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T H E  O P T I M I S T

Off the train he hops a t daybreak, with a grip in either hand,

W ith a stom ach m ighty em pty and a wish for Slumberland.

But he never m akes a whimper, as he hops into the bus,

For he laughs a t real discom forts that w ould bring the tears from us.

Ever laughs the traveling salesman, and  his laugh rings loud and sweet 

To the poor, old stranded actor or the beggar on the street,

Just because the salesm an helps them  to their breakfast and their fare, 

Even though it takes a greenback he can ill afford to spare.

On the train he hops a t midnight, and  when dawn has com e again, 

You can see him swinging blithely from  the cold and dreary  train. 

Just another round of calling, taking orders in a town—

O rders that he thinks are corkers— that the credit m an turns down.

Just another round of hustling, just a  ten-mile drive or two,

W hen the w ind is full of w inter and  his hands are num b and blue,

Far from  hom e and  .good cooking, far from  baby  and  wife,

You can bet it takes a hero to endure a salesm an’s life!

But with all his cares and  hardships, when he creeps to bed  alone,

In some little country roadhouse where the  cold w ould freeze a  stone. 

W ith the same old smile he slumbers, for inside his w atch’s case,
f

Is the photo of a  wife and  a  dim pled baby  face.
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Concentrate Your Efforts
One thing a t a  tim e well done is w orth ten things unfinished.

W e are concentrating on the value of FLEISCHM ANN’S YEAST 
— advertising it in the daily papers of the country as a health

building food which m akes laxatives unnecessary.

Concentrate your own talk along these lines and  watch your 

sales rise.

T he Fleischmann Company

SOLO EVERYWHERERyzon
REG. U.S. PAT. OFF.

RAKING
POWDER

Increased leavening power. 
Home-baking insurance 

—no bad luck.
You use less

RYSON-raised cakes 
keep fresh longer.
The special process 
of manufacture is 
the reason.

RYZON, a slow, steady 
steady raiser, has greater 
raising power. Provides 
home baking insurance—no 
bad luck. You may mix 
batter today. Set in cool 
place, bake tomorrow.

If y ou r jobber canno t supply you 
add ress  40 R ector S t., New York

The Name on the Sack is a 
Guarantee of its Contents
W hen specifying cem ent insist tha t it be the k ind w ith the 

nam e—

NEWAYGO
PORTLAND
CEMENT

on every sack.

You can then be  assurred tha t this im portant part of your 
construction work is being supplied with m aterial tha t has proven 
its w orth, one that will readily ad ap t itself to  your job, no m atter 
w hat problem s or complications m ay arise.

Newaygo Portland  Cem ent is no t lim ited in use to the con
struction of buildings. It m ay b e  used above or under ground, 
in or out of water. Its m any uses have brought about a  universal 
dem and for the cem ent with a  guarantee of uniform  quality.

Newaygo Portland Cement Co.
General Offices and Plant 

Newaygo, Mich.
Sales OfFices

Commercial Savings Bank Bldg. 
Grand Rapids, Mich.

M l
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imwUSHtt>l855 ST.LOUIS.M0.
Increase Sales

With Brecht Display Counters
B rech t s tan d a rd  d isp lay  R efrige ra to rs , 
C ounters  an d  Coolers a re  bu ilt 
th ro u g h o u t of th e  b e st m a te ria ls  ob
ta inab le. T hey  a re  handsom e in a p 
pearance  and  designed to  d isplay 
m ea ts  in  th e  m ost a t tra c tiv e  m anner 
w ith  the  le a s t am oun t of ice consum ed. 
W rite  for p a rticu la rs .

THE BRECHT COMPANY
E stab lished  1853 

1231 C ass Ave., S t. Louis, Mo. 
New York, San F rancisco , Chicago
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MICHIGAN TRADESMAN
(U nlike an y  o th e r paper.)

F ran k , F ree and  F earless  for th e  Good 
T h a t  W e Can Do.

Each Issue Com plete In Itself.

DEVOTED TO T H E  B E ST  IN T E R E ST S 
O F BU SIN ESS M EN.

Published Weekly By 
TRADESMAN COMPANY 

Grand Rapids 
E . A. STOW E, E dito r.

Subscrip tion  Price.
T h ree  dollars p e r y ear, if pa id  s tric tly  

in  advance.
F o u r dollars per year, if n o t pa id  in 

advance.
C anad ian  subscrip tions, $4.04 pe r year, 

payable invariab ly  in  advance.
Sam ple copies 10 cen ts  each .
E x tra  copies of cu rre n t issues, 10 cen ts; 

issues a  m on th  o r m ore old, 15 cen ts; 
issues a  y ea r o r m ore old, 25 cen ts; issues 
five y e a rs  o r m ore old 50 cents.
E n te red  Sept. 23, 1883, a t  th e  Postoffice 
of G rand  R apids a s  second c lass m a tte r  

u n d er A ct of M arch  3, 1879.

MASTE& INDUSTRY OF AGE.
Considering the vastness of their en

terprises, our automobile kings are still 
astonishingly young. This is another 
way of saying that their industry is 
itself a thing of few years and long 
leaps. The two Dodges have gone their 
way; otherwise the ranks of the found
ers are solid. Durant, Olds and many 
other veterans, instead of showing 
signs of slowing down, march on to 
fresh adventures.

Extraordinary men are these build
ers of a master industry in a quarter 
century. Trail breakers and builders 
of communities as well as cars, the 
face of America is changed because of 
them. Consider Michigan, their most 
favored stamping ground. They found 
it an agricultural State and have made 
it an industrial State. Placid, county- 
seat towns of a generation ago are now 
swollen industrial cities. Flint had
13,000 people in 1900 and 100,000 in 
1922. Pontiac, 9,500 in 1900 and 45,- 
000 in 1922. Detroit has leaped from 
250 000 to a million, to be fourth city 
in the Union.

Extraordinary men, too, in their re
actions to the labor problem. Unionism 
they have fought successfully, not be
cause they were harsh employers by 
nature or conviction but because they 
realized that unionism would slow 
down their operations and fill the 
factqriesi full of slovens and incom
petents. Money was flowing into their 
hands so fast they could pay high 
wages and provide good working con
ditions; so far they have been able to 
defeat the machinations of venal and 
unscrupulous union labor agitators 
with . money intelligently used. As 
competition becomes fiercer this mar
gin must grow slimmer. Then we 
shall see what we shall see; but up to 
this time the automobile industry has 
been strikingly successful in avoiding 
labor quarrels.

The communities which the industry 
has built up have their pressing prob
lems of social adjustment, Poputa*

tion has grown so fast that the muni
cipalities are hard put to it to provide 
accommodations. The towns are forg
ing ahead, but the industries under the 
spur of driving individuals, are still far 
in the lead of their communities. After 
the industry reaches that much talked 
of saturation point it will take the 
automobile towns a generation to 
grow up to their plants. The makers 
of motors have also been makers of 
America, and long after they are defed 
hundreds of American communities 
will be building, bonding and paying 
to meet the social needs forced upon 
them by these dominant personalities.

INGENIOUS TAX DODGERS.
A Connecticut family is said to be 

seeking incorporation for the purpose 
of reducing the income tax paid by its 
members. As a corporation the family 
would pay a corporation tax on its 
total income instead of an income tax 
on its members’ individual incomes. 
This move opens up a range of possi
bilities before which the Treasury 
Department must stand aghast. If a 
family can incorporate and thus escape 
the personal income tax, why cannot a 
corporation unincorporate and thus 
escape the corporation tax? If for 
purposes of taxation one can always 
manage to be something else than 
the object named in the law, the taxa
tion problem for the individual is 
solved.

What interests us, however, about 
the Connecticut family in question is 
not the particular line of action it is 
proposing but the fresh demonstration 
it gives of the impregnability of the 
family as an institution. The family 
has been on its last legs, if you be
lieve all you hear, for some time. Be
tween divorces and flappers it is al
most at the vanishing point. And 
yet, with both the older and the 
younger generation against it, some
how the anachronistic thing goes 
marching on. Unincorporated, it is a 
private scandal. Incorporated, it is a 
public menace. But if worst comes 
to worst, it will be cherished for the 
enemies it has made.

No greater mistake is made by a 
retail merchant than to keep on carry
ing a lot of old junk, under the de
luded impression that it will increase 
in value, when, as a matter of fact, 
it is continually decreasing. The only 
thing to do is to set up a dump- 
counter.

Keep out of the ruts. It is mighty 
easy to get into them, and easy trav
eling while there; but when once you 
try to get out, you’ve got a hard job 
before you. Many a dead store 
should have cut upon its tombstone, 
“Smothered in a Rut.”

If salespeople in a store are "slow 
artd sleepy, It is pretty certain the boss 
femjjjflf i$ ppne tog wicte »wake.

SOME FOREIGN CONDITIONS. -
Up to the present the fruits of the 

Washington conference, so far as the 
limitation of armaments is concerned, 
have been somewhat acrid. But the 
consequences of the conference in re
gard to the Far East have been of 
great, even unexpected, importance. It 
is true that the execution of some of 
the Washington agreements as to 
China await French and Italian rati
fication. The tariff surtax on luxur
ies and the establishment of the Board 
of Reference, to which disputes over 
concessions may be referred, both de
pend upon the ratification of the Tariff 
treaty. China herself has requested 
that the commission of jurists to en
quire into her judicial system with 
the view to the abolition of extra
territoriality should postpone their 
visit to China until the end of 1923.

But there is another and more im
portant side of the ledger Despite 
the vagueness of Japan’s promises at 
Washington and the failure of the re
cent Changchun conference with So
viet Russia, Japanese troops have left 
Siberia, with the exception of North
ern Sakhalin. Greatest miracle of all 
—Japan has even left Shantung! 
Japanese troops have been withdrawn 
from Hankow and from different parts 
of Manchuria. Foreign post offices 
are being withdrawn from China, and 
England is leaving Wei-hai-wei. The 
Washington resolution in regard to 
the withdrawal of unauthorized for
eign wireless stations is also being 
carried out. It is reported that the 
Japanese have turned over their sta
tion at Tsinanfu and dismantled their 
station at Hankow. The Allied 
Technical Board, which controlled the 
Chinese Eastern Railway, has been 
dissolved. The Commission to revise 
the Laws of War has been sitting at 
The Hague.

Technically, the Nine-Power treaty, 
in regard to the “principles and poli
cies” to be followed in regard to 
China, is not in effect because it lacks 
the ratification of France, Italy, Bel
gium and Portugal. But its spirit 
has been studiously observed.

GREAT AMERICAN INDUSTRY.
The chewing of gum is pre-eminent

ly an American industry. Figures just 
supplied by 'the Bureau of the Census 
show that the raw material for this 
operation, that is, the gum at the fac
tories, had a value of more than $38,- 
0jE)0,000 in 1921. Its retail value was, 
o f course, greater, and1 the expenditure 
for gum in that year may be roughly 
estimated at 50 cents -for every man, 
wdman, and child in the United States. 
During the war period the gum in
dustry flourished more than it does at 
present. Nearly every one will recall 
that great quantifies of gum were 
shipped to France for the use of the 
doughboys in the trenches/ In 1919

there were fifty-seven factories en
gaged in the production of chewing 
gum, and these employed over 4,000 
persons. The value of their product 
in that year was $51,000,000 and in ad
dition there were other factories pro
ducing chewing gum as a by-product 
or side line; this had a value of over 
$2,000,000. It appears, though, that 
there was a chewers’ strike as well as 
a buyers’ strike during the period of 
industrial depression. In 1921 there 
were seven fewer factories making 
gum than two years before, and about 
1,500 fewer persons were employed in 
its manufacture. In this instance 
chewing gum appears to have served 
as a pretty fair trade barometer.

HARD ON TAX PAYERS.
According to figures recently given 

out by the Interstate Commerce Com
mission, the Governments operation 
of the railroads for twenty-six months 
will cost the taxpayers $1,700,000,- 
000. Failure to advance rates in ac
cordance with increasing costs brought 
heavy deficits and undermaintenante 
of property, and these the Government 
has had to make good. This means 
that what the shippers saved by unre- 
munerative rates has had to be paid 
for out of the pockets of the general 
public. Such a rate policy cannot be 
justified on economic grounds; ser
vice cannot be rendered for 'less than 
cost’ without incurring disaster. It is 
at least doubtful also whether the low 
rates of the war period actually in
ured to the benefit of the ultimate con
sumer, as this was a period of a sell
ers’ market and of constantly rising 
prices. It would be difficult, there
fore, to make out an argument that 
the subsequent cost of Government 
operation to the taxpayers only bal
ances what they were able to save 
while rates were too low.
Victimized By Bogus License Officer.

Detroit, Jan. 30—George Felice, who 
recently opened a grocery store at 
1900 Second avenue, is seeking a suave 
stranger who wears a dark brown hat 
and a fawn-colored overcoat with pur
ple stripes.

“You gotta have a license to run 
this store; here’s a notice,” thè strang
er announced as he entered George’s 
store to-day.

George never had heard about the 
license, but the notice had an official 
appearance and he presented a $50 
bill in payment of the fee it named. 
The stranger changed the bill, pocket
ing the fee and $10 which he held back 
in making the change.

A few minutes later, when George 
found out about the $10, he sent for 
the police. Officers told him that his 
license notice was a lot of hokum in
scribed on a check protest blank pil
fered from a Detroit bank. Police 
said the same game had been worked 
elsewhere in Detroit recently.

They say that what you don’t know 
won’t hurt you, but that is wrong. It 
is what you don’t know in serving 
customers that does hurt yo».
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IN THE REALM OF RASCALITY.

Cheats and Swindles Merchants Should 
Carefully Avoid.

The Tradesman warns merchants 
against strange stock sellers who 
present their proposition so alluringly 
that they frequently take their audi
tors off their feet. The poorer the 
security the more floridly they picture 
it. Take the rascally chaps, for in
stance, who exploited Dort stock at 
$20 per share on a positive promise 
that it would be advanced to $40 per 
share within a month. It is now 
down to $6, and from present appear
ances it will be a long time before 
it moves above that figure. Take, 
also, the scoundrel who sold South
ern Oil and Land Co. at $100 per 
share on a definite promise that the 
price would be advanced to $200 per. 
share the next day, which could not 
be done, because no advance what
ever had been authorized by the Mich
igan Securities Commission. Under 
no circumstances should a merchant 
deal with a salesman he has never 
seen before—and, in all probability, 
never will be able to see again. A 
license from the Michigan. Securities 
Commission is no protection what
ever to the investor, because some of 
the most notorious scalawags in the 
State have been turned loose on the 
investing public by the Commission— 
and permitted to continue their plun
dering careers after their criminal 
acts have been brought to the atten
tion of the Commission by perfectly 
reputable gentlemen. In the nature 
of things the average retailer—espec
ially the country merchant—has not 
the facility to go into these matters 
the city man has, and he should under 
no circumstances make any invest
ment in stock in a new company or 
in a so-called re-organization until the 
matter has been passed upon by his 
jobber or the Michigan Tradesman, 
whose services are always at the com
mand of its patrons.

Worse Than Useless.
While on the subject of the Secur

ities Commission, the writer is dis
posed to relate a circumstance which 
recently occurred in this city. A man 
who has never made a success of 
anything he has ever undertaken about 
a year ago secured authority from 
the Commission to sell stock in a 
company organized to make an auto
mobile accessory. In selling st:ck in 
the country towns roundabout, he 
confined his operations mainly to old 
ladies and widows. A Coopersville 
widow appealed to a local merchant 
for advice on the subject of making 
an investment and the merchant, in 
turn, appealed to the Tradesman for 
assistance. On requesting a financial 
statement, it was found that the stock 
which was being sold at par was ac
tually worth only about 50 cents on 
the dollar. These figures were trans
mitted to the Commission, with the 
uggestion that the further sale of the 
stock be prohibited by that organiza
tion. Instead of taking such action, 
the executive officer replied that if 
the person complaining of the swindle 
wished a public hearing he could be 
accommodate/! by filing a complaint 
in legal form; otherwise no attentjoij

would be paid to the complaint, be
cause the proposition looked all right 
to the Commission when it passed 
on it Originally. The sale of the stock 
was thus permitted to continue unt'l 
the concern went into liquidation a 
few weeks ago. Now no investor will 
ever see a penny back, because the 
proceeds from the sale of stock— 
largely to women—were absorbed by 
the officers in salaries and expenses 
about as fast as the money came in.

In speaking of the Commission a 
few days ago, a leading Grand Rapids 
banker remarked: “I believe the
Commission has done ten times as 
much harm as it has done good, be
cause it has bolstered up many worth
less offerings which turned out to be 
utterly fraudulent and thus caused 
untold losses which would not have 
been inflicted upon the public but for 
the fact that the concerns bore the 
approval of the Securities Commis
sion. But for such approval investors 
would have made personal investiga
tions and thus ascertained the true 
character of the offerings.”

Hold Off on Acme Stock Salt Co.
Pending investigation by the Trades

man, which has appealed to the Fed
eral and State authorities for analyses 
of the article sold on its alleged med
icinal qualities, the Tradesman ad
vises all merchants to defer having 
any dealings with the Acme Stock 
Salt Co., 133 West 40th street, New 
York. It may be one or two weeks 
before these reports are received by 
the Tradesman. Correspondence with 
the company leads to the belief that 
the men composing the Acme Stock 
Salt Co. are not so frank and manly 
in handling themselves as honest men 
are likely to be.

Another Bad Check Artist.
Youngstown, Ohio, is asking mer

chants to look out for a man going 
by the name of Lee J. Freeman for 
passing bad checks. He is familiar 
with- employment work and usually 
picks out association secretaries or 
acquaintances made through them for 
his activities His description is, age 
32, 5 feet 7 inches tall, about 140 
pounds, light complexion, brown hair, 
blue gray eyes, long nose, noticeably 
wide mouth with prominent teeth, high 
forehead, is inclined to baldness, 1 ght 
colored mustache, wears glasses. He 
is verv talkative, fond of the ladies 
and usually stays at first class hotels.

Another Warning.
J. D. O’Brien and wife, formerly 

of Battle Creek, left that city, leaving 
several accounts amounting to quite 
a sum. They are believed to be in 
Saginaw, Flint or Lansing. Mr. 
O’Brien is a railroad man.

Personel of the Annual Worden 
Round-Up.

The annual round-up of the Worden 
Grocer Company which was 'held in 
the English room of the Hotel Rowe 
last Saturday, proved to be the most 
largely attended affair of the kind ever 
held by that organization. The follow
ing is a list of those present:

Officers and Directors.
Guy W. Rouse.
E. D. Winchester.

H. P_ Winchester.
R. J. Prendergast.
T. J. Barker.
N. Fred Avery.
Van-Cleve Ganson.

Guests.
Rev. C. W. Merriam.
E. A. Stowe.
C. J. Farley.
Heber A. Knott.
Frank E. Leonard.
Anthony Kleiner.
J. Francis Campbell.
John Green.
Carl Battis.
Mr. Schaeffer.
Richard Warner, Jr.

Grand Rapids Organization. 
L. T. Hansen.
D. F. Helmer.
E. J. Hart.
T. B. Carlile.
Glen Cederlund.
W. H. Cowdin.
James DeKraker.
R. N. Kimball.
J. W. Quinn.
Reeves Simms.
A. C. Walker.
W. H. Wheeler.
Birney Warner.
A. P. Anderson.
F. E. Beardslee.
L. Berles.
F. P. Bolger.
Wm. DeKuiper.
P. F. Dykema.
Arie Donker.
H. R. Geer.
O. C. Hayden.
George Hartger.
J. J. Hartger.
J. P. Honton.
W. W. Hubbard.
Geo. W. Haskell.
V. M. Johnson.
E. E. Kraai.- 
A. Longhery.
G. A. Lindemulder.
A. E. Motley.
F. W. Rademacher.
Peter Van Ess.
A. Ver Merris.
Richard Warner, Sr.
G. A. Witmer.
John G. Stander,
Frank Arleth.
Kent Buttars.
J. L. McGreenery.
Joseph Petz.
Ferry Smith.
Louis F. Hake.

Kalamaazoo Organization. 
Charles McCarthy.
Will Borden.
Frank McLaughlin.
August Schwalm.
Leo Watson.
Harrison Bauer.
J. P. Bosker.
A. M. Hall.
Frank Pride.
D. G. Fox.
W. A. Stockbarger.
M. P. Lenhard.

Lansing Organization.
H. U. Biggar.
Floyd Nixon.
V. E. Stephens.
F. G. Hathaway.
L. W. Wright.
W. E. Otis.
Richard Carter.
John McCain.

Peter Lawrence.
Peter Sumner.
Kenneth Miller.
Louis Lawrence.
George Higgs.
W. E. Lemon.
A. C. Barber.
M. J. Boyer.
Edw. Bullard.
Wm. Vandermade.
Frank Manwaring.
L. J. Adams.

Battle Creek Organization.
G. R. Clark.
C. R. Spars.
Earl Meyers.
D. R. Agin.
Charles Ashley.
John Sylvester.
Leo Gierman.
P. B. Abbott.

Views of Religion.
Detroit, Jan. 30—The majority of 

men and women cannot be expected . 
to feel drawn toward a religion which 
demands belief in miracles and super
stitions, nor in clergymen who are too 
bigoted and narrow-minded to think 
for themselves. The great war taught 
the world the real worth of religion,, 
and without any doubt the clergymen 
and chaplains who served over there 
with the deepest benefit to humanity 
were men who think for themselves 
and for humanity, and who have the 
infinite courage of their convictions. 
Men of this sort are the ones who are 
able to reach the souls of the majority, 
who are able to reach down into the 
mire and redeem the fallen souls, and, 
moreover, they are the ones who are 
able, through their own convictions 
and' their own reasonable, practical 
and human faith in a supreme God as 
a Father over all of us, to keep re
ligion alive in those whom they have 
helped. Why is religion as a whole 
practiced by more women than men? 
Because men as a whole will not ac
cept on faith whatever is handed out 
to them to believe, and because men 
do not ever go to church to see and 
be seen in their Sunday best. If they 
go it is because the pastor of the 
parish is a*man, and a human man, 
whose mind has been called upon in 
the expression of his profession: and 
who strives to make his religion, his 
church and his faith answer the crying 
need of each individual human soul. 
We all want religion, faith and belief, 
even those who never enter a church 
have, I believe, deep down in their 
innerniost hearts a desire for these 
•things, but the trouble is that in the 
church there are so few, so very few 
clergymen who can stand up under the 
acid test of an ordinary man’s good, 
hard common sense or reason or call 
it what you will. The world needs 
religion to-day more than it has ever 
needed1 it before, but the day_ is past 
when superstitions and fanciful be
liefs can carry any weight.

Alongo Short.

Trade building is to perfect your
self in the game of selling and then 
multiply yourself by teaching those 
around you. The day is past in the 
retail trade when you can buy your
self rich—the business must be buildr 
ed from the selling end. The time 
spent in selling is an investment the 
same as the money paid for your 
goods and should be so. reckoned in 
the theory of selling. In fact, if we 
could gather up the fragments of time, 
the wasted moments, hours, the lost 
motion, the doing of things that don’t 
count in the average retail store, and 
apply this force intelligently, what a 
difference it would make in the profits 
gt the end of the year.



J a n u a ry  31,' 1923 M I C H I G A N  T R A D E S M A N 3

Reform Needed in Probate Court 
Administration.

Grand Rapids, Jan. 30—Repeal of 
certain State enactments regulating 
practice in probate courts in general 
and by probate judges in particular, 
I am glad to notice, will be attempted 
at the present legislative session.

When I say probate judges I mean 
some probate judges. There are un
doubtedly many of such who are ad
ministering the present laws fearless
ly, but complaints of disregard of legal 
ethics against many of such are of a 
character not to be disregarded.

Naturally the probate judge by law 
is constituted guardian of no incon
siderable portion of our population and 
if the laws concerning same were con
scientiously observed there would be 
little or no complaint, but under the 
State legislative regulations such offi
cials are almost constituted a law un
to themselves and some there are who 
assume added jurisdiction.

It is a matter of public knowledge 
that our State charitable institutions 
contain many patients whose relatives 
are possessed of ample means and by 
every moral and legal consideration 
are required to assume responsibility 
for the expenses incurred in treatment 
of such cases. The State is a sufferer 
each year to the tune of untold thou
sands of do'.lars through the duplicity 
of probate judges who have charge of 
these matters and who deliberately 
violate the laws for personal or politi
cal reasons and saddle upon their re
spective counties expenses which 
should be borne by individuals.

In one Western Michigan county 
which I have in mind, a judge of pro
bate, now fourtunately consigned to 
political oblivion, took advantage of 
his position and arranged for an end
less number of his well to do. friends 
and some immediate relatives to re
ceive free treatment at the medical de
partment of the State University, and 
to add to his record of lawlessness, 
sent members of his immediate family

along as attendants, at the expense .of 
the county. It was found, upon in
vestigation, that he had consigned the 
son of a wealthy constituent to a pub
lic institution as a ward of the State 
and reported 'him as an indigent.

The windows and orphans’ fund, as 
provided by each county, was disburs
ed in a similarly profligate manner, 
and when the county board made the 
discovery of the facts in these cases 
and prepared to “make Rome howl,” 
as it were, they were politely informed 
by “his honor” that he was acting 
within the law, which was a fact. The 
law s'mply gives him unlimited juris
diction and provides no penalties for 
official malfeasance.

Repealing the laws granting these 
unrestricted privileges to the probate 
court and restoring regulation to coun
ty boards of supervisors, on the “safe
ty in numbers” theory, will relieve 
probate judges of many perplexities. 
Those whose administration is con
scientious will not oppose it; the 
others should have their wings clipped.

United States Senator Shipstead may 
possibly have exaggerated transpor
tation conditions the other day, but 
he certainly made some of the Senator
ial trust uncomfortable for a short 
period.

He took a fall out of transportation 
organizations and backed his argu
ments up with real documentary evi
dence which was indisputable to show 
such corporations were taking advan
tage of a gullible public, making profits 
far in excess of those enjoyed in pre
war days and then passing the buck 
along to the railroad labor board.

However, the railroads with their 
ever ready alibi are exploiting labor 
complications and other excessive' 
costs of operations as the real reason 
for making these seemingly excessive 
charges, together with the c'aim that 
while the U. S. Railway Labor Board 
is authorized to make all sorts of in
vestigations and decisions they have

no power to enforce them, and that 
labor has run riot in its demands.

Quite likely wages paid railway em
ployes are much too high but there 
are other extravagant disbursements in 
railway operation which might be 
looked into.

Reports filed with the . Interstate ■ 
Commerce Commission show that the 
executive heads of certain railroads 
receive salaries upwards of $100,000 
per year, while eight receive $75,000 
and a score of others receive $35,000 
to $50 000. Whether or not such sal-, 
aries are excessive is a matter which 
will soon claim the attention of the 
Commission on a recent petition pre
sented by Eastern shippers.

In the old days -when the railroad 
business was one largely of competi
tion, men of ingenuity, initiative and 
a genius for organization were re
quired, but the Harrimans and Hills of 
to-day find their duties hardly more 
than perfunctory, and their sphere of 
usefulness so largely circumscribed by 
the rate making body, labor board and 
other Government agencies, that their 
positions and duties are hardly more 
than clerical.

Underbidding competitors for busi
ness, merging competitive lines and 
exploiting the resources of newly 
opening territory are no longer mat
ters in which only- stockholders are in
terested. All the people of the Na
tion are interested and that interest is 

'manifested by the actions of such 
representatives as Senator Shipstead, 
who, though he may be a new and 
green hand on the job, is of an in
quisitive nature and wants to be 
shown things or at least have some 
seeming discrepancies explained.

Quite likely this question of exces
sive salaries to railroad executives will 
keep the Senator from complaining of 
inertia, if he goes into the detai's 
which he seems anxious to unearth. 
His constituents certainly indicated to 
him very clearly what they expected 
of him and he does not believe that it

is necessary to arrive at the period of 
dotage before he ought to assert him
self.

Congress certainly has done enough 
side stepping on important current 
problems, which is one reason why so 
many new faces are discovered at roll 
call, and possibly some such green
horn as Senator Shipstead, with his 
crude methods, may start something.

Eight hour days, with double price 
for overtime, and a “living wage,” are 
threadbare topics of conversation and 
it will be a relief to allow the high 
priced executives to take the stand and 
explain “where they are at.”

Concurrent with the talk about tak
ing over certain of the British West 
Indies for naval bases, in lieu of cash 
payments of indebtedness due the 
United States, we again hear the cry 
of “imperialism,” as usual, without 
reason.

The brand' of imperialism being dis
pensed by Uncle Sam is more nearly 
coated than any medicine administered 
to home folks, and there is not the 
slightest danger of the island popula
tion suffering hardship if they come 
under the protection of this Nation. 
Acquiring these islands for purposes 
of defense simply removes them from 
the realms of offensive possibilitiess 
and they undoubtedly would1 be allow
ed to follow their established cus
toms without interference of any kind.

The United States has protected its 
interests in Cuba without interfering 
with native customs.. The Cubans 
have everything they want, including 
booze and horse racing, and yet Cuba 
is no longer an object of worry and 
solicitude and is infinitely better off 
than ever before.

Frank S. Verbeck.

Instead of watching constantly for 
ways to get out of some work, watch 
for ways to work better and more 
effectively.

Barney says—

/ was displeased when a customer of ours said that he 
was just a little in doubt as to our claim as to the qual
ity and selling possibilities of onr QUAKER POWDERED 
SUGAR, but to convince himself, he would put it into 
stock and put it out to his customers.

By golly—/ was pleased last week when he said that 
he is convinced that we are right for he is now selling 
more powdered sugar than ever before and his customers 
are pleased.

We can serve a few more customers with our QUAKER 
POWDERED SUGAR.

W o r d e n  Q r o c e r  C o m p a n y
GRAND RAPIDS

KALAMAZOO—LANSING— BATTLE CREEK

TH E  PROM PT SHIPPERS
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MOVEMENT OF MERCHANTS.
Fife Lake—John Timmins succeeds

E. L. Detmer in general trade.
Big Rapids—Will Krupp succeeds 

John O. Ohlson in general trade.
Grand Haven—Zellar Bros, succeed 

R. A. Smith in the grocery business.
Hart—Milo Reynolds succeeds Rey

nolds & Hutchinson in general trade.
Zeeland — Richard Huizenga suc

ceeds Henry H. Farber in general 
trade.

Shepherd—M. H. Griswold succeeds 
Potter & Woods in the grocery busi
ness.

Ionia—Leo A. Edwards succeeds 
Charles E. Noble in the grocery busi
ness.

Fremont—The Old State Bank has 
increased its capital stock from $50,000 
to $100,000.

Charlotte—Campbell & Seymour 
succeed Campbell & Lovell in the gro
cery business.

Dexter—-The Dexter Savings Bank 
has increased its capital, stock from 
$20,000 to $40,000.

JEIolland—J. Hulst & Son succeed
H. Haveman in the grocery, dry goods 
and meat business.

Stockbridge—The Stockbridge State 
Bank has increased its capital stock 
from $20,000 to $30,000.

Owosso—B. C. & L. A. Grant, boot 
and shoe dealers, have filed a petition 
in bankruptcy it is reported.

Battle Creek—The Galloup Pipe & 
Supply Co. has increased its capital 
stock from $49,000 to $75,000.

Detroit—Ben Sack, boot and shoe 
dealer at 9816 Oakland avenue, has 
filed - petition in bankruptcy.

Grand Ledge—The Grand Ledge 
State Bank has increased its capital 
stock from $25,000 to $50,000.

Detroit—Howard J. Wines, boot 
and shoe dealer at 1500 Holden avenue 
has filed a petition in bankruptcy.

Royal Oak—The Boyer-Petty Lum
ber Co. has changed its name to the 
W. L. Boyer Lumber & Supply Co.

Wyandotte—The First Commercial 
and Savings Bank has changed its 
name to the Peoples State Bank of 
Wyandotte.

Lapeer—Lee Cork, recently of De
troit, will engage in the hardware and 
implement business on Cout street 
about Feb. 5.

Grand Rapids—Carlson & Person 
succeed Muse & Mauk in the grocery 
and confectionery business at 592 Jef
ferson avenue.

Detroit—-Fred I. Bucklin, shoe deal
er at 7741 Grand River avenue, is of
fering to compromise with his credi
tors at 33 lA  per cent.

Holland—Abraham Peters has sold 
his 5 and 10 cent stock to the Wool- 
worth Co. He still retains his stores 
at Fremont and Allegan.

Lansing—The Louis Beck Co. is 
remodeling its clothing store at 120 
North Washington avenue, installing 
new fixtures, show cases, etc.

Olivet—Thieves entered the dry 
goods and clothing store of Clyde 
Herrick and carried away several 
hundred dollars worth of stock.

Lacey—Fred Hyland has sold his 
interest in the hardware and agricul
tural stock of Hyland & Clark, to his 
partner, William Clark, who will con
tinue the business tinder his oyrn 
nam e.

Ludington—Caplon Bros, have pur
chased the store building which they 
occupy at 325-27 South James street 
with their stock of dry goods, men’s 
furnishings, etc.

Flint—Frank Algoe has sold his 
hardware stock and store fixtures to 
E. W. Baker and Scott Hendrick, who 
will continue the business under the 
style of Baker & Hendrick.

Pigeon—A. Hirshberg & Son, deal
ers in general merchandise, have dis
solved partnership and the business 
will be continued by Harry Hirsh
berg, who has taken over the stock.

Marshall—O. D. Osborn, who pur
chased the Ferrinville fire station and 
removed it and opened a grocery 
store, has sold it to J. D. Bright, of 
Detroit, who will take possession 
about Feb. 1.

Detroit—Colman Bros., 426 Shelby 
street, jobber. of knit goods and fur
nishings, has been incorporated with 
an authorized capital stock of $15,000, 
of yrhich amount $10,600 has been sub
scribed and $7,200 paid in in cash.

Muskegon—W. J. Getz, grocer and 
confectioner at 312 Wood avenue, has 
purchased the store building he now 
occupies and the residence on the ad
joining lot. Mr. Getz «was manager 
of the co-operative store at Coral in 
1919.

Detroit—The Renz-Bullen Co., 525 
Majestic building, has been incorpor
ated to deal in auto parts, accessories 
and supplies, with an authorized cap
ital stock of $25,000, all of which has 
been subscribed and $5,000 paid in in 
cash.

Detroit—The Renz-Bullen Co., 525 
Majestic building, has been incorpor
ated to deal in auto parts, supplies, 
accessories, etc., with an authorized 
capital stock of $25,000, all of which 
has been subscribed and $5,000 paid in 
in cash.

Detroit—The Grunow Drug Co., 
6801 Kercheval avenue, has merged 
its business into a stock company un
der the same style with an authorized 
capital stock of $10,000, all of which 
has been subscribed and paid in in 
property.

Hillsdale—J. W. Anderson, recent
ly of Birmingham, Alabama, has leas
ed the store at the rear of the First 
State Bank and will occupy it with a 
complete stock of groceries and can
ned goods about Feb. 5 under the 
style of the Ezwaze Grocery.

Saginaw—Beach & Davis have 
merged their clothing, men’s furnish
ings and tailoring business into a 
stock company under the same style, 
with an authorized capital stock of 
$50,000, all of which has been sub
scribed and paid in in property.

Detroit—The Whitney Warehouse 
& Construction Co., 408 Detroit Sav
ings Bank building, has been incor
porated with an authorized capital 
stock of $400,000, of which amount 
$120,000 has been subscribed, $10,000 
paid in in cash and $50,000 in prop
erty.

Grand Rapids—Nicholas DeKruyter, 
hardware dealer at 1418-20 Plainfield 
avenue, has sold a half interest in his 
stock to his brother, James DeKruy
ter, formerly engaged in general trade 
at New Era and the business will be 
continued under the style of De
Kruyter Bros.

Detroit—The Rowena Confection
ery & Restaurant Co., 3600 Wood
ward avenue, ‘has been incorporated 
with an authorized capital stock of 
$10,000 and 700 shares at $10 per 
share, of which amount $3,000 and 700 
shares has been subscribed and $3,000 
paid in in cash.

Detroit—The Cinema Service Co., 
137 East .Elizabeth street, has been 
incorporated with an authorized cap
ital stock of $25,000 preferred and
5,000 shares at $5 per share, of which 
amount $25,000 and 3,000 shares has 
been subscribed, $500 paid in in cash 
and $32,000 in property.

Ironwood—The Carl E. Ericson 
Hardware Co. has merged its business 
into a stock company under the style 
of the Ericson-Coleman Hardware 
Co., with an authorized capital stock 
of $25,000, all of which has been sub
scribed and paid in, $1,835 in cash 
and $23,165 in property.

Ann Arbor—A Lembie, grocer, was 
lucky Tuesday. While driving to the 
city, at 6:30 a. m., from his home on 
Dexter road, his car skidded, and 
turned completely over. Passing mo
torists helped Mr. Lembie, who was 
uninjured, from the wreck under which 
he was imprisoned. He was alone.

Grand Rapids—'Robert Ruschmann, 
grocer and meat dealer at 807 South 
Division avenue, will open a meat mar
ket at the corner of Sherman street 
and Benjamin avenue about March 15. 
He wi'l install a complete outfit of new 
fixtures and will conduct a market 
thoroughly modern in every respect.

Hastings—Carey U. Edmonds has 
merged his grain elevator, fuel, etc., 
business into a stock company under 
the style of the Edmonds Elevator & 
Implement Co. with an authorized 
capital stock of $50,000, $25,000 of 
which has been subscribed and paid in, 
$12,500 in cash and $12,500 in prop
erty.

Ludington—Leo Grundeman has 
sold his grocery stock and meat mar
ket to E. Dutch & Co., who will con
tinue the business as well as its gro
cery store at 519 South James street. 
Mr. Grundeman will take a vacation cf 
about six weeks before assuming the 
management of the City bakery wh’ch 
he recently purchased from L. J. Je- 
bavy, administrator of the Tony Hank 
estate.

Manufacturing Matters.
Port Austin—The Wallace Co. has 

decreased its capital stock from $200,- 
000 to $50,000.

Richmond—The Equator Oil Range 
Co. has increased its capital stock from 
$75,000 to $150,000.

Monroe—The Waterloo Ice & Mill
ing Co. has increased its capital stock 
from $60,000 to $100,000.

Grand Haven—The Lee-Shupe Ma
chinery Co. has changed its name to 
the Challenge Machinery Co.

Paw Paw—J. J. Menninga, recently 
of Kalamazoo, will engage in the bak
ery business here about Feb. 15.

Detroit—The Sterling Brick Co., 
5201 Twelfth street, has increased its 
capital stock from $25,000 to $75,000.

Greenville—The Improved Shuffle 
Board Co. is moving its factory from 
Stanton to this city, and will be in op
eration within a short time. The iRain 
office is in Gran4 Rapjds.

Detroit—The Detroit Motor Casting 
Co., 1067 Beaufait street, has increas
ed its capital stock from $25,000 to 
$126,800.

Detroit—The S. & O. Sheet Metal 
Works, 3921-3933 Grand River avenue, 
West, has increased its capital stock 
from $12,000 to $30,000.

Detroit—The Lind & Marks Co., 
530 Bates street, phonographs and 
records, has increased its capital stock 
from $100,000 to $250,000 and 125,000 
shares no par value.

New Haven—The New Haven Gray 
Iron Works has been incorporated 
with an authorized capital stock of 
$15,000, all of which has been sub
scribed and $10,000 paid in in prop
erty.

• Detroit—The MacLeod Foundry 
Co., 170 Mt. Elliott street, has been 
incorporated with an authorized cap
ital stock of $3,000, all of which has 
been subscribed and $1,600 paid in in 
cash.

Rochester—The Oakland Foundry 
& Machine Co. has been incorporated 
with an authorized capital stock of 
$25,000, of which amount $16,000 has 
been subscribed and $6,400 paid in in 
cash.

Detroit—The Honey Seal Baking 
Co, 5125 Tireman avenue, has been 
incorporated with an authorized cap
ital stock of $2,000, all of which has 
been subscribed and paid in, $1,000 in 
cash and $1,000 in property.

Detroit—The R. G. Lake Candy Co, 
3454 Baker street, has been incorpor
ated with an authorized capital stock 
of $20,000, of which amount $6,203 
has been subscribed and paid in, $2,- 
200 in cash and $4,000 in property.

Detroit—The Frank Hanson Ma
chine Co., 25 Atwater street, has been 
incorporated with an authorized cap
ital stock of $10,000, of which amount 
$4,000 has been subscribed and paid in 
$800 in cash and $3,200 in property.

Grand» Rapids—The Electropure 
Creamery Co., Indiana and Shawmut 
streets, has been incorporated with 
an authorized capital stock of $50,000, 
of which amount $26,020 has been sub
scribed, $4,020 paid in in cash and 
$22,000 in property.

Holland—The Federal Manufactur
ing Co. has been incorporated with an 
authorized capital stock of $250,000 
preferred and 2,500 shares at $1 per 
share, of which amount $197,500 and 
1,975 shares has been subscribed and 
$21,725 paid in in cash.

Hudsonville—The Hudsonville Box 
& Basket Co. has been incorporated 
with an authorized capital stock of 
$15,000 preferred and 2,200 shares at 
$1 per share, of which amount $12,200 
and 1.584 shares has been subscribed 
and $2,500 paid in in cash.

Detroit—The Electro-Alarms, Inc , 
606 McKerchey building, has been in
corporated with an authorized capital 
stock of $1,000 common, $100,000 pre
ferred and 9,990 shares at $1 per share, 
of which amount $1,000 has been sub
scribed and paid in in cash.

Grand Rapids—The Rice Veneer & 
Lumber Co., has been incorporated 
with an authorized capital stock of 
$50,000 preferred and 10,000 shares at 
$1 per shar£, of which amount $15,000 
and 10,000 shares has been subscribed 
and $15,000 paid in in cash. The busi
ness is conducted at 210-16 Huron Stt
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Essential Features of the Grocery 
Staples. _

Sugar—The market is lower and 
weaker. New York refiners hold 
granulated at 6j^c, f. o. b. N. Y. Lo
cal jobbers quote cane granulated at 
7%c and beet granulated at 7.15c.

Tea—A fairly active business has 
been done in first hands in tea this 
week, Ping Sueys being particularly 
active. Ceylons, Indias and Javas are 
still working upward and, in fact, the 
whole line of teas is at present very 
firm on account of scarcity of stock.

Coffee—The market for Rio and 
Santos coffee has developed consid
erable strength during the week and 
all grades of Rios are probably J^c 
higher, green and in a large way. 
Santos shows a somewhat smaller 
fractional advance. The jobbing mar
ket for roasted coffee has been chang
ed here and there by jobbers who 
wish to get their stocks on the green 
price basis, but this advance has not 
been general. Milds also show a frac
tional advance for the week, speaking 
still of coffee sold green and in a 
large way.

Canned Fruit—Hawaiian pineapple 
is wanted in all grades of sliced and 
grated and crushed are salable in 
moderate «volume but other fruits are 
neglected. Peaches are weak in the 
low grades, urged to sale but with 
few takers. The better packs are 
scarce, but where they are offered 
with a percentage of standards or 
seconds they are not wanted. Apri
cots are taken in small lots. Apples 
meet a draggy market.

Canned Vegetables—Tomatoes are 
dull and featureless. Peas are now 
offered by representative canners in 
each district at opening prices for new 
pack sufficiently to determine the at
titude of canners which indicates 
slight advances over 1922. There has 
been buying and now that the con
vention is over it is thought that con
tract buying will increase materially. 
The position of spot peas after a rec
ord pack in Wisconsin is favorable to 
the future deal just as it is to a liqui
dation of 1922 stocks. Corn is with
out improvement. The demand for 
standards is only of a hand-to-mouth 
nature but fancy packs which are less 
plentiful are firm in tone.

Canned Fish—The jobbing element 
shows no disposition to take hold of 
salmon on the Coast for its spring 
needs. It has been a conservative 
buyer all season and still prefers the 
spot to the Western markets. Maine 
sardines have been on the verge of 
an advance for several weeks, as judg
ed by canners’ postings, but they have 
as yet gone no higher but are held 
firm on the basis of $3.25 factory for 
quarter oil keyless. California spot 
supplies are moderate with a fair de
mand. Imported sardines rule steady. 
Domestic crab meat canners are tak
ing advantage of the shortage and 
high price of the Japanese article to 
extend their sales. Foreign fish is 
scarce on the spot.

Dried Fruits—The prune market 
has made some progress toward im
provement, slight as it may have 
been. Judging by reports from other 
centers, this point ig relatively weaker 
than most markets and is out of line 
with the Coast. The raisin market

presented no new features last week. 
Limited buying to take care of replace
ments is about the extent of the de
mand, which is on the spot rather 
than in the West. Currants continue 
weak. Buyers show little confidence 
in spot offerings and take stocks most
ly against actual needs. Primary 
markets do not attract attention. No 
speculative demand for apricots exists 
and routine liquidation is not exten
sive. Stocks on the Coast are firmly 
held. Peaches are affected by the 
apricot shortage, and as they are not 
plentiful in any quarter, there is little 
pressure to sell.

Syrup and Molasses—Molasses has 
been moving out every day and the 
jobbers report good demand for it 
at steady and unchanged prices. Su
gar syrups are quiet, without any 
change and so is compound syrup.

Beans and Peas—Trade in dried 
beans and peas has been very quiet 
during the week. No change has oc
curred in price except that red kidneys 
are showing a slight weakness on ac
count of dullness. Other grades are 
steadily maintained. Green and Scotch 
peas are very dull and the market is 
rather in buyer’s favor.

Cheese—The market is steady, with 
a light consumptive demand at prices 
ranging about the same as a week ago. 
Stocks in storage are in excess of 
what they were a year ago, but we 
do not look for much change in price 
in the immediate future.

Provisions—There is a normal con
sumptive demand for everything in 
the smoked meat line at prices rang
ing about the same as last week. Pure 
lard is quiet at unchanged prices and 
lard substitutes are also in very slow 
sale at unchanged prices. Dried beef, 
canned meats and barreled pork are 
all steady at prices ranging about the 
same as last week.

Egg Case Supplies—Manufacturers 
have advanced prices on egg cases, 
fillers and flats difring the past few 
days. This has been brought about 
by higher prices on veneer lumber 
and heavy advances in the price of 
strawboard.

Brushes and Brooms—Retailers are 
commencing to cover their require
ments on such items as brooms, brush
es, clothes lines, woodenware sun
dries, etc., realizing that manufacturers 
usually advance their lists around the 
first of February and that a steady 
market usually continues until Octo
ber is reached.

Lenten Season—Lent commences on 
Feb. 14. Many merchants are already 
ordering their initial stocks of fish 
for that period. As suggested earlier 
on this page, the merchant who gets 
into the game at the beginning of the 
season has a nice volume of business 
corralled before his less enterprising 
competitor realizes the possibilities of 
the season from a sales viewpoint.

Fruit Jar Rings—Manufacturers of 
fruit jar rings have notified whole
salers of an advance of from 5@7j^c 
per gross owing to the advance in 
cost of rubber and cotton, as well as 
the increased cost of containers.

Salt Fish—The demand for mack
erel is still rather quiet, but holders 
are expecting the Lenten demand to 
breeze in at any moment. Prices are 
fairly well maintained on account of

the. Lenten prospects only. If it was 
not for Lent there might be a slight 
decline.

Review of the Produce Market.
Apples—Jonathans, Spys and Bald

wins fetch $1.75@2.25 per bu. West
ern box apples are now sold as fol
lows: Roman Beauties, Winesaps and 
Black Twigs, $3; Delicious, $4.25.

Bananas—8c per lb.
Butter—There has been a consider

able falling off in the consumptive 
demand for butter the past week. The 
make of butter is increasing to some 
extent and the market is steady at a 
decline of about lc per pound over a 
week ago. If we do have any change 
in price in the next few days it is likely 
to be a further decline. Local jobbers 
hold extra at 47c in 63 lb. tubs; fancy 
in 30 lb. tubs, 49c.; prints, 49c. They 
pay 23c for packing stock.

Cabbage—75c per bu.; red 90c per 
bu.

Carrots—$1 per bu.
Cauliflower—$3.50 per dozen heads.
Celery—California now has the call. 

It is selling at 85c for Jumbo and $1 
for Extra Jumbo.

Cocoanuts^-$6.50 per sack of 100.
Cucumbers—Illinois hot house, $4 

per doz.
Egg Plant—$3 per doz.
Eggs—The downward tendency has 

started in. Storage eggs are in ex
cess supply, with a very light demand 
and being sold at concessions from 
last week. Local jobbers pay 35c for 
fresh. Cold storage operators are of
fering their supplies as follows:
Firsts _______________________ 30c
Seconds _____________________ 25c
C hecks_____________   22c

Grapes—Calif. Emperors, $7 per 30 
lb. keg; Spanish Malagas, $9.50 for 
40 lb. keg.

Green Onions—Chalotts, 85c per 
doz. bunches.

Honey—32c for comb; 25c for 
strained.

Lettuce—Hot house leaf, 24c per lb.; 
Iceberg from California, $5.50 per 
case.

Onions—Home grown, $2.75 per 100 
lb. sack.

Lemons—The market is now as fol
lows:
300 size, per b o x ____________$7.50
360 size, per b o x ____________ 7.50
270 size, per box ____________ 7.50
240 size, per b o x ____________ 7.00

Oranges—Fancy Sunkist Navals are 
now sold on the following basis:
100 ______  $4.75
126 _________________________ 5.25
150, 176 and 200 _____________5.50
216 _________________________ 5.50
252 _______   5.50
288 _________________________ 5.50
324 _________________________ 5.50

Choice, 50c per box less.
Floridas are now sold as follows:

126 ________________________ $5.25
150 _________________________ 5.25
076 _______  4.25
200 _________________________ 4.25
216 _______________   4.25

Parsley—50c per doz. bunches.
Peppejrs—Florida, 75c for small 

basket containing about 18.
Potatoes—Home grown, 50c per bu.
Poultry—-Local buyers now pay as 

follows for live:
Light fowls _________ _______ 13c
Heavy fow ls________ ________ 21c

Heavy springs_______________ 19c
Cox and Stags _____________ 10c

Radishes—90c per doz. bunches.
Squash—Hubbard commands $1.50 

per 100 lbs.
Strawberries—Floridas bring 60@ 

65c per qt.
Sweet Potatoes—Delaware kiln dried 

command $2.25 per hamper.
Tomatoes—6 lb. basket of Califor

nia, $1.35.
Turnips—$1 per bu.

