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Are you one of those fellows who always want 
A different job than they’ve got?

Are you of the kind who always look 
Across at their brother’s lot?

The world’s just full of folks like this— 
Forever changing ’round;

They kill the chance that might be theirs 
By never gaining ground.

There’s a pot of gold at the rainbow’s end 
For the man who sticks to his work;

And chances galore are right at your door, 
But they pass by those who shirk.

Stick to your job, fellows— climb to the top; 
The world needs men who will lead;

The reward you will find at the rainbow’s end 
Is greater than gold, indeed.

E D W A R D  C. S T;E R RJY
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Look on the back 
of the goods for 
this trade mark.

This trade mark 
is a guaranty of 

high quality.
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Psiys its share of the overhead and a profit* besides
W hat would you do with a salesperson who could not 
make enough sales to pay his own salary? Change him 
for someone who could, wouldn t you?
Then, why don’t you do the same thing with merchandise, 
table oil cloth for instance, that doesn’t turn over fast 
enough to pay its proportion of the rent, light, heat and 
other overhead items?
M eritas Table Oil Cloth never has to be “fired’’ for not 
turning over fast enough. I t ’s the fastest selling, surest

repeating brand of table oil cloth on the_ m arket, and there 
is a mighty good reason why, too. M eritas has the quality 
women want. Its  durable, long-staple cotton back stands 
wear, and the scientifically applied surface coatings do not 
peel ’or crack anywhere near as quick as other brands. 
The patterns are really original, exclusive and attractive, 
not just revam ps of previous favorites.
But the real reason is tha t M eritas is trade-m arked, and 
women know what to ask for, and insist upon getting— 
and they do.

See your wholesaler— We'll move the goods

T h e  S t a n d a r d  T e x t i l e  P r o d u c t s  Co.
3 2 0  B R O A D W A Y ,  N E W  Y O R K
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COTTON A N D  COTTON GOODS.
About the only thing concerning 

cotton quotations at the present seems 
to be tha t the prices have nothing to 
do with the law of supply and de
mand. A short time ago m arket 
values were pushed up on statem ents 
tha t a shortage of cotton would be 
shown before the new crop could 
come in, and optimists were predicting 
that anywhere from 40 to 50 cents 
per pound would be obtainable as the 
season advanced. W hoever was fool
ed by such predictions, it was not the 
growers, for these made haste to get 
rid of their holdings after cotton 
touched the 30-cent point. In  the ex
changes last week the various rises 
in quotations when they came were 
mostly attributed to the coverings of 
shorts. But it appeared to cost an 
effort to keep the figures above the 
line of 29 cents. I t  is lack of demand 
on the part of spinners which is the 
main influence in the long run, as 
distinguished from sporadic spurts due 
to speculation, in putting the brakes 
on the efforts of the price boosters. 
A num ber of Southern mills have fol
lowed the example of Eastern ones 
in shutting down on production. Be
sides this, the prices obtainable for 
fabrics hardly w arrant making them 
on the basis of raw material costs. 
Some are selling at about the same 
levels as they did when cotton was 
at less than 20 cents a pound. W ithin 
the last few weeks practically every 
kind of cloth, unbleached, bleached or 
colored, has been reduced in price. 
There seemed a fair prospect of doing 
business at the lower levels when all 
at once some fall in raw cotton m ar
kets would unsettle the minds of buy
ers and make them  pause in their 
commitmentsi. T he knit underwear 
makers have been try ing to maintain 
prices, but have not altogether suc
ceeded. Recently a number have cut 
down on lightw eight goods for the 
summer season, which QUght to havq

been all sold out long ago, while de
lays in orders for fall goods are due 
wholly to the notion that these will 
cause recessions. The hosiery m arket 
is also somewhat demoralized as yet.

T H E  TR EN D  OF BUSINESS.
The larger basic industries continue 

in good shape and construction is es
pecially active, due to the mild weather 
that has prevailed over most of the 
country. Considering the time of year, 
unemployment is exceedingly small. 
Increases in savings deposits indicate 
that wages are not all going into ex
penses and that buying capacity is 
still large. As against these favorable 
factors is the adverse one of the con
tinuing disproportion between the 
values of commodities as compared 
with those of norm al times. This is 
especially marked in the case of many 
of the farm products, to the disadvan
tage of those who produce them, as 
well as with regard to manufactured 
good, in which the enhanced labor 
costs inure to the benefit of the wage 
earners as against those who buy the 
articles made. Somewhat disquieting 
yet are the figure's of business em bar
rassments, which remain rather higher 
than desirable. The failures in the 
short month of February, while lower 
than in January, as is usual, were about 
15 per cent, higher than in the cor
responding month last year. They 
were also greater in number than any 
since January, 1923, with the exception 
of December, 1923, and January, 1924.

By a number of sellers the attitude 
recently has been to test out exactly 
what prices buyers are willing to pay. 
If sufficient response is not had to the 
prices originally put out, downward 
revisions are made to try  and discover 
the level on which business will be 
placed. In the prim ary markets this 
has worked only partially. I t  has not 
succeeded in inducing a normal amount 
of buying, but it has started things 
moving. Even where it has appeared 
that the lowered prices would not or 
could not be maintained for long and 
tha t increases were bound to come, 
buyers have preferred to wait and run 
their chances of paying more later on 
than to stock up in the old way. This 
experience runs rather counter to the 
one observed in the retail.field. Stores 
dealing direct with the general public 
have found it advisable to clear out 
their stocks, and in cases where dras
tic price cuts were really made instead 
of simulated the response has been 
immediate and pronounced. A notable 
instance of this was afforded by a 
well-known local clothing house whose 
wares have a high reputation. About 
a  fortnight ago this concern thought 
it best to have a real clearance of its 
W inter stock and announced a uni
form price of $29 on suits and over
coats. The crowds that came were so 
large that the store had to close its

doors every quarter of an hour so as 
to be able to handle the customers 
and to provide separate exits for the 
latter when they got through with 
their purchases. W hen the sale ended 
stocks were gone in great measure.

But such a course is not possible for 
producers in general or for wholesale 
distributors, especially so when it con
cerns new goods in the process of 
making. So other methods have to be 
resorted to in order to get a similar 
result and to establish a set of prices 
at which goods in quantity can be dis
posed of. A speedy way of doing this 
is to put the goods up for sale at auc
tion. On such an occasion there 
comes into play the psychology of 
crowds and the competitive spirit. 
Those present feel that price is not 
dictated to them, but that, instead, 
they make the price. A striking 
illustration in point was afforded dur
ing the past week by the auction sale 
of several million dollars’ worth of 
rugs and carpets by the Alexander 
Smith & Sons Company, the largest 
m anufacturers of them in the world. 
There has been recently a falling off 
in the sales of such merchandise, and 
in consequence the company was ac
cumulating stock. Unless something 
was done to move the goods, a glut 
would result and would lead to serious 
breaks in prices. As it was, about 60 
per cent, of the goods offered were 
from stock. So the company deemed 
it best to throw  on the m arket at once 
all of them and more to be m anu
factured for a little while ahead so as 
to insure operation of the factory. The 
results justified the course taken. 
W hile the prices obtained showed 
comparatively slight recessions from 
the listed ones, they afforded a valu
able indication of what the market 
would stand for. This was almost im
mediately recognized by the lowering 
of prices by other producers.

“As free as the air” is a quotation 
which served a useful purpose for a 
long time, hut which has now lost its 
farce. The air has not been free since 
the coming of the radio, and now it 
appears that an ordinary earth-bound 
court must settle the question of a 
possible monopoly of its use for broad
casting purposes. I t is the contention 
cf the American Telephone and Tele
graph Company that in bringing suit 
against hundreds of other broadcasting 
stations it is merely protecting its pat
ents, but a favorable decision might 
conceivably mean the virtual control 
of broadcasting by the corporation. 
The question will be thrashed out, no 
doubt, in the hearings on the present 
suit. I t  was a standing joke years 
ago that in time we should have to 
pay for the air we breathe. W e have 
not arrived at tha t point, but the air 
is by no means free any longer.

W OOL A ND  W OO LENS.
At the wool auction which closed 

in Dunedin, New Zealand, last Mon
day, the experiences were on a par 
with those at other places in A ustral
asia and elsewhere. Prices were high 
and the bidding was quite spirited, 
Americans being am ong the bidders. 
It is expected that similar conditions 
will prevail at the sales in London 
which begin this week. In  this coun
try  there has been an increase in the 
contracting in advance of shearing. 
Last year’s domestic wool production, 
according to the estimate of the Cen
sus Bureau, differs somewhat from 
that heretofore ascribed to the D epart
ment of Agriculture. I t makes the 
N orth American output 282,429,000 
pounds, as against 283,875,000 pounds 
the year before. Much interest was 
shown by the trade in the annual re
port of the American W oolen Com
pany issued during the past week. One 
thing notable about it was the large in
ventory value of raw m aterial and 
goods. This made up nearly one-third 
of the assets and exceeded the total 
value ascribed to plant, fixtures and 
investment. D uring the year also 
about $600,000 less was charged off to 
depreciation than in the previous year, 
while the surplus was about $500,000 
more. This showing was regarded as 
quite favorable for a very try ing year. 
There is still considerably hesitancy 
in the buying of men’s wear fabrics 
for fall. O vercoatings are doing bet
ter than suitings and woolens better 
than worsteds. Better results are 
being obtained for such women’s wear 
fabrics as are on the m arket, those 
on the sports order being especially 
in favor. This week will see the open
ings of the mills which specialize in 
weaves for garm ents, particularly those 
of the better kind. No apprehension 
is felt that the response will be other 
than satisfactory.

President Obregon has announced 
that the pacification of Mexico has now 
progressed sufficiently to permit the 
opening of the election campaign and 
that the country will go to the polls on 
July 6. There are cynics who believe 
that the campaign is now actually over 
that the ballots will simply confirm 
the verdict of the bullets—that Obre- 
gon’s alleged favorite, General Elias 
Calles, may consider himself elected. 
Obregon, however, asserts that he has 
no candidate, that the elections are to 
be the free and untrammelled decision 
of the Mexican people. If  it actually 
turns out that the winner does not win 
by virtue of the heaviest battalions, and 
if after the election the loser does not 
start a revolution—anything is sup
posedly possible, even in Mexico—then 
it will be the first time within the con
venient memory of man that Mexico 
has borne witness tew such a consum
mation.
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Four Essentials To Successful Sales
manship.

Sentiment in Salesmanship is like 
the seasoning of food products. The 
value of food products depends upon 
the flavor. The efficiency or great
ness of a salesman depends upon the 
sentim ent. W hether we believe it or 
not, sentim ent rules the world. T he 
only avenue in life where sentim ent 
works harm  rather than good is in a 
poker game.

No salesman should ever attem pt to 
sell a prospective customer unless he 
has first determined in his own mind 
tha t he can do his prospect some good, 
that what he has to sell will enrich his 
customer, keeping the other fellow in 
mind first and himself last. If this 
attitude had been in the mind of Cor
nelius Vanderbilt, instead of the a t
titude tha t he had assumed and ex
pressed in the remark, “The public be 
dam ned,” the public attitude would not 
have been so antagonistic towards the 
railroads.

The ingredients tha t all salesmen 
should possess should be first, sym 
pathy. The first lesson I learned when 
I started to sell books from house to 
house was the lesson of sym pathy and 
interest in the children in the homes

Jacob Kindleberger.

that I visited; sym pathy with the 
housewife for the drudgery which she 
is compelled to undergo day after day. 
This same spirit of sympathy worked 
wonders on my recent trip  to Europe. 
Bubbling over with sym pathy and 
interest opened to me the inner door 
of valuable information and created 
fast friends.

Very early in life this fact was deep
ly impressed upon me when three of 
us young chaps, between the ages of 
eight and ten years went into the 
lemonade business, each putting in an 
equal amount, which was five cents. 
W e sold two glasses of lemonade for 
a nickel. About the third day three 
other boys erected a stand right across 
the street from us and sold their lem
onade, three glasses for a nickel. Of 
course, this competition worried the 
life out of us, so we told our troubles 
to the clerk in the store who sold us 
our lemons and sugar. The sympathy 
and kindly interest he displayed in us 
and the good advice he gave us, that 
no man could drink three glasses of 
lemonade, but to continue to make 
good lemonade and sell it as we had 
been, has endear.ed this man to us for 
all succeeding years. W e recommend

sincere sym pathy as the best recipe for 
making a host of friends.

A big traffic policeman had a prom 
inent corner in New York City. Be
cause of his smile and cheerful how- 
do-you-do and good-bye, he has given 
the world a new idea of w hat a police- 
mna can do to create a smile where 
only a grouch grew before. I am told 
that at Christmas time this policeman 
hires trucks to haul his Christmas 
presents home. W e all overlook the 
value of a kind sym pathetic spirit and 
smile.

T he next ingredient should be un
selfish energy. I have yet to see a 
lazy individual who has the respect of 
other folks. This unselfish energy is 
the price tha t is paid for huge suc
cess. The salesman who is willing to 
think unselfishly for the buyer, is will
ing to go out of his way to look up 
ways and means to better the prospec
tive customers needs.

I am reminded a t this tim e of a 
salesman selling us a machine. W e 
gave him the hint that we did not 
know w hether the room we had would 
be sufficient. H e immediately asked 
for privilege of measuring this space 
himself. A fter doing so he advised us 
th a t the machine woiild not be the 
proper machine for us. The man went 
away without an order, but a few 
m onths later he received an order, for 
an order that was placed for the right 
machine naturally would go to this 
particular salesman.

W e also recall to mind a salesman 
from  the General Electric Co. who 
sold us our electrical equipment for 
our first paper mill. W e did not 
know just what we wanted. He real
ized the situation. H e simply asked 
them for the privilege of working on 
a problem for a few weeks, without 
any cost to  us. In the meantime 
other salesmen came to see us and, as 
is the usual custom of the average 
salesman, asked the question, “W hat 
are you going to use?” W e advised 
him we did not know. And he said, 
“W hen you do find out, let us know, 
as we would like to quote you.” The 
first salesman that called on us got 
all the information he could elsewhere, 
laid the proposition down in writing 
of four different plans, and a little sum
m ary of the four plans was attached 
for fear we would not read over the 
detailed plans. I t  was done in such 
a masterly m anner that, without hesi
tation, we gave him the order and 
asked the price afterwards. H is un
selfish energy working for our good 
won him a $150,000 order.

The third ingredient should be cre
ative. The individual who is pos
sessed with the idea that every m eth
od now employed in industry can be 
improved just a little for the benefit 
of his customer, and who is con
tinually studying how improvements
can be made in less time, instead
of lounging around the lobby of a 
hotel swapping stories, has the surest 
method we know of increasing the pay 
check.

Every concern doing business should 
have a research departm ent working 
out the other fellow’s problem. How 
to produce better food products, how 
to  preserve these food products and 
how to transport them from one side 
of our country to the other a,t the

Cut handling costs 
for larger net profits on sugar

Time and wrapping materials are big 
items in determining net profits.

Especially on sugar!
When you sell bulk sugar, you waste 

on an average five pounds on every 
350-lb. barrel. Bags, twine and time add 
about forty cents to the cost per hundred
weight of the sugar.

W hen you sell Domino Package 
Sugars, you eliminate every bit of this 
loss. Every sale is clean cut—instantly 
made—profitable.

And these sales repeat. Women pre
fer their sugar in this clean, convenient 
way. They know that “Domino” means 
the highest quality sugar that can be 
bought.

Put sugar sales on the most profitable 
basis possible. Standardize on Domino 
Package Sugars for every need.

American Sugar Refining Company
“ Sweeten it with Domino9y

Granulated, Tablet, Powdered, Confectioners, Brown; Golden 
Syrup; Cinnamon and Sugar; Sugar-Honey; Molasses
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least possible expense. These three 
problems kept in mind constantly will 
produce valuable ideas for im prove
ment.

The fourth ingredient is a sense of 
humor. The Lord deliver us from the 
very very serious individuals who come 
into our offices with faces a yard Jong, 
with the look and attitude tha t they 
just came from the funeral of a good 
friend. W e are firm bedievers in the 
theory that every salesman should be 
accompanied with a fair am ount of 
good cheer and optimism.

We are convinced that many busi
ness men who are on the ragged edge, 
and very near bankruptcy, should 
change their attitude so it would be 
attractive instead of repelling. “Laugh 
and the world laughs with you, weep 
and you weep alone” is as true as two 
and two makes four.

The sum of these attitudes into one 
sentence is that we would recommend 
that you have a slopping over of love 
for your fellow man. If you do, all 
the imps in Hades will be unable to 
ever throw  a monkey wrench in the 
gears of your progress and advance
ment. Jacob Kindleberger.

If your advertising does not help 
build up the business, get expert help 
on advertisement writing. Don’t give 
up advertising.

Yesterday is already a dream and 
to-m orrow is only a vision; but' to-day 
well lived, makes every yesterday a 
dream of happiness and every to-m or
row a vision of hope.

The Plain Truth About Newspaper 
Advertising.

Grandville, M arch 11—Does adver
tising pay?

T hat depends, ‘of course, on the 
advertiser and his methods. There are 
advertisements which bring in the 
shekels, despite the poor arrangem ent 
of these bids for public favor.

Some of the biggest houses in busi
ness fall down sometimes in their 
methods of advertising. At one time 
it was considered legitimate to tell 
any sort of a story in order to a ttract 
the public eye. “Going out of busi
ness” was frequently the stunt laid 
before the public as an excuse for the 
low cost of goods. This is legitimate 
only when it is the truth, but when the 
m erchant who thus advertises intends 
to keep right on, even though he may 
change his location, it is not honest 
advertising and the public soon refuses 
to fall for it.

An immense am ount of hard cash 
is spent for advertising, much of which 
is legitimate and ought to bring re
sults. However, what is advertised 
should be true to name and no attem pt 
made to put som ething over on a cus
tom er. I have an instance in mind.

A woman who had patronized one city 
store for many years, making it a point 
to do most of her fall and w inter trad 
ing there, found herself cheated by an 
advertisem ent gotten out by this firm. 
She traveled many miles to do her 
trad ing  there, but found that the ad
vertisem ent had misrepresented the 
article, both in price and quality she 
was desirous of purchasing.

This knowledge fell like a wet blan
ket on the customer. The realization 
of it all alm ost fetched tears of dis
pleasure and regret for the sudden fall 
of her idol. I t was, perhaps, a small 
m atter, but during the years this wom
an had traded with this firm she had 
paid them hundreds of dollars. H er 
trust in the firm had finally been de
stroyed and from that hour her patron
age went elsewhere.

T hat firm is still doing business on

a large scale, and yet none outside of 
the house knows of how much dam
age that one false advertisement did 
the business. This incident happened 
several years ago and the lady has 
never since set her foot inside that 
store.

I have noticed many advertisements 
wherein some household necessity is 
pictured in alluring colors and the 
statem ent made tha t this can be pur
chased on small m onthly payments. 
Not one word indicating the cost of 
the article. How many customers will 
such advertisem ents bring to that 
store, think you? If they are any like 
the writer, they would never think of 
going out of the way to even look 
in that store.

Above all things quoting prices is 
the most im portant.

Nine times out of ten the potential 
custom er will not go aside a single 
block to look at anything thus adver
tised, when if the price was attached 
and it was an alluring one, he would 
be drawn as by an invisible cord to 
that store.

An advertiser who is afraid to give 
the price of an article he has to sell 
is at once distrusted by the would-be 
purchaser who goes several blocks to 
see the article advertised by another 
dealer which has a price attached.

People do not like to go it blind. 
You advertisers who fail to quote 
prices are many times wasting prin t
er’s ink and should know better.

There is scarcely an issue of a daily 
paper which has not some article ad
vertised in display type without any 
price attached. I t is a bad policy in 
whatever light you may view it, yet 
I suppose m erchants will keep on 
working out their advertising prob
lems in this hap-hazard way, and no 
doubt wonder sometimes why such 
spread of prin ter’s ink does not bring 
the hoped for results.

H onest advertising is on the same 
footing as honest selling. Never mis
represent your goods. H onesty in 
every line of business endeavor brings

results which no amount of false rep
resentation will accomplish.

Some dishonest m erchants, as well 
as some dishonest farmers, are in a 
measure successful, but ill-gotten 
wealth never brings happiness and 
more often a sad ending to life.

There are m erchants and merchants. 
People who deal with them soon learn 
who their friends are and naturally 
patronize the store where an honest 
deal is always on top. Friendliness, 
too, is a big item in store economy. 
It has often been said that there is no 
friendship in business, which, however, 
is a w rong idea, and not in accordance 
with facts. Business men should be 
friends, not only with the wholesaler, 
but with the poorest custom er who 
crosses the threshold of his store.

The present dollar or future possi
bilities. which?

T he m erchant who is not on the 
lookout for new custom ers is like the 
publisher of books who never seeks 
new blood, but continues right along 
in the old rut, imagining that the read
ing public will never tire of old 
names, when the fact is there are times 
when an unknown author will a ttract 
where an old tim er has run the gamut 
dry.

The infusion of vim, vigor and force 
in advertising which, of course, in
cludes the strictest honesty, wins 
every time. Never fear tha t quoting 
prices is going to deter customers, 
providing your prices are right, while 
at the same time a large advertisement 
picturing your goods in the most fan
ciful colors, w ithout price attached, 
may fall flat. Old Timer.

The business employes of to-day are 
the business leaders of to-morrow. 
W hat are you doing to qualify yourself 
to take a leader’s place?

The man who succeeds in the world 
is the man who attracts attention.

Barney Says

B arney Langeler has w orked  
In th is  In stitu tio n  contlnu- 
ously fo r f if ty  years.

Quake* Milk was selected for its quality and 
we knew it was the best before we put the 
Quaker label on the can, But

By Golly! we didn’t know the trade would 
find the truth so soon. The big sales of Quaker 
Milk prove that most consumers know real 
values.

And Quaker Milk is sold by the community 
grocers only—that helps.

W o r d e n  Q r o c e r  C o m p a n y
GRAND RAPIDS

KALAMAZOO—LANSING— BATTLE CREEK

THE PROMPT SHIPPERS
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Movement of Merchants.
Otsego—D. H arvey has opened a 

bakery in the Taylor building.
D etroit—Ben Kaplan’s grocery, 2459 

Beaubien street, has been sold to Celia 
Cooper.

Grand Ledge—Clinton G. Falor suc
ceeds A. C. W yant in the grocery 
business.

Mt. Pleasant—George G. Curtis suc
ceeds Fred H alsted in the grocery 
business.

W ayland—George Douglas succeeds 
A. E. W eaver & Son in the grocery 
business.

D etroit—S. Assion has opened the 
V irginia fancy grocery at 8333 H am 
ilton avenue.

D etroit—Mollie P ar lies has bought 
the Canton grocery, 2501 Beaubien 
street from Chil Domb.

D etroit—W olf’s Chene street m ar
ket, 6472 Chene street, moved to 6523 
Chene street March 10.

Grand Rapids—The Miles-Lowell 
Co. has changed its name to the W alter 
R. Miles Coal Co.

D etroit—The N ewark Shoe Co. 
opened another store at 1144 Griswold 
street a short time ago.

Berkley—The Berkley State Bank 
has been incorporated with an author
ized capital stock of $25,000.

D etroit—The D etroit Dr. A. Reed 
Cushion Shoe House has changed its 
name to the Judson Shoe Co.

D etroit—Sam Sellamn will take over 
the shoe store at 10815 Mack avenue 
from Richard H ocking M arch 15.

Menominee—The Menominee River 
Sugar Co. has increased its capital 
stock from $825,000 to $1,675,000. ,

Menominee—The N orthern H ard
ware & Supply Co. has increased its 
capita] stock from $60,000 to $300,000.

D etroit—Sam Kaplan has purchased 
the tailoring business of M orris Co
hen, located at 1139 Holbrook avenue.

D etroit—Edward S. M cCarthy has 
transferred the title to his garage at 
104 Edmund place to his wife, Sophia.

D etroit—T he H erring shop, dairy 
store, opened at 8525 Twelfth street 
March 10. J. Rosen is the proprietor.

D etroit—W alter F. Neef, grocer, has 
moved his place of business from 11619 
Hamilton avenue to 10203 Hamilton.

D etroit—W m. Suchner & Sons, 3602- 
06 17th street, meats, has increased 
its capital stock from $10,000 to $50,- 
000.

D etroit—Frank Dolenski will retire 
from the dry goods business about 
April 15. His store is at 5215 Chene 
street.

D etroit—Anthony Michalski has 
sold his grocery store and meat m ar
ket at 3001 Carpenter street to Stephen 
Rise.

D etroit—The grocery at 1201 Caniff 
Road has changed hands. Roy Sha

piro sold it to Louis Bernstein re
cently.

M arshall—Lewis Mills has sold his 
meat m arket to F rank H errick, re
cently of Olivet, who has taken pos
session.

D etroit—The stock and fixtures of 
the Judson Shoe Co., 1566 W oodw ard 
avenue, were sold to Roy T. Parker 
March 5.

D etroit—Anna Glicker bought her 
husband’s share in the delicatessen at 
4629 H astings street and is now con
ducting it.

D etroit—John W aluliewicz has sold 
his half interest in the m eat m arket 
at 2613 M arket avenue to Michael 
Naruszewicz.

Buchanan—Blainton Bros., whose 
flour mill was completely destroyed 
by fire recently, are planning to re
build the plant.

H arbor Springs—David Radle has 
opened a general store at Stutsm an- 
ville, which has been without a store 
for several years.

Portland—The Beatrice Creamery 
Co. has closed its cream station here 
and will conduct its business through 
the Farm  Bureau.

Caro—W. L. Pace is closing out his 
stock of confectionery and fruits at 
special sale and will remove to P ort 
H uron M arch 15.

D etroit—A. L. Clements has bought 
out his partner, G. W. Clements. They 
conducted a dry goods store at 8877 
Grand River avenue.

D etroit—F. Lupnitz is the new pro
prietor of the accessory store at 16508 
East Jefferson avenue. He bought it 
from Joseph L. Kay.

D etroit—Louis Hamek and wife 
have sold their confectionery to Ga
briel Gazdag and wife. The store is 
at 145 South Campau avenue.

D etroit—Mrs. M argaret Carrier is 
conducting the confectionery at 4115 
Fenkell avenue, which she purchased 
from M artha Simsick recently.

D etroit—The Light Furniture Co., 
6518 W oodward avenue, also known 
as the W oodward-Boulevard Furniture 
Co., has discontinued^ business.

P o rt H uron—Beard, Campbell & 
Co., wholesale hardware and auto ac
cessories, has increased its capital 
s‘ock from $100,000 to $150,000.

D etroit—The Ralph Cloak Co., Inc., 
401 Equity building, has been incor
porated with an authorized capital 
stock of $25,000, $1,000 of which has 
been subscribed and paid in in cash.

H artford—Frank Downing has sold 
his interest in the lease of hotel Bell 
to A. Ipe, who will conduct the hotel 
in partnership with Miss H attie Freed.

D etroit—T he Chicago Stock Buyers 
Co. opened at 4425 Michigan avenue 
with a stock of footwear on March 
12th. H . Gilberg is the m anager of 
the store,

D etroit—W alter T. M arrs has sold 
his m eat m arket to Fred Meth. The 
shop is at 5810 Beaubien street. Meth 
conducts a grocery store a t 5808 Beau
bien street.

Grand Rapids—The Brummeler-Van 
Strien Co., 145 Franklin street, S. W., 
fuel and builders’ supplies, has in
creased its capital stock from $20,000 
to $50,000.

D etroit—The Quality Candy Co., 
1357 Sherman street, which was in
corporated in O ctober, has failed. The 
liabilities are $4,728.18 and the assets 
are $437.90.

D etroit—The confectionery at 3455 
G ratiot avenue is being conducted by 
August Desen and wife, who purchas
ed the business from Thom as Rucin- 
ski recently.

D etroit—Joseph D. Greenberg and 
Jacob Moscow have bought the W ayne 
Produce Co., wholesale butter and egg 
dealers at 1358 E ast H igh street, from 
H enry Katz.

Lowell—T he Lowell Creamery Co. 
has been incorporated with an au thor
ized capital stock of $10,000, $4,000 of 
which has been subscribed and paid 
in in property.

Muskegon—John Hove and Ben 
V anD erW ier, under the style of the 
Park  Grocery, succeeds Bert Hoekse- 
ma in the grocery business at 1012 
Jarm an street.

D etroit—Solomon & Laskey, credit 
jewelers, will move their store from 
6480 Chene street to 6472 Chene about 
April 15. Julius Solomon and Bernard 
Laskey are the owners.

D etroit—The Community D rug Co., 
8908 Michigan avenue, has been in
corporated with an authorized capital 
stock of $25,000, $10,000 of which has 
been subscribed and paid in in prop
erty.

D etroit—T he furnace in Benjamin 
Pete’s confectionery, 3605 W est W ar
ren avenue, exploded M arch 6, caus
ing some damage to stock and break
ing the plate glass window in the 
front of the store.

D etroit—John A, and Joseph G. 
H arvey, who purchased the confec
tionery at 10728 E ast Jefferson avenue 
from A lbert A. O lm stead a few months 
ago, have sold the business to Alphon- 
zo Forte and others.

T ustin—The Tustin E levator & 
Lum ber Co. has been incorporated 
with an authorized capital stock of 
$20,000, all of which has been sub
scribed and paid in, $14,400 in cash 
and $5,600 in property.

D etroit—J. M. Ciechanowsky, drug
gist, moved his place of business from 
6010 Chene street to 6057 Chene street 
March 4. More than tw enty druggists, 
mem bers of the local pharm acists’ as
sociation, helped him move.

Adrian—T he Adrian M otor Sales 
has been incorporated to deal in autos, 
auto accessories, parts and supplies, 
with an authorized capital stock of 
$4,000, all of which has been sub
scribed and paid in in cash.

M arne—The Berlin Oil Co. has been 
incorporated to deal in oils, greases, 
auto supplies and accessories and fuel, 
with an authorized capital stock of 
$20,000, $12,000 of which has been sub
scribed and paid in in property.

Sanford—C. H. M acomber, president 
of the Chemical State Savings bank 
of Midland, has purchased the local

bank and will conduct it under the 
management of Guy Rogers, recently 
employed in the M idland bank.

D etroit—The Johnston Paint&  Glass 
Co’., wholesale distributors of plate 
and window glass, paint and painters’ 
supplies, has opened a second store at 
321 W est Jefferson avenue. The main 
store is at 8778 Grand River avenue.

D etroit—T he Guarantee Oil Cor
poration, 612-13 Union T rust building, 
has been incorporated with an author
ized capital stock of $50,000, of which 
am ount $40,500 has been subscribed 
and paid in, $40,000 in cash and $500 
in property.

Menominee—T he Menominee H ud
son Co. has been incorporated to deal 
in autos, m otor trucks, tractors, auto 
accessories and supplies, w ith an au
thorized capital stock of $5,000, all of 
which has been subscribed and paid 
in in cash.

Bay City—T he M erchants Textile 
Syndicate, 1106 N orth  W ater street, 
has been incorporated to deal in gen
eral merchandise, dry goods, etc., with 
an authorized capital stock of $30,000. 
$6,000 of which has been subscribed 
and paid in in cash.

Holland—The H enry  K raker Plum b
ing & H eating Co. will erect a three- 
story brick building on River street, 
which it will occupy it with its own 
business as soon as it has been com
pleted. The building will be 40x110 
feet and will cost about $80,000.

H olland—The P. J. O sborne Co., 
Inc., 210 Central avenue, has been 
incorporated to im port and distribute 
merchandise with an authorized cap
ital stock of $30,000, of which amount 
$15,000 has been subscribed, $6,000 
paid in in cash and $6,000 in property.

Holland—The Jam es A. Brouwer 
Furniture Co. has purchased the three- 
story brick building known as the 
VanDyke block, located on River 
avenue and 9th street and will re
model and arrange it so as to give 
Holland one of the largest exclusive 
furniture stores in W estern Michigan.

H ighland Park—N eaher & Roosa 
have merged their plumbing, heating 
and hardware supplies business into a 
stock company under the style of 
Neaher & Roosa, Inc., 12 Buena Vista. 
E. H. P., with an authorized capital 
stock' of $19,000 common and $6,000 
preferred, of which amount $14,300 has 
been subscribed, $1,661.28 paid in in 
cash and $11,468.72 in property.

Cassopolis—W illiam Lyon, the Do- 
wagiac merchant, has won in Circuit 
Court a suit brought against him by 
the notorious Bernard M anufacturing 
Co., Iowa City, Iowa, in which the 
company sought to recover for chem
icals sold to him. Mr. Lyons, in con
testing the action, declared that lie 
had bought the goods with the assur
ance the company would take them 
back if he could not sell them. W hen 
he attem pted to send them back the 
company refused to fulfill the alleged 
agreement.

Paw  Paw—T he M oonlight Bait Co. 
has merged its business into a stock 
company under the style of the M oon
light Bait & Novelty W orks, with an 
authorized capital stock of $50,000, of 
which am ount $30,100 has been sub
scribed and paid in, $22,7*18 in cash 
and $7,382 in property.
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ida; crates of 4 to 6 doz., $3.50@4.
Cocoanuts—$6.25 per sack of 100.
Cranberries—Late Howes from Cape 

Cod command $9 per bbl. and $4.50 
per y2 bbl.

Cucumbers—H ot house command 
$3.50 for fancy and $2.50 for choice.

E ggs—T here is a great deal of trad
ing in eggs at the present time. The 
quality is of the best and the market 
unchanged. The approaching maxi
mum production season is causing 
prices to decline. Local jobbers pay 
22@23c for fresh.

Egg P lan t—$3.50 per doz.
Garlic—35c per string for Italian.
Grape F ru it—Fancy Florida now 

sell as follows:
36 _____________________________$3.50
46 ______________________________3.75
54 ______________________________4.00
64 and 7 0 _______________________4.00

G rapes—Spanish Malaga, $9.50@ 
12.50 per keg.

Green Beans—$4 per hamper.
Green Onions — $1.10 per doz. 

bunches for Chalotts.
H oney—25c for comb; 25c for 

strained.
Lettuce—In  good demand on the 

following basis:
California Iceberg, per c r a t e _$3.25
Leaf, per pound _______________  14c

Lemons—T he market is now on the 
following basis:
300 Sunkist ____________________$5.50
300 Red Ball ___________________5.00
360 Red Ball ___________________4.50

Onions—'Spanish, $2.50 per crate; 
home grown, $2.50 per 100 lb. sack.

O ranges — Fancy Sunkist Navels 
now quoted on the following basis:
100 ____________________________$5.50
126 _____________________________5.50
150, 176, 200 ____________________5.00
216 _______________________  4.50
252 _____________________________4.00
288 _____________________________4.00
Floridas fetch $4.25@4.50.

Parsley—65c per doz. bunches.
Parsnips—$1.90 per bu.
Peppers—75c per basket containing 

16 to 18.
Potatoes—55@60c per bu.
Poultry—W ilson & Company now 

pay as follows for live:
Heavy f o w ls _____________________22c
Heavy s p r in g s ---------------------------- 24c
Light fo w ls -------------------------------  18c
G eese__________________________ 12j^c
Ducks ___________________________ 17c

Radishes—$1 per doz. bunches for 
hot house.

Spinach—$1.90 per bu.
Sweet Potatoes — Delaware kiln 

dried fetch $3.25 per hamper.
Tom atoes—Southern grow n $1.40 

per 5 lb. basket.
Turnips—$1.50 per bu.

Purchase Flour T o Cover Trade Re
quirements.

Written for the Tradesman.
The Government figures on country 

elevator and mill stocks, 90,396,000 
bushels, were regarded as additional 
evidence that domestic consumption 
of wheat this year has been over-esti
mated, leaving more wheat to be clear
ed the balance of the season than was 
thought available. I t  is generally be
lieved that wheat stocks in the hands 
of millers a t the larger milling centers 
are also rather heavy.

W heat instead of advancing in price
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Essential Features of the Grocery 
Staples.

Sugar—The m arket is without fea
ture. Local jobbers have made no 
change in their quotations since a week 
ago.

Tea—Business during the past week 
has been fair without any particular 
features. The Ceylon and India m ar
kets continue very strong. Efforts on 
the part of large buyers to obtain con
cessions during the week have failed. 
The prim ary m arkets on all these 
grades of tea continue very firm. 
Javas are also very scarce and firm. 
O ther teas remained unchanged for 
the week, with a good firm undertone.

Coffee—The m arket for future coffee 
has shown some fluctuation during the 
past week and a little weakness, but 
spot coffee, particularly Rio and San
tos, remain steady and firm. The de
mand is- a little better. The whole 
market from the seller’s viewpoint is 
in a very favorable condition. Good 
grades of Rio and Santos are scarce, 
particularly Santos. Mild coffees are 
also fractionally higher and are grad
ually working upward. The jobbing 
m arket on roasted coffee rem ains about 
as it was a week ago, but is gradually 
tending upward. The consumptive 
demand is fair.

Canned Fruits—The California peach 
m arket is firmer in standards, seconds 
and choice, with desirable counts get
ting more difficult to obtain. There 
is no large jobbing demnad but Coast 
conditions and a lack of offerings at 
the source is being felt more keenly. 
Apricots are also doing better. Pack
ers are in no hurry to quote on futures 
as the severe drouth makes the crop 
outturn uncertain and packing costs 
difficult to determine. The N orth
west also is not anxious to name for
mal opening prices but some packers 
have quoted berries and the like on 
a tentative basis. Pineapple drags and 
is freely offered from second hands in 
all grades. Advices received recently 
from Hawaiian pineapple canners in
dicate the original estimate of produc
tion for 1924 has not been revised and 
that the output will be practically the 
same as in 1923. One of the large 
factors who is regarded as an author
ity, but who declines to be quoted, 
says “of course it is impossible ac
curately to  determine in advance ju s t 
what nature will do in grow ing prod
uct. It m ust not be overlooked that 
this spring a considerable quantity of 
sliced material has been crushed in an 
effort to take care of the demand for 
the later article.” Apples are steady 
but in moderate demand.

Canned Vegetables—N o change has 
occurred in tomatoes during the week, 
but here and there packers will shade 
possibly a 2j£c per dozen on No. 2s 
and No. 3s. Most packers are holding 
for the full m arket prices. The de
mand is very light. California tom a
toes are offered also at occasional 
shaded prices. Future tom atoes are 
not selling. In  peas there is still a 
good demand for futures, but buyers 
and sellers are apart, particularly on 
W isconsin brands. Spot peas continue 
firm and scarce throughout the line. 
Corn continues steady, meaning par
ticularly Southern and W estern brands. 
Prices are fully maintained. Fancy

corn is firm and scarce. Futures are 
quiet.

Salt Fish—Now that Lent is here 
everybody is expecting a good demand 
for salt fish. The week’s demand in 
mackerel has been very good. There 
is no reason for any extraordinary de
mand, because the Lenten season 
opens late and the supply is ample.

