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W hichever w ay the wind doth blow,
Some heart is glad to have it so;
Then blow it East or blow it West,
The* wind that blows—that wind is best.

My little craft sails not alone;
A  thousand fleets from every zone 
A re out upon a thousand seas;
A nd w hat for me were favoring breeze 
Might dash another w ith the shock 
O f doom upon some hidden rock;
A nd so I do not dare to pray 
For winds to w aft me on m y way;
But leave it to a  Higher Will,
To stay or speed me—trusting still 
T hat all is well, and sure that He 
W ho launched my bark will sail with me 
Through storm and calm, and will not fail, 
W hatever breezes may prevail,
To land me, every peril past,
W ithin His sheltering haven at last.

Then, whatsoever wind doth blow,
My heart is glad to have it so;
A nd blow it East or blow it West,
The wind that blows—that wind is best!
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A Good Habit—
Every tim e you sell FLEISCHM ANN’S YEAST in its convenient 

little envelope, you are forming a  good habit. A nd it pays.

It stam ps you as a particular grocer— one w ho sees the value of 

the little services that m ean so much tow ard winning the cus

tom er’s good will.

The Fleischmann Company

OELERICH & BERRY CO.

O  & L
G inger C ak e  

and
Red Hen 
Brands

are
Real Pure 

New Orleans 
Molasses

We pack our molasses in standard  size cans, 
which contain from  4 to  6 ounces each m ore 
than other packers.

Old Manse 
Syrup

It always pays to

BUY THE BEST

Distributed by

ALL MICHIGAN JOBBERS
Packed by

OELERICH & BERRY CO. CHICAGO, ILL.

SOLD EVERYWHERE

RYZON
REG. U.S. RAT. ORK

BAKING
POWDER

Pull strength until used. 
T he sp ecial process o f 
manufacture is the reason.

You use less

Mashed potatoes— 
lighter and more 
digestible.
Saves time and la
bor.

RYZON should be put in 
mashed potatoes before re
moving from the fire* Less 
whipping is needed. The 
results w ill surprise you.

If  your jobber cannot supply you 
address 40 Rector St.. New York

The Name on the Sack is a 
Guarantee of its Contents
When specifying cement insist that it be the kind with tha 

name—

NEWAYGO
PORTLAND
CEMENT

on every sack.

You can then be  assured tha t this im portant part of your 
construction w ork is being supplied w ith m aterial that has proven 
its w orth, one that will readily ad ap t itself to  your job. no m atter 
w hat problem s or com plications m ay arise.

Newaygo Portland Cem ent is no t lim ited in use to  the con
struction of buildings. It m ay b e  used above or under ground, 
in o r out of water. Its m any uses have brought about a  universal 
dem and for the cem ent with a  guarantee of uniform quality.

Newaygo Portland Cement Co.
General Offices and Plant 

Newaygo, Mich.
Sales Offices

Commercial Savings Bank Bldg. 
Grand Rapids, Mich.
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MICHIGAN TRADESMAN
(U nlike an y  o th e r paper.)

F ran k , Free  and Fearless  fo r th e  Good 
T h a t W e Can Do.

Each Issue Com plete in Itself.

DEVOTED TO T H E  B E ST  IN T E R E ST S 
O F BU SIN ESS M EN.

Published Weekly By 
TRADESMAN COMPANY 

Grand Rapids
E . A. STOW E, E ditor.

Subscrip tion  Price.
T h ree  dollars p e r year, if paid s tric tly  

in advance.
F o u r dollars p e r y ear, if n o t paid  in 

advance.
C anad ian  subscrip tions, $4.04 pe r year, 

payable invariab ly  in  advance.
Sam ple copies 10 cen ts  each.
E x tra  copies of c u rren t issues, 10 cen ts; 

issues a  m on th  o r m ore old, 15 cen ts; 
issues a  y e a r  o r m ore old, 25 cen ts; issues 
five y ea rs  o r m ore old 50 cents.

E n te red  Sept. 23, 1883, a t  th e  Fostofilce 
of G rand Rapids a s  second class m a tte r  

u nder A ct of M arch 3, 1879.

TAX EXEMPTIONS.
While *the Administration is en

deavoring to put an end to further 
issues of tax-exempt securities, a bill 
has been introduced in the House to 
make the proceeds of the sale of agri
cultural products, when not exceeding 
$5,000, exempt from the income tax. 
The measure has little chance of pass
age, but it is disheartening to see such 
efforts being employed to obtain leg
islation in behalf of a favored class. 
Incidentally, the evil of tax exemptions 
is not confined to the issue of securi
ties. The States have resorted very 
extensively to the policy of encourag
ing the establishment of certain in
dustries within their borders by ren
dering them exempt from taxation for 
a term of years. This in practice 
amounts to the granting of legislative 
bounties, and there is a tendency for 
it to be employed on a constantly in
creasing scale. Shipbuilding companies 
cotton factories, hydro-electric com
panies, and railroads have been favor
ed in this way. An effort was even 
made to incorporate a tax-exempt fea
ture in the ship subsidy bill, but this 
was not acceptable to the House.

Two years ago clothing manufac
turers were blaming all their troubles 
on the retailers, charging them with 
an unwillingness to take their losses 
by reducing prices to the costs of re
placement. The retailers long ago 
completed their readjustments, how
ever, and in recent months have been 
offering strong resistance to the up
ward trend of clothing prices. Recent 
advances in cloth prices have not yet 
been fully passed on to the ultimate 
consumer. In other words, the situa
tion, so far as the retailer is concern
ed, is completely reversed from what 
it was two years ago, and as a result 
he has scored a substantial increase 
in consumers’ good will. Neverthe
less, he is once more under fire from 
the manufacturer, who again is charg
ing him with hampering the recovery 
of trade. This time he is not blamed

for keeping prices up, as in 1920, but 
for trying to keep them down. It is 
stated that the public is now ready to 
pay higher prices for good materials 
and workmanship, but that the retailer 
is over-cautious on this point. At any 
rate, the consuming public will not 
place any 'blame on the retailer for his 
resistance to price advances.

Just at a time when clothing re
tailers are considering semi-annual 
price reduction sales word comes from 
Rochester that there is a strong like
lihood that price advances of from 
$1 to $3 will become effective on 
spring lines. Several manufacturers 
claim that the advance will not be all 
along the line, but only on certain 
garments. They argue that their sup
ply of woolens is virtually used up 
and that they will have to replace 
them at higher prices. In cases where 
strong objections are raised by retail
ers it is possible that some of the 
companies will withdraw the lots sold 
up. ______________
Profit-Sharing Plan of a Retail Store.

Kalamazoo, Jan. 9—Many retailers 
have utilized schemes calculated to 
increase sales, but one of a rather un
usual kind and, at the same time, suc
cessful, is that of a store located in 
Kalamazoo. This store sends to its 
customers a “profit-sharing dividend” 
covering a certain percentage of total 
purchases made during the year.

The way the plan operates is sim
plicity itself. When the customer 
buys an article, he or she gets a sales 
check, upon which it is requested the 
name and address be written. This 
is then deposited by the customer in 
a- special box, the contents of which 
are regularly collected and a . record 
kept. Then, at the end of the year, 
the profits of the store over and above 
all changes are figured, and a certain 
percentage on their purchases is al
lowed customers as their “share.” The 
last “profit-sharing payment” by thj 
store was 4 per cent, for the nine 
months preceding Dec. 20.

A special letter accompanied the 
checks for the amount of the divi
dend. “The skeptics said we couldn’t 
do it,” it reads. “Some of our worthy 
competitors claimed we wouldn’t do 
it. The fact remains that we have 
successfully put into effect our orig
inal profit-sharing cash dividend plan.

“We take pleasure in enclosing here
with our check representing 4 per 
cent, of the amount of your purchases 
from us during the past nine months.

“Our cash dividend plan will be 
continued, and it is our hope that i.i 
December, 1923, and the years to 
come, we can pay you more substan
tial dividends. Hence, we repeat: It
pays to trade at —«-----’s, because for
every dollar you spend here, you are 
certain of a cash return.

“Remember that, in addition to the 
cash dividend, we are constantly 
doing our utmost to offer standard, 
reliable merchandise at absolutely the 
lowest-in-the-city prices.”

The letter closes with the statement 
that the store may wish to use the 
name of the customer as a participant 
in the profit-sharing plan but, if there 
are objections thereto on the part of 

customer; they will be respected,

Preliminary Outline of Lansing Con
vention.

Cadillac, Jan. 9—The annual con
vention of the Retail Grocers and Gen
eral Merchants’ Association of Mich
igan will be held at Lansing on 
Wednesday and Thursday, Feb. 21 
and 22.

It is hoped that there will be a 
large attendance of retail grocers from 
all parts of the State, as many mat
ters of interest to the retail grocer 
will be dealt with, one of the most 
important being the ways and means 
of meeting chain store competition.

Nearly every retail dealer has had 
more or less experience in meeting 
this competition and each merchant 
should consider it his personal duty 
to attend and express his view& and 

, ideas as to suitable methods and prac
tical means of meeting the situation. 
Do not sit back and say let John do 
it, because John may not have as good 
ideas as you are able to present and, 
in addition, two ideas may be needed 
in order that a workable plan may be 
found; but don’t say it cannot be 
done, for it may be possible to find 
a way. At least it is not practical to 
permit this class of stores to locate 
in a town without having helped in 
any way to build the town, get what 
business they can and send the profit 
to New York to help that city in
crease its taxable property. We 
should rather work day and night to 
find ways and means of stopping them 
and while it has taken fifty years for 
this class of stores to get 15 per cent, 
of the business, it should not take 
five years for those who do the 85 
per cent, of the business to find a suit
able and practical, as well as lawful, 
means of putting a stop to the pro
gress of the capitalists who would 
monopolize the entire business of the 

■ country and by so doing make ser
vants of us all. The difficulty will 
not correct itself, but it will take 
thought, energy and action on the 
part of those who will benefit by their 
elimination and in our efforts to cure 
the disease submit your thoughts and, 
if not possible to be at the convention, 
write the Secretary or any of the of
ficers, so that we may get a start at 
the coming convention to protect our 
business and our city against this 
class of competition.

As an individual it may be possible 
to make a showing, but as an army 
much more effective work many be 
done. J. M. Bothwell, Sec’y.
Ypsilanti Business Men Honor John 

Lamb.
Ypsilanti, Jan. 9—On Jan. 6, 1872, 

John Lamb, then a boy of 14, went 
to work as a clerk in a grocery store 
at the corner of Huron and Michigan 
avenue, in Ypsilanti. Last Friday 
night nearly a 100 business and pro
fessional men gathered at the Huron, 
Ypsilanti’s community tavern, to hon
or the man who had served the peo
ple of the city as grocer for fifty years. 
It was a most unusual gathering and 
Mr. Lamb was totally surprised. D. 

fi,. Davis, a life-long friend of Mr. 
Lamb and also a competitor, detoured 
the guest to the hotel and when he 
entered it was to the strains of “Old 
John Lamb is better than he used 
to be, fifty years ago.”

President Charles McKenny, of the 
Ypsilanti Board of Commerce, pre
sided and spoke of how fortunate it 
was that the first dinner of the busi
ness men pf the city in the attractive

new hotel should honor a man who 
had participated with his money in so 
many community projects. George 
Gaudy spoke on “Reminiscences of 
Michigan Avenue Business Life;” 
Fred Nissly told of “John Lamb, the 
Merchant;” Mr. Fitzgerald, of Lee & 
Cady spoke, on “John Lamb as a 
Grocer;” D. L. Davis described “John 
Lamb as a Competitor” and Prof. R. 
Clyde Ford, who had bought gro
ceries of Mr. Lamb for twenty years, 
spoke on “A Groceryman from à Pro
fessor’s Viewpoint.” Mr. Lamb re
sponded briefly and the remark which 
caught the crowd was, “I didn’t know 
I was such a damned good fellow” 
and Ypsilanti business men believe it 
helps to tell a man that he is a good 
fellow.

And these same business men, along 
with Mr. Lamb, are proud of the at
tractive new tavern, the Huron, which 
was made possible by the subscrip
tions of 600 stockholders.

Retail Clothiers To Meet at Flint.
Flint, Jan. 9—The first state conven

tion, to be held in Flint in 1923, will 
be that of the Michigan Retail Cloth
iers, to convene Jan. 15 to 18. _ The an
nual convention of the Michigan Ap
parel Club, an organization of apparel 
manufacturers, which holds its conven
tion with the State retailers, also will 
convene at that time.

A number of prominent speakers 
have been scheduled to address the 
convention, including Fred A. Voil- 
and, President of the National Retail 
Clothiers’ Association; Gov. Groes- 
beck; Robert Hunt, economist, of Chi
cago; Charles E. Wry, executive di
rector of the National Retailers As
sociation, and a member of the Bab- 
son Statistical Institute.

Beside the business and educational 
program, an entertainment program 
is being prepared by the local associa
tion, including trips about the city 
and through the great automobile fac
tories here, and other entertainment

Fully 100 exhibitors will display in 
conjunction with the convention. B. 
J. Weimer, of Flint, is President of 
the State Association, and Joseph H. 
Crawford, of Flint, is a member of 
both the board of directors and the 
executive committee.
Kalamazoo Travelers To Dine and 

Dance.
Kalamazoo, Jan. 9—-Members of 

Kalamazoo Council, United Commer
cial Travelers, in company with their 
wives, families and friends, will en
joy another of their dinner dances 
and initiations next ' Saturday night, 
Jan. 13, at the Odd Fellow Temple.

The party will open at 6:30 with a 
dinner. During the dinner a program 
of music and short speeches will be 
enjoyed.

At 7:30 the Council will convene for 
a business session and initiation. This 
meeting will last until 9. During the 
business meeting the ladies will enjoy 
a card party in the social parlors of 
the temple. Progressive pedro, bridge 
and five hundred will be played.

At 9 the dance will start. A four- 
piece orchestra has been obtained for 
the party. O. D. Cessna is chairman 
of the committee in charge of the 
party and extensive arrangements 
have been made for the opening party 
of the year.

What this country needs is to follow 
the footsteps of the fathers instead of 
the footsteps of the dancing master.
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IN THE REALM OF RASCALITY,

Cheats and Swindles Merchants Should 
Carefully Avoid.

The warnings, so often sounded, in 
the columns of the Financial World 
have been the means by which in
vestors have dodged the snares of 
wily Texas Oil promoters. It is 
strange, indeed, that despite these 
warnings there are still a number of 
our fold who will fall the prey to this 
group of mulcters. They will not heed 
a warning but must feel the sting of 
loss before the lesson is taught.

This fight against wildcat promotion 
for the investor’s protection, has been 
carried on for many years but it is not 
until of recent date that co-operation 
has been extended from organizations 
that had the means of tracking down 
this crew of pirates. I refer to the 
efforts of the National Vigilance Com
mittee of the Associated Advertising 
Clubs of the World. This committee is 
throwing its full support of nation
wide machinery behind the Post Office 
Department in the present efforts to 
drive fake oil promoters from the 
mails.

Oil stock "promoters are now on the 
defensive. In fact, they have been in 
retreat for many years, and one by 
one they are being lost sight of, as was 
the case with the unsophisticated in
vestor’s capital. It is well at this time 
to bring to the attention of our sub
scribers the many “warnings” they 
were given in the case of Fred Louis 
Harris. Harris-, if you feel disposed 
to call him by this name, for he has 
many others, such as “Old Man.” 
Harris, alias Haskins, was not alone in 
his work of relieving the public of its 
loose change. He had two able con
federates in the persons of W. H. 
Mason and his dearly beloved better 
half.

Harris has had a long and varied 
career in what seems to be the omy 
vocation he knows, which is that of 
defrauding the public. His first out
standing venture was perpetrated in 
the publishing of the Wyoming Oil 
Journal at Billings, Montana. He 
used this sheet as a means of dispos
ing of worthless stock issues, even 
going so far as to give away shares 
with a subscription to the paper. He 
could well do so, for their worth was 
established by the printer’s bill. Tip
ping was another of his favorite pas
times, but in this fie!d he was limited 
to the companies in which he had an 
interest and a reason for handing out 
inside information.

His education in this first venture 
was valuable to him in putting over 
his greatest piece of humbuggery, that 
of the Airplane Oil and Refining Co. 
This was a rank fraud, Harris pocket
ing all the money and destroying all 
evidence and records of the company. 
He later turned up at Louisville, Ken
tucky, where he published the Ken
tucky Oil Journel. This, like the 
methods employed by others of the 
class was only a herald for his 
own promotions when legitimate 
papers put the ban on this fortn of 
banditry. At Fort Worth he adopted 
the name of “Frederick L. Haskins” 
because of its similarity to that of a 
well-known syndicate writer. His 
Texas newspaper, the Independent OiJ

news was indepenedent only to the 
extent of furthering his own schemes. 
Supposed to be fighting fraudulent oil 
promotions he was carrying large dis
play advertisements for the McWhail 
Oil Co. and A. T. Strong & Co., and 
receiving subscriptions for their stock.

He next promoted the 200 Acre 
Club, the 2,000 Acre Club and if things 
had gone right, he probably would 
have startled the world with a 2,000,- 
000 Acre Club. He next decided to 
give the public a run for its money 
and brought out the Marathon Fold 
Acreage Club. Instead of a Marathon, 
this latest venture turned out to be 
another sack race.

When Harris, alias Haskins, found 
that he was under fire, he turned over 
title to W. H. Mason and now that an 
indictment has been brought against 
them they refuse to receive any more 
mail and remittances are returned to 
the sender, without being opened.

Another of these “warnings” was 
given in the case of the one man in 
this land of the free that knows his 
worth. Our esteemed visitor Coue in 
his “Every day in every way I am get
ting better and better” theory does not 
shine up to the one and only “Hog 
Creek Carruth.” Every minute he 
gets better and better and he knows it. 
And if you don’t know it he’ll print 
a newspaper and te‘1 you about. Any 
reader who cannot get a thrill out of 
Carruth’s highly colored advertising 
literature is indeed phlegmatic. It 
reeks with the glamor and glory of 
his self-termed “bitter single handed 
toil and struggle” against the gods of 
chance in the oil fields.

Here is an example of just what he 
does think of himse'.f taken from his 
literature: “Hog Creek Carruth: The 
name that will live throughout the 
ages as the name of the man who 
toiled single handed for seven long 
years to prove up his belief and. attain 
his goal—Who traced an oil structure 
twenty miles across the ranges from 
Strawn to Desdemona—who conceived 
and organized the famous Hog Creek 
Oil Co.—who drilled the discovery 
well of the great Desdemona field, at 
one time ca led the richest spot on 
earth—who transformed a desert into 
a fountain of liquid gold—who built a 
city of 30,000 souls from a village of 
200 people and who paid every per
son who held shares of stock in his 
renowned Hog Creek Co., $10,135 
for every $100 invested.

“There is probably only one man 
in the entire country who ever can 
equal or surpass ‘Hog Creek’ Car
ruth’s record, and that man is ‘Hog 
Creek’ Carruth. In the hotel lobbies, 
an derrick floor and in isolated bunk 
houses in the oil fields of Texas, men 
tell stories of the great achievements 
of the gigantic industry in which they 
are engaged. They tell the story of 
Charles Page and his millions, J. S. 
Cosden, Harry F. Sinclair, and a 
score of others. However, they save 
the best until the last—for then some
one who knows the game will always 
tell, amid a breathless silence, the 
amazing story of ‘Hog Creek’ Car
ruth.”

In contrast with Carruth’s views, 
let us have a little of the true facts 
published. He made a clean start. He 
was originally a barber at Desdemona.

After obtaining a little money from 
his friends, he attempted to drill a 
well, but after reaching a considerable 
depth, gave it up as a failure. He 
drilled twice more with the same re
sults. Meantime, another group of 
operators procured a lease on the 
Duke farm and drilled the discovery 
well. Carruth and his associates had 
seeveral thousand acres in the vicinity 
and profited by the sale of leases. Car
ruth, however, was dealing in real es
tate not oil. Carruth was not even 
made an officer of the company that 
was organized after the discovery well 
was brought in, although he lays 
claim to having headed the company 
as early as 1918.

The dividends that were realized by 
this original group were comparative
ly small when compared with the 
present ventures of this wonder-man. 
His advertising makes strong play of 
the fact that promoters are using 
figure heads of National repute to 
gather in the fleeting dollars. Now 
listen to the words of the great Car
ruth. “I find,” he says, “that men are 
being used as dummies by other men 
in order to raise money. I should 
like to see someone try to make a

dummy out of me.” No, no, Carruth, 
old boy, you’re too keen- for that.

Shortly after the Desdemona inci
dent, Carruth went into the promo
tion business for himself and sold 
about $600,000 worth of stock in two 
companies under the misrepresenta
tion that he was the discoverer of the 
Desdemona field. He drilled a dry 
hole fo r each of the companies, a 
grave for investor’s capital. If he had 
honestly had the interest of his stock
holders at heart, he could have settled 
with them equitably by disposing of 
the assets of each company to the 
best advantage, distributing the money 
among the shareholders. He chose 
another plan, however, which indicates 
his intent to exploit the confidence 
they had placed in him.

Carruth turned over his two con
cerns to the Pilgrim Oil Co., of Fort 
Worth, Texas, which makes a busi
ness of gathering in defunct oil com
panies. It was arranged that the 
Pi'grim Oil Co. should take over the 
stock of the two concerns, issuing 
stock in the Pilgrim, dollar for dollar. 
But the stockholders of the Carruth 
companies were also required to sub
scribe for an additional twenty-five

tH* ftlftw
For Your

O F  Q U A L IT Y
Protection

L ily W hite
“ The Flour the Best Cooks Use”

A GOOD RECIPE FOR 
ENGLISH 1 EA BISCUITS 
4 cups Lily White flour, 4 
level teaspoons baking pow
der, 1 teaspoon salt, 2 table
spoons butter or fat,' 1 cup 
of mashed potatoes, 1 cup of 
milk. Boil a~d mash pota
toes, having them free from 
lumps. Sift the flour, salt 
and baking powder, add po
tatoes and rub in fa t or but
ter. Mix to a light dough 
with egg and m ilk ; roll out 
a  little thinner than ordinary 
biscuits and bake in hot 
oven Serve hot. Use pota
toes while warm

Our Guarantee
W e G uarantee yo u  
w ill like  L ily  W hite  
Flour, 'th e  flo u r  th e  
bent cooks use* b e t
te r  than  a n y  flo u r  
yo u  ever u sed  fo r  
every  requirem ent 
o f  hom e baking.
I f  fo r  a ny  reason  
w hatsoever yo u  do  
n o t, yo u r  d ea ler w ill 
re fu n d  th e  purchase  
p r ic e .- - -H e ’s so in 
s tru c ted .

Continues Popular
For t h r e e  generations Lily 
White has been “the flour the 
best cooks use.” It continues 
popular because its quality al
ways has been maintained.
For baking good-to-eat, whole
some breads Lily White has 
never been surpassed. This is 
because the wheat is selected 
and every step of the milling 
process is made for the purpose 
of producing breads you will 
like. But you will never appre
ciate Lily White to the fullest 
extent until you have experi
enced the pleasure of baking 
with it.

W h y  Y ou Should U se Lily W hite
R E A SO N  No. 20

Untouched b y  Human Hands
Wo cannot over-emphasize the im
portance of clean flour. Dirt is not 
good to eat. It destroys flavor, and 
also it prevents the best baking. The 
wheat from which Lily White is 
nulled is cleaned, washed and scoured 
eight times. It is milled until the 
granulation is uniform and perfect. 
And throughout the entire process 
it is kept absolutely clean.

V A L L E Y  C IT Y  M IL L IN G  C O M P A N Y
GRAND RAPIDS, MICHIGAN 

“ Millers for Sixty Years”
Ads like th e se  a re  being  ra n  reg u la rly  a n d  con tinuously  la  
th e  p rinc ipa l papers  th ro u g h o u t M ichigan. T o u  w ill profit 
by  carry in g  L ily  W hite  F lo u r in  s tock  a t  a ll  tim es, th e reb y  
being placed in  position  to  supp ly  th e  dem and  w e a re  he lp 
in g  to  c rea te  fo r  L ily  W hite  F lour.
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per cent, of Pilgrim stock and had to 
pay for it in cash. If they did hot meet 
this requirement they were squeezed 
out entirely from both companies and 
lost whatever equity they might have 
had in Carruth stock, which went out 
of existence when absorbed by the 
Pilgrim concern. This is a promoter’s 
way of reloading old stockholders with 
additional $25 worth of stock for every 
$100 they hold in a defunct company.

The real fraud in the arrangement 
which Carruth made with the Pilgrim 
Oil Co. lies in the fact that he had a 
secret contract with the reloading 
company whereby he was to receive 
twenty-five per cent, of all the money 
collected from shareholders of the 
Carruth companies. This private ar
rangement for his own benefit existed 
without the knowledge of his stock
holders. He had led them to believe 
that he, was working solely in their 
interests by such statements as the 
following, taken from one of his let
ters:

“I am far from beaten and am doing 
my utmost to conserve the interest of 
my stockholders and turn apparent de
feat into actual victory.”

The story of these men again brings 
to light the necessity for heeding 
“warnings” of a reliable character. I 
have been* fighting this fight for in
vestors’ interest for twenty years and 
better than all else “warning the pub- 
lice against such pitfalls. This story 
is published, not as a post mortem, but 
as an example of the troubled waters 
one must pilot himself through after 
making the initial plunge. I would 
say to investors: “Discriminate in your

investing and remember the ‘warn
ings.’ That is the only time for pluck
ing these tares of the investment field. 
—Iconoclast in Financial World.

Plan For Meeting of State Grocers.
Lansing, Jan. 9—At a meeting of 

the board of directors of the Lansing 
Grocers’ and Meat Dealers’ Associa
tion, held at the store of President M. 
C. Goossen, plans were made for the 
entertainment of the State Association 
which meets in this city on Feb. 21 
and 22. It is expected that the coming 
convention will bring to the city the 
largest delegation of merchants that 
has ever attended a meeting of the 
body.

Among the special features planned 
will be addresses by President David 
Friday, of M. A. C., John A. Doelle, 
State Commissioner of Agriculture, 
John A. Green, of Cleveland, one of 
the field men of the American Sugar 
Refining Co., who will bring moving 
pictures explaining the processes of 
sugar making and refining, and W. R. 
Roach, who is always a drawing card 
with the dealers.

President Goossen also announced 
the committees for the year of the lo
cal association as follows:

Legislative—John Affeldt, Jr., J. P. 
Shafer.

Arbitration—L. W. Van Deusen, 
Richard Briggs," O. H. Bailey.

Trade Interests — Eugene Gauss, 
Frank Preuss, Jr.

Sick—Frank Rouse, M. Wicken- 
heiser, George Daschner.

The stated meetings of the Associa
tion were fixed for the second and 
fourth Tuesdays of each month, the 
former to be of a social nature at the 
stores of the several members, and the 
latter to be the regular business meet
ing to be held at the Chamber of Com
merce.

What this country needs is more 
tractors and less detractors.

Why Make Postoffice Department 
Self Supporting?

Grand Rapids, Jan. 9—There has 
been much talk about our self-support
ing postoffice department, which has 
been recently discovered as showing 
a deficit of $60,000,000, and now there 
is much agitation in Congress with the 
ultimate notion of increasing postal 
rates to a point where its operation 
will show an actual net profit.

While there is no sort of doubt but 
what the extravagances indulged in by 
every other department could be re
duced considerably—and this theory 
would apply to the mail service as well 
—one does not feel that the public suf
fers greatly by this particular over
draft.

The Federal postal service is the one 
and only department under Govern
ment control which in reality gives 
any visible return to those who sup
port it and it looks like a preciously 
small economy to pick out this one 
branch of Government operation and 
insist that it produce profits when 
there are so many other ways by 
which savings could easily be made 
whereby this shortage would be over
come in the gem. al budget of expense.

So long as this or any other division 
of Federal operation is under the beck 
and. call of politicians there will be 
small chance of business methods be
ing used, consequently so long as the 
candle continues to burn why not al
low the people a little “divvy” on the 
“swag”—a sort of meager dividend.

It is proposed for one thing to ad
vance parcels post rates and give the 
express companies an opportunity to 
earn additional dividends for perform
ing a decomposed service.

Every day we hear the cry that the 
agriculturist and fruit raiser get little 
or nothing for their products, while 
the poor unfortunate city chap has to 
pay monstrous prices for the very ar
ticles which are going to waste in the

country. The parcels post is just 'be
ginning to be appreciated as a means 
of overcoming this discrepancy, mak
ing it possible to deliver produce to 
distant points at a charge reasonable 
enough to make the service desirable.

One item of postage which should 
be immediately reduced is that im
posed on newspapers and magazines. 
The useless Congressional Record and 
equally useless reports of the various 
departments cumber the mails, when 
they should be shipped direct to the 
waste paper dealers by a more econ
omical method.
. Garden seeds, which are seldom 
used, for the reason they are never 
true to name and are always a menace 
when planted, on account of the 
danger of introducing noxious weeds, 
are sent out galore, and help make up 
this deficit.

Alleged, speeches of false-alarm 
statesmen, printed at Government ex
pense, are sent out by the carload 
—franked, of course—but requiring 
the same handling and service given 
to real mail matter, help make up this 
deficit. In fact, it is not beyond be
lief that if Uncle Sam will eliminate 
these items that the postal service, in 
spite of the fact that it is used as a 
plaything by the aforesaid politicians, 
might show a profit instead of a 
deficit.

According to the statement of Gen
eral Dawes, director of the Federal 
budget, the shortage this year will ap
proximate sixty millions, or less than 
2 per cent, of the total Government 
expenditures. Just think of it! Two 
per cent, of the billions extracted from 
the public in taxes .and every other 
conceivable method, to be returned to 
that same public as a dividend!

Fear of the prevalence of heart dis
ease among the beneficiaries of such 
a movement may be one of the rea
sons why Congress is unwilling to test 
out the experiment of declaring this 
dividend. Frank S. Verbeck.

T U R N O V E R
T T O W  m any times do you turn your stock? Your answer to this question will indicate your 

rating as a merchant.

Frequent turnover is the key to success. It means minimum investment and maximum profit. 
It means fresh, clean merchandise and reduced expense of operation.

Your stock should be kept complete and yet as small as possible. How m ay this be 
accomplished? The W orden Grocer Conipany will assist you to answer this question. Fre
quent visits to their wholesale store, frequent contact with their traveling salesmen, a  careful use 
of their periodicals and catalogues, will give you access to  one of the most complete stocks of 
merchandise in the world. By perm itting the W orden Grocer Company to act as your source 
of supply, you will be able to replenish frequently and to obtain a rapid turnover.

W o r d e n  Q r o c e r  C q m p a n v

Grand Rapids
Kalamazoo—Lansing—Battle Creek

The Prompt Shippers.
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MOVEMENT OF MERCHANTS.
. Saginaw—The Valley Scrap Iron 
Co. has been dissolved.

Big Rapids—Turk & Mitchell suc
ceed Ira P. Mitchell in the grocery 
business.

Stanton—Greening & Adams suc
ceed R. D. Willett in the grocery and 
meat business.

Fowlerville—Weston Bros, succeed 
C. A. Dorrance & Co. in the boot and 
shoe business.

Jackson—The O’Dwyer Plumbing 
Co. has increased its capital stock from 
$5,000 to $30,000.

Mt. Pleasant—F. B. McCann, boots 
and shoes, is reported to have filed 
a petition in bankruptcy.

Grosse Pointe—The Grosse Pointe 
Savings Bank has increased its capital 
stock from $30,000 to $60,000.

Detroit—The Standard Fuel En
gineering Co. has increased its cap
ital stock from $15,000 to $50,000.

Port Huron—The J. B. Sperry Co., 
department store, has increased its 
capital stock from $50,000 to $300,000.

Detroit—Standart Brothers Hard
ware Corporation has increased its 
capital stock from $250,000 to $750,- 
000.

Fowler—Whittaker Bros, have sold 
their hardware stock. The name of 
the purchaser has not been ascer
tained.

Muskegon—Archie Menzies has en
gaged in the drug business. The Haz- 
eltine & Perkins Drug Co. furnished 
the stock.

Thompsonville—Thomas G. Win
der* recently of Eaton Rapids, has 
purchased the Hotel Diamond, taking 
possession Jan. 2.

Jackson—The J. E. Bartlett Co., 
303 Carter building, wholesale grain, 
feed, etc., has decreased its capital 
stock from $115,000 to $25,000.

Watervliet—Cutler & Downing have 
sold their hardware stock to O. E. 
Austin. Cutler & Downing will con
tinue their hardware store at Benton 
Harbor.

South Haven—David Reid has pur
chased the Columbus Hotel. He will 
remodel and refurnish it throughout 
and have it ready for business in the 
early summer.

Detroit—The Detroit Kum-Bak 
Traveling Stores Co, 112 Kenilworth 
avenue, has increased its capital stock 
from $12,500 to $250,000 and 12,500 
shares no par value.

Hastings—B. A. Lybarker has pur
chased the interest of Haywood Bros, 
in the Hastings Drug Co. and will con
tinue the business under the manage
ment of Arthur Vickery.

St. Louis—The St. Louis Motor 
Sales Co. has been incorporated with 
an authorized capital stock of $25,000, 
of which amount $12,500 has been 
subscribed and paid in in cash.

Sodus—The Berrien County Pack
age Co. has been incorporated with 
an authorized capital stock of $75,000, 
of which amount $25,000 has been sub
scribed and $10,000 paid in in cash.

Lansing—The Carpenter-E'astman 
Packing Co, 409-11 East Shiawassee, 
has been incorporated with an-author- 
ized capital stock of $20,000 common 
and $5,000 preferred, $14,500 of which 
has been subscribed and paid in in 
cash.
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Port Huron — The Chamberlain 
Bean Co., 602 Huron street, has been 
incorporated with an authorized cap
ital stock of $10,000, $5,000 of which 
has been subscribed and paid in in 
cash.

Lansing—The Watson Co. has re
moved its stock of cigars and tobacco 
and closed its business in the Arcade 
building. The company conducts a 
chain of cigar stores in Pontiac, Flint 
and Detroit.

Detroit—James E. Wilson, proprie
tor of the Shoe Den in the Baumgart
ner store, has opened a branch on the 
first floor of the building occupied by 
George & Henry, haberdashers, at 
Columbia and Woodward avenues.

Battle Creek—The Jos. C. Grant 
Co. has been incorporated to deal at 
wholesale and retail in dry goods, car
pets, rugs, etc., with an authorized 
capital stock of $75,000, $55,000 of 
which has been subscribed and paid 
in in cash.

Detroit — The Bennett - DeBruyn 
Seed Co., Inc., 2111 Cass avenue, h? 
been incorporated with an authorized 
capital stock of $10,000, of which 
amount $8,010 has been subscribed 
and paid in, $1,028.31 in cash and 
$6,981.69 in property,

Detroit—The Joseph E. Barrett Co., 
6545 Epworth boulevard, has been in
corporated to deal in machinery, in
dustrial equipment, etc., with an au
thorized capital stock of $5,000, all 
of which has been subscribed and paid 
in, $2,300 in cash and $2,700 in prop
erty.

Grand Rapids—Frank A. Kuennen 
has sold his interest in the Creston 
Clothes Shop to his partner, Ollie F. 
Henderson, who will continue the 
business under the style of the Ollie 
Henderson Clothes Shop. Mr. Kuen
nen will take up his residence in Cali
fornia.

Detroit—The Follmer Supply Co., 
1247 Washington boulevard, has been 
incorporated to conduct a wholesale 
and retail business in building mater
ials, brick, etc., with an authorized 
capital stock of $10,000, ail of which 
has been subscribed and $5,000 paid 
in in cash.

Flint—Frank Algoe has sold his 
hardware stock to E. W. Baker and 
Scott Hendrick, who will continue the 
business under the style of Baker & 
Hendrick. Mr. Baker has been sales
man for Morley Bros., of Saginaw, 
for several years. Mr. Hendrick hails 
from Ortonville.

Climax—Moon & Abbott have 
merged their wholesale and retail 
meat business into a stock company 
under the style of the Climax Pack
ing Co., with an authorized capital 
stock of $20,000, all of which has been 
subscribed and paid in, $517 in cash 
and $19,483 in property.

Detroit—The Piston Service Co., 
1226 Michigan avenue, has merged 
its business into a stock company un
der the style of the Piston Service 
Co., Inc., with an authorized capital 
stock of $25,000, all of which has 
been subscribed and paid in, $1,000 in 
cash and $24,000 in property.

Detroit—Dallman & Danforth, 120 
South Ferdinand street, has been in
corporated to deal in stone manufac
tured from cement and other sub
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stances, used for construction and or
nament, with an authorized capital 
stock of $10,000, all of which has been 
subscribed and paid in in cash.

Detroit—The Black Diamond Min
ing Co., 1256 Dime Bank building, has 
been incorporated with an authorized 
capital stock of $150,000 preferred and *
15.000 shares at $5 per share, of which 
amount $1,000 and 15,000 shares has 
been subscribed and paid in, $1,000 
in cash and $75,000 in property.

Detroit—The Jordan Michigan Co., 
600 Union Trust building, has been 
incorporated to deal in motor vehi
cles, parts, etc., with an authorized 
capital stock of $100,000 preferred and
1.000 shares at $1 per share, of which 
amount $50,000 and 1,000 shares has 
been subscribed, $25,000 paid in in 
cash and $1,000 in property.

Flint—George W. Buckingham,
(trade name), 401 South Saginaw 
street, has merged its clothing, hats, 
caps, etc., business into a stock com
pany under the style of the Bucking
ham Clothing Co., with an authorized 
capital stock of $80,000 preferred and 
2,400 shares at $1 per share, $80,000 
of which has been subscribed and paid 
in in cash.

Detroit—The Harger Corporation, 
1002 Real Estate Exchange, has been 
incorporated to deal in auto accessor
ies, transmissions, parts, etc., and to 
do a manufacturing business along 
similar lines, with an authorized cap- 
tal stock of $50,000 preferred and 20,- 
090 shares at $1 per share, of which
23.000 shares has been subscribed and 
paid in in property.

Otsego—William Drew has pur
chased the interest of J. W. Oliver in 
the co-partnership doing business un
der the style of G. H. Siple & Co. and 
will continue the business under the 
style of the William Drew Co. Mr. 
Drew has been the owner of a two- 
thirds interest for some time and is 
now sole owner. Mr. Oliver will re
move to Three Rivers where he has 
purchased the lumber and fuel busi
ness of the Corlett-Stone Co.

Detroit—William F. Dettling, pro
prietor of a shoe store at 7926 Ker- 
cheval avenue, was held up and rob
bed of $350 by two thugs, both armed, 
shortly after 9 o’clock. The men en
tered the store on the pretext of buy
ing shoes. Mr. Dettling had turned 
to wait on one of the men, when the 
other, with a pistol ordered him to 
the rear room. While his first com
panion rifled the cash register, the sec
ond man guarded Mr. Dettling. They 
then forced him to open his safe, after 
which they searched his person, tak
ing a gold watch and fled.

Manufacturing Matters.
Menominee—The Girard Lumber 

Co. has decreased its capital stock 
from $750,000 to $450,000.

Grand Rapids—The Stone-Hoult 
Furniture Co. has increased its cap
ital stock from $80,000 to $125,000.

Detroit—The Mann-Sutherland Co., 
433 East Larned street, has changed 
its name" to the Hyrate Manufacturing 
Co.

Detroit—The Detroit Twist Drill 
Co., 2055-2108 West Fort street, has 
increased its capital stock from $300,- 
000 to $1,000,000.
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Detroit—The English & Miller Ma
chinery Co., 635 Mt. Elliott avenue, 
has increased its capital stock from 
$25,000 to $50,000.

Benton ‘Harbor—The Covel Manu
facturing Co., machinery and gray iron 
castings, has increased its capital stock 
from $75,000 ,to $300,000.

