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J & IJ r J n u l e ;

he thin? that goes the
O  c

farthest tovCkuos mak- 
ing life \Cbrth xtfhile, 

That costs the least and does the 
most is just a pleasant smile. 

The smile that bubbles from a 
heart that W es its jelW men 

Will drifle a&ay the cloud of 
gloom and coax the sun again, 

Its lull of vPorth and goodness,too, 
xPith manlp kindness blent-  

Its xtforth a million dollars, and 
doesn’t cost a cent.
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FANCY COOKIE CAKES AND CRACKERS
L O N G  I S L A N D  S A N D W I C H — O u r  S p e c ia lty  

Sam ples sen t on request. D e tro it B ranch
Phone—M elrose 6929 3705 SL A ubin Ave.

D is t r ib u t o r s  and  Sa le sm e n  w an ted  in  open te rr ito ry .

P E R S I S T E N C E —
Nobody ever accom plished much w ithout it. It s the indispens­
able quality in advertising. C onstant telling m eans constant 
selling.

Hence, the why of our new spaper advertising cam paign spreading 
the message of the perm anent relief from  constipation, through 
the eating of FLEISCHM ANN’S YEAST.

Do your customers know the story fully?

THE FLEISCHMANN COMPANY
Fleischmann’s Yeast Fleischmann’s Service

That Ton of Coal
T he cost of it need not w orry your customers if they 

will cut out expensive foods tha t have no food 

value.

Shredded Wheat Biscuit
is a real food, containing all the strength-giving 

elements of the whole w heat grain p repared  in a 

digestible form. Being ready-cooked and ready-to- 

eat it saves fuel, saves time, saves money. W e 

create the dem and for it through extensive national 

advertising. You distribute it and  m ake a good 

profit.

M A D E  O N L Y  B Y

The Shredded Wheat Company, Niagara Falls, N. Y.
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MICHIGAN TRADESMAN
(U nlike any  o th e r paper.)

F ra n k ,  F re e  and  F e a r le ss  fo r  the  Good 
T h a t  W e  C a n  Do.

E a c h  Is su e  Com ple te  in Itse lf.

DEVOTED TO T H E  B E ST  IN T E R E ST S 
O P BU SIN ESS M EN.

Published Weekly By 
TRADESMAN COMPANY 

Grand Rapids 
E . A. STOW E, E ditor.

S u b sc r ip t io n  P rice .
T hree  dollars p e r y ear, if paid s tric tly  

in  advance.
F o u r dollars per year, if no t paid  in 

advance.
C anad ian  subscrip tions, $4.04 pe r year, 

payable  invariab ly  in advance.
Sam ple copies 10 cen ts  each.
E x tra  copies of cu rre n t issues, 10 cen ts; 

issues a  m onth  o r m ore old, 15 cents; 
issues a  y ea r o r m ore old, 25 cen ts; issues 
five y e a rs  o r mor.e old 50 cents.

E n te red  Sept. 23, 1883, a t  the  Postoffice 
of G rand R apids a s  second class m a tte r  

u n d e r A ct o f M arch 3, 1879.

TOO MUCH CREDIT?
Credit, as every business man 

knows, can be used for two quite dis­
tinct purposes. It can be employed so 
as to increase the volume of economic 
production or it can be used for 
speculative buying and the inflation of 
prices. So long as expanding credit 
is employed to facilitate the manu­
facture and distribution of goods that 
are in active demand business is in a 
healthy state, but it is obvious that 
such expansion cannot continue in­
definitely. In time every basic indus­
try  will be operating virtually at its 
capacity, and every laborer will be 
■fully employed. Large extensions of 
credit at that stage cannot result in 
greater production; they will only en­
courage speculation, and they will lead 
inevitably to the vicious circle of ris­
ing wages and prices. The time has 
then arrived when the banker needs 
to exercise rigid control over credit 
expansion. It is not enough that the 
applicant for a loan should be solvent, 
and that the venture which the bor­
rower wishes to finance should be 
sound. Undertakings which at one 
time are safe and sound may be haz­
ardous if the general business situa­
tion has subsequently become un­
healthy.

In the opinion of many financiers 
the country is now approaching a con­
dition in which further extensions of 
credit on any considerable scale may 
not result in a corresponding gain in 
economic production, and for this rea­
son an increasing degree of caution 
in the matter of such extensions has 
become necessary. Most basic indus­
tries are now operating very nearly 
to capacity. If plants, are idle it is 
because the needed labor is not avail­
able. Will further credit expansion, 
then, lead to more production or 
merely to higher wages and higher 
prices until eventually another radi­
cal readjustment is necessary? That 
is a hard nut for the business com­

munity to crack. It is always diffi­
cult to know definitely when the point 
of transition from healthy growth to 
feverish speculation has been reached. 
A decision is all the more difficult 
because this point is not reached by 
all industries at the same time. It 
appears to have developed recently in 
the sugar market, while the industries 
of the country at large are in a healthy 
state. Statistical data of business, 
more • abundant and more accurate 
than those now available, are needed 
if we are to avoid the extremes of 
boom and depression from which the 
country has suffered periodically in 
the past.
Flour Appears To Be Excellent 

Property.
W ritte n  for th e  T radesm an .

The period of crop scares is with 
us and they are beginning to come 
in from various sections.

The following from different sec­
tions of the country will give you an 
idea of what crop reporters are say­
ing:

Hutchinson, Kansas, reports high 
winds continuously since Saturday 
afternoon. Sunday was a very bad 
day and no doubt heavy damage was 
done to wheat.

Australian cable reads: “Extreme­
ly dry conditions prevail, hindering 
seeding of the new wheat crop. Total 
exports from new crop to date aggre­
gate 20,000,000 bushels.”

Winnepeg wires: “Account heavy
snow and unseasonable weather it 
looks as if we are in for a late seed­
ing in Manitoba and Saskatchewan, 
with reduced wheat acreage.”

Omaha wires: “A grain man who
drove through Dodge and Saunders 
counties, Nebraska, yesterday says he 
believes 50 per cent, of the wheat is 
dead. Examined thirty-five fields and 
finds ground heaved and roots pulled 
out.”

St. Louis wires: “A tr'p through 
St. Louis county yesterday shows 
wheat conditions very spotted, with 
strips one to two feet long which are 
perfectly bare of plants, while ad­
joining plants are green and vigor­
ous’.’

Undoubtedly these reports should 
be taken with a grain of salt. Every 
spring produces its crop scarce, yet, 
of course, every once in a while wheat 
does not recover, and, with the price 
of mill feed as high as it is and with 
a probability of quite a material de­
cline within the next sixty days, flour 
appears to be excellent property and 
in our judgment the 'trade should 
cover their requrements.

The necessity for this policy is em­
phasized when the slow movement of 
freight is taken into consideration

Another real factor in the price sit­
uation is the optimism which prevaMs 
among business men in general. In

many sections of the country wages 
have been advanced. This is partic­
ularly true in the textile industry 
throughout New England, as well as 
in many Southern mills, with pros­
pects of still higher wages in the steel 
industry, as well as in many other 
lines.

Too much of an advance, however, 
is going to slow up business again, 
as the buying public will go only 
about so far in making investments, 
construction work, enlarging business 
and so on in the face of advancing 
prices.

Nevertheless, as stated above, busi­
ness men the country over are opti­
mistic; the volume of business is in­
creasing; in fact, railroads report they 
are handling the heaviest tonnage in 
their history; this, of course, is one 
of the reasons there is congestion in 
the movement of freight.

It seems advisable to keep your 
trade requirements well covered, al­
though we doubt the advisability of 
heavy buying for speculative purposes 
beyond those requirements.

Lloyd E. Smith.

Attack the New Mileage Books.
Boston, April 3—The railroads of 

the East, in a petition filed in the 
Federal Court here, ask for a perma­
nent injunction against the Interstate 
Commerce Commission’s decree for 
the introduction of interchangeable 
mileage books at a 20 per cent, re­
duction in rates. Judge Morton has 
issued an order of notice, returnable 
April 6. The Commission has ordered 
virtually every road in the country to 
place the new script on sale May 1.

The petitioning railroads, of which 
there are approximately fifty, headed 
by the New York Central, Pennsyl­
vania and eight New England lines, 
estimate their net loss in operating in­
come from the proposed reductions 
at $30,000,000 a year, which is said to 
be about one-half the loss for the rail­
roads of the country as a whole.

It is contended that the order of the 
Commission requires the carriers to 
perform service at rates that are non­
compensatory. The additional cost en­
tailed by the use of the proposed mile­
age books is placed at $1,600,000 a 
year.

It is held that the order is discrim­
inatory in that it creates an undue 
preference in favor of the holders of 
the special form of ticket.

The experiment of trying this form 
of tickets for a year, as directed by 
the Commission, it is aserted, can 
yield no information of value because 
it can show only the number of per­
sons in the United States who travel 
2,500 miles a year and have $72 to 
pay for such transportation in advance 
but cannot show whether such per­
sons would-have traveled to_ the same 
extent if the reduced fare tickets had 
not been available.
Shift in Standard Oil Representative.

Boyne City, April 3—C. W. Moore 
is ¿making some radical changes in his 
hardware store. The store is being 
painted all over inside and a new set 
of shelving put in. Charlie says that 
that the way to sell goods is to let the 
people know that they are in stock. 
The old crossroads store idea don’t

go any more—not with this Moore, 
anyway. The Sanitary market has 
put in some new lighting units which 
are better than day light. William 
(Bill) says that his business will stand 
complete illumination. No “ways that 
are dark and tricks that are vain” for 
his.

Ray Johnson, who accepted a posi­
tion as local distributor for the Stan­
dard Oil Company last fall, has lost 
his job. The company is taking him 
to Benton Harbor. We suppose that 
it is wi+h the idea of finding some 
place in which he will have enough 
to do to keep him busy. We hate to 
lose Mr. Johnson. It seems to be our 
fate to have our good men yanked up 
by the roots as soon as some concern 
finds the quality of our product. They 
don’t make ’em any better. Lester 
Jersey, who has been grabbing our 
money at the First National Bank 
for the past year or so, will take John­
son’s place. Good bye, Jersey, we 
suppose that about the time we get 
used to seeing you around, they will 
want some one with some real ability 
to run things in Grand Rapids or De­
troit and we will have to start another 
man training.

Barden just got back from ‘N’yol- 
lins,” where the Michigan lumbermen 
have been fraternizing with their 
the philanthropic spirit of these big 
the philonthropic spirit of these big 
hearted men is stirred with the mis­
sionary urge for their benighted fel­
lows during a Northern Michigan 
March, which reminds us that we have 
said nothing about the weather. _ We 
are not going to. We want this to 
get to the Tradesman without being 
scorched to a cinder.. Saturday morn­
ing it was 18 below zero. To-day it 
is 48 above. Maxy.

Ban on Spoiled Can Foods.
The Bureau of Chemistry of the U. 

S. Agricultural Department has of­
ficially declared against the transpor­
tation of swelled and spoiled canned 
foods in returning them to the can­
neries or sellers, and has made it a 
criminal offense to ship or transport 
them. The Department holds that 
such goods should be destroyed wher­
ever they are held, in order to prevent 
the possibility of their being put into 
consumption.

All canners therefore will have to 
comply with this ruling and all dealers 
will have to be careful to hold such 
goods subject to the inspection of the 
agents of the canners before destroy­
ing them

The Department also has changed 
the cut out or drained weights of 
canned spinach in all sizes, but the 
change is slight and canners will all 
be advised as to the changes of 
weights.

Customers depend more than most 
clerks, realize on what the seller tells 
them about the goods. That is why 
there are so many returned goods, so 
many chickens come home to roost.

Don’t get delusions of grandeur just 
because you are making something of 
a success of your business. Keep 
down on a level with the “common 
people.”
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Lack of Proper Indexing.
A copy of the annual report of the 

Michigan State Horticultural Society 
for 1921 came to us through the 
courtesy of the State Government one 
day last week and because we place 
a high value upon these volumes and 
always commend them to young or- 
chardists as the best and most help­
ful literature for Michigan fruit 
growers, we opened ‘the new book 
with great expectations. We had no 
time to read it through and turned to 
the index to see what might be found 
of special interest to us in its pages. 
To our dismay we found no index. 
The title “Index,” which we found 
near the end of the volume, was a 
misnomer. The only way to ascertain 
if the matters in which we were in­
terested were discussed in the volume 
was to browse through the 176 pages. 
We naturally wanted to know the 
latest word in apple growing, pruning 
and spraying. Not one of these titles 
is in the index. We desired to learn 
something concerning the finances of 
the Society and looked for a Treasur­
er’s report and no title gave any idea 
of the location of any report upon this 
vital interest of the Society. We 
sought some information on the Lyon 
Memorial Fund and found there were 
no “L’s” in the index. The only 
reference to peaches in the index was 
under O, “Outlook for peaches.” Who 
would ever dream of hunting for 
peach information under the "O’s”?

We had too many important im­
pending duties to dig out the informa­
tion we desired. No doubt very valu­
able counsel is scattered through the 
pages of the book and with a good in­
dex one could in a few moments locate 
the desired facts. But even fruit 
growers put a value upon their time 
and how can we commend to busy 
men a volume so imperfect in its con­
struction as to place a premium on 
waste.

This recalls an experience of some 
years ago when we desired to make a 
comparison of the recommendations 
of the Society concerning varieties of 
apples to plant in the early days with 
the latest pronouncements: After
searching for hours we found a list of 
varieties and numbers of each variety 
for an orchard of 100 trees. This 
valuable report was the result of the 
work of a special committee of ex­
perts after spending months in care­
ful investigation and enquiry. It was 
hidden in the index under O—the 
legend being “Of one hundred, how 
many.” We then learned that no 
thought had been put upon indexing 
the first five volumes issued by the 
Society. Perhaps people had more 
time in those years than now to dig 
for useful information. In 1880 the 
Secretary of the Society included a 
complete index to the ten volumes 
published, which was of inestimable 
value to fruit growers. Again in 1890 
the Secretary compiled a complete in­
dex. This rendered the mine of valu­
able information of great usefulness 
and the comments of reviewers, be­
cause of this valued feature, were 
laudatory.

The State publishes large editions 
of these annual volumes in the interest 
of the development of horticulture 
within its borders and as a means of

advertising its capabilities in this 
branch of rural affairs. The Society 
under whose auspices the volumes are 
compiled is furnished copies for its 
membership and there is a consider­
able distribution throughout the Na­
tion. These reports have an enviable 
reputation because of the great fund 
of valuable advisory and statistical in­
formation contained in them. Are not 
the readers entitled to the best index 
that can be made? Is it not an ob­
ligation upon the management of the 
Society to insist that this vital attribute 
shall not be neglected?

We were sufficiently interested be­
cause of this deficiency in the volume 
before us to look over the issues for 
the past five years and find our 
criticism applies equally to any one 
of them.

Indexing is an art and plays a vital 
part in the machinery of all lines of 
business. An index to reach its acme 
of usefulness in any book of facts or 
philosophy should have every prom­
inent matter indexed under at least 
three titles to make the volume of the 
greatest use to students. We com­
mend to the State Horticultural So­
ciety a careful study of this important 
function of its obligations to the 
great interest it represents. For over 
a quarter of a century the Society 
officials fulfilled this responsibility 
very perfectly and we regret that in 
recent years, although the reputation 
of the State as a region especially 
adapted to fruit growing has secured 
ample appreciation, its literature on 
the subject has declined in value be­
cause it was not made serviceable in 
its compilation.

Twills More Active.
Stimulation is noted in the dress 

goods market for Poiret and other 
twill fabrics. The demand for these 
cloths lost its keen edge some weeks 
ago, but sellers now say the buying 
has substantially increased. Back of 
this call is said to be the unexpected 
“run” on suits which local wholesalers 
have felt during the past two weeks. 
In some instances the latter found 
themselves unprepared to meet the 
demands for immediate delivery mer­
chandise. In view of the fact that 
the business in suits is expected to 
continue good for some time after 
Easter a similar situation is thought 
like'y to be met with in the twill 
cloths which are used for these gar­
ments. The dress trade continues to 
call strongly for these fabrics.

Still Placing Coal Orders.
March has drawn to a close with­

out the usual holding back of an­
thracite orders in anticipation of the 
April discount. It has been realized 
that the Spring reduction on domes­
tic sizes would, in all probability, be 
omitted this year for the reason that 
the market is in no need of a stimu­
lant of this kind, and for the further 
reason that if the companies have to 
cut the price of their steam coal they 
will be less inclined than ever to make 
a downward revision in the rest of the 
list. The bituminous market remains 
quiet on the surface, but the official 
figures of production show that coal 
is being mined and sold on a heavy 
scale.

W estin g h o u se
M iniature Lam ps and 

Badger T ires
W il l  im p ro v e  y o u r  b u s in e ss

S h e rw o o d  H a ll C o ., L td .
GRAND RAPIDS, MICHIGAN

Grand Rapids Steel 
and Supply Co.

W e have a  complete stock of Black and 
Galvanized Pipe, Galvanized Sheets and Flat 
and Round Mild Steel Bars.

Can quote attractive prices on immediate 
shipments out of G rand Rapids Stock.

Phone us a t our expense 
Citz. 4456 Bell M 206

Tax Free in Michigan Legal to Secure Savings

$ 6 5 ,0 0 0

G a lim e y e r  &  L iv in g s to n  C o.
GRAND RAPIDS, MICHIGAN

First (C losed) Mortgage 6 J% Gold Bonds
Dated April 1, 1923 Due Serially 1929-1938

Price 100 to Yield 6£%
PURPOSE: The Galimeyer & Livingstone Company is a consolidation 
of three Grand Rapids companies that have been very successful in the 
manufacture and sale of machinery, and in foundry work. These com­
panies are he Valley City Machine Works, started in 1893; the Grand 
Rapids Grinding Machine Co, started in 1916; and the Union Machine 
Co. started in 1917. The proceeds of these bonds will be used to erect 
a new, modern machine plant next to the foundry, on land between 
Wealthy and Hemlock streets and Straight street and the Michigan 
Railway.

SECURITY
When this new unit is completed the value of property behind these 
bonds will be:

L a n d __________________________________ $ 36,000.00
Buildings ---------------------------------------------  73,435.44
Equipment _____________________________ 81,477.67

Total (nearly three times bonds)_______ $190,913.11
We recommend these bonds for conservative investment.

ItRand Rapids Trust Company
BOND DEPARTMENT

Circulars on request.
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What Happened While Wholesale 
Grocers Debated.

Bad Axe, April 2—-At the annual 
meeting of the Michigan Wholesale 
Grocers Association, held in Grand 
Rapids last month, a lot of good time, 
in fact, almost all of the time o f  the 
meeting was spent in discussion of 
whether or not our Association should 
be continued.

While we argued others have given 
us a right lively exhibition of being 
on the job with a real program in 
not fault finding and bickering over 
changed conditions but in taking or­
ganized and effective action turning 
these changes to their advantage 
whether it hurt anyone else or not.

Some druggist dug up, in the 
musty archives of Michigan’s useless 
laws passed by the Legislature in 
1880, for some reason effective at 
■that time but long since forgotten, 
an act forbidding anyone but a regis­
tered pharmacist to sell drugs of any 
kind, except that country stores not 
less than five miles from a registered 
pharmacist might sell what are known 
as grocers or household drugs. The 
law had laid dormant until the Michi­
gan State Pharmaceutical Associa­
tion recently saw the advantage of its 
enforcement. Also they encouraged 
and supported druggists to become 
members of the Legislature until this 
year at least three druggists are mem­
bers of this 1923 Michigan Legisla­
ture and to prove further that they 
are “on the job” they have applied for 
positions and have been appointed on 
the Public Health Committee where 
legislation affecting foods, drugs, etc., 
is referred for hearings and considera­
tion.

During the last few years the 
“drug store” has become a general 
mercantile establishment carrying 
hardware, jewelry toilet articles, tea, 
coffees, spices, candy, soda fountain 
products, ice cream, cigars, tobacco, 
and, in fact, almost all articles on 
which the margin or turnover is at­
tractive and the article itself not too 
bulky. Many drug stores have be­
come valued customers of the whole­
sale grocer because of the many 
items carried in our line. The drug­
gist has, as his competitor in the 
legitimate drug or medicine line, num­
berless peddlers who leave their reme­
dies as well as spices, teas, extracts, 
etc., with the farmer and other con­
sumers to be paid for when used. 
These peddlers sell all manner of 
household remedies and grocers’ 
drugs. They are always five miles 
away from the nearest drug store and 
who could or would pay for the en­
forcement of a law to visit every con­
sumer’s home and search it—what law 
doe«? he violate in selling a package of 
epsom salts?

Wherein is the public health en­
dangered by such a means of distribu­
tion? Who is going to keep out Sears, 
Roebuck, Larkin Co. or the thousands 
of patent medicines mail order ven­
dors? So long as these products men­
tioned in the laws of 1880 and 1921 
are legitimate articles of interstate 
commerce about the only man penal­
ized by these laws is the grocer.

The so-called drug store, to-day em­
ploys many salespeople who are not 
registered pharmacists. Just go in 
and buy a package of epsom salts, 
tooth paste, etc., and see who waits 
on your. The public health is not 
endangered, but the druggist is on the 
job. The present chairman of our 
Michigan Senate Public Health Com­
mittee is a doctor, banker, druggist 
and a very successful, broad'gauged, 
high class, fine type of American citi­
zen. We would not have a better 
chairman. But without knowing any­
thing of his sentiments on this par­
ticular matter, is it not perfectly 
natural to assume that he is better 
versed in the druggist’s side of this 
question than the grocer’s side? While 
we wasted our time this last year or 
more in debating whether or not we 
should continue our Association, the 
druggists—fewer in number tton the

wholesale and retail grocers—went out 
and took away, through working to­
gether. enough business to have paid 
all our dues to our Michigan Associa­
tion for years, and they had an un­
reasonable unjust proposition of 
special privilege to put over.

While we spent a lot of our time 
and energy, bothered and worried our 
officers, in useless debates between 
ourselves, the organized workers 
among the druggists worked to a real 
purpose together. If we can’t sell 
household drugs, we can at least learn 
a lesson before some butchers or 
packers or bakers or other group of 
dealers slip something else over. If 
harmless household drugs are banned 
to us why not extracts or spices or 
coffee? They contain ingredients 
classified in the U. S. P. also as drugs. 
In the end the consumer will pay 
more for household drugs because of 
lessened competition and the higher 
percentage of cost of doing business 
in the drug store as compared with 
the grocery stores.

This movement on the part of the 
druggists in Michigan is of great in­
terest to the National Wholesale Gro­
cers’ Association as it is the inten­
tion of its sponsors to make this a 
Nation wide activity. Publicity will 
destroy any movement to give any 
group of men a special privilege 
amounting to restriction of free com­
petition. John G. Clark.

Raisin Growers Getting on Safe 
Ground.

The California raisin growers are 
apparently on the right track—a track 
which has been open to them all along 
and would have been taken had it not 
been that they were dominated by 
farmer interest rather than the mer­
cantile spirit. Apparently the new 
managing director, Ralph P. Merritt, 
is the right man in the right place, 
and grocers welcome his safe and 
sane policies. He has said—and his 
actions seem to confirm it—'that he 
appreciates the necessity for close co­
operation between his company and 
the regular grocery channels and 
means to “get right with the grocers" 
once and for all.

The trouble with the company in the 
past has been that it tried to do too 
much business on too small a capital; 
that its financial resources have been 
not much greater than they were when 
the business was less than $5,000,000 
instead of ten times that. Too little 
money was retained in the business 
end of the concern and too much paid 
back directly to the growers.

Now the growers are giving up 
their assured price per ton, agreeing 
to take a fair advance and trust the 
future to give the balance to them 
in a less direct but just as sure form. 
The result will make for greater 
stability, and the grocer appreciates 
a substantial concern to deal with, 
whether he admits it or not. The 
trouble with the “independents” has 
always been their lack of continuing 
stability. The trade objects less to a 
“trust” than it does to a rabble, so 
long as the trust plays fair, shows a 
liberal spirit and takes cognizance of 
its responsibility for its co-operators 
in distribution as much as it does 
those of the production end.

Detroit—The Berry Rug Co., 539 
Michigan avenue, has been incorpor­
ated to deal in rugs, carpets and all 
other floor eeyerings at wholesale and 
retail, with an authorized capital 
stock of $100,000, $10,000 of which has 
frepn subscribed and paid in in cash«

Are You the Community Grocer in 
Your Neighborhood?

A re you the retail grocer in your neighbor­
hood who is striving to m ake your store the 
most popular one in your neighborhood?

A re you the retail grocer in your neighbor­
hood who knows w hat every woman wants 
and are you training your clerks to remember 
definitely the particular brand of each cus­
tomer? *

A re you the retail grocer in your neighbor­
hood, whose store is noted for its prom pt 
attention to  all of your customers, whether 
big buyers or not?

A re you the retail grocer in your neighbor­
hood who has the cleanest store and the 
brightest clerks and the best looking win­
dows?

A re you the retail grocer in your neighbor­
hood who buys GOOD GOODS and sells 
them for a fair price?

A re you the retail grocer in your neighbor­
hood who knows the differenece between
GOOD GOODS and C H EA P GOODS?

A re you the retail grocer in your neighbor- 
who buys goods from a knowledge of 
QUALITY, or buys goods according to 
price?

Then you need have no fear—you will 
serve your community well and your com­
m unity will continue to give you a growing 
share of its trade.

^ / O R D E N  p R O C E R  C Q M P A N V  

Grand Rapids
C Kalamazoo—Lansing—Battle Creek

The Prompt Shippers.
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MOVEMENT OF MERCHANTS. 
Charlotte—Myers & Son succeed D. 

E. Collins in the grocery business.
Sunfield—Perry Boom has engaged 

in the plumbing and tinsmith business.
Port Huron—The Huron Fuel & 

Supply Co. has increased its capital 
stock to $30,000.

Mulliken—Carl W. Boyer succeeds 
Bert Rimmel -in the grocery and 
clothing business.

Detroit—Lewis Goldstein, boots and 
shoes, 4421-5237 Chene street has filed 
a petition in bankruptcy.

Adrian—Mrs. Bessie McRae has 
purchased the Central hotel and will 
take possession April 14.

Cedar Lake—James Lowry succeeds 
William Foote in the grocery and auto 
supplies and accessories business.

Flint—J. D. Shanahan, Thrifty 
Shoe Store, 128 East Kearsley street, 
has filed a petition in bankruptcy.

Kalamazoo—The Kalamazoo Imple­
ment Co., 120 East Water street, has 
changed its name to Otis H. Boylan, 
Inc.

Delta Mills—Thieves entered the 
general store of George Waite and 
carried away considerable merchan­
dise.

Ironwood—The Erickson-Coleman 
Hardware Co. succeeds the Carl E. 
Erickson Hardware Co. at 219 Suffolk 
street

Reading—Ivan Howell, formerly 
landlord of the Reading hotel, has 
again leased it, taking immediate pos­
session.

Elmdale—John Kranenberg, former­
ly engaged in general trade at Bur- 
nips Corners, succeeds A. C. Hayes in 
general trade.

Hillsdale—George A. Schmitt has 
remodeled the rear of his shoe store 
into a serve-self department of cheap 
shoes of all kinds.

Fowler—The State Savings Bank 
has completed the plans for its new 
bank building which it expects to oc­
cupy about August 1.

Cassopolis — Fire destroyed the 
buildings of the Farmers’ Co-Opera­
tive entailing a loss of over $20,000, 
in feed, grains and machinery.

Dowagiac—The McMaster Grocery 
Co. has closed out its stock and leased 
its store building to L. R. Crawford 
who occupies it with his harness and 
shoe repair shop.

Nashvi'.le—Glenn Owen has resigned 
the management of the Bellevue Co- 
Operative Elevator, owing to con­
tinued ill health. He is succeeded by 
George H. Garms.

Detroit—The A. & B. Garment Co-, 
325 East Jefferson avenue, has in­
creased its capitar stock from $1,000 
arid 1,000 shares no par value, to $1,- 
000 and 2,500 shares no par value.

Detroit—The Royal Cigar Co., 606 
Woodward avenue, has been incorpor­
ated with an authorized capital stock 
of $10,000, $7,500 of which has been 
subscribed and paid in in property: 

Ishpeming—Garnet Stevens, former­
ly manager of the Carpenter Cook; 
Co.’s fruit and produce department 
here, has taken a position as salesman 
for Armour & Co.’s branch in Mar­
quette.

Cheboygan — The Pfister-Vogel 
Leather Co. has suspended operations 
while a change is being made in the 
color process, to make the leather con­

form with present market require­
ments.

Kalamazoo—Louis W. Berstecher 
has opened a sporting goods rind bi­
cycle store on Portage street under the 
style of the Gorman Cycle Store as a 
branch to his store on North Rose 
street.

Ypsilanti—Arthur Sullivan has sold 
his interest in the clothing stock of 
the Sullivan-Snyder Co. to John 
Brooks and the business will be con­
tinued under the style of the Snyder- 
Brooks Co.

Kalamazoo—The Keystone Coal 
Corporation, 32 McNair building, has 
been incorporated with an author­
ized capital stock of $50,000, $25,000 
of which has been subscribed and paid 
in in cash.

Grand Rapids—The Lane Lumber & 
Veneer Company, 550-53 Houseman 
building, has been incorporated with 
an authorized capital stock of $15,000; 
all of which has been subscribed and 
paid in in cash.

Royal Oak—The Bermore Land 
Co., 1465 South Washington street, 
has been incorporated with an author­
ized capital stock of $25,000, of which 
amount $20,000 has been subscribed 
and $10,000 paid in in cash.

Detroit — The Smith-Foot-Bridge 
Shoe’s, Inc., 232 State street, has been 
incorporated with an authorized cap­
ital stock of $10,000 and 1,000 shares 
at $10 per share, all of which has been 
subscribed and $4,020 paid in in cash.

Ann Arbor—C. J. Sinn, of Defiance, 
Ohio, has purchased the property for­
merly used by the King Trailer Co. 
and will begin the production of auto­
mobile parts about May 1 under the 
style of the Ann Arbor Automatic 
Products Co.

Albion—R. L. Chapman has pur­
chased a half interest in the electrical 
business of A. W. D.elbridge and the 
firm will be known as the Chapman- 
Delbridge Electric Co. Chapman has 
been with the Union Steel Co. for the 
past five years.

Grand Rapids—The Corduroy Tire 
Company has been incorporated with 
an authorized capital stock of $2,000, 
$1,000 of which has been subscribed 
and paid in in cash. The business 
office of this company is at 1005 Michi­
gan Trust building.

Thompsonville—John Smith has
sold his grocery stock and store build­
ing to Berga Lindy, who will remove 
his own grocery stock to the new lo­
cation and consolidate it with the one 
just purchased. Mr. Smith has been 
in the grocery business for the past 
fourteen years.

Detroit—The Great Lakes Refining 
Co., 2303 First Natonal Bank build­
ing, has been incorporated to deal in 
crude and refined oils, petroleum and 
all by-products, with an authorized 
capital stock of $1,000 and $200,000 
shares at $1 per share, $1,000 of which 
has been subscribed and paid in in 
cash.

Alpena—The Gately Co., 123 Water 
street, furniture, clothing, household 
goods, etc. cash or installment plan, 
has merged its business into a stock 
company under the style of the Gate- 
ly-Short Co., with an authorized cap­
ital stock of $25,P00, all of Which has 
been subscribed and paid in, $40 in 
cash anjJ $24,,960 in property.

Grand Rapids—W. O. Hughart, Jr., 
has merged his wholesale lumber busi­
ness into a stock company under the 
style of the Hughart-Carson Lumber 
Co., 929 Michigan Trust building, with 
an authorized capital stock oif $50,000 
common and $50,000 preferred, of 
which amount $88,000 has been sub­
scribed and $25,000 paid in in cash.

Manufacturing Matters.
Lansing—The Prospect Auto Co. 

has changed its name to the Peoples 
Auto'Co.

Kalamazoo—The Nelson Concrete 
Culvert Co. has decreased its capital 
stock from $75,000 to $25,000.

Newaygo—The Newaygo Portland 
Cement Co. has increased its capital 
stock from $945,000 to $1,695,000.

Grand Rapids — The Electropure 
Creamery Co., has changed its name 
to the Powell Electropure Creamery 
Co.

Allegan—The Allegan Casket Co. 
will build an addition to its plant, 
which will enable it to double its 
capacity.

Detroit—The W. F. Hurd Co., 171 
South Campbell avenue, sash, doors, 
interior finish, etc., has increased its 
capital stock from $250,000 to $500,- 
000.

Traverse City—The John C. Mor­
gan Co., manufacturer of canned 
fruits and apple products, has in­
creased its capital stock from $75,000 
to $100,000.

Albion—The Union Steel Products 
Co., manufacturer of bakery equip­
ment, will erect an addition to its 
p ant at once, which will enable it to 
double its capacity.

Fremont—Claude Knight, who has 
been in charge of the office of the 
Michigan Tanning and Extract Co. 
here for the past five years, has just 
been transferred to Boyne City, in a 
similar capacity.

Birmingham—The Flexotile Prod­
ucts Corporation has increased its 
capital stock from $50,000 to $100,000.

Muskegon—The Oil-Stopper Piston 
Ring Corporation has removed its 
business offices to Sparta.

Detroit—The American Plywood 
Wheel Co., 2632 Woodward avenue, 
has been incorporated with an autho - 
ized capital stock of $25,000, all of 
which has been subscribed and paid 
in, $15,000 in cash and $10,000 in prop­
erty.

Holland—The C. J. Lokker Co., 
147 East 6th street, has been incorpor­
ated to manufacture and sell butter, 
cheese and other milk products, w th 
an authorized capital stock of $10,- 
000, $30,000 of which has been sub­
scribed and paid in in cash.

Saginaw—Thomas Jackson & Co., 
Ltd., doors, sash, box shocks and 
lumber, has merged its business into 
a stock company under the same style 
with an authorized capital stock of 
$50,000, all of which has been sub­
scribed and paid in in property.

Detrot—The C. J. Edward Co., 134 
High street, hari been incorporated to 
act as manufacturers’ agent, with an 
authorized capital stock of $5,000, 
and 5,000 shares at $1 per share, all of 
-which has been subscribed, $2,003 
paid in in cash and $1,500 in property.

Kalamazoo—-The El-Nora-Lee Pa­
per Co. has been incorporated to

manufacture and sell kraft, book and 
other paper, with an authorized cap­
ital stock of $600,000, of whch amount 
$300,020 has been subscribed and paid 
in, $20 in cash and $300,000 in prop­
erty.

Escanaba—The Emporium Cloak & 
Suit Co. has merged its business into 
a stock company under the style cf 
the Emporium Escanaba Co., 1200 
Ludington streeJ, with an authorized 
capital stock of $12,000, all of which 
has been subscribed and paid in in 
property.

Detroit—The Barnard Toy , Co. 
2755 West Fort street, has merged its 
business into a stock company under 
the same style, with an authorized 
capital stock of $60,000» of which 
amount $40,020 has been subscribed 
and paid in, $20 in cash and $40,000 
in property.

Detroit—Paint manufacturers, job­
bers, hardware dealers and others who 
sell paints, oils and varnishes are 
combining for a “Save the Surface” 
campaign. A start will be made with 
an exhibition of moving pictures to 
be given by Arthur N. East in the 
auditorium of the Board of Commerce 
April 11 at 7:30 o’clock p. m. East 
is the secretary of the National as­
sociation. He will show by his pic­
tures the improvement that can be 
made by a touch of paint or varnish.

Wayne—The Detroit Air Cooled 
Car Co. is now located at its plant 
at Wayne. The original structure 
has been enlarged by constructing 
offices for the company over the 
central portion of the building where 
the various departments of the busi­
ness will have their headquarters. 
The D-A-C line will be displayed at 
the factory until Detroit distributors’ 
arrangements have been made. The 
quarters formerly occupied by the 
D-A-C Co., at 3747 Cass Avenue, have 
been leased to the Pursell & Grapen- 
tien Motor Co.„ agents for the Ste­
phens motor car.

Port Austin—A petition has been 
filed in the Huron County Circuit 
Court, asking for dissolution of the 
Wallace Co. and the winding up of 
its affairs. The company is one of 
the oldest in the Thumb district ard 
the petition states it has assets of 
$234,000. The reason given for ask- 
i”g for the dissolution of the concern 
is that it is unable to operate at a 
profit. Among the assets listed are 
Point of Pines Hotel, Lakeside Inn, 
a department store, two grindstone 
quarries and merchandise and equip­
ment of various kinds. The stock­
holders are W. H- Wallace, Sr., S. H. 
Wallace and John E. Wallace, of De­
troit: W. H. Wallace, Jr., Lee Wal­
lace, Port Austin; Margaret Oren, of 
Croswell, and Eleanor Burton, of St. 
Petersburg, Fla.

Shame on Him.
Father-in-Law—So you are begin­

ning to find that married life has its 
troubles?

Daughter-in-Law—Well, yes. Jack 
sometimes simply won’t listen to rea­
son.

Father-in-Law—Young rascal. He 
ought to be ashamed of himself. It 
isn’t every married man has the 
chance.
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Review of the Produce Market.
Apples—Jonathans, Spys and Bald­

wins fetch $1.75@2.25 per bu. West­
ern box apples are now sold as fol­
lows: Roman Beauties, Winesaps and 
Black Twigs, $3.25; Delicious, $4.25.

Artichokes—$2 per doz. "
Asparagus—90c per bunch.
Bananas—8@8j^c pe rib.
Beets—New from Louisiana, $1.10 

per doz. bunches.
Brussel’s Sprouts—40c per qt. box.
Butter—The market shows a slight­

ly easier feeling, due to somewhat 
heavier receipts in fresh-made cream­
ery butter. There is an adequate sup­
ply of strictly fancy grades on the 
market at this time, but under-grade 
butter is still in very light supply and, 
therefore, very close in price to the 
finer grades. There is a good con­
sumption of creamery butter at this 
writing. Local jobbers hold extra at 
48c in 63 lb. tubs; fancy in 30 lb. tubs, 
50c; prints, 50c. They pay 25c for 
packing stock.

Cabbage—Old, $5.50 per 100 lbs.; 
new from California, $5 per crate.

Carrots—$1.25 per bu. for old; $1.10 
per doz. bunches for new from 
Louisiana.

Cauliflower—$3.25 per dozen heads.
Celery—'California is selling at 65c 

for Jumbo and 85c for Extra Jumbo; 
Florida, $4 per crate of 4 to 6 doz.

Celery Roots—20c per lb.
Cucumbers—Illinois hot house, $2.75 

per doz.
Cocoatfuts—$6.50 per sack of 100.
Eggs—The market remains steady 

and quotations are the same as a week 
ago. Receipts at this time, are fairly 
heavy and the quality is very fine. 
There is a good consumptive demand 
for eggs and at the present time we 
do not look for any material change. 
The time is soon at hand w*hen the 
largest supply of the season will be 
here and it all depends on the feeling 
of the receivers as to whether they 
want to store eggs at these prices or 
place them on the market for lower 
prices. There was a good Easter de­
mand this year. Local jobbers pay 
23c to-day.

Egg Plant—$3.50 per doz.
Grapes—Spanish Malagas, $9.50 for 

40 lb. keg.
Green Beans—25c per lb. for either 

string or butter.
Green Onions—Chalotts, $1.10 per 

doz. bunches.
Green Peas—20c per lb,
Honey—32c for comb; 25c for 

strained.
Lettuce—Hot house leaf, 14c per lb.; 

Iceberg from California, $3.50 per 
case.

Onions—Home grown, $3 per 100 
lb. sack for red and $3.50 for yellow.

Lemons—The market is now as fol-
lows:
300 size per box . ________  __$7.00
360 size, per box _____________7.00
270 size, per box ____________7.00
240 size, per box _____________6.50

Oranges—Fancy Sunkist Navals are
now sold on the following basis:
100 ________________ _______$4.75
126 ___________ ____________ 5.25
150, 176 and 200 . ____________5.50
216-___________ ____________5.50
252 ___________ ... . 5.50
288 ___-______ _____ 5.50
324 ___________ ______ ____ _ 5.50

Choice, 50c per box less.
Floridas are now sold as follows:

126 ___   $5.25
150 _______________   5.25
176 ______________  4.25
216 ________________ i_______4.25

Parsley—50c per doz. bunches. 
Parsnips—$2 per bu.
Peppers—Florida, 75c for small 

basket containing about 18.
Potatoes—Home grown, 60c per bu. 
Poultry—Local buyers now pay as

follows for live:
Light fowls __________________ 18c
Heavy fowls _________________ 22c
Heavy springs___v____________22c
Cox and S tags________________ 14c

Radishes—90c per doz. bunches.
Spinach—$2 per bu.
Strawberries—Floridas bring 80@ 

90c per qt. Louisiana command 
$5.75@6 for 24 pints.
. Sweet Potatoes—Delaware kiln dried 
comrqand $2 per hamper.

Tomatoes—6 lb. basket of Califor­
nia, $1.35.

Turnips—$1.25 per bu.
Essential Features of the Grocery 

Staples.
Sugar—Buyers are not likely to take 

seriously as a market influence the 
possibility of a downward revision of 
prices that may result from Presiden­
tial action on the tariff under authority 
to change rates imparted by the Ford- 
ney-McCumber Act, since it is evident 
that a considerable time must elapse 
before the Tariff Commission can 
complete investigations that will be 
necessary to enable it to reach an in­
telligent opinion upon which to base 
recommendations to the President, 
and that thirty days more must elapse 
between the announcement of a re­
duction and the date on which it be­
comes effective. Thus it is apparent 
that if President Harding finds that a 
reduction of the duty is called for it 
may be six months or more before 
the new rate will be in effect. Local 
jobbers still hold granulated at 9$4c.

Tea—There has been an exceeding­
ly good demand for teas during the 
week, but at the close it has subsided 
a little and the situation is now quiet. 
Business is doing, however, right 
along, but in small and moderate 
sized transactions. All lines are shar­
ing in this business and the tendency 
of everything is light.

Coffee—The market has been rather 
weak the past week, news from Brazil 
being the main reason. The market, 
so far as green coffee sold in a large 
way is concerned, has been dull dur­
ing the greater part of the week and 
the whole situation is rather easy. All 
grades of Rio and Santos show a 
slight fractional decline. Milds are 
also very quiet, the general line being 
a shade under last week. The jobbing 
market for roasted coffee is about un­
changed, with a fair demand.

Canned Fruits—Goa'st wires general­
ly give $1.85 f. o. b. as the inside on 
standard peaches, with the larger can- 
ners holding for more money. Cheap 
standards of desirable counts cannot 
be had. While the market is firmer 
in the West and generally in better 
shape than expected there is only 
moderate buying being done by local 
interests. Apricots, cherries, pears 
and other fruits are unchanged. Pine­
apple is kept firm by the scarcity of

all stocks. Apples are quiet but are 
developing increased strength with 
the prospect of a broader outlet to the 
pie bakers in the near future

Canned Vegetables—Tomatoes are 
quiet but steady on No. 2s and firm on 
No. 3s, and No. 10s. The two latter 
sizes are less plentiful than the small­
er can. Merchants are buying in 
moderate quantities and not much in 
advance. Futures are about the same 
as earlier in the week but canners 
have higher ideas and are not so will­
ing to meet bids for the inside quota­
tions on standard packs. Corn is 
mostly a spot proposition. Future 
standards are mostly neglected, but 
old packs of that grade are now 
wanted if they can be had at under the 
generally quoted prices. The trouble 
is that concessions are not readily 
made on full standards. Fancy corn 
is scarce. Peas are one of the firmest 
of vegetables. Buyers find it hard to 
cover their needs in the grades and 
sieves they need and to get what they 
want they have to meet the sellers’ 
ideas. Many California canners are 
revising upward their spinach prices 
and hbld firm at advances. The 
larger canners assert that they are 
practically sold out on asparagus. 
Packing has just started.

Canned Fish—Fish is quiet. Salmon 
is almost wholly a spot proposition, 
just as it has been for several weeks. 
Lack of speculative buying is one 
cause for the present narrow move­
ment. Reds and pinks are both in 
smaller demand than usual Sardines 
are in nominal demand. Tuna fish, 
Lobster and crab meat all are scarce 
on the spot, which influences the price 
trend and tone of the market.

Dried Fruits—Prunes are unusually 
dull with the market easy in tone. 
Raisins held up to former quotations, 
but business is quiet. Apricots are 
dull. Peaches and pears are urged 
to sale, with few takers. Currants are 
also neglected.

Syrup and Molasses—The jobbers 
report good demand from retail gro­
cers for the finer grades of mo'.asses, 
but it will naturally grow smaller 
from this on. Prices remain steady 
and unchanged. Sugar syrup is dull 
without change in price. Corn syrup 
is moving moderately at ruling quota­
tions.

Beans and Peas—The demand for - 
dried beans during the week has been 
quite dull, but in spite of this values 
remain about steady. Marrows par­
ticularly are steady to firm, with, how­
ever, 'here and there a little shading of 
price. Pea beans are easier than mar­
rows and selling more slowly. Red 
kidneys are steady at unchanged price, 
while kwhite kidneys are weak. Cal­
ifornia limas have eased off somewhat 
also. Green and Scotch peas are still 
dull and unchanged.

Cheese—The market remains steady 
at unchanged quotations. Cheese is 
in good supply, with a slightly active 
demand.

Provisions—The market on smoked 
meats remains steady and unchanged, 
with a good supply and a quiet de- ' 

f mand. The market on lard is some­
what firmer, prices 'having advanced 
about y2c per pound over a week ago. 
Stocks are adequate to meet the pres­
ent demand. The market on lard sub­

stitutes remains steady to firm and 
unchanged. • The market on dried beef 
is steady and unchanged, with a good 
supply and a fairly active demand. The 
market on canned meats and barreled 
pork is steady, with unchanged prices.

Nuts—California almonds rule weak 
and are generally neglected. Walnuts 
are taken only as they are needed. 
Pecans are selling in narrow channels, 
as they are not plentiful here or at 
other shelling centers.

