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The Winds of Fate
One ship drives East and another drives West 

With the selfsame winds that blow.
’Tis the set of the sails,
And not the gales,

Which tell us the way to go.

Like the winds of the sea are the ways of fate: 
As we journey along through life, 

fTis the set of a soul 
That decides a goal,

And not the calm or the strife.

E L L A  W H E E L E R  W ILC O X



Parowax

' I 'HIS IS PARO W AX SEASON— the time o f year w hen Parowax sales run the 
A  largest. For the housewives o f the M iddle W est know that nothing else protects 

their preserves from mold and ferm entation like an air tight seal o f Parowax.

This year, the sale o f Parowax is larger than ever before. Each year there is an in
crease in the number o f wom en who use this m odem  way o f preventing their  
preserves from spoiling.

The dealer who sells Parowax profits by this demand. Keep the Parowax packages 
out on your counter, so that your customers w ill know that you handle it.

Standard Oil C om p any  
[Indiana]
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T H E  U N IN T E R E S T E D  W EST .
T here is, or was, a plan to raise 

$100,000,000 from  bankers, insurance 
com panies and m ortgage-loan concerns 
to finance farm  co-operatives and 
thereby soothe farm unrest. The corn 
belt is not im pressed thereby. I t does 
not appeal to the price-fixer, and 
W  estern reactions are about as ex
pected.

The corn belt com m ittee is the gen
eral headquarters of farm  revolt. Its  
chairm an is W illiam  H irth  of Colum 
bia, Mo., who speaks its mind about 
the proposed plan .when he charges 
its real purpose is— 
to supply a political soothing syrup 
that will tide the Republican party  
past the N ovem ber elections rather 
than to deal fairly with th is g reat ques
tion. Tim e and again the farm  leaders 
have stated that w hat the farm ers 
need is not a chance to go fu rther into 
debt, but a price for their commodities 
th a t will enable them  to pay off a part 
of the enorm ous debt they already 
owe. Since the close of the w ar farm  
values have shrunk to $20,000,000,000, 
while the farm -m ortgage debt has in
creased to the extent of $8,000,000,000. 
and to throw  an extra $100,000,000 
into the ravenous jaws of the situation 
would be like pouring w ater into a 
rathole.

The M issourian m ay eiix  his m eta
phors, jangle his facts and tangle his 
figures, but his m eaning is plain. The 
farm er is no longer interested in loans 
and but little interested in co-opera
tives—he does w ant prices fixed, and 
that is w hat is w rong in the corn belt, 
where anything is wrong.

T his same corn belt com m ittee has 
it all figured out how the average Mid- 
W est farm er gets a gross average in
come of only $2548.40 a year, while 
his gross operating expenses are $4646.- 
68. Therefore, his net loss is $2120 a 
year. Furtherm ore, somebody m ust 
make good that loss.

Economically, the $100,000,000 plan 
m ay or m ay not be sound. Politically, 
it is not w orth a pew ter dime. If the 
A dm inistration w ants to please the

corn belt com m ittee, let it make a r
rangem ents to  take from  the consum 
er and taxpayer enough m oney to give 
$2120 to each “average M id-W est 
farm er.” Then it may have a real 
rem edy. N othing else will satisfy and 
there is no saying how long even this 
would keep the peace in the corn belt.

C O N D IT IO N S IN  CO TTO N.
Every little bit of rainfall that oc

curred in the grow ing districts served 
as a pretext for depressing cotton 
prices during the past week. T his 
would not have been the case had 
there been any fairly fixed view as to 
the probable size of the crop. The 
yield was officially estim ated, accord
ing to appearances on Aug. 1, a t over 
15,600,000 bales. T he next estim ate is 
to be issued at noon tom orrow  and 
m ay show a g reater o r lesser total. 
W hatever the am ount m ay be, how 
ever, it is conceded that there will be 
plenty of cotton available for all pu r
poses, foreign and domestic, the carry 
over of 3,500,000 helping to assure 
this. If grow ing conditions continue 
favorable during this m onth and next, 
there is even the possibility of a rec
ord crop. T his would m ean 15 cent 
cotton. In Great Britain the spinners 
of yarns from Am erican cotton have 
been dissatisfied for a long time be
cause they were doing business at a 
loss. They have finally entered into 
an agreem ent to establish minimum 
prices which shall show a profit, and 
have bound them selves under a pen
alty to abide by the agreem ent. B rit
ish m akers of cotton piece goods would 
like to do the same, as much of their 
export business has been conducted at 
a loss simply to keep their foreign 
m arkets. In the local m arket trading 
in gray goods during the week was 
ra th er spotty, being influenced som e
what by the nearness of the G overn
m ent’s cotton estim ate. There w as a 
little softening in prices, but the  quan
tities of goods disposed of were not 
large. M ost of the sales were of spots 
or for nearby delivery. Some open
ings for wash goods for Spring oc
curred during the week. The offerings 
em phasize especially the finer fabrics 
calling for prices as high as a dollar 
a yard at wholesale. Belated sales of 
heavyweight underw ear are still re
ported and some difficulty in getting  
deliveries m ay yet appear. Certain 
lines of hosiery are said to be m oving 
well.

V A ST SU M S FO R  CH A R ITY .
Concrete evidence th a t the N ation’s 

faith in the effectiveness of religion is 
profound is found in a com pilation of 
contributions given last year to the 
leading denom inations. A ccording to  
an estim ate by Dr. L u ther E. Love- 
joy, president of the U nited S tew ard
ship Council of the Churches of C hrist

in the U nited S tates and Canada, 
church w orkers contributed a to ta l of 
$648,000,000, of which P ro te stan t 
groups gave $363,600,000 and Catholic 
congregations $168,000,000. Jew s gave 
$18,500,000 and miscellaneous o rgan
izations $10,500,000. Much of this 
m oney was devoted to charitable pur
poses, including domestic and foreign 
m issionary service. T h is generosity 
a ttests the constantly  increasing pow
er of spirituality as that force is ap
plied to the everyday tasks of the 
church in the modern world.

If an ounce of prevention is w orth 
a pound of cure, even when the cure 
w'orks, how inestim ably valuable it 
m ust be when there is no cure. T his is 
precisely the situation with reference 
to nobody know s how m any cases of 
blindness. O nly recently has it been 
realized that many men and women 
who to-day are hopelessly blind m ight 
have escaped this dread m isfortune if 
in childhood they could have attended 
a sight-saving class such as those th a t 
are gradually  being established in this 
country. The progress of this agency 
—as im portan t economically as appeal
ing in a hum anitarian way—is all too 
slow. M rs. W inifred H athaw ay, who 
is associate director of the N ational 
Com m ittee for the P revention of Blind
ness and who is credited with having 
brought this m atter to the attention  of 
a larger num ber of persons in this 
country  than  anybody else, points out 
that there are only 250 sight-saving 

classes in the U nited States, when there 
should be 5000 or more. M ultitudes of 
children who have only partial vision 
are being sent to  schools for the blind 
or are being deprived of education en
tirely because of their inability to  keep 
up with the regu lar school classes. 
H ere is ano ther b it of evidence tending 
to show th a t we have hardly begun 
to grapple with the problem  of educa
tion.

It takes all kinds of people to make 
a world. Some of them devote them 
selves to sw im m ing the English C han
nel, o thers to m ountain clim bing or 
orchid hunting, polar expeditions or 
deep-sea diving. T h .re  are "desert 
ra ts"  who never are happy unless they 
are knee-deep in hot sand. Then there 
are folks who have a yearning to sail 
across the A tlantic in such a ship as 
the Vikings used when they sailed to 
Greenland and o thers who w ant to 
sail around the world in a sail-rigged 
row boat. One of these is about to set 
forth from New Y ork City in a tw enty- 
two footer. M aybe he will make it. 
Maybe he will not. M aybe it will take 
him three years: M aybe longer. He
will be as lonely as a m ountain herm it 
and lonlier than a sheep herder. There 
are people who are like that.

New State Park N ow  Ready For Re
sorters.

Boyne City, Aug. 24— Boyne City 
for many years has been advertising 
and bragging about the Y oung State 
Park. The original plat was given by 
Von Platon & Young, and to  complete 
the site the Chamber of Commerce 
turned to and bought fifteen acres 
to bring the land out to the Boyne 
City-Charlevoix road. W . H. W hite 
was the m oving factor in getting  the 
original plat donated. A fter the State 
took over the site Mr. Kukerski was 
sent here to lav it out, because of the 
lav of the land and the diversity of 
the tim ber grow ing on the three te r
races which rise gradually from  Pine 
Lake. He made the road leading in 
and out to follow the bluffs. Each 
terrace is characterized by a different 
type of tim ber and the roads display 
to  good advantage this characteristic 
In a direct line from  the high road to 
the lake it is a half mile, but bv the 
park road, it is one and one-fourth 
miles in and one and one-half miles 
out, a total of alm ost three miles; and 
every rod is in teresting  and different.

W hen the park was opened, only the 
road into the beach was built. I t  has 
served the purpose after a m anner, 
but it was never designed for a two- 
way road and the beauty of it was 
spoiled for the m otorist because of its 
narrow ness and sharp curves M ighty 
interesting for all hands, especially the 
driver, but not conducive to the full 
em ovm ent of the scenery.

T his defect has been remedied. T he 
road, which has been graded for m any 
years, has at last been com pleted and 
last Sunday the host gathered to cele
brate the event, so, that now our 
friends who come ’to take advantage 
of the unequaled attractions of the 
Young State park can drive in and 
out, adm ire the beauty of the driver 
and not have their hearts turning 
sum m ersaults everv few rods.

W e are m ightily pleased that this 
im provem ent has b - “n put through and 
we appreciate the help of the State 
P ark  superintendent in giving us this 
relief, where so many other places are 
clam oring for money. W hile the park 
is not bv anv m eans complete, this is 
one of the m ost im portant and will 
contribute very much to m aking it 
stiP more popular.

Of course, those who w ant to go to 
nowhere in an awful hurry  kick about 
the distance, but, fortunately the tim 
ber is so thick that cross trails are 
impossible or the place would look 
like a lot of rabbit runs in a swamp, 
as is exemplified at the entrance, an 
old meadow, where they have cut 
across until the effect is spoiled, w ith 
a net gain in distance of about two 
rods in a quarter of a mile.

Come up and see our new park.
Charles T. M cCutcheon.

Mt. Pleasant—Jam es Maxwell suc
ceeds the C. & W. Cash Store in busi
ness.

Howell— P. T. M urningham  suc
ceeds B. W . H arford  in the grocery 
business.

To have your eyes fixed on a job and 
fail to land it is not half so disgrace
ful as to lack the am bition to try  for 
the job higher up. Failure m ay be 
due to things and conditions which 
may be overcom e next time. T ry  
again.
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T H E  D E C L IN E  O F L IFE .

Preparations W e Should All Make 
For That Period.

W ritte n  fo r th e  T ra d esm an .
A num ber of years ago while con

valescing from  a serious illness cer
tain visions of life flitted before me 
with such reality  and they seemed to 
me to be so w orth  while, some of 
them, tha t as I was propped up by 
fluffy pillows on my bed I asked for 
a pad and pencil and jo tted  some of 
them  down and later turned them  over 
to the editor of the Tradesm an.

As a m atter of friendship and con
fidence he thought i t  w orth while to 
reproduce the notes in the colum ns of 
the T radesm an. T o my u tter aston
ishment I received m ore com plim ent
ary words from good friends concern
ing this contribution than for any 
other I ever turned over to the  kindly 
offices of the T radesm an.

Now th a t I am again experiencing 
similar physical difficulties and I am 
on the mend, I recall w ith sincere 
pleasure and gratitude certain visions 
which have come to me during this

Charles W . Garfield.

illness which have to do with certain 
responsibilities in life and which, per
haps, were em phasized in m y m ind 
because of the physical disability.

I t  is, perhaps, an erro r to  tu rn  over 
a second time th is type of observation 
to my friend, the editor of the T rades
man, but he will know w hether it is 
wise to take into confidence other 
friends in any possible publicity that 
may be given m y observations.

You know  the story of Pericles in 
his m asterful defense of A spasia that 
he accom panied his wonderful p ro
nouncem ents by a  display of emotion. 
H is old teacher, Socrates, in com m ent
ing upon it to Pericles, said, “Pericles 
wept and it was wonderful, but let him 
never repeat it.” A wise teacher 
m ight advise me in a sim ilar way con
cerning a second review of im pres
sions made upon a m ind during  a per
iod when life w as at ebb-tide.

M ost of our dream s a t such tim es 
are poor stuff, but occasionally a 
thought comes to us which carries 
with it a responsibility which we are 
glad afterw ard to recall and act upon.

W hile w atching the m ovem ents of 
an accomplished nurse and noting h?r

observations with regard to the prep
arations for sickness which had been 
made in our household, I recalled how 
little attention  m ost people give tc  
m aking plans for the inevitable sick
ness and death which com es to  every 
family circle.

In  spite of the philosophy of our 
good friends, the Christian Scientists, 
sickness is very real and death is in
evitable. D eath is as natural as birth. 
It is a part of the eternal plan and we 
do well to  consider it with the same 
intelligent thought th a t we give to any 
im portant processes connected with 
living in this world.

I recall in my experiences the build
ing of m any houses in which the  car
rying in and out of a casket was u tte r
ly im practicable w ithout despoiling the 
architecture of the building. As long 
as death is inevitable, why should peo
ple neglect to th ink  about these prac
tical affairs and thus avoid unneces
sary anxiety or trouble on the part of 
the living?

T he same th ing  is true  in connec
tion with the home accom panim ents. 
W e fill our lo u se s with attractive 
th ings which will give us happiness 
w hen we are in the enjoym ent of good 
health  and we refuse so often in these 
acquirem ents to rem em ber th a t sick 
days will come, when life is a t ebb
tide, and preparations for events of 
this character are neglected.

As I lie in bed with all the com 
forts about me and the  kindly a tten 
tions of thoughtfu l friends, I know 
how im portant is the tin t of the walls, 
the character of the pictures which 
adorn them  and w hat a delight it is 
to have windows in abundance, open
ing out upon beautiful landscapes 
which are restful and health giving.

W hy not think of all these things 
in advance of illness which is sure to 
come and really have joy in making 
preparations tha t shall not only re
lieve anxieties of those in attendance 
but m aterially add to the skill of phy
sicians and nurses in restoring  good 
health? T here are so m any little 
things which can be arranged in ad
vance which are wonderfully helpful in 
the care of the sick and in the resto ra
tion of good health.

In  all these thoughts of proper and 
wise preparations for these exigences 
of life I have little sym pathy with the 
theological pronouncem ents th a t find 
expression in such phrases as “P re 
pare to m eet thy  God” and “Accept 
salvation lest ye die in your sins,” but 
I do em phasize in m y mind the things 
which soften anguish and in the p res
ence of illness and death add to the 
com forts of living and reduce friction 
and anxiety to  their lowest term s.

A friend of mine having a consider
able estate refused during his lifetime 
to  think of death and its exigences and 
expended his energies in the acquire
m ent of substance and in the recep
tion and conveyance of happiness, u t
terly neglectful of w hat m ight occur 
if he should be suddenly taken away. 
H e died w ithout a will and those who 
knew  him well and understood his 
wishes with regard to his m aterial pos
sessions were g reatly  grieved that, 
through th is positive neglect, the ideas 
which he cherished could not be in any 
way fulfilled because of his unwilling-
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ness to face the inevitable and plan 
for those who should succeed him.

A nother instance comes to  my mind 
of a dear friend and his wife who not 
only gave serious attention to m atters 
which should arise following the death 
of either of them , but they carefully 
planned having in mind that both of 
them  m ight be taken aw ay about the 
same time. Providence arranged that 
they should depart from  this life the 
one closely following the  o ther and 
the careful arrangem ent for this event 
enabled those charged with the duty 
.of the settlem ent of th e  estates to 
carry out the wishes w ithout friction 
and in a m ost satisfactory m anner.

T his illustrated to me the vital im 
portance of recognizing the inevitable 
in life, facing it bravely, thoughtfully, 
and constructively so tha t care and 
anxiety on the part of successors shall 
be minimized and the anguish of p art
ing softened and sweetened.

W hile cogitating upon these im port
ant life obligations my “Dove of Com
fort sfomes to the bedside and says. 
“Shall I read you som ething in terest
ing and com forting?” and a ready 
acquiescence leads to the real enjoy
m ent of one of Mrs. Cam eron’s stories 
about the good doctor who was a 
Scotch pastor of wonderful adaptabil
ity to the needs of his parishoners and 
who was constantly  adding to the joys 
of those who were depressed, and 
giving appropriate and thoughtful 
counsel to those who were in anxiety 
and gentle w ords of courage to those 
who were depressed and discouraged, 
and always carry ing  upon a cushion of 
hum or the m ost im portan t lessons in 
life. The reading of these beautiful 
experiences and their resu lts quieted 
my own anxieties and  led to the whole
some desire tha t health and streng th  
should be restored, so tha t I could in 
my own lim ited field carry  out in 
some m easure the beautiful, soothing, 
helpful, streng then ing  m ethods of the 
beloved doctor.

Then I glanced up at the lovely 
picture of the m aiden sitting  in  her 
rocking chair and enjoying sweet 
thoughts engendered by a gift which 
she held in her hand and I fell off in 
sleep with a heart bubbling with 
gratitude over the thoughtful kindness 
and sweet neighborly expressions 
which had brough t joy to m y heart 
during the hours of illness and the 
spiritual depression accom panying a 
serious disability. My first thought 
upon aw akening was the  happy recol
lection of an event th a t naturally  link
ed itself with the m editations which I 
have recorded. I will share it with 
you.

It was m any years ago, after I had 
been m inistering to a very aged man 
who was under my care and for whom 
it seemed very difficult to give any 
service th a t would soften the “decline 
of life.”

As a child he did not like to  go to 
school. H e had led a very com m on
place, hard  working life. H e had neven 
learned to  play. H e did not enjoy 
reading. T here was nothing in the 
w ay of diversion th a t I could suggest 
that would add to the joy of his life.
I t was a pathetic instance of the close 
of a life w ithout preparation that would 
sweeten, m ake mellow, and glorify

when physical energies were at ebl 
tide.

W ith this experience freshly i 
mind I drove in my carriage to our 
country school house. I t  was the noon 
hour. The children, ranging from 
seven to fifteen years, were scattered 
over the playgrounds. Some of them 
were boisterously enjoying active 
games. O thers were sitting  in groups 
following the eating of the noonday 
lunch and having a good visit with 
each other, and still o thers engaged 
in bits of handiw ork which had some 
th ing  to  do with the school curriculum  

I drove alongside of the fence, and 
as I had done on o ther occasions, clap
ped m y hands vigorously. Im m ediate
ly the crowd of boys and girls surged 
tow ard the fence in delightful expecta
tion. Some of the little ones climbed 
into the carriage and others, while 
petting  the horse, looked up at me ex
pecting some com m unication that 
would give them  joy.

I said, Children, I have no bu tte r
flies or beetles or pictures or stories 
to-day. I am going to talk to you 
about a sober subject; preparation for 
the Decline of Life.” One boy turned 
his face partly- away and said, “Shoot 
the decline of life.” A nother said, “Oh 
give us a good story ,” and still another 
under his breath, “W hat do we care 
for the decline of life? Tell us som e
th ing  fresh and new and good,” and 
the little girls who had climbed into 
the carriage said, 1 H aven’t you got 
any th ing  nice to show us in the tin 
box?”

In terest in me was rapidly- declining 
and I saw I was up against it. W hc 
ever has tried to hold the interest of 
a lot of children on the playground 
when they were on the off side can un
derstand that I was on my- metal.

I said, “Children, who of you can 
tell me w hat I mean by the “decline 
of life?” Im m ediately hands w ent up 
and I asked several of them  to  tell me 
w hat was in their minds. One said 
when you are so old you don’t care 
w hether you live or die.” A little girl 
said. “ It m eans m y grandm other, whc 
sits in her rocking chair and knits and 
knits all day long.” This awakened 
replies from  m any others who im 
mediately- told me about grandfathers 
and grandm others and uncles and 
aunts who were old and some of them  
helpless and m ost of them  w anting tc 
pass on to the o ther life.

One boy said, “Uncle George is in 
the decline of life, that is to say, he 
can t w ork and is real old, but he is 
m ighty nice to us children. H e makes 
us kites and darts and all sorts of 
things to play with and as far as he 
can he plays with us, too." The chil
dren now were all interested in what 
each o ther was saying and I had com 
m and of the situation. I told them 
how certain it was th a t we are all go
ing to be old and tha t it ought not 
to m ake us unhappy, but if we thought 
of it all righ t we could, even as chi! 
dren, have real joy in getting  ready 
to have a beautiful “decline of life.”

T hen I told them how im portant it 
was to learn to love to read and enjoy 
all sorts of literature. I told them  how 
im portant it was to learn to p-lay all 
s<?rt§ of gam es so th a t there would be 

(Continued on page 32)
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C ltz . T e lephone 51-918 _______ G rand Mlch
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M O V E M EN T S O F M E RCH ANTS.
\ \  atton— The W atton  Co-O perative 

Store has engaged in genera! trade.
Jones—W irt M. Hazen, Inc., -v-> 

ceeds the Jones Lum ber & Coal Co.
Frem ont—Crandell & Ensing, Inc., 

has engaged in the boot and shoe busi
ness.

Schoolcraft—W irt M. Hazen, Inc., 
succeeds the Schoolcraft Lum ber & 
Coal Co. in business.

Centerville—W irt M. Hazen, Inc., 
succeeds the Centerville L um ber & 
Coal Co. in business.

D etroit— I he Lacs & K ohlenberg 
Furniture Co., 640 Gratiot avenue, has 
changed its nam e to the Lax Furn itu re  
Co.

D etroit—T he Cope-Swift Co., Inc., 
247 M cDougall avenue, has increased 
its capital stock from  $100,000 to $200,- 
000.

Negaunee— Ray C onnors has en
gaged in the lum ber business, with 
business offices in the State Bank 
building.

D etroit— Randolph & H ortsm an, 
Inc., 8896 Grand River avenue, has 
changed its name to the S tandard R a
dio Electric Co.

Holland— The Ralph T. Hayden Co., 
8-14 W est 7th street, autom obiles, 
parts, etc., and garage, has increased 
its capital stock from  $125,000 to  $300,- 
000.

Grand Ledge—Creditors of the de
funct Farm ers & M erchants bank will 
receive an additional 20 per cent, divi
dend, making a total to creditors of 
70 per cent.

Edvvardsbtirg— Marion R utherford, 
undertaker at Niles, has purchased the 
undertaking business of R. S. Carlisle 
and will conduct it in connection with 
his Niles business.

D etroit—The Lafayette Stores Cor
poration, 701 Lafayette building, has 
been incorporated w ith an authorized 
capital stock of $2,£00, all of which 
has been subscribed and paid in in 
cash.

H astings— P. Goldstein has sold his 
m erchant tailoring business to W illiam  
1 • McCall of this city and Alfred G. 
McCall, of Detroit, who will continue 
the business under the style of McCall 
Bros.

Rem us—Ti e N. I. Torbeson drug 
stock has been sold to Geo. H. Car
penter, form erly engaged in the real 
estate business at Detroit. The new 
ow ner will continue the business at 
the same location.

D etroit — B runer's Clothes, Inc., 
12857 W oodward avenue, has been in
corporated with an authorized capital 
stock of $10,000, of which am ount $3,- 
000 has been subscribed and paid in, 
$2,000 in cash and $1,000 in property.

D etroit—W alter Hagen Golf P rod 
ucts, Inc.. 1521 F irst National Bank 
building, has been incorporated with 
an authorized capital stock of 50,000 
shares at $10 per share, $3,000 being 
subscribed and $1,000 paid in in cash.

F lin‘— The Flint Oil B urner Co., 
1027 N orth Saginaw street, has been 
incorporated to deal in oil burners, 
with an authorized capital stock of 
$10,000, cf which am ount $5,000 has 
been subscribed and $1,500 paid in 
in cash.

Battle Creek— Friend & Krasner,

W ard Block building, has been incor
porated to deal in jewelry, etc., w ith 
an authorized capital stock of $3,000, 
all of which has been subscribed and 
paid in, $500 in cash and $2,500 in 
property.

D etro it—T he T. W . Lloyd Co., 1232 
Ford  building, has been incorporated 
to conduct a general m ercantile busi
ness, with an authorized capital stock 
of $150,000, of which am ount $100,200 
has been subscribed and $100,000 paid 
in in property.

S tu rg is—T he In tersta te  Stages, Inc., 
of D etroit, operating a bus line be
tween D etroit and Chicago, has pur
chased the Oakwood T avern a t K lin
ger lake, six miles west of the city 
and is rem odeling it for the conven
ience of its patrons.

M uskegon—T he K. & H. D rug Co., 
conducting a chain of retail pharm a
cies. with its main offices at 1129 T hird  
street, has been incorporated with an 
authorized capital stock of $10,000, of 
which am ount $4,600 has been sub
scribed and $2,100 paid in in cash.

D etroit—The Jefferson Radio & 
E lectric Corporation, Jefferson avenue, 
has been incorporated with an au thor
ized capital stock of $10,000 preferred 
and 5,000 shares at $1 per share, of 
which am ount $4,700 and 300 shares 
has been subscribed and $1,500 paid 
in in cash.

K alam azoo—A ndrew G. Doom , who 
resigned his position as departm ent 
m anager of S treng & Zinn Co. depart
m ent store, has purchased the store 
building and stock of m en’s furnish
ings, etc:, at 628 E ast avenue, of Mrs. 
Minnie D iechm ann and will continue 
tne business under his ow n name.

Lansing—The Spater & W alser Co., 
of Cleveland and D etroit, have leased 
the store at 207 South W ashington 
avenue, rem odeled it and now occupy 
it with a stock of m en’s furnishings, 
hats, caps, etc. T he store is under the 
m anagem ent of M. C. Lockwood and 
will ue form ally opened for business 
August 28.

L etro it — H ym an Grossm an has 
m erged his plum bing and heating busi
ness into a stock com pany under the 
s.yle o; the Grossm an Plum bing Co., 
lncl, 19/0 G ratiot avenue, w ith  an 
authorized capital stock of $3,000, of 
which am ount $1,800 has been sub
scribed and paid in, $600 in cash and 
$1,200 in property.

M onroe— National Stores, Inc., has 
been incorporated to deal in wom en’s 
and chi.dren’s w earing apparel, with 
an authorized capital s tock of $50,000, 
of which am ount $45,000 has been sub
scribed, $15,000 paid in in cash and 
$15,000 in property. The business of
fices of the com pany are at 1306 R an
dolph street, Detroit.

K alam azoo—T he grocers and m eat 
dealers of K alam azoo will close their 
stores T hursday , Aug. 26, and will give 
them selves over to the annual picnic 
festivities. T he picnic will be held at 
Ram ona park, L ong lake. Contests 
will be presented and prizes aw arded 
to the winners. T here will be a  ball 
game. T he evening will be given over 
to dancing.

K alam azoo— Gilmore B rothers store, 
K alam azoo’s largest departm ent store, 
celebrated the 45th anniversary of its

founding Aug. 20. T he store was first 
opened Aug. 20, 1881. In  keeping with 
the store’s policy, no anniversary sale 
or similar m erchandising event is being 
held in connection with the occasion. 
The Gilmore store was founded by 
John Gilmore who started  in a m odest 
way, and was, a few years later, joined 
by his brother, Jam es Gilmore. An 
expansion program  was started  and 
the name of the store changed to Gil
more Brothers. F rom  the very be
ginning the store has grow n and its 
45th birthday sees it established as one 
of the finest departm ent stores in M ich
igan, the policies of which are watched 
and copied in m erchandising circles the 
country over. The store now conducts 
its vast business from  six floors, a 
basem ent store and a separate m en’s 
store. A lthough the original founders 
are deceased, the store still rem ains in 
the Gilmore family, and is directed by 
Stanley J. and Donald Gilmore, sons 
of Jam es Gilmore.

Manufacturing Matters. 
C harlotte—The Goodrich M anufac

turing  Co. has secured a fine contract 
with the W illys-O verland Co. for spot 
lights.

D etroit — The D rayer-G arm an Co., 
1414 E ast F o rt street, m anufacturer of 
tools, jigs and dies, has increased its 
capital stock from  $20,000 to $50,000.

Lansing—The H arotto  Appliances 
Co., 110 South Larch street, has been 
organized to m anufacture and sell an 
oil-gas burner, adaptable for use in 
any type of furnace.

D etroit—The A. J. O ’Brien Co., 505 
Donovan building, has been incorpor
ated to m anufacture and deal in clay 
products, with an authorized capital 
stcc-v of $10,000, $2,000 of which has 
been subscribed and paid in in cash.

D etro it T h e  Van Auken Sliding 
Seat Co., 1117 Seward street, has been 
incorporated with an authorized cap
ital stock of $3,000, of which am ount 
$2,600 has been subscribed and paid 
in, $1,100 in cash and $1,500 in prop
erty.

New Haven T he New Haven Foun
d r y  has been incorporated with an 
authorized capital stock of $10,000 pre
ferred and 5,000 shares at $1 per share, 
of which am ount $3,000 and 300 shares 
has been subscribed and $3,300 paid
in in cash.

Rochester— Rudd & Stronach, a Chi
cago firm, has leased the C. C. Barnes 
paper mill here and will soon begin 
operations. T he mill has been inoper
ative since the death of Mr. Barnes, 
three years ago. T he leasees will make 
a high grade of b lo tting  paper.

D etroit— E -Ja fs  O range Shops of 
Michigan, Inc., 105^ Michigan avenue, 
has been incorporated to m anufacture 
and sell fruit products, with an au tho r
ized capital stock of $10,000, all of 
which has been subscribed and paid 
in, $200 in cash and $9,800 in property.

D etroit—T he W hitm an & Barnes 
Mfg. Co., 4835 W oodw ard avenue, 
tools, has merged its business into a 
stock com pany under the style of the 
W hitm an-B arnes-D etroit Corporation, 
with an authorized capital stock of 
100.COO shares at $1 per share, of which 
am ount $1,000 has been subscribed and 
paid in in cash.

Dowagiac—T he Farrell P roduc ts Co., 
which for the last two years m anu
factured electric w ashing m achines, has 
closed its doors. Officials of the com
pany say th a t the factory is too far 
rem oved from  the Chicago sales head
quarters. S tockholders of Dowagiac 
have taken steps to prevent the ship
m ent of any m aterial or m achines to 
Chicago.

W atervliet — Im provem ents, which 
will m ean practically  a com plete new 
steam  pow er p lant a t the W atervlie t 
Paper Co. mills, for which con tracts 
have been let, include a com plete new 
steam  pow er plant. The expansion 
program  includes installation of three 
600-horse pow er boilers of the latest 
type, to take the place of four old 
boilers to taling  only 1,100-horse power.

D etroit—T he V. R. Fuel Pum p Cor
poration, 2-219 General M otors build
ing, has been incorporated to m anu
facture m achinery and autom otive and 
m arine accessories, w ith an authorized 
capital stock of $50,000 preferred and 
2,500 shares at $10 per share, of which 
am ount $11,500 and 1,865 shares has 
been subscribed, $3,330 paid in in cash 
and $17,500 in property.

Jonesville— Charles C. W hite  and 
Richard S. V arnum , p resident and as
sistant cashier respectively of the 
Grosvenor Savings B ank of Jonesville, 
have purchased controlling in terest in 
the business of Carey F ix tu re  Co., of 
Coldwater. T he factory will be moved 
to Jonesville and will be conducted in 
the building form erly owned by the 
U niversal Body Co. S tore display fix
tures and specialties of wood will be 
m anufactured.

M enominee—A deal has been closed 
whereby the Bates Valve Bag Co., of 
Chicago will locate a factory in M e
nominee for the m anufacture of paper 
bags, which are used for packing ce
ment, hydrated lime and various o ther 
commodities. The com pany will oc
cupy a building of reinforced concrete,
80 by 240 feet, m odern, which is to 
be erected on th e  p roperty  of the 
H oskin-M orainville P aper Co. The 
building will be ready w ithin sixty 
days. The Bates Valve B ag Co. will 
employ fully fifty persons.

St. Johns—T he St. L ouis P ortab le  
Building Co. has orders for a  four- 
room  school building a t N orth  L an 
sing, for twelve voting booths in New 
^ ork City, which m akes a total of 126 
booths for the m etropolis, and for a 
carload of garages in New York. The 
St. Johns Foundry  Co. continues to 
operate night and day and with over 
fifty men on the pay roll. U nder the 
m anagem ent of A. J. M anley this con
cern has gradually  built up a fine busi
ness during the past year, or since it 
was re-organized after the discontin
uance of the Industrial Foundry  Co. 
The combined payrolls of these tw o 
industries is doing much to  relieve the 
conditions in St. Johns when about 200 
men were throw n out of em ploym ent 
after the H ayes W heel Co. discontin
ued its St. Johns branch.

Rubber Goods For Mexico. 
Mexico is an im portant m arket for 

Am erican rubber goods.
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Features of 
Staples.

Sugar—Jobbers hold cane g ranu
lated at 6.45c and beet granulated at

T ea— Black teas have been particu
larly s trong  during the past week, 
m eaning especially Ceylons, Indias and 
Javas. T he prim ary m arkets in all 
these teas are up, and this has had 
an immediate reaction in this country. 
Form osa and Java teas are also w anted 
and low grades of Japans are possibly 
2 cents a pound higher. T he whole 
tone of the tea m arket is steady to 
firm. T he consum ptive dem and is 
good. China green teas are following 
the general trend  and are possibly 15 
per cent, above last year.

Coffee E arly  in th e  week Rio and 
Santos coffee of all grades was easier. 
L ater the m arket steadied itself a little, 
but no m aterial change occurred either 
way. T he m arket is undoubtedly none 
too steady for the Rio and Santos list. 
There is no indication of any im port
an t m ovem ent either up or down. 
Milds are exactly w here they were a 
week ago. T he jobbing m arket for 
roasted coffee is unchanged and fairly 
active.

Canned Fruits'—As to California 
fruits, pears have strengthened a little, 
but there is very little change any
where else in the line.

Canned Vegetables— Excessive, o r at 
least record breaking, packs of late 
years have given the  distributor the 
idea that future buying is not neces
sary to secure adequate stocks for nor
mal wants. B etter bargains have been 
available after packing ended than on 
future contracts. Purchasing  by sam 
ples, with com petitive selling, has made 
m any item s m ore attractive as spots 
than  as futures. The pea pack is over 
and there is every assurance tha t there 
will be enough to go around. Fancy 
peas are available in such volume that 
they are not in as m uch dem and as 
the lower grades. Good standards are 
taken, but the buyer w ants an inside 
price. No big business is passing. T o
m atoes are going into the can, but 
there is no rush to  cover outlets, which 
so far have been neglected. M ost 
packers are not pressing sales and 
buyers are indifferent. Corn is also 
featureless.

Canned F ish— Chinook salmon is 
selling well, but A laska Red, pink and 
chum salmon are dull. T here is some 
disposition to cut the prices of Alaska 
salmon, but it has not boomed business 
very much. Maine sardines are dull. 
Spot white m eat tuna shows an ad
vancing tendency.

Dried F ru its—T he w eek’s chief 
event was the, announcem ent of open
ing prices on California prunes on the 
lowest basis in ten years and below 
that expected by m any buyers who 
looked for no b etter quotations than 
las.t year. The price appeared  to be 
righ t but the best th a t has been done 
since M onday has been to book or
ders from  the regular trade for early 
shipm ent, m ostly  for the  first m onth 
after prunes move Eastw ard. W hen 
buying in terest did not develop some 
brokers tried to get buyers to  suggest 
ideas of values and assortm ents below 
opening which would be acceptable to 
the operato r and to the packer. D oubt
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was im m ediately cast upon the quota
tions of packers and doubt is no stim 
ulant to buying som ething which will 
not be ready for shipm ent for several 
m onths. Buyers who have contracts 
for apricots, peaches and raisins bought 
earlier in the season see th a t they can 
duplicate their original purchases to
day at lower costs. The same thing 
m ay happen in prunes, especially if 
hungry sellers a ttack  prices and try  to 
lower them. D istributors are ready 
to m erchandise but not to speculate 
and prunes, in view of w hat has hap
pened, are som ething of a  gamble. The 
dried fruit outlook is hopeful if some 
of the present handicaps are removed, 
chiefly that of too much selling com 
petition. A t present there is only a 
nom inal dem and for the various items, 
although in A ugust last year there 
was a real boom in progress. Coming 
in a dull sum m er m onth, the trade  last 
year thought th a t the early fall m onths 
would witness a brisk and continued 
dem and which did not develop since 
the trade had bought ahead in A ugust. 
T his year July and A ugust so far have 
been quiet m onths, but there  has been 
a clean-up of stocks from  g rocers’ 
shelves. Prices to the consum er are 
reasonable on m ost commodities, and 
the reverse of last year is in prospect. 
Septem ber and O ctober bid fair to 
show  a m arked im provem ent in the 
m arket. T he first step is to allow the 
buyer to seek the m erchandise and to 
establish values through com petitive 
bidding. Packers are not up a stum p 
when they receive legitim ate bids from 
m erchants actually in the  m arket, but 
when they get nibbles, m erely to test 
out the sentim ents of packers, they are 
as much at sea as buyers.

Beans and Peas—The dem and for 
all varieties of dried beans is dull, 
w ithout any change in prices for the 
week. Of dried peas the sam e can be 
said.

Cheese— Cheese has been quiet and 
steady during the past week. As the 
week closes, it is firm and up som e
what. T he dem and is fair for the sea
son.

N uts— Shelled w alnuts are at record 
price levels and distribution is limited 
on th is account and because of the 
scarcity of stocks which causes the 
present selling range. T here are 
m eager offerings and m ostly in small 
parcels, w ith a shortage in sight until 
new  crop comes in. Even then there is 
no present prospect of any cheap prices 
since the crop in France is one-third 
of norm al. Shelled alm onds are un
settled. Spot prices are also high, as 
there are only m oderate working 
stocks, although with a good crop in 
prospect there are indications of a 
reaction later on. H ence the dem and 
is hand-to-m outh. F ilberts are quiet 
at the m om ent, but steady. Opening 
prices on dom estic alm onds in the 
shell are expected in early Septem ber 
from the leading packers, who have 
already booked s. a. p. contracts. The 
crop is early, which is welcomed, as 
the m arket is understocked with 
carryover. T here are also m oderate 
supplies of w alnuts for the early fall 
trade.

Salt F ish—T he dem and for m ackerel 
is better than it was some time ago, 
on account o f the w aning summer.’

Buyers are com ing into the m arket 
asking for future prices and every
body seems to expect that mackerel 
will be cheaper this fall than it was 
last. Prices are already quite a ttrac 
tive and it looks like a good fall sea
son for mackerel and sim ilar fish.

Syrup and M olasses—M olasses of 
the better grocery grades is about 
steady, with com paratively little de
m and during the past week. Sugar 
syrup is firm on account of light pro
duction. Compound syrup is fairly ac
tive, w ithout change.

Provisions— The hog m arkets at 
prim ary points has had its ups and 
downs during the past week. E astern  
jobbing prices, however, have been 
unchanged and the prices of the entire 
list, not only hog products, but beef 
products, rem ain practically unchanged.

Review of the Produce M arket. 
Apples 75c per bu. for T ranspar

ents, D uchess and Red A strachans. 
B ananas—6K@ 7c per lb. 
B lackberries—$3 per 16 qt. crate. 
Beets—$1 per bu.
B utter— The m arket has shown 

firmness during practically the entire 
week. 1 his applies to fine cream ery 
butter, advices on which from outside 
points have been firm, and the demand 
excellent. Jobbers sell fresh packed 
at 39c and prin ts at 41c. They pay 23c 
for packing stock.