South Haven—The Pierce-Williams 
Co., manufacturer of fruit packages, 
baskets, boxes, etc., has increased its 
capital stock from $200,000 to $300,000.

Detroit—The Detroit Machine Co. 
has decreased its capital stock from 
$210,000 to $75,000 and changed its 
name to the Machine Tool & Gear Co.

Detroit—The Joseph L. Selik Tool 
Co., 439 Fort street, East, has been 
incorporated with an authorized cap
ital stock of $25,000, $5,510 of which » 
has been subscribed and paid in in 
cash.

Detroit — The Good- Household 
Manufacturing Co., 3625 Superior 
street, has been incorporated with an 
authorized capital stock of $7,500, all 
of wihich has been subscribed and 
$1,210 paid in in cash.

Detroit—The Service Glass Co., 7655 
Grand River, has been incorporated 
to manufacture mirrors, etc., with an 
authorized capital stock of $̂ 10,000, 
of which amount $2,000 has been sub
scribed and paid in, $500 in cash and 
$1,500 in property.

Detroit—The Hercules Bumpers 
Corporation, 2821 Brooklyn, has been 
incorporated with an authorized cap
ital stock of $20,000 common ¿nd 
$20,000 preferred, $30,000 of which has 
been subscribed and paid in, $16,250 in 
cash and $13,750 in property.

Detroit—Gage-Schoonmaker, Inc.,
1302 East Grand boulevard, has been 
incorporated to manufacture and sell 
mayonnaise, condiments and other 
similar food products, with an author
ized capital stock of $5,000, of which 
amount $1,500 has been subscribed 
and paid Jn, $255 in cash and $1,245 
in property.

Muskegon—The Langeland Manu
facturing Co., lumber, materials of 
wood etc., has merged its business 
into a stock company under the same 
style, with an authorized capital stock 
of $150,000 preferred and 5,000 shares 
at $20 per share, all of which has been 
subscribed and paid in $5,000 in cash 
and $245,000 in property.

Hudsonville—The Celery Box and 
Basket Co. has been organized by 
local business men and near-by farm
ers with a capital stock of $15,000, all 
of which has been subscribed. The 
promoter of the enterprise is Mr. 
Haan, who was connected with C. L. 
King & Co., at Holland, for several 
years. No attempt will be made to 
cultivate outside trade, but local re
quirements will be served to the full
est possible extent.

St. Louis—Because of lack of finance 
to carry on the operations of the Par- 
Kar Coach Co., it has been found 
necessary to shut down the plant, at 
least temporarily, until a committee 
of five, appointed at a recent meeting 
of interested business men can investi
gate the affairs of the company and 
decide whether or not the prospects 
of the concern justify an attempt to 
secure a larger working capital to 
continue production.
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Essential Features of the Grocery 
Staples.

Sugar—Raw sugar market quieter 
and easier. Refiners showing little 
interest in offerings. Refined sugar 
steady. Marked improvement in de
mand. All refiners quoting 7 c, except 
Federal, which is still withdrawn. Lo
cal jobbers hold cane granulated at 
7.65 and beet granulated at 7.55c. ,

Tea—The past week has been a very 
dull week in the tea business, largely 
on account of the fact that the early 
part of it was' broken into by the 
holidays. No change has occurred in 
the market since the last report. Busi
ness has been doing right along every 
day without any change. The under
tone is still very strong.

Coffee—The tendency of Rio and 
Santos coffee is undeniably upward, al
though not very rapidly so. There 
have been a number of small fluctua
tions in the green market during the 
week, the net result of which appears 
to be a small fractional advance in all 
grades of Rio and Santos coffee, green 
and in a large way. The jobbing mar
ket for roasted coffee is steady and 
unchanged and at the moment is rather 
dull. Milds remain about unchanged, 
but with some strength.

Canned Fruits—Pineapple is the 
leader. It is firm, scarce and wanted 
in all liftes of sliced. Offerings are 
in small blocks in all quarters as hold
ers are not possessed of any surplus 
and require an inducement before they 
will unload. Peaches are offered on 
the Coast on the former basis where 
more strength is shown than on the 
spot. Most jobbers are working with 
their own holdings, which do not need 
replenishing. Cherries are out of first 
hands and while in a favorable posi
tion for the spring market are not ac
tive on the spot. Apples are still 
quiet.

Canned Vegetables—Tomatoes are 
firm, but inactive as to country buy
ing. The stiff prices which most 
canners place on their goods are a 
handicap to the movement where the 
buyer wants a  bargain or he is not in
terested. All three sizes are held with 
almost equal confidence now that No. 
2s are working more in line with No. 
3s and No. 10s No change has oc
curred in the Coast situation. Peas 
are firm, but quiet. Here again coun
try ideas are above the level of local 
traders. Standards are firm, even 
more so than extra standards and 
fancy. No change has occurred in 
the future situation as traders are 
waiting to meet face to face at the 
canners’ convention to exchange ideas. 
Corn is steadier in standards now that 
stocks outside of the regular pack of 
1922 are cleaning up. There is, how
ever, no speculative interest in stocks 
needed for the future. Spinach is in 
fair demand. Asparagus is firm.

Canned Fish—Salmon is still strong, 
with everything in the line of Alaska 
salmon particularly tending upward. 
The demand, however, is very con
servative and buyers seem not to be 
much impressed with the firm condi
tion of the market. The market on 
the coast is particularly firm, but is 
somewhat less so in the East, owing 
to the light demand. As to sardines, 
Maine packers are very firm in their 
ideas. Stocks are light and buyers

admit that their stocks are lower than 
usual. This combination would ap
pear to make higher prices certain. 
Tuna continues scarce, but is dull. 
Other canned fish, including shrimp, 
lobster and crab meat firm without 
change.

Dried Fruits—Prunes are dull. Dis
tributors are using their own stocks, 
most of which were late in reaching 
the market this season. For the mo
ment when the retail movement is not 
spectacular they have enough for their 
wants. Coast operators expect to see 
a complete cleanup of the 1922 crop 
by the time new fruit is available. 
With no more than a normal domes
tic and export outlet packers think 
that they can liquidate without a 
downward revision of prices, but on 
the contrary advances later on they 
think not at all unlikely. Raisins are 
a different matter as they are in larg
er supply in first hands, although at 
present the industry is trading mostly 
in the offerings of independent pack
ers.. To maintain its price guarantees 
the large interest is holding steady 
and is not trying to force business. 
Apricots are firm in all fancy and 
choice grades with standards affected 
by this situation. Peaches and pears 
are quiet.

Syrup and Molasses—Compound 
syrup is selling seasonably without 
any particular development and with
out any change. Demand is about up 
to the season’s average. Sugar syrup 
steady and quiet, with no change any
where. Molasses continues firm for 
anything fine, with fair demand.

Cheese—The market is barely steady 
at prices ranging about the same as a 
week ago, with a light consumptive 
demand. Stocks in storage are re
ported to be ample, but we do not 
look for much change in prices in the 
immediate future.

Provisions—The consumptive de
mand for everything in the smoked 
meat line has been very light. The 
market is barely steady at prices rang
ing the same as last week. Pure lard 
is steady, with a possible decline of 
about V\c, while lard substitutes re
main unchanged and in very low sale. 
Canned meats, dried beef and barreled 
pork are all unchanged, with a light 
demand.

Nuts—All lines are more or less 
nominal in demand as well as in price. 
The new crop Brazil nut season has 
not advanced far enough to stimulate 
heavy buying while old crops are 
quiet. Walnuts and almonds are un
changed.

Beans and Peas—There has been no 
change in the market for beans and 
peas during the week. All buyers of 
dried beans are firm, with strong ad
vancing tendency. Green and Scotch 
peas unchaanged and quiet.

Salt Fish—The situation in mackerel 
shows no change for the week; de
mand is still quiet and will continue 
so for a few weeks yCt. Perhaps prices 
are still to a small extent in buyer’s 
favor.

L ost
He tried to cross the railroad track 

Before the rushing train.
They put the pieces in a sack,

But couldn’t find the brain.

Review of the Produce Market.
Apples—Tallman Sweets and Wolf 

River command $1 per bu.; Snows, 
Jonathans, Kings, Shiawassee Beau
ties, Spys and Baldwins fetch $1.50@ 
2 per bu.

Bananas—8c per lb.
Beets—$1 per bu.
Butter—The market is experiencing 

a quietness which usually follows the 
holiday season. The consumptive de
mand appears to h^ve fallen off for the 
present and the market is weak at 
about the same quotations made last 
week. The make of butter is likely to 
increase to some extent and consider
able butter is likely to arrive from Eu
rope and Australia. We do not look 
for much increase in the consumption 
for a few days at least. In the mean
time we may have a slight decline. Lo
cal jobbers hold extra at 50c in 63 
lb. tubs, fancy in 30 lb. tubs, 52c; 
prints, 52c. They pay 23c for packing 
stock.

Cabbage—75c per bu.; red 90c per 
bu.

Carrots—$1 per bu.
Cauliflower—$3.50 per dozen heads.
Celery—50c per bunch; extra jum

bo, 70c.
Cocoanuts—$6 50 per sack of 100. 

' Cranberries—Late Howes are $5.50 
per Yz bbl. (50 lbs.)

Cucumbers—Illinois hot house, $5 
per doz.

Eggs—'The market remains steady 
at unchanged prices, with continued 
light receipts and a fair consumptive 
demand. We, however, are likely to 
have an increase in the production, and 
unless we have an extraordinarily 
good demand we are likely to ex
perience lower prices during the 
month. Local jobbers pay 36@37c for 
fresh. Cold storage operators are 
offering their supplies as follows:
Firsts ---------   32c
Seconds ---------------------------------27c
Checks ---------------------------------- 25c

Egg Plant—$3 per doz.
Grapes—Calif. Emperors, $7 per 

30 lb. keg; Spanish Malagas, $9.50 for 
40 lb. keg.

Green Onions—Chalotts, 85c per 
doz. bunches.

Honey—32c for comb; 25c for- 
strained.

Lettuce—Hot house leaf, 20c per lb.; 
Iceberg from California, $6 per case.

Onions—Home grown, $2.75 per 100 
lb. sack.

Lemons—The market has lowered 
$1 per box, present quotations being
as follows:
300 size, per box -------------------$8.00
360 size, per box --------------------8.00
270 size, per box _____________ 8.00
240 size, per b o x _____________ 7.50

Oranges—Fancy Sunkist Navals are 
now sold on the following basis:
100 ________________________ $4.75
126 _________________________ 5.25
150, 176 and 200 _____________ 5.50
216 _________  5.50
252 _________________________ 5.50
288 _________________________ 5.50
324 _________________________ 5.50

Choice, 50c per box less.
Floridas are selling as follows:

126 ________________________ $6 00
150 ________________________ 6.00
176 ______-_________________ 5.00
200 ______ -_____________ —  5.00
216 ____i„-„___ — ________ 5.00

Parsley—50c per doz. bunches. 
Peppers—Florida, 75c for small 

basket containing about 18.
Potatoes—Home grown, 50c per bu. 
Poultry—The market is unchanged. 

Local buyers now pay as follows for
live:
Light fowls ______________ 13c
Heavy fowls___________ _—L—  21c
Heavy springs ___— —-----------21c
Cox and S ta g s ___________   10c
T urkeys__________ ____ _____ - 30c
Ducks _______________________ 18c
Geese ____   18c

Paying prices for dressed are as 
follows:
Turkeys ___________     38c
Ducks _________  22c
Geese _______________________ 22c

Radishes—90c per doz. bunches. 
Squash—$1 per bu. for Hubbard. 
Sweet Potatoes—Virginia kiln dried 

command $2.25 per hamper.
Tomato.es—6 lb. basket of Cali

fornia, $1.75.
Turnips—$1 per bu.

Safe To Purchase Flour in Fair 
Volume.

W ritten  for the  T radesm an .
The wheat market seems to have 

found a stopping place for the time 
being at least; in fact, has shown a 
tendency to strengthen up a trifle, al
though it is doubtful if much activity 
in grains will materialize before Feb. 1.

General trade conditions in various 
lines are in a healthy state. There has 
been increased industrial activity 
throughout the entire country. Whole
sale and retail trade have been active 
and car-loadings have reached record 
leveles. The price of farm crops is on 
a higher basis and there is practically 
full employment in all lines. These 
conditions are fundamental and be
speak prosperity. This, of course, 
means fairly active buying; in other 
words, the consuming public has pur
chasing power and whenever the 
American public has been thus blessed 
that purchasing power has been used. 
A healthy condition of this sort is 
bound to affect the value of grains 
favorably as well as values in other 
lines.

Statistics mean very little, and while 
statistics at this time are favorable to 
well maintained and even somewhat 
higher prices, they are not fundamen
tal, and were it not for the deplorable 
conditions in Europe—which, however, 
have improved during the past ninety 
days from a financial standpoint—we 
could look for considerable activity 
in the wheat market.

As it is, we are of the opinion the 
trade is perfectly safe in purchasing 
flour in fair volume; in fact, any ma
terial break from the present basis 
would afford an excellent opportunity 
to stock up for sixty to ninety days.

Lloyd E. Smith.

He Seconded the Motion.
A man was recently blackmailed 

with a very threatening letter read
ing: “Place $5,000 under the stone at 
the entrance of your gate by 9 o’clock 
to-night or we will kidnap your wife.” 

Nine o’clock that night the kid
nappers found a note as follows: S.‘T 
haven’t a cent but I am in favor, of 
the movement.” . ,,
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Plan Enlargement of Retail Shoe Sales 
Training.

The General Shoe Trade Committee 
launches this week its campaign to 
bring before the shoe and leather in? 
dustry the advantages of adequate re
tail sales training for shoe salespeo
ple and merchants. Leaders in every 
branch of the shoe trade are represent
ed in the membership of the general 
committee. C. K. Chisholm, president 
of the National Shoe Retailers’ As
sociation, is chairman.

The program of training in scientific 
shoe retailing, sponsored by the Gen
eral Shoe Trade Committee, is being 
conducted by the Retail Shoemen’s 
Institute of Boston. This institute is 
a non-profit organization—an institu
tion doing a beneficent service to the 
entire industry. Within the next two 
weeks every representative merchant, 
manufacturer, wholesaler and travel
ing shoe salesman in the United States 
will be supplied with complete facts 
regarding the campaign and will be 
asked for his support of it.

An advance report of the General 
Shoe Trade Committee states as fol
lows: “To put the cause of sales train
ing in a position to serve its purpose 
to the industry properly and fully, to 
extend its field of usefulness and 
eventually supply this valuable train
ing to the 250,000 retail shoe salesmen 
in the country, and to perform other 
important services to the industry, 
$50,000 is now needed.

“The benefits to accrue to the en-‘ 
tire industry through this movement 
cannot be measured in money, but the 
money value will certainly be enor
mous. We believe that this great trade 
will easily and promptly provide the 
funds to accomplish the full purpose.

“Remember, the institute is in no 
sense a profit-making affair. It is run 
only on a self-sustaining basis for the 
benefit and advantage of ail in the in
dustry.

“We urge your contribution to this 
splendid work.”

The Retail Shoemen’s Institute is 
the one organization in the shoe trade 
commanding the united support of all 
individuals, all concerns, aU associa
tions, all branches in all sections of 
the country. To date the work of the 
institute has been an outstanding suc
cess. Merchants, manufacturers, shoe 
clerks by the hundreds, traveling sales
men—all who have had opportunity to 
see—testify to the bigness of the work 
and its success in operation.

As to the necessity for scientific 
sales training one needs only to talk 
with the public. There is nearly uni
versal complaint of ignorance and 
poor service from retail shoe sales
people, beyond any others. This is 
but natural, because the amount of 
knowledge required to be a competent

retail shoe salesman is triple that re
quired for any other kind of retail 
selling, with, in general, no special 
preparation and training to bridge that 
great difference.

Primarily the Retail Shoemen’s In
stitute makes for better salesmanship 
in the store. That makes for better 
store conditions, better profit, better 
merchandising—and the entire indus
try rests on the retail shoe dealer. The 
whole prosperity of the retail trade 
sustains and determines the whole 
prosperity of the rest of the industry, 
and anything that improves the deal
ers’ position helps the whole industry.

Constantly stress is put by the in
stitute on the value of conscious effort 
to sell more shoes, and ways, means 
methods and ideas to that end are 
shown. The underlying basis of this 
work is instructing and inspiring the 
sales people to sell all shoes right, 
urging every economic and humanitar
ian reason therefor, repeatedly and 
earnestly.

The retail shoe salesman is the most 
effective point of contact with the pub
lic. Seventy million men and women 
place themselves squarely in their 
hands for ten minutes to an hour 
two or more times a year, with minds 
concentrated on shoes as they con
centrate on no other article of wear. 
Thus the retail sales people have the 
public at their mercy so to speak, for 
millions of hours. All of the public- 
contact problems of this industry 
could be settled by the sales people 
if they only knew “what’s what,” how 
and what to do and say.

The shoe industry is ahead of all 
other industries in thus providing for 
the proper training and education of 
its retail sales people. Extended to 
become universal, the shoe and leather 
industry will advance itself a whole 
generation.

The General Shoe Trade Committee 
states that all funds contributed will 
go to the extension of retail sales 
training work. The foundation is fully 
laid, the work and methods have been 
perfected, amply tested and proved 
good. Subscriptions to the campaign 
fund and requests for further facts 
should be addressed to C. K. Chisholm, 
chairman, General Shoe Trade Com
mittee, 166 Essex street, Boston.

Don’t forget for a minute that what
ever he may say, the average man 
wants to be solicited. Not pestered— 
but he likes to see that his patronage 
is as valuable as you know well 
enough it really is. Sometimes a cus
tomer will go home and realize with 
surprise that he bought more than he 
intended to—but next time he forgets 
everything except that he did get 
waited an and attended to and had his 
patronage asked for.

HEROLD-BERTSCH SHOES
M ichigan-M ade

A Snappy Brogue
for Spring

H ere’s one of the stylish Bertsch oxfords 
Michigan dealers are now ordering for spring 
sales. All leather, and  all good leather in these 
oxfords, w ith the well-known Herold-Bertsch 
thorough workm anship. W e have a  handsom e 
line of oxfords for spring m oderately priced. 
W rite us.

HEROLD-BERTSCH SHOE COMPANY 
30 years in Grand Rapids

H igh T ops
On the Floor for Immediate Delivery

414— 16 in. Smoke W olv. Kip B lucher 4 inch Cuff M unson L ast W ing
Tip Two Full Soles W e l t . ---------------------------------------- ,-------------------- $6.35

451—14 inch T an  T renchide B lucher T ip 6 inch Cuff Yz Double Sole
W elted Shank  ____________________________________________________ $4.50

466— 12 inch Sm oke W olv. Kip B lucher 4 Inch Cuff Yz Double Sole W elted
S h a n k ________ ;-------------------------------------------------------------------------------$4.25

467— 18 inch Smoke W olv. Kip B lucher 6 inch Cuff W ing Tip Double
Sole W elt _________________________________________________________ $6.50

46IH--12 inch T an  T rench ide B lucher T ip 4 inch Cuff Yz Double Sole
W elted Shank  __________________________________________ — ---------- $4.25

477—14 inch Sm oke W olv. Kip B lucher 4 inch Cuff W ing Tip Double
Sole W elt ______________ __________ :----- - —-------------------------------------- $5.50

Mail That Order To-day
Goods Shipped Sam e Day

HIRTH-KRAUSE CO.x
Shoe Mfgs. and Tanners Grand Rapids, Mich.
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Proceedings of Grand Rapids Bank
ruptcy Court. -

G rand R apids, Jan . 2—On th is  day w as 
held  the  to s t  m eeting  of c red ito rs  in 
the  m a tte r  of W illiam  V an Beek, B an k 
ru p t No. 2194. The b an k ru p t w as p re s 
e n t in  person  and  by a tto rn e y  Chas. H . 
Lillie. No cred ito rs  wiere p re sen t o r 
represen ted . C laim s w ere allowed. T he 
b an k ru p t w as th en  sw orn an d  exam ined 
w ith o u t a  re p o rte r by the  referee . I t  
appeared  th a t  the  b an k ru p t w as reg u la r
ly em ployed and  the  re feree  ordered  him  
to  pay  the  filing fee before April 2. The 
case will be held open un til th a t  da te  
o r u n til th e  fee is paid sooner.

On th is  day  w ere received th e  sched- 
dules, o rder of reference and  ad jud ication  
in  b an k ru p tcy  in  the  m a tte r  of H a rry  
H edden and  H enry  H edden, individually, 
an d  as  H edden & Son, B an k ru p t No. 
2205. T he m a tte r  h a s  been re fe rred  to  
B enn M. Corwin, a s  re feree  in  b a n k ru p t
cy. T he b an k ru p t p a rtn e rsh ip  is a  con
tra c tin g  firm and  the  p a rtie s  to such  
p a rtn e rsh ip  reside a t  Zeeland tow nship, 
O ttaw a  county. T he indiv idual pa rtie s  
lis t no personal liab ilities, an d  claim  all 
of the  indiv idual p roperty  a s  exem pt. 
T he schedules of the  p a rtn e rsh ip  lis t 
a sse ts  in  th e  sum  of $957.67, and  liab il
itie s  in  th e  sum  of $7,982.00. F rom  the  
fac t th a t  the  a sse ts  of the  b an k ru p t a re  
of doubtfu l n a tu re  and  value the  co u rt 
h as  w ritten  fo r funds for th e  first m ee t
ing, upon the  a rriv a l of w hich the  first 
m eeting  will be called and  note  of the  
sam e m ade here . A l is t of th e  c red ito rs  
of th e  b an k ru p t is a s  follows:
R obert K annard , St. Louis, Mo. $130.00
Jo h n  B enson, G rand H aven  ----------162.50
Logan Roddy, G rand H a v e n --------  40.00
Jo h n  Noel, N iles -------------------------117.00
Geo. Raho, G rand  H aven -------------108.00
A rth u r Carbille, G rand H a v e n -----  30.00
W illiam  B ergin , G rand R apids — 50.00 
T hew  Shovel Co., L orraine, Ohio,

(conditional co n trac t) -------------- 5,500.00
A. L a  H u is Co., Z e e la n d --------------  290.00
H erm an  E nsing , Zeeland — 1---------- 126.00
W illiam  V an  Zoern, V r ie s la n d -----  26.00
W illiam  De Groot, V r ie s la n d --------  24.00
K em m e *& D iepenhorst, Zeeland — 1.00
S tan d ard  Oil Co., G rand Rapids __ 11.50
R obert K enneard , S t. Louis, Mo. __ 915.00
John  Benson, G rand H aven  --------  60.00
Jo h n  Noel, M i la n ----------------------------160.00
C en tra l Savings & T ru s t Co.,

B arberton , Ohio -------------------------109.00
S. Y ander Molen, H u d s o n v ille -----  50.00
W illiam  Z acharias, M arne -----------  12.00
W este rn  W heeled Scraper Co.,

A urora, 111._____________________  50.00
Louis W oodw orth, Coopersville — 10.00 
O. M. W hitlow , G rand R a p i d s -----  1.00

On th is  day also w ere received the  
schedules, o rder of reference and  ad ju d i
cation  in b an k ru p tcy  in th e  m a tte r  of 
F ran c is  M apes, B an k ru p t No. 2204. The 
m a tte r  h as  been re fe rred  to B enn M. 
Corwin, a s  re feree  in  bank rup tcy . The 
b a n k ru p t is a  re s id en t of the  tow nship 
of H artw ick , Osceola county , and  is a  
fa rm er by occupation. The schedules of 
the  b an k ru p t l is t  a sse ts  in  the  sum  of 
$2,644.90, and  liab ilities  in  the  sum  of 
$21,147.50. The first m eeting  of cred ito rs  
will be held on Jan . 22. A custod ian  has 
been  appoin ted  and  h as  charge  of the  
a sse ts  of th e  b an k ru p t. A l is t of the  
c red ito rs  of th e  b a n k ru p t is a s  follows:
R eal e s ta te  tax es  --------------------$ 425.00
P ersonal p roperty  tax es  -----------  40.UO
George B enne tt, E v a r t  --------------  8-75
S. B. Thom pson, M a r io n -----------  14.uu
Sam uel Saw yer, M a r io n ------------- 2.00
E . M arlette , E v a r t  --------------------  4.00
Edw . Delano, E v a r t ---------------- — 3.75
E s ta te  of R. S. M apes, H a rt-

w ick  tow nship  ----------------------- 10,000.00
E v a r t  S ta te  B ank, E v a r t -----------  2,000.00
Sandberg  & Allison, E v a r t --------  71.50
R. S. M apes & Susie M apes,

H a rtw ick  tow nship  -------------------i.ooo.ou
E v a r t  S ta te  B ank, E v a r t -----------  4,500.00
M arion S ta te  B ank , M a r io n ----- 199-00
M cBain S ta te  B ank, M c B a in ----  573.00
Peoples Savings B ank, Cadillac— 380.00 
F a rm e rs  & M erchan ts  B ank,

D ighton  _______________________  104.00
Sandberg  & Allison, E v a r t --------
S andberg  & Allison, E v a r t --------  17.00
D aniel Booher, E v a r t -----------------  9J.00
Geo. A ndrus, E v a r t --------------------  4^.00
W ilson Coye Co., E v a r t  -----------  4.50
D avey & Co., E v a r t -----------------  3.50
W alte r Seath , E v a r t ------------------- 3.75
F lem ing Shoe Co., E v a r t  -----------  11.00
D ew indt H ard w are  Co., E v a r t  —  13-OJj
M urray  S herm an, E v a r t ------------- 3.25
W . Sm ith, E v a r t  -----------------------  6.00
A. K. T errell, E v a r t ------------------- 57.c0
M att Jacobs, D ighton  -------------- : 33.00
R ay K en t, C lare -----------------------  50.00
Jo h n  B en n e tt, M arion --------------  25.00
R obert P o rte r , E v a r t -------------------1,000.00
Joseph  Babb, M a r io n -----------------  8.00
E d g a r York, E v a r t --------------------  41.00
Sidney Cooper, M a r io n --------------  25.00
Jam es  P e tts , M a r io n ------------- —  lOJ.oo
F . J . C alkins, E v a r t  -----------------  10.00
Osceola R u ra l Tel. Co., E V art — 6.00
L. R. Rowel, E v a r t --------------------  9.00
O tto F . H oeksm a, M c B a in --------  16.00
J . W . D avis Produce C o . -----------  23.50

On th is  day  a lso w ere received the  
schedules, o rder of reference and  ad ju d i
cation  in th e  m a tte r  of John  H. K insey, 
B an k ru p t No. 2206. T he m a tte r  has been 
re fe rred  to  B enn M. Corwin, a s  re fe r e 
in  bankrup tcy . T he b an k ru p t is a  re s i
d e n t of the  v illage of S aranac, and  is a

m erch an t by  vocation. T he schedules 
o f the  b an k ru p t lis t a sse ts  in the  sum  
of $920.00, of w hich th e  sum  of $500.00 is 
claim ed as  exem pt to  the  b an k ru p t, and  
liab ilities  in  th e  sum  of $964.67. T he 
first m eeting  of c red ito rs  will be held 
on J a n u a ry  15. A lis t of the  c red ito rs  
o f th e  b an k ru p t is  a s  follows:
S a ran ac  B ank, S a ran ac  _________$120.00
R oyal C andy Co., M ilw a u k e e -----  17.93
H a rry  S tebbens, S a r a n a c --------------  27.00
B rooks C andy Co., G rand R apids 13.00 
R ysdale C andy Co., G rand R apids 24.00 
M ueller H ousem an Co., G rand  Rap. 18.00 
A rc tic  Ice C ream  Co., G rand R apids 52.00
X  C igar Co., G rand R a p id s ----------- 17.49
C itizens Tel. Co., S aranac  -------  16.39
S te ind ler P a p e r Co., M uskegon __ 17.00 
E m erson  P honograph Co., Chicago 22.39 
H eyboer S ta tio n e ry  Co., G rand R. 16.82
G eneral C igar Co., G rand  R apids 32.03
Blue Bell P e a n u t B u tte r  Co.,

G rand R apids __________________  9.60
S chust Co., Saginaw  ------------------- 8.06
H a rg e r C andy Co., G rand R apids 17.05 
M. P iow aty  & Sons, G rand  R apids 29.00 
Sm ith  E x tra c t  Co., G rand  R apids 13.75
D udley P a p e r Co., L ansing  ---------  34.78
A m erican  P honograph  Co., G rand

R apids __________________________  7.14
W oodhouse Tobacco Co., G rand R. 8.75 
C am bern  C andy Co., G rand R apids 5.40
Devoline, B altim ore, Md. — ------  12.00
A m erican N u t Co., Indianapolis — «
H . V an E enenaam  & Sons, Zeeland 3/.05 
C onnor Ice C ream  Co., Owosso „  180.00
M. S argen t, H astin g  --------------------  60.00
P e te rso n  B everage Co., G rand Rap. 20.00 
N ationa l C andy Co., G rand R apids 37.00

Jan . 3. On th is  day w as held th e  spec
ia l m eeting  of c red ito rs  in th e  m a tte r  of 
G ray  Iron F oundry  & F u rn ace  Co., B an k 
ru p t No. 2164. T he c red ito rs  w ere p re s 
en t by S tephen Clink, a tto rn ey . The 
tru s te e  w as p re sen t in  person. V arious 
c red ito rs  w ere p resen t in  person. The 
p roperty  w as offered for sale on the  o rig 
ina l offer received  by th e  court, b u t c red 
ito rs  in te rposed  objections to  the  sale 
of the  p roperty  a t  such  price, th e  special 
m eeting  w as ad jou rned  to  Jan . 17 for 
th e  purpose of allow ing a  m ore th o r
ough in vestigation  of the  rea l value of 
the  b a n k ru p t’s asse ts .

On th is  day  also w as held th e  final 
m eeting  of c red ito rs  in th e  m a tte r  of 
George R. Chubb, B an k ru p t No. 2150. 
T he tru s te e  w as p re sen t in  person. No 
o th e rs  w ere p resen t o r represen ted . A d
d itiona l claim s w ere allow ed ag a in s t the  
e s ta te  of the  b an k ru p t. An order w as 
m ade fo r the  paym en t of ad m in is tra tio n  
expenses a s  fa r  a s  th e  funds in th e  e s ta te  
will perm it, th e re  being  no funds for 
an y  dividends to  cred ito rs. The tru s te e ’s 
final re p o rt and  accoun t w as approved 
an d  allowed. T he d ischarge of the  b an k 
ru p t w as n o t objected  to . The final m ee t
ing  w as th en  ad jou rned  w ith o u t date . 
T he case w ill now be re tu rn ed  to the  
D is tric t C ourt.

On th is  day  a lso w as held the  first 
m eeting  of c red ito rs  in  the  m a tte r  of B. 
R ay  Ruckel, B an k ru p t No. 2200. The 
B an k ru p t w as p re sen t in  person and  by 
a tto rn e y  H aro ld  Cogger. C laim s w ere 
allowed ag a in s t the  e s ta te  of the  b an k 
ru p t. H a rry  D. R eber, of F rem ont, w as 
appo in ted  tru s te e  and  the  am oun t of his 
bond placed by  th e  re feree  a t  $500. The 
b an k ru p t w as sw orn  an d  exam ined w ith 
o u t a  rep o rte r. T he first m eeting  w as 
th en  ad jou rned  no date .

Jan . 4. On th is  day  w as held the  sale 
of th e  p roperty  of th e  e s ta te  of C harles 
B. R athbun , B an k ru p t No. 2124. The 
tru s te e  w as p re sen t in  person. The p a rty  
m ak ing  th e  o rig inal offer w as p re sen t in  
person. No o th e rs  p resen t. T he p e r
sonal p roperty  of th e  b ank rup t, except 
exem ptions, w as sold to  F ran k  Chicker- 
ing  for $190. T he in te re s t of the  rea l 
e s ta te  held by th e  b an k ru p t w as sold to  
th e  sam e p a r ty  for $10. Ari o rder 
confirm ing such sales h as  been m ade. 
The special m eeting  an d  show  cause w as 
th en  ad jou rned  no date.

In  th e  m a tte r  of H arlie  F . H u n te r, 
B an k ru p t No. 2197, th e  funds fo r th e  
first m eeting  have been received  and  such 
m eeting  will be held a t  th e  office of the  
referee  on Jan . 20.

In  th e  m a tte r  o f A lvah J .  F u ller, B an k 
ru p t No. 2203, the  funds fo r the  first 
m eeting  of c red ito rs  have been received 
an d  th e  firs t m eeting  of c red ito rs  will be 
held a t  th e  office of th e  re feree  Jan . 20.

Jan . 8. On th is  day  w as held the  first 
m eeting  of c red ito rs  in the  m a tte r  of 
Republic Sales & Service Co., B an k ru p t 
No. 2190. T he b an k ru p t w as p resen t by 
H aro ld  Z. W ood, its  p residen t, an d  by 
F ran c is  L . W illiam s, a tto rn ey . C laim s 
w ere allowed. F ran k  V. B lakely  w as 
elected  tru s te e  an d  the  am o u n t of his 
bond placed by the  re feree  a t  $1,000. The 
p re s id en t of the  corporation  w as then  
sw orn and  exam ined w ithou t a  repo rte r. 
T he ap p ra isa l tak en  by  the  receiver w as 
approved an d  allowed. The firs t m eet-, 
ing w as th en  ad jou rned  no date .

On th is  day  a lso w as held th e  final 
m eeting  of c red ito rs  in  th e  m a tte r  of 
E dw ard  O leschak, B an k ru p t No. 2192. 
The b an k ru p t w as p re sen t in  person and  
by a tto rn ey s  K nappen, U hl & B ry an t. 
V arious c red ito rs  w ere p re sen t in  p e r
son. C. V. H ild ing  w as p re sen t fo r c red 
ito rs. A dditional claim s w ere allowed 
ag a in s t the  e s ta te  of the  b ank rup t. An 
order w as m ade fo r th e  d is tribu tion  of 
th e  funds on hand  to  p referred  c la im ants  
a s  fa r  a s  such  funds will go. T he final

m eeting  w as then  ad jou rned  w ithou t 
date . T he case will now  be closed and  
re tu rn ed  to  the  D is tric t Court.

In  th e  m a tte r  of H a rry  Hedden, H enry  
H edden, a n d  H edden & Son, a  c o p art
nersh ip , the  funds for th e  first m eeting  
have been received  and  the  first m eeting  
w ill be held a t  the  office of the  referee  
Jan . 22.

J a n . 9. On th is  day  w as held the  final 
m eeting  of c red ito rs  in the  m a tte r  of 
Sigm und L. D ennis, B an k ru p t No. 2014. 
T h e  b a n k ru p t w as p resen t in person. 
T he tru s te e  w as p resen t in  person and 
by a tto rn ey  Jacob  S teketee. C lapperton 
& Owen and  Boltwood & Boltwood were 
p re sen t for various creditors. A dditional 
claim s w ere allow ed a g a in st the  e sta te . 
T he tru s te e ’s re p o rt and  accoun t under 
the  t r u s t  m ortgage and  also u n d er the  
e s ta te  in b an k ru p tcy  w ere passed  upon

and  approved and  allowed. An order 
w as m ade for the  paym ent of ad m in is tra 
tion  expenses and  for the  declaration  
an d  paym en t of a  first and  final dividend 
to  creditors. No objection w as m ade 
to  the  d ischarge of the  ban k ru p t. The 
final m eeting  w as th en  closed and  r e 
tu rned .

To Every Soul.
To every  m an th e re  openeth 
A w ay, and  w ays, and  a  way.
A nd the  h igh  soul clim bs the  highw ay. 
And the  low soul gropes the low;
A nd in  betw een, on the  m is ty  Hats,
The re s t  d rif t to and  fro.
B u t to  every  m an th e re  openeth 
A high w ay and  a  low,
A nd every  m an  decideth 
The w ay  his soul shall go.

To Our Neighbor 
in Distress

W e embrace this oppor
tunity to express our sym 
pathy to our long-time 
neighbor and competitor, 
the Valley City Milling Co., 
for the calamity which has 
overtaken it and to express 
the hope that it may soon 
recover from the disastrous 
visit of the fire fiend.

Voigt Milling Co.
GRAND RAPIDS

Fourth National Bank GRA1mCHIGAN
United States Depositary

Capital $300,000  
Surplus $300,000

in te re s t paid  on 
O sem i-aunually .

Savings D eposits, payab

[ /  a ,  in te re s t paid  on C ertificates of Depos 
/ 2  'O  if  le ft one year.

O FFICERS
W m . H. A nderson, P res iden t; 
L av an t Z. C aukin, V ice-P residen t; 
J .  C linton B ishop, C ashier.
A lva T. Edison, A ss’t  C ashier; 
H a rry  C. L undberg , A ss’t  Cashier.

DIRECTORS
W m . H . A nderson 
C hris tian  B ertsch  
D avid H . Brown 
M arshall M. U hl 
J . C linton B ishop 

Jam es  L.

L a v a n t Z. C aukin 
Sidney F . Stevens 
R obert D. G raham  
Sam uel G. B raudy 
Sam uel D. Young 
H am ilton
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PURELY AMERICAN FOODS.
Since the war American packers of 

canned goods have been making great 
efforts to introduce their products in 
Europe. Not, however, with much suc
cess. It appears that in European 
countries there is a strong prejudice 
against “tinned” foods. This was 
broken down to some extent by the 
wide war-time distribution of canned 
milk and meats, but the people over 
there simply will riot have tinned vege
tables.

Europe is fully a generation behind 
us in the use of canned vegetables. It 
is hopeless to try to introduce canned 
corn over there, inasmuch as the peo
ple do not even care for fresh sweet 
corn. In Italy and Jugo-Slavia corn 
is extensively grown, but all of it that 
is eaten by human 'beings is first 
ground to meal. North of the Alps 
corn in any form is considered hardly 
fit for human consumption. It is used 
as food for animals and for making 
beer and whisky.

The same is true of sweet potatoes, 
which nowhere in Europe form an im
portant article of diet. They could 
be grown to great advantage in South
ern Italy, furnishing a cheap and 
satisfying side dish for the teeming 
population; but the Italians do not 
like sweet potatoes.

Europeans like lima beans fresh and 
tender; but they would not buy the 
mature beans in a can. Farm folks 
over there customarily preserve a 

• stock of lima beans for winter use by 
hanging them from the ceiling of the 
kitchen to dry.

The Italians are making quite a suc
cess of canning string beans grown in 
the volcanic soil around Vesuvius. But 
to find a sale, they must be young and 
tender. The Europeaan consumer has 
no use for mature string beans.

The tomato has long been a stand
by in Italy, where it provides a sauce 
for macaroni, the dish around which 
domestic life pivots. It is acquiring 
increased favor in England, where, 
the climate being unfavorable to its 
cultivation, 25,000 acres of glass have 
been devoted to this vegetable. In 
Germany it is only beginning to make 
headway, and likewise in France.

Fifty years ago tomatoes were con
sidered hardly fit for human consump
tion in most parts of the United States. 
Europeans say that a can of American 
tomatoes contains too much water. 
They prefer the firmer and meatier 
Italian plum tomato, which gets to the 
consumer in its original shape and 
not in a pulpy mass.

American pork and beans were wide
ly distributed through the allied coun
tries during the war and found ready 
appreciation. But in this case there 
was a groundwork of popular dietary 
habit upon which to build.

HAYWOOD’S WRETCHED FATE.
Any human being whose high hopes 

have come to worse than nothing— 
who finds himself in his old age with
out money, friends or the power to 
which he has been accustomed for 
many years—that human being is a 
pathetic spectacle, no matter how lit-, 

; tie deserving of admiration he may 
have been in other days. So the pic
ture drawn in a dispatch from Mos- 

i cow of “Big Bill” Haywood will ex

cite satisfaction only in the fiercest 
of the many severe critics whose hos
tility his conduct in the past well 
earned.

