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A Country Girl’s Creed

1 BELIEVE that the country is a better place for me 
to live than the city, because it is cleaner, quieter 

and more beautiful. I believe that I can find no no
bler work than to use all the knowledge and skill I can 
obtain to make my country home a place of happiness 
for my family and friends.
I believe that the community in which I live is a part 
of my home and that I should work earnestly with 
my neighbors to bring more helpfulness and joy into 
the community life.
I believe that God did not mean to shut me in a house, 
away from the free air and sunshine. I believe that all 
the blessings of the great outdoors are intended for me.
I believe that for me, too, it is an ennobling privilege 
to work with Nature — to care for the life giving soil with my 
own hands, to sow the seed and help it grow. I believe that all 
my life I should plan to have some work that calls me every day 
into the open air.
I believe in learning to enjoy good books, good music and good
pictures. But most of 
in Nature’s unwritten 
stories of plants and 
the music of birds and 
rain; in watching the 
of earth and sky. For I 
given all these things to

beautiful and dear to me.

all I believe in reading 
books the wonderful 
animals; in listening to 
insects, of wind and 
ever-changing pictures 
believe that God has 
make my country home



Now is the time to order

EUSCIOUS strawberries, ripe red cherries 
and delicious, juicy raspberries w ill soon  
be tem pting the housew ife to prepare for 

her spring canning. She w ill count her jars 
and glasses and look to her supply of sugar and 
Parowax. For she knows that to keep her 
favorite preserves properly, she must use Paro
w ax to seal the containers. It keeps the air 
out and the flavor in.

For m any years now, Parow ax has been  
necessary for her preserving. It does aw ay w ith  
the troublesom e strings and paper caps, which  
did not protect even from the dust, much less 
the air. It seals air tight, every kind of jar. 
Parow ax assures her that her fruits w ill be as 
good, w hen opened, as the day w hen they were  
canned.

You w ill find that the demand for Parow ax  
is steady during the canning season. Every 
package you sell adds to your profits.

N ow  is the tim e to order it, so it w ill be 
on hand w hen the fruit starts to ripen.

Standard Oil Company
(IN D IA N A )

91 0  S. Michigan A venue Chicago, Illinois

Michigan Branches at Detroit, Grand Rapids and Saginaw

O ne of these two color counter display 

cartons is packed in each case of Farowax.
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T hree dollars per year, if  paid str ic t ly  

in advance.
Four dollars per year, i f  n o t paid  in  

advance.
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payable in variab ly  in  advan ce.
Sam ple cop ies 10 cen ts  each .
E xtra  cop ies o f ju rrent is su es , 10 cen ts;  

issu es  a  m onth or m ore old, 15 cen ts; 
issu es  a  year or m ore old, 25 cen ts; is su es  
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of Grand R apids a s second  c la ss  m atter  

under A ct o f M arch 3, 1879.

CANNED FOO DS C O N DITIO NS.
April is below par as a distributing 

month for canned foods and as the 
month progressed business decreased, 
causing one of the dullest periods ex
perienced in a long time. Everything 
on the list is bought sparingly and 
only for immediate needs, no m atter 
whether an article is scarce and on 
the upgrade as to prices or whether 
it is plentiful. There is a strong pref
erence for spot stocks and the weak 
holders are being favored. I t is an 
indifferent m arket w ithout any real 
encouraging features to w arrant the 
belief that there will be a decided 
change in attitude in the near future. 
True enough the m ajority of offerings 
are either scarce or in no large sur
plus, but this does not bring about a 
demand for stocks for later use. Judg
ing by the attitude as to futures the 
trade intends to operate conservative
ly for some time to  come.

France in a new sense is making 
history. The governm ent is co-oper
ating with an association formed to 
make films of epic incidents in France 
since the reign of Louis X I. These 
motion pictures will visualize to the 
world the magnitude of the achieve
ments of the monarchy and the re
public, in war and in peace, and 
America will figure in the scenes of the 
Revolutionary epoch and of the W orld 
W ar. It is the best imaginable adver
tisement of what France has done for 
civilization and will remind the coun
try’s own citizens, young and old, of 
a proud heritage. It would be a good 
idea if an elaborate pictorial history of 
America could be compiled in similar 
fashion under Government auspices.

Judge Gary put the question of 
Japanese immigration in a nutshell in 
one sentence of a recent newspaper in
terview. W isdom, discretion, and tatc, 
he remarked, might solve the question 
to the satisfaction of every one and 
without offending those whq been,

and are and desire to be our good and 
loyal friends. This is the attitude that 
has been taken all along by the N ation
al Administration, w hither it was the 
Administration of Roosevelt, Taft, 
Wilson, H arding or Coolidge. The 
trouble has been made by parochial- 
minded Congressmen who have not 
seen the perils in a policy of discrim
ination. No one questions the right 
of the United States to limit im migra
tion. The point, as Judge Gaty ob
serves, is that our laws should apply 
to all nations alike. I t  is easy to 
imagine the war cries that would be 
entitled by our anti-Japanese Con
gressmen if some Government were 
discriminating against us.

The French franc, which a few 
weeks ago was being beaten to death, 
is now skyrocketing out of range. Too 
rapid a deflation is in many aspects 
alm ost as w orrisom e-as too rapid in
flation. Each phase is obnormal; each 
throws out of gear the economic life 
of the community, the prices of com
modities, the wages of labor, the 
charges of capital. Some experts com
pute the real value of the franc at 
about eighteen to the dollar; to-day a 
dollar buys only fourteen or fifteen. 
Speculation undoubtedly has a part in 
the present rise of the franc, just as it 
did in its fall. Profits can be made 
with the unit of currency going in 
either direction. The ideal, of course, 
is a reasonable fixed value, so that 
prices and the cost of living may be 
definitely known from day to day and 
from month to month. The German 
mark stabilized at just this side of 
zero at least has a real and known 
value.

T ro tzky  w ants to burst the chains 
that shackle Russian women to the 
kitchen and the nursery. His rhetoric 
o’erleaps the carking boundaries of 
domestic science and household econ
omics, banishing the oven, the dish- 
pan and the crib, while it blazes a 
trail to the heights where freedom 
shrieks above the crying of babies. In 
plain Russian, he means that women 
shall not be hindered by home ties 
from  public duties. But his rosy elo
quence omits to ask who is going to 
do the drudgery and keep the wheels 
of the domestic machinery somehow 
revolving. The glib tongues and fluent 
pens which issue such emancipation 
proclam ations are usually those of 
men who could not boil an egg w ith
out burning their fingers nor wash a 
dish w ithout dropping it.

The man who would be king is not 
Alfonso of Spain. Frankly he wishes 
tha t his m other could have brought 
him up to be a soldier. In an outburst 
of candor to a newspaper correspond
ent he alm ost bewails the fact that he 
wag born to the throne and could not

help himself. He displays little more 
enthusiasm for the post of a constitu
tional monarch than is manifested by 
the Prince of Wales. The difference 
between Alfonso and some other E u
ropean monarchs who no longer wield 
a scepter is that they did not discern 
the sligns of the times and' gracefully 
submit to the inevitable. Alfonso ac
cepted the dictatorship of Rivera as 
meaning the necessary and long-over
due political housecleaning. Rivera 
undertook drastic reforms that no con
stitutional monarch would dare a t
tempt, however, secure the official 
tenure of his absolutism might be.

Enduring fascination attaches to the 
rules of longevity as issued by those 
who have attained vigorous old age, 
no m atter how contradictory these 
rules may be. Chauncey M. Depew, 
ninety years old April 22, has been 
telling the world for a good many 
years how to grow old cheerfully. His 
recipe has the virtue of being com
paratively easy to take, with assured 
rewards in increased happiness wheth
er one lives much beyond the Biblical 
limit or not. H um or and optimism, 
moderation, the ability to  lay worries 
aside when it becomes necessary, and, 
above all, faith in one’s fellow men— 
these are simple rules which if fol
lowed may not lead to long life, but 
will certainly help to make life more 
pleasant.

Greece becomes a republic as the re
sult of a plebiscite. The protests of 
ex-King George from the wooded 
heights of Transylvania could not pre
vent the eviction of his dynasty. The 
political creed of modern Greeks is 
that monarchs are but men, that the 
divine right of kings is a figment of 
superheated royalists imagination and 
that the fact as well as the name of 
“democracy” is essentially a Greek in
vention. If ex-Prem ier Zaimis is chos
en President it will be a belated satis
faction to V enizelosin Exile. But a pro
posal to prohibit the discussion of the 
constitution for five years will be more 
difficult to enforce than the prohibition 
of liquor in America. Every Greek 
from the cradle to the grave is a parti
san, and political talk will be as insup- 
pressible and incorrigible in the new 
Greek Republic as in Ireland.

Governmental Price Fixing Hurting.
W ritten  for th e  T radesm an.

The grow ing crop of wheat as a 
general proposition is in good condi
tion; better than a year ago. Thç crop 
in K ansas looks very good, indeed, 
but not quite so favorable in Illinois, 
Missouri and Southern Indiana. The 
N orthern and Central Indiana and 
Ohio territory  shows good prospects; 
in Michigan excellent; in the N orth
west, particularly the N orthern half 
of N orth Dakota, the acreage being

sown to flax, corn and barley is m a
terially larger than last year and the 
acreage sown to spring wheat reduced 
in proportion to increased acreage of 
the other grains. This particular sec
tion will show about a 20 per cent, 
decrease in wheat seeding.

The proposed legislation favoring 
the wheat farmer has driven practi
cally all traders in this grain to cover. 
In fact, the possibility of price fixing 
by the Government is hurting busi
ness. in general. Everyone is on the 
anxious seat, waiting to see w hat is 
going to happen.

The farm er cannot be blamed for 
seeking special legislation, in view of 
the fact that during the war the wages 
of certain classes of railroad labor 
were raised by legislation, and the 
Adamson law was one of the most 
infamohs pieces of legislation ever 
enacted, in that it let down the bars 
to additional class legislation. F u rth 
ermore, just as certain as the Govern
ment goes into price fixing, ju s t so 
certain will there be a serious reac
tion to it, and those who m ight be 
tem porarily benefited will ultimately 
be seriously harm ed by the conse
quences of unwise and uneconomic 
laws.

The farm er is not alone in distress: 
business failures have been alarm ingly 
heavy in the past six months and a 
very little “rocking of the boat,” so to 
speak, will create greater disturbance 
in all lines of business, farm ing in
cluded, for it is absolutely out of the 
question to favor one class above an
other w ithout causing ultimate damage 
to all.

There have been more laws enacted 
during the past ten years than were 
enacted during the previous 138 years; 
we are surfeited with legislation, and 
it would be better for the American 
people to have Congress adjourn for 
two years, even neglecting im portant 
legislation, rather than continue in 
session and enact special laws that 
interfere with the proper functioning 
of natural laws.

Until price fixing legislation is set
tled one way or the other, there will 
be very little trading in futures, and 
the purchase of flour and feed to 
cover actual requirem ents only is ad
visable. Lloyd E. Smith.

D etroit—T he Auto City Sales & 
M anufacturing Co., 424 Book building, 
has been incorporated to deal in auto 
accessories, supplies and parts, with 
an authorized capital stock of $20,000, 
of which amount $12,010 has been sub
scribed, $600 paid in in cash and $11,- 
00Q in property.

A real salesman will increase your 
business while an order-taker won’t 
even hold what trade you have.
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Take the Convention Home With 
You.

The convention season is on the 
wane. T he half-way m ark has al
ready been passed and within a short 
time the season of State meetings for 
the retail trade will be over. Newly 
elected State officers have already en
tered upon the performance of their 
duties and the members of the associa
tions have once more turned their a t
tention toward their own individual 
problems.

The convention season of 1924 has 
to date been one of the most success
ful ever experienced in the annals of 
the trade. The meetings, in point of 
attendance and work accomplished, 
have been far above the average. The 
past may well be reviewed with pride; 
the present will soon be the past, but 
what of the future?

Time was when a convention was 
regarded in the nature of an annual 
get-together affair; a period of hand
shaking and banquets; a time to re
new old friendships and form new 
ones; in short, it was held to be pri
marily in the nature of a social event. 
The social features still remain prom 
inent but not pre-eminent. Business 
now occupies the center of the stage 
and the discussion of retail problems 
has crowded all else into a secondary 
position.

No one denies the fact that the 
modern convention with its instruc
tive addresses question boxes and open 
discussions should be extremely help
ful to the average retailer. The ques
tion is, does it really help him?

The solution of the question lies 
with the individual m erchant himself. 
He may attend conventions without 
end, but if he does not attend them 
in a receptive spirit if he does not go 
with a determination to learn some
thing and apply it to his own case, the 
chances are that he will have only 
succeeded in wasting a considerable 
portion of his time, and, the conven
tion, as far as he individually is con
cerned, will have been a failure.

The man who profits by the annual 
meetings is the man who either takes 
an active part or who keeps his eyes 
and ears open, remembers the les
sons learned and applies them to the 
conduct of his own business. A con
vention is in reality a clearing house 
tor ideas and problems. The more a 
man gives in the way of ideas and sug
gestions the more he will receive.

Perhaps the most im portant feature 
at any convention is the question box. 
The discussions that grow from the 
seed of some specific question often 
form the basis of a liberal m erchan
dising education. This is particularly 
true at conventions where the sessions 
are thrown open to store salesmen. At 
many of the conventions held this year 
it was not an uncommon sight to see 
m erchants in different parts of the 
room during a session, jo tting  down 
notes of the answers given to ques
tions relating to turnover, overhead 
and discounts.

There is no m erchant in the country 
who has attended any of the conven
tions this year who has not taken 
home with him invaluable ideas for 
the im provement of his business.

But how many m erchants have com-

municated these ideas and suggestions 
to their store salesmen? H ow  many 
m erchants have sincerely attem pted to 
hold store meetings with their own 
store salesmen or have requested trav
eling salesmen to talk to them about 
effective selling points?

At every convention tha t has been 
held, the importance of increasing 
turnover has been emphasized re
peatedly, in the question box discus
sions, by economic authorities, by job
bers, m anufacturers and association 
leaders. No one attending any of the 
conventions could have gone home 
without carrying with him the im pres
sion that the fundam ental merchandis
ing principle to follow in 1924 is to 
maintain a thoroughly balanced stock, 
and to turn it over as rapidly and as 
often as possible by every legitimate 
means known to modern salesmanship. 
If this is done, buying and overhead 
problems will autom atically be taken 
care of in the ordinary course of time. 
Furtherm ore, the conventions of 1924 
will have fulfilled their intended pur
pose, and will have contributed power
fully to the reconstruction of the N a
tion’s business.

Code of Business Ethics.
A code of ethics for the guidance of 

business men has been drawn up by a 
special committee appointed for this 
purpose by the Chamber of Commerce 
of the United States. The code will be 
brought up for consideration by the 
chamber at its annual meeting in May, 
and ian the meantime it wfill repay 
careful consideration by business men. 
I t lays down fifteen fundamental prin
ciples, whose observance is regarded 
as essential to the proper conduct of 
business under modern conditions.

The first three are broad, general 
propositions: The foundation of busi
ness is a fair profit plus a safe reserve, 
and equitable consideration in business 
dealings is due alike to capital, m an
agement, employes and the public.

Then come a num ber of more 
specific rules of conduct. There should 
be thorough knowledge of a business 
before there can be efficient service. 
Perm anency and continuity of service 
should be basic aims (no fiy-by-night 
adventures). There should be constant 
aims to improve the service in every 
particular. Contracts must be ex
ecuted in both letter and spirit. All 
representations of goods and services 
must be truthfully made and scrupu
lously fulfilled. W aste in any form 
is intolerabale; excesses of every char
acter which create artificial conditions 
and lead to crises are condemned; un
fair competition is a public wrong. 
Controversies are to be adjusted by 
voluntary agreem ent or arbitration, 
and corporate forms do not absolve 
from the moral responsibility of in
dividuals.

The last two paragraphs of the code 
prescribe methods for making its ob
servance effective. Business organ
izations are exhorted to co-operate in 
lawful manner to support these prin
ciples, and business should so conduct 
itself as to render restrictive legisla
tion unnecessary.

Any business man wrho promises 
more than he delivers sends the public 
away complaining, to stay away, to 
keep others away.

Every Meal
Eat

HËKMAN’S 
Crackers and 
Cookje-Cakes

Delicious cookie-cakes and crisp appe
tizing crackers— There is a Hekman 
food-confection for every meal and for 
every taste.

HOLLAND RUSK
Made of whole milk, wheat flour and 
fresh eggs. Baked and toasted to  
golden crispness.
The moisture-;; roof wrapper keeps 
them always fresh and delicious.

Holland Rusk Co* Inc*
H olland M ichigan

T h e  M ill Mutuals
A G E N C Y

Lansing, Michigan

Representing Your Home Company,

The Michigan Millers 
Mutual Fire Insurance Co.

And 22 Associated Mutual Companies.

$20,000,000.00 Assets 

Is Saving 25% or More

Insures A ll Classes of Property

ROBERT HENKEL, Pres. A. D. BAKER, Sec*-Trees.
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Live News From a Live Town.
Boyne City, April 29—Jam es B. 

Tryone, who for several years has con
ducted a restaurant here, has bought 
the Riverside Hotel. H e is repairing 
the building, inside and out, and will 
furnish it in a good, plain, comfortable 
way. He intends, as soon as he can do 
so, to open a hotel for the care of 
people who cannot afford to pay more 
than a very moderate price for hotel 
accommodations. There is no doubt 
that this place will meet a demand that 
has not been catered to  in Boyne City 
for many years. Mr. Tryon proposes 
to furnish good beds and good sub
stantial meals in a clean and orderly 
place. H e knows how and the travel
ing public will welcome just such a 
place.

C. A. W. Chew, who came to our 
city last fall from Indiana, is tearing 
down the old Beardsley store building 
on Lake street. W e do not know how 
long it has been in existence, some
thing near a half century. It was the 
first real store building in town. W e 
will have to ask Bill Bailey how long 
since it was built. H e is the authority 
on Medieval Boyne City. W e are not 
sure, but we think th a t this is the 
place from which a young bride wrote 
to friends in a down-state city that she 
was the happy occupant of a plastered 
house. H er friends did not quite get 
the dazzling elegance of this, but any 
one who has been acquainted with 
conditions in those prehistoric days 
can appreciate her enthusiasm. I t is 
understood that Mr. Chew has in mind 
the starting of a small m anufacturing 
plant here. By the way, Mr. Chew 
says that he has not spent so com
fortable a winter in many years. We 
always did think tha t N orthern Michi
gan is a good w inter resort.

The fates decreed our attendance on 
the annual dinner of the Rod and Gun 
Club, which took place at our W ol
verine H otel last Thursday. Three 
hundred and sixty days in the year the

Club is principally John Parker, Will 
Vought, Ed Duel and Frank Barden, 
but the other five or six days they 
wake up the town to the extent of a 
dinner that takes in anywhere from 
250 to 350 people, and draws to our 
modest (?) burg the shining lights of 
all our surrounding" towns and many 
from the Southern cities. This year 
was more than usually prolific in inter
esting speakers. William Fuehrer gave 
the audience his usually good ideas as 
to making our boys into good citizens, 
not by prohibition or inhibitions, but 
by training the natural tastes and de
sires to find proper expression in right 
actions. He was followed by Prose
cuting A ttorney Elm er Smith, of Gay
lord, who answered the question, 
“W here do you fit?’’ in which he filed 
them all in their proper place. William 
Pierson, our one and only Bill, talked 
on future legislation. Mr. PiersOn al
ways has som ething to say and likes 
to say it and everybody likes to hear 
him. It makes no difference whether 
Pierson talks five minutes or fifty, 
everybody always listens and al
ways gets something to store 
away and think about. After a 
short talk on fire prevention by C. A. 
Peterson, Chief Fire W arden, the real 
fun of the evening began. A prom in
ent citizen of our neighboring town, 
who has been identified with the Con
servation Commission, took the floor 
in a discussion of that body, which we 
are inclined to think from  all reports 
was more in the nature of a cussing 
than anything else. Anyway, one 
would be inclined to think that he had 
a very poor opinion of the personnel 
of the Commission, particularly the 
head.

Fortunately or unfortunately, the 
speaker slated for the next number 
was Edgar Cochran, Secretary of the 
Commission, who had prepared a talk 
on “Conservation.” He forgot his set 
speech and immediately proceeded to 
destruction of the critic of his depart

ment, all in a quiet, gentlemanly and 
forceful way. From  all reports, when 
he got through with it, there was 
nothing left of John but “a rag and 
a bone and a hank of hair.” W e are 
informed that the correspondent of a 
Grand Rapids daily, who was brought 
along to record the discomforture of 
the Conservation Commission, did not 
get anything satisfactory to report, but 
did sidetrack the local scribe who fur
nishes the rival paper with Boyne City 
news.

Altogether, the 1924 meeting of the 
Rod and Gun Club will go down to 
the future generation as one of the 
most interesting, if not instructive, of 
any of the series.

The anemone hepatica and a r
butus families have come out from 
their winter seclusion in their new 
Easter clothes and are decorating all 
the sunny glades and swamps with 
their bright faces. They report a very 
comfortable and quiet w inter and 
seem very glad to be with us again 
and we surely are glad to welcome 
them. Maxy.

Scotch Thrift.
She was a comely widow and, more

over, she was Scotch. She mourned 
M acintosh, her late husband, for 
eighteen months and then from a flock 
of suitors chose honest, homely Mac
Intyre for her second.

“I’m not guid enough for ye, dear,” 
he whispered. “W hat for did ye choose 
me oot o’ sae mony?”

“Ah, weel, ye see, your name’s Mac
Intyre.”

“Yes, but—” began the bewildered 
suitor.

“A nd’ ye ken,” finished the widow, 
“all my linen is marked ‘M cl.’ T hat 
is why, Donald.”

Some Results of the Tea Campaign.
One remarkable result of the cam

paign being waged in this country for 
India tea is that several big business 
houses in New York have adopted the 
practice of serving 4 o’clock tea to 
their employes, finding that the fe„w 
minutes relaxation and particularly 
the stimulating and refreshing quality 
of the tea does a great deal toward in
creasing the working efficiency of the 
closing hours of the day. This is in
stanced by the example of such firms 
as Rogers Peet & Co., The John Budd 
Co. and others who serve 4 o’clock tea 
to their employes every afternoon. 
And now the New York League of 
Business and Professional Women 
have adopted the 4 o’clock tea habit. 
Tea shops have been newly opened in 
large, cities, and a majority of the bet
ter class restaurants are now making 
a special point of advertising that they 
serve 4 o’clock tea.

Announce New Summer Colors.
The four colors selected by the Na

tional Garment Retailers’ Association 
for the new Summer and sports ap
parel season have been announced. 
They are: Titian sand, citrina, ruby 
red and shrimp pink. Titian red, known 
as Maya on the latest color card of the 
Textile Color Card Association, is a 
reddish brown and is suggested for 
coats, suits and skirts. Citrina is a 
bright yellow for dresses, blouses, 
sports wear, knitwear and bathing 
suits. Shrimp pink is the cameo pink 
shade appearing on the color card. It 
is primarily a sports wear color, as is 
ruby red, which is a deep red.

Barney  Lange ler has worked  
in th is  In stitu tion  continu« 
ously  for fifty  years.

Barney Says—

M any of the retailers w ho came to Grand 
Rapids for the Retail Grocers’ Convention, talked  
about it when they were going through our w are
house.

They said it w as the best convention the Retail 
Grocers had ever had; that the talk and discussion 
brought out more help than any convention ever had 
done before.

They also told me there were more of the better 
merchants at this convention than at any other time, 
and,

By Golly, the good merchants are all set on 
co-operating with those manufacturers who work  
for the retailer as they are tired of being used as a 
“cat’s paw ’’ by the manufacturers w ho are playing  
double.

W o r d e n  G r o c e r  C o m p a n y

GRAND RAPIDS
KALAMAZOO—LANSING—BATTLE CREEK

THE PROMPT SHIPPERS



4 A pril 30, 1924M I C H I G A N

Movement of Merchants.
D etroit—The U nited Pretzel Co. has 

changed its name to the U nited P re t
zel & Cone Co.

D etroit—E. V. Burroughs will open 
a m eat m arket at 7735 Hamilton 
avenue May 1.

D etroit—The tailor shop of M orteal 
Pridgett, 542 W atson street, has been 
sold to Johnnie Favors.

D etroit—Fannie Faber has bought 
the grocery at 8501 Cameron avenue 
from  Etzchok W ainer.

Ypsilanti—H enry A. Gilmore is 
closing out his stock of wall papers, 
paints, etc., at special sale.

Saginaw—Th^e Saginaw1 M alleable 
Iron Co. has decreased its capital stock 
from $1,150,000 to $250,000.

D etroit—John Debs’ variety store, 
a t 9212 Gratiot avenue, has been sold 
to Charles D. Bates.

Dollar Bay—The Dollar Bay Lum 
ber Co. has increased its capital stock 
from $50,000 to $200,000.

D etroit—W . R. Caplis opened a 
men’s furnishings store at 11425 Char
levoix avenue a few days ago.

D etroit—Marie J. Gray bought the 
millinery shop of Anna R. Holden, 
9113 W oodw ard avenue, lately.

D etroit—Doty M. Carol, cloak and 
suit dealer at 1564 W oodw ard avenue, 
will discontinue business shortly.

D etroit—W . G. L ongpre has bought 
the confectionery stock of H arry  An- 
gelus, 4892 Grand River avenue.

F rankfort—The W est Michigan 
F ruit Products Co. has increased its 
capital stock from $10,600 to $50,000.

D etroit—Joseph Goldstein has sold 
a half interest in the St. Louis Tailors, 
653 Gratiot avenue, to Max Lamport.

D etroit—The Wilkowski H ardw are 
Co., 4801 Chene street, has increased 
its capital stock from $15,000 to $30,- 
000.

Lansing—The E. E. Chapman Sport
ing Goods Store, 112 E ast Michigan 
avenue, is being remodeled and en
larged.

D eW itt—Norris & Eldredge have 
redecorated the interior of their hard
ware store and installed new show 
cases.

Muskegon H eights—The Michigan 
W ashing Machine Co. has decreased 
its capital stock from $200,000 to 
$5,000.

D etroit—On April 25 Charles Ger- 
rish bought the confectionery store at 
1401 Lawndale avenue from Steve 
Aubrosi.

D etroit—The Office Appliance E x
change, 737 Griswold street, moved 
to 1140 Griswold May 1. H. H. Rowe 
is manager.

D etroit—W illiam Donato opened a 
tire shop at 1442Q Charlevoj* avenue,

a few days ago. I t is known as Bill’s 
T ire Shop.

D etroit—Green’s Hardware, 3240 
Joy road, opened to the public last 
Saturday. Edward S. Green is the 
proprietor.

D etro it—Charles A. Richey and wife 
have sold their confectionery at Bu
chanan and T hirty-first streets to De- 
Coursey Gleeson.

D etroit—T he store of B ernard Sam
uels, jeweler a t 632 W oodward avenue, 
will henceforth be known as the 
W oodw ard Jew elry Shop.

D etroit—An involuntary petition of 
bankruptcy has been filed against the 
Supreme Oil Co., 2223 Fenkell avenue. 
The claims total $1,961.73.

Brightm oor—Sam H utton’s dry 
goods and women’s furnishings store, 
19805 Twelfth street, has been sold to 
Saul Karpf.

Battle Creek — The Sanitarium 
Equipm ent Co. has changed its name 
to the Sanitarium  & Hospital Equip
m ent Co.

D etroit—Yett Chasen has sold his 
grocery stock at 7449 and his meat 
m arket at 7453 G ratiot avenue to  Max 
Genendlis.

H ighland Park—Sam Torack and 
wife are the new owners of the gro
cery at 13935 Second avenue, having 
bought it from F. A. Mills.

D etroit—Joseph E. K erig is now the 
owner of the soft drink and confec
tionery business at 4248 T hird avenue, 
form erly operated by S. S. Cox.

D etroit—The jew elry store of F rank 
& Steinberg. 44 Monroe avenue, dis
continued business May 1. T he store 
at 32 Monroe remains unchanged.

D etroit—The Seven Mile Road 
H ardware, Stephen Gymek, 6117 Sev
en-Mile Road, is one of the latest ad
ditions to D etroit’s hardw are stores.

D etroit—John Ryan and C. Mac
Donald have purchased the stock and 
fixtures of the confectionery store at 
7622 Twelfth street from  Abner W ick
ham.

D etroit—The D etroit General M ar
kets, grocers at 1501 Pallister avenue, 
is now owned by Douglas D. Darling, 
who bought it from Max Lefkowitz 
April 24.

Kalamazoo—R. W. Cushman has 
sold his grocery stock a t 1410 M arch 
street, to Edw ard H. Brooks, who will 
continue the business at the same lo
cation.

D etroit—Ed Hock, hardware dealer 
at 9939 Mack avenue, bought the busi
ness of the Bryan H ardw are, 11508 
Mack, and will operate it as H ock 
& Strudley.

D etroit—Joseph Pojesky has chang
ed the name of his filling station and 
accessory store to L ittle Joe’s Acces-
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sories. The business is at 10213 H ar
per avenue.

D etroit—Anthony Ceasarz has trans
ferred his confectionery and tobacco 
stock a t 3202 Millitary avenue to his 
brother, Thaddeus. The transfer was 
effected April 25.

D etroit—W . L. Bloome, proprietor 
o fthe Charlevoix Dry Goods Store, 
11240 Charlevoix avenue, will open 
another store under the same name 
at 14409 Charlevoix soon.

D etroit—The grocery and meat 
business at 18622 Mound avenue is 
now in the hands of John Sienkiewicz. 
He took it over from W alter Szczo- 
drowski a few days ago.

Kalamazoo—Michael J. Leo has 
opened a barber shop for women and 
children and a beauty parlor in his 
millinery, women’s ready - to - wear 
clothing, etc., store on W est Main 
street.

H am tram ck—An involuntary peti
tion in bankruptcy has been filed 
against Ignatz Ausländer, shoe dealer, 
8571 Joseph Campau avenge. Three 
creditors claim sums amounting to 
$525.23.

M uskegon—The Dolomite Lime
stone Products Co. has been incorpor
ated with an authorized capital stock 
of $20,000, of which am ount $7,100 has 
been subscribed and $2,000 paid in in 
cash.

Ishpem ing—Frank Clementi and 
Dominic Nardi have formed a copart
nership and engaged in the confec
tionery, ice cream and soft drink busi
ness at the corner of Lake and Divi
sion streets.

Ypsilanti—Louis K. Foerster has 
remodeled his store building at 115 
Michigan avenue, W est and will in
stall a line of toys, games, etc., in 
connection with his hardware stock, 
about Nov. 1.

D etroit—Todd’s Clothes Shop, 1012 
W oodw ard avenue, has been incorpor
ated with an authorized capital stock 
of $30,000, of which am ount $15,000 
has been subscribed and $10,000 paid 
in in cash.

Grand Rapids—The General Devices 
& F ittings Co., 1450 Buchanan street, 
S. E., has been incorporated with an 
authorized capital stock of $100,000, 
$25,000 of which has been subscribed 
and paid in in cash.

D etroit—W alter S. Sprenger, shoe 
m erchant at 9233 Mack avenue, is 
building a new store at Mack and 
McClellan avenues. W hen completed, 
he will open another store in one side 
and will rent the other.

Mount Clemens—The G ratiot Oil & 
Gasoline Co. has been incorporated 
with an authorized capital stock of
$10,000, of which am ount $5,000 has 
been subscribed, $500 paid in in cash 
and $2,500 in property. <■

D etroit — T he Universal Casket 
W oodw orking & Milling Co., 1426 
Catherine street, has been incorporated 
with an authorized capital stock of
$25,000, $8,800 of which has been sub
scribed and paid in in property.

Milan—The American Boiler & 
Foundry Co. has been incorporated 
with an authorized capital stock of
$50,000 preferred and 1,000 shares no 
par value, all of which has been sub
scribed and $5,000 paid in in cash.

D etroit—The Cunningham Plumb 
ing & H eating Co., 2454 Ferry  Park, 
has been incorporated w ith an author
ized capital stock of $25,000, all of 
which has been subscribed and paid 
in, $2,942.75 in cash and $22,057.25 in 
property.

Pontiac—A blaze of m ysterious orig
in destroyed the four-story building 
occupied by W hitefield Macotte, 
wholesale grocers, at 71 W est Pike 
street, causing a loss estim ated at 
$130,000, m ost of which was covered 
by insurance.

Grand Rapids—The Grand Rapids 
Gilt Edge Co., 1010 E astern avenue, 
has been incorporated to deal in heat
ing apparatus, appliances, sheet metal 
work, etc., with an authorized capital 
stock of $6,000, all of which has been 
subscribed and $1,000 paid in property.

Calumet—The C arlton Hardware 
Co. has merged its wholesale and re
tail business into a stock company 
under the same style, with an author
ized capital stock of $25,000, all of 
which has been subscribed and paid 
in, $501.28 in cash and $24,498.72 in 
property.

D etroit—Sidney M. N etzorg, who 
bought the Elliott-Taylor-W oolfenden 
departm ent store, has incorporated a 
portion of the business as Elliott-Tay- 
lor, Inc., with a capital of $350,000 and
15,000 shares of non-par value stock. 
The new company will handle only 
the wearing apparel. T he remainder 
of the business will be conducted as 
the Detroit General Store Co.

Manufacturing Matters.
Saginaw—The Saginaw Malleable 

Iron Co. has decreased its capital stock 
from $1,150,000 to $250,000.

D etroit—The F. C. Pingree Sons 
Co., m anufacturer of shoes, has in
creased its capital stock from $50,000 
to $75,000.

D etroit—The Edw ards Lawton Man
ufacturing Co., 617 Glover street, has 
changed its name to the D etroit Na
tional Stam ping Co. •

Niles—The Acme Red Cedar Chest 
Co. has filed a petition asking for the 
appointm ent of a perm anent receiver 
and the dissolution of the company.

D etroit—The Petroleum  H eat & 
Power Co., 238 W est Larned street, 
has changed its name to the Universal 
Automatic Oil B urner Corporation.

D etroit—Stiner Piston Ring, Inc., 
535 W est Larned street, has been in
corporated with an authorized capital 
stock of $50,000, of which amount 
$24,500 has been subscribed and paid 
in, $22,500 in cash and $2,000 in prop
erty.

D etroit—The Oil B urning Engineer
ing Co., 4155 Cass avenue, has merged 
its business into a stock company un
der the same style, with an authorized 
capital stock of $75,000, $16,860 of 
which has been subscribed and paid in 
in property.

Grand Rapids—W inters & Stryker, 
339 Commerce street, S. W., manufac
turer of refrigerator hardware, metal 
stam ping and tool making, has merged 
its business into a stock com pany un
der the style of W inters, S tryker & 
Cramton, with an authorized capital 
stock of $85,000, all of which has been 
subscribed and paid in in property.
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Essential Features of the Grocery 
Staples.

Sugar—Local jobbers hold cane 
granulated at 8.80c. H. L. H arrsen, 
formerly of Grand Rapids, but now 
located in New York, has recently re
turned from Cuba. He says the high 
price of raw sugar in Cuba has de
moralized everyone engaged in the 
production of tha t staple. Cuban 
grow ers can make money grow ing 
raw cane sugar at 3c, but now that 
the product commands 5c, the pro
ducers are uneasy because of the ab
normal condition of the m arket and 
labor is utterly unreliable and unstable.

Tea—The m arket has shown some 
business during the week, although 
the situation is by no means active. 
There is a steady business, but m ost
ly small lots. Prices remain about 
unchanged, although Ceylons are 
working up.

Coffee—The m arket for Rio and 
Santos coffee has continued somewhat 
unsettled during the week. Futures in 
these grades, green and in a large 
way, have shown a little more strength, 
but spot coffee has certainly been no 
more than steady. Prices are no high
er for the week and the demand is 
only fair. No price changes in any 
grade of Rio and Santos have occur
red since the last report. Milds, green 
and in a large way, have firmed up a 
little during the week and show a bet
ter demand. The jobbing m arket on 
roasted coffee is steady and fairly ac
tive.

Canned Fruits—California fruits are 
dull as to spot trading. There is a 
natural jobbing demand, but this has 
been scaled down to the bare require
ments of the moment. Canners are 
not free sellers and have light reserves 
of all grades and varieties which they 
are either withdrawing or are advanc
ing. Jobbers are not buying for later 
use even though the m arket is advanc
ing and supplies are more difficult to 
locate. Neither are they ready to con
sider futures. Pineapples are steady, 
but not a big seller. Gallon apples are 
not in much demand as fresh fruit is 
still too plentiful in the market.

Canned Vegetables—In m ajor vege
tables corn and tom atoes drag, but 
peas of most sieves are so scarce that 
they are naturally firm. Corn is only 
a routine seller in standards which are 
picked up as they are needed. Fancy 
lines are in the best demand as they 
are scarce in Golden Bantam  and 
Crosby. There is more or less pressure 
to sell tomatoes, more so by second 
hands than by canners. There are 
some packers who are in need of 
money who are shading under the es
tablished prices at the factory, but the 
larger interests are liquidating as the

outlets permit. A t best it is an in
different market. Futures remained at 
former levels last week but were not 
freely taken. Many of the minor vege
tables, if not all of them, are scarce on 
the spot.

Canned Fish—The new season for 
Maine sardines is about opening, but 
buyers are not specially interested. 
The demand for old pack is light. 
O ther grades of sardines are unchang
ed and dull. Salmon of all grades is 
dull and featureless. New pack lob
ster is wanted to  some extent. Shrimp 
is firm on account of scarcity.

Dried Fruits—Prunes seem to cast 
a shadow over o ther dried fruits and 
tend to make jobbers conservative in 
their buying policy. I t is the adopted 
custom of the trade at present to buy 
as goods are needed and spot offerings 
are often preferred to those in transit 
or on the Coast. In  prunes, the m ar
ket has made no material progress dur
ing the past week in the way of liqui
dation from the source, but the most 
significant development was the re
fusal of the California Association 
to be stampeded into cutting its prices 
on medium sizes. Such a course was 
expected by a large part of the E ast
ern trade and evidently by some pack
ers who, before the association took 
definite action, began to shade their 
prices. The association, however, stood 
pat and intends, apparently to follow 
that policy until new crops are ready 
to be offered to the trade. The m atter 
of a price change was not an easy 
problem to solve for there are argu
ments for and against such a course. 
The spot m arket is quiet. D istributors 
are pushing their own goods, but buy
ing response from the interior and city 
dealers is not very gratifying. Oregon 
prunes are as dull as California lines, 
with more sellers than buyers. Raisins, 
even though there is a large tonnage, 
part of which is not of bang up quality, 
have been moving steadily and in sat
isfactory volume. Thfe offerings are 
now largely by the association as in
dependents are retiring from the m ar
ket. The concentration of the offer
ings tends tow ard a general better
ment. Renewed interest is being shown 
in bulk packs. Package lines are mov
ing well where the nickel package 
seems to have taken on a new lease of 
life. Spot stocks of the latter are 
closely sold up and the next shipment 
will not be here for two weeks. A pri
cots are not plentiful and their scar
city here and on the Coast makes 
them firm in tone although distributors 
prefer to buy in small jobbing parcels. 
Peaches are steady, with a fair spring 
demand but along conservative lines. 
Pears are one of the scarcest items

on the list, while currants are merely 
steady and featureless.

Beans and Peas—T he demand for 
dried white beans is dull. H olders are 
pressing most grades for sale and the 
m arket is a buyer’s m arket. M ost 
grades of beans are easy. Green and 
Scotch peas dull at ruling prices.

Syrup and Molasses—The demand 
for molasses has fallen off slightly the 
past week, although business is still 
doing. Prices are still steady to firm 
as stocks are low. Sugar syrup is also 
in small supply and the demand is 
good. Prices firm. Compound syrup 
is in fair demand at unchanged prices.

Salt F ish—Mackerel is unchanged 
and steady. New Irish fish is becom
ing available, with a possible light 
pack. Codfish in fair demand at steady 
prices.

Cheese—The m arket shows a fair 
demand at steady prices during the 
week. No particular change in any 
respect.

Provisions—A decline in hog prices 
caused some weakness in hog products 
during the week, although declines 
were not heavy. The demand for all 
grades of provisions is quiet. Beef 
products about unchanged and slow.

Review of the Produce M arket.
Apples—Standard winter varieties 

such as Spys, Baldwin, Jonathan, Rus- 
setts, etc., fetch $1 per bu. Box ap
ples from the Coast comm and $3.

A sparagus—The m arket is now sup
plied from Illinois. Recent receipts 
fetch $4.25 for box of 2 doz.

Bananas—6@6*4c per lb.
Beets—New from Texas, $2.50 per 

bu.
B utter—T he market has developed 

some firmness during the past week, 
but is unchanged in price. T he de
mand has been excellent. F irst-class 
butter seems to be in rather strong 
hands. Local jobbers hold extra fresh 
at 36c in 60 lb. tubs; prints, 38c. They 
pay 20c for packing stock.

Cabbage—New from  Texas, $4.50 
per 100 lbs.

C arrots—$1.25 per bu. for old; $2.75 
per bu. for new from Texas.

Cauliflower—California, $4 per doz. 
heads.

Celery—90c@$l per bunch for F lo r
ida; crates of 4 to 6 doz., $5.50@6.

Cucumbers—H ot house command 
$2.75 for fancy and $2.50 for choice.

Eggs—The cold season has had an 
effect in production, although the sup
ply is still heavy and in consequence 
of it the m arket declined a  fraction 
during the week. The demand is a 
little slow. Eggs are still being stored, 
the storage record being higher now 
than ever before at this season of the 
year. Local dealers pay 20c to-day.

E gg P lant—$3.50 per doz.
Garlic—35c per string for Italian.
Grape F ruit—Fancy Florida now 

sell as follows:
36 -------------------------------------------$3.00
46 ------------------------------  3.25
54 —------------------------------   3.50
64 and 7 0 _____________________ 3.75

Green Beans—$5 per hamper.
Green Onions—75c per doz. bunches 

for Chalotts.
Honey—25c for comb; 25c for 

strained.

Lettuce—In good demand on the
following basis:
California Iceberg, per c r a t e ___ $7.00
Leaf, per p o u n d __________________21c

Lemons—The m arket is now on the 
following basis:
300 Sunkist ____________________$5.75
300 Red Ball ________________ 5.25
360 Red Ball ___________________4.75

Onions—Texas Bermudas command 
$3.25 for W hite and $2.75 for Yellow 
per crate; home grown, $2 per 100 lb. 
sack.

O ranges—Fancy Sunkist Navels are 
now quoted on the following basis:
100 ____________________________$6.25
126 and 1 5 0 ____________________ 6.25
176 and 200 ____________________ 5.50
216 ..............  4.75
252 -------------- ^------------------------- 4.50
288 ____  4.25
Floridas fetch $4.50@5.

