tactics employed by the drug 
stores in selling the grocers’ lines. The 
Executive Board recommends the m ost 
serious consideration of this situation 
to the trade and will provide a th o r
ough- discussion of the, same at St. 
Paul next June.

The progress which has been made 
in the prosecution of the Biscuit case 
and the situations which developed 
from time to time were carefully re
viewed, all of which again dem onstrat
ed that the National Association is a 
practical, reliable and efficiently oper
ating force, responsive to the shifting 
requirem ents of various situations and 
always striving to protect the interest 
and prom ote the welfare of the retail 
grocers.

On W ednesday, Nov. 15, the entire 
Board was in attendance at the final 
or rebuttal hearing of the Federal 
Trade Commission in this case. Sev
eral of -the members had been sub- 
poened to testify.

Reports were received on the con-, 
tributions which had been made to the

fund to  finance the H arvard  Bureau’s 
study of operating costs for retail g ro 
cery stores; and a vote of appreciation 
is hereby extended to  all who are par
ticipating in the same. The interest 
and co-operation of others who have 
not yet done their part are respectful
ly invited to give this their considera
tion and those who have made pledges 
a re  to be requested to make their re
m ittances so that the first year’s pay
ment may be made on Jan. 1, when the 
work for gathering the data for 1922 
will begin.

The financial m atters of the As
sociation were carefully analyzed and 
the condition was considered satisfac
torily healthy. W ith the revenue which 
will be available from tim e to time 
from established sources, funds will no 
doubt be adequate for properly financ
ing the progressive program  ahead, 
providing all affiliated associations do 
their best in the m atter of per capita 
for 1923, and if the other activities 
continue successful.

Upon adjournm ent of the meeting 
the officers attended the convention of 
the American Specialty M anufacturers 
Association in Atlantic City Nov. 16, 
where they were whole-heartedly re
ceived and made to feel most welcome, 
indeed.

At this gathering President Kamper 
addressed the m anufacturers on the 
Better Grocers Bureau plans. A great 
deal of interest was manifested by 
those present and the desired and 
necessary concrete support will un
doubtedly be forthcom ing when all de
tails are in readiness for the acceptance 
of associate memberships.

W e look with satisfaction upon the 
progress which has been made since 
the Cleveland convention, and with our 
aggressive program  ahead for the en
suing period—the trade may anticipaté 
a notable degree of'p ractica l advance 
ment between now and the meeting in 
St. Paul next June.

H. C. Balsinger,
Sec’y National Association of Re

tail Grocers.

Building Costs Increasing.
Reports from various sections of the 

country are to the effect that building 
activity has been retarded somewhat 
by the renewed advance in prices of 
materials. The trend in such prices 
has been upwards since March, but 
the index of the Bureau of Labor 
Statistics shows that the advance was 
especially pronounced in September, 
the last m onth for which statistics are 
at present available. In March the 
index for building materials stood at 
154.6; by September it had risen to 
179.7, an advance of slightly more 
than 16 per cent. Meanwhile, the in
dex of prices for all commodities from 
M arch to September showed a net rise 
of only 6 per cent. -W hile building 
costs, as shown by this index, now 
stand at 79.7 per cent, above the aver
age for 1913. commodity prices as a 
whole are now only about 53 per cent, 
above that level. The recent change 
in prices of building materials in other 
words, has put them once more out 
of line with other commodities. Never- 
the'ess, prices of these m aterials are 
still far below the peak of April, 1920, 
when the index stood at 299.7.

“W hat did it cost his chain store 
competitor to purchase same volume 3 
—2 cent stamp and an order blank.” -

M. J. DARK & SONS
GRAND RAPIDS, MICH.

Receivers and Shippers of All

Seasonable 
Fruits and Vegetables

Why not control 
in your town, the 
exclusive sale of 

the finest line of teas 
and coffees in the 
country?

W rite us about 
our SOLE AGENCY

C H A S E  & S A N B O R N
CH ICAG O

The Vinkemulder Company
GRAND R A P ID S

Yellow Kid Bananas 
Sunkist Oranges 
Fancy Florida Grapefruit 
Late Howe Cranberries 
Sweet Potatoes 
Grapes, Nuts, Dates, Figs.

Quality— Reasonable Prices— Service
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STO V ES and HARDWARE

Michigan Retail Hardware Association.
P res id en t—C harles A. S tu rm er, P o r t 

H uron.
V ice-P res id en t—J . C harles B oss, K a la 

mazoo.
S ec re ta ry —A rth u r J ,  S co tt. M arine C ity. 
T rea su re r—W illiam  Moore, D etro it. 
D irec to rs—R. G. F erguson , S au lt S te. 

M arie; G eorge W . Leedle, M arshall; 
C assius L . G lasgow, N ashville; Lee E . 
H ardy , D e tro it; G eorge L . G ripton, B r it
ton .

Selling Plans For the Hardware 
Dealer in December.

W ritte n  io r  the  T radesm an .
By early December the holiday 

business should be nicely under way. 
The farsighted dealer will plan for 
this and work for this. W ith a stock 
well selected and frequent and regu
lar changes o f newspaper and window 
display advertising planned ahead of 
time, the dealer will-find he has m ote 
time to work out some lesser details 
that are m aterially helpful in handling 
Christmas trade. If his campaign is 
not outlined now is the time to plan; 
for each added day the dealer will find 
himself busier and with less time at his 
disposal to make his arrangem ents.

As a rule, extra help is necessary. 
By attending to this m atter ear'.y in 
the season, the hardware dealer will 
secure the pick of the offerings. Hav
ing arranged for your help,. hold a 
staff conference of both extra and 
regular salespeople. Have a list of 
suitable gift articles compiled, talk 
over possible additions to this list, dis
cuss the selling points of various a r
ticles, and familiarize your salespeo
ple with these, and with the prices. 
Get the staff together early—also get 
them thoroughly posted.

Sometimes it is a good idea to tem
porarily departmentize your store. 
Place each of these departm ents in 
charge of an experienced salesman, 
assign to him  a group of tem porary 
salespeople, and give each of these raw 
recruits a particular branch of the 
business to master. This will facili
tate the training process. Just what 
you may do in  this direction depends 
on your individual circumstances.

I t will pay, when you are pushing 
Christmas goods, to put your whole 
soul into your efforts. Your displays, 
every one of them, should fairly shout 
“Christm as!” Your series o f Christ
mas displays should be planned to ex
ploit, in succession, a variety of gift 
ideas. To back up the welcome of the 
brightly decorated windows, the store 
interior should be touched up with 
Christmas decorations. Holly, red 
and green stream ers, artificial snow 
and Christmas bells, are all useful ac
cessories. Do not use them too pro
fusely, but to  just a sufficient extent 
to give the goods the necessary Christ
mas background. Christm as lines de
mand such a background.

It pays to push the right goods. 
Staples must be shoved to one side,

and the gift lines given all possible 
prominence. If need be, the regular 
store arrangem ent can be altered, and 
special tables or showcases arranged 
to display holiday goods to the best 
advantage. Feature the Christmas 
stock, and let the regular lines take 
care of themselves.

So, too, every Christm as advertise
ment should breathe the spirit of wel
come. Make your slogan, “Just come 
and look! You don’t have to buy— 
but when you see our offerings you 
will buy.” Invite everybody to your 
store. In large communities' it is often 
a good stunt to hire an orchestra. The 
music will pull people in from the 
crowded streets.

W hat - is the great problem of the 
Christmas buyer? Put yourself in 
his place and ask yourself that ques
tion. The great problem is to choose 
suitable gifts. Usually the customer 
comes into your store with that prob
lem still unsolved, trusting to luck or 
the helpfulness of your salespeople. 
Most hardware dealers in urging early 
Christmas buying have emphasized 
the desirability of being able to make 
an unhurried and judicious selection. 
But in the last two weeks, even in the 
last three weeks, before Christmas an 
unhurried se'ection is quite often im
possible.

So the customer will welcome your 
assistance. Put it at his disposal. Em 
phasize your desire to help -him with 
expert advice. Feature that service 
in your advertising.

“W e have presents for every mem
ber of the family” is a slogan that will 
appeal to the customer who is desper
ately byt vainly trying to make a last 
minute selection for husband, mother, 
sister or baby.

It is sometimes a good stunt to de
partm entize with this end in view. 

-Push the regular goods to the back of 
the store. T urn  it into a sort of 
bazaar, with decorated booths, or tem
porary tables for the disp'ay of goods. 
Each booth can be devoted to gifts 
suitable for a certain specified class of 
recipients; Have a sign at each booth 
indicating the classification: “Christ
mas Gifts for Boys,” “Christmas Gifts 
for Little Girls,” “Christmas Gifts for 
Flappers” if you like—and so on, tak
ing in father, mother, grandfather, 
grandm other, and, m ost im portant of 
all, the baby.

One m erchant who tried out this 
plan with success added another fea
ture to  encourage his staff. Bright 
young girls were engaged as extra 
salespeople. Each girl had two tables 
assigned to her. The girl whose tab'.es 
scored the largest aggregate sales up 
to Christmas Eve took home any gift 
in the stock up to  $10 value. There
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was some hustling for business in that 
store.

The printed list of booklet showing 
“Suggestions for Christmas Gifts is 
also helpful.' There is a short in tro
duction, discussing in friendly term s 
the common mistake of giving some
thing commonplace o r  conventional 
and the difficulty of selecting an un
usual or individual gift. Then there 
are lists of suggested gifts for various 
members of the family. Finally, a 
“clincher” paragraph giving the re
cipient a cordial invitation to call at 
the store and secure helpful assistance 
in making wise selections 'of accept
able gifts.

Advertise your facilities for selecting 
gifts—experienced help, careful ar
rangem ent of stock, and the like. A 
litt e later, perhars withjn a week or 
ten days of Christmas, it m ight be a 
good thing to circularize a list of peo
ple who have been holding off in their 
buying, or of prospects generally. The 
nearer Christmas Eve, the most expert 
assistance in buying will be welcomed.

The printed list or booklet showing 
portant factor in developing Christmas 
trade. Early in the season the school 
children of your community may be 
invited to write essays on “The Im 
portance of Early Christmas Shop
ping.” Chi dren will go to their par
ents for reasons; the latter will work 
their brains overtime, to help their 
children win the prizes; hence they 
will do a most unusual lot of thinking 
on these lines. That is. going to help 
bring out the business—early. Another 
contest,m ight be staged on “The Ideal 
Christmas Present” or “W hat is the 
Nicest Present at Sm ith’s" Hardware 
Store.” Give prizes for the best 200 
word description o f the particular 
present and the reasons why it is pre
ferred. • ' - - • ’

The prizes, from one to three in 
number, should be selected from the 
actual hardware stock; and the awards 
should be announced on Christmas 
Eve. . ,

Santa Claus is another factor in the 
appeal to the youngsters. If possible, 
get a real live Santa Claus. One big 
store every year advertises h is 'p ro s 
pective arrival for. a couple of weeks 
ahead. He. usually comes to town on 
Dec. 1. The prelim inary advertising 
runs on, day after day, with- daily re
ports on Santa’s progress from the 
North Pole with his load of gifts. 
Eventually the - definite hour arid 
minute of arrival is specified; cdup.ed 
with the announcement that every 
youngster at the store when Santa 
Claus reaches it will be handed a 
souvenir. T h e 'a rriv a l is Usually tirried 
late in the afternoon, between 4 and 5, 
so that th e ' children have a good 
chance to get there. Santa steps down 
from his sleigh,' hands each youngster 
a Christmas card accompanied by a 
gift list, chats with individual children, 
pats this one on the head, chucks an
other under the chiri, arid eventually' 
takes his place in the Christmas win? 
dow already waiting to receive him. 
Thereafter he drives about the streets, 
visits the schools when they letj out, 
and in every conceivable way adver
tises that particular store as .Santa’s 
headquarters. Good .advertising? Of 
course it iif. And it isn’t very“ expen
sive, either. V ictor Lauriston. •

Annual Dinner To Lewellyn Men.
President Lewellyn tendered a din

n e r-to  his mercantile associates last 
Thursday evening at the Pantlind Ho
tel, which was atterided by the follow
ing:

:F. E. Lewellyn, President.
:A. F. Brenshall, Sec’y, Treas. and 

Gen. Mgr.
E. Lamkin, Traffic Manager.
G. McCarthy, traveling salesman.
¡A. Hensel, house salesman.
■H. Aldrich, traveling salesman.
;E. V. Perkins, cigar salesman.
F. Brough, cigar salesman.
R. A. Smith, traveling sa'esman.
R. A. Often, traveling salesman.
W. N. Fitzgerald, M anager Mr Lola 

Cigar C.o., Milwaukee.
H arry  Bassett, State representative 

Mi Lola Cigar Co., Detroit.
Earl Gregg, State representative 

Joseph Muer, Detroit.
Interesting talks were made by those 

present regarding the progress of the 
business' and the prospect the future 
holds out for it.

An amusing feature of the evening 
was the discussion of the cigar depart
m e n t.,’W hen H arry  Bassett "was called 
on, h’e,. launched out with an eulogy of 
the S ta r braridy which is- manufactured 
by his D e tro it: competitor. Not JtO .be 
outdone in the contest for generosity, 
Carl Gregg, .when called on to talk, 
paid a growing tribute to the Mi Lola 
brand, which is handled by his com
petitive friend, Mr. Bassett. The 
peculiar turn caused much m errim ent 
for those present, because the circum
stance was as enjoyable as it, was un
usual.. -
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| R. & F. Brooms |
THE

DANDY f
LINE

Also |
B. O. E. LINE!

Prices
Special ________ $ 7.25 |
No. 24 Good Value 7.75 1
No. 25 V e lv e t_9.00 |
No. 27 Q uality_10.25 i
No. 22 indy  10.25 1
B. 2 B . __ 9.50 1

F re igh t a llow ed on |  
sh ipm en ts of five |  

d ozen  or. m ore. §

A ll Brooms |
Guaranteed 1

Rich & France
I 607-9 W. 12th Place |

I CHICAGO, ILLINOIS 1
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For the Thanksgiving 
Table

Old Monk Olives 
Del Monte Ripe Olives 
Del Monte Asparagus 
Del Monte Pineapple 
Del Monte Peaches

J U D S O N  G R O C E R  CO.
GRAND RAPIDS, MICHIGAN

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work—will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind of machine and size platform 
•wanted, as well as height. We will quote 

LV' a money saving price.
Sidney Elevator Mnfg. Co., Sldney( Ohio B A R L O W  BRO S. Grand Rapids. Mich.

The Mill Mutuals
Comprising

Tw enty of the Strongest American M utual 
Companies writing

Fire ““ T ornado 
Insurance

on carefully selected risks

Net Cash Surplus $10,000,000.00

GEO. A . MINSKEY, Manager 
120 W . Ottawa St. Lansing, Mich.
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UWE COMMERCIAL TRAVELEi

Gabby Gleanings From Grand Rapids.
Grand Rapids, Nov. 28—“W here’s 

the buyer this m orning,” enquired a 
Grand Rapids salesman, addressing 
the lady cashier. “Oh, he is over to 
the hospital with tonsilitis:” “Out 
riding with that Greek again, is he,” 
said the salesman as he picked up his 
sample case and strolled out.

The Michigan T ransportation Co., 
with headquarters m Grand Rapids, 
sent one of their big new buses over 
the route between Grand Rapids and 
Flint on  Tuesday for the purpose of 
working out a schedule. I t  is expect
ed that the new bus line will begin op
erating within a few days.

You can’t push with a rope,” says 
the advertising m an for the Chemical 
Paper Co., of Holyoke. “But there 
is such a  thing as pushing a customer 
into a  position so you can put your 
rope o f persuasion around him. Dis
play your personality, get acquainted 
with the people in the customer’s place, 
open different avenues of common in
terest between you and the prospect’s 
organization—these activities are the 
sticks and crowbars and wedges that 
p ry  your man loose from  his habits 
and give you room  to  slip your rope 
around him. W hen it comes to pull
ing him  in, rt takes persuasion—deftly 
thought-out appeals on specific lines of 
paper. I t  requires the showing of 
samples. P ry  him loose, then pull him  
in.”

“Ever listen to the newsies selling 
papers on a busy corner as the five 
o ’clock crowd rushes past? ‘Daily 
News, one cent!’ cries the new kid. 
The old-timer shrieks: ‘Thirty  O r
phans Die in Fire—Get the Latest 
E x tra!’ They are both selling the 
same paper, but only one knows how. 
T he one who tells as he sells is the 
one who gets your penny The trained 
newsie is a notorious example of real 
salesmanship. He has so many papers 
to sell—and he must be out from  un
der before the next edition is on the 
street. W atch him some night; it will 
startle you to  see how he does it, and 
will set you to  wondering why it is 
that so many fellows will sell by quot
ing price alone when there is so much 
to  say about quality, color, size or tex
ture.”

W ear your button, fellows. I t is 
a badge of honor. I t  will frequently 
get you an audience with strangers 
where your business card may have 
failed. Not all buyers are interested 
in new lines. The button m arks you 
as a man of experience, thoughtful and 
considerate. The over-worked pur
chasing agent knows at a glance that 
you will not impose upon his time un
reasonably, that you will get down to 
business, state  your case quickly and 
be on your way. In  other words your 
U. C. T. is a letter of introduction. 
W hen recording your name on the 
hotel register add the figures “ 131.” 
If there is another traveler from  your 
home town he will probably look you 
up. It is pleasant to meet someone 
from home, even though you have only 
been out for a day.

The m anager of a large m anufac
turing  concern recently rem arked that 
he sometimes wondered if the average 
salesman appreciated the handsome 
catalogues that had recently been is
sued; w hether full advantage was taken 
by m en on the road of printed adver
tising that was being constantly mailed 
to  the trade. In  a recent issue of

“Faith ,” published by the P rin tcraft 
P ress of New York, is the following: 
“A m an who considers printing only 
as so much paper, type and ink, thinks 
of Niagara simply as a lot of water. 
H e fails to see the power, utility and 
grandeur in either.”

J  .J. Berg (P itkin & Brooks Co.) 
left yesterday for Los Angeles, where 
he will remain until about M arch 1. 
H e is accompanied by his wife.

The best way to  deliver a man from 
calamity is to put a song in his heart. 
There are some who sink under their 
calamity, and there are others who 
swim through it. I think you will find 
the difference between these lies in the 
comparative am ount of their previous 
cheer. The balance generally tu rns on 
the hearing or not hearing of yester
day’s song. They who have a song al
ready in their heart pass over “The 
Red Sea;” they who have heard no 
previous music are subm erged in the 
wave.

W hen the ow ners of the old Neil 
House, of Columbus, Ohio, decided to 
demolish the present structure and 
build a new and m uch larger hotel of 
the same name, they realized that the 
name “Neil H ouse” had accumulated 
for itself a great am ount of good-will. 
Fifteen Presidents of the • United 
States had written their name on the 
Neil register Every Ohio congress
man and senator had stopped that at 
one time or another. Outside of the 
field of politics it had numbered 
am ong its guests such men as Dick
son, Howells, W ebster, Sheridan, 
Greeley, and such women as Jenny 
Lind, Ellen T erry  and Adeline Patti. 
Its register was alm ost a m inature his
to ry  of the State of Ohio. A booklet 
was prepared which takes up in its 
earlier pages a history of the old 
Neil House. Then follow five pages 
of facsimile signatures taken from  the 
register. These five pages offer the 
reader many interesting minutes of 
study. The latter part of the book 
tells about “T he Neil to Be,” describ
ing a t length the plan for the new 
hotel.

A nthony Trollope, who traveled as 
indefatigably as he wrote, included in 
his book on America sixty years ago a 
chapter on hotels. He thought the 
Swiss inns th e . best in the world— 
clean, with good cookery, and reason
able in charges. Tyrolean inns were 
the cheapest, but were dirty. Italian 
inns were better than their reputation, 
but were also dirty and the m anage
ment was often dishonest.. F rench 
hotels were the m ost expensive, with
out compensating m erits; while the 
palm for being the w orst in every other 
respect he unhesitatingly gave the 
posadas of Havana. Much could be 
said in praise of the old English way-

Learn More—Earn More!
You want to start Into a good position 

which will lead you steadily up the lad
der of success.

FALL TERM SEPTEMBER 5

Michigan 's most successful Business 
School for over a quarter century.

W hy  not get out of the rut? Write  
for our beautiful new catalog. It  Is free.

HO TEL W HITCOMB
S t. Joseph , Mich.

E uropean  P lan
H e ad q u a rte rs  fo r C om m ercial M en 

m ak ing  th e  T w in  C ities of
ST . J O S E P H  A N D  B E N T O N  H A R B O R
Rem odeled, re fu rn ished  an d  redeco r

a te d  th roughout.
Cafe and  C afeteria  in  connection 

w here  th e  b e s t o f food Is ob
ta in ed  a t  m odera te  prices. 

Room s w ith  ru n n in g  w a te r  91.60, w ith  
p riv a te  to ile t 91.75 a n d  92.00, w ith  

p riv a te  b a th  92.50 an d  93.00.
J. T. T O W N S E N D ,  Manager.

HANNAFORDS 
NEW CAFETERIA

9-11 Commerce Ave., or 
45 M o n ro e  A ve .

For The Past 10 Yean
Prop, of Cody Hotel Cafeteria

OCCIDENTAL HOTEL
ra u t PROOF 

CENTRALLY LOCATED 
Rates Si 5# sod  up 

EDWARD R. SWETT. Mgr. 
Muakogon j- i Michigan

W estern H otel
BIG RAPID8, MICH.

Hot and cold running water in 
all rooms. Several rooms with 
bath. All rooms well heated and 
well ventilated.

A good place to stop.
American plan. Rates reason 

able.
WILL F. JRNKIN8, Manager.

“ A  MOTOR CAR
is  o n l y  a s  good  
a s  t h e  h o u s e
THAT SELLS IT."

We consider our Service 
organization second to none in 

Michigan.

Consider this when you buy your 
NEXT CAR.