Haywood has been among the more 
notable representatives of a myster
ious class—men of the older Amer
ican stock who have chosen to make 
themselves the preachers and fighters 
for economic doctrines explicable 
enough when held by the victims of 
the old European tyrannies, but with
out excuse for those who have not 
suffered in any such way. Not ignor
ant or an “alien agitator,” he never
theless hated his country and his 
country’s institutions—wanted to over
throw them and to replace them by 
such as the Bolsheviki have set up 
in Russia!

To escape jail here he jumped the 
big bail put up for him by his party 
friends and fled to the land of his 
mistaken admiration. He was wel
comed for a while, acquirred conces
sions and tried to demonstrate in 
practice the practicability of his 
dreams. He has failed, and with fai1- 
ure he has lost all influence with those 
whom he thought his brothers in 
spirit. He cannot come home with
out going to jail amid the reproaches 
of his former associates, and if he re
mains in Russia he must endure the 
hardships of those for whom the dom
inant “Reds” have no use.

A more wretched fate it would be 
hard to imagine—would be, that is, 
if there were not that of the exile at 
Doom. Haywood, too, was a king 
of sorts, and he has lost his crown.

Rather more than the usualy multi
plicity of opinion and prophecies of 
opinion and prophecies concerning 
business marked the opening of the 
new year. They came, solicited and 
otherwise, from men well known 
as bankers, merchants, manufacturers 
and statisticians. While varying in 
detail and modified in tone in the cases 
of certain special industries, their gen
eral tenor was about the same. It is 
recognized that the last quarter of 
1922 showed a revival of business ac
tivity that was general in its scope. 
Production and distribution were both 
stimulated and this, too, in the face of 
advancing price levels. This has en
couraged the belief that a similar ac
tivity will continue well into the pres
ent year. What may happen after the 
Summer no one ventures to predict 
because there are too many uncertain 
factors that must be taken into ac
count. Among these are the yields of 
farms, fields and orchards, the output 
of mines and the activity of iron and 
steel mills, the volume of construction 
and, above all, the margins of profits 
to be had and the wage scales of 
workers. As an offset will be the 
range of the cost of living, the tend
ency of which continues upward. The 
settlement of most of the more acute 
troubles in Europe, temporarily at 
least, is taken for granted because it 
is deemed inconceivable that present 
conditions can continue, and this con
viction is an assurance of more stabil
ity in domestic conditions.

What this country needs isn’t more 
.liberty, but less people who take liber
ties with our liberty.

GERMAN HOGGISH NESS.
On what seems to be competent 

authority—and with entire credibility 
—it is reported that the German chem
ists employed in the Bayer works 
have discovered, after long search and 
many experiments, a drug which 
promptly, completely and by only a 
few doses cures “sleeping sickness,” 
the most terrible of Africa’s many 
terrible fevers.

This malady has been understood 
for years. The germ causing it is a 
trypanosome which is conveyed from 
victim to victim—some animals, in
cluding horses and cattle, as well as 
men, are susceptible to it—by the 
tsetse insect, and practically always it 
is fatal. The famous Ehrlich and a 
Japanese assistant studied it before 
the war, for the German possessions 
in Africa were among the regions 
worst affected, and they found one or 
more of the aniline dyes that had 
some degree of efficacy. By further 
resea'rch a more potent form of like 
substances now has been found—a 
drug that not only cures the infected, 
but gives prolonged immunity to the 
well.

That is a magnificent achievement— 
a brilliant addition to the fine record 
along the same lines that the Germans 
already have made. What is not so 
magnificent—what is the very reverse 
of magnificent as magnificence is un
derstood in the world of science and 
especially in the world of medical 
science—is the fact that “Bayer 205” 
is not given to the world, freely and 
gladly, as the “ethics” of both science 
and of medicine demand, but remains 
a carefully kept secret, only to be re
vealed for a price. And the price is 
to be nothing less than the return of 
the part of Africa once ow/ied by the 
Germans and now divided among 
Great Britain, France, Belgium and 
Portugal!

The Germans say, in effect, “Give 
us back our colonies or the develop
ment of several of your own will re
main, if not impossible, at any rate 
difficult, dangerous and expensive.” 
The temptation harshly to character
ize that remarkable offer is strong, 
but its quality is so obvious that to 
do So is unnecessary. The proposal 
has not been accepted and presum
ably will not be, but the chemists of 
many lands are trying eagerly to as
certain the exact composition of 
“Bayer 205,” and the quest is not 
hopeless.

BUSINESS FAILURES IN 1922.
While the majority of developments 

in the field of business during 1922 
are to be placed on the’ credit side of 
•the ledger, there are a number of 
items that will have to be classed as 
debits. One of these is the high rate 
of business mortality during the year. 
The records show that business fail
ures were the most numerous in the 
history of the country, being nearly 
12 per cent, greater in number than in 
1921, and 164 per cent, greater than 
in 1920. While there was this increase 
in numbers in 1922 over the previous 
year, there was a decrease of 14 per 
cent, in liabilities. This shows that 
the mortality during 1922 was re
stricted more to the smaller establish
ments than was the case in 1921. The

heavy list of casualties must be classed 
as a debit in spite of the fact that it 
may be interpreted as a process of 
weeding out the unfit. It represents 
an enormous social loss and shows 
that the business mechanism is still 
cluttered with' round pegs in squire 
holes. The probability of a heavy in
crease in failures during the revival 
phase of the business.cycle was point
ed out several times in this column 
in past months, and the expectations 
have been realized. The large number 
of fatalities does not mean that busi
ness conditions are growing worse. 
On the contrary, the speeding up of 
trade activity and the increasing vigor 
of competition which have forced the 
weaker organizations to the wall are 
signs of quickening business. The 
tin favorable aspect is the enormous 
amount of inefficiency and misdirected 
energies indicated by the large number 
of failures.

BUSINESS CURVES.
The various charts showing fluctua

tions of the business curve have been 
criticised by some economists on the 
ground that the prosperity which they 
purport to show when the curve is 
well above the normal line is the pros
perity of only a portion of the com
munity. The curves show the pros
perity of those who hav£ goods to 
sell, while the salaried classes and 
those who derive fixed incomes from 
investments may find it a hard strug
gle just at that time to make both 
ends meet. Since the curves are called 
business curves and are meant to in
dicate the general state of business to 
business men, this criticism is not well 
founded. All classes of society are 
not affected equally by any given 
change in economic conditions; what 
helps the creditor class may work 
hardships on the debtor class, and so 
on. To plot a curve showing varia
tions in the economic well-being of 
the whole population at different 
periods would be obviously impracti
cable, and even if it could be done it 
would have no value, as the average 
condition for the whole might be far 
from typical of any. representative 
-group. The business curves prepared 
by various statistical organizations 
serve very well the purposes for which 
they were intended. If the salaried 
folk want curve showing the fluctua
tions in their prosperity, there is much 
material at hand for them to work 
with.

CANNED FOODS MARKET.
The movement of canned foods from 

packer to distributor was not broad 
enough last week to develop new feat
ures or for that matter to change the 
situation in a material way. While 
inventories are under way, the trade 
is only taking minimum lots, mostly 
on the spot. Neither are there heavy 
offerings at the moment. The canner 
realizes the lack of buying interest 
and he is unwilling to create any 
weakness by trying to force sales as 
he is of the opinion that a little wait
ing will allow jobbers to put them
selves in a position to do a large 
business. Natural competition which 
is in prospect seems to indicate that 
higher prices will rule in a number 
of important commodities.



A t  Last—
A Real B R A N  FOOD

That’s Palatable
An original idea—B R A N  that’s really good to eat—crisp, 
delicious flakes—ready to serve—direct from the package.

Originated and perfected after four years’ exhaustive experi
ments and scientific tests by the makers of Post Toasties, 
Grape-Nuts, Instant Postum and Postum Cereal.

Post Bran Flakes (the original palatable bran).
A delicious, dependable laxative food—already introduced 
in many States where

If we haven’t been able to offer our new product to you, 
here’s our promise that increased production of Post’s 
Bran Flakes (the first palatable bran food) will enable 
us to supply your market with little delay— then you can 
say to your customers—

the repeat business has been 
so overwhelming that our 
factory has been busy 
endeavoring to take 
care of markets al
ready opened up.

S S *  DELICIOUSLY flavored with 
malt syrup and salt

A I .  u  . . . . ________

Postum Cereal Company, IncBattle Creek, M ich.
nl A  LAXATIVE FOOD 
Mr READY TO EAT Backed by Postum Cereal Co. 

guarantee o f complete satisfac
tion to you and your customers.toHx* I caciai 

'fcMb- ¡frkti*
POSTUM CEREAL COMPANY, INC, 

BATTU CREEK, MICH.
NET WEICHT 10 OUNCES
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Items From the Cloverland of Mich
igan.

Sault Ste. Marie, Jan. 9—Now that 
the holiday season is over w.e hope to 
get .back to real work again and pre
pare for a prosperous - year of 1923, 
which from all accounts promises to 
be one of the best years if the many 
predictions come through with the 
prosperity in evidence all around us. 
The first good news for a Happy New 
Year is the large pea factory for the 
Soo which is to be built in the spring, 
employing from 200 to 300 hands dur
ing the two months season of opera
tion; also increasing the farmer’s rev
enue throughout the county. This was 
the reward for the efforts put forth 
by our Civic and Community Asso
ciation in co-operation with the grang
ers and farmers While this is only a 
starter it is expected that the new fac
tory will later can other fruits, such 
as blueberries and strawberries, which 
are grown abundantly in this vicinity.

The Brown foundry, at Manistique, 
is to enlarge its capacity by adding 
another building, 30 feet in length to 
the present foundry and in this addi
tion they will install the lathe and 
any machinery necessary to turn out 
any kind of work generally done in a 
machine shop. Mr. Nau, the pro
prietor, has taken Mr. Anderson as a 
partner. Mr. Anderson is a practical 
machinist and was formerly with the 
Cloverland garage and machine works.

Talk is cheap. That is why they 
call it the gift of gab.

Ted Balaskas, one of the former 
proprietors of the Savoy restaurant 
here, sends greetings from New York, 
where, in company with his partners, 
John and George, they have gone in 
business after selling out their Savoy 
at the Soo. Ted admits that New 
York is considerably livelier then the 
good old Soo and reports doing a 
wonderful business and making good 
in his new establishment. In com
paring the two places, Ted says an 
important factor in a man's success is 
the knowledge of human nature and 
the power of the almighty dollar. So 
far, no one has succeeded in putting 
anything over on him. He also men
tions that the New Yorkers are very 
careless in handling the truth and he 
can’t see how they get that way which 
made him wish many times that he 
was back in Michigan in the Soo 
where the folks are more human and 
less suspicious of each other. Ted is 
located in the up town section of 116th 
street and Lexington avenue. The 
entrance to the East side subway is 
at the door. The place is open twen
ty-four hours each day, seven days 
a week, so he wants it understood bv 
his many Soo friends that they will 
always find a welcome place while 
sojourning the metropolis and noth
ing would give him greater pleasure 
then to gaze at a familiar face froth 
the Soo. A great many of the New 
Year balls in New York were high 
balls.

One man lived in Chicago fifty years 
before he got shot.

Traffic at Soo locks is six times 
greater than at Panama. More freight 
passes through our locks here in one 
month than a whole year at the Isth
mus.

It takes all kinds of people to make 
a world. Rolling a barrel is lots of 
fun and good exercise. At least 
Edward B. Griffin and Lawrence Mc- 
Duff, of Amherst, Nova Scotia, Cana
da, must think so, for they have push
ed two barrels weighing 125 pounds 
each from their homes on the At
lantic coast to here and passed through 
the Sault to-day enroute to Vancou
ver, B. C., Canada. The men left the 
Eastern coast the last of August and 
covered 2710 miles to Sault Ste. Marie. 
They have 2950 miles to go yet* Both 
hikers are confident they will reach 
the Pacific coast by April 30. Leav
ing the Sault to-day, the men will 
travel through the United States as

far as Duluth. From there they ex
pect to get back to Canada again to 
continue their long hike. The men 
have been averaging about twenty-nine 
miles a day. It is understood that the 
trip is being made just to show that 
a man can walk across the continent 
and work at the same time.

The taxpayer here tells us that he 
wishes New Year’s came every leap 
year.

Alex Bush, for the past several 
years, the leading merchant at Rose- 
dale, has sold the stock to Chester 
Long, who will continue the grocery 
and postoffice as heretofore. This is 
Mr. Long’s first experience in the 
mercantile business, but having been 
one of Rosedale’s successful farmers 
he hopes to make the new adventure 
a success, the location being one of 
the best in the county. Mr. Bush 
moved his family to the Soo last week 
and expects to open a grocery store 
here in the old J. A. Campbell & 
Son’s place. Mr. Bush’s years of ex
perience as a successful merchant will, 
undoubtedly, continue in his new lo
cation where he is well and favorably 
known for many years.

It is rumored that the Soo will be 
headquarters lor an aeroplane  ̂ser
vice next summer. If the air trans
portation is provided, it will be a real 
innovation to the Soo and surround
ing country.

Sims Bros, is the name of a new 
garage firm which has just opened for 
business at 135 East Portage avenue. 
Jack and Roy Sims are the new pro
prietors. - They need no introduction 
to the public of Chippewa county. Jack 
has been known as one of the Soo’s 
expert repairmen, having been in the 
employ of the Wynns Auto Sales Co. 
They will also specialize in oxy-acety- 
lene welding, electric starter, etc. They 
have many friends here who wish 
them success in their new venture.

Vaher & Somes, two of our hustling 
young business men and well known 
electricians, have outgrown their pres
ent quarters and are moving into the 
building formerly occupied by the Mc- 
Intosch grocery. This will give the 
firm much more room and a better 
ohance to increase their stock and dis
play. They expect to carry everything 
in the electrical line, including radio 
outfits, which are in great demand 
among the radio fans who have been 
handicapped in supplies.

Only a few more months before fly 
season.

A. H. Passmore, who for a number 
of years has been cashier of the Brim- 
ley State Bank, at Brimley, has re
signed and accepted the management 
of the Chippewa Farm Bureau, suc
ceeding Hazen Smart. Mr. Passmore 
will be secretary, treasurer and man
ager. He is well and favorable known 
throughout the county and his many 
friend's wish him every success in his 
new position.

E. J. Barry, the well-known pro
prietor of the Barry dyeing and clean
ing works here, has returned from a 
month’s visit throughout the West. 
He visited some of the largest dyeing 
and cleaning plants in the large cities, 
but found none that eclipse his own 
p’ant in the way of modern equipment. 
He came back saying that the good 
old Soo is good enough for him.

Fred Taylor, one of our enterpris
ing business men, is putting up a fine 
addition in.the business district with 
a new garage building in the spring. 
The building will be entirely of brick 
and cement covering the space of 85 
x 210 feet. Mr. Taylor found it neces
sary to build in order to properly fake 
care of his increase in business. He 
is agent for the Maxwell, Chalmers 
Hudson and Essex cars and also the 
International Harvester Co. which 
handles tractors and a!l kinds of farm 
implements.

It is hard to borrow money because 
people who have it have it because 
they will not lend it.

The Manistique Manufacturing Co., 
3t Manistique, is running full blast

again and has added new machinery. 
The latest machinery installed is for 
the manufacture of handies for their 
famous rolling pins.

The Stack Lumber Co., at Manis
tique, expects to run day and night 
after thé next two weeks, which will 
mean a double crew and more money 
in circulation and is good news for 
Manistique merchants.

“A good jolly is worth all it will 
cause the other fellow to give up.”

Arthur Cameron, of the firm of 
Cameron Bros. & Co. (meat mer
chants), left last week with his fam
ily by auto for Florida, where they 
expect to spend the winter. They 
were stuck twice between the So© and 
S t Ignace, and were forced to turn 
back, but the third attempt put them 
over. They will return to the Soo in 
the Spring.

Our former Chief of Police, Matt 
Mitchell, has been appointed Deputy 
U. S. Marshal for the Upper Penin
sula of Michigan, which is good news 
to his many friends who are more than 
pleased to hear of his success.

The Central meat market, of Man
istique, has purchased the stock of

J. A. Roberg & Co. which will be 
added to their own stock.

William G. Tapert.
Keep Your Promises.

" Either keep them or do not make 
them. If a man can’t rely on your 
word, what can he rely on?

Some men will promise anything 
rather than lose a sale. They may 
make sales, but they do not make cus
tomers.

A promise is the assurance that you 
will do a certain thing. You have 
given your word. The other man be
lieves that you will do it and he de
pends upon you. Never promise— if 
you are not sure that you can do it. 
Do not promise merely to hold friend
ship or good will, for a broken promise 
cannot be mended—it is a violated 
obligation.

What this country needs is not a job 
for every man, but a real man for 
every job.

ThanksI
W e have just concluded one of the 

most successful years of our business 
history.

This success was due largely 
to the vast num ber of people who 
bought NEW  PERFECTION and 
RED ARRO W  flour.

W e therefore take this opportunity 
to voice our appreciation.

There has been a steady increase 
in the num ber of people who have 
shown a preference for our flours and 
so w e feel an added responsibility to 
the public.

W e therefore pledge for the future 
a continuation of our policy to make 
NEW  PERFECTION the supreme 
all-purpose flour, and to m ake RED 
ARRO W  the best bread flour that 
milling science can produce.

W e wish our patrons a happy New 
Year, and we promise them  the best 
of home m ade bread and pastry.

W atson-H iggins Milling Co.
Grand Rapids, Mich.

W E OFFER FOR SALE 
United States and Foreign Government Bonds

Present market conditions make possible excep
tionally high yields in all Government Bonds.
Write us for recommendations.

HOWE, SNOW & BERTLES, INC.
401-6 G rand R apids Sav ings B ank Bldg., G rand R apids, Mich. ,
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American Sympathy Is For France 
and Belgium.

Grandville, Jan. 9—To cjirry favor 
with Germany seems to be the new 
idea 'both in Britain and the United 
States.

It makes the blood of an American 
boil to see how newspapers and legis
lators in this country commiserate 
France on her wicked attempt to hold 
Germany to the letter of the agree
ment.

Even at the most Germany could 
never pay the one-hundredth for her 
villainous destruction of life and 
property in both France and Belgium. 
Listen to the Belgian, M. Theunis:

“Under no Circumstances will Bel
gium relinquish the rights which she 
won by Tier heroic stand during the 
war, and by the allies’ unanimous 
consent after the armistice.”

To this Bonar Law replied solemn
ly: “Very well, we were under the
impression that Belgium was prepared 
to make concessions.”

“Belgium has reached the limit of 
her concessions. Perhaps Germany 
might be called upon to make some 
effort,” M. Thenuis replied, and for a 
moment the atmosphere of the con
ference was heavily surcharged.

And there you are.
France and Belgium, the nations 

which suffered untold horrors from 
German frightfulness, stand or fall to
gether in this controversy over enemy 
reparations. Why should they not so 
stand? What has occurred since the 
war ended to change the rights and 
wrongs of the whole controversy? 
Not a thing, and because the two na
tions which suffered all but dismem
berment because of an unjust and 
wicked war forced upon them by the 
arrogant German empire, insist on a 
small measure of justice, the sister na
tions of Europe stand back and warn 
France that she must make conces
sions.

Great Britain is treading on danger
ous ground when she refuses to keep 
faith with her ally across the channel. 
The German tiger still crouches for 
a spring, and the throat of an English
man is as dear prey as is that of a 
Belgian or a Frenchman.

To cap the climax the United States 
is actually itching to take a hand in 
the mixup, a hand that goes not out 
to France and her Lafayette, but to 
ease the task of brutal kaiserland in 
its efforts to crawl out of paying for 
its hellish work of four years ago.

There is no sense in this country 
getting down on its knees to lick the 
boots of goose-stepping Germans. 
There is no sense in the claim that the 
poor German people are unable to 
meet their just obligations in her 
reparations to France and Be’gium. 
The American administration is not 
gaining friends by sneering at France 
and smiling genially out of the off eye 
at the enemy of the world beyond the 
Rhine.

Let Bonar Law curry favor with 
Germany if he will, but the attitude 
of this country should be wholly neu
tral, save that the sympathy and well 
wishes of our citizens go out in no 
unstinted measure to both France and 
Belgium in their fight for justice as 
against German junkerism and bestial
ity.

The German tiger hasn’t lost his 
spots. He is the same insatiable, 
blood-thirsty creature he was in those 
years when the so’diers of the kaiser 
despoiled the fair fields of France and 
made mock of the plaintive cries of 
outraged womanhood and the gasping 
^roans of crucified children.

England is making a mistake which 
at some day will cost that country 
dearly, but because of her blindness 
in not seeing, we, of America should 
not make the same mistake and follow 
her steps into a moil of trouble the 
end of which no man can tell.

Some British observers insist that 
the British plan is partly American in 
character. Let us fervently pray that 
this may not be true. America is big 
enough to stand on her own feet, yet

with all her bigness she is not colossal 
enough to condone injustice, nor to 
ask France to take one backward step 
in her righteous claims against her 
would-be destroyer.

The Capital is tense as Colonel Har
vey visits his chiefs.

The ambassador to the court of St. 
James comes home to consult with the 
President and his advisers on the for
eign complications with which Ameri
ca has absolutely nothing to do. Our 
sympathies go- wholly to France. 
When England seeks to aid Germany 
in this matter she is digging her own 
grave in the hereafter, for nothing is 
more clear than the fact that every 
German heart and brain of her seventy 
millions hates the name England with 
a hatred which cannot be measured or 
perhaps fully understood.

Failure of the British-French dele
gation to get together means, it is 
said, the possibility of French support 
being withdrawn from the British in 
the Near East and at Lausanne. What 
a sad condition, and all because Brit
ain seeks to curry favor with Germany. 
Strange to see the English cutting 
their own throats by this inexplicable 
magnanimity.

But America must not fall for this 
British foolishness. America must 
stand squarely before the world as the 
friend of righteousness, which she 
cannot do by following in the steps of 
Bonar Law.

The tides of Fate flow on.
There is a tide in the affairs of men 

which taken at its flood leads on to 
fortune. There is also a tide in the 
affairs of nations which must not be 
overlooked. The United States did 
well in keeping clear of entangling al
liances when we refused most em
phatically to enter the league of na
tions. So far we as a Nation have 
kept our skirts clear from being soiled 
by mixing in the political quarrels of 
the old world.

We must give our sympathy to 
France in her present difficulties, 
hoping for the best, with a well de
fined fear that Germany may yet out
wit her conquerors and come out on 
top after all. Old Timer.

Confidence is the very basis of all 
achievements. There is a tremendous 
power in the conviction that we can 
do a thing.

W olverine Carton Co.
Organized under the Laws of Michigan 

CAPITAL STOCK
$300,000 7% Cumulative Preferred Stock— Par Value $10  

Per Share, 30,000 Shares Non-Par Stock

T H E  W OLVERINE CARTON CO. was organized to take 
advantage of the opportunity  tha t exists in G rand Rapids for 
a Com pany equipped to produce in large quantities folding 
paper cartons tha t require a  high class of color w ork and 
printing. W ithout such a  Com pany in G rand Rapids, m oney 
that should stay in G rand Rapids is going to other cities, as 
millions of such folding cartons are used annually by  G rand 
Rapids m anufacturing concerns and wholesalers, and these 
cartons are now being bought from carton com panies in other 
cities.

T he W olverine C arton Co. has already been assured of 
considerable business from  G rand Rapids concerns tha t use 
cartons in large quantities.

The tvpe of cartons to be m anufactured by  the W olverine 
Carton Co. will be such as are used for putting up breakfast 
foods, coffee, raisins, butter, lard, sausage, baking soda, pan 
cake flour and hundreds of other articles. Such cartons are 
being used by  m anufacturers and wholesalers to advertise 
directly to  the consumer from the retailer’s shelf, and  this 
m ethod of advertising is becom ing one of the m ost effective 
m ethods em ployed by  the m anufacturer.

C arton Com panies throughout the Country are showing 
large annual earnings and are paying substantial dividends, 
and according to  the m ost experienced and successful men 
in this field of business, the carton business is still in its infancy.

The men who will be in active charge of the W OLVERINE 
CARTON CO. are men who are experienced in every phase 
of the business and who com e very highly recom m ended from 
the largest carton companies in the country.

The Board of Directors consists of the following men, con
cerning whose honesty and integrity the public can easily 
satisfy itself.

President and General M anager— THOM AS V. SPEES, F or
m erly Superintendent of the American Can Com pany 
plan t a t Joliet, Illinois.

V ice-President and Sales M anager— W A LTER  A. MOCKLER, 
Form erly General Sales M anager and V ice-President of 
one of the largest folding carton com panies of the M iddle 
West.

Secretary-Treasurer— C. U. CLARK, Director V alley City 
Building & Loan Association; President Clark Bros, of 
M anton, Michigan; Form erly M anager Hemlock Bark 
Com pany of G rand Rapids, Michigan.

Director— E. A. STOW E, Editor and Publisher of the Michi
gan T radesm an; D irector Peoples Savings Bank; Vice- 
President Michigan P aper C om pany of Plainwell.

D irector— FRED Z. PANTLIND, M anager Pantlind Hotel, 
D irector Pantlind Building Com pany, D irector Pantlind 
O perating Com pany, Director G rand Rapids National 
Bank.

Clip and mail the coupon for further inform ation regarding 
the Com pany and the earning possibilities of its stock.

F. A. SAW ALL COMPANY
313-14-15 M urray Building

G rand Rapids, M ichigan.
P lease  give m e com plete in fo rm ation  regard ing  th e  W O LV ERIN E 

CARTON CO. an d  the  earn in g  possibilities of its  stock .

S ig n a tu re_____________________________________________

A ddress _________________________________________________________________ - —
S tree t an d  N um ber C ity  S ta te
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Study of Business Cycle Does Not 
Make Prophets.

Not every one accepts the business 
cycle either as a fact or as a theory. 
Then there are others who accept the 
idea for a great deal more than it is 
worth in the present state of our 
knowledge of business phenomena. In 
the latter class belong those who 
would run their business, their invest
ments, or their speculations strictly in 
accordance with a system which they 
believe will enable them accurately to 
forecast coming economic develop
ments. At the other extreme is a 
group who scoff at the whole idea as a 
fad. It is somewhere between these 
extreme views that the real truth is 
to be found. The skeptics are right 
when they maintain that forecasting 
has not yet been established on a real
ly scientific basis. Forecasts during 
the past two years have been about 
as often wrong as right, but this does 
not disprove the fact that there is a 
real ciycle. Economists and statisti
cians have compiled abundant data to 
show that there is a regular series of 
phenomena, running through the four 
phases of prosperity, crisis, depression, 
and revival in the order named, and 
to this they have applied the term 
“cycle” because the series repeats it
self. Each cycle represents a distinct 
phase of business similar to its pre
decessors but also different in many 
particulars.

Serious students of these cyclical 
movements are not interesting them
selves primarily in efforts to predict 
the course of prices in the stock mar
kets during the next few weeks, but 
are seeking to gather accurate and 
comparable data that will demonstrate 
in truly scientific fashion just how the 
cycle behaves. They are trying to de
velop trustworthy methods of meas
uring the amplitude and duration of 
the fluctuations, and then to deter
mine what conditions govern the 
length and the intensity of these 
swings from boom to depression. Nu
merous investigators are at work upon 
these problems, and their researches 
are admittedly as yet only in an ele
mentary stage. Little is known as 
yet, for example, concerning the re
spective parts which different indus
tries play in the cyclical movement, 
or what part different sections of the 
country play. It is known that in 
periods of depression some lines of 
business and certain sections of the 
country suffer much greater derange
ment than others, and that each line 
of business has something like a 
cyclical movement that is peculiar to 
itself, but which blends in with the 
major movement. Investigation along 
these various lines is just beginning. 

While much remains to be learned

about the business cycle, there are 
some facts that have been ascertained 
with a satisfactory degree of accuracy. 
Thus, the investigations carried on un
der the direction of the Harvard Com
mittee on Economic Research indicate 
that the cycle has a rough periodicity 
of forty months. The range actually 
varies, in the period covered by the 
investigation, from twenty-six to for
ty-four months. The length of the 
movement, however, is not so im
portant as the amplitude of the fluc
tuations of the business curve above 
and below the normal line. It has 
been ascertained that the fluctuations 
below normal are sharper than those 
above it, but that the curve tends to 
stay above the normal line longer than 
it does below it. This means that 
prosperity is never so intense as de
pression, but that when it comes it 
may be expected to tarry longer. An
other important principle is seen in 
the fact that the closer a line of busi
ness is to the consumer the less vi
olent are the periodic fluctuations. This 
was well illustrated in 1920 in the case 
of shoes and hides. The shoe industry 
was depressed, but the slump in prices 
and in buying orders was not nearly 
so. great as it was in the case of the 
raw material. Still another fact that 
appears to have been well established 
by recent investigations is the regu
larity in the sequence of certain 
events. While the length and the 
amplitude of the fluctuations will vary 
considerably in different cycles, there 
appears to be an invariable order in 
which certain developments follow one 
another. Changes in interest rates, 
security prices, wholesale prices, and 
bank clearings appear to have a def
inite relation to one another in point 
cf time and one of these will serve 
the business man as a signal for the 
approach of another.

A matter that should not be over
looked is the fact that the course of 
the cycle is frequently disturbed by 
occurrences wholly outside of the field 
which we usually designate as “’busi
ness.” Among these external influ
ences may be cited such commonplace 
things as politics and the weather. 
Indeed, a few superficial studies have 
attributed the dominating influence in 
these periodic phenomena to variations 
in rainfall. It is quite true that too 
much or too little rain, by giving a 
poor crop yield, may speed up the 
swing from prosperity to depression, 
but this is a secondary influence. In 
like manner political upheavals and 
wars play their part. The influence 
of these external and unforseen fac
tors tends to detract from the value 
of much of the business forecasting. 
Yet wji.ile a really scientific basis for 
indicating coming economic develop-

Is Your Will Up-to-Date?

MANY people who have made w ills for
get to keep them up-to-date.

Changing conditions and new ideas make 
it  advisable for one to review  hisiw illjfrom  
tim e to tim e.

It is the duty of every man
to make a will; 
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to keep his w ill up-to-date.
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merits has not been worked out, a 
study of the business cycle hjs brought 
much enlightenment with regard to 
the general long-run tendencies in the 
business world, and this knowledge is 
of great practical value to the business 
man. It will not enable him to know 
just how prices are going to behave 
next month, but by watching certain 
guide posts he can know when the 
time has arrived to enlarge or diminish 
his inventory, when to expand or cur
tail his credits, when to plan build
ing operations, and so on. Although 
we have on'y jpst begun to learn the 
ways of the cycle, the knowledge 
gained so far has been well worth the 
trouble expended in its acquisition.

William O. Scroggs.

Most Violent Commodity Slump in 
Our History.

The outstanding feature of the last 
fiscal year was that it marked the low 
point in the most violent commodity 
slump in our history. During the 
twelve months both prices and manu
facturing production outside of food
stuffs fell roughly 40 per cent., some 
four to five million people were un
employed and business stagnated. Our 
recovery has been marvelously rapid, 
for, within sixteen months after the 
bottom of the slump, unemployment 
was praatically extinguished and pro
duction was proceeding up to 85 and 
95 per cent, of normal. The readjust
ments are still unequal in price levels 
between various commodities and be
tween wage earners and farmers. 
Nevertheless the outlook is so im
proved over a year ago as to be 
scarcely comparable.

The most distinguishing feature of 
the slump was that for the first time 
a major commodity crisis—the great
est we have ever faced—was passed 
without panic. Our rapid recovery is 
to be attributed to the fact that we 
were not compelled in relief from 
financial panic .to repair the vast 
destruction from bankruptcy that has 
inevitably followed such occasions. 
This fact is in main due to the Fed
eral Reserve system which has suc
cessfully stood the severest test that 
can ever be applied to it.

The fall in the prices of agricultural 
produce during the recent depression 
was the most violent of all commodity 
liquidations. In a general way agri
cultural prices are upon the basis of 
about one hundred and twenty-four 
now, compared to pre-war one hun
dred, while industrial wages and pub
lic services and manufactured com
modities are upon a basis of some
where between one hundred and sixty 
and one hundred and eighty, compared 
to pre-war one hundred. This is by 
far the most serious element of in
stability that remains of our domestic 
dislocations due to war.

The slump was in part the rotation 
of the business cycle in our produc
tive industries. Thirteen times since 
the Civil War have we passed through 
these experiences. The peak periods 
of booms are times of speculation, 
over-expansion, wasteful expenditure 
in industry and commerce, with con
sequent destruction of capital. The 
valleys are periods of economy and 
gain in National efficiency. The ob
vious way to check the losses and
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misery of depression is to check the 
destructive extremes of booms. The 
intelligence of a people who have 
solved the prevention of financial 
panic and its interpretation into the 
widespread waste of bankruptcy can 
surely apply itself also to some 
measure of the solution of the preven
tion of commodity slumps and their 
fatal interpretation in vast unemploy
ment. Herbert Hoover,

Secretary of Commerce.

Who Is Responsible For the Records.
It is said that it would take one man 

at least three hundred sixty-two years 
to prepare the valuable records which 
were destroyed in the Chicago, Bur
lington & Quincy Railroad office build
ing fire in Chicago last March. The 
losses in records destroyed frequently 
exceed the physical damage of the 
flames. Loss of a 'hundred thousand 
dollars in an accounting department 
for lack of destroyed records may not 
be an unusual case.

Yet it is difficult in railroad organ
izations to find the man whose re
sponsibility it is to think about or pro
vide for the safety of records. It 
seems to be everybody’s business and 
consequently nobody’s business.

Most of the business houses in the 
country are probably in a position 
similar to the railroads. No one man 
in the organization is responsible for 
the safety of records and frequently 
no one appraises them at their true 
value except the bookkeeper and ’he 
may have neither the authority nor 
the inclination to provide a safe de
pository for them.

Every fire marshal, fire insurance 
agent or fire prevention engineer who 
fails to advise his clients concerning 
the protection of records may be over
looking the safety of the most valuable 
asset upon the premises.

The Code of a Good Sport.
1. Thou shalt not quit.
2. Thou shalt not alibi.
3. Thou shalt not gloat over win

ning.
4. Thou shalt not be a rotten loser.
5. Thou shalt not take unfair ad

vantage.
6. Thou shalt not ask odds thou 

art unwilling to give.
7. Thóu shalt always be ready to 

give thine opponent the shade.
8. Thou shalt not under-estimate 

an opponent, nor over-estimate thy
self.

9. Remember that the game is the 
thing, and that he who fhinketh 
otherwise is a mucker and no true 
sportsman.

10. Honor the game thou playest, 
for he who playeth the game straight 
and hard wins even when be loses.

NOTICE OF DISSOLUTION.
NOTICE IS H ER EB Y  GIVEN th a t  

th e  partn e rsh ip  heretofore  ex isting  be
tw een Thom as G. H orton and Chas. 
J . H orton, doing business a t  W aters- 
m eet, M ichigan, a s  “ H orton B ros.,’’ 
is hereby dissolved. T he  business will 
be carried  on by Thom as G. H orton, 
to  whom all accounts  and obligations 
owing th e  firm should be paid, and all 
accounts  owing by said firm  a re  a s 
sum ed by said  Thom as G. H orton , the  
p a rtn e rsh ip  being dissolved by m utual 
consent.

THOMAS G. HORTON.
CH ARLES J . HORTON.

W atersm ee t, Mich., Oct. 28, 1922.

STABILITY OF INCOME
Y  OUR second consideration  in 
■* investing  funds.- Yo.u desire 

to receive a  given  ra te  of in te r 
e s t a t  reg u la r in te rva ls  an d  you 
should be a ssu red  beyond a  
reasonable  doubt th a t  th is  will 
be paid. Send for ou r lis t of 
bonds from  w hich you m ay 
safely  choose.

CORRIGAN, HILLIKER & 
CORRIGAN

Investm ent B ankers and B rokers 
Ground Floor Mich. T ru s t Bldg.

GRAND RAPIDS, MICH. 
Citz. 4480 Bell M. 4900

GRAND RAPIDS 
SAVINGS BANK FAMILY!

B ranch Offices

4 9 ,0 0 0
Satisfied Customers

accom odation  
a n d  sericee«

Madison Square  and Hall S tree t 
W est Leonard and Alpine Avenue 
Monroe Avenue, near M ichigan 
E ast Fulton S tree t and Diamond Ave. 
W ealthy  S tree t and i-ake Drive 
G randville A venue and B S tree t 
G randville A venue and Cordelia S tree t 
Bridge, Lexington and Stocking 
W est Leonard and T u rn er A venue 
Bridge S tree t and Mt. V erm ont Avenue 
Division Avenue and Frank lin  S tree t 
E aste rn  A venue and Frank lin  S tree t

Grand Rapids National Bank
The convenient bank for out of town people. Located at the very 

center of the city. Handy to the street cars—the interurbans—the 
hotels—the shopping district.

On account of our location—our large transit facilities—our safe 
deposit vaults and our complete service covering the entire field of bank
ing, our institution must be the ultimate choice of out of town bankers 
and individuals.

Combined Capital, Surplus and Undivided Profits over

$1,450,000
GRAND RAPIDS NATIONAL BANK

GRAND RAPIDS. MICH.

Both Chart and Rudder:

■N estate left without a Will, is like a ship without a rudder.
Your ship is more than likely to split on the rocks of Discord 

and Hard Feelings. In that case your property does more harm 
than good.
Why not decide disagreements before they occur? You can do it! 
You can by Will direct that your property be maintained as a UNIT 
for the benefit of loved ones.
Economize by naming as your Executor and Trustee this reliable 
Trust Company. You can arrange incomes for life, besides avoiding 
the many kinds of disaster that can happen to gifts NOT so pro
tected. By limiting them, make your benefits REAL.
We are in constant touch with the subject of Wills and Trust 
Funds, and are glad to advise.

Get our new booklets and read them .
“ W h at you should Know A bout W ills, and the  C onservation of E s ta te s .” 

“ W hat Happened to  H is W ife?”

Income Tax and Audit Service. Safe Deposit Service.

“Oldest Trust Company in Michigan"

MichiS nTrdst
COMPANY

GRAND RAPIDS, MICH.
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Fight the Fire When It Starts.
The fundamental principle in extin

guishing fires is to catch them while 
they are young. There are very few 
fires which have started with a great 
blaze, practically all of them develop 
from a small beginning and it is get
ting on the ground at the start that 
enables us to extinguish the flames 
and prevent the conflagration.

In reading the accounts of large 
fires it is almost a certainty that we 
will encounter a paragraph which 
reads somewhat as follows:

“By the time the fire apparatus 
reached the scene, the flames had 
gained such headway that the streams 
of water had little effect on the burn
ing structure; practically all that could 
be done by the firemen was to concen
trate their work on saving the nearby 
buildings.

Great fire losses frequently occur 
Where there was plenty of fire fighting 
equipment at hand, where many em
ployes were within each reach but 
where there was no means of spread
ing the news of the fire in time for 
quick action.

Detecting fires in their incipiency 
seems to be the answer to this prob
lem and we should not rely on the 
human factor because it is failing us 
too frequently. Among the methods 
for detecting fires we can mention, 
patrol of properties, signaling systems 
and automatic alarm systems. In 
large manufacturing plants or im
portant properties such as railroad 
shops and terminals, where values are 
great and operations cannot suffer in
terruption, all of these methods should 
be utilized. Automatic alarm systems 
of several kinds are now highly per
fected and will declare the presence 
of a fire almost instantly. Some of 
■them are designed to give an alarm at 
the proper location Whenever there is 
a change in temperature which would 
indicate that something has gone 
wrong.