Keep Well Stocked, But Avoid Specu
lation.

W ritten  fo r the  T radesm an .
There has been no particular change 

in foreign markets on wheat during 
the past week or ten days. Buying has 
been in a limited volume and there 
isn’t any immediate prospect of a ma
terial increase in foreign demand, so 
the bulls will have to depend upon the 
domestic demand “to keep their kite 
flying.”

Of course, the recent washout of 
12@15c per bushel on wheat was ex
pected and, by the way, the reduction 
of price applied more to futures than 
cash wheat, as the premium on cash 
grain during the past four or five 
months has been steadily maintained 
and indications are it will continue to 
be maintained, particularly on the 
choicer grades of wheat.

An adjustment of the reparations 
problem, settlement of the Near East
ern question and stabilizing of finan
cial conditions in Europe to a greater 
extent are essential to an increased 
demand of wheat and foodstuffs; in 
fact, anything else the United States 
has to offer Europe, and consequently 
essential to the development of a 
higher price range from abroad.

While wheat and flour both appear 
to be good property at the present 
time, we fail to see any particular 
incentive to go out and buy heavily 
of either one for future delivery. If 
we were offering advice of any kind, 
it would be along the line of purchase 
ing to cover requirements, keep well 
stocked and go after the business, but 
speculating in futures or buying either 
of wheat or flour for distant delivery, 
we believe, holds no great reward for 
the purchaser. Values may be a little 
higher. The market on the whole, 
however, should run along on rather 
an even keel. Are not anticipating 
much variation in prices for the next 
thirty days. Lloyd E. Smith.

Sturgis—Frank L. Burdick, of Stur
gis, died in the Presbyterian hospital 
at Chicago last Friday night, following 
an operation. He was one of the lead
ing business men in Southern Michi
gan, a stockholder and director of the 
Citizen’s bank of Sturgis, and vice- 
president and majority stockholder of 
the Branch County Savings Bank at 
Coldwater. For many years he was 
a merchant at Mendon, later in Sturgis 
and, after retiring from the retail 
trade, engaged in manufacturing.

Detroit—The Sand & Gravel Pro
duction Co., 241 East High street, has 
merged its business into a stock com
pany under the same style with an 
authorized capital stock of $90,000 and
10,000 shares at $1 per share, of which 
amount $1,340 and 10,000 shares has 
been subscribed and paid in, $240 in 
cash and $11,100 in property.

mailto:1.75@2.25


6 M I C H I G A N  T R A D E S M A N Ja n u a ry  31, 1933

“Choice o f’ Freaks Gradually 'Growing 
Less.

Grand Rapids, Jan. 30—There are 
but very few hotels left in Michigan 
which have not discarded the objec
tionable words “choice o f’ from their 
table d’hote bills of fare and the few 
who have not done so will probably 
discover that there is a very strong 
sentiment against the practice among 
such as support these institutions. 
There has been ample justification for 
charging rates somewhat higher than 
before the war, but never to my no
tion has there Been any warrant for 
applying the foodometer to such as 
were willing to pay such advanced 
prices.

The other day the executive and 
legislative committee of th Michigan 
State Hotel Association were beauti
fully entertained by George E. Crock
er, manager of the Hotel Durant, at 
Flint. A most sumptuous banquet 
was served to about twenty guests, 
which was but one feature of the 
event. A profitable and satisfactory 
conference was held by the two com
mittees. The next annual convention 
of the Association is to be held at 
Flint during September.

Appropos of the reformed bill of 
fare I am giving you two from the 
Durant—luncheon at 75 cents and din
ner at $1.50—where unlimited selec
tion is encouraged:

Luncheon.
Consome T ap ioca

V egetable Soup, F am ily  Style 
Relish

L ake T ro u t a  la  Creole,
P o ta to es  Ju lienne

R oast B eef H ash , w ith  G reen Peppers 
. V eal Stew , H u n g arian  Style 

H am  O m elette
. R oast Spring  Ia m b , B row n G ravy 

Boiled o r M ashed P o ta to es  
T urn ips, in  C ream  W ax B eans

Apple C ake, C hantilly ,
F lo rad o ra  C ream  Pie 

Lem on Ice B everages
Dinner.

Consomm e, D uB arry ,
M ock T u rtle  a  l’A nglaise 

C elery a n d  Olives 
F ile t o f F lounder, T a r ta r  Sauce 

P o ta toes, Rissole 
F ile t M ignon, B ourdelaise

Grilled Sw eetbreads, A sparagus  T ips 
F resh  Shrim p S au te , a  la  N ew berg  

Stuffed R o ast T urkey , C ran b erry  Sauce 
Boiled o r C ream ed P o ta to es  

Cauliflower, a u  G ra tin  Spinach
H ead  L ettuce , T housand  Isle D ressing  

A lm ond T a rtle t,  Chocolate C ream  Pie 
Ice C ream  an d  Cake 

Coffee
A short time ago I mentioned the 

fact that Walter Hodges, manager of 
the New Burdick, at Kalamazoo was 
offering menus with unrestricted se
lection. Here are' a luncheon at 75 
cents and dinner at $1:

Luncheon 
P o tage  Ita lienne

C elery H e a r ts  G arden R adishes
S team ed F in n an  H addie, D raw n B u tte r  
C hicken C roquettes  w ith  G reen P eas

P o tted  Sirlo in  of B eef w ith  Noodles 
B o ast Loin o f Pork ,

C andied Sw eet P o ta toes  
B russe ls  Sprou ts  L im a  B eans

R ice P udding , C ream  Sauce 
C ocoanut C u sta rd  Pie 

Coffee 
Dinner. *

P o tag e  Ita lienne  C lear Consomm e
G reen O nions R ipe Olives
B aked L ake T rou t, Lem on B u tte r  

B roiled  V eal Chop, B ordelaise
S pring  Chicken, C ountry  Style 

R oast P rim e R ibs of B eef 
M ashed o r O’B rien  P o ta to es  

F r ied  P a rsn ip s  N ew  Spinach
F r u i t  Salad

A pple P ie  Pum pk in  P ie
Ice C ream  a n d  Cake 

Coffee
~ The other day the Shoe Salesmen’s 
Association of America held a meet
ing at Chicago and passed a resolu
tion demanding lower hotel rates 
which rather got the Angora of my 
good friend, Henry Bohn, editor of 
the Hotel World. What Henry says 
about it is certainly a “mouthful” and 
is very truthful as well, “for if there 
has been one industry more than an
other, outside of moonshining and 
bootlegging, which has been and still 
is profiteering, it is the footwear busi
ness. Just how the thing has been 
managed we do not know, and we may 
assume that all the “robbers” along 
the route from the hide men to the

retailers have added their profiteering 
per cent, and shared in the “loot.”

“We who buy boots know what we 
did pay and what we are now paying 
for footwear; we do" know that raw 
hides are stacked up in the stockyards 
high as a haystack, a drug on the mar
ket at any price. And yet footwear 
went up in cost to the consumer, not 
double, not treble, but quadruple; $3 
shoes went to $12 and $12 shoes went 
to $24. Right to-day women’s shoes 
and slippers with fifty cents’ worth 
of raw material in them run from $8 
to $20 per pair.”

Mr. Bohn goes somewhat further 
and criticises a certain class of hotels 
for overcharging, showing that he 
has a desire to get at the real facts 
as the public understands them and 
concludes:

“The hotel fraternity as an industry 
stands for what is right and not for 
what is wrong. With a very small 
percentage of exception, the hotels 
have not been and are not profiteers. 
The tendency and temptation to take 
advantage of an opportunity wrong
fully is very strong and to some men 
irrisistible, and hotel men are as hu
man as the remainder of humanity. 
The rates of some hotels were too 
low before the war and some are too 
low to-day to clear the investment 
and cost of operation. Only the most 
skillful and careful analysis of all fig
ures and facts can show what are 
exactly the legitimate charges and 
profits.

All of which is very true. There 
are in Michigan to-day numerous ho
tels -which are charging $4 per day 
that are not worth $2, while others 
charging $2.50 to $3 are easily worth 
much more. Many sensibly minded 
country hotel men realize that the 
traveling public do not care to buy 
style, but are really looking for com
fort, reasonable conveniences and 
courtesy. Neither can we excuse the 
shortcomings of the country hotel 
which apes the city institution and 
falls away short of giving either style, 
comfort or courtesy.

If there were better hotels tourist 
travel would increase in proportion to 
the improvement of the highways, but 
until that time comes people who are 
traveling for pleasure will be very 
wary about making up an itinerary 
until they really know what they may 
safely depend upon in the line of ho
tel accommodations.

The country hotel which is well 
kept will be advertised by word of 
mouth for miles, and tourists will 
write back home to their friends and 
speak of the merits of the real houses 
of comfort and courtesy which they 
have discovered en route. The real 
reward comes from the patronage of 
an appreciative public who will go 
far out of their way if assured of these 
creature comforts.

Another thing I want to speak of is 
the hard and fast rule enforced by 
some hotels in regard to meal hours. 
Many of the towns which tourists 
pass through are not provided with 
decent restaurants and the hotel man 
meets the guest with the statement 
that his dining room is closed and, 
consequently, there is “nothing doing.” 
How many people will stay with him 
over night if he evidences such an 
abitrary spirit. I know of several 
Michigan hotels who make a practice 
of feeding hungry people whenever 
they are in evidence and do not sug
gest any obligation whatsoever. At 
that they manage to keep several laps 
ahead of the sheriff. I also know 
many others who meet the hungry ex
pectant guest with the moth eaten 
statement that “the cook will not 
serve meals after certain hours.” If 
I were unfortunate enough to be com
pelled to employ such an individual, 
I would certainly take a course in 
domestic science and emancipate my
self from such foolishness. If you 
have any control over your own Or
ganization, you wilL certainly provide 
against any such emergency as this

and feed the bélated and hungry trav
eler.

It is a pleasure to find that the 
Tradesman is a regular visitor to most 
well-regulated Michigan hotels, whose 
proprietors regard it as the official 
organ of the State Hotel Association. 
It has been the writer’s idea to publish 
from time to time such information 
concerning Association matters as 
would interest Tradesman patrons 
and he will continue to do so with the 
hope that such as do not take this 
publicition regularly will ultimately 
discover that they are overlooking 
hotel news of value.

Frank S. Verbeck.
How Germany Can Pay.

Pontiac, Jan. 30—Suppose payment 
is hard for Germany! Punishment is 
usually hard. It is hard for her, yes, 
but far from impossible, and the hard
ship does not approach within a hun
dred degrees the privation the French 
are enduring and will be forced to if 
their industries are further crippled 
by lack of the coal due them as a 
measure of reparation. The per capita 
tax in Germany is considerably less 
than that of France. This tells its 
own story. There are huge stores of 
private wealth in Germany as yet un
tapped. An income tax such as that 
to which we ourselves submit—a heavy 
tax on beer and wine—a curtailment 
in the national habit of over-eating— 
the disposal of nationally owned works 
of art from some of the galleries, say 
sufficient to pay for the libraries and 
historical buildings of Louvain—these 
are only a few of the resources which 
Germany could tap if she honestly 
wanted to live up to her contracts and 
make restitution. In the matter of 
works of art, the United States would 
furnish a market for the galleries of 
Dresden and Berlin and they would 
not be lost to the world as were the 
treasures vindictively destroyed by 
Germany.

Arthur Richmond Walker.

Annual Meeting of Grand Rapids 
Mutual.

The annual meeting of the Grand 
Rapids Merchants Mutual Fire In
surance Co. was held on Friday, Jan. 
23. The meeting was attended by all 
the officers and directors except one, 
w’ho had another business engagement. 
There were also present several policy 
holders. The annual statement show
ed a substantial increase in the amount 
of insurance in force. The report was 
accepted and ordered printed for dis
tribution among policy holders.

The terms of office of D. M. Chris
tian, J. B. Sperry and John Vandten 
Berg terminated at this time, all 
three were re-elected. It was voted to 

tpay 30 per cent, premium dividend for 
the ensuing year.

The next meeting of the board of 
directors will be held in Grand Rapids 
in the forenoon of March 6, at the time 
of the State convention of the Michi
gan Retail Dry Goods Association. 
Some very interesting and encourag
ing reports will be made at the con
vention by President J. N. Trompen, 
of the insurance company, and Chair
man B. E. Ludwig, of the Association 
Committee on Insurance.

If you ever refuse or even hesitate 
to sell a customer goods out of a win
dow, even though it might ruin the 
display, you may expect that customer 
to avoid your windows thereafter.

It is better not to call attention 
at all to a competitor than to call 
attention even to his faults. Leave 
him alone.

THINK THIS OVER
Do you feel safe driving a car on icy roads with
out Collision Insurance.

The satisfaction of knowing that you are pro
tected in case of an accident is worth more than 
the small amount we charge for the protection.

Call us for rates

Maximum protection for the money, and adjustments cure 
always made promptly

Mary J. Field Company
Grand Rapids Representative

Auto Owners Insurance Company
514-515 Widdicomb Bldg.

Bell Main 1155 Cits. 65440.
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Stop Raising White Collared Good- 
for-Nothings.*

If it were possible to get the poli
ticians out and have twenty represen
tative business men sit around the 
council table to solve the economic 
problems in a businesslike way, it 
would not be necessary for the 
Shakespeare of the future to look for 
the Shylock of the twentieth century.

The affairs of the world should be 
settled by men of affairs. One of the 
faults of modern business is that the 
great commercial organizations, in 
many instances, lose sight of the dig
nified and constructive position they 
should take in the affairs of the com
munity and the state.

You men as hardware manufactur
ers and merchants should be proud of 
the merchandise you handle. The 
evolutionary progress of the world is 
outlined through history by an in
creasing development and use of 
metals, hardware, tools and imple
ments. The iron and bronze ages áre 
epochal periods in the world’s history. 
No calling is more honorable or use
ful than the production and distribu
tion of hardware, and all that the 
word connotes, for the civilization of 
mankind, has been built by tools and 
implements, and it rests upon a foun
dation of steel and iron. Men have 
carried through the valley of time 
and across the mountains of ignorance 
and bigotry the very tools that you sell 
and use to-day, which are, as I say it 
solemnly, ancient things, worthy of 
reverence and profound respect.

That is why I want to raise a voice 
against the slanderers of this Nation 
who call us materialistic, money grab
bers. We are a hard working people 
as a Nation, and it is because of that 
fact, and because of the money that 
is a manifestation of that fact, that we 
are able to build and support the hos
pitals, schools, libraries and charitable 
organizations throughout the length 
and breadth of the land.

The fact that I take home a box of 
candy every Saturday night to my wife 
has never been mentioned by the 
newspapers, but if I should hit her 
over the head with an axe the whole 
world would see an account of it the 
next day in glaring headlines. You 
read of twenty burglaries a day in 
New York City, but do you ever stop 
to realize that there are 6,000,000 hon
est, law abiding citizens that you 
never hear about because they live un
spectacular and decent lives? The 
world is better than it was a hundred 
years ago. The trouble is that we 
only hear about the bad things. We 
never hear about such commonplace 
things as honesty, virtue and loyalty. 
They are not unusual.

There are' all sorts of organizations 
in this country. As a matter of fact, 
we are disorganized by too much or
ganizing. There are too many bosses 
and governments within governments.. 
There are too many easy jobs.

The message that I want to leave 
with you is this: Educate your chil
dren to believe in the value, the dig
nity and the honor of labor. We are 
educating too many boys to become 
bad lawyers and unskilled doctors 
when, we might make them into good

♦Address by Judge  C harles P . G. W ahle 
before M etropolitan  H ardw are  A ssocia- • 
tion.

plumbers or carpenters. There are 
too many people in the United States 
to-day who are afraid to do what they 
call menial labor. There was a time in 
this country when it was an honor for 
an American to do an honest day’s 
work with his hands, with an axe or 
behind the plow or in the mill. We 
must educate our children to get back 
to the faith our fathers held in labor 
and hard work.

Stop raising a Nation of white col
lared good-for-nothings and teach 
your children that the salvation of the 
country depends on them and the 
work they do, and you will solve your 
immigration and labor problems with
in the period of one or two genera
tions.

All industry is crying for labor. 
Yet 86 per cent, of the emigrants who 
left this country last year were labor
ers and skilled workers. The history 
of this country has been made by men 
who worked with their hands. Ben
jamin Franklin was a printer; Lin
coln was a rail-splitter, and practical
ly all of our great men labored with 
their hands before they made history. 
A carpenter in Nazareth changed the 
destiny of the 'human race 1923 years 
ago.

The world belongs to the worker 
and to the business man, and I appeal 
to you as business men to take your 
proper places in the sphere of 'human 
activity so that you may influence the 
youth of the Nation to uphold the 
dignity of hard and honest work.
Why Retail Grocers Should Attend 

Lansing Convention.
Cadillac, Jan. 30—The twenty-fifth 

annual convention of the Retail Gro
cers and General Merchants Associa
tion of Michigan, which is to be held 
at Lansing, in Hotel Kerns Feb. 21 
and 22, promises to be one of unusual 
interest, due to the fact that some leg
islation which has been enacted at 
Lansing is very injurious to the inter
est of retail grocers, as well as the 
public in general, and yet as American 
citizens, it is our duty to live up to 
such bills as have been enacted into 
law by the men whom we elect to 
represent us in the Legislature.

It seems rather unfortunate that 
special interests should so far forget 
their duty to the public that they 
would ask our law making bodies to 
pass legislation that must work an 
injury to many of the people in rural 
communities, as well as in cities, 
towns and villages.

Under the pharmacy law of 1921 it 
is unlawful for a grocer to sell pepper, 
sage, borax, cream of tartar, paris 
green, licorice, essenece of peppermint, 
essence of ginger, essence of cinna
mon, as well as many other flavoring 
extracts, oils, acids and spices . in lo
calities where there is a registered 
pharmacist within a distance of five 
miles.

As an illustration of the way in 
which this monopoly is exercised: 
Peroxide was being sold by grocers 
at 10 cents per 4 ounce bottle, while 
drug stores charged 25 cents for a 4 
ounce bottle. A housewife wishing a 
nickel’s worth of pepper under this 
law is required to get it from a regis
tered pharmacist unless she is so situ
ated that she can patronize a sto re- 
five miles. distant from a registered 
pharmacist

Grocers and' meat dealers are ex
ceedingly heavy losers through ac
counts that are uncollectable because 
of the inability of many individuals to 
pay up, and losses sustained by this 
means are frequently of a charitable 
character and are sometimes unavoid
able; but losses sustained through 
laws which reserve for any particular

class the right to sell certain articles 
can, no doubt, be amended, and every 
groter or meat dealer who loves the 
principles of American liberty should 
make it his special duty to be well in
formed on the various laws that affect 
his business in order that he may be a 
Jaw abiding citizen.

As the Legislature is in session at 
the time of the convention it will be a 
privilege to visit and observe in some 
degree the workings of the body of 
men whom we have chosen to manage 
the business end of our State affairs 
and this consideration alone should in
duce many to be at the convention and' 
take part in the work that helps make 
better conditions for retail food deal
ers.

The program is one of much inter
est and will be ready for printing 
in these columns in next week’s issue. 
It is expected that a record attendance 
will be on hand early the first day, in 
order that no one will miss the worth 
while addresses that will be made by 
men close to the food business. W. 
R. Roach, of Grand Rapids, on the 
canning industry, Charles W. Myers, 
of Chicago, on the packing industry, 
aand' John A. Green, of Cleveland, on 
the sugar.industry, are all men who 
are Nationally known, all ore men who 
are Nationally known and recognized 
as being the best informed in their re
spective lines, as well as in the retail
ing of them.

The retail food dealers of Lansing 
are second to none in providing the 
features of the convention which add 
amusement and pleasure to the well 
being of the delegates. A feast of good 
things to eat, as well as pleasing enter
tainment, will fill in the evening of the

21st, at Hotel-Kerns, and will be under 
the direct guidance of President M. C. 
Goossen, of the Lansing Grocers and 
Meat Dealers Association.

To merchants who know of any 
condition that is working a hardship 
on either the dealer or the public, a 
letter to the Secretary will be appre
ciated, advising of the character of 
such difficulty, as sometimes these may 
be adjusted if referred to disinterested 
parties who are sometimes able to 
straighten them out without much 
difficulty.

Is your business properly protected 
by ordinance against the competition 
of men who at certain seasons operate 
at little or no overhead expense, while 
the regular dealer must bear all the 
burden of rent, light, heat, clerk hire, 
taxes and the thousand and one things 
that arise to hamper the progress of 
his business? J. M. Bothwell, Sec’y.

Origin of the Word Booze.
South Bend, Jan. 30—I quote from 

an advertisement: Fancy pocket flasks 
came into popularity in this country 
early in the nineteenth century. Some 
bore the American eagle; some were 
ornamented with the head of Wash
ington and some with the head of 
Taylor. In 1840 log cabin designs in 
dark brown and green glass came into 
use. These were at the height of 
popularity during the “hard cider” 
campaign of 1840 and were made for 
a Philadelphia distiller named E. C. 
Booz. They became known as 
“booze” bottles and the word was in 
common usage until July, 1918, nearly 
eighty years, when it was supplanted 
by “hooch” and “white mule.”

E. G. Kennedy.

CLEVELAND PITTSBURG

D I S P A T C H
In the Execution of Market Orders

Direct private wires to  New York, Chicago, De
troit, Cleveland, P ittsburgh and other points enable 
our Trading D epartm ent to execute your orders 
prom ptly on all leading exchanges.

Our facility for locating the best m arkets on U n
listed Bonds and Stocks enables our clients to secure 
maximum profits on their transactions.

Call, Wire or Write at our expense.

‘A s trong , conservative , Invest m ent B anking O rganization.

CORRIGAN, HILUKER & CORRIGAN
Investment Bankers and Brokers
G round Floor, M ichigan T ru s t  Building 

G rand R apids, M ichigan.
C itizens 4480 Bell M ain 4900
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VOLUME GAINING MOMENTUM 
So far as merchandising goes, there 

may be and are doubts as to a num
ber of matters just now, but one thing 
is certain. This is that the volume of 
buying in the primary markets is large, 
whether compared with thq months 
immediately preceding this or with the 
corresponding period of a year ago. 
The comparison holds good all the 
way from construction materials to ar
ticles of apparel. Nor is it difficult to 
discern the reasons for the activity 
in purchasing. Events have so shaped 
themselves that distributors are em
boldened to proceed with forward or
dering to a considerable extent, es
pecially as they see that nothing can 
be lost while much may be gained by 
doing so. They are not worrying over 
any immediate recession of prices. 
The reverse is more apt to be the 
case. Then, too, the general outlook 
is favorable for a fair volume of trade. 
It does not look bad, for example, 
when there is so widespread a com
plaint of a lack of workers to supply 
the employment demand in many lines 
of industry. Not so many months 
ago jobs were scarce. With the end
ing of the big strikes and the greater 
employment of labor, the prospects 
have brightened for buying on a larger 
scale by the general public. This has 
been an encouragement to the whole
salers and has sent them to the mar
kets for supplies'. Their activity has 
furnished the spur for greater produc
tion by mills and factories. There are 
occasional evidences that speculators, 
sensing the conditions, have helped 
push things by buying for an ex
pected rise in prices.

What is true of the primary mar
kets is reflected more or less in the 
distributing channels of trade. Retail
ers all over the country, having com
pleted their inventories, have had im
pressed on them the need of replen
ishment, which has been further em
phasized by the public response to 
their January offerings. Preparations 
for Easter and Spring business are 
well under way and they are on a 
more liberal scale than was expected 
up to a short time ago. Price in
creases will not be as great as those 
likely later on in the year, when the 
advances in the primary markets will 
be more" felt, and so there is not likely 
to be the resistance of consumers 
which has been a subject of some dis
quietude. Then, too, retailers are dis
posed to restrict margins of profit and 
rely more on volume of sales. They 
are also striving to cut the cost of 
doing business by the aid of more 
efficient methods of both buying and 
selling and thus encourage purchases. 
These are the only methods for pre
venting too great an advance in prices 
which, otherwise, the added cost of 
materials and labor would seem to 
call for.

COTTON STILL STRONG.
If began to look several times dur

ing the past week as though the goal 
of 30 cent cotton would be reached, 
but something or another always in
terfered. With one exception all the 
elements of the situation seem to war
rant the high prevailing prices, even 
if they do not justify higher ones be
fore the advent of the next crop. The

one exception is the decline in export«. 
These dropped a quarter of a million 
bales in December, as compared with 
the month preceding. Little, if any, 
attention was paid to the census re
port on ginning up to Jan. 16. The 
total shown as having passed through 
the gins was 9,652,601 bales. This is 
less by 300,000 bales than the estimate 
for the total yield made by the De
partment of Agriculture. On March 
20, when the final census report is put 
in, the estimate may be reached. Re
ports from the growing districts show 
a disposition on the part of planters to 
strive for a large crop this year, they 
being convinced that the biggest they 
can get out will not break prices suffi
ciently to prevent the making of a 
good profit. The goods situation is 
one of great strength. Advances on 
finished and unfinished fabrics are 
getting to be a habit, nor do they act 
in preventing large dealings. Napped 
goods have been recently bought up 
to the limit. Lines of ginghams have 
been withdrawn. Other fabrics, es
pecially branded ones, are eagerly 
snapped up. Knit goods have in most 
instances been sold up and hosiery is 
bought freely when offered, in spite 
of higher prices.

WOOL CONTINUES ADVANCE.
Abroad as well as here wool mar

kets continue to show advances of 
price. This was manifest during the 
past week at the auction sales in Lon
don, Australia and New Zealand. 
American interests were represented 
among the bidders at these foreign 
sales and helped push up the levels. 
The finer, as well as the coarser, va
rieties of wool are in demand. The 
pooled wool, so much of which is still 
held, is no longer a menace. At the 
rate at Which it is doled out and the 
upset prices fixed for it, its effect on 
the market is rather to strengthen 
than to depress values. The world 
demands for the article are also in
creasing, despite the disturbed condi
tions in so many European countries. 
Imports to this country are growing 
larger.

In the goods market the main fea
ture of the past week was the open
ing of Fall fabrics for men’s and wo
men’s wear by the American Woolen 
Company. The general impression in 
the trade was that the advances in 
price announced were moderate, con
sidering all the conditions. This was 
particularly the case as concerns the 
staples. The opening prices were re
garded as indicating a desire on the 
part of the company to get a large 
enough volume to keep its mills' busy 
as near to capacity as possible. Ini
tial orders with the company are said 
to form a very large percentage of 
the total. If this be the case, not 
much effect will result from any rais
ing in prices later on, should this be 
determined on. Thus far, it is said, 
the cutters have placed a fair volume 
of business. Some lines, especially in 
women’s wear, are said to be prac
tically sold up. Openings of other 
companies are expected to take place 
a t various times during the next 
month. Those of the finer dress goods 
will be among th,e latest.

Some expense accounts prove costly 
to their compilers.

EDWARD LOWE.
The election of Edward Lowe to the 

Presidency of Butterworth Hospital 
is certainly a worthy honor, worthily 
bestowed. Mr. Lowe and his wife 
contributed $700,000 of the $1,200,000 
needed to erect and equip the new 
hospital and the constant watchfulness 
and steady guidance of such a man as 
Mr. Lowe at the head of the institu
tion cannot fail to be felt in the great 
building operations which will soon be 
under way.

When Mr. Lowe came into pos
session of a vast fortune through the 
marriage of a rich wife about forty 
years ago, many people thought he 
would thenceforth devote his life to 
ease and pleasure seeking, but they 
misjudged the man. Mr. Lowe en
tered upon his new career with a 
dignity and assumption of responsi
bility which could only come to one 
whose forbears for many generations 
understood the meaning of the word 
“service.” While carefully conserving 
the vast fortune at his command and 
augmenting it at every turn, he yet 
found time to cultivate the finer things 
in life which found expression in 
deeds of charity and comprehensive 
services to the community, rendered 
in such a quiet and unassuming man
ner as to command the approval of 
his friends and associates. For forty 
years Mr. Lowe has been first and 
foremost in every movement having 
for its object the betterment of the city 
—spiritual'y, materially or socially. 
His large business and executive ca
pacity and his clear insight made it 
inevitable that as the years passed 
these interests and affections should 
find wide expression. So he has been 
welcomed on many boards, where 
large responsibilities have been com
mitted to his care, and he almost au
tomatically became one of the most 
representative and honored business 
men of the city.

Naturally Mr. Lowe’s activities and 
his contact with men have brought 
him almost innumerable acquaintances 
in the business, financial, political, so
cial and religious world, and it is an 
eloquent commentary on the character 
of the man that every one of the ac
quaintances thus formed have become 
his firm friends—not merely in polite 
phrase, but in genuine sincerity.

The remarkable contribution of 
$700,000 to the new Butterworth hos
pital is probably the crowning event 
of Mr. Lowe’s life, but the fact that 
he is willing to give himself along 
with so munificent a gift makes his 
benefaction doubly valuable.

NO RETURN TO SIMPLICITY.
A member of Congress addressing a 

meeting of farmers in the Middle 
West called attention to the fact that 
Federal expenditures during the past 
sixty-five years had increased from 
46 cents to $30 per capita. Accepting 
these figures as correct, we are not 
justified in assuming that they point 
necessarily to increasing extravagance. 
There is plenty of wasteful expendi
ture to-day, but there is reason to 
doubt whether Government activities 
of half a century ago were conducted 
with any greater degree of competence 
than they are now. They were con

fined to a much narrower range, but 
it is hard to believe that the average 
of efficiency among Government em
ployes was. higher then than it is 
to-day. If anything, it was probably 
lower. Certain German economists 
maintain that as Governments widen 
the scope of their activities the quality 
of the servce tends to mprove. That 
seemed to be the case in pre-war Ger
many, but some have questioned 
whether this rule would apply in the 
case of more democratic countries. 
The important point to consider in the 
figures cited' by the Congressman, 
however, is not the mere fact of in
crease, but whether the taxpayers are 
getting proportionately as much in 
return for their $30 to-day as their 
grandfathers did for their 46 cents. 
Certainly there will be no return to 
the simple Government activities pre
ceding the Civil War,. The tendency 
will be rather in the other direction.

STERLING AND DOLLARS.
British bankers continue to attribute 

much of the improvement in sterling 
to “depreciation of the dollar.” This 
expression has aroused the risibilities 
of a few American writers on finance 
who fail to see how a gold-based cur
rency can depreciate. What the 
British mean, however, is the depre
ciation in the purchasing power of the 
dollar, and this is an undeniable fact. 
Prices have been rising here, while 
they were falling in England. The 
result has been a rise in sterling as 
measured in dollars. The improve
ment in Great Britain’s trade position 
has also contributed to sterling’s 
advance, but the overseas financiers 
insist that the decline in the dollar 
has played a substantial part. The 
steady accumulation of the world’s 
gold in this country is thus having its 
effect. The United States is over 
stocked with gold, and the value of 
the metal has declined. Deflation has 
thus helped the price of sterling, but 
at the same time, as Reginald Mc
Kenna, the chairman of the London 
Joint City and Midland Bank, recently 
stated, deflation in Great Britain has 
caused a loss of general purchasing 
and has intensified the problem of un
employment. Mr. McKenna is of the 
opinion that sterling would have im
proved even if prices had not fallen, 
as in the latter event the depressing 
effects of lower prices on production 
would not have been experienced. He 
was explicit in stating, however, that 
he is not in favor of inflation, but of 
stability of prices.

In every walk of life, especially in 
the business world, there is no place 
of promise for the man • or woman 
who has stopped growing. Modern 
competition has resulted in this state 
of things. You must either move 
along or drop out completely. Prog
ress cannot wait for you. This is 
why the man of vision, the man who 
seizes chances, or the fellow who 
makes chances is the one who is val
ued above all others and placed in 
command. The people under him will 
catch his enthusiasm and #each will 
do his part to make their leader step 
along more lively. It is the order of 
things in modern business. Move 
along is the every-ready command.

if

1
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W hen W inter Comes
¿Polarine î  xr

i™e /  G uard Y ourt h e

PERFECT, 
MOTOR 

OIL Hauling Costs

BOLD weather imposes new 
operating conditions on your 
trucks and automobiles. 

T hese must be met if your 
machines are to deliver maximum 
service. Nearly all makes and 
types of engines require a lighter 
grade of Polarine Oil in winter 
than in summer

H eavy oi l  congeals in cold 
weather and does not flow easily 
through the lubricating system 
Unless the correct winter grade of oil 
is used, some parts of your engine 
may operate without oil until the 
heat from the engine causes it to 
flow readily. Scored cylinders, 
burned bearings and a host of 
other damages result when this 
condition occurs.

Not only do you pay for these 
repairs, but while they are being 
made you lose the time of the 
machine and the driver as well

If you would guard your hauling 
costs, use Polarine. It is made in four 
grades—Medium Light, Medium 
Heavy, Heavy and Extra Heavy, 
one of which lubricates correctly 
your machine during cold weather.

Do not rely on hearsay or the 
judgment of those not qualified to 
select this correct grade. Remem
ber there is only the right grade 
and the wrong grade of lubricating 
oil—there is no such thing as a 
second best grade.

Consult the latest Polarine Chart 
of Recommendations, which our 
lubricating engineers have com
piled in co-operation with manu
facturers of automobile engines 

This chart is displayed 
by all Standard Oil 
Company (Indiana) 
agents and most Pol
arine dealers. It will 
be sent you free on 
request.

ST A N D A R D  OIL COM PANY
937 S. Michigan A re.

(INDIANA)

Michigan Branches at Detroit, Saginaw, Grand Rapids
Chicago, Illinois
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Handle Only Well-Established Brands 
of Findings.

Forty years ago, when I sold shoe 
findings on the road in Iowa, many 
customers called me “Shoe-Strings.” 
This was indicative of the small im
portance they attached to the findings 
business. Regrettably for many re
tail dealers, this attitude toward the 
findings business continues.

This attitude 'has not checked the 
growth of the findings business, which 
to-day approximates an annual volume 
of five hundred millions, but because 
of this there are manufacturers of shoe 
polish, for example, who are to-day 
doing most of their business with gro
cers, makers of orthopedic specialties 
who are selling the bulk of their pro
duction through the druggists, and the 
development of the shoe repair indus
try has supplied very formidable com
petition to retail shoe stores in the dis
tribution of the several hundred items 
properly classable under the heading 
of findings.

Shoe retailers sell millions of dol
lars’ worth of findings every year to 
the ultimate consumer, but I would 
like to emphasize the opportunity 
many retail shoemen are passing up 
by not devoting more attention to dis
playing and selling repair work, shoe 
dressings, rubber heels, laces, shoe- 
trees, felt goods and numerous other 
items which yield a good profit to the 
retailer and cause the average buyer 
to regard the store supplied with these 
goods as headquarters for everything 
identified with footwear.

Many business crimes are unques
tionably being perpetrated in the name 
of “service,” but real service is one of, 
if not the greatest, asset any merchant 
can combine with his store. Too many 
shoe retailers fit a customer with a 
pair of new shoes and send him out 
without a thought of seeing the cus
tomer again until he is hi need of an
other pair of shoes In contrast to 
this attitude consider the retailer of 
shoes who conducts an up-to-date re
pair shop and thereby manifests an 
interest in the upkeep of the shoes 
sold from his store. Apropos of the 
repairing branch of the shoe industry 
let me go on record as declaring that 
the advance in this line of work has 
just begun. The war-time new records 
in volume of business in shoe repair
ing constituted one new era. This is 
to be succeeded by a second era 
wherein quality of workmanship will 
Co-join the great volume of business 
transacted.

Never in the history of the findings 
business has there been such question
able competition as in 1922. It has 
resulted in the toppling of some of the 
most respected, long-established find
ings organizations. Retailers who de

sire to conduct their own business on 
a live-and-let-live policy should ac
quaint themselves with the cleavage 
between the genuine and spurious job
bers of findings and cast their lot as 
purchasers with those jobbers of 
proven reputations.

I believe prices on shoe findings have 
“scraped bottom.” Advances have 
been announced on spats, wool shoes, 
leather insoles and various other items 
during the last sixty days. While the 
well-posted findings buyer might pur
chase to advantage by anticipating his 
future .wants on some items, I would 
not counsel heavy advance buying on 
this ground. Rather would I recom
mend the average retailer purchase his 
findings close to the time that he needs 
the goods. By this policy he he ps his* 
turnover, precludes frozen merchan
dise and keeps abreast with styles.

The last thought which I want to 
leave in the mind of the readers of 
the Tradesman is the opportunity to 
cover a very considerable factor in 
his cost of doing business through the 
proper, intelligent conduct of a repair 
department and a findings department. 
We have many customers on our 
books who are paying their rent from 
the monthly returns from these two 
departments of their business. I be
lieve there are thousands more who 
will take advantage of the opportunity 
when they visualize even a part of the 
profit-making good-will-building op
portunities presented by these activi
ties of the merchandising of shoes at 
retail. Albert J. Ehlers.

Before You Open a New Shoe Store.
Sam Mason *of Benton, Vermont, 

had clerked in a shoe store for many 
years. He had saved enough capital 
to start a small store of his own in 
Benton but before doing so decided 
to analyze the opportunity there as 
closely as he could. Careful estimates 
of the number of country residents 
that traded in Benton added to the 
town’s population showed him that 
approximately 2,200 persons did most 
of their buying there. Benton had 
tw?o stores selling only shoes and four 
general stores that carried a stock of 
fair size. That meant that if the trade 
were divided equa ly each store had 
the trade of about 367 persons.

If another store were started there 
would be still fewer potential cus
tomers for each store and no one 
could make much money in the busi
ness. Mason wondered how the situa-

A sk  about our w ay
tA F .W W  PRO ». Grand Rapid«, Mleti.

Our Advice is Cover Up Now
On THE Brand of Rubber Foot Wear

Goodyear Glove Rubbers
Cotton and Rubber has advanced 100% 

since last October,

O ur prices H A V E NOT advanced and we 
do not say they will, but W E are covering our 
needs NOW  as this raise in price of raw  m a
terial prom pts us to do so.

Because we are just as anxious about you as 
ourselves do we pass on this information to you 
to COVER U P NOW!

The Fishing Season is only few months off. 
Get your orders in for Sporting Boots.

J / ir ih + K r a u s e  Co.
Tanners & Shoe Mfgs. Grand Rapids, Mich.
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tion in Benton compared with the re
mainder of Vermont and the whole 
United States. He learned that neither 
his State nor the Federal Government 
had accurate statistics on the distribu
tion of retail stores, but discovered 
figures compiled by a commercial firm 
that were sufficiently accurate for his 
purpose.

These figures showed that there 
were approximately 141,867 boot and 
shoe dealers m the United States. 
Dividing the population of the country 
by this figure he found that there were 
about 745 persons, or 165 families, for 
each retail dealer in the country. Evi
dently his Vermont town was far un
der the average so he pursued his in
vestigations until he had figures for 
every state.

He learned that 23,937 of these shoe 
dealers were located in cities of over
50,000 population and that these cities 
comprised about 31 per cent, of the 
total population. The average for 
cities of thi ssize was 1,365 persons per 
shoe dealer, or almost twice the Na
tional average. Testing the figures for 
100 of the 144 cities over 50,000, he 
found that 71 per cent, of these cities 
showed less than 1,365 persons per 
dealer, leaving only 29 per cent, above 
the average. But when he compared 
the average for each city with the 
average for the state in which it was 
located, his results showed that only 
2 per cent, of these cities had fewer 
people per store than the state average, 
leaving 98 per cent, above. Deduct
ing the number of city dealers from 
the National total, there were 117,930 
dealers for the 69 per cent, of the 
population outside of the large cities. 
This made an average of 619 persons 
per dealer in the smaller communities. 
Therefore, he decided in usiag the 
averages for the states it would be 
necessary to lower the state average 
by at least 17 per cent.—the difference 
between the total average and the 
figure after the cities were eliminated 
—to get approximate accuracy for 
smaller places, in states which had 
large city populations.

Sam had read enough about recent 
investigation to know that the average 
shoe dealer had a comparatively short 
and profitless business life and that 
one reason for this was the fact that in 
most parts of the country there were 
too many shoe retailers, just as there 
were too many retailers in other lines. 
He concluded that an average shoe re
tailer was one who had gross sales 
equivalent to the average yearly ex
penditure of the average number of 
persons per store in each state. Know
ing the business in Vermont, he could, 
judge closely what this average ex
penditure would be and then multiply
ing it by -the average number of per
sons per store in Vermont, he knew 
what the average shoe man did in a 
business way each year.

Mason, of course, is a fictitious char
acter. This method of judging the 
possibilities of a territory is not. It 
has been used in business practice and 
will give you one more criterion to 
use in judging your chances. Surely 
the hazards of retail business are so 
great, and the criticism of the system 
so prevalent, and to some extent justi
fied, that it behooves all retailers to 
look carefully before branching out.

John H. Morse.

Future Rubber Heel and Sole Prices.
An advance in the price of rubber 

heels and soles the coming spring is 
freely predicted by several of the 
largest producers of these articles.

Manufacturers of rubber footwear 
last week announced there would be 
no increase in prices at this time, but 
makers of heels and soles declare that 
in view of the advance in crude rub
ber, either prices of the finished prod
uct must be advanced or the quality 
suffer. Most of the manufacturers of 
established brands oppose the latter.

Advances of about 100 per cent, in 
crude rubber have taken place within 
the last few months, and few factories 
are reported to have large supplies at 
the old prices on hand.

There is every indication that rub
ber prices will remain around 30 cents 
for some time, with possible higher 
prices.

Some shoe manufacturers are well 
aware of the prevailing situation and 
are placing contracts to cover their 
needs. Others will very likely be 
forced to pay higher prices, makers of 
heels and soles declare.

In some cases prices have advanced 
from one-half cent to two cents a 
pair on rubber heels.

The coming period is likely to work 
to the advantage of the large producers 
of rubber goods, they buying rubber 
material in advance and in larger 
quantities, and are therefore not im
mediately affected by radical changes 
in raw materials.

The advance in the price of crude 
rubber is directly the result of the new 
tariff schedule put into force by Great 
Britain for protection of her Colonial 
rubber plantations, and the tariff 
radically curtails production.

One of the largest producers of 
rubber goods in the East declares it 
doubtful if rubber goods can be pro
duced at a profit at the present basis. 
This company also makes rubber foot
wear.

His Regret.
A colored man in Alabama gave a 

justice of the peace a big fat possum 
as a wedding fee. Meeting the groom 
a year after, the justice said:

“Well, Joe, how do you like married 
life?”

“Well, suh,” was the reply, “all I kin 
say is—I wish I'd et dat possum.”

WE OFFER FOR SALE  
United States and Foreign Government Bonds

Present market conditions make possible excep
tionally high yields in all Government Bonds.
Write us for recommendations.

HOWE, SNOW & BEETLES, INC.
401-6 G rand Rapids Sav ings B ank Bldg., G rand R apids, Mich.

RESOURCES OVER
$18,000,000

OFFICERS
W ILLIAM  ALDEN SM ITH, P residen t. 
G ILBERT L. DAANE, V lce-P res. & C ashier 
A RTH U R M. GODWIN, V ice-P residen t 
EARL ALBERTSON, V ice-P residen t 
EARL C. JOHNSON, A ssis tan t C ashier 
ORRIN B. DAVENPORT, A ssis tan t C ashier 
HARRY J . PROCTOR, A ssis tan t C ashier 
.DANA B. SH EDD , A ss is tan t to  P residen t

DIRECTORS
CHARLES W . GARFIELD , C hairm an

Noyes L. A very 
Joseph H . B rew er 
G ilbert L. D aane 
W illiam  H . G ilbert 
A rth u r M. Godwin 
C has. M. H eald  
J . H am pton  H oult 
Chas. J . K indel

F red  A.

H eber A. K no tt 
F ran k  E . L eonard 
John  B. M artin  
Geo. A. R um sey 
W illiam  Alden Sm ith 
Tom T hoits 
A. H . V andenberg  
Geo. G. W hitw orth  

W urzburg

54,000 SATISFIED CUSTOMERS

“The Bank Where You Feel at Home”

p t ^ A P l D S ^ A y i N G S ^ A N K

Multigraphing, Addressing, Form Letters, Mailing Lists

WATKIN'S LETTER SHOP
Citz. 64980 112 Pearl St., N. W. Bell M. 1433

We say little—Our work and service speak for us.

Our 1923 line is now ready 
and our traveling represen
tatives w ill start out on the 
road February 1.

We bespeak for our men the 
considerate attention of the 
trade. Our line is larger and 
stronger than ever.

The Perry Glove & Mitten Co.
PERRY, MICH.
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Waging War on Improper Labelling 
of Merchandise.

The Federal Trade Commission co
operating wih trade associations in
stead of playing the role of inquisitor 
furnishes a picture somewhat out of 
the ordinary and one that deserves 
more attention than it has received. 
The story of this co-operation is told 
by Lincoln Cromwell, member of a 
prominent dry goods firm of New 
York. The Silk Association of Amer
ica and the Knit Goods Manufacturers 
of America were among the first or
ganizations to seek the co-operation 
of the Trade Commission in checking 
the practices of certain small concerns 
in the branding or labelling of products 
in such ways as to mislead the unin
formed Consumer. The Silk Associa
tion about six years ago took steps to 
protect its members from the compe
tition of cotton goods labelled as silk 
by appealing to the Federal Trade 
Commission for a ruling that such mis
branding constituted “unfair methods 
of competition.” The commission sup
ported the view of the association, and 
issued an order prohibiting the label
ling of mercerized cotton thread as 
“sewing silk.” The Silk Association is 
keeping up this fight, and now has 
several new cases before the commis
sion involving the alleged misuse of 
the word silk. Recently the National 
Association of Shirt Manufacturers 
has joined in the fight against mis
branding of silk and other textiles en
tering into the manufacture of shirts.

The Knit Goods Manufacturers had 
a somewhat different problem because 
a large group of its own members 
were labelling their products as 
“wool,” “natural wool.” or “Australian 
wool,” when the material used was 
mostly cotton. It was argued that 
such terms had been used in the trade 
for years and that since their real 
meaning was fully understood by a1l 
dealers, no one was deceived. The 
further point was raised that the labels 
on the boxes of underwear were rare
ly seen by the consumers, and that 
purchases were not made on this basis. 
It was shown, however, that retailers 
were copying these labels in their ad-

vertisements and thus misleading the 
buyers. The Knit Goods Manufactur
ers appointed an investigating com
mittee which made out a list of ques
tionable labels and recommended that 
they be replaced by others which ac
curately described the product. This 
report was un i -imously adopted. The 
National Association of Hosiery and 
Underwear Manufacturers is also 
busily engaged in trying to straighten 
out the question of proper labels for 
silk, lisle, and full fashioned hosiery. 
Now that a code of permissible and 
forbidden practices for trade associa
tions has been adopted by the Federal 
District Court of New York, trade as
sociation activities of the kind indi
cated above may gain some additional 
interest. William O. Scroggs.

Germany’s Trade Balance.
The latest figures on Germany’s 

foreign trade, which are stated in 
gold marks in accordance with the 
new German practice, afford further 
proof that the depreciation of the 
paper mark has failed to confer the 
exporting advantages that were orig
inally expected to result from this 
practice. Although the mark declined 
to new lows during the autumn, Ger
many’s trade balance grew continu
ally ’ess favorable. Exports in No
vember amounted to 255,000,000 gold 
marks, compared with 291,000,000 the 
previous month while imports in
creased from 531,000,000 to 536,000,- 
000. The monthly surplus of imports 
thus grew from 240,000,000 to 281,- 
000,000 marks. For'the eleven months 
ended with November the unfavorable 
trade balance was slightly in excess 
of 2,000,000,000 gold marks. In view 
of these figures it can hard’y be said 
now, as was repeatedly stated a year 
or so ago, that Germany is capturing 
the trade of the world with cheap 
money.

Palestine Oranges.
The orange groves of Palestine, 

which were considerably damaged dur
ing the war have been restored to 
bearing. During the season just closed 
1,100 000 cases of Jaffa oranges were 
shipped out of that country.

Conservative
Investments

FREEDOM FROM CARE

■ BOND is a poor investment if you find it neces- 
sarry to continuously follow the progress of the 

inst;tution whose security you have purchased or if 
there is continued doubt as to the payment of either 
principal or interest.

Buy conservative bonds— we will send 
you our lis t upon request.

CORRIGAN. HILLIKER & CORRIGAN
Investment Bankers and Brokers

CITS. GROUND FLOOR MICHIGAN TRUST BLDG SE L L
4 4 S 0  -  46SS GRAND RAPIDS. MICHIGAN M-4QOO • M-653

IN SU R A N C E  IN  FO R C E $ 8 5 ,0 0 0 ,0 0 0 .0 0

WILLIAM A. WATTS 
Fraudent

RANSOM E. OLDS 
Chairman of Board

M e h c m a h t sI j e e  I n s u r a n c e  Co m m n y

Offices: 4th floor Michigan Trust Bldg.—Grand Rapids, Michigan
GREEN Be MORRISON—Michigan Slate Agents

G rand R apids National Bank
The convenient bank for out of town people. Located at die very 

center of the city. Handy to the street cars—the interurbans—the 
hotels—the shopping district.

On account of our location—our large transit facilities—our safe 
deposit vaults and our complete service covering the entire field of bank
ing, our institution must be the ultimate choice of out of town bankers 
and individuals.

Combined Capital, Surplus and Undivided Profits over

$ 1,450,000
GRAND RAPIDS NATIONAL BANK

GRAND RAPIDS, MICH.

Fenton Da\)is£> Bcyyle
BONDS EXCLUSIVELY 

Q. R. NAT. BANK BLllQ .

Chicago GRAND RAPIDS Detroit
First National Bank Bldg. Telephones MeinTss«4*12 Congress Building

PERKINS. EVERETT ¿»GEISTERT

Direct w ires to every Important market east o f the Mississippi. 
A statist!oal servios unsurpassed.

G R A N D  R A P I D S  S A F E  C O .
Dealer in

Fire and 
B u rg la r P roof 

Safes
Vault Doors and Time Locks

Largest Stock in the State.