Syrup and Molasses—Molasses has 
put in an active week. All grades are 
wanted. Prices have not changed for 
the week. Sugar syrup is fairly active 
and steady to firm. Considerable sugar 
syrup is now being exported. Com 
pound syrup is also tending upward 
and most grades made a fractional ad
vance during the week.

Beans and Peas—There is a rather 
dull m arket in most of the varieties of 
dry white beans. The feeling, how
ever, is steadier than it has been. M ar
row  and pea beans show no change. 
Red kidneys took rather a wide range, 
according to quality. Green and 
Scotch peas are quiet and steady.

Cheese—Cheese is quiet, with un
changed prices.

Provisions—Lard and provisions are 
unchanged and are quiet.

Fruit Ja r  Prices—Opening prices on 
Mason fruit jars are slightly under 
those of a year ago. O pening prices 
are generally the lowest of the  entire 
season, the policy of manufacturers 
being to advance quotations between 
April 1 and June 1. Y ear in and year 
out, therefore, the retailer makes a 
profit by getting his orders in early. 
I t is also said that it costs from  15 to 
25 per cent, more for the m anufactur
ers to produce jars from June to Sep
tem ber than during any other time of 
the year, this being due prim arily to 
the increased costs arising from less 
than capacity operation of plants.

Paris Green—Opening prices have 
been named on the piece de resistance 
on the potato bug’s menu. These, 
representing a decline of 4c per pound 
from form er spot prices, are for de
livery up to July 1, prices being guar
anteed to date of shipment. In quar
ter pounds the quotation is 45c, with 
43c on halves and 41c on pounds. In  
two and five pound packages the price 
is 39c ,with 37c the figure on all other 
packages up to and including the 
fifty-six pound size. In  hundreds, 35c 
is the figure, with 33c on three hun
dred pound packages. The usual dif
ferentials on lots of one and two hun
dred pounds apply.

Review of the Produce Market.
Apples—Standard w inter varieties 

such as Spys, Baldwin, Jonathan, Rus- 
setts, etc., fetch $1 per bu. Box ap
ples from  the Coast command $3.

Bagas—Canadian $1.75 per 100 lb. 
sack.

Bananas—9@9j^c per lb.
B utter—E xtra  cream ery butter is in 

good supply for this time of the year. 
Quality running very good and prices 
settling lower each day. Local job
bers hold extra fresh at 45c in 60 lb. 
tubs; fancy in 30 lb. tubs, 47c; prints, 
47c. They pay 20c for packing stock.

Cabbage—$3.50 per 100 lbs. for old; 
$5 for new.

C arrots—$1.75 per bu.
Cauliflower—California, $2.75 per 

doz. heads.
Celery—75c@$l per bunch for Flor-

upon receipt of news of increase in 
tariff rates, has actually declined I J 2 

@2c, so it is very evident actual buy
ing demand will have to be depended 
upon to increase the value of wheat or 
any other grain that is produced in 
all of the im portant countries of the 
world.

W ere the U nited States the main 
world’s source of supply of wheat, a 
tariff would prove much more effec
tive, of course, than it possibly can be 
under present conditions.

The M cNary-H augen bill, now being 
considered by Congress, creates a 
$200,000,000 commission and corpora
tion, this money to be taken from the 
U nited States Treasury. Through 
these organizations the bill aims to in
crease the price in this country of 
wheat and other grains by the pur
chase of the surplus and m arketing it 
abroad. This sounds very good, the 
joker, however, being that no foreigner 
will pay the United States more for 
his wheat than the world m arket; in 
other words, if Europe can buy wheat 
cheaper from Canada or Argentine 
than it can from the U nited States, the 
United States will not obtain the busi
ness, so the proposed export commis
sion and export corporation will be 
obliged to market any wheat they pur
chase from the American farm er or 
elevator at a competitive price and if 
this corporation pays more for this 
wheat than the competitive price from 
other sections, a very definite loss will 
be sustained and if a loss is sustained, 
such loss is to be charged back to the 
parties from whom the export cor
poration purchases, so in the long run 
nothing will be gained, but, on the 
other hand, considerable lost, as ad
ditional departm ents will have to be 
created and salaries paid efficient men 
to operate them, consequently, in ad
dition to any marketing loss, the cor
poration may sustain, m ust be added 
operating expenses.

The natural law of supply and de
mand is the only efficient price maker 
and the sooner the American people 
and the United States Government 
wholly arrives at that conclusion, the 
better it will be for all concerned. It 
is doubtful if the M cN ary-H augen bill 
becomes a law; it will be exceedingly 
unfortunate and prove very expensive 
should it do so; even if enacted, we 
doubt if it would have any material 
influence on grain values; such influ
ence would certainly be only tem por
ary.

There is plenty of wheat in the coun
try  and, with only a m oderate flour 
demand in prospect, we can see no 
reason for advancing prices; they 
should hold around present levels, 
however, as we haven’t a burdensome 
supply.

W e are now in a period of crop 
scares and some unfavorable reports 
are already coming in; these are to be 
expected, however, but, on the whole, 
it is doubtful if w inter killing has been 
greater during the past season than in 
other years as an average.

Apparently the best policy for the 
flour and grain purchaser to pursue is 
to purchase to cover trade require
ments. W e cannot see where any ma
terial advantage can be gained by 
speculating under present conditions.

Lloyd E. Smith.

mailto:4.25@4.50
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A U T O M O BILE  IN SU R A N C E

Changes Suggested as an Aid To 
Safety.

From  the tallow-dipped candle to 
the electric light.

From  the smoke signals to  the radio.
F rom  the ox-wagon to the autom o

bile.
So fast has been the pace that we 

m ust pause and see if we are building 
safely and protecting ourselves from 
future calamity.

A railroad official who would put 
a man on a locomotive and order him 
to haul a train down a straight track 
guarded by block signals, telegraph 
operators, train dispatchers and gate 
tenders, w ithout first knowing th a t 
that man had served in all the appren
ticeship positions and finally under
gone a rigid examination, would be 
deemed an inefficient official.

W e perm it a man to purchase an au
tomobile and alm ost immediately drive 
through the most congested centers 
where men, women and children are 
crossing the streets w ithout any guar
dians whatsoever. W e perm it people 
to continue in this exercise even after 
they have been arrested for careless 
driving and regardless of their ability 
to compensate to any degree the per
sons injured by reason of accident or 
recklessness.

Is it not time that every driver be 
compelled to give a bond or carry in
surance to, in a measure, relieve those 
whom he has injured and repair such 
property as he may destroy.

Again should there not be a distinc
tion in the cost of such bond or in
surance. You see drivers going at 
fast speed, cutting corners and disre
garding the rights of others obtaining 
their insurance for the same price as 
those who observe every law.

The auto insurance companies have 
seemingly lost sight of the ruling fac
tors of life insurance companies and 
the agents write a policy for anyone 
on the same basis so long as the com
mission is to be hid.

The insurance companies, by this 
method, have really placed a premium 
on carelessness and a handicap upon 
the man who is avoiding accidents with 
your child and my child. The insur
ance companies rates are based upon 
the losses occasioned by drivers of 
ability and drivers of no common 
sense whatever. You can imagine 
w hat your life insurance would cost 
if no examination was necessary and 
the maimed and sick were able to  get 
insurance on the same basis as those 
who are physically competent.

W hy not, then segregate the good, 
law-abiding drivers into a class by 
themselves, have different rates for 
different classes of risks.

There are people who have driven 
ten years without accident. Ask an 
insurance agent and he will say, Oh. 
tha t’s just luck. You know he has 
been lucky to avoid accidents with 
some of the riffraff drivers, but it has 
been more than good luck; he has not 
“hogged” the right-of-way; he has ob
served the  rule of guarding the wel
fare of others, he has been driving a 
piece of property in which he was in
terested.

Ten hundred drivers tha t I know of,

in Grand Rapids have in over two 
years caused their insurance company 
a loss of ten per cent, of their pre
miums, while insurance companies in
suring prom iscously any one who ap
plies for insurance have reported to the 
insurance comm issioner a loss ratio of 
from 41 to 50 per cent, of w hat was 
paid for the insurance.

F rank Gould.

Proceedings of the Grand Rapids 
Bankruptcy Court.

Grand R apids, M arch 3—On th is  day  
w ere  rece ived  th e order o f referen ce, a d 
ju d ica tion  and p etition  in th e  m a tter  o f  
M arine W h eel Co., B ankrup t N o. 2439. 
T he m a tter  h a s  been  referred  to  B enn  
M. C orw in as referee in  ban kruptcy. T he  
bankrupt is  a  corporation  w ith  its  op er
a tio n s  a t  Grand R apids. I t is  th e  m a n u 
factu rer  o f  m arine w h eels. T he ca se  is  
an  in vo lu n tary  on e  and sch ed u les  h ave  
been ordered filed. U pon rece ip t o f th ese  
sch ed u les  th e  first m ee tin g  w ill be called  
and th e  lis t  o f  cred itors g iv en  here.

On th is  day  a lso  w ere rece ived  th e  
order o f referen ce, ad ju d ica tion  in  b an k 
ru p tcy  and  th e  p e tition  in  in vo lu n tary  
ban krupt in th e  m a tter  of E lectr ic  S er 
v ice  Co., B ankrup t N o. 2426. T he m atter  
h a s  been  referred  to  B en n  M. C orwin  
a s  referee  in bankruptcy. T he bankrupt 
is  a  corporation  doin g b u sin ess  a t  M us
kegon. S ch ed u les h ave  been ordered and  
upon rece ip t o f  th e sam e th e l is t  o f 
cred itors and  n o tice  o f  first m ee tin g  w ill 
be g iv e n  here.

On th is  day  a lso  w ere rece ived  th e  
sch ed u les, order o f referen ce and ad ju d i
ca tion  in ban k ru p tcy  in  th e  m a tter  o f  
O llie H all, B ankrup t N o. 2444. T he m a t
ter  h as been  referred  to  B en n  M. C orwin  
a s  referee  in bankruptcy. T he bankrupt 
is  a  res id en t o f Grand R apid s and  h as  
condu cted  a  grocery  store  in  th a t  c ity . 
T he sch ed u les  filed l is t  a s se ts  o f $250, 
a ll o f  w hich  are c la im ed  a s  ex em p t to  
th e bankrupt. T he fu nds for first m e e t
in g  h ave  been  fu rn ish ed  and su ch  m e e t
in g  w ill be held on  M arch 17. A  lis t  o f  
th e cred itors o f  th e bankrupt is  a s  fo l
low s:
Judson G rocer Co., Grand R apid s $272.89
L ew ellyn  & Co., Grand R a p id s ------121.68
N ation a l G rocer Co., Grand R apids 126.94
W ilson  & Co., Grand R a p id s ______ 82.04
S w ift & Co., Grand R apids ______ 40.00
C. J. W itk op , Grand R a p id s ______ 75.00
Abe Schefm an & Co., Grand R apid s 46.99 
V andenb erge C igar Co., G rand R. 31.06
H. Freudenb erg, Grand R a p id s __  6.55
H ollan d -A m erican  W afer Co.,

Grand R apid s -----------------------    10.77
R au ser B ros., Grand R a p id s --------- 13.96
U. S. R usk  Co., Grand R apids — 4.93
H ek m an  B isc u it  Co., Grand R apids 68.00
W agner B ros., G rand R a p i d s ------ 18.00
H. J. H ein z  Co., C h ic a g o ---.--------- 5.13
V ink em ulder Co., Grand R apid s — 11.26 
H azel tin e  & P erk in s  D ru g  Co.,

Grand R apid s ___________________  9.92
P roctor & G am ble, C hicago ______ 8.70
V. C. M illing Co., Grand R apid s 24.65 
V o ig h t M illing  Co., Grand R apids 20.00 
B rooks C andy Co., Grand R apids — 18.70 
W oolson  Sp ice Co., Grand R apids 10.50
B ell, Conrad & Co., C h ic a g o ---------  94.21
C h ristian  Coffee Co., Grand R apids 13.94
M ills P ap er Co., Grand R a p id s ------ 41.04
G. R. S a v in g s B ank , Grand R apid s 200.00 
V an W esten b ru gge , Grand R apids 26.70 
C. H . H e sk ett, Grand R apid s — 331.00

M arch 4. On th is  d ay  w ere received  
th e  sch ed u les, order o f  referen ce  and  a d 
ju d ica tion  in  ban kruptcy  in th e  m atter  
o f G eorge R igdon, B ankrup t No. 2445. 
T he m a tter  h a s  been  referred  to  B en n  
M. Corwin a s  referee  in  bankruptcy. T he  
bankrupt is  a  r es id en t o f  Grand R apids  
and  is  a  m illw righ t by occu pation . T he  
sch ed u les  filed l is t  a s se ts  o f $3,612 (o f  
w h ich  $125 is  c la im ed  a s  ex em p t) $3,000 
o f w hich  is  th e  fa ce  va lu e  o f  an  in su r
an ce  policy , and h is  sch ed u les l is t  l ia 
b ilit ie s  of' $1,631. T he cou rt h a s  ordered  
fu nds fu rn ish ed  for th e  first m eetin g , and  
upon rece ip t o f th e  sam e th e  first m e e t
ing  w ill be called , and  n ote  o f  th e  sam e  
m ade here. A lis t  o f  th e  cred itors o f  th e  
ban krupt is  a s  fo llow s:
N e ls  C h risten sen , G r e e n v i l le --------- 400.00
B. F . N orton, T r u f a n t ____________  570.00
E dgar G riswold, H arvard _________ 175.00
N orthern  K en t Produce Co., H a r

vard  ______________________________  200.00
G. R. G row ers A ssoc ia tion , Grand

R a p id s ___________________________  100.00
Dr. H arry  W eaver , G r e e n v il le ------186.00

M arch 5. On th is  d ay  w ere  rece ived  
th e sch ed u les, order o f referen ce  and  a d 
ju d ica tion  in  b an k ru p tcy  in th e m a tter  
o f H arry  A . A dam s, B ankrup t No. 2446. 
T he m a tter  h a s  been  referred  to  B en n  
M. Corwin a s  referee  in  bankruptcy. T he  
bankrupt is  a  res id en t o f  th e  v illa g e  o f  
S ears and is  a  carp en ter by trade. T he  
sch ed u les filed l is t  a s s e ts  in th e sum  of  
$200, all o f w hich  is  c la im ed  a s  exem p t  
to  th e  bankrupt, w ith  lia b ilitie s  o f $1,- 
288.20. T he fu n d s for  th e  first m eetin g  
h ave  been  fu rn ish ed  and  su ch  m eetin g  
w ill be held  M arch 21. A  lis t  o f th e  
cred itors o f  th e  ban krupt is  a s  fo llow s:
B v a rt S ta te  B ank , E v a rt ------------ $438.00
W ill Shores, ‘E v a rt _____________1- 132.00
San berg & A llison, E v a rt ------------  400.00
Sherm an & B en ed ict, E v a r t --------- 11.20
A drian  D ew in d t, E v a r t -----------------  16.00
H arry  T raîn es. E vart -------------------- 150.00
Geo. W . A ndrus, E v a r t ____________  70.00
Dr. C onover, E vart ---------------------- 19.00

F rank  F erguson , E vart ---------------  52.00
On th is  day a lso  w ere received  the  

sch ed u les, order o f reference and adjud i
ca tion  in bankruptcy in the m atter  o f  
S am u el H . Saw yer, B ankrup t No. 2447. 
T he m a tter  has been referred to  B en n  
M. Corwin a s  referee in bankruptcy. The 
bankrupt is  a  res id en t o f H artw ick  to w n 
sh ip , O sceola  county  and is  a  farm er. 
T he sch ed u les  filed lis t  a s se ts  o f $7,895.00, 
o f w hich  $220 is  c laim ed as exem p t to  
th e  bankrupt, and w ith  liab ilities  o f $12,- 
276.29. F u nds for the first m eetin g  have  
been  forw arded and such  m eetin g  w ill 
be held M arch 21. A lis t  o f the creditors  
o f th e  bankrupt is  a s  follow s:
Preferred  ta x  c la im s ____________$ 242.50
G. R. T ru st Co., Grand R a p id s_ 4,450.00

’ E v a rt S ta te  B ank, E v a r t ________ 4,859.08
B ell B ros., W ooster, O h io ________ 1,132.86
Geo. W ilson , E vart ______________  67.00
D. A. D a v is , D etro it ______________  77.00
Stru b le  Bros. H dw e. Co., M arion 15.00
R. A. D enm an, M arion __________ 33.30
M orton H ardw are Co., M a r io n _59.50
W illiam  Turner, M arion __________  41.60
C apital F ire  Ins. Co., L a n s in g ___  45.10
G leaners F ire  In§. Co., D e t r o i t ____ 7.18
A. K. Terrill, E vart ______________ 125.13
J. R. D ecatur, W eidem an ________ 12.35
F ra n c is  M apes, M a r io n ____________  12.50
M arion S ta te  B ank , M a r io n ____ 1,840.00
S id n ey  Cooper, M arion __________  35.20
Jud son W . R oe, E v a r t ____________  7.00
San dberg & A llison , E vart _______ 128.00
E v a rt M illing Co., E v a r t __________  14.00
Geo. F . A ndrus, E v a r t ____________  35.00
L evi L am bert, E v a rt ____________  328.50
L eroy E xch an ge  B ank, L e r o y ____127.25
F lem in g  Shoe Co., E vart ________ 13.50
Dr. .Carrow, M arion ______________  17.50

M arch 6. On th is  day w ere received  
th e  sch ed ules, order o f reference and a d 
ju d ica tion  in bankruptcy in  the m atter  
o f C harles P alm er, B ankrup t N o. 2443. 
T he m atter  h as been referred to B en n  M. 
C orwin a s  referee in  bankruptcy. The  
bankrupt is  a  resid en t o f  Saranac and  
is  a  plum ber by trade. The sch ed ules  
filed lis t  a s se ts  o f $1,575.49, o f w hich  
$500 is  c la im ed  a s  exem p t to th e b an k 
rupt, w ith  liab ilitie s  o f $4,363.76. T he  
fu nds for th e first m eetin g  h ave  been  
fu rn ish ed  and th e first m eetin g  called  
for M arch 21. A  lis t  o f th e creditors o f  
th e  bankrupt is  a s  follow s:
S ta te , C ounty and T ow nsh ip  ta x e s  $135.00
A sa  M. B u rn ett, I o n i a ____________ 1,300.00
R oy F lem in g , S a r a n a c ____________  500.00
A sa  M. B urnet, Ion ia  ____________  400.00
R udy F u rn ace Co., D o w a g ia c ____ 550.00
R ichards M fg. Co., Grand R apids 220.00
C rane Co., Grand R apids _________ 120.00
W . C. H opson & Co., Grand R apids 150.00 
W aterloo  R eg ister  Co., W aterloo,

Iow a ____________________________‘_40.00
B rook s Oil Co., C le v e la n d ________ 33.75
B ru m m eler Sons Co., Grand R apids 35.00
B orn S a les  Co., Grand R a p i d s _32.00
P en in su la r  S tove  Co., D e t r o i t ___  278.51
E lectra  L igh tn in g  Rod Co., C hicago 99.00 
H a y es  P u m p & P lan ter  Co., G alva 99.00
A nderson B row n Co., F lin t _______ 101.00
H ayd en  Supply Co., Grand R apids 70.00 
F lin t & W allin g  M fg. Co., K endall-

v i l l e _______________________________  50.00
F. W . E n g in e  & P u m p Co., F ort 

W ayn e _____________________________ 150.00
M arch 6. On th is  day w ere received  

th e  sch ed u les, order o f  reference and a d 
ju d ication  in bankruptcy in th e  m atter  
o f L ester  C. B ernhard, B ankrup t No. 
2448. T he m a tter  h a s  been  referred  to  
B en n  M. Corwin a s  referee in  bankruptcy. 
T h e bankrupt is  a  resid en t o f th e c ity  
o f M uskegon and is  a  proprietor o f  a  
reta il c lo th in g  store  in  such  c ity . The  
sch ed u les  lis t  a s se ts  o f  $14,794.12, o f 
w hich  $225 is  c la im ed  a s  ex em p t to  th e  
bankrupt, w ith  lia b ilitie s  o f $10,070.59. 
T he first m eetin g  o f  cred itors h as been  
ca lled  for M arch 21. A  lis t  o f th e  cred 
itors o f th e  bankrupt is  a s  fo llow s:
C ity  o f  M uskegon _______  _$193.27
S ch w artz  & K aufm an, F l i n t _ 1,734.97
G oshen S h irt Co., C h ic a g o ____  273.18
M ayer S h irt Co., C hicago _________ 138.41
A dvance D ress Co., C hicago ____168.75
M. F em d m an & Son s, C h ic a g o __38.00
H irsch  & W eingart, C hicago ____ 31.00
U. S. Cap Co., C leveland ________ 52.00
E leazer  W inakur, B a lt im o r e ______318.00
Rauh & Co., C incinn ati ___________ 197.42
C am ill Co., D e t r o i t ________________  45.34
T ran so E nvelope Co., C h ic a g o ____ 12.10
Proudfit L oose L ea f Co., Grand

R a p id s ____________________________  12.65
W . J. B rinen L um ber Co., M us- 

k egon  - _ _ 35.57
B es t P ap er B ox  Co., C h ic a g o ____ 17.00
B rau n ste in  & Judelson , N ew  York 1,136.75
L ouis J. P in a s, N ew  Y ork ______  558.25
M. A dam s & Son, N ew  Y o r k ______ 285.00
N ath an  D iam ond & Co., N ew  York 276.50
M. J. K elson , N ew  York ________  353.25
J. S teve lm an  & Co., N ew  Y o r k ____ 200.00
Isa a c  W alsoff & Co., N ew  Y o r k _213.00
Seym ou r D ress  Co., N ew  Y o r k _ 78.50
M orris Saffer & Son s, N ew  Y ork 273.00
M. R osen  & Co., N ew  Y o r k __ 312.50
W ilson  M fg. Co., N ew  Y o r k __ 99.50
L evinsoh n  & L evin soh n , N ew  York 170.75
M. K olber, N ew  Y ork _____________ 187.13
G insburg B ros., N ew  Y o r k _____ !_ 270.00
E n teen , G ross & R osenb erg, N ew

Y o r k ___ r_____________________  45.73
E llis  Sh irt Co., N ew  Y o r k ------  65.25
N ath an  Sim on, N ew  Y o r k _____140.75
W aleoff C loth ing Co., N ew  Y o r k __60.00
Isa a c  R osen , M uskegon ___________  24.00
P h elan  P . W olf, M u s k e g o n ___ __  600.00
Chronicle, M uskegon ____________ — 77.40
C onsum rs P ow er Co., M uskegon — 60.00
Courier, H a r t __________________ ;------ 26.40
I. R osen , M uskegon ______________  275.00
U n ited  H om e T elep hone Co., M u s

kegon _____________________________  7.00
E lectric  Co., M u s k e g o n ------------- 11.00

H oylan d  L em le Co., C h ic a g o ______ 10 og
C olton N ew s A gen cy , M uskegon__ 13 .1,
Jalcoff B ros., N ew  Y o r k __________  75I06
Sim on B ros., C hicago ____________  700.' 1
B. W . Go., N ew  Y o r k _____________  5..-,,

M arch 7. On th is  d ay  w a s  hefd the 
sp ecia l m eetin g  on th e offer o f  com pro
m ise in th e  m a tter  o f S m ith  B ros. Iron 
& M etal Co., B a n k ru p t N o. 2078. The 
offer o f Mr. C olitz, o f $3,000 cash , to  be 
paid to th e tru stee  in  se ttlem en t of the 
pending s u it  in  th e  C ircu it C ourt of 
A ppeals o f th e  U n ited  S ta te s  and for 
th e in tere st o f  th e tru stee , w a s  accepted  
by th ose p resen t and  th e  tru stee  directed  
to g iv e  deed th erefore  on rece ip t o f the 
sa id  sum . T he m ee tin g  w a s  th en  a d 
journed w ith ou t date.

Mr. Garfield To Old Residents’ 
Association.

De Land, Florida, M arch 1—Your 
favor of recent date notifying me that 
the Old Residents Association had 
chosen me to succeed Mr. Shedd as 
Treasurer, has just reached me. O f  
course, I cannot function until I re
turn about April 1. If  this will answer 
it will give me pleasure to carry on 
the duties largely because of my in
timate relationship to  Mr. Shedd and 
the joy it will be to link my name with 
his in the succession, and to become 
in an official way attached to Capt. 
Belknap, who has been my friend and 
lover for so many years.

The Association is a very useful one 
in our community and its membership 
should attract every eligible person in 
our city, and its environs. I t  should 
have a home provided by the county or 
the city, if it is only a desk in the 
municipality yet already we recognize 
the loss of m any items of historical 
significance and value.

There are many m atters of im port
ance which are not recorded in any 
official calendars which, as the years 
go on, could be salvaged by our As
sociation and put in a safe abiding 
place. It is a joy  to meet each year, 
clasp each others hands and exchange 
in conversation pleasant items of hap
penings in our lifetime and have ap
propriate diversions, but it is more 
im portant to  preserve through our 
records facts which will as years are 
added become of great and greater 
significance. It is also an im portant 
function of the organization to draw 
out from very modest people who 
shrink from publicity memories that 
are liable to be lost in the complex 
movements of our busy lives.

Another m atter th a t has seemed to 
me to be an obligation upon us 
through a standing committee on 
necrology is to bring to the attention 
of our membership the passing on of 
choice souls whose names scarcely get 
any notice in our daily papers, but who 
have been excellent neighbors and 
friends in the community. In the 
early days of the Association this m at
ter received greater attention, largely 
because there were not so many folks 
as we have now. But object lessons 
of kindliness, loyalty, home loving
ness and neighborliness can be brought 
out in our meetings as a stim ulant to 
more thoughtful behavior. W hile we 
are saying good words for the pioneers 
who have passed on arid whose lives 
have been useful in our community, 
we should be mindful of the current 
events which illustrate as we pass 
along the generous, thoughtful and 
prophetic spirit of m any of our quiet, 
unassuming citizens whose good deeds 
are liable to be lost sight of in our 
busy shuffle of life. «

I cannot close this message, my 
dear Secretary, w ithout a word of ap
preciation in rem em brance of our 
cherished comrade, Dana Shedd. His 
life am ong us has been a beautiful les
son of kindly and intelligent service. 
H e and Mrs. Shedd have been devoted 
to our organization tha t should sink 
into our hearts as an example to be 
emulated by us all in the sweetest and 
most im portant relationship in life.

I regret that Mrs. Garfield and I 
will be too far away to join in the re
union scheduled for M arch 6. Our 
warm sympathies and good wishes will 
attend you. Chas. W. Garfield.
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E . P . W H I T N E Y .  P R E S . A N D  G E N . M G R .

Automobile
D IR E C T O R S

E . P . W H I T N E Y .  G R A N D  R A P ID S . M IC H . 
P R E S ID E N T

H O N .  A R T H U R  J .  T U T T L E .  D E T R O IT . M IC H .  
F E D E R A L  JU D G E

E . A .  S T O W E . G R A N D  R A P ID S . M IC H .
E D IT O R  M IC H IG A N  T R A D E S M A N  

H O N .  S .  H .  V A N  H O R N ,  K A L A M A Z O O . M IC H .  
L A W Y E R

L E E  H .  B IE R C E ,  G R A N D  R A P ID S . M IC H .
S E C . O F  G R A N D  R A P ID S  A S S N . O F  C O M M E R C E

F R A N K  S .  G O U L D .  S E C R E TA R Y E . D .  C O N G E R . T R E A S U R E R

ERW
¡ H A N D  H A P 1 D S ,  M I C H ,

4 0 6  F E D E R A L  S Q U A R E  B L D G .

>ANY
D IR E C T O R S

E . D .  C O N G E R . G R A N D  R A P ID S , M IC H IG A N  
P R E S ID E N T  P E O P L E S  S A V IN G S  B A N K  

A . M .  C U M M IN S .  L A W Y E R . L A N S IN G . M IC H .
E A R L  F . P H E L P S . L A W Y E R . G R A N D  R A P ID S . M IC H . 
T . S .  R O G E R S , M E R C H A N T , JA C K S O N . M IC H . 
F R A N K  S .  G O U L D .  G R A N D  R A P ID S . M IC H .

F O R M E R L Y  O F  T H E  W E S T E R N  U N IO N  
F R A N K  C . M O R S E . M U S K E G O N . M IC H IG A N  

S E C R E TA R Y  B R O W N E -M O R S E  C O .

MR. AUTOMOBILE OWNER:

From your experience as an automobile driver, you must acknowledge 
that there is a class of owners who are far better risks than others. This being 
true, why should we all be classed together and pay the same rate for our 
automobile insurance?

It is all wrong and the quicker we realize the seriousness of Automobile In
surance, and demand ample protection with straightforward, clean cut policies, 
eliminating the catchy and doubtful clauses, the better off we will all be.

Nearly three yea'rs ago, some of the leading business men of Western Michi
gan, realizing that they were paying the losses for the careless, irresponsible 
automobile driver, and not being able to secure preferred insurance from any of 
the present companies, organized the “Preferred.**

The wisdom of this movement has been conclusively proven. Last year 
over one thousand of our most prominent citizens took advantage of “Preferred 
Insurance.’* The loss ratio since organization has been most remarkable, aver
aging less than 10% compared with 49% with other companies. Thousands of 
dollars have been returned to our policy-holders besides creating a reserve fund 
of over 100%.

This record should prove to any honest thinking person that there is a vast 
difference between a company that makes a careful selection of its policy-holders 
and a company that writes insurance promiscuously and is only interested in its 
commissions.

The “Preferred’’ policy is one of the broadest and most liberal written. 
Every element has been taken into consideration for the protection of our 
policy-holders.

The “Preferred*’ is not a mutual company. The policy is fully paid and 
non-assessable. As an automobile owner, you cannot afford to be without this 
protection. Before placing your next insurance, get in touch with us and know 
more about the “Preferred* ’ policy.

Very truly yours,

(B*

Mi s

m

m

SSI

* 5 «
m
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T H R E E  COMMON CRIM INALS.
To the Tradesm an it looks as though 

there are three men who should be 
prom ptly prosecuted in connection 
w ith the present upheaval in W ash
ington, convicted and started serving 
long term s in Leavenworth prison—■ 
Doheny, Fall and McAdoo.

Doheny should be branded as a 
criminal becauase he is a self-admitted 
briber. H e corrupted a Government 
official in order to accomplish a crim 
inal act. The $600,000,000 w orth  of 
property he claims to possess should 
be no barrier to his paying the penalty 
of his misdeeds.

Fall should receive similar treatm ent 
at the hands of the American people. 
H e is the cheapest kind of a cheap 
thief. H e betrayed the trust reposed 
in him by President H arding in ap
pointing him to office and the con
fidence of the Senate in confirming 
him. H e should be headed for Leaven
w orth with as little delay as possible.

McAdoo is the vilest character of 
the trio and should receive the sever
est punishment. Fully cognizant of 
the law enacted by Congress during 
the w ar th a t no public official should 
undertake to prosecute any case 
against the Government for two years 
after retiring from  office, he accepted 
$100,000 “retainer fee” for securing 
the return of $1,000,000 to a steel com
pany within a few weeks after his re
tirem ent. H is connection with the 
W ilson adm inistration and his conduct 
while at the head of the Treasury De
partm ent constitute the blackest pages 
in American history. No public offi
cial ever presented such a glaring ex
ample of incompetence, arrogance and 
u tter disregard of the rights of the 
people.

The present investigation may un
earth other criminals of a lesser de
gree, but enough facts have already 
been disclosed to justify the incarcera
tion of Doheny, Fall and McAdoo for 
the rem ainder of their natural lives.

N O T ALL T H E  SAME.
This being a Presidential year and 

there appearing some unattached votes 
in the offing, it is natural to find much 
attention being devoted to the securing 
of these. Just now the farm er is an 
especial object of attention at W ash
ington. By and large, there are a few 
million of him—and her. But not all 
the farmers have the same interests 
except as these are in common with 
the rem ainder of the population. All 
are, or should be, concerned in m atters 
of taxation, for example, because all 
are affected by it. W hen it comes to 
other m atters, however, the interests 
of one class of farm ers is apt to clash 
at times with those of another class. 
Those who grow  grain, for example, 
are anxious to  get the highest prices 
for their product, but are just as so
licitous in obtaining their cotton goods 
at the lowest possible price, regardless 
of what this may mean to the cotton 
grower. Then, too, the grow er of 
corn, oats, rye or buckwheat is apt 
to look with equanimity on low wheat 
prices if these mean cheaper bread 
for him, provided the grain he grows 
brings a good price in the bin or on 
the hoof. The political way of dealing 
with these various interests is to give 
tariff favors to each, as a bone is

throw n to a dog, in order to keep them 
well disposed, no m atter w hether such 
favors are a real benefit or not, so long 
as there is an appearance of being well 
disposed. W hat is wanted is some
thing that can be “pointed to” when a 
campaign for office is on.

An extrem e case is that of the wool 
growers. They are classified with the 
farmers, although to most of the real 
farm ers wool is only a by-product, and 
a very small one at that. The real 
persons in interest are a few owners 
of large flocks, with most of the ani
mals grazing on public lands. But 
when these men are linked up with 
farm ers in general, they form part of 
a large class and are able to exert an 
influence altogether disproportionate to 
w hat they should. They trooped in 
with the farm ers when the tariff was 
in the making and were thus enabled 
to get a higher tariff on wool than 
any that had prevailed before, al
though this meant that over 90 per 
cent, of the farm ers have been in 
consequence compelled to pay more 
for their clothing, blankets, etc., with
out any corresponding benefit. E m 
boldened by success, the wool grow 
ers have renewed their effort to se
cure higher prices for their product 
by urging a so-called Truth-in-fabric 
bill, which is applicable to wool alone 
and is designed to give a bad name to 
goods made up, in whole or part, of 
reworked wool. This measure was 
taken up before a Senate committee in 
W ashington during the past week, 
when its absurdity and injustice were 
again shown. A law such as the one 
proposed has already been tried in one 
of the States and been found unwork
able. There is no way of distinguish
ing, once a fabric is made, w hether the 
wool in it was reworked or not. This 
opens the door to fraud. But, beyond 
this, it has been shown that certain 
varieties of rew orked wool are better 
than some of the virgin wool and that 
some fabrics of the form er are stand
ards in their class.

BAD B AN K ING  M ETHODS.
A certain bank recently added some 

new names to its board of directors. 
On being congratulated over the recog
nition thus given him, one of them 
recently rem arked: “I thought I was
assuming a position of trust and re
sponsibility when I accepted the offer 
to become a director of the bank, but 
I now find myself a very much dis
appointed man. The directors are 
mere puppets who are expected to 
acquiesce in everything the officers 
have done during the previous week. 
Many of the things done by the of
ficers are contrary to my ideas of 
good banking methods. Some of them 
smack of blackmail. I find the officers 
are using the funds of the bank (really 
the funds of the depositors) to feather 
their own nests and accomplish their 
own personal ends by means which I 
cannot countenance. I propose to 
enter a vigorous protest against the 
m anner in which the directors are 
treated and the funds of the bank are 
being misused. If I cannot bring 
about a reform, I shall quietly retire.” 

T he Tradesm an heartily commends 
the conclusion of the director above 
referred to. W ebster gives the defini
tion of director as “one who d rretts .”■ ' i ,

N othing is said about acquiescence. 
No man of backbone will consent to 
be a puppet in the hands of unscrupu
lous men who misuse their positions 
as bank officials to further their own 
private interests—to the detrim ent and 
disadvantage of regular customers of 
the banks.

CANNED FOODS MARKET.
Canned food distributors have not 

begun to make replacements on an 
elaborate scale, although during the 
past week there has been more inter
est in staples but only in fair sized 
lots, evidently to fill gaps in stocks un
til cars in transit are received. Canned 
food week made less of an impression 
in the larger cities than in smaller 
m arkets where projects of this sort are 
usually given more attention than in 
a cosmopolitan city.

T hat is a graphic picture the New 
York representative of the Tradesman 
presents this week in his description 
of the founding of the so-called Con
tinental Buyers’ Corporation. A man 
who acted as a street vendor selling 
fountain pens in the Bowery becomes 
over night the head of an organization 
and starts out men in all directions 
selling “service contracts!” to retail 
grocers at $300 per. Is it possible that 
these New York fakirs figure that 
there are enough demnition fools in 
the retail grocery business to make 
such nefarious practices profitable be
yond the dreams of avarice? The 
Tradesm an is actually ashamed to 
feel compelled to devote so much 
space to such cheap crooks, but unless 
it warns the grocery trade in advance, 
hundreds of retail dealers will be 
caught in the net so carefully pre
pared for their entanglement. W hen 
will the retail m erchant learn that 
doing business with strangers is the 
most expensive experience they can 
possibly have and that the best friend 
of the retailer is the regular whole
saler who has an established place 
of business, an ample stock to draw 
from and a disposition to tide the re
tailer over the rough spots in his ca
reer? The jobber is in business to 
make money, the same as the retailer 
is, but he makes money legitimately 
without charging a service fee that 
is only another name for swindling.

Radio, installed in the Vatican, is 
to give the Pope personal communica
tion with a large part of his vast con
stituency. The device is of particular 
significance in connection with the ap
pointment of two new American Car
dinals. The Pope has an eager, pro
gressive mind, alert to all tha t goes 
on in the world, and even though he 
remains “prisoner of the Vatican,” he 
will enjoy privileges of communication 
such as no predecessor had before or 
since the tradition of isolation was 
established. H earing and being heard, 
he will be brought into an intimacy 
of personal relation with many of 
every creed across the seas; and it is 
not surprising that as he contem plates 
the project he is filled with enthusiasm 
for the far horizons which the radio 
will bring within his easy reach.

The worker who is constantly get
ting “fed up” usually has an empty 
head. .

GOOD ROADS A N D  LESS TIRES.
From  the point of view of the tire 

manufacturer, good roads are not an 
unmixed blessing. They have, of 
course, stimulated the demand for cars 
and therefore for tires, and in that way 
•they are a wonderful help. But it must 
be remembered tha t the better the 
road the less the wear and tear on the 
tire. T hat is fine from  the viewpoint 
of the owner of the car, but it also 
means that fewer tires per car in ser
vice will be sold. T he elimination of 
a short “bumpy” stretch of road may 
more than double the life of the tires 
of the cars that customarily are driven 
over that particular route.

It is to be noted also that while 
roads are being improved all over the 
country the tire m anufacturers have 
also been endeavoring to make better 
tires, and in this they have been highly 
successful. The two factors have thus 
been w orking together to cut down the 
car owner’s outlay for new tires. I t is 
the increasing use of cars rather than 
per capita consumption of tires to 
which the tire people m ust look for 
the grow th of their business.