Parsley—65c per doz. bunches. 
Parsnips—$2.25 per bu.
Peppers—75c per basket containing 

16 to 18.
Potatoes—55@60c per bu.
Poultry—W ilson & Company now 

pay as follows for live:
Heavy fowls ___________________ 24c
Heavy springs _________________ 24c
Light fowls _____________________18c
Stags ---------------------------------------14c
D utks __________________________17c

Radishes—$1 per doz. bunches for 
hot house.

Rhubarb—8c per lb. fo r Florida.
Spinach—$2 per bu for home grown.
Strawberries—Louisiana stock com

mands $7.50 for quarts and $4 for 
pints—both 24 box crates.

Sweet Potatoes — Delaware kiln 
dried fetch $3.50 per hamper.

Tom atoes—Southern grown $1.40 
per 5 lb. basket.

Turnips—$1.50 per bu.
Veal—Local dealers pay as follows:

Fancy W hite M e a te d _____________11c
Good -----------------------------------------09c
60-70 f a i r ______________________  8c
Poor -------..-------------------------------- 6c

It begins to appear that H enry ford 
will not get Muscle Shoals unless he 
or his spokesmen make considerable 
change in their bids. The Senate com
mittee is placing him on a level with 
the other bidders. O ther concerns as 
well as the ford interests have con
sulting engineers and these experts 
are rather riddling the ford bid. They 
are offering to make more nitrates 
than ford and take less money from  
the Government in so doing. W here 
ford would turn over a net return to  
the Treasury of about $90,000,000 in 
fifty-six years, other concerns are of
fering from $136,000,000 to about $300,- 
000,000. W here Mr. ford insists he 
must have it for 100 years or not at all, 
other interests offer to take it under 
the fifty-year clause of the Federal 
water power act. Meanwhile a poll 
of the Senate indicates that a m ajority 
of twleve is in sight against the un
changed ford offer. The Senate does 
not seem to be quite so closely in 
touch with D etroit as the House was 
a little while back.

Middleville—L aban B arnhart, fo r
m erly engaged in the grocery and 
meat business at W ayland, will open 
a new grocery store and meat m arket 
a t this place in the near future.
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Public Appointments Should Be Made 
Solely on Merit.

Glen Lake, April 29—Chief Justice 
Taft, the other day in a public address, 
spoke on the advisability of abolishing 
the system of requiring senatorial 
sanction of appointm ents for im port
ant positions made by the President, 
such as members of his cabinet, Fed
eral judges, diplomatic officials and 
postm asters of the first class.

H is position is tha t such appoint
ments by the chief executive should 
be based on the m erit of the individ
ual for such position; that the execu
tive is in a better position to judge of 
the capabilities of the appointee than 
a Senate which is controlled by 
political considerations only.

I claim he is right. Members of the 
Senate have no means of informing 
themselves as to the ability of the ap
plicant and, as a m atter of fact, he 
may be known to but a few of the 
members who pass upon his case.

In practice, all that senatorial con
sideration of such appointm ents as
sures is tha t such confirmation shall 
conform as nearly as possible with the 
‘‘spoils system ” of selection. The pres
ent plan really acts as a check on the 
President, should an effort be made 
to appoint a man exclusively on the 
ground that he is fitted for the position 
although his party affiliation may be 
less pronounced than that of the rank 
politician.

The Chief Justice recognizes that 
difficulties would be encountered in 
bringing these upper branches of the 
service under control of the civil ser
vice board. The politician whose stock 
in trade is the political patronage he 
is able to control would naturally be 
opposed to it, and the system of aw ard
ing such offices to the applicants rank
ing highest in competitive examina
tions would hardly be possible, since in 
many cases the most competent can
didates would be so occupied with 
their own business affairs that they 
would not feel disposed to spare the 
necessary time to “cram ” their brains 
for such tests.

The real facts are that the com
petitive examination should not be an 
insurmountable obstacle, in that in 
cases where conditions did not make 
it a necessary test of capability, it 
should be abrogated, and the execu
tive be perm itted to exercise his own 
good sense, making the appointm ent 
upon his own knowledge of the merits 
of the case. Political expediency 
should not be perm itted to enter into 
the conditions surrounding the Presi
dent’s action.

W ith the absolute knowledge that 
he candidate is possessed of a fair 
equipment of intelligence and that his 
former career has been above suspicion 
the President ought certainly to be al
lowed to select his lieutenants without 
the interference of a body or board, 
who would base business ability on the 
basis of political pull.

Under such conditions high grade 
individuals m ight be induced to enter 
public service for the public benefit. 
There is little danger of just now get
ting beyond the evils of the “spoils 
system,” but it is som eth i-^  of calm 
consideration and the U. S. Senate 
would dignify its existence by allowing 
the executive to use his own judgm ent 
in his selection of appointees, and at 
the same time invest him with a moral 
responsibility of acting with calmness 
and due deliberation.

How many of those philanthropists 
who are howling and demanding that 
the United States do something to re
lieve financial conditions in Europe 
really understand the reasons for such 
conditions?

Pure and unadulterated selfishness 
is at the foundation of all the troubles 
we have gone through in an effort to 
alleviate the sufferings of these natives. 
Selfishness on their part.

It is not denied that France has

been the recipient of rebates collected 
from Germany for the support of our 
military which performed police duty 
after the war, and yet they want us to 
forget all this just because we have 
been easy on our debtors.

Now that these claims are being re
ferred to diplomatically, with no shade 
of serious demand, the French press 
are howling that America is one gigan
tic paw nbroker’s shop and that they 
are the victims of oppression. In other 
words, we are placed in the position of 
Shylock demanding his pound of flesh.

If the French governm ent would 
evidence some disposition to help 
themselves there might be some justi
fication for this continual clamor fav
oring something to relieve the tension 
of the financial situation, but the 
French people are still crazy for mili
tary prowess and are expending all 
their efforts in tha t direction.

W hat France needs is not political 
or military power, but peace. Those 
now in power there are its own worst 
enemies. Never was France in such 
sore distress as now, nor were her 
people, distinguished from politicians, 
ever more deserving of sym pathy than 
now. In the light of these facts the 
aspirations and ambitions of a few 
leading politicians and imperialists to 
make their country a dominant power 
in Europe, and the burdens of another 
and more disastrous war, stand out in 
frightful irony.

H ere we might supply a survey of 
the physical conditions of France to
day, as compared to the period im 
mediately preceding the war.

In 1911 the population, excluding 
foreigners, was about 38 millions. In 
1921, ten years later, the population, 
including that of Alsace-Lorraine 
(which in 1911 was nearly two mil
lions) was shown to be about 37 mil
lions, a net loss in population of two 
and one-half millions.

This represents the men murdered 
in the war, those who died on account 
of the hardships of life during that 
period, and the children who would 
have been born if those who engaged 
in the w ar had remained at home and 
married.

Not the least distressing feature of 
the case is the fact that w ar’s casual
ties, and diseases allied therewith, 
wiped out those who were physically 
and mentally competent.

And yet through political intrigue 
France has alienated the sym pathy at 
least of a greater portion of the people 
of the United States and still has the 
audacity to supply propagandists to 
further the scheme to prom ote further 
assistance in a financial way from this 
country.

A weak cause, still further weaken
ing through political mismanagement.

F rank  S. Verbeck.

Cost of Living,
D uring the past twelve months the 

cost of living scored a net advance in 
the United States, but in the last quar
ter of this period there was a marked 
downward trend, according to data re
cently published by the Bureau of La
bor Statistics. The bureau’s index is 
based on statistics collected in thirty- 
two of the principal cities of the coun
try. From  December, 1923, to March, 
1924, living costs declined in every one 
of these cities, the range being from 
0.9 to 2.6 per cent., and the general 
average being 1.6 per cent. F or the 
twelve months ending with March, 
however, the movement was much 
more irregular. Seven cities in this 
period showed declines and twenty-five 
showed advances. The net movement 
in the different cities during the whole 
year ranged from a decline of 1 per 
cent, in Denver to an advance of 2.7 
per cent, in Seattle.

Thoughts on the Present Political 
Situation.

Grandville, April 29—Bloc legisla
tion is utterly vicious.

I t cannot be defended on any theory 
advanced by its advocates. I t is pure 
class legislation and should be rele
gated to the limbo of forgotten things. 
And this would be the case had our 
Republican standpatters the backbone 
of a calf.

Compromise is often quite necessary 
to accomplish some good object, but 
knuckling to a radical wing which has 
not the good of the country at heart 
is little less than treason, of .which the 
majority in the present Congress has 
been guilty since its organization.

A very small minority at W ashing- 
ton rules the United States to-day. Is 
not this fact a disgrace to that body 
of men who were chosen to 'carry out 
certain principles supposed to be of 
benefit to the people? Is it not also 
a nauseating pill for the American 
people to swallow'?

However much the Democrats ex
pect to profit by the treason of these 
pretended Republicans, at heart they 
despise them above ground. The La- 
Follette gang has made a name for 
itself far w'orse than the nullifiers of 
Carolina in 1832 or the H artford con- 
ventionites at the time of our last war 
with Great Britain.

W hile pretending to be party men 
these plotting few run a knife under 
the fifth rib of the part}', thus out 
Brutusing Brutus at the time of 
Caesar’s assassination.

In old days we compromised with 
slavery until it drove us into the Civil 
war. Compromise with wrong is never 
advisable and profits nobody in the 
long run.

The party  which is supposed to 
profit by this cowardly blocking of 
legislation, while accepting the aid of 
these reds, at the same time despise the 
traitors from the bottom of their 
hearts. Treason to party or country 
can have no apologists.

As Benedict Arnold was despised by 
the British whom he thought to aid, so 
is LaF ollette and his gang of dis
reputables despised by the Democratic 
minority in Congress. These reptiles 
may find the bed they (have made for 
themselves a hard resting pla'ce, yet 
they owe all their troubles to them 
selves, and will never again be wel
comed back to the party they have 
betrayed.

Aaron B urr and Benedict Arnold 
are representatives of a class who 
never got far toward winning the af
fections of their fellow citizens.

A few radicals who sit in Congress 
and rub their hands in unholy glee 
over blocking every bit of remedial 
legislation demanded by the people do 
not make a pleasing picture. A man 
who is eleected on a party ticket and 
re fus es when the chance offers to 
carry out the wishes of his constituents 
is of all men the most despicable.

A man without a party  is to be com
pared with a man without a country. 
He loses the respect of everybody and 
is truly to  be pitied. W e can honor 
the man who is true to party  principles 
even though we do not agree with him; 
but the betrayer of his party  isn’t re
garded with any degree of confidence 
bv even those who may profit by his 
treachery.

There are many things, of course, 
which come up in the way of legisla
tion which are not strictly party  ideas, 
and such often require individual con
sideration of a nature wholly divorced 
from party action. I t  is easy to con
ceive of this, but when it comes to 
well known principles of party  align
ment, it is then the duty of the party 
man to vote and work as his party  ex
pects him to do. If he cannot do this 
he had better resign and take the first 
train for home.

There will be an election this fall 
between the two principal parties of 
the country and the principles around

which each party  will rally will be 
plainly defined, so tha t there may be 
no mistake when the voter enters his 
booth to mark his ballot.

The scandals am ong public men 
have rather w hetted the appetite of the 
mob for more, but tha t a party can 
carry on a campaign demanding strict 
honesty in governm ental affairs, ex
pecting to make it a party  slogan, will 
excite a smile of derision. ‘Honesty 
and party are always with us. Neither 
party has a monopoly on honesty. If 
one party was known to be dishonest 
and the other the contrary, the election 
would be quickly and overwhelmingly 
carried for the latter.

There are certain basic principles, 
however, coming to the front this fall 
which_ m ust not be lost sight of, and 
one of the most im portant is that of 
the tariff.

This is not a dead issue by any 
means. Protective tariffs are as much 
a part of Republicans as tariff for 
revenue only is a part of the Democ
rats.

No man or woman will vote the 
Democratic ticket expecting a strong 
protective tariff policy to  be in
augurated. On the other hand none 
will vote for a Republican President 
expecting to thereby gain comparative 
free trade. There are other questions 
dividing the partiees, but none of 
equal importance to the well being of 
the country.

It is well enough to judge the future 
by the past and act accordingly. There 
can be do doubt but the Tariff will 
occupy the center of the stage when 
the campaign opens with full vigor, 
and bloc legislation may be forgotten 
under the stress of this wider, more 
im portant subject. Old Timer.

White Hose Coming Strongly.
So marked has the improvement 

been in the demand for white silk hose 
of the better grades of late that, last 
week, it topped the color list of one of 
the most prom inent manufacturers. 
This was the first time in many 
months that white had been at the top, 
or even very close to it. Based on 
recent sales there is little question that 
the big white season promised in 
hosiery this Summ er will come to pass. 
Like most changes, the vogue for white 
hose has started at the top but the call 
for it is expected to sift its way into 
the cheaper lines as the season ad
vances. There are already indications 
of this, but so far the better business 
in whites is being done in the more 
expensive goods.

Hats of Belting Ribbon.
Something new in millinery for wear 

with tailored suits has been put on the 
market by a m anufacturer of women’s 
hats. I t consists of hats made entire
ly of belting ribbon.* N ot even a 
wire frame is used, the stiffness of the 
ribbon affording its own support. Sev
eral rows of machine stitching are used 
to make them a little firmer, however, 
this being done in black, white, navy 
and beige. Ruffled flares and draped 
coronets are the leading types. Pearl 
buckles, buttons or pins trim  them. 
The same types of hats have also been 
made up in bengaline, but the all-belt
ing hat is the newer. The neutral 
colors appear to be favored most, even 
black and white giving way to beige 
and silver gray.

Some big men pride themselves on 
their ability to select men, some bigger 
men on their ability to make men.

Even natural” gifts need to be 
diligently cultivated.
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MEN OF MARK.

J. F. Tatman, the Veteran Merchant 
of Clare.

John F. Tatm an was born M arch 
25, 1859, in the same township in 
which Gen. U. S. Grant was born in 
Clermont county, Ohio. His father 
was of Yankee descent, having been a 
cigar maker and tobacco grow er by 
occupation. H is m other was born in 
Maryland, but was brought up in 
Virginia. W hen he was five years old 
the family removed to Peru, Ind., his 
father engaging in farming pursuits 
near that city. Fourteen years later 
the family removed to Clare county, 
where Mr. Tatm an has since resided. 
He taught school four years. Then 
he clerked in the general store of the 
Bicknell Co. two years. H e then 
started in business for himself on a 
capital of $125. The venture was a 
success from the start and is now— 
after a career of forty continuous 
years—regarded as one of the out
standing establishments of the kind in 
Central Michigan. A general stock 
was carried for many years but more 
recently the other lines were closed 
out and the business confined to the

J. F. T a tm an

sale of groceries and provisions.
Mr. Tatm an was married in 1880 to 

Miss Lizzie Berry, of Clare. Three 
children were the fruit of this m ar
riage, all now grown up. A son is in 
charge of a departm ent in a large 
store in Los Angeles. One daughter 
is teaching economics in the public 
schools of Saginaw. The other daugh
ter is attending the Norm al school at 
Mt. Pleasant. Mrs. Tatm a ndied in 
1896 and three years ago Mr. Tatm an 
married Mrs. A. D. Chase, of 
Munising. They reside in their own 
home in Clare.

Mr. Tatm an attends the M ethodist 
church and at one time was affiliated 
with the Knights of Pythias. H e was 
Secretary of the Clare Board of Edu
cation for fifteen years and served 
two terms on the Common Council. 
On the formation of the N orthern 
Michigan Retail Grocers Association, 
some years ago, he was elected P resi
dent, a position he held for three years. 
He subsequently was elected T reas
urer. He has been a member of the 
Retail Grocers and General M erchants

Association of Michigan for many 
years and has served on the board of 
directors for five or six years. H e 
suffered a bad loss by fire some years 
ago, but has always paid 100 cents on 
the dollar.

Mr. Tatm an owns up to three hob
bies—forestry, trout fishing and travel. 
He can talk trout fishing with the 
most devoted disciple of Isaac W alton, 
and because he is regarded as an au
thority on piscatorial pursuits his store 
is always regarded as headquarters for 
anglers and 50 per cent, of his cash 
trade during the summer is from tour
ists.

Mr. Tatm an attributes his success to 
close attention to business. H e has 
made it the rule of a lifetime never to 
ask a clerk to do anything he is not 
willing to do himself.

Mr. Tatm an stands well in this home 
town and everywhere else where he 
is known on account of his sterling 
qualities of head and heart. He is the 
soul of honor and a prince of good 
nature. His friends are legion and 
all who possess his friendship feel that 
they are especially favored.

Application of the Three-Quarter 
Clause.

April 27—I have a $6,000 stock 
of general merchandise, which I 
keep insured for $4,500. I formerly 
carried $6,000 insurance, but about six 
months ago our local insurance agent 
was instructed to renew my policies 
with the 75 per cent, clause—meaning, 
as I understand it, that I must assume 
one-quarter of the loss in the event of 
a fire. Now I would like to have you 
inform me how much indemnity I 
would receive if I had a fire and saved

$2,000 worth of my stock, leaving my 
total loss $4,000? Merchant.

According to the local manager of 
the W estern A djustm ent Bureau, you 
would receive $4,000.

If your loss was total you would 
receive the full face of your policies or 
$4,500.

Rider No. 117, which is the form 
used by insurance companies in w rit
ing policies in towns of the sixth 
class, provides tha t:

“In the event of loss, this Company 
shall not be- liable for an am ount 
greater than three-fourths of the actual 
cash value of the property covered by 
this policy at the time of such loss.”

In other words, the three-quarter 
class applies to the property and not 
to the insurance on the property.

9* New Threats 
Against Service

It may surprise you to know that the present Congress 
of the United States has already before it for consider
ation no less than ninety-two bills, each proposing to 
further restrict Railroad activities.
So wide is the scope of this proposed legislation, and 
so serious are many of its threats, that the Railroads 
have been forced to shape their affairs accordingly, as 
mariners take in sail when storm clouds the horizon.
Michigan’s 24 steam railroads are today holding in 
suspense plans for the expenditure of large sums of 
m oney, pending legislative action on these ninety- 
two bills.
These expenditures, if released, would go into labor 
and materials—into Prosperity and Better Service.
Is it wise or just to thus threaten and im pede the 
efforts of any honest business?
How would you welcome ninety-two additional threats 
against your independence of action in the pursuit in 
which you are yourself engaged?
We invite any thought on this matter which you care 
to express.

M ichigan R ailroad  A ssociation
SOS R ailw ay Exchange Bldg., Detroit, Mich. ( 7«27)
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COTTON A N D  COTTON GOODS.
W hat in terest there is in the exist

ing stock of cotton seems to be con
fined to the speculators, under whose 
operations prices keep seesawing. I t 
is to be noticed, however, that the 
range of quotations is narrow ing and 
tha t fluctuations rarely reach 100 
points. Spinners are fighting shy of 
the m arket because of a lack of de
mand for fabrics and knitted goods. 
Shutdow ns or curtailm ents of produc
tion by mills have become quite gen
eral and are likely to remain so until 
the prom ise of the next' cotton crop 
is somewhat determined. P lanting  of 
tha t has been delayed in certain sec
tions by unfavorable weather, but 
there has been no reduction in acre
age. The greater use of fertilzers is 
also noted. By a bill passed by Con
gress the other day the A gricultural 
D epartm ent is forbidden to report “in
tention to plant” statem ents and is re
quired to furnish sem i-m onthly crop 
estim ates a t the same time tha t the 
Census Bureau gives out ginning fig
ures. The idea apparently is to have 
one set of figures act as a kind of 
check on the other. W hat the effect 
is likely to be no one knows, but the 
chances are tha t there will be less 
notable discrepancies between the two 
sets of figures than has been the case 
in the past. P rivate reports will con
tinue to be made by various factors 
in the trade and will be considered, as 
hitherto, in form ing the judgm ent of 
dealers and speculators. The goods 
m arket continues to show few features. 
Reduced prices on fabrics, w hether in 
the gray or finished state, have stim 
ulated business to only a slight ex
tent. Buying continues on a small 
scale, although there are many repeat 
orders on popular weaves. More 
movement is expected shortly on ging
hams. Slackness remains a feature of 
the knit goods division of the m arket, 
although lowered prices are helping 
hosiery distribution.

W OO L FABRIC DEM ANDS.
As in cotton, so in the wool m ar

ket the prices of the raw7 material are 
being influenced by the production of 
fabrics. There is no great am ount of 
eagerness shown in the securing of 
wool supplies in spite of the possibil
ity of a scant supply. In this respect 
the mills are following the cutters and 
garm ent and clothing retailers. A 
num ber of the mills are supposed to 
have on hand enough wool to fill the 
orders they have received and are 
awaiting developments as to the pur
chase of more. The price they will 
have to pay cannot exceed the w orld 
price plus the duty, and this is not 
likely to be added to in the near fu
ture. They are willing to buy the 
wool if they can get a m arket for the 
goods. So far, they have been able 
to sell more woolens than w orsteds in 
the men’s wear trade, because the 
clothing m anufacturers are finding 
more call for cheaper suits and over
coats. Clothing salesmen are on the 
road soliciting business, which is show
ing up to better advantage now that 
spring retail buying results are known. 
Garment m anufacturers, although fac
ed with a possible 'strike of operatives,

have been making up their fall sam
ples and will soon be in position to 
figure on the future. As the time 
draws nearer for a settlem ent of the 
labor problem  one way or the other 
there is less apprehension that m at
ters will reach a crisis. The time does 
not seem propitious for this. As soon 
as a settlem ent is in sight there will 
be more call on the mills for women’s 
wear fabrics.

M ISBR AN DIN G  M EASURES.
H earings w ent on in W ashington 

during the past week on the dozen 
measures whose avowed purpose it is 
to prevent the misbranding or w rong
ful description of various articles of 
merchandise. Most interest continued 
to be attracted  tow ard the m atter of 
labeling woolen goods in such a way 
as to show the proportions of new 
and reworked wool contained in them. 
But nobody assumed or attem pted to 
show how one kind of wool can be 
distinguished from  another once it is 
made up into yarn or cloth, or w hat 
good it would be if tha t could be done. 
Then, too, there is the outstanding 
fact that certain fabrics made wholly 
or in part of reworked wool cost more 
and are w orth more than certain oth
ers made of new wool. There is an
other aspect of the m isbranding meas
ures to which attention has been call
ed. This is the futility of National 
legislation on the subject unless sim
ilar legislation is enacted by each of 
the states, because the form er can be 
made to apply only to interstate com
merce and becomes inoperative when 
a product is once in a particular state 
for distribution wholly within that 
state. Cases of the kind have arisen 
in attem pts to apply the Federal anti
tru st laws. An effort to  apply a State 
law for the branding of wool fabrics 
is now being litigated in W yoming, 
the authorities there having been ap
parently forced to take action to  en
force an old enactm ent of the kind by 
the taunts of its opponents. I t  is 
pretty  safe to assume that the effort 
will be a falure, and it is equally cer
tain tha t no Federal law of the kind 
could be enforced.

Judge Gary put the question of 
Japanese im m igration in a nutshell 
in one sentence of a recent newspaper 
interview. W isdom, discretion, and 
tact, he remarked, m ight solve the 
question to the satisfaction of every
one and w ithout offending those who 
have been and are and desire to be 
our good and loyal friends. This is 
the attitude tha t has been taken all 
along by the national Adm inistration 
of Roosevelt, T aft, W ilson, H arding, 
or Coolidge. The trouble has been 
made by parochial-minded Congress
men who have not seen the perils in a 
policy of discrimination. No one 
questions the right of the United 
States to  limit im migration. The 
point, as Judge Gary observes, is tha t 
our laws should apply to all nations 
alike. I t  is easy to imagine the war 
cries tha t would be emitted by our 
anti-Japanese Congressmen if some 
Government were discrim inating 
against us.

“To Let” signs can now be seen.

DAILY PRESS FOO LISHNESS. 
The sensational articles recently ap

pearing in the uninformed daily prgss, 
which charge that a great monopoly 
of fishing privileges has been granted 
by the Government to certain canners 
of salmon are without foundation in 
fact.

The restrictions that have been 
placed upon trapping salmon have 
been for the protection of the fish 
and to prevent their extermination. 
They are caught in these weirs or 
traps on their way to the spawning 
grounds, and if the trapping privilege 
were indiscriminately allowed the fish 
would be quickly destroyed.

The Government has therefore re
fused to allow this trapping privilege 
to go further, and has been restricting 
the quantity of fish trapped.

I t is true that a large quantity of 
canned salmon has been condemned in 
two years past by the Government in
spectors, but nearly all of it was from 
one cannery whose processing opera
tives were incompetent, and the fact 
that the fish had spoiled was not dis
covered until after considerable of it 
had been shipped to the wholesale 
trade.

There is no special Government 
privilege either in the waters of the 
United States or Canada which is not 
available to all, except that the protec
tion of the fish from extermination is 
attem pted for the greatest good of 
the greatest number.

STEADY~SW EEP TO COOLIDGE.
W hat is it in Calvin Coolidge that 

has seized upon the imagination of the 
country? As nearly as can be deter
mined, it is the faith of plain men in 
a plain man’s solid honesty and steady 
courage. Given these two qualities, 
any man in American politics will go 
far. No man questions the Coolidge 
honesty and there has never been a 
doubt of the Coolidge courage since 
he took his stand against the bonus 
and in favor of the Mellon plan for 
tax  relief.

In the quiet, alm ost aloof, New 
England m anner the President has 
somehow dramatized these qualities 
which are his strength. In  his sup
port the shouting, hallelujah quality is 
missing, but the voters have rallied 
to him writh a steady and unmistakable 
fervor. H is party flatly refuses to 
consider any other man.

A lm ost unaware, the millions of 
voters, the rank and the file, have 
come to place their faith in him as 
the man to jail the guilty who should 
be jailed, to “clean up” where “house
cleaning” is needed and to maintain 
that balance and stability necessary to 
the welfare of more than 100,000,000 
Americans. In  an unsafe and uncer
tain time they know him to be safe 
and certain.

PR E SE N T  BUY IN G  PROBLEM S.
W hen business is brisk, as is fre

quently the case in this country, there 
is no general curiosity about the caus
es producing it. M erchants and trad 
ers are too busily occupied in buying 
and selling to bother much concerning 
the factors producing the conditions 
under which they are operating. I t  is 
different when circumstances change

and business is done only with great 
effort and then not in satisfactory 
volume. A t present this is the case 
in certain lines of industry, more es* 
pecially those in which the textiles 
figure. Those interested in such lines 
have enough leisure ju s t now to study 
conditions with a view to discovering 
the causes of some very apparent 
shortcom ings and for the purpose of 
applying any correctives that may sug
gest themselves. Latterly , as a result 
of such comm unings, certain conclu
sions have been come to, not all of 
which are entitled to the consideration 
they have received. One of these is 
the recurring notion tha t a Presidential 
year must needs be a bad one for busi
ness. This is not founded on fact any 
more than is the notion of recurring 
cycles in trade. But both have been 
reiterated so often as to have become 
a part of the business creed of a fair 
num ber of people and occasionally do 
produce a little effect indirectly by 
unsettling the minds of such persons 
and so tend to check their initiative. 
D ragging the bogy out to light, how
ever, is usually enough to dissipate its 
potency.

There are certain factors, however, 
which have been operating and which 
continue to operate to restrict sales 
volume in the prim ary textile markets 
and in the field of garm ent manufac
ture, as well as in regard to other 
articles of apparel. T he weather has 
been one of these. A nother has been 
the instability of values, particularly 
those of the raw  materials, while a 
third has been the disposition to spend 
money for diversion rather than for 
articles of utility. And yet there are 
exceptions in the last-m entioned mat
ter. W hile buying of certain articles 
of dress has languished, purchases of 
millinery have been very good. Offer
ings of housefurnishings of all kinds 
also have m et with a liberal response. 
But money is still going into automo
biles and radio sets which used to go 
into apparel, despite the well-designed 
campaign for better dressing which 
has been in progress for some time. 
Certain shifts in buying were notice
able during the past week because of 
a belief that prices had about touched 
bottom. Some effect was also pro
duced by the more liberal purchasing 
at retail caused by the improvement 
in the weather. T his led to further 
hurry orders for im mediate delivery 
to fill in broken assortm ents of stocks 
that had been “starved” by the small
ness of the initial purchases. But 
there is yet no sign of a change in 
the character of the buying, which 
promises to continue of the piecemeal 
variety now so long in vogue. The 
orders for fall are practically all of 
this kind despite the predictions that 
goods when wanted will not be forth
coming unless contracted for much 
in advance.

Before you fire a disgruntled man, 
find out what is on his mind. Maybe 
you can make him over into the best 
man you have.

A contract showing that its terms 
are to be performed on Sunday is not 
valid. A receipt o r a bill of sale made 
on Sunday is good.
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BEST M EETING EVER H ELD.

Retail Grocers and General Merchants 
Score Success.

The tw enty-sixth annual convention 
of the Retail Grocers and General 
M erchants Association of Michigan 
proved to be the most profitable and 
progressive meeting the organization 
has ever held. Last week’s Tradesm an 
contained the report of the Tuesday 
afternoon meeting up to 4 p. m. The 
succeeding report is made up from 
the Secretary’s minutes, as follows:

The reports of local secretaries were 
as follows:

Ann Arbor, Mr. Sorg: Mentioned
the importance of the credit bureau.

Bay City, Mr. M onks: Said they
were working for the standard loaf 
of bread and emphasized the necessity 
of each one putting himself into the 
work of this Association.

Cadillac, Mr. Schalow: Hoped to
unite with this Association again.

Battle Creek: Mr. H ocott re
sponded.

Central Lake, Mr. M artin G. Smith 
responded.

Clare, Mr. Tatm an: Emphasized

Chas. G. Christensen

the necessity of organizing Michigan 
as a tourist State. Deplored the use
less cutting of Christm as trees. Later 
a motion carried to sponsor a bill to 
prohibit the sale of Christmas trees. 
Motion was made by Mr. Monks, sec
onded by Mr. Weide.

D etroit, Mr. Shieb: Reported very
good business conditions, but that our 
friend, M. J. Maloney, had passed 
away.

Elsie: W as represented by three
delegates and their wives.

Grand Rapids, Mr. M ichmershuizen: 
Told of the value of the credit bureau.

Kalamazoo, Mr. Pease: Told of
new interest being shown.

Lansing, Mr. Schafer: In making
up my report for this convention I 
found that I had very little upon 
which to make a report, as our Asso
ciation did very little last year. On 
March 18, 1924, Mr. Goossen, Mr. 
George Daschur, Mr. O. H. Bailey, 
Mr. John Affeldt, Jr., and myself met 
at the C. of C. and took upon our
selves as a committee of five to build 
up our Association and started  out 
the next afternoon to w rite up new 
members. Up tp April 17, pur }gst

meeting, we have built the Association 
up to fifty-eight members, with many 
more having expressed their willing
ness to join as soon as we are able to 
get around to them and write them up. 
Since March 18 our meetings have 
been well attended, with much more 
enthusiasm and a more friendly spirit 
then has prevailed for some time. At 
one of our meetings the question of 
co-operative buying was taken up and 
in a very few minutes an order for 
100 cases of soap was ready to be 
placed with the jobber who could give 
us the best price. W ith these and 
many more things we hope to accom
plish this year, we hope to be with 
you with a larger and better organ
ization in 1925.

Merrill, A. E. Crosby: Spoke a few 
words.

Muskegon, Mr. Marvin: Told of
the splendid new organization with 
142 members.

Remus: A. J. Diehm responded.
Saginaw, O tto  M. Rhode: Reported 

in his inimitable m anner and told a 
good story. He also mentioned that 
they were refusing accounts of the 
slow ones and in that way relieving 
both the m erchant and the debtor of 
worry.

W atervliet: Mr. M iddleworth re
sponded.

Ypsilanti, John Lamb: Told of the
conditions in his town and recom
mended a large delegation should a t
tend the Los Angeles convention of 
the National Association.

The foil owing comm ttees were ap
pointed:

Auditing—J. F. Tatm an, Cla e; L.
E. Schwemer, Saginaw.

Credentials—L. A. Monks, Bay City. 
John Schafer, M errill; M artin G. 
Smith, Central Lake.

Rules and O rder—M. C. Goossen, 
Lansing; F. G. Middleworth, Weid- 
man.

Telegram s of regret and felicitation 
were read from John A. Lake, Frank 
McConnell and National Secretary H.
C. Balsinger. The Secretary was or
dered to send letters to each sender.

Tuesday evening we enjoyed a splen
did banquet in the courtesy of W. R. 
Roach & Co. Mr. Roach was the 
gracious host and John Affeldt, Jr., 
of Lansing, was toastm aster. After a 
wonderful repast, the toastm aster 
called for music from Van Dusen’s 
Orchestra.

E. A. Stowe was the first speaker 
of the evening. He said that organ
ization was shown by this gathering. 
In a few well chosen words he com
plimented Mr. Roach on hs hospital
ity and also the Association upon its 
splendid turnout. Mr. Stowe proposed 
a toast to Mr. Roach which was drank 
standing.

Mr. Judson next spoke a few words 
of felicitation to Mr. Roach. Mr. 
Judson firmly believes in friendly co
operation.

Dr. Owen, of the Michigan State 
D epartm ent of H ealth, then spoke 
upon the subject of iodized salt. He 
complimented this Association upon 
choosing the most beautiful city in 
America, as its meeting place, and 
praised the Pantlind H otel as being 
the finest in the United States. He

said that while the water of Michigan 
was the finest quality to drink, it was 
too hard and contains practically no 
iodine. This causes the thyroid gland 
to become enlarged from overwork. 
He mentioned that in the N orthern 
counties, where there is alm ost a com
plete absence of iodine in the water, 
nearly 100 per cent, of the school 
children have goiters. He said that 
the m anufacturers had agreed to put 
a small amount of iodine in a porition 
of the salt to be sold to the retail 
trade. He said that we could stamp 
out goiter within a few years by push
ing the sale of the salt. He em pha
sized that there would be no extra 
cost to the consumer.

Especially the ladies in the audience 
enjoyed Dr. Owen’s talk and we all 
felt that it was a very interesting and 
timely subject.

T oastm aster Affeldt interspersed the 
speeches with a few of his good 
stories.

Next, our host, Mr. W. R. Roach, 
spoke upon the subject “The Canning 
Industry of M ichigan,” after welcoming 
the delegates and their wives to this 
banquet, he assdfed them that it was his 
greatest pleasure to have the delegates 
and their wives as his guests. He said 
that canned goods are 33^  per cent, 
of all the goods the grocer sells. He 
told of the value of chemistry in the 
canning business and said that inves
tigation shows that the reported cases 
of ptom ane poison were not caused by 
canned foods. He said that a good 
tin can is the most perfect receptacle 
icr food and the sterilization kills all 
germs.

W e thoroughly enjoyed the many 
good things Mr. Roach told us con
cerning the canning industry of M ich
igan. The banquet closed at 10 o’clock 
after a few words of thanks by P res
ident Christensen in behalf of the dele
gates.

W ednesday m orning meeting called 
to order at 9:40 and the committee on 
Rules and O rder made the following 
report:

Your Committee recommend the 
Roberts rules of order in procedure 
of business. W e recommend the time 
of adjournm ent for morning session 
at 11:45, not later than 12 m. A fter
noon session adjourn at 5, subject to 
extension to 5:30 should business de
mand. W e recommend questions of 
debate be limited to five minutes, un
less further time be granted by the 
chair; and further recommend that 
questions debated be as brief as pos
sible, and hereby offer the book on 
R oberts’ Rules of O rder as reference 
on any question not understood, as 
authority.

Paul Gezon read a paper on the sub
ject of Relegating Cut Price Articles 
to a Place Under the Shelves, which 
was well received. I t was as follows:

The year 1923 has been an unevent
ful one for the grocers in that every
th ing has moved along smoothly. No 
great change has taken place in the 
grocery and meat business this year, 
although we all feel that competition 
is grow ing keener every year. Of 
course, a good m erchant is not afraid 
of clean competition, but we are all 
beginning to realize that competition 
from the National chain stores has 
reached the stage where it cannot be 
called fair competition. W hen m anu
facturers can be bullied into selling 
their goods direct at jobber’s prices 
it is time that we sit up and take no
tice. I t is time that we look around 
for other high class merchandise tp

take the place of Nationally advertis
ed goods which are being sold on an 
unequal basis.

But I would not have the members 
of this Association think that all m an
ufacturers are discriminating against 
the indivdually owned store.

“There are yet 7,000 priests who 
have not bowed the knees to Baal,” 
is a passage from the Scripture which 
gives us the assurance that we are 
not alone in this fight.

I'believe that my plan, as set forth 
in my letter of Nov. 13 to members, 
is the best and easiest yet suggested. 
The letter read as follows:

“Dear Member—We desire to  seek 
your advice and co-operation concern
ing a m atter which vitally affects all 
independent stores. You are familiar 
with the Nationally advertised goods 
sold at jobber’s prices direct to com
panies conducting chain stores. This 
makes it possible for these stores to 
sell these goods at less than our cost 
price in some cases.

“Is it not possible for us to start 
pushing other high class goods, which 
the chain stores cannot buy direct 
from the m anufacturer? In  our store 
we have taken off the shelves many 
items sold to the chain stores below 
our cost, and have put such goods un
der the shelves. We prom inently dis
play those goods not sold in the chain 
stores, and only sell the other kind 
when the customers ask for them. If 
this idea was carried out by all the

John A. Affeldt, Jr.

independent stores, the demand for 
the goods, sold direct to the chain 
stores would soon lessen.

“W hen the specialty salesman comes 
into your store and finds his goods 
under the shelf, and he finds the same 
thing in other leading stores of the 
town, som ething would soon happen 
at headquarters.

“By co-operation, we could soon 
force these m anufacturers to either 
sell to us at the same prices paid by 
the chain stores or the chain stores 
would be forced to buy through the 
jobbers.

“This letter is going out to five 
hundred of the leading m erchants in 
Michigan. W e want you to write us 
concerning the above plan. We, also, 
want you to make any suggestions, 
which you think might be helpful in 
solving this problem. After we receive 
your reply and go over the various 
suggestions made, we will formulate 
some definite plan of action, of which 
you will be fully advised.

“Kindly do not delay in acknowl
edging receipt of this letter, and send 
to us any suggestions you have. Full 
co-operation is necessary to get re
sults.”

I received between fifty and seventy- 
five replies to this letter and I was 
really surprised to see the way our 
members fell in line with the sugges
tion offered. If time perm itted I 
would like to read each reply, but most 

(Continued on page 16)
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A SSO C IA TIO N  LOYALTY.

Urgent Plea By John A. Green of 
Cleveland.

The object of the m eeting is, I be
lieve, to a great extent, to solve the 
difficulties which are common to us 
all, and by our united wisdom and ef
fort to arrive at conclusions which we 
can put into practice, and thus con
duct our business more efficiently and 
more profitably.

No less than these m aterial aims is 
the friendship formed. This has a 
tendency to draw  us out of ourselves 
into one corporate body with a will to 
help. In order to  increase our influ
ence and power it is absolutely neces
sary that we join our forces. This is 
no new doctrine that is being preached. 
Grocers associations have existed for 
hundreds of years.

W hen I was in London, England, I 
came across a book entitled “Historical 
Retrospect of the W orshipful Com
pany of Grocers.” I t was very in ter
esting, showing the evolution of the 
trade, and how history repeats itself. 
As far back as 1345 we find a record 
of the first grocers conference. It 
said, “Every member of the fraternity 
of grocers on the day of St. Anthony, 
in the month of May, shall attend 
church, give one penny to the collec
tion and shall come to converse to
gether.” The result of these confer
ences, was that the grocers company 
grew in strength, making regulations 
both for the benefit of their trade and 
the community.

As the grocers for hundreds of years 
have been coming together trying to 
solve their problems, so must we con
centrate our efforts toward meeting 
the new problems that are continually 
presenting themselves by means of co
operative effort. W e are not going to 
get anyw here if we sit here and ex
press beautiful idealistic thoughts. 
Idealism is a beautiful and necessary 
thing. It lifts the business out of the 
chaos in its thought. It points the 
way to progress and to business better
ment. But idealism has its limitations. 
It can go just so far, then hard headed 
business sense and sound commercial 
brains must take hold or we will slip 
back to chaos.

The grocery business is the greatest 
business on earth, the nearest to 
human necessity and convenience, and 
consequently bound to exist so long as 
the human race peoples the earth. Not 
less than 350,000 retailers are neces
sary to serve the American people with 
the daily necessities of life, and I 
know of no occupation which ought to 
impell its pursuers to a deeper sense 
of responsibility or of privilege than 
the grocery trade.

I t was not built out of theories or 
invented by deliberated design carefully 
thought out, bu t has evolved from the 
hard school of experience. However 
great our problems of to-day may 
seem, do not forget that problems 
quite as intricate have presented them 
selves to the m erchant in all ages; 
that experiments by thousands have 
been resorted to and tried out, and 
that what has survived is the product 
of severe test and has been found to 
be the result which worked out best 
for all concerned.

Of one thing, however, we may be

sure—that the retail grocer is here to 
stay, changing, no doubt, in his func
tioning to meet the changing condi
tions (if he be wise), but remaining 
perm anent so long as he serves the 
public as it wants to be served and at 
a cost it is willing to pay.

Between producer and consumer 
there spreads a  wide chasm and al
ways will. To span it certain econ
omic and human service m ust be per
formed. If the wholesaler and retailer 
together can do it better than the 
chain store, they will remain the ulti
mate surviving channel. If they can
not they m ust either modify their 
functioning or expect to retire.

In my opinion there has been far too 
much worry on this subject, far too 
much energy wasted in catering to a 
scare that might have been applied to 
im proving efficiency by intelligently 
finding ways to meet a changing pub
lic need and methods, individually and 
collectively.

I refuse to believe that a worth 
while retailer has ever been driven out 
of existence or a competent and ef
ficient jobber. If he was not worth 
while or willing to meet changing 
conditions of the times, he deserves to 
go under in the evolutionary flood, and 
the world is little worse for his going.

One of the questions we might ask 
ourselves is this: “W hy is it that so 
many of our leading grocers keep 
away from the association or take very 
little interest in it?” W hen there is 
trouble, either from legislation detri
mental to our interests or from any 
other cause, the association is the one 
thing on which we all depend to pro
tect our rights.

Can we not during the coming year 
make a determined effort to bring all 
the mere prominent, as well as the 
smallest grocers into the association, 
especially the largest. If we succeed 
it will strengthen the association and 
increase our influence and the benefit 
will* be mutual. For, after all, what 
is our object as grocers? To make a 
living by rendering a necessary ser
vice to the community in the best way 
possible.

O ur object as an association is to 
join together, to increase our power 
for efficient service, to protect the in
terest of our members, and to secure 
to the community a high standard of 
good, pure foods, and plenty of them, 
at the lowest possible cost commen
surate with good service.

Aside from these material gains 
there comes out of this co-operative 
movement a personal friendship which 
draws us closer together and creates a 
spirit of helpfulness beneficial to all of 
us.