Detection of fires by watchmen and 
employes often comes too late, even 
where duties are being faithfully per
formed. Rounds at one-hour intervals 
give the fire enemy a generous handi
cap; the men simply do not know the 
fire is burning until it gets to be a 
serious affair. In a recent case where 
a large loss occurred at an important 
division office building and operating 
headquarters of one of the large rail
roads, the fire was burning fiercely on

the top floor before any of the numer
ous employes on the lower floors knew 
of its existence. The discovery was 
made by employes in the yard who 
saw flames coming out of the upper 
windows. An automatic alarm system 
of any of the approved types would 
have reported this fire in the first 
minute or two, when it could have 
been easily extinguished by those 
working within the building.

Most of the big fire losses which 
have come under my own observation 
have resulted from the fact that the 
existence of the fire was not known 
until it had assumed formidable pro
portions. In other words, the human 
element had failed, the person report
ing the fire had been too slow. Any 
good automatic alarm system would 
have prevented most of these losses 
because at large properties there is 
usually ample fire fighting equipment 
and enough people to handle it, night 
or day—all that is lacking is a means 
of knowing of the fire as soon as it 
starts. deWitt Rapalje.

Adequate Control.
Buffalo is probably the first large 

city of the country to deal in an ade
quate way with the automobile drivers 
who follow fire apparatus to the scene 
of a fire. The Buffalo ordinance not 
only requires that all cars must drive 
as close as possible to the right hand 
curb and stop upon the approach of 
fire apparatus but also prohibits fol
lowing of the fire apparatus at a dis
tance closer than three hundred feet 
and likewise prohibits approaching or 
parking within six hundred feet of any 
apparatus after it has come to a stop. 
To-day in many cities, it is impossible 
for second alarm apparatus to reach 
their working stations and the first ap
paratus upon the scene is always 
handicapped by the hundreds of auto
mobiles parking as close as possible 
to the fire. Prevention of conflagra
tion in the great cities of the country 
make it imperative that other cities 
shall follow the lead of Buffalo and 
deaP drastically with automobile driv
ers who persist in giving their own 
machines parking space which hamper 
efforts of the firemen.

A lot of ill-feeling in this world 
arises from the fact that people with a 
real or an imaginary grievance fre
quently sputter around for days or 
weeks in a vague way instead of com
ing right out with it.

Grand Rapids Merchants Mutual 
Fire Insurance Company

Economical Management 
Careful Underwriting Selected Risks
Conservative but enjoying a healthy growth. 

Dividend to Policy Holders 30% .

A IR  Bated with the

Michigan Retail Dry Goods Association
O F F IC E  319-820 H O U S E M A N  B L D G . O R A N O  R A P ID » ,  M IC H .

The Mill Mutuals
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Tw enty of the Strongest Am erican M utual 
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Fire <■»« Tornado 
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GEO. A . MINSKEY, Manager 
120 W . Ottawa St. Lansing, Mich.

Michigan Shoe Dealers
Mutual Fire Insurance Co.

Lansing, Michigan
SAVING 30% ON

GENERAL MERCANTILE RISKS
Write

L. H. BAKER, Secy-Treat. LANSING, MICH.
P.  O.  Box 549

OUR FIRE INS. PO LIC IES ARE  
CONCURRENT

with any standard stock policies 
that you are buying.

T h e  N e t C o s t  is  30% Less
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Mich.
W M . N . S E N F , S e c re ta ry -T re s s .
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Would Remove Cots.
Indianapolis firemen were- more or 

less aroused by the recommendation 
■of Mayor Lew Shank a few days ago 
that the cots in the fire engine houses 
be sold. The two-platoon system is 
now in effect in Indianapolis and the 
mayor says the men should not be al
lowed to sleep while on duty. “There 
would be just as much reason for a 
policeman to sleep on duty and we 
don’e permit that,” said the mayor. If 
the firemen on the night shift are in 
their beds, asleep with their clothes off 
they will lose a couple of minutes get
ting started to a fire and minutes are 
precious then. It was all right for 
firemen to sleep back in the days when 
they were on duty constantly but now 
the men on the night shift are in the 
same position as any other men with 
night jobs. Let them make commun
ity centers out of the stations and 
have their neighborhood meetings and 
their card games there but stop this 
business of sleeping.”

Use of the Radio in Fire Protection.
The radio is now being used in a 

National and organized way to take 
fire prevention information into the 
homes of the people. A series of short 
studies in fire prevention as related to 
public welfare has been prepared by 
T. Alfred Fleming, supervisor of the 
Conservation Department of the Na
tional Board of Fire Underwriters and 
is being distributed by that organiza
tion to the radio broadcasting stations 
of the country. Fire chiefs and others 
who are interested in fire safety are 
urged to make sure that their local

broadcasting stations are using these 
talks. The studies are worded so as 
to be understandable by any one and 
the warnings and suggestions have 
been given a seasonal application. For 
instance the first two of the studies, 
which have already been issued, deal 
first with “Winter Heating Hazards” 
and secondly with “Dangers Incident 
to Christmas Celebration.” A third 
which is to be released during the first 
week in January will be entitled, “A 
New Year’® Resolution.”

Modern inventions are making it 
constantly easier to approach the citi
zens in their own homes with educa
tional information of all kinds. Every 
cause which is dependent upon public 
support is watchful to make use of 
every method for promoting a favor
able and active support. Fire preven
tion is ®o distinctly a subject of vital 
public welfare that no one need apol
ogize for insisting that it shall receive 
public attention.

Collectively But Not Individually.
The fire losses of 1922 will be the 

American record to date. On Novem
ber 1, these losses had reached a total 
only $1,000,000 less than the grand 
total for the entire year of 1921. The 
fire loss in October was $12,000,000 
greater than for the same month of 
1921 and the only hopeful sign of the 
future is that business conditions áre 
gradually improving.

There is no comfort anywhere in 
the fire record of 1922 to bolster up 
the courage of those who have been 
working so long to bring about re
duction in fire waste. There is evi

dence that the business men of Ameri
ca are awakening to the serious drain 
which this fire loss makes upon the 
resources of the country. This evi
dence appears in the organized efforts 
of United States Chamber of Com
merce and local chambers of com
merce in fire prevention safety. But 
while business men collectively are 
showing this interest, they have not 
yet taken the fire loss lessons directly 
home to themselves in their own 
plants and establishments 'by provid
ing such care and devices as will 
really affect the fire loss itself. And 
it is precisely to the managers of the 
largest businesses that we must look 
for any results which are to do more 
than scratch the surface. Month after 
month more than half the fire loss 
occurs in fires where the loss is $100,- 
000 or more. It is the managers of 
these properties who must train them
selves and their employes to a sense 
Of personal responsibility which will 
make a serious fire loss a reflection 
upon good management.

Know the Customer’s Credit.
A Southern Michigan dealer writes 

as follows: “Nearly as important a 
matter to us as our own credit is the 
knowledge of our customers’ credit. 
The man who relies upon the fact that 
he is a well-to-do farmer, a well-paid 
mechanic or a prosperous professional 
man, to obtain unlimited credit, and 
by unlimited credit I mean credit 
without a positive time stated for pay
ment, and not unlimited as to the 
amount, and who feels insulted or at 
least injured when pressed for pay

ment, is a good customer for our com
petitor to have. Regarding this over
sensitiveness upon the part of the 
debtor community, there appears to be 
a • growing sentiment that it is no 
longer a personal insult to be asked 
to settle an account that is due or past 
due, nor to have a pay day named 
when the account i® made. This is an 
encouraging sign. When our cus
tomers realize that their persofial 
friends are entitled to the same treat
ment as the stranger who is supplying 
them with artistically worded, and too 
often untruthful, advertisements re
garding the goods he has for sale, then 
and not until then will a disagreeable 
feature of business be eliminated.”

A Constructive Effort.
The Fire Prevention Division of the 

Indianapolis Fire Department is send
ing a placard to about ten thousand 
residents of the city urging them to 
co-operate in eliminating wooden 
shingle roofs, which have been the 
cause of many fires in Indinapolis 
during recent months. Chief Jacob E. 
Riedel issued a statement saying that, 
“the fifty thousand wooden shingle 
roofs in Indianapolis constitute our 
worst fire hazard and invite destruc
tive fires. We must get rid of the 
wooden shingle roof.”

The Chamber of Commerce through 
the chairman of its Fire Prevention 
Committee, F. C. Jordan, has been an 
active force in this campaign, in con
nection with which the department is 
displaying, throughout the city, copies 
of the National Board’s poster entitled 
“Suppose Our City Should Burn!’

T he Federal Hardware Implement Underwriters
W ill now write insurance on any good mercantile risk, or dwelling

FEDERAL POLICIES
A re backed by the combined resources of the following companies:

RETAIL H A RD W A RE M UTUAL FIRE INSURANCE COMPANY, Minneapolis Minn. 
H A RD W A RE DEALERS M UTUAL FIRE INSURANCE COMPANY, Stevens, Point, Wis. 
M INNESOTA IM PLEM ENT M UTUAL FIRE INSURANCE COMPANY, Owatonna, Minn.

A s s e ts _______________ - -------- ----------  $4,602,583.84
L ia b ilitie s__________________________  2,394,975.94

S u rp lu s -------------------- ----------------------- $2,307,607.90
Insurance in fo rc e ____________ _____ __ 384,722,129.00

You have long envied the H ardw are and  Im plem ent D ealer of your town because thru his Association he could secure 
the Best Insurance in the W orld a t one-half the cost in “O ld Line” or Stock Companies. It is now the privilege of any M erchant 
to secure insurance w ith the H ardw are and  Im plem ent M utuals a t Cost of his Class.

This insurance is as safe and better than “O ld Line”  Com panies and the experience of our m em bers who have sustained 
a loss has been such as to m ake them  “swear by ” rather than  “ a t” the M utual Plan.

F or further inform ation address

C L A S S  M U T U A L  I N S U R A N C E  A G E N C Y
C. N. Bristol, A . T . Monson, H. G. Bundy, State Agents.

FREMONT, MICHIGAN i
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How Selfish Nurses Destroy Chil
dren’s Independence.

W ritte n  fo r th e  T radesm an .
“Oh, mother, Annie is doing the 

same thing to Harry that she did to 
me. It 'has taken me two years at 
Middleville to cure myself of what she 
did to me—and I’m not cured yet. I 
don’t suppóse I ever shall be, but I’m 
trying hard.”

The pretty girl of fifteen or so was 
talking to her mother at the table next 
to mine in a New England town where 
I stayed a while ago during a visit 
to a well-known girl’s school.

“What in the world do you mean?”
“Don’t you see, she’s just teaching 

him to be helpless? She does every 
kind of thing for him; I suppose she 
would breathe for him if she could. 
He’s seven years old, and she still cuts 
his meat for him at dinner.”

I did not hear any more of the con
vention, but I saw a good deal of 
the boy and his mother, and the nurse, 
too, and recognized a plain case, like 
many others that I have seen. I made 
opportunity to talk with the nurse; 
but could make no headway with her. 
She was very naive about i t

“I don’t know what I shall do when 
Harry grows up and doesn’t  need me 
any more. I kept his sister little and 
dependent upon me as long as I could; 
then she went away to this school and 
now she doesn’t pay any attention to 
me. She does everything for herself. 
Harry will begin pretty soon, I am 
afraid, and then what will become of 
me?”

It was impossible to make that well- 
meaning woman understand that she 
was actually harming the little boy.

“Oh, he will be all right,” she said. 
“He’s such a nice boy, and it is such 
a delight to have him come to me for 
everything. You know, he never de
cides anything—not even the things 
you’d think he would want to decide. 
He even likes to have me wash his 
f~ce and hands.*

She had been in this family for 
many years, and had taken care even 
of an older son, now married with 
children of his own.

“You know what it means,” the 
nurse added, “to take care of other 
women’s children and then lose them, 
one by one. They are fond of me, and 
very thoughtful of me. I have been 
a mother to them all—Mrs. Brown 
never paid much attention to them; 
she is a very busy woman. But as 
they grow up one by one, I lose them. 
It breaks my heart to think that I 
am getting too old now to do it any 
more, and never can have any chil
dren of my own. I am going to be a 
lonely old woman, with nobody to care 
for me. Oh, yes they will be fond 
of me, I  suppose; but the family won’t

need any nurse after Harry gets a 
year or so older. They can’t afford to 
keep me when there are no children to 
look after. So I am keeping Harry 
little as long as I can.”

She could not understand that she 
was harming the boy. She could not 
see that all his life he would be a de
pendent creature, a clinging vine, wait
ing for other people to tell him what 
to do and how to do it.

I told her about Thomas Davidson, 
whom William James admired and 
loved and counted among his great 
sources of inspiration; I tried to make 
her see the great truth underlying 
Davidson’s maxim:

“Rely upon your own energies, and 
do not wait for or depend upon other 
people.”

I might as well have talked to a 
post. All she could think of was 
how much she loved the little fellow 
and what a comfort it was to have 
him depend upon her.

“What are they little for, and help
less?” she demanded. “Isn’t it good 
for him to see somebpdy that is al
ways sacrificing herself for him? If 
God wanted people to be so inde
pendent, why did He make them spend 
so much of their lives as children, hav
ing to be washed and dressed and 
fed? I’d be glad if as long as he lives 
he’d have to have me around, telling 
him what to do and helping him button 
his collar.”

An absurdly aggravated case, per
haps you will say. It is, to be sure, 
but I know a lot of mothers who are 
doing more or less the same thing; 
positively injuring their children by 
giving them no practice in self-re
liance.

Little children are so “cunning,” 
and so inexperienced. It takes a good 
deal of self-control to let them find 
out things for themselves; to see them 
making mistakes or attempting things 
too big for them and to keep our 
hands off so that they can learn. It 
is so hard to remember that it is the 
little things, happening from day to 
day, from hour to hour, that make 
character. Look at the “clinging 
vines,” both men and women, that you 
know—people who never can decide 
anything for themselves, always have 
to consult somebody, always shirking 
responsibility. Trace back their train
ing and the chances are that you will 
find their little childhood to have been 
under the care of somebody, very 
likely a selfish somebody, who never 
let them do things, and find out things 
for themselves. Prudence Bradish.

('Copyrighted, 1923.)

What this country needs is not more 
miles of territory, but more miles to 
the gallon.

T he Confidence of 
Your Customers

is established by selling articles of 
known value.

You gain good will when your cus
tomers know they are not being 
overcharged.

W hen the price is shown on the 
label you are protecting your profits 
and that which is most valuable in 
all business—the good will of your 
customers. In selling

K C
Baking Powder
Same price for over 30 years 

^  ̂  ounce, for

you are assured of the confidence 
and good-will of your customers and 
fair profit for yourself.

No better manufactured 
at any price.

M illions of Pounds bought by the 
government.

Reduction in freight rates July 1, passed on to the 
trade in reduced list prices on K C

W rite us. Let u s show you the 
greater profit In selling K  C  than you  
can get on other advertised brands.

JAQUES MFG. CO. -  Chicago
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Some of the Trials of Pioneer Store
keepers.

Grandville, Jan. 9—In pioneer days 
the storekeeper had to deal with a 
rougher element than at the present 
time.

The backwoods were speckled with 
outcasts of other lands. The woods 
were cosmopolitan to a degree and in 
Civil War days many deserters ’ and 
draft evaders sought safety here from 
the beak and claw of the Federal Gov
ernment.

It is a subject for wonder that so 
few capital crimes were committed in 
a region overflowing with a class that 
had fled to avoid the beak of out
raged law. Very few holdups and 
murders were recorded of the men 
who inhabited the North woods in the 
fifties and sixties. Gunmen were 
then comparatively unknown. All 
disagreements were settled with the 
bare fist.

The settlement store was usually 
open from two to four hours every 
Sunday as the numerous shanties held 
their occupants close on other days.

The postoffice was in the store, and 
to this many loggers came for their 
mail. Now and then a fist fight oc

curred  between rival bullies, but sel
dom any blodshed.

One village store was entered twice 
in a single winter, the till robbed and 
some articles of wearing apparel taken. 
The pepetrator of these small robberies 
afterward enlisted and went South to 
fight for his country. He never for
got his bad traits, however, and after 
the war found his way into the pen- 
itentiary^ for burglary.

Clerking behind the counter in a 
settlement store was more irksome 
than at the present day, since there 
were no regular hours. Doors opened 
at 6 in the morning, (seldom closing 
before 9 and 10 at night.

Everything in the grocery line had 
to be done up -in papers and wrapped 
with twine, the handy paper sack not 
having been thought of at that time.

Butter came in wooden firkins from 
Chicago and was always strong, yet 
people neyer complained, having be
come accustomed to the taste. One 
can learn to like almost anything if 
he is compelled to try. The maple 
sugar made by the Indians often 
served on the tables of the settlers. 
One big lumberman eating at a tavern 
dinner found his lump of sugar imper
vious to hot tea and much stirring. 
Removing the lump with his spoon 
he held it up for inspection and found 
a muskrat’s claw.

The Indians often cooked rats, coons 
and squirrels in the maple sap during 
the sugar making season, so it is 
little wonder that sometimes a bit of 
the dinner got mixed in the sugar.

One storekeeper hired a halfbreed 
girl for a short time while his white 
clerk had gone to attend the wedding 
of a relative down East. The blunders 
this- girl made were at times amusing. 
On one occasion Mr. Blank went into 
the back room, which ran the length 
of the main building, slipped and sat 
down in a sticky liquid. Both bands 
were smeared in his efforts to rise. 
He went to the single window and 
gized at his dripping clothing which 
was well saturated with molasses. In
vestigation showed that faucet of the 
molasses barrel open and the dark 
fluid still contributing to the gallons 
already on the floor.

Closing the drip, Mr. Blank went 
back to the store and discharged his 
Indian clerk. Naturally the incident 
leaked out and the storekeeper became 
the butt of many good natured jokes.

In that early day the human animal 
dressed more simply than to-day. Un
derwear of any kind was wholly un
known. Those who wore the article 
during the rigors of winter had to 
call into service the good housewife, 
and flannel from the store shelves was 
used for the purpose. Ready-made 
underwear was unknown, nor were 
there any ready-to-wear suits for the 
children.

Men’s trousers were lined with fac

tory cloth which served in a way to 
keep out the cold.

Ammunition was sold in all country 
stores. Gunpowder was put up in 
wooden kegs, shot in twenty-five 
pound canvas sacks. Almost every 
boy was the possessor of a shotgun 
with its accompaniment of ammunition 
consisting of powder, shot and percus
sion caps. As a very small boy the 
writer frequently accompanied two or 
more larger boys on hunting trips, 
going along to carry the game. This 
might seem an unnecessary job, never
theless he has been loaded down at 
times with large bags of pigeons which 
were plentiful in the woods.

Preachers who traversed the new 
country seeking to convert the lum
berjacks usually wore heavy shawls in 
winter in lieu of overcoats', and warm 
woolen leggins after the manner of the 
red men. Sometimes the loggers 
played practical jokes on these rever
end gentlemen, few, however, being of 
a vicious nature.

Women’s shoes had no heels, and 
men wore high top boots except in 
the camps where the shoepack prevail
ed, made of moose skin, it was said.

Newlyweds were always serenaded 
—“shivereed” in the language of the 
woods. Not to be thus noticed was a 
mark of disrespect, although now and 
then one of these made strenuous ob
jections to any rough play on the part 
of the serenaders.

One woman and two young Children 
were nearly frightened into fits when 
a party of men and boys gathered 
and fired off guns, pounded tin 
pans, blowed horns rending the 
air with hideous yells. This lady was 
a visitor from Canada and imagined 
the house had been attacked by In
dians.

All these conditions existed before 
telephones, automobiles, electric lights 
and flying machines were heard of. 
Some change in this old world during 
the past fifty years. Old Timer.

Booklets That Build Repeat Orders.
The Genesee Pure Food Co., manu

facturer of Jell-O, is making use of a 
combination of two methods to get 
repeat sales for its products. The 
medium is a series of fairy tale book
lets, one of which is enclosed in every 
package of Jell-O. Each booklet in 
the series contains a brief fairy tale, 
each fairy tale representing the folk
lore of a different country. The cover, 
in four colors, illustrates the story in 
the booklet. The little tales them
selves are told simply and are sure to 
appeal to the child, because they have 
demonstrated their value through 
years of telling and retelling. Not 
quite half of the booklet is taken up 
with the fairy tales. The rest of it 
contains a half dozen recipes for Jell- 
O desserts, and at the end is a picture 
of some tempting dish made with the 
company's product. There is also an 
offer for a larger Jell-O book.

By means of this series the company 
is appealing to the housekeeper 
through two of her greatest weakness
es. First, it offers her something that 
will interest her children and give a 
variety to their daily fare of stories. 
In this way the company gets the chil
dren working for it. Second, it offers 
her a number of new dishes to add 
variety to the daily fare of desserts. 
Both appeals, working together, exert • 
a strong influence on repeat orders.

If you have no ambition to be some
thing better, you will not grow. On 
the other hand, you will shrink and 
when a man begins shrinking, it is 
only a question how long it will take 
him to shrink to nothingness.

How one Domino Package 
Sugar sale brings many—

T he remarkable success of Dom ino Pack* 
age Sugars is founded on the good-w ill en 
joyed by the name “ Dom ino” throughout 
Am erica. Each new product which has been 
added to  the line has found a ready market 
because women have confidence in Domino 
Q uality. Our constant endeavor is to  m ain
tain this quality in a ll products bearing th e  
name “ D om ino.”

W hen you sell one Domino Cane Sugar 
Product, you are making a friend for all 
Domino Products.

That is w hy so many retailers to-day are 
pushing the entire Domino Package Sugar 
line as a unit. T hey find that it pays!

American Sugar Refining Company
“ Sweeten it with Domino”

Granulated, Tablet, Powdered, Confectioners, 
Brown; Golden Syrup; Cinnamon and 

Sugar; Sugar-H oney; M olasses

Why not control 
in your town, the 
exclusive sale of 

the finest line of teas 
and coffees in the 
country?

W rite us about 
our SOLE AGENCY

CHASE & SANBORN
CHICAGO
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FANCY GOODS ̂  NOTIONS
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M ichigan R etail D ry Goods A ssociation.
P res id e n t—J . C. Toeller, B a ttle  Creek.
F ir s t  V ice-P res id en t—F . E . Mills, L an 

sing.
Second V ice-P res id en t—W . O. Jones, 

K alam azoo.
S e c re ta ry -T rea su re r—F red  C utler, Ionia.
M anager—Jaso n  E . H am m ond, L ansing .

As To Cotton and Cotton Goods.
Another illustration of how closely 

the prices of cotton are dependent 
on exports of the article has been af
forded during the past week. Quota
tions held up high until the break 
came in the European conference over 
German reparations. Then they drop
ped suddenly. It was felt that the 
failure to agree spelled inability on the 
part of Germany to take the supplies 
of cotton which it was expected to 
buy, and that certain other European 
countries would be placed in a similar 
position. But, no matter what hap
pens in this respect, it is everywhere 
conceded that the carryover to the 
next cotton year will be much less 
than what it ought to be for safety. 
So, attention is being centered, more 
and more, on improving the prospects 
for a larger yield for the coming crop. 
Talk of restricting acreage is ended 
for various reasons. The only ground 
on which such action was defended 
was that a smaller crop made for 
higher prices. But it is now pretty 
well understood that prices will re
main comparatively high, even though 
the next crop be a record one. Then, 
too, smaller crops of cotton here and 
the resultant advanced prices are an 
encouragement to the growth of the 
plant elsewhere, so that it would be 
only a question of time when it would 
be cheaper to import cotton than to 
raise it in this country. Methods of 
combatting the ravages of the boll 
weevil are being developed. It is 
claimed that enough calcium arsenate, 
which is the insecticide used, will be 
provided to meet every need and this, 
too, at a comparatively cheap price. 
If this be true, it will simplify matters 
much.

So far as cotton goods are concern
ed the domestic mills are keeping busy 
filling orders, and deliveries are being 
steadily made. In consonance with 
the higher cost of the raw material 
The prices of all kinds of fabrics have 
been advanced to the highest levels 
for many months. Even at that, or
ders for quite large quantities have 
been coming in calling for deliveries 
for the next sixty days. Sheetings 
have been exceptionally favored. More 
attention is also paid to finished goods. 
Knitted articles, including underwear, 
outerwear and hosiery, are also being 
more sought.

Ribbons Supreme For Trimming.
Ribbons have finally achieved su

premacy in the field of trimmings, re

ports the current bulletin of the Re
tail Millinery Association of America, 
but plumage is doing its business to 
make Spring millinery “a thing of 
beauty and a joy forever.” Ostrich 
has evidently not lost its grip on fem
inine hearts, it continues, and it is 
seen in several varieties. It is seen 
fluffy, glycerined, and also in a com
bination of the two in the form of 
fluffy tips and glycerined flues. The 
actual plumes are not seen so often 
as are the various “fancies.

“Coque is promising well, too, alone 
or in combination,” the bulletin goes 
on, “while burnt peacock keeps on its 
way placidly. Adorning tailleurs is 
proving its specialty. Ribbons are 
used not only to make formal tailored 
bows, but they are crumpled up into 
the most fetching choux. They are 
used also to drape crowns, fashion co- 
cardes of every conceivable descrip
tion, and replace scarfs. Flat and full 
rosettes are a charming use of them.

“Ornaments and pins are brooking 
no neglect—pins are particularly good 
with ribbon and fabric trims and ma
nipulations, and ornamentst are find
ing their place in the wonderful 
variety of embroideries which this sea
son is discovering. All the various 
kinds of millinery embroideries known 
and all of their variations are sought.

“Fabric trims, such as silks and 
crepes, are also in the forefront. Silks 
replace ribbons in some cases for 
scarfs, bands, bows, rosettes, choux, 
cocardes and in many other ways. 
Beads, laces and small flowers are al
so widely used.”

Tendencies in Spring Gloves.
Glove manufacturers look for a big 

Spring season in fancy lines. Their 
showings are described as comprising 
a probably larger variety of both silk 
and cotton fancy gloves than ever be
fore. Those of silk are looked upon 
as especially good for the Easter sea
son, for which manufacturers are now 
preparing.^ Staples, it was said, will 
do better after Easter. The long silk 
glove appears to be featured by most 
manufacturers, with those around $22.- 
50 per dozen wholesale described as 
leading sellers. There is, however, 
much attention given by manufactur
ers to the tendency toward long 
sleeves for Spring, which may in
dicate the vogue of the short, wrist 
glove. In the silk merchandise, cham
pagne, pearl and pongee are described 
as leading shades. In cottons, mode, 
beaver and sand are said to be fore
most.

Greater Values and More Beautiful Patterns than ever before, 
Now on the floor.

D a n ie l T. Patton €r Com pany
G ran d  Rapids.M ichigan -  5 9 '6 3  M arket Ave. N.W.

The Men’s Furnishing Goode House o f M ichigan

d d h n n n n f c *  i .h  É t W i l <  1 $  ■ ■ ■ l  l  ■ i
uaaa

Rubens, Infants Vests
New Price  Scale.

All sizes 1 to  6 a t, F la t Prices. R etail 
No. 115— 1 Dozen
No. 135— 1 Dozen 
No. 142— Zz Dozen 
No. 148— Zz Dozen 
No. 250— Zz Dozen I

25c, 35c, 50c, 75c & $1.00.
Box _____________________________________ Doz. @ $2.30
Box _____________________________________ Doz. @ 3.15
Box _____________________________________Doz. @ 4.25
Box _____________________________________ Doz. @ 5.60

n Box _____________________________________ Doz. @ 8.00
T his is th e  com plete line, enabling you to  sell RUBENS V ESTS a t  prices 

to  su it all purses.
All sizes in stock .

Quality Merchandise— Right Prices— Prompt Service

PAUL STEKETEE &  SONS
WHOLESALE DRY GOODS GRAND RAPIDS, MICH.

Wm. D. Batt
FURS

Hides
Wool and Tallow

Agents for the
Grand Rapids By-Products Co.’s 

Fertilizers and Poultry Foods.

28-30 Louis S t 
Grand Rapids, Michigan

GRAND RAP IDS  
KNITTING MILLS

Manufacturers
of

High Grade 

Men’s Union Suits at
• Popular Prices

Write or Wire
Grand Rapids Knitting Mills 

Grand Rapids, Mich.

■ M M H M
What this country needs isn’t  to 

get more taxes from the people, but 
for the people to get more from the 
taxes.

•a• c■ t• t HUMAN HAIR NETS ?
?
?• t• t <* M ORE P R O FIT  T O  YOU!

t
t A n unbeatable com bination— a nationally advertised hum an I

' t * hair net of unsurpassed quality a t $10.80 per gross. O ther £
t quality hair nets cost $12.00 per gross— so in the sale of £

• t •t D U RO  BELLE your profit is greater b y  $1.20. 1
■1•1■1 NATIONAL TRADING COMPANY 1
■1 • « •1

630 SO. WABASH AVE. /  CHICAGO, ILL. i
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Public Tired of Strikes By Labor 
Unions.

We are making progress in the di
rection of peaceful prosperity through
out the United States. I am hopeful 
that we are passing out of the period 
of prejudice and discord and strife in 
our industrial relations and that we 
are aproaching an era of mutual help
fulness and good will in industry. 
Many forces are working toward 
closer co-operation between the em
ployer and the employe in our indus
trial life. We must profit by the com
plicated problems and the varied labor 
experience of the past year.

Despite strikes in three of our great 
basic industries which at one time in
volved more than a million workers we 
have made steady industrial progress 
during the year. We met and over
came one of the most serious indus
trial depressions the country has ever 
known. Between five and six millions 
of our workers who at one time were 
unemployed are now back at work. 
This has been accomplished without 
materially reducing the wages which 
support the American standard of liv
ing.

One thing is clear as a result of the 
last year’®, experience. The American 
people are tired of strikes. Public 
ppinion Will not countenance any gen
eral suspension of work in any of the 
basic industries upon which all the 
people of the Nation are dependent 
day by day. I believe both employers 
and workers in these industries realize 
this. Those who do not are going 
forward to disaster. They must learn 
that the whole purpose of these indus
tries is service to the public and that 
unless that duty is performed, the 
whole people will take drastic steps 
to insure reforms. No industry can 
long prosper if its management and 
workers fail to render that service to 
the public for which the industry was 
organized.

We are looking forward to a pro
gram of progress in measures that will 
foster the welfare of the American 
wage earner and through him the 
whole country. We are looking to the 
institution of better relations between 
employers and workers everywhere. 
We are looking to the solution of the 
whole problem of unemployment and 
faulty labor distribution. We are 
looking to the careful selection of the 
immigrants who come to join our la
bor forces by tests to be made before 
they leave their native lands.

We are proposing the enrollment 
and education of the aliens within our 
gates. We are moving toward Federal 
standards which will take our young 
children out of industry, where they 
are being damaged in body and mind, 
and where they are working for low 
wages, to the detriment of the workers 
generally.

These things lie before us. They 
call for sustained and continued effort 
to insure their effectiveness. They 
constitute a logical, progressive pro
gram of measures that will put the 
Nation on the road to industrial peace 
and prosperity. James J. Davis, 

Secretary of Labor.

This is about the usual situation at 
this period. Evidences still favor firm 
prices for cross-breds, these coarser 
wools being likely to be more in de
mand in the near future than the finer 
varieties. With rising costs due to 
the tariff, the indications favor the 
use of the cheaper wools, mixed with 
more or less of reworked wool and 
other fibers. Styling is apt to be a 
feature of fabrics for the next season, 
some extent and, in women’s wear, a 
number of varieties of dress goods, 
many of which are quite expensive. 
Speculation still concerns itself with 
the prospects for fabrics for the next 
■heavyweight season, and some have 
been trying to “get a line” on what 
will be done by the principal factor in 
the trade. That there will be advances 
in price is admitted. It is only the 
extent of such advances that is in 
doubt. A 5 per cent, rise in general 
would be regarded as satisfactory, 
though indications favor an average 
higher than that. There is a point, 
however, beyond which it is not safe 
to go. If prices are advanced too 
much there is danger not only of sales 
being restricted, but also of demands 
being confined to the very cheapest 
and the very dearest, with intermediate 
kinds ignored in great measure. De
mands for Spring from retail clothiers 
have been very satisfactory.

Wool Prospects and Woolen Goods.
Not much activity is shown in the 

wool markets, either here or abroad.

W e are manufacturer» of

Trimmed A  Untrimmed HATS
for Ladies, M isses and Children, 
especially adapted to  die general 
store trade. Trial order solicited.

CORL - KNOTT COMPANY, 
Comer Commerce Aye. end 

. Island St.
Grand Rapids, in ch .

Paste This Sale Idea in Your Hat.
A novel method of preventing 

crowding and confusion and of in
suring due attention to every customer 
was adopted with good effect by the 
Boston store, Milwaukee, in connec
tion with a recent sale of dresses. The 
plan was conceived of segregating the 
customers by setting one particular 
day during the sale for the attendance 
of women of different size and figures. 
Thus, it was announced in the Sunday 
newspaper advertisement that Monday 
would be the day for misses’ sizes, 
Tuesday for women’s sizes, and Wed
nesday for “stylish stouts.” The idea 
caught on with the public immediate
ly. This was very apparent on the 
Wednesday, for example for never be
fore had so large an army of women 
invaded the place on one and the same 
day. During the sale no mail or tele
phone orders were accepted, and none 
of the sale dresses was allowed to be 
sent C. O. D.

A clerk or other employe is sure to 
get all the credit that is coming to him 
if he cheerfully goes ahead and does 
the best he knows how. A record for 
good work cannot be filched by any 
associate employe. A record for un
pleasant selfishness can be easily es
tablished, and it is a severe handicap 
against future advancement.

January After Inventory Sale
A fter taking Inventory last week w e found tha t we still 

have considerable. m erchandise which we desire to  sell b e 
fore the end of January.

Our D ecem ber sale was so successful tha t we will have 
the same kind of a sale again in January.

A ll m erchandise in the January After Inventory Sale will 
be  sold at cost or below and we are making such ridiculous 
prices below what we could buy the same merchandise from  
the Mill at the present time, in o rder to clean up by  the end 
of January.

Com e and visit us or see our salesman. Every salesman 
has a list of m erchandise and prices, terms net cash 30 days 
from date of shipment. A ll m erchandise is offered subject 
to prior sale.

If you missed the D ecem ber sale this is your opportunity. 
If you bought m erchandise from  us during the Decem ber 
sale you will realize tha t you ought to come back and buy 
further large am ounts again.

W e will be glad to  give you a list on application. W e will 
accept orders by  mail, telegraph or telephone at our ex
pense, through our salesmen or in the House.

Of course the sooner you buy, the be tte r selection you 
will get.

GRAND RAPIDS DRY GOODS CO.
W holesale Only.

Does Some of Your 
Stock Look Old 
and Shopworn?

If so, it m ay be because you overlook selling out the old 
stocks before opening up new shipments.

Follow this rule when a  fresh shipm ent of DIAMOND 
M ATCHES is received.

A LW AYS PILE T H E  OLD STOCK ON HAND IN 
FRO NT OF TH E  NEW.

In this w ay you can deliver to  your customers fresh D IA 
MOND M ATCHES and other m erchandise a t all times.

Selling oldest stocks of all m erchandise first keeps down 
losses and keeps stock fresh.

M atches should always be  stored in a  DRY place.

T H E  D I A M O N D  M A T C H  CO.
NEW  YORK CHICAGO ST* LOUIS

SAN FRANCISCO NEW  ORLEANS
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Michigan Poultry, Butter and E gg  A sso 
ciation.

P res id en t—J. W . Lyons, Jackson . 
V ice-P res id en t—P a tr ick  H urley , D e

tro it.
S ec re ta ry  a n d  T rea su re r—D r. A. B en t

ley, Saginaw .
E xecu tive  C om m ittee—F . A. Johnson , 

D etro it; H . L . W illiam s, H ow ell; C. J .  
C handler. D etro it.

Some New Facts About Cold Storage 
Eggs.

Eggs as a cold storage product have, 
become of great importance during 
recent years, and I am of the opinion 
that this importance will grow in the 
near future. London, which in 1913 
was the leading market for Russian 
eggs and imported 2,157,995,000 eggs 
from that country, had its egg imports 
decreased by 1,593,535,200, owing to 
the cessation of commercial relations 
with Russia, in spite of new consign
ments from Canada. The U. S. A. held 
in store 22,320,638 pounds of frozen 
eggs in addition to 36,817 cases of 
eggs in shell during March of last 
year, taking 10 frozen eggs to the 
pound and assuming that the cases 
contained 30 dozen shell eggs each. 
This represents 327,532,264 eggs. These 
figures are quoted merely to give some 
idea of the magnitude of the egg trade. 
Statistics show that the consumption 
of eggs doubles every five to ten 
years.

It has long been a problem in Ire
land what to do with the egg surplus 
during the productive season. The 
solution of this problem is cold stor
age, which has been found to be 
superior to all other methods of pre
serving this product.

Eggs are one of the most difficult 
products to refrigerate successfully, 
but, if properly cared for, are among 
the most profitable, as I know, having 
had considerable experience in the 
preservation of this product on a com
mercial scale and having also carried 
out private experiments. The old 
proverb, “if a thing is worth doing at 
all, it is worth doing well,” strictly ap
plies to the storage of eggs. Disas
trous results are sure to follow if this 
rule is not adhered to.

Assuming that the insulation is 
good, so that a uniform temperature 
may be maintained, the points to 
watch are grading, packing, tempera
ture, humidity, and air circulation.

There are several methods of de
termining the fitness of eggs for cold 
storage. These are the candling, dens
ity, sound and appearance of shell 
tests.

Candling is the most reliable of 
these tests. The apparatus consists 
of a rectangular or cylindrical box of 
wood or metal about 18 inches high, 
the former being about 4 inches 
square, the latter 4J4 inches in dia
meter. In the rectangular type one of 
the corners is pierced with holes of 
1 Va inches diameter situated about 
one-quarter way up; in the cylindrical 
type the holes are diameterically op
posed. The top of the candler should 
be closed to prevent diffusion of light 
on to the ceiling, which would pre
vent close candling; the bottom may 
be left open to light the booth. In 
the box is an ordinary incandescent 
electric lamp of about 32 c. p. attached 
to a flexible cable. In candling, the 
egg is taken up with the thumb and 
first finger and held close to one of 
the holes. Wholesome eggs are very 
translucent, while those to be further

investigated are nearer opaque. If a 
dark patch is shown the egg must be 
rejected at once, as it probably con
tains an ornithological specimen. With 
a little experience any ordinarily in
telligent individual can become an effi
cient candler.

To carry out the density test, pre
pare a solution of 2 ounces of sodium 
chloride in a pint of water and place 
the egg therein. A fresh egg will sink 
to the bottom; one 24 hours' old will 
just submerge; one three days’ old 
will remain awash, and if older than 
three days it will float easily. The 
older the egg the less will be the sub
mergence, one two weeks’ old being 
very buoyant. The changes are due 
to the decrease in the density of the 
egg owing to loss of moisture.

I will omit to describe the sound 
and appearance of shell tests, as it 
needs an experienced person to per
form them with a reasonable degree 
of accuracy.

Freshly-laid spring eggs, with clean, 
intact shells, not more than six days 
old, usually constitute the best grade, 
whilst similar summer eggs are in
ferior in quality from a storage stand
point and require more vigilant candl
ing.

It is not advisable to wash dirty 
eggs either in water or dilute sulphuric 
acid, as is sometimes done, the reason 
being that it lowers their resistance 
to deterioration. If not intended for 
immediate consumption it is better to 
freeze broken and cracked eggs in 
bulk.