TOO MUCH IN D IV ID U A L ISM .
The desire to do things on a scale 

commensurate with the bigness of 
their part of the country is responsible 
in some measure for the  recent troubles 
among the banks of the Northwest. 
Every little township of two or three 
hundred people feels th a t it m ust have 
its own bank. The villages aspire to 
be cities too soon; they cant wait to 
grow up in the natural way, but try 
to force their grow th by bringing paved 
streets, costly court houses and other 
public im provem ents in advance of 
the real needs of the communities. As 
a result, they are both overtaxed and 
over-banked. The banks may do weljj 
enough in a period of boom, but when, 
the bubble collapses they go down too. 
It is partly the spirit of ram pant in
dividualism and of exalted local pride, 
that is responsible for the economic 
troubles in that part of the country.

HOM E BREW  RECIPE.
Chase wild bullfrogs for three miles 

and gather the hops. To them  add 
10 gallons tan bark, half a pint of 
shellac and one bar hard soap. Bpil 
36 hours, then strain through labor 
union sock to keep from working. Add 
one grasshopper to each pint to give 
it a kick. Pour out a little in the 
kitchen sink. If  it takes the enamel 
off, it is ready for bottling.

I t  is curious w hat a mere search for 
facts can do in a propaganda-ridden 
world. T he Dawes Reparations Com
mittee has not even announced its 
findings, much less its recom menda
tions for a settlement. Yet the pro- 
Greman propagandists, who thrashed 
about untram m eled for years, have 
during these last weeks been strangely 
silent. However sincere they may 
have been, they know their preach
ments were not based upon facts. Day 
in and day out they merely repeated: 
“Germany cannot pay such monstrous 
indemnities.” Y et recent suggestions / 
that Germany can pay the total amount 
have been received in stony silence. 
They are afraid the facts found by 
Mr. Dawes wifi cohfound th em ..
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Late Michigan Mercantile News. 
Holland—The Bolhuis Lum ber & 

M anufacturing Co. has increased its 
capital stock from $75,000 to $200,000.

Battle Creek—W illiam D. Farley 
has merged his furniture and under
taking business into a stock company 
under the style of the Farley Co., 37 
East Main street, with an authorized 
capital stock of $35,000, $1,000 of which 
has been subscribed and paid in in 
cash.

Grand Rapids—The Michigan Table 
Co. has increased its capital stock 
from $25,000 and 12,000 shares no par 
value to $37,500 and 18,750 shares no 
par value.

Battle Creek—The A-B Stove Co. 
has increased its capital stock from 
$800,000 to $1,500,000.

Grand Rapids — The W olverine 
Bumper & Specialty Co. has increased 
its capital stock from $75,000 to $175, 
000.

H opkins—The Hopkins Farm  Bu
reau Co-Operative Association has 
changed its name to the H opkins Co- 
Operative Creamery Co.

Detroit—The W estern Shade Cloth 
Co., 316 East Jefferson avenue, has 
been incorporated with an authorize! 
capital stock of $100,000, all of which 
has been subscribed and paid in in 
cash.

Lansing—T he K raas Lum ber Co., 
106 Depot street has been incorporated 
to deal in lumber, building materials 
and kindred commodities, with an au
thorized capital stock of $100,000, of 
which amount $60,000 has been sub
scribed and paid in in cash.

Pontiac—The W estern Home Site 
Corporation, with business offices in 
the Commercial & Savings Bank build
ing has changed its name to the W est
ern Home Site Company.

Grand Rapids—The Cabo Co., with 
business offices in the Pow ers Theater 
building, has been incorporated to con
duct a general jobbing and wholesale 
business in auto accessories, parts, 
equipment, etc., with an authorized 
capital stock of $25,000, $1,000 of 
which has been subscribed and paid in 
in cash.

Flint—The W right Tire Shop, 502 
Genesee Bank building, has merged its 
business into a stock company under 
the style of the W right D istributing 
Co., to deal in batteries, auto parts, 
supplies, tires, etc., with an author
ized capital stock of $25,000 preferred 
and 75,000 shares a t $1 per share, all 
of which has been subscribed, $352.18 
paid in in cash and $24,650.82 in prop
erty.

Recent News From Michigan Manu
facturers.

Grand Rapids—T he H ayes Products 
Co. has removed its business offices 
to Grand Haven.

Kalamazoo—The Blue Ribbon Ice 
Cream Co. has increased its capital 
stock from $30,000 to $150,000.

Otsego—The Angle Steel Tool Co. 
will erect an addition to its plant'. I t 
will be 80x60 feet, one story high.

Buchanan—A receiver has been ap
pointed for the Buchanan L eather Co., 
it is reported.

Muskegon — T he Fitzjohn-Erw in 
M anufacturing Co, fras changed its

name to the F itzjohn M anufacturing 
Co.

P ort H uron—T he Fibre Products 
Co., with business offices in the H uner 
building, has been incorporated with 
an authorized capital stock of $10,000, 
of which amount $6,700 has been sub
scribed and paid in, $2,000 in cash and 
$4,700 in property.

D etroit—The U nited States Sapoline 
Co., 463 Larned street, has been in
corporated to manufacture and sell 
washing fluids, compounds, bluing, 
liquids, etc., with an authorized cap
ital stock of $5,000, of which amount 
$3,760 has been subscribed and $1,060 
paid in in cash.

Grand Rapids—The Grand Rapids 
Felting Co., 323 Straight street, N. W., 
has been incorporated to manufacture 
and sell m attresses, pillows, bedding, 
felting, etc., with an authorized cap
ital stock of $35,000, all of which has 
been subscribed and $20,000 paid in 
in cash.

Grand Rapids — The Protection 
Bumper Co., 20-8 Commerce avenue, 
S. W., has been incorporated with an 
authorized capital stock of $6,000 pre
ferred and 10,000 shares at $1 per 
share, of which am ount $4,000 and 
10,000 shares has been subscribed and 
paid in, $4,000 in cash and $10,000 in 
property.

The Weather as Stabilizer.
A year ago at this time there was 

some tendency toward overtrading. It 
will be recalled that last April the De
partm ent of Commerce found it neces
sary to sound a note of warning with 
regard to conditions as they were de
veloping in the building industry. 
There was speculative buying and 
pyramiding of orders, along with 
other symptoms of a boom. So far 
this year there has been no recrudes
cence of these symptoms, and a num
ber of business men express the opin
ion that the mild w inter has been a 
trem endous factor in prom oting sta
bility. H ad the weather been less fa
vorable there would have been many 
interruptions to both production and 
consumption and the stream  of m er
chandise distribution would have been 
blocked. This would have been fol
lowed, figuratively speaking, by spring 
floods when the channels of distribu
tion were again opened. The open 
winter has resulted in a fairly even 
flow of goods, and the seasonal fluc
tuations, it is believed, will be less pro
nounced than usual.

Wise Men Say.
T hat little men have short tempers.
T hat it is not work that kills men; 

it is worry.
T hat if you and your job are not 

friends, part company.
T hat the longer you live, if you 

live right, the less you will think of 
yourself.

T hat following the line of least 
resistance is what makes rivers and 
men crooked.

T hat determination reduces hard 
work to nothing, procrastination 
makes hard work out of nothing.

T hat to  keep watching, to keep 
working, to  let the brain and hand 
go together—that is the secret of 
success.

A r m o u r s  
CANNED FOODS

For Q uick Turnover

Armour’s Veribest Corned Beef, Roast Beef, 
Deviled Meats, Pork and Beans, and Evap
orated Milk have boosted sales for thousands 
of dealers. They will do the same for you. 
Stock these uniform quality products, display 
them on your shelves and counters—and then 
watch them move.
We use only the best in preparing these high 
grade canned food products.

A R M O U R U  C O M P A N Y  

CHICAGO

T h e  M ill Mutuals
A G E N C Y  

Lansing, Michigan

Representing Your Home Company,

T h e M ichigan M illers 
Mutual Fire Insurance Co.

And 22 Associated Mutual Companies.

$20,000,000.00 Assets 

Is Saving 25% or More

Insures All Classes of Property

ROBERT HENKEL, Pré». A  D. BAKER, Sec.-Trea*.
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Catering To the Trade of the Stout 
Woman.

Just how discouraging it is to the 
stout woman to daily be confronted by 
fashion articles, advertisem ents and 
talks which seem to claim that there 
are no fashions created for any figure 
but the extremely slim, is a question; 
that they would never believe this 
could they know just how carefully 
they are looked after by designers, 
m erchants and establishers of style the 
world over is a fact.

Heads of well known Paris houses 
have told me that not only do they 
take extreme pleasure in designing for 
the m atron, but that they prefer to see 
their creations worn by her rather than 
the flapper, as she brings her own air 
of sophistication and charm to the 
picture they wish to present.

W hen it comes to choosing shoes 
the stout woman is facing a very seri
ous problem for first she must at all 
costs have a model which insures com
fort, but she is no more willing to 
forego style than is her more slender 
sister. She seeks the specialty shop 
catering to her exclusively with some 
misgiving, but leaves it certain that 
she will be able to trust to those in
terested to  equip her with a collection 
of models suitable for all occasions 
which will combine perfect fit, which 
means comfort, with appropriate style 
features.

N aturally the heavy woman will have 
more trouble with her feet than the 
slender one, so the m erchant catering 
to her begins with a careful medical 
examination of the foot to discover 
exactly what peculiar features her 
shoes should have.

Two years ago. Lane-Bryant opened 
a shoe shop in connection with their 
specialty store which caters to the 
stout woman. T hat they sold to 20,- 
000 women in one year showed how 
necessary such a shop was. W hen a 
new custom er comes she is given an 
examination by the head doctor who 
has four assistants. The history of 
her case, should she prove to need a 
special last, is carefully taken and filed 
away for reference. W hen she is 
fitted with a shoe she is given the last 
number and may send in orders from 
out of town without again visiting the 
shop, should she care to do so.

I t has been found that the size 
which is average in a shop catering to 
stout women, is 8 E, but the stock 
runs from triple A to triple E  in all 
sizes, a wider range than is carried by 
a house carrying regulation sizes. 
Then, too, while the slender woman 
has practically discarded high shoes, 
except for hiking or bad w eather wear, 
the stout woman clings to the high 
laced boot, 45 per cent, of the demand

being for the boot. T he gaiter is also 
popular, 200 dozen pairs in a season 
being considered an average. The 
sm allest gaiter sold in the specialty 
shop catering to stout women is the 
size known to the m anufacturer as 
having extra wide tops.

As has been said the stout woman 
is not willing to forego style features, 
but she has the good sense to realize 
that extrem e novelties are not for her. 
Designers, however, try  as far as they 
are able to follow' certain style ten 
dencies, simulating strappings and 
cut-out work with skillful hands.

N aturally the extrem e sandal type 
of footwear and the shoe w ith a high 
Louis or full Spanish heel is an un
known quantity in the stock of the 
“stou t” shop. Every model, in fact, 
follows the lines of an oxford and it 
is interesting to observe how the gen
eral basic plan rem ains the  same, the 
effect being widely varied by means 
of decorative style features.

For evening wear the stout woman 
is allowed a modified sandal and here 
models are found which follow, ex
cept for the low heel, the lines worn 
by the woman with a small foot. These 
shoes are not given hard wear and ap
pear built on semi-sandal lasts. They 
are  shown in gold, silver and m ulti
colored brocade, intricate strappings 
being a pleasing feature. The stock 
includes all the colors in vogue for 
general wear, save the high colors, 
such as scarlet, Chinese green or 
Belgium blue. F o r the stout woman 
the brightly colored shoe is taboo.

She may however, wear such popu
lar shades as Jack Rabbit, although 
perhaps 31 is better, log cabin and the 
darker shades of tan and for summer 
the all white kid shoe. She may have 
combinations of leather, but should 
always avoid combinations of colors, 
as these have the tendency to make 
even a small foot look larger.

The biggest demand is for a regula
tion oxford, while next in favor come 
the already mentioned variations of it, 
the popular media for the semi-dress 
shoe being first, black satin, then dull 
black kid, w'ith patent leather a suc
cessful third. These leathers and the 
black satin are staple at all seasons of 
the year, the heels being regulation 
military, baby Louis or low Spanish.

The stout woman is not willing to 
pay extremely high prices for shoes 
as she feels tha t no extrem e novelties 
are planned particularly for her as 
they are for the slender woman, and 
often rem arks, “L et my daughter have 
the expensive shoes, she has pretty  
feet.” The stout woman, however, 
brings to the shop catering to her 
needs a greater volume of business 
than does the slender woman, for she

gives her shoes harder wear. Then, 
too, having her foot perfectly fitted is 
a great factor and when she finds the 
m erchant who can do this she will re
turn again and again, becoming, in 
fact, a steady customer and not “a 
floater,” continually searching after 
new style. The steady volume of 
staple business is what makes the shoe 
shop catering exclusively to the stout 
woman a success. Great care is taken 
in choosing salesmen, men who have 
been selling shoes for some years be
ing given the preference; no very 
young men are employed, and sales
men having some training in shoes 
with more or less corrective features 
are valuable additions to the force.

In the stocking departm ent black 
hose lead, quite a different situation 
than is found in the regulation size 
trade; the second color in demand is 
for fawn or a dark shade of beige. 
Nude, sunset, flesh and other striking 
colors find no place here, but for even
ing wear gold and silver stockings 
lead. Lenore McDougall.

J. D. Still Praising the City of Sa
vannah.

Savannah, Ga., M arch 10—Savannah 
as a m anufacturing city ranks high in 
Southern cities. I t  would be too ex
haustive to try  to enumerate all lines 
m anufactured, but according to the 
best inform ation find tha t there are 
som ething over seventy-five different 
factories. Some are small and the 
payroll accordingly small. The larg
est sugar refinery between Boston and 
New O rleans is located a t Savannah. 
T he largest cotton presses in the 
world are located at Savannah, and 
also one of the largest casket factories 
(burial) is located at Savannah. This 
city has also the largest fertilizer 
m anufacturers in the world. There is 
a very large cigar factory here and 
the city is one of the largest tobacco 
shipping cities on the A tlantic ocean. 
The Diamond M atch Company has 
one of its largest factories located 
here. In  the m anufacture of peanut 
products Savannah ranks very high, 
as it also does in the manufacture of 
salad and cooking oils. A very large 
am ount of pine tar products are m an
ufactured here, as well as turpentines, 
rosin oils, rosin pitches and rosin size. 
There is a large quantity of sea food 
canned in Savannah and transported 
to all parts of the world. Cotton seed 
oils, cotton meal, linters and hulls, 
cotton yarn, jute, burlap and cotton 
bags are m anufactured in very large 
quantities. I could go on with a lot 
more, bu t some are not very large 
productions. Going back to the sugar 
refinery, it was our great pleasure to 
get a perm it to visit the plant and 
while there we w’ere fortunate enough 
to see the unloading of raw sugar f om 
a vessel just in from Cuba. The car
go consisted of 40.000 sacks, each 
containing 300 pounds. I was inter
ested to  see the very unique way they 
unload. Each sack is sampled and

tested by two men—one an emplcnc 
of the Governm ent for the tariff rate 
and the o ther an employe of the sugar 
refinery. From  the unloading we then 
were shown through the entire refinery 
and saw the sugar in the different 
processes it goes through.

W e have told you in a form er article 
of the shipping facilities of Savannah 
and w ant here to give you some idea 
of this. There are several very large 
terminals. They are built along the 
Savannah River. Some 'cover a great 
many acres, being large enough to ac
commodate tw enty separate car track ’ 
each long enough to run in as many 
as fifteen cars on each track and every 
facility to unload from cars to ocean 
boats. Products are thus shipped to 
all points in the world. W hile in one 
of these term inals we saw three cat- 
loads of Iowa potatoes, all in sacks, 
being loaded on an ocean boat for 
some foreign port—just where I could 
not find out.

Savannah has one high school for 
white pupils and tw o junior higli 
schools, with an enrollm ent of about 
2,800 pupils, and ten gram m ar schools 
with an enrollm ent of *8,000. For the 
colored population there are four 
gram m ar schools, w ith an enrollment 
of 4,000, and one junior high school, 
with an enrollm ent of 600 pupils. 
There are two public libraries, one 
for the colored and one for the white. 
There is one very fine Academy of 
A rts and Sciences, conceded to be 
one of the best in the 'country. Right 
at this particular season there is a 
very large m igration of resort people 
returning N orth  from Florida, and 
this town catches a great many, es
pecially auto tourists on the way to 
coast town and cities N orth. The 
Board of T rade of Savannah is get
ting very active in putting out a large 
amount of advertising setting fortli 
the advantages of the city of Savan
nah as an industrial city, as well as a 
w inter resort, and there is now on 
foot a possibility of a very large ex
clusive resort hotel being built in 
Savannah; in fact, several years ago 
there was one started, but it only got 
as far as the foundation and some side 
wall construction. The location is 
very ideal, an artificial lake fed from 
springs in front. T his may be taken 
up and brought to a conclusion. If it 
is, and is properly advertised, Sa
vannah will in the near future become 
a very fine w inter resort. T he winter 
w eather .here is not so warm as in 
Florida, but the sunshine during the 
winter m onths—December, January 
and February—is certainly fine. The 
drinking water here could not be bet
ter. It comes from  artesian wells, 
Dumped direct into the water mains. 
There is no reservoir.

. John D. M artin.

All Hope Gone.
A man worked and saved all his life 

to accumulate enough funds to start 
a magazine. The magazine was not 
a success. W hile he was deploring his 
non-success a funeral procession 
passed by. He went to the window 
and exclaimed, “Great God, I believe 
that is our subscriber.”

Herold Berfsch Shoes
More \\fear
Famous Black 
Gun Metal Shoe 

A favorite of thousands. 
E x tra  w ear, ex tra  va lue. 

R oom y, good-look ing
stu rd ily  m ade to  th e  

la s t  s titch .

M oderately
priced.

Per Dollar
Farmers Prefer Dependable 

H-B Shoes
F or 30 years  our sk illed  shoem akers  
have been  sa tis fy in g  th e  m iddle  
s ta te s  farm ers w ith  D ress  and  
S erv ice  Sh oes com bin ing  good looks  
w ith  excep tion a l w earin g  qu a lities . 
A com plete line for m en and boys, 
inclu d ing th e  H -B  H ard  P an  th a t  
w ears lik e iron. F a ir ly  priced, ea sy  
on th e fe e t  and pocketbook.

Herold-Bertsch Shoe Go. Graad Rapids, Mich.
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This, That and the Other.
Battle Creek, M arch 4— It seems that 

the railroads are becoming more diplo
matic and have expressed a willingness 
to  allow Congress to reduce the taxes 
on automobiles in the hope that when 
the fight comes on the Esch Cum
mings amendments there will be less 
interference on the part of auto m anu
facturers and users.

Too bad they couldn’t have thought 
of such possibilities when they turned 
down the request of a quarter of a 
million organized commercial travel
ers—all of whom have more or less in
fluence over the routing of shipments 
—for a mileage book at a slight reduc
tion from regular fares which are 
about 80 per cent, above normal.

The D etroit, Toledo and Ironton 
ailroad, having earned satisfactory 
dividends for the past year, has made 
another application to the In terstate 
Commerce Commission for the privi
lege of reducing freight and passenger 
charges, which will probably be denied, 
for the reason that some jerkw ater 
road, somewhere, and which has out
lived its usefulness, is not making a 
satisfactory financial showing.

As an economic measure it might 
not be a bad scheme for the Federal 
Government to  buy up and junk some 
of these non-profit earning lines, and 
restore reasonable rates to the masses, 
by a reduction of rates elsewhere, 
which would be of far greater benefit 
to the public at large than any revision 
of income taxes could possibly ac
complish.

All users of sugar will remember 
that when it was claimed that the tariff 
was responsible for the high price of 
that commodity, the commission gave 
out the pronouncem ent that the ma
chinery of their organization was so 
ponderous and complicated it would 
require at least six months to make the 
necessary preliminary investigation be
fore such a reduction could be con
sidered.

The same commission, however, on 
Nov. 26 last, did take up the question 
of an increase in the tariff on wheat 
and now announce that they are ready 
to report. All this in less than half 
the time which would be required to 
look up the sugar affair.

Perhaps the threat of such an in
vestigation m ight have had its influ
ence on sugar prices and anyhow, if 
they had started at the time, they 
m ight have been part way to a final 
conclusion. There have been so many 
investigations on this sugar controver
sy that past experience might have 
proven an aid in hurrying forward ac
tion at this time.

I am heartily in favor of a revision 
of the schedule of compensation for 
postal employes. They have been pa
tient and efficient in the face of all 
conditions, have never indulged in a 
threatened strike and have only asked 
fairly for a modest increase in pay. 
They must possess intelligence and 
ability not necessary in the trades, 
which pay ever so much better, have 
a responsibility which is alm ost im
measurable, and the aggregate of their 
requirem ents is nominal. Let, them 
have a boost and prove to the world 
that the American public appreciates 
efficiency and fair mindedness.

According to Jhe State Fire M arshal 
there “ain’t goin’ to be no more Fourth 
of July than a rabbit,” this year. Never 
again are we to hear the eagle screech 
or watch the pin wheel buzz. And to 
think the State Fire M arshal is never 
again to earn one of those good, old- 
faishioned “shin plasters” through his 
efforts in weeding the onion bed or 
hoeing potatoes, said “shin plaster” be
ing for purposes of transform ation into 
the festive fire-cracker.

No more fire crackers, grasshoppers,

pin wheels and sky rockets.
My! W hat a time the village m ar

shal is going to have from 2 a. m. on 
the morning of the Fourth  until day
light on the m orning of the Fifth, 
regulating young patriots and correct
ing the practices of Volstead “scof- 
flaws.”

Must this thing be? Must the youth 
of the country be deprived of that in- 
alienabale right—possibly not guar
anteed by the constitution—but the 
custom of more than a century?

A Fourth of July without fire-crack
ers! Im agine a circus lemonade with 
the “red” omitted.

W hy cannot we compromise? Let 
me suggest that a vigilance committee, 
made up of “dads” who, never having 
celebrated a Fourth of July, marshall 
these boys and girls, proceed to the 
village green and blow off the top with 
a vengeanace, but under strict fire 
regulations.

And then let another committee 
segregate the cigarette * users for the 
same period and compare notes.

Of course cigarette, butts never 
caused any fires day in and day out of 
the 365 or 6.

But above all see that the celebration 
of July Fourth occurs on that anniver
sary and not a week or two prior 
thereto. The fire cracker kind, I mean.

The youth of to-day enjoys many 
privileges which had not been invented 
during the days of their ancestors, 
some of which might very properly be 
curtailed, but let’s find some way of 
keeping up the spirit of 76 without any 
unw arranted destruction of property.

Some of the “big boys” may know 
how.

Many times we hear the statem ent 
that the salary measures the amount 
a man earns, but nothing is more er
roneous. The salary only measures 
the earnings from the point of the 
person who pays it. Frequently we 
hear the statem ent that “that man is 
w orth so and so,” but again it only 
places a value from a viewpoint other 
than the one who receives it.

The man who receives the salary is 
usually earning more than he is get
ting, and it is for this reason that his 
salary is paid so cordially. W hile th 's 
is, or should be true, and he does not 
receive at the time the excess which 
properly might be attributed to him, 
he is laying a foundation for the fu
ture and something that is bound to 
be considered in a final analysis.

But at the same time if he possesses 
self respect, he receives in satisfaction 
much more than the imaginary differ
ence referred to, and he fee’s that 
which is worth more to him in after 
life than mere pecuniary gain.

F rank S. Verbeck.

Seeks Aid of W ives and Mothers.
One of the well-known local special

ty stores is trying out a new idea for 
bringing business to the mens depart
ments. Realizing that many women 
are as proud of their husband’s appear
ance as their own, the store in ques
tion is sending to its feminine charge 
customers a letter that sets forth the 
newest things it is showing in men’s 
wear. The letter begins by asking 
their good services in bringing to the 
attention of the male members of the 
family the store’s various offerings for 
men. „ It then stresses the fact that 
the same satisfaction may be obtained 
by men who shop there as they (the 
women) have obtained in buying m er
chandise for themselves, and goes on 
to point out the newest style trend in 
men’s clothes and furnishings. E n
closed with it are samples of an a t
tractive Spring suiting, an English 
calfskin leather and English broad
cloth shirting.

Suit Orders Continue To Grow.
The interest of retailers in women’s 

suits continues, to the surprise of some 
m erchants who figured the demand 
was only a flash in the pan. Some 
manufacturers have orders for some 
time ahead and a few are quoting from 
3 to 6 weeks delivery. Consumer re
sponse as outlined for spring, has been 
good, and with the real season about 
to open, reorders are expected to shape 
up well. H airline twills in tailored ef
fects remain the most desired types.

A new note is the use of braid trim 
mings for some of the garments. Sport 
suits, with not so severe lines as the 
O ’Rossen model possesses, are in de
mand, with tweeds the leading fabric 
used.

Death should not be feared. But it 
is a fear to the man who 'has been 
negligent of the future.

The more a man knows the less 
time it takes him to tell it'—most good 
speeches are short.

.... I H  I  N  K ....
If you were Lousy, what would you do?

(ARB
T ra d e

Kills Lice on Stock and Poultry 
No Dip No Dust No Fuss No Muss 

“ J U S T  . S P R A Y ”

Hazeltine & Perkins Drug Co. 
D istributo rs  

Grand Rapids, Mich.

W rite for prices.

Odessa Chemical Co.
M anufacturers  

Lake Odessa, Mich.

Please mention the Tradesm an.
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Better Days Ahead for the Farmers.
Agriculture came out of w inter quar

ters just a trifle early in January, and 
so early garden truck from Texas 
across to the A tlantic Seaboard was 
badly hurt in some localities by frost 
and freezing as were citrus fruits in 
Southern California, Louisiana and 
Florida. Meanwhile, there is much 
snow in the higher altitudes of the 
Rockies and the Sierras with conse
quent promise of abundance of water 
for irrigation this summer.

Growing wheat suffered from winter 
killing from the W estern lines of 
Oklahoma, Kansas and Nebraska, 
Eastw ard through Illinois and Indiana. 
W hile the damage was severe, it was 
mostly in spots and, at this writing, 
most of the winter wheat belt N orth 
of Texas is covered with a protective 
blanket of snow.

The most cheering feature about the 
general situation is the upward trend 
of prices of farm products, and the 
slow rise of the purchasing power of 
agricultural commodities, all due to 
the natural working of the laws of 
supply and demand. There are less 
sheep and cattle on the ranges than 
five years ago; and so prices are on 
the upgrade.
' On the other hand, there were more 

hogs bred in 1923 than ever before in 
the history of the country, and their 
prices have suffered accordingly.

Enormous shipments to  m arket in
dicate clearly th a t the farmers are 
liquidating their stock of hogs rather 
than feed them on high-priced corn. 
This in time will bring higher figures, 
as the supply decreases.

W heat continues strong, though not 
very high in price, despite the com 
petition from the Argentine and Aus
tralian crops which are now coming 
on the market. This competition, how
ever, is felt only in restricting exports. 
The quality of wheat raised in 1921 
is not of high average grade, especial
ly in some of the spring-w heat states, 
which tends to keep up the price of the 
marketable grain; so likewise in corn 
—there is about 10 per cent, of the 
crop of last year which will never be 
gathered, because of being seriously 
damaged by late frost, and which will

find its use in silos. Also there is a 
good export demand for corn at pres
ent; so corn is high.

Now there is nothing to reduce the 
price in the immediate future of any 
of these staple farm products that I 
have cited, but rather the reverse. This 
is true likewise of cotton, for if the 
domestic consumption from August 1, 
1923, to February 1, 1924, fell off, com
pared to the similar period of the 
previous twelve months, this loss was 
fully compensated by a corresponding 
increase in exports. So if the present 
rate of both foreign and domestic con
sumption continues, the real problem 
will be to make the supply fit the de
mand—always bearing in mind, how
ever, that the “nigger in the woodpile” 
is the extent to which the consumer 
will go. on paying for fabrics based 
on the present high price of cotton.

One way of solving this problem is 
for the m anufacturers to take a sm all
er percentage of profit in the way of 
a lessened spread between the cost of 
production and their selling prices, 
that they may keep their mills well 
employed, rather than run on shorten
ed time; and there is a possibility that 
it still may come to this.

On the whole, the country is mak
ing some approach to the solution of 
that fundamental problem of the re
lation of the price of farm  products 
to those of fabricated materials, for 
there does not seem, at present, to  be 
any reason why the prices of m anu
factured articles should show enhanc- 
ment in value in the near future, save 
in such a few commodities as cotton 
textiles, for in practically all lines, 
productive capacity is far in excess of 
any likely demand.

So true is this that prices were sus
tained last year only by the device of 
suiting output to demand. In grains 
we have had large yields alm ost un
interruptedly for a number of years, 
so that the sure cycle of an occasional 
poor harvest is not am ong the im
possibilities of the situation.

The evening up of the prices of 
things agricultural and things indus
trial is a m atter of slow evolution, but 
unless all signs fail, better days are 
ahead for the farm ing world, as prices
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of all commodities seek a more nearly 
common level.

Meanwhile, the business of distribu
tion is gauged largely by the nature 
of local conditions. Business is ex
tremely good in Texas because of the 
great volume of spending money 
brought by a cotton crop that is about 
40 per cent, of the to tal production of 
the entire country. I t is quiet in the 
soft coal mining regions of Illinois and 
Indiana, where mines are on short 
time when not shut down. It is fairly 
good in the hog and corn raising sec
tions of the Middle W est, despite the 
low price of hogs. I t is brisk in the 
great cities where building is most 
active and factories are fairly well em
ployed, though this varies much in 
different industries.

A rcher W all Douglas.

German Buying Power.
Reports of travelers recently re turn

ing from Germany that' that country is 
making substantial industrial progress 
in spite of political troubles gain some 
confirmation from the detailed figures 
of the year’s trade with Germany pub
lished to-day by the D epartm ent of 
Commerce. D uring 1923 Germany 
sold the United States goods with a 
total value 38 per cent, greater than in 
1922. In  most cases last year in which 
imports showed heavy gains this was 
due to larger shipments of raw ma
terials to the U nited States.

This was not1 true in the case of 
Germany. W e receive few raw ma
terials from that country one of the 
most im portant being potash. Last 
year, however, the value of our im ports 
of this commodity from Germany fell 
off 43 per cent. On the other hand, 
there were big gains in im ports of 
laces and embroideries, chinaware, and 
cotton clothing. I t is especially signi
ficant that dye im ports fell off 20 per 
cent. W hile our exports to Germany 
showed a much smaller gain than did 
those to Great Britain and France, 
they reflect a better economic condi
tion as compared w ith the previous 
year. Germany bought very much 
less grain, but considerably more lard, 
bacon, and cotton from us than the 
year before. She raised good grain 
erops and was in a better position for 
buying meats. Germany also bought 
more tobacco than the year before, 
and more typew riters and adding ma
chines. AH these things point to her 
higher purchasing power.

Idea That Business Moves in Cycles.
It is customary for some of the 

ultra-conservative to refer to the busi
ness cycle as a “fad.” If they mean 
merely as a means of working out 
m arket tips they are right, but if they 
assume that the theory of t'he cycle is 
a new-fangled notion or that' an ac
curate knowledge of the cyclical move
ment is of no value in gauging the 
general trend of business during com
ing months they are wholly wrong.

Over a century ago it was not un
usual for financial writers to speak of 
business moving in ‘ circles. Some
times the recurrent swings were re
ferred to as “vibrations.” The fluctua
tions in business, for example, were 
very pronounced in the first two 
decades following the Napoleonic 
wars. Bankers and m erchants were 
quick to perceive that undue buoyancy

quickly yielded to severe depression. 
W e find one w riter in this period com 
plaining to  the Secretary of the T reas
ury that “these vibrations inflict evils 
which do not close with mercantile 
speculation; they tend to unhinge and 
disorder the regular routine of com
merce and introduce an one moment a 
spirit of wild and daring speculation 
and at another a prostration of con
fidence and stagnation of business.” I t  
appears, then, that if the idea of the 
business cycle is a “fad” it is certainly 
a very wild one.

Taxation.
T ax  th e  people, ta x  w ith  care,
To help th e m u lti-m illion a ire .
T ax  th e  farm er, ta x  h is  fowl.
T a x  th e dog and ta x  h is  howl.
T a x  h is  hen  and ta x  her eg g s,
A nd le t the bloom in’ m u dsill beg.
T ax  h is  p ig  and ta x  h is  squeal,
T ax  h is  boots, run down a t  heel;
T ax  h is  horses, ta x  h is  lands,
T ax  h is  b listers  on h is  hands.
T a x  h is  plow  and ta x  h is  c lothes,
T ax  th e rag th a t w ip es  h is  nose;
T a x  h is  hou se and ta x  h is  bed,
T ax  the bald sp ot on h is  head.
T ax  th e  ox  and ta x  th e a ss,
T ax  h is  “H en ry ,” ta x  th e gas;
T ax  th e  road th a t he m u st pass,
A nd m ake h im  travel on the grass. 
T ax  h is  cow  and ta x  th e  calf,
T a x  him  if  he dares to  laugh ,
H e is  b u t a  com m on m an, so  
T ax  th e cu ss, ju st  all you  can.
T ax  th e lab ’rer, but be d iscreet,
T ax  him  for w alk in g  on th e  street.
T ax  h is  breath  and ta x  h is  m eat, .
T a x  h is  sh oes clear off h is  feet.
T ax  th e  payroll, ta x  the sa le,
T a x  all h is  h ard -earn ed  paper kale; 
T a x  h is  pipe and ta x  h is  sm oke,
T each  him  g o v ’m en t is no joke.
T ax  th e ir  coffins, ta x  th eir shrouds,
T a x  th eir  sou ls  beyond th e clouds.
T a x  all b u sin ess, ta x  th e shop
T ax  t h e i r  i n c o m e s ,  t a x  t h e i r  s t o c K S ,
T ax  th e  liv in g , ta x  th e  dead,
T ax  th e  unborn before th ey  re fed.
T a x  th e  w ater , ta x  th e  air,
T ax  th e su n lig h t if  you  dare.
T a x  th em  all, and ta x  th em  w ell,
T ax  th em  to th e  g a te s  o f hell.

Time To Act.
Suitor—Mr. Perkins, I have courted 

your daughter for fifteen years.
Perkins—W ell, what do you want?
Suitor—To m arry her.
Perkins—W ell, I ’ll be damned. I 

thought you wanted a pension or 
something.
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W hy the Merchant Needs No Class 
Legislation.

M cCarron (Sault Ste. M arie), March 
j  r rea(i your paper with a great 
deal of in terest and have received a 
great deal of benefit by doing so when 
1 was a grocery clerk and when I 
went into business for myself. One 
thing I have liked is the fact tha t you 
have been strong for the protection 
of business and a fair deal for the 
business man at all times. There is 
one th ing I want to call your a tten 
tion to and I believe you can do some- 
thing to com bat the evil or else you 
will know w hat can be done or can’t 
be done. For instance, I sell a res
tauran t keeper groceries for his tables 
on credit and he, in turn, feeds some 
groceries that he owes me for to one 
of his boarders and the boarder jum ps 
his board bill or refuses to pay the 
same. Mr. restaurant keeper p rom pt
ly has him arrested and lodged in 
jail until he does pay and when I ask 
Mr. restaurant keeper to pay me and 
he refuses to do so, I can only attach 
anything that is loose. I maintain 
tha t a grocery bill should be collect
able, the same as a board bill. By 
groceries, I mean that edibles should 
be collectable. Business would then 
be done 10 per cent, cheaper, because 
there would then be no losses to add 
to the burdens of the grocer.

Let me hear what you think about 
this m atter. T . H. Storey.

The hotel landlord has to trust a 
guest to some extent because it is not 
custom ary to ask a hotel patron to 
pay in advance, especially if he is 
accompanied by baggage of some ap
parent value. The guest without lug
gage is usually expected to pay in 
advance before he receives a key to 
the room he is expected to occupy. 
This practice is as old as the hills. If 
any guest who is accorded accom mo
dations on the strength of his baggage 
undertakes to slide out without m eet
ing his obligation to the hotel, the 
law steps in and protects the landlord 
by prosecuting the defaulting guest at 
the expense of the county. The only 
reason the grccer stands in a different 
position is because he does not take 
the same precautions to protect him 
self against irresponsible custom ers 
which the landlord does. H is goods 
are his own. He does not have to 
hand them  out indiscriminately. They 
are equivalent to cash. W hen he goes 
to the bank to borrow  money, the 
bank exacts a statem ent of his pos
sessions and his liabilities. If he fails 
to pay and the bank finds his sta te
m ents are false, the bank can proceed 
to collect in identically the same way 
the hotel landlord does—at public ex
pense. T he same course is open to 
the merchant. If  he uses the same 
precautions the banker does and ex
acts a w ritten statem ent from  the 
landlord or restauran ter and the latter 
default in their payments, the m er
chant can invoke the aid of the law 
if any statem ent made by his debtors 
is found to be false.

The entire difficulty lies in the lax
ness of the m erchant in selling goods 
to irresponsible people w ithout first « 
taking the same precautions the bank
er and landlord take to protect them 
selves against irresponsible customers.

If a banker handed out money to 
entire strangers as carelessly and 
recklessly as m erchants hand out goods 
on credit, he would be in the bank
ruptcy court inside of a year. The 
m erchant is in absolute control of 
the situation. As before stated, he 
does not have to cater to people who

do not propose to pay. H is goods are 
his own. If he uses the same caution 
in handling credit custom ers that the 
banker does in loaning money he will 
seldom have to resort to the law. The 
m erchant who w ants special laws 
enacted to  do for him w hat he can 
do for himself will not be behind the 
counter of his own store very long.

Liability Should Attach For Fire 
Carelessness.

There are not nearly so many fires 
in Europe as in the U nited States, and 
it has been dem onstrated in this coun
try  that by watchfulness damage from 
flames can be reduced.

The great m anufacturing corpora
tions do not suffer so much from fire 
now as they did at one time. This is 
especially true of the cotton mills. 
W hat watchfulness will do to prevent 
destruction of property by fire was 
also shown in France during the war. 
H undreds of millions of dollars worth 
of supplies for the American Expedi
tionary Forces were stored in huge 
wooden buildings.

Fire-fighting equipm ent like that 
used in American cities was not avail
able. Yet this property  was thorough
ly protected from flames just by the 
use of care, enforced by arm y disci
pline.

There are a few simple suggestions 
which, if generally followed, would 
save us from the greater part of our 
annual fire loss. Matches and cigar
ettes should not be tossed about heed
lessly.

Fire extinguishing apparatus should 
be installed wherever there is a pos
sibility of flames appearing. Inspec
tions should be made of property ex
posed to fire hazard.

In buildings where many persons 
are employed fire drills should be held, 
so that, in case of emergency, all can 
be removed to safety quickly and steps 
taken prom ptly for extinguishing the 
flames.

Even if you are indifferent to  your 
own safety and are willing to run the 
risk of the destruction of your own 
property  by fire, you have no right to 
endanger the lives and property of 
your neighbors.