Cabbage H om e grow n com m ands 
$1.25 per bu.

Cantaloupes— Benton H arbor Osage 
bring $3 for large crate and $2 for 
small crate.

C arrots— H om e grown, $1 per bu. 
Cauliflower— Illinois, $2.25 per crate 

of 9 to  14 heads.
Celery— H om e grow n brings 30@S0C 

per doz.
Cocoanuts—$1 per doz.
Cucum bers— 75c per doz. for home 

grow n; $2 per bu.
Eggs Fine fresh eggs are scarce 

and the m arket shows about lc  advance 
during the week. The ho t w eather 
has affected the supply very noticeably. 
A nything fine and fresh is scarce and 
wanted. U nder grades of eggs are in 
excessive supply and can be bought 
on the buyer’s own term s. Local job- 
m ers pay 31c for strictly  fresh stock.

E gg  P lan t $2 per doz. for Illinois 
stock.

Garlic—35c per string  for Italian. 
Grapes— Calif. Malaga, $2.50 

$2.25 per crate.

____________ _______________  5

1 7 6 .......... .................................. ............6.00
150 ------------------ ------- ---------- ------6.00
2 0 0 .......... ................. .............................  6.oo
216 --------------------------------------------6.00
252 - .....................................- .............. .. 6.00
288 - .......................... .............. ............ .. 6.00
344 ..................    6.00
Sunkist Red Ball, 50c cheaper.

Peaches— Illinois E lbertas fetch $2.50 
per bu.

Pears—$3.25 per crate for Cal.; $2.50 
per bu. for Early home grown.

Peppers—Green from Louisiana, $2 
per ham per.

Plum s—$2.25 per crate for Cal.; $2.25 
per bu. for E arly home grown.

P otatoes— Home grown, $1.40 per 
bu.

P oultry—W ilson & Company pay as 
follows this week:
H eavy f o w ls _____________________ 23c
Light fowls _______________________20c
Springers 4 lbs. and u p ___________ 30c
Broilers ....................   18{g25c
Turkey (fancy) y o u n g ___________ 39c
Turkey (O ld Tom s) _____________ 32c
Ducks (W hite P e k in s ) ________ 26c
Geese -------------------------------" .‘I T  15c

R aspberries—$3.50 for red and $3.25
for black— 16 qt. cases.

Radishes—20c for outdoor grown. 
Spinach $1 per bu. for home 

grown.
S tring  Beans—$1.50 per climax bas

ket.
Sum m er Squash—$1.50 per bu. 
Tom atoes— Home grown, $1 for 10 

lb. basket.

V eal Calves W ilson & Company 
pay as follows:
F a n c y -------------------------- ------- 19@20c
? ood ................- .......... - ....................... 18c
M e d iu m _____________________  jc
P o o r _______ 12c

W ater Melons—$50@60c.
W ax Beans—$1.75 per bu. 
W hortleberries—$3.50 per 16 qt.

crate.

W'

; Tokay, 

5c fo r com b; 25c for 

$2.25 per crate

H oney 
strained.

H oney Dew M elons- 
for either 6, 8, 9 or 12.

Lem ons Q uotations are now as fol
lows:
300 Sunkist -------------------------------$6.50

6.00
6.00
the

360 Red Ba
300 Red Ball ______________

Lettuce— In good dem and 
follow ing basis:

California Iceberg  4s, per bu. __$6.00
Garden grow n leaf, per b u . ___ 1.00

O nions— H om e grown, $3 per 100 lb. 
sack; Spanish, $2 per crate.

O ranges—Fancy Sunkist California 
\  alencia are now on the following 
basis:
100 ....... .......... .............. .......... ..........$6.00
126 — ....................- ...............................................— ......................... 6.00

omen of the N ation, as represented 
by leaders who fought the long and 
difficult battle for the ballot, will g a th 
er a t the Sesquicentennial T hursday. 
They will com m em orate the sixth anni
versary of the proclam ation of the con
stitutional am endm ent extending the 
suffrage to women. As a political p rob
lem of international im portance, the 
place of women in politics is still de
bated. Six years have not clearly dem 
onstrated the effectiveness of the new 
voters in dealing with political prob
lems and political principles. B ut the 
time has been too short for clear anal
ysis. N or can it be said tha t wom en 
of this country have not m ade a deep 
im pression upon our politics. T hey  
have at least dem onstrated  ability  in 
political thinking and political appraise
ment. They have not had sufficient 
time to m aster all the detail of political 
system s already old before their in
fluences could be exerted upon them . 
But they have achieved greatly, not 
only in the basic victory of obtaining 
equal recognition in the suffrage, but 
in exhibiting a disposition to use it 
wisely in the com m on interest.

Cadillac Paul Schalettle succeeds 
Edw ard Jackson in the grocery busi
ness.
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IN  T H E  REALM  O F RASCALITY.

Cheats and Swindles Which Merchants 
Should Avoid.

Chicago has been the slowest city 
in the United States to avail itself of 
the advantage of a B etter Business 
Bureau to protect her business men 
against frauds, cheats and question
able advertising, but the reproaches of 
thousands who have been ' repeatedly 
victimized by Chicago sharpers have 
finally influenced the Association of 
Commerce to create a B etter Business 
Bureau and officer it with men who 
will undertake to put Chicago on a 
parity with o ther cities in this respect.

The jobber’s dread of having his 
debtor throw n into bankruptcy is based 
on sad experience with the high cost 
of these proceedings, with the red 
tape, the long delays in the paym ent 
of dividends, which are usually 
m iraculously small, and with the 
danger of m ism anagem ent and col
lusion which are ever present. Jo b 
bers, therefore, are prone to encourage 
the honest debtor who comes to them  
before it is too late, sparing them  the 
losses and inconveniences of bankrup t
cies. Manj- business men have learn
ed to put this premium on honesty 
through their education in credit 
ethics at m eetings of credit men.

No creditor, however, should agree 
to a composition until some body such 
as a com m ittee of creditors has in
vestigated the debtor’s assets and his 
character and ability. Then, on the 
basis of this investigation, the credi
tors should ask them selves these ques
tions: First, is the deb tor honest? Sec
ond, are his assets w orth m ore than 
the am ount he is offering to  credi
tors? Third, has he the business abil
ity to rehabilitate himself after the 
composition has been effected?

Frequently a debtor will attem pt tc 
club his creditors into signing the se t
tlement agreem ent by threaten ing  tc  
file a bankruptcy petition, ra ther than 
agree to a thorough investigation of 
his affairs. It would pay busines-s men 
in such cases, to insist that the m er
chant go into bankruptcy and then 
thoroughly to sift his affairs for evi
dences of fraud. Calling the debtor’s 
bluff in a few such cases would have 
a wholesome effect on o ther m erchants 
who think they can club creditors into 
signing composition agreem ents.

W hile business men cannot be 
blamed for shunning bankruptcies as 
far as possible, they  should also be 
aware of the inadvisability of settling 
with debtors unless their affairs are 
investigated, ow ing to  the possibility 
of sharp practice. Occasionally a 
debtor in good faith will offer an un
satisfactory settlem ent because he does 
::ot know’ the true status of his busi
ness. Recently, on the  advice of his 
counsel, a debtor offered a 30 per cent, 
settlem ent. An investigation disclosed 
that he was thoroughly  solvent, but 
that one of the departm ents of his 
business was eating  up the profits of 

11 the others. H e paid 100 cents on 
‘he dollar to  his creditors and  is now 
m aking a success of his business.

Rarely does it happen th a t a debtor 
will offer such liberal te rm s to  his 
creditors that he is unable to  meet 
them . W hen this happens, it is usually 
not so much evidence of too much hon
esty on the part of the unfortunate 
m erchant, as it is of his incompetence 
and his unw’orthiness of being allowed 
to  continue in business. On this ac
count, creditors should always con
sider w hether the m erchant’s ability is 
such as to m ake him a success in busi
ness. If the m an lacks the  qualities 
of a m erchant, it is b e tter to  allow 
him to w’ind up his affairs in bank
ruptcy  than  to  perm it him to settle 
in the vain hope of “evening up” on 
the m oney lost in the initial sm ash-up 
of. the business.

Som etim es a cred ito rs’ com m ittee 
can discover a leak w’hich the debtor 
has overlooked th a t is causing all the 
difficulties. A ccountants who are 
called in can also assist at times, al
though they are often too expensive. 
It is assuredly not a good policy to 
give debtors a clean slate and to  turn 
them loose in business again, without 
first ascertaining w hether the cause of 
the trouble has been remedied. Som e
tim es a new partner or additional cap
ital is the sole rem edy needed.

It is surprising how often it hap
pens th a t th e  debtor is unwilling to  
ask for a settlem ent, and does so only 
at the  earnest urging of the creditors. 
In fully 50 per cent, of these cases the 
debtor firmly insists th a t he is sol
vent, but th a t it is only the action of 
all the creditors in “jum ping on his 
neck” at once that is causing his em 
barrassm ent. In  these cases it is not 
that the debtor does not realize that 
he is sick, but his inability to see the 
seriousness of his malady. I t  takes 
a  staff of accountants to  convince 
some of these debtors that their ill
ness is a fatal one.

In  these cases the stubborn debtor 
is som etim es m otivated by ignorance 
of his affairs, som etim es by pride or 
the forlorn hope th a t som ehow he 
can struggle along. O ften his life’s 
savings are involved in the  mess, and 
the sm ash-up of his fortune is alm ost 
like a funeral to him and his family. 
O ne of the great dangers to creditors 
is th a t the insolvent debtor will fall 
into the hands of an  atto rney  who will 
m anipulate the case into bankruptcy 
in order to obtain the fat fees invari
ably granted  by the courts. In  nearly 
every com position some creditor in
sists on being paid in full, and either 
refuses to sign the agreem ent or 
threatens to petition the debtor and 
cause him trouble. In  these cases the  
creditor has a grievance—perhaps a 
promise broken by the debtor. In 
o ther cases the  creditor is merely 
prejudiced against the  debtor, and 
wishes to cause him trouble. In  either 
event, those who countenance the buy
ing off of these disgruntled creditors 
should realize tha t th is constitu tes 
preference, and th a t the  com position 
is void in the eyes of the law. Too  
often an irregular com position is en
tered into after the debtor has visited 
his creditors with the agreem ent, and 
bought their consent to the .document

on varying term s dependent on the 
kindness of each. To eliminate such 
bargaining an im partial body should 
as far as possible, undertake the col
lection of signatures for the composi
tion.

Some retailers, after effecting one 
advantageous settlem ent with their 
creditors, grow  overconfident and 
think tha t they have acquired a know l
edge of high finance which will enable 
them  to w eather another storm. In 
this belief they are invariably m is
taken, because one of the first ques
tions asked by creditors’ committees 
is: Did the debtor ever effect a previ
ous settlem ent with creditors? If he 
did, he stands little chance of having 
his second settlem ent offer accepted 
As indicated by the increasing number 
of settlem ents put through, however 
the danger is not that too great 
severity will be shown the debtor but 
tha t in their eagerness to  escape the 
losses of a bankruptcy, the creditors 
will countenance all kinds of irregu
larities in a composition.

Spring Underwear Buying Lags.
O rders for Spring underw ear are still 

being received slowly by m anufactur
ers, who ascribe this lagging tendency 
to the effect of the recent Government 
cotton crop estimate. In some in
stances fair business has been booked 
on balbriggans and ribbed goods for 
both men and women. In the main, 
however, orders have been of the 
sample variety, for jobbers seem fear
ful of a drop in cotton prices and are 
consequently unwilling to stock up. 
M anufacturers, however, say that their 
prices are attractive enough now, and 
that in m any cases they have dis
counted any possible drop in cotton 
prices by the new low underwear 
levels.

Await Ribbon Orders For Fall.
W ith few’ exceptions, neither jobbers 

nor retailers have as yet placed any 
substantial business in ribbons for 
Fall. Some of the novelty ribbons 
have been ordered to some extent, but 
the situation in staples continues 
quiet. The demand from the millinery 
trade has been the ‘‘bright spot,” the 
hat m anufacturers supplying a fairly 
good call for grosgrain and velvet rib
bons. Moires are not as active as they 
were. In  novelty m erchandise a tten 
tion is centered on varied metallic bro
cade effects. Chain stores have been 
sending in small, but steady repeat or
ders for staple satin merchandise, in 
w idths up to five inches.

Raincoats Feature Much Color.
In  raincoats for girls and women, 

those of colored rubber in bright 
shades are being stressed for the Fall. 
T hey are shown in solid color o r nov
elty patterns, including plaid and 
m onogram  effects. In those for girls a 
face with so-called “goo-goo” eyes is 
frequently drawn on the back of the 
garm ent. In  the more expensive m er
chandise lightw eight coats of oil 
treated  or rubberized silk are featured. 
Some of these garm ents have a weight 
of only ten ounces. Oiled slickers are 
now’ in m ost demand for men, together 
with a lightweight type made of thin 
gray rubber.

M E N  O F MARK.

Harry Meyer, Jobber of Holland Foods 
and Delicacies.

H arry  M eyer wras born in W ester 
Emden, G roningen, N etherlands, July 
15, 1878. H is m other died when he 
was two years old and two years later 
the father and four children came to 
Grand Rapids, where they located at 
the corner of Logan and Charles 
streets.

H arry  attended the parochial schools 
as a child and later on the public 
schools until he had com pleted the 
eighth grade. He then started  on a 
business career, w orking six weeks in 
the Leonard R efrigera tor Co. Conclud
ing that m ercantile pursuits were m ore 
to his liking, he secured em ploym ent 
with Charles H oltm an, who was then 
conducting a b u tter and egg wagon 
and handling general merchandise. 
Three years later he resigned to  take 
a clerkship in the grocery store of E.
J. H errick. Tw o years la ter he resign-

Harry Meyer.

ed his job with Mr. H errick  to enter 
the employ of F rank  V an Deven on 
W ealthy  street. H e continued this 
connection six and a half years, when 
he formed a co-partnership with H. 
H am stra under the style of H. Ham- 
stra & Co. to  engage in the business 
of handling H olland goods at whole
sale. T his co-partnership continued 
eleven years, when Mr. H am stra  de
cided to  locate in Chicago and Mr. 
M eyer engaged in the sam e line of 
business at 818 Logan street. H e has 
continued the business w ith marked 
success and now keeps on the road 
three m en besides himself.

Mr. M eyer w’as m arried in 1902 to 
Bertha H eethuis, of M uskegon. They 
have six children, four boys and two 
girls, and live in th e ir own home at 
836 Thom as street.

Mr. M eyer is a m em ber of the 
Sherm an street Christian Reformed 
church. He ha9 no o th er fraternal re 
lations.

Mr. M eyer attribu tes his success to 
hard work and to  keeping continual!} 
at his business from early m orning un
til late a t night.

The Best Boss doesn’t boss; he in
spires.
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Dated August 1, 1926

$1,650,000
Pantlind Hotel Company

(Closed Issue)

First Mortgage (F ee) Sinking Fund Gold Bonds
Due August 1, 1946

Coupon bonds in  d e n o m in a tio n s  o f $1,000 and $500, payab le  D rine ina i - . „ h 1 * « -  .
R apids, and S e c u rity  T ru s t  C om pany, D e tro it ,  w ithou t** d ed uction  o f th e  norm ^V 8PeH 1 1 n,d F e b ru a ry  1>* a t G rand R apids T ru s t  C om pany, G rand  

able as to  p r in c ip a l a t th e  G rand R apids T ru s i C o m p a n y ,^ ¿ « n ^ R a p id ,!^  R ideem able w lo l i  UP t0 2% ‘ J hese bonds are ' • ' ¿ i n 
p a ym e n t da te  on 60 da ys ' n o tice  a t 103 and accrued in te r « »  «« « a o r any  p a rt  upon a " y  in te re s t

y " r*  “  > " a * “ » “ ■> «< < " « « .  »«> . ; » ? « 7 r . AUp“ r , J d  S d S , ’ ? « ' " , “ 'THE GRAND RAPIDS TRUST COM PANY, Grand Rapid,, Michigan, Tnutce 
C o J ^ J n y ? ™ 9 ”  °  mmmary 0f a Utter addressed to the bankers Mr. Fred Z. Pantlind. President of the

ment^^GiMd^^^idA'knolTO So u j^ o u r^ e^ o rf^ as^ ^ e^ rn ih rr^ C U y/ * C° ntr,bU,'ng * « “  ”  d- l c p -
ture m anufacturer,. O n the  " ‘ f t C o t d l S ^  ^

t  C ' t  , ? > a P ld  N ational Bank Bui.ding ‘ at
e upper nineM onroe an d  Pearl S tree t,, the f ir ,t tw o floo r, being o ccu p k d  b“ t k  O M t f a S n r f  Bank an d  ,h  

floor, being lea ,ed  to the  P an tlind  H o te l C om pany  on v ery  favorab le  te rm , “ d  ‘h

cSl“ ™ g a g ? r  th ^ H n ’ d  lfb m T d “ g°.n a p p rC,r d S1 't « 0 0 ^ 8 8 5  2° 0 G  ‘ i T T V " '  — d  ^  » * ” <
being determ ined  b y  Mr. C a r l e ,  R em ingfon S m ^ y ,  I ^ f o l i t “

L an d _ -----------------------------------------------------------------$1 ,3 9 0 ,0 0 0 .0 0
Buildins ------------------------------------------------------------- 2 ,6 1 7 ,8 8 5 .2 0

U ^ ^ ^ C S ^ i ^ S S A IS 3 ^ S r aaBU  a 8 a "  ° P m L  ° l U rge P ^ ^ d  prom inently

b o n S b e f o ^ m a t u r S '  i,>d<!ntUre ' hiS * * "  Pr0 v id“  for * fund sufficient to  re tire  in exces, of ha lf of the

° f ' hiS iS8“ e W'"  b e  U8' d  to  re ,ire  e lU ti” *  m ortgages, re tire  all bank  lo a n , and  to p rov ide  add itional

S S ^ n  ̂ S t S ' S f i J i g ^ T S !  a ^ o u ^ f  iL tboanPiio„"y04 ^  f  ' T '  ‘""“ T " '  Sa™*’
prov ided  in ru ling , of the Com m issioner of B anking X 4 ' ° ° ‘ eSta"  val“ s d a to m ," ' d »» specifically

These bonds a re  o ffe re d , su b je c t to  a p p ro va l o f counsel, and w hen and i f  issued and rece ived by  us

Price 100 and Interest, Yielding 5i%

HOWE, SNOW & BERTLES, Inc.

GRAND RAPIDS TRUST COMPANY
AU in fo rm a tio n  g iven  h e re in  is from  offic ial so u rces  o r  from  so u rces  w h ich  w e re g a rd  a s  re liab le , b u t  in  no e v e n t a re  th e  s ta te m e n ts  h e re in  co n ta in ed

to  be re g a rd e d  a s  o u r  re p re s e n ta tio n .
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AM ERICA’S FIR ST  CITIZ EN .
Charles W . Eliot. P resident em eritus 

cf H arvard University, died Sunday at 
his sum m er home in Maine, aged 92 
years. The country’s only living ex- 
President, W illiam  H ow ard Taft, is 
Chief Justice of the U nited States Su
preme Court. Dr. Eliot, therefore was 
incontestably Am erica’s m ost dis
tinguished private citizen.

H e had readied  this lofty position 
under what many of his countrym en 
would regard as a handicap. For he 
was born to the purple. A Brahm in of 
Brahm ins in New England, he found 
his path m arked out for him. He went 
to the historic Boston Latin School 
as inevitably as Lincoln went to no 
school at all and he went to H arvard 
by the same grooved track.

O utw ardly this was conform ity, ab
solute and unquestioning—conform ity 
to a rich environm ent, indeed, but 
nevertheless conform ity. If it had been 
inwardly what it was outw ardly the 
effect would have been fatal. Charles 
\ \  . Eliot might have become a highly 
respected and useful son of Boston, 
but he would never have become the 
Nation’s first citizen.

H ere was his first and m ost im
portant trium ph. He looked out upon 
his little world of culture and scholar
ship, of art and urbanity, with a s  un
spoiled and original a mind as if he 
had not been bone of its bone and 
flesh of its flesh. H e was not a revo
lutionary. im patient to turn Boston 
Common into a cow pasture, but he 
saw with clear eyes the defects in the 
magnificence around him.

He soon had his first and greatest 
reward.

At the age of thirty-five he was 
elected President of H arvard. This 
honor was the direct result of the in
tellectual independence which he had 
displayed and of the progressive ideas 
in education of which he was m aking 
himself the champion.

Even at this distance that election 
stands out as one of the m ost dram atic 
events in the history of Am erican edu
cation. Mr. Eliot was young, he was 
a scientist and he was a layman. If 
there were three disqualifications for 
the office of President of H arvard in 
1869, they were youth, scientific instead 
of classical reputation and lack of the 
right to prefix Rev. ’ to your name. 
The non-conform ing Brahmin cleared 
them all at a bound.

I f  Dr. E liot's first qualification for 
leadership was insight, the second was 
courage. It was courage that enabled 
him to break a tradition by attending 
a m eeting of the faculty of the H a r
vard Medical School. P residents of 
H arvard  were not supposed to attend 
m eetings of the faculty of the H arvard 
Medical School. T he new President 
prom ptly showed that he m eant to be 
President, not simply of H arvard Col
lege but of H arvard University.

Courage it was again, plus confidence 
in his own judgm ent, that enabled Dr. 
Eliot to select for H arvard ’s depart
ment of philosophy an obscure young 
man who became the fam ous Josiah 
Royce, and for the H arvard  Law 
School an inconspicuous New York 
lawyer who became the founder of the 
case system of teaching law, named 
for him the Langdell system. And it

was courage that raised the entrance 
requirem ents and introduced the rad
ical change known as the elective sys
tem.

T his same courage characterized Dr. 
E liot in his a ttitude on all public ques
tions. H e never hesitated to challenge 
the extrem e positions of labor union 
leaders, insisting that tyranny by one 
set of men was as indefensible as 
tyranny by another. He fearlessly a t
tacked or defended any proposal that 
was being urged upon the country 
w ithout reference to the consequences 
for his own popularity. H e always 
fought for freedom.

In re.igion he was a life-long 
U nitarian. In  politics he was an in
dependent Republican.

F E A T U R E  O F FO R E IG N  T R A D E  
F or the third successive m onth, July 

showed an increase of exports over im
ports. In the first four m onths of the 
present calendar year the reverse was 
the case. For the seven m onths the 
excess o f im ports over exports is $64,- 
568,997. T he favorable balance of 
trade in m erchandise in July was $31,- 
000.000. From  now on there should 
be a succession of m onths, with even 
larger excesses of exports, until the 
end of the year, should the experience 
of previous years be repeated. The 
volume and value of the exports will 
increase because of the shipment 
abroad of cotton, grains and o ther 
commodities. Concerning the im ports 
there is a little m ore uncertainty, but 
the usual tendency is for them to in
crease also during the closing m onths 
of the year. Latterly, the rise in the 
im ports has been in values, for the 
m ost part due to the high cost of cer
tain com m odities. The four largest 
item s am ong the im ports in point of 
value have been in order, rubber, raw- 
silk, coffee and raw  sugar. O ther 
com m odities the values of which were 
$100,000.000 or over were wool, furs, 
petroleum and its products, new sprint 
paper and tin. Over one-half of the 
im portations were crude m aterials for 
use in m anufacturing and crude food
stuffs. while finished m anufactures 
formed only 18.7 per cent, of the total. 
On the side of the exports there has 
been an increase of those of finished 
m anufactures from 30.7 per cent, in 
pre-w ar years to 41.6 per cent, in the 
fiscal year ended with June. And into 
this increased percentage went a good 
portion of the crude m aterials im 
ported.

N E W  W O O L  C L IP  LARGE.
A wool clip in the U nited States 

this year of 269,054,000 pounds, or 15,- 
147,000 pounds m ore than in 1925, may 
be expected, according to the first pre
lim inary estim ate of the D epartm ent 
of A griculture. The clip is expected 
to be the largest since 1911, when it 
totaled 277,548,000 pounds. The quan
tity of wool produced in America has 
increased steadily for several vears. 
The average American clip during the 
past 57 years has been 250,784,000 
pounds. Im ports of w ool, and wool 
m anufactures during the fiscal year 
which ended June 30, were valued at 
$194,513,000, about $6,400,000, or 3.2 
per cent., less than the value of im
ports during the preceding fiscal year.

OUR E X P O R T  TR A D E.
Dr. Julius Klein, director of the Bu

reau of Foreign and Domestic Com
merce of the D epartm ent of Commerce 
points out that exports of finished 
American manufactures in 1925-26 ex
ceeded those of the preceding year by 
16 per cent.; that their value was three 
tim es the average for five years before 
the w ar; that, even taking into account 
higher prices, the pre-war average has 
been doubled.

The question naturally arises w heth
er this is merely a passing phase, 
whether these gains will not be wiped 
out by the industrial recovery of E u 
rope and the revival of sharp compe
tition for new markets. A fter a care
ful analysis of the situation as a w'hole. 
Dr. Klein is inclined to believe that the 
prospect for a continuous increase in 
demand for American m anufactures is 
good.

The recovery of Europe, in fact, 
seems to be working in a circle fav
orable to these American products. 
European nations, for instance, are 
steadily increasing their demand for 
Argentine meats, wool and cereals. As 
a result, American sales of automobiles 
m A rgentina am ounted in 1925 to $30,- 
G00.000. This case is paralleled in 
o ther countries of South America and 
the Far East.

There are several reasons why cer
tain American m anufacturers do not 
feel the pressure of the low wages pre
vailing in European industry. F irst 
and foremost is the fact that our large 
domestic m arket sustains mass produc
tion. with consequent efficiency and 
saving, on a scale that has never be
fore been equaled in the world. In all 
classes of goods, save those in which 
hand labor predominates, America is 
in a position to achieve unrivaled 
leadership.

In addition, American executive o r
ganization has been combined with 
high efficiency in mechanical equip
ment in a way to cut m anufacturing 
costs to the bone. These are the 
principal factors which, in com bina
tion, virtually eliminate the advantages 
that European industries enjoy be
cause of the low cost of manual labor.

The United States, as a great 
creditor nation, is bound to experi
ence a large increase in imports. This 
" i l l  merely mean that the rest of the 
world is paying its economic debts. 
But it will also have the effect of de
pressing exports in certain lines. T hat 
American m anufactures are reaching 
out for new  m arkets, that they are 
com peting successfully with European 
products, that there is every prospect
of a steady and continuous increase__
these are assurances that the economic 
balance will be m aintained and that, 
incidentally, America has little to fear 
from the “cheaper labor” of Europe.

M O N O PO L Y  H AS T R O U B L E S  
Some of the indignation aroused by 

the course of rubber and coffee prices 
may, one of these days, be diverted to 
the German producers of potash salts. 
There is a virtual monopoly of potash 
by Germ any and France, which are 
in agreem ent to divide exports between 
them on the basis of 70 per cent, to the 
form er and 30 per cent, to the latter.
I t was considered notew orthy tha t, de

spite the existence of the monopoly, no 
advance in price was made. T his was 
not a ltogether altruistic. I t  was rather 
a m atter of shrew d business tactics. By 
keeping prices down it was felt th a t 
more potash could be m arketed  and 
besides, there would be less provoca
tion to search for and obtain supplies 
from new sources. A ccording to late 
advices from Germ any, there is a  pos
sibility that prices will be m arked up. 
It seems that the Germ an industry 
was recently put through a drastic re 
organization with a view to reducing 
expenses. T his included shu tting  down 
the inefficient and less prosperous 
mines, the installation of improved 
plants and certain  financial ad just
m ents. These m easures have proved 
costly and they have been accom pa
nied by a lowered dem and. During 
the first five m onths of this year the 
domestic sales of potash were 14,000 
tons less than in the same period of 
1925, while foreign sales also decreased. 
The la tter are 25 per cent, below those 
of pre-w ar years. O ut of 234 mines 
owned by the potash syndicate only 
seventy are in operation and only 
forty-tw o are w orking full time. W hat 
is d isturbing the producers is that 
sales will drop if prices are raised, be
cause a num ber of foreign custom ers 
are not in a position to pay any in
crease. So it will be seen th a t even a 
m onopoly m ay have its troubles.

W O O LS A N D  W O O L E N S. 
More detailed reports from  the la t

est of the London wool auctions show 
that prices sagged som ewhat and that 
the w ithdraw als were quite noticeable. 
It appears, however, th a t prices are 
becoming more nearly stabilized at 
the recent low levels. N o advance is 
considered likely, nor, on the o ther 
hand, is there any indication of a m ark
ed decline. In  this country there is 
a m oderate am ount of buying. An in
complete report by the Census Bu 
reau shows th a t stocks of wool in and 
afloat to this country  on June 30 
am ounted to 397,445,881 pounds, 
grease equivalent. T w o-th irds of the 
quantity  was in the hands of dealers 
or pools. O f the total, 60 per cent, 
was domestic wool and 40 per cent, 
foreign. The im ports of wool have 
been shrinking since the date of the 
census report, and the takings by 
mills have been increasing somewhat. 
The goods m arket has been fairly ac
tive. Tropicals for next year have 
sold in a satisfactory m anner and a 
good beginning has been m ade on 
m en’s wear Spring fabrics. Openings 
still continue of fancy w orsteds for 
the next lightw ear season and the o f 
ferings are m eeting w ith a good re 
sponse, although the  bulk of the buy
ing has not yet set in. O penings of 
women s w ear fabrics for Spring have 
already started, but the g reater num 
ber of mills will not show  these goods 
for several weeks yet. Prices of them 
show reductions sim ilar to  those o r 
men s w ear weaves. T he continu
ance of the strike in the coat and suit 
industry is having its effect on sales 
of dress goods.

Goodness is its own rew ard.” But 
it brings others.
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O U T A R O U N D .

Things Seen and Heard on a W eek 
End Trip.

In sta rting  out last Saturday I 
really intended to halt at South Bend 
for the night, but the w eather turned 
so warm  during the afternoon that I 
got in touch with the Four Flags H o 
tel, at Niles, to ascertain if I could 
have the beautifully cool room s wife 
and I occupied three weeks ago. Re
ceiving an affirmative reply, I devoted 
a little more time to each town en 
route than I expected to when I 
started  out.

My first stop was at Paw  Paw, 
whose broad main street, well paved 
and kept rem arkably clean, is always 
a delight to me. I visit many towns 
in the course of a j'ear, but none ac
cords me heartier greetings than Paw  
Paw, whose enterprising m erchants are 
certainly very loyal to their favorite 
trade journal.

A glance of the Dyckman House re
calls the time when the late A. V. 
Pantlind conducted the hotel as land
lord, previous to his taking the m an
agem ent of the old Pike House, at 
Niles. A. V. was a Sunday school 
teacher in those days, but he liked a 
good horse and old residents tell me 
that he always owned and drove the 
best span of tro tters that money could 
buy. H e started  the Pantlind family 
in the hotel business, teaching the 
trade to his nephew, J. Boyd Pantlind, 
who, in turn, transm itted  the secrets 
of the craft to his son, Fred., the 
present landlord of the Pantlind H o 
tel, Grand Rapids.

I had never visited Lawton, only 
four miles from Paw  Paw, and im 
proved this opportunity  to size up the 
town, which presents a very handsome 
appearance in the residential portion 
and a very com pact appearance in the 
business section. One of the Bitely 
Bros. kindly guided me to the home 
of m y life-long friend, F. H. Bitely, 
who was, unfortunately for me, away 
on a visit to one of his several farm s 
in the country. He has one of the 
m ost beautiful suburban hom es I have 
visited this season, with a broad ex
panse of green sw ard and wonderful 
trees which I would value at $1.00C 
apiece if I owned them.

D ecatur looked very prosperous to 
me as I traversed her beautiful streets, 
lined with com fortable homes, giving 
every evidence of culture and refine
ment.

I found Dowagiac people very happy 
over the com pletion of the pavement 
on E ast Division street. The m er
chants on that thoroughfare have been 
badly handicapped during the con
struction period, but they are now out 
of the woods and are rejoicing over 
the outcome.

I just naturally  called on E. G. Weir, 
sales m anager of the Beckwith Co., 
only to learn that he was away for the 
day, m aking a speech at Big Crooked 
Lake, near Parnell. I would ra ther 
have my job than his on a warm S at
urday afternoon.

I asked a m ercantile friend if he 
knew my old friend. Judge D .s  
Voignes. H e replied, “Yes. he works 
in the Dowagiac N ational Bank.” As 
the Judge is President of the Bank, I

think the characterization of my m er
cantile friend is probably correct.

At N iles I found Landlord Holden, 
of the Four F lags H otel, som ewhat 
ruffled over an experience his day 
clerk had just had with a traveling 
salesm an on the la tte r’s first visit to 
the hotel. A fter listening to the re
cital, I asked the clerk to write out 
the details of the transaction, which 
he did as follows:

About 6 o clock Friday afternoon, 
vfUe‘ a salesm an by the name of 
M r. Cain, of New Castle, Indiana, 
came up to the desk and registered as 
M r. and Mrs. Cain. A fter registering 
he very im politely told me or rather 
dem anded me to give him a special 
rate for a salesman having his wife 
with him on his route. He also, in 
our short conversation, told me he 
wanted a room with a bath. I offered 
mm a nice front room on the fourth 
floor with one double bed a t the single 
rate of $3. Upon my inform ation 
about the room having one double bed, 
he told me that he m ust have a room 
with twin beds, as he had a small 
child with him and that the wife and 
bov would occupy one bed. while he 
would occupy the other.

I then offered him room 420 with 
twin beds at the single rate of $3.50, 
telling him that it would cost him 50c 
more for the twin beds. P icking him 
out as a trouble m aker I made the 
rate of $3.50 very plain. In the course 
of that evening and the next m orning 
I asked him if everything was satis
factory several times and even chatted 
with him for a m inute or two each 
time. I was informed that he and his 
family were very well satisfied with 
the room. H e said he expected to re
main a couple of days. Saturday 
afternoon about 3 o’clock he came in. 
got his key and went to the room and" 
had his luggage as well as samples 
taken out to h:s car. He then came 
hurriedly to the desk, laid down two 
$1 bills rum pled up with a half dollar, 
saying everything was fine and he 
would see us again soon. I thanked 
him, but had to call him back on find
ing that he had throw n only $2.50 on 
the desk. Thinking he had made a 
mistake, I told him the single rate on 
that room was $3.50. w hereupon h ? 
pulled out another dollar and threw  it 
on the desk, saving in a very loud 
tone that this will be the last time w" 
would get him in this “darned joint" 
and mumbled som ething all the «-av 
out to the door and to his cas. T he 
bell boy said he didn’t even thank him 
for carrying his heavy grips from ihe 
room and placing them  in different 
parts of the car as he had ordered.

A fter I had read the statem ent Mr. 
H clden asked me w hat I thought of 
such an occurrence and requested my 
opinion of the custom some landlords 
pursue in m aking no charge for the 
room en tertainm ent of the wives of 
traveling salesmen. I replied to his 
enquiry about as follows:

The action of the Ind:ana salesman, 
in m aking a perem ptory dem and for 
the free entertainm ent of his wife and 
child on his first visit to the hotel, 
was an outrage which no self respect
ing landlord could tolerate. Such con
duct in the presence of strangers is 
a disgrace to the fratern ity  of travel
ing salesmen and would not be coun
tenanced by any organization of trav 
eling men anywhere.

The old T. P. A.—the predecessor 
of the present organization—prom ul
gated a rule th a t hotels should en ter
tain the wives of T. P. A. members 
once a year w ithout charge. This a r
rangem ent was altogether one-sided, 
because it enabled salesmen from  any 
part of the country to make an extend
ed tour of the Northern M ichigan re*

sort tow ns and secure free accom m o
dations for their wives in hotels they 
never patronized them selves on their 
regular trips.

W hen the now defunct Michigan 
K nights of the Grip was organized it 
handled this question a little more 
diplomatically. It secured signatures 
from Michigan landlords, agreeing to 
entertain  the wives of their regular 
custom ers once a year free of charge 
The names of the landlords who en
tered in to  the agreem ent were placed 
on an honorary m em bership list and 
a copy mailed to every m em ber of the 
organization once a year. This plan 
worked well for several years, but was 
finally abandoned, because the travel
ing men were very generally accorded 
this concession w ithout recourse to 
any agreem ent.

All this was back in the days of 
Am erican plan hotels when the con
cession included meals as well as 
sleeping accom m odations.

Now that people no longer go to 
hotels solely to eat and sleep, but wish 
bath and toilet accom m odations as 
well, it appears to be custom ary tc 
abrogate the form er plan of free ac
com m odations for wives, m aking a 
sm all ex tra charge for a room oc
cupied by man and wife suflficient to 
cover the cost of the extra laundry 
work and service involved. In most 
cases travelers ask for twin beds when 
accom panied by their wives, which re
quires double laundry work and room 
serv.ee, ex tra soap, etc. In some cases 
the ex tra  charge is 50 cents, in other 
cases $1 and not infrequently 50 per 
cent, of the rate charged a single oc
cupant. So far as my knowledge goes, 
no traveler now expects any deduction 
for the wife on table service.

Of course, the whole question hinges 
on the generosity  of the landlord and 
the am ount he is willing to pay for 
the good will he expects to create on 
the part of his guest. The traveler 
has no right, legally or morally, tc 
ins.st on the concession, any more 
than he would insist on his wife being 
carried free on railroad trains, inter- 
urban cars or Pullm an coaches. Such 
a suggestion would not be considered 
by any theater m anager in the coun
try. The hotel business is conducted 
on sm aller m argins than any of the 
lines above named and any deviation 
from  established rates— providing they 
are reasonable and ju st—should be 
guarded with care. No thoughtful 
traveling man will make any sugges
tion along that line until he has been 
a guest at the house long enough tc 
entitle him to a respectful hearing and 
a candid conclusion. In m ost cases 
the relation between landlord and 
traveler is cordial and wholesome. 
T housands of travelers have received 
favors from landlords and their fam 
ilies which have been of great value 
to them. On the o ther hand, the value 
of the boosting which salesmen can 
give a landlord who deals fairly and 
generously with his patrons can never 
be com puted in dollars and cents 
This relation is so beautiful and 
profitable on both sides that it should 
never be disturbed by hot heads or 
radicals on either side of the fence.

Niles has a large population of col
ored people, but has dope absolutely

nothing tow ard providing religious ad 
vantages for them. In no way could 
the business men of Niles conserve 
the best interests of the city better 
than by rem oving this reproach. It 
has been the good fortune of Grand 
Rap:ds to assist her colored people in 
providing six different curch edifices 
and they also regard it as a duty and 
privilege to assist in m aintaining col
ored clergym en in each of these 
churches. As is the case with white 
people, the church exercises a whole
some influence over the colored peo
ple and tends to keep them steadfast 
in their work and conduct, despite the 
tem ptations which surround them .to 
break away from tradition and natural 
environm ent. Such a m ovem ent would 
be in line with the progressive spirit 
of the age and do much to assure the 
colored people who have voluntarily 
taken up their residence in Niles that 
their presence is welcomed by the best 
and m ost representative men in the 
city. The colored man, as a rule, is 
a dependable worker. He tu rns a deaf 
ear to the siren voice of unionism 
and always refuses to go out on 
strike. Colored women and girls, as 
a rule, make more dependable house 
servants than their white sisters, and 
will go to most any extrem ity for em 
ployers to whom they become attached. 
If Niles business men are as wise as 
I think they arc they will look into 
this m atter and act on this suggestion.