The material used in the manufac
ture of egg cases has a marked ef
fect on the sweetness or otherwise of 
the. eggs at the end of the storage 
period. Eggs have a great affinity for 
odors and soon became tainted if 
placed in close proximity to anything 
evolving them. Whitewood, which 
must be well seasoned, is the most 
popular material for the construction 
of the cases, with hard calendered fill
ers with excelsior above and below 
each layer of eggs. These cases 
usually hold 30 dozens. The fillers 
should just fit the cases without either 
crowding or being so loose as to al
low the eggs to shake. Whatever the 
materials used for the construction of 
the cases and fillers, they should be 
absorbent, and1 practically odorless for 
eggs evaporated continually and it has 
been found necessary in practice to 
surround them by some medium which 
will absorb the substances evaporated. 
If any doubt about this still lingers 
in the mind of anyone, let him take a 
number of eggs, place them in a tin 
box, not too large, and hermetically 
sejal it, then place it in an ordinary 
refrigerator and in three months’ time 
let it be unsealed, when an extraordin
ary spectacle will meet the eye and 
will also be detected by the nasal or
gan. The inside of the tin will be 
coated with moisture, and as the tin 
was dry at first this moisture can only 
have come from one possible source 
viz., the inside of the eggs. This proves 
that they do evaporate, and this evap
oration must be absorbed, otherwise 
unsatisfactory results will follow. An
other proof is that the weight of the 
cases when removed from storage 
shows an increase on the initial weight 
whilst the eggs have decreased in 
weight.

There appears to be a difference of 
opinion as to the temperature to be

BLUE GRASS
BUTTER and EVAPORATED MILK

FRESH and SWEET

A R E  L E A D E R S
AT YOUR GROCER

I I k n t A t o r a g e C o m p a n y
GRAND RAPIDS -  BATTLE CREEK

T W i o i c a a l e  X >is t r i i>  «  t  o i 'S
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maintained in an egg storage room, 
but this much may be said aj the out
set, whatever temperature is decided 
upon the correct relative humidity for 
that temperature must be maintained. 
Of course, this temperature will be 
higher than 28 degrees F., as this is 
very near the freezing point of the 
albumen of a fresh egg. A sour or 
cracked egg will freeze at from 3 de
grees to 3.5 degrees F. above the 
freezing point of a fresh egg, the 
freezing point being understood as the 
temperature at which ice crystals be
gin to form inside the shell.

In my experience of egg storage, I 
have always ■ endeavored to maintain 
a temperature of 30 degrees F. for long 
period storage, with a relative humid
ity of 80 per cent., but if the tempera
ture varied from any cause, I took pre
cautions to regulate the humidity ac
cordingly, which was accomplished by 
the use of an absorbent (calcium 
chloride), and by the aid of the hy
drometer. Temperatures up to 40 de
grees F. may be carried with good re
sults for short period storage provided 
the humidity is controlled, as before 
mentioned. Between 28 degrees F. 
and 40 degrees F. the percentage of 
humidity should vary 30 per cent., pro
portionately. I prefer the lower tem
perature as it minimizes the liability 
of the eggs bo spoil by the adhesion 
of the yolks to the shells.

When eggs are placed in the stor
age rooms they should not be cooled 
too quickly, but gradually lowered to 
the temperature at which they are to 
be held; likewise, on taking them from 
the storage rooms it is better to bring 
them gradually to the temperature of 
the outside atmosphere. This can be 
best accomplished by having the 
candling room cooled down somewhat 
and adjoining the storeroom, so that 
the process of cooling takes piace 
simultaneously with the candling. The 
effect of too rapid cooling or heating 
is to thin the albumen.

The use of thermographs is ad
vantageous in the control of an egg 
room temperature, as any fluctuation 
is easily observed from the point of 
control and is also a permanent record 
automatically taken.

To insure good results in an egg 
storage room, a good circulation of 
air is very essential, the reason for 
this being that the evaporation from 
an egg contains the putrid elements 
resulting from a partial decomposi
tion of the egg tissues, and that the 
air of the storage room carries them 
in suspension. Therefore, if the air 
is well circulated, these impurities will 
be more promptly eliminated by being 
brought into contact with thè cooling 
pipes and absorbents.

The circulation should be maintain
ed during the whole of the storage 
period. Forced circulation is superior 
to gravity circulation. It has been 
argued that a vigorous circulation of 
air in an egg storage room will shrink 
the eggs, owing to excessive dryness. 
Those who argue in that way must 
surely have neglected the subject of 
humidity. If a most thorough cir
culation and distribution of air, com
bined with a systematic control of hu
midity is maintained, good results will 
follow. I have obtained excellent re
sults from rooms fitted with false 
floor and ceiling, the former containing 
the cooling pipes; also a forced air 
circulation maintained by a large, 
slow-speed centrifugal fan for the dis
placement of air varies very nearly as 
the speed of the fan, whilst the power 
required varies approximately as the 
cube of the speed. By this arrange
ment the air is forced upwards into the 
room through holes in the floor, re
turning by way of holes in the ceiling 
which communicate with air ducts 
leading to the fan. This system is 
theoretically perfect and the practical 
results have been most gratifying. It 
is a great improvement over rooms 
fitted with cooling pipes on the sides 
and ceiling for the storage of eggs; the 
goods in such a room are all exposed 
to exactly the same conditions m re

gard to circulation, temperature, hu
midity and purity of air.

I have eaten an egg which had been 
in cold storage for twelve months, but 
it is not recommended to store them 
for so long a period, for under even 
the best conditions, eggs always ac
quire a “storage taste” after about 30 
weeks, and it is found that after 10 or 
11 months the viteline membrane be
comes thinner together with an en
largement of the air place. During 
the first part of the storage period the 
percentage of ammonium-nitrate in
creases, indicating chemical modifica
tions of the albumen.

As stated before, eggs with dirty 
or cracked shells, if not intended for 
immediate consumption, are usually 
canned and frozen.

The egg-meat after removal from 
the Shell should be scraped with a 
wooden scraper through a galvanized 
wire screen of about half an inch mesh 
into a shallow pan. This treatment 
will break, the yolks, which is desir
able, otherwise they will 'become solid. 
They should then be thoroughly 
stirred, as the yolk is lighter than the 
white and tends to remain on top. 
Next, the cans, which should be of 
good quality tinplate, should be filled 
about two-thirds full and frozen at 20 
degrees F. When frozen they should 
be filled up to distance of one-half 
inch from the top and again frozen. 
This procedure usually prevents a 
large hump forming in the center of 
the can which usually occurs when 
they are filled up at once. The can 
should now be hermetically sealed. 
Some packers exhaust them of air be
fore sealing, but equally good results 
may be obtained by soldering after 
freezing, as the air in the can has been 
somewhat sterilized by the low tem
perature.

When canned eggs are taken out of 
cold storage they should be thawed 
out by placing the can in cold water. 
This method is much better than 
thawing in a warm room. They should 
be used as soon as they are thawed, 
when they will be found fit for most 
culinary purposes. J. Oldsham.
Phenix Cheese Co. Pays Large Stock 

Dividend.
Zeeland, Jan. 8—The stockholders of 

the Phenix Cheese Co. have voted to 
increase the capital stock from $500,- 
000 to $2,000,000. Of the new stock 
$1,000,000 will be distributed among 
the present stockholders as a 200 per 
cent, dividend on their present hold
ings. The remaining $500,000 stock 
will be held in the treasury. It was 
decided to pay 7 per cent, dividends 
on the stock during 1923, 1 Y\ per cent, 
on March 1, June 1, Sept. 1 and Dec. 
1.

When you hear of some scheme 
that has been used by another man in 
your line, investigate. Find out how 
he worked it and how well Jt paid him. 
It may be what you need in your
business.

refrigerators
tor ALL PURPOSES

Send for Catalogue

No. 95 for Residences 
No. 53 for Hotels, Clubs, >

Hospitals, Etc.
No. 72 for Grocery Stores 
No. 64 for Meat Markets 
No. 75 for Florist Shops

McCRAY refrigerator CO.
2844 Lake •«., KendsllvINe, Intf.
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I l l u m in a t in g  Experiences of a Success
ful Hardware Dealer.

W ritte n  fo r th e  T radesm an .
After all, nothing is so educative for 

the hardware dealer as actual exper
iences. The practical ideas of men 
who have made a success of the busi
ness are helpful to other dealers who 
are willing to study them intelligently.

True, the methods that prove suc
cessful in one community may fail in 
another; but the wide-awake hardware 
dealer will never be a mere imitator. 
Rather, he studies the other man’s 
methods and adapts them to the pe
culiar conditions under which he him
self carries on business.

In this connection the views of a 
successful hardware dealer in a small 
city of approximately 15,000 people 
may be of interest.

“I believe,” he says, “that in this 
store the various departments appear 
to work in harmony and that no one 
branch of the equipment or the ser
vice is glorified at the expense of 
some other, nor neglected that the 
other may be played up.

“Such at least has been our inten
tion. I say ‘our’ advisedly; for al
though I am speaking as manager of 
this store, we endeavor to think, say 
and do here, in the plural, as a gather
ing of individuals all equally interested 
in the welfare of the business.

but he does not sell them; the in
different porter soon allows a well- 
kept stock room to deteriorate, and 
so on. In the last analysis, all things 
mundane rest upon the human equa
tion.

“If, as I am told, we have good 
window trims, a tasty store interior, 
a well-bought stock, a good annual 
turnover, and the whole capped by 
an excessive cleanliness and orderly 
appearance, it is because back of 
these things are human brains de
voted to the intelligent solving of the 
problems of our business.

“I can lay claim to personal credit 
in this connection only through my 
policy of having encouraged the in
dividual development of my employes 
as a result of piling responsibility on 
them. This policy brings out in them 
the habit of self-reliance, and the abil
ity to grasp and solve the problems 
that arise. The division of responsi
bility frees me from the petty annoy
ances of settling every trivial matter; 
enables me to give my undivided at
tention to the larger matters that 
come within the manager’s true 
sphere, and educates the employes so 
that they do their work better and 
incidentally prepare themselves for a 
better position.

“To illustrate: one year our paint 
man, on his own responsibility plung- 

nn naint for the sorine trade to
“An apt comparison might be made 

between a store and a human body. 
The articulation of the departments 
of the former is, in a sense, similar 
to that of the bones of the latter, in 
that each department or each bone 
depends upon the easy working of the 
others to insure its own efficiency. 
Controlling, in the fullest sense of 
the word, all other departments, how
ever much it may also depend upon 
them, is the brain in the case of the 
human body. Equally dependent and 
fully as domineering is the human 
department in the case of the store. 
From here all ideas come, all policies 
emanate, and the final fortune of the 
business is determined as a result of 
the combined activities of its person
nel. I think I am not inconsistent in 
saying that the human element of a 
business must be given the first at
tention, for once that it is working 
smoothly and at maximum efficiency, 
other departments swing into line 
quite as a matter of course.

“To illustrate: If you have a good

the extent of a thousand dollars. I 
was surprised, but I supposed that he 
knew what he was about. He did; 
by midsummer the paint was pretty 
nearly all worked off.

“In the same way, partly, I am 
sure, because he was made to feel 
that his ideas were appreciated, our 
porter evolved a scheme that enables

Sand Lime Brick
Nothing as Durable 

Nothing as Fireproof 
Makes Structures Beautiful 

No Painting  
No Cost for Repairs 

Fire Proof 
Weather Proof 

W arm  In W inter 
Cool In Summer

Bride is Everlasting

Grande Brick Co., Grand 
Rapids

Saginaw Brick Co., Saginaw 
Jackson-Lanaing Brick Co., 

Rives Junction

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

Michigan Hardware Company
100-108 Ellsworth Ave., Comer Oakes 

GRAND RAPIDS, MICH.

Exclusive Jobbers of Shelf Hardware, 
Sporting Goods and

F I S H I N G  T A C K L E

VIKING TIRES
do make good

VIKING TIRES give the user the service 
that brings him back to buy more.

Cured on airbags in cord, tire molds, giv
ing a large oversize tire.

We have an excellent money-making 
proposition for the dealer. Write us for 
further information.

BROWN 8c SEHLER CO.
State Distributors Grand Rapida, Mich.

W llm arth  show  cases and  s to re  fix tu res In W est M ichigan’s  Wsreest « t" " 1

In Show Cases and Store Fixtures Wilmarth is the best buy—bar none
C atalog—to  m erch an ts

WILMARTH SHOW CASE COMPANY 
1542 Jefferson Avenue Grand Rapids, Michigan
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us to store and use material that had 
previously been wasted.

“If necessary, I could give illustra
tions of such things in connection with 
every department of the store, and 
with every member of the staff. We 
try to encourage original thinking and 
initiative.

“We constantly get new ideas from 
one another that vary in value from 
a big saving on the purchase of a bill 
of goods or a new selling idea, to our 
warehouse scheme of piling nail kegs 
on their sides instead of on end, in 
consequence of which we can pile 
higher and still tell at a glance as to 
what size nails are in any given keg.

“One would be surprised at the 
manner in which the slackest of men 
will develop under a system that al
lows full play for his imagination and 
initiative. No man is any good until 
he has been tried out, and it is only 
through his first mistakes that he 
learns to avoid them in the future. 
It is easy to warn men; but few of 
them, and for that matter, few among 
ourselves, pay much attention to what 
we are told. It is our experiences that 
we remember.

“I discourage any dependence upon 
authority. If a man comes to me for 
orders on a comparatively simple 
matter, J  say, ‘Don’t bother me with 
the details of the work you are paid 
to do. Go ahead and do the best you 
can.”

“And then I watch, and I am sel
dom disappointed in the results. If 
the result is good, I am satisfied; if 
the result s bad, the clerk probably 
knows that fact as well as I do. At 
any rate, any harping of mine on the 
error would do more harm than good, 
and assurredly if any complaint is 
made, it is done in private, so that no 
feeling of humiliation will result. The 
satisfied man works best, and that is 
one way of keeping him in such con
dition.

“Carrying that last idea a little 
further, I believe that incompetent 
help, however cheap it may be to hire, 
is very expensive in the long run. I 
get away from the danger of such 
help by endeavoring to get a group 
of men about me of whom I can be 
proud. By paying unusually good 
salaries, by seeing that they get week
ly and annual holidays, I ensure their 
mental contentment and good physical 
condition.

“A man is similar to a horse, a 
binder or any other piece of machin
ery, in this: if he is fed with the best 
brand of mental lubricant and stoked 
with good physical coal, he will * do 
the work, provided reasonable quality 
is there to go on in the first place. 
As life is what a man makes it, so is 
a store what the man makes it. Good 
men will make a success of the mean
est store, because they are not there 
long before they are revolutionizing 
its methods from window front to 
coal bin. Place a weak bunch of men 
in the best store in America and watch 
the business hit the chutes.

“In the other departments we con
stantly strive for improvements, and 
if one shows a little gain, the others 
are soon at its heels, so that they all 
hold to pretty much the same level

of efficiency—which is, of course, just 
as high as we can make it.

“There are a few basic laws we em
ploy in all departments. We insist 
upon absolute cleanliness, as much so 
in the cellar as in the window, so that 
we may with impunity show our cus
tomers all over the establishment with 
the certainty of making a good im
pression. The windows we endeavor 
to make artistic, and we plan to have 
them emphasize the advantages of the 
goods shown by intelligent display, 
in preference to using the show win
dow for a warehouse.

“I might go on with endless illus
trations of the working of our endless 
chain; but I believe the foregoing 
gives a pretty clear understanding of 
the ideas we have applied to develop
ing the human element in our busi
ness, which, in my opinion, represents 
our most important asset.”

Victor Lauriston.

Cranking-up the Slow Seller.
A house, handling hundreds of vary

ing products, found that each sales
man tended to sell most heavily the 
items that had the strongest person
al appeal to him. The merchandise 
was of a mechanical nature and the 
talking points about the different ar
ticles had relatively the same value. 
There were two products however, 
which the manufacturer wished to 
sell in much larger proportions. A 
post card was sent to every customer 
once a week for eight weeks, the same 
kind of post card being used for all 
mailings. It bore simply the words— 
“Be sure to ask our representative 
about our A—and B—.” And the sales
men were asked. They wer-e asked so 
consistently that by the time the mail
ings were over they had formed the 
habit of talking these items first.

Something New in Earrings.
Something new in “drops” for ear

rings and for use on bangle bracelets 
will shortly be shown in the New 
York market. It consists of tiny 
figures of animals, humans, etc., both 
in oxidized sterling silver and in hard 
colored enamel on sterling. These 
figures, which retail at SO cents each, 
include cats, elephants, rabbits, owls, 
bears, Dutch boys, etc. Attached to 
earrings of imitation pearl, they bring 
$2 a pair at retail, while attached to 
sterling chain bangle bracelets, which 
are made with several colored enamel 
inserts, they sell at $1.50. The effects 
produced, especially in the earrings, 
are not a little bizarre.

Do the thing you are afraid to do.

Signs of the Times
Are

Electric Signs
P rogressive  m e rc h a n ts .an d  m a n 

u fac tu re rs  now realize the  value 
o f E lectric  A dvertising.

We fu rn ish  you w ith  sketches, 
p rices and  o pera ting  cost for th e  
asking .

THE POWER CO.
Bell M 797 Citizens 4281

When You Sell Shredded Wheat
you are supplying a dem and we have created for 

you through advertising. W e don’t ask you to  m ake 

new customers for

Shredded Wheat Biscuit
Just keep a fresh stock in a  nice, clean, dry place 

in your store and hand it out to those who ask for it. 

Shredded W heat has survived all the ups and downs 

of public fancy and rem ains to-day the one great 

staple breakfast cereal, with a steady sale all the 

year ’round, a t a good profit.

MADE ONLY BY

The Shredded Wheat Company, Niagara Falls, N. Y.

At
EveryMeal

Eat
HEKMANS 

Crackers and 
Cookie-Cakes

Grocers— Success lies in handling what 
people want. Hekman’s baked goods 
are known and preferred.
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OUR NEW  
ATTRACTIVE 

DISPLAY CARTON

This Is a Cough 
Drop of Exception
al M erit and Sells 
on S ight.

O rder of Y our Jo b 
ber’s  Salesm an.

NATIONAL CANDY CO., INC.

P U T N A M  F A C T O R Y
Grand Rapids, Mich.
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Annual Meeting of Veteran Travelers 
Association.

Detroit, Jan. 9—The thirteenth an
nual reunion of the Veteran Traveling 
Men’s Association was held at the 
Hotel Tuller on Dec. 28. The business 
meeting at 2:30 was well attended and 
many old friendships were renewed. 
The Secretary, Samuel Rindskoff, hav
ing died last June, E. F. Bush was 
elected Secretary. Jeff Thurber was 
elected President and George W. Has
kell, of Owosso, was elected Fifth 
Vice-President. T. Chamberlain was 
elected member of the Executive Com-

E. F. Bush.

mittee. Through the kindness of 
Harry Mazer, of the Peninsular Cigar 
Co., some most excellent smokes of 
the El Jarana brand were available 
all afternoon and after the banquet 
and were greatly appreciated. J. L. 
Lee was toastmaster and Dr. Rice 
gave us one of his usual good talks. 
There was music, a monologue by Mr. 
Schumacher on the Englishman’s con
ception of the American game of base
ball, -which was very amusing. There 
were talks by Messrs. Lee, Chase, 
Haskell, Pointer and many others. It 
was a most enjoyable session and was 
closed by all standing and singing 
America. E. F. Bush, Sec’y.

Gabby Gleanings From Grand Rapids.
Grand Rapids, Jan. 9—J. J. Berg 

(Pitkin & Brooks) writes Gabby as 
follows from Pasadena under date of 
Jan. 1: “New Year’s day finds us all 
well. Saw the tournament of roses 
to-day—a very beautiful sight indeed. 
I met Wm. S. Sawyer, formerly of 
Worden Grocer Company, Saturday, 
at his office at Glendale. Mr. Sawyer 
is looking fine. So is Mrs. Sawyer 
whom I had the pleasure of meeting 
at her home. Mr. Sawyer is doing a 
very nice business. He is not as 
heavy as he used to be, but he is feel
ing fine. I was in Los Angeles Fri
day and picked up a pamphlet in the 
street car, which I am enclosing. It 
might help the street car service, 
should Mr. DeLamarter use a pamph
let like this one, don’t you think? I 
am receiving the Tradesman phompt- 
ly and enjoy reading it from cover to 
cover. It brings dear pld Michigan

right before your eyes. Mrs. Berg 
and myself expect to leave here Jan. 
15, stopping at San Francisco, Salt 
Lake City, Denver, Kansas City, St. 
Louis, Chicago and expect to arrive in 
Grand Rapids Jan. 28.”

Edward R. Swett, proprietor of the 
Occidental Hotel, Muskegon, leaves 
to-day for Atlanta, where he will join 
a friend who has a Cadillac car and 
proceed to Tampa by auto. They will 
visit several other Florida resorts be
fore returning to Atlanta. Mr. Swett 
expects to be away about six weeks.

A well-known business man writes 
Gabby as follows: “I met a most re
markable experience while at the Hotel 
Otsego (Jackson) last week. Because 
I expected to be on the train several 
hours last Friday, I purchased a 
couple of magazines at the cigar 
counter of the hotel to help me pass 
away the time. I left them in my room 
while I went in to breakfast, but when 
I went to my room for my grips to 
start for the depot my magazines had 
disappeared. I registered a complaint 
at the office, assuming that would be 
the last I would ever hear of it. Just 
as I was boarding the train, ten 
minutes later, one of the bell boys 
came up to me all out of breath and 
handed me the missing magazines. As 
I had never met such an experience 
before I was nonplussed, but I man
aged to recover from my surprise long 
enough to tell the boy that I believed 
he would be at the head of a hotel 
of his own some of these days. I met 
the same pleasant experience in every 
department The clerks behind the 
desk and the man behind the cigar 
counter are all good natured and ap
parently do all they can to make the 
guest feel that he is welcome.”

Science having pronounced the fat 
and the lean salesman precisely equal 
in ability, an issue upon which all 
a priori reasoning has failed for a 
century is fairly determined. It is 
universally agreed that a good bar
tender, innkeeper, mayor or train con
ductor must be fat; that Presbyterian^ 
elders, schoolmasters and civil service 
reformers must be lean. But no one 
could guess whether the Sancho 
Panza and Falstaff type would make 
better commercial travelers than the 
Don Quixote and Poins type. The 
ability of the fat man to conciliate his 
prospective customer, to radiate mirth 
and get a contract signed under cover 
of a chuckle, is indubitable; but might 
it not be offset by the superior enter
prise, agility and determination of the 
lean man? The tall man may over
awe the guard that a busy merchant 
places at his door; but may not the 
Short man slip in while the guard 
dozes? These questions have distract
ed the business world -for decades. 
Having settled them, science may now 
press on to the crowning issue of all— 
are doctors with beards better than 
doctors who have only mustaches, and 
if so, how are we to rate practitioners 
with sideburns? Concealed in this 
issue of fat vs. lean salesmen there 
lay concealed the deadliest dynamite. 
Science had long since shown the 
precise degree of convexity or con
cavity of countenance desirable in 
sa'esmen and laid down rules for se
lecting bagmen according to their 
skill, in fitting together jigsaw puzzles. 
Every employer worth his salt knows 
that a man who sells perfumes or 
lingerie must have a convex counten-
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ance with prognathous jaw and that a 
man who sells ordnance and bayonets 
must have a concave countenance, 
like a budding poet. But conceive the 
agony of the soap manufacturer who, 
finding after prolonged tests just the 
salesman, with the right geometrical 
cast of face and the right ability in 
pinning donkey tails to the wall, 
learns that he lacks two and three- 
fourths pound's of the proper weight! 
Now such doubts are disposed of.

After a period of what may be called 
apprentice work in the office of the 
sales department, the new man is as
signed to a territory of his own. He 
is not, however, left to shift for him
self. The sales manager of the district 
in person, stays with the recruit for 
two weeks. The older man becomes 
the beginner’s traveling companion 
and adviser. Among many other 
things, he teaches the young man 
what trains to take, how to get about 
most conveniently, what hotels are 
best to stop at, how to get suitable 
rooms at reasonable rates, how to ap
proach customers, and all the details 
that make up the routine of the work 
as well as many of its finer points.

At the end of the second week the 
young salesman-to-be (takes up his 
work unaccompanied by the manager. 
But each night, at the close of the 
day’s work, he is expected to sit down 
in his room and write a long personal 
letter to the sales manager, telling him 
in detail everything that has happened 
to him during the day. These letters 
are not formal sales reports; they are 
friend to friend affairs, the more in
formal and friendly the better; and the 
salesmanager answers them in kind, 
commending good strokes, counseling 
about certain customers with whom 
the salesman has had difficulties, sug
gesting in real friendly man-to-man 
vein.

John A Higgins (Watson-Higgins 
Milling Co.) leaves Thursday for 
Bradentown, Florida, where he will be 
located for the next four months. He 
will be accompanied by Mrs. Higgins 
and their three children.

L. M. Wolf, who conducted a gen
eral store at Hudsonville for twenty- 
five years and who now devotes his 
time to the Hudsonville State Bank, 
leaves this week for Miami, Florida, 
where he will spend the remainder of 
the winter. Mrs. Wolf will accompany 
him.

The Hotels Statler, Inc., Buffalo, N. 
Y., will construct a 1,200 room hotel 
at Detroit on a site that, fronts 165 
feet on Woodward avenue and 300 
feet on High street at the Northeast 
intersection of the streets. The esti
mated cost is $9,000,000. This an
nouncement, made for E. M. Statler, 
by H. W. Rlare, manager of the Stat
ler Hotel in Detroit, marks the sale by 
Sam Levy, theatrical man, and Louis 
Smilansky, of the option which they 
obtained upon the site last September 
from Joseph Boyer, President of the 
Burroughs Adding Machine Co. and 
original owner of the property. The 
new hotel, for which plans are now 
being prepared by George B. Post & 
Sons, New York architects, will mean 
that the combined Statler hotels in De
troit will be greater than any other 
hotel in the country, with the excep
tion of the Hotel Pennsylvania, New 
York. The present Hotel Statler at 
Grand Circus Park, Washington boule
vard and Bagley avenue, has 1,000 
guest rooms. It was opened in 1915. 
The two hotels combined will have 
2 200 guest rooms; while an additional 
600 are to be added later to the new 
Statler.

John J. Dooley left Jan. 6 for a three 
months’ respite from business cares 
at Lake Worth, Miami and Palm 
Beach, Florida. John worked all sum
mer without taking a vacation so he 
could have a long-time winter rest.

Lewis Hake, who has covered West
ern Michigan several years for W. F. 
McLaughlin & Co., Chicago, will act 
as sales promoter for the coffee de
partment of the Worden Grocer Com
pany hereafter.

The banquet to the stockholders of 
the Hotel Rowe last Friday evening 
was a very pleasant occasion for all 
concerned. The guests enjoyed the 
repast supplied by the culinary depart
ment and, after the cigars had been 
passed, the real underlying motive of 
the affair was disclosed—the securing 
of $48,000 subscriptions to the capital 
stock to fill out the unexpired portion 
of the $750,000 issue. President Dex
ter made a good start and managed to 
hammer the shortage down to $30,000. 
There he stuck, apparently unable to 
make any further progress, when an 
obscure and little known gentleman 
who appeared to have some knowledge 
of Grand Rapids conditions suggested 
that the chairmanship be temporarily 
assumed by Uncle George Whitworth, 
President of the Berkey & Gay Furni
ture Co., and that he be invited to in
troduce the weapons of the Methodist 
church in securing subscriptions for 
the remainder. Uncle George proved 
to be equal to the occasion and inside 
of thirty minutes had the satisfaction 
of seeing the entire amount duly en
rolled. It is, perhaps, just as well that 
his presiding elder was not present, 
because Uncle George departed some
what from strict Methodist dogma by 
promising those of other denomina
tions—even Episcopalians—a glimpse 
of the Methodist heaven on their way 
—down. Uncle George has officiated 
so many times in money raising cam
paigns that one gets the impression 
that he is decidedly at home in under
takings of that character. Although 
nearing the Biblical limit as to age, 
he still has all the fire of youth when
ever anything suggestive of Method
ism is in evidence.

In this connection, it may be stated 
that Uncle George was once on the 
editorial staff of the Michigan Trades
man. While in charge of a depart
ment for Foster, Stevens & Co., near
ly forty years, he was engaged to 
write the hardware market each week. 
He did his work so well and received 
so many favorable comments thereon 
that he conceived the idea that he 
could write better than the editor him
self—and undertook to encroach on the 
editor’s prerogatives. Both men were 
somewhat younger forty years ago— 
and also more pugnacious—and there 
soon came a clash which resulted in 
the Tradesman losing the services of 
its ambitious contributor, who shortly 
afterward assumed the management of 
the Fox Caster Association and 
emerged therefrom a very rich man. 
If Uncle George’s policies had prevail
ed, the Tradesman by this time would 
probably have been a devoted ex- 
pounde/ of the doctrines of John 
Wesley and Uncle George would have 
taken rank beside Greeley and Lyman 
Abbott, instead of being placed on a 
pedestal as President of the largest 
furniture factory in the world.

Owing to the crowded condition of 
the Pantlind Hotel during the open 
furniture market it was found neces
sary to suspend the You-See-Tee 
luncheons, but they will be resumed 
on Saturday, Jan. 20, in the Rotary 
room of the Pantlind Hotel and it is 
hoped that every member of the club 
can and will be present, as it is the 
annual meeting and there will be an 
entire new set of officers elected and 
a new committee appointed to provide 
entertainment at the luncheons for the 
next three months. Fred Pantlind, as 
well as the officers of the You-See- 
Tee club, regretted very much that 
there was no room they could have, 
but Fred says as soon as the new 
addition to the Pantlind is completed 
there will never be a time that there 
will not be a place and a welcome for 
the You-See-Tee boys to hold any
thing they want to within the confines 
of the hotel building; and here’s hop
ing the time is not far distant when 
the members of Grand Rapids Council 
will be able to not only attend dancing 
parties and luncheons at the Pantlind 
Hotel, but also regular meetings of 
Grand Rapids Council. When that 
time comes it will require a good big

room to hold the regular meetings in 
because it is the belief o f many mem
bers that the biggest drawing card 
and the best asset Grand Rapids 
Council You-See-Tee can have will be 
a meeting hall in the Pantlind Hotel 
building.

The January 1923 furniture season 
bids fair to go on record as the great
est furniture season the world has ever 
seen. Tuesday, Jan. 2, showed a list 
of arrivals totaling nearly 400 and by 
the end of the first week, Jan. 6, the 
list totaled up to a little over 650. 
There did not seem to be a particular 
part of the country they came from, 
as there were buyers registered from 
almost every state in the Union. Go
ing back to the January season of 1922, 
we find the first week list totaled a 
little over 600, with a grand total at 
the close of the January season, 1922, 
of a little over 2100 buyers. These 
buyers did not come this season to 
get prices and make memorandums. 
They came to buy merchandise and 
there is no question but that the Janu
ary market of 1923 will be not only 
the largest market in number of ar
rivals, but the amount of goods pur
chased will run ahead of any other 
market. The close of Monday, Jan. 8, 
showed the list of arrivals running 
over 1400, with yet about twelve days 
for the market to run, because it is 
advertised to close Saturday, Jan. 20. 
Every furniture exhibition building in 
the city is filled with samples. The 
new Rindge build, which is the latest 
addition, hasn’t one vacant foot of floor 
space and as the contract is now let 
for the additional five stories, which 
will be ready for occupancy for mid
summer market, it will, without a ques
tion, place the Rindge furniture ex
hibition building as one of the best, if 
not the best, in the city.

The meeting of Grand Rapids Coun
cil, No. 131, United Commercial Trav
elers on Saturday, Jan. 6, was in the 
nature of a testimonial farewell to our 
worthy Senior Councilor, James Bo
len. The meeting was called to order 
at 2:30 in the afternoon and there was 
a bunch of fourteen applications and 
four reinstatements to vote on and 
when instructions were given to see 
if there were any candidates in waiting, 
the report came in that there were 
fourteen. This class was put through 
the full initiatory ceremony and every 
officer did his part fine. A recess was 
taken at 5:30 and a lunch served under 
the supervision of Past Senior Coun
cilor Arthur N. Borden. A four piece 
orchestra filed into the room and the 
fun began. The eats were good. The 
music furnished by the four piece or
chestra was good.

Dan Viergiver, acting as chairman 
of the entertainment committee, open
ed the evening entertainment by ask
ing everybody to sing “An Old Fash
ioned Girl.”

A U. C. T. quartette, consisting of 
Howard Gilb, Ted Hensel, T. B. 
Rooney and V. C. Steft, fully demon
strated that there is lots of musical 
talent if the boys would only practice 
up a bit.

Past Senior Councilor Joe M. Van- 
der Meer rendered two vocal selec
tions in an execution that is wholly 
“Jims.” T. B. Rooney gave a -very 
fine exhibition of jig dancing and Otto 
Heinzelman gave some good stunts in 
ventriloquism and! others, including 
James E. Bolen and Arthur N. Borden, 
contributed to the entertainment of 
the evening. But it remained for Dan 
Viergiver to pull down the high honors 
of bringing in applications. Dan 
brought in four reinstatement blanks 
and applications for two new candi
dates. Before calling the Council to 
order for some more work to be done 
in the evening, Past Councilor Walter 
S. Lawton called Jim Bolen to the 
rostrum and with many assurances 
that what he had to give to Jim came 
from the hearts of every member of 
Grand Rapids Council, Walter then 
presented Bolen with a Past Senior 
Councilor badge, one of the best 
fountain pens on the market and

a hundred" of the best cigars, re
minding him that the Past Senior 
Councilors badge, when he gets 
in his new home in California, will 

. identify him as a member of Grand 
Rapids Council. The cigars he is to 
smoke and while inhaling the aroma 
think of the boys he left behind and 
the fountain pen is to be used to let 
his many friends in Grand Rapids 
know how the world is using him 
when he gets to his new home in 
California. Jim tried to come back 
with some words of appreciation, but, 
like many others under similar condi
tions, Jim’s heart was too full. He 

-fully realized then, more than ever 
before, that he was leaving a good big 
bunch of true friends.

By 8 o’clock the entertainment part 
was concluded and the business, of the 
meeting was resumed. The alarm came 
from the outer door that there were 
three more candidates in waiting. The 
hall was prepared for the reception 
of stranagers and three more men, 
good and true, were made members 
of the order o*f United Commercial 
Travelers. Other matters of business 
were then taken up and at the con
clusion Senior Councilor Bolen ap
pointed appointed the following ban
quet committee for the March annual:

Chairman, Captain Walter N. Bur
gess; Walter E. Lypps; Dan Vier
giver, August Kaiser, John B. Olney, 
R. P. Dolson and Sam Holden. The 
personnel of this committee gives full 
assurance that the annual banquet in 
March will be one of the best ever. 
The same booster committee stands 
for the February meeting. The Fer- 
ruary meeting will be known as Past 
Senior Councilors night, when every 
station from Senior Council to Sen
tinel will be filled by Past Grand 
Councilors and Past Senior Councilors 
and it is hoped that the booster com
mittee will furnish a good class for 
initiation, because it is a fact that 
once a year when Past Grand and Past 
Senior Councilors conduct a meeting 
it is done without a ritual in sight, 
showing that many of the old past 
officers still keep their memories re
freshed with the ritualistic work

Louis B. Ridenour has been selling 
furniture in the Grand Rapids market 
many years. His first line was manu
factured by H. C. Dexter & Co., of 
Black River, N. Y. During his con
nection with the Dexter’s he inspired 
the making of great improvements in 
the firm’s line. One season he ex
hibited samples of log houses so con
structed that an unskilled person could 
set uo or dismantle them with ease. 
The rustic seats and porch furniture 
produced at the same time were of Mr. 

, Ridenour’s conception. The business 
of collecting and selling antiques 
claimed Mr. Ridenour’s attention. The 
colonial homes of Virginia, Maryland, 
South Carolina and other states were 
ransacked for old specimens of art 
furniture and household novelties and 
sold in a store opened for the purpose 
in Washington. His early occupation, 
selling furniture to dealers, was re
sumed later and he is now presenting 
the line of the Withrow Winthrop Co. 
to the attention of buyers.

Byron S. Davenport will round out 
thirty-five years with the Judson Gro
cer Company next November.

H. Greenwold has engaged in the 
drug business at the corner of Godfrey 
avenue and Burton street. The Hazel- 
tine & Perkins Drug Co. furnished 
the stock. Mr. Greenwold was man
ager of the Wolf drug stock, on West 
Bridge street, for several years.

The annual round-up of the officers, 
department heads and traveling sales
men of the Worden Grocer Company 
will be held in the English room of 
the Hotel Rowe 12:30 p. m., Jan. 27.

Perhaps you cannot interfere with 
your employes using cigarettes and 
home brew when off duty, but you can 
insist that they eliminate all traces of 
such things when they come to the 
store.
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Different Varieties of Swindlers Who 
Victimize Hotels.

Grand Rapids, Jan. 9—One of the 
items of loss in the operation of ho
tels and which adds very materially 
to its cost is the element of theft and 
graft.

Protective measures of every de
scription are utilized and while their 
adoption has cut down the volume of 
such losses they are still sufficient to 
worry hotel managers.

Every day we hear or read of some 
new scheme whereby some hotel pro
prietor has been mulcted out of no 
inconsiderable sum by these infrac
tions of the law.

The old schemes of beating hotels 
out of their just dues are still in 
vogue. One of these consisted of 
registering in remaining for a longer 
or shorter period, and then disappear
ing without interviewing the cashier. 
In the olden times this individual used 
to come in to the hotel with .a sort of 
hang dog air, carrying a hand bag, 
usually loaded with bricks, engage a 
cheap room, remain a few days, then 
disappear, leaving behind him the 
grip, which upon investigation proved 
to be a blind.

Thev do it somewhat differently 
nowadays, but the net results are not 
dissimilar. For instance in place of 
the old style “skipper” we have a 
well groomed, friendly fellow with 
good-looking baggage. He will usual
ly ask for the best room in the house. 
He is affable with the clerk with per
haps that air of condescension to the 
extent of giving out the impression 
that he is a real person, and yet not 
sufficiently ostentatious to prove that 
he is an individual of importance to 
the casual observer. The clerk natur
ally has no method of ascertaining 
whether he is or not—for the time be
ing at least. He must move slowly 
and must do so carefully in order not 
to give offense to some one who is 
genuinely all right.

The reason for the substitution of 
the more pretentious luggage for the 
old-time cheap satchel is that hotels 
are more careful in looking over the 
effects of their modern guests. Now
adays in most hotels the bell boy or 
porter who shows a guest to his room 
makes some kind of a report to the 
front office on the character of the 
baggage brought in by the new ar
rival. Housekeepers and chamber
maids are also inclined to show an 
investigating turn of mind for the 
same purpose.

Along toward the end of the week 
when by custom most hotel bills are 
supposed to fall due he, the “guest” 
begins to arrange for his get-away. 
If he is possessed of an abundance of 
nerve he will walk boldly out of the 
hotel with his baggage and not excite 
suspicion, but the most common meth
od is to leave his baggage in the check 
room, call for it later and forget all 
about the existence of a cashier. Very 
frequently he will remove the contents 
of his grips in small parcels and leave 
the landlord to “hold the bag.”

In the larger hotels particularly, 
where a house detective is employed, 
the management usually keeps in 
closer touch with the exact situation 
and if the circumstances are of such a 
nature, the so-called guest is called in 
for an interview with the management. 
If the guest’s intentions, after a brief 
and friendly talk seem to be above 
suspicion, he goes away with a favor
able impression of the friendly re.a- 
tions existing between host and guest 
and advertises the fact among his 
friends. If, however, the opposite is 
the case he is given a chance to “make 
good” without ostentation, and no one 
is any the wiser, and presumably goes 
on his way to practice his wiles on 
some other boniface. On this one 
point the hotels have a vulnerable 
point and notwithstanding the fact 
that for social and other business re
lations they are exceedingly well or
ganized, the lack of methods for spot
ting “beats” unless the offense is of 
sufficient magnitude to constitute a

felony, in which case other hotel men 
are usually advised, is noticeable.