W E  S E L L

Fierce-Arrow 
Mar mon 

Oldsmobile

F. W. Kramer Motor Co.
Grand Rapids, - Michigan

Beach's Re
Foot doors hem Tradesman ottice

Q U A L I T Y  T H E  B E S 1

3 Short Blocks from Union Depot and Business Center

HOTEL BROWNING
MOST MODERN AND NEWEST IN

GRAND RAPIDS
ROOMS with Duplex Bath $2.00; With Private Bath $2.50 or $3.00

Citizens Long Distance Service

R eaches m o re  p eo p le  in W este rn  M ichigan 
th an  can  b e  reach ed  th rough  an y  o th e r te le 
p h o n e  m edium .

2 0 ,6 0 0  te lephones in G ra n d  R apids.

C onnection  w ith  1 50 ,000  te lep h o n es in 
D etro it.

USE CITIZENS SERVICE

CITIZENS TELEPHONE COMPANY
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side inn, but Trollope thought the new 
English railway hotel, with its cold 
room s and solitary meals, an abom
ination. As for American hotels, he 
declared them  an institution apart. 
They were more num erous, larger, and 
better built than in o ther lands; they 
were designed to  live in as well as 
stop at, and their, atm osphere was 
markedly social. Thus in 1862 Ameri
can hotels were already taking on the 
character which the hotel m en’s ex
position in New York shows them to 
be maintaining. They were giving 
promise of the time when nowhere 
else in the world would be hotels so 
huge, so elaborate in equipment and 
furnishings, and so well adapted to 
residence. Trollope made some com 
plaints that were doubtless just. He 
found the food, “brought to you in 
horrid little oval dishes,” bad, because 
it was swimming in grease, and be
cause meal hours were not fixed, so 
th a t all viands had to be ready at all 
times. He thought it altogether too 
hard to get a bedroom  with a sitting 
room  attached. Finally, though the 
standard price was. only $2.50 a day, 
including meals, he thought the extra 
charges excessive. Not one of these 
indictments could be brought against 
the best type of American hotels to
day. They are expensive, but the ex
pense is not put into extra bills; the 
room s for transients are not home
like, but they are comfortable. Two 
reasons, am ong others, may be es
pecially singled out for the high de
velopment of the American hotel. 
American enterprise has always acted 
on the ^theory that good hotels make 
much travel, while business men 
abroad have accepted the incorrect 
theory that one must wait for travel 
to make the hotel. Americans, m ore
over, give their hotel a public and al
m ost civic character which it does not 
achieve abroad. A bustling tow n’s 
first anxiety is to put up a creditable 
hostelry. The population makes it a 
citizens’ center, with public meetings; 
a business center, with luncheons and 
dinners of commercial organizations, 
and a social center, with teas and 
dances. It is one of the community 
landm arks and must have a character 
in which the com m unity can take 
pride.

If any of H arvey Gish’s customers 
think he is perm anently deranged, they 
are greatly  mistaken. He is only plain 
crazy over the foot ball game he wit
nessed in Ann A rbor a week ago last 
Saturday. H arvey will resume his 
norm al condition as soon as the cold 
weather puts an end to  further foot 
ball contests'.

The Departm ent of Commerce has 
recently b rought out a revised edi
tion of its “Commercial T ravelers’ 
Guide to Latin America.” In it much 
attention is devoted to business eti
quette in th at part of the world. Busi
ness among our Latin-Am erican neigh
bors is conducted in much more for
mal fashion than in the United States 
and strict attention to all the social 
amenities on the part of the sales
man from the North is essential to his 
success. Neglect to wear a frock coat 
or evening clothes on the proper oc
casion may be m isunderstood and re
sented. It is also im portant that the 
visiting salesman pay due attention to 
the m any holidays in those countries 
and mot offend the sensibilities of the 
prospective buyer by undertaking to 
transact business with him on a dies 
non. The principles to  be followed in 
Latin America need to be observed in 
some degree in other parts of the 
world. Business etiquette in England 
is quite different from  what it is in 
France, and in Germany it is unlike 
that in either of the other two. W ays 
of transacting business are generally 
slower, and the personality of the 
salesman counts for more than it does 
in this country. Neglect of these ap
parently m inor considerations in the 
rush for foreign orders in the post- 
armistice boom period is said to have 
been a source o f loss to many Am eri
can exporters.

An old time expression, “another 
day and another dollar,’ does not go 
with the You-See-Tee Luncheon, but 
in place, it was “another luncheon and 
another good tim e,” Saturday, Nov. 
25. The committee in charge were 
very fortunate in securing Chauncey 
A. Hyiat, the director of Life Savings, 
working under the American Red 
Cross. Mr. H yiat gave a very fine 
talk and a concrete example of how 
to rescue a drowning person. If you 
want to know som ething of this work, 
go ask H arry  Behrman. He knows a 
lo.t about it. Before introducing Mr. 
Hyiat it was the pleasure of the com
mittee to introduce H. C. Rindge, who 
is in charge of the Grand Rapids 
Chapter of the Red Cross. Mr. Rindge 
told something of his experience in the 
three years over seas and also out
lined a campaign that will be put on 
in the near future. As usual, the music 
was very fine and the luncheon set up 
by the m anagem ent of the Pantlind 
Hotel is certainly w orthy of very fav
orable mention. Next Saturday at the 
usual hour the luncheon will be called 
to order by President Law ton and, as 
usual, there will be special musical 
features and a good entertaining talk. 
The slogan o f the members of the U. 
C. T. Club is “Bring a friend.” Each 
Saturday we find new faces with us.

Special attention is called to the 
members of the Grand Rapids Council, 
No. 131, United Commercial Travelers, 
that the meeting, Saturday, December 
2, will be an afternoon meeting, called 
about 2:30. A t the close of the meet
ing a lunch will be served, or ra ther a 
dinner, in the hall, gotten up by a 
special committee and it is hoped 
that every member who can pos
sibly be at this meeting and this 
dinner will be present. This is the 
first special effort of any entertain
m ent for members only a t the regular 
meeting night. W e are sorry for just 
one thing and that is, this is going to 
be strictly a stag affair.

Overcoming the Handicap of the Hills
Boyne City, Nov. 28—Boyne City is 

this season going to capitalize the 
frowning declivities which suround us. 
Anyone at all familiar with the topog
raphy of this county, especally the 
central part of it, knows that a large 
part of it, if not perpendicular, is at 
least nearly so. W hen this country 
was made there was so much left over 
that it still lies around in heaps and 
ridges. I t  is not much use for coast
ing. The snow is too deep and fluffy, 
but for the adept on the long snow 
shoes of the Swede and Norwegian, it 
is ideal. Then, too, the long flat to
boggan is in its native element.

Therefore some of our wide awake 
citizens are preparing to make things 
pleasant for such of our people as de
light in w inter sports and are not 
afraid .to show their dexterity. They 
are preparing a toboggan slide. It 
was tried out last season and it was, 
literally, a howling success. P a rt of 
the howling was done on the slide, but 
a still m ore poignant and persistent 
note was howled for the succeeding 
week. Supt. M., of our unexcelled 
schools', was steering himself very 
carefully with the aid o f  a stick be
cause his vertebra were jarred  loose 
and we are informed that W. H. lost 
some of his epidermis. Did they quail 
at the awful chances they took? They 
did not. They did it again and again 
until they  learned to take the hardest 
bumps without even a sigh, let alone 
a grunt. The ladies, too, were so car
ried away—fact, not m etaphor—with 
the sport that the hills were one blaze 
o f color. W e are not so intimately in-# 
formed as to their casualties, though 
some of them  seemed rather inclined 
to remain on their feet, especially in 
mixed company.

So, if you want some real, honest- 
to-goodness, hilarious fun. come up 
here about the middle of January  or 
later and see w hat it seems like to 
play around in some real snow. W e 
have some very excellent and am
bitious surgeons.

W e read, with the utm ost sympathy, 
the letter in the last Tradesm an, beg
g in g  for one drop of whisky to sus
tain the failing fires of age. W e are 
also in the sere and yellow leaf. Ever 
and anon o ur m emory goes back to the 
days of the long ago, when the fruit 
of the rye was dispensed with a lavish 
hand at every cross road; when four
teen out of the forty business places 
in Boyne City were administered by 
philanthropic gentlemen, devoting their 
lives to relieving the th rust of the 
downtrodden o f our town. Well do we 
remember the time when, as a result 

fo i their unselfish efforts, no decent 
woman was seen on certain blocks in 
our city after dark, when six lawyers 
flourished as the green bay tree in this 
lively burg; when no week passed 
without a smash up on our little rail
road or some man maimed in our 
mills and factories. Those were the 
good old days when they started them 
off with good whisky and finished 
them  off with vitriol and tobacco 
juice.

H ow  any man with a spark of 
memory or a modicum of manhood 
can even tolerate the idea of a return 
of the conditions of forty years ago 
passes our comprehension. One of the 
greatest dangers which confronts this 
camm onwelath to-day is the rising 
generation, who know, nothing of the 
actualities of the past and, fed up with 
rosdate pictures of conviviality, peddled 
by senile dotards or designing crim
inals. They, the young men and wo
men, knowing nothing of the degra
dation and rottenness, may overturn 
the victory, so hardly won by their 
m others and fathers and face again 
that cesspool of filth.

The ridiculous part of this m an’s 
complaint is that there are no restric
tions on the administration of any 
stimulant th a t a good physician deems 
necessary.

The steam er Griffin left here last 
week for the lower lakes with a load 
of pigiron. This is her last trip for 
the season. W e understand the fur
nace and chemical company plant will 
be shut down about the first of the 
year. Lack of fuel is given as the 
cause. Maxy.

Buying power, as indicated by the 
output of automobiles shows no signs 
of slackening. Production of passen
ger cars and trucks reached the peak 
this year in August, when the total 
output, as reported by the Departm ent 
of Commerce, was 273,425. Septem
ber showed a decrease to 205,784 cars 
and trucks. The decline was partly 
seasonal and partly  due to the coal 
and rail strikes and the closing of the 
ford plants during a portion of that 
month. In October, however, the lat
ter adverse influences were overcome, 
and production mounted to 238,514. 
T his runs very close to the July rec
ord of 245,414, and indicates that the 
seasonal influences so far have been 
of small importance. Production dur
ing October was about 62 per cent, 
greater than during the same month 
a year ago. D uring the current year 
there has been a fairly constant ratio 
between the production of cars and 
trucks, the proportions being roughly 
ten cars to one truck. Last year, how
ever, the proportion of trucks was 
somewhat less. The gain in the per
centage of trucks to cars is of some 
significance, as it shows that a rela
tively greater am ount of the outlay for 
automotive equipment is going into 
vehicles for strictly utilitarian pur
poses.

A dollar lost through carelessness 
on a day of big trade is worth just 
as much as the dollar lost on the dull 
day.

Cotton Prices and Fabrics.
While there were alternations of ad

vances and drops in the price of cot
ton during the past week, the net re
sult seemed to negative the idea of any 
future marked rise. Some factors af
fecting this are still obscure. Appar
ently the smallest of the influences is 
the size of the crop. This is now 
placed anywhere between 9,750,000 and
10,500,000 bales. The report as to 
ginning issued during the week put 8,- 
869,857 as the num ber of bales which 
came from the gins up to Nov. 14. 
Conditions in the growing districts 
favored a top crop in some places. 
This had been regarded until lately as 
impossible. Cotton values are likely 
to be dependent principally on the 
actual consumption of the raw ma
terial. In this country, the mills have 
been showing great activity, especially 
since the settlement of the strikes. In 
October, the average number of 
spindles in operation in domestic mills 
totaled 36,834,931, or 99.2 per cent, of 
capacity. The month before, they 
numbered only 34,822,378, or 93.9 per 
cent. Active spindle hours in October 
were 8,289885,446, as against 7,760,- 
863,470 in September. W ere there any 
similar activity abroad, cotton prices 
would be soaring. But Lancashire is 
curtailing operations and Central Eu
rope is finding it hard to pay for cot
ton at prevailing rates. • Prices for 
cotton goods here are on the upgrade 
where they are not withdrawn from 
sale. Not much business in gray 
goods was put through during the 
week, but prices remained firm. The 
heavier cottons keep rising in price, 
and napped goods are pretty  well sold 
up. Last minute calls for knit under
wear are being received. The prices 
of these goods for next Fall show ad
vances of from 10 to 15 per cent. De
mand for hosiery of the cheaper grades 
has been remarkably good.

Your Bearing.
• The stamp of what you are stands 
forth so plainly that your bearing 
tells about your life in silent facts.

And it is the way of your bearing 
during every emergency of value, that 
measures your ability to face all things 
bravely and well.

The world is little interested in 
your personal inside history; but it 
is trem endously interested in what 
shines and radiates from it. And it 
is largely your bearing that reveals 
you in this way.

So then, why not a bearing of 
smiles and strength—of happy con
cord—of courage?

The way that you bear yourself re
influences yourself and makes you so 
much surer in your fine influence 
over other people.

Lincoln’s bearing a t Gettysburg, ex
pressed in the handful of simple words 
that have long become sacredly classic, 
is an example of the kind of bearing 
the world m ost needs.

M any will remember you from your 
bearing alone. Because mere words 
are soon forgotten when not backed 
by a bearing of action.

Here is hoping that your bearing 
may always be glad and right and 
that it may lead you where happiness 
grows. George M atthews Adams.
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Story of a Michigan Cowboy Sixty 
Years Ago.

Grandville, Nov. 28—T here are cow
boys and cowboys.

Those of the W estern plains were of 
a different ilk than those of the settle
ments of early Michigan, when the tall 
pines reared their heads to the very 
heavens', and the whispering winds 
told of the greatest white pine tracts 
on the continent of America.

Michigan was the pine tree state of 
the W est then. To-day its lands where 
once the great pine trees grew in such 
grandeur are denuded, left to the oc
cupancy of the woodchuck and blue 
racer.

Along the banks of the lordly Mus
kegon were rich grass lands which 
formed pasture fields for stock no
where equalled in the Amercan Union.

The cattle and horses used in the 
woods were fed on the hay cut from 
inland marshes, with shipped in grain 
for more hearty  food.

The writer was cowboy fo r one of 
the lumber settlements on the Muske
gon in days immediately preceding the 
Civil W ar. Those were gladsome, 
glorious days, now gone forever.

It was the duty of the small cowboy 
to  round up the neighborhood cows 
every night. I t  was no small task 
when we remember that the cows had 
the run of all the country roundabout. 
F rom  early April until December cat
tle and hogs were free commoners, 
foraging their living from the wild 
grasses of the forest and fields.

M any times the cows roamed far 
and night would overtake the boy cow 
hunter before the animals were round
ed into yards at home. There were 
bears, wolves, lynx and what not, even 
now and then a panther, called by the 
woodsmen “painters,” in the woods. 
The howl of wolves was often heard, 
and on one occasion the scream  of a 
panther, but no animal ever attacked 
the cowboy nor any of his herd.

I carried a revamped Revolutionary 
m usket into the woods on m y daily 
rounds. T he old flintlock had been 
altered so that it used percussion caps 
and shot in lieu of bullets.

T h at o ld  firearm had been used in 
killing deer, buckshot being the charge 
but this was before the M uskegon river 
cowboy gained possession of the gun. 
W hile he owned it nothing larger than 
a woodchuck or pigeon fell before its 
blasts.

I call to mind various experiences 
with my old m usket while hunting 
cows in the woods. A ttending school 
and looking after cows were not al
ways congenial employments.

Now an d  then some friend among 
the boys would keep me company. 
This, however, was not often the case, 
as m ost of the pioneer lads had chores 
of their own to do which called them  
straight home from  school.

M any times the cows would stray 
far into the woods, especially during 
the sum m er season when rains were 
few and far between. The cows 
sought the best pasture and did not 
take note of the distance they traveled 
in seeking it.

There were three roads leading out 
of the village into the forest, any one 
of which the cows were privileged to 
take.

One autum n afternoon, at the con
clusion o f school, the cowboy set out 
to seek the herd, following one of the 
three roads for quite a mile before he 
came to  the conclusion that he was 
on the w rong trail. Returning to  the 
settlement, he m et his little brother, 
Ed., who told him he saw the cows 
take the river road that morning.

I t was now nearly 6 o ’clock, with a 
cloud rising in the Southwest. The 
six-year-old boy insisted on keeping 
his brother company.

“Not to-night, Neddy,” said the 
cowboy. “ It is late and I m ust hurry. 
You can’t keep up with me. Go home 
that’s a good boy.”

W hen a mile out of town. Cowboy 
Jim  heard  running steps, whirled and 
saw that small bro ther of his running 
barefoot toward him

“I ’m  scared,” cried the lad “ I heard 
a bear growl out there,” pointing to a 
thicket not far away.

Of course, there was no bear, but 
Jim  could not send the lad back now. 
The two tram ped on into the deep 
pine woods, following tracks made by 
the cows, who kept to the road for two 
miles, then turned abruptly into the 
woods.

Soon after darkness fell so that it 
was no longer possible to follow 
tracks. Pushing through the thick 
woods the sound of a distant bell at 
last reached the ears of the boys. They 
pushed on, found the cows lying down 
in the edge of a small marsh.

Jim  routed them up and started them 
toward the road.

It was a blind trail, however, and 
the cows proved contrary. The dark
ness was intense. Usually a cow once 
started will make her own way, no 
m atter how dark it may be. T hat 
night, however, the old red cow, tak
ing the lead, made a detour and fetched 
the cow-hunters back to the marsh.

Jim  had prided himself on never 
haying missed finding the cows, but on 
this occasion he had to leave them  and 
strike off alone for the road, which 
he did not find. Little Eddie's bare 
feet were bleeding from  briers and he 
began to cry.

The oldeT boy realized that he had 
missed the road in the darkness, so 
decided to await the dawn of day be
fore -trying to get out of the woods.

Rain began to fall, m aking the situa
tion still m ore unpleasant. Seating 
himself at the roots of a big pine the 
cowboy drew his small brother into 
his arm s and decided he would not try  
to get out until daylight.

Eddie fell asleep, having forgotten 
his troubles.

The solemn woods were gloomy 
enough and the cowboy wondered if 
there were wild animals roaming 
about. He had not taken his musket 
on this trip, so felt a trifle uneasy.

Here and there sounds m et his 
strained ear.

A tree crashed down not many rods 
distant, m aking a  terrific noise. Jim  
gritted his teeth and m uttered, “Oh, 
pshaw!” T hat was to quiet his fears.

H is main regret was that he had not 
rounded up the cows. He knew his 
parents would become alarm ed at his 
absence, for which he was sorry. He 
hoped they would wait until m orning 
anyhow, and then he would turn  up 
all right.

O ur cowboy had counted without 
thinking of Eddie. The m other did 
not know *hat the small boy was with 
his brother, and his- absence alone 
would rouse the whole settlement.

Presently, as chills were stealing 
down the cowboy’s spine, a distant 
sound greeted his ears—the haloo of 
a m an’s voice. Someone was out 
searching. I t was too bad Jim  thought 
they couldn’t let him alone for the 
night.

They did not, however. Two mill 
crews were scouring the woods for 
the lost boys. Jim ’s elder brother, ac
companied by one o f the millmen, 
came to them  about midnight, guided 
by the answering shouts of the cow- 
bov.

“I ’d have got out all right in the 
m orning,” declared Jim.

“But there is Eddie, and your 
m other is pretty  scared about him ,” 
laughed the man, who boosted Eddie 
to  his shoulder while the bro ther went 
ahead with the lantern.

The m other blowed her conk shell 
to call in the searchers.

A lthough more than sixty years have 
come and gone since then neither Jim  
nor Eddie has forgotten that night in 
the pine woods. The small boy of 
that adventure is now a lumberman in 
California. The elder bro ther went to 
war and died down South in defense 
of the Union. The man who led the 
searchers, F rank Shippy, also went to 
war, became a member of the Potom ac 
army, and fell at the battle of The 
W ilderness. Old Timer.

Items From the Cloverland of Michi- 
% gan.

Sault Ste. Marie, Nov. 28—M any of 
our m ighty hunters have returned 
with the usual good luck, but the ban
ner buck of the season was brought 
in by Mrs. Dave Hackney. I t  weighed 
300 pounds and the antlers resembled 
those of a moose. The deer is in cold 
storage and many visitors are taking 
advantage of the opportunity to view 
the large buck. Mr. Hackney came in 
a close second, getting a deer with one 
of the finest set of horns of any 
brought in so far.

W . J. Kling, the good natured 
representative of Boot & Co., Grand 
Rapids, paid the Soo a visit this week. 
He reports that business is on the in
crease.

Clyde Conley, the well-known m er
chant of Oak Ridge Park, paid a visit 
to the Soo this week, where he is pur
chasing supplies for the winter.

Three of the m ost beautiful words * 
heard on Thanksgiving day are “Din
ner is ready.”

N. J. LaPine, the Soo line repre
sentative of the Cornwell Co., has re
turned after a two weeks’ vacation, 
which was spent looking after hi9 
m ining interests in the Northwest.

W e can all be thankful this Thanks
giving that it is not against the law to 
eat cranberries.

The Ainerican Express Co. is fall
ing in line in order to  c u t  down ex
penses and its down town office will 
be closed and moved to the Union 
depot, where it will occupy the space 
form erly used as a waiting room by 
the immigration department.

H arry  I. Hoffa, representing the 
Sherwood music school, of Chicago, 
spent a few days here last week. He 
says that from  a population stand
point Sault Ste. Marie has more bud
ding talent and music lovers than any 
other city in the country. This is not 
bad to  listen to.

F. J. Allison, salesman on the New
berry division of the Cornwell Co.,

Van Dam
M A N U F A C T U R E D  B Y  

TUNIS J O H N S O N  C IG A R  CO. 

GRAND RAPIDS, Ml CHI GAN
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took an enforced two day vacation on 
Mackinac Island last week being un
able to get out except by way of Che
boygan. For a while it looked as if 
F rank  was going to spend T hanks
giving day on the Island, where he 
says there is ample room  at this sea
son of the year.

W e notice by the papers that J. 
Ogden Arm our is negotiating for the 
business of Nelson M orris & Co., so 
tnat his assets may be over five hun
dred million. W e all hope that the 
m erger goes through, as Ogden needs 
tne money, and with the additional 
business he should be able to get 
through life without having to accept 
charity. Evidently he does not ad
here to the motto, “Man wants but 
little here below.’’

“Life and hash are what you make 
them .” William G. Tapert.