There never was a time in our trade 
history when it was so necessary that 
we get all men possible into the as
sociation, and yet we seem to be 
drifting lazily along the lines of least 
resistance.
You ask  me w hat th e a sso c ia tio n  needs, 
It n eeds m ore m en—som e m en o f deeds. 
N ot m en w ho ta lk , find fau lt and balk, 
B ut m en w h o’ll g iv e  th e  b ss t  th e y ’ve got, 
To m ake th e a sso c ia tio n  w h at she ought. 
You sa y  th e a sso c ia tio n 's  ju st  a  clique, 
T heir ow n a d v a n ta g es  ju st to  boost,
I gran t it  friend, but in th e  end.
I t’s  th e clique w ho b oosts  it—is th a t true?  
T he th in g  the a sso c ia tio n  n eed s—is you.

T here’s  pay for a  m an
W ho can follow  a  plan
And carry  th e d e ta ils  through
B u t th e m an w ho feelfe paid

F or th e stru ggle  h e ’s  m ade  
Is th e m an who can plan and do.

These are days of keen competition. 
New methods of distribution are being 
tried out. Capital is seeking new 
avenues for investment. Sometimes 
we get discouraged, but those of us 
who have seen so many of these new 
try-outs come and go do not get ex
cited, but go along in the usual way, 
keeping our eyes open for any helpful 
assistance which may present itself.

It would be very unwise to advocate 
the stifling of honest, legitimate com
petition in buying or selling, but we 
do advocate a cessation of wild, insane, 
jungle competition among men result
ing wholly from the efforts of a few 
men in business to act without due 
regard to personal or public conse
quences. If the grocer is to maintain 
the dignity of his business and main
tain a full sense of his obligations to 
the consumers of this country, he is 
going to study very carefully to know 
the cost of his merchandise, that he 
may be enabled to sell that m erchan
dise intelligently, and at a price which 
will build up and retain the confidence 
of the customer. Having so merchan
dized his goods, he can feel assured 
that he has rendered to the public that 
protection and that regard that is its 
just due. Happy is the man who can 
see in the results of his effort more 
than an isolated personal achievement, 
who can view the organization of 
which he is a part as a whole; who can 
see down to the root of it and know 
that from these he draws the strength 
and ability to achieve.

I would like to draw you a sketch 
of a grafted limb on an apple tree. It 
had more blossoms on it than any 
other part of the tree. In the Fall it 
had more apples and it felt that it 
ought to be a tree by itself; so the 
next big wind that came, it tore itself 
off, never realizing that it drew all 
its strength from the other roots of 
the tree, which gave liberally to the 
branch so that it might give more 
fruit. In a short time the branch was 
dead, but the tree lived on. There are 
men who draw the life blood of their 
inspiration from the organization of 
which they are a part. They forget 
the help they have received from the 
fellows who have given freely of their 
experience, and many of them die from 
lack of personal touch with his fellows.

One of the questions the retailer is 
considering now-a-days is co-operative 
advertising. In many cities I have 
seen wonderful results. A few days 
ago I read an article in the Michigan 
Tradesm an, an article by H arry  W. 
Frazier. I have it in my hand. H ow
ever, we may advertise from now until 
doomsday; we can send out our mes
sage as by radio, but if the receiving 
station which reaches out its a ttrac
tions, does not remove the con
sum er’s resistance, our advertising will 
come to naught.

The m anufacturers are studying the 
problems of your business as never be
fore. They are spending some of the 
profits gained from your business in 
investigating, so that they may offer 
such constructive advice as they think 
will be helpful. Most of the manufac
turers are broad minded. Many of 
them have said to me, “Make better 
grocers and we will stand our chance

in getting business.” They contribute 
to the success of the associations with
out a selfish thought. I know of some 
of them who have organized a dealer 
service, they w atch the dealer, and if 
they see that he is losing ground, they 
send a man out to look over the situa
tion and in many instances have 
pointed out the difficulty and the dealer 
has invariably pulled his business up 
to a successful paying basis. The ad
vertising of the m anufacturer is cen
tered on the idea of pulling the con
sumer into the store. The retailer who 
takes advantage of it and cashes in on 
it is to-day doing a successful business 
Sometimes the m anufacturer gets dis
couraged at the indifference of the re
tailer. The question in his mind is. 
“W hat can we do to arouse him to a 
realization of his own importance as 
a factor and the method he should 
pursue to operate a successful busi
ness?”

Are we taking advantage of our op
portunities? Do we recognize oppor
tunities when we see them ? During 
the last few years I have almost conic 
to the conclusion that it is not that 
opportunities do not come, but that 
we do not recognize them when they 
are right with us and at our very side. 
I had a talk recently with a Secretary 
of a retail grocers association. He was 
telling me all his troubles, his in
ability to hold his members or to get 
new ones. I asked him what he gave 
his members. H e wanted to know 
what I meant. I asked what they paid 
in dues. H e said $25 per year.

Have you a credit rating bureau. 
The Chamber of Commerce had one 
and the mem bers could use it.

H e had no information on trade 
conditions and no m arket news; in 
fact, he had nothing to offer his mem
bers for $25 per year.

At a meeting I attended the other 
night the members swapped soap, 
cleanser, buckwheat and some other 
articles. H ere was a live co-operative 
association. The secretary was ren
dering a great service by calling on 
the members and listing their surplus 
of unmoving stock and disposing of 
it to those who were short.

The Frankford, Pa., Association, 
numbering 800 members, have opened 
a regular clearing house for dead 
stock. The grocers get their dead 
stock together, clean it and pack it in 
boxes. The Association trucks cal! 
for it and haul it to their warehouse. 
They dispose of it there in one of two 
ways. They are offered for sale ai 
the regular m eeting o r  they are sold 
at auction.

George W. Shaffer, the owner of 
forty service stores in Altoona, Pa . 
made the following statem ent at the 
retail m erchants convention in August:

“ I t is not best for the individual gro
cer to buy direct from  the manufac
turer. W here he would buy one case 
from the jobber, he will have to buy 
from five to twenty-five from the man
ufacturer. Instead of turning his stock 
over from eight to twelve times a year, 
he would have to carry much of his 
purchases for six months. H is capital 
which should be moving is tied up in 
two or three purchases, and with his 
limited capital he would be forced to 
withgo his discount on other pur
chases. The discount will average
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about one per cent, on all his pur
chases. If he turns his stock over 
twelve times a year it would mean a 
saving of twelve per cent.

In  all our stores we run an old- 
fashioned delivery and credit business. 
W e know just what our delivery costs. 
W e know what our credit costs and 
we know what the difference between 
the cost of cash and carry and delivery 
and credit is smaller than w hat the 
difference is in the price or the over
head would cost us.”

Now there is just one other point I 
want to  speak on. The average re
tail grocer of to-day thinks that he is 
making money or that he is improving 
his business by buying brands of goods 
which are not nationally known. The 
cash and carry handles goods which 
everybody knows on a small margin 
and depends entirely on the turnover. 
Thousands of retailers have been ruin
ed by buying off brands of goods. He 
talks them in preference to the goods 
which are well advertised and instead 
of the consumer coming back and 
buying the same thing over again, they 
go where they can get the goods they 
are familiar with.

The cash store turns its stock from 
fifteen to twenty times a year. You 
do not make money on goods lying on 
your shelf; they have got to be sold.

You had better have a larger tu rn 
over and make one cent on a can of 
corn and turn it over twelve times a 
year than to make three cents and 
turn it over three times a year. You 
have more profit and increased your 
volume, and the individual who in
creases his volume by a small margin 
of profit, will have more money at the 
end of the year, and he can thus meet 
any competition that presents itself.

This is one of the most compre
hensive talks ever given to an as
sembly of retail grocers. W hat does 
it m atter how much profit, if the goods 
do not sell. A brand of anything, no 
m atter how cheaply bought, even 
though the profit be 100 per cent., car
ries no profit until it is sold. W e can 
only make money when we have a 
continual turnover, and when done on 
a profitable basis.

I would advise you to handle the 
goods which have a pulling power 
from the front of the counter and re
quire the least push from the back of 
the counter. W hen you have the 
goods the public are anxious to buy 
and you are anxious to  sell them, you 
are in a fair way to speed up your 
business and the result will be more 
than satisfactory to you. Get away 
from the thought th a t business is 
rotten.

I was talking with a number of 
manufacturers, wholesalers and retail
ers. They were relating the num ber 
of tight places they had been in and 
they were all congratulating them 
selves on being able to pull themselves 
out and build up a successful business. 
One man said, “T ight places and busi
ness success go together,” if the busi
ness man put to the test gets on his 
mettle and fights his way through. Real 
business men are they who are able 
to successfully extricate themselves 
out of the tight places into which, 
either by some action of their own, or 
that which they have unconsciously 
fallen into. There is no one way.

Every one must work out his own 
salvation. By associating with your 
fellows in the same line of business, 
you are able to learn from him some
thing of his success and he in turn 
can learn something from you. Thus 
each can, by an exchange of experi
ences, get some help in determining 
his method of attack.”

At the chain store convention in 
New York in September, Mr. Ivison, 
of Louisville, Ky., said, “W e all agree 
that the gross overhead expense has 
increased to such an extent tha t our 
gross profit is not sufficient to bear 
the increase.” H e offered a resolution 
to the effect that staple products, such 
as sugar, lard and flour, should no 
longer be sold at cost or a little above, 
and the chain stores should discontinue 
advertising these articles.

I t was finally decided that each one 
should use his own judgm ent and run 
his own business in his own way. In 
formation of this sort should fill the 
independent grocer full of enthusiasm 
and courage and make him feel so 
optimistic that he will forever stop 
thinking of this sort of competition as 
something to be dreaded.

Let me, in my closing words, im
press on you the necessity of your 
loyalty to your association. Loyalty 
is a word that it fraught with meaning. 
I t is synonomous with honesty of pur
pose and is the seed from which 
springs the co-operation, unity and 
strength. W ithout loyalty to our or
ganization we cannot long hope to 
build, nor to continue to have an im
portant part in the building of an as
sociation.

Loyalty consists of a will to give our 
best and make it not only possible but 
pleasant for others to do likewise. It 
is that quality in association work that 
quickens the pulse, makes clear our 
vision and swoops away into the world 
of things done what would other
wise have seemed insurmountable dif
ficulties and unrealizable attainm ents.

The elements of loyalty may be 
likened to a spring of clear, good 
water or a fast running stream  carving 
its way to the sea; both are restful in 
their influence and active in their pur
pose. Let loyalty be our slogan dur
ing the coming year, and you will see 
your association grow in influence and 
majestic power.

Late Michigan Mercantile News.
Muskegon—The Apple Street Gro

cery, 279 Apple street, succeeds Jacob 
Boss in the grocery business.

H obart—A. J. Yates succeeds O. F. 
Burke in general trade.

Shepherd — Bert Swix succeeds 
Frank T aylor in general trade.

Three Rivers—The Wm. M. Mc
Allister Co., 153 St. Joe street, dry 
goods, has changed its name to the T. 
H. McAllister Co.

Greenville—O betts & Loeweke suc
ceeds Obetts & W alters in the grocery, 
flour and feed business.

Clare—Miller Bros, succeed Ira 
Lower in general trade at Browns Cor
ners, R. F. D. Clare.

Negaunee — Mrs. V ictor Menard 
has engaged in the millinery business 
in the Barasa building.

Grand Rapids—Joseph Zoet and R. 
Zoet have engaged in the hardware 
busbjess at 1180 W alker avenue.

Fenton—Don McGuire has purchas
ed the store building recently vacated 
by the Fenton Co-Operative Ass’n., 
anad will occupy it with a stock of 
shelf and heavy hardware.

Ishpeming—A. C. Braastad has pur
chased the stock of the John Skog- 
lund estate store, consisting of wo
men’s shoes, findings, etc., which he 
will close out at special sale.

D etroit—The Miller Candy Co., 
5026 M acDougall street, has been in
corporated with an authorized capital 
stock of $10,000, $5,020 of which has 
been subscribed and paid in, $20 in 
cash and $5,000 in property.

N orth Adams—The Graves & Ford 
Lum ber Co. has been incorporated 
with an authorized capital stock of 
$20,000, of which amount $12,000 has 
been subscribed and $10,900 paid in 
in cash.

Zeeland—Clarence Voss purchased 
the interest of his father, D. Voss, in 
the grocery and general merchandise 
stock of D. Voss & Son, R. F. D. 2 
and will continue the business under 
his own name.

D etroit—The Vending Machine Co., 
3049 East Grand boulevard, has been 
incorporated with an authorized cap
ital stock of $40,000 common and $20,- 
000 preferred, of which amount $25,000 
has been subscribed and paid in in 
property.

D etroit—The Chesterfield Metal Co., 
261 St. Aubin street, has merged its 
business into a stock company under 
the same style with an authorized cap
ital stock of $25,000 common and $50,- 
000 preferred, of which amount $45,- 
000 has been subscribed and paid in 
in property.

Muskegon H eights—The H eights 
Products Co. has been incorporated to 
manufacture and sell at wholesale and 
retail, pies, pastry, etc., with an author
ized capital stock of $12,000, all of 
which has been subscribed and paid in 
in property.

Bessemer—The Bessemer Auto Ser
vice Co. has been incorporated to deal 
in autos, auto parts, accessories and 
supplies, with an authorized capital 
stock of $4,000, of which amount $2,- 
000 has been subscribed and paid in,
$1,750 in cash and $250 in property.

Michigan Shoe Dealers
Mutual Fire Insurance Co.

Lansing, Michigan 

LEGAL RESERVE COMPANY

Write
L. H . BAKER, Secy-Treas. LANSING, MICH.

P. O. Box 549

The Old Reliable

New System Dentists
W e ’ve taken pain and hiflh price out of Dentistry  and substitu ted  com fort 
and economy. A fte r  all, there’s no place like the New  System .

_  . » • J u s t  a  S tep  Sou th  o f  Monroe Ave.
4 1  I o n i a  A y e .  m  G .  XV. One F lig h t U p; W rite  for Information.
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Parcel Post R ates F ar Below Express.
President Kressin of the National 

Delivery Association, quoting figures 
subm itted by the Post Office D epart
ment showing that the postal system  
last year handled over 4,000,000 pounds 
of parcel post mails, emphasized the 
statem ent made by Representative 
Paige, of M assachusetts, who recently 
pointed out that parcel post rates 
“could even be increased 100 per cent, 
if necessary in the first three zones and 
yet be 50 per cent, less than express 
rates.” The present parcel post rate 
for the first pound within the fourth 
zone, or 600 mile limit, averages some
what less than 6 cents per pound, addi
tional pounds being at a much lower 
rate. The minimum express charge, 
however, quoted at 29 cents.

“The living wage requested by the 
postal employes,” says Mr. Kressin, 
“would cost about $75,000,000. A nom 
inal increase of only two cents per 
pound on parcel post would add $80,- 
000,000 annually to the revenues of the 
Post Office Department, or more than 
enough to provide a decent wage for 
the loyal postal workers.

“No one familiar with express and 
delivery rates can seriously contend 
that an increase of two or three cents 
per pound in present parcel post rates 
will injure, much less destroy, parcel 
post mails. There is every reason to 
believe that the local delivery costs 
alone on parcel post are frequently 
more than the entire am ount of post
age paid on them. While the Post 
Office Departm ent does not know 
what it costs to handle parcel post, ac
cording to the Postm aster General, the 
National Retail Dry Goods Associa
tion some time ago in a countrywide 
investigation found that it cost depart
ment stores from 12 to 15 cents per 
package to maintain their delivery sys
tems.”

It is further contended that repre
sentatives of the Post Office D epart
ment at the current hearings before 
the post office committee have made 
it plainly evident tha t the parcel post 
is being handled at a tremendous loss. 
Mr. Stewart, the spokesman for the 
Postm aster General, has admitted that 
while the parcel post mails are now 70

per cent, of the entire volume handled, 
the revenues from them  are only $150,- 
000,000 out of annual receipts running 
approximately $600,000,000.

I t thus appears that 30 per cent, of 
the volume of mail represented by first, 
second and third class produce postal 
revenue of $450,000,000 annually, while 
the 70 per cent, represented by parcel 
post produce only $150,000,000 an
nually.

“It appears very strange to me,” says 
Mr. Kressin, “that the Post Office De
partm ent insists on subsidizing the 
great mail order houses a t the expense 
of the taxpayers, the underpaid postal 
workers and the other classes of mail 
m atter.”

The Postm aster General’s proposi
tion to raise an additional $5,000,000 by 
raising the rates on second class mail 
matter, including newspapers, maga
zines and trade journals, etc., is com
ing in for a great deal of very sharp 
criticism. The most experienced ob
servers here do not take the sugges
tion seriously, but they express the 
opinion that the public should be made 
acquainted with certain facts which 
have an im portant bearing on this 
question. In this connection Mr. 
Kressin says:

“ I t ‘must be remembered that parcel 
post is nothing more or less than ex
press and light freight; that it has no 
direct connection with the principle or 
purpose of general mail m atter. This 
fact was recognized by Congress when 
it took over this express and light 
freight for the postal system, because 
the enabling act provides that it shall 
be handled on a self-sustaining basis.

“ It was shown at the postal hear
ings last month by Representative 
Kelly of Pennsylvania that during the 
last ten years parcel post rates have 
been reduced six different times by 
the Postm aster General. D uring that 
same period second class rates have 
been increased approximately 35 per 
cent, through higher pound rates and 
the zone system.

“In addition to this increase in sec
ond class rates, newspaper publishers 
are required by the Post Office De
partm ent' to spend millions of dollars 
each year in routing and zoning their

LOCAL AND UNLISTED
III? Bonds and Stocks

PR IV A TE

Holders of these classes of securities will find in our 
T rading D epartm ent an active m arket for their sale or 
purchase.

W IRES  
to all

M ARKETS
CORRIGAN. HILLIKER & CORRIGAN

Investment Bankers and Brokers
Citizens gro un d  f l o o r  Mic h ig a n  t r u s t  bldg  Bell M a in  

4480 GRAND RAPIDS. MICHIGAN 4900

Safe Deposit Vaults

You can have access to your 
box in our Safe Deposit Vaults 
a half dozen times a day if you 
desire. Our employes are there 
expressly to serve you— and the 
vaults are on the ground floor 
just inside the main (Pearl St.) 
entrance to the Michigan Trust 
Company Building.

MichiganTrust
COMPANY

Organized in 1 8 8 9  

CORNER PEARL AND OTTAWA

GRAND RAPIDS

What Does It Mean 1

■OU frequently read or hear this phrase, 
“The Court appointed an administrator 
for his estate.”

This means, that the Court appointed a man
ager to settle his business, to keep his books, 
to look after his mail and to close his estate, 
for some man who had ignored the State’s 
privilege of selecting an executor of his own 
choice.

You have the privilege of making your 
Will and naming your choice of an executor. 
Name this institution, and be sure your 
wishes will be carried out.

ItRand RapidsTrust Rompahy

G RAND RAPIDS, MICH.
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pdbStation* for the mails, in order to 
tfycjkz handbag. This is distribu» 
jam yi#t& and expense properly be- 
\nupng to the Post Office Department 
sadis the only class of mail where the 
Hsder is required to do part of the 
«nrk ol the postal service.

^Experienced postal employes claim 
&at the reduction of service on first 
gad second class mails, during recent 
if!!?, is due to the loss of postal rev- 
efati caused by present parcel post 
rates. It was shown at the hearings 
fcc&re the Post Office Committee that 
rates on light and bulky parcel post are 
irepeEfty less than the Government 
pays the railroads for transportation, 
so uy nothing of cost of delivery, col' 
irc&Eg, distribution, handling and 
routing.**

It » conceded that the investigation 
ttctotly instituted by the Post Office 
Department to ascertain the cost of 
bwdSng parcel post matter cannot be 
{«spitted in rime to enable Congress 
It use the Department's report as a 
itttis lot legislation at the present scs- 
ikm. On the other hand, the demand 
Car iorne increase in the pay of postal 
tmpbyes is so insistent as to threaten 
strioss demoralization of the service 
2 « ts not made before Congress ad
journs for the summer.

Under the circumstances the advo- 
cues of legislation in aid of the pos
tal employes are urging the adoption 
gf the suggestion made by Reprcsenia- 
ct? Patge that parcel post rates be 
teaspoonly increased sufficiently to 
sm  a reasonable increase in salaries, 
luring it for Congress at the next ses* 
don and in the light of more compre
hensive information to readjust both 
mimes and postal rates.

M I C H I G A N  T R A D E S M A N

Repeating Mellon Maxims.
Sever buy stocks in mines you know 

acting about Shun alluring promis
es about mines in a far-away land.

Nose but the rich can afford j"Tb 
trile with oil wells.

A patent may be only the right to 
I kwwit, Schemers take advantage 
iff troy important discovery and in- 
mtscat and some have nothing but 
premises to sell

Do you want to buy a swamp? 
Tkfe are real estate promoters who 
*35 kB you swamps as “shore front- 
t*t* If you buy property, buy near 
tame,

look out for new companies that 
** ping to sell by mail They may 
*tw earn matt than salary money, 

|jj§4 dat is paid out.
Hew manufacturing methods should 

be personally checked and in- 
«n^Wed.

*I*mt quick or it may be too late" 
»^ e favorite urge of wildcat stock 
sfe*awu. That should make you sus- 
ffooe*.

with suspicion on offers with 
4*tiff tsducentents in cash discounts 

f p  t*sck bonuses.
L.. baaber will tell you that “tips'* 
|  ** tie stock market are worthless. Do 
¡ ¡ ¡ P  dusk you »Ol he let in “on the 

||j!®#ed Soar,"
neb man can afford to specu- 

^  bit# 5ias other money 
Hot so the small investor, 
the stock market on “mar-

on the success of others rarely- turn« 
out well. Do not put your money 
into another man's dreams.

Big B usiness Aids the Farmer.
The advantages of large-scale pro

duction to the farmers were well il
lustrated last year by the ability of 
the Western packers to absorb the 
record-breaking movement of hogs to 
market without any serious disturb
ance of prices. I ,ast summer when
corn became scarce and dear the farm
ers began to sell their hogs as they 
had never said them before. The tow 
price of corn the previous year had 
stimulated the raising of hogs, a* it 
was much more profitable to sell the 
corn condensed as meat than it was to 
offer it in the markets as grain. The 
result was a huge supply of hogs to 
be fed in the spring of 1923, with corn 
becoming so dear that it had ceased to 
be profitable to feed it longer. So the 
farmers of the Middle West began to 
sell both their corn and their hogs. 
In 1923 14,000,000 more hogs were 
offered for sale than in the preceding 
year.

The packers at he stockyards bought 
everything that would squeal, and paid 
cash for it. Prices remained fairly 
stable throughout the year, and the 
heavy offerings brought no break. But 
the packers* co-operation did not stop 
there. They had to find a market for 
the large offerings of the farmers, and 
through their efforts the average per 
capita consumption of pork increased 
a pound per mouth during the year. 
The cash resources, storage facilities 
and means of promoting distribution 
offered by the packers were to the 
farmers a very present help in time of 
trouble.

When you uncover a new business 
idea which looks to you like a 
money maker, use it. The ideas you 
never use will produce no results.

■ ra g p l
m companies being organized

ESTABLISHED 1853

Through our Bond De
partm ent we offer only 
such bonds as are suitable 
for the funds of this bank

Buy Safe Bonds 
from

The Old National

of a 
not

The only thing sure to turn up in Your store will be considered just 
the store of the merchant who plays the kind it is, not the kind <
a waiting game is a neat little store you wish it was. You are 
placard headed “Sheriff's Sale." going to  deceive the public m u d

Railway tics wouldn't last long if Good humor is the best busi 
they didnt give a little. lubricant.

W Ik T h e W elcom e Sign 
Is A lw ays Out

O F F IC E R S
W m. Alton Smith, Chairman of tha Board 
Chaa. w . Qarflold, Chairman Kxaoutlvo 

Co mm It to*.
G ilb e rt L  Deane, P re sid en t
Arthur M. Godwin, Vloo-Praaldant
E a r le  D. Albertaon, Vlco-Proa. A  Caeh le r
Earl C. Johnson, Vlco-Praattont
O. B. Davenport, A n t. Cathlor
H. J. Procter, A «at. Cashlar
H. Frad Oilman, Aeet, Cash la r
Dana B. Shedd, Aast, ta Praaldant

DIRECTORS
N o ye a  U  A v e ry  
Joseph H, Brewer 
Gilbert L. Daano 
Charles W. Garfield 
William H . G ilb e rt  
Arthur M. Godwin 
Chaa. i l .  Heald 
J. Hampton Hoult 
John Hekroan

Chaa. J. Klndai 
Frank E. Leonard 
John B. Martin 
Geo. A, Kumeey 
William Alton Smith 
Tom Tholts 
A, H. V ande not r t  
Geo. G. Whitworth 
Fred A. Wursburg

54,000 SATISFIED CUSTOMERS

RESOURCES OVER 
$18,000,000
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TH E BANK W HERE YOU FEEL AT HOME

Grand Rapids National Bank
The convenient bank for out of town people. Located at the very 

center of the city. Handy to the street cars—the interurbana—the 
hotels—the shopping district.

On account of our location—our large transit facilities—our safe 
deposit vaults and our complete service covering the entire field of bank
ing, our institution must be the ultimate choice of out of town bankers 
and individúala.

Combined Capital, Surplus and Undivided Profits over

$ 1 ,4 5 0 ,0 0 0

GRAND RAPIDS NATIONAL BANK
GRAND RAPIDS, MICH.

Fenton Davis 6  Boyle
B O N D S  E X C L U S I V E L Y
G rand Rapid* K atiaojd B ash  Buildiu*

Chicago G R A N D  RAPID S
First National Bank Bldg, T elephon« j Sïîn* we*2'*

Detroit
Congress Building

THE CITY NATIONAL BANK
of Lansing, Mich,

Our Collection and B ill o f Lading Service is satisfactory 
Capital, Surplus and Undivided Profits over $7$0>000

«OLDEST BAN K  IN LANSING“
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Echo of the Fraudulent M ich .-A rk an 
sas OQ Corporation.

The Tradesman herew ith  p r e s e n t s  
the opinion o f Ju d g e  Perk ins, of the 
Kent C ircu it Court,  in the  case of 
First National B ank of L u d in g to n  vs. 
Michigan-Arkansas O il C orpo ra tion , 
C olfax  Gibbs, Glenn H. Downs, Harry 
W. Moore and Harry E, Wager:

T h e  iiefettit& n ts, G ib b«, D o w n s , M oor*  
a n d  W a g e r  art* o ff ic e r s  a n d  d lr e e to r s  o f  
th e  d e fe n d a n t  c o m p a n y , th e  M toh lffan -  
A r k a n sa *  O il C o rp o ra tio n , a  M ich ig a n  
co rp o ra t io n . T h e  d e fe n d a n t  G ib b* Is 
P r e s id e n t  anti th e  d e fe n d a n t  D o w n s  is  
8®e*vtary-Treasur»*r, S o  s e r v ic e  o f  p r o 
cess w a s  o b ta in e d  on  G ib b s  on a c c o u n t  
Of his c o n tin u e d  a b s e n c e  from  th e  S ta te  
of M ichigan.

T h e  c o m p a n y  w a s  o r g a n ix n l a s  a  jo in t  
a d v e n tu r e  in  1921 b y  e ig h te e n  m en . in 
c lu d in g  th e  d e fe n d a n ts ,  w h o  c o n tr ib u te d  
$2,500 e a c h  to  th e  e n te r p r is e .  W h e th e r  
s t o c k  w a s  e v e r  Issu ed  for  th e  s u m s  so  
c o n tr ib u te d  d o e s  n o t a p p ea r , T h e  fu n d  
th u s  r a ise d  w a s  to  be in v e s te d  in  th e

iiurchaso  a n d  p r o m o tio n  o f  o i l  la n d s  an d  
eases in th e  S t a te  o f  A r k a n sa s  

G ibbs w a s  th e  p r o m o ter  o f  th e  p lan  
an d  becam e, from  th e  b e g in n in g , th e  s o le  
ac tiv e  ag en t o f  th e  co rp o ra tio n - S u b 
sta n tia lly , a ll tr a n s a c t io n s  w e re  c a rr ie d  
on and  consum m ated  b y  h im  w ith o u t  a n y  
ac tio n  on th e  p a r t o f  th e  c o rp o ra tio n  a n d  
i ts  d irectors- L a n d s  a n d  le a s e s  were 
pu rch ased , c o n tra c ts  w e re  le t .  w e l ls  d r ill
ed. and  all the  a c t iv i t ie s  n e c e s s a r y  in  r e 
la tion  th e re to  vmre u n d er  th e  m a n a g e 
m ent an d  control o f  Gibbs».

Occasionally m o n e y  eo U ected  l»y G ib b s, 
a s  tr u s te e ,  w a s  tu rn ed  o v e r  t o  th e  S e c 
re ta ry -T re a su re r , an d  o c c a s io n a l ly  th e  
S e c r e ta r y  s e n t  o u t  n o t ice *  an d  le tte r *  
w r it te n  In b e h a lf  o f  th e  c o m p a n y  by th a t  
O fficer.

Som etim e in A p ril, 1922, G ib b s r»tum**d  
to  G rand R a p id s  a n d  a  d ir e c to r s ’ m e e t in g  
Wan held, a t  w h ic h  it  w a s  r e so lv e d  to  
sink  a n o th e r w e ll on p r o p e r ty  c la im e d  to  
be owned o r c o n tro lled  b y  th e  c o m p a n y  
In A rkansas a t  an  exoenee o f  a b o u t «13.- 
OW. u s in g  «$.000 s a id  to  b e  o n  h an d  a t  
th e  tim e an d  borrow ing «5,000 m o re  on  
th e  com pany 's note to  b e  en d o r sed  by  
th e  d irec to rs  fo r  th a t  p u rp o se . A fte r  th e  
m eeting , tw o  n o t e s  o f  «2,500 e a c h  w ere  
Im m ediately p rep a red , one p a y a b le  to 
th e  p laintiff, th e  F ir s t  N a t io n a l S a n k  o f  
L udingtort. an d  th e  o th e r  to  th e  S t a te  
B ank o f Edm oro. A ll o f  th e  d ir e c to r s ,  
except W , L. H a m m o n d , w h o  w a s  V ie e -  
P rea iden t o f  th e  L u d in g to n  B a n k , e n 
dorsed the  note p a y a b le  a t  th a t b a n k , an d  
all of the  d ir e c to r s , e x c e p t  H a m m o n d  
and W ager, who w a s  V ic e - P r e s id e n t  o f  
th e  Rdm ore B a n k , en d o r sed  th e  n o te  p a y 
ab le  a t  th a t  bank. A fte r  h a v in g  b een  
to  endorsed, th e  d irec to r*  tu rn ed  th e s e  
no tes  over to  Gibb* to  n e g o t ia te  a n d  th e  
no tes  were la te r  n e g o t ia te d  toy h im  a t  th e  
b anks nam ed. A n o th er  w e ll w a s  p u t  
down w hich Gibb* rep orted  a s  a  fa ilu r e  

N o fu r th e r  m eetings o f  th e  d irec to r*  
w ere held.

T he  books o f  th e  co m p a n y  w ere  ta k e n  
possession of b y  G ib b s  a n d  r em o v ed  to  
Chicago, F r u it le s s  e ffo r ts  b y  th e  in 
d iv id u a l d ir e c to r s  w ere  m ad e from  tim e  
to  t im e  to  g e t  rep ort*  from  G ib b s as to  
th e  fin a n c ia l c o n d it io n  o f  th e  co m p a n y . 
Finally , A u g u s t 29, 1922. Mr. H a m m o n d  
received a fe t te r  from  h im  in  w h ic h  an  
a t te m p t  w a s  m a d e  to  s e t  fo r th  th e  c o m -  
i an y ’* a s s e t*  a n d  lia b il it ie s ,  s h o w in g  an  
E x ce ss  o f  d e b ts  o v e r  c r e d its  o f  «*,«$1,30. 
I t i s  I n te r e s t in g  to  a n a ly z e  th is  s ta te m e n t .  
In c lu d ed  In th e  l is t  o f  a s s e t s  a r e , “ th e  
rro ceed s of tw o  d is c o u n te d  n o te s , 15.090,"  
T h is  item  u n d o u b ted ly  refer*  to  th e  tw o  
note* o f «2,500 e a ch  a b o v e  tn en tto n ed . 
T he sam e tw o  n o te*  a r e  a g a in  referred  
to  in  th e  s ta te m e n t  o f  H aid lltle*  It Is 
c u i t e  d if f ic u lt  to  u n d e rs ta n d  h ow  th e  
p r o c ee d s  o f  th e s e  tw o  n o te s  w e r e  s t i l l  on  
I  a n d  a f t e r  th e  th ird  w e ll h a d  b een  pu t 
d o w n  a n d  a f t e r ,  o s  shaw m  b y  th e  s t a t e 
m e n t . a  d e fic it  o f  o v e r  «29.0(19 r e su lted  
from  th e  d r illin g  o f  th a t w e ll an d  o f  w ell 
N o  , 2.

I t  a p p e a r s  th a t  th e  d e fe n d a n ts . W a g e r  
a n d  M oore, r e c e iv e d  a  similar s ta te m e n t  
from  G ibb* a b o u t th e  »ante t im e , D ow n *  
c a n n o t r em em b er  r e c e iv in g  It.
* T h e  r en ew a l n o te  in  c o n tr o v e r s y  is  

d a te d  N o v e m b e r  I , 1922, an d  i s  fo r  «1.50b, 
D o w n s  h ad  s e n t  h is  p e r so n s! c h e c k  for  
$ 1,000 which red u ced  th e  a m o u n t o f  th e  
renew al to  $1,500. i t  is  c la im e d  th a t  he  
w as a fte r w a r d *  r e im b u r sed  by m o n ey  
sen t on by Gibb* from  th e  p r o c e e d s  o f  
o il from  one o f  th e  w ell*  o n  th e  c o m 
pany’s p roperty .

i t  Is. th e r e fo r e , c le a r  from  th e s e  fa c ts  
a n d  from  o th e r  fa c t*  a p p e a r in g  in  th e  
reco rd , th a t  a ll o f  th e  e n d o r s e r s  a t  th e  
t im e  th e y  e n d o r s e d  th e  n o te  in  q u e s t io n ,  
k n e w  th a t  th e  m a k er , th e  M ic h lg a n -A r -  
k s b s a s  OU C o rp o ra tio n , w a s  n e t  o n ly  in 
s o lv e n t  a m i u n a b le  to p a y  I ts  d e b t s  its  
th ey  m a tu r ed , b u t  h o p e le s s ly  so .

T h e  rep ort o f  G ib b* o f  A u g u s t  29. 1922, 
w a s  th e  o n ly  ta n g ib le  in fo rm a tio n  r e c e iv 
ed  from  h im  a s  to  th e  s t a t u s  o f  th e  c o m 
p a n y  s in c e  th e  o r ig in a l n o te  h ad  b een  
g iv e n  In A pril, 1322. I t is  a ls o  c lea r  th a t  
th e  o ff ic e r s  ¡»nrl d irec to r«  w h o  b e c a m e  e n 
d o r s e r s  o f  th is  n o te  fa iled  to  p er fo rm  
th e ir  c le a r  d u ty  in c o n s e r v in g  th e  a s s e t s  
a n d  a t t e n d in g  to  th e  a ffa ir s  o f  th is  c o m 
p a n y .

A ft- r th e  o ry a n iz -itio D  o f  th e  c o m p a n y  
th e  d o o rs  o f  i t s  o ff ic e  w ere  a p p a r e n t ly  
c lo se d  an d  it s  o ff ic e r s  w en t a w a y ,  le a v 
in g  th e  e n t ir e  m u n a g c m e n t  <«f U s  a ffa ir s  
to  G ib b s. T h a i  th e ir  in a t te n t io n  an d  
n e g le c t  led  to  th e  d is s ip a t io n  o f  th e  c o m 
p a n y 's  a s s e t s  is* a  r e a s o n a b le  c o n c lu s io n  
u n d er  th e  fa c t s  an d  c ir c u m s t a n c e s  o f  th is  
c a s e .  It Is a  r e a s o n a b le  c o n c lu s io n , a ls o ,  
t h a t  th e  w h o le  tr a n s a c t io n , fro m  i t s  in 
c e p t io n , w a s  a  jo in t  a d v e n tu r e  p r o s e c u te d  
in  th e  g u is e  o f  a  c o rp o ra t io n  w ith  th e  
In ten tio n  o n  th e  p art o f  th e  c o n tr ib u to r s  
to  r a is e  a  s p e c if ic  fu n d  to  lie  tu r n e d  o v e r  
to  G ibb*, a s  t r u s te e ,  to  e n a b le  h im  to  
p r o s ec u te , a t  w ill, h is  o il  v e n tu r e s  in 
A r k a n sa s  to  th e  m u tu a l b en e fit  o f  a ll 
co n c er n e d . S h o u ld  th e s e  v e n tu re *  p ro v e  
s u c c e s s fu l ,  th e y  w o u ld  p ro fit  th e r e b y , bu t 
sh o u ld  th e y  p r o v e  o th e r w is e ,  th e y  w ou ld  
lo s e  o n ly  th e  a m o u n t  o f  th e ir  c o n tr ib u 
t io n s  a n d  a v o id  p e r so n a l l ia b i l i ty  fo r  th e  
c o r p o r a t io n 's  in d e b te d n e s s  s h o u ld  a n y  
a c c r u e . T h is  © onelunion i s  ju s t i f ie d  b y  
th e  te s t im o n y  o f  a ll  th e  w itn e s s e s ,  w h ic h  
c le a r ly  s h o w s  th a t th e  c o rp o ra t io n  w a s  
o n ly  a fo rm , w ith o u t  a n y  in te n t io n  o f  
th e  in c o r p o r a to r s  to  u se  It fo r  a n y  la w fu l  
p u rp o se s  fo r  w h ich  a  c o rp o ra tio n  is  u s u 
a lly  o r g a n is e d , b u t  a s  o n ly  a  m e a n s  to  
a n  en d . S o  fa r  a*  th e  rec o r d  s h o w s , th e  
c o rp o ra t io n , a s  s u c h ,  n e v e r  d id  a n y  s u b 
s ta n t ia l  b u s in e s s ,  e x c e p t ,  p e r h a p s , to  g iv e  
th e  n o t e s  in  q u e s t io n  a n u  to  s e n d  o u t  a  
fe w  n o t ic e s  a n d  le t te r s .  A ll i t s  b u s in e s s  
t r a n s a c t io n s  w ore  ca rr ie d  on  b y  G ib b s, 
a s  tr u s te e .

T h e s e  d e fe n d a n ts  s e e k  to  e s c a p e  l i a 
b il ity ,  as e n d o r s e r s  o f  th is  n o t e ,  fo r  th e  
s o le  r ea so n  th a t  th e  n o t ic e  o f  d ish o n o r  
w a s  s e t u  24 hou r*  to o  la te .  T h e  n o te  
fe ll d u e  J a n u a r y  2. 1323, a n d  n o t ic e  o f  
d is h o n o r  w a s  m a iled  J a n u a r y  4. 1823,
w h ich  sh o u ld  h a v e  b een  s e n t  J a n u a r y  3. 
1923. T h a t  a  n o t ic e  o f  d ish o n o r  w a s  so  
s e n t ,  t*  n o t  q u e s t io n e d . A *  & m a t te r  o f  
i&w. i t  w a*  sent to o  la te  to  b in d  th e  
e n d o r s e r s  u n le s s  s u c h  a n o t ic e  w a s  e ith e r  
e x p r e s s ly  o r  im p lie d ly  w a iv e d  (S e e  C, L . 
o f  ISIS, s e c t io n  61501 , 1 a m  c o n v in c e d
t h a t  it  w as w a iv e d . T h e se  e n d o rser*  
knew* th a t  th e  m a k er  w a s  u n a b le  to  p a y  
th e  n o te  w h e n  It fa ll d u e :  th e y  k n ew  th e  
c o m p a n y  w as in s o lv e n t  a t th e  t im e  th e y  
e n d o r s ed  i t .  T h e y  a ls o  k n e w , a s  is  th e  
fa c t ,  th a t  th e  a ffa ir s  a n d  p r o p e r ty  o f  
th e  c o m p a n y  h a d  b een  e a r ly  a b a n d o n e d  
to  th e  co n tro l a n d  m a n a g e m e n t  o f  G ib b s  
a n d  th a t  G ib b s  h a d  r e p e a te d ly  fa ile d  to  
ren d er  p ro p er  a c c o u n t  o f  h is  tr u s t .  I t  
fo llo w *  th a t  i t  m u s t  b e  h e ld  th a t  th e s e  
d e fe n d a n t  en d o r ser *  p a r t ic ip a te d  in  th e  
s e r ie s  o f  e v e n t  th a t  led  to  th e  in s o lv e n t  
c o n d it io n  o f  th is  c o rp o ra t io n  a n d  it*  
in a b ility  to  p a y  th is  n o te  a t  i t s  m a tu r ity ,  
U n d er  th e  a u t h o r it ie s  th is  a m o u n t*  to  a  
w a iv e r  o f  n o  tin e  o f  d ish o n o r ,

In m y  ju d g m e n t  th is  e a s e  g o e s  e v e n  
fa r th e r  o n  U s  fa c ts ,  a n d  fo r  th e  r e a s o n s  
a lr e a d y  s ta te d ,  th e s e  e n d o r s e r s  b e c a m e  
o r ig in a l o b lig o r* , n o t e n t it le d  t o  a n y  n o 
t ic e  o f  d ish o n o r  w h a te v e r  a n d  a r e  e a c h  
P e r so n a lly  l ia b le  far th e  p a y m e n t  o f  th is  
d eb t.

L e t  ju d g m e n t  b e  e n te r e d  fo r  th e  p la in 
t if f  tor  th e  fu ll a m o u n t c la im e d  a g a in s t  
th e  d e fe n d a n ts .  D o w n s , M oore a n d  W a g e r .  
J u d g m e n t  h a*  a lr e a d y  b e e n  e n te r e d  
a g a in s t  th e  c o m p a n y  on  d e fa u lt .

Willi* B. Perkins, Circuit Judge.

Arc you giving proper attention to 
the ten cents sales in your store, or 
are you encouraging people to go to 
the W ool worth store lor such things.

Does your store look prosperous 
on the outside? Go out and look it 
over and see what you think passers- 
by ■would decide.

That man is educated who is master 
of his job.

Howe, Snow &  Bertles
(INCORPORATED)

Investment Securities
New York

G R A N D  R A P I D S
Chicago Detroit

F I N N I S H  M U T U A L  F I R E  I N S U R A N C E  CO. 
C A L U M E T .  M I C H I G A N

ORGANIZED IN 1880.

Assets  ------- --------- — .$259,510, 17
S u r p lu s--------------------------------------------------------------- 187|S8M|

DIVIDEND 50%
T h i*  C o m p a n y  n o w  use* the  fd ish S gan  S ta n d a r d  P o lic y  and the Uniform 
F o rm s ,  an d  w r ite  th s tr  p o lic ie s  c o n c u rre n t  w ith  other com pan ies.

Local Agents, wanted in the larger cities. Write for particulars.

IF  IN T E R E S T E D  W R IT E

F. A. Romberg, M anager, Class Mutual Insurance Agency 
Finnish Mutual Fire Insurance Co. General Agents

Calumet, Michigan. Fremont, Michigan.