Grand Rapids Safe Co.
Grand Rapids, Mich.
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Business and Financial Developments 
of Past Week.

Leading bullion dealers report that 
the supply of silver in the market, if 
the present rate of absorption and pro
duction is unchanged, will soon be in 
excess of demand. A number of facts 
are cited in support of this view. The 
industrial revival is bringing an in
creased demand for copper, thereby 
eliminating the enormous surplus of 
1920 and stimulating further produc
tion. As much silver is obtained in 
connection with copper mining, the 
larger ouput of copper will automati
cally increase the production of silver. 
In this country, for the time being, 
any gain in silver production will have 
no effect on the open market for the 
reason that the domestic metal is be
ing wholly absorbed by the Treasury 
for minting new dollars to replace 
those which were melted up and ex
ported to India during the war. Late 
in 1923, however, the Government will 
have probably purchased its full quota 
at the “pegged” price of a dollar per 
ounce, provided for in the Pittman 
Act. When this occurs, all further 
production of the domestic metal will 
be thrown upon the regular market, 
and will tend to depress the price, 
which is.already over 40 per eent. be
low the level of 1920. This prospect 
is giving the silver peop'.e something 
to think about.

Along with this prospect of greater 
production, there has been a slacken
ing of demand for silver for monetary 
purposes. The flood of paper in the 
countries of Central Europe has driv
en silver from circulation. In other 
countries with sounder currencies the 
governments were recently compelled 
to reduce the content of silver in their 
subsidiary coins. Great Britain, which 
once struck silver coins 925 fine, that 
is with only 7.5 per cent, of alloy, has 
increased the alloy to 50 per cent., 
making the coins 500 fine. Other 
countries using a great deal of silver 
have followed this example, and the 
Scandinavian countries have discon
tinued minting fractional silver coins, 
using the baser metals altogether for 
this purpose. In countries which have 
had to abandon the gold standard for 
the time being, and in which the ex
change value of the standard monetary 
unit has depreciated to any marked 
extent, this lowering of the content of 
silver in coins is necessary if they are 
to be retained in circulation. Other
wise the silver coins would have more 
value as bullion than as money and 
would be melted up. Our own Gov
ernment found it necessary in the 
period before the Civil War, when the 
mint ratio undervalued silver in terms 
of gold, to make fractional silver 
coins lighter than their proportiional 
weight of the dollar, so that the pub
lic could have an adequate supply of 
“small change.” When the fifty-cent 
piece weighed exactly one-half of the 
dollar at that time it was more valu
able as metal than as a coin and would 
not remain in circulation.

While this process of reducing the 
silver content of subsidiary coinage is 
sometimes referred to as debasing the 
currency, the designation is not strict
ly correct. The removal of nearly half 
the silver from British coins, for 
example, did not debase the pound

sterling in the least. The amount of 
precious metal in any subsidiary coin 
is more a matter of simple conveni
ence than anything else. The only 
requirements are that there must not 
be so much metal as to give the coin 
greater proportional value than the 
standard monetary unit, and that the 
issue of such coins must be limited. 
Experience has shown that our own 
silver dollars contain too much metal 
to make them convenient as a circulat
ing medium, and the general public, 
except in some of the Western States, 
show a decided preference for the 
paper silver certificate. Strictly speak
ing, the amount of silver in a silver 
dollar, subject to the limitations just 
mentioned, has little more significance 
than the amount of paper in a paper 
dollar. There are other matters, how
ever, that must be taken into account. 
A reduction of the content of precious 
metal offers some inducement to coun
terfeiting, and it is also a good thing 
for the people to be accustomed to 
handling a certain amount of specie, so 
that they will have a constant remind
er that paper money must have some
thing of real value behind it.

These various points will doubtless 
receive much attention in this country 
in later months when the expiration 
of the “pegging operations” of the 
Government approaches. Already there 
is some discussion of a plan to have 
the Governments that have “debased" 
their currencies restore them to their 
former fineness. It is pointed out that 
Great Britain can do this, now that 
the pound sterling has so greatly ap
preciated and that the needs of the 
Orient for silver have been well met. 
Holland and Canada, whose currencies 
have recently commanded a premium 
in this country, can also restore their 
silver coinage to its pre-war status. 
Such a restoration, of course, means a 
certain amount of Government outlay, 
and since it has been found that the

BUY
SAFE

BONDS

E S T A B LISH ED  1853

Through our Bond D e
partment we offer only 
such bonds as are suitable 
for the funds of this bank.

Buy Safe Bonds 
from

The Old National

old and new silver coins circulate con
currently there will probably be op
position to returning to a more ex
pensive system of coinage. The fact 
that both sorts of coins are accepted 
without discrimination bears out the

statement made above that the amount 
of precious metal in a subsidiary cur
rency is a matter of minor importance. 
Neither sort of coin is accepted on 
account of its intrinsic but on account 
of its representatve value.

F o u rth  N a tio n a l B ank GRÂ chigan
United States Depositary

Capital $300,000  
Surplus $300,000

in te re s t paid on Savings D eposits, payable 
O sem i-annually .

3 1 /  q y  in te re s t paid  on C ertificates of D eposit 
r l  'O  if le ft one year.

O FFICERS
W m . H. A nderson, P res id en t;
L av an t Z. C aukin, V ice-P residen t; 
J . C linton B ishop, C ashier.
A lva T. Edison, A ss’t  C ashier;
H a rry  C. L undberg , A ss’t  Cashier.

DIRECTORS
W m. H . A nderson L av a n t Z. C aukin 
C hris tian  B ertsch  Sidney F . Stevens 
D avid H . B row n R obert D. G raham  
M arshall M. U hl Sam uel G. B raudy  
J .  C linton B ishop Sam uel D. Young 

Jam es  L. H am ilton

The Mill Mutuals
Comprising

Tw enty of the Strongest American M utual 
Companies writing

F i r e ‘• » ■ ' T o r n a d o  

I n s u r a n c e

on carefully selected risks

Net Cash Surplus $10,000,000.00

GEO. A . MINSKEY, Manager 
120 W . Ottawa St. Lansing, Mich.
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F e d e r a l  I n ^ Î m e  T a x
P E T ta  OWARSHUIS 

A c c o u n t a n t  T ax  C o n s u l t a n t  
C IT IZ E N S  3 3 1 7 2

843 Watkins St. Grand Rapids
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LIST OF EXHIBITORS

At the Hardware Convention Here 
Next Week.

Acm e W h ite  L ead  a n d  Color W orks, 
pa in ts , D etro it, Mich.

A lum inum  Goods M fg. Co., a lum inum  
w are, M anitow ac, W is.

A laska  F reezer Co., freezers, W inchen- 
don, M ass.

A llen S. L ., ch ild ren’s  vehicles, P h ilad e l
ph ia , Pa-

A lum inum  Cooking: U tensil Co., alum inum  
w are , N ew  K ensing ton , P a .

A U ith -P rou ty  Co., b a rn  doors an d  garage  
hangers, D ansville, 111.

A m erican  S teel & W ire  Co., w ire, fencing  
an d  nails, Chicago, HI.

A m erican  R ange & F o u n d ry  Co., s toves 
an d  ranges, M inneapolis, M inn.

A m erican  L aw n  M ower Co., law n m ow ers, 
M uncie, Ind.

A tlan tic  S tam ping  Co., g ra n ite  an d  a lu m 
inum  w are , R ochester, N . T.

A tk ins & Co., E . C., saw s, Indianapolis, 
Ind.

A utom atic  C radle Co., ch ild ren’s c rad les 
a n d  vehicles, S tevens P o in t, W is.

B argem an , Theo., ha rd w are  specia lties, 
D e tro it, Mich.

B erry  B ros., va rn ish , D etro it, M ich.
B ingham  Co., T he W m ., wholesale h a rd 

w are, C leveland, Ohio.
B oston  V arn ish  Co., v a rn ish , Boston, 

M ass.
B ostw ick -B raun  Co., w holesale hardw are , 

Toledo, Ohio.
B re ineg  B ros., Inc., p a in ts  a n d  brushes, 

H oboken, N. J .
B row n & Sehler Co., sad lery  an d  au to  

accessories. G rand  R apids, Mich.
Brow n S tam ping  Co., m eta lw are, Toledo, 

Ohio.
B uhl Sons Co., w holesale h ardw are , D e

tro it, Mich.
B urgess B a tte ry  Co., b a tte rie s , Chicago.
C arpen ter-M orton  Co., p a in ts , Chicago.
C a tta rau g u s  C u tle ry  Co., cu tle ry  L ittle  

V alley, N . Y.
Caille P e rfec tio n  M otor Co., m arine  e n 

gines, D etro it, Mich.
C leveland M etal P ro d u cts  Co., m e ta l w are  

an d  oil stoves, C leveland, Ohio.
C on tinen tal Co., screen  doors a n d  w in 

dows, D etro it, Mich.
C arborundum  Co., ab ra s iv e  m a te ria ls , 

N iag a ra  Falls.
Colem an L am p Co., gasoline lam ps, Chi

cago, 111.
D aisy  M fg. Co., a i r  rifles, P lym outh , 

Mich.
D ail S teel P ro d u cts  So., s tee l products , 

L ansing , Mich.
D am ascus S teel P ro d u cts  Corp., stee l 

p roducts, Rockford, 111.

D eL aval S e p a ra to r Co., c ream  s ep a ra 
to rs , N ew  Y ork City.

D e tro it W hite  L ead  W orks, w hite  lead 
a n d  p a in ts , D etro it, M ich.

D ietzgen Co., E ugene, d raw ing  in s tru 
m en ts  an d  tapes, Chicago, 111.

D isplay  M ateria ls  Co., w indow  signs, S t. 
Pau l, M inn.

D over S tam ping  & Mfg. Co., tin  and  
sh ee t s tee l w are , C am bridge, M ass.

D urham  Mfg. Co., The, fireless stoves
' an d  a lum inum , M unic, Ind .
E ag le -P ich e r L ead Co., w hite  lead  an d  

pa in t, Chicago, 111.
E astw ood G lass Co., sh ee t g lass , S ag i

naw , Mich.
E dw ards  & C ham berlin  H ard w are  Co., 

w holesale ha rdw are , K alam azoo, M ich.
E ik en h o u t & Sons Co., roofing an d  b a s 

ke ts , G rand  R apids, Mich.
E lg in  Stove & Oven Co., oil stoves an d  

ovens, E lg in , 111.
E llio tt Sales Co., D etro it, Mich.
E l to  O utboard  M otor Co., m arine  m otors, 

M ilw aukee, W is.
E n d ers  S teel P ro d u cts , tools, Chicago, Dl.
E ngm an-M atthew s R ange Co., ranges, 

Goshen, Ind.
E q u a to r Oil R ange Co., oil stoves, R ich 

m ond, Mich.
E vinrude  M otor Co., m arin e  m otors, M il

w aukee, W is.
E xcelsio r Lock & H ard w are  Co., locks, 

L an caste r, Pa.
F ran z  Mfg. Co., bu ilders  h ardw are , S te r 

ling, 111.
M in t-W allin g  M fg. Co., w a te r  supp ly  

system , K endallville, Ind.
F o s te r, S tevens & Co., w holesale h a rd 

w are, G rand  R apids, Mich.
Follandsbee B ros., tin n e rs  supplies, D e

tro it,  Mich.
F ox  F u rn ace  Co., fu rnaces, E ly ria , N. Y.
F u lk e rso n  B ros., handles, Puxico, Mo.
Gale Sales Co., Geo. C., hand les an d  hose, 

D etro it, Mich.
Gilson Co., J . E ., ga rden  tools, P o r t W ash 

ington , W is.
Gould & Co., L ., wholesale h ardw are , 

Chicago, 111.
G rand  R apids W ood F in ish ing  Co., pa in ts , 

G rand  R apids, M ich.
H a ll-N e il F u rn ace  Co., fu rnaces, In d ian 

apolis, Ind.
H ayden  Supply Co., ru b b er goods an d  

fittings, G rand  R apids, Mich.
H ercu les C orporation, gas engines, E v an s

ville, Ind.
H ey stek  & Co., T he H enry , p a in ts  and  

b rushes. G rand R apids, Mich.
H eddon’s Sons Co., fishing tack le , Do- 

w agiac, Mich.
H ibbard , Spencer, B a r tle t t  & Co., w hole

sale H ard w are  Co., Chicago, 111.
H opson Co., W . C., tin n e rs  supplies, 

G rand  R apids, Mich.
H olland  L adder Co., ladders, H olland, 

M ich.

H olllnger C utle ry  Co., cu tle ry , F rem ont, 
Ohio.

Id e a l F u rn ace  Co., fu rnaces, D etro it, 
Mich.

Independen t Stove Co., s toves an d  ranges, 
Owosso, Mich.

Irw in  A uger B it Co., b its  an d  tools, 
W ilm ington, Ohio.

I. X . L. H andle  Co., hand les, Puxico, Mo.
J a rv is  Co., W . B., spo rting  goods and  

tires , G rand  R apids, Mich.
Johnson , J . Oliver, seeds, Chicago, 111. '
J u n g a r  S toves & R anges, s toves and  

ran g es, G rafton , W is.
K anauer, O. A., fishing tack le, W inona, 

Ind.
K a tz in g er Co., tinw are , Chicago, 111.
K elly  Axe Mfg. Co., axes, C harleston , 

W . Va,
K eystone S teel & W ire Co., w ire  and  

fencing, Peoria . 111.
Kokom o S teel & vVire Co., w ire, fencing 

an d  nails , Konomo, Ind.
L ew is-G eer Mfg. Co., coaste rs  an d  w ag 

ons, Y psilan ti, Mich.
L eonard  & Sons, H . F ran k , re fr ig e ra to rs  

a n d  hardw are , G rand  R apids, Mich.
L u tk em ey er Co., The, w holesale h a rd 

w are, C leveland, Ohio.
L u th e r  G rinder Co., g rinders , M ilwaukee.
M ajestic  Mfg. Co., stoves an d  ranges, 

St. Louis, Mo.
M artin -S enour Co., p a in ts  an d  varn ish , 

Chicago, 111.
M aytag  Mfg. Co., w ash ing  m ach ines, In 

dianapolis, Ind.
M arlin  F ire  A rm s Corp., fire a rm s, New 

H aven , Conn.
M alleable S teel R ange Co., ranges, South  

Bend, Ind.
M ailable Iron  R ange Co., ranges, B eaver 

D am , W is.
M anning-B ow m an Co., nickle and  copper 

w are , Chicago, 111.
M cK inney Mfg. Co., builders hardw are , 

P it tsb u rg h , Pa.
M ichigan L adder Co., ladders, Y psilanti, 

Mich.
M ichigan H ard w are  Co., wholesale h a rd 

w are, G rand  R apids, Mich.
M ichigan Stove Co., s toves and  fu rnaces, 

D etro it, Mich.
M ichigan Crown F en d e r Co., oil stoves, 

Y psilan ti, Mich.
M ichigan S ta te  P rison  In d u strie s , b inder 

tw ine, Jackson , M ich.
M ilw aukee C orruga ting  Co., sh ee t m eta l 

products, M ilw aukee, W is.
M orley B ros., wholesale h a rd w are , S ag i

naw , Mich.
Moore & Co., B enj., pa in ts , Chicago, 111.
N ationa l L ead Co., am m unition , Chicago.
N a tio n a l B rass  Co., b rass  hardw are , 

G rand  R apids, Mich.
N a tio n a l Ideal Sales Co., pou ltry  supplies, 

Toledo, Ohio.
N ew  P rocess Stove Co., g as  stoves, 

C leveland, Ohio.

1 lo rth lan d  Ski Mfg. Co., sk is  an d  snow  
j shoes, S t. P au l, M inn, 
n o r th e rn  Ohio B lan k et Co., b lan k e ts  and  
|  shaw ls, C leveland, Ohio.
N orton  D oor C loser Co., door checks, 
\ Chicago, 111.

P a tta rs o n  S a rg a n t & Co.
P orce la in  E nam eling  & S tam p  Co., en am 

el w are , Sheboygan, W is.
P ren tice  Co., F . W ., screen  doors and  

w indows, A drian, Mich.
P rem ie r W arm  A ir F u rn ace  Co., fu rnaces, 

D ow agiac, M ich.
P rem ier Service Co., vacuum  cleaners 

an d  e lectric  supplies, D etro it, Mich. 
R eed Mfg. Co., t in  an d  enam el w are, 

N ew ark , N . Y.
R em ington A rm s Co., fire a rm s, New 

Y ork C ity, N . Y.
R ichards-W ilcox  Mfg. Co., builders h a rd 

w are, A urora , 111.
R ocheste r S tam ping  Co., m e ta l w are, 

R ochester, N. Y.
Robeson C utle ry  Co., cu tle ry , R ochester, 

N . Y.
R udy F u rn ace  Co., fu rnaces, D ow agiac, 

Mich.
Saginaw  H ard w are  Co., w holesale h a rd 

w are, Saginaw , Mich.
S ag inaw  L adder Co., ladders, Saginaw , 

Mich.
•Segal Lock & H ard w are  Co., builders 

h ardw are .
Schroeder & T rem ayne Co., sponges an d  

cham ois, S t. Louis, Mo.
S chw artzu rg  & G laser Co., le a th e r  and  

findings, G rand  R apids, Mich.
Schw ab & Sons, R. J .,  fu rnaces, M il

w aukee, W is.
Shakspeare  Co., The, fishing tack le, K a la 

m azoo, Mich.
Sheffield M fg. Co., ch ild ren ’s  vehicles, 

B u rr Oak, Mich. *
Sherw in-W illiam s Co., The, pa in ts , C leve

land, Ohio.
Sim onds Mfg. Co., saw s, Chicago, 111. 
Sm ith-Lockw ood Co., w hips, O m aha, Neb. 
S tan d a rd  Cooperage & W ooden w are  Co., 

woodenware, Chicago, 111.
S ta n d a rt B ros. H ard w are  Corp., w hole

sale hardw are , D etro it, Mich.
S tan d a rd  V arn ish  Co., v a rn ish , N ew  Y ork 

City.
S uperio r L adder Co., ladders, Goshen, Ind. 
Toledo Cooker Co., fireless cookers and  

alum inum , Toledo, Ohio. 
T ru sco tt-P ie ree  Co., W ashington m a 

chines Co., S t. Joseph , Mich. 
T u ttle -B a iley  Mfg. Co., re g is te rs  and  

v en tila to rs , Chicago, 111.
T ruscon  L abora to ry , The, p a in t, D etro it, 

Mich.
Union S teel P roducts .
U nited  E ngine Co., g as  engines, L a n 

sing , Mich.
U tica  H e a te r  Co., fu rnaces, Chicago,' 111. 
V an  Cam p H ard w are  & Iron  Co., w hole

sale hardw are , Indianapolis, Ind.

Hardware Dealers of Michigan
We bid you Welcome

week will bring us the twenty-ninth annual convention of the Michigan Retail Hard- 
^  w are Association and G rand Rapids indeed feels proud to extend to you all the honors 

and will try  and entertain you royally.

It will be our good fortune to be able to welcome all the old members and the m any new 
ones who will come and visit the  G rand Rapids m arket for the first time.

You will find us a t our booth (Nos. 150 and 151) where we will extend to all a  hearty  in
vitation to linger awhile and renew acquaintances. W e ask you not to fail to  call a t our store 
and see the large and complete stocks tha t w e carry there.

O f course, you will w ant one of our beautiful souvenirs that we will be pleased to hand you 
both a t our booth and a t the store.

W e foretell a  most profitable and enjoyable week for the hardw are dealers in this S tate on 
this your twenty-ninth annual convention.

MICHIGAN HARDWARE CO.
WHOLESALE ONLY

At Oakes and Ellsworth, Grand Rapids, Michigan
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V an Schaak, P e te r, sponges apd  cham ois, 

Chicago, 111.
Vapo Stove Co., The, oil s toves, L im a, 

Ohio.
V aughan  & B ushnell Co., tools, Chicago
V alen tine  & Co., p a in ts  an d  varn ish , 

Chicago.
Voss Bros. M fg. Co., w ash ing  m achines, 

D avenport, Iowa.
W este rn  C artridge  Co., am m unition , B as t 

A lton, 111.
W eiss-M ussel Co., woodenware. toys and  

h a rd w are  specialties, South  Bend, Ind.
W hite  F ro s t  R efrig e ra to r Co., re fr ig e ra 

to rs , Jackson , Mich.
W ilson & Sons Co., T he Thos., fishing 

tack le  and  spo rting  goods, Chicago, 111.
W illiam son H e a te r  Co., fu rnaces, C incin- 

n a tti ,  Ohio.
W incheste r-S im m ons Co., wholesale h a rd 

w are, Toledo, Ohio.
W iss & Sons Co., J ., shears , N ew ark , N . J .
Woolley, F , E ., tinw are , e tc ., A nn A r

bor, Mich.
W orm nest, C. J ., stoves, Rockford, Mich.
Z im m erm ann Mfg. Co., handles, Owosso, 

M ich.

Rent Payable at End of Term.
The owner of the property adja

cent to the Standard Oil building in 
New York City, leased 12 Broadway, 
to the Standard Oil Company for 
ninety-nine years at a quarterly rent 
of $62,500. But when he made his 
lease he overlooked one little matter. 
He failed to state whether the rent 
was payable at the beginning or at the 
end of the quarter.

The press report goes on to say that 
the owner alleged that the words “in 
advance” were in the original agree
ment, but that the Standard Oil Com
pany stouck them out without his 
knowledge, and he signed the lease 
which did not contain these words. 
He insisted that the court reform the 
lease because payment at the end of 
the quarter instead of in advance 
meant a loss of $3,750 a year in in
terest, or $371,250; in the 99 years at 
6 per cent, interest, compounded semi
annually the loss would be $1,856,250.

The owner won in the lower court, 
but the appellate division reversed the 
judgment by vote of three to two, and 
in an opinion by Justice Greenbaum 
said: “In construing the lease before 
us it is important to recognize the 
rule that the presumption is that rent 
is not payable until after it has been 
earned, and that in the absence of an 
express agreement to the contrary, 
rent is payable at the end of the term 
and not in advance.”

Oldest Fire Policy in Force.
The Merchants Assurance Company 

of Philadelphia, commonly known as 
the Green Tree Mutual, claims this 
distinction for policy No. 1183 issued 
January 15, 1802, covering the building 
of the Philadelphia Dispensary, at 127 
South Fifth street. The original policy 
was for $2,000, and endorsements 
thereon show that the total has been 
increased at intervals until it now ag
gregates $10,000. The policy, which 
is on the perpetual plan, has been in 
force for over 120 years on the same 
building and with the same insurer., 
The Insurance Company of North 
America reports that its perpetual 
policy No. 1, issued in 1841, canceled 
within the year, but that policy No. 2, 
issued, in 1842, is still in force. The 
Sun of London reports that it has a 
policy in force in London which was 
effective in 1802. In 1912, a policy 
136-years old, which had remained in 
the same family name since 1767, ex
pired because of he demolition of the 
London building which it insured.

The state of your mind can influ
ence the mind of your “prospect.”

Open Letter To Governor Groesbeck.
Detroit, Jan. 30—You undoubtedly 

know us well enough to appreciate that 
our views on insurance legislation for 
the general benefit of the public are 
well grounded through our experience 
with the stock fire insurance com
panies. The particular subject we 
wish to discuss has already been 
brought to the attention of the legisla
tive committees by Judge J. O. Murfin 
and we merely wish to add our bit and 
ask that some relief for an intolerable 
situation be granted. Of late years, 
stock fire insurance companies are 
more prone to litigate than they for
merly were. This is a result of the 
high pressure methods and close or
ganization with which our insurance 
department has recently been in close 
contact.

The average merchant usually car
ries his insurance in several companies. 
Should it become necessary to sue on 
these policies he is obliged to main
tain a separate action on each policy 
although they are identical as con
tracts and when he gets to court he 
finds that they have identical pleas, 
common counsel paid out of a com
mon fund and he is forced to battle 
each of the companies separately al
though the issue as a matter of fact, is 
a single one. The Federal courts con
solidate such cases but our State 
courts have no such discretion. It 
would seem in line with public policy 
to have a statute similar to the one 
used in the United States courts com
pelling these companies to join their 
issues when their defense is the same 
and they are allied in that defense.

An assured with $100,000 insurance 
in 100 companies each insuring $1,000 
on identical forms is under our pres
ent laws in the State courts compelled 
if the insurance companies so elect 
to institute 100 suits and try each one 
of them. I have in mind just such a 
case involving 48 companies, one case 
has been tried, carried to the Supreme 
court, affirmed in our favor and we are 
now getting ready to try nine more in 
the Washtenaw circuit. The remainder 
are in the Federal court and, fortun
ately for us, I understand they will be 
consolidated. At any rate we are 
obliged to try eleven law suits when 
one should suffice. We feel confident 
of winning but think of the great ad
vantage that procedure is to the in
surance companies and how unfair in 
theory and practice it is to the public.

Most of the stock companies that 
do business in Michigan are foreign 
corporations, some from other states 
and a great many from foreign coun
tries. On account of the condition of 
our Federal docket, civil cases have 
been held until it is hardly possible to 
get on in four years. Knowing this 
these companies whenever possible re
move their cases to the Federal juris
diction for no other purpose than to 
take advantage of the delay due to the 
condition of the docket.

I venture to suggest that it might be 
a good thing to force all insurance 
companies doing business in Michigan 
on sufferance to try their cases in the 
State courts as a part payment of the 
franchise granted them.

These suggestions are offered in the 
hope that something might be done 
which will benefit the public and in 
nowise interfere with the proper con
duct of the fire insurance business by 
the companies. Will you be good 
enough to give this matter suitable 
consideration and if it appeals to you 
pass it on to someone who will push 
it through. A. R. Campbell.

Don’t grow peevish when a customer L 
shows no signs of hurrying about the 
purchase when closing time comes. A 
customer once hurried off will be in no 
hurry to come back.

It is surprising how many sales
people do not know what the company 
is showing in the windows. This is 
expensive ignorance for the employer.

R E L I A B L E
30% Dividend to Policy Holders

Low O perating Expense (16 .7%  ) and  Conservative Underwriting 
enable us to  m aintain assets of $12.75 per $1000 insurance 
carried NET. This is m ore than double the am ount of the 
Re-insuring Reserve required by  the S tate and is equalled by  few 
companies, either Stock or Mutual.

Grand Rapids Merchants Mutual Fire Insurance 
Company

Affiliated w ith

THE MICHIGAN RETAIL DRY GOODS ASSOCIATION
HOME O FFICE 319-20 HOUSEMAN BLDG. GRAND RAPIDS, MICH.

SAFETY SAVING SERVICE

CLASS MUTUAL AGENCY
“The Agency of Personal Service"

COM PANIES R E PR E SE N T E D
M innesota H ardw are  M u tu a l___ 55%
W isconsin H ardw are  M u tu a l___ 50%
M innesota Im plem ent M utual ___ 50%
N ationa l Im plem ent M u tu a l____ 50%
Ohio H ard w are  M utual _________ 40%

AND DIVIDENDS ALLOW ED.
Shoe D ealers M utual __________ 30%
C en tra l M an u fac tu re rs’ M u tu a l_30%
Ohio U n d erw rite rs  M u t u a l_:__ 30%
D rugg ists’ Indem nity  E x ch an g e . 36% 
F inn ish  M utual F ire  Ins. C o .__ 50%

SAVINGS TO POLICY HOLDERS.
H ardw are and Im plem ent S tores, 50% to  55%; G arages and F u rn itu re  S tores, 
40%; D rug S tores, 36% to  40%; O ther M ercantile R isks, 30%; Dwellings, 50%.

These Com panies have LA RG ER A SSETS an d  G R EA TER  SU RPLUS for each 
$1,000.00 a t  r isk  th a n  th e  L a rg e r an d  S tro n g er Old L ine o r S tock Com panies. 
A Policy in  an y  one of these  Com panies g ives you the  B est P ro tec tio n  availab le. 
W hy n o t save 30% to  55% on w h a t you a re  now pay ing  S tock Com panies fo r 
no b e tte r  P ro tec tion . I f  in te res ted  w rite , C lass M utual Agency, F rem on t, Mich.

Michigan Shoe Dealers
Mutual Fire Insurance Co.

Lansing, Michigan

PROMPT ADJUSTMENTS

Write
L. H . BAKER, Secy-Treat. LANSING, MICH.

P. O. Box 549

OUR FIRE INS. PO LICIES ARE 
CONCURRENT

with any standard stock policies 
that you are buying.

T h e N et C ost is  30% Less
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Mich.

W M . N . SEN F, Secretary-T reas.
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FARMING THE BEAVER.
If the fur supply is to foe maintained, 

it can only be through the breeding of 
fur-bearing animals under conditions 
of domestication or semi-diomestica- 
tion. The Government Biological Sur
vey thinks that the beaver offers an 
excellent opportunity of this kind. 
Beavers are easily domesticated, and 
the (business of raising them for their 
fur promises success, if undertaken in 
suitable localities and rightly managed.

A beginning should be made with 
the darkest and handsomest beavers 
obtainable, and, after that, the prin
ciples of selective breeding—L e., 
choice of the best specimens as breed
ers from generation—should be ob
served.

Young beavers are easi-y tamed, and 
are best to start with. With plenty of 
c.ean water, good sleeping quarters 
and a proper food supply, the animals 
can be kept even in a small area, thriv
ing and multiplying satisfactorily.

The climate of the Northern tier of 
States (.extending farther South in 
mountain regoinsj is best for beavers. 
The range of the aspen tree is a good 
index to suitable beaver climate and 
conditions. The aspen also furnishes 
the best beaver food. Wherever this 
tree is found, beaver farming is likely 
to be successful.

Much of the best beaver country is 
in localities where, the original timber 
having been lumbered off and the 
ground burned over, thickets of aspen 
and pin cherry have sprung up as 
second growth. Such land is con
sidered almost worthless, but it might 
support a large beaver population.

A small natural pond or lake, or a 
creek that can be fenced above and 
below, makes a good site for a beaver 
farm. Or an artificial basis, scraped 
out and filled with water from a spring 
will serve. The two essentials are 
water and food. A long section of 
stream valley, or a chain of lakes, 
would afford ideal locations for ex
tensive beaver farms.

Young beavers may be taken and 
reared at any time after their eyes are 
open. They do not leave the house or 
bank den where born until they are 
a month or six weeks old. At that 
time they are easily caught in the 
water, being driven out of the house 
by shaking it or thrusting a slender 
stick into the nest cavity. They do 
not attempt to bite, and are gentle and 
quiet from the first.

It is usually possible to locate young 
beavers in a house by listening to their 
baby-like cries; for they cry a great 
deal, especially when hungry. When 
old enough to come out for food, they 
can be seen before dark swimming 
about.

Young beavers can be raised on 
cow’s milk, and take eagerly to the 
nursing bottle. They could probably 
be nursed by such foster mothers as 
sheep, goats and dogs. They are 
particularly fond of red-clover heads, 
lily-pads and cowslips, and the leaves 
and twigs of aspen and other trees.

The subject of beaver, farming, how
ever, is one that requires space for its 
P£8fcSf> i discussion. ■„ Anybody who*, 
wishes to be informed about it should 
write to the Biological Survey,’ De
partment of Agriculture, Washington,

D. C., and ask for a newly published 
bulletin, No. 1978.

A ROYAL INDUSTRY.
Silk, the finest of raiment, was born 

to the purple, for a queen of China 
directed with her own hands the 
earliest cultivation of the silkworm and 
for twenty centuries the Chinese royal 
house enjoyed a monopoly of the in
dustry. The first record goes back 
to 2640 B. C. So jealously was the 
secret guarded that not until the third 
century of the Christian era were the 
culture and manufacture of silk known 
in a country as nearby as Japan. A 
temple erected in the Province of 
Settsu conserved the memory of four 
.Chinese girls who introduced weaving 
into the Flowery Kingdom.

India learned of silk production 
from a Chinese princess who, accord
ing to legend, carried to that land in 
the lining of her hat eggs of the moth 
which produces the silkworm, and 
seed of the mulberry tree. A similar 
smuggling operation around 550 A. D. 
lodged the silkworm in the imperial

palace at Constantinople, when Justin
ian received a consignment of eggs in 
a hollow cane. They were brought by 
a wandering Persian monk who had 
seen in China the opportunity for a 
surreptitious profit.

From Justinian’s stock came all the 
varities of moths which supplied the 
Western world for more than 1200 
years. The Greeks were expert in 
breeding the insect, and the mulberry 
tree, food of the voracious worm, took 
kindly to the warm soil of South
eastern Europe. In the Middle Ages 
weaving became a really fine art in 
Sicily, France and Spain, but the pro
duction of raw silk was less success
ful.

The speculative possibilities of silk 
culture frequently has had its appeal, 
ending often in disaster. As recently 
as 1838 a great speculative outburst in 
mulberry trees and silkworm eggs oc
curred in Pennsylvania. Rising labor 
costs in Europe and America, and un
favorable climatic conditions, worked 
against the cultivation of raw silk 
until the bulk of the output became

solidly centered in China and Japan, 
with Italy also a large participant.

The United States consumes more 
silk than any other country in the 
world. The average importation of 
raw materiabin recent years has been 
valued at approximately $3007000,000 
annually. Used in many kinds of 
manufacturing, silk long since left the 
purely luxury class, and the weaving 
and distribution of silk cloth gives 
work to a vast amount of capital.

Postal Service.
The Post Office Department, looking 

further to the morale and efficiency 
of its 32,000 employes, will work out 
a plan to hold conventions on a large 

•scale, once a year, embracing all class
es of employes. There are indeed al
ready eleven National associations 
representing different classes of postal 
service, and each holding conventions 
in various states at various times. The 
result is good, but there is needed an 
official and general gathering in each 
state.

cA Sales ¿Manager's 
Letter

L o NG DISTANCE helps one large wholesale house serve its 4,500 
customers in Southern Michigan and builds business for the Company.

The General Sales Manager of that Company, comparing the work of 
a modern telephone salesman with that of one of the old school, writes:

“ In 124 days the telephone salesman called on 
4,628 merchants, 4,522 of them by telephone, 
averaging 37 calls per day.

“The old school salesman made 3,750 calls in 
416 days, less than half of them by telephone, 
and averaged only 18 calls per day.

“ The average daily sales of the man who sold by 
telephone were two and one-half times those of the 
member of the old school. ”

The telephone is quick, handy and a sure card of admittance. 
It builds business and good-will

M IC H IG A N  STATE

and lowers selling costs.

T ELEPH O N E CO.
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VALUE OF GOOD,WILL.

Highest and Finest Form of Com
petition.

While enjoying a 'breath of fresh air 
at Atlantic City a few days ago I list
ened to an exceedingly forceful ad
dress on the subject of good-will by 
Earl D. Babst, President of the Ameri
can Sugar Refining Co., who spoke on 
this significant text:

“The effort of the manufacturer to 
win the good-will of the public under 
trade marks and trade names and by 
truth telling advertising should be 
hailed as the highest and finest form 
of competition.”

Mr. Babst traced briefly the origin 
of good-will in commerce and indus
try, reminding his hearers of Lord El
don’s definition of good-will as “the 
probability that the old customers will 
resort to the old place.” So important 
is good-will, he said, that in many in
stances it has a far greater value than 
all the tangible properties of a great 
manufacturing establishment.

“All business,” said he, “is built on 
service, primarily as a necessity and 
secondarily as a convenience or lux
ury. There were times in the past 
when mercantile service approached 
monopoly, and so was thought to be 
superior to the influence of good-will.

“This view we now know was erro
neous. That period in our industrial 
and mercantile history seemingly is 
over, not only for financial and social 
reasons, but for the economic one that 
our market grows faster than the 
industrial unit. Competition fairly 
blooms in a rapidly expanding market.

“Aside from all social and legal con
siderations it would be quite unlikely 
that any single industrial unit, not it
self quasi-public, could expand as rap
idly as our market. At least, no indus
trial unit has done so, in such key in
dustries as flour, sugar, meat, oil, coal, 
and steel. The ford development pos
sibly comes nearer to being an excep
tion than any other instance in our 
mercantile history.

“As the market expands the percent
age of business of any one company 
usually declines. Various reasons con
tribute to this result, but we shall em
phasize the fact that formerly domi
nant industrials lacked appreciation of 
the value of trademarks, trade names, 
and National advertising as creators of 
good will.”

No catalogue of names is needed, 
Mr. Babst said, to remind us that it 
has been only within the past fifteen or 
twenty years that big units of busi
ness have begun to increase and to 
buttress their good will by adopting 
trademarks and putting National ad
vertising behind them.

“The National Biscuit Co. and the 
Royal Baking Powder Co.,” said he, 
“were among the earliest. Very few 
trade names occupied the National 
field, and Uneeda Biscuit and Royal 
Baking Powder were pioneers.

“In the eleven years from 1880 to 
1891 there were only 8190 applications 
to the Patent Office for trademark 
registration, while in the single year 
1921 there were 15,424 such applica
tions. The point is also illustrated by 
the greater importance formerly given

to patents. A patent was greatly de
sired because it was a monopoly.

“Now, the futility of patent monop
oly, as of any other monopoly, as a 
basis of permanent merchandising suc
cess is generally recognized. In fact, 
we, as business men, know that a 
patent is generally a passport to 
trouble, as, indeed, are all attempts to 
monopolize in merchandising. Mer
cantile success, ancient and modern, 
rests on service, on good will, on the 
return of old customers to the old 
stand, openly, freely, and with satis
faction.”

In emphasizing the value of service 
to the public Mr. Babst said that mod
ern business, no matter how small nor 
how large, knows that it is the one 
thing that really counts. The manu
facturer who is willing to trust the 
consumer by putting à trademark or 
a trade name on his article and then 
proclaim it from the housetops has 
pledged himself irrevocably to quality, 
truth and value Continuing, he said:

“Once the manufacturer crosses the 
Rubicon of National advertising he 
cannot shirk or repudiate his pledge, 
for in his brand he has provided the 
consumer also with the means of re
jection Thus is provided on oppor
tunity to work the destruction of any 
manufacturer who falls short or shirks 
on quality, truth, or value

“That the public realizes the protec
tion it has in such competitive develop
ment is conclusively shown by its firm 
rejection of the doubtful depths of bin 
and barrel and by its steadily increas
ing acceptance of the trademark pack
age products of our food manufactur

ers, and by the ever increasing number 
of advertised trade name articles of 
our daily life, whether a Steinway, a 
Camel, a Kodak, a Victrola, a Pianola 
or a Gillette.

“The effort of the manufacturer to 
win the good will of the public under 
trademarks and trade names and by 
truth telling advertising should be 
hailed as the highest and finest form 
of competition. The public is made 
the final arbiter. To put the means of 
acceptance or of rejection into the 
hands of the consumer and to abide 
his free choice is a recent advance, 
wrought under our very eyes, so 
openly, yet so gradually, that we have 
hardly sensed its great significance.

“It is an earnest and sincere effort 
for enduring good-will.

“It is the high aim and ideal of this 
great association of American manu
facturers.

“It is one of the most powerful of 
to-day’s answers to the old abuses of 
monopoly.

“It is to-day’s pledge to fair trading, 
fair price, full weight, honest label, 
and full value.” Daniel Abbott.

No Gift.
A business man stepped into a butch

er’s shop.
“A piece of beef for roasting,” he 

ordered briskly.
The meat, mostly bone, was thrown 

on the scales.
“Look here,” remonstrated the man 

“you are giving me a big piece of 
bone.” •

“Oh, no I ain’t,” said the butcher, 
blandly, “yer paying for it.”

A M ER IC A N  L IFE  IN SU R A N C E C O M PANY
D e t r o i t , M i c h i g a n
CLARENCE L. AYRES, President

Financial Statement December 30th, 1922
A S S E T S

F irs t M ortgages on Real E sta te  and Real E sta te  Bonds
(W orth  in  each in stance double the  am o u n t loaned) $ 5,101,197.04

Policy Loans and Renewal Prem ium  Notes (ne t) _____  1,093,139.40
Real E sta te  ($230,000 Sold on C on trac t) _______________  234,093.58
C a s h ________ ^___________ i.______________________________ 329,313.62
L iberty  Bonds, W ar Savings S tam ps and T ax  C ertificates 9,463.77
C ollateral Loan -------------------------------------------------------------  2,000.00
In te re s t Due and A ccrued _____________________________ 112,808.62
D eferred and Uncollected P rem ium s (ne t) _____________  106,629.69
F u rn itu re , U nderw riting  Equipm ent, F ix tu res  and S up

plies (All charged  o f f ) ____________________________________ None
A gents’ D ebtor B alances _1___________________________________ None
N on-adm itted  A ssets ________________ _______ r.________________None

L I A B I L I T I E S
Reserve for all policies in force including disability

reserve __________ ____.. .----------- ------------------ ----------- $6,270,290.70
Reserve for In sta llm ent t ru s t  benefits not y e t due--------  126,360.74
Reserve for p resen t value of disability  benefits no t y e t due 25,997.56
Reserve fo r unpaid claim s in course t>f a d ju s t m e n t -----  34,000.00
Reserve for p rem ium s and in te re s t paid in advance and

dividends left on deposit ------------------------ ----------------  44,507.90
Reserve funds apportioned and se t aside fo r annual d iv i

dend policies ______________________________________  13,188.99
Reserve for ag en ts ’ c red it balances ------------------------------  10,041.93
Reserve fo r tax es  _____________________________________  31,895.18
Reserve fo r all o th e r l ia b i l i t i e s -------------------------------------  90,838.49
C apital and S urplus (ne t) ------------------------------------------- 341,524.23

Total N et A ssets $6,988,645.72 Total $6,988,645.72

THE COMPANY’S OUTSTANDING INSURANCE ACCOUNT NOW AMOUNTS TO (paid-for Basis) ----------------------------------$61,089,578.84
THE ASSET RESOURCES OF THE COMPANY A R E ___________________________________________________________________ $ 6,988,645.72
THE POLICY LEGAL RESERVE ACCOUNT REQUIRED BY LAW AMOUNTS T O ------- --------------------------------------------------$ 6,270,290.70
THE RESOURCES FROM ANNUAL INCOME IN 1922 W E R E ___________________________________________________________$ 2,424,678.99
THE COMPANY PAID TO POLICYHOLDERS AND THEIR BENEFICIARIES DURING THE YEAR 1922 --------------------------$ 1,061,588.92
THE SUMS PAID POLICYHOLDERS AND THEIR BENEFICIARIES FROM ORGANIZATION to date Amount to $2,479,746.42
AMOUNT NOW HELD FOR PROTECTION AND BENEFIT OF POLICYHOLDERS ----------------------------------- -$6,988,645.72
TOTAL AMOUNT PAID TO AND NOW HELD FOR BENEFIT AND PROTECTION OF POLICYHOLDERS----- $ 9,468,392.14

H EN R Y  S. HULL.
V ice-P res iden t of the  Com pany; 
P res id e n t Peoples Savings B ank, 
T rav e rse  C ity, Mich.

CH ARLES R. TALBOT 
V ice-P res id en t N ationa l B an k  of 
Com m erce, D etro it.

D. D. A IT K E N
D irec to r In d u s tria l Savings B ank, 
F lin t, M ich.; P res id en t Im perial 
W heel Com pany, F lin t, M ich.; P re s 
id en t M arvel C arb u re to r Com pany, 
F lin t, Mich.

B O A R D  O F
JU D G E F R E D  H . ALDRICH 

G eneral Counsel of th e  Com pany

CLAUDE P. SYKES 
L ife In su rance  /

M ILLARD F . CO TTRELL 
L ife In su rance

AARON L. SIBLEY  
S up erin ten d en t L oan D ep artm en t of 
the  Com pany

D I R E C T O R S
A R CH IE A. ANDERSON 

D irec to r H astin g s  C ity B ank , H a s 
tings, M ich.; T rea su re r H ayes-Ion ia  
Com pany, G rand R apids, Mich.

ROY W . ANGER 
V ice-P res id en t of th e  Com pany

DR. W ILLIAM  H . BRO W N E 
M edical D irec to r of th e  Com pany

CLA REN CE L. AYRES 
P res id en t of th e  Com pany

HAROLD P . TR O SPER  
V ice-P res id en t of th e  Com pany

M ARION O. ROW LAND 
S ecre ta ry  of th e  Com pany

DR. JAM ES W . GLOVER 
P rofessor of In su ran ce  M athem atics, 
U n ivers ity  of M ichigan, A nn A rbor, 
Mich.

F. DAYTON DAVIS
D irec to r A m erican  L ife School of 
Salesm anship

T he A m erican Life school of Life Insurance and Life Insurance S a lesm ansh ip  affords an opportun ity  to  learn  scientific Life Insurance w ith o u t expense. 
T he F eb ru a ry  te rm  begins M onday m orning , Jan u a ry  29th, a t  th e  Com pany’s office, 408 W est F o rt S tree t, D etro it, M ichigan. P e rm an en t position gua ran teed  
a t  com pletion of course. Can use a few  additional salesm en In th e  following s ta te s : M ichigan; Pennsy lvan ia; Ohio; Ind iana; Illinois; Iow a; M issouri; K ansas;
O klahom a; Colorado; O regon; W ash ing ton ; South D akota; N orth D akota; M innesota, and  W isconsin.

A ddress F. D. DAVIS, D irecto r of th e  School, 408 W est F o rt S tree t, D etro it, M ichigan.
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FARM PURCHASING POWER.

Transportation Rates Barrier To Agri
cultural Prosperity.

You tell me' that thoughtful inves
tors are becoming more and more in
terested in agricultural economics. I 
am not surprised at that, but rather 
that they have taken so long to stir 
up their interest in that subject. The 
economics of an 80 billion dollar in
dustry, even in this country of billions 
on all sides of us, is the biggest thing 
in sight, and it is as plain as a tall 
elevator on a level prairie that, if its 
commercial mechanism is not in good 
running order, all the rest of the 
wea'.th-making and distributing ma
chine will soon be headed for the junk 
heap.

A large part of the world is hungry 
and underfed, but out in Washington 
state they are contemplating throwing 
10,000 barrels of prime apples into the 
Colufnbia River; in my state you can’t 
give potatoes away—at the primary 
markets—and in Minnesota they didn’t 
bother to dig them. Worse than the 
loss of food in a hungry world, is the 
crushing despair that has settled over 
our rural population in extensive re
gions and the consequent destruction 
of its morale. The conditions sur
rounding and overshadowing the pro
ducers of our country are horrible, 
outrageous. I have sat in the Senate 
Committee on Agriculture and For
estry and listened to the tragic re
cital of the present state of our farm
ers until I wanted to rush from the 
room to get away from the agony of 
it. The reciters of this tragedy of the 
West, Middle West and Northwest 
were mostly bankers—country bankers 
who came to tell us the terrible truth 
because they see themselves on the 
verge of the ruin that is pulling down 
their customers.

We were told of eighteen farmers 
committing suicide in one county after 
having gone insane from their intoler
able sufferings. After years of mort
gaging and pledging their all, through 
one bad year after another, they came 
into a good crop this season and found 
that the returns from it did not meet 
the cost of production. With all that 
they must buy controlled in price by 
trusts and combinations to such an ex
tent that all exchange was unfair and 
with unstinted hard work rewarded 
by large crops that brought them only 
nearer to the debacle their reason 
collapsed and they sought escape from 
life’s problems by escaping life itself.

Is it not high time that investors 
and financiers stopped playing with 
their money in speculation long 
enough to consider the condition of 
its source? Plethoric stock dividends 
of manufacturing and trading corpora
tions, tax-dodging dividends, do not 
promote stability when the biggest in
dustry of all staggers toward ruin.

There has been so much talk about 
the farm bloc and about the various 
measures proposed and passed in Con
gress for the relief of the farmer, that 
the city public probably has the im
pression that agriculture has been or 
soon will be saved. The hopeful thing 
about the present situation is not so 
much what has been done, as the 
sympathetic and helpful state of mind 
the non-farming people are coming to

take. Let us see how much has been 
actually accomplished.

Back in 1916 Congress established 
the Farm Loan Board and set up the 
creative machinery of the twelve Fed
eral Land Banks. That rural mort
gage loan system has done a lot of 
good. It has put out about $600,000,- 
000 to about 200,000 farmers at low 
and fair rates of interest, and it has 
come pretty near to compelling other 
farm mortgage agencies to give the 
remainder of the farmers equally good 
terms. It has brought the borrowing 
farmer and the lending investor to
gether with almost a minimum of mid
dle operations, with the result that the 
farmer gets cheap money and the in
vestor an excellent investment with 
very little absorbed by middlemen.

Skipping war legislation as ephem
eral, the next thing of any importance 
that Congress did to help solve the 
problem of rural economics was to 
revive the War Finance Corporation 
for the purpose of financing export 
trade and marketing farm products 
in the commodity crash of 1921. This 
was an important step and a helpful 
one, but it helped the banker first and 
the farmer second, except for those 
farmers who were in co-operative as
sociations that were strong enough to 
deal directly with the corporation.

But the War Finance Corporation 
was merely an emergency agency. As 
yet we have done nothing to set up a 
permanent credit institution that will 
provide farmers with the kind of in
termediate-time credit that the nature 
of their business demands. To be sure 
the Federal Reserve Banks may dis
count six-months agricultural paper, 
but the period of the farm turnover is 
more like nine months to three years.
It seems almost certain, though, that 
Congress will before long meet the in
termediate credit need in some fashion, 
though there is danger that it may not 
go to the root of the matter and fail to 
bring the farmer and the investor 
close enough together.

It is not worth while to mention 
such excellent but comparatively trivi
al things as the increase of the work
ing capital of the farm loan banks and 
the increase in the interest rate of farm 
loan debentures. Substantially that 
tells the tale of what the Government 
actually has done to improve and 
facilitate rural financing. It is not 
much of a tale for the most powerful 
government on earth to tell of its 
management of its greatest industry.

But assuming that the Government 
will do about all that it should in the 
matter of rural credit amelioration, the 
greater part of the task of estab
lishing agriculture on a parity with 
thé rest of the economic life of 
the country remains to be done.
In saying this, I do not wish in 
my way to belittle the corrective 
legislation that the present Congress 
has adopted in regard to such matters 
as co-operative marketing associations, 
packer control, grain futures trading, 
etc. They are important but they are 
not basic. I am frank to say that there 
is such a thing as over-doing the facil
itation of credits.