Nachtegall Manufacturing Co,
237-245 Front Avenue, S. W. Grand Rapids, Michigan
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sem i-an n u a lly .

3 1 /  O f in terest paid on C ertificates o f  D ep osit 
SO i f  le ft  one year.

O F F IC E R S

W m . H . A nderson , P resid en t;  
L avan t Z. C aukin, V ice-P resid en t;  
J. C linton B ish op , C ash ier;
A lva T. E dison , A ss ’t C ash ier; 
H arry C. L undberg, A s s ’t  C ashier.

D IR E C T O R S
Wm- H. A nderson L avan t Z. Caukin  
C hristian  B ertsch  S id n ey  P . S tev en s  
D avid  H . B row n  R obert D. Graham  
M arshall M. U hl S am u el G. B rau dy  
J. C linton B ish oo  S am u el D. Y oung  

Jatn es L. H am ilton

Preferred Lists of Safe Investments
F°s S  S t

Lists Supplied Upon Application
Telephones: Bell Main 4678. Citizens 4678

HOPKINS, GHYSELS & CO.
Investment Bankers and Brokers

Michigan Trust Bldg., Ground Floor, Grand Rapids

Michigan Shoe Dealers Mutual
F IR E  IN S U R A N C E  CO.

Organized for Service, Not for Profit

We are Saving Our Policy Holders 30% of Their Tariff Rates 
on General Mercantile Business

FOR IN FO R M ATIO N, W R IT E  TO
L. H. BAKER, Sec’y-Treas.

LANSING, MICH.
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The Aristocrat of All Textiles.
Linen is the aristocrat of all textiles. 

The history of linen is a history of the 
development of a man’s material com
fort, his technique and inventive skill 
and also a record of his development 
in science and art as regards the use 
of designs, motifs and colorings.

There are two kinds of textiles, ani
mal and vegetable. W ool and silk are 
animal textiles and cotton and linen 
vegetable. Linen is the oldest textile 
and its use goes back ages beyond re
corded history.

The reason that linen is the aristo
crat textile is because of its cleanliness. 
In literature, religion and art, you will 
find linen has become the symbol of 
purity, virtue, righteousness, beauty 
and cleanliness.

It is due to the fact that it is the 
most cleanly fabric conceivable. I t  is 
the only vermin-proof fabric. Vermin 
will infest wool or cotton, but not 
linen. Therefore, it is symbolic of 
purity of heart, purity of mind and 
cleanliness of living.

W e speak of linen as “damask.” 
Damask is not a fabric but a pattern. 
Damask is synonymous of that high 
quality of all linens, symbolizing purity 
and sanitation.

John W. Thompson.

More Objections to “Glos.”
Collective action against1 the term 

“glos” to designate artificial silk, in 
the form  of a protest meeting, is p re
dicted. Since the word was first sug
gested, it has met with little favor 
among the producers of the fiber or 
the trades which use it. Action on the 
name has yet1 to be taken by leading 
trade associations. The National Re
tail Dry Goods Association, which in
itiated the movement for a new name, 
however, has officially approved it. 
Typical of the objections raised were 
those expressed by H. S. M eritzer, an 
artificial silk dealer of New York City. 
He said neither “glos, glosola or 
shinola” is a suitable name for a r
tificial silk. “Glos,” he declared would 
strike one as an excellent1 name for a 
preparation used by youths for polish
ing their hair. He deprecated the be
lief that the use of the words artificial 
silk led to retail m isrepresentation, un
less this was brought about1 by lack of 
actual knowledge by clerks. “Pure” 
or “natural” should be used, he sug
gested, where real silk figured in trans
actions. He advocated that the name 
of the fiber remain artificial silk.

Black Satin a Style Favorite.
Black satin as a fabric for coats, 

suits, hats, dresses, handbags, slippers 
and scarfs is said to be in growing 
favor in high-priced merchandise. The 
weave has received leading style spon
sorship, and some of the leading re
tailers here are beginning strongly to 
feature apparel made of it. Tailored 
black satin suits are being shown in

the O ’Rossen model with either single 
or double breasted jackets. To ac
company them are white satin or 
lacquer red blouses. In  the satin coats 
the models follow the straightline ef
fect in w rap-around fashion and are 
trimmed with short-haired furs. The 
dresses are styled in the chemisier 
fashion, lace trimmed, the greater 
num ber being beltless.

Has Pocket Calculating Device.
Among the new things in office 

labor savers to be offered here is an 
im ported calculating machine that 
operates w ithout keys and that is small 
enough to be carried in a coat pocket. 
I t is like a notebook in shape and 
comes in an attractive genuine leather 
case. The device is two-sided, adding 
on one and subtracting on the other. 
It is said to be the only calculator with 
a separate mechanism for automatic 
subtraction. I t also multiplies and 
divides, performing all its functions 
w thout the use of wheels or springs. 
It can be “cleared” by a simple single 
action. The device is guaranteed for 
two years and sells at $15.

D on’t get into a rut. W ith  all the 
trade papers available for reading 
about new goods and new methods, 
the ru t is easy to avoid.

Some m erchants are worse naggers 
than the wife of a henpecked hus
band. T he man who is like tha t can
not get or keep good help.

We are in the market to 

purchase an entire issue 

of public utility, industrial 

or real estate first mort

gage bonds.

A.E. Kusterer & Co.
Investment Bankers, Brokers

MICHIGAN TRUST BLDG.

GRAND RAPIDS, MICHIGAN

Phones Citz. 4267, Bell, Main 2435

Howe, Snow &  Bertles
(INCORPORATED)

Investment Securities
GRAND R A P I D S

New York Chicago Detroit

Merchants Life Insurance Company

Offices: 4th floor Michigan Trust Bldg.— Grand Rapids, Mich. 
GREEN & M ORRISON—Michigan State Agents

The Michigan Retail Dry Goods 
Association

advises its members to place their 
fire insurance with the

GRAND RAPIDS MERCHANTS MUTUAL FIRE 
INSURANCE COMPANY

and save 30% on their premiums.

Other merchants equally welcome.

319-20 Houseman Bldg. Grand Rapids, Mich.

SAFETY SAVING SERVICE

CLASS MUTUAL INSURANCE AGENCY
“The Agency of Personal Service”

C. N. BRISTO L, A. T. M ONSON, H. G. BUN DY .
FREMONT, MICHIGAN

R EPR ESEN TIN G
Retail H ardw are M utual Central M anufacturers’ Mutual
H ardw are Dealers Mutual Ohio U nderw riters Mutual
M innesota Im plem ent M utual Ohio H ardware Mutual
National Im plem ent M utual T he Finnish Mutual

H ardw are Mutual Casualty Co.

W e classify our risks and pay dividends according to the Loss Ratio 
of each class w ritten: H ardw are and Im plem ent Stores, 40% to 50%; 
Garages, Furniture and D rug Stores 40%; General Stores and other 
M ercantile Risks 30%.

W R IT E  F O R  F U R T H E R  PA R T IC U LA R S.

OUR FIRE INS. POLICIES ARE 
CONCURRENT

with any standard stock policies 
that you are buying.

The Net Cost is 30% Less
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Mich.

WM. N. SEN F, Secretary -Treas.
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FAM O US FLO R ID A  FEA TU R ES.

W hich Commend the State T o Mr. 
Garfield.

De Land, Florida, M arch 1—I am 
always interested in the individuality 
of a school, a store, an industrial es
tablishment, an adm inistrative office, 
a m arket o r a city, and, having an en
quiring mind, alm ost every day when 
aw ay from my own city I have ac
quired the habit of applying simple 
tests at the risk of becoming a sort of 
nuisance. I stepped into the Com
mercial Club here soon Jifter my a r
rival and_an alert lady .^ tendant was 
a t my side in a moment,s enquiring if 
I was a tourist and smilingly offering 
the service of the Club in any possible 
way to make my sojourn in the city 
interesting. She suggested things I 
might do in the way of diversion. I 
tested her resourcefulness by asking 
for and about things which I thought 
m ight be w ithout the limitations of the 
office and brought out expressions of 
regret, but never w ithout suggesting 
some definite course to pursue to se
cure the desired information offering 
the use of telephone stationery, etc. I 
was delighted and the town itself was 
given a charm  through this expression 
of kindliness.

Yesterday was town meeting day 
and to satisfy my curiosity I stepped 
into a polling center and watched the 
people. All hats were off upon en
trance to the room, the utm ost g rac
iousness was expressed by the officials 
and the recipients of the courtesies. 
People who have never met accost 
each other pleasantly upon the street.
I was delighted with the treatm ent re
ceived at the bank I entered to make 
an enquiry which resulted in the open
ing of several accounts by members 
of our party and making the institu
tion a down town headquarters for us. 
Loyalty to one’s city or the adm inistra
tion of a college or business always 
warms our hearts. I recall an in ter
view- with a school man from the P a 
cific slope who visited the norm al 
schools of Michigan in search of de
sired information. I asked him how 
well he was pleased and he made com 
monplace rem arks about each and then 
said, “Have you ever been a visitor at 
the W estern Normal in Kalamazoo?”
I assured him thaj: I had been there 
often, when he said: “I have never 
seen such an exhibition of loyalty in 
any educational institution I ever visit
ed. I was passed on from one depart
ment to another and in every case I 
was asked if I had seen the president 
and was told that I must not miss an 
interview with him, for all the progres
sive measures of the institution or
iginated with him and there never was 
such an executive.” This type of 
loyalty makes for the highest efficien
cy. Kickers and knockers of the m an
aging personality, w hether it be mani
fested in colleges, commercial o rgan
izations or municipalities, work havoc 
with the administration. So when 1 
came into De Land and found every
body commending the president of 
Stetson University I felt the strength  
of this loyal support was in itself a 
builder of competency.

I love a booster, even if his optimism 
carries him into the realm of the 
dreamer. The other day on a railway 
train  we were approaching a town 
through an attractive environment and 
I exclaimed, “I wonder what is the 
name of this town?” Before the tra in
man bawled out the name of the sta
tion, a husky lad arose from a seat in 
front and turning around with a beam 
ing face said, “This town is W inter 
Garden. I get off here a t the best 
town in Florida. W e are proud of it 
and we are it.” I was in no mood to 
criticise his slang and replied, “Thank 
you, my boy, you’re a peach.” As he 
passed out of the door he turned, wav
ing his hand and said, “W e are grow 
ing to beat the band. Just see that

row  of new buildings. Drop off some
time when you pass through. W e will 
welcome you in the fight way.”

This is the spirit that makes a town 
attractive, a neighborhood seductive 
and a home a treasure.

I am more im pressed every year 
with the im portance of city and coun
try  planning hand in hand. The auto
mobile has practically annihilated dis
tance when people live fifty miles from 
the church they attend and a business 
man rides daily twenty-five miles or 
more to his office. This brings a wide 
range of the countryside into daily con
tact wit htihe townspeople and fur
nishes the opportunity for a closer re
lation between the man of affairs in 
the city and the husbandm an of the 
country, and all plans for betterm ent 
should involve both areas. The points 
of view of the obstructionists on both 
sides are similar. The city man wants 
nothing to interfere with his individual 
business. The “other fellow” must 
look out for himself. The good of the 
whole is made subordinate to greedi
ness for the individual or corporation, 
and the question in connection with 
any suggested change is, H ow  will it 
affect me and my affairs? The farmer, 
on the other hand, argues: “I have to 
get a living and I am not obligated to 
make the country beautiful for the 
city folks to enjoy. W hy should I 
sacrifice my harvests in order to give 
the^ auto fellows fine pictures to look 
it?” H e forgets that he is an auto 
fellow himself and that pictures in 
grass, woods, golden fields and em
bellished roadsides with the common 
billowy clouds and stretches of blue 
sky may mean as much to him as to 
any “city feller.” H ow possible it is 
in any comprehensive plan for city 
and country to augment the elements 
which appeal to the emotional and 
spiritual life without reducing the 
ability to “rake in the shekels.” All 
this is suggested by numerous illustra
tions in traversing the country both 
N orth and South.

I am impressed with the importance 
of finding some ground cover for the 
open yard spaces about dwellings and 
public buildings. They use Bermuda 
and St. Augustine grass, neither of 
which is at all satisfactory. W ith the 
abundant rainfall it would seem quite 
possible to bring out some member of 
the grass family which would make 
a good turf. There is nothing I miss 
more than our lovely June grass lawns. 
There are an abundance of ram pant 
grow ing trailing plants indigenous to 
this climate which would make attrac
tive ground covers and would not have 
to be mown if suitable grasses can not 
be found, and I wonder the gardeners 
have not adapted some of these to the 
lawns and open spaces. The elements 
are all here to make this whole penin
sula a garden, but the development is 
in a transition state and nothing has 
the finish that characterizes Southern 
California. There jg evidently a wealth 
of native plants which can be used 
w ithout im porting any exotics to make 
this country strikingly beautiful. In 
catering to the tourist trade, which is 
by far the most im portant crop to en
courage in the State, it is incum bent 
to utilize the native grow ing things in 
the artistic development of the land
scape and to  put m ore art into the 
embellishment of private and public 
grounds. The railway stations can be 
made the best kind of an advertising 
medium by giving them  the charm  ob
tainable through the service of the 
landscape gardener.

I have, during recent years, since the 
automobile has become dominant, 
watched the grow ing method of selling 
soil products at roadside stations. N ear 
our own city several fruit farmers 
have sold their whole output from 
stands on the highw ay and in N orth
ern Michigan the sale of cherries in 
fancy packages to the tourist trade has 
proved to be a very lucrative method.

In California I was impressed by

the touch of art in establishing these 
wayside markets and the passerby 
would slow his pace just for a linger
ing view of the picture. I have noted 
these stations in Florida. There has 
been no charm  to them in the display 
of products, but even at their w orst 
they are a great improvement over the 
unsightly billboards. Speaking of 
billboards, reminds me that cities in 
advertising themselves in the display 
of an open book of colossal proporr 
tions with legends and statistics dis
played in bold type upon the pages 
are open to  the severest criticism, 
usurping positions in which they ob
struct the view of country scenes with 
attractive attributes and neutralize any 
value in enlightening the public by the 
ruthless display of bad taste.

The Florida lakes are the crowning 
element of beauty in most of the 
country reaches, and the purity of the 
water, the accompanying bird life, the 
attractive margins and the lovely re
flections from the m irror surfaces give 
a charm  to rural scenes unrivaled in 
any country I have ever visited.

Charles W. Garfield.

Booming M ichigan on O ther Side of 
the W orld.

Yokohoma, Feb. 19—Some one has 
said, “Oh, you can’t see anything in 
two days in Honolulu.” T hat depends 
on how energetic you are. If you want 
to have some real fun. you can spend 
tw o hours at Waikiki Beach, riding or 
trying to ride the surf boards lo r two 
dollars. One of the boys wili furnish 
you a board. They are about 10 feet 
long and 30 inches wide and 4 inches 
thick, round on the end and bottom 
rounded. He goes with you out to 
the breakers. You lie on the board 
and as a breaker comes in he gives 
the board a shove and you stand up 
and ride in on the crest of the wave. 
After three or four attem pts I was 
able to stand up for twenty feet. It 
is exciting sport.

Then you can in two hours drive 
out to the Aica Sugar Co. to see the 
hundreds of acres of irrigated sugar 
fields, with the mountain water 
brought down in pipes across the val
leys and great ditches to carry the 
w ater down to the fields on the lower 
lands. It takes big tractors and heavy 
plows for the ground is heavy. The 
railroad runs through it to load the 
cars with cane for the sugar mill.

Then you can in an hour drive to 
Pearl H arbor, where the Government 
has large dry docks and mammoth 
shops for all branches of building and 
repairing the naval boats. On the 
road back you can stop at the Leper 
Detention Hospital, where lepers are 
kept for a year to  see if they can be 
erred  before being sent to the Leper 
Island. Some of them are cured and 
go back to their families. Their 
friends can see them, but are kept 
tw enty feet away by two wire fences. 
W hen we drove by there were several 
friends talking to the inmates. I t is a 
pathetic sight—a year to know if you 
can get back to your friends or go to 
what to me would seem a living grave.

Many of the  wealthy families are 
descendants of the missionaries who 
took up land in the early days which 
had no value at that time, but as the 
ci:y has grown and as the sugar cane 
has developed these lands have be
come valuable. They have not lost 
their missionary spirit, for in a city 
whose population is about 100,000, 
there are only 12,000 whites and at 
their yearly W elfare Union Drive this 
year they raised $450,000, which is 
certainly going some in the way of 
giving.

O ur departure at 4 o’clock was in
teresting. The dock was filled with 
people waving us goodbye and the 
band playing and our passengers toss
ing down the floral necklaces they had 
purchased, the native boys diving for 
dimes and tw o or three of them diving 
from  the top deck of the steamer,

about 80 feet, and bobbing up in H 
water like a cork; a delightful endi l 
of two happy days.

The provisions for a trip of this kind 
run into big figures. 260,000 eggs, 33.- 
580 pounds of sugar, 3,730 pounds of 
tea, 7,646 pounds of coffee, 2000 pounds 
of marmalade and jam , 201,000 pounds 
potatoes, fresh fruit a t every port, 
about 2,000 grape fruit and 4,000 
oranges monthly, to say nothing of 
flour, fish, ice cream twice daily. What 
gets my goat is for an English owned 
ship carrying 700 American passengers 
to print their menus in French. The 
English want to control trade and are 
jealous of the French in business and 
yet encourage the study of French by 
their menus. I am glad some Ameri
can Senator objected to it on our 
American liners. The only excuse for 
xt I can see is tha t in French you can 
dish up potatoes under about a dozen 
aliases. The F rench  should learn 
English in place of English learning 
French.

The stewards see a lot of the human 
side of the passengers. O ur deck 
steward said this m orning that he 
could not understand why most pas
sengers had breakfast about 8 o’clock 
and yet at bullion time, 10:30, they 
gathered around the serving pantry as 
if they were starving. H e said it was 
because they were afraid they might 
miss something. O ur automobile 
driver saw the humorous side of tour
ing when he said he would sooner 
take a load of mididle aged ladies. All 
they wanted to know was the name 
of every flower and bush they saw, 
the name of the owner of every home 
they passed, only to forget it all in 
about two minutes. B ut the young 
people, he said, ask embarrassing 
questions about the city in the latest 
novel language.

You need not look a t a thermometer 
on the boat to know how  warm it is. 
Just watch the dining room stewards. 
You go into breakfast one morning 
and they are all in white. Then we 
steam N orth for a few days and you 
go in and they are all in blue. They 
have changed four times already. Two 
days out of New York to white, three 
days N orth of Panam a to blue two 
days from Los Angeles to  white, two 
days out from Honolulu to blue. There 
is more or less discussion among the 
passengers and they are mostly from 
inland states, wondering why, if we 
lose time, we cannot make it up- In 
nosing around in the ship’s library. I 
found a book on the subject which 
throws some light on the problem; 
namely, tha t ships are built for cer
tain speed, and the costs of_ operation 
vary at different speeds. Figures 
based on a 400 foot ship, each es
pecially designed for speeds, vary from 
10 to 14 knots. The comparisons were 
as follows:

10 knots 14 knots
Initial c o s t _______ $707,000 $750,000
C r e w --------------------- 40 56
Cost of oil, per yr._ 15,000 33,000
Oper. chgs, per yr. 176,000 220,000

Sunday nigiht, Feb. 10, the passen
gers went to bed for a long sleep and 
did not wake up until Tuesday m orn
ing, Feb. 12, all because we crossed 
180 parallel of longitude where ships 
lose a day going W est and gain a day 
going East.

Everybody is excited about Japan. 
The 700 are in about tw enty different 
groups going to different places differ
ent days to avoid conjestion in the 
different hotels.

One night on board we had a 
“boom your State” night. The differ
ent contestants were given three 
minutes to have some one present 
their State. I told them about our 
State, but as I had no world almanac 
had to depend on my mem ory and I 
fear you may say on my imagination, 
for this was my plea.

If the verdict is to be based on the 
prominence and wealth of some of her 
residents, the output of her mines and
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factories, the fertility of her soil, the 
beauty of her lakes and forests, the 
health of her people, the ozone in the 
air and the delightfulness of her cli
mate, her educational advantages, her 
nearness to markets, and the hospital
ity of her people, then Michigan claims 
a decision in her favor.

b o r Michigan stands first in having 
as one of her residents the richest man 
in the world.

F irst in being the home of one of 
the most well known men of the 
world.

First place as m anufacturing more 
automobiles than all of the remainder 
oi the world combined.

F irst place in her output of iron 
ore.

h irs t place in her output of salt. 
F irst place in her output of plaster 

for commercial use.
F irst place in her output of carpet 

sweepers.
F irst place in her output of furni

ture.
F irst place in her output of box- 

board.
F irst place in having the largest fly 

paper m anufacturing plant in the 
world.

F irst place in the manufacture of 
breakfast foods.

Second place in the production of 
druggist sundries. Park  Davis & Co. 
is known in all parts of the world.

One of the first three States in her 
output of copper.

One of the first three States in her 
output of beet sugar.

One of the first three states in her 
output of brass fittings, for furniture, 
plumbing, boats and houses.

One of the first three states in her 
output of knit goods.

She has the fourth city in size in the 
United States.

Though an inland state there is more 
traffic through her Sault Ste. Marie 
locks than the combined traffic of the 
Atlantic seaports.

She has a greater coast line than 
any o ther state in the Union.

Educationally, her university of 
Michigan stands among the first three 
states in the num ber of her scholars.

H orticulturally she stands in the 
front rank among states.

W e have the largest cherry orchards 
of any of the central states. H er 
celery, peaches, plums and grapes 
are shipped not only jn carloads, but 
train loads, to the Eastern markets.

H er shipment of potatoes Ts second 
to only two other states.

H er honey is found on the break
fast tables of everv first-class hotel 
on the A tlantic coast.

Michigan is a healthy state, her 
death rate comparing favorably with 
any of her sister states.

H er woods in O ctober are the hunt
er’s paradise for partridges.

H er rainbow trout fishing is the de
light of all fly fishermen.

She has an ideal winter climate, sel
dom ever below zero, with snow 
enough for w inter sports, for children 
to enjoy coasting and ice for skating. 
The forests of N orthern Michigan are 
filled with deer, which bring hunters 
from other states by the hundreds.

In  sum mer she is the playground of 
thousands of people from Indiana to 
the Mexican border. She has so many 
small inland lakes that every resorter, 
if he so desires, can have a little lake 
all his own. They are filled with 
muskellunge, bass and perch.

From  June 1 to Sept. 1 you can go 
swimming in Lake Michigan or these 
inland lakes. The therm om eter rang
ing from 65 to 85.

T here are ideal spots in the woods 
for camping if you enjoy that life.

O ur automobile roads, extending 
from her Southern border N orth to the 
straits, making touring in Michigan a 
joy.

O ur cities and towns have splendid 
public schools. I t is an ideal state in 
which to live and bring up children for

economy in living, health and pleasure.
We believe we have one of the finest 

states of the Union viewed from any 
angle and for her, and for her people, 
I can assure you a cordial welcome. 
O ur hearts are warm and our latch 
strings out. If you spend one summer 
in Michigan, you will join with us in 
that glad refrain, “Michigan My Mich
igan, God Bless H er.”

C. C. Follmer.

To-day Is Mine.
To-day is mine!
To do, tto feel,
To grow,
To steel myself 
’Gainst a to-m orrow  
Of which, only have I vision. 
To-day is mine!
To work,
Nor dream,
To-day is real 
And vital to my soul.
To-m orrow  I may sleep—
And awake 
Amidst the stars—
The stars so far away.
To-day is mine!
To realize
The joy of living,
Beauty, love,
The bliss of creating,
The holiness of worship 
To grow one spiritual inch 
To-day, for to-morrow!

Carlotta Bonheur Stearns.

Makes
G ood

fnocolates

A N  IRRESISTIBLE JOc BA R
L E T  US IN C L U D E  A BOX O R T W O  IN  Y O U R  N E X T  O R D E R  

NATIONAL CANDY CO. INC.
PUTNAM  FACTORY, Grand Rapids, Michigan

or All Interior Surfaces
N e w  W a lls  o r  O ld

O ver Plaster,W all-board, Paint, Burlap, Canvas
—even old wall-paper where it is fast and contains no aniline 
dyes—you can obtain beautiful color effects, accurately har
monizing with rugs and furnishings, if you use

Instead of Kalsomine or Wall Paper
Be sure it is genuine Alabastine in the five pound 
package, marked with the cross and circle printed 

in red, that your decorator brings or that 
you buy from your paint dealer, if you 
intend to do the work yourself.
F or only with Alabastine can you get Alabas
tine results—those beautiful,soft toned,rich-look
ing, sanitary walls which give to any home an 
indescribable charm and cheerfulness.
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I A lab astin e  1,
I  The Sanitary Wall to ting  |

y m t u n s

Jh I/,

[A lab astin e l
\The Sanitary1 all Coatug |

THE ALABASTINE COMPANY,
GRAND RAPIDS • MICHIGAN 

A sk y o u r  dealer or decorator about 
the ALABASTINE-OPALINE 

process
e n f i l i

A lab astin e l
i The Sanitary Wall Coating \

Oi’tiwu«. »

ad Trim—14 WC-tai
I . "“"»«Twieowr 1l Alabastine Company |



18 M I C H I G A N  T R A D E S M A N M arch 12, 1924

|  f  DRY GOODS, f 
FANCY GOODS NOTIONS]

M ichigan R eta il D ry  Goods Association. 
P resid en t—J. C. T oeller, B a tt le  Creek. 
F ir s t  V ice -P resid en t—F. E. M ills, L a n 

sing.
Second  V ic e -P r e sid en t—\V. O. Jon es, 

K alam azoo.
S ecre tary -T reasu rer—F red  C utler, Ionia. 
M anager—Jason  E. H am m ond, L ansing .

Small, High-Crowned Sailor Shape 
Favored.,

A new shape is appearing on the 
fashion horizon tha t has for its spon
sors several definite facts tha t would 
alone ensure its prosperity were it not 
wearable to begin with. In  the first 
place, the small high-crowned sailor 
shape tha t has arrived as an outgrow th 
of the recent sprng fashion show  of 
the Retail Millinery Association of 
America is a departure from  the 
cloche, or ra ther a variation of it. 
I t  is only natural, according to the 
bulletin of the Association, tha t the 
cloche, which was first turned down
ward and then flared up with an added 
brim, should straighten out its line if 
it wishes another season’s business, 
and tha t is w hat has happened. The 
“sailor for the tailor” m ight be a new 
suit and hat slogan, for the brim  is so 
perfectly proportioned tha t many can 
wear it. An inch and a half is the 
m ost preferable width.

“T he cloche is not ousted, how
ever,” the bulletin continues, “and for 
the new shingled haircut tha t more 
women are taking to each day the 
crown fits the head and the brim  
slightly rolls in front. I t  is backless 
of course. There are also two styles 
of brimless cloches, those whose brim s 
are cut and slashed and the new tu r
ban-cloche tha t dips over each ear, a 
grow ing indication tha t the turban will 
accom pany the tailleur.

“M ushrooms are prom ising well, and 
by righ t of contrast will thrive for 
resort and spring wear. The small 
tricorne is gaining in favor w ith its 
alm ost cloche look, and slight angu
larity of pinched out lines. Coronet 
types have grow n into full-fledged 
bretons for spring wear. M any of the 
new bretons are slashed in the center, 
making two points or curved sections 
in front and providing a place for an 
ornam ent, cocarde or flower cluster. 
The crowns are high, and in many 
cases the sectional ones are on the 
wane.”

Black and White in Blouses.
The combination of black and white, 

which is one of the outstanding fea
tures of the Spring ready-to-wear sea
son, is making itself felt in some of 
the  new blouses shown here. They 
are seen in two types, white blouses 
with a touch of black, meant especially 
for w ear with white silk skirts, and 
black blouses, relieved with touches of 
white, tha t have been designed for

wear with tailored suits. A very 
severe model in black crepe blouses is 
described by a bulletin of the U nited 
W aist League of America as being 
designed along tailored lines, relieved 
by an edging of white at the front 
fastening and on the edge of the col
lar and cuffs. I t is also set off with 
white pearl buttons placed close to
gether. Several of the white blouses, 
according to the bulletin, are finished 
off with buttons covered with black 
silk.

Underwear Buyers Marking Time.
There is very little feature to the 

buying of knitted underwear for Fall 
at the moment. The recent breaks in 
cotton have strengthened the belief of 
buyers that they will profit by holding 
off. As yet there have been no indica
tions of weakening on the part of the 
m anufacturers, but w hether this is due 
to the fact that the staple has not yet 
dropped to a basis that will perm it a 
cu t in prices df the medium and better 
lines of goods or to the unwillingness 
of any one m anufacturer to be the 
first to break the ice is problematical. 
The cheaper lines have been quite 
largely sold up. Spring lines of under
wear are not moving any too freely, 
from all accounts, and reports are cur
rent of concessions being offered to 
stim ulate the movement of this m er
chandise. So far as could be learned 
yesterday, however, the price cuts in 
question are being made more to move 
odds and ends than regular goods.

W ithout system a man is a slave to 
detail, confined to the narrow  limits of 
his own hands.

Now featuring a large assort
m ent of untrim med shapes in 
Bangkoks, Coburg Hemps, Ital- 
an Milans,- Swiss Tim bo and 
H air Braids. A nticipating the 
demand for flowers, our orig
inal im portations and domestic 
flowers meet every requirem ent 
of the discrim inating buyer.

O ur Criterion and W olverene 
Trim m ed and Tailored H ats, 
also our popular priced T rim 
med H ats are priced so as to 
enable our custom ers to make 
handsome profits on these lines.

C o r l-  K n o tt  C o m p a n y
G R A N D  R A P I D S , M IC H .

Finnish Mutual Fire Insurance Co.
O R G A N IZ E D  IN  1889.

FACTS TO BE CONSIDERED.
T H IS  COM PANY H A S H A D  T H IR T Y -F O U R  Y E A R S OF SU C C E SSF U L  

U N D E R W R IT IN G  E X P E R IE N C E .
T H IS COM PANY H A S T H E  LA RG EST SU R P L U S IN  PR O PO R TIO N  

TO IN SU R A N C E  CA R R IED  OF A N Y  COM PANY IN  T H E  ST A T E . 
T H IS COM PANY H A S R E T U R N E D  N E A R L Y  TW IC E AS M UCH IN  D IV I

D E N D S  SIN C E  ORGANIZATION AS IT H A S P A ID  IN  LO SSES. 
T H IS  COM PANY H A S R E T U R N E D  A D IV ID E N D  OF NO T L E S S  T H A N  

50% FO R  T H E  P A S T  28 Y EAR S.
T H IS  COM PANY W R IT E S ON A P P R O V E D  M ER C A N TILE, D W E L L IN G  

A N D  CH U R C H  RTSKS.

D I V I D E N D S  5 0
If  you w ant to cut your insurance costs in half, w rite
F. A. ROMBERG, Gen'l. Mgr., C  N. BRISTOL, State Agent,

C A L U M E T , M IC H . F R E M O N T , M IC H .

PREPARE NOW
Stocks of merchandise in hands of Mills, Wholesalers and 

Retailers are small.
Owing to the high cost of raw material and labor, produc

tion has been limited*
We notice whenever the weather is better and road con

ditions improve, that orders are larger and for more items than 
for several seasons back*

Give our salesman your order NOW. Or come in or 
mail it in so as to have your stock complete when business 
opens up*

GRAND RAPIDS DRY GOODS CO.
IN  1924 D E P E N D  ON U S.
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The War For Sparrow Extermination 
Here Again.

Grandville, M arch 1—As spring ap
proaches people begin to discuss 
methods for exterm inating the spar
row, than whom no prettier or more 
beneficial bird lives.

One wise man suggests killing two 
birds with one stone, as he has done 
by. trapping sparrows, skinning them, 
nailing their gory bodies to a board, 
over which he sprinkles powdered 
strychinine, placing this where rats 
can feast, thus slaying both sorts of 
vermin, as he views it.

T hat is one way to eradicate the 
wicked little sparrow whose fall we 
are told is taken cognizance of by our 
Heavenly Father. W e wonder if this 
person attends divine service of a Sun
day; if he ever lifts his voice in prayer 
to the great God of the universe ;if, 
in fact, he is a professed follower of 
the teachings of the Nazarene?

A nother w riter for the daily press— 
a woman at that—enlarges upon the 
pestiferous doings of the sparrow ; 
speaks disapprovingly of its devastat
ing work in the farm er’s grain fields, 
says tha t instead of going through 
trees and vines for parasites, it is 
simply devouring fruit buds. As a 
m atter of fact, the sparrow  isn’t in it 
as a fruit eater with the robin, which 
is notorious for its feasting on cher
ries and berries. Nevertheless the lat
ter is protected by law, while the spar
row has a price upon its head.

It is hard to understand why such a 
prejudice exists with regard to our 
sparrows. I have watched them for 
years, both on the farm and in the 
home village garden, and am willing 
to affirm that the most of the stuff 
told against this small bird is absolute
ly unadulterated bunk.

Some people even go so far as to 
advocate the keeping of cats for the 
purpose of thinning out the pestifer
ous (?) sparrows.

It is surprising why such enmity is 
propagated against the most beautiful 
of God’s creation. W hy has the spar
row come under general condemna
tion? If he is such a dreadful pest, 
why did I not experience some of his 
rascality while I was in the fruit-rais
ing business and growing other farm 
products?

I t  is said that man (the American 
man a t least) is entitled to  life, liberty 
and the pursuit of 'happiness. Man is 
but one of God’s created beings. I 
hardly think the most hardened spar
row -hater will deny that the birds are 
a product of the same divine handi
work. W here, then, do we obtain a 
license to destroy these feathered little 
ones from off the face of the earth? '

I make bold to say right here that 
the man or woman who holds that the 
sparrow  is a nuisance and unfit to 
inhabit this earth has no fellowship 
with God and may expect at some 
time and place to meet with fitting 
punishment for thus despising and 
slaying God’s beautiful birds.

W e have schools all over our coun
try, yet the doctrine of bird destruc
tion is smiled upon rather than dis
couraged. I say this because the State 
Legislature has placed a price upon the 
head of the sparrow, and men and 
boys are slaughtering these birds by 
the thousand to gratify the instinct for 
killing and also to  secure a little 
pocket money.

I have no patience with the idea 
that animals and birds which cannot 
be made to serve the immediate wants 
of man should be exterminated.

W hat is all this beauty of earth for 
anyhow if not to accept and make the 
most of by the Lord and m aster man? 
Birds were not meant for an evil pur
pose. Even the black crow has some 
good in him, and has never given his 
superior, man, the right to exterminate 
him. W hile I was more than sixteen 
years on the farm, living near to na
ture’s heart, right am ong the birds 
and beasts of the field, I never in that

time lifted my hand to slay one of the 
feathered creatures of the Creator’s 
handiwork.

Even the despised sparrow  can be 
put to a better use than killing him. 
H e is a far handsom er bird than the 
robin and fully as musical.- H e is less 
destructive of fruits and things man 
arrogates to  him self as his especial 
food. Simply because we are the lords 
of creation is no reason for our as
suming to say which of God’s crea
tures it is best to let live and which 
to destroy.

If birds and flowers were made for 
man surely man should be very care
ful how he handles them. No picture 
is pleasanter than to see a flock of 
busy little sparrows feeding on the 
bare patches of ground from which 
the snow is vanishing these early 
spring days.

Teach your little children to value 
the birds. By giving little Charlie or 
Maggie to understand that the kind 
Heavenly Father has sent them  here 
to make glad the waste places of our 
earth, they will readily comprehend 
the rightness, as well as the necessity, 
of caring for the feathered subjects 
of the divine One.

Only God can make a tree. Only 
God can create birds, yet man can in 
almost the twinkling of an eye destroy 
both, and some there are who seem 
never so well satisfied as when mak
ing a slaughter pen of our fields and 
woods, that they may go back to 
town and brag of the great number 
of innocent creatures they have bag
ged.

Perhaps if the clergy would take up 
the cudgel in behalf of our wild life 
there might come a reformation, and 
that life, liberty and pursuit of hap
piness which man claims as his b irth 
right, might be guaranteed to the 
lesser creations of the great God of 
the universe. Old Timer.

Wheat By-Products.
If the duty on wheat is raised 50 

per cent, on recommendation of the

From June 
to June FITRITE’SA Year-Round 

Seller

F  I  t r i t e
** 'The Garment o f  M o d e s t y ^

» C G  V S  P A  T o r *

FIT R IT E  is quality, 
first and last. »Its 
sensible pricing as
sures prompt  and 
regular turnover.
Every merchant who 
has really examined 
FIT R IT E  concedes 
it to be a triumph of 
value-giving.
The'splendid mate
rial in the FIT R IT E  
LINE — the unex
pectedly fine need
ling—the intensive 
care to insure the 
proper shaping and 
perfect fit — make 
the price and the 
profit to you seem 
almost incredible.

Ask Us to Name Nearest 
Distributor

FITRITE UNDERWEAR
350 Broadway N E W  YORK CITY

MAKERS AND DISTRIBUTORS TO JOBBERS ONLY

Tariff Commission, it is expected that 
a compensating duty will also be 
placed on flour, so that the American 
miller will not be handicapped by the 
higher price he may have to pay for 
his wheat. The wheat grow ers are 
reported as offering no objections to 
this, but they dislike the proposal to 
increase the duty also on the miller’s 
by-products, shorts and bran. There’s 
a reason. As a buyer of large quanti
ties of these by-products for cattle 
feed, it is to the interest of the wheat 
grow er that the prices of these com
modities be kept down. The more he 
goes in for dairying and other forms 
of diversification the more desirous he 
will be to get his feed at minimum 
cost. In the event that the duties on 
wheat and flour are changed it will be 
interesting to see what happens to  the 
by-products and what the farm ers’ re
action will be.

Monogram Neckwear in Favor.
M onogram on the new lines of wo

men’s neckwear are said to  be a ttrac t
ing considerable attention. The mono
gram s are featured in vestees, jabots 
and collar and cuff sets in piques, 
linens and organdies. Tailored goods 
continue to meet with favor, but with 
the season advancing, the sports mer
chandise is coming more to the fore. 
Deauville scarfs worn with the front 
tie effect are being shown. Reorders 
are coming through on yard goods, 
with bandings in laces and pleatings 
the most favored. Some interest is 
being shown in narrow  string ties, 
which also have a monogram.

T o  T h e  G rocer!
Shredded Wheat is made in biscuit 
form. It therefore requires careful 
handling.
Broken Biscuits do not please the 
housewife. They also hurt your 
business as well as ours.
Handle Shredded Wheat carefully and 
keep in dry, clean place.
Keep your stock fresh. Don’t let it 
grow stale on your hands.
This pleases your customers and also 
pleases us.

T he Shredded W heat Com pany
NIAGARA FALLS, N. Y.
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W hither Going and W hat the N ext 
Step?