AN O TH ER  SA T ISF IE D  CUSTOMER
This letter speaks for itself:

NachtegaU Mfg. Co.
Grand Rapids, Mich,
Gentlemen:

The installation of our fixtures has been completed and your work 
has been handled in a manner very satisfactory to us. We appfaage 
the difficulties incident to handling a remodel job and are thoroughly 
pleased with the way our plans have been carried out and the liberal 
treatment you have given our contract.

Yours Very Truly,
ZE E L A N D  STATE BANK,

C. J. Den Herder, President.

Merchants Life Insurance Company

WILLIAM A. WATTS 
President

RANSOM E. OLDS 
Chairman of Board

Offices: 3rd floe»’ Michigan Trust Bldg.— Grand Rapids, Mich, 
GREEN & MORRISON—Michigan State Agents

Fourth National Bank GRA*miotgS

Interest paid 
acmi-annually

United States Depositary
Capital $300,000 
Surplus $300,000

on Saving* Deposit*, $& & *. U n ip P S
in te re s t  paid  on Certificat*# 01

jf lÉIf left one year.

S i
Égli

OFFICERS

W m. H. Andersen. Vnà/ÊftèBà | | | |  
L avant Z. C au k tn , V k l - P l d h ! |  j5 

J. Clinton Bishop. ’¿ t S . -
A lva T . Edison. A B t ' O É É f - 1

¿ m m Ê Ê Ê Ê m

H arry C. Lundberg,

Q tiM  
Wm. H. Anderson 
Christian Bertseh  
David H , Brown 
Marshall ML Uhl
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W hy They Welcome It.
Surprise is expressed in some quar

ters that so many German business 
men are being quoted as commending 
the Dawes report on reparations. I t 
is a mistake to assume that because 
this plan imposes heavy burdens on 
the country German business leaders 
will offer opposition. There are other 
burdens that may prove harder to 
bear than the scale of payments sug
gested by the committee of experts.

A continuation of the conditions 
that have prevailed for the past year 
would be a much more grievous b u r
den than the payment of reparations. 
Bankers and business men in Ger
many realize this more fully than the 
politician of nationalist leanings. They 
want an end of the monetary chaos. 
They realize tha t Germany cannot 
hold a place in the world m arkets if 
present conditions continue. T his was 
brought out clearly during the recent 
Leipzig fair. German prices are now 
above the world level and foreign 
buyers who went to the fair turned 
away in disappointment. N othing 
more is heard about Germany’s cap
turing the trade of the world with 
cheap money. The inflation boom 
could not go on forever and the res
toration of economic stability is worth 
paying reparations to get.

A Warning As To Cost.
About half of the last cotton crop 

wras raised in tfie Eleventh (D allas) 
Federal Reserve D istrict. Federal 
Reserve A gent Talley of this district 
says that a considerably larger acreage 
will be devoted to cotton in this area 
this year, because of the satisfactory 
prices which the growers have recent
ly received. H e has seen fit, therefore, 
to issue a w arning tha t the cost of 
producing the next crop will also be 
higher. This is addressed directly to 
bankers, in order tha t they may ad
vise their clients.

“Unlike the m erchant or manufac
turer, whose operating policies are 
predicated upon the inflexible rule 
that costs m ust always be held down 
to an irreducible minimum, the farm er 
usually relies upon the price received 
for the previous season’s crops as the 
basis for determ ining the am ount of 
funds he may safely expend during 
the current grow ing season,” says Mr. 
Talley. He calls attention to the fact 
that the disaster of 1920 was due to 
the farm ers making a crop at top costs 
in expectation of 40 cents, while the 
average price received was 15 cents. 
Since the grow er cannot foresee the 
price which he will receive, but can 
control his costs, it follows tha t his 
problem is one of keeping down costs. 
If these are held at a minimum, pro
duction should be more profitable than 
will result from  a drive for larger 
yields regardless of expense.

“Psychological Depression.”
W e sometimes hear references to 

“psychological depression,” and there 
is a common tendency to poke fun at 
this term, especially when it is em
ployed by the professional sunshine- 
spreaders who always come into 
prominence when business conditions 
are not satisfactory. W hen real de
pression arrives there is sure to be a

small group of publicity men who 
imagine that they can persuade the 
country to “kid itself” back into pros
perity by telling it that it is only 
“kidding itself” about hard times. 
Nevertheless, there are times when a 
certain am ount of psychological de
pression is to be found. One can en
counter sporadic cases of it at present. 
In spite of statistical showings with 
regard to production, distribution, and 
profits tha t point to a healthy condi
tion of general business, one may hear 
expressions of uncertainty and mis
givings. Since these forebodings have 
no tangible facts for their foundation, 
the depression which they reflect must 
be designated only as psychological.

Shortage of F arm  Labor.
The farm  labor situation is reported 

by the D epartm ent of Agriculture to 
be “spotty,” but the situation for the 
country at large is more satisfactory 
than it was at this time a year ago. 
T he supply is estim ated at 92 per cent, 
on the demand, whereas last year it 
amounted to only 88 per cent. In  
the E ast and South there are short
ages, but in the Northwest, the Rocky 
Mountain, and the Pacific States there 
is a surplus. The deficiency is great
est in the South A tlantic States, where 
the supply is reported to  be only 84 
per cent, of demand. This is due to 
the migration of the negro w orkers 
from  the boll weevil sections to the 
industrial centers. There is also a 
shortage in the N orth A tlantic and 
E ast N orth Central States, also be
cause of the migration of labor to the 
factory towns. In  the N orthwest, 
however, the supply is estim ated at 
102 per cent, of the demand and in 
the Pacific States it is 110 per cent.

The strongest rope is made of the 
slenderest of strands, let each worker 
remember.

We are in the market to 

purchase an entire issue 

of public utility, industrial 

or real estate first mort

gage bonds.

A.E. Kusterer & Co.
Investment Bankers, Brokers

MICHIGAN TRUST BLDG.

GRAND RAPIDS, MICHIGAN

Phones Citz. 4267, Bell, Main 2435

The custom er w ho catches you in 
one lie about your goods will be suspic
ious of everything you say about them.

Probably there is such a thing as 
luck, but “Lady Luck” seems to visit 
oftenest those who work the hardest.

A tree tip for business men: A ttend 
well to the trunk before you put out 
branches.

The prudent employer doesn’t broa 1- 
cast all the time. He often puts the 
receiver to his ears.

The Michigan Retail Dry Goods 
Association

advises its members to place their 
fire insurance with the

GRAND RAPIDS MERCHANTS MUTUAL FIRE 
INSURANCE COMPANY *

and save 30% on their premiums.

Other merchants equally welcome.

319-20 Houseman Bldg. Grand Rapids, Mich.

SAFETY SAVING SERVICE

CLASS MUTUAL INSURANCE AGENCY
“The A gency of Personal Service”

C. N. BRISTO L, A. T. M ONSON, H. G. B U N D Y . 
FREMONT, MICHIGAN

R EPR ESEN TIN G
Retail H ardw are M utual Central M anufacturers’ Mutual
H ardw are D ealers M utual Ohio U nderw riters M utual
M innesota Im plem ent M utual Ohio H ardw are M utual 
N ational Im plem ent M utual T he Finnish Mutual

H ardw are Mutual Casualty Co.

W e classify our risks and pay dividends according to the Loss Ratio 
of each class w ritten: H ardw are and Im plem ent Stores, 40% to 50%; 
Garages, Furniture and D rug Stores 40%; General Stores and other 
M ercantile Risks 30%.

W R IT E  F O R  F U R T H E R  PA R T IC U LA R S.

Preferred Lists of Safe Investments
D O R  the guidance of clients this organizatien maintains constantly revised lists  
*  of bonds of all types that offer unquestionable security plus attractive yield.

Lists Supplied Upon Application
Telephones: Bell Main 4678. Citizens 4678.

HOPKINS, GHYSELS & CO.
Investment Bankers and Brokers

Michigan Trust Bldg., Ground Floor, Grand Rapids

OUR FIRE INS. POLICIES ARE 
CONCURRENT

with any standard stock policies 
that you are buying.

The Net Cost is 30% Less
Michigan Bankers and Merchants Mutual Fire Insurance Co 

of Fremont, Mich.
WM. N. SENF, Secretary-Treas.
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B EST M EETIN G  EV ER  H ELD.
(Continued from page 9) 

of them were published in the Mich
igan 1 radesm an with editorial com 
ment and 1 suppose most of vou have 
read them.

Some tell me that this plan is the 
J,Sgest tiling the State Association 

has ever attem pted and because it is 
so workable and free from all that is 
radical and is strictly within the law 
it will, if consistently and steadily 
carried out. bring the servile m anu
facturers to tim e or drive out some 
of the unfair competition. I cannot 
predict how far reaching it will be
come, but I know that in our store 
we have been very successful in in
troducing other goods to take the 
place of N ationally advertised items 
which the chain stores are using as 
leaders. If the Campbell beans or 
Pet milk are not in sight of clerk or 
custom er we have found that about 
75 per cent, of the people go to using 
som ething else and like it just as well.

If a custom er asks for any item by 
name, of course we do not argue, but 
sell her that item at the full price.

As I said, there are many manufac
turers who have not “bowed the knees 
to Baal and they should be supported.

I should like to see published a list 
of tair m anufacturers similar to the 
list of unfair ones published by our 
friend Stowe in his w orthy Tradesm an 
in the issue of M arch 26.

n ^ a t  ' n tl,e discussion which
follows this paper it will be brought 
out who are our friends and who are 
our foes.

Gentlemen, the die is cast, the 
gauntlet is Hung, the time is ripe for 
action. I thank you.

The following took part in the dis
cussion that followed:

Mr. Brainard, of Elsie, and Mr. 
Pease mentioned the unfair tactics of 
the National Biscuit Co.

Mr. Goossen said that the Hekman 
Co. had his preference.

Mr. Green, of Flint, said that Pet 
milk was being sold to a departm ent 
store at jobber's prices.

Mr. Tatm an called it the liveliest 
issue under discussion. It was the 
sense of this convention that the Bu
reau of Standards and W eights should 
insist that all goods packed by canner 
shall bear his name as the packer.

Mr. Ouwendag said that H art brand 
canned goods cannot be bought by 
the chain stores.

Mr. List, of Bay City, said that we 
should all work on a few items and 
gradually eliminate the worst offend
ers from our stock.

Mr. Doolittle said that we should 
try to get some action front the Fed
eral T rade Commission.

Mr. Affeldt suggested tha t we fight 
fire with fire” by also cutting the 

price on a few items such as K ellogg’s 
flakes.

Mr. W eide suggested that we pool 
our purchases in small towns and buy 
in large quantities.

Mr. Gezon said that we should not 
stoop to the level of unfair competition, 
hut that we should abide by our store 
policy.

In closing, the members were urged 
to concentrate on a few of the w orst 
offenders who advertise in the daily 
papers.

1 hen came the question box in 
charge of John Affeldt, Jr., which 
brought out some interesting discus
sions. The questions were as follows:

1. \ \  hat is the best bonus plan for
paying employes and stim ulating their 
interest in the business?

2. How can I increase turn-over 
and still keep stock low?

3. Can a workable, perpetual in
ventory system be installed in our 
store—one that is so simple that it 
can be operated w ithout extra help?

4. H ow can overhead be reduced?
5. W hat suggestions can I get from 

this convention tha t I can use to de
velop better salespeople in my store?

6. Is there, any moving van ordi
nance in any city a success?

7. Explain w hat the Association is 
doing for the members.

8. Is there  any book published 
showing the correct m argin for g ro
ceries and meats?

The questions in the box proved to 
be a very interesting feature.

The afternoon session opened with 
a report by the Credential committee, 
show ing 176 delegates, with Muskegon 
leading with forty-nine and Grand 
Rapids next with forty.

N ext followed the report of the 
A uditing Committee, which was as 
follows:

W e have carefully examined the 
books of the Secretary and Treasurer 
and find tha t both agree as to receipts 
and expenditures for the year ending 
April 22, 1924, as reported by each in 
their annual reports of yesterday 
show ing gross receipts of __$3,081.60 
Showing gross receipts of__$3,081.60

Leaving balance on hand in
T reasury  -------------- ----------$ 656.25
The question of labeling goods as to 

solids and liquids was referred to the 
Legislative Committee.

Mr. Bothwell, former Secretary, 
spoke a few words.

Mr. E . A. Stowe then spoke at 
length upon the subject of mutual in
surance, closing as follows:

I_ could go on indefinitely presenting 
valid reasons why the stock company 
method of conducting the insurance 
business is all wrong, contrary to pub
lic policy and not in line with good 
business practice or modern ideas of 
honesty and service. I think I have 
said enough, however, to convince any 
honest man that the sooner the stock 
companies are mutualized or put out 
of business altogether, the better it 
will be for all concerned, because they 
do not function properly; because they 
are demoralizing factors in legislative 
w ork; because they hold themselves 
superior to the law, defy the decisions 
of the courts and the acts of the legis
latures; because they charge twice 
what their services is w orth ; because 
they employ dishonest methods to ac
complish their aims; because they mis
use the money of the policy holder in 
stock and grain gam bling; because 
they keep unscrupulous and vindictive 
men in places of trust and responsi
bility; because they maintain m achin
ery to destroy the men who oppose 
their nefarious methods; because there 
is not a single thing they do which 
cannot be done better by the mutual 
companies at half the cost.

Mutual insurance affords relief from 
all of the evil features I have under
taken to describe as accompanying 
stock fire insurance. In replacing your 
stock insurance with mutual insurance 
you autom atically secure a reduction 
in rates ranging from 30 to 65 per 
cent., depending on the character of 
your, risk and the age and financial 
condition of the company or com
panies you do business with. In mak
ing the transfer from stock to mutual, 
you place the seal of disapproval on 
the present policy of the Michigan 
Inspection Bureau to penalize those 
who refuse to do business with stock 
companies exclusively. You demon- 
strate your belief in the co-operative 
spirit which has come to play so 
strong a hand in business operations

of all kinds. You ally yourself with 
the best and most progressive minds 
in the business world. You put the 
stamp of your approval on economy 
of operation in the handling of other 
people’s money. You show that you 
are determined that fair and equitable 
rates for insurance must prevail and 
that settlements in the event of losses 
by fire must beb effected in accordance 
with the Golden Rule. You thus ally 
yourself with the best there is in busi
ness life, instead of consenting to be 
the victim of. the worst combination 
of marplots and conspirers against the 
public weal which has ever cursed a 
free country.

Up to a short time ago I hoped to 
see this organization create a mutual 
insurance company of its own. I did 
my best to induce Mr. Bothwell, while 
he was Secretary of your organization, 
to throw the weight of his influence in 
that direction; but Mr. Bothwell had 
an assured income from his stock 
company connections and naturally 
hesitated to exchange an assured in
come for what may have looked to 
him like an uncertainty. Perhaps from 
his standpoint he was right. It is al
ways easier to work along the lines 
of least resistance than to establish a 
new organization and to engage in a 
long and probably tedious struggle to 
get it on its feet.

Now that we have so many strong 
mutual companies in the field—well 
officered, well managed and amply

Paul Gezon

financed—I think the better course for 
your organization to pursue is to ef
fect an alliance with some company 
or agency on a basis which will afford 
you enough income to enable you to 
pay your secretary a reasonable sal
ary. 1 think this can be done and that 
the result of such action on your part 
will not only give the organization a 
lift, but enable every one of your 
members to profit by the transaction.

The discussion that followed served 
to show tha t there is a demand for an 
alliance with a mutual company and 
the motion was made and carried that 
we refer the question to a committee 
of three, with power to recommend to 
the board appropriate action. The 
committee is as follows: Paul Gezon, 
chairm an; O. H. Bailey and M. C. 
Goossen.

President Christensen appointed the 
following on the nominating comm it
tee: O. H. Bailey, W. Loefler, C. C.
Trahan, E. W. Weide, Ollie Petersen.

The next m atter of business was 
choosing the convention city. W hile 
Grand Rapids wishes to make this the 
perm anent headquarters of this Asso
ciation, Muskegon gave a very hearty 
invitation for 1925. Glenn Denise 
made a very stirring  appeal in the

interest of Muskegon. He said that 
Muskegon was the buckle on the fruit 
belt. Two very hearty  invitations 
were read from the Chamber of Com
merce and the M ayor of Muskegon. 
It was moved by Mr. Affeldt and sup
ported by Mr. H ansen that the rules 
be suspended and tha t Muskegon be 
made the convention city of 1925 
which carried unanimously.

John A. Green, of Cleveland, then 
spoke upon the subject of Modern 
M erchandising. H is talk is published 
verbatim elsewhere in this week’s 
paper.

Mr. Geigler, of the Michigan State 
Food Departm ent, then spoke, asking 
our co-operation with his department 
in trying to better the food conditions 
and prevent unfair competition.

The following were appointed dele
gates to the N ational convention: D. 
L. Davis, of Ypsilanti; John Lamb, 
of Ypsilanti, and Victor Sorg, of Ann 
Arbor.

W ednesday evening the wholesaler, 
departm ent of the Association of 
Commerce gave a banquet for the vis
iting delegates and their wives, which 
was so thoroughly enjoyed by all that 
a rising vote of thanks was extended 
them.

Mr. Jamie H erron, of Chicago, was 
the principal speaker, choosing as his 
subject “Building B etter Business By 
Building B etter Men.”. H e said in 
part that “There is only one way to 
build man and that is by giving ser
vice. “For O thers” should be our 
motto. Your vocation is right if you 
are happy and you are making others 
happy. O ur business is built by oth
ers. The purpose of these conventions 
is to get charged with new enthusiasm. 
W hen you put service into your busi
ness you are taking God for a part
ner. Fam iliarity never breeds con
tempt. AH reports to the contrary 
notw ithstanding.” H e closed by say
ing. He who would become great 
let him become the servant of all and 
showed that competition is being kill
ed by service.” He told many hum or
ous anecdotes with a delicious Scotch 
brogue.

This banquet will long be remem
bered by the delegates and their wives.

At the close of the meeting Paul 
Gezon, in behalf of the ladies of the 
convention, thanked Fleischm ann Co. 
for their entertainm ent of the ladies 
of the delegates at a luncheon at the 
M orton H otel on W ednesday noon. 
He also thanked those who had do
nated their cars for the automobile 
trips about the city.

Thursday m orning the following 
resolutions were presented by the 
Resolution Committee and adopted: 

W hereas—W e believe that unfair 
trade concessions and discounts are 
now being made by a num ber of Na
tional m anufacturers to chain store 
organizations; therefore be it 

Resolved that we ask our State of
ficers to get squarely behind the N a
tional Association in their efforts to 
combat and eliminate these abuses and 
that we, the members here assembled, 
assure them of our moral and financial 
aid in this just movement.

Resolved—T hat we are in hearty 
accord with the action of the conven-
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tion in creating a special committee on 
fire insurance and the appointment of 
such committee by our president.

Resolved—T hat in order that the 
Association and our members may re
ceive immediate benefit from the pro
posed alliance with some insurance 
company or agency, we recommend 
that the committee be fully authorized 
to conclude such arrangem ent at the 
earliest possible moment, after it has 
been approved by the Board of Direc
tors, and that any contract entered 
into in our name and in our behalf be 
given immediate effect.

Resolved—T hat we, the members of 
the Michigan Retail Grocers and Meat 
Dealers here assemblbed extend our 
heartiest thanks, to all who have done 
so much to make this, the twenty- 
sixth annual convention, so successful, 
especially the following:

E. A. Stowe, of the Michigan 
Tradesm an.

W. R. Roach, of W. R. Roach & Co.
John A. Green.
W holesalers and Chamber of Com

merce of Grand Rapids.
Fleischm ann Yeast Co.
Pantlind Hotel Company.

Chas. H. Schm idt

Resolved—T hat a message be sent 
to H. C. Balsiger, N ational Secretary, 
acknowledging receipt of his telegram 
and commending him on his active 
work as Secretary, as such work means 
much to each state organization.

W hereas—The Michigan Tradesm an 
has ever been the friend of the busi
ness men of Michigan—it has been 
particularly so of the retail grocers 
and meat dealers; therefore be it

Resolved—By this convention as
sembled that we extend to the Mich
igan Tradesm an our appreciation and 
thanks for all its good work in our 
behalf.

W m. G. List,
D. L. Davis,
B. E. Doolittle,
Basil Gulliver,

Committee on Resolutions.
The N ominating Committee report

ed as follows:
We, the N ominating Committee, 

beg to recommend the following gen
tlemen for your approval and vote:

President—C. G. Christensen.
Firse V ice-President—Paul Gezon.
Second V ice-President—Chas. H.

Schmidt.

T reasurer—’Frank H. Albrecht.
Trustees for ensuing year—D. L. 

Davis, of Y psilanti; J. F. Tatm an, of 
Clare; V ictor Sorg, of Ann A rbor; 
B. E. Doolittle, of Casnovia; J. W. 
Carl, of Muskegon.

Orla H. Bailey, Lansing;
W. Loefller, Saginaw;
C. C. Trahan, M errill;
Ed. W. Weide, Bay City;
Ollie Peterson, Muskegon.

Nom inating Committee.
I t was moved and carried that the 

rules be suspended and we vote by ac
clamation. T he officers recommended 
by the Nom inating Committee were 
then elected for the following year.

A fter a few speeches by all newly 
elected officers, a motion to adjourn 
was made and supported, but this m o
tion did not carry.

W e then discussed the change in 
the election of officers; change in 
choosing the convention city and other 
matters.

A rising vote of thanks was given 
to the Michigan Tradesm an and Paul 
Gezon for the splendid year book is
sued.

President. Christensen then closed 
the convention with a few well chosen 
remarks. A motion to adjourn was 
then made and carried.

Saginaw, April 25—You, no doubt, 
have a record of everything but the 
new Legislative Committee which was 
to be appointed by mail. The follow
ing men constitute said comm ittee: 

Mr. John Affeldt, chairman 
Mr. O. H. Bailey,
Mr. George Dashner.
All these men live in Lansing, mak

ing it convenient for them to meet 
and take action. All of them are of 
the better m erchant class.

Charles G. Christensen, Pres.

Convention Notes.
John Affeldt, Jr., made a good sug

gestion during the convention that the 
term  m eat dealer be substituted for 
that of butcher. He said the average 
individual regarded the butcher as a 
horse jockey, and as meat dealers as 
a class no longer purchase and slaugh
ter their own cattle, he considered 
the term  obsolete. His rem arks were 
greeted with applause, showing clearly 
that the delegates to the convention 
were with him to a man in his appeal.

For good and sufficient reasons the 
subject of m anufacturers selling chain 
stores at jobber’s prices was not ex
tensively discussed on the floor of the 
convention; but a* definite undemand
ing was reached by many of the mem
bers outside the convention hall which 
will cause many m anufacturers to sit 
up and take notice during the next 
few months.

President Christensen and Secretary 
Gezon did most excellent team work 
in connection with the preparations 
for the convention. They labored 
earnestly to make the meeting a suc
cess and succeeded even beyond their 
most sanguine expectations. Presi
dent Christensen presided with dig
nity and discretion and succeeded in 
bringing the best there was out of 
every one present. He was supported 
in every measure he suggested for 
discussion or action. Mr. Gezon cer
tainly did his full duty, both before 
and during the convention, and won

the hearty commendation of the mem
bers for the faithful service he gave 
them.

One of the old w orkhorses who has 
seldom missed a convention in the 
past was conspicuous by his absence 
this year—Charles W ellman, of P o rt 
Huron. His many friends would have 
been glad to welcome him to the 
Grand Rapids meeting.

Two grocers who have served the 
organization well and faithfully put 
in an appearance early and stayed un
til every piece ofc business was dis
patched. They are John F. Tatm an, 
of Clare, and D. L. Davis, of Ypsi
lanti.

The inability of John A. Lake, of 
Petoskey, to attend the convention 
was a m atter of great regret to all 
present. Mr. Lake did much to put 
the organization on a good basis while 
he was president of the Association 
and much of his labors now begin to 
bear fruit. He was forced to remain

D. L. D a v is

at home owing to an accident to one 
of his employes.

List of Those Present.
J. F. T atm an, Clare.
H . O. Pearce. B attle  Creek.
W alter  H ocott, B a ttle  Creek.
B asil G ulliver, D etroit.
Paul Gezon, W yom in g  Park.
J. E. M arvin, M uskegon.
C. E. Keur, M uskegon.
O. H . B ailey , L ansing.
John A ffeldt, L ansing.
R. E. Johnson, M uskegon.
Geo. D aschn er, L ansing.
F. H. A lbrecht, D etroit.
M. C. G oossen, L ansing.
John M. R. Schaefer, Merrill. 
Clarence E. T rahan. Merrill.
Carl S. V oigt, Grand Rapids.
Ralph A . V oigt, Grand R apids.
B. E. D oolittle , C asnovia.
Fred R. Sm ith , Grand Rapids.
R. J. P rendergast, Grand Rapids. 
Chas. M. O nendag, Grand Rapids. 
Glen E. D eN ise , M uskegon.
A. E. Crosby, Merrill.
V ictor F . Sorg, Ann Arbor.
A lf Lem ble, A nn Arbor.
A. J. D iehm , R em us.
L. A. M onks, B a y  City.
Edw ard W m . W eide, B ay  C ity. 
P eter  A. K loosterm an, K alam azoo. 
J. E. P ease, K alam azoo.
Seth  H ym a, K alam azoo.
T hom as Jenn, B ay  City.
C harles H . Schm idt, B ay  City. 
M artin G. Sm ith , C entral Lake. 
John F. W aite , F lint.
J. P. Schafer, L ansing.
J. A. M ohrhardt, Grand Rapids.
L. W. V an D unen, L ansing.
O tto M. Rohd, Saginaw .
L udw ig Schw em er, Saginaw .
W alter  H . L oeffler, Saginaw .
H. J. P. G raebner, Sagin aw . 
W illiam  Boland, Saginaw .
B ert B oeskool, Grand Rapids.
E. C. P ig g o tt, Fowler.
L. C. Schalow , Cadillac.
J. M. B othw ell, Cadillac.
M. D avenport, M ilan.
C harles G. C hristensen , Saginaw . 
L ee H . H ig g in s. Grand Rapids.
F e y  T. M iddlesw orth, W eidm an.

C. S. Goodrich, E lsie.
F. W. Geller, Fow ler.
J. G. B radley, B ay  City.
C. W . D en H erder, Grand Rapids.
J. A. B orgm an, Grand Rapids.
J. C. Sproat, Grand Rapids.
N eil De Young, Grand Rapids.
A. G. V an Den B erge, Grand Rapids.
L. Van D ussen , Grand Rapids.
C. F. Seym our, C harlotte.
A. B ottin g , Grand Rapids.
C. J. Appel, Grand Rapids.
W . H. B eall, W ayland.
A. M. B eall, W ayland.
H . H anson, Grand Rapids.
O. L. Brainard, E lsie.
C. M. Conklin, E lsie.
A. D. K endall, Millbrook.
B en G. S h eets , L ansing.
J. D eH oog, Grand Rapids.
R. H . Sm ith , Conklin.
John G. Lam b, Y psilanti.
D. L. D av is, Y psilanti.
Carl G. B urger, D etroit.
John W. B oonstra , M uskegon  
G errit Trap, M uskegon.
W m . K eillor, M uskegon.
O. A. P eterson , M uskegon.
C. H. B oelk ins, M uskegon.
L loyd H ansen , M uskegon.
H. Jorgen sen , M uskegon.
F red  Sarsen , M uskegon.
E. F. H urlbert, M uskegon.
A xel A nderson, M uskegon.
Geo. K. B utcher, M uskegon H eigh ts. 
T hom as S ilkenga, M uskegon.
H . D. Olsen, M uskegon.
J. D ykhou se, M uskegon.
H . Johnson, M uskegon.
E. H eese , M uskegon.
W . J. Carl, M uskegon H eigh ts.
John Lubbers, E ast Saugatuck. 
Frank  P reu ss, L ansing.
M. J. Carlson, M uskegon.
J. W. P eterson , M uskegon.
A. D ahlsted . M uskegon.
Robert N . John son, M uskegon  
Frank V an O ss. Frem ont.
H. A. M cLachlan, Evart.
R obert A nderson, M uskegon.
H arry  M onroe, M uskegon.
Earl Rodger, Grand Rapids.
P eter  P h ilip s, M uskegon.
M artin Schreur, M uskegon.
C. J. Zoeller, M uskegon.
J. N. B au stert. M uskegon.
A lfred S m ith , M uskegon.
H arry C averly, M uskegon.
C. R. Carlson. M uskegon H eigh ts. 
M. E. A. A am odt, M uskegon.
H. H . Giroux, M uskegon.
H. O udsem a, M uskegon.
J. A. B en n ett, M uskegon.
Paul H ilm an, M uskegon.
John M. Johnson. M uskegon.
L. L illie , Coopersville.
John B ow m an, M uskegon.
Ole P eterson , M uskegon.
John B au stert, M uskegon.
A. Janer, M uskegon.
P aquin  B ros., M uskegon.
W. J. B lackburn, M uskegon.
A. B urt B oelk ins, M uskegon.
B. P. W eennink , K alam azoo.
J. E. H am m ond, L ansing.
C. H . K inne, Caledonia.
P. W . T hresher, Grand Rapids.
V. K im icik , M uskegon.
J. O lkoskie, M uskegon.
W . T. P arks, B en ton  Harbor.
W m . G. L ist, B a y  City.
W . R. V an A nken. B ig  Rapids.
D an K ronem eyer, K alam azoo.
Sam  P oelstra , K alam azoo.
G. B roekem a. K alam azoo.
A. L. Leonard, B en ton H arbor.
G. J. Lubbers, E ast Sau gatuck .
P eter  D ubois, M uskegon.
J am es N ayler, A lm a.
C layton R edm an, A lm a.
W . C. G eagley, L ansing.
Je lle  H ekm an, Grand Rapids.
C. H . S tu it, Grand Rapids.
Mrs. A nna N elim er. B ig  Rapids.
R oy K inney, F ruitport.
Edw. J. Curry, Grand Rapids.
G. B. H. H all, K alam azoo.
Frank Toonder, K alam azoo.
John B orgm an, Grand Rapids.
F ran k  K am insk i, Grand Rapids.
J. V an M cDerby, N ash ville .
A rthur B. K rauser, L ansing. 
L aw rence A. G auss, L ansing.
G. C. Gordon, M uskegon.
S taunbrey B ros., M uskegon.
John A. Green, C leveland.
B ert L  Curtis, Cadillac.
A. H artsem a , M uskegon.
J. M ulder, Frem ont.
C. V ander Zand, Grand Rapids.

W.ould Reduce the Surplus. 
“M other, is daddy rich?” the little 

girl asked.
“Yes, very rich, Mary. He is worth 

two millions and a half.”
“W hat in, m other?”
“Oh, he values you at one million, 

me at one million, and baby at a half 
a million.”

Mary thought the m atter over and 
then made this proposal:

“M other, I wish daddy would sell 
the baby and buy us some ice cream.”
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f  I  DRY GOODS, f  1 i 
FANCY GOODS ̂  NOTIONS

M ich igan  Reta il D ry  Goods Association . 
P resid en t—J. C. T oeller, B a tt le  Creek. 
F ir s t  V ice -P resid en t—F. E. M ills, L a n 

sin g .
Second  V ic e -P r e sid en t—W . O. Jon es, 

K alam azoo.
S ecre ta ry -T rea su rer—F red  C utler, Ionia. 
M anager—Jason  E. H am m ond, L ansing .

W ish Silk Would Stay Down.
Some time ago, one of the big con

cerns m anufacturing silk hosiery was 
confronted with the alternative of clos
ing down or reducing prices and con
tinuing to run on part time at a loss. 
The size of the loss was first carefully 
figured out, and then was weighed 
against it the possible danger to fu
ture production through the disruption 
of the organization. Finally it was de
cided to cut prices, give users of its 
products the benefit of the cut and 
continue in operation. Later, the 
question came up as to how prices 
could be put back to a profitable basis 
when the slump was over. Ju st when 
the executives of the firm were be
ginning to lose sleep over the prob
lem the break in the raw  silk came. 
This enabled the concern to cover part 
of its prospective loss at once and, if 
the m arket does not advance very 
much in the near future, the whole 
discrepancy may be made up.

To Retail at $1 and $5.
To retail at $1 and $5, respectively, 

a silverware house is offering several 
articles in plated and sterling silver 
that are said to make good items for 
special Summer sales. The cheaper 
wares are quadruple plate on either 
copper or brass. Among them  are  
“handled” bread trays in Colonial 
patterns, and similar styles in bread 
trays, all of them  eleven inches in 
length. Also included in the $1 “re
tailers” are pierced round and hexa
gon sandwich trays and “handled” 
cake baskets running 8^4 and 9 inches 
across. The sterling ware to retail 
at $5 includes 8 inch candlesticks, 12 
inch bud vase, “handled” flower bas
kets ten inches from base to top, high 
comports, flower vases, six-piece salt 
and pepper sets, Colonial style and in 
cases; mayonnaise bowl and ladle, 
cased, and several other articles.

Costume Slips Doing Better.
Buyers of women’s underwear have 

been giving more of their attention of 
late to costume slips. They are being 
bought in both white and flesh color. 
All of them, according to a bulletin of 
the United U nderwear League of 
America, are made with hip hems, and 
many show more trim mings than last 
year’s models. A convenient costume 
slip has a panel of lace in the front to 
be worn as a vestee with a tailored 
suit or sweater. A nother shows the 
use of net footing, which is one of the

season’s most popular trim mings. 
Footing trim s the top of the bodice 
and is also set in the skirt horizontally. 
Cotton voiles are still one of the sea
son’s biggest sellers in moderate- 
priced lines, and pongee slips and 
nightgowns are also in considerable 
demand.

Cement Used in Place of Nails.
Considerable interest ias shown in 

this m arket in the report tha t one of 
the Brooklyn shoe m anufacturers has 
gone in for making the nailless shoe 
that is reputed to be of German origin. 
I t  is said tha t the shoe in question is 
put together with a special w aterproof 
cement in place of nails. T he outer 
sole is cemented to the inner one, and 
the upper is cemented to the insole. 
The shoe is said to have all the wear
ing qualities of one made in the usual 
way, with the added virtue of being 
considerably cheaper to produce. The 
principal saving was said to lie in the 
lessened labor cost.

Novelty Bag For Children.
A handbag wholesaler is placing on 

the m arket a bag especially designed 
for kiddies. Its  feature is a center 
lockchain arrangem ent, similar to that 
used on tobacco pouches, which will 
open or close the  purse portion of the 
bag. This is done through the sliding 
back and forth of the end of the chain, 
which is equipped with a tassel. The 
bag is made of leather and has a cellu
loid bracelet handle set with stones. 
I t comes in six of the leading shades. 
On the bottom  is placed an embossed 
colored design of particular appeal to 
small children. T he bags wholesale 
for $96 per gross.

Sport 
Hats 

Opening 
Monday, May 5

The latest creations in smart 
models from our own Studios.

You are cordially Welcome.

TS

Cori-Knott Company
Grand Rapids

The Value of Trading 
Near Home

I.
D E L IV E R Y  C H A R G E S .

G et your fre igh t b ills  on m erch andise  bou ght from  D etro it, C hicago  
and N ew  York, and com pare w ith  fre igh t from  us.

II.
T I M E  IN  T R A N S IT .

See how  m uch longer it  ta k es  to deliver goods from  the E a st  or 
South than from  us.

III.
M A IL  O R  T E L E P H O N E  O R D E R S .

I t is ea sy  to  telephone us, ch arges reversed , or m ail u s your order 
for a n y th in g  you w a n t quickly.

IV .
P E R S O N A L  A C Q U A IN T A N C E .

W h y  n ot bu y from  th ose  you know , and w ho know  you and your  
needs?

V .
M A R K E T  V IS IT S .

It d oesn ’t  co st m uch and is  ea sy  to come' and v is it  u s o ften . D id  
you ever m ake a  v is it  to m arket w hich  w a s  unprofitable or w here you  
didn’t g e t  at. le a st severa l good m erch an d isin g  su g g estio n s?

V I.
T U R N O V E R  A N D  P R O F IT .

A n alyze  your stock  and see  w h eth er  you  m ade m ore m on ey  on large  
lum p p u rch ases m ade on accou n t o f PR IC E IN D U C E M E N T S or on  p u r
ch a ses  from  us o f m erch andise  bou ght A S N E E D E D .

U nder presen t m ark et cond itions, W H Y  NOT D E P E N D  ON U S?
Our vo lum e for 1924 w ould n o t h ave in creased  25% if w e did n o t  

h ave  th e la te s t  m erch andise  w hich  th e trade w ants.
You cannot in terest your trade w ith  PR IC E  IN D U C E M E N T S. W H Y  

N O T L E T  U S SH O W  YOU T H E  L A T E ST  ID E A S IN  U P -T O -D A T E  
M ER C H A N D ISE ?

W e are a t  your serv ice— com m and us!

Grand Rapids Dry Goods Co.
LET US HELP YOU MAKE A PROFIT

Wash Goods
T his year w e have a w ide range of S ty les in W ash Goods. 
A m ong several of the best are, P lain  and Printed Crepes, 
T issue G ingham s, P la in  and F ancy R atines, F lock  D ot V oiles, 
P lain  and F igured V oiles. A lso the w ell know n “ P rintsw iss.” 
A ll at very  attractive prices.

PAUL STEKETEE & SONS
W H O L E S A L E  D R Y  G O O D S  

G R A N D  R A P ID S , M IC H IG A N

High Quality Right Prices Prompt Service

É f  ■ H É H U B i B É B É É B i

For Medium Grade Fine Shirts keep a Good Stock of

Prices range from $8.62^ to $13.50 per dozen.

Snappy patterns in Neck Band and Soft Collar Styles. All made 
with coat front.

D aniel T. P a tto n  & Com pany
G rand Rapids.Michigan-5 9  »63 M arket Ave. N.W.

The Menfe F urn ish ing  Goode H ouse o f M ichigan
■  d  iT B n f '1  h  1  h  I  ■  ■  ■  M m m m m m m m m m



April 30, 1924 M I C H I G A N  T R A D E S M A N 19

Two Pleasant Days Devoted To 
Batavia, Java.

Singapore, March 21—The port of 
Batavia, Java, was originally low land. 
I t has been dredged, making room for 
three big slips, each long enough to 
hold five ships, with up-to-date docks 
and warehouses and coal handling ma
chinery. It caused Holland, which 
owns the Island, the loss of some 17,-
000 lives in building. They had the 
same trouble France did in Panama. 
It was low, fever-and-mosquito-infest- 
ed land and until they overcame these 
handicaps many lives were lost. Now 
it is clean, sanitary, good buildings 
and good roads, a canal, railroad and 
good auto road up to Batavia, about 
four miles distant.

Batavia is a city of magnificent dis
tances. I do not know when I have 
seen a city of 250,000 population as 
this is that is built with so much room. 
Every public building is in the center 
of an acre or two. The main thorough
fares are wider than Monroe street. In 
the center of town they have play
grounds as large as three or four of 
our city blocks. In  the residence sec
tion the grounds are large, with a big 
garden in front. The houses, of course, 
are built for hot weather out of stone 
or cement with big porches. A canal 
runs through the center of the town 
with a road on both sides. In this 
canal the natives do their washing and 
bathing. As we drove along the shores 
they were lined with washerwomen 
and washermen. They souse the 
clothes in the water, then slam them 
on rocks in lieu of a power washing 
machine. The city is clean and the 
Javanese are a bright looking race. As 
a rule, they are neatly dressed. The 
better class of men usually w ear a 
white coat, in whioh they seem to feel 
dressed up, it m atters not w hat covers 
their legs. I t is usually a bright piece 
of cloth, a sarong, one oiece so folded 
around them  as to  make pantaloons 
and a skirt.

Every port has a little different mode 
of conveyance. H ere they have tihe 
same small ponies they had in Manila, 
but in place of the buggy they have a 
two-wheeled cart with side seats, with 
an opening in the rear called a sados. 
The money here is the guilder. This 
is in paper and also one guilder silver 
piece. They have V2 guilder silver 
piece; % guilder silver piece; 1/10 
guilder piece; nickle 5c and copper lc. 
We received for a dollar bill tw o guild
ers and 65c or, on a trading basis, 
about 2Yz for one. They would take 
paper money, but not our silver.

Batavia is the old and business sec
tion. The newer and residential sec
tion is W altevreden. The Island has 
a population of about 35,000,000 and 
is about the size of the State of New 
York and came into possession of the 
Dutch in 1520. The D utch govern
ment is autocratic. I t consists of a 
governor-general who represents the 
crown and he, together with his heads 
of departments and the governors of 
the provinces, rule the country.

Most of the railroads are state 
owned, but some in the central part 
of the state are owned by corporations.
1 was talking to a resident railroad 
man who said the roads were not pay
ing much in the way of dividends, 
something like 2 per cent. H e said 
they were commencing to electrify 
them, as they have water power in the 
mountain streams. Their coal comes 
from the Island of Sumatra.

Java produces rice, sugar, a little 
coffee, tea, Peruvian bark, cocoa, pep
per, nutmeg, rubber, ebony, teakwood 
and copra and has a great variety of 
fruits not seen elsewhere and the 
pambler, which is covered with pink 
spines like a chestnut burr within a 
round greenish center, som ething like 
a green gage plum. Then the mango- 
steen, about the size of our orange, 
with a dark purple skin enclosing a 
white center in layers like an orange, 
tasting something like a sweet plum.

They have a great amount of rain. 
The therm om eter does not go above 
95, but when you get it 80 to 95 for 
twelve months in the year you can 
call it hot. The two days we were 
there were not uncomfortable if you 
kept in the shade and did not walk too 
fast. The well-to-do people of Batavia 
go up to Buntenzorg for the summer 
or have their sum m er homes there. It 
has an elevation of 800 feet and is an 
hour and forty minutes ride by train. 
In going up by train we passed 
through farming country, the rice 
fields terraced down in all kinds of te r
races to use the water over and over. 
W e passed rubber trees, cocoanut 
groves, bamboo, etc., with the native 
thatched huts under the trees. The 
country has ample w ater for irrigation 
purposes.

As W alter W inchester and I spent 
the night at H otel Belevieu in 1906 
Mrs. Follmer and I thought we would 
stay there all night in place of going 
back to the boat with the others. I t 
was so cool we slept with a blanket 
over us.

