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Post-Mortem Praises
L’ve noticed when a fellow dies, no matter what he s been 
A saintly chap or one whose life was darkly steeped in sin 
His friends forget the bitter words they spoke but yesterday,
And now they find a multitude of pretty things to say.
I  fancy when I  go to rest some one will bring to light 
Some kindly word or goodly act long buried out of sight,
But, if it’s all the same to you, just give to me instead,
The bouquets while I ’m living and the knocking when I  m dead. 
Don’t save your kisses to imprint upon my marble brow,
While countless maledictions are hurled upon me now;
Say just one kindly word to me while I  mourn here alone,
And don’t save all your eulogy to carve upon a stone!
W hat do I  care if when I ’m dead the Bloomingdale Gazette 
Gives me a write-up with a cut in mourning borders set;
I t  will not flatter me a bit, no matter what is said,
So kindly throw your bouquets now and knock me when I  m dead. 
I t  may be fine, when one is dead, to have the folks talk so,
To have the flowers come in loads from relatives, you know;
I t  may be nice to have these things for those you leave behind, 
But just as far as I ’m concerned, I  really do not mind.
I ’m quite alive and well to-day, and while I  linger here 
Lend me a helping hand at times—give me a word of cheer,
Just change the game a little bit, just kindly swap the decks,
For I  will be no judge of flowers when I ’ve cashed in my checks.



Blossoms Now Forecast'Luscious Fruit of Summer
Parowax Seals in the

Fruity Flavor of Jams, Jellies and 
Preserves.

A Sure Selling Product For
Every Merchant " A  Necessity for 
Every Housewife.

F |  'H E  enterprising merchant thinks ahead — and 
M thinking ahead now, he places orders for fruit jars 

and jelly glasses, for spices and for PA RO W A X .
The time is not far distant—a few weeks—when vine 

and tree, now blossoming, will yield their wealth of deli
cious fruit. Some will be eaten at once, but much will be 
canned, pickled or made into preserves, jams and jellies.

Every housewife knows that to preserve her fruit and 
vegetables, she must seal them in containers with an air
tight seal. She knows that unless air is excluded they will 
ferment and become unfit for use.

She has learned, either from costly personal experience 
or from the experience of others, that this is true. She 
knows now that PA R O W A X  will seal them tight, keep
ing the fresh, fruity flavor in, excluding mold and elim
inating danger of fermentation and spoilage.

Its cleanliness and purity, together with the ease with 
which it is used, makes PA R O W A X  the first choice of 
the housewife, who has found it ideal for sealing her fruit 
and vegetables in jars, glasses and bottles.

Standard Oil Company
(IND IAN A )

910 S. Michigan Avenue Chicago, Illinois
Michigan branches a t Detroit, Grand Rapids and Saginato

An attractive two-color count
er display case is packed in 
every case of Parowax. I t  
helps sales.

There is a liberal profit on 
Parowax for the dealer. The 
demand throughout the sum
mer is heavy and the turn
over rapid. Your customers 
will expect you to have 
PA R O W A X  for them, when 
they call for it.

PA R O W A X  is a product 
which every dealer should 
stock in the early spring and 
have on hand throughout the 
summer.
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Excellent Example of Union Dis
honesty.

The slimy hand of trades unionism 
was disclosed for a few hours in Grand 
Rapids yesterday, when the Furniture 
City band of this city suddenly repud
iated a contract made in apparent 
good faith with the Knights Templar 
because a non-union band from Kal
amazoo was engaged by the Com- 
mandery of that city to lead that or
ganization in the parade. There were 
several other non-union bands in the 
parade, but the gang of local mar
plots and irresponsibles made no ob
jection to their presence. As a result, 
the Furniture City band was deprived 
of the pleasure and profit of inflicting 
its so-called music on the good people 
of Grand Rapids and their guests, 
greatly to the satisfaction of those who 
realize that all music furnished under 
union auspices is a joke and a travesty 
on art, because union musicians de
vote so much time to the propogation 
of deviltry that they have little time to 
devote to the study of music. The 
lack of education peculiar to most 
union men also precludes their acquir
ing a love of the art for art’s sake.

A formal statement issued by Com
mander Moore was as follows:

It is a principle in Knight Templar 
Masonry that we live our own fives in 
accordance with our understanding of 
what is right and just. This w not the 
first time in Masonic activities that 
unions, in the last moment, have tried 
to hold up a procession by force and 
arrogance.

We do not feel we can dictate to a 
commandery of Knights Templar what 
kind of band it should take with it, nor 
do we feel we can tell a commandery 
that is band cannot play. Likewise, 
we do not feel that any union or group 
of men can dictate to us what we 
should do. We are the hosts of these 
commanderies and we propose to treat 
them as our honored guests. One does 
not tell a guest what to do.

I have no argument with unions. I 
am not an employer of either men or

women. But I believe in the principle 
that every man has a right to lead his 
own life, to do what he pleases when 
and where he pleases, so long as_ he 
lives within the law and is an upright 
and honorable citizen. If this situation 
applied to every band in the parade it 
would make no difference for we would 
rather have it said that we did what 
was right than otherwise to have every 
band in Michigan lend color to our 
conclave. ________

The temper of the Administration 
concerning war and other foreign debt 
settlements becomes more unmistak
able with the passing weeks. The 
speech of Ambassador Houghton was 
followed by polite but firm instruc
tions to American diplomats that debt- 
tor nations be reminded of their de
linquencies. Those Americans abroad 
who began currying foreign favor by 
apologizing for their country’s ac
tions in this and “explaining it away” 
as a political move not supported by 
American sentiment were told they 
would do well to mind their own busi
ness in such matters. Those nations 
which have been trying to separate 
their debts into “commercial” and 
“political” obligations were informed 
that no such distinction will be made. 
Other debtors who have been making 
preferred creditors of their European 
neighbors and discriminating against 
the United States have been reminded 
this is in direct violation of solemn 
guarantees made to America. We 
were most popular in a great part 
of the Old World in 1917-1918. We 
have not been so popular since and 
will be less so now, but in time the 
fact that the United States is no long
er the Old World’s Christmas tree 
may begin to sink in.

To the last penny, says Mussolini, 
Italy will pay her war debts. But, of 
course, there must be a moratorium, 
and a long one. The great sacrifices 
made by Italy in the war must be 
taken into consideration by her credi
tors. And financial conditions in Italy 
to-day are not all they should be. Con
solidation is necessary. Moreover, the 
United States should be whiling to ac
cord Italy more than most-favored- 
nation treatment with regard to com
merce. And so forth and so on. Italy 
made important territorial and political 
gains through the wrar. Italy happened 
to choose the right side with which to 
throw in her lot. Italy is to-day 
stabilized, politically, through a dicta
torship, and Italian public opinion in 
connection with foreign affairs and 
governmental finance forms no ob
stacle to anything Mussolini wants to 
do. Mussolini could have a debt set
tlement with the United States at any 
moment. And Mussolini is determined 
to pay to the last penny. Does it never 
occur to Mussolini and some others 
that it is the first penny Uncle Sam 
js waiting fpr?

In distributing 1,000,000 ballots and 
requesting each patron to vote for his 
favorite dish, the Restaurant Owners 
Association of New York City pro
poses to find the five most popular 
American dishes and later will offer 
prizes for the best methods of pre
paring the dishes receiving the high
est votes. The contest will be inter
esting, but whether it will produce the 
really favorite American dish is a 
question that cannot be lightly answer
ed. The experience of a famous New 
York publisher indicates that the pa
trons of restaurants like to read the 
titles of the expensive dishes and then 
order something else. The publisher 
delivered a discourse on the duty of 
publishing high-class matter. Re
minded that his publications fell far 
short of his ideals, he apologized by 
saying that when he was a waiter in 
his youth he noticed that the patrons 
of the restaurants carefully studied the 
elaborate bills of fare and invariably 
ended by ordering ham and eggs. “I 
resolved,” he added, when I became 
a publisher I would give them ham 
and eggs—in literature.” In the list 
of dishes the Restaurant Owners’ As
sociation has published ham and eggs 
are omitted. I he devotees of this 
great American dish are therefore de
prived of the means of expressing their 
preference. The ham-and-eggers are 
entitled to a fair hearing.

The War Department most unwise
ly suggested November 11, Armistice 
Day, for the second annual muster 
and inspection of the nation s armed 
forces and reservists. President Cool- 
idge has chosen July 4 as a better 
date. There is enough of a martial 
background to the Fourth of July to 
make it a more seemly date for "De
fense Day” than the Day of Armistice, 
with its mingled memories of sorrow 
for the dead and joy for the coming 
of peace. Marching troops and rum
bling gun wheels will not jar upon the 
emotions stirred by Independence Day. 
If it is desirable that "Defense Day 
be observed on a National holiday, the 
Fourth of July is the most fitting. This 
year the time will be short. “Defense 
Day” six weeks hence will come at a 
time when National Guard units ordi- 
narily are bending their energies to
ward the work of their summer train
ing camps. Either “Defense Day” or 
the camps must suffer this year in 
some cases. If July 4 is to be the an
nual "Muster Day” it should be made 
a permanent observance. To almost 
every one concerned, other than the 
War Department, September 12, the 
anniversary of St. Mihiel, rvas as satis
factory as any other date.

neutralized strip along the Rhine un
der protection of the League of Na
tions. According to the German plan, 
Great Britain, France, Belgium, Italy 
and Germany would bind themselves 
into a part and agree that any one of 
them entering this zone upon military 
adventure bent would be committing 
an act of war upon all the others. 
France, however,, foresees that occa
sion might arise—in case, for instance, 
of a German move against Poland— 
when France would feel compelled to 
climb over the fence. Foreign Min
ister Briand, therefore, asks provision 
for such occasions, and Foreign Min
ister Chamberlain of Great Britain is 
apparently willing to make exceptions 
in favor of France. The rest of the 
British Cabinet, it is said, is dead set 
against it. There is certainly room for 
compromise, and compromise there 
must be if Great Britain is to work 
with France for the political rehabita
tion of Europe.

Most men for whom cigars are 
named are “obleeged for de compli
ment,” feeling that a far-flung reputa
tion is thereby assured. But Lieuten
ant Commander John Philip Sousa is 
displeased because without his con
sent his name has been affixed to a 
3 cent brand and his friends and ac
quaintances are thereby moved to de
rision. As balm for his wounded feel
ings, the bandmaster has sued the 
cigarmaker for $100,000. What price 
glory? There are those who would 
be willing to pay a good deal for such 
aromatic notoriety. 1 he list of per
sonalities much in the public eye who 
have achieved portraiture on the dec
orative lid of a cigar box is a long one 
and includes some who would rather 
be popularized thus than to have the 
distinction of being painted by Sargent 
and displayed to connoisseurs in a gal
lery.

The definite point in the issue of 
European security upon which France 
and Great Britain are unable to see 
eye to eye involves the creation of a

It is no use—the public will stand 
for a lot of things, but not that dear, 
old silver cartwheel, the dollar of our 
daddies. The Treasury of these United 
States thought it would. The Treas
ury was mistaken and now admits it. 
Something like $10,000,000 in these 
“iron men” were fed out of the Treas
ury. Now most of the ten million are 
back home. The demand for “ace 
notes” was so great the Bureau of En
graving and Printing could not print 
enough dollar bills to give them the 
“seasoning” needed to make the ink 
“set.” Therefore the silver dollar 
was handed out to us by clerks at 
post-office windows and other Gov
ernment cashier wickets; but it was 
no use. The Mid-West, Mountain 
West and the Pacific Coast have not 
broken themselves of the silver-dollar 
habit entirely, but the rest of this fair 
land is emancipated.
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CLOCKS ARE HIS HOBBY.

Noted Inventor Finds Time To Tinker 
Timepieces.

Many a boy in childhood has taken 
a watch apart to see “what makes it 
go round” but few of them learned the 
knack of putting it together again so 
skillfully that it became a life hobby 
with them.

Such, however, is the case with H. 
O. Hem, inventor and consulting en
gineer with the Toledo Scale Co.

Mr. Hem has achieved world wide 
fame as an inventor of engines and 
scales.

His patents on the latter run in the 
neighborhood of 100, about 75 of which 
are held by the local scale company, 
with which concern he has been 
affiliated for the last ten years.

He is internationally known for the 
invention of certain types of scales and 
when Uncle Sam wishes expert advice 
on the building or purchase of weigh
ing apparatus, whether it be to com
pute horsepower or tons, he sends to 
Toledo for Mr. Hem. Secretary of 
Commerce Hoover has frequently 
sought his aid in solving governmental 
problems of this nature.

During the war Mr. Hem was kept 
bus}- at the aviation camps and mu
nitions factories doing his bit to win 
the war. In the former places he 
was occupied with inventing, super
vising and regulating automatic scales 
for measuring the horsepower of air
plane propellers at different speeds and 
under varying conditions. In the mu
nitions factories he was busy testing 
the accuracy of scales upon which 
dangerous explosives were weighed.

Recently he perfected a scale for the 
testing of the wearing qualities of au
tomobile tires, which is said to be of 
inestimable value to concerns manu
facturing tires and, indirectly to con
sumers.

Mr. Hem has invented steam engines 
and gas engines. He separates his 
automobile from its motor painlessly 
and puts it all together again with no 
parts .left over. He tinkers with his 
radio sets (plural is right—there are 
three) and they produce results which 
convince even the most skeptical.

But his hobby is clocks. Solving an 
intricate problem of watchmaking is 
the most fascinating recreation for

Mr. Hem. His home is full of them 
and after every trip out of the city he 
returns writh at least one new clock in 
his trunk. The history of the time
piece is of small moment.

The exterior of the clock makes no 
difference. It is the works that count. 
Just as the carefully trained student 
of human nature can look beyond out
ward appearances to the person within, 
so Mr. Hem looks at a clock and 
knows immediately if the works are 
worth saving. Sometimes he brings 
home a specimen with a broken 
crystal, crooked hands or battered 
frame, but if the works were good to 
start with, he soon has the clock in 
excellent shape.

This is no superficial knowledge Mr. 
Hem has suddenly acquired from a

book. He has inherited this “clock- 
sense” from a generation of real 
clock-makers.

In his boyhood home in Norway his 
father and grandfather were expert 
manufacturers of clocks. Mr. Hem’s 
father died when he was a small lad 
and to him was bequeathed not only 
the love of clocks but the tools as well. 
He began to play with them and while 
other boys tried their young hands at 
whittling bits of wood and toying with 
magnets he was playing with clock 
tools, unconsciously picking up all the 
necessary information on what makes 
a clock right.

Every room in the Hem home boasts 
at least one clock and some of them 
listen to the gentle tickings of several. 
A tall clock in the hall has been regu
lated by Mr. Hem to an almost per

fect degree of accuracy. Taking into 
consideration the differences between 
the expansive powers of aluminium 
and steel he has constructed a 
pendulum chain which is not subject 
to the vagaries of heat and cold, as 
are those on many clocks. The pendu
lum itself, has been made heavy 
enough so that atmospheric pressure 
has no effect upon it.

In another room is a French clock 
which has been in the family for more 
than 100 years, all the parts of which 
were made by hand. Many expert 
clockmakers had given up an attempt 
to make this clock go, but Mr. Hem 
now has it regulated so that it keeps 
as perfect time as it did when 
Napoleon died at St.- Helena, This 
clock, too, has been fitted with a com

pensating pendulum so that change of 
temperature does not affect it.

An electric clock has been sent to 
Mr. Hem by a concern which manu
factures them with the request to 
work out some plan by which a com
pensating pendulum can be put in it.

In his den there are clocks all about 
him, large ones and small. Here, too, 
are many treasured watches, among 
them a split second watch which is 
useful not only as an absolutely ac
curate timepiece but as a stop watch 
as well.

But it is in his workroom that Mr. 
Hem is most happy. It is a room in 
the house which he has fitted up es
pecially for work on clocks or watches.

It is here that the inventor of scales, 
the engineer of ability turns his me
chanical genius to the purpose which

he enjoys most. He has perfected his 
science to such a degree that he, in 
common with the finest watchmaker of 
the world, can so regulate a timepiece 
that it may be turned face up or down 
or on any side and it will keep equally 
accurate time.

It is here that he comes with his 
most knotty problems of scale inven
tion, lays them aside for a few hours 
for this, to him, most fascinating 
recreation, only to return to those 
problems with a mind refreshed and 
ready for the solving of them.—Toledo 
Times.

Novel Effects of Chokers.
Pearl chokers, or combinations of 

chokers and chains, are leading items 
in popular-priced novelty jewelry. A 
new idea in the latter is being offered 
by a wholesaler here which features 
effective color combinations. The 
choker portion of the combination is 
of white “indestructible” pearl beads 
and leading from this is a chain which 
contains “stations” of pastel-colored 
pearls winding up in a fringe effect. 
The same firm is offering double chok
ers, one of which is in white and the 
other in pastel colored pearls. Both 
are attached to single clasp at the 
back. Another novelty stressing the 
same color effect shows alternating 
pearls with cut crystals. The pearls 
are white, but there are many color 
choices available in the crystals.

Courage.
The greater part of the courage 

that is needed in the world is not of a 
heroic kind. Courage may be display
ed in everyday life as well as on his
toric fields of action. The common 
need is for courage to be honest, cour
age to resist temptation, courage to 
speak the truth, courage to be what 
we really are and not pretend to be 
what we are not, courage to live hon
estly within our means and not dis
honestly upon the means of others.

MOTHER’S COOKING EXCELS 
WIFE’S.

Immigrants who come here from 
the old countries are apt to say that 
the food here does not taste as good 
as the food in their own country, and 
in this they may be right, but it is not 
in the food but in their tasters. Then 
too, recollections are usually sweet. 
Mother’s cooking was at its best when 
our mouths watered at the sight of 
food. The idea prevails that mother’s 
cooking seems better than wife’s. 
Granddad said the same thing about 
his mother. If that theory holds good, 
then Mother Eve must have been a 
wonderful cook. If man ever reaches 
the promised land, he will probably 
kick on the angels’ food, and talk about 
the corn-beef and cabbage he used to 
have. The same idea prevails in re
gard to tobacco. You hear old smok
ers tell of the nice taste tobacco used 
to have, when as a matter of fact, fifty 
years ago tobacco was strong enough 
to knock an ox down. Today all to
bacco growers and cigar manufactur
ers are striving to eliminate the poi
sonous gum from tobacco and mild to
bacco is at a premium. Smokers today 
want a mild cigar and it is the good 
mild cigar that wins.

G. J. Johnson.—Adv.

H. O. Hem.
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Public Servants. _ How Are They 
Serving Us?

Grandville, June 2—The farmer as he 
is to-day hasn’t quite come into his 
own.

Michigan has no longer a strictly 
agricultural college. The M. A. C. 
has been renamed Michigan State 
College. What does this signify? 
Much or little, according to your view
point.

It does seem as though every state 
should be able to support a strictly 
agricultural college, but modern fad- 
ists have said differently and the agri
cultural college must go.

However, many gentlemen of agri
culture there are on the farms, it seems 
their right to have a college of their 
own has been taken from them.

It might seem that the Michigan 
University at Ann Arbor would satisfy 
most cravings for law, medicine and 
engineering, without knocking our 
only farm school out of existence.

We have normal schools as well as 
the many-sided University. Why, 
then, encroach upon the only agricul
tural, school in the State?

Our school system is a many-sided 
affair. Rural schools are fast going 
out to make room for central schools 
where the city professor may educate 
his own brains while he is teaching the 
rural population the wonders of the 
centralized school system.

The Grange, a strictly farm organ
ization, will doubtless be the next or
ganization to fall before the modern 
educational reaper and be shifted from 
its country belongings to adjacent 
towns where the members may enjoy 
highbrow culture, which, of course, 
could never trickle to them through a 
strictly rural surrounding.

Agricultural universities are thus in 
name only. . . ,

The more than 5000 agricultural em
ployes at Washington were called up
on to furnish a genuine farmer to pose 
before the camera of the movies for 
strictly agricultural purposes, of course 
and not one of these bucolic citizens 
was able to meet the requirements.

What good work is being done by 
this army of farmers at the capital 
city for the uplift of the American 
agriculturist is, of course, past finding
out. . ,

Several candidates were tried out, 
but their antics ruined the picture. It 
is related that the officials went back 
to the farm and hired a regular farmer 
right at the plow. However, when he 
came before the camera he was over
come with stage fright.

Finally, the director engaged a pro
fessional actor, who has never worked 
a day on a farm, and he played the 
part satisfactorily.

So you see how necessary it is to go 
to the professions for our movies and 
leave the farmer to his own devices. 
It is more than probable that the farm
er is not getting a fair deal in these 
days of jazz and unlimited Big I and 
Little You performances.

The whole business of America has 
behind it the man who holds the plow. 
It should be a gratifying fact that so 
many millions are devoted by the Gen- 
eral Government to the needs of the 
farmer. Where he comes in, however, 
is not generally understood.

The interference of Government with 
the doings of the people has not been 
in the main advantageous to those sup
posed to be favored. It might be the 
proper thing for the Grange to appoint 
a delegate to vist the seat of govern
ment and look through the magnificent 
buildings dedicated to agriculture Per
haps the eyes of the public might be 
opened to the true inwardness of the 
great work our Government is doing 
for the uplift of the American farmer 

Certain it is that the expenditure ot 
several millions of dollars at Washing
ton, connected with the employment 
of a grand army of workers said to be 
dedicated to the betterment of agricul
ture. ought to be sufficiently easy of 
demonstration with very little red tape 
attached.

Farmers, send your committee of in
vestigation. Take nothing for granted, 
but look into things with a view to 
finding out all about Government aid 
to the man on the farm.

The complaint of the electric rail
ways with regard to truck traffic may, 
in a measure, have a foundation, but 
it will be remembered that the various 
interurban railway companies combin
ed to raise fares right at a time when 
other prices were going down.

Because of this grasping disposition 
the public hailed the advent of various 
bus lines with satisfaction. Conse
quently, if many of these railways are 
thrown into bankruptcy, they have 
only themselves to thank.

The steam roads, too, took advan
tage of their position to raise passen
ger rates to a point the highest in the 
history of railway traffic in the State.

At a time when prices were on the 
down grade, after the effect on busi
ness of the kaiser’s war, the railroads 
thought they saw a chance to mulct the 
public to the tune of practically doubl
ing rates, both passenger and freight.

Doing this these corporations have 
no kick coming against the public if it 
takes to the bus lines as a relief from 
as great a scheme of highway robbery 
as ever disgraced a state.

To succeed without vexatious condi
tions, public carriers as well as in
dividuals in business, must deal hon- 
estlv with its public.

This honest dealing hasn’t been so 
much in evidence as to guarantee a 
growth of celestial wings on the shoul
ders of our public servants.

Old Timer.

New Sugar Substitute May Revolu
tionize Business.

Washington, June 1—Chemists of 
the Bureau of Standards have discov
ered a substitute for sugar that may 
revolutionize the business. They are 
extracting a high quality of levulose 
from the Jerusalem artichoke, which is 
said to be 50 per cent, sweeter than 
cane sugar and twice as sweet as glu
cose. Jerusalem artichokes are plenti
ful in the United States. They grow 
wild in certain regions and are used 
to feed cattle. The plant resembles a 
sunflower. However, it is the roots, 
which have at times been suggested ai 
a substitute for potatoes, that furnish 
the sweet juices for the new sugar. The 
plant prows in arid territory, requires 
no such care as sugar cane, and is iust 
as easy to reduce. Scientists say that 
it is not really an artichoke, nor does 
it come from the Holy Land. It is an 
Italian native and its Italian name, 
girasole articocco, which means sun
flower artichoke, has been Anglicized 
into what it sounds like without being 
translated.

Apples and Potatoes Serve as Motor 
Fuel.

Spokane. May 29—A new use for 
cull apples and potatoes was demon
strated last week when Lt. N. B. 
Namer, U. S. Reserve Corps, using an 
alcohol base produced from these, flew 
in his biplane from here to Wallace, 
Ida., a distance of 90 miles in an hour. 
The engine warmed up immediately 
and the running was smoother than 
with gasoline, although no ad’ustments 
had been made on the machine for the 
new fuel. The fuel is the invention of 
E. H. Records, of this citv. and if 
ing manufactured here. That used bv 
Lt. Namer was stock stuff. He carriec 
a passenger, and reported that, whi'e 
<he fuel consumption was lowered, an 
increase in speed was noted.

Goose That Laid Golden Eggs Dies.
New York, June 1—The goose that 

laid the golden egg is dead. She died 
of pneumonia aboard the Cunard 
freighter Stockwell while en route to 
this country, along with several other 
and wilder animals consigned to E. S. 
Joseph, wild animal dealer. The goose 
was of African descent and laid bright 
vellow eggs, which shone like gold. 
Her death was announced recently by 
Mr. Joseph,

Making Honest Effort
An authority who has made wide study of the 

business field says that to-day, as never before, 
business is a battle with a real survival of the 
fittest—that the next few years will see thou
sands of present day retailers in other vocations 
through following improper business methods.

There is an old saying that Providence helps 
those who help themselves, and probably there 
is no other vocation where this can he better 
applied than in the retail business.

I t  is an undeniable fact that the merchant who 
does not make a real effort to succeed in business 
fights a losing battle with competitors who strive 
to keep pace with the times.

Every practical thought or suggestion ad
vanced for increasing sales will immediately 
attract the attention of the wide-awake dealer 
who is out to win.

We are firmly convinced that in this territory 
there are to-day more dealers making a real 
honest-to-goodness effort to succeed than in any 
similar territory in the United States. They are 
studying their problems closer, and giving more 
careful attention to the various vital phases of 
their business.

There is hardly a dealer in this great territory 
but who appreciates the assistance by Warden 
in helping solve the many problems which have 
arisen during the past few years, and continue 

to arise.
And these dealers are showing their apprecia

tion bv a more thorough co-operation and in a 
closer relationship with us than ever before.

We believe that we are justified in saying 
that the Q U A K ER idea with the Q U A K ER 
BRAND and Q U A K ER policy are accom
plishing big things for the many merchants who
are using them aggressively.

\ V O R D E N  ( J R O C E R  Q o M P A N V  
Wholesalers for Fifty-six Years

The Prompt Shipper
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Movements of Merchants. 
Detroit—The Bank of Commerce of 

Springwells has increased its capital 
stock from $50,000 to $100,000.

Detroit—The Kalman Steel Co., 508 
Empire building, has increased its cap
ital stock from $1,000,000 to $2„800,000.

Highland Park—The Highland Park 
Trust Co. has been incorporated with 
an authorized capital stock of $300,- 
000.

Detroit—The Deglarescope Co., 1310 
Maple street, auto head light lens, has 
increased its capital stock from $240,- 
000 to $302,000.

Ovid—W. E. Merrill has sold his 
jewelry stock and store building to 
E. H. Doane, of Durand, who has 
taken possession.

Detroit—The Mark E. Hanna Co., 
1636 Dime Bank building, pig iron, 
etc., has increased its capital stock 
from $50,000 to $100,000.

Kalamazoo—The Vosler & DeLoof 
Co., R. F. D. 2, East avenue and Ira 
street, grocer, has increased its capital 
stock from $25,000 to $75,000.

Rogers City—Fire destroyed the 
main office of the Michigan Limestone 
and Chemical Co., with loss placed at 
$75,000, fully insured. Reconstruction 
will start at once and there will be no 
interruption of business.

Lansing—Lawrence Baking Co., 
which claims one of the most modern 
bakeries in the world, plans to build 
a railroad siding from the New York 
Central line to its plant. The com
pany unloads 100 cars of flour yearly.

Trenton—The Trenton Garment Co. 
has been organized and has leased the 
plant formerly operated by Burnham, 
Stoepel & Co., in the manufacture of 
women's garments, and has purchased 
the machinery and equipment. This 
concern will employ women.

Detroit—The Jewel Feather Mat
tress & Bedding Co., 1253 Michigan 
avenue, has merged its business into 
a stock company under the same style, 
with an authorized capital stock of 
$6,000, $4,837 of which has been sub
scribed and paid in in cash.

Saginaw — The Saginaw Motor 
Equipment Co., 1914 North Michigan 
avenue, has been incorporated writh an 
authorized capital stock of $30,000 
common and $2,000 preferred, all of 
which has been subscribed. $8,800 paid 
in in cash and $5,000 in property.

Grand Raven—The Abigail Co, 218 
Washington street, has been incorpor
ated to deal in dry goods, wearing ap
parel, novelties, etc., with an author
ized capital stock of $5,000, all of 
which has been subscribed and paid 
in in cash.

Detroit—H. H. Landay & Co.. 719 
Book building, has been incorporated 
to deal in ores, coal, coke, by-products 
at wholesale and retail, with an author
ized capital stock of $10,000, $3,000 of 
which has been subscribed and paid 
in, $500 in cash and $2,500 in prop
erty.

Albion—The Albion Community 
Hotel Corporation, Michigan avenue, 
has been incorporated to build and 
conduct a hotel with an authorized 
capital stock of $175,000 and 1,750 
shares at $2 per share, of which 
amount $3,500 has been subscribed 
and paid in in cash.

Detroit—C. L. Grandsen & Co-, 642
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West Jefferson avenue, dealer in sup
plies and merchandise for mills, fac
tories, vessels, etc., has merged its 
business into a stock company under 
the same style, with an authorized 
capital stock of $10,000, all of which 
has been subscribed and paid in in 
property.

Way land—The P. & A. Petroleum 
Products Co., with business offices at 
Saugatuck, has been incorporated to 
conduct a wholesale and distributing 
business of petroleum products, with 
an authorized capital stock of $2,000 
common and $10,000 preferred, of 
which amount $7,100 has been sub
scribed and $2,000 paid in in cash.

Grand Rapids—VanderBroek Sons 
have merged their roofing and sheet 
metal products business into a stock 
company under the style of the Van
derBroek Roofing Co., Lyon street and 
Ionia avenue, with an authorized cap • 
ital stock of $10,000, of which amount 
$9,300 has been subscribed and paid 
in, $5,000 in cash and $4,300 in prop
erty.

Manufacturing Matters. 
Kalamazoo—The Roamer Motor 

Car Co., 1900 Reed street, has chang
ed its name to the M. & M. Corpora
tion.

Battle Creek—The Michigan Carton 
Co. has increased its capital stock from 
$100,000 no par value to $150,000 no 
par value.

Detroit—The Lavoy Manufacturing 
Co., 14442 Majestic building, has in
creased its capital stock from $50,000 
to $100,000.

Jiackson—The Specialty Manufac
turing Co., 114 West Cortland street, 
has increased its capital stock from 
$10,000 to $150,000.

Alpena—The Alpena Garment Co. 
will increase its force to 250 employes. 
With 216 mach ines in operation the 
plant will be the largest apron factory 
in the world.

Bentop Harbor—The General Die 
Casting Co. has been incorporated with 
an authorized capital stock of $60,000, 
all of which has been subscribed and 
$40,000 paid in in cash.

Detroit—The Roosevelt Die Works, 
1938 Franklin street, has been incor
porated with an authorized capital 
stock of $150,000, $1,000 of which has 
been subscribed and paid in in cash.

Detroit—The Super Tool Co., 2424 
First Nat’l. Bank building, has in
creased its capital stock from $25,000 
preferred and 3,250 shares no par 
value, to $50,000 preferred and 250,000 
shares no par value.

Detroit—The Fox Engineering Co., 
1435 Franklin street, has been incor
porated to manufacture and deal in 
automotive parts, with an authorized 
capital stock of $25,000, of which 
amount $5,000 has been subscribed and 
paid in $2,.600 in cash and $2,400 in 
property.

Flint—The J. E. Farber Co., ma
chine, screw products, has merged its 
business into a stock company under 
the style of the J. E. Farber Co., Inc., 
921 Paterson street, with an authorized 
capital stock of $500,000, $272,000 of 
which has been subscribed and paid 
in in property.

Detroit—The Wilson Paper Prod
ucts Co., 3410 Grand River avenue,
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has been incorporated to manufacture 
machinery to make paper bags and 
other paper products, deal in paper, 
etc., with an authorized capital stock 
of $100,000, $1,000 of which has been 
subscribed and paid in in cash.

Detroit—The Rex Products & Man
ufacturing Co., 451 Lamed street, 
chemical compounds, etc., has merged 
its business into a stock company un
der the same style with an authorized 
capital stock of $100,000 preferred and
50,000 shares at $1 per share, all of 
which has been subscribed and paid 
in, $1,825.67 in cash and $148,174.33 
in property.

Adrian—O. E. Palmer & Son, man
ufacturer and dealer in furniture, has 
merged its business into a stock com
pany under the style of O. E. Palmer 
& Son, Inc., with an authorized cap
ital stock gf $25,000, all of which has 
been subscribed and paid in in cash.

Detroit—The Detroit Vapor Stove 
Co., 12345 Kercheval avenue, has 
merged its business into a stock com
pany under the same style, with an 
authorized capital stock of $15,000 
common and $29,950 preferred.

Kalamazoo—The Kalamazoo Wax 
Paper Co., corner of Eleanor and 
Park streets, has merged its business 
into a stock company under the same 
style, with an authoriztd capital stock 
of $15,000, of which amount $7,500 has 
been subscribed and $5,000 paid in in 
cash.

Hotel Register Sharks To Avoid.
The Tradesman has received several 

complaints from hotel landlords re
garding the operations of a gang of 
sharpers who operate under different 
names, as follows:

Automatic Electrical Hotel Register 
Co.

Aehr Co.
F. J. Sullivan.
Charles Murphy.
B. F. McClure.
Fred Parker.
Wm. J. Weinberg.
These men swoop down on a town 

and sell a hotel register to the local 
landlord for $15 in advance. Then they 
proceed to solict advertising from local 
merchants, for which they also collect 
in advance. Then they pay their bill 
at the hotel (which is the only thing 
they do pay) and depart for parts un
known. No merchant gets any adver
tising and no landlord gets any regis
ter.

Can any reader of the Tradesman 
furnish any information as to where 
these sharks can be located?

New Hotel Opened at Benton Harbor.
Benton Harbor, May 29—The Ho

tel Vincent, Benton Harbor’s new 
eight-story hotel, was opened to-night 
with more than 100 members of the 
Michigan Field Club, an exclusive Ben
ton Harbor and Chicago organization, 
as the first guests.

Built at a cost of half a million dol
lars, the Vincent marks a new step 
forward toward the building of a real 
metropolis here and in appointments 
and beauty of architecture and interior 
decoration finds few superiors in the 
largest hostelries of the State.

The Vincent was thrown open fo.r 
inspection by the public to-day, but 
the formal opening does not occur un
til June 4. when a reception and dinner 
dance will be given.

June 3, 1925

Should Be Prohibited From Use of 
Roads.

Boyne City, June 2—One of out- 
business men drove to Mackinaw Sun
day. A good many of our people do 
that for a day’s outing. It is a nice 
trip, with a good road, and interesting 
things to see, both along the road and 
at its end. On his way he had an un
pleasant experience—not an uncommon 
one, by the way—with us benighted 
natives. He met a big handsome, shiny 
car, driven by a “big colored chauf
feur.” Did this big, powerful, easily 
managed car give any of the road? Not 
on your life. Our friend went into the 
ditch in his attempt to avoid a smash 
up. His car was injured and he was 
cut by broken glass. We are glad to 
have people come to our country. We 
have spent enormous sums of monev 
in making roads. We have done so 
gladly because we have something to 
sell that is of benefit to our visitors. 
The money spent on our roads is not 
by any means justified by our local 
traffic for nine months of the year. 
Both in construction and upkeep, one- 
half of the money would give adequate 
service to our own people. We think 
that we have the right to the ordinary 
courtesies of the road.

This particular incident will serve as 
an example. It was not the only hap
pening of last Sunday of the same 
character. We are thinking particular
ly of the “big colored chauffeur” on 
the front seat. He knows his job and 
what is expected of him. We are 
thinking of the white “niggers” on the 
back seat. Did they stop to see what 
damage was done or if help was need
ed? They did not. They got out of 
sight as fast as they could.

What kind of arrogant, purse proud 
inhuman egotists do they breed in the 
supposedly civilized sections of this 
State? What can be the shape of such 
a heathen’s head? Such neople should 
be prohibited from the use of the roads 
absolutely and permanently.

Funny how things work out, isn’t 
it? Fifteen years ago Northern Mich
igan was pretty nearly terra incognita 
to the tourist world. We had a few 
“summer visitors,” and that is just 
what they were. They came in June 
and went home in September. The 
great mass of those who visit us now 
thought of Northern Michigan as a 
wilderness of sand and swamps, if they 
thought of it at all. Some of the men 
who knew what really was here for 
the summer tourist to see, feel and 
enjoy, got together to let the gasping 
millions of the plains states know that 
within easy reach was a land of beau
tiful lakes, clear sparkling streams and 
shady valleys; that the water was of 
the best and the air like wine. They 
drummed up some monev and drum
med is just the right word. They ad
vertised in a small way through the 
Middle West and South. Now there 
is a procession that starts in May and 
ends only with the coming of the 
snows of November. The roads are 
clogged with every kind of a motor, all 
pointed to the playground of Michi
gan.

The funny thing is that so many of 
our people, both individuals and com
munities, think that this great hegira 
had no incentive. Like Topsy, it 
“never was borned, it just growed.” 
We are thinking of meeting Hugh 
Grey, of the Michigan Tourist and 
Resort Association. He was here with 
a couple of his confreres talking for as
sistance to continue the work so ably 
begun and carried forward by his As
sociation in the face of almost insepar
able odds, and to which this section of 
the State owes so much. We do not 
think that any business man or com
munity in Northern Michigan can af
ford to cripple his organization finan
cially. It is of too much importance 
to our future prosperity. We have 
something worth while to sell, but we 
cannot sell it unless the people a 
thousand miles away know what we 
have and how desirable it is.