Lloyd S. Tenny, assistant chief of 
the U nited States Bureau of Agricul
tural Economics, says that the egg in
dustry is the greatest unorganized in
dustry in the world to-day. T he trade 
are willing to  admit it, but some of 
them  wonder w hether we do not oc
cupy that unique position, for one rea
son, because of persistent governm ent
al interference.

Just now governm ental emphasis is 
on quality grading; but it is hard for 
the trade to forget that governm ental 
emphasis is still in many states, and in 
the Federal laws which define the egg 
for the public, on the fact w hether or 
not it has had the protection of a good 
cold storage, and, strange to say, the 
egg which has not had such protection 
is the egg given free range in our m ar
kets and a good bill of health.

Mr. Tenny is, of course, not re
sponsible for acts pf congress, nor for 
departm ents other than the one he 
represents, and the present representa
tive of both Federal and state govern
ments are for the most part frank to 
adm it the baneful effects of some past 
governm ental activities and are anxious 
to avoid similar mistakes in the future.

On the other hand, the trade have 
come to realize that the Government 
can do some things which trade or
ganizations and private enterprise can
not do. The Government, while limit
ed by the am ount of the  annual ap
propriations for its several activities, is 
not limited by considerations of im
mediate profit or loss and can under
take many needed studies, can gather 
information and disseminate it through 
its great postal system and can for
mulate standards—can, in fact, add the 
coherent elements without which just 
such pulling at loggerheads described 
in the foregoing paragraph is sure to 
result.

So we stand to-day in a position of 
greater hope for the future of our in
dustry than for many a year, and 
where we may look forward w ith a de
gree of confidence that the darkness 
of general m isunderstanding at least 
has been dissipated.

W hen men can see clearly they tend 
to think clearly. Many interests were 
represented at the conference, and 
some of them, like the American Farm  
Bureau Federation, are identified with 
the industry as contrasted with the 
trade, and the Government itself, while 
representing the whole people, does, 
through its D epartm ent of Agriculture, 
represent in particular the producing 
element.

It is good for men of divergent view
points to  get together and talk things 
over. It may bring out more clearly 
where their lines of interest divide; it

is sure to soften the lines of divergence 
when they meet in the presence of a 
great need, and tha t was the distinc
tive feature of the standardization con
ference.

The farm er has not been the only 
one to suffer from  disorganization in 
the egg industry. The trade have had 
a series of unsatisfactory years which 
have brought them into a frame of 
mind wrhere they are willing to  give 
some time and thought to the general 
ailments tha t underlie the troubles of 
the trade, and it is good to find com
mon ground with the producer—a com
mon ailment they both want to attack*

“From  the back end of the hen up” 
was the way President K ilbourne put 
the question. Certainly the farm er is 
interested in making a better egg, and 
that question belongs back of the back 
end of the hen, but in his m arket in
terests he is one with the trade in 
tackling the problem from  the back 
end of the hen up.

I t has been said that a liberal educa
tion consists of knowing where one 
stands, whither one is going and what 
is the next step for one to take. The 
Government, the farm er and the egg 
trade have been acquiring a liberal edu
cation in the problems of egg m arket
ing and they are reaching a point 
where the position, the direction and 
the next step to be taken .are fairly 
clear.

The case was well stated for the 
trade by Mr. K ilbourne when he said 
it was not a t all pleasant for him to 
issue “the call” and_urge the trade to 
leave their business, but, after the 
Government had signified its intention 
of taking affirmative steps to  establish 
“uniform standards and grades for 
eggs,” there was only one th ing for 
him to do, and he did it.

Owing to a late train, the Govern
ment representatives were absent from 
the m orning session, which was, con
sequently, open to  the trade for de
veloping their own angles on the ques
tions of grade and of buying on grade. 
J. A. Long was the first to rise, and 
he voiced the feeling of many, no 
doubt, when he said he would prefer 
to buy the eggs “mine run,” but he 
saw the hand-w riting on the wall and 
thought the trade should co-operate 
with the Government. Mr. Long is 
from Indiana, where the farm ers have 
been particularly active. Up in Minne
sota is another hot-bed of farm er ac
tivity in eggs, and John Lynard of 
Owatonna closed the afternoon dis
cussion with a similar conclusion, 
viewed, however, from a different 
angle. He said he was something 
of a  farm er himself as well as a pack
er on a small scale, and the farmers 
wanted to be able to take up a daily 
paper and read the market in New

Optimism is a priceless asset It cultivates 
the good-will of your customers—without which 
your business cannot succeed.

* * *

Think prosperity! Talk good times! Sow 
seeds of contentment and you shall reap a harvest 
of good business.

* * *

The way to get and retain good business is 
to sell a product so good that those who buy it 
once will buy it again and again*

FANCHON and RED STAR FLOUR main
tain such a high quality standard that first time 
buyers become your steady customers.

JUDSON GRO CERY CO.
GRAND RAPIDS - MICHIGAN

M. J . D A R K  &  S O N S
GRAND RAPIDS, MICH.

Receivers and Shippers of All

Seasonable 
Fruits and Vegetables

Upton’s Coffee
Ask for Yellow Vacuum Can 

Always Fresh

Distributed by

L E W E L L Y N  &  C O .
WHOLESALE GROCERS

GRAND RAPIDS MICHIGAN
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York and know what the prices meant 
for his eggs. The farm er can never do 
that until his eggs are bought on grade 
and on grades that approximate those 
of the city markets. W hen the new 
grades shall have been formulated and 
packers more generally buy on grade 
farm ers are going to be dissatisfied. 
Buying on grade introduces new con
siderations for the farmer. H e has 
to trust the buyer to grade the eggs 
fairly. H is m arket will be narrower 
because under the “mine run” system, 
when the price is settled, one man’s 
money is as good as another’s. If 
buying on grade becomes the rule, 
trade is going to gravitate into chan
nels fixed by the confidence which fair 
dealing makes for. Until that time 
there has got to be a lot of educating 
of the farm er and of the country 
candler, and many a struggle before 
the farmer will give up his old right 
of bargaining, whether it be to his co
operative organization or to the inde
pendent buyer who grades the farm er’s 
eggs before paying for them. It is 
not surprising that old-line trade hesi
tate to commit themselves to a new 
order so far-reaching in the changes 
necessitated nor that President Kil- 
bourne should say thé debt will never 
be paid by the country at large, and 
the only compensation for the trade 
who do the work is that which comes 
from the consciousness of having per- 

■ formed an unselfish service.
One point not clearly brought out 

at the conference, unless it were by 
the failure of W. S. Moore to create 
interest in his “collector’s grades,” is 
that the farm er will wade through far 
more technical stuff than will the aver
age trader. A t their institutes and 
horticultural meetings, and especially 
where the farm er is intensifying on 
one or two products, he will devote 
much time and careful consideration to 
what science has to tell him. It is 
more probable that so far as ability to 
understand grades is concerned, the 
farm er can digest the fine points where 
the carlot trader loses interest. W hat 
the carlot trader needs fs a uniform 
blend, something that can be assembled 
in carlots and train lots and sold on 
its average uniformity. T hat is far 
from the Government program  or the 
program  of the trade and the farm er 
who wants exact grades and uniform 
standards.

The subject m atter before the con
ference was defined by President Kil- 
bourne in four phases:

1. Is a general quality standardiza
tion of eggs of practical utility?

2. Is it essential such standardiza
tion be uniform throughout the coun
try?

3. W hat are the best means for 
securing such uniformity and its ac
ceptance as a basis of trading?

4. Do we want to co-operate witht 
the Government?

The last question was decided unan
imously, and the conference had not 
progressed very far before it became 
apparent that it would be unanimous 
in the affirmative.

The Government made a good case 
for the first and second questions.

Mr. Tenny told how standardization 
had worked out in the cotton and to
bacco industries and the steps by 
which the right standards were arrived

at. H e distinguished between a perish
able and non or semi-perishable, and 
in speaking for Government inspection 
brought out and answered the ob
jectors who questioned w hether an in
spection taken at one time and place 
would be applicable at another time 
and place with a variable product by 
adm itting the  limitations of an inspec
tion to carry forward beyond a rea
sonable time after it had been taken. 
The date was a feature of the inspec
tion of a perishable.

The proposed standards are to be 
permissible; that is to  say, they may 
or may not be used and the adoption 
of Government grades by the trade in 
daily practice is recognized as a ques
tion of usefulness and gradual refine
ment to the needs of industry. Mr. 
Tenny also made a good case for the 
sensible attitude of his departm ent to
ward the changes w rought by time. 
The standard is a living thing which 
must change with conditions.

Questions three was not answered. 
As the spokesman for the national put 
it, the “dog-gone business is too big 
to find a program  in it.” He, there
fore, wisely kept the conference open 
to testimony an ddiscussion by men 
in the trade who had tried or were 
trying to buy on grade. And here 
another feature of the situation was 
disclosed, namely, that buying on 
grade was coming with or without 
Government standards for grading. 
The chief objectors were talking from 
theory and the supporters from ex
perience.

The “next step” is clearly up to 
the trade itself. W hile the National 
Poultry, Butter and Egg Association 
and others represented at the confer
ence are committed merely to co-oper
ate in the formulation of a standard, 
and the Government is committed to 
the educational work of getting the 
.standard understood and applying it 
when an appeal has been made for 
inspection, and to furnishing a suffi
cient num ber of qualified inspectors, the 
trade are left to adopt U nited States 
standards or not in their own business.

Producer organizations are undoubt
edly going to use the Government 
standard, «and many of the old-line 
trade also. It will remain for each 
man to square his business with the 
new conditions which a general adop
tion of Government, grades and classi
fications will bring about and to stand 
or fall on his own judgm ent.

Paul Mandeville.
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Fancy “ Yellow K id” Bananas

Four inexpensive fresh foods th a t are delicious, nutritious, 
wholesome and full of vitam ines.

T he V inkem ulder Com pany
G R A N D  R A P ID S , M IC H IG A N

POLAR BEAR
> flour
The MCWERA MILUM6 p

=* ARKANSAS CITY.

ÎbSPOLAR BEAPflOlff A

Polar Bear Flour
A MONEY MAKER

Can Always be sold at a profit. 
Quality in the Bag Brings Repeat orders.

J. W . H A R V E Y  &  SO N , 
C entra l S tates M anagers  

M arlon , Ind.

You Make

Satisfied Customers
when you sell

i  i S U N S H IN E ”
FLOUR

Blended For F am ily  Use
The Q u ality  is S tandard and the  

Price Reasonable

Genuine Buckwheat Flour 
Graham and Corn Meal

J. F. Eesley Milling Co.
The Sunshine Mills 

PLA IN W E LL , M ICHIGAN

Watson-Higgins Milling Co.
GRAND R APIDS, MICH.

NEW PERFECTION
The best all purpose flour.

RED ARROW
The best bread flour.

Look for the Perfection label on 
Pancake flour, Graham flour, Gran
ulated meal, Buckwheat flour and 
Poultry feeds.

Western Michigan’s Largest Feed 
Distributors.

h'liiimiiiimiiMiimiimiiiiiiiiiimmmmiiimmiimmmimmiimmimiiiimiiimiiu;

I F P L n P E p  I
I P O U L T R Y  F E E D S  |
I  SCRATCH GRAINS GROWING MASII |
I  CHICK STARTER COARSE CHICK ¡  
i  FINE CHICK DRY MASH
I  STEEL CUT OATS !
I  ROLLED OATS 1
I  OYSTER SHELLS I

G E T  O U R  P R IC E S

¡ K  e n t  S t o r a g e , C o m  p a n  y  !
5  GRAND R A P ID S  *  L A N SIN G  -  B A T T L E  C R E E k T  =
”  "W holesale G ro c e rs  I
S  G eneral "Warehousing "D istributing  zTI 11111111111111111 II 111111111111111111111111! 11111    II 1111111111M1111111111111111111111111 i 11 II I f I .T
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M ichigan R eta il H ard w are  Association. 
P resid en t—A. J. R ankin , Shelby.
V ice  P resid en t—S co tt K endrick , F lin t. 
S ecre ta ry —A. J. S cott, M arine C ity. 
T reasu rer—W illiam  M oore, D etro it.

Suggestions on Catering To House
cleaning Trade.

W ritten  for the T radesm an.
Housecleaning may in some homes 

last until well into June; but in most 
homes and in most communities it is 
well under way by the end of March. 
The first hint of returning spring is 
generally the signal for the housewife 
to launch her annual warfare against 
dust, dirt and the comfort of her lord 
and master.

To mere man, housecleaning is usu
ally a calamity; but to the hardware 
dealer it represents a very im portant 
source of trade. I t is his business to 
supply the necessary munitions for 
this annual warfare.

Most of the goods which come un
der the general classification of “house
cleaning lines” are all-the-year-round 
sellers. The demand is, however, 
heaviest in the early spring. The 
dealer who at this season of the year 
goes after the business aggressively 
will find the trade both extensive and 
profitable.

The time to launch the selling cam
paign in housecleaning lines is early 
in M arch—as soon, in fact, as the first 
hint of spring appears. W hile an ac
tive demand may not start until the 
w eather shows convincing proofs that 
spring has come to stay, it is always 
sound policy to commence featuring 
any seasonable goods a couple of 
weeks or more ahead of time. The 
prominence you give these goods now 
will result in far larger sales when 
the demand actually gets under way. 
Moreover, the dealer should see to it 
that he is stocked up and in shape to 
handle the trade properly when it 
does come.

The general classification of “house
cleaning lines” embraces a wide va
riety of goods. Brooms, brushes, 
pails, mops, carpet stretchers and beat
ers, vacuum cleaners, tacks, screw
drivers, hamm ers—all these, and scores 
of other lines, are helpful in the spring 
housecleaning; and can accordingly 
be given prominence in your displays.

W omen are always interested in such 
displays. One dealer set aside the 
front portion of one side of his store 
for a housecleaning departm ent as 
soon as spring appeared. A table was 
used to display the smaller articles, 
and other lines were arranged to good 
advantage. A large sign was sus
pended from the ceiling:

Let us help make your houseclean
ing easy.

The dealer found that every woman 
who entered the store was immediately

intrigued by that display. W omen in
variably looked over the goods shown 
and with rare exceptions made pur
chases. In the one month this display 
was on the dealer sold more brooms 
than in the previous four months.

D em onstrations of labor-saving de
vices are always good at this season of 
the year. The m erchant referred to 
dem onstrated vacuum cleaners in con
junction with his display. A t that time 
the vacuum cleaner was still a  rela
tively new thing; and there was a 
constant succession of visitors to see 
the device in action. The dealer sold 
a num ber of cleaners; while the demon
stration served to draw  people to the 
store who bought liberally of other 
housecleaning lines.

In  any display you put on always 
feature the idea of saving labor. How 
many households in your community 
are adequately equipped for efficient 
housecleaning? I ’ll venture one in ten 
■—not more. A t least nine wives out 
of ten are handicapped by lack of 
proper devices. A leaky pail, a bald 
scrubbing brush, a broken mop, a 
rusty or broken carpet beater—these 
are small items, but their defects make' 
the housewife’s work that much hard
er.

There is an immense field open to 
the hardw are dealer for cultivating 
additional trade by driving home the 
idea of getting the household properly 
equipped with labor-saving devices. 
Not merely good brooms, good mops, 
sound pails, effective scrubbing brush
es, but a complete equipm ent of all 
sorts of things necessary for the 
work. A window rubber for washing 
down windows is a cheap and efficient 
help, yet most women don’t even know 
that such a thing can be had.

Put the idea across, educate the wo- 
men-folk to the desirability of being 
equipped to do their housework in the 
easiest and most efficient way, and 
you will double and treble your busi
ness. Drive home to them  the fact 
that it is penny wise and pound fool
ish to wear out the human machine in 
order to save the few dollars a few 
necessary mechanical devices would 
cost.

The wide-awake hardw are dealer 
will base his drive for added business 
on the fact that it is immensely easier 
to houseclean if one had proper equip
ment for the purpose. H e will follow 
up this general idea by telling the 
housewife, in his newspaper advertis
ing, his circular letters, his window 
display and behind the counter, just 
what he has that will help her in her 
work, and just how such devices will 
help. There are scores of articles that 
housewives would buy; but they don’t 
know about them, simple because 
their hardw are dealers dont familiarize

their customers with these little-known 
lines.

In this connection, a demonstration 
is a good thing, particularly with such 
devices as vacuum cleaners, washing

machines, wringers, etc. One dealer 
for p a rt of the housecleaning secures 
a woman expert, a good talker, to lec
ture to customers on “H ow  to make 
housework easy.” This expert in her

Foster, Stevens &  Co*
W HOLESALE H A R D W A R E

157-159 Monroe Ave. - 151-161 Louis Ave., N. W.
GRAND - RAPIDS - M I C H I G A N

Michigan Hardware Company j
100-108 Ellsworth Ave., Comer Oakes 

GRAND RAPIDS, MICH.

Exclusive Jobbers of Shelf Hardware, 
Sporting Goods and

F I S H I N G  T A C K L E

United Ä
A SIZE m  • r i  • J * r  I*  •

style io  Fit Your Business
S A L E S  S E R V IC E

ECKBERG AUTO CO M PA N Y
810 IONIA AVE, NW.

V- 11

THE TOLEDO PLATE & WINDOW GLASS COMPANY 
Mirrors—Art Glass—Dresser Tops—Automobile 

and Show Case Glass
All kinds of Glass for Building Purposes

501-511 IO N IA  A V E ., S. W . G R A N D  R A P ID S , M IC H IG A N

wwwt au u  uu ai un w iu a o w  s ill

Keep the Cold, Soot and Dust Out
Insta ll “A M ER IC A N  W IN D U S T IT E ” a ll-m eta l 
W eath er  S trip s and  sa v e  on  you r coa l b ills, m ake  
you r h o jise -c lea n in g  easier , g e t  m ore com fort 
from  you r h ea tin g  p lan t an d  p ro tec t your  
fu rn ish in gs  and  draperies from  th e  o u tsid e  dirt, 
soot and  dust.

S torm -proo f, D ir t-p ro o f, L e a k -p ro o f  
and R a ttle -p ro o f 

M ade and  In sta lled  O nly b y  
A M E R IC A N  M E T A L  W E A T H E R  S T R IP  CO.

-  , . . 144 D ivision A ve ., N orth  
C ltz . Telephone 51-916 G rand Rapids, M ich.
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talks to the women drives home the 
lesson of worth-while labor-saving de
vices to the busy woman. Also, she 
deftly demonstrates how such devices 
can be used, and how a complete and 
efficient household equipment will save 
time and labor.

The difficulty of securing efficient 
household help is an added argum ent 
in favor of the well-equipped house
hold for women who have to do their 
own work.

There is so much work incident to 
housecleaning that the trade possibili
ties have a very wide range. For in
stance, old stoves require polish; the 
result is a demand for stove polish. 
Gloves are handy for use in applying 
any polish; they are better than the 
old stockings most housewives use to 
protect their hands. Silverware, cut
lery, brass goods, all must be brighten
ed; this creates a demand for other 
polishes. And so on, with one business 
opportunity opening the way to an
other.

An old method but a very good one 
for advertising any polish is to take 
a dirty article, clean one half as bright
ly as possible, and leave the other half 
dull and stained. Then put it in your 
show window, with a display of the 
polish that did the trick. The con
trast becomes at once the most elo
quent form of advertising. A dealer 
who followed out this idea, placing 
a kettle half-cleaned on top of a pyra
mid of packages and tins containing 
metal polish, sold a phenomenal 
am ount of a new polish he was intro
ducing, and laid the foundation for a 
steady stream of repeat orders.

The possibilities of paint in connec
tion with spring housecleaning must 
not be overlooked. There is a great 
opportunity in the housecleaning sea
son for pushing the sale of interior 
paints, varnishes and stains. Every 
home needs a certain am ount of in
terior retouching in the spring. The 
steady winter wear leaves its mark on 
floors and woodwork. Furniture be- 

*com es scratched and dull. The proper 
time to remedy these defects is when 
the carpets and rugs are up, the cur
tains down and the furniture out of 
the way.

So it will pay, as a variation from 
the regular housecleaning display, to . 
give some prominence to interior paint 
specialties. A little later, exterior 
paints should be linked up with house
cleaning. A little encouragem ent and 
suggestions where opportunity offers 
will do a lot to stimulate trade. The 
urge to repaint the house often finds 
it 5 inception in the thrill of spring 
housecleaning, and the hardware deal
er will find it desirable to encourage 
his customers to “make a thorough 
job of it.” V ictor Lauriston.

Device for Creating Designs.
A device that is attracting  consider

able attention in the textile, floor cov
ering, wall paper and other lines in 
which design plays an im portant part 
is a projecting machine which, through 
its prism atic and control arrangem ents, 
is capable of producing an unlimited 
variation of patterns that are reflected 
on a screen or as otherwise desired. 
By turning the simple control mech
anism, the design is changed instantly. 
Full color values are shown and, ac
cording to the dem onstrator, “a mil

lion and one different designs may be 
made. The design comes from the 
varied material that may be put into 
the container that is placed in the light 
ray from the condenser. A lone piece 
of tracing cloth, for example, was 
placed in this yesterday, with a few 
pencil scratches on it and the changing 
geometric designs produced were very 
unique. The device does not aim to 
replace the designer, the dem onstrator 
said, but is like the “microscope is to 
the physician.” Firm s in twenty-six 
varied industries are showing interest 
in it, he added. It is priced at' $500.

The Trend in Handbags.
Leather and silk under arm  bags, 

despite predictions that they were 
“going out,” continue to be the lead
ing sellers in handbags. Some of the 
trade believe that this style has 
definitely taken the place of the party 
box. The silk bags are highly orna
mented in many cases, rhinestone but
tons and watch fob ornam ents being 
used on some of the newer numbers. 
Many have petit point tapestry inserts 
which bag manufacturers say are not 
in plentiful supply. In  certain sections 
the pouch bags are going very well. 
They are believed to have become 
semi-staples. Beaded bags are selling, 
those with filagree frames wanted 
mostly.

Silverware To Sell at $1.
Among the interesting offerings in 

plated silverware at the moment are 
several styles of quadruple-plate bread 
trays and handle roll baskets tha t can 
be retailed at a good profit at $1 each. 
They come in oval and octagonal 
shapes and both plain and pierced. 
O ther offerings include a quart cock
tail shaker and six cups in quadruple 
plate, containing 18 per cent, of nickel 
silver. In hand hammered effects the 
set may be retailed profitably around 
$25, while in a plain effect, a similar 
profit may be made at a retail price of 
about $15 a set.

System not only helps you to steer 
your business craft on a straight 
course, but increases its speed.

a
 SID N E Y  ELEVATORS

W ill reduce handling expense 
and speed up w ork— w ill m ake  
money for you. Easily  in 
stalled. Plans and in struc 
tions sent w ith  each elevator. 
W rite  stating requirem ents, 

•  giving kind of m achine and 
size of p latfo rm  w anted, as 
well as height. W e w ill quote 
a money saving price.

Sidney Elevator Mnfg. Co., Sidney, O.

W e Like To Sell 
GIBSO N REFRIGERATORS

¡They are built in a Michigan town, by 
Michigan men, with Michigan lumber, 
and last but not least—they give complete 
satisfaction to the user.

See Them On Our Floor

Grand Rapids Store Fixture Co.
Jobbers f r W estern Michigan

Sand Lime Brick
Nothing as D urable  

Nothing as F ireproof 
Makes Structures B eautifu l 

No P ainting  
No Cost fo r Repairs  

F ire  Proof 
W e a th e r Proof 

W a rm  in W in te r  
Cool in Sum m er

Brick is Everlasting

Grande Brick Co., Grand 
Rapids

Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co., 

Rives Junction.

PR O F IT S A R E  LOST  
if  you  fa il to  keep  
an a ccu ra te  record  
o f your sa les . T ry  
th e on e  w r itin g  s y s 
tem  by u sin g  sa les  
books. I f you  don’t 
w rite  u s for prices  
w e both lose. L et  
us b id on  you r n ex t  
order?
W e m ake a ll s ty les  
and s ize s , prices on 
req uest.

B A T T L E  C R E E K  
S A L E S  BO O K CO 
R -4  Moon Journal Bl 
B attle  C reek, Mich.

Signs of the Times
Arc

Electric Signs
P rogress ive  m erch an ts and m a n 

u factu rers  now  rea lize  th e  value  
of E lectric  A dvertis ing.

W e fu rn ish  you w ith  sk etch es, 
prices and op era tin g  co st for th e  
ask ing .

THE POWER CO.
Bell M 797 Citizens 4261

INDIA TIRES
H U D S O N  T IR E  C O M P A N Y  

D istributo rs
16 N orth  Commerce Avenue  

Phone 67751 G R A N D  R A P ID S , M IC H .

B A R L O W  BROS. Grand Rapids, M ich. 
A sk about our w ay

B O N D
SIX SNAPPY COLORS and W H IT E

MEETS

THE NEEDS OF 

THE HOUR

<alam azoo
Vegetable Parchment Co.

V 'a la

T S K\alam azoo . 
M ich .

The Old Reliable Over 25,000 P atients
In W est M ichigan

New System Dentists
W e ’ve taken pain and high price out of D en tis try  and substitu ted comfort 
and economy. A fte r  a lt, th e re ’s no place like the N ew  System .

A t  a r>  J u s t  a  Step  Sou th  o f  M onroe A ve.
* 1  i o n i a  A v e .  m  U r. XV. One F lig h t U p; W rite  for Inform ation .
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Proceedings of St. Joseph Hotel 
Meeting.

St. Joseph, M arch 10—The district 
meeting of the M ichigan State Hotel 
Association, held here last Friday and 
Saturday, was attended bv sixtv re
presentative landlords, and was one of 
the most interesting of the series, 
which have been occurring in different 
sections of the State in conformance 
to the new policy of the officers to 
take the meetings home to the mem
bers.

The program  started with a dinner 
a t the  H otel W hitcomb, with the com
plim ents of M anager J. T. Townsend. 
There were no toasts, but delightful 
music was supplied by the House of 
David orchestra, which afterw ards sup
plied delightful strains for the dance 
held in the evening.

W hile hotel men as entertainers en
joy entertaining one another, this par
ticular convention was called for busi
ness purposes and action was prom pt 
and effective.

Prom ptly at 8 o’clock President H. 
W illiam Klare, M anager of the De
troit Statler, called the assembly to 
order and, after a brief introductory 
address, turned the gavel over to 
R obert C. P inkerton, M anager of the 
Hotel Normandie, Detroit, chairman 
of the executive committee, who car
ried out the evening program .

The report of the Treasurer, M. E. 
Magel, of the H otel Clifton, Battle 
Creek, showed a balance of $918 in the 
treasury, and that all dues had been 
collected except from seventeen delin
quents, the best showing in many 
years.

The Secretary’s report showed 127 
new members secured since the last 
annual meeting and 310 in good stand
ing, the cost of administartion so far 
being $1 per capita.

The Bulletin issued by the Associa
tion proving such an unqualified suc
cess, it was decided to continue its pub
lication at frequent intervals with full 
proceedings of each convention, and 
the addition of such other m atter a 
may prove of general interest to hotel 
operators.

The concensus of opinion being that 
the request of the United Commercial 
Travelers for a posting of hotel rates 
in all rooms was w orthy of considera
tion, it was placed on the calendar for 
discussion Saturday morning.

At this time Hon. J. K. Blatchford, 
Secretary of the American H otel A s
sociation, was given the floor and an 
opportunity of explaining the pu r
poses of his organization relative to 
the affiliation of the Michigan with the 
National organization. Final action 
was postponed until the next meeting.

An invitation from H. M. Hollister, 
M anager of the H otel Bancroft, Sag
inaw, asking tha t the next sectional 
meeting be held in that city was read. 
The invitation was accepted and the 
date for the meeting was left with the 
President.

The meeting Saturday morning 
opened with the reading of the follow
ing resolutions, offered in response to 
a request from John D. M artin, of the 
hotel committee of the U. C. T .: 

W hereas—-The Michigan State H o
tel Association having had presented 
for its consideration the question of 
posting rates by the Grand Council of

Michigan of the United Commercial 
Travelers, and having read the report 
of the executive committee unanimous
ly favoring such action; and

W hereas—-The M ichigan State H o
tel Association has always responded 
to all questions looking to a closer re
lationship between the hotel and the 
traveling public; therefore be it 

Resolved—T hat the members of the 
Michigan State H otel Association post 
in the rooms of their respective hotels 
the single and double rates for their 
rooms.

The announcem ent being made that 
Mr. M artin was sick in Savannah, 
Georgia, the chairm an of the executive 
committee was instructed to wire a 
message of cheer and to supply an ap
propriate floral offering.

Linking of all forces together to ad
vertise the “playground of Michigan 
as a \yhole, as well as by communities 
and districts which is now being done, 
in order to increase the num ber of 
tourists was recommended, as well as 
the centralization of all advertising 
forces in order to have closer co-opera
tion between the hotels, tourists and 
business interests was recommended.

In order to facilitate this movement 
President K lare will appoint a com
mittee of six to take initial steps to
ward form ing such an advertising or
ganization. Announcement of com
mittee to be made at a later date. This 
committee will be appointed to repre
sent all d istricts of the State and will 
begin its work by making a study of 
w hat is being done along th is line in 
other states.

It is not intended that this program  
shall in any way interfere with other 
organizations already in the field, but 
to have a main organization which can 
appeal to the State authorities for aid 
in advertising, the same as California 
and other states.

The question of protection against 
bad check operators and “skippers” 
claimed the attention of the convention 
for several hours. A representation of 
one of the large indemnity insurance 
companies, which has recently made 
a departure which looks to supplying 
protection of indem nity for losses of 
baggage and valuables was discussed 
in all its legal phases.

Mutual fire insurance was on the 
program  for discussion, but owing to 
the absence of A. C. M artin, of the 
H otel Steel. St. Johns, who had this 
m atter in charge, action was deferred 
until the next meeting.

Operation of hotel laundry and the 
proper charge for hotel flat work were 
discussed. Expression from several 
hotel operators who have recently put 
in laundry equipment, was listened to 
with keenest interest and practical 
laundry men explained that all charge 
in excess of 4 cents per pound for 
finished hotel work was excessive. As 
some laundries are charging much 
more than this, it is quite likely the 
top will be blown off by the agitation 
which is due to come out of it.

The question of a uniform  program  
of simple meals in the smaller hotels, 
based upon actual scientific experi
ments, was discussed at great length.

O n .S atu rday  noon Landlord Tow n
send offered a most delightful lunch
eon to his guests. T he banquet table 
was arranged in U  shape and extended 
the^ entire w idth of the W hitcom b 
dining room, The tables were beau-

HOTEL BROWNING ¡ s r
GRAND RAPID S

C orner Sheldon and Oakes; Rooms, duplex bath , $2
Facing Union Depot; P riv a te  B a th , $2.50, $3
Th ree  Blocks A w ay N ever higher

w"fN K A L A M A Z O O
Stop at the

H eadquarters  fo r a ll C iv ic  Clubs  
E xcellent Cuisine Luxurious Rooms

Tu rk lsh  Baths E R N E S T  M c L E A N , Mgr.

W estern Hotel
BIG R A PID S, MICH.

Hot and cold running water in 
all rooms. Several rooms with 
bath. All rooms well heated and 
well ventilated.

A good place to stop.
American plan. Rates reason

able.
W IL L  F. JE N K IN S, Manager.

Bell Phone 596 C itz . Phone 61366
JOH N L. LYNCH SALES CO.

S P E C IA L  S A L E  E X P E R T S  
E x p e rt A dvertis ing  

E xpert M erchandising  
209-210-211 M urray B ldg. 

G R A N D  R A P ID S, MICHIGAN

Columbia Hofei
KALAMAZOO

Good Place To Tie To

Lansing’s New Fire Proof
HOTEL ROOSEVELT

Opposite N orth  Side S tate  Capitol 
on Seym our Avenue  

250 Outside Rooms, Rates $1.50 up, 
w ith  Bath $2.50 up.

______ C afeteria  in Connection.______

C O D Y  H O T E L
G R A N D  R A P ID S

■p * ' r p o  ( $1.50 up w ith ou t bath  
i  n<o J |2 .50 up w ith  bath

C A F E T E R IA  IN  C O N N E C T IO N

Hotel 
Whitcomb

AND

*  Mineral Baths
T H E  L E A D IN G  C O M M E R C IA L  

A N D  R E S O R T  H O T E L  O F  
S O U T H W E S T  M IC H IG A N  

Open the Y e a r A round  
N a tu ra l S a lin e-S u lph ur W a te rs . Best 
fo r R heum atism , Nervousness, Skin  
Diseases and Run Down Condition.

J. T . Tow nsend, M gr.
S T . JO S E P H  M IC H IG A N

H O T E L  K E R N S
Largest Hotel in Lansing

300 Rooms W ith  or W ith o u t Bath  
Popular Priced C a fte ria  in Connection 

Rates $1.50 up
E. S. R ICH AR DSO N, Proprietor

L iv in g s to n  H o te l
Largest Hotel 
Rooms in 
Grand Rapids

C EN TR A LLY  LOCATED

&
GRAND RAPIDS

M IC H IG A N



M arch 12, 1924
M I C H I G A N  T R A D E S M A N 25

decorated with flowers and an 
illuminated fountain was placed in the 
center.

For the many courtesies shown by 
the hotel a special standing vote of 
thanks was given Mr. and Mrs. Town
send, of the W hitcomb, and also Mr. 
and Mrs. W. F. Hick, of the H otel 
Benton, Benton H arbor, who co-oper
ated with them.

Visitors from outside the State were 
E rnest Reul, M anager of H otel Sher
man, Chicago; A. C. W eisberg, P res
ident Indiana H otel Association and 
manager H otel Oliver, South Bend; 
Stacy Van Valkenberg, H otel Jeffer
son, South Bend; J. K. Blatchford, 
Secretary of the American H otel As
sociation, Chicago; John Willy, editor 
H otel M onthly, Chicago.

One m atter which was discussed 
w ith much feeling was the question of 
placing on the tax-roll all property of 
a religious or semi-religious character, 
the use of which was in competition 
with the business of legitimate tax
payers. I t  was agreed, however, that 
this evil was so far reaching tha t it 
would require ra ther more radical 
treatm ent than the adoption of reso
lutions.

T he next district m eeting of the 
Association will occur at Saginaw 
sometime in April and a later joint 
m eeting at Petoskey and Glen Lake 
sometime in June.

A strictly  U pper Peninsula meeting 
is carded for a date possibly in July.

Frank S. Verbeck.

Thinks Probate Judges Should Be 
Qualified Attorneys.

Grand Rapids, M arch 10—I note 
your editorial in the Tradesm an of 
Feb. 27 relative to the desirability of 
bonding probate judges.

I cannot see where requiring the 
probate judges to give a bond for the 
faithful execution of their trust would 
be of much assistance in a case such 
as you refer to in the article. The 
probate judge would not be liable on 
this bond for an honest mistake. If 
the claim were allowed against the 
estate and the adm inistrator or ex
ecutor failed to  pay it before dis
tributing the  balance of the estate to 
the heirs-at-law, I have no doubt that 
the rights of the claimant would fol
low the real or personal property into 
the hands of the heirs and the claimant 
could enforce his rights against the 
heirs. In the case of real estate, he 
would have an effectual safeguard in 
the fact that the title to the real es
tate would be defective, until a show
ing was made th a t the hearing on 
claims had been properly held and the 
final account showed that the claims 
allowed had been paid and proper 
vouchers for the same filed.

I think the  remedy is rather in in
sisting on a higher type of intelligence 
and ability in the men who are elected 
probate judges in the small sparsely 
settled counties of the State. In  my 
experience, I have never encountered 
a probate judge in any of the counties 
in which I have practiced that I 
thought dishonest. I have, however, 
felt that many of the judges in the 
smaller counties were utterly incom
petent and entirely unfamiliar with the 
great bulk of probate law that they 
were called upon to administer. P ro 
bate practice is largely statutory and 
quite technical. The laws of the State 
of Michigan do not require the probate 
judge be an attorney in order to hold 
the office. In m any instances in the 
sm aller counties, men are elected to 
the office who have no knowledge of 
the m any intricate problems they will 
be confronted with. I decidedly think 
that the laws of the State of Michigan 
should require a judge.of nrobate to  be 
admitted to the  bar. This would in
sure, no doubt, a  higher type of in
telligence and a better general knowl
edge of probate law and procedure. 
Then, it is up to  the people of the par
ticular community to see tha t they elect 
an honest man, and given these two 
qualifications, I think you can safely

take a chance without putting the 
judge under bonds. I t  would not be 
fair in making a statem ent such as 
this to fail to recognize the sterling 
qualities and unusual ability of many 
of the judges of probate in this State. 
K ent county, for instance, has in its 
Judge of Probate a man of the highest 
character and unusual ability and qual
ification for the office he occupies. The 
same is true of many of the counties 
and this is greatly to be desired for 
some of the most trying affairs in 
family and domestic life are given to 
the exclusive jurisdiction of this, the 
family court of Michigan.

George S. Norcross.

Items From the Cloverland of Michi
gan.

Sault Ste. Marie, M arch 10—A. C. 
Lange and his brother,» Emil, who left 
the Soo a short time ago to engage in 
business in New York State, have de
cided to make their headquarters at 
Rochester, instead of Buffalo, as they 
had planned. They have the agency 
for a dental preparation and have w rit
ten friends they are doing even bet
ter than they expected.

The Hope grocery, at Rudyard, 
changed hands last week, Jacob Timer- 
backer having purchased the stock 
from Mr. Hope. Mr. Tim erbacker has 
been farming for the past few years, 
but has had experience in the meat 
business, in which he was engaged 
several years ago at the Soo.

A. M. Chalmers, who has been Sec
retary and Treasurer of the H ewitt 
Grocery Co., left last W ednesday for 
Iron Mountain, where he expects to 
open a wholesale candy house.

There are but two classes of people 
in the world difficult to convince 
against their will—men and women.

W ord just received of the death of 
Thomas H. W atson, formerly of De- 
Tour, who died at Los Angeles, Cal. 
The remains will be brought back to 
DeTour, where interm ent will take 
place. Mr. W atson was for many 
years a resident of DeTour, having 
been postm aster a t one time and also 
proprietor of the W atson coal dock, 
general m erchant and president of the 
village. H e was active in commercial 
and civic m atters and one of the best 
known men in Chippewa county. He 
had been in poor health for several 
years and numerous times had not 
been expected to live, but usually 
rallied and the last move was to go. 
to California, but the change brought 
no relief. He is survived by a widow 
and one daughter, who have the sym
pathy of the community in which he 
was so well known.

Lee Boudery, who has been conduct
ing a grocery store on East Spruce 
street for the past two years, has sold 
his interest to R. S. & Chas. S. Hod- 
gins, who will continue the business.

The residents of D after are consider
ing organizing a fire departm ent in the 
village in the near future.

If automobile prices keep on drop
ping, it will soon be cheaper to buy 
one than to steal one.