Selling Quality Product Through

service to him. One unscrewed the 
»adiator cap and began filling the 
radiator with water, wfiile the other 
had the gasoline hbse in the tank be
fore the driver had had time to state 
his requirements for the inevitable 
“five gallons.” But even this prom pt 
and extra service did not complete 
their purpose for as change was be
ing made, the salesman in overalls 
convinced the auto man, with adm ir
able and persuasive diplomacy, that 
he should drive up on their runway 
and have his oil replaced, and, while 
this operation was in progress, he 
found himself convinced that another 
brand of lubricating oil was all that 
would keep the differential from be
coming weary and worn within a very 
few miles.

Men in Overalls.
It has often been said that the gar- 

agemen of the country are not awake 
to their opportunities and are failing 
to reap the profits which they other
wise might. W ith the confessed in
tention of testing out this hypothesis 
the writer recently drove up to some 
fifteen typical garages scattered 
throughout the city, with a car, which 
from modern viewpoint, at least, was 
inexcusably out of date—for it flashed 
no spotlight, it enjoyed no m otor- 
meter and it even lacked that finishing 
touch contributed by a safety signal 
on the rear. W ith this sadly-equipped 
and alm ost prehistoric contrivance, he 
bearded the modern garageman with 
the innocent-appearing request for 
“five gallons of gas.” And not a 
single garage, though they obviously 
stocked accessories, made even the 
slightest attempt to place one of them 
on the car. They sold the gas, took 
the money and sent him on his way.

But in the course of the trip the 
d 'iver stopped at another ojl station. 
H ardly had his wheels ceased grind
ing on the gravel when two very 
capable gentlemen came out to be of

No further word will be needed to 
show that those men have been 
properly trained in operating service 
stations. The illustrations give an 
idea of some of the features of the 
service.

Let Him Know It.
W hen a  fellow pleases you,

L e t him  know  It;
I t 's  a  sim ple th in g  to do—

L et him  know  it.
C an’t  you give the  schem e a t"ial?
I t  is su re  to bring  a  smile,
And th a t  m akes it w orth  the  while— 

L et him  know it.
You a re  pleased when an y o re  

L e ts  you know it.
W hen the  m an who th inks  “Well done!”  

L e ts  you know  it.
F o r it g ives you added zest
To bring  o u t you r very  best—
J u s t  because some m orta l blest 

L ets you know. it.
W hen a fellow pleases you 

l e t  him  know  it;
W hy. it isn ’t  m uch to  do—

L et him  know it.
I t  Will help him  in ttm froy ;

1 *i»’"  th ink  h is efforts pay ;
If you like h is  w ork o r way.

L et him  know it.

We  are making a apecial offer on

Agricultural Hydrated Lime
in less than car lots.

A. B. KN OW LS ON CO 
Grand Rapid* Michigan

F R E E Z  A B L E S
M A Y  W E  R EM IN D  O U R  F R IE N D S A N D  C U ST O M E R S 

T H A T  T H IS  IS T H E  O P P O R T U N E  T IM E  T O  O R D E R  

FR E E Z A B L E  G O O D S  IN Q U A N T IT IE S  SU FFIC IE N T  T O  

C A R R Y  T H E M  T H R O U G H  T H E  W IN T E R  M O N T H S.

T H E  R A IL R O A D S  W IL L  N O T  T A K E  A N Y  F IN A N C IA L  

R E SPO N SIB IL IT Y  F O R  LO SSES IN  T R A N SIT , D U E  T O  

F R E E Z IN G  O F  M E R C H A N D ISE .

T H IS  P U T S  IT  SQ U A R E L Y  U P  T O  T H E  R E T A IL  

T R A D E . W E  H A V E  T H E  R E A D Y  SE LL E R S IN ST O C K , 

A W A IT IN G  Y O U R  E A R L Y  O R D E R S.

Hazeltine & Perkins Drug Co.
G r a n d  R a p i d s ,  M i c h i g a n

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

Acids
Boric (P o w d .)_17%@ 25
Borix (X tal) ___ 17 %@ 25
C a r b o l ic __ ________61@ 66
C itric  __________  62@ 70
M uriatic  ________ 3%@ 8
N itric  __________  9@ 15
O x a lic _________ 20% @ 30
Sulphuric  ______  3%@ 8
T a rta r ic  ________  40@ 50

Am m onia
W ater, 26 deg. __ 10@ 18 
W ater, 18 deg. __ 8%@ 13
W ater , 14 deg. 6%@ 12
C arbonate  1______  20@ 25
Chloride (G ran.) 10® 20

B alsam s
C o p a ib a ------------- 60@1 00
F ir  (C anada) __ 2 50@2 75
F ir  (O regon) __  60@ 80
P e ru  ----------------3 oo@3 25
T o l u ----------------- l  io@ l 40

B arks
C assia  (o rd inary) 25@ 30
C assia  (Saigon)_50@ 60
S assa fras  (pw. 45c) @ 40 
Soap C ut (powd.)

30c ----------------1 15® 20

Berries
C u b e b -------------- l  75@ i 35
F i s h ------------------- 25(g) 30
Ju n ip e r --------------  7® 15
P rick y  A sh ______  @ 30

E x trac ts
Licorice ------------- 60@ 65
Licorice p o w d ._70® 80

Flow ers
A r n ic a ---------------  25® 30
Cham om ile (Ger.) 40@ 50
Cham om ile Bom  75@1 25 

Gums
Acacia, 1 s t _____  50@ 55
A cacia, 2nd 1____  45(g) 50
A cacia, s o r t s __  2o@ 30
A cacia, pow dered 30(g) 35
Aloes (B arb  Pow ) 25(g) 35 
Aloes (Cape Pow ) 25@ 35
Aloes (Soc. Pow .) 7u@ 75 
A safoetida _____  65® 75

Pow. ------------- 1 00<g)l 25
C am phor --------  1 15® 1 20
G uaiac ________  (g)l 10
Guaiac, pow’d *_ @1 25
Kioo -----------------  @ 75
Kino, pow dered . @ 85
M yrrh ---------------- @ 30
M yrrh --------------  @ 85
M yrrh, pow dered . @ 95
Opium, powd. 11 00@11 20 
Opium, g ran . 11 00@11 20
Shellac -----------  1 00@1 15
Shellac B leached 1 05@1 20 
T rag acan th , pw. 2 25@2 50
T r a g a c a n th ___  2 50@3 00
T urpen tine  _____  25® 30

Insecticides
A rsenic 15® 25
Blue V itriol, bbl. @ 7%
Blue V itriol, less i 15
B ordeaux Mix D ry 14® 29
H ellebore, W hite

powdered _ 20@ 30
In sec t Pow der ' _ 45® 75
L ead  A rsena te  Po. 29® 31
Lim e and  Sulphur

D ry  ------------- 09%@23%
P a ris  G reen ___ 30® 43

Leaves
Buchi! 1 75(H)1 DA
B uchu, powdered @2 00
Sage, Bulk 25® 30
Sage, % l o o s e __ 72® 78
Sage, pow dered_ 55® 60
Senna, A l e x .___ 75® 80
Senna, T i n n . __ _ 30® 35
Senna, T inn. pow. 25® 35
U va U rsi _______ 20® 25

Oils
Almonds, B itte r,

tru e  _______  7 50@7 75
Almonds, B itte r,

a rtificia l ____  2 50®2 75
Alm onds, Sweet, 

t r u e __________ 1 00® 1 25

Almonds, Sweet,
im ita tion  ____  60 @1 00

A m ber, c r u d e _ 2 00®2 25
A m ber, rectified 2 25@2 50
A n is e ___________ 1 25® 1 50
B e r g a m o n t____  5 00@5 25
C ajepu t ________ 1 50@1 75
C a s s ia __________ 2 65@3 00
C a s to r ___________ 1 40® 1 70
C edar L e a f ____ 1 50@1 75
C in tro n e l la ____ 1 00@1 20
C lo v e s _________  3 00® 3 25
C o c o a n u t______  25® 35
Cod L i v e r _______ 1 30@1 40
C ro to n __________ 2 25 @2 50
C otton S e e d ___ 1 25(5)1 35
Cubebs - . . I _____  8 50® 8 75
E igeron _______  4 00@4 25
E ucalyp tus ____  90® 1 20
Hem lock, pu re_ 2 00@2 25
Ju n ip e r B e rr ie s . 2 00®2 25
Ju n ip e r W ood_1 50@1 75
L ard , e x t r a ___ 1 25® 1 45
L ard , No. 1 ____ 1 10@1 20
L avendar Flow  5 00® 5 25 
L avendar G ar’n  1 75@2 00 
Lem on ________  1 50@1 75
L inseed Boiled bbl. @ 95 
L inseed bid less 1 02 @1 10 
L inseed, raw , bbl. @ 93 
L inseed, ra . less 1 00®1 OS 
M ustard , artifil. oz. @ 50
N eatsfoo t ____   1 15®1 30
Olive, p u r e ___  3 75@4 50
Olive, M alaga,

y e l lo w _______  2 75@3 00
Olive, M alaga,

g r e e n ________  2 75@3 00
O range, S w ee t. 4 50@4 75 
O riganum , pu re  @2 50 
O riganum , eom ’l 1 00@1 20
Pennyroyal ___  2 50@2 75
P e p p e r m in t___  4 25@4 50
Rose, p u r e ___  12 00® 16 00
R osem ary  Flow s 1 25@1 50 
Sandalw ood, E .

I . ---------------- 10 00@10 25
S assafras , tru e  1 50@1 80 
S assafras , a r t i ’l 1 00@1 25
S p e a r m in t_____  4 50@4 75
S p e r m __________ 1 80@2 05
T an sy  _______  16 50@16 75
T ar, U S P _______  50® 65
T urpen tine , bbl— @1 64 
T urpen tine , less 1 71@1 79 
W in tergreen ,

leaf _________  6 75@7 00
W intergreen , sw eet

b irch  ________  3 75@4 00
W in terg reen , a r t  95@1 20
W orm seed ____  5 00® 5 25
W o rm w o o d__  13 50® 13 75

Potassium
B icarbonate  - _ 35@ 40
B ichrom ate  . 15® 25
B ro m id e _________ 45@ 50
C arbonate  __ __ 30® 35
C hlorate, g ra n ’r 23@ 30
C hlorate, powd.

or x ta l ____ __ 16@ 25
Cyanide ______ _ 35® 50
Iodide _ _ _____ 4 25@4 50
P e r m a n g a n a te _ 25@ 40
P ru ssa te , yellow 45® 55
P ru ss ia te , r e d _ 65@ 75
Sulphate  ___ __ 35® 40

Roots
A lkanet _______ @ 40
Blood, pow dered- 30@ 40
C alam us _______ 35® 75
Elecam pane, pwd 25@ 30
G entian, powd__ 20® 30
Ginger, A frican,

pow dered ___ 55® 60
Ginger, Jam aica 60® 65
G inger, Jam aica ,

pow dered ___ 42@ 50
Goldenseal, pow. 5 50@6 00
Ipecac, p o w d ._ ©3 00
Licorice 40@ 45
Licorice, powd. 20® 30
O rris, powdered 30@ 40
Poke, powdered 30® 35
R hubarb , powd. 1 00@1 10 
Rosinwood, powd. 30® 35 
Sarsaparilla , Hond.

ground _____  1 25 @1 40
S arsaparilla  M exican,

g round _______  @ 65
Squills _________  35® 40
Squills, pow dered 60@ 70
Tum eric, powd. 15® 20 
V aleran , powd. 40® 50

Seeds
A nise _________   33® 35
Anise, pow dered 38 @ 40
Bird, I s _________  13® 15
C a n a r y __ :______  9® 15
C araw ay, Po. .40 28@ 35
C ardam on ____  1 60@1 75
Celery, powd. .45 .35® 40 
C oriander pow. .35 25® 30
Dill ____________  10@ 20
F e n n e l l_________  25® 35
F l a x ___________ 08 %@ 13
Flax , g r o u n d _08% @ 13
Foenugreek  pow. 12@ 20
H em p ___________  8@ 15
Lobelia, p o w d .    @1 25
M ustard , yellow_15@ 25
M ustard , b l a c k _15® 20
Poppy __________  30® 40
Quince _______  2 25@2 50
R ape ___________  15@ 20
Sabadilla  _______  20@ 30
S u n f lo w e r_____  11%@ 15
W orm , A m erican 30® 40 
W orm  L e v a n t___  @4 50

T in c tu res
A c o n ite _________
A lo e s ____ ______
A rnica  _________
A safoetida _____
Belladonna _____
Benzoin ________
Benzoin Comp’d

@1 80 
@1 45 
@1 10 
@2 40 
@1 35 
@2 10 
@2 65 
@2 55

C an tharad ies  __ @2 85
Capsicum @2 20
C atechu _____ __ @1 75

@2 10
ColGhicum _____ @1 80
Cubebs _________ @3 00
D ig i ta l i s ________ @1 80
G entian  ________ @1 35
Ginger, D. S . _ @1 80
G uaiac _________ @2 20
Guaiac, Am mon. @2 00
Iodine ........ @ 95
Iodine, Colorless @1 50
Iron . d o . @1 35
Kino _____ ____ @1 40
M yrrh @2 50
N ux V o m ic a ___ @1 55
Opium _________ @3 50
Opium, C a m p ._ @ 85
Opium, D eodorz’d @3 50
R huharh  . @1 70

Pain ts .

Lead, red  d ry  13%@13% 
Lead, w hite  d ry  13%@13% 
Lead, w hite  oil 13% @13% 
Ochre, yellow bbl. @ 2
Ochre, yellow less 2%@ 6
P u tty  -----------------  5® 8
Red V enet’n  Am. 3%@ 7
Red V enet’n  Eng. 4® 8
W hiting , bbl. ___  @ 4%
W hiting  _______  5%@ 10
L. H . P. P rep __ 2 60@2 75
R ogers P rep . __ 2 60@2 75

M iscellaneous

A cetanalid  ___ 45® 55
A lu m ___________ . 08® 12
Alum. powd. and

ground  _______ . 09® 15
B ism uth , Subni-

tra te  ________ 3 55@3 75
B orax x ta l or

p o w d e re d ___ 07@ 13
C an tharades, po 1 75@7 0(1
Calomel 1 60@1 77
Capsicum  _____ 55@ 65

6 00® 6 60
C assia B uds ___ . 25® 30
Cloves ____ ___ 50® 55
Chalk P rep a red - 14® If
Chloroform  ......... - 57® 6
Chloral H ydra te 1 35@1 8;
C o c a in e ___ _ 11 60® 12 25
Cocoa B u t t e r __ -  55® 75
Corks, lis t, less 40@50%
C o p p e ra s ________ 2%@ 10
Copperas, Pow d. 4@ 10
Corrosive Sublm  1 54 @1 71
C ream  T a r t a r ___ 35® 45
C uttle  bone ___  55® 75
D extrine  _______  4%@ 15
D over’s Pow der 3 50@4 00 
Em ery, All Nos. 10® 15
E m ery, Pow dered  8® 10 
Epsom  E a lts , bbls. @ 3%
Epsom  Salts, less 4%@ 09
E rgo t, p o w d e re d_@1 50
Flake, W h i t e ___  15® 20
Form aldehyde, lb. 17® 25 
G elatine ______  1 30@1 50
G lassw are, less 55%. 
G lassw are, full case 60%. 
G lauber Salts, bbl. @03% 
G lauber Sa lts  less 04® 10
Glue, B r o w n ___  21® 30
Glue, Brow n G rd 12%@ 20
Glue, W h i t e ___  25® 35
Glue. W hite  Grd. 30® 35
Glycerine ________  24® 32
H ops ____________  65® 75
Iodine _______  6 06 @6 51
Iodoform  _____  6 75@7 20
Lead A c e t a t e _ 18® 25
L y c o p e d iu m ___ 1 50@1 75
M a c e ____________  75® 80
Mace, powdered 95@1 00
M e n th o l_____ 11 50@11 75
M orphine _____  8 70® 9 60
N ux Vom ica ___  @ 30
N ux Vomica, pow. 15® 25 
P epper black pow. 32® 35
Pepper, W h i t e _40@ 45
P itch , B urgundry  10® 15
Q u a s s i a _______  12® 15
Q uinine __________  72@1 33
Rochelle S a l t s _30® 40
S accharine s____  @ 30
S alt P e t e r ________11® 22
Seidlitz M ixture 30® 40
Soap, g reen  ___  15® 30
Soap m o tt cas t. 22%@ 25 
Soap, w hite castile

case ____________  @11 50
Soap, w hite  castile

less, per b a r ___  @1 25
Soda Ash _______  04® 10
Soda B icarbonate  3%@10
Soda, Sal ______  03® 08
S pirits  C am phor @1 35
Sulphur, r o l l ___ 3%@ 10
Sulphur, S u b i .__ 04® 10
'tam a rin d s  _____  20® 25
T a r ta r  E m e t i c _70® 75
T urpen tine, Ven. 50@2 25 
V anilla  Ex. pure  1 75@2 25 
W itch  H azel __ 1 47@2 00 
Zinc S u l p h a t e _06® 16
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country merchants will have their orders ? ig e r s h e y s ,  P rem ium , %s 35 
tilled at market prices at date of purchase. ---- ■—  ■

CHOCOLATE. 
L  B aker, C aracas, %s 

J l  B aker, C aracas, %s 
B ¡ B aker, P rem ium , %s 
§ 1  B aker, P rem ium , %s 

1 B aker, P rem ium ,

: R unkle, 
: R unkle,

P rem ium ,
P rem ium ,

%s_ 34 
%s_ 37

ADVANCED DECLINED
Cheese Hides
Red A laska Salmon Lima Beans
L obsters Holland H erring
Twine
Tallow
Prunes

A M M O N IA  
Arctic Brand  

16 os., 2 dos. in carton ,
p e r d o s .______ ___ 1 75

I X L, 3 dos., 12 os. 3 75 
P a rsons, 3 dos. sm all 5 00 
P a rsons, 2 doz. m ed. 4 20 
P a rso n s, 1 doz., lge. 3 35 
S ilver Cloud, 3 dz. sm . 4 80 
S ilver Cl’d, 2 dz., m ed. 4 00 
S ilver Cloud, 2 dz. lge. 6 70 
One case  tre e  w ith  five.

A X L E  G R E A S E

ÍmcaW M í

48, 1 l b . _____________ 4 25
24. 8 lb. ___________  6 50
10 lb. pails, p e r  dos. 8 20
16 lb. pails, p e r doz. 11 20 
26 lb. pails, p e r dos. 17 79 

BAKING POW DERS 
C alum et, 4 os., dos. 9744
C alum et, 8 os., dos. 1 95
C alum et, 16 os. ,dos. 8 35
C alum et, 5 lb., dos. 12 75 
C alum et, 10 lb., dos. 19 00
K . C., 10c dos. ----  92%
K. C., 15c dos. ____ 1 37%
K . C.. 20c dos. ___  1 80
K . C., 26c doz. ------ 2 30
K . C.. 60c d o s .___ 4 40
K . C. 80c doz. ____ 6 85
K . C.. 10 lb. doz. — 13 50 
Q ueen F lake, 6 oz. — 1 25 
Q ueen F lake, 25s, K eg 14
Royal, 10c, doz. -------- _ 95
Royal, 6 oz., doz. — 2 70 
Royal, 12 os., dos—  5 20
Royal, 5 lb. -----------  31 20
R um ford, 10c, dos.   96
R um ford , 8 os., dos. 1 86 
R um ford , 12 os., dos. 2 49 
R um ford , 5 lb., dos. 12 50 
Ryson, 4 os., doz. — 1 35 
Ryxon, 8 os., doz. — 2 25 
Ryson, 16 os., dos. — 4 05
Ryzon, 5 lb. ____ ■■—  18 00
Rocket, 16 os., doz. 1 25 

BLUING
Jenn ings  Condensed P earl 

C -P -B  “ Seal C ap"
3 doz. C ase (15c) —— 3 75 
Silver Cloud, 3 dz. sm . 8 80 
Silver Cloud, 2 dz. lge. 3 80 
w ith  p e rfo ra ted  crow ns. 
One case  free  w ith  five.

BREA K FA ST FOODS 
C racked W heat, 24-2 4 85
C ream  of W h e a t ----- 7 50
P illsb u ry ’s B es t C er’l 2 20 
Q uaker Puffed R ice— 5 45 
Q uaker Puffed  W h ea t 4 30 
Q uaker B rfs t B iscu it 1 90
R alston  P u r i n a -------- 4 00
R alston  B r a n z o s ----- 2 70
R alston  Food, la rge  — 3 60 
R alston  Food, sm all— 2 90 
Saxon W h ea t Food — 3 90 
Shred. W h ea t B iscu it 3 85 

P o s t’s B rands.
G rape-N u ts, 2 4 s ----------3 80
G rape-N u ts, 1 0 0 s ____ 2 75
P ostum  C ereal, 12s — 2 25 
P o s t T oasties, 36s — 2 85
P o s t T oasties, 2 4 s _2 85
P o s t’s  B ran , 24s ____ 2 70

BROOMS
L eader, 4 S t r i n g ___ 4 50
S tan d a rd  P a rlo r, 23 lb. 7 00 
F an cy  P a rlo r, 23 lb. 8 50 
E x  F an cy  P a rlo r  25 lb. 9 50 
E x. Fey. P a rlo r  26 lb 10 50
T oy __________________ 2 00
W hisk , No. 3 ________ 2 25
W hisk , No. 1 ________ 3 00

R ich & F ran ce  B rands
Special _______________ 7 25
No. 24 <7ood V a l u e _7 75
No. 25 v e l v e t ____ —  9 00
No. 27 Q u a l . t y ___ ,_10 25
No. 22 M iss D a n d y _10 25
No. B-2 B est on E a r th  9 50

BRU SHES
Scrub

Solid B ack, 8 i n . ___
Solid B ack , 1 in.