Charles T. McCutcheon.
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Essential Features of the Grocery 
Staples.

Sugar—Local jobbers hold cane 
granuated at 6.35c.

Tea—The market has shown a firm
er tone and a better demand during 
the week; this applies mainly, as it has 
for some time, to Ceylons, Indias and 
Javas. These teas are about 2 cents 
a pound higher in primary markets. 
The entire undertone in teas of the 
better grade is strong with a fairly 
active demand.

Coffee—The effort made to boost 
the market has not been altogether 
successful. The market did advance 
as noted last week, probably 2c per 
pound, but since then has declined at 
least half that and at the present writ
ing the situation is weak. This applies 
to both spot and future Rio and San
tos coffee, green and in a large way. 
Noibody seems to be expecting that 
the market will go back to where it 
was, in fact, most people are expect
ing considerably lower prices. In sym
pathy with the recent advance in Bra
zils, milds have advanced from a half 
cent to a cent and a half. The de
mand for coffee, speaking now of the 
demand from first hands, is light, be
cause of the general distrust of the 
market. The consumptive demand is 
about as usual. The jobbing market 
for roasted coffee is irregular.

Canned Fruits—Pineapple is work
ing itself out of its unfavorable posi
tion through the medium of wider 
consuming outlets, made possible by 
the cut in the wholesale market re
cently. Jobbers are concentrating 
their efforts on reducing their own 
holdings. Some have already cleared 
the decks and are buying on the open 
market; others are getting reduced so 
they too will be better outlets in the 
future. California fruits are drifting 
along with no big demand to spur op
erators to increased activity. All trad
ers are watching their want lists and 
buy according to their needs rather 
than because of a speculative desire 
to acquire goods for later outlets. Ap
ples are equally quiet.

Canned Fish—Fish products are in 
nominal demand. Most business is 
being done on the spot as pickups 
rather than long lines from first hands 
are desired and often can be had just 
as cheap as carload parcels from the 
source. The summer demand so far 
has not had its usual effect upon the 
wholesale market. Retailers have 
pretty well cleared off their shelves 
and are moving fish of all kinds, but 
they are not buying ahead.

Dried Fruits—Prune buying in Cali
fornia was brought to a halt last 
Thursday by the announcement that 
the Association would revise its prices 
this week to the usual differential 
above those of independent packers. 
Recently there has been a spread of 
2@2}4c between the, offerings of the 
two classes of packers. The Associa
tion is preparing to meet legitimate 
competition with a view to moving 
carryover, of which it is the heaviest 
holder. It is not known what the new 
price basis will be but it is believed 
that it will be close to the recent of
ferings of independents, one of whom 
is quoting Santa Claras for June-July 
shipment at 1034c for 30s, 834c for

40s, 734c for 50s and 634c for 60s, f. 
o. b. Coast. It is reported that the 
Association will also change its policy 
of dealing with independent packers. 
Heretofore it has not been inclined to 
take advantage of their outlets by sell
ing them prunes, but it is understood 
that in the future, beginning with the 
present crop, that the organization will 
turn over to its competitors a share of 
the unsold tonnage. Independent 
peach packers are offering new crop 
with a guarantee that the price basis 
will be the same as that of the Peach 
Association, which will announce its 
formal opening prices on June 10. 
Some specific quotations on new crop 
have been made but no business so far 
as known has been placed. Spot 
peaches are quiet. Apricots are nom
inally quoted as assortments of all 
grades are very much depleted. Rai
sins are without change. At the week
end business was slack, as more sea
sonable products were given first con
sideration before the holiday by re
tailers as well as wholesalers.

Beans and Peas—The feeling for 
dried white beans has improved some
what during the week, although the 
demand is still light. White kidneys 
are still dull and easy, but pea beans 
and red kidneys are steady to firm. 
California limas have sagged just a 
little. Dried peas are feeling a little 
better and selling in a small way.

Salt Fish—The demand for mackerel 
during the week has languished. Stocks 
are not very large and the situation 
would be rather firm if there was any 
special demand.

Syrup and Molasses—Molasses has 
had a dull week; nobody is buying 
molasses, even of the better grades, 
that is not immediately needed. Prices, 
however, of the better grades are 
steady, but low grades are easy. As 
to syrups, there has been some 
pressure to sell sugar syrup during 
the week owing to increased output; 
prices are very weak and irregular. 
Compound syrup is strong, with an 
advancing tendency; demand is fair.

Cheese—The market has shown no 
change for the week. The demand is 
comparatively light and the market 
has ruled steady to firm during the 
entire week.

Provisions—The market shows no 
change since the last report. Every
thing in hog and beef products is 
steady, but with very quiet demand. 
No change appears to be in sight for 
provisions.

California asparagus is stiffening up 
somewhat, as sales have been large 
and some packers are declining to ac
cept more business. A lot of canned 
asparagus is expected to sell this year 
at current prices. Tomatoes are weak 
and dull. Prices are shaded almost 
everywhere and the general situation 
is very unsatisfactory from the hold
ers’ standpoint. Futures are very dull 
and only the best and most needed 
brands are selling. Buyers are not 
interested in futures, as they expect 
the market to be lower. Peas are still 
weak on account of an over supply, 
but holders are hopefully looking to 
a possible short pack this year to ex
tricate them from the present diffi
culty. Peas are in very light demand 
and very heavy. Corn is selling in a 
minor way at unchanged prices.

Review of the Produce Market. 
Apples—Baldwins command $2 per 

bu.; Spys command $2.50.
Asparagus—Home grown, $2@2.25 

per doz. bunches.
Bananas—6j4@7c per lb.
Beans—Michigan jobbers are quot

ing as follows:
C. H. Pea B eans------------------ $ 5.65
Light Red K idney-----------------  9.75
Dark Red Kidney------------------  11.00
Brown Sw ede------------------------  5.00

Beets—New from Mississippi, $1.75 
per hamper.

Butter—The market has had a rath
er fluctuating week. The week started 
with the market weak on account of 
weak advices from outside market and 
general pressure to sell. This was 
followed by a decline of half a cent 
a pound, but later the market stiffen
ed up, becoming much firmer and an 
advance of lc per pound occurred. At 
the present time the market is steady 
to firm on strong advices from outside 
markets and good active demand. The 
receipts have also decreased. Under 
grades are dull and weak. Local job
bers hold fresh creamery at 42c and 
prints at 44c. They pay 18c for pack
ing stock.

Cabbage—$3.75 per crate for new 
from Mississippi.

Carrots—$1.35 per bu. for home 
grown; $2 per hamper for new from 
Mississippi.

Cauliflower—$3.25 per doz. heads 
from Florida.

Celery—Florida, 65c for Jumbo and 
85c for Extra Jumbo; crate stock, $5.

Cucumbers—Illinois hot house com
mand $3 for extra fancy and $2.50 for 
fancy per box of 2 doz.

Egg Plant—$3 per doz.
Eggs—There are a good many un

desirable eggs in the market now 
which are selling at easy prices. They 
are not wanted at all by the good trade. 
The supply of strictly fine eggs is 
comparatively small and is taken im
mediately upon receipt. The market 
for this grade of eggs is probably lc 
higher than a week ago. Local deal
ers pay 30c for candled stock.

Field Seeds—Local jobbers quote as
follows, 100 lbs.:

Timothy, choice ------------------  7.25
Clover, medium choice-----------32.00
Clover, Mammoth choice------  32 00
Clover, Alsike choice------------- 25.00
Clover, sweet -----------------------13.00
Alfalfa, Northwestern choice — 23.50
Alfalfa, Northwestern fancy-----24.50
Alfalfa, Grimm, fancy ------------42.00
White Clover, choice------------- 55 00
White Clover, p rim e-------------- 48.00
Blue Grass, choice Kentucky __ 32.00
Red Top, choice solid ------------18.00
Vetch, sand or w in ter------------ 9.00
Soy Beans, Ito S a n --------------  4.50
Millet, German ------------  6.00
Millet, common -------------------- 5.50
Millet, Hungarian ---------------- 6.00
¿Sudan Grass ------------------------ 7.00

Garlic—35c per string for Italian.
Grape Fruit—$5.50@6, according to 

quality.
Green Onions—Chariots, 60c per 

doz. bunches.
Honey—25c for comb; 25c for 

strained.
Lemons—Quotations are now as fol

lows:

300 Sunkist ---------------------------$9.50
300 Red Ball —^--------  9.00
360 Red Ball ----------------  9.00

Lettuce—In good demand on the 
following basis:
California Iceberg, 4s ------------- $5.00
California Iceberg, 5s -------------- 5.00
Hot House leaf, per l b . ------------- 12c

Onions—Texas Bermudas, $4.50 per 
crate for White or Yellow.

Oranges—Fancy Sunkist \  alencias 
are now on the following basis:
126 _________________ —.$7.00
150 -------------    7.50
176__________________ ____ — 850
200 ----------------------- ----- 8 50
2 1 6 ________________________  8 50
252    7.50
288 _____________ ______—  7.00
344 _______________ ____________6.00
Red Ball, 50c lower.

New Potatoes—Carolina stock com
mands $8.50 per bbl. for No. 1 and $7 
for No. 2.

Parsley—60c per doz. bunches for 
home grown. $1 per doz. bunches for 
Louisiana.

Parsnips—$1.25 per bu.
Peppers—Green, 60c per doz.
Pineapples—All sizes Red Spanish 

command $3.75@4.25 per crate.
Potatoes—Country buyers pay 75@ 

80c a 100 in Northwestern Michigan*, 
Greenville district $1.

Poultry—Wilson & Company pay as
follows this week:
Heavy fow ls---------------------------- 23c
Light fowls --------------------------- 17c
Broilers, 2 lb. ------------------------- 35c
Broilers, \ lA  lb. to 2 lb. — .......... 30c

Radishes—30c per doz. bunches for
home grown.home grown.

Spinach—$1 per bu. for home
grown.

Strawberries-—Receipts this week
are from Kentucky. They command 
$9 per 24 qt. crate. Home grown is 
not coming in in sufficient quantities 
to establish a market.

Sweet Potatoes—Delaware Sweets 
$.50 per hamper.

Tomatoes—$1.25 per 6 lb. basket for 
Florida.

Veal Calves—Local dealers pay as
follows:
Fancy ----------------------------------13j4c
G ood__________ ____ - ............ 12/.C
Medium ------------------------------- 10c
Poor _______________________  8c

Death of Loong-Time Merchant.
Sheridan, June 1—Cortiz W. De 

Hart was born in Vickeryville, Febru
ary 11, 1865 while his father was still 
in the Civil War, and passed away at 
his home in Sheridan, May 23.

For the past thirty years he has 
been engaged in the mercantile busi
ness in Amsden, Sidney and Sheridan. 
Cort, as he was familiarly known, will 
be missed by a wide circle of friends 
because of his dry jokes and glad hand 
for everyone.

He leaves behind, his wife, two 
daughters and a son. Gertie of near 
home, I va, of Royal Oak, Don, at 
home, step-mother, five brothers, two 
sisters and six grandchildren. His 
mother, father and brother, M. A. De 
Hart preceeded him in death.

His life may be summed up in the 
words of Shakespeare:

“His life was gentle and the elements 
so mixed in him that nature might 
stand up and say to all the world, this 
is a manl”_____ _

Lansing — Bennett’s Grocery suc
ceeds Mrs. Grace Bennett in business 
at 224 West Barnes avenue.

mailto:2@2.25
mailto:3.75@4.25
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OPPOSES PROHIBITION.

Michigander Writes Strongly From 
Adopted State of Washington.

Seattle, Wash., May 27—Since I was 
a kid in knee breeches I have enjoyed 
reading the Tradesman. Dad has 
taken it for the last twenty-five years 
and grandfather took it seventeen 
years previously, and while I haven’t 
and don't read every copy, yet I read 
it more than I do my own trade 
journals.

I don’t always agree with every
thing you say and do, especially in 
political matters, and the way you 
print some men’s names all in small 
letters looks to me like “small town 
• tuff.'' On the whole, however, I like 
your paper and your outspokenness for 
what you believe to be right. Person
ally I don’t know you, but have always 
felt that my father’s friends are mine 
as well.

Old Timer recently delivered him
self of a series of tirades on the ques
tion of prohibition, and I have felt im
pelled to answer him. I sat down to 
write a few words and the darn thing 
has grown into a young book. I send 
i: along to you, however, and you can 
io with it as you think best.

Old Timer’s articles are mostly good 
hut when he gets to canonizing that 
hypocritical John Brown, who got him- 
elf hung at Harper’s Ferry, and when 

he gets to raving about the infinite 
mercy shown by the Almighty in 
creating English sparrows—which are 
‘y our native birds what the Jap is to 
he white man—he gets on my nerves. 

Above all, his unyielding fanaticism on 
prohibition is the cat’s whiskers.

Best regards to yourself and Old 
Timer, and best wishes to the Trades
man. Charles R. Stark.

Reply To Old Timer.
Seattle, May 25—Some time ago I 

noticed in the columns of the Trades
man that you and a Mr. Brown, of 
Detroit, had something of a discussion 
in regard to prohibition. You seemed 
to be of the opinion that prohibition is 
,i grand institution—in fact, one of the 
foundation stones of civilized society— 
and that without prohibition the coun
try was sure to go to the dogs. Mr. 
Brown apparently had no definite plan 
to offer as a substitute for it, but seem
ed to believe that it was not an un
mixed blessing.

If Mr. Stowe will permit me, now 
that the smoke has cleared away, I’d 
like to say a few words and then sit 
down, for like both of you gentlemen 
I am “set in my opinions.”

Ten vears ago when State pro
hibition came up for a vote here, I, 
vho was then a minor, favored it; for 

in my youthful inexperience I believed 
'.hat it was possible to make mankind 
better by simply passing a law.

To-day, at thirty, after having seen 
ten years of it, I am against prohibi
tion—first, last and all the time. My 
family are not new arrivals in America, 
nor overly addicted to the use of in
toxicating liquors, nor have I ever 
heard of any of them who was disloyal 
to the Stars and Stripes, to all of 
which I think Mr. Stowe can attest.

My objections to prohibition are as 
follows:

1. From the practical point of view 
the law is not enforceable. There is 
too much money to be made by evad
ing it and by permitting or assisting 
others to evade it. Yankees will fol
low the dollar into any kind of trade 
where the dollar can be captured, and 
if there is a little spice of personal 
danger connected with the game, that 
only acts as a spur to drive them on. 
The two most dangerous and most re
munerative branches of trade in Amer
ica to-day are the dope traffic and the 
booze traffic. Unlike the use of dope, 
however, the temperate drinking of al
coholic liquors was never known to 
hurt anyone, and it is doubtless for 
this reason that a large proportion of 
the public look upon the bootlegger as 
a respectable business man who is car

rying on an illegal but legitimate busi
ness. An interesting sidelight on pro
hibitory legislation may be derived 
from the fact that 500 years ago the 
drinking of coffee was prohibited in 
Mohammedan and particularly in 
Turkish lands. The religious thunders 
of the Caliph—the Mohammedan Pope 
—promising the people eternal damna
tion in the hereafter; and the solemn 
promise of the Sultan an absolute 
ruler by Divine right—that the people 
would be hurried into that hereafter if 
they drank the forbidden beverage, 
failed to stop coffee drinking. Pro
hibition of alcoholic beverages will fail 
for the same reason the other failed, 
because the people and, above all, the 
American people—want what they 
want when'they want it.

2. Every home owner who has a 
few quarts of home brewed beer or a 
pint or two of home made wine in his 
possession is an arrant criminal under 
a strict interpretation of this “Vol
stead Thing,” as Mr. Browrn has aptly 
termed it. Such a condition of affairs 
is ridiculous.

3. The younger generation which is 
growing up looks upon a drunken sort 
as a hero, instead of as being a pitiable 
object. You may doubt that, Old 
Timer, but it is true. You are old 
enough, and your views are well 
enough known, no doubt, so that the 
young folks close up like clams when 
you come around. I am young enough 
so that they will still talk to me. You 
made the remark, I believe that you 
didn’t think boys wrould sneak around 
dark alleys looking for booze. You 
are probably judging the boys of to
day by the lads you used to know. 
Boys must have been different when 
you were young. When you took your 
first smoke and when your boyhood 
friends took their first smokes, you 
each and all went into the family 
sitting room, proudly displayed your 
newr pipes to the home folks and bum
med some tobacco from the old man. 
Like fun, you did.

I was talking yesterday with a boy 
of about 22 who bragged that he was 
drunk tw’enty-seven days during March 
and w’orked every day, driving a mo
tor truck. He further said that when 
he died he wanted to die happy, and 
the only wray to die happy was to be 
drunk when he died. He isn’t drink
ing much just now because his funds 
are low and he wants to keep enough 
in the bank to pay his fine if he gets 
pinched for speeding. He doesn’t like 
to go to jail.

Another boy, of 19, told me that he 
w’as thrown out of a dance last Sat
urday night because he was drunk. 
About six weeks ago the same lad 
nearly took me off my feet by trying to 
bum a drink from me at a party corn- 
nosed of Methodist young people. No. 
O'd Timer. I never carry a flask; and 
don’t intend to unless I should some 
dav get a iob as a traveling salesman. 
A friend of mine, traveling for a large 
concern, used up twro cases of Canad
ian whisky in treating the trade on his 
first trip into a new territory. He has 
built up a good trade.

About six months ago a Methodist 
girl, whom I escorted home from choir 
practice, told me that she liked whiskv. 
and from the way she licked her lips 
and from the look that came into her 
eves. I feel quite certain that she 
wouldn't like it scarce.

No one who reads this needs to. 
think that I am trying to pick on the 
Methodists, -for I am not. I am mere
ly trying to make it plain that bovs 
and girls, irrespective of their associa
tions. are growing up with the idea 
that the common drunk is a hero. In
stances might be multiplied. This is 
a good community, too. The people 
average up pretty well.

4. I believe, though I cannot state 
it to be a fact, that prohibition is an 
active agent in promoting crime. There 
are bootlegging, moonshining and hi
jacking, of course, and occasionally a 
murder is perpetrated for the poosses- 
sion of a $30,000 truckload of booze.

More sinister features, however, are 
the wholesale bribery of public offi
cials, and the general loss of moral 
tone, due to the presence of an un
enforceable law on the statute books. 
Another thing that may be an out
growth of prohibition: during recent 
years there have been more daring

daylight holdups and robberies, in 
which big hauls have been made, than 
I remember having ever read about in 
the pre-Volstead period. Is it not pos
sible that these daring super-crooks 
may be recruited very largely from the 
ranks of professional hijackers who 
have become accustomed to getting
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large sums of money easily, and who 
find the average clerk in charge of a 
payroll much easier to subdue than 
an armed and desperate bootlegger?

5. The law was put over in a 
sneaky underhanded way by an organ
ization composed of honest but mis
guided fanatics; self-seeking doctors 
and druggists who hoped to handle the 
country’s liquor business on prescrip
tions; and a lot of business men who 
felt certain of always having all they 
wanted for themselves, but thought 
they could grind a little more work 
out of their men if those men were 
unable to get booze.

6. The law is subversive of person
al liberty. What difference is there 
between George the Third saying to 
Americans, “You shall drink tea!” and 
the Anti-Saloon League saying to 
Americans, “You shall not drink beer, 
wine or other alcoholic liquor!” Are 
not our lives our own, to make or 
mar? Are we to substitute a class dic
tatorship for individual freedom? What 
business have you, Old Timer, t̂o come 
into mine or any other man s home 
and tell that home owner what he shall 
or shall not keep or make or drink, 
or eat there, so long as he is not un
duly offensive to his neighbors or 
abusive to his family? Yet this law 
practically permits a gang of police
men acting on suspicion only, to chop 
their way into any man’s house, break 
his windows, smash his furniture and 
raise hell in general for the purpose of 
trying to find a pint of two and one- 
half per cent. beer.

Chances are they would_ find that 
or something stronger in eight out of 
every ten homes in Seattle, their own 
included, and not excluding the homes 
of members of the W. C. T. U. and 
Anti-Saloon League.

America’s experience with prohibi
tion is not unique. There is more 
drunkenness in prohibition Norway or 
Finland than there is in Sweden or in 
Denmark, and the latter countries have 
much larger populations.

Now then. What to do? We do not 
want the saloon back as it was, and 
conditions under prohibition are get
ting worse every year. Are there any 
other ways of handling the problem? 
There must be and are. The central 
ideas of any successful scheme, how
ever, must, in my opinion, include the 
following:

1. Sale of alcoholic beverages, with 
the possible exception of beer and light 
wines, should be restricted to unopened 
bottles which must not be opened on 
the premises where sold.

2 The sale price of alcoholic bev
erages should be kept absolutely as 
low as possible. Levy no license taxes 
against theml If such taxes are levied 
the improper use and sale as in the 
old licensed saloon days will inevitably 
return 1 A fair retail price for good 
whisky ought to be about a dollar or 
less per gallon. Destroy the excessive 
profits and most of the evil will auto
matically correct itself. Few people 
care to go on a cheap drunk, and it 
isn’t normal for people to overeat or 
overdrink anything that is as free as 
water, and as easy to get.

3. Public drunkenness should be 
severely punished by jail sentences.

4. A continual and thorough cam
paign of education should be kept up 
to drive home to each rising genera
tion the evils which will result to 
them personally from intemperance or 
lack of moderation. It has always 
been and is now, impossible to make 
humanity better by repressive, sup
posedly moral, legislation. It is hu
man nature to say “I will when some 
one says “thou shalt not." More can 
be done for the cause of true temper
ance—which, by the way, is as far re
moved from abstinence as it is from 
over-indulgence by a generation of 
constructive education than by all the 
repressive laws of all the ages Above 
all teach the kiddies that a.drunken 
swine is not a hero or a demigod, but

he

After the Convention, What?
Saginaw, June 2—What ideas did 

you take back home from the Grocers 
convention at Muskegon? Did_ some 
of the questions, brought out in the 
round table and question box discus
sions, shed any light upon some of the 
problems which confront you? If so, 
are you using them? Are you a better 
credit man since you have heard, at 
the meeting in Muskegon or read since 
in the Michigan Tradesman, the very 
competent treatise by Mr. Oosterbaan 
on this important science, or are you 
still running your credit department on 
a hit and miss basis?

If your city or town has a retail 
credit bureau, join it and thereby save 
yourself hundreds of dollars a year by 
bringing the tone of credit risks in 
your vicinity to a higher plane. If 
your town does not boast an organ
ized credit clearing house and you can
not create one, you should give even 
more attention to your credit depart
ment, because of the increased hazards 
attending the giving of credit, when 
people live beyond their income as 
many are now doing.

In legislative matters you are pro
tected by the vigilance of your legisj 
lative committee and the Retailers 
Council, of which your Association is 
a member; but, in matters of getting 
a sufficiently profitable volume of busi
ness and getting the payment thereof 
you must apply such knowledge as you 
have gathered from your own experi
ence and by contact with other busi
ness men..93 1UV.U. t .

In point of constructive business 
talks the Muskegon convention ranks 
high. Many of the problems cleared 
up during the discussions were diffi
cult of solution, but gave way after 
being analyzed by men who had bat
tled with them before and won. The 
information thus tendered you at the 
past convention should be of inesti
mable value to you throughout the 
year and I sincerely hope it will be.

In conclusion, I should like once 
more to emphasize to you the im
portance of reading trade paper items 
and filing them away in your mind for 
future use. Progress is so rapid these 
days, that you are never caught up. 
Unless a man keeps abreast of what 
is doing in the trade by reading he is 
placed at a great disadvantage in his 
business. Many are heading for the 
rocks, because they scorn the reading 
of trade papers. .

Charles C. Christensen.

Little Change in Men’s Wear. 
Aside from the fact that it is con

ceded that prices on lightweights will 
be materially lower, there is very little 
actual change in the men’s wear wool
en and worsted trade. Selling agents 
continue to hold Fall prices firm, de 
spite the pressure that has been 
brought to bear for lower levels. Re
orders are scanty, reflecting the medi
ocre advance business that quite a few 
clothing manufacturers are credited 
with booking for the coming season. 
The tone of the market here, however, 
is better. This is mainly due to belief 
that the wool decline has stopped, for 
the time being, at any rate.

Hides. Pelts and F u rs .
G reen, No. 1 ----- ---------
G reen. No. 2 ---------------
Cured. No. 1 ---------------
C ured, N o 2 ---------------
C alfsk in , G reen. No. 1

08
07 
09
08 
16

C alfsk in , G reen, No. 2 --------------------14%
C alfsk in , Cured, No. 1 ------------------ 17
C alfskin. C ured , No. 2 -------------------- 1»%
H orse, No. 1 ------------------------------------“
H orse , No. 2 ------------------------------------" ®®

P elts .
Old W o o l ---------------------------------1 50
L am b s ------------------------------------1
S hearlings  -----------------------------  50@1 00

Tallow .
P rim e  ----------------------------------------------
No. 1 ------------------------------------------------°®
No. 2 _______________________________ 05

Wool.
U nw ashed, m edium  ----------------------@35
U nw ashed, re je c ts  -----------------------
U nw ashed , fine ----------------------------- <gM5
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CANNED FOODS CONDITIONS.
The most important developments 

in the canned food market during the 
past week were outside of the routine 
distribution of spot stocks and were 
concerned with the outlook for this 
season s packs of peas, tomatoes, corn 
and other vegetables. This is a freak 
season and anything is likely to hap
pen. Few would have thought last 
fall that the firmness caused by light 
supplies would have been so com
pletely offset by a wave of hand-to- 
mouth buying. Practically all condi
tions favored a favorable market dur
ing the first half of 1925 and a normal 
covering of known wants on contracts 
for new packs. The year started out 
with business in both fields but a freak 
season in buying and selling developed 
w hich completely upset all calculations 
and plans. Now the w’eather is prov
ing to be just as disturbing a factor 
and if present postings prove to be 
correct the buyer may find that he 
made a mistake in not making con
tracts for new packs for his normal 
outlets. It is too early to say what 
the California asparagus pack will be, 
but the outlook is for no such heavy 
output that the market will be glut
ted. The new price basis will take 
care of a big increase, as it has widen
ed former outlets and will doubtless 
put the product into stores and into 
markets wrhich formerly did not carry 
it. Canners believe that there will be 
no surplus to carry into the 1926 
season. They predict that the low 
point of prices has been passed and 
that the market will be stiffened dur
ing the remainder of the season by 
intertrading among distributors who 
did not cover fully on contracts. Fu
ture tomato buying has been discour
aged by reports that a heavy acreage 
would be planted throughout the 
country which would provide canners 
with cheap rawr material, cause a large 
pack and allow7 for low prices. Freez
es in Indiana and other Western 
States and a late season in the South 
are advanced as reasons why there 
will be no overpack. If canners are 
correct, acreages will be cut down 
because plants are not available to 
reset damaged fields. Late packs, they 
say, will give the trade a chance to 
clean up carryover. Wisconsin pea 
canners reduced their acreages this 
season because of several reasons, 
notably the lack of sale recently of 
futures, the desire to avoid another 
big production and because sufficient 
seed was not obtainable. Last week’s 
frosts have been the most recent de
velopment to cause apprehension 
among packers. Corn is affected by 
the same influences noted in tomatoes 
and peas and packers are withdrawing 
futures until they can check up the 
actual condition of the coming crop. 
Bearish talk emanating from canners 
is set down as propaganda by many 
buyers and last week there was no 
noticeable change in policy as to buy
ing new packs. The distributor is 
still inclined to take his chances later 
on. Spot business in all staples was 
slow all of the week. The end of the 
month, the week-end holiday, and the 
lack of any radical change in the char
acter of trading all combined to con
tinue the hand-to-mouth policy of 
covering. It is a buyer’s market, but

one in which he is not taking ad
vantage of offerings for later use on 
the theory that a movement upward 
will occur later on.

COTTON PROSPECTS.
Those who buy cotton goods no less 

than those wrho speculate in the prices 
of raw7 cotton have been waiting to 
learn the prospects for this year’s crop 
of lint. On Tuesday the first Govern
ment estimate will be made public. 
It will be limited in its scope to show- 
ing condition as of May 25. Although 
in no sense conclusive or even pre
sumptive, it will be of value as a pre
liminary indication. A number of un
official guesses have been circulated, 
most of them putting the percentage 
of condition at over 75, w7hich is very 
large as compared with past seasons. 
Along with these have come calcu 
lations of the acreage planted. All 
of these agree that this will exceed 
even last year’s one of 44,390,000 acres 
and will be the largest on record. 
Putting together the percentage of 
condition and the extra acreage, opti
mists are already figuring on the pos
sibility of a 15,000,000 bale crop. But 
all the hazards are still ahead, especi
ally of the weather and the weevil, 
although not so much stress is being 
laid on the latter as there used to be. 
So far as the old crop is concerned 
there is still some uncertainty as to 
its disposition. The exports are far 
in excess of spinners’ takings, which 
has led to the supposition that re
serves are being piled up abroad. In 
this country the amounts taken by the 
mills do not appear to have been con
sumed, although there are some evi
dences that much more goods have 
been manufactured than have been 
sold. This would be a fair inference 
from the movement down South as 
well as in the East to curtail produc
tion more. Were it not for the anti
trust laws, this would take the form 
of a concerted and agreed movement. 
As it is, the proposition is merely ad
vised and urged until existing stocks 
are disposed of. The feeling in the 
trade that the mills are carrying a lot 
of stock has had its effect on buyers 
of cotton fabrics. Little business is 
passing on standard goods, although 
fancies and mixtures continue to move 
fairly wrell in small lots. No very 
marked change is expected for about 
six weeks. Some reordering of light
weight underwear continues and the 
mills are busy on winter weights.

AN UNFORTUNATE DECISION.
House-to-house sales canvassers 

have been the bane of local tradesmen 
all over the country. They introduced 
an element of competition which was 
regarded as even worse than that of 
the big mail order houses. They paid 
no rent or taxes in the communities 
in which they operated, which gave 
them an advantage over the local store
keepers who did, and, other things be
ing equal, could and sometimes did 
undersell the latter. What militated 
against the complete success of the 
itinerants in many instances was the 
fact that they were irresponsible and 
offered no redress to a customer in 
case the latter found the goods sold 
not as represented. In a number of 
cases, however, producers of nation

ally advertised and branded merchan
dise made use of the canvassers and 
so gave the latter a recognized stand
ing. But, the more this was done, the 
harder it made the competition for the 
local dealer. One hosiery firm selling 
goods that way employs more than
2,000 solicitors in its house-to-house 
campaign and covers a wide section of 
the country. And there are a number 
of others who work on a large scale. 
To meet the objections of local shop
keepers many cities and towns adopt
ed ordinances intended to make the 
way of the canvasser difficult. The 
usual plan was the requiring of a 
special license and the furnishing of 
a bond, things that were not demanded 
of the local dealer. In a typical case 
of this kind which came before the 
Supreme Court of the United States 
on appeal involving the legality of 
such an ordinance adopted by the city 
of Portland, Oregon, a decision was 
rendered during the past week. Re
versing the decision of the State courts, 
the Supreme Court held the ordinance 
to be unconstitutional. The particular 
ordinance in question taxed canvassers 
who received part payment for goods 
made in other states. This was held 
to be an interference with interstate 
commerce and also discriminatory. 
The result of the decision, it is said, 
will be to render invalid ordinances of 
80 cities in thirty-eight different 
states, and permit direct selling 
amounting to more than $300,000,000 
a year.

MAINTENANCE OF PRICES.
Maintenance of resale prices is on of 

the subjects which keeps coming to the 
fore. Not so long ago, the Chamber 
of Commerce of the .United States sent 
out a questionnaire on the subject, the 
responses to which were favorable to 
legislation in support of such mainten
ance. Then a special committee of the 
Chamber was appointed to take the 
matter in hand to study and report on 
the subject. The American Fair Trade 
League has a committee for the same 
purpose, and the two committees met 
recently in Washington to co-operate 
in the matter. The purpose is not so 
much to have a general maintenance 
of resale prices as to enable the mak
ers of specialties and branded goods 
to fix the amounts at which their 
products shall be sold at retail. The 
main contention is that dealers shall 
not be allowed to use the articles as 
bait to catch customers by cutting 
the price and so cheapen the value 
of the things in the minds of the 
public. The articles themselves are 
not in the nature of a monopoly be
cause, if customers do not like the 
prices asked, they may obtain some
thing else of the same kind which 
will answer their purpose. This as
sures, it is claimed, a sufficient com
petition and prevents the fixing of any 
unconscionable or extortionate price. 
Maintaining the resale price, it is fur
thermore urged, is a protection of the 
smaller dealer against the tactics of 
the bigger stores which can afford to 
sacrifice profits on one article to off
set them by those on a number of 
other ones. But price maintenance 
legislation has some obstacles to over
come before its enactment can be 
assured.

WOOLS AND WOOLENS.
As there is little, if anything, doing 

in the wool markets, dealers and oth
ers concerned have plenty of leisure 
to speculate—in language merely—on 
the future. Those who own stocks of 
wool appear to be convinced that price 
recessions have run their course and 
that things are nearly ripe for a move
ment the other way. This view is also 
held by some woolen manufacturers. 
But what overhangs the market is the 
great amount of wool existent in all 
the great producing countries. Soon
er or later this must come out to add 
to the regular clips, and the question 
of the absorption of the vast quan
tity is uncertain. If wool gets cheap 
enough, added uses are found for it, 
as is the case with other raw mater
ials. Some have thought it would be 
possible to market the surplus stocks 
gradually as was done after the war 
with the left-over quantities of wool 
in Australia, New Zealand and in this 
and other countries. But no organi
zations to effect such a dispersal ap
pear in sight or are likely to be form
ed. It will be more than a month 
before the foreign auction sales are 
resumed, and trading will probably be 
at a standstill until that happens. 
Meanwhile, imports of wool rags for 
the making of shoddy are running at 
about double the quantities of a year 
ago. There is little change in the 
goods’ market. Activity by the mills 
fell off somewhat in April, the last 
month for which data are available. 
Some reordering is still coming on 
fall fabrics but it lacks the volume 
which it should have. The season 
promises to be drawn out later than 
usual and this may defer the spring 
openings. Active buying of women’s 
wear fabrics will also be delayed.

NO CHANGE IN BUSINESS.
As showing the trend of things, 

about the most significant of any re
cent happening is the drop in the 
prices of materials entering into con
struction. Its effect would be greater 
were there also a decline in the labor 
costs of such work, which must also 
come sooner or later in process of re
adjustment. Wages in the construction 
trades are higher than in any other and 
are fully up to the levels of wartime, 
except in the matter of bonuses. Judg
ing from past experiences they are 
likely to be the last to come down, and 
meanwhile, will serve as an irritant to 
the men in other occupations, many of 
whom have had their pay checks re
duced. It does not appear, further
more, that the higher wages of the 
favored mechanics has resulted in 
greater purchasing on their part, ex
cept of superfluities. Many of them, 
however, are thriftly adding to their 
savings bank deposits. Aside from the 
decline in materials, there is little 
change in business conditions. The 
primary markets continue to reflect a 
seasonal dullness. On fair days the 
local stores are well patronized, al
though the vim is lacking which would 
have been the case if the weather had 
been more uniform. This Spring, at 
least, it has been demonstrated anew 
that trying to rush the season is not 
a satisfactory experience.
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Some Men I Have Known in the Past.
J. Elmer Pratt was born Oct. 19, 

1861, on a farm near Titusville, Penn., 
which was the scene of great excite
ment and sudden fortunes in the early 
days of the petroleum oil trade. He 
was personally acquainted with such 
National characters as Coal Oil 
Johnny and Farmer Tarr, whose 
daughter became known all over the 
country as Capacity Tarr through a 
chance remark of her father.

At the age of 14 years, Elmer de
termined to see something of the 
world and started for the Boundless 
West. Landing in Nebraska, he sub
sequently saw much of Kansas, Arkan
sas and No Man’s Land, which com
prised the present State of Oklahoma.
He husked corn and rounded up cattle 
and performed all the other duties of 
the typical cowboy of fifty years ago.
He made the acquaintance of Buffalo 
Bill, Texas Jack and many other 
pioneer heroes, guides and Indian 
fighters. In the fall of 1876 he land
ed at Ft. Smith, Ark., broken in purse 
and with no employment in sight. He 
decided that the only opening for him 
was to join the regular army, which 
he started to do. He passed the ex
amination successfully, standing at the 
top of the list, so far as physical fitness 
was concerned. The night before he 
was to be sworn in as a private, he 
met a man who had served three years 
in the regular army who persuaded 
him to forsake his determination by 
offering him a job as assistant cook 
and chore boy at Check Bar Camp at 
$15 per month. Mr. Pratt subsequently 
learned that his employer was a man 
who made a living by maverick brand
ing, which caused him to part com
pany with the gentleman at the first 
favorable opportunity. During the 
three years Mr. Pratt was a cowboy 
he did not sleep under a roof over 
twenty-five times. It subsequently 
transpired that the company he pro
posed enlisting in was part of the 
command which was annihilated at the 
time of the Custer massacre a few 
months later.