Salt Fish—The demand for macker­
el is fair, but as Lent is over it is at 
the moment rather small. The prices 
are rather reasonable and the quality 
averages pretty good, therefore, the 
movement of mackerel is steady, but 
not at the moment very large.

Business Change at Allegan.
Allegan, April 2.—Mr. H. G. Hicks 

has sold a half interest in his stock 
here to Charles Ryan, who has been 
with the B. F. Goodrich Tire & Rub­
ber Co., at Akron, Ohio,* for seven 
years. Mr. Hicks established a harness 
store here eighteen years ago and 
from the start did a good business. 
He made all his own harness and 
gained an enviable reputation for the 
excellence of his product. Later he 
became the agent for Goodrich tires 
and each year bought tires in carload 
lots. He then added auto accessories, 
oils and gas and has specialized in 
these with the same success acheived 
in his harness business. His adver­
tisements were signed “H. G. Hicks, 
Allegan’s Horse Tailor,” and he is 
known all over this section by 'that 
motto. Mr. Ryan s a practical man in 
the tire and rubber business and while 
the firm will still continue in the 
harness-making business, they pro­
pose to enlarge and increase their tire 
and auto accessory business.
Urged To Commend House Bill No.

273.
Wyoming Park, April 3—The coun­

try merchants throughout the State 
are asked to write their representatives 
and senators at Lansing to support 
House bill, No. 273, which will make 
it legal for merchants to sell certain 
drugs and medicines in unbroken 
packages.

The law now reads that it is unlaw­
ful for any one other than a registered 
pharmacist to sell any kind of drugs 
whatsoever and this law has not been 
enforced in the past. The Board of 
Pharmacy is now going after the 
country stores which are within the 
five mile limit. Only last week the 
Tradesman contained a list of three 
prosecutions under this law.

This bill is now being held up by 
the Committee on Public Health and 
you should write to your men in the 
Legislature to get this bill before the 
members. Paul Gezon,

Sec’y Grocers and General Mer­
chants Association.

Hides, Pelts and Furs.
H id e s

Green, No. 1 _________ 1_____________ 09
G reen, No. 2 _________ .____________ -  08
Cured,' No. 1 _______________________ 10
Cured, No. 2 _______  ______________ 09
C alfskin, green , No. 1 _____________14
C alfskin, green . No. 2 ______________12%
C alfskin, cured, No. 1 __________  — 15
C alfskin, cured. No. 2 _______________ 13%
H orse, No. 1 _______________________ 4 Oo
H orse, No. 2 _________ _______ ,----------3 00

Pelts.
Old W ool ________ —_________ 1 00® 2 00
L am bs _______________________ 1 00@2 00
S h e a r l in g s _______________________ 50® 1 00

Tallow.
P rim e _____________     @7
No. 1 - _________ _____________ - — —  @6
No. 2 ________________________________@5

W ool.
U n w ash e d ,, m e d iu m _______________  @35
U nw ashed, re je c ts  ______________ - — @30
U nw ashed, fine ________ - _______ — @35

William Judson, President of the 
Judson Grocer Co., and wife are 
spending a fortnight at their country 
home in Schoolcraft.

mailto:1.75@2.25
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Two Association Officals Deplore 
Radical Statements.

Battle Creek, April 2.—I want to say 
to you, Mr. Stowe, that not only the 
country newspapers of Michigan, but 
every other state, needs the support 
of the local retailer, professional men 
and citizen. Be that retailer hard­
ware man, automobile man, shoe man, 
dry goods man, grocery man or what 
not. Be the professional man and 
citizen what he may. The country 
newspaper has a place in our eco­
nomical and social scheme and must 
be supported, notwithstanding any­
thing that an individual or group of 
individuals may say.
On numerous occasions when I have 
been to small towns to address merr 
chants and various clubs I stressed 
that very thing. Recently at Union 
City I had occasion to address a group 
of busness and professional men and 
Mr. Robinson will state to you that 
the point was brought out by me 
rather forcibly. At that time I stated

John C. Toeller.

that the mail order houses and the 
large city merchants watched the 
country newspapers.

If the small town merchant is pro­
gressive and supports his newspaper 
the mail order house and large town 
merchants are very apt to give the 
town the go-by. If, however, in his 
wisdom the small town citizen feels 
that the local newspaper is no* entitled 
to his support, then and then only do 
the large town merchants, as a rule, 
come into the country press.

All of the above of course, is my 
opinion and my method of operating 
only. I feel strongly, however, that 
the country newspaper is entitled to 
and must have the support of the com­
munity to live. It is hard to con­
ceive the effect that it might have on 
the rural people if they endeavored to 
get along without their local press. 
The progressive, enterprising small 
town retailer uses the mail, of course; 
that is quite natural, but he should 
never overlook the fact that he owes 
an obligation to his local newspaper. 
I thought it might be well to give you 
my opinion concerning this rather im­
portant matter. John C. Toeller.

President Michigan Retail Dry 
Goods Association.

Lew Hahn Warns Against Radicals.
New York, April 2—I really believe 

that the Michigan newspaper men are 
unnecessarily worried over what .was 
said at the convention of the Michigan 
Retail Dry Goods Association. Mr. 
Pearce’s statement was merely a stater 
ment of his own opinion or experience 
anil I don’t believe that many of those 
who were present, in spite of whatever 
interest they may have shown, are. go­
ing to.follow Mr. Pearce to the extent 
of making any radical departure from

, . .  •• -•
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their regular course with regard to 
ther local newspapers.

The local newspaper is a very im­
portant publication, in my opinion, 
and I should hate to see it destroyed 
or its editors starved, but you know 
when men get together and talk over 
their problems, there is bound to be an 
occasional radical whom we should 
not take too seriously. It is possible 
for us to get all “het up” over a thing 
today because we thing it is going to 
hurt us so much, and six months later 
we have forgotten all about it.

We have got to have a little bit of 
patience and a little faith in ourselves 
and in those with whom we deal and 
with that formula most things work 
out for the best. Lew Hahn,

Manager National Retail Dry Goods 
Ass’n.

Found Jewelers Wanted Goods.
Glowing reports of business in the 

Middle West, Southwest and the 
Southern part of the Pacific Coast 
wree made yesterday by a salesman 
for- a prominent manufacturer of 
platinum jewelry. He had just re­
turned from a trip through a territory 
embracing practically all of the coun­
try West of Ohio, and, with the ex­
ception of the Northwest, found re­
tailers good buyers of the lines he 
carried. Sautoirs, flexible bracelets, 
ring mountings, bar pins, brooches 
and earrings all were bought well, es­
pecially in the higher-priced pieces. 
Mounted rings also met with a good 
demand in the territory in question. 
Platinum has advanced again, which 
is expected to stimulate buying. Cur­
rent prices are - $112 an ounce for 
“soft” metal, $120 an ounce for “me­
dium,” and $128 an ounce for “hard” 
platinum.

Demand For Work Clothing.
Manufacturers of work clothing are 

doing a large business, reflecting the 
current pace of industrial and agri­
cultural operations. Retailers are 
laying in stocks of very substantial 
proportions and the advance buying 
for Fall is deemed very satisfactory. 
Remembering the difficulty which re­
tailers had with their large stocks 
during the depression manufacturers 
are curbing extra large advance pur­
chases for which the outlet may not 
be fairly certain. One of the largest 
manufacturers has incorporated the 
following in letters to customers: 
“We do not want your order if you 
do not need the goods, so suggest that 
you buy conservatively.” Certain 
sections of the country are being vig­
orously canvassed for increased sales 
by some makers, notably that around 
Los Angeles. The demand is well 
distributed over overalls, shirts, 
trousers and corduroy suits.

Wide Ribbons in Favor.
Ribbon wholesalers continue to ex­

perience an expanding demand for 
wide ribbons. Stocks of these goods, 
which for a long time were considered 
inordinately large owing to restricted 
buying of them, are being steadily re­
duced. The chief cause of the im­
proved sales is the use made of the 
ribbons by the cutting-up trades for 
dress decorations. ‘The side-tie effect, 
featuring a broad sash on coats, suits 
and jacquettes,. is one of the out­
standing uses. There is a steady de- 
mabd 'for fancies following the Egyp-: 
turn niotif. Narrow ribbons, both 
fi^cy^a^d staple, are moving well.

,0gE siasw % “
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The millinery trade is using them, 
although there has been a pronounced 
drift here toward the wider numbers 
lately.

“Stealing” Labor Again.
The improvement in the knit goods 

business has brought with it another 
labor shortage. Reports from the 
Mohawk Valley indicate that the 
worker is no longer seeking the job, 
but that the job is seeking the work­
er. Accusations of “stealing” em­
ployes from competing mills have 
been heard, and no little ill-feeling has 
been created. An indication of the 
seriousness of the shortage is a re­
cent advertisement of one mill for a 
superintendent, which specified that 
the applicant, to be successful, must 
have a wide acquaintance among knit 
goods workers. Tact, diplomacy and 
personality are also necessary qualifi­
cations of such executives nowadays, 
from all accounts.

Floor Coverings Prices Revised.
Notices have been sent to the floor 

coverings trade by the wholesale de­
partment of W. J. Sloane, advising of 
the revision of prices on Nairn Pro- 
Lino products. The prices issued on 
March 15 have been withdrawn, and 
the list quotations on Blue Seal and 
Red Seal Pro-Lino have been ad­

vanced 2 cents and 3 cents, respective­
ly, a square yard. A new line of 
marbleized and Dutch tile has been 
added, the list price for which is 3 
cents a square yard higher than that 
of the Blue Seal grade.

The Wolverine 
Carton Company
is progressing successfully 
and rapidly with its financ­
ing.

W ithin two or three days the 
Com pany will be under op­
eration.

H ere is a fine opportunity  
for investment.

W rite for particulars.

F. A . SAWALL COMPANY
313-314-315 M u r r a y  B u i ld in g

Grand Rapids, Michigan

PERFEX Radiator Co.
RACINE, WIS.

F o r  S a le  a t  P U B L IC  A U C T IO N  
A  G o in g  B u sin ess

P  URSUANT to court order, there will be  offered for sale a t 
Public A uction on A pril 10th, 1923, a t Racine, Wisconsin, 

the entire business, plant, machinery, patents, good will, 
accounts receivable, etc., o£ the Perfex R adiator C om pany of 
Racine, Wisconsin, m anufacturers of the Fam ous Perfex 
R adiators for automobiles, trucks and  tractors.

P lan t and  m achinery in first-class running condition, located in 
a  good labor, fuel and  transportation m arket. A ppraisal of real 
and personal property  m ade as of February  9th, 1923, and  in­
cluding all patents, drawings and trade  mark, reveals assets 50%  
in excess of minimum bid  to be  accepted by  Court.
The receiver has caused to  be  printed for prospective purchasers 
copies of the notice and  conditions of sale, together with com ­
plete  Inventory and  A ppraisal. Inspection by  appointm ent.

Sale Date April 10th, 2  p. m. 
at the Plant in Racine, Wis.

WILLIS E. KEATS, RECEIVER
Kaumheimer & Kenney, Receiver’s Attorneys,
120 Wisconsin St, Milwaukee, Wis.

CHANDLER & VANDER MEY

LOCAL INVESTMENT SECURITIES

707 Commercial Bank Bldg.
Citizens Phone 62425 Grand Rapids, M idi.
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FEAR OF CANCELLATIONS.
As prices go higher manufacturers 

and jobbers are beginning to worry 
somewhat over the possibility of can­
cellations in the event that the busi­
ness curve takes a downward trend 
late in the year as some forecasters 
predict. The cancellation evil always 
reappears when a period of prosper­
ity passes the peak, but there is no 
reason to believe that with the next 
recession in prices this trouble will 
attain aynthing like the dimensions it 
reached in 1920-21. It is to be remem- 

, bered that the fluctuations in the 
business cycle at that time were the 
greatest in half a century, and that 
the downward swing was the most 
abrupt ever known. Moreover, the 
conditions preceding the break were 
conducive in unusual degree to the 
placing of heavy orders for future 
delivery. Consequently, when the re­
action came the incentive to repudiate 
purchases was especially strong, and 
the result was a flood of cancelled or­
ders such as the country had never 
seen before.

For this condition there were sev­
eral peculiar reasons. Railway serv­
ice had become demoralized as a re­
sult of the war, and the outlaw strike 
of the switchmen early in* 1920 further 
hampered transportation. In order to 
insure delivery, therefore, dealers 
sometimes duplicated orders with dif­
ferent firms, expecting to get only 
partial delivery from any of them. In 
some cases also manufacturers and 
jobbers announced to their customers 
that it would be necessary to scale 
down all orders and then advised them 
to order more than their requirements 
if they wished to be cared for. The 
customer followed this advice, and the 
manufacturer, wishing to hold his 
place with his competitors, used such 
orders as a basis of obtaining more 
credit with his bank.

Then came the sudden slump. The 
anticipated volume of trade did not 
materialize. The banker applied, 
pressure upon the manufacturer, and 
the latter then delivered or sought to 
deliver 100 per cent, of the orders 
which his customers had “padded” at 
his own suggestion. Under such con­
ditions cancellations may have had 
some justification. On the other hand, 
the prospect of war time profits had 
brought into the field a host of fly-by- 
night concerns, which bought and sold 
goods on a purely speculative basis 
and placed large orders ahead in an­
ticipation of a further rise in prices. 
The moment that prices broke they 
“welched.” Most of the conditions 
which caused such a flood of cancella­
tions were due to the war and its 
after-effects, and there is little ground 
for fear that if a break comes there 
will be a repetition of the evil on the 
1920 scale. *

WOOLS AND WOOLENS.
No many new features appear in the 

wool situation. It will be a few weeks 
yet before the next big series of auc­
tion sales opens in London, and such 
scattered sales as have taken place in 
other foreign places are without sig­
nificance. The stock of British-Aus- 
tralian pooled wools unsold on Feb. 
28 consisted of 462,000 bales of Aus­
tralian and 291,000 bales of New Zea­
land. Wool arrivals in store in Aus­

tralia amounted in February to 1,608,- 
000 bales. Imports of wool into this 
country continue to be large. This 
applies to the classes of combing and 
carpet wools, clothing wools ship­
ments being very light. More con­
tracting of Western wool is heard of, 
but, in many instances, the high prices 
asked tend to restrict transactions. 
What seems to stimulate holders to 
seek higher prices is the knowledge 
of the advances made by woolen mil's 
on their fabrics. A little less activity 
is reported from the mills during Feb­
ruary. The consumption of wool in 
them that month was 57,916,339 pounds 
grease equivalent, being about 6,400,- 
000 pounds less than in January, but 
4,000,000 pounds more than in Febru­
ary» 1922. Of the wool consumed in 
February, 39.3 per cent, was domestic 
and 60.7 per cent, foreign. A reduc­
tion in the activity of the weaving 
looms is also reported for February, 
although the reverse is the case as re­
gards spinning spindles. Cards and 
combs employed were about the same 
as in January. Mills are busy on Fall 
requirements. Clothing manufactur­
ers report good responses thus far to 
their offerings for the next heavy­
weight season, while the garment 
trade is showing quite satisfactory 
progress.

COTTON CONJECTURES,
There was no lack of arguments or 

data available during the past week to 
justify increasingly high prices for 
cotton, but they appear to lack po­
tency .in preventing a sagging of the 
quotations for both the old crop and 
the one now in process of planting. 
Manipulation or overbuying by spec­
ulators appears to have cut some fig­
ure in the result But, aside from 
this, it* is a question whether there 
is not what may be called a “dead 
line” beyond which it is unsafe to try 
and push prices. It is certain that 
few actual sales of cotton in any 
quantity were made at the extreme 
points to which quotations were 
pushed,/ So far as the new crop is 
concerned, ‘there are circumstances 
which may be adduced in favor of 
either the bulls or bears. The weath­
er, for instance, which has delayed 
planting and so made an added risk, 
has also tended to freeze the unwary 
boll weevil in a great deal of the 
growing districts. But, until some 
definite data on the acreage planted 
are forthcoming, conjectures on the 
possible crop are mere wild guesses. 
Softening of the prices of dotton, 
however, has had an effect on the 
goods market. Gray goods have lost 
a great deal of their firmness and sec­
ond hands have been rather quick to 
shade quotations. The readjustment 
of wages to a higher level has steadied 
things for the mills,, however, and 
they are' little disposed to make con­
cessions just nows There is no yield­
ing in the heavier cottons, in which 
the quantity of the raw material is the 
big factor. Knit goods remain sea­
sonable dull.

When you buy advertising space in 
a newspaper you are entitled to know 
its actual circulation, just as the news­
paper man is entitled to know -how 
much of anything he gets for his 
money in your store. '

CHANGES ON THE SEA.
Berlin dispatches this week stating 

that Hamburg again claims first place 
among the ports of Continental Eu­
rope and that the Hamburg-American 
Line has 30 per cent, of its pre-war 
tonnage illustrate the extraordinary 
re-emergence of Germany on the seas. 
The war swept away almost #11 the 
5,000,000 gross tons of merchant ship­
ping the Germans owned. As late as 
June, 1920, they had only 420,000 tons. 
At the beginning of this year they had 
2,250,000 tons, and by now they pos­
sess close to 3,000,000.

In other words, Germany stands 
fifth among the nations of the world 
as regards her mercantile marine, and 
is pressing Japan and France, which 
are respectively third and fourth, very 
close. Her fleet is almost wholly em­
ployed, whereas the United States, 
with about twelve and a half million 
gross tons of shipping, is actually 
using only about three and a quarter 
million' tons—the rest is tied up. The 
reasons for this lie on the surface. 
German shipping lines pay their crews 
in depreciated marks, but charge for 
freights in pounds, dollars and pesos. 
According to a recent article by 
Archibald Hurd in the Fortnightly, 
the average German seaman or officer 
gets about one-sixth the British wage. 
It is well known that the officers of 
the German ships visiting New York 
can seldom come ashore, their marks 
■being worthless; but the stewards, 
who receive tips in dollars or shillings, 
can.

The dramatic re-emergence by Ger­
many, the equally dramatic slump of 
the American marine, and the con­
tinued depression in British shipping 
show how unpredictable is the future. 
Experts calculate that the world’s 
production of goods is still materially 
below the 1913 mark—Mr. Hurd says 
it is only two-thirds as much. Thanks 
mainly to America’s war-time effort 
the world now has more than one- 
fourth more shipping than when the 
kaiser started his brutal war of ex­
termination. The United States has 
wisely insisted that its ship owners 
shall trust to efficient management, 
not to subsidies, in the fierce competi­
tion which this disparity between 
freights and bottoms has brought on.

AS TO COTTON ACREAGE.
While indications point to a larger 

cotton acreage this year than usual, 
there is said to be considerable sup­
port behind a proposal to eliminate 
planting in a substantial portion of the 
belt for a year or two so as to eradi­
cate the boll weevil. One suggestion 
is that a fourth of the growing area 
each year be devoted to other crops 
than cotton, and that the different sec­
tions grow cotton in rotation. It is 
claimed that with 25 per cent, of the 
area thus free of the boll weevil all 
the time, and with the other sections 
gradually eliminating the pest by this 
process, any temporary loss from the 
curtailment of acreage will be more 
than made good by subsequent gains. 
The plan may look well on paper, but 
it has many practical drawbacks. In 
the first place, it would be difficult to 
enforce by voluntary agreement in a 
period like the present, when cotton 
prices sere soaring and prices of other

farm products that can be raised in 
the belt, such - as grain and potatoes, 
are low. Likewise, it would be no 
easy matter for a large percentage of 
the tenants to shift from cotton to 
other crops. They have neither the 
capital nor the intelligence necessary 
to make the transformation. More­
over, few country banks would care 
to advance funds for such a risky ex­
periment. The scheme, therefore, will 
hardly receive serious consideration 
from the growers themselves or from 
their financial backers.

THE PETROLEUM SITUATION.
Crude oil production during Febru­

ary ran ahead of consumption, ac­
cording to figures compiled by the 
Geological Survey, and stocks reached 
a record figure. The average daily 
output last month was 68,810 barrels 
more than that of January, but this 
was slightly offset by a decline of 
7,516 barrels in the average daily im­

ports of Mexican crude. February is 
always a month of low consumption, 
owing to weather conditions and the 
daily average indicated consumption 
during that month was 40,975 barrels 
less than in January. As a result, of 
these changes there was an addition 
of 2,481,000 barrels to pipe-line and 
tank stocks during the month bring­
ing the total for this item to 252,275,- 
000 barrels. At the current rate of 
consumption this is equivalent to 142 
days’ supply, compared with supplies 
for 138 days in January and for 140 
in December. Oil exports during Feb­
ruary were at the average daily rate 
of 24,161 barrels, compared with 24,613 
barrels in January. While increased 
production and slightly diminished 
consumption and exports thus bring 
stocks of crude oil in this country to 
a “new high” a heavy gain in con­
sumption during the spring and sum­
mer months is indicated by the enor­
mous increase in the production of 
automotive vehicles.

RETAIL TRADE INCREASING.
The employment of every available 

man in all the great industries and 
the enlarged deposits in the savings 
banks of the country, which continue 
to be placed in growing volume, are 
noticeable features of the week. At 
the beginning of March, 880 institu­
tions in different parts of the country 
reported deposits of $6,394,177,000, 
showing an increase during February 
of more than $51,000,000 and of ten* 
times that amount for the year. This 
seems to indicate a reserve of buying 
power which will prove a strong 
factor in retail volume. Data like 
these confirm the disposition of pro­
ducers and manufacturers to prepare 
for a period of rather extended trade, 
and arrangements for Summer and 
Fall business have been made or are! 
making with these considerations in 
view. Meanwhile, what indications 
for Spring buying have been had are 
distinctly favorable, despite untoward 
weather in many parts of the coun­
try which has temporarily checked 
the pre-Easter purchasing. A few 
days of warm sunshine, however, are 
reckoned on to provide the needed 
spur for Spring business in apparel. 
In other lines notably those of house- 
furnishings of one kind or another, 
the buying has been quite satisfactory.
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Look on the back 
of the goods for 
this trade mark.

SIP
<£

B r a n d
REG. U S. PAT. OFFICE

This trade mark 
is a guaranty of 

high, quality.

I*

See what is back of the goods
Does it ever occur to you that Meritas Table 
Oil Cloth is not m erely rolls of goods?

Do you ever think of it as som ething that 
artists sweat brains over, in order to design 
patterns tha t will a ttract business; that fac­
tory men toil over, to m ake a quality that 
will give lasting satisfaction; tha t expert 
chemists pore over with keen eyes of scien­
tific knowledge and precision, in o rder to

m aintain the high quality and insure the 
confidence in the trad e  m ark that induces 
repeat business?

If you have enough business vision to see in 
a roll of M ERITAS Table Oil Cloth the per­
sonality, vitality, and integrity of the large 
organization of men responsible for the m erit 
of these goods, you know w hy M ERITAS 
sells— and repeats.

See your wholesaler— W e’ll move the goods

T h e  S t a n d a r d  T e x t i l e  P r o d u c t s  C o .
3 2 0  B R O A D W A Y . N E W  Y O R K
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Shoe Dealer Should Make Friends of 
the Boys.

By making friends of the boys you 
not only build up your boys’ depart­
ment but you are building a founda­
tion for future business for your 
men’s department. We do not cater 
to the mothers but to the boys direct, 
and in this way you are catering to 
a mother through her boy, and it is 
our experience this pleases the moth­
er more than if we would mail our 
advertising matter to her or address 
her direct.

It is also a point in our boys’ de­
partment to call all our customers, 
that is, the boys, by their first names. 
This would seem to you a hard thing 
to do but it is very easy if you go at 
it in the right way. If one of the 
salesmen is waiting on a new cus­
tomer and trying on shoes, the moth­
er will say to this boy something 
during the transaction, “John, turn 
around,” or something to that effect, 
and it is then up to the salesman to 
simply say, “Let’s try this one on, 
John, and see if you don’t like it bet­
ter,” or something to that effect. He 
immediately makes an impression on 
this customer. On this boy’s next 
visit to the store, as it happens in 
almost every case, the mother will 
say, “John want’s a new pair of shoes,” 
etc.

We started this system of catering 
to boys about five years ago, since 
the time I took charge of our gents’ 
furnishing department, and I can see 
the -effect this idea has on the boys 
as they grow up. It has helped this 
department to the extent that in the 
month of December, 1922, we sold 
more gents’ furnishings and hats than 
we sold during the entire year of 
1918 in the same department. We 
found, however, that while we were 
taking very good care of a boy after 
we got hold of him, we did not get 
new ones fast enough so that our 
boys’ department would grow in pro­
portion to the other departments cat­
ering to men’s wear. For that reason 
last October I inaugurated a boys’ 
club which we named the Henespo 
Club and invited, all the boys in Cin­
cinnati to join this club. We simply 
asked a boy to make out an applica­
tion, which is filed, and f he is accept­
ed as a member, which he naturally is, 
we mail him a button, and a letter 
congratulating him.

There is no note of commercial­
ism struck during any place of this 
transaction, and we impress it on the 
boy that he does not have to buy at 
our store to belong to this club, al­
though we naturally want to sell him 
as much as we can. These boys 
have their own officers which they 
selected at one of the business r a f t ­

ings, have their own secret hand-shake 
and their own pass word, which they 
must give before they are allowed in 
our auditorium where we hold our 
meetings. We have one every six 
weeks or so. We are at the present 
time organizing a league and there is 
a baseball league of eight teams made 
up of members of our club, and they 
will start playing ball about the mid­
dle of April and probably play about 
20 games, and a medal will be given 
to the team that wins the pennant. 
This idea has taken very well, and 
there is not a mail comes in that we 
do not receive applications from four 
or five of the members, stating what 
position they would like to play and 
asking me to put them on the teams. 
Up to the first of March, 1923, this 
club had 1,000 bona-fide members, and 
we can always count on at least 600 
attending the meetings. In regard to 
the effect it had on our business we 
noticed an increase as early as last 
November. Since that time we have 
not had a month in our boys’ depart­
ment that our gain has not been at 
least 25 per cent.

Last Saturday was a pretty day and 
there was much activity in our store; 
we took in 75 new members. In join­
ing this club the boys have to come 
in our store to fill out their applica­
tion. We will not accept any applica­
tions by mail, nor will we mail them 
an application. They must come in 
and file it themselves. This is the 
only thing we ask them to do to join 
this club. We are counting on hav­
ing 2,000 bona-fide members by the 
first of June. Wm. C. Ulmer.

Polish Business Picking Up.
Trade in shoe polishes and dress­

ings. which had been very slow for 
some time, has shown considerable 
improvement of late. The dullness 
was due to the continued bad weather 
and the consequent need of rubbers, 
which reduced the number of “shines’’ 
considerably and had a direct effe.l 
on sales of polish. The best items at 
the moment in the wholesale market 
are buckskin and suede dressings, the 
¿all for the latter being especially 
good in the beige and otter shades. 
Export business in shoe dressings has 
also increased lately. South America 
and Mexico show the most marked 
improvement, but some trade with 
Sweden and England has also been 
done recently.

D. A. Foley & Co., dealers in gen­
eral merchandise at Turner, writes as 
follows: “The Tradesman has become 
a necessity in our business.”

In every store the waiter should 
be behind the counter—not in front
<?{ U.

The
Plow Boy
Plow time is close at 
hand. This shoe is high 
enough for coolness. It 
fits snug and protects and 
supports the ankles going 
over rough and broken 
ground. They wear like 
iron.

Rouge
Rex

Shoes

The double tanned H orsehide shoe. 
T hat stays soft rain or shine.
W e are exclusive m akers of work shoes m ade of horsehide 
double tanned by  our own secret process.
It is the only leather that will stand the grief.
Buy Rouge Rex shoes, shoe service tha t m ake speedy turn­
overs.

HIRTH-KRAUSE CO.
From Hide to you.

Shoe Mfgs. and Tanners Grand Rapids, Mich.

Brown Oxford
Genuine high g r a d e  
leather, W ingfoot heel, 
strongly built for hard 
boy wear. 2 / 2  to 5 ^ .  
No. 914. F rom  our big 
value Boys’ Line.

F a th e r , S o n  a n d  G ra n d s o n
W ear H-B Footwear

T he satisfaction that Herold-Bertsch shoes give 
is traditional in m any Michigan homes. Thirty  
years ago m any men, now grandfathers, began 
wearing H-B shoes, and now their sons and 
grandsons w ear them  also. W eekly advertising 
in the Michigan farm papers is helping to increase 
the good will developed by a third of a century 
of honest shoe values. Cash in on this good will 
by  featuring Herold-Bertsch footwear.

HEROLD-BERTSCH SHOE CO. 
GRAND RAPIDS
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Soaring Sugar Prices Help Specu­

lators Play the Game.
The recent advance in the price of 

sugar has caused something like a 
tempest in a teapot in official and 
political circles in Washington. The 
low tariff folk have sought to use this 
incident to illustrate the ills coming 
to us under the Fordney Tariff act. 
The protectionists have issued a re­
joinder giving the tariff a clean bill of 
health. The Department of Commerce 
meanwhile has been blamed for pre­
cipitating the speculative movement 
by publishing a statement last Febru­
ary that “the heavy accumulated 
stocks at the end of 1920-21 season 
will have given way by the end of 
1922-23 to a carryover below the pre­
war normal figure.” Its spokesman 
has made an emphatic disclaimer that 
this had anything to do with the rise, 
and maintains that the Department’s 
figures were misinterpreted by a news 
agency into a forecast by a sugar 
shortage, and that since then every­
thing possible has been done to cor­
rect such an impression. Certainly 
there is no reason to fear that sugar 
will soar to wartime prices, as a few 
politicians in, Washington are pro­
claiming. When they make such 
statements they help the speculator by 
Creating a buying panic on the part of 
Consumers and some distributors. The 
truth needs to be brought home to 
the housekeeper that purchasing more 
than the normal quantity at the pres­
ent moment is simply helping the 
speculator to play his game. Nothing 
would please him more than to pre­
cipitate a nation-wide sugar-hoarding 
movement.

This sugar episode at least shows us 
that we have one thing for which to 
be thankful, and that is the failure of 
the project concocted in Washington 
about a year ago to have the Cuban 
p'anters reduce their output by a 
million and a half tons in return for 
certain tariff considerations. There 
have been many recriminations and 
denials concerning this effort to force 
artificial restrictions on the Cuban out­
put, but whoever was responsible for 
it, the fact is established that such 
a plan was conceived and some effort 
was made to put it through. If its 
promoters had been successful the time 
would really have arrived for hoard­
ing sugar, and the country has reason 
to congratulate itself that this colos­
sal economic blunder was never perpe­
trated. This is a story that points a 
moral, though a trite one. Seldom is 
anything to be gained by tinkering 
with conditions of supply and demand.

Garment Collections Improving.
With the wholesale garment buying 

going ahead at a brisk rate, there is 
said to be continued improvement in 
collections from retailers. The num­
ber of failures in the ranks of the lat­
ter have fallen off by comparison with 
last year, and the indications are that 
the position of the weaker stores 
should be materially strengthened if 
consumer buying continues at the fav­
orable pace indicated. There are 
some reports of slowness in certain 
sections but, it is pointed out, there' 
probably always will be something of 
this nature. The next important pay­
ment date is April 10 and it seems to 
be the general anticipation of garment

credit men that the response will be 
gratifying. Some bearing on this will 
be had by the Easter business which 
the stores do but, even if this is not 
satisfactory from some standpoints, 
it is claimed it should have no serious 
effect on payments.

Novelties Still Dominate.
If there is any one feature of retail 

buying that has been more conspicu­
ous than others this season, it is that 
the novelty appeal is stronger than 
ever. Practically in all lines, manu­
facturers are concentrating their pro­
duction on this class of merchandise 
to the comparative neglect of the 
staples. With higher prices again 
confronting him, the retailer finds that 
he is taking less risk in carrying these 
goods and that his rate of turnover 
is increased, so that it is felt this pro­
cedure is the easiest course to pur­
sue. There seems to be no indication 
of any change in this situation, and it 
was said yesterday there probably will 
be none until prices begin to move 
downward again.

Something New in Men’s Shoes.
One of the prominent manufactur­

ers of men’s shoes will shortly put on 
the market a new model oxford for 
sport and street wear that will em­
body something absolutely new in 
sole's. Although this sole is of the 
thickness known to the trade as 10 
iron, it is light in weight, virtually 
impervious to moisture and so flexible 
that it can be rolled up. These 
virtues are said to be due to double 
tanning, both the chrome and bark 
methods having been used on the 
leather from which the sole is cut. It 
is planned later to bring out a dress 
oxford with a sole with similar quali­
ties but of fewer irons’ thickness.

Worked Out in White.
According to the idea of one of the 

best-known local manufacturers of 
women’s hats, there is no better 
medium with which to work out 
Egyptian ideas than white felt. Hats 
of this material are offered in roll brim 
effects, cloches, pokes that curl up in 
front and high-back models. General

softness in blocking also makes them 
distinctive. Galloping horses, chariot­
eers, sphinx heads, lotus and scarabs, 
in metal thread and chain-stitched 
leather cutouts are used as trimmings.

, Sometimes just an appliqued white 
felt crown is used with a fitted brim 
of shot silk, then again an edge flange, 
or facing of printed silk appears on a 
shape that rolls slightly on the edge.

Glove Silk Undetwear Buying.
Retailers are buying glove silk un­

derwear more liberally, according to 
prominent manufacturers. While the 
bulk of the demand is for immediate 
delivery, some of it is for shipment 
May 15 or June 1. It is expected th-it 
when the Fall lines are opened in 
about six weeks, prices will be higher 
owing to the advance in raw silk. 
Some wholesalers here see in the later 
delivery date requested by retailers 
an effort to get in some merchandise 
at the lower Spring prices.

If you wish to know when more is 
less, and less is more, consult the 
thermometer.

Y ou r T e lep h o n e  M anager  
Is R esp o n sib le  to  Y o u  for  
G o o d  T e lep h o n e  S erv ice

Your Telephone Exchange Manager is directly respon­
sible to you for your telephone service.

W e urge you particularly to meet and know him.

Sometimes, there may be little, irritating difficulties 
with the service that the ordinary trouble report does 
not seem to quite clear up. In such cases the Telephone 
Manager will make it a matter of personal attention to 
see that service is restored to your satisfaction.

But don’t wait until then to ihake his acquaintance. 
Drop into your telephone office, some day, and meet 
him. If he is not in, capable representatives will glad­
ly attend your telephone needs. Or leave your card, 
and the Manager himself will call on you.

The telephone people will give you any information 
about your own telephone service or about telephone 
matters in general.

They are animated with just one purpose—their 
primary and most important business is to serve you.

MICHIGAN 'STATE
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Points That an Investor Should Con­
sider.

When a person has sufficient funds 
at his command for investment, 
whether the amount be large or small, 
there are ten fundamental points that 
should be considered seriously before 
a commitment in new promotion is 
made. Often we learn from an in­
vestor who has lost money by a bad 
venture that before he invested he 
made an investigation 'but failed to 
look into certain necessary matters, 
or that he had so much confidence 
in the officers of the company, or that 
the product being promoted was so 
much in demand, he just took a 
chance.

These ten elements in the promotion 
of any enterprise must be right and 
up to standard before that enterprise 
can be a success. If nine of them are 
as they should be iand the tenth is not, 
the enterprise may be a failure, and 
the investor should retreat.

These ten points are:
1. The previous record of the pro­

moters.
2. Feasibility of the enterprise.
4. Amount of commission to be
3. Previous record of the under­

writers.
paid for promotion.

5. Overhead expenses and cost of 
production.

6. Market for production.
7. Cost of marketing.
8. Competition.
9. Management.
10. Watered stock.
The ten points are not arranged in 

the above order because one is more 
important than the other. They are of 
equal importance and any one of 
them can be the cause of ruining the 
entire proposition and throwing it into 
the discard, which of course means 
loss to the investors.

Consider the first point the previous 
record of the promoters. In making 
this investigation, it is not sufficient 
to find out merely that a man is honest 
or that his business record is good. 
These, of course, are essential, but it 
is equally essential that he have ability 
and experience in the business which 
he is endeavoring to promote. If a

man has spent most of his life in the 
manufacture of shoes it is not wise to 
give him the management of your 
money in a copper-mining proposition. 
A man may be a good engineer or a 
clever inventor, but have no business 
ability.

Feasilibity of an enterprise must al­
so be seriously considered. Continual­
ly one hears of half-baked ideas that 
enthusiasts attempt to put on the mar­
ket, and by which they hope to revo­
lutionize some utility. Again there are 
numerous cases where minerals are 
found in certain localities though not 
in paying quantities. The people of 
these localities have visions of great 
wealth and proceed to find a means of 
getting their properties mined or 
drilled as the case may be. Very 
often the person with an unfeasib’e 
enterprise falls into the hands of 
clever promoters, who make use of 
their enthusiasm to persuade the pub­
lic to invest in the enterprise, which 
probably proves to be commercially 
unprofitable.

Previous records of the underwriters 
or persons selling a security is of 
paramount importance. Many good 
propositions have been ruined by un­
scrupulous brokers. Often the fact 
that certain brokers are conducting 
the sales of a security is sufficient to 
condemn it, also it is true that if cer­
tain brokers are handling a stock it 
is a recommendation, for there are 
brokers who will only handle proposi­
tions that they havè investigated and 
believe to be reasonably sound.

The amount of commissions paid to 
brokers must be considered. If the 
salesman receives twenty-five or thirty 
per cent., and the broker fifteen or 
twenty per cent., there is not much of 
the investor’s money left for the en­
terprise in which he is investing and 
expecting to have good returns. In 
a great many cases, not more than 
fifteen or twenty per cent, of the 
money invested is left for production 
after all the costs of promotion have 
been paid.

Overhead expense and the cost of 
production, which includes salaries of 
officers and expenses, often eats up 
the profits in a legitimate enterprise.

— t a x  e x e m p t i o n

m Aii important item to consider 
for the man of fair income

Conservative
Investments

We have a list of tax exempt securities which we 
shall be pleased to send you upon request.

CORRIGAN. H IL L IK E R  &  CORRIGAN
Investment Bankers and Brokers

CITZ. GROUND FLOOR M ICHIGAN TR U ST BLDG B E L L  
'1*180 -  *1053 GRAND R A PID S. M ICHIGAN M 4OO0 - M-G33

G ran d  R ap id s N ation a l B ank
The convenient bank for out of town people. Located at the very 

center of the city. Handy to the street cars—the interurbans—the 
hotels—the shopping district

On account of our location—our large transit facilities—our safe 
deposit vaults and our complete service covering the entire field of bank­
ing, our institution must be the ultimate choice of out of town bankers 
and individuals.

Combined Capital, Surplus and Undivided Profits over

$ 1 ,4 5 0 ,0 0 0

GRAND RAPIDS NATIONAL BANK
GRAND RAPIDS, MICH.

C O M P E T E N T  H A N D S
HE DIFFERENCE between putting 

your estate in the charge of a trust 
company or in the keeping of an in­
dividual, is often the difference be­

tween competent hands and incompetent hands.

T
A trust company is trained in the handling 

of estates—in the requirements, the duties, in all 
the necessities of the work.

Its continuity of service is not dependent on 
the life of any individual. Friends and relatives 
may pass away, but the trust company—faithful, 
competent, trustworthy—lives on.

Our officers can be consulted at 
any time on this important subject.

ItRanp RAPmsTRusT-HaMPANY
GRAND RAPIDS, MICH.

Ottawa at Fountain Both Phones 4391

Merchants Life Insurance Company

WILLIAM A. WATTS 
President

RANSOM E. OLDS 
Chairman of Board

Offices: 4th floor Michigan Trust Bldg.—Grand Rapids, Mich. 
GREEN & MORRISON—Michigan State Agents
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There are numerous companies in op­
eration to-day in which vast amounts 
of money have been invested, and 
which have been in operation, and are 
producing salable products, but which 
never pay a dividend for jthe simple 
reason that all the profits are eaten up 
in salaries, expenses and costs of pro­
duction.

Market for a product is something 
that people often overlook when mak­
ing an investment. No matter how 
fine a product may be, how honest 
and capable . the management behind 
it, or how good the resources of the 
concern, if there is no market for the 
product it is useless. Just what deter­
mines a good market is very hard-to 
decide for all markets change and 
fluctuate and a good market to-day 
for a certain product may become a 
poor market in a few weeks. In com­
ing to a conclusion on this point one 
can only consider conditions as they 
exist and what changes may come 
about in the future.

Cost of marketing a product often 
makes it commercially unprofitable. A 
good illustration of this is the case of 
the farmers in the West, who last 
year invested large amounts of money 
and time in producing fine crops. 
There was and still is a splendid mar­
ket for these crops, but the cost of 
getting them to the market is so great 
that it did not pay them in some in­
stances to even- gather their products 
from the ground. There are localities 
which contain fine timber or rich 
mineral deposits. Perhaps the cost of 
cutting the timber would not be great, 
but owing to bad roads and railroad 
conditions the cost of getting it to a 
market would be ruinous, and the 
same might be true of the minerals. 
Some products require so much to be 
spent in advertising in order to edu­
cate the public that this item eats up 
the profits.

Competition is a factor that often 
kills a project. Take for example 
radio products. Radio has taken the 
country by storm, and a salesman has 
plenty of argument to show that there 
is a demand for radio products, but 
a salesman is not likely to tell a 
prospect that hundreds of radio prod­
ucts companies have sprung up in the 
last few months and that the competi­
tion is very great, or that all of these 
new companies will be in competition 
with such well-established corpora­
tions as the Westinghouse.

Management plays a vital part .n 
the success of any enterprise. A man 
may be absolutely honest and may 
have proven himself very capable 
along other lines, but it is all essential 
that he be experienced in the particu­
lar industry, which is being promoted 
and that he have exceptional executive 
ability, if the success of the enterprise 
is to be assured. A poor manager can 
easily make the finest proposition an

absolute loss to all who put their 
money into it. In investigating this 
particular point it is well to learn 
everything possible about the persons 
in whose hands the success of the 
scheme is to be placed.

Watered stock in a company is 
something that no salesman ever men­
tions, and few people think about in 
making an investment, yet it is often 
watered stock that makes an invest­
ment valuless. It is a common thing 
for promoters to give blocks of stock 
to men of influence for the use of their 
names. This watered stock is gener­
ally unloaded quietly by the holders, 
and is of course a liability of the com­
pany.

If every investor would thoroughly 
investigate every one of the above 
points before making a commitmen’', 
and then refuse to invest if each point 
is not as it should be millions of dol­
lars would be saved for legitimate 
enterprises annually.—Ralph W. Budd 
in Magazine of Wall Street.

Predicts Piggly Wiggly Will Blow Up
Philadelphia, March 31—I predict 

that if the Piggly Wiggly self-serve 
store scheme continues along its pres­
ent course it will blow up in the not 
distant future. I mean in its present 
course of stock manipulation. There 
is much evidence that Clarence Saun­
ders, the founder of the Piggly Wiggly 
business, thinks he can make more by 
operating in the stock of his concern 
than he can by the operation of his 
stores. Already the New York end 
of the scheme has had a terrific sma&h, 
due to alleged stock frauds, and in 
other sections of the country Saun­
ders’ stock manipulations are attract­
ing public attention and there are 
threats by stock exchanges to call him 
to account. This culminated last Tues­
day in an order from the New York 
Stock Exchange throwing his stock 
out entirely. No fraud is charged 
against Saunders, so far as I have 
seen, but his manipulations are typi­
cal stock manipulations such as 
operators are constantly using to make 
money on the side out of a business 
enterprise.

I have always thought that the basic 
idea of the Piggly Wiggly scheme was 
good. It is a very simple idea as old 
as the hills. It is nothing more than 
having goods displayed so that people 
can walk through and wait on them­
selves.

And the scheme would in my judg­
ment have succeeded. In fact, it has 
succeeded and is succeeding now. But 
a rather close observation has con­
vinced me that when the promoters 
of a business proposition like this 
start to play with its stock—evidently 
in the belief that the big money is 
there—the proposition is due for a 
fall. Watch the Piggly Wiggly 
scheme and see if I’m not right.

Elton J. Buckley, 
Editor Modern Merchant.

Whatever the percentage of your 
sales you may think sufficient to spend 
in advertising under average condi­
tions, make up your mind to spend 
more when business is dull of when 
you are building up a business. Don’t 
skimp on advertising.

WE OFFER FOR SALE  
United States and Foreign Government Bonds

Present market conditions make possible excep­
tionally high yields in all Government Bonds.
Write us (or recommendations.
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Obscurities Congress May Have to 
Clear Up.

It now begins to look as if Congress 
wilt have to clear up the muddle that 
has devefoped over the flexible tariff 
provisions of the new tariff law There 
are two sections of the law which 
authorized investigations by the Tariff 
Commission into costs of production 

' here and abroad. Section 315 pro­
vides for the investigation of differ­
ences in production costs so as to 
enable the President to raise or lower 
the duties with a view to the equali-' 
zation of costs at home and abroad. 
This is the provision for so-called 
flexible rates. Then Section 318 also 
provides for an investigation of pro­
duction costs, “in order that the Pres- 
dent and Congress may secure infor­
mation and assistance.” It leaves the 
use to be made of this information 
to the discretion of the President and 
Congress. Under this section nothing 
is said concerning the commission for­
mulating conclusions about the effect 
of a given duty or making recom­
mendations as to changes.

Obviously, it may make a great deal 
of difference whether the investiga­
tions of costs of production of the 
principal articles imported in this 
country is made under Section 315 or 
318. In the latter case a great deal 
of statistical matter will be filed with 
Congress and most probably pigeon­
holed just as much of the commission,s 
statistical information has b e e n  
treated heretofore. On the other 
hand, if the investigation is conducted 
under Section 315, and it is found that 
the existing duties do not equalize 
differences in production costs, which 
is declared to be “the policy of Con­
gress by this act intended,” the com­
mission is authorized to report the 

: facts to the President with the 
changes in rates necessary to equalize 
costs, and the President is required to 
issue a proclamation announcing such 
changes. The chairman of the Tariff 
Commission has taken the view that 
investigation under this section should 
be made only when a specific com­
plaint has been filed with the com­
mission. The vice-chairman -maintains 
that to carry out the policy of Con­
gress and make the law really flexible 

rthe commission should" proceed with 
a broad investigation of the duties 
under the principal schedules of the 
tariff bill, without waiting for com­
plaints, and it is commonly reported 
that he advocates an inquiry first of 
all into the wool schedule.