The subterfuges employed by this 
class, of grafters are numerous, and, in 
many instances, highly amusing, es
pecially with the women. If they are 
hard-boiled examples, they will regis
ter in with much ado and when itheir 
bill becomes due, they offer an inter
esting exhibit of excuses. They have 
lost their money, are waiting for their 
husbands or have wired home for 
funds. >If they are comely in appear
ance and suave in manner, they will 
many times put it over on the hotel 
proprietor, and as many legitimate 
cases come within the scope of the 
management, it sometimes makes it 
possible for the patron to get away 
with her system because of conserva
tiveness on the part of the host, who 
does not want to run the risk of of
fending someone whose motives may 
be honest and sincere.

The common, old-fashioned or gar
den variety of grafters, first mentioned^ 
are well-known to the country hotel 
man, and are about the principal class 
who operate in the rural districts, ex
cept the “check passer” of whom I 
will speak later.

The metropolitan hotel men are vic
tims of many other and original 
schemes which are pulled off by 
“artists,” one or two of which were 
treated upon by the Detroit News the 
other day.

Recently there was held in that city 
a convention of the American Prison 
Association and a polished gentleman 
registered into the hotel where the 
convention was being held, represent
ed himself as one of the delegates to 
the affair—an official in fact—who 
came ahead to arrange certain details 
of the convention, secured in some 
way, a badge, which he displayed 
prominently, remaining through the 
entire convention, attending its meet
ings and fraterizing with the other 
delegates. After the convention was 
over, he left the hotel and incidentally 
left behind him an exhaustive exhibit 
of charges for restaurant, laundry and 
other special service and got away 
with his baggage.

The hotel manager in speaking of 
the incident said: “Perhaps it is not 
so remarkable now that I come to 
think of it. We have also learned that 
he talked a great deal, even to the 
warden of Sing Sing prison, while he 
was here. Maybe he planned to play 
the New York hotels next and wanted 
a friend inside in case he came to 
grief.’

The chief offender against the peace 
and dignity of the profession is the 
individual Who passes the bad check, 
for in many instances this represents 
a net cash loss for the hotel, the hotel 
bill proper not being so important a 
part of the whole transaction. Many 
of the hotels have what they consider 
very strict rules regarding the cashing 
of checks, to the enforcement of which 
•their clerks are rigidly held, but they 
—the managers—are often easy vic
tims. The country hotel owner feels 
that in a way he is the clearing house 
for his guests who are alike strangers 
to himself and the local banks. He 
realizes that the traveler must have 
some method of realizing funds for 
continuing on his journey and the 
most natural thing in the world is for 
the host to act in a banking role. If 
he has not on hand sufficient currency 
to cash the draft or check, naturally 
he goes to the bank to perfunctorily 
identify the guest, the banker asks 
him to endorse his name on the paper, 
and some fine morning he awakes to 
the knowledge that the bank has the 
check in its possession endorsed: “Re
fused for lack of funds.” And the un
fortunate landlord must dig down in 
his pocket and make good for some
thing from which he has had no bene
fit whatever except the satisfaction 
of having accommodated a guest.

The ingenuity exhibited by some of 
these check artists is very interesting 
in many instances. For instance, a 
traveler will come into the hotel, regis

ter and ask for his mail. If he is a 
real expert, he will find awaiting him 
several letters—usually sent by con
federates in different cities, in one of 
which a check will be enclosed, and 
Which is usually opened with some 
ostentation in the presence of the 
landlord, with some reference to the 
enclosure. Naturally later on when 
he explains to his host that this is his 
first trip and, as a consequence, he is 
not possessed of local acquaintances, 
that individual will help him out, in 
many, too many, instances, to his sor
row. And very often it will occur that 
a salesman with whom the landlord 
enjoys an acquaintance, possibly after 
he has discontinued his connection 
with the house he has formerly repre
sented, a fact not known to his hoste, 
will ask him to cash a personal check 
and the victim falls.

The hotel man who makes a prac
tice of cashing personal checks, unless 
his acquaintance warrants the transac
tion, takes a very great and, I claim, 
unjustifiable risk. There is some ex
cuse for assuming a responsibility 
of this character when a properly ex
ecuted bank draft is presented, but 
even in such a case he must know his 
man. While, as before stated, he may 
feel an obligation to do so, he will be 
acting in an unbusiness-like manner 
if he does not go into the matter care
fully with absolute strangers. Often 
bank drafts are rank forgeries, or even 
if genuine are in improper hands, and 
the endorser must make good in any 
case.

The matter of cashing checks and 
drafts for customers has been the sub
ject of much discussion at hotel meet
ings, but it has never been acted upon 
and probably never will, the transac
tions being more usually left to the 
personal sagacity of the landlord. 
Many hotel men have operated for a 
life time without undergoing any loss
es of this character while others are 
easy marks. Character reading comes 
into play under these circumstances as 
well as with any business transactions 
in all lines.

But after all the principal losses are 
not through “skippers” and bad check 
men, but in the system of thievery 
practiced on many hotel men. “Klep
tomania,” if you want to be charitable 
in your language. In this regard the 
metropolitan hotels are much the 
greater sufferers, but complaints are 
frequent from the country where ho
tels are sufferers principally through 
theft of towels, bedding and blankets 
some of the latter being of the most 
expensive kind. Smaller articles of 
no particular intrinsic value, are taken 
away as souvenirs many of their 
guests, chiefly tourists, accentuating 
the details of their country excursions 
by exhibiting such articles as an evi
dence of such accomplishment.

The aforesaid hotel manager said 
that not long before “a prominent and 
wealthy citizen from Upper Michigan 
—a man well known to us—and his 
wife stopped here for a few days. They 
dined several times in their own room. 
A silver coffee pot and other silver 
tableware were reported missing after 
one of these meals.

“We waited until we ascertained that 
the man and his wife were out and 
then the housekeeper and a house 
detective went to the room opened an 
unlocked suit case and, there were the 
missing articles.

“When they were interviewed the 
man blamed his wife and she blamed 
him. We told them that since the 
articles had been recovered we would 
let the matter drop and hoped it would 
be a lesson to them both.”

I at one time, visited the home of a 
family, the responsible heads of which 
had some considerable notoriety as 
“globe .trotters,” and one could easily 
grain the impression they were operat
ing a pawn brokers emporium. Every
thing from souvenir spoons to Pull
man blankets were in evidence, and I 
have since wondered if the grand 
piano was not acquired in the same 
way.

STRAIGHT S IZ E “"
J h e  JohnSon 
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duction in 1922, we are again 
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All of which are incidents in the 
merry existence of the hotel man and 
assist him in evading incomfe taxes.

Frank S. Verheck.

Appealing T o the New Customer.
It is a new trail to him, the trail to 

your pharmacy. Have you planted the 
flowers of tact, courtesy, thoughtful
ness, deference to his prejudices, pa
tience and friendliness along his trail? 
If the new trail in the mountains is 
bare and forbidding one venture suf
fices us. On the other hand it may 
have charms that will prove an ir
resistible charm to us when outing 
days again return. Is it not even thus 
with a pharmacy?

Why should we not make the travel
ing easy, the goal restful? A bit of 
care may prevent our having a brace 
of dissatisfied customers! Human 
nature medicine is never on the bar
gain counter! Do we not need to 
hold a new customer as carefully as 
we would hold a new baby—that is, 
if we had a half interest in the afore
said baby!

Study each customer; to one a joke 
would be as sweet as honey in the 
honeycomb, but to another it would 
be anathema! One customer is the 
sum of all wisdom, the other defers to 
your judgment or leans hard upon you 
for advicj. When she says: “Well, 
you know which remedy is the better 
of the two; give me the best;” the best 
in your reservoirs of knowledge and 
of experience are on tap for her. If 
your best is not at her beck and call, 
if a nickel of extra profit can 'bias your 
judgment, you will become a member 
of the “Save-at-the-Spigot and Waste- 
at-the-Bunghole” Pharmacists. Why 
join an order that is rapidly becoming 
extinct?

A new customer may prove a dis
coverer; keen eyes soon note whether 
courteous service and tact are genuine 
or whether they are pharmacy-bait for

customer-fish. One trip to some phar
macy where service is minimized, tact 
sidetracked, and order forgotten, may 
be enough—yes, it may be an over
dose! As a matter of fact such phar
macies will soon be as scarce as the 
proverbial hen’s teeth! It takes a live 
pharmacist to keep up with the pro
cession to-day. Look at the money it 
takes to do business nowadays; rent, 
fixtures, wages, etc.; compared with 
the expense incident to doing business 
even a score of years ago. “Look on 
this picture, then on that!” There 
must be no shortages in the personnel 
of the pharmacy, no discount on order 
and tact and service. Where the out
flow is so great the inflow must be 
kept up—it is up to us to keep the 
channel clear. George W. Tuttle.

Interest Buyers By Keeping Them 
Surprised.

J. George Smith, candy seller, makes 
a specialty of unusual boxes. He is 
among the leaders in candy boxes, 
and is especially proud of having been 
the first, or one 7of the first to use 
the flat one-pound box which has 
practically displaced the old-fashioned 
box which had two layers. The most 
famous of his boxes is his “Patent 
Yard of Chocolates.” This is a pack
age thirty-six inches long. Smith has 
another box which is especially good 
for steamer gifts and the like. It is a 
box which contains seven books, all in 
regular jackets. These jackets he 
gets from publishers and from book
sellers.

Be bigger than your troubles.

A sk  about our way
B A R L O W  B R O S. Grand Rapids, Mich.

The New Year
It is very enjoyable for us to start another calendar 

year of business activity. The New Year brings with 
it a release from the difficulties of the past, and furnishes 
a new zest for greater progress in the year to come.

W e have endeavored in the past year to devote 
ourselves to the utmost extent in the service of the 
trade of the State of Michigan.

It is our earnest desire for the year 1923 to win 
the whole-hearted respect of the trade by our.

Conscientious and Careful Good Service

Hazeltine & Perkins Drug Co. 
G r a n d  R a p i d s ,  M i c h i g a n

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

Acids
Boric (P o w d .)_17%@ 25
B orix ( X t a l ) ____ 17 %@ 25
C a r b o l ic __________ 61® 66
C itric  ______    62® 70
M uriatic  _______ 3 %@ 8
N itric  __________  9@ 15
O x a l ic _________ 20% @ 30
Sulphuric  ______  3%® 8
T a r t a r i c _________  40® 50

Am m onia
W ater , 26 d e g ._ 10® 18
W ater, 18 d e g ._ 8%@ 13
W ater , 14 d e g ._ 6%@ 12
C arbonate  . 20® 25
Chloride (G ran.) 10® 20

B alsam s
CoDaiba 60@1 00
F ir  (C anada) __ 2 50@2 75
F ir  ( O r e g o n )__ 60® 80
P e ru  ----------------3 00@3 25
T o l u ---------------- 1 25@1 60

B arks
C assia  (o rd inary) 25® 30
C assia  (Saigon)_ 50® 60
S assa fras  (pw. 45c) @ 40
Soap C u t (powd.)

30c 15® 20

B erries
C u b e b _________ 1 75@1 85
F ish 25® 30
JuniD er _ 7® 15
P rick v  Ash -  @ 30

E x trac ts
Licorice 60® 65
Licorice p o w d .._ 70® 80

Flow ers
25@ rlO

C ham om ile (Ger.) 40® 50
Cham om ile Rom @1 75

Gums
Acacia, 1 s t _____  50@ 55
A cacia, 2 n d _____  45® 50
A cacia, S o r t s __  25® 30
A cacia, pow dered 30® 35 
Aloes (B arb  Pow ) 25® 35
Aloes (Cape Pow ) 25® 35
Aloes (Soc. Pow .) 70® <5
A safoetida _____  65® 75

Pow. ------------- 1 00® 1 25
C am phor _____  1 15® 1 20
G u a ia c _________  @ 9j
Guaiac, pow’d _ @1 00
Kino -----------------  @ 75
Kino, pow dered- @ 85
M y r r h __________  @ 80
M y r r h _________  ® 85
M yrrh, pow dered- @ 95 
Opium, powd. 11 00® 11 20 
Opium, g ran . 11 00®11 20
Shellac _______  1 00@1 15
Shellac B leached 1 05@1 20 
T rag acan th , pw. 2 25®2 50
T r a g a c a n th ___  2 50® 3 00
T u r p e n t in e _____  25® 30

Insecticides
A rsenic _______  18 %@ 30
Blue V itriol, bbl. @ 7%  
Blue V itriol, less 8%@ 15 
B ordeaux Mix D ry  14® 29 
H ellebore, W hite

p o w d e re d _____  20® 30
In sec t P o w d e r_50® 85
L ead  A rsena te  Po. 29® 31 
L im e an d  S u lphur

D r y ----- -------- 09% @23%
P a ris  G reen ___  30® 43

Leaves
1 75@1 90

B uchu, pow dered @2 00
Sage, Bulk . 25® 30
Sage, % lo o s e __ @ 40
Sage, powdered__ @ 35
Senna, A l e x .___ . 75® 80
Senna, T inn . ___ . 30® 35
Senna, T inn. pow . 26® 35
U va U r a l _______ . 20® 26

Oils
Alm onds, B itte r,

tru e  -----------  7 50@7 75
Alm onds, B itte r,

artif ic ia l ____  2 50@2 75
Alm onds, Sweet, 

tru e  __________  80® 1 20

Alm onds, Sw eet,
im ita tio n  ____  60@1 00

A m ber, c r u d e _ 2 00®2 25
A m ber, rectified 2 25®2 50
A n is e ___________ 1 25@1 50
B e r g a m o n t____  5 00®5 25
C ajepu t ________ 1 50® 1 75
C a s s i a __________ 2 90®3 25
C a s to r __________ 1 40@1 70
C edar L e a f ____ 1 50®1 75
C in tro n e lla ____ 1 00® 1 20
C lo v e s __________ 3 00® 3 25
C o c o a n u t______  25® 35
Cod L i v e r _____ 1 30@1 40
C ro to n __________ 2 25@2 50
Cotton S e e d ___ 1 25@1 35
C u b e b s _________ 8 50@8 75
E i g e r o n _=_1___ 4 00@4 25
E u c a ly p tu s ____  90@1 20
Hem lock, pu re_ 2 00®2 25
Ju n ip e r B errie s- 2 00@2 25
Ju n ip e r W ood_1 50® 1 75
L ard , e x t r a ___ 1 25@1 45
L ard , No. 1 ____ 1 10@1 20
L av en d ar Plow  5 25® 5 50 
L avendar G ar’n  1 75@2 00
Lem on _________  1 50@1 75
L inseed Boiled bbl. @ 97 
L inseed  bid less 1 04@1 12 
L inseed, raw , bbl. @ 95 
L inseed, ra . less 1 02 @1 10 
M ustard , artifil. oz. @ 50
N eatsfoo t ______ 1 15@1 30
Olive, p u r e ___  3 75@4 50
Olive, M alaga,

ye llow .________  2 75 @3 00
Olive, M alaga,

g r e e n _________  2 75@3 00
O range, Sw eet- 4 50@4 75 
O riganum , pu re  @2 50 
O riganum , com ’l 1 00@1 20
P e n n y r o y a l___  2 50@2 75
P e p p e r m in t___  4 25@4 50
Rose, p u r e ___  12 00® 16 00
R osem ary  Flow s 1 25® 1 50 
Sandalw ood, E.

I . ___________ 10 00@10 25
S assafras , tru e  1 50®1 80 
S assafras , a r t i ’l 1 00@1 25
S p e a r m in t_____  4 50@4 75
S p e r m __________ 1 80@2 05
T a n s y ________  14 00@14 25
T ar, U S P ___ ___  50® 65
T urpen tine , bbl._ @1 66
T urpen tine, less 1 73®1 81 
W in tergreen ,

l e a f __________  6 75@7 00
W in terg reen , sw eet

b i r c h _________  3 75@4 00
W in terg reen , a r t  1 05@1 25
W o rm s e e d ____  6 00@6 25
W o rm w o o d__  13 50@13 75

Potassium
B icarbonate  ____
B ichrom ate  _____
B ro m id e _________
C arbonate  ______
C hlorate, g ra n ’r  
C hlorate, powd.

o r x ta l _______
Cyanide _________
Iodide _________  4
P erm an g an a te  __ 
P ru ssa te , yellow
P ru ss ia te , r e d _
Sulphate  _______

35® 40 
15® 25 
45® 50 
30® 35
23@ 30
16® 25
35® 50
43@4 65 
25® 40 
45® 55
65@ 75
35® 40

Roots
A lkanet ________  @ 40
Blood, pow dered- 30® 40
C&lamus _______  35® 75
E lecam pane, pwd -25® 3.0
G entian, powd_1 20® 30
Ginger, A frican,

pow dered ___  55® 60
G inger, J am a ica  60® 65 
G inger, Jam aica ,

pow dered ___  42@ 50
Goldenseal, pow. 5 50®6 00
Ipecac, p o w d .   @3 00
Licorice _______  40® 45
Licorice, powd. 20® 30 
O rris, pow dered 30® 40
Poke, pow dered 30® 35 
R hubarb, powd. 1 00®1 10 
Rosinwood, powd. 30® 35 
Sarsaparilla , H ond.

ground _____  1 25@1 40
S arsaparilla  M exican,

g round -----------  @ 65
Squills _________  35® 40
Squills, pow dered 60® 70 
Tum eric, powd. 15® 20 
V aleran , powd. 40® 50

Seeds
A nise __________  33® 35
A nise, pow dered 38® 40
B ird , I s ______ *_13® 15
C a n a r y _________  9® 15
C araw ay, Po. .55 44@ 50
C ardam on ___  1 80@2 00
Celery, powd. .45 .35® 40 
C oriander pow. .35 25® 30
Dill ____________  10® 20
P e n n e l l_________  25® 60
F l a x ____________ 08%® 13
F lax , g r o u n d _08% ® 13
F oenugreek  pow. 12® 20
H em p ____    8® 15
Lobelia, p o w d .___  @1 25
M ustard , yellow_15® 25
M ustard , b l a c k _15® 20
Poppy __________  30® 40
Q uince _______  2 75@3 00
R ape ___________  15® 20
Sabadilla  _______  20® 30
S u n f lo w e r_____ 11%@ 16
W orm , A m erican  30® 40 
W orm  L e v a n t___ @4 50

T in c tu res
A conite s_________  @1 80
Aloes ___________  @1*45
A rn ica  _________  @1 10
A safoetida  _____  ®2 40
B elladonna _____  @1 35
Benzoin ________  @2 10
Benzoin Comp’d @2 65
B u c h u __________  ®2 55
C a n t h a r a d i e s __  @2 85
C a p s ic u m _______  @2 20
C atechu ________  @1 75
C in c h o n a _______  @2 10
Colchicum _____ v @1 80
Cubebs _________  @3 00
D ig i ta l i s ________  @1 80
G entian  ________  @1 35
Ginger, D. S. __ @1 80
G uaiac _________  @2 20
G uaiac, Am m on. @2 00
Iodine __________  @ 95
Iodine, Colorless @1 50
Iron, clo. ______  @1 35
Kino -----------------  @1 40
M yrrh  --------------  @2 50
N ux V o m ic a ___  @1 55
Opium --------------  @3 50
Opium, Cam p. __ @ 85
Opium, D eodorz’d @3 50
R h u b a r b ________  @1 70

Pain ts .

Lead, red  d ry  __ 13% @14 
Lead, w hite  d ry  13%@14 
Lead, w hite  oil— 13% @14 
Ochre, yellow bbl. @ 2
Ochre, yellow less 2%@ 6
P u t t y -----------------  5® 8
R ed V enet’n  Am. 3%@ 7
R ed V enet’n Eng. 4® 8
W hiting , bbl. ___  @ 4%
W hiting  -----------  5%@ 10
L. H . P . P rep —  2 60@2 75 
R ogers P rep . _  2 60®2 75

M iscellaneous

A cetanalid  _____  52® 58
A lu m ___________  08® 12
Alum. powd. and

ground _______  09® 15
B ism uth , S ubni

tra te  ------------- 3 55 @3 75
B orax  x ta l or

p o w d e re d ___  07® 13
C antharades, po 1 75@6 00
C a lo m e l---------- 1 76®1 96
Capsicum  _____  55® 65
C a r m in e _______  6 00® 6 60
C assia B u d s ___ 25® 30
Cloves --------------  50® 55
Chalk P rep a red - 14® 10
Chloroform  _____  57® 6’
Chloral H y d ra te  1 35 @1 81
Cocaine --------  11 60@12 25
Cocoa B u t t e r ___ 55® 75
Corks, list, less 40®50%
C o p p e ra s ________ 2%@ 10
Copperas, Powd. 4® 10
Corrosive Sublm  1 48 @1 63
C ream  T a r t a r ___ 35® 45
C uttle bone ___  55® 75
D extrine  _______  4%@ 15
D over’s Pow der 3 50@4 00 
E m ery , All Nos. 10® 15
E m ery, Pow dered 8® 10
Epsom  E a lts , bbls. @ 3% 
Epsom  Salts, less 4%@ 09 
E rgo t, pow dered __ @1 50
Flake, W h i t e ___  15® 20
Form aldehyde, lb. 19® 25'
G elatine ______  1 ~80@1 50
G lassw are, less 55%. 
G lassw are, full case 60%. 
G lauber Salts, bbl. @03% 
G lauber Sa lts  less 04® 10
Glue, B r o w n ___ 21® 30
Glue, B row n G rd 12% @ 20

'G lue, W h i t e ___  25® 35
Glue, W hite  Grd. 25® 35
Glycerine _________24® 32
H ops -----------------  65® 75
I o d in e ------ :------- 6 30@6 75
Iodoform  _____  7 60®7 85
L ead A c e t a t e _ 18® 25
L y c o p o d iu m __ 1 00@1 15
M a c e ___________  75® 80
M ace, pow dered 95@1 00
M e n th o l--------  12 00@12 25
M orphine _____  8 70@9 60
N ux V o m ic a ___  @ 30
N ux Vom ica, pow. 15® 25 
P ep p er b lack  pow. 32® 35
Pepper, W h i t e _40® 45
P itch , B u rg u n d ry  10® 15
Q uassia  ________  12® 15
Quinine --------------72 @1 33
Rochelle S a l t s _30® 40
Saccharine _____  ® 30
S a lt P e t e r ________11® 22
Seidlitz M ixture 30® 40
Soap, g reen  ___  15® 30
Soap m o tt cast. 22%@ 25 
Soap, w hite  castile

case ___________  @11 50
Soap, w hite  castile

less, per b a r ___  @1 25
Soda Ash _______  04®' 10
Soda B icarbonate  3%@10
Soda, Sal ______  03® 08
S pirits  C am phor @1 35
Sulphur, r o l l ___ 3%@ 10
Sulphur, S u b l .__ 04® 10
T am arinds  _____  20® 25
T a r ta r  E m e t i c _70® 75
T urpen tine, Ven. 50@2 25 
V anilla  Ex. pu re  1 76@2 25
W itch  H a z e l __1 47 @2 00
Zinc Su lphate  06® 15
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GROCERY PRICE CURRENT
T h e s e  q u o ta t io n s  a re  c a r e f u l ly  c o r r e c te d  w e ek ly , w ith in  s ix  h o u r s  o f  m a il

in g  a n d  a re  in te n d e d  to  b e  c o r r e c t  a t  t im e  o f  g o in g  to  p re s s .  P r ic e s ,  h o w e v e r ,  
a re  lia b le  to  c h a n g e  a t  a n y  tim e , a n d  c o u n tr y  m e rc h a n ts  w ill  h a v e  th e i r  o r d e r s  
filled  a t  m a r k e t  p r ic e s  a t  d a te  o f  p u rc h a s e .

ADVANCED DECLINED
S plit Peas Hogs B eachnut Sliced Beef
Am. Fam ily Soap Cows Some Flour
E xport B orax Soap 
F lake W hite  Soap 
Rub No More Soap 
Sw ifts C lassic Soap

Veal

G randm a W ashing Pow der

AMMONIA 
A rctic  B rand 

16 oz., 2 doz. in  carton ,
p e r doz. -- -------------- 1 76

I X L, 3 doz., 12 oz. 3 75 
P a rsons, 3 doz. sm all 5 00 
P a rso n s, 2 doz. m ed. 4 20 
P a rsons, 1 doz., lge. 3 35 
S ilver Cloud, 3 dz. sm . 4 80 
S ilver Cl’d, 2 dz., m ed. 4 00 
S tiver Cloud, 2 dz. lge. 6 70 
One case  free  w ith  five.

A X LE GREASE

48. 1 lb. --------------------  } *5
24. 3 lb. -----------------  8 60
10 lb. palls, p e r doz. 8 20 
16 lb. palls, p e r doz. 11 20 
26 lb. pails , p e r doz. 17 70 

BAKING POW DERS
C alum et,
C alum et,
C alum et,
C alum et,
C alum et,

4 oz., 
8 oz., 
16 oz.,
5 lb., 
10 lb.,

K . C., 10c doz.

doz. 97% 
doz. 1 95 
doz. 3 35 
doz. 12 75 
doz. 19 00 

92%
__ C., 15c d o z .____ 1 37%
K. C., 20c d o z . ____ 1 80
K . C., 25c d o z . ____ 2 30
K. C., 50c d o z .____ 4 40
K . C.. 80c doz. — -  6 85
K. C., 10 lb. doz. __ 13 50 
Q ueen F lake, 6 oz. — 1 25 
Q ueen F lake, 16 oz. — 2 25 
Q ueen F lake , 50 lb. keg  13 
Q ueen F lake, 25 lb. keg  14
Royal, 10c, d o z . --------  95
Royal, 6 oz., doz. — 2 70 
Royal, 12 oz., doz—  5 20
Royal, 5 l b . --- -----------31 20
R um ford, 10c, doz. — 95
R um ford , 8 oz., doz. 1 85 
R um ford, 12 oz., doz. 2 40 
R um ford, 5 lb., doz. 12 5') 
Ryzon, 4 oz., doz. — 1 35 
Ryzon, 8 oz., doz. — 2 25 
Ryzon, 16 oz., doz. — 4 05
Ryzon, 5 l b . ________ 18 00
R ocket, 16 oz., doz. 1 25 

BLUING
Jenn ings Condensed Pearl 

C -P -B  "S ea l C ap”
3 doz. Case ( 1 5 c ) -------3 75
Silver C loud, 3 dz. sm . 3 80 
S ilver Cloud, 2 dz. lge. 3 80 
w ith  perfo ra ted  crow ns. 
One case free  w ith  five.

BREA K FA ST FOODS 
C racked W heat, 24-2 4 85
C ream  of W h e a t ----- 6 90
P illsb u ry ’s B es t C er’l 2 20 
Q uaker Puffed  R ice— 5 45 
Q uaker Puffed  W h ea t 4 30 
Q u ak er B rfs t B iscu it 1 90
R alston  P u r i n a -------- 4 00
R alston  B ranzos -------2 70
R alston  Food, large — 3 60 
Saxon W h ea t Food — 3 90

Shred . W h ea t B iscu it 3 85
V ita  W heat. 1 2 s ____ _ 1 80

P o s t 's  B rands.
G rape-N u ts, 2 4 s ______ 3 80
G rape-N u ts, 1 0 0 s _____2 75
P o stu m  C ereal. 1 2 s _2 25
P o s t T oasties, 3 6 s _2 85
P o s t T oasties, 2 4 s _2 85
P o s t’s  B ran , 24s ____ 2 70

BROOMS
S tan d ard  P a rlo r , 23 lb. 8 00 
F an cy  P a rlo r , 23 lb. 9 50 
E x  F an cy  P a rlo r 25 lb 10 00 
Ex. Fey . P a rlo r 26 lb 11 00
T oy  ;_________________ 2 00
W hisk , No. 3 ______ -  3 00

R ich & F ran ce  B ran d s
S p e c i a l________ ____  8 00
No. 24 Good V alue _» 8 50
No. 25 V e lv e t______ 9 50
No. 27 Q u a l i t y -------- 10.75
No. 22 M iss D andy __ 10 75 
No. B-2 B est on E a r th  10.00 

BRU SHES 
Scrub

Solid B ack. 8 i n . ----- 1 50
Solid B ack, 1 i n . ----- 1 75
P oin ted  Binds ----------- 1 25

Stove
No. 1 _______________ 1 10
No. 2 ___ ,----------------- 1 35

Shoe

No. 2 ----------------------- 1 "25
No. 3 _______________ 2 00

BU TTER COLOR 
Dandelion, 25c size __ 2 85 
N edrow , 3 oz., doz. 2 50 

CANDLES
E lec tric  L igh t, 40 lbs. 12.1
Plum ber, 40 lbs. -------12.8
Paraffine, 6 s -------------14%
Paraffine, 12s ________ 14%
W icking  -------------------40
T udor, 6s, p e r box — 30 

CANNED FR U IT . 
Apples, 3 lb. S tan d a rd  1 76
Apples, No. 1 0 _4 25@4 50
Apple Sauce, No. 2_ 2 00 
A pricots, No. 1 1 9002  60 
A pricots, No. 2 - - - - - -  2 25
A pricots, No. 2% 2 2503  50 
A pricots, No. 10 9 00013 50 
B lackeerries , No. 10— 9 00 
B lueber’s, No. 2, 1 7502 50 
B lueberries, No. 10L_ 11 50 
C herries, No. 2—3 0003  60 
C herries, No. 2% 4 0004 96 
C herr’s, N o. 10 11 60012 00 
L oganberries , No. 2 — I  00 
Peaches, No. 1 - - - - -  J  »•
Peaches, No. 1, Sliced 1 40 
Peaches, No. 2 —- — 2 76 
Peaches, No. 2%, M ich 3 25 
Peaches, 2% Cal. 3 0003 76 
Peaches, No. 10, M ich 7 75 
Peaches, No. 10, Cal. 10 50 
P ineapple , 1, sll. 1 8502 00 
P ineapp le , 2, sll. 2 9003 25 
P ineapple , 2, B rk  slic. 2 26 
P ineapple, 2%, si. 3 9004  25 
P ineapple , No. 2, c ru s . 2 26 
P ineap ., 10, c ru . 7 6008  00
P ea rs , No. 2 ------ —  8 25
P ea rs , No. 2% ——  J  £5
P lum s, No. 2 ----------- 2 26
P lum s, No. 2% ——— |  00 
R aspberries  No. 2, b lk . 3 25 
R aspb ’s, R ed, No. 10 9 76 
R aspb ’s, B lack  No. 10 11 06
R hubarb , No. 1 0 ----- 6 26

CANNED FISH .
Clam Ch’der, 10% ©s. 1 26 
Clam Ch.. No. 3 3 0003  40 
Clam s, S team ed, No. l  1 75 
Clam s, M inced, No. 1 8 60 
F in n an  H addie, 10 os. 8 SO 
Clam Bouillon, 7 os._ 2 60 
C hicken H addie, No. 1 2 75 
F ish  F lakes, sm all — 1 85 
Cod F ish  Cake, 10 os. 1 86 
Cove O ysters, 5 os. — 1 45 
L obster, No. %, S ta r  5 10 
L obster, No. %. S ta r  2 90 
Shrim p, No. 1, w e t — 1 80 
Shrim p, No. 1, d ry  __ 1 80 
S a rd ’s, % Oil, k. 4 25 0  4 75 
Sardines, % Oil, k ’less 3 85 
S ardines, % Sm oked 7 00 
Sardines, % M us. 3 850  4 76 
Salm on, W arren s, % s 2 75 
Salm on, W arren s  1 lb. 3 90 
Salm on, Red A laska— 2 80 
Salm ond, Med. Alask a  1 66 
Salm on, P in k  A laska  1 40 
Sardines, Im . %, e a . 10028 
Sardines, Im ., %, ea. 25 
Sardines. Cal. — 1 7502 10 
T una , %, A lbocore — 90
T una , %, N e k c o ----- 1 65
T una , %, R egen t —  2 25 

CANNED M EAT. 
Bacon, M ed. B eechnu t 2 70 
Bacon. Lge. B eechnu t 4 60 
Beef, No. 1, C orned _  2 06 
Beef, No. 1. R o ast _  2 65 
B eef No. % Rose SH. 1 75 
Beef, No. %, Q ua. Sli. 2 10 
Beef, No. 1, Q ua. sli. 3 15 
Beef, No. 1, B ’n u t, sli. 5 10 
Beef, No. %, B ’n u t sli. 2 80 
B eefsteak  & Onions, s 3 15 
Chili Con Ca., I s  1 3501 45 
Deviled H am , %s _— 2 20
Deviled* H am , % s __ 3 60
H am burg  S teak  &

Onions, No. 1 —___ 1 15
P o tted  Beef, 4 oz. —  1 40 
P o tted  M eat, % L ibby 50 
P o tted  M eat, % L ibby  90 
P o tted  M eat, % R ose 80

P o tted  H am , Gen. % 2 15 
V ienna  Saus., No. % 1 35
V eal Loaf, M e d iu m _2 30

D erby B rands In Glass.
Ox Tongue, 2 l b . ___ 18 00
Sliced Ox Tongue, % 4 30 
Calf Tongue, No. 1— 5 60 
L am b T ongue, W h. I s  6 00
l , a m H  T n n i f l l »  B n l n i l  » - S
L unch  Tongue, No. 1 5 50 
L unch Tongue, No. % 3 65
Deviled H am , % _____ 3 00
V ienna Sausage, sm . 1 90 
V ienna Sausage, Lge. 2 90
Sliced B eef, s m a l l_2 05
Boneless P ig s  F ee t, pL 3 15 
Boneless P ig s  F ee t, q t. 5 50 
Sandw ich Spread, % 2 00 

Baked Beans
B eechnut, 16 oz. ____ 1 30
C a m p b e lls___ ________ 1 15
C lim atic Gem, 18 oz. 95
F rem on t, No. 2 ______ 1 15
Snider, No. 1 _______ 90
Snider, No. 2 ______   1 30
V an Cam p, Sm all ____  1 10
V an  Cam p, M e d .___ 1 66
CANNED V EG ETA BLES.

A sparagus.
No. 1, G reen t i p s __ 3 90
No. 2%, Lge. Gr. 3 75 0  4 50 
W ax B eans, 2s 1 350  3 75
W ax B eans, No. 1 0 _6 36
G reen B eans, 2s 1 60 0  4 75 
G reen B eans, No. 10— 8 26 
L im a B eans, No, 2 G r. 2 00 
L im a B eans, 2s, Soaked 95 
R ed Kid., No. 2 1 3001 55 
B eets, No. 2, wh. 1 6 00  2 40 
B eets, No. 2, c u t 1 2501 75 
B eets, No. 3, c u t 1 4002 10 
C om , No. 2, S t. 1 0001  10 
Corn, No. 2, E x .-S tan . 1 55 
Corn, No. 2, F a n  1 6002 26 
C ora, No. 2, Fy. g la ss  3 25
Corn, No. 10 _______ 7 26
H om iny, No. 3 1 1501 35
O kra, No. 2, w h o le _1 90
O kra, No. 2, c u t ___ 1 60
D ehydra ted  V eg Soup 90 
D ehydra ted  P o ta toes , lb 45
M ushroom s, H o t e l s __ 38
M ushroom s, Choice ___ 48
M ushroom s, S u r E x tra  66 
P eas, No. 2, E .J . 1 2501  80 
P eas, No. 2, S ift.,

J u n e __ J 6002 10
P eas, No. 2, E x . S ift.

E . J . _ 1 9002 10
P eas, E x. F ine, F ren ch  32
P um pkin , No. 3 1 4501 75
P um pkin , No. 1 0 __ 3 75
P im entos, %, each  15018
P im entos, %, e a c h _27
S w 't P o ta toes , No. 2% 2 15
S au rk rau t, No. 3 ___ 1 65
S uccotash , No. 2 1 60 0  2 35 
Succotash , No. 2, g lass  3 45
Spinach, No. 1 _____ 1 35
Spinach, No. 2 1 3501 50 
Spinach, No. 3 2 15 0  2 25.
Spinach, No. 10 ___ 6 00
T om atoes, No. 2 1 3001 60 
T om atoes, No. 3 1 9002 25 
T om atoes, No. 2 g lass 2 85
T om atoes, No. 1 0 ___ 5 50

CATSUP.
B -n u t, L a r g e _______ 2 70
B -n u t, S m a l l _______ 1 80
Libby, 14 o z . _______ 2 25
Libby, 8 o z . _________ 1 60
V an Cam p, 8 o z . ___ 1 75
V an  Cam p, 16 o z . _3 15
Lilly  Valley, 14 o z ._2 35
Lilly  V alley, % P in t 1 65
Sniders, 8 oz. _______ 1 75
Sniders, 16 oz. -------- 2 75

CHILI SAUCE.
Snider. 16 o z . _______ 3 25
Snider. 8 oz. _______ 2 25
Lilly  V alley, % P in t  2 25 

OYSTER COCKTAIL.
Sniders, 16 o z . _____ 3 50
Sniders, 8 o z . _______ 2 35

C H E E S E
R o q u e f o r t_______    55
K ra f t  Sm all t i n s ___ 1 70
K ra f t  A m erican  ____ 2 75
Chili, sm all tin s  ___ 1 70
P im ento , sm all tin s_1 70
R oquefort, sm all tin s  2 50 
C am enbert, sm all tin s  2 50
B rick  _______________ 30
W isconsin F l a t s ____ 31
W isconsin D aisy ___ 31
L onghorn ___________ 31
M ichigan Fu ll C ream  30 
N ew  Y ork full c ream  32
Sap Sago 1----------------86

CHEW ING GUM
A dam s B lack  J a c k  _____65
A dam s B lo o d b e r r y __ -  65
A dam s Calif. F r u i t ___ 65
A dam s Sen S e n ___ _ 65

B eem an’s P e p s i n _____ 65
B e e c h n u t____________  70
D oublem int __________   65
Ju icy  F r u i t ____________ 66
P epperm in t, W rigleys__65
S pearm in t, W r ig l e y s _65
Spic-S pans M xd F lav o rs  65
W rig ley’s  P -K  ____ 65
7«nn _______________   66

CHOCOLATE.
B aker, C aracas, % s _35
B aker, C aracas, % s _33
B aker, P rem ium , % s _35
B aker, P rem ium , % s _32
B aker, P rem ium , % s _32
H ersheys, P rem ium , % s 35 
H ersheys, P rem ium , %s 36 
R unkle, P rem ium , %s_ 34 
R unkle, P rem ium , %s_ 37
V ienna Sweet, • 2 4 s __ 1 75

COCOA.
B ak e r’s  % s ____________ 40
B ak e r’s  % s ____________ 36
B unte , %s ____________ 43
B unte , % l b . __________ 35
B unte , lb. _____________ 32
D roste’s D utch , 1 lb__9 00
D ro ste ’s  D utch , %  lb. 4 75 
D roste ’s D utch , % lb. 2 00
H ersheys, %s _________ 33
H ersheys, %s _________ 28
H uy ler _________________ 36
Low ney, % s ____________ 40
Lowney, %s 1__________ 40
Low ney, %s __________ 38
Low ney, 5 lb. c a n s __ _ 31
V an H outen , %s ______ 76
V an H outen , % s _____ 75

COCOANUT.
%s, 5 lb. case  D unham  50 
%s, 5 lb. c a s e ____ ____ 48
% s & %b, 15 lb. case 49 
Bulk, b a rre ls  Shredded 22 
96 2 oz. pkgs., p e r case 8 00 
48 4 oz. pkgs.. p e r case  7 00 

C LO TH ES LIN E.
H em p, 50 f t . _________ 1 50
T w isted  Cotton, 50 ft. 1 75
B raided , 60 ft. ______ 2 75
Sash  C o r d ___________ 3 75

C O FFE E  ROASTED 
Bulk

Rio _________________  16%
S a n to s _____________  23024
M a r a c a ib o ______________ 26
G uatem ala  _____________ 26
J a v a  an d  M o c h a _____ 39
B ogota _________________ 27
P eab erry  _______________ 26

M cLaughlin’s XXXX 
M cL aughlin 's XX X X  p ack 
age coffee is sold to  re ta il
e rs  only. M ail a ll orders  
d irec t to  W . F . M cL augh
lin  & Co., Chicago.