Mr. Pratt’s next experience was as a 
lumberman near Pinconning, where 
he worked two seasons. His next 
work was as clerk in the Campbell 
House, at Bay City, where he remain
ed until 1880. He subsequently work
ed in a store at Bay City, but on ac
count of failing health returned to 
Titusville for a few months. In 1882 
he went to Meadville, where he took 
an evening commercial course in the 
Allegheny Commercial College. Dur
ing the day time he worked in a wall 
paper, carpet and house furnishings 
goods store for $25 per month. This 
was really his first experience in sell
ing and formed the basis of the suc
cess he afterwards achieved as a sales
man of commodities. Three years 
later he went to Flint, where he was 
placed in charge of the carpet and rug 
department of Smith, Bridgman & Co. 
He was then the highest salaried man 
in the store. He retired from this 
position after two and one-half years 
to take a position as road salesman for 
Gormully & Jeffrey, who were then 
making Rambler high wheels in Chi
cago. He covered nearly every state 
and city in the country and in thq

meantime invested $500 in stock in the 
Clipper Bicycle Co. of Grand Rapids. 
Not liking the way the company was 
being conducted, he relinquished a road 
position at $3,000 a year to take an 
office position at $2,000 a year. He 
did this to protect his investment be
cause he had a superstitious fear that 
if the first investment he made went 
wrong it was quite likely that bad luck 
would follow him all through life. He 
was Sales Manager and director of the 
corporation until 1900 when the busi
ness was merged into that of the bi
cycle trust. He then engaged in the 
manufacture of air guns, which he con
ducted with moderate success for 
some months. He subsequently as
sumed the position of advertising man-

organization of the Cadillac Automo
bile Co., at Detroit, afforded him this 
opportunity. He became identified with 
the corporation a few weeks after it 
was organized and would have been 
elected manager if his contract with 
Mr. Voigt had not precluded his tak
ing an active part in the business at 
that time. While he was acting as 
Sales Manager of the company the 
factory was destroyed by a fire which 
lasted thirteen hours. Within three 
hours after the fire started, he had 
moved his office into a building oc
cupied by Benjamin Briscoe—unknown 
to the owner—and resumed business. 
His first work was to get out tele
grams to his agents, stating lhat the 
company would be able to deliver cars

nual visitation of Jack Frost. He 
thereupon turned his attention to 
growing chickens and avocados, in 
which he was making steady progress 
when the Death Angel summoned him 
to the Hereafter.

Mr. Pratt was married Sept. 5, 1893, 
to Miss Lillie M. Foster, of Detroit. 
Nine children joined the family circle.

Mr. Pratt was not a member of any 
church, nor associated with any fra
ternal order. He had no hobby but 
business which he studied with a 
fervor and determination possessed by 
few men in this country. He was 
known as one of the best expert sales
men in the automobile line and studied 
the truck situation until he was thor
oughly posted on the details and pos
sibilities of that business. He had the 
satisfaction of having helped make 
millionaires of over thirty men with 
whom he was identified during the 
time he was connected with the selling 
end of the automobile industry. He 
was a master hand in harmonizing 
conflicting interests and an ardent ad
vocate of the unit power in manufac
turing.

Personally, Mr. Pratt was one of the 
most companionable of men. Con
versation never lagged when he was 
around, but it was like pulling teeth 
to get him to talk about himself or 
his own business. He studied other 
businesses so thoroughly that he be
came familiar with many other lines 
of industry besides his own and the 
suggestions he could make and the 
criticisms he could offer were all very 
interesting to the listener. In all the 
varied positions he held, he exhibited 
a stability of purpose, a brilliancy of 
intellect and a record of achievement 
most creditable to himself, most grati
fying to his friends and most profit
able to his associates. E. A. Stowe.

J. Elmer Pratt.

ager for the Michigan Tradesman, 
contributing very largely to the suc
cess of that department. • Although 
twenty-five years have elapsed since 
this relation terminated, it is not un
common to meet men who still recall 
Mr. Pratt’s energetic effort and orig
inal methods during this period. He 
was an ardent believer in trade paper 
advertising and had such a unique way 
of expressing his belief and presenting 
his argument that his equal has never 
been developed in the trade journal 
field. He retired from the Tradesman 
to take the management of the Voigt 
Cereal Co., which had been organized 
to manufacture breakfast foods. All 
of this time he was waiting for the 
automobile business to develop to an 
extent that would justify him in identi
fying himself yvith the industry, The

within thirty days. His promptness 
in the face of a great disaster so pleased 
the directors of the company lhat they 
held an impromptu meeting before the 
fire was extinguished in the factory 
and increased his wages from $1,800 
to $5,800 per year. He remained with 
the Cadillac company for four years, 
retiring in 1907 to take the position 
of Sales Manager of the Buick Auto
mobile Company, at Flint. One year 
later he became connected with the 
Pierce-Arrow Automobile Co., at Buf
falo, with which he was actively 
identified seven and one-half years. 
Failing health forced him to relinquish 
this position and take up his residence 
in Southern California, where he pur
chased a lemon ranch near San Diego. 
The investment proved to be an un
fortunate one, du<? to the regular an-

Optimists Are Buyers.
Suppose we say it again: Optimists 

arc buyers. And that being true, we 
might add: Pessimists are not. A 
happy people spend, while an unhappy 
people save. With that clearly before 
us, it is the business of business men 
to spread optimism and not pessimism.

Keep that in mind. And, keeping 
it in mind, cut out the grouch and re
make the gloom face. Radiate cheer
fulness and confidence. It is just as 
easy to be cheerful, and it is the big 
dividend payer.

Dull days are merely the days we 
make dull. If trade begins to slow 
down, take on a little extra optimism 
and go out after more business.

There is an old saying that if one 
keeps cheerful until 10 o’clock in the 
morning, he will stay cheerful the rest 
of the day. Try it.

Very few things are ever as bad as 
they seem to be. And if we smile 
put our optimism to work—things are 
not bad at all.

If insurance salesmen waited until 
the “right time” for a prospect to take 
out a policy, they’d starve to death. 
But they don’t do that. They keep 
everlastingly at it and they are optim
ists.

Salary increases usually quickly over
take the man who does more than he 
is paid for.
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Where Is All That Money in the 
Shoe Business?

People have always had a miscon
ception of the money-making possi
bilities of the retail shoe business.

A sweet-faced old lady sat beside me 
as we passed through one of the many 
college towns of Indiana. The car 
ran close to the campus. She turned 
to me with a face wreathed with pride 
and said, “My grandson is in school 
here.”

1 told the old lady I thought that 
was fine and asked her if the grand
son was taking a special course. “Yes,” 
she answered, “a special business 
training.”

“I presume you intend to put him in 
some kind of business when he is 
through school?”

“Yes, we do,” she answered.
I had a hunch her answer would be 

the shoe business when I asked her 
“What kind of business?” My hunch 
was right.

“And why the shoe business?” I 
asked her.

“Why, because it is such a nice, clean 
business and everybody has to have 
shoes,” was the answer.

Maybe in this old lady’s answer we 
have the answer as to why there 
should have been an increase of IS per 
cent, in the places for the retail distri
bution of shoes as against an increase 
of 10 per cent, in population in the last 
census period. Because the shoe busi
ness is a “nice, clean business” and 
“everyone has to have shoes,” any 
member of the money savers among 
the overall workers who gets enough 
ahead to go into some kind of business 
directs his attention or intention to
ward the shoe business.

In passing through a small town in 
a coal mining district recently, my at
tention was caught by a good looking 
shoe window. It was rather a rare 
thing to see as nice a looking shoe 
store in so small a town. I stopped to 
make a call.

I had quite a talk with the pro
prietor. He told me he had not been 
in business very long, but that he 
thought he would like it if he ever 
could catch up with his bills and if 
business ever got to going. I asked 
him what business he had been in be
fore. He said that he had been a coal 
miner and had saved enough money 
during the war to get away from hard 
work and had decided to go into the 
shoe business because it was a “nice, 
easy business.”

I asked him if his experience had 
shown that it was an “easy business.” 
He answered he had found it a very 
easy business—easy to lose money in. 
He said it would probably be an easy 
business to make -money if the public 
were not so hard to pleaise; that he

could make money easily if he did not 
have to buy so many different styles 
and carry over as many pairs of a 
number as he sold.

I did not care to throw a wet blan
ket over an already dying fire, so I 
did not tell him that in my 25 years of 
shoe experience I had seen many a 
man awaken to the fact that the retail 
shoe business wras a hard one in which 
to make money.

I can recall dozens of instances of 
men who saved a little money, invested 
it in the shoe business because it was 
a “nice, clean, easy business”—and in
vested it so securely they never got it 
out again.

I recall one man in a medium-sized 
town who had made a comfortable for
tune in the harness business in ten 
years. He lost it all in his shoe busi
ness in five years.

In a town of 40,000 there is a wide
ly known shoe store owned by two of 
the most widely known shoemen in 
this country. Because of their excep
tional business ability, these men have 
made more than an ordinary success 
selling shoes. They knew how to 
figure better than the average shoe- 
man, and if you please, how to make 
a profit. Each of them has accumu- 
la'ed approximately $150.000. They 
started with but $4,000. Few knew of 
this success until it became necessary 
to file an income tax report. When it 
did get abroad that this concern had 
made a small fortune in shoes, every 
employe of that and every other shoe 
store nearby, began to have visions of 
a fortune.

Friends and relatives of these boys 
also thought there was the same 
chance for their boys that there had 
been for the successful shoemen. Four 
of the old men of this store started 
in business in that town for themselves. 
Two of them first went into partner
ship, later split, and finally the business 
of this quartet was split four ways. 
Add the parent store from which these 
boys started and you have the distribu
tion places of shoes multiplied five 
times as against the time when the 
four were employed at good wages in 
the old store.

Just a short time ago, two of the 
boys in business together, were forced 
to quit with the loss of all the money 
they and friends had put into the busi
ness. One of the others, while still in 
business, is reputed to be in a bad way 
financially and the other is just exist
ing.

While the old store from which the 
hoys came lost some business, it did 
not lose enough to hurt materially. It 
is still taking discounts on all bills.

The boys who were successful for 
the old concern as salesmen, and fail
ures for themselves as proprietors, did

not take into consideration that the 
reason for the success of the old store 
possibly was due to superior training 
and exceptional ability. All they saw 
was that money had been made in 
shoes. All they thought was, “If shoes 
could make John Doe Co. rich they 
can also make me rich.”

Had they taken into consideration 
the failures among shoemen in that 
town, they would have hesitated. Pre
vious to their coming to the town of 
this one successful shoe store every 
one having attempted to sell shoes in 
that town for a decade, with one single 
exception, had gone into bankruptcy.

It is not hard to figure why so many 
with a small capital rush into the shoe 
business instead of going into the 
hardware, the clothing, the millinery 
or any other business. They take to 
it like a hired girl to a policeman. 
They have been misled and misinform
ed as to the money-making chances.

Following the late war, when a mis
informed and misled press held shoe 
men up as profiteers, the public was 
led to think that a shoe which cost 
the retailer $3 to buy, brought him 
about $9 profit. 'T hat is only one of 
hundreds of illustrations that can be 
given of how a misinformed public 
press has misled the public in regard 
to the profit possibilities in the shoe 
business.

Members of the shoe business are 
somewhat to blame. We of the shoe 
business possess a pride that almost 
surpasseth understanding. We like to 
put on a front. I have been to con
ventions where there were retailers 
swelling around in rented dress suits 
when they should have stayed home 
and applied the rental price of that 
dress suit on their findings bill. And 
I have seen traveling men spend $13 a 
quart for joy water when I knew their 
last year’s suit had not been paid for.

What makes us four-flush? Easy to 
answer. Pride—pride that is heredi
tary, as old as the shoe business itself. 
The old-time bench maker of shoes 
would rather have the public say that 
he made ‘the best shoes there were 
to be had anywhere” than to say that 
he had money.

Our shoe ancestors found their ex
pression of pride to be in the making 
of the best shoes there were to be had. 
We find ours in putting on a front 
that leads the laymen to think the 
shoe business is a most prosperous 
business.

The novitiate of but a year in the 
shoe business knows that easy money 
is as possible to the retail seller of 
shoes as the singing of Caruso’s fav 
orite song would be by a dumb man. 
And yet this same man will hop right 
in with the rest and yell “Fine, fine,” 
when someone asks him “How is busi
ness.”

The older I get, the more I am 
forced to realize that fact is the only 
real factor of success. We cannot 
draw interest on money we imagine 
we have or are going to make. The 
facts in regard to the shoe business 
are that it is one of the hardest in 
which to make money because of the 
odds and ends that accrue; because of 
the multiplicity of sizes the retailer 
must carry; because of the wide range 
of styles (a situation the same yester 
day, the same to-day and I believe will 
be the same forever); because of that 
old inherited desire to have the public 
say that we sell the best shoes for the 
money instead of that we have money; 
because the profit percentage of the 
shoe business is not now and never 
has been large enough to make the 
shoes that sell, pay for the loss on the 
ones that fail to sell; because we of 
the shoe business never have been able 
to get our nerve up to the point of 
asking a proper profit.

Before I began this article I was 
chatting with a traveling shoeman 
whose credit man has him list “pres
ent undesirables” among retailers he 
had sold for years. It was a little 
thicker list than he had been getting 
and it contained some surprises, names 
of men I have known for years and 
who, I thought, would always be dis
counters. If some of the young men 
who contemplate getting into the shoe 
business as soon as mother-in-law 
leaves that insurance, could see this list 
and if they could go over some of the 
reports of the many very “near” fail
ures and “actual” failures in the shoe 
business during the past year, they 
would certainly think twice before 
they leap.

Two of a Kind.
Dan—Where are you off to Ben? 
Ben—I’m goin’ to see the doctor. I 

don’t like the look of my wife.
Dan—I’ll come wi’ ye—I don’t 

think much of the look o’ mine, either.

Don’t imagine your boss doesn’t 
want you to qualify for promotion.

This Mark

Means Real Value

HEROLD-BERTSCH SHOE CO.
Grand Rapids, Michigan, U. S. A.
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Righting a Great Wrong.
For the first time in the history of 

the United States the child of the 
“scarlet letter,” the illegitimate child, 
has the stigma taken away from him. 
New York State has set a precedent 
for every other State to follow.

To my mind this is one of the most 
human pieces of legislation on our 
books, and it is especially significant 
because it is the first time that any 
State in the Union has summoned suf
ficient courage to declare by law that 
a child born out of wedlock is not to 
be blamed for the social sins of its 
parents. Governor Smith signed the 
Antin “Illegitimacy” bill last week.

If laws fail and education fails to 
make people marry before they have 
children, then whatever punishment 
there is should be visited on the par
ents. We cannot too forcibly con
demn the inhuman attitude that has 
been taken against the innocent vic
tims of the action of others. Any one 
who thinks that punishment of chil
dren born out of wedlock, or even their 
parents, is a deterrent to this sort of 
crime against the social code has but 
to read the record of other countries to 
find that it has acted in the opposite 
direction.

The child comes into the world un
wanted—many a time it is sent from 
pillar to post, left on a doorstep or 
cared for in an asylum. Even in his 
tender years he knows he is classified 
apart from other children; he gets this 
knowledge some time or other during 
his school-going period. Pages by the 
thousands could be written in heart s 
blood concerning children who have 
suffered at the hands of society.

Yet certainly the child who has not 
asked to come, and who has no voice 
in the matter, but has to face the fu
ture, willy-nilly, should have the com
munity behind him, at least in giving 
him an opportunity to face the 
world. Sophie Irene Loeb.

Getting Results.
A farmer’s mule had just balked in 

the road when the country doctor came 
by. The farmer asked him if he could 
give him something to start the mule. 
The physician said he could and, reach
ing into his medicine case, gave the 
mule some powder. The mule switched 
his tail, tossed his head, and started on 
a mad gallop down the road. The 
farmer looked first at the flying mule 
then at the doctor. “How much ̂  did 
that medicine cost,” he asked. Oh, 
about 15 cents,” replied the physician. 
“Well, give me a quarter’s worth quick 
_X’ve got to catch that mule.”

Appeal To Newly Weds.
An idea for June store advertising, 

is that of a letter-writing contest 
wherein awards are made for the first 
and second best letters on the subject. 
“Why the Bride and Groom Should 
Trade at Vincents.”

Have the winning letters printed and 
then watch the records closely for new 
marriages. Send the bride and groom 
a nicely written personal letter of con
gratulations and call their attention to 
your store as a good trading place. 
Enclose printed copies of the winning 
letters, which will likely suggest need
ed articles to the inexperienced home
makers.

Beautiful
GRAND
PIA N O

T he Bride’s
Most Highly Prized Qift

S T E IN W A Y

SO H M E R

FO SE
L U D W IG

P R E M IE R
S T E IN E R T

S T E C K

W E B E R

superior 
Grands ob
tainable only 
at the House 
of Grinnell.

Glad to send 
you catalog 
on request

Through the charm and distinction that a 
Grand Piano imparts she will take still greater 
pride in her new home—its presence there will 
bring added happiness into her life each day—- 
and what a splendid and permanent token ot 
your love!

In  our vast stock are Grand Pianos of all 
sizes—and the latest and most beautiful con
ventional, period and art models. Matchless 
values, too. A brand new G R IN N E R E — 
guaranted grand low as only «$495 and, any ot 
them may be purchased, if desired, on convenient 
monthly payments.

Let your wedding gift be that one sur
passing'any other in richness and beauty— a 
G R A N D  P IA N O !

G rinnell B ros
Full value allowed on other instruments 

1515-21 Woodward Ave., Detroit, Mich.
H e a d q u a r t e r s

A drian ,

naw , T rav e rse  C ity , W yando tte  
O., W indsor, Ont
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Thoughts on Jury Service and Rum 
Running.

Glen Lake, June 2—The selection of 
a jury to try the alleged poisoner of a 
late Chicago millionaire has been 
going on for several days, without any 
appreciable advance, and is quite likely 
to continue for weeks. It is the old 
story of declaring as disqualified to 
accept a seat in the jury box any in
dividual who has ever heard or read 
of the case. And in a case as prom
inent and notorious as this one, what 
type of individual could possibly be 
found who would be acceptable to 
either side?

The right of trial by jury has been 
jealously guarded for ages and no per
son accused of crime should be de
prived of his reasonable privileges in 
the selection of the jurors; but even if 
the practice is ancient and long estab
lished, there seems to be no reason 
why it cannot be modernized to some 
degree.

Nearly every individual of parts dis
likes to be drawn on a jury. The 
same might be said of those conscript
ed for service in defense of one’s coun
try and fireside, but there are certain 
patriotic duties we all owe to civiliza
tion and acting in the capacity of a 
juror ought to be an honorable one.

In a case like the one in point too 
many individuals of a high order of 
intelligence dislike to give up their 
business or professional pursuits to 
jury service, at any price. It is not a 
question of compensation, but they 
would much rather have the company 
of their families than the society of 
eleven other jurors. As if they cannot 
be trusted to remain in the environ
ment of home and friends after they 
have been accepted, they must submit 
to the indignity of what practically 
means imprisonment, until the remain
der of the jury has been selected and 
the case finally disposed of. Such a 
process is a positive infliction, and 
for this reason, more than any other, 
the clean-cut, fair-minded citizen goes 
to almost any extreme or subterfuge 
to escape such a penalty. The more 
intelligent the man, the more he is 
occupied in his individual duties, and 
the easier he finds his way out when 
the judge or lawyers begin to ques
tion him. In fact, he will resort to 
technical perjury to escape this ser
vice, while another type will “lie like 
troopers” to get a job at $3 per day. 
The fact that the latter class are 
anxious to perform service, according 
to all reasoning, ought to disqualify 
them.

Of course the hard headed business 
man is quite likely to have an opin
ion; but it might be one he could lay. 
aside and would lay aside if justice 
asked him to do so. Possessing that 
opinion, according to legal ethics, un
fits him for the work. Most men if 
they had the responsibility of making 
a decision for or against a fellow man 
would try hard to put such prejudices 
aside. Possibly they would not wholly 
eradicate them, but experienced judges 
have told me that if the first twelve, 
the middle twelve, or the last twelve 
of one hundred occurrences were taken 
the result would be much the same. 
In other words the cast of the net 
would get about the same results as 
the careful running of the fish through 
the fingers or an examination of the

scales. Hence one would feel that if 
the right trial by jury is to continue 
as a bulwark for human rights, some 
effort should be made to re-organize 
the whole system. It looks to me as 
though a process which eliminates 
every semblance of ordinary intelli
gence, and drafts for the jury box 
those of medium intelligence, ought to 
be revised with fairness to all.

A system from which the citizens 
who must make it work, if it is to 
work, escape on every possible occa
sion and with any possible excuse, 
cannot continue forever. A suggestion 
by which it might be remedied is not 
at hand, but it seems to me that com
mittees of the legal profession, based 
on their own experience, might sug
gest something to minimize its imper
fections.

Apropos of my article two weeks 
ago relative to lack of accomplishment 
on the part of Federal authorities in 
suppression of the rum traffic, a cor
respondent writes me asking if “there 
is any reason why Congress cannot 
be urged to make a large appropria
tion for rum suppression.” There is 
no reason why Congress cannot be 
urged to make such appropriation, but 
“urging” Congress and securing the 
co-operation of Congress are very dif
ferent propositions.

There were many members of Con
gress who were, at heart, opposed to 
prohibition, but who voted for it as a 
matter of policy, who are disposed to 
be very niggardly when it comes to 
considering appropriations for en
forcing the very legislation they fav
ored.

A fortnight ago President Coolidge 
declared himself as very much in favor 
of making the country “bone dry,” 
and the next day he came across with 
the statement that disbursements for 
this purpose "must not under any cir
cumstances exceed the amount of the 
budget appropriation.” The President 
wants the law enforced, but he is also 
standing for economy.

Hence impotency in the enforce
ment of the Volstead act may be very 
properly charged to Congress and not 
to the executive branch of the Gov
ernment. If the executive branch of 
the Government had an appropriation 
sufficient to enable it to secure and 
maintain an adequate blockading fleet, 
it could put rum row out of commis
sion in short order, but this campaign 
alone would cost at least four times 
the amount of the annual appropria
tion for all operations in all parts of 
the country. It is, perhaps, absurd to 
say that a blockade could not be ac
complished, but rum row on the upper 
Atlantic coast is not the Government’s 
only perplexity. In Florida the smug
glers have had their own way prac
tically for over two years. During 
that time there has been no attempt 
to combat liquor traffic in that State, 
and the bulk of alcoholic beverages 
handled in the Middle West comes 
through Florida ports. Then we have 
the Pacific coast, the Mexican and 
Canadian borders to look after, as well 
as the millions of scof-laws at home.

However, we must not blame Con
gress too much. Whatever might be 
the natural disposition of the members 
of that body, Congress would not dare 
to make an appropriation that would 
be large enough to prevent rum run-

OUTWIT
PROCRASTINATION

1J3RO CRA STIN A TIO N  does not 
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case of putting off the writing of a will 
it often steals whole estates which have 
been laboriously assembled by the work 
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Don’t let old Procrastination steal your 
estate!
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ning. It is afraid of what the country 
would say and do should it authorize 
such an outlay, just as they were 
afraid of what their constituents would 
say if they voted against prohibition.

And here we reach the real reason 
why rum row flourishes. The people 
of the United States will not support 
an effective movement to destroy it. 
The majority are either indifferent 
about the matter or are actively hostile 
to the suppression of liquor smuggling.

If this were not so, the Government 
would require no big appropriations 
to enable it to suppress smuggling. 
The besieging fleet would dwindle oi 
itself to insignificant proportions be
cause the big market it supplies would 
soon be gone. Rum row and liquor 
smuggling will disappear the moment 
the people of the United States want 
it to. But while it may be harrassed 
considerably at times by Government 
agencies, it will not disintegrate so 
long as the country is so openly hos
tile to the efforts that Wshiangton 
puts .forth against it.

Consequently, as I said in a former 
communication, if the expenditure of 
two hundred millions annually in a 
crusade against a handful of moon
shiners in East Tennessee w a s  barren 
results, what are you going to do with 
fifty million of people who are either 
law violators or in sympathy with

SUNo, Mr. Correspondent, if Congress 
will not give the President proper 
backing, what can you hope from a 
campaign of “urging?”

Frank S. Verbeck.

Let Them Dream For a Day. 
Millions of Germans have wrapped 

themselves in the garments of a dream. 
They hope, beginning with the inaugu
ration of Hindenburg, somehow to re
capture the Golden Age *of German 
prosperity, pomp, prestige, power and 
authority. The Old Germany preens 
itself in the Teuton sun as President 
Hindenburg takes his oath of office 
in the Reichstag.

Veterans of the old regime believe 
that with this great event they are 
turning back to the Fatherland of 
tweny years ago. Time has a way of 
sofening the ugliness and evil of the 
past and memory keeps only the 
beautiful and the good. For the upper 
caste and middle-class Teuton their 
world that came to its sunset in 1914 
was very fair to see.

For them that old time has become 
an idealized age, where all the great 
were great and all the good were 
happy. The social order was fixed. 
The law was supreme, and above all 
stood the “All-Highest” kaiser, serene 
and aloof in the political and social 
heavens.

For seven years the old order has 
known poverty and humiliation. In 
its Golden Age it knew neither humil
iation nor poverty. Since the war 
Germany has had its share of dis
orders of the revolt of youth and the 
breakdown of authority. In the olden 
regime there was no disorder nor re
bellion, and authority was authority. 
For then the kaiser based his author
ity upon the Almighty and the state 
rested its authority upon both. The 
head of a German household ruled by 
reason of the church, the state and the 
kaiser. It was an ordered and un
troubled world, with the German 
arms and the old Teuton gods keep
ing watch and ward upon the battle
ments. There was no rebellion, no 
wordy democracy, no League of Youth. 
All seems ivell with that vanished 
Fatherland as its yearning sons look

ack upon it, through the golden mists 
of memory.

So all the shining medals of yester
day in gold and silver and bronze and 
all the Iron Crosses hidden so long 
in German strong-boxes are gleaming 
in the German sun as Hindenburg 
goes to the Reichstag. On the breast 
of morning coats, cutaways and cher
ished uniforms the decorations of Im
perial days have bloomed again. For 
seven years these have been no more 
than mementos. Now they are blos
soms of hope growing from royalist 
breasts since the star of monarchy is 
up and the star of the republic is down 
in the German sky.

This is a brave, bright day for 
Junkerdom, a day of jubilee smothered 
in the Red-White-and-Black flags of 
the Empire, Hindenburg, Field Mar
shal of Empire, friend of the kaiser 
and stern old royalist, is somehow to 
conjure back the “good old days. By 
the sheer weight of his name he is to 
crumble the Treaty of Versailles, 
magic away the burden of reparations, 
wipe out the “Polish Corridor,” re
cover a lost Silesia, lost colonies and 
a lost army and summon another High 
Seas Fleet from the vasty deep. Some
how he is to restore vanished author
ity and pave the way for a triumphant 
return of royalty.

For one glad day Republican and 
Communist can be ignored as 250,000 
members of Monarchist clubs raise the 
rolling thunder of their cheers for Hin
denburg. For an hour the Old Ger
many, visioning its visions and dream
ing its dreams, may forget the grim 
and watching world outside. In that 
hour the Junkers of Junkerdoom wrap
ped in the robes of illusion may hail 
this as the day of their deliverance.

Let them dream for a day: for an 
awakening must come since the dice 
c f Fate are loaded against them. Their 
fixed, ordered, weighed and meted 
Germany of yesterday has become a 
never-never land. Whether Germany 
is ruled by a Hindenburg or an Ebert, 
Nationalist or Republican, a Hohen- 
zollern, or a saddle maker, what has 
gone is gone, never to be recaptured.

Golden Ages do not return. The 
world has moved since 1918 and even 
Germany has moved with it.—New 
York Evening Post.

Ideals.
As you think, you travel; and as you 

love, you attract. You are to-day 
where your thoughts have brought 
you; will be to-morrow where your 
thoughts take you. You cannot es
cape the result of your thoughts, but 
you can endure and learn, can accept 
and be glad. You will realize the 
vision (not the idle wish) of your 
heart, be it base or beautiful, or a 
mixture of both, for you will always 
gravitate towards that which you, se- 
cretely, most love. Into your hands 
will be placed the exact results of your 
thoughts; you will receive that which 
you earn; no more, no less. Whatever 
your present environment may be, you 
will fall, remain, or rise with your 
thoughts, your vision, your ideal. You 
will become as small as your control
ling desire; as great as your dominant 
aspiration. James Allen.
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Right of Merchant Buying Goods 
From Sample.

The question of whether there is an 
implied warranty of goods purchased 
from sample, relative to their fitness 
for the purpose purchased, is one of 
peculiar importance to retail mer
chants. In other words, if a retail mer
chant orders goods from a sample, and 
there is a common defect in both the 
sample and the bulk when delivered, 
has the merchant any recourse upon 
the seller?

As may be expected, this question 
has been the subject of many long 
drawn out lawsuits. But, since each 
case of this kind has necessarily been 
decided in the light of its facts, the 
question cannot be covered by the 
statement of a hard and fast rule. 
However, it seems, by the weight of 
authority, that in such a situation 
where the retail merchant has pur
chased from a dealer, the latter cannot 
be held to an implied warranty of fit
ness of the bulk, where the goods 
comply with the sample from which 
ordered. The possible danger in over
looking this point of law when order
ing goods from sample may be il
lustrated by the following:

In this case a merchant ordered a 
quantity of ladies’ shirt waists from 
samples. The goods were received, and 
a part of them sold, when it was dis
covered that the embroidery was put 
on to run with the wool of the goods, 
instead of the warp. This it appears, 
was such a serious defect as to render 
the goods difficult of sale.

Upon making this discoverey, the 
merchant declined to accept or pay for 
the goods, and attempted to return 
them. The importers from whom the 
waists were purchased declined to ac
cept their return and brought suit to 
recover the purchase price.

Upon the trial of the case, the mer
chant did not claim that the goods 
were not up to samples. But he con
tended that since the defect which 
appeared in both the samples and the 
bulk was difficult to discover, the sell
ers should be held to an implied war
ranty that the goods were fit for re
sale to the trade. In other words, that 
he the buyer should not be bound to 
accept defective goods even though 
he had failed to detect the defect in 
the samples when he executed the or
der. In stating the general rule gov
erning situations of the kind the court 
said:

“It is a settled rule that one who 
buys an article which is present and 
subject to his inspection cannot after
wards assert an implied warranty of 
fitness, quality or condition, in the 
absence of fraud except possibly where 
the seller is a manufacturer or grower 
or the vendor of articles intended for 
consumption as food.

“Where the sale is by sample there 
is a warranty—sometimes called ex
press and sometimes implied—that the 
goods to be furnished shall be equal to 
the sample, and that is the extent of 
the warranty. The purchaser is under 
the same obligation to examine and 
inspect the sample as he is to examine 
and inspect the goods when present at 
the sale.”

Following the above statement of the 
general rule, the court directed its at

tention to its application to the facts 
of the instant case. In this connec
tion it was, in part, said:

“To recapitulate, we find. First. 
That these plaintiffs (sellers) were 
dealers, and not manufacturers. Second 
That the sale was made by samples, 
and no error is assigned upon the 
proposition that the goods furnished 
equaled the sample. Third. Under 
the proofs, there was no warranty that 
the goods should be merchantable, or 
of their fitness for use by defendant’s 
(buyer) customer.”

In conclusion the court held the 
sellers were entitled to enforce pay
ment for the goods. That since the 
goods were equal to the samples, the 
sellers had complied with their part 
of the contract, and the fact that the 
goods were not suited to the buying 
merchant’s trade because of defects 
would not excuse payment for them 
since he had had ample opportunity to 
examine the samples and had ordered 
therefrom.

In the light of the facts and holding 
of the above decision, it is obvious that 
where goods are ordered from samples 
the merchant should make sure of the 
fitness of the samples before placing 
his order. For, as in the case review
ed, if he buys by sample from a dealer 
he will not, as a general rule, have any 
recourse upon the seller from a mis
take in judgment relative to the fitness 
of the goods. If the goods comply 
with the sample, the seller will usually 
be held to have fulfilled his warranty, 
and be entitled to payment. The point 
is clearly one of importance to retail 
merchants, and may well be had in 
mind when goods are being contracted 
for in this manner. Leslie Childs.

Not a Fly-by-Night.
Aviation is much in the public mind, 

being predicted by many authorities 
that it is the coming commercial trans
portation. It is therefore timely to 
use a display built around this popu
larity in order to attract attention to 
the quality or reasonable price of your 
goods. In getting this desired atten
tion the toy aeroplane or a roughly- 
made model (which any handy boy 
can make) will prove most useful. This 
toy aeroplane should be suspended in 
your window with a string as nearly 
invisible as possible. Then attach to 
the frame of the machine or place 
where the driver would sit, some small 
articles of merchandise. There should 
be a placard in the window:

Not a Fly-by-Night
This store is here to stay and there

fore is interested in your continued 
patronage. That is why our merchan
dise dollar for dollar contrasts so fav
orably against that of stores having no 
intention of building a permanent es
tablishment in this city.

Or the placard may call attention to 
a sale. If you have an electric fan that 
can be placed inconspicuously in one 
corner of the window and keep the 
aeroplane in motion, the results will 
be increased. In the absence of a toy 
plane, a toy balloon could be used.

Some people are always worrying 
about their money, others are always 
worrying about the money they do 
not have; one is just as badly oflf as the 
other.
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Just Charges For Department Service.
Naturally the great cities with popu

lations ranging from 300,000 and up
ward were the first to begin making 
charges for sending fire department 
apparatus to extinguish fires in sub
urban towns and surrounding territory. 
These were the cities which were called 
upon to give the most free service. As 
the taxpayers in these cities began to 
understand that they were maintaining 
a well equipped and well manned fire 
department, not only for their own 
benefit but for the benefit of several 
thousand people residing about them, 
they demanded that their neighbors 
should share with them the department 
expenses. There was nothing unrea
sonable or unjust in this attitude.

Now the smaller cities of the country, 
even those with a population ranging 
from 5,000 to 100,000 are likewise call
ing for financial aid from those who 
expect fire department assistance. The 
attitude of these cities is equally justi
fiable. The principle' is the same 
whether a city of 5,000 or a city of
300,000 population is involved. Fire 
departments are expensive to equip and 
operate. They furnish a service of 
great value. There is no reason why 
any citizen anywhere should expect to 
receive this service free of cost. The 
smaller cities particularly are acquaint
ed with the citizen who builds his home 
just across the corporation line for the 
express purpose of escaping municipal 
taxation. Yet this citizen and his 
neighbor would feel very much ag
grieved if the city would deny to them 
free of cost all the advantages of mu
nicipal aid.

The city of Richmond, Ind., has 
pointed the way for action by the 
smaller cities. It has divided surround
ing territory into twenty districts and 
has notified the people living in these 
districts that fire protection will be 
given only when the residents of these 
districts enter into contractual relations 
with the‘city which will provide some 
return to he ciy for service given.

A Promising Field For Operations. 
The National Fire Waste Council 

has opened up a most promising avenue 
for fire prevention results. This is the 
work with trade associations. Some 
trade organizations, notably the Na
tional Wholesale Druggists’ Associa
tion, have made notable advances in 
reducing fire loss in the properties of 
their members. An enquiry sent out 
to secretaries of trade organizations 
disclosed that of 116 such groups only 
nineteen had committees interested in 

* fire prevention. Only seven kept com
plete records of fire losses on the 
properties of members. Four-fifths of 
the 116 trade organizations would be 
interested in loss reports on their 
trades and are ready to co-operate in 
making their associations effective in
struments to improve fire safety con
ditions.

Trade associations have a habit of 
considering their problems from a very 

’ practical viewpoint. When it is once 
made clear to members of one of these 
organizations that failure to observe 

* practices, which their common experi
ence has shown to be wise, will handi
cap them in competition, fire preven
tion and protection will make rapid 
strides among them. And in all indus-

tries, a thorough study of fire dangers, 
methods of avoiding them and meth
ods of avoiding the spread of fire, are 
always convincing when examined 
through profit lenses.

If some patriot desires to be the 
Edward Bok in the fire prevention field 
let him offer a suitable prize to the 
trade association that does the most 
effective fire prevention work and 
achieves the best results each year.

Reduces Farm Rates For Extinguisher 
Installations.

The Ohio Farmers Insurance Co., of 
LeRoy, Ohio, is granting a 10 per cent, 
reduction on the fire insurance prem
ium of farm property, if approved fire 
extinguishers are placed in the build
ings. A two and one-half gallon fire 
extinguisher of an approved type must 
be kept in the dwelling house and a 
five-gallon extinguisher filled with non- 
freezing fire extinguisher solution must 
be kept in the barn and other farm 
buildings adjacent to the house.

The Ohio Farmers is the first of the 
stock fire insurance companies to grant 
insurance credits for fire extinguisher 
installation in farm properties. This 
reduction is entirely logical and would 
seem to be as much justified as the 
granting of similar credits for installa
tion of fire insurance in property sub
ject to first-class municipal protection. 
The chance for loss in a city property 
under protection where extinguishers 
are lacking is great, but unless a farm 
property fire is extinguished in incip- 
iency, it almost always means a com
plete and total loss. In the city, even 
though the fire extinguisher may be 
lacking, the fire department will usual
ly arrive in time to prevent a total loss.

The chief difficulty of the farm plan 
will be to insure that the extinguishers 
are kept in operating condition.

s a f e t y  s a v i n g  s e r v ic e
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The Greatest Things.
The greatest sin—fear.
The best day-to-day.
The biggest fool—the girl or boy 

who will not go to school.
The greatest deceiver—one who de

ceives himself.
The most beautiful woman—the one 

you love.
The greatest mistake—giving up.
The most expensive indulgence— 

hate.
The cheapest, stupidest, and easiest 

thing to do—finding fault.
The greatest trouble-maker—talking 

too much.
The worst bankrupt—the soul that 

has lost its enthusiasm.
The cleverest man—one who always 

does what he thinks is right.
The best teacher—one who makes 

you want to learn.
The best part of anyone’s religion— 

gentleness and cheerfulness.
The meanest feeling—jealousy.
The most important training—train

ing in democracy.
The greatest need—common sense. 
The best gift—forgiveness.
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A Home or a Bunch of Rent Receipts? 
W ritte n  for th e  T radesm an .