The stanchest protectionists are op­
posed to any investigation of the gen­
eral schedules under the provision for 
flexible duties and support the position 
of the chairman of the Tariff Com­
mission. The low tariff folk, on the 
other hand, maintain that the limita­
tion of the investigation to duties on 
specified articles against which there 
is complaint means the emasculation 
■of the provision for flexible duties. Of 
the seventeen articles which it is pro­
posed to inevestigate only one, they 
say, is of any importance to the gen­
eral body of consumers. That is the 
duty on sugar. The opinion has been 
frequeptly expressed in  this column 
that the provision igt flexïbjè-. dqties 
would never be of fâr^eaènmg impor­
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tance, no matter how desirable the 
principle might be in theory. It will 
not be practicable in many cases to 
ascertain both domestic and foreign 
production costs. Indeed, in the list 
of complaints already submitted to the 
Tarriff Commission there were a num­
ber upon which an investigation was 
not ordered, owing to the patent im­
possibility of ascertaining costs to the 
foreign producer. The tariff is des­
tined to reman a political question in­
definitely.

No better illustration of the state of 
mind of a large number of people with 
regard to a business boom can be 
found than that which has prompted 
the protest on the part of a few against 
the proposal to suspend the Govern­
ment’s building activities while there 
is a shortage of labor for private con­
structive work. The editor of a 
weekly periodical whose inflationist 
proclivities are well known denounces 
the plan as a move that will “change 
the prosperity of the hour back to 
the poverty of two year ago.” He 
especially resents the possible impli­
cation that the Government may have 
taken this step because it deemed 
building costs too high. “It is to the 
rising prices of the last twelve or 
eighteen months that the prosperity 
of the present is due,” he says. But 
prices cannot go up forever, and the 
Government’s suspension of construc­
tion work will not cause prices to fall; 
the most that it may do is to check 
too rapid an advance. The feeling be­
hind this criticism is what one often 
hears when suggestions are made for 
smoothing out some of the waves of 
the business curve. The frequent re­
action to any such suggestion may be 
summed up as:: “Give me the peaks 
of inflation and I will take my chances 
with the valleys of depression.”

William O. Scroggs.

BUY
SAFE

BONDS

E S T A B LISH ED  1853
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such bonds as are suitable 
for the funds of this bank.
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Suggests New Method of Fire Pre­
venting.

Fires caused by abandoned and 
poorly protected smokepipe intakes are 
so frequent this seasdn that a prac­
ticable solution of this problem de­
serves some consideration.'

The customary advice is, where 
these openings are to be abandoned 
permanently, to close them with 
brick laid in cement or with concrete, 
while, when the intake is to be aban­
doned but temporarily, during a period 
when the chimney or flue is not in 
use and the heating stoves are stored 
away during the summer months, flue 
stops of the ordinary tin variety, in 
the absence of. something better, seem 
to be in order everywhere.

The chief trouble with all tempor­
ary arrangements of this sort, of 
course, is that they so easily become a 
permanent state of affairs. Then, too, 
it must be considered that, even when 
an intake is to be abandoned per­
manently, the owner may feel that at 
some future time it may become desir­
able to again make use of the intake. 
The result is, that either the ordinary 
tin flue stop is employed or some other 
method equally or nearly as unsafe.

The correct solution of the problem, 
it would appear, is to provide a fire­
proof flue stop, equally suitable for 
both purposes of either temporarily 
or permanently closing smokepipe in­
takes and as safe as the brick or con­
crete methods.

Metal? because of its heat conduct­
ing quality, besides being subject to 
corrosion, should not be considered as 
suitable material, but I believe a 
very satisfactory flue stop could be 
made of burned clay. A crock pipe af­
fair, four inches in length and slightly 
smaller in diameter than the intake 
opening, to allow space for mortar or 
cement, with one end closed and pro­
vided with a collar or flange to pre­
vent the flue stop from sliding too far 
into the opening or dropping down 
the flue, I believe, would answer the 
purpose. The flange, besides holding 
the flue stop in place, would cause it 
to slightly protrude above the surface 
of the chimney wall and thus indicate 
at all times, even if concealed under 
wall paper, the exact location of the 
intake.

With a flue stop of this sort, laid in 
mortar or cement hnd placed either 
empty or filled with concrete or or­
dinary clay, smokepipe intakes could 
be closed more easily and quickly and 
just as permanently and safely as by 
the brick and concrete methods. On 
the other hand, the task of reopening 
an intake, whenever that should be­
come desirable would be a very simple 
matter. If it should be found impos­
sible to loosen the flue stop with a 
few hammer taps the clay could be 
easily broken and removed in pieces.

If all smokepipe intakes abandoned 
permanently or only temporarily, were 
closed in that manner, there would be 
no more fires from that source.

Items From the Cloverland of Mich­
igan.

Grand Rapids, April 3—Were it not 
for the calendar, the Soo would not 
have known that spring started last 
week. With the continued zero weath­
er and the demoralized traffic con­
ditions, with no mail for two days,

it made us envy our fellow citizens 
who spend winter in the Sunny South. 
We should worry, for the best is yet 
to come. v

Our Civic and Commercial Club has 
erected a large sign on the beautiful 
lot opposite the Park Hotel, recently 
donated to the city by Hon. Chase 
Osborn. The sign reads, “Free to 
any person or company wishing to 
erect a modern hotel..”

The many friends of William Crowe, 
who for the past, eighteen years has 
been superintendent of the Times, re­
gret to learn that he has severed his 
connection with that paper to accept 
a better position in Detroit. Mr. 
Crowe was a Soo booster and will be 
missed here, but has the best wishes 
of his friends in his new field.

Men are born, but husbands are 
made.

John Falk, of Manistique, formerly 
engaged in the grocery business, has 
decided to enter the hardware business 
and will open for business March 24 
with a complete line of new goods. 
The store will be run on a cash-and- 
carry basis.

The Liberty cafe, at Manistique, has 
been remodeled and redecorated and 
a number of changes made. A new 
range has been installed. It is now 
one of the best cafes in the city.

The Manistique Dairy and Products 
Co. will be opened under new manage­
ment about the latter part of April, 
with F. E. Lieds as manager and 
Frank Yates as expert buttermaker. 
Mr. Lieds has great faith in School­
craft county as a dairy country and 
hopes to increase the milk production 
on a much larger scale.

The ice in the river is as thick now 
as it was any time this winter and it 
looks now as if the ferry will not be 
able to start for a week yet. This is 
holding up considerable business with 
the merchants on both sides of the 
river.

Twelve prominent business men of 
Clovrland have signified their inten­
tion of experimenting with blueberry 
culture during the coming summer. 
They have purchased tracts of so- 
called pine barrens—recognized as the 
best blueberry land. The tracts to be 
devoted to this enterprise are located 
in Marquette, Alger, Delta and Chip­
pewa counties.

Better a man who fails in his efforts 
than one who never tries.

We sure will miss our good friend, 
Thomas M. Ross, who for the past 
ten years was immigrant inspector at 
this port. He has been promoted to a 
better position at Montreal, where he 
will be Assistant U. S. Commissioner 
of Immigration. Tom, as he is famil­
iarly known, is an all around good 
fellow and has a host of friends here. 
He has been active in commercial af­
fairs, a social leader and a good 
hunter.

Jim Molanaro, proprietor of the 
Manhatten cafe, is getting ready for 
the homecoming week, doing a lot of 
redecorating and making a few 
changes which will be in keeping with 
the best in the city. Jim is a hustler 
and will keep in the front rank to get 
his share of the tourist business.

You can’t have faith in the future 
until you get rid of the fear of the 
past.

Leonard Strobel has purchased the 
branch grocery stock of P. T. Mc­
Kinney & Sons, on East Portage 
avenue, and will continue the business, 
Mr. Strobel has been brewmaster for 
the Soo Beverage Co. for many years 
and this is his first attempt at the 
grocery business. As he is well and 
favorably known in the city, the new 
venture has bright prospects.

Vernon Lipsitt, of Pickford, was a 
business vistor here last week, making(. 
the trip via sleigh. Vern says the 
sleigh route is not in it with the gas 
route.

Money talks, but the lack of it 
shrieks. William G. Tapert.

OUR FIRE INS. PO LIC IES ARE  
CONCURRENT

with any standard stock policies 
that you are buying.

The Net Cost is 30% Less
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Mich.

WM. N. SENF, Secretary-Trees.

Michigan Shoe Dealers
Mutual Fire Insurance Co.

Lansing, Michigan

SAVING 30% ON

GENERAL MERCANTILE RISKS
W rite

L. H. BAKER, Secy-Treas. LANSING, MICH.
P. O. Box 549

G R A T I S
Upon request we will send you the latest 
publication dealing with Fire Insurance, Fire 
Prevention, etc.

Grand Rapids Merchants Mutual Fire Insurance 
Company
Affiliated with

MICHIGAN RETAIL DRY (GOODS ASSOCIATION
319-20 Houseman Bldg. Grand Rapids, Mich. '■

W e Save Our Members 30%  on Their Fire Insurance., , ‘

SAFETY SAVING SERVICE

CLASS M UTUAL INSURANCE AGENCY
“The Agency of Personal Service” • ciT

C. N. BRISTOL, A. T. MONSON, H. G. BUNDY. J ';V i
FREM ONT, M ICHIGAN

THE HARDWARE AND IMPLEMENT MUTUALS
DIVIDE THEIR RISKS INTO THREE CLASSES

C L A S S  A — H A R D W A R E  A N D  I M P L E M E N T  S T O R E S ,  D I V I D E N D  5 0 %  to  5 5 %  
C L A S S  B — G A R A G E S ,  F U R N I T U R E  A N D  D R U G  S T O R E S ,  D I V I D E N D  4 0 %  
C L A S S  C — G E N E R A L  S T O R E S  A N D  O T H E R  M E R C A N T I L E  R I S K S ,  3 0 %

T hese Com panies a re  recognized as  th e  s tro n g e st a n d  m ost re liab le  M utuals 
in th e  U nited  S ta tes , w ith  T w en ty  Y ears of successfu l U nderw riting  Experiencei 
No H ard w are  M utual h as  ev er failed. No H ard w are  M utual h a s e v e r l e v t e d -  
an  assessm ent. A sk the  H ardw are  D ealer of you r town.

I f  Interested, w rite  fo r  fu r th e r  jSàrtlcu lârs.



16
M I C H I G A N T R A April 4, 1923

Unsolved Problem of die Hotel 
Sample Room.

Hartford, April 3—The hotel sample 
room—not the so called affair of a 
decade ago where thirsty throats were 
relieved—but where the commercial 
man displays his wares, is ever a 
problem in hotel operation and a very 
costly one as welt

How to supply this convenience 
to the guest at a minimum of loss to 
the hotel is discussed at every gather­
ing of hotel men, but the solution has 
never been reached.

In the larger cities guest chambers 
of unusual size are provided, at the 
usual prices charged for similar, but 
smaller apartments, but the additional 
space used and the unusual wear and 
■tear on the carpets and furnishings 
are never compensated for, with the 
result that this class of service is sup­
plied at a great sacrifice and the worst 
feature of the whole transaction is 
that the patron is seldom if ever 
satisfied, and gains the impression that 
he is the one who is being imposed 
upon.

In the smaller towns the use of 
sample rooms is infrequent for the 
reason that the salesman usually dis­
plays his wares in the customer’s own 
store, and while the country hotel has 
in apartment set aside for this pur­
pose, it is seldom used. If it is, usu­
ally no charge is made for it, which 
gives a reason for complaint when the 
patron comes in contact with the city 
situation.

Here is a situation the city landlord 
has to confront frequently. The man 
of samples registers in to the hotel in 
the morning and takes possession of 
one of these rooms, naturally to the 
exclusion of others who wish similar 
accommodations. He uses the room 
for his display, sleeps in it at night 
and frequently checks out on the fol­
lowing evening and resents a charge 
being made for more than one day, 
notwithstanding the fact that he may 
have kept someone else from using 
and paying for it on the second day.

To my notion there is absolutely no 
valid reason why the guest should not 
be charged on a pro rata basis for 
additional days of occupancy of sam­
ple rooms, even though the check-out 
hour for ordinary accommodations is 
6 o’clock p. m.

The sample room is a special ser­
vice, as before stated, at an absolute 
financial loss to the institution which 
supplies it, and the fair minded travel­
er will concede that occupancy to the 
exclusion of others until the checkout 
hour of the final day, should be paid 
for.

Most of the members of the Michi­
gan State Hotel Association, remem­
ber with pleasure their acquaintance 
with V. G. Bidenharn, who managed 
the Bancroft Hotel, at Saginaw, for 
some time. Recently the guests of his 
latest hotel, the Beaumont, at Beau­
mont, Texas, had the novel experi­
ence of witnessing a circus perform­
ance in the great lobby of that estab­
lishment. The services of a circus 
company performing there were in­
voked, the lobby was cleared of its 
furniture, while the mezzanine floor 
served as “bleachers” for the guests. 
The elephants waltzed and did other 
stunts and a general performance was 
staged.

The Interstate Commerce Com­
mission has finally announced the 
rules and regulations to govern the 
issuance and use of interchangeable 
scrip coupon tickets which become 
available May 1. Such- tickets are 
good for one year from date of is­
suance.

The Commission has heretofore de­
cided that carriers should establish 
a non-transferable interchangeable 
scrip coupon ticket in the denomina­
tion of $90, which shall be sold at a 
reduction of 20 per cent, from the face 
value of the ticket. The scrip coupon 
ticket will be good within one year 
from the date of its sale for the car­
nage of passengers on passenger 
trains only, operated by certain desig­
nated lines, except that in the case of

special or extra fare trains its use will 
be subject to the payment by the pas­
senger of the special or extra fare. 
One of the rules to govern issuance 
and use of these tickets provides that 
it must be protected by both the 
photograph and autograph of the pur­
chaser, in order to prevent so-called 
scalping.”
Under another rule this scrip cou­

pon ticket must, before the passenger 
boards the train be exchanged at a 
ticket office for a one-way or round- 
trip ticket. In establishing this rule 
the commission held the practical and 
revenue aspects of the situation to be 
of more importance than the conveni­
ence of the passengers.

There is only one exception to this 
rule. Where a passenger boards a 
tram at a non-agency station, the con­
ductor is required to honor the cou­
pons the same as under circumstances 
where cash fare is paid on the train.

An additional rule provides that the 
excess baggage charges must be paid 
in cash instead of by scrip.

Under the regulations scrip tickets 
will not be available for reduced rate 
or suburban tickets, nor for extra 
fares on limited trains, nor for pay­
ment of parlor or sleeping car fares, 
nor for less than adult fares.

Scrip books lost, mislaid or stolen 
will not be bulletined by the railroads, 
nor will extension of time be allowed 
for their use if they are subsequently 
recovered.

This is not altogether the ideal dis­
position of the mileage problem ac­
cording to the views of many would- 
be users who had in anticipation the 
return of the old-time mileage book, 
but it may be considered, at least, a 
“■brand from the burning” and is 
simply a proposition to save 20 per 
cent, of the cost of ordinary individ- 
ual transportation by the investment 
of $90. The business man will look 
upon it as a good thing and avail him­
self of its advantages and, in time, it 
may become reasonably popular with 
salesmen. It is, at best but half-a-loaf, 
but it may, if universally accepted, 
prove an entering wedge for some­
thing better in the future. At least it 
is worth trying out.

Mind you this order by the Com­
mission by no means sets well with 
the transportation companies and they 
are threatening all sorts of legal de­
lays, but we will hope for its final 
application.

The Hotel World, Chicago, makes 
mention of a “certain prominent 
citizen of an Eastern city who recent­
ly went on record in singling out 
three hotels he had found the “best” 
in crossing the continent. The pro­
prietor of one of these hotels subse­
quently wrote the gentleman suggest­
ing he enlarge on the matter in print 
and say in what respects he had 
found these hotels superior. To this 
request the man demurred and wrote 
that he hardly thought it necessary or 
advisable to attempt to define what 
makes a hotel “superlatively good.”
He added, however, that in replying 
to the same question from another 
party, he said “cleanliness, courtesy, 
homliness and reasonable charges are 
among the essentials, but both the 
superlatively good hotel and the su­
perlatively beautiful woman defy ex­
plicit description.”

The gentleman said something.
But let fifty travelers of the same 

class and travel experience from the 
Atlantic to the Pacific coast, stop en 
route at the same hotels for the same 
length of stay and they would by no 
means agree upon what were the best 
three hotels across the continent.

The good hotel consists largely of 
service and service fluctuates in the 
best hotels. The quality of raw food, 
cooking and waiter service vary in the 
same hotel. The attention and ser­
vice that pleases one man does not 
suit another man. How good a meal 
tastes often depends on how hungry 
a man is or what is the condition of 
his digestion. A weary traveler finds 
a restful bed. A man is a mercurial 
creature. Frank S. Verbeck.' -
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Laws and Penalties Should Be Mote 

Equitable.
W ritte n  fo r th e  T radesm an .

Humanity can never be successfully 
governed by laws and penalties. All 
penalties are not punishment. Some 
men pay a fine just as they pay a 
wager. Others regard the payment 
of a fine as a commercial transaction; 
it is small in comparison to the 
profits of their illegal business. By 
increased vigilance to avoid detection 
they may in future escape such ac­
cidental losses. Imprisonment for 
such is the only deterrent.

Penalties which are really punish­
ment are not always deterrent. Some 
criminals trust to luck to escape de­
tection or conviction. Others con­
sider themselves too cunning to be 
caught. Eventually the sharpest 
criminal usually discovers that there 
are sharper people in the world than 
himself. Sudden temptation or out­
bursts of anger may exclude any 
thought of penalty—of punishment. 
Premeditated crimes are usually ac­
companied by comprehensive plans to 
escape detection or elude capture. And 
yet, the fierceness of hate sometimes 
impels to murder when there is no 
expectation or hope of not being 
found out. The desired end is ac­
complished with the clear determina­
tion to take the consequences. Penal­
ties prescribed for violations of law 
may be inadequate, equitable or ex­
cessive, the application thereof some­
times being regulated by judges. For 
some crimes there can be no adequate 
punishment. Murder may be said to 
be one such. It seems to us that life 
imprisonment would be greater pun­
ishment than execution. So it is not 
always a question of punishment, but 
the safeguarding of society from fur­
ther acts of the criminal. Prisoners 
escape or are pardoned. The first is 
dependent on carefulness, honor or 
otherwise of officers, and there is al­
ways a possibility of escape. The lat­
ter feature could be effectually and 
permanently remedied. Power to 
pardon a guilty person should never 
be delegated to one man. Why it 
should ever be permitted we cannot 
see. If a prisoner serving a sentence 
is proven innocent, a pardon is not 
the just method. He should be set 
free and furnished papers of vindica­
tion. If the pardon power were never 
abused there would be small clamor 
for capital punishment.

Law abiding citizens do not think 
of the penalties attached to any law. 
Laws and ordinances are regarded as 
wise regulations for the benefit of all. 
Various ordinances are but instruc­
tions for the guidance of law respect­
ing citizens and are gladly complied 
with.

Regard for law is often dependent 
on the source of làw. In monarchial 
governments fear of punishment is 
mainly the reason for obedience. 
Where laws are enacted by the people, 
they are variously regarded. Men 
who would not commit crime have 
their own views as to the right or 
wrong of forbidden courses of action, 
and their compliance with such laws 
is dependent on the strictness or 
laxity of enforcement. This is often 
the case where laws are regarded as 
favoring a particular class, as game

laws, for the benefit of sportsmen. 
Only the penalties prevent many from 
violating laws which they regard as 
unfair. Some men seem to think that 
if they vote for a certain law, they, of 
course, are bound to respect it. But 
if they opposed or voted against it 
they are not so bound. The will' of 
the majority is repudiated. Only de­
tection and punishment can educate 
them aright.

The law specifies a definite penalty 
for a certain crime. Of two persons 
convicted of a like crime one may be 
vastly more guilty than another. So 
the sentences are least or great, short 
or long, according to the belief or 
understanding of the judge.

A boy of fifteen is found guilty of 
first degree murder and the judge has 
no option in the matter. The law of 
the state prescribes the death penalty, 
regardless of age, sex, previous record 
or any other circumstance. There is 
no provision for a chance of reforma­
tion. For a criminal with a record of 
many years of law defiance and viola­
tion, so hardened that there seems no 
possible hope of amendment, such a 
penalty might seem just, or the neces­
sity of permanently and surely re­
moving a dangerous character from 
society might justify extreme meas­
ures.

In the case of a child or youth con­
victed of crime the great question 
should be: Has the state fulfilled its 
obligations to that child? If it has 
not, it has no right to condemn him. 
The responsibility of the child’s 
delinquency can not be placed a'to- 
gether upon the parents. There is no 
adequate system to inform the peo­
ple—all the people—of the laws of the 
land. All the knowledge which peo­
ple in general have of law is picked 
up here and there; from newspapers, 
from conversation and from accidental 
sources. Why should not our public 
school system include adequate in­
struction in regard to law from the 
lowest grades up. If there is value 
in penalties, every one ought to be 
fully informed as to those penalties.

Instruction as to right and wrong 
and regard for the rights of others, 
if understood and followed, would 
largely obviate law violation. The 
earlier in life one can be made to 
realize that laws are for one’s own 
benefit and protection the better.

Opposition to or contempt for law 
is often the result of false reasoning, 
to incomplete understanding or in­
struction from those who deliberately, 
purposely seek to lead others astray. 
Many there be who look upon laws 
and penalties as means of oppressing, 
enslaving, defrauding the poor, weak 
and unfortunate and benefiting those 
who happen to be in power—the rich, 
the strong, the fortunate.

There are other penalties for wrong 
doing besides those found in the 
statute books. Wise parents and 
teachers wilil endeavor to impress 
these first upon the minds of children. 
Rightly understood their deterrent ef­
fect will far outweigh any fear of legal 
penalties.

Harshness and brutality of officer/- 
toward those who are only accused of 
law violation is most reprehensible. 
Even the old Roman law forbade pun­
ishment pf a prisoner before being
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proved guilty. Is there any possibil­
ity of progress and improvement in 
our laws and the administering of 
penalties or must we go back to the 
methods of thousands of years before 
the Romans? E. E. Whitney.

Days of the White Pine Fifty Years 
Ago.

Grandville, April 3—The big pine 
trees of Michigan, where are they?

It was maintained by the early lum­
bermen that the pine forests of the 
Peninsular State were inexhaustable. 
That statement was proved a fallacy 
years ago. Where once the immense 
pines reared their heads far upward 
toward the blue of heaven, now there 
is a barren waste, with the claim being 
made that the most of the once pine 
lands of Michigan are unfit for agri­
culture. This may be true, in part, 
but it is not wholly so.

Some very fine farms are now under 
cultivation where once pine forests 
grew. It may be set down as a truth 
that where the pine trees were large 
and thrifty there was land with some 
strength, and all the pine barrens 
which bore the big trees are good 
agricultural lands. The jack pine lands 
and small trees of even good pine in­
dicate a poverty of soil which requires 
the expenditure and patience of much 
money to brng into paying tilth.

The spring of the year calls to mind 
the breaking up of winter jobs in the 
lumber woods of long ago Teams and 
men came out of the woods, speeding 
to the mouth of the river where were 
mills starting into action for the pur­
pose of converting the winter’s harvest 
of logs into merchantable lumber.

The woods bully was no longer in 
evidence. The various lumber camps 
scattered their men to different parts 
and the old companionships were gene 
and soon forgotten.

Immediately the frost was out of 
the ground the many river rollways 
were attacked and broken, the mil­
lions of logs being tumbled into the 
roiled waters of the Manistee, Muske­
gon and the Grand. Down these 
streams the logs were floated to the 
m ils at the mouth.

Now and then a man was killed in 
the woods by falling trees or limbs, 
but the more numerous accidents were 
on the rollways.. Every spring men 
who risked their lives in the breaking 
of rollways lost them. The rollway 
breaker s work was full as dangerous 
as soldiering in time of war.

Numerous lumber camps were in 
evidence near Bridgeton on the Mus­
kegon. Down the long hill leading 
from the woods to the South side of 
the river seventy teams passed, bear­
ing the big pine logs to the water.

At the top of this hill stood the 
schoolhouse, past which this long 
stream of logging sleighs moved daily. 
Boys and girls, with their coasting 
sleds, often stole rides up the hill on 
empty logging bobs, ard some of the 
teamsters came to be very friendly 
to the boys. Woe to the teamster, 
however, who refused to let them ride. 
Such ones, and there were a few, came ’ 
in for a good rain of snowballs from 
behind fences end stumps as they pass­
ed down the long hill on loads of logs.

One of the kindest, best loved of 
the teamsters fell a victim to rollway 
breaking after working all winter in 
the woods. He was taken to Muske­
gon for treatment, but died on the 
road.

The Muskegon was the greatest 
lumbering stream in Michigan and, of 
course, in the world.. The Saginaw, 
with its tributaries, may have exceed­
ed the output, but for a single stream 
Muskegon bears the palm. To-day, 
where thousands of men were busy 
half the year harvesting and caring 
for the great cylinders of nine, now is 
the quietude of the desert. In the coun­
try where once the greatest industr” 
of the State flourished, a dead and 
silent waste greets the eye. It is as 
sad as the collapse of a nation after

enjoying years of unexampled pros­
perity.

Great rollways, covered with mil­
lions of feet of logs, were broken 
every spring. Sometimes it would 
require weeks, sometimes but a few 
days work to set the great jam pile 
tumbling into the river. To find the 
key log and remove it was the idea. 
I call to mind, however, one big roll­
way which failed to respond to the 
removal of the key log, and it re­
mained for a green country boy to 
suggest a remedy. His idea was to 
roll some large logs along the top of 
the rollway and send them plunging 
down on the outer surface of the big 
pile.

A few logs rolled in this way caused 
sufficient jar to loosen the great log 
pile, and the whole rollbank was sud­
denly cleared of logs.

It has been a wonder to the writer 
that no American novelist has capital̂ - 
ized the rich pickings of the lumber 
region for the making of the great 
American novel. There have been a 
few attempts, along unimportant lines, 
but no genuine reading of the situa­
tion and a revealing of life as it was 
lived sixty and seventy years ago in 
the Michigan lumber woods.

The disappearance of the white pine 
has been a sad commentary on the 
wisdom of our American people. The 
men of the woods seemed to take no 
heed of how the forests were being 
depleted. It may safely be estimated 
that as much good pine timber went 
up in smoke as found place in the 
lumber mills of the land.

The destruction—the complete oblit­
eration of white pine, in fact—is not 
pleasant reading for an hdneSt to 
goodness American and the long years 
that must necessarily elapse before 
even a small part of the destroyed 
forests can be renewed is a fitting com­
mentary on the blind foolishness of 
those men who plunged the knife to 
the hilt in the assasination of what 
at one time was our Stated greatest 
asset.

The story of the great pine woods; 
the element ot interest awakened by 
the study of that wonderful epoch in 
Michigan h:story; the story of those 
=turdy pioneer lumbermen from the 
Penobscot, the Kennebec and other 
Eastern lumber streams reads like a 
fairy tale, and yet its true significance 
has never been understood.

Old Timer.

Awaken Interest.
Do you want to give your next cir­

cular, opening or sale announcement 
a striking individuality that will in­
sure of its reading?

Print across the top of the advertis­
ing circular a check for five cents using 
a fac-simile check form and your 
signature, with copy reading, “Pay to 
bearer five cents for services render­
ed.” Head the circular, “Will Sc pay 
for your time used in reading this 
circular?” Below the heading run 
selling copy.

It is advisab'e to embody in the 
check a clause stating that it must be 
redeemed at your store, thus prevent­
ing children from accumulating them. 
As a matter of fact, few of the checks 
will be redeemed—they will be kept 
as souvenirs. If you have a mailing 
liist you can fill in the check with the 
name of the addressee, thus making 
it more personal.

C. D. Lane, druggist at Harbor 
Springs renews his subscription to the 
Tradesman and says: “I certainly
enjoy it and think every live merchant 
should take it. I like your style.”

T h e Confidence of 
Your Customers

is established by selling articles of 
known value.

You gain good will when your cus­
tomers know they are not being 
overcharged.

W hen the price is shown on the 
label you are protecting your profits 
and that which is most valuable in 
all business—the good will of your 
customers. In selling

Baking Powder

25o,mce,for25*
you are assured of the confidence 
and good will of your customers and 
fair profit for yourself.

No better manufactured 
at any price

Millions of pounds bought by the 
government.

Reduction in freight rates July 1, passed on to the 
trade in reduced list prices on K C

W rite  us. L e t  u s sh o w  yo u  the
g re a te r profit In se llin g  K  C  th an  you
can  get on o the r a d ve rtise d  b rands.

JAQUES MFG. CO., Chicago

Stupidity is the one sin for which 
there is no forgiveness.
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THE PRICE OF SUCCESS.

Penalty Too Many Pay For Financial 
Supremacy.

Waiting to see me?” Amos Steele 
looked up from the compilation of 
notes he was making.

“Yassir. This last fiour’n a half.” 
The confidential guardian of the inner 
sanctum of the Steel Shoe Manufac­
turing Company permitted a subtle 
intonation which might have meant 
either reproach or the hint of a plea. 

“Didn’t you tell him I was busy?” 
“Yassir; I always tell ’em that.” 
“That’s right, Eph. It seems to me 

I always am busy.” Steele passed his 
hand upward across his heavily veined 
forehead into his hair where it met 
scant resistance. “I’ve always been 
busy,” he sighed, “for thirty years. 
What does he want? A job?”

“I don’t reckon so, Mr. Amos. He 
says his father used to know you right 
well, and he thought as how you’d 
see him ’count of that if he waited.” 

The head of the concern glanced at 
the carefully diagrammed visitors’ in­
formation form. “Ralph L. Wilson,” 
he read. The tired eyes above the 
puffy, leaden sacs narrowed with in­
terest. “Must be Tom Wilson’s boy. 
Lad of about twenty-one, Eph?” 

“Yassir.. Nice spoken young gen’- 
man. Shall I fetch him in?”

“Yes. No, wait. Get Fowler. Turn 
the boy over to him, to be taken 
through the factories.”

“All of ’em, Mr. Amos?”
“Yes; the whole plant. I want him 

to see everything. Tell him I said 
for him to ask questions, to talk to the 
men if he likes, to take in all he can. 
I may want a report from him on his 
—er—his impressions of the place.” 

“Yassir, Mr. Amos.” The old man 
nodded intelligently, but outside he 
shook his head, privately opining that 
this was a queer kink for the boss.

Released to his notes, Amos Steele 
put in an hour arranging and codify­
ing them, then the better part of an­
other hour analyzing some trouble­
some figures at the end of which task 
he looked up to see Eph escorting a 
stocky, serious looking youth to his 
desk.

“I can sec you’re Tom Wilson’s 
boy,” was the manufacturer’s greeting 
as he shook hands, “by your looks. 
Sit down.”

The youngster obeyed.
“Been through the plant?”
“Yes, sir.”
“What do you think of it?”
“It’s a pretty big concern.”
“That all?”
“And very busy, apparently.”
“What else?”
“Why,” hesistated the boy, “I don’t 

know just what you mean. I found it
very interesting-----”

“You ought to. It’s the best factory 
of its kind in the country,” declared 
the older man aggressively. “I made 
it that, and I know. The best to work 
in; the best to own. And you might 
have owned it.”

“I? Owned this-----”
“Half of it, anyway. Didn’t your 

father tell you?” •
“No, sir.”
“Didn’t want to, perhaps. Yes; it 

might have been half yours, if he’d 
been a different kind of man.”

The boy shifted in his chair a little, 
and an impalpable change came into 
his voice as he said, “My father died 
last year.”

Amos Steele nodded. “You needn’t 
fear that I was going to say anything 
against him. Tom was a good man 
in his way; as good as the best. But 
his way wasn’t m j way. Maybe it 
was a better way. What do you 
think?” he demanded, giving his vis­
itor a hard, quick look from beneath 
his bushed eyebrows.

Young Wilson flushed. “I think it 
isn’t quite a fair question.”

“So it isn’t. I’m glad you said that. 
It’s about what Tom would have said 
—if he’d thought it. Perhaps it’ll be 
fairer later, after I’ve told you a bit 
of personal history. You won’t un­
derstand it, probably. But neither do 
I—not all of it—not the essential part 
of it.”

He leaned back in his chair, mouth­
ing an unlighted cigar in nervous sat­
isfaction, and told his tale.

Your father and I, said Amos Steele 
to the heedful youth, started even with 
nothing but a job apiece. Shoe­
makers, we were; cobblers they still 
called ’em in those days, but we’d got 
swept into a small factory. Good 
workmen, both of us; Tom a bit bet­
ter of the two with his tools. The 
factory wasn’t much; old fashioned, 
hand-to-mouth, beaten-track sort of 
business. No sort of chance to get 
ahead there. It didn’t content me. 
Nothing ever has. I expect that’s the 
reason of my—(Amos Steele took the 
cigar from his teeth, regarded its man­
gled end, and decided to light the 
other extremity, after which he drew 
a few puffs before concluding with 
the emphatic word)—success.

I wanted to work for myself. I 
wanted money. I wanted to see some­
thing that was my own growing un­
der my hand. When I had a hundred 
dollars saved I went to my doctor, 
who was always kicking because his 
shoes wore out—shuffled along like a 
spavined walrus, Doc did—and I said:

“Want to be well shod at a reason­
able price, Doc?” .

He said, “Who’ll take the contract, 
Amos?”

I said, “I will. Lend me a hundred 
dollars and I’ll set up a little estab­
lishment of my own that’ll turn out 
a real shoe even you can’t wear out.”

“A hundred won’t start you, Amos, 
and I ain’t a bank.”

“If you were I wouldn’t be- coming 
to you, because I haven’t got any se­
curity to offer. But I think I can 
get a couple of other fellows that 
don’t like their shoes to come in, and 
Eye got a hundred of my own, and 
even if you aren’t a bank I’ll pay you 
7 per cent.”

The Doc mulled over that for a 
while. ‘I’ll tell you, Amos,” he said 
at last, “I’ll take a chance on you. 
You’ll need five hundred to start with 
properly. Write me out a little ac­
knowledgment saying you’ll pay me 
one-fifth of the profits at the end of 
the year, after you’ve taken out a fair 
return for your own work, and yil 
find you the hundred.”

Amos Steele turned to his visitor. 
“Know anything about finance?”

Seaside Limas 
and Baby Limas

The market for Seaside 
Lima Beans has been un­
usually fine. The rigid 
standards of quality and 
uniformity which this as­
sociation has maintained 
over a period of years has 
brought to us a dealer 
preference not enjoyed by 
any similar product.

Seaside■ P  C A L I F O R N I A  ■ ■  
LIMAS and  BABY LIM A S

California Lima Bean Growers Association
O xn a rd , C a lifo rn ia .

M an y  grocers
h av e  fo u n d  th a t

Two or three shelves devoted to  
Domino Cane Sugar Products place 
these widely demanded, large volume 
products where they are easily iden­
tified, and convenient to sell. The 
sale of one often means the sale of 
two or three others. The M Domino

Section*' is a 
business-build­
ing idea that is 
proving highly 
p r o f  i t a b l e  
t h r o u g h  o u t  
A m e r i c a .  
Have you one 
in your store?

Am erican Sugar Refining Company
**Sweeten it with Domino99

(granulated, Tablet, Powdered, Confectioners, 
Brown; Golden Syrup; Cinnamon and Sugar; 

Sugar-Honey; M olasses



20 M I C H I G A N  T R A D E S M A N A pril 4, 1023

“A little, sir. I’m specializing on 
economics and finance in college.” 

“Then you probably realize what I 
was doing when I gave that receipt. 
I didn’t—at the time.”

The boy smiled. “I think you were 
selling a share of stock.”

“So I was. And the buyer is a rich 
man to-day through that little invest­
ment.”)

I took that hundred, pursued the 
manufacturer, and went out and talk­
ed two other fellows into giving me a 
hundred each. But I’d had time to 
think it over meanwhile and I decided 
that giving a lender a permanent share 
in my profits wasn’t gong the right 
way to own my own business So for 
the other two hundred I gave notes 
secured by a mortgage on a little piece 
of land I’d picked out for my shack. 
Paid 7 per cent on ’em.

“Bonds,” said young Wilson. 
“Bonds,” agreed the manufacturer, 

“though I didn’t know that at the 
time, either. I had to learn my finance 
as I went along.

Up to then I’d counted on Tom 
Wilson. He was my chum at the 
factory. I went to him and said: 

“Tom, can you put your hands on a 
hundred dollars^’

“Yes,” he said, “and more. Why?” 
“Will you quit this job and go in 

with me as a partner?” And I out­
lined my plan. I’ve got $75 worth 
of orders already.”

He listened me through. “No, 
Ame,” he said. “I’m well off as I 
am. My pay is enough to live on 
and pu^ by a little. I’ve got one eye 
on a little house and another eye
on a little girl-----”

“You’ll get cross-eyed thjat way, 
Tom,” I said. “You keep both eyes 
glued to this little business I’m tell­
ing you about for a few years and 
you’ll be seeing bank rolls.”

“I guess a marriage certificate is the 
only investment I’m looking to make 
for myself,” he answered.

Arguing was no use; I couldn’t 
budge him. “Being your own boss 
means packing a boss’s worries,” he 
insisted. “It isn’t worth it, not to 
me. Look at our Old Man at the 
factory; shrivelled up like a spoiled 
nut with worry and scheming and 
figuring on how to keep far enough 
ahead of the game, and him not fifty 
yet. I don’t want to get that way, 
Ame; not for any money. Besides, if 
I put my savings into it I couldn’t 
sleep nights.”

“I don’t expect to sleep nights, 
myself, much,” I said. “Not until 
I’ve got this thing going. Then I’ll 
take it easy.” That’s all I knew about 
it at the time! “But I’m kind of 
knocked off my pins by your not 
coming in. I need you in that busi­
ness worse than I need your money.” 

“All right, Ame,” said Tom, “I’ll 
come and work for you.”

And he did. He was a good work­
er, Tom Wilson; the best But at the 
end of the day’s job he put up his 
kit and was through. He didn’t take 
anything home with him inside his 
head or outside. I was never through. 
I lived in and for that shack, fussing 
with the machine at n i g h t m a k e  
sure it was ready for the morning, 
going over the stock, figuring up the 
orders, planning to get more, staking

out extensions as the thing grew, and 
it did grow, for we were making good 
shoes at a reasonable price and a nice 
profit. At the end of the year I had 
another talk with Tom and gave him 
the chance again to come in on his 
own terms. But he was married by 
then and wouldn’t listen. “I’m all 
right as I am, Ame. Once and for 
all, no.” So it was settled friendly 
and finally. The fairest I could do 
was to raise his pay and I did, until 
he was the best paid workman in 
town.

Next came my stockholder. I went 
to see him.

“Want your money back, Doc?”
“Not specially. Do you need it?”
“We’re growing. I could use it.”
“Go ahead, then. How much did it 

earn?”
“Oh,” said I offhand, “your share 

of the profits shapes up to about $50.”
(“Some dividend!” commented the 

youth, smiling.
“Forty-eight per cent., to be exact,” 

replied the magnate. “It was bigger 
later.”)

“Pharaoh and the pyramids!” says 
Doc. “Let me leave it in, will you?”

I would. He kept on leaving it in. 
That’s how he’s a rich man now. 
Well, your father took his profits, his 
increased pay, and put them into a 
horse and buggy. I can see that horse 
and buggy now (Amos Steele looked 
wistfully through the curing smoke 
rings into the vivid past) and how 
pretty and proud Mattie—that’s your 
mother—looked sitting up driving it. 
By and by it made me a lot of trou­
ble, that rig, because when I got 
married, about that time, my wife 
couldn’t see why we couldn’t have a 
turn-out. If Tom Wilson that works 
for you can afford it I guess you can.” 
All that sort of thing. Well, I couldn’t. 
Every cent I could set aside was going 
into our little business to make it big­
ger, Surplus, all keeping active, mak­
ing more surplus. Tom was investing 
his surplus in life. Both ways pay 
dividends, I guess, if you invest wise­
ly, and I’m not saying Tom’s way 
wasn’t wise. And I’m not saying 
which kind of dividends is best.

But I was investing more than my 
money; I was investing my time and 
thought and nerve and energy and 
youth, and, as the years went on and 
the business grew bigger and more 
demanding in proportion to its size, 
my home life and associations and— 
well, maybe a pretty liberal share of 
my happiness of a certain kind. Your 
father would know more about that 
than I; he specialized in that kind of 
—of security. A man ought to get 
pretty heavy returns on the kind of 
investment I put into that early busi­
ness. It would be hard to reckon 
an adequate return in percentages; 
100 per cent.; 500, 5,000, the kind 
of return which makes fool legislators 
tear their hair in Congress and talk 
about blood-sucking captains of in­
dustry Blood-sucking—that’s a good 
word. I invested my blood in that 
enterprise of mine and I’m not cer­
tain-that I’ve ever got all of it back 
—or its equivalent.

-Ten men were working for me at 
the beginning of the second year, and 
at the end there were twenty-four. 
Tom Wilson was the foreman and

did some designing, and we were put­
ting up a real factory. In five years 
the payroll had two hundred men on 
it. Then the big slump struck us. 
By that time I’d bought a car; had 
to do it to keep peace in the family, 
although I don’t think Mrs. Steele 
ever quite got over that horse and 
buggy of the Wilsons. Well, the 
market just simply died on us. Can­
cellations, rejections, no new orders, 
other concerns closing up on all sides. 
But I wasn’t going to shut our doors, 
not for a week, not for a day. I’d 
put all I had of soul and body into 
that concern and it was part of my 
pride to keep it going and to have 
the jobs ready for the men when they 
showed up in the morning; a kind 
of superstition, too, I guess. I sold 
the car; I mortgaged our house; I 
begged at the banks; the Doc got in 
behind me like the good old sport he 
was, and we pulled through. No 
profits that year for any of us; losses 
instead. But wages went on. They 
went on just the same.

In response to Steele’s pressure on 
a desk button the inner guardian ap­
peared.

“Mr. Amos, sir, there’s fo‘ gent’men 
wait -----”

“Tell ’em I’m in conference. Eph, 
how long have you been with me?”

“Twenty-two years,” grinned the 
servitor.

“How many strikes have we had in 
that time?”

“Strikes? Ain’t had no strikes evah 
I heard of in this fact’ry.”

Amos Steele to his caller. “You 
know why that is, my boy?”

“Why—I think—I suppose you pay 
high wages and maintain good condi­
tions that keep the men satisfied."

“That’s only part of it. My men 
have never struck on me because I’ve 
never struck on them. Their jobs 
have been there, their wages have 
been paid, whether the concern was 
making or losing. Sentiment, at first; 
that’s what it was; sentiment for my 
concern because it was mine; vanity, 
if you like; that’s a sentiment. They 
say sentiment doesn’t pay in business. 
They’re wrong. It has, in my busi­
ness. But I didn’t know that, either, 
at first.”

“That busted me, the strain of that 
crisis,” a little nervous spasm in the 
corner of the big man’s mouth caused 
the fresh cigar which he had taken to 
punctuate the reminiscence with 
strange aerial curves: not financial­
ly; nervously. I had to take a vaca­
tion. Went to the wdods; deep in 
where they have Indian guides. There 
I got the idea of popularizing moc­
casins. You see, I couldn’t get away 
from business even there—never could 
—never will. I came back and put the 
Pantherfoot moccasin on the market. 
In two months the factory was com­
pletely outgrown. This place was for 
sale. I didn’t like to leave the old 
town, but we’d outgrown it. I took 
over this plant. Tom wouldn’t come 
with me. He loved the old town; had 
all his investments there, peace, quiet, 
his home, his family life, the affection 
of his neighbors. And so he lived 
and died. And I lived and—and pros­
pered. And that’s story of us two 
men.”

“Did your father leave anything?”

asked Amos Steele after a long pause.
“Enough to take care of my mother 

very simply and send me through 
college.”

“I see. I’ve got a boy in college.” 
“Yes. He’s in my class.”
“That so?” Amos Steele leaned 

forward, sharply interested. “See 
much of him?”

“No. It’s a pretty big place, you 
know. I don’t travel with his set.” 

“Humph 1 Don’t think much of ’em 
perhaps.”

“Oh, I’d be glad enough to trail 
with that lot,” answered the boy with 
his ingenuous smile, “if I knew them 
and could make the grade. But I 
can’t afford it.”

“My boy Delevan can,” said Amos 
Steele a little grimly. “What he can’t 
afford is the time and effort. He’s 
just flunked out.”

“That’s tough.”
“Part of the investment,” returned 

Amos Steele cryptically. “Know 
young Holloway?”

“Just to say hello to.”
“My daughter’s engaged to him.” 
Involuntarily, young Wilson ex­

claimed, “What! I’ve never met her,” 
he continued hastily, “but I’ve seen 
her at the dances and she seems so 
young.”

“And by your tone I judge you don’t 
think much of Holloway.”

The boy reddened. “I really don’t 
know a thing in the world against 
him.”

“I do. But there’s nothing I can 
do. Not enough influence with my 
youngsters. You see”—the older 
man’s grim-features twitched—“I—er 
—invested my family, too, in a way. 
Never took time enough out of the 
business to see much of them. Pretty 
much all my surplus in life is invested 
right here. And I won’t say but what 
the return isn’t worth it. I’d like to 
have old Tom Wilson’s view. What’s 
yours—after a bit of history?”

The young man shook his head. 
“You came here about a job, didn’t 

you?”
“Partly.”
“You can have it. But if you take 

it anci make anything worth while of 
it, it’ll be along my path, not your' 
father’s. What do you say?”

“I don’t know what to say—off­
hand.”