A lthough a city of homes, it is noted 
the world over for its botanical gar
den, having the most extensive col
lection of trees and plants in thje 
world. I t  is so large it would take 
over two hours to walk through its 
main thoroughfares. There are or
chids of great variety, as well as al
most every known tropical fruit and 
plant, with a beautiful lake, picturesque 
bridges, etc. W e drove out five miles 
to a tea plantation and factory. The 
trees are about the size of our small 
cherry trees, planted in rows about 
tw enty feet apart. The manager said 
the pickers commenced on one row 
and picking was so arranged they 
commenced going over them  again in 
ten  days. They pick only the new 
leaves. They carry the leaves to the 
factory in baskets on their head, have 
them weighed an dreceive their pay. 
They are then dumped on a tiled floor 
in a covered building until they sweat 
or ferment. They are then placed in 
a shaking machine so built as to cure 
the leaf to  keep the juice in it. They 
are then put in a drying machine which 
is about fifteen feet long by six feet 
wide containing a moving iron belt on 
which they go back and forth until 
dried. They are then put in a cutting 
machine. From  this they go to  a 
blowing machine and sifting machine, 
then to girls for picking over. Seven 
grades are made. Tw enty-four hours 
after picking it is packed in sealed cans 
for shipping. This plantation, Tjiomas, 
manufactures about 1500 pounds per 
day. The girls in the factory work 
from 5:30 a. m. to  6 p. m. for 10c, 
American, per day.

One thing everybody talks about 
who has been to Java is the Batik 
work. This is white cotton cloth on 
which designs are drawn in hot wax, 
coloring the unwaxed portions of the 
cloth by dipping into vats of different 
colored dyes. Each color requires a 
new wax process. In  some of the 
smaller plants the colors are blown on 
with a small pipe. The girls operating 
have little bowls by their side with 
the different colors.

Like all other countries expenses of 
governm ent are increasing and H ol
land has to back up the expenses by 
floating loans for the Island and they 
are looking for taxing things. Some 
one has said that taxation is the art of 
plucking the goose and getting the 
greatest am ount of feathers with the 
least am ount of pain to the goose. 
They are now placing an export duty 
on staple products and a tax on trans
portation. T hey also levy taxes on 
personal property, as follows:

Income tax
Ground tax
W ar profit tax
Trade tax
Tax on fish ponds
Tax or tithe on rice crop
T ax on deeds

Tax on death or death duties 
Tax on butcher’s meat, etc.
If you want to escape taxation, bet

ter not move to Java.
W e sailed at 5 p. m., having spent 

two very pleasant days in Java.
W e are now on the homeward lap 

of our journey, sailing N ortheast, with 
the Island of Banka on our starboard 
and Sumatra on our port—a thirty-six 
hour sail to our next port, Singapore. 
O ur good luck in w eather continues. 
Sea as smooth as a mill pond.

C. C. Follmer.

Recalling the Days When Boys Were 
Heroes.

Grandville, April 29—It was in 
April that the first enlistments for the 
W ar for the Union took place. In  the 
lumber woods the news of the fall of 
Sum pter had the effect to awaken a 
storm  of indignation which would not 
down.

Colonel Pelton, from Grand Rapids 
or Detroit, I have forgotten which, 
passed through the lum ber region, 
seeking recruits for a regiment of in
fantry from Michigan. The State’s 
quota for the first call was but a single 
regiment and volunteers fell over each 
other seeking a place in the ranks.

O ur own mill furnished two volun
teers for that regiment, but, since only 
one reached the Rapids, and then en
listed in the T hird infantry, we real
ized that war was really upon the land. 
The tears of a sister turned one young 
man back, but the one who kept on, 
walking forty miles through the woods 
to enlist, got into the arm y and went 
South, marching with General Mc
Dowell to the plains of Mannassas, 
where, on the creek dominated Bull 
Run, was fought the first great battle 
of the Civil W ar.

In the words of A rtem as W ard, our 
arm y made a splendid advance on 
W ashington, evidently agreeing with 
the bard that he who fights and runs 
away will live to fight another day.

Bull Run was a bitter surprise to the 
North.

One burly backwoodsman, comment
ing on the battle and the inglorious 
flight of Union troops, assured his 
hearers that N orthern men could not 
expect to compete with those South
erners, who were experts with gun 
and pistol, while our boys were mere 
amateurs.

Some were disposed to punish the 
speaker then and there for his want 
of patriotism , but he proved his m ettle 
afterw ard by enlisting, going South 
and leaving his bones in the soil of 
Georgia.

I recall that when Booth, the first 
man from our mill to go to the war, 
returned a year later, covered with 
the glory of having participated in 
the fight at Bull Run and several other 
smaller engagements, he was regard
ed as a hero. Commissioned officers 
from the regiments that got first into 
battle came into the woods seeking 
recruits for the new regiments that 
were immediately called to swell the 
armies of the Union. Such officers 
were regarded with som ething akin to 
awe by the boys of the woods.

From  one small shingle mill, whose 
crew numbered less than a score at 
any time, more than two dozen bovs 
and men shouldered the musket o r 
strapped on the saber and went South 
to fight for the Union. I could name 
every one of them once, bu t memory 
is rather treacherous at the present 
time. John was the first. H e served 
a year and then returned to resume 
his old place in the mill. A fterward 
there were F rank, Orville, Tom, Eph, 
Lin, Dave, Dwight, Davis, Pierce, 
Leader, Elijah, Henderson and many 
others not coming to mind at this in
stant.

These were all young men, some of 
them boys in their early teens, aver
aging in age, no doubt, with the main 
body of the Union armies, which were 
said to be made up of boys, thousands

of them under military age, these of 
course receiving parental sanction for 
entering the army. There were nu
merous instances when boys exag
gerated their years, so anxious were 
they to be in at the death, as so many 
of them were.

Tom was a scholarly young man, 
and averse to bloodshed, yet he was 
one of the first at the front because 
of his patriotic desire to help save the 
Nation. H e fell at Chickamauga and 
is one of the unknown dead of the war.

Frank, the antithesis of Tom, be
cause of his great strength physically, 
his breadth of shoulder and muscular 
arm* was cut out for a soldier, his 
friends declared. His fate was similar 
to Tom ’s death on a Virginia battle 
field with no burial robes nor m ourn
ing friends when he went under.

Leader, one of the most jovial of 
spirits, left his bones in Tennessee. 
One Dr. Johnson, as a surgeon in the 
Potom ac army, did his duty until death 
claimed him on the plains of M annas
sas. He, too, fills an unknown grave.

Orville, the life of the mill crew, as 
joyous a heart as ever lived, fell at 
the battle of Perryville early in the 
war. A nother of the boys was struck 
by a bullet in the knee while charging 
a rebel earthwork and dropped dead 
into the arm s of a comrade.

O thers died in hospital until the 
record of casualties was, indeed, a long 
one. W e ask ourselves w hat it was 
all for? “Fighting for niggers,’’ jeered 
the copperhead, who was as pestifer
ous as the snake for whom he was 
named. Not one of those soldier boys 
but believed in the cau«e for which 
he fought, and we people still left 
upon earth realize that it was all this 
great sacrifice that held the United 
States together and assured lasting 
democracy to the world.

From  farther N orth a company of 
Indians was enlisted a company that 
served gallantly and well alongside 
their white brothers. An old veteran 
still lives to tell of those times.

The home fires were kept burning 
all right throught the lum ber woods. 
A private’s pay was $13 per month 
then, later rising to $16, which was 
the peak for the war time, and this 
pay was in paper money which at one 
time was of a value not exceeding 35 
cents on the dollar. Pensions did not 
come until later. From  $2 per month 
to $8. Many soldiers tw enty years 
after the close of the w ar had not been 
pensioned and some refused Govern
ment bounty entirely. Of course, to
day every member of that Grand Army 
has a pension. H ardy sons of the 
pine woods made excellent soldiers, 
and no future wars of the U. S. A. find 
a more rugged source to draw from.

Old Timer.

How to Sell Candy in Grocery Store.
There is a reason why some candy 

sells and some candy doesn’t sell. 
There is also a reason why some re
tailers sell more candy than other re
tailers. The whole success of candy 
merchandising depends upon what 
candy the retailer buys and how he 
offers it for sale after he buys it. Some 
people go into a retailer’s store to buy 
candy—other people go into a retailer’s 
store to buy som ething else and see 
candy displayed and buy it. There
fore, much candy is bought without 
intending to buy it. T he trouble with 
most retailers is tha t they display 
candy with the idea in mind tha t no 
one buys candy except those who 
come into their stores to get it. This 
is all wrong. The 'big chain stores 
and 5 and 10 cent stores have proven 
that displaying candy right is the most 
im portant thing in getting big candy 
sales. N ext comes pricing the candy 
right and then furnishing the consum
er candy that is pure and good to  eat.
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Buying Eggs on a Graded Basis.
Minneapolis, Minn., April 26— Late

ly, in this section, the practice of coun
try  general stores shipping the eggs 
they buy from farmers direct to city 
retailers, rather than to  a produce 
house has been growing. Recently, a 
produce house interested in this m at
ter checked up such receipts in St. 
Paul and found they totaled over 400 
cases per day. St. Paul, comparatively 
speaking, is not such a large city. I 
would say that in Minneapolis such 
shipments are in proportion. This is 
a practice of comparatively recent or
igin. W hat has caused it? Simply the 
demand of consumers for good eggs 
and the inability of retailers to supply 
them from regular sources. W hole
salers have been so short-sighted they 
have not realized that an inferior 
product cannot be forced on the con
suming public forever. So far as eggs 
are concerned, the rank and file o f  
wholesalers have been trying to do 
this, no m atter how we may deny it.

W e complain about egg boycotts 
that have been in effect in some cities 
and we comolain about adverse news
paper criticism and adverse laws. The 
laws are ineffective; newspaper criti
cism and boycotts are misdirected, but 
certainly they indicate public dissatis
faction with something. Is it all mis
taken? Possibly in the direction it 
takes, but we had better recognize that 
the public wants something and they 
are going to get it. W hat they w ant 
is one dozen good eggs, eggs that are 
all good, the whole dozen; and they 
want to repeat the some thing again 
and again. The price within reason, 
the label or designation they are sold 
under, is immaterial, or will be when 
they get what they want.

Producers too are restless and dis
satisfied. W hy? Because they sell 
their eggs for 15, 20 or 25 cents per 
dozen and at the same time eggs are 
retailing in the cities for 30. 40 and 50 
cents per dozen—-eggs that they think 
are the same eggs. They believe the 
spread is too much and want to form 
and are forming co-operative associa
tions to m arket their own products 
and eliminate the middle man who, 
they consider, is robbing them. W hen 
they get into it, they find that waste 
causes a large part of this spread. One 
dozen eggs the farmer sells for 15c, 
increases in value considerably if 4 or 
5 are eliminated for unfitness some
where along the line before reaching 
the consumer. The trade is dissatis
fied. They don't make any money. 
Storage egg laws hurt them and they 
complain bitterly and many reasons 
are advanced why the laws should be 
repealed; but when it comes to real
izing the fundamental causes of all 
these evils and attem pting their 
eradication, they find it easier to howl 
for help than to get down to business 
and help themselves. Out ihere, we are 
beginning to help ourselves. Govern
ment grading has not been officially 
promulgated. Possibly minor modifica
tions in the tentative grades proposed 
will be made, but there is nothing 
about them unworkable in their pres
ent form. They answer for every pur
pose of grading eggs from buying 
from the producer to selling at retail 
to the consumer, no other grading or 
designations being required anywhere

along the line. W e are so using them 
and will continue to do so. W e antici
pate that the storage laws will not hurt 
us as much this year locally and wye 
confidently expect their modification 
at the earliest possible date.

We are storing eggs of a quality 
never before approached and we ex
pect to find a m arket for them. We 
believe that somebody can be found 
who will appreciate not having to 
handle over and dispose of 50 per cent, 
of undergrades in order to get the 
other 50 per cent, of satisfactory eggs, 
if they even get tha t many.

The enclosed circular shows our 
buying standard and the article from 
the Minneapolis Tribune, while con
taining some m isstatem ent indicates 
what the local trade has done. While 
satisfied with the results locally, we 
realize tha t these efforts must be N a
tional in extent to produce maximum 
benefits even for ourselves. The egg- 
industry is in a bad hole. Everybody 
admits it, so it is no secret. It can 
pull itself out if it will try, and a means 
has luckily been provided in the 
standardized Government grades, if 
they are used to the full extent the de
partm ent expects they ultimately will 
be and to which use there is no doubt 
they are well adapted.

Let us all seize this means to raise 
the quality standards of producers so 
tha t unfit eggs will be eliminated at 
the source and the avoidable waste be 
stopped and let this education go down 
the line. W hen we do this, we will 
have minimized the spread between 
what producers get and consumers 
pay. W e will be on the way to give 
consumers what they want and thus 
both will be better satisfied. W e will 
find that some of the trouble we are 
howling about will vanish of its own 
accord. No other remedy has been 
thought of or advocated, so far as I 
know, that promises anything at all. 
Now is the time for all influential 
agencies to take some decided stand. 
The time for academic discussion of 
interesting phases of the m atter is 
about over. Unless somebody can 
think of a better remedy it seems as 
though they should advocate and co
operate with the only one proposed. 
Some depth of vision is required to 
see this through to the end and to 
realize the ultimate benefits that will 
come. A lot of the trade does not 
seem to have the vision. W e think the 
Tradesm an has and its whole-hearted 
advocacy of Government standardized 
grading for all purposes, including the 
grading of eggs for retail sale, would 
be most influential and helpful.

F. D. Newell.

More Bermuda Onions.
Texas expects a Bermuda onion 

crop of good size and quality, in spite 
of the late season. Though the acre
age is less, the indicated yield per 
acre is 40 per cent, greater than last 
year, thus making estim ated produc
tion 1 874,000 bushels. Carlot move
ment is now under way. Southern 
California prospects indicate a crop of
424.000 bushels. Louisiana may have
152.000 bushels this season.

Gossip should be spelled goose-sip.

For Health
Eat Fresh Fruits and 

Vegetables in season

Now> Sweet Oranges, Nutritious Bananas, 
Healthful Iceberg Head Lettuce

The Vinkemulder Company
G R A N D  R A P ID S , M IC H IG A N

We carry a full line of

A ready Egg M 
A  ready Qrowing M 

A  ready Chick Feed 
A  ready Hen Feed 

* *

Judson Grocer Company
DISTRIBUTORS 

GRAND RAPIDS, MICH.
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Opportunities Offered by Current 
Styles and Materials.

Most shoe sales offer the possibility 
of adding an extra profit through the 
additional sale of polishes or laces. 
Every shoe salesman ought to bear 
in mind the desirability of thus boost
ing the receipts of the store.

To the end tha t this making of com
panion sales may be easy, the extra 
goods should be displayed where it 
will be a simple m atter to bring them 
to the attention of the customer. It 
may even be worth while to change the 
arranagem ent of the store equipment 
and fixtures so the customer will be 
brought in front of the display of 
polishes and cleaners when waiting 
for package and change.

Customers who are in too much of 
a hurry to be willing to wait while 
they are told about the merits of a 
special polish will be willing to listen 
to that same talk if it is given them 
during the short wait that cannot be 
avoided.

If there is no centralized point to 
which the customer is automatically 
brought, then it is possible to have 
small displays of featured cleaners and 
polishes at different points so the 
salesman who has just completed a 
sale may pick up the polish best 
adapted to the shoes sold and place it 
in the hands of the customer for ex
amination while waiting for the parcel. 
There are some people who resent be
ing urged to make a further purchase 
of supplies or accessories, but no one 
will object to taking an article and 
looking it over while waiting. And 
the addition of a little judicious selling 
talk will not be an objection. Most 
people want to know how to keep their 
shoes looking their best, and aside 
from the ones who never themselves 
do anything to their shoes, leaving all 
to the bootblack, suitable cleaners, 
polishes and even dyes, will make an 
appeal.

W here the stock is carried on shelv
ing, as it usually is, the dealer can 
easily make space with each different 
type of shoe for a little shelf display of 
the polish and cleaner belonging with 
those shoes. There are plenty of shoe 
salesmen who will turn  their cus
tom ers’ attention toward the plus pur
chase when it is made easy by the im
mediate presence of the extra items, 
but who would not go much out of 
their way to get such stock.

Customers rarely think of cleaners 
and polishes when they buy new shoes. 
The shoes look so trim  and neat that 
nothing about them suggests the ned 
of such things. And yet most shoe 
customers want to keep their new 
shoes looking new and will respond 
favorably to the suggestion that they 
get the right cleaner and polish at the 
time and be prepared to take care of 
the first dirt or spot.

The customer buying shoes of a 
different finish from any already owned 
will lack the right polish and will buy 
readily. The cost of cleaner or polish 
is so slight in comparison with the 
cost of the shoes, that the extra sale 
is added without much difficulty. If 
there were no profit on the extra sales, 
it would still be worth while to urge 
customers to buy suitabale polish and 
cleaner just so the shoes will give that 
maximum of satisfaction whjgh makes

the customer feel right toward the 
store that sold the shoes. In the 
old days when the only dressing was 
a box of shoe blacking, it was not so 
im portant to follow up this feature. 
But now the variation of liquid 
suede dressing, suede sticks, suede 
powders; kid dressing for white, black 
bronze and other kids, gives the sales
man many opportunities for extra 
sales.

Expects Normal Walnut Crop.
The California W alnut Growers As

sociation, which will handle 85 per 
cent, of the California walnut crop, 
hopes for a yield at least as heavy as 
last year, when 24,405 tons were pro
duced.- Last year the association mar
keted 19,860 tons, or 81.3 per cent, of 
the total. Gains in tonnage will in
sure a larger output this season. In its 
first circular of the 1924 season the 
association reviews Coast crop condi
tions, with especial reference to the 
lack of moisture during the winter and 
says: “It is safe to state that through 
our campaign growers as a whole have 
more thoroughly irrigated their or
chards this year than ever before. 
W hile it is yet too early to make crop 
predictions, the trees just now are 
commencing to emerge from dor
mancy. The fact along that walnuts 
are more universally provided with ir
rigation facilities than any other tree 
crop in California with the exception 
of citrus and that irrigation practice 
has been so markedly improved 
through our campaign makes it seem 
obvious that, barring unfavorable cli
matic conditions during the growing 
season, the walnut crop should be 
nearer normal in size, quality of fruit 
and total tonnage than those of, the 
other California horticultural products. 
W e believe the supply of water for 
irrigation will hold out the entire sea
son. There will be but minor changes 
in the sales methods and policies of 
the association and no changes in 
grading standards. Following our 
most satisfactory experience during 
recent seasons, we will accept no or
ders nor make any commitments to 
buyers until prices are named in O c
tober. The trade name of No. 2 soft 
shells will be abandoned. This same 
grade and size of nut will hereafater 
be packed under the trade name of 
“Baby Soft Shells.” The association’s 
Coast stock of 1923 crop walnuts of 
aall sizes and grades are now complete
ly exhausted.”

How To Sell More Small Oranages.
The United States D epartm ent of 

Agriculture is constantly issuing con
structive suggestions to retailers out 
of which the live and alert m erchant 
can get many an idea for livening up 
his store. For instance, among the 
departm ent’s stuff this week I noticed 
a very good idea by which the grocer 
can increase the sale of small oranges. 
According to the Department, the 
housekeeper who is accustomed to 
seek for very large, juicy oranges for 
serving on her breakfast table will find 
it an economy to buy the smaller sizes 
for all other uses and occasionally to 
serve orange juice in glasses instead of 
half oranges. Owing to w eather con
ditions and other local factors this 
year’s crop of oranges, which is

abundant, contains a high percentage 
of small sizes, and these may fre
quently be bought for considerably 
less in proportion to the larger ones 
than one would expect.

A small orange may still be a very 
good orange. Oranges which pack 
250 instead of the more desirable 126, 
150 or 176 to the crate are obviously 
too small to be cut in half and eaten 
comfortably with a spoon, but they 
may be squeezed for orange juice not 
only for the baby, but for every mem
ber of the family. A great many per
sons habitually take their breakfast 
orange in a glass, and even if it re
quires two smaller oranges to get the 
usual amount, this should not be an 
objection if the two can be bought 
more cheaply than one larger one.

Now is the time to have orangeade 
or orange punch at card parties; sliced 
oranges in custard for dessert; fruit 
salad with orange predominating; 
orange gelatin made with the pure 
juice; orange cake frosting and filling; 
orange pies and home-made orange 
marmalade. In buying the fruit for 
any of these purposes, the smaller, 
lower priced oranges may be used with 
no reduction in quality.

All of the above suggestions direct
ly lead to the selling of more oranges.

One of the greatest helps from regu
lar meeting of the men in a store is to 
be found in the wiping out of petty 
jealousies. It creates a kindly feeling 
in each clerk for his fellow-clerks and 
fills him with a desire to help the 
others all he can. Get them to under
stand that a business crew, to be suc
cessful, should work like a boat crew, 
all pull together, and do team work; 
each man strengthening and support
ing the others all he can.

A merited increase in pay is as much 
worth prizing as a college diploma.

W e are m ak ing  a special offer on

Agricultural Hydrated Lime
in less than car lots

A. B. K N O W L S O N  CO.
G rand  Rap id s M ich igan

You Make

Satisfied Customers
when you sell

“ S U N S H I N E ”
FLOUR

Blended For F am ily  Use

The Q ua lity  is Standard  and the 
Price Reasonable

Genuine Buckwheat Flour 
Graham and Corn Meal

J. F. Eesley Milling Co.
The Sunshine Mills 

PLA IN W ELL, M ICHIGAN

Moseley Brothers
G R A N O  R A P ID S ,  M IC H .

Jobbers of Farm Produce

Watson-Higgins Milling Co.
GRAND RAPIDS, MICH.

NEW PERFECTION
The best all purpose flour.

RED ARROW
The best bread flour.

Look for the Perfection label on 
Pancake flour, Graham flour. Gran
ulated meal, Buckwheat flour and 
Poultry  feeds.

Western Michigan’s Largest Feed 
Distributors.

Attention Feed Merchants
PEA N U T  BRAN a by-product of Peanut Butter is excellent 
Stock Feed.
A nalysis:

Crude P rote in  (M in.) 19.40 per cen t 
Crude F ibre (M ax.) 7.80 per cen t  
Crude F a t (M in.) 25.20 per cen t

S ta te  L icen se  N o. 2301.

Write for Prices.
Distributed by W ATSO N-HIG GINS M ILLING CO. 

Packed by T H E  BEL-CAR-MO N UT BUTTER  COMPANY. 
Campau Bldg., Grand Rapids, Michigan.

Sell the

F L O U R
That Sells Itself

Polar Bear Flour
J. W . H A R V E Y  a  SO N ,
Central S ta te s M an age rs  

M arlon, Ind.

POLAR BEAR
* FLOUR '
wc NEW ERA MILLING pL  ARKANSAS CITY. KANŜ

X  POLAR BEARFIDIJ
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M ich igan  Retail H ard w are  Association . 
P resid en t—A. J. R ankin , Shelby.
V ice  P resid en t—S co tt K endrick , F lin t. 
S ecretary—A. J. S cott, M arine C ity. 
T reasurer—W illiam  M oore, D etroit.

It Pays To Make a Friend of Your 
Customer.

W ritten  for th e T rad esm an .

There is one class of m erchant who 
seems never to worry regarding mail 
order competition. T hat is the m er
chant who puts into his store service 
in its every detail a friendly, welcom
ing personality.

Personality is a powerful factor in 
all business-getting. I t is the local 
m erchant’s strongest bulwark against 
outside competition. The store which 
makes a practice of giving service is 
entrenching itself against price-cutting

Personality, service, these things do 
not mean that the m erchant should 
make of himself a door-mat whereon 
every customer may freely walk. Ser
vice does not necessitate unlimited 
credit to all comers; nor does it de
mand unlimited patience with unrea
sonable people.

But it does mean that the hardware 
dealer, far from merely try ing to sell 
stuff because he has it in stock, should 
give thoughtful and intelligent study 
to the custom er’s needs, and should, 
with the goods he hands out, also give 
such advice as may be needed to in
sure satisfactory results.

The hardware dealer who develops 
in himself and his staff a friendly in
terest such as this in each and every 
customer—who, for instance, in his 
paint department, learns to look at the 
painting problem from the custom er’s 
point of view as well as from his own 
—is surely giving his store a peison- 
ality, which will make it stand out 
from its less interested and less friend
ly competitors.

Every m erchant knows that it isn’t 
just the individual sale that makes the 
business. It takes time to build up a 
business. A successful paint depart
ment, for example, is built up cf a 
large aggregation of satisfied custo
mers. So, when you put a can of paint 
or a dozen cans of paint, across the 
counter, you should not be satisfied to 
sell the goods and take in the money, 
when, by dint of a little extra thought 
and effort you can make the paint cus
tom er a lasting friend. The man who 
paints his house this year will, no m at
ter how good the paint may be, a few 
years hence be in the m arket for more 
paint. He will, between times, need 
specialties of one sort and another. 
W hile you are making the present sale 
is the time for you to reach out and 
get a cinch on repeat orders.

O f course, a prim ary essential to 
securing repeat orders is to supply 
good paint, the kind that gives a satis

factory job. But paint alone is not 
enough to give a good job; and the 
dealer should make it a point to mix 
friendly in terest with the paint he sells.

Even the practical painter occasion
ally makes mistakes in the use of 
paint. The shrewdest of us is subject 
to occasional errors of judgm ent. 
Therefore, the chances are that the un
informed customer, who, to begin with, 
knows nothing of painting, will, if left 
to his own resources, make at best 
only a fair to middling job. Perhaps 
the result of his work will be a botch. 
Not merely should the m erchant’s de
sire for repeat orders inspire him to 
take an interest in the job; but the 
necessity of upholding the good repu
tation of the brand of paint he sells. 
A botch job is the worst advertisement 
that any brand of paint can have; and 
many an advertisem ent of this sort 
could have been avoided had the deal
er taken just a little extra interest in 
the customer.

To begin with, the custom er who 
undertakes his own painting as a rule 
knows very little about how to  do it. 
A neighbor may have told him, “D on’t 
paint while the woodwork is wet.” 
Perhaps he hasn’t picked up even that 
prim ary essential of a good job.

The dealer should learn, therefore, 
to look at the problem from the cus
tom er’s point of view. Knowing 
everything about paint, he is apt to 
assume that the man who buys paint 
from him is ju s t as well posted. Yet 
such is not the case.

The dealer’s interest should com
mence with the selection of colors. As 
every paint dealer knows, color selec
tion m ust primarily be guided by the 
surroundings of the house. The aver
age purchaser does not know this. He 
puts dark paint on his house because 
he likes the look of dark paint on an
other house; and then he wonders why 
the effect of dark colors on his own 
house jars where he thought it would 
please him.

A few tactful questions will familiar
ize the m erchant with the situation of 
the building to be painted; with this 
information as a cue, he can suggest 
colors that will harm onize with the 
surroundings. If the purchaser still 
desires to buy colors that won’t har
monize that is his business; he will 
view the result, you may be sure, with 
a profound respect for the paint deal
er’s judgm ent. The dealer who takes 
an interest in the proper selection of 
colors may be thanked for a splendid 
effect when the job is finished. In 
any event, he will not be blamed for 
inharmonious results if his advice is 
not taken.

Then there is the selection and 
handling of brushes.

There are dealers who overlook the

brush business entirely. The cus
tom er asks for so much paint for such 
and such a purpose; the dealer rea
sons that if the man wants brushes he 
will ask for them. This, however, 
isn’t salesmanship.

I t  is an easy m atter to enquire if

the purchaser is supplied with brushes 
and, if he is not, to make a selection. 
Then, too, many an am ateur attempts 
to do his own painting without the 
slightest inkling of the proper way to 
handle a brush. One merchant who 
himself learned to paint by untaught

THE TOLEDO PLATE &  W INDOW  GLASS COMPANY
Mirrors—Art Glass—Dresser Tops—Automobile 

and Show Case Glass
A ll kinds of Glass for Building Purposes 

501-511 IO N IA  A V E ,  S. W . G R A N D  R A P ID S ,  M IC H IG A N

D ecoration s lo s in g  fresh n ess

Keep the Cold, Soot and Dust Out
Insta ll “A M ER IC A N  W IN D U S T IT E ” all-m etal 
W eather S trip s and  sa v e  on  you r coa l b ills, make 
your h o u se -c lea n in g  ea sier , g e t  m ore comfort 
from  your h ea tin g  p lan t and  protect your 
fu rn ish in gs and  draperies from  th e outsid e dirt 
soot and dust.

Storm -proof, D irt-p roo f, Leak -p roo f  
and R a ttle -p roo f 

M ade and  In sta lled  O nly by  
A M E R IC A N  M E T A L  W E A T H E R  S T R IP  CO. 

144 D iv is io n  Ave-, North  
Cltz- Telephone 51-916 G rand  Rap ids, Mich.

limited Motor 
Trucks

To Fit Your BusinessA SIZE 
AND  

STYLE
SALES SERVICE

ECKBERG AUTO C O M PA N Y
810 IONIA A V E , NW .

Foster, Stevens &  Co*
WHOLESALE HARDWARE

15^01

157-159 Monroe Ave. - 151-161 Louis Ave., N. W.

GRAND - RAPIDS - M IC H IG A N

Michigan Hardware Company
100-108 Ellsworth A Comer Oakes 

GRAND RAPIDS, MICH.

Exclusive Jobbers of Shelf Hardware, 
Sporting Goods and

F I S H I N G  T A C K L E
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experience makes a practice of keep
ing on a convenient shelf a can with 
some paint and a selection of brushes; 
and where a customer expresses even 
the slightest desire to be enlightened, 
the dealer spends several minutes 
dem onstrating the proper way to  dip 
the brush, the draining of the surplus 
paint, the best stroke to use, the 
easiest way to fill in cracks, and every 
detail that goes into efficient painting.

Service of this sort may take five 
or ten minutes extra on each sale (it 
is not necessary on all sales) but it 
helps to make the chance customer a 
steady customer. W hen he wants ad
vice he knows where to go for it.

Then there is the preparation of the 
surface. The average layman will give 
never a thought to this im portant de
tail. He slaps on the paint regardless 
and if the resulting job peels, blisters 
or shows up badly, the paint dealer 
and the paint get the blame. Yet a few 
tactful words of advice and sugges
tion at the time the paint sale is made 
will avoid such disastrous results. It 
is easy for the dealer who has de
veloped an easy, tactful manner of 
chatting with customers to find out 
just how well posted the individual 
customer is, and to proffer advice 
where it is needed.

Of course there is always the pos
sibility that the custom er will come 
back to the store with his complaints, 
thus giving the paint dealer a chance 
to set them right. But it is better for 
the complaint bureau to get in its 
good work before ever the cause for 
complaint arises. Once the botch job 
is done, no am ount of explanation will 
remove the feeling of soreness, the 
suspicion that the fault lay with the 
paint rather than the manner in which 
it was put on.

Some merchants seem to shrink 
from proffering advice to paint cus
tom ers for fear the latter will be of
fended. The tactful merchant need 
entertain no such fear. Even the pur
chaser who knows all about painting 
will appreciate a minute or two on 
swapping paint information. As a 
rule, the man who is undertaking a 
painting job is enthusiastic and glad 
of the opportunity to air his knowl
edge of color combinations and paint 
technique. And the man who doesn’t 
know will, in ninety-nine cases out of 
a hundred, be mighty glad to learn, 
even if he shrinks from unveiling his 
ignorance. The m erchant who learns 
the knack of giving advice without 
seeming to do so has a wonderful 
asset in paint selling.

More than that, don’t let your inter
est in the job die the moment your 
customer leaves the store. Send 'him 
away with the assurance that you are 
still interested. “If there’s anything 
more you want to know, I ’m here to 
help you,” is a slogan which every 
paint dealer can profitably adopt; and 
one which will be appreciated by a 
host of customers.

Victor Lauriston.

H e Gets the Business.
“T hat fellow knows nothing of 

scientific salesmanship, his approach 
is poor.”

“Then why do you keep him ?”
“For the mere reason tha t he gets 

the business.”

Office Furniture Demand Slack.
The demand for office furniture is 

reflecting the present uncertainty in 
the general business situation, accord
ing to the sales manager of one of the 
largest makers. The first quarter of 
the year, he said yesterday, was very 
quiet. P art of the condition is due to 
the fewer changes in business offices, 
which real estate men also comment 
upon. The am ount of furniture on the 
m arket at second-hand prices, he said, 
is also a factor. This executive finds 
steel office equipment for use as filing 
cabinets, etc., taking the place of other 
types. The dark woods are most fav
ored in the better grade desks, es
pecially mahogany and walnut. Oak 
is the leader in the cheaper grades.

Women’s High Collars Returning.
Sometihng new in neckwear is the 

high stock of white silk with the flow
ing figured silk tie. A variety of 
colors is seen in these ties, which 
carry out the popular scarf idea. Silk 
waistcoats for women are also proving 
of interest to the retail trade, as well 
as those made of white pique. Some 
of the former are made of plain, heavy 
silk, while others are tucked in diag
onal patterns. W ith the approach of 
warm w eather lace neckwear and 
ruffled nets are gaining in buyers’ 
favor. In these styles high collars, 
with a jabot or side frill for trimming, 
are also returning to vogue.

It isn’t the size of the business that 
indicates the size of the net return , 
and the net is w hat you should con
sider.

Cuba has the “makings”—of solid 
prosperity.

BI DS  W A N T E D
For $ 3 2 ,3 0 0 .0 0  of the City of 

Owosso, Michigan, Water 

Main Extension Bonds

C ity  o f O w osso, April .16, 1924.
T he undersigned w ill rece ive  b ids a t  

his office in th e  C ity  o f O w osso, M ich
igan, up to 7:30 p. m ., E astern  Standard  
T im e, on th e  fifth day o f  M ay, 1924, for 
th e  sa le  o f T h ir ty -T w o  T housand T hree  
H undred ($32,300.00) D ollars o f th e C ity  
o f O w osso w ater  w orks bonds, paym en t 
gu aran teed  by th e genera l ob ligation  of  
th e  C ity o f O w osso, for the con stru ction  
o f w ater  m ain s in severa l s tr ee ts  o f th is  
city .

T h ese  bonds w ill a il m ature on M ay 
first, 1939, and w ill be in denom ination  
o f One T housand  ($1,000.00) D ollars w ith  
th e excep tion  o f one bond for T hree H u n 
dred ($300.00) D ollars.

B id s w ill be received  on a  F ive  (5%) 
per cen t and F ive  and O ne-h alf (5%%) 
per cen t basis . In terest payab le sem i
ann ually . B onds w ill be dated  M ay first, 
1924.

A  certified  check  for T hree (3%) per 
cen t, m ade payab le to the C ity Clerk  
o f th e C ity  o f O w osso, w ill be required  
w ith  each bid.

P u rch aser  w ill be required to fu rn ish  
bonds and lega l opinion.

T he C ity  reserves  th e  r igh t to  reject 
an y  or all bids.

B A T E S K. LUCAS,
C ity  Clerk.

Signs of the Times
A m

Electric Signs
P rogress ive  m erch an ts and m a n 

ufactu rers now  realize  th e  va lu e  
of E lectric Advertising.

W e fu rn ish  you  w ith  • sk e tch es, 
prices and op era tin g  co st for th e  
ask in g .

THE POW ER CO.
Bell M 797 Citizens 4261

Sand Lime Brick
N oth ing  a s  Durable  

N oth ing  as F ireproof 
M akes Stru c tu res Beautifu l 

No Pa in tin g  
No Cost for Repairs  

Fire  Proof 
W eather Proof 

W a rm  in W in te r  
Cool in Su m m er

Brick is Everlasting

Grande Brick Co., Grand 
Rapids

Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co., 

Rives Junction.

C O U N T E R  S A L E S  B O O K S
Size o f slip  torn  out  
3%x5% in ch es to fit 
A ccou n t R eg isters. 
25000 W h ite  O riginals  

carbonized back. 
25000 Yel. D uplicates. 
Y our b u sin ess  card  
printed on face  of 
orig inal and pu blicate  
and a d vertisem en t on  
back o f du p licate  a s  
m ay be desired, for  
$17 f.o.b . our factory. 
W e sp ecia lize  on D up
lica te  and T rip licate  
B ooks o f  a ll kinds. 
L et us qu ote you.

B A T T L E  C R E E K  
S A L E S  B O O K  CO. 
R -4  Moon Journal Bl. 
Battle  Creek, M ich.

TYPEWRITERS
U sed  and R ebuilt m ach in es  all m ak es, 
all m ak es repaired and overhauled , all 
w ork guaranteed , our ribbons and ca r 
bon paper, th e b est m oney w ill buy.
Thompson Typewriter Exchange
35 N. Ion ia Ave., G rand Rapids, M ich.

SID N E Y  ELEVATORS
W ill reduce hand ling expense 
and speed up w ork— w ill make  
money for you. E a s ily  in 
stalled. P lan s  and in stru c 
tions sent w ith each elevator. 
W rite  sta ting  requirements, 
g iv in g  kind of m achine and 
size of platform  wanted, as  
well as  height. W e  w ill quote  
a money sav in g  price.

Sidney Elevator Mnfg. Co., Sidney, O.

REFRIGERATORS
for ALL PURPOSES

Send for Catalogue

No. 9S for R esidences  
No. 53 for H otels, C lubs, 

H osp ita ls, Etc.
No. 72 to r  G rocery Stores  
No. 64 for  M eat M arkets 
N o. 75 for F lorist Shops

McCRAY REFRIGERATOR CO.
2444 Lake  S t ,  Kendallv llle , Ind.

1882 - AW NINGS A N D  TENTS - 1924
W e m ake a  sp ec ia lty  o f Rope P u ll 

Up and Roller A w n in gs w ith  Cog G ear  
F ixtu res.

Our stock  o f W h ite  and K haki D uck  
and A w ning  S trip es is  v ery  com plete.

Q uality  o f m ater ia ls  and w orkm an
ship, not cheap n ess, h as a lw a y s been  
our m otto.

A sk  for our b lan ks g iv in g  fu ll in 
stru ction s how  to tak e  m easu rem en ts.

D on't buy until you g e t our prices  
and sam ples.

CHAS. A . COYE, INC. Grand Rapids, Mich.

CLOSING OUT SALE
of Schusters Fruits and Syrups

W e are go in g  out of this line and offer crushed fruits and  
syrups at fo llow ing  prices, subject to prior sale.

Syrups__________$ 2.00 gallon
Strawberries_____ Î0.00 case of six 2 qt. jars
Pineapple________ ÎO.OO case of six 2 qt. jars
Bittersweet______  8.00 case of six 2 qt. jars

Others in proportion*

G r a n d  Rapids Store Fixture Co.
Jobbers for W estern Michigan
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Two Wails Commonly Heard Against 
Hotel Men.

Glen Lake, April 28— Periodically I 
hear two distinct wails from the trav
eling fraternity.

W ail 1: Apples are retailing for one 
dollar per bushel, but the avaricious 
hotel man is charging 20 cents for 
one of them baked—an easily com
puted profit of several billion per cent.

■ Of course, the item of preparing this 
apple is a mere bagatelle but still w ith
out sugar and cream as an embellish
ment a baked apple would certainly 
prove dry picking, and these items cost 
easily 8 to 10 cents. Then there is the 
cost of service, dish washing and other 
items which must be reckoned with. 
If the overhead of the establishment 
is 40 per cent.—which is a very low 
estim ate—then you have another 8 
cents, which leaves but little margin 
on the sale, and. besides, baked ap
ples are not served to every one.

An order for potatoes, French fried 
for instance, usually sells for 20 cents, 
which by some patrons is considered 
akin to ‘ looting.” The raw material 
costs little or nothing. W e will say 
nothing. But every detail in their 
preparation costs something. A single 
order could not be supplied for twice 
the amount because of the preparation, 
cost of frying material, service, etc. If 
the orders were numerous there might 
be a good margin of profit, but they 
are infrequent. The life of a prime 
baked potato is said to be 15 minutes. 
Fortunately, the stock costs little or 
nothing, as I have said before, hence 
if you sell two orders out of a peck, 
you are in luck, though you make no 
profit.

These are two .items out of several 
in which the outlay for raw material is 
of little consequence. Practically 
everything else has a material and im
portant intrinsic value before the op
eration of preparation begins.

Wail 2: “The hotel man is very
glad to have the traveling man during 
the winter, but shows him scant cour
tesy in the summer.” A nother fallacy 
heretofore exploded, but periodically 
brought out, dusted off and placed on 
parade. A statem ent emphatically not 
borne out by the facts. Outside of the 
larger cities, there is not a hotel which 
would not be money ahead if it closed 
its doors in November, not to be re
opened until April. Recently I made 
an inspection of the books of one such 
hotel, much talked of for lack of hos
pitality, and found tha t during four 
months of the present winter its op
erator lost over $7,000 and missed a 
winter vacation in Florida.

Now what was the record for lait 
summer? H is commercial trade was 
just 20 per cent, of his grand total, but 
he could have sold out his accommo
dations to  tourists for double the price 
he was getting from his commercial 
trade. One principal reason for this 
was that his tourist patrons would 
“double up,” but the traveling man 
would have felt outraged if requested 
to do so.

I doubt if there are two dozen ho
tels in Michigan which did not operate 
at a loss during the past winter, and 
unless there is a decided change in op
erating conditions and costs, there will 
be a greater number closed next year. 
The commercial man m ust learn to

“give and take” and to snap out of 
the idea that he alone is the heart and 
soul of the support accorded the hotel 
man, especially in the resort district.

A nother fact not to be lost sight of 
is that in most resort hotels, the travel
ing man secures a uniform rate the 
year round, in most cases perceptibly 
lower than that given to the tourist.

My attention has been called to the 
attitude of a certain hotel man in Cen
tral Michigan who repeatedly makes 
the statem ent that he has no relations 
whatever with the Michigan State H o
tel Association, claiming that this or
ganization is endeavoring to regulate 
hotel rates. Poor “simp." Never in 
the entire history of the Association 
has there at any meeting been a sug
gestion made concerning rate regula
tion. On the contrary one of the 
prime objects of the Association has 
been to stabilize the cost of hotel op
eration in order that reductions in 
charges may be justified. Bulletins 
giving a verbatim  report of the pro
ceedings of all meetings have been 
published and broadcasted to this end.

The State Hotel Association is to 
the landlord just what associations of 
hardware, dry goods, implement, drug 
and other organizations mean to  those 
professions—educational and fraternal 
—with a view to im provement in ser
vice at a minimum cost ~f adminis
tration.

If the fool killer is no myth, he 
ought at least to try  and injects some 
sense into the cranium of an individ
ual who tries to conduct a business at 
the expense of fellow bonifaces, es
pecially with a program  of publicity 
built upon absolute falsehoods.

Said a rural landlord to me the other 
day: “I have very few patrons now
adays who criticize my methods of 
running a hotel, but once in a great 
while I have a visit from one of the 
old-time kickers, though this does not 
occur once a year.

“Some time ago I had a visit from 
one who came in during the middle of 
the afternoon and asked me if he could 
get dinner. I informed him the dinner 
hour was over, but that I never al
lowed anyone to go away hungry if I 
knew it and would try and provide 
som ething for him.

“ In the kitchen, through the assist
ance of one of my waitresses, we as
sembled what we considered a suffi
cient meal, consisting of hot soup, 
coffee, cold meats, bread and butter 
and a large section of pie.

“This was placed on the dining room 
table and the traveler was led to it.
I happened to overhear him say to the 
waitress that he would not offer such 
a meal to a dog.

“ I said nothing at the time, but 
tow ard the completion of the meal I 
approached him with a smile and asked 
him if everything was satisfactory. His 
response was a grunt, coupled with 
the statem ent that the meal was cold 
and not to his liking, notw ithstanding 
the fact that he had effectually dis
posed of it.