A trip through Berrien, Van Buren 
and Allegan counties at this season 
of the year, with fall and w inter fruits 
hanging heavily from the trees and 
vines, is about the m ost wonderful ex
perience a man can have. It is a sight 
w orth going a thousand miles to see. 
b ru it and vegetable stands are in evi
dence about every mile of the distance 
between Niles and Holland—som e
tim es several in a single mile—but the 
grow ers do not enhance the reputation 
they should enjoy because they still 
pursue the old-tim e policy of placing 
large, inviting specimens on the top of 
the package and scrawny, inferior 
units underneath. I wish the grow ers 
could be made to see that it is to their 
advantage to grade their products and 
sell ihe two kinds separately. In this 
way they could secure i fancy price 
for their choice offerings and about as 
much for their culls as they now ob
tain for the mixed offeringsthey make 
the public. Such an arrangem ent 
would enable them to look every man 
inthe face and elevate their calling to 
the plane it should occupy in the 
transition from grow er to consum er.

There are some short detours on 
M 11 which are u tterly  devoid of oil 
or other dust laying agent. The un
improved space on M 51 near Vries- 
land, can be located miles before it 
is reached by the cloud of dust which 
hangs over it except during and di
rectly after a rain. W hy road m an- 
tigers perm it such abuses to exist is 
more than I am able to understand.

E. A. Stowe.

Running a business without proper 
records is like peeping through a key 
hole with a glass eye.

The bump of good nature is the only 
swelling that never gives any one any 
pain,
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SHOE MARKET
Novel Features Which Have Built 

Goodwill.
Everyone is agreed that the work 

of the retail salesman in the shoe store 
is of very great im portance in the 
scheme of shoe store m anagem ent; it 
is also certainly true that the function 
of the people who serve children’s 
trade is doubly significant, for the 
seller has tw o people to handle in e v e ry  
transaction—the child and its parent 
or guardian.
The actual selling of children's shoes 
is alm ost invariably made to the parent 
or o ther accom panying person. It 
would seem at first thought that this 
would leave the child out of the pic
ture almost entirely. No g reater m is
take could possibly be made, as hun
dreds, yes thousands of m erchants and 
sales folks have found out. Stores 
throughout the country that have es
tablished a good children's shoe busi
ness have done so by catering to the 
little folks themselves. They have 
found ways and means to make the 
children just love to come to their 
places.

It is not at all difficult to interest 
children. They are the m ost im pres
sionable of all m ortals. Their in ter
est is easily secured and m aintained by 
the salesmen who understand them.

There is the rub—not every sales
man understands child psychology. 
This is true regardless of any feeling 
of affection for the little tots. There 
are plenty* of folks who like children 
but do not know how to capture their 
interest, regard and confidence. Some 
excellent people naturally repel the 
youngsters.

Joseph M. Robinson, who has built 
a great children’s business in his fine 
store in K ansas City, will tell you that 
it takes training to make a salesman 
who can handle children’s trade suc
cessfully. H e will further tell you 
that first of all the person who is to 
handle the children who come to his 
store must be of the right stuff to do 
the work. W ith the right 'tem pera
ment for taking care of the children, 
a considerable period of observation 
and direction by m em bers of the staff 
skilled in this sort of service is under
gone before real fitness is assured.

It is trite to say that salesmen for 
the children's footw ear trade m ust 
really love little folks. But it is true, 
nevertheless, and cannot be rem em 
bered too regularly. W ith a real 
affection in one s heart for youngsters, 
half of the battle is won. Then comes 
a never-ending, absorbingly in terest
ing study of the w*ay*s and ideas and 
peculiarities of the em bryonic men and 
women who come to the store. No 
two are alike.

However, it can be said with con
fidence, tha t in the main, little folks 
are keenly susceptible to a fair degree 
of dem onstrative attention  and interest 
in them . H ere comes into play the 
ingenuity of the salesm an in sizing up 
the makeup of the boy or girl and in
stantly deciding just w hat the ap
proach and effort shall be. Children 
differ so much in their reactions, what 
works with one will not with another.
One child will be affectionate and can

be handled with a good m easure of 
familiarity*, som ew hat on the basis of 
an established acquaintance. A nother 
child may* not be so much given to ex
pressing his or her feelings and will 
have to be met and treated a little less 
familiarly. But in any* and every* 
case, the salesman m ust preserve and 
exemplify a real and concentrated in
terest in the little custom er while in 
the store The appeal to the  child’s 
sense of beauty* and novelty is al
ways open in a shoe store and should 
never be neglected. You can alway*s 
interest a child in som ething he hasn’t 
seen or heard before. Perhaps this is 
the universal point of contact with 
them, as a class.

V\ ith the child the salesman never 
needs to make use of his technical 
knowledge of shoes, prices o r anything 
of the sort, for the child has no con- 
cep.ion of these things. H ere is where 
the parent or accom panying elder real
ly enters into the sale. Your know 
ledge of your profession comes to play 
here, as indeed it should, to more ef
fect than in any o ther lines carried in 
the store. T here isn 't the slightest 
chance for you to “get aw ay” with 
ignorance of sizes, fit, style, values. 
The parent is entitled to know these 
things from you as from an expert.

A uthorities in such m atters tell us 
that if a person grow s to maturity*, 
that is to tw enty-three o r four years, 
w ithout having incurred foot trouble, 
there is thereafter very little likelihood 
of encountering foot difficulties, unless 
from illness or accident. This fact 
shows the suprem ely im portant trust 
imposed upon the salesman who as
sum es the task—and it should be a 
pleasure—of fitting footwear to the 
feet of children.

In childhood and w*ell along toward 
m aturity  the feet are in a state of 
g row th and constant change, and thus 
particularly  responsive to any agency 
that tends to impede or divert this 
grow th from  natural channels. In 
children the bones are quite soft, com
paratively speaking, and all the more 
liable to the evils that will in the long 
run ensue from abuses due to im 
properly fitted shoes.

In years between, say four years and 
eight or nine, a child's foot grow s very* 
rapidly, in some cases a full size in 
six weeks or two m onths. T he sales
man m ust make due allow*ance for the 
grow th that will follow the days and 
weeks in which the shoes then pur
chased are to be worn. It goes w ithout 
saying, therefore, that the shoes of a 
child m ust be fitted plenty large. The 
real skill in fitting children consists in 
know ing just how much leeway to 
allow. If the shoes are too big in the 
first place, injury is liable to result 
before the little feet have “caught up” 
with the size furnished.

T he good salesm an will inform the 
parent on such m atters and urge that 
the child be brought in for inspection 
in a few weeks.

A com pelling reason why salesmen 
in the children’s departm ent can take 
special pride in their profession is 
this: the parents and elders who ac
company* the y*oungsters to the shoe 
store to be fitted are strongly moved 
by attention to their little folks; if the 
children like to come to your store,

the parents are very apt indeed to like 
to come there for their own footwear 
needs. Thus, while ostensibly* your 
work is to  fit the little ones, actually 
you are producing business for every 
departm ent in the store. The sales 
m ay not be on your slips, but the w*ise 
m erchant knows where the real credit 
is due. Mr. Robinson, to whom 
reference is made above, attributes 
largely the grow th of his entire busi
ness to the service of the children’s 
departm ent.

Please the children and you please 
the elders—and make custom ers for 
the o ther departm ents.

An August Sale.
Late in August a sale of children’s 

hosiery will be very successful in con
nection with your advertising of school 
shoes, o r on its own merits. Hosiery 
is a line that responds well to special 
advertising, and there are few* stores 
that advertise it enough.

If you are curious as to the actual 
value of your mailing list you can use 
your sale of school hosiery to test it.
A postal card carrying two or three 
of your very* best bargains, and mailed 

.to  those families will soon show 
w hether the list is w orth spending 
your postage on or not.

She Wanted New Shoes.
The old lady wanted a pair of shoes.

Yes, m a’am. W ant som ething for 
everyday w ear?” asked the clerk pleas
antly.

\  es, and I w ant them  good and 
stout, ’ said the woman.

'Well, here s a good shoe—an extra 
s rong shoe. It has been worn a great 
deal this sum m er.”

Look here, young m an,” the old 
lady interrupted. “ I don’t w ant a shoe 
that has been worn all this summer, 
or any o ther sum m er; I want a new 
pair.”

There’s Profit in Selling Work Shoes.
Next month will be a good time to 

go after work shoe business, particu
larly* if you have lined up an excep
tionally* good value as suggested in the 
Tradesman some time ago.

Men will be w anting heavy* work 
shoes as the fall season comes on. 
and a m ailing card or letter addressed 
to every farm home in driving dis
tance of your store will add consider
ably to Septem ber volume and bring 
many* new custom ers to your store.

Mr» R e ta ile r

l"1here is a man in 
your town whose 
shoe business you 
can get. He is a 
young man. He 
knows style. He 
insists on it. He 
buys more than 
one pair. His name 
is John Comer.

O ur salesmen are 
now  show ing  the 
new fall numbers— 
right in style, price 
and fit.

HEROLD-BERTSCH
SHOE COMPANY

Mnuficturers Since 1892

Grand R apids, M ichigan

MAIL US YOUR 
ORDER TODAY

O u r Stock Is Complete
P olish  L eather
Laces R ubber H eel
Inso les N a lls
F ix tu res T ools

W E CAN SUPPLY 
YOUR EVERY W A N T

BEN KRAUSE 
C om pany

20 S. Ionia Ave. Grand Rapids,Mich.

Michigan Shoe Dealers
Mutual Fire Insurance Company 

LANSING, MICHIGAN

PROMPT ADJUSTMENTS
Write

L. H. BAKER. Secy-Treag. LANSING. MICH. 
P. O. Box 549
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Smith Declines To Get on the Firing 
Line.

Grandville, Aug. 24— It is said that 
Governor A1 Sm ith of New Y ork is a 
good politician. Now this may be 
true, we do not know. However, his 
present sta tem ent tha t he in nowise 
seeks to become Governor of the E m 
pire S tate for a fourth term  seems to 
indicate that he mav have had enough 
of sta te politics and m ayhap is seek
ing som ething higher up.

The presidency of the whole coun
try  lurks in the dim distance. The 
m erits and dem erits of various would- 
be candidates are already under dis
cussion. Usually the m an nom inated 
tw o or more years in advance misses 
election bv a vast majority.

Genial A1 may have this in mind 
when he goes on record as not “seek
ing the Presidency.’ Few are at this 
earlv date. It would, indeed, be the 
height of absurdity  to expect a gen
eral advancem ent of any man to take, 
the place of Silent Cal. Coolidge two 
vears before an opening offers. Even 
the President himself is not suspected 
of tossing his hat in the ring. W hv 
should he? T w enty-four m onths ahead 
of time is m aking a sillv bvplay of a 
m ost im portant office.

W hen the time comes there’ll be 
candidates enough to make up for lost 
time, never fear that. T he Repub
licans are really borrow ing no trouble 
iust now. The W estern corn belt has 
subsided and there isn’t half the sign 
of rebellion there was a short month 
ago. A bundant crops at good prices 
will doubtless serve to kill the new 
rebellion of progressives and continu
ed prosperity in the N ation will cinch 
the chances for Cool Cal.

Back in the davs im m ediately sub
sequent to the Civil W ar all a ttem pts 
to make the silent conqueror of Lee 
speak out and tell what his intentions 
were failed completely.

D oubtless A1 Smith hopes to profit 
bv the reading of political history. 
H oratio  Seym our was one of the most 
popular D em ocratic statesm en of his 
time. As Governor of New York in 
the ho f davs of civil war he made the 
m istake of opposing the N ational 
draft for recouping the arm v. D raft 
riots in the citv of New York were 
the result of the governor's lack of 
foresight in undertaking to handicap 
the Government.

Later, in 1868, when the N ational 
convention of the Dem ocratic party  as
sembled for the purpose of choosing 
a candidate for President, Seym our’s 
name cam ; before the convention. It 
was then that the late governor of 
New York hedged and said covlv that 
“your candidate I cannot be."

Despite this self denial, the great 
convention refused to take him at his 
word and placed the name of H oratio  
Sevm our in nom ination for the P resi
dency-

W hat was the result? G rant and 
Colfax won a decisive victory over 
Sevm our and Blair at the ensuing 
election.

G rant was very close mouthed, while 
his opponent was sufficiently voluable 
to make up for all deficiencies on the 
o ther side.

It is barely possible that the present 
governor of New York is not in the 
field for higher em olum ents. Should 
his colleagues take him at his word 
and side track him from now on there 
would be great rejoicing am ong a 
certain claass of politicians, while an 
o ther class would be overcome with a 
feeling of the dumps.

.One never can tell- T hat A1 Sm ith 
is popular in the E ast does not adm it 
of a doubt, but there are certain ele
m ents at w ork in o ther parts of the 
country which seem to m ake it in
advisable to make him a candidate for 
the Presidency of the U nited States.

I t  was said of one candidate for 
President tha t as a governor he was 
quite com petent, but to spread him all 
over the Union m ight not be so suc
cessful. N evertheless the one in ques
tion won the nom ination and election

and did not prove a total failure, as 
his enemies predicted.

O ur country is never lacking for 
candidates who are w illing to  forego 
all personal considerations and stand 
for the presidency. Possibly A1 Sm ith 
may be one of these. H e is doubtless 
cute enough to understand the undesir
ability of getting  too early a s ta rt in 
the race. Even though the earlv bird 
catches the worm , there is such a 
thing as being too previous.

The ou ts are the ones who have to 
suffer in political davs like the p res
ent, and this fact calls to mind the 
great contortions of General G rant’s 
enemies in the sum m er and fall of 
1872 after the general had adm inistered 
the chief m agistracy for nearly four 
vears.

At the opening of his first presi
dential cam paign G rant was called 
“G rant the B utcher.” T hat epithet 
had no effect on the voters since the 
General came in with an unprecedented 
m ajority. In ’72 he was “G rant the 
nepotist,” and the venerable editor of 
the New Y ork T ribune was put to the 
fore bv a Dem ocratic convention in 
the vain hope of w inning votes enough 
from the opposition to win out.

N aturally  enough, the nom ination bv 
D em ocrats of so fierce a Republican as 
H orace Greeley alienated a large party 
vote, m any of them  going to Grant, a 
few following a third party  to defeat.

T his kotow ing to independent voters 
has been very successful. T he party  
that is not afraid of its principles and 
stands squarely on its platform  of 
such principles, is usually the one 
w’hich scores a t the polls.

W.e are not likely, however, to see 
a renegade nom inated next time on 
either side of the political line.

A1 Smith is known also as a “w et” 
and some there are who seem to  im 
agine that there is magic in the word 
sufficient to carry a candidate to vic
tory. N othing could be further from 
the tru th , however, and we doubt if 
the prohibition question will in anv 
wav cut a figure in the 1928 campaign.

O ld Tim er.

Rug Sales Satisfactory.
A ugust sals of rugs and carpets are 

reported to be proceeding satisfactor
ily, especially in local stores. The suc
cess of the Fall season is not depen
dent, however, upon the cleaning out 
of these stocks, for in m any cases spe
cial m erchandise was bought for thA 
sales, instead of close outs from the 
regular stock being offered. Jobbers 
have covered on their Fall require
m ents to a greater extent than retail
ers, who have largely confined their 
purchases to the filling-in variety. 
T hey have stressed rugs in their buy
ing rather than carpets. Carpet con
tracts from hotels and large buildings, 
however, have been substantial, accord
ing to one leading m anufacturer.

W orld Wheat Outlook.
W hile much depends on the A us

tralian and A rgentine harvests, indi
cations are that the American farm er 
is in a s trong  position regarding his 
surplus wheat. L atest reports point 
to a reduction of 125,000,000 bushels 
from 1925 in the world harvest, with 
Canada, Europe, N orth Africa and 
India show ing decreases and America 
show ing an increase. T here is slight 
chance of a runaw ay m arket in the 
fall, such as was witnessed in 1924 
unless considerable damage develops in 
the Southern H em isphere. P resent 
prices should be well m aintained and 
some advance before the end of the 
year would not be surprising.

Follow the Arrows— 
Sept. 5th to l l*

Clip the map above and uae it as your 
guide to the Greater Michigan State 
Fair, Detroit
From whatever direction you drive, 
you can strike wider Woodward Ave
nue, or the Seven Mile Road, another 
superhighway, and go direct to the

grounds, avoiding Detroit traffic.
Arrows on leading roads throughout the 
state point the way. Follow them! 
They will shorten, your route.
All’s ready now for the biggest Fair in 
Michigan’s history. You’ll enjoy its 
splendid exhibits and attractions.

The Greater Michigan State Fair 
_  I* YOUR FAIR(B*

Reduced Rates on ALL Railroads

W hoever heard of a radical with a 
savings bank account?

CHICAGO,
1 1 1 1 1 7 /

t h e  GOODRICH WM
“Operating Steamships

DOUBLE DA
Muskegon-Grand Haven 

Electric Via Grand Haven
L E A V E  G R A N D  R A P ID S

8:40  P. M G. R. TIME 
Day Boat Every Saturday 

Leave Gd. Haven 10:30 A . M.

Every Day in the Year”
LY SERVICE

Michigan Electric Railway 
Lines Via Holland

L E A V E  G R A N D  R A P ID S
8:00 P. M. G. R. TIME 
Day Boat Every Saturday 
Leave Holland 9  A . M.

FARE FROM GRAND RAPIDS $4.20
ROUND TRIP $7.30

UPPER BERTH $1.80. LOWER BERTH $2.25. 
SAVE MONEY —  Travel the Cool, Clean, Comfortable Way 

Ticket sold to all points South and West
Reservations on D e tro it, Cleveland and Buffalo Steam ers
Vacation Trips on All Great Lakes Steamers.

F our T icket Offices for Y our C onvenience as Follow s:
Muskegon E lectric  
156 O ttaw a Ave. 

D ia l 80223

M ichigan E lectric  
Rear H otel Pantlind  

D ial 93445

PANTLIND 
LOBBY 

GOODRICH CITY OFFICE
P E A R L  A N D  O T T A W A

W IT H  C O N S O L ID A T E D  R A IL R O A D  T IC K E T  O F F IC E

W. S. NIXON, Gen’l Agt.
D IA  L— 88428—62343
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FINANCIAL
Increased Flow of Yellow Metal To  

Our Shores.
If there were com m entators that 

had feared the consequences of a so- 
called adverse trade balance during 
the first part of 1926 they m ust now 
be pleased by the Ju ly  tabulations 
which reflect an upturn in our m er
chandise exports so sharp as to reveal 
an unm istakable excess over im ports 
for the month.

For the year to date our m erchandise 
im ports still exceed exports but dur
ing July  the jum p in exports to $369,- 
000,000 gave the outw ard-bound ship
m ents a lead of $31,000,000 over those 
inward-bound.

T hat the autum n shipm ents to fo r
eign countries should sw ing upw ard 
is natural for the movement of the 
agricultural crops is largely concen
trated  in the fall period but the farm 
er began the m arketing of his products 
two or three weeks earlier this year 
than usual. The advent of a new 
combine in the Southw est that per
forms several operations at once was 
an im portant factor in the move.

Presum ably the pick-up in exports 
m arks the seasonal change that always 
occurs and an excess of m erchandise 
exports over im ports for the m onths 
immediately ahead would be the log
ical and natural expectation.

Persons that entertain  apprehensions 
over our future foreign trade on the 
theory that the economic problem s of 
Europe unless solved satisfactorily 
and quickly will underm ine our own 
prosperity through interference with 
the easy flow of trade, fail to see cer
tain fundam ental characteristics of 
this country 's position.

O ur fore:gn trade is a far more de- 
pendable perform er than is generally 
understood and in the main is com 
prised of a few leading and essential 
groups of commodities. F or a quarter 
of a century eleven item s have repre
sented 75 per cent, of our exports and 
seventeen items have made up 70 per 
cent, of the imports.

The United States m ay have in its 
vaults one-half of the w orld’s gold 
hut the flow of the m etal to these 
shores has not. apparently, ceased.

Gold im ports during the first seven 
m onths of 1926 were nearly twice 
those for the same period last year. 
T hat is interesting but net so signifi
cant as the relation between gold im 
ports and exports for 1926 to date. In 
the seven m onths’ period we have 
gained $142.939.807 in gold and lost 
only $46,804,660 and the flow of yellow- 
metal -o our shores continues for in 
July alone we im ported $19,819,990 as 
against exports of $5,069,472.

These substantial gold balances have 
contributed to the position o f ease in 
money and that is why the A ugust 
shipm ents of gold to Canada have 
stim ulated discussion on the possible 
effect on future money rates.

Paul W illard G arrett, 
f Copyrighted, 1926.1

long-awaited day when the carriers 
m ay equalize their capital structures 
through stock financing.

In no year since the enactm ent of 
the transportation  ac t of 1920 have the 
railroads earned the fair re turn  that 
then was prom ised to them. Gradually 
they are approaching that goal, how
ever, and on the basis of the June 
record earnings a retu rn  of 5.49 per 
cent, on book value is a reasonable ex
pectation for 1926. T hat would be 
closer to the theoretical fair re tu rn  of 
5.75 per cent, than the carriers have 
come since their re tu rn  to private m an
agem ent. The recovery is so pro
nounced that some of the railroads al
ready have begun to reckon on the 
possibility of financing through the 
sale of their capital stock.

F or a long period of years virtually 
all railroad capital turned into the 
properties o r raised to refund old is
sues has been obtained by the sale of 
fixed in terest-bearing obligations. T hat 
procedure was followed for the reason 
that no other would work. The rail
roads did not go on selling bonds from 
choice. They knew that in so doing 
they were violating a rule that bank
ers do not like to violate. They were 
in m any cases m aking their capital 
structures top-heavy with bonds from 
lack of ability to interest the investor 
in stock.

Recent extraordinary strength  in 
the stock m arket for the railroad 
shares is evidence that the investors 
over the country have been given new 
faith in the carrier shares by the im
provem ent in earnings. The time does 
not appear to be far distant when lead
ing railroad companies may, if they 
choose, offer to the public at reason
able prices either their preferred or 
common shares with an assurance that 
the new securities will find a warm 
welcome.

W hen this time comes it will m ark 
a red letter day in railroad history to 
ward which the companies have been 
creeping forw ard against odds for six 
years. Their plan eventually to do 
financing through the sale of stock 
will benefit not only the investors in 
railroad securities but the country at 
large. This is just the step tha t the 
railroad bankers m ust make to estab
lish again on a conservative basis the 
credit of the carriers. Unless such 
credit is established funds for further 
im provem ents in service and expan
sion will not flow in freely.

A nything to destroy the pleasant re 
lationship between the railroads and 
the public, such as a relaxation in their 
service by the carriers or an attack on 
the system  by politicians, would be 
unfortunate at this stage of develop
m ents. Fortunately, no obstacles ap- 
Pear- Paul W illard G arrett.

Railroads Getting Back To Real 
Financial Strength.

Not much has been said about the 
m atter but the im proving position of 
the railroads draws closer to hand the

Largest Muskie of the Season.
One of the largest M uskie catches 

so far reported this season was re
cently made by George W . Long, of 
Indian River. Mr. L ong is a veteran 
fisherman and has thrilled us w ith 
m ore than one good sto ry  of his ex
periences. T he big fellow weighed 
tw enty-nine pounds and four ounces, 
his length was fifty inches and his 
g irth  tw enty-tw o.

Kent State Bank
“The Home for Savings“

With Capital and Surplus of nearly Two Mil
lion Dollars and resources exceeding Twenty- 
Three Million Dollars, invites your banking 
business in any of its departments, assuring you 
of Safety as well as courteous treatment.

Investment Securities

E. H. R o llin s  & S ons
Founded 1876

Boston
Denver

Dime Bank Building, Detroit 
Michigan Trugt Building, Grand Rapida

New York 
San Francisco

Chicago 
Los Angeles

DANK
Ever since 1853, the Old National has 
enjoyed the trust of business man and 
working man alike. I t has always been 
careful, courteous, and helpful—the safe 
place for your savings!

cA rBan]{ for Sverybodv
M O N R O E  A T  P E A R L N O  B R A N C H E S

Grand Rapids National Rank
s / ° „ f  s f r s . ' X  i r r 1«  c*m' r

interurbans—the h o te ls - th e  shopping dtatrict. “ “  “ *

denoS? vaul°tsnL a f ° Uf locati? n-<>ur large transit fac ilities-ou r safe

i s s f i J s s B c *  .
Combined Capital, Surplus and Undivided Profits over

$1,500,000
GRAND RAPIDS NATIONAL BANK

GRAND R A PID S, M ICH.
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No Disquieting Symptoms on Business 
Horizon.

Continued brisk business in all the 
key industries th roughout the month 
when seasonal dullness is expected has 
influenced m any of the trade prophets 
to revise their opinions lately on the 
future trade trend. In every o ther 
year since the war, excepting, possibly, 
1926, the m idsum m er period has 
brought its usual seasonal dow nturn in 
general activity.

Early in the year m ost of the p rog
nostications indicated a gradual slow
ing down in trade that would turn  
into a period of mild recession in the 
autum n. Now that the fall is alm ost 
at hand w hat is the present prospect 
for business?

One thing is clearly foreshadowed. 
T he key industries show such unm is
takable signs of activity during the 
m onths im m ediately ahead that it 
seems more reasonable to suppose that 
business will rem ain active this au
tum n than that it will suffer depres
sion.

“ In the past quarter century  in this 
country periods of business prosperity 
have term inated,” Colonel Leonard P. 
Ayres of the Cleveland T ru st Com
pany points out in his new bulletin, 
“and given away to decline and de
pression, with advancing prices, com 
modity speculation, com petition for la
bor, car shortages on the railroads, 
overproduction by industries, and 
credit stringency. U nder such condi
tions the fundam ental factors of busi
ness became seriously and rapidly out 
of balance with one another, and only 
got back into effective m utual ad just
m ent after p ro tracted  periods of hard 
times. No such disquieting sym ptom s 
are now appearing, and no drastic de
cline seems im pending.”

Based on the studies made by the 
Bureau of Labor Statistics, some of 
the shrew der business com m entators, 
am ong whom is Colonel Ayres, feel 
that too little attention has been paid 
to the increased productivity of labor 
in our appraisals of the basis for our 
present prosperity.

As Colonel A yres himself says: 
“ The fact is that we are now experi
encing a most rem arkable advance in 
the productive efficiency of industry. 
Mass production, im proved machinery, 
lavish use of power and organized 
m anagem ent are com bining to increase 
in a rem arkable m anner the output of 
our mills and factories. O ur present 
sustained period of national prosperity 
is largely dependent on this condition.

“Capital lias been freely used for the 
installation of extensive mechanical 
im provem ents; m anagem ent has be
come more intelligent and alert, the 
output per w orker has increased, and 
as a result of all this em ploym ent has 
been general, and wages have increas
ed faster than the cost of living.” 

Paul W illard G arrett.
[Copyrighted, 1926.]

Real Feature of Recessions in Com
modity Prices.

Bit by bit the general level of com 
modity prices has w orked lower dur
ing the last year until it now stands 
at its lowest position in two years. At 
1S0.7, which is the July index of the 
Bureau of Labor Statistics published

to-day, wholesale prices still average 
substantially higher, of course, than 
their pre-w ar levels. Specifically, they 
average 50.7 per cent, higher than in 
1913.

As recently as a year ago, or for 
July, 1925, the bureau reckoned that 
prices at wholesale were 60 per cent, 
above the same pre-w ar base. W hat 
does this adjustm ent in the scale 
signify? Does it give cause for busi
ness worry?

T hat com m odity prices should have 
continued persistently  even if m oder
ately dow nw ard during a period of in
creasing prosperity  is a phenom enon 
as interesting as it is unusual. O bvious
ly prosperity has been stim ulated by 
som ething o ther than rising com m od
ity prices. Profits have been good not 
because industry has been able to buy 
at one level and realize a speculative 
gain but in the face of an adverse price 
movement.

T he present trade im provem ent is 
based on a small profit oi. an increased 
volume which is, of course, a more 
substantial foundation for the busi
ness structure than where a flush of 
prosperity  is brought on by specula
tion in commodities. Efficient m an
agem ent and the introduction of econ
omies have contributed far more in 
the present instance to the position of 
industry than good fortune in the 
price swings.

Of m ore significance than the 
dow nw ard tendency in com m odity 
prices, however, is the fact that change 
of any nature has been small. F luctua
tions for a period now have been gen- 
esally unim portant if the m ovem ent is 
judged by standards of recent years.

Several groups represented in the 
Bureau of L abor Statistics weighted 
index show virtually no change from 
their position of a year ago. A m ong 
these or food, metal, fuel and chemical 
groups. U nfortunately  the farm prod
ucts groups reflect a pronounced 
dow nturn in values, the index having 
fallen from 163 last A ugust to 141 at 
the present time.

Paul W illard G arrett.
[Copyrighted, 1926.]

Ice Cream Consumption Is Increasing 
Rapidly.

T his is a nation of ice cream eaters. 
The U nited States D epartm ent of A gri
culture estim ates th a t 322,729,000 gal
lons of ice cream  were eaten last year.

Consum ption in 1910 w as 95,450,000 
gallons. By 1915 the figure reached 
175,224,000 and by 1920 it had increased 
to 260,000,000 gallons.

Ice cream  consum ption varies from  
year to year, influenced by w eather 
conditions, but the long-tim e trend  is 
distinctly upward, the departm ent says. 
A w holesom e product, convenient 
packages and ice cream  cones are 
given as reasons for the increased con
sum ption.

To adm it you can’t do a job is to 
adm it the man who can is your 
superior.

One advantage of having a little 
mind is that it is not much of an effort 
to exercise it.

Did you ever notice when a mule is 
kicking he isn’t pulling?

T I M E
It has been said that “Time is the most valu

able thing in the world and is the world’s greatest 
capital asset.” However, its value all lies in the 
use we make of it.

We all take the time to accumulate estates, but 
too few of us take the time to direct their proper 
disposition by making Wills.

The builder drafts plans, secures his material 
and completes the building to be used for the pur
pose for which it was constructed.

Too many people make the effort and accumu
late the estate, but neglect to complete their work 
by executing that instrument which places their 
estate in condition to carry out the purpose for 
which it was intended.

An estate should be accumulated with a pur
pose and that purpose cannot be carried out unless 
you leave written instructions in the form of a 
Will.

ItRano  Rapi as Trust Tompany
GRAND RAPIDS. MICHIGAN

OUR OBLIGATION

Main Office
Cor. MONROEand IONIA

Branches
Grandville Ave. and B St. 
West Leonard and Alpine 

Leonard and Turner 
Grandville and Cordelia St. 
Mornoe Ave. near Michigan 
Madison Square and Hall 
E. Fulton and Diamond 
Wealthy and Lake Drive 
Bridge, Lexington and 

Stocking
Bridge and Mt. Vernon 
Division and Franklin 
Eastern and Franklin 
Division and Burton

/ _3he‘BanhT \
1 TDhere you feel ) 

at Bome_J

W e realize a t all times, that 
it is the duty of this insti
tution to do everything to 
conserve, protect and pro
mote the interest of its pa
trons.

We solicit and accept 
patronage, fully cognizant 
of the trust which is repos
ed in our own judgm ent and 
integrity.

On this basis, may we serve 
you?

“The Bank Where You 
Feel A t Home”

Gland Rapids 
Savings Bank

OFFICER!
WILLIAiA ALDEN SMITH. Chairman of (he Board 

CHARLES W. GARFIELD. Chairman Ea. C o»
GILBERT L. DAANE. President

ARTHUR M. GODWIN. Vice Praa. ORRIN B. DAVENPORT. Aaa't Cashier 
EARLE D. ALBERTSON.Vice Pros, and Cashier HARRY J. PROCTER Aset Cashier 
EARL C JOHNSON. Vice President H  FRED OLTMAN. Ass’i Cashier

TONY NOORDEWIER. Ass t Cast»«

O L D E S T  S A V IN G S  B A N K  IN  W E S T E R N  M IC H IG A N
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Europe Thobs W ith a New  Creative 
Energy.

In many European countries there 
is a strain and restlessness which con
tinually expresses itself in unpleasant 
incidents. A young Am erican, for ex
ample, was arrested  in Venice not long 
ago for carrying an extra large pocket- 
knife which had been given to him as 
a present. He spent three unpleasant 
days and nights in jail. C orrespond
ents of influential foreign papers have 
recently been expelled from C onstan
tinople, Bucharest and Rome. R ecent
ly as a procession of soldiers passed 
down one of the principal streets of 
Sofiia behind the national flag, a youth 
knocked off the hat of a m an who 
failed to bare his head. An indignant 
crowd gathered about, and the as
saulted man was saved from rough 
treatm ent only because he was a 
prom inent national representative and 
ex-army officer. Violent scenes have 
just been enacted in the Czech capital 
and N ational Assembly. An A m eri
can teacher and an Am erican professor 
were expelled from Constantinople not 
so long ago. because of innocent re- 
markswhich were construed as derog
atory to the Turks.

And now the T urks have just issued 
regulations forbidding the use of all 
textbooks which contain a single word 

running down the intellectual or legis
lative abilities of the Turks, which in
culcate the smallest erroneous notion 
regarding Turkish history or geog
raphy,and which praise the exploits of 
o ther nations.”

This extrem e nervousness and 
fanatical nationalism so prevalent here 
has convinced many people that E u 
rope is decadent and that W estern 
civilization is doomed to decline and 
give way to  a higher culture.

Such a  conclusion, however, is un
warranted. A s a m atter of fact, E u 
rope is displaying new vitality and 
throbs w .th a  new creative energy. 
There are half a dozen tum ultuous, 
unsettled countries in this part of the 
world in which it is thrilling to live 
and it is rem arkable that alm ost all 
Red Cross, Y. M. C. A. educational, or 
philanthropic w orkers who have come 
to Europe from America apd become 
identified with any of the newer na
tions are reluctant to return  perm an
ently to America.

H ere we are in a great social labora
tory with the fa‘e of hum anity in the 
balance. Captivating experim ents are 
being carried out all around us. And 
they are founded on the principle of 
discipl.ne and social rigor. S trange 
as it may seem there is a great deal 
of Puritanism  in the more violent E u
ropean states at present. All Eastern 
Europe and Turkey are under the im 
perative of a trem endous “Thou shalt” 

Thou rhalt n o t . ' People have 
become terribly earnest. They take 
themselves with tragic seriousness. A 
relentless compulsion prevails. Fanati- 
c sm often breeds power. So Kemal 
who has exalted Turkey above all 
o ther things, has acquired unprecedent
ed power. Never has a ruler exer
cised the influence over the easy-go- 
ing T urks that Kemal does. And that 
is because he is a crusader. He issues 
a heroic challenge. H e calls the  peo
ple to create a new state. And by

means of this m oral power of a social 
ideal he has brought about significant 
changes in religion, form s of govern
ment, personal habits, headgear, the 
attitude tow ard women, and the na
tional psychology. K em al has done 
thngs in five years tha t o ther Turkish 
rulers did not do in five centuries. '

So it is in Russia. Despotism  there 
has been accom panied by the m ani
festation of a certain am ount of m oral 
power. This is  not strange, for the 
m oral im perative is imperious. In 
Russia there is a new creative ardor. 
The people have set out to create 
som ething better. They are moved by 
a social ideal and feel the impulsion 
of a dream  and an aspiration. The 
early Christian felt that he was a 
special person, called upon to abstain 
from  ordinary things and to recreate 
the world. So it is in Russia. So it 
was with the Com m unists in H ungary 
and Bulgaria. People under the in
spiration of imperious social reform ers 
impose a discipline on them selves and 
acquire a stern, rugged force of char
acter.

T here is som ething Spartanlike about 
the despotic states. K em al lives in a 
d irty  little interior city. Lenin was as 
simple as a peasant in his habits. H is 
widow still is. Pangalos at once in tro 
duced economies and prohibitions in 
Greece. T he revolutionary Bulgarian 
governm ent of Esankoff, in spite of 
cruel'y , was free from corruption, was 
m ade up of poor men, and imposed 
rigid economy. Mussolini has inspired 
a social discipline and outpouring 
of social service and devotion such as 
have never been seen in Italy.

Europe is not w orn out. She is 
pulsating with potentialities. She may 
be on the eve of vast reconstructive 
activities. A stupendous vitality is 
evident in all the confusion and vio
lence.

At this m om ent spiritual power is 
being released. Fascism  is a warm, 
though brutal religion. K em al’s so- 
called republicanism  is a virile even 
though limited religion. Communism 
is fascinating, though crude and harsh 
religion.

T he problem of the spiritual leaders 
of '.he people now is how to take ad
vantage of this rem arkable display of 
spiritual power in a dozen European 
countries. The question is, is it pos- 
s.ble to create a bold, warm, heroic 
religious m ovem ent near enough to 
reality and with a strong  enough so
cial im perative to win the m asses and 
to  supplant brutal nationalism ? Early 
Christianity  had all the force and 
sweep of present, heroic, nationalistic 
m ovem ents in Europe, without their 
violence.

The present dictators of Europe and 
the N ear East, while releasing amaz- 
ing spiritual powder, wall ruin their 
m ovem ents by their violence and 
m ilitarism . A virile Christianity, not 
afraid to cut loose from the past and 
strike out like Paul to recreate the 
world, would succeed in rem aking 
Europe. R. H. M arkham .

Success calls for ability, will-power 
and endurance.

$2,000. Grimes Co., Texas, 5% %  Road and Bridge Re
funding bonds dated Dec. 15, 1924, due April 10, 
1954, denomination $1,000. principal and interest 
April and Oct. 10, payable at the First National 
Bank, Chicago.
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VANDERSALL & COMPANY
410-416 Home Bank Bldg., Toledo, Ohio 
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PU B L IC  SERV ICE COMPANY OF 

COLORADO
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Price 99 to yield over 6%

Michigan Bond & Investm ent Co.
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D on’t be too proud to do a m an’s 
work.
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The Cause of the Coming Change in 
Civilization.

W ritte n  for th e  T ra d esm an .
W hat, is civilization? W hen did it 

begin? W hen and where will it end? 
Q uestions are som etim es not easily 
answered. But thoughts are things 
and thought exchanges are  either good 
or had. To foresee study tendencies. 
The tree slants as the tw ig was bent.

A few years ago the self assertive 
orig inators of fads in our tax sup
ported normal schools declared that 
the great fault of our school system 
was that it failed sufficiently to cul
tivate the im agination. So in the 
lower grades they went a t it. A child 
in the first or second grade has all the 
books he can carry. He reads stories 
of fairies, m yths, w izards and kings, 
queens and princes.

The pupil in the schools of the re
public fed up on kings, and princes, the 
p laythings o f aristocracy and abso
lutism.

The school book publishers, with no 
economy of paper, padding with un
necessary verbiage all books until the 
cost to parents is a load of self- 
sacrifice.

The blackboard discarded, the fad 
took on ‘‘make up” stories, but it did 
increase sales of pads, papers, pencils.

M em orizing was too hard for grades 
and so speaking pieces was put off or 
out of place.

Spelling became so bad that the 
newspapers had to prom ote contests 
and offer trip  prizes and glory be, a 
little 13 year old girl from a one- 
room  school in K entucky won the N a
tional contest over all the rest.

Law yers said the stenographers had 
no knowledge of synonym s and g rad 
uates fro mhigh schools had to take a 
course in spelling at commercial col
leges.

Bankers and grocers found high 
school graduates unable to add a 
simple colum n of figures, too hard for 
the minds of the grow ing masses. So 
in Chicago schools there is now a daily 
test in simple addition.

W riting  so poor that system  after 
system  is tried and discarded, when 
practice and repetition is all that is 
necessary to produce efficiency.

W ell, so be it. I went into eighteen 
schools two years ago and in only 
three of them could they give me the 
Golden Rule.

Paren ts look to  the church and 
school and so the Bible schools are 
sum m er time attem pts to overcome the 
failure of m oral instruction. In one 
of seventy-six entrants, 5 to 16 years 
old, only one, a boy of 5, could re
peat the ten com m andm ents and 
beatitudes.