1 50 
1 75

P o in ted  E n d s __ i____ 1 25

Stove
No. 1 _______________1 10
No. 2 _______________1 35

Shoe
No. 1 __________ ____  90

. No. 2 _______________1 25
No. 3 _______________ 2 00

BU TTER COLOR
Dandelion, 25c s i z e _2 85
N edrow , 3 oz., doz. 2 50

CANDLES
E lec tric  L igh t, 40 lbs. 12.1
Plum ber, 40 lbs. _____12.8
Paraffine, 6s _________ 14%
Paraffine, 12s _________ 14%
W icking ____________ 40
T udor, 6s, p e r b o x _30

CANNED FRU IT. 
Apples, 3 lb. S tan d a rd  1 75
A pples, No. 1 0 _4 25@4 76
Apple Sauce, No. 2_ 2 35 
A pricots, No. 1 1 9002 60
Apricots, No. 2 ___ _ 2 26
A pricots, No. 2% 2 2503 50 
A pricots, No. 10 9 00 @13 50
B lackeerries , No. 10_9 00
B lueberries, No. 2 _  2 50
B lueberries, No. 10_11 60
C herries, No. 2_3 0003  50
C herries, No. 2% 4 0004 95 
C h err’s, No. 10 11 50@12 00 
L oganberries , No. 2 _  3 00
Peaches, No. 1 ____ 1 85
Peaches, No. 1, Sliced 1 40
Peaches, No. 2 ____ 2 76
Peaches, No. 2%, M ich 2 60 
Peaches, 2% Cal. 3 0003 76 
Peaches, No. 10, M ich 7 75 
Peaches. No. 10, Cal. 10 50 
P ineapp le , 1, sli. 1 8502 00 
P ineapple , 2, sli. 2 9003 25 
P ineapple, 2, B rk  site. 2 26 
P ineapple, 2%, si. 3 9004 25 
P ineapple , No. 2, c ru s . 2 25 
P ineap ., 10, c ru . 7 5008  00
P ea rs , No. 2 ________3 25
P ears , No. 2 % ______4 25
P lum s. No. 2 ________ 2 25
P lum s, No. 2 % ______ 3 00
R aspberries  No. 2, blk . 3 25 
R aspb ’s, Red, No. 10 9 76 
R aspb ’s, B lack  No. 10 11 00 
R hubarb , No. 10 __ 5 25

CANNED FISH .
Clam Ch’der, 10% os. 1 35 
Clam  Ch., No. 3 3 0003  40 
Clam s, S team ed, No. 1 1 75 
Clam s, M inced, N o. 1 2 50 
F in n an  H addie, 10 os. 2 SO 
Clam Bouillon, 7 os._ 2 50 
C hicken H addie, No. 1 2 75
F ish  F lak es, sm all _ 1 85
Cod F ish  Cake, 10 os. 1 85
Cove O ysters, 5 os. _ 1 45
L obster, No. %, S ta r  5 10 
L obster, No. %, S ta r  2 90
Shrim p, No. 1, w e t _ 1 80
Shrim p, No. 1, d ry  _  1 80 
S a rd ’s, % Oil, k . 4 2504 75 
Sardines, % Oil, k ’less 3 85 
S ardines, -% Sm oked 7 00 
S ardines, % Mus. 3 8504 75 
Salm on, W arren s, %s 2 75 
Salm on, W arren s  1 lb. 3 90
Salm on, Red A laska_2 SO
Salm ond, Med. A laska  1 65 
Salm on, P in k  A laska  1 40 
Sard ines, Im . %, ea. 10028 
S ardines, Im ., %, ea. 25
Sardines, C a l ._ 1 7502 10
T una , %, A lb o c o r e _90
T una , %, N ekco ____ 1 65
T una , %, R e g e n t__ 2 25

CANNED M EAT. 
Bacon, M ed. B eechnut 2 70 
Bacon, Lge. B eechnu t 4 50
Beef, No. 1, C o rn e d_ 2 65
Beef, No. 1, R oast „  2 65 
B eef No. % Rose S1L 1 76 
Beef, No. %, Q ua. sli. 2 26 
Beef, No. 1, Q ua. sli. 2 36 
Beef, No. 1, B n u t, sli. 5 70 
Beef, No. %, B n u t sli. 3 15 
B eefsteak  & Onions, s  3 35 
Chili Con Ca., Is  1 3501 45 
D eviled H am , %s ___ 2 20
D eviled H am , %s __ 3 60
H am burg  S teak  &

Onions, No. 1 ___ _3 15
P o tted  Beef, 4 o z . __ 1 40
P o tted  M eat, % L ibby 50 
P o tted  M eat, % L ibby 90 
P o tted  M eat, % Rose 80 
P o tted  H am , Gen. % 2 15 
V ienna  Saus., No. % 1 35
V eal Loaf, M e d iu m _2 30

D erby B rands in G lass.
Ox Tongue, 2 l b . ___ 18 00
Sliced Ox Tongue, % 4 30
Calf Tongue, No. 1_5 50
L am b Tongue, W h. I s  6 00 
L am b Tongue, sm . slL 1 66

L unch Tongue, No. 1 5 60 
L unch Tongue, No. % 3 55
D eviled H am , % _____ 3 00
V ienna Sausage, sm . 1 90 
V ienna Sausage, Lge. 2 90
Sliced Beef, s m a l l_1 85
Boneless P igs F ee t, p t. 3 15 
Boneless P ig s  F ee t, q t. 5 50 
Sandw ich Spread , % 2 00 

Baked Beans
B eechnut, 16 oz. ____ 1 30
C a m p b e lls ____________ 1 15
C lim atic Gem, 18 oz. 95
F rem ont, No. 2 ______ 1 15
Snider, No. 1 _______  90
Snider, No. 2 _______ 1 30
V an Cam p, S m a l l___ 1 10
V an Cam p, M e d .___ 1 65

CANNED V EG ETA BLES. 
A sparagus.

No. 1, G reen t i p s __ 3 90
No. 2%, Lge. Gr. 3 75 0  4 50 
W ax  B eans, 2s 1 35 0  3 75
W ax B eans, No. 1 0 _6 00
G reen B eans, 2s 1 600  4 75 
G reen B eans, No. 10— 8 25 
L im a B eans, No. 2 Gr. 2 00 
L im a B eans, 2s, Soaked 95 
Red K id., No. 2 1 300  1 55 
B eets, No. 2, wh. 1 60 0  2 40 
B eets , No. 2, c u t 1 2501 75 
B eets, No. 3, c u t 1 4002 10 
Corn, No. 2, S t. 1 0001 10 
Corn, No. 2, E x .-S tan . 1 55 
Corn, No. 2, F a n  1 60 0  2 25 
C om , No. 2, Fy. g lass  3 25
Corn, No. 10 _______ 7 25
H om iny, No. 3 1 1501 35
O kra, No. 2, w h o le _1 90
O kra, No. 2, c u t *___ 1 60
D ehydra ted  V eg Soup 90 
D ehydra ted  P o ta toes , lb 45
M ushroom s, H o t e l s __ 38
M ushroom s, Choice ___ 48
M ushroom s, S u r E x tra  65 
P eas, No. 2, E .J . 1 2501 80 
Peas, No. 2, Sift.,

J u n e _________ J 6002 10
P eas, No. 2, E x. S ift.

E . J . _________  1 9002 10
P eas, Ex. F ine, F ren ch  32 
Pum pkin , No. 3 1 4501 75
Pum pkin , No. 1 0 ___ 3 75
P im entos, %, each  15018
P im entos, %, e a c h _27
Sw ’t  P o ta toes , No. 2% 2 15
S a u rk rau t, No. 3 ____ 1 85
S uccotash , No. 2 1 60 0  2 35 
Succotash , No. 2, g lass  3 45
Spinach, No. 1 ______ 1 35
Spinach, No. 2 1 3501 50
Spinach, No. 3 2 1502 25
Spinach, No. 10 ____ 6 00
Tom atoes, No. 2 1 3001 60 
Tom atoes, No. 3 1 9002 25 
Tom atoes, No. 2 g lass  2 85
Tom atoes, No. 0 ____ 5 25

CATSUP.
B -n u t, L arge  ______ -  2 95
B -n u t, S m a l l_______ 1 80
Libby, 14 o z . _________ 2 90
Libby, 8 o z . __________ 1 90
V an Cam p, 8 o z . ___ 1 75
V an Cam p, 16 o z . __ 2 75
Lilly Valley, p i n t _2 95
Lilly  Valley, % P in t 1 80 

CHILI SAUCE.
Snider, 16 o z . ________ 3 60
S nider, 8 oz. ________ 2 35
Lilly  V alley, % P in t 2 40

OYSTER COCKTAIL.
Sniders, 16 o z . _____ 3 50
Sniders, 8 oz. ______ — 2 35

C H E E SE
R oquefort ____________  55
K ra f t  Sm all t i n s ___ 1 40
K ra ft A m erican  _____ 2 75
Chili, sm all t i n s ____ 1 40
P im ento , sm all tin s_1 40
R oquefort, sm all tin s  2 25 
C am em bert, sm all tin s  2 25
B r i c k ________________ 30
W isconsin F la ts  ____ 30
W isconsin D aisy  ____ 30
Longhorn ____________ 30
M ichigan Fu ll C ream  30 . 
New Y ork full c ream  30 
Sap S a g o ____________ 35

CH EW IN G  GUM
A dam s B lack J a c k ___65
A dam s B loodberry ____ 65
A dam s Calif. F r u i t ____ 65
A dam s Sen Sen _______ 65
B eem an’s P epsin  ______ 65
B e e c h n u t_______ ,_______ 70
D oublem int ____________ 65
Ju icy  F r u i t ____________ 65
P epperm in t, W rig leys_65
S pearm in t, W r ig l e y s _65
Spic-S pans M xd F lav o rs  65
W rig ley’s P - K ________ 65
Zeno _____  65

V ienna Sweet, 2 4 s ___ 1 75

COCOA.
B ak e r’s % s ____________ 40
B ak er’s %s ____________ 42
B unte , % s ____________ 43
B unte , % lb. __________ 35
B unte , lb. _____________ 32
D roste’s  D utch , 1 lb__9 00
D ro s te ’s  D utch , % lb. 4 75 
D roste ’s D utch , % lb. 2 00
H ersheys, % s _________ 33
H ersheys, %s _________ 28
H uy ler _________________ 36
Low ney, % s ____________ 40
Lowney, %s __________ 40
Low ney, %s __________ 38
Lowney, 5 lb. c a n s ___ 31
V an H outen , %s ______ 75
V an H outen , %s ______ 75

COCOANUT.
%s, 5 lb. case  D unham  50
%s, 5 lb. case _________ 48
%s & %s, 15 lb. case 49 
Bulk, b a rre ls  Shredded 22 
96 2 oz. pkgs., pe r case 8 00 
48 4 oz. pkgs., per case 7 00

C LO TH ES .LINE.
H em p, 50 f t . __________ 1 50
T w isted  C otton, 50 f t. 1 75
B raided , 50 ft. _______ 2 75
Sash  C o r d ____________ 3 75

C O FFE E  ROASTED 
Bulk

Rio --------------------------  16%
S a n to s _____________  23024
M a r a c a ib o ______________ 26
G uatem ala  ___________ L_ 26
J a v a  and  M ocha ______ 39
B ogota _________________ 27
P eab erry  _______________ 26

M cLaughlin’s XXXX 
M cL aughlin’s  XXX X  p ack 
age coffee is sold to  re ta il
e rs  only. M ail all orders  
d irec t to  W . F . M cL augh
lin & Co., Chicago.

Coffee E x trac ts
N . Y., p e r 1 0 0 _______  11
F ra n k ’s 50 p k g s ._____ _ 4 25
H um m el’s 50 1 l b . _09%

_ CONDENSED MILK
E agle, 4 d o z ._________ 9
L eader, 4 doz. _______ 5

MILK COMPOUND
H ebe, T all, 4 d o z ._4
H ebe, - Baby, 8 d o z ._4
C arolene, Tall, 4 doz. 4 
Carolene, B a b y _____ 4

EVAPORATED MILK

BlueGmss

»HI

Evaporated

• GtWNP 1

M
Blue G rass, Tall, 48 5 50 
Blue G rass, B aby, 72 3 75 
C arnation , Tall, 4 doz. 5 25 
C arnation . Baby. 8 dz. 5 15
E v ery  Day, T a l l _____ 5 25
E v e ry  D ay, B a b y ___ 4 00
Goshen, T all _______ 4 75
Goshen, Gallon _____ 4 75
O atm an’s  D un., 4 doz. 5 25 
O a tm an ’s -Dun., 8 doz. 5 15
P e t, T a l l _____ _______ 5 25
P e t, Baby, 8 o z . ___ 5 15
Silver Cow, T all ____ 5 25
S ilver Cow, B a b y __ 5 15
V an Cam p, T all ____ 5 25
V an Cam p. B a b y ___ 3 95
W hite  H ouse, T a l l _4 85
W hite  H ouse, B aby _ 4 75

C IG A R S
Lewellyn & Co. B rands 

_ Mi. Lola
Capitol, 5 0 s _______  125 00
F avorite, 5 0 s _______115 00
Victory. 6 0 s _______  95 00
Buckeye, 6 0 s _____  75 00
P an e te la , 5 0 s _____  75 00
L aS o re tta  (sm okers) 70 00
Red-O, 1 0 0 s _______  37 60

Sw ift
Perfecto , 50s _____  95 00
B lun ts , 60s _______  75 00

W orden Grocer Co. B rands 
H a rv este r L ine.

K iddies, 1 0 0 s_______  37 50
R ecord B reakers, 50s 75 00
Delmonico, 5 0 s _____  75 00
E picure  P an e te la , 50 75 00 
P erfec to , 5 0 s __   95 00

T he L a  A zora L ine.
A greem ent, 50s ____  58 00
W ashing ton , 5 0 s ___  75 00

Sanchez & H ay a  Line
C lear H a v an a  C igars m ade 

in  T am pa, F la .
Specials, 5 0 s _______  75 00
D iplom atics, 5 0 s ___  95 00
Bishops, 5 0 s ________ 115 00
R osa, 5 0 s __________  125 00
Orig F av o rita , 5 0 __  135 00
O riginal Q ueens, 50s 150 00 
W orden Special, 25s 185 00

A. S. V alen tine  B rands. 
L ittle  V alentines, 100 37 50
V ictory, 50, W o o d _ 75 00
D eLux Inv ., 50, W d. 95 00 
Royal, 25, W ood __ 112 00 
A bram  d a r k ,  50 w d 58 00 
A lvas. 1-40. W o o d_ 125 00

W ebster C igar Co.
Plaza. 60s. Wood _ 96 00
P an te lla , 50, W ood _ 95 00
Coronado, 50 T i n _ 95 00
Belm ont, 60s, W ood 110 00 
St. Reges, 50s, W ood 125 00 
V anderb ilt, 25s, W d. 140 00

Ignac ia  H aya  
E x tra  F an cy  C lear H av an a

M ade in T am pa, F la .
D ellcades, 60s _____ 115 00
M an h a ttan  Club, 50 136 00

S ta rlig h t Bros.
La Rose De P a r is  L ine

C aballeros, 50s ___  55 00
Rouse, 6 0 s _________ 116 00
P en in su la r Club, 25s 160 00
P alm as, 2 5 s _______ 176 00
P erfec to s , 25s _____ 195 00

R osen thas B ros.
R. B. L ondres, 60s,

T issue W r a p p e d _ 68 00
R. B. Invincible, 60s,

Foil W rapped  ___  70 00
Union M ade B rands  

El O verture , 50s, foil 75 00 
Ology, 5 0 s _________  68 00

O ur N ickel B rands
Tiona, 100 __________ 31 00
N ew  C urrency, 60s _  35 00 
New P an te lla . 100 37 50
H en ry  George, 100s 37 50

C heroots 
Old V irg in ia, 100s 20 00

Stogies
H om e R un, 60, T in  18 60 
D ry  S lits, 1 0 0 s_____  26 60

CIG A RETTES.
One E leven, 16 in  pkg  _  96
B eechnut, 20, P l a i n _6 00
H om e R un, 20, P la in  6 00 
Y ankee Girl, 20, P la in  6 00
Sunshine, 20, P la in  _•  00
Red B and, 20 P la in , _ 6 00
S tro lle r, 16 in pkg. 96
Nebo, 20, P l a i n _____ 7 00
Cam els, 20, P l a i n ___ 6 40
L ucky S trike , 20s Ji._ 6 40 
Sw eet C aporal, 20, pi. 6 40 
W indsor C astle F ag  20 8 00 
Chesterfield, 10 & 20 6 30 
P iedm ont, 10 & 20, PI. 6 30
Spur, 20, P l a i n _____ 6 00
Sw eet T ips, 20, P la in  7 60
Idle H our, 20, P la in  _ 7 60
O m ar, 20, P l a i n ___ 8 00
FalkB H av an a , 20, PI. 9 76 
R ichm 'd  S C ut, 20, pi. 10 00 
R ichm ’d 1 C ut, 20 ck. 10 00
F a tim a , 20, P l a i n ___ 8 00
H elm ar, 20, P la in  _ 10 60
E nglish Ovals, 20 PI. 10 50 
T u rk ish  T rop ., 10 ck  11 60 
London L ife, 10, cork 11 60 
H elm ar, 10, P la in  __ 11 60 
H erb e rt T a rry to n , 20 12 26 
E gyp tian  S tr ., 10 ck. 12 00
M urad, 20, P la in  ___  16 50
M urad. 10. P l a i n __ 16 00
M urad, 10, co rk  o r pi. 16 00 
M urad. 20, cork  o r pi. 16 00
Luxury  10, cork  __  16 00
M elachrino, No. 9, 10,

cork o r p l a i n ___ 16 00
M elachrino, No. 9, 20,

cork  o r  p l a i n ___ 16 00
M elach’o, No. 9. lO.St 16 60 
M elach’o, No. 9, 20, S t 16 60
N atu ra l, l0  and  20_12 90
M arkaroff, N o. 15, 10,

c o r k ______________ 16 00
P a ll M all Rd., 20, pL 21 0Â 
Benson & H edges, 10 20 n  
R aineses, 10, P la in  _  17 50 
MUo V iolet 10, Gold 20 00
D eities, 1 0 ______ ___ 21 00
Condex, 1 0 ________  22 00
Phillips M orris. 10 _  21 00 
B rening Own. 10, PI. 18 00
A m bassador, 10 —_ 30 00
Benson & H edges 

T u b e r e t t e s _______  55 00

C IG A RETTE PA PE R S.
R lz L a  Croix, W h., dz. 48 
R ls L a  W h ea t B r.. dz 48 
Zig Zag, p e r doz. ____ 84

TOBACCO—FIN E  CUT. 
L iggett & M yers B rands

H iaw ath a , 10c, doz. _ 96
H iaw atha , 16 oz., dz. 11 00
Red Bell, 10c, d o z ._ 96
Red Bell, 35c, d o z ._2 95
Red Bell, 75c P a ils  dz. 7 40
Sterling , 10c, d o z ._ 96
Sw eet Burley, 10c, dz. 96 

v Sw eet Burley, 40c foil 3 85 
Swt. B urley, 95c D ru. 8 50 
Sw eet Cuba, 10c, dz. 96 
Sw eet Cuba, 40c, doz. 3 85 
Sw eet Cuba, 95c P a il 8 50 
Sw eet O range, 10c, dz. 96 
Scotten  Dillon & Co. B rand 
D an P a tc h , 10c, doz. 90
D an P a tc h , 16 oz., dz. 7 50
Ojibwa, 10c, d o z . __  96
O jibwa, 8 oz., d o z ._3 85
O jibwa, 95c, d o z . ___8 50
O jibwa, 90c, d o z . ___8 00
Sw eet M ist, 10c, doz. 96
Uncle D aniel, 10c, doz. 96 
Uncle D aniel. 16 oz. 10 20 
J . J . Bagley & Co. B rands. 
M ayflower, 16 oz., dz. 16 00

P. L orrllard  B rands
P ioneer, 10c, d o z ._ 96
Tiger, 10c, d o z ._____  96
T iger, 50c, doz. ___ 4 80
W eym an B ruton  Co. B rand 
R ig h t C ut, 10c, doz. 95 
W -B  C ut, 10c, d o z ._ 95

PLUG TOBACCO. 
A m erican  Touacco Co. 

B rands.
A m er. N avy, 10c doz. 1 00 
A m er. N avy, p e r p lug  64 
Jo lly  T a r, 24, pe r p lug  16 
Gold Rope, 10c, doz. 1 00 
B oot Jack , 15c, doz. 1 44 
P ip e r H eidsieck, 10c_ 99
P ip e r H eidsieck , 20a. 1 92 
S pear H ead , 10c cu ts  1 00 
S pear H ead, pe r p lug  63 
Square  D eal, p e r p lug  64 
S tan d ard  N avy, 8 pig 61 
Tow n T alk , p e r p lug  56
L iggett & M eyers B rands.
C lipper, pe r p l u g ___ 66
Chops, 10c, d o z . __ _ 96
D rum m ond N a t L  15c 1 44 
H oney Dip T w ist, 10c 96 
G ranger T w ist, 10c, dz 96 
H orse  Shoe, p e r p lug  74 
J .  T . B righ t, p e r p lug  66 
J .  T . Sm ooth, p lu g - 24 
J .  T . R . a n d  R ., p lug  24 
K ing P in , p e r p lug  _  32
K ing P in , 10c cu ts , ea. 08 
M asterp iece, p e r p lug  41 
P icn ic  T w ist, 10c, doz. 96 
S p ark  P lug , p e r  case  1 92
S ta r, per p l u g ______  74
Uncle Sam . 12 10c c u t  2 66

S cotten , Dillon &. Co. 
B rands.

B racer, p e r p l u g ____  38
C ream  De M enthe, 10c 96
Peachey, per p l u g _ 64
Stronghold , p e r p lug- 64 
Y ankee Girl, per p lug  56

P. Lorlllard B rands. 
C lim ax, 10c tin s, doz. 96 
C lim ax Sm ooth, . p lug  72 
Clim ax Thick, per plug 72
Red Cross, 10c cu ts_ &6
Red Cross, p e r p lug - 48
R. J .  Reynolds Tobacco Co. 

B rands.
Apple, 5 lb. B u tt, lb. 72 
C aram el T w ist, p e r lb. 34 
G ravely Superior, 10c 96
H um bug, pe r l b . ___ 1 22
K ism et, per lb. _____ 1 05
L ib erty  Bell, p e r lb. 65 
M aritana, 15c Foil, dz. 1 44 
M ickey T w ist, p e r lb. 72

John J . Bagley & Co. 
B rands.