Doubtless some real estate salesman 
deserves credit for being the first to 
make use of this question. We can 
imagine him with a prospect consist
ing of a young married pair who, while 
pleased with the place he has just 
shown them, are still hesitating and 
reluctant. Needing a telling argument, 
he asks: A dozen years from now, my 
dear young people, which should you 
rather have this lovely home, fully 
paid for, or a bunch of old rent re
ceipts?

Being so clever and a hard worker, 
he must have made his sale. If, as 
we suppose, he was a decent member 
of a calling that numbers many sharks 
and shysters, and was giving the 
young buyers a really desirable propo
sition, we are glad he could close the 
deal because doing so was a good 
thing for him, and a vastly better 
thing for them.

In whatever makes for material gain, 
no favor can be conferred on the 
average young couple greater than 
that of inducing them to make a wise 
purchase of a home. Every pair should 
put it in their plans to buy or build 
so as to have a place of their own, if 
not at once then in the very near 
future.

Since most, even of those who have 
been married several years, do not 
have enough ready money to do this, 
does some one voice an objection to 
their going in debt? The reply to this 
made by bankers and other financiers 
is that buying a home on some kind 
of payment plan is not getting into 
debt in the sense that it is to allow 
grocery or other bills for current ex
penses to run along unsettled.

Indeed it should not be counted as 
incurring debt at all, for with each 
succeeding payment the buyer’s equity 
is increased and the amount unpaid 
is decreased.

It is essential that good taste and 
sound judgment be used in making 
choice of the property, and that all 
necessary precautions of purchase shall 
be taken. The young people must be 
content to keep well within their prob
able resources. The house, whether 
built new or bought with the lot, while 
it need not be too standardized, should 
not contain so many or so expensive 
fads that it would not be acceptable 
to some one else should disposal be
come necessary. Most important it is 
that money enough be gotten together 
to start right. Either the lot should 
be paid for fully before the house is 
begun, or else, before buying, a sum 
should be accumulated that will allow 
a down payment amounting to ground 
ownership in most localities.

Where land is extremely valuable,

sometimes the situation is best man
aged by going in debt somewhat for 
the lot, and lessening the cost of the 
building. A small bungalow in the 
rear may answer nicely until bettered 
circumstances permit the erection of 
a suitable residence in front. Then the 
first may be rented. In the warmer 
sections of the country, it is practical 
to live in what is called here in the 
West a California house, which is 
boarded up and down, is not plastered, 
and also is constructed as cheaply as 
possible in other ways. In every case, 
local conditions should govern largely.

If these general lines are adhered to 
faithfully, it is rare that a property 
that has been partly paid for has to 
“go back.” In the great majority of 
cases, those who have had the courage 
to begin are able to go on and com
plete their purchase. If, meanwhile, a 
tempting offer leads them to sell their 
equity at a profit, they are likely to 
put their money into another place at 
once.

There are those who “figure that it 
is cheaper to rent,” and who talk 
knowingly about taxes, insurance, cost 
of upkeep, and depreciation in the 
value of buildings. With ever ready 
pencils they show you how savings 
will pile up in amount if they are add
ed to regularly and the interest is 
compounded by reinvestment. These 
argue further that when you can’t buy 
for cash but must resort to some in
stallment plan, you always must pay 
a long price.

During the last several years, in 
places where the housing shortage has 
boosted rents, it has been hard for 
those who take this side of the ques
tion to make a convincing showing. 
However, let us freely concede that 
there is something in their objections, 
also that the stock argument of the 
retailers, “a small payment down and 
the balance like rent,” is not strictly 
true. To make satisfactory reduction 
of the principal and also keep up the 
property, more must be paid than rent 
ordinarily would cost.

In reality neither side can make a 
numerical presentation that will fur
nish reliable guidance. This is be
cause all data must be taken from the 
past, while what you do or don’t do 
in this case is always for the future. 
No one can tell with certainty whether 
rents are going to be high or low, nor 
exactly what return money will bring.

The big argument in favor of our 
proposition is just this: As human na
ture is constituted, as things actually 
work out, not with figures on paper 
but in real life, the average married 
pair are not likely to save much of 
anything for the abstract purpose of 
adding to a bank account or investing 
in interest-bearing securieties. On the

other hand, once they start in to buy 
a home, they settle down to their pur
pose, cut out foolish expenditures, and 
in a time that does not seem so very 
long, have their place paid for; while 
those who took the off side of the ques
tion are still figuring and have little or 
nothing.

The knowledge of real estate trans
actions, loans, and financial matters 
generally that has been acquired, and 
the habits of economy that have be
come ingrained, will prove the best 
possible foundation for further thrift 
and accumulation. There will result 
a competence for old age instead of 
the embarrassing straits that are the 
logical outcome of continued living 
from hand to mouth.

So much for the material advantages. 
A few words now as to the more in
tangible but not less real immaterial 
gains.

Beginning with those that properly 
rank lowest in the scale, there is the 
added respect in which one is held by 
neighbors and associates. What is 
that saying of Poor Richard, no soon
er do you get a sheep and a calf than 
every one begins to bid you Good 
Morrow? If not just this, it is some
thing very much like this. In every 
community those who own their own 
homes are regarded as the substantial 
citizens and are those whose opinions 
carry greatest weight.

We must not forget that perfectly 
legitimate pleasure, the sheer joy of 
possession. A woman who had lived 
all her previous life in the houses of 
other people, told of the thrill she had 
when first she turned the key in the 
lock of her own door.

Everyone needs to be at the head of 
something. In industry and in busi
ness at the present time, the few com
mand while the many obey. For the 
man and the woman whose daily bread 
comes through obedience to the will 
of superiors, there is nothing better 
calculated to keep them in their own 
self-respect than having some spot 
where they are the undisputed mon- 
archs.

Apartment house living never is fav
orable to harmony in marriage. But 
the team work of earning on the part 
of the husband and saving on the 
part of the wife, the steady pulling 
together for a common purpose, the 
mutual sacrifices involved in paying for 
a home as well as the mutual pride and 
pleasure in its possession and main
tenance, are invaluable promoters of 
martial agreement.

With the care of the precious ground 
that surrounds your abode, there comes 
a happiness that is almost beyond 
words. You may plant a tree or two 
and some shrubs and watch them 
grow. You will train vines over your 
porches and have a little square of 
velvet lawn on which to feast your 
eyes. Flowers will bloom in your 
borders, the opening of each new 
blossom bringing you fresh delight. 
Perhaps there is space for a tiny vege
table garden at the back.

What health of body and soul, what 
correction from conditions brought on 
by artificial living, are found in a little 
digging in the earth! Only those who 
have long been too familiar with high 
walls of brick and mortar, with stand

ing on hard floors and treading on 
sidewalks and pavements, know the 
joys of the open air and the blessed
ness of the ground.

In a home of your own, your chil
dren, when they come, will not be 
given the cold reception that in rent
ed quarters, the world over, is accord 
ed to little folks. They will receive 
the welcome that is their birthright. 
Outside you have what very soon they 
will require, space in which to play 
and to keep a few pets.

It is not to be said that a home 
cannot be made in a rented house or 
flat. But, in the long run, hiring the 
habitation from a landlord is conducive 
not to the finer and more permanent 
things of life, but to restlessness, 
frivolity and jazz.

About a dwelling that for many 
years has been the abiding place of a 
family, there are tender and sacred 
associations that in no way can be 
made to cluster about a bunch of old 
rent receipts. Home sweet home, to 
be such in the fullest sense, must be 
one that is your very own.

Ella M. Rogers.

Better Care of Fruit Has Increased 
Demand.

While the per capita consumption of 
apples has fallen, on figures of statis
ticians, from 2.17 bushels per capita 
thirty-five years ago to 1.49 bushels, 
according to the last figures made 
public in 1922, there is again a for
ward movement. The decrease was 
due to the fact that with millions of 
people flocking into the United States 
together with the natural growth of 
the native population, the population 
grew faster than new country was 
opened to orchardists and new trees 
could be brought into bearing.

However, with the large plantings 
of new orchards and trees in the home 
garden, the deficit in apples is being 
made up, and the prices have reflected 
the lack of supply for the last few 
years. Better quality apples are be
ing demanded and growers are realiz
ing steady profits on moderate mar
gins on the production of high-class 
fruit.

A Washington grower is reported to 
have sold 15,000 boxes of a fancy va
riety at $3.50 a box as his season’s 
crop last fall.

One of the reasons for the better 
sale and distribution of apples is bet
ter care in packing, storing and ship
ping. Growers in some of the apple 
centers wrap their fancy stock in 
Waxed papers, which protect them • 
from loss of juiciness from evapora
tion and also prevent the spread of 
rot in the boxes.

Apples are particularly desirable as 
spring tonics at this season of the 
year. Where formerly, before scien
tific methods of handling the fruit 
were well understood and practiced 
the supply at this season was likely 
to be of poor quality after a winter’s 
storage. Modern packing and storing 
methods place apples in the market 
now in as fine quality as when they 
were gathered in the orchard last fall, 
with all their bloom, fragrance, juici
ness and flavor intact.

The radio stock boom collapsed but 
the radio industry is here to stay.
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Early School Days in the Lumber 
Country.

Grandville, May 26—The boys and 
girls of the pine woods were as jolly 
a lot as you will find anywhere on 
earth. The fun and frolic of that time 
has never been outdone by our later 
generation of school folks.

Back in the days of the slavery agi
tation the small fry of the lumber 
country entered into the spirit of the 
occasion with all the vim of their 
elders. The Fremont campaign aroused 
considerable interest, but it was when 
the rail-splitter of Illinois forged to the 
front that the boys took a deep inter- 
es in what was going on in the arena 
of National politics.

Lincoln was elected in the fall ot 
1860 and a majority of the boys and 
girls as well were for ‘ Honest Old

In the early winter riding down hill 
on hand sleds was a pastime very 
freely indulged in by the scholars of 
the Sand Creek school. There were 
few fancy sleds in those days, the 
coasters being made of oak .boards 
some shod but most of them without 
shoes.

Peter Trimble (not his name, but 
it will do for this occasion) was an 
enthusiastic Lincoln partisan. The 
wealthiest man in the burg had a son 
who, like his father, espoused the 
cause of the “Little Giant,” an apt 
title attached to Lincoln s defeated 
opponent, Stephen A. Douglas. Trim
ble had the largest hand sled of all, 
and when he came to school after the 
first snow that sled had the name ot 
“Old Abe” emblazoned across the 
seat. Peter was a prime favorite with 
the girls, who took turns coasting with 
him down the long hill to the river.

Sam Baker sniffed at the name and 
intimated that he would show the 
school some sled when his uncle An
drew finished one he was at work on. 
The Bakers were Douglas through and 
through and quite disappointed at the 
defeat of their candidate in the election.

A few days later Sam came to school 
with his new sled. It was a natty 
coaster, framed and shod, painted a 
bright red, striped off in elegant style. 
The “oh mys” of the girls nettled the 
Lincoln boy not a little. And 'Y ® 
he saw how the girls swarmed about 
his rival, seeking a ride on The Little 
Giant,” as Sam had named his sled, a 
sudden resolve entered the souldl of the 
Lincoln boy to humble the other at

W*“Eh^”f queried Bill, the Blacksmith, 
as Peter Trimble entered his shop one 
frosty morning drawing his board sled. 
“What seems to be the matter now.

“Matter enough,” answered Fete. 
“The Baker boy has got a new sled 

“Yes, I saw him go past. It s a 
handsome bit of work. His uncle An
drew made it I suppose.

“Yes, he did, and its got steel shoe 
and beats all the other boys sleds sky

h i“And what do you expect me to do?
“I want shoes for Old Abe.
The blacksmith went to the rear 

the shop, returning a moment later 
with a long glittering band of spring 
steel Peter watched the smith while 
he drilled the steel band, cut it to fit 
Old Abe’s runners and made the shoes

'“ •Ther? mY’bo” ' ejaculated Bill the 
blacksmith, "if anybody .beats that 
sled for speed after this he s got to g

S°Early Monday morning Peter 
Trimble strode to the summit of the ¡Si on wUch stood the schoolhoi.se. 
A bevy of girls met him, iaughmg an 
tmving him about clumsy Old Abe 
letting the Little Giant beat him to it.

“Any you Kiris want to rtde with

m Nota okned S  to comply. Sam 
Baker was nearing the top of the h 
with h iT bright new sled, and the eyes 
of the girls were on him.

“Ho ho!” called Sam. i heiar . ,
Abe has been having his feet .shod. 
How about a little race to the nver?

The speaker swung his sled around 
into position. .

“That suits me exactly, assented the 
other. “Now what girl will ride with 
me?” No one stirred. The prettiest 
girl present stepped to Sam s sled and 
sat herself down while that youth 
grinned in the face of hiŝ  rival.

“I am with you, Peter.’
A tall, rather homely girl took her 

place on Peter’s sled.
A clapping of hands followed. Home

ly Trissy was pitted against pretty 
Libbie. The boys were soon ready and 
set off side by side down the glassy 
surface of the long hill.

Old Abe was that day on his mettle. 
The Little Giant took the lead while 
the girl passengers clapped their hands 
and shrieked with laughter.

“I hope we beat ’em;” cried Trissy.
Presently Old Abe took on speed, 

and just before the foot of the long 
hill was reached forged ahead, whizz
ing into the end of the river bridge

several lengths ahead of the natty 
Little Giant. , , .

Peter sprang to his feet, elated and
happy. . „ ,

“You can’t do that again, roared
Sam. , .

“I can do that every day in the 
week No sled in America can beat 
Old Abe.” When Peter said this he 
realized that his sled was not at its 
best since the shoes were new and 
would improve with wear.

The Douglas boy ceased his tanta
lizing after that since the homely 
board sled of his rival never failed ot 
easily beating in every race thereafter.

Naturally Peter regained his ior"1̂ r 
standing with the girls and Old Abe 
never lacked for a passenger after that 
day of victory. QM Timer.

The merchant who doesn’t learn 
each day more than he forgets about 
his business is headed in the wrong 
direction.

Difficulty.
No doubt a world in which matter 

never got out of place and became 
dirt, in which iron had no flaws and 
wood no cracks, in which gardens had 
no weeds and food grew ready cook
ed, in which clothes never wore out 
and washing was as easy as adver
tisements describe it, in which t le 
right word was not hard to find and 
rules had no exceptions, and things 
never went wrong, would be a much 
easier place to live in. But for pur
poses of training and development it 
would be worth nothing at all. It is 
the resistance that puts us on our met
tle; it is the conquest of the reluctant 
stuff that educates the worker. I wish 
you enough difficulties to keep you 
well and make you strong and skilful.

Henry Van Dyke.
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FANCY GOODS ̂  NOTIONS!

M ichigan R etail Dry Goods A ssociation. 
P rés iden t—J. B. Sperry . P o r t H uron. 
F irs t V ice-P res iden t —Geo. T . Bullen, 

Albion.
Second V ice-P res id en t—H. G. W esener. 

Saginaw .
S e c re ta ry -T rea su re r—H. J . M ulrine,

B attle  Creek.
M anager—Jaso n  E. H am m ond, B ansing.

Standard Card For Notions.
A standard sample card for notions 

is being recommended for adoption in 
that trade by the Board of Directors 
of the National Notion Association. 
The outside dimensions of the card, it 
was announced recently, are 9 ^  inches 
high by 41/> inches wide. It is to he 
carried in a loose leaf sheet 10 inches 
high by 15 inches wide. This sheet 
has a half-inch flap top and bottom so 
that only 8J4 inches in height of the 
sample card are actually visible. Any 
printing or other matter, it was added, 
should be within a half-inch of the 
top and bottom of the card. The sheet 
should be divided into three equal sec
tions to take the uniform sized card. 
A manufacturer desiring to make his 
card double or triple the size of the 
uniform card can do so, providing the 
card has a cut-out a half-inch square 
every 4$4 inches at both top and bot
tom. These sizes, the association 
stated, were adopted after careful re
search and the sending of question
naires to both jobbers and manufac
turers. Ten leading notion manufac
turers have already adopted the card, 
as have also eight prominent jobbing 
concerns.

Big Orders For Hosiery.
Some idea of the big way in which 

full-fashioned silk hosiery is selling at 
the present time can be gathered from 
the size of some of the orders that are 
now being placed for these goods by 
big wholesalers. Within the last week 
for instance, two orders calling for
20,000 and 10,000 dozen, respectively, 
have been placed in the New York 
market. The first called for $230,000 
worth of merchandise. The second 
called for the goods in the gray. Deliv
ery on the latter order does not start 
until July, when 750 dozen pairs will 
be shipped. The remainder of the 
goods are to be shipped at the rate of 
2,500 dozen monthly during August, 
September, October and November. 
Three thousand dozen more hose 
could have been sold by the mill that 
booked this order if that quantity of 
goods could have been shipped to the 
same buyer next month.

Warn of Difficulties Later On.
The backward buying which has 

characterized the Fall dress and coat
ing demand is prompting several im
portant selling agents to warn of a 
possible scarcity of wanted fabrics 
later on. They point out that the mills

cannot produce goods over night to 
meet the demand. Their production 
time has already been seriously cur
tailed, the executives add, and bunch
ing of orders, provided there is a size
able demand at all from the retailers, 
is apt to create considerable difficulty 
for the ready-to-wear manufacturers. 
Just what effect such warnings from 
the mills will have on the cutters-up is 
problematical. In the main they are 
prone to discount them. The cutters 
take the stand that they would rather 
meet the difficulties as they arise than 
anticipate. The policy of operating 
closer to the time of retail needs is 
stronger than ever, according to repre
sentative manufacturers.

Says Doll Outlook Is Bad.
Unless something is done to put an 

end to the practically cut- throat com
petition that exists between domestic 
doll manufacurers at the present time, 
the end of the present year will see 
quite a few of them on the financial 
casualty list. By one means or an
other, buyers have succeeded in getting 
makers of dolls so hungry for business 
that the financially weaker ones, at 
least, are accepting business at almost 
any price in order to keep going. The 
bulk of the doll business at both the 
New York and Chicago toy fairs was 
said to have been obtained solely on 
the basis of low prices, most of which 
admitted of no profit for the manufac
turer. Imports of foreign dolls are 
not responsible for the situation, from 
all accounts, as about 85 per cent, of all 
those sold in this country now are of 
home production. In addition to this, 
there is a stiff duty on imported dolls.

Gem Buyers Are Marking Time.
Not for some time has the local mar

ket for colored gems been less active, 
as a whole, than it is right now. Em
eralds are dominating what little de
mand there is, but business in them is 
hampered, especially with the finer 
trade, by the steadily increasing scar
city of really good stones. Sapphires 
come as close to being second in de
mand as anything, and while the call 
for rubies was said yesterday to be 
comparatively active—more so than 
was the case a year ago—the business 
being done in them is by no means of 
important proportions. At the mo
ment the situation in the semi-precious 
stones parallels that in the more ex
pensive gems. In that part of the mar
ket, however, it is more difficult to 
say just what is most in demand. 
Aquamarines come as close to leading 
as anything.

Trends in Gloves For Fall.
The cuff style is again featured in 

women’s kid and fabric gloves for the

Fall season. While the flare is said 
to be still running strong, a gain in 
interest in the turn-back effect is noted 
by wholesalers here. The cuffs are 
highly ornate and often in three or 
more color combinations in embroid
ered floral or other patterns. Colors 
of the glove proper run strongly to 
mode, beaver, champagne and oak 
shades, with a black cuff supplying a 
contrast. Buying thus far for Fall is 
said to have been fairly active. The 
makers of kid gloves are facing a 
tight situation owing to the restricted 
quantities of glove leathers available 
and the higher prices ruling on them. 
There is still a fair amount of immed
iate delivery business in silk gloves, 
the buying being regulated by the 
temperature.

New Features in Sport Hats.
Information that has reached the 

local millinery trade from the other 
side makes it appear that the French 
designers are going out of their way 
this season to turn out novelties in 
sports headgear. Jean Patou, for in
stance, is showing hats of this type 
that are made of narrow grosgrain ar
ranged in diamond-shaped patterns in 
various shades to form the crown. 
Another features cross-word puzzle 
squares of different hues of ribbon. 
The brim on this hat is quite wide at 
the back and narrow at the drooping 
front. Jeanne Lanvin is making sports 
hats of scarlet suede with round crowns 
and narrow brims. The crowns are 
trimmed with scalloped bands, circles 
and wavy lines of suede in several 
tones. These are sewed flat to the 
hat.

Fall Blouse Colors Announced.
Colors chosen by the special com

mittee of the United Waist League of 
America for Fall blouses were an
nounced last week. The committee 
worked under the chairmanship of Al
fred Stern, and these are the selections 
they made: Gobelin, a soft, dull blue; 
league gray, a pearl shade; copper lus
ter, somewhat like burnt orange; fal
low, a sand hue; Moroccan, a dark 
henna shade; cowboy, or light brown; 
Alpine green, a shade darker than jade 
green; a bright hue known as league 
red; navy, and a medium brown shade 
known as coffee. According to M. 
Mosessohn, executive chairman of the 
league, the new color cards are in un
usually active demand. They will be 
ready for distribution some time next 
week.

Color Standardizing Will Help.
The adoption, for the first time, of a 

standard Fall color card by makers of 
children’s apparel is expected to go a 
long way toward facilitating, in the fu
ture, the matching up of shades in hats 
and coats. Heretofore much difficulty 
was entailed in this, and considerable 
trouble was caused by the failure of 
the manufacturers of the two classes 
of goods to get them out in the same 
hues. While only seven shades have 
been chosen, and they are to apply 
only to broadcloth, it is the intention of 
the manufacturers of the apparel in 
question, with the co-operation of the 
makers of the fabrics that go into them 
to include in future card colors that 
will apply to all classes of cloths.

Duplicates Likely To Be Browns. 
The light colors offered in men’s 

hats for Fall have been taking well, 
according to manufacturer^ here. 
Pearls and various shades of gray have 
stood out in the demand, and the con
sumer call for these shades is relied 
on to be a feature of the early Fall 
business. At the same time, it is held 
that these are not likely to last the 
season through, and the opinion was 
expressed yesterday that the lighter 
tones of brown will come to the fore 
in the later business. It is thus figur
ed that the duplicate business will 
tend more to stress beige and similar 
tones of the more delicate browns and 
tans.

Many Novelties in Garters.
The vogue for rolled down stockings 

and more or less visible garters has 
led to the introduction of a large num
ber of novelties in the latter. Among 
those seen yesterday in a wholesale 
establishment were garters having tiny 
thermometers on them, although the 
exact use of these temperature meas
uring instruments was not fully ex
plained. Other garters were equipped 
with small bells, and still others with 
miniature doll heads. The merchan
dise is of shirred ribbon, having the 
usual elastic. High colors predomin
ate.

| -----------— ------------■—

Our Circular
Announcing

JUNE
CLEARANCE

SALES

w ere mailed to the 
trade last week.

Did you rec e iv e  j 
yours? If not, m ake 
it a point to call on us 
during the next week

If you cannot call 
w rite for circular of 
prices, which will be 
mailed im m ediately 
upon request.

Paul Steketee & Sons
Wholesale Dry Goods 

Grand Rapids, Michigan



T R A D E S M A N
19

J u n e  3, 1925
M I C H I G A N

THE EPIDEMIC OF TURNOVER

It Has Checked Business and Increased 
Costs.

I have been reviewing the epidemic 
of turnover, which was spread all over 
the country of late. Of course, the 
manufacturers and jobbers do not like 
it. It is only natural that a manufac
turer should like to sell his goods for 
future shipment in nice, round quan
tities. He can then figure out how 
much raw material he will need. He 
can put the work into his factory and 
make good, long runs. Nothing helps 
reduce the cost of manufacturing like 
long runs on large orders. Nothing 
brings up the cost of manufacturing 
like small, irregular and erratic orders.

The same thing is true, in another 
form, of the jobber. It costs no more 
to enter $1,000 on the books than it 
does to enter 10 cents. It actually 
costs considerably less to ship a full 
case than it does one pasteboard box 
of an item, and, of course, it costs a 
great deal less to pack and ship one 
pasteboard box than it does to tie up in 
paper and mark a fraction of a dozen. 
Handling these little orders, to be 
shipped by parcel post, mail and ex
press, is a terrifically expensive busi
ness. In other words, the retail dealer 
who buys one-quarter dozen every 
week for four weeks, instead of buying 
one dozen in the start, multiplies the 
cost of doing business more than four 
times. Doing a business at wholesale 
prices in very small quantitis is noth
ing more nor less than transacting a 
retail business without the retail profit.
All the jobbers with whom I talked, 
both in the hardware and drug lines, 
were complaining of the heavy increase 
in the cost of doing business as a re
sult of the very small orders coming 
from the retail trade. As I stated be
fore, the manufacturers were also com
plaining of the manner in which the 
jobbers were ordering.

When the retail merchant orders 
goods in such small quantities, he must 
devote a very large part of his time to 
buying. He is constantly buying the 
same goods over and over again. He 
is constantly checking small invoices 
and marking up small quantities of 
goods over and over again. There 
must be a tremendous loss in the re
tailer’s time.

I can not help thinking of my old 
friend, W. C. Stark, when I sold him 
goods’ in the old days in Colorado 
Springs. This was a dry town. Beer 
was sold only by drug stores. In 
those days beer bottles had corks and 
Colorado Springs, on account of pro
hibition, was one of the best towns m 
the country for the sale of cork screws. 
Almost every merchant in Colorado 
Springs in those days was out of cork 
screws most of the time. The only 
man who had the goods was W. C. 
Stark. Mr. Stark would buy a gross 
of cork screws where the other retail 
hardware men would buy only a dozen. 
Stark had the capital to carry the 
stock. He told me that he had figured 

. it out that it was cheaper to carry a 
good, complete stock of sure sellers 
than it was to waste his time buying 
the goods all the time. Besides that, 
he had the goods when the other mer
chants were out and a good share o

his sales were of goods sold to com
petitors at a very fair profit! r*
Stark never talked to me about turn
over. When anything sold well I 
could always count on a nice, fat 
order from Mr. Stark. Mr. Stark is 
now retired. He made a fortune in 
the hardware business in Colorado 
Springs. I am quite sure he made 
more money in the hardware business 
in Colorado Springs than any retail 
hardware man who was ever in busi
ness in that town and I am sure one 
reason why Mr. Stark made so much 
money was because he always had the 
goods when they were called for. I 
am sure that another reason was that 
he did a larger business with fewer 
employes than any other retail store 
in the town. Mr. Stark believed that 
wages and labor and lost time cost 
more than interest on capital invested 
in stock.

However, after all, in studying the 
problem of distribution, it does not 
make any difference just where the 
saving in the cost of distribution is 
made, only so this saving comes in 
between the finished manufactured 
goods at the factory and the delivery 
of these goods to the home of the 
consumer. The point is, can the cost 
of distribution from the manufacturer 
through the jobber to the retailer to 
the consumer not be reduced?

Even if a quick turnover by this in
finitesimal buying reduces the cost in 
the retail store, what is accomplished 
if the cost of distribution is increased, 
both for the jobber and the manufac
turer?

The problem I would like to work 
out, but for which I have not the 
figures at hand to solve, is, whether 
this hand-to-mouth system of buying 
—whether this increase in turnover, is 
reducing the cost of distribution or 
whether it is not, as a matter of fact, 
actually increasing the cost of distribu
tion. From all I heard on this sub
ject on my Western trip from so many 
intelligent, practical jobbers and manu
facturers, one would suppose that this 
epidemic of turnover is really one of 
the worst things that could happen to 
business at this time. According to 
their story, it is checking the sale of 
raw materials. It is increasing the 
cost of manufacturing and it is also 
increasing the cost of handling both a 
jobbing and a retail business.

Once upon a time families bought 
sugar by the barrel; coffee by the bag; 
soap by the case, etc. Now, by the 
modern system of packaging, families 
are being trained to buy from day to 
day for their immediate needs. While, 
of course, we must admit that there 
is likely to be some loss in buying in 
large quantities by reason of deteriora
tion, waste, etc., still the problem is 
whether the tremendously increased 
cost of retailing in these small lots is 
not causing a loss that is far greater 
than the loss when housewives bought 
in larger quantities. Of course all of 
us know that since the advent of pack
aged goods, especially nationally ad
vertised packaged goods, prices have 
largely increased. Just compare the 
price, for instance, of a special brand 
of coffee sold in a pound package to
day with the price of coffee sold in the 
old days to families by the bag. There

is an enormous difference. This dif
ference is in the cost of packaging and 
in the cost of frequent handling. 
Saunders Norvell in Hardware Age.

Figure Closely on Fabric Costs.
Just how close competition in the 

ready-to-wear field is forcing manufac
turers to figure their fabric and produc
tion costs was illustrated in a story 
told recently. A certain manufacturer 
had had marked success with a line of 
flannel dresses he was offering. He had 
sold practically his entire output when 
an order came to him from a well 
known store here for an additional 
quantity of the dresses. The manu
facturer had none of the garments in 
stock nor any of this particular type of 
piece goods. He went to the mill from 
which he had bought the goods at 
$2.57J4 for Spring. He was told there 
was no more Spring goods available' 
but that a similar cloth in a heavier 
weight was being offered for Fall at 
$2.75. This advance dismayed the 
manufacturer who said his costs had 
been very closely figured on the 
Spring price of the cloth. He made a 
strong plea for that price, but the sell
ing agent stood pat. The manufac
turer finally took the goods, but claim
ed that he would lose money on the 
dress order.

Shoe Business Is Good.
With the exception of those manu

facturers of women’s shoes who go in 
entirely for the more extreme styles, 
reports from the trade indicate that 
there is not a great deal of reason for 
complaining about the business that 
is now being done. The jobbers are 
getting nice advance business in men’s 
and boys’ shoes, and in some of the 
semi-staple lines of women’s goods as 
well. They are also getting in some 
good orders on tennis and other sport 
shoes, especially the better grades of 
crepe sole goods. In the higher priced 
lines the men’s end is the more active, 
and advance business in this case 
shapes up very nicely in comparison 
with that of a year ago. There is no 
marked difference in the character of 
the demand from that for Spring, but 
the outlook for a good season was said 
yesterday to be even brighter than it 
was then.

Boys’ Suits For Fall. 
Conditions in the boys’ clothing mar

ket are said to be almost identical with 
those in men’s wear as far as Fall 
buying is concerned. Some manufac
turers have received fair advance or
ders, but the larger number of them 
are credited with having done a busi
ness that is conservatively described 
as “not very big.” The indications 
were said yesterday to point to late 
buying by the big retailers, particu
larly the department stores. This was 
held likely to develop some time in 
July or August, as these retailers must 
have stocks in time for the opening of 
school, which represents the biggest 
consumer buying period of the year. 
Vest suits in cassimeres continue to be 
stressed, with practically every suit 
containing two pairs of trousers.

Don’t you believe an old dog can t 
be taught new tricks? You can learn 
new things about the business every 
day as long as you stay in it.
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Interesting Facts About the World 
Egg Trade.

Falling off in Russian shipments is 
principal factor—1923 trade totaled 
450,000,000 dozen, 250,000,000 dozen 
less than 1913.

China replaces Russia as largest pro
ducer.

United States is chief exporter in 
Western Hemisphere.

England is by far the largest im
porter.

China leads in egg products.
The above is the gist of it, and here 

is the detail:
The development' of the poultry in

dustry in nearly every country in which 
it is possible, and the falling off of 
egg shipments from Russia, the largest 
pre-war source of eggs, have resulted 
chiefly in the drop in volume of the 
world trade in eggs from 700,000,000 
dozen in 1913 to 450,000,000 dozen in 
1923 (the latest available statistics) ac
cording to the Foodstuffs Division of 
the Department of Commerce.

The trade in egg products—albumen, 
yolk and whole egg, both dried and 
liquid, and frozen whole egg—amount
ed to about 120,000,000 dozen in 1923.

Before the war Russia, including 
what is now Poland and the Baltic 
States, was the largest egg-producing 
country, and in 1913 exported 264,000,- 
000 dozens, sending 38.7 per cent, of 
its exports to England and 27.9 per 
cent, to Germany. These exports 
ceased during the revolution in Russia, 
but were resumed in 1923, when it is 
estimated 7,500,000 dozens were ex
ported from present-day Russia, 50 per 
cent, of the exports going to Germany.

China now produces more eggs than 
any other country and in 1923 was the 
largest exporter of eggs, shipping 91,- 
754,000 dozens to other countries in 
that year. These exports went mainly 
to countries bordering on the Pacific, 
with the exception of the shipments to 
England, which have taken place only 
in recent years. Japan and Formosa 
purchase about 75 per cent, of the to
tal Chinese egg exports. The Chinese 
trade has trebled since 1913. The Chin
ese eggs are smaller than those produc
ed in the United States, and the greater 
part of the eggs produced are used in 
the manufacture of egg products.

In Denmark special attention has 
been paid to the development of the 
poultry industry with a view to pro
ducing eggs for export. The industry 
is probably more highly organized in 
this coun'ry than in any other, and, as 
a consequence Denmark has risen from 
the sixth position to third position as 
an egg-exporting country, and in 1923 
furnished one-ninth of the total world 
exports. Great Britain is the principal 
market for Danish eggs. In 1913 Dan

ish egg exports to Great Britain repre
sented over 94 per cent, of the total 
Danish exports and over 20 per cent, 
of the British imports. After the war, 
however, Denmark turned to contin
ental European countries for an outlet 
for some of its eggs, as Great Britain 
was taking larger quantities from its 
colonies in Africa, Australia, and North 
America. It is estimated that three- 
fifths of the egg production of Den
mark is exported and these exports 
rank third in importance of value of 
agricultural produce exported from 
that country.

In the Western Hemisphere, the 
United States is the principal egg-ex
porting country, shipping abroad 30,-
659.000 dozen in 1923 as compared with
20.409.000 dozen in 1913. While small 
exports are made from Canada, that 
country imports considerably more 
eggs than it exports, the imports in 
1923 amounting to 8,319,622 and the 
exports to 3,613,531 dozens. Although 
the poultry industry in Argentina is 
unorganized, the egg production is 
large, and that country now has an ex
port trade which is growing rapidly. 
Up to 1920 egg exports from Argen
tina were very small, but in 1920 they 
amounted to 1,882,654 dozens, and in 
1923 2,500,000 dozen eggs were export
ed. Eggs from this country go to the 
United States and to England, as well 
as in smaller quantities to other Eu
ropean countries and nearby South 
American countries.

England is by far the largest egg
importing country in 1923 taking 200,- 
459,430 dozen eggs from foreign 
sources, including a small quantity 
from its colonial possessions, compar
ed with 215,755,700 dozen in 1913. 
These imports represent 60 per cent, of 
England’s annual egg consumption, 
and come mainly from Denmark. 
Heavy shipments also come from Ire
land, Egypt and China, while other 
countries also participate in smaller 
measure in this trade. The United 
States imported 412,000 eggs in 1923 as 
against 1,271,000 in 1913.

The most striking change in the 
world egg-import trade is noted in the 
case of Germany. In 1913 Germany 
imported 275,714,000 dozens of eggs. 
These imports dropped to 194,000 
dozen in 1923, while the exports rose 
from 801,757 dozen in 1913 to 1,070,- 
000 dozen in 1923. Poland furnishes 
most of the eggs imported into Ger
many, the adjacent Eureopean coun
tries supplying the balance.

China is the principal factor in world 
trade in egg products—albumen, yolk, 
whole egg, both liquid and dried, and 
frozen whole egg—and supplies 90 per 
cent, of the total world exports of 
about 120.000,000 pounds, roughly es
timated as the product of about 100
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million dozen eggs. The exports of 
egg products from China increased 
from 45,000,000 pounds in 1913 to 107,- 
690,000 pounds in 1923. England takes 
one-half of these exports and the 
United States one-fourth.

Movements are under way in these 
countries in which a foreign trade in 
eggs is being encouraged and develop
ed to improve and guarantee the qual
ity of the eggs which enter world trade. 
Denmark is probably the first country 
in which an egg-exporting board was 
established for the purpose of fixing 
standards for eggs destined for foreign 
markets. Members of the co-operative 
organization established for the export 
of eggs must stamp their product so 
that the producer may be identified, and 
the eggs are then carefully sorted, can- 
died and packed for shipment. The 
care with which this is done has creat 
ed a reputation of highest quality for 
Danish eggs, and, consequently, they 
command the top prices on the world’s 
markets.

Numerous egg-marketing co-opera
tives have also been formed in the 
Netherlands, these dealing principally 
with eggs for export, and the methods 
of handling and marketing eggs for 
export trade by these organizations are 
very similar to those pursued in Den
mark.

Other countries are following the 
example set by Denmark. The North
ern Ireland government has been ac
tive in developing an egg export trade 
and has recently passed an act re
quiring that all eggs entering foreign 
trade be tested, graded and packed ac
cording to government regulations, and 
compels persons carrying on export 
trade in eggs to register their premises 
with the government.

Canada, New Zealand and British 
South Africa are also endeavoring to 
establish governmental regulations 
covering the grading, packing and 
marketing of eggs, especially those 
which are to be shipped to other 
countries.

More Clashes in Federal Trade Com
mission.