Fred Tuominen, of the Rudyard Co- 
Operative Co. store, at Rudyard, has 
resigned his position as manager and 
is leaving for his home in Sault Ste. 
Marie, Ont.

You cannot expect a living wage if 
you are a dead one.

The M anhatten restaurant, on Ash- 
mun street, has been purchased by 
Mrs. Bertha Beasley and J. C. Dorch 
and was opened again for business last 
week.

The Olympia soft drink parlor and 
confectionery, one of the finest estab
lishments of its kind in Cloverland, has 
been redecorated and is now ready for 
summer business. The energetic p ro
prietors, N. G. Munsatson and G. Var- 
akous, have every reason to be proud 
of their commodious place, which i 
credit to the city.

William G. Tapert.

SH O ULD  READ HISTO RY.
Some friend of Rev. King D. Beach 

(Grand Rapids) ought to commend 
him to a careful and prayerful perusal 
of American history, in which he ap
pears to be about as well grounded as 
H enry ford. In his newspaper con
troversy with John W. Blodgett, he 
displays his ignorance by stating , that 
except during the adm inistrations of 
Roosevelt and W ilson “both parties 
have been dominated by low ideals and 
petty politics.” The Tradesm an holds 
no brief for either party, because it is 
independent of party  affiliations, but 
if Mr. Beach had any regard whatever 
for historical accuracy, he would have 
substituted Grover Cleveland for 
W oodrow Wilson. Mr. Cleveland was 
an ardent believer in civil service and 
his appointments were made with due 
regard to fitness for office. The same 
was true of M n Roosevelt, but when 
Mr. W ilson became President he 
frankly asserted that he believed in 
the Andrew Jackson theory tha t to 
the “victor belongs the spoils.” Acting 
on that theory, he abolished and sus
pended every civil service rule he 
could abrogate, abruptly dismissed 
from office every Republican he could 
reach and filled the vacancies with the 
cheapest kind of Democratic politic
ians. His cabinet afforded an excel
lent illustration of his policy and his 
elevation of Brandies to the Supreme 
Court will be cited for all time as a 
deplorable example of what an execu
tive can do when not actuated by high 
ideals. It is a little unfortunate that 
the pulpit of the oldest and strongest 
M ethodist church in Grand Rapids 
should be occupied by a man who has 
so little regard for the truth of history 
as the present incumbent.

Gabby Gleanings From  Grand Rapids.
Grand Rapids, March 11—W. E. 

Zank, formerly engaged in the drug 
business at Stanwood and Greenville, 
has gone on the road for the Manistee 
branch house of the Hazeltine & P er
kins D rug Co., succeeding O. L. Hines. 
Mr. Zank is a pusher from Pushville 
and enjoys the reputation of being one 
of the best posted druggists in the 
country. He is also an expert on the 
propagation, classification and pairing 
of silver foxes.

John D. M artin and wife have s ta rt
ed home from Savannah. They are 
now in W ashington, where they will 
remain until Friday, reaching Grand 
Rapids Saturday or Sunday.

John C. Dutm ers has purchased the 
three story and basement brick block 
at the Southwest corner of South 
Division avenue and W eston street for 
$56,000. The lot is 50 x 140 feet, run
ning back to the alley.

Fred Beardslee (W orden Grocer 
Co.) who was forced to retire from ac
tive road work about six months ago 
on account of articular rheumatism, 
has returned from California, where he

has been for several months. He is 
much improved in health and is fondly 
looking forward to the time when he 
will be able to resume calling on his 
customers.

Ft. Myers (Florida) Press—“Uncle 
Louie” W internitz, of Grand Rapids 
and F ort Myers, a big booster for The 
City of Palms has a wonderfully a t
tractive display of tinted photographs, 
artistic examples of his handiwork, in 
the window of Parker’s Book Store. 
They are beautiful views and everyone 
ought to see them. “Uncle Louie” 
is more than a popular winter resident 
of Fort Myers. H e’s an institution 
and we are all “for him strong,” if 
you get what we mean.

Annual M eeting of Kalamazoo Council
Kalamazoo, M arch 10—Following 

the initiation of fifteen candidates by 
Kalamazoo Council No. 156, U. C. T. 
Saturday afternoon, the annual meet
ing and election of officers fo r .  1924 
was held. Those chosen and installed 
were: Senior councillor, D. L. Good
rich; junior councillor, A. W. Ander
son; past councillor, H. W, Johnson; 
secretary-treasurer, C. W. Sipley; con
ductor, H arrison Bauer; page, Fred F. 
Marley; sentinel, William A. Stock- 
barger; executive committee, J. J. Mc
Guire, John Ver Hage, F. E. Shears, 
Carl B. Ely.

A banquet prepared by the Ladies’ 
Auxiliary was served during the even
ing, the committee in charge being 
Mrs. H arrison Bauer, Mrs. Ross Ran- 
ney, Mrs. D. L. Goodrich and Mrs. 
John Ver Hage. Covers were laid for 
150. Several members of the Battle 
Creek council were present.

At the meeting plans were discussed 
for a large turnout to the grand coun
cil convention at Battle Creek in June. 
The evening closed with dancing.

Independent Grocers Stabbed in the 
Back.

Swift & Company have issued a 
bulletin quoting special prices to chain 
stores. Sunbrite Cleanser is $2.88 to 
the chains—$3.35 to independent gro
cers. Classic Soap is $4.28 to chains, 
$4.60 to independents in 25 case lots. 
All other Swift soaps are 10 per cent, 
less to the chains.

T he Tradesm an makes no comment 
on this announcement.

Every independent is a law unto 
himself in a m atter of this kind.

Ypsilanti—The Niles M anufacturing 
Co., 19 W est Michigan street, has been 
incorporated to m anufacture and sell 
electrical and mechanical devices, with 
an authorized capital stock of $50,000 
preferred and 500 shares at $1 per 
share, of which am ount $25,000 and 
250 shares has been subscribed and 
$5,000 paid in in property.

CUSHMAN HOTEL
P E T O S K E Y , M IC H IG A N

Th e best is none too good fo r a tired  
Com m ercial T rave ler.
T ry  the C U S H M A N  on your next tr ip  
and you w ill feel r ig h t a t home.

MORTON HOTEL
W hen in  Grand R apids you are cord ially  in v ited  to  V is it, D ine or D an ce  in  
th is  n ew  and B ea u tifu l C enter o f H osp ita lity .
400 R oom s— 400 B a th s  A t R a tes  from  $2.50 M enus in E nglish

W . C. K E E L E Y , M anaging D irector.

The Center of Social and Business Activities

T H E  P A N T L I N D  H O T E L
Everything that a Modern Hotel should be.

Rooms $2.00 and up. With Bath $2.50 and up.
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M ich. S tate  P harm aceutica l Ass’n.
P resid en t—D. D. A lton , F rem ont.
S ecretary—L. V. M iddleton, Grand  

R apids.
T reasurer—A. A. D e K ruif, Zeeland.
E x ecu tiv e  C om m ittee—J. A. Sk inner, 

C edar Sp rin gs; J . H . W eb ster , D etro it; 
D. G. L ook, L ow ell; John  G. S tek etee , 
Grand R apids; E llis  E . F au lk n er, M id- 
d lev ille ; G eorge H . G rom m et, D etro it, 
ex-officio .

M ichigan Board o f P harm acy. 
P resid en t—Ja m es E. W ay , Jack son . 
V ice-P resid en t — Jacob  C. D yk em a, 

Grand R apids.
S ecretary—H . H . H offm an, L an sin g .
J. A. Sk inner, C edar Springs.
O scar W . Gorenflo, D etroit.
C laude C. Jon es, B a ttle  Creek. 
D irector  o f D ru gs and D ru g  S tores— 

H . H . H offm an , L ansing .

Be a Real Pharm acist Instead of a 
Merchandiser.

“All is not gold that glitters.” P re 
scriptions made up in stores having a 
“carefully compounded and lipstick- 
venida hair net” sign are not always 
compounded correctly. To wit: these 
anecdotes will show how some clerks 
bungle prescriptions and how drug
gists have to deceive the public in or
der to get away with it. The tales are 
founded on facts as witnessed by the 
writer from his experiences in many 
stores.

T he following three tales happened 
in one of the leading stores of New 
Y ork City. A woman had a prescrip
tion made up, and when her son who 
was a pharm acy student, saw it, he 
declared it was compounded wrongly. 
The prescription was put up again 
only to come out the same as the first 
time. I t seems the clerk made pow
ders using heavy magnesia when cal
cined megnesia was written. T o ac
knowledge the mistake would never 
do. To compound it w rongly again, 
saying with an overruling opinion that 
it was right would be the thing to do. 
The boss handed out the prescription 
thusly: “The medicine is correct. W e 
have compounded it again to be sure. 
You see the therapeutic action of the 
chemicals makes it appear as such.” 
The dear lady went away not only 
satisfied but deeply impressed by the 
professional knowledge of the boss.

A nother time the clerk dispensed 
one grain thyroid gland compressed 
tablets instead of the two grains on a 
renewal. The young lady noticed the 
difference in size of the tablet and 
complained. The boss fixed it up 
thusly: “Yes! The prescription is put 
up correctly. You see A rm our’s were 
given instead of Parke-Davis as you 
had the first time. Different m anu
facturers have different size tablets but 
they are two grain, nevertheless.”

A nother young woman returned a 
nasal spray saying that the doctor told 
her camphor was to be in it, but she 
could not smell it. The clerk had left 
it out by mistake, but again the boss 
explained it. “You see, Madam, cam
phor must be heated in order to dis

solve it. Now it was heated just a lit
tle too much and thereby the smell was 
entirely driven off. But the active 
principles are there nevertheless. Yes! 
I t  will be ju s t as beneficial.”

In  a large store in Brooklyn the fol
lowing bungle took place. The pre
scription called for “spirits of chloric 
ether.” A fter much debate between 
the clerks chloroform  was finally dis
pensed. Owing to the s /g  of the 
chloroform it floated on top of the 
eight ounce m ixture and hence a shake 
label was necessary so tha t total un
consciousness would not take place 
with the first dose. T he medicine was 
dispensed. W hen the boss returned he 
said the spirit of chloroform  was w hat 
was wanted. Then came a rush to get 
back the w rong medicine. The right 
medicine was immediately put up and 
a mad rush to the patient’s home was 
made. T he clerk told the party  just 
w hat the boss had directed him to 
say. “ I am sorry to announce, but 
the doctor has called up and asked us 
to slightly change the prescription, 
therefore we have brought over the 
one he wants you to take. No! this 
one wouldn’t do any harm  but the 
doctor wanted to change it slightly. 
Thank you."

Your druggist is more than a mer
chant, he is a wonderful executive and 
a man of Solomon’s judgm ent. Two 
bottles came in for renewal. They 
were put to soak. The labels were re
written. The medicine was put up. 
The labels were crossed. One bottle 
had been dispensed when the mistake 
was discovered. Some quick thinking 
and the clerk sent running after the 
customer were the results. Listen to 
what the boss had to say through the 
clerk. “Pardon me, Mr. Thomas, but 
that bottle has a small hole in it. The 
boss m eant to use a new one. I shall 
take it back to the store and have it 
sent up to you. (Takes the bottle out 
of his hand.) Thank you.”

Napoleon had nothing on this boss 
for strategy. The mem ory of it will 
linger long. Listen! A certain pre
scription when compounded liberated 
a large quantity of free iodine, which 
m ight prove dangerous to the patient. 
However, the clerk instead of consult
ing the doctor let it go out. Results! 
Bang! ! The door opened with a crash. 
“How dare you give my daughter such 
stuff as this? Do you want to poison 
her entirely? The doctor never p re
scribed this. My daughter Grace, was 
going to take a teaspoonful after din
ner when I accidentally spilt the whole 
spoonful on the table cloth. Im medi
ately the cloth turned a dark blue and 
spread to a spot about the size of a 
saucer. T h a t’s poison, tha t’s what it 
is, Mr. H ayes.” Quick brain work on

the part o fthe boss. “W as the table 
cloth made of linen?” “Just w hat I 
thought. You see there is a substance 
in the linen which reacts with the ac
tive ingredient of the medicine. This 
reaction is only brought about in the 
light through actinic rays. However, 
it is nothing to be alarmed about. I 
shall call the doctor and explain it to 
him.” This explanation about the 
medicine worked like a charm, but 
the tablecloth—dominus vobiscum—a 
brand new tablecloth of Irish linen 
ruined. A nother quick piece of brain 
work on the part of the boss. “I ’ll 
give you a small bottle of Spirit of 
H artshorn  with which you are to wash 
the spot using hot w ater and soap 
first.” “You’re such a good man, Mr. 
H ayes!”

A bottle of medicine containing a 
large quantity of creosote carbonate 
was returned. “D ruggist! W hat’s the 
m atter with this? I can’t pour the 
stuff out, and I have an awful cold.” 
She was such a demure person and to 
her the medicine was “stuff.” The 
eversharp wits of the boss again func
tioned. “Did you have it near the 
radiator?” T hat explains it. The 
liquid had dried out and caused it to 
thicken. W e will take care of it and 
send it around for you. In  the mean
while perhaps you would like to try  
some Zymole Trokeys or Huskies for 
tha t tightening of the throat?” In  this 
case the clerk had failed to emulsify 
the medicine correctly.

I t was very late one night and a pre
scription came in for emulsion of al
monds. There was not an almond in 
the place. I t  did not matter. The 
clerk made an emulsion of acacia, 
w ater and syrup. However, he failed 
to m ark on the prescription the way in 
which he had filled it. The medicine 
came in for renewal. The relief clerk 
filled it. N ext day it came back. The 
lady said the medicine was not right 
because it tasted of almonds, whereas 
the first time it did not. The boss once 
more rose to meet the  occasion. “You 
see the prescription calls for ju st plain 
syrup, so as to sweeten it. This time 
we had nothing but syrup flavored w ith 
almond. I t ’s the same only a little 
more pleasant to take.”

Of course the druggist takes good 
care that it doesn’t happen to the same 
custom er a second time. In  patching 
over these prescription difficulties the 
druggist has to work upon his good 
name, which is his best asset for pre
scription business. But “bulldosing” 
the public is not all he can do. Often 
the learned doctors fall victims to his 
eloquence.

There were two half gallon bottles 
on the prescription counter. One was 
filled with alcohol and the other with 
water. N either one nor the other bore 
a label. T he clerk was filling an eye 
wash and grabbed the alcohol bottle 
by mistake. Luckily it was discovered 
in time. To throw  it away would 
mean a loss. T he boss approached the 
doctor like this. “Doc! I ’ve ju s t made 
a pint of fine rubbing liniment. You 
can try  it yourself. I t is better than 
the one you usually prescribe as it has 
about 80 per cent, alcohol in it. W rite 
for it as Gray’s liniment.” T hat is 
salesmanship to a tee.

W hat we w ant to-day is real phar

macists not simply merchandisers. 
“Shoemakers” is the term  a college 
professor used to call these kind of 
clerks who do their work in any 
shape and manner.

W . H . Me Evoy.

M arch W indows F o r Retail Druggists. 
W ritten  for th e  T rad esm an .

Sponge and Chamois Skin W indow: 
Take excelsior not too fine, enough to 
cover the floor of the window. Dip 
it in grass green dye and let dry. 
Cover the floor of the window with 
tan oatmeal wall paper. Spread grass 
excelsior on top of the paper. Take 
a small tree and put' sponges of differ
ent sizes on the branches as though 
they grew  there. P lan t the tree in 
one end of the window. Fasten one 
end of an ordinary rope clothes line 
to the tree and the other end to a post 
in the other end of the window. Take 
some wire, not too stiff, so that it can 
be bent into any shape. Make a frame 
for a man about 20 inches high also 
one for a woman. S tring  sponges of 
various sizes, a large one for head, etc. 
Use black cough drops for eyes and 
m ark nose and m outh on head. Use 
bright colored crepe paper for dress 
Make skirt quite full, with a shawl 
over shoulders and a sun bonnet on 
her head. P u t her by the clothesline, 
hanging chamois skins on the line with 
clothes pins. Have several good 
chamois skins already on the line. Put 
the “sponge” man on a swing chair 
under the tree, resting. Scatter 
sponges—with price cards on—large 
and small, around on the grass under 
the tree as though they had fallen 
from the tree. Use a large sign, white, 
lettered in red, “W hen you need a 
good sponge or chamois skin to clean 
up your auto, rem em ber where you 
saw them .” U se a dark blue back
ground.

St. Patrick’s Special W indow : Use 
orange crepe paper for covering the 
floor of window. Cut from  Em erald 
green bristol board fifteen or twenty, 
or as many as you need to  fill window 
shamrocks about seven inches across. 
Place these under bottles of “Special 
hand lotion for chapped hands.” Use 
green and orange crepe paper cut two 
inches wide alternately from  lop of 
window t obase of window for a back
ground. Suspend a large sham rock 
about fifteen inches across or even 
larger if your window will allow. Use 
the same color for this as the small 
ones. Suspend from a thread in cen
ter of window next the glass. This 
should be lettered with the name of 
lotion and price, “M arch W inds Chap 
the Skin—Use our Lotion.”

Spring Clean Up W indow : Borrow 
a good sized broom  and a mop from ' 
a grocer. Place a pail full of water, 
on the top of which is a stiff soap suds, 
in the center of window. P u t broom  
and mop near the pail. U se a tile 
wall paper for the floor of the window. 
A rrange carelessly on the floor of win
dow the cleaners you carry in stock— 
wall paper cleaner, furniture polish, 
silver polish, cleaning soaps, etc., all 
with price cards on them. Make a 
scrub woman with a big sponge head, 
a colored crepe dress on and white 
apron of crepe, have her standing near 
the pail holding high a large chamois 
skin. H ave a grey sign lettered in
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dark blue, “Everything you need for 
a spring clean up.” Use a pattern  and 
border of wall paper for a background.

Nim Hathaway.

Removal of Narcotic Prescriptions.
Federal inspectors may remove nar

cotic prescriptions from the files of 
retail drug stores to their respective 
offices for more convenient and thor
ough examination, under a recent de
cision of the United States District 
Court for the N orthern D istrict of 
Illinois. So far as is known, no issue 
was raised in this case as to the pro
visions of the H arrison Narcotic Act 
requiring retail druggists to keep nar
cotic prescriptions on file in their stores 
for a period of two years for Federal 
inspection. The N. A. R. D. ha? con
tended before the Commissioner of In 
ternal Revenue that under this pro
vision of the H arrim an Act a retail 
druggist will be guilty of violation of 
the law if he does not preserve nar
cotic prescriptions on file for a period 
of two years. The Court confined his 
opinion to the contention of defendant 
that his rights under the fourth and 
fifth amendments to the Federal Con
stitution had been denied by the seiz
ure of narcotic prescriptions without 
a search w arrant and by defendant thus 
having been compelled to furnish evi
dence which might incriminate him.

The Court cited a recent case wherein 
it was held that in the case of public 
records and official documents, made 
or kept in the adm inistration of pub
lic office, the fact of actual possession 
or of lawful custody would not justify 
the officer in resisting inspection, even 
though the record was made by him
self and would supply the evidence of 
his criminal dereliction. The principle 
applies not only to public documents 
in public offices, but also the records 
required by law to be kept in order 
that there may be suitable information 
of transactions which are appropriate 
subjects of governm ental regulation 
and enforcement of restrictions validly 
established. There the privilege which 
exists as to private papers cannot be 
maintained.

Must Take His Own Chances.
A man left home after having a tilt 

with his wife. On the way down town 
a neighbor ran after him and excitedly 
exclaimed:

“Did you know a wild cat just 
walked into your house?”

“Did he walk in of his own accord?” 
enquired the man.

“Yes,” was the reply.
“Then he will have to take his own 

chances,” retorted the man, who pro
ceeded down the street.

When the beautiful Spring sun peeps out and warms up the world 
don’t it make you think

HOW  A BO UT A N EW  SODA FO U NTA IN?
DO I N EE D  SOM E NEW  FIX TU R ES?

Well think it over but do not wait too long for when we sell you

GUARANTY SODA FOUNTAINS 
AND WILMARTH'S FIXTURES

W e keep you smiling for years to come. Always glad to let you 
know the cost, and if you will drop us a line one of out salesmen will 
show and tell you all. Write today.

H azeltine &  Perkins Drug Co.
Manistee M ICHIGAN Grand Rapids

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

Acids
B oric  ( P o w d .) __ 15 @ 25
B oric  ( X t a l ) ____ 15 @ 25
Carbolic _______ 47 @ 54
C i t r i c ________ _ 62 @ 70
M u r ia t ic ________ 3%@ 8
N i t r i c _________ 9 @ 15
O xalic  __________ 20%@ 30
S u lp h u r ic ______ 3%@ 8
T a r t a r i c ________ 40 @ 50

A m m onia
W ater, 26 d e g ._ 10 @ 18
W ater, 18 deg. - 8%@ 13
W ater, 14 deg. - 6%@ 12
C arbonate ______ 20 @ 25
C hloride (G ran.) 10 @ 20

Balsams
Copaiba . 60@1 00
F ir  ( C a n a d a )_ 2 55@2 80
F ir  ( O r e g o n )__ 65@1 00
P e r u ____________ 3 00®3 25
T o l u ____________ 3 00@3 25

B arks
C assia  (ord in ary) 25@ 30
C assia  (S a ig o n )_50@ 60
S a ssa fra s  (pw . 50c) @ 45 
Soap C ut (pow d.)

30c _____________  18® 25

Berries
Cubeb ____________  @1 25
F ish  _______________ 25@ 30
J u n ip e r ___________  7®  15
P r ick ly  A sh  ______ @ 30

L aven d ar  F lo w . .  6 50@6 75 
L aven d ar  G ar’n 85 @1 20
L em on ________  1 50@1 75
L inseed  B oiled  bbl. @1 03 
L inseed  bid, le ss  1 10@1 23 
Linseed, raw , bbl. @1 01 
Linseed, ra. le ss  1 08® 1 21 
M ustard, artifil. oz. @ 60
N ea tsfo o t ______ 1 35@1 50
O live, pure . . . .  3 75@4 50 
O live, M alaga,

y e l l o w ------------  2 75@3 00
O live, M alaga,

g r e e n -------------- 2 75@3 00
Orange, S w e e t . .  4 50@4 75 
O riganum , pure . @2 50
O riganum , com ’l 1 00@1 20
P enn yroyal ____ 3 60@3 25
P e p p e r m in t____• 5 50@5 75
R ose, p u r e ____10 50@10 90
R osem ary  F low s 1 25 @1 50 
Sandalw ood, E.

L ---------------  10 00@10 25
S a ssa fra s , true 2 75@3 00 
S a ssa fra s , a r ti’l 1 00® 1 25
S p e a r m in t______ 4 00@4 25
S p e r m ___________ 1 80@2 05
T a n s y ---------------  6 00@6 25
T ar, U S P ________  50® 65
T urpentine, bbl__  @1 14
T urpentin e, le s s  1 22@1 35 
W in tergreen ,

lea f __________  6 00@6 25
W intergreen , sw ee t

birch ________ 3 50@3 75
W in tergreen , a r t_80@1 20
W o r m s e e d _____ 9 00@9 25
W orm w ood ____ 9 00® 9 25

E xtracts
L icorice  ___________ 60® 65
L icorice  p o w d .___70® 80

Flowers
A r n ic a _____________ 25® 30
C ham om ile (G er.) 35® 40
C ham om ile R o m . ___1 75

Gums
A cacia , 1 s t ______ 50® 55
A cacia , 2 n d ______ 45® 50
A cacia , S o r t s ___ 22® 30
A cacia , P ow dered 35@ 40 
A loes (B arb  P ow ) 25® 35 
A loes (Cape P ow ) 25® 35 
A loes (Soc. P ow .) 65® 70
A sa fo etid a  ______ 65@ 75

P o w . __________ 1 00@1 25
Cam phor ______ 1 20@1 30
G u a ia c __________  @ 60
G uaiac, p ow ’d _ @ 75
K ino ____________  @ 85
K ino, pow dered_ @ .90
M yrrh __________  @ 80
M yrrh, pow dered @ 90
Opium, powd. 13 70@13 92 
O pium , gran. 13 70@13 92
S h e l l a c __________  90@1 00
S h ellac  B leach ed  1 00@1 10 
T ragacan th , pow. @1 75
T r a g a c a n t h ____ 1 75@2 25
T u r p e n t in e --------- @ 25

Insectic ides
A rsen ic  ________  20 @ 30
B lue V itrio l, bbl. @ 07
B lu e  V itrio l, le ss  8%@ 15 
B ord eau x M ix D ry  i4@  29
H ellebore, W h ite

pow dered ______ 20® 30
In sec t P o w d e r _70® 90
L ead  A rsen ate  Po. 26® 35 
L im e and Sulphur

D r y _____________ 8%@ 24
P a r is  G r e e n ---------32® 48

Lcsvgs
B u c h u _________ 1 50@1 60
B uchu , pow dered @1 75
Sage, B u lk  ---------  25®  30
Sage , % loose —  @ 40
Sage, pow dered__ @ 35
S enn a, A lex . ____ 75 @ 80
Senna, T inn. _____ 30® 35
Senna, T inn. pow . 25® 35 
U v a  U r s i ___________ 20® 25

Oils
A lm onds, B itter ,

true __________  7 50@7 75
A lm onds, B itter ,

a r t i f i c ia l______ 4 00® 4 25
A lm onds, S w eet,

tru e ____________  80 @1 20
A lm onds, S w eet,

im ita tion  _____ 60@1 00
Am ber, crude — 1 50@1 75 
Am ber, rectified  2 00@2 25
A n ise  __________  1 00® 1 25
B e r g a m o n t_____ 4 50®4 75
C a j e p u t ________  1 50@1 75
C a s s ia __- ____- __ 4 00® 4 25
C a s t o r ___________ 1 75@2 00
C edar L e a f ____1 75@2 00
C itr o n e l la ---------  1 50@1 75
C lo v e s __________  3 50@3 75
C o c o a n u t_______ 25® 35
Cod L i v e r ______1 35@1 45
C roton ________-  2 00 @2 25
C otton  S e e d ------1 40@1 60
C ubebs ________ 8 50@8 75
E igeron  ________ 3 00® 3 25
E u c a ly p t u s _____1 25@1 50
H em lock, p u re— 2 00@2 25 
Jun iper B er r ie s . 2 00@2 25
Jun iper W ood_1 50@1 75
Lard, e x t r a ____1 35@1 45
Lard, N o. 1 ___1 25® 1 35

Potassium

B ic a r b o n a te _____ 35® 40
B ich rom ate ______  15® 25
B r o m id e _________  50@ 65
C arbonate ______ 30® 35
C hlorate, g ra n ’d 23® 30
C hlorate, powd.

or X t a l ________ 16® 25
Cyanide _________ 30® 50
Iodide _________  4 46@4 62
P e r m a n g a n a te_ 30® 40
P ru ss ia te , ye llow  65® 75
P ru ss ia te , r e d __ @1 00
Su lphate ________ 35® 40

Roots

A lk an et ________  25® 30
B lood, p o w d ered . 35® 40
C alam us ________ 35® 60
E lecam pane, pw d 25@ 30
G entian , pow d__  20® 30
G inger, A frican ,

pow dered _____ 25@ 30
G inger, Jam aica  60® 65 
G inger, Jam aica ,

pow dered ____ 42® 50
G oldenseal, pow . 5 50® 6 00
Ipecac, p o w d ._ @3 75
L icorice  _________ 35® 40
L icorice , pow d. 20® 30 
Orris, pow dered 30® 40 
P ok e, pow dered 30® 35 
R hubarb, powd. 85® 1 00 
Etosinwood, powd. @ 40
Sarsaparilla , H ond.

ground ________  @1 00
Sarsaparilla  M exican,

ground _________ @ 60
Squills __________  35® 40
Squills, pow dered 60@ 70
T um eric, powd. 17® 25
V alerian , powd. 40® 50

Seeds

A n ise  ____________  @ 35
A nise , pow dered 35@ 40
Bird, I s __________  13® 15
C a n a r y __________  10® 15
C araw ay, Po. .50 35® 40
C a r d a m o n ______ 2 25@2 75
Celery, powd. .55 .45® 50 
C oriander pow . .35 27® 30
D i l l _____________ 12 %@ 20
F e n n e l l__________  25® 40
F la x  __________  07 %@ 12
F la x , g r o u n d ___07%® 12
F oen u greek  pow . IS®  25
H em p ___________  8®  15
L obelia , p o w d . __ @1 25
M ustard, yellow __15® 25
M ustard, b la c k __15® 20
P op py __________  22® 25
Q uince _________  1 75®2 00
R ape ____________  15® 20
S a b a d i l la ________ 23® 30
S u n f lo w e r ______ 11 %® 15
W orm , A m erican  
W orm , L e v a n t ____

30® 40 
@5 50

T inctures

A c o n i t e ________ @1 80
A loes ____________ @1 45
A rnica  __ — @1 10
A safoetid a  ______ @2 40
B e l la d o n n a ____-
B en zoin  ________
B en zoin  Com p’d

@1 35 
@2 10 
@2 65 
@2 55 
@2 85 
@2 20 
@1 76

C a n th r a r a d ie s ___
C a p s ic u m ______
C atechu  -------------

C inchona ________ @2 10
C olchicum  ______ @1 80
C ubebs ______ _ @3 00
D ig ita lis  _ . @1 80
G entian  _________ @1 35
G inger, D . S . _ @1 80
G uaiac @2 20
G uaiac, Am m on. @2 00
Iodine @ 95
Iodine, C olorless @1 50
Iron. Clo. @1 35
K ino @1 40
Myrrh @2 50
N u x  V o m ic a ____ @1 55
Opium @3 50
Opium, C a m p .__ @ 85
Opium, D eodorz’d @3 50
Rhubarb _________ @1 70

Paints.

Lead, red dry __ 15@15% 
Lead, w h ite  dry 15@15% 
Lead, w h ite  o il __ 15@15% 
Ochre, yellow  bbl. @ 2
Ochre, yellow  le ss  2%@ 6
R ed V en et’n  A m . 3%@ 7
R ed V en e t’n E ng. 4®  8
P u tty  ------------------  5®  8
W hiting , bbl. ____ @ 4%
W h itin g  ------------  5%@ 10
L. H . P . P r e p . . .  2 80@3 00 
R ogers P r e p ._ 2 80@3 00

M iscellaneous

A c e t a n a l id _____42%@ 50
A lum  -----------------  08® 12
Alum . powd. and

ground ------------  09® 15
B ism u th , S u b n i

tra te    3 92@4 12
B orax x ta l or

pow dered ____ 07® 13
C antharades, po. 2 00@3 00
C alom el ----------  1 59 @1 79
C apsicum , p ow ’d 48®  55
C a r m in e ________  6 00® 6 60
C assia  B u d s ____ 25® 30
C loves __________  50® 55
C halk P rep a red . 14® 16
C h o lo ro fo rm ____ 57 @67
Chloral H yd rate  1 35 @1 85
C o c a in e ---------- 10 60@11 25
C ocoa B u t t e r ____55® 75
Corks, lis t, le ss  40@50%
Copperas _______ 2% ® 10
Copperas, Pow d. 4®  10 
C orrosive Sublm  1 28@1 49
Cream  T a r t a r ____33® 40
C uttle b o n e ______40® 50
D extr in e  ________  5®  15
D over’s  P ow d er 3 50@4 00 
E m ery, A ll N os. 10® 15 
E m ery, P ow d ered  8®  10 
E psom  S alts, bbls. @ 3
E psom  S a lts , le ss  3%@ 10
E rgot, p o w d e r e d _@ 75
F lak e , W h i t e ____ 15® 20
F orm aldehyde, lb 15% @ 30
G e la t in e ________1 25®1 50
G lassw are, le s s  55%. 
G lassw are, fu ll case  60%. 
G lauber S a lts, bbl. @03% 
G lauber S a lts  le ss  04® 10
G lue, B row n ____ 21® 30
Glue, B row n Grd 15® 20
Glue, w h i t e ____27 %@ 35
Glue, w h ite  grd. 25® 35
G lycerine ______ 22% @ 40
H ops _____________  65® 75
Iodine _________  6 15@6 55
Iodoform  ______ 8 00@8 30
L ead A c e t a t e _ 18® 25
L y c o p o d iu m ______60® 75
M a c e _____________  ®  80
M ace, pow dered 95® 1 00
M e n th o l______  18 00@19 00
M o r p h in e ____  10 58 @11 33
N u x  V o m i c a ____ @ 30
N u x  V om ica, pow . 17® 25 
Pepp er b lack pow. 32® 35
Pepper, W h i t e _40® 45
P itch , B urgundry l0@  15
Q u assia  .!_________ 12® 15
Q uinine __________  72@1 33
R ochelle S a l t s _28® 35
Saccharine @ 30
S a lt P eter .  11® 22
S eid litz  M ixture 30® 40
Soap, green  ___ .  15® 30
Soap m o tt ca st. 22%@ 25
Soap, w h ite  ca st ile

case  ____________  @11 50
Soap, w h ite  ca st ile

le ss , per b a r ____@1 25
Soda A s h _________ 3%@ 10
Soda B icarb on ate 3%@ 10
Soda, S a l _________ 03® 08
S p irits  Cam phor -  @1 35
Sulphur, r o l l ____3%@ 10
Sulphur, S u b l . ___04® 10
T am arinds _______ 20®  25
T artar E m e t i c __70® 75
T urpentin e, V en . 50® 75 
V an illa  E x. pure 1 75@2 25
W itch  H a z e l_1 51®2 10
Z inc S u l p h a t e __06® 15
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country merchants will have their orders 
filled at market prices at date of purchase.

A D V A N C E D D EC L IN E D
E xport Soap T w ine
C anned A sp aragu s W icking
B ak er’s C hocolate Fruit Jars

P aris Green

A M M O N IA

A rctic , 16 oz. ________ 2 00
A rctic , 32 o z . ________ 3 25
I X  L , 3 doz., 12 oz. 3 75

A X L E  G R E A S E
48. 1 l b . ___ ___ . 4 25
24. 3 l b . ___ . 5 50
10 lb. pails, per doz. 8 20
15 lb. palls, per doz. 11 20
25 lb. pails, per d o z 17 70

B A K IN G  P O W D E R S  
A rc tic , 7 oz. tu m b le r 1 35
Q ueen F lak e, 6 o z . _1 25
Q ueen F lake, 16 o z . __2 25
Queen F lak e , 100 lb. k eg  11 
Q ueen F lak e, 25 lb. k eg  14
R oyal, 10c, d o z . ______ 95
R oyal, 6 oz., doz. _  2 70 
R oyal, 12 oz., d o z . . .  5 20 
R oyal, 5 l b . _________ 31 20
Rocket, 16 oz., doz. 1 25

B L U IN G

O riginal

condensed  P earl 

Crown Capped  

4 doz., 10c dz. 85 

j 3 dz. 15c, dz. 1 25

B R E A K F A S T  FO O D S  
C racked W h eat, 24-2 3 85
Cream  o f  W h e a t ------6 90
P illsb u ry’s  B e s t  Cer’l 2 20 
Q uaker P u ffed  R ice— 5 65

Suak er P u ffed  W h eat 4 30 
uak er B r fs t  B isc u it  1 90

R alston  P u rin a  -----------3 60
R alston  B ran zos ------- 2 70
R alston  Food , large — 3 60 
S axon  W h eat F o o d __3 85

Shred. W h ea t B iscu it 3 85 
V ita  W h eat. 1 2 s _______ 1 80

P o s t’s  Brands.
G rap e-N u ts, 24s _____3 80
G rap e-N u ts, 100s _____2 75
P ostu m  C ereal, 1 2 s _2 25
P o s t T o a sties , 3 6 s _2 85
P o s t  T o a stie s , 2 4 s _2 85
P o s t’s  B ran , 2 4 s ___  2 70

BRO OM S
Parlor P ride, d o z . ------6 00
Standard P arlor, 23 lb . 7 00 
F a n cy  P arlor, 23 lb. 8 00 
E x. F a n cy  Parlor 25 lb. 9 25
E x. F ey . Parlor 26 lb. 10 00
T oy  ___________________ 2 25
W hisk , N o. 3 _________ 2 75

R ich  & F ran ce  B rands
S p e c i a l ________________ 6 75
N o. 24, Good V alu e __ 7 50
N o. 25, S p e c i a l ______8 00
N o. 25, V elvet, plain  8 75
N o. 25, V e lv et, pol.__9 00
N o. 27 Q u a l i t y ______10 00
N o. 22 M iss D a n d y _10 00
N o. B -2  B . O. E . ____9 00
W areh ouse, 36 l b . ____9 75
B .O .E . W ’house, 32 lb. 9 00

B R U S H E S
Scrub

Solid  B ack , 8 i n . ____1 50
Solid  B ack , 1 I n . ------1 75
P o in ted  E n d s ________ 1 25

No. 1
S tove

1 10
N o. 2 1 35

No. 1
Shoe

90
N o. 2 1 25
No. 3 2 00

B U T T E R  C O LO R
D andelion , ___________ 2 85
N edrow , 3 oz., doz. 2 50

C A N D LE S
E lectric  L igh t, 40 lbs. 12.1
P lum ber, 40 lb s. ____12.8
Paraffine, 6 s _________ 14%
Paraffine, 12s _______14%
W ick in g  _____________ 40
T udor, 6s, per box __ 30

C A N N E D  F R U IT . 
A pples, 3 lb. Standard  1 50
A pples, N o. 1 0 _ 4 00@4 25
A pple Sau ce, N o. 2_ 2 00 
A pricots, N o. 1 1 35@1 90
A pricots, N o. 2 ____ 2 85
A pricots, N o . 2% 2 60@3 75
A pricots, N o. 10 ___ 8 00
B lackberries, N o. 10 12 50 
B lu eb er’s, N o. 2, l-75@ 2 50
B lu eb erries, N o . 10__11 00
C herries, N o. 2__3 00@3 60
C herries, N o. 2% 4 00@4 95
C herries, N o. 1 0 ------10 50
L oganberries, N o . 2 — 8 00 
P ea ch es, N o . 1 1 1 0 0 1  80
P each es, N o . 1, S liced  1 40
P ea ch es , N o . 2 _______ 2 75
P ea ch es, N o. 2% M ich 2 25 
P each es, 2% Ceil. 3 0 0 0  3 76 
P ea ch es, 10, M ich 5 5 0 0 6  50 
P in eap p le , 1, s led  1 8 0 0 2  25 
P ineapple , 2 s i. 3 1 0 0 3  25 
P 'apple, 2, br si. 2 7 5 0 2  85 
P ’app le, 2%, si. 3 8 0 0  4 50 
P ’app le, 2, cru . 2 4 0 0 2  60
P in eap p le , 10 c r u . __13 00
P ea rs, N o. 2 _________ 2 90
P ea rs, No. 2 % _3 50 0  3 75
P lu m s, N o. 2 __ 1 2 5 0 1  40
P lu m s, N o. 2% ------—  2 60
R asp berries N o. 2, b lk  3 00 
R asp b ’s, R ed, N o. 10 14 00 
R aspb’b, B lack

N o. 10 ____ 11 5 0 0 1 2  50
R hubarb, N o. 1 0 _____6 60

C A N N E D  F ISH .
C lam  Ch’der, 10% oz. 1 35 
Clam  Ch., N o . 3 3 0 0 0  3 40 
C lam s, Steam ed , N o. 1 1 80 
Clam s, M inced, N o. 1 2 50 
F in n an  H add ie , 10 oz. 3 30 
Clam  B ouillon , 7 oz._ 2 50 
C hicken H add ie , N o. 1 2 75 
F ish  F la k es, sm all — 1 35 
Cod F ish  Cake, 10 oz. 1 85 
C ove O ysters, 5 oz. — 1 75 
L ob ster, N o . %, S tar  3 25 
Shrim p, 1, w e t 2 1 0 0 2  25 
Sard’s, % OU, k y  6 0 0 0  7 00 
S ard in es, Vi Oil, k ’le s s  6 00 
Sardines^ % Sm oked  7 50 
Salm on, W arren s, %s 3 00 
Salm on, Red A la sk a — 2 85 
Salm on, M ed. A lask a  1 85 
Salm on, P in k  A la sk a  1 65 
Sardin es, 1m. Vi, ea . 1 0028  
Sard in es, Im ., %, ea . 25
Sard in es, C a l ._ 1 6 5 0 1  80
T una, %, A lbocore — 95 
T una, Vis, C urtis, doz. 2 20 
T una, %s C urtis doz. 3 50 
T una, Is , C urtis, doz. 7 00

C A N N E D  M EAT. 
B acon , Med. B eech n u t 2 40 
B acon , L ge. B eech n u t 4 05
B ee f, N o. 1, C orned — 2 70 
B ee f, N o . 1, R o a st — 2 70 
B eef, N o. 2%, E ag le  s li 1 25 
B eef, N o. %, Q ua. s li. 1 76 
B eef, 5 oz ., Q ua., s li. 2 50 
B ee f N o. 1, Q uaker __ 3 10 
B eef, N o. 1, B ’n u t, s li. 6 10 
B ee fs te a k  & O nions, s  2 75 
C hili Con Ca., I s  1 3 5 0 1  45 
D eviled  H am , %s ___ 2 20 
D eviled  H am , %s —  3 60 
•H am burg S tea k  &

O nions, N o. 1 ---------3 15
P o tted  B eef, 4 oz. —  1 10 
P o tted  M eat, % L ibby  50 
P o tted  M eat, % L ibby 90 
P o tted  M eat, % R ose 85 
P otted  H am , G en. % 1 85 
V ien n a S au s., N o. % 1 35
V eal L oaf, M e d iu m __2 30

Baked B eans
B eech n u t, 16 oz. ____ 1 40
C a m p b e l ls ____________ 1 15
C lim atic  Gem , 18 ozz. 95
F rem ont, N o. 2 ______1 20
Snider, N o. 1 ____ -—  95
Snider, N o. 2 ---------- 1 25
V an  Cam p, sm a ll - —  85
V an  Cam p, Med. ___1 16

C A N N E D  V E G E T A B L E S.
A sp aragu s.