M aple Dip, p e r p lug_56

SMOKING TOBACCO. 
A m erican  Tobacco Co. 

B rands.
B anner, L. C., 10c,

D rum , G ran ., 10< 
El ve B ros., 10o,

G iant, L . C„ 30c, dz. 2 83 
G iant, L . C. P a lls , dz 9 84 
G arrick , 30c Foil, dz. 2 70 
Im perial Cube C ut, 30c 2 88 
L ucky  S trike , R  C u t 1 63 
M yrtle N avy  P lu g  C u t 99 
M yrtle N avy, 15c Po . 1 44
N avy , G. & A., lOo _ 99
N igger H a ir, 10c, doz. 99 
N igger H a ir, P a ils , dz  8 40 
N igger H ead, P . C. 10c 99 
Old E nglish , C. C. 16o 1 63
P eerless , L . C., 10c_ 99
P eerless , L . C. P a ils  7 44 
Rob Roy, L . C., 10c 99 
Rob Roy, L. C., 40c 3 84 
Rob Roy, L . C., pails 8 40 
P eerless, L. C., 35c dz. 3 36
Sw eet M aple S c r a p _ 96
Soldier Boy, L. C., 10c 99 
Soldier Boy, L.C., pail 7 32
Tuxedo, G ran . _ 1601 49
Tuxedo, G ran . Cut 

plugs, 8 oz. tin s  - -  6 72 
Yale M ix., 15 vac. t in  1 44

:, dz. 99
, dz. 3 84
Foil 2 28
! tin  2 76
, 10c 99
, dz. 99
, dz. 99
doz. 99

, dz. 99
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L iggett & Meyers
B ria r  Pipe, doz. _____
C uban S ta r, L. C., 10c 
C uban S ta r, Pails, dz.
Corn Cake, G ran. ;>c 
Corn Cake, G ran., 10c 
Corn Cake, G ran., 25c 
Corn Cake, G ran., 50c
D uke’s M ixture, 10c_
Glad H and, L. C., 10c
Growler, L . C., 10c_
G rowler, L . C., 25c_
G rowler, L. ,C., 50c_
L a T urka, P lug  C , 15c 
Noon H our L. C„ 10c 
0 '.,U ., Gr. C ut P ., 10c 
O. -U., C. P ., 90c ja r s  
Pilo t, .Long C ut, 25c 
Plow  Boy, 10c, doz .
Plow  Boy, 70c P a ils- 
Sum m ertim e, 10c, doz. 
Sum m ertim e. 30c dz * 
Sum m ertim e, 65c P a ils  6 50 
Sw eet T ip  Top, 10c, dz 96 
V elvet, C u t Plug , 10c 96 
Velvet, C u t Plug, tin s  1 53 
Velvet, C u t P lug , 8 oz. 6 72 
Velvet, C. P l„  16 oz. 15 84 
Turn Turn, 10c, doz. 96 
Turn Yum. 70c pails 6 80

Brands* 
96 
96 
90 
4s 
96 
40 
80 
96 
96 
96 
50 
00 
44 
96 
96 
00 
50 
96 
40 
96

Superb« Tobacco Co. 
Brands.

jam m y B o y  Scrap , dz 96 
C igar Clippings 

H avana Blossom, 10c 96
H avana Blossom, 40c 3 95 
K nickerbocker, 6 oz. 3 0C 
Lieberm an, 10c, doz. 96. 
W. O. W ., 6 oz., doz. 3 00 
Royal M ajor, 10c, doz. 96 
Royal M ajor, 6 oz., dz. 3 00

Pi L orillard’s B rands. 
B eechnut Scrap, doz. * 96 
Buzz, L. C., 10c, doz. 96 
Buzz, L . C., 35c, doz. 3 30 
Buzz, L . C„ 80c, doz. 7 90 
Chips, P . C., 10c, doz. 96
H onest Scrap, d o z ._ 96
Open Book Scrap, dz. 96 
Stag, C ut P ., 10c, doz. 96 
Onion Leader, 10c tin  96
Union Leader. 60c tin  4 80
Union Leader, f l  tin  9 60 
Union Leader, 10c, dz. 96
Union L eader, 45c, dz. 1 44
W ar P a th , 35c, doz. 3 35

Scotten  Dillon Co. B rands 
D an P a tch , 10c, doz. 96 
Dillon’s M ixture, 10c 96
Q. O. P ., 85c, d o z ._I 00

96 
93 
96 
96 
96 
00 
96

G. O. P „  10c, doz.
L oredo . 10c, doz.
Peachy, Do. Cut, 10c 
P eachy  Scrap, 10c, dz. 
P en insu lar, 10c, doz. 
P en insu lar, 8 oz., dz.
Reel C ut P lug , 10c, dz 
Union W orkm an Scrap,

10c, doz. __________  96
W ay Up, 10c, d o z ._ 96
W ay Up, 8 oz„ doz. 3 25 
W ay Up, 16 oz., doz. 7 10 
^  ay  Up, 16 oz. pails 7 40 
Y ankee Girl Scrap , 10c 96

Pinkerton  Tobacco Co. 
B rands.

A m erican S ta r, 10c, dz 96 
B ig 9, Clip., 10c, doz. 96

“ *- • J C i  a p ,  i U c  9 0
rm k e r to n , 30c, d o * ._2 40
P ay  C ar Scrap, 10c, dz 96 
P inch  H it Scrap, 10c 96
Red M an Scrap, doz. 96 
Red H orse Scrap, doz. 96
J. J. Bagley & Co. Brands. 
B roadleaf, 10c _____  96

I M i:, u u a

Bucklne-hum. 15c tins 1 44 
Gold Shore. 15" do* ] u
H azel N ut, 10c, doz. 91
Kleeko, 25c, doz. __ 2 40
Old Colony, PI. C. 17c 1 63
Old Crop, 50c, d o z ._4 80
Red B and, Scrap, 10c 96
«w eet T ips, 15c, doz. 1 44
W ild F ru it,  10c, doz. 96
W ild F ru it,  15c, doz. 1 44

Independent Snuff Co. 
Brands

N ew  F ac to ry , 10c, doz. 96 
New F ac to ry  P a ils , dz 7 60

Schm idt Bros. B rands 
E ig h t B ros., 10c, doz. 96 
E ig h t Bros., P ails, dz. 8 40

R. J . Reynolds Tobacco Co. 
B rands.

George W ash ing ton ,
10c, doz. __________  96

Old R over, 10c, doz. 96
O ur A dvertiser, 10c, 96
P rince  A lbert, 10c, dz. 9«
P rin ce  A lbert, 17c, dz. 1 63
P rince  A lbert, 8 oz.

tin s , w ith o u t p ipes _ 6 72 
P rince  A lbert, 8 oz.

an d  P ipes, doz. „  8 88 
P rince  A lbert, 16 oz. 12 9« 
S tud , G ran. 5c, doz. 48
W hale, 16 oz., d o z ._4 80

Block Bros. Tobacco Co. 
Mall Pouch, 10c, doz. 96

Falk  Tobacco Co., Brands. 
A m erican  M ixture, 35c 3 30 

. A rcadia M ixture, 25c 2 40 
C ham pagne S park lets ,

30c, doz. ___________ 2 70
C ham pagne Spark lets ,

90c, doz. __________ 8 10
P ersonal M ix tu r e ___ 6 60
Perlque, 25c, pe r dob. 2 25 
8e rene  M ixture, 16c dz 1 60 
Serene M ixture, 8 oz. 7 60 
Serene M ixture, 16 oz 14 70 
T arey ton  L undon M ix

tu re , 50c.. d o z . ___ 4 00
V intage Blend, 25c dz. 2 30 
V intage Blend. 80 tin s  7 50 
V intage B lend, $1.55 

tin s , d o z .__________ 14 70

Royal M ajor, 14 oz. dz 7 20

L arue &. Bro. Co.'s B rands, 
tiidgeworth R eady R u b 

bed; 17c T i n s _____ 1 62
Edgew orth R eady  R u b 

bed, 8 oz. tins, doz. 7 00 
Edgew orth Ready R ub

bed, 16 oz. tin s, dz. 14 50 
Edgeworth Sliced Plug ,

17<r tins, doz. - 1 92 
Edgew orth Sliced P lug ,

3n<* »ins. lint. ___ 3 55

United S ta te s  Tobacco Co. 
Brand«.

C en tra l U nion, 15c, dz. 1 44 
Shag, 15c T ins, doz. 1 44 
Shag, 15c P apers , doz. 1 44 
D ill’s B est, 16c, doz. 1 52 
D ill’s B est G ran ., 16c 1 52 
D ill’s B est. 17c T ins 1 52

Snuff.
Copenhagen, 10c, roll 64
Seal B landening, 10c_ 64
Seal Goteborg, 10c, roll 64
Seal Swe. Rapee, 10c 64
Seal N orkopping, 10c 64
Seal N orkopping 1 lb. 85

CONFECTIONERY 
S tick  Candy P a lls

S tan d ard  ____________ 16
•Tumbo W rapped  ___ 18
P u re  S ugar Stick, 600's 4 20 
B ig Stick, 20 Lb. case 18 

Mixed C andy P a lls
K inderga rten  _______ 18
L eader _____________ 16
X. L  O. ___________ 13
F ren ch  C ream s _____ 18
Cam eo _____________ 19
G rocers ____ --------------11

Fancy Chocolates
5 lb. Boxes 

B itte rs  weeta, A ss’ted  1 76 
Choc M arshm allow  Dp 1 60
Milk Chocolate A A_1 95
Nibble S ticks _______ 2 00
P rim rose C h o c . ____ 1 25
No. 12 Choc........... ........1 60
Chocolate N u t Rolls _ 1 90

Gum Drops P a ils
Anise _____________ _17
O range G u m s _______ 17
Challenge G um s ____ 14
F avorite  ____________ 80
Superio r ____________ 19

Lozenges. P a ils  
A. A. Pep. Lozenges 16 
A. A. P in k  Lozenges 16 
A. A. Choc. Lozenges 17
M otto H e a r t s _______ 19
M alted M ilk Lozenges 21

H ard  Goods. P a ils
Lem on D rops _______ 18
O. F . H orehound Dps. 18
Anise Squares _____ 18
P e an u t Squares ____ 20
H orehound T a b l e t s _20

Pop Corn Goods. 
C racker Jack , P rize  8 75
C heckers, P rize  ___ _ S 71

Cough Drops
Boxes

P u tn a m ’s ____________ 1 30
Sm ith Bros. _________ 1 50

Package Goods 
C ream ery  M arshm allow s 

4 oz. pkg, 12s, c a r t.  95 
4 oz. pkg, 48s, case  3 75

Specialties.
A rcadian  Bon B o n s ___ 19
W alnu t Fudge _______ 23
Pineapple Fudge _____ 21
Ita lian  Bon Bons _____ 18
N ational Cream  M ints 25 
S ilver K ing M. M allows 30 

COUPON BOOK8
50 Econom ic g r a d e _2 60
100 Rconom ic g rade  __ 4 50 
500 Econom ic g rade  20 00 
1.000 Econom ic g rade  37 50 

W here 1,000 books a re  
ordered a t  a  tim e, specia l
ly p r in t fro n t cover is 
furn ished w ithou t charge.

CRISCO.
36s, 24s and  12s.

L ess th a n  5 c a s e s _21
Five cases _________ 20%
T en cases ________ 20
Tw enty-five c a s e s __ 19%

6s and  4s
L ess th an  5 c a s e s _20%
Five cases __  19%
T en cases _________ 19%
T w enty-five c a s e s _19

CREAM OF TARTAR 
6 lb. boxes _  38

DRIED FRU ITS 
A nplet

E v ap ’d Choice, b l k . _13
A prlcota

E vapora ted , C h o ic e ___ 30
E vaporated , F an cy  ‘____ 34
E vapora ted  S l a b s _____ 28

Citron
10 lb. box ______________ 57

Carranta
P ackage , 14 oz. _.______ 27
Boxes, Bulk, per l b . _24

Peaches
E vap . F ancy , U npeeled 20 
E vap . F ancy, P e e l e d _22

Peel
Lem on, A m erican ___   26
O range, A m erican  _____ 28

R aisins
Seeded, bulk ___________ 14
Seedless, 1 lb. pkg. »_14
Seedless, Thom pson __ 14 
Seedless, 1 lb. p k g ._15

C alifornia P runes 
90-100 25 lb. boxes s,-@*ll%
80-90 25 lb. b o x e s ____@12
70-80 25 lb. boxes __@13
60-70 25 lb. b o x e s ____@14
50-60 25 lb. b o x e s ____@15
40-50 25 lb. b o x e s ____@16
30-40 25 lb. b o x e s ____@19

FARINACEOUS GOOD8 
Beans

Med. H and  P i c k e d _07%
Cal. L im as _________ 10%
Brown, Swedish ___ 08
Red K id n e y _________ 09

F arin a
24 packages _______ 2 10
Bulk, per 100 l b s . ___ 06%

H om iny
Pearl, 100 lb. s a c k _2 50

M acaroni
D om estic, 20 lb. box 07% 
D om estic, broken bbls. 06%
A rm ours, 2 doz. ___ 1 60
Fould’s, 2 doz., 8 oz. 1 SO
Q uaker, 2 doz. ____1 85

P earl Barley
C hester _____________  4 75

Peas
Scotch, lb. ___________ 08%
Split, lb. ____________ 07%

Sago
E a s t Ind ia  _________  07%

Tapioca
P earl. 00 lb. sacks __ 07% 
M inute. 8 oz., 3 doz. 4 05 
D rom edary  In s ta n t __ 3 50

FISHING TACKLE 
Cotton Lines

No. 2, 15 f e e t _______ 1 15
No. 3, 15 f e e t _______ 1 60
No. 4, 15 f e e t _______ 1 80
No. 6, 15 f e e t _______ 1 95
No. 6. 15 f e e t _______ 2 10

Linen Lines
Sm all, p e r 100 ya rds  6 65 
M edium, p e r 100 yards  7 25 
Large, per 100 ya rds  9 00

Floats
No. 1%, p e r gross wd. 5 00 
No. 2, per gross, wood 5 50 
No. 2%, o e r gro. wood 7 50

Hooks— Kirby
Size 1 -12, p e r 1.000 __ 1 05 
Size 1-0, p e r 1,000 __ 1 20 
Size 2-0, pe r 1,000 __ 1 45
Size 3-0, p e r 1,000 _1 65
Size 4-0, pe r 1,000 __ 2 10 
Size 5-0. p e r 1,000 __ 2 45

Sinkers
No. 1, p e r g r o s s _____ 65
No. 2, p e r  g r o s s _____ 80
No. 8, p e r  g r o s s _____ 90
No. 4, p e r g r o s s ____ 1 20
No. 5, p e r g r o s s ____ 1 60
No. 6, p e r g r o s s ____ 2 On
No. 7, p e r g r o s s ____ 2 60
No. 8, p e r g r o s s ____ 3 75
No. 9, p e r g r o s s ____ 5 20
No. 10, p e r g r o s s ___ 6 76
FLAVORING EXTRACTS 

Jenn ings 
P u re  V anilla  
T urpeneless 

P u re  Lem on
P e r Doz.

7 D ram  ______________ 1 35
1% Ounce ___________ 1 75
2 O u n c e ______________ 2 76
2% O u n c e ____________ 3 00
2% O u n c e ____________ 3 25
4 O u n c e ______________ 6 00
8 Ounce _____________ 8 50
-7 D ram , A s s o r te d __ 1 35
1% Ounce, A ssorted_1 75

FLOUR AND FE ED  
V alley C ity  M illing Co.

Lily W hite. % P ap e r
sack  ______________

H arv est Queen, 24%
L igh t L oaf Spring

W heat, 24%s ___
Roller Cham pion 24%
Snow F lake, 24%s __ 
G raham  25 lb. per cw t 
Golden G ranu la ted  Meal,

25 lbs., p e r cw t., N
Row ena P an cak e  Com

pound, 5 lb. s a c k _
B uckw heat Compound.

5 lb. s a c k ________
W atson  H iggins M illing 

Co.
New P erfection , %s 7 75 
Red A rrow , s% _____ 8 00

W orden G rocer Co. 
A m erican E ag le , Q uaker, 
P u re  Gold, F o res t K ing, 
W inner.

Meal
Gr. G rain  M. Co.

Bolted _______________ 2 55
Golden G r a n u la te d _2 70

W heat
No. 1 R e d ____ _______ 1 11
No. 1 W hite _________ 1 09

O ats
C arlo ts _________________ 50
L ess th an  C arlots ______ 55

C o rn
C arlo ts _________________ 80
L ess th a n  C a r lo t s _____ 85

Hay
C arlo ts ______________ 16 00
L ess th a n  C a r l o t s _ 20 00

Feed
S tree t C ar F e e d ___  36 00
No. 1 Corn & O at F d  36 00
C racked Corn _____  36 00
C oarse P om  M e a l_36 00

FRU IT JARS 
M ason, p ts ., p e r g ross 9 70 
M ason, q ts„  p e r gross 10 65 
M ason, % gal., g ross 13 75 
Ideal G lass Top, p ts . 10 50 
Ideal G lass Top, q ts . 12 00 
Ideal G lass Top, %
■ gallon ___________  16 00

GELA TIN E
Jello-O , 3 doz. ______ 3 45
K nox 's  Sparkling , doz. 2 25 
K nox’s A cidu’d, doz. 2 25
M inute, 3 doz. ______ 4 05
Plym outh , W h i t e ___ 1 55

GRANULATED LYE. 
W anders.

Single cases ________ 5 15
2% cases _______6 04
5% cases _______4 95
10 cases _____________ 4 87
% cases. 24 to  c ase . 2 60 

CHLORINATED LIME.
Single cases, c a s e ___ 4 60
2% cases, case _______4 48
5% cases, case _______4 40
10 cases, case ______ 4 32
% case, 25 cans  to 

case, c a s e __________ 2 35
HAND CLEAN ER.

10c size, 4 doz. _______ 3 60
15c size, 3 doz. _______ 3 75
25c size, 2 doz. _______ 4 00

1 case free w ith  10 cases; 
% case free w ith  5% cases.

HORSE RADISH
P er doz., 7 o z . ______ 1 25
JELL Y  AND PR ESER V ES
P ure, 30 lb. p a i l s ___ 3 15
P ure  7 oz. A sst., doz. 1 20 
Buckeye, 22 oz., doz. 2 00 
O. B., 15 oz., per doz. 1 40 

JE L L Y  GLASSES
8 oz., p e r doz. __ _____ 35

MATCHES.
Blue R ibbon, 144 box. 7 55 
Search ligh t, 144 box. 8 00 
Safe Hom e, 144 boxes 8 00 
Red S tick , 720 lc  bxs 5 50 
Red D iam ond, 144 bx 5 75 

Cleveland M atch Co.
B rands

Old P a l, 144 B o x e s_8 00
Buddie, 144 B o x e s _5 75

S afe ty  M atches. 
Q uaker, 5 gro. case 4 75 
Red Top, 5 gro. case  5 25 

MINCE MEAT.
None Such, 3 d o z ._4 85
Q uaker, 3 doz. c a s e _3 75
Libby K egs, W et, lb. 24

MOLASSES.
New Orleans

F ancy  Open K e t t l e __ 55
P h o ic e _______ !__ _______ 42
F a ir  ___________________ 28

H alt barre ls  5c e x tra  
M olasses in  Cans.

Red H en, 24, 2 lb. __ 2 70 
Red H en, 24. 2% lb. 3 40
Red H en, 12, 5 ' l b . _3 15
R ed H en, 6, 10 lb. __ 2 90 
G inger Cake, 24, 2 lb. 3 10 
G inger Cake, 24, 2% lb. 4 00 
G inger Cake, 12, 5 lb. 3 75 
G inger Cake, 6, 10 lb. 3 50
O. & L. 24-2 lb. ___ 4 50
O. & L. 24-2% lb. __ 5 30
O. & L. 12-5 lb. ___ 5 00
O. & L. 6-10 l b . ___ 4 75
Dove, 36, 2 lb. W h. L . 5 60 
Dove, 24, 2% lb W h. L  5 20 
Dove, 36, 2 lb. B lack  4 30 
Dove, 24, 2% lb. B lack  3 90 
Dove, 6. 10 lb. B lue L  4 45 
P a lm etto , 24, 2% lb. 4 15

N U T S.
Whole

Alm onds, T erregona_20
B razil, L arge  _______ 14
F an cy  m ixed ________ 18%
F ilb erts , Sicily _____ 15
P ean u ts , V irg in ia, raw  10 
P ean u ts , V ir. ro as ted  12 
P ean u ts , Jum bo raw  13% 
P ean u ts , Jum bo, rs td  15%
Pecans, 3 s t a r _______ 22
Pecans, Jum bo _____ 80
W alnu ts, C a l i fo rn ia_29

Salted Peanuts
F ancy , No. 1 _______ 13
Jum bo ______________ 22

Shelled
A lm o n d s_____________ 60
P ean u ts , Spanish,

125 lb-. B a g s ________ 12%
F ilb erts  _____________ 50
Pecans ______________ 95
W alnuts ____________ 75

O L IV E S .
Bulk, 2 gal. k e g ___ 3 40
Bulk, 3 gal. k e g ___ 5 00
Bulk, 5 gal. k e g ___ 7 75
Q uart, ja rs , d o z e n _5 25
4% oz. J a r ,  p lain, dz. 1 35 
5% oz. J a r ,  pl„ doz. 1 60 
10 oz- J a r ,  p lain, doz. 2 36 
16% oz. J a r ,  PI. doz. 3 50 
3% oz. J a r .,  s tu ffed - 1 45
8 oz. J a r .  S tu ., doz. 2 40
9 oz. J a r ,  Stuffed, doz. 3 60 
12 oz. J a r ,  S tu ffed^  dz 4 50

P E A N U T  B U T T E R .