“Take the evening to think it over. 
Then write me, will you?”

“All right, sir.”

In the morning Amos Steele receiv­
ed the boy’s letter. He read it slowly, 
consideringly. A smile, half cynical, 
half regretful, made no less somber 
the set look on his face.

“I thought so,” said Amos Steele.
Samuel Hopkins Adams.

It is a great mistake to try to get 
the best of an employer or to attempt 
to take advantage of inside knowledge 
of affairs. Many times an employe 
gets the idea that he is indispensable 
to the firm, and can on this ground 
demand pay his actual services do not 
^arrant. A young man lost a most 
valuable position because in a critical 
moment in his firm’s history he de­
manded a higher salary, on the plea 
that they could not manage without 
him.



M ake it raisin w eek  in your store
A special opportunity to cash in on all the raisin advertising

Thousands of grocers will see a decided jump 
in their sales of raisins* raisin breads, etc., 
during the week of April 23 to 29.

It’s raisin week! A  week when the na­
tional interest in raisin foods will be fanned 
into immediate buying—by our advertising— 
by your co-operation.

And your co-operation is vital if you are 
to cash in on the special drive. Each grocer, 
of course, will profit only from the extra 
sales his own store makes.

Make it raisin week in your store—April 
23 to 29.

Feature Sun-Maids, the raisins 
every housewife knows

Knowing Sun-Maid Raisins, millions of 
women prefer them. The housewives in 
your community do. Take advantage of

Sun-M aid
R a isin s

The Raisins Thai 
Every Housewife Knows

this preference during Raisin |W eek.%_* Let 
your c u s t o m e r s  know that you have 
Sun-Maids.

W e’ll help you do it. Just fill in the 
coupon below and mail it to us. Attractive 
window and store display material will be 
sent you free.

Send the coupon now

So that we can get your material into your 
hands in time, please send the request now.

Raisin W eek offers you a special oppor­
tunity to boost your sales of raisins and 
raisin breads — and do it easily. Get in on 
it and let Sun-Maids help you make it a 
real success.

SUN MAID RAISIN G RO W ERS
A Co-operative Organization Comprising 14,000 Grower Members

Fresno, California

CUT TH IS O U T  AND SEND IT

Sun-Maid Raisin Growers 
Dept. G-1204, Fresno, California

Please send me, free, display material which will help me 
cash in on Raisin Week April 23 to 29.

N am e__,.____________------------------------------------------

Street ___________________________________________

City______________________ S ta te ----------------------------
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Michigan Retail Hardware Association.
P res id en t—J .  C harles Ross, Kalam azoo.
V ice-P res id en t—A. J .  R ank in , Shelby.
S ec re ta ry —A rth u r J .  S co tt, M arine C ity.
T rea su re r—W illiam  Moore, D etro it.
E xecu tive  C om m ittee—L. J . C ortenhof, 

G rand  R apids; S co tt K endrick , O rtonville; 
G eorge W . M cCabe, P e to skey ; L. D. Puff, 
F rem o n t; C harles A. S tu rm er, P o r t  H u ­
ron ; H erm an  D igm an, Owosso.

Featuring Sporting Goods in the 
Hardware Stote.

W ritte n  fo r th e  T radesm an .
There is no doubt that the hardware 

deader who makes a separate depart­
ment of his sporting goods gets the 
best results. Not only is he better 
able to judge of the success of his 
lines, but he can deal with this branch 
of his business in a more comprehen­
sive way. Included in the business as 
a whole, the sporting goods are in­
fluenced by the success or non-success 
of other lines. That is to say, if 
trade generally , has not been good and 
the dealer is inclined to buy less 
heavily, then the sporting side suffers 
along with the rest, despite the fact 
that taken by itself it may have shown 
most gratifying results.

By making a separate department 
of his sporting goods, with a special 
ledger account, the hardware dealer 
can deal with these lines on their own 
merits, and with his fingers more di­
rectly on the pulse can better judge 
of the treatment that will best encour­
age and develop this part of his busi­
ness.

In these days of recreation and of 
facilities for easily indulging in all 
kinds of pastimes, very few hardware 
dealers lack a demand for sporting 
goods. However small this demand 
may be, the dealer who manages his 
sporting lines as a special department 
is closer to the trade and can cultivate 
it the most thoroughly. Furthermore, 
the placing of a clerk in special charge 
if it is possible to do so, is a great 
factor in developing the sporting 
side of hardware.

Encourage the clerk to pick up all 
the technical points of the different 
lines, so that he can direct a customer’s 
attention to various parts which add' 
strength or resiliency or whatever it 
may be to the article under discussion. 
If the clerk is not a sportsman him­
self, he can, by keeping his eyes open, 
secure information that is interesting 
to an enthusiast. A sale is more than 
half clinched when the salesman 
meets the customer on his own 
ground, and can tell the latter some­
thing new or interesting about the 
sport of which he is a devotee. A 
salesman who is perforce compelled 
to be a mere automaton owing to lack 
of knowledge is a poor asset in any 
line; in sporting goods he is fatal.

In another way the value of a well- 
informed salesman is apparent. In 
selling goods where rival merits play

so great a part, the question of quality 
and not price must be the great sell­
ing factor. To the average sportsman, 
price is a minor consideration. He 
merely wants to be assured that he is 
buying the finest article and the one 
that will best suit his particular needs.

The salesman should, therefore, be 
in the position olf being able to assert 
that a particular article is “just the 
thing” and to back that statement up 
by cold, hard facts. It is the matter 
of superiority, and not of price, that 
usually clinches the sale.

Placing a man in charge of the 
sporting goods department creates a 
responsibility that is "of the utmost 
value to this branch of the business, 
and gives the head of the firm an au­
thority upon which to rely when the 
purchasing is being done, or develop­
ment or retrenchment considered.

To make a success of the sporting 
goods department it is essential to 
have the goods when the demand sets 
in. Sporting enthusiasts are usually 
in a hurry. It is good to buy judici­
ously and carefully; but it is possible 
at times to buy too carefully. Every 
year the hardware dealer loses money 
through not having the goods when 
they are wanted. The remedy is to 
study your clientele with a view to de­
termining just about how much of any 
given line, and what particular lines, 
your public will absorb. The better 
you know your customers, the more 
accurately you will be able to buy, 
and the fewer sales you will miss.

Next, give the goods as much dis­
play as possible. This does not nec­
essarily mean window display; but 
show them inside the store so that 
your customers can see what you 
have. It is a mistake to pile such 
goods under the counter or in the 
rear of the store and expect people 
to come and ask for them. Bring 
them out where they can be seen. 
Conspicuous display is peculiarly nec­
essary .for the sale of sporting goods. 
It is not so much a matter of using 
a whole" lot of space, as of using 
judiciously what space you can spare 
for these lines.

To display the goods is to create 
the trade. The better the display the 
better the business. Not merely is it 
necessary to have the goods out where 
they can be seen; it is also requisite 
to show them attractively and inter­
estingly.

To show the goods in use is the best 
method of display. To do this with a 
wide range of goods requires some 
ingenuity, but it will pay. To put a 
baseball uniform, with a mask and 
glove, on a dummy will* encourage a 
sale much quicker than to have the 
goods alone lying on the counter. In 
the window, splendid sporting scenes

V I K I N G  T I R E S
d o  m a k e  g o o d

VIKING TIRES give the user the service 
tha t brings him  back to buy more.

Cured on airbags in cord tire molds, giv­
ing a  large oversize tire.

W e h av e  an  excellent money-m aking 
proposition for the dealer. W rite us for 
further inform ation.

BROWN & SEHLER CO.
State Distributors Grand Rapids, Mich.

Bell Phone 59« Cltx. Phone S1S66
JO H N L. LYNCH SALES CO.

SPECIAL SALE EXPERTS 
Expert Advertising 

Expert Merchandising 
209-210-211 Murray Bldg.

GRAND RAPIDS.________MICHIGAN

H i l
Ask about our way

BARLOW BROS. Grand Rapid«, Mloh.

We are aakiag a special offer oa

A. B. KNOWLSON CO.
Grand Rapid* Michigan

Agricultural Hydrated Lime
ia lea* than car lots.

REFRIGERATORS
{or ALL PURPOSES

S en d  for C atalogue

No. 95 for Residences 
No. 53 for Hotels, Clubs, 

Hospitals, Etc.
No. 71 for Grocery Stores 
No. 8 i for Meat Markets 
No. 75 for Florist Shops

McCRAY REFRIGERATOR CO.
2344 Lake St., Kendallvllle, Ind.

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. 151 to 161 Louis N. W.

Grand Rapids, Mich.

Michigan Hardware Company
100-108 Ellsworth Are., Comer Oakes 

GRAND RAPIDS, MICH.

Exclusive Jobbers of Shelf Hardware, 
Sporting Goods and

F I S H I N G  T A C K L E
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can be effectively arranged. Interest 
can also be created by hanging pic­
tures of hunting scenes in the win­
dow in connection with showings of 
guns and ammunition.

A one-line display in-any sporting 
goods line is always very effective, 
whether for the interior or for the 
window. In any case it is best never 
to crowd or mix the goods so that the 
effect will be confusing to the cus­
tomer.

To arrange all the stock on display 
has the advantage of acting as a 
safeguard against overstocking. This 
tendency is altogether too great with 
the average merchant and to buy a 
limited quantity in a wide range so 
that all goods could be put on sale 
without holding is much better than 
putting the goods in the basement 
where they are usually forgotten after 
they are paid for. The merchant is 
not likely to lose money on goods put 
on sale in a conspicuous place in the 
store. But many merchants lose 
money on goods left on the back 
shelves.

Spring is the “big season” in 
sporting goods. The dormant en­
thusiasm of the sport lover is aroused 
when the first signs of warm weather 
appear. It is important, therefore, 
that the dealer pay special attention 
to his trade during the spring season.

Why not hold an opening day? 
This is done in other lines—in paints, 
stoves and Christmas goods. Three 
or four years ago a small city dealer 
adopted this plan. He selected the 
first of April as the date and adver­
tised the opening extensively, running 
a series of snappy advertisements cal­
culated to attract the attention of 
sportsmen.

The night before the opening day 
the staff got to work and arranged 
the stock to fit the occasion. A large 
table was shoved to the front of the 
store and on it was placed a variety 
of articles, such as baseball and cricket 
gloves, deckers and masks. Three 
ropes were strung from the top of the 
shelves on one side of the store to the 
top on the other. Deckers and gloves 
were attached at interva's on the first 
rope. Tennis rackets were strung 
along the second, and the third was 
used for the display of baskets, reels 
and other angling supplies. Racks 
with bats, lacrosse sticks, fishing rods 
and guns were arranged as near the 
front of the store as possible. Other 
lines were more or less obscured by 
the prominence thus given the sport­
ing goods, but it was for a few days 
only. Next night the store was re­
arranged in the old order. *

In the meantime, however, prac­
tically every sport enthusiast in town 
had visited the store and a record 
day’s sale had been the result. So 
satisfactory was the opening day that 
it has been repeated annually since 
then.

To hold the trade in sporting goods 
entails the devotion of considerable 
time to that department. A secret of 
success is to make that part of the 
store interesting to sporting goods 
customers. The sport devotee is first 
of a'.l an enthusiast. If his interest is 
aroused on visits to the hardware 
store, he will keep on coming. A good 
stock will interest him. §o will sales­

people who know all, about and are 
interested in the games that interest 
him. A salesman who can talk hunt­
ing to local nimrods, discuss the ways 
of the speckled beauties with angling 
devotees, and argue big league aver­
ages with baseball fans, will always 
be a magnet to attract trade.

Victor Lauriston.

Novel Ideas in Railroading.
The steam locomotive is by no 

means economical for branch-line 
railroads that run through regions 
where population is scattered. In 
some parts of the country, therefore, 
there has been recently introduced 
the “rail motorbus,” which is run by 
gasoline. It can be operated at thirty 
cents a mile or about one-fifth the 
cost of steam transportation. The 
bus carries thirty-five passengers, with 
a chauffeur and conductor, and in the 
rear of the vehicle is a compartment 
accommodating 1000 pounds of bag­
gage.

The rail motorbus has a frame of 
steel, with steel floor and sheathing. 
It is lighted and heated by electricity, 
has a spring suspension for comfort, 
and, with front and sides mostly glass, 
offers the advantages of an observa­
tion car. Smoke and cinders are 
eliminated, of course. The car is pro­
vided with a cowcatcher, and its or­
dinary speed is forty miles an hour.

There seems to be good reason for 
believing that before very long the 
railroads of the Southwest and the 
Pacific slope will be run altogether 
by water power. Those regions lack 
coal, but of water power they have 
plenty. In California, particularly, 
where many streams run steeply down 
from the mountains, the energy of 
falling water is converted into elec­
tricity at an extraordinarily small 
cost. In the East people are accus­
tomed to pay eight or ten cents per 
kilowatt hour for the “juice”; in the 
Golden State it is often obtainable for 
a cent and a half or even less.

The electric locomotive is much 
more economical than the steam lo­
comotive. It can work much longer 
hours, running twenty hours a day, 
as compared with eight hours for the 
steam engine. It is a simple machine, 
and i k >  more skill is needed to oper­
ate it than is required of an auto­
mobile chauffeur. It can handle 
twice as many ton miles per year. 
It is not obliged to carry any fuel. 
It needs no water, no turntables, no 
ashpits, and can be housed in much 
less space.

The proposed “superpower, zone” 
extending from Boston to Washing­
ton, which is to combine in one great 
system waterpowers and coal-burning 
plants at mine mouths for the produc­
tion of electricity, has 36,000 miles of 
railroad track. Nineteen thousand of 
these miles carry enough freight to 
justify the expense of electrification. 
To make the change, and replace 
steam locomotives with electric loco­
motives, would, it is reckoned, cost 
$570,000,000. But the annual saving 
accomplished thereby would be $81,- 
000,000, so that the investment would 
yield a return of over 14 per cent. -

As far as you can associate with 
men who have made notable successes 
in business, especially in your field.
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I R. & F. Brooms I

Prices
Sp e c ia l _________ $ a.00 1
No. 24 Good V a lu e  8.75 |
No. 25, V e l v e t __10.00 1
No. 25, S p e c ia l__9.50 |
No. 27, Q u a l it y -  11.001 
No. 22 M is s  D a n d y  11.00 | 
No. B - 2  B. O. E . 10.50 I  

W a re h o u se , 36 lb. 11.00 1 
B .O .E . W ’house, §

32 lb. ___________10.50 I

Freight allowed on |  
shipm ents of five |  
dozen or more. |

A ll Brooms 
Guaranteed I

Rich & France
I 607-9 W. 12th Place

1 C H IC A G O , IL L IN O IS  [
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V \n Dam
M A N U FA C T U R ED  B Y  

T U N IS  JO H N SO N  C IG A R  CO. 
GRAND RAPIDS, Ml CHI GAN

Grand Rapids 
Store Fixture Co.

H A S

Soda Fountains, Chairs, Tables, Stools

A ttractively Priced 

N ow  is the T im e to  Buy

7 Ionia A ve., N. W. Grand Rapids, Mich..

M
Everyjieal

cat
HEKMANS 

Crackers and 
Cookie-Cakes

GROCERS —  By selling Hekman’s 
Orange Blossoms you give your cus­
tomers the very latest thing in delicious 
baked goods.



24 M I C H I G A N  T R A D E S M A N April 4, 1923

Proceedings of Grand Rapids Bank­
ruptcy Court.

G rand  R apids, M arch  20—On th is  day 
w ere  received  th e  schedules, o rd e r of 
re ference  an d  ad jud ication  in  ban k ru p tcy  
in  th e  m a tte r  o f Jo h n  T. Robles, B an k , 
rupt No. 2246. The m a tte r  h as  been re ­
fe rred  to B enn M. Corwin a s  re feree  in 
bank rup tcy . T he b an k ru p t is  a  re s iden t 
of H astin g s , a n d  is a  trav e lin g  salesm an  
by  occupation . The schedules of the  
b an k ru p t lis t  a sse ts  in  th e  sum  of 3500, 
a ll o f w hich a re  claim ed a s  exem pt to the  
b an k ru p t, an d  liab ilities  in  the  sum  of 
$2,253.67. F ro m  th e  fa c t th a t  a ll of the  
a sse ts  a re  claim ed a s  exem pt to  th e  b ank ­
ru p t, th e  co u rt h as  w ritten  fo r funds for 
the  firs t m eeting , upon th e  a rr iv a l of 
w hich th e  firs t m eeting  o f c red ito rs  will
be called. A lis t of th e  c red ito rs  of the  
b an k ru p t is a s  follows:
Sam uel T. Johnson, Reed C i t y ___ $468.79
C u rtis  D oor & S ash  Co., C hicago 300.44
Bellows R eeve Co., C h ic a g o _____  22.00
Collins N o rth e rn  Ice Co., G rand

R a p i d s __________________________  2.58
S a n ita ry  M ilk Co., G rand  R apids 19.00
W . A. S tander, G rand R a p i d s ___  22.00
C. S. B eurm ann, G rand  R a p i d s _25.00
W . D. Lym an, G rand  R a p i d s ___  10.00
A. M. Cam pbell, G rand  R a p id s ___  7.00
W urzburg ’s, G rand  R apids ______ 199.62
P . S teke tee  & Sons, G rand R apids 132.78 
F a s t  E nd  Feed & F uel Co., G rand

R apids __________________________  10.50
C itizens Tel. Co., G rand  R a p i d s_15.00
Mich. S ta te  Tel. Co., G rand  R apids 6.65
S ch u tte  D rug  Co., G rand  R a p id s_ 7.15
George Tow ers, G rand  R a p i d s ___  75.00
W este rn  U nion T el Co., G rand

R apids _________________   7.00
E s ta te  of Geo. E. Ellis, G rand  R ap. 365.00 
W inegar F u rn . Co., G rand R apids 65.00 
C onsum ers Ice Co., G rand R apids 22.00
Rhodes Mfg. Co., G rand  R a p i d s _ 3.00
C hris J . E m a, G rand  R a p id s _____  9.20
A. N oordw eier, G rand R a p i d s ___  18.00
B rum m eler V anS tre in  Co., G rand

R apids ___________ :_____________  12.25
Thos. E. W aters  &  Sons, H astin g s  16.50
R. H . L oppenthein, H a s t i n g s ___  29.06
People’s Shoe S tore, H a s t in g s ___ 20.35
F ran d sen ’s  B ig Store, H a s t i n g s _29.75
T hom apple  G as & E lec tric  Co.,

H a s t in g s ________________________  75.00
W illiam  J .  Reed, H a s t in g s _______  49.00
M adison Square  G arage, G rand  R. 45.00
W illis I. N ash , G rand  R a p i d s ___  22.50
C has. E. H ooker, G rand  R a p i d s _ 3.00
D rakes M arket, G rand R a i d s ___  65.00
G lenn A. A ustin , G rand R a p i d s _27.12
Jos. W atslaw ik , G rand R a p i d s ___  23.00
T ay lo r S trom  L e tte r  Shop, G rand

R a p i d s __________________________  6.50
U niversal C ar & Service Co.,

G rand R a p i d s __________________  9.70
B. A. L yB arker, H a s t in g s _______  13.73
Cook & sen tz , H a s t in g s _________  25.00
J . W . A rm buster, H astin g s  _____  13.50
S ta te  S tree t G arage, H a s t in g s ___  55.00

On th is  day  were received  the  sched ­
ules, o rder of reference and  ad jud ication  
in  bank ru p tcy  in  the  m a tte r  of Dick 
K ram er, B an k ru p t No. 2245. The m a tte r  
h as  been re fe rred  to  Benn M. Corwin as 
re feree  in bankrup tcy . T he b an k ru p t is a  
re s id en t of G rand  R aids an d  is a  fu rn i­
tu re  w orker by trade . The schedules of 
the  b an k ru p t lis t a sse ts  in th e  sum  of 
$250, all of w hich a re  claim ed a s  exem pt 
to  the  b ank rup t, and  liab ilities  in the  
sum  of $588.85. F unds have been fu r ­
n ished  and  the  first m eeting  will be 
held A pril 3. A lis t of th e  c red ito rs  of 
th e  b an k ru p t is a s  follows:
London F u rn . Co., G rand  R apids —$ 56.10
H eym an Co., G rand R apids _____  12.00
Jo h n  Postem a, G rand R a p i d s ------- 507.75
Dr. H underm an , G rand R a p id s -----  10.00
R obert N. F reyling , G rand  R apids 3.00

On th is  day  w ere received  th e  sched ­
ules, o rder of re ference  and  ad jud ication  
in  bank ru p tcy  in th e  m a tte r  of W illiam  
T. Bogg, B an k ru p t No. 2247. The m a tte r  
h as  been re fe rred  to  Benn M. Corwin 
a s  re feree  in b ank rup tcy . T he b an k ru p t 
is a  re s id en t of G rand R apids and  is  a  
c lerk  by occupation. T he schedules filed 
show  a sse ts  in th e  sum  of $3,300, of 
w hich the  sum  of $300 is claim ed a s  ex ­
em p t to  the  b an k ru p t, an d  liab ilities in 
th e  sum  of $1,048.20. Of th e  a sse ts  
schedules $3,000 ap p ea rs  to  be a  life 
in su rance  policy. F u n d s  for the  first 
m eeting  have been requested , and  upon 
the  receip t of such  funds th e  firs t m ee t-’ 
ing  will be called and  note  of the  sam e 
m ade here . A lis t of the  c red ito rs  of the  
b an k ru p t is a s  follows:
C h atte l L oan Co., G rand R apids $172.60
Siegel’s, G rand R a p i d s -----------------  67.60
H erpo lsheim er Co., G rand R apids 60.00 
W urzburg  D ry  Goods Co., G rand

R apids __________________________  65.00
Radcliffe S to rage  Co., G rand Rap. 12.25 
Dr. W illis L. Dixon, G rand R apids 15.CO 
E v era rd  W . E . P a te rso n , G rand  R. 7.00 
C itizens Tel. Co., G rand  R apids — 4.59
C onsum ers Ice Co., G rand R apids 4.50 
A rth u r  F . Crabb, G rand  R apids __ 5.50
F riedm an-S pring , G rand R apids __ 35.91
H im es Coal Co., G rand R apids — 11.25 
C en tu ry  F uel Co., G rand R apids — 70.00 
A. F . R ichardson  & Son G rand R. 50.00
Bob R ushm an, G rand  R a p i d s -----  35.00
Connor F uel Co., G rand  R apids — 22.00 
S t. M ary’s H ospital, G rand  R aids 88.00
Dr. O’B rien, G rand  R apids -------- 100.CO
D r. W isner, G rand R a p i d s -----------  20.00
A m erican  L aundry , G rand R apids 7.00 
M enter C lothing Co., G rand  R apids 42.CO
P ress, G rand  R a p i d s --------------------  8.00
M urphy & Ja rv is , G rand  R apids — 8.00
Square  D eal M ilk Co., G rand  R apids 18.00 
In te rn a tio n a l A ccoun tan ts  Society, 

Chicago . . . . . . .  . . . . . . . . .  . „  m  130,09

M arch 23. On th is  d ay  w as held th e  
firs t m eeting  of c red ito rs  in  th e  m a tte r  
of M ichigan M otor T ran sp o rta tio n  Co., 
B an k ru p t No. 2228. The b a n k ru p t w as 
p re sen t by  E dw ard  B. S trom , a tto rn ey . 
F ran c is  L. W illiam s w as p re sen t for p e ­
tition ing  cred ito rs . W illis B. P erk in s, 
J r .,  J . R. G illard, M cA llister & M cA llister 
an d  K nappen, U hl & B ry an t p resen t for 
va rious  c red ito rs . C laim s w ere allowed 
a g a in s t th e  e s ta te  of the  ban k ru p t. 
C harles M arshm an , a n  officer of the  co r­
poration , w as  sw orn  and  exam ined  w ith ­
o u t a  rep o rte r. E dw ard  B. S trom  w as 
sw orn  an d  exam ined  w ithou t a  rep o rte r. 
W illis B. P e rk in s , J r .,  w as e lected  t r u s ­
tee  and  th e  am o u n t of h is  bond placed 
a t  $500. T he first m eeting  w as th en  a d ­
journed  w ith o u t date.

M arch 24. On th is  day  w as held the  
firs t m eeting  of c red ito rs  in th e  m a tte r  
of Allen De. Quesnoy, B an k ru p t No. 2235. 
The b an k ru p t w as p resen t in  erson  and  
by  F ran k  J . Pow ers, a tto rn ey . No cred ­
ito rs  w ere p re sen t o r rep resen ted . No 
claim s w ere proved. T he b a n k ru p t w as 
sw orn and  exam ined  w ithou t a  repo rte r. 
T he first m eeting  w as th en  ad jou rned  
no d a te  an d  the  case  closed an d  re tu rn ed  
to  the  d is tr ic t co u rt a s  a  n o -a sse t case.

On th is  day  also w as held the  first 
m eeting  of c red ito rs  in the- m a tte r  of 
W illiam . Rose, B an k ru p t No. 2236. T he 
b a n k ru p t w as p resen t in person an d  by 
S. W esselius, a tto rn ey  for the  b ank rup t. 
V arious c red ito rs  were p re sen t in  person. 
C laim s w ere proved an d  allowed ag a in s t 
the  e sta te . T he b an k ru p t w as sw orn  and  
exam ined w ithou t a  repo rte r. I t  appeared  
th a t  th e re  w ere no a sse ts  th a t  w ere not 
claim ed a s  exem pt to  th e  b an k ru p t and  
the re fo re  th e  m eeting  w as ad jou rned  no 
d a te  an d  the  files re tu rn e d  to  th e  d is tr ic t 
court.

M arch 20. On th is  day  w ere received 
th e  ad jud ication  in b an k ru p tcy  an d  o rder 
o f reference in the  m a tte r  of W olverine 
E lec tric  Co., B an k ru p t No. 2241. The 
b an k ru p t is  a  co rporation  doing business 
a t  G rand R apids, an d  hav ing  a n  e lectrical 
re ta il  s to re  a t  such  place. T he m a tte r  
h a s  been re fe rred  to  B enn M. Corwin 
a s  re feree  in  bank rup tcy . From  th e  fac t 
th a t  the  case  is a n  invo lun ta ry  one no 
schedules have been filed an d  therefo re  
the  lis t o f c red ito rs  of the  b an k ru p t c an ­
n o t be given u n til such  schedules a re  
filed. Upon filing of th e  schedules the  
l is t  of c red ito rs , a s  well a s  the  d a te  of 
firs t m eeting  will be noted.

M arch  26. In  the  m a tte r  of S tran d  
A m usem ent Co., B an k ru p t No. 2244, the  
funds for the  first m eeting  have been 
received  and  th e  first m eeting  of c red ito rs  
will be held a t  th e  re fe ree 's  office A pril 9.

On th is  day  a lso w as held the  final 
m eeting  of c red ito rs  in the  m a tte r  of 
D aniel J .  O’B rien , B an k ru p t No. 2070. 
T he b an k ru p t w as n o t p re sen t o r re p re ­
sen ted . No cred ito rs  w ere p resen t • or 
rep resen ted . C laim s w ere proved and  
allowed. T he tru s te e ’s final rep o rt and  
acco u n t w as considered  and  the  sa  i e 
approved and  allowed. T he b an k ru p t s 
d ischarge w as n o t opposed. T he final 
m eeting  w as th en  ad jou rned  no date. 
T he case will now be closed an d  r e ­
tu rn e d  to  the  d is tr ic t court.

New Deerskin Gloves.
Retailers who are after something 

new and smart for their men’s glove 
departments may find it in the gloves 
whic ha leading manufacturer is 
now placing on the market. The 
newness lies in the fact that they are 
made of grain domestic deerskin of 
yielding texture. They are described 
as having all the durability of pigskin 
without the defects of the bristles 
which are frequently encountered in 
gloves made of that material. The 
gloves are extremely soft and, ac­
cording to the wholesaler, will give 
excellent wear. They may be washed 
without injury. They are of a sub­
dued cream color and have a “dressy” 
appearance. The wholesale price is 
$34.50 per dozen.

Costume Slips Favored.
Wholesalers here say the demand 

for costume slips is such as indicate a 
j continuance of their popularity. Re­

tailers’ orders are of a liberal nature. 
Advance orders are not frequent, but 
volume is obtained through a steady 

% stream of reorders. The buying 
covers a variety of numbers, but those 
of crepe meteor or crepe de chine 
are apparently more desired. Laces 
and embroideries are profusely used 
as, embellishments on many of the 
garments. Some of the models are 
pleated, while others hay? net inserts.

Param ount
Brand

Hirsch Bros. Goodies

A pple Butter 

Peach Butter 

Pork and  Beans 

Peppy Sauce 
K raut

Ask A bout 
D em onstration 

P lan on
T he W onderful 

1000 Island Dressing 
From

Salad Dressing, 
Piccallette and 

Chili Sauce

Catsup

Tom ato Soup 

- Puree

Sweet Chow Chow 

Mince M eat

PICKLES

SW E E T
SOUR
D ILL
PL A IN
M IXED

BULK, KEGS, CASKS 
IN GLASS— CONVENIENT SIZES

For Sale by

KentIRtorageCompany
G R A N D  R A P I D S  *  B A T T L E  C R E E K

W/ioieaa/e Dis7r,Aufc>rs

Why not control 
in your town, the 
exclusive sale of 

the finest line of teas 
and coffees in the 
country?

Write us about 
our SOLE AGENCY

C H A S E  &  SANBORN
CHICAGO

r a sp
f e a5HICAGO
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Tramp Salesman In the Land of 
Evangeline.

Brenham, Texas, March 31—Possi­
bly no salesman has written you from 
this country and few of your readers 
have traveled in the creole country 
and they have an idea that Southern 
Louisiana is a land of stagnant bayous, 
swamps, creole niggers, cajans and 
’gators and, in fact, an almost unin- 
habitated Watery waste with impas­
sable roads.

Here are a few corrections: A
bayou is a creek or river and in some 
places with a strong current, like 
Bayou Teche (pronounced Tash), 
along which many of the best cities 
and villages are built. Near the Gulf 
the tidewater sets them back part of 
the time and they flow inland and 
then the water is salt.. Stern wheel 
steamers ply these waters and boat­
men row skiffs by standing up and 
pushing the oars which are hung in 
high oarlocks. You see very little 
open water in the swamps as they 
are covered with floating water hya­
cinths and are beautiful when in bloom 
—great spikes of purple flowers, 4 in­
ches across and 8 or 10 high, but they 
are hated by the boatmen as they 
float out into navigable waters and 
clog up the streams and the Govern­
ment has spray outfits on tugs in some 
places trying to destroy them; but it 
is about as hopeless a task as making 
Grand River navigable. Creole nig­
gers. There ain’t no such animal. 
In the South a person is either a nig­
ger or white. Strictly speaking, a 
creole is a person born in the State 
of Louisiana, but, ordinarily speaking, 
he is a person of either French or 
Spanish extraction or the two mixed 
and possibly a little English blood 
thrown in for good measure; but the 
majority are straight French and de­
scended from the Novia Scotian refu­
gees and very proud of it. In the 
cities and villages French and Eng­
lish languages are spoken, but in rural 
communities French is nearly the only

spoken language. I say “spoken,” as 
the women are on the average the 
handsomest that I have ever seen and 
can talk with their eyes. On my 
first trip to Lake Charles I said to' the 
restaurant proprietor, “I suppose I am 
now in the land of the creole,” and 
he said, “Yes, suh, you ah.” I asked 
if there were many in Lake Charles, 
and he said, “All the girls back of that 
counteh ah creoles.” Contrary to my 
Northern ideas, some were blondes.

As to “Cajans,” short for Acadians, 
it is best to be careful how you use 
the word, as it seems to be used most­
ly of the lower class in the backwoods 
and they are “suah” a very ignorant 
lot.  ̂ Lazy ? Who would have much 
ambition where he can catch fish and 
game enough to live on with hardly 
an exertion, where clothing of any 
kind is hardly a necessity and about 
all the house he needs is a roof. As 
when emancipated the negro took any 
name he wished, many took the name 
of their owners and they and their 
descendants are still on the same plan­
tation.

I have traveled n half of the states 
and I have never seen anything exact­
ly like the country from Lafayette 
down to New Orleans. I wish I could 
describe it. Remember that the road 
averages as good as the very best 
peice of gravel road in Michigan and 
there is no speed limit. Between the 
road and the bayou stand the great 
colonial mansions of the sugar plant­
ers, with long galleries, porches and 
big columns supporting them, sur­
rounded by beautiful tropical flowers 
and set in big parks of live oak trees, 
probably from one to five acres of 
park and a tree that isn’t three feet 
through is a sapling. . They are shap­
ed like an overgrown apple tree and 
frequently 150 to 200 feet across the 
top and sometimes the limbs touch 
the ground and I have seen posts put 
under them to keep them up. The 
trees are all completely draped in 
Spanish moss hanging in streamers

sometimes 6 feet long. Then strung 
along down the road are long lines 
of negro cabins, some of them very 
old, with one or occasionally two 
rooms, an outside chimney and wood­
en shutters, instead of glass windows. 
If I had my choice between a monop­
oly of the mosquito netting (cloth and 
much finer than ours) or the glass 
monopoly I would take the netting. 
Across the road absolutely level fields 
with never a fence and cane rows 
straight as a Kalamazoo celery row 
and maybe a mile or more long. Many 
of the fields have tram roads running 
to the river to take the cane on cars 
and at the bayou big cranes to lift it 
onto barges, which take it to the sugar 
mill. The sugar mills are big plants, 
only a short distance apart. They 
just press out the juice and boil it 
down and it is then shipped to North­
ern refineries, where it is refined "and 
when the planter wants some gran­
ulated sugar to sweeten the stuff that 
he drinks about ten times a day and 
calls coffee, he pays as much for it 
as you do in Grand Rapids.

Coffee? If they didn’t tell you what 
it was you couldn’t guess hardly. They 
don’t brown it, but burn it black and 
then make it so strong that the most 
confirmed drinker calls for a “little 
one,” an after dinner size. If I want­
ed to die quick I would try a big cup 
of cafe noir. It is used by the creole 
exactly as beer is by the Germans. 
If two men are bargaining they go to 
a restaurant and talk while sipping 
a “little one.” If you go to a planter’s 
house to get a quart of milk you must 
drink coffee. It is always on tap.

On my last trip of three weeks in 
February, driving and camping, often 
camping on the bayous, I saw just 
one ’gator and about all I saw of him 
was eyes and nose. But “cotton tails!”
I camped one Sunday in front of a 
plantation on Bayou Boewf (pro­
nounced Biff) and six of the boys 
went out and in three hours shot 48, 
one of them bagging seventeen an­

other thirteen and got two at one shot. 
Twenty-five ducks is the maximum, 
but many of those fellows can’t count 
higher than “deuce.”

On this trip I went to St. Martin- 
ville, one of the oldest and quaintest 
towns in the State and the home of 
Evangeline and there undoubtedly 
was an Evangeline. Judge Voorhees 
told the story to Longfellow, who was 
his college chum and later the Judge 
wrote the True Story of Evangeline, 
but it is now out of print and I did 
not secure a copy.- They show you 
the old house she lived in, the tree 
she slept under and say that she was 
buried under the left wing of the 
church.

While I was there Griffiths was 
down with a bunch of movie people 
with one of the Gish girls as the star 
and he took pictures of the Evangeline 
oak and some of the old plantation 
houses for a play, which I hear will 
be called “The White Rose.” It is a 
very interesting and almost a foreign 
country to the Northerner.

I am traveling in a “tin can,” so 
changed over that its renowned and 
illustrious maker would hardly recog­
nize it, but have a perfect camping 
outfit. Am having good health, a 
pretty fair trade, enjoying the life. 
As I travel four of the Southern states 
and get into many of the smaller 
towns I have some peculiar and in­
teresting experiences. I go into the 
much-advertised Rio Grande Valley 
where you get your early cabbages, 
potatoes, Bermuda onions, etc.

Over the land of oil wells, oil sharks 
and cowboys.

My regular address is Marshall, 
Tex., general delivery, and I would 
like to receive letters from some of 
the old acquaintences.

H. E. Hesseltine.

If the fellow trying to sell hurries 
you, insist upon taking more time. Be 
suspicious of his haste.

W HERE DO YOU STAND?

Your CODE OF ETHICS?
“If l  trade out of my neighborhood, 
and you trade out of your neighborhood, 
what will become of our neighborhood?”

DO YOU W ANT PROSPERITY 
T O  CAM P PERMANENTLY 

IN YOUR OW N TOWN?

Or will you sit and grumble and watch where your town 
joins the

“WUZ BUT AINT”—LIST.
If you are a home-builder send in the attached coupon 
TODAY and you will receive some constructive help.

SIGN AND MAIL IN  THIS COUPON TODAY

LOCAL LOYALTY LEAGUE
812 City Hall Square Building 
CHICAGO, ILL.

Realizing the responsibility 
that rests on the home dealer in 
up-building and upholding his 
local market and community. I 
am pleased to subscribe my sup­
port to such principals and 
practices, as will encourage the 
trade-at-home — Local Loyalty 
Spirit. You may forward (with­
out cost to me) any helps or 
suggestions that will enable me 
to better meet my obligation to 
my town, my customers, my em­
ployees and myself.

Dealer

Town

State



» t a Î C k i G À N  t R À D E S l t À N A pril 4, 1923

DRY GOODS, f |  
FANCY GOODS NOTION^
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Michigan Retail Dry Goods Association.
Prsaldenfe—J. C. Toeller, Battle Creek.
First Vice-President-—F. E. Mills, Lan­

sing.
Second Vice-President—W. O. Jones,glhlM lM .
Secretary-Treasurer—Fred Cutler, Ionia.
Manager—Jason BL Hammond, Lansing.

Suit Demand Still Strong.
Orders continue to be received for 

suits in both the box coat with side 
tie effect and the tailored styles. The 
volume of 'business being placed now 
by mail, telegraph or in person was 
unexpected by the larger number of 
wholesalers. Some o f the latter are 
virtually in a position where they can­
not take care of the immediate deliv­
ery orders they are receiving, not 
only because they have not manufac­
tured the merchandise but also due to 
the congestion in their shipping de­
partments. In the larger cities the 
orders are for the ibox coat models, 
owing to their newness. Stores in 
the smaller cities want the tailored 
styles, as these did not reach such 
places last season, though were popu­
lar in the larger centers. Tans are 
said to be particularly favored. Ideas 
regarding the continuance of the buy­
ing are being revised. Some houses 
look for the retailers to purchase 
suits actively at least over the next 
four weeks.

Tut-ankh-Amen Handbags.
A manufacturer of high-grade hand­

bags is now placing on the market 
two new models of Egyptian motif. 
One of them has a hand-tooled and 
colored decorative panel on it show­
ing that Tut-ankh-Amen with a 
drawn bow and arrow, the Sphinx and 
two pyramids showing in the back­
ground. Underneath are two smaller 
panels showing the funerary proces­
sion of the Pharaoh and his interment. 
Most of the work on the article, it is 
declared, is done by hand. The frame 
of the bag, which is 654 inches wide by 
854 Niches long, is of burnishable, non- 
tarnishable metal also decorated with 
Egyptian desgins. The bag is made 
of first-grade mahogany calfskin. Its' 
wholesale price is $12 each. Another 
bag, smaller in size, but of the same 
quality of workmanship, sells at $10.50 
each. It has a modern Egyptian de­
sign, hand-tooled and colored, in 
which the Sphinx, the pyramids and 
an Egyptian on a camel are depicted.

Dollar Sales Merchandise.
In recognition of the growing im­

portance of dollar sales or special 
value in merchandise as sales stimu­
lators for retailers one of the leading 
sales agencies here has established a 
special department devoted to this 
class of goods. The merchandise 
shown comprises a wide range, the 
main emphasis being placed on the 
value-giving appeal. Cited as an ex­

ample of the items included is an 13 
inch walrus grain fiber traveling bag 
equipped with brass lock and side 
hasps and metal corners and cretonne 
lined, which may be very profitably 
retailed at $1. Other special items 
to be retailed at this figure comprise 
a metal lunch kit, two rubberized 
house aprons, bath spray with a non- 
slip faucet clamp, pinseal wallet or 
hip pocket, leather covered flask, bed 
or bath room rugs, gold front cuff 
links, walrus' and hand tooled -hand­
bags, new imported powder compact, 
novelty necklaces and similar mer­
chandise.

ing and distribution of the bandanna 
or kerchief squares. From time to 
time, it is added many beautiful silk 
shawls in light colorings have been 
brought here from China, India and 
Spain, but no great or general de­
mand has developed for their general 
usage until this year. The shawl de­
signs will be large, bold and richly 
colored, showing the mid-Victorian 
influence. Later in the season, mod­
ern color combinations, it is said, will 
be utilized.

W e are manufacturers of 

Trimmed & Untrimmed HATS 
for Ladies, Misses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL - KNOTT COMPANY,
Corner Commerce Ave. and 

Island 8t.
Grand Rapids, Mich.
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Neckwear Demand Increasing.

While sales of women’s neckwear 
have been held back somewhat by the 
popularity shown for the bandanna 
kerchief and also by the continued 
cold weather, it is felt that sales will 
be better from now on. Retailers and 
cutters-up have already begun to buy 
larger quantities. At the moment, 
this is well distributed over the vari­
ous items. Panel collars are being 
purchased with confidence that as the 
season advances they will grow in 
favor. The stores in the smaller 
towns are said to want the bertha, 
which had a substantial degree of 
popularity during the past season in 
the big cities. Collar and cuff sets 
are coming to the fore, while net 
guimpes are expected to have more 
demand later. There is also some 
purchasing of natural and colored 
linen vestees.

N O T IN YEARS
H ave we had  such a  nice w ell-balanced stock of staple 

goods— and especially quality merchandise.

A m oskeag and Pacific Mills have just granted  a 12 J/-j % 
increase in wages and cotton is 30c, bu t our prices are still 
low as w e have not raised with the m arket.

A ren’t these the two best reasons possible as to why you 
should give us your business?

GRAND RAPIDS DRY GOODS CO. 
W holesale Only

Popularity for Short Coat.
Taking a leaf from the book of the 

fur manufacturers who are finding a 
large vogue for the fur jacquette, 
garment wholesalers here are making 
up similar coats in silks and fancy 
cloths. It is expeceted that the re­
tail demand for them will begin in a 
big way immediately after Easter. 
There is little effort to feature them 
now, owing to the unsettled weather 
and also because retailers desire to 
have something to stimulate post- 
Easter business. These jacquettes or 
short coats fasten on the side, from 
which drapes a wide sash. They 
come in both plain and embroidered 
models. The cape or full back style 
is said to be the one that will be pre­
ferred rather than the blouse effect.

Printed Shawl Vogue Predicted.
Predictions are made, in the cur­

rent issue of the Master Silk Printer 
that there will be a wide vogue for 
printed shawls as one of the results 
of the widespread popularity of print­
ed silks. There is already a good 
demand, the publication says, which 
has been accentuated by the success 
which has been met with in the print-
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GINGHAM WEEK
A p r i l  9 to 14 N a t io n a lly  adve rtised , in L e a d in g  M a g a z in e s  and  T rad e  

Jo u rn a ls.
P la ce  G in g h a m s  in the F ro n t, fo r  t h is  w eek, and  receive the benefits 

o f t h is  cam p a ign .
O u r  L in e s  are  in Good con d it ion , fo r  a t  once de live ry.

S H O R T S __
27 in. B re n tw o o d s  10/20s C h e c k s  and  P la id s  and  som e  P la in s ,

12000 ya rd s , @  per y a r d --------------------------------------------------------------- 17c
27 in. E v e re tt  C la s s ic s ,  C h e c k s  and  P la id s ,  10/20s, 5000 ya rd s,

@  pe r y a rd  ---------------------------------------------------------------------------------- W /zc
32 in. R e m n a n ts,  2/10s, P la in s ,  A sso rte d , per y a r d -------------------------14>/zc

F U L L  P I E C E S —
27 in. E v e re tt  C la s s ic s ,  C h e ck s  and  P la id s ,  per y a r d ----------------------15y2c
32 in. F a n c ie s ,  P la in  C o lo rs , C h e c k s  and  P la id s  in N e w  and  B e a u ­

t ifu l C o lo r in g , per y a rd  --------------------------------------------------------------- 19!/2c
32 in. L o r r a in e 's  N e w  C h e c k s  and  P la id s ,  per y a r d --------------- -------- 40c

PAUL STEKETEE &  SONS
W HOLESALE DRY GOODS .GRAND RAPIDS, MICH.
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Human Hair Nets

A Product of Unsurpassed Quality— with Greater Profitjor You

F u ll in size—D uro K nots, an  exclusive fea tu re  m ake fo r d u rab ility  an d  
longest w ear.
$1.20 m ore profit fo r you p e r  g ross th a n  in  the  sale  of a n y  o th e r adv ertised  
net.
N um erous ad v ertis in g  an d  d isp lay  helps including  beau tifu lly  lithographed  
cab in e ts  supplied  free  will c rea te  sa les for you.

Buy Duro Belle Human Hair Nets from your jobber.

NATIONAL TRADING COMPANY
630 SO. WABASH AVE. CHICAGO, ILL.

OPPORTUNITY OF A  LIFE TIME
H a rb o r  S p r in g s ,  M ich ., In the  cen te r o f  the  g re a t  su m m e r  re so rt  reg ion, 

needs a  d ry  good s store.
A  su itab le  steam  heated  b u ild in g  w ith  f ix tu re s  fo r  d r y  go o d s  b u s in e s s  can  

be had  a t  low  renta l. W r ite  a t  once to  the

EMMET COUNTY STATE BANK, Harbor Spring», Mich.

'w p
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PRICES CURRENT ON STAPLE DRY GOODS.
List prices corrected before going to press, but not guaranteed 

against changes.
D ress Goods.