And then the preacher said in his 
sermon, ‘‘The ten com m andm ents and 
the beatitudes are no part of the plan 
of salvation. It is not the province 
of the pulpit to teach ethics.”

Tem perance and teetotalism  are un
thought of as in the days of F ather 
M atthew or Frances M urphy, but it is 
the regular thing to take up a colles- 
tion to prom ote the societies which 
would make law and then forget to 
aid in enforcem ent.

T he autom obile changes the world 
in a quarter of a century and empty 
brains not filled with Thanatopsis, the

Psalm  of Life, the Proverbs of Solo
mon, im patient for realities, now cease 
to  imagine and dream, but act the real 
desires and boy bandits, American 
school products, rob banks, steal autos 
and progress tow ards societies devasta
tion. Superintendents of public in
struction and com m issions sleep on 
the job, consenting to the introduc
tion and use of padded imaginative 
books, and talk of psychology, and 
ratings and schedules galore are made 
of physical capacity for foot or base 
or basket ball and little effort to guide 
or gauge the m ental and m oral bend, 
tendency or inclination.

The saddest thing is that the mass 
of boys and girls have no chance to 
work, to earn, to learn th rift by their 
own efforts.

It is to m ost spend, spend, and live 
off the work of elders, and when not, 
then a few begin to help them selves 
and form gangs for plunder.

Congress approves the subm itting 
of a child labor am endm ent, taking 
control from parents, schools and 
states and centralizing in N ational bu
reaucracy, which will require a vast 
horde of inspectors, directors and real
ly bolshevic operators to educate all 
under 18 to the ‘‘work no m ore” idea.

W ill civilization rem ain unchanged?
W hat do you think?

W . H. T. Wood.

More Activity in Fall Silks.
Broad silk wholesalers are inclined 

to believe that the Fall dem and has 
now definitely turned for the better 
and a considerable volume of new 
business is expected, particularly  from 
retailers, during the next few weeks. 
The trade still has to com bat the 
strong emphasis on price, and every 
effort is being made to im press on 
buyers the stability of the prevailing 
quotations on finished goods. P roduc
tion of broad silks, according to the 
wholesalers, continues to be som ewhat 
restricted, although with the advances 
of the season there is more activity 
now than was the case a month ago. 
Crepe satins and cantons dom inate in 
the fabrics that are selling. In the 
higher priced cloths there is activity 
in novelty velvet brocades and chiffon 
velvets. The latter fabrics are finding 
wide usage in garm ents for both street 
and form al wear.

Orders For Infants’ Socks.
From  now on m anufacturers are 

hopeful that detailed business on in
fants’ socks for the Spring will be bet
ter. Salesmen on the road are getting  
excellent results, according to  the spe
cial bulletin of the N ational Associa
tion of H osiery and U nderw ear M anu
facturers. Last year was an unusual 
one for early com m itm ents but, aside 
from that season, m anufacturers have 
not done badly thus far in com parison 
with previous years. Salesmen who 
made trips through their territories in 
June were often greeted by buyers with 
the assertion that no orders would be 
p’aced until after Aug. 15. W holesalers, 
therefore, it is believed, will not be 
able to hold off much longer.

M any a man of very small abilities 
has become truly great and very pow
erful by having a w orthy purpose.

OUR FIRE INSURANCE  
POLICIES ARE CO NCURRENT

with any standard stock policies that 
you are buying

The Net Cost is 30% Less
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Michigan

W I L L I A M  N . S E N F ,  S E C R E T A R Y - T R E A S U R E R

SA FE T Y  SAV IN G  SER V IC E

CLASS MUTUAL INSURANCE AGENCY
“The Agency of Personal Service”

C. N. B r is t o l , H . G. B u n d y , A. T. M o n s o n

( T W J

NEW LOCATION
305-306 Murray Bldg.

GRAND R A PID S , M IC H IG A N
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T H E  D A N B U R Y  H A T T E R S’ CASE

It W as the Foundation Stone cf 
Industrial Liberty.

The moral grow th of mankind has 
depended upon the ability of society 
to keep the w rongdoer in check. The 
arts of peace flourish only in a state 
which is secure against violence and 
in which those aggrieved by civil in
juries may turn to the courts for re 
lief ra ther than to m ethods of self 
help which tend to cause breaches of 
the peace. For years the power of 
trade unionism was building in this 
country upon its ability to inflict in
jury upon those who refused to bow 
their heads to the m andates of un 
scrupulous union leaders. It was the 
outstanding virtue of the D anbury 
H atters ' case that it was the first a t
tem pt, and a successful attem pt, to 
bring home to the trade union move
m ent active responsibility for the in
jury that movement was inflicting.

The m erits of the Danbury H a tte rs’ 
case has recently been the object of 
comment because of the announcem ent 
by the Interborough Rapid T ransit 
Co. that it would proceed against 
striking m otorm en and switchmen, not 
only for an injunction, but to recover 
damages. Com m enting upon this pro
posal a m etropolitan daily says:

The D anbury H a tte rs’ case was 
fought on behalf of some th irty  wage 
earners who, in spite of earnest solici
tation from the hatters' union, refused 
to join it, and on behalf of their em 
ployer who refused to discharge them 
because they would not join it. It is 
a charter of industrial liberty in which 
employers and wage earners, union 
and non-union, and the public have 
shared, and although it carried financial 
responsibility for w rong-doing to the
trade unions and upward of $175,000
was collected in damages, no individ
ual suffered financial ruin. But, on 
the contrary, the financial ruin of the
Danbury H atters was averted.

At the time the D anbury H a tte rs’ 
case was brought the Am erican Fed
eration of Labor was active in urging 
its m em bers to participate in the boy
cott of the product of all shops which, 
upon its own judgm ent, it chose to an
nounce as “unfair to organized labor.” 
The boycotts operated on goods in in
terstate  commerce and were aimed at 
visiting trade injury upon any dealer 
who offered the prescribed product to 
the public. Not only did trade union
ists refuse to buy prescribed products 
themselves, they sought to prevent 
anybody’s buying them. Activities in 
support of such a secondary interstate  
boycott were beyond the reach of the 
state courts. Only the Federal court 
had adequate jurisdiction and its ju ris
diction in the m atter rested upon the 
Sherm an act. The Sherm an act g ran t
ed no relief to private parties by in
junction, but did provide that persons 
injured by illegal restra in ts in in ter
state trade m ight have judgm ent for 
treble damages. These circum stances 
were the basis of the D anbury H a t
ters' case. The employer, fighting not 
only his battle but that of every o ther 
employer and wage earner who re
fused to be coerced into dealing with 
trade unions, sought the only rem edy 
available and so brought home to the

trade union m ovem ent responsibility 
for its wrongdoing.

The unions sought again, under the 
term s of the Clayton act, to escape 
responsibility for the injury com m it
ted and the w rong done in the practice 
of a secondary boycott. The Duplex 
P rin ting  P ress case was a w arning to 
them that they could not escape under 
the Clayton act.

T he unfair list has departed from 
the periodicals of the Am erican F ed
eration of Labor. It has departed 
from the m ost of the trade union 
journals. Union labor sometimes still 
refuses to work on or handle non
union products, but the boycott of 
m erchants and third persons selling 
non-union made wares to the public 
has come to an end. T hat is not only 
a gain to industry but it is a gain to 
the public. I t is a gain to the trade 
unions themselves. F or as we strike 
unlawful weapons from the hands of 
men we enlarge their opportunity  to 
develop w hatever moral resources they 
may have.

Failing to accomplish their nefarious 
purposesby means of the boycotts, the 
unions now keep hired sluggers in 
their employ to maim and m urder men 
who refuse to join the unAmerican 
organizations which m asquerade under 
the names of trades unions, but which 
are in reality trade despotism s of the 
m ost infam ous character.

Incidents Dating Back To Civil War 
Times.

Galesburg, Aug. 19— You will not 
be expecting to hear from me at this 
time, yet I will take the liberty to 
ask you to review the enclosed and 
m ake such disposition as may be in 
the interests of veurseif and readers 
of vour valuable Michigan T rades
man.

1 go back to the war period of 1862- 
3 to tell vou of a few Michigan m er
chants who were then buying goods 
of Curtis in the Farw ell store, Chicago.

The Chamberlains of Three O aks; 
C. C. Sweet & Bro., St. Joseph; A. J. 
Fox, N iles; Avery B rothers, Paw  Paw ; 
W. W . Allen, W atervliet; L. L. Clark, 
K alam azoo; Babcock & Cobb, K ala
m azoo; Sherwood & Griswold, Alle
gan; A. L. Mason, G alesburg; T. B. 
Skinner. Battle Creek; Peter Hoff- 
m aster, Battle Creek; Chauncev Brew 
er, M arshall; Fox & M cGregor, Al
bion; M errim an Bros., Jackson; Rey
nolds Bros., Jackson; Gideon-Trues- 
dell. M uskegon; H annah, Lav & Co- 
T raverse City; Spring & Avery Grand 
Rapids; E rnest Kern, D etroit; New
comb & Endicott, Detroit.

The following history o f the war 
above alluded to may not be generaally 
known throughout the country and 
yet it is the m ost im portant step ever 
taken to bring the great Civil W ar to 
a close.

In L aFayette, Indiana, where Gen
eral G rant was visiting his friend, 
General Reynolds, there now stands a 
store where there was a residence at 
that time. A slab has been erected 
there com m em orating the place where 
Gen. G rant received his first com m is
sion from  Governor Yates, of Illinois, 
as Colonel of an Illinois regim ent. All' 
tha t followed during the life of this 
great com m ander is known to every 
citizen of the G reat Republic.

E. G. Curtis.

Exercised the Editorial Prerogative.
Flossie Gay— You’ll never catch me 

again going out to dinner with an 
editor!

Her Friend—W as he broke?
Flossie— I don’t know whether he 

was broke or not; but he put a blue 
pencil through about half my order!

Always Sell
LILY WHITE FLOUR
“The Flour the best cooks use.”

A lso our high quality  specialties 
R ow ena Yes M a’am  G raham  Row ena Pancake F lour 
R ow ena G olden G. M eal R ow ena B uckw heat C om pound 

R ow ena W hole W heat Flour 
Satisfaction guaran teed  or m oney refunded.

VALLEY CITY MILLING COMPANY
Grand Rapids, Michigan

Don’t Say Bread 
~Say

H0 LSUM
Attend a School Whose 

Reputation Will Help 
Yours.

T h is  school is c h a r te re d  by  th e  s ta te  
a s  a  C lass  A  College an d  is  fu lly  a c c re d 
ited  by  th e  N a tio n a l A ssoc ia tion  o f A c
c re d ite d  C om m ercia l Schools. I t  is one 
o f th e  la rg e s t a n d  b e s t schoo ls in  th e  
U n ited  S ta te s . O u t-o f-to w n  s tu d e n ts  w ho 
a re  u n fa m ilia r  w ith  th e  p lace  o u r  school 
holds in b u s in ess  a n d  e d u c a tio n  a re  in 
v ited  to  w rite  fo r in fo rm a tio n  to  a n y  of 
o u r  c ity  offic ials, to  m in is te rs , a t to rn e y s , 
ju d g e s , school s u p e r in te n d e n ts  o r p r in c i
pals, o r  p ro m in en t b u s in ess  firm s.

T h is  school w elcom es th e  fu lles t inves- 
tig a tio n . I t  will p ay  you to  g e t your 
tr a in in g  a t  th e  le ad in g  school.

W R IT E , P H O N E , OR C A L L  
FO R IN F O R M A T IO N

M . E. Davenport. PresidentFall term, August 30
D A V E N P O R T -M cL A C H L A N  i n s t i t u t e

Grand Rapids, Mich.

Daily Matinee 3:00. N ights 8:30. Box Office Phone 22496.

KEITH-ALBEE New York VAUDEVILLE 
Introducing Six High Grade Acts

Matinees. 10c, 20c, 30c. NightSi 20c> 2Sc> 50c

Downtown Ticket Office: Peck’s Drug Store 

N ew  Show Thursday



A u g u st 25, 1926
M I C H I G A N  T R A D E S M A N

Eighteen Accomplishments of W orld’s 
Richest Man.

1. He has led the world in gasoline 
m otor cars, m aking more than 13,000,- 
000, and there are not twice that num 
ber in the world to-day.

2. H e is the largest combined in
dividual railroad ow ner and operator in 
the world. H is 600 mile railroad sys
tem he bought from near the scrap 
heap, rebuilt and reorganized it, and 
set standards unique in th e  railroad 
world.

3. He is one of the large ship 
ow ners on the G reat Lakes and on 
the ocean, transporting  his own m a
terials by w ater, and shipping the 
products by w ater th rough  the Great 
Lakes and to  Europe and South 
America.

4. H e is the pioneer commercial 
aviator of the world, developing com 
mercial air transportation  without 
G overnm ent backing or subsidy.

5. H e is a coal m iner in W est V ir
ginia and K entucky, and an iron m iner 
in N orthern  M ichigan; he leads in 
blast furnace w ork and is setting a 
pace in forestry with new inventions 
in tim ber-cutting  and saving of waste.

6. He is the second largest glass 
m aker; produces plate glass in con
tinuous sheets after three years of ex
perim ent, som ething experts declared 
could never be done.

7. H e is one of the largest farm ers 
in M ichigan, tilling 10,000 acres with 
men and m achinery and show ing profit 
therefrom .
8. He grow s the flax to make 25 per 
cent, of his linen requirem ents; he is 
a m anufacturer of linen cloth and co t
ton cloth, and a weaver of wool; he is 
a m aker of artificial leather and a 
builder of storage batteries.

9. He is a distiller of coal; takes 
a ton w orth $5 and converts it into 
coke and by-products w orth $12.50.

10. H e is probably the largest in
dividual bank depositor in the world, 
although there m ay be larger aggre
gates of deposits between banks and 
bankers. He usually has in bank about 
$200.000,000.

11. H e is an educator, righteously 
holding that history is largely bunk, 
dealing with kings and priests and 
their battles, to the neglect of the real 
history of man. He is putting $1,- 
000,000 into Longfellow ’s famous 
W ayside Inn  at Sudbury, Mass., and 
when his plaans are fully m atured, one 
may see the family foundation in the 
old farm kitchen, with its open fire
place. clockwork, spit for roasting, and 
every appliance from bu tter making 
and candle molding to wool spinning—
'.he fire, the food and the shelter of our 
ancestors; and beside it the modern 
kitchen, with its light, heat and power.

.and everything done by electrical m a
chinery— the forces of nature harness
ed in the service of man. H ere is a 
history that can be interestingly and 
practically taught.

12. H is D earborn Independent, “de
voted to the neglected tru th ,” has a 
circulation of more than 600,000. H e 
dom inates it in policy, and therein ex
presses It’s ideas every week.

13. H e is in the ready-to-w ear 
clothing, boot and shoe and m eat and 
fish business, selling $6,000,000 worth 
of food per annum  to his employes-

H e has set a pace in hom e building, 
and has m ade a model village near his 
works.

14. H e has put $10,000,000 into a 
hospital at D etroit, from which phy
sicians and patients alike may draw 
im portant lessons. H e said to the 
doctors: T e ll  me the cubic air space 
you require as a room for a hospital 
patient; name the things therein need
ed, and I will do the m ultiplication 
and engineering.”

15. He is a m aker of benzol, 22,000 
gallons of which are sold by sixty-six 
dealers in D etroit every day.

16. On the personal side, he is a 
great student and lover of birds. H e 
roamed the country for m any years 
with Burroughs, the naturalist, and on 
his home grounds are m any bird 
homes. H e is now building a garden 
with 25,000 rose bushes.

17. H e will not “doll up” his cars, 
and still stands upon the principle, 
“Paint it any color, so long as it is 
black.” H e makes fourteen styles of 
bodies and will allow only two of them 
to be painted dark green or dark 
maroon. H e will not change his foot 
gear shift to the popular hand gear 
shift. H e will not listen to popular 
clam or or the pleadings of his as
sociates. “W on’t  you give the people 
what they w ant?” he was asked, and 
the em phatic reply was, “No, I will 
give them what I know they ought to 
have." It is the same policy with his 
agents. The home office declares to 
them ; W e know better w hat you need 
in your territo ry .” And w ithout o r 
ders parts, tractors and Lincolns are 
shipped to agents. “ I never ordered 
a tractor in my life,” said a ford agent.

W hat do you do with those shipped 
to you.''’ he was asked. “ I go out and 
sell them , of course, but I never get 
my orders filled in the way I send 
them in.”

18. He has succeeded as an au to
crat in invention, mass production, 
m erchandising and m any form s of 
transportation. He fixes the price at 
which his agents shall accept second
hand fords in exchange for new ones, 
according to the year they are m anu
factured. Agents of rival m akers may 
easily outbid the ford agents in the 
exchange, but he does not care. H is 
vast organization around the world 
m ust run true to form and price 
schedule. Clarence W . Barron.

Co-operation.
At a recent m eeting of business men, 

a speaker was try ing  to im press his 
hearers with the value of real co
operation between all business men. A 
m an in the audience asked him for his 
idea of w hat really genuine co-opera
tion would be like, and could he cite 
a real case of co-operation that would 
prove to be genuine and not partly 
sham.

The speaker thought for a minute 
or two, and then said:

T his to me would be real co-opera
tion. W hen you see a M ethodist 
Bishop um piring a Sunday baseball 
gam e between the K nights of Colum 
bus and the Ku K lux K lan for the 
benefit of the Jew ish Charities, that 
is true Co-operation!”

Money isn’t necessarily wealth. 
Faith is.

W estern State Normal School
KALAMAZOO, MICHIGAN

A ttractive Advantages
1. C arefully selected corps of specially 

tra ined  instructors
2.

3.

Splendid  cam pus of 56 acres including 
15-acre ath letic  field

M odern  buildings well equipped w ith a d e 
quate  appara tus

4. New L ibrary  Building— unexcelled am ong
the  N orm al Schools in the  U nited  
S tates

5. W ell selected library  m aterial— 200 m ag
azines and  periodicals received regu
larly

6. New G ym nasium  for M en— a splendid  
structure carefully p lanned

7. Life C ertificate Courses:
A rt
Commerce
E arly  E lem entary  Grades 
Hom e Econom ics 
Jun ior H igh School 
L ater E lem entary  G rades 
Manual A rts 
Music
Physical Education for Men 
Physical Education for W om en 
Rural Education 
Senior H igh School

8. Four-year A. B. and B. S. D egree Courses;
76 graduates g ran ted  A. B. D egree in 
June  and  A ugust, 1925

9. A ppo in tm en t Bureau placed 900  g ra d 
uates in desirable positions during 
1925. This service is free to graduates

10. W ell equipped C afeteria furnishes w hole
som e food a t popular prices

nd1 1. C o-operative store provides books 
students supplies reasonably

12. F ine dem ocratic atm osphere and  splendid  
school spirit

Fall Term E nrollm ent
S ep tem b er 21 a n d  22 , 192b

F or annual catalog and  further inform ation 
address R egistrar, W estern S tate N orm al 
School, K alam azoo, M ichigan.

D. B. WALDO, 
President

JOHN C. HOEKJE,
Registrar

THE TOLEDO PLATE &  WINDOW GLASS COMPANY 
Mirrors—Art Glass— Dresser Tops—Automobile 

and Show Case Glass
All kinds of Glass for HuildinE Purnosea 

501-511 IO N IA  A V E  S w  " Z  p u rp o ses
^ ______** G R A N D  R A P ID S , M IC H IG A N
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DRY GOODS
M ich igan  R e ta il D ry  Goods A sso c ia tio n . 

P re s id e n t—H . J . M u lrine—B a ttle  C reek . 
F ir s t  V ic e -P re s id e n t—F. E. M ills, L a n 

sing .
S econd V ic e -P re s id e n t—G. R. Ja c k so n , 

F lin t.
S e c re ta ry -T re a s u re r—F. H . N issly , Y p- 

s ila n ti.
M an ag er—Jaso n  E. H am m o n d . L an sin g .

W oolen Dresser Are Called For. 
g inning to place large orders for 

Buyers of women’s dresses are be- 
woolen garm ents for the Fall. A 
prom inent m anufacturer ascribes this 
trend to the strike in the cloak and 
suit industry. Finding difficulty in 
securing coats, buyers are anticipating 
a demand for heavier dresses from wo
men who may wish to delay their pur
chases of coats until later in the Fall 
when a larger selection of the latter 
garm ents may he available according 
to this m anufacturer. The m aterials 
most desired for these dresses are reps, 
twills and novelty woolens. T he reps 
lead, especially in navy, brown, gray 
and burgundy. Price reductions made 
by large woolen mills on their w or
steds are expected to put dresses made 
of these cloths at a more attractive 
level.

Better Grade Dresses Selling.
M anufacturers of wom en’s better 

grade dresses are expressing satisfac
tion with the way buyers have placed 
their orders thus far for the Fall sea
son. Some ascribe the im provement 
to a change of heart of some m erchan
dise m anagers tow ard the better-end 
goods. These m anufacturers say that 
a num ber of stores have had unfortu 
nate experiences in selling the cheap 
goods, and at the same time have 
noted that the consum er was unusu
ally responsive to garm ents em body
ing sm artness of style and good w ork
manship, and have altered their bud
gets to meet the new situation. Sc 
eager are buyers to obtain desirable 
merchandise that in some instances 
they are abandoning their usual piece
meal buying policies.

Stress Grounds in Holiday Ties.
Additional orders for m en’s Fall 

neckwear are reaching m anufacturers 
and the indications are that the whole
sale demand over the next few weeks 
should be quite active. P reparations 
are now being made for the holiday 
season, and the wholesalers are dis
posed to look for a dem and that will 
equal or exceed that of last year. In 
the holiday m erchandise there is a 
trend tow ard ties in which the ground 
will be the outstanding feature, the 
figured pattern being dom inated by the 
base color. Bias stripes are also ex
pected to be well in the lead in the 
popular priced m erchandise In im 
mediate delivery m erchandise bright 
colors continue to be stressed.

Buying of Hosiery.
Buying of m edium-priced hosiery for 

the hall by jobbers and large depart
ment stores is beginning to increase, 
m anufacturers snv, but very little busi
ness has been placed for the Spring as 
yet. aside from orders for infants’ 
Mick--. Sales are siili running behind 
the figures of a year ago, but the a r
rival of num bers of buyers during the 
next fortnight is expected to improve 
the situation. M en's fancv hose in

various rayon m ixtures are still sell
ing, and are expected to maintain their 
popularity for another m onth or two, 
though not thereafter. W om en’s pop
ular-priced hose is still being called for 
in wide varieties of color, but the hues 
seem stabilized and do not fluctuate as 
rapidly in favor as they 'once  did.

Call For Costume Slips.
A strong demand for costum e slips 

is reported, with early Fall purchases 
show ing a leaning tow ard those of 
satin in high finishes and bright col
ors, according to the United Petticoat 
League of America. M any of the g a r
m ents being sold are made of a com
bination of rayon and silk, which 
achieves a higher finish than silk 
alone. T he slips are m ostly of the 
plain-tailored models to be worn under 
transparen t or sem i-transparent frocks. 
Petticoats are also m oving fairly well. 
K nitted  silk is a popular m aterial for 
these, with em broidery at the bottom. 
They are quite short, in keeping with 
present skirt lengths.

More Orders For Fall Handbags.
O rders for wom en’s Fall handbags 

are grow ing. Retailers are now be
ginning to place a fair am ount of their 
early business, and indications are that 
the dem and will be quite active over 
the next few weeks. Both under-arm  
and pouch styles are wanted. Leather 
m erchandise is stressed in both types, 
the varied sim ulations of reptile skins 
being developed in calf in the popular- 
priced merchandise. L izard and alli
gato r are two of the favored effects. 
In bags for evening w ear those h a v -  
ing crystal, rhinestone and gold and 
silver finished metal construction are 
outstanding.

Full-Fashioned Hose Active.
M anufacturers of wom en’s full-fash

ioned hosiery report an undiminished 
dem and for goods, with orders being 
diverted to some extent from the sand 
shades to the gray  tones, in accord
ance with the usual Fall tendency. 
T he various sand shades, such as sun
set, are still strong, however. There 
is said to be less talk of m atching 

• hosiery- and shoes than  a >'ear ago, for 
some retailers say' that their custom ers 
preferred shades of hose which looked 
well alone, such as the sand hues, 
ra ther than  to buy the less usual 
colors and bother with the ensemble 
idea.

Buy Children’s School Dresses.
Jersey and printed flannel dresses for 

children are in increasing dem and with 
the approach of the school season. For 
later delivery, during cooler w eather, 
velveteen dresses are being offered, a l
though lightw eight velveteens are also 
being bought for the early Fall. These 
are said to commend them selves to 
buy ers because of their excellent w ear
ing qualities. No single style p re
dom inates, but the two-piece models 
are generally favored. The jerseys are 
being sold in both one and two-piece 
models, with the tan and wood brown 
shades leading in preference.

For Q uality, Price and S tyle

W e i n e r  C a p  C om pany  
Grand Rapids, Michigan

SPECIAL MILL SHIPMENT OFFERING 

18 PIECE CASE LOT ASSORTMENT

Lowell Fancy Outing
To Retail at 25c

The Lowell is a fine yarn extra heavy 36 inch eastern m ade 

outing pu t up in well assorted cases of eighteen pieces, 

assorted as follows:

12 pieces Fancy Light stripes and checks 

4 pieces Fancy D ark styles 

2 pieces Fancy G rey styles

Price lbk$  a yard
2 % —  1 0 days— usual dating

SH IPPE D  D IR EC T FROM  MILL

The Best outing on the m arket to retail at tw enty-five cents.

EDSON MOORE, & COMPANY
I7 0 X * I7 U  W est F o rt S ta eet

DETROIT

BONDED COLLECTORS
YOUR PROBLEM:

H ow  to SA LV A G E  your D ELIN Q U EN T 
A N D  SLO W  PA Y IN G  A CCO UN TS.

THE SOLUTION:
Em ploy C O M PETEN T C R E D IT  SPEC- 
IALISTS capable  of elim inating mis un 
derstandings, re-establishing business re 
lations thru an educational system  of 
collections.

WE DO GET THE MONEY FOR YOU. 
NO COLLECTIONS —  NO CHARGES.

r * r .

ö S 1 ¿5»

In t e r s t a t e  P r o t e c t i v e  A g e n c y  i n c
I N T E R S T A T E  B U I L D I N G  —- I 3 t h  ^  L O C U S T  S T S .  

K A N S A S  C I T V ,  M I S S O U R I
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Is A. & P. Riding For a Fall?
Are chain stores—the A. & P. in 

particular—recklessly “riding for a 
fall?” The com plaint of the brokers, 
is significant and the widespread har
boring of that sentim ent in the g ro
cery field suggests that there m ay be 
a serious side to the recent chain store 
evolution.

The Great A tlantic & Pacific system  
is unquestionably a perfectly logical 
developm ent of efficiency, accum ulat
ed success and great resources. But 
so was the old S tandard Oil Company, 
when its m agnitude threw  a scare into 
the people and Congress and led to 
the enactm ent, over th irty  years ago, 
of the Sherm an Law, progenitor of the 
whole multi-colored an ti-trust doctrine. 
In  fact, some see in the drift and prac
tices of the A. & P., striking analogies 
to the old “ S tandard Oil Octopus," 
and are prone to predict that soon 
some legislation will be enacted to 
curb the advantages of the big chain 
over its sm aller com petitors. Such un
rest as that spoken of by the Iowa 
packer is getting  pretty  general and 
uniform ly regarded as a menace.
T he trouble with the A. & P. seems 
to be tha t it is getting  unruly because 
of its preponderance. W ith  25,00C 
stores—already or soon— it dominates 
the picture irresistibly. Some people 
think the m anagem ent realized this 
and tried to camouflage the issue by 
splitting it up into five separate cor
porations, each with its 5,000 stores, its 
own corporate officers and its own 
system  of w arehouses. However, the 
rivalries of the separate com panies to 
excel in profits has led to such things 
as the dem and that any m anufacturer 
who expects to enjoy its outlet, m ust 
give the com pany a “rake-off” in the 
form  of the brokerage it would o ther
wise pay the broker who buys for it.

If  the A. & P. can get away with it 
it is probably legal, w hatever one 
m ight say about its ethics, to demand 
its “pound of flesh” as the price of its 
patronage. Of course, the brokers are 
bound to complain of it as “taking the 
b roker’s bread and bu tter” out of his 
m outh, but no one can claim that the 
A. & P., or anyone else m ust employ 
a broker w hether they used him or not. 
It does seem, nevertheless, to resemble 
the freight concessions on the part of 
the old S tandard Oil Company— de
m anding not only in lower rates, but 
even rebates out of the freight paid by 
o ther shippers—and such are the in
spiration of laws to curb such dom in
eering demands.

Already the old-line grocer com 
plains of preferential advantages, the 
broker wails that he is being pushed 
off thé stage, the wholesaler says he 
is being elim inated and the m anufac
turer says he is being blackjacked by 
th rea ts of throw ing his line out of 
stock if he does not give unfair prefer
ences.

Even the o ther chain store men love 
the A. & P. about as the devil does 
holy-w ater, because they say it has 
never displayed a fraternal disposition 
tow ard fellow chain store proprietors. 
This cropped out at the last Chain 
S tore Convention at Chicago and led 
to the w ithdraw al of the big concern 
from the Chain Grocers’ Association. 
The A. & P. that form erly paid about
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tw o-thirds of the association revenues, 
has not been a m em ber of the associa
tion since last sum m er and other 
m em bers profess to be wholly pleased 
with its room rather than its company. 
H ad it not resigned, some of the sm all
er chains were talking of dem anding 
its retirem ent.

So, on the score of acquired g rea t
ness the A. & P. is not popular, while 
its com m anding dom inance seems to 
suggest that if a food trust is not to be 
tolerated, some one will soon rise and 
demand lim itation of its greatness and 
preferences. Such action m ight come 
up at the next Chain Store Convention 
in Buffalo in October.

New Federal Fruit Standards.
Revised and am ended standards and 

definitions for fruit and certain fruit 
products have been adopted by the 
Secretary of A griculture upon recom 
m endation of the Food S tandards Com 
m ittee for the guidance of departm ent 
officials enforcing the Federal Food 
and D rugs Act. The revised defini
tions and standards are as follows:

Dried fruit is the clean, sound prod
uct resulting from the evaporation of 
the greater portion of the w ater from 
properly prepared fresh fruit.

(a) The term  “sundried” is com 
monly used to designate the products 
dried without the use of artificial heat.

(b) The term  “evaporated” and “de
hydrated" are commonly used to 
designate the product dried by the use 
of artificial heat.

Cold-pack fruit is the clean, sound 
product obtained by packing in a su it
able container, properly prepared fresh 
fru-'t, with or w ithout the addition cf 
sugar, and m aintaining it at a tem pera
ture sufficiently low to insure its pres
ervation.

Preserve, fruit preserve, jam. fruit 
jam, is the clean, sound product made 
by cooking to a suitable consistency 
properly prepared fresh fruit, "co’.d- 
pack" fruit, canned fruit, or a m ix
ture of two or of all these, with sugar 
(sucrose) or with sugar and water. In 
its preparation not less than forty-five 
pounds of fruit are used to each fifty- 
five pounds of sugar. A product in 
which the fruit is whole or in relatively 
large pieces is custom arily designated 
a “preserve” rather than a “jam ." Glu
cose fruit preserve, corn syrup fruit 
preserve, glucose fruit jam, corn syrup 
fruit jam is the clean, sound product 
made by cooking to a suitable consist
ency properly prepared fresh fruit, 
“cold-pack" fruit, canned fruit, or a 
m ixture of two or of all of these, with 
glucose, or corn syrup. In its prepara
tion not less than forty-five pounds of 
fruot are used to each fifty-five pounds 
of glucose, or corn syrup.

Hides. Pelts and Furs.
G re e r  No. 1 _____________ 07
G reer No. 2 _____________ 06
C ured , No. 1 _____________ OS
C ured , No. 2 _____________ 07
C alfsk in . G reen , No. 1 ______________ 12
C alfsk in , G reen , No. 2 ________________10%
C alfsk in . C ured , No. 1 ______________ 13
C alfsk in . C ured , No. 2 ________________11%
H orse , N o. 1 _____________3 00
H orse , No. 2 ____________ 2 00

P elt*.
------------------------- 50075
-----------------------  10@25c
Tallow .
---------------------------------07
-------------------------------- 07
_____________________ 06

Wool.
U nw ashed , m ed ium  ________________0 3 5
U nw ashed , r e je c ts  ________________0 2 5
U nw ashed , fine ____ _______________0 3 0

For School Children.
A good serviceable ruler with your 

name im printed on it can be obtained 
for a very nominal sum in quantity- 
lots, and will make an excellent “g ift” 
to offer to school children who will

call at your store on the Saturday be
fore school opens.

H ateful to me as the gates of H ades 
is he who hides one thing in his mind 
and speaks another.— Hom er.

P □
Features of Our Trust Methods

1. P rom p t investm ent of all T rust funds, usually 
com pleted  w ithin ten days after the funds com e in; 
alw ays w ithin tw enty  days.

2. Pending such reinvestm ent, the allow ance to  the 
T rust by  this C om pany of interest, a t a suitable rate, 
upon the entire principal sum in our control aw aiting 
such investm ent.

3. Investm ent, in high grade securities, draw ing five 
to six per cent per annum , som etim es m ore, according 
to circum stances— governed  by  the needs of those in ter
ested and  the requirem ents of the Trusts, such securities 
being purchased by this C om panv a t the low est price 
obtainable, and furnished to the Trusts by us without 
one cent of profit to The Michigan Trust Company 
directly  or indirectly. (T he idea enterta ined  by som e 
suspicious peop le  tha t devious ways som etim es are re 
sorted  to, “ to get a ro u n d ” the rule of law  tha t forbids 
a T rust com pany from  taking to itself directly  or in
directly, any profit on securities placed by  it in a  T rust 
— is in no sense warranted in the case of The Michigan 
Trust Company).

T h e securities, kep t in our m odern  steel vaults, form  
the  first line of defense against loss, to those in terested 
in the  Trusts.

4. A bility  gained from  nearly 40 years experience, 
and  a  force which is m ade up of m en of high character 
and  long experience, to buy  securities for the T rusts a t 
advantageous prices.

5. A  bulwark for the security of those interested in 
its Trusts, arising from  the m aintenance of the capital, 
surplus and  undiv ided  profits of this C om pany  am oun t
ing now  to  nearly  tw o million dollars. This is supple
m ented  by  the exam ination and pow er of the S tate 
Banking Com m issioner under M ichigan law, and  it is the 
constan t aim  of the Banking C om m issioner to keep such 
capital, surplus, and  undiv ided  profits unim paired.

6. A d d ed  security to the  ex ten t of ano ther million 
dollars, in the  sta tu to ry  double  liability of stockholders 
under the  Laws of M ichigan.

W e w ould like to discuss w ith you the 
advan tages of our T rust Service.

C O M P A N Y
G R A N D  R A PID *. M ICH IG A N

The first Trust Company in Michigan
□ —  i ■ ■ ------------------------------------------------------ □

I .am hs ___
S h ea rlin g s

P rim e  ___
No. 1 

2
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RETAIL GROCER
R e ta il G rocers and G eneral M e rch an ts  

A sso c ia tio n .
P re s id e n t—O rla B ailey . L an sin g . 
V ic e -P re s .—H a n s  Jo h n so n , M uskegon. 
S e c re ta ry — P au l G ezon, W yom ing  P a rk . 
T re a s u re r—F. H . A lb rech t. D e tro it.

Circumstances Under Which Phoning 
For Food Is Failing.

W ritte n  fo r th e  T ra d e sm a n .
“W hat is your opinion of the ‘Phone 

for Food’ cam paign? H as it failed? 
W e don’t hear much of it any m ore.’’ 

Thus asks a keen observer who is 
close to grocer happenings over the 
continent. The answ er is, I believe 
that the campaign has failed insofar 
as grocers are concerned who act 
spasmodically, and there are plenty of 
such; those who regard any special ef
fort as they regard advertising—as 
som ething to be picked up now and 
then, when nothing else particular is 

. stirring. Such men conclude rapidly 
that “advertising is the bunk’’ and 
“phone for food does not get you no
w here”—and they are right so far as 
they themselves are concerned. For 
the man who “can’t” is alw ays right.

But Phone for Food is perfectly-— 
and effectively—sound for those who 
take new ideas seriously and use them  
properly. P lenty of grocers are cash
ing in on Phone for Food every day; 
but those are the men who would 
succeed and go forward anyway, be
cause they work for success through 
utilizing what is above their collars. 
Those are men who grasp new ideas, 
take hints and otherw ise are wakeful 
to opportunity.

I phone my food order daily. V irtual
ly every day I have this experience: 
“W hat peaches have you to-day?” 
T here is no answer for a m inute—and 
I know by this time that the “sales
m an” at the telephone m ust turn back 
and enquire w hat he has for sale be
fore he can tell me. H e repeats that 
process if I ask about Italian squash 
or any other special item. W hen he 
has the inform ation that his peaches 
are Elbertas, I ask the price. “Bla- 
bla quarter.” I get back. The “quar
te r” is quite plain. But I have to 
cross examine myself and repeat dis
tinctly the “three pounds” or "four 
pounds" before I have the information 
accurately.

Now, any alleged salesman who 
goes to his phone w ithout knowledge 
of what he has to sell and then talks 
with his face out of line with the 
mouthpiece while he swallows half 
his words is not in line for increased 
orders per phone. Quite likely, his 
verdict will be that the Phone for Food 
campaign “ain’t much.”

Again, if you have a custom er who 
trades with you exclusively by phone 
and m anifests a preference for you, 
regardless of prices elsewhere, it is bad 
business for you not to give that cus
tom er rather good treatm ent; yet for 
some psychological reason, that is 
precisely the custom er who is sligh t
ed. W hen that custom er puts in the 
custom ary order for a pound of best 
sliced bacon and, as always, says 
nothing about price, it is bad business 
to throw  in odd bits of varying thick
ness am ong the regular slices set on 
No. 8 notch.

If you discover that such a cus
tom er goes to a chain cash-carrv for

her bacon after tw o or three such ex 
periences, w hat is your analysis of 
the cause of her leaving you? W ill 
you conclude that it is some weakness 
in the Phone for Food idea? If you 
do, let me tell you that you will con
clude wrong.

Recently a grocer objected to a job
ber’s salesman against paying more 
per bag for his sugar than the retail 
price of a neighbor chain unit—and he 
got his supply from said chain unit.

The salesman analyzed sugar from 
the im portation of the raw  product 
until it was delivered to the retail g ro
cer. He showed the various costs in
curred in the handling and that the 
jobber's m argin was right, proper and 
legitim ate. It worked out, according 
to said salesman, that when sugar got 
down to $6 cost per bag, the retailer 
would be wise to load to his safe limit, 
for then it could not go lower.

\ \  e may agree or not with such 
reasoning; but then the salesman said 
som ething w ithout any basis in sound 
business. It was th is: “You m ust not 
expect the jobber to buy sugar by the 
carload and carry  it for you to buy as 
you need it w ithout paying for the 
service.”

T hat was the w rong slant—entirely 
wrong. It is precisely the jobber’s 
function to do just that thing. The 
salesman had the chance to sell his 
service to a finish. He should have 
sa id :

“Those are the facts of cost and ex
pense of service. But see w hat we do 
for you: W e have the sugar any
minute you need it, one bag or a hun
dred. i o u  invest nothing when you 
buy from us because it is billed for 
later paym ent and you take your cash 
discount after you have sold the sugar 
— if you buy it as you should buy it, 
which m eans just as you need it. If 
you will figure all factors, Mr. G ro
cer, and add a proper percentage for 
the always present speculative risk, 
you will find that our service is 
economical in com parison with any 
o ther method you can follow out. 
Moreover, do not trust anybody who 
represents that he sells you sugar 
cheaper than we do. You would be 
no better off if we handled your sugar 
w ithout margin, for then we should 
have to charge you m ore on some
thing else. Tw o plus two make four 
—there is no getting  around tha t.”