Bel Car-M o Brand 
S oz. 2 doz. in case 2 50
84 1 lb. p a i l s _______ 4 50
12 2 lb. p a i l s _______ 4 25
5 lb. pails 6 in c ra te  4 85
25 lb. pails _________ 13%
50 lb. t i n s ___________ 12%
PETROLEUM  PRODUCTS 

Iron  B arre ls
P erfec tion  K e r o s i n e _12.6
Red Crown Gasoline,

T an k  W agon _____  19.3
Gas M achine Gasoline 37.2 
V. M. & P. N ap th a  23.2
Capitol Cylinder ____ 42.2
A tlan tic  Red E n g in e  23.2 
W inte r  B lack ________ 13.7

Cpotarine
Iron Barrel«.

M edium L ig h t _____ 67.1
M edium  heavy  __ ___ 59.2
H eavy _____________  62.2
E x tra  h e a v y _________ 67.2
T ransm ission  Oil ____ 67.2
Finol, 4 oz. cans, doz. 1.40 
Finol, 8 oz. cans, doz. 1.90
Parow ax, 100, 1 lb. _ 7.2
Parow ax , 40, 1 l b . _7.4 •
P arow ax , 20, 1 l b . _7.6

Sem dac, 12 pt. cans 2 85 
Sem dac, 12 q t. cans 4 35

P IC K L E S  
Medium Sour 

B arrel, 1,200 coun t __ 13 00 
H alf bbls., 600 count 7 50
10 gallon kegs ___  5 50

Sweet Sm all
30 gallon, 2400 ___  33 00
15 gallon, 2000 ______ 17 60
10 gallon, 800 ______ 12 75

Dill Pickles.
800 Size, 15 g a l . ___ 10 00

P IP E S
Cob, 3 doz. in bx 1 00@1 20 

P L A Y IN G  C A R D S
B roadw ay, per d o z ._2 40
Blue R ibbon _________ 4 00
C rick e tt ______________ 3 25
Bicycle _______________ 4 25

P O T A S H
B ab b itt’s  2 doz. ____ 2 75

F R E S H  M E A T S.
Beef.

Top S teers  & H eifers  16
Good S teers  & H eifers  14 
Med. S tee rs  & H eife rs  12 
Com. S teers  & H eifers  09 

Cows.
Top --------------------------- _ 1.0
Good ___ - _______ _ 09
M edium  ____ __ 08
C o m m o n ______ . . .  92

Veal.
Top _____________
Good
M e d iu m _________

Lam b.
Good ____  _____

____13
____12
____10
__  _ 25

M edium _ ___ ________  22
P oor . .... . ______18

M utton.
Good ___ 13
Medium . „  12
P oor _ _____  .____09
H eavy  hogs . ____10
M edium hogs ------11%
L igh t hogs ____ - -  H%Loins ___ 20
B u tts ___ 18
Shoulders ------14%
H am s ____16

14
Neck bones .... ____06

PROVISIONS 
B arreled Pork 

C lear B ack __ 23 00@24 00 
Short C ut C lear 22 00@23 00
C lear F am ily_ 27 00@28 00

D ry S alt M eats 
S P  Bellies . . 19 00@21 00 

Lard
80 lb. t u b s -----advance %
P u re  in tie rces  - 14 @14% 
Compound L a rd  11@11%
69 lb. t u b s ____advance %
50 lb. t u b s ____ advance %
20 lb. p a i l s ------advance %
10 lb. p a i l s ____advance %

5 lb. p a i l s ____advance 1
3 lb. p a i l s ____advance 1

. Sausages
B o lo g n a _________  , , 11
L i v e r __________  12
F r a n k f o r t ____________ 16
P o r k _____________ 184920
Veal _______________   11
Tongue ______________ 11
H eadcheese _______   14

Sm oked M eats 
H am s, 14-16, lb. 21 @23
H am s, 16-18, lb. 21 @23 
H am , dried beet

se ts  ------ --------- 38 @39
C aliforn ia  H am s 12 @13 
P icnic Boiled

H a m s ----- ____ 30 @32
Boiled H a m s _32 @35
M inced H am s __ 14 @15
Bacon _________ 22 @36

Beef
Boneless ___  23 00@24 00
Rum p, n e w _ 23 00@24 00

Mince M eat
Condensed No. 1 car. 2 00 
Condensed B akers b rick  31
M oist in g lass _____ 8 00

P ig 's Feet
% bbls. -------------------2 15
% bbls., 35 l b s . _____ 4 00
% bbls. _____ ______ 7 00
1 bbl. -----------------------14 15

T ripe
K its, 15 lbs. _______  20
% bbls., 40 l b s . _____ 1 60
% bbls., 80 l b s . _____ 2 00

Casings
H ogs, per lb. _______  @42
Beef, round s e t ___ 14@26
Beef, m iddles, se t_25@30
Sheep, a  skein  1 75 @2 00 

Uncolored O leom argarine
Solid D airy  _____ 20@23
C ountry  R o l l s _____ 22@24
Gem N u t _____________ 22

RICE
F an cy  H e a d ______ _ 08
Blue R o s e _______ 5% @6
B roken _____________  03%

ROLLED OATS 
S teel Cut, 100 lb. sks. 3 25 
S ilver F lake, 10* F am . 1 90
Q uaker, 18 R e g u la r_1 80
Q uaker, 12s F a m i ly _2 70
M others 10s, Ill’num  3 25 
Silver F lake, 18 Reg. 1 45
Sacks, 90 lb. J u t e _3 15
Sacks, 90 lb. C otton_3 25

SALAD DRESSING 
D urkee’s large, 1 doz. 6 75 
D urkee’s m ed., 2 doz. 7 35 
D urkee’s Picnic, 2 dz. 3 00 
Snider’s large, 1 doz. 3 50 
Snider’s sm all, 2 doz. 2 36 

SALERATUS
A rm  an d  H a m m e r_3 75

SAL SODA
G ranulated , bbls. ___ 2 00
G ranulated , 100 lbs cs 2 25 
G ranu lated , 36 2% lb .

packages _________  2 50
COD FISH .

M id d le s_______________  16
T ablets, 1 lb. P u r e _22
T ablets, % lb. P u re ,

doz. ________________ 1 40
W ood boxes, P u r e __ _ 24
W hole Cod ________   12

Holland H erring
M ilkers, kegs __ 1 1 10
Y. M. K egs __,____ i.-l 00
Y. M. H a lf bbls. __ 8 50
Y. M. bbls.  _______16 50

H erring
K  K  K  K , N orw ay __ 20 00
8 lb. pails ________ 1 40
C ut L unch ______ ;__ 1 00
Boned, 10 lb. b o x e s_16%

Lake H erring  
% bbl., 100 l b s . ____ 6 00

M ackerel
T ubs, 50 lb. fancy fa t 9 25
Tubs, 60 count ______ 5 75

W hite  Fish
Med. F ancy , 100 lb. 13 00
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Colonial 24, 2 l b . ___  90
M ed. No. 1, B b l s .___ 2 70
M ed. No. 1, 100 lb. bg  90 
F a rm e r Spec., 70 lb. 90 
P ack ers  M eat, 66 lb . 66 
P ack ers  fo r ice cream

100 lb., e a c h _____ 96
Blocks, 60 lb. ______  47
B u tte r  S alt, 280 lb. bbl. 4 50 
B ak er S alt, 280 lb. bbl. 4 25
100, 3 lb. T a b l e ____ 6 07
60, 6 lb. T a b l e _____ 6 67
30. 10 lb. T a b l e _____ 6 30
28 lb. bags, b u tte r  _ 48

M o r t o n s

Salt
St pQ^Rs)

P e r  case, 24 2 l b s ._2 40
F ive  case lo ts  ______ 2 30

S H O E  B L A C K E N IN G .

2 in  1, P a s te , doz. _1 35
B. Z. C om bination, dz. 1 36
D ri-Foo t, d o z . _____ 2 00
Bixbys, D o z . ________ 1 36
Shinola, d o z . _______  86

1 35 
1 40 
1 26 
1 35 
1 35 
1 40 
1 86
1 35
2 86 

95
1 36 
3.00

S T O V E  P O L ISH .
B lackine, p e r d o z ._
B lack Silk L iquid, dz. 
B lack Silk P a s te , doz. 
E nam aline  P a s te , doz. 
B nam aline L iquid, dz. 
E Z L iquid, p e r doz.
R adium , p e r d o z .___
R ising Sun, p e r doz. 
664 Stove E nam el, dz. 
Vulcanol, No. 5, doz. 
V ulcanol, No. 10, doz. 
Stovoil, p e r d o z . ___

SO A P .

Am. F am ily , 100 box 5 76
E xport, 120 box ____ 4 80
F lak e  W hite , 100 box 5 00 
Fels N ap th a , 100 box 5 60 
G rdm a W hite  Na. 100s 4 90 
Rub No M ore W hite

N ap tha, 100 box _ 5 00
S w ift C lassic, 100 box 4 90 
20 M ule B orax , 100 bx  7 65
Wool, 100 box ______ 6 60
F a iry , 100 b o x _____ 5 60
Jap  Rose, 100 b o x ___ 7 85
Palm  Olive, 144 box 11 00
L ava, 100 box ______ 4 76
Pum m o, 100 b o x ___ 4 85
S w eetheart, 100 box _ 5. 70 
G randpa  T a r, 50 sm . 2 00 
G randpa  T a r, 50 Lge 3 35 
F a irb a n k  T a r, 100 bx  4 00
T rilby , 100, 1 2 c ____ 8 50
W illiam s B arb er B ar, 9s 50 
W illiam s M ug, p e r doz. 48

P rocto r f t  G am ble.
6 box lo ts, a sso rted

Ivory, 100, 6 oz. _ 6 50
Ivory  Soap F lks., 100s 8 00 
Ivory  Soap F lks., 50s 4 10
Lenox, 120 c a k e s ___ 4 50
P . & G. W hite  N ap th a  5 00 
S ta r, 100 No. 11 cakes 5 25 
S ta r  N ap . Pow. 60-16s 3 65 
S ta r  N ap. Pw .. 100-lOs 3 85 
S ta r  N ap. Pw ., 24-60s 4 85

C L E A N S E R S .

ITCH  EN 
LENZER

80 can  cases, $4.80 p e r case

W A S H IN G  P O W D E R S .  
Bon Am i Pd , 3 dz. bx  3 75 
Bon A m i Cake, 3 dz. 3 25
C iim aline, 4 doz. ____ 4 20
G randm a, 100, 5 c ___ 3 90
G randm a, 24 L arge _ 3 80
Gold D ust. 1 0 0 s______ 4 00
Gold D ust, 12 L arg e  3 20 
Golden Rod, 2 4 ______ 4 25

Jinx , 3 d o z ._________ 4 50
L a  F ran ce  L aun , 4 dz. 3 70
L u s te r Box, 64 _____  8 76
M iracle Cm, 4 ox. 2 dz. 4 00 
M iracle C., 16 oz., 1 dz. 4 00 
Old D utch  C lean, 4 dz 4 00
Q ueen A nn, 60 oz. _ 2 40
R inso, 100 o z . _______ 6 46
R ub No M ore, 100, 10

o z . ----------------------- 8 86
R ub N o M ore, 18 L g. 4 26 
Spotless C leanser, 48,

20 o z . _____________ 2 86
S ani F lu sh , 1 doz. _ 2 25
Sapolio, 3 d o z . _____ 3 15
Soapine, 100, 12 oz. _ 6 40 
Snowboy, 100, 10 oz. 4 00
Snowboy, 24 L arge  _4 70
Speedee, 3 d o z ._____ 7 26
S unbrite , 72 doz. ___ 4 00
W yando tte , 4 8 ______ 4 75

SPIC ES.
W hole Spices.

A llspice, J a m a i c a _@13
Cloves, Z a n z ib a r ___  @45
C assia, C an ton  _____ @16
C assia, 5c pkg., doz. @40
G inger, A frican  ___  @15
G inger, C o c h i n ______ @20
M ace, P en an g  _____ @70
M ixed, No. 1 ________ @22
M ixed, 5c pkgs., doz. @45
N utm egs, 70-80 _____ @35
N utm egs, 105-110 __ @30
Pepper, B lack  ---------- @1K

P ure  Ground In Bulk 
Allspice, J am a ica  — @16
Cloves, Z a n z ib a r ___ @60
C assia, C a n t o n ____ @22
G inger, A f r i c a n -------- @22
M u s t a r d -- ----------------@28
M ace, P e n a n g _______ @75
N u tm e g s ----- ----  @32
P epper, B l a c k _____ @18
P epper, W h i t e ______ @32
Pepper, C a y e n n e ----- @32
P ap rik a , Spanish  —  @32

Seasoning
Chili Pow der. 1 5 c ----- 1 85
C elery S alt, 3 o z . -----  95
Sage, 2 o z . _________  90
Onion S a l t ----------------} 85
G a r l i c ----------------------- 1 86
P onelty , 8% o z . ----- 3 25
K itchen  B o u q u e t ----- 8 26
L au re l L e a v e s --------  20
M arjo ram , 1 o z . --------  90
Savory, 1 o z . _______  90
Thym e, 1 o z . ------—— 90
T um eric, 2% oz. - —  90

STARCH
Com

K ingsford , 40 l b s . ----- 1114
Pow dered, bags  — _ 03_
Argo, 48 1 lb. pkgs. — 8 76
C ream , 48-1 --------------  4 80
Q uaker. 40 1 -------------  •

Gloss
Argo, 48 1 lb . pkgs—  8 76 
Argo, 12 3 lb. pkgs. — 2 74 
Argo, 8 5 lb. pkgs. —  3 10 
S ilver Gloss, 48 I s  — 11%
E lastic , 64 p k g s . ----- 6 36
T iger, 4 8 - 1 ___ - ____ 2 85
T iger, 50 l b s . _______ 05%

SYRUPS
Corn

Blue K aro , No. 1%,
2 d o z . ______________ 1 94

Blue K aro , No. 5, 1 dz 2 70 
Blue K aro , No. 10,

% doz. ___________  2 50
R ed K aro, No. 1%, 2

doz. _______________ 2 24
R ed K aro , No. 5, 1 dz 3 10 
Red K aro, No. 10, %

d o z ._- __ ________ -  2 90
Maple F lavor.

K aro , 1% lb., 2 doz. -  3 95 
K aro , 5 lb., 1 doz. — 6 15

Maple and  Cane 
K anuck , p e r ga l. —— 1 60 
S ugar B ird , 2% lb.,

2 d o z . -------------------- •  00
S ugar B ird, 8 oz., 4

doz. __ ______ ____ 12 00

Maple.
Johnson  P u rity , G al. 2 60
Johnson  P u r ity , 4 _

doz., 18 o z . _____ 18 50

S u g a r Syrup.
Domino, 6 5 lb. cans  2 50 

Old M anse.
6. 10 lb. c a n s ____ 10 40
12, 5 lb. c a n s _____ 11 40
24, 2% lb. c a n s ____ 12 40
24, 1% lb. c a n s -----  7 00
5 gal. ja c k e t cans, ea. 8 15
36, 8 oz. bo ttles  ____ 5 75
24, p in t b o t t l e s -------- 7 25
24, 18 oz. b o t t l e s __ _ 7 50
12, q u a r t  bo ttles  —— 6 50

S liver K ettle .
6, 10 lb . cans  ______ 8 40
12, 5 lb. c a n s _____ 9 15
24, 2% lb. c a n s ___ 10 15
48, 1 % lb. c a n s ___ 12 00
6 ga l. ja c k e t cans, ea. 6 90
36, 8 oz. b o t t l e s ___ 5 00
24, p in t bo ttles  ______ 6 25
24. 18 oz. ____________ 6 50
12, q u a r t  bo ttle  ____ 5 50

K o-K a-M a.
6, 10 lb. can s  ___ _  5 40
12. 5 lb. cans  _______ 6 90
24, 2% lb. c a n s ___ 6 65
5 gal. ja c k e t cans. ea. 4 25 *
24, p in t bo ttles  _ _4 50
14. 18 op. bOttJW w  4 76

TA B L E  SAUCES.
L ea & P e rr in , la rge_ 6 06
L ea & P e rr in , sm all— 3 36
P ep p er _______________ 1 60
Royal M i n t __________ 2 46
Tobasco ________    2 76
Sho You, 9 os., doz. 2 70
A -l, l a r g e ___________ 6 76
A -l, sm all __________ 3 60
C a p e r s _._____________ 1 90

TE A .
Jap an .

M edium  _________  34 @38
Choice ____________ 45 @56
F a n c y _____________ 58@60
No. 1 N ibbs _________ 62
1 lb. pkg. S iftings __ 18 

Gunpow der
C h o i c e _________________ 28
F a n c y ___________ 38 @40

Ceylon
Pekoe, m edium  ____ _ 38
M elrose, f a n c y _______ 66

English B reak fas t
Congou, M e d iu m ______ 28
Congou, C h o ic e ___ 35@36
Congou, F a n c y ___ 42@43

Oolong
M edium  
Choice . 
F ancy

___  36
___  46
___ 60

T W IN E
C otton, 3 ply c o n e ___ 45
C otton, 3 ply b a l l s ___ 45
W ool, 6 p l y ___ '_______ 20

VINEGAR
Cider, 40 G ra in  23@25 
W hite  W ine, 40 g ra in  17 
W hite  W ine, 80 g ra in  22 
O akland V inegar ft P ickle 

Co.’s B rands.
O akland Apple C i d e r_36
Blue R ibbon C om  — _ 22 
O akland W hite  P ick ling  20 

P ack ag es  no charge. 
W ICKING

No. 0, p e r g r o s s ------- 60
No. 1, p e r g r o s s -----  86
No. 2, p e r  g r o s s ----- 1 16
No. 3, p e r g r o s s ___ 1 86
P eerle ss  Rolls, p e r doz. 46 
R ochester, N o. 2, doz. 60 
R ochester, No. 3, doz. 2 00
Rayo. p e r d o z . -------- 90

W OODENW ARE
B askets

B ushels, n a rro w  band,
* w ire  hand les ______ 1.90

B ushels, n a rro w  band,
wood hand les ____ 2 00

B ushels, w ide b a n d _2 10
M arked, drop  hand le  76 
M arket, single hand le  90
M arket, e x t r a ----------1 25
Splint, l a r g e -------------8 60
Splin t, m edium  _____ 7 60
Splint, s m a l l -- --------- 7 00

C hurns.
B arre l, 5 gal., each — 2 40 
B arre l, 10 gal., each — 2 55 
3 to  6 gal., p e r gal. — 16

Egg Cases.
No. 1, S ta r  C a rr ie r  6 00
No. 2, S ta r  C a r r i e r_ 10 00
No. 1, S ta r  E gg  T ray s  4 60 
No. 2, S ta r  E gg  T ray  9 00 

Mop S ticks
T ro jan  s p r i n g -------------2 00
Eclipse p a te n t sp rin g  2 00 
No. 2, p a t. b ru sh  hold 2 00
Ideal. No. 7 -------------- 1 40
12 oz. Cot. Mop H eads 1 80 
16 oz. Cot. Mop H eads 2 40 

Pails
10 q t. G a lv a n iz e d ___ 2 35
12 q t. G a lv a n iz e d ----- 2 60
14 q t. G a lv a n iz e d -----: 2 90
12 q t. F la rin g  G al. Ir . 6 76
10 q t. T in  D a i r y ----- 4 26
12 q t. T in  D a i r y ___ 4 75

T raps
M ouse, wood, 4 holes — 60 
M ouse, wood, 6 holes — 70
M ouse, tin , 5 h o l e s ----- 65
R at, w o o d ___________ 1 00
R at, sp ring  ----------------1 00
M ouse, s p r i n g -----------  30

T ubs
L arge  G alvanized —  8 50 
M edium G alvanized 7 50 
Sm all G alvanized —  6 60 

W ashboards
B an n er G lo b e -------------6 76
B rass, S i n g l e ----- —-— 6 76
Glass, Single -------------6 75
Double P e e r l e s s ____ 8 25
Single P eerless  ----------7 50
N o rth e rn  Q ueen -------5 75
U niversal - ______  7 60

W indow C leaners
12 !n. 1 66
14 In. 1 86
16 in. 2 80

Wood Bowls
13 in. B u t t e r ----------- 6 60
15 in. B u t t e r _______ 8 00
17 in. B u tte r  ----------- 18.00
19 in. B u tte r  _______ .85.00

W R A P P IN G  P A P E R  
Fibre, M anila, w h ite  06%
No. 1 F i b r e -------------07%
B u tch ers  M a n i l a ----- 06
K r a f t _______________ 09

Y E A S T  C A K E
M agic, 3 d o z ._______ 2 70
Sunligh t, 3 d o z ._____ 2 70
Sunligh t, 1% d o z .__ 1 86
Y east Foam , 3 d o z ._2 70
Y eaat Foam , 1% doz. 1 86 

Y E A S T — C O M P R E S S E D  
Fleischm an . p e r d o z ._28

H ow Nature Study Makes For Sue- His H at.” The article, by the way, 
cess. disposes of a lot of popular notions

W ritte n  for th e ' T radesm an . a 5 o u t th e  h u m a n  brain entertained by
Several m others have written to me many p eop;e who regard themselves

lately suggesting in different ways, as intelligent and well informed,
sometimes a little sarcastically, that I . “Take two persons of your acquaint- 
have an undue obsession one of ance; two business men for example,” 
them calls it that—on the subject of Dr. Casamajor is saying. “One is al- 
the training of powers of observation ways making m istakes; the other suc- 
in children; especially observation of Ceeds because of his keen judgment, 
things in nature.  ̂ The difference between them is simply

It seems to me one of these that the successful man compares the. 
women says, “that the m odern teach- impressions his brain has received
ers have simply gone crazy over from previous business, experiences
nature study, and that the real educa- and chooses the reasoned reaction, 
tion of our children in the fundamen- Xhe other one has been unobserving. 
tal things, like reading, writing and so he hasn-t accumuiated as many im- 
arithmetic, is being sacrificed to a lot p assio n s, or memories; and he does 
of mere fads. One of those fads is not compare those he has. So his 
nature study. Our grandparents didn’t judgm ent is poor. As nearly as we 
have any nature study, but they did can explain it, that accounts for very 
know how to spell. many of the striking differences in in-

Another correspondent with very telligence. One man uses his equip- 
much the same point of view wants to  ment; the other one doesn’t.” 
know how the study of birds will The wise parent seldom knows, and 
help her child to make his way in does not try  to  decide, in my sense 
the world, particularly when the of compulsion, what his child is going 
whole family knows that h e 'is  going to do with his life and his capacities, 
to be a lawyer. W hat he does do is to try  to discover

“He doesn’t particularly want to be a -l of the capacities and aptitudes of 
a lawyer,” says this mother, “and it his child and train them to the fullest 
seems to me all this nature study and possible extent. This begins with his 
other fri'.ls make it all the harder for physical senses—sight, hearing, taste, 
us to  direct him into the channel touch, smell—so that whatever the 
which we have all decided is the best child is going to do, his equipment 
for him.” shall b ^ to  the utm ost at his command.