Coffee E x trac ts
N . Y., p e r 1 0 0 _______  11
F ra n k ’s 50 p k g s ._____ 4 25
H um m el’s 50 1 lb. __ 10% 

CONDENSED MILK
E agle, 4 d o z .______ — 9 00
Leader. 4 d o z . _______ 5 60

M ILK COMPOUND 
H ebe, T all, 4 doz. „  4 50
H ebe, Baby, 8 d o z ._4 40
C arolene, Tall, 4 doz. 4 00
C arolene, B a b y __ ___ 4 00

EVAPORATED MILK

BlueGrass

■  Evaporate1’-.

i l H
o, Storage

Blue G rass, Tall, 48 5 00 
Blue G rass, B aby, 72 3 75 
C arnation , T all, 4 doz. 5 25 
C arnation , Baby, 8 dz. 6 15
E very  Day, T a l l ___ 5 26
E v ery  D ay, B a b y ----- 4 00
Goshen, T all -------------4 75
Goshen, G a l l o n -------- 4 75
O atm an’s D un., 4 doz. 5 25 
O a tm an’s  D un., 8 doz. 5 15
P e t, T a l l _____________ 6 25
P e t, Baby, 8 o z . ----- 5 15
Silver Cow, T a l l ___ 6 25
Silver Cow, B aby  —  5 15
V an Cam p, T all ____ 6 25
V an Cam p, B a b y ----- 3 96
W hite  H ouse. B aby _ 4 75

CIGARS
Lewellyn & Co. B rands 

Mi Lola
üapitol, 5 0 s __________  125 00
favo rita , 50s ---------115 00
Victory, 5 0 s ---------------- 95 00
iuckeye, 5.0s -------  75 00
ú n e te la ,  50s -------  75 00
..aSoretta  (sm okers) 70 00
Volverm e, 5 0 s --------  75 00

Sw ift
Volverine. 50s ------  130 00
Supreme, 50s --------- 110 00
ioston ian , 5 0 s --------  95 00
3erfecto , 5 0 s --------- : 95 00
ilu n ts , 5 0 s ------------   75 00
Cabinet, 50s -------------73 00
. ..... G arc ia  M aster

Safe. 10W ---------------  37

W orden G rocer Co. B rands 
H a rv e s te r  Line.

K iddies, 1 0 0 s________ 3T 50
R ecord B reakers, 50s 75 00
Delmonico, 5 0 s _____  75 00
E picure  P an e te la , 50 75 00 
P erfec to , 50s ______  95 00

T he L a  A zora L ine.
A greem ent, 50s '__   58 00
W ashing ton , 50s ___  75 00

Sanchez & H ay a  Line
C lear H av an a  C igars m ade 

in  T am pa, F la .
Specials, 5 0 s _______  75 00
D iplom atics, 5 0 s ___  95 00
Bishops, 5 0 s ________ 115 00
R osa, 5 0 s __________  125 00
Orig F av o rita , 50 ___ 135 00 
O riginal Q ueens, 50s 150 00 
W orden Special, 25s 185 00

A. S. V alen tine  B rands. 
L ittle  V alentines, 100 37 50
V ictory, 50, W o o d _ 75 00
D eLux Inv ., 50, W d. 95 00 
Royal, 25, W ood __ 112 00 
A bram  C lark, 50 w d 58 00 
A lvas. 1-40. W o o d _ 125 00

W ebster C igar Co. 
Plaza. 50s. Wood _  96 09 
P an te lla , 50, W ood _ 95 00
Coronado, 50 T i n _ 95 00
Belm ont. 50s, Wood 110 00 
St. Reges, 50s, W ood 125 00 
V anderb ilt, 25s, W d. 140 00

Ignac ia  H aya  
E x tra  F an cy  C lear H av an a  

M ade in T am pa, F la .
Delicades. 50s _____ 116 00
M an h a ttan  Club, 60 136 00

S ta rlig h t Bros.
La Rose De P a ris  Line

Caballeros, 5 0 s ___  55 00
R ouse, 5 0 s ________  95 00
P en in su la r Club, 26s 160 00
P alm as, 2 6 s _______ 176 90
Perfec to s, 25s _____ 195 00

R osen thas B ros.
R. B. Londres, 60s,

T issue W rapped  _ IS 99
R. B . Invincible, 60s,

Foil W r a p p e d ___  70 00
Union M ade B rands  

El O vertu re , 60s, foil 76 00 
Ology, 6 0 s _________  68 00

O ur N ickel B rands
Tiona, 1 0 0 _____   31 00
N ew  C urrency, 60s _ 36 00
New P an te lla , 100 — 37 60 
H en ry  George, 100s 37 60

C heroots
Old V irg in ia, 100s _  20 09 

S togies
H om e R un, 60, T in  18 60 
D ry  S lits, 1 0 0 s_____  26 60

CIG A RETTES.
One E leven, 15 in  pk g  99
B eechnut, 20, P l a i n _0-00
H om e R un , 20, P la in  6 00 
Y ankee G irl, 20, P la in  9 00
Sunshine, 20, P la in  _6 00
R ed B and, 20 P l a in ,_6 00
S tro ller, 15 in  pkg . 96
Nebo. 20, P l a i n __ ___ 7 00
Cam els, 20, P l a i n ___ 6 40
L ucky  S trike , 2 0 s ___ 6 40
Sw eet C aporal, 20, pi. 6 40 
W indsor C astle  F a g  20 8 00 
Chesterfield, 10 & 20 6 30 
P iedm ont, 10 & 20, PI. 6 30
Spur, 20, P la in  _____  8 00
Sw eet T ips, 20, P la in  7 60 
Idle H our. 20. P la in  _  7 50
O m ar, 20, P la in  ___  8 00
F a lk s  H av an a , 20, PI. 9 76 
R lchm ’d S C ut, 20, pi. 10 00 
R ichm ’d 1 C u t, 20 ck. 10 09
F a tim a , 20, P l a i n ___ 8 00
H elm ar, 20, P la in  _ 10 60
E nglish Ovals, 20 PI. 10 60 
T u rk ish  T rop ., 10 ck  11 60 
London Life, 10, cork  11 60
H elm ar, 10, P l a i n _11 60
H e rb e rt T a rry to n , 20 12 26 
E gyp tian  S tr ., 10 ck. 12 00 
M urad, 20, P lain  —  16 50
M urad. 10. P l a i n __ 16 00
M urad, 10, cork  o r pi. 16 00 
M urad, 20, cork  o r  pi. 19 00
L uxury  10, cork  __  16 00
M elachrino, No. 9, 10,

cork  o r p l a i n ___ 18 00
M elachrino, No. 9, 20,

cork  o r p l a i n ----- 16 00
M elach’o, No. 9, 10,S t 16 60 
M eiach’o, No. 9, 20, S t 16 59
N atu ra l. 10 an d  20_12 90
M arkaroff, No. 16, 10,

c o r k _________   18 00
P a ll M all Rd., 20, pL 21 SO 
B enson A H edges, 10 20 10 
R am oses, 10, P la in  — 17 60 
Milo v io le t 10. Gold 20 0O
D eities, 10 -_________ 21 00
Condex, 10 ________  22 00
P hillips M orris. 10 _  21 90 
B renfng Own. 10, PI. 28 00 
A m bassador, 10 _ _ _  89 00 
Benson & H edges 

T u b e r e t t e s _______  66 99

C IG A RETTE PA PE R S. 
R iz L a  Croix, W h., ds. 48 
Rix 1st W h ea t B r.. d s  48 
i i g  Zag, p e r  d o * .___ 84

TOBACCO—FIN E  CUT. 
L iggett & M yers B rands

H iaw ath a , 10c, d o z ._ 96
H iaw ath a , 16 oz.. dz. 11 00 
Red Bell, 10c, doz. __ 96
Red Bell, 35c, d o z ._2 95
Red Bell, 75c P a ils  dz. 7 40 
S terling , 10c, doz. __ 96
Sw eet B urley, 10c, dz. 96 
Sw eet Burley, 40c foil 3 85 
Sw t. Burley, 95c D ru. 8 50 
Sw eet Cuba, 10c, dz. 96 
Sw eet Cuba, 40c, doz. 3 85 
Sw eet Cuba, 95c P a il 8 50
Sw eet O range, 10c, dz. 96 
Scotten  Dillon & Co. B rand 
D an P a tch , 10c, doz. 90
D an P a tch , 16 oz., dz. 7 50
Ojibwa, 10c, d o z . ___ 96
O jibwa, 8 oz., d o z ._3 85
Ojibwa, 95c, d o z . ___8 50
Ojibwa, 90c, d o z . ___ 8 00
Sw eet M ist, 10c, doz. 96
Uncle D aniel, 10c, doz. 96
Uncle Daniel. 16 oz. 10 20 
j .  J . Bagley A Co. B rands. 
M ayflower, 16 os., ds. 16 09

P. L orrllard  B rands - 
P ioneer, 10c, doz. — 98
T iger, 10c, d o z ._____ 96
T iger, 50c. doz. ___ 4 80
W eym an B ruton  Co. Brand 
R igh t C ut, 10c, dos. 96 
W -B  C ut, 10c, doz. _  95

PLUG TOBACCO, 
A m erican Tooacco Co. 

B rands.
A m er. N avy, 10c doz. 99 
A m er. N avy, p e r p lug  68 
Jo lly  T a r, 24, p e r p lug  16 
Gold Rope, 10c doz. 99 
Boot Jack , 15c, doz. 1 44
P ip e r H eidsieck, 10c_ 96
P ip e r H eidsieck, 20c. 1 92 
S pear H ead, 10c cu ts  99 
S pear H ead, pe r p lug  68 
Square  D eal, pe r plug  68 
S tan d ard  N avy, 8 pig 61 
Tow n T alk , p e r p lug  66
L iggett A M eyers B rands.
C lipper, p e r p lug — , 66
Chops, 10c, d o z . ___ 96
D rum m ond N a t L  15c 1 44 
H oney Dip T w ist, 10c 96 
G ranger T w ist, 10c, dz 96 
H orse  Shoe, p e r p lug  74
J .  T . B righ t, p e r p lug  66
J . T . Sm ooth, p lu g . 24 
J .  T . R. an d  R ., p lug  24
K ing P in , p e r p lug  _ 32
K ing P in , 10c cu ts , ea. 08 
M asterp iece, p e r plug 41 
P icn ic  T w ist, 10c, doz. 96
S p ark  P lug , p e r case  1 92
S tar, p e r p l u g _____ _ 74
Uncle Sam , 12 10c c u t 2 66

S co tten , Dillon A Co.
B rands.

B racer, p e r p l u g ____ 33
C ream  De M enthe, 10c 96
Peachey , pe r p l u g _ 64
Stronghold , p e r p lug- 64 
Y ankee Girl, p e r plug 66

P. Lorillard B rands. 
Clim ax, 10c tin s , doz. 96
Clim ax Sm ooth, p lug  72
Clim ax Thick, p e r plug 72
Red Cross, 10c cu ts_ 96
R ed Cross, p e r p lug- 48
R. J . Reynolds Tobacco Co.

B rands.
Apple, 5 lb. B u tt, lb. 72 
C aram el T w ist, pe r lb. 34 
G ravely Superior, 10c 96
H um bug, p e r l b . ___ 1 22
K ism et, p e r l b . _____ 1 05
L ib erty  Bell, p e r lb. 65
M aritana, 15c Foil, dz. 1 44 
M ickey T w ist, p e r lb. 72

John  J . Bagley A Co.
B rands.

M aple Dip, p e r p lug_ 66

SMOKING TOBACCO.
A m erican Tobacco Co.

B rands.
B anner, L. C., 10c, dz. 99 
B anner, L. C., 40c, dz. 4 10 
Blue B oar, 25c Fo il 2 33 
Blue B oar, 30c V ac tin  2 80 
Bob White., g ran ., iOo 99 
B ull D urham , IOo, dz. 99 
D rum , G ran ., 10c, dz. 99 
F ive  B ros., IOo, dos. 99 
G ian t, L . C., 10c, ds. 99 
G iant, L. C., 30c, dz. 2 98 
G iant, L. C. P a lls , d s  6 84 
G arrick , 30c Foil, dz. 2 80 
Im perial Cube C ut, 30c 2 80 
L ucky  S trike , R  C u t 1 58 
M yrtle N avy  P lu g  C u t 99 
M yrtle N a /y , 15c Po . 1 44 
N avy, G. & A., IOo — 99 
N igger H a ir, 10c, doz. 99 
N igger H a ir, P a ils , dz 8 40 
N igger H ead, P . C. IOo 99 
Old E nglish , C. C. 16o 1 68
P eerless , L . C., 10c_ 99
Peerless , L . C. P a ils  7 44 
Rob Roy, L . C., 10c 99 
Rob Roy, L. C., 40c 4 09 
Rob Roy, L . C., pa ils  8 40 
Peerless, L. C-, 35c dz. 3 36
Sw eet M aple S c r a p _ 96
Soldier Boy, L . C „ 10c 99 
Soldier Boy, L.C., pall 7 89
Tuxedo, G ran . __1601  49
Tuxedo. G ran . Cut

p lugs, 8 oz. tin s  - — 6 93 
Yale Mix.. 15 vac. tin 1 40
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Liggett & Meyers Brands.
B ria r  Pipe, d o z . --------  96
C uban S ta r, L. C., 10c 96
C uban S ta r, Pails, dz. 6 90 
Corn Cake, G ran. 5c 48
Corn C ake, G ran., 10c 96
Corn Cake, G ran ., 25c 2 40
Corn Cake, G ran., 50c 4 80
D uke’s  M ixture. 10c— 96
G lad H and , L . C., 10c 96
Grow ler, L . <C., 10c__ 96
G rowler, L . C., 25c— 2 50
«. row ler, L. C., 50c__5 00
L a  T u rk a , P lug  C, 16c 1 44 
T oon H o u r L. C., 10c 96
O. U., Gr. C u t P ., 10c 96
O. XJ., C. P ., 90c ja r s  9 00 
Pilo t, Long C ut, 26c 2 50 
Plow  Boy, 10c, doz._ 96 
Plow  Boy, 70c P a lls .  7 40 
Sum m ertim e, 10c, doz. 96 
Sum m ertim e. SOc. *1* *
Sum m ertim e, 65c P a ils  6 50 
Sw eet T ip  Top, 10c, dz 96 
V elvet, C u t P lug , 10c 96 
V elvet, C u t Plug, tin s  1 53 
Velvet, C u t P lug , 8 oz. 6 72 
V elvet, C. PI.. 16 oz. 15 84 
Turn T urn, 10c, doz. 96 
Turn Turn, 70c pails  6 80

P. Lorillard’s Brands. 
B eechnu t Scrap, doz. 96 
Buzz, L. • C., 10c, doz. 96 
Buzz, L . C., 35c, doz. 3 30 
B uss, L . C., 80c, dos. 7 90 
Chips, P . C., 10c, doz. 96
H onest Scrap , d o z ._ 96
Open Book Scrap , dz. 96 
S tag , C u t P ., 10c, dos. 96 
U nion L eader, 10c t in  96 
Union L eader, 50c t in  4 80 
Union L eader, $1 tin  9 60 
u n ion  Leader, 10c, dz. 96 
Union Leader. 15c, dz. 1 44 
W ar P a th , 35c, doz. 3 35

Scotten Dillon Co. Brands
D an P a tch , 10c, dos. 96 
D illon’s  M ixture , 10c 96
G. O. P „  36c, dos. _  3 00
G. O. P ., 10c, d o z ._ 96
Loredo, 10c, doz. __  96
Peachy, Do. C ut, 10c 96
P eachy  Scrap, 10c, dz. 96 
t'en inau lar, 10c, doz. 96 
P en insu lar, 8 oz., dz. 3 00 
Keel C u t P lug , 10c, dz 96 
Union W orkm an Scrap.

10c, doz. __________  96
W ay Up, 10c, d o z ._ 96
W ay Up, 8 oz., doz. 3 25 
W ay Up, 16. oz.. doz. 7 10 
W ay Up, 16 oz. pails  7 40 
Yankee Girl Scrap , 10c 06

Pinkerton Tobacco Co. 
Brands.

A m erican  S tar, 10c, dz 96
Big 9, Clip., 10c, doz. 96
iJUwlk OÙU( oCJn&Lt, J.UC 9ft
P inkerton , 80c, d o z ._ 2 40
P ay  C ar Scrap , 10c, dz 96
P inch H it Scrap, 10c 96
Red M an Scrap, doz. 96
Red H orse  Scrap, doz. 96
J. J. Bagley & Co . Brands.
B roadleaf, 10c 96
oui-K.m8iia.il- lOc, Viv*. 9ft
B uck ingham . 15c tine 1 44
‘ >old Snore. 16c dos 1 44
H azel N ut. 10c'. doz. 96
K leeko, 25c, doz. — 2 40
Old Colony, PI. C. 17c 1 63 
Old Crop, 60c, dos. __ 4 80 
Red B and, Scrap , 10c 96
Sw eet T ips. 16c, dos. 1 44 
W ild F ru it,  10c, doz. 96 
W ild F ru it,  15c, doz. 1 44

independent Snuff Co. 
Brands

New F ac to ry , 10c, doz. 96 
New F ac to ry  P a ils , dz 7 80

Schmidt Bros. Brands 
E ig h t B ros., 10c, doz, 96 
E ig h t B ros., Pails, dz. 8 40
a. J. Reynolds Tobacco Co. 

Brands.
George W ash ing ton ,

lUc, dos. __________  »6
■ )ld Rover. 10c, doz. 96 
O ur A dvertiser, 10c, 96
Prince A lbert. 10c, dz. 96 
P rince  A lbert, 17c, dz. 1 53 
P rince  A lbert, 8 oz.

tin s, w ith o u t p ipes _ 6 72 
P rince A lbert, 8 oz.

an d  Pipes, d o z ._8 88
Prince A lbert, 16 os. 12 96 
Stud , G ran. 5c, doz. 48 
W hale, 16 oz., doz. — 4 80
Block Bros. Tobacco Co. 

Mail Pouch, 10c, doz. 96

Falk  Tobacco Co., Brands.
A m erican M ixture, 35c 3 30 
A rcadia M ixture, 25c 2 40 
C ham pagne S park lets ,

30c, doz. ___________ 2 70
C ham pagne Spark lets.

90c, doz. __________ 8 10
Personal M ix tu r e ___ 6 60
P erlque, 25c, p e r dob. 2 26 
Serene M ixture , 16c dz 1 60 
Serene M ixture , 8 oz. 7 60
Serene M ixture , 16 oz 14 70 
T arey ton  Lundon M ix

tu re , 50c., d o z . ___ 4 00
mintage B lend, 25c dz. 2 30 
V in tage  B lend, 80 tin s  7 70 
v in tag e  B lend ,-.$1.55— 

tip s , d o z ._____ ____ _ 14 90

Suporba Tobaooo Co. 
Branda

tam m y Boy Scrap , ds 96 
C igar Clippings 

H avana Blossom , 10c 96
H avana  Blossom, 40c 3 95 
K nickerbocker, 6 oz. 3 00 
L ieberm an, 10c, doz. 96 
W. O. W ., 6 oz., doz. 3 00 
Royal M ajor, 10c, doz. 96 
Royal M ajor, 6 oz., dz. 3 00 
Royal M ajor, 14 oz. dz 7 20

Larus &  Bro. Co.’s  Brands. 
Edgew orth R eady R ub

bed, 17c T i n s -------- 1 62
E dgew orth R eady  R ub

bed, 8 oz. tins, doz. 7 00 
E dgew orth R eady  R ub

bed, 16 oz. tin s , ds. 14 50 
Edgew orth Sliced P lug ,

17c tin s , doz. ______ 1 62
Edgew orth , Sliced Plug,

35c tins, doz. ______ 3 55

United States Tobaooo Co. 
Branda

C entral U nion, 15c, ds. 1 44 
Shag, 15c T ins, dos. 1 44 
Shag, 15c P apers , doz. 1 44 
D ill’s B est, 16c, doz. 1 52 
D ill's B est G ran ., 16c 1 52 
Dill’s B est, 17c T in s  1 52

Snuff.
C openhagen, 10c, roll 64 
Seal B landening, 10c— 64
Seal G oteborg, lOc, roll 64 
Seal Swe. Rapee, 10c 64
Seal N orkopping, 10c 64
Seal N orkopping 1 lb. 85

C O N F E C T IO N E R Y  
Stick Candy Pa ils

S ta n d a r d ______ . _ 16
Jum bo W rapped ___ 18
P u re  S ugar Stick, 600’s 4 20
Big S tick, 20 Lb. case  18

Mixed C andy Pa lls
K in d erg a rten  __ __ 18
L eader ______ ____ 16
X. L. O. ______ __ _ 18
F rench  C ream s _____ 18
Cam eo ________ ____ 19
G rocers ________ ____ 11

Fancy Chocolates
5 lb. Boxes 

B itte rsw ee ts , Aas’ted  1 75 
Choc M arshm allow  Dp 1 60 
M ilk Chocolate A A— 1 95
Nibble S ticks _______ 2 00
P rim rose  Choc. ____ 1 25
No. 12 Choc. _______ 1 60
Chocolate N u t Rolls _ 1 90

Gum D rops P a lls
A nise _______ _—____ 17
O range G u m s ----------- 17
Challenge G u m s ____ 14
F av o rite  ____________ 10
S uperio r ____________ 19

Lozenges. P a lls  
A. A. Pep. Lozenges 17
A. A P in k  Lozenges 17
A. A. Choc. Lozenges 18
M otto H e a r ts  _____ -  19
M alted M ilk Lozenges 21

H ard  Goods. P a lls
Lem on D rops _______ 18
O. F . H orehound Dps. 18
Anise Squares _____ 18
P e a n u t Squares ____ 20
H orehound T ab le ts  — 20

Pop Corn Goods. 
C racker Jack , P rize  8 75
C heckers, P rize  ___ -  8 71

Cough Drops
Boxes

P u tn a m ’s ____________ 1 30
Sm ith B r o s ._________ 1 50

P ackage Goods 
C ream ery  M arshm allow s 

4 oz. pkg, 12s, c a r t.  95 
4 oz. pkg, 48s, case  2 75

Specialties.
A rcadian  Bon B o n s ___ 19
W aln u t Fudge  ------------ 23
P ineapple Fudge ----------21
Ita lian  Bon B o n s _____ 18
N ational Cream  M ints 25 
S ilver K ing M. M allows 30 

COUPON BOOKS
50 Econom ic g r a d e _2 60
100 Economic, g rade  4 60 
500 Econom ic g rade  20 00 
1.000 Econom ic g rade  87 50 

W here 1.000 books a re  
ordered  a t  a  tim e, specia l
ly p r in t fro n t cover Is 
fu rn ished  w ith o u t charge.

CRISCO.
36s, 24s and  12s.

L ess th a n  5 cases — 21
F ive cases ________ 20•%
T en cases ________ 20
Tw enty-five  c a s e s __ 19%

6s and  4s
L ess th an  5 cases — 20%
F ive  cases _________19%
T en case s  _________ 19%
T w enty-five cases — 19

CREAM OF TARTAR 
6 lb. boxes ____________ 38

DRIED FRU ITS 
Apple*

E v ap ’d Choice, blk. „  15 
Apricot*

E vapora ted , C h o ic e ___ 28
E vapora ted , F a n c y ___ 32

, E v ap o ra ted  Slabs _____ 28
. . .  C itron

10 lb. b o x ___ i-------- ------- 67

Currants
P ackage , 14 oz. _______ . 27
Boxes, Bulk, p e r l b . _25

Peaches
Evap. F ancy , U npeeled 20 
E vap . F ancy , P e e l e d _22

Peel
Lem on, A m erican  _____ 26
O range, A m erican  _____ 28

Raisins
Seeded, bulk  _______ 14
Seeded, 15 oz. pkg. __ 15
Seedless, T h o m p so n_13%
Seedless, 15 oz. pkg. 14 

California Prunes 
90-100 25 lb. boxes „@ 11%  
80-90 25 lb. boxes „@ 12
70-80, 25 lb. -b o x e s_@13
60t70 25 lb. boxes __@14
60-60 25 lb. boxes „@ 15
40-50 25 lb. b o x e s __@16
30-40 25 lb. boxes „@ 19

F A R IN A C E O U S  G OOD8
Beans

Med. H an d  P i c k e d _08%
Cal. L im as _________ 11
B row n, Sw edish ___ 08
Red K id n e y _________ _ 09

Fsrlna
24 packages _______ 2 10
Bulk, per 100 l b s . ___ 06%

Hom iny
P earl, 100 lb. s a c k _2 50

Macaroni
D om estic, 20 lb. box 07% 
D om estic, broken bbls. 06% 
A rm ours, 2 doz., 8 oz. 1 80 
Fould'8, 2 doz., 8 oz. 1 80 
Q uaker, 2 d o z . __ ___ 1 85

Pearl Barley
C hester _____________ 4 00
00 and  0000 _________ 6 25
B arley  G rits  ________ 4 50

Scotch, lb. ___________ 08%
Split, lb. ____________ 08%

Sago
E a s t Ind ia  ___________ 07%

Tapioca
P earl, 00 lb. s a c k s _07%
M inute, 8 oz., 3 doz. 4 05
D rom edary  I n s t a n t_3 50
FLAVORING EXTRACTS 

Jennings 
P u re  V anilla  
T urpeneless 

P u re  Lem on
P e r Doz.

7 D ram .1-------------- 1 35
1% Ounce _______  _ 1 75
2 O u n c e __ ---------------- 2 76
2% Ounce .---------------- 3 00
2% Ounce .---------------- 3 26
4 O u n c e ____________ 5 00
8 Ounce „ ...................... 8 50
7 D ram , A s s o r te d __ 1 35
1% Ounce, A ssorted_1 75

FLOUR AND FE ED
Valley C ity  M illing Co.

Lily W hite, % P a p e r
s a c k __

H a rv e s t Queen, 24%
L igh t L oaf Spring

W heat, 24 %s ____
R oller Cham pion 24%
Snow F lake, 24%s _
G raham  25 lb. per cw t 
Golden G ranu la ted  Meal,

25 lbs., p e r cw t., N 
R ow ena P an cak e  Com 

pound, 5 lb. s a c k _
B uckw heat Compound,

5 lb. s a c k _________
W atson  H iggins Milling 

Co.
New P erfection , %s 7 75 
R ed A rrow , % s _____ 7 95

W orden G rocer Co. 
A m erican  Eaigle, Q uaker, 
P u re  Gold, F o res t K ing, 
W inner.

Meal
Gr. G rain  M. Co.

Bolted _______________ 2 55
Golden G r a n u la te d _2 70

Wheat
No. 1 R e d _____________ 1 25
No. 1 W hite ' _________ 1 23

Oats
C arlo ts  _________________ 52
L ess th a n  C a r l o t s ___ 57

Coro
C arlo ts _________________ 81
Less th a n  C arlo ts ____ 86

Hay
C arlo ts ______________ 16 00
L ess th a n  C a r l o t s _ 20 00

Feed
S tree t C ar F e e d ___  36 00
No. 1 Corn & O at F d  36 00
C racked Corn ______  36 00
Coarpw» Corn MpaI . .  34 SO

F R U IT  J A R S  
M ason, p ts ., pe r g ro ss  9 70 
M ason, q ts ., p e r g ross 10 65 
M ason, % gal., g ro ss 13 75 
Ideal G lass Top, p ts . 10 50 
Ideal G lass Top, q ts . 12 00
Ideal G lass Top, %

gallon ___________  16 00
G E L A T IN E

Jello-O , 3 doz. ______ 3 45
K nox’s  Sparkling , doz. 2 25 
K nox’s  A cidu’d, doz. 2 25
M inute, 3 d o z . ___ __ 4 05
Plym outh , W hite  -___ 1 55

H A N D  C L E A N E R .

10c size, 4 d o z ._____ 3 60
15c size, 3 d o z ._____ 3 75
25c size, 2 doz. ______ 4 00

1 case free w ith  10 cases; 
% case free  w ith  5% cases.

H O R S E  R A D IS H  
P e r doz.. 7 o z . ______ 1 25
J E L L Y  A N D  P R E S E R V E S
P ure, 30 lb. p a i l s ___ 3 15
P ure  7 oz. A sst., doz. 1 20 
Buckeye, 22 oz., doz. 2 00 
O. B., 15 oz., p e r doz. 1 40

J E L L Y  G L A S S E S  
8 oz., p e r doz. _______ 35

M A T C H E S .
Blue Ribbon, 144 box. 7 55 
S earchlight, 144 box. 8 00 
Safe Hom e, 144 boxes 8 00 
Red Stick , 720 lc  bxs 5 60 
Red D iam ond. 144 bx 5 75

Cleveland Match Co. 
Brands

Old P al, 144 B o x e s  8 00
Buddie, 144 B o x e s  5 75

Safety Matches. 
Q uaker, 5 gro. case 4 75 
Red Top, 5 gro. case 5 26

M IN C E  M E A T .
None Such, 3 d o z ._4 85
Q uaker, 3 doz. c a s e _3 75
L ibby K egs, W et, lb. 24

M O L A S S E S .

Gold Brer Rabbit 
No. 10, 6 cans to case 5 10 
No. 5, 12 cans to case 5 35 
No. 2%, 24 cans to  cs. 5 60 
No. 1%, 36 cans to cs. 4 60

Green Brer Rabbit 
No. 10, 6 cans to  case 3 65 
No. 5, 12 cans to  case 3 90 
No. 2%, 24 cans to  cs. 4 15 
No. 1%, 36 cans to  cs. 3 50

N orthe rn  M ichigan, W is
consin, Ind ian a  p rices 15c* 
on 6-10, 12-5 and  24-2% 
and  10c on 36-1% higher. 
The above prices apply to 
S ou thern  M ichigan and  
Ohio.

New Orleans 
F an cy  Open K ettle  —
C h o ic e _________________
F a ir  ___________________

H alf barre ls  5c e x tra

M olasses in  Cans. 
R ed H en, 24, 2 lb. „  2 
R ed H en, 24, 2% lb. 3 
Red H en, 12, 5 lb. — 3 
Red H en, 6, 10 lb. __ 2 
G inger Cake, 24, 2 lb. 3 
G inger Cake, 24, 2% lb. 4 
G inger Cake, 12, 5 lb. 3 
G inger Cake, 6, 10 lb. 3
O. & L. 24-2 lb. ----- 4
O. & L. 24-2% lb. — 5
O. & L. 12-5 lb. ----- 5
O. & L. 6-10 l b . -------- 4
Dove, 36, 2 lb. W h. L. 5 
Doye, 24, 2% lb W h. L  5 
Dove, 36, 2 lb. B lack  4 
Dove, 24, 2% lb. B lack  3 
Dove, 6, 10 lb. Blue L  4 
Palm etto . 24. 2% lb. 4

55
42
28

70
40
15
90
10
00
75
50
50
30
00
75
60
20
30
90
45
15

NU T S.
Whole

Alm onds, T erregona— 20
B razil, L arge  ----------- 14
F an cy  m ixed ------------ 18%
F ilb erts , S icily -------- 15
P ean u ts , V irg in ia, raw  10 
P ean u ts , V ir. ro as ted  12 
P ean u ts , Jum bo raw  13% 
P ean u ts , Jum bo, rs td  15%
Pecans, 3 s t a r ----------- 22
Pecans, Jum bo -------- 80
W aln u ts , C aliforn ia  __ 29 

Salted Peanuts
F ancy , No. 1 ----------- 13
Jum bo _________ ____ 22

Shelled
A lm o n d s_____________ 55
P ean u ts , Spanish,

125 lb. b a g s ________ 12%
F ilb erts  _____________ 50
Pecans ______________  95
W alnu ts  ____________ 65

O L IV E S .
Bulk, 2 gal. k e g ___ 3 40
Bulk, 3 gal. k e g ___ 5 00
Bulk, 5 gal. k e g ----- 7 75
Q uart, ja rs , d o z e n _5 25
4% oz. J a r ,  plain, dz. 1 36 
5% oz. J a r ,  pi., doz. 1 <0 
10 oz. J a r ,  plain, doz. 3 35 
16% oz. J a r ,  P i. doz. 8 50 
3% oz. J a r .,  s tu ffed- 1 45
8 oz. J a r .  S tu .. doz. 2 40
9 oz. J a r ,  Stuffed, doz. 3 50 
12 oz. J a r ,  Stuffed, dz 4 50

P E A N U T  B U T T E R .

Bel Car-M o  Brand
8 oz. 2 doz. in case 2 80
24 1 lb. pails ----------- 4 75
12 2 lb. p a i l s _______ 4 55
5 lb. pails 6 in  c ra te  4 90 
15 lb. pails __________ 15
25 lb. pails  ________  14%
50 lb. tin s  _____________ 14
P E T R O L E U M  P R O D U C T S  

Iron  B arre ls
P erfection  K e r o s i n e _12.6
Red Crown Gasoline,

T an k  W agon _____  19.3
Gas M achine Gasoline 37.2 
V. M. & P. N ap th a  23.2
Capitol C y l i n d e r___ 42.2
A tlan tic  R ed E n g in e  23.2 
W in te r B lack ________ 13.7

¿Potarme
Iron Barrels.

M edium L igh t ______ 67.3
M edium heavy ______ 59.2
H eavy  _____________  62.2
E x tra  h e a v y _______   67.2
T ransm ission  O i l __ -  67.2
Finol, 4 oz. cans, doz. 1.40 
Finol, 8 oz. cans, doz. 1.90
Parow ax, 100, 1 lb. _ 7.2
Parow ax , 40, 1 l b . _7.4
Parow ax , 20, 1 l b . _7.6

Sem dac, 12 pt. cans 2 85 
Sem dac, 12 q t. cans 4 35

P IC K L E S  
Medium Sour

B arrel, 1,200 c o u n t_16 00
H alf bbls., 600 count 9 00
10 gallon kegs ___  6 75

Sweet Small
30 gallon, 2400 ___  33 00
15 gallon, 2000 _____ 17 60
10 gallon, 800 _____ 12 76

Dill Pickles.
600 Size, 15 g a l . ___  9 00

P IP E S
Cob. 3 doz. in bx 1 00@1 20

P L A Y IN G  C A R D S
Broadw ay, p e r doz. __ 2 40
Blue R ibbon _________ 4 00
C rick e tt ______________ 3 25
Bicycle _______________ 4 25

P O T A S H
B ab b itt’s  2 d o z .__ 2 76

F R E S H  M E A T S .
Beef.

Top S teers & H eifers  14 
Good S teers & H eifers  13 
Med. S teers  & H eifers  11 
Com. S teers  & H eifers  08

Cows.
Top _________ ____ -___ 10
Good ___________________ 09
M edium ______ .•________ 08
Common _______________ 07

Veal.
Top ________________   14
Good _______  13
M edium ______________ 11

Lamb.
Good ____________;-------- 25
M edium  ________________ 24
P oor ___________      18

M utton.
Good _________________ 14
M edium  ______________ 13
P por ----- -------- -—„  09

H eavy h o g s _________ 10
M edium h o g s - _______ 12%
L ight hogs __________ 12%
L o i n s ________________ 16
B u tts  _______________ 15
S h o u ld e r s ___________ 13
H am s __________ _—  16
S pareribs ___________ 12
N eck bones _________ 05

PROVISIONS 
B arreled Pork  

C lear B ack __ 23 00@24 00 
Short C ut C lear 22 00@23 00
C lear F am ily_27 00@28 00

D ry Salt M eats 
S P  Bellies „  16 00@18 00 

Lard
80 lb. t u b s ___advance %
P u re  in tie rces 13@13% 
Com pound L ard  12% @13
69 lb. t u b s ___advance %
50 lb. t u b s ___advance %
20 lb. p a i l s ___advance %
10 lb. p a i l s __ advance %

6 lb. p a i l s ___advance 1
3 lb. p a i l s ___advance 1

Sausages
B o lo g n a __ ____ _ 12
L i v e r _________ __ ___ 12
F ran k fo rt __________ 16
P ork  ____________  18@20
V eal ___ J___________ 11
Tongue _______ _____ 11
H eadcheese ________ _ 14

Sm oked M eats 
H am s, 14-16, lb. 20 @22 
H am s, 16-18, lb. 20 @22 
H am , dried beef

se ts  _________ 38 @39
C aliforn ia  H am s 12 @13
Picnic Boiled

H a m s ____ __ 30 @32
Boiled H a m s _32 @35
M inced H a m s _14 @15
Bacon ________ 22 @36

Beef
Boneless ___  23 00@24 00
Rum p, n e w _ 23 00@24 00

Mince M eat
Condensed No. 1 car. 2 00 
Condensed B akers  brick  31
M oist in g lass ______ 8 00

P ig ’s Feet
% bbls. _____________ 2 15
% bbls., 35 l b s . _____ 4 00
% bbls. _____________ 7 00
1 bbl. _______________ 14 15

Tripe
K its , 15 lbs. _______  90
% bbls., 40 l b s . _____ 1 «0
% bbls., 80 l b s . _____ 2 00

Casings
H ogs, p e r l b . _______  @42
Beef, round  s e t ___ 14 @26
Beef, m iddles, s e t_25@30
Sheep, a  skein  1 75@2 00 

RICE
F an cy  H e a d ________ 08
Blue R o s e _______ 5% @6
Broken _____________  03%

R O L L E D  O A T S  
Steel C ut, 100 lb. sks. 4 75 
S ilver F lake, 10 F am . 1 90
Q uaker, 18 R e g u l a r  1 80
Q uaker, 12s F a m i ly  2 70
M others, 25s, Ill’num  4 40 
S ilver F lake, 18 Reg. 1 45 
Sacks, 90 lb. J u te  „  3 00 
Sacks, 90 lb. Cotton__ 3 15

S A L E R A T U S
Arm. and  H am m er — 3 75

S A L  SO D A
G ranulated , bbls. ----- 2 00
G ranu lated , 100 lbs cs 2 25 
G ranulated , 36 2% lb.

packages --------------  2 50
CO D  F IS H .

M id d le s ------ ----------------  16
T ablets. 1 lb. P u re  __ 22 
T ab lets , % lb. P u re ,

doz. ______________ -  1 40
W ood boxes. P u r e -----  24
W hole Cod -------------------12

Holland Herring
M ilkers, kegs -------- 1 10
Y. M. K egs _________ 1 00
Y. M. H a lf bbls. __ 8 50
Y. M. bbls. _________ 16 50

Herring
K K  K  K , N orw ay - -  20 0<i
8 lb. pails _____ :—  1 40
C ut Lunch __________ 1 00
Boned, 10 lb. boxes — 16% 

Lake Herring
% bbl., 100 l b s . ____ 6 00

Mackerel
T ubs, 50 lb. fancy fa t 9 25
T ubs, 60 coun t ______ 5 75

White Fish 
F ancy. 100 lb. 13 00

S H O E  B L A C K E N IN G .