1 hat talk would have struck home, 
particularly  as it is true and sound 
reasoning. And it is precisely this 
sort of effort to shift the legitim ate 
jobbing burden that is proving so dis
astrous to so m any jobbers now.

A m an tested my rules for figuring 
m argins and discovered certain re
m arkable things. W orking for a m ar
gin of 19 per cent., his conclusion 
seemed logical; but when he worked 
for 90 per cent., he found “the differ
ence as expressed in dollars and cents 
very great.” H is article in both cases 
cost 18-J4c.

Indeed, facts are often startling. 
U nder the old way of figuring on cost, 
the difference in the 19 per cent, a r 
ticle would be ruinous contrasted- with 
what the m erchant would think he 
was getting ; but taking an article that 
cost 1834c and attem pting  to get a 
m argin of 90 per cent, under the

M . J. D A R K  &  S O N S
G RA N D  RAPIDS, M IC H .

Receivers and Shippers o f A ll

Seasonable 
Fruits and Vegetables

THIS GROCER SAYS:
“ Into our store, regularly, com e our Y east-for-H ealth  en thus

iasts. T hey  becom e friends; they get a hab it of com ing to 

see us. T hey  are  a ‘peppy’, healthy  lo t; and  they ea t a  lo t of 

groceries. W e know, because w e sell them  all the groceries 

they ea t.” — W. H arry  Knox, Poughkeepsie, N. Y.

FLEISCHMANN’S YEAST
S  @ H0 V  fl <C ©

Sold From Coast to Coast

Originated and Made Only by 
NATIONAL CANDY CO., INC.

PUTNAM FACTORY

A
Every J\eal

HERMAN’S 
Crackers and 
Cookie-Cakes

Delicious cookie-cakes and crisp 
appetizing crackers —  There is a 
Hekman food-confection for every 
meal and for every taste.

elqnanPiscuitCa
Grand Rapids.Mich.
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MEAT DEALER
figure-on-cost plan would look funny 
in its results, as com pared with the 
truth.

F or the old-style man would figure 
his 90 per cent, against his cost of 
$2.25 per dozen, and then he'd get a 
sale price of $4.27yi per dozen. Ac
tually, he’d then have a m argin of 
47.36 per cent, plus—som ewhat dif
ferent from 90 per cent. But the right 
answ er is $22.50 per dozen on a cost 
of $2.25, or 18-kJc each. T hat shows a 
sale price of $1.87^2 each and yields a 
m argin of $20.25 per dozen, which, in 
turn, figures out 90 per cent, of the 
selling price of $22.50. Figure it back 
and you will see this is right.

But note at the s ta rt tha t the old- 
style man would be out of his correct 
figures by the difference between 
$4.27^4 and $22.50. H e’d be w rong 
by $ 18.22^2—and th a t’s some differ
ence, is it not?

Let us admit that these figures oc
cur seldom in the grocery business. 
They occur frequently enough in the 
hardw are and plum bing business, 
where old price lists are retained and 
figures made to conform  to present 
values by varying discounts. But the 
lesson herein is that suicidal varia
tions can—and do— occur all along the 
line where m erchants “guess,” “th ink” 
and go it blind in calculating their 
margins.

A man once objected to my m eth
ods on the ground that “no man can 
get such m argins." The answ er is 
two fold: first, men do get such m ar
gins where such m argins arc legitim ate 
and proper, provided they know to 
what goods they properly apply and 
know how to com pute correctly; sec
ond, that nothing is gained by ignor
ance and persistent blindness to the 
facts of business com putation. Right?

The last word from W ashington is 
tha t the Federal Trade Commission 
has modified some recent decision or 
conclusion so that it agrees that a 
m anufacturer can refuse supplies to 
anyone without sta ting  any reason and 
therefore can effectually maintain re 
sale prices if he so elects. T hat is like 
a reaffirm ation of the law of g rav ita
tion.

But more will come, for the logic of 
the inherent right of a man in the 
final disposition of goods of his brand 
or m anufacture m ust become law—for 
it is em phatically common sense. The 
battle is half won. Final victory is 
certain. And all the talk, wind, hot 
air and o ther nonsense will not p re
vail against it. Paul Findlay.

Self Discipline.
The self that you would like to be 

And the self that you are;
H ow  different are they?
W hy not make them  the same?
You can if you w ant to,
And try  hard enough;
For there are infinite possibilities 
F or those who practice 
T he a rt of self-discipline.
It is an art tha t requires rigid laws. 
But it pays.
F o r it carries the soul onw ard 

In to  regions of. poise,
Power and peace.

Uneven Quality of Beef During the 
Year.

T here is a question in the m eat busi
ness that never seems to be answered 
in a satisfactory way to all interested, 
and th a t is, “W hat grade of beef is 
really in dem and by consum ers?” 
There is no question about demand 
being som ewhat different in different 
localities, as far as weight of carcasses 
and leanness of the meat is concerned, 
and it is p retty  well established also 
that in some sections of the country 
where corn-fed steers are not usually 
killed, but where grass-fed steers and 
cows, or sim ilar anim als fed on hay 
with little if any grain, are the kind 
that supply the, beef requirem ents 
m any of the consum ers seem to prefer 
the kind they are used to instead of 
the fatter grain-fed m eat so usual 
around New Y ork and other sections 
of the country. It has not been proven 
to the entire satisfaction of m any in ter
ested in beef m arketing, however, that 
this sectional preference for leaner 
m eat of poorer quality than grain-fed 
is one that exists after having tried 
both kinds for a considerable length 
of time, and on two occasions house
wives from a section supposed to favor 
grass-fed beef have told us that they 
considered the beef served around New 
York in the better hotels and homes 
far superior to w hat they get at home. 
O nly recently a lady said when eating 
a steak from a choice steer that she 
never expected to eat anything so good. 
But the substance of this little talk is 
supposed to be the seasonal change in 
this territo ry  from an abundance of 
grain-fed beef to a m oderate supply of 
this kind and a preponderance of the 
grass-fed variety. W e hear very little 
from the consum ers in a public way, 
and only the retailer who m eets them 
daily knows how many complain. 
W hen most of the supply is grass-fed. 
as happens during the late sum m er, it 
is quite evident that consum ers are 
eating more of this kind and less of the 
grain-fed kind. P rice is the strong in
fluence in m arketing m ost commodities 
and the effect of price is made evident 
first in the wholesale m arkets. If a 
grass-fed steer is offered for one-half 
the price of a corn-fed the tem ptation 
to buy it is too great for m any re 
tailers to resist. W hen he buys it he 
takes it home and passes it along to 
his custom ers, who are not satisfied, 
perhaps, but do not like to complain 
all the time. M ore grain-fed beef 
could be produced in this country and 
m any now sold from  the range could 
be fed in the grain sections. If the 
consum ers w ant it and say so they will 
be p retty  apt to get it.

Couldn’t Read Either.
A professor on visiting a Sou’hern 

city to deliver a lecture was annoyed 
to find that he had forgotten his read
ing glasses. W hen ordering his d in
ner that evening, he handed the menu 
card to the colored w aiter who was 
to take his order.

“H ere.” said the professor to the 
waiter, “read this card please, so I can 
place my order.”

The w aiter took the card, looked at 
it for a few m om ents and then handed 
it back saying, “You’ll have to excuse 
me sab, but I ain’t had much educa
tion neither.”

N o. 1022

This McCray Counter Re-

■ p r a t n r  afforcls splendid display, enables 
C ld L V Jl prompt and convenient service 
to customers. Its fine appearance attracts and holds 
trade, gives customers confidence in your sanitary 

standards.
Styles and sizes of refrigerators, coolers and display 
cases to meet every need.
McCRAY REFRIGERATOR SALES CORPORATION 

639 Luke St. Kendallville, Ind.
Salesrooms in all Principal Cities 

D etroit Salesroom—36 E. Elizabeth St.
G rand Rapicfs Salesroom—20 W . Fulton St. Kalamazoo Salesroom, 324 W . M ain St-

“ L o o k  fo r  the  M c C r a y  N a m e  Plate**

2> REFRIGERATORS
--------- fo r  all purposes----------

<2

PEACHES
CANTALOUPES

These seasonable fruits, along with all year ’round 
“Yellow Kid” Bananas, are the leaders now.
Arrivals are liberal, quality excellent and prices 

reasonable.
Order plenty now. Write, wire or phone us.

The Vinkemulder Company
GRAND R A P ID S , M IC H IG A N

Glass Counter Guards
Practical counter 
protection can be 
had at very low 
prices. Let us 
quote you on your 
requirements.

W e also build 
SH O W  C A SES  

and
ST O R E  

F IX T U R E S .

W rite for our catalogue.

S A G IN A W  SH O W  C A SE COM PANY, L td .
SA G IN A W , W . 8 . MICHIGAN
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HARDWARE
M ichigan Retail H ard w are  Association.

I 're s id e n t—G eorge \V. M cC abe, P e to s -  
key.

V ice -P re s id e n t—C. L. G lasgow , N a s h -  
rille .

S e c re ta ry —A. J. S co tt, M arin e  C ity . 
T re a su re r—W illiam  M oore, D e tr o i t

Planning an Early Stove Campaign. 
W ritte n  fo r th e  T ra d esm an .

Although the active stove season 
does not as a rule commence until 
probably the latter part of September, 
it is advisable to get an early start. 
The dealer who has his stock ready 
on time and begins his campaign 
without waiting for cold weather, will 
find m ore trade com ing his way than 
if he waits until stoves are really sea
sonable.

To start the campaign early requires 
considerable initiative and a certain 
am ount of ingenuity, inasmuch as 
special efforts are needed to stim ulate 
public interest.

Stove dem onstrations have come 
more and more into vogue of late. 
They are of great value in helping to 
increase the am ount of business done 
in the stove departm ent.

The evolution of the dem onstration 
idea has been interesting to watch. It 
began in a fairly humble way. H ere 
and there especally enterprising deal
ers took up the idea and held dem on
strations on a com paratively small 
scale. A range was set up and put into 
action. Biscuits or light cakes were 
baked. The cooked articles were then 
handed around to the assembled ladies 
"  ith a cup of tea and the dem on
strator gave a talk on the quality of 
that particular line of stoves, its 
adaptability, etc. Results were at 
once observed from this method of 
pushing the sale of stoves, and the 
idea rapidly grew in popularity, as 
did the num ber of dealers who prac
ticed it.

Since then dem onstrations have de
veloped in size and im portance until 
in many cases they are conducted on 
a very elaborate scale.

One large city store late in the sum 
mer put on a very am bitious dem on
stration. The event was well adver
tised beforehand, half page space be
ing used in the local papers. Special 
invitations were sent out to a careful
ly selected mailing list.

The dem onstration lasted three days 
Thursday to Saturday, inclusive, being 
held from 2 to 5 p. m. each day. An 
expert was in charge. This expert did 
not content himself with explaining 
the working of the range. H e went 
fully into the art of cookery, lecturing 
to the ladies present on he preparation 
°f soups, fish, m eats, salads, m ayon
naise and puddings. As announced in 
the advertisem en, the lecures were on 
the “Art of Economical and Sc'entific 
C ooking.’’

In addition to  this, the expert dem 
onstrated the w orking of the range and 
cooked a large num ber of articles, in
cluding white cake, angel cake, G er
man coffee cake, French coffee cake 
and rolls. The cakes were passed 
around and all present had an oppor
tunity to test them.

On the last day, prizes were handed 
out, this feature having been dulv an
nounced. The attendance on the last 
day broke all records. Extrem ely 
large crow ds attended each day. Busi

ness, as a result, experienced a dis? 
tinct im provem ent, and the foundation 
was laid for a good fall trade in the 
stove departm ent.

The dealer who contem plates "con
ducting a dem onstration should ar- 
range to do so in the immediate future. 
The present is not too early for this 
purpose. Popular im pression to the 
contrary, the public does not wait un
til the really cold w eather to take an 
interest in stoves.

As a m atter of fact, new homes come 
into existence at all seasons of the 
year. As for people replacing old 
stoves with new. they  are considering 
the step long before they get into ac
tion; and while the advent of cold 
w eather is the psychological moment, 
it is safe to say that the family which 
buys a new range at the end of Sep
tem ber is thinking of it a long time 
before.

Early in Septem ber one year I ask
ed a small city dealer if he had sold 
any stoves yet. “O f course I have,” 
he returned. “ I have sold several in- 
the past two weeks. W e have cus
tom ers in every day talking about 
stoves and discussing prices. It is a 
hard pull to get them  to buy this 
early, but they are interested just the 
sam e.”

T hat defines the situation. People 
who will buy stoves later are already 
sufficiently interested to investigate 
the subject. Or. with timely adver
tising on the hardw are dealer's part, 
they can be induced to investigate. So 
that a dem onstration at the present 
time will be sufficiently tim ely to a t
tract the desired am ount of a ttention 
and will have the double advantage of 
appealing to prospective stove purchas
ers first. L ater in the season many 
people will have made their purchases 
and a dem onstration at that time 
would appeal only to those still in the 
m arket for stoves.

Put on your dem onstration before 
your com petitors have sold your pros
pects.

The dem onstration is an effective 
m ethod of sta rting  business in the 
stove departm ent. O ctober and N o
vem ber are always so busy for the 
stove dealer that he welcomes any 
m easure calculated to sta rt people buy
ing stoves earlier and thus spread the 
trade m ore evenly through the fall 
season. W ith  this object in view, 
o ther expedients for stim ulating trade 
are often resorted to.

One energetic dealer makes it an 
annual practice to send out letters to 
prospective purchasers some time in 
August. The list of prospects is made 
up largely as a result of inform ation 
obtained through the repair depart
ment.

A fter expatiating on the value of a 
new and up-to-date range, the letter 
would point out, that, in order to avoid 
the rush of business usually experi
enced tow ard the end of fall, the firm 
were prepared to make certain con
cessions to early custom ers. The pro
posed term s were outlined som ewhat 
as follows:

“W e are preparing to  go out of our 
way now to accom m odate our earlv. 
custom ers and we can give you better 
service at present than later in the 
fall when the stove rush will be on.

M ich igan  H ardw are Co.
100-108 Ellsworth Ave.,Corner Oakes

GRAND RAPIDS, MICHIGAN:

W holesalers o f Shelf Hardware, Sporting 
Goods and

Fishing Tackle

BROWN &SEHLER
COMPANY

“H O M E  OF S U N B E A M  GOODS”

Automobile Tires and Tubes Farm Machinery and Garden Tools 
Automobile Accessories Saddlery Hardware

Garage Equipment Blankets, Robes & Mackinaws
Radio Equipment Sheep lined and

Harness, Horse Collars Blanklet - Lined Coats

G R A N D  R A P I D S ,  M I C H I G A N

Write for Circular

FOSTER, STEVENS &  CO M PANY
Grand Rapids, Michigan

10% off on time payments 15% off for 
cash on our Sample line of Qibson 
Refrigerators, VOe have number 124- 
125 and 126 in stock.

Also a number of smaller used boxes.

G. R. STORE FIXTURE CO.
7 Ionia Avenue N. W.
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Come down now and select your range 
and we will install it any time before 
Septem ber 10. W e will, w ithout cost 
to you, disconnect the old range and 
then connect up the new one. W e 
will not present the bill for the pay
m ent of the range until October. O ur 
sole object in m aking this offer is to 
distribute our business more evenly 
and avoid the rush a t the end of the 
season.”

inducem ents can be varied, accord
ing to circum stances.

If  you have not already done so, 
now is the time to  overhaul your pros
pect lists. From  last season you have 
doubtless carried over a considerable 
list of stove prospects who were not 
sold. To these you can add the names 
of new enquirers interested in stoves, 
and of o ther prospects w ith whom 
you have come into touch through 
your repair departm ent. It m ight be 
good policy to mail some advertising 
m atter to your prospects—descriptive 
booklets, a personal letter, and an in- 
\ nation to your stove dem onstration, 
if you are holding one.

It is often good policy to go over 
the prospect list with your salespeople. 
D iscuss each individual prospect. Quite 
often some individual m em ber of the 
staff will be closer in touch with this, 
that or the other prospect than you are. 
It should be the business of that sales
man to see the prospect personally 
and tactfully invite him to come in and 
look at your stoves. In  this way ymi 
can get your salespeople working to
gether for better stove business. Some 
dealers allow a small bonus to sales
people for sales made early in the 
season by dint of outside work. You 
may find that policy w orth while in 
your case.

The fall fair is often a good medium 
for stove advertising. It comes, usu
ally in Septem ber, at the right time to 
appeal to stove prospects. Not merely 
can you display your stoves, but—with 
proper safeguards—you can dem on
stra te  your new kitchen range. W here 
gas or electric current are available, 
gas and electric ranges can be dem on
strated to good advantage. In most 
com m unities the fall fair draw s urban 
as well as rural people; though where 
the fair is largely rural, emphasis 
should be placed on the dem onstra
tion of the coal and wood range.

In any event, the fall fair gives you 
a good opportunity  to show what you 
have, and to get into personal touch 
with your customers. Have a good 
supply of stove literature and o ther 
advertising m atter to hand out to real 
prospects; and, more than that, talk 
to them  personally wherever possible. 
Personal acquaintance is a powerful 
factor in stim ulating business.

V ictor Lauriston.

You are the builde r of your own 
fortune. The m ark you have set is 
the plan by which you work. The 
blocks with which you build are the 
present hours. An hour m is-spent to
day is a block mislaid that m ust be 
to rn  out and replaced to-m orm w . An 
hour im proved to-day is a block laid 
trim  and true, that m ay be forgotten 
but that w'ill stand the ravages of the 
storm  through all the future.

Corporations Wound Up.
The following Michigan corpora

tions have recently filed notices of dis
solution with the Secretary of S tate:
Kwick W ork M anufacturing Co., D e

troit.
Bank Annex Realty Co., Ionia.
D rug Store Products, Inc., Kalamazoo 
Lacey Co., Grand Rapids, 
lonesville M illing Co., Jonesville. 
Ricketts & Struble Co., Battle Creek. 
P- )• O sborne Co., Inc., Holland. 
Consolidated Dutch Industries, In c , 

Holland.
Sagamore Land Co., Detroit. 
M uskegon Storage B attery Corp., 

Muskegon.
D etroit Commerce Co., Detroit. 
G reater D etroit Realtv Co., D etroit. 
John Church Co., Detroit.
H enry A. Sarbinowski, Inc., Grand 

Rapids.
La Bonte Realty Co., Grand Rapids. 
Cook Standard Tool Co., Kalamazoo. 
Lastern Realtv Co., Detroit.
Community Pow er Co., Carson City. 
Am erican Slide Corp., Detroit. 
M aatman & Den Uyl, Grand Rapids. 
Bear Lake Silver Black Fox Co., M us

kegon.
Kaleel B. Bonahoom, Inc., Detroit. 
Tel-1 ll- Lip Co., Holland.
Creamery M otor Express Co., D etroit 
General Service Co.. Detroit.
M anhattan  Co., Inc., Grand Rapids.
G- J. Gelenius Co., Ann Arbor.
Grand Rapids Furniture Record Co., 

Grand Rapids.
River Sand & Gravel T ransit Co., 

Marine Citv.
R-A-C Garage, Detroit.
W heeler-Schnebler C arburetor Co 

Detroit.
lohn T. H esser Coal Co., Detroit. 
Monroe Garage Co., Monroe. 
Schoolcraft Lum ber & Coal Co., 

Three Riv; ?rs.
W irt M. Hazen, Inc., Three Rivers. 
Eagle Aeroplane Corp., Detroit.
C. H. Baker. Detroit.
Adler M anufacturing Co.. Detroit. 
W estern Autom atic Sprinkler Corp.. 

Detroit.
Land H olding Co.. Cleveland-D etroit 
Hedgcock, Claxton & MacLean, De

troit.
Centreville Lum ber & Coal Co.. Cen- 

treville.
Tones Lum ber & Coal Co.. Three 

Rivers.

The Industrial Purchasing  Pow er In 
creases.

Prior to the war the farm er p ro 
vided the bulk of our purchasing 
power. A gricultural prosperity  was 
accounted the keystone of general 
prosperity. W hen crops are up to 
average and the price level well m ain
tained, the farm er's income is som e
th ing  more than 10.000,000,000 of dol
lars. It was not until two decades ago 
that the income of those engaged in 
m anufacturing could equal agriculture. 
There is evidence now that in a year 
when crops are below the average in
dustrial purchasing power exceeds 
that of the farmer.

This is not to say that general pros
perity can rise to any high level w ith
out the farm er’s aid. W hen the farm 
er harvests a good crop which he sells 
at a satisfactory price, as was the case 
with w inter wheat this year, the in
crease in purchasing power is im 
mediately reflected in industry.

The increase in industrial purchas
ing power this year is reflected in 
gains in retail sales and factory pay
rolls. A tabulation of the weekly 
Payrolls of 51 industries in June 
showed a 4.1 per cent, increase over 
June, 1925, and a survey of the sales 
of leading mail order houses and chain 
stores i^ v e a ls  a large increase.

FERRIS
INSTITUTE

B U S IN E S S
T R A IN IN G

B ookkeep ing  and A c c o u n tin g  
B a n k in g
Business A d m in is t ra tio n
S e c re ta r ia l
S a lesm ansh ip
A d v e rt is in g
S te n o g ra p h y
C iv il S e rv ice

G rad ua te s  a d m itte d  to  U n iv e rs ity  
o f M ich ig a n  and o th e r colleges a n j 
U n iv e rs it ie s  w ith o u t  e x a m in a tio n . 
T u it io n  and liv in g  expenses s u r 
p r is in g ly  low .

U n iv e rs ity  and College T ra in e d  
Teachers

W r ite  fo r  in te re s t in g  160-page 
book. I t ’s free .

Ferris Institute
Big Rapids, Mich.

B A R L O W  BROS. Grand Rapid«, M*ch

( i u r r

' ¡ ¡ H ®
51b.,

1 lb.,

R é h H I I y2 ib.,

¡ p p p « * % Ib.f

■ H « ! Pkgs.

H A R R Y  M EY ER
Distributor

816-20 Logan St. 
Grand Rapids, Michigan

A COMPLETE LINE OF

Qood
Brooms

A T  A T T R A C T IV E  PRICES

M ichigan E m ploym ent 
In s ti tu tio n  for the B lind
S A G IN A W  W . S.. M ICH IG AN

You Make
Satisfied Customers

when you sell

“ S U N S H I N E ”
FLOUR

Blended For F am ily  Use 
The Q uality  is Standard and tha  

Price Reasonable

Genuine Buckwheat Flour 
Graham and Corn Meal

J. F. Eesley Milling Co.
The Sunshine Mills 

PLAINW ELL, MICHIGAN

Watson Higgins Milling C«.
GRAND RAPIDS, MICH.

NEW PERFECTION
The best all purpose Soar.

RED ARROW
The best bread flour.

Look for the Perfection label on 
Pancake flour, Graham flour, 
Granulated meal, Buckwheat flour 
and Poultry feeds.

Western Michigan’s Largest Fesd 
Distributors.

I.VMI WESTENBRUGGE
Grand Rapids - Muskegon 

Distributor

Nucoa
The Food of the Future

C H E E S E  of All Kinds 
A L P H A  B U T T E R  
SAR-A -LEE 
B EST FOODS Mayonaise

bhortning
H O N E Y —Horse Radish 

O T H E R  SP E C IA L T IE S  

Quality-Service-Cooperation

King Bee
B u tte r  M ilk

Egg Mash
18% Protein

The Mash you have been look
ing for. A Buttermilk Maah at 
a reasonable price.

Manufactured by
HENDERSON MILLING 

COMPANY 
Grand Rapids, Mich. 

“The reliable firm.”
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COMMERCIAL TRAVELER
T H E  H O T E L  K ER N S.

Its Evolution From a Small To Large 
House.

M arietta, Ohio, Aug. 23—N one of 
us who knew Governor Pingree in the 
heyday of his political life can fail to 
rem em ber the characteristics he ex
erted when M ayor of D etroit in the 
depression of 1893, when he had every 
vacant corner he could lav hands on 
planted for raising potatoes to feed the 
poor during the w inter months. In 
his dem ands for hotel accom m odations 
when he entered Lansing as Governor 
of the State, he carried on at one time 
an incident m ost laughable in its 
character.

W hile the H otel D ow ney was equip
ped with a few room s with private 
baths those days, the supply nowhere 
met the demand. At one time, the 
story goes. G overnor Pingree came to 
the Downey unannounced and was 
unable to secure accom m odations with 
private bath and made it m ighty un
com fortable for the m anagem ent.

In short, he moved over to the H o
tel Hudson, which had a public bath 
at the end of the hall; secured a room  
near it. obtained exclusive use of the 
coveted prize and had his stav out for 
that time.

Preceding his next visit, he caused 
to be shipped to the H udson a rubber 
bath tub. The w riter had the pleas
ure of viewing this article at a later 
date. In size it was about such as the 
average bath tub. The rubber was 
reinforced outside by heavy burlap or 
some such texture. The inside was 
heavily glazed, and when w ater came 
in contact with it, it was as slippery as 
a wigglv eel. The rubber part was 
hung on a sort of sawback a rra n g e 
m ent at either end, w ith long oak poles 
running from one end to the o ther on 
either side. W hen real hot water 
came in contaact with the rubber, the 
arom a sent out was anything but 
pleasant, but the arrangem ent would 
hold w ater and even as large a man 
as Governor Pingree. To get w ater of 
suitable tem perature to take a baath 
was some undertaking, but between 
several large receptacles and a gas 
stove, w ater was heated at such times 
as H is H onor desired a bath. At any 
rate the arrangem ent took care of 
Governor Pingree for some time. The 
Downey fixed up a special bath for him 
later.

The H otel Butler was built at L an
sing in 1872. A three-story  brick 
building on W ashington street, a 
couple of blocks South of the Downey, 
possibly fifty or sixty rooms. In the 
early 1890s it was a $1 and $1.50 house 
Am erican plan. L ater I think the d in
ing room was done away with. Later 
the name was changed to the H otel 
American, under which name it still 
survives. On my recent visit the 
Greeks seemed to have possession of 
the ground floor with a restaurant 
and fruit store. W hether th ey con- 
trol the room s above I do not know; 
but it is still going with the rooms 
being rented for hotel purposes, just 
how good or how bad I have no idea. 
The building is owned by Hugh Mc
Pherson. S tate Bank Commissioner, 
whom I used to know thirty-five years 
ago at Howell. I understand he pur
chased it as an iinvestment.

lust when the Chapman House.corner of .Michigan avenue and Grandstreet. was bUllt, I cannot tell. but Ibelieve after the Hotel Lansin g wasi 'o ’ng. and the Capitol and Iivere tthad ret ired. It w as not a large ho-
tel, but well built. F rank W ent worth.— --------- v m w u i u i .
who afterw ards became associated 
with the Hotel W entw orth , was p ro
prietor of the Chapman for some 
vears. W entw orth had been a good 
small town landlord at Perry. Ban
croft and o ther places in that vicinity. 
He catered to the commercial boys at 
$1 and $1.50 per day; ran a good hotel 
for the price and was generally well 
filled with desirable guests am ong the 
boys on the road.

T his hotel burned in 1885 or 1886. 
W entw orth  w ent directly across M ich
igan avenue and on the river banks 
caused to be built the first unit of 
what is now the Kerns, then bearing 
the name of W entw orth. Possibly 
fifty rooms, a brick building, right on 
the street as one came up from the 
depot. The W entw orth was a success 
from the start. Its rates were very 
reasonable. Its foods were excellent, 
for which much of the credit was 
given Mrs. W entw orth. D uring legis
lative sessions, the W enjw orth did 
not cater to that patronage, preferring 
to^ ra te r to the commercial men. Mr. 
W entw orth  died in 1908, well respect
ed as a Lansing citizen and as a good 
landlord. Before his death there was 
a small addition to the hotel. The 
dining room was enlarged and some 
im provem ents upstairs, such as steam 
heat,some room s with hot and cold 
running water. The house as a whole 
was alwavs kept up.

I 'p o n  the death of Mr. W entw orth, 
Mrs. W entw orth  continued the hotel 
very  satisfactorily. At any rate the 
house continued to do nearly a capacity 
business at all tim es, possibly baring 
over Sunday and holidays. The extra 
meal business from off the street, so 
to speak, was very large; the price 
was at one time 40c for a bang up 
mid-dav dinner, and m any not guests 
of the house took advantage of the 
meal and the price.

F. D. K erns was a barber in L an
sing, but a live wire, as men went in 
those davs. Just how he got in terest
ed in the hotel business would make 
an in teresting  sto ry  which I will not 
cover at this time.

At anv event, a year or two after 
the death of Mr. W entw orth , K erns 
made arrangem ents with Mrs. W en t
worth to conduct the hotel on a per
centage basis. He w ent at the propo
sition like an old war horse to a battle. 
Inside of two vears he had caused to 
be erected a wing addition of some 
100 rooms, remodeled the dining room 
and kitchen, and was reaching out for 
a trade that would pav better price. 
He succeeded rem arkably. He had 
peculiar characteristics as a hotel keep
er. but his novel ideas soon wore off 
and the hotel made many friends. In 
side of another two years another ad
dition of some 100 room s was added 
and every room  in the old house made 
quite up to the minute. The K erns 
had become a recognized factor in the 
hotel life of Lansing. Several large 
display rooms were in the newer part; 
it was considered when this was done 
that they would not be well patron
ized, as the Downey had also made 
seemingly ample provisions for that 
class of trade, but K erns and the 
W entw orth  received its share and the 
venture proved popular.

L ater several more room s were 
added and the K erns boasted of about 
300 rooms, right up to snuff. The 
lobby and office were moved back 
from M ichigan avenue to  an entrance 
on Grand street, a fine cafeteria set in 
m otion, a delightful dining room made 
a prom inent part of the im provem ents: 
also a very large banquet room, used' 
for special occasions. Business kept 
com ing in large volume. K erns was 
a tireless worker. H e had m arried a 
daughter of Mrs. W entw orth  and was 
getting  on fine. All in all. he was a 
popular hotel keeper. He was a 
plunger on any th ing  which he felt 
would b ring  him business. H is rates 
had been m aterially increased, but 
" '- re  lower than at the Downey. The 
house^ continued in prosperity  under 
Mr. K ern 's m anagem ent. It received 
its share of legislative patronage, the 
commercial bovs were many, and 
K erns and the hotel were considered 
on easy street.

A b n g  about 1915 Mrs. K erns was 
** 111 a verv serious auto accident
at Mason, re tu rn ing  from a long auto 
tr ’p- This affair was m ost depressing 
to Mr. Kerns, and some years later 
he relinquished active m anagem ent of 
the* hotel. H e sold the furnishings 
and leased the hotel to E. S. Richard-

HOTEL CHIPPEWA European Plan  
M A N IST E E , M ICH.

H E N R Y  M. N E L S O N , M anager 
N ew  Hotel w ith  all Modern Conveniences— E levator, Etc.

150 Outside Rooms Dining Room Service
H ot and Cold Running W a te r  and Telephone in every Room

*1.50 and up - .  60 Rooms with Bath $2.50 and $3.00

WHEN IN KALAMAZOO
Stop a t tne

Headquarters fo r all C iv ic  C lub*

Excellent Cuisine 
VurlrlBh Bathe

Luxurious Reami 
ER N E R 1 « c l e a n . ’

MORTON HOTEL
GRAND RAPIDS’ NEWEST HOTEL

400 Rooms—400 Baths Rates $1.50, $2, $2.50 and up per day

The Center of Social and Business Activities

T H E  P A N T L I N D  H O T E L
Everything that a Modern Hotel should be.

Rooms $2.00 and up. With Bath $2.50 and up.

HOTEL BROWNING ISO Fireproof 
Room*

G RAND R A P ID S
Corner Sheldon and Oakea; Rooms w ith  bath , elngle «2 to S240
Facing Union Depot; Room* w ith  bath , double S3 to  S3.B0
Three Blocks A w ay. None H igher.

In  KALAMAZOO, M IC H IG A N  is the famous 
NEW BURDICK ’»¿STS#- cJiSSSl.

° ^ IL L — C afeteria , Q uick Service, Popular Prices *  
E n tire  S ev en th  F lo o r d e v o te d  to  E sp ec ia lly  E q u ip p ed  S am ple  Rooms 

____________ W A L T E R  J. H O D Q E S , Pres, and Qen. M gr.

Hotel 
Whitcomb

AND

Mineral Batts
T H E  L E A D IN G  C O M M E R C IA L  

A N D  R E S O R T  H O T E L  O F  
S O U T H W E S T  M IC H IG A N  

Open the Y e ar Around  
N a tu ra l Sa line-Sulphur W aters . Beat 
fo r Rheum atism , Nervousness, Skin  
Diseases and Run Down Condition.

J. T . Townsend, M gr.
• T .  JO S E P H  M IC H IG A N

CUSHMAN HOTEL
P E T O S K E Y , M IC H IG A N

The best is none too good fo r a tlrad  
Commercial Trave ler.
T ry  the C U S H M A N  on your nex t tr io  
,n tl  y °u  w ill feel rig h t a t  homo. P

H O T E L  H E R M IT A G E  
European

Room and Bath $1.50 & $2 
J ohn M oran, Mgr.

HOTEL OLDS
LA N SIN G

300 Rooms 300 Baths 
Absolutely Fireproof 

Moderate Rates
Under the Direction of the 

Continental-Leland Corp.

G e o r g e  L. C r o c k e r ,
Manager.

HOTEL RICKMAN
KALAM AZO O , M ICH.

One Block from Union Station 
Rates, $1.50 per day up. 

JO H N  EH R M A N , Manager

HOTEL KERNS
Largest Hotel in lj>n«mi»

2? f?00r!ls , W ith  °«- W ith o u t Bath  
Pooular Priced C afe teria  In Connection 
_  Rates $1.50 up
E S. R IC H A R D SO N . PrnnnV w

NILES, MICH.
The

Four Flags Hotel
N O W  O PEN  

80 Rooms—50 Baths 
30 Rooms with Private Toilets

“You will like i f
C. L. Holden, Mgr.

W E S T E R N  H O T E L
BIG  R A P ID S , M IC H .

H ot an d  cold ru n n in g  w a te r  In all 
room s. S evera l room s w ith  bath. AU 
room s well h e a te d  a n d  w ell ventilated!

A good p lace  i„  stop .
p!f I ' . , ^ Rate8  reasonable. W IL L  r .  J E N K IN S . M anager.

WOLVERINE HOTEL
B O Y N E  C IT Y  M IC H IG A N
T u _  F'C® Proof—-60 Rooms 
T H E  L E A D IN G  C O M M E R C IA L  

A N D  R E S O R T  H O T E L  
A m erican, Plan $4.00 and up;

European P lan , $1.50 and up. 
______° P en the ye a r around.
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son. H e is now living in Lansing, 
well to do, having made some extra 
good business ventures.

W hile K erns had some character
istics which were com m ented on some 
times unfavorably, yet it m ust be ac
know ledged he gave his patrons a 
great run for the m oney at all times, 
even after he raised his rates several 
times. W ith  the newer additions, he 
had a righ t to do this. H is feeding 
service w as always well maintained. 
The general service of the hotel was 
genial if not “chick,” and I for one 
am ready to declare K erns is entitled 
to all the success he has achieved.

E. S. R ichardson has been in the 
hotel business as long as the w riter 
can rem em ber. I knew him in a way 
and became very well acquainted with 
him when the M ichigan H otel Associa
tion was organized in 1914. H e was 
active in this from  the first.

Before com ing to the K erns at L an
sing, he had been for several years at 
both Benton H arbor and St. Joseph, 
having conducted the H otel Benton at 
the first nam ed place and the H otel 
W hitcom b at the la tter place. In  this 
he had been successful. Particularly  
so in connection with the W hitcom b, 
which before his m anagem ent had not 
been a very paying proposition; but he 
made some m ighty fine im provem ents 
there, gained m ore commercial pa tron
age for the house than« ever before, and 
with the business attracted  there by 
the m ineral w ater and bath connec
tions, the business attained success
ful proportions. This has been most 
ably carried on for the last six or 
seven years by T. T upper Townsend, 
whom we claim as an Ohio m an. he 
having been connected for some years 
with some healthy hotel propositions 
in the Buckeye State. He has even 
gone R ichardson several better and the 
W hitcom b to-day is a m ost ou tstand 
ing success.

R ichardson stepped into a really 
m ighty good hotel a t Lansing and has 
kept the place righ t up to snuff in all 
particulars. H e has given extra a t
tention to his feeding features and his 
cafeteria is considered one of the best 
and m ost popular in the State. There 
is served a t this hotel each evening a 
$1.25 dinner, w orth driving across the 
State to partake of any time. In  other 
ways the hotel is m ighty well m ain
tained. It enjoys a fine commercial 
and touring  business and is the home 
of several service luncheon clubs. Its 
beautiful ball and banquet room is 
largely used.

R ichardson is a popular landlord 
and the hotel he represents is well 
considered. W hat effect the Olds will 
have upon the business rem ains to be 
seen. As with the Downey, some 
business will leave and try  the newer 
hotel, but I believe the whole m atter 
will adjust itself, for Lansing is com 
ing into its_ own as a solid and sub
stantial business city, revived from a 
rather dead capitol city. Its  hotel ac
com m odations are now sufficient to 
meet all requirem ents.

The H otel Roosevelt, built some 
few years ago by a Dr. Dorsley, may 
be filling a w ant for Lansing. It is a 
hotel of some 250 rooms, m any of 
them  quite small, but fairlv well fur
nished and equipped. A popular 
priced feeding feature in connection 
Located tw o blocks from  the Capitol 
building on a side street. Its  class of 
patronage, to a considerable extent, is 
perm anent, and the hotel has a very 
attractive rate. W e understand this 
hotel enjoys some touring business 
and that a t the last legislative gather
ing had a very good representation 
from  those m em bers staying through 
the sessions and having their families 
with them . T he builder of the Roose
velt died recently.

T he H otel D etroit, located across 
Grand street from the W entw orth- 
Kerns, is a sm aller hotel, made over 
into a very good medium priced hotel 
from some o ther building some few 
years ago. W e understand it enjoys 
a very good patronage of a mixed 
variety, but is well conducted, so far
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as rooms are concerned. I t  does not 
m aintain its own feeding feature, but 
there is a restauran t in the building.

T here are two or three o ther sm all
er hotels in Lansing, such institutions 
as every city  has to have. F rom  w hat 
we could glean on a recent visit there, 
the city is blessed by having no dumps 
of anv serious nature.

Mrs. W entw orth  is still' living and 
is rem em bered very kindly by many of 
the older boys on the road, because of 
her m otherly and kindly ways as a 
landlady and hostess. She retains 
apartm ents at the W entw orth-K erns. 
but goes to California often, and I 
understand m aintains a home there 
also.

The H otel Olds I covered in a 
special article in the T radesm an the 
week of July 21, having had the pleas
ure of being in attendance at its of
ficial opening. I t  is a hotel befitting 
the progressive spirit of the many 
Lansing men interested in its construc
tion and m anagem ent and the city 
itself Every city such as Lansing 

b^ve its new hotel, which m ust 
be the last word in construction. Its  
conduct m ust be of the best to suc
ceed.

W hile the newer hotel m av cut in on 
the Downey and the W entw orth- 

■eri 1S,i lt r ^ave its own problems, 
no doubt, for a time, but again we pre- 
dict_ that_ the _ hotel business of the 
Laprtol City will soon adjust itself and 
all will be content engaged in busi- 
ness.

Should the shades of Governor Pin- 
gree now return to the scenes of his 
nianv political battles, he would not 
have to bring his own bath tub nor 
pack his own luncheon. The city has 
hole s sufficient to care for the wants 
oi all classes of people.