It is doing the farmer no real ser
vice to make it easy for him to load 
himself with debts that can only be I 
çai^ by his bankruptcy. Our

W hat is the 
Price?

A  natural question, and one which 
must be answered before the sale is 
made.

W here the selling price is not estab
lished through advertising the burden 
is yours.

W hen the m anufacturer advertises 
the price he assumes the burden 
for you.

H e makes selling easy.

H e insures your profit.

Consistent advertising of

KG
B ak in g  P o w d e r
Same price for over 30 years

2 5  " ■ “ ‘ ‘* 2 5 *

price shown in the advertising and on 
the package tells the story for you.

It Protects Your Profits

Millions of pounds used 
by the government.

Reduction in freight rates July 1, passed on to the 
trade in reduced list prices on K C

W rite ue. Let ua show you the 
greater profit In selling K C than you 
can get on other advertised brands.

JAQUES MFG. CO., Chicago

com-
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mittee was shown eight or ten pages 
of foreclosure notices in the news
papers of a single rural county. What 
good did those loans do the farmers 
when they came to the final, destroying 
liquidation? A turnover credit system 
is of no use without good collateral 
in the way of liquid assets, and how 
on earth can you have them on the 
whole, in an industry that is losing 
money every year? What the farmer 
needs first is a business condition in 
which he can profitably use credit. If 
agriculture is to stay in the red ink 
forever, it would be better to close it 
out now rather than to scuttle it slow
ly and agonizingly with more credit. 
Don’t mistake me. None knows bet
ter than I that an adequate system of 
rural productive, operating and order
ly financing is imperative. I am mere
ly pointing out that it is not good busi
ness for lender or borrower to put out 
loans that are not beneficial to both. 
We must keep the horse before the 
cart. We must make agriculture in
trinsically profitable before credit can 
be of real use to it.

To bring about that desirable end 
two big jobs must be done:

Transportation of commodities must 
be made cheaper and better.

Marketing machinery must be so 
simplified as to cut a large section out 
of the spread between the farmer’s 
selling price and his buying price.

The farm outlook is hopeleess so 
long as transportation and marketing 
take about three-fourths of what the 
consumer pays. That is why I attach 
so much importance to my bill for the 
creation of a Farmers’ and Consumers’ 
Financing Corporation. It is a new 
way to regulate the trusts and com
binations that are dealing in farm 
products—to regulate them by giving 
them the competition of a hundred 
million dollar corporation capitalized 
from the public funds and empowered 
to issue as much as $500,000,000 of 
bonds.

Without going into wearisome detail 
I will merely explain that this gov
ernment corporation would be a gi
gantic middleman, who would stand 
between the producers and the con
sumers with the object of benefiting 
both. To-day the producer is selling 
at a loss while the consumer is paying 
exorbitant prices. The farmer gets 
too little; the consumer pays too much. 
All our regulatory laws have failed to 
curb extortion. Let’s try a little gov
ernment competition. The trusts have 
thrived on repressive legislation; now 
let us give them a competitor that will 
make them compete to survive.

With its capital, with its ability to 
buy, to store, to loan and to sell, even 
on time, it seems to me that such a 
corporation would be able to restore 
the normal relation, between producer 
and consumer in an entirely natural 
aqd effective manner. It might be so 
quickly successful that it would not 
require borrowed capital, but if it did 
I am sure investors would be as eager 
to get its debentures as they are to 
take farm-loan bonds.

It is not my intention to put any 
man out of a legitimate business. I 
do not expect that the proposed cor
poration will have a monopoly of the 
business of buying and selling agri- . 
cultural products. It will be like the

War Finance Corporation in that the 
mere fact that it is ready to do busi
ness will make it unnecessary for it to 
do any in many, perhaps the majority 
of instances. The new corporation 
ought to compete with any opposition, 
but it would leave plenty of room. We 
ought not to borrow trouble concern
ing what might happen to some com
petitors. If, as is the case, we have 
in our country a condition where the 
producer is being ruined and the con
sumer is likewise suffering by reason 
of the enormous prices he has to pay 
for the necessaries of life why should 
we hesitate to adopt a general remedy 
even if somebody should be crowded 
out of business here and there. I hope 
that no man will suffer from the pro
posed measure, but we must frankly 
face the problem that confronts us and 
find the remedy or fall into the ruin 
that awaits on the other hand.

Then we must face the transporta
tion problem. We must take the water 
out of railway capitalization—reduce 
it. The railways must be more effi
ciently managed. The lame-duck rail
ways ought not to be coddled, and 
saddled onto the efficient railways. 
The railway failure ought to meet the 
same fate that any commercial failure 
meets. Generally speaking, the rail
ways should be consolidated into a 
few corporations, if not into one great 
corporation. Perhaps the Govern
ment should take over the weaker lines 
and operate them for service only, if 
private ownership cannot make them 
pay. Railroad transportation is as 
common as the water we drink. It 
enters into everything we eat or wear 
or handle, either for necessity or for 
pleasure. We ought to get the specu
lation out of railroads and eliminate 
the portion of transportation charges 
that represents nothing but manipula
tion. Whatever squeezing process is 
necessary in order to get rid of the 
choking water ought to be administer
ed.

We are the willing victims of our 
major National distresses because we 
have not yet learned that new times 
call for new measures. We have too 
long lived under the shadow of the 
abstract economics of the 18th cen
tury. We have new twentieth cen
tury facts to deal with, and we need 
to apply twentieth century economic 
science to them. We must learn that 
by taking thought we can master most 
of our economic ills just as our physi
cal scientists have mastered most of 
the diseases of the personal body. It 
is really as out of date for us to let 
ourselves be robbed and ruined in the 
mass as it is to drink contaminated 
water and hope to escape typhoid 
fever. Geo. W. Norris.

Why, Indeed?
Little Mary had been taken out by 

her nurse for a walk. The weather 
was very fine when they left home, 
but suddenly there came up a big, ' 
black storm. The crashes of the 
thunder were followed by a terrific 
shower of hailstones; and Mary clung 
to nurse in a fright.

“Never mind, dearie,” said nurse, as 
she got the child into a place of safety. 
God will take care of us.”

“If that’s so,” demanded Mary, "why 
does He throw things at us like this?”

How one Domino Package 
Sugar sale brings many—

The remarkable success of Dom ino Pack
age Sugars is founded on the good-w ill en 
joyed by the name “ Dom ino” throughout 
America. Each new product which has been 
added to  the line has found a ready market 
because women have confidence in Domino 
Q uality. Our constant endeavor is to  main
tain this quality in all products bearing th e  
name “ Dom ino."

W hen you  sell one Domino Cane Sugar 
Product, you are making a friend for all 
Domino Products.

That is w hy so m any retailers to-day are 
pushing the entire Domino Package Sugar 
line as a unit. T hey find that it pays!

Am erican Sugar Refining Company 
“Sweeten it with Domino99

X

Granulated, Tablet, Powdered, Confectioners, 
Brown; Golden Syrup; Cinnamon and 

Sugar; Sugar-H oney; M olasses

Food Fads and Foods
There is a difference between food fads and food 

— a m an occasionally relishes a bag of popcorn, 

but he w ould not depend  upon it as a real food.

Shredded Wheat Biscuit
is a real food, supplying all the elements a  man 

needs to  keep a t top-notch strength. It is ready- 

cooked and ready-to-eat— saves fuel, saves time, 

saves strength. A lways the same high quality, with 

a steady dem and that yields a  good profit.

MADE ONLY BY

The Shredded Wheat Company, Niagara Falls, N. Y.
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Trust Company Man
T o  M ak e  a W il l  is  th e  M o st In

AFTER COMPARISON— THINK
THE MODERN TRUST COMPANY:

Never dies
It is a  perm anent organization. T he passing out of single lives am ong the personnel does no t affect the ! |
continuity or quality of service. It has a volum e an d  variety of adm inistrative experience tha t no in- '
dividual or lesser organization can ever acquire.

experience

Is never absent or disabled
It is accessible every business day  in the year. W hen any officer or em ploye is absent there are always 
others to  take over his responsibilities. I

Is abundantly responsible
Large capital resources are a  substantial safeguard for an estate entrusted to  a specially organized 
corporation.

H as the experience
Acting as executor or trustee is a  technical job  requiring special skill and w ide experience in the care of 
property, investm ent of money, m anagem ent of industry. A  trust com pany m akes a  business of it.

Is free from  prejudice
A  trust com pany renders a  truly personal service, bu t it does so as a business institution uninfluenced 
by  personal b ias; unswayed by  undue pressure from  heirs.

«3

4

5
H as the facilities
No one m an can handle all the problem s of p roperty  as effectively as an 'organization of m en trained 
to  do  each function expertly.

Reports are  regular and exact
T rust com pany accounting is exact. Carefully draw n and com plete reports are furnished periodically 
to  all parties in in te rest

M akes a  business of caring for estates
A  trust com pany never m akes a side issue of estates in its charge. They are m anaged by  specially 
trained officers and  em ployes whose duty  it is to  w atch over them.

Collective experience and judgm ent
A n estate handled  by  a  trust com pany has the benefit of the collective experience and  judgm ent of its 
trained em ployes and  its entire Board of Directors.

8

R E M E M I
T hat it costs no more (and usually less) to  employ the many-sided service of a  T rust Company, w ith its la 
experience—than it does to pay an individual executor and trustee for an inferior service. T rust companie

RESPECTFULLY SUBM ITTED BY T H E  TRL

THE MICHIGAN TRUST COMPANY
P earl and O ttaw a
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inagement for Estates
st Im p o r ta n t  T h in g  Y o u  C a n  D o  

UNK THIS OUT FOR YOURSELF!
TH E AVERAGE INDIVIDUAL:

l 1
f  His life is uncertain

l

i 4

8

His death  w ould rob the estate of services which the m aker of the will had  himself selected. A n
other w ould have to  be  appointed  who might b e  unfam iliar w ith the property  or undesirable as an 
executor or trustee.

May travel or become ill
No m an can be depended upon to  rem ain in one place indefinitely or keep his health. H e m ight be 
away*or disabled a t a  critical time.

Is often financially irresponsible
Might no t possess the personal resources to  m ake up losses for which the trustee is responsible.

' Is usually unfamiliar with duties
j  The average individual executor or trustee serves only once in this capacity. H e has to  learn how to 

proceed in accord with the law ; how to liquidate o r m anage properties; how to reinvest the proceeds; 
how to keep proper records.

Is often prejudiced
A  relative is sometim es influenced by  the  heirs to  depart from  the expressed intent of the testator. 
H e also m ay show preferences and  so create discord.

Must do everything himself
W ithout an  organization the  individual is com pelled to do everything himself or em ploy specialists 
a t a  high cost to  the estate.

Avoids making reports
Individuals avoid making lengthy and  detailed reports. It is a  com m on com plaint of heirs that they 
do no t know  w hat the executor o r trustee is doing or w hat income they can depend upon.

May be immersed in his own affairs
The ablest individual is usually the  busiest w ith his own affairs, which m ay require his attention a t a 
tim e when it is needed to serve an estate.

One man’s judgment
If secretive or jealous of his responsibility he is v e ry .a p t to  rely entirely upon his own judgm ent or 
to  take the gratuitous advice of the inexperienced.

M E M B E R !
vith its large force of technically trained and experienced employes—and to obtain the benefit of their large 
companies usually administer estates in less time, w ith less expense and with better net results, than others do.

H E TRU ST COM PANIES O F GRAND RAPIDS

GRAND RAPIDS TRUST COMPANY
Ottawa and Fountain

;iik jim jmi ,m  ¡ ¡ ¡ ^
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Michigan Retail Hardware Aeaoelatlon.
P re s id e n t—C harles A. S tu n n e r , P o r t 

H uron .
V ice-P res id en t—J . C harles Ross, K a la- 

m asoo.
S ecre ta ry—A rth u r  J .  S co tt, M arine C ity. 
T rea su re r—W illiam  M oore, D e tro it.  
D irec to rs—R. G. F erguson , S au lt S te. 

M arie; G eorge W . Lee die, M arshall; 
C ass ias  L . G lasgow , N ashv ille; Lee E . 
H ardy , D e tro it; G eorge L . G rip ton , B r it
ton .

Factory Trade Presents Possibilities 
To Hardware Dealer.

W ritte n  fo r th e  T radesm an .
The factory trade is a very desir

able line for the hardware dealer to 
develop, if at all possible. It covers 
a wide range; in fact, everything in 
the line of hardware is required at 
some time or other in the factory. As 
a means of getting in touch with the 
manufacturing demand, the retailing 
of leather belting will prove a valuable 
measure.

Up to the present, in districts where 
factories are situated and where the 
merchant has paid no attention to 
such lines, the users have had to rely 
on the mill supply men, who call upon 
them only at wide intervals. Thus, if 
something is wanted in the interim, 
the factories have to send away for it, 
which is not always the most con
venient course.

Leather belting does not always 
show signs of giving out in time for 
the foreman to provide for replace
ment; and as a result it sometimes 
happens that a broken belt puts a 
part of the plant temporarily out of 
business.

The same thing is> true of other fac
tory suppllies, such as steam gauges, 
oil cups, set screws, drill chucks and 
saws. Then, again, it is usually a 
saving for a factory to make up as 
large a shipment as it can when buy
ing at a distance. In the endeavor to 
do this, the supplies are allowed to 
run so low that sometimes if an un
expected breakage occurs there is 
nothing on hand for replacements.

Here is the hardware dealer’s op
portunity. In handling these lines it 
is not necessary to stock heavily, at 
least at the start. A large stock of 
leather belting alone is somewhat of 
an investment. But the shrewd mer
chant will buy cautiously, with one 
eye on his customers.

After deciding to take up these lines, 
the merchant should get acquainted 
with (his district, and find out what 
shops and factories are likely cus
tomers. He should interview the 
heads of the businesses, or the fore
men, and find out exactly what they 
use, and get a rough estimate of the 
amount of a year’s breakages. On 
the basis of this information he can 
lay in the stock with less risk of over
buying and at a considerable saving 
of initial outlay.

For instance, if no one uses a 12 inch

belt in his district, the hardware deal
er would be foolish to stock such 
belts. If he finds that 6 inch belts are 
almost exclusively used, he should 
stock 6 inch belts, with perhaps one or 
two other sizes as a precaution. And 
so on with other articles.

Having got in his stock, the dealer 
should at once let his probable cus
tomers know about it. Filling his 
window with leather belts is not suffi
cient. Neither is advertising in the 
local papers. The dealer should go 
right out to the factories and shops 
and, personally or by means of a repre
sentative, tell the buyers what he has 
done and what he intends to do, and 
use all his powers of salesmanship 
to get them lined up.

He will, doubtless, be met with the 
contention that they 'have always 
bought from a mill supply man, and, 
barring certain objections, things have 
been fairly satisfactory. Why then 
should the buyer go to him? The 
merchant must bring forth the argu
ments with which be meets mail or
der competition, and call attention to 
the fact that a mill supply man does 
nothing to maintain the upkeep of the 
district, does not circulate money in 
the district, and has done nothing to 
consolidate the buyer’s own business. 
He should urge too the advantages of 
having a stock close at hand, and also 
the fact that the buyer can see the 
goods before he purchases them. Fol
lowing this personal call the hard
ware dealer should give to these lines 
as much window space as possible, and 
on occasions should put on an extra 
prominent display and invite the buy
ers for the factories to attend, thus 
maintaining their interest in his store.

In handling belting, the dealer 
comes into touch with the heads of 
manufacturing concerns and depart
ments. This means a more or less 
steady trade with the factories, and 
opportunity is thereby presented of 
getting other business.

A hardware dealer in a small in
dustrial city relates how he managed 
to build up a profitable tinsmithing de
partment largely as a result of factory 
patronage secured through supplying 
one manufacturing concern with belt
ing and other supplies. He had been 
selling this firm tools and hardware 
off and on for some years but had 
been getting only a share of the trade. 
When he branched into belting he 
found himself in sole possession of the 
local field, with the result that he 
soon acquired the patronage of the 
manufacturers. He had dealings pretty 
regularly after that with the manager 
of this one business, and soon the lat
ter was turning over to him more 
business in Jhe other lines than former
ly. This was due, he reflected, to

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

Michigan Hardware Company
100-108 Ellsworth Ave., Comer Oakes 

GRAND RAPIDS, MICH.

Exclusive Jobbers of Shelf Hardware, 
Sporting Goods and

F I S H I N G  T A C K L E

V I K I N G  T I R E S
do m ake good

VIKING TIRES give the user the service 
tha t brings him back to  buy more.

Cured on airbags in cord tire molds, giv
ing a  large oversize tire.

W e have an  excellent money-m aking 
proposition for the dealer. W rite us for 
further information.

BROWN & SEHLER CO.
State Distributors Grand Rapids, Mich.

MR. STORE OWNER
you can  now obtain

W indow Display 
Information

th a t  can  be used  by you r w in
dow trim m er, to  m ake  live 
b u s in ess-g e ttin g  w indow  d is
p lays th e  sam e a s  th e  b ig  s to res  
use, th rough  o u r com plete

W indow Display 
Service

W e a re  equipped to  build  b ack 
grounds, scenic se ttin g s, o r 
fu rn ish  you w ith  any  k ind  of 
W indow  T rim m ing  M aterials.

WINDOW DISPLAY . 
ADVERTISING SERVICE CO.

McMullen Bldg.,
Grand Rapids, Mich.

. REFRIG ERA TO RS
‘ for ALL PURPOSES

Send for Catalogue
No. 95 for Residences 
No. 53 for H otels, Clubs, 

Hospitals, Etc.
No. 71 ■ ar Grocery Stores 
No. S i for M eat M arkets 
No. 75 for Florist Shops

McCRAY REFRIGERATOR CO.
2344 Lake S t., Kendallvllle, Ind.
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force of habit, as his name came to 
the notice of the manager more fre
quently than that of other hardware 
dealers.

One day the manager accosted him 
with the remark, “I’ve considerable 
work for a tinsmith around here just 
now. You do that sort of work don’t 
you?” The retailer reflected. He 
kept a “handy man” who looked after 
the installing of stoves and did some 
tinning. He could, however, secure 
tinsmiths to dò the work. “Yés,” he 
replied, “I could handle the work for 
you.” “Very well. Get the plans,” 
said the manager, “and quote us your 
figure. If it is satisfactory, you can 
go ahead in a couple of days.”

His figure proving satisfactory, he 
hired a couple of tinsmiths and start
ed work. When that contract was 
done, more work cropped up, some in 
the same factory, some elsewhere. He 
kept the two men on permanently; 
then added a few more to his staff. 
Gradually he worked up a large busi
ness. To-day he employs a dozen tin
smiths and keeps them busy almost 
exclusively in the factories.

Getting in touch with the heads of 
factories and the foremen does not, 
however, represent the sole advantage 
to the hardware dealer. When he 
supplies the tools a workman uses at 
his bench, the leather belting that 
runs the machine at the workman’s 
side, the nails, paint and oil consumed 
each day in the factory, it is almost 
certain that the workman’s personal 
trade will go to that dealer. “I be
lieve that half the men employed in 
the factories here deal with me,” said 
a small city dealer recently, “and this 
is due largely to the fact that the fac
tory supplies come almost exclusively 
from my store.

It is a truism that business brings 
more business. The man who' comes 
in for be t or for some lacing may 
not stop at that, but will quite likely 
see something else to buy, perhaps for 
his own private use. This means an 
additional profit for the hardware 
dealer. Then, too, his store is “talked 
up” among the workingmen. One will 
say to another,' “Where did thè boss 
get this belt? It seems a whole lot 
better than the last one we had.” “Oh, 
it came from So-and-So, the hardware 
dealer.” Thus the workmen become 
familiarized with the name of the 
hardware dealer; and he rises con- 
siderab'y in their estimation, simply 
because he is stocking something 
with which they are thoroughly ac
quainted.

Belting and factory supplies are not 
unwieldly stock; for the belting can 
be packed away easily and convenient
ly, while the factory supplies are pretty 
much like other tools to handle. So 
far as display is concerned, it is sur
prising how attractive a window trim 
can be contrived from a few belts 
nicely rolled and supplies attractively 
arranged. It is not the articles them
selves which make the trim attractive, 
but the harmonious way in which they 
are grouped. Simple arrangements 
are usually the best for such lines.

A great factor in the successful 
handling of these lines is to get into 
personal touch with your customers, 
find out just what they are likely to 
need, and be in a petition to supply

M I C H I G A N  T R A D E S M A N

their demands on short notice. Per
sonal acquaintance, intimate know
ledge of the lines you handle and of 
your customers’ requirements, and 
good service, make all the difference 
between success and failure. A small 
but well selected stock not merely 
costs less to put in than a large stock 
bought without much knowledge of 
your prospective field, but it gives a 
quicker turnover and a larger profit.

Victor Lauriston.

Paper Waste Is Costly.
That the United States destroys use

lessly waste paper worth at least $50,- 
000,000 a year according to present 
prices is the estimate made by the 
American Paper and Pulp Association, 
the central organization of the paper 
manufacturers of the country.

The amount destroyed needlessly 
each year, says a statement issued by 
the association, is about equivalent to 
the amount which is used in the paper 
mills. The using of old newspapers 
for the making of newsprint, the re
conversion of paper into' pulp for the 
use of the makers of book and similar 
papers, and the use of waste paper of 
all kinds for the making of boards for 
paper 'boxes offer an increasingly 
broad market for the use of old paper, 
the statement declares.

“The average consumption of pa
per,” continues the statement, “is now 
nearly 7,000 000 tons annually. The 
consumption of old paper during the 
past year amounted to about 2,000,000 
tons, which cost the paper industry in 
the neighborhood of $50,000,000, or 
about $25 per ton. What becomes of 
the paper manufactured but not now 
turned back into the industry in the 
form of waste paper for repulping is 
an interesting question for which there 
is no definite answer. If there are 
now used only about 2,000,000 tons of 
old paper annually, there are left over 
four million tons unaccounted for. Of 
this amount undoubtedly a large per
centage is preserved in the form of 
books, permanent records of cor
respondence, documents and the like.

“To be conservative, estimating that 
more than half of these 4,000,000 tons 
goes into permanent libraries and office 
records, there are still some 2,000,000 
tons unaccounted for, which no doubt 
are carelessly destroyed.

“Every six tons of waste paper used 
in making new paper are estimated to 
represent the equivalent of wood pulp 
secured from one acre of pulp wood 
forest. On this basis the paper indus
try by re-using old paper to the total 
of 2,000,000 tons in 1922 saved from 
cutting nearly three-quarters of a mil
lion acres of pulp wood timber, and 
the public by failing to save the same 
amount of waste paper caused the un
necessary destruction of an equal 
amount of forest.

“The low production of paper in the 
1921 depression is undoubtedly in part 
responsible for the shortage of waste 
paper which during 1922 was such that 
at times the prices charged the mi'ls 
by the waste paper collectors were 
higher than the prices of new wood 
pulp. The result has been that house
wives have been able for the past few 
months to' get a price for their old 
paper that would justify their keeping 
it for sale to the junk dealer.”

How About 
That Desk?

Both New and Rebuilt Desks 
a t Prices that Surprise the 
Most Discriminating Buyer.

GRAND RAPIDS STORE FIXTURES CO.
7 Ionia A ve., N. W. Grand Rapids, Mich.

In the past few years you’ve been wished a Happy and Prosperous 
New Year on every hand.

So have we.

Such an avalanche of good wishes makes a fellow kinda stop and 
think: for, of course, prosperity in the good year ’23 depends on the 
individual himself.

We know what we’re going to TRY to do to make the wishes 
of our good friends come true.

What could add more to your happiness and prosperity in ’23 
than acquiring that biggest and best of all flour accounts—RED STAR.

The exclusive control of RED STAR is guaranteed to bring you 
not only additional prosperity, but happiness, and contentment.

RED STAR is in truth the biggest and best flour account avail
able-one that will increase your distribution, add new customers, 
hold them and give bigger and better satisfaction.

LISTEN! Each and every sack of RED STAR is a SEED THAT 
GROWS. Sow it in your fertile territory and you will reap a crop 
cf which we will both be proud.

JUDSON GROCER COMPANY
GRAND RAPIDS, MICHIGAN

grand Rapids Calendar Co.
572-584

Division Ave., S. Publishers G rand Rapids, 
Michigan

ADVERTISING SPECIALTIES

You Make
Satisfied Customers

when you sell

“ S U N S H I N E ”
FLOUR

Blended For Fam ily Uee
The Quality Is Standard and the 

Price Reasonable

Genuine Buckwheat Flour 
Graham and Corn Meal

J. F. Eesley M illing Co.
The Sunshine Mills 

PLAINWELL, MICHIGAN

Watson-Higgins Milling Co.
GRAND RAPIDS, MICH.

NEW PERFECTION
The best all purpose flour.

RED ARROW
The best bread flour.

Look for the Perfection label on 
Pancake flour, Graham flour, Gran- 
uated meal, Buckwheat flour and 
Poultry feeds.

Western Michigan’s Largest Feed 
Distributors.
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W O M A N S W ORLD

Getting Ready For the Child Before 
Birth.

W ritte n  fo r th e  T radesm an .
“Now that I know that I am to be a 

mother in July—” so begins a letter 
to me from one of the dearest and 
most intelligent of my young women 
friends. She goes on to tell me of the 
things she is doing to be in readiness 
for the responsibility that is coming 
to her—making dainty baby clothing, 
of course, and all that sort of thing, 
as one rightly does; but more, and 
far more important than that, getting 
ready physically and mentally. Even 
if one knew of the coming of the baby 
only a few days, or even a few hours 
in advance it would be possible nowa
days to buy the garments and other 
thirfgs required. Fortunately, one 
knows a good while ahead. Fortun
ately, because the time is all too short.

“I am not spending all of my time 
and energy sewing,” she writes, “nor 
making a lot of useless fancy things; 
I shall have enough of simple and 
pretty clothing. I am paying chief 
.attention to my health, and to my 
mind, too. I am reading, keeping up 
my music, visiting art galleries and 
lovely spots in the country where I 
can read wonderful poetry under 
spreading trees, looking out over the 
hills and valleys, and getting inspira
tion from the mountains among which 
we live. And keeping busy too; get
ting lots of exercise and fresh air. I 
want my baby to be well and strong, 
and I know that I must keep cheerful 
and happy.”

“What a wonderful thing it is to 
know that you are going to be a 
mother!” So she ends her letter.

“You are not ‘going to be’ a mother,” 
I have said, in the reply that I have 
just been writing. “You are a mother 
now. The baby already is real, even 
though you cannot see him, and has 
begun to receive the impressions that 
will mark his character as long as 
he lives. People talk and act as if 
a baby’s life began when we first see 
him, at birth. You have seen babies 
a few hours after they were born; 
haven’t you noticed the wonderful 
fact that they are all complete, with 
eyes ready to see, ears ready to hear— 
action right away If you read the 
books on the subject, of which there 
are many good ones nowadays, you 
will understand that the baby can 
distinguish immediately between odors 
and tastes. Evidently his nervous 
system already has had experience 
with various kinds of impressions, 
and something very much like mem
ories already have equipped him with 
ability to accept the pleasant and re
ject the unpleasant. This must have 
begun a good while before. Nobody 
knows just when the little, developing

life begins to be affected, not alone 
by what we might call purely physical, 
chemical things, but by those which 
-we can rightly call mental, spiritual. 
Perhaps they are both the same kind 
of things.”

Without quoting my letter in detail 
—I reminded her that great emotions, 
of anger or pleasure, actually make 
chemical changes in a person’s blood. 
And it is through the mother’s blood 
that the child receives its nourishment 
all through the time before it is 
born. I do not know—perhaps no
body knows—whether emotions and 
thoughts of the mother actually affect 
the child as thoughts and emotions; 
but I think there can be no doubt that 
in their influence upon his nutrition 
they do affect him in very important 
ways.

If great emotions, pleasant and un
pleasant, affect him so, then minor 
ones must too in their degree. Just 
as the whole sum of one’s impressions 
and emotions affect his character from 
day to day, so also they must affect 
the character of the little life for 
which the mother has made herself 
responsible—long before the time 
when he appears to the sight of the 
outside world.

I do not know much about heredity; 
I doubt whether anybody does, al
though many people, scientists and 
others, talk as if they knew all about 
it. But I am sure that a great deal 
that is charged to heredity can be ac
counted for by the impressions that 
are made in this way through the 
mother’s experiences in the time 
about which my young friend is think
ing so eagerly.

This fact throws a great respon- 
sibi'ity not only upon the mother her
self but upon all of those who are 
about her. Upon the father especially. 
He is the closest of all; he can con
tribute more than any one else to the 
happiness of the woman whom he has 
chosen to be the mother of his child. 
Gentleness on his part, thoughtfulness, 
protection from anxiety and unpleas
ant experiences, al! must have their 
effect upon the life for which they 
together have made themselves re
sponsible.

When I see young parents taking 
great pains with their little child, try
ing to lose no time in beginning his 
educaton, seekng answers to the in
numerable questions that arise in 
their experience with the new per
sonality. I always wonder whether 
they are not beginning just that much 
too late, whether the tendencies of 
character with which they struggle 
did not have their beginning in the 
time before birth to which they paid 
little attention. Prudence B radish. 

(Copyrighted, 1923.)
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I R. & F. Brooms !
THE

DANDY
LINE

Also
B. O. E. LINK

Prices
S p e c ia l________ $ 8.00 j
No. 24 Good Value 8.50 j
No. 25 V e lv e t_9.50 !
No. 27 Q u a lity .. 10.75 ! 
No. 22 Miss Dandy 10.7s ! 
B. 2 B. O. E. . .  10.00 :

Freight allowed on 
shipments of five 
dozen or more.

A ll Brooms 
Guaranteed Van Dam

Rich Sc France
6S7-9 W. 12th Place

I C H IC A G O , ILLINO IS f
HISUItlllllllllllllllllltllllllllltllllf 11111111111111111111 »iNiiiiiMHiiiitiiiiiuiiiiiinniuiu

M A N U F A C T U R E D  B Y  
T U N IS  JO H N S O N  C IG A R  CO. 

GRAND RAPIDS,MICHIGAN

Make an impressive, attractive display of 
FRANKLIN CINNAMON and SUGAR in your 
window, or on your counter, and put this sign 
on it—

“Have waffles to-night for a change.
They are delicious with Franklin Cinnamon 

and Sugar”.
Many of your customers will follow your sugges
tion, and in consequence you will sell Cinnamon 
and Sugar, flour, baking powder, butter, eggs, 
etc, which you would not otherwise sell.
The sale of other Franklin products in packages 
will follow naturally, the Cinnamon and Sugar 
is so good.
FRANKLIN SUGAR, in packages,—which means 
a profit on sugar, FRANKLIN SUGAR HONEY, 
FRANKLIN TEA SUGAR and FRANKLIN 
GOLDEN SYRUP.

The F r a n k l i n  S u g a r  R e f i n in g  C o m p a n y
PHILADELPHIA, PA .

“A Franklin Cane Sugar for every use**
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Late Business News From Central 

Michigan.
Owosso, Jan. 30—Otto Sprague and 

W. D. Whitehead, druggists of Owos
so, who were customers of Farrand, 
Williams & Clark, together with 
Morris Southard, John Van Camp and 
George W. Haskell, attended the 
funeral of the late Wm. F. Griffith, 
veteran traveling salesman of forty- 
one years for the wholesale drug firm 
of Farrand, Williams & Clark, De
troit. No salesman in Michigan made 
more and better friends than our de
parted brother, William F. Griffith, 
who was clean of thought, upright in 
all his dealings and a Christian gentle
man, with a heart of gold.

Leslie Ruder, of the firm of Hadley, 
Biggs & Hattenday, of Toledo, who 
has been laid up for a month with a 
lame ankle, is again out on his trip, 
but not at his usual rate of speed.

The McClure & Son grocery stock, 
at 1426 Young street, Owosso, was 
combined the first of the year with the 
Henry McClure grocery on Commerce 
avenue, and will be conducted as the 
McClure Grocery Co., with a complete 
line of groceries and meats.

A .G. Charter, of Battle Creek, has 
purchased the R. L. Farnum drug 
stock, at Ashley, and taken possession.

George Whitman, of Ashley, has 
sold his restaurant and ice cream par
lor to Archie Madden and wife, who 
are running an up-to-date lunch room 
with MicCurdy & Co.

On Jan. 1 the Secretary of Owosso 
Council, U. C. X., N-o. 218, conceived 
the idea laf making the world better 
by making more U. C. T. members 
by issuing a circular letter to its mem
bers by dividing the lodge into con
testants for membership and attend
ance, with points of from 5 to 100, 
putting the old members who have 
for years given their time and loaned 
their assistance to furnish lubrication 
and hot air toward holding down our 
charter on one side, known as the 
Hasbeens, with the young bloods who 
are becoming active members on the 
other side as the Neverwas. At our 
first regular meeting in January the 
Hasbeens scored 105 points over the 
kids. Now watch us grow.

Glyn Shimning, who has had charge 
of the R. L. Farnum drug store, at 
Perrinton, has purchased the stock and 
will continue the business at the same 
location under the style of the Per
rinton drug store.

Honest Groceryman.
Some Advantages of the Cash System.

Long Lake, Minn, Jan. 29—The cash 
and carry plan of doing business cer
tainly is the only way a man should 
do business. Now, for instance, we 
just got a new oil station in town, 
something which is perfectly new and 
right from the start they began busi
ness with cash absolutely, no charges, 
and we merchants who have been in 
business for years had to still be con
tent with the old charge account way 
of doing business until I put a stop 
to it. I went strictly to cash and carry 
and won out just as our new oil sta
tion did. I lost a few accounts, but 
they are drifting back again little by 
little. My first few weeks of business 
under the new plan surely made me 
feel pretty down hearted, but things 
are looming up a whole lot better 
again and I think that business will 
soon be back to where it was when 
I was putting, half my sales on my 
books. People on an average get a 
little bit unreasonable about things of 
this nature until they know that a 
merchant means business and then 
comes the time of consideration and 
they fall back in line again. I cannot 
see why the bulk of merchants like 
the idea of soliciting customers to 
open accounts when they can get the 
cash if they demand it, same as our 
Uncle Sam or our oil stations do. 
People have, the money, but they can
not get the charge system out of 
Iheir heads.

They can all do their charging, but 
I ’ll use these bad bills due me that

25
I’ve lost in the past for advertising 
and I’ll make a whole lot more out of 
it and if the whole Nation was cash 
we would all be happier.

Buy with cash and save the differ
ence. E. E. Blair.

Trade Sentiment More Optimistic.
Reports from twenty-nine district 

sales managers to an Eastern manu
facturing concern with selling agencies 
in all sections of the United States and 
in Canada, show trade sentiment even 
more optimistic at the beginning of 
the new year than it was a ’ month 
earlier. For some reason, however, 
there appears to be less optimism in 
Canada than in this country. For the 
first time since 1920, retail and manu
facturing businesses are described in 
a number of districts as “very good.” 
In only one district, and this in the 
East, was retail trade reported as 
quiet, while fourteen report it as very 
good and the same number as good. 
A month earlier only twenty-five dis
tricts reported trade as good or fair, 
and none as very good. Collections 
were reported as good in six districts, 
fair in five, improving in five and slow 
in seven. In this particular feature, 
there has been improvement during 
the past month. The labor supply was 
reported as normal in eight districts, 
while eight others reported an over
supply, and six reported a scarcity of 
skilled labor.

Corporations Wound Up.
The following Michigan corpora

tions have recently filed notices of 
dissolution with the Secretary of 
State:
Investm en t Building Co., D etro it.
G rand R apids Coca Cola B o ttling  Co., 

G rand R apids.
G rand R apids B rew ing Co., G rand Rapids. 
H otel F u rn ish in g  Co., D etro it.
H otel Colum bus Assn., South H aven. 
Flood & H all, Inc., D etro it.
Com m ercial P ho to  P r in tin g  Co., D etro it. 
F ord  R iver L um ber Co., W ells.
V ictory  R ing . Com pressor Co., G rand 

R apids.
A utom otive Body C orporation , D etro it.
F . & F . A uto Co., Quincey.
F lo rid a  Cypress Co., G rand R apids.
Globe F u rn itu re  Co., L td ., N orth  ville. 
W onder M ineral & Chem ical Co., D etro it. 
M uskegon Com m ercial L e tte r  Service, 

M uskegon.
B uckley & D udley L um ber Co., M anistee. 
D e tro it Specialty  C leaning W orks, D e

tro it.
L ib erty  Tool & G auge Co., D etro it. 
Phelps, K rag  & Co., D etro it. 
A tkinson-D eacon Co., D etro it.

Three Words Gave Courage.
Bay City, Jan. 30—In January, some 

years ago, you wrote us, in response 
to our letter asking you to give us 
some advice and tell us how to conduct 
our business (which we were then 
just starting) successfully, and you re
plied, “Be good collectors.” This may 
seem like a small matter, but these 
three words have done more to give 
us courage than all the other advice 
we ever had. We reasoned it out in 
this way: If you thought that a wise 
policy and had been successful with it, 
it must be a good thing for us, so we 
put it into practice. The result is, we 
have taken advantage of every cash 
discount since our store was opened, 
and are worth twice as much as we 
were six years ago. We thank you 
over and over again. Radix.

Useless Advice.
“Here’s an advertisement that’s 

wasting ink, so far as I’m concerned,” 
grumbled the weary-looking man.

“What advertisement is that?” asked • 
his weary-looking wife.

“It says ‘Don’t forget the children’s 
feet.’ As if I’d ever had a chance to 
forget their feet ever since the first 
one began wearing shoes!”
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M ichigan R etail D ry Goods A ssociation.
P res id en t—J .  C. Toeller, B a ttle  Creek.
F i r s t  V ice-P res iden t—F. E2. Mills, L a n 

sing .
Second V ice-P res id en t—W . O. Jones, 

K alam azoo.
S e c re ta ry -T rea su re r—F red  C utle r, Ionia.
M anager—Jaso n  13. H am m ond, L ansing .

The Next Cotton Crop.
It may be taken for granted that the 

present prices of cotton will lead to 
the planting of an increased acreage 
this spring. Some farm organizations 
are clamoring against such an in
crease, and they may be expected to 
conduct their usual propaganda later 
in the year about smaller planting, 
abandoned acreage, and so on. A large 
number of growers, however, are .con
vinced that it would be virtually im
possible next season to produce a crop 
in excess of the demand, as the nor
mal carryover will apparently be 
wiped out before a new crop is 
brought on the market. It is believed, 
therefore, that prices for the 1923-24 
crop will be profitable, even if the 
yield should be brought up to the pre
war average. Two years ago it was 
fairly easy to effect a substantial re
duction in acreage. There was an 
over-supply; prices had broken badly, 
and the growers were head over heels 
in debt. Bankers and merchants then 
held the whip hand and made their 
arguments for diminished planting ef
fective. This year’s high prices have 
enabled many planters to get back on 
their feet, and they will now be in a 
position to follow their own devices. 
One of the drawbacks to a larger 
acreage is the growing shortage of 
labor reported in certain sections of 
the cotton belt as a result of the mi
gration of farm hands to industrial 
districts.

Furriers Still Looking Forward.
Fur manufacturers, while still tied up 

with one of the most unsatisfactory 
seasons experienced in many years, 
are looking forward to an active spring 
business, and those with the funds to 
do so are preparing accordingly. Not 
only has the weather been very largely 
against furs this winter, but the com
bination of high production and raw 
fur costs has militated strongly against 
the sale of garments that had long 
been accepted as the “bread-and-but
ter” articles of the trade. The “cake” 
business seems to have been good 
enough, but its volume was too limited 
to bring the average up to normal. In 
spite of this, however, the manufac
turing furriers profess to see an active 
season ahead.

Handbags For Spring.
Manufacturers of handbags are mak

ing a big play on those of silk for 
spring in the small or pouch style. 
One maker yesterday, in speaking of 
the spring business placed, said his

orders last week for these bags alone 
amounted to sixty gross. Filigree 
frames in green gold and silver finish 
metals are favored for this type of 
bag, while the fabrics include moires, 
plain or satin stripe and Canton 
crepes. Tapestry effects in different 
shades are also offered. Beaded 
decorations are said to be coming 
back, and manufacturers are produc
ing moire and Paisley bags with cut 
steel and other beaded taffetas. It 
is possible to buy the silk bags at from 
$24 up to $39 per dozen wholesale. 
Leather bags are not neglected, and 
staple ones are available in pin seal 
and beaver calf at $24 per dozen.

New Embroidered Coat
What is described as something en

tirely new in a coat for either sports 
or general wear is now being produced 
for Spring by an Eastern garment 
manufacturer. The feature of the coat, 
which is made in either jaquette style 
or in the regulation length, is the novel 
treatment of embroidery on an Eng
lish pile fabric. All-over embroideries 
are .used and they are woven tightly 
over the garment which, with the deep 
pile of the cloth, gives an inlay effect 
that the makers say has never before 
been accomplished. It is being pro
duced in twenty different shades. It 
wholesales at $49.50 per garment.

Ribbon Improvement Continues.
Continued improvement is evident in 

the demand for ribbons, the campaign 
to stimulate their increased use now 
bearing fruit. The millinery trade is 
one of the largest sources of demand 
at the present time. It has been a 
long time since such interest on the 
part of manufacturers in that trade 
was as sustained as it is to-day, ac
cording to the consensus of opinion of 
leading ribbon firms. Jobbers are not 
feeling an increased demand now, but 
are expected to in the near future. 
Sales on the part of retailers are de
scribed as showing gratifying in
creases.

What a man thinks or says he is 
going to do gets him nowhere. It is 
what he actually does that counts. 
Don’t dream. Act!

We are manufacturers of 
Trimmed & Untrimmed HATS 
for Ladles, Misses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL - KNOTT COMPANY,
Comer Commerce Ave. —d 

Island 8 t
Grand Rapids, Mich.

i m m m n N M n B R H l

fnderwear
The unsurpassed, still $8.12%  per dozen.

The Opening Price.
Genuine 88 square count. Large measurements. Thick fish-eye pearl 
buttons. Perfect needlework and tailoring.

Think over, BUT THINK and think quickly.

D aniel T. P a tto n  fr Com pany
G rand Rapids.Michigan -5 9  >63 M arket Ave. N.W.

The M ens F u rn ish in g  G oods H ouse o f  M ich ig an

I T
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Two Numbers High Grade Infants Hose
No. 100— Holland Mflls. Silk H eel and Toe, Cashmere 

Black & W hite, Sizes 4 to  6 % , %  doz. in box, 
d o z ._______________  — ________________________ $4.00

No. 800— Silky Lamb. Silk and  W ool, W hite Only.
Sizes 4 to  6 % , Y l doz. in b o x _________________$6 .00

Regular Stock Numbers. Keep your stock filled up. If you 
do not carry these Hose send for sam ple dozen. They are 
sure to  please your trade.

Quality Merchandise——Right Prices— Prompt Service

PAUL STEKETEE &  SONS
WHOLESALE DRY GOODS GRAND RAPIDS, MICH.

Î^Œi@ M3I3M3fSI3Ef3M3I3J3ISISM3I3M3J3MBEI3M5i3I3f3I3EI3MËISI3MSM3M3ÎSfSISfô!M3lI?i

j)utâ7îelle
-k -it ■f ■ I HUMAN HAIR NETS |
• c 
■f M ORE P R O FIT  T O  YOU! I
* K •l A n unbeatable com bination— a nationally advertised hum an £

C hair net of unsurpassed quality a t $10.80 per gross. O ther £
•f • f quality hair nets cost $12.00 per gross— so in the sale o f . E
-f • f D U RO  BELLE your profit is greater by  $1.20. 1
c• f• f NATIONAL TRADING COMPANY 1
c

• c• f
630 SO. WABASH AVE. CHICAGO, ILL. 1

THE SHORTAGE OF COTTON
M akes It im perative  th a t  you cover a t  least a p a rt of you r req u ire 

m ents fo r la te r in th e  Spring. F ir s t  because th e re  Is a likelihood th a t  
p rices will be h igher and  second because you can now ge t th e  deliveries 
and asso rtm en ts  you w an t, while la te r it  m ay be necessary  to  tak e  
delayed deliveries o r poorer a sso rtm en ts  and p a tte rn s . Those acquain ted  
w ith th e  m ark e t generally  ag ree  th a t  th is  is good advice and will hold 
all during  th e  Spring season.

As to  F a ll,, th e  fu tu re  cotton  m ark e t for nex t D ecem ber is quoted 
a t  2&yz. If tra d e rs  a re  w illing to  pay th a t  now fo r th e  new  crop It 
show s th a t  th e  common belief is th a t  th e re  will not be m uch of a su rp lus 
of co tton  for som e -time. One m a rk e t ex p ert claim s we are  consum ing 
four m illion bales of co tton  p e r annum  m ore  th a n  w e a re  producing. 
If these  fa c ts  a re  tru e  th e  advanced p rices on m erchandise  fo r n ex t fall 
delivery m ay -look cheap by th a t  tim e. U sually  th e  opening p rices are  
th e  lowest.

'O u r salesm en are  actively  so liciting cu rre n t and fu tu re  business and 
we suggest th a t  you carefu lly  consider th e  fa c ts  and  then  cover a  p a rt 
of your requ irem en ts  fo r Spring a t  least.

GRAND RAPIDS DRY GOODS CO. WHOLESALE ONLY

îî; yAi,1 J tyw !ASA! !A
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Childs W aists.
“C ub” K n it W aist _ _ . T 9 50
“B ear”  K n it W ais t .  3 75
M uslin W ais t 2 25@3 50@4 50

PRICES CURRENT ON STAPLE DRY GOODS.
List prices corrected before going to press, but not guaranteed 

against changes.
K nigh ts

Cambrics A  Nainsooks.
21

Dross Goods.
32 in. W ool M ixed S torm  S e r g e _4214
36 in . All W ool S to rm  S e r g e _____ 77%
44 in . All W ool S to rm  Serge  ___  9714
50 in . A ll W ool S to rm  S e r g e _____ 1 20
F ren ch  Serges p roportionately ,
D anish  P op la r C loth ____________  42*4
Ju illia rd s  N ovelty  Checks & P la id s  1 85 
54 in. All W ool C o a t in g ___ 1 50@2 00

30 in 
36

Linings. 
B lack  S a tine 18%S atine, b lack  & colors 25@35'

36 in. P erca line  _•________________ 16%
W indsor C am bric _________________  12
36 in. R ad ian t C h a r m e u s e _______  47%

W hite  Goods.
Indian Head.

33 in. Soft F i n i s h __________________ 22
36 in. Soft F in ish  _________________ 25
44 in. Soft F i n i s h ________________ 31
54 in. Soft F i n i s h __________________ 38
All L inen  F in ish  %c y a rd  m ore.

G ingham s and  W ash Goods.
27 in. P la in  C o lo rs _____________ 1501744
27 in . Checks & P l a i d s _________  1744
32 in. Checks & P l a i d s __________ I  1944
32 in. Checks & P laids, b e tte r
„„Quality f r o m ___ _____________23%@32%
32 in. T i s s u e s _________________Z5™@45"

in ‘ V o i le s ---------------------- 18%@37%
40 in. O rgandies, all c o lo r s ________ 4244
32 in . R om per C l o t h ______________  22%
27 in . A pron G ingham s _____ 12%@14%
27 in. C heviots ____________________  16%
P lisse  & Serp. Crepe -----------  20 @27%
36 in. Challies ______________   1314
32 in. M a d r a s ____________ ________ 25
32 in. Su itings, f r o m _______ _ 22% @35
36 in . Chiffon, f r o m __________ 3244042%
27 in. Pop lins _________
36 in. Poplins, f r o m ___________27%@42%

Percales.
36 in. 64x6t)--------L igh ts  14%, D arks  15%
36 in. 68x72 --------L ig h ts  16%, D arks  17%
36 in. 80x80 ----- L igh ts  19 , D arks  20

C rashes.
18 in . P . B le a c h e d _________________ 22
18 In. P . B r o w n ____ ___ 21
O ther g rades  accord ing ly  an d  less 

10%.
16 In. Ir ish  Im p. B r. L inen  C rash  16%
15 in . B leached T o w e l in g ____________   0644
17 in . G lass Tow eling, R ed S t r ip e _12%
18 in. A bsorben t T o w e l in g ______ 15%
16 in. B lea. L inen  C rash , from  20 to  25

D iaper C loth.
18 in . R ed S ta r  _______ _ . , ,, 1  15
20 in . R ed S t a r __________1  26
22 in . R ed  S ta r  __ _ .... 1  35
24 In, R ed S t a r _________ 1 43
27 in . R ed  S ta r  —  _ 1  70

D am ask.
64 in. M e rc e r iz e d _________________ 62%
72 in. M e rc e r iz e d ________________ ~ 72%
68 in . M e r c e r is e d____________ I __“ 46
68 in . B a tes  o r  Im p. H oi. R ed  Dmlc. 76

P a tte rn  C loth.
68x72 M e rc e r is e d _________ __________ 1  26
L a rg e r s iz e s , good qual. from  2 6008  60

Tow els A W ash Cloths.
T u rk ish  Tow els from  $2.25@9.00 depend

ing  on size a n d  q u a lity , a n d  w h e th er 
p la in  o r  fancy.

H uck  Tow els from  62%c@$6.00 p e r dos. 
depending on size an d  q u a lity  an d  
w h e th er p a r t  linen, h em stitched , e tc . 

W ash  C loths from  45c p e r dos. to  11.50 • 
depending on size a n d  q u a lity  an d  
w h e th er p la in  o r fancy.

B a th  S e ts  from  75c@fl.30 each.

82 in . C retonne
Draperies.

•— 16% 
22%H arm ony  A rt C retonne __________

N orm andy S l lk o l in e ______________  19%
36 to . B e tte r  G rades C retonnes from  25c 

@62c, depending on qua lity .
Scrim s & E tam ines, f r o m ___ 10%@19%
36 in . P la in  & F an cy  M arqu ise ttes  

from  16%c@32%c, depending on qua lity . 
C u rta in  N e ts  from  25c@62%c, depending 

on w id th  a n d  qua lity .