Much interest attaches to the ac
tion of the Federal Trade Commission 
during the past week in dismissing its 
complaint against the Michigan Whole
sale Grocers’ Association, its officers, 
executive committee and members. 
The respondents were charged with 
“using coercive methods in attempt
ing to force manufacturers into guar
anteeing against price declines.”

The Commission’s announcement 
states that Commissioners Thompson 
and Nugent “dissented and will later 
file a memorandum of dissent.” It will 
be noted that these two commissioners, 
who make up the insurgent minority 
of the board, are evidently preparing 
for another onslaught upon the Com
mission’s new policy which forbids 
publicity in advance of thorough in
vestigation and in cases in which com
plaints are dismissed for lack of ade
quate proof, as in this particular in
stance.

It would be a mistake, however, to 
assume from the action taken by the 
Commission in this case that it pro
poses to abandon its crusade against 
the practice of guaranteeing; pgainst

price declines. On the contrary, it 
can be stated that it is the purpose of 
the Commission to pursue this matter 
at least until a court decision is ob
tained upon the point as to whether 
the practice of manufacturers and 
wholesalers in guaranteeing their re
tail customers against a decline in 
price after the goods involved have 
been sold is tantamount to a violation 
either of the antitrust laws or of the 
statute creating the trade commission.

The Commission has contended that 
a wholesaler or a retailer who receives 
a guarantee against price decline from 
the party from whom he purchases 
merchandise holds an important ad
vantage over a competitor who buys 
goods without such guarantee. This 
advantage, in the opinion of the Com
mission, amounts to unfair competi
tion.

During the course of an extended 
“trade practice submittal” held by the 
Commission, representative business 
men, while conceding that the practice 
complained of gave an advantage to 
the parties receiving the guarantee, 
contended vigorously that it was a per
fectly legitimate advantage in no way 
contrary to public policy and certainly 
not an infraction of any statute. In 
order that the practice should amount 
to unfair competition under the law, or 
even at common law, it was insisted 
that an instance would have to be cited 
in which a manufacturer or wholesaler 
guarantees one customer against price 
decline while refusing to provide an
other customer with the same safe
guard.

In the case just dismissed by the ma
jority of the Commission the minority 
members, Messrs. Thompson and Nu
gent, are understood to take the posi
tion, not only that the practice com
plained of is against the law, but also 
that there was ample proof in this par
ticular case that it had been resorted 
to by the respondents. It is expected 
that in their dissenting opinion the 
two minority Commissioners will pro
ceed to ventilate the entire controversy 
and thus still further accentuate the 
strained relations existing between the 
majority and minority of the Commis
sion, which for several weeks past have 
been acute.

“ C O U N T  M E  IN !”
Hundreds of grocers have written heir local N. A. R. G. Chairman
saying, _ . .

“I went to Los Angeles last year St. Paul the year before, 
and I’ll be in Dubuque on June 22nd as sure as shooti .
The conventions get better and better every year and 1 get 
more and more out of them. Count me m!

Combine your vacation with a profitable business trip. Write your 
local chairman he can count you in.
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Watching His Step.
A young man of nervous appearance, 

yet possessing a certain determined 
air, walked into a very ornate business 
building, hesitated a moment, and then 
with the sharp motions of one who is 
about to take the final leap, entered 
one of the well-appointed offices.

“Is this Mr. Stevens’ office?”
“Yes.”
“Mr. Gerald K. Stevens?”
“Yes.”
“Is he in?”
“Yes; would you like to see him?
“No-n-no! No, thank you! But 

could you tell me how long he will be 
here?”

“Why, he should be here at least 
three hours. But he can see you per
fectly well right now.”

“Thank you just the same, but I 
think I shall call on his daughter.”

A mutual sense of humor should be 
in the regulations of every family 
union.
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RED ARROW
The best bread flour.

Look for the Perfection label on 
Pancake flour, Graham  flour. Gran
ulated meal, Buckwheat flour and 
Poultry feeds.

Western Michigan’s Largest Feed 
Distributors.

Moseley Brothers
GRAND R A PID », MICH.

Jobbers of Farm Produce
'The Wholesome Spread for Bread

"THE ORIGINAL”

QUALITY
NOT

PREMIUMS
SELLS

NUCOA
I. VAN WESTENBRUGGE 

Muskegon-Grand Rapids-Holland



22 M I C H I G A N  T R A D E S M A N J u n e  3, 1925

M ichigan R etail H ard w are  A ssociation . 
P res id en t—A. J . R ank in , Shelby. 
V ice-P res id en t—S co tt K endrick , F lin t. 
S ec re ta ry—A. J . Sco tt, M arine C ity. 
T rea su re r—W illiam  Moore. D etro it.

Suggestions Regarding the Sale of 
Vacuum Cleaners.

W r i t te n  fo r  th e  T ra d e s m a n .
The selling of vacuum cleaners, 

popular though they are, has not re
ceived from the hardware dealer the 
attention that is their due in connec
tion with the household goods depart
ment. Indeed, while the last fifteen 
years have seen the vacuum cleaner 
transformed from an experiment to a 
staple article of household use, the 
hardware dealer has, in many com
munities, allowed the furniture dealer, 
the dry goods dealer or the dealer in 
electrical specialties to capture this 
business from him.

In the process of putting in a stock 
many dealers consider it advisable to 
invest in several grades. In the 
earlier days particular!}' the stock 
ranged from the carpet sweeper up 
through the moderate priced hand 
cleaner to the highest priced electric, 
the object being to suit all purses.

At the same time, there is a decided 
advantage in picking one good line 
and sticking to it. The tendency in 
most households where electric current 
is available has undoubtedly been in 
the direction of buying a fairly high 
priced electric vacuum cleaner. In any 
event, it will pay to put your strongest 
selling behind a dependable standard 
article. It has been proven time and 
again that one class of a well adver
tised article offers a greater oppor
tunity to the salesman than the push
ing of two or three makes of nearly 
similar price. .

In the sale of the vacuum cleaner, a 
demonstration is a prime essential. 
True, the demonstration is not so 
necessary as it was some fifteen years 
ago, when the vacuum cleaner was 
still regarded as an experiment. But 
where a considerable investment is in
volved, the customer likes to be made 
perfectly familiar with the working of 
the machine.

The best-informed vacuum cleaner 
men are agreed that the actual demon
stration in the customer’s own home 
is in many cases synonymous with the 
sale itself. The article, if it is a good 
one, is so thoroughly excellent that it 
practically sells itself when once it is 
given an opportunity to show what it 
can do.

Hence, the problem is to investigate 
ways and means of approach to secure 
this desired demonstration.

First and foremost, although the 
vacuum cleaner is easily operated by 
anyone who has a slight knowledge of 
its mechanism, it is apt to prove a 
boomerang to the salesman demon

strator who is clumsy, awkward or un
versed in the work. The customer, 
usually a woman, who sees the demon* 
strator in difficulties, is apt to think 
if an expert has so much trouble, there 
w'ill be even more difficulties confront
ing her.

So, above all else, proficiency should 
be required of any salesman who 
seeks to demonstrate the vacuum 
cleaner. That quality may be ma
terially increased by a minute study of 
the instruction booklet accompanying 
the machine, and by an accurate 
knowledge of the machine itself, how 
it is put together, and how it does its 
work.

But while it is desirable for the 
salesman to know the vacuum clean
er, it will be found equally desirable 
to avoid unloading all this technical 
knowledge on the prospective cus
tomer. Enlargement on technical 
points is a mistake in selling any type 
of machinery; and especially in trying 
to sell to women customers. The 
housewife’s interest lies, not in the 
machine itself, but in the results it will 
produce for her. She is interested in 
methods only so far as a knowledge of 
them is necessary to the successful 
operation of the device.

Of the many selling arguments that 
may be urged, there are none which 
cannot be adapted to local conditions. 
Perhaps the most important and effec
tive argument is the labor-saving fea
ture of the machine. Next to that 
comes the sanitary feature. Then, too, 
there is the fact that it cleans more 
thoroughly than the old hand-and- 
broom method ever could. Possibly 
next in importance comes the saving 
in wear and tear on the home furnish
ings.

The big problem, of course, is to 
get an opportunity to show the mistress 
of the house that the machine will save 
her back and her time, put her dust 
away in a receptacle instead of scat
tering it around as a broom does, 
lengthen the life of the curtains, car
pets and other furnishings, and on top 
of all that do a cleaner job than is 
possible by other methods.

In addition to the ordinary run of 
newspaper advertising and window 
displays, a little individuality may well 
be added by actual cleaning of an ex
temporized room in the show windows. 
The initial interest of the public may 
be secured by advertising that on a 
certain date an apparently clean room 
that is already set up will be gone 
over with a cleaner. Ask the readers 
to look at the room and guess the 
weight or bulk of the dirt removed. If 
you like, offer a prize to the one who 
can guess nearest. But be sure that 
the room looks clean, so as to be able
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to surprise the onlookers by the 
amount of dirt collected.

Afterward, interest may be held by 
scattering flour, sawdust, etc., over 
the carpet and by cleaning up a part 
of it, care being taken to show a well- 
defined line where soiled and cleaned 
space meet.

One merchant once gained consider
able free advertising to the extent of 
newspaper space, by catching flies in 
his demonstrating machine.

Once the customer is interested 
enough to make enquiries, the sales
man’s whole object should be to ob
tain permission to give a demonstra
tion in the home. All other things 
should be subservient to this one prime 
requisite. If properly approached—in 
short, if the customer can be made to 
feel that she is getting something for 
nothing—the sales talk should result 
in securing permission for a home 
demonstration.

Another route successfully followed 
by the greatest of corporations as a 
means of reaching the smallest home 
owner, is that of a systematic house- 
to-house canvass. It is to be doubted 
if any other avenue offers such sure 
results. Seeing a presentable man 
and machine at her door, what more 
natural than-for even the busy house
wife to consent to a demonstration, or 
to the machine being left with her for 
a “free trial?” Of the two logical 
sales methods, the latter has the added 
attraction of a cheapness and simplic
ity equalled by no other scheme.

Once in the room selected for a 
trial, it should prove the salesman’s 
fault if no sale is made. People do 
not let strangers into their houses un
less they seriously contemplate pur
chasing. It is here that skill and pro 
ficiency justify themselves. Not mere
ly should the machine itself be demon
strated, but the different attachments 
of brush and nipple should be made 
to successfully negotiate the ancient 
dirt that lies in carpets and rugs, in 
the interstices of radiators, pictures 
and walls, to say nothing of the tapes
try, the hangings, and the buttons of 
the upholstery.

More than almost any other line, 
* vacuum cleaners are sold by sheer ag

gressiveness when it is combined with 
a reasonable knowledge of the goods. 
Every woman wants one, once she has 
seen it in successful operation. It is 
merely a problem of making it easy 
for her to purchase; or at least, of 
making it seem easy. If the first effort 
does result in failure, follow it up 
with another and another.

Victor Lauriston.

The Overproduction of Laws.
It has been suggested by an en 

thusiastic reader that we might have 
a week named after us, such as, Eat 
a Prune Week” or “Wear Suspender 
Week,” and go out and repeal laws 
wholesale, each one repealing the pet 
laws of the other fellow.

Not so ridiculous, at that. The great 
Roman Empire did just that thing.
It became so hog-tied with laws that 
it took a week off and repealed 85 per 
cent, of them, leaving 2,000 laws to 
get along on. The trouble with the 
Roman Empire was that it waited too 
long before taking its medicine. The 
remedy came too late and its decline, 
made famous by Editor Gibbon, mov
ed on remorselessly to a fall.

E. V. Wilcox states that we are add
ing 200,000 laws yearly to our 2,000,000 
laws and ordinances now in force 
Quantity production, it looks like, for 
Mr. Wilcox points out that whereas 
we have only one law for each fifty 
of our population we are remedying 
that by passing a law nowadays for 
every seven babies born.

“We are a versatile people,” says 
Mr. Wilcox. “We have more schools, 
more automobiles, more chewing gum, 
more railroad mileage, and more laws 
than any other nation.”

A New York policeman has only 
16,000 ordinances to memorize, to say 
nothing of state and Federal laws witd 
which he must be familiar, Mr. Wil
cox goes on:

Courts, lawyers and populace are 
dumbfounded by the avalanche of 
laws—laws often self-contradictory 
and, at best, mutually contradictory, 
laws which settle nothing and lead in
to an endless quagmire of litigation. 
Last year it took 13,000 permanently 
recorded decisions of the highest 
courts covering 175,000 pages to ex
plain in part what the annual crop of 
12,000 statutes meant. The courts 
have to spend 90 per cent, of their 
time determining what the laws mean 
and 10 per cent, on whether the de
fendants have broken them.

Thus laws, lawyers and law-makers, 
in a dizzy merry-go-round, be fuddle 
the people.

The Kansas City Star, commenting 
editorially on our remarks, suggests 
that there is one industry in the Unit
ed States which needs regulating and 
that is the law-making industry. Some 
little industry it is: 100,000 men with 
secretaries, stenographers, clerks, are 
grinding out laws at an initial cost of 
nine hundred dollars per law and, as 
das been sagely remarked, “the first 
cost is not the last cost.”

cient to require prompt attention. Car 
rying the boy home, our marketman 
delivered him to his mother, who gnve 
him such home treatment as she knew, 
later calling in the family physician.

While the retailer carried compensa
tion insurance and had no f ear of 
monetary- loss, he realized that there 
is always danger in such cases of losing 
one or more customers — through 
neighborhood talk or otherwise and 
he immediately called up the insurance 
adjuster. On the arrival of the latter, 
he advised the marketman to call on 
the family himself and any agreement 
that he might make would be satisfac
tory to the company—all this in the 
interest of reducing claims, which fre 
quently become exorbitant when out
siders appear—and as a measure for 
holding the family’s good will.

Calling upon the family, the market- 
man was received as a friend solicit
ous of the recovery of the injured boy. 
He learned that the family physician 
had made one call. Other expenses 
had been small, and the boy would be 
fully recovered in a day or so. But, 
he explained to-the mother, he didn’t 
want any expense to be considered by 
the family and insisted on leaving a 
$10 bill to cover everything. At the 
same time he thoughtfully asked for 
and received a receipt—just a scrap of 
paper, but sufficient.

The insurance adjuster was more 
than pleased. However, as regards the 
marketman, the news of his generosity 
passed over the back fence and he be
came considered almost in the light 
of a public benefactor by the neigh
boring housewives who ba.cked their 
favorable opinion of him and of his 
generous act by bringing him increased 
trade.

Thoughtfulness is a wonderful asset

way from all accounts. Buying in the 
Northern States, particularly the Mid
dle West, was said yesterday to be 
especially heavy, Chicago was re
ported very active, with good orders 
coming also from Detroit, St. Paul, 
Minneapolis and other cities as far out 
as Omaha. With the exception of 
those from Texas, orders from the 
Southern States were said not to be 
so large, but active buying on the part 
of Southern merchants is looked for 
later. Buying is general, and stocks, 
particularly of medium-priced axmin- 
isters, are rapidly being absorbed.

Production Problem Made Harder.
Unless the buying situation with re

spect to men’s wear fabrics for Fall 
changes substantially, many mills will 
enter upon the next two months with 
the slimmest backlog of orders they 
have had in years. Adding more diffi
culty arc the cancellations arising from 
the wool debacle which further lessen 
the volume of business the mills have 
to work on. The mills are thus face 
to face with the problem of making 
up heavyweights or not in the absence 
of definite orders. The consensus of 
opinion of selling agents seen yester
day was that production for stock will 
be limited. Some of the selling agents 
said they had stock goods on hand 
now and would not add to the quan
tity unless market conditions changed.

Floor Coverings Orders Good.
Little fault is to be found with the 

business that is coming into leading 
houses in the floor coverings trade 
from out of town. The jobbers were 
said recently *o be buying well, filling 
in stocks not completed when in New 
York recently. The larger retailers, too, 
are placing business in a satisfactory

Stripe Patterns in Neckwear.
Combinations of stripes and irregu

lar checked patterns are among the 
newest offerings in men’s neckwear. 
These are being shown in a large 
array of bright colors, with red con
tinuing a leading shade in combina
tion with others. For Fall, it was said 
yesterday, the trend is toward some
what narrower stripes than those which 
rule at present time. This is the case 
in imports of some of the newest Eng
lish cut silk neckwear. For immediate 
delivery, manufacturers here report a 
growing demand for foulards. Bow 
ties are getting a good start and, with 
the weather favorable, are believed to 
be beaded for an active Summer call.

THE TOLEDO PLATE & WINDOW GLASS COMPANY
Mirrors—Art Glass—Dresser Tops—Automobile 

and Show Case Glass
All kinds of Glass for Building Purposes 

601-511 IONIA AVE., S. W . ___________ GRAND R A PID S, M .CHIOAN

Colored Glassware Is Featured.
In glassware the colored and gold 

encrusted types continue to be featured 
in the lines wholesalers are offering. 
The demand for the former covers a 
wide variety of articles, including con
sole sets, bon bon dishes, bowls, etc. 
A larger choice than heretofore is 
given in the coin gold encrusted ware 
for which retailers are said to have 
placed good orders for the Fall season. 
Gold and silver effects in Etruscan or 
antique finish are stressed in new glass 
vases and lamp bases. In most in
stances, the metal effect is aided by 
a high colored floral or other pattern 
worked out in the glass.

Thoughtfulness Increases Business.
A marketman tells us the following 

incident in support of his belief that 
tact and fair dealing make and keep 
business. Above all, he argues, 
thoughtfulness on the part of the re
tailer is the most important element of 
good will.

Years ago while operating a meat 
market our informant used horse and 
wagon delivery, and one day some of 
the neighborhood children, while play
ing, went too near the delivery wagon 
and one of the horses—although gentle 
—accidently scraped the back of the 
heel of one of the boys with its hoof. 
The injury was not serious—but suffi-

D ecorations losing  fresh n ess
KEEP THE COLD, SOOT AND DUST OUT
In s ta ll “AM ERICAN W IN D U STITE7' a ll-m e ta l 
W ea th e r  S tr ip s  and  save on you r coal bills, maKe 
you r house-clean ing  easier, g e t m ore com fo rt from  
your h ea tin g  p la n t and  p ro te c t you^  *u™ ishtngs 
and  d rap e rie s  from  th e  ou tside  d irt , S0<?J 
S to rm -p roo f, D irt-p roo f, L eak-proof, R attle -p ro o f

M ade an d  In s ta lled  Only by 
AM ERICAN M ETAL W E A T H E R  ST R IP  CO. 

144 Division Ave., N orth
C ltz. Telephone 51-916 G rand R apids, Mich.

Handle Reynolds Shingles
°cD«7 For Profit and Satisfaction
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News and Gossip About Michigan 
Hotels.

Manistee, June 2—The other day I 
met a prominent East Michigan hotel 
man visiting incog the Chippewa Hotel 
here. He requested me to be consid
erate enough to not make his individ
uality known, as he was on a visit of 
investigation.

“Do you know,” he remarked, “that 
I have heard so much of the Chippewa 
through traveling men and the Trades
man that I have been curie to find 
out just what makes it so po r, and 
so thought I could apply th jystem 
to my own institution. I find, how
ever, I have some contrast. In this 
case, I find, in the first place, a land
lord who is in a class almost by him
self—agreeable, accommodating, hos
pitable and a good executive. His ho
tel is immaculate and service good. 
His employes respond to his exactions, 
pleasurably, it seems, and are loyal. I 
do not understand how the Chippewa 
can offer the service it does at the 
prices charged. Notwithstanding the 
value given, seemingly without stint, 
there is sensible economy practiced in 
every department. To my notion, Mr. 
Nelson, its manager, is a wizard.”

I don’t know how to analyze Harry 
Nelson, but he certainly has the 
faculty of accomplishment and his ho
tel shows it. His example could be 
followed to good advantage by many 
a member of the fraternity.

The announcement has been made 
by the press that W. C. Keeley, man
ager of the Morton Hotel, Grand 
Rapids, has resigned. I have known 
he has had this action under contem
plation for some time. I am sorry he 
could not have found it feasible to re
main, for during his administration, 
covering a period of eighteen months, 
he has shown that he was made of the 
proper material to handle the affairs 
of a large institution and was person
ally much admired. The good wishes 
of his customers and friends will fol
low him to, I trust, some near by in
stitution.

While no announcement has been 
made as to his successor, the patrons 
of the Morton will be very glad to 
have the executive mantle fall on the 
shoulders of W. J. Chittenden, who 
has acted as Mr. Keeley’s assistant for 
some time. Mr. Chittenden is ripe in 
hotel experience, has lived all his years 
in Michigan and knows w'hat Wolver
ines want most.

Nearly every day I hear some sort 
of gossip about the affairs of the Hotel 
Pantlind, Grand Rapids, the bulk of 
which news is highly amusing, es
pecially to one who is familiar with 
the inside facts. Any changes which 
have been undergone in the financial 
interests of the Pantlind, do not, in 
any way, affect the public or patrons 
of that wonderful institution. I say 
“wonderful” for the reason that those 
who are familiar with the hotel situa
tion have no hesitancy in saying that 
for value received, the Pantlind comes 
more nearly 100 per cent, than a*”>- 
hotel in this or any other country.

I am probably telling you someth, 
you already know, but many La-e 
forgotten, that its lobbv is the talk of 
the hotel profession, its rooms are 
models of cleanliness, most sumptu
ously furnished, and when you enter 
one of these apartments you are willing 
to testify it has never been occupied

before. Never do you find any evi
dences of disintegration in this estab
lishment. No defects in lighting or 
plumbing and no frayed edges. Its 
housekeeping is as near perfection as 
has so far been achieved by any pub
lic institution.

And when anybody hands you any 
of this inside information about great 
changes to be made in the institution, 
you may say upon absolute authority 
that the management is in the same 
hands as heretofore and any changes 
which may be made will be in improv
ing, should such a proceeding be pos
sible, its service.

The affairs of the Stearns Hotel, at 
Ludington, under the management of 
Mrs. E. N. Heysett, seem to have 
greatly improved, and quite frequently 
some traveler who has heretofore 
criticized that institution severely in 
the past now is keen in its praise. At 
one time the Stearns enjoyed the 
reputation of being the finest hotel in 
inland Michigan. It was substantially 
constructed originally, possessed im
provements and conveniences away 
ahead of its day, had a most attractive 
dining room and served most satisfac
tory meals. Its charges were also most 
reasonable.

I am glad to know that it has come 
back. Its dining room is still just as 
pleasant, and with the addition of a 
number of new rooms with all modern 
equipment, there is nothing to prevent 
giving the best of service, and this, I 
have it on the authority of patrons, is 
just what Mrs. Heysett is doing.

Every year, for the past five, it has 
been my good fortune to have a stand
ing invitation to visit with my good 
friend. Edward R. Swett, at the Hotel 
Occidental, Muskegon, before opening 
my Glen Lake resort each spring, and 
I also invariably receive a communica
tion from this individual, each August, 
calling attention to the fact that the 
time for my annual fall appearance ap
proaches. These are always accept
able and uniformly accepted.

The reason Ed. Swett has a larger 
heart than any other boniface I ever 
heard of is presumably for the reason 
that, physically speaking, he has the 
room for that vital organ, and it is 
functioning constantly. I enjoy his ho
tel, one of the very best, and its offer
ings, but when one has the good for
tune to be the recipient of the brand 
of hospitality dispensed by Mr. and 
Mrs. Swett at “the shack,” his country 
residence at Lake Harbor, he can place 
his thumbs in the armholes of his waist 
coat and say he has arrived.

And that “shack” ! You ought to 
see it. A veritable castle planted 
among the pines on the banks of a 
most refreshing stream, overlooking 
Lake Michigan and surrounded by 
flowers. It is provided with every im
aginable convenience looking to your 
physical welfare, and a realization of 
all that is “home like.” I am a lucky 
dog and I hope I fully appreciate that 
knowledge.

This week the American Hotel As
sociation is holding its annual conven
tion at Colorado Springs. Among the 
Michigan delegation will quite likeb- 
be Walter J. Hodges, New Burdick 
Hotel, Kalamazoo: E. S. Richardson. 
Hotel Kerns, Lansing; George Fulwell, 
Hotel Normandie and Chas. H. Steven
son, Hotel Stevenson, Detroit. H. Wm. 
Klare, Jfotel Statler, Detroit, repre-

C O D Y
H O T E L

IN THE HEART OF THE CITY 
Division and Fulton

r a t i'c i  W*50 up without bath 
( $2.50 up with bath

CODY CA FE TE R IA  IN C O N N E C T I O N

The Pantlind Hotel
The center of Social and 
Business Activities.

Strictly modern and fire
proof. Dining,- Cafeteria 
and Buffet Lunch Rooms 
in connection.

750 rooms----- Rates $2.50
and up with bath.

i l lÉ M M l

-  Morton Hotel |-

* OU are cordially invited to 
visit the Beautiful New 

Hotel at the old location made 
famous by Eighty Years of 
Hostelry Service.

400 Rooms— 400 Baths 
Menus in English

WILLIAM C. KEELEY,
Managing Director.

HOTEL CHIPPEWA H EN R Y  M. NELSON 
M anager

European Plan MANISTEE, MICH.
New H otel wg*i all M odern Conveniences— E levato r, E tc.

Dining Room Service
H ot and Cold R unning W ater and T elephone in every  Room 

$1.50 and up________ . 60 Rooms with Bath $2.50 and $3.00

HOTEL BROWNING 150 F irep roo f 
Rooms

GRAND RAPIDS
C orner Sheldon and  O akes:
Facing  Union D epot; R nnm 8 b a th > 8,n0le $2 to  $2.50
T hree  Blocks A way. Non<T^Ugh!!r b 3 th ’ double $3 t0  $3‘50

WHEN IN KALAMAZOO

H e ad q u a rte rs  fo r all C ivic C lubs 
Excellen t Culslnq L uxurious Rooms
T u rk ish  B ath« E R N E S T  M cLEAN, M gr.
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sents the Michigan Hotel Association 
as executive committeeman of the 
parent body. _ .

The Michigan Association, which is 
now, in point of actual hotels repre
sented, the largest in the Nation, has 
withheld affiliation with the National 
organization since it was re-formed 
two years ago, for the reason it has 
had to be “shown,” has just applied 
for membership in the American.

Enough is known from the tentative 
program for the annual outing of the 
Michigan Hotel Association, at South 
Haven, June 26 and 27, to assure the 
members that it will be some affair 
more entertaining even than the fa
mous visit to Mackinac Island last 
season. If it is not largely attended it 
will not be the fault of the publicity 
unit or the committee of arrangements. 
Don’t forget the dates.

The conventions entertained by 
Michigan hotels and communities this 
season have, in point of members and 
attendance, exceeded those of any 
year since the war. It will consequent
ly be in order for unreasonable pa
trons of hotels to set up the wail that 
the traveling man is being crowded out 
by convention visitors.

Now, if a convention is in progress, 
or beginning, you ought not in fair
ness to blame the hotel for being un
able to give you just what you •want.
In justice to yourself and the hotel, 
you ought, if within the range of rea
son, to avoid the convention city dur
ing that period, having knowledge of 
same.

The hotels have sold a “quantity or
der” just as you might, thereby reduc
ing its stock. Would you refuse such 
an order on the assumption that some
one else might want the goods or that 
you might have a demand for them in 
a number of small orders?

Ordinarily the hotel does not dis
pose of its rooms (upon the sale of 
all of which to insure a profit on its 
investment), hence the convention is 
an essential which relieves the finan
cial tension. And a hotel is bound to 
take care of conventions—solocited and 
invited by the local civic organizations 
_just as you are bound to help enter
tain friends invited to your own home.

Quite likely if you do your part by 
making a proper advance reservation 
you will have no reason for complaint.

The really financially successiul ho
tel has sold its rooms before the day 
is over. You are just as welcome to 
buy goods in stock as the other fellow 
—unless the other fellow took the or
dinary, reasonable precaution to re
serve his accommodation as you would 
reserve your Pullman berth, steamboat 
stateroom or theater seats. Sometimes 
you may find, even with this precau
tion, that your reservation came in too 
late to help you out, but not often. No 
right-minded hotel operator wants to 
inconvenience his regular patrons, even 
if you individually think he ought to 
have taken care of you individually, 
and if you are fair-minded you will 
agree that this is so.

The annual convention of the Michi- 
gan U. C. T. is being held at Cold- 
water this week and the two hotels, the 
Arlington and Grant, will do their 
level best to take good care of the 
boys and give them a pleasurable time. 
And I will wager that if the conges
tion prevents the hotel man from giv
ing the commercial men the exact ac
commodations he deserves, there will 
be no protest, and the tourist who 
cannot possibly have any knowledge 
of local conditions, will drive on to 
some other city without expressing in
dignation. It is just the fortune of war. 
The country hotel man especially, 
needs every bit of patronage he can 
get when it is offered, and ought not 
to be blamed if on such occasions he 
cannot do quite as well for you as in 
less favored seasons.^  g Verbçck

Fruitport-O . E. Kintz succeeds A. 
D. Bigbee in the grocery business.

Watch the Weather Man.
W r i t te n  fo r  th e  T ra d e s m a n .

The price of wheat has held very 
firm during the past week, due prin
cipally to unfavorable weather condi
tions.

In fact, unless favorable weather 
and plenty of moisture prevails over 
the winter wheat section of the United 
States until harvest time, the out-turn 
of the winter wheat crop will be very 
disappointing indeed. Some estimates 
are coming in as low as 400,000,000 
bushels. This is equivalent to 185,- 
000,000 bushels shortage compared to 
last year’s crop.

On the other hand, favorable grow
ing weather, with plenty of moisture, 
will certainly materially increase pres
ent prospects, but it is probably un
reasonable to expect that even under 
the most favorable conditions the out
turn of winter wheat will exceed more 
than 450,000,000 bushels. Purchasers 
of flour and wheat will do well to watch 
the weather man, as favorable condi
tions will tend to lower present prices, 
while unfavorable conditions will cer
tainly advance them.

Unless there should be a very ma
terial increase in the world production 
of wheat outside of the United States, 
it is very probably this cereal will 
bring $2 per bushel before Jan. 1, 1926, 
although there should be a reduction 
from present prices sometime during 
July, August or September, provided, 
of course, crop conditions are favor
able. Lloyd E. Smith.

CRIPPLES
Thousands of you who cannot 
walk are waiting for some

INVENTION
to put you on your feet

Corporations Wound Up.
The following Michigan corpora

tions have recently filed notices of dis
solution with the Secretary of State: 
Atlanta Coaster Co., Grand Rapids. 
Northern Cedar & Timber Co., Me

nominee.
Gladwin Farm Land Corporation, 

Saginaw.
Adam Drach Co., Ludington.
High Park Land Co., Detroit. 
Sameiges Co., Detroit.
Michigan Dry Goods Co., Grand Rap

ids.

T he
Scott RollingCrutch

has done this for
HUNDREDS

For sale or rent, catalogue sent 
Free.

M. D. SCOTT
Kewanee, Illinois

Latest Scheme of Bell Ringing Sales
men.

Kitchen knife salesmen are the lat
est house-to-house solicitors of ques
tionable character to solicit business 
in Michigan. According to reports re
ceived by the Tradesman solicitors 
are at work in Michigan selling these 
knives from samples and collecting 
deposits of $1 each, the purchaser to 
pay another dollar on receipt of the 
knife. But the knife never arrives, 
and investigation failed to show any 
such firm as that which the solicitors 
were supposed to be representing.

S s f l É » ^  -
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The Durant Hotel
Flint's New Million and Half 

Dollar Hotel.
300 Rooms 300 Baths

Under the direction of the 
United Hotels Company

HARRY R. PRICE, Manager

Henry Smith Floral Co., Inc.
52 Monroe Ave.

GRAND RAPIDS. MICHIGAN 

PH O N E S : C itizens 65173, Bell M ain 173

Beil Phone 596 C ltz. Phone 61366
JOHN L. LYNCH SALES CO.

SPEC IA L SA L E E X P E R T S 
E x p e rt A dvertising  

E xpert M erchandising  
209-210-211 M urray  Bldg. 

G R A N D  R A P ID S , M ICHIGAN

H O T E L  D O H E R T Y
CLARE, MICHIGAN

A bsolutely F ire  P roof S ix ty  Rooms
All M odern C onveniences 

R A TES from  $1.50, Excellen t Coffee Shop 
“ ASK T H E  BOYS W HO ST O P H E R E ”

H O T E L  K E R N S
Largest Hotel in Lansing

300 Rooms W ith  o r W ith o u t B ath  
Popu lar P riced  C afte rla  In C onnection 

R ates  $1.50 up
E. S. RICHARDSON, Proprietor

OCCIDENTAL HOTEL
F IR E  PROOF 

CEN TRA LLY  LOCATED 
R ates  $1.50 and  up 

ED W A RT R. SW E T T , Mgr. 
M uskegon M ichigan

CUSHMAN HOTEL
PE T O SK E Y , MICHIGAN

T he best is none too good for a tired  
C om m er:ia l T rave ler.
T ry  th e  CUSHMAN on your nex t tr ip  
and  you will feel r ig h t a t  hom e.

A  SU M M ER  HOME
ON WHEELS

The Clare Auto Tour Trailer is 
equipped with comfortable beds, 
a 12x14 ft. waterproof tent. 
Space under tent in which to 
cook and eat meals. Every con
venience for comfort. Light and 
rigid, trails perfectly. Ideal for
tOUriStS. Write today for catalog and prices.

CLARE MFG. CO. Clare. Mich.
Camping and Commercial Trailers

W E S T E R N  H O T E L
BIG RA PID S, MICH.

H o t a n d  co ld  ru n n in g  w a te r  in  all 
ro o m s . S e v e ra l ro o m s  w ith  b a th . All 
ro o m s  w ell h e a te d  a n d  w ell v en tila ted . 

A good  p la c e  to  s to p .
A m e r ic a n  p la n . R a te s  re a s o n a b le . 

W IL L  F. JE N K IN S , M anager.

The United Light & Power Company
Illinois Merchants Bank Bldg.

Chicago, 111.
T h e  B o a rd  o f  D ire c to r s  o f  th e  U n ite d  L ig h t  & P o w e r  Co. on  J u n e  1, 
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DRUGS m  DRUGGISTS SÜNDRIÉS

Chewing Gum.
The simplest formulas for chewing 

gum are well known. We give two 
as follows:

Paraffin ---------------- 1 part
White su g a r---------15 parts

Melt the paraffin and mix with the 
sugar thoroughly. When cold divide 
into small pieces.

Balsam tolu _________ 4 ozs.
Gum benzoin _________1 oz.
White wax _________  1 oz.
Paraffin ____________  1 oz.
White su g a r---------------1 oz.

Make into mass while warm, allow 
to cool and divide.

The popular chewing gum, how
ever, is an entirely different product 
and its process of manufacture is more 
or less a trade secret. The basis of 
this gum is chicle or gum chicle as it 
is known in the market. After the 
impurities are removed it can be read
ily worked. The purified gum in a 
granular form can be purchased in 
the market. We append what seems 
to us a most practical and workable 
formula. A troublesome fact, how
ever, is a tendency to sweat and thus 
spoil wrappers. If ingredients are 
added to counteract this, it becomes 
hard and brittle after a time and re
fuses to “chew.” The formula is as 
follows:

Take one part of gum chicle and 
twice its weight of powdered white 
sugar and mix them thoroughly to
gether. At the same time add the de
sired flavoring dissolved in alcohol 
and work well into the granular mass 
with a wooden spatula. When well 
mixed put the vessel containing it into 
a water bath and heat gently with oc
casional stirring until gum and sugar 
are softened into a uniform mass when 
it is taken out, well kneaded and rolled 
flat on a marble slab, with a rolling 
pin or other machinery. While warm 
it is cut into pieces as desired with 
a knife and straight-edge. The pro
portion of sugar may be more or less, 
but as the softened mass is very sticky, 
the hands and utensils must be well

dusted with a mixture of starch and 
sugar, such as confectioners use. It 
should be rolled down hard and 
smooth.

We suggest that you experiment by 
adding gum tolu, paraffin, etc., as re
sults may indicate providing the above 
process fails to meet your require
ments.

Garlic in Medicine.
Garlic is far more used for culinary 

purposes than in medicine, but quite a 
number of European medical author
ities have experimented with this bulb 
and have published the results of their 
investigations.

The garlic of commerce will be 
found to contain from 50 to 60 per 
cent, of water, 35 per cent, of vege
table matter, such as starch, mucilage, 
albumen and sugar. It also contains 
a dark colored oil, heavier than the 
water, and of a strong, pungent and 
somewhat disagreeable taste. For
merly it was said to consist principally 
of allyl sulphide, but though the com
pound is a sulphur compound, it is not 
identical with allyl sulphide, and is 
known as oil of garlic, about 0.25 per 
cent, of the oil may be obtained by 
distilation.

Externally applied, garlic is a stimu
lant and rubefacient. A poultice made 
from mashed garlic acts similarly to a 
mustard plaster. Internally in small 
doses garlic acts as a carminative to 
the stomach, and causes an increased 
flow of gastric juice, thus aiding di
gestion. In overdoses, however, it 
causes nausea and colicky pains, often 
accompanied by purging and vomiting.

The use of garlic in condiments such 
as tomato sauce and chutney has been 
found to aid in digestion and assimila
tion of food, and the use of a garlic 
poultice is useful as an application to 
the chest in cases of chronic inflamma
tion of the bronchial tubes.

In order to keep garlic it has been 
found that by placing the bulbs in a 
glass jar with two ounces of S V R to 
the quart, the growing germ of the

garlic is destroyed, and the substance 
may be kept for use for a long time, 
so as to be of service when the bulb 
is not in season.