2 ln 1, P as te , doz. __ 1 35 
E. Z. Com bination, dz. 1 35
D rl-Foot, doz.     2 00
Blxbys, Doz. _______ 1 35
Shinola, doz. _______  85

S T O V E  P O L ISH .
B lackine, p e r d o z ._1 35
B lack  Silk Liquid, dz. 1 40 
B lack Silk P a s te , doz. 1 25 
Enam aline P as te , doz. 1 35 
Enam aline Liquid, dz. 1 35 
E  Z L iquid, p e r doz. 1 40
Radium , p e r d o z . ----- 1 85
R ising Sun, p e r doz. 1 35 
664 Stove E nam el, dz. 2 85 
Vulcanol, No. 5, doz. 95 
Vulcanol, No. 10, doz. 1 35 
Stovoll, p e r doz. ----- 3 00
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SALT
Colonial 24, 2 l b . ___  90
Med. No. 1, B b l s .___ 2 70
M ed. No. 1, 100 lb. bg  90 
F a rm e r Spec., 70 lb. 90
P ack ers  M eat. 56 lb. 66
P ack ers  fo r Ice cream

100 lb., each  __ !__ 95
Blocks, 50 l b . _________47
B u tte r  Salt, 280 lb. bbl. 4 50 
B ak er Salt. 280 lb. bbl. 4 25
100, 3 lb. T a b l e ____ 6 07
60. 6 lb. T a b l e _____ 5 57
30. 10 lb. T a b l e _____ 5 30
28 lb. bags, b u t t e r   48

Hortons

S a l t

P e r case. 24 2 l b s ._2 40
F ive case lo ts _____ 2 30

SOAP.
Am. F am ily , 100 box 6 00
E xport, 120 box ___ 4 90
F lake  W hite , 100 box 5 25 
Fels N ap tha, 100 box 5 6n 
G rdm a W hite  N a. 100s 5 00 
n u b  No More W hite

N ap tha, 100 b o x _5,50
Sw ift Classic, 100 box 5 25 
¿u M ule Borax, 100 bx 7 65
Wool, 100 b o x _____ 6 50
F a iry , 100 b o x _____ 5 50
Jap  Rose, 100 b o x ___ 7 85
Palm  Olive, 144 box 11 00
Lava, 100 b o x _______ 4 90
ru m m o , 100 box ____ 4 8o
S w eetheart, 100 box _ 5 70 
G randpa  T a r, 50 sm . 2 00 
G randpa T a r, 50 Lge 3 35 
°'a!'‘hank T a r. 100 bx 4 00
Trilby, 100, 12c _____ 8 00
W illiam s B arb er B ar, 9s 50 
W illiam s Mug, p e r dos. 48 

P ro c to r & Gamble.
. 5 box lo ts, asso rted

Ivory, 100, 6 oz. __ 6 50
Ivory  Soap F lks., 100s 8 00 
Ivory  Soap F lks., 50s 4 10
Lenox, 120 c a k e s ___ 3 65
L una, 100 c a k e s __ 2_4 00
P. & G. W hite  N ap th a  5 CO 
S ta r, 100 No. 11 cakes 5 25 
S ta r  Nap. Pow. 60-16s 3 65 
S ta r  N ap. Pw ., 100-10s 3 85 
S ta r  N ap. Pw ., 24-60s 4 85 

CLEANSERS.

■I T C H E N  
L E N Z E R

80 can  cases, $4.80 p e r case
W ASHING POW DERS. 

Bon Ami Pd, 3 dz. bx 3 75 
Bon Am i Cake, 3 dz. 3 25
C lim aline, 4 d o z . ___ 4 20
G randm a, 100. 5 c ___ 4 00
G randm a, 24 L arge  _ 4 00
Gold D ust, 1 0 0 s_____ 4 00
Gold D ust, 12 L arge  3 20
Golden Rod. 24 _____ 4 2K
Jinx . 3 d o z ._________ 4 60
L a  F ran ce  L aun , 4 dz. 3 60
L uster Box. 54 _____ 8 76
M iracle C., 12 oz., 1 dz 2 25 
Old D utch  C lean, 4 dz 4 00
Q ueen Ann, 60 oz. _ 2 40
Rlnso, 100 o s . _______ 6 40
R ub N o M ore, 100, 10

o s . _______________ I  86
R ub N o M ore, 18 1 « . 4 25 
Spotless C leanser, 48.

20- o z . _____________ 3 85
Sani F lu sh , 1 d o z ._2 25
Sapolio, 3 doz. _____ 3 15
Soapine, 100, 12 oz. _ 6 40 
Snowboy, 100, 10 oz. 4 00
Snowboy, 24 L a r g e _4 70
Speedee, 3 d o s . _____ 7 30
S unbrite . 72 d o z . ___ 4 00
W yandotte, 48 _____ 4 76

SPICES.
W hole Spices.

A llspice, J a m a i c a _©13
Cloves, Z anzibar . . . .  @45
C assia, C a n t o n _____ ©16
C assia, 5c pkg.. doz. ©40 
G inger, A frican  . . . .  @15

G inger, Cochin _____  @20
M ace, P e n a n g _______@70
M ixed, No, 1 ____  @22
M ixed, 5c pkgs., doz. @45
N utm egs, 70-80 _____ @35
N utm egs, 105-110 __ @30
Pepper, B lack  ______ @15

P ure  G round In Bulk
Allspice, J am a ica  _ @16
Cloves, Z a n z ib a r__ @50
C assia, C a n t o n ____ @22
G inger, A f r i c a n ______ @22
M u s t a r d _____________ ©28
M ace, P e n a n g ________@76
N u tm e g s _____________ @32
Pepper, B lack  ______ @18
Pepper, W h i t e _____ @$2
Pepper, C a y e n n e ___@32
P ap rik a , S p a n i s h __ @32

Seasoning
Chill Pow der, 1 5 c ____ 1 35
C elery S alt, 3 o z . ________  95
Sage, 2 oz. _______   90
Onion S a l t ___________ 1 35
G a r l i c ________________ 1 36
Ponelty , 3% o z . ____ 3 26
K itchen  B o u q u e t____ 3 26
L au re l L e a v e s ____  20
M arjoram , 1 o z . __________  90
Savory, 1 o z . _______  90
Thym e, 1 o z . ____ . . .  90
T um eric, 2% o z . ________  90

STARCH
Corn

K ingsford, 40 l b s . ____ 11%
Pow dered, b a g s ___03
Argo, 48 1 lb. p k g s ._8 76
C ream , 4 8 -1 ___ _ 4 80
Q uaker, 40 1 _______  6

Gloss
Argo, 48 1 lb. pkgs___ I  76
Argo, 12 3 lb. p k g s ._2 74
Argo, 8 5 lb. p k g s .___ 3 10
Silver Gloss. 48 I s  _  11%
E lastic , 64 p k g s . ___ 6 36
T iger, 48-1 _________ 2 86
Tiger, 50 l b s . _________04%

SYRUPS

GOLDEN • CHYSTALWHSE-MAPU
Penick  Golden Syrup

6, 10 lb. c a n s _2_____ 2 55
12, 5 lb. c a n s ________2 75
24, 1% lb. c a n s _____ 1 95

C rystal W hite Syrup
6, 10 lb. c a n s ___ ____ 2 95
12, 5 lb. c a n s _________ 3 15
24, 1% lb. c a n s _____ 2 25
Penick  M aple-Like Syrup

6, 10 lb. c a n s _____3 70
12, 5 lb. c a n s ________ 3 90
24, 1% lb. c a n s _____ 2 75

Above p rices apply  to 
S ou thern  M ichigan, Ohio 
and  Ind iana .

Corn
Blue K aro , No. 1%.

2 doz. _____________ 1 94
Blue K aro, No. 5, 1 dz. 2 70
Blue K aro , No. 10,

% d o z .____________ 2 50
Red K aro, No. 1%, 2

doz. _______________ 2 24
Red K aro , No. 5, 1 dz. 3-10
Hi <i K aro, No." 10, % 

doz. ____________- — 2 90
I m t  Maple Flavor. 

O range, No. %, 2 doz. 2 75 
O range, No. 5, 1 doz. 3 90 

Maple.
G reen L abel K aro,

23 oz., 2 doz. -------- 6 69
G reen Label K aro,

5% lb., 1 d o z . ----- 11 40
Maple and  Cane

K anuck, p e r g a l . ----- 1 60
S ugar B ird, 2% lb-» „

2 doz. _ _ _ _ _ _ _ _ _  9 00
S ugar B ird , 8 oz., 4

doz. ______________ 12 00
Maple.

Johnson  P u rity , Gal. 2 60 
Johnson  P u rity , 4

doz., 18 oz. ____ _ 18 60
S u g ar Syrup.

Domino, 6 5 lb. can s  2 50 
Old M anse.

6. 10 lb. cans  ___ L 10 40
12, 5 lb. 'c a n s  ______ 11 00
24, 2% lb. c a n s ___ 12 00
24, 1% lb. c a n s ----- - 6 75
5 gal. ja c k e t cans, ea . 8 15
36, 8 oz. b o t t l e s ____ 5 75
24, p in t b o t t l e s ---------- 7 25
24, 18 oz. b o t t l e s ____ 7 50
12, q u a r t  bo ttles  -------6 50

Sliver K ettle .
6, 10 lb. cans  ______ 8 40
12. 5 lb. c a n s _____  9 15
24, 2% lb. c a n s ___ 10 15
48, 1% lb. c a n s ----- 12 00
5 gal. ja c k e t cans, ea. 6 90
36, 8 oz. b o t t l e s ___ 5 00
24, p in t bo ttles  ______ 6 25
24, 18 o z . __ '_________ 6 50
12, q u a r t  bo ttle  ____ 5 50

K o-K a-M a.
6, 10 lb. cans  ____ _ 5 40
12. 6 lb. c a n s _________5 90
24, 2% lb. can s  ____ 6 65
5 gal, ja c k e t cans. ea . 4 25 
24, p in t  b o ttle s  4 50 
N . »  09' te ftfeP  * «

TABLE SAUCES.
L ea & P e rr in , la rge_6 00
L ea  & P e rr in , sm all__2 26
P e p p e r ______________ 1 80
Royal M i n t _________ 2 48
Tobacco __ _ 2 76
8bo You, 9 oa., doz. 2 70
A -l. l a r g e __________ i  76
A -l s m a l l ___________ 3 25
C a p e r s ______________ 1 90

TEA.
Jap an .

M e d iu m ___________ 34038
Choice _____________ 45@56
F a n c y ______________ 68@60
No. 1 N ibbs _________ 62
1 lb. pkg. S i f t i n g s _18

Gunpowder
C h o i c e    28
F a n c y ___________ 38@40

Ceylon
Pekoe, m edium  _____ 88
M elrose, f a n c y _______ 88

English Breakfast
Congou, M e d iu m _____ 28
Congou, C h o ic e ___ 36© 28
Congou, F a n c y ___ 42@41

Oolong
M e d iu m __________  28
C h o ic e _____ _ 48
F a n c y __ _____  68

T W IN E
C otton, 3 p ly  c o n e ____ 46
C otton, 3 ply b a l l s ____ 46
W ool, 6 ply ___________ 20

V IN E G A R
Cider, 40 G r a i n _____ 22
W hite  W ine, 40 g ra in  17 
W hite  W ine, 80 g ra in  22 
O akland V inegar & Pickle 

Co.’s B rands.
O akland Apple C i d e r __ 25
Blue R ibbon C o r n _____ 20
O akland W hite  P ick ling  «o

No charge fo r packages.
W IC K IN G

No. 0, p e r g r o s s ___  80
No. 1, per g r o s s ___  86
No. 2, p e r g r o s s ___ 1 10
No. 3, p e r g r o s s ___ 1 86
P eerless  Rolls, per dos. 46 
R ochester, No. 2, doz. 50 
R ochester, No. 8, dos. 2 00 
R ayo, per d o z ._______  80

W O O D E N W A R E
B askets

B ushels, na rrow  band,
w ire  h a n d l e s ____ _ 1.90

B ushels, na rrow  band,
wood h a n d l e s ____ 2 00

B ushels, wide band  _2 10
M arked, drop  hand le  75 
M arket, single hand le  90
M arket, e x tra  ______  1 25
Splint, la rge  _____   8 50
Splint, m e d i u m __ 7 60
Splint, sm all ________ 7 00

C hurns.
B arrel, 5 gal., each_2 40
B arrel, 10 gal., each_2 55
3 to 6 gal., p e r g a l . _ 16

Egg Cases.
No. 1, S ta r  C a rr ie r  6 00
No. 2, S ta r  C a r r i e r_10 00
No. 1, S ta r  E gg  T ray s  4 60 
No. 2, S ta r  E gg T ray  9 00 

Mop S ticks
T ro jan  s p r i n g ________ 2 00
Eclipse p a te n t sp rin g  2 00 
No. 2, p a t. b ru sh  bold 2 00
Ideal, No. 7 _________ 1 35
12 oz. Cot. Mop H eads 2 25 
16 oz. Cot. Mop H eads 3 50 

P alls
10 q t. G a lv a n iz e d ____ 2 35
12 q t. G alvanized ,____ 2 60
14 q t. G a lv a n iz e d ____ 2 90
12 q t. F la rin g  Gal. Ir . 6 76
10 q t. T in  D a i r y ___ 4 80
12 q t. T in  D a i r y ___ 5 40

T rap s
Mouse, wood, 4 h o l e s __60
M ouse, wood, 6 h o l e s __70
Mouse, tin , 5 h o l e s ___ 65
R at, w o o d _________   1 00
R at, sp ring  __________ 1 00
M ouse, s p r i n g _______  30

Tub»
L arge  G alvanized ___ 8 50
M edium G alvanized 7 50
Sm all G alvanized ___ 6 60

W sshboards
B an n er Globe ________ 6 00
B rass , S i n g l e ________ 7 00
G lass, Single -------------6 75
Double P e e r l e s s __ __8 25
Single P e e r l e s s _____ 7 60
N orthern  Q ueen ____ 5 75
U niversal ________ — . 7 60

W indow Cleaners
12 ?n. -------- ------------- 1 66
14 in. ____________  - 1 86
16 i n . __ _______ 2 80

Wood Bowls
13 in. B u t t e r ___ 6 80
15 in . B u t t e r ----------- 9 80
17 in. B u tte r  _______ 18.00
19 in. B u t t e r ____ .25.00

W R A P P IN G  P A P E R  
Fibre, M anila, w h ite  06%
No. 1 F i b r e _________ 07%
B utchers  M anila ___ 06%
K r a f t _______________ 09

YEAST CAKE
Magic, 3 d o z . _______ 2 70
Sunlight. 3 d o z . _____ 2 70
Sunlight, 1% d o z . __ 1 26
Y east Foam . 3 doz. _  2 76 
Y east Foam . 1% dos. 1 26 

Y E A S T — C O M P R E S S E D  
Flelscbm an, p e r dos. _  SI

REPRESENTATIVE RETAILERS.

Ralph S. Jennings, President Imple
ment Dealers’ Association.

Howard City, Jan. 9—I fear Ralph 
himself will not call to give you the 
material for sketch, as he is not en
thusiastic about seeking publicity, and 
also is very busy.

His mother is not so modest, how
ever, where he is concerned, and I 
will try and give you some data from 
which to make an article, which you 
can use in the Tradesman, if you care 
to do so.

He was born in Grand Rapids and 
educated in the Grand Rapids and the 
Howard City schools and he took a 
course in MacLachlan’s business col
lege. Following this, he entered the 
employ of the Aldine Grate & Mantel 
Co., in whose employ he remained

Ralph S. Jennings.
first as office man and later as travel
ing salesman until 1908, when he pur
chased from John L. Watson the 
stock and old-established hardware 
business formerly owned by J. W. 
Lovely.

In the autumn of 1920 he added to 
his business the Coral hardware of 
Chas. Wills and now conducts both 
these stores'.

In kid days he served as carrier 
for both the Grand Rapids Press and 
Herald and was at one time in the dis
trict messenger service.

He has been Worshipful Master of 
Howard City Lodge, F. & A. M., and 
President of the Montcalm County Re
tail Hardware Dealers’ Association. 
He has never dabbled in politics, but 
was at the head of every patriotic 
movement and enterprise during the 
world war. He was recently elected 
President of the Michigan Retail Im
plement Dealers’ Association.

I believe these are the principal 
points relating to the career to date of 
my son, Ralph S. Jennings.

I may say that While he has not 
amassed a fortune and is, perhaps, not 
likely to, he has so far never register
ed a failure and has met with a fair 
amount of success.

Carrie Baxter Jennings.
That Decision in the Gypsum Case.
In answer to an enquiry a few weeks 

ago, there has been given out from the 
Federal Trade Commission a state
ment showing the principles that 
shou'd govern trade associations if 
they would avoid the penalties of the 
anti-trust statutes. On Wednesday 
last these-were put in more concrete 
form in a decree signed by Judge 
Knox in the Federal District Court. 
This decree was in an action brought 
for the dissolution of, the Gypsum In-, 
dustries Association» and it spgcifi»

cally forbids the doing of certain 
things which are declared to be in 
contravention of law. While this de
cree may, for the time being, bind the 
defendants in the action, its scope can
not be extended to other cases of al
leged violations of the Sherman and 
Clayton acts. The entering of the de
cree was by consent, apparently for 
the purpose of enabling the defend
ants to escape liability for alleged il
legal acts heretofore committed by 
them, the consideration being their 
promise not to sin in the future. The 
thing to hear in mind is that what will 
govern will be the language of the 
laws as it may be interpreted by the 
courts. Just now there are pending 
before the United States Supreme 
Court two cases involving the mean- 
in'g of these laws, and the decisions of 
that court when rendered will be con
trolling as against any dicta or decrees 
of minor tribunals. Again, it is not 
unlikely that, before long, the laws in 
question may be amended in order to 
clarify the situation. This is one o7 
the things that are urged by Mr. 
Hoover, Secretary of Commerce, as 
necessary under the circumstances.

The German Democrats.
Detroit, Jan. 9-^As a German demo

crat, shortly arrived in this country 
from Germany, I can give the assur
ance that the mass of the German peo
ple don’t want any new war at all. The 
people in this country make the mis
take to identify the foolish talk of the 
Genman radical nationalists with the 
feelings of the mass of the German 
people. It should never be forgotten 
in this country that the German radi
cal nationalists are representing only 
a small portion of the population.

Arrived in this country and' looking 
in the newspapers, I was very sur
prised to see only articles about the 
doings of the kaiser, but not any word 
about the present struggle of all those 
brave Germans who earnestly want to 
join the democracies of the world. 
What is the use still of talking about 
the kaiser? Let that man be forgotten 
forever! Write more about the young 
German Republic! Be sure it needs 
the sympathies of all the democrats of 
the world. It should never be over
looked any more that in Germany are 
millions of men and women who are 
favoring most highly the democratic 
ideas of the world.

Felix Schmidt.

You can restrain the bold, guide the 
impetous, encourage the timid, but for 
the weak there is no help. You might 
as well undertake to stand a wet 
string up on end.

Watson-Higgms Milling Ce.
GRAND RAPIDS, MICH.

NEW PERFECTION
The best all purpose flour.

RED ARROW
The best bread flour.

Look for the Perfection label on 
Pancake flour, Graham flour, Gran- 
uated meal, Buckwheat flour and 
Poultry feeds.

Western Michigan’s Largest Feed 
Distributors.



J a n u a ry  10, 1923 M I C H I G A N  T R A D E S M A N 31

Detroit Butchers Big Meeting.
The Detroit Master Butchers’ As

sociation recently held the first of a 
series of six mass meetings which will 
be held throughout the winter for the 
purpose of awakening housewives to 
the possibilities of reducing their 
household expenses by 'buying the 
more inexpensive cuts of beef.

In addresses by Dan W. Martin, 
assistant secretary of the National 
Meat Council; John Petz, president of 
the Detroit Meat Council, and Emil 
Schwartz, president of the Detroit 
Master Butchers’ Association, it was 
pointed out that the per capita con
sumption of beef has declined 25 par 
cent, from 1900 to 1920.

This decline was due primarily, it 
was said, to the fact that the average 
housekeeper insists upon having the 
more expensive hindquarter parts, with 
the result that the butcher is obliged 
to increase the cost of these expensive 
cuts to the consumer.

The butchers are beginning a cam
paign intended to induce the consumer

In the course of the campaign, the 
butchers will distribute 10,000 cook 
books, containing hundreds of recipes 
for meat dishes, which will be given to 
the city’s housewives.

There were more than 200 butchers 
at the meeting who represented not 
only the marketmen of Detroit but 
retailers from the adjoining towns in 
the county.

Home.
I  w an t to  go home,
To th e  dull old tow n 
W ith  the  shaded s tre e ts  
A nd the  open square, 
A nd the  hill,
A nd the  flats,
A nd th e  house I love, 
A nd th e  p a th s  I know—
I w an t to  go home,
If  I can ’t  go back  
To the  happy  days,
T e t I can  live 
W here th e ir  shadow s lie, 
U nder th e  trees  
A nd over th e  g ra ss—
I w an t to  be there  
W here the  joy  w as once, 
Oh, I w an t to  go hom e,
I w an t to  go hom e.

P au l K este r.

The trouble with the average bread
winner is that he wants cake.

to use more of the forequarter parts 
of the beef, and to distribute the de
mand over the entire carcass.

The butchers intend to show the 
public not only that they can material
ly reduce their meat bills, but that 
many appetizing meat dishes can be 
prepared fr&m the cheaper cuts.

SIDNEY ELEVATORS
W31 reduce handling expense and speed 
op work- will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind of machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney Elevator Mnfg. Co., Sidney, Ohio

N. B. C. Service
means prompt filling of your 
orders; small as well as large. 
You do not have to carry 
surplus stock. Your goods 
are fresh, sell easily , and  
bring re-orders.

Re-orders mean that you 
move stock quickly, and 
assure yourself of the biggest 
profits you can make on any 
size investment.

NATIONAL BISCUIT 
COMPANY 

Uneeda Bakers

B U S IN E S S  W A N T S  D E P A R T M E N T
Advertisements Inserted under this head for five cents a word the first 

Insertion and four cents a word for each subsequent continuous Insertion. 
If  set In capital tetters, double price. No charge less than 50 cents. Sm all 
disp lay advertisements In this department, $3 per Inch. Payment with order 
Is required, as amounts are too small to open accounts.

A. E. GREENE SALES CO.
M erchandise Sales Specialists. Conduct 
business-bu ild ing , reduction  or com 
plete closing-ou t sales for re ta il m e r
chan ts. T erm s, da te s, etc., no obliga
tion . Now booking sales for Jan . 27 
an d  Feb.

216 E. Main, Jackson, Mich.

F o r Sale—V arie ty  s to re  in a  tow n of 
1500, located  in a  good fa rm ing  d istric t. 
F o r  p a rticu la rs , w rite  V arie ty  Store, 
R eading, Mich. 10

FO R SALE—Good m oney-m aking  g ro 
cery  and  m a rk e t in  a  tow n of 1500. L o
ca ted  in  postoffice block. Inqu ire  of W m. 
F . B arch e tt, W aterv lie t, Mich.______ 11

FO R SALE—Seven bowling alleys, two 
b illiard  tab les, 8 pocket tab les, c igar 
s tand , so ft drinks, lunch coun ter. T he 
b e st of every th ing . B ig  business, long 
lease. B es t reasons for selling. E asy  
te rm s. L . A. H om beck, A rcade Bldg., 
L ansing , Mich. 12

FO R  SALE—Two m illinery  s to res in 
tw o of the  b e st sm all c ities  in  S outhern  
M ichigan. No com petition. T erm s Jto 
responsible pa rtie s . R eason for selling, 
o th e r business. W rite  Box 711, D urand, 
Mich. 13

W an ted—A good pay ing  d ry  goods, 
hardw are , o r a n y  o th e r business, in 
G rand R apids, th a t  will b ea r in v estig a 
tion . W ould be w illing to  in v est and  
w ork  in  sm all, g row ing m an u fac tu rin g  
business. A ddress No. 14, care  M ichigan 
T radesm an . ^ ______________________ 14

C A FETER IA —SU PE R  BARGAIN; A N 
NUAL BU SIN ESS f40,000; ONLY C A FE 
T E R IA  IN TOW N IN  CEN TRA L M ICH
IGAN. N E W  EQ U IPM EN T. $4,000 BUYS 
ALL. W . J .  Cooper, Mt. P leasan t, Mich.

993

FO R  SALE—Shoe sto re  in  a  good town. 
Good reason  for selling. Box 777, R ead 
ing, Mich. 3

CASH For Your Merchandise!
W ill buy  your en tire  s tock  o r  p a r t  of 
stock  of shoes, d ry  goods, clothing, fu r
nish ings, b azaa r novelties, fu rn itu re , etc. 

LOUIS LEVINSOHN, Saginaw , Mich.

PA R T N E R  W A NTED —Old estab lished  
m an u fac tu rin g  business in St. Louis. 
This is no g e t rich  proposition, b u t one 
of the  b est investm en ts  in  St. Louis if  
you w an t a  perm anen t, re liab le  business. 
$20,000 o r over required . P re fe r  m an  who 
is capable of tak in g  en tire  charge of sell
ing  end of business. A ddress Box 694, 
care  C en tra l S ta tion  P o s t Office, St. 
Louis, M issouri. 988

• P ay  spo t cash  for cloth ing  and  fu rn ish 
ing goods stocks. L. S ilberm an, 1250 
B urlingam e Ave., D etro it, Mich. 566

You Make
Satisfied Customers

when you sell

“ S U N S H I N E ”
FLOUR

Blended For Fam ily Use
The Quality Is Standard and the 

Price Reasonable

Genuine Buckwheat Flour 
Graham and Corn Meal

J. F. Eesley M illing Co.
The Sunshine Mills 

PLAINWELL, MICHIGAN

W hy N ot H ave a  Sale—U nload your 
su rp lu s  s tock . W rite  fo r p a rticu la rs . 
L. J .  C risp, Sales Conductor, E lk  R ap 
ids, Mich. 4

F o r Sale—C ountry  sto re  and  general 
stock , a lm ost new  fram e building. F ine  
fa rm ing  section  in C en tra l M ichigan. 
A bout $7,000 required . A ddress No. 5, 
care  M ichigan T radesm an . 5

F o r Sale—H ay  and  pou ltry  house, large 
pou ltry  yards, on P . M. m ain  line. Side 
tra c k  to  building. A ddress S. V. G ar- 
linger, L ake  Odessa, Mich. 7

R e s ta u ra n t F o r Sale—B est buy  in 
M iddle-W est. Inv es tig a te  th is  m oney
m ak e r in  h e a r t  of Indianapolis business 
d is tric t. S a tis fac to ry  reasons fo r selling. 
W rite  o r w ire, I. W . R idge, 18 U niversity  
Square , Indianapolis, Ind . 8

R E B U I L T
CASH REGISTER CO., Inc.

C ash R eg iste rs , C om puting Scales, 
Adding M achines, T ypew riters  And 
O ther S tore and  Office Specialties. 
122 N . W ashington , SAGINAW , Mich. 
R epairs  an d  Supplies fo r a ll m akes.

F o r R en t—Two new s to res, F lin t, Mich., 
19x60 ft. S team  h eat. F ine location. W . 
T . Kelley, 1602% N. Saginaw , F lin t, Mich.

F o r Sale—C ash re g is te rs  an d  s to re  fix
tu res . A gency fo r S tan d a rd  com puting 
scales. D ickry  D ick, M uskegon, Mich.

I f  you a re  th in k in g  of going Into busi
ness, selling  ou t, o r m aking  a n  exchange, 
place an  ad v ertisem en t in  o u r business 
chances colum ns, a s  i t  will b ring  you 
in  touch w ith  th e  m an  fo r whom you a re  
looking—T H E  BU SIN ESS MAN.

DICKRY D ICK  T H E  SCALE 
P E R T . M USKEGON. MICH.

E X -
939

Kwrr YOUR KICKIN
About business. Have an Arrow  8ale
by

T H E . AJBBOW. S E R V IC E  
Cor. W ealthy St. A  Division Ave. 

Citz. 62374 Grand Rapids, Mich.

in.. .

I R. & F. Brooms 1
THE

DANDY
LINE

Also
B. O. E. LINE

Prices
Special ________ $ 8.00 ;
No. 24 Good Value 8.50 j 
No. 25 Velvet __ 9.50 ;
No. 27 Q uality  10.75 i
No. 22 Miss Dandy 10.75 : 
B. 2 B. O. E. __ 10.00

Freight allowed on |  
shipm ents of five f 
dozen or more. |

Rich & France
607-9 W. 12th Place

! C H IC A G O , IL L IN O IS  f
T | « f i . > i | ; i i # # ! j . * ! f ! i i i H i i i i i » i i i i i v i i n i i i i i f i i « i i i i i i i i i i i i i i i t i > i i i i i i i i i i i i i i i i i i i i s i i t i i i i i i i i f i i 3
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Big Brother of Newaygo Portland 
Cement Co.

The stockholders of the Newaygo 
Portland Cement Co. have decided to 
erect and conduct a duplicate cement 
plant at Mhnitowac, Wis. In pur
suance of this purpose, the stockhold
ers will authorize a $1,000,000 bond 
issue, covering both plants, probably 
bearing 7 per cent, interest. The bonds 
will probably be underwritten by the 
following houses:

First Wisconsin Co.
Old National Bank.
Michigan Trust Company.
Grand Rapids Trust Company.
Fenton, Davis & Boyle.
Howe, Snow & Bertles.
Perkins, Everett & Geistert.
As the physical assets of the Neway

go Portland Cement Co., at Newaygo, 
are appraised at $900,000 and the com
pany has on hand $450,000 it recently 
received from the sale of its water 
power at Newaygo to the Common
wealth Power Co., the assets behind 
the bonds will be so largely in excess 
of the bond obligation, that the bonds 
will probably be absorbed within three 
days after they are offered to the pub
lic! Another enormous asset the com
pany enjoys is J. B. John, the man
ager, who is conceded to be the most 
remarkable man in his line of business 
in the United States.

The Missing Link.
Smith: “Sir, could you tell me if

there is a man in this hotel with one 
eye by the name of John Head?”

Jones: “Maybe I could help you.
Do you know the name of the other 
eye?” _

Northville—The Globe Furniture 
Co., Ltd., has merged its businses into 
a stock company under the style of 
the Globe Furniture & Manufacturing 
Co., with an authorized capital stock 
of $60,000 common and $15,000 pre
ferred, of which amount $45,000 has 
been subscribed and paid in in prop
erty.

Detroit—The Auto Combination 
Lock Co., 3620 Gratiot, as been in
corporated with an authorized capital 
stock of $25,000 common and 5,000 
shares at $5 per share, of which 
amount $10,000 and 5,000 shares has 
been subscribed and paid in, $10,000 
in cash and $25,000 in property.

Grand Rapids—The Grand Rapids 
Cabinet Co., First and Alabama 
streets, has merged its business into 
a stock company under the same 
style, with an authorized capital stock 
of $125,000 common and $250,000 pre
ferred, all of which has been sub
scribed and paid in in property.

Grand Rapids—The Teesdale Glue 
Co., 1517 Robinson Road, S. E., has 
been incorporated with an authorized 
capital stock of $20,000 preferred and 
500 shares at $1 per share, of which 
amount $8,800 and 300 shares has been 
subscribed, $280 paid in in cash and 
$4,900 in property.

Benton Harbor—The Benton Har
bor Chemical Co. has been incorporat
ed to manufacture and sell a mixture 
for killing flies, insects, etc., with an 
authorized oapitaf stock of $10,000, of

which amount $3,500 has been sub
scribed and $1,000 paid in in cash.

Vermontville—Guyette Bros., who 
recently purchased the A. B. Simmons 
meat market, are building an addition 
to it and installing a modern refriger
ating plant.

Vermontville—Charles H. Lamb has 
removed his hardware stock from the 
L. P. Lamb building and consolidated 
it with his stock of general merchan
dise.

Honesty Best Policy.
In the streets of a Southern city 

there recently met a couple of darkies 
and, during the course of their con
versation, one remarked to the other: 

“Yessuh, I’s done proved dat hon
esty is de best policy, after all.” 

“How?” demanded the friend.
“You remembers dat dawg dat I 

took?”
“Shore, I remembers.”
“Well, ®uh, I tries fo’ two whole 

days to sell dat dawg and nobody 
offers mor’n a dollah. So, like an

honest man, I goes to de lady dat 
owned him, an’ she gives me three 
dollars and fifty cents.”

It is one thing for you to want the 
customer to come again, and it is an
other to make the customer want to 
come again. The latter is up to you.

Clinton—Edward Meyers has sold 
his bakery. The name of the pur
chaser has not been learned.

It is always the woman of forty 
who calls the woman of thirty old.

Richards Storage Company
Grand Rapids, Michigan 

$100,000
7% Preferred Stock Par Value $10.00

LOCATION:
C orner o f O ttaw a A venue and  M ichigan S tree t an d  Ion ia  A venue an d  M ichigan S tree t. T he only cen tra lly  
located  w arehouse in G rand R apids w ith  a  full block on M ichigan S tre e t  from  O ttaw a  Avenue to  Ionia 
Avenue, w ith  224 fee t on Ion ia  A venue an d  195 fee t on O ttaw a Avenue. T h is  location is v e ry  advan tageous, 
being  one block from  C ourt H ouse, tw o blocks from  C ity  H all and  tw o blocks from  th e  new  H otel Rowe.

BUILDING:
T he w arehouse consists  of tw o build ings of brick , stee l an d  concrete  construction , en tire ly  fireproof 
th roughou t, th e  bu ild ing  on Ion ia  A venue is  from  four to seven sto ries  and  th e  build ing  on O ttaw a Avenue 
is five sto ries. L a rg e  s tee l and  concrete  v a u lt  fo r silverw are  and  o th e r  valaubles. Special facilities for 
P ianos, V ictro las (h ea ted ), fo r R ugs (m oth  proof), fo r T runks, C hests, E tc., for A utom obiles and  T rucks. 
Special facilities  for sh ipm en t of carload  lots.

IMPROVEMENTS:
T he build ings a re  being  im proved to  m ake them  in  every  w ay  the  m ost m odern sto rage  p lan t in M ichigan, 
new  e lev a to rs  of 10,000 pounds capac ity  a re  being insta lled , also new  h ea tin g  p lan t. W hen com pleted we 
will have 150,000 SQUARE F E E T  OF FLOOR SPACE. T H E  LA RG EST STORAGE W A REH OU SE IN  
MICHIGAN.

MANAGEMENT:
T he officers an d  d irec to rs  o f th is  com pany a re  experienced m en who a re  fam ilia r w ith  the  requ irem en ts 
an d  prospects o f th is  business in G rand  R apids. Mr. R ichards, th e  com pany’s p residen t, is an  experienced 
sto rage  m an, hav ing  been- connected  in the  p a s t w ith  th e  Shank  S torage Co. E very  m an  in  the  o rg an 
ization  h a s  a  record  for successfu l business ach ievem ents in h igh -c lass, leg itim ate  local en terp rises.

FUTURE OUTLOOK:
The sto rage  com panies now o pera ting  in G rand  R apids a re  doing a  capac ity  business. In  fact, the  sev 
e ra l ex isting  com panies canno t hope to keep up w ith  th e  needs of th is  grow ing city . The R ichards 
S to rage Co. b rings to th is  field the  la rg e st and  best bu ilt s tru c tu re  for s to rage  purposes—of m assive bricK, 
stone and  steel fireproof construction  w ith  deep w alls capable of w ith s tan d in g  any  s tra in  th a t  can  possibly 
be p u t upon them  w ith s tre n g th  to spare. The confidence inspired  in the  m inds of the  public will quickly 
w in business w ith  people who a re  p a rtic u la r abou t the  building w here they s to re  th e ir  precious valuable 
household effects.
F o r inform ation , call oh o r w rite

C H A S .  E .  N O R T O N
INVESTMENT SECURITIES

C IT Z . P H O N E  51384— B E L L  M A IN  1073

521-22-23 Michigan Trust Bldg. GRAND RAPIDS, MICHIGAN
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W hen W inter Comes
¿Polarine /  ^  t t
vj~ the /  G u a r d  Y o u r

PERFECT, 
.MOTOR 

OIL H a u l in g  C o st s

i

BO L D  weather imposes new 
operating conditions on y our 
t r u c k s  and automobiles. 

T h e s e  must be met if  your 
‘machines are to deliver maximum  
service Nearly all makes and 
types o f engines require a lighter 
grade of Polarine Oil in winter 
than in summer.

H e a v y  oi l  congeals in co l d  
weather and does not flow easily 
through the lubricating system  
Unless the correct winter grade o f oil 
is used, some parts of your engine 
may operate without oil until the 
heat from the engine causes it to 
flow readily. Scored cylinders, 
burned bearings and a host o f 
other damages result when this 
condition occurs.

Not only do you pay for these 
repairs, but while they are being 
made you lose the time o f the 
machine and the driver as well

If you would guard your hauling 
costs, use Polarine. It is made in four 
grades—Medium Light, Medium 
Heavy, Heavy and Extra Heavy, 
one of which lubricates correctly 
your machine during cold weather.

D o not rely on hearsay or the 
judgment of those not qualified to  
select this correct grade. Remem
ber there is only the right grade 
and the wrong grade of lubricating 
oil—there is no such thing as a 
second best grade.

Consult the latest Polarine Chart 
of Recommendations, which our 
lubricating engineers have com
piled in co-operation with manu
facturers o f automobile engines.

This chart is displayed 
by all Standard Oil 
C om pany (Indiana) 
agents and most Pol
arine dealers. It will 
be sent you free on 
request.smoMRoaaooMBurr

STA N D A R D  OIL COMPANY
937 S. Michigan A ve.

(INDIANA)

Michigan Branches at Detroit, Saginaw, Grand Rapids
Chicago, Illinois



* I rH E student of our early American His- 
tory is familiar with the story of Po

cahontas, the beautiful Indian maid who 
lives in our history, poetry and prose by 
saving the life of Captain John Smith, the 
early Virginia Governor. It has fallen to 
the picturesque mountain town in Virginia 
to be named after this Indian beauty.
■* I rHIRTY-FIVE years ago Mr. L. Ma- 

grill, proprietor of MagrilTs Quality 
Shop of Pocahontas, cafne to America from 
Moscow—an artisan in his trade as a fine 
tailor. Twenty years later he came to 
Pocahontas from New York and opened a 
tailor shop. In the ten years that followed 
he m!ade by hand suits for many of the most 
prominent men in the country who came to 
this coal field to speculate and develop the 
“black ricks” that lay hidden in the moun
tains.
PAIRED with a determination to succeed, 

Mr. Magrill walked over rough moun
tain trails from one place of coal operation 
to another taking orders for hand tailored 
suits that to this day are still talked of as the 
work of a master workman.
D U T  with the development of the rich coal 

fields from little hole-like mines to great 
modem underground workings, came the 
opportunity thru discarding his trade to 
make big money in the retail game. Mr. 
Magrill’s first stock was only $2,500.00 but 
it was $2,500.00 worth of nationally adver
tised merchandise such as Kuppenheimer 
Clothes, Stetson and Mallory hats, Crossett 
Shoes and Manhattan Shirts.A  FIN E trade resulted from mine op- 

erators and men who bought the best 
in spite of those who always give the man 
of wide vision “six months to last.” Mr. 
Magrill carried from his tailor shop days 
the desire to give the best at a close margin 
of profit and today Magrill’s Quality Shop

is known thruout the Pocahontas coal fields 
as on of the few places where the best in 
men’s and women’s shoes, clothing and 
furnishings can be bought.
lU fR . M. Magrill, the junior member of the 

firm and manager thru his shrewd buy
ing and managing has helped in a big way 
to build up the fine business enjoyed.A  N auto accident six weeks ago in which 

the senior Magrill was injured has in
capacitated him for six months. This has 
caused the detraction of both of the Ma- 
grills from their business, so—
T ^E L L Y  Service was called upon to take 

charge of business. Both the Magrill’s 
report the following results—the firm has 
been boosted ahead four months in volume 
of business in dollars and cents and every 
obligation against the store has been cleaned 
up.
TITI AGRILL’S will be glad to tell you 
■*■*■■■ what this internationally known ser
vice did in their store and they will tell you 
in an unbiased manner the value they place 
in the new customers that have been served 
during their recent campaign.A  DVICE from you as to the size and 

nature of your stock will bring full 
details of Kelly Service as it will operate in 
your store. No obligations.