No. 1, G reen tip s 4 5 0 0 4  75 
No. 2%, L ge. G reen 4 50 
W . B ean , c u t  2 1 6 5 0 1  75
W . B ean s, 1 0 _ 8 5 0 012  00
G reen B ea n s, 2s 1 8 5 0 3  75 
Gr. B ea n s, 10s 7 5 0 0  13 00 
L. B ea n s, 2 gr . 1 3 5 0  2 65 
L im a B ean s, 2s, Soak ed  96 
R ed K id. N o. 2 1 2 0 0 1  35 
B ee ts , N o . 2, w h. 1 6 0 0 2  40
B ee ts , N o. 2, c u t ____1 25
B ee ts , N o. 3, c u t ____1 60
Corn, N o. 2, E x  s ta n  1 45 
Corn, N o. 2, F a n  1 6 0 0 2  26 
Corn, N o. 2, F y . g la s s  3 25 
Corn, N o. 10 __7 5 0 0  16 75 
H om iny, N o. 3 1 0 0 0 1  15
Okra, N o . 2, w h o le  __2 00
O kra, N o . 2, c u t ____1 60
D ehydrated  Veg Soup 90 
D eh yd rated  P o ta to es , lb  46
M ushroom s, H o te ls  ____38
M ushroom s, C hoice ____50
M ushroom s, Sur E x tr a  79 
P ea s , N o . 2, E .J . 1 5 0 0 1  80 
P ea s , N o . 2, S ift.,

J u n e _________  1 9 0 0 2  10
P ea s , N o . 2, E x . SUL

E . J . _________________2 60
P e a s , E x . F in e , F ren ch  25 
P u m pk in , N o. 3 1 3 5 0 1  60 
P u m pk in , N o. 10 4 50 0  5 60 
P im en tos , %, ea ch  12014  
P im en tos , %, each  — 27 
S w ’t P o ta to es , N o. 2% 1 35 
Sau rk rau t, N o . 3 1 4 0 0  1 50 
S u cco tash , N o. 2 1 6 o 0 2  35 
S u cco tash , N o. 2, g la s s  2 80
Spinach, N o . 1 _______ 1 10
Sp inach , N o . 2__ 1 3 5 0 1  76
Sp inach , N o. 3  2 00 0  2 40
Sp inach, N o. 10_ 6 0 0 0 7  00
T om atoes, N o . 2 1 3 0 0 1  60 
T om atoes, N o . 3 1 9 0 0 2  25 
T om atoes, N o. 2 g la ss  2 60 
T om atoes, N o. 10 ____6 50

C A T SU P.
B -n u t, S m a l l ________ 2 25
L illy  V alley , 14 oz. __ 2 50
L ibby, 14 o z . ____ _ _ _  8 25
L ibby, 8 o z . ________ 1 75
L ily  V a lley , % p in t 1 75
P aram ou n t, 24, 8s ____1 45
P aram ou n t, 24, 1 6 s __2 40
P aram ou n t, 6, 1 0 s _10 00
Sn iders, 8 o z . _______1 85
Sniders, 16 o z . ______2 85
R oyal R ed, 10 o z . ____1 40

CHILI SA U C E .
Snider, 16 o z . _______ 3 85
Sn iders, 8 o z . ________ 2 85
L illy  V a lley , 8 o z . __2 10
L illy  V alley , 14 oz. _ 3 00

O Y STER  COCKTAIL.
Sn iders, 16 o z . _____ 3 25
Sniders, 8 o z . ______ 2 35

C H E E S E
R o q u e f o r t ____________ 63
K ra ft S m all t i n s ____1 70
K ra ft A m e r ic a n _____1 70
Chili, sm a ll t i n s ____1 70
P im en to , sm a ll t i n s . .  1 70 
R oquefort, sm a ll t in s  2 60 
C am enbert, sm a ll t in s  2 60
B rick  _________________ 25
W iscon sin  F la ts  ____26
W iscon sin  D a isy  ____26
L onghorn  ____________ 26
M icu igan  F u ll C rem a 25 
N ew  Y ork F u ll C ream  30 
Sap  S a g o -------------------30

C H EW IN G  GUM
A dam s B lack  J a c k ___65
A dam s B lo o d b e r r y ------65
A dam s D e n t y n e ________ 65
A dam s C alif. F r u i t ------66
A dam s S en  S en  --------- 65
B eem an ’s  P ep sin  --------- 65
B e e c h n u t _______________ 70
D oublem int _____________ 65
J u icy  F r u it ____________ 65
P epp erm int, W rig leys— 65 
Sp earm in t, W rig ley s  — 65
W rig ley ’s  P -K  ________ 65
Zeno _____________________65
T eab erry  ________________ 65

CHOCOLATE.
Baker, C aracas, %s — 37
B aker. C aracas, %s — 35
B aker, P rem ium . %s — 38
B aker, P rem iu m , Vis — 36
B aker, P rem iu m , %s — 35
H ersheys, P rem iu m , %s 35 
H ersh eys, P rem iu m . %s 36 
R unkle, P rem iu m , % 31
R unkle, P rem iu m , %s_ 34 
V ien n a  S w eet, 24s —  2 10

COCOA.
B aker’s  %s ------------------
B ak er’s  %s ------------------
B u n te, %s —------------—
B u n te, % lb. ---------------
B u n te, ib. ------------------ -
D roste ’s  D utch , 1 lb —  9 
D roste ’s  D utch , % lb. 4 
D roste ’s  D utch , % lb. 2
H ersh eys, %s -------------
H ersh eys, %s --------------
H uyler _________________
L ow ney, % s ------------------
D ow ney, %s -----------------
L ow ney, %s ---------------
L ow ney, 5 lb. cans ——
V an H outen , Vis ---------
Van H outen . %s ______

40
36
43
35
32 
00 
75 
00
33 
28
36 
40 
40 
38 
31 
75 
75

C O C O A N U T.
%s, 5 lb. case  D unham  42
Vis, 5 lb. case  --------------40
V4s & %s 15 lb. ca se — 41 
B ulk, barrels shredded 24 
48 2 oz. pk gs., per case 4 15 
48 4 oz. pk gs., per ca se  7 00

C L O T H E S  L IN E .
H em p, 50 f t . __________2 00
T w isted  Cotton, 50 ft. 1 75
B raided, 50 f t . _______2 75
S ash  Cord ____________ 3 60

C O F F E E  R O A S TE D
B ulk

R io ___________________ 25
San tos ___________  31033
M aracaibo ___________ 37
G autem ala  ___________ 39
J a v a  and M o c h a ____41
B ogota  _______________ 41
P eaberry  _____________ 33%

M cLaugh lin ’s K ep t-Fresh  
V acu u m  packed. A lw ays  
fresh . C om plete lin e o f  
h igh -grad e  bulk coffees. 
W . F . M cL aughlin  & Co., 

C hicago

Coffee E xtracts
M. Y ., per 100 ______ 12
F ra n k ’s  50 pkgs. _____4 25
H u m m el’s  50 1 l b . _10%

C O N D E N S E D  M IL K
E agle , 4 doz. _________ 9 00
L eader, 4 doz. ________ 7 00

M IL K  C O M P O U N D
H ebe, T all, 4 d o z . __4 50
H ebe, B ab y , 8 d o z ._4 40
C arolene, T all, 4 doz. 4 00 
C arolene, B ab y  _______3 50

E V A P O R A T E D  M IL K

Quaker, T all, 4 d o z . __4.90
Q uaker, B aby, 8 doz. 4 80 
Q uaker Gallon, % doz. 4 70 
B lue G rass, T all, 48 5 00 
B lue G rass, B aby, 72 3 75 
C arnation , T all, 4 doz. 5 25 
C arnation , B aby, 8 dz. 5 15
E very  D ay, TaU _____5 25
E very  D ay , B a b y ____4 00
G oshen, T a l l __________ 5 00
P e t. T a l l _________________ 5 25
P e t, B aby, 8 o z . ____5 15
B ord en’s, T all _____ 5 26
B ord en’s , B a b y ______ 5 15
V an Cam p, T all _____5 25
Van Cam p, B a b y ____3 95

C IG A R S
L ew ellyn & Co. B rands 

G arcia M aster
C afe, 1 0 0 s _______________  37 50

S w ift
W olverine, 50s ____ 130 00
Suprem e, 5 0 s ___________ 110 00
B oston ian , 50s _____ 95 00
P erfecto , 50s ,______ 95 00
B lu n ts, 5 0 s _________  75 00
C abinet, 5 0 s ________  73 00

Tilford C igars
C lubhouse, 50s ______ 110 00
P erfecto , 5 0 s _______  95 00
T uxedo, 5 0 s ________ 75 00
T ilcrest, 60s _________ 15 0#

W orden Grocer Co. Brands
H enry G e o r g e ---------337 60
H arvester  K id dies — 37 50 
H arvester  R ecord B — 75 00 
H arvester  D elm onico  75 00 
H arvester  P er fec to — 95 00
W eb stere tts  ------------  37 50
W ebster S avoy  -----  75 00
W ebster P l a z a _____  95 00
W ebster B elm ont------HO 00
W ebster S t. R eges—125 00
Starligh t R ouse ------ 90 00
S tarligh t P -C lub  — 150 00 
La A zora A greem en t 68 00 
L a A zora W ash in gton  75 00
L ittle  V alen tin e  ------ 37 50
V alen tin e V ictory  — 75 00 
V alen tin e  D eL u x — 95 00 
V alen tin e Im perial — 95 00
T i o n a _________________ 30.00
C lint Ford ----------------35 00
P icad ura  P a ls  ______ 25 00
«  T M ____ O  -------I Q  CA

Vanden Berge Brands  
Chas, the E igh th , 50s 75 00
W h a le - B a c k _____50s 68 00
B lack ston e  ______ 50s 95 00
El Producto B o q u e t- 75 00 
El Producto, P u ri

ta n o -F in o s ________ 92 00

C O N F E C T IO N E R Y  
S tick  Candy P ails

Standard _________— — 18
Jum bo W r a p p e d ------- 20
P u re Su gar S tick  600s 4 25 
B ig  S tick , 20 lb. ca se  21 

Mixed Candy
K in dergarten  --------------19
L e a d e r ________________ 18
X . L. O. ______________ 16
French C ream s _______ 20
Cam eo ________________ 22
G r o c e r s _______________ 13

Peaches
E vap . C hoice, u n p .___ 12
E vap ., E x . F a n cy , P. p .  ig

Peel
L em on, A m erican  ___ 25
O range, A m erican  ____ 26

Raisins
Seeded , B u lk  _________10%
S eeded , bulk C alif.__ 09% 
S eed less , 15 oz. pkg. 12
S eed less , T h o m p s o n _11
Seeded , 15 oz. p k g ._12
C aliforn ia  Su lanas 09%

C alifo rn ia  Prunes
90-100, 25 lb. b o x e s  ©08
80-90, 25 lb. b o x e s  ©09
70080 , 25 lb. b o x e s _@10%
60 0 7 0 , 25 lb. boxes _@11%
50-60, 25 lb. b o x e s _@12%
40-50, 25 lb. b o x e s_@14
30-40, 25 lb. b o x e s _@17%

F A R IN A C E O U S  GOODS 
Beans

M ed. H a n d  P i c k e d _06%
Cal. L im as __________14
B row n , S w ed ish  __ 08%
R ed K i d n e y _______0C

F a rin a
24 p a ck a g es  __________2 25
B ulk , per 100 l b s . _05 %

H om iny
P earl, 100 lb. sack  __ 2 75 

M acaroni
D om estic , 20 lb. box OS 
A rm ours, 2 doz., 8 oz. 1 80 
F ou ld ’s , 2 doz., 8 oz. 1 80 
Q uaker, 2 d o z . ______1 80

Fancy Chocolates
5 lb. B o x es  

B ittersw eets , A ss ’ted  1 76 
Choc M arshm allow  D p 1 75
M ilk C hocolate A  A__2 00
N ibble S t i c k s ________ 2 00
Prim rose C h o c . ____— 1 35
N o. 12 Choc., D ark  _ 1 75 
N o. 12 Choc., L igh t .  1 85 
Chocolate N u t R olls _ 1 90

P earl B arley
C h ester —____________ 4 25
00 and 0000 __________ 6 00
B a rley  G rits ________ 05

Peas
Scotch , lb. ___________  07%
S p lit, lb. y e l l o w _______08
S p lit green , lb. _________ 11

Gum Drops P ails
A n i s e ___________ —___17
Orange G u m s _______ _ 17
C hallenge G u m s ___—.  14
F a v o r i t e _________ 20
S u p e r io r _____________ 91

Lozenges. Paila
A. A. Pep. L ozen ges 20 
A. A. P ink L ozen ges 20 
A. A . Choc. L ozen ges  90
M otto H e a r t s ______ 91
M alted M ilk L o zen g es  98

Hard Goods. P a ils
Lem on D r o p s ________20
O. F . H orehound dps. 20
A nise  S q u a r e s _______20
P ean u t Sq uares _____ 22 
H orehound T a b l e t s _20

Cough Drops Bxs.
P u tn a m ’s __________ _ 1 30
Sm ith  B r o s .______ 1 60

Package Goods 
C ream ery M arshm allow s  

4 oz. pkg., 12s, c a r t  1 05 
4 oz. pkg., 48s, case 4 00

Specialties.
W alnu t F u d g e ________ 24
P ineapple  F u d g e ____ 22
Ita lian  B on B o n s ____20
A tla n tic  C ream  M in ts 32 
S ilver K in g  M. M allow s 32
H ello, H iram , 2 4 s ____1 50
W alnu t Sundae, 24, 6c 85 
N eap olitan , 24, 5c ____ 85 
Y ankee Jack , 24, 5c __ 85 
G ladiator, 24, 10c - - r 1 60 
M ich. S u gar Ca., 24, 5c 85
Pal O M ine, 24, 6c ____ 85
Scaram ouche, 24-10c 1 60

C O U P O N  BOOKS  
50 E con om ic grade __ 2 60
100 E conom ic g r a d e _4 50
500 E con om ic grade 20 00 
1,000 E con om ic grade 37 50 

W here 1,000 books are  
ordered a t  a  tim e, sp ec ia l
ly  prin t fron t cover  is  
furn ished w ith o u t charge.

C R E A M  O F T A R T A R  
6 lb. boxes ____________ 32

Sago
E a st In d ia  ___________ 12

Tapioca
P earl, 100 lb. s a c k s _12
M inute, 8 oz ., 3 doz. 4 05 
D rom edary I n s t a n t_3 50

F L A V O R IN G  E X T R A C T S

Doz. Doz.
Lem on Vani Ila
1 20 —  % oun ce _ 1 65
1 65 — 1 % oun ce ~__2 20
2 75 — 2% oun ce _ 3 60
2 40 ___2 o u n c e _5 30
4 50 __ 4 oun ce _ 6 00
7 75 ___8 oun ce _ 10 40

15 00 ___16 o u n c e _20 00
29 00 ___32 o u n c e __37 40

A rc tic F lavorings
V an illa or Lem on

1 oz. P arn el, d o z . ____1 00
2 oz. F la t, doz. ______2 00
2% oz. J u g , _ _ 2
3 oz. T aper, 40 bot. for 6

25
75

Smith’s
Flavorings

2 oz. V an illa  __________ 2 00
2 oz. L em on __________ 2 40
4 oz. V a n illa  __________ 3 50

J iffy  Punch
3 doz. C a r t o n __________ 2 25

A sso rted  flavors.

F R U IT  JA R S  
M ason, p ts., per gross 7 15 
M ason, q ts ., per gross 8 45 
M ason, % ga l., gross  11 50 
Ideal G lass Top, pts. 8 70 
Ideal G lass Top, q ts. 10 50 
Idea l G lass T op, % 

ga llon  _____________  14 75

D R IE D  F R U IT S
Apples

E vap . C hoice, b u l k ____13
Apricots

E vaporated , C h o ic e _____ 18
E vaporated , F a n c y _____22
E vaporated  S l a b s _______ 14

Citron
10 lb. box ___________ ,__ 48

C urrants
P ack age , 15 oz. _____18
B oxes, B ulk, per lb. _ 17
Greek, B ulk , lb. _____15%

G E L A T IN E
Jello-O , 3 doz. _______ 3 45
K n o x ’s  Sp ark ling, doz. 2 25 
K n o x ’s  A cld u ’d, doz. 2 25
M inute, 3 doz. ________ 4 05
P lym ou th , W h ite  _____1 55
Q uaker, 3 doz. _______2 70

H O R S E  R A D IS H  
P er  doz., 5 oz. _______1 15

J E L L Y  A N D  P R E S E R V E S
F’ure, 30 lb. p a i l s ___ 3 80
Im ita tion , 30 lb. p a ils  1 90 
P u re  7 oz. A sst., doz. 1 20 
B u ck eye, 22 oz ., doz. 9 10
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J E L L Y  Q L A S 3 E 8  
S ox., per d o * . ________36

O L E O M A R G A R IN E  
K ent Storage Brands.

Good L uck, 1 l b . ____ 25%
Good L uck, 2 l b . ____ 25
Good L uck, s o l i d ____ 24
G ilt E dge, 1 lb. _____ 25%
G ilt E dge, 2 l b . _____ 25
D elioia, 1 lb. _______ 22
D elic ia , 2 lb. ________ 21%

S w ift Brands.
Gem N u t ___________ 24
Sp ecia l C ountry roll_27
V an W estenbrugge Brands  

C arload D is tribu to r

rjp

3
1

Sgy OLEOMARGARINE |

I « 1! ? !
N ucoa, 1 lb. ________ 25%
N ucoa, 2 and 5 lb.__ 25

M A T C H E S
C rescent, 144 ________ 5 75
D iam ond, 144 b o x ____8 00
S earch ligh t, 144 box 8 00 
R ed Stick , 720 l c  b xs 5 50 
Red D iam ond, 144 bx 6 00

S afety  Matches  
Q uaker, 5 gro. case  4 75 

M IN C E  M E A T
N on e Such, 3 d o z ._4 85
Q uaker, 3 doz. c a s e _3 50
L ibby, K egs, w et, lb. 22 

M O LA S S E S .

Gold B rer R abbit 
N o. 10, 6 can s to ca se  5 55 
N o. 5, 12 can s to  case  5 80 
N o. 2%, 24 can s to  cs. 6 05 
N o. 1%, 36 can s to cs. 5 00 

Green B rer R abbit 
N o. 10, 6 ca n s to case 4 20 
N o. 5, 12 cans to case 4 45 
N o. 2%, 24 can s to cs. 4 70 
N o. 1%, 36 can s to  cs. 4 00 

A u n t D inah Brand.
N o. 10, 6 can s to  case  3 00 
N o. 5, 12 can s o case  3 25 
N o. 2%, 24 cans o cs. 3 50 
N o. 1%, 36 can s oe cs. 3 00 

N ew  Orleans
F a n cy  Open K ettle  —  68
C hoice __________________ 52
F a ir  ____________________ 32

H alf barrels 5c ex tra  
M olasses in Cans. 

D ove, 36, 2 lb. W h. L. 5 60 
D ove, 24, 2% lb W h. L  5 20 
D ove, 36, 2 lb. B lack  4 30 
D ove, 24, 2% lb. B lack  3 90 
D ove, 6, 10 lb. B lue L 4 45 
P alm etto , 24, 2% lb. 4 65

N U T S .
W hole

A lm onds, T erreg o n a — 20
B razil, L arge --------------22
F a n cy  m i x e d --------------- 20
F ilb erts , S ic ily  _ ---------15
P ea n u ts , V irgin ia , raw  09% 
P ea n u ts , V ir. roasted  11 
P ea n u ts , Jum bo, raw  12 
P ea n u ts , Jum bo, rstd  13 ,
P eca n s, 3 sta r  ---------23
P eca n s, Jum bo -----------24
W aln u ts, N a p l e s ------22

Salted Peanuts.
F an cy , N o. 1 --------------17
Jum bo -------------------------- 23

Shelled.
A lm onds --------------------  48
P ean u ts, Spanish ,

125 lb. b a g s --------------16
F ilb erts  _______________ 32
P ecan s ------------------------- 96
W aln u ts  --------------------  52

Bel C ar-M o  Brand  
8 oz., 2 doz. in  case
24 1 lb. p a ils  ________
12 2 lb. p a i l s __________
5 lb. pa ils  6 in  crate  
14 lb. pa ils  __________
25 lb. p a ils  __________
50 lb. t in s  ____________
P E T R O L E U M  P R O D U C TS  

Iron B arrels
P erfection  K e r o s in e _13.1
Red Crown Q asoline,

T ank  W agon ______ 18.7
Gas M achine G asoline 37.2 
V. M. & P. N ap h th a  23.6
C apitol C ylinder _____39.2
A tla n tic  R ed E n g in e . 21.2 
W in ter  B lack  _________ 12.2

arine
Iron Barrels.

L ight __________________ 59.2
M edium  _______________ 61.2
H ea v y  ________________ 64.2
Special h ea v y  _________ 66.2
E xtra  h ea v y  __________ 69.2
T ransm ission  Oil _____59.2
Finol, 4 oz. cans, doz. 1.40 
F inol, 8 oz. cans, doz. 1.90
P arow ax, 100, lb. _____7.9
P arow ax, 40, 1 l b . ___8.1
P arow ax, 20, 1 l b . ___8.3

Sem dac, 12 pt. can s 2 80 
Sem dac, 12 qt. ca n s 4 If 

P IC K L E S  
M edium  Sour

B arrel, 1,200 c o u n t_19 00
H alf bbls., 600 count 10 50
10 gallon  k eg s  -------  9 50

Sweet Sm all
30 gallon , 3000 _____ 38 00
30 gallon , 3000 ____ 43 00
5 gallon,' 500 _________ 7 75

D ill Pickles.
600 S ize, 15 g a l . ------10 00

P IP E S
Cob, 3 doz. in  bx. 1 00@1 20 

P L A Y IN G  C A R D S  
B roadw ay, per doz. — 2 40
B lue R ib b o n __________ 4 00
B icycle  -------------------------4 50

P O T A S H
B a b b itt’s  2 d o z . -----------2 75

F R E S H  M E A T S  
Beef.

Top S teers  & H eif. 18@19
Good S teers  & H e if. 16@17
Med. S teers & H eif. 12@13
Com. S teers  & H eif. 10@12

M edium ________________ 09
Com m on _______________ 08

V eal.
Top __________________ 12
Good _________________ 10
M edium  ______________ 08

Lam b.
Good ---------------------------24
M edium  ______________ 22
P o o r _________ _ — 16

M utton.
Good ________________ -  12
M edium  ____________I—  10
P o o r ------------ ----------------06

Pork.
H ea v y  h ogs _________ 08
M edium  h o g s ------------- 09%
L ig h t h o g s ___________ 09
L oins ________________ 15
B u tts  ___________  _  12
Sh oulders _________ —  10
H am s ________________ 12
Spareribs ____________ 10
N eck  bon es __________ 05

O L IV E S .
B ulk , 2 gal. k e g ---------3 50
B ulk , 3 gal. k e g ---------5 00
B ulk, 5 ga l. k e g -------7 75
Q uart, Jars, dozen __ 5 50
P in t, Jars, dozen —  3 25 
4 oz. Jar, plain, doz. 1 40 
5% oz. Jar, pi., doz. 1 60 
9 oz. Jar, p lain , doz. 2 80 
16% oz. Jar, PI. doz. 4 50 
4 oz. Jar, S tu ., doz. 1 90
8 oz. Jar, stu ffed , dz. 3 40
9 oz. Jar, Stuffed, doz. 4 10 
12 oz. Jar, Stuffed, dz. 4 90

P E A N U T  B U T T E R .

P R O V IS IO N S  
B arreled P ork  

Clear B ack  __ 23 00@24 00 
Sh ort C ut Clear 22 00@23 00
Clear F a m ily_ 27 00@2S 00

D ry  S a lt M eats  
S P  B ellies  __ 16 00@13 00 

Lard
80 lb. t u b s ___ ad van ce  %
P u re  in  tierces  -----------15
69 lb. t u b s ___ ad van ce  %
50 lb. t u b s ___ advan ce %
20 lb. p a i l s ___ ad van ce  %
.10 lb. p a i l s ___ advan ce %

5 lb. p a i l s ___ advan ce 1
3 lb. p a i l s ___ advan ce 1

Com pound Lard 14%@15% 
Sausages

B o l o g n a ______________ 12%
L iver  _____________   12
F ran k fort _____________ 16
P o r k ____________ 18@20
V e a l ____________________11
T ongue ________________ 11
H egljp lieese  -------— 14

Sm oked M eats 
H am s, 14-16, lb. __21@ 24 
H am s, 16-18, lb. __21@ 26 
H am , dried beef

s e t s  ___________ 38 @39
C alifornia H a m s _12@ 13
P icn ic  B oiled

H am s ________  30 @32
B oiled  H a m s _34 @37
M inced H a m s _14 @15
B acon  _________  18 @30

B eef
B on e less  ___  23 00@24 00
Rump, n e w _ 23 00@24 00

M ince M eat
C ondensed N o. 1 car. 2 00 
C ondensed B ak ers brick  ,31
M oist in  g la ss  _______ 8 00

P ig 's  F ee t
% bbls. _______________ 2 15
% bbls., 35 l b s . ______4 00
% bbls. _______________ 7 00
1 bbl. _______________ 14 15

Tripe
K its, 15 lbs. _________  90
% bbls., 40 l b s . ______1 60
% bbls.. 80 l b s . ______3 00
H ogs, per l b . ________ @42
B eef, round s e t ____14@26
B eef, m iddles, s e t_25@30
Sheep, a  sk e in  1 75@2 00

RICE
F a n cy  H ead  --------------- 08%
B lue R ose __________ 06%
B rok en  ______________ 03%

ROLLED OATS 
S tee l Cut, 100 lb. sks. 4 75 
S ilver F lake, 12 F am . 2 30
Q uaker, 18 R e g u la r _1 80
Q uaker, 12s F am ily  N  2 75 
M others, 12s, IH’num  3 25 
Silver F lake, 18 R eg. 1 45
Sacks, 90 lb. J u t e ____3 00
Sacks, 90 lb. C o t t o n _3 10

SA L E R A T U S
Arm and H am m er — 3 75 

SA L SODA
G ranulated, bb ls. ____2 00
Granulated,- 100 lbs. c s  2 25 
G ranulated, 36 2% lb.

pack ages ___________ 2 50
COD FISH

M iddles _________________ 16
T ab lets , 1 lb. P u r e __  20
T ab lets , % lb. P ure,

doz. ______  1-40
W ood boxes, P u re _____27
W hole Cod ___________  11

Holland H erring
M ixed, K egs -------___  1 15
Q ueen, h a lf bbls. __ 8 25
Q ueen, bbls. ___ ____ 16 00
M ilkers , kegs ____ 1 25
Y. M. K eg s ____ ____ 1 15
Y. M. h a lf bbls. ___ 9 00
Y. M. B bls. ____ ____17 50

H erring
K K  K  K, N orw ay __ 20 00
8 lb. p a i l s _____________ 1 40
Cut L unch ___________ 1 25
Boned, 10 lb. b o x e s _28

Lake H erring  
% bbl., 100 lbs. _____6 50M of'lfprpl
T ubs, 100 lb. fn cy  fa t  24 50
T ubs, 60 count _______5 75

W h ite  Fish
Med. F an cy , 100 lb. 13 00

S H O E  B L A C K E N IN G .
t  in 1, P a ste , d o z ._1 35
E. Z. C om bination , dz. 1 35
D ri-F oot, doz. _______ 2 00
B ixbys, Doz. _________ 1 35
Shinola, doz. _______  90

S T O V E  P O L IS H .
B lack ine, per d o z . _1 35
B lack S ilk  L iquid, dz. 1 40 
B lack  Silk  P a ste , doz. 1 25 
E nam aline P a ste , doz. 1 35 
E nam aline L iquid, dz. 1 35 
E  Z Liquid, per doz. 1 40
R adium , per d o z . ____1 85
R isin g  Sun, per doz. 1 35 
654 S tove E nam el, dz. 2 80 
V ulcanol, No. 5, doz. 95
V ulcanol, N o. 10, doz. 1 35
Stovoil, per doz. ____3 00

S A L T .
Colonial, 24, 2 l b . ____ 95
L og Cabin 24-2 lb. ca se  1 90
Med. N o. 1, B b l s . ___2 80
Med. N o. 1, 100 lb. bg. 95
F arm er Spec.., 70 lb. 95
P ack ers M eat, 56 lb. 63
P ack ers for ice  cream

100 lb., each  ______ 95
B lock s, 50 l b . _________ 47
B u tter  Sa lt, 280 lb. bbl. 4 50
B aker Salt, 280 lb. bbl. 4 25
100, 3 lb. T a b l e _____ 6 07
60, 5 lb. Table _______5 57
30, 10 lb. T a b l e _____ 5 30
28 lb. b ags, T a b l e   40

P er  case , 24 2 l b s . __2 4Ó
F iv e  oase l o t s ______2 30

W orcester

Bbls. 30-10 sks. _______ 5 40
B bls. 60-5 sk s. _______ 5 55
Bbls. 120-2% sk s. __ 6 05
100-3 lb. sks. _________ 6 05
B bls. 280 lb. bulk:
A -B u tter  *____________ 4 20
A A -B u tter  ____________ 4 20
P la in  50-lb. b lks. ___ 52
N o. 1 M edium  b b l ._2 75
T ecum seh  70-lb. farm

sk. _________________  92
C ases, Ivory, 24-2 cart 2 35 
B a g s  25 lb. No. 1 m ed. 26
B a g s 25 lb. C loth da iry  40 
B a g s 50 lb. Cloth dairy  76 
R ock “C” 100-lb. sa ck s 70

SOAP

Am. F am ily , 100 box 6 00
E xport, 120 box ____4 90
F lak e  W h ite , 100 box 4 75 
F e ls  N ap th a , 700 box 5 50 
G rdm a W h ite  N a. 100s 5 00
Rub N o M ore W h ite

N ap th a , 100 b o x _5 00
S w ift C lassic , 100 box 4 75 
20 M ule B orax, 100 bx 7 55
W ool, 100 box _______ 6 50
Fairy , 100 box _______5 50
Jap R ose, 100 b o x ____7 85
Palm  O live, 144 box 11 00
Lava, 100 b o x _________ 4 90
Pum m o, 100 b o x ____4 85
S w eeth eart, 100 box _ 5 70 
G randpa T ar, 50 sm . 2 00 
G randpa T ar, 50 lge . 3 45 
Q uaker H ard w ater

C astile , 72s, b o x __2 70
F alrb ank  T ar, 10C bx 4 00 
Trilby, 100, 10c cakes_  8 00 
W illiam s B arber Bar, 9s 50 
W illiam s M ug, per doz. 43

Proctor & Gam ble.
5 box lo ts , assorted

Ivory, 100, 6 oz. __ 6 50
Ivory, 100, 10 o z . ____10 85
Ivory, 50, 10 o z . ______5 50
Ivory Soap F lk s., 100s 8 00 
Ivory Soap F lk s., 50s 4 10

C L E A N S E R S .

80 can  cases , $4.80 per case

W A S H IN G  P O W D E R S .

Bon Am i Pd, 3 dz. bx  3 75 
B on Aftii Cake, 3 dz. 3 25
C lim aline, 4 doz. _____4 20
Grandm a, 100, 5 c ____4 00
G randm a, 24 L arge _ 4 00
Gold D ust, 1 0 0 s _______4 00
Gold D u st, 12 L arge 3 20
Golden Rod. 24 _______4 25
Jinx, 3 doz. ___________ 4 50
La F rance L aun, 4 dz. 3 60 
L uster B ox , 54 _______3 76

M iracle C., 12 oz., 1 dz 2 25 
Old D u tch  Clean. 4 dz 3 40 
Q ueen Ann, 60 oz. — 2 40
R inso, 100 oz. ________6 40
R ub N o More, 100 ,10 

o z .________________  3 85

R ub N o More, 18 L g. 4 25 
S p otless C leanser, 48,

20 o z . ______________ 3 85
Sani F lu sh , 1 d o z ._2 25
Sapolio, 3 doz. ______3 15
Soapine, 100, 12 oz. _ 6 40 
Snow boy, 100, 10 oz. 4 00
Snow boy, 24 L a r g e _4 80
Sp eedee, 3 doz. ______7 20
Su nbrite, 72 d o z . ___ 4 00
W yan d otte , 48 _______4 75

SP IC E S.
W hole S p ices.

A llspice, J a m a ic a ____@13
C loves, Zanzibar _____@42
C assia , C anton _______ @25
C assia , 5c pkg., doz. @40
G inger, African ______@15
G inger, C o c h in ________ @20
M ace, P en an g  ________ @75
M ixed, N o. 1 _________ @22
M ixed, 5c p k gs., doz. @45
N u tm egs, 70-80 ______@50
N utm egs, 1 0 5 -1 1 0 _____@45
Pepper, B lack  -----------@15

Pure Ground in Bulk  
A llsp ice, Jam aica  —  @16
Cloves, Zanzibar _____@45
C assia , Canton _______ @25
Ginger, A f r i c a n _______ @33
M ustard _______________ @28
M aoe, P en an g  ‘ _______ @80
N u tm eg s  ______________ @40
P epper, B lack  ________ @18
Pepper, W h ite  ______ @29
Pepper, C ayenne _____@33
P aprika, Span ish  ____@42

Season ing
Chili Pow der, 1 5 c ____1 35
C elery Sa lt, 3 o z . ____ 95
Sage, 2 oz. __________  90
Onion S a lt ___________ 1 35
G arlic ________________ 1 35
P on elty , 3% oz. ___ 3 25
K itch en  B ouqu et ____3 25
Laurel L eaves  _______ 20
M arjoram , 1 o z . ______ 90
Savory, 1 oz. ________ 90
T hym e, 1 o z . _________  90
T um eric, 2% oz. ____ 90

T E A .
Japan.

M edium  ____________  30@35
Choice _____________  41@5S
F a n c y ______________  62@70
No. 1 N ibb s ___________  62
1 lb. pkg. S iftin g s  16 @17

Gunpowder
Choice __________*_____  28
F a n cy  _____________  38@40

Ceylon
P ek oe , m edium  _________ 52

English B reakfast
Congou, M edium  _____  28
Congou, C h o ic e ___35@36
Congou, F a n c y ___42@43

Oolong
M edium  _______________  36
C h o ic e _________________  45
F a n cy  _________________  50

T W IN E
C oton.t 3 p ly  c o n e _____ 50
Cotton. 3 ply b a l l s ___52
W ool, 6 p l y ____________ 20

V IN E G A R
Cider, 40 G rain ______22
W hite  W ine, 80 grain  22 
W hite W ine, 40 gra in  17 
Oakland V in egar & P ick le  

Co.’s  B rands.
Oakland A pple C id e r _25
B lue R ibbon Corn ______20
O akland W h ite  P ick lin g  20 

N o charge for packages.

W IC K IN G
N o. 0, per g r o s s ____ 76
N o. 1, per g r o s s ____ 1 05
No. 2, per gro ss  — _ 1 50
No. 3, per g r o s s ___ 2 00
P eer less  R olls, per doz. 90 
R ochester , No. 2, doz. 50 
R ochester , N o. 3, doz. 2 00 
R ayo, per doz. _______ 80

S T A R C H
Corn

K ingsford , 40 l b s . ___ 11%
Pow dered, bags _____03%
Argo, 48, 1 lb. pkgs. 3 90
Cream , 4 8 - 1 ____- _____4 80
Q uaker, 40-1 ________  7

Gloss
Argo, 48, 1 lb. p k g s ._3 90
Argo, 12 3 lb. p k g s ._2 74
Argo, 8 5 lb. p k g s .__ 3 10
S ilver G loss, 48 I s _11%
E lastic , 64 pkgs. ____5 35
T iger, 48-1 __________ 3 50
T iger, 50 l b s . ------------ 05%

C O RN S Y R U P .