B lankets.
45x72 C otton  F e lted  B lan k ets  ___  1 07%
60x72 C otton F e lted  B la n k e t s ___1  20
54x74 C otton F e lted  B la n k e t s ___1 37%
60x76 C otton  F e lted  B la n k e t s ___1  55
61x76 C otton F e lted  B la n k e t s ___1  70
64x80 C otton  F e lted  B lan k ets  _ _  1 70
68x80 C otton  F e lted  B lankets  ____ 2 00
72x80 C otton  F e lted  B la n k e t s __ 2 16
Seconds ab o u t 5 to  10% less.
Singles an d  Single 2nds p roportionately .
64x76 B arlan  H e a th e r  P la id  ___  2 10
72x80 B arlan  H e a th e r  P l a i d _____ 2 20
Seconds ab o u t 5 to  10% less.
Singles an d  Stogie 2nds p roportionately .
60x76 P la in  W oolnaps __________  2 20
64x76 P la in  W o o ln a p s ____________ 2 65
66x80 W oolnap P l a i d s ____________ 3 35
72x84 W oolnap P l a i d s ____________ 3 75
Seconds a b o u t 5 to  10% less.
Singles and  Single 2nds proportionately .
60x76 W oolnap P l a i d s ___ _ 2 50
60x80 W oolnap P l a i d s ____________ 2 65
66x80W ool n ap  P la id s  _______ , ,  3 25
72x84 W oolnap P laids ___ _______ 3 65
Seconds a b o u t 5 to  10% less.
Singles a n d  Stogie 2nds proportionately .

Comfortables, Indian Blankets A  Bath 
Robe Blankets.

64x78 B lan k et C o m fo r ta b le s__ ___ 2 58
66x80 C om fortables  3 10
72x80 C om fortables  3 25
64x78 C o m fo r ta b le s ______________ 3 00
66x80 C om fortables _________   3 50
66x84 Tw o to o n e _________  3 5008 76
72x90 B a th  Robe B lankets  w ith  

Cords, T asse ls  & F r o g s ________ 4 00

Crib Blankets.
30x40 S titched  ___________________  70
30x40 Scalloped       75
36x50 S titched  _______________  1  60
36x50 Scalloped _______________   1  10
36x60 B o u n d ______________________ l  37%

Oilcloth.
5-4 W hite  __________________________ 3 20
5-4 M éritas  W h i t e _____________  3.70
5- 4 M éritas  F a n c y ________ 3.60
6- 4 M éritas  W h i t e _________ 4.70
6- 4 M éritas  F a n c y ________ 4.6O

B atts.
3 lb. Q uilted  Cot. B a t t s _ 80 p e r  b a t t
3 lb. P la in  C otton  B a t t _ 75 p e r  b a t t
8 os. Sm all C otton  B a t t  „1 0 %  p e r b a tt  
10 os. Sm all C otton  B a t t  _  12 p e r  b a t t  
12 oz. Sm all C otton B a t t  _ 16 p e r b a t t
1 lb. W ool B a tts  _ _ _ _ _ _ _  1 45 p e r b a tt
2 lb. W ool B a t ts  _ _ _ _ _ _  2 50 p e r b a t t

W ide Sheetings.
« 7-4 P equo t B le a c h e d _____________ 50

8- 4 P equot B le a c h e d _____  55
9- 4 P equo t B le a c h e d _____  60

10-4 P eq u o t B le a c h e d _____________ 65
7- 4 P eq u o t B r o w n ______  44
8- 4 P eq u o t B r o w n ______  50
9- 4 P eq u o t B r o w n ______  55

10-4 P eq u o t B r o w n _______________ 60
7- 4 Pepperell B le a c h e d _” 42
8- 4 Pepperell B le a c h e d _____________________47
9- 4 Pepperell B le a c h e d __________ 52

10-4 Pepperell B le a c h e d _____  56
8- 4 Pepperell B r o w n _ 42
9- 4 Pepperell B r o w n ____  47

10-4 P eppere l B r o w n __________ I ”  52
7- 4 Lockwood B leached ____________________ 43
8- 4 Lockwood B le a c h e d _________ _ 48
9- 4 Lockwood B le a c h e d _________' v 53

10-4 Lockw cod B leached _________  68
8- 4 Lockwood B r o w n _III™  43
9- 4 Lockwood B r o w n __ III™™ ™ 48

10-4 Lockwood B row n _______ I I I I  53

„„ , _  T ubings.
42 in. P e p p e re l l___________________ __
45 in. P e p p e re l l__________  3114
42 in. P e q u o t ______________ 3c™
45 in  P e q u o t __________  sb
42 In. C a b o t____________  —  30
45 in . C abot ________ _ 81%

 ̂ , 4-4 Bleached C ottons.
L o n s d a l e ____________  ____
H o p e ___________  — —
C abot

1*
17%
17%
19%
17

F r u i t  o f th e  Loom __ Z,
A uto ___________ ________
B ig  In ju n  _____ _______ ________ ~ 14^

Tilo 1 T, ,4 '4 Br°w n Cottons.B lack  Rock ___ ±__  _
V e lv e t_____________  “  1447
G i a n t ________ ________  _____ 14%
C heaper C o t to n s ____________ -10% @11

B erkley, 60 _______________________  21
Old Glory, 6 0 ___________________ ”™ 19%
D iam ond H i l l ______________ _______  J6

Ticking.
S traw  T i c k in g _________________  16%
F e a th e r  T ickings from  _____ 28%@30
F an cy  Sa tine  T ick ings from__ 29%@35 
36 to. Im p. Hoi. T i c k in g ___ ______ 37%

220
240
260

23
21%
20

Prints.
In  V arious c o l o r s _____ ----- 11%

Cam p B lankets.
Cam p B l a n k e t s _______________________ 2 50

up
A uto Robes.

A uto R o b e s _____ ___________________ 2 60
Wool B lankets.

66x80 W ool M ixed _________  6 75@6 25
66x 80 All W o o l_____________  7 50@8 60
70x80 W ool M i x e d __________  6 50@7 60
70x80 All W ool _____________  8 50@12 00

C om forts.
Sm all s izes cheap  G r a d e s _________  22 60
L a rg e r sizes, b e tte r  g rades  

f r o m --------------------------------  24 00@48 00
8 heets .

63x90 P e q u o t __________________________15 95
63x99 P equo t ______________________ 17 35
72x90 P e q u o t_______________________ 17 35
72x99 P equo t ______________________ 19 00
81x90 P e q u o t_______________________ 18 85
81x99 P equo t _____________________  20 65
63x90 Pepperell ____________________ 13 45
63x99 Pepperell ____________________ 14 71
72x90 Pepperell ____________________ 15 50
72x99 P e p p e r e l l__ 1 ________________ 16 86
81x90 Pepperell ____________________ 16 45
81x99 Pepperell ____________________ 18 01
72x90 L o c k w o o d ____________________ 15  25
72x99 L o c k w o o d ____________________ 16 69
81x90 L o c k w o o d ____________________ 16 75
81x99 L o c k w o o d ____________________ 18 34
Cheap Seam less S h e e t s ______________ 13 60
Cheap Seam ed S h e e t s ________________  9 00

Pillow  Cases.
42x36 P e q u o t _________________________4 32
45x36 P equo t _______________________ 4 56
42x36 Pepperell _____________________ 3 90
45x36 Pepperell _____________________ 4 14
42x36 L o c k w o o d ___________________ I  3 96
45x36 L o c k w o o d _______________   4 20
Cheap Pillow  C ases ___   2 26

B edspreads.
72x84 B e d s p re a d s ______________________ 1  60
B e tte r  q u a litie s  an d  la rg e r s izes up

__ C arp e t W arp .
W hite  P ee rle ss  _____________________  50
Colors P eerless  ______________  56

15%

Cheese C loth.
36 in. B leached C urity  G a u z e _____  07
B e tte r  G r a d e s ___________07%@08%@10

Flags.
Sm all S pearheads, d o z . ___________ 1  90
L a rg e r  sizes from  4x6 ft. to  10x16 ft. 

ran g in g  from , e a c h _______  $2.00@8.00

N apped Goods.
25 in. W hite  S h a k e r _____ _______   1 1
27 in. W hite  & Twill. S haker 12% @14%
C ashm ere Tw ill _______________  _ 16%
27 in. L igh t O u t in g s _13%@14%
27 in. D ark  O u t in g s _14%@15%
36 in. L ig h t O u t in g s _16%@17%
36 in . D ark  O utings _____________17% @18%

N otions.
S ta r  Snaps, gro. _________________  60
K ohlnoor Snaps, gro . _________  . 60
W ilsnaps, gro. ____________________  75
Satin  P ad  S G G arte rs , d o z ._____ 2 00
Sam pson fly sw a tte rs , doz. _______  75
R oberts  needles, p e r M. ____  2 50
S to rk  needles, p e r M. ____________ 1  00
Self T h read in g  N eedles, p a p e r ___  06%
Steel P in s  S. C., 300, p e r b o x ____ 43
Steel P in s  M.C., 300, pe r b o x ____ 45
B rass  P in s  S. S., 160, per b o x ____ 43
B rass  P in s  S. C., 300, p e r b o x ____ 75
B rass  P in s  M. C., 300, pe r b o x ____  80
C oats T hread , doz. ________________ 69
C larks M. E . T hread , d o z ._______  59
J . J .  C larks T hread , doz. _______  56
B elding Silk, 50 yd., doz. _______  90
Cobro Silk n e t w ith  elastic , gro . __ 4 50 
G ainsborough H a ir  N ets

Single S t r a n d ___________________  80
Double S tran d  __________________ 1  00

W olverine ne ts , gro . ______________ 9 00
R. M. C. C rochet C otton, pe r box 75 
B-4 O. N . T . Cro. C otton, p e r box 90
Silkene C rochet C otton, p e r b o x _90
S ansilk  C rochet C otton, p e r box __ 55 
M & K  o r D exters  K nit. Cot., w hite,

pe r b o x ________________ 1 _______ 1  50
B lack  a n d  c o lo r s ________________ 1  75

Allies Y arn, bundle ______ I______ I 50
F le ishers  K n ittin g  W orsted  Skeins 2 30
F le ish e rs  Spanish  w orsted  b a l l s _2 60
F le ishers  G erm an t’n Zepher B alls 3 70
F le ishers  Saxony Balls __________ 3 70
F le ishers  K n ittin g  W orsted  Balls 2 60 
F le ishers  Scotch & H e a th e r B alls 2 90
Excello Suspenders, d o z .__________ 4 50
P res id en t Suspenders, doz. _______ 4 50
P res id en t Suspenders, Ex. H eavy  6 00

In fan ts ’ Hosiery.
C otton lx l  R ib H o s e ______________ 1 00
Combed Y arn  l x l  R ib H o s e _____ 1 85
M ercerized Lisle H ose, C ashm ere 

S ilk  HI. & toe, 60% W ool H ose 4 12% 
Silk & W ool H o s e ________________ 6 12%

C hildren’s  Hosiery.
BS No. 1 C otton H ose _________ 2 22%

R. & F . 07%
2 T hread  200 Needle, 3 lbs. on 9 2 50 /8 

R. .10 F . .05
M isses M ercerized 300 Needle

Combed Y arn  H ose _____ *____  2 26/7
R. .10 F . .05

M isses Cot. 28 os, Dou. card . H ose 1 85/7 
R . & F . .05

M isses M erc. 344 Needle H ose _  3 86/7 
R. .10 F . .05

L adles’ C otton A  Silk Hosiery.
176 N eedle C otton H o s e _________ 1 25
220 Needle C otton H o s e _________ 1 35
220 N ee. Co. Y arn , seam  back  H ose 2 50
232 “B urson” rib  top  _______ ;___ 4 25
232 “B urson” r ib  top, o u t size H ose 4 50
520 “B urson” sp lit sole H o s e ___ 4 25
220 N eedle M e rc e r iz e d______ ____ 4 00
P m t. 100, lisle, hem  t o p _________ 4 00
460 Needle Top full M e rc e r iz e d_4 75
F ib re  Silk H o s e _________________ 4 62%
12 S tran d  P u re  Silk H o s e _______ 12 00
P m t. 110 Silk & F i b r e ___________ 8 50
260 N ’dle 18 to  fibre boot m ock sm . 6 75
10 S tran d  18 in. Boot Silk ______ 9 00
L adies’ Fu ll F ash ., 42 G uage, a ll 

Silk H ose ________________ j.____ 19 50

L adles’ Fleeced A Wool.
220 needle, 2 lb. com bed y a rn  _____ 2 25 
200 needle, 2% lb. comb, y a rn  hose 3 00 
200 n ’dle, 2% lb. O.S. com b. yn . hose 3 25 
176 needle o u t size H o s e ___________ 2 50

Men’s  Hose.
E . & F . H ose C o t to n _______________ 1 50
R ecord, m ed. w e igh t C o t t o n _____ 1 90
R. & D. H eavy  C otton H ose _____ 1 60
176 N eedle C otton H ose ___________ 1 35
200 N eedle Combed Y arn  H o s e ___ 2 15
200 needle full m ercerized  H o s e ___ 3 00
240 needle fibre p la ted  H ose _____ 4 75
P u re  T h read  Silk H o s e ____________ 6.00
N elson’s R ockford socks, b d l . ____ _ 1  40
N elson’s Rockford socks, b d l . _______ 1 50
N elson’s R ockford socks, b d l . _______ 1 65
2% lb. W ool Sox __________________ 2 26
3 lb. W ool S o x _______________  3 50@2 76

Boys’ U nderw ear.
F leece U nion S u its, H e a v y __ __ 7 00 /2

R ise .75
E gyp t R ibbed U nion S u i t s ___ s_  4 25/20

R ise .62%
“H an es” No. 958 R ibbed U. S. _  6 00/20 

R ise .62%
P a r t  Wool U nion Suits, all sizes 12 00
50% W ool U nion S u i t s ________________ 13 00/20
„  R ise  .75
H eavy  F leece V ests  & P a n ts  _  3 00 /16
_  m  R ise  .37%
P a r t  W ool V ests  & P a n t s ___  6 50/16

R ise of .50
Spring.

Boys’ 72x80 p in  check A th . S tan . S. 4 76 
“H an es” 756 & 856 72x80 p in  check 

A the ltic  S u it _________________ 6 12%
M isses’ U nderw ear.

V ellastic  V ests  & P a n t s ___  2 00 /16
„  R ise .37%
H eavy  Fleeced U nion S u i t s _____  6 60/2

R ise .62%
Med. W eigh t Fleeced U nion S u its  5 50 /2 

■ R ise .60
P a r t  W ool U nion S u its  _______  13 50/2
„  „  . R ise 1 00
V ellastic  F leece U nion S u its  __  7 00/2

R ise .75
Spring.

M isses Gauze 12 cu t U nion S u its  „  4 25 
LSS1 “Sealpax” A th le tic  S u i t s ___ 8 60

Ladles’ U nderw ear.
7 lb. B rush  B ack  V est & P an ts , Reg. 7 25

E x. 8 00
H eavy  F leece V est & P a n ts , R eg. 8 26

E x . 9 00
Wool V ests  & P a n t s _________ R eg. 16 00
„  ■ E x . 16 50
Med. W t. 8 lb. R ibbed U. S. _ R e g . 8 00 

E x. 9 00
11 lb. B rush  B ack U nion Suits, Reg. 12.25

Ex. 13.50
Silkateen  & Wool U. S. _____ Reg. 23 00

E x. 25 00
M er. & W ool U nion S u i t s _Reg. 23 00

E x. 25 00
Spring.

l x l  rib , 12 c u t V ests, Dou. e x tra  __ 3 00
lx l  rib  Bodice Top V e s t s ______R eg. 2 15

lx l  rib  Tu. V. N . vests , lace tr .  Reg! 2 25 
„„  ̂ . E x . 2 50
12 cu t, lace & cuff knee U nion

Suit, Double Ex. _______________  6 25
lx l  rib , band & bodice top  lace

union s u i t s _________________ Reg. 5 00
E x. 6 00

Men’s U nderw ear.
Red Label S h irts  & D r a w e r s ____  9 50
Red Label Fleece U nion S u i t s ___ 17 00
Black Label S h irts  & D r a w e r s ___  9 00
Black Label Fleece U nion S u i t s _15 50
1658 H anes U. S. 16 lb. cot. ribbed 13.62%
San. Fleeced S h irts  & D r a w e r s ___  6 75
“H an es” rib . sh ir ts  & d raw ers  _ 7 60
Wool S h irts  & D raw ers __________ 14 00
San. Fleeced U nion S u i t s __________ 12 00
H eavy  Ribbed U nion S u i t s ________ 13 50
P a r t  Wool U nion Su its  __________  36 00
M er. & Wool U nion S u i t s _______  34 50
100% Wool U nion Su its  _________  48 00

Spring.
L aw rence S h ir ts  & D raw ers 7 00@7 50 
Bal riggan  S h irts  & D raw ers _ _ _  4 25
B albriggan E cru  U nion S u i t s ___ 8 00
Ribbed, E c ru  U nion S u i t s ______ 8 75
64x80 p in  check nainsook, A th . S. 5 37% 
72x80 pin check nains. A th . S u its  6 25
F ancy  s triped  nainsook _________ 8 00
B. V. D. A th letic  S u i t s _________ 12 50
F an cy  S trip  M adris ____________ 9 00

B athing S u its  fo r Spring Delivery.
M en’s  a ll pu re  w orsted , p l a i n ___  22 50
All pu re  w orsted  w ith  ch es t s trip es  
„ . 27 00@32 00
L adies pu re  w orsted  p l a i n _______  26 00
L adies a ll pure  w orsted  s trip ed  and  

color com binations _________  27 00 up
Men’s D ress Furn ish ings.

Slidewell Collars, l i n e n _____________ 1  60
F lannel N ig h t S h i r t s _______  10 50@13 50
“L in ine” C ollais, per b o x _________  35
“C hallenge” cleanable, doz. ________ 2 75
64x60 percale d ress  sh ir ts  ____   8 00
68x72 percale d ress s h i r t s __ ___  9 50
F ancy  M adras D ress S h ir ts  13 50@21 00 
Silk & Satin  S tri. on good g r. 22 50@36 00

Men’s W ork Furn ish ings.
No. 220 Overalls or J a c k e t s ______ 16 50
No. 240 Overalls o r J a c k e t s _______ ” 13 50
No. 260 Overalls o r J a c k e t s _______ 12 00
Stiefels, 285, rope s tripe , W abash  

s trip e  Club o r  Spade overall o r 
jack e t, 2 seam  trip le  s titch ed  __ 15 00

B lack  sa teen  w ork  s h i r t s _ 10 50@12 00
Golden Rule w ork s h i r t s _________  8 00
Piece dyed w ork  s h i r t s _________  7.62%
B est Q uality  w ork  s h i r t s ___ 9 00@16 50

Boys’ Furn ish ings.
K n ickerbockers _____________  6 00® 15 00
M ackinaw s, each  ______ ___ _ 4 25@ 8 60
O veralls, B row nies, e tc . ___  6 50@ 9 00
Y ouths’ overall, 265 W e i g h t_____ 16 25
Coverall H eavy  K h a k i_____  12 00@16 60
68x72 D ress S h irts  _______________  8 50
“H onor B rig h t” Stifels W abash

S tripe  Rom per, red  trim  _______  8 50
“H onor B rig h t” K haki R om per,

Red t r i m _______________________  8 00
“H onor B rig h t” P la in  B lue Rom per,

Red trim  _______________________  8 00
Lpdies’ Furn ish ings.

M iddy Blouses, red , green  o r navy,
P a rk e r  & W ilder, wool flan., each  4 00

• T rico llette  O verblouses, e a c h _____ 3 26
64x60 P erca le  aprons. L igh ts  _ _ _ _  8 60 
64x60 P ercale  aprons, I n d i g o __ __9 60

mailto:2.25@9.00
mailto:2.00@8.00
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Michigan Poultry, Butter and Egg A sso
ciation.

P resid en t—J . W . Lyons, Jackson . 
V ice-P res iden t—P a tr ick  H urley , D e

tro it.
S ec re ta ry  and  T rea su re r—D r. A. B en t

ley, Saginaw .
E xecu tive  C om m ittee—F. A. Johnson . 

D etro it; H . L. W illiam s, H ow ell; C. J .  
C handler. D etro it.

Canners Need Sale of Products Ahead.
The advance sale of canned foods 

or the output of canneries, or at least 
a portion of the output, is almost es
sential to the existence of the canning 
industry.

There is an enormous amount of de
tail connected with the canning of 
foods which the general public does 
not know about or appreciate.

The growing of the raw products is 
the most important matter and the 
canneries must be located near the 
fields or orchards where the raw prod
ucts are grown in order to secure that 
freshness and crispness of flavor 
which rt is so desirable to get into the 
cans.

In order to have the raw products 
properly cultivated, produced and 
gathered it is frequently essential for 
canners to become growers, as grow
ing under contract with farmers fre
quently is disappointing because of in
difference or lack of care on the part 
of producers, and the violation of con
tracts to deliver products at the can
ning factories often causes great loss 
and embarrassment to canners.

This trouble is especially to be noted 
when the price of the raw products 
has advanced above the contract price 
of the canners, and when commission 
merchants are paying higher prices 
than the canners prices with the grow
ers.

It is never noted however when the 
price of raw products has declined and 
is lower than the contract price. Then 
deliveries are the usual 100 per cent.

Then the matter of labor is difficult, 
for the canneries must be located in 
small towns near where the products 
are grown and the supply of labor is 
generally insufficient, and people must 
be brought from the larger towns or 
cities to work during the canning sea
son, and shelter and food and must be 
provided for them.

The canning of foods is seasonal. It 
must be conducted in a few months of 
the year. The canning properties lie 
idle the remainder of the time. Inter
est on the investment accumulates.

Then there is the training of the 
labor which cannot be kept employed 
as in other lines of manufacture, and 
which must be assembled each season 
and taught how to do the work of 
preparing the raw products for the 
cans.

If the responsibility of financing the 
business and of selling the product

after it is produced and stacked up in 
the cannery are also imposed upon the 
canner, he must have an extensive or
ganization and an overhead expense 
inconsistent with the volume of busi
ness transacted, there being but one 
yearly turnover of merchandise in the 
canning business, unless what is called 
winter canning of pork and beans, kid
ney beans, hominy, kraut and a few 
other articles is engaged in and that 
field is now fully occupied.

John A. Lee.

Citrus Fruit Juices Have Medicinal 
Value.

Recent medical research has dem
onstrated beyond doubt that citrus 
fruits are more necessary in the gen
eral scheme of dietetics than was for
merly supposed.

The grapefruit or orange eaten as a 
first course at breakfast is a most valu
able body regulator and has proved of 
value in many forms of sickness. Gov
ernment fruit juice experts state that 
citrus fruits may be fed even to per
sons who have delicate stomachs. That 
these fruits introduce salts and organic 
acids to the system which improve the 
quality of the blood and react favor
ably on the secretions is quoted from 
the superintendent of one of the larg
est hospitals in the country who is 
also a noted dietitian. These fruits 
are laxative and combat the conditions 
rising from malnutrition. They are 
refreshing and stimulate the appetite. 
Orange juice has come to be one of 
the most highly welcomed drinks in 
fever cases, both because it quenches 
the thirst and for its easily assimilable 
nutriment. Malaria patients are great
ly benefited by making their breakfast 
of oranges and by using unsweetened 
lemonade between meals. The citrus 
fruits furnish palate pleasure of the 
most desirable sort.

A Right and a Wrong.
The President of the United States 

has said “Men must be free to live and 
achieve. Liberty is gone in America 
when any man is denied the right tto 
work and live by that work. It does 
not tnatter who denies. A free Ameri
can has the right to labor without any 
other’s leave.” As a sentiment and a 
theory this is true. As a fact, the right 
of an American to labor without the 
leave of an Ellis Island alumnus is 
denied, even to the killing point, 
wherever labor unionism plants its 
cloven foot.

SKIM MILK WANTED.
W e w ill buy  sk in  m ilk  o r  d e te rio ra ted  
co ttage  cheese. W rite  If you have  a  
su rp lus now o r  la te r  in th e  season.

TEESDALE GLUE CO.
320 Douglas St., Grand Raplda, Mich.

Blue
ONCE
USED

AT
H E N T j S T O R A G E f !O M P A N Y

G R A N D  R A P I D S  »  B A T T L E  C R E E K  
'W /iotesa/e D isirijbu iors

Order a bunch .of GOLDEN KINO BANANAS of

ABE SCHEFMAN &  CO. 
Wholesale Fruits and Vegetables

22-24-26 Ottawa Ave. Grand Rapids, M idi.
WHEN YOU THINK OF FRUIT—-THINK OF A B E ..

“ T he W holesom e Spread  fo r B read”
I. VAN W ESTEN BRUG G E

GRAND RAPIDS Carload D is tribu to r MUSKEGON

M I L L E R  M I C H I G A N  P O T A T O  C O .
Wholesale Potatoes, Onions

Correspondence Solicited

Frank T. Miller, Sac’y and Treas.

THE TOLEDO PLATE &  WINDOW GLASS COMPANY 
Mirror»—Art Glass—Dresser Tops—Automobile 

and Show Case Glass 
All kinds of Glass for Building Purposes

M1-B11 IONIA AVE., 8 . W . GRAND RAPID8, MICHIGAN

Learn to Say—

M i L o l a
8  Select Sizes 

10c to 20c

D istributed By

LEWELLYN &  CO.
WHOLESALE GROCERS

GRAND RAPIDS DETROIT

Grass Milk
ALW AYS

USED

YOUR GROCER
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The Solicitor and the Salesman.
A solicitor is a person who asks 

other people to buy goods.
A salesman is one who sells goods.
Solicitors are as the sands of the 

sea for numbers, and landlords put up 
signs against their intrusion.

But they who have articles for sale 
will scour the seven seas on the bare 
chance of finding a salesman.

For a visit of a solicitor is sore 
affliction.

But a salesman is as welcome as a 
breath of spring at the end of a hard 
winter.

When a solicitor calls upon me with 
an article which I do not want, a wave 
of the hand, or, at the very worst, the 
jog of an elbow, will dispose of the 
matter.

When a solicitor calls upon me with 
an article which I have sometimes 
thought I wanted, the encounter takes 
more time, but, by bringing up re
serves, I usually rout him.

But on the day when I am lucky 
enoug to  receive a salesman, all my 
defenses crumble even before we have 
finished our consideration of the 
weather; I am as clay in the hand of 
the potter, yea, even as green grass 
before the sickle.

I can remember every salesman who 
ever operated on me, but I have for
gotten what it was he sold me.

So I conclude that in salesmanship 
the salesman is a factor.

I imagine that a salesman first sells 
himself and then his goods.

After a salesman leaves me I usually 
permit myself a few moments for re
flection. I consider that nearly every
thing of good that has come to this 
world has arrived as a result of sales
manship.

William Pitt was a great salesman; 
he sold the idea of the British Ertipire 
to Little England. And Benjamin 
Franklin was a very great salesman, 
indeed; he sold the idea of a successful 
American commonwealth to France 
at a time when its success could not 
be seen except by its closest friends. 
Daniel Webster was a remarkable 
salesman who devoted his whole life 
and genius to the delivery to this coun
try of one idea—its unity and indivis
ibility.

This is all I set out to say about 
salesmen and salesmanship.

Except that I want sa'esmen to keep 
on coming to see me.

When the time comes that salesmen 
can no longer interest me, instruct 
fill me with enthusiasm and sell me,
I will know that I am, in fact, stone 
dead, even though continuing to walk 
abroad as one in life.

Daniel Abbott.

No Royal Road To Marketing.
Just as there is no royal road to 

learning, there is no quick and easy 
method to develop markets, either in 
domestic or in foreign trade, says a 
manufacturer. Sometimes a commod
ity sells itself, especially when it is 
some novelty that catches the popular 
fancy, but if its use becomes a fad 
the public is likely to drop it for 
something else just as quickly as it 
took it up. Cases were cited in'which 
patterns that had been worked up 
very carefully with the purpose of 
making a wide appeal to consumers.
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failed entirely to get the desired re
sults, while others which were de
signed with much less pains became 
instantly popular. These, however, 
were to be classed as trade accidents. 
Marketing experts had studied these 
experiences, but were unable to find 
any rule or principle which governed 
sucecss or failure. On the other hand, 
for staple products there is no way to 
increase sales except by playing the 
game according to Hoyle; that is, by 
covering the territory with well-train
ed salesmen and supporting them with 
intel igent advertising campaigns. So- 
called “special” sales methods work 
no magic, though they are sometimes 
useful in particular cases and for a 
limited period.

Now We Have Pumpkin Flour.
A new staple food product has ap

peared on the market, probably perma
nently, as the result of developing by 
dehydration “pumpkin flour,” an in
gredient from which to construct the 
just’y famed pumpkin pie of the grand
mother era. California started it three 
years ago, and last year five plants 
there turned out 4,244 tons (fresh 
weight). It takes fourteen pounds of 
fresh pumpkin to make one of the 
flour.

The pumpkin flour is an excellent 
product and will keen indefinitely. Pies 
made with it compare favorably with 
those made from canned pumpkin. It 
is very convenient to use, sufficient 
flour being removed from the can to 
make the desired number of pies, sim
mered in water for a few minutes and 
mixed with the other ingredients for 
the pie filling. There is no prepara
tion, no waste and no loss of time.

Although introduced througout the 
United States most of the sales energy 
expended in introducing this product 
has been expended in the vicinity of 
Chicago1. So far there has been no 
saving in using the flour, since the 
prices asked are about the same as an 
equivalent quantity of canned pump
kin.

H. C. L. Returning.
The index of the cost of living 

among wage earners’ families showed 
a further advance of about 0.9 per 
cent, during the month ending Decem
ber 15. Several of the changes in the 
different groups of expenditures are 
rather surprising. Thus, there was a 
dec'ine of 4 points in the index for 
clothing, although wholesale prices of 
clothing have been steadily advancing. 
A gain in the index for fuel brings 
this back to the high point to which it 
jumped between July and September 
as a result of the coal strike. The in
crease in the index for food was not 
unexpected, in view of the general 
upward trend of wholesale prices for 
food products during the early win
ter. There was no change reported for 
shelter and sundries. According to this 
index, living costs now stand 58.9 per 
cent, above the level of July, 1914, and 
22.3 per cent, below the peak, which 
was reached in July, 1920.

Moseley Brothers
GRAND RAPIDS. MICH.

Jobbers o f Farm Produca.

Mail Us 
Your Orders

Bananas are in season all 
year around.

They are the all food fruit and are 
delicious and cheap.

T h e  V i n k e m u l d e r  C o m p a n y
GRAND RAPIDS, MICHIGAN

M. J. DARK & SONS
G R A N D  R A PID S, M ICH.

Receivers and Shippers of A ll

Seasonable 
Fruits and Vegetables

At
E very M e a l 

Eat
HEKMANS 

Crackers and 
Cookie-Cakes

Grocers— Ready sellers are the profit 
makers. Your patrons want Hekman’s 
baked goods every day.

elqnanPiseuiïCo.
G r a n d  ß a p i d s . M i c h .

A ir m a n

M AKERS

FANCY COOKIE CAKES AND CRACKERS
LONG ISLAND SANDW ICH—Our Specialty  

Sam ples sen t on request. D e tro it B ranch
Phone—M elrose 6929 3705 SL A ubin Ave.
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Why I Prefer Premiums To Gifts.
I wish to recommend, as a mother, 

the plan of the Van Degrift Shoe 
Stores, Los Angeles, in regard to the 
policy of giving children some trifling 
present with each purchase of shoes.

Instead of bestowing balloons, pa
per guns, etc., this store gives a cus
tomer a premium card. Purchases of 
b°ys’, girls’ and babies’ shoes, to the 
amount of $20 to $50 within three 
years, entitles the boy or girl to a 
valuable premium free, such as—a 
knife,, dolls, kiddie kar, fountain pen, 
etc.

The premiums are furnished from 
the advertising appropriation of the 
children’s department, in preference 
to spending the same amount in news
papers and other advertising mediums.

This applies only to boys, girls and 
babies. _ Hosiery, rubbers, findings, 
men’s and women’s shoes are not ap
plied on the card.

The upper part of the premium card 
is torn off with its statement of par
ents’ names, address, number of chil
dren under 15, name of salesman and 
date. This is kept for a mailing list.

Children, of course, would probably 
choose the temporary pleasure of bal
loons and paper guns, but parents 
bless the originator of the idea, for 
it teaches a child the lesson of patient 
anticipation for. something of greater 
value, than a mere knick-knack of a 
moment’s duration.

But the plan meets with a mother’s 
approval for another reason—a selfish 
motive. It lessens the strain and or
deal of shoe-shopping at least 50 per 
cent. There may be some fortunate 
mothers who can escort a family of 
youngsters to a shoe store and live 
smilingly, calmly through the experi
ence. I confess I am a “wreck” after 
successfully “shoeing” my boys.

After many trial fittings, and inter
vals of searching amid tiers and tiers 
of white boxes, thoughtful considera
tion of blacks or browns, buttons or 
laces (the first are always coming off, 
and the second forever breaking) 
much shoving and pushing of reluct
ant, wigg ing feet into stiff, new shoes 
—the lads are finally shoe-clad, and I 
gather up bundles and wraps, count 
my flock and prepare to depart re
joicing. But no!—the weary salesman 
celebrates his triumphant task with 
gifts to  my offspring who are clamp
ing and squeaking about in their not- 
yet-spit-upon shoes. We thank him 
for this unexpected kindness, and amid 
a rainbow assortment of balloons, 
start upon our homeward journey, or 
worse still, one more essential shop
ping errand.

Before we even reach the street exit, 
baby’s balloon eludes his tiny grasp 
and soars toward the ceiling. A sales
man vainly tries to catch it. A second 
salesman stands on a fitting chair and 
claws the air, but cannot reach it. A 
third salesman offers a button-hoook, 
and the balloon-angler succeeds in 
winding a tip of the saucy string about 
the button-hook. The other customers 
have a delightful time enjoying the 
capture, and the baby wails loudly for 
his bright, departed treasure, and the 
boys offer many suggestions. No one 
seems to think of the simple expedient 
of replacing the errant balloon with

another. And then he dropped it un
der an auto, after all!

Two blocks from the store, Jim’s 
balloon is punctured by the point of a 
silken sun-shade, whose owner passes 
on, unconscious of the tragedy she has 
wrought. On the street car, Bob’s 
balloon flys out the window, and he 
clamors to get off instantly in pursuit 
of it, not at all convinced that such a 
procedure is out of the question. Phil 
gleefully gets his safely home, and is 
teased and pleaded with by the bal
loon-losers. The last balloon dwindles 
and shrinks and after many refillings 
and tyings, it gives a loud report, and 
bang! “the bone of contention” is end
ed, and I  give silent but ardent thanks!

Am I in favor of premium cards, Mr. 
Shoe Merchant? indeed I am!

By a Mother.

Necessity of Protecting Good-Will. 
Good-will, in modern business, is 

property, as actual, positive, certain 
and genuine, as machinery and mate
rials. It is the fruit of honest work, 
patient experimentation and expendi
ture of money in creating a market and 
efficiently serving the purchasing pub
lic. It is an estate, accumulated 
through a continuous policy of mark
ing every product. It is a possession, 
acquired by such establishments as 
have held a public referendum, and re
ceived a vote of approval.

Good-will is the interest accruing 
from the rule of reciprocity, the belief 
that any transaction, which results in 
injury to one party, is immoral. It is 
the asset, built up from no monopoly 
power, but through continual competi
tion, in a fair field and no favors. It 
is the cornerstone in the structure of 
truthful trade. It is the guaranteed 
link between maker and user. It is 
the sap and life of the tree of honest 
business whose roots are standardized 
quality and price.

Good-will, once established, can defy 
every attack save that of the piratical 
price cutter. It can overcome the 
crafty deception of the suibstituter, 
with his “something just as good.” It 
can protect itself against the counter
feiter who would steal a registered 
trade-mark, label or brand.

But it is at the mercy of bucaneer 
bargainers, who slash standard prices 
and set up “misleaders” in or'der to de
ceive the public. It is slaughtered by 
the Kamerad pistol in the hands of 
dealers who use it as bait to catch the 
unwary purchaser. It is destroyed by 
those who defraud the public on a hun
dred unidentified articles, through a 
bargain on one, whose value is known 
to all.

Good-will must be put in the keep
ing of those who have earned it, not 
left at the mercy of business pirates. 
No man is permitted to steal a purse, 
neither should he be permitted to rob 
an honest business of its good name 
for furnishing a standard article of 
uniform cost. No man may wilfully 
destroy a house, neither should he 
be permitted to destroy the very foun
dations upon which rests the prosper
ity of every firm which sells guar
anteed goods to the public.

Good-will belongs to the maker of 
the goods; he does not sell it, but is 
vitally interested in preserving it after 
the goods are in the consumer’s hands.

For the best interests of every party 
in the transaction, the user and distrib
utor as well as the maker, there must 
be legislative provision by Congress 
that the manufacturer of standard, 
identified, trade-marked goods, whose 
quality and price have won the good-
will of the public, shall have power to 
protect it by enforcing a standard 
price policy in the marketing of his 
product.

The tremendous value of good-will 
from the standpoint of both manufac
turer and merchant is gradually com
ing to be recognized not only by Con
gress but by the executive departments 
especially in connection with the prob
lems of the income tax unit of the 
Treasury. A few years ago the Com
missioner of Internal Revenue was dis
posed to treat very lightly the factor 
of good-will in figuring the capitaliza
tion of corporations and partnerships. 
Its intangible character was pointed 
out and emphasis was put upon the 
fact that it was apt to fluctuate from 
time to time.

In more recent legislation, however, 
Congress has seen fit to recognize 
good-will as a highly important factor 
and one which figures largely in deter
mining the reasonableness of capital
ization as well as probable earning 
power.

All of this goes to emphasize the 
importance of protecting good-will 
and of providing laws under which 
the manufacturer may to a reasonable 
extent, control the conditions under 
which his product passes to the ulti
mate consumer whose judgment as to 
its quality and desirability must al
ways be final.

Hens of Manitoba.
Hens of Manitoba last year con

tributed more to the wealth of Canada 
than the Canadian Government orig
inally paid for the three prairie 
provinces.

Sir Joseph Flavelle, former chair
man of the Grand Trunk Railway 
board, made this statement in an ad
dress here and backed it with official 
figures.

“When in 1869,” said Sir Joseph, 
“the Government of Canada agreed to 
pay the Hudson Bay Company 300,000 
pounds sterling for the pioneer fur 
company’s rights in the lands now 
embraced in the provinces of Mani
toba, Saskatchewan and Alberta, Par
liament was disturbed because the 
price was thought to be excessive.

“A recent report issued by the De
partment o i Agriculture of Manitoba 
shows that the products of the hens 
of the province last year were mar
keted for a sum exceeding $2,000,000. 
Thus in one year the hens of one 
province brought the farmers one- 
third more money than the purchase 
among the richest in the Dominion.

It is not that one is caught in dis
honesty that he is injured by it. Dis
honesty ruins though the thief is never 
found out.

We are nuking a special offer on

Agricultural Hydrated Lime
in leu  than car lota.

A. B. KN OW LS ON CO.
G n a d  Rapids Michigan

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work— will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind of machine and size platform 
wanted, as well as height. We will quote 
a  money saving price.

Sidney Elevator Mnfg. Co., Sidney, Ohio

GRAND RA PID S  
KNITTING MILLS

M anufacturers
of

H igh G rade 

Men’s Union Suits 
at

Popular Prices

Write or Wire
Grand Rapids Knitting Mills 

Grand Rapids, Mich.

Wm. D. Batt
FURS

Hides
Wool and Tallow

A gents fo r th e
G rand Rapids B y-P roducts  Co.'s 

F e rtilize rs  and Pou ltry  Foods.

20-30 Louis St. 
Grand Rapids, Michigan
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The People as a Whole Must Govern.

Grandville, Jan. 30—The people are 
the highest tribunal in this Republic 
of ours.

Every important question, every 
question which inflicts taxation or 
punishment should first be passed up
on by the ones to be affected thereby 
—the people of the State and Nation.

There is no verdict higher than pub
lic sentiment. Admitting that public 
sentiment may at times be in the 
wrong, there is nothing above it. It 
is the last resort in a republic, and we 
must abide by it, even though it may 
go against the grain sometimes, as 
witness Williamson county, Illinois, 
where more than a' score of unoffend
ing citizens were shamelessly murder
ed to make a union labor holiday.

Public sentiment seems to uphold 
murder in that county to date, and we 
are frank to state we should not seek 
that county for a home, no matter 
what attractions it might offer, after 
the tragedy of last year and the meth
od of enforcing the law.

Almost always the law and order 
element of a community is in the as
cendancy and law violators get the 
punishment they deserve.

We so often condemn our law 
makers without giving a thought to 
the reasonableness of our charges. 
There *s nothing easier than this mat
ter of finding fault. We see it right 
at home, in private as well as public 
affairs. In politics, religion and social 
deals. Despite all this, however, the 
court of, final appeal is to public 
opinion.

There are leaders and leaders. Those 
who undertake to fall in with public 
ways of thinking and those who strive 
to make public opinion through the 
force of their own ideas, which they 
are not chary of advancing at every 
conceivable opportunity.

Sometimes public sentiment, out
spoken and strong though it may be, 
runs counter to the best interests of 
the community. It is unfortunate that 
this is so, and the only remedy lies in 
education. The slave states of the 
American Union strove lustily and 
long to mould public opinion to their 
way of thinking; in fact, the public-of 
that day had very tender feelings 
where the black man was concerned, 
and it required an earthquake of pub
lic denunciation, coupled with constant 
education, to mould the people into 
right thinking. When, however, the 
public mind became imbued with the 
unrighteousness of slavery, that hour 
sounded the doom of the iniquity.

No higher power exists in this world 
than the judgment of a free people in 
a republic like ours. Such a Govern
ment is founded on the greatest good 
to the greatest number.

We see the insiduous projection of 
legislation favoring various blocs in 
this country and it may require a large 
and persistent amount of education to 
counteract such propaganda. The pub
lic, however, can be deceived only a 
part of the time.

This bloc system will play out in 
time when the people learn that it is 
dangerous to go far afield after isms 
and doctrines which fail to deal fairly 
with the whole people and not a part 
of them.

The farmers of the United States 
have demagogues dinning in their ears 
the horrible condition in which they 
find themselves in this year one 
thousand nine hundred and twenty- 
three. Despite all the predictions of 
dire calamity, heard from speakers and 
the press, the fact remains that the 
American farmer is best situated of 
any class of people in the civilized 
world.

Prices are not always what they 
should be, but the farmer is a good 
ways from the poorhouse to-day and 
the future holds forth bright prospects. 
Twenty and more years ago, with 
everything the farmer raised down to 
almost nothing, he made no such out
cry as his spokesmen are raising to
day in order to excite the sympathy of 
Uncle Sam.

The consumer is to-day paying al
most war prices for everything he 
carries home. Someone, no doubt, is 
profiteering. Not the farmer, of 
course. It is up to the whole people 
to fix things as they should be. No 
doubt the men who own farms have 
themselves to blame in a measure for 
the condition in which they find them
selves. They voted to tax themselves 
to pay for a lot of overseers of high
way who are no more needed than a 
thousand sand hill cranes to catch 
fish for the poor.

Finding themselves in a bad boat 
they call for the Government at Wash
ington to help them out. Did they but

know it (and some of them do) the 
Government has no right to interfere 
directly, and even if it did, it would 
serve to make bad matters worse. Let
ting well enough alone sometimes 
serves a better purpose.

There is so much talk about labor 
egislation, farm legislation, legisla

tion to give school heads larger sal
aries, legislation for this bloc and that, 
without once thinking to call for legis
lation for the American people.

And it is the people who rule.
There is going to be an end to all 

this bunk after a while, although it 
does seem as though the public has 
first to pass through a series of rotten

one idea legislation before this change 
comes about.

Laws good for the farmer are good 
for the laborer. Laws calculated to 
benefit the miners and railway folks 
are beneficial to their neighbors in 
other lines of endeavor. This being 
true, how long will it be before the 
people themselves take hold of this 
matter of law making and see that 
educated public sentiment takes the 
reins of power and goes forward in a 
genuine effort to save the various 
spokes in the wheel of industrial life 
for themselves? Old Timer.

You get nothing for nothing.

W olverine Carton Company
CA PITA L STOCK

$300 ,000  7%  Cum ulative P referred  Stock— P ar Value $10 .00  Per Share 
30 ,0 0 0  Shares Non-Par Stock

Above is pictured the plant which the Wolverine Carton Company will occupy in the manufacture of 
high grade folding paper cartons. This plant is located just outside the city limits of Grand Rapids, Michigan, 
at the corner of Burlingame Avenue and Burton Street. The building is ideal for a carton factory, and if a 
factory were to be built by the Wolverine Carton Company, it could not possibly be better planned for the 
manufacture of folding paper cartons.

The type of cartons to be manufactured by the Wolverine Carton Company will be folding paper car
tons printed in one, two_ or more colors, such as are used as containers for breakfast foods, coffee, tea, 
sugar, flour, raisins, baking soda, ice cream, butter, lard, oleomargarine, sausage, bacon and all brands of 
tooth paste, shaving cream and cold cream, and all kinds of patent medicines.

For such ̂  cartons there is an ever-increasing demand, as each year more and more products are being 
packd in folding paper cartons. The manufacturer is employing the cartoA as an advertising medium and it 
has met with such great success, that he is demanding it for all of his products which readily adapt them
selves to being so packed. The retailer is demanding the priiited folding paper carton, as it enables him to 
keep shelves and counters neatly arranged, and enables him to make attractive shelf and window displays, 
which cannot be made with bulk goods. The consumer is demanding the folding paper carton because the goods 
are delivered to him and can be kept by him in a more sanitary and convenient form.

The folding _ paper carton business is one of the most universally successful industries of the country, 
and holders of investments in carton companies have received unusual dividends. Even greater profits are 
in store for them in the future, as the business is constantly growing and expanding.

The capable management and low overhead of the WOLVERINE CARTON COMPANY assure the 
Company of fine earnings, and even at the most conservative estimate unusual earnings are in store for 
investors in this Company.

The officers and directors of the Wolverine Carton Company are:
President and General Manager—THOMAS V. SPEES

Vice-President and Sales Manager—WALTER A. MOCKLER 
Secretary-Treasur er—C. U. CLARK 

Director—E. A. STOWE
Director—FRED Z. PANTLIND

For further information regarding this Company, clip and mail the attached coupon.

F. A. SAW ALL COMPANY, '
313-14-15 M urray  Building,

Q rand R apids, M ichigan.

P lease  send  m e full in fo rm ation  regard ing  the  W olverine C arton  C om pany and  the  possibilities of earn ings  on 
an  in v estm en t in  th a t  Com pany.

S ig n a tu re______________________________________________ ;__________________________________

A ddress ___________________________________________________ __________________ ____ ____ _______  _____
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Gabby Gleanings From Grand Rapids.
Grand Rapids, Jan. 30—One of the 

most welcome buyers who visited the 
Grand Rapids market during the Janu
ary furniture season was Howard W. 
Peak, who has recently become con
nected with one of the leading retail 
furniture stores at Ft. Worth, Texas. 
Mr. Peak handled a hardware line in 
Western Texas for forty years before 
settling down to selling chairs and 
bureaus. Asked by the Tradesman to 
relate some of his early experiences in 
Texas, he cheerfully responded as fol
lows:

“I commenced road work in 1878, 
traveling for a small hardware con
cern at Fort Worth. The Texas & 
Pacific Railroad had just been com
pleted to this point, the vast territory 
West, being practically uninhabited 
by any one, except ranchers and a few 
frontier villages.

“My first traveling was done on the 
hurricane deck of a mustang horse. 
With a pair of saddlebags in which I 
put some extra clothing, and my price 
book swung on to the cantle of my 
saddle, a six-shooter on the pommel,
I started on my one thousand mile 
swing over this undeveloped country. 
The Indians were just quitting the 
counties West, and in fact were not 
so far away that it was absolutely 
safe to travel by one’s self. Towns 
were few and far between, it being 
about thirty to forty miles between 
county seats, which constituted the 
only points where one could expect to 
do any business.

“There was a great demand for 
hardware and it was no trick at all to 
sell the whole stock of staples on a 
trip, and on returning to headquarters,
I would have to remain in the store 
until new supplies were received from 
Saint Louis.

“Hotels were very poor, and one 
always had to “double up” at bedtime. 
Bedbugs were the drummers’ greatest 
bane, and it was no uncommon thing 
to be run out of bed at night by these 
varmints, and to take up pillow and 
quilt and spread the same on the grass 
in order to get a rest.

“The extreme Western point that 
we made in those days was Fort 
Griffin, where there was a regiment of 
United States soldiers stationed. There 
was also an Indian reservation, where 
the Tonkaway Indians were corraled 
and taken care of by the Government.
It was always very interesting to me 
to visit the camps of these wards and 
watch the Squaws dressing the Buffalo 
hides, while the Bucks lay around and 
smoked. I have seen as many as five 
thousand buffalo hides piled up at 
this post awaiting shipment to Eastern 
markets, which was done by ox teams.

“Buffalo, were very plentiful then 
and untold thousands were slain, 
simply for their tongues and hides, 
the carcass being left for the wolves 
to devour. The Indians tanned and 
painted these hides most beautifully 
and sold them for from $5 to $10 each. 
Antelopes were very plentiful and 
easily killed. In going from Fort 
Griffin to Fort Belknap one cold and 
snowv day, I saw as many as 10,000 
of these beautiful creatures, which 
were driven by the cold weather to 
the upper cross timbers.

“It was on this trip that I was rid
ing along, keeping an eye out for any 
redskin who might have strayed from 
the watchful eye of Uncle Sam’s

troops, when I heard a commotion 
from behind, and on looking back, I 
beheld an Indian coming to me in a 
fast run and#making all kinds of signal
ing demonstrations. I stopped and 
turned my horse so as to confront the 
oncomer, at the same time drawing my 
gun. When he had arrived in hailing 
distance, he hallowed “Mebe so me 
heap good injun.”