“W hen he came to settle I informed 
him there would be no charge for the 
meal; that for a quarter of a century 
I had sujjoosed his species was extinct, 
but now I had discovered a rare 
specimen and it was well worth the 
price of the meal. H e lingered about

MORTON HOTEL
W hen in Grand R apids you are cord ially  in v ited  to  V is it , D in e or D ance in 
th is  n ew  and B eau tifu l C enter o f H o sp ita lity .
400 R oom s— 400 B a th s  A t R a tes  from  $2.50 M enus in E nglish

W . C. K E E L E Y , M an ag in g  D irector.

The Center of Social and Business Activities

T H E  P A N T L I N D  H O T E L
Everything that a Modern H otel should be.

Rooms $2 .0 0  and up. With Bath $ 2 .5 0  and up.

HOTEL BROWNING '“ ¿ X T '
GRAND R APID S

Corner Sheldon and Oakes; Room s, duplex bath, $2
Facing  Union Depot; P r iva te  Bath , $2.50, $3
Three B lock s A w ay  N ever higher

T u rk ish  B a th s

wrNEN K A L A M A Z O O
Stop  a t  the

H eadquarte rs for a ll C iv ic  C lu bs  
Excellent Cu is ine  L u xu r io u s  Rooms

E R N E S T  M c L E A N ,  Mgr.

Hotel 
Whitcomb

AND

Mineral Baths
T H E  L E A D IN G  C O M M E R C IA L  

A N D  R E S O R T  H O T E L  O F  
S O U T H W E S T  M IC H IG A N  

Open the Y ear A round  
N a tu ra l Sa lin e -Su lp h u r W aters. Best 
for Rheum atism , Nervousness, Sk in  
D iseases and Run  Dow n Condition.

J. T. Tow nsend, M gr.
ST .  J O S E P H  M IC H IG A N

The Durant Hotel
Flint’s New Million and Half 

Dollar Hotel.

300 Rooms 300 Baths

Under the direction of the 
United Hotels Company

HARRY R. PRICE, Manager

Columbia Hotel
KALAM AZOO  

Good Place To Tie To

OCCIDENTAL HOTEL
F IR E  P R O O F  

C E N T R A L L Y  L O C A T E D  
Rates $1.50 and up 

E D W A R T  R. S W E T T ,  M gr. • 
M uskegon_________M ich igan

Bell Phone 596 Citz. Phone 61366

JO H N  L. LYNCH SALES CO.
S P E C IA L  S A L E  E X P E R T S  

Expert A d ve rt isin g  
Expert M erchand ising  

209-210-211 M urray B ldg. 
G R A N D  R A P ID S, M ICHIGAN

INDIA TIRES
H U D S O N  T I R E  C O M P A N Y  

D istrib u to rs

16 North  Com m erce Avenue  
Phone 67751 G R A N D  R A P ID S ,  M IC H .

C O D Y  H O T E L
G R A N D  R A P ID S

RATTTQ i  $1.50 up w ith o u t bath  
1 $2.50 up w ith  bath  

C A F E T E R IA  IN  C O N N E C T IO N

N  E W

M ERTEN S
B O D  One

P<&!
One hair block fa st  
or the Union Station 

QUAND r a p i d ; rilCH

W e ste r n  H o te l
BIG R A PID S, MICH.

Hot and cold running water in 
all rooms. Several rooms with 
bath. All rooms well heated and 
well ventilated.

A good place to stop.
American plan. Rates reason

able.
W IL L  F. JE N K IN S, Manager.

Lansing’s New Fire Proof
HOTEL ROOSEVELT

Opposite North  S ide  State  Capitol 
on Seym o u r Avenue  

250 Outside Room s, R a te s  $1.50 up, 
w ith B a th  $2.50 up. 

Cafeteria  in Connection.______

H O T E L  K E R N S
Largest H otel in Lansing

300 Room s W ith  or W ith o u t  Bath  
Popu lar Priced Ca fte r ia  in Connection  

Rates $1.50 up
E. S. RICH ARDSO N, Proprietor

CUSHMAN HOTEL
P E T O S K E Y ,  M IC H IG A N

The best is none too good for a tired 
Com m ercia l Traveler.
T r y  the C U S H M A N  on you r next trip  
and you w ill feel r igh t  at home.

BARLOW BROS. Grand Rapids, Mich. 
Ask sbout our way
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for a while, but I maintained my posi
tion, whereupon he departed and I am 
hoping to never again see one of his 
kind.”

I am inclined to the belief that the 
old-time hotel kicker is seldom to be 
found nowadays, but in my estimation 
he is head and shoulders above the in
dividual who stops at your hotel, puts 
up with some inconveniences w ithout 
saying anything to you about it, but 
peddles i t  broadcast without your 
knowledge.

Any reasonably minded landlord will 
thank the guest who will call his a tten
tion to any existing abuse, bu t it is 
manifestly unfair and unjust to leave 
his host in ignorance, and im part the 
information to outsiders.

H otel employes are bu t human and 
petty abuses will occasionally creep in, 
but it is most assuredly due the land
lord to im part the knowledge to him 
promptly, and I venture the assertion 
that he will be grateful to you for so 
doing and rectify the error prom ptly. 
Mr. Statler, in his code of hotel ethics, 
says: “There is nothing criminal in 
abuses in hotel service, when in ignor
ance of their existence, but when 
known their continuation is inexcus
able.”

In a visit to the P ark  Place Hotel, 
the other day, I was gratified to find 
my good friend, W . O. Holden, who 
has been connected in a managerial 
position with that institution for up
ward of forty years, in greatly im
proved health, and engaged in making 
various improvements in all depart
ments of that establishment, among 
which is the installation of an artificial 
refrigerating plant, which will ac
centuate the high grade service for 
which this institution is justly  popular. 
H ere is a dollar dinner, with unlimited 
selecton, which was being served on 
the occasion referred to:

C ream  o f T om ato Soup  
R ipe O lives

B ak ed  W h itefish  R isso les  P o ta to es
B oiled  B ee f  T ongue w ith  Sp inach  

R oast R ibs o f B eef, au  ju s
R oast L eg  o f V eal, P an  G ravy  

Stuffed  C abbage, B elg ian  S tyle,
P ea ch  F r itters , R aspberry Sau ce  

F ru it Salad
B oiled  and M ashed P o ta to es  

S u ccotash , P ick led  B ee ts , F ried  P arsn ip s  
A pple and M ince P ie  

C heese
V an illa  Ice Cream  A ssorted  Cake

B ev era g es
H ere is one of the places where the 

commercial man is entertained at an 
absolute loss during the w inter months 
but I have never heard any complaint 
about lack of fair treatm ent during the 
sum mer season, which is necessarily 
the harvest time of the resort region 
hotels.

Bliss Stebbins, who runs the Grand 
Lake H otel, a t Alpena, has been doing 
Europe this winter, accompanied by 
his estimable wife. H e will be back 
on his job this season but promises to 
be in attendance at the Saginaw m eet
ing May 10, when I presume he will 
have som ething to say to  his host of 
friends about European hotels and 
their customs.
any place after A rbor day where there 
Hollister, of the H otel Bancroft, Sag
inaw, is to be the host of the Associa
tion, M ay 9 and 10, which ought to  be 
the banner district m eeting of the 
year. F rank  S. Verbeck.

Items From the Cloverland of Michi
gan.

Sault Ste. Marie, April 29—The 
launch Brownie, owned by G. E. Grif- 
fen, of Nebish Island, started its regu
lar trip to the Soo last Thursday. The 
boat leaves at 7:15 a. m., arriving in 
the Soo at 9:15 a. m., leaving the Soo 
on its return trip a t 3 p. m. Trips are 
made to the Encam pm ent on T hurs
days and Saturdays of each week.

It is reported that work on the Soo 
Snows Railway will be started some 
time in May, providing the Utilities 
Commission put their O. K. on the 
proposition.

The junk business of L. Jacobs & 
Son, which has been located on Peck

street for the past twenty-five years, 
has moved to the new quarters on 
E ast Spruce street, near the water 
power canal, which is equipped with 
all modern machinery, their own rail
road and large buildings to continue 
the business.

I t  used to  be said that wherever 
there is smoke there is fire. Now it is 
said that where there is smoke there 
may be a flapper.

The new traffic ordinance went into 
effect here last Thursday. T hrough 
streets have ST O P signs on, which 
autoists must observe before entering. 
W e are getting to be just like any 
other large city. A violation costs $10; 
drivers take notice and up to the pres
ent no fines have been collected.

C. B. Dell, the well-known m erchant 
of Ozark, was a business visitor here 
last week.

C. W . Tapert, of the T apert Special
ty Co., left last week for D etroit on 
business and will m otor from  there to 
Chicago to attend the confectionery 
convention.

The Cornwell Co., which has been 
doing a large wholesale mercantile 
business in various cities in Michigan, 
has sold the entire business to Swift & 
Company, of Chicago, including all of 
the branch houses a t Bay City, Jack- 
son, Flint, Sault Ste. Marie, Kalama
zoo, Traverse City and the large stor
age at Saginaw. This deal m arks the 
passing of a large and successful busi
ness, which was started about forty 
years ago by Lewis Cornwell, founder 
of the company, who previous to that 
time was a live stock dealer, delivering 
the cattle to the butchers at Saginaw 
and Bay City from Chicago. I t was 
there that Mr. Cornwell met G. F. 
Swift and, both being interested in the 
same line, became friends. W hen Mr. 
Swift started to dress cattle in Chica
go and make shipments via refriger
ator cars, Mr. Cornwell opened up 
distributing houses at Bay City and 
Saginaw, and since that time the ship
ping of live cattle ceased. Mr. Corn- 
well a few years later turned the busi
ness over to his sons, and he himself 
took up the lum ber business. H is six 
sons all followed in the meat business, 
gradually branching out until it grew 
to be one of the largest businesses of 
its kind in the State. It is understood 
that Swift & Company will operate 
the business much on the same "lines, 
but discontinue the groceries and 
handle only packing house products. 
Most of the Cornwell employes will 
remain w ith the new house. Some of 
the old employes have been with the 
Cornwells for thirty-three years.

W illiam G. Tapert.

Pontiac—T he W olverine M anufac
turing  Co., Franklin Road and Grand 
T runk R. R., has been incorporated 
to manufacture, job and sell furniture 
and other merchandise, with an au
thorized capital stock of $50,000, of 
which amount $12,000 has been sub
scribed and $2,250 paid in in cash.

D etroit—T he C. G. Needham Co., 
318 State street, has been incorporated 
to manufacture and deal in millinery 
goods, women’s and children’s w ear
ing apparel, with an authorized capital 
stock of $3,000, all of which has been 
subscribed, $500 paid in in cash and 
$2,040 in property.

D etroit—The Roosevelt U pholster
ing & M anufacturing Co., 5727 H as
tings street, has been incorporated 
with an authorized capital stock of 
$30,000 and 3,000 shares no par value, 
of which amount $3,000 and 300 shares 
has been subscribed, $2,500 paid in in 
cash and $500 in property.

Most folks act now-a-days as if they 
were the whole grand jury.

The True Gentleman.
The true gentleman is the man 

whose conduct proceeds from good 
will and an acute sense of propriety, 
and whose self-control is equal to all 
emergencies; who does not make the 
poor man conscious of his poverty, the 
obscure man of his obscurity, or any 
man of his inferiority or deformity; 
who is himself humbled if necessity 
compel him to humble another; who 
does not flater wealth, cringe before 
power, or boast of his own possessions 
or achievements, who speaks with 
frankness, but always with sincerity 
and sympathy, and whose deed follows 
his word; who thinks of the rights 
and feelings of others rather than of 
his own; who appears well in any com
pany and who is at home what he 
seems to be abroad—a man with whom 
honor is sacred.

W atch for good news from  Europe.
W hat do you pay a doctor for if not 

to obey his directions?

Don’t have to hurry to catch up. Get 
ahead and stay ahead.

Automobile
Fire

Buildings of Elmer Phelps 
near Stockbridge Burned

T he tool-house and garage 
of E lm er Phelps, a farm er 
living near Stockbridge, 
burned on April 4, and a new 
F lint Sedan was completely 
destroyed. The car which 
Mr. Phelps had only had a 
few weeks, was insured in 
the Citizens’ Mutual Automo
bile Insurance Company of 
Howell for $2,000. An ad
justm ent was made on April 
5 in which the full am ount of 
the policy, $2,000, was paid 
to Mr. Phelps.

A  G reat S a le s  Stim u lator
Hundreds of Qrocers 
Are Finding That

Zion Fig B ars
Sell Fast—Repeat Often—and pay them big 
returns on their money invested.

The delicious goodness of ZION FIG BARS has enabled 
grocers to build up an ever increasing all the year round 
trade.

Zion Fig Bar is just one of the many cakes of value we 
have to offer.

If your wholesale grocer cannot supply you, write us.

Samples and prices are awaiting your request.

ZION IN ST IT U T IO N S Ô IN D U ST R IE S
Z IO N . IL L IN O IS
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M ich. State  Pharm aceutica l A ss 'n .
P resid en t—D. D. A lton , F rem ont.
S ecretary—L. V . M iddleton, Grand  

R apids.
T reasurer—A. A. D e K ruif, Zeeland.
E x ecu tiv e  C om m ittee— J. A . Sk inner, 

Cedar Sp rin gs; J. H . W eb ster, D etro it; 
D. G. L ook, L ow ell; John  G. S tek etee , 
Grand R apids; E llis  E . F au lk n er, M id- 
dlev ille ; G eorge H . G rom m et, D etro it, 
ex-officio .

M ich igan  Board  of Pharm acy. 
P resid en t—J am es E. W ay, Jackson . 
V ice-P resid en t — Jacob  C. D ykem a, 

Grand R apids.
S ecretary—H. H . H offm an, L ansing.
J. A. S k inner. C edar Springs.
O scar W . Gorenflo, D etroit.
C laude C. Jon es, B a ttle  Creek. 
D irector o f D rugs and D ru g  S tores— 

H . H . H offm an, L ansing.

How To Attract the Motor Camper.
A new phase of American life is 

making its appearance, one of which 
the business man should take cogniz
ance. This is exemplified in the motor 
camper. Large numbers of substantial 
citizens are now able to gratify the old 
adventurous spirit handed own from 
our roving ancestors. They pile some 
bedding and some cooking utensils 
into the family bus, strap on a tent, 
load in the family, and are ready for 
the road. It is a healthful and a joy
ous way of spending a vacation. Of 
course there is a big drive on the South 
during the w inter months, and a big 
drive on the N orth  when summer 
comes along. The Easterner goes 
W est and the W esterner hikes East.

Scenic country comes in for a great 
deal of attention, as is only natural, 
and spots famous in American history 
are visited by thousands of these tour
ists every year.

However much the tourist may en
joy the scenic wonders of America, 
there is another thing that interests 
him, and that is a place to camp. No 
doubt all of the larger cities have now 
allotted some space to the m otor 
camper. Some of them have marked 
off the bare ground, laid a w ater pipe, 
perhaps and tha t is about all. O thers 
have provided cold water, facilities for 
heating water, sanitary features, and 
even laid cement sidewalks. Still 
others have provided tubs and strung 
electric lights. Smaller towns have 
made quite a bid for the m otor camper 
here and there. I t is quite likely that 
he will camp where the prospects 
seem best. Ten or tw enty miles mean 
nothing in his life. If he hears there 
is a good camp tw enty miles further 
on, the chances are that he will chug 
right along until he reaches it.

Now what does the camper need?
In the first place, he needs a plot of 

well-drained ground. He can’t camp 
in a marsh. H e needs good water for 
drinking, cooking, and washing pur
poses.

H e needs sanitary facilities.
These things he must have.
In addition he could use:

-Planking or platform s for tents.
Board or cement sidewalks—narrow  

ones will do.
Facilities for washing clothes.
Facilities for bathing.
Electric lights.
The services of a watchman or town 

officer.
W e m ust rem em ber that some of 

these camps are practically perm anent, 
having occupants as long as the weath
er will permit. As fast as tourists 
leave camp, others arrive. Frequently 
a mayor is elected and a primitive 
form of town governm ent set up. 
There are games, athletic contests, and 
evening concerts. And a spirit of good 
fellowship prevails all the time. W hen 
people start out to play the gypsy, 
they are apt to leave behind dull care. 
This is as it should be.

In some locations M other N ature is 
on the job handsomely and will do 
much toward making comfortable 
these joyous guests.

A grove of oak trees, for instance, 
makes an ideal spot. O r we have a 
grassy stretch of land sloping gently 
to a creek. A good spring is very 
useful. Even in a small town the 
business men can get together and 
provide many comforts at a very small 
expense.

These m otor campers will leave con
siderable money in a town. They are 
buying supplies all the time and in 
addition to necessaries will buy m ag
azines, cigars, cigarettes, tobacco, soda 
water, candy, and patronize the local 
picture shows.

If the town decides that it wants to 
do something for the m otor campers, 
make a supply of good drinking water 
the first consideration. This should 
be looked after by the local health 
officers. If there are adequate springs, 
well and good. If not, it will not cost 
much to run out a pipe from the local 
water supply and fix up a few faucets. 
An outdoor brick oven with boiler 
will provide hot water for washing 
clothes and even for bathing. The 
campers get along nicely when the 
weather is fine. Rainy weather is 
what makes things uncomfortable in 
camp. H ere is where sidewalks are 
appreciated. They may be of boards, 
concrete, or failing those, of gravel or 
flagstones.

In some localities the boy scouts 
have been called in and have done 
great work.

A few beds of large flowering plants 
will do much to beautify a camp site. 
No doubt there will be a small ravine 
or hollow nearby. Some such spot 
should be designated as a general 
dumping place for refuse and tin cans. 
In a town with electric lighting, it is 
no trick at all to run out a wire and 
string festoons of lamps all over the

camp. This always makes a big hit.
A capable constable or watchman 

is very desirable, for the campers want 
to go to town to buy supplies, to visit 
the postoffice, and to see the sights. 
It is not always safe for them to leave 
the tent or car unguarded. Very fre
quently they have to attend to this 
police work themselves. But it would 
not cost very much for the local busi
ness men to combine in employing a 
watchman. The word that a camp is 
a “safe” camp will quickly pass along 
the line, and will work wonders in 
swelling the ranks of those who 
patronize the same.

This above all, let the town people 
show a friendly, hospitable spirit.

You have probably been touring 
yourself. You remember the town 
where you struck a gruff, suspicious 
constable? Your tags were open to 
criticism, so was your method of park
ing, and, in short, he made you anxious 
to get out of town just as quickly as 
you could. On the other hand, per
haps there was a time when you had a 
break down. The constable got a 
mechanic for you, the bystanders help
ed jack up the car, and the people in 
the house close at hand invited you in 
for a cup of tea. You will never for
get that town or its good people.

T hat’s the spirit.
If you want the motor campers, 

make them welcome. They won’t fail 
to advertise your place as a good town.

Study What Local Stores Have.
Now that the fashion magazines and 

style talks by radio have posted the 
women of the smaller cities and towns 
of the country as to what’s w hat in 
feminine dress, the stores along 
Monroe avenue serve more than the 
purpose of supplying the needs of con
sumers. According to a man who is 
w'ell posted on m atters pertaining to 
women’s wear, they have become edu
cational institutions for out-oLtown 
buyers. In the last few weeks, he says 
he has had several buyers tell him 
that they would not think of placing 
orders until they have seen what the 
stores on Monroe avenue are showing. 
Not only do they closely study the 
window displays, but take a look at the 
stocks of stores carrying lines of the 
kind in which they are particularly in
terested. Once posted on w hat the 
local stores are carrying, they place 
their business, for they know that 
their customers, price for price, will be 
interested in the same class of goods.

Now Making Different Lines.
Constant “trading down” in women’s 

sweaters has caused one of the prom i
nent concerns making this merchan
dise to abandon the business largely 
and to go into the making of sport 
costumes of knitted fiber silk. Some 
sweaters are still being made in the 
better grades, but the popular-priced 
lines, on which the concern in question 
until recently did the bulk of its busi
ness, have been given up. All designs 
are original with the firm in the lines 
it is making now, and one new gar
ment is brought out every week. The 
new lines include jacket and vest suits 
and dresses to wholesale at $16.50 to 
$40, and mannish vests to wholesale 
at $5 to $7.50, all in fiber silk. Con
siderable success is reported in the 
venture.

Tree Planting on Arbor Day. 
W ritten  for th e  T rad esm an .

Any one who intends to plant trees 
on A rbor day should be studying and 
planning for it. There is no use of 
securing trees and setting them unless 
the work is done right. Countless 
trees are set every year which cannot 
possibly survive the first summer, be
cause of ignorance in planting. Pass 
any place aftera A rbor day where there 
are newly set trees and a glance will 
tell that some will not live; others may 
live but not thrive, even with proper 
care.

If observance of A rbor day is only 
for the moral effect; if correct meth
ods are not used in planting or if 
proper care is not continued for a 
year or more following, one might 
better devote such time to his usual 
work. The greatest mistake is in 
leaving a full top—all the branches— 
while a portion of the root stock has 
been cut or broken off in taking up and 
cannot supply the full amount of 
nourishm ent for the top. Small trees 
—mere whips—can be taken up with 
nearly all the roots; bu t a tree of two 
inches diam eter and ten to twelve feet 
tall cannot be w ithout much labor. 
But this is not necessary. A major 
portion of the root stock will do if 
the top is severely trimmed. A bare 
whip or pole is preferable to many 
branches. Cut off one-half to two- 
thirds of each branch left. Any broken 
or bruised roots should be cut above 
the break with a slanting cut, leaving 
the cut surface underneath. Set trees 
three or four inches deeper than they 
were in the woods. W et the roots and 
sift the finest, richest soil among the 
fibers: add more soil and press down 
gently around the roots. Do not fill the 
hole entirely, but leave a depression of 
two or three inches lower than sur
rounding ground to catch the rain. If 
a rain storm  is not imminent it is a 
good plan to pour one or two pails full 
of water about each tree. If  location 
is low and moist no mulch is needed; 
but in high and dry locations mulching 
and attention are necessary.

Every arbor day should record 
progress in tree planting, not only for 
shade and decoration, but for indus
trial needs. Some of the millions put 
into fraudulent oil stock m ight be 
safely and profitably invested in aban
doned farms or untillable portions of 
occupied farms. There is great need 
of commercial tree planting. Corpora
tions should be formed under proper 
legal regulations for the purpose of re
foresting tracts of land. Investm ents 
should be safe, profitable and holdings 
readily negotiable in case of need of 
funds.

Bulletins can be obtained from State 
agricultural colleges and from the 
United States D epartm ent of Agricul
ture from which complete information 
may be obtained as to sources of sup
ply, cost, care, etc.

L et’s not all be jum ping-jacks, to do 
this or that on a certain day or week 
when some official pulls a string or 
some one starts a drive, and then be 
inactive, inert until the next popular 
wave, but let’s start doing something 
and keeping it up “on our own.”

E. E. W hitney.

Be careful not to buy first mortgage 
securities from second-rate concerns.
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HAIRS ARE ALL RIGHT ON THE HEAD
BUT NOT ALL RIGHT ON THE PAINT JOB

Sell y o u r  cu stom e rs a B ru sh  tha t can be used all d ay  and still have all the 
b rist le s  in the B ru sh  when th rou gh  w ith  it. B u y  th is  V u lc an ize d  A s s o r t 
m ent now.

1

Fairfax Assortment

Fairfax Assortment Cost 
You $8.50 Each.

A n  A sso rtm e n t  of F la t  V a rn ish  
B ru sh e s  in wood counter d is 
p lay  box, beautifu l green and 
b lack  trim m ed, wood hand le 
b ru shes. W id th  2 in. or m ore 
of b lack  C h ine se  bristles, v u l 
can ized in pure rubber. A s s o r t 
m ent conta in s:

6— 1 in. B ru sh  Reta il 25c $1.50 
12— 1J/2 in. B ru sh  Ret. 35c 4.20 
12— 2 in. B ru sh  Reta il 45c 5.40 
6— Z/z in. B ru sh  Ret. 55c 3.30

Reta il ______$14.40

MAIL THIS 
COUPON 
TODAY 

STATE HOW 
TO SHIP

I H A Z E L T IN E  & P E R K IN S DRUG CO.
' Grand Rapids, Mich.
| P lea se  send m e v ia  P arcel P ost, E xpress, N e x t Order, 

1 O n ly  F a ir fa x  B ru sh  A sso r tm e n t  to cost me $8.50 each.

N am e ______________________________

A dd ress______________________

I C ity______________ ________________  S tate.

HAZELTINE & PERKINS DRUG CO.
M an iste e  M IC H IG A N  . G rand  R a p id s

• • • • T H I N K
If you were Lousy, what would you do?

(ARB
Trade

Kills Lice on Stock and Poultry 

No Dip No Dust No Fuss No Muss 

“ J U S T  _ S P R A Y ”

Hazeltine & Perkins Drug Co. 
D ist r ib u to r s  

Grand Rapids, Mich.

Odessa Chemical Co.
M a n u fa c tu re rs

Lake Odessa, Mich.

W rite for prices. Please mention the Tradesm an.

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

A c id s
B oric ( P o w d .)_ 15 @ 25
B oric  ( X t a l ) ____ 15 0 25
C arbolic _______ 47 @ 54
C itric --  ---------- 62 @ 70
M uriatic ________ 3%@ 8
N i t r i c ______— 9 @ 15
O xalic __________ 20%@ 30
S u lp h u r ic _______ 3%@ 8
T a r t a r i c __ _____ 40 @ 50

A m m o n ia
W ater, 26 d e g ._ 10 @ 18
W ater, 18 deg. - 8%@ 13
W ater, 14 deg. . 6%@ 12
C a r b o n a te __ — 20 @ 25
Chloride (G ran.) 10%@ 20

B a lsa m s
Copaiba _________  60@1 00
F ir  ( C a n a d a )_ 2 55@2 80
F ir  ( O r e g o n )__  65@1 00
P e r u ____________ 3 0<J @3 25
T o l u ____________  3 00 @3 25

B a r k s
C assia  (ordinary) 25@ 30
C assia  (S a ig o n )_50® 60
S a ssa fra s  (pw. 50c) @ 55
Soap C ut (pow d.)

30c _____________  18® 25

Berries
Cubeb ____________  @1 25
F ish  _______________ 25@ 30
J u n ip e r ___________  7@ 15
P rick ly  A sh  --------- @ 30

E x t ra c t s
L icorice ___________ 60® 65
L icorice  p o w d . ___70® 80

F lo w e rs
A r n ic a _____________ 25® 30
C ham om ile (G er.) 35® 40
C ham om ile R o m . ___1 75

G u m s
A cacia, 1 s t ______ 50® 55
A cacia , 2 n d --------- 45® 50
A cacia , S o r t s ___ 22@ 30
A cacia , P ow dered 35@ 40
A loes (B arb P o w ) 25 @ 35 
A loes (Cape P ow ) 25® 35 
A loes (Soc. P ow .) 65® 70
A safoetid a  ______ 65@ 75

P o w . __________ 1 00@1 25
Cam phor ______ 1 20@1 30
G u a ia c __________  @ 60
G uaiac, p ow ’d _ @ 75
K ino ____________  @ 85
K ino, pow dered— @ 90
M yrrh __________  @ 0
M yrrh, pow dered @ 75
Opium, powd. 15 15® 15 42 
Opium, gran. 15 15@15 42
Sh ellac  __________  90@1 00
Shellac B leach ed  1 00®1 10 
T ragacanth , pow. @1 75
T r a g a c a n t h ____ 1 75@2 25
T u r p e n t in e --------- @ 25

Insectic ides
A rsen ic  ________ 20 @ 30
B lue V itrio l, bbl. @ 07 
B lue V itrio l, le ss  8%@ 15 
B ord eau x M ix D ry  14® 29
H ellebore, W hite

pow dered ______ 20® 30
In sec t P o w d e r _70® 90
L ead  A rsen ate  Po. 26® 35
L im e and Sulphur

D r y _____________ 8%@ 24
P a r is  G r e e n ---------32® 48

Leaves
B u ch u  _________  1 35@1 50
B uchu , pow dered @1 50
Sage, B u lk  --------- 25® 30
Sage, % l o o s e ___ @ 40
Sage, pow dered— @ 35
Senn a, A lex . ____ 75® 80
Senna, T inn. ____ 30® 35
Senna, T inn. pow . 25® 35 
U v a  U r s i ___________ 20® 25

O ils
A lm onds, B itter ,

t r u e __________  7 50@7 75
A lm onds, B itter ,

a r t i f i c ia l______  4 00@4 25
A lm onds, S w eet,

tru e ____________  80 @1 20
A lm onds, S w eet,

im ita tion  -------  60 @1 00
A m ber, crude — 1 50@1 75
Am ber, rectified  2 00@2 25
A n ise  _______'__ 1 00 @1 25
B e r g a m o n t_____ 5 25@5 50
C a j e p u t ________  1 50® 1 75
C a s s ia _____- ____ 4 00@4 25
C a s t o r __________ 1 75@2 00
Cedar L e a f ____1 75@2 00
C itr o n e l la ---------  1 50@1 75
C lo v e s __________  3 50@3 75
C o c o a n u t__ 25® 35
Cod L i v e r ______1 35®1 45
Croton _________  2 00® 2 25
C otton S e e d ____1 40@1 60
Cubebs ________ 8 50@8 75
E ig e r o n ________ 3 00@3 25
E u c a ly p t u s _____1 25@1 50
H em lock, p u re— 2 00®2 25
Juniper B err ies- 2 25@2 50
Jun iper W ood_1 50® 1 75
Lard, e x t r a ____1 35® 1 45
Lard, N o. 1 ___-  1 25@1 35

L aven dar F lo w _ 6 50@6 75
L aven dar Gar’n 85@1 20
L em on ________ 1 50@1 75
L in seed  bid, le s s  @ 98 
L in seed  bid, le ss  1 05@1 18 
L inseed , raw , bbl. @ 96 
L in seed , ra. le ss  1 03@1 16 
M ustard, artifil. oz. @ 60
N ea tsfo o t ______  1 35@1 50
O live, p u r e ____ 3 75@4 50
O live, M alaga,

y e l l o w -------------  2 75@3 00
Olive, M alaga,

g r e e n _________  2 75@3 00
Orange, S w eet_ 4 50@4 75
O riganum , pure @2 50
O riganum , com ’l 1 00@1 20
P en n yroyal ____  3 00@3 25
P e p p e r m in t___  7 00@7 25
R ose, p u r e ____10 50@10 90
R osem ary  F low s 1 25® 1 50 
Sandalw ood, E.

L __________  10 00@10 25
S assa fras , true 2 75®3 00
S assa fras , a r ti’l 80@1 20
S p e a r m in t______ 4 00@4 25
S p e r m ___________ 1 80@2 05
T an sy  ___________ 6 00® 6 25
Tar, U S P ________ 50® 65
T urpentine, bbl_____  @1 01
T urpentin e, le ss  1 08® 1 21
W in tergreen ,

le a f  ___________ 6 00@6 25
W in tergreen , sw ee t

birch _________ 3 50@3 75
W in tergreen , a r t_80@1 20
W orm seed ______ 9 00@9 25
W orm w ood ____  9 00@9 25

P o ta ss iu m

B ic a r b o n a te _____ 35® 40
B ic h r o m a te ______ 15 @ 25
B r o m id e _________  50® 65
C arbonate ______ 30® 35
C hlorate, g ra n ’d 23® 30 
Chlorate, powd.

or X t a l ______— 16® 25
C yanide _________ 30® 50
Iodide _________  4 46 @4 62
P e r m a n g a n a te_ 30® 40
P ru ssia te , y e llow  65@ 75
P ru ssia te , r e d _ @1 00
Su lphate ________ 35® 40

R oo ts

A lk an et ________ 25® 30
B lood, pow dered- 35® 40
Calam us ________ 35@ 60
E lecam pane, pwd 25® 30
G entian , pow d._ 20® 30
G inger, A frican ,

pow dered ___  30® 35
G inger, Jam aica  60® 65
G inger, Jam aica ,

pow dered ____ 42® 50
G oldenseal, pow. 5 50@6 00
Ipecac, p o w d .   @3 75
L icorice  _________ 35® 40
L icorice, pow d. 20® 30 
Orris, pow dered 30@ 40
Poke, pow dered- 35® 40
R hubarb, powd. 85@1 00 
Rosinwood, powd. @ 40
Sarsaparilla , Hond.

ground ________  @1 00
Sarsaparilla  M exican,

ground __________  @ 60
Squills __________  35® 40
Squills, pow dered 60® 70
T um eric, pow d. 17® 25 
V alerian , powd. 40® 50

Seeds

A n ise  ____________  @ 35
A nise, pow dered 35® 40
Bird, I s __________  13® 15
C a n a r y __________  10® 15
C araw ay, Po. .50 35® 40
Cardam on _______ @2 75
Celery, powd. .55 .45® 50 
Coriander pow. .35 27® 30
D i l l _____________ 12 %@ 20
F e n n e l l__________  25® 40
F la x  __________  07 %@ 12
F la x , g r o u n d __ 07%@ 12
F oen u greek  pow. 15® 25
H em p ___________  8®  15
L obelia , p o w d . __ @1 25
M ustard, yellow — 15® 25
M ustard, b la c k _15® 20
P op py __________  22® 25
Q uince _________  1 75@2 00
R ape ____________  15® 20
S a b a d i l la ________ 23® 30
S u n f lo w e r ______ 11% @ 15
W orm , A m erican  30@ 40 
W orm , L ev a n t ------ 6 50

T in ctu res

A con ite  _________  @1 80
A loes ____________  ® 1 45
A rnica  __________  @1 10
A safoetid a  ______ @2 40
B elladonn a ______ @1 35
B enzoin  _________  @2 10
B en zoin  Com p’d @2 65
B uchu  __________  @2 55
C a n th r a r a d ie s ___ @2 85
C a p s ic u m _____- — @ 2 20
Catechu ________ @1 75

C inchona ________ @2 10
C olchicum  ______ @1 80.-
Cubebs __________  @3 00
D ig ita lis  ________  @1 80
G entian  _________  @1 35
G inger, D. S. __ @1 80
G uaiac _________  @2 20
G uaiac, Am m on. @2 00
Iodine ___________  @ 95
Iodine, C olorless @1 50
Iron, C lo .________  @1 35
K i n o _____________  @1 40
Myrrh ___________  @2 50
N u x V o m i c a ____ @1 55
Opium __________  @3 50
Opium, C a m p .__ @ 85
Opium, D eodorz’d @3 50
Rhubarb _________ @1 70

Paints.

Lead, red dry __ 15@15% 
Lead, w h ite  dry 15@15% 
Lead, w h ite  oil __ 15@15% 

Ochre, yellow  bbl. @ 2
Ochre, yellow  le ss  2%@ 6
R ed V en e t’n Am . 3%@ 7
Red V en e t’n E ng. 4®  8
P u tty  ------------------  5®  8
W hiting , bbl. ____ @ 4%
W h itin g  ------------  5%@ 10
L. H . P . P rep__  2 80@3 00
R ogers P r e p . __ 2 80@3 00

M iscellaneous

A c e t a n a l id _____42%@ 50
A lum  ___________  08® 12
Alum . powd. and

ground ------------  09® 15
B ism u th , Su b n i

tra te  ------------  3 92 @4 12
B orax  x ta l or

pow dered ____ 07® 13
C antharades, po. 2 00® 3 00
C a lo m e l________ 1 66 @1 86
C apsicum , p ow ’d 48® 55
C a r m in e ________  6 00@6 60
C assia  B u d s ____ 25® 30
C loves __________  50@ 55
Chalk P rep ared - 14® 16
C h o lo ro fo rm ____ 57 @67
Chloral H yd rate  1 35@1 85
C o c a in e ______ 10 60@11 25
C ocoa B u t t e r ____55® 75
Corks, lis t , le ss  40@50%
Copperas _______ 2%@ 10
Copperas, Pow d. 4®  10 
C orrosive Sublm  1 29® 1 55
Cream  T a r t a r ____30® 35
C uttle b o n e ______40® 50
D extr in e  ________  5®  15
D over’s  P ow d er 3 50@4 00 
E m ery, A ll N os. 10® 15 
E m ery, Pow d ered  8®  10
Epsom  S a lts, bbls. @ 3
E psom  S a lts, le s s  3%@ 10
E rgot, p o w d e r e d __@ 75
F lak e , W h i t e ____ 15® 20
Form aldehyde, lb. 15@ 30
G e la t in e ________1 25@1 50
G lassw are, le ss  55%. 
G lassw are, fu ll case  60%. 
G lauber S a lts, bbl. @03% 
G lauber S a lts  le ss  04® 10
Glue, B row n ____ 21® 30
Glue, B row n Grd 15® 20
Glue, w h i t e ____27 %@ 35
Glue, w h ite  grd. 25® 35
G lycerine ______ 22% @ 40
H ops _____________  65® 75
Iodine _________ 6 15@6 55
Iodoform  ______ 8 00® 8 30
L ead A c e t a t e _ 18® 25
L y c o p o d iu m ______60® 75
M ace _____________  @ 80
M ace, pow dered 95® 1 00
M e n th o l______ 18 00@19 00
M o r p h in e ____ 10 58@11 33
N u x  V o m i c a ____ @ 30
N u x  V om ica , pow . 17® 25 
Pepp er b lack  pow. 32® 35 
Pepper, W h ite  — 40® 45 
P itch , B urgund ry 10® 15
Q u assia  __________  12® 15
Q uinine __________  72@1 33
R ochelle S a lts  — 28® 35
Saccharine ______ @ 30
S a lt P e ter  ______ 11® 22
S eid litz  M ixture 30® 40
Soap, green  ____ 15® 30
Soap m o tt ca st . 22% @ 25 
Soap, w h ite  ca st ile

case ______________ @10 80
Soap, w h ite  ca st ile

le ss , per b a r _______@1 30
Soda A s h _________ 3%@ 10
Soda B icarb on ate 3%@ 10
Soda, Sa l ------------  03® 08
Sp irits  Cam phor -  @1 35
Sulphur, r o l l ____3%@ 10
Sulphur, S u b l . ___04® 10
T am arinds ______ 20®  25
T artar E m etic  — 70® 75
T urpentin e, V en . 50® 75 
V an illa  E x. pure 1 75@2 25 
W itch H azel — 1 46@2 05 
Zinc Su lphate . .  06® 15
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country merchants will have their orders 
filled at market prices at date of purchase.

A D V AN CED D EC L IN E D
R ice C u r ra n t s
P re se rve  Je lly B u lk  O live s
C ann ed  P ineapp le
C ann ed  Beef

A M M O N IA

A rctic, 16 oz. ________ 2 00
A rctic, 32 o z . ________ 3 25
Q uaker, 36, 12 oz., ca se  3 75

48, 1 lb. ______________ 4 60
24, 3 lb. ______________ 6 25
10 lb. p a ils, per doz. S 20
15 lb. pails, per doz. 11 20
25 lb. p a ils, per doz. 17 70

B A K IN G  P O W D E R S  
A rctic, 7 oz. tum bler 1 35
Q ueen F lake, -6 o z . _1 25
Q ueen F lak e , 16 o z ._2 25
Q ueen F lake, 100 lb. k eg  11 
Q ueen F lak e , 25 lb. k eg  14
R oyal, 10c, doz. _______ 95
R oyal, 6 oz ., d o z . _2 70
R oyal, 12 oz., d o z . _5 20
R oyal, 5 lb. ________ 31 20
R ocket, 16 oz., doz. 1 25

B E E C H - N U T  B R A N D

M ints, a ll f l a v o r s ____ 60
B acon, large _________ 4 05
B acon , m edium  _______2 40
Sliced  beef, l a r g e ____5 10
Grape Jelly , m ed iu m _2 70
P eanu t bu tter, 16 oz. 4 70 
P ea n u ts  bu tter, 10% oz 3 25 
P ea n u t b u tter , 6% oz. 2 00 
P ean u t bu tter, 3% oz. 1 25 
B aked beans, 16 o z__1 40

B L U IN G

O riginal

condensed  P earl 

Crown Capped  

4 doz., 10c dz. 85 

3 dz. 15c, dz. 1 25

B R E A K F A S T  F O O D S  
Cracked W h eat. 24-2 3 85
C ream  o f W h e a t ------6 90
P illsb u ry’s  B e s t  Cer’l 2 20 
Q uaker P uffed  R ice— 5 65 
Q uaker P u ffed  W h ea t 4 40 
Q uaker B r fs t  B isc u it 1 90
R alston  P u rin a  ---------- 3 60
R alston  B ran zos ------- 2 70
R alston  Food , l a r g e __3 60
S axon  W h ea t F o o d _3 85

Shred. W h ea t B isc u it 3 85 
V ita  W h eat, 1 2 s ---------1 80

P o s t ’s B ran d s.
G rap e-N u ts, 24s _____3 80
G rap e-N u ts, 100s _____2 75
P ostu m  Cereal, 1 2 s __2 25
P o st T o a sties , 3 6 s __2 85
P o s t  T o a stie s , 2 4 s __2 85
P o s t’s  B ran , 24s _____2 70

B R O O M S
P arlor P ride, d o z .___ 6 00
Standard Parlor, 23 lb. 7 00 
F a n cy  P arlor, 23 lb. 8 00 
E x. F an cy  P arlor 25 lb. 9 25
E x. F ey . P arlor  26 lb. 10 00
T oy  ___________________2 25
W hisk , N o. 3 ________ 2 76

B R U S H E S
Scrub

Solid B ack , 8 i n . ____1 50
Solid  B ack , 1 i n . ____1 75
P o in ted  E nds _______ 1 25

S tove
Sh aker _______________ 1 80
No. 50 _______________ 2 00
P eer less  ______________ 2 60

Shoe
N o. 4 - 0 _______________ 2 25
N o. 2 0 ________________ 3 00

B U T T E R  COLOR
D andelion , ___________ 2 85
N edrow , 3 oz., doz. 2 50

C A N D LE S
E lectric  L ig h t, 40 lbs. 12.1
Plum ber, 40 lbs. _____12.8
Paraffine, 6s _________ 14%
Paraffine, 12s _______ _ 14%
W ick in g  _________ ____40
Tudor, 6s, per b o x __30

C A N N E D  F R U IT . 
A pples, 3 lb. S tandard 1 50
A pples, N o. 1 0 _ 4 25@5 50
A pple S au ce , N o. 2_ 2 00
A pricots, No. 1 1 35@1 90
A pricots, N o. 2 _____ 2 85
A pricots, N o. 2% 2 60@3 75
A pricots, N o. 1 0 _____8 00
B lack b erries, N o. 10 12 50 
B lu eb er’s , N o. 2, l-75@ 2 50
B lu eb erries, N o . 10__11 00

C herries, N o. 2 _ 3 00@3 50 
C herries, N o . 2% 4 00@4 95
C herries, N o. 1 0 _____ 10 75
L oganberries, N o. 2 __ 8 00
P ea ch es, N o. 1 1 10@1 80
P ea ch es, N o . 1, S liced  1 40
P ea ch es, N o . 2 ____ 2 75
P ea ch es, N o. 2% M ich 2 25 
P ea ch es, 2% Cal. 3 00@3 75 
P ea ch es, 10, M ich 5 50@6 50 
P ineapple , 1, s led  1 80@2 25 
P ineapple , 2 s i. 3 10@3 25 
P'apple, 2, br el. 2 75@2 85 
P ’app le, 2%, si. 3 80@4 50
P ’apple, 2, c r u . ____@2 75
P ineapple , 10 c r u ._14 00
P ears, N o . 2 _________ 2 90
P ears, N o. 2 % __3 50@3 75
P lu m s, N o. 2 __ 1 25@1 40
P lu m s, N o. 2% _______ 2 50
R asp berries N o. 2, b lk  3 00 
R asp b’s, Red, No. 10 13 00 
R aspb'b, B lack

N o. 10 ____ 11 50@12 50
Rhubarb, N o. 1 0 _____ 4 75

C A N N E D  F ISH .
Clam  Ch’der, 10% oz. 1 35 
Clam  Ch., N o. 3 3 00@3 40 
C lam s, S team ed , N o. 1 1 SO 
Clam s, M inced, N o. 1 2 50 
F in n an  H add ie, 10 oz. 3 30 
C lam  B ouillon , 7 oz— 2 50 
C hicken H add ie , N o. 1 2 75
F ish  F la k es, s m a l l_1 35
Cod F ish  Cake, 10 oz. 1 85
Cove O ysters, 5 o z . __1 75
L obster, N o . ’%, S tar  3 15 
Shrim p, 1, w e t 2 10@2 25 
Sard’s, % Oil, k y  6 25@7 00 
Sard in es, % Oil, k ’le s s  6 00 
Sardines, % Sm oked 7 50 
Salm on, W arrens, %s 3 00
Salm on, Red A la s k a __2 95
Salm on, M ed. A la sk a  1 85 
Salm on, P in k  A la sk a  1 65 
Sardines, Im . %, ea. 10 @28 
Sard in es, 1m., %, ea. 25
Sardin es, C a l ._1 65 @1 80
T una, %, A lb o c o r e _95
T una, %s, C urtis, doz. 2 20 
T una, %s C urtis doz. 3 50 
T una, is ,  C urtis, doz. 7 00

C A N N E D  M EAT. 
B acon , Med. B eech n u t 2 25 
B acon. L ge. B eech n u t 3 65
B eef, N o. 1, C o r n e d __2 75
B eef, N o. 1, R o a s t_2 75
B eef, N o. 2%, E agle  s li 1 25 
B eef, N o. %, Q ua. s li. 1 75 
B eef, 5 o z ., Q ua., s li. 2 50 
B eef, N o. 1, B ’nut, sli. 5 10

B ee fs tea k  & O nions, s  2 75
C hili Con C a., I s  1 35@1 45
D ev iled  H am , % s  2 20
D eviled  H am , % s  3 60
H am b urg  S tea k  &

O nions, No. 1 ____ 3 15
P o tted  B eef, 4 o z . ___1 10
P o tted  M eat, % L ibby * 50 
P o tted  M eat, % L ibby 90
P o tted  M eat, % R ose 85 
P o tted  H am , Gen. % 1 85 
V ien n a  S au s., N o. % 1 35 
V eal L oaf, M e d iu m __2 30

B ake d  B e a n s
C am pbells ____________ 1 15
C lim atic  Gem , 18 oz. 95
F rem on t, N o. 2 ______ 1 20
Snider, N o. 1 ________  95
Snider, N o. 2 _______1 25
V an  Cam p, s m a l l ____ 85
V an  Cam p, M e d .____1 15

C A N N E D  V E G E T A B L E S .
A sp a ra g u s .