Applied to the spine in cases of in
fantile convulsions, it is said to afford 
relief, and applied to the abdomen in 
cases of gastro-intestinal catarrh it af
fords speedy relief in many cases.

A twenty per cent, tincture of garlic, 
made with rectified spirit, given in 
twenty drop doses three times a day 
has been found to be efficacious in 
cases of gangrene of the lung.

The New Pharmacopoeia.
No date has yet been set for publica

tion of the Tenth Revision, which is 
now in process of completion.

We note that there will be 150 fewer 
titles in the new work than in the 
present, about 190 having been dropped 
and only forty new ones added.

We note also some changes in nom
enclature, which we anticipate will re
quire some time for us to become fully 
accustomed.

For example, our old friend, “com
pound cathartic” pills, becomes “com
pound pills of mild mercurous chlor
ide;” “pix liquida” is changed to “pix 
pini;” “sugar” will hereafter assume 
the alibi of “sucrose;” while “sugar of 
milk” will masquerade as “lactose.” 
Saccharin” will no doubt be just as 

sweet, even though it must be called 
by another name—“glucide.” And
doubtless “antitoxinum diphthericum” 
will save as many lives in the future 
as has “serum antidiphthericum puri- 
ficatum” in the past.

The contraction “mil,” meaning a 
milliliter, will not be used in the Tenth 
Revision, but the old abbreviation “cc” 
for cubic centimeter, will be restored 
to its honored position.

More drugs and preparations will be 
required to be standardized by biologi
cal assay than heretofore.

In making “aromatic” waters, the 
process of filtration through an absorb
ent powder will not be given the 
preference as at present but will ap
pear as an alternative method, dis
tillation being given first place, while 
simple agitation with cold water ap
pears, as a second choice process.

The strength of camphor water is re
duced seventy-five per cent., so that 
only 2 Gm. will be used to make 1000 
cc. of the water, instead of 8 Gm. as 
at present. “Stronger” orange flower 
water no longer appears as an official 
title, but remains official as orange 
flower water, there being only one 
strength, and that the one formerly 
known as "stronger.”

The Cut Rate Cult.
Please allow me space in your jour

nal to say a few words about the cut 
rate cult and the shyster druggist. 1 
haven’t as yet been able to understand 
how the honest, upright pharmacist 
can run a cut-rate drug store, for such 
a drug store represents a low type of 
pharmacy and not the better class of 
pharmacist. Take notice when you 
may you will always find the cult or 
shyster hiding behind a cut-rate sign. 
The ethical professional pharmacist 
does not run this kind of a joint. The 
untrained men in drug business are 
largely responsible for the cut-rate 
store. They care nothing for quality 
or purity. They haven’t the public’s in
terest at heart. They resort to the low 
type of pharmacy and use the cut-rate 
sign to catch the public. The profes
sional pharmacist cannot respect them 
as pharmacists, and if you will notice 
the general public doesn’t respect them 
as pharmacists. Surely we do not need 
this kind of store to represent the 
grand old profession of pharmacy. I 
sincerely hope that every honest up
right pharmacist in this country will 
use every effort possible to free phar
macy of the cults and shysters which 
are a menace to public health. There 
is no place in ethical professional phar
macy for them. Earl E. Pugh.

Ivy Poisoning.
Contact with and, with many per

sons, the near approach to the vine 
gives rise to violent inflammation, es
pecially of the face and hands, attend
ed with itching, redness, burning and 
swelling, with watery blisters. Treat
ment: Give saline laxatives and apply 
weak lead water and laudanum, or lime 
water and sweet oil, or bathe the parts 
freely with spirits of nitre. Anointing 
with oil will prevent poisoning from it.

It is claimed that if those parts 
which have been touched by the poison
ous plant be promptly washed with 70 
per cent, alcohol there will be no 
manifestations of the poisonous symp
toms. Alcoholic solution of sugar of 
lead is said to give prompt relief when 
the poison has been effective.

One of the best preparations is the 
fluidextract of serpentaria, freely ap
plied to the affected part.

Another is the fluidextract of grin- 
delia robusta, applied by means of sat
urated cotton and linen bandages.

Another good preparation is the fol
lowing:

Sodium bicarbonate, 375 gr.; powder
ed borax, 150 gr.; carbolic acid, 160 
min.; rose water, 331-3 fl. oz. Mix and 
filter. Apply freely to the poisoned
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parts. If much inflamed wet a cloth 
and keep in contact with the parts in
fected.

i

Dandruff Powder.
Among the remedies which have 

been found to be most serviceable in 
the treatment of dandruff are resorcinol 
tannoform, salicylic acid and boric acid. 
A mixture made as follows is said to 
be very efficacious:
1. Resorcinol --------------------- 8rn-

Tannoform---------------------- 60 grn.
Salicylic A c id -----------------  5 grn.
Before use the powder is dissolved in 

3 fl. oz. of alcohol and 1 fl- oz. water 
and the solution filtered.
2. Resorcinol -----------------------60 grn.

Boric A cid -----------------------------30 8rn-
Dissolve in 4 fl. oz. of water just be

fore use. If desired, the powders in 
either formula may be incorporated 
with an ointment, such as cold-cream, 
lanum, etc.

Goo
q P a p e r

F o r th e  H om e, School a n d  Office—p u re  w hite  
bond, v e ry  little  trim m in g s—all w ritin g  paper— 
p roperly  s ty led  th e  E conom y P ackage .
Also good fo r m im eograph  a n d  ty p e 
w rite r  use. E asily  m a tch ed  in  en v e
lopes. T ry  y o u r local dealer. If he 
c an n o t supply  you p in  a  do llar bill to  
th is  a d v er tis em e n t w ith  nam e a n d  a d 
d ress  a n d  w e w ill send  e ith e r  size 
postpaid .
M erchan ts  w rite  fo r prices.

KALAMAZOO VEGETABLE 
PARCHMENT CO.,

Kalamazoo, Mich.

1

Tw o $1 Sizes 
lbs., 500 sh ee ts  

le t te r  size 
8% xll.

5 lbs., 450 sh ee ts  
legal size 
8% xl3

How About Spraying Material?
ARE YOU WELL SUPPLIED WITH

PARIS GREEN ARSENATE OF LEAD
TUBER TONIC (Pari* Green & Bordeaux Mixture) 

ARSENATE OF CALCIUM 
PESTOYD (insecto) (Arsenate Lead and Bordeaux) 

DRY LIME AND SULPHUR 
DRY FUNGI BORDO (Dry Powder Bordeaux) 

BOWKER'S PYREX BLACK LEAF FORTY

Also
BLUE VITROL, SULPHUR, ARSENIC, FORMALDEHYDE, 
INSECT POWDER, SLUG SHOT, WHITE HELLEBORE, Etc.

If not well supplied order at once. We carry complete stock all 
the time.

HAZELTINE &  PERKINS DRUG CO.
Manistee MICHIGAN Grand Rapid»

JUST GOOD CANDY
Pure and Wholesome

PU TN A M  FACTORY Grand Rapids, Mich.

Acids
B oric (P ow d.) — I I  0  J*
B oric ( X t a l ) ----- 16 0  86
C a r b o l ic ------------- • •  0  *•
C itric  ---------------- 68 0  70
M uriatic  -------- — J H ®  *
N itric  --------------  * 9  «
O x a l ic ---------------- 16 9  *•
S u lp h u r ic ----------
T a r ta r ic  -----   40 9  0®

A m m onia
W ater , 26 deg. — 10 9 1» 
W ate r , 18 deg. — 09 9 «  
W ater, 14 deg. -  “
C arbonate  -— — M 9  
C hloride (O ran .) 10%® *0

B alsam s
C onalba __ . _ — 3 0 0 3  20
F ir  (C anada) . .  2 550*  «0
F l ,  (Or— ) « | 5  U
tSK « ®«oi ••

B ark s
C assia  (o rd in ary ) 25® 
C assia  (S a ig o n ) - . 60© 
S a ssa fra s  (pw . 60c) 0
Soap C u t (pow d.)

3 0 c ___________— 38 0 26

©1  26 
à  26 

000 20 
© 20

B erries
C ubeb ------------------
F i s h ____________
J u n i p e r --------------
P rick ly  A sh  --------

E x tra c ts
L icorice --------------
Licorice powd. —

Flow ers
A rn ica  —- — - — - -  
C ham om ile G er.) 
C ham om ile Rom . .

Gum s
Acacia, 1 s t ------- 60@
A cacia, 2nd — -—  *6 0

L av en d ar F low_ 8 0 0 0  8 25
L avendar G arin  86®1 20
Lem on ________  2 00@2 25
L inseed , bid. bbl. @1 15
L inseed , bid less 1 22@1 35
Linseed, raw , bbl. @1 12
L inseed , ra . less  1 19@1 32 
M ustard , a rtlfll. os. ©  60 
N e a ts  foot —- —  1 3601 50
Olive, p u r e ___ 3 7604  50
Olive. M alaga,

y e l lo w _. . . . . .  2 7603  00
Olive, M alaga, ___ ___

g r e e n _______  2 7603 00
O range, Sw eet__ 4 50 0  4 75
O riganum , p u re  0 1  50 
O riganum , com 'l 1 0001 30
Pennyroyal -----  3 0002 26
P e p p e r m in t_ 18 00@18 2o
Rose, p u rs  _ I I  60014 00
R osem ary  Flow s 1 2501 60 
Sandalw ood, E.

L _________  10 00010 26
S assa fra s , tru e  2 50 0  2 76 
S assa fra s , a r t i ’l _ 9001  20
S p e a r m in t--------  7 0 0 0  7 25
S p e r m ___________1 50 ©1 75
T a n s y _________  6 0005  26
T a r, U S P ________ 60 0  66
T u rp en tin e , bbl. — @1 05 
T u rp en tin e , less  1 12@1 25
W ln te rg reen , __ _

l e a f _________  6 0006  26
W ln te rg reen , ew eet ___

birch  ___  3 00 0  3 25
W ln te rg reen , a r t— 8001  20
W o r m s e e d ____  6 0006 26
W o rm w o o d _— 8 5008  76

•00 05 
01 00

Acacia, S o rts  —-  2 0 0  26 
A cacia, P ow dered  36© 40 
Aloes (B a rb  Pow ) 2 5 0  86 
Aloes (C ape Pow ) 2 60  36 
Aloes (Soc. Pow .) 6 5 0  70 
AmffoeU d a -------- ,  ^  ¡f
C a m p h o r ------------1 ®6@1 10
G u a ia c -------——  @ J®
G ualac, pow ’d — 0  <»
K ino ___________  ©1 J®
K ino, pow dered— ©1 20
M y r r h --------— - @ ®®
M yrrh , -powdered © Ob 
Opium , powd. 19 65@19 92 
O pium , g ran . 19 66010 92
S h e l la c ------------- -  80©1 00
Shellac B leached 1 0001  10 
T rag a c a n th , pow. ©1 7o
T r a g a c a n t h -----  1 7502  25
T u r p e n t in e --------  0  25

Insecticides
A rsenic  ----------- ,16 © 25
B lue V itrio l, bbl. 0  07 
B lue V itrio l, less  0 8 0  16 
B ordea. M ix D ry  12% 0 26 
H ellebore, W hite  

pow dered  . — — 20© 30 
In se c t P ow der — 50© 70
L ead  A rsen a te  Po. 1 7 0  30
L im e an d  S u lphu r

D r y ______________®0 *J
P a r is  G reen  - .......- 22© 22

Leaves
B u chu  ------------  1 2 6 0 1  10
B uchu , pow dered  © l  »0
Sage, B ulk  --------  26© 20
Sage. *4 l o o s e __  0  40
Sage, pow dered— 0  35
Senna, A l e x . -----  6 0 0  76
S enna, T lnn . -----  30® 36
S enna. T lnn . pow. 2 6 0  36 
U va  U r a l_________  2 0 0  26

Oils
A lm onds. B itte r ,

tru e  . ---------   7 6007  76
A lm onds. B itte r , ____„ „

a rtif ic ia l - 4 0 0 0 4  26
A lm onds, Sw eet,

t r i e ___________1 *®
Alm onds. Sw eet.

im i t a t i o n --------  7501  22
A m ber, c rude — 1 6001  76 
A m ber, rec tified  1 76 0 2  00 
A nise —— — 1 0001 25
B e rg a m o n t_____  6 7 5 § 6  00
C a j e p u t --------------1 £®8J 76
C a s s i a ---------------- * 2604  60
C a s t o r _— —  1 20 ©2 15
C edar L e a f ___  1 7 6 0 2  00
C i t r o n e l la --------  1 60 0 1  76
C l o v e s _______ * 0002  26
C o c o a n u t---------- ,  2 6 «  »6
Cod L i v e r --------  1 8 0 0  2 00
C roton  — -.------- 2 0001  M
C otton  S e e d -----  1 4 0 0 1  00
C u b e b s ------------- 7 0007  25
E iae ro n  —— —  2 00 0 8  25
S l y p t u s ------- 1 2601  60
H em lock, p u re — 1 7602  00 
J u n ip e r  B err ie s -  3 2503  60 
J u n ip e r  W ood -  1 5001  76
L a rd , e x t r a -----  1 6001  70
L a rd , No. 1 _____1 35@1 50

P o tassium

B icarb o n ate  - ___ 3 50  40
B ic h ro m a te _____  15 0  25
B rom ide ________  69 0  86
B rom ide _______  5 4 0  71
C hlorate , g ra n ’d 2 3 0  30 
C hlorate , powd.

o r X t a l ______ -  160  26
C y a n i d e ________  30 0  90
I o d id e _________  4 3004  40
P e rm a n g a n a te  — 20 0  30
PruB siate, yellow 6 5 0  75 
P ru ss ia te , red  — ©1 00
S u lpha te  _______  35© 40

th e  d a y  o f  iosue.

C inchona -------- — 0 1  10
Colchicum  -------- 0 1  80
C ubebs — - ——— 0 3  00
D ig ita lis  ----------- 0 1  so
G entian  ----------- - ©1 25
G inger, D. S. — 0 1  80
G uaiac  -------- -— 0 2  20
G ualac , Ammon. 0 1  00
Iodine ---------------- 0  96
Iodine, Colorless 0 1  60
Iron , C lo . ----------- 0 1  16
K i n o ------------------- 0 1  40
M yrrh  ---------------- 0 2  60
N ux V o m ic a ----- 9 1  66
Opium  -------------- 0 3  60
Opium , Cam p. — 9  1®
Opium , D eodors’d 0 1  60
R h u b arb  ----------- 0 1  70

P a in ts .

L ead, red  d ry  — 16*6016%
L ead, w h ite  dry 16*4016%
Lead, w h ite  oil— 1 6 * 0 1 6 %
O chre, yellow bbl. 0
O chre, yellow less 2 % 0
Red V en et'n  Am. 3*40
R ed V en et’n  E ng. 4®
P u t t y __________ -  6 0
W hiting , bbl. — _  0  4%
W hiting  ----------- 6% 0 _  10
L. H . P . P re p — 2 8008  00
R ogers P rep . — 2 8003  00

Roots

A lk a ..s t _______  25© 30
Blood, pow dered- 35 0  40
C alam us _______  35© 60
E lecam pane, p w d  25 0  30
G entian , pow d.— 20© 30
G inger. A frican ,

pow dered -----  30© 35
G inger, J am a ic a  60 0  65
G inger, J am a ica ,

p o w d e r e d ____  65® 60
G o ld en sea l, pow . @7 50
Ipecac, p o w d ._ 3 7504  00
Licorice ------------- 35® 40
Licorice, powd. 20© 30 
O rris, pow dered 30© 40
Poke, pow dered- 35© 40
R hubarb , powd. 1 0001  10 
Etosinwood, powd. © 40
S a rsap a rilla , H ond.

ground   ______  ©1 00
S a rsa p a r illa  M exican,

g r o u n d ________  0 1  26
S q u i l l s __ —— — 35® 40
Squills, pow dered 60 0  70
T um eric , powd. 1 7 0  26 
V a le r ia n , pow d. ©  75

Seeds

A n i s e ___________  0  3*
A nise, pow dered 36 0  40
Bird, I s _________  13© 17
C an ary  --------------  130  20
C araw ay , Po. .30 2 5 0  30
C ardam on  _____  @4 00
C oriander pow. .30 .2 0 0  25
D IU ____________ 12%© 20
F e n n e l l_____ - — 25 0  40
F la x  ——— —— 0 9 0  16
F lax , g r o u n d ___  0 9 0  15
F oenugreek  pow. 150  25
H em p ----------------  8 0  16
Lobelia, powd. — 0 1  25
M ustard , yellow_ 15 0  26
M ustard , b l a c k _ 20 0  25
Poppy ___ - ____  8 2 0  25
Q uince — —  1 5001 76
R ape — ————— 150  20
S a b a d i l la _______  2 6 0  35
Sunflow er _____  11 % 0  16
W orm , A m erican  30® 40
W o rm , L e v a n t  —4 25@4 50

M iscellaneous

A c e ta n a l id ___ —  4 7 0  66
A lum  - __ ———-  0 8 0  12
Alum. powd. an d

g round  __ - ___  0 9 0  16
B ism uth , Subnl- 

t r ä te  —— —  3 0202  23 
B orax  x ta l o r

p o w d e r e d _— 0 7 0  13
C an th arad es , po. 1 7602 25
C a lo m e l______ -  1 9302  09
C apsicum , pow 'd  * 8 0 .  66
C a r m in e ____ - — • 00©® *®
C asia  B u d s -----  3 0 0  36
Cloves _______ — 60® 56
C halk P rep a re d -  1 4 0  I f
C h lo ro fo r m ___ — 6 1 0  60
C hloral H y d ra te  1 36®1 96
C o c a in e _____  12 10012 80
Cocoa B u t t e r ----- 60© .„ I?
C orks, lis t, less  40060%  
C opperas - — - — 2*4® 10 
C opperas, Pow d. 4 0  10
C orrosive Sublm  1 6801  70 
C ream  T a r t a r  —— 2 1 0  28
C u ttle  b o n e --------  4 0 0  60
D ex trine  -----------  6© 36
D over’s  P ow der 3 6004  00 
E m ery , All Nos. 10 0  16 
E m ery , Pow dered  8 0  10
Epsom  Salta , bbla. 0  
E psom  Salta, leaa 3*60 10 
E rgo t, pow dered  —  0 1  00
F lake , W h i t e -----  15 0  JO
F orm aldehyde, lb. 13 0  30
G e la t in e _______  8001  06
G lassw are, less 66%. 
G lassw are, full case  60% 
G lauber S a lts , bbl. 003)4  
G lauber S a lta  leaa 0 4 0  10
Glue. B row n —_  81® *•
Glue, B row n G rd 1 6 «  10
Glue, w hite  — -  27%® 36
Glue, w h ite  grd . J 6 0  85 
G lycerine --------  * 6 0  *»

Iodine —————  8 45©8 W 
Iodoform  ——  7 36 0  7 66 
L ead  A ceta te  — 20© 30
M ace -----------------  *®
M ace, pow dered  — ® l 46
M e n th o l_____ 16 00© 16 40
M o r p h in e ___ H  38011 88
N ux V om ica -----  0  J®
N ux V om ica, pow.. 17 0  25
P epper b lack  pow. 12 0  26
Pepper, W h ite  — 40© 46
P itch , B urgundry  10 0  15
Q u a s s i a _________  I*«

T in c tu res

A conite - — - ——
Aloes -----------------
A rn ica  _________
A safoe tida  --------
B elladonna --------
Benzoin -------- -—
Benzoin Com p'd
B uchu --------------
C an th ra rad les  —
C apsicum  ----- -—
C a te c h u  --------------

0 1  80 
®1 45 
0 1  10 
©2 40
0 1  35
02  10 
0 2  66
0 2  55 
0 2  86
0 3  30 
©1 75

Q uinine -------------- 7201 «
Rochelle S a lta  — *0 0  *5
S a c c h a r i n e --------  9  »•
S a lt P e te r  --------  11© “
Seid litz  M ix ture  3 0 0  49
Soap, g reen  —  16® 3*
Soap m o tt cas t. 22Vi© • •  
Soap, w hite  caatlle

c a s e ___________ ©3* 60
Soap, w h ite  cas tlle

leas, p e r b a r ----- ©1 «
Soda Ash -----------  3 0  10
Soda B icarbonate  3% © 10
Soda, Sal ---------- 02%® 06
S p ir its  C am phor - 0 3
S ulphur, r o l l ----- 3%® 10
Sulphur, Subl. —  0 4 0  10
T am arin d s  --------  2 0 0  *■
T a r ta r  E m etic  — 70 0  7*
T u rp en tin e . Ven. 50® 7»
V anilla  Ex. pu re  1 7601  16 
V a n il la  E x . p u re  2 50@3 00 
Z in c  S u lp h a te ----- 0b© 15
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing and are intended to be correct at time of going to press. Prices, however, 
a re  liable to change at any time, and country merchants will have their o r d e r s  
filled at market orices at date of purchase.

ADVANCED DECLINED
F ru it J a r s
Jelly  G lasses
Coffee
A pricots
Rolled O ats

AMMONIA
16 os. ________ 2 00
32 0 8 . ________ 3 25

, 36, 12 oz. case  3 85

60M ints, a ll flavors ____
Gum ________     70
F ru it  D rops ______  70
c 'a ram ela  ______________ 70
Sliced bacon, la rg e  4 60 
Sliced bacon, m edium  2 70
Sliced beef, l a r g e __ 4 60
.sliced beef, m edium  _ 2 80
G rape Jelly , l a r g e __ 4 50
G rape Jelly , m edium_ 2 70
P ean u t b u tte r, 16 oz. 4 70 
P ean u ts  b u tte r , 10% oz 3 25 
P e a n u t b u tte r ,  6% oz. 3 00 
P e an u t b u tte r , 3% oz. 1 25 
P rep a re d  S p ag h e tti __ 1 40 
B aked beans, 16 oz__1 40

BLUING
O riginal

condensed P ea rl 
Crown C apped

doz., 10c dz. IF 

16c, dz. 1 21

B R E A K FA ST  FOODS
C racked  W h ea t, 24-2 3 85 
C ream  o f W heat, 18s 3 60 
P illsb u ry ’s  B est C er’l 2 20 
Q u ak er Puffed  R ice— 6 60 
O u ak er Puffed  W h ea t 4 30 
Q u ak er B rfs t B iscu it 1 90
R alston  B r a n z o s ___  3 20
R alston Food, l a r g e _4 00
Saxon W h ea t F o o d _3 90
V ita  W heat, 1 2 s ______ 1 80

P o s t’s B rands.
G rap e-N u ts, 24s ____ 3 80
G rap e-N u ts, 100s _____2 75
In s ta n t  P o stu m , No. 8 5 40

In s ta n t P o stu m , No. 9 5 00 
in s ta n t  P o stu m  No. 10 4 50 
P o stu m  C ereal, No. 0 2 25 
P ostum  C ereal, No. 1 2 70
T ost T oasties, 3 6 s _3 45
P o s t T oastie s , 2 4 s _3 45
P o s t 's  B ran , 24s ____ 2 70

BROOMS
P a rlo r  P ride , d o z .___ 6 25
S ta n d a rd  P a rlo r, 23 lb. 7 25 
F an cy  P a rlo r , 23 lb. 8 25 
Kx. F an cy  P a rlo r  25 lb. 9 25 
Ex. Fey. P a rlo r  26 lb. 10 00
Toy 
W hisk, No. 3

2 25 
2 76

AX LE G REASE
48, 1 lb. -------------------- 4 60
24. 3 lb. ---------------------- 6 25
10 lb. pails, p e r doz. 8 20 
15 lb. pails, p e r  doz. 11 20 
25 lb. pails, pe r doz. 17 70

BAKING POW DERS
A rctic, 7 oz. tu m b le r 1 35 
Q ueen F lake, 25 lb. keg  12
Royal, 10c, doz. ______ 95
Royal, 6 oz., doz. . .  2 70 
Royal, 12 oz., doz. __ 5 20
Royal, 5 lb. ________ 31 20
R ocket. 16 oz., doz. 1 25

B E E C H -N U T  BRANDS.

BRU SHES
S crub

Solid B ack, 8 I n . ___ 1 50
Solid B ack . 1 I n . ___ 1 76
Poin ted  Binds ______ 1 25

Stove
S h a k e r ___ _______ __1 80
No. 50 ______________ 2 00
P e e r l e s s ___ ___ - _____2 60

Shoe
No. 4 - 0 ______________ 2 25
No. 2 0 _______________ 3 00

B U T T E R  COLOR
D andelion, — _____ 2 85
N edrow , 3 oz., doz. 2 56

C A ND LES
E lec tric  L ig h t. 40 lbs. 12.1
P lum ber, 40 lbs. ___ 12.8
Paraffine, 6s _________ 14%
Paraffine, 12a - ________14%
W i c k i n g ____________ 40
T udor. 6s, p e r b o x _20

CA NNED FR U IT . 
A pples, 3 lb. S ta n d a rd  1 50 
A pples, No. 10 — 4 50® 5 50 
A pple Sauce, No. 10 7 50 
A pricots, No. 1 1 3501 90
A pricots, No. 2 _____ 2 85
Apricots, No. 2% 3 0003 76 
A pricots, No. 10 —— 8 00 
B lackberries , No. 10 10 00 
B lueber's , No. 2 2 00 @2 75
B lueberries, No. 10_12 50
C herries, No. 2 _____  3 00
C herries, No. 2% _____3 76
C herries, No. 1 0 ____ 11 00
L oganberries , No. 2 — 3 00 
P eaches, No. 1 1 2501 80
Peaches, No. 1, Sliced 1 40
P eaches, No. 2 . ____ 2 75
P eaches, No. 2% M ich 3 00 
Peaches, 2% Cal. 3 2503 75 
Peaches. 10, M ich. __ 7 75 
P ineapp le , 1 , si. 1 8002 00 
P ineapp le , 2 si. 2 8003 CO 
P ’apple, 2 br. si. 2 6502 85 
P ’apple, 2%, sli. 3 3503 50 
P ’apple, 2, cru . 2 6002 75
P ineapp le , 10 cru . _ 11 60
P ears , No. 2 __________3 25
P ears , No. 2 % _4 0004 50
P lum s, No. 2 _ 2 0 0 0  2 25
P lum s, No. 2% ______ 2 75
R asp b errie s , No. 2, blk 3 25 
R aspb ’s, R ed, No. 10 12 00 
R aspb ’s, B lack,

No. 10 ___  11 60012 60
R hubarb , No. 1 0 _____5 25

CANNED FISH .
Clam  Ch’der, 10% oz. 1 85 
Clam  Ch., No. 3 3 0 0 0  3 40 
Clam s, S team ed , No. 1 1 80 
Clama, M inced, No. 1 2 60 
F in n a n  H addie, 10 oz. 3 30 
C lam  Bouillon, 7 oz— 2 60 
C hicken H addie, No. 1 2 75
F ish  F lakes, s m a l l_1 35
Cod F ish  Cake, 10 oz. 1 86 
Cove O ysters, 6 os. __ 1 90 
L o b ste r, No. %, S ta r  2 70 
S hrim p, 1, w et 2 1002 25 
S a rd ’s, % Oil, ky. 5 75 0  6 25 
Sard ines, % Oil, k 'le ss  6 00 
Sard ines, % Sm oked 7 60 
Salm on, W arren s , % s 2 75 
Salm on, R ed A la sk a !-  3 10 
Salm on, Med. A lask a  2 76 
Salm on, P in k  A laska  1 76 
Sard ines, Im . %, ea. 10028 
S ard ines, Im ., %, ea. 25
S ard ines, C a l ._ 1 6501  80
Tuna, %, A lb o c o re __  95
Tuna, %s, C urtis , doz. 2 20
T una , %s, C urtis , doz. 3 50
T una , Is, C u rtis , doz. 7 00

Beef. No. %, Q ua. alL 1 75 
Beef, 6 oz., Q ua. aU. S 54 
B eef, No. 1, B ’n u t, all. 4 60
Sap S a g o ___________ 85
B eefs teak  A Oniona, a  3 76 
Chili Con Ca., I s  1 3601  45
Deviled H am , % s  2 20
D eviled H am . % s  3 60
H am b u rg  S teak  &

Onions. No. 1 _____ 3 15
P o tted  Beef, 4 o z . __ 1 10
P o tte d  M eat, % L ibby  63% 
P o tted  M eat, % L ibby  9u 
P o tte d  M eat, % Qua. 85 
P o tted  H am , Gen. % 1 86 
V ienna  S aus., No. % 1 36 
V ienna  S ausage , Q ua. 96 
V eal Loaf, M e d iu m _2 30

CA NNED M EAT. 
B acon, Med. B eech n u t 2 40 
B acon, L ge B eech n u t 4 05
B eef, No. 1, C o rn e d_2 70
Beef, No. 1, R o as t _ 2 70
B eef, No. 8%, Q ua. all. 1 35

Baked B eans
C am pbells _________ __1 15
Q uaker, 18 o z . _______  95
F rem o n t, No. 2 _____ 1 20
Snider, No. 1 __ ___ 95
Snider, No. 2 ___ __ 1 35
V an Cam p, s m a l l ___  86
V an C am p, M e d .___ 1 15

CA NNED V EG E TA B LES.
A sparagus.

No. 1, G reen  tip s  4 6004 75 
No. 2%, Lge. G reen  4 60
W. B ean, c u t _______ 2 25
W. B eans, 10 — 8 60012 00 
G reen B eans. 2s 2 0003  75 
Gr. B eans, 10s 7 60013 00 
L. B eans, 2 g r. 1 8602  66 
L im a  B eans, 2s, S oaked 96 
R ed K id. N o. 2 1 2 0 0 1  35 
B eets , No. 2, wh. 1 7502  40
B eets, No. 2, c u t —__ 1 60
B eets, No, 3. c u t ___ 1 80
Corn, No. 2, E x  a tan  1 66 
Corn, No. 2, F a n . 1 8002 86 
Corn, No. 2, Fy . g la ss  3 25 
C om , No. 10 _  7 60016 76 
H om iny, No. 3 1  0001  16
O kra, No. 2, w hole _  2 00
O kra, No. 2, c u t ___  1 90
D eh y d ra ted  Veg. Soup 90 
D eh y d ra ted  P o ta to e s , lb. 46
M ushroom s, H o te ls  ___  42
M ushroom s. C h o i c e __ 53
M ushroom s, S u r E x tra  70 
P eas , No. 2, E. J .  1 6 0 0 1  00 
P eas , No. 2, SifL,

J u n e ________________ 1
P eas, No. 2, E x. SifL

E. J . -----------------------S 16
P eas, Ex. F ine , F ren c h  36 
Pum pk in , No. 3 1 3601 50 
P um pk in , No. 10 4 6006 60 
P im en tos , %, each  12014
P im en tos, %, each  _ 37
Sw ’t  P o ta to es , No. 2% 1 60 
S a u rk rau t. No. 3 1 4001 50 
S ucco tash , No. 2 1 0602 50 
Succo tash , No. 2, g la ss  2 80
Spinach, No. 1 _____ 1 25
Spinach, No. 2— 1 6001 90 
Spinach, No. 3— 2 1003 50 
Spinach, No. 10— 6 0007 00 
T om atoes, No. 2 1 4001  $0 
Tom atoes, No. 3 2 0002 25 
T om atoes, No. 2, g lass  2 60 
T om atoes, No. 10 __ 7 60

CATSUP.
B -nut, Sm all _______  a 79
Lily V alley, 14 oz. _  3 90
Lily o f V alley, % p in t 1  76
P a ram o u n t, 24, 8s  ____  1 45
P a ram o u n t, 24, 1 6 s __ 2 40
P a ra m o u n t, 6, 10s _10 00
Sniders , 8 o z . ___________ l  95
Sniders , 16 o z . _______ 2 95
Q uaker, 10% oz. _____ 1  99
Q uaker. 14 o z . ______ 2 25
Quaker, G allon G lass 12 60

CH ILI SAUCE
Snider, 16 o s . ___________ 9 59
Snider, 8 o z . ____________ 2 60
Lilly  Valley, 8 o z . __ 2 10
Lilly Valley, 14 o s . __ 8 60

OYSTER COCKTAIL.
Sniders , 16 o z . ______ 8 60
Sniders, 8 o z . _______ 3 50

C H E E S E
R o q u e f o r t_____________62
K ra ft Sm all tin s  _____1 40
K ra ft A m erican  _____ 1 40
Chili, sm all tin s  ____ 1 40
P im ento , sm all tin s___1 40
R oquefort, sm all tin s  2 25
Ca.m enbert. sm all tin s  2 2B
W isconsin  N e w _____ 26%
Longhorn ____________ 28
M ichigan F u ll C ream  27 
N ew  Y ork F u ll C ream  30 
Sap Sago ____________ 42

CH EW IN G  GUM.
A dam s B lack J a c k ___ 66
A dam s B loodberry ____ 65
A dam s D entyne  ____ — 65
A dam s Calif. F r u i t _— 66
A dam s Sen Sen —____  65
B eem an’s  P epsin  ______ 65
B e e c h n u t____________-  70
D oublem int ____________ 65
Ju icy  F r u i t  ____________ 65
P epperm in t, W rig le y s_65
S pearm in t, W r’g l e y s _65
W rig ley ’s P -K  ________ 65
Zeno ___________________ 65
T eab e rry  _______________ 65

Blue G rass, B aby, 96 -  4 30
Blue G rass, No. 1 0 _4 40
C arnation , T all, 4 doz. 4 75 
C arnaion , B aby, 8 dz. 4 65
E v ery  D ay, T a l l ___4 50
E very  D ay, B a b y ___ 4 40
P e t, T a ll ____________ 4 76
P et, B aby, 8 o z .__ ___ 4 65
B orden’s, T a l l ______4 75
B orden’s  B a b y ___ ___ 4 65
Van C am p, T all ____ 4 90
V an Cam p, B a b y ___ 3 75

CIGARS

D RIED  F R U IT *  
A pples

D om estic, 20 lb . box 11 
N. Y. F ey , 60 lb . box 16% 
N . Y. F ey , 14 oz. pkg. 17%

A prloots
E v ap o ra ted , C h o ic e_26%
E v ap o ra ted , F a n c y _IA.
E v ap o ra ted , S l a b s _W

C itron
10 lb. box _ — _ _ 49 

C u rra n ts
CHOCOLATE.

B aker, C aracas, %s — 37
B aker, C aracas, % s _36
H arsheys, P rem ium , %■ 36 
H ersheys , P rem ium , % s 36 
R unkle , P rem iu m , %s_ 29 
R unkle, P rem iu m , %s_ 32
V ienna Sw eet. 2 4 s __ 2 10

COCOA.
B un te , % s ___________ 48
B unt« , % l b . _________ 85
B un te , lb. ____________ S3
D roste ’s  D utch , 1 lb __8 50
D roste ’s D utch , % lb. 4 50 
D ro s te ’s  D u tch , % lb. 2 85
H ersheys, %z ________ 33
H ersheys, % s ________ 28
H uy ler ________________ 86
Low ney, % z ___________ 40
Low ney, % s ___________ 40
Low ney, % s __________ 38
Low ney, 5 lb. c a n s ----- 31
R unkles, % s __________ 32
R unkles. %s __________36
V an H ou ten , %s ______75
V an H ou ten . % s ____ 75

COCOANUT.
%s, 6 lb. case  D unham  42
%s. 6 lb. c a s e _____ — 40
%s & % s 15 lb. case_41
B ulk , b a rre ls  sh redded  21 
48 2 oz. pkgs., p e r  case  4 16
48 4 oz. pkgs., p e r  case  7 00 

C LO TH ES LIN E.