“After satisfying myself that there 
was no danger, I found that he wanted 
to sell me an antelope that he had on 
the back of his pony and which I 
bought for a dollar, cut off the hind 
quarters and tying them on behind 
my saddle, proceeded on my journey. 
This was a Tonka way, and had left the 
reservation for a day’s hunt.

“On one of my trips, I traveled the 
stage road from Fort Griffin to Fort 
Richardson (now Jacksboro) and 
passed through Lost Valley, where 
Feild and Warrens’ outfit were at
tacked and destroyed by the Comanche 
Indians under the leadership of Chiefs 
Satank, Santanta and Big Tree.

“General Phil Sheridan was expect
ed to pass this way on an inspection 
tour, and it was he that they were 
after. Missing him, they met the ox 
teams of Field and Warrens, destroy
ing them.

“Hardly had they gotten through 
their atrocities when a company of 
Texas Rangers, under command of 
Captain Tom Wilson, came along and 
engaged the Indians in, to them, a dis
astrous battle. All three of the chiefs 
were captured. One of these attempt
ing to kill a soldier was himself killed; 
the other two were turned over to the 
United States Government, and were 
sentenced to the Dry Tortugas, where 
they died.

“These are just a few of the inci
dents that were experienced by me as 
I traveled Western Texas in the days 
when the Frontier was experiencing its 
wildest days. I could go on until 
your patience was exhausted, relating 
holdups, rough times, etc., but will not 
tax your space further.

“This country has developed into the 
greatest section of our great State, 
commercially and agriculturally. Cities 
by the score; peopled by the very best 
citizens and merchants; manufactories, 
cotton mills and other great and profit
able enterprises have been established. 
Oil has developed the near West and 
the wealth therefrom has made this 
section blossom like the rose. My own 
home city. Fort Worth, in which I 
happened to be the first male child 
born, has developed into a city of 150,- 
000 souls and is drawing its prosperity 
from its contact with the outlying 
Western territory, its packing houses, 
being its greatest asset.

“After more than forty years spent 
on the road in Texas, I can but speak 
of my experience with the greatest 
praise for the people with whom I have 
lived and the material business that 
has been accorded me.”

The annual round-up of the officers, 
department heads and traveling sales
men of the Worden Grocer Company 
was held in the English room of the 
Hotel Rowe last Saturday noon. The 
attendance was larger than ever be
fore, due to the addition of the Battle 
Creek store to the Worden family. 
The principal address was by Rev.
C. W. Merriam, pastor of Park Con
gregational church. Mr. Rouse pre
sided with his usual poise and good 
fellowship. Pocket knives were the

H O T E L  W H IT C O M B
St. Joseph, Mich.

European Plan
Headquarters for Commercial l ie n  

m aking the Twin Cities of
ST. JOSEPH AND BENTON HARBOR
Remodeled, refurnished and redecor

ated throughout.
Cafe and Cafeteria in connection  

where the best o f food is  ob
tained a t moderate prices. 

Rooms with running w ater 31.60, w ith  
private toilet 31.76 and 32.00, w ith  

private bath 32.50 and 33.00.
J. T . TOW NSEND, Manager.

It’* the PANTLIND
in

GRAND RAPIDS 
Rooms with Bath $2.50 and up

OCCIDENTAL HOTEL
FIRE PROOF 

CENTRALLY LOCATED  
Rates $i.50 and up 

EDW ARD R. SW ETT. Mgr. 
Muskegon i-i Michigan

CODY HOTEL
GRAND RAPIDS

R A T E S  { f 1-80 “P without bath I E .  ¡3 {12 50 Qp bath

CAFETERIA IN  CONNECTION

Citizens Long Distance Service

Reaches m ore people in W estern Michigan 
than can b e  reached through any other tele
phone medium.

21 ,100 telephones in G rand Rapids.

Connection w ith 150,000 telephones in 
Detroit.

USE CITIZENS SERVICE

CITIZENS TELEPHONE COMPANY

W estern H otel
BIG RAPID8. MICH.

Hot and cold running water ir. 
all rooms. Several rooms with 
bath. AH rooms well heated and 
well ventilated.

A good place to atop.
American plan. Rates reason 

able.
WILL F. JENKINS. Manager

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

3 Short Blocks from Union Depot and Business Center
HOTEL BROWNING

MOST MODERN CONSTRUCTION IN
GRAND RAPIDS

ROOMS with Duplex Bath $2.00; With Private Bath $2.50 or $3.00
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souvenirs presented to the guests by 
the host.

J. J. Berg (Pitgin & Brooks) has 
returned from California pretty well 
satisfied that Michigan is a good old 
State after all. He came 'back sooner 
than he intended—not because his 
treasury got low—but because he got 
everlastingly tired of the perpetual 
sunshine and completely disgusted 
with hundreds of real estate boomers 
who tried to grab him off at every 
street corner in Los Angeles and rush 
him off to some village plat, thirty or 
forty miles out of the city. He was 
inveigled into taking a couple of these 
trips before he got the hang of things, 
but ̂  soon found it was as much as 
one’s life was worth to say “No” to 
the persistent and pestiferous indi
viduals who appeared to number about 
75 per cent, of the population of Los 
Angeles.

The next regular meeting of Grand 
Rapids Council will be held Saturday 
night, Feb. 3, and will go down in 
history as Past Senior Counselors’ 
night. This is a good time for every
body to come out and see these old 
war horses in acton and revive the 
memories of how they gave ■ you 
“yours’ ’in the days gone by. Some 
of you fellows haven’t attended Coun
cil meeting in so long that it will do 
you good to refresh your memories 
on how these old guards piloted you 
over the hot sands and pronounced 
you full fledged councilors. It is like 
going back to see the old college foot 
ball team of your Alma Mater don 
the pig skin and trounce the latest 
edition of the varsity eleven. Come 
out, boys, and see how much of the 
work these old pilots really do re
member.

Members who haven’t paid No. 171 
better send in three bucks at once, for 
you might crack a rib and then you 
would be out of luck. By the way, 
why don’t you send in $16 for the 
whole year and be done with it? Or 
if you can’t do that, send $8 for six 
months. Then you have it off from 
your minds and eliminate the danger 
of lapsing. Some of you haven’t paid 
your annual dues yet either. Get busy. 
The ground is slippery.

Gilbert Moore has returned from 
his first visit to Ohio in the interests 
of the Rudy Furnace Co., of Do- 
wagiac. _ Mr. Moore expects to retain 
his residence in Grand Rapids in
definitely.

Speakers and a toastmaster for the 
annual U. C. T. banquet on March 3 
will be selected during the coming 
week. Tickets may be procured at 
the regular meeting on Saturday even
ing of this week.

The You-See-Tee Luncheon Club 
had for their annual guest Saturday, 
Jan. 27, C. B. Hamilton, President of 
the Brearley-Hamilton Co., and Sec
retary of the Grand Rapids Furniture 
Market Association. Mr. Hamilton’s 
talk naturally was along the furniture 
industry and the furniture markets of 
Grand Rapids and he brought out 
many interesting points. For instance 
the first exhibition of furniture in the 
United States was in Boston about 
seventy years ago. The next show 
was at Philadelphia and the third show 
at Cincinnati. It was not until the 
Centennial year, 1876, that the first 
furniture manufactured in Grand Rap
ids was exhibited, and in 1878 samples 
of the first furniture manufactured 
outside of Grand Rapids were shipped 
in here for exhibition. From that 
time to the present, the Grand Rapids 
market has been steadily growing un
til to-day it is the largest exhibition of 
furniture shown any place in the 
civilized world. Grand Rapids has es
tablished a reputation of manufactur
ing more high grade furniture than 
any city in the world, there being bed 
room suits shown by the Grand' Rap
ids manufacturers which sell up to as 
high as $10,000.

Few people unless very closely con
nected with the furniture industry have 
any conception of what the two furni
ture seasons each year mean to the

citizens of Grand Rapids, because it 
brings a large amount of money here 
which is distributed into all channels 
of business in Grand Rapids.

At the market just closed there were 
525 lines exhibited. The arrival sheets 
of buyers showed 2577 registrations. 
Adding to this the number of people 
it is necessary to have here as sales
men for these 525 lines will easily add 
another 2500 people.

There is no convention pulled off in 
any city in the world which draws so 
many people, where they have to stay 
so long a time, as does the furniture 
exhibitions of Grand Rapids semi
annually.

The club will have as their guest 
Saturday, Feb. 3, Andy Mouw. Andy 
promises to favor the members of the 
club with some of his choicest selec
tions.

W. R. Roach is gradually gaining 
strength so he will probably be well 
enough to resume his desk at the office 
of W. R. Roach & Co. in a couple of 
weeks.

The Pere Marquette and Michigan 
Central have finally taken action on 
the trio of gamblers which has in
fested their trains between this city 
and Chicago. The railway detectives 
know the crooks and are familiar with 
their methods. They propose to get 
the chaps just right and send them 
over the road with as little ceremony 
as possible. The greatest difficulty 
which confronts them in this work is 
to secure warrant for the gamblers 
without including their victim also, 
because the man who accepts an in
vitation to play cards for money is re
garded by the law in the same light 
as the professional gambler.

W. H. Edwards has opened a branch 
office of the Kalamazoo Loose Leaf 
Ledger Co. in this city.

John Ames, representative of Ar
mour & Co. in the Traverse City dis
trict, was in Grand Rapids last week. 
He was accompanied by his wife, who 
underwent a minor operation at Blod
gett hospital last Thursday. They 
both returned home Sunday.

There is everything in being mental
ly stable; in holding a right mental at
titude; in having a mind that is con
fident, poised, sure of the principles 
on which its philosophy is based. Peo
ple who are all afloat and not mentally 
dependable, who have no fixity of pur
pose, and are not reliable, are not the 
men we turn to in emergencies. It is 
the self-confident man, the man who 
feels sure of himself, the man who is 
sure of his philosophy and of his prin
ciples, the man of great faith, on 
whom we depend in supreme crises, 
when others are driven to the wall.

A Port Huron correspondent writes 
as follows: John A. Anderson, De
troit, assistant manager of the Statler 
Hotel, has closed a deal for the pur
chase of the Harrington Hotel, here. 
Mr. Anderson personally will manage 
the hotel, and assume charge Feb. 1. 
A stock company composed of local 
business and professional men has 
been organized, and it is understood 
Mr. Anderson will hold a controlling • 
interest in the company. Many im
provements will be made. Mr. Ander
son said the Statler Hotel interests 
were not behind him, but that local 
money only was represented in the 
company. The Hotel has been the 
property of the C. E. Harrington es
tate and heirs since its erection.

Freedom in the Church.
New York, Jan. 29—Apropos of 

your editorial in the Tradesman of 
Jan. 24, permit me to say that in my 
opinion Dr. Percy Stickney Grant is 
not inconsistent, but is doing exactly 
what any progressive and forward 
looking man would do in the same cir
cumstances. On the surface it might 
appear that the views held by Dr. 
Grant are his exclusive property. It 
is my impression, however, that his 
views are shared by the great ¡ma
jority of his parishioners. I am not 
a member of his church, or of any 
other for that matter, and I speak as

an , impartial observer. As a rule 
clergymen are like politicians; they 
hand out what the crowd wants. Per
haps even Dr. Grant would not have 
taken this step had he not felt the time 
was ripe. A clergyman or a politician 
giving expression to views in advance 
of his time is guilty of an unpardonable 
crime, and must forthwith be punished 
severely.

These clerical critics of Dr. Grant 
are fine, shining examples of the Lead
er they profess to follow Such in
cidents as this fend to show them up 
in their true colors. The people are 
becoming wise and that is one reason 
why many ministers are facing empty 
pews. I believe there are many minis
ters who would be honest with them
selves if they were not subject to sin
ister influences. For years I have 
held: that ministers, taken as a class, 
are not free to preach the truth as they 
see it. To preach contrary to the 
views of those who pay their salary 
is to lose their job. There is no differ
ence between them and any other hired 
man.

It is a far cry to-day between the 
Founder of Christianity and those who 
profess to represent Him in the mod
ern church, with their rituals, creeds, 
pomp, ceremonies and luxurious ap
pointments. Before it is too late, the 
church, as an ecclesiastical organiza
tion, had better sit up and take notice, 
or it will soon find itself entirely de
serted. -Would that we had more 
Grants, Fosdicks, Melishes, and Holm- 
eses! Edward B. Swnney.

Roosevelt’s Fortune.
Additional assets to the amount of 

$50,000 have been discovered, bring
ing the value of Theodore Roosevelt’s 
estate to $900,000.

But Roosevelt’s real fortune never 
can be expressed in figures following 
the dollar mark.

His wealth was in the friends he

made, the esteem he won, the honor
able name he left.

Roosevelt was not a poor boy, but 
it was not because the family was in 
prosperous circumstances that he rose. 
Had he been poor as Lincoln was his 
spirit would have triumphed similarly 
over adversity.

So that his real riches are named ac
curately in the words of Hermann 
Hagedorn: “His courtesy knew no 
wealth or class; his friendship no 
creed or color or race. His courage 
stood every onslaught of savage beast 
and ruthless man, of loneliness, of 
victory, of defeat. His mind was 
eager, his heart was true, his body 
and spirit defiant of obstacles, ready 
to meet what might come.”

None can doubt that if Roosevelt 
had devoted his intense energy to 
piling dollar on dollar he could have 
been rated among the very wealthy. 
But that never was within the scope of 
his ambition. The joy he found in 
life—the “bully time” he was forever 
saying that he had—proceeded not 
from palatial luxury, but from agree
able occupation and congenial person
al surroundings.

If Roosevelt 'had made money the 
first aim of his career, he never would 
have attained his abiding place in the 
affections of the multitude of Ameri
cans.—Philadelphia Ledger.

Do not act scornful or disdainful 
when a customer asks for something 
you do not carry because you think 
it deficient in quality. It’s not for 
you to set the standards for your 
customers.

A ttention!
Fishing Tackle Dealers

Interesting Exhibit 
of

Heddon Fishing Tackle 

Booth No. 43 

Come and see us.

James H eddon’s Sons
Dowagiac, Michigan
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DRUGS M  D RU GGISTS SUNDRIES
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Mich. S ta te  P harm aceu tica l A ss’n. 
P res id en t—George H. G rom m et, D e

tro it.
S ec re ta ry—L. V. M iddleton, G rand 

Rapids.
T rea su re r—E. E. Fau lkner,'M idd lev ille . 
E xecu tive  C om m ittee—J. A. Skinner, 

D. D. A lton and  A. J . Miller.

M ichigan Board of Pharm acy . 
P res id en t—Jam es  E. W ay, Jackson . 
Vice - P res id en t — Jacob  C. D ykem a, 

G rand R apids.
S ec re ta ry—C harles S. Koon, M uskegon. 
J . A. Skinner, C edar Springs.
O scar W . Gorenflo, D etroit.
D irec to r of D rugs and  D rug S tores—

H . H . H offm an, L ansing.
N ex t E xam ination  Session—G rand  R ap 

ids, M arch 20, 21 and  22.

Getting Out of the Rut at the Foun
tain.

The old adage, “Familiarity breeds 
contempt,” seems peculiarly fitted to 
a certain type of soda manager. 
Through long association with soda 
fountains he has become so engrossed 
in his own little sphere of activities 
that he no longer takes the necessary 
time to wonder what the other fellow 
is doing to bring the fountain to the 
front. As a consequence he slowly, 
but nevertheless surely, goes back
wards while the fellow with ambition 
forges steadily ahead toward independ
ence and a fountain of his own some 
time.

The really successful fountain man
ager—and this applies to the new dis
penser as well, because we were all 
new at the game once on a time—has 
a line running in his subconscious 
mind all the time, something like this: 
“I can improve the service somewhere. 
I can do better than I am doing at 
present.” This line of reasoning goes 
on continually, whether he realizes it 
or not.1 If it does not, then he will 
never be anything but a very mediocre 
tap-puller, working for a very small 
so much per. If, however, he feels 
the constant urge to be up and doing 
within him all the time, and cares 
enough about his future to try and 
get somewhere, he will just as surely 
make good, for we all get our chance 
sooner or later. The sooner part of 
it generally depending on our fitness 
to take our chance when it pokes its 
head in the door of opportunity.

Having at various times in our 
somewhat varied existence earned our 
coffee—and working for fountains 
where the chance for advancement 
sometimes came fast and furious, we 
have had ample time for observation 
on this subject. Likewise we have 
had pretty thoroughly drilled into our 
somewhat thick skull the fact that 
Miss Chance is often quite standoffish 
with those whom she has seen fit to 
favor and who have not been ready 
to receive her with open arms. She 
seems to have a habit of throwing 
herself at the head of a fellow when 
he is not expecting her. Then when 
he gets flustered, she throws him down

with a terrible bump and passes on, 
and she does not visit often.

We strolled into a certain place the 
other evening during the after-the- 
show-rush, and saw quite a few actions 
that were not conductive to the well 
being of any business, much less the 
particular requirements of the refresh
ment enterprise.

This place apes the better class of 
refreshment parlor; that is, there was 
linen on the tables and specials on 
the menu—I might also add for good 
measure that evidences of several of 
the specials were also on the linen. 
Stains of a pinkish color and a few 
seeds gave evidence that the former 
occupants of our alloted table had 
partaken of the luscious and fun-mak
ing watermelon. The melons must 
have been luscious, for, as before 
mentioned, juice stains were on the 
cloth.

Of course the place was busy, but 
no matter how much business is being 
done, it is but the work of a moment 
to jerk a stained table cloth off and 
replace it with a clean one. The loss 
of even one customer’s trade for a 
season will pay for considerable laun- 
<iry if one cares to figure it out.

One of the party ordered iced tea 
which was, according to the menu, 
one of the real specialties of the place. 
It came in due time. One small lone 
piece of ice in an ordinary water glass, 
filled with a light amber fluid, and 
on the side of the plate that the glass 
reposed upon, two tiny, bits of dried 
lemon, which by their appearance 
must have done yoeman service in 
the same capacity at least two or three 
times previously. Strange to relate, 
the rest of the service was all that 
could be desired. The sundaes were 
put up in an appetizing manner, and 
the ice cream was good, being rich 
and of the right consistency. But the 
people who received the iced tea will 
not return to that place again. All 
through a little careless on the part 
of the soda manager.

Now if he were the sort of fellow 
who really desired to make a regular 
fountain business, he would see to it 
that nothing left' the fountain which 
could in any way cast discredit upon 
the store. Evidently he is one of those 
misguided youths who try to do all 
the work themselves, whereas he 
should know that in a rush matters 
will run more smoothly if someone 
whq knows is at the head of affairs. 
Chances are that the people who are 
so treated will not complain to the 
management—more’s the pity—but 
will take their trade elsewhere, and 
the poor soda man will never know 
just how much money he is losing all 
the time.

It is such small things as this that

keep certain places in the same old 
rut, year in and year out. They never 
seem to fall down altogether, but yet 
they never get above a certain stan
dard. That is because they do not 
continually keep their weather eye 
peeled for just such stuff, as has been 
herein pictured. Thousands of other 
absurdities go on in other stores all 
the time, but before you laugh too 
heartily at the other fellow’s foolish 
methods look over your own little 
nest. It is quite within the bounds 
of reason to believe that after a care
ful checking up something quite of a 
like nature may be going on.

I was talking to a certain store 
owner the other day regarding the 
circumstance I have quoted above and 
he had quite a chuckle over the idea 
that such things could go on in mod
ern fountain business. While we were 
talking near the fountain a party of 
eight strolled in. They were typical 
fountain fans. One dispenser turned 
to the other and said quite loud enough 
to be heard by anyone within twenty 
feet “Gee, I hope that bunch don’t 
order specials!” I just wonder what 
he thought the boss was paying him 
for. The strange part of it was that 
the boss was standing within ear-shot, 
and never batted an eye. Yet he had 
just ridiculed the system I had finished 
telling him about. Verily, the fellow 
who sees the mote in the other fel
low’s eye sometimes loses his pros
pective because of the beam in his 
own eye.

Hot, tired and thirsty, a party of 
which I was one, trouped into a foun
tain lately to buy. We wanted noth
ing on earth at that particular time 
so much as a glass of clear water with 
a whole iceberg floating in it. Did we 
get it? We did, but not until we had 
asked twice for it. We waited a mo
ment expecting that she would bring 
the much craved Adam’s ale. None 
came, and we beckoned her over, re
peating our urgent request that she 
save our lives. Finally, when hope 
had almost been abandoned, she came, 
and the water was minus ice. That 
spoiled the whole works, for she had 
to go back and do it all over again. 
There is no excuse for such business 
at any time. A glass of good cold 
water should be forthcoming when 
the girl comes to take the order. This 
rule should be as firm as the founda
tion of the building.

It is all very well for the soda man 
to argue that people will take almost

anything when they are hot and 
thirsty. They will as a rule, but the 
public-be-damned policy of a decade 
ago is no longer in vogue at the best 
stores. “The public first, last and all 
the time,” has proved a much better 
slogan.

Now for the other side of the pic
ture. We know of a fountain on a 
public highway that is thronged with 
customers from sunset until late at 
night. It is quite pretentious and yet 
after close appraisal I would say that 
the whole cost of fountain and fix
tures, including the tables and chairs 
was not nearly as much as that of 
other places that do not greet the 
eye half as pleasantly. At one end of 
the room, a fireplace adds a home
like touch. Wall cases on one side 
of the tea room proper display pas- 
teries in a most tempting and appe
tizing manner. The fountain itself, 
while small, is decorated with good 
taste, and is scrupulously clean. The 
tables are wicker with oak tops, spot
lessly clean. The waitress was neat, 
low-spoken and efficient. Our order 
was taken, water was served at the 
same time, and we got what we or
dered within less than five minutes 
from the time we entered the door.

This place makes money, for the 
simple reason that it has something 
to sell that people want, and the pro
prietors know how to market their 
goods. No matter how many people 
crowd into this place, one is sure of 
getting served within a reasonable 
length of time, and you know that 
you will receive what you ordered.

Prices in this place are not too 
low, for it is a little way from the city 
proper, yet no one demurs at the slight 
increase, for it is worth the few cents 
extra to get what one wants as one 
wants it.

The owner of this fountain has suc
ceeded in getting his fountain out of 
the commonplace rut that is the pit- 
fall for so many similar places, and 
he profits by his efforts substantially.

The help in this place are evidently 
trained to respect the fact that the 
public is giving them a chance to 
make a good living, and they treat 
the customers with due consideration. 
There is no arguing with a customer 
in this place. I venture to say that if 
a person in this store ordered a choco
late sundae and declared afterward 
that he said strawberry, the attend
ant would simply murmur, “I’m sor-

EASTER COOP ASSORTMENT

CONTAINS
One Large Rooster 
Six Chickens 
One Large Coop 
o n e  T en Foot B anner 
28 Lbs. Eggs in N est

Cost D ealer
$6.75

O rder Early

PUTNAM  FACTORY 
G rand Rapids, 

Mich.
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ry,” and immediately reftiedy the 
“mistake” without argument.

Oh, yes, it can be done, this busi
ness of lifting a fountain out of the 
rut, and those who have done it will 
testify that while it is not by any 
means the easiest task in the world it 
certainly is the most profitable job that 
Mf. Fountain Owner can get busy 
on, for it pays a handsome dividend 
at all seasons and in all places.

Joseph Fox.

Unfortunate Status of Creasey House 
at Saginaw.

Chicago, Jan. 30—With this letter, I 
am enclosing a list of the members of 
the Creasey Corporation of Saginaw. 
These members have paid - in about 
$85,000 to the Saginaw house, and in 
the time it has been running it has 
lost about $40,000. Do not believe that 
it could show net assets of anywhere 
near $40,000.

Those members are very much dis
satisfied with the way Creasey con-' 
ducts that house, and they called a 
meeting at one time to devise some 
way of taking the house out of 
Creasey’s hands. Creasey heard of it 
and sent an attorney there and some 
of his good boosters pacified them for 
the time being.

Now, if you could get some influ
ential merchant who is a member of 
the Saginaw house to call a meeting of 
all the members and put the facts be
fore them as to how the house is be
ing run, how Creasey takes out his XA  
per cent., regardless of whether the 
house makes expenses, and show them 
that if he continues to coftduct the 
house, all will soon be lost.

If you can have the right kind of a 
meeting and present the true facts to 
the Attorney-General of Michigan, 
they could get the house away from 
Creasey.

In addition to this list of members I 
am sending you, Creasey has had 
salesmen in that territory all the time 
for the past three years, selling more 
memberships for the Saginaw house; 
but this money did not go to Saginaw. 
The notes were sent to the Louisville 
office of the Creasey Corporation and 
as fast as the money was collected, it

was used to bolster up other weak 
houses«. So you see the new members 
they secured for the Saginaw house 
has not helped the house at all, but in
stead has been a burden on the orig
inal members, for these last members 
are not putting any cash into the Sag
inaw house to help furnish merchan
dise, but instead they are drawing out 
merchandise from the Saginaw house 
on the money furnished by the orig
inal members, and these new mem
bers have only helped the Creasey 
Corporation, financially, at Louisville. 
Ky. •

If you can get the right kind of an 
attorney to handle this, you can cause 
Creasey considerable trouble in that 
territory and have the members take 
the Saginaw house entirely away from 
him.

By writing these members a letter, 
you will t>e able to get a great many 
complaining letters from members 
who are not satisfied with Creasey’s 
management -of the Saginaw house. 
Publish these letters you receive in 
your trade journal and give them 
plenty of publicity.

This is the first start, and every few 
days, I will send you other lists and 
advise you how to handle same. I 
will put you in a position to put 
Creasey entirely out of business.

The Blue Sky Department of Michi
gan is not at all favorable to Creasey.
I understand he has sold and issued 
stock in the Creasey Corporation of 
Dele ware in the State of Michigan 
without having a license to do so. I 
will send you a list of merchants for 
you to  write to and get proof of same.

P. L. J. Crill.

Non-Alcoholic Vanilla. 
Vinillin_ . 3 2 gm.
Coumarin .... ------  .  0.19 gm.
Glycerin_______ . . . ___180 mil.
Syrup ______ ----------180 mil.
W a te r______ __ mil.
Water _ .----------120 mil.
Ether _______ ------- --  120 mil.
Color _________ ----------- q.s.

Dissolve the vanillin and- coumarin 
in the ether, and add to the rest of the 
ingredients. Beat until the ether is 
volatilized, then add the color.

Soda Fountains
A New Fountain for the New Year

W E W A N T T O  TA K E TH IS O PPO RTU N ITY  T O  A N 
NOUNCE T H A T  W E SHA LL A G A IN  BE T H E  GENERAL 
A G EN TS F O R  M ICHIGAN FO R  T H E  GUARAN TEE ICE
LESS SOD A  FOUNTAIN M ADE BY T H E  FOUNTAIN 
SPECIALTY CO., O F G RAND HAVEN.

TH IS IS A  FOUNTAIN O F UNQUESTIONED M ERIT 
AND IT  IS BACKED BY A  W ONDERFUL RECORD OF 
SERVICE.

NOW  IS T H E  TIM E T O  M AKE PLANS F O R  T H E 
SPRING INSTALLATION OF A  NEW  FOUNTAIN.

W RITE O U R  MR. A . W. OLDS F O R  PARTICULARS.

H a z e ltin e  &  P e rk in s  D ru g  C o .
G r a n d  R a p i d a ,  M i c h i g a n

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

Acids
Boric (Pow d.) __ 17%@ 25
Borix (X tal) ___ 17%@ 25
C arbolic _______  54@ 61
C i t r i c _____________ 62® 70
M uriatic  ________ 3%@ 8
N itric  __________  9® 15
O x a lic _________ 20% @ 30
S u lp h u r ic _________ 3%® 8
T a r t a r i c _________  40® 50

3 25@3 50 
1 40®1 70 
1 50® 1 75 
1 00@1 20 
3 00® 3 25 

25® .35 
1 30@1 40

Am m onia
W ater, 26 deg. __ 10® 18 
W ater, 18 deg. __ 8%@ 13 
W ater, 14 deg. __ 6%@ 12
C a r b o n a te ______  20® 25
Chloride (G ran.) 10® 20

Balsam s
Copaiba _________  60® 1  00
F ir  (C anada) __ 2 50@2 75
F ir  ( O r e g o n )__  60® 80
P e ru  ---------------- 3 50@3 75
T o l u ----------------- l  35@ i 60

B arks
C assia  (o rd inary) 25® 
C assia  (S a ig o n ) ..  50® 
S assa fras  (pw. 45c) @ 
Soap C u t (powd.)

30c -----------------  15®

B erries
Cubeb
F ish
Ju n ip e r
P ricky Ash

1 75®1 85 
25® 30

-  7® 15
— @ 30

E x trac ts
Licorice
Licorice p o w d ._

60®
70®

65
80

Flow ers
A rnica  . 25® 30
Cham om ile (G er.) 40® 50 
Cham om ile Rom  1  75@2 00

Gums
Acacia, 1 s t _____  50® 55
A cacia, 2 n d _____  45® 50
A cacia, S o r t s __  25® 30
A cacia, pow dered 30® 35 
Aloes (B arb  Pow ) 25® 35 
Aloes (Cape Pow ) 25® 35 
Aloes (Soc. Pow .) 70® 75
A safoetida  _____  65® 75

P o w . ---------------1  00® 1 25
C am phor ______  1  20@1 30
G u a ia c _________  @ 9j
G uaiac, pow ’d _ ® 1  00
Kino -----------------  @ 75
Kino, pow dered . @ 85
M y r r h __________  @ 80
M y r r h _________  @ 85
M yrrh, pow dered . @ 95 
Opium, powd. 1 1  00® 11 20 
Opium, g ran . 11 00@11 20
Shellac _______  1  00@1 15
Shellac B leached 1 05@1 20 
T rag acan th , pw. 2 25®2 50
T r a g a c a n th ___  2 60@3 00
T urpen tine  _____  25® 30

Insecticides
A r s e n i c _______ 18 %@ 30
Blue V itriol, bbl. @ 7% 
Blue V itrio l, less 8%@ 15 
B ordeaux M ix D ry  14® 29 
H ellebore, JVhite

p o w d e re d _____  20® 30
In sec t P o w d e r_50® 85
L ead  A rsena te  Po. 26® 39 
Lim e an d  S u lphur

D ry  --------------  09%@24%
P a ris  G r e e n ____ 30® 43

Leaves
B u c h u ___ _____ 1  75@1 90
B uchu, pow dered @2 00
Sage, B ulk  _____  25® 30
Sage, % lo o s e __
Sage, pow dered_
Senna, A l e x .___ 75®
Senna, T i n n . ___ 30®
Senna, T inn . pow, 25®
D va U r s i _________20®

@ 40

Oils
Almonds, B itte r,

t r u e _______  7 50@7 76
Almonds, B itte r,

a rtificia l ____  2 50@2 75
Alm onds, Sweet, 

t r u e _______ __ 80® 1  20

Almonds, Sweet,
im ita tio n  ____  60® 1 00

A m ber, c r u d e _ 2 00@2 25
A m ber, rectified 2 25@2 50
A n is e ___________ 1 25@1 50
B e r g a m o n t____  5 00® 5 25
C a j e p u t ____ ;___ 1 50® 1 75
C a s s ia _________
C a s to r _________
C edar L ea f ____
C in tro n e lla ____
C lo v e s _________
Cocoanut ______
Cod L i v e r _____
C ro to n __ i _‘___  2 25@2 6<j
C otton S e e d ___ 1 25 @1 35
C u b e b s _________ 8 50@8 75
E igeron ________ 4 00@4 25
E u c a ly p tu s ____  90® 1 20
H em lock, pu re_ 2 00® 2 25
Ju n ip e r B e rr ie s . 2 00®2 25
Ju n ip e r W ood_1 50@1 75
L ard , e x t r a ___ 1 25@1 45
L ard , No. 1 ____ 1 10@1 20
L avendar F low  5 25@5 50 
L avendar G ar’n  1 75@2 00
Lem on _________  1 50@1 75
L inseed Boiled bbl. @ 98 
L inseed bid less 1 05@1 13 
Linseed, raw , bbl. @ 96 
L inseed, ra . less 1 03 @1 11 
M ustard , a rtifil. oz. ® 50
N eatsfoo t ______ 1 15@1 30
Olive, p u r e ___  3 75@4 50
Olive, M alaga,

y e l lo w _____ 2 75@3 00
Olive, M alaga,

g r e e n _________ 2 75@3 00
O range, S w ee t. 4 50@4 75 
O riganum , pure  @2 50 
O riganum , com ’l 1 00@1 20
P e n n y r o y a l___  2 50@2 75
P e p p e r m in t___  4 75@5 00
Rose, p u r e __ 12 00® 16 00
R osem ary  Flow s 1 25@1 50 
Sandalwood, E .

I . ----------------  10 00@10 25
S assa fras , tru e  1 50® 1 80 
S assafras , a r t i ’l 1 00@1 25
S p e a r m in t_____  4 50@4 75
S p e r m ----------------1 80®2 05
T a n s y ____ . . .  14 00@14 25
T ar, U S P _______  50® 65
T urpen tine, b b l . _@1 63
T urpen tine , less 1 70® 1 78 
W in tergreen ,

l e a f ---------------  6 75@7 00
W intergreen , sw eet

b i r c h -------------- 3 75 @4 00
W in terg reen , a r t  1 05@1 25
W o rm s e e d ____  6 00@6 25
W o rm w o o d__ 13 50@13 75

T inctu res
A c o n ite _________
A lo e s ___________
A rnica  _________
A safoetida _____
B elladonna _____
Benzoin ________
Benzoin Com p’d
B u c h u __________
C a n t h a r a d i e s __
C a p s ic u m ___ ,___
C atechu ________
C in c h o n a _______
Colchicum _____  _ _  m
Cubebs --------------  @3 00
D ig i ta l i s ------------- ® i  80
G entian  _______  Y
Ginger, D. S. _
G uaiac ________
Guaiac, Ammon.
Iodine _________
Iodine, Colorless
Iron, clo. _____
Kino

® 1  80 
@1 45 
@1 10 
@2 40 
@1 35 
® 2  10 
@2 65 
@2 55 
®2 85 
® 2 20 
@1 75 
@2 10 
@ 1 80

®1 35 
@ 1 80 
@2 20 
@2 00 
® 95 
@1 50 
@1 35__Mi_____ ®i 40

~ r ~ ------- @2 50N ux V o m ic a ___
Opium ______
Opium, Cam p. II  
Opium, D eodorz’d 
R h u b a r b _______

pi 55 
P3 50 

@ 85 
@3 50 
@1 70

Potassium
B icarbonate  ____  35® 40
B ichrom ate  _____  15® 25
B ro m id e ___________ 45® 50
C arbonate  ______  30® 35
C hlorate, g ra n ’r  23@ 30
C hlorate, powd.

o r x ta l _______  16® 25
Cyanide __________ 35® 50
Iodide --------------  4 43® 4 65
P e r m a n g a n a te _25® 40
P ru ssa te , yellow 45® 55
P ru ss ia te , r e d _65® 75
Sulphate  _______  35® 40

55®
60®

Roots
A lkanet ________  @
Blood, pow dered . 30®
C alam us _______  35@
E lecam pane, pw d 25@
G entian, pow d__ 20®
Ginger, A frican,

pow dered ___
G inger, Jam aica 
Ginger, Jam aica ,

pow dered ___
Goldenseal, pow. 5
Ipecac, p o w d ._
Licorice _______
Licorice, powd.
O rris, powdered 
Poke, pow dered 
R hubarb , powd.
Rosinwood, powd. 
Sarsaparilla , H ond.

g round  --------  1 25 @1 40
S arsap arilla  M exican,

g round -----------  @ 50
Squills --------------  35® 40
Squills, pow dered 60@ 70
Tum eric, powd. 15® 20
V aleran , powd. 40® 50

42® 50 
50@6 00 

@3 00 
40® 45 
20® 30 
30® 40 
30® 35 
85@1 00 
3.0® 35

Seeds
A nise __________  33® 35
A nise, pow dered 38® 40
B ird, I s _________  13® 15
C anary  _________  9® 15
C araw ay, Po. .55 44® 50
C ardam on ___  1  80@2 00
Celery, powd. .45 .35® 40 
C oriander pow. .35 25®
Dill ------------------- 10®
F e n n e l l_________  25®
F la x  ---------------- 07%@
Flax , g round __ 07% @ 
F oenugreek  pow. 12®
H e m p ___________  8®
Lobelia, p o w d .___  @ 1 25
M ustard , y e llo w .. 15® 25 
M ustard , black __ 15® 20
Poppy ---------------- 30® 40
Quince -----------  2 75@3 00
R ape -----------------  16® 20
Sabadilla  ________ 20® 30
S u n f lo w e r__ I_1 1 %® 16
W orm , A m erican  30® 40
W orm L e v a n t___  ®4 50

Pain ts .
Lead, red  d ry  __ 14%@14% 
Lead, w hite  d ry  14%@14% 
^.ead, w hite  oil _ 14%@14% 

2 
6 
8
7
8

4% 
10

Ochre, yellow bbl.
Ochre, yellow less 2%@
P u tty  -----------------  5®
R ed V enet’n Am. 3%@
Red V enet’n Eng. 4®
W hiting , bbl. ___  @
W hiting  -----------  5%@
L. H . P . P rep —  2 60@2 75 
R ogers P r e p ._ 2 60®2 75

M iscellaneous

09® 15

60%.

A cetanalid  ___  47 %@
A lu m -----------------  08®
Alum. powd. and

ground _______
B ism uth , 'Subni

tra te  ------------- 3 55@3 75
B orax  x ta l or

p o w d e re d ___  07® 13
C an tharades , po 1 75@5 00
C a lo m e l---------- 1  76@1 96
C apsicum  _____  55® 65
C a r m in e -----------  6 00@6 60
C assia B u d s ___ 25® 30
Cloves . . . ---------- 47® 50
Chalk P rep a re d . 14® l i
Chloroform  _____  57® 6
Chloral H ydra te  1 35® 1 81
Cocaine --------  1 1  60@12 25
Cocoa B u t t e r ___ 55® 75
Corks, list, less 40@50%
C o p p e ra s _______ 2%@ 10
Copperas, Pow d. 4® 10 
Corrosive Sublm  1 48@1 63
C ream  T a r t a r ___ 35® 45
C uttle  bone ___  55® 75
D extrine  -----------  4%@ 15
D over’s Pow der 3 50@4 00 
E m ery , All Nos. 10® 15 
E m ery , Pow dered 8® 10 
Epsom  E a lts , bbls. @ 3% 
Epsom  Salts, less 4%@ 09 
E rgo t, pow dered __ @1 50
Flake, W h i t e ___  15® 20
Form aldehyde, lb. 19® 25
G elatine ---------- 1  30®1 50
G lassw are, less 55%. 
G lassw are, full case 
G lauber Salts, bbl.
G lauber Sa lts  less 04
Glue, B r o w n ___  21
Glue, Brow n Grd 12%®
Glue, W h i t e ___  25®
Glue, W hite  Grd. 25®
Glycerine _________24@
H ops -----------------  65®
I o d in e ---------------- 6 30®6 75
Iodoform  _____  7 60@7 85
Lead A cetate  ._  18® 25
L y c o p o d iu m __ 1 00@1 15

M a c e -----------------  75® 80
M ace, pow dered 95@1 00
M e n th o l_____  12 50® 12 75
M orphine _____  8 70® 9 60
N ux V o m ic a ___  @ 30
N ux Vomica, pow. 15® 25 
P epper b lack  pow. 32® 35 
Pepper, W hite __ 40® 45
P itch , B urg u n d ry  10® 15
Q uassia  ________  12® 15
Quinine --------------  72@1 33
Rochelle S a lts  __ 30® 40
Saccharine _____  @ 30
S alt P e t e r ________1 1 ® 22
Seidli^z M ixture  30®
Soap, g reen  ___  15®
Soap m o tt oast. 22% @
Soap, w hite  castile

case -----------------  @ 11  go
Soap, w hite  castile

less, per b a r ___ @1 25
Soda A s h ________ 3%@ 10
Soda B icarbonate  3%@10
Soda, Sal ________ 03® 08
Sp irits  C am phor @1 35.
Sulphur, r o l l ----- 3%@ 10
Sulphur, S u b l .__ 04® 10
T am arinds  _____  20® 25
T a r ta r  E m e t i c _70® 75
T urpen tine, Ven. 50@2 25 
V anilla  Ex, pu re  1 75@2 25
W itch  H a z e l __1 47®2 00
Zinc S u lp h a t e _ 06® 15

40
30
25
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country merchants will have their orders 
filled at market prices at date of purchase.

A D V A N C E D D E C L IN E D
C anned Pum pkin
Olives
Bel C ar Mo P ean u t B u tte r A pricots

’ Nucoa N ut B u tte r
F ru it J a r s Feed

AMMONIA 
A rctic . Brand 

IS os., 2 do*. In carton
per do*. ___________

1 X  L, 3 dos., 12 ox. 
Parsons, 3 dos. sm all 
Parsons, 2 dos. med. 
P arsons, 1 doz„ lge. 
Silver Cloud, 3 ds. sm. 
Silver Cl’d, 2 ds., med. 
Stiver Cloud, 2 ds. lge. S 70 
One case tree w ith  five. 

AXLE GREASE

1 76
3 76 
6 00
4 20
3 35
4 80 
4 00

m m

10c doz. 92%
, 15c doz. _ 1 37%

20c doz. ___ 1 80
, 25c doz. _ 2 30

50c doz. _ 4 40
80c doz. _ 6 85

10 lb>. doz.. _ 13 50
F lake , 6 OZ. 1 25
Flake, 16 oz. _ 2 25

48, 1 l b . _____________ 4 25
24, 3 lb. ____________ 5 50
10 lb. pails, p e r doz. 8 20 
15 lb. palls, p e r doz. 11 20 
25 lb. pails, p e r doz. 17 70 

BAKING POW DERS 
C alum et, 4 oz., doz. 95
C alum et, 8 oz., doz. 1 95
C alum et, 16 oz., doz. 3 35 
C alum et, 5 lb., doz. 12 75 
C alum et, 10 lb., doz. 19 00

K.

Q ueen F lake , 50 lb. keg  13 
Q ueen F lake , 25 lb. keg  14
Royal, 10c, d o z . _____  95
Royal, 6 oz., d o z ._2 70
Royal, 12 oz., doz__5 20
Royal, 5 l b . _________ 31 20
R um ford , 10c, d o z ._ 95
R um ford, 8 oz., doz. 1 85 
R um ford, 12 oz., doz. 2 40 
R um ford, 5 lb., doz. 12 50 
Ryzon, 4 oz., doz. __ 1 35
Ryzon, 8 oz., d o z ._2 25
Ryzon, 16 oz., doz. _ 4 05
Ryzon, 5 l b . ________ 18 00
Rocket, 16' oz., doz. 1 25 

BLUING
Jenn ings Condensed P earl 

C -P -B  “ Seal C ap"
3 doz. C ase ( 1 5 c )____ 3 75
S ilver C loud, 3 dz. sm . 3 80 
Silver Cloud, 2 dz. lge. 3 80 
w ith  p e rfo ra ted  crow ns. 
One case  free  w ith  five.

B REA K FA ST FOODS 
C racked W heat, 24-2 3 85
C ream  of W h e a t ___ 6 90
P illsb u ry ’s  B es t C er’I 2 20
Q u ak er Puffed  Rice__5 46
Q uaker Puffed  W h ea t 4 30 
Q uaker B rfs t B iscu it 1 SO
R alston  P u r i n a _____ 4 00
R alston  B r a n z o s ____ 2 70
R alston  Food, large _ 3 60
Saxon W h ea t F o o d _3 75

Shred . W h ea t B iscu it 3. 85
V ita  W hea t, 1 2 s _____ T 80

P est's Brands.
G rap e-N u ts, 24s _____ 3 80
G rap e-N u ts, 1 0 0 s __ _  2 76
P ostum  C ereal. 1 2 s_2 25
P o s t T oasties, 3 6 s _2 85
P o s t T oasties, 24s _2 85
P o s t’s  B ran , 2 4 s ___ 2 70

BROOMS
S tan d a rd  P a rlo r , 23 lb. 8 00 
F an cy  P a rlo r, 23 lb.' 9 50 
E x  F an cy  P a rlo r 25 lb 10 00 
Ex. Fey. P a rlo r 26 lb  11 00
T oy -------------------- ____ 2 25
W hisk , No. 3 _.______ 2 75

R ich & F ran ce  B ran d s
S p e c i a l__ ___________  8 00
No. 24 Good V a lu e _8 50
No. 25 V e lv e t___  9 50
No. 27 Q u a l i t y _____ 10.75
No. 22 M iss D andy _ 10 75
No. B-2 B est on E a r th  10.00 

BRU SHES 
Scrub

Solid B ack, 8 i n . ____1 50
Solid B ack, 1 i n . ____1 75
Pointed Ends _______ 1 25

Stove
No. 1 _________ 1 10
No. 2 _________ 1 35

Shoe
No. 1 _______________  90
No. 2 ___________________ 1 25
No. 3 _________ 2 00

BU TTER COLOR
Dandelion, 25c size _ 2 85
N edrow , 3 oz., doz. 2 50
B U TTE R  SU B ST ITU T ES

I. VAN W ESTEN BRUG G E 
Carload D istribu to r

1 lb. ca r to n s  _______ 23
2 lb. an d  5 l b . _______ 22%

CANDLES
E lec tric  L igh t, 40 lbs. 12.1
P lum ber, 40 l b s . ___ 12.8
Paraffine, 6s _ ----------- 14%
Paraffine, 1 2 s ________ 14%
W i c k i n g ____________ 40
T udor. 6s, p e r box _ 30

CANNED FR U IT . 
Apples, 3 lb. S tan d a rd  1 75
A pples, No. 1 0 _4 2504 50
Apple Sauce, No. 2_ 2 00 
A pricots, No. 1 1 90@2 00
A pricots, No. 2 _____ 2 25
A pricots, No. 2% 2 2503  50 
A pricots, No. 10 9 00@13 50
B lackberries , No. 10_9 00
B lueber’s, No. 2, l-75@2 50
B lueberries, No. 10_11 50
C herries, No. 2_3 0003 50
C herries, No. 2% 4 0004 95 
C herr’s, No. 10 11 50012 00
L oganberries , No. 2 _3 00
Peaches, No. 1 ____ 1 85
Peaches, No. 1, S liced 1 40
Peaches, No. 2 _____ 2 75
Peaches, No. 2%, M ich 3 25 
Peaches, 2% Cal. 3 00 @3 75 
Peaches, No. 10, M ich 7 75 
P eaches, No. 10, Cal. 10 50 
P ineapple , 1, sli. 1 85@2 00 
P ineapp le , 2, sli. 2 90@3 25 
P ineapple, 2, B rk  slic. 2 25 
P ineapp le , 2%, si. 3 9004 25 
P ineapp les, No. 2, c ru s. 2 26 
P ineap ., 10, cru . 7 5008  00
P ea rs , No. 2 ________3 25
P ea rs , No. 2 % ______4 25
P lum s, No. 2 ______ 2 25
P lum s, No. 2% ______ 3 00
R aspberries  No. 2, blk. 3 25 
R aspb ’s, R ed, No. 10 9 75 
R aspb ’s, B lack  No. 10 11 00
R hubarb , No. 1 0 ___ 6 25

CANNED FISH .
Clam Ch’der, 10% oz. 1 35 
C lam  Ch., No. 3 3 00@3 40 
Clam s, S team ed, No. 1 1 75 
Clam s, M inced, No. 1 2 60 
F in n an  H addie, 10 az. 3 30 
Clam  Bouillon, 7 oz._ 2 50 
Chicken H addie, No. 1 2 75
F ish  F lakes, sm all _ 1 35
Cod F ish  Cake, 10 oz. 1 85
Cove O ysters, 5 o z ._1 45
L obster, No. %, S ta r  5 10 
L obster, No. %, S ta r  2 90 
Shrim p, No. 1, w e t __ 1 80 
S a rd ’s, % Oil, k . 4 25@4 75 
S ardines, % Oil, k ’less  3 86 
Sard ines, % Sm oked 7 00 
Salm on, W arren s, %s 2 75 
Salm on, W arren s  1 lb. 3 90
Salm on, R ed A laska_2 80
Salm on, Med. A laska  1 65 
Salm on, P in k  A laska  1 50 
S ardines. 1m. %, ea. 10028 
S ardines. Im ., %, ea. 25 
Sardines, Cal. __ 1 7502 10 
T una , %, A1 bo core __ 90
T una , %, N e k c o ___ 1  65
T una , %, R e g e n t__ 2 25

CANNED MEAT. 
B acon, Med. B eechnu t 2 70 
Bacon, Lge. B eechnu t 4 50
Beef, No. 1, C o rn e d _2 65
B eef, No. 1, R o ast __ 2 66

Beef, No. % Rose Sli. 1 75 
Beef, No. %, Q ua. Sli. 2 10 
Beef, No. 1 , Q ua. sli. 3 16 
Beef, No. 1, B ’n u t, sli. 5 10 
Beef, No. %, B ’n u t  sli. 2 80 
B eefsteak  & Onions, s  3 15 
Chili Con Ca., I s  1 3501 46
Deviled H am , %s __  2 20
D eviled H am , % s __  3 60
H am burg  S teak  &

Onions, No. 1 _____ 3 15
P o tted  Beef, 4 o z . __ 1 40
P o tted  M eat, % L ibby  60 
P o tted  M eat, % L ibby 90 
P o tted  M eat. % Rose 80 
P o tted  H am , Gen. % 2 16 
V ienna  S aus., No. % 1 35 
V eal Loaf, M edium  __ 2 30 

Baked B eans
B eechnut, 16 o z . ___ 1 30
C a m p b e lls ___________ 1  lg
C lim atic Gem, 18 ox. 96
F rem on t, No. 2 _____ 1  16
Snider, No. 1 _______  95
Snider, No. 2 _______ 1  35
V an Cam p, S m a l l__ 1  95
V an Cam p, Med. ____ 1 15
CANNED V EG ETA BLES. 