N o. 1, G reen tip s  4 50@4 75 
No. 2%, L ge. G reen 4 50
W . B ean , c u t _______ 2 00
W . B ean s, 10 __ 8 50@12 00 
G reen B ea n s, 2s 1 85@3 75 
Gr. B ea n s, 10s 7 50@13 00 
L. B ean s, 2 gr. 1 35@2 66 
L im a B ean s, 2s, Soak ed  95 
R ed K id . N o . 2 1 20@1 35 
B ee ts , N o. 2, wh. 1 75@2 40
B ee ts , N o. 2, c u t ____1 60
B ee ts , N o, 3. c u t ____1 80
Corn, N o. 2, E x  s ta n  1 45 
Corn, N o. 2, F an . 1 60@2 25 
Corn, N o. 2, F y . g la ss  3 25 
Corn, N o. 10 „ 7  50@16 76 
H om iny, N o . 3 1 00@1 15
Okra, N o . 2, w h o le  __ 2 00
Okra, N o. 2, cu t ___ 1 60
D ehydrated  V eg. Soup 90 
D ehydrated  P o ta to es, lb  45
M ushroom s, H o t e l s ___38
M ushroom s, C hoice ____50
M ushroom s, Sur E x tra  70 
P e a s  N o. 2, E .J . 1 50@1 80 
P ea s, N o . 2, S ift..

J u n e _________ 1 90@2 10
P ea s , N o . 2. E x . S ift.

E . J . ------------------------- 2 60
P ea s , E x . F in e , F ren ch  25 
Pu m pk in , N o. 3 1 35@1 60 
P u m pk in , N o. 10 4 50@5 60 
P im en tos , %, ea ch  12@14
P im en tos, %, each  __ 27
S w ’t  P o ta to es, N o. 2% 1 60 
Saurkraut, N o . 3 1 40@1 60 
S u cco tash , N o. 2 1 65@2 50 
S u ccotash , No. 2, g la s s  2 80
Spinach, N o. 1 _______ 1 10
Spinach, N o . 2 _  1 35@1 76 
Spinach, N o. 3__ 2 00@2 40
Spinach, N o. 10__ 6 00@7 00
T om atoes, N o. 2 1 30@1 60 
T om atoes, N o. 3 .1 90@2 25 
T om atoes, N o. 2 g la s s  2 60 
T om atoes, N o. 10 6 50@7 00

C A T S U P .
B -n u t, Sm all _________ 2 25
L illy  V a lley , 14 o z . __2 50
L ibby, 14 oz. _________ 2 25
L ibby, 8 oz. __________ 1 75
L ily  V a lley , % p in t 1 75
P aram ou n t, 24, 8s _____ 1 45
P aram ou n t, 24, 1 6 s __2 40
P aram ou n t, 6, 1 0 s ___ 10 00
Sn iders, 8 oz. _________ 1 85
Sn iders, 16 oz. _______ 2 85
R oyal R ed, 10 o z . _____ 1 40

C H I L I  S A U C E
Snider, 16 oz. _________ 3 35
Sniders, 8 oz. _________ 2 35
L illy  V a lley , 8 o z . _2 10
L illy  V a lley , 14 oz. __ 3 00

O Y S T E R  C O C K T A IL .
Sniders, 16 o z . ________3 25
Sniders, 8 o z . ________ 2 35

C H E E S E
R oquefort ____________ 59
K ra ft Sm all t i n s ____1 70
K raft A m erican  _____1 70
Chili, sm all tin s ____1 70
P im ento , sm all t in s_1 70
R oquefort, sm all t in s  2 50 
C am em bert, sm all t in s  2 50
B r i c k ____________ ■_____20
W iscon sin  Old ______21
W iscon sin  N e w ______ 21
Longhorn ____________ 21
M ichigan F u ll Cream  20 
N ew  Y ork F u ll C ream  28 
Sap Sago  __________ __30

C H E W IN G  G U M .
A dam s B lack  J a c k ---- 65
A dam s B loodberry ____ 65
A dam s D en ty n e  _______ 65
A dam s C alif. F r u i t ___65
A dam s Sen Sen _______ 65
B eem a n ’s  P ep sin  _______65
B e e c h n u t ________________ 70
D oublem int _____________ 65
J u icy  F ru it _____________ 65
P epperm int, W rig leys — 65 
Sp earm in t, W rig leys  — 65
W rig ley ’s  P -K  _________ 65
Zeno _____________________65
T eab erry  ________________ 65

CHOCOLATE.
B aker, C aracas, %s — 37 
B aker, C aracas, %s — 35 
H ersh eys, P rem iu m . %z 35 
H ersh eys, P rem iu m . %» 36 
R unkle, P rem iu m , %s_ 31 
R unkle, P rem iu m , %s_ 34
V ien n a  S w eet. 2 4 s ___3 10

COCOA.
B u n te, %s ________—— 43
B u n te, % lb. _________   35
B u n te, I D . --------   32
D roste 's  D u tch , 1 lb.__ 9 00 
D roste ’s  D utch , % lb. 4 75 
D roste ’s  D u tch , % lb. 2 00
H ersh eys, %s __________ 33
H ersh eys, %s __________ 28
H uyler ______   86
L ow ney, % s____   40
L ow ney , %s ____________ 40
L ow ney , %s ___________ 38
L ow ney , 5 lb. c a n s ____31
V an H ou ten , %s _______ 76
V an H ou ten . %s _____  75

COCOANUT.
%s, 5 lb. case  D unh am  42
%s, 5 lb. c a s e _________ 40
%s & %s 15 lb. c a se — 41 
B ulk, barrels shredded 24 
48 2 oz. p k gs., per ca se  4 15 
48 4 oz. p k gs., per ca se  7 00

CLO TH ES LINE.
H em p, 50 ft. __________ 2 00
T w isted  C otton , 50 ft . 1 75
Braided, 50 f t . _________ 2 75
Sash  Cord ___________  4 25

C O F F E E  R O A S T E D
Bulk

Rio ____________________25
S an tos ___________  31 @33
M aracaibo ___________ 37
G autem ala  ___________ 39
J a v a  and M o c h a ____41
B ogota  _______________ 41
P eab erry  _____________ 33%

M c L a u g h lin ’s  K e p t-F re sh  
V a cu u m  packed. A lw a y s  
fresh . C om plete lin e  o f 
h ig h -g ra d e  bulk coffees. 
W . F . M cL augh lin  & Co., 

C hicago

Coffee E x trac ts
M. Y ., per 100 ______ 12
F ra n k ’s  50 pk gs. _____4 25
H u m m el’s  50 1 l b . _10%

C O N D E N S E D  M I L K
E agle , 4 doz. _________ 9 00
L eader, 4 doz. _______ 6 75

M I L K  C O M P O U N D
H eb e, T all, 4 d o z . __4 50
H ebe, B ab y , 8 d o z ._4 40
C arolene, T all, 4 doz. 3 80 
C arolene, B a b y ______3 60

E V A P O R A T E D  M I L K

Q uaker, T all, 4 d o z ._4 65
Q uaker, B aby, 8 doz. 4 55 
Q uaker G allon, % doz. 4 50 
B lue G rass, T all, 48 4 50 
B lue G rass, B aby, 72 4 40
B lue G rass, N o. 1 0 _4 45
C arnation , T all, 4 doz. 4 90 
C arnatirn , B aby, 8 dz. 4 80
E v ery  D ay , T all _____4 90
E very  D ay, B a b y ____4 80
G oshen, T all _________ 4 50
P e t, T a ll ____ 4 90
Pet, Baby, 8 o z . ____ 4 80

B orden5s, T all -----------4 90
B ord en’s  B ab y  ---------- 4 80
V an  Camp, T all _____4 90
V an  Camp, B a b y ------3 75

CIGARS
L ew ellyn & Co. Brands 

G arcia M aster
Cafe, 100s __________  37 50

S w ift
W olverine, 50s ____ 130 00
Suprem e, 5 0 s ________ 110 00
B oston ian , 50s _____ 95 00
P erfecto , 50s ______ 95 00
B lu n ts, 5 0 s _________  75 00
C abinet, 5 0 s ________  73 00

Tilford C igars
C lubhouse, 5 0 s ______ 110 00
P erfecto , 6 0 s _______  95 00
T uxedo, 5 0 s ________  75 00
T ilcrest, 50s ________  35 00
W orden Grocer Co. Brands
H enry  G e o r g e ______$37 60
H arvester  K i d d i e s_ 37 50
H a rv ester  R ecord B ._75 00
H a rv ester  D elm onico  75 00
H arvester  P er fec to __ 95 00
W eb stere tts  ________  37 50
W eb ster S avoy  ____ 76 00
W eb ster  P l a z a ______ 95 00
W eb ster  B elm on t____110 00
W eb ster  S t. R eges__125 00
S tarligh t R ou se ____ 90 00
S ta r lig h t P - C l u b _ 150 00
L a A zora A greem en t 58 00 
L a A zora W ash in gton  76 00
L ittle  V a len tin e  ____ 37 50
V alen tin e  V i c t o r y __75 00
V a len tin e  D e L u x __ 95 00
V alen tin e  I m p e r ia l__ 95 00
T i o n a _________________ 30.00
C lin t Ford __________ 35 00
N ordac T riangu lars,

1-20, p er M _______  75 00
W orden’s  H a v a n a  

Sp ecia ls , 1-20, per M 75 00 
Q ualit iy  F ir s t  S to g ie  18 50

CO N FEC TIO N ER Y
S tick  C andy P a ils

S t a n d a r d ____________ _ jg
Jum bo W rapped ___ 20
P u re S u gar S tick  600s 4 25 
B ig  S tick , 20 lb. c a se  21 

M ixed Candy
K in d e r g a r t e n ________ 19
L e a d e r _______________ ig
X . L . O . ___________ I  16
F rench  C r e a m s ______20
Cam eo ____________ ___ 22
G r o c e r s __________ ____ 13

F an cy  C hocolates
5 lb. B oxes  

B itter sw ee ts , A ss 'ted  1 75 
Choc M arshm allow  D p 1 75 
M ilk C hocolate A  A_2 00
N ibb le  S tick s  ________2 00
P rim rose Choc. ______1 35
N o. 12 Choc., D ark _ 1 75 
N o. 12, Choc., L igh t _ 1 85 
C hocolate N u t R olls _ 1 90

G um  D ro p s  P a ils
A n ise  _________________ 17
Orange G um s ZZZZ_ZZ 17
C hallenge G u m s ____L_ 14
F a v o r i t e _______________ 20
Superior ______________ 21

L ozenges. P a ils
A . A. Pep. L ozen ges 20 
A . A. P in k  L ozen ges 20 
A. A. Choc. L ozen ges 20
M otto H ea rts  _________ 21
M alted M ilk L ozen ges 23

H a rd  Goods. P a ils
L em on D rops ________ 20
O. F . H orehound dps. 20
A n ise  S q u a r e s ________20
P ea n u t S q u a r e s ______22
H orehound T ab le ts  __ 20

C ou gh  D ro p s  B x s.
P u tn a m ’s  ____________ 1 30
Sm ith  B ros. __________ 1 50

P a ck a ge  Goods 
C ream ery M arshm allow s  

4 oz. pk g., 12s, cart. 1 05 
4 oz. pkg., 48s, ca se  4 00

Specia lties.
W alnu t F u d g e __  _ 24
P in eap p le  F u d ge  22
Ita lian  B on B o n s ______20
A tla n tic  C ream  M in ts_32
S ilver K in g  M. M allow s 32
H ello , H iram , 2 4 s ___1 50
W aln u t Sundae, 24, 5c 85 
N eap o litan , 24, 5c 85
Y ankee Jack , 24, 5c 85
G ladiotor, 24, 1 0 c ____1 60
M ich. S u gar Ca., 24, 5c 85
P a l O M ine, 24, 5 c ____ 85
S caram ouche, 24-10c_ 1 60

C O U P O N  B O O K S  
50 E con om ic  grade __ 2 50 
100 E con om ic g r a d e _4 50
500 E con om ic grad e  20 00 
1,000 E con om ic grade 37 60 

W here 1,000 books are  
ordered a t  a  tim e, sp ec ia l
ly  prin t front cover  is  
fu rn ish ed w ith o u t charge.

C R E A M  O F  T A R T A R  
6 lb. b oxes ____________ 38

D R IED  FR U ITS  
A pples

E vap . C hoice, b u l k ____13
A pricots

E vaporated , C h o ic e ___ 20
E vaporated , F a n c y ___ 25
E vap orated  S lab s ______15

Citron
10 lb. b o x _______________ 48

C urrants
P a ck a g e , 14 o z . ______17
B o x es , B ulk , per lb. __ 17
G reek, B u lk , lb. _____15%

P each es
E vap . C hoice, u n p . ____12
E vap ., E x . F a n cy , P . P. 17

Peel
L em on, A m erican  _____25
O range, A m erican  _____26

R aisin s
Seeded, B u lk  _________ 10%
Seeded , bulk C alif.__09%
S eed less , 15 oz. pkg. 12
S eed less , T h o m p s o n _11
Seeded, 15 oz. p k g ._12
C aliforn ia  S u l a n a s __09%

C alifornia Prunes
30-100, 25 lb. b o x e s _@7%
80-90, 25 lb. b o x e s _@08%
70@80, 25 lb. b o x e s _@09%
60@70, 25 lb. b o x e s _@10%
50-60, 25. lb. b o x e s __@12
40-50, 25 lb. b o x e s __@14%
30-40, 25 lb. b o x e s __@17%
20-30, 25 lb. b o x e s __@19%

FA R IN A C E O U S GOODS
Beans

Med. H an d  P i c k e d _06%
Cal. L im a s __________ 15
B row n , S w ed ish  ___ 08%
R ed K id n ey  ________ 0£

Farin a
24 p a c k a g e s __ r_______ 2 25
B ulk , per 100 l b s . _05%

Hominy
P earl, 100 lb. s a c k __2 75

M acaron i
D om estic , 20 lb. b o x  08 
A rm ours, 2 doz., 8 oz. 1 80 
F ou ld ’s , 2 doz., 8 oz. 1 80
Q uaker, 2 d o z . ______1 80

Pearl Bar ley
C h ester ______________ 4 25
00 and 0000 __________ 6 00
B a rley  G r i t s ________ 05

Peas
Scotch , l b . _______________ 08
S p lit, lb. y e l l o w ______08
Sp lit, green  ____________ 10

Sago
E a st In d ia  __________   10

Tap ioca
P earl, 100 lb. s a c k s _11
M inute, 8 oz ., 3 doz. 4 05 
D rom edary I n s t a n t_3 50

F L A V O R IN G  E X T R A C T S

Doz. Doz.
Lemon Vanilla
1 2 0 __ % o u n c e __ 1 65
1 6 5 __ 1% o u n c e __2 20
2 75 __ 2% o u n c e __3 60
2 40 __ 2 o u n ce __3 30
4 50 ,__4 o u n c e __6 00
7 75 — 8 ou n ce_10 90

15 00 __ 16 o u n c e __ 20 00
29 00 __ 32 ou n ce__ 38 00

A rc tic  F la v o r in g s  
V a n illa  or  L em on

1 oz. P arn el, d o z . ____1 00
2 oz. F la t, d o z . ______ 2 00
3 oz. T aper, 40 bot. for  6 75

Smith’s
Flavorings

2 oz. V an illa  __________2 00
2 oz. L em on __________ 2 40
4 oz. V a n illa  __________ 3 50

J iffy  Punch
3 doz. C a r t o n __________2 25

A ssorted  flavors.

F R U IT  J A R S  
M ason, p ts., per g ro ss  7 35 
M ason, q ts., per gross  8 65 
M ason, % ga l., gross  11 70 
Ideal, G lass Top, p ts. 9 90 
Ideal G lass Top, q ts. 10 70 
Idea l G lass T op, % 

gallon  ___________  14 95
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Jello-O , 3 doz. _______3 45
K n ox’s  Spark ling, doz. 2 25 
K n o x ’s  A cid u ’d, doz. 2 25
M inute, 3 doz. ________ 4 05
P lym outh , W h ite  _____1 55
Q uaker, 3 doz. _______2 70

H O R S E  R A D IS H  
P er  doz., 5 oz. _______1 15

J E L L Y  A N D  P R E S E R V E S
P u re, 30 lb. p a i l s ____4 00
Im itation , 30 lb. pa ils  1 90 
P u re 7 oz. A sst., doz. 1 20 
B u ck eye, 22 oz., doz. 2 10

J E L L Y  G L A S S E S  
* os., per doz. _______ 36

O L E O M A R G A R IN E  
K en t Storage  Brands.

Good L uck, 1 l b . ____25%
Good L uck, 2 l b . ____25
Goon L uck, s o l i d ___24
G ilt E dge, 1 lb. ____25%
G ilt E dge, 2 l b . ______25
D elio ia , 1 lb. ________22
D elic ia , 2 lb. _________ 21%

Sw ift  Brands.
Gem N u t ____________ 24
Sp ecia l C ountry roll_27
V an  W estenbrugge  B rand s  

Carload  D istribu tor

¿OLEOMARGARINE

N ucoa , 1 lb. ________  24%
N ucoa, 2 and 5 lb___ 24

M A T C H E S
C rescen t, 144 _________5 75
D iam ond, 144 b o x ____ 8 00
S earch ligh t, 144 box 8 00 
R ed S tick , 720 lc  bxs 5 50 
R ed D iam ond, 144 bx 6 00 

Sa fe ty  M atches  
Q uaker, 5 gro. case  4 75 

M IN C E  M E A T
N one Such, 3 d o z ._4 85
Q uaker, 3 doz. c a s e _3 50
L ibby, K egs, w et, lb. 22 

M O L A S S E S .

Gold Bre r Rabb it  
N o. 10, 6 can s to case  5 55
N o. 5, 12 can s to case  5 SO
N o. 2%, 24 can s to  cs. 6 05 
N o. 1%, 36 can s to  cs. 5 00 

Green Brer Rabb it  
N o. 10, 6 can s to case  4 20
N o. 5, 12 cans to  case  4 45
N o . 2%, 24 ca n s to  cs. 4 70 
N o. 1%, 36 cans to  cs. 4 00 

A u n t  D inah  Brand.
N o. 10, 6 can s to case  3 00 
N o. 5, 12 can s o case  3 25 
N o. 2%, 24 cans o cs. 3 50 
N o. 1%, 36 cans oe cs. 3 00

New  Orleans
F a n cy  Open K ettle  —  68
Choice --------------------------- 52
F a i r ------------------------------ 32

H a lf barrels 5c ex tra  
M olasses in Cans. 

D ove, 36, 2 lb. W h. L. 5 60 
D ove, 24, 2% lb W h. L  5 20 
D ove, 36, 2 lb. B lack  4 30 
D ove, 24, 2% lb. B lack  3 90 
D ove, 6, 10 lb. B lue L  4 45 
P alm etto , 24, 2% lb. 4 65

N U T S .
W hole

Alm onds, T erregon a— 20
Brazil, N e w -------- ---------13
F an cy  m i x e d --------------- 20
F ilb erts, S ic ily  -----------15
P ean u ts , V irg in ia , raw  09% 
P ea n u ts , V ir. roasted  11 
P ea n u ts , Jum bo, raw  12 
P ean u ts . Jum bo, rstd  13
P ecan s, 3 s ta r  -----------23
P eca n s, Jum bo -----------24
W alnu ts, N a p l e s ------ 22

Salted  Peanuts.
F an cy , N o. 1 --------------17
Jum bo -------------------------- 23

Shelled.
A lm onds ---------------------  48
P ean u ts , Spanish ,

125 lb. b a g s --------------16
F ilb erts  ----------------------- 32
P eca n s ------------------------- 9'1
W a ln u t s ----------------------- 60

O L IV E S .  
B ulk , 2 ga l. keg
B ulk, 3 ga l. keg  -----
B ulk, 5 ga l. k e g ------
Q uart, J a rs, dozen __

3 2u
4 75 
7 50
5 50

P int, Jars, d o z e n ___3 25
4 oz. Jar, p lain, doz. 1 35 
5% oz. Jar, pi., doz. 1 60 
9 oz. Jar, p lain , doz. 2 35
20 oz. Jar, PI. doz__4 25
4 oz. Jar, Stu ., doz. 1 90 
6 oz. Jar, stuffed , dz. 2 60 
9 oz. Jar, Stuffed, doz. 3 60 
12 oz. Jar, Stuffed,

doz. __________  4 50@4 75
20 oz. Jar, stu ffed  dz. 7 00 

P E A N U T  B U T T E R .

Bel C a r -M o  Brand  
8 oz., 2 doz. in case
24 1 lb. pa ils  ________
12 2 lb. p a i l s __________
5 lb. pails 6 in  crate  
14 lb. p a ils  __________
25 lb. pa ils  __________
50 lb. t in s  ____________
P E T R O L E U M  P R O D U C T S  

Iron B arrels
P erfection  K e r o s in e_13.1
Red Crown G asoline,

T ank  W agon ______ 18.7
Gas M achine G asoline 37.2 
V. M. & P. N ap h th a  23.6
C apitol C ylinder ______39.2
A tlan tic  R ed E n g in e_21.2
W in ter B lack  _________ 12.2

Cpolarine
Iron Barrel*.

L ight ---------------------------- 59.2
M edium  _______________ 61.2
H ea v y  ________________ 64.2
Special h eavy  _________ 66.2
E xtra h eavy  __________ 69.2
T ransm ission  Oil _____59.2
Finol, 4 oz. cans, doz. 1.40 
Finol, 8 oz. cans, doz. 1.90
P arow ax, 100, lb. _____7.9
P arow ax, 40, 1 l b . ___8.1
Parow ax, 20, 1 l b . ___8.3

Sem d ac, 12 pt. can s 2 80 
Sem dac, 12 qt. ca n s 4 IE

P IC K L E S  
M edium  Sou r

Barrel, 1,200 count __ 19 25 
H alf bbls., 600 count 10 50
10 gallon  k eg s  _____ 9 50

Sweet Sm a ll
30 ga llon , 3000 ______ 38 00
30 gallon , 3000 ______ 43 00
5 gallon , 500 _________ 7 75

D ili Pickles.
GOO Size, 15 g a l . ____12 00

P IP E S
Cob, 3 doz. in bx. 1 00@1 20 

P L A Y IN G  C A R D S
Broadw ay, per d o z ._2 75
B lue R ibbon ______:__ 4 00
B icycle  ________________ 4 60

P O T A S H
B a b b itt’s 2 d o z . .______2 75

F R E S H  MEATS 
Beef

Top S teers & H eif. 16@17 
Good S teers  & H eif. 14@15 
Med. S teers  & H eif. 12@13 
Com. S teers  & H eif. 10O12

Cows.
Top ______________________12
G o o d _____________________11
M edium  _________________ 09
co m m o n  ________________ 08

Veal.
T op __________________ 11
Good _________________ 10
M edium  ----------------------08

Lam b.
Good ________________ 28
M edium  ______________ 25
Poor _________________ 15

Mutton.
Good _________________ 16
M edium  ______________ 14
P oor _________________ 08

Pork.
H ea v y  h ogs __________ 09
M edium  h ogs _________ 09%
L igh t h o g s  __________ 10
L o i n s _________________ 18
B u tts  ________________ 15
Sh oulders ____________ 11
H am s ________________ 16
Sp areribs ____________ 10
N eck  b on es  __________05

P R O V IS IO N S  
Barre led  Pork  

C lear B ack  __ 23 00@24 00
Shoj-t C ut Clear 22 00 @23 00 
Cl^ar F a m ily ,-  27 Q0@28 00

Dry S a lt M eats 
S P  B ellies  __ 16 00@18 00 

Lard
P u re in  t i e r c e s ______13
60 lb. t u b s ___advan ce %
50 lb. t u b s ___ advan ce %
20 lb. p a i l s ___ad van ce  %
10 lb. p a i l s ___ad van ce  %

5 lb. p a i l s ___advan ce 1
3 lb. p a i l s ___advan ce 1

C o m p o u n d _____________ 13%
S a u sa g es

B o l o g n a _______________ 12%
L iver __________________ 12
F rank fort _____________ 16
P o r k _______________18@20
V e a l ___________________ 11
T ongue ________________ 11
H ead ch eese _________  14

Sm oked M eats 
H am s, 14-16, lb. _.21@ 24 
H am s, 16-18, lb. __21@ 26 
H am , dried beef

s e ts  ___________ 38 @39
C alifornia H a m s _12@ 13
P icn ic  B oiled

H am s _________ 30 @32
B oiled  H a m s __34 @37
M inced H a m s _14 @15
B acon  __________  18 @30

B eef
B o n e l e s s ____ 23 00@24 00
Rum p, n e w _ 23 00@24 00

Mince M eat.
C ondensed N o. 1 car. 2 00 
C ondensed B ak ers  brick 31
M oist in g la ss  _______  8 Oo

P ig ’s  F eet
% bbls. ___________ 2 15
% bbls., 35 l b s . _______ 4 00
% b b l s . _________________7 00
1 b b l ._________________ 14 15

Tripe.
K its, 15 lbs. _______.— 90
% bbls., 40 l b s . _______ 1 60
% bb ls., 80 l b s . _______ 3 00
H ogs, per lb. ________  @42
B eef, round s e t ____14@26
B eef, m iddles, s e t_25@30
Sheep, a  sk e in  1 75@2 00 

RICE
N ew  Y ork F u ll Cream  31
F an cy  H ead  --------- 8%@9
B roken _______________  3%

ROLLED OATS 
S tee l Cut, 100 lb. sks. 4 75 
S ilver F lake, 12 Fam . 2 35 
Q uaker, 18 R egular __ 1 80 
Quaker, 12s F am ily  N  2 75 
M others, 12s, 111’num  3 25 
Silver F lake, 18 R eg. 1 45
Sack s, 90 lb. J u t e ___ 3 00
S acks, 90 lb. C o t t o n _3 10

RUSK S.

H olland Rusk 
Co.

36 15c pkgs. __$4.30
SA L E R A T U S

Arm and H am m er — 3 75 
SA L SODA

G ranulated, bbls. ___ 2 00
G ranulated, 100 lbs. cs  2 25 
G ranulated, 36 2% lb.

pack ages __________  2 50
COD FISH

M iddles _________________ 16
T ab lets , 1 lb. P u re —  20 
T ab lets , % lb. P u re,

d o z . _____  1 40
W ood boxes, P u re ------- 28
W hole Cod ----------------- H

Holland H erring
M ixed, K egs ---------- 1 15
Q ueen, h a lf bbls. —  8 25
Q ueen, bbls. ------------ 16 00
M ilkers, k egs --------------1 25
Y. M. K eg s ________ 1 15
Y. M. h a lf bbls. _____9 00
Y. M. B bls. _______ 17 50

H erring
K  K  K  K , N orw ay _  20 00
8 lb. p a i l s _____________ 1 40
Cut L unch ___________ 1 25
B oned, 10 lb. b o x e s _27

Lake Herring
% bbl., 100 lbs. _____6 50

M ackerel
T ubs, 100 lb. fn cy  fa t  24 50
T ubs, 60 cou n t _______ 5 75

W hite  Fish
Med. F an cy , 100 lb. 13 00 

SH O E BLA C K EN IN G . 
t  in  1, P a ste , doz. — 1 35 
E. Z. C om bination , dz. 1 35
D ri-F oot, doz. _______ 2 00
B ixb ys, Doz. _________ 1 35
Shinola, doz. ------------  90

STO VE PO LISH. 
B lack ine, per doz. __ 1 35 
B lack  S ilk  L iquid, dz. 1 40 
B lack  Silk  P a ste , doz. 1 25 
E n am alin e P a ste , doz. 1 35 
E nam aline L iquid, dz. 1 35 
E  Z Liquid, per doz. 1 40
R adium , per d o z . ------1 85
R isin g  Sun, per doz. 1 35 
654 S tove E nam el, dz. 2 80 
V ulcanol, N o. 5, doz. 95 
V ulcanol, N o. 10, doz. 1 35
Stovoil, per doz. ____3 00

SA LT.
Colonial, 24, 2 l b . ------ 95
L og Cabin 24-2 lb. case  1 90
Med. N o. 1, B b l s . ___2 80
Med. N o. 1, 100 lb. bg. 95 
Farm er Spec.., 70 lb. 95 
P ackers M eat, 56 lb. 63 
C rushed R ock for ice  

cream , 100 lb ., each  75
B lock s, 50 lb. ________  47
$ q tt« r  Salt, 280 lb. bbl. 4 50

B aker Salt. 280 lb. bbl. 4 25
100, 3 lb. T a b l e _____ 6 07
60, 5 lb. Table ______ 5 57
30, 10 lb. T a b l e _____ 5 30
28 lb. bags, T a b l e __ 40

P er case , 24, 2 l b s ._2 40
F iv e  case  l o t s ________2 30

W orcester

Bbls. 30-10 sks. _______ 5 40
Bbls. 60-5 sks. _______5 55
Bbls. 120-2% sks. __ 6 05
100-3 lb. sk s. _________ 6 05
Bbls. 280 lb. bulk:
A -B u tter  _____________ 4 20
A A -B u tter  ____________ 4 20
P la in  50-lb. b lks. __  52
No. 1 M edium  b b l ._2 75
T ecum seh  70-lb. farm

sk. _________________  92
C ases, Ivory, 24-2 cart 2 35 
B a g s 25 lb. No. 1 m ed. 26
B a g s 25 lb. Cloth dairy  40 
B a g s  50 lb. Cloth dairy 76 
Rock “C” 100-lb. sa ck s 70

S O A P
Am. F am ily , 100 box 6 00
Export, 120 box _____4 90
F lake W hite, 100 box 4 40 
F els  N ap th a , 700 box 5 50 
Grdma W h ite  N a. 100s 4 50 
Rub N o M ore W h ite

N ap th a , 100 b o x _5 00
S w ift C lassic , 100 box 4 40 
20 M ule B orax, 100 bx 7 55
W ool, 100 box ________ 6 50
F airy , 100 b o x ____,____5 50
Jap R ose, 100 b o x ___ 7 85
P alm  Olive, 144 box 11 00
Lava, 100 b o x _________ 4 90
O ctagon _______________ 5 95
Pum m o, 100 b o x ____4 85
S w eeth eart, 100 box _ 5 70 
Grandpa T ar, 50 sm . 2 00 
G randpa T ar, 50 lge . 3 45 
Q uaker H ard w ater

Cocoa, 72s, b o x _2 70
F airb ank  Tar, 100 bx 4 00 
T rilby Soap, 100, 10c,

10 cak es f r e e ______8 00
W illiam s B arber B ar, 9s 50 
W illiam s M ug, per doz. 4S

Proctor & G am ble. 

5 box lo ts , a ssorted
Ivory, 100, 6 oz. __ 6 50
Ivory, 100, 10 o z . ___ 10 85
Ivory, 50, 10 o z . ______5 50
Ivory Soap F lk s., 100s 8 00 
Ivory Soap F lk s., 50s 4 10

C L E A N S E R S .

80 can  cases , $4.80 per case

W A S H IN G  P O W D E R S .

Bon A m i Pd, 3 dz. bx  3 75 
Bon A m i -Cake, 3 dz. 3 25
C lim aline, 4 doz. ___  4 20
Grandm a, 100, 5 c ------4 00
G randm a. 24 Large _ 4 00
Gold D u st, 1 0 0 s _______4 00
Gold D u st, 12 L arge 3 20
Golden Rod. 24 _______4 25
Jinx, 3 d o z . ___________ 4 50
La F ran ce  L aun, 4 dz. 3 60 
L u ster  B ox , 54 ___ :—, 5 7§

M iracle C., 12 oz., 1 dz 2 25 
Old D utch  Clean. 4 dz 3 40
Q ueen Ann, 60 o z . _2 40
R inso, 100 oz. ________5 75
Rub N o More, 100 ,10

oz. _________________  3 «5
Rub N o More, 18 Lg. 4 00 
Sp otless C leanser, 48,

20 o z . ______________ 3 85
Sani F lu sh , 1 d o z ._2 25
Sapolio, 3 doz. ______3 15
Soapine, 100, 12 oz. _ 6 40 
Snow boy, 100, 10 oz. 4 00
Snow boy, 24 L a r g e _4 80
Speedee, 3 doz. ______7 20
Sunbrite, 72 d o z . ____4 00
W yand otte , 48 _______4 75

SPIC ES.
W hole S p ices.

A llspice, J a m a ic a ___ @13
C loves, Zanzibar ____ @40
C assia , C anton _______@25
C assia , 5c pkg., doz. @40
G inger, A frican ____ @15
G inger, C o c h in ________ @20
M ace, P en an g  ________ @75
M ixed, N o. 1 ________@22
M ixed, 5c p k gs., doz. @45
N u tm egs, 70-80 _______@58
N u tm egs, 1 0 5 -1 1 0 _____@55
P epper, B lack  -----------@15

Pure Ground in Bulk
A llsp ice, Jam aica  ___@16
C loves, Zanzibar _____@54
C assia , Canton _______@25
G inger, A f r ic a n _____ @36
M ustard ______________ @28
M ace, P en an g  _______ @80
N u tm egs _____________ @60
P epper, B l a c k ________@24
Pepper, W h ite  _______ @31
Pepper, C ayenne ____@33
P aprika, Span ish  ___ @42

Season ing
Chili Pow der, 1 5 c _____1 35
C elery Sa lt, 3 o z . ____ 95
Sage, 2 oz. ---------------  90
Onion S a lt ____________ 1 35
Garlic _________________ 1 35
P on elty , 3% oz. _____3 25
K itch en  B o u q u e t ------4 50
L aurel L ea v es  _______ 20
M arjoram , 1 o z . ______ 90
Savory, 1 oz. _______ 90
T hym e, 1 o z . _________  90
T um eric, 2% oz. ____  90

S T A R C H
Corn

K ingsford , 40 l b s . ___ 11%
Pow dered, b ags _____03%
Argo, 48, 1 lb. pkgs. 3 90
Cream , 48-1 __________4 80
Q uaker, 40-1 _______ _ 7

G loss
Argo, 48, 1 lb. pkgs. __ 3 90
Argo, 12 3 lb. p k g s ._2 74
Argo, 8 5 lb. p k g s .__ 3 10
S ilver G loss, 48 I s _11%
E lastic , 64 pkgs. ___ 5 35
T iger, 48-1 __________3 50
T iger, 50 lbs. ________05%

C O R N  S Y R U P .

GOloen-CbystalWhite-Maple
Penlck Golden

6, 10 lb. cans ___
12, 5 lb. cans ___
24, 2% lb. can s _ 
24, 1% lb. can s _

Syrup

3
o

C rysta l W h ite  Syrup
6 , 10 lb. c a n s _________ 3
12, 5 lb. c a n s _________ 3
24, 2% lb. c a n s ______3
24, 1% lb. cans -----------2

90
10
20
20

40
60
75
55

Pen ick  M ap le -L ik e  Syrup
6 , 10 lb. cans ________4 15
12, 5 lb. c a n s _________4 35
24, 2% lb. can s _____  4 50
24, 1% lb. cans ______3 05

Corn
Blue Karo, N o. 1%,

2 doz. _______________ 2 25
B lue K aro, N o. 5, 1 dz. 3 15
Blue K aro, N o. 10,

% doz. ____________ 2 95
Red K aro, N o. 1%, 2

doz. _______________  2 65
Red K aro, N o. 5, 1 dz. 3 65
Red K aro, No. 10, % 

doz. _________________ 3 45
Im t. M aple Flavor.

O range, N o. 1%, 2 doz. 3 05 
O range, N o. 5, 1 doz. 4 35 

Maple.
Green Label Karo,

23 oz., 2 doz. _______ 5 19
Green Label K aro,

5% lb., 1 doz. _____8 40
M aple  and Cane

K anuck, per g a l . ------1 65
Sugar Bird, 2%  lb.,

2 doz. ____________  9 00
Sugar B ird, 8 oz., 4

cloz, _______-----------12 00

Maple.
M ichigan, per g a l___ 2 50
W elchs, per gal. _____2 80

T A B L E  SA U C ES.
L ea & Perrin , large_6 00
L ea & Perrin, sm all_3 35
Pepper _______________ 1 60
R oyal M in t ___________ 2 40
T obasco, 2oz. ________4 25
Sho You, 9 oz., doz. 2 70
A - l ,  large __________ 5 20
A - l ,  sm all __________3 16
Capers. 2 o z________  2 30

TEA .
Japan.

M edium  ____________  30@35
C hoice _____ _______  41 @58
F an cy  ______________  62@70
No. 1 N ibb s ___________  62
1 lb. pkg. S iftin g s  16@17 

Gunpowder
Choice ________________  28
F an cy  _____________  38@40

Ceylon
P ekoe, m edium  _________ 52

E nglish B reak fast
Congou, M edium  _____  28
Congou, C h o ic e ___35@36
Congou, F a n c y ___42@43

Oolong
M edium  _______________  36
Choice _________________  45
F a n cy  _________________  50

T W IN E
C oton,t 3 ply c o n e ____50
Cotton, 3 ply b a l l s ___52
W ool, 6 p l y ____________ 20

VINEGAR
Cider, 40 Grain ______22
W hite  W ine, 80 grain  22 
W hite W ine, 40 gra in  17 

W ICKING
N o. 0, per g r o s s ______ 75
No. 1, per g r o s s ___ 1 10
No. 2, per g r o s s ____1 60
No. 3, per gross  ____2 00
P eerless  R olls, per doz. 90 
R ochester , No. 2, doz. 60 
R ochester , N o. 3, doz. 2 00
Rayo, per doz. _______  80

W O O D EN W A RE
B a sk e ts

B ushels, narrow  band,
w ire h a n d l e s ______1 76

B u sh els, narrow  band,
wood h a n d l e s_____1 80

B ushels , w ide b a n d _2 15
M ark e t, d ro p  h a n d le  90 
M ark e t, s in g le  h a n d le  95
M ark e t, e x t r a  ________ 1 50
Sp lint, large __________ 8 60
Splint, m edium  _7 50
Splint, sm all __________ 6 50

C hu rn s.
Barrel, 5 gal., each _2 40
Barrel, 10 ga l., each _2 55
3 to 6 gal., per g a l . __ 16

Egg C ases.
No. 1, S tar Carrier_5 00
No. 2, Star C arrier_10 00
No. 1, S tar E g g  T rays 4 50 
No. 2, S tar E gg  T rays 9 00

Mop St ick s
Trojan s p r in g _________ 2 00
E clipse p a ten t spring 2 00 
No. 2, pat. brush hold 2 00
Ideal, No. 7 __________ 1 25
12 oz. Cot. Mop H ead s 2 55 
16 oz. Ct. Mop H ead s 3 00 

P a ils
10 tit. G a lv a n iz e d ___ 2 50
12 qt. G a lv a n iz e d ___ 2 75
14 qt. G a lv a n iz e d ____3 00
12 qt. F larin g  Gal. Ir. 5 00
10 qt. T in D a i r y ____4 50
12 qt. T in D a i r y ___ 5 00

T  raps
M ouse, wood, 4 h o l e s __60
M ouse, wood. 6 h o l e s __70
M ouse, tin , 5 h o l e s ___ 65
Rat, w ood ____________ 1 00
R at, spring ___________ 1 0C
M ouse, s p r in g ________ 30

T u b s
Large G a lv a n iz e d __ 8 50
M edium G a lv a n iz e d _7 50
Sm all G a lv a n iz e d ___ 6 £0

W ashb oards
B anner, Globe _______ 5 75
B rass, s in g le  _________ 6 00
G lass, s in g le  ..._________6 25
D ouble P e e r l e s s ______9 00
Single P eer less  ---------- 7 50
N orthern Queen ------- 5 50
U n iversa l _____________ 7 25

W in dow  Cleaners
12 ______1 65
14 ______1 85
16 in. _ _______ ______ 2 30

W ood Bow ls
13 in. B u t t e r _ _____ 5 00
15 in. B u tter  _ __ ___ 9 00
17 in. B u tter  _ ______18 00
19 in. B u tter  ________25 00

W R A P P IN G P A P E R
Fibre, M anila, w h ite -  05%
N o. 1 F i b r e __________ 08
B u tch ers  M anila ------06
K raft _________________ 08
K raft S t r i p e ------------ 09%

Y E A S T  C A K E
M agic, 3 d o z . -------—  2 70
Su n ligh t, 3 doz. ------- 2 70
Su n ligh t, 1% d o z . ------1 35
Y ea st Foam , 3 doz. — 2 70 
Y east Foam , 1% doz. 1 35 

Y E A S T — C O M P R E S S E D  
F leisch m an , per doz. — 30
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Proceedings of the Grand Rapids 
Bankruptcy Court.