I confess I had alm ost forgotten The earlier he can learn to perceive 
the continued existence of parents of accurately and appreciatively and to 
the old-fashioned kind, who thought compare intelligently the things that 
it their right and their duty to decide curround him in the worid the greate. 
for their children what their lifework will be his power to perceive and to  
should he; who taught them  that i t  weigh with judgm ent all kinds of 
was their sacred obligation to be law- things with which he may have to do 
yers or m inisters or doctors or what- in business and in all his. contacts with 
not else, regardless of what they m ight his fellow men. I believe that bad 
want to he. I really thought that sort spelling is largely due to insufficient or 
of parent w as’pretty  well extinct, like badly-trained powers of observation, 
the dodo and other outgrown kinds of Some teachers with whom I have 
curiosities. I t  seems I was mistaken, talked lately have been saying to me 
But I am root going to discuss that that certain children of what they 
now. I must explain why I attach so call "low grade” are incapable of much 
much im portance to the training of development. Well, that may be so. 
observation, quite regardless of what Tut ‘It this interview reported in the 
the child may be going to do when he article which I have quoted. Dr, Casa- 
grows up. m ajor points out that nobody, however

I have just been reading an article wise, uses more than an infinitesim .1 
in the American Magazine for No- fraction of the brain he has. 
vember which says it better than I “You cannot increase the equip-
can and shows, I think, very clearly ment nature has given you,” he say , 
why bird study, for instance, m ay “but you can develop it by use. Every 
directly help the success of one who norm ally healthy brain is capable of 
is destined^ even by parents of be- doing work far beyond what is usual- 
lated understanding, to be a lawyer ly demanded of it.” 
despite his desire to be som ething Children are greatly  interested in
else. _ '  all kinds of living things, all kinds

It is Dr. Lewis Casamajor, profes- of natural phenomena. Nature study 
sor of neurology a t the College of delights the child; therefore it af- 
Physicians and Surgeons, w’ho is ‘ fords the -easiest way to awaken his 
quoted in the article by Keene Sum- powers of observation. But aside from 
ner under the caption “You Can’t the enjoyment of the world that is 
Judge a Man’s Mind by the  Size of increased directly by knowledge of
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these things, the exercise^ of observa
tion increases his power to accumulate 
memories and to train judgm ent 
which will make a great difference in 
his success in life, even if he be 
destined for tone of the “learned pro
fessions.” Prudence Bradish.

(Copyrighted, 1922.)

Why Building Costs Are Rising.
Prices of building materials have 

been advancing m ore rapidly during 
the past twelve months than those of 
any other comm odity group except 
fuel and lighting, and the latter group 
rose abnormally as a result of the 
m iners’ strike. One reason for this 
tendency of prices of structural m a
terials to get out of line is the extra
ordinary demand on the part of the 
various states for supplies for road
building and other forms of public 
work. Local governments, in other 
words, are comceting with private 
agencies for the same commodities and 
have thus contributed 'to the advance 
in prices. The increasing use of auto
mobiles and the aid of the Federal 
Government have stimulated road 
building in all sections of the country. 
Easy money conditions and the de
mand for tax-exempt securities have 
facilitated the obtaining of credits by 
local governments for such purposes. 
The result has helped the owner of the 
automobile, but it has not helped the 
citizen wh© wishes to build his own 
home.

You cannot expect to keep up with 
the times in your line of business if 
you do not subscribe for and read 
one or more trade papers.

Rural Credits Legislation.
Some sort of rural credits legisla

tion by Congress is on the cards at 
W ashington, though it is quite likely 
that no action will be taken on any 
of the plans suggested until the new 
Congress convenes. Four different 
schemes have been proposed. These 
are to perpetuate the work of the 
W ar Finance Corporation, to extend 
the functions of the Federal Farm  
Loan banks, to add new rural credit 
functions to^ the Federal Reserve 
banks, and to set up an entirely new 
sort of machinery to  provide addition
al credits for the agricultural indus
try. The farm bloc is reported to be 
■opposed to the extension of rural 
credits through amendm ents to the 
Federal Reserve act and to favor 
using the Federal land banks for this 
purpose. W hether any plan that the 
bloc will support is economically 
sound remains to be seen; from the 
views expressed by some of its mem
bers there is reason to believe that the 
scheme which the bloc is m ost likely 
to support will be tantam ount to a 
subsidy to agriculture, which is as ob
jectionable from the economic view
point as a subsidy to any other form 
of industry. At any rate, the news 
that the b oc will not attem pt t© di
vert the Reserve Board from its prop
er function of mobilizing banking re
serves, securing unity of policy and 
co-operation among 30,000 individual 
banks, and providing the country with 
an elastic currency, will be welcome.

Positions of power are a'so charged 
with responsibilities.

WHITE HOUSE

I icomparable, Unapproachable, Splendid
Delights Every User
Its quality is always the 

same—doesn’t *’peter out” 
after one learns to like 
it. Its flavor cannot be 
matched. You can depend 
upon ‘‘W hite House” to 
the utmost limit.

E T T E R  AT  A N Y  P R I C E
I d e n t i f y i n g  c u t  o f  t h e  w h i t e  h o u s e , a t  W a s h i n g t o n , o n  a l l

C O N T A IN E R S .  IN  1, 3 A N D  5 LBS., O N L Y . N E V E R  IN  B U L K .

L E E  & C A D Y - D e t r o i t
Wholesale Distributors of

Dwinell-Wright Co.’s Products

BUSINESS W ANTS DEPARTMENT
Advertisements Inserted under this head for five cents a word the first 

Insertion and four cents a word for each subsequent continuous Insertion. 
If set In capital letters, double price. No charge less than 60 cents. Sm all 
display advertisements In this department, $3 per Inch. Payment with order 
Is required, as amounts are too small to open accounts.

A. E. GREENE SALES CO.
Merchandise Sales Specialists

C onducting com plete c losing-out, r e 
duction and  B usiness building sales 
for re ta il m erchan ts  anyw here.
216 E. Main. Jackson, Michigan

W A NTED —A good g eneral s tore , in 
trade  for a  good s tock  fa rm  2zu acres 
tn ir ty  m iles Lorn. D etro it, ail im plem ents 
and  stock ; 4v head  of c attle , o norses, 
¿.6 pigs, 24 sneep, loO iowis. D rain, nay, 
e tc . D eal d irec t w itn  ow ner. Those in 
te rested  a c t quickly. Give lu ll p a rticu la rs  
in  firs t le tte r. Jonn  Lew is, 296 lviarston 
Ave., D etro it, Mich., c-o focnneicter. 9<u 

F o R  SA LE—luo-bbl. flouring mill, 30,- 
000 bushel e levator, large sto rage  build
ing. A lw ays a  m oney m aker; in n rs t-  
c iass repa ir. On account of death  of 
ow ner can  be bougnt tw o -th ird s  of its  
value, f o r  tuli p a rticu la rs , w rite  P . J .
Thom pson, F rem ont, on io .________ 9 <-1

F o r ¡sale—H ardw are  and  grocery  stock  
in Sou thern  M ichigan county  sea t town, 
population abou t l,ou0. G rocery s tock  in 
voices $2,50u. H ardw are  stock  invoices 
69.0UO. F ix tu re s  $3,bU0. T u rnover th ree  
tim es. K en t only $300. A ddress No. 972,
care  M ichigan T radesm an.__________972

F o r Sale—M oving p ic tu re  outfit, Pow ers 
No. 6, cam eragrapn , and  128 sea ts . A d
dress No. 973, care M ichigan T radesm an.

_______________ 973
F o r Sale—T hree shares  w holesale g ro 

cer s tock . A ddress No. 974, care M ich-
igan  T radesm an .____________ 974

W anted—R egistered  p h a rm ac is t for
th ree  m onths, beginning ab o u t J a n u a ry  
first. A bbott & Craig, M arshall, Mich.

_  975
FOR SALE OR LE A SE—F IN E  STORE 

ROOM IN  N ew ton, Illinois; splendid con
dition; size ab o u t 22x75 ft.; furnace heat.
A. L. R edm an, Olney, 111.__________ 976

FOR SALE—MY HOME. M oving to 
the  E as te rn  p a r t  of s ta te . I offer m y 
home w ith  ten, tw enty , or fo rty -n ine 
acres of land. W ill sell house w ith ten 
acres  of land and  buildings w orth  a t  least 
65,000 for $6,000, one-ha lf down, balance 
m ortgage. B eau tifu lly  s itua ted . J u s t  
outside corporation , on Dixie H ighw ay, 
bu t in school d is tric t No. 2, of Plainw ell, 
Mich. W ill sell house furn ished  if de
sired. Splendid place for garden , ch ick
ens, o r a  m ilk m an. F o r fu r th e r  p a r 
ticu lars , add ress H. L. Bliss, Plainw ell, 
Mich,___________ _______________  976

For Sale—Cash reg is te rs  and  sto re  fix
tures. Agency for S tandard  com puting 
scales. D ickry  Dick, M uskegon, Mich.

___________________643
P a j spot cash for c lo thing and  fu rn ish 

ing goods stocks. L. S ilberm an, 274 East
H ancock. D etroit.___________  566

W anted—Salesm en to  c arry  Dr. N a- 
v au n 's  K idney T ab lets , Cough Syrup, 
etc. on com m ission as  side line. Give 
p resen t line, te rrito ry , how often  covered. 
A ddress B otanic  D rug  Co., D etro it, 
Mich.________________________________ 965

HICKORY NUTS-—M issouri large shell 
b a rk  h ickory  nu ts , e x tra  quality . F ou r 
dollars per bushel, - sacked f. o. b. T ren 
ton. Ask your ban k er for reference. 
W itten  H ard w are  Co., T ren ton , M is
s o u r i____________________  _________ 966

F o r Sale—In  Litchfield, one of the  good • 
live tow ns of Sou thern  M ichigan, an  old 
estab lished  g rocery  stand , in w hich stock  
and  fix tures figure a  little  b e tte r  th an  
$2,500. Lock Box 245, H illsdale, Mich.

968

CASH For Your Merchandise!
W ill buy your en tire  s tock  o r p a r t of 
s tock  of shoes, d ry  goods, clothing, fu r
nish ings, b azaa r novelties, fu rn itu re , etc. 

L O U IS  L E V IN S O H N ,  Saginaw, Mich.

R E B U I L T
CASH REGISTER CO., Inc.

Cash R egisters, C om puting Scales, 
Adding M achines, T ypew riters  And  
O ther S tore  and  Office Specialties. 
122 N. W ashington . SAGINAW. Mich. 
R epairs  an d  Supplies fo r a ll m akes.

F o r Sale—G eneral s tock  in  coun try  
town. S tore doing good business. B uy
e r should have $2,500. F o r fu th e r p a r
ticu la rs  add ress N ational G rocer Co., 
Cadillac, Mich.______________________ 958

DICKRY DICK  T H E  SCALE E X 
PE R T . MUSKEGON, MICH. 939

F o r Sale—The grocery  s tock  and  fix
tu re s  of H . H . Colby, of St. Johns. H enry  
F. P a rr , tru s tee , S t. Johns, Mich. 952

Bell Phone 596 Citz. Phone 61366

JOHN L. LYNCH SALES CO.
S P E C IA L  S A L E  E X P E R T S  

Expert Advertising 
Expert Merchandising 

209-210-211 M urray  Bldg. 
GRAND RAPIDS, M ICHIGANWatson-HiggmsMIg.fi>.

GRAND RAPIDS. MICH.

Merchant 
Millers

Owned by Merchants

Products sold b j  
Merchants

Brand Recommended 
by Merchants

NewPerfectionFlonr
Packed In S A X O L IN P aper lin ed  

C otton, S a n ita ry  Sacks

F o r Sale—I have a  good established  
business and  a  nice general s tore , clean 
and  stap le  stock. L ocated  in the  busiest 
tow n for its  size in the  Thum b. W ould 
sell o r lease the  building. R eason for 
selling, single and  w an t to  re tire  to 
coun try  life. Abe Koffm an, Owendale, 
Mich. • 963

KWIT YOUR KICKIN
About business. Have an Arrow Sale 
by

T H E  A R R O W  S E R V IC E  
Cor. W ealthy St. & Division Ave. 

Citz. 62374 Grand Rapids, Mich.

G R A N D  R A P I D S  S A F E  C O .
Dealer in

Fire and 
B u rg la r  P ro o f  

Safes
Vault Doors and Time Locks

Largest Stock in the State.

Grand Rapids Safe Go.
Grand Rapids, Mich.
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Proceedings of Grand Rapids Bank
ruptcy Court

G rand  R apids, Nov. 18—On th is  .day 
w as held the  special m eeting  of c red ito rs  
on the  offer o i com prom ise in  the  m a tte r  
df K. Li. w eilm an, B an k ru p t No. au98. 
T he offer w as to com prom ise a  liab ility  
a ris in g  o u t oi th e  purchase  of a  P a ck ard  
autom obile on sale a t  execution  p rio r to 
bank rup tcy , an d  in  w hich sale th e  holder 
o f the  ju d g m en t bid the  c a r  in. The sum  
of $500 w as offered in full se ttlem en t of 
a n y  a n d  a ll liab ility  th e reu n d er an d  a c 
cep ted  by the  c red ito rs  p resen t.

Nov. 20. On th is  -day w as held the  
final m eeting  of c red ito rs  in th e  m a tte r  
of Jo seph  K irchoff, B an k ru p t No. 2009. 
T here  w ere no appea ran ces . The t r u s 
te e ’s final re p o rt a n d  acco u n t w as a p 
proved an d  allowed. A n o rd e r w as m ade 
for the  p aym en t of ad m in is tra tio n  ex 
penses an d  for the  declaration  an d  p ay 
m en t of a  firs t a n d  final dividend to 
c red ito rs  herein . T he final m eeting  w as 
th en  ad jou rned  no da te . T he case will 
now  be closed an d  re tu rn ed  to  th e  c lerk  
o f the  d is tr ic t court.

On th is  day  also w as held the  special 
m eeting  in  tne  m a tte r  of B er t S. ¡Smith, 
B an k ru p t No. 2X44. The purpose o f the  
hearin g  w as to  have a  c e r ta in  so-called 
m ortgagee  show  cause w hy h is  m ortgage 
lien should  n o t be nullified and  he be 
c u t off from  any  and  all rig h ts  claim ed 
under such  m ortgage. T here  w as no 
show ing m ade and  an  o rder w as en tered  
th a t  th e  m ortgage be c u t off an d  fo re
closed from  an y  an d  a ll claim ed rig h ts  
u nder such  m ortgage con trac t.

On th is  day  w ere received  the  sched 
ules, o rder of re ference  an d  ad jud ication  
in ban k ru p tcy  in  th e  m a tte r  of C harles 
G abriel, B an k ru p t No. 2181. The m a tte r  
h as  been re fe rred  to  B enn M. Corw in 
as  re feree  an d  who h as  a lso been a p 
poin ted  receiver by the  cou rt. T he b an k 
ru p t is a  re s id en t of P o rtlan d  an d  is a  
g ro ce r a t  such  place. A custod ian  has 
been p laced in charge of th e  stock . The 
schedules of the  b an k ru p t lis t a sse ts  in 
the  sum  of $2,890, of w hich th e  sum  of 
$1,750 is claim ed as exem pt to  the  b an k 
ru p t, and  liab ilities in  the  sum  of $1,- 
776.30. The first m eeting  of c red ito rs  has 
been called for Dec. 4. A lis t of the  
c red ito rs  of the  b an k ru p t is a s  follows: 
Judson  G rocer Co., G rand  R apids $ 22.00
N ational G rocer Co., L a n s in g ___ 124.00
D etro it B eef Co., L ansing  _______  53.00
W atson -H igg ins  Co., G rand R apids 22.00
Cornwell Co., S a g in a w ___________  8.00
N ationa l G rocer Co., G rand R apids 26.00 
W orden G rocer Co., G rand R apids 4.30 
K en t S to rage Co., G rand R apids 53.00
B row n Seed Co., G rand R a p i d s _70.00
E llio tt G rocery  Co., L a n s in g _____ 83.00
W id la r Coffee Co., C le v e la n d ___ 20.00
Beckley Coffee Co., T o le d o ______  20.00
W agstaff Coffee Co., D e t r o i t_____  23.00
J e w e tt  S herm an  Co., M ilw au k e e_19.00
S h u s t B iscu it Co., L ansing  __7—_ 20.00
H ekm an B iscu it Co., L a n s in g ___  28.00
T he H einz Co., P e tro i t  _______ __47.00
P ro c to r Gam ble Co., D e t r o i t__ i _27.00
C alum et B ak ing  Pow der Co.,

C h ic a g o_—_______ :_____________  50.00
N ationa l C andy Co., G rand  R apids 16.00 
H enzelm an C andy Co., G rand R ap. 22.00
P o rtlan d  Mill Co., P o rtlan d  _____  600.00
Owosso B aking  Co., O w o s s o _____  85.00
B urley  C andy Co., L a n s in g ___ ___ i  8.00
Nichols & Y oung Co., L a n s in g __ _ 22.00
Owosso B aking Co., O w o s s o _____  80.00
T . J . B ancroft, L a n s in g ____ I ___  40.00
W ebber S ta te  B ank, P o r t l a n d _-_ 37.00
V an E nenaam  Bros., Z e e la n d ___  60.00
H a rra h  S tew art, Des M o in e s _____  40.00

Nov. 20. On th is  day  were received 
the  schedules, o rder of reference a n d  a d 
jud ica tion  in b an k ru p tcy  in the  m a tte r  of 
O tto B. F risbee, B an k ru p t No. 2188. The 
m a tte r  h as  been re fe rred  to  Benn M. 
Corw in a s  referee  in bank rup tcy . T he • 
b an k ru p t is  a  re s id en t of G rand R apids 
and  is a  salesm an. The schedules lis t 
a sse ts  in the  sum  of $350, all of w hich 
is claim ed a s  exem pt to th e  b ank rup t, 
and  liab ilities  in the  sum  of $792.84. T he 
funds th a t  w ere requested  have been fu r 
n ished  and  the  first m eeting  of c red ito rs  
will be held a t  the  office o f the  re feree  
on Dec. 4. A lis t of th e  Creditors of the  
b an k ru p t is a s  follows:
B ush & Sons. H esperia  ____ ____ $ 9.85
M ills & W righ t, H esperia  _______  18.95
M eCullen B ros., H esp eria  _____ _ 7.00
H esperia  B ank. H e s p e r i a _i ____ 100.00
F rem o n t C o-operative Feed  Co.,

F rem o n t ____________ ____ *____  24.00
F rem o n t F uel & L um ber Co.,

F rem o n t _______________________  .9.95
E . P a lm er, F rem o n t _____________  6.00
W ill HineSi F r e m o n t_____________  6.50
Mr. M eBride. F rem o n t _________  46.88
O osting Bros., F rem o n t _____  15.15
Mr. W ellm an. F rem o n t _____  4.00
A. P . R eher. F rem o n t 1_,_________  25.00
L. D. Puff, F rem o n t ____________  21.85
George M onroe, F rem o n t _______  32.00
H . D eite rs. F r e m o n t___ _________  24.50
A. Veidev«lt Shoe Co., F r e m o n t_18.00
G. Bode & Co., F rem o n t _______  11.20
E arle  Sherm an. F rem o n t _________  94.00
Reliable T ire  & A ccessories Co.,

M uskegon _______________________ 160.00
L . G. Graff. F r e m o n t___ __________ 28.00
Som ers G arage, F r e - n o n t_______  1.50
G raves it- P ick a rt. F rem o n t ___ :_ 3.42
Joseph  H oar, G rand R a p i d s _____ 90.00
■ S n a rta  G arage. S n a r t a ___________  7.45
s t .  Clai*- Oil & G as Co.. M uskegon 7.19
K rekel Goetz, G rand  B a o id s _____  20 45

Nov. 21. On th is  dav  w as held the  
first m eeting  o f c red ito rs  in t 1»» ’*»att«*r 
o f Leon A. Shaw , individually , and  P en in 
su la r B ra ss  Co.. B an k ru p t No. 2169. Leon 
A. S haw  w as p resen t, b u t n o t re p re sen t
ed. No cred ito rs  w ere  p resen t o r re p re 
sented . T.vie D. H olcon 'h  w as elected 
tru s te e  and  the  am o u n t of b is  bond placed

by the  re feree  a t  $500. C laim s were 
proved a g a in s t tne  e s ta te . T he first 
m eeting  of c red ito rs  w as th en  ad journed  
no date.

On th is  day  also w as held the  final 
m eeting  of c red ito rs  in  th e  m a tte r  of 
Jo seph  SavitsKy, B an a ru p t No. 2091. 
T here  w ere no appearances. The tru s te e 's  
final re p o rt an d  accoun t w as approved 
and  allowed. No add itional ctaim s were 
proved a n d  allowed. A n o rder for d is
trib u tio n  w as m ade an d  a  nna l dividend 
declared  and . ordered  paid. The final 
m eting  w as then  ad jou rned  no date . The 
case  will now be closed an d  re tu rn ed  to  
tup d is tr ic t court.