Reno G. Hoag.

Butter and Milk Good For Health, But 
Bad for Morals.

London Aug. 14— B utter and milk 
are good for health but bad for morals 
according to a report of a dieting ex- 
perim ent earned on for four years by 
the Medical Research Council. Com- 
m um ty youngsters in a village home 
near London assisted in an attem pt 
to discover the ideal diet for school- 

rfleV were divided into groups 
some of which were only given a basic 
diet, while others received an additional 
ration of certain foods. Groups given 
extra rations of sugar and butter, 
vegetables, m argarine and edible casein 
and fresh w atercress all made greater 
progress than their less fortunate fel
lows on the basic diet.

D escribing the effect of extra milk. 
Dr. Corry Mann, supervisor of the 
scheme, sta ted: “I t  im proved the spirit 
of these boys and led them  oftener into 
trouble and m inor offenses against 
order. Butter, which im proved the 
physiqe alm ost as much as milk, had 
a similar effect on the behavior, as the 
bu tter boys were described as “regu
lar little te rro rs .”

Pantlind Finances in Fine Shape.
U nder the new financing of the P a n t

lind H otel Co., all of the stock orig
inally issued by the building corpora
tion has been called in and cancelled. 
This leaves only $2,447,000 against the 
property, as follows:

Bonds, Syi per cent.. $1,650,000.
P referred  stock, $200,000.
Common stock, $697,000.
As the property, including furnish

ings, is easily w orth $5,000,000, it is 
quite evident that the com m on stock 
is actually w orth  about $450 per share. 
Dividend paym ents on the com m on 
stock will probably be resum ed Jan. 
1. 1927.

I M I
□ HOTEL KING
ZI R E E D  C IT Y , M IC H .

□

N o w  und er new  m anage m en t. 
Good M eals, C lean Beds and f r ie n d 
ly  se rv ice  w i l l  m ake  yo u  fee l a t 
hom e.

ZI
□

W . N. T R A V E L B E E , P rop.

M l

equ ipped  w ith  W indow  G u ard s . I f  
n o t, k in d ly  fo rw a rd  u s  th e  d im e n 
s io n s  b e tw e en  th e  w indow  ca sin g s  
a n d  s ta t e  n u m b e r  o f w indow s a n d  
w e w ill q u o te  on  y o u r  re q u ire m e n ts .

D o n o t de lay —w rite  today .
H A V E N -B U SC H  CO.

501-518 F ro n t A ve .
G R A N D  R A P ID S , M IC H IG A N

OCCIDENTAL HOTEL
F IR E  PR O O F  

C E N T R A L L Y  L O C A T E D  
Rate« 91.50 and up 

E D  W A R T  R. S W E T T , M gr. 
Muskegon M ichigan

4%

Banking
b y

Mail
Under bo th  S ta te  

and lederai Supervision

We a re  aa near as your mall 
box. As easy to bank with ua 
as m ailing a  letter.

Privacy
No one bu t the bank 's  officers 
and yourself need know of your 
account here.

Unusual Safety 
Extra Interest

Send check, d raft, money order 
o r cash In registered  letter. 
E ith er savings account o r Cer- 
“ "Cates of Deposit. You can 
w ithdraw  money any  time. 
C apital and surplus 9312.500.00 
Resources over $5,000,000.00.

Send fo r free booklet 
on Banking by M all

HOME STATE BANK FOR SAVINGS'

■ • I I  Phone SM C ite. Phone C13M 
JO H N  L. L Y N C H  SA L E S CO

S P E C IA L  S A L E  E X P E R T S  
E x p ert A dvertising  

E xpert M erchandlelng  
n o  » xJ!.0*« iO -Jli M urray Bid«. 
G R A N D  B L P IP 8 . M IC H IG A N

W ool in Germany.
G erm any is increasing her produc

tion of raw wool.

MWMMt H I T A I O I I  
WUI rednoe head ling  expans« sac 

m Ju m o n e y  
for ypo. Basily Installed. Pleat 
sad instructions sent with eaoh 

. Wr}ta stating require 
®a»ta, giving Und of machine and 

of, platform wanted, aa wall
-

Sidney E levator M nfg . Co., Sidney. Ohio

HOTEL DOHERTY
CLARE, M IC H IG A N

Abeolutely F ire  Proof S ix ty  Roetne 
A ll Modern Convenleneee 

R A T E S  from  $1.50, Excellent Coffee Shop 
“ A S K  T H E  BOYS W H O  S T O P  H E R E "

CQDY CAFETERIA
O pen at 7 A . M .

TRY OUR BREAKFAST 
Eat at the Cafeteria it is Cheaper

F L O Y D  M A T H E R , M gr.

Columbia Hotel
KALAMAZOO  

Good Place To Tie To

C O D Y  H O T E L
G R A N D  R A P ID S

R A T P Q  I $1.50 up w ithout bath 
f $2.50 up w ith bath 

C A F E T E R IA  IN  C O N N E C T IO N

O
Let 
Your 
N ext Tire 
Be a
C orduroy
---Built as good  
as the best and ts 1 
then made better |o i 
by the addition 
of Sidewall

Protection
THE CORDUROY TIRE CO.

S id e w a ll  Protection
(REG . U. S. PAT. OFFICE)

Added R e in fo rcem en t. An o rig in a l 
P a ten te d  a n d  Visible P lu s  F ea t u re

D E L IC IO U S

Henry Smith Floral Co., Inc.
52 Monroe Ave.

GRAND RAPIDS. M ICHIGAN 
P H O N E S : C itisen e  65172, B ell M nin  \ n
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DRUGS
M ichigan Board of Pharm acy.

P re s id e n t—C laude C. Jo n es .
V ic e -P re s id e n t—J a m e s  E . W ay .
D irec to r—H . H . H offm an , L a n s in g
C om ing  E x a m in a tio n s —D e tro it, J u n e  

15 to  17, M arq u e tte , A ug. 17 to  19.

W hy Follow  Cut Price W ill o ’ the 
Wisp.

Just what a retail d ruggist who styles 
himself a "C u tter” hopes to gain by 
selling goods at such ridiculously low 
prices that he not only m akes no profit 
on them, but when the cost of conduct
ing business is considered, actually 
loses money on the transaction , it is 
not at all easy to fathom . I ’ve heard 
various reasons given in defense of the 
practice; some of them  m ay have been 
partially true and some of them  were, 
as Abe P otash  w'ould say, ‘‘Som ething 
else again.’’

Personally I believe a lot of chaps 
cut prices w ithout any clear o r logical 
idea for so doing, ju js t w ith a  hazy 
notion tha t it’s the th ing  to  do.

M any tim es it is done because a 
man gets the notion in his noodle tha t 
by cutting  a little under his com peti
tors, underselling them  on a few pop
ular patents, he will be able to  corral 
all the business of the neighborhood. 
It seldom works out this way, however, 
generally the o ther chaps cut prices 
to  meet his and often, in a spirit of 
retaliation, cut under him, and in a 
little while there is a m erry  w ar of cut- 
prices on all over th a t section w ith 
everybody involved in it—except the 
public—on the losing end of the game.

A t the present time when the cost 
of conducting business is h igher than  
ever before, even in the m em ory of 
the oldest inhabitant, ju st w hy retail 
druggists should lie awake o’ nights 
try ing  to  think up w ays and m eans 
for selliing their m erchandise a t lower 
prices is in the category of unansw er
able questions along w ith “W ho struck  
Billy P atterson?” and “H ow  old is 
A nn?”

Many retail d ruggists seem obsessed 
with the idea that by selling some well 
advertised articles a t about cost the 
public will be lead to the believe th a t 
everything in the store can be purchas
ed under price. Now ju st w hy a phar
macist should strive to get the repu ta
tion of being a “Cheap Jo h n ” I for one 
have never been able to understand. 
F or a patent medicine shop keeper to 
advertise himself as a cu tte r there is a 
very plausible excuse, it’s about the

only th ing  he can do to a ttrac t a t
tention to his store and m ake a bid 
for patronage, but why a m an who has 
served and apprenticeship in the drug 
•business spent tim e and m oney in a t
tending a college of pharm acy and has 
brains enough to pass a S tate board of 
pharm acy exam ination, can th ink  of 
no b etter way to advertise his phar
macy and appeal to the intelligence 
of the public than  by nailing a “Cut 
Price D rug  S tore” sign on the w all 
has always been an enigm a to  a  lot 
of us.

Take a ride across this city o r any 
o ther one of any size in the East, and 
count the num ber of drug  stores with 
“Cut Prices,” “All P roprie tary  M ed
icines a t Cut Prices,” ‘‘Cut Price P h a r
macy, ’ “Cut Rate D rug  S tore,” and 
inscriptions of this ilk on their store 
fronts, show windows and awnings, 
m any of these stores are owned and 
run by m en who are graduates of re
putable colleges of pharm acy and reg
istered pharm acists. I should like to 
ask the proprietors of these stores 
w hether they ever heard of a plum ber 
who advertised him self as a “Cheap 
P lum ber,” o r a heathen Chinese who 
advertised th a t he would wash your 
o ther sh irt cheaper than his M ongolian 
com petitor down the street?

T he practice of advertising  cut prices 
on some few nationally advertised pro
prietaries w ith the idea of luring cus
tom ers into the store and then try ing  
to sell them  a substitute, on which a 
big profit is realized, is still in vogue 
in m any sections and while opinions 
differ on this phase of the m atter, a 
large num ber of p re tty  fair-m inded 
business m en believe th a t th is practice 
is unfair, un just and alm ost smacks 
of dishonesty.

In  the past year or two some of the 
big, aggressive cutters have tried to 
pose as public benefactors and in their 
advertising  have tried to m ake it 
appear as though they were conducting 
their stores as eleem osynary institu 
tions, they  have had a lot to say about 
“The In te res t of the P ublic” and all 
th a t so rt of rot, th is pose m ay have 
had some effect on the unsophisticated, 
bu t to anyone with a modicum of com 
mon sense it seems to be, to use a 
com m on expression, ju st plain “apple 
sauce.” M ighty few of us are con
ducting  d rug stores to-day entirely 
from  philanthropic motives, least of 
all the big cutters.

There is another angle to the cut 
ra te  gam e th a t is seldom touched; there 
has been in the past few years so m uch 
cutting  and slashing of well known 
proprietaries and toilet articles that 
now-a-days if a druggist has the back
bone to charge full price for an article 
the custom er is quite likely to think 
be is being fleeced. Ju s t the other 
day I aroused the ire of a woman cus
tom er because I had the "audacity,” 
th a t’s w hat she called it— to charge her 
a dollar for the large size of Listerine, 
and she waxed w rathy and intim ated 
tha t I was a lineal descendant of the 
late Captain Kidd. W hen I tried to 
molify her by explaining that I had 
only charged her the regular price, she 
w ent up and hit the ceiling and in
form ed me th a t 79 cents was the reg- 
ular price for the article in question, 
she had bought it for years and had 
never paid m ore than th a t for it and 
her m anner said as plain as words 
could possibly have done it, that she 
considered me a likely candidate for 
the “A nanias Club.”

W ith many druggists running indi
vidual stores, this cu t-rate thing is 
m ore or less a state of mind and one 
of the first and m ost im portant steps 
in correcting it is to get rid of the 
erroneous idea th a t there is any nu tri
tion in sw apping dollars with their 
custom ers, or that it is good business 
to do a big slice of one’s business at 
less than the actual cost of conducting 
business. It is not only not good busi
ness but it is m ighty bad business. And 
finally, it is well to bear in mind th a t 
courtesy, quality and intelligent service 
will be rem em bered by the average 
w orth-w hile customer, long after the 
price paid for an article is forgotten.

P resco tt R. Loveland.

Distribution of Retail Druggists. 
N um ber of druggists (approximate

ly correct) in U. S.:
Towns of D ruggists
500 and less _______________ 6,051
501 to 1,000 _________________ 4,810

1.000 to 2,500 _________________ 5,832
2,501 to  5,000 ________________ 3,790
5.001 to 10,000 ________________ 3,294

10.001 to 25,000 ________________ 4,249
25.001 to 100,000 _____ 6,146

100,001 to 500,000 ______________ 7,313
over 500,001 _______________ 9,750

T o t a l ------------------------ si,235
Á study of these figures show's tha t

nearly one-half of all the d rug  stores 
of the country are in tow ns of less 
than  ten thousand population. S trange 
as this figure m ay seem, it is undoubt
edly a fact, for we know  th a t over 
half of the population is in tow ns of 
five thousand or less.

Worked Four Hours in Four Months.
“D uring a business trip  to the South

west,” says a  traveling man, “I had oc
casion to call upon a g rocer in one 
town. I was w atching a ra th er languid 
man do up a pound of bu tter, and for 
w ant of any th ing  else to say a t the 
m om ent, asked:

“ ‘H ow  long has th a t clerk w orked 
for you?’

“ ‘A bout four hours, I should say,' 
was the unexpected answ er.

“ T thought from  his m anner th a t 
he had been here longer than  th a t.’

“ ‘H e has,’ said the grocer. ‘H e has 
been here for four m onths.’ ”

Sugar Advancing.
Consum ption is once again over

taking dem and in the sugar m arket. 
Refined sugar is being quoted 5.80c, 
wholesale, in the East, the year’s high, 
and it is predicted tha t we shall have 
6c sugar very soon. T he housewife 
who did not previously lay in a sup
ply is now paying one to tw’o cents 
more for this necessary commodity. 
It 1s unlikely th a t there will be any 
great reaction in price during the next 
12 m onths and as previously stated in 
these colum ns it will pay to  purchase 
sugar requirem ents now.

Call For N ovelty Linens.
Novelty linens in a large variety of 

fancy patterns are in excellent dem and 
for the Spring, w holesalers’ report. 
The goods w anted include bridge sets 
with 36 inch tops and four napkins, re 
freshm ent sets of 54x54 inch tops with 
six napkins, as well as separate cloths 
of 45x45 inch and 50x50 inch dim en
sions. The dem and for linen dam asks 
is expected to be fully as large as last 
Fall, which was an excellent season 
for these goods.

Bath Powder.
Pow dered B o r a x ______________ 1 lb.
A m m onia M uriat _____________ 2 ozs.
Synthetic V io le t_______________ 2 drs.
Synthetic H e lio tro p e ___________ 2 drs.

Success is the proper m ixing of 
scattering and concentrating.

Welch-WilmarthCORPORATION
GRAND RAPIDS, MICH.

Store Planners, Designers and 
cManufadturers o f  f in e s t  Store 
'fixtures in  the 'World.

w
DRUG STORE 
PLANNING 

Recommendations 
to f i t  in d ividu a l 

conditions,

DRUG STORE 
FIXTURES 

Planned to make 
every foot of store 
in to  sales space.
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Fabrics Favored For Millinery.
Business in better quality millinery 

is confined to two m aterials—felt and 
velour soleil. The dem and for velvet 
hats is practically non-existent, a l
though a month ago there was much 
talk of m illinery of this m aterial 
which was inspired in no small way by 
the velvet m anufacturers them selves 
The consum er failed to react favorably 
to this fabric. Favored colors a r e  black 
and green, while Chanel red is still 
strong. The volume of business done 
in better m illinery is said to be very 
satisfactory.

W hat $1 W ill Do
$1 spent for lunch lasts five hours.
$1 spent for neckties lasts five weeks.
$1 spent for h a ts lasts five months.
$1 spent for autom obile last five 

years.
$1 spent for w ater power or railroad 

grade lasts five generations.

?! s;?ent for the Service ol Hum an- 
rnity.
Roger W . Babson.

ity lastk for E ternity.

I __ Rog'

Obituary.
H ere  lies th e  body o f E lm er T ra sk ;
H e  d ra n k  from  a  s tr a n g e r 's  h a lf -p in t 

flask.

Summer Specialties
Better Place Your Orders Now For

INSECT DESTROYERS DRY CLEANERS 
W ALL PA PER CLEANERS 

CHAMOIS SKINS HAT CLEANERS
SPONGES STRAW HAT COLORING 

SHOE PO LISH ES DYES SHOE DYES 
SHOE BRUSHES FE A T H E R  DUSTERS 

Window Brushes, Window Rubbers,
Vacuum Bottles, Etc.

SH ERW IN -W ILLIA M S PAINTS 
Complete Line Everything They Make

SPORTING GOODS 
Baseball, Tennis, Golf Goods—Full Line

BATHERS SU PPLIES 
Hats, Caps, Slippers, Water Wings, Ear Drums, 

Water Balls, Bandeau’s, Suit Carriers, Etc.
FOUNTAIN SU PPLIES 

Everything for the Fountain. If you have no catalogue 
write for one.

Hazeltine & Perkins Drug Company
G rand R apidsM an istee

W h olesa le  O nly  
MICHIGAN

A good seller 
A splendid repeater

H O L L A N D  R U S K
A M E R IC A ’S F IN E S T  T O A S T

Place your order today 
All jobbers

HOLLAND RUSK CO.. Inc.
Holland, Michigan

Fenton D a\is 6 Bo^le
B O N D S  E X C L U S I V E L Y

Chicago
Grand Rapids National Bank Baildiad

GRAND RAPIDS Detroit
First National Bank Bldg. Telephones f Main* 600 4812 Congress Building

WHOLESALE DRUG PRICE CURRENT

Made Good on H is Statement.
H e How about that ten you bor

rowed from me six m onths ago?
He— W ell?
He You said you w anted it only 

for a short time.
H e T hat s right, I only kept it ten 

minutes.

He Met the Requirement. 
“ Have you ever met a man whose 

touch seemed to thrill every fiber of 
your body?”

“Yes, once.”
Ah. and who was he?”

“The dentist.”

Boric (Powd.) _  12%©
Boric (X tal) __  15 0
C a rb o lic ________ 34 @
C itric _________  50 ©
M uriatic ______  3%©
N i t r i c _________  9 0
O x a lic __________ 15 0
Sulphuric _____  3% 0
T arta r ic  _______ 40 0

A m m onia
W ater, 26 deg__08
W ater, 18 deg__07
W ater, 14 d es._ 06
C a rb o n a te _____ 20
Chloride (G ran.) 09

1 750 2 00 
4 50 0  4 75 
1 5001 75 
1 5501 65 
1 2501 40 
7 500 7 75 

8501 80

Berrios
C u b e b ______
Fish ___________
J u n ip e r____ ___
Prickly A s h ___

F low er*
A r n i c a _________
Cham omile( Ged.) 
Chamomile Rom. .

Puces quoted are nominal, based on market the day of
Acids Cotton S e e d ___  1 6501 75

C u b e b s ________  6 50 0  6 76
Elgeron _______  9 0009 25
E ucalyptus ___  1 2501 50
Hemlock, pure_
Jun iper B errie s .
Ju n ip er Wood _
Lard, e x t r a ___
L ard , No. 1 ___
L avendar Flow__
L avendar G ar’n ______
Lemon _______  4 0004 25
L inseed , raw , bbl. @ 97 
L inseed , boiled, bbl. 0 1  00 
L in seed , bid. le ss  1 0 4 0 1  17 
L inseed , rw . le ss 1 070 1  20 
M ustard, artifil. os. 0  35
N e a ts f o o t_____  1 3501 50
Olive, pure  ___  3 75 0  4 50
Olive, M alaga,

y e llo w -----------  2 750 2 00
Olive, M alaga,

g r e e n ----------- 2 7503 00
Orange, Sw eet __ 5 0005 25 
Origanum , p u re . 0 2  50 
Origanum , com'l 1 0001 20
P e n n y r o y a l___ 4 0004 26
Pepperm in t __ 20 00020 25 
Rose, pure _  13 50014 00 
Rosem ary Flows 1 2601 50 
Sandalwood, E.

I. -------------- 10 600 10 75
Sassafras, tru e  1 7502 00 
Sassafras, a r t l ’l 7501 00
S p e a rm in t___  10 50010 75
Sperm ----------- 1 5001 75
T a n s y ------------ 10 000 10 25
T a r U SP _____  650  76
T u rp e n tin e , bbl. ©1 05 
T u rp e n tin e , le ss 1 1201  25 
W intergreen,

leaf -------------- 6 0006 26
W intergreen, sweet

birch ________ 3 000  3 25
W intergreen, a r t  6001 00
Worm s e e d ___ 9 0000 25
Wormwood ___  9 00 0  9 25

Balsams
C o p a ib a ________  8501 25
F ir (C anada) _  2 55 0  2 80
F ir  (Oregon)   0 6 0 1  00
P e r u __________  8 000  8 26
T o lu ----------------- 2 2502 M

B a rk *
Cassia (o rd ln a ry ). 2 5 0  
Cassia (S a ig o n ).. 500 
Sassafras (pw. 50c) 0
Soap C ut (powd.)

8 0 c ____________ 1 8 0

B e lla d o n n a _____
B e n z o in ________
Benzoin Comp’d .
B u c h u _________
C a n th a ra d ie s___
Capsicum  ____ _
C atechu _______
C in c h o n a _______
Colchicum _____
Cubebs _________
D ig i t a l i s __ ___
G e n t i a n ________
Ginger, D. S . _
G u a ia c _________
Guaiac, A m m on..
I o d in e __________
iodine. Coloreless
Iron, Clo. _______
K i n o ___________
M y r r h __ ______ _
N ux Vomica __
O p iu m _________
Opium, C a m p ._
Opium, Deodora’d 
R h u b a r b _____ _

Paints

0 1  35
0 2  10 
0 2  66
0 2  56 
0 2  86 
0 2  20
0 1  76
0 2  10 
0 1  80
0 3  00 
0 1  80 
0 1  86
0 1  30
0 2  20 
0 2  00
0  25
0 1  50 
0 1  86
0 1  40
0 2  60 
0 1  65 
0 3  50
0  85 
0 8  50
0 1  70

O l «0
0  25 

100 20
0 1  25

Lead, red d ry  _ 1514015%
Lead, w hite d ry  15%015% 
Lead, white o il . .  15%015% 
Ochre, yellow bbL 0  2)4 
Ochre, yellow less 3 0  6 
Red V enet’n Am. 3 )4 0  7 
Red V enet'n  Eng. 4© 8
P u t t y ___________  5 0  3
W hiting, bbl. ___  0  4)4
W h it in g _________ 6)4 0  10
L. H . P . P rep__ 3 0503 26
Rogers P r e p ._3 0503 25

E xtracts
L ic o r ic e _________ 600
Licorice, p o w d .__ 50©

Miscellaneous

0
16

Gums
Acacia, 1 s t ____
Acacia, 2 n d ____
Acacia, S o r t s __
Acacia, Powdered 
Aloes (B arb  Pow 
Aloes (Cape Pow) 
Aloes (Soc. Pow.)
A safoetlda _____

Pow, _________
Cam phor _____  ;
G uaiac _________
Guaiac, pow’d _
Kino __________
Kino, powdered_
M yrrh __________
M yrrh, powdered 
Opium, powd. 
Opium, gran.

600 
460 
200  
350 
250 
250 
650
500
760 1 00
0501 10

0  90
0 1  00 

0 1 10
0 1  20 
0  60 
0  65 

19 65019 92 
19 65019 92

Potassium
B icarbonate ___  350  40
Bichrom ate ____  15© 25
Bromide -----------  690 85
Bromide _______  54© 71
Chlorate, g ra n ’d . 23© 30
Chlorate, powd.

or X t a l _______  160 25
Cyanide ________  30© 90
Iodide ------------ 4 66 0  4 86
P e r m a n g a n a t e _ 2 0 0  30
Prussia te , yellow 650 75
P russia te, red _ . 0 1  00
Sulphate ______  35© 40

A cetanalid _____  470
A lu m __________  08©
Alum. powd. and

g r o u n d _______ 090
B ism uth, Subni

tra te  -----------  3 8704 07
Borax x ta l or

powdered ___  07© 12
C antharades, po. 1 760 2 00
C a lo m e l-------------- 2 1 0 0 2  30

ileum, 
Carm ine

powd 5 ft» 40
--------- 7 00 0  7 50

300
350
350
250
2 0 0

S h e lla c _________  65© 80
Shellac B leached 700  86 
T ragacan th , pow. ©1 75
T r a g a c a n th __ 1 76© 2 25
T u r p e n t in e _____  0  so

Insecticides
A r s e n ic __________ 08© 20
Blue V itriol, b b l...  ©07% 
Blue V itriol, less 080 16 
Bordea. Mix D ry 13© 22 
Hellebore, W hite

p o w d e re d _____ 18© 80
Insect Pow der _ 400 56
Lead A rsenate  Po. 180 81 
Lime and  Sulphur

D r y --------------------  SO 28
P aris  G r e e n _____  200  27

Leaves
Buchu ________ * 8.501 00
Buchu,_ powdered 0 1  00

80 
40 
86 
76
25
26 
2*

60

Roots
A lkanet ________
Blood, powdered-
Calam us _______
Elecam pane, pwd
G entian, powd__
Ginger, African,

powdered ____  30©
Ginger, Jamaica^. 600 
Ginger, Jam aica,

p o w d e re d _____  450
Goldenseal, pow. 0 8  60
Ip eca c , p o w d .   0 8  00
L ic o r ic e ________  350 40
Licorice, powd__ 20© 30
Orris, pow dered. 300 «0 
Poke, pow dered. 350 40 
Rhubarb, powd.
Rosinwood, powd. 
Sarsaparilla , Hond.

ground _______  ©
S arsaparilla  Mexican,
Glycerine _______  320
Squills _________  36©
Squills, powdered 600
Tum eric, powd  ‘ "
V ale rian , pow d._

7501 00 
0  40

90

52 
40 
70

200  25 
©1 00

Seeds
Sage, B u lk _____  260
Sage, )4 loose _
Sage, powdered_
Senna, A le x .___
Senna, T i n n . __
Senna, Tinn. pow. 
Uva U r a l_______

O
o

500
300
2 5 0
200

Anise __________  © 3g
Anise, powdered- 350 40
Bird, Is  -----------  13© 17
C anary  _________  10© 15
Caraw ay, Po. .30 250 30
C a rd a m o n _____  3 7504 00
C oriander pow. .30 200 25

O ils
Almonds, B itte r,

t r u e --------------7 1007 7»
Almonds, B itte r,

a r t i f ic ia l_____  3 0003 25
Almonds, Sweet,

t r u e ------------------  1 6001 80
Almonds, Sweet,

Im itation ___  1 0001 25
Amber, crude ._  1 2601 50 
Am ber, rectified 1 6001 75
Anise -------------- 1 2601 60
B ergam ont ____10 00010  26
C a j e p u t__________  1 5 0 0 1  75
C a s s ia _____________ 4 0004 26
C astor -----------  1 4001 65
Cedar L e a f ___  1 7502 00
Citronella _____  1 2601 60
Cloves ________  3 0003 25
Cocoanut _____  250 35
Cod L i v e r _____  1 6501 86
C r o to n ------------  2 0002 25

15©
250
080
080
150

Dill
F e n n e l l ________
Flax  ___________
Flax, g r o u n d ___
Foenugreek pow._
H em p _________
Lobelia, p o w d ._
M ustard, yellow .
M ustard, b la c k _
P o p p y ------------ 150  30
Quince _______  1 2501 50
R a p e ------------- 150  20
S a b a d llla _____ 380 45
S u n flo w er_____ 11)40 15
W orm, A m erican 300 40
Worm. L evan t_ 4 6004 75

20 
40 
15 
15 
25 
15 

0 1  25 
170 25 
200 26

Tinctures
Aconite __
Aloes ____
A rnica ___
Asafoetlda

0 1  80
0 1  46 
01 10
0 2  40

Cassia B u d s ___  350 40
Cioves _______ _ 50© so
Chalk P repared__ 140 16
Choloroform ___  510  60
Chloral H ydra te  1 3501  85
C o c a in e _____  12 10012 80
Cocoa B u t t e r __ 55© 75
Corks, list, le ss . 40-10%
Copperas ______  2 % 0  10
Copperas, Powd. 4© 10 
Corrosive Sublm 1 7101 92
Cream  T a rta r  _ 310 38
Cuttle b o n e ____  400 50
D extrine ____  <¡0 15
D over's Pow der 3 6004 00 
Em ery, All Nos. 10 0  15 
Em ery, Pow dered 8 0  10 
Epsom  Salts, bbls. © 
Epsom  Salts, less 2% 0  lo
E rgot, p o w d e re d _©2 00
Flake, W h i te ___  150 20
Form aldehyde, lb. 13%©30
G e la t in e _________  800  90
G lassw are, less 65%. 
Glassware, full case 60%. 
G lauber Salts, bbl. 002)4 
G lauber S alts less 040 10
Glue, B r o w n ___  210
Glue, Brown Grd 150
Glue, w h i t e ___ 27)40
Glue, w hite grd. 250
Glycerine _______  36©
Hops ___________  70©
I o d in e _________  6 4606 90
Iodoform ______ 7 3507 $9
Lead A c e ta te   200  30
Mace ___________  © I 00
Mace, powdered _ 0 1  60
M e n th o l-------------7 5008 00
M o rp h in e ___ 11 18011 93
N ux Vomica -   © 30
N ux Vomica, pow. 170  
Pepper black, pow. 400 
Pepper, W hite, pw. 50© 
Pitch, B u rg u d i?  12)40
Q uassia __________ 120
Quinine, 5 oz. cans 0
Rochelle S a l t s __ _ 300
S a c c h a r in e _____  ©
Salt P e t e r _______ 11©
Seldlltz M ixture_ 300
Soap, g r e e n _____ 150
Soap m ott c a s t  22)40 
Soap, w hits  castils

case ----------------- ©12 so
Soap, w hite castils

less, per b a r ___ 0 1  45
Soda A s h _______  3 0  10
Soda B icarbonate 2 )40  10
Soda, S a l _____  02)40 08
Spirits C am phor. 0 1  35
Sulphur, r o l l ___ 3)4 0  10
Sulphur. S u b l ._4% 0  10
T a m a r in d s ______  200 26
T a r ta r  E m e t i c _ 700  76
T urpentine, Ven._ 500  75 
V anilla Ex. pure  1 750  3 26 
V anilla Ex. pure  2 6002 00 
Zinc S u lp h a te ___  060 11

20
20
25
35
56
85

25 
60 
55 
20 
16 
59 
86 
80 
22 
40 
80
26
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing and are intended to be correct at time of going to press. Prices, however, 
sre liable tc '.hange at any time, and country merchants will have their orders 
filled at market orices at date of purchase.

ADVANCED DECLINED
Canned P ineapp le Salm on
Some Cheese C ocoanut

L a rd
Sm oked M eats

AMMONIA
A rctic , 10 oz., 3 dz. cs. 3 75
A rc tic , 16 oz., 2 dz. cs. 4 00
A rctic , 32 oz., 1 dz. cs. 3 25
Q u ak er, 36, 12 oz. ca se  3 85

AXLE GREASE
48. 1 l b . _____________4 U
24, 3 l b . ________ 1----- •  M
10 lb. pails, per dos. 8 BO 
15 lb. pails, per dos. 11 15 
26 lb. palls, per dos. I f  60 

BAKING POWDERS
Arctic, 7 oz. tum bler 1 3E 
Queen F lake, 16 os., d s  2 26
Koyal, 10c, doz. _______ 96
Royal, 6 oz., d o z ._2 70
Koyal. 12 oz., d o z ._5 20
Royal. 5 lb. _______ 31 20
Socket 16 oz. dos. 1 26

K. C. Brand
P er case

10c size, 4 d o z . ______ 3 70
16c size. 4 d o z .______ 6 60
20c size, 4 dos. ______ 7 20
25c size, 4 doz. ______ 9 20
50c size, 2 dos. ______I  80
80c size. 1 doz. ______ 8 86
10 lb. size, % d o z .___ 6 76
F reigh t prepaid to jobbing 
point on case goods. 
Term s: 30 days ne t o r 2% 
cash discount it rem ittance  
reaches us w ithin 10 days 
from date of tnvoice. Drop 
shipm ents from factory.

B E E C H .N U T  B R A N D S .

M ints, all f la v o r s ____ _ 88
Gum ____________— ., 70
F ru it D r o p s __ ___  70
C aram els ________  70
Sliced bacon, large _ 6 40
Sliced bacon, medium 8 80 
Sliced beef, medium _ 2 80 
Grape Jelly, large ___ 4 60
Sliced beef, l a r g e ___ 4 50
Grape Jelly, m edium_2 70
Peanu t bu ttes, 16 os. 4 25 
Peanut bu tte r, 10% oz. 2 80 
P eanu t bu tte r, 6% oz. 1 86 
P eanu t b u tte r, 3% os. 1 80
Prepared  S p a g h e t t i_1 40
Baked beans, 16 os._1 40

BLUING 

The Original 

Condensed
2 oz., 4 dz. cs. 3 00
3 oz., 3 dz. cs. 3 75

BREAKFAST FOODS
Cracked W heat, 24-2 3 85 
Cream of W heat, 18s 3 90 
Cream of W heat, 24,

14 os. ______________3 05
Plllsbury’s B est C er’l 2 20
Quaker Puffed Rice_5 60
Q uaker Puffed W heat 4 30 
Q uaker B rfst B iscuit 1 90
Ralston Branzos ___  3 20
Ralston Food, large _ 4 00
Saxon W heat F o o d _3 90
Vita W heat, 1 2 s _____1 80

P ost’s  Brands.
Irap e -N u ts , 2 4 s _____ 3 80
G rape-N uts, 1 0 0 s ____ 2 76
O d M t  Poetum- Wo. 8 6 40

Instan t Postum , No. 9 5 00 
In s tan t Postum  No. 10 4 50 
Postum  Cereal, No. 0 2 25 
Postum  Cereal, No. 1 2 70
Post Toasties, 3 6 s _3 45
Post T oasties. 2 4 s _3 45
P o st's  B ran, 2 4 s __2 70

BROOM8
Jewell, d o z ._______ _6 26
S tandard  P arlo r, 23 lb. 8 26
ancy Parlor, 23 l b . _9 26
Ex. Fancy  P a rlo r 26 lb. 8 76 
Ex. Fey. P a rlo r 26 lb. 10 00
T o y _________________1 76
W hisk, No. 8 _______ 2 76

BRUSHE8
Scrub

Solid Back, 8 i n . ____ 1 60
Solid Back, 1 i n . ___ 1 76
Pointed E n d s _______ 1 26

Stovs
Shaker ______________1 80
No. 60 ______________2 00
P e e r le s s _____________2 60

Shoe
No. 4 - 0 _______ ______ 2 26
No. 2 0 _______________3 00

BUTTER COLOR 
D a n d e l io n .__________2 8f

CANDLE8
Electric L ight, 40 lbs. 12.1
Plum ber, 40 l b s . _____ 12.8
Paraffine, 4 s  ___ — 14%
Paraffins, ISs ------ ;—  14%
W ic k ln g ____________ 40
Tudor, 6s, p e r box _ 80

CANNED FRU IT 
Apples, 3 lb. S tandard  1 60 
Apples, No. 10 __ 4 760  6 76 
Apple Sauce, No. 10 8 00 
A pricots, No. 1 1 7605 00
Apricots, No. 3 ______ 8 00
Apricots, No. 3% 3 0003 76
A pricots, No. 10 ___  S 36
B lackberries, No. 10 10 60 
B lueber's, No. 2 3 00 0  2 76
Blueberries, No. 10_13 50
Cherries, No. 3 _____ 8 76
Cherries, No. 2 % _____ 4 60
Cherries, No. 1 0 ____14 00
Loganberries, No. 2 _I  00
Loganberries, No. 10 10 00 
Peaches. No. 1 1 6003 10
Peaches, No. 1, Sliced 1 26
Peaches, No. 2 ___ 1 76
Peaches, No. 8% Mich 8 26 
Peaches, 2% Cal. 3 0003 26
Peaches, 10, Mich. _ S 60
Pineapple, 1 si. ___  1 76
Pineapple, 3 s i . ___ 2 00
P 'apple, 2 br. sL ___  2 40
P ’apple, 2%, s l i . ___ 3 00
P 'apple, 3, era . ___  2 00
Pineapple, 10 c r u . _9 50
P ears, No. 2 ________ 2 16
P ears. No. 2 % ______ 4 26
P lum s, No. 2 __ 2 40O> 60
P lum s, No. 2 % ______ 2 90
R aspberries, No. 2, blk 2 90 
R aspb’s, Red, No. 10 13 60 
«»«nb’n. Black,

No. 10 ___________  12 00
Rhubarb, No. 10 4 7606 60 
S traw berries, No. 10 12 00 

CANNED FISH 
Clam Ch'der, 10% os. 1 35
Clam Ch., No. 3 __ 8 60
Clams, Steam ed, No. 1 3 00 
Clams, M inced, No. 1 3 25 
F innan  H addle, 10 os. 2 30 
Clam Bouillon, 7 o s .- 2 60 
Chicken H addle, No. 1 2 76
F ish Flakes, sm all _ 1 26
Cod F ish  Cake. 10 os. 1 26 
Cove Oysters, 5 oz. 1 66 
Lobster, No. %, S ta r  2 00
Shrim p, 1, w e t _____ 1 90
Sard’s. % Oil, K y __ 8 10 
Sardines, Vi Oil, ¿ ’less 5 60 
Sardines, % Smoked (  76 
Salmon, W arrens, % s 2 80
Salmon, Red A laska 3 75
Salmon, Med. A laska 3 15
Salmon, P in k  A laska 1 90
Sardines, Im . %, ea. 10038 
Sardines, Im ., %, ea. 26 
Sardines, Cal. _ . 1 8601 80
Tuna, %, A lb o c o re_ IS
T una, %s, C urtis, dos. 2 20 
T una, %s, C urtis, dos. 3 60 
Tuna, Is, C urtis, dos. 7 00

CANNED MEAT. 
Bacon, Med. B eechnut 3 30 
Bacon, Lge B eechnut 6 40 
Beef. No. 1, Corned __ 2 10
Beef. No. 1, R o a s t ___2 10
Beef. No. 2%, Qua. sU. 1 60

Beef, 3% oz. Qua. sli. 1 90 
Beef, 5 oz., Qua. sli. 2 60 
Beef, No. 1. B 'nu t, sli. 4 50 
B eefsteak & Onions, s  2 46 
Chili Con Ca., Is  1 3501 46
Deviled H am , % s __ 3 20
Deviled H am , % s __ 2 60
H am burg  S teak &

Onions, No. 1 _____ 2 16
P otted  Beef, 4 o s . __ 1 10
Potted M eat, % Libby 62% 
Potted  M eat. % Libby 02% 
P otted  M eat, % Qua. 90 
Potted H am , Gen. % 1 86 
Vienna Saus., No. % 1 46 
V ienna Sausage, Qua. 95 
Veal Loaf, Medium _ 8 66

Baked Beans
Cam pbells, lc  free 5 _1 15
Q uaker, 18 o z . ____  85
Frem ont, No. 2 --------1 28
Snider, No. 1 _________ 91
Snider, No. 2 _______ 1 26
V an Camp, e m a i l__ 88
Van Camp, M e d .___1 16

CANNED VEGETABLES.
A sparagus.