32 in . W ool ICizod S torm  S e r g e _42%
36 in . A ll W ool S to rm  Serge - 77%
44 in . All W ool S to rm  Serge _____ ¿7%
60 in . All W ool S to rm  S e r g e _____ 1 20
F ren ch  Serges p roportionately ,
D anish  P o p la r C l o t h ______________ 42%
Ju illia rd s  N ovelty  C hecks & P la id s  1 85 
64 in. All W ool C o a t in g ___ 1 50@2 00

Linings.
30 in. S lack  S a t i n e _______________  20
36 in. S atine , b lack  & colors 30037%
36 in . P e r c a l in e __ ____________ __  1(14
W indsor C am bric ________ _____ __ 12
36 in. R ad ian t C h a r m e u s e _______ __ 52%

W hite  Goods.
Indian Head.

33 in. Soft F in ish  _________________ 23
36 in. Soft F i n i s h __________ _ 26
44 in. Soft F in ish  _____________ Z Z Z Z  32
54 in. Soft F in ish  ____________   3914
All L inen  F in ish  %c y a rd  more.

G ingham s and  W ash Goods.
»27 in. P la in  C o lo rs ________  1601746

27 in. Checks & P l a i d s ___________  19
32 in. Checks & P l a i d s ____  ~~ 1914
32 in. Checks & P laids, b e tte r

q u a lity  f r o m _________________234608246
32 in. T i s s u e s _______________ Z 5 < Q i 5
53/40 in. V o i le s _____________  184603746
40 in. O rgandies, all c o lo r s _______  4246
32 in . R om per C loth __________   2246
27 in. A pron G in g h a m s ___________  1444
27 in. C heviots ___________________  17 ^
P lisse  & Serp. C r e p e _______  20 02746
36 in. C h a l l ie s ___ _____________ - „ 1 5 %
32 in. M a d r a s __ ______ ___ _ 26
32 in. Suitings, f r o m _______ _ 2246036
86 in . Chiffon, f r o m _________  324604246
27 in. Poplins ____________ __
36 in. Poplins, f r o m __________ 374604246

Percales.
36 in. 64x60 --------L igh ts  1646, D arks 1?%
36 in. 68x72 --------L ig h ts  1646, D arks 1746
36 in. 80x80 ------- L ig h ts  2146, D arks  2246

C rashes.
18 in . P . B leached  _____ ___22
18 in . P . B r o w n _______ _ 21
O ther g rades accordingly  an d  less 5%.
16 is . Ir ish  Im p. B r. L inen  C rash  1646
16 in. B leached T o w e l in g __ 0046
17 in . G lass Tow eling, R ed S t r ip e _1246
18 in. A bsorben t Tow eling _______  16%
16 in. B lea. L inen  C rash , from  20 to  25

D iaper C loth.
18 in. R ed S t a r ____________________ 1 35
20 in  R ed S ta r  _______________ _ __ 1 45
22 in. R ed S t a r _________________ __1 55
24 in. R ed S t a r ____________________ 1 70
27 in. R ed S ta r  ____________________ 1 ¿5

D am ask.
64 in. M e rc e r iz e d _________________  6246
72 in. M e rc e r iz e d _________ ______ ” 7246
58 in . M e rc e r iz e d __ ___ • 45
68 in. B ates  o r  Im p. Hoi. Red D m k. 78

P a tte rn  C loth.
68x72 M e rc e r is e d __________________ 1  26
L a rg e r sizes, good quaL  from  2 5008  00

Tow els A W ash C loths.
T u rk ish  Tow els from  32.2609.00 depend­

ing  on size a n d  qua lity , an d  w hether 
p la in  o r  fancy.

H uck  Tow els from  6246c©36.00 p e r do r , 
depending on size and  q u a lity  and  
w h e th er p a r t  linen, hem stitched , e tc . 

W ash  C loths from  46c p e r doz. to  31.50 
depending on size an d  q u a lity  and  
w h e th er p la in  o r fancy.

B a th  S e ts  from  76c© 31.30 each.

D raperies. *
88 la. Cretonne —- . . __________  ie%
H arm ony  A rt C re to n n e __________  25
N orm andy Silkoline ______________  1944
36 in . B e t te r  G rades C retonnes from  26c 

©62c, depending on qua lity .
Scrim s & E fam ines, f r o m ___  104601946
36 in . P la in  & F an cy  M arqu ise ttes

C om fortables, Indian B lankets  A B ath  
Robe B lankets.

64x78 B lan k et C om fortables ______ 2 N
66x80 C om fortables   3 16
72*80 C o m fo r ta b le s  3 26
64x78 C o m fo r ta b le s ..... ....... ..........., .  3 00
66x80 C om fortables _____ ___ _ 8 50
66x84 Tw o in  o n e _________  3 60 0  8 76
72x90 B a th  Robe B lankets  w ith  

Cords, T asse ls  A F r o g s _________ 4 00

C rib  B lankets.
30x40 S t i t c h e d _____________________  7246
30x40 Scalloped ___________________  7746
36x50 S titched  _____ _________     1 ¿0
36x50 Scalloped  ____________   1 10
36x50 B o u n d _______________________1 40

Cam p B lankets.
Cam p B l a n k e t s ____ _______________ 2 60

up
A uto  Robes.

A uto R o b e s _________________________ 2 66
Wool B lankets.

66x80 W ool M ixed _______ _ 5 75 0  6 26
66x 80 All W ool _____________  7 50 0  8 60
70x80 W ool M ixed __________  6 50 0  7 60
70x80 All W ool _____________  8 50012 00

C om forts.
Sm all sizes cheap G rades _________  22 60
L a rg e r sizes, b e tte r  g rad es  

f r o m --------------------------------  24 00048 00
S heets.

63x90 P e q u o t_______________________ 15 95
63x99 P eq u o t ______________________ 17 35
72x90 P e q u o t ______________________ 17 35
72x99 P eq u o t ______________________ 19 00
81x90 P e q u o t_______________________ 18 85
81x99 P eq u o t _____________________ 20 65
63x90 Pepperell ____________________13 45
63x99 P e p p e r e l l____________________14 71
72x90 Pepperell ____________________14 95
72x99 Pepperell ____________________16 86
81x90 P e p p e r e l l____________________16 45
81x99 Pepperell ____________________ 18 01
72x90 L o c k w o o d ____________________ 15 25
72x99 L o c k w o o d ____________________ 16 69
81x90 L o c k w o o d ____________________ 16 75
81x99 Lockwood ____________________ 18 34
Cheap Seam less S h e e t s _____ _ 15 75
Cheap Seam ed S h e e t s ______________ 10 25

Pillow  Cases.
42x36 P e q u o t __________________________ 4 32
45x36 P equo t ______________________ 4 66
42x36 Pepperell ____________________ 3 90
45x36 Pepperell ____________________ 4 14
42x36 L o c k w o o d ________________   3 96
45x36 L o c k w o o d _____________ ... ~ 4 20
Cheap Pillow  C ases ________________ 2 25

„ _  B edspreads.
72x84 B edspreads ___________________ 1 75
B ette r  q u a litie s  an d  la rg e r  s izes up

C arp e t W arp .
W hite  P ee rle ss  _____________________  56
Colors P eerless  _____________________  62

Oilcloth.
5-4 W h i t e _______________________  3 20
5-4 M éritas  W h i t e _________  379
5- 4 M éritas  F a n c y _________ 3.60
6- 4 M éritas  W h i t e __________4.70
6- 4 M éritas  F a n c y ___   4.60

B atts.
3 lb. Q uilted  Cot. .B a tts  __ 1 00 p e r b a tt
3 lb. P la in  C otton B a t t ___  97 pe r b a tt
8 oz. Sm all C otton  B a t t  __ 16 p e r b a t t
10 oz. Sm all C otton B a t t _23 p e r b a t t
12 oz. Sm all C otton  B a t t  __ 32 p e r b a tt
1 lb. W ool B a t ts   __ 1 46 p e r  b a t t
2 lb . W ool B a t t s _________  2 60 pe r b a tt

W ide Sheetings.
7- 4. P equo t B le a c h e d __________  50
8- 4" P equo t B le a c h e d ___  55
9- 4 P equo t B le a c h e d ___  60

10-4 P equo t B le a c h e d _____________  65
7- 4 P eq u o t B r o w n _____  44
8- 4 P eq u o t B r o w n _____  50
9- 4 P eq u o t B row n •_____  55

10-4 P eq u o t B r o w n _______________  60
7- 4 Pepperell B leached _______  42
8- 4 Pepperell B leached _______  47
9- 4 Pepperell B le a c h e d _______  52

10-4 Pepperell B leached __________  56
8-4 Pepperell B r o w n _________  42

from  16% c032% c, depending on qua lity . 8-4 Pepperell B row n _____________  47
C urta in  N e ts  from  26c062% c, depending P eppere l B row n

on w id th  an d  qua lity .

B lankets.
45x72 C otton F e lted  B la n k e t s ___ 1 07%
60x72 C otton  F e lted  B lankets  ____ 1 20
54x74 C otton F e lted  B la n k e t s ___ 1 55
60x76 C otton F e lted  B la n k e t s ___ 1 7 5
64x76 C otton F e lted  B la n k e t s ___ 1 85
68x80 C otton F e lted  B la n k e t s ___ 2 30
72x80 C otton F e lted  B la n k e t s _ 2 50
Seconds a b o u t 6 to  10% less.
Singles an d  Single 2nds proportionately .
64x76 B arlan  H e a th e r  P l a i d _____2 30
72x80 B arlan  H e a th e r  P l a i d _____2 90
Seoonds ab o u t 5 to  10% less.

and  Single 2nds proportionately .
60x76 P la in  W oolnaps ___________ 2 30
64x76 P la in  W oolnaps ___________ 2 55
66x80 W oolnap P la in s  ___________ 3 35
72x84 W oolnap P la in s  __________  3 70
Seconds ab o u t 6 to  10% less. 
f ‘nSjes a“ «! Single 2nds p roportionately .
60x76 W oolnap P l a i d s ____ _ 2 60
60x80 W oolnap P la id s  ___________ 2 65
66x84 W oolnap P la id s  ___ 1_______ J 7u
72x84 W oolnap P laids ________ _ 4 ¿5
Seconds abou t 5 to  10% less.
Singles an d  Single 2nds proportionately .

_____________  52
7- 4 Lockwood B le a c h e d _________ 43
8- 4 Lockwood B le a c h e d _ “ 48
9- 4 Lockwood B le a c h e d _Z Z Z Z  53

10-4 Lockwood B leached _________ Z  58
8- 4 Lockwood B row n _Z Z Z Z Z  43
9- 4 Lockwood Brow n __ 48

10-4 Lockwood B r o w n _______ Z Z Z Z Z Z Z  53

„  T ubings.42 in. Pepperell _____________  3714
45 in. P e p p e r e l l_____________   3314
42 in. P e q u o t______________________ “ 37
45 in. P e q u o t___________39
42 in. C a b o t___.__________  31%
45 in. C a b o t_______________ T ----- ~ T  33%

_ _ , 4-4 B leached  C ottons.Lonsdale _____ _______________ __ _20
H o p e _________  17«C a b o t_____________ —  -------——
F ru it  of the  L o o m _,______________  21
A uto 1T%Big In ju n  ___________ __J Z Z Z Z Z Z Z Z Z Z  15

, _  4*4 Brown Cottons.B lack Rock __________________  77
V elvet _______ ___ ____ __ _____  15%
C heaper C o t to n s _______ Z . Z Z Z ~ ~ Ï Ô ^ Î S ) 72%
Lockwood B . _________ — —™ _ _ „ J l 7

__' , . C am brics A  N ainsooks.
K n i g h t s _____________________________
B erkley, 6 0 _______ 22
Old Glory, 60 _______  10«
Diam ond H ill _____________________  77"

T icking.
S traw  T icking  ____________________  7714
F e a th e r  T ickings from  _r__r~28% ©30
F an cy  S atine  T ickings from ___29% 036
36 in. Im p. Hoi. T icking  __________  37%

220 ....................  DCnlm- o5
240 ________  00
260 ---------------------------------------------------21%

t , ,  , P rin ts.In  V arious c o l o r s ________________  77^

Cheese C loth.
in. B leached C urity  G a u z e _____  07%

B e tte r  G r a d e s ----------------- ._____ 8%©10

Sm all Spearheads, doz*. _________ l  90
L a rg e r  sizes from  4x6 ft. to  10x15 f t .  

ran g in g  from , each  _______  $2.0008.00
. N apped Goods.

27 in. W hite  &  Twill. S haker 46%@17
C ashm ere Twill ________________  _ 18
n l  !“ • L ig h t O u t in g s_13%©14%
l l  I« ’ 2 u i?ne s ---------------- H% ©15%“ 6 «»• L ig h t O u t in g s __16%©17%
36 in. D ark  O u t in g s _________   17%©18%

N otions.
S ta r  Snaps, gro . ____________ ____  99
K ohinoor Snaps, gro. 79
W ilsnaps, gro. _______  «
S a tin  P ad  S G G arte rs , d o z ." I ll  _ 2 00
Sam pson fly sw a tte rs , d o z .___  75
R oberts  needles, p e r M . _________ ~2 50
S to rk  needles, p e r M .________ _ 1 00
§?**,^i?.read ing  N eedles, p a p e r”_II_ 06%
| t ee} P jn s  S. C., 300, p e r b o x ____43
Steel P in s  M.C., 300, pe r b o x ____ 45
B rass  P in s  S. S., 160, p e r box 43
B rass  P in s  S. C., 300, p e r box _ __ 75
B rass  P in s  M. C., 300, pe r b o x ____  80
C oats T hread , d o z .___ ___ __ __  59
C larks M. E . T hread , doz. _____!”  59
J .  J .  C larks T hread , d o z . ___ _ 56
B elding Silk, 50 yd., doz. ______ _ 90
Cobro Silk n e t w ith  elastic , g r o ._4 50
G ainsborough H a ir  N ets

Single S t r a n d _________ ___  80
Double S tran d  ________  _ 7 99

W olverine n e ts, g r o . _______  9 99
A rrow  N et, g ross _______  9 99
D uro Belle, doz. _____________  ~~ 99

,M? C. C rochet C otton, p e r box 75 
P ' f  N . T. Cro. C otton, p e r box 90 
Sllkene C rochet C otton, pe r box 90
Sansilk  C rochet Cotton, per box 55
M & K  or D exters  K nit. Cot., w hite

p e r b o x ----------------------------- 7 50
B lack and  c o lo r s ________________ 7 75

Allies T arn , b u n d l e _________ I I  7 50
F le ishers  K n ittin g  W orsted  Skeins 2 30 
F le ishers  Spanish w orsted balls __ 2 60 
F le ishers  G erm an t’n Zepher Balls 3 70
F le ishers  Saxony B alls ___  3 70
F le ishers  K n ittin g  W orsted  Balls 2 60 
F le ishers  Scotch & H e a th e r B alls 2 90
Excello Suspenders, d o z .__________ 4 50
P res id en t Suspenders, d o z . ___  4 50
P resid en t Suspenders, E x. H eavy  6 00

In fan ts ’ Hosiery.
C otton lx l  Rib H o s e __ _ 1 00
Combed Y arn  lx l  R ib H o s e 'I I I I I I  1 85 
M ercerized L isle H ose, C ashm ere 

Silk HI. & toe, 60% Wool H ose 4 00 
Silk & W ool H o s e ___ ___________ 6 12%

C hildren’s H osiery.
BS No. 1 C otton H o s e _____________ 2 35

2 T hread  200 Needle, 3 lbs. on *  ** 50/8

M isses 300 Needle Combed Y a rn *10 *"* *°5 
H ose ---------------------------------------  2 25 /7

M isses Cot. 28 os. Dou. card . H ose l% 5*/7

. M isses M erc. 344 Needle H ose 8®"96 /7
R. .10 F . .06

L adles’ C otton & Silk Hosiery.
176 Needle C otton H o s e ___ ____ _ 1 35
220 N eedle C otton H ose _________ 1 50
220 N ee. Co. Y arn , seam  back H ose 2 50
232 B urson” rib  t o p __ ___ 4 35
232 “B urson” r ib  top, o u t size H ose 4 50
520 “B urson” sp lit sole H o s e ___ 4 25
220 N eedle M e rc e r iz e d _______  4 99
P m t. 100, lisle, hem  t o p __________ 4 00
460 Needle Top full M ercerized __ 4 75
F ib re  Silk H o s e _______________  4 62%
12 S tran d  P u re  Silk H o s e ____ I I l 2 00
P m t. 110 Silk & F i b r e __________   8 50
260 N ’dle 18 in  fibre boot m ock sm . 6 75
10 S tran d  18 in. B oot S i l k ______ 8 00
L ad ies’ F u ll F ash ., 42 Guage, all 

Silk H ose ______________________ 19 50

L adles ' F leeced A Wool.
220 needle, 2 lb. com bed y a r n ___ _ 2 25
200 needle, 2% lb. comb, y a rn  hose 3 00 
200 n ’dle, 2% lb. O.S. comb. yn. hose 8 26 
176 needle o u t size H ose _________ __ 2 60

„  Men’s  Hose.
E . & F . H ose C o tto n _______________ 1 50
Record, m ed. w eight C otton ______ 2 00
R. & D. H eavy  C otton H ose _____ 1 60
176 N eedle C otton H o s e ___________ 1 35
200 N eedle Combed Y arn  H o s e ___ 2 15
200 needle full m ercerized  H o s e ___ 3 00
240 needle fibre p la ted  H ose ______ 4 75
P u re  T hread  Silk H o s e ____________ 6.00
N elson’s R ockford socks, bdl. ______ 1  50
N elson’s Rockford socks, bdl. ______ 1 70
N elson’s Rockford socks, b d l . ____ I  1 90
2% lb. W ool S o x ___ _ 2 26
3 lb. W ool S o x _____________  8 6 0 0  8 76

Childs W aists .
Cub K n it W a i s t ________________ 2 25

“B ear”  K n it W a is t _________  2 76
'M uslin  W a i s t ___ ___  2 2608  6004  60

_  Bpys’ U nderw ear. 1
Fleece U nion Suits, H e a v y _____ 7 50/2

S loe .75
E gyp t R ibbed U nion S u its  _____ 4 26 /20 
„ „  R ise- .62%
“H an es” No. 958 R ibbed U. S. 6 37%/20 

R ise  .62%
P a r t  Wool Union Suits, all sizes 12 00
50% W ool U nion S u i t s _________  14 50/20
„  _  R ise 1 00
H eavy  F leece V ests  & P a n t s ___  3 25/16

R ise  .37%
P a r t  W ool V ests  A P a n ts  ___  6 60/16

.  R ise  o f JO
Spring.

Boys’ 72x80 pin check A th . S tan . S . 4 76 
“H an es” 756 & 856 72x80 p in  check 

A the ltic  S u it _________ _ 6 12%

„  , M isses’ U nderw ear.
V elvet V ests  & P a n t s _________  3 25/16

R ise  .37%
V elvet Fleeced U nion S u i t s _____  7 50/2

p ilf t ,62
Med. W eigh t F leeced  U nion S u its  6*00/2 

Rice «60
P a r t  W ool U nion S u i t s _______  13 60/2

R ise  1 00V elvet F leece U nion S u i t s _____  7 50/2
R ise .76

M isses Gauze 12 c u t U nion S u its  _  4 26 
LSS1 “Sealpax” A th le tic  S u i t s ___ 8 60
_ „  ■ _  L adles’ U nderw ear.
7 lb. B rush  B ack  V est & P a n ts , Reg. 7 75 
tt Ex- 8 50H eavy  F leece V est & P a n ts , Reg. 8 50

6 oo
Wool V ests  &  P a n t s _________ R ag. 16 00

E x . 16 so
Med. W t. 8 lb. R ibbed U. S . _Reg. 8 75

_  Ex. 9 00
11 lb. B rush  B ack U nion Suits, Reg. 13 50

.  Ex. 14 50
S ilkateen  & Wool U. S . _____ Reg. 23 00
■ E x. 25 00
M er. & W ool Union S u its  _ .R eg. 22 00 

E x . 26 00
Spring.

lx l  rib , 12 c u t V ests, Dou. e x tra  _  3 00
lx l  rib  Bodice Top V e s t s ___ Reg. 2 16
, „ Ex. 2 35
lx l  rib  Tu. V. N . vests , lace tr .  Reg. 2 25 

She# 2 60
12 cu t, lace & cuff knee U nion

Suit, Double E x . __________ _ 6 25
lx l  rib , band  & bodice top  lace

union s u i t s ________________ -R eg . 5 00
E x. 4 00

_  .  _ . , Men’s U nderw ear.
Red Label S h irts  & D r a w e r s _______10 25
Red Label Fleece U nion S u i t s _______ 18 00
B lack L abel S h irts  & D r a w e r s ____  9 25
B lack Label Fleece U nion S u its  __ 17 00
1658 H anes  U. S. 16 lb. cot. ribbed  16 75
San. Fleeced S h irts  & D raw ers-_____  7 50
“H an es” rib . sh ir ts  & D ra w e r s ____  9 00
Wool S h irts  & D raw ers ___ ___ 14 00
San. Fleeced U nion S u i t s _N_____ 12 50
H eavy  R ibbed U nion S u its  ___   12 60
P a r t  Wool U nion S u i t s _____ _ 24 00
M er. & Wool U nion S u i t s ________  84 60
100% Wool Union S u i t s _____ 54 00057 00

_ Spring,
L aw rence S h ir ts  & D raw ers 7 0 0 0  7 60
Bal riggan  S h ir ts  & D r a w e r s ___ 4 25
B albriggan E cru  U nion S u its  ___  8 00
Ribbed, E c ru  U nion S u its  ______ 8 75
64x60 pin check nainsook, A th . S. 5 37% 
72x80 pin check nains. A th . S u its  6 25
F an cy  s triped  n a in s o o k ______ _ 8 00
B. V. D. A th letic  S u i t s _________ 12 60
F an cy  S trip  M adris ____________ 0 00

„ B a th in g  S u its  for Spring  Delivery.
Men s  a ll pure  w orsted , p l a i n ___  22 60
All pu re  w orsted  w ith  ch es t s tr ip e s  
T 27 00022 00
L adies pu re  w orsted  p la in  _ _ _ _ _ _  26 00
L adies a ll pure  w orsted  s trip ed  an d  

color com binations _____ ___  27 00 up

Men’s  D ress F u rn ish ings.
Slidewell Collars, l i n e n ______ _ , 1  60
F lannel N ig h t S h i r t s _______  10 60013 50
“L in ine” Collars, p e r b o x _____ ___ 35
“C hallenge” cleanable, doz. ______ 2 76
64x60 percale d ress  s h i r t s ___ ___  8 00
68x72 percale d ress s h ir ts  ..... . - 9 50
F ancy  M adras D ress S h ir ts  13 60021 00 
Silk & Satin  S tri. on good g r. 22 50024 00

Men’s W ork Furn ish ings.
No. 220 Overalls o r J ac k e ts  __16 60019 50
No. 240 O veralls o r J a c k e t s _______ 16 00
No. 260 O veralls o r J a c k e t s _______ 13 50
Stiefels, 286, rope s tripe , W abash  

s trip e  C lub o r Spade overall o r  
jack e t, 2 seam  trip le  s titch ed  __ 16 50 

B lack  sa teen  w ork  sh ir ts  __ 10 50012 00
Golden Rule w ork s h i r t s _________  8 00
P iece dyed w ork  s h i r t s __ _____ Z Z ~  7.62%
B est Q uality  w ork  s h i r t s ____ 9 00@10 50

Boys’ F u rn ish ings.
K n ic k e rb o c k e rs ______ _____ 6 00016 00
M ackinaw s, e a c h ____ _ 4 2 6 0  4 60
O veralls, B row nies, e tc . ___  6 6 0 0  9 00
Y ouths’ overall, 265 W e i g h t_____ 19 26
Coverall H eavy  K h a k i_____  12 00014 50
68x72 D ress S h ir ts  _______________  8 50
“H onor B rig h t” Stifels W abash

S tripe Rom per, red  trim  _______  9 00
“H onor B rig h t” K hak i R om per.

Red trim  _______________________  8 50
“H onor B rig h t” P la in  B lue Rom per,

R ed t r i m ------------------------------------  8 50
Ladles’ F u rn ish ings.

M iddy Blouses, red , g reen  o r  navy,
P a rk e r  & W ilder, wool flan., each  4 60 

T rlco llette  O verblouses, each  _____ 8 26 
64x60 P erca le  aprons. L ig h ts  8 64
64x60 P erca le  aprons, Indigo  _____ 9 64
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Order a bunch of GOLDEN KING BANANAS of

PUTTER, EGGS and PROVISIONS;
ABE SCHEFMAN &  CO.

Wholesale Fruits and Vegetables
22-24-26 Ottawa A ve. Grand Rapids, Mich.

*
WHEN YOU THINK OF FRUIT—-THINK OF ABE.

WE CAN AGAIN SUPPLY YOU WITH
Status of tiie Ohio Egg and Poultry 

Industry.
Columbus, April 2—The year 1920 

placed egg prices upon the highest 
level ever recorded, and these high 
price levels were maintained after 
other agricultural products had be­
gun to react from the wartime infla­
tion. During 1921 grain farming fell 
into a demoralized condition, and egg 
production, which afforded prompt 
cash returns, received an increasing 
attention in all agricultural communi­
ties, cheapening grain prices led to 
better feeding of poultry, and the im­
portance of poultry and eggs as one of 
few sources of cash return led to in­
creased flocks and better care on the 
general farms besides greatly stimu­
lating the specialized poultry indus­
try.

The importance of Ohio as an egg- 
producing state is evidenced in the 
recent report of the Bureau of Mar­
kets as reflected by the receipt of 514,- 
248 cases of Ohio eggs in New York 
for the year 1922; an increase over 
1921 of about 57,000 cases. That con­
sumption has kept pace with the in­
creased production may be noted in 
the comparison of New York's total 
receipts of eggs for the year 1922, 
when this market received 6,821,079 
cases as compared with 6,681,000 cases 
in 1921. The egg and poultry busi­
ness, which is one of the greatest in­
dustries of the country, is of con­
siderable importance in our state, 
Ohio occupying fourth place in point 
of production, and, after supplying 
her home needs, shipped more eggs to 
New York during the past year than 
the combined shipments of California, 
Washington and Oregon.

Many men in Ohio and other states 
are realizing the rapid growth in the 
demand for eggs as an article of daily 
consumption. As a result increasing 
numbers are constantly going into the 
raising of chickens of egg laying 
qualities. The outcome of this has 
been more eggs, but, as rapidly as the 
production has increased, the demand 
has increased correspondingly.

The stress of poultry production has 
been largely upon an increased lay 
of eggs. Hens and chickens of the 
heavier breeds, the more desirable 
stock for the table, are coming in 
lesser supply on our markets. Conse­
quently, they are commanding a 
higher price. The reverse is also true. 
Those of the lighter weights, less 
adapted for eating, are commanding 
a reduced figure. It is the less desir­
able table qualities of the smaller 
breeds, such as Leghorns and An- 
conas, and the consequent lower price 
received for them, when sold by the 
dealer, which is making a price differ­
ential in favor of the heavier fowls. It 
should be our purpose to encourage 
breeders to give more attention to the 
producing of heavier and better table 
fowl, such as Rhode Island Reds, 
Wyandottes, Plymouth Rocks and 
others of the heavier types.

Along with the development toward 
a greater production in our field of 
activity has come a corresponding de­
velopment of those facilities of market­
ing, transportation and refrigeration, 
which has made it possible for people 
of our larger communities to draw in 
perishable food products from every 
section of the country and preserve 
them until needed. Only by doing 
this can modern industry continue, and 
the health of the people be maintained.

Time was, when man began life in 
those regions where there was a fairly 
continuous production of food the 
year around. Early food storage was 
confined largely to the laying by of 
the natural grains and nuts much 
after the manner of the smaller ani­
mals. As man learned to provide in 
the producing season against the needs 
of the non-producing season, he pass­
ed from the nomadic to the agricul­
tural stage. Having learned how to 
store food products of various sorts, 
he found it possible to live in com­
munities and decrease the danger of 
famine. But it was not until he learn­
ed how to transport and preserve per­
ishable products in palatable form that 
he has been able to maintain himself 
in the highest state of health and exist 
in the large cities and industrial cen­
ters. The development of cold stor­
age and refrigeration- has contributed 
in developing this higher form of 
civilization. But for our ability to 
preserve perishable products until the 
period of limited or non-production 
there would be no incentive to the 
farmer to produce more abundantly 
than might be necessary to supply the 
needs of his immediate community.

We can all remember when the pro­
duction of butter, for example, was 
limited to the amount which could be 
used within a radius of a few hundred 
miles. It was produced mostly on the 
farm, and there were almost as many 
grades and qualities as there were pro­
ducing farms. With improved trans­
portation, development of better cars 
and better refrigeration butter has be­
come an essential factory product, un­
til at the present time factory produc­
tion, and the demand of our markets 
reaches out across the seas.

The business of accumulating and 
storing butter, eggs and poultry in 
time of flush production, preserving 
them safely and distributing them In 
time of scarcity, is necessarily a part 
of production and equal in importance 
and dignity. The duties and responsi­
bilities of the producer are no greater 
than the duties and responsibilities of 
those who collect, store and distribute. 
As handlers and distributors of these 
food products we perform a National 
service, and the efficiency with which 
we perform this service has much to 
do with the maintenance of the orig­
inal production on the one hand, and 
the maintenance of the health of the 
people of the other. The introduction 
of mechanical refrigeration has made 
.easier the transportation and storage 
of our products, _ and, therefore, has 
helped to maintain adequate produc­
tion. It has also helped to stabilize 
prices to the consumer and to provide 
him with necessary quantity during 
the season of slack production. Ex­
cept for these facilities, the producer 
very often would be compelled to ac­
cept ruinously low prices and the con­
sumer would be compelled to do with­
out, or to pay ruinously high prices. 
Very often the consuming and pro­
ducing public take an inconsistent at­
titude toward those who make it their 
business to buy, handle, store and

Moseley Brothers
G R A N D  RAPIDS. MICH.

Jobbers of Forai Produoo.

Fancy RAVENNA Butter
Tubs, or Prints— Our Price is Right

RA
MUSKEGONL VAN WESTENBRUGGE GRAND RAPIDS

polar bear

,  ^Kansas city. kahSv  
43L2& POLAR BEAftfitfff \
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SELL THE BEST SELLER

Polar Bear Flour
A  FLO U R T H A T  A LW A Y S SHOW S 

T H E  D EALER A  PROFIT.

J. W. HARVEY & SON, 
C e n tra l S ta te s  M a n a g e r s  

Marion, Ind.

D E L I C A
THE NAME TELLS.

T he nationally know n canned m eat products.

No m eat substitutes of any kind used. Nothing extracted 
assures satisfaction to retailer and  consumer.

Distributed by

LEWELLYN &  CO.
WHOLESALE GROCERS 

GRAND RAPIDS DETROIT

F U L - O - P E  P
CHICK

E a r l y  B i rd  S c ra tch  G ra in s ,
E a r ly  B i rd  F in e  C h ic k  G ra in , 
F u l l -O - P e p  F in e  C h ic k ,
F u l l -O - P e p  S c ra t c h  G ra in s ,  
F u l- O -P e p  G ro w in g  M a sh ,  

F u l- O -P e p  S ta r te r  and  D r y  M a sh , 
Stee l C u t  a n d  R o lled  O ats.

F o r  S a le  B y
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distribute food products. Instead of 
looking upon our business as not only 
legitimate, but as indispensable to an 
even supply of food throughout the 
year, both producers and consumers 
have at times denounced it and con­
demned those engaged in it as food 
hoarders and profiteers. -Such a view 
is most unjust. No fair minded man, 
whether he be producer or consumer, 
can fail to look upon the storage of 
food products, in any other light than 
that of a necessary public service. 
Both the producer and consumer, how­
ever, have a right to expect of us who 
are engaged in this business that our 
business shall be so conducted as to 
preserve the wholesomeness of the 
foods, and that productive rather than 
speculative effort only shall, be re­
warded.

Much is being said on every hand oi 
co-operative marketing. It seems to 
have become a habit with the general 
public to construe any objectionable 
references to the middle man as apply­
ing to dealers in perishab'.e food prod­
ucts. Marketing is our business; a 
natural outcome of the necessity of 
the producer, an accommodation to 
the consumer and at least thus far we 
offer the best and most economical 
channel of distribution. There is prob­
ably no term in common use that has 
been subject to more misconstruction, 
abuse and misappropriation than that 
of co-operative marketing. Let us 
grant that the term is intended to con­
vey co-operation in its true and broad­
est meaning when used—such as co­
operation of producers towards pro­
viding economy of production and an 
adequate supply; of distributors to 
accomplish and maintain an even dis­
tribution, supplying the consumer with 
regularity and at reasonable costs and 
the opening of new markets for the 
encouragement and enlargement of 
the producing industry, of the rail­
roads and other transportation com­
panies that suitable and efficient equip­
ment and service may be furnished 
with fair and equitable rates with a 
proper consideration of the nature of 
the product, and its especial needs and 
requirements and reasonably in har­
mony with past and present condi­
tions. A true co-operation between all 
these factors with a due regard to the 
interest of all and the needs of the 
hour and with the first consideration, 
the public welfare, would go far to­
wards reaching a satisfactory solu­
tion.

To agitators and those having a sel­
fish interest to serve, it serves as a 
ready answer to the perplexing ques­
tion of how to reduce living costs. 
While food is only one of the com­
modities entering into the cost of liv­
ing, it is essentially a first considera­
tion. Our products perhaps more than 
any others, subject in price to the law 
of supply and demand, furnish appar­
ently one excuse for its principal con­
sideration and a possible reason why 
our particular business is singled out 
for attacks that could emanate only 
from a lack of understanding and mis­
conception of it. Seemingly the term 
co-operative marketing, tends to con­
vey to the public mind an elimination 
of the so-called ‘middleman.’ The 
fallacious argument that the theory of 
“direct from the producer” is a desir­
able substitute for the existing econ­
omic system of distribution is appar­
ently finding new advocates and credu­
lous believers. The consumer is pe­
culiarly susceptible to contagion from 
this theory whenever prices are appar­
ently high but on the other hand, at 
times of market depression and low 
values, the producer is just as sus­
ceptible to the theory that co-opera­
tive marketing implies a combination

of producers whereby prices may be 
controlled by them. iWe do not op­
pose any theory or method of food 
distribution that in practice is a fitting 
substitute for our business as it is con­
ducted. Experience has shown that 
the producers’ prosperity reflects our 
own, and that his adversity is our 
loss. Favorable or unfavorable legis­
lation affect each alike. Development 
of new markets and new avenues of 
consumption stimulate and add to our 
opportunities equally. There is a 
natural affiliation of interests and an 
incentive for co-operation and we so 
declare ourselves. W. F. Barnes.

Secretary Gezon Offers To Assist.
Wyoming Park, April 2—As Secre­

tary of the State Association, I come 
to you with a request and an offer. 
There are many towns about the State 
which are not in touch with the As­
sociation and who have not a local 
association, but who need help to 
solve their local problems. I would 
like to hear from merchants in each 
town who feel they would like to tie 
up with us and secure the assistance 
of the officers in solving some of their 
problems.

Now I am also a retailer and have 
not time to travel about the State to 
look you up, but if any merchant in a 
town will write me we will arrange a 
meeting in your town and get the fel­
lows together and incidentally, will 
sign you up as members of the Michi­
gan Grocers and General Merchants’ 
Association, if you so desire.

Last week I received a call from 
Otsego and we had a good meeting 
with the representative grocers and 
butchers of that place. They need help 
to combat the traveling peddler and 
I have set the machinery in motion 
to give them that help. They have 
been bothered with auction sales, ped- 
d ing wagons meat peddlers and fly 
by nights, and the legitimate dealers 
are up in arms. We will let the read­
ers of the Tradesman know what suc­
cess we have in restraining these un­
desirable parasites who pay no taxes 
and only a small license fee. We ob­
tained the following as new members, 
all from Otsego: M. G. Rogers, D. A. 
McCall, F. W. Nichols, G. L. Harlan,
O. E. Day and A. B. Tucker.

Now merchants write me your 
troubles and I will do my best to help 
you out. I can arrange to go to your 
town most any evening.

Paul Gezon, Sec’y.

| WE ARE GOING TO SELL
I A G rain  and  B ean E levato r, a  P o ta to  

W arehouse, a  Coal, C em ent an d  Tile 
B usiness. All in good condition and 
doing business. No com petition  except 
in potatoes. W e solicit an d  will accep t 
sealed bids only on each  of the  prop 
e rtie s  lis ted  above. All bids m u s t be 
in  by  April 20th. T hese p roperties  a re  
a  m igh ty  good buy for a  “live w ire .” 
W e invite  you to  call and  look them  
over. F o r fu r th e r  inform ation , address
R I L E Y  C O O K ,  Sec., T h e  C o -O p e ra t iv e  
A sso c ia t io n ,  S a n d  L ak e , M ich .________ _

WANT TO 
SAVE MONEY?
Use ou r salesbooks. 
M ade in all sty les 
and  sizes.
50 books p rin ted  w ith  
your nam e an d  a d ­
ve rtisem en t, ?3.75.
W rite  for p a rticu la rs  
and  sam ples.

B A T T L E  C R E E K  
S A L E S  B O O K  CO. 

R-4 Moon Jo u rn a l Bl. 
B a ttle  C reek, M ich .

M I L L E R  M I C H I G A N  P O T A T O  C O  
Wholesale Potatoes, Onions

Correspondence Solicited

Frank T. Miller, Sec’y and Treaa.

M. J. DARK & SONS
G RAND RAPIDS, MICH.

Receivers and Shippers of All

Seasonable 
Fruits and Vegetables

TOP PRICES— CORRECT WEIGHT— PROMPT RETURNS
POST & DE VRIES

Wholesale Receivers POULTRY, EGGS and VEAL
Reference  K e n t  S ta te  B a n k

120 E L L S W O R T H  A V E .  G R A N D  R A P ID S ,  M IC H .
P h o n e s  Be ll M . 3492; C itz. 68833____________________________

1882 - AWNINGS AND TENTS - 1923
W e m ake a  specia lty  of Rope Pull 

U p and  Roller A w nings w ith  Cog G ear 
F ix tu res.

O ur s tock  of W hite  an d  K haki D uck 
ând  A w ning S tripes is very  com plete.

Q uality  of m a te ria ls  and  w orkm an­
ship, n o t cheapness, h as  a lw ays been 
ou r m otto.

A sk for ou r b lanks giv ing  full in ­
s tru c tio n s  how to tak e  m easurem ents.

D on’t  buy u n til you g e t ou r prices 
and  sam ples.

CHAS. A . COYE, INC. Grand Rapids, Mich.
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Utter Uselessness of Federal Railway 
Labor Board.

Grand Rapids, April 3—For some 
years railroad unions have been harp­
ing on what is termed the “full crew 
law,” which legislation, to my notion, 
violates every sense of justice, since 
its avowed purpose is to obtain an 
advantage for a certain limited class 
by threatening the vital interests of 
every class of railway employes.

The railroad companies in my esti­
mation, cannot come into court with 
clean hands, but this is a matter in 
which the whole public has an inter­
est, and the enactment of a law to ap­
pease this class of employes would be 
as great an outrage as the infamous 
LaFollette seaman’s act, which ar­
bitrarily compels water transportation 
companies to employ additional crews 
of loafers and to furnish them with 
sustenance as well.

Federal legislation should be regu­
latory, but not administrative. It is, 
for instance, a necessary thing that 
the Government should prescribe rea­
sonable rates; that it should protect 
shippers in equal opportunity for ser­
vice; that it should regulate the issu­
ing of securities and possibly exercise 
a reasonable control of plans for rail­
road construction and railroad con­
solidation, but it most certainly 
should refrain altogether from any at­
tempt to interfere with the relations 
existing between the companies and 
their employes.

Under the Esch-Cummings program 
the public are paying dearly for Gov­
ernment interference in railroad op­
eration, but this sort of paternalism, 
as administered by the Railway Labor 
Board, is a clear interference with the 
vested rights of corporations. It 
never should have been made a mat­
ter of legal interference and never 
would have ‘been were it not that the 
cheap politicians who hold that office 
is of more importance than honor.

Railroad companies, under such a 
law as this, would be compelled to 
operate an inferior train, on a jerk­
water line, with the same equipment 
of employes required on first-class 
service trains, and on the same con­
fiscatory scale of wages.

Just now when all people of the 
Nation are sending up the cry “Help! 
or we perish,” on account of railroad 
rates which are sapping the life-blood 
of the industrial and agricultural in­
terests, to foist such legislation, and 
its attendant expense, on the railroads, 
would be suicidal.

The railroads claim, and with jus­
tice, that Government interference, 
through the Interstate Commerce 
Commission, has made it necessary to 
gouge the public.

The facts are that the Interstate 
Commerce Commission, made up of 
politicians, many of them discredited 
by the voters in their own locality, 
probably exercises the most compre­
hensive powers over privately owned 
industries ever conferred on any simi­
lar body on earth in all time.

It has absolute power to fix both 
maximum and minimum rates, power 
to prescribe divisions of joint rates, 
power to regulate passenger and 
freight service, the distribution of cars 
and the use of terminal facilities. 
Without its approval, no bond or 
share of stock may be issued; 
no consolidation, lease, or any 
other means whereby one com­
pany gains control of another may be 
effectuated; no new lines may be con­
structed, and no old lines may be 
abandoned. It prescribes the way in 
which all accounts shall be kept, ascer­
tains property values, has control of 
the fund from which carriers receive 
their loans, is charged with the duty 
of devising a plan for the consolida­
tion of the railroad properties into a 
few great systems, and by implica­
tion has even some measure of re­
sponsibility for the economy and effi­
ciency of their management.

Just stop a moment to consider the 
measure of responsibility which has 
been given this body, made up of hu­
man beings and subject more or less

to the weaknesses and frailities of the 
human being, mentally and physically. 
No monarch ever possessed such ex­
cessive latitude of authority. The 
most tyrannical czar of all the 
Rupssias was an absolute piker in au­
thority when comparisons are made 
with this particular body which was 
primarily formed for the sole and only 
purpose of preventing discrimination 
against small shippers.

Now, unfortunately, the operations 
of this body are based on a purely 
theoretical foundation. While the 
Commission is supposed to be made 
up of intelligent professional and busi­
ness men, it has been made the catch­
all of politicians and friends of poli­
ticians, who have been influential in 
political affairs only. The result be­
ing that they have been in a way sub­
servient to the influences which leaned 
strongly toward the corporate inter­
ests, and the small shipper has not 
only not been benefitted, but has been 
lost in the maelstrom of excessive 
transportation costs.

Altogether the administration of the 
commission has been undeniably one 
sided. An appointive body, they have 
felt under no sort of obligation to the 
Government which gave them exist­
ence, through its power of creation, 
but have been biased in favor of the 
powers which could be more easily 
accessible, the transportation inter­
ests.

Assuming authority which was 
never contemplated in the original 
legislative creation, they have destroy­
ed legitimate competition which econ­
omic experience proves is essential to 
the -building up of legitimate enter­
prises. In evidence thereof, witness 
the absurd treatment of an independ­
ent line of road operating between 
Detroit and Ohio coal fields, wherein 
the management of such line an­
nounced that certain rate reductions 
would be made, an announcement 
which was otherwise decreed by this 
arbitrary body, which decided that 
any such reduction would be in com­
petition with other lines of transpor­
tation, hence could not be tolerated. 
Also make note of the ridiculous or­
der given to a Michigan interurban 
line, wherein they were compelled to 
advance a freight schedule which had 
been in force ever, since its construc­
tion, the reason given being that such 
rate was in competition with a paral­
lel rail line, the charges of which had 
more recently been advanced. The 
result of the order was the placing of 
thp interurban line in the hands of a 
receiver, and consequent embarrass­
ment to interested investors, as well 
as injury to a very important service.

Two wrongs do not make one right, 
however, and while the rail lines in 
their relations to the public have not 
been beyond criticism, they have their 
embarrassments and tribulations, not 
the least of which has been the inter­
ference with physical operation of 
properties by the U. S. Railway Labor 
Board, also made up largely of politi­
cal dead-heads, with their full re­
quirement of axe-grinding devices.

Constituted originally as a board of 
arbitration to bring about closer and 
better understood relations between 
employer and employed, the ignus 
fatuus of organized labor and its dis­
organized influence in political affairs, 
has swept its individual judgment off 
its feet and many of its rulings have

E U R O P E
Book early  /o r sum m er sailings. All 

lines represen ted . T hree  personally  
conducted  tou rs , leaving  Ju n e  23, 30 
and  Ju ly  7, ta k in g  in  Scotland, E n g ­
land, H olland, Belgium , T he Rhine, 
Sw itzerland, I ta ly  and  F ran ce . Splen­
did s team er accom m odations. T rained  
leadership . A tr ip  th a t  w ill b ring  the  
finest cu ltu re  w ith  a  m axim um  of re s t 
and  recreation . F o r  p a rticu la rs  apply 
a t  th is  office. E x p e rt advice on fo r­
eign trave l.

C. A . JUSTIN, Agent
C o n so lid a te d  T ic k e t  Office 

151 O tta w a  Ave ., N . W . 
P h o n e s; C ite. 68331; B e ll M . 3790

“Hello, Hiram”
T h e  C a n d y  B a r  T h a t  S a t i s f ie s

DE BOLT CANDY CO. 
Kalamazoo, Mich.

W indow Display Advertising Service Co*
61 Monroe A ve., Second Floor Tracy Block

GRAND RAPIDS MICHIGAN
Service anywhere.

Citizens Phone 62185.

DEL MONTE 
DRI-PAK PRUNES

Since the appearance of the first national 
advertisement featuring Del Monte Dri-Pak 
Prunes in tins, the demand has constantly 
grown. New buyers of this item are placing 
orders daily, and this in conjunction with the 
repeat business from enthusiastic purchasers 
gives a  turnover that is fast absorbing the 
supply of the Santa Clara Prune sizes so 
packed.