On th is  d ay  a lso w as held the  final 
m eeting  of c red ito rs  in  tne  m a tte r  of 
B elknap Body Co., B an k ru p t No. 2024. 
The tru s te e  w as p resen t in person. George 
S. B row n w as p resen t fo r pe tition ing  
cred ito rs . T rav is , M errick, W arn er & 
Johnson  w ere p re sen t for the  b ank rup t. 
Dilley, S ou ter & Dilley w ere p resen t for 
the  tru s tee . Several add itional claim s 
w ere proved and  allow ed ag a in s t the  
e s ta te . A n o rder w as m ade for the  p ay 
m en t of ad m in is tra tio n  expenses and  for 
the  paym en t of all labor claim s in full. 
T he rem ain d er of the  fund  on h and  will 
be d is trib u ted  in taxes, the  p a rty  receiv 
ing  th e  sam e to  be de te rm ined  by the  
action  tak en  by the  Collector of In te rn a l 
Revenue, who claim s a  la rge  portion  of 
the  balance. The c ity  of G rand R ap 
ids is also c la im ing  severa l y ears  back 
taxes. The final m eeting  w as ad journed  
to  aw a it the  decision of the  In te rn a l 
R evenue D epartm ent.

In  the  m a tte r  of Tony B ielskas. B an k 
ru p t No. 2178, the  funds fo r the  first 
m eeting  have been fu rn ished  an d  the  
first m eeting  will be held a t  the  office of 
the  re feree  on Dec. 8.

In  the  m a tte r  o f F red  E . Dodge. B an k 
ru p t No. 2132, the  funds fo r th e  first 
m eeting  of c red ito rs  have been received 
and  such m eeting  will be held a t  the  
office of the  re feree  on Dec. 7.

Nov. 23. On th is  day w ere received 
the  schedules in the  m a tte r  of M idw est 
Com pany, B an k ru p t No. 2167. The first 
m eeting  of c red ito rs  has been called for 
D ecem ber 8, 1922, a t  9 a. m . A lis t of 
the  c red ito rs  of the  b an k ru p t is a s  fol
lows:
C ity  of G rand R apids (tax es) __$2,988.71 
G. R. Savings B ank, G rand R ap 

ids (secured) -------------------------- 59,000.00
P au l H utch ings, G rand R apids

(secured) --------------------------------  2,230.00
B ruff Olin, G rand R apids (secured) 200.00
A insw orth  Mfg. Co., D e t r o i t___  6.00
Am es P ro d u cts  Corp., New Y ork 134.43 
A uto C om pressor Co., W ilm ing

ton, Ohio ______________________  16.00
A ssorted  A ccessories Co., M assi-

lon, Ohio ______________________  20.52
Am es Co., B. C„ W altham , M ass. 49.87 
A m erican  M ultigraph Sales Co.,

G rand R apids _________________  154.00
A eprs Access. Co., C h ic a g o ____  2.78
A m erican  G rinder Co., M ilwaukee 1,218.04
A ppleton Elec. Co.. C h ic a g o ____  11.19
A uto  H one Co., Buffalo _______  16.61
A ndrae & Sons, M ilw a u k e e ____  21.67
A rm strong  Cork Co., P it tsb u rg h  70.18 
A m erican  C orrugating  Co., G rand

R apids ------------------------------------  390.94
Aero Sales Corp., G rand R apids 1.50
Allen & Co., Chicago _________  22.50
B ixby Office Supply Co., G rand

R apids ------------------------------------  12.10
B ru n n e r Mfg. Co., U t i c a ___ ___  517.43
B ra d stree t Co., G rand R apids __ 212.03
B errige  S hears Co., S tu rg is  ___  .73
B. & B. A cess. Corp., Indianapolis 9.35
B row n & Sharpe, Chicago _____  105.90
B urrow s Adding M achine Co.,

G rand R apids ____________ ____  4.70
B row n & M orse Co., M uskegon __ 119.90
B a tte ry  Service S tation , G rand

R apids ________________________  2.75
B ram sdorf M ueller Co., E lizabeth ,

N . J . ---------------------------------------  112.35
B a tte ry  Shop, B elding _________  1.62
M. J . Blood, W eston  __________  3.00
B ridge St. G arage, S a r a n a c _____  6.57
C. G. S pring  Co., D e t r o i t______  128.28
C itizens Telephone Co., G rand

R apids --------------------------------- 49.74
C onsum ers Pow er Co.. G rand R. 18.11 
C om m ercial E lec tric  Supply Co.,

D etro it ________________________  31.50
C arte r M otor Co., Buffalo ____ _ 1.50
Com m ercial C red it Co.. G rand R. 7.50 
C raw ford Mfg. Co., R ichm ond, V a. 4.23 
C onsum ers Ice Co., G rand R apids .52
C layton & L am bert, D t r o i t ___ _ 22.07
C o-operative Oil Co G rand Rao. 35.00 
Cleveland T w ist D rill Co., C leve

land ----------------------------------------- 30.83
C anedy O tto Mfg. Co., Chicago 3.15 
Com m erce C learing  H ouse Co.,

Chicago __ .'__ :_______ ;_________  55.00
Chicago F use  Mfg. Co., Chicago 95.48
C ontinen tal R ubber Co., E n e _ 132.91
Co’es W rench Co., W orceste r __ 66^69
Collins fr H oogerhyde. G rand R. 145.34
De F o res t Co., .Tersev- C ity  _____  190/77
D elta E lec tric  Co., M arion. T*>d. 6A8
D over S tam p Mfg. Co., C am bridge,

M ass. ------------------------------------ - 78.66
T)icik.o.ra T>n TVod Co New York 150 00 
D ouglas D ablin  Co.. K an sas  C ity  2 fiio’ss 
H . M onroe D unham  G rand R ap. 1.400.00
D onnelv gr Sons. Chicago ,______2.2, 3.49
Fdlem an  Co., Chicago _________  9 4  00
Ellis P ” b. Co.. N ew  Y ork _______  79.71
Geo E ll’S, s t .  -Tosenh _______   132!cO
Vorhes Stamr) Co., OranU "90
F  R. V , M rs’. Co.. F a irb iirg h  __ 1.83
F irsz  Mfg. Co.. T u d ian a n o its___  eo.cn
F ed era l Lam p. Div., Chicago HH 52 oo 
n’̂ efer. Rt»vens Co . Cr-md F an . .40
F a rm e rs  & M erchan ts  B ank.

S aran ac  —_j______ ___________  2 000 00
F o un ta in  Garao-e. F em u s  _ „ ___H jx.r*
Frosa. O rnnd _ _HIIIII 9 0
GilfUlan B ros.. K an sas  C ity  H i l l  1.782.44 
L. H . Gilm er. P h i la d e lp h ia _____  441.82

Uoodell P r a t t  Co., Greenfield,
M ass. ___ ____ __________ i  2 2

G reen M fg. Co., M ilw au k e e_____  1.12
i  n. u n í «  a u u n o i e  oí ouppiy  i_o.,

Miiwauii.ee __ j*________________  8.04
G. K. P r in tin g  c o ., taranu reap,us 29.0j
G. tí. T ire  ac R uuper co ., t u a n á

K apias ------------------------------------  15.88
Gill ru n g  co ., c n i c a g o ____ _____  300.uu
G. R. ¡savings B ank, u ra n u  reap. 78,i83.ud
G anw euer, o. B ., N ew aygo ___  9.ie
H obbs M ig. Co., W orceste r ___  41.01
P au l H utc i.ings, G rand R apids_1,519.24
A. L. Holcomp, G rand R a p i d s_ 9.90
H olland M ig. Co., E rie  _______  63.84
H esse 's, G rand R apids _________  356.50
P a u l H ess, P ia inw ell ________ :  10.00
H. G. H icks, A llegan __________  7 /.50
M errill H oard , W h e e le r________  4.41
M. D. Hoppock, G ran t _________  1.53
im p eria l M etal P ro d u cts  Co.,

G rand R a p i d s _________________  3.00
In te rn a tio n a l ¡stamp Co., Chicago 2.25 
Judson  G rocer Co., G rand  R apids 24.75 
Johnson  Gas Appliance Co., C edar

R apids ------------------------------------  8.45
K n ig h t E ng. & Sales Co., Los

A ngeles -----------------------------------  46.39
K ilbourne & S auer Co., Fairfield,

Conn. -------------------------------------- 96.43
K eau te r & Co., Inc., N e w a r k ___  424.62
K ennedy N orris  Am es Co., G rand

R apids ------------------------------ -—  53.0a
H olton K insley, C hanning _____  .03
Lee T ire  & Supply Co., G rand  R. 42,812.22
M cK innon D ash Co., B u f f a lo __  61.63
M uzzy Lyon Co., D e t r o i t_______  41.81
M aeey Co., G rand R apids _____  172.45
M ichigan S ta te  Telephone Co.,

G rand R apids ________________  125.91
M aste r Cord B elt Co., D enver __ 87.20
M ilw aukee Screw  P ro d u cts  Co.,

M ilw aukee ____________________ 2,215.17
M orse T w ist D rill & M ach. Co.,

N ew  Bedford, M ass. _______  9.99
M azura  Mfg. Co., St. L o u i s _____  18.00
R. G. D un & Co., G rand R apids 230.75 
Mich. L itho. Co.. G rand R apids __ 193.72
M ilw aukee B ag Co., M ilw au k ee .. 32.31
M anley Mfg. Co., Chicago _____  300 31
Moon Bros. Mfg. Co., Chicago __ 1.45
M arvel E quipm ent Co., C leveland 48.00 
M etal Spec. Mfg. Co., Chicago 369.12 
M ills-B roderick P tg . Co., G rand
‘ R apids ------------------------------------  5.50

O. V. M iner, Fow lerville _______  44.36
A. & J . M orrison, I o n i a __ ,____  1,049.11
John  M. M ethany, G rand R apids 12.22 
M acataw a P a rk  R eso rt Co.,

M a c a ta w a ___________________   13.60
M uskegon H e igh ts  R epair Shop,

M uskegon H e igh ts  ___________  8.82
N orlipp Co., C h ic a g o ___________  2.91
N o rth w estern  Mfg. Co., M arie tta ,

Ohio ---------------------------------------  1,239.42
Now lin’s T ire  Shop, Jackson  __ 2.40
Ohio P is to n  Co.. C leveland ____ 2,214.79
Oxwell A cetelyne Mfg. Co.,

Chicago -----------------------------------  194.27
O’Connor G arage, O tsego _____  1.12
P ack ard  Elec. Co., W arren , Ohio 17.23 
P roudfit L oose-L eaf Co., G rand

R apids ___________   26.00
P enn  Ad. Co., P h iladelph ia  ___  4.60
Perfec tion  G ear Co., C h ic a g o ___  85.56
Penn. System , G rand R apids L- .60 
P a tte rso n  P tg . Co., G rand R apids 22.50
P e try  Co., P h iladelph ia  ________  3.93
L. A. Prochnow , Ann A r b o r ___  11.12
C arl Pa lm er, G rand R apids ____ 7,135.13
Peck & B lackburn , Sand L a k e _ 1.99
P e rry ’s G afage, C asnovia ____   2.16
Q uim by K ain  Co., G rand  R apids— 11.22 
Richm ond S tam p W ks., G rand R. 16.05 
Rosa Mfg. Co., H astin g s , Neb. 40.93
J . B. Rhodes, K a la m a z o o ______  ■ 10.50
F. B. Reeves, Union C i t y _______  1.50
R u tg e rs  & B ram bau , H o l la n d __  1.08
W illiam  Alden Sm ith, G rand R. 1,170.00
S tiles Bros., G rand R a p i d s _____  268.09
Serfling Sinke Co., G rand R apids 25.10 
Sunderland  Co., W arsaw , Ind. __ 13.60
Spears L um ber Co., G rand R ap. 13,390.77
S tream -A -L ite  Co., C o lu m b u s_ 1.91
S tan d ard  M otor P a r ts  Co., Chicago 40.80
S plitdorf Elec. Co., C h ic a g o ___  234.00
Sim m ons Mfg. Co., Chicago ____ .63
Sherm an Mfg. Co., B attle  C reek 207.07
S tevens-D avis  Co., Chicago ___  6.25
F red  Shaw , St. Louis ________  225 00
S tan d ard  Saw  & Tool Mfg. Co.,

Boston ------------------------------------  41.68
J .  Soukup, G rand R apids _____  2.00
Spielm aker & Son, G rand R apids .84
Service G arage, Newaygo _____  25.72
Saginaw  C ylinder G rinding Co.,

Saginaw  ---------------------------------  290.05
S. R. Sm ith, St. J o h n s _________  1.66
S hafe r G arage, Shelbyville ____ 1 5.48
S quare  D eal G arage, B an n iste r — 3.99
T iscb-H ine  Co., G rand R apids 348.33 
T errills  Equip. Co.. G rand R apids 798.96
Tisch  A uto  Co.. G rand R a p i d s_ 2.80
Tiffany Mfg. Co., N ew ark , N. J . 191.68 
Thom pson T ypew riter Co., G rand

R apids ________________________ 14.50
T rex ler Co., P h i la d e lp h ia ___ ___ 21.60
Tingley  Co., R adw av. N. J . _ 123 93
Telephone Clear., G rand R apids 42.00 
Thom pson-H eaylon Mfg. Co.,

C h ic a g o -----------------------------------  130.19
U nited  Service P r in te rs , G rand R. 294.00 
U niversal M achine Co., B altim ore 314.63 
U niversal Tool Co., Garwood. N. J . 55.26
U. S. A sbestos Co., C h ic a g o ___  530 62
U. S. Chain & Fg . Co., P its tb u rg h  385.87
V acuum  Oil Co., C h ic a g o _______  291.93
Y erhey-N orthoek  L um ber Co.,

G rand R aoids ______________  675.00
W estern  Union, G rand R apids " 59 50
W agetfiaker Co . G ran d 'R ap id s  197 93 
^ !V ?h t  Co , Lisbon. Ohio 70.25
W illia rrs  B ros., San F ranc isco  1.45
W olverine S to rage B a tte ry  Co.,

G rand R apids ________    251.19
W h itak e r Mfg. Co., Chicago ” 7 K4
W alw orth  Mfg. Co.. Chicago I I I .  - 8 50
A. J . W agner. M u s k e g o n __  3 00
W iHimans *  Co., B attle  C reek _ 78.64
H en ry  L. W alker Co.. D e tro it __ 1 79

Establishing Standing of Store Em.  
ployes.

In  the store of A. H am burger & 
Sons, Inc., Los Angeles, Cal., the 
value of a salesperson is not based 
solely upon the am ount of sales made. 
Instead all workers are placed on a 
percentage rating, this rating to  be 
given m onthly, and determined as 
follow s:
Efficiency Record _______10 per cent
Sales R eport ---------------- 25 per cent
F loor M anager’s R eport 25 per cent
Shopper’s R e p o r t_______ 40 per cent

In  order to  get the inform ation un
biased by any personal prejudice on 
the part of the floor m anager, the 
following were put down as points 
to be considered in making the “Floor 
M anager’s R eport:” Personal appear
ance, attendance in departm ent, busi
ness etiquette—gum  chewing, slang, 
dignity on floor, stock work, attitude 
tow ard departm ent — co-operation, 
loyalty, etc., general courtesy—to cus
tomers and to  employes. Every per
son is graded: Excellent, Good, Fair 
or P oor on each of these points each 
week. T he four weekly reports are 
averaged together and this result is 
w orth 25 per cent, on the final m onth
ly report.

Several bona fide custom ers were 
employed to give the “Shopper’s R e
port.” Before going to  the store, 
they were instructed as to the attitude 
they were to assume when approach
ing a salesperson, as well as to the 
characteristics to  be observed in the 
salespersons. T hey were impressed 
thoroughly th at they were to act as 
an average woman does when shop
ping and to refrain completely from 
doing anything that would tantaliz'e 
or annoy the salesperson. In  doubt
ful cases they were always to give 
the salesperson the benefit of the 
doubt. In  making a shopper’s re
port, ten points w ere noted: P e r
sonal appearance, method of approach, 
willingness of salesperson to  display 
merchandise, the selling talk, w heth
er or not salesperson asked price, 
kind, color or size, what suggestions, 
if any, were made. English used by 
salesperson, am ount of interest shown, 
courtesy, close of sale.

Hides, Pelts and Furs.
Hides

Green, No. 1 _______________________ 12
G reen, No. 2 ___________________ I __ u
Cured, No. 1 __________ ;____ ___ ___ 13
Cured. No. 2 _________ __________ I I_i" ’>
C alfskin, green . No. 1 _______ I I ___ 17
C alfskin, green , No. 2 ________ _15%
C alfskin, cured . No. 1 __18
C alfskin, cured, No. 2 _ 16F-
H orse, No. 1 _______________ ___ ,___ 4 00
H orse, No. 2 _ ______ 3 00
Old Wool

Pelts.
_ 75(a)! "0

S hearlings
Prim e

Tallow.
No. 1
No. 2 _ ____  <&5-

U nw ashed,
Wool.

m edium
Un washed. re jec ts
U nw ashed, f i n e ___ _ . -------------- @35

Furs.
Skunk, No. 1 ___________________ 3 50
Skunk. No. 2 _________________ I ” 2 50
Skunk. No. 3 _____-____ __ -___H~ 1 fo
^kunk, No. 4 ______________ I I I I I  25
M ink, L a rg e  _______;______ I _H H  7 00
M ink, M edium __________________ 5 00
M ink, Sm all _____ ___________ H I 3 50
R accoon, L a rg e  ____________ "t, 5 00
Faccoon, M edium  _____________ 1 . 3 50
Raccoon. Sm all ______________ H I 2 50
M uskrats. W in ter ______ j _ H I 1 50
M uskrats. F all _________ H I £ 1 00
M uskrats,.- Sm all F a l l _____ _____I 50
M uskrats. K it ts  ____________ ;__ 10

If a man succeeds, bank upon it 
there is a reason.



Sa n d  Lime Brick
Nothing as Durable 

Nothing as Fireproof 
Makes Structures Beautiful 

No Painting  
No Cost for Repairs 

Fire Proof 
Weather Proof 

W arm  In W inter 
Cool In Summer -

Brick is Everlasting

Grande Brick Co., Grand 
Rapids

Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co., 

Rives Junction

You Make

Satisfied Customers
when you sell

“ S U N S H I N E "
FLOUR

Blended For Fam ily Use
The Quality Is Standard and the 

Price Reasonable

Genuine Buckwheat Flour 
Graham and Com Meal

J. F. Eesley M illing Co.
The Sunshine Mills 

PLAINWELL, MICHIGAN

Signs of the Times
Are

Electric Signs
P rogressive  m erch an ts  an d  m an 

u fa c tu re rs  now  rea lize , th e  value 
o f E lectric  A dvertising .

W e fu rn ish  you w ith  sketches, 
p rices and  opera tin g  cost fo r th e  
ask ing .

THE POWER CO.
Bell M 797 Citizens 4261

REFRIGERATORS
fo r  ALL PURPOSES

Send for Catalogue

N o. 95 for R esidences 
No. 53 for H otels, C lubs, 

H osp ita ls, Etc.
No. 72 f or G rocery Stores  
No. S4 for M eat M arkets  
No. 75 for F lor ist Shops

McCRAY R EFR IG ER A TO R  CO.
2244 Lake it., Kendallville, Ind.

Victory 
2 fo r 25c

learn this:
The longer that Havana tobacco 
“ages,” the more mellow it grows. 
Cigars made of it are richly mild 
and fragrantly sweet. That is why 
a M i Lola is filled with an aro
matic blend of old crop, properly 
aged Vuelta Havana. Wrapped in 
a smooth, costly Java leaf, firm
bodied, free-drawing and even
burning, take our word you’ll like 
M i Lola. Learn to say "M i Lola.n 
Say it  a t the next cigar counter. 
Light, puff and smile!

A ll shapes: Prices, 10c.
2 for 25c, 15c and 20c 

M a d e  b y  MI LOLA CIGAR CO. 
Milwaukee

LEWELLYN & COMPANY, Distributors
535-537 Seventh S t, N. W ., Grand Rapids, Mich.

Did You Ever 
Notice It?

Some merchants are lavish in their 
use of price tags. It is never neces
sary for their customers to ask the 
price of an article.
They recognize that displaying 
prices means additional sales—they 
know that m any sales are lost be
cause the customer will not ask 
prices and they are cashing in on that 
knowledge.
To display prices on well known 
merchandise is good business and 
helps turnover, but the system is 
doubly effective where you can offer 
your customers such a product as

K C
Baking Powder
Same price for over 3 0  years

2 5 ° unceSfor2 5 «
The price is established through ad
vertising and being shown on the 
package.
Your customers accept it without 
question.

You Can Get Your Full Profit— 
ALWAYS

The government used 
millions of pounds

Reduction in freight rates July 1, passed on to the 
trade in reduced list prices on K C

W rite us. Let us show you the 
greater profit In selling K  C  than you 
can got on other advertised brands.

JAQUES MFG. CO. - Chicago



W HEN W INTER COMES
¿Polarine /  ^  ^-rSr" ™e /  G uard Y our

PERFECT, 
MOTOR

?,LZ  H auling C osts

/ ^ O L D  weather imposes new 
operating conditions on your 
t r u c k s  and automobiles. 

T h  ese must be met ijf your 
machines are to deliver maximum 
service Nearly all makes and 
types of engines require a lighter 
grade of Polarine Oil in winter 
than in summer.

H e a v y  oi l  congeals in cold 
weather and does not flow easily 
through the lubricating system. 
Unless the correct winter grade of oil 
is used, some parts of your engine 
may operate without oil until the 
heat from the engine causes it to 
flow readily. . Scored cylinders, 
burned bearings and a host of 
other damages result when this 
condition occurs.

Not only do you pay for these 
repairs, but while they are being 
made you lose the time of the 
machine and the driver as well.

If you would guard your hauling 
costs, use Polarine It is made in four 
grades—Medium Light, Medium 
Heavy, Heavy and Extra Heavy, 
one of which lubricates correctly 
your machine during cold weather.

Do not rely on hearsay or the 
judgment of those not qualified to 
select this correct grade. Remem
ber there is only the right grade 
and the wrong grade of lubricating 
oil—there is no such thing as a 
second best grade.

Consult the latest Polarine Chart 
of Recommendations, which our 
lubricating engineers have com
piled in co-operation with manu
facturers of automobile engines.

This chart is displayed 
by all Standard Oil 
Company (Indiana) 
agents and most Pol
arine dealers. It will 
be sent you free on 
request.

STA N D A R D  OIL COMPANY
(INDIANA)

937 S. Michigan A ve. ftiw iji«, IHhmi«
Michigan Brandies «1 Detroit, Saginaw, Grand Rapids