W orden G rocer Co. B rands
C anad ian  C l u b ____  37 60
M aste r P iece, 50 T in .  37 50
W eb ste re tto  ______— 37 50
W eb ste r S a v o y _— 76 00
W ebster P l a z a ___ — 95 00
W ebster B elm ont___ 110 00
W ebster SL Reges_125 00
S ta rl ig h t R ouse —_90 00
S ta rl ig h t P -C lu b  — 135 00
T iona  _____________   30 00
C lin t F o r d _________  35 00
N ordac T rian g u lara ,

1-20, p e r  M ______  75 00
W orden’s  H av an a  

Specials, 1 20, p e r  M 75 00

CO NFECTION ERY  
S tick  C andy P a ils

S t a n d a r d _____________17
Ju m b o  W rap p ed  ___ 19
P u re  S u g a r S tick s  600s 4 20 
B ig  S tick , 20 lb. case  20

Mixed C andy
K in d e rg a r te n __________18
L ead er _______________ 17
X. L. O . _____________ 14
F ren ch  C r e a m s _____ 19
Cam eo ___ —__ _____ 21
G rocers ______________ 12

Fancy  C hocolates

P ack ag e , 14 oz. ____17%
G reek, B ulk , l b . ______19

D ates
Hollowi ______________ 09

P each es
E vap ., Choice, u n p . __ 16
E vap ., E x. F an cy , P . P . 20

Peal
Lem on, A m e r ic a n __ ____24
O range, A m e r ic a n ______24

R aisins.
Seeded, b u l k _________  10
T hom pson’s  s ’d les b lk  10 
T hom pson’s  seedless,

15 o z .--------------------u%

C alifo rn ia  P ru n es
70080, 25 lb. b o x e s __009%
60 0  70, 25 lb. boxes —010%  
50 0  60, 26 lb. boxes —0 1 2  
40050, 25 lb. boxes - .0 1 4 %
30040, 25 lb. b o x e s_0 1 7
20030, 25 lb. boxes —0 2 3

FA RIN A CEO U S GOODS 
B eans

Med. H an d  P i c k e d _07
Cal. L im as _________ 15
Brow n, Sw edish  ____  07%
Red K id n e y __________10%

H em p, 60 f t . __________ 2 25
T w isted  C otton , 50 f t .  1 75
B raided , 60 f t ___ _____2 76
Sash  C o r d ___ ____ 4 25

C O FFE E  ROA8TED 
Bulk

Rio -------------------------- 27
S an tos --------------  33035
M a r a c a ib o ________ ___36
G a u te m a la  ____________ 37%
J a v a  a n d  M o c h a _____46
B ogota ------------------------38%
P eab erry  ____________ 35

6 lb. Boxes 
B itte rsw ee ts , A ss’te d  1 70 
Choc M arshm allow  D p 1 70 
M ilk C hocolate A  A__1 80
N ibble S tick s  _______ 1 96
P rim ro se  Choc. _____ 1 25
No. 12 Choc., D ark  _ 1 70 
No. 12. Choc., L ig h t .  1 76 
C hocolate N u t Rolls _ 1 76

Gum D rops P a ils
A nise _______________   17
O range G u m s ________ 17
C hallenge G u m s _______14
F a v o r i t e ______________ 20
Superior, B o x e s______24

Lozenges. P a lls
A. A. Pep. LozengeB 18 
A. A. P in k  Lozenges 18 
A. A. Choc. L ozenges 18
M otto H e a r ts  .............   2d
M alted M ilk Lozet ges 22

H ard  Goods. P a ils
Lem on D r o p s ____ __20
6 . F . H orehound  dps. 20
A nise S q u a r e s ________ 19
P e a n u t S q u a r e s ___ __20
H orehound T a b e t s __ 19

F a rin a
24 p a c k a g e s __ __ ___2 50
B ulk , vo- 100 l b s __ _ 05%

H om iny
P e a rl, 100 lb. s a c k s _05

M acaroni
D om estic, 20 lb. box 08% 
A rm ours, 2 doz., 8 oz. 1 80 
Fould j 2 doz., 8 oz. 2 25 
Q uaker, 2 d o z . ---------- 2 00

P earl B arley
C h este r _____________ 5 00
00 an d  0000 _________ •  60
B arley  G r i t s __ ______06

P eas
Scotch, l b . ________ __7%
Split, lb. y e l lo w _____ 08
S p lit g r e e n _________ 10

Sago
E a s t  I n d i a ______ ____10

T apioca
P e a rl, 100 lb. sack s  __ 9% 
M inute, 8 oz., 3 doz. 4 05 
D rom edary  I n s t a n t_3 60

FLAVORING EX TRA CTS

M cL aughlin’s  K ep t-F resh  
V acuum  packed. A lw ays 
fresh . Com plete line  o f 
h ig h -g rad e  bu lk  coffees. 
W . F . M cL aughlin  *  Co., 

C hicago
T e lfer Coffee Co. B rand 

B okay.

Coffee E x trac ta
M. Y„ p e r  1 0 0 ___________12
F ra n k ’s  60 pkgs. __ 4 26
H u m m el's  60 1 lb. _  10%

C O N D EN 8ED  M ILK
Leader, 4 d o z . _____ 6 76
Eagle, 4 d o t _____  9 00

M ILK COMPOUND
H ebe, T a il, 4 doz. — 4 60 
H ebe. B aby, 8 doz. — 4 40 
C arolene, T all, 4 doz. 3 80 
C arolene, B a b y _____ 3 50

EV A PO RA TED  M ILK

Q uaker, T all, 4 d o z .__4 45
Q uaker, B aby, 8 doz. 4 85 
Q uaker G allon, % dz. 4 30 
B lue G rass, T a ll 48 — 4 40

Cough D rops B xs.

P u tn a m ’s  ___________ 1  30
S m ith  B r o s .   _____ 1  60

P ackage  Goods 
C ream ery  M arshm allow s 

4 oz. pkg., 12s, c a r t.  9a 
4 oz. pkg., 48s, case  3 90

Specialties.
W aln u t F udge  ___ ___33
Pineapp le  F u d g e  _____ 21
I ta lia n  Bon B o n s __ __ 19
A tlan tic  C ream  M in ts . 31 
S ilver K ing  M. M allows 31 
W aln u t S undae , 24, 60 80
N eapolitan , 24, 5c ___  80
Y ankee Jac k . 24, 6c  — 80 
M ich. S u g a r  Ca., 24, 6c  8C 
P a l O M ine, 24, 6c ___  80

COUPON BOOK8 
60 Economic g rad e  1 60 

100 Economlo g rad e  4 60 
500 Economic g rad e  20 00 

1000 Economic g ra d e  27 60
W here  1,000 books a re  

o rdered  a t  a  tim e, sp ec ia l
ly  p r in ted  fro n t cover Is 
fu rn ish ed  w ith o u t charge.

CREAM  OF TA R TA R  
6 lb. boxes ___________  38

Dos. Dos.
Lem on PU R E  V anilla
1 5 0 __  % ounce ____ 2 00
1 8 0 __ 1% ounce ___  2 65
3 25 __ 2% ounce  ____ 4 20
3 00 __ 2 o u n c e ___ 4 00
6 60 ___4 ounce  _  7 SO

U N ITE D  FLAVOR 
Im ita tio n  V an illa

1 ounce, 10 cen t, doz. 90
2 ounce, 15 cen t, doz. 1 25 
S ounce, 25 cen t, doz. 2 00 
4 ounce, 30 cen t, doz. 2 25

Jiffy  Punch
3 doz. C a r t o n _____ — 2 25

A sso rted  flavors.

F R U IT  CANS 
M ason.

H alf p i n t ___________ 7 60
One p in t _____________7 65
One q u a r t  ___________ 8 90
H a lf  gallon _________ 11 95

Ideal G lass Top.
_  R ubbers.
H a lf p in t __________  8 85
One p i n t ___________  9 10
One q u a r t  __________ 19 95
H a lf  gallon  ________ 15 15
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G E L A T IN E
Jello-O , 3 doz ___ _ 3 46
K nox’s  S park ling , doz. 2 25 
K nox’s  A cldu’d, doz. 2 25
M inute, 3 doz. ----------4 05
P lym ou th , W h ite  — -  1 65 
Q uaker, 3 doz. ----------2 70

HO RSE RADISH 
P e r  doz., 5 o z . -------- 1 20
JE L L Y  AND PR E S E R V E S
P u re ,  30 lb . p a i l s ------3 80
Im ita tio n , 30 lb. pa ils  2 10 
P u re  6 oz. A sst., doz. 1 10 
B uckeye, 22 oz., doz. 2 35

JE L L Y  G LASSES
8 oz., p e r  doz. ------------

OLEOM ARGARINE 
K ent S torafle B rands.

Good B uck, 1 l b . ------ 2b
Good L uck , 2 l b . ------ 25%
G ilt E dge, 1 lb. ------26
G ilt E dge, 2 lb. --------25%
D elicia, 1 lb. ----------- 23%
D elic ia , 2 lb . ------------- 23

V an W estenb rugge  B rands 
C arload  D is trib u to r

P in t ,  J a r s ,  d o z e n ------3 50
4 oz. J a r ,  p lain, doz. 1 30 
5% oz. J a r ,  pi., doz. 1 60 
9 oz. J a r ,  p la in , doz. 2 30 
20 oz. J a r ,  PI. doz—  4 25 
3 oz. J a r ,  S tu ., doz. 1 35 
6 oz. J a r ,  stu ffed , dz. 2 50 
9 oz. J a r ,  stu ffed , doz. 3 50 
12 oz. J a r ,  S tuffed, 

doz. _________  4 50@4 75
20~oz. J a r ,  s tu ffed  dz. 7 

PE A N U T  B U TTE R .
00

36

Bel C ar-M o B rand 
8 oz., 2 doz. in  case
24 1 lb. p a ils  -----------
12 2 lb. p a ils  _ .-------- —
5 lb. pa ils  6 in  c ra te  
14 lb. p a lls  --------------
25 lb. p a ils  --------------
50 lb. t in s  -----------------
PETRO LEUM  PRODUCTS

Iron  B arre ls  
P e r f e c t io n  K e ro s in e  — 13.1 
Red C row n G asoline,

T a n k  W agon - - - - -  “  i  
G as M achine G asoline 39.2 
V. M. & P. N a p h th a  22.6 
C apito l C ylinder —  ’ l.z  
A tlan tic  Red E ng ine  23.2 
W in te r B lack  -----------

Nucoa, 1 l b . -------------25%
N ucoa, 2 a n d  5 lb. — 25 

W ilson & Co.’s B rands
C ertified  ____________ 25%
N u t _________________ 20
Special Role -------------25%

M ATCHES
Sw an, 144 ----------------- 5 75
Diam ond. 144 b o x ----- 8 t»0
S earch ligh t, 144 box 8 00 
Red S tick , 720 lc  bxs 5 50 
Red D iam ond, 144 bx  6 00 

S a fe ty  M atches 
Q u a k e r ,  5 g ro . c a se  4 50 

M INCE M EAT 
None Such, 3 doz. .4 85 
Q uaker, 3 doz. case  
Libby, K egs, w et, 

M OLASSES.

»olanne
Iron B arre ls.

L i g h t ---------------------------«2.2
M edium --------------------
Heavy, —---------------- fa .Special h eav y  -------- — 6».z
E x tra  h e a v y -------- ------- 70.2
T ran sm issio n  Oil ------- 62.2
Finol, 4 oz. cans, doz. 1 45 
Finol, 8 oz. cans, doz. 2 25
P aro w ax , 100, lb.
P a ro  w ax, 40, 1 l b . -----
P arow ax , 20, 1 l b . ----- 8.4

D ry S a lt M eats 
S P  B ellies — 31 00033 00 

L ard
P u re  in  t i e r c e s --------- 17%
60 lb. t u b s __ advance  %
50 lb. t u b s ___ad v an ce  %
20 lb . p a l l s ___advance  %
10 lb. p a i l s ___ad vance  %

5 lb. p a i l s ___ advance  1
3 lb. p a i l s ___ ad vance  1

Com pound t i e r c e s ----- 14
Com pound, t u b s -------14%

S ausages
Bologna ______________ 12%
Liver _______________ -  12
F r a n k f o r t ----------------   J ;
P o rk  ______________ 18020
Veal _________________
T o n g u e , J e l l i e d ----------- 32
H eadcheese ---------------16

Sm oked M eats 
H a m s , C e r t . ,  14-16 lb . 3. 
H a m s , C e r t . ,  16-18, lb . 30 
H a m , d r ie d  b e e f

s e ts  _______________  @34
C a l ifo rn ia  H a m s ------  @19
P icn ic  Boiled

H am s _________  30 @32
Boiled H a m s ----- 45 @47
M inced H a m s ----- 14 @17
B acon __________  30 @39

Beef
B oneless, ru m p  18 00 0  22 00
R um p, n e w _ 18 00@22 00

Mince M eat.
C ondensed No. 1 car. 2 00 
C ondensed B ak e rs  b rick  31
M oist in  g la ss  --------  8 00

P ig ’s F ee t 
Cooked in  V in eg ar

% bbls. ------------------- 1 «6
% bbls.. 35 l b s . ---------- 2 75
% bbls. --------------------- 6 30
1 bbl. ______________ 15 00

T ripe.
K its, 15 lbs. -------------- ,  ®®
% bbls., 40 l b s . -----------1 60
% bbls.. 80 l b s . -----------3 00
H ogs, p e r lb. ----------  @4*
Beef, round  s e t ----- 14@26
Beef, m iddles, s e t . .  25@30 
Sheep, a  skein  1 75@2 00 

RICE
F an cy  Blue R ose 7%@08
F an cy  H ead  -----
B roken  --------------

ROLLED OATS 
S teel C ut, 100 lb . sks. 3 25 
Silver F lake . 12 Fam . 2 50 
Q uaker, 18 R eg u lar __ 1 80 
Q uaker, 12s F am ily  __ 2 70 
M others, 12s, 111 n u in  3 25 
S ilver F lake , 18 Reg. 1 50
S a c k s , 90 lb. J u t e ------3 35
S ack s , 90 lb . c o t to n — 3 35

M utter Salt. 280 lb. bbl 4 60
B lo ck , 50 lb. __________  36
B a k e r  S a lt ,  280 lb . bb l. 4 10
10U, 3 lb. T a b l e --------- # 57
60, 5 lb. Table  -----------5 57
30, 10 lb. T ab le  _______ 5 30
28 lb. bags, T ab le  — 40
Colonial Iodine S a lt — 2 40

P er case, 24, 2 lbs. . .  2 40
Five case l o t s ----------- 2 30
Iodized, 24, 2 l b s . ----- 2 40

W orceste r

Bbls.
Bbls.
Bbls.
100-3
Bbls.

8@9
06

SA LERA TU S 
A rm  an d  H am m er — 3 75

2 25

Gold B re r R abb it 
No. 10, # c an s  to  case  5 95 
No. 5, l‘i cans  to  case  6 i0 
No. 2%, 24 cans  to  cs. 6 45 
No. 1%. 36 can s  to  cs. 5 30 

G reen B rer R abbit 
No. 10, 6 can s  to  case  4 60 
No. 5, 12 can s  to  case  4 8;> 
NO. 2%, 24 cans  to  cs. 5 10 
No. 1%. 36 cans  to  cs. 4 30 

A u n t D inah B rand.
No. 10, 6 c an s  to  case  3 00 
No. 5, 12 cans  o case  3 z& 
No. 2%, 24 cans  o cs. 3 50 
No. 1%. 36 can s  oe cs. 3 oo 

New O rleans
F a n c y  Open K e ttle  — 74
Choice -------------------------
F a ir  ----------------------------

H a lf b a rre ls  5c e x tra  
M olasses in  C ans.

Dove, 36, 2 lb. W h. L. 5 60 
Dove, 24, 2% lb W h. L  5 20 
Dove, 36, 2 lb. B lack  4 30 
Dove, 24, 2% lb. B lack  3 90 
Dove, 6, 10 lb. B lue L  4 45 
P a lm e tto , 24, 2% lb. 5 15

NUTS.
W hole

Alm onds. T e rreg o n a  .- 20
B razil, N ew  -------------- ™
F an cy  m ixed ----------- ““
F ilb e rts , Sicily — f« 
P e a n u ts , V irg in ia  R aw  12% 
P e a n u ts , V ir. ro a s ted  l.> 
P e a n u ts , Jum bo , raw  14 
P ean u ts , Jum bo, rs td  16%
Pecans, 3 s ta r  ------
Pecans. Jum bo  —----- j*e
W aln u ts , C alifo rn ia  — 2» 

S alted  P ean u ts .

PICK L ES 
M edium Sour

B arre l, 1,200 co u n t __ 24 50 
H a lf bbls., 600 co u n t 13 00
0 gallon  k e g s -------  10 oo

Sw eet Small
30 gallon. 3000 --------  50 00
5 gallon, 500 ----------- 10 00

Dill P ickles.
600 Size. 15 gal. ----- 13 00

P IP E S .
Cob, 3 doz. in  Ox. 1 00@1 20

PLAYING CARDS 
B attle  Axe. p e r doz. 2 65

lue R ibbon -----------  4 50
Bicycle --------------------  4 75

POTASH
B ab b itt’s 2 d o z . -------- 2 76

FR ESH  M EATS 
Beef.

T o p  S tee rs  & H e lf— @18 
G ood S tee rs  & H ’f. 14@15% 
Med. S tee rs  & H ’f. 12%@l4 
Com. S tee rs  & H ’f. 10@12% 

Cows.
T o p  ----------------------------- 13
G ood ___________________ H %
M ed iu m  --------------
C o m m o n  ------------

1 40 
ok 
20

T o p  ___
G ood — 
M ed iu m

S p r in g
G ood
M ed iu m
P o o r

Lam b. 
L a m b __

10
09

15%
14
12

30 
__ 27

F ancy , No. 
Jum bo

14
23

Alm onds
P e a n u ts .

125 lb. 
F ilb e rts  
P ecans

Shelled.

Spanish , 
bags  ----- 13 

32 
1 20

W a l n u ts -------------------- 69
OLIVES.

B ulk, 2 gal. k e g ------ 3 60
B ulk , 3 gal. k e g ------ 5 25
B ulk , 5 gal. k e g ------ 8 50
Q u a r t J a r s ,  dozen — 6 50

______22
__________________16

M utton.
Good _____________ - — 14
M edium  ------------------------ 10
Poor ----------------------- - 08

Pork .
L ig h t  h o g s  ------------------15%
M ed iu m  h o g s  -------------- ib%
H e a v y  h o g s ----------------15
L o in s  _________________2”
B u t t s  --------------------------22
S h o u ld e rs  ____________ 19
S p a re r ib s  ____________ 15
N eck bones -------------- 06

PROVISIONS 
B arreled  P ork  

C lear B ack  — 34 50035 00
SllOrt p tff *4 60036 00

SAL SODA
G ranu la ted , bbs. ----- 1 »«
G ranu la ted , 100 lbs. cs 2 00 
Granulated, 36 2% lb. 

p ackages  ------
COD FISH

M id d le s ------- —----------1«
T ab le ts , 1 lb. P u re  __ 19% 
T ab le ts , % lb. P u re ,

d o z . --------- —-----------1
W ood boxes, P u re  —  2j»
W hole Cod --------------  11 %

H olland H erring
Mixed, K egs -----------  1 1«
Queen, h a lf  b b l s . ----- 10 26
Queen, bbls. ----------  ”  50
M ilkers, k e g s ----------- 1
Y. M. K egs —----------------1 06
Y. M. h a lf b b l s . ----10 00
Y. M. Bbls. -----------  00

H erring
K  K  K  K , N orw ay  — 20 00
8 lb. p a l l s ----------------
C ut L unch  ------------
B oned, 10 lb. boxes 

L ake  H erring
% bbl., 100 lbs. ----- * 5°

M ackerel
T ubs, 100 lb. fncy  fa t  24 50
T ubs, 60 c o u n t -------- b uo

W hite  F ish
Med. F an cy , 100 lb. 13 00

SH O E BLA CK EN IN G  
2 to  1. P a s te , doz. _  1 35 
B. Z. Combination, dz. 1 3o
D rl-F o o t, doz. ----------\
B lxbys, D o z . ------------- 1 ™
Shlnola, d o z . -----------  su

STO VE PO L ISH . 
B lackine, p e r doz. — 1 35 
B lack  Silk L iquid , dz. 1 40 
B lack  Silk P a s te , doz 1 2a 
B nam aline  P a s te , doz. 1 36 
B sam a lln e  L iquid, dz. 1 *5 
B  Z L iquid , p e r doz. 1 40
R adium , p e r doz. -------1 **
R ising  Sun, p e r doz. 1 3o 
654 Stove E nam el, dz. Z su 
V ulcanol, No. 5, doz. 9) 
V ulcanol, No. 10. doz. 1 35 
g tovoil. p e r doz. ----- 3 uu

30-10 sks. _____ 6 40
60-5 s k '’. ______5 55
120-2%  sk s . — 6 05

lb. s k s . ________ 6 05
280 lb . b u lk :

A - B u t te r  ------------------- 4 20
A A -B u t te r  ------------------4 20
P la in . 50 lb. b lk s . „  45
N o. 1 M ed iu m , B b l. -  2 47 
T e c u m s e h , 70 lb . f a rm

C a s e s  T v o ry , 24-2 c a r t  1 85 
Io d iz ed  24-2 c a r t .  —  T 
B a g s  25 lb . N o. 1 m ed .
B a g s  25 lb . C lo th  d a i ry  
B a g s  50 lb . C lo th  d a iry  
R o ck  “ C ” 100 lb . s a c k

SOAP
A m . F a m ily , 100 bo x  6 30 
E x p o r t 120 box _ 4 90
B ig  F o u r  W h . N a . 100s 3 7a 
F la k e  W h ite , 100 b o x  4 25 
F e ls  N a p th a ,  100 b o x  5 00 
G rd m a  W h ite  N a . 100s 4 10 
R u b  N o  M ore W h ite

N a n th a .  100 box  — 4 00 
R u b -N o -M o re , ye llow  5 00 
s w i f t  C la ss ic , 100 box  4 40 
20 M ule B o ra x , 100 bx  7 55
W oo l, 100 bo x  -------------6 50
F a ir y ,  100 b o x -------------5 75
,’a p  R ose , 100 box  _—  7 85 
P a lm  O live , 144 b o x  11 00
lA v a . 100 b o x -------------- 4 90
O c ta g o n  ------------------------ ® 2®
("Ultimo, 100 box -------4 Sa
S w ee th ea rt, 100 box - 5  70 
G ran d p a  T a r. 50 sm . 2 00 
G ran d p a  T a r , 50 lge. 3 45 
Q u a k e r  H a r d w a te r  

C ocoa , 72s. box — 2 70 
F a i r b a n k  T a r ,  100 b x  4 00 
T r i lb y  S o ap , 100, 10c,

10 c a k e s  f re e  -----------8 00
W illia m s  B a rb e r  B a r ,  9s 60 
W illia m s  M ug, p e r  doz. 48

C LE A N SER S

Rub No M ore. 18 Lg. 4 00 
S potless C leanser, 48,

20 oz. ---------------------- * *6
Sanl F lu sh , 1 doz. — 2 25
Sapolio, 3 Joz. ---------- 3 15
Soapine, 100, 12 oz. -  ® »0 
Snowboy, 100, 10 oz. 4 00 
Snowboy, 24 L arge  — 4 80
Speedee, 3 doz. -------- 7 20
S u nbrlte , 72 doz. ----- 4 00
W yando tte , 48 ---------- 4 76

SPIC E S.
W hole Spices.

A llsp ice , J a m a i c a ----- @16
C loves, Z a n z ib a r  ------ @36
C assia. C an ton  ---------- @25
C assia , 5c pkg., doz. @40
G inger, A f r i c a n _____ @15
G inger. Cochin --------   @26
M ace, P e n a n g -------- @1 00
M ixed, No. 1 -----------  @22
M ixed, 5c pkgs., doz. @45
N utm egs, 70@90 -----  @75
N utm egs, 105-110------- @70
P epper, B lack  --------  @18

P u re  G round In Bulk 
Allspice, J am a ic a  —  @18
Cloves, Z a n z i b a r -----  @42
C assia , C anton  ---------- 025
G inger, C orkln  --------  @30
M u s ta r d _______________@28
M ace, P e n a n g  ----------@ 1 1 ^
N u tm e g s .-----------------  @7“
Pepper, B lack  --------  @22
Pepper, W h ite  —-----  @34
Pepper. C ayenne -----  @32
P ap rik a , S p a n i s h ----- @42

Seasoning
Chill Pow der, 1 5 c ----- 1 36
C elery S a lt, 3 o z . -----  95
Sage. 2 oz. --------------  *®
Onion S a l t ___________ 1 *6
G arlic ----------------------- 1 35
P onelty , 3% oz. ----- 3 25
K itchen  B o u q u e t ----- 4 50

20 
90 
90 
90 
90

T A B L E  SAUCES 
L ea  & P e rr in , la rg e — 6 00 
L ea  & P e rr in , sm all— 3 35
P ep p e r ------------------------J $®
Royal M int ----------- — 2 40
Tobasco, 2 oz. ----------- *
Sho You, 9 oz., doz. 2 70
A -l la rg e  ------------------- 6 20
A -l, sm all ---------------- 3 15
C apers, 2 o z . -------------- 2 30

TE A .
Jap a n .

M edium  ___________  27@33
Choice -----------------  37046
F an cy  ___   54(fcpoz
No. 1 N lbbs __________ 66
1 lb . pkg. S i f t i n g --------  14

G unpow der
Choice _____________  32
F an cy  ______    42

Ceylon
P ek o e , m e d iu m  --------------- 65

English B reak fas t 
Congou. M edium —
Congou, C h o ic e -----
Congou. F an cy  -----

Oolong
M edium __________
Choice ________- —
F an cy  ______ _____

T W IN E
C o tto n . 3 p ly  cone 
C o tto n , 3 p ly  b a lls  
W ool, 6 p l y _______

35@36 
420  43

... SI
__ 45
. . .  60

47
48 
18

L aure l L eaves
M arjo ram , 1 o z . -------
Savory . 1 oz. ----------
Thym e, 1 o z . -----------
T um eric . 2% oz. —

STARCH
Corn

26 K ingsford, 40 l b s . ___ 11%
40 P o w d e re d , bags ------ 4 50
76 Argo, 48, 1 lb. pkgs. 4 05
80 C ream . 48--1 _________ 4 80

Q u a k e r , 4i0-1 ______ . < Vk

Gloss
A rgo , 48, 1 lb. p k g s . — 4 05 
A rgo , 12, 3 lb . p k g s . 2 96 
A rg o , 8, 5 lb . p k g s . —  3 35 
S ilv e r  G loss, 48 I s  — 11%
E la s t ic .  64 p k g s . ------5 00
T ig e r ,  48-1 ____—_—  3 50
T ig e r , 50 lb s .  -----------05%

CORN SYRUP.

FSiictiSVTUp
OOlOEN-CRYSTALWHITtMA«

Penlck  Golden Syrup
6, 10 lb . c a n s -------------- 3 35
12, 5 lb . c a n s -------------- 3 55
24, ?%  lb. c a n s --------- 3 65
24, 1% lb. c a n s --------- 2 53

C rysta l W hite  Syrup
6, 10 lb . c a n s -------------- 3 85
12, 5 lb. c a n s -------------- 4 05
24, 2%  lb. c a n s --------- 4 20
24, 1 % lb. c a n s

6, 10 lb . c a n s  ---------
12, 5 lb . c a n s ---------
24, 2% lb. c a n s -----
24, 1 % lb. c a n s ------

Unkle Ned.
6, 10 lb . c a n s ---------
12. 5 lb . c a n s  ~ —
24, 2% lb . c a n s -----
24, 1 % lb . c a n s -----

VINEGAR
C id e r , 40 G ra in  --------- 22
W h ite  W in e , 80 g ra in  24 
W h ite  W in e , 40 g ra in  19

W ICKING
N o. 0, p e r  g r o s s ---------  75
No. 1, p e r  g ro s s  ------1 10
N o. 2, p e r  g r o s s ____1 60
No. 3, p e r  g ro s s  ------2 00
P e e r le s s  R o lls , p e r doz. 90 
R o c h e s te r , N o. 2, doz. 50 
R o c h e s te r , N o. 3, doz. 2 00 
R ay o , p er doz. ---------  80

W OODENW ARE
B askets

B u sh e ls , n a r ro w  b a n d .
w ire  h a n d l e s ________ 1 75

B u s h e ls , n a r ro w  b a n d ,
w ood  h a n d l e s ______ 1 80

M a rk e t , d ro p  h a n d le  85 
M a rk e t , s in g le  h a n d le  90
M a rk e t , e x t r a  -------------1 50
S p lin t ,  la rg e  __________ 8 50
S p lin t, m e d iu m  -----------7 50
S p lin t ,  s m a ll  __________ 6 50

C hurns.
B a r re l ,  5 g a l., e a c h . .  2 40 
B a r re l ,  10 g a l., e a c h —2 55 
3 to  6 g a l., p e r  g a l .  __ 16

Egg C ases
N o. 1, S t a r  C a r r i e r 5 00 
N o. 2. S t a r  C a r r i e r — 10 00 
N o. 1, S t a r  E g g  T r a y s  6 25 
N o. 2. S t a r  E g g  T r a y s  12 50 

Mop S ticks
T ro ja n  s p r i n g -------------2 00
E c lip se  p a t e n t  s p r in g  l oo 
No. 2, p a t .  b ru s h  h o ld  2 o<>
Id e a l N o. 7 ---- ---------  1 50
12 oz. C o t. M op H e a d s  2 65 
16 oz. C t. M op H e a d s  3 00

16

P ails
G a l v a n i z e d ____2 50
G a l v a n i z e d ------2 75
G alvanized  ___  3 00
F la r in g  G al. Ir. 5 00
T in  D a iry  _____ 4 50
C t. M op H e a d s  3 20

T  raps
M ouse , W ood , 4 h o le s  60 
M ouse , w ood. 6 h o le s  — i u
M ouse , t in . 5 h o l e s ------65
R a t . w ood ---------------- 1 «0
R a t . s p r in g  --------------- 1 90
M ouse , s p r in g  ------------- 30

T ubs

SA LT.
C olo n ia l. 24, 2 lb . 90
C o lo n ia l, Io d iz ed , 24-2 2 4C 
M ed. N o. 1, B b ls . —— 2 75 
M ed. N o. 1, 100 lb. bg . 85 
F a r m e r  S p ec ., *0 lb . 85
P a c k e r s  M ea t, 56 lb . 57
C ru s h e d  R o c k  fo r  ice 

c re a m , 100 lb ., e a c h  7a

80 c a n  c a se s , $4.80 p e r  c a se  
W ASHING PO W D ERS. 

B on  A m i I ’d . 3 dz. bx  3 75 
B on A m i C ak e , 3 dz. A 25
C lim a lin e , 4 doz. ------ 4 zu
G ra n d m a . 100. 5 c ------4 00
G ra n d m a . 24 L a rg e  -  4 00
G old D u s t . 1008 ---------  4 00
G old D u s t , 12 L a rg e  3 20
G o lden  R od , 24 ---------  4 25
J in x .  3 doz. ------- 4 50
L a  F r a n c e  L a u n ., 4 dz . 3 60 
L u s te r  B ox . 54 — —— f  75 
M irac le  i ... 12 o z ., I d z  * 
Old D u tc h  C lean . 4 dz  3 40 
Q u een  A nn . 60 oz. — 2 40 
R in so  100 oz. - — —-  6 75
R u b  No M ore, 100, 10

Corn
B lu e  K a ro , N o. 1% z os 
B lu e  K a ro , N o. 5, 1 dz. 3 60 
B lu e  K a ro , N o. 10 — 3 40 13 in.
R ed  K a ro , N o. 1% — 2 93 15 in. 
R ed  K a ro , N o. 5, 1 dz. 4 10 17 in . 
R ed  K a ro , N o. 10 — 3 90 19 in.

Im t. Maple Flavor.
O ra n g e , N o. 1% , 2 dz. 3 38 
O ra n g e , N o. 5. 1 doz. 4 90 
O ra n g e , N o . 1 0 --------- 4 70

Maple.
G re e n  L a b e l K a ro .
G re e n  L a b e l K a ro  __ 5 19

Maple and Cane
K a n u c k , p e r  g a l . ------1 50
M ay flo w er, p e r  g a l. — 1 55

L a rg e G a lv a n iz e d  . _ 9 00
rrup M ediu rn G a lv a n iz e d _ 8 00
4 60 S m all G a lv a n iz e d 7 00
4 80 W ashboards
4 95 Flannelr. G lobe ______ 5 75
3 38 B ra s s . s in g le  ________ 6 00

G lass . s in g le  -------------- 6 00
D ouble P e e r l e s s ______ 8 50
S ing le P e e r le s s  ______ 1
N o rth  c•rn Q u e e n ______ 5 50

4 1)0 U n iv e rs a l ____________ 7 25
2 74 W indow C leaners

12 in . 1 65
14 in. __ 1 85
16 in . 2 30

W ood Bowls
B u t t e r ------------  5 00
B u t t e r ________  9 00
B u t t e r _________ 18 00
B u t t e r _________ 25 00

oz. 3 85

M aple.
M ichigan, p e r  gal. — 2 50 
W elch*. f*T  - —  * *®

W RA PPIN G  PA PE R  
F ib re ,  M a n ila , w h i te .  05%
N o. 1 F i b r e ----------------08
B u tc h e r s  M a n i l a --------06
K r a f t  —  ---------- ---------5«
K r a f t  S tr ip e  -------------- 09%

Y EA ST CAKE
M agic , 3 doz. ------------ 2 70
S u n lig h t , 3 d o z . --------- 2 70
S u n lig h t , 1% d o z . ------1 35
Y e a s t  F o a m , 3 doz. — 2 iJ  
Y e a s t  F o a m , 1% doz. 1 35 

Y EA ST—CO M PRESSED
F le lschm ann , P*r do». 30
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Proceedings of the Grand Rapids 
Bankruptcy Court.

G ra n d  R a p id s , M ay  26—O n th i s  d a y  
w e re  re c e iv e d  th e  sc h e d u le s , o rd e r  o f  r e f 
e re n c e  a n d  a d ju d ic a t io n  in  th e  m a t te r  o f 
C h a r le s  S. B a s s e t t ,  B a n k r u p t  N o. 2707. 
T h e  m a t t e r  lia s  b ee n  r e f e r r e d  to  C h a r le s  
B. B la ir  a s  r e fe re e  in  b a n k ru p tc y .  T h e  
b a n k r u p t  is  a  r e s id e n t  o f  th e  c i ty  o f  
K a la m a z o o . T h e  o c c u p a tio n  o f  th e  b a n k 
r u p t  is  n o t in d ic a te d . T h e  s c h e d u le s  now  
show ' a s s e ts  o f  $258.38, a . l  o f  w h ich  is  
c la im e d  a s  e x e m p t to  th e  b a n k ru p t ,  w ith  
l ia b il i t ie s  o f $8,481.22. T h e  c o u r t  h a s  
w r i t t e n  fo r  fu n d s  fo r th e  f i r s t  m e e tin g  
a n d  upo n  re c e ip t  o f  th e  s a m e  th e  f ir s t  
m e e tin g  w ill be c a lle d  a n d  n o te  o f  th e  
s a m e  m a d e  h e re . A l i s t  o f  th e  c r e d i to r s  
o f th e  b a n k ru p t  is  a s  fo llow s: 
N o r th w e s te rn  M u tu a l L ife  In s .

Co., M ilw au k e e  -------------------------- $1,118.74
M a rg a re t  G illow , K a la m a z o o ____ 85.16
F i r s t  S a t .  B a n k , K a l a m a z o o ___ 200.00
G eorge  H . C ook, K a l a m a z o o ____ 81.05
J o h n  S te p h e n so n , K a .a m a z o o ____ 15.00
J .  C. R e d p a th , K a la m a z o o  ______
E. G. T h u r s t ,  K a la m a z o o ________
K a l. M o n u m e n t Co., K a la m a z o o
L a w re n c e  R ub . Co., D e t r o i t ______
A sh to n  B ro s ., K a la m a z o o
D ea l & Son, K a l a m a z o o _________
D r. B en j. M a sse lin k , K a la m a z o o  
D a iry m a n 's  M ilk C o., K a la m a z o o  
H a z e l M a r tin , C h icag o
C lyde J o n e s ,  S a g in a w  _________
M rs. M elv in  B a s s e t t ,  F e n n v ilIe _ I  
M a rc ia  W a r r a n t ,  K a la m a z o o
H a r r y  S c h a u , K a la m a z o o ________
A u g u s t R ab e , G a le sb u rg  
t \  il lia m  K a n le y , K a la m a z o o
G eo rg e  S c h a u , K a la m a z o o _______
C la u s  S c h u u r in g  E s t . ,  K a la m a z o o  
J a m e s  S ch u rlo w , K a la m a z o o  
K al. N a tio n a l B a n k , K a la m a z o o

T h e  b a n k ru p t  is  a c c o m m o d a tio n  e n 
d o rs e r  on  th e  fo llo w in g :
C la u s  S c h u u r in g  E s t . ,  K a la m a z o o  $543.75 
K al. C ity  S a v in g s  B a n k , K a la m a z o o  65.00 
M a u ric e  M cG ow an , K a la m a z o o  _ 464 38 
F a rm e r s  S ta te  B a n k , V ic k s b u r g , .  437A3
N ell W a d d e ll, K a la m a z o o  ________  28.22
J e n n ie  R e c to r , K a la m a z o o  _________ 415.00
H o rto n  B ie m e r  P re s s , K a la m a z o o  198.00

In  th e  m a t te r  o f  O s c a r  E . F re d e .l  
B a n k ru p t  N o. 2691. th e  fu n d s  fo r th e  
f ir s t  m e e tin g  h a v e  b ee n  re c e iv e d  a n d  
su c h  m e e tin g  h a s  b ee n  c a lle d  fo r J u n e  8.

In  th e  m a t te r  o f  B e n ja m in  N y k e rk , 
B a n k ru p t  N o. 2697, th e  fu n d s  h a v e  b ee n  
p a id  in to  c o u r t  a n d  th e  f ir s t  m e e tin g  of 
c r e d i to r s  h a s  b ee n  c a lle d  fo r J u n e  8.

In th e  m a t te r  o f M ilo P. B ro w n , B a n k 
ru p t  N o. 2672. th e  fu n d s  fo r th e  f ir s t  
m e e tin g  h a v e  b ee n  re c e iv e d  a n d  su c h  
m e e tin g  h a s  been  ca lle d  lo r  J u n e  S.

25.00 
100.00 
533.99

4.40
1,383.09

6.65
5.00
5.68

160.00
100.00
350.00 
684.50

37.87
200.00

25.00
50.00 

703.61
250.00
105.00

In  th e  m a t t e r  o f H a r r y  C. M oyles, 
B a n k ru p t  No. 2695, th e  fu n d s  fo r  th e  
f irs t m e e tin g  h a v e  b ee n  re c e iv e d  a n d  
s u ch  m e e tin g  h a s  been  ca lle d  fo r J u n e  8

In  th e  m a t te r  o f M id -L a k e s  P a p e r  Co., 
B a n k ru p t  N o. 2676, th e  f irs t m e e tin g  o f 
c re d i to r s  h a s  been  ca lle d  fo r J u n e  8. T h e  
m e e tin g  w ill be h e ld  a t  th e  office o f th e  
re fe re e  in  b a n k ru p tc y , a t  G ra n d  R ap id s .