No. 1, Green t i p s _8 76
No. 2%, Lge. Green 4 60 
W. Beans, cu t 2 1 4501 76
W. Beans. 1 0 _____  @7 50
Green Beans, 2s 1 45 0  2 26
Green Beans, 10s _ ©7 68
L. Beans, I  gr. 1 250 2 66 
Lim a Beans, 2s, Soaked 96
Red Kid. No. 2 ______ 1 26
Beets, No. 2, wh. 1 760 2 49
Beets, No. 2, c u t ___ 1 24
Beets, No. 3. c u t ___ 1 60
Corn, No. 2, 8tan . — 1 26 
Corn, Ex. s tan . No. 2 1 65 
Corn, No. 2, Fan . 1 8002 36 
Corn, No. 10 __ 8 00010 76 
Hominy, No. 3 1 0001 16
Okra, No. 2. whole _ 3 06
Okra. No. 2, c u t ___ 1 75
D ehydrated Veg. Soup 90 
D ehydrated P otatoes, lb. 46
M ushrooms, H o te l s__37
M ushrooms, Choice 8 oz. 48 
M ushrooms, Sur E x tra  60
Peas. No. 3, E. J . ___  1 46
Peas. No. 2, Sift,

J u n e ______________ 1 36
Peas, No. 2, Ex. S if t

H. J . ---------------------- 8 38
Peas, Ex. Fine, F rench  36 
Pum pkin, No. 3 1 3501 45 
Pum pkin, No. 10 4 00 0  4 75 
Pim entos, %. each  18014 
Pim entoes, %, each — 37
Sw’t  Po tatoes, No. 2% 2 26 
S au rk rau t, No. 3 1 4001 60 
Succotash, No. 2 1 650 2 60 
Succotash, No. 2, g lass 2 80
Spinach, No. 1 _____  1 28
Spinach, No. 2_ 1 6001 80
Spinach, No. 8_ 8 1008 80
Spinach, No. 10__ 6 0007 00 
Tom atoes, No. 2 1 0501 25 
Tom atoes, No. 2 g lass 2 60 
Tom atoes, No. 3, 1 9001 80 
Tom atoes, No. 10 _ 8 88

CATSUP.
B -nu t, S m a l l ----------- 1 88
Lily of Valley, 14 os. __ 8 60 
Lily of Valley, % p in t 1 75
P aram ount, 24, 8 s __ 1 46
P aram ount, 24, l f s  __ 2 46 
Param ount, 6, 10s — 16 04
Sniders, 8 o s . _______ 1 76
Sniders, 16 o s . _____ 8 55
Q uaker, 8% o z .____ 1 26
Q uaker, 10% o s . ___ 1 40
Q uaker, 14 o s . _____ 1 00
Quaker, Gallon Glass 12 00

CHILI SAUCE
Snider, 16 o s . ______ 8 86
Snider, 8 o s . ________ 3 30
Lilly Valley. 8 os. __ I  26 
Lilly Valley, 14 os. __ 8 SO 

OYSTER COCKTAIL.
Sniders, 16 o s . __ __  8 64
Sniders, 8 o s . -----------9 SO

C H EESE
R o q u e fo r t___________ 62
K raft. Small t i n s ___ 1 66
K raft, A m erican ___ 1 66
Chill, small tin s  ___ 1 65
Pim ento, sm all t i n s _1 66
Roquefort, small tin s  2 26 
Cam enbert. small tin s  2 26
W isconsin N e w _____ 24
Longhorn ____________25

M ich. F la t  F u ll C ream  23
M ichigan  D asies  ------- 24
N ew  Y ork  N ew  1926 _28
Sap Sago ___________ 38
B r ic k ________________ 29

C H E W IN G  G U M .
Adams Black J a c k ____ 66
Adams B lo o d b e rry ____ 66
Adams Dentyne _____ IS
Adams Calif. F r u i t ____ 65
Adams Sen Sen ______ 66
Beem an's Pepsin ______ 65
Beechnut W intergreen _ 70
Beechnut Pepperm int .  76
B eechnut S p e a rm in t___ 70
Doublemint ____________65
Pepperm int, W rig le y s__ 65
Spearm int, W r ig le y s __ 65
Juicy F ru it ___________66
W rigley’s P -K  ________ 66
Zenb __________________65
T eaberry  ______________65

Blue Grass, Baby, 96 4 66 
Blue G rass, No. 10 __ 4 64 
Carnation. Tall, 4 dos. 6 04 
Carnation, Baby, 8 dz. 4 90
Every Day, T a l l ___ 6 04
Every Day, B a b y ___ 4 90
Pet, T a l l ____________6 00
Pet. Baby, 8 oz. -------4 90
Borden's Tall _______ 8 00
Borden's Baby ______ 4 90
Van Camp, T a l l -------4 80
Van Camp, B a b y ___ 3 76

D R IE D  FRUIT* 
Apples

N. Y. Fey., 60 lb. box 16% 
N. Y. Fey., 14 os. pkg. 10

Apricots
E vaporated, Choice _  SO
E v a p o ra te d , F a n c y _35
E v a p o ra te d , S l a b s _27

Citron
10 lb. b o * ____________ 48

CIGARS
G. J . Johnson 's Brand

G. J. Johnson Cigar,
10c ______________ 76 «0

Tunis Johnson Cigar Co.
Van Dam. 1 0 c _____  76 00
Little Van Dam. 5c _ 87 80

C urran ts
Packages, 14 os.    16
Greek, Bulk, l b . _____ 16

D ates
D rom edary, 84a ______ 6 76

Psaohss
Evap. Choice, un. ___  f i
Evap. fix. Fancy, P . P . 84

COCOA.
D roste’a Dutch, 1 lb__8 60
D roste’s Dutch, % lb. 4 50 
Droste’s D utch, % lb. 3 35 
D roete's Dutch, 6 lb. CO
Chocolate A p p le s ___ 4 60
Pastelles No. 1 ____ 12 60
Pastelles, % l b . ___ 6 60
Pains De Cafe ______ 3 00
D roste’s B ars. 1 dos. 2 00
D elft P a s t e l l e s _____ 2 16
1 lb. Rose Tin Bon

Bons ______________18 00
7 oz. Rose Tin Bon

Bons _______________8 00
13 oz. Creme De C ara-

que ______________ 13 20
13 oz. Rosaces _____ 10 SO
% lb. R o s a c e s _____ 7 80
V4 lb. P a s te l l e s _____ 8 40
Langues De C hats — 4 80

C H O C O L A T E .
Baker, C aracas. % s __ 37
Baker, Caracas, %s —  35

C O C O A N U T  
D unham 's

15 lb. case, %s and V4s 48
15 lb. case, Vis _______47
15 lb. case, % s -----------46

CLOTHES LINE.

W orden Grocer Co. Brands 
M aster Piece, 60 T in . 35 00
Canadian C lu b   __  35 00
Little  T o m _________  37 60
Tom Moore M onarch 75 00 
Tom Moore P anatella  76 00 
T. M oore L ongfellow  95 00 
Tom M. Invincible 115 00
W e b s te re tts  _______  37 50
W e b ste r  C a d i l la c ___  76 00
W e b ste r  K n ick b o ck er 96 00
W ebster Belm ont__ 110 00
W ebster St. Reges—126 00
S ta r l ig h t P e r l a s ____ 90 00
Starlight P-Ciub — 1 35 00
T i o n a ______________ 30 90
Clint F o r d __ : ____  36 00

CONFECTIONERY 
Stick Candy Pails

S ta n d a rd  ____________  16
Ju m b o  W r a p p e d _____ 19
P u re  S u g a r  S tic k s  600s 4 20 
Big S tick , 20 lb. case 20

M ixed  C andy
K in d e rg a r te n  ___________ 17
L e ad e r  __________________ 16
X. L. O. ________________ 12
F re n c h  C r e a m s _________16
C am eo __________________ 19
G rocers  _________________ 1)

Peel

Lemon, Am erican ______ 14
Orange, A m e ric a n _____ 94

Ralslna.
S eeded, b u l k _________   09%
T h o m p so n 's  s ’d le s  b lk  10 
Thom pson’s seedless,

15 o z . _______________ 12
S eeded, 15 o z . _________14

California Prune«  
9 0 0  100, 26 lb. boxes _098
600 70, 25 lb. boxes _010
50060, 25 lb. b o x e s _©11
40050, 25 lb. b o x e s_@12
3U@40, 25 lb. b o x e s_0 1 5
20 0  30, 25 lb. b o x e s _@22

F A R IN A C E O U S  GOOOS
Beans

Med. H and Picked _86%
Cal. L i m a s __ 11
Brown, Swedish 08
Ked Kidney ________ 18

F srln a
24 packages _ _ _ _ _ _ _  1 88
Bulk, per 100 l b s .___ 00%

H om iny
Pearl, 100 lb. sacks _ 8 80

M acaroni

Hem p, 50 f t . ___  2 00@2 25
T w isted Cotton,

60 ft. _______  3 50@4 00
Braided, 50 f t . _______ 2 25
Sash Cord ___  3 50@4 00

F a n cy  Choco la tes
5 lb. B oxes 

B itte rsw e e ts , A ss’te d  1 70 
Choc M arshm allow  D p 1 70 
M ilk C hoco late  A  A  1 7 0
N ibble S t i c k s _________ 1 85
No. 12, Choc., L ig h t _ 1 65 
C hoco late  N u t R olls _ 1 80 
M agnolia  C h o c ______1 16

Gum Drops Pails
A nise ___________________ 16
C ham pion  G um s _______16
C hallenge G um s _______ 14
F a v o rite  ________________ 19
S u p erio r, B oxes ________23

Lozenges Pa lls

M ueller’s B rands
9 os. package, p s r dos. 1 98 
9 os. package, p e r csss 2 60 
Elbow, 20 lb., bulk _  2 40
Egg Noodle, 12 lbs. _ 2 12
Egg Noodles, 6 ozs. _  2 44 
M acaroni. 9 os. 2 80
Spaghetti, 9 os. 2 88
Q uaker, 2 dos. 9 88

P u r l  Barley
4 68

0000 ____ .... __ 7 00 
6 88

P sas
Scotch, lb. ___ 86%

86
Split g r e e n __

Sagt
88

18
Tap isca

f  HUME GROCER CO. A  
I m o l i t i  j*j j
V MUSKEGON. M ice  J

A. A. P ep . L ozenges  18% 
A. A. P in k  L ozenges  16 
A. A. Choc. L ozenges  16
M otto  H e a r ts  ________19
M alted  M ilk L o zen g es  21

COFFE ROASTED 
1 lb. Package

M e lro se ________________ 87
L i b e r ty ________________ 29
Q u a k e r ________________ 44
N e d ro w ________________ 42
Morton H o u s e _________48
Reno _______________  39
Royal C lu b ____________ 43
M cLaughlin’s  K ept-Fresh

Hard Goods Palls
L em on D r o p s ___________ 19
O. F . H o reh o u n d  d p s ._19
A nise  S q u a r e s __________ 19
P e a n u t  S q u a r e s _________18
H o reh o u n d  T a b le ts  ____ 19

Cough Drops Bxs
P u tn a m ’s  ____________1 35
S m ith  B ros. __________1 60

Pearl, 100 lb. sacks _  07% 
M inute. 8 os., 8 dos. 4 86 
D rom edary In s ta n t _6 68
f l a v o r i n g  e x t r a o t *

Vanilla PU RE Lemon
Vacuum  packed. Always 
fresh. Complete line of 
high-grade bulk coffees. 
W. F . M cLaughlin ft Co., 

Chicago.

Maxwell House Brand.
1 lb. t i n s ___________ 60
8 lb. t i n s ___________ 1 47

Telfer Coffee Co. Brand 
B o k a y _______________43

Coffee E x tracts
M. Y.. per 1 0 0 ____ 13
F ran k ’s 60 p k g s ._4 36
H um m el’s 60 1 lb. 10%

CONDENSED MILK
Leader, 4 d o z ._______ 6 76
Ragle, 4 d o z .________ 9 00

MILK COMPOUND
Hebe. Tall. 4 d o z ._4 50
Hebe, Baby. 8 doz. 4 40 
Carotene. Tall. 4 doz. 3 80 
Carotene, B a b y _____ 3 50

EVAPORATED MILK 
Quaker, Tall, 4 dos. __ 4 16 
Q uaker, Baby, 8 dos. 4 56 
Quaiker, Gallon. % ds. 4 60 
Blue Grass, Tall 4 s _4 66

Package Goods
C rea m ery  M arshm allow s 

4 oz. pkg ., 12s, c a r t .  85 
4 oz. pkg ., 48s, case 3 40

Specialties
W a ln u t F u d g e  __________22
P in ea p p le  F u d g e  _______21
I ta lia n  B on B o n s ______17
B a n q u e t C ream  M in ts . 30 
S ilv e r K in g  M .M allow s 1 60 
W a ln u t S u n d ae , 24, 5c 80
N eap o litan , 24, 5 c _____80
Y ankee J a c k , 24, 5 c ___ 80
M ich. S u g a r  Ca.. 24, 6c 80
P a l O M ine, 24, 5 c ____80
S ay  M iste r, 24, 5 c ______80
M alty  M ilkies, 24, 6 c _80

COUPON BOOKS
50 Economic grade 3 60

100 Economic grade 4 50
500 Economic grade 20 00

1000 Economic grade 37 60
W here 1.000 books are  

ordered a t  a  time, special
ly prin ted  fron t cover la 
furnished w ithou t charge.

CREAM OF TARTAR 
6 lb. boxes ________ __ 38

1 3 6 __ % o u n c e ____ 1 26
1 8 0 __ 1% o u n c e ___ 1 80
3 20 __ 2% ounoe _8 88
3 00 __ 3 ounce _ _  3 88
6 60 __  4 ounoa —  •  18

UNITED FLAVOR 
Im itation  Vanilla

1 ounce, 10 cent, dos. K
2 ounce, 15 cent, dos. 1 26
3 ounce, 25 cent, dos. 2 0C
4 ounce, 20 cent, dos. 1 16

Jiffy Punch
3 dos. C a r to n ____ — t  36

A ssorted flavors.
FLOUR

V. C. Milling Co. Brands
Lily W h i t e __________ 9 90
H arv est Queen ______ 9 80
Yes M a’am  G raham ,

50s _________________2 40
FRU IT CAN*

F. O. B. G rand Rapids 
Mason.

H alf p i n t ___________  8 25
One p in t ___________  8 35
One q u a rt ________   9 60
H alf gallon _________ 12 60

Ideal Glass Top. 
Rubbers.

H alf p i n t ___________  9 50
One p in t ___________  9 80
One q u a rt __________ 11 75
H alf g a l lo n __________ 16 76



A u g u s t 25, 1926
M I C H I G A N

>< oz., 1 doz. ca se  __ 6 00 
1% oz., 4 doz. c a s e . .  3 60 
O ne doz. free  w ith  5 ca ses .
Je llo -O , 3 doz. ______ 3 4a
M in u te , 3 dos. ______ 4 06
P ly m o u th , W h i t e ___1 56
Q u ak e r, 8 doz. _______2 65

H O R S E  R A D IS H  
P e r  doz., 6 o z . _______ 90
J E L L Y  A N D  P R E 8 E R V E S
P u re , 30 lb. p a l l s ____3 30
Im ita t io n , 30 lb. p a lls  1 76 
P u re , > oz.. A ss t,  doz. 1 10 
B uckeye , 18 oz., doz. 2 00 

J E L L Y  G LA S SES
8 oz., p e r  doz. ________ 37

O L E O M A R G A R IN E
V a n  W este n b ru g g e  B rand s 

C a rload  D is tr ib u te r

N ucoa, 1 l b . _________ 27
N ucoa, 2 a n d  5 l b . ___26%

W ilso n  4  C o .’s B rand s
C ertified  ____________  25%
N u t __ _______________ 20
S pecial R o l l __________85%

M A T C H E S
S w an , 144 ___________  4 75
D iam ond, 144 b o x ___ 6 25
S ea rch lig h t, 144 b o x . .  6 25 
O hio R ed  L abe l, 144 bx 4 76 
Ohio B lue  T ip , 144 box 6 26 
O hio B lue  T ip , 720-lc  4 50 

S afety  M atches 
Q u ak er, 6 gro . c a se  4 25

M IN C E  M E A T
'  e n .  Such 4 d o z . _6 47
Q u ak e r, 3 doz. c a se  . .  3 60 
L ibby, K egs, w e t, lb . 22

M O LA SS ES

Gold Brer Rabbit 
No. 10, A cans to case 5 70 
No. 5. 12 cans to case 6 96 
No. 2%, 24 cans to cs. A 20 
No 1%, 36 cans to  cs. 6 16 

Green B rer Rabbit 
No. 10, 6 cans to  case 4 45 
No. 5, 12 cans to  case 4 70 
No. 2%, 24 cans to  cs. 4 95 
No. 1%. 36 cans to cs. 4 20

A unt Dinah Brand 
No. 10, 6 cans to  case 3 00 
No. 5, 12 cans o case 3 26 
No. 8%. 24 cans o cs. 3 50 
No. 1%, 36 cans oe c t 3 00

New Orleans
Fancy Open K ettle  __ 74
Choice ________________ 62
Fair _________________  41

H alf barre ls  6c ex tra  
M olasses In Cans 

Dots, 86, 2 lb Wh. u  6 66 
Dove. 24, 2% lb Wh. L 5 20 
Dove, 86, 2 lb. B lack 4 30 
Dove, 24, 2% lb. Black 3 90 
Dove. 6, 10 lb. Blue L  4 46 
Palm etto, 24, 2% lb. 6 zo

NUTS.
Whole

Almonds, T erregona . 30
Brazil, N e w ________ 25
Fancy mixed ______  «
Filberts. Sicily _____  28
P eanuts, V irginia Raw 09% 
P eanuts, Vir. roasted  10% 
P eanuts, Jum bo, rs td  10% 
Peanuts. Jum bo, rs td  11%
Pecans, 3 s ta r  _____  24
Pecans, Jum bo _____  40
Pecans, M a m m o th _50
W alnuts, C a l ifo rn ia_25

Salted Peanuts.
Fancy, No. 1 _______ 14
Jum bo _____________ 17

Shelled.
Almonds ___ _ __ ■»«
P eanuts, Spanish,

125 lb. b a g g s ___ _11 %
Filberts  _____     32
P e c a n s ___________ } io
W a ln u ts ____________   70

O L IV E S .
B ulk , 6 g a l. k e g ------ 8 60 T . . .  .
Q u a r t  J a r s ,  dozen 5 75 L ig h t hogs --------------------19
B ulk, 2 ga l. k e g _____ 3 60 m ed ium  hogs --------------20
B ulk . 3 gal. k e g ___  6 26 ? eflv y  h °S s ------------------1»
P in t, J a r s ,  d o z e n ___ 3 25 L ° in s> M ed. ------------------23
4 oz. J a r ,  p la in , doz. 1 35 B u tts
6% os. J a r ,  p i., doz. 1 60 
9 oz. J a r ,  p la in , doz. 2 35 
20 oz. J a r ,  PI. d o z . . .  4 26 
3 oz. J a r ,  S tu .. doz. 1 35 
6 oz. J a r ,  s tu ffed , dz. 2 60 
9 oz. J a r ,  s tu ffed , dos. 3 50 
12 oz. J a r ,  S tu ffed ,

doz. -------------  4 50@4 76
20 oz. J a r ,  s tu ffed  dz. 7 00 

P A R IS  G R E E N

P o rk .

-------------------- 25
S hou lders  _____________ 26
S p a re r ib s  _________7~T 15
N eck bones ___________ u6

%
L ake H errin g  

'b l., 100 l b s . ______6 50

M ackere l
T u b s , 100 lb. fncy  f a t  24 50 
T u b s , 60 c o u n t ______ 7 25

Med.
W h ite  F ish  

F an cy . 100 lb. 13 00

%B ____________
Is  ___________________
2s a n d  5s _________

P E A N U T  B U T T E R

P R O V IS IO N S  
B a rre le d  P o rk  

C le ar B ack  __ 34 50@35 08 
S h o rt C u t C lear34 50@35 00 
„  D ry  S a lt M eats 
S P  B ellies __ 28 00930  00

Bel C a r-M o  Brand
24 1 lb. palls ________
8 oz.. 2 doz. In case 
5 lb. palls, 6 In cra te
12 2 lb. p a l l s ________
14 lb. p a l l s __________
60 lb. t i n s _________
26 lb. p a l l s ________ _
P E T R O L E U M  P R O D U C TS  

Iron B arrels
P e rfe c tio n  K e r o s in e _15.6
Red Crown Gasoline,

T ank  W a g o n ______ 19.7
Solite Gasoline _____  22.7
G as M ach ine  G aso line 41.1 
V. M. & P . N a p h th a  24.6
Capitol C y lin d e r_____ 89.2
A tlantic Red Engine 21.2 
W inter B la c k ________ 12.2

(polarine
Iron Barrels.

L i g h t ------------------------- 62.2
M edium ______________64.2
H e a v y ------------------------ 66.2
Special h e a v y ________ 68.2
E x tra  heavy _________ 70.2
T ransm ission O i l ____ 62.2
Finol, 4 oz. cans, doz. 1 50 
Finol, 8 oz. cans, doz. 2 25
Parow ax, 100 lb. ____  9.3
Parow ax, 40, 1 lb. . .  9.5 
Parow ax, 20, 1 lb. 9.7

L ard
P u re  in  t ie rc e s  ______ 16
60 lb. t u b s ___a d v a n c e  %
50 lb. t u b s ___a d v a n ce  %
20 lb. p a l l s ___a d v a n c e  %
10 ib. p a l l s ___a d v a n c e  %
6 lb. p a i l s ___a d v a n c e  1
8 lb. p a i l s ___a d v a n c e  1

C om pound t i e r c e s ___ 15%
C om pound, t u b s ___16

Sausages
B ologna _______________ 15
L i v e r _______________ “
F ra n k fo r t  ____________  19
P o rk  -------------------- 18®20
V eal __________________ 19
T ongue . J e l l i e d ___™  35
H ead ch eese  ___________ 18

Sm oked M eats 
H am s, C ert., 14-16 lb.
H am s, C ert., 16-18 lb. 37
H am , d ried  beef

s e t s _______ ----- @32
C a lifo rn ia  H am s ___ @24
Plonk- Boiled

H a m s  ____ 40 @44
Boiled H a m s  _ 46 @52
M inced H am s @19
lincon  ____  _ 37 @44

S H O E  B L A C K E N IN G  
1 In 1, P a s te , doz. __ 1 35 
E. Z. C om bina tion , dz. 1 35
D rl-F o o t. doz. ______2 00
B ixbys, Doz. _______ 1 35
S hino la , doz. ________ 90

S T O V E  P O L IS H
B lack in e , p e r  d o z . _1 35
R lack s ilk  L iquid, dz. 1 40 
B lack  S ilk  P a s te , doz. 1 26 
E n a m a lin e  P a s te , doz. 1 35 
E n a m a lin e  L iqu id , dz. 1 35 
E. Z. L iquid , p e r doz. 1 40
R ad iu m , p e r  d o z . ___ 1 85
R is in g  S un . p e r  doz. 1 36 
654 S tove  E nam el, dz. 2 80 
V u lcano l, No. 5. doz. 95
V ulcano l, No. 10. doz. 1 35
S tovoil, p e r  d o z . ___ 3 00

S A L T .
Colonial. 24. 2 l b . ______ 95
C olonial, 36-1% -------  1 25
C olonial. Iod ized , 24-2 2 00
M ed. No. 1 B b l s . ____2 60
M ed. N o. 1, 100 lb. bg. 83 
F a rm e r  Spec., 70 lb. 90
P a c k e rs  M eat, 56 Ib. 17
C ru sh ed  R ock  fo r Ice 

c rea m , 100 Ib.. each  76 
B u t te r  S a lt, 280 Ib. bbl. 4 24
B lock. 50 lb. ______ 40
B a k e r  S a lt. 280 lb. bbl. 4 10
100, 3 lb. T a b l e _____ 6 75
70, 4 lb. T ab le  _______5 25
28, 10 lb. T a b l e _____ 6 00
28 lb. b ag s . T a b l e _ 42

W A S H IN G  P O W D E R S . 
B on A m i P d , 3 dz. bx 3 75 
B on A m i C ake , 3 dz. 3 25
B r l l l o -------------------------  go
C lim aline , 4 d o z . ____4 20
G ran d m a, 100, 5 c ___ 4 00
G ran d m a, 24 L a rg e  _ 3 75
Gold D u st, 1 0 0 s _______4 00
Gold D u st, 12 L a rg e  3 20
G olden Rod, 2 4 _______4 *5
J in x , 3 doz. __________4 50
L a  F ra n c e  L a u n ., 4 dz. 3 60
L u s te r  B ox. 54 __  . 3 76
Did D u tch  C lean . 4 dz 3 40
R inso , 4 0 s _____________ 3 20
R inso , 2 4 s _____________ 6 25
R ub  No M ore. 100. 1*
„  0«...........................— 3 85
Rub No M ore. 18 Lg. 4 00 
S po tle ss  C lean ser. 48.

30 os. ---------------------  3 R6
San! F lu sh . 1 doz. __ 2 26
Sapollo , 3 doz. _______3 16
S oap lne . 100. 12 oz. .  6 *0 
S now boy. 100. 10 oz. 4 0« 
Snow boy, 24 L a rg e  4 80
Speed««, 3 doz. _____  7 20
S u n b rlte , 72 doz. _____4 00
W y a n d o tte , 48 ________4 75

Beet
B oneless, ru m p  26 00® 28 00 
R um p, new  27 00@30 00 

M ince M eat.
C ondensed  No. 1 ca r. 2 00 
C ondensed B a k e rs  b rick  31 
M oist in g la ss  _____  8 00

P ig ’s Fee t 
C ooked In V in eg a r

% bbls. _______________ 2 50
% bbls., 35 Jbs. _______4 60
% bbls. ______________ 10 00
1 bbl. -------------------------26 00
K its. 15 lbs. ..................1 75

l-bls.. 40 lbs. _____  3 50
% bbls.. sit lbs. _______5 00

C asings
H ogs, p e r  lb. ______  ®63
B eef, round  s e t ___ 20@30
Beef, m iddles, s e t_@1 75
S heep , a  s k e in_ 2 00®2 25

S em dac, 12 pL ca n s  2 70 
Semd&c, 12 a t .  ca n s  4 60 

P IC K L E S
M edium  Sour _  _

B a rre l, 1600 c o u n t — 17 00 S a c k s ’ 90 1 ¿ 7  C ot tern 1 .  2 95

R IC E
F a n c y  B lue  R o s e ___ 07%
K ancy H e a d ___________ 10%
B roken  ________________  00

R O L L E D  O ATS 
S ilv e r F lak e , 12 F am . 2 25 
Q u ak er, 18 R eg u la r __ 1 80
Q uaker, 12s F a m i l y _2 70
M others* 12s, M ’num  3 26
N edrow , 12s, C h i n a _3 25
S acks, 90 lb. J u t e _2 90

H a lf  bb ls ., 800 c o u n t 9 00 S tee l C ut, 100 lb. sks7 3 60 J a p  R ose, 100 box"
5 gallon , 400 c o u n t_4

Sw eet S m a ll
30 G allon , 3000 ______ 42 00
6 gallon , 500 ________8 25

Dill P ick les .
800 Size. 15 g a l . ___ 10 00

P IP E S .
Cob, 3 doz. in  bx . 1 00@1 20 

P L A Y IN G  C A R D S 
B a ttle  A xe, p e r  doz. 2 75
D icycle _______________ 4 75

P O TA S H
B a b b i tt’s, 2 doz. ___ 2 75

F R E S H  M E A T S  
Beef

T op  S te e rs  & H eif. @17% 
Good S te e rs  & H ’f. 14 @16 
M ed. S te e rs  & H ’f. 13%@15 
Com. S te e rs  & H ’f. 10@12% 

Cows
T op  _________________  14
Good _________________  13
M edium  _____________  12
C om m on ____________ 10

Veal.
T op  __________________ 21
Good __________________ 19%
M edium  ______________16

L am b .
S p rin g  L a m b  ________28
G ood _________________ 26
M edium  ______________25
P o o r _________________ 22

M u tto n .
G ood _____ __________ 14

P e r  ca se . 24. 2 lbs. 2 40
F iv e  ca se  lo ts  _____ 2 30
Iod ized . 24, 2 lbs. ___ 2 40

SO AP

A m . F am ily , 100 box 6 30
E x p o rt . 120 box ___  4 80
B ig  F o u r  W h. N a 100» 3 75 
F la k e  W h ite , 100 box 4 25 
F els N a p th a . 100 box 5 60 
O rdm a W h ite  N a. 10s 4 10 
R u b  N o  M o r a  W h i t e

N a p th a , 100 box __ 4 00 
B u b -N o -M o re , yellow  5 00 
S w ift C lassic , 100 box 4 4« 
""  M ule B orax . 100 bx  7 56
W ool, 100 box _______6 50
F a iry , 100 box ______5 50

7 85

S P IC E S .
W hole S p ices.

A llspice, J a m a i c a ___ @24
Cloves, Z a n z ib a r  _____@40
C ass ia , C an to n  _____ @25
C ass ia , 5c pkg ., doz. @40
G inger, A f r i c a n ______@15
G inger, C ochin  _______ @30
M ace, P e n a n g ________1 10
M ixed, N o. 1 ________ @24
M ixed, 5c pkg».. doz. @46
N u tm e g s. 70@90 ___ @78
N u tm e g s. 1 0 5 -1 1 0 ___ @70
P ep p e r, B lack  _____ @45

P u re  G round  in B ulk
A llsp ice, J a m a ic a  __ @18
C loves. Z a n z i b a r ___  @46
C assia , C an ton  _____  ® ••
G inger. C ork ln  ___  @38
M u sta rd  _____________ @32
M ace. P e n a n g  1 so
P epper. B lack  ________@50
N utm eg»  ------------------  @75
P ep p e r. W h ite  _______ @«o

o n e r C a y e n n e ___  @39
P ap rik a . S pan ish  _____@42

S eason ing
Chill P o w d er. 1 5 c ___ 1 35
C elery  S a lt, 3 o z . ___  85
S age. 2 oz. __ ._______ 90
G nlon S a lt _________I  1 35
G arlic  ----------------------- 1 35
P o n e lty . 3% oz. ___ 3 25
K itc h en  B o u q u e t ___ 4 50
L a u re l I .e av e s  ______ 20
M arjo ram . 1 oz. ____  90
S avory . 1 oz. ________ 90
T hym e. 1 oz. ________ 90
T u m eric . 2% o z . __  90

R U SK S.
H olland  R usk  Co. 

B ran d
18 roll p ack ag es  ___ 2 i0
io  roll p ack ag es  ___ 4 50
36 c a rto n  p a c k a g e s _5 20
1» c a rto n  p ac k a g e s  _ . 2 65

SA L E R A T U S
A rm  a n d  H a m m e r  __ 3 75 

SAL SODA
G ran u la te d , bbls. ___ 1 80
G ran u la ted , 60 lbs. cs. 1 60 
G ra n u la te d .-36 2% lb. 

p ack ag es  ----------------- 2 40

COD F ISH
M iddles ______________  15%
T a b le ts , % lb. P u re , 
T a b le ts , i lb. P u re  __ 19%

doz. ------------------------  1 40
W ood L -xes, P u r e _29%
W hole Cud __________  11%

H errin g
H olland H errin g

M ixed, K egs _________ 1 10
Mixed, h a lf  b b l s . _____9 26
Q ueen, bbls. _______  18 60
.Milkers, K e g s _________ 1 so
M ilkers, h a lf  bbls. 10 25
Mi k -rs . bb ls  ______
K K 1C K, N o r w a y _ 20 00
* Ib. pa lls  __________ 1 40

M edium  _______________ 12% C ut L unch  __________ 1 60
P o o r nww— ___ ______  10 B oned, 10 lb. b o x e s _ 20

2 10 
3 50

P a lm  Olive. 144 box 11 00
L a v a , 100 box ______ 4 »fl
O ctagon  _____________ r 35
’ im m n 100 box ___ 4 gj
° w e e tb e a r t .  100 box . 5 70
G ra n d p a  T a r , 50 sm . 
G ra n d p a  T a r . 50 lge. 
Q u a k e r  H ard  w a ter 

Cocoa, 12s. bo* . 2 85
•l r *«,nk T a r. 100 • bx 4 0« 

T rilb y  Soap, 100, 10c, 7 30 
v\ ilhum s B arb e r B ar. 9s 60 

W illiam s  M ug per doz 4S

C L E A N S E R S  
7»

80 ca n  ca ses . 14.80 p er cas«

S T A R C H
Corn

K ln g sfo rd , 40 l b s . ____11%
P ow d ered , b a g s ______4 00
Argo. 48. 1 lb. pkgs . 4 05
C ream , 48-1 _________4 go
Q u ak er, 40-1 __________ 07

Gloss
A rgo. 48. 1 lb. pkgs. __ 4 05 
A rgo, 12, 3 lb. pkgs. 2 96
A rgo, 8, 5 Ib. p k g s ._3 35
S ilv e r G loss. 48. I s  _ . 11%
E la s tic , 64 p k g s . ___  5 35
T ig e r, 48-1 __________3 50
T ig e r , 50 lbs. ________ 06

C O RN S Y R U P .
C orn

B lue K aro , No. 1% __ 2 36 
B lue K aro , No. 5, 1 dz. 3 23
B lue  K aro , N o. 1 0 __3 03
R ed K aro , No. 1 % _2 64
Red K aro , No. 5, 1 dz. 3 61 
R ed  K aro , N o. 10 __ 3 41

Im t.  M aple F la vo r. 
O range, No. 1%, 2 dz. 3 09 
O range, N o. 6, 1 doz. 4 19 
o ra n g e . No. 10 _____  3 99

Green Label Karo 
G reen  L abel K a ro  6 10

M aple and C ane 
M ayflow er, p e r  gal 4 66

M aple.
M ich igan , p e r  g a l . _2 50
V» ••••,« per gal 9 8«

T A B L E  SA UC ES
L e a  & P e r r in , l a r g e . .  6 0« 
L e a  & P e rr in , s m a l l . .  3 35
P e p p e r ------------------------- 1 fi0
R oyal M in t ___________J  49
T obasco . 2 o z . ______”  4 25
Sho You. 9 oz., doz. 2 70
A - l .  la rg e  ____________6 20
A -l sm all ____________3 16
Pspsra, 3 0«. 2 30

T E A .
Japan.

M edium  ____ ------------  37083
C hoice _____________ 87@47
F a n c y ______________  6406!
No. 1 N l b b s __________|4
1 Ib. pkg . S t f t l n g ______1»

G unpow der
C hoice ____________ ____i i
F a n c y  _______________~ 49

Ceylon
P e k fc , m e d i u m ____ ___95

E ng lish  B re a k fa s t
C ongou, M e d iu m ______ 33
Congou, C h o ic e ___ 3303«
C ongou, F a n c y ___  43048

O olong
M e d iu m ________________| |
C h o i c e _________________ 41
F a n c y ----------------------------50

T e lfe r  Coffee Co. B ran d  
W. J. g . _____________ |9

T W IN E
C otton , 3 p ly  c o n e ____49
C otton , 3 p ly  p a l l s ____42
W ool, 6 p ly  ___________ lg

V IN E G A R
C ider, 40 G ra in  _______22
W hite  W ine, 80 g r a i n . .  26 
W h ite  W ine, 40 g ra in . _ 20

W IC K IN G
x’n n D(»r g r o s s _____  76
No. 1. p e r  g r o s s __ 1 26
No. 2. p e r  g r o s s ___ 1 50
Vo 3. p e r  g ro ss  . .  2 00
P ee rle ss  Rolls, p e r doz. 90 
R o ch e ste r, No. 2, doz. 50 
R o ch este r. No. 3, doz. 2 00 
R ayo, p e r  doz. ______ 7|

W O O D E N W A R E
B ask e ts

B ushels , n a rro w  ban d ,
w ire h a n d l e s ______ 1 75

B ushels, n a rro w  b an d ,
wood h a n d l e s ______1 <<o

M ark e t, d rop  h an d le  85 
M ark e t, s in g le  h an d le  9«
M arket, e x t r a  _______1 60
S p lin t, la rg e  __________8 60
Sp in t. m ed ium  _____  7 60
S p lin t, sm all _________9 50

C h u rn s .
B a rre l. 5 gal., e a c h . .  2 40 
B arre l. 10 ga l., e a c h . .  2 55 
3 to  6 g a l., p e r  g a l ._16

Egg C ases.
No 1. S ta r  C a rr ie r  _ 5 00 
No. 2, S ta r  C a r r ie r -  10 00 
No. 1. S ta r  E c g  T ra v s  6 25 
No. 2. S ta r  E gg  T ra y s  12 5«

Moo S tick s
T ro ja n  sp r in g  ________2 00
E clipse p a te n t sp r in g  2 00 
No. 2. p a t. b ru sh  hold 2 00
Ideal No. 7 _____  1 45
12 oz. Got. Mop H ead s  2 j 5
16 oz. Cot. Mop H ead s  3 20 

P ails
10 q t. O a W a n lz e d ___ 2 60
12 q t. G a lv a n iz e d ___ 2 75
14 q t. G a lv a n iz e d ___ 3 10
12 q t. F  a r in g  Gal. I r . 6 00
10 q t. T in  D a i r y ___ 4 0©

T ra p s
M ouse. W ood. 4 h o le s . 60
M ouse, w ood. 6 h o le s . 70
M ouse, tin . 5 ho les __ 65
R at, wood __________1 00
R at. sp r in g  __________1 00
M ouse. sprK .g  _ 30

T u b s
L a rg e  G a lv a n iz e d ____9 25
M edium  G alvan ized  . .  8 00
S m all G a lv a n iz e d ___ 7 00

W a sh b o a rd s
B an n e r, G lobe _____  5 60
B rass , s in g le  ________6 00
G lass, s in g le  ________ g 00
D ouble P ee rle ss  ____ 8 50
S ing le P ee rle ss  _____ 7 50
N o rth e rn  Q ueen  ____ 5 50
U n iv ersa l ____________7 35

W indow  C lean ers
12 In. -------------------------1 cs
14 In. -------------------------1 g6
16 In. -------------------------2 SO

W ood Bow ls
13 In. B u t te r  _______ |  00
15 In. B u t t e r _______ 9 00
17 In. B u tte r  ________18 00
19 In. B u tte r  ______  25 00

W R A P P IN G  P A P E R  
F ib re . M anila , w h ite .  05%
No. I F ib re  ______Qg
B u tc h e rs  M anila  ___ 06%
K ra f t  ---------__------------ 07%
K ra f t  S tr ip e  ________09%

Y E A ST  C A K E
M agic, 3 doz. _________2 70
S un lig h t. 3 d o z .___  2 7#
S un lig h t, 1% d o z . ___ 1 36
Y east F oam , 3 doz. .  2 70 
Y east F oam . 1% doz. 1 35

V E A ST —C O M P R E S S E D  
F le lsc h m an n , p e r  dos. &
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P ro c e e d in g s  o f  th e  G r a n d  R a p id s  
B a n k r u p tc y  C o u r t .

G rand  R ap id s, A ug. 18—On th is  d ay  
w as held th e  ad jo u rn ed  f irs t m e e tin g  of 
c red ito rs  in  th e  m a t te r  of E. L ee  M errill, 
B a n k ru p t No. 2960. T h e re  w ere  no a p 
p ea ran ces . T ile policy  o f th e  b a n k ru p t 
w as ex am in ed  a n d  found  to  h av e  no cash  
s u r re n d e r  va lue . T he m e e tin g  th e n  a d 
jo u rn e d  w ith o u t d a te  an d  th e  ca se  h as  
been closed a n d  re tu rn e d  to  th e  d is tr ic t  
c o u rt a s  a  ca se  w ith o u t a s se t.