A sparagus.
No. 1, G reen t i p s __ 3 90
No. 2%, Lge. Gr. 3 7604 60 
W ax B eans, 2s 1 3503 76 
W ax B eans, No. 10 __ 6 36 
G reen B eans, 2s 1  6004  75 
G reen B eans, No. IS— 8 26 
L im a B eans, No. 2 G r. 2 00 
L im a B eans, 2s, Soaked 96 
Red K id., No. 2 1 3001 56 
B eets, No. 2, wh. 1 6002 40 
B eets, No. 2, c u t 1 2501  76 
B eets, No. 3, c u t 1 4002 10 
Corn, No. 2, S t. 1 0001 10 
Corn, No. 2, E x .-S tan . 1 56 
Corn, No. 2, F a n  1 6002 26 
Corn, No. 2, Fy . g la ss  3 26
Corn, No. 1 0 _______ 7 26
H om iny, No. 3 1 1501 35
O kra, No. 2, whole __ 1 90
O kra, No. 2, c u t ___ 1 60
D ehydra ted  V eg Soup 90 
D ehydrated  P o ta toes , lb  45
M ushroom s, H o te ls  __  38
M ushroom s, Choice ___ 48
M ushroom s, S u r E x tra  66 
P eas, No. 2, E .J . 1 2501 80 
P eas, No. 2, S ift.,

J u n e -------------- J, 6002 19
P eas, No. 2, E x . S ift.

E . J  ---------  1  9002  19
P eas, Ex. F ine , F ren ch  32 
Pum pkin , No. 3 1  4501  75
Pum pkin , No. 10 ___ 4 50
P im entos, %, each  16018 
P im entos, %, each  __ 27 
Sw ’t  P o ta toes , No. 2% 2 16
S au rk rau t, No. 3 ___ 1  65
Succotash , No. 2 1 6002 36 
Succotash , No. 2, g lass  3 46
Spinach, No. 1 ______ 1  35
Spinach, No. 2 1  3501  60 
Spinach, No. 3 2 1502 26
Spinach, No. 1 0 ____ 6 00
T om atoes, No. 2 1 3001 60 
Tom atoes, No. 3 1  9002 25 
T om atoes, No. 2 g lass  2 86
T om atoes, No. 1 0 ____ 6 50

CAT8 UP.
B -n u t, L a r g e ________ 2 70
B -n u t. S m a l l ________ 1  80
Libby, 14 o z . ________ 2 26
Libby, 8 o z . __________ 1  60
V an Cam p, 8 o z . ___ 1 75
V an Cam p, 16 o z . _3 15
Lilly  V alley, 14 oz. __ 2 35 
L illy  V alley, % P in t 1 65
Sniders, 8 o z . ________ 1  75
Sniders, 16 o z . _____ 2 75

CHILI SAUCE.
Snider, 16 o z . ________ 8 26
Snider. 8 o z . ________ 2 25
Lilly  V alley, % P in t  2 25 

OYSTER COCKTAIL.
Sniders, 16 o z . _____ 3 25
Sniders, 8 o z . ________ 2 25

C H E E S E
R o q u e f o r t____________ 65
K ra f t  Sm all t i n s ___ 1 70
K ra f t  A m erican  _____ 2 76 
Chili, sm all tin s  ____ 1 70
P im ento , sm all tin s_1 70
R oquefort, sm all tin s  2 60 
C am enbert, sm all tin s  2 60
B rick  ________________ 30
W isconsin F l a t s ____ 31
W isconsin D aisy  ____ 31
L ongnorn ____________ 31
M ichigan Fu ll C ream  30 
New Y ork full c ream  32
Sap Sago  35

t CHEW ING GUM
A dam s B lack  J a c k ___ 65
A dam s B lo o d b e r r y __65
A dam s Calif. F ru i t  ____ 66
A dam s Sen Sen 66

B eem aa’s  P e p s i n _____ 65
B eechnut -___________  7 0
D o u b le m in t____________ 65
Ju icy  F r u i t ___ ________ 66
P e p p e rm in t W rigleys_65
S p e a rm in t W r ig l e y s_65
Spic-S pans M xd F lav o rs  66
W rig ley’s P -K  ________ 65
Zeno ___________________ 65

CHOCOLATE.
B aker, C aracas, % s  85
B aker, C aracas, *%s   33
B aker, P rem ium , %s __ 35
B aker, P rem ium , % s _32
B aker, P rem ium , %s __ 32
H ersheys, P rem ium , % s 36 
H ersheys, P rem ium , % s 36 
R unkle, P rem ium , %s_ 34 
R unkle, P rem ium , %s_ 37
V ienna S w e e t 24s __  1  76

COCOA.
B ak er’s  % s ____________ 40
B ak e r’s  % s ____________ 36
B unte , % 8 ___________   43
B un te , % lb. __________ 35
B unte , lb. _____________ 32
D roste’s D utch , 1 lb__9 00
D roste’s  D utch , % lb. 4 75 
D roste ’s  D utch , % lb. 2 00
H ersheys, % s _________ 33
H ersheys, % s _________ 28
H u y l e r _________________ 36
Low ney, % s _____ ______ 40
Low ney, % s __________. 40
Low ney, % s __________ 38
Low ney, 5 lb. c a n s ___ 31
V an H outen , % s _____ 75
V an H outen , % s __ _ 7 5

COCOA NUT.
%s, 6  lb. case  D unham  60
%s. 6 lb. c a s e _________ 48
%s & %s, 15 lb. case  49 
B ulk, b a rre ls  Shredded 22 
96 2 oz. pkgs., p e r case 8 00 
48 4 oz. pkgs., p e r case  7 00 

C LO TH ES LIN E.
H em p, 60 f t ________ _ 1  50
T w isted  C otton, 60 f t. 1 75
B raided , 60 f t . ______ 2 75
Sash  C o r d __ ________ 3  76

C O FFE E  ROASTED 
Bulk

Rio -------------:________  16%
S a n to s _____________  23024
M a r a c a ib o ______ _____ 28
G uatem ala  _____________ 30
J a v a  an d  M o c h a _____ 39
B ogota _________________ 32
P e a b e r r y _______________ 26

M cL aughlin 's XXXX 
M cL aughlin’s  X X X X  p ack 
age coffee is  sold to  re ta il
e rs  only. M ail a ll o rders  
d irec t to  W . F . M cL augh
lin & Co., Chicago.

Coffee E x trac ts
N . Y., p e r  1 0 0 _______  11
F ra n k ’s  60 p k g s ._____ 4 25
H um m el’s  50 1 l b . _10%

CONDENSED MILK
E agle , 4 d o * .________ 9 00
Leader. 4 doz. ______ 6 60

M ILK COMPOUND
H ebe, Tall, 4 d o z ._4 50
H ebe, B aby, 8 doz. _ 4 40
C arolene, T all, 4 doz. 4 00
C arolene, B a b y _____ 4 00

EVAPORATED MILK

!?IUeGr íSS

f e  M  E v a p o r a t e p .

M i l K

Blue G rass, Tall, 48 5 00 
Blue G rass, B aby, 72 3 75 
C arnation , Tall, 4 doz. 5 25 
C arnation , B aby, 8 dz. 6 16
E v ery  Day. T all ___ 5 25
D anish  P rid e, ta ll __ 5 25 
D anish  P ride, 8 doz. 5 15
E v ery  D ay, B a b y ___ 4 00
Goshen, T all ________ 5 00
Goshen, G a l lo n ____  5 00
O atm an 's  D un., 4 doz. 5 25 
O a tm an’s  D un., 8 doz. 5 15
P e t, T a l l ____________ 5 25
P e t, B aby, 8 o z . ___ 6 16
S ilver Cow, T a l l ___ 6 26
S ilver Cow, B a b y __ 5 15
V an Cam p, T all ____ 6 25
V an  Cam p, B aby  3 96 
W hite  H ouse, B aby  _ 4 76 

CIGARS
Lewellyn & Co. B rands 

Mi Lola
Capitol, 5 0 s ________ 125 00
F av o rita , 50s ______ 1 15  00
V ictory, 6 0 s _______  95 00
B uckeye, 50s _____  75 00
P an e te la , 50s _____  75 00
L a S o re tta  (sm okers) 70 00
W olverine, 5 0 s ____  75 00

Sw ift
W olverine, 50s i____ • 130 00
Suprem e, 50s ___.___ 110 00
B ostonian , 50s .____  95 00
P erfec to , 50a ___   95 00
B lunts, 50s ____    75 00
C abinet, 50s ______  73 00

G arc ia  M aster 
Café, 1 0 0 s --------------  37 so

W orden G rocer Co. B rands 
H a rv e s te r  L ine.

K iddies, 1 0 0 s _______  37 50
R ecord  B reakers , 50s 75 00
Delmonico. 50s ___   75 00
E picure  P an e te la , 50 75 00 
P erfec to , 5 0 s ______  95 00

T he L a  A zora L ine.
A greem ent, 50s ____  68 00
W ashing ton ; 5 0 s ___  75 00

Sanchez & H a y a  L ine
C lear H a v an a  C igars  m ade 

in  T am pa, F la .
Specials, 5 0 s ____ .__  75 00
D iplom atics, 5 0 s ___  95 00
Bishops, 5 0 s ________ 1 15  00
R osa, 5 0 s ----------------- 125 00
Orig F av o rita , 5 0 __  135 00
O riginal Q ueens, 50s 150 00 
W orden Special, 25s 185 00 

A. S. V alen tine  B rands. 
L ittle  V alentines, 100 37 60 
V ictory, 50, W ood __ 76 00 
D eLux Inv ., 50, W d. 95 00 
Royal, 25, W ood __ 112 00 
A bram  C lark , 50 w d 68 00 
A lvaa, 1-40, W o o d _ 125 00

W eb ste r C igar Co.
P laza , 50s, W ood _ 95 00
P an te lla , 50, W ood _ 95 00 
Coronado. 50 T in  __ 95 00 
B elm ont, 60s, W ood 110  00 
“ t  Reges, 50s, W ood 126 00 
V anderbilt, 25s, W d. 140 00

• Ignac ia  H ay a  
E x tra  F an cy  C lear H av an a  

M ade in  T am pa, F la .
Delicades, 5 0 s ____  1 15  00
M an h a ttan  Club, 50 135 00

S ta rlig h t B ros.
L a  Rose De P a r is  L ine

C aballeros, 50s ____ 55 00
Rouse, 5 0 s ------------- 95 00
P en in su la r Club, 25s 150 00
P alm as, 2 5 s ________ 175 00
P erfec tos, 2 5 s _____ 195 00

R osen thas  Bros.
R. B. L ondres, 50s,

T issue W rapped  __ 58 00 
R. B. Invincible, 60s,

Foil W r a p p e d ___ 72 50

Union M ade B ran d s  
B2 O vertu re , 60s, foil 76 00 
Ology, 60s __________ 68 09

O ur N ickel B rands
Tiona, 100 ----------------32 00
N ew  C urrency , 60s __ 36 00 
N ew  P an te lla , 100 __ 37 60 
H enry  George, 100s 37 60

Cheroots
Old V irg in ia, 100s __ 20 00

Stogies
H om e R un, 50, 
D ry  S litz. 100s __

T in  18 50 
-----  26 50

CIG A RETTES 
One E leven, 15 in  pkg. 96 
B eechnut, 20, P la in  __ 6 00 
H om e R un, 20, P la in  6 00 
Y ankee Girl, 20, P la in  6 00 
Sunshine, 20, P la in  __ 6 00 
Red B and, 20, P la in  __ 6 00 
S tro ller, 15 in  pkg. 96
Nebo, 20, P l a i n _____ 7 00
Cam els, 20, P l a i n ___ 6 40
L ucky  S trike , 20s ___ 6 40 
Sw eet C aporal, 20, pi. 6 40 
W indsor C astle  F a g  20 8 00 
C hesterfield, 10 & 20 6 40 
P iedm ont, 10 & 20, PI. 6 40
Spur, 20, P l a i n _____ 6 00
Sw eet T ips, 20, P la in  7 50 
Id le H our, 20, P la in  __ 7 60 
O m ar, 20, P la in  8 00
F a lk s  H av an a , 20, PI. 9 75 
R ichm ’d S C ut, 20, pi. 10 00 
R ichm ’d 1 C ut, 20 ck. 10 00
F a tim a , 20, P l a i n ___ 8 00
H elm ar, 20, P la in  __ 10 60 
E nglish  Ovals, 20 PI. 10 50 
T u rk ish  Trop., 0 ck  11 60 
London Life, 10, cork  11 50
H elm ar, 10, P la in  __11 60
H e rb e rt T a rry to n , 20 12 25 
E g y p tian  S tr ., 10 ck. 12 00
M urad, 20, P l a i n ___ 15 50
M urad, 10, P l a i n __ 16 00
M urad, 10, cork  o r pi. 16 00 
M urad, 20, co rk  o r pi. 16 00
L uxury , 10, c o r k __ 16 00
M elachrino, No. 9, 10,

cork  o r p l a i n ___ 16 00
M elachrino, No. 9, 20,

cork  o r p la in  ____ 16 00
M elach’o, No. 9, 10,S t 16 50 
M elach’o, No. 9, 20,S t 16 50 
N a tu ra l, 10 an d  20 __ 12 90 
M arkaroff, No. 15, 10,

cork  ______________ 16 00
P all M all Rd., 20, pi. 21 00 
B enson & H edges, 10 20 00 
R am eses, 10, P la in  __ 17 50 
Milo V iolet 10, Gold 20 00
D eities, 10 __________ 21 00
Condex, 10 ________  22 00
P hilips M orris, 1 0 _19 00
B ren ing  Own, 10, PI. 28 00
A m bassador, 1 0 ____  28 00
B enson & H edges 

T u b e re tte s  ____    55 00

CIG A RETTE PA PE R S. 
R iz L a  Croix, W h., dz. 48 
R iz L a  W h ea t B r., dz. 48 
Z lg  Zag, per doz __  84

TOBACCO—F IN E  CUT* 
L iggett A  M yers B rands

H iaw ath a , loc, d o z ._ 96
H iaw ath a , 16 oz., dz. 11 00
Red Bell, 10c, doz. _ 96
R ed Bell, 35c, d o z ._2 95
Red Bell. 75c P a ils  dz. 7 40
S terling , 10c, d o z ._ 96
Sw eet Burley, 10c, dz. 96 
Sw eet B urley , 40c foil 3 85 
Sw t. B urley , 95c D ru. 8 50 
Sw eet Cuba, 10c, dz. 96 
Sw eet Cuba, 40c, doz. 3 85 
Sw eet Cuba, 95c P a il 8> 50 
Sw eet O range, 10c, dz. 96
S co tten  Dillon & Co. B rand 
D an P a tc h , 10c, doz. 90 
D an P a tc h , 16 oz., dz. 7 50
O jibw a, 10c, d o z .__ 96
O jibw a, 8 oz., d o z ._3 85
O jibw a, 95c, d o z .___ 8 60
O jibwa, 90c, d o z .___ 8 00
Sw eet M ist, 10c, doz. 96 
Uncle Daniel, 10c, dos. 96 
Uncle Daniel, 1-6 oz. 10 20
J . J .  Bagiey & Co. B rands. 
M ayflower, 16 oz., dz. 15 00

P. L orrillard  B rands. 
P ioneer, 10c, doz. __ 96
Tiger, 10c, doz. _____  96
Tiger, 50c, doz. ___ 4 80
W eym an B ruton  Co. B rand 
R igh t C ut, 10c, doz. 95 
W -B  C ut, 10c, doz. __ 95

PLUG TOBACCO. 
A m erican Tobacco Co. 

B rands.
A m er. N avy, 10c doz. 99 
Am er. N avy, p e r p lug  68 
Jo lly  T a r, 24, p e r p lug  16 
Gold Rope, 10c doz. 99 
B oot Jack , 15c, doz. 1 44 
P ip e r H eidsieck , 10c__ 96
P ip e r H eidsieck , 20c_ 1 92 
S pear H ead , 10c c u ts  99 
Spear H ead , p e r plug 68 
Square  D eal, p e r p lug  68 
S tan d a rd  N avy, 8 pig 64 
Town T alk , p e r p lug  66

B rands. 
__ 66

L iggett A M eyers 
C lipper, p e r plug
Chops, 10c, d o z . ____  96
D rum m ond N a t L  15c 1 44 
H oney Dip T w ist, 10c 96 
G ranger T w ist, 10c, dz 96 
H orse  Shoe, pe r p lug  74 
J . T . B righ t, p e r plug  56
J . T . Sm ooth, p l u g _24
J . T . R. an d  R ., plug 24
K ing  P in , p e r p l u g _32
K ing P in , 10c cu ts, ea. 08 
M asterp iece, p e r p lug  41 
P icn ic  T w ist, 10c, doz. 96 
S park  P lug , p e r case  1 92
S ta r, p e r p l u g _______  74
U ncle Sam , 12 10c c u t 2 56

S co tten , Dillon A  Co.
B rands.

B racer, p e r p lug  _____ 38
C ream  De M enthe, 10c 96
Peachey , p e r plug  _ 64
Stronghold , p e r p lug- 64 
Y ankee G irl, p e r plug  56

P. Lorillard B rands. 
C lim ax, 10c tin s , doz. 96
Clim ax Sm ooth, p lug  72
Clim ax Thick, p e r plug 72
Red Cross, 10c cu ts_ 96
R ed Cross, p e r p lu g . 48
R. J .  Reynolds Tobacco Co.

Brands.
Apple, 5 lb. B u tt, lb. 72 
C aram el T w ist, p e r lb. 34 
G ravely  S uperior, 10c 96
H um bug, pe r lb. _—_ I  22
K ism et, p e r l b . __ __ 1 05
L ib erty  Bell, p e r lb. 65
M ari tan a , 15c Foil, ds. 1 44 
M ickey T w ist, p e r  lb. 72

John  J .  Bagiey A Co.
Brands.

M aple Dip, p e r p lug_56

SMOKING TOBACCO.
A m erican Tobacco Co.

B rands.
B anner, L. C., 10c, dz. 99 
B anner, L . C., 40c, dz. 4 10 
B lue B oar, 25c F o il 2 33 
Blue B oar, 30c V ac tin  2 80 
Bob W hite , g ran ., 10c 99 
Bull D urham , 10c, dz. 99 
D rum , G ran ., 10c., dz. 99 
F iv e  B ros., 10q, doz. 99 
G iant, L . C., 10c, doz. 99 
G iant, L . C., 30c, dz. 2 38 
G iant, L . C. P a ils , dz. 6 84 
G arrick , 30c Foil, dz. 3 80 
Im perial Cube C ut, 30c 2 80 
L ucky  S trike , R  C u t 1 53 
M yrtle N avy  P lu g  C u t 99 
M yrtle N avy, 15c Po. 1 44 
N avy, G. & A., 10c __ 99 
N igger H a ir, 10c, doz. 99 
N igger H a ir, P ails, dz. 8 40 
N igger H ead , P . C. 10c 99 
Old E nglish , C. C. 16c 1 53
P eerless , L. C., 10c_99
Peerless, L . C. P a ils  7 44 
Rob Roy, L . C., 10c 99 
Rob Roy, L. C., 40c 4 09 
Rob Roy, L . C-, pails 8 40 
Peerless, L. C., 35c dz. 3 36
Sw eet M aple S c r a p _ 96
Soldier Boy, L . C., 10c 99 
Soldier Boy, L.C.i pail 7 32
Tuxedb, G r a b ._1501 49
Tuxedo, G ran. C ut 

plugs, 8 oz. tin s  __ 0 33 
Yale M ix., 15 vac. tin  1 40
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L iggett & M eyers B rands.
B ria r Pipe, d o z .___ __ 96
C uban S ta r, L . C., 10c 96
C uban S ta r, P a ils , dz. 6 90 
Corn C ake, G ran . 5c 48 
Corn Cake, G ran ., 10c 96
Corn Cake, G ran ., 25c 2 40

- Superba Tobacco Co.
B rands.

Sam m y Boy Scrap, dz. 96 
C igar Clippings 

H av an a  Blossom , 10c 96
H av an a  Blossom, 40c 3 95

I  _____ H I __ __ _  K nickerbocker, 6 oz. 3 00
Corn Cake, G ran ., 50c 4 80 L ieberm an, 10c, doz._ 96 p —.
D uke’s  M ixture , 10c._ 96 W . O. W „ 6 oz., doz. 3 00 Lem on A m erican
rsi»H h . » h r . r. in -  oc R oyal M ajor, 10c, doz. 96 OrJSSre’ i S I r i c S i  25

R oyal M ajor, 6 oz., dz. 3 00 -----

C u rran ts
P ackage, 14 o z .. _______ 22
Boxes, B ulk, p e r lb. __ 21 

Peaches
E vap . Fancy , Unpeeled 20 
E vap . F ancy , Peeled __ 22

Glad H and , L . C.. 10c 96
G row ler, li. C., 10c  96 _  
Grow ler, L . C., 25c_. 2 50 Royal M ajor, 14 oz., dz 7 20

24

Growler, L. C., 50c__ 5 00 
L a  T u rk a , P lu g  C. 15c 1 44 
Noon H o u r L. C., 10c 96
O. U., Gr. C u t P ., 10c 96
O. U., C. P ., 90c ja r s  9 00 
P ilo t, Long C ut, 25c 2 50 
Plow  Boy, 10c, doz._ 96 
Plow  Boy, 70c P a ils .  7 40 
Sum m ertim e, 10c, doz. 96

L arus & Bro. Co.’s  B rands. 
E dgew orth  R eady R u b 

bed, 17c t i n s _____ 1 62
E dgew orth  R eady R ub

bed, 8 oz. tins, dz. 7 00 
E dgew orth  R eady R ub-

Raisins
Seeded, bulk  _______ 14
Seeded, 15 oz. p k g ._15
Seedless, T h o m p so n_13%
Seedless, 15 oz. pkg. 14 

C alifornia P runes 
90-100 25 lb. b o x e s_@10%

bed, 16 oz. tins, dz 14 50 S H ® ’ ijf }£• boxes — @ 11
E dgew orth  Sliced Plug, 70-80, 25 lb. b o x e s_@12

Sum m ertim e, 30c, doz. 2 90 a ,? '
Sum m ertim e, 65c P a ils  6 50 E<*geworth, Sliced Plug,

17c tins, doz. _____ ’l  62 f f ! ! ’ A5 boxes —@13

35c tin s, doz. _____ 3 55
50-60 25 lb. b o x e s _@14
40-50 25 lb. b o x e s _@15%
30-40 25 lb. boxes —@18%Sw eet T ip  Top, 10c, dz 96

V elvet, C u t P lug , 10c 96 , _ _
Velvet, C u t Plug , tin s  1 53 United S ta te s  Tobacco Co.
Velvet, C u t P lug , 8 oz. 6 72 B ran“ *-
Velvet, C. PI., 16 oz. 16 84 C entra l Union, 15c, dz. 1 44 ____  ____ _ __ „„
Yum  Yum, 10c, doz. 96 ~ £a g ’ ,1®'0 T ins, doz. 1 44 Cai. L im as ___________11
Yum Yum, 70c pails 6 80 i”?a g ’ ™ F a ^?rs> doz- 1  44 B row n. Sw edish ____ 08D? I s  B est, 16c, doz. 1 48 Red K id n e y ___________ 09%

Dill s B est G ran ., 16c 1 48 12
D ill’s B est, 17c T ins 1 48

FARINACEOUS GOODS 
Beans

Med. H and  P i c k e d _09

P. L orlllard ’s  Brands, 
B eechnut Scrap, doz. 96
Buzz, L. C., 10c, doz. 96 Snuff.
Buzz, L. C., 35c! doz! 3 30 Copenhagen, lOc, ro ll
Buzz, L. C., 80c, doz. 7 90 
Chips, P . C., 10c, doz. 96 
H onest Scrap, doz. __ 96
Open Book Scrap, dz. 96 
S tag , C ut P ., 10c, doz. 9G 
U nion Leader, 10c tin  96

Seal B landening, 10c_
Seal G oteborg, 10c, roll 
Seal Swe. Rapee, 10c 
Seal N orkopping, 10c 
Seal N orkopping 1 lb. 

CONFECTIONERY 
Stick  CandyU nion Leader» 50c tin  4 80 __

U nion Leader, $1 tin  9 60 S tandard  _______ I ___ 16
U nion Leader, 10c, dz. 96 Jum bo W rapped  ___ 18
Union Leader, 15c, dz. 1 44 P u re  S ugar S tick, 600’s 4 20 
W ar P a th , 35c, doz. 3 35 Big S tick , 20 Lb. case 18

Mixed Candy
Scotten  Dillon Co. B rands K in d e rg a r te n _____
D an P a tc h , 10c, doz. 
D illon’s M ixture, 10c

L eader 
X. L. O.

G. O. P „  35c, dóz. __ 3 00 F rench  C ream s

18 
16

----------------13
18

F arin a
24 packages  _______ 2 10
Bulk, p e r 100 l b s . ___ 05

64 Hom iny
64 P earl, 100 lb. Back 2 50
64
64 M acaroni
86 D om estic, 20 lb. box 07%

D om estic, broken bbls. 06% 
V>aii= A rm ours, 2 doz., 8 oz. 1 80

a u s  F ou ld’s, 2 doz., 8 oz. 1 80
Q uaker, 2 doz. _____ 1 85

P earl Barley
C hester _____________ 4 25

P a ils  00 an d  0000 ________ 6 00
B arley  G rits  ________ 5 00

G. O. P ., 10c, d o z ._
Loredo, 10c, doz. __
P eachy , Do. C ut, 10c 
P each y  Scrap , 10c, dz. 
P en insu lar, 10c, doz.

Peas
Scotch, lb. __________ 09
Split, lb. ___________ 08%

Sago
Elast In d ia  _________  07%

Tapioca

Cam eo ______________ 19
G rocers _____________ 11

Fancy Chocolates
5 lb. Boxes _

B itte rsw ee ts , A ss’ted  1 75 Pearl, 100 lb. sacks  __ 07% 
P en insu lar, 8 oz., doz. 3 00 Choc M arshm allow  Dp 1 60 M inute, 8 oz., 3 doz. 4 05
Reel C ut Plug , 30c, dz. 96 Milk Chocolate A A__ 1 95 D rom edary  I n s t a n t  3 50

Nibble Sticks -----------  2 00 FLAVORING EXTRACTS
Prim rose C h o c .__ __1  25
No. 12 Choc. _______ 1 60
Chocolate N u t Rolls _ 1 90 

Gum Drops Pa ils
Anise _______ I_______ 17
O range Gum s _______ 17
Challenge G u m s _____ 14
F a v o r i t e _____________ 20
S u p e r io r _____________ 20

U nion W orkm an Scrap
10c, doz. __________  96

W ay Up, 10c, d o z .   96
W ay Up, 8 oz., doz. 3 25 
W ay Up, 16 oz., doz. 7 10 
W ay Up, 16 oz. pails 7 40 
Yankee G irl Scrap , 10c 96

P inkerton  Tobacco Co. 
B rands.

A m erican S ta r, 10c, dz 96
B ig 9, Clip.. 10c, doz. 96
B uck Shoe Scrap, 10c 96

Lozenges. P a ils  
A. A. Pep. Lozenges 17

P inkerton , 30c, doz. __ 2 40 A. A. P in k  Lozenges 17
P a y  C ar Scrap, 10c, dz. 96 
P inch  H it Scrap, 10c 96
Red M an Scrap, doz. 96 
Red H orse Scrap, doz. 96
J. J . Bagley &. Co. B rands.
B roadleaf, 10c _____  96
B uckingham , 10c, doz. 93 
B uckingham , 15c tin s  1 44
Gold Shore, 15c d o z ._1 44
H azel N u t, 10c,- doz. 93 
Kleeko, 25c, doz.

A. A. Choc. Lozenges 18
M otto H e a r ts  ________ 19
M alted M ilk Lozenges 21

H ard  Goods. F a ils
Lem on D rops ________ 18
O. F. H orehound Dps. 18
Anise Squares ______ 18
P e an u t S q u a r e s ______ 20
H orehound T a b l e t s _20

Pop Corn Goods,

Jenn ings 
P u re  V anilla  
T urpeneless 
P u re  Lem on 10

P e i “Doz.
7 D ram  __________  1 35
1% Ounce ____________ 1 75
2 Ounce ______________ 2 75
2% Ounce ________ 3 00
2% Ounce ________ 3 25
4 Ounce ______________ 5 00
8 O u n c e _____  _______ 8 50
7 D ram , A s s o r t e d __ 1 35
1% Ounce, A ssorted__ 1 75

FLOUR AND FE E D
Valley C ity  M illing Co. 

L ily  W hite , % P ap e r
sack  _____________

H a rv e st Queen, 24%
L ig h t Loaf Spring

W heat, 24s ______
Roller C ham pion 24%

C racker Jack , P rize  3 75 § no^  24%s __9 i n  ^ n t u k e r .  j a c K ,  j r n z e  0 10  ~ .
Old Colony, PI. C. i l l  1 53 C heckers, P rize  ------- 3 75 g ^  ^ G r a i i i l a t Ä e a l ,

2 lbs., pe r cw t., NOld Crop, 50c, d o z ._4 80
Red Band, Scrap, 10c 96
Sw eet T ips, 15c, doz. 1 44 
W ild F ru it,  10c, doz. 96 
W ild F ru it,  15c, doz. 1 44

Independent Snuff Co. 
B rands

New F ac to ry , 10c, doz. 96 
New F ac to ry  Pails, dz 7 60

Cough Drops

P u tn a m ’s ___________ 1 30Boxes Row ena P an cak e  Com-
Sm ith  Bros. .------------- 1 50 B uckw heat Compound,

Package Goods 
C ream ery  M arshm allow s

4 oz. pkg., 12s, c a r t.  95 __
4 oz. pkg., 48s, case 3 75 N ew  P erfec tion , %s_ 7 60 

Red A rrow , % s _____ 7 80

pound, 5 lb. sack_

5 lb. sack  
W atson  H iggins Milling 

Co.

Specialties.
A rcadian  Bon B o n a ___ 19
W alnut Fudge ____ __ 23Schm id t Bros. B rands

pISEi 5 r°S” d°Z’ „ ____E ig h t B ros., P ails , dz. 8 40 N ational C ream  M ints 25 
S ilver K ing M. M allows 30

W orden G rocer Co.
P ineapple Fudge _____ 21 A m erican  Eagle , Q uaker,
Ita lian  Bon B o n s _____ 18 EHre Gold, F o res t King,

R. J . Reynolds Tobacco Co. 
B rands.

George W ash ing ton .
10c, doz. __________  96

Old R over, 10c, doz. 96
O ur A dvertiser, 10c_ 96
P rince  A lbert, 10c, dz. 96
P rince  A lbert, 17c, dz. 1 53 
P rin ce  A lbert, 8 oz.

tin s, w ithou t pipes 6 72 
P rince  A lbert, 8 oz.

and  Pipes, d o z .___ 8 88
P rince  A lbert, 16 oz. 12 96 
Stud. G ran ., 5c, doz. 48
W hale, 16 oz., d o z ._4 80

Block Bros. Tobacco Co. 
M ail Pouch, 10c, doz. 96

COUPON BOOKS

W inner.
Meal

Gr. G rain  M. Co.
50 Econom ic grade ._ 2 50 5 °} ied =,-------7- - - - ----- 2 55
100 Econom ic g r a d e _ 4 50 Golden G ranu la ted  — 2 70
500 Econom ic g rade  20 00 W heat
1,000 Econom ic grade 37 50 No. 1 R e d ___________ 1 25

W here 1,000 books a re  No. 1 
o rdered  a t  a  tim e, specia l
ly p rin t fron t cover is C arlots 
furn ished  w ith o u t charge. L ess than~Carfots~

CRISCO.
36s, 24s and  12s.

L ess than  5 cases __ 21
Five c a s e s __ —_.____ , 20%
T en cases ________20

1 W hite  _______1 23
O ats

50 
55

Corn
C arlots _______ ___ !_____ 78
L ess th an  C arlo ts ___ 83

H ay .
C arlo ts _____________ 16 00

T w enty-five c a s e s __ 19% L ess th a n  C a r l o t s __  20 00
Feed6s  and  4s

F alk  Tobacco Co., B rands Less th an  5 cases — 20% S tree t C ar F e e d -----  34 00
A m erican M ixture, 35c 3 30 £ ive cases ----------------------  ?9% No. 1 Corn & O at F d  34 00
A rcad ia  M ixture, 25c 2 40 £ en  cases -19% ^ -^ -
— T w enty-five c a s e s __19C ham pagne Spark lets,

30c, doz. ___ _____ _ 2 70
C ham pagne Spark lets,

90c, doz. __ ;______ 8 10
P ersonal M ixture ___ ! 6 60
P erique, 25c, p e r doz. 2 25 
Serene M ixture, 16c dz 1 60 
Serene M ixture, 8 oz. 7 60 E v ap ’d Choice, blk. 
Serene M ixture, 16 oz 14 30 
T arey to n  Lundon M ix-

CREAM OF TARTAR 
6 lb. boxes ___________ 38

DRIED FRU ITS 
Apples

C racked Corn —:____  34 00
Coarse Corn M e a l_ 34 00

FR U IT  JARS 
M ason, p ts ,, p e r g ross 7 25 
M ason, q ts \, pe r gross 8 60 
M ason, % gal., g ross 11 75 
Ideal G lass Top, p ts . 8 80 
Ideal G lass Top, q ts . 11 00 

15 Ideal G lass Top, %
gallon -------------------- 15  00

G ELA TIN E
A pricots

tu re , 50c, doz. 4 CO E vapora ted , C h o ic e ----- 28 te lln -o  A  *n - •> in
V intage  Blend, 25c dz. 2 30 — - f  K nox’s ' SparW ingT'doz: 2 25

n ivaporaiea  isians _____ 25 K nox’s  A cidu’d, doz. 2 25 
Citron M inute, 3 doz. _____ 4 05

V in tage B lend, 80 tin s  7 70 
V in tage B lend, $1.55

HAND CLEAN ER

10c size, 4 d o z . ______3 60
15c size, 3 doz. ______ 3  75
25c size, 2 d o z . ______4 00

1  case  free  w ith  1 0  cases; 
% case free  w ith  5% cases.
_  HORSE RADISH 
P e r doz., 7 o z . ______ 1  25
JE L L Y  AND PR ESER V ES
P ure, 30 lb. p a i l s ___ 3 15
P u re  7 oz. A sst., doz. 1  20 
B uckeye, 22 oz., doz. 2  00 
O. B ., 15 oz., p e r doz. 1 40

JE L L Y  GLASSES
8 oz., p e r doz. _______ 3 5

M ATCHES.
Blue R ibbon, 144 box. 7 55  
S earch ligh t, 144 box. 8 00 
Safe H om e, 144 boxes 8 00 
R ed S tick , 720 lc  bxs 5 60 
Red D iam ond. 144 bx 5 75 

Cleveland M atch Co. 
B rands

Old P a l, 144 Boxes __ 8 00 
Buddie, 144 Boxes __ 5 75 

S afe ty  M atches. 
Q uaker, 5 gro . case 4 75 
Red Top, 6 gro. case 5 25 

MINCE MEAT.
None Such, 3 doz. __ 4 85 
Q uaker, 3 doz. case __ 3 75 
L ibby K egs, W et, lb. 24

MOLASSES.

â92- »g?»w  H 99 J® H>. b?» n m ir  |7 pijTneuth. White""” ”  155

Gold B rer Rabbit 
No. 10, 6 cans to case 5 10
No. 5, 12 cans to case 5 35
No. 2%, 24 cans to cs. 5 60 
No. 1%, 36 cans to  cs. 4 60

Green B rer R abbit 
No. 10, 6 cans to case 3 65
No. 5, 12 cans  to  case  3 90
No. 2%, 24 cans  to cs. 4 15 
No. 1%, 36 cans to  cs. ¿5 50

N orthe rn  M ichigan, W is
consin, In d ian a  p rices 15c 
on 6-10, 12-5 an d  24-2% 
and  10c on 36-1% higher. 
T he above p rices apply to 
S ou thern  M ichigan and  
Ohio.

New O rleans
F an cy  Open K e t t l e __ 55
C h o ic e __________________ 42
F a ir  ____________________ 28

H a lf b a rre ls  5c e x tra

MolasseB in  Cans.
Red H en , 24, 2 lb. __ 2 60 
Red H en, 24, 2% lb. 3 25 
Red H en, 12, 5 lb. __ 3 00 
Red H en, 6, 10 lb. __ 2 80 
G inger Cake, 24, 2 lb. 3 10 
G inger Cake, 24, 2% lb. 4 00 
G inger Cake, 12, 5 lb. 3 75 
G inger Cake, 6, 10 lb. 3 50
O. & L. 24-2 lb. ___ 4 50
O. & L. 24-2% lb. __ 5 30
O. & L. 12-5 lb. ___ 5 00
O. & L. 6-10 l b . _____ 4 75
Dove, 36. 2 lb. W h. L . 5 60 
Dove, 24, 2% lb W h. L  a 20 
Dove. 36, 2 lb. B lack  4 30 
Dove, 24, 2% lb. B lack  3 90 
Dove. 6, 10 lb. B lue L  4 45 
Palm etto . 24. 2% Ih. 4 15

NUTS.
Whole

Almonds, T eiregona__20
B razil, L arge  _______ 14
F an cy  m ixed _____  18%
F ilb erts , S icily _____ 15
P ean u ts , V irg in ia, raw  10 
P ean u ts , V ir. ro as ted  12 
P ean u ts , Jum bo  raw  13% 
P ean u ts , Jum bo, rs td  15%
Pecans, 3 s t a r _______ 22
Pecans, Jum bo __ ___80
W alnu ts . C aliforn ia  __ 29 

S alted  P ean u ts
Fancy , No. 1 _______ 16
¿ u m b o ___ _T_________ 22

Shelled
A lm o n d s_________ ;___ 55
P ean u ts , Spanish,

125 lb. b a g s ________ 13%
F ilb erts  _____________ 50
P ecan s  _____________ 95
W alnu ts  ____________ 65

OLIVES.
Bulk, 2 gal. k e g ___ 3 40
Bulk, 3 gal. k e g ___ 5 00
Bulk, 5 gal. k e g ___ 7 75
Q uart, ja rs , d o z e n _5 25
4% oz. J a r , p lain, dz. 1 35 
5% oz. J a r ,  pi., doz. 1 60 
10 oz. J a r ,  p lain, doz. 2 35 
16% oz. J a r ,  PI. doz. 3 50 
3% oz. J a r ,  stuffed  _ 1 75
8 oz. J a r ,  S tu ., doz. 3 40
9 oz. J a r ,  S tuffed, doz. 3 80 
12 oz. J a r ,  Stuffed, dz. 4 50

PE A N U T BU TTER.

Bel Car-M o B rand 
8 oz. 2 doz. in case 3 00
24 1 lb. pails _______ 5 15
12 2 lb, pails _______ 4 95
5 lb. pails 6 in  c ra te  5 50 
15 lb. pails __________ 16%
25 lb. pails __________ 16%
50 lb. tin s  — __:----------- 15 %
PETROLEUM  PRODUCTS 

Iron  B arre ls  
Perfection  K erosine __ 12.6 
Red Crown Gasoline',

T an k  W a g o n ._____ 19.3
Gas M achine G asoline 37.2 
V. M. & P. N ap h th a  23.2
Capitol Cylinder ____ 42.2
A tlan tic  Red E n g in e . 23.2 
W in te r B lack _______ 13.7

vlanne
Iron B arrels.

Medium L igh t _______ 57.2
M edium heavy ______ 59.2
H eavy  -------------------------62.2
E x tra  heavy  _________ 67.2
T ransm ission  Oil ____ 57.2
Finol, 4 oz. cans, doz. 1.40 
Finol, 8 oz. cans, doz. 1.90 
Parow ax, 100, 1  lb. __ 7.2 
Parow ax , 40, 1  lb. __ 7.4 
P arow ax , 20, 1  lb. __ 7.6

Sem dac, 12 pt. cans 2 85 
Sem dac, 12 q't. cans 4 35 

PICK LES 
Medium Sour

B arrel, 1,200 coun t __ 16 00 
H a lf bbls., 600 count 9 00
10 gallon kegs ___  6 75

Sw eet Sm all
30 gallon, 2400 ____  33 00
15 gallon, 2000 ______ 17 50
10 gallon, 800 ___ ;___ 12 75

Dill Pickles.
600 Size, 15 g a l . ___  9 00

P IP E S
Cob, 3 doz. in  bx 00@1 20

PLAYING CARDS 
B roadw ay, p e r doz. __ 2 40
Blue R ibbon _________ 4 00
C rick e tt ______________ 3 25
Bicycle _______________ 4 25

POTASH
B ab b itt’s  2 doz. ______ 2 75

FRESH  M EETS.
Beef.

Top S teers  & H eifers  14 
Good S teers  & H eifers  13 
Med. S teers  & H eifers  11 
Com. S teers  & H eifers  08 

Cows.
Top ------------------------------ 10
Good ___________________ 09
M edium ________________ 08
Common _______________ 07

Veal.
Top --------   15
Good ____________   12
M edium ______________ 1 1

Lam b.
Good ___ .______________ 23
M edium ________________ 22
P oor __   15

M utton.
Good _______ •________ 14
M edium ____________   13
P o o r   09

H eavy  h o g s _________ 08
M edium hor.i ________ 11%
L igh t h o g s ___ ,______ 11%
L o i n s __ _____________ 16
B u tts  _______________ 15
Shoulders ___________ 13
H am s _______________ 16
S pareribs ___________ 12
N eck bones _________ 05

PROVISIONS 
Barreled Pork

C lear B a c k _ 23 00@24 00
Short C ut C lear 22 00@23 00 
C lear F am ily— 27 00@28 00 

Dry S a lt M eats 
S P  Bellies — 16 00@18 00 

L ard
80 lb. t u b s ___ advance %
P u re  in  tie rces 13%@14 
Compound L ard  13 @13%
69 lb. t u b s ___advance %
50 lb. t u b s ___ advance %
20 lb. p a i l s ___advance %
10 lb. p a i l s ___advance %
5 lb. pails ___ advance 1
3 lb. p a i l s ___advance 1

S ausages
Bologna ______________ 12
L iver _________________ 12
F ran k fo rt _________  16
P o rk  _________  18@20
V eal _________________ 11
Tongue _______________ 11
H eadcheese _______   14

Smoked M eats 
H am s, 14-16, lb. 20 @22 
H am s, 16-18, lb. 20 @22 
H am , dried  beef

se ts  __________ 38 @39
C aliforn ia  H am s 12 @13
Picnic Boiled

H am s _______  30 @32
Boiled H a m s _32 @35
M inced H a m s _14 @15
Bacon _________ 22 @36

Beef
Boneless ___  23 00@24 00
Rum p, n e w _ 23 00@24 00

Mlnoe M eat
Condensed No. 1 car. 2 00
Condensed B akers  brick  31
M oist in  g lass ______ 8 00

P ig 's  Feet
% bbls. _______  2 15
% bbls., 35 lbs. ______ 4 00
% bbls. ______________ 7 00
1 bbl. _______________ 14 15

T ripe
K its, 15 lbs. ________  90
% bbls., 40 l b s . _______1 60
% bbls., 80 l b s . _______ 3 00

Casings
Hogs, per lb. _______  @42
Beef, round  s e t ____ 14@26
Beef, m iddles, s e t___25@30
Sheep, a  skein  1 75@2 00

RICE
F an cy  H e a d ________08
Blue R o s e _______ 5%@6
B roken _____________  03%

ROLLED OATS 
Steel Cut, 100 lb. sks. 4 75 
S ilver F lake. 10 F am . 1 90
Q uaker, 18 R e g u la r_1 80
Q uaker, 12s F a m i ly _2 70
M others, 25s, IU’num  4 40 
Silver F lake, 18 Reg. 1 45
Sacks, 90 lb. J u t e _3 00
Sacks, 90 lb. C otton_3 15

SALERATUS
Arm  and  H a m m e r_3 75

SAL SODA
G ranulated , bbls. ___ 2 00
G ranulated , 100 lbs cs 2 25 
G ranu lated , 36 2% lb.

p a c k a g e s __________ 2 50
COD FISH

M id d le s_'____________  15
T ablets , 1 lb. P u r e __  22
T ablets, % lb. P ure,

doz. ________________ 1 40
W ood boxes, P u r e __  24
W hole C o d ___________  12

Holland H erring
M ilkers, kegs ______ 1 10
Y. M. K egs _________ 1 00
Y. M. H a lf bbls. __ 8 50
Y. M. bbls. _________ 16 50

H erring
K K K  K, N orw ay — 20 00
8 lb. pails _____   1 40
C ut L unch __________ 1 00
Boned, 10 lb. b o x e s _16%

Lake H erring
% bbl., 100 lbs. —___ 6 00

M ackerel
T ubs, 50 lb. fancy  fa t 9 25
T ubs, 60 coun t ______ 5 75

W hite Fish
Med. F ancy , 100 lb. 13 00

SH O E BLACKENING.
2 in 1, P as te , d o z ._1 35
E. Z. C om bination, dz. 1 35
D ri-Foo t, doz. ______ 2 00
Bixbys, Doz. ________ 1 35
Shinola, doz. ____  85

STOVE POLISH.
B lackine, per d o z ._1 35
B lack  Silk Liquid, dz. 1 40 
B lack Silk P aste , doz. 1 2  » 
E nam aline  P as te , doz. 1 35 
E nam aline Liquid, dz. 1 35 
E  Z Liquid, p e r doz. 1 40
R adium , p e r d o z .___ 1 85
R ising  Sun, per doz. 1 35 
654 Stove E nam el, dz. 2 85 
Vulcanol, No. 5, doz. 95 
V ulcanol, No. 10, doz. 1 35 
Stovoil, p e r doz. ____ 3 00
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Colonial 24, 2 l b . ___  90
Med. No.' 1, B b l s .___ 2 70
M ed. No. 1, 100 lb. bg  90 
F a n n e r  Spec., 70 lb. 90 
P a c k ers  M eat, 56 lb. 56
P ackers  fo r ice cream

100 lb., each  J ____
Blocks. 50 lb. . k H  
B u tte r  S alt, 280 lb. bbl. 
B ak er S alt, 280 lb. bbl
100, 3 lb. T a b l e ____
60, 5 lb. T a b l e _____
80, 10 lb. T a b l e _____
28 lb. bags, b u tte r  —

Horton?

Sa l t
örpOgBU-j

P e r  case, 24 2 l b s . _
F ive  case lo ts  _ i___

G inger, C o c h in _______ @20
M ace, P e n a n g ________ @70
Mixed, No. 1 ________ @22
M ixed, 5c pkgs., doz. @45
N utm egs, 70-80 ______ @35
N utm egs, 105 -110____ @30
Pepper, B l a c k _______ @15

SOAP
Am. F am ily , 100 box
E xport, 120 box ____
F lake  W hite , 100 box 
Fels N ap tha, 100 box 
G rdm a W hite  N a. 100s 
tiu b  No More W hite

N ap th a , 100 b o x __
S w ift Classic, 100 box 
20 Mule B orax, 100 bx
Wool. 100 b o x __ __
F airy , 100 b o x _____
ja p  Rose, 100 b o x __7 85
Palm  Olive, 144 box 11 00
Lava, 100 b o x ________ 4 90
fu m m o , 100 b o x ___ 4 85
S w ee thea rt, 100 box _ 5 70 
G randpa  T a r, 50 sm . 2 00 
G randpa  T a r, 50 Lge 3 35 
F a trb an k  T a r. 100 bx  4 00
Trilby, 100, 12c ______ 8 00
W illiam s B arb er B ar. 9s 50 
W illiam s Mug, p e r doz. 48

P ro c to r & Gamble.
5 box lots, a sso rted

Ivory, 100, 6 o z . __ 6 50
Ivory  Soap F lks., 100s 8 00 
Ivory  Soap F lks., 50s 4 10
Lenox, 120 c a k e s ___ 3 65
L una , 100 c a k e s _____ 4 00
P. & G. W hite  N ap th a  5 25 
S ta r, 100 No. 11 cakes  5 25 
S ta r  N ap. Pow. 60-16s 3 65 
S ta r  N ap. Pw., 100-10s 3 85 
S ta r  N ap. Pw ., 24-60s 4 85 

CLEAN SERS.

95 P ure  G round In Bulk
-  47 Allspice, J am a ic a  __ . @16
. 4 50 Cloves, Z a n z i b a r ___ @50
. 4 25 C assia, C anton ... @22
. 6 07 G inger. A frican ...... . @22
. 5 57 M ustard  -  . @28
. 5 30 M ace, P en an g  .............. @75

48 N utm egs ____________ @32
Pepper, B lack @18
Pepper, W hite  ... @32
Pepper, Cayenne ___ @32
P ap rik a , S p a n i s h ___

Seasoning
@32

Chili Pow der, 1 5 c ___ 1 35
Celery S alt, 3 o z . ___ 95
Sage, 2 oz. 90
Onion S a lt 1 35
G arlic ... ....... 1 35
Ponelty , 3% oz. ___ 3 25
K itchen  B ouquet ___ 3 25
L aurel L eaves 20
M arjoram , 1 oz. 90
Savorv, 1 oz. 90
Thym e, 1 oz. 90
T um eric, 2% oz. ___

STARCH
Com

90

2 40 K ingsford , 40 l b s . ___ 11%
2 30 Pow dered, bags ____ 03

A rgo, 48 1 lb. p k g s ._ 3 75
C ream . 48-1 4 80

6 00 Q uaker. 40-1 ................. 6
4 90 Gloss
5 25 Argo, 48 1 lb. p k g s ._ 3 75
5 60 Argo, 12 3 lb. pkgs. __ 2 74
5 00 Argo, 8 5 lb. p k g s .__ 3 10

Silver Gloss, 48 I s _ 11%
5 50 E lastic , 64 pkgs. ___ 5 35
5 25 Tiger, 48-1 ... 2 85
7 55 Tiger, 50 l b s ._ 04%
6 5u 
5 50 CORN SYRUP.

ITCHEN
LENZER

80 can  cases, $4.80 p e r case 
W ASHING POW DERS. 