Grand R apids, A pril 23—On th is  day  
w ere  rece ived  the sch ed u les, order o f  
referen ce  and ad ju d ica tion  in th e m a tter  
o f T hornton Bros. B rick  Co., B an k ru p t 
N o. 2478. T he m a tter  has been  referred  
to  C harles B. B la ir  a s  referee  in b an k 
ru p tcy . T he bankrupt is  a corporation  
doin g  b u sin ess  and  h a v in g  its  principal 
office  a t Grand R apids, but h av in g  its  
m a n u fa ctu r in g  p lan t for th e production" 
o f br ick s a t  R udyard. The sch ed u les  filed 
l is t  a s se ts  o f $18,241.23. w ith  lia b ilitie s  
o f $27,853.00. T he first m ee tin g  has been  
ca lled  for M ay 8, 1924, a t  9 a. m .. E astern  
tim e. A lis t  o f  th e cred itors o f  the b an k 
rupt is  a s  follow s:
C ollins Ice Co.. Grand R a p id s_$12,424.87
C itizen s S ta te  B ank, R u d y a r d   2,827.36
H iram  Collins, Grand R a p id s   12,458.83
G rinnel Row Co., Grand R apids 142.00

On th is  day a lso  w as held th e  first 
m eetin g  o f cred itors in th e  m atter  of 
E . Jud son W ellm an . B ankrup t No. 2462. 
T he bankrupt w as presen t in person and  
by Geo. S. N orcross. a ttorn ey . C reditors  
w ere presen t in person. C laim s w ere  
proved and allow ed. T he bankrupt w as  
sw orn and exam ined  w ith ou t a reporter. 
T he cred itors p resen t e lected  H . P. B e l
knap. o f  G reenville , tru stee , and  p laced  
th e  a m ou n t o f h is  bond a t  $100. The 
first m eetin g  w as then  adjourned w ith o u t  
d ate.

April 24. On th is  day w as held the  
first m ee tin g  o f cred itors in the m atter  
of R oy L. D rukker, doin g b u sin ess  a s  
C entury C ask et Co., B ankrup t No. 2463. 
T he bankrupt w a s  presen t in person and  
by a ttorn ey , B. J. Jonkm an. Creditors  
w ere presen t in person and by A m os F. 
P a ley , a ttorn ey . C laim s w ere proved and  
allow ed. T he bankrupt w a s  sw orn and  
exam in ed  by Mr. P a ley . A. J. Cook, o f 
Grand R apids, w as e lected  tru stee , and  
th e am ou n t o f h is  bond p laced  by the  
referee a t $400. T he m eetin g  w as th en  
adjourned w ith ou t date.

On th is  day a lso  w a s  held th e first 
m eetin g  o f creditors in th e  m a tter  of 
M artin H endricks, Leo J. B raun and  
H endricks B raun, a  copartnersh ip , B an k 
rupt No. 2461. T he ban krupts w ere p res
ent and by a tto rn ey  C. V. H ild ing . C red
itors w ere presen t in person and by  
Edw ard D e Groot. rep resen tin g  Grand 
R apids Credit M en's A ssoc ia tion . C laim s  
w ere proved and allow ed. T he ban krupts  
w ere sw orn by th e referee and exam in ed  
w ith o u t a reporter. Edw ard D e Groot 
w as elected  tru stee  and the am ou nt o f  
h is  bond p laced by th e  referee a t $200. 
The first m eetin g  w as th en  adjourned  
w ith ou t date.

On th is  day a lso  w as held  th e  first 
m eetin g  o f cred itors in the m atter  o f  
Ora L. Jackson . B ankrup t No. 2459. The  
bankrupt w as p resen t in person and by  
J. R. Gillard. C reditors w ere presen t in 
person and by Geo. S. N orcross and R. 
Glenn Dunn, a ttorn eys. C laim s w ere  
proved and allow ed. T he bankrupt w as  
sw orn  by th e referee and exam ined  w ith 
ou t a  reporter. N a y f B ash ara , o f Grand  
R apids, w as e lected  tru stee , bond $500. 
T he first m eetin g  w as th en  adjourned  
w ith o u t date.

April 24. On th is  day w as held  the  
first m eetin g  o f cred itors in th e m atter  
o f H orace M orton, H arry Jones, and as  
H olland T h eater  Co., B ankrup t No. 2460. 
T he ban krupts w ere present in person  
and by a ttorn ey , Geo. S. N orcross. C red
itors w ere p resent in person and by E m il 
B. G ansser. attorn ey . C laim s w ere prov
ed and allow ed. T he ban krupts w ere  
sw orn  and exam ined  by Mr. G ansser w ith 
out a reporter. C ertain p e tition s  for re 
clam ation  of property w ere considered  
and referred  to th e  tru stee  for report. 
T he tru stee  e lected  is  John A ren dsh orst, 
o f H olland, and th e  am ou n t o f h is  bond 
placed  a t $500. T he first m eetin g  w as  
th en  adjourned w ith ou t date.

April 26. On th is  day w as held th e  first 
m eetin g  o f cred itors in th e m atter  o f  
E dw in  G ingrich, B ankrup t N o. 2470. The  
bankrupt w as presen t in person  and by  
a ttorn ey , Fred  E verett. C reditors w ere  
p resen t in  person. C laim s w ere proved  
and allow ed. T he bankrupt w as sw orn  
and exam in ed  w ith out a  reporter. lral 
P h ilips, o f R em us, w as e lected  tru stee , 
and the am ount o f h is bond p laced  at 
$2,000. T he first m eetin g  w a s  th en  a d 
journed w ith out date.

In the m atter  o f F rank s M anufacturing  
Co., B ankrupt No. 2270. th e tru stee  has  
filed h is  final report and accou n t and the  
final m eetin g  o f cred itors w ill be held a t 
th e office o f B enn M. C orwin, referee. 
M ay 5. T he tru stee 's  final accou n t w ill 
be considered  and a d m in istra tion  e x 
p en ses  and a  first and final dividend to 
cred itors paid.

In th e  m atter  o f A ndrew  Todd, B a n k 
rupt N o. 2464. th e fu nds for the first 
m eetin g  have been received  and such  
m eetin g  w ill be held a t  the office o f  
C harles B . B lair, referee, April 9.

In th e m atter  o f L. Roy V an W yck, 
B ankrup t N o. 2475, th e fu nds for the  
first m eetin g  h ave  been rece ived  and th e  
m eetin g  w ill be held a t the referee’s  o f
fice M ay 5.

In th e  m atter  o f Jay R. L icM y, B a n k 
rupt N o. 2473, th e fu nds for the m eetin g  
h a v in g  been  received , th e m eetin g  w.:1 h i  
held  M ay 5.

A pril 28. On th is  day w a s  held th e  
first m ee tin g  o f cred itors in the m atter  o f  
C hris J. W olbers, B ankrup t N o. 2468. 
T he ban krupt w a s  presen t in person and

by H ild in g  & H ild ing , a ttorn ey . N o cred 
ito rs  w ere p resen t or rep resen ted . N o  
c la im s w ere proved and allow ed . N o  
tru stee  w a s  appointed . T he bankrupt 
w as sw orn and exam in ed  w ith o u t a  r e 
porter. T he m eetin g  w as th en  adjourned  
w ith o u t date  and th e ca se  c losed  and re 
turned to  th e  d is tr ic t court.

On th is  day a lso  w a s  held th e first 
m eetin g  o f cred itors in th e m a tter  o f  
R alph B oerm a, B ankrup t N o. 2465. T he  
bankrupt w as p ersen t in person and by  
A. J. Cook. One creditor w as p resen t in 
person. One c la im  w as proved and a l 
low ed. T he bankrupt w a s  sw orn  and  
exam in ed  w ith o u t a  reporter. N o tru stee  
w as appointed . T he bankrupt w as o r 
dered  to  p ay  the filing fee  w ith in  three  
m on th s from  date. T he ca se  w ill be 
closed  and returned  a s  a  no a s se t  case  
upon th e p aym en t o f th e  filing fee.

April 28. On th is  d ay  w a s  held the  
final m eetin g  o f cred itors in th e m atter  
o f L aw ton L. Sk illm an , B ankrup t No. 
2224. T he ban krupt w as not presen t or 
rep resen ted . T he tru stee  w as presen t in 
person. T he tr u s te e ’s final report and  
accou n t w as considered , approved and a l 
low ed. An order w as m ade for th e p a y 
m en t o f a d m in istra tion  ex p en ses  and for 
the p aym en t o f a first and final d ividend  
o f 1 per cen t, to  cred itors w h ose  c la im s  
h ave been  proved and  allow ed . T here  
w as no ob jection  m ade to the d ischarge  
of the bankrupt. T he final m eetin g  w as  
th en  adjourned w ith o u t date  and the case  
closed  and returned  to th e  clerk  of the  
court.

On th is  day a lso  w a s  held th e  final 
m eetin g  o f  cred itors in  th e m a tter  of 
W ild a  B oosem b ark , B ankrup t No. 2207. 
T he bankrupt w as not p resent or rep re
sen ted . C laim s w ere proved. T he tr u s 
te e  w as presen t in person. H ild in g  & 
H ild in g  were present. An order w as  
m ade for th e p aym en t o f ad m in istration  
ex p en ses , secured  cla im s and a  first and  
final dividend to cred itors o f 9 per cent. 
T here w as no ob jection  m ade to the  
d isch arge o f th e bankrupt. T he m eetin g  
w as th en  adjourned w ith ou t d ate, and the  
ca se  c losed  and returned  to the d istr ic t  
court.

April 29. On th is  day w as held th e  
final m eetin g  o f cred itors in th e m atter  
of B en S cliech ter, B ankrupt No. 2415. 
T he bankrupt w as not present or rep re
sen ted . T he tru stee  w a s  present. A ddi
tion al c la im s w ere proved and allow ed . 
An order w a s  m ade for th e p aym en t o f a  
supplem en ta l first d ividend of 5 per cent, 
on new  cla im s and a  final d iv idend on 
all c la im s proved o f 10 per cen t. T here  
w as no objection  m ade to the d ischarge  
o f th e  bankrupt. T he m eetin g  w as th en  
adjourned w ith ou t date, and th e  case  w ill 
be closed  and returned to  th e  d istr ic t  
court.

Retailers To Adopt “Rayon.” 
“GIos” was withdrawn as the pro

posed generic name for artificial silk 
by the special committee of the N a
tional Retail D ry Goods Association. 
The committee passed a resolution 
accepting “rayon” in its stead, and 
recommending to the Board of Di
rectors of the National Retail Dry 
Goods Association that it do likewise. 
The resolution also called upon retail
ers and the m anufacturing trades to co
operate strongly in prom oting the use 
of “rayon.” This action m arks the 
culmination of attem pts covering more 
than a year to secure a name that all 
could agree upon for artificial silk. 
There is, .however, one group which 
still favors the retention of artificial 
silk as the proper designation for the 
cellulose product, but with the others 
backing “rayon” it is expected to come 
into general use. “Rayon” was the 
selection of a committee of producers 
and users of the fiber.

Attracting Trade in Japan.
Japanese shopkeepers, in attem pting 

to attract the stranger within their 
gates, often achieve unexpected results. 
Signs in Japanese English are the 
sources of much am usem ent o foreign 
visitors. The prize has been general
ly conceded to a baker in pre-earth
quake Yokohama. W ishing to impress 
the passer-by with tihe si?e of the 
product of his ovens, he hung out this 
sign: The Biggest Loafer in Town.

W e inherit some traits, bu t we ac
quire more. Fix the responsibility 
where it most often belongs.

Fear of Voters a Malign Influence in 
Washington.

Grandville, April 29—Playing poli
tics is the most despicable game known 
to man.

T hat is what our Congress has been 
doing ever since last December.

How long will this last, think you, 
and no decided protest go up from an 
outraged people? There will come 
a day of reckoning. H onesty in 
politics is as essential to public morals 
as honesty in business, and we know 
very few dishonest business men suc
ceed. Not even a dishonest farmer 
can make a real success in life.

The one man who stands out above 
all others, the one man who seems to 
comprehend his duties and is fearless 
to perform them is—fortunately for 
the country—in the Presidential chair 
to-day. ' The leaven of this one m an’s 
steadfastness may succeed in leavening 
the whole loaf. At any rate Calvin 
Coolidge has his counterpart in his
tory  and will, if he lives, go down to 
future ages as the one strong, upright 
character in the history of to-day’s 
rottenness in public affairs.

It is fortunate for the Nation that 
Calvin Coolidge is at the helm of the 
ship of state. All eyes are fixed on 
this sturdy son of New England to 
bring  order out of chaos and start the 
country on the right road to safety 
and a prosperous future.

Abraham Lincoln was such a man. 
Bigger than party, bigger than any 
other of .his time. A lthough a poli
tician, H onest Abe was strictlv a man 
of the people, one who could not be 
swerved from what he believed to be 
right by any power that could • be 
brought against him.

Such men are rare, yet they exist, 
and our country has been fortunate in 
discovering them in the nick of time.

W hen the Civil W ar broke over a 
shuddering land, hypocricy, double
dealing and political chicanery was 
ram pant in high places, as it is to-day. 
A large political party  was in sym 
pathy with state rights and secession 
and sympathized with the slaveholders 
in their attem pt to destroy the Union.

One of the most brilliant of the 
leaders in opposition to  Lincoln’s de
termined stand for Union, the Con
stitution and the enforcement of the 
laws, was the Little Giant, Stephen A. 
Douglas, of Illinois.

Defeated for the Presidency by the 
rail spliter, Douglas did not sulk in 
his tent. H e stood behind the new 
President from the start, declaring 
emphatically that the Union must and 
shall be preserved.

T hat Union was preserved at an 
amazing cost, and the man who had 
argued the state rights side as against 
Lincoln’s National ideas with regard 
to slavery came to the front as a 
Union man who valued country above 
party. H ad Douglas lived he would 
have formed one of the Em ancipator’s 
great military family, as it was said 
that the ink was not yet dry on a 
m ajor general’s commission when 
Douglas died in the prime of life and 
thus was lost to the cause of the Union 
one of the most brilliant statesmen of 
the United States.

Stephen A. Douglas would have 
proved the man of the hour, and it was 
a great loss to the cauase of Union 
and liberty when he passed on.

O thers there were who realized the 
wickedness of the rebellion and drop
ped all party issues for the time, 
am ong them John A. Logan, Benjamin
F. Butler, Lewis Cass and still others, 
all firmly deciding for the Union, and 
afterw ard for the freedom of the slave. 
I t was Butler who refused to return 
runaw ay slaves who came within his 
arm y lines, boldly declaring them con
fiscated to the cause of the Union as 
contraband of war. A fterward came 
versifiers playing on the name of 
“Happy Contraband,” as designating 
an escaped black man from the clutches 
of bondage.

All such men set an example for 
all time.

Men who rank high in the history of 
our country; men who dared to do 
right in the face of political disloyal
ty are the ones in our past history 
whom the country honors to-day, men 
who will be remembered while Old 
Glory continues to wave above the 
freest, grandest republic on earth.

D aring to face the consequences is 
what has made men great in this re
public. Disdaining mere party policy, 
facing disagreeable duties with the sole 
desire to aid the whole people, has 
been characteristic of our Nation’s 
greatest men. In fact, the time-servers, 
the truckling-to-party-expediency, as 
seen in the acts of so m any mediocre 
men, .has ruined more aspirants for 
prominence than any other thing.

O ur own Michigan is a nonentity in 
Congress to-day.

There’s not a man in the whole dele
gation in either house who seems to 
be alive to his opportunities. W e have, 
indeed, a sad conglomeration of in
competents who will retire as soon as 
the voters can get at them, to shiilc 
no more in the public eye.

The question, “How will it affect 
the party?” is of a mean origin and any 
man or men who take such an idea 
into consideration for a single moment 
are politically and morally lost.

In all our history it would be hard 
to find such a dearth of men in pub
lic life who haven’t the courage to 
live up to their convictions.

Square and honest politics is honor
able. Parties are necessarv and stand
ing by party  through thick and thin 
for a just regulation of public matters 
is as it should be. It is this fishing 
for votes, regardless of right or wrong, 
which is tainting public morals, black
ening the character of our public men, 
bringing honorable methods of law 
making into disrepute.

Old Timer.

Active Piece Goods Demand.
Retail • distribution of woolen piece 

goods continues strong. Many mills, 
including some of those making the 
highest grade fabrics, have found this 
outlet for their merchandisae the most 
active for some months past. While 
the retail demand for woolens and 
worsteds is tapering off. it is expected 
that the season for certain cloths, such 
as the high-colored flannels, fancy 
twills and the novelty skirtings and 
dress weaves will continue brisk for 
some weeks yet. Silk yard goods, 
since the beginning of the year, have 
been turned over by the stores in 
volume that exceeds that of the cor
responding period of 1923. Many of 
the stores have covered a portion of 
their early Fall piece goods require
ments, particularly the high-grade 
cashmere weaves and im ported velvets.

Corset Trade Is Quiet.
Little change in styles indicating a 

return to more general use of the cor
set is noted. It was thought that the 
revival of interest in suits on the part of 
women this Spring would also instill 
vigor into the corset demand, but it 
is commented in the trade that the 
general corset situation has changed 
but little. The m anufacturers are 
described as doing a quiet business 
that is made up of piecemeal and fre
quent orders. The Fall outlook is 
being discussed in the trade and new 
lines for that season are being worked 
out. W ith no departure seen from the 
present straightline silhouette, it is be
lieved that the new corsets will follow 
the lines of those for Spring in giving 
the flat-back effect.



April 30, 1924
M I C H I G A N  T R A D E S M A N 31

Topsy-Turvy.
It w as m id n ight on the ocean ,

N ot a s tr ee t car w as in s ig h t;
T he w ind b lew  up a  sand  storm , 

And it  rained  a ll day th a t n igh t.

It w as even in g , and th e  r isin g  sun  
W as se tt in g  in th e w est,

The^ fishes in the pine trees  
W ere huddled in th eir  nest.

”T w as a  sum m er d ay  in  w in£er, 
The snow  w a s  ra in in g  fa st,

A barefoot g irl w ith  sh oes on 
Stood s itt in g  on th e grass. CHICAGO

The rain w as pouring dow nw ard, 
The m oon w as sh in in g  bright,

And ev ery th in g  th a t you could see  
W as hidden out o f sight.

^  hile the organ peeled p otatoes, 
Lard w as rendered by the choir;

W hile th e  sex to n  rang th e d ishrag, 
Som eone s e t  th e  church on fire.

“H oly S m oke!” th e parson shouted , 
And th e poor g u y  lo s t  h is  hair;

N ow  h is  head is  ju st  lik e H eaven , 
There'll be no partin g  there.

Sam m y stopped a  cable car  
B y stan d in g  on th e track,

W hich g ave  h is  sy stem  qu ite  a  jar— 
S am ’s s ister s  now  w ear black

Pass the buck and you will soon be 
passed up.

H ides, P elts and Purs.
H ides.

Green, N o. 1 ___________
G reen, N o. 2 ___________
Cured, Nq. 1 ___________
Cured, N o. 2 __________
C alfskin , Green, No. 1 .
Calfskin, Green, No. 2 .
C alfskin, Cured, No. 1 
Calfskin, Cured, No. 2
H orse. N o. 1 ___________
H orse, N o. 2 __________

Pelts.
Old W ool ______________________1 00<®2 00
Lam bs -------------------------------------  75@1 25
Sh earlin gs ____________________  50@1 00

Tallow .
Prim e _________________________________ 06
No. 1 __________________________________ 05
No. 2 .__________________________________ 04

W ool.
U nw ashed, m edium  _______________ @40
U nw ashed, rejec ts  _________________@30
U nw ashed , fifle __________________  @40

---------------------05
______________04
---------------------06

im m il l i l i  i3
_____________ h

____________ 13
----------------- 11%

---------------------3 56
---------------------2 50

Henry Smith Floral Co., Inc.
52 Monroe Ave.

GRAND RAPIDS. MICHIGAN  

PH O N E S: C itizens 65173, B ell M ain 173

W hen you tak e  your pen in 
hand and your th ou gh ts  run 
freely  your n ex t great need is—

W riting

PAPER
Lots o f It!

H ave a t  your elbow  a  package  
of P arch m en t Bond, m ade by  
the K alam azoo V egetab le  P a rch 
m en t Com pany, a t  K alam azoo, 
M ichigan.

G et it  a t  your favorite  B ook  
Store in  5 and 2% pound p a ck 
a g es, s ize  8% x ll.

M eets th e  w r itin g  n eeds o f 
every  M AN, W OM AN and  
CH ILD in H om e, School or 
B u sin ess , and i t ’s  th e  b ig g est  
value for your m oney. A b lotter  
in every  package.

Ifalamazoo
Vegetable Parchment Co,

V rf Ifalaæazoo.
I\^  Mich.

One W ay $3 .95  
Round Trip $7 .3 0  

GRAHAM & MORTON  
GRAND RAPIDS, H O LLA ND  

and CHICAGO RAILW AY  
Freight and Passenger Line.

Leave  G rand  R ap id s  
T u es., Thurs. and Sun. 6:30 P . M. 

S aturday  8:00 A. M.
Grand R apids T im e.

Leave  C h icago
M on., W ed., Fri. and Sat., 7:00 P . M. 

C hicago T im e.

F o r  In fo rm ation  Ca ll 
T elep hones

C itizen  4322 B ell M. 4470

T H E R E  IS M ONEY  
FOR YOU IN

5c. and  10c. Ba rs.

TRY
H I -N E E _____________ 10c
OH B IL L ___________ 5c
CHOC L O G S ______ 5c

STRAUB CANDY COM PANY
T ra v e rse  C ity , M ich.

407 N o rth  H am ilto n  St., S a g in a w , W .S.

Chocolates
Package Goods of 

Paramount Quality 
and

Artistic Design.

AGENTS:
In  M IC H IG A N , IL L IN O IS  and 
W IS C O N S IN  to handle the fastest 
selling A U T O M O B IL E  T R O U 
B L E  L IG H T  on the market. New 
Patented Suction Grip. Send for 
sample inclosing One Dollar. 
Money Back if not satisfied. E X 
C L U SIV E  T E R R IT O R Y  to right 
party.

CENTRAL STATES 
SPECIALTY CO. (N ot Inc.)

448 Henry Street. 
DETRO IT, MICHIGAN.

B U S IN E S S  W A N T S  D E P A R T M E N T
17— — M11ug i uuo ucdu lur rive cents a word the first 

^ V ? u,m ce" t s , a uV ord fo r each sub sequent co n t in uo u s Insertion  
L, , n .capi.tal lettf r s ; double price. N o  ch a rge  less than  50 cents. Sm a ll 
d isp la y  ad ve rtise m e n ts  in th is  departm ent, $3 per inch. P a ym en t  w ith  order 
Is required, a s  a m o u n ts  are  too sm a ll to open accounts.

THE ST. FRANCIS
C- O. S K IN N E R ,  O w ner 

Corner L yon St. and B ostw ick  A ve.

New Store
The m ost a ttra c tiv e  off o f M onroe A ve.

Wonderful Location
Only one block from  th e postoffice, new  
B u tterw orth  hospita l. U nion high and  
V ocational school, surrounded by a p a r t
m en t hou ses; w ill rent a s  a  w hole or part 
to  su it sa tis fa c to ry  ten an t. L ocation  ju st as  
good for d e lica tessen , grocery  w ith  co n fec 
tionery, fountain , so ft drinks and cigars.

Worth Investigating
W alk in  to 161 B ostw ick  A ve. Office first 
door to  right.

For Sale— L am bert coffee roaster, th irty  
pound Standard com pu ting sca le , s teel 
cu t coffee m ill ca p a c ity  four lb s.’, m in 
ute. T h is is  a ll new , used  about s ix  
m onths.  ̂ W ill se ll th is  new  ou tfit cheap. 
C. W . W arner, D ecatur, Mich. 571

LOOK T H E S E  U P —A  fine s te e l and  
cem en t con stru cted  m ach in e shop in 
Sparta; over 70,000 sq. ft. floor space; 
ten  acres land a t  o n e-h a lf its  value; im 
m ed iate  possession . A n oth er factory  
build ing o f th e sam e construction , about 
10,000 sq. ft. floor space, adapted for shoe  
factory  or sm all m ach in e shop; d irt cheap. 
A lso th e on ly  hotel bu ild ing in Sparta, 
e igh teen  room s, m odern, a t your ow n  
price. F or in form ation  and fu ll p a r ticu 
lars call or w rite  T. C. T eeple, 18 W a sh 
in gton  St., Sparta , M ich. 573

F or Sale—An u p -to -d a te  m eat m arket 
and grocery. B een a t  the gam e tw en ty -  
four years and w ish  to retire. T h is is  a  
m oney m ak ing  proposition . Ed B ittn er, 
1115 L udin gton  St., E scanab a, Mich. 574

W an ted —To hear o f  dry goods, shoe, 
or gen era l s tore  th a t $6,000 to $30,000 
w ill buy. A ddress No. 575, c /o  M ich igan  
T radesm an. 575

F or Sale—A m erican cash  reg ister , used  
bu t little . L etters  for s ix  clerks, a u to 
gram , d eta il records, and check  a tta c h 
m ent, cash , P . O., R ec., A ct., C harge  
keys. C. H . W right, M em phis, Mich.

576
F or R en t Or Sale— Store bu ild ing 30x90 

ft ., tw o -s to r y  brick, m ain  stree t central 
block a t  Zum brote. Im m ediate  p o sse s 
sion. For p articu lars inquire o f L ouis  
Starz, Zum brote, Minn. 577

F or Sale— F ix tu res  and lease , e sta b lish 
ed b u sin ess; th e b est s tore  and th e best 
location  in tow n. F ix tu res  a s  good a s  
new . T hree floor revo lv in g  clo th in g  ca b 
in e ts , th ree floor ca ses , and oth er sm all 
fixtures. W ill sacrifice. W onderful op 
portu nity . In v estig a te  a t once. A. M. 
R adin , L akeview , M ich. 578

For S a le—One o f P la in w ell’s fin est r e s 
idences. B eau tifu l tw elve-room  hom e, 
n estled  am on g lo fty  m aple trees, located  
on th e n ew ly  paved D ix ie  H ig h w a y  tw o  
blocks from  th e cen ter  o f th e  p retty  
v illage  o f P la inw ell. Su itab le  e ith er  for 
p riva te  use or for hotel purposes. Good 
big  lot, hou se in  ex ce llen t condition, n e w 
ly  decorated  inside and out, g a s  up sta irs  
and down, h o t a ir  furnace, e lectric ity , 
bath dow n sta irs, runn ing w ater. All 
m odern con ven ien ces. Inquire o f Mrs. 
M. E. W oodard, P la in w ell, M ich. 580

For Sale— R estau ran t fixtures. Can 
rent building w ith  fixtures in on best 
s tree t in Cadillac. Seegm iller  B ros., 
Cadillac, M ich. 572

For Sale—F ive  cash  draw er N ation al 
cash  register . W orks a s  good a s  new. 
O riginal co st $1,000; w an t $450. H . H  
Seibert, H arbor B each , M ich. 579

For Sale—H a vin g  bought a  farm , w ill 
sell m y store, stock  and fixtures situ a ted  
a t R em us. George E lkins, R em us, Mich.

581

H ave you old “g iven  up” accou n ts  you  
w a n t to collect?  W e w ill te ll you how  
to g e t  your m oney. Stam p brings sam ple  
and inform ation . P ek in  B ook Co., B ox  
1118, D etro it, M ich. 562

W anted—L ocation  for stock  o f g rocer
ies  and stap le  dry goods, in  M ichigan  
tow n near F lin t. A ddress No. 563, c /o  
M ichigan T radesm an. 563

For Sale—G rocery, dry goods, shoe  
stock  in C adillac, M ich. D oing all cash  
b u sin ess. Stock  in ven tory  abou t $4,000. 
R ent $25 a  m onth. A ddress No. 568, c /o  
M ichigan T radesm an. 568

F or Sale—Good con fection ery  store for  
sa le. Snap if  tak en  a t  once. E . E. L ar
son, Coleraine, M innesota. 569

MEAT COOLER FOR SALE—
10x16 foot m eat cooler, p erfect cond i

tion . M ust see  it  to  app recia te  real 
valu e . Cheap for cash . G eorge G aiser, 
220 M onroe A ve., Grand R apids, M ich
igan. 550

FO R SA L E —Stock  of genera l m erch an 
dise on D ix ie  H ig h w a y  7 m iles  from  
F lin t, doing $30,000 cash  b u sin ess  a  year. 
V illage  o f 2,000. Only store carryin g fu ll 
line o f dry goods and shoes. F a ilin g  
h ealth  reason for selling . JO H N  L A Y 
M AN, MT. M ORRIS, MICH. 552

Store F ix tu res  W anted—W hat h ave  you  
in cash  reg isters, show  cases, sca les , ad d 
in g  m ach in es, etc. A. L. R edm an, Olney, 
111. 513

P a y  spot cash  for c lo th in g  and fu rn ish 
ing goods stock s. L. S ilberm an, 1250 
B urlingam e A ve., D etro it, M ich. 566

F or S a le—Flour, feed  and grocery  
b u sin ess doing a  fine b u sin ess. A lso  
build ings and real e s ta te . L ocated  on 
fin est corner in th e c ity . 87 fee t on  
m ain stree t, 180 fe e t on sid e  stree t. Store  
building 22x100. H ay  barn, tw o sm all 
w areh ouses, large store shed , sm all store  
building on corner occupied  a s  a  m illin 
ery  store. Good reason  for selling . A d 
dress N o. 208, c -o  M ichigan T radesm an.

208

CASH For Your Merchandise!
W ill buy your en tire  sto ck  or part o f 
stock  of shoes, dry goods, c loth ing, fu r
n ish in gs, bazaar novelties , fu rn iture, ect. 

L O U IS  L E V IN S O H N ,  Sa g in a w , M ich.

T I T L E  R E T A I N I N G  N O T E S
Under a recent decision of the Michigan Supreme Court, 

title notes are not valid unless recorded with the city, village 
or township clerk. This means that they must embody 
affidavits setting forth the conditions under which the notes 
are uttered. We have had our attorney prepare proper drafts 
of notes covering this requirement and can furnish same in any 
quantity desired on short notice. Our price for these notes 
is as follows:

5 0 0 ____________________________$6.75
1 ,0 0 0 ____________________________ $8 .25

T R A D E S M A N  C O M P A N Y
G R AND RAPIDS
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IN  T H E  REALM  OF RASCALITY

Cheats and Swindles W hich Merchants 
Should Avoid.

Francis Shea, U nited States Post 
office Inspector, conducted a raid on 
the office of the D etroit Show Card 
School, 405 Gratiot avenue, D etroit, in 
an alleged $100,000 mail fraud.

A dvertising data and circulars bear
ing the company’s name were turned 
over to the N ational Vigilance Com
m ittee and Federal authorities by the 
B etter Business Bureau of D etroit, 
prior to the raid. H undreds of per
sons in various parts of the United 
States whose enquiries were submitted 
to this office by various agencies, were 
informed as to the true state of affairs.

The school operated an office in D e
tro it and one in T oronto. E nquirers 
at each office were advised tha t no in
formation could be furnished there as 
to the backing of the concern, because 
it was only a branch, the other being 
the main office. Officers of the local 
company as of record were M arjorie 
Griffin, Toronto, president, holder of 
98 shares of stock; Maud M aster, 
W indsor, vice-president, holder of one 
share of stock; W illiam Littlefair, De
troit, general manager, holder of one 
share of stock. The principal of the 
concern is said to have been Peter J. 
Griffin, a theatrical prom oter of T or
onto, husband of M arjorie Griffin.

The company advertised to catch 
the eye of the shut-in and stay-at- 
home. Its  guaranty “backed by the 
entire resources of this company,” pro
vided that when the person taking its 
$50 course in show card writing, reach
ed a sufficient degree of proficiency, 
home work would be furnished to net 
$1 per hour. The company was the 
judge of when proficiency had been 
atatined and no financial statem ent was 
furnished as to what “the entire re
sources of the company,” back of the 
guaranty, consisted of.

Enquiries in answer to advertising 
of the D etroit Show Card School tend 
to indicate that its clientele contained 
cripples, widows, and disabled soldiers. 
Newspaper reports state that the post 
office raid disclosed no returns beyond 
one rem ittance of $1.25, made to any 
of the bona fide students for home 
work.

A cting on complaints of sixty per
sons, filed with the B etter Business 
Bureau and the prosecutor’s office, 
Robert M. Toms, chief assistant prose
cuting attorney has appointed James 
M. Jeffries, justice of the peace, to 
conduct a grand jury  investigation into 
the activities of suit clubs in Detroit 
and elsewhere in Michigan.

The investigation, which is sched
uled to begin to-day, will center on 
complaints of some patrons that after 
paying $2 a week for tw enty-four 
weeks operators of “clubs” failed to 
deliver suits to them.

It is charged that operators, after 
patrons had paid the amount agreed 
upon for a suit, told them the particu
lar style desired was not obtainable 
and tried to sell a more expensive one.

In a w arning published in D etroit 
newspapers a month ago and sent o 
officials of railroads, heads of indus
trial plants and managers of many of
fice buildings in the business district.

the B etter Business Bureau urged the 
public to beware of glib-tongued sales
men who might say that one or more 
suits would be given away each week 
to lucky persons to be selected by the 
management.

Enquiries and complaints, received 
by the Bureau after the w arning was 
issued, were subm itted to the prose
cutor’s office. A num ber of patrons 
had become members of suit clubs 
only a week or two previously, indicat
ing that some operators had come to 
D etroit a short time before. Practical
ly every patron who called at the Bu
reau office announced he had discon
tinued payments.

One of the recent callers said he had 
visited the office of a suit club in a 
down-town building to  enquire about 
a suit for which he had agreed to pay 
$2 a week and found a notice on the 
door announcing it had ended its 
business career.

Jo in t investigation by the Better 
Business Bureau and the D etroit Board 
of Commerce into the merits of the 
D etroit Aero Metals Corporation, a 
million dollar chemical prom otion, is 
nearing a climax.

Alleged discoveries by Dr. Glen 
Lenardo W illiams of processes for 
making aluminum alloys stronger than 
steel, and so cheap that the bi-prod
ucts pay the costs of operation, form 
the basis of the issue. Chemists of 
leading D etroit factories have inform 
ed the Bureau that samples analyzed 
by them have neither chemical nor 
physical properties claimed for them.

Investigation indicates that W illiams’ 
alleged chemical discoveries have 
formed the basis of several promotions 
since 1916, all of which seemed to have 
failed. Chemical and M etallurgical 
Engineering, a technical periodical of 
recognized standing, has since the in
ception of the investigation issued two 
editorial warnings against W illiams 
and his projects. Dr. H . H. W illard, 
of the chemical faculty of the U ni
versity of Michigan, quoted as .having 
endorsed one of W illiams’ discoveries, 
states that his analyses and re-checks 
are anything but favorablae to W il
liams.

In the Aero M etals stock selling 
campaign, it has been claimed that 
W illiams was brought to D etroit by 
ford M otor Co. a t $50 per day to 
m anufacture his alloy; but that he 
left so that the profits on his process 
might be shared by  the people. W il
liam H. Smith, of the ford M otor Co., 
denies any allegations that Williams 
was brought here by the ford M otor 
Co. for the purpose of dem onstrating 
an aluminum pricess, or that W illiams 
was ever in the employ of the ford 
M otor Co., or tha t ford M otor Co. 
made any offer to W illiams for his 
services. Mr. Smith also states that 
he has interviewed Dr. W illiams in 
refernece to  the process which W il
liams claimed would be economical in 
the production of aluminum, and that 
he was unable to comprehend any 
economies in such process as explained 
by W illiams over and above the pres
ent established practice.

The stock issue was validated by the 
Michigan Securities Commission. V al
idation by the Commission cannot be 
construed as recommendation. More

than a half million dollars’ w orth of 
stock was given to W illiams et al for 
patents, etc .

Chelsea, April 26—I found the en
closed from United States Spectacle 
Co., Chicago, in my mail in the coun
try  the other week and I venture the 
guess that all of my brother m erchants 
were also offered this “wonderful op
portunity” to ruin their eyesight. I t is 
to be lamented that the law cannot 
reach such methods. L. E. K.

W e heartily concur in these senti
ments with regard to the idea of trying 
to fit one’s eyes with glasses by mail. 
The eye is too tender and im portant an 
organ to be trifled with. An oculist or 
eye specialist should be consulted when 
the sight shows evidence of failing. 
The traveling “eye specialist,” however 
should be avoided as one would avoid 
any other human serpent.

South Haven, April 24— I am en
closing a letter which I received from 
the Franklin Institute, Rochester, N.
Y. They offer to send lessons through 
the mail on civil service work, but 
must be paid in advance. They offer 
a tuition for $18. Are they a reliable 
firm? They seem to  write a mighty 
flowery letter. C. H. L.

W e have many times expressed the 
opinion that the correspondence cours
es of Franklin Institu te are easy-money 
schemes, and there seem to be more of 
these deceptive schemes appealing to 
the public now than ever before. You 
can become anything from a doctor or 
a lawyer to a civil engineer or an 
aviator, merely by paying a good large 
sum of money for a course of instruc
tion that some nimble-minded individ
ual has worked out. Then there are 
all sorts of fake work-at-home schemes 
mostly appealing to  women. They 
propose giving women an opportunity 
to earn money at home; but the real 
object is to sell the woman a knitting 
machine, or some goods, and the wo
man learns when her money is gone 
that the work at home is only a pre
text to get her money. Many of these 
despicably petty swindles are put in 
execution through the connivance of 
publishers of daily papers, but some of 
this class of advertising appears in the 
mail order press.

Gabby Gleanings From Grand Rapids.
Grand Rapids, April 29—T. Richards 

has engaged in the grocery business 
at Saugatuck. . The Judson Grocer Co. 
furnished the stock. Mr. R ichards has 
clerked several years in Leland’s gro
cery.

Frank W. Somers has been prom ot
ed to the management of the new fac
tory recently established at Brooklyn 
by the M artin-Senour Co. and left 
Tuesday to take up his residence in 
New York City. Mr. Somers was 
born in Chicago April 7, 1868. His 
father was a native of New York. H is 
m other was born in Connecticut. H e 
graduated from the Chicago high 
school on the classical course in 1886. 
His first employment was as a clerk 
in the general offices of the C., B. & 
Q. Railroad. Eighteen months later 
he became a stenographer for the A. 
A. Griffing Iron Co., of Chicago. He 
subsequently became the Chicago 
manager of tha t corporation. He 
started to travel in Michigan, repre
senting the Martin Senour Co., of Chi
cago, Dec. 1, 1898. About fifteen 
years later he was made divisional 
manager and was given charge of 
three states, Michigan, Indiana and 
Ohio. On Dec. 1, 1923, he was made 
A ssistant General Sales Manager, with 
headquarters in Chicago. Five months

afterw ards he was prom oted to be 
General M anager of the new factory 
in Brooklyn. Before leaving Chicago 
a banquet was given him at the La 
Salle Hotel, where he was presented 
with a very handsome watch for 
twenty-five years’ of service and the 
employes, his associates, presented him 
with a. handsome set of bronze trim 
mings for his new desk in New York. 
Mr. Somers was m arried twelve years 
ago to Miss Millie Long, of Grand 
Rapids. ' They reside in their own 
home at 200 Youell avenue. Mr. 
Somers is a 32d degree mason and a 
member of Daisy Lodge, B. P. O. E. 
H e attends the Fountain street Baptist 
church, of which organization his wife 
is a member. H  eis a stockholder in 
the Sherwin-W illiam s Co., the United 
States Steel Corporation and the Mich
igan H ardw are Co., having been a di
rector of the latter organization several 
years. H e undertook to resign his 
directorship before leaving the city, 
but the other directors refused to ac
cept his resignation. H e claims that 
fishing is his only hobby and that his 
success is due solely to hard work.

John Melis has sold his bakery at 
1117 W ealthy street to Joseph Snyder, 
who will continue the business. Mr. 
Melis will spend the sum m er and fall 
in Europe.

G. J. W issink has resigned his posi
tion as Secretary of the Herold- 
Bertsch Shoe Co. and will engage in 
some other line of business. Mr. W is
sink was with his last connection for 
twelve years, prior to which time he 
was with H. Leonard & Sons for six 
years.

Frank E. Leonard (H . Leonard & 
Sons) is confined to his home by ill
ness.

John J. Dooley and wife have re
turned from Florida. John says he is 
now in good shape to battle for busi
ness for the next six months.

F. A. Coveil will open a grocery 
store at 841 South Division avenue on 
May 3, with a full line of groceries, 
fruit and provisions. He' has had the 
store newly decorated and will be in 
shape to give the people the best of 
service and quality. The stock was 
furnished by the Rademaker-Dooge 
Co.

L. M. Wolf, the Hudsonville banker, 
leaves Miami to-day, en route to his 
Michigan home. H is party  will m otor 
to Jacksonville, thence proceed by rail 
to W ashington and W est Chester, 
Penn., where they will remain several 
days. H e writes the Tradesm an that 
the weather in Miami was very cold 
and disagreeable most of the winter— 
rendered doubly disagreeable by the 
lack of heat in the apartm ents he oc
cupied.

Paul Gezon, chairman of the Fire 
Insurance Committee of the Retail 
Grocers and General M erchants A s
sociation, has called a m eeting of the 
committee, to be held at Lansing 
Thursday for the purpose of formulai- 
ing plans for an alliance with some 
one of the mutual companies or 
agencies now doing business in the 
State.

Errata.
An error occurred in the report of 

the Auditing Committee of the Retail 
Grocers and General M erchants As
sociation on page 16 of this week’s 
issue. The annual receipts and dis
bursements should read as follows:
Receipts ----------------------------- $3081.60
Disbursements ______________ 2425.35

Balance on h a n d ___________ $ 656.25

A team of dogs hauling a sled in 
Alaska over the snow, made 406 miles 
in 78 hours.

W ashington rather than W all street 
is likely to control the stock ticker 
for the next month or two.