JUDSON G RO CER COM PANY
GRAND RAPIDS, MICHIGAN

THE TOLEDO PLATE St WINDOW GLASS COMPANY
Mirrors—Art Glass—Dresser Tops—Automobile 

and Show Case Glass 
All kinds of Glass for Building Purposes

■01-ilt IONIA AVE., « . W. GRAND RAPID8, MICHIGAN
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been unreasonable, nonsensical and 
manifestly unjust.

Corporate rights have been as utter­
ly disregarded by the Labor Board as 
corporate wrongs have been by the 
senior body. Employes have been 
aided and abetted in the adoption of 
demands which were unreasonable, 
unjust and confiscatory.

As instances, the arbitrary increase 
of wages of common labor, a com­
modity always regulated by the law of 
supply and demand, the adoption of 
codes of rules regulating conditions of 
labor, always before subject to cus­
toms and even indiivdual preferences 
of the employes. The interference 
with the right of the railroads to make 
contracts for equipment repairs wi'.h 
outside operators, defining technical 
duties of the more skilled artisans, al­
ways with the result that the cost of 
operation was increased in the same 
measure that efficiency retrograded.

Inasmuch as the expense of main­
taining these two boards is only ex­
ceeded by that of the army, navy and 
Congress itself, would it not be a wise 
plan to consolidate them and elect a 
member from each state by a vote of 
the people Its members might final­
ly have no more respect for the feel­
ings of the folks back home than the 
larger legislative body, but they 
would at ieast be get-attable.

Or abolish them altogether and al­
low competition to resume full sway.

Frank S. Verbkck.
Protecting Consume* Against Low- 

Grade Self Rising Flour.
Much credit is due to the Texas 

State Health Department and the Leg­
islature in taking the lead in safe­
guarding the health of the negroes 
and poor whites of certain sections of 
that State.

The new law is a death blow to the 
unscrupulous miller, who, before the 
passage, could take baking powder 
that has lost its strength (and con­
sequently was illegal to be sold as 
baking powder and by mixing with 
flour of any grade—the clearings or 
"hash of the mills” not excluded— 
the compound would then become 
legal and could then be sold under 
the high-sounding name of self rising 
flour.

Be it said to the credit of the Texas 
millers, most of them supported the 
measure, for the reason that most of 
them manufacture only pure plain 
flour. Nevertheless, the self rising 
flour industry has been gradually 
creeping across the borders, dumping 
various grades of flour which could 
not be sold to bakers or to housewives 
as flour, into the channels of trade 
where lack of education coupled with 
laxity of food laws made it easily 
possible to palm off these mixtures on 
the unwary, unsuspecting public.

Similar bills are pending in other 
states and it is only a matter of time 
until self rising flour mixtures will 
have to come up to standard every­
where, the same as is now required of 
all food manufacturers.

Under the present law in Texas if 
any self rising flour is handled it will 
be bought and sold in small quantities 
and under much improved conditions 
as compared with the past.

The full tex tof the law is as fol­
lows:

Whoever manufactures for sale 
within this State, or offers or exposes 
for sale or exchange, or sel's any self­
rising flour or compound intended for 
use as a self-rising flour, under any 
name or title whatsoever, shall se­
curely affix or cause to be securely

affixed to the outside of every box, 
can, sack or package containing such 
self-rising flour or like mixture or 
compound a label distinctly printed in 
plain capital letters in the English 
language, containing the name and 
domicile of the manufacturers or deal­
er and the percentage by weight of 
each of the chemical leavening in­
gredients of the contents thereof. Such 
self-rising flour or any compound so 
termed or styled when sold for use 
shall produce not less than one-half 
of one per cent, by weight of available 
carbon dioxide gas, and there shall 
not be contained in such self-rising 
flour more than three and one-half per 
cent, of chemical leavening ingredi­
ents; otherwise such flour or com­
pound shall be deemed adulterated.

Self-rising flour is defined to be a 
combination of flour, salt and chemi­
cal leavening ingredients. The flour 
shall be of the grade of “straight” or 
better, the chemical leavening ingredi­
ents are bicarbonate of soda and 
either calcium acid phosphate, sodium 
aluminum sulphate, cream of tartar, 
tartaric acid or combinations of the 
same.

Corporations Wound Up.
The following Michigan corpora­

tions have recently filed notices of 
dissolution with the Secretary of 
State:

S. & F. Auto Sales Co., Flint.
National Axle Co., Benton Harbor.
Bethlehem Steel Bridge Corpora­

tion, Wilmington-Detroit.
Goss-Oechsli Co., Detroit.
St. Jacobs Oil Co., Jersey City-De- 

troit.
'Chief Tractor Manufacturing Co., 

Detroit.
Henderson-Ames Co., Kalamazoo.
American Packing Co., Hamtramck.
Charles R. Schewe Co., Detroit.
Macomb Land Co., Mt. Clemens.
Wardell Light & Fixture Co., De­

troit, N. P. T., 4-1-21.
Lackey Profit Protecting Co., Kal­

amazoo.
Neptune Paint Go., Hudson.
Drugcraft Co., Ann Arbor.
Hanwood Tire Corporation, Detroit.

In Terms of Analogy.
“Well,” mused the young man in 

the shaving-stick department, “I 
wouldn’t go as far as to say the new 
floorwalker has no sense, but I will 
say his skull is almost, if not quite, 
ready for a refill.”

SCHOOL SUPPLIES

Pencils
Tablets
Paints

Ruled Papers, etc.

WRITE US FOR SAMPLES

The Dudley Paper Co.
LANSING, AUCH.

A Fair Price— 
A Fair Profit

Royal Baking Powder has given 
p erfect sa tisfa c tio n  for m ore 
than fifty  years. Other baking 
powders have com e shouting of 
large profits, only tobecom edead  
stock on the grocer’s shelf, while 
Royal orders were continually 
renewed.

A  fair price, a fair profit and 
a rapid turnover is what pays 
best in the long run.

The best known—th e best liked—sells itse lf

Contains No Alum—Leaves No Bitter Taste

Why Take Chances—

Of killing someone and being sued without pro­
tection.
We recently defended a suit and paid a claim of 
Four Thousand Dollars for Mr. I. Wepman, 
105 Division Ave. S., Citizens Phone 64493, ASK 
Him.
Our rates for Automobile Insurance are so reason­
able that you cannot afford to be without it.

M axim um  protection for the m oney, and adjustm ents are 
alw ays m ade prom ptly

Mary J. Field Company
Grand Rapids Representative

Auto Owners Insurance Company
514-515 Widdicomb Bldg.

Bell Main 1155 Citz. 65440
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Gabby Gleanings From Grand Rapids.
Grand Rapids, April 3—It is gradu­

ally earning to be seen that the old 
ideas of what constitutes salesman­
ship must give way to other concep­
tions more nearly founded upon facts. 
Old ideas, of course, die hard, and it 
will no doubt 'be a long time before 
the dog-fight conception is totally 
given up. The mercantile industries 
in particular have always suffered 
from a singularly low conception of 
the position of salesmanship and have 
lagged behind many others in com­
ing to the perception that business 
should not be a free-for-all scramble.

Bit by bit, other industries have 
come to see that the basis of all busi­
ness is the process of fair exchange 
and that, apart from all the advan­
tages legitimately . earned by superi­
ority of equipment and service, the 
basis of exchange is value. What the 
goods purchased will do for the pur­
chaser. This may be called the psy­
chological theory of value. Call it 
what we will, however, this basis of 
value is the only basis on which busi­
ness ever has been, or ever can be, 
conducted so as to produce more 
good than harm in the world. For it 
rests upon the straightforward, simple 
idea that the value of an article or of 
an idea is to be measured solely by 
what it will do for its owner. All 
sound salesmanship must be a process 
of effecting fair exchange between 
the maker of such an article and its 
would-be possessor, at a price which 
fairly represents its value to the 
owner, and on which the profit is the 
difference between this value and its 
value when in idleness. This last, in 
turn, is equivalent to the cost of pro­
ducing it, for obviously it should be 
assumed to be worth the value of the 
raw materials plus the labor and in­
cidentals of manufacture. If it 
should turn out to be a complete fail­
ure, then, of course,, its value in the 
maker’s hands (idle value) would 
cease to exist.

This idea of a psychological basis 
of value is not,” <rf course, new, and in 
fact it is in practice much utilized by 
merchants and manufacturers who 
have never thought of giving a defi­
nite name to it. In other words, the 
idea is i gradually gaining ground 
among thinking business men that all 
selling must be based upon fair ex­
change and that fair exchange is most 
easily affected when the value of the 
article to its owner, its value as ex­
pressed in what it will bring to, or 
do for, that owner, is clear and ob­
vious to all concerned.

Truly, price must be considered. 
But look at this price matter from an­
other standpoint. The ford automo­
bile is ajt its lowest price to-day, 
While at the same time its output is 
greater than ever before. Now this 
simply means that Henry ford has 
had the great wisdom to base all his 
merchandising upon utility. He dis­
covered what sort of light car would, 
when stripped to essentials, do the 
greatest number of obviously useful 
things for its owner, in respect of 
running, carrying, getting to places 
on time and performing the work of 
road transport at the lowest price and 
in the least fanciful manner. Having 
found that out he proceeded to build 
that sort of a car and no'other. For 
ait least fifteen years now he has built

nothing else but this (omitting from 
consideration the other utility product, 
the farm tractor). The public, he 
soon found, recognized the utility and 
were willing to pay the price asked, 
because that price accurately repre­
sented the public belief in the things 
the car would do for them. In con­
sequence, Henry ford was able steadily 
to increase his output and reduce his 
price. To-day we have in the ford 
car a supreme example of the psycho­
logical theory of value in one of its 
most important aspects, where the 
application of that theory has reduced 
prices to the consumer without dis­
turbing the basis of the value or de­
creasing the profits of the maker. As 
a matter of fact, it has enormously 
increased.

The salesman who goes out to 
represent any house with a line of de­
pendable merchandise is rendering a 
real service to mankind. The meas­
ure of that service is very largely 
determined by his preparation for his 
task, and by his viewpoint. It would 
seem almost trite to say that a sales­
man must know his line of merchan­
dise and the better he knows it the 
greater success he will attain. Selling 
is a competitive game, and that sales­
man who knows his merchandise line 
better than any of his competitors, 
will get the most profitable share of 
the business out of his territory. Not 
only will he get the better share of 
the trade, but his customers very 
soon learn that his superior know-* 
ledge of trade conditions, markets, 
and his dependable judgment of his 
own line of goods is an asset to them. 
They rely on him and he becomes the 
dose friend and advisor of the cus­
tomer. This asset of preparation any 
salesman can acquire, the material is 
all about him. It only requires the 
necessary interest, the alert mentality 
and proper industry. It is highly 
important that the salesman gets the 
right viewpoint. The governing mo­
tive of the salesman, as well as that 
of every individual, should be service. 
If he goes at his task with the im­
peding desire to be of real service, his 
success is assured. If he earnestly 
tries to serve his house and the cus­
tomer, he need not worry about his 
own emoluments. That unselfish de­
sire to be of real service will bring 
its reward. There is no power that 
can keep him from just compensation. 
The name “salesman” is often grossly 
misused. All sorts of men give them­
selves this title without having the 
slightest right to it. The salesman of 
proven merchandise is serving the 
community and, in this, can rest as­
sured that he will be duly respected 
and rewarded.

CODY
HOTEL

IN THE HEART OF THE CITY 
Division and Fulton

d  a t p s  i $1.50 up without bath 
5 \ $2.50 up with bath

C O D Y  C A F E T E R I A  I N  C O N N E C T I O N

H otel Rowe
SAFETY

ÆÊÈ ÎÎfÊÊÊâÈ&?
COMFORT spSHB

ELEGANCE ggjjgfo111 if 11
WITHOUT EXTRAVAGANCE.

Cafe Service Par Excellence.
*• Popular Priced Lunch and GriH Room.

Club Breakfast and Luncheons 35c to 75c.
Grand Rapids’ Newest Hotel.

350 Rooms - - 350 Servidors 250 Baths
Circulating Iced Water.

Rates $2 with Lavatory and Toilet. $2.50 with Private Bath.
HOLDEN HOTEL CO. C. L. HOLDEN, Manager.

ThePantlind Hotel
The center of Social and 
Business Activities.

Strictly modern and fire­
proof. Dining, Cafeteria 
and Buffet Lunch Rooms 
in connection.

550 rooms----- Rates $2.50
and up with bath.

II'. fl
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The You-See-Tea Luncheon Satur­

day did not entertain any special 
speaker or entertainer, but the meet­
ing took on more of the round table 
talk. Different members of the Club 
took the floor and gave mighty inter­
esting talks. A motion was made and 
carried that Saturday, April 14, be 
turned over to the ladies and to that 
end the President appointed a com­
mittee consisting of Mrs. A. F. Rock­
well, Mrs. Gilbert Moore and Mrs. P. 
E. Larabee. This committee to call 
on other ladies they want to assist 
them. The idea of this ladies com­
mittee is not to furnish the entertain­
ment, but to act as a booster com­
mittee for this particular date and the 
entertainment committee will furnish 
for that day a good speaker. The en­
tertainment part for Saturday, April 
7, will be something entirely different 
from what has ever been had before. 
It will not be a speaker, nor will it be 
a musical entertainment, but the com­
mittee has secured a gentleman who 
is very well known as one of the best 
physiognomists and psychologists in 
the State. This gentleman will give 
some very interesting character read­
ings, so if you are interested in know­
ing what your natural developments 
for social and business success are, 
who you should marry and why, don’t 
fail to attend this luncheon on Satur­
day, April 7. There will be absolutely 
no expense to any one who wants 
this gentleman to give them a psycho­
logical reading. Everybody boost and 
see if we cannot have a big crowd for 
this particular meeting, as well as for 
the meeting of April 14, which will be 
in charge of the ladies. Pass the word 
around. Call up some of your friends 
by telephone and remind them to be 
on hand sharply at 12:40, because it is 
the intention of the President to try 
and have everybody in the Rotary 
room five minutes before time to open 
up so that everybody can become bet­
ter acquainted.

The regular meeting of Grand Rap­
ids Council, No. 131, United Com­
mercial Travelers, will be called at 
7:30 Saturday evening, April 7, at the 
U. C. T. hall. This will be quite an 
important meeting. A committee will 
be appointed by Senior Counselor 
Perry E. Larabee to be in charge and 
carry to a successful issue the in­
vitation that will be extended at the 
meeting of the Grand Council in Flint 
in June to bring the Grand Council 
meeting to Grand Rapids in 1924. It 
is quite a while since the Grand Coun­
cil meeting has been in Grand Rapids 
and all parts of the State are looking 
forward to the time when Grand Rap­
ids will again entertain the Grand 
Council convention, because it is still 
fresh in the blinds of many who at­
tended the last Grand Council meeting 
here of the excellent good time and 
the entertainment that was put up by 
Grand Rapids.

Pat Behan (Grand Rapids Dry 
Goods Co.), who has been off the 
road two months on account of a 
serious run of the pneumonia, starts 
out on the warpath again next Mon­
day. For several days it looked as 
though Pat was evidently booked for 
a trip through the Pearly Gates, but 
he fooled ’em all—relatives, friends 
and physicians—and decided to stay 
with the boys a few years longer.

Lavendee V. Harrison, who has 
worked the city trade several years 
for Moses Dark & Sons, has taken 
the same position with the Kent Stor­
age Co., succeeding N. C. Vanderbelt, 
who has been promoted to cover the 
trade of Kalamazoo. Battle Creek and 
Lansing.

John J. Dooley and wife left Lake 
Worth, Florida, April 2, expecting to 
reach their home in this city about 
Saturday of this week.

A couple registered at the Pantlind 
Hotel one day last week and were 
r.‘■signed a room furnished with twin 
beds, as requested. Three days later, 
when the room was vacated, the 
housekeeper noted the late occupants 
had stolen the sheets, blankets, towels, 
pillows and pillow cases, the cover of

the dresser, the toilet articles; in fact, 
in the words of the assistant manager, 
“everything that was not nailed either 
to the floors or walls.” And yet some 
uninformed people consider every day 
of the hotel manager’s life a season of 
joy. The couple undoubtedly regis­
tered false names and place of resi­
dence.

B. L. Ryan, formerly of the firm of 
Ryan & Crosby general dealers at 
Merril, has engaged to cover the trade 
immediately South of Grand Rapids, 
including Kalamazoo and Battle Creek 
for the Grand Rapids Dry Goods Co.
Renewed Interest in State Forestry.

Grand Rapids, April 3—It occurs 
to me that every merchant who takes 
the Tradesman ought to be interested 
i*1 the Michigan Forestry Association. 
This society has held no meeting for 
several years, but there is a call for 
a meeting at Ann Arbor April 18.

The idea is to get more energy into 
some united work that shall bring to 
the people a more thorough knowledge 
of forestry and what it can be made 
to do for Michigan.

Membership in this Association costs 
now $1 per year, but there is no pro­
vision for local or county branches 
and I feel that it will be a great help 
in securing a more general distribu­
tion of members over the State if there 
was a properly planned provision for 
county branches.

I think there are a large number of 
people we could ask to join a county 
branch where they could elect a repre­
sentative to the State meeting. I 
think we could ask many for such a 
plan who would not otherwise join be­
cause the cost in time and money 
spent in attending a state meeting 
would be too great for the individual. 
What is your opinion on this matter?

I enclose a copy of “Declaration of 
Principles” that I sent to Ann Arbor 
some time ago and it seems to have 
brought out this call for meeting of 
April 18. I send it so you can see 
something of my beliefs, ideas and 
hopes and perhaps be better able to 
get my viewpoint and advise me on 
the question I ask about the plan for 
local societies.

Frederick Wheeler.

Declaration of Principles.
We unite our efforts in order to 

bring to the people of Michigan a 
more thorough knowledge of facts 
that are brought out through the 
work of trained foresters in the case 
of forestry work in this or other states.

We wish to make good forestry 
practice the common knowledge of all 
land owners—of all residents who 
work in our forests or fields—and of 
all who travel the paths or woods 
roads throughout our State: to the 
end that each shall have proper re­
spect for all tree growth and the for­
est floor that is its foundation for 
continuing growth.

We agree to acquire through our 
individual efforts all knowledge we 
can find to be helpful and to transmit 
such knowledge to our associates, our 
neighbors and to all whom we find 
displaying ignorance or heedlessness 
in the use of forests in Michigan.

We unite to use our time and 
strength in all efforts that can be 
made to hold the State of Michigan to 
a true course of public action in its 
care and provision for forest growth 
in all parts of the State.

Wise Old Guy.
A friend met George M. Morse, re­

tired Grand Rapids merchant, and 
asked, “What do you do to keep out 
of mischief, George?”

“I’m very, very busy; my time is 
fully occupied.”

“In what way?” the friend con­
tinued.

“In turning down the ‘good things’ 
offered me daily” George replied.

You will become that which you 
persistently think you are.

Items From the Clove’rland of Michi­
gan.

Sault Ste. Marie, April 3—It looked 
more like Christmas on Sunday than 
it did like Easter in Cloverland, with 
the large supply of snow, which was 
a severe disappointment to the ladies 
with Easter bonnets. The merchants 
also had the blues for the past two 
weeks, as the extreme cold and storms 
almost tied up every line. Even the 
coal men could not make deliveries for 
days at a time.

At the annual meeting of the Civic 
and Commercial Club, held at the 
Sault de Saint Marie club rooms last 
week, it was announced that the Soo 
is about to enter upon a new era of 
prosperity, due to a possible merger 
of the Cadillac Lumber and Chemical 
Co. and the Richardson & Avery Co., 
of Raco, with the centering of all op­
erations in the Soo, which will mean 
much to the Soo. In addition to this, 
there are other things which point to 
the industrial growth of the city. 
Many of the larger local plants will in­
crease their labor. The Carbide Co. 
is erecting a large addition, which will 
employ about 100 additional hands, so 
that the housing of this increase will 
require about 200 additional houses 
this year and will mean an increase of 
about 2,000 in our population. It is 
expected that the Cadillac Co. wjll re­
quire SOO hands at the sawmill, run­
ning day and night shifts for at least 
a twenty year cut. This will mean the 
closing down of the sawmill at Raco 
and make the Soo the hub of the lum­
ber industry in Cloverland.

Over 1,000 former Sooites have re­
sponded to the invitation to be here 
for the homecoming week next July 
and elaborate preparations are being 
made to make the event an affair that 
will linger long in the memories of all 
who attend.

Joseph S. France left last week for 
Detroit, where he was called by the 
death of a relative.

If you waste time in argument that 
ought to be spent in accomplishment, 
you lose when you win.

Mr. Duroy, manager for the Soo 
Handle factory, returned Saturday 
from a business trip on the Soo line. 
He spent three days snowed in at 
Nahma Junction as a guest of the 
station agent and tells of the hardship 
of the storm at Manistique, where they 
have a coal shortage, and reports of 
people chopping up their furniture to 
keep from freezing and others hauling 
coal for miles on hand sleds, while the 
freight engine had to pull the fires in 
order to save coal. He was a happy 
man when he reached his home town, 
which never looked so good to him 
before.

Chester Long, the progressive mer­
chant of Rosedale, was a business 
visitor here last week, taking back a 
load of supplies.

William Raub, who recently sold 
out to his partner, E. E. Booth, the 
grocery on Ann street, has taken the 
management of the supply store for 
the Fiborn Limestone Co., at Fiborn 
Quarry.

“Pay while we lay away” suggests 
advertisement, but if you lay away 
first you’ll be able to pay. That’s the • 
system.

V. P. Deemer, for the past few years 
proprietor of the Gar cigar factory, 
has accepted a position as game war­
den, and will dispose of his cigar 
business. William G. Tapert.

Resolution of Respect For Deceased 
Traveler.

Traverse City, April 3—The follow­
ing resolutions have been adopted by 
Traverse City Council:

Whereas—It has pleased the Al­
mighty God to remove from our midst

our beloved brother James Flaggart; 
therefore be it

Resolved—That the following reso­
lutions be spread on our records, and 
a copy sent to the Sample Case, Michi­
gan Tradesman and family of our de­
parted brother:

The United Commercial Travelers 
of Traverse City Council, No. 361, ex­
tend to the family their heartfelt 
sympathy.

Jim, as we all knew him, was a char­
ter member and a splendid worker in 
our order and one who always exem­
plified our greatest tenet, Charity. 
In the many years he was affiliated 
with us, he was one on whom we 
could always depend to do his part 
whenever he could be .of service. He 
was a good citizen, an honor to our 
order, and his pleasant smile and 
happy disposition helped to cheer 
many weary travelers and the world 
always seemed brighter after a few 
minutes’ visit with our beloved 
brother. He was a kind father, an 
affectionate husband and will be great­
ly missed by all who knew him.

F. W. Wilson 
S. B. Taylor 
A. B. Jourden 
Committee on Resolutions.

3 Short Blocks from Union Depot and Business Center
HOTEL BROWNING

MOST MODERN CONSTRUCTION IN 
GRAND RAPIDS

ROOMS with Duplex Bath $2.00; With Private Bath $2.50 or $3.00
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DRUGS AND DRUGGISTS SUNDRIES
TfflïïtflTfr

M ich . S ta te  P h a rm a c e u tica l A s s ’n.
P resid en t—George H . G rom m et, D e­

tro it.
S ecre ta ry—L. V. M iddleton, G rand 

R apids.
T rea su re r—E. E. F au lk n er, M iddleville.
E xecu tive  C om m ittee—J. A. Skinner, 

D. D. A lton an d  A. J . Miller.

M ic h ig a n  B o a rd  of P h a rm a c y .
P resid en t—Jam es  E. W ay, Jackson .
V ic e - P re s id e n t  — Jacob  C. D ykem a, 

G rand  R apids.
S ec re ta ry —H . H . H offm an, L ansing .
J .  A. Sk inner, C edar Springs.
O scar W . Gorenflo. D etro it.
C laude C. Jones, B a ttle  Creek.
D irec to r of D rugs and  D rug  S tores—

H . H . H offm an, Lansing .

Salesmen as a Source of New Ideas.
No one man has a monopoly on 

good ideas, and the alert pharmacist 
can gain many new ideas, both in 
pharmacy and on the commercial side 
of his business, by keeping in close 
touch with traveling* salesmen. The 
day of the hail fellow well met travel­
er with a suggestive story and clove 
hitch in his breath is past and the 
traveling man of the drug trade is a 
keen, wide-awake, alert, successful 
and observant business man. He 
knows wherein lies the difference be­
tween success and failure among the 
300 druggists he calls on. If a drug­
gist treats him politely he can more 
than repay the politeness by passing 
on to him the benefit of his observa­
tions in new and novel ideas, in money 
making schemes, in attractive meth­
ods of display and not infrequently in 
special offers which he has the power 
to make to selected patrons.

This does not mean that the phar­
macist needs to devote much time to 
each traveler, nor that he must buy 
from every man who comes into the 
store. The ability to say “no” is a 
very important quality in the make-up 
of the buyer, but he can say “no” in 
a way not calculated to give personal 
offense and he can treat the traveling 
man with at least ordinary courtesy 
and here, as elsewhere, it will be 
found that courtesy pays.

How To Kill Business.
Any dealer who wishes to go out of 

business can do so very quickly b y . 
following the rules listed below:

1. Close it for an hour at noon.
2. Wait on customers in your 

shirtsleeves.
3. Always have a pipe in your 

mouth.
4. Don’t take any nonsense from 

customer. Let them know it is your 
shop, even if you haven’t paid for the 
goods yet.

5. Don’t be friendly with your 
competitors, for fear they will give 
you a bally lot of advice.

6. Always buy from a traveler, else 
he might think your credit is not 
good.

- 7. Use your windows for storage.
8. Don’t try to be popular. Be in­

dependent.

9. Give credit to anybody or peo­
ple may think that you need the 
money.

10. Don’t advertise. You can’t 
wait on more than one customer at a 
time.

The New Line.
Place an empty show case in the 

front of your store where it will be 
seen by those who enter. Display 
signs in different parts of the store, 
“What Shall iWe Place in This New 
Display Case?”

Have circulars printed explaining 
that you want to add a new line of 
show case goods and are in doubt 
about the exact line it should be; that 
you are desirous of stocking goods 
which are wanted by your customers, 
therefore invite their letters contain­
ing suggestions. Ask them to tell 
particularly about the instances where 
they have unsuccessfully tried to ob­
tain certain goods in your store.

To induce the customer to write 
the letter offer a low priced but use­
ful souvenir for each letter. The let­
ters thus obtained will enable you to 
decide on adding the line of goods 
which will bring trade and profit to 
your store.

What’s the Use?
I t  w as the  m an  of science.

W ho to  th e  flapper said,
“I  see a  tra ce  upon you r face 

Of a rsen a te  of lead.
M y d u ty  is to  w arn  you 

T h a t if  you don’t  eschew  
T he pow der ra g  you’ll be a  hag  

B efore you’re  fo rty -tw o!

“And a s  fo r p a in t, i t ’s poison;
T h a t lovely shade of p ink  

You dab  in  s tre ak s  across you r cheeks 
Is  c a rb u re ted  zinc.

I t  ru in s  th e  com plexion 
A nd kills the  ap p etite ;

A t fo r ty -th re e  you’re  bound to  be 
A m ost appalling  s ig h t.”

I t  w as th e  placid flapper
W ho heard  the  w ords we quote,

A nd w en t ah ead  and  pow dered lead 
U pon th e  face and  th ro a t.

A nd also daily  tin ted  
H e r full an d  rounded cheeks 

A lovely p ink  w ith  gobs of zinc 
In  u ndu la ting  s tre ak s .

F o r flappers a re  b u t flappers,
A nd th a t ’s the  reason  w hy 

T hey  tak e  advice w ith  looks of ice 
And scorn  to  m ake reply.

A nd if th ey ’re  old an d  ugly,
W hen th ey  a re  fo rty -tw o ,

T hey ’ll slap  on p a in t w ith o u t re s tra in t  
T he w ay  th e ir  m o thers  do.

Jam es  J . M ontague.

Every time a customer comes into 
your store, the. store makes some sort 
of an impression upon him. It is your 
business to know what that impres­
sion is, and to see that it is a good 
impression. This impression is made 
up of the way he is treated by you or 
your clerks; the promptness and tact 
with which he is waited upon; arrange­
ment and appearance of the store; the 
air of prosperity or the reverse which 
prevails in it; the way the goods are 
delivered, and the price which he 
must pay for them.

Labor and the Business Cycle.
While various charts depicting the 

course of the business cycle indicate 
that if the present upward curve runs 
true to form it should reach its peak 
some time during the coming autumn, 
there is one factor that needs to be 
considered in connection with the 
present trend of business that may 
possibly make its behavior different 
from that noted in previous periods 
of expansion. This is the first time 
in its history that the country has 
entered upon a period of prosperity 
without a fluid labor supply: In some 
quarters it is believed that a shortage 
of labor will prove as detrimental as 
a shortage of capital and credit, and 
that it may tend to shorten the dura­
tion of the upward swing of the busi­
ness cycle. On the other hand, there 
are optimists who point to the fact 
that when labor is lacking machinery 
in many cases can be substituted, and 
who assert that the shortage will not 
have the effects predicted. It is also 
pointed out that in the previous period 
of depression the trouble began when 
prices outran purchasing power, but 
that so far as can be shown statis­
tically the purchasing power of labor 
is at present tending to increase faster 
than prices. For this reason it is main­
tained that the shortage of labor will 
not be the main cause in checking 
the upward trend of business, assum­
ing that sooner or later it will be 
checked.

The consumer has not yet felt the 
full effect of the recent advances in the 
price of raw materials and in the cost 
of factory labor, and as a consider­
able portion of the consumers consists 
of producers of raw materials and of 
laborers who have benefited from such 
advances in prices' and wages, it is 
argued that the general average of 
purchasing power will be sufficiently 
enhanced to meet the higher retail 
prices that eventually must come. All 
of this sounds somewhat like a de­
scription of the “vicious circle” of 
rising wages and prices of which so 
much was heard in the post-armistice 
period. Yet just at present the advan­
tage seems to lie with the consumer, 
for the reason that he can purchase 
many articles at retail at less than 
replacement cost. Merchants, remem­
bering their experiences of 1920, have 
been slow to mark up stocks purchas­
ed when price levels were below what 
they now are. In*the case of novel­

ties and specialties, however, there is 
little doubt that present retail prices 
reflect fully the higher costs of pro­
duction. In such lines of merchandise 
prices are fixed more with a view to 
what the traffic will bear than to re­
placement costs. A wider margin of 
profits is necessary in these cases be­
cause of the greater risk involved in 
handling goods for which the demand 
rests on the fleeting whims of the 
public.

An Ideal.
D on’t  t ry  to  be an  ea rth ly  sain t, 
W ith  eyes fixed on a  s ta r ;
J u s t  t ry  to  be th e  fellow th a t  
Y our m o th e r th in k s  you are .

Don’t be afraid to spend a little 
effort in boosting the business of your 
friends. They will return the com­
pliment.

We are proud of 
the large part 
which the 
‘‘personal 
element” 

plays in our 
organization.
We are 
warmed by 
the thought 
that our 
customers 
are our 
friends.

Charles 
the

I

t Æ -
Clear

fanden Berge Cigar Ce.
GRAND RAPIDS. MICH.

TO  MICHIGAN MERCHANTS

PUTNAM'S “ DOUBLE CANDIES
Are Made in Michigan,

With Sugar Manufactured in Michigan,
From Beets grown in Michigan,

By people who live in Michigan,
And who help pay taxes in Michigan.

In fact, they are strictly a Product of Michigan.
And w henever you buy  them  you encourage HOM E IN D U ST RIES an d  help 
build up your own S ta te , your own tow n and  YOUR OW N BU SIN ESS.

W e g u a ran tee  them  abso lu tely  pure  and  to  conform  w ith  th e  N a tio n a l P u re  
Food Law.

W e have no doubt you can buy cheaper candy, b u t QUALITY TA LK S AND 
QUALITY W IN S EV ERY  TIM E.

PUTNAM FACTORY, Grand Rapid*.
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Mercantile News From Central Michi­

gan.
Owosso, April 3—Another U. C. T. 

brother gone, in the passing of Glen 
T. Reynolds, Saturday, March 31. Mr. 
Reynolds’ death came as a shock to 
his host of friends in* Owosso. He 
was operated on at the hospital 
Thursday, March 22, and was appar­
ently out of danger. He had reached 
the point where he was able to sit 
up and had been reading the paper, 
when suddenly he was seen to col­
lapse. His death followed almost im­
mediately. Mrs. Reynolds was with 
him when death came.

Mr. Reynolds was born at Maple 
River forty-five years ago. He was 
the son of Mr. and Mrs. M. H. Ray- 
nolds. He moved to Owosso with 
his parents when he was a boy of 10 
years of age and has made it his home 
ever since. As a boy he worked for 
John lHaggart, West side druggist. 
Later he worked for the late Will E. 
Collins for several years when he pur­
chased a drug store in Corunna. He 
remained in that business until nine 
years ago, when he went on the road 
for Farrand, William & Clark, Detroit 
wholesale druggists. A few months 
ago he gave up road work to take 
the management of the down-town 
store of W. D. Whitehead and was 
occupied in that capacity until his 
death. He was an active worker in 
the TJ. C. T. lodge of Owosso and no 
member will ever be missed by 
Owosso traveling men more than Glen 
T. Reynolds.

Clark D. Smith who has been man­
ager, proprietor and landlord of the 
Grand Central Hotel at Corunna, has 
sold that hostlery to Harry D. 
Crosby, of Owosso, who has taken 
possession. Mr. Crosby will remodel 
the ftiterior, install a heating system 
and will conduct an up-to-date hotel, 
American plan, with the best fitted 
out dining rooms in the State for auto 
tourists and general public. Boys, 
don’t dodge Harry.

George T. Campbell, general man­
ager of the Owosso Argus-Press Pub­
lishing Co., passed away Saturday 
evening from a second stroke of 
paralysis. Mr. Campbell and family 
spent the winter in Florida, recover­
ing from a stroke of several months 
ago, he returned last week, looking

much better, and said he felt extra 
well.

Southard & Densmore, of Owosso, 
have sold their stock of hardware to C. 
J. Weisenburg, of Chesaning, who 
will take possession about April 10. 
Morriss Southard has been in the 
hardware business either for other 
firms or himself continuously for over 
forty years. Honest Groceryman.

Asking the Impossible.
Montpeliar, Vt., April 2—We all 

know there is tremendous prejudice 
against the cigarette and cigarette 
smoker as' property destroyers in 
starting fires.

Would you consider it a good in­
vestment to join in a campaign for 
home protection against this evil, ask­
ing all cigarette manufacturers to put 
a conspicuous wrapper or label with 
each package or cigarette calling the 
people’s attention to the danger with 
the words “Watch your match and 
the stub?” _ This slogan might stop 
possible legislation against the cigar­
ette and prove of much value to each 
communuity.

I wish to cite two cases within the 
last three months where cigarettes 
started fires in the local insurance 
company offices. I also know of a 
case where throwing a match into a 
wastebasket came near destroying a 
home recently. I believe it worth 
while to impress upon every cigarette 
smoker—handler, manufacturer and 
all others—the importance of guarding 
against such carelessness.

______ ~ _ Frank E. Lowe.
The customer who has to wait will 

not always wait, nor wait always.

'G M /V ß M m S / 
A/jm ve& rfflrco.u

C O U N T R Y  M E R C H A N T S — H o w  to 
m ea su re  y o u r  a w n in g s  correctly.

M e a su re  w a ll 1 to  2, m e a su re  e xten - 
tion  2 to 3, m e a su re  f ro n t  3 to  4.

A  2 cent s ta m p  b r in g s  sam p le s  and  
p r ice s  th a t  w ill su rp r ise  you .

GRAND RAPIDS AWNING & 
TENT CO.

M o n ro e  A ve . a n d  H a s t in g s  St. 
________ G R A N D  R A P ID S .  M IC H .

Suggestions for Spring
S o d a F o u n ta in s  

an d  S to re  F ix tu re s
Remember we are state distributors, outside of 

Detroit, for the

Guarantee Iceless Soda Fountains
Grand Haven, Michigan

AN D  T H E

Wilmarth Show Case Co.
Grand Rapids

Our Mr. Olds will be pleased to call on you with 
specifications and prices,

H a z e ltin e  &  P e rk in s  D ru g  C o .
G r a n d  R a p i d s ,  M i c h i g a n

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

A c id s
Boric (P o w d .)___17%@
B orix ( X t a l ) ___ 17%@
Carbolic _______  65®
C i t r i c ____________ 62®
M uriatic  ________ 3%@
N itric  __________  9®
O x a lic __________ 2014®
S u lp h u r ic ________3)4®
T a r t a r i c ________  42®

A m m o n ia

W ater, 26 deg. __ 10® 
W ater, 18 deg. __ 8%@
W ater, 14 d e g ._
C a r b o n a te __ ____
Chloride (O ran .)

6%@
20®
10®

B a ls a m s

C o p a ib a ________ 60® 1 00
F ir  (C anada) „  2 50@2 75
F ir  ( O r e g o n )__  80@1 00
P e ru  ---------------- 3 50@3 75
T o l u ----------------- l  35@ i 60

B a r k s
C assia  (o rd inary) 25® 
C assia  (S a ig o n ) ..  50® 
S assa fra s  (pw. 40c) @ 
Soap C u t (powd.)

30c ___________  is®

B e rr ie s
C u b e b -------------- 1 50@1 75
F i s h ------------------- 25® 30
Ju n ip e r _________  7® 15
P rick y  A s h _______ @ 30

E x t ra c t s

Licorice  _______  60®
Licorice p o w d ._70®

F lo w e rs

A r n ic a __________  25®
Cham om ile (G er.) 40®
Cham om ile Horn 1 75@2 00

Acacia, 1 s t _____  50®
A cacia, 2 n d _____  45
A cacia, S o r t s __
A cacia, pow dered 
Aloes (B arb  Pow )
Aloes (Cape Pow )
Aloes (Soc. Pow .)
A safoetida  _____  65 S

P o w . ________ 1 00«
C am phor _____  1
G u a ia c _________
G uaiac, pow’d _
Kino ________ __
Kino, pow dered .
M y r r h __________
M y r r h _________
M yrrh , pow dered .
Opium, powd. 11 00®11 20 
Opium, g ran . 11 00@11 20
S h e l l a c _______  1 05® 1 20
Shellac B leached 1 10® 1 25 
T rag acan th , pw . 2 25®2 50
T r a g a c a n th ___  2 50® 3 00
T u r p e n t in e ______  25® 30

In se c tic id e s

A r s e n i c _________18)4® 30
Blue V itriol, bbl. @ 7)4  
B lue V itriol, less 8)4® 15 
B ordeaux  M ix D ry . 14® 29 
H ellebore, W hite

p o w d e re d ______  20® 30
In se c t P o w d e r_70@1 00
L ead  A rsena te  Po. 28® 41 
Lim e a n d  S u lphur

D r y -------------- 09)4@24)4
P a ris  G r e e n ___ 38® 52

2 00@2 25 
1 50® 1 75 
1 35® 1 45 
1 25@1 35 
5 25®5 50 
1 75@2 00

Almonds, Sweet,
im ita tio n  ____  60

Am ber, c r u d e _2 00
A m ber, rectified 2 25
A n is e ___________ 1 25
B e r g a m o n t____ 5 00
C ajepu t ________ 1 60
C a s s ia __________ 3 2
C a s to r __________ 1 50
C edar L e a f ____ 1 50
C itronella  ______ 1 20 _
C lo v e s _________  3 25@3 50
C o c o a n u t______  25® 35
God L i v e r _____ 1 30@1 40
C roton ________  2 00®2 25
C otton S e e d ___ 1 25® 1 35
C u b e b s ________  8 50® 8 75
E igeron  --------- 3 00@3 25
E u c a ly p tu s ____  90@1 20
H em lock, p u re   2 00®2 25
Ju n ip e r B errie s .
Ju n ip e r  W ood_
L ard , e x tra  ___
L ard ; No. 1 ___
L av en d ar Flow  
L av en d ar G ar’n
Lem on ________  1 50@1 75
L inseed Boiled bbl. @1 18 
L inseed bid less 1 25 @1 38 
L inseed, raw , bbl. @1 16 
L inseed, ra ., less 1 23@1 31 
M ustard , artlfil. oz. ® so
N e a ts f o o t__ . . .  1 25@1 35
Olive, p u r e __ 3 76@4 60
Olive, M alaga,

y e l lo w _______  2 76®3 00
Olive, M alaga,

g r e e n _________ 2 76
O range, S w ee t. 4 60 
O riganum , pure 
O riganum , com ’l 1 00 _
P e n n y r o y a l___  2 50@2 75
P e p p e r m in t___  4 75@5 00
Rose, p u r e ___  12 00® 16 00
Roserfiary F low s 1 25®1 50 
Sandalwood, E .

I. ----------------- 11 00@11 25
S assa fras , tru e  1 50@1 80 
S assafras , a r t i ’l 1 00® 1 25
S p e a rm in t_____  4 00@4 25
S p e r m __________ 1 80@2 05
T a n s y ________  12 00® 12 25
T ar, U S P _______  50® 65
T urpen tine , b b l ._@1 70
T uren tine , less 1 75@1 85 
W in tergreen ,

l e a f ---------------  6 75@7 00
W in terg reen , sw eet

b i r c h -------------- 3 75 @4 00
W in terg reen , a r t  1 00@1 25
W o rm s e e d ____  6 00@6 25
W o rm w o o d__  12 50® 12 75

Potassium
B ic a r b o n a te ____ 35® 40
B ichrom ate  _____  15® 25
B ro m id e ___ ;_____ 45® 50
C arbonate  ______  30® 35
C hlorate, g ra n ’r  23® 30
C hlorate, powd.

or x ta l _______  16 @ 25
Cyanide _________ 35® 50
Iodide ---------------  4 61@4 84
P e r m a n g a n a te _25® 40
P ru ss ia te , yellow 65@ 75
P ru ss ia te , r e d _1 45@1 50
Sulphate  _______  35® 40

T incture#
A c o n ite _________
A lo e s ___________
A rnica  ;_________
A safoetida  _____
B elladonna _____
B e n z o in ________
Benzoin Comp’d
B u c h u _________ _
C a n t h a r a d i e s __
C a p s ic u m _______
C a t e c h u ______ _
C in c h o n a _______
Colchicum _____
C ubebs _________
D ig i ta l i s ________
G entian  ________
G inger, D. S. __
G u a i a c _________
G uaiac, Am m on.
Iodine __________
Iodine, Colorless
Iron, clo. ______
Kino ________ _~
M yrrh _____
N ux V o m ic a ___
Opium _________
Opium, Cam p. __ 
Opium, D eodorz’d 
R hubarb  ________

P a in ts .

Lead, red  d ry  __ 14)4® 
Lead, w hite  d ry  14)4® 
Lead, w hite  o i l . .  14)4® 
Ochre, yellow bbl. ® 
Ochre, yellow less 2)4®
P u t t y -----------------  6®
R ed V enet’n  Am. 3)4®
Red V enet’n  E ng. 4®
W hiting , b b l . ___ @ 4)4
W hiting  --------  5)4® 10
L. H . P . P rep —  2 80@3 00 
R ogers P rep . __ 2 80@3 00

M isce lla n e o u s

Roots
A lkanet _______  25®
Blood, p ow dered . 30®
C alam us _______  35®
E lecam pane, pwd 25@
G entian, powd__ ~ ‘
G inger, A frican ,

pow dered ___
G inger, J am a ica  
G inger, Jam aica ,

pow dered ___
Goldenseal, pow. 5 
Ipecac, p o w d ._
L ico rice . _______  40

42® 50 
50@6 00 

~3 00

20®

55®
60®

45 
30 
40 
36 

85@1 00 
30® 36

20®
30®

Licorice, powd.
O rris, pow dered 
Poke, pow dered 
R hubarb , powd.
Rosinwood, powd. 
Sarsaparilla , Hond.

ground  _____  @1 00
S arsap arilla  M exican,

g round _______  @ 50
Squills _________  35® 40
Squills, pow dered 60® 70
Tum eric, powd. 17® 25
V aleran , powd. 40® 50

Leaves
B u c h u _________ 1
B uchu, pow dered
Sage, B u l k _____
Sage, % lo o s e __
Sage, powdered__
Senna, A l e x .___
Senna, T i n n . ___
Senna, T inn . pow.
U va U r a l _______

O ils

Alm onds, B itte r,
tru e  -----------  7 50@7 76

Alm onds, B itte r,
a r t i f ic ia l_____  4 00® 4 25

Alm onds, Sw eet, 
t r u e --------------- 80® 1 29

75@1 90 
@2 00 

25® 3Ö 
@ 40 
® 35 

76® 80 
30® 86 
25® 35 
20® 25

Seeds
A n is e _________ ._35® 40
A nise, pow dered 38® 45
B ird, I s  _!________  13® 15
C anary  _________  10® 15
C araw ay, Po. .55 44® 50
Cardam on ______  @2 00
Celery, powd. .45 .36® 40 
C oriander pow. .35 26® 30
Dill ------------------  10® 20
F e n n e l l________  25® 60
F lax  ___ _____ _ 08® 13
F lax , g r o u n d ___ 08® 13
F oenugreek  pow. 15® 25
H e m p _________  8® 15
Lobelia, p o w d .___  @1 25
M ustard , yellow___ 15® 25
M ustard , b l a c k _15® 20
Poppy __________  30® 40
Quince __ . . . A .  2 75@3 00
R ape  15® 20
Sabadilla  __ 23® 30
Sunflow er J __;_11)4® 15
W orm , A m erican  30® 40 
W orm  L ev a n t ___  0 9  60

A cetanalid  ___  47% @ 58
Alum ___________  08® 12
Alum. powd. and

g round  _______  09® 18
B ism uth , S ubni­

tra te  -----------  3 85@4 00
B orax  x ta l o r

p o w d e re d ___  07® IS
C an tharades , po 1 75@5 00
C a lo m e l______  1 76@1 96
Capsisum , pow’d 48® 55
C a r m in e _______  6 00®6 60
C assia  B u d s ___ 25® 30
Cloves --------------  47® 50
Chalk P rep a re d . 14® 1#
C h lo ro fo rm _____ 67® 6!
C hloral H y d ra te  1 35® 1 81
Cocaine --------  11 60®12 25
Cocoa B u t t e r ___ 55® 75
Corks, list, less 40@50%
C o p p e ra s ________ 2%@ 10
Copperas, Pow d. 4® 10 
Corrosive Sublm  1 48@1 63
C ream  T a r t a r ___ 35® 45
C u ttle  b o n e ___  55® 75
D extrine  _______  4%@ 15
D over’s Pow der 3 60@4 00 
E m ery , All Nos. 10® 15 
E m ery , Pow dered  8® 10 
Epsom  Salts, bbls. @ 3
Epsom  S alts, less 3%@ 10 
E rgo t, pow dered __ ®1 50
Flake, W h i t e ___ 15® 20
Form aldehyde, lb. 21® 30
G e la t in e _________1 25 @1 5«
G lassw are, less 55%. 
G lassw are, full case 60%. 
G lauber Salts, bbl.
G lauber S a lts  less 04«
Glue, B r o w n ___ 21«
Glue, B row n Grd 12%«
Glue, W h i t e ___ 27 %(
Glue, W hite  Grd. 25«
G ly c e r in e _________ 24«
H o p s _____________ 65«
I o d in e _________  6 30«
Iodoform  ____   7 60L
L ead A c e t a t e _ 18® 25
Lycopodium  ____  75@1 00
M ace------------------  76® 80
M ace, pow dered S5®1 00
M e n th o l_____ 11  00@11 25
M orphine _____  8 70®9 60
N ux V o m ic a ___  ® 30
N ux Vomica, pow. 17® 25 
P ep p er b lack  pow. SSf 
Pepper, W hite  _
P itch , B urgundry
Q u a s s i a ________
Q u in in e _________
Rochelle S a lts  _
Saccharine _____
S a lt P e t e r ______
Seidlitz M ixture
Soap, g r e e n ___
Soap m o tt cas t. 22%«
Soap, w hite  cas tile

case  ____  ----------  @ 11 50
Soap, w hite  castile

less, p e r b a r ___ @1 25
Soda A s h ________ 3%@ 10
Soda B icarbonate  3%@10
Soda, Sal ______  03® 08
S pirits  C am phor @1 35
Sulphur, r o l l ___ 3% ~
Sulphur, S u b l . ____04
T am arinds  ______  20
T a r ta r  E m e t i c _t
T urpen tine , Ven. 50
V anilla  Ex. pu re  1 75
W itch  H a z e l __1 47
Zinc Su lphate  _ 06
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G RO CERY  PR IC E CU RREN T
These quotations are carefully corrected weekly, within six hours of mail­

ing and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country merchants will have their orders 
filled at market prices at date of purchase.