M ay  27. O n th is  d a y  w e re  re c e iv e d  th e  
s e h e d u .e s , o rd e r  o f r e fe re n c e  a n d  a d ju d i
c a tio n  in  b a n k ru p tc y  in  th e  m a t t e r  o f 
R o b e r t  D av id so n , B a n k r u p t  N o. 2709 
T h e  m a t te r  h a s  been  r e f e r r e d  to  C h a r le s  
B. B la ir , a s  re fe re e  in b a n k ru p tc y . T h e  
b a n k ru p t  is  a  r e s id e n t  o f th e  c i ty  o f 
G ra n d  R a p id s , a n d  is  a  r e s t a u r a n t  e m 
p loye  by o c c u p a tio n . T h e  s c h e d u le s  l i s t  
a s s e ts  o f  $250, a ll o f w h ic h  is  c la im e d  a s  
e x e m p t to  th e  b a n k ru p t ,  w ith  l ia b il i t ie s  
o f  $4,723.98. T h e  c o u r t  h a s  w r i t t e n  fo r 
fu n d s  fo r th e  firs t m e e tin g  a n d  upon  
re c e ip t  o f th e  s a m e  th e  f ir s t  m e e tin g  w ill 
lie c a lled  a n d  n o te  o f th e  s a m e  m a d e  h e re . 
A lis t  o f  th e  c r e d i to r s  o f th e  b a n k r u p t  
is  a s  fo llow s:
H u g h  B. B oyd . W i l i a m s h u r g _ $ 25.00
K u p p e n h e im  e r  C ig a r  Co., G ra n d  R. 35.60 
K ey  W e s t C ig a r  Co.. New' W o rk .  10.50
L ockw ood  Co., G ra n d  R a p i d s ______ 15.45
A], P ick  & Co.. C h ic ag o  __________ 132.84
P it t s b u rg h  P la te  G la ss  C o., D e tro i t  200.00 
J . I. H o lcom b . In d ia n a p o lis . Ind . 20.90
Iro q u o is  Co., F l in t  ______ ________  54.70
O 'C o n n o r & M c P h e rs o n . D e t r o i t   75.81
N o r th e rn  C r. & C old  S to ra g e  Co.,

T ra v e r s e  C ity  ___________    121.90
N a tio n a l G ro c e r  Co., T ra v e r s e  C ity  284.41
C a d illa c  P ro d u c e  Co., C a d i l l a c __ 108.18
C o rn w e ll Co.. S a g in a w  ____   544.91
C u d a h y  P a c k in g  Co., C h i c a g o ___  11.87
J u d s o n  G ro c e r  Co., G ra n d  R a p id s  175.00 
H a n n a h  & L a y  M erc . Co., T r a v e r s e

C ity  ------   175.00
T. C. G a s  Co., T ra v e r s e  C i t y ____ 27.50
C ity  o f T ra v e r s e  C i t y ___  _ _ 5.66
T. C. R ec o rd  E a g le . T r a v e r s e  C ity  18.15 
T . C. M illin g  Co., T r a v e r s e  C ity  39.72
X C ig a r  Co.. G ra n d  R a p id s  ______ 43.30
H o a rd m a n  R iv e r  L ig h t & P o w e r

Co.. T ra v e r s e  C ity  ____ __ ___ 101.41
H . V a n  E n e e n a a m  & B ro ., Z ee  a n d  41.60
W ilso n  & Co.. C h i c a g o ____________  87.60
A rm o u r  & Co.. C h ic a g o  __________  31.71
A rb u c k le  B ro s ., C h ic ag o  ________  27.00
A rm s  & C ole, T ra v e r s e  C i t y _____ 34.17
W o o d h o u se  Co., G ra n d  R a p i d s ___11H.25
W o lv e r in e  S p ic e  Co.. G ra n d  R a p id s  31 87 
G ra f f  P a p e r  Co.. S t. P a u l. M inn. 27.50 
John_ F itc h  & Co.. T ra v e r s e  C ity  76.52 
A. W . B a r ta h  & Son . T ra v e r s e  C ity  60.00
P . M e n e g a ri . T r a v e r s e  C ity  _____*_ 53.65
F . S te p o n . T r a v e r s e  C ity  ______ _ 300.00
C. B. T a y lo r  C oal Co., T ra v . C ity  168.00 
D o c k e ry  F u rn .  C o., T r a v e r s e  C ity  45.00
H a n n a h  & L a y , T ra v e r s e  C i t y ____ 68.00
D r. E . L . T h ir lb y , T ra v e r s e  C ity_  50.00
J .  H . S te in b e rg , T r a v e r s e  C i t y ___ 5.50
A. V . F r e d e r ic k ,  T ra v e r s e  C ity  __ 6 50
T . C. G a s  Co.. T r a v e r s e  C ity  __ 7.00
F i r s t  N a tio n a l  B a n k , T ra v e r s e  C ity  260.00 
M rs. G e r tru d e  S h ip m a n , G ra n d

R a p id s  ____________________________ 77.50
S t. M a ry 's  H o s p i ta l ,  G ra n d  R a p id s  210.35 
D rs . G r a n t  & H u iz e n g a ,  G ra n d

R a p id s  ----------------------------•_________  56.50
D r. H . O. G ille tt ,  G ra n d  R a p id s __10.00
D r. F r a n k  D o ra n , G ra n d  R a p i d s _16.00
D r. W . L . D ixon . G ra n d  R a p i d s _ 5.00
D r. S te p h e n  L . O 'B r ie n , G ra n d

R a p id s  ------------------------------------------- 397.00
S ta n d a r d  B u ild e r ’s  S u p p ly  Co.,

G ra n d  R a p id s  ___________________  89.25
L e o n  A gon , G ra n d  R a p i d s _________ 135.00

M ay  27. O n th i s  d a y  w e re  re c e iv e d
th e  a d ju d ic a t io n ,  o rd e r  o f  re fe re n c e ,  a p 
p o in tm e n t  o f  r e c e iv e r  a n d  p e t i t io n  in  
b a n k ru p tc y  in  th e  m a t t e r  o f  C h ic a g o  F ile  
& R a s p  C o., a  c o rp o ra t io n , B a n k r u p t  N o. 
2692. T h e  m a t t e r  h a s  b e e n  r e f e r r e d  to  
C h a r le s  B. B la ir  a s  re fe re e  in  b a n k ru p tc y . 
T h e  m a t t e r  is  in v o lu n ta ry  a n d  s c h e d u le s  
h a v e  b ee n  o rd e re d  a n d  a  c u s to d ia n  a p 
p o in te d . T h e  b a n k r u p t  is  a  c o rp o ra t io n  
lo c a te d  a t  G ra n d  H a v e n  a n d  e n g a g e d  in  
th e  file a n d  r a s p  b u s in e s s  a n d  k in d re d  
p ro d u c ts ,  a t  su c h  c i ty . U p o n  r e c e ip t  o f 
th e  s c h e d u le s  o rd e re d  filed  a  d a te  w ill 
be fixed  fo r  th e  f i r s t  m e e tin g  o f  c r e d i to r s  
a n d  n o te  o f  th e  s a m e , a s  w ell a s  a  l is t  of 
th e  c r e d i to r s  o f  th e  b a n k r u p t  g iv e n  h e re .

M ay  29. O n th i s  d a y  w a s  held  th e
f ir s t  m e e tin g  o f c r e d i to r s  in  th e  m a t te r  
o f  C la re n c e  A. H a ll . B a n k r u p t  N o. 269S. 
T h e  b a n k r u p t  w a s  n o t p r e s e n t ,  b u t r e p 
re s e n te d  by  C o rw in  & N o rc ro s s . a t to r n e y s  
fo r  th e  b a n k ru p t .  C e r ta in  c re d i to r s  w e re  
p r e s e n t  a n d  re p re s e n te d .  C la im s  w e re  
p ro v e d  a n d  a llo w ed . B e rn a rd  E. C ook, 
o f  G ra n d  H a v e n , w a s  a p p o in te d  t r u s te e  
a n d  th e  a m o u n t  o f h is  bon d  p la c e d  a t  
$500. T h  f ir s t  m e e tin g  w a s  th e n  a d 
jo u rn e d  to  J u n e  4.

O n th i s  d a y  a ls o  w 'ere r e c e iv e d  th e
sc h e d u le s , o rd e r  o f  r e fe re n c e  a n d  a d ju d i 
c a t io n  in  b a n k r u p tc y  in  th e  m a t t e r  of 
G r a n t  R . L o rc h , B a n k r u p t  N o. 2710. T h e  
m a t t e r  h a s  been  r e f e r r e d  to  C h a r le s  B. 
B la ir  a s  r e f e r e e  in  b a n k ru p tc y .  T h e  
b a n k r u p t  is  a  r e s id e n t  o f th e  c i ty  o f 
G ra n d  R a p id s  a n d  h a s  o p e ra te d  a  h e a t 
in g  a n d  fu rn a c e  in s ta l la t io n  b u s in e s s  a t  
s u c h  c ity . T h e  s c h e d u le s  sh o w  a s s e t s  of 
$4,668.30, o f w h ich  $250 is  c la im e d  a s  
e x e m p t to  th e  b a n k ru p t ,  w ith  l ia b il i t ie s  
o f  $S,561.95. T h e  f i r s t  m e e tin g  w ill be 
c a lled  a t  o n ce  a n d  th e  d a te  g iv e n  h e re . 
A l i s t  o f  th e  c r e d i to r s  o f  th e  b a n k r u p t  
is  a s  fo llow s:
C o -o p e ra t iv e  F o u n d ry  Co.. R o c h e s 

t e r  ----------------------------------------------- $3.150.62
G. R. S a v in g s  B a n k , G ra n d  R a p id s  695.00
N y d e m  & O ole, G ra n d  R a p i d s _10.80
G. R. S a n i t a r y  T o w el Co., G ra n d

R a p id s  ------------------------------------------  1.50
H a r r y  D. J e w e ll , G ra n d  R a p i d s . .  50.00 
C o n s u m e rs  B o w er Co., G ra n d  R ap . 5.19 
In d u s t r ia l  B a n k , G ra n d  R a p id s  __ 17.00
J a c k  D e Y ou n g , G r a n d v i l l e ________  70.75
M rs. B o u m a . G ra n d  R a p id s  ______  16.00
R u th  W a rn e r ,  G ra n d  R a p id s  ____ 81.81
M. E . N ew ell, G ra n d  R a p i d s _____125.67
C o m m e rc ia l C re d i t  C o., B a l tim o re  40.00
R. W. L o rc h , G ra n d  R a p i d s ______111.67
B a x te r  B ro s ., G ra n d  R a p id s  _____ 22.50
B u c k e y e  B o ile r  W o rk s , O a y t o n _142.18
C o n s u m e rs  P o w e r  Co., G ra n d  R ap . 4.25
C h ic ag o  D a ily  N ew s, C h i c a g o ____ 4.40
D e V r ie s  P r in t i n g  Co., G ra n d  R ap . 37.00 
E x c e ls io r  S tee l F u r n a c e  Co., F o r t

W a y n e  -------------------------------------------- 126.66
F t .  W . E n g in e e r in g  & M fg. Co.,

F o r t  W a y n e  _____________________  75.20
F o rb e s  & B e lk n a p , G ra n d  R a p id s  25.20 
G e n e ra l S h e e t M e ta l W o rk s . G ra n d

R a p id s  ____________________________ 40.75
H e ra .d ,  G ra n d  R a p id s  ____________  58.11
P re s s ,  G ra n d  R a p id s  ______________  17.62
G ley e  H a r d w a r e  C o.. G ra n d  R a p id s  13.47
G. R. B a t te r y  C o., G ra n d  R a p id s_ 7.00
G. R. W e lfa re  U n io n , G ra n d  R a p id s  20.00
C h ro n ic le , G ra n d  R a p id s  _________  22.00
H a r t  & C ooley , N ew  B r i ta in ,  C onn . 11.63 
H a y d e n  S u p p ly  Co., G ra n d  R a p id s  49.77 
H e a t  E q u ip m e n t  Co., L in co ln . N eb . 37.00
W . C. H o p so n , G ra n d  R a p i d s ____816.58
L e ite l t  Iro n  W o rk s , G ra n d  R a p id s  25.00
L a n s in g  S ilo  C o., L a n s i n g ________  435.36
T h o s . F . M cQ u ire . G ra n d  R a p id s  35.00 
M e y e rs  T r a n s f e r  C o., G ra n d  R ap . 34.40 
M ich . B ell T e l. C o.. G ra n d  R a p id s  18.35 
Q u ick  M eal S to v e  Co., S t. L ou is__  184.45
R o y a l T y p e w r i te r  Co., G ra n d  R ap . 8.00
H a t t i e  S h e rm a n , S a r a n a c  ________  500.00
S ta n d a rd  V u lc a n iz in g  Co., G ra n d

R a p id s  ____________________________ 8.22
H e r b e r t  B . S te w a r t  Co., G ra n d

R a p i d s -----------------------------------  6.30
L. C. S m ith  & B ro s ., G ra n d  R a p id s  12.00 
S ta n d a r d  O il B u r n e r  C o.. S t. L o u is  10.00 
T u l l te  & B a ile y  M fg. C o., N ew  Y. 448.50 
T ra v is  L u m b e r  Co., G ra n d  R a p id s  11.67 
T e le p h o n e  D ir e c to ry  A dv . C o.,

D e tro i t  ____________________________ 3.00
U n iv e rs a l  C a r  & S e rv ic e  Co., G ra n d

R a p id s  ------------------------------------------- 28.20
H a ro ld  W o rm  Co.. G ra n d  R a p id s  46.85 
C h a r le s  S. W e a th e r ly .  G ra n d  R ap . 20.26
W e a th e r ly  Co., G ra n d  R a p i d s ____ 6.37
W e s te rn  U n io n  T e l. C o., G ra n d  R. 9.80 
Y o u n g s to w n  B o ile r  & T a n k  Co.,

Y o u n g s to w n , O h io  _______________ 35.00
N a tio n a l  C o -o p e ra t iv e  O il Co.,

G ra n d  R a p id s  ____________________  252.89
C o m m e rc ia l C re d i t  Co., B a l tim o re  425.00 
In d u s t r ia l  B a n k , G ra n d  R a p i d s _17.00

Little Hazel had heard her Sunday 
school teacher speak of backsliders. 
One rainy Sunday morning, when her 
mother thought it best for her not to 
attend Sunday school, she said, “I’ve 
just go to go, for the teacher says that 
if we don’t come every Sunday our 
backs will glide.”

IN THE REALM OF RASCALITY.

Cheats and Swindles Which Merchants 
Should Avoid.

The new creed of the Federal Trade 
Commission as expressed by W. E. 
Humphrey is as follows:

We do not believe that success is a 
crime;

We do not believe that failure is a 
virtue:

We do not believe that wealth is 
presumptively wrong;

We do not believe that poverty is 
presumptively right;

We do not believe that industry, 
economy, honesty and brains should be 
penalized;

We do not believe that incompeten
cy. extravagance, idleness and ineffi
ciency should be glorified;

We do not believe that big business 
and crooked business are synonymous.

We believe that 90 per cent, of 
American business is honest.

We believe that 90 per cent of Ameri
can business is anxious to obey the law.

We want to help this 90 per cent, 
of honesty.

We want to control or destroy the 10 
per cent, that is crooked.

In an address before the Chamber 
of Commerce of the United States at 
Washington, W. E. Humphrey, of the 
Federal Trade Commission, explained 
the working of the new “no publicity” 
rules recently adopted by that body 
and defended them from attack that 
had been made upon them by the 
minority of the commission. He de
clared that “in the interest of the pub
lic" is the chart and compass that 
should direct always the course of the 
commission and said that the changes 
that have been made are right and in 
the public interest. Mr. Humphrey 
said in part:

“In the past, when a complaint was 
received, an ex parte investigation was 
made. Sometimes these investigations 
were extensive, often they were super
ficial. and not infrequently they were 
merely formal. Upon such an investiga
tion, a complaint was issued against 
the respondent—that being the term 
used to designate those against whom 
the commission proceeds—and immed
iately upon issuance of this complaint 
the commission itself officially gave 
out publicity as to the charges against 
the respondent. Such publicity, com
ing with the official stamp, especially 
in cases where the respondent was 
prominent or the political effect im
portant, was given wide circulation. 
Particularly was this true of any sen
sational statements made in the pub
licity.

“It sometimes happened that the re
spondent knew nothing of the matter 
until it saw itself advertised as a crook 
by the headlines in the public press, 
and never was the respondent given an 
opportunity to be heard before such 
publicity was issued. It frequently 
happened that thereafter, on the hear
ing of the case, sometimes months af
terwards, sometimes years afterwards, 
that it was found that the respondent 
was entirely innocent and the case was 
dismissed. But this dismissal brought 
no headlines in the press. It was not 
news. It furnished no text for social
istic and bolshevist propaganda. It 
furnished no political weapon for those 
who preach the doctrine of universal 
dishonesty in the conduct of American 
business. The injury done to the re
spondent, the poison injected into the
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public mind was not removed by the 
dismissal of the case.

“Let me give you an illustration. In 
giving these illustrations, the facts may 
not be exactly as they occurred. If 
they are not, they might very easily 
have occurred. The commission issued 
a complaint against a company, charg
ed with having illegally acquired the 
stock and assets of several competitors. 
That respondent had arranged to bor
row some forty million dollars to 
finance this transaction. When the 
case came to trial, it was found that 
the transaction was perfectly legiti
mate and would have been to the pub
lic interest. But what a travesty on 
justice! The publicity given out when 
the complaint was issued caused the 
banks to withdraw the loan, the credit 
of the respondent was destroyed, it 
was a bankrupt long before the case 
was heard. Not only the respondent, 
but the other companies that were to 
be consolidated with it, were ruined, 
and a great, legitimate industry de
stroyed. Both the public and the re
spondent were entirely without redress.

“The majority of the commission be
lieves that such practice is unjust to 
the respondent, a reflection on the com
mission. and insidiously dangerous to 
the public. This practice has been 
condemned and stopped. I submit to 
you whether our action was right or 
wrong.

“Another change in .our rules of far- 
reaching importance is in regard to 
settling cases by stipulation. If a 
party is violating the anti-trust law and 
by stipulation quits such practice, why 
is not the public as fully protected by 
such stipulation as they would be by 
gcing to the expense of a trial and 
issuing an order thereafter?

“It seems to me that our plan of 
stipulation not only accomplishes all 
that can be secured by trial, and saves 
the public expense, but that it is in 
harmony with the spirit of our juris
prudence, that always holds out every 
inducement to settle controversies by 
compromise and settlement without 
litigation, so long as the public in
terest is protected. And let it not be 
forgotten that in many ‘cases a stipu
lation can be secured where conviction 
on trial would be impossible. I sub
mit to you the wisdom and justice of 
this new procedure.

“Nothing has aroused greater oppo
sition from those who are opposed to 
the change in rules than our policy of 
settling cases by stipulation. Our op
ponents say that this should not be 
done; that in all cases where stipula
tions are warranted, the case should 
proceed to trial. As I construe it, the 
primal duty of the commission is to 
protect the public from unlawful prac
tices. If this can be accomplished by 
stipulation instead of litigation, leaving 
out of the question the great cost to 
the taxpayer in these days of dire nec
essity for economy, what can be the 
objection to so stipulating? I know the 
objection voiced by the opponents to 
such procedure. They say that they 
want to terrorize dishonest business. 
To use the stock phrase of the profes
sional demagogue, they tell us that 
they want to ‘put the fear of God into 
the hearts of the dishonest.’

“But while we are terrorizing the ten

men in business that are dishonest, are 
we not at the same time terrorizing the 
ninety men that are honestly trying to 
obey the law? It is absolutely dis
honest to claim that there is a clear 
and distinct line between what is and 
what is not unlawful under the anti
trust acts. It is therefore, absolutely 
dishonest to say that when they are 
violating, it is always done purposely.
It is absolutely dishonest to say that 
when men violate the anti-trust act, 
their action is always as reprehensible 
and that it is done as knowingly as 
when men violate laws that for ages 
have been recognized by common con
sent without statutes. The Supreme 
Court of the United States has many 
times divided upon what action con
stituted an unfair method of competi
tion. How can it honestly be contend
ed then, that business men know with 
certainty?

“I believe that the chief objection to 
settling cases by stipulation lies in the 
fact that it tends to lessen the publicity 
that the demagogue and the fanatic 
wish to use in their propaganda of so
cialism and discontent.

“Do not forget that our rules in re
gard to publicity and to stipulation do 
not apply in cases where the business 
itself is inherently fraudulent or 
where the business is legitimate, but 
is conducted in such manner as to 
show the dishonesty of those engaged 
in it, or where the record and reputa
tion of those complained of are such 
as to warrant the commission in be
lieving that a stipulation would not 
be honestly entered into, or honestly 
observed. To this class of cases be
long stock selling schemes, those that 
commonly come under what is desig
nated as the “Blue Sky Law’; the 
so-called industrial schools, with their 
false and misleading advertisements, 
that are robbing and blackmailing the 
ambitious young men and women of 
to-day who are endeavoring to better 
their conditions; the merchant who 
sells one class of goods and delivers 
another to the purchaser. The public 
interest demands in cases of this kind, 
an immediate exposure of such par
ties. Stipulations with them would 
not be justified on any ground. The 
commission will give the widest 
publicity in its dealings with crooks. 
And let all understand that under no 
circumstances will the commission 
stipulate with dishonesty.

"By our rule of stipulation I believe 
that fully 75 per cent, of the contro
versies before the commission are 
going to be settled fairly and honestly 
and to the interest of the public, with
out the expense and work of a trial, 
and to the very great saving of money 
to the taxpayer; and that the injus
tices both to the respondent and to 
the public of improvident action and 
premature publicity, will be practically 
eliminated and that it will give to the 
commission the time and the oppor
tunity, heretofore impossible, to prop
erly consider the really important pur
poses for which it was created.

“The majority of the commission 
believes that the interest of the public 
can be best promoted by assisting 
honest business. We believe that in 
order to help most effectively honest 
business that we must have the con-

fidence of honest business. I want 
the business men of this country to 
know that we have no ulterior motive 
in any action or investigation we may 
make or in the acquiring of any in
formation. We want our actions to 
square with our motives. We want 
everyone to know that they can deal 
with us on the square and that their 
confidence will be sacredly protected.

“In view of this policy, the commis
sion has decided that hereafter in any 
matter whatever, where the respondent 
voluntarily submits any papers or 
documents of any kind whatsoever to 
the commission, that they will be held 
as strictly confidential. No one else 
can inspect them except upon proper 
order of the courts. In other words, 
we want the business men of the coun
try to know that when we ask them 
for information, such information is 
for us alone. We want them to un
derstand that whatever they may think 
of what has been done in the past, 
hereafter the Federal Trade Com
mission is not going to be a sort of 
smelling committee or a detective 
agency for any other department of 
the Government.

“In the past many cases have been 
brought before the commission where 
the aggrieved party had a plain and 
adequate remedy at law. A familiar 
illustration is that of the cases where 
concerns are engaged in the same 
business, both conducting its affairs 
in an honest manner, with no com
plaint from the public about the ac
tion of either. One would accuse the 
other of infringing unlawfully upon 
its trade name. It would appeal to 
the commission and the commission 
would take jurisdiction of the matter.

“In such case, the public interest is 
small. There is a plain and direct 
way for redress in the courts. As 
the commission feels that at all times 
it must-be controlled by the public in
terest, we feel, especially in view of 
the many more important matters de
manding our attention, that we are 
not justified in spending the public 
time and money in the prosecution of 
such cases. We do not believe the 
tax payer should pay the cost of 
private litigation.

“Do not think that the work of the 
commission will be lessened by the 
new rules. Such will not be the case. 
Our work will not be lessened, it will 
only be changed. There are matters 
now of great importance, directly af
fecting the interests of thousands, in 
many cases, of millions of American 
citizens imperatively demanding our 
immediate attention. There are more 
big matters than we can possibly care 
for. Under such circumstances, we 
believe that the public interest de
mands that we attend to the big 
things and drop the little things.

“It has been charged that hereto
fore it has been the practice of the 
commission, when a court in one jur
isdiction makes a ruling that did not 
meet with its approval, they would 
proceed with cases involving the same 
question in another jurisdiction, hoping 
that the court there would make a 
different ruling, or that the respond
ent, rather than be put to the cost and 
annoyance and the publicity of a suit, 
would follow the commission’s direc

tions. The majority of the commis
sion believes fo-day that whatever the 
opinion of the courts may be upon a 
law question, that this should guide 
the commission until overruled.

It’s unwise to boast of your gene
alogy. Even if you succeed in tracing 
it back to Adam and Eve you haven t 
any the best of the rest of us.
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Truths of Science Cannot Be Over
come.

Grandville, June 2—Down in Ten
nessee they have opened up the great
est question of the age and prepara
tions are making for a stubborn legal 
battle as to whether the schools shall 
be banded with hoops of steel against 
all progress.

Evolution or no evolution. The 
truths of science have been declared 
not good for the children of that State, 
so a puny school teacher has been 
placed under arrest for teaching pro
gression in nature as it is understood 
by the greatest minds of the world.

William Jennings Bryan has thrown 
himself into the breach and expects 
to hold up to ridicule the idea as old 
as the world that we are one whit in 
advance of the days of Adam and Eve.

Certainly the wise (?) heads of the 
Tennessee legislature builded better 
than they knew when they tossed the 
question of evolution into the arena 
for open public discussion. The great
est minds of the world stand firm in 
the knowledge that progress could 
never be made without evolution, and 
the silly idea that the question hinges 
on whether man sprang from the mon
key is not entertained by well inform
ed people, William Jennings Bryan 
and others to the contrary notwith
standing.

All creation has been in the progress 
of evolving since the beginning of 
time; to deny this is to set one’s self 
down as too dense to understand the 
simplest rules of mathematics.

Scope, the Tennessee teacher, is 
willing to sacrifice himself on the al
tar. of science, and it will be an en
gaging sight to watch the threshing 
out of the question of evolution when 
this case comes to trial in July.

T hat scientific discoveries should be 
kept out of the schools seems to be 
too far fetched to be worth consider
ing. Those Bible folks who see an
tagonism between divine Revelation 
and evolution have not taken into con
sideration the great facts in nature of 
which we are learning more and more 
as time goes on.

Even the best Bible students grant 
the facts of evolution, and still have 
faith in the Book of Books. There is 
no real antagonism  between evolution 
and religious thought.

The fundamentalists and modernists 
who are threshing out their ideas in 
acrimonious debate are really farther 
apart than are genuine religionists and 
scientific tru ths as revealed in the evo
lution of all created things.

Scientific tru th  will not displace the 
facts of the Bible if those facts are 
founded on solid rock, as we are told 
they are.

Science and religion should go along 
together. W hen science grinds off 
some of the mouldy traditions of the 
past it is certainly evident that these 
supposed facts had not the proper 
foundation for their being.

Evolution is simply a development, 
a growth from a lower order of life 
into a higher sphere, and to say that 
man necessarily sprang from the mon
key is an attem pt to ridicule a great 
tru th  which cannot be gainsayed by 
any priest, potentate, lawyer or state 
legislature on earth.

W ithout evolution this world would 
still be in a nebulous state, unfit for 
the habitation of man.

There is no question whatever but 
that the science of evolution is a fixed 
fact in nature which no school of 
religious fanatics can thrust aside. The 
wisest philosophers and statesmen ac
cept evolution as do many of the ablest 
preachers in the world to-day.

It is anything but a credit to those 
who seek to keep the tru th  out of the 
schools. Our young people are sure 
to  learn more or less about the facts 
of evolution outside the schools, and 
how m uch better to  have it taught by 
earnest scientists within the schools. 
T here is no necessary religious cult 
going to suffer because of this fact in 
nature.

We are making new discoveries 
every day. What has radio to do 
with religious thought? Does the 
seeming miracles performed by this 
wireless new' discovery affect the 
standing of our churches? Hardly, 
then why let the known facts of evo
lution, as old as the creation, mar the 
processes of religious thinking?

It does not alter facts to shove one’s 
head under the sand and affect not to 
see when scientific explorers in our 
great universe bring out new ideas and 
new effects in nature, which though 
long slumbering in the womb of creat
ed matter, have always existed in one 
form or another.

Undoubtedly this trial about to 
come off in a neighboring state will 
have a good effect upon the public 
which has been fed up on the monkey 
tales of the Bryans and fundamental
ists of his ilk.

Truth crushed to earth will rise 
again, while error writhes and dies 
amidst its worshippers.

Our present day civilization has 
been brought about by evolution.
1 here is no question about it. To 
evolve is a fact in nature so plain it 
is to wonder that great minds see any
thing to question in the fact.

From a lower to a higher condition.
I his is evolution whether man came 
originally from worms, beetles or mon
keys. It is silly to question the facts 
as we find them in nature. To do so 
is certainly flying in the face of the 
divine will which has made our world 
and everything that lives and moves 
and breathes upon our earth as well 
as the great ocean of suns and planets 
far beyond the ken of mortal imagina
tion.

The Commoner has had his hopes 
blasted in three great National con
tests, as he is surely in for a fourth 
great turndown when he attempts to 
face down the truths of science.

Old Timer.
Kalamazoo Jobbers Entertain Their 

Customers.
Kalamazoo, June 1 — Kalamazoo 

wholesalers and Allegan’s representa
tive business and professional men 
gathered last Thursday evening in the 
latter city for a most enjoyable dinner 
session. Fully 150 were present.

Dorrance L. Goodrich, of the Good
rich Candy Co., acted as toastmaster. 
He introduced in turn Geo. H. Martin, 
credit man for the Taylor Produce Co.; 
George E. Kelley, manager of the 
Kalamazoo branch of Lee & Cady, and 
George K. Taylor, mayor, of Kalama
zoo. Mr. Martin spoke on “Credits.” 
Mr. Kelley took for his topic, “The 
Relations of Jobber and Retailer.” 
Maydr Taylor welcomed Alleganites 
as dinner guests of the Kalamazoo 
wholesalers. Various Allegan citizens 
acknowledged the hospitality of their 
hosts.

The luncheon session at Otsego was 
also a decided success. Big delega
tions from both Otsego and Plainwell 
attended, fully seventy-five in all being 
present. George E. Kelly presided as 
chairman of the meeting. Dorrance 
L. Goodrich, who has been calling on 
the merchants of Otsego for the last 
twenty-two years, gave some interest
ing reminiscences of business in that 
town. George H. Martin expressed 
the gratification of the Kalamazoo job
bers that such a fine delegation had 
turned out for the Otsego luncheon 
session, at the same time explaining 
that “the real purpose of the whole
salers’ trip is not to make customers 
of our friends but instead to make 
friends of our customers.” He added 
that Kalamazoo is so located to be the 
best jobbing center in Michigan and, 
when you think of anything that is 
made in Kalamazoo think of Kal
amazoo.”

Detroit—Ralp & Brabant, 2827 John 
R. street, furniture, carpets, etc., has 
changed its name to the John H. 
Ralph Carpet Co.

Gabby Gleanings From Grand Rapids.
Grand Rapids, June 2—Barrett A. 

Robison has written and published a 
beautiful book on Our Flag, giving its 
history and describing how it should 
be honored, respected, saluted and dis
played. Every American citizen should 
be the possessor of this book, which 
costs only 25 cents. The address of 
the author is 323 South Division 
avenue.

Uncle Louie Winternitz, who has 
been at the Battle Creek sanitarium 
for some time, has returned to Chica
go, where he will remain until he 
starts for his summer stay at Charle
voix via Grand Rapids. Mr. Winter
nitz made and colored many new pic
tures during his winter stay in Ft. 
Meyer, Florida, greatly to the delight 
of his friends and the profit of the art 
organizations which are the beneficiar
ies of his bounty.

The Good Drug Stores, which has 
49,000 shares of non-par stock, has 
taken over the Mercer Drug Co., of 
Flint, the Schrouder Drug Co., of 
Grand Rapids, and the Sanford drug 
stores, of Muskegon. Mr. Sanford, 
who removed from Muskegon to Grand 
Rapids two years ago, has now re
moved to Detroit to assume the gen
eral management of the new organiza
tion.

John A. Lake, of Smith & Lake, 
grocers at Petoskey and Mancelona, is 
in the city this week as a delegate to 
the Grand Commandery.

Thomas B. Ford, who has been cov
ering Chicago trade for the past year 
for the De Pree Co., of Holland, has 
signed up with the A. D. S. to cover 
Illinois territory, with headquarters 
at Joliet. Mrs. Ford and daughter, who 
are visiting friends in Grand Rapids, 
will join him at Peoria in the near 
future.

The treachery of the Furniture City 
band on the occasion of the Knights 
Templar parade yesterday is in keeping 
with the traditions of that organization. 
While under the management of the 
late Frank Wurzburg, the organization 
played the same disreputable trick on 
the Grand Rapids Commandery at a 
Detroit conclave, making itself the 
laughing stock of the world by refus
ing to march in a procession which in
cluded the famous Marine band of 
Washington, composed of the finest 
musicians in the country. Grand 
Commander Moore is entitled to the 
commendation of every patriotic citi
zen of Michigan for the firm and un
compromising stand he assumed in 
connection with the underhanded tac
tics of the union organization, which 
is utterly devoid of honor and decency. 
For more than forty years the manage
ment of this band has been character
ized by treachery, duplicity, incapacity 
and inability to produce music worthy 
of the city. Any one who touches 
trades unionism at any angle is pretty 
likely to get his fingers burned, be
cause of the unscrupulous character of 
union leaders in all lines. They make 
contracts in apparent good faith and 
then violate them at a critical period 
when the default will cripple the other 
party to the contract. Any one who 
places any reliance on the word or con
tract of a union man frequently finds 
he is dealing with a rattle snake.

The retirement of Wm. C. Keelev 
from the management of the Morton 
Hotel is a matter of very general re
gret among those who appreciate good 
hotel keeping and realize how difficult 
it will be for the hotel owners to se
cure another landlord who can ap
proach Mr. Keelev in efficiency and 
thoroughness. Under the direction and 
control of Mr. Keeley, the Morton Ho
tel was conducted in a masterly man
ner. It immediately took high rank 
as a commercial hotel. Notwithstand
ing the handicaps under which Mr. 
Keeley labored (for which he was in 
no way responsible), which would have 
staggered a less resolute man, the 
Morton Hotel is handed over to Tem- 
oorarv Manager Chittenden in excel
lent condition and with a reputation

which does not suffer by comparison 
with the old Morton House conducted 
so many years by that prince of boni- 
faces, J. Boyd Pantlind. Mr. Keeley’s 
career in Grand Rapids was entirely 
creditable to him in every way and he 
leaves the city with the hearty good 
wishes of every one who believes in 
the theory and practice of the Golden 
Rule.

John Brunger has purchased the 
Hoebeke hardware stock and removed 
it to one of the new stores recently 
erected at Paradise Park on Plainfield 
avenue. The business will be conduct
ed under the style of the Paradise 
Hardware.

Items From the Cloverland of Michi
gan.

Sault Ste. Marie, June 2—A few 
straw hats appeared on the street Dec
oration day, but as the day was ideal, 
with no rain and the first real summer 
day that we had this year, the rushing 
of the season was overlooked. Most 
of the stores were closed for the day 
and the event was observed in a fitting 
manner.

Ralph H. Gooch, the well-known 
grocer of Manistique, was a visitor 
here last week. He reports an im
provement in business in his home 
town this spring and looks forward to 
a big share coming from the tourist 
trade during the season.

The Standard grocery store, at Man
istique, was visited by thieves last 
Saturday night, who staged a come
back on Tuesday, this time taking $20 
in pennies, which had been left in the 
till. No other loss was noticed on the 
second call.

Men who haven’t automobiles, 
babies or radios can brag about their 
golf scores.

Sam Maurufus and his brother, Jim 
proprietors of the Savoy cafe, have re
decorated the entire interior of the 
cafe. It is now one of the finest look
ing places in the city. Everything is 
ready for the rush of tourists to visit 
us soon.

Money lost in speculation is dropped 
by men who are trying to pick it up.

Marquette has the honor of putting 
on the first real fight for the middle 
weight championship, between Greb 
and Nuss, which is staged for June 5. 
Tickets are on sale now and many of 
our local sports will contribute, but if 
the rush is going to be anything like 
the rush to Canada for 4.4 lager. Mar
quette won’t have room for the bunch.

Ham Hamilton, of the Pickford 
Grocery Co., was a business visitor 
here last week, taking back a truck 
load of merchandise.

Herbert E.’ Fletcher, Cashier of the 
Sault Savings Bank, is remodeling his 
summer cottage on the bay shore, also 
putting on a large addition to be used 
for dancing. When completed, it will be 
one of the finest cottages on the shore.

C. C. Crawford, the new merchant at 
Stalwart, brought in a truckload of 
farm produce last week, taking back 
a load of supplies. He is a subscriber 
to the Tradesman, which he considers 
a big asset, because it contains so much 
valuable information, helpful to a new 
beginner.

L. Kitchen, who lias been in the 
grocery and meat business at Kenneth, 
has sold out to C. B. Dell, the well- 
known merchant at Ozark, who will 
run the place as a branch store, with 
Mr. Davey in charge. Mr. Kitchen 
will engage in the restaurant business 
at St. Ignace.

C. D. Ingalls, the well-known mer
chant of Strongs, wrote a fine poem 
w'hich was published last week in our 
daily paper, the Evening News, en- 
titled^ Lest We Forget. This was the 
first information we had of his being 
a poet as well as a merchant. His 
many friends here will look forward to 
hearing from him again.

Why is it that a man who never 
kisses his wife is outraged when some
body else does?

William G. Tapert.