Bon Ami Pd , 3 dz. bx 3 75 
Bon A m i Cake, 3 dz. 3 25
C lim aline, 4 d o z . ___ 4 20
G randm a, 100, 5 c ___ 4 00
G randm a, 24 L arge  _ 4 00
Gold D ust, 1 0 0 s_____ 4 00
Gold D ust, 12 L arge  3‘20
Golden Rod. 24 _____ 4 25
J inx . 3 d o z ._________ 4 50
L a  F ran ce  L aun , 4 dz. 3 60
L u s te r  Box, 5 4 __ _ 3 75
M iracle C., 12 oz., 1 dz 2 25 
Old D utch  Clean, 4 dz 4 03
Q ueen A nn, 60 o z . _2 40
R inso, 100 o z . ______ 6 40
Rub No More, 100, 10

oz. '.______ __________ 3 85
R ub No M ore, 18 Lg. 4 25 
Spotless C leanser, 48,

•20 oz. _____________ 3 85
Sani F lu sh , 1 d o z ._2 25
Sapolio, 3 doz. _____ 3 15
Soapine, 100, 12 oz. _ 6 40 
Snowboy, 100, 10 oz. 4 00 

. Snowboy, 24 L arge  __ 4 70
Speedee, 3 doz. _____ 7 20
S unbrite , 72 d o z ._4 00
W yandotte, 4 8 _____ ;_4 75

SPIC ES.
W hole Spices.

Allspice, J a m a i c a _@13
Cloves, Z anzibar ____@45
Cas&ia, C a n t o n _____@16
C assia, 5c -pkg., doz. @40
G inger, A f r i c a n ____@15

GOLDEN-CmrALMMTE-MMU 

Pen ick  Golden Syrup
6, 10 lb. c a n s ________ 2 55
12, 5 lb. c a n s ________ 2 75
24, 1% lb. c a n s _____ 1 95

C ry sta l W hite  Syrup
6, 10 lb. c a n s ________ 2 95
12, 5 lb. c a n s _________ 3 15
24, 1% lb. c a n s _____ 2 25
Penick  M aple-L ike Syrup

6, 10 lb. c a n s ________ 3 70
12, 5 lb. c a n s ________ 3 90
24, 1% lb. cans  ___ 2 75

Above p rices apply  to 
S ou thern  M ichigan, Ohio 
an d  Ind iana .

Corn
Blue K aro , N o. 1%,

2 d o z ._____________ 1 94
Blue K aro , No. 5, 1 dz. 2 70 
Blue K aro . No. 10,

% d o z ._________ —  2 50
R ed K aro , No. 1%. 2

doz. ______________ 2 24
R ed K aro , No. 5, 1 dz. 3 10 
Red K aro, No. 10, %

doz. __ ,____________ 2 90
Im t. Maple Flavor. 

O range, No. %, 2 doz. 2 75 
O range, No. 5, 1 doz. 3 90 

Maple.
G reen L abel K aro,

23 oz., 2 d o z . _____ 6 69
G reen  L abel K aro ,

5% lb., 1 d o z . ___ 11 40
M aple and  Cane

.K anuck , p e r g a l . ___ 1 60
S ugar B ird , 2% lb.,

2 d o z . ___________ » 00
S ugar B ird , 8 oz., 4

doz. ____________ 12 00
Maple.

Johnson  P u r ity , Gal. 2 50 
Johnson  P u r ity , 4

doz., 18 o z . _______ 18 50
S u g a r 8 y ru p . , 

Domino, 6 5 lb. can s  2 50 
Old Manae.

6. 10 lb. cans  ___ j. 10 40
12, 5 lb. cans  ■_____ 11 00
24, 2% lb. c a n s ____ 12 00
24, 1% lb. c a n s _______6 75
5 gal. ja c k e t cans, ea. 8 15
36, 8 oz. b o t t l e s ___ 5 75
24, p in t b o t t l e s _______ 7 25
24, 18 oz. b o t t l e s ___ 7 50
12, q u a r t  b o t t l e s __ _ 6 50

S liver K ettle .
6, 10 lb. c a n s _______8 40
12, 5 lb. cans  ______ 9 15
24, 2% lb. c a n s ____10 15
48, 1% lb. c a n s ____12 00
5 gal. ja c k e t cans, ea. 6 90
36. 8 oz. bo ttles  ____ 5 00
24, p in t b o t t l e s _,___ 6 25
24, 18 oz. ____________ 6 50
12, q u a r t  bo ttle  ____ 5 50

K o-K a-M a.
6, 10 l'j. c an s  ___ 5 40
12. 5 lb. c a n s ________ 5 90
24, 2% lb. c an s  ___ 6 65
5 gal. ja c k e t cans, ea. 4 25
24, P in t b o ttle s  ___  4 50
24, 18 oz. b o t t l e s __4 75

TA B LE SAUCES.
L ea  & P e rr in , la rge_6 00
L ea  & P err in , sm all__3 35
P ep p er _________ ,____ 1 60
Royal M int _________ 2 40
Tobasco _____________ 2 75
Sho You, 9 oz., doz. 2 70
A -l, l a r g e ___________ 5 75
A -l s m a l l ___________ 3 25
C apers ______________ 1 90

TEA .
Jap an .

M edium ___________ 34@38
Choice ____________ 45@56
F a n c y ----- -------------- 58@60
No. 1 N ibbs __________ 62
1 lb. pkg. S i f t i n g s -------18

Gunpow der
C h o ic e ______________ — 28
F a n c y _______ _____ 38@40

Ceylon
Pekoe, m edium  ______  33
M elrose, f a n c y _______  56

English B reak fas t
Congou, M edium  ----------28
Congou, C h o ic e ____ 35@36
Congou, F an cy  -------42@43

Oolong
M edium ______________  36
C h o i c e _______________ 45
F an cy  ________________  50

T W IN E
C otton, 3 nly c o n e ----- 46
C otton ,3 ply balls —— 48
W ool, 6 p ly  ---------------  20

VINEGAR
Cider, 40 G r a i n _____ 22
W hite  W ine, 40 g ra in  17 
W hite  W ine, 80 g ra in  22 
O akland V inegar & P ickle 

Co.’s B rands.
O akland Apple C ider — 25
Blue R ibbon C o r n -------20
O akland W hite  P ick ling  20 

No charge fo r packages. 
W ICKING

60 
85

1 10 
1 85

P eerless  Rolls, p e r doz. 45 
R ochester, No. 2, doz. 50 
R ochester, No. 3, doz. 2 00
Rayo, p e r doz. --------  80

W OODENW ARE
B askets

B ushels, narrow  band,
w ire h a n d le s ______ 1 90

B ushels, na rrow  band,
wood hand les _____ 2 00

B ushels, w ide b a n d _2 10
M arket, drop h an d le - 75 
M arket, single hand le  90
M arket, e x t r a ____ ■—  1 25
Splint, large ________ 8 50
Splint, m edium  ——— 7 50
Splint, s m a l l ________ 7 00

C hurns.
B arre l, 5 gal., each_2 40
B arrel, 10 ga l., each__2 55
3. to  6 gal., pe r gal. — 16

Egg Cases.
No. 1, S ta r  C arrie r_5 00
No. 2, S ta r  C arrie r_10 00
No. 1, S ta r  E gg  T ray s  4 50 
No. 2, S ta r  E gg  T ray s  9 00 

Mop Sticks
T ro jan  s p r i n g _______ , 2 00
E clipse p a te n t sp ring  2 00 
No. 2, p a t. b ru sh  hold 2 00
Ideal, No. 7 _________ 1 35
12 oz. Cot. Mop H eads 2 25 
16 oz. Cot. Mop H eads 3 50 

Pails
10 q t. G a lv a n iz e d ___ 2 35
12 q t. G a lv a n iz e d ___ 2 60
14 q t. G a lv a n iz e d ___ 2 90
12 q t. F la rin g  Gal. Ir. 6 75
10 qt. T in  D a i r y ___ 4 80
12 q t. T in  D a i r y ___ 5 40

T rap s
M ouse, wood, 4 h o l e s _60
M ouse, wood, 6 h o l e s _70
M ouse, tin , 5 h o l e s ___ 65
R at, w o o d ___________ 1 00
R at, sp ring  I__________ 1 00

No. 0, per gross -----
No. 1, p e r g ross ___
No. 2, per g ross ___
No. 3, per gross ___

M ouse, s p r i n g _______  30
T ubs

L arge  G alvanized __ 8 50
M edium G alvanized 7 50
Sm all G alvanized __ 6 60

W ashboards
B an n er G lo b e _______ 6 00
B rass, Single _______ 7 00
Glass, Single —------ - 6 75
Double P e e r l e s s _____8 25
Single P ee rle ss  ______ 7 50
N orthern  Q ueen ___ 5 75
U niversal ___________ 7 50

W indow C leaners
12 in. _______________ 1 65
14 in. _______________ 1 85
16 in. j _______ ______ 2 30

Wood Bowls
13 in. B u t t e r __________5 00
15 in. B u t t e r __________9 00
17 in. B u tte r  ________ 18 00
19 in. B u tte r  _______ 25 00

W RA PPIN G  PA PE R  
F ibre, M anila, w h ite - 05%
No. 1 F i b r e __________ 07%
B u tch ers  M anila ____ 06%
K ra ft _______________ 09

Y EAST CAKE
M agic, 3 doz. _______ 2 70
Sunligbt, 3 d o z .___2 70
Sunligh t, 1% d o z .___ 1 35
Y east Foam , 3 doz. 2 70
Y east Foam , 1% doz. 1 35 

YEAST—COM PRESSED 
F leischm an , p e r doz. __ 28

Items From the Cloverland of Mich
igan.

Sault Ste. Marie, Jan. 30—It is be
ginning to look as if booze fighters 
will have a hard time to get moon
shine since the Government agents 
have co-operated with our local police 
to clean up illicit liquor handling here.' 
The heretofore easy places have been 
closed and from present information 
it looks-as if the gang while still all 
here are in jail. However, as long as 
the ice bridge is good relief can be 
had in' case of emergency.

The proposed new Soo hospital 
seems to be a possibility since the 
big drive for public subscription has 
been launched. It requires but $60,000 
local subscription, with the $100,000 
county bond issue, for the erection 
of the new hospital.

Ed. Stevens, local manager of the 
National Grocer Co., is spending a 
few weeks in Detroit, enjoying his 
annual vacation.

The meat market of A. M. & H. P. 
Donnelly, at Mackinac Island,, was 
damaged by fire last week. The cause 
of the fire was defective wiring, which 
resulted in the loss of the roof. Re
pairs will be made immediately and 
the building will be in readiness for 
the grand opening in the spring.

We seem to be getting nearer and 
nearer to perfect reciprocity with 
Canada. She gets our coal and we 
get her booze.

P. J. McNamara and son Leo have 
purchased the property in which the 
laundry formerly was located, near 
the bridge, where they intend to open 
a coal and wood yard. They will also 
handle grain and feed. The new firm 
will be known under the name of Mc
Namara & Son and will be ready for 
business in about a week.

If you would improve your time, 
take it to a watchmaker.

James H. Bains, proprietor of the 
Log Cabin, is still in the hospital at 
Detroit, where he underwent an oper
ation recently. He is not expected 
home for some time.

N. L. Beaudry, one of our well- 
known contractors and proprietor of 
the Rickson livery, is hitting a faster 
clip now since he purchased the race 
horse, Direct M, from the Gillespie 
stables.

R. J. Wynn, of the Wynn Auto 
Sales Co., left last week for Detroit 
to attend the auto show.

H. D. Wyman, Swift’s well-known 
soap salesman, was a business visitor 
last week, getting the trade ready for 
the spring clean-up.

Kassius Spurbeck, of Kinross, 
brought in a thrilling wolf story along 
with a big wolf pelt last week. Ac
cording to Mr. Spurbeck’s story, the 
animal had been caught in a trap by 
the front feet. He hit it over the 
head with a club and thought it was 
dead. The wolf was thrown in the 
back of a sleigh and Spurbeck headed 
for home. He had not gone far when 
he heard a commotion in the rear of 
the sleigh. Te wolf started to move 
and arise. Mr. Spurbeck was almost 
dumbfounded. He had no weapon 
with which to strike the animal. In 
the meantime the wolf seemed to be 
reviving more and finally Spurbeck 
decided the best thing he could do 
was to tackle Mr. Wolf with his hands. 
This he did, bending the wolfs neck 
back so far that it was broken. After 
collecting the $20 bounty, Mr. Spur
beck left for home in a happy frame 
of mind.

Hunt the bright side. The longer 
winter lasts, the long it will be be
fore spring cleaning.

The Garden City Savings Bank, at 
Garden Bay, has just installed fifty 
safety deposit boxes, which will be 
absolutely fireproof and burglar proof.

Manistique is planning to have its 
first radio concert which will be given 
by Thos. Truckey, of the Metropoli
tan Life Insurance Co.

Robbing the people isn’t easy as 
it once was.. There is too much com
petition.

L. Malette, the well-known pro
prietor, of the Ossiwanamakee Hotel, 
of -Manistique, left last week for Hot 
Springs, Ark-i where he expects to 
spend sévëral weeks.

The Amlau cafe, at Manistique, will 
be conducted under the new manage
ment about Feb. 1. The interior is 
being remodeled and when completed 
the proprietors may feel justly proud 
of it.

Albert Wilette has resigned his posi1 
t on at the Quality bakery, at Glad
stone. His place has been taken by 
Archie Reese.

J. J. Johnson, of Hulbert, is a busi
ness visitor here this week.

William G. Tapert.

Hi. Potts Breaks Out in a New Place.
Sebring, Florida, Jan. 27—You gave 

me the surprise of my life.
.When I wrote you that letter re

garding Sebring, I had no idea that 
you would publish it. However, I 
fully appreciate the fact that you did, 
because every mail brings me a raft 
of letters, requesting pamphlets and 
detailed information regarding this 
blooming town.
: If I had had any idea that my letter 

would be published, I might have 
taken a little more pains with it. An
other lesson that what is worth doing 
at all is worth doing well.

The fact that it was published in the 
Michigan Tradesman, with its large 
circulation_ among substantial people, 
is a big thing for Sebring. Sebring is 
one of the Florida towns that you can 
tell the truth about. When people 
come here from the North, they find 
that it will bear inspection. It will 
measure up to what has been said 
about it. Florida has got a bad repu
tation through the operations of land 
sharks in worthless sections of the 
State, with many people in the North, 
but towns like Sebring are all right, 
either for homes or moderate" invest
ments. However, it is no place down 
here for the man without means.

I remember well when you started 
the Tradesman and how you were one 
of the first to introduce efficiency in 
the Grand Rapids publishing business, 
which you have gone a long way in 
spreading, to other lines of business 
wherever the Michigan Tradesman 
circulated or extended its influence.

Had you been appointed my guar
dian forty years ago, I would have 
been worth several millions now, and, 
undoubtedly, I would have a wide 
reputation in the newspaper world. 
Too late now.

I remember I once owed you quite a 
sum. It took you so long to collect 
it, I have thought it best to send you 
cash in advance for a subscription to 
the Michigan Tradesman. I shall be 
in Sebring until April and you can 
send it here until you hear from me 
at Detroit.

I see that Charles E. Belknap is do
ing some pioneer .writing for the press.
I was once a member of the Con
gressional Committee when he was 
e ected to Congress.

Some_ of my friends who are con
templating the thought of spending 
the coming winter in a summer climate 
have asked me how about Florida. I 
visited many of the popular towns of 
the State last winter and some not so 
popular. I devoted some time at Sea
breeze, right on the Atlantic. Only 
the aristocratic class are supposed to 
tarry at Seabreeze. It is so exclusive, 
you understand. While I claim to be
long to that class, some of my friends 
are just ordinary people and could 
not spend any time to speak of there. 
To avoid the stares of the riffraff I 
registered at my hotel under my nom 
de plume. Bathing in the Atlantic and 
playing golf are the chief attractions. 
The guests were richly dressed when 
they had their clothes on. I kept 
away from th^.salt water as I found 
it corroded my diamonds. Daytona 
and Daytona Beach and Ormand are 
all one town, with streaks of land and 
water between the divisions; along the 
Atlantic and Halifax river and Or-



J a n u a ry  31, 1923 M I C H I G A N  T R A D E S M A N 39

mand is the home in winter of John 
D., whom I knew in Cleveland, as well 
as I have since he went to New York. 
I was surprised when I saw his home, 
as while it is large and roomy I would 
not give $50,000 for it out of my pin 
money.

While making my approach to his 
home, I called as informally as pos
sible. I first called to a darkey over 
the wall that surrounds the estate who 
was sowing fertilizer on the front lawn 
and told him I once played cards with 
Henry ford and would like to just have 
a chat with the old man. He said 
everybody had Henrys and fords 
around there but he had never heard 
of a man by that name. We enjoyed 
a very interesting conversation, bar
ring the odor of the fertilizer. After 
our tete-a-tete he begged me that I 
excuse him as he had to go out on the 
back lot and burn the begging letters 
that John had received during the day, 
the time being near evening. He said 
he and two helpers got about $20 
worth of postage stamps every day 
which were enclosed for returns and 
remittaances nit. He said that these 
beggin^ letters, about 3,000 per day, 
were worth about $60 a day to the 
Government, so John is a great help 
to the Government in that way, say 
nothing about his income tax.

He said if I really wanted to see 
John I would have to make an ap
pointment with him personally, and as 
I did not see him personally I did

not make the appointment. His home 
is opposite the Flagler Hotel of that 
town a part of which he and his 
retinue occupied for several years. I 
am told, the terms of this 'hotel are 
very reasonable, considering its prox
imity to the golf grounds and other 
haunts of aristocracy, being only $30 
per day. Unfortunately for me, every
thing was full while I was in town. 
Some of the guests of the town were 
said to be even full on the beach. A 
guest in Ormand is always out of hear
ing of the babel of the common herds.

After traveling about the State I 
always fetched up at Sebring as the 
most cosmopolitan town, being well 
South in Florida, near the highest 
point in the State, with but short auto 
drives to coast towns and beaches, 
with the finest drinking water; and 
bathing in Lake Jackson and climate 
of winter exactly like my old home 
town of Grand Haven in July and 
August. It is the logical winter spot 
of the United States of America.

Hi. Potts.

Also Miraculous.
“Grocery butter,” said Mrs. Young- 

one, “is so unsatisfactory. I decided 
to-day that we would make our own.”

“Oh, did you?” asked the husband.
“Yes; I bought a churn and ordered 

buttermilk to be left here regularly. 
Won’t it be. nice to have really fresh 
butter?”

O F QUALITY

Lily W hite
“  The Flour the Best Cooks Use "

A GOOD RECIPE FOR 
POPOVERS
1 cup Lily White Flour, 1 
cup sweet milk, % teaspoon 
salt, 2 eggs. Mix caret ally 
and pour into greased rings. 
Bake in hot oven 30 to 35 
m i n u t e s  until crisp and 
brown.

Our Guarantee
W e G uarantee you  
w ill like  L ily W hite  
Flour, *the f  our the  
best cooks use* b e t
te r  th a n  a n y  flo u r  
y o u  ever u sed  fo r  
every  requirem ent 
o f  hom e baking.
I f  fo r  a ny  reason  
w hatsoever yo u  do  
n o t, yo u r  dea ler w ill 
re fu n d  th e  purchase  
p r ic e .- - -H e ’s so in 
stru c ted .

For Appetizing 
Breads
Women who do their own baking 
are not satisfied merely with a 
good looking loaf of bread.
The first thing to consider is 
whether or not the bread is 
good to eat—and wholesome.
Lily White pleases thousands 
of the best cooks everywhere 
because it is made of a super
fine flour, because it possesses a 
flavor that is clean and appe
tizing. And besides, Lily White 
is always dependable.
W hy Y ou Should U se Lily W hite

REASON No. 23

Bakes the Finest, L igh test, 
B est-looking Breads

The care in milling is largely re
sponsible for the splendid results 
home bakers obtain with Lily White. 
Bread, rolls and biscuits are de
licious. If you have never used Lily 
White there is a pleasant surprise 
in store for yea.

VALLEY CITY MILLING COMPANY
GRAND RAPIDS, MICHIGAN 

“ M illers for S ix ty  Years”
Ads like these  a re  being ru n  regu la rly  and  continuously  in  
the  p rin c ip a l papers  th ro u g h o u t M ichigan. You will profit 
by carry in g  Lilly W hite  F lo u r in  s tock  a t  all ‘tim es, thereby  
being placed in  position to  supply  th e  dem and we a re  help
in g  to  c rea te  for L ily  W hite  F lour.

BUSINESS WANTS DEPARTMENT
A dvertisem ents Inserted u n d er th is  head fo r five cen ts  a w ord th e  firs t 

Insertion and four cen ts  a  w ord for each subsequen t continuous Insertion. 
If s e t In cap ita l le tte rs , double price. No charge less th a n  50 cen ts. Sm all 
d isplay adv ertisem en ts  in th is  d epartm en t, $3 per Inch. P aym en t w ith  order 
is requ ired , as am oun ts a re  too sm all to  open accounts.

F o r Sale—One of the  c leanest shoe 
stocks in  tow n of 1400 in C en tra l M ich
igan. One o th e r s to re . Cheap ren t. B est 
location  in  tow n. Doing good business. 
Reason fo r selling, o th e r business. Living 
room s if desired. A ddress No. 34, care  
M ichigan T radesm an . 34

F o r Sale—Shoe sto re  in  b est c ity  in 
C en tra l M ichigan. Located  in first block 
from  business center, on p rincipal b u si
ness s tre e t. Lease th ree  years, old e s 
tab lished , well known. W ill sell con
tro lling  in te re s t o r all. Q uick action  nec
essary . A ddress No. 549, E dgew ater 
D rive, South  Bend, Ind. - 35

F o r Sale—F urn ish ed  hotel, th ir ty  room s. 
B est location for business in S ou thw est
e rn  M ichigan. V ery reasonab ly  priced 
for quick sale. A ddress No. 36, care  
M ichigan T radesm an.

F o r Sale—Stock of general m erch an 
dise consisting  of d ry  goods, notions, 
shoes, hardw are, groceries. L ocated  on 
G. R. & I. R. R. n o rth  of Cadillac. Good 
tow n to live in and  good fa rm ing  coun
try . Cheap ren t, good volum e business. 
Only general s tock  in town. Stock in 
fine shape, ab o u t a ll w in ter goods c lean
ed up. W ill d iscount to  p a rtie s  who will 
continue business here. A ddress No. 37, 
care  T radesm an . 37

F o r Sale—One share  of s tock  in the 
G rand R apids W holesale G rocery Co. 
P rice  reasonable . C larence Veldm an, 
B yron C enter, Mich. 38

F o r Sale—G rocery and m ea t stock, in 
cluding tw o-s to ry  building, located  in 
s trong  ag ricu ltu ra l tow n n e a r  G rand 
R apids. T rade  n early  all cash. Con
sideration  $7,000, $5,000 down. ■ A ddress 
No. 39, care M ichigan T radesm an . 39

F o r Sale—One N ational cash reg iste r, 
n early  new , $165; one Stevens six-foot 
re fr ig e ra to r d isplay coun ter, $100; P rises  
F . O. B. E a to n  R apids. Sam uel F . B rink , 
E a to n  R apids, Mich. 40

N ICE DRY GOODS ROOM FO R R EN T, 
R ED  OAK, Iow a—L ease expires M ay, 
1923. J . F . Carlson, Red Oak, Iowa. 41

FO R SA LK —Good live business in city  
of 7,000 population. Full line of m usical 
goods, including  B runsw ick  phonograph 
agency, also e lectrical goods, radio se ts  
and  supplies. A good paying  business. 
Reason for selling, ow ner appoin ted  post 
m a ste r in tow n d is ta n t from  store . A d
dress B. A. D ickerson, T hree R ivers, 
Mich. 42

F o r Sale—Old estab lished  pou ltry , egg, 
and  grocery  business. Fu ll p a rticu la rs  
g iven to anyone in te res ted . A ddress No. 
26, care  T radesm an . - 26

FO R SA LE—Shoe s tock  and  fixtures. 
N ice new  s to re  u p sta irs . In  c ity  of 
50,000. A dandy  proposition fo r rig h t 
p a rty . A o ne-year lease from  April 1, 
and  i t  can  be had  as  long as  buyer w ants. 
A ddress Box 800, K alam azoo. 28

F o r Sale—Cash reg is te rs  and  sto re  fix
tu res. A gency for -S tandard  com puting 
scales. D ickry  Dick, M uskegon, Mich.

643

If you a re  th in k in g  of go ing  in to  b u s i
ness, selling ou t, o r m aking a n  exchange, 
place an  ad v ertisem en t in  ou r business 
chances colum ns, a s  i t  will b ring  you 
in touch w ith  th e  m an for whom you a re  
looking—T H E  B U SIN ESS MAN.

DICKRY DICK T H E  SCALE E X 
PE R T . MUSKEGON, M ICH. 939

F o r Sale—C ountry  sto re  and  general 
stock , a lm ost new  fram e building. F ine 
fa rm ing  . section  in C en tra l M ichigan. 
A bout $7,000 required . A ddress No. 5, 
care  M ichigan T radesm an . 5

W hy N ot H ave a  Sale—Unload your 
su rp lu s stock. W rite  for p a rticu la rs . 
L. J .  Crisp, Sales Conductor, E lk  R ap 
ids, Mich. 4

B usiness F o r Sale—C onsisting of dry  
goods, shoes and  m en’s furn ish ings. L o
cated  a t  Springport, Mich. A bout $3,500. 
.Time given on p a rt. W rite  E. D. Collor, 
Springport, Mich. - 15

P H E L P S  CA FETER IA , CLA RE—Only 
cafeteria  in one of th e  best tow ns on the 
g re a te s t to u ris t s ta te  road  in M ichigan. 
$2,000 buys it. W rite  W . J . Cooper, Mt. 
P leasan t, M ich. 19

F o r Sale—Clean s tock  of groceries, 
shoes and  fu rn ish ings in live tow n near 
D etro it. Good opportun ity  to  p u t m eats  
in connection. Good proposition th a t  
would pay  to investigate . A ddress No. 
33, care  M ichigan T radesm an . 33

R E B U I L T
CASH REGISTER CO., Inc.

Cash R egiste rs , C om puting Scales, 
Adding M achines, T ypew riters  And 
O ther S tore and  Office Specialties. 
122 N. W ashington , SAGINAW, Mich. 
R epairs  and  Supplies fo r a ll m akes.

CASH For Your Merchandise!
W ill buy your en tire  s tock  o r p a r t  of 
s tock  of shoes, d ry  goods, clothing, fu r 
nish ings, b azaa r novelties, fu rn itu re , etc. 

LOUIS LEVINSOHN, Saginaw , Mich.

P ay  spot cash for clothing and  fu rn ish 
ing  goods stocks. L. S ilberm an, 1250 
B urlingam e Ave.. D etro it, Mich. 566

* FO R SALE—An old estab lished  grocery 
business in best location in city. Stock 
and  fix tures a t  inventory . Box 278, S ag i
naw , Mich. 29

FOR SALE—H otel and  re s ta u ra n t w ith  
a  dandy trade , cen tra l location. W rite  
G. F . B enham , Owosso, Mich. 30

A SACRIFICE—Clean stock  and  fixtures 
general m erchandise . W ill sell buildings 
sto re  dwelling jo in ing  and  garage. Good 
fa rm ers ’ trad e . P oor health . P rice  
$6,500. B. B. N orton, Lachine, Mich. 31

Yearly Invoice Record
T h e contract you enter into w hen you purchase fire insurance 

requires you  to retain all invoices or keep a record of all purchases dur
ing the current year. Merchants w h o have small safes sometimes find it 
inconvenient to preserve all invoices intact. T o  m eet this requirement, 
w e have devised an Invoice Record w hich enables the merchant to 
record his purchases, as set forth in his invoices, so  as to have a com 
plete record in compact form for use in effecting a settlem ent in the 
event of a loss by fire. T his Record is invaluable to the merchant, 
because it enables him to ascertain in a m om ent what he paid for and 
where he purchased any article in stock. Price $2.

T ra d e sm a n  C o m p a n y
Grand Rapids
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Proceedings of Grand Rapids Bank
ruptcy Court.

G rand R apids, J an . 24—On th is  day  
w as held th e  final m eeting  of c red ito rs  
in  th e  m a tte r  of M ichigan F o re s t P ro d 
u c ts  Co., B an k ru p t No. 2001. T he t r u s 
te e  w as p re sen t by Mr. B ird sall and  by 
K nappen, U hl & B ryan t, a tto rn ey s . The 
bills o f the  a tto rn ey s  w ere considered  an d  
approved. The tru s te e ’s final re p o rt a n d  
acco u n t w as passed  upon an d  the  sam e 
approved a n d  allowed. T he tru s te e  w as 
d irec ted  to  sell the  rem ain d er of the  
accoun ts  receivable priva te ly , o r in  ev en t 
th a t  no such  sale could be affected , to  
abandon  th e . sam e as  burdensom e. T he 
rem ainder of the  c u t over lands o f the  
e s ta te  w as sold - to  C laude D. Engles for 
$2,736. An o rd e r approv ing  such sale 
h a s  been m ade. A n o rder w as  m ade for 
th e  pay m en t o f taxes, ad m in is tra tio n  
expenses an d  fo r th e  declaration  and  
paym en t of a  firs t an d  final d ividend to  
c red ito rs , upon th e  filing o f the  supp le
m en ta l rep o rt of the  tru s te e  show ing the  
disposition of the- accoun ts . T he final 
m ee tin g  w as th en  ad jou rned  no date .

On th is  day  a lso w as held th e  final 
m eeting  of c red ito rs  in the  m a tte r  of 
E dw ard  J .  Saslow, B an k ru p t No. 2110. 
T he tru s te e  w as p re sen t in  person. No 
o th e rs  w ere p resen t. A dditional claim s 
w ere proved an d  allow ed a g a in s t the  
e s ta te  o f the  ban k ru p t. T he tru s te e ’s 
final re p o rt a n d  acco u n t w as approved 
a n d  allow ed a n d  an  o rder m ade fo r the  
paym en t of ad m in is tra tio n  expenses, a  
supp lem ental firs t an d  a  final dividend 
to  cred ito rs . T here  w ere no objections 
to  the  d ischarge of th e  b an k ru p t. The 
final m eeting  of c red ito rs  w as th en  a d 
jou rned  no da te . T he case  will now be 
closed an d  re tu rn e d  to  the  d is tr ic t court.

On th is  day  also w as held th e  first 
m eeting  of c red ito rs  in  th è  m a tte r  of 
S tu lp  H ard w are  Co., e t al. B an k ru p ts  No. 
2208. T he b a n k ru p ts  w ere p re sen t in 
person an d  by  W. H . Sim pson, a tto rn ey . 
M att N. Connine w as p resen t for c red 
ito rs. C laim s w ere allowed a g a in s t th e  
e s ta te  o f th e  b an k ru p t. Jo h n  Olson, of 
M uskegon, w as e lected  tru s te e  an d  the  
am o u n t of h is  bond placed by  the  referee  
a t  $1,000. T he b a n k ru p ts ' w ere th en  
sw orn  an d  exam ined w ith o u t a  rep o rte r. 
T he tru s te e  w as d irec ted  to  ta k e  an  in 
v en to ry  and  app ra isa l. T he firs t m eeting  
o f c red ito rs  w as then  ad jou rned  w ithou t 
date .

On th is  day  w ere received  th e  sched 
ules, o rder of re ference  an d  ad jud ication  
in  b an k ru p tcy  in the  m a tte r  of Owen L. 
D ickinson, B an k ru p t No. 2220. The m a t
te r  h as  been- re fe rred  to  B enn M. C or
w in a s  re feree  in  b ank rup tcy . T he b an k 
ru p t is a  re s id en t o f the  c ity  of G rand 
Hedge, and  is  a  m echanic  by  occupation. 
T he schedules o f th e  b an k ru p t lis t a sse ts  
in the  sum  of 13,975.80, o f w hich $975.80 
is claim ed a s  exem pt to  th e  b an k ru p t, 
an d  liab ilities  in the  sum  of $10,554.17. 
The p ro p e rty  of the  b an k ru p t being e ith e r 
claim ed a s  exem pt o r encum bered , the  
co u rt h as  w ritten  fo r funds fo r th e  con
d u c t of the  firs t m eeting  o f cred ito rs. 
U pon receip t o f such  funds the  first 
m eeting  will be called and  note  of the  
sam e m ade. A lis t o f th e  c red ito rs  of 
th e  b an k ru p t is  a s  follows:
E lm er C rist, G rand Ledge _____ $3,413.20
Clifford Rodus Co., L a n s in g ___  375.00
F . J .  B lanning  & Co., L ansing  __ 550.00
G ilbert A very, L a n s in g _________  120.00
C ity  N ationa l B ank, L a n s i n g __  100.00
H . J . H am m ond, L a n s in g _______  500.00
C urdy & W elcher, H o w e l l_____  77.10
T erhune  G arage, Howell _______  41.32
Don M aycock, Howell _________  30.95
C en tra l W elding Co.. L a n s in g __  10.00
R alph G. B annish , L a n s in g ____  8.90
C en tu ry  G arage, L a n s in g _______  18.35
S aran ac  G as & Oil Co., S a ran ac— 38.96
L e s te r W onch, L ansing  _______  36.12
F ed era l Petro leum  Co., J ack so n — 108.38 
C apitol N ationa l B ank, L a n s in g . 325.00 
F red  s A uto  Supply Shop, L ansing  5.47
S tew art H arrison , L a n s in g _____  57.00
W ard  Cooley, L ansing  _________  50.00
F red  M orelock, L ansing  ______ 10.00
Stoughton W agon W orks, L ansing  2,700.00
M rs. B rittem eyer, L a n s in g _____  500.00
Jo. H eineke, H olland __________  300.00
A rchie J . Beck. L ansing  _______  120.00
C ass J . B aker, L ansing  __________ ' 142.16
Dr. C. D, B lack, C h a r lo t t e _____  139.60
t JS’ A rbaugh  Co., L a n s in g ___  100.57
J . W . K napp  & Co., L a n s in g ___  9.47
Fenton  B aby Shop, L a n s in g ___  3.00
M erle Lloyd, L a n s in g ___________  30.00
Glen Tony, L ansing  __  115 00
M rs. M ary  Sm ith, P e rry  18^00

H. V an A ndam , L a n s in g ___  15.00
S an d er & N ewsom e H ardw are  _ 18.00
W entz  P ap e r Co., E a s t L ansing  7.71
C apital B a tte ry  Shop, L a n s in g _ 14.75
P- L- M oyer, M ullikin __________   31.75
S i '  5 ;  Miller, L a n s in g -------1 3’00
D r. M atthew s, L a n s i n g ________  2.00
Tom  W illiam s, L ansing  _______  90.92
C itizens Telephone Co., L ansing  3 31 
L ansing  F uel & Gas Co., L a n s in f  4.00
H u n te r  s  D airy , Lansing1 ___ t  11.00
P r itc h a rd  Coal Co., L a n s in g ___  9.00
Theo. S. Terw illiger, L ansing  __ lO.OO
C a tte r  L um ber Co., L a n s in g ___  25.00

26- ° n  th is  day  w as held the  
cre<iitors th e  m a tte ro f C harles E. M essner, B an k ru p t No. 2120. 

T he b an k ru p t w as n o t p re sen t o r  rep re - 
The 4 j^ s te e  w as p re sen t in  per- 

son. Several add itional claim s w ere p rov- 
d “ow ed’ .  T he t r n s tee ’s final re -  p o rt an d  accoun t w as approved an d  a l

lowed. A n o rder w as m ade fo r the  oav- 
?nent o f ad m in is tra tio n  expenses and

p re fe rred  c la im s a s  fa r  a s  th e  funds on 
h and  will perm it. T here  a re  no funds 
for d ividends to  general c red ito rs . The 
b a n k ru p t’s  d ischarge w as n o t objected  
to . T he final m eeting  w as th en  ad jo u rn 
ed no da te . T he case  will be closed an d  
re tu rn ed  to  the  d is tr ic t court.

On th is  day  also w as held th e  final 
m eeting  of c red ito rs  in  the  m a tte r  of 
B e r t S. Sm ith , B an k ru p t No. 2144. No 
ap p ea ran ces  w ere en tered . T he tru s te e ’s 
final rep o rt and  acco u n t w as approved. 
N o objection  w as m ade to  the  d ischarge 
o f th e  b an k ru p t. A dditional c la im s w ere 
allow ed a g a in s t the  e s ta te  of the  b an k 
ru p t. A n o rd e r w as m ade for th e  p ay 
m en t of ad m in is tra tio n  expenses an d  a  
supp lem enta l firs t dividend on  new  claim s 
an d  a  final dividend on all c la im s proved 
an d  allowed. T he final m eeting  w as then  
ad jou rned  no da te . T he case  w ill be 

" closed and  re tu rn e d  to  th e  d is tr ic t court.
J a n . 29. On th is  day  w as held the  

ad jou rned  firs t m eeting  in  the  m a tte r  of 
W illiam  H . B urroughs, B an k ru p t No. 
2198. T he b an k ru p t w as p resen t in  p e r
son. No o th e rs  w ere p resen t. The b an k 
ru p t w as sw orn  and  exam ined  by the  
re feree  w ith o u t a  rep o rte r. One m ore 
c laim  w as allowed a g a in s t th e  e sta te . 
T he ad jou rned  firs t m eeting  w as then  
ad jo u rn ed  no da te . The sole purpose of 
th is  ad jo u rn m en t w as for th e  ex am in a
tion  o f the  b ank rup t, who w as unable 
to  be p re sen t a t  the  first m eeting  of 
c red ito rs  held heretofore .

On th is  day  a lso w as held  the  firs t 
m eeting  of c red ito rs  in th e  m a tte r  of 
W illiam  M andel, B an k ru p t No. 2214. T he - 
b an k ru p t w as p resen t in person and  by 
a tto rn ey , Jo h n  J .  Sm olenski. A tto rneys 
H ild ing  & H ild ing  and  Boltwood & B olt- 
wood were p resen t for c red ito rs . S ev
era l claim s w ere proved and  allowed 
a g a in s t th e  e s ta te  of the  ban k ru p t. 
F ra n k  V. B lakely, of G rand R apids, w as 
e lected  tru s te e , an d  th e  am o u n t of his 
bond placed by the  re feree  a t  $1,000. The 
b an k ru p t w as then  sw orn  an d  exam ined 
before a  rep o rte r, the  te stim ony  to  be 
transscribed . The ap p ra isa l tak en  by 
the  receiver w as accep ted  and  approved. 
One petition  to  recla im  w as considered 
an d  a n  o rd e r m ade allow ing th e  ‘ sam e. 
T he firs t m eeting  w as th en  ad journed  
no date .

Jan . 29. On th is  day  w as held the  first 
m ee tin g  of c red ito rs  in the  m a tte r  of 
A rley M ourer, B an k ru p t No. 2218. T he 
b an k ru p t w as p re sen t in  person and  by 
a tto rn ey , S. W esselius. Several c red ito rs  
w ere p re sen t in person. No claim s w ere 
proved and  allowed. No tru s te e  w as 
e lected  from  th e  fac t th a t  there  w ere 
no a sse ts  in the  e s ta te  o th e r th a n  those 
claim ed a s  exem pt to the  b an k ru p t. An 
o rder w as m ade confirm ing such exem p
tions  to th e . b ank rup t. The b an k ru p t 
w as th en  sw orn  and  exam ined  by the  re f 
eree  w ithou t a  rep o rte r. T he firs t m ee t
ing w as th en  ad jou rned  no date . The 
case  will now be closed and  re tu rn ed  to 
th e  d is tr ic t c o ru t a s  a  no -a sse t case.

J a n . 30 .. On th is  day  w as held the  first 
m eeting  of c re d ito rs  in th e  m a tte r  of 
A rth u r  A. Allen, B an k ru p t No. 2209. The 
b an k ru p t w as p resen t in person and  by 
a tto rn ey , R. L. N ew ham . Several c red 
ito rs  w ere p resen t in person. One claim  
w as proved and  allowed. No tru s te e  w as 
elected, th e re  being no p roperty  over and  
above th a t  claim ed a s  exem pt. T he ' 
b an k ru p t s claim  to  exem ptions w as con
firmed. T he b an k ru p t w as then  sw orn  
an d  exam ined  w ith o u t a  rep o rte r. T he 
firs t m eeting  w as th en  ad jou rned  no 
da te . T he case  will be closed and  re 
tu rn ed  to  th e  d is tr ic t court.

On th is  day  a lso w as held th e  first 
m eeting  o f c red ito rs  in the  m a tte r  of 
R obert Spain, B an k ru p t No. 2216. The 
b an k ru p t w as p re sen t in  person an d  by 
a tto rn ey , R. R. Gale. No c red ito rs  were 
p resen t o r rep resen ted . C laim s w ere 
proved and  allowed. No tru s te e  w as 
elected. The b a n k ru p t’s claim  to  exem p
tions w as confirm ed. The b an k ru p t w as 
sw orn  an d  exam ined w ith o u t a  repo rte r, 
lh e re  being no a sse ts  o th e r  th a n  exem p- 
tions the  m eeting  w as ad jo u rn ed  w ith -
re tu rn e d  and  th e  case wil1 1)6 d o sed  and

uJ*1! *?ra t t er„ ° f  W infield M aynard, 
B an k ru p t No. 2215, the  funds for the  
firs t m eeting  h av ing  been received  such 
m eeting  will be held a t  the  office of th e  
re feree  on Feb. 10.

A Question of Labor Supply. 
Ann Arbor, Jan. 30—We read that 

manufacturers are demanding of Con
gress a revision of our immigration 
laws so as to permit more laborers to 
enter this country. They surely are 
not seeking a surfeit of manufactured 
goods; then do they want a surfeit of 
laborers so as to undersell other man
ufacturers? Or do they want a per
manent slave class in this country?

We do not want any less stringent 
immigration regulations than we have 
now. Not until we can unerringly pick 
out and reject undesirables should we 
allow any increase in the annual in
flow of emigrants. The need of more 
laborers in this country is of little 
consequence compared with the need 
of safeguarding society. Our own 
circuit judge is reported as declaring 
that 90 per cent, of the time expended 
by courts of law with criminal cases 
is where the accused are foreign born. 
Prohibition officers report that a ma
jority of offenders are foreigners.

If there is any industry in this land 
that needs laborers it is farming. Yet 
we are told that there is an overpro
duction of everything but cotton, wool 
and fruit. Not more workers, but a 
readjustment is needed.

We read that three millions colored 
people will this year leave the South 
and locate in the Northern States. 
What changes this will work we can
not guess. We can see no benefit to 
farming from an increase of foreign 
laborers. Very, very few farms of 
to-day have any place for untrained 
farm helpers. Only men reared on 
farms in America and who have kept 
pace with improved methods and the 
increased use of farm machinery are 
at all satisfactory.

Unlike the English, Sotch and Irish 
of forty to sixty years ago the for
eign emigrant of to-day is a misfit 
in an American rural community. He 
iŝ  not content unless he can spend his 
leisure hours with his own country
men. Hence those foreigners who 
choose farming in America must have 
their own colonies, their separate 
neighborhoods. This fact has long 
been known and and regretted as un
favorable to the development of for
eigners into American citizens. We 
do not want parcels of Germany, Rus
sia, Bohemia, Italy or other foreign 
countries scattered through our agri
cultural districts.

For six years the farmers have got 
along some way without the help they 
so much desired. They have reached 
the_ stage where they are readjusting 
their farm operations so as to less 
and less realize the need of hired help 
—extra hands at certain seasons or 
even by the month. They have been 
forced to exchange with neighbors 
when one or more extra men are need
ed and so are becoming less inde
pendent of each other. That helps a 
community. The hired farm laborer 
in Michigan most desired is a man 
with a family who stays year after 
year and becomes interested in school, 
church and other helpful insitutions.

But now, if there be a shortage of 
labor in America, what are the reas
ons? There is an increasing class of 
rich idlers. There is an increase in

Holland—The Holland Maid Co. 
has been incorporated to manufacture 
and sell washing machines, ironers, 
electric appliances, etc., with an au
thorized capital stock of $200,000 
common and $200,000 preferred, of 
which amount $158,200 has been sub
scribed and $100,000 paid in in prop
erty.

Detroit—The Detroit Frame & Man
ufacturing Co., 10650 Cloverdale, has 
been incorporated to manufacture and 
sell wood and metal doors, windows, 
frames, etc., with an authorized capital 
stock of $6,000, all of which has been 
l^bgpfibed and $2,100 paid in ip cash.

the class of the poor who will not 
work when work is offered. Why? 
Because their families will be furnish
ed food, fuel and clothing by benevo
lent organizations. Men will go from 
shop to shop asking for employment 
when farmers are offering them work 
at good wages, without being too far 
from their families in town They 
count the day lost when because of 
hunger they are forced to work. The 
days they are idle are the days they 
live and enjoy life.

Our schools are not helping children 
to be helpful to their parents. And 
when out of school they must needs 
be controlled by organizations and 
their minds diverted fram the inter
ests of the home. Parents meekly 
submit to their children being con
tinually drawn away from home du

ties, and so from parental oversight 
and control. If the alternative • of 
perpetual play is evil companions, 
idleness and vice, of course play is 
best. If the alternative of school 
work were real work which helped 
provide for their own needs or lessen
ed the drudgery of mothers and fath
ers, they would like school better or 
else they would come to enjoy work 
and realize the value of labor.

It was with pride in our United 
States that Ex-President Grant could 
say that in his sixteen months’ tour 
of the world he found nowhere greater 
prosperity among working people 
than in our own land. To the citizens 
of San Francisco on his arrival from 
abroad in September, 1878, he said he 
could “pay no higher compliment to 
their merchants than the evident pros
perity of the workingmen and that 
in America that day there was no man 
wanting work who could not find it.” 
But for the unwise and useless strikes 
of 1922 the same might again have 
been said. Do we want work for all 
or do we want more men than jobs? 
If the men who will not work were 
allowed to go hungry, we would soon 
have a large increase of laborers with-’, 
out bringing in a single foreigner.

There are none so independent as 
the dependent. A prosperous owner 
of a large farm once said to one of 
his men: “I never expect to be rich
enough to be independent of my 
neighbors.” E. E. Whitney.

The Coming State Convention. 
Lansing, Jan. 30—The annual con

vention of the Michigan Retail Dry 
Goods Association will be held: at the 
Hotel Pantlind, Grand Rapids, Tues
day and Wednesday, March 6 and 7. 
We are pleased to report that a joint 
meeting of the Programme Committee 
and Committee on Nominations was 
held at the Post Tavern in Battle 
Creek, Jan. 23. At this meeting fifteen 
of our enthusiastic members were 
present, including members of the 
committees and other members from 
Albion, Battle Creek and Lansing.

The unanimous sentiment prevailed 
that our convention should be given 
over very largely to discussions on 
practical every day topics, using mem
bers of our Association as speakers.

It is a little early to mention the 
names o .̂ those who will appear on 
the programme, as acceptances have 
not been received in all cases.

The special features of this program 
will be the subject of another bulletin 
in the very near future. We are 
pleased to report substantial progress, 
however, and we believe that our mem
bers will be amply repaid by attend
ing the convention.

Please resereve these dates now, so 
as to avoid conflict with other busi
ness engagements.

Jason E. Hammond, Mgr.
Did You Ever Stop To Think 
That in order to be a successful mer

chant you must sell your goods at a 
profit and still satisfy your customers?

That it is equally essential to get the 
profit and to satisfy the purchaser?

That if you satisfy the customer b-t 
fail to get the profit you will soon be 
out of business?

That if you get the profit, but fail 
to satisfy the customer, you will soon 
be out of customers?

That the secret of doing both lies 
in the one word service?

That service does not mean doing 
something for nothing?

That it does mean doing something 
so valuable for the customer that he 
is glad to pay your price for the mer
chandise in order to have you do it?

The clerk who does not know what 
is displayed in the window of his store 
is going to hamper the effectiveness 
gf tjiaf ivindow display every day.



THE STRONGEST 
SAFE IN THE WORLD
Manufactured 
Exclusively by
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AND LOCK CO.

Sale in Western Michigan controlled exclusively by

GRAND RAPIDS SAFE CO.
Tradesm an Building 
GRAND RAPIDS



U n ited L ig h t an d  R a ilw a y s  C o m p a n y
P*ROM  a small beginning in 1910, with a first year of gross earnings but 

littl® more than $800,000, United Light & Railways Company has grown 
to gross earnings of $11,648,359.36 for the year ended, November 30, 1922.

Beginning operations in a comparatively small territory, the properties 
of United Light & Railways Company have gradually extended into more 
than fifty prosperous cities and towns in five great states. One by one, 
with infinite care, the projects have been selected and through experienced, 
competent management, placed on an efficient service and earning basis.

The great demand for this company’s service today is attributable to a 
superior understanding of public requirements, to ideals of serving that 
date back to the founding of the business.

Broad expansions are constantly made necessary as community after 
community, served by this Company grows in prosperity and population.

But, back of the great structure of engineering and research and. finance 
and management, made necessary by these increasing demands, shines the 
light of understanding public needs and the knowledge of how to supply 
them.

That, after all, is the real United Light & Railways Company story: 
A business that Superior Public Utility Service built.

Every step of its great progress has been earned in this way.
Taking these qualities into consideration there is nothing miraculous 

about this company’s growth. Sound management and well directed public 
utility service built it.

United Light and Railways Company
Operating in Michigan, Illinois, Indiana, Iowa and Tennessee

7 %  P r i o r  P r e f e r r e d  S t o c k
To enable  fu r th e r  ex tensions a n d  expansions o f Its  

serv ice , th e  U nited  L ig h t & R ailw ays C om pany is 
offering a  lim ited  issue  o f 7% P r io r  P re fe rred  stock.

D ividend checks on  th is  s to ck  a re  m ailed  regu la rly  
on th e  firs t o f each  m onth , o r  tw elve dividend checks a year.

T he s to ck  is sold by  em ployes of the  Com pany.
F o r yo u r convenience, a  sm all m onth ly  p aym en t 

p lan  h as  been  w orked ou t.

sh ip  pum . Phone MrT P leu n l,
U nited  L ig h t & R ailw ays Com pany, C its. 4367, B ell- M ain 424, o r

Mr. P leune:
S ecurities  D epartm en t,
U nited  L ig h t & R ailw ays Co.,

7«1 M ichigan T ru s t  B ldg., G rand  .Rapids.
_  P lease  send  m e fu r th e r  Inform ation  regard ing  
U nited  7% P r io r  P re fe rred  stock.

N am e _____________________________
F ill in a n d  m ail th e  coupon. A ddress