ADVANCED DECLINED
C ru sh e d  P in e  A p p le s Cheese
F ru it  J a r s P o r k
B u lk  O livé s V e a l
O a ts N u t s
O live s
S a lt

AMMONIA 
Arctic Brand 

16 oz., 2 doz. in  carton ,
p e r d o z ._____ _____ 1 75

I X  L , 3 doz., 12 oz. 3 75 
P a rso n s, 3 doz. sm all 5 00 
P a rsons, 2 doz. m ed. 4 20 
P arsons, 1 doz., lge. 3 35 
S ilver Cloud, 3 dz. sm . 4 80 
S ilver Cl’d, 2 dz., m ed. 4 00 
S ilver Cloud, 2 dz. lge. 6 70 
One case free  w ith  five.

AXLE GREASE

10c doz. 92%
15c doz. ,,.. 1 37%
20c doz. ______ 1 80
25c doz. ______ 2 30
50c doz. y-:, _ 4 40
80c doz. ______ 6 85

10 lb1. doz. _____ 13 50
F lake, 6 O Z . ___ 1 25
F lake, 16 O Z . ___ 2 26

K .  C.,

Queen F lake, 100 lb. keg  11 
Q ueen F lake, 25 lb. keg 14
Royal, 10c, d o z ._____  95
Royal, 6 oz., doz. _ 2 70
Royal, 12 oz., doz__6 20
Royal, 5 l b . _________ 31 2«
R um ford, 10c, d o z ._ 95
R um ford, 8 oz., doz. 1 85 
R um ford , 12 oz., doz. 2 40 
R um ford , 5 lb., doz. 12 50
Ryzon, 4 oz., doz. _ 1 35
Ryzon, 8 oz., d o z ._2 25
Ryzon, 16 oz., doz. _  4 05
Ryzon, 5 l b . ________ 18 00
Rocket, 16 oz., doz. 1 25 

B L U I N G
J e n n in g s  C ond en sed  P e a r l 

C - P - B  “ S e a l C a p “
3 doz. Case ( 1 5 c )__ -, 3 75
S ilver Cloud, 3 dz. sm . 3 80 
Silver Cloud, 2 dz. lge. 3 80 
w ith  perfo ra ted  crow ns. 
One case free  w ith  five.

B R E A K F A S T  F O O D S  
C racked W heat, 24-2 3 85
C ream  of W h e a t ___ 6 90
P illsbu ry ’s  B es t C er’l 2 20 
Q uaker Puffed  R ic e . .  5 45 
Q uaker Puffed  W h ea t 4 30 
Q uaker B rfs t  B iscu it 1 90
R alston  P u r i n a _____ 4 00
R alston  B ranzos ____ 2 70
R alston  Food, la rge  __ 3 60 
Saxon W h ea t F o o d _3 75

Shred . W h ea t B iscu it 3 85
V ita  W h ea t, 1 2 s ______ 1 80

Post’s  Brands.
G rape-N u ts, 2 4 s ______ 3 80
G rap e-N u ts, 1 0 0 s ____ 2 75
Poe tu rn  C ereal, 1 2 s _2 25
P o s t T oasties, 36s __ 2 8b
P o s t T oasties, 2 4 s _2 85
P o s t’s  B ran , 2 4 s ____ 2 7C

B R O O M S
S tan d a rd  P a rlo r , 23 lb. 8 00 
F ancy  P a rlo r , 23 lb. 9 50 
E x  F a n c y  P a rlo r  25 lb  10 50 
Ex. Fey. P a rlo r  26 lb 11 00
T oy ___   2 26
W hisk , No. 3 ________ 2 35

R ich & F ran ce  B ran d s
S p e c i a l____________  8 00
No. 24 Good V alue __ 8 76
No. 25 V elvet ______ 10 00
No. 25, S p e c i a l____  9 50
No. 27 Q uality  ______ 11 00
No. 22 Mis& D andy _ 11 00
No. B-2 B. O. E . ___ 10 60
W arehouse, 36 l b . _11 00
B.O .E. W ’house, 32 lb. 10 50

BRUSHES 
Scrub

Solid B ack, 8 i n . _____ 1 50
Solid B ack, 1 i n . _____ 1 75
Poin ted  E nds ________ 1 25

Stove
No. 1 ________________ 1 10
No. 2 ________________ 1 35

Shoe
No. 1 _______________  90
No. 2 ________________ 1 25
No. 3 ____________ . . .  2 00

BUTTER COLOR 
D andelion, 25c size . .  2 85 
N edrow , 3 oz., doz. 2 50 
BUTTER SUBSTITUTES

48, 1 lb . ___ ______ ___4 25
24, 3 l b . _____________ 5 50
10 lb. pails, p e r doz. 8 20 
15 lb. palls, p e r doz. 11 20 
25 lb . pails, p e r  doz 17 70 

B A K I N G  P O W D E R S  
C alum et, 4 oz., doz. 95 
C alum et, 8 oz., doz. 1 95 
C alum et, 16 oz., doz. .3 35 
C alum et, 5 lb., doz. 12 75 
C alum et, 10 lb., doz. 19 00

K .

I. VAN W ESTEN BRUG G E 
C arload D is tribu to r

1 lb. car to n s  _______ 25
2 an d  5 l b . ___ _______ 24%

CANDLES
E lec tric  L igh t, 40 lbs. 12.1
P lum ber, 40 lbs. ___  12.8
Paraffine, 6s ____ ___ 14%
Paraffine, 1 2 s ____  14%
W ieking  _ _ _ _ _ _ _ _ _  40
T udor. 6s, p e r box _30

CANNED FR U IT . 
Apples, 3 lb. S tan d a rd  1 75
Apples, No. 1 0 _4 25®4 50
Apple Sauce, No. 2_ 2 00 
A pricots, No. 1 1 90®2 00
A pricots, No. 2 _____ 2 25
A pricots, No. 2% 2 25®3 60 
A pricots, No. 10 9 00®13 50
B lackberries , No. 10_9 00
B lueber’s, No. 2, l-75® 2 50
B lueberries, N o. 10_11 60
C herries, No. '2_3 00®3 50
C herries, No. 2% 4 00@4 95 
C herr’s, No. 10 11 50®12 00
L oganberries , No. 2 _ 3 00
Peaches, No. 1 ____ 1 85
Peaches, No. 1, Sliced 1 40
Peaches, No. 2 _____ 2 76
Peaches, No. 2%, M ich 3 26 
Peaches, 2% Cal. 3 00@3 75 
Peaches, No. 10, M ich 7 75
P ineapple , 1, s l i c e d _2 00
P ineapple , 2, s l i c e d _3 50
Pineapple, 2, B rk  slic. 3 00 
P ineapple, 2%, sliced 4 25 
P ineapple, No. 2, c rus. 2 25 
P ineap ., 10, cru . 8 50@9 50
P ears, No. 2 ______ _ 3 25
P ears , No. 2 % _____4 25
P lum s, No. 2 ______2 25
P lum s, No. 2 % _____ 3 00
R aspberries  No. 2, blk. 3 25
R aspb ’s, Red, No. 10 9 76 
R aspb ’s, B lack  No. 10 11 00
R hubarb , No. 1 0 ___ 5 25

CANNED FISH .
Clam C b’der, 10% oz. 1 35 
Clam  Ch., No. 3 3 00®3 40 
Clam s, S team ed, No. 1 1 76 
Clam s, M inced, No. 1 2 50 
F in n an  H addie, 10 oz, 3 30 
Clam  Bouillon, 7 oz._ 2 60 
C hicken H addie, No. 1 2 75
F ish  F lakes, s m a l l_1 35
Cod F ish  Cake, 10 oz. 1 85 
Cove O y sters, 5 oz. _-_ l  75 
L obster, No. %, S ta r  2 90
Shrim p, No. 1, w e t_1 80
S ard ’s, % Oil, k .  4 25®4 75 
S ardines, % Oil, k ’less 3 85 
Sard ines, % Sm oked 7 00 
Salm on, W arren s , % s 2 75
Salm on, Red A laska_2 80
Salm on, M ed. A laska  1 65 
Salm on, P in k  Alimirp 1 50 
Sardines, Im . %, ea. 10®28 
Sard ines, Im ., %, ea. 25
S ardines. C a l ._1 75@2 10
T una , %, A lb o e o r e_95
T una , %, N e k c o ___ 1 65
T una , %, R e g e n t__ 2 26

CANNED M EAT.. 
B acon, Med. B eechnut 2 70 
B acon, Lge. B eechnu t 4 50
Beef, No. 1, C o rn e d _2 65
B eef, No. 1, R o a s t_2 65

Beef, No. % Rose Sli. 1 75 
Beef, No. %. Q ua. Sli. 2 10 
Beef, No. 1, Q ua. sli. 3 16 
Beef, No. 1, B ’n u t, sli. 5 10 
Beef, No. %, B ’n u t  sli. 2 80 
B eefs teak  & Onions, s  3 16 
Chili Con Ca., I s  1 35@1 45
Deviled H am , % s __ 2 20
Deviled H am , %s __  3 60
H am b u rg  S teak  &

Onions, No. 1 __ _ 3 15
P o tted  Beef, 4 o z . __ 1 40
P o tted  M eat, % L ibby 50 
P o tted  M eat, % L ibby 90 
P o tted  M eat, % Rose 80 
P o tted  H am , Gen. % 2 15 
V ienna  Saus., No. % 1 36
V eal Loaf, M edium  _ 2 SO

Baked B eans
B eechnut, 16 o z . ___ 1 40
C a m p b e lls _________ _ 1 15
C lim atic Gem, 18 oz. 1 00
F rem o n t, No. 2 _____ 1 25
Snider, No. 1 ____  95
Snider, No. 2 _______1 35
V an Cam p, S m a l l_92%
V an Cam p, M e d . ___1 15
CANNED V EG ETA BLES.

A sparagus.
No. 1, G reen  t i p s __ 4 00
No. 2%, Lge. Gr. 3 75®4 60 
W ax B eans, 2s 1 35@3 75
W ax B eans, No. 1 0 _6 96
G reen B eans, 2s 1 60@4 75 
G reen B eans, No. 10— 8 26 
L im a B eans, No. 2 G r. 2 00 
L im a  B eans, 2s, Soaked 95 
Red K id., No. 2 1 30@1 56 
B eets, No. 2, wh. 1 60@2 40 
B eets, No. 2, c u t 1 26@1 76 
B eets, No. 3, c u t 1 40@2 10 
Corn, No. 2, SL 1 00@1 10 
Corn, No. 2, E x .-S tan . 1 66 
Corn, No. 2, F a n  1 60®2 26 
Corn. No. 2, Fy . g la ss  3 26
Corn, No. 1 0 _______ 7 25
H om iny, No. 3 1 15@1 35
O kra, No. 2, w h o le _1 90
O kra, No. 2, c u t —_  1 60 
D ehydra ted  V eg Soup 90 
D ehydra ted  P o ta to es , lb  45
M ushroom s, H o t e l s __  40
M ushroom s, C h o i c e __ 48
M ushroom s, S u r E x tra  70 
P eas, No. 2, E .J . 1 25@1 80 
P eas, No. 2, S ift.,

Ju n e  _ _ _____ J. 60®2 19
P eas, No. 2, H r. s if t .

E . J ---------------- 1 90®2 10
Peas, Ex. F ine , F ren ch  29 
P um pkin , No. 3 1 45®1 75
Pum pkin , No. 1 0 ____ 4 00
P im entos, %, each  16® 18 
P im entos, %, each  _  27 
Sw”t  P o ta toes , No. 2% 2 16
S au rk rau t, No. 3 ____ 1 65
S uccotash , No. 2 1 60@2 36 
Succotash , No. 2, g lass  3 45
Spinach, No. 1 ______ 1 35
Spinach, No. 2 1 45®1 60
Spinach, No. 3 2 15@2 25
Spinach, No. 1 0 ______ 6 00
T om atoes, No. 2 1 30@1 60 
T om atoes, No. 3 1 90®2 26 
T om atoes, No. 2 g la ss  2 85 
Tom atoes, No. 1 0 ____ 6 00

CATSUP.
B -n u t, L a r g e ________ 2 70
B -n u t, S m a l l ________ 1 80
Libby, 14 oz. _______ 2 25
Libby, 8 o z . __________ 1 60
Lilly  Valley, 14 oz. _  2 35 
Lilly  Valley, % P in t  1 65
P a ram o u n t, 24, 8s ___ 1  45
P aram o u n t, 24, 1 6 s _2 40
P aram o u n t, 6, 1 0 s _10 00
Sniders, 8 o z . ________ 1 75
Sniders. 16 o z . _____ 2 75

.V an Cam p, 8 oz. „ _ _  1  76
V an  Cam p, 16 o z . _3 15

CH ILI SAUCE.
Snider, 16 o z . ________ 3 25
Snider, 8 o z . ________ 2 25
Lilly  Valley, % P in t  2 25

OYSTER COCKTAIL.
Sniders, 16 oz. ______ 3 25
Sniders, 8 o z . ________ 2 25

C H E E S E
R oquefort ____________  48
K ra f t  Sm all t i n s ___ 1 70
K ra f t  A m erican ____   2 76
Chili, sm all t i n s ___ 1 70
P im ento , sm all tin s_1 70
R oquefort, sm all tin s  2 50 
C am enbert, sm all tin s  2 50
B rick  _______________   27
W isconsin F l a t s ____ 25 *
W isconsin D aisy ____ 25
Longhorn ____________ 25
M ichigan Fu ll C ream  25 
N ew  Y ork  F u ll C ream  33 
Sap Sago __________   85

CH EW IN G  GUM
A dam s B lack  J a c k ___ 65
A dam s B lo o d b e r r y __ 85
A dam s Calif. F r u i t ___ 65
A dam s Sen S e n ______65
B eem an’s  P epsin  ______ 65
B e e c h n u t_____ _______  70
D oublem int ____________ 65
Ju icy  F r u i t ____________ 66
P epperm in t, W rig leys_65
Spearm in t, W rig leys __ 65
W rig ley’s P -K  ________ 65
Zeno ___________________ 65

CHOCOLATE.
B aker, C aracas, % s __ 37
B aker, C aracas, %s __ 35
B aker, P rem ium , % s __37
B aker, P rem iu m , % s _34
B aker, P rem ium , %s __ 34 
H ersheys, P rem ium , %a 35 
H ersheys, P rem ium , %a 36 
R unkle, P rem ium , %s_ 34 
R unkle, P rem ium , %s_ 37
V ienna Sw eet, 2 4 s ___ 1 75

COCOA.
B ak e r’s  %s _________  40
B ak e r 's  %s ____________ 36
B unte , % s ____________ 43
B unte , % l b . __________35
B unte , lb. _____________32
D roste’s  D utch , 1 lb__9 00
D roste’s  D utch , % lb. 4 75 
D roste ’s  D utch , % lb. 2 00
H ersheys, %s _________ 33
H ersheys, % s _________ 28
H uyler _________________ 36
Lowney, % s ____________ 40
Low ney, % s ___________ 40
Low ney, %s __________38
Lowney, 5 lb. c a n s ___ 31
V an H outen , %s ______76
V an H outen . % s _____75

COCOANUT.
%s, 6 lb. case  D unham  50
%s, 5 lb. c a s e _________ 48
%s & %s, 15 lb. case 49 
B ulk, b a rre ls  Shredded 20 
96 2 oz. pkgs., p e r case 8 00 
48 4 oz. pkgs.. per case 7 00 

C LO TH ES LINE.
H em p, 60 ft. _________ 2 00
T w isted  C otton, 50 ft. 1 75
B raided . 50 f t . _______ 2 75
Sash  C o r d ____________ 4 00

C O FFE E  ROASTED 
Bulk

Rio ___________________  20
S an tos ____________  23@26
M aracaibo  _____________ 29
G u a tem ala  _____________ 30
J a v a  and  M ocha ______ 39
B ogota _________________ 32
P eab erry  _______________ 28

C hris tian  Coffee Co. 
A m ber Coffee, 1 lb. c a r t. 31 
C rescen t Coffee, 1 lb. c t. 26
A m ber T ea  (bulk) ____ 47

M cL aughlin’s  XXXX 
M cL aughlin’s XX X X  p ack ­
age coffee is sold to  re ta il­
e rs  only. M ail a ll orders  
d irec t to  W . F . M cL augh­
lin  & Co.. Chicago.

Coffee E x trac ts
N. Y.. p e r 1 0 0 ______  11
F ra n k ’s 50 p k g s ._____ 4 25
H um m el’s  50 1 lb. __ 10% 

CONDENSED MILK
Eagle, 4 d o z ._________ 9 00
L eader, 4 doz. _______ 6 50

M ILK COMPOUND

gebe, Tall, 4 doz. _  4 50 
ebe, B aby, 8 doz. _  4 40 
Carolene, T all, 4 doz. 4 00

Carolene, B aby  ______ 3 50
EVAPORATED MILK

01U e G r 4SS

■  Evaporate®-

i l K
t> ,jf& g  S t o r a g e  C o g g ^ L

Blue G rass, Tall, 48 6 01 
Blue G rass, B aby, 72 3 71 
C arnation , T all, 4 doz. 5 21 
C arnation , B aby, 8 dz. 5 II
E v ery  D ay. T all ____ 6 21
D anish P rid e , t a l l _5 21
D anish  P ride, 8 doz. 5 II
E v ery  D ay, B a b y ___ 4 01
Goshen, T a ll _________ 5 0<
Goshen, G a l lo n _______ 5 01
O atm an 's  D un., 4 doz. 5 21 
O a tm an’s  D un., 8 doz. 5 II
P e t, T a l l _______   5 21
P e t. Baby, 8 o z . ___ 5 II
B orden’s, T a ll _______ 5 2!
B orden’s, B aby  ______ 5 1!
V an Cam p, T all ____ 6 21
V an Camp, B a b y ___ 3 91
W hite H ouse. B aby _ 4 71 

CIGARS
Lewellyn & Co. B rands 

. Mi Lola
Capitol, 50s _______  125 01
F av o rita , 50s ______ 115 01
V ictory, 6 0 s _______  95 01
B uckeye, 50s _____  75 01
P an e te la , 50s _____  75 01
L a S o re tta  (sm okers) 70 0( 
W olverine, 6 0 s ____  75 01

G arc ia  M aster
Cafe, 1 0 0 s____________ 37 50

Sw ift
W olverine, 5 0 s ____  130 00
Suprem e, 50s t ____ 110 00
B ostonian , 50s _____  95 00
P erfec to , 5 0 s _______  95 00
B lun ts, 5 0 s _________  75 00
C abinet, 60s _______  73 00

C u r ra n t s
P ackage , .15 oz. _______ 23
Boxes, Bulk, pe r l b . _20

’ P eache s
Evap. F ancy , Unpeeled 20
E vap . F ancy , P e e l e d _22

Peel
Lemon, A m erican  _____ 24
O range, A m erican  _____ 25

W o rd e n  G ro ce r Co. B r a n d s  
H a rv e s te r  L ine.

K iddies, 1 0 0 s_______  37 50
R ecord B reakers , 50s 75 00
Delmonico, 5 0 s _____  75 00
E picure  P an e te la , 50 75 00
P erfec to , 50s ______  95 00

T he L a  A zora L ine. v
A greem ent, 5 0 s ____  58 00
W ashing ton , 5 0 s ___  75 00

Sanchez & H ay a  Line 
W eb ste r C igar Co.

P laza , 50s, W o o d _ 95 00
P an te lla , 50, W ood _ 95 00
Coronado, 50 T i n _ 95 00
B elm ont, 50s, W ood 110 00 
St. Reges, 50s, W o o d  125 00 
V anderbilt, 25s, W d . 140 00 

Snuff.
C openhagen, 10c, roll 64
Seal B landening, 10c_ 64
Seal Goteborg, 10c, roll 64 
Seal Swe. Kapee, 10c 64
Seal N orkopping, 10c 64
Seal N orkopping 1 lb. 85

CO NFECTIONERY 
S tick  Candy Pa ils

S tan d a rd  ___________ 17
Jum bo W rapped  __19 '
P u re  S ugar S tick , 600’s 4 20
Big Stick , 20 Lb. case 19

Mixed Candy P a ils
K in d erg a rten  _______ 18
L eader ______________ 17
X. L . O. ____________ 15
F rench  C r e a m s ___!__ 20
Cam eo ______________ 19
G rocers _____________ 13

F a n c y  C hoco la te s
5 lb. Boxes 

B itte rsw ee ts , A ss’ted  1 65 
Choc M arshm allow  Dp 1 75
M ilk C hocolate A A_1 95
Nibble S ticks _______ 2 00
P rim rose  Choc. _____ 1 35
No. 12 Choc. ___ £__ 1 60
Chocolate N u t Rolls _ 1 90 

Gum Drops Pa ils
Anise _______________ 17
O range G u m s _______ 17
Challenge G u m s _____ 14
F a v o r i t e _____________ 20
S uperio r ____________ 21

Lozenges. Pa ils  
A. A. Pep. Lozenges 19 
A. A. P in k  Lozenges 19 
A. A. Choc. Lozenges 20
M otto H e a r ts  ______ 20
M alted M ilk Lozenges 22

H ard Goods. P a ils
Lem on D rops _______ 18
O. F . H orehound Dps. 18
A nise Squares _____ l 8
P e a n u t S q u a r e s _____ 20
H orehound T a b l e t s _20

Cough Drops Bxs.
P u tn a m ’s  ___________ 1 30
S m ith  B r o s ._________ 1 50

P ackage Goods 
C ream ery  M arshm allow s 

4 oz. pkg., 12s, c a r t. 1 05 
4 oz. pkg., 48s, case 4 00

Specialties. *
A rcad ian  Bon B o n s ___ 19
W aln u t Fudge _______ 23
Pineapple  F udge _____ 21
Ita lian  Bon B o n s _____ 18
N ationa l C ream  M ints 25 
S ilver K ing  M. M allows 30
Hello, H iram , 2 4 s ___ 1 50
W aln u t Sundae, 24, 5c 85
N eapolitan , 24, 5 c ___  85
Y ankee Jack , 24, 5 c _85
G ladiator, 24, 1 0 c ___ 1 60
Mich. S ugar Ca., 24, 5c 85 
P a l O Mine, 24, 5 c ___  85

COUPON BOOKS
50 Econom ic g r a d e _2 50
100 Econom ic g r a d e _4 50
500 Econom ic g rade  20 00 
1,000 Econom ic g rade  37 50 

W here 1,000 books a re  
ordered  a t  a  tim e, spec ia l­
ly p r in t fro n t cover is 
furn ished  w ith o u t charge. 

CRISCO.
36s, 24s and  12s.

L ess th a n  5 c a s e s _21
Five cases ___________ 20%
Ten c a s e s ___________ 20
T w enty-five c a s e s __ 19%

6s an d  4s
L ess th a n  5 c a s e s _20%
F ive cases __________ 19%
T en cases ___________ 19%
T w enty-five c a s e s _19

CREAM OF TARTAR 
6 lb. boxes ____________ 38

DRIED FRU ITS 
Apples

E v ap ’d Choice, b l k . _15
A pricots

E vapora ted , C h o ic e ____ 28
E vapora ted , F an cy  ____ 33
E vapora ted  S labs _____ 25

Citron
10 lb. b o x ____________ 57

R a is in s
Seeded, bulk  ________ 13
Seeded, 15 oz. p k g ._14%
Seedless, T h o m p s o n_13%
Seedless, 15 oz. pkg. 14 

C a lifo rn ia  P ru n e s  
90-100 25 lb. boxes —@10%
80-90, 25 lb. b o x e s_@11
70-80, 25 lb. b o x e s _@12
60-70, 25 lb. boxes _@ 13
50-60 25 lb. b o x e s _@14
40-50 25 lb. b o x e s_@16
30-40 25 lb. boxes —.@19 

F A R IN A C E O U S  G O O D S  
B e a n s

Med. H and  P i c k e d _09
Cal. L im as ------------- 1 1 %
Brow n, Sw edish ___ 08
R ed K id n e y __________09%

F a r in a
24 packages  _______ 2 10
Bulk, p e r 100 l b s . ___ 05

H o m in y
Pearl, 100 lb. sack  _  2 60 

M a ca ro n i
D om estic, 20 lb. box 07% 
D om estic, broken bbls. 06% 
A rm ours, 2 doz., 8 oz. 1 80 
Fou ld’s, 2 doz., 8 oz. 1 80
Q uaker, 2 doz. _____ 1 85

P e a r l B a r le y
C hester _____________ 4 25
00 an d  0000 _________ 6 00
B arley  G rits  ________ 5 00

P e a s
Scotch, l b . __ _______ 08
Split, lb. ___________ 08%

S a g o
E a s t In d ia  _________ 09

' T a p io ca
P earl, 100 lb. s a c k s _9%
M inute, 8 oz., 3 doz. 4 05 
D rom edary  In s ta n t __ 3 50
F L A V O R I N G  E X T R A C T S

Doz. D oz .
Lemon V a n il la

1 20 % ounce ____  1 60
1 65 1% o u n c e ___ 2 00
2 75 2% o u n c e ___ 3 25
2 40 2 ounce _____ 3 00
4 50 4 ounce _____ 5 50
7 75 8 ounce _____ 9 50

15 00 16 o u n c e ____18 00
29 00 32 ounce ____ 34 00

F L O U R  A N D  F E E D
V alley C ity  M illing Co. 

L ily  W hite , % P ap e r
sack  _:____________

H a rv e s t Queen, 24%
L ig h t L oaf Spring

W heat, 24s ______
Roller C ham pion 24%
Snow Flake, 2 4 % s_
G raham  25 lb. per cw t 
Golden G ranu la ted  Meal,

2 lbs., per cw t., N 
Row ena P an cak e  Com ­

pound, 5 lb. sack__
B uckw heat Com pound,

5 lb. sack  _________
W atson  H igg ins M illing 

Co.
New P erfec tion , %s_ 7 60
Red A rrow , % s _____ 7 80

W orden G rocer Co. 
A m erican  Eagle, Q uaker, 
P u re  Gold, F o res t K ing, 
W inner.

M ea l
Gr. G rain  M. Co.

Bolted _______________ 2 55
Golden G r a n u la te d _2 70

W h e a t
No. 1 R e d _______________ 1 25
No. 1 W hite  ________ 1 23

O ats
C arlo ts  ___   52
L ess th a n  C a r l o t s ___ 57

C o rn
C arlo ts _________________ 82
L ess th a n  C arlo ts ____ 87

H a y
C arlo ts  ______________ 16 00
L ess th a n  C a r l o t s _ 20 00

Feed
S tree t C ar F e e d ___  36 00
No. 1 Com  & O at F d  35 00
C racked Corn _____  35 00
C oarse Corn M e a l_ 35 00

F R U I T  J A R S
M ason, p ts ., p e r gross 7 45 
M ason, q ts ., p e r gross 8 80 
M ason, % gal., g ross 11 95 
Ideal G lass Top, p ts . 9 00 
Ideal G lass Top, q ts . 11 10
Ideal G lass Top, %

gallon __________   15 20
G E L A T I N E

Jello-O , 3 doz. ______ 3 45
K nox’s Sparkling, doz. 2 25 
K nox’s A cldu’d, doz. 2 25
M inute, 3 doz. ______ 4 05
P lym outh , W hite  ____ 1 55
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10c size, 4 doz. _____ 3 60
15c size, 3 doz. _____ 3 60
26c size, 2 doz. _____ 4 00

U ntil M ay 1st—K arton  
K u tte r  free w ith  a  p u r­
chase of a  case o r m ore.

H O R S E  R A D I S H  
P e r doz., 6 oz! _____ 1 05

J E L L Y  A N D  P R E S E R V E S
P ure, 30 lb. p a i l s ___ 3 15
P ure  7 oz. A sst., doz. 1 20 
B uckeye, 22 oz., doz. 1 75 
O. B., 15 oz., p e r doz. 1 40

J E L L Y  G L A S S E S  
8 oz., p e r doz. _______ 35

M A T C H E S .
Blue Ribbon, 144 box. 7 56 
S earch ligh t, 144 box. 8 00 
Safe Hom e, 144 boxes 8 00 
Red Stick . 720 lc  bxs 5 50 
Red D iam ond, 144 bx 5 85

C le ve lan d  M a tc h  Co. 
B ra n d s

Old Pal. 144 Boxes 8 00
Buddie, 144 B o x e s  5 75

S a fe ty  M atche s. 
Q uaker, 5 gro. case 4 75 
Red Top, 5 gro. case 5 26 

M I N C E  M E A T .
None Such, 3 d o z ._4 85
Q uaker, 3 doz. c a s e _3 75
L ibby K egs, W et. lb. 24

M O L A S S E S .

Gold B rer Rabbit 
No. 10, 6 cans to case 5 10 
No. 5, 12 cans to  case 5 *>5 
No. 2%, 24 cans to  cs. 5 60 
No. 1%, 36 cans to  cs. 4 60 

Green B rer R abbit 
No. 10, 6 cans to case 3 65 
No. 5, 12 cans to case 3 90 
No. 2%, 24 cans to cs. 4 15 
No. 1%, 36 cans to cs. 3 „0 

A unt Dinah Brand.
No. 10, 6 cans to case 2 85
No. 5, 12 cans to case 3 10
No. 2%, 24 cans to cs. 3 35 
No. 1%, 36 cans to cs. 2 90 

New Orleans
F ancy  Open K ettle  —  55
C h o ic e ________________42
F a ir  ____________________ 28

H alf b a rre ls  5c ex tra  
M olasses in Cans.

KeU Jileii, 24, 2 lb. — 2 60 
lied H en, 24, 2% lb. 3 2o
R ed H en, 12, 5 l b . _3 00
Red H en, 6, 10 lb. __ 2 80 
G inger Cake, 24, 2 lb. 3 lu 
U inger Cake, 24, 2% lb. 4 00 
G inger Cake, 12, 5 lb. 3 75 
G inger Cake, 6, 10 lb. 3 50
U. & L. 24-2 lb. ___4 5o
u .  &  L. 24-2% lb. „  5 30
O. & L. 12-5 lb. ___ 5 00
O. & L. 6-10 l b . _____ 4 75
Dove, 36, 2 lb. W h. L. 5 60 
Dove, 24, 2% lb W h. L 5 20 
Dove. 36, 2 lb. B lack 4 30 
Dove, 24, 2% lb. B lack  3 90 
Dove, 6, 10 lb. Blue L  4 4n 
Palm etto , 24, 2% lb. 4 40

N U T S .
W h o le

Almonds, T erregona— 19
Brazil, L arge  ----------- 14
F ancy  m ix e d ________ 20
F ilb erts , Sicily _____ 15
P eanu ts , V irg in ia, raw  11 
P eanu ts , V ir. roas ted  13 
P ean u ts , Jum bo raw  13% 
P ean u ts , Jum bo, rs td  15%
Pecans, 3 s t a r _______ 22
Pecans, Jum bo _____ 80
W alnuts, C a l i fo rn ia_28

Salted Peanuts
Fancy , N o. 1 ________ 17%
Jumbo _________ ___ 20

She lled
A lm o n d s_;___________ 55
P ean u ts , Spanish,

125 lb. b a g s ________ 13%
F ilb erts  _____________ 50
P ecans  .______________1 05
W alnu ts  _____________  57

O L IV E S .
Bulk, 2 gal. k e g ___ 4 25
Bulk, 3 gal. k e g ___ 6 00
B ulk, 5 gal. k e g ___ 9 25
Q uart, J a r s ,  d o z e n _6 25
4 oz. J a r ,  plain, doz. 1 45 
5% oz. J a r ,  pi., doz. 1 60 
9 oz. J a r ,  p lain, doz. 2 80 
16% oz. J a r ,  PI. doz. 4 50 
4 oz. J a r ,  s t u f f e d _1 65
8 oz. J a r ,  S tu ., doz. 3 40
9 oz. J a r ,  Stuffed, doz. 4 00 
12 oz. J a r ,  Stuffed, dz. 5 00

P E A N U T  B U T T E R .

Sem dac, 12 pt. cans 2 70 
Sem dac, 12 qt. cans 4 00

PICK LES 
Medium Sour

B arre l, 1,200 c o u n t_16 00
H alf bbls., 600 count 9 00
10 gallon kegs ___  6 75

Sw eet Sm all
30 gallon, 2400 ____  33 00
15 gallon, 2000 _____ 17 50
10 gallon, 800 ________ 12 75

Dill Pickle».
600 Size, 15 g a l . ___  9 00

PIP E S
Cob, 3 doz. in bx 00@1 20

PLAYING CARDS
B roadw ay, per d o z ._2 40
1 slue Ribbon _________ 4 00
Bicycle _______________ 4 25

POTASH
B ab b itt’s 2 d o z .__ ___ 2 75

FRESH  M EATS 
Beef.

Top S teers  & H eif. 14@15 
Good S teers  & H eif. 13@14 
Med. S teers  & Heif'. 1142)12 
Com. S teers  & H eif. 08009 

Cows.
Top ____________________ 11
Good ___________________ 10
M edium ________ __,___ 08
Common _______________ 07

Veal.
Top ____________________ 15
Good ______   15
M edium ___________;____12

Lamb.
Good ___________________ 24
■“’Odium ___________  23
P oor _____________    - I t

M utton.
Good _________________ 15
M edium ______________ i*
P o o r_______ ___ ____ 0$

Pork.
H eavy  hogs ______ __ 08

SALT
M edium hogs ____ —  10% Colonial 24. 2 l b . ___
L igh t hogs _ ___ -  10% Med. No. 1, Bbls. _ !
Loins __ 15 Med. No. 1, 100 lb. bg.
B u tts — 14 F a rm e r Spec.., 70 lb. 

P ack ers  M eat, 56 lb.Shoulders ............ —  12%
H am s ____________ __ 13 P ackers fo r Ice cream

10
N eck bones __ 05 Blocks. 50 lb. __

Bel Car-M o Brand 
8 oz. 2 doz. in case 3 20
24 1 lb. pails _______ 5 60
12 2 lb. pails _______ 5 40
5 lb. pails 6 in c ra te  6 00 
15 lb. pails __________ 18%
25 lb. pails _________ 18
50 lb. t i n s ___  -------------17%
PETROLEUM  PRODUCTS 

Iron  B arre ls
Perfection  K e r o s in e_12.6
Red Crown Gasoline,

T ank  W a g o n _______ 21.3
Gas M achine G asoline 38.8
V. M. & P. N a p h th a  25.2
Capitol C ylinder ____ 42.2
A tlan tic  Red E ng ine- 23.2 
W in te r B lack  _______ 13.7

tf^okiring
Iron B arrels.

M edium L i g h t ________ 59.2
M edium heavy  ______61.2
H eavy  ________________ 64.2
E x tra  heavy _________ 69.2
T ransm ission  Oil ____ 59.2
Finol, 4 oz. cans, doz. 1.40 
F in d , 8 oz. cans, doz. 1.90
P arow ax , 100, 1 l b . _6.7
Parow ax , 40, 1 l b . _6.9
Parow ax, 20, 1 l b . _7.1

PROVISIONS 
B arreled Pork

C lear B a c k _ 23 00@24 00
S hort C ut C lear 22 6o@23 00
C lear F am ily_ 27 00@28 00

Dry S a lt M eats 
S P  Bellies __ 16 00@18 00 

L ard
80 lb. t u b s ___ advance %
P u re  in tie rces  ______ 14%
Com pound L a r d _____ 14
69 lb. t u b s ___advance %
50 lb. t u b s ___advance %
20 lb. p a i l s ___advance %
10 lb. p a i l s ___advance %

5 lb. p a i l s ___advance 1
3 lb. p a i l s ___advance 1

S ausages
Bologna _____________ 12
L iver ________________ 12
F ran k fo rt ___________ 16
P o r k ____ ;_______  18@20
V e a l _________________ 11
T o n g u e ______________ 11
H eadcheese ________ _ 14

Smoked M eats 
H am s, 14-16, lb. __ 20@ 23 
H am s, 16-18, lb. __ 20@ 23 
H am , d ried  beef

se ts  __________ 38 @39
C aliforn ia  H am s 12 @13 
P icnic  Boiled

H am s _______  30 @32
Boiled H a m s _32 @35
M inced H am a — 14 @15
Bacon ----------------22 @34

Beef
Boneless ___  23 00@24 00
Rum p, new  __ 23 00@24 00 

Mince M eat
Condensed No. 1 car. 2 00 
Condensed B akers  b rick  31
M oist in  g lass  _____ 8 00

P ig 's  Feet
% bbls. _________   2 15
% bbls., 35 lbs. _____ 4 00
% bbls. ______________ 7 00
1 bbl. ----------------------- 14 15

Tripe
K its, 15 lbs. ________  90
!4 bbls., 40 lbs. ______ 1 60
% bbls., 80 l b s . _____ 3 00

Casings
Hogs, per lb. _______  @42
Beef, round s e t ___ 14@26
Beef, m iddles, s e t— 25@30 
Sheep, a  skein  1 75@2 00 

RICE
F an cy  H e a d ________ 08
Blue R o s e _______ 5%@6
B roken _____________  03%

ROLLED OAT8 
Steel Cut, 100 lb. sks. 4 75 
Silver F lake, 10 P am . 1 90
Q uaker, 18 R e g u la r_1 80
Q uaker, 12s F a m i ly _2 65
M others, 25s, ll l’num  4 40 
Silver F lake, 18 Reg. 1 45
Sacks, 90 lb. J u t e ___ 3 05
Sacks, 90 lb. C otton— 3 15

SALERATUS
Arm  and  H a m m e r_3 75

SAL SODA
G ranula ted , bbls. ___ 2 00
G ranulated , 100 lbs cs 2 25 
G ranu lated , 36 2% lb.

packages __________ 2 50
COD FISH

M iddles ______________  15
T able ts , 1 lb. P u r e __  22
T ablets, % lb. P ure,

doz. _______________ 1 40
W ood boxes, P u re  ____ 26
W hole C o d ______    12

Holland H erring
M ilkers, kegs ;________ 1 15
Y. M. K egs _________ 1 00
Y. M. H a lf bbls. . .  8 50
Y. M. bbls. _________ 16 50

H erring
K  K  K  K , N o rw a y _ 20 00
8 lb . pails __________ 1 40
C ut L unch __________ 1 00
Boned, 10 lb. b o x e s_16%

Lake H erring  
% bbl., 100 l b s . ____ 6 00

T ubs, 50 lb. fancy fa t 9 25
Tubs, 60 coun t ______ 5 75

W hite  Fish
Med. F ancy , 100 lb. 13 00

SHOE BLACKENING.
2 in 1, P a s te , d o z ._1 35
E. Z. Com bination, dz. 1 35
D ri-Foo t, doz. ______ 2 00
Bixbys, Doz. ________ 1 35
Shinola, doz. ________  85

STOVE POLISH. 
B lackine, per doz. __ 1 35 
B lack Silk Liquid, dz. 1 40 
B lack Silk P as te , doz. 1 2 > 
E nam aline  P aste , doz. 1 35 
E nam aline Liquid, dz. 1 35 
E  Z Liquid, p e r doz. 1 40
R adium , p e r d o z .__1 85
R ising  Sun, per doz. 1 35 
654 Stove E nam el, dz. 2 85 
Vulcanol, No. 5, doz. 95 
V ulcanol, No. 10, doz. 1 35 
Stovoil, j j e r  doz. ___ 3 00

90 
80 
.95 
95 
63

95
J 1 ___  47

B u tte r  Salt, 280 lb. bbl. 4 50 
B aker Salt, 280 lb. bbl. 4 25
100, 3 lb. T a b l e ____ 6 07
60, 5 lb. Table  _____ 5 57
30. 10 lb. T a b l e _____ 5 30
28 lb. bags, b u t te r  _  48

Per case, 24 2 l b s . _2 40
Five case lo ts _____ 2 30

S O A P

Am. F am ily , 100 box 6 00
E xport, 120 box ___ 4 90
F lake W hite , 100 box 5 25 
F els  N ap th a , 700 box 6 00 
G rdm a W hite  N a. 100s 5 00 
Rub No M ore W hite

N ap th a , 100 b o x _5 50
Sw ift C lassic, 100 box 5 25 
20 Mule Borax, 100 bx 7 55
Wool, 100 b o x _____ 6 50
F a iry , 100 box ______ 5 50
Jap  Rose, 100 b o x ___ 7 85
Palm  Qlive, 144 box 11 00
Lava, 100 b o x ________ 4 90
Pum m o, 100 b o x ___ 4 85
Sw eetheart, 100 box _ 5 76 
G randpa  T a r, 50 sm . 2 00 
G randpa T a r, 50 Lge 3 35 
F a lrb an k  T a r. 100 bx 4 00
Trilby, 100, 12c ______ 8 00
W illiam s B arb er B ar, 9s 50 
W illiam s Mug, p e r doz. 48

P ro c to r & Gamble.
5 box lots, asso rted

Chipso, 80, 12s ______ 6 40
Chipso, 30, 32s ______ 6 00
Ivory, 100, 6 oz. ___ 6 50
Ivory, 100, 10 o z . ___ 10 85
Ivory, 50, 10 o z . _____ 5 50
Ivory Soap F lks., 100s 8 00 
Ivory Soap F lks., 50s 4 10
Lenox, 100 c a k e s ___ 3 65
Luna, 100 c a k e s _____ 4 00
P. & G. W hite  N ap th a  5 25 
S ta r, 100 No. 13 cakes 5 50 
S ta r  Nap. Pow. 60-16s 3 65 
S ta r  Nap. Pw ., 100-12s 3 85 
S ta r N ap. Pw ., 24-60s 4 85

C L E A N S E R S .

ITCHEN
LENZER

80 can  cases, $4.80 p e r case

W A S H I N G  P O W D E R S .  
Bon Am i Pd, 3 dz. bx 3 75 
Bon Am i Cake, 3 dz. 3 25
Clim aline, 4 d o z . ___ 4 20
G randm a, 100, 5 c ___ 4 00
G randm a, 24 L arge _ 4 00
Gold D ust, 1 0 0 s ______ 4 0 0
Gold D ust, 12 L arge 3 26
G o l d e n  R o d .  2 4  _________ 4 2 5
Jinx , 3 d o z .________   4 50
L a  F ran ce  L aun , 4 dz. 3 60 
L u s te r Box, 5 4 _;__   3 75

Rub No M ore, 18 , Lg. 4 25 
Spotless C leanser, 48,

20 o z . _____ _______ 3 85
Sani F lu sh , 1 d o z ._2 25
Sapolio, 3 doz. _____ 3 15
Soapine, 100, 12 oz. -  6 40 
Snowboy, 100, 10 oz. 4 00
Snowboy, 24 L a r g e _4 70
Speedee, 3 doz. _____ 7 20
S unbrite , 72 doz. ___ 4 00
W yando tte , 48 ______ 4 75

SPIC ES.
W hole Spices.