GOLDEN-CBYSTALWHITEMAPIE

Penick Golden Syrup
6, 10 lb. c a n s _________ 2 90
12, 5 lb. c a n s _________ 3 10
24, 2% lb. c a n s ______3 20
24, 1% lb. c a n s ______2 20

C rysta l W h ite  Syrup
6, 10 lb. c a n s _________ 3 40
12, 5 lb. c a n s _________ 3 60
24, 2% lb. c a n s ______3 75
24, 1% lb. can s _______2 55
Penick M a p le -L ike  Syrup

6, 10 lb. c a n s _________ 4 15
12, 5 lb. c a n s --------------4 35
24, 2% lb. cans ______ 4 50
24, 1% lb. can s --------- 3 05

Corn
Blue K aro, N o . 1%,

2 doz. ______________ 2 25
B lue K aro, No. 5, 1 dz. 3 15
B lue K aro, N o . 10,

% doz. _____________ 2 95
Red K aro, N o. 1%, 2

doz. _______________  2 65
Red K aro, N o. 5, 1 dz. 3 65
Ked K aro, N o. 10, % 

doz. _________________ 3 45
Im t. M aple F lavor. 

O range, N o. 1%, 2 doz. 3 05 
O range, N o. 5, 1 doz. 4 35

Maple.
Green L abel K aro,

23 oz., 2 doz. ____ — 5 19
Green Label K aro,

5% lb., 1 doz. ------8 40
M aple and Cane

K anuck, per gal. ------- 1 65
Sugar B ird, 2% lb.,

2 doz. ________- ___ 9 00
Sugar B ird, 8 oz ., 4

doz. ______________ 12 00
Maple.

M ichigan, per g a l-----2 50
W elchs, per gal. ---------2 80

W O O D E N W A R E
Baskets

B ushels, narrow  band,
w ire h an d les _____  1 75

B u sh els, narrow  band,
w ood h a n d l e s ______1 80

B ushels, w ide b a n d _2 15
M arket, drop handle 90 
M arket, s in g le  handle 95
M arket, ex tra  ________ 1 40
Sp lint, l a r g e __________ 8 50
Splint, m edium  _______7 60
Splint, sm all __________ 6 50

Churns.
Barrel, 5 ga l., ea ch_2 40
Barrel, 10 ga l., ea ch_2 56
3 to 6 ga l., per g a l . _ 16

Egg Cases.
No. 1, S tar C arrier_5 00
No. 2, Star C arrier_10 00
N o. 1, Star E g g  T rays 4 50 
No. 2, S tar  E gg  T rays 9 00

Mop S tick s
Trojan s p r in g ________2 00
E clipse p a ten t spring  2 00 
No. 2, pat. brush hold 2 00
Ideal, N o. 7 _________1 25
12 oz. Cot. Mop H eads 2 65 
16 oz. Ct. Mop H ead s 3 00 

Palls
10 qt. G a lv a n iz e d ___2 35
12 qt. G a lv a n iz e d ___2 65
14 qt. G a lv a n iz e d ___3 00
12 qt. F larin g  Gal. Ir. 5 00
10 qt. T in D a i r y ___ 4 50
12 qt. T in D a i r y ___ 5 00

T raps
M ouse, w ood, 4 h o l e s _60
M ouse, wood, 6 h o l e s _70
M ouse, tin , 5 h o l e s ___ 65
R at, w ood ___________ 1 00
R at, spring __________1 0C
M ouse, s p r in g ________ 30

T ubs
L arge G alvan ized  ___ 8 50
M edium G a lv a n iz e d _7 50
Sm all G a lv a n iz e d ____6 50

W ashboards
B anner, Globe ______5 75
B rass, s in g le  ________6 00
G lass, s in g le  _________ 6 00
Double P e e r l e s s ______9 00
Single P eer less  ______7 50
N orthern Q ueen ----- 5 50
U n iversa l ____________ 7 25

W indow  C leaners
12 in . __________________1 65
14 in. ____________  1 85
16 in. __________________2 30

W ood Bow ls
13 in. B u t t e r __________5 00
15 in. B u t t e r __________9 00
17 in. B u t t e r ________ 18 00
19 in. B u tter  ________ 25 00

W R A PP IN G  PA P ER  
Fibre, M anila, w h ite -  05%
N o. 1 F i b r e __________ 08
B u tch ers  M anila ____06
K raft ________________ 08
K raft Stripe _________ 09%

T A B L E  S A U C E S .
Lea & Perrin , large— 6 00 
L ea & P errin, sm all— 3 35
Pepper ________________ 1 60
R oyal M int -----------------2 40
T obasco, 2oz. ------------ 4 25
Sho You, 9 oz., doz. 2 70
A - l ,  large ----------------- 5 20
A - l ,  s m a l l -----------------3 15
Caper». 2 o z ., ,„ . ,—  2 30

Y E A S T  C A K E
M agic, 3 doz. _________ 2 70
Su n ligh t, 3 d o z . _____2 70
S u n ligh t, 1% doz. _____1 35
Y ea st F oam , 3 d o z ._2 70
Y east F oam , 1% doz. 1 36

Y E A S T — C O M P R E S S E D  
F leisch m an , per doz. 30
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Fishing and Hunting in Florida Sun
shine,

Nap les, Florida, M arch S—Your 
wandering correspondent after various

2>outh since we left the city a few 
weeks ago, when it seemed as if all of 
Grand Rapids was crow ding upon the 
Southbound trains headed for the land 
where “ sum mer spends the w inter” as 
the attractive advertisem ents tell you 
down here, h irst came the E ast coast 
of F lorida (especially Miami) from 
which city we sallied forth to battle 
w ith the big fish that haunt the Gulf 
stream  a few miles from the mainland. 
Miami, invaded by an arm y of tou r
ists exceeding, we were told, he resi
dent population of the city in norm al 
times, crowded with N ortherners in
tent upon enjoying the hot weather no
maitter what the cost. Th is 31nd'ff<treni
det'ermi ned and more or less► he! pic ̂ 5
cor "gn er, was not
lost sight of by the hOtti an d re stau-
ran t keepers, who were ma icing hay

lie the sun was shmin g, wheri we
I t it - 1 he “specially con dueted tour w e
wet e obliged to take carried US in a
38 loot boat on th t oipen f j C i tan, with
a hard-boiled captain in charge. We 
had to hit for the gulf stream to se
cure the greatest variety of angling 
with the result that the briny deep 
tossed us high and wide for many an 
hour while we wrestled with sailfish,
bar ra«cuda, amb erjack and other 3 g
fish lat have a determined way aiXJU t
them.

(j(OÍfig down to the fishin g grounds
m t he 38 foot fi shing cruise r. the gulf
st reann was so cranky that they tied
down our chair with three ropes and
then ]put a strapi around us as we sat
on de ck with a rod in our hands. if
we ever wished for one of those gyro-
SCO]pe stabilizers that keeps a tos sing
boa t from th ro wing you around we
louj£€<i  for one this day. Howeîver,
the nc:xt day th<; wind died down and
on a comparati vely calm. quiet sea
the fisihing was ■wonderful. W e sa w a
50 pound sailfish at the end of our 
line jum p three times, savage barra
cudas, called the “tigers of the sea,” 
hit our lures a-plenty, and we wrestled 
with 40 pound groupers and am ber- 
jacks, finally capturing a 43 pound 
grouper which ranked second in the 
fishers’ contest conducted by Miami 
anglers. Before the day was over we 
also captured a 12*/z pound tuna, 
which at the time we left Miami was 
the best one caught so far this season. 
So our specially conducted tour on the 
gulf stream  was quite a success and a 
world of sport in spite of the hard
ships that we had to put up with : 
times. The nights were wonderful a 
we lay anchor in the Florida keys 
where the water was quiet, with a full 
moon overhead.

From  Miami we crossed Florida via 
W est Palm Beach, Lake Okeechobee, 
Moorehaven and Fort Myers. It was 
a funny trip involving the use of two 
automobiles and two boats in a day 
and a half, indicating how a railroad 
is lacking in Southern Florida. F irst 
came a bus ride of tw enty miles. Then 
we stepped on an old tub draw ing 20 
inches of water for a four-hour ride 
down a canal. Changing at the lake 
we boarded a larger boat to cross 
Okeechobee. Then came another bus 
ride to Moorehaven that night. The 
following day two more car rides were 
necessary to reach Fort Myers and 
then Naples. In this connection it is 
interesting to note tha t they are about 
to start building a railroad from Wes 
Palm Beach across Florida, so the hap
hazard method of traveling which we 
had to do may soon be obsolete.

H ere at Naples you are alm ost at 
the “end of the road.” All about is

wilderness, miles and miles of pine 
forest, cabbage palms and cypress 
swamps. T he town itself is nothing, 
ju s t a few bouses and one general 
store. The hotel to which guests are 
coining from all over the N orth is, of 
course, the teature or the pls.ee 
and occupies a beautiful site a short 
distance from the beach. To get the 

shooting (tor winch we have 
come to this place) we have had to 
employ some of the most interesting, 
yes, aggravating Florida "crackers 
that we have ever seen. They are at
once the delight and the despair of
the N orthern hunters,

Em ploying these shiftless fellows
one is apt to ttiinK t hat he is in the
land ol man ana. ~ as ithe idea of being
on time or getting anything done
never occurs to them. But they know
the country and know the hunting
game. In hired flivvers they will drive 
way back into the forest, then plunge
into the cyp! ess s'warnps and find tur-
kev. Some of th em have deer dogs.
O the rs have pack?5 OÍ coon nounids, 50
a var iety of sport aw;aits the Northern
sport sman nt he cari ever get these
boys into action.

bo far we have noit got on in timate
term*; With 2my raitile snakes or *cotton
mo ut b moccasins. although we have
walked m a n r a mile while quail hunt-
ing. A bird dog was killed just a few
davs ago by a ratt:1er, which has made
every hunter watch his step lately. 
However, reluctant as the reptiles have 
been to make our acquaintance the 
mosquitoes and chiggers have been 
cordial in their reception to several of 
us so that we are not unaware that 
“summer is spending w inter down 
here.”

As far as we can judge Florida is 
enjoying the pangs of a real estate 
boom such as makes and breaks mil
lionaires over night. In Miami we 
counted fourteen real estate offices in 
one block. Everybody is subdividing, 
prices are soaring and everything is 
for sale. H ardw are clerks, street car 
conductors and boat captains are tak
ing flyers in real estate, often selling 
the property  at a profit before the 
papers on it are made out. The baSly- 
hooing, free ride, free concert, Coney 
Island methods of selling real estate 
down there gives the city' a feverish, 
gala, picnic like atm osphere, but every
body seems to be having a good time. 
Judging by the crowds of N ortherners 
down here—and that applies to both 
coasts—the good time consists mostly 
of enjoying the warm sunshine and 
cool nights, as it is m idsum mer down 
here at this time of the year.

W e are try ing to figure how to bring 
along a little of the sunshine and the 
80 degree tem perature when we re
turn. Bob Becker.

Psychology of the Salesman’s Taking 
the Blame.

I t is easy for a salesman to pass the 
buck to his chief of the house when 
som ething happens which displeases 
his customer. W hen som ething is 
asked that is against house policy the 
weak salesman paints a picture of his 
hard-hearted boss, or says that he has 
often told his sales manager that his 
policies were away behind the times, 
or otherwise undesirable. It is an 
easy thing to do, but it is a silly trick 
and poor sales psychology.

The real salesman knows that the 
house policy and his own welfare are 
bound together. W ithout a real house 
policy founded upon past experience 
his own efforts wuold be about as ef
fective as one-half of a clothespin. He 
therefore carries the full burden of 
house policy on his own shoulders, 
and takes any blame himself, and he 
finds it is good sales strategy. An 
irate custom er may be cussing a t a real

It pays business men to have their stores on street car lines.

This has been proved by impartial investigators of the National 
Association of Retail Clothiers with the N orthw estern School of 
Commerce Bureau of Business Research.

Based on the amount of business per hundred feet of floor 
space done by clothiers ON and O F F  street car lines it was found 
that:

50 stores AT street car transfer points did an average 
business of $4,221.

163 stores NOT at transfer points did an average an
nual business of $3,116.

166 stores NOT on a street car line did an average 
annual business of 28 per cent, less than the average 
annual business done by stores ON street car lines.

I t not only pays business men to locate their places of business 
on street car lines, but street car service pays all citizens of a 
community—in the maintenance of real estate values—ease of trans
portation—the saving of time and money—and the enabling of the 
comm unity to grow.

YOUR STREET CAR SYSTEM  A FFO R D S YOU  
SAFETY, C O NVENIENCE A ND  ECONOM Y

Grand Rapids Railw ay Com pany
L. J. D eLA M A RTER ,

Vice-President and Gen. Msrr.

Buckeye Mutual Health Association
Provides

Protection at Actual Cost
For Business and 

Professional Men and Women
Unlimited Health Insurance

Benefits for One Day or More of Sickness
$25.00 Per Week for Confining Sickness for 

Two Years
Unlimited Accident Insurance

$5,000 Death Benefit
$25.00 per Week for Two Years Total Loss 

of Time
Annual Cost $36.00

For Further Information address

MANLEY J. HEMMENS, Secretary
P. O. Box 104, Columbus, Ohio

MENTION MICHIGAN TRADESMAN



M arch 12, 1924 M I C H I G A N  T R A D E S M A N 31

y *

. -4%

or fancied grievance he has against a 
distant corporation, but when a pleas
ant young man who calls on him regu
larly sits next to him at his desk and 
insists that whatever blame there is 
should fall on him alone, his ardor is 
liable to cool. Most people, even irate 
customers, are “regular” at heart and 
they can’t stay mad long when the 
salesman takes the blame himself.

A salesman who is strong enough 
and clever enough to take the blame 
builds good-will for his firm instead 
of ill-will. H e is building on the most 
solid sort of foundation, instead of 
cutting his own branch out from un
derneath himself, like the foolish farm 
er in the fable. It is the sales m an
ager’s job to show his men that it is 
good business policy and good com
mon sense to take the blame them 
selves instead of passing the buck to 
the big chief.

City Vs. Country.
Flint, M arch 10—W hy does the 

average city man consider himself so 
superior to a farmer? Did you ever 
try  to analyze the question and see 
w hat you can make of it? Take a 
good farm home and a well-kept city 
flat and compare the books th a t are 
read in each. On the average the 
farm er will have read twice as many 
good books, and he spends twice as 
much time reading them. The same 
is true of papers and magazines. The 
average city man would hardly know 
where to go and find a public library. 
Take the occupations of the two men. 
The farm er is a producer of necessi
ties. H e has a skill and experience 
equal to that of any high-class me
chanic. T he city man, if he be in 
business, or a profession, is merely 
one of a thousand. Inside of a week 
his place in the ranks would be filled 
so that he never would be missed. He 
is not a necessity in industry. Take 
the two families. The city children 
may be more flippant and showy, but 
in m ost cases they lack the self-reliant 
character which work and rural asso
ciations bring. In like manner com
pare the food and its preparation, the 
religious observations of the two fam-

THERE IS MONEY 
FOR YOU IN

Straub
S c .  and 1 0 c . B ara.

T R Y
HI-NEE - - 10c. 
OH BILL - - 5c. 

a n d  CHOC LOGS - 5c.
STRAUB GANDYGOMPAN Y

Traverse City, Mich 
1018 Clinton St., Saiinaw, W.S. Mich.

ilies, their neighborly duties and their 
relations with other human beings. Go 
through them all carefully and fairly, 
and then tell us just w hat reason the 
city man has to feel that he is superior 
to a farmer. H. B. Betts.

Don’t get the idea that the buyer is 
through buying just because he gets 
the thing he came after. As long as 
he lingers there is opportunity for 
further sales.

Anyone coming in to do business 
with you ought to be given immediate 
recognition. T hat makes slow service 
seem less slow.

Hides, Pelts and Purs.
Hides.

G reen, N o. 1 _____________________ v__ 06
G reen, N o. 2 ---------------------------------—  05
Cured, N o. 1 _________________________07
Cured, N o. 2 _________________________06
C alfsk in , Green, N o. 1 _____________ 13
C alfsk in , G reen, N o. 2 _____________ 11
C alfsk in , Cured, No. 1 ____________ 13
C alfskin , Cured, N o. 2 _____________ 11%
H orse. N o. 1 _________________________3 5(1
H orse, N o. 2 _______________________ 2 50

Old W ool
L am bs __
Sh earlin gs

Prim e  
No. 1 
No. 2

Wool.
U nw ashed , m edium  _
U nw ashed , r e j e c t s __
U nw ashed , tine _____

__ 1 00@2 00
__ 75@1 25
__ 50@1 00

@40
@30
@40

DIVIDEND NOTICE  
American Public Utilities 

Company*
T he D irectors o f th e A m erican P ublic  

U tilit ie s  C om pany have declared regular  
qu arterly  d iv idends on the preferred  
s to ck s o f th e  com pany a s  follow s: $1.75
per share on Prior Preferred; $1.00 on 
P a rtic ip a tin g  P referred , and $1.50 on the  
Six  P ercen t Preferred  stock  o f the com 
pany, payab le April 1st, 1924, to  s to c k 
holders o f record a t  th e c lose  o f b u si
n ess  M arch 20th. S tock  ledgers w ill be 
reopened M arch 21st and tran sfers can  
be m ade during ex -d iv id en d  period.

B L A IN E  G AVETT,
Secretary.

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

1882 AWNINGS AND TENTS 1924

CHAS. A . COYE, INC.

W e m ake a  sp ec ia lty  o f Rope P u ll 
Up and Roller A w n in gs w ith  Cog G ear 
F ix tu res.

Our stock  o f W hite  and K haki D uck  
and A w n in g  S trip es is  very  com plete.

Q uality  o f m ater ia ls  and w ork m an 
ship , not cheap n ess, h as a lw ays been  
our m otto.

A sk  for our blanks g iv in g  fu ll in 
s tru ctio n s how  to tak e  m easu rem en ts.

D on ’t buy un til you  g e t our prices  
' and sam ples.

Grand Rapids, Mich.

BUSINESS WANTS DEPARTMENT
A dvertisem ents inserted under th is  head fo r five cents a word the  firs t 

Insertion and four cents a word for each subsequent continuous Insertion. 
I f  set in cap ita l le tters , double price. No charge less than  50 cents. Sm all 
display advertisem ents in th is  departm ent, $3 per inch. P aym ent w ith  order 
is required, as amounts are too small to open accounts.

V ILLA G E LIG H TING  P L A N T —O w ing  
to  g ran tin g  a  fran ch ise  to T he C onsum ers  
P ow er Co., th e  V illage o f E lsie  has a  
com plete  pow er p lant, co n s ist in g  o f one  
75 S em i-D iese l and one 32 H. P . engines, 
th ree gen erators, w ith  com plete  sw itc h 
board equipm ent, m eters, storage tan ks, 
etc ., w h ich  w ill be sold  a t  an a ttra c tiv e  
figure. W rite  for p articu lars to  The  
Clerk, V illage  o f E lsie, M ichigan. 510

R E A L  E S T A T E  A N D  STO R E B U IL D  - 
INGS— F or Sale—C on sistin g  o f a  tw o-  
story  brick ven eer  bu ild ing 70x90 feet, 
in  good condition , con ta in in g  th ree store  
room s now  used  for m eat m arket, g ro 
cery, and dry goods departm en ts. S ec 
ond floor is the tem p le o f local M asonic  
society . B a sem en t is  50x90 feet. Tw o  
steam  boilers and vacuum  return, m a k 
in g  a  w ell-eq u ip p ed  h ea tin g  plant. A lso  
a  tw o -sto ry  stu cco  iron covered  building  
50 fe e t x  60 fee t, now  ren ted  for a  garage, 
th e second  floor u sed  for sto ck  room s, 
b asem en t under en tire  building, co n n ect
ed to m ain  bu ild ing w ith  iron fram e open
in gs and approved fire doors. S itu ated  
one block sou th  o f s ta te  trunk line. 
Could be used  for factory  or garage. 
Inquire Secretary  Ishp em ing Co-Op. S o
c ie ty , Ishp em ing, M ich. 511

F or Sale—H otel, fu rn ish ed , including  
n in eteen  beds. Four lots. N ice park, on 
s ta te  road. F a ces  St. C lair river. A pply  
P ark  H otel, A lgonac, M ich. 512

Store F ix tu res  W anted—W hat h ave you  
in cash  reg isters, show  cases, sca les, ad d 
in g  m ach in es, etc . A. L. R edm an, Olney, 
111. 513

C onsignm ent stock s o f m en ’s  and  boy’s  
c lo th in g  p laced w ith  reliable m erch an ts  
in tow n s o f 1000 population or over. In 
v estm en t, insurance, depreciation  not 
your w orry. To be considered  g ive  full 
in form ation  in first le tter . T he H au tin  
C om pany, M ichigan D is tr ic t O ffice, Grand 
R apids, M ichigan. 514

F or Sale— S tock  o f m erch andise  con 
s is t in g  o f la d ies ’ rea d y -to -w ea r , dry  
goods, house fu rn ish in gs, m en ’s fu rn ish 
in gs , hardw are, w all paper, e tc ., and fix
tu res. L ocation  C entral M ichigan. N o  
trades considered . A ddress N o. 515, c /o  
M ichigan T radesm an. 515

Sealed  P roposals w ill be received  by  
G rant C o-O perative A ssoc ia tion  for the  
sa le  o f its  e levator, w areh ouse and feed  
m ill. P roperty  located  on side track  in  
good agricu lu tra l d istr ic t. O ccupied, and  
b u sin ess estab lish ed . B id s w ill be open
ed A pril 1, 1924, a t  10 o’clock  a. m. R igh t 
reserved  to rejec t bids. A ddress G eorge  
Osborn, Secretary , G rant, M ichigan. 516

W ill buy th ree sh ares o f G. R. Grocery  
stock . S ta te  b e s t cash  price. A ddress  
N o. 517, c /o  T radesm an. 517

W an ted —One pair com pu ting  sca les , 
kerosene filler, coffee m ill, cheap. A d 
dress N o. 518, c /o  T radesm an. 518

F or Sale—R eason , s ick n ess . N ew  e le c 
tr ic  B u tter  K is t popcorn m ach in e, w ith  
p ean u t holder, revo lv in g  sign , cartons, 
sack s, fir s t-c la ss  m otor. Cheap if  tak en  
a t once. B ess ie  K unkel, Spring L ake, 
Mich.___________________________________502

F or Sale—M odern store bu ild ing and  
residence, e lectric  ligh ted , w ater  sy stem , 
bath , fu rn ace, garage, good barn, etc ., 
in  sm all tow n. Good farm in g  com m u nity . 
A lso  genera l s to ck  of groceries, dry goods  
and shoes. W ell estab lish ed , grow ing  
b u sin ess. Good reasons for selling . 
G eorge H . B row n , C rystal V alley , M ich.

503

F or Sale—Prin cip al undertak ing b u si
n ess  and fu rn iture stock  in a  liv e  c ity . 
Old estab lish ed  trade. W ill se ll under
tak ing  alone, or both; and e ith er  sell or 
ren t building. A ge and poor health  com 
pel m e to sell. A ddress N o. 504, c /o  
M ichigan T radesm an. 504

F or Sale— B akery, ice cream , con fec
tionery, c igar and tob acco stock  in good  
tow n. Cheap if  tak en  a t once. Geo. C. 
M cDonald, Springport, Mich. 505

H A R D W A R E  and im p lem ent sto ck  for  
sa le. Invo ices abou t $6,000. Good chance  
for th e r igh t m an. W rite Chillion L. 
Sm ith , P etosk ey , M ich._____________ 506

F or Sale—V aluab le w a ter  pow er and m a 
chinery, in  h eart c ity  o f P etosk ey . W rite  
Chillion L. Sm ith , P etosk ey , M ich. 507

FO R SA L E —An old estab lish ed  F U R 
N IT U R E  b u sin ess in b est sm all c ity  in  
M ichigan. B u ild ing  m odern, and b est 
location  in c ity . F a ilin g  health  and p h y
s ic ia n ’s  advice  is  reason for selling . A d
dress N o. 509, c /o  M ichigan T radesm an.

____________________ _______ 509
F or Sale—A  flourish ing dry goods and  

grocery  b u sin ess  located  on one o f Grand  
R apid’s  b est b u sin ess stree ts . A lso bu ild
in g s  and real e s ta te , inclu d ing house, 
store, and large barn. Good reason  for  
selling . M ust be seen  to be appreciated . 
A ddress N o. 490, c /o  M ichigan T ra d es
m a n _______________ ____________________490

P a y  sp ot cash  for c lo th in g  and fu rn ish 
ing  goods stock s. L. Silberm an, 1250 
B urlingam e A ve., D etro it, M ich. 566

F or Sale—Flour, feed  and grocery 
b u sin ess  doin g a  fine b u sin ess. Also 
build ings and real e s ta te . L ocated  on 
fin est corner in  th e c ity . 87 fee t on 
m ain stree t, 180 fee t on side stree t. Store 
building 22x100. H a y  barn, tw o  small 
w areh ouses, large store shed , sm all store 
building on corner occupied  as a millin
ery  store. Good reason for sellin g . Ad
dress N o. 208, c -o  M ichigan Tradesman.

208

CASH For Your Merchandise!
W ill buy your en tire  sto ck  or part o f  
sto ck  o f  sh oes, dry goods, c loth ing, fu r 
n ish in gs, bazaar novelties , fu rn iture, ect.

L O U IS  L E V IN S O H N , Saginaw , M ich.

Henry Smith Floral C o ., Inc.
52 Monroe Ave.

GRAND RAPIDS. MICHIGAN 

PHONES: Citizens 65173 Bell Main 173

I N V E S T I G A T O R S
P riv a te  Investigations c a r 
ried on by skillfu l operators.
Th is  is the only local con
cern w ith  m em bership in the  
In terna tio na l Secret Service  
Association.

D ay, C ltz . 68224 or Bell M800 
N ights, C itz . 21255 or 63081

National Detective Bureau
H eadquarters  ill

333-4-5 Houseman Bldg.

▼ T T T T  'w jr  Michigan People should use 
W  jl Michigan Flour made from

. Michigan Wheat

1— It excels all other flours in flavor.

2— It excels all other flours in color (whiteness.)

3— I t  excels all other flours for bread making.

A— It excels all other flours for pastry making.

5— It requires less shortening and sweetening than any other flour.

6— It fills every household requirement.
7— Michigan m erchants should sell, and Michigan people should

buy Michigan flour made from Michigan wheat for every 
reason than can be advanced from a reciprocity standpoint.
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IN  T H E  REALM  OF RASCALITY.

Cheats and Swindles Which Merchants 
Should Avoid.

A man who goes by the name of 
K ellerm an is calling on the retail g ro
cers of Michigan, offering for sale 
so-called “service certificates” in the 
K nickerbocker M erchandising Co., 122 
E ast 25th street, New York, fo r $300. 
In  some cases he secures an advance 
paym ent of $100, in other cases $75, 
but more frequently only $50. W hat
ever he gets its probably immediately 
absorbed by him as his share of the 
plunder.

K ellerm an claims tha t his company 
has $200,000 capital stock, all paid in, 
and tha t it is in a position to sell 
granulated sugar a t 7 cents per pound 
and everything else in the grocery 
line a t proportionate lower prices than 
the regular jobber can offer. Of 
course, the scheme is a fraudulent one, 
because no house can do business on 
the basis stated by the agent and stay 
in business six m onths. I t  is evident
ly ju st another scheme to entrap the 
m erchant who is so foolish as to turn 
a willing ear to a stranger and entrust 
his money—and his signed agreem ent 
to pay more money—to a man he has 
never seen before and probably never 
will see again. T he T radesm an has 
little sym pathy with m erchants who 
listen to the siren voices of scamps 
of this character, because their better 
judgm ent ought to tell them  that no 
one can perform  impossibilties in this 
world and tha t any m erchant who 
countenances such tricks is not only 
putting  his money in the fire, but is 
encouraging other scamps to prey on 
the credulity of the retail dealers. As 
soon as the scamp began operating in 
Michigan, the Tradesm an wired its 
New York representative to investi
gate the concern, which he did with 
the following resu lt:.

New York, M arch 8—Your telegram  
to hand enquiring about the K nicker
bocker M erchandising Co. I find this 
company is composed of very inferior 
looking H ebrew  people who have 
never had any previous experience in 
merchandising. They have a desk in 
a small office at room  601. July 1, 
1923, they claimed assets of $12,808.45; 
capital stock issuled, $25,000; m er
chandise on hand, $2,800; cash on 
hand, $4,949.67; notes receivable, $29,- 
300; good will, $25,500. One glance 
at the bunch is enough to convince 
any man tha t they are conducting a 
skin game. They claim to buy many 
goods from the mem bers of the A m er
ican Specialty M anufacturers Associa
tion, but enquiry at the office of that 
organization here elicits the reply that 
no m em ber of that organization has 
ever heard of the concern. T he pre
tense tha t the company was organized 
to sell groceries is evidently a delu
sion and a 'sham. I t  was organized 
to sell “service certificates” to gullible 
m erchants who can be induced to grab 
at the bait offered by the shyster rep
resentatives of the concern. These 
tricksters prom ise to sell granulated 
sugar at 7 cents per pound and other 
staple articles in the grocery line at 
equally low prices. Of course, no 
goods will ever be shipped at these 
prices except as a bait to induce the 
dupes who have made advance pay
ments and signed their names to notes 
to complete the payment of the notes.

W ithin two or three days after the 
Tradesm an received enquiries about 
Kellermann, Eastern Michigan m er
chants deluged the Tradesm an with 
circulars from the Continental Buyers’

Corporation, 132 W . Forty-th ird  
street, New Y ork City, which were 
sent to grocers prom ising to point the 
way to compete with chain stores and 
offering to sell Birdseye m atches at 
$4.70, Fels N aptha at $4.70, Kellogg’s 
T oasted Corn Flakes at $2.40, Old 
D utch Cleanser, $3.10, Campbell’s 
P ork  and Beans at 93 cents and Davis 
Baking Pow der at 80 cents—if you 
bought some of their stock. One 
m erchant w rote specifically as follows:

W ill you kindly inform me about 
the Continental Buyers’ Corporation, 
headquarters located in New York 
City? One of their representatives 
was at my place last week and excited 
my interest to some extent by his 
explanation of the advantages to be 
derived by my tieing up w ith them  
as a large buying organization. He 
said by my paying in  $300 they would 
extend a line of credit for $150, or a 
credit for any am ount put in equaling 
one-half invested and the investor to 
draw 8 per cent, per annum  on full 
am ount subscribed. He quoted me 
some prices on standard goods in the 
grocery and auto accessory line to 
show tha t I would be saving by this 
collective way of buying. But before 
I go any further in it I would appre
ciate your knowledge and advice on 
same. H e showed me D un’s report 
on them, which rated them  in the 
$100,000 class.

Again the T radesm an appealed to 
its New York representative, with the 
following result:

New York, M arch 10—T he Conti
nental Buyers’ Corporation was o r
ganized about three m onths ago by 
M. S. W eissman, who was formerly 
connected with tha t Jersey bunch who 
were operating the American G rocers’ 
Society, and to the best of my know l
edge it is another scheme like it. Mr. 
W eissm an, previous to his connection 
with the American G rocery Society, 
was in plain w ords a street vendor, 
standing on Delancey street, of New 
York, selling the public fountain pens. 
He claims that the m anufacturers are 
co-operating with him. This is an 
absolute untruth. W hat surprises me 
mostly is tha t the postoffice authorities 
perm it such m isrepresentation through 
the mail. H e also claims to have 5,000 
dealers who are buying through him, 
which is another untruth. If I were 
to enum erate all the m isrepresenta
tions he has made I believe I would 
not get through in a week’s time. I 
believe that you have enough grounds 
upon all those m isrepresentations 
which he makes in his circulars to 
prohibit him from continuing further. 
I t is really a surprise that in the 
tw entieth century the G overnm ent 
should allow such a contemptible 
w retch to ask the dealer to give up 
his hard-earned money. Please un
derstand that he is operating a little 
bit of an office in one of the office 
buildings of New York and carries no 
stock of merchandise of any kind.

Since the above was w ritten the 
T radesm an has received a letter from 
a m erchant at M onroe who says he 
paid $200 for stock in the defunct 
American Grocers’ Society and tha t it 
never did him 10 cents’ worth of good. 
This is the organization, now in the 
hands of a receiver, which threatened 
to sue the T radesm an because it ex
posed the concern as fraudulent. Of 
course, the threat received no a tten 
tion, because barking dogs never bite, 
and also because the Tradesm an was 
so thoroughly grounded in its knowl
edge of the concern tha t no amount 
of actual litigation would disturb the 
serenity of the publication.

T he American Travel and H otel Di
rectory Co., whose business methods 
bear a close resemblance to crooks of 
the first water, recently sued the Ala-

bastine Co. for an advertisem ent ob
tained by subterfuge of the most dis
honest character. Instead of settling 
w ith the crooks, the Alabastine Co. 
stood pat and defended the case on its 
merits. T he result was “no cause for 
action,” with costs taxed to the sharp
ers.

Kalamazoo, M arch 11—Kalamazoo 
police are scouring the city for a 
young man about 21 years old who 
passed two no-fund checks for $30.75 
Monday afternoon on Buehler Bros, 
m eat market, 204 N orth  Burdick street, 
and Grinnell B rothers, E ast Main 
street. H e was said to be wearing a 
brown suit and a checkered cap. He 
gave the names of H oward Shein and 
Frank A. Moore, when he endorsed 
the checks. At Buehler Brothers the 
young man purchased 40 cents w orth 
of meat and received $14 in cash for 
his check. At Grinnell Brothers he 
received $15.35 for another check 
which later proved to  be worthless. 
Both checks were signed “Ross B. 
Debow.”

Believes the Government Should Un
mask Chain Stores.

Clare, M arch 10—M uch has been 
said and w ritten about chain store 
competition against the independent 
retail grocer during the past few years 
and especially during this w inter from 
all parts of our Nation.

W hy?
W e know of men in all parts of our 

country who started in the retail gro
cery business a few years ago. None 
have become rich, as a rule, yet some 
have succeeded by careful management 
in  saving enough to own their little 
home and possibly may own their 
store building and such men, as a 
rule, have been among the foremost 
in all public enterprises that go to 
make up a prosperous community, 
such as building schools, churches, 
streets and highways. Men of this 
type stand prom inent am on^ the N a
tion’s best citizens. Such men co
operating with the wholesale dealers 
in foods have succeeded in furnishing 
foods from all parts of the world and 
giving the consumers the best system 
of distribution of food in the world.

These men have been true to the 
N ation’s call in times of need, not 
hesitating to comply with every de
mand. Now, are these men w orthy of 
the consideration of the Federal Trade 
Commission in their defense?

A few years ago our Government 
saw a few large corporations w ith 
their millions combining to crush out 
smaller competitors in their line of 
business and secured the enactm ent of 
the Sherman law, which prohibited 
any such work in restraint of trade as 
illegal and punishable by law, although 
many good business men were forced 
out of business by such injustice.

To-day the retail grocer is facing 
a worse condition through the organ
ization of millions of dollars in the 
chain store systems, with their stric t
ly unfair competition, which threatens 
the wiping out of every independent 
dealer in our land unless the Federal 
Trade Commission takes a hand in the 
matter.

Many of our m anufacturers of food 
products have by the co-operation of 
the retail or independent dealers of 
foods made these goods so popular 
tha t they have become known as N a
tionally advertised food products and 
the wholesale dealer is entitled to  his 
share of credit as the big distributor 
from the m anufacturer to the retailer 
of this class of merchandise. This is 
the class of food the big c o n tro v e r t 
is raging over.

The big corporation chain stores 
claim they buy these goods so much 
cheaper from the factories that they* 
can undersell the independent retail
er. If that be true then the manufac
turer has become unfair to the retail

er and wholesaler as well. The inde
pendent retailer’s dollar should buy 
just as much food for the hum an fam
ily as any corporation dollar and if 
not, then every independent dealer 
should refuse to handle a package of 
such manufactured articles of food; 
but the average retailer is inclined to 
believe there is not enough difference 
in the purchase price of these goods 
to w arrant the price made by chain 
stores, as against the legitimate sell
ing price of the independent dealer. 
The question is, do the big corpora
tion chain stores sell all the goods in 
their store labeled under their own 
name at the same percentage of profit, 
which goods constitute most of their 
stock? H ere is where the unfair com
petition comes in.

They hide behind their own labeled 
goods from any and all competition 
from the independent dealer, because 
we cannot infringe upon their cor
poration labels. These self labeled 
goods are sold at whatever price they 
see fit to ask and no competitor can 
say nay.

The question has m any times been 
asked, do these private labeled brands 
of the big chain store corporations 
represent the same high quality in 
foods as those handled by many of 
the independent dealers, especially 
canned foods, such as H art brand, 
VanCamps, Heinz, Del Monte, Sugar 
Loaf and m any others of this type?

I am going to relate a conversation 
which took place in my store about 
sixty days ago with the representative 
of one of the largest canning institu
tions in this country in explaining to 
me the first and second qualities of 
their canning. I asked him w hat label 
they used on their third quality of 
goods. He said none. This grade, he 
said, was all sold in plain cans to 
chain stores, which put their own 
label on themselves. I have no com
ment to make on this situation.

In conclusion, independent retail 
dealers of foods, let us urge and de
mand that the Federal T rade Com
mission investigate and see if the chain 
store systems are selling their own 
labeled goods on the same profit basi > 
they are selling Nationally advertise1 
goods. If not, then we ask Federal 
protection against a continuance of tha 
fraudulent methods of the chain store 
system. J. F. Tatm an.

Michigan Drug Notes.
At the annual election of the Kent 

County Retail D ruggists Association, 
the following officers were elected:

President — H erbert L. B arrett, 
Grand Rapids.

V ice-President — Milo Bolender, 
Sparta.

Secretary — Earl DeKruif, Grand 
Rapids.

T reasurer—“T im ” Johnson, Grand 
Rapids.

Members of the Executive Commit
tee—Frank Vellema and J. C. D ykem ', 
both of Grand Rapids.

Emil Torbeson, M uskegon druggis*, 
has been re-elected President of the 
Exchange Club of tha t city.

John Bachelder, the Madison Square 
druggist of Grand Rapids, is the proud 
daddy of an eight pound son. I t is 
rumored that John claimed the baby 
was w orth a hundred dollars a pound 
to him, whereupon the th rifty  wife 
claimed just $800 for a new fur coat. 
How things have gone up since that 
Boston fellow balanced his daughter 
with Pine Tree shillings! I t so hap
pens that the grandad of this child 
is J. J. Berg (P itk in  & B rooks), the 
crockery and glassware salesman. J. 
J. has grown fully a foot taller since 
baby came. H e has also had to pur
chase a larger sized hat.