Allspice, J a m a i c a _@13
Cloves, Z anzibar ____ @45
Cassia, C anton ______ @16
C assia, 5c pkg., doz. @40
G inger, A frican ,_____ @15
G inger, C o c h in _____ _ @20
M ace, P enang  ________ @70
M ixed, No. 1 ________ @22
M ixed, 5c pkgs., doz. @45
N tum egs, 70-80 ______ @33
N utm egs, 105-110____ @38
Pepper, B lack _______@15

Pure Ground In Bulk
Allspice, J am a ica  ___ @16
Cloves, Z anzibar ___ @50
C assia, C anton ______ @22
Ginger, A f r i c a n _____ @25
M ustard  ____________ @28
Mace, P e n a n g ________ @75
N utm egs _____________ @32
Pepper, B lack  ________@18
Pepper, W hite  _____ ,_ @30
Pepper, Cayenne ____ @32
P ap rik a , Spanish _____@32

Seasoning
Chili Pow der, 15c ___ 1 35
Celery S alt, 3 o z . ___  95
Sage, 2 oz. _________  90
Onion S a lt _______ ___1 35
G arlic ________ _______ 1 35
Ponelty , 3% oz. ___ 3 25
K itchen  B ouquet ___ 3 25
L aure l Lehves ______  20
M arjoram , 1 o z . _____  90
Savory, 1 ■ oz. _______  90
Thym e, 1 o z . ________  90
Tum eric, 2% oz. ___  90

STARCH
Corn

K ingsford , 40 l b s . ___ 11%
Pow dered, b a g s ___ 03
Argo, 48 1 lb. p k g s ._3 76
Cream , 4 8 -1 _________ 4 80
Q uaker, 40-1 ________  6

Gloss
Argo, 48 1 lb. p k g s ._3 75
Argo, 12 3 lb. p k g s ._2 74
Argo, 8 5 lb. p k g s .__ 3 10
Silver Gloss, 48 I s _11%
E lastic , 64 pkgs. ___ 5 35
Tiger, 48-1 __________ 2 85
T iger, 50 l b s . _____ ____04%

CORN SYRUP.

M iracle C., 12 oz., 1 dz 2 25

Old D utch  Clean, 4 dz 4 00
Q ueen A nn, 60 o z . _2 40
Rinso, 100 oz. _______ 6 40
R ub No More, 100, 10 

oz. __  3 85

ilCl
GOLDEN • CBYSTAlWHITE ■ MAPLE

Penlck Golden Syrup
6, 10 lb. c a n s _________2 55
12, 5 lb. c a n s _________2 75
24, 2% lb. c a n s ____ _ 2 85
24, 1% lb. c a n s _____ 1 95

C rystal W hite Syrup
6, 10 lb. c a n s _______ 2 95
12, 5 lb. c a n s _________ 3 15
24, 2% lb. c a n s _____ 3 30
24, 1% lb. c a n s _____ 2 25
Penlck  M aple-Like Syrup

6. 10 lb. c a n s ________ 3 70
12, 5 lb. c a n s ________ 3 90
24, 2% lb. c a n s _____ 4 05
24, 1% lb. c a n s -------- 2 75

Corn
Blue K aro, No. 1%,

2 doz. _____________ 2 00
Blue K aro, No. 5, 1 dz. 2 80
Blue K aro , No. 10,

% doz. __________ -  2 60
Red K aro , No. 1%, 2

doz. ________________ 2 30
Red K aro, No. 5, 1 dz. 3 20
R ed K aro, No. 10, %

doz. ________    3 00
Im t. Maple F lavor. 

O range, No. %, 2 doz. 2 75 
O range, No. 5, 1 doz. 3 90 

Maple.
G reen L abel K aro ,

23 oz., 2 doz. ______ 6 69
G reen Label K aro,

5% lb.. 1 d o z . ___ 11 40
Maple and Cane 

K anuck, per gal. —  1 60 
S ugar B ird, 2% lb.,

2 doz. _____ - ____  9 00 .
S ugar B ird , 8 os., 4

doz. ____________ 12 00
Maple.

Johnson  P u rity , Gal. 2 50 
Johnson  P u r ity , 4

doz.. 18 oz. __ __18 50
T A B LE SAUCES.

L ea  & P e rr in , la rge— 6 00
L ea  & P errin , sm all_3 35
P ep p er _______________ 1 66
Royal M int __________ 2 46
Tobasco ____ .________ 2 75
Sho You, 9 oz., doz. 2 70
A -l, l a r g e ____ . . . . __ 5 75
A - l  sm all ___ ™ _____ 3 25
C apers . . . . . ___ __ . . .  1 90

TEA .
Jap an .

M e d iu m ____ _____ _ -
Choice ________ ____ 45@56
F an cy  ______________ 58@60
No. 1 N ibbs ___________ 62
1 lb. pkg. S i f t in g s _____ 15

Gunpowder
C h o ic e ________________  28
F a n c y ___ :_________  38@40

Ceylon
Pekoe, m edium  ______  33
M elrose, f a n c y _______  66

English B reak fas t
Congou, M edium  ______ 28
Congou, C h o ic e ___ 35 @36
Congou, F an cy  ___ 42 @43

Oolong
M edium ______________  36
C h o i c e ________   45
F a n c y ______________— 56

T W IN E
C otton, 3 ply c o n e ___ 52
C otton, 3 ply b a l l s ___ 55
Wool, 6 ply ___________ 20

VINEGAR
Cider, 40 G rain  !_____ 22
W hite  W ine, 40 g ra in  18 
W hite  W ine, 80 g ra in  22
uaK land V inegar & P iuaie 

Co.’s  B rands.
O akland Apple C i d e r_25
Blue R ibbon C o r n ____ 20
O akland W hite  P ick ling  20 

No charge for packages.

W ICKING
No. 0, pe r g r o s s ____  75
No. 1, per g ross ____ 1 05
No. 2, p e r  g r o s s ___ 1 50
No. 3, p e r gross ____ 2 30
P eerless  Rolls, per doz. 90 
R ochester, No. 2, doz. 50 
R ochester, No. 3, doz. 2 00
Rayo, p e r doz.  -  80

W OODENW ARE
B askets

B ushels, narrow  band,
w ire h a n d le s______ 1 90

B ushels, narrow  band,
wood handles ______ 2 00

B ushels, wide b a n d _2 10
M arket, drop han d le - 75
M arket, single hand le  90
M arket, e x t r a ________ 1 25
Splint, large _________ 8 50
Splint, m edium  ______ 7 50
Splint, sm all _________ 7 00

Churns.
B arrel, 5 gal., each_2 40
B arrel, 10 gal., each_2 55
3 to 6 gal., p e r g a l . _ 16

Egg Cases.
No. 1, S ta r  C arrie r_5 00
No. 2, S ta r  C arrie r_10 00
No. 1, S ta r  E gg  T ray s  4 50 
No. 2, S ta r  E gg T ray s  9 00 

Mop S ticks
T ro jan  s p r i n g ________ 2 00
Eclipse p a te n t sp ring  2 00 
No. 2, pa t. b ru sh  hold 2 00
Ideal, No. 7 __________ 1 50
12 oz. Cot. Mop H eads 2 25 
16 oz. Cot. Mop H eads 3 50 

Pails
10 qt. G a lv a n iz e d ___ 2 35
12 qt. G a lv a n iz e d ___ 2 60
14 qt. G a lv a n iz e d ___ 2 90
12 qt. F la rin g  Gal. Ir. 5 25
10 ut. T in  D a i r y ___ 4 80
12 q t. Tin D a i r y ___ 5 25

T raps
Mouse, wood, 4 h o l e s __60
Mouse, wood, 6 h o l e s __70
Mouse, tin , 5 h o l e s ___65
R at, wood __________ 1 00
R at, sp ring  _________ 1 00
Mouse, s p r i n g _______  30

T ubs
L arge  G alvanized ___ 8 65
M edium G a lv a n iz e d_7 60
Sm all G a lv a n iz e d ___ 6 75

W ashboards
B anner Globe _____ — 6 50
B rass, Single _______ 7 50
Glass, Single _______ 7 50
Double P e e r le s s _____ 9 50
sing le  P e e r l e s s __ ___ 7 60
N orthe rn  Q ueen ____ 6 25
U n iv e r s a l____________ 8 25

W indow C leaners
12 in. _______ :_______ 1 65
14 i n . __ - ____________ 18 5
16 in. _______________ 2 30

Wood Bowls
13 in. B u t t e r ___ ____ 5 00
15 in. B u t t e r ________ 9 00
17 in. B u tte r  ___ ,___ 18 00
19 in. B u tte r  _______ ,25 00

W RA PPIN G  PA PER  
F ibre, M anila, w h ite - 05%
No. 1 F i b r e _________ 07 %
B utchers M anila ___ 06%
K ra ft _______________ 09

YEAST CAKE
M agic, 3 doz. _______ 2 70
Sunlight, 3 doz. ____ 2 70
Sunlight, 1% d o z .___ 1 35
Y east Foam , 3 d o z ._2 70
Y east Foam , 1% doz. 1 35

YEAST—COM PRESSED 
F leischm an , e r doz. _28
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Cheap and Easy Promises Cheaply 
And Easily Broken.

"Written for the Tradesman.
Peggy looked especially pretty in 

her pale green dress with yellow 
beads, and I told her so. She looked 
up at me with quick surprise, and a 
smile which struck me as a little rue­
ful, as she answered:

“I ’m so glad you like it. I do, too. 
But—” she stopped, and her smile 
faded.

“But—what? How could there be 
any doubt about it?”

“Mother doesn’t care for these beads 
with this dress.”

“I’m surprised to hear that,” I said. 
“Your mother’s taste is so good. How­
ever, we can’t expect always to agree 
about such things. Personal taste is a 
queer thing, and we have to learn to 
give people a wide freedom in such 
matters.”

“Mother wouldn’t agree with you 
about that,” said Peggy. “She really 
believes that her taste is the last 
word, and she gets mad if I try to 
have any taste of my own differing 
in the least tiny bit from hers. She 
thinks I promised not to wear these 
beads and this dress together. Really, 
I didn’t promise; I didn’t say any­
thing; but she thinks I did. And it 
rather spoils my p easure in wearing 
them.”

There was nothing more to be said 
just then; of course, I could not fo­
ment defiance much less bad faith, on 
the part of this unusually lovely girl 
towards her mother. But I had my 
own opinion, especially when she went 
on and said:

“I have a good deal of trouble with 
myself over the promises that mother 
requires of me. You know how quick­
tempered she is, and I do not like to 
have rows with her. Whenever we 
have any difference of opinion, and 
she sees that I continue to think dif­
ferently from her, she makes me 
promise to do as she says, and it 
troubles me when I know in my heart 
that she is unreasonable, and that i 
really have "a right to do the thing — 
like wearing these beads—that she has 
compelled me to promise not to do.

“It’s only lately that I have begun to 
be worried about not keeping the 
promises.”

“I think you ought never to make a 
promise to anybody that you do not 
intend to keep,” I said.

“Well, I guess you don’t realize what 
that means,” she said. “If I were to 
refuse to make a promise that mother 
demanded she would be perfectly 
furious. It would mean—I hardly 
know what it would mean. Certainly 
a row that would last for hoiirs or 
days.”

I still think (I said) that you ought 
not to make a promise to anybody that

you do not intend to keep. That is 
fundamental. The whole business of 
living together and getting along de­
pends upon our confidence in each 
other. Upon keeping our word and 
doing what we say we will do. I think 
we might go as far as to say that civil­
ization is the measure of people’s keep­
ing of their pledges to each other 
among individuals and groups and 
nations.

But it is one of the basic principles 
of intercourse and of law that a 
promise made under duress, compul­
sion, is not binding. And the promise 
must represent the feeling on the part 
of both parties that it is reasonable 
and fair, and gives a proper degree 
of" liberty of choice to both.

“You are not going to be happy 
with your mother,” I added, “if you 
go on with the feeling that you have 
to deceive her, even in very small 
matters, like dress and beads. You 
are seventeen; the time has come 
when you ought to be free to make 
choices for yourself. But at the same 
time you long ago got too old—you 
were always too old—to indulge in 
small deceptions. This is a rather 
difficult subject; it cannot be disposed 
of by a few words either way. But 
I think you ought to have a good 
talk with your mother, and come to 
an understanding which will free you 
from any supposed necessity of mak­
ing promises which mean nothing 
you.”

“I guess you’re right,” she said, with 
a sigh. “But, oh dear! You can’t 
imagine the fuss I’m going to have!” 
-  This case is a very good illustration 
of a thing that is common among par­
ents who. do not realize the importance 
of promise-making.

Children are naturally truthful; 
their first impulse is to te l the thing 
the way it happened. Their so-called 
“lies” are always the result of causes; 
generally either the desire to pretend 
that something imaginary is real, or, 
more commonly, because they are 
-afraid of the person to whom the “lie” 
is told. Either case calls for wise and 
understanding treatment on the part of 
the parent; in the one case to recog­
nize the legitimacy and the proper 
limitations of the instinct to visualize 
imaginary things, to dramatize fiction; 
in tlje other to abolish by complete 
understanding the fear that stands be­
tween you and your chi'd.

The sacredness of a promise is one 
of the things that can and ought to be 
impressed very early. And the first 
requisite is to exact very few of them, 
to make sure that they are under­
stood and felt to be reasonable. Then, 
in those infrequent emergency cases 
where they must rest for the moment 
upon bare authority, they will hold 
from f9rce of habit and with the

power of love. It is a dreadful mis­
take to allow a child to make cheap 
promises—and break them cheaply as 
soon as you are out of sight.

Prudence Bradish.
Copyrighted, 1923.)

The well dressed customer often 
has less money than the one wearing 
old clothes. For that reason, if for 
no other, don’t take a chance and 
neglect the poorly dressed people.

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work—will make money for you. Easily 
installed. Plans ami instructions sent with 
each elevator. Write stating requirements, 
giving kind of machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney Elevator Mnfg. Co., Sidney, Ohio

F L O U R
Weber Flour Mills Corp. Brands.
T e a  T a b le  ____________________________ $7.65
O ven  S p r in g  _____________:_____________7.20

F o r  S a le  b y
ItEW TSTORAGEgOW mwnf 

G ra n d  R a p id s— L a n s in g — B a ttle  C re e k  
W h o le sa le  D is t r ib u to r s

Signs of the Times
Are

Electric Signs
Progressive merchants and man­

ufacturers now realize the value 
of Electric Advertising.

We furnish you with sketches, 
prices and operating cost for the 
asking.

THE POWER CO.
Bell M 797 Citizens 4261

Sand Lime Brick
N o th in g  a s  D u ra b le  

N o th in g  a s  F ire p ro o f  
M a k e s  S t ru c tu re s  B e a u t ifu l 

N o  P a in t in g  
N o  C o s t  fo r  R e p a ir s  

F ire  P ro o f  
W e a th e r  P ro o f  

W a rm  In  W in t e r  
C oo l In  S u m m e r

Brick is Everlasting

Grande Brick Co., Grand 
Rapids

Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co., 

Rives Junction

ALAB

A
L
A
B

Lookwfor
the  Cross « 5 -.mi; 
and  Circ le  _

Prided in Red on Every Package ef Gemine Alabadme

.hV  .„bip" “iM“' ^

WaM r  Ccono|nicM is
W ñ

In stead  o f  K alsom ine o r  W all P aper
Because only genuine Alabasdne will give you those soft delicate, artiste A labaatmc 
colors, which add so much to die beauty of your home.
Good decorators use Alabasdne. Nearly all stores selling paints carry it in stock 
Ask your dealer or decorator to show you samples and explain the Alabastme- 
Opaline Process— the newest and most beautiful method of interior decoration.

The Alabastine Company
Grand Rapid«. Mich.

4

4
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New Printed Flannel.
A novelty in a high-grade printed 

flannel, to be used for the jacquette, 
the paletot, the sleeveless blouse, 
dresses and skirts for midsummer 
wear, is now being offered by the 
Botany ^Worsted Mills. The design on 
the cloth has motifs of both Egyptian 
and Assyrian derivation. It is execut­
ed in horizontal stripings in five 
'bright colors upon a cream ground. 
A three-inch band pattern made up of 
fantastic animals of darker color is 
enclosed in narrow arrangements of 
the conventionalized lotus, this being 
done in three colors. Alternating with 
this stripe is another of the same 
width showing triangular blocks of 
color marked by angular figurations of 
characteristic Egyptian flavor in light 
and dark effects. The seven color 
schemes are of an essentially sports 
character, there being no attempt to 
show the authentic range.

Reports Improvement in Linens.
Business conditions in the linen in­

dustry in Northern Ireland are slow­
ly improving, according to Harry F. 
Turtle, head of Turtle Brothers, linen 
importers of New York City. Mr. 
Turtle has just returned from a busi­
ness trip to the other side. “What is 
holding back improved conditions as 
much as anything,” he said yesterday, 
“is the workers’ ‘dole’ that is paid by 
the Government to unemployed men. 
It amounts to an average weekly wage 
of 36 shillings, and encourages loaf­
ing at the Government’s expense. In 
Belfast, for instance, a man obtained 
a position in a public accountant’s 
office at three pounds sterling per 
week. He stuck to the job for only 
a few weeks. Then he decided that 
he would rather take things easy and 
went back to the government dole.”

Hand Bag Leathers Higher.
Manufacturers of hand bags, par­

ticularly the higher grades of leather 
ones, say that prices will have to be 
advanced shortly. A representative 
of a well-known local firm says that 
the imported leathers his concern is 
using, including acrases, mahogany 
calfs and cowhides, show an increase 
in cost of from 20 to 25 per cent, 
above those prevailing last Summer. 
When the stock already made up is 
exhausted the increase will have to be 
reflected in higher prices. Users of 
domestic leathers are confronted with 
the same problem. Many of the mak­
ers of the medium and cheaper lines, 
where price is the main consideration, 
are endeavoring to absorb added raw 
material cost by economies in pro­
duction and increase in sales volume.

Hand-Painted Handkerchiefs.
About the last word in novelty hand­

kerchiefs for women in a season in 
which novelties in this merchandise 
seem to be more numerous than ever 
is now being offered here to retail at 
$2.50 each. They are imported from 
France, and show dainty hand-painted 
heads and figures on the miniature 
order. The decorations are relatively 
large, considering the size of the hand­
kerchiefs, and are very attractive. The 
handkerchiefs are made of silk crape, 
and the painting is said to be fast to 
washing.

S W O R N  S T A T E M E N T  F U R N I S H E D

T H E  P O S T O F F IC E  D E P A R T M E N T .

S ta tem en t of th e  ow nership, m anage­
m ent, c irculation , etc., of th e  M ichigan 
T radesm an , published weekly a t  G rand 
Rapids, M ichigan, required  by th e  Act 
of Aug. 24, 1912.
S ta te  of M ichigan, )
County of K ent, ( 881

Before me, a  n o ta ry  public In and  for 
the  S ta te  and county  aforesaid , person­
ally appeared  E rn es t A. Stowe, who, 
hav ing  been duly sw orn according  to law, 
deposes and  says th a t  he is the  business 
m anager of the  M ichigan T radesm an  and 
th a t the  following is, to  th e  best of his 
knowledge and  belief, a  tru e  s ta tem e n t of 
the  ow nership, m anagem ent, (and  If a 
daily  paper, th e  c ircu lation), etc., o f the  
afo resaid  publication fo r the  d a te  shown 
in th e  above caption, requ ired  by  th e  
A ct of A ugust 24, 1912, em bodied in  sec­
tion  443, P o sta l L aw s and Regulations, 
to  w it:

1. T h a t th e  nam es and  add resses of 
fhe publisher, editor, m anag ing  editor, 
u nd business m anager a re :

E d ito r—E. A. Stowe, G rand Rapids.
M anaging E dito r—E. A. Stowe, Grand 

Rapids.
B usiness M anager—E. A. Stowe, G rand 

Rapids.
Publisher—T radesm an  Com pany, G rand 

Rapids.
2. T h a t th e  ow ners a re : (Give nam es 

and addresses of individual ow ners, or, 
if a corporation, give its  nam e and the 
nam es and addresses of the  stockholders 
ow ning o r holding 1 pe r cent, o r m ore 
of th e  to ta l am oun t of stock.)

E. A. Stowe, G rand  Rapids.
S. P. S tevens, G rand Rapids.
F . E. Stowe, G rand Rapids.
P . A. W iles, G rand R apids.
3. T h a t the  know n bondholders, m o rt­

gagees, and o the r security  holders owning 
or holding 1 per cent, o r m ore of to ta l 
am oun t of bonds, m ortgages, o r o ther 
securities , a re :  NONE.

4. T h a t th e  tw o p a rag rap h s  next 
above, giv ing  th e  nam es of ow ners, s to ck ­
holders, and secu rity  holders, if any , con­
ta in  not only the  lis t of stockholders and 
secu rity  holders as th ey  ap p ea r upon the  
book3 of the  com pany, b u t also, in cases 
w here th e  stockholder o r secu rity  holder 
appea rs  upon the  books of the  com pany 
as  tru s te e  or in any  o th e r fiduciary re la ­
tion, th e  nam e of the  person o r corpora­
tion fo r whom such  tru s te e  is acting , is 
given; also th a t  the  said tw o parag rap h s  
contain  s ta tem en ts  em bracing  affian t’s 
full knowledge and belief a s  to  th e  c ir­
cum stances and conditions under which 
stockholders and  secu rity  holders who do 
not ap p ea r upon the  books of th e  com ­
pany a s  tru s tees, hold stock and secu ri­
ties  in a  capac ity  o th e r than  that- of a 
bona fide ow ner; and th is  affian t has no 
reason  to  believe th a t  any  o th e r person, 
association , or corporation  h as  an y  in te r ­
est d irect or indirect in th e  said  stock, 
bonds, o r o th e r securities  th an  as so 
s ta ted  by him.

E. A. Stowe, B usiness M anager.
Sw orn to  and subscribed before me 

th is  2d day of A pril, 1923.
(SEA L) F lorence E. Stowe.
N o ta ry  Public in and for K ent C o . Mich.

(M y com m ission exp ires J a n . 26, 1927.)

The merchant who thinks he can 
fool his customers successfully, fools 
himself most of all.

AMBER COFFEE
should be on your shelves—  
the same quality that made it 
famous.

Blended, R oa sted  and  
P a cke d  by

C H R I S T I A N  
C O F F E E  C O .

337-339 Summer Ave. 
GRAND RAPIDS, MICH.
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BUSINESS WANTS DEPARTMENT
A d v e r t ise m e n ts  In se rted  u n d e r t h is  head  fo r  five  cen ts  a  w o rd  the  f irst  

In se rt io n  and  fo u r  cen ts  a  w o rd  fo r  each  su b se q u e n t  co n t in u o u s  In se rtion . 
It se t in  cap ita l letters, doub le  price. N o  ch a rge  le ss  th a n  60 cents. S m a ll 
d isp la y  a d ve rt ise m e n ts  In  t h is  dep artm ent, $3 pe r Inch. P a y m e n t  w ith  orde r 
is  requ ired , a s  a m o u n ts  are  too sm a ll to  ogen  a ccoun ts.

F o r Sale—Seventy-n ine pa irs  Dr.
Scholls a rch  supports , good condition and 
sizes, a t  25% discount. D etailed  sizes to 
in te res ted  p a rty . A. J . D iehm , Rem us, 
Mich. 83

W an t to h ea r from  a  p a rty  Owning a  
good m erchandise  business or o the r busi­
ness for sale. S ta te  cash  price and  p a r ­
ticu lars . John  J . B lack, l30th St., 
Chippewa Falls, W iscoiisin. ilO

M ERCHANTS—H ave ju s t  “sold o u t” 
the  Chas. A. G ravés Stock of d ry  goods 
and  read y -to -w ea r of B erry , IOwa. if  
you w an t a  “close o u t” o r reduction  sais, 
ge t in touch w ith me. E very  sale con­
ducted  With m ÿ personal serv ice which 
h as  proven to  hundreds of m erchan ts  th a t  
th is  is the  sa tis fac to ry  w ay. Sales con­
ducted  in any  s ta te . W ire o r w rite  W. A. 
A nnning, 429 G alena Blvd., A urora, 111.

til
W anted—To h e a r  from  ow ner of good 

business for sale. S ta te  cash  price, full 
p a rticu la rs , D. P. B ush, M inneapolis, 
Minn. 112.

FOR SALE—F u rn itu re  business located 
in B irm ingham , Mich. P opulation  5,000. 
N in e -y ear lease on building. Inven tory  
$10,000. No accounts  receivable. H ere  
is a  w onderful opportun ity  to secu re -th e  
only fu rn itu re  business In the  city. A d­
dress C. Arnold Furniture. Co., P on tiac , 
Mich. 113

F o r Sale F o r Cash—Clean stock  of g en ­
eral m erchandise  in Blue E a r th  county, 
abou t tw en ty -tw o  m iles from" M ankato, 
invoicing abou t $10,500, fix tures $1,000; 
ne ith e r over e igh teen  m onths old. W ill 
take  $9,000 cash  for quick sale. M ust 
g e t ou t on acco u n t of m y health . Sales 
la s t y ea r $35,000. Tow n of 5000, w ith 
good school and  cream ery . No trades.
W. J . F ree, Box 375, V ernon C enter, 
Minn. 114

F or Sale in S o u theastern  A laska— 
Buildings, co ttages, s tore , w harf, w a re ­
houses su rround ing  w idely know n hot 
srings. Active industria l region. No 
clim atic  ex trem es. S alt w a te r com m uni­
cation  open en tire  year. $25,000 will 
swing. If c ity  seem s stifling, if you lack 
adequate  o u tle t for personal in itia tive , 
if you a re  harassed  by m urderous com ­
petition , th is  is your chance. V. A. Rob­
ertson , Tee H arbor, A laska. 115

R E B U I L T
CASH REGISTER CO., Inc. 

Cash R egiste rs , C om puting Scales, 
Adding M achines, T ypew riters  Ana 
O ther Stoi-e ahd  Office Specialties. 
122 N . W ashington , SAGINAW. Mich. 
R epairs  ahd  Supplies fo r a ll make*.

p i c t m t  L i c k  T H E  SCALE E X ­
PE R T . MUSKEGON, M ICE. 939

F ö r Säle—Old estab lished  business, 
d ry  goods, m en’s fu rn ish ings and  shoes. 
Town 1200; college 400 s tu d en ts  one mile 
from  lim its. S outhw est M ichigan, h e a r t 
° f . f ru it belt. Location  excellent, good 
building, re n t low. L iberal d iscount fot 
cash, te rm s to  rig h t party . O ther b u si­
ness requ ires  all m y tim e. A ddress No. 
86, care  M ichigan T radesm an . 86

P ay  spo t cash  for cloth ing  and fu rn ish ­
ing goods stocks. L. S ilberm an, 1250 
B urlingam e Ave., D etro it, Mich. 566

CASH For Your Merchandise!
Will buy your en tire  s tock  o r p a r t of 
s tock  of shoes, d ry  goods, clothing, fu r­
n ishings, b azaa r novelties, fu rn itu re , e tc . 

L O U I S  L E V I N S O H N ,  S a g in a w , M ich .

F o r Sale—D ry goods stock , N orthern  
M ichigan tow n, 1000. Inven tories  abou t 
$7,500; w ill reduce to  su it buyer. Clean 
stock, a ttra c tiv e  sto re , low ren t. B est 
d ry  goods trad e  in county. A ct quick. 
A ddress No. 90, care  M ichigan T rad es­
m an. 90

Stocks of m erchandise  quickly co n v ert­
ed to  spo t cash—ten  to  tw en ty  days. 
T w enty  years  experience. W rite  for in ­
form ation  to -day . Chicago B usiness and  
R lty. E xchange, 327 South  L aSalle St., 
Chicago. 107

G eneral m erchandise, opening, reducing, 
and  closing ou t sales. F o r p a rticu la rs  
w rite  L. J . Crisp, Sales Conductor, E L K  
RAPIDS, MICH. 108

FO R SALE]—H ardw are  and  g rocery  
stock  in S outhern  M ichigan. A county  
sea t town. A ddress No. 109, care M ich­
igan T radesm an . 109

L arge D e tro it d ry  goods w holesaler 
w ants  a t  once two trav e le rs  in th a t  line 
for te rr i to ry  no rth  of G rand Raids. A p­
ply a t  once, w ith  - full inform ation  re ­
gard ing  yourself. All replies confidential. 
W e have à  firs t-c lass  proposition for a  
w orker who know s the  business. A ddress 
No| 116, care  M ichigan T radesm an . 116

F o r Sale—Stock of general m erchandise  
consisting  of groceries, d ry  goods, boots 
and  shoes. T he m ain  sto re  in a  s trong  
a g ricu ltu ra l tow n n ea r G rand R apids. 
$8,500 w ith fixtures, o r inventory . A d­
dress No. 91, care  M ichigan T radesm an .

91

F o r Sale—A t B utterfield , M ich., general 
s tock  in farm ing  section, fram e building. 
F ine home, ten  acres orchard , a ll k inds 
fru it. Buildings a re  in  fine condition. 
On tru n k  line road  No. 74, four m iles 
from  railroad . R ural rou te  daily. Com ­
plete telephone system . C hurches fo rty  
rods each  side. Schools th re e -q u a rte rs  
mile, each side. Cash paym ent, tim e for 
balance. R eason for selling, poor health  
and  old age. R. A. W illiam s, L ake City, 
Mich. 100

F o r Sale—E stab lished  confectionery  and 
ice cream  business, located  in live tow n. 
R en t low. Stock and  fix tures inventory  
$5,000. A m erican  Ice C ream  P arlo r, Lo­
well, Mich. 99

FOR SALE—On account of ill health , 
grocery  and  bakery . One of th e  best 
locations in Petoskey , Mich. A ddress 
T he . P e to skey  Grocery Co., Petoskey, 
Mich. 102

W AJ,LACE COUNTY, KANSAS—Op­
p o rtu n ity  buy cheap hom e: for sale 30,000 
acres  good soil, w a ter; n ea r ra ilroads. 
Low price, easy  term s. P e te r  Robidoux, 
ow ner, W allace, K ansas. 103

F or Sale—M anufac tu ring  p lan t M arie t­
ta , Ohio. Invoice $10,000 to  $15,000. 
T erm s; cash $6,000, balance paym ents. 
•Will exchange for c ity  o r farm  property . 
W endelken Mfg. Co., M arietta , Ohio. 105

FO R SALE—T hree grocery  stocks, a t  
inven tory  or lum p price. Good locations 
in live cities; established  trade . Good 
deals if tak en  a t  once. LODER Real 
E s ta te  Agency, H om er, Mich. 97

G R A N D  R A P I D S  S A F E  CO.
Dealer in

F ire  an d  
B u r g l a r  P ro o f  

Safes
Vault Doors and Time Locks

Largest Stock in the State.

Grand Rapids Safe Go.
Grand Rapida, Mich.
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IN  THE REALM OF RASCALITY.

Cheats and Swindles Which Merchants 
Should Avoid.

A long-time patron of the Trades­
man writes as follows:

Another one of my customers has 
has- fallen for something for nothing 
and wants your assistance. I am writ­
ing you not especially to help him out, 
but because this scheme looks so good 
it may be worked to a finish on small 
dealers a'.l over the State and it would 
be well to investigate.

In December our customer had a 
letter from a concern in Chicago stat­
ing that they were going to give away 
absolutely free a limited number of 
sets of encyclopedias for advertising 
purposes and that he had been select­
ed as one of the lucky number and 
they were ready to furnish him with 
his set. This looked good and he 
filled out the post-card and returned 
it, which resulted a little later in a 
canvasser coming in to state that he 
was here to arrange for the presenta­
tion of the free books, for which there 
would be no charge, but that they 
could only be furnished to subscribers 
of their Extension Society, who must 
sign a contract for ten years’ service, 
payable $7 down and $7 per month for 
six months. My customer signed up 
and paid his $7. Then when he went 
home he told his wife how fortunate 
they were in getting this set of en­
cyclopedia for nothing. She asked 
him what he was going to get for his 
$49. He was unable to tell. She told 
him to cancel his contract at once and 
lose the $7 paid. He immediately 
wrote them to cancel the contract and 
not to ship the books. In the mean­
time the books arrived and have been 
refused at the express office. He 
comes to me and wants to know what 
he can do to save paying $42 more for 
something he does not know anything 
about, probably will never get any­
thing out of and, in the meantime, will 
have $49 tied up in a set of books he 
does not need and are only worth a 
fraction of it. I have told him that 
he has signed up a jug handled con­
tract and agreed to not countermand 
or do anything else but pay. The 
only suggestion I could make was 
that he take in the books that are here 
and are supposed to have been given 
him free of charge, because that 
would not entail any responsibility, 
but fco refuse to pay anything more on 
the contract until the makers put up 
a satisfactory bond with local security 
that ■ the contract will be carried out. 
They are non-residents. While they 
appear to have a financial rating they 
have not a good credit rating, and I 
believe he is entitled to security for 
the carrying out fo his contract. Pos­
sibly you may have some solution 
other than I have given him. In any 
event, it is a smooth game. They are 
evidently working hard and I under­
stand they lined up a large number .of 
contracts in this city. It is just the 
kind of a deal for which the small 
country merchant will fall.

The reply made to the above state­
ment of facts was as follow:

I fail to see any way by which-your 
customer can avoid the payment of 
the $42, if he is responsible.

He signed an iron clad agreement,, 
apparently in good faith, and he 
ought to live up to his agreement in 
man fashion.

If the books are not worth the 
money, that is his loss for dealing 
with a stranger.

I find I can buy all the books I need 
of my own book seller in my own 
town.

Any man who signs for anything 
before he gets it is a plain damn fOol, 
especially when he is dealing with a 
house he knows nothing about.

I think your customer got just what 
he was looking for. He grabbed fo 
something free and got caught on his 
own hook. Free things are the most 
expensive things there are in this 
world.

Go Slow on Mahony.
An Illinois patron of the Tradesman 

complains of the action of J. Leonard 
Mahony who does business under the 
high sounding name of the Federal 

. Selling System, which purports to 
have an abiding place in the Chicago 
Stock Exchange building. Mahony 
personally visited the merchant who 
makes the complaint and promsied 
faithfully to find a purchaser for his 
stock if he was paid $175. The mer­
chant took the bait—largely because 
the Chicago gentleman “had such a 
taking way”—and now gets no replies 
to his letters of enquiry. Pending a 
diligent investigation by the Trades­
man, patrons of this publication are 
advised not to enter into any business 
dealings with Mahony until this mat­
ter is fully reported on in this depart­
ment.

Crook Victimizes Merchants.
The Grand Rapids Show Case Co. 

issues another warning concerning the 
activities of a certain salesman for the 
company. The methods of this sharp­
er vary, but his general scheme is to 
interest isolated merchants in show 
cases, counters, etc., on the pretext 
that the Grand Rapids Show Case Co. 
has sold the equipment on the partial 
payment plan and has suffered default 
of payments.

This equipment, says the sharper, 
can be purchased at a good price, and 
it is offered unsuspecting retailers with 
the provision that they pay half the 
freight and the remaining installments 
due. Needless to say, the merchant 
never sees the “salesman” again after 
money has been entrusted to him.

The Grand Rapids Show Case Co. 
asserts this man has no connection 
whatever with them, and merchants 
are- warned to summon the police if 
they are approached by him. He uses 
order blanks printed by a Spokane, 
Wash., concern, and is said to have a 
frank, disarming manner. He uses 
various aliases and is described as be­
ing about 45 years old, 5 feet 10 inches 
tall; medium complexion and gray 
hair. He usually wears a mustache.

Go Slow on Wicklund.
A man by the name of John C. 

Wicklund came to Grand Rapids re­
cently and opened an office for the 
sale of stocks and bonds in the Aid- 
rich building. Some of the time it is 
claimed he did business under another 
name. He recently purchased some 
securities of a Grand Rapids man for 
$350, giving a check therefor on a 
bank at St. Joseph. The check went 
to protest and Wicklund left the city 
somewhat suddenly. It is understood 
he is making his headquarters at the 
Hotel Whitcomb, St. Joseph. In view 
of his record in Grand Rapids, people 
who have dealings with him should 
use due care in accepting his checks.

Colfax Gibbs Not Licensed.
For several months the notorious 

Colfax Gibbs has had an application 
before the Illinois Securities Depart­
ment for a license to exploit his Gibbs 
Petroleum Co. in Illinois. The 
Tradesman is in receipt of a letter 
from the legal adviser of the Depart­
ment, stating that after several con­
ferences, in which the character of 
Gibbs was plainly disclosed, the ap­
plication was withdrawn by Gibbs.

Paid Twenty-Seven Cents on the 
Dollar.

St. Johns, April 3—H. T. Parr, who 
handled the bankrupt H. H. Colby 
grocery stock, has succeeded in pay­
ing the creditors 27.8 cents on the dol­
lar. He sold the stock ($1473.87) at 
65 cents on the dollar and the fixtures 
(^1317.20) at 35 cents on the dollar, 
thus realizing $1,416.34. He realized 
$571.60 from the sale of goods before 
closing out the stock. After paying 
expenses of $123.03 and preferred 
claims of $151.42, he had enough left 
to pay the creditors as above stated. 
Claims aggregated $6,760.59, distribut-
ed  a s  fo llo w s :

Dr. Cr.
Reliable M atch Co., A sh­

land, Ohio ___________ 1_$ 29.20 $ 8.11
St. J o h n ’s F ru it  Co., St.

Jo h n ’s _________________  27.40 7.61
B radly  B ro thers , D e tro it_18.81 5.22
St. Jo h n ’s Aqre A ssocia­

tion, S t. J o h n ’s ________  31.00 8.61
N ationa l B iscu it C o . ,

G rand R apids _________  31.90 8.86
E. J . B rock C andy Co.,

Chicago _______________  52.75 14.66
W alte r O. B irk  C andy Co.,

C hicago ______ :________  32.32 8.98
R io rw a te r Downs F ru it  Co.

L ansing  _______________  295.95 82.27
News, St. Johns  _________  49.25 13.69
R epublican, St. J o h n s __  25.00 6.93
Sim pson F u lle r Co., L an s­

ing ____________________  21.50 5.97
B ay C ity M illing Co., -Bay

C ity  ___________________  74.50 22.12
Phelps K rag  & Co., D e­

tro it ___________________  16.80 4.67
G rand  R apids P ap er Co.,

G rand  R apids _________  95.13 26.74
O. P. D eW jtt & Sons, St.

Jo h n s  _________________  142.57 39.63
F ish e r Bros. P ap e r Co.,

F o r t W ayne ___________  116.58 32.41
Cornwell Company: S ag i­

naw    203.17 56.48
H ekm an B i s c u i t  C o .,

G rand R apid __________  11.06 3.07
W ilson & Com pany, C hi­

cago ___    68.46 19.03
N ational Gro. Co., L an sin g  221.27 61.51
St. Jo h n s’ G as & Oil Co.,

S t. Jo h n ’s _____________  31.50 8.75
J . W. Gillet. St. Jo h n s__  4.50 1.25
W agstaff Coffee Co., D e­

tro it 1__________________  112.60 31.30
S an ita ry  C onta iner Co.,

L ansing  _______________  25.85 7.18
A rbuckle B ro thers , C h i­

cago ___    40.20 11.17
St. Jo h n s ' E lec tric  Shop,

S t. J o h n s ____________  6.14 1.70
D unkirk  Seed Co., D u n ­

k irk , N. Y ____________  9.01 2.67
Page Phillips Seed Co.,

Toledo ________ ^_______  16.85 4.68
Judson  G rocer Co., G rand

Rapids _________________ 1419.92 394.73
E lm er E. Em m ons, Lt.

Jo h n s  _________________  15.00 4.17
D etro it B eef Co., L ansing  11.00 3.05
M ichigan T r a d e s m a n ,

G rand R apids _________  3.00 .83
Roswell Cook Co., D e tro it 21.00 8.o4
O. K. Celery Co., K a lam a­

zoo ____________________  4.81 1 32
H. J . H einz Co., D e tro it_ 6.30 1.73
M agestic C hina Co., Se-

bring , Ohio ___________  170.20 47.31
M ichigan B u tte r & Egg

Co., L ansing  __________  25.02 6.95
Jew e tt-S h erm an  Co., M il­

w aukee ________________  20.55 5.71
Mrs. B irdelle Colby, C ad­

illac ___________________ 2500.00 695.00
W . F. M cL aughlin & Co.,

Chicago _______________  88.80 24.46
South  W estern  Broom Co.,

Evansville  _____________  43.50 12.09
D etro it P ack ing  Co., D e­

tro i t ___________________  22.22 6.17
A rm our & Com pany, S ag­

inaw  __________________  51.70 14.37
M utual Gas Co., S t. Johns  2.50 .69
Union Telephone Co., St.

Johns  __________________  13.06 3.63
Jerom e B. Rice, C am ­

bridge, N. Y. __________  16.01 4.45
V oight M illing Co., G rand

R apids ________________  16.07 4.46
A. F. B ridegroom , Owosso 11.80 3.28
X C igar Com pany, G rand

R apids ________________  13.23 3.67
L aw rence B a k i n g  Co.,

L ansing  _______________  7.20 2.00
Jen n in g s  Mfg. Co., G rand

R apids ___ 1____________  9.00 2.50
A nderson B rcs., G rand

R apids ________________  82.25 22.86
S ch u rt Co.. S a g in a w _ 17.58 4-83
Spring  Brook Ice Co., St.

Jo h n s  _________________  19.68 5.47
Thom as H. H ystop. Ovid_ 98.00 27.24
Fow ler E l e v a t o r  Co.,

Fow ler ________________  135.35 37.62
J.. T. B ancroft, L ansing_ 103.98 28.90

Showing Straw Hats Ahead of the 
Season.

A campaign is now under way, un­
der the auspices of the National As­
sociation of Straw Hat Manufacturers, 
which has for its object the education 
of the retailer on the poor policy in­

volved in “rushing the season” by 
showing straw hats prematurely.

In one of its letters to the trade the 
Association points out that “just at 
the time when men think of Summer 
comfort and are ready to follow their 
thoughts by purchasing cool, hot 
weather clothing accessories, the ma­
jority of merchants throughout the 
country are offering these articles at 
greatly reduced prices. Men want to 
buy Summer merchandise when Sum­
mer weather arrives—surely that’s not 
the time to cut prices. Why show 
straw hats before the weather per­
mits? Such action automatically stops 
the sale of felt hats, reduces the vol­
ume of sales. The pub lie seeing 
straws in felt hat weather refrain 
from buying either.”

The Association says further that 
Summer weather is straw hat weather, 
with Aug. 1 being midseason, and the 
Fourth of July the ideal time for the 
purchase of a new, clean straw hat. 
“Merchandise merchandise in season,” 
is the policy urged upon retailers. The 
Hatters Guild of Pennsylvania has en­
dorsed the campaign.

The price cutting entailed in mid­
season is what bothers most, resulting 
in the unsettling of the general de­
mand, according to the Association. 
Some of the retailers last year decided 
not to cut prices until the end of July. 
The Cincinnati Retail Merchants As­
sociation was such a group, an execu­
tive of which made the following re­
port on the experiment:

The straw hat group, which com­
prises about fifteen in all, were unani­
mous in saying last season was the 
most profitable they had enjoyed in 
years. As you know no reduction in 
prices was made until the 24th of 
July and, while we took a larger mark 
down at that time, it was more than 
balanced by the amount of hats we 
sold at the regular price up to July 
24th.

Another thing that I want to im­
press upon you is that we did not 
carry a single hat over and I believe 
that is about the condition of the 
straw hat stocks in this city. I onlv 
wish there was some way we could 
make the merchants in other cities see 
the folly of early price cutting.

Leave Your Pocketbook at Home.
Grand Rapids, April 3—The eighth 

annual meeting of Post A will be held 
in the Pantlind Hotel Saturday even­
ing of this week. Officers will be 
elected for the ensuing year, dele­
gates will be chosen to attend the 
State convention and other business of 
importance will be transacted. The 
business meeting will be called to or­
der at 3:30 p. m. sharp, and the offi­
cers urge all members to put forth 
an effort to attend this meeting.

We all love the ladies, and appre­
ciating their ability as boosters, we 
have arranged for an evening _ r t 
pleasure in which they may partici­
pate. “Jerry” Ford, who is in charge 
of arrangements, has taken an option 
on the Pantlind ball room, Frank B. 
Winegar, whose genial smile wil' 
drive dull care away, is chairman of 
the reception committee and will be 
on hand to welcome you, Peterlonis’ 
“Jazz Babies” will be all tuned up and 
ready to go at 8:30 sharp and Peter 
Hendricks, with a corps of able 
assistance will refresh you with re­
freshments. So bring your wife or 
sweetheart, and if, after you arrive, 
you discover that the committee has 
overlooked anything that might add to 
your pleasure, just report to President 
Heath, who as general chairman is 
doing everything possible to make 
this party a humdinger."
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SPRINGTIM E, w ith its annual housecleaning, means big sales 
for those dealers who push Semdac Liquid: Gloss and 
Semdac Polishing Mops.

Mrs. Housewife w ants a  polish th a t will m ake her w ork easier 
and her furniture look like new. Semdac certainly does that. It 
im parts a  sheen to  finished woodw ork that rivals the original 
polish. It delights the hearts of all good housekeepers.

The Semdac Mop saves her the back-breaking effort of wiping 
up floors. T he improved handle with its flexible joint enables 
her to reach under beds and bookcases. T he swab is quickly re- 

• moved for washing and re-oiling.

These dealers who have taken advantage 
jo i our combination offer have profited 
thereby. This offer enables you to sell 
a  can of Semdac and a Semdac Mop for 
the price of an ordinary mop alone.

SEMDAC MOP

First Aid to Storekeepers

combination offer.

O ur offer is a  money 
m aker, and to help 
you reach your cus­
tomers, w e will mail 
to  them —absolutely 
free—on a  beautiful 
three-color letterhead 
bearing your nam e— 
a  sales impelling let­
ter telling about this

A t the tim e your customers receive these 
letters we send you a window display. It

forms a tie-up w ith the letters which is 
rem arkably effective.
Semdac Liquid Gloss comes packed in the 
attractive d isp la y  
carton here illus­
trated. This card 
on y o u r  c o u n te r  
acts as a  s i le n t 
salesman and is a 
constant rem inder 
to your customers 
to buy S em d ac  
Liquid Gloss.

Order Semdac Liquid Gloss, Semdac Polishing Mops and Semdac 
selling helps from our nearest branch.

STANDARD OIL COMPANY
* (INDIANA)

937 S. Michigan A ve. Chicago, Illinois

Michigan Branches at Detroit, Saginaw, Grand Rapids