On th is  d ay  a lso  w ere  rece iv ed  th e  
schedu les , o rd e r  o f re fe re n ce  a n d  a d ju d i
ca tio n  in  b a n k ru p tc y  in th e  m a t te r  of 
Jo h n  C. V an A n tw erp , B a n k ru p t No. 2985. 
T he b a n k ru p t is  a  re s id e n t of th e  c ity  of 
K alam azoo , a n d  is a  p h a rm a c is t  by  o cc u 
p ation . T he  sch ed u les  lis t a s s e ts  of $5j 0, 
all o f w hich  is c la im ed  a s  ex e m p t to  th e  
b a n k ru p t, w ith  liab ilitie s  o f  $1 ,344.10. 
T he  c o u rt h as  w ritte n  fo r fu n d s  io r th e  
firs t m e e tin g  a n d  upon re c e ip t of th e  
sam e th e  firs t m e e tin g  w ill be ca lled  an d  
n o te  o f th e  sam e m ade h ere in . A lis t 
oi th e  c re d ito rs  o f th e  b a n k ru p t is  a s  
fo llow s:
C ity  o f K alam azoo  ____ __________.$ 50.60
F reem an  D airy  Co., K a la m a z o o _20.56
C onsum ers  P ow er Co., K alam azoo  13.45 
M ich igan  Bell Tel. Co., K alam azoo  4.90 
G arrison  N ow s A gency, K alam azoo  10.16 
B enj. G leenew crck  & w in, K a la 

m azoo ------------------------- ----------------  145.04
A. W. W 'a.sh Co., K alam azoo  ___  20.20

A. R. W a lk e r C andy  Co., K a lam azoo  15.00 
Carl F. S k in n e r & Sons, K alam azoo  22.25
Jo h n  A- E ly, K alam azoo  _________  14.96
S ta r  P ap e r Co., K alam azoo  _____  39.80
J a m e s  T. R eynolds, Inc., L a p ee r __ 14.40 
C has. 11. ln g e rso ll D o llar P en  Co.,

N ew ark . N. .1. __________________ 12.00
P alm o live  Co.. C hicago __________ 10.00
P e te r  V an fechaak &• s o n s , C h icago  34.44 
W m . R. W a rn e r  &  Co., Inc ., S t.

 ̂Louis, Mo. ----------------------------------  36.50
G oal B and  C onfec tionery , B oston  31.05
N orw ich  P h a rm ic a i Co., C h ic a g o _ 19.25
A rm  an d  Co., D es M oines, I o w a _23.28
A m erican  D ru g g is t .S yndicate, C h i

cago ---------------------------------------------  18.00
P e n s la r  Co., D etro it ______________ 48.j 4
W. A. S. S haeffer Co., F o r t M adison,

Iowa ----------------------------------------------- 107.26
B a u e r  & B lack , C h icago  _______  9.ol
H a r r ie t  H u b b a rd  A yer, m e ., N ew

York C ity  ______________________  7.77
B aldw in  P e rfu m e ry  Co., C n ic a g o .. 14.40 
G u n th e r  C hoco la te  & C onfec tion

Co., C hicago ____________________  25.90
C itro -N 'esia  Co.. C hicago ............  14.65
A lien B. W risley o., C nicago ___  9.75
Jo h n so n  N ut Co., M in n e a p o l i s_ 79.40
.M. E. M aher & Co., K a la m a z o o _ i s .75 ’
A m er. A utoch ron ic  Co.. C n icago_ 6.70
Olson Mfg. Co., C le v e la n d _ 102.00
G eneral C ig a r Co., C h ic a g o ... .......  59.30
N a tio n a l ("as .1 R eg is te r  Co., D ay to n  70.00
A. M, S a rg e n t. K alam azoo  _____  7.05

On tills day  a lso  w ere rece ived  th e  
re fe ren ce  a n d  a d ju d ic a t io n  in th e  m a tte r  
of E. M. D ixon, Je s s ie  D ixon, L ena H e r-  
len , e tc . an d  W ood D isii Co. a n d  T h o m p 
son vi lie B ank, B a n k ru p ts  No. 2963. T he 
m a tte r  is a n  in v o lu n ta ry  one  a n d  s c h e d 
ules have  been  o rd ered . T he b a n k ru p ts  
a re  p a r tn e r s  do ing  b u sin ess  a t  T hom p- 
sonville. a n d  eng ag ed  in a  b an k in g  b u s i
ness  u n d e r th e  nam e of T hom psonv ille  
B ank  a n d  a lso  t ra d in g  a s  E . M; D ixon 
& Co. a n d  a lso  tra d in g  a s  W ood D ish  
l o., a  m a n u la e tu r in g  com pany . W hen 
th e  schedu les  a rc  rece iv ed  th e  firs t m e e t
ing  will be ca lled  a n d  a  l is t of th e  c re d 
ito rs  of th e  b a n k ru p ts  an d  no te  of th e  
d a te  of m e e tin g  w ill be m ad e  h ere .

tMi th is  day  a lso  w as held th e  a d jo u rn 
ed first m e e tin g  o f c re d i to rs  in  th e  m a tte r, 
o f F red  B. H a c k e tt, B a n k ru p t No. 2964. 
T he b a n k ru p t w as p re s e n t in p erso n  a n d  
rep re se n te d  by a t to rn e y s  D unham  &
> ho le tte . C re d ito rs  w ere  p re s e n t a n d  
re p re se n te d  by J o h n  J .  M cK enna. T he 
b a n k ru p t w as sw o rn  an:l ex a m in ed  w ith 
o u t a  re p o rte r . M r. M cK enna co n d u c ted  
tile ex a m in a tio n . N o tr u s te e  w as  a p 
po in ted  fo r tlie p re sen t. T he  m a t te r  w as  
fu r th e r  ad jo u rn e d  to  A ugg. 25 to  d e te r 
m ine if a  tru s te e  is n ec essa ry .

Aug. 17. On th is  d ay  w a s  held  th e  firs t 
m e e tin g  o f c re d i to rs  in th e  m a tte r  of 
B ry an  \ \  ith e rs , B a n k ru p t No. 2966. T he  
b a n k ru p t w as p re sen t in perso n  a n d  re p 
re sen ted  by a t to rn e y s  W esto n  & Fox.
No c re d i to rs  w ere  p re s e n t o r  rep re sen ted .
No c la im s w ere p roved  an d  allow ed. T he  
b an k ru p t w as sw orn  a n d  ex a m in ed  w ith 
out a  rep o rte r . T he firs t m e e tin g  th e n  
ao jo u rn eo  w ith o u t d a te  an d  th e  ca se  h as  
been closed  a n d  re tu rn e d  to  th e  d is tr ic t  
co u rt a s  a  ca se  w ith o u t a s s e ts .

On th is  d a y  a lso  w as held th e  firs t m e e t-  
m g  of c red ito rs  in th e  m a tte r  o f  B ry a n  
v ith e rs . B a n k ru p t No. 2966. T he  b a n k 
ru p t w as  p re se n t in p erso n  o r  r e p re s e n t
ed 1 i’y  a t to rn e y s  W eston  & Fox. N o c re d 
ito rs  w ere  p re sen t o r re p re se n te d . No 
c la im s w ere  p roved  a n d  allow ed. T he  
b a n k ru p t w as sw orn  a n d  ex a m in ed  w ith 
o u t a  re p o rte r . T he  firs t m e e tin g  th e n  
ad jo u rn ed  w ith o u t d a te  a n d  th e  ca se  h a s  
been closed a n d  re tu rn e d  to  th e  d is tr ic t  
co u rt a s  a  ease  w ith o u t a s s e ts .

On tliis  d ay  a lso  w as held  th e  firs t 
m e e tin g  o f c re d i to rs  in  th e  m a tte r  o f D. 
N orm an  M acD onald. B a n k ru p t No. 2967.
T he  b a n k ru p t w as  p re s e n t in  p erso n  a n d  
rep re sen ted  by a t to rn e y  J . L. B oyd. C red 
ito rs  w ere p re se n t in person  a n d  r e p re 
sen te d  by C. G. T u rn e r, a t to rn e y . C la im s 
w ere proved a n d  allow ed. T h e  b a n k ru p t

w as sw orn  a n d  ex am in ed  w ith o u t a  r e 
p o rte r . O ne rec la m a tio n  w as app roved  
a n d  allow ed. C. W . M oore w as e lec ted  
t ru s te e , a n d  h is  bond p laced  a t  $500. T he 
tru s te e  p e titio n e d  fo r e lave  to  ab a n d o n  
th e  c a r  a n d  th e  f ix tu re s  lis ted  upon th e  
in v e n to ry  a s  be ing  m o re  th a n  fu lly  cov 
e red  by  valid  liens. T he  p e titio n  w as 
g ra n te d . T he  firs t m e e tin g  th e n  a d jo u rn 
ed  w ith o u t date .

On th is  day  also  w as held  th e  firs t 
m e e tin g  o f c re d ito rs  in  th e  m a tte r  of 
H a r ry  E p s te in , B a n k ru p t No. 2952. T he 
b a n k ru p t w as p re s e n t in  p erso n  a n d  re p 
re se n te d  by M ason & S h arp e , a t to rn e y s . 
C re d ito rs  w e re  re p re se n te d  by H ild in g  
& H ild ing , fo r th e  p e t itio n in g  c re d ito rs  
a n d  by F re d  G. S tan ley  fo r c red ito rs  
g en e ra lly . C la im s w ere  p roved  a n d  a l 
low ed. T he  b a n k ru p t w as  sw o rn  a n d  e x 
am .n t 1 w ith o u t a  re p o rte r . M. N. K e n 
n edy  w as  e lec ted  tru s te e  a n d  h is  bond 
p laced  by  th e  c re d i to rs  a t  $1,500. T he 
u r s t  m e e tin g  th e n  a d jo u rn e d  w ith o u t d a te .

A ug. 18. On th is  d a y  w as held  th e  firs t 
m e e tin g  o f c re d i to rs  in  th e  m a t te r  of 
F e rc y  F r itz , B a n k ru p t No. 2971. T he 
b a n k ru p t w a s  p re s e n t in  person  a n d  r e p 
re se n te d  by R om an  P . G locheski, a t to rn e y  
fo r th e  b a n k ru p t . No c re d i to rs  w ere  p re s 
e n t o r  re p re s e n te d . N o c la im s w ere p ro v 
ed and  allow ed. N o t r u s te e  w as a p 
po in ted . T h e  b a n k ru p t w as sw orn  a n d  
ex a m in ed , w ith o u t a  r e p o r te r  in a t t e n d 
ance . T he  m e e tin g  th e n  a d jo u rn e d  w itn - 
o u l d a te , a n d  tr .e  ca se  has  been closed 
a n d  i.£ tu rn e d  to  th e  d is tr ic t  c o u r t  a s  a  
ca se  w ith o u t a s se ts .

On th is  d a y  a lso  w as  held  th e  firs t 
m e e tin g  o f c re d i to rs  in th e  m a t te r  o f C arl 
H. liro n n , do ing  b u s in ess  a s  C en tra l Shoe 
Co., B a n k ru p t No. 2970. T h e  b a n k ru p t 
w as p re s e n t in  p erson . N o c re d ito rs  
w ere  p re s e n t o r re p re se n te d . C la im s w ere 
p roved  a n d  allow ed. T h e  b a n k ru p t w as 
sw orn  a n d  ex a m in ed  w ith o u t a  re p o rte r . 
N o tr u s te e  w as a p p o in ted . T h e  firs t 
m e e tin g  th e n  a d jo u rn e d  w ith o u t d a te . 
T h e  c a se  h a s  been  closed  a n d  re tu rn e d  
to  th e  d is tr i c t  c o u rt a s  a  c a se  w ith o u t 
a s s e ts .

A ug. 20. On th is  day  w as held  th e  
sa le  of a s s e ts  in th e  m a t te r  of W illiam  
"W agner, do ing  b u s in ess  a s  S p rin g  L ak e  
A u to  S upp ly  Co., B a n k ru p t N o, 29o3. T he 
b a n k ru p t w as  n o t p re s e n t o r rep re sen ted . 
T he tru s te e  w as  p re s e n t in  person . One 
b id d e r w as  prt s e n t. T he  s to ck  in tra d e  
a n d  fix tu re  o f th e  e s ta te , e x c ep t those  
h e re to fo re  rec la im ed , w ere  sold to  E. L. 
H ow ard  for $100. T he  sa le  w as confirm ed  
i'.n.l th e  m e e tin g  ad jo u rn e d  w ith o u t d a te .

O n th i s  d ay  a lso  w as  held  th e  sa le  of 
a s s e ts  in th e  m a tte r  of Jo h n  J . K a rp ie n ia , 
B a n k ru p t No. 19..9. T h e  b a n k ru p t w as no t 
p re se n t o r rep re se n te d . T ile t r u s te e  w as 
p re s e n t in person . B idders w ere  p re se n t 
in person . T h e  p ro p e rty , less c e r ta in  e x 
ce p tio n s  w hich h av e  been rec la im ed , w as 
sold to  G ran d  R ap id s  S to re  F ix tu re  Co. 
fo r $450. T h e  sa le  w as  confirm ed  a n d  th e  
h e a r in g  a n d  show  c a u se  ad jo u rn e d  w ith 
o u t da te .

A ug. 23. On th is  d ay  w as held  th e  a d -  
jo u rn e d  firs t m e e tin g  of c re d i to rs  in  th e  
m a t te r  o f W illiam  J . W in te rs , B a n k ru p t 
No. 2942. T h e  b a n k ru p t w as  n o t p re s e n t 
o r re p re s e n te d . N o c re d i to rs  w ere  p re s 
e n t  o r re p re se n te d . T h e  m a tte r  of a d m in 
is tr a t io n  o f th e  s s ta te  w as  considered  
com p le te  a n d  th e  m e e tin g  a d jo u rn e d  w ith 
o u t d a te  a n d  th e  ca se  closed  a n d  re tu rn e d  
to  th e  d is tr ic t  c o u r t a s  a  ca se  w ith o u t 
a s s e ts .

In  th e  m a t te r  o f  W. G. L ew is, B a n k 
ru p t No. 2906. th e  t r u s te e  h a s  filed in  
sa id  c o u rt h is  r e tu rn  show ing  th a t  th e re  
a re  no a s s e ts  in  th e  e s ta te  a n d  th e  m a tte r  
lias been closed  a n d  re tu rn e d  to  th e  d is 
t r i c t  c o u r t  a s  a  ca se  w ith o u t a s s e ts .

A ug. 21. W e h av e  to -d a y  rece iv ed  th e  
schedu les , o rd e r  of re fe re n ce  a n d  a d ju d i
c a tio n  in th e  m a t te r  of G eorge N\ M iller, 
B a n k ru p t No. 2986. T he  m a tte r  h a s  been 
re fe r re d  to  C h a rle s  B. B la ir  a s  re fe re e  in 
b a n k ru p tc y . T h e  b a n k ru p t is  a  re s id e n t 
o f a t .  Jo se p h , a n d  h is  occup a tio n  is  th a t  
o f a  c o n s tru c tio n  w o rk er a n d  tool m a n u 
fa c tu r in g . T he  sch ed u les  show  a s s e ts  of 
$452.20 o f  w hich  $450 is c la im ed  a s  e x 
em p t, w ith  liab ilitie s  o f $2,625.15. T he 
c o u rt h a s  w r itte n  fo r funds , a n d  upon 
re c e ip t o f  th e  sam e , th e  firs t m e e tin g  of 
c re d i to rs  w ill be ca lled  a n d  n o te  o f th e  
sam e  m ade  h ere in . T he  l is t  o f c re d i to rs  
01 s a id  b a n k ru p t a re  a s  fo llow s:
S u p e rio r S tee l & M alleab le C asting 's

Co.. B en ton  H a rb o r  __________ $711.02
Farmers & Merchants National

B ank , B en ton  H a r b o r _   900.00
F ra n k  P. C upp , S tev en sy ille  ___  460.34
W . F . S lay to n , S t. Jo se p h  _____ 100.Ou
B. H . M alleab le F d y ., B en to n  H a r . 273.79
C. R. S p a rk s  & Co., B e rr ie n  Spgs. 40.00 
A aro n  ivl. H e n  -lie.,.an, B errien

Springs — _-------------1 --------- -----  100.00
A ug. 21. W e h av e  to -d a y  rece iv ed  th e  

sch ed u le s , o rd e r o f re fe re n c e  a n d  a d ju d i
ca tio n  in  th e  m a t te r  o f S im on L av ine , 
B a n k ru p t No. 2988. T h e  m a tte r  h a s  been 
re fe r re d  to  C has. B. B la ir  a s  re fe re e  in  
b a n k ru p tc y . T he  b a n k ru p t is a  re s id e n t 
of S p a r ta , a n d  h is  o cc u p a tio n  is  th a t  of 
a  la b o re r. T he  sch ed u les  show  a s s e ts  of 
S479 o f w h ich  th e  full in te r e s t  is  c la im ed  
a s  e x e m p t w ith  liab i it ie s  o f $1,608.98.
T he  c o u r t h a s  w r itte n  fo r funds , a n d  upon 
re c e ip t of th e  sam e, th e  firs t m e e tin g  w ill 
be ca lled  a n d  n o te  of th e  sam e  m ad e  
h e re in . T he  lis t of c re d i to rs  of sa id  
b a n k ru p t a re  a s  follow s:
In d u s tr ia l  B an k , G ran d  R ap id s  ..$326.10

S U G A R -
the cheapest food we eat
A ton of coal, at ten dollars, that 

is 50% slate and ash is twenty-dol- 
lar coal. A ton, at fifteen, that is all 
heat and energy costs less and pro
duces more.

We eat for three things—tissue 
building, waste repair and energy— 
and the greatest of these is energy.

No single cell of the human body 
can live an instant without fuel. 
Sugar is 100% pure fuel, no waste’ 
clinkers, slag or slate. It is the most 
readily assimilated and qu ick ly  
utilized food known. The human 
system absorbs it immediately. Fa
tigue vanishes. Endurance hardens. 
The body glows with warmth.

A m erican  Sugar Refining C om pany
“Sweeten it with Domino**

Granulated, Tablet, Powdered, Confectioners, Brown; 
Domino Syrup

MUELLER’S
As a change from Potatoes”

Remind your customers that it takes 25 to 30 
minutes to peel and cook potatoes, plus the 
waste.

Mueller s Products cook in 9 minutes, and can 
be served in many simple, easy ways, just as 
potatoes with butter, sauces, meat gravies, 
etv. They are higher in food value, and there 
is no waste.

Offer a special price on one dozen Mueller 
packages, assorted, and watch your sales grow. 
They buy potatoes by the bushel—why not 
Mueller’s by the dozen?

C. F. Mueller Company
JERSEY CITY, N. J.
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S p a r ta  S ta te  B an k , S p a r ta  ______ 31.00
A. H . B ro tt ,  B a l d w i n _____________  867.00
F t. W a y n e  Iro n  S to re s , F t .  W a y n e  160.23 
M ossm an  T a rn e ll  Co., F t .  W a y n e  59.85
C h arle s  C arlson , S p a r ta  _________ 66.00
E noch  A rm ock , S p a r ta  __________ 36.30
J o h n  R y an , S p a r t a ________________  12.60
A. A. Jo h n so n  Co., S p a r t a ________ 70.00

In  th e  m a t te r  o f A r th u r  A. H a rd k e , 
B a n k ru p t No. 2978, th e  fu n d s  fo r th e  f irs t 
m e e tin g  h a v e  been  rece iv ed  a n d  su ch
m e e tin g  h a s  been  ca lled  fo r S ep t. 7.

In  th e  m a t te r  of N ich o las  H eyns, B a n k 
ru p t  No. 2976, th e  fu n d s  fo r th e  f irs t
m e e tin g  h av e  been  rece iv ed  a n d  su ch
m e e tin g  h a s  been  ca lled  fo r S ep t. 7.

In  th e  m a t te r  of D eo. R . S co tt, B a n k 
ru p t  No. 2977, th e  fu n d s  fo r th e  f irs t
m e e tin g  h a v e  been  rece iv ed  a n d  su ch
m e e tin g  h a s  b’een  ca lled  fo r S ep t. 7.

In th e  m a t te r  o f C h e s te r  R ob ertso n , 
B a n k ru p t No. 2972, th e  fu n d s  fo r th e  f irs t 
m e e tin g  h av e  been  rece iv ed  a n d  su ch
m e e tin g  h a s  been  ca lled  fo r S ep t. 7.

In  th e  m a t te r  o f F re d  M cM illen, B a n k 
ru p t  No. 2981, th e  fu n d s  fo r th e  firs t
m e e tin g  h a v e  been  rece iv ed  a n d  such
m e e tin g  h a s  been  ca lled  fo r S ep t. 7.

In th e  m a t te r  of C h arles  H . M cN ally, 
B a n k ru p t No. 2980, th e  firht m e e tin g  of 
c re d i to rs  h a s  been  ca lled  fo r S ep t. 3.

In th e  m a t te r  o f R eg e n t A u to  M a in te 
nan ce  Co., B a n k ru p t No. 2983, th e  firs t 
m e e tin g  h a s  been  ca lled  fo r S ep t. 3.

Aug. 24. On th is  d ay  w as held  th e  
firs t m e e tin g  of c re d i to rs  in  th e  m a t te r  o f 
A delbe rt 6 .  C u sse r. B a n k ru p t No. 2973. 
T he b a n k ru p t w as  p re s e n t in  person  and  
re p re se n te d  by C orw in  & N orcro ss, a t 
to rn e y s . C red ito rs  w e re  r e p re s e n te d  by  
B oltw ood & B oltw ood  a n d  by  G. R. C re d 
it M en s A ssocia tion . C la im s w ere  p roved  
a n d  allow ed . T he  b a n k ru p t w as  sw orn  
a n d  ex am in ed , w ith o u t a  re p o rte r . H o w ard  
L. B oggs w as  e lec te d  t ru s te e , a n d  h is  
bon.i p laced  a t  $1,000. T h e  f irs t m ee tin g  
th e n  a d jo u rn e d  w ith o u t da te .

On th is  d ay  a lso  w a s  held  th e  firs t 
m e e tin g  o f  c re d i to rs  in  th e  m a tte r  of Leo 
F ree lan d , B a n k ru p t  No. 2975. T h e  b a n k 
ru p t  w a s  p re s e n t in  perso n  an d  r e p re 
sen te d  by  G eorge B . K in g s to n , a t to rn e y  
fo r th e  b a n k ru p t . N o c re d ito rs  w ere  
p re s e n t o r re p re se n te d . O ne c la im  w as 
p roved  a n d  allow ed. N o t r u s te e  w as  a p 
po in ted . T h e  b a n k ru p t  w as  sw orn  a n d  
ex am in ed , w ith o u t a  re p o rte r . T h e  f irs t 
m e e tin g  th e n  a d jo u rn e d  w ith o u t d a te  a n d  
th e  ca se  h a s  been  closed  a n d  re tu rn e d  to  
th e  d is tr ic t  co u rt . T h e re  w ere  no a s s e ts  
in th e  case .

Items From the Cloverland of Michi
gan.

Sault Ste. Marie, Aug. 24— T his is 
Kiwanis week here. The key to the 
citv has been turned over to them  and 
som ething is going on all the time, so 
all have a good time. O nly 600 could 
go on the Algom a Central trip  to 
Agaw a Canvon, Canada, the  num ber 
being limited to that many. This left 
about 200 visitors who had to make 
o ther arrangem ents. The coast guard 
took quite a few on a sight seeing 
trip down the river, while o thers made 
a trip through the country, where they 
were shown some bum per hay crops, 
also m any fine fields of wheat, oats, 
peas and corn. T hey were surprised 
at the farm ing possibilities surround
ing the Soo country.

D eT cur was visited by another fire 
last Monday, when the confectionery 
and barber shop owned bv H ugh Mc
Donald was destroyed, leaving only 
part of the rolid stone walls. Mr. Mc
Donald barely escape with his life, be
ing severely burned about the hands 
and body while try ing  to throw  out 
the oil stove which had exploded. 
D uring the fire sparks dropped on the 
D erosher residence, and Ray M cCul
lough, who was try ing  to extinguish 
sparks on the roof, fell to the ground, 
breaking his collar bone and frac tu r
ing his skull, which will lay him up 
for some time. It is understood the 
place was fully insured and m ay be 
rebuilt.

Prof. T. G. Lam son and wife were 
visitors here last week. The professor 
is a director in the Hinsdale sanitarium , 
near Chicago, and has visited the Soo 
regularly  for the past ten years. He 
tells us we have the finest sum m er 
resort in the State, with ideal w eathe- 
and a clim ate which few other places 
have to offer.

T his w as a backw ard sum m er season 
at D rum m ond Island until A ugust 
when the tourists bogan to arrive in 
larger num bers, so tha t the cottages 
are nearly all filled now and the sale 
of lots has started . About eight lots 
were sold last week, m ostly to Chica
go parties, who ejtpcq {o erect §um-

m er cottages during the Spring. D rum 
m ond Island is one. ot the historic 
spots which has to be seen to be ap
preciated. The prospects ot a  sum m er 
notel seem more tavorable now and, 
snould the proposition m aterialize, it 
would mean a sum m er as well as a 
w inter resort, as m ere  are hundreds 
oi nunters who spend the deer season 
on the Island, which is one ot the best 
hunting grounds in the Upper P en 
insula.

Diam onds cost a lot of money, but 
they last a long time.

T he glory of the rapids of St. M aries 
river was restored last Thursday witn 
me opening of the tour gates of the 
com pensating dam, perm itting the how 
ox tZjUUO cubic teet oi w ater instead 
ot l.OUU, as here.ofore. Opening ot 
the gates came as a result ot the 
shutting  off of the How or 28,0u0 feet 
or w ater through the Michigan N orth 
ern Pow er Co. s canal in order to 
make necessary repairs, which will 
take around two m onths to complete. 
The water now Rowing over the rapids 
takes us back to the good old times 
when the rapids was about the main 
a.traction  at the locks.

Joseph B. Andary, proprietor of the 
Sterling general store, has purchased 
the bankrupt stock of clothing of 
Charles Fields and rem oved same to 
Sterling, where he is conducting a 
special sale.

Chester Long, the well-known m er
chant a t Rosedale, was a business 
visitor here last week. He is busy 
m aking hay and had to hurry  back 
while the sun was shining. This has 
been the best hay season in years, with 
dry w eather for several weeks, giving 
the farm ers an opportunity  to care 
fore the crop.

The street cars are running regular 
again after having been stopped on 
account of the power canal closing 
down for repairs. The power now is 
supplied bv the Edison Sault Electric 
Co.

J. Foster, traveling salesman for the 
Arm our & Co. Soo branch, has re
signed and returned to his form er 
home near H am ilton. O ntario, where 
lie expec s to remain. H is successor 
has not as yet been assigned. Mr. 
Foster has been here f r the past year 
and will be m issed by his num erous 
inends who wish him every success 
for the future. W illiam G. Tapert.

Styles in Spring W ash Fabrics.
Lines of wash goods which have 

been or are about to be opened for 
the Spring 1927 season have placed 
em phasis on sheer fabrics such as 
batistes, voiles and dimities. Small 
patterns and loud colorings are favo red ' 
in the main. In  pushing these goods 
m anufacturers adm it th a t the success 
of the lines depends on favorable 
Spring w eather m ore than upon any 
o ther condition, for they say that hot 
early Spring days are w hat are needed 
to stim ulate a vogue for the fabrics. 
E fforts made to popularize the light
weight goods in previous years have 
been thw arted by cool weather, as a 
rule.

Some Underwear Mills Sold Up.
M anufacturers of heavyw eight un

derwear report 'that order taking has 
been well sustained for the Fall sea
son. Some mills report a sold-up con
dition until well into Septem ber on 
many styles, and reorders from job
bers have begun to come in, although 
the peak of this dem and will not ap
pear until after L abor Day. Mill men 
say that they are not greatly  concern
ed by the drop in cotton prices, which 
they describe as not severe enough as 
yet to have any effect on quotations 
of underwear. Jobbers have requested 
them, they say, not to break prices,

since this would en'tail selling Fall o r
ders all over again to the retailers.

Shortage of Dress W oolens.
Scarcity of better grade woolen 

goods is one of the features in the 
dress industry at the present time. 
N ot only are domestic woolens diffi
cult to obtain when wanted, but also 
the im ported fabrics being sought. The 
shortage of the dom estic variety is 
generally ascribed to the New Jersey 
textile s'.rike, but for the situation in 
foreign cloths no o ther explanation can 
be given than the vigorous demand. 
Im ported reps and novelty goods are 
am ong the m ost desired materials. In 
some cases inability to get the needed 
fabrics is delaying deliveries of g a r
m ents, and no relief for the situation 
is in sight.

The worst kind of borrow ing: b o r
row ing trouble.

INSURED
BONDS

Paying 6%

Secured by  first m o rt
gages on individual 
hom es w orth  double.

Principal and  interest 
guaran teed  by  U. S. F i
delity  & G uaran ty  Co. 
with assets of $43 ,000 ,- 
000 . 00 .

T ax  exem pt in Michi- 
gan.

M ay b e  purchased on a 
12 m onths paym ent 
p lan  if desired.

INDUSTRIAL
COMPANY

A S S O C I A T E D  W I T H  
I N D U S T R I A L  B A N K

G R A N D  MICH*
R A P I D S  !l JL jl I C A N

Sand Lime Brick
Nothing as Durabla  

Nothing as Fireproof 
Makes S tructures B eautifu l 

No P a inting  
No Cost fo r Repairs  

F ire  Proof W eath er Proof 
W arm  in W in te r— Cool In Sum m er

Brick is Everlasting

GRANDE BRICK CO., 
Grand Rapids. 

SAGINAW BRICK CO., 
Saginaw.

JACKSON-LANSING BRICK 
CO., Rives Junction.

Business Wants Department
A d v e rtis e m e n ts  Inserted  u nd e r th is  head 

fo r  f iv e  cen ts  a w o rd  th e  f ir s t  in s e rt io n  
and fo u r  cen ts  a  w o rd  fo r  each subse
q u e n t c o n tin u o u s  in s e rt io n . I f  se t In 
c a p ita l le tte rs , doub lo  p rice . No charge 
less .th a n  50 cen ts. S m a ll d is p la y  a d v e r
t ise m e n ts  in  th is  d e p a rtm e n t. S4 per 
in ch . P a ym e n t w ith  o rd e r is re q u ire d , as 
a m oun ts  are too  s m a ll to  open accoun ts.

F O R  S A L E —D ry  goods a n d  g ro ce rie s  
in tow n  of 500, ex c e lle n t fa rm in g  te r r i 
to ry . S to re  do ing  a  very  good b u s in ess . 
S tock  a n d  fix tu re s  w ill invo ice a b o u t $6,- 
500. B ric k  bu ild ing , w ell located , fo r sa le  
o r  re n t . F . R. E v e rh a r t ,  F re e p o rt , M ich.

M ON TCA LM  C O U N TY  FA R M S 
F r u i t  fa rm , e ig h ty  a c re s , good bu ild ings. 

F o r ty -a c re  o rc h a rd , No. 1 v a r ie tie s . F o r 
q u ic k  sa le , $200 p e r  ac cre . T he  f ru i t  w ill 
m ore  th a n  p ay  for p lace. Sold on  th e
tre e s one y ea r fo r $8,000.

P<)T A T O  F ARM
Fouir m iles  Gireenv illé , M ich., 100 ac re s ,

No. 1 soil, neairly level. Good bu ild ings ,
p len ty fru it. T w en ty  rods  bo rd e rin g  on
tine la ke. O ne -h a lf  mile: o f ra i lroad  load -
ing  sita tlon . <'a ll and see  th<a c ro p s  on
th is  fiirm  a n d be eonv ineed. G<oing W est.
$90 pe r  a c re . W rite  o r i ihone f<ir a p p o in t-
m e n t on tiles e. H. J . W allcer, K eego
H arlio r, M ich. 358

KOI : S A L E OK EX C HANG E—G en era l
s to re locateti in c o u n try tow n, w ith  s to ck
of d ry goods, s hoes, groc•eries. A lso s to re
fix turiíS a n d  buaid ing . A d d re ss C h arles  L.
Beekhay, Had! ey. M ich. 359

G A S O LIN E S ER V IC Ei STA ICION F O R
S A L E —C heap if  ta k e n  ait once. T h e  on ly
s ta t io n  in  th e  !lim its  anti1 one o f th e  la rg -
e s t  re s o r ts  a rc>und Lake; M ich igan . A lso
room enough to  build a homie on sam e
lot w ith  s ta tu m . $6,5019. Amdrew  L u b -
hers, S a u g a tu i •k, M ich. 360

F O ft S A L E - -M ea t m a rk e t in  B a ttle
C reek , fu lly  eq uippeil wi th  best h ig h -c la s s
fix turiïs. D oing good busineiss, $1,000
weekl;y. S tr ic t iy all casi i a n d  no delivery .
O u t o:f th e  higli r e n t  dis tr ic t ,  $:¡0 a  m on th
an il long  lease. R e tir in g from  m e a t gam e.
W ill d em o n sti•ate to  :fo u r s;a tis fa c tio n .
T h is p lace wi 11 lie sold for ca sh  only.
A ddre ss  Geoi•gre G o tt sch a lk . A ssy ria ,
M ich., R ou te 1. 361

S H I¡LY IN G AND COXIN T E R S F o r  S ale
—S ta i id a rd  for  v a r ie  t j r a n d househo ld
goods. Good ais new . ( ¡heap  iif ta k e n  a t
once. In q u ire J . H agai, 1437 T a m a ra c k
Ave., G ran d  K;J pids. T i ■I. 77515; .362

FOBL S A L E —-M ark e t smcl gri icery  s to ck
a n d  1ix tu res . Old estaiblisheii1 business .
G ood location , live S o u th e rn  M ich igan  
tow n . M echan ica l re f r ig e ra tio n . W ish  
to  re tire . A d d ress  No. 348, c /o  M ich igan  
T ra d esm an . 348

L is t  y o u r s to re  w ith  u s fo r q u ick  a n d  
su re  sa le . D ry  goods, shoes, c lo th in g  a n d  
g e n e ra l s to ck s . M erchand ise  A d v e rtis in g  
¡service, Ion ia , M ich. 350

FO R  S A L E —G eneral s to c k  a n d  s to re  
b u i.d in g  located  a t  good c o u n try  t ra d in g  
p o in t a b o u t tw e n ty  m iles from  G ran d  
R ap id s. C ash  sa le s  a v e ra g e  $100 p e r  day . 
C o n s id era tio n  is a b o u t $4,000, on w hich  
te rm s  ca n  he a r ra n g e d  if d es ired . A d 
d re ss  No. 351, c /o  M ich igan  T ra d e sm a n .

351
H ard w a re  S to re— Invoice $9,000. B u ild 

ing  $4,500. Good clean  s tock . Ideal lo c a 
tion , 25 m iles n o r th w e s t T ra v e rse  C ity . 
On e a sy  te rm s , o r  will tra d e  fo r p ro p erty . 
A ddress  Room  12, T ra v e rse  C ity  H ote l.

353_
F o r s a le  o r K en t—T w o -s to ry  m odern  

b ric k  b u ild ing  fo r g e n e ra l s to re ;  a lso  fix
tu re s , b u t no s tock . E s ta b lish e d  th i r ty  
y ea rs . L o c a ted  in  K a lk a sk a , M ich. W rite  
G lazers, 9318 K e rc h a v a l A ve., D e tro it, 
M ich. 355

F o r Sale— B e s t w in te r  a n d  su m m e r 
ho te l in  W e ste rn  M ich igan  on  m a in  T ru n k  
line. G ran d  R ap id s  p a tro n a g e  daily . W ell 
equ ip p ed  an d  m a k in g  m oney. B e s t rea so n s  
lo r  selling . A d d ress  No. 356, c /o  M ich
ig a n  T ra d e sm a n . 356

P a y  sp o t ca sh  fo r c lo th in g  a n d  fu rn is h 
in g  goods s to ck s . L. S ilb e rm an , 1250 
B u rlin g am e  A ve., D e tro it, M ich. 566
CASH For Your Merchandise!
W ill buy yo u r e n t ire  s to ck  o r p a r t  of 
s to ck  of shoes, d ry  goods, c lo th in g , f u r 
nish ngs. b a z a a r  novelties, fu rn itu re , e tc  

I O U I A  L F V I N S O H N .  S a g i n a w  M ich

ARE YOU SELLING OUT?
W ill pay  h ig h e st am o u n t In C ash  fo r 
yo u r e n t ire  o r p a n  of s tock  a n d  f ix tu re s  
of a n y  d esc rip tio n . Call o r  w rite  Ja c k  
K osofsky, 1235 W . E u c lid  A ve ., N o rth -  
w av 5S95. D e tro it. Mich.

FIR E  A N D  B U R G LA R  PR O O F

S A F E S
GRAND RAPIDS SAFE CO. 

T radesm an  Building
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T H E  D E C L IN E  O F L IFE .
(Continued from  page 3) 

som ething when they reached old age 
that they could enjoy in the same 
way as in childhood.

I emphasized the im portance of 
learning to do a g rea t m any things 
with their hands and called attention 
to Uncle George, who had been m en
tioned. as such a delight to the chil
dren because he could m ake things, 
and then I told them  th a t I didn’t 
want to make them  sober o r anxious 
by anything that I had said, but I 
wanted them  to go back to the ir sports 
and their studies and enjoy all the 
good times they could possibly have 
learning to use their hands as well as 
their heads in doing and thinking 
things tha t would be useful and help
ful and in that way they would be 
m aking the best possible preparation 
for the “decline of life.’’

Now I said, “ Children go back tc  
your play and when the bell rings, tc 
your studies; just think that in all 
these things you are doing tha t which 
will add to your pleasure and profit 
to-day and will be m ighty useful in 
giving you, by and by, a beautiful old 
age in which o ther children will de
light in the th ings you can say and do 
that you are learning righ t here and 
that will sweeten and beautify the “de
cline of life.”

They again betook them selves to 
their games and the sweet little girl 
who had climbed into the  seat with 
me slipped her hand in mine and 
said, “ I am going to try  and be as 
good a grandm other as m y granny 
who makes all sorts of th ings for me 
and laughs and cries w ith me. She 
is a dear.” Then there was a com 
motion on the playground. A lad had 
gone into the dark closet of the school 
house and fished out a m ask w ith grey 
whiskers. H e slipped it over his 
round face and called out, “Mr. G ar
field. w ouldn’t I m ake a jolly old 
G randpa?” The boys and girls ga ther
ed around him and tu rn ing  to me 
yelled, “H ere’s your decline of life.”

Yet I know, and you know  from 
your life’s experiences, th a t in spite 
of this a ttitude of careless, roystering. 
fun loving children,m any of them  will 
recall the incident and its lesson in 
m anhood and womanhood and give 
serious thought to  its im port. “A 
sower w ent out to sow and some seed 
fell on good soil and bore a crop that 
sprang up and grew  yielding a t the 
rate of th irty , sixty and a hundred 
fold.” Chas. W . Garfield.

Spray Used To Combat Caterpillars in 
London.

London, Aug. 14—L ondon 's plague 
of caterpilars has attained such pro
portions th a t it claimed the attention 
of Parliam ent, even in the rush of the 
last day’s session. Capt. D. H . H ack
ing. U nder Secretary for the  Hom e 
Office, replying to the question of an 
alarm ed member, said that thousands 
of gallons of spray were being used 
in the royal parks to rid them  of the 
pests, which are dam aging trees and 
dropping on the necks of park visitors.

Selling is made easier when the 
salesman can inspire confidence in 
himself and in the article he is selling. 
The salesman who talks freely, easily 
and knowingly about an article is the 
salesman who inspires confidence.

Gabby Gleanings From Grand Rapids.
G rand Rapids, Aug. 24— Frank 

Sm itton, form erly with the Judson 
Grocer Co., who w ent to Bad Axe 
two m onths ago to take the position of 
buyer for the Clark & M cCaren Co., 
has returned to Grand Rapids, solely, 
he says, because of the objection of 
his family to a sm all tow n environ
ment.

P aul K em pter, stew ard of the P an t- 
hnd H otel, has secured the Am erican 
agency of a pipe invented by  his 
b ro ther in G erm any which absorbs 
the nicotine in the tobacco by means 
of the round of paper introduced in the 
stem. The invention looks like a 
world beater to those who have seen 
it.

Foster, Stevens & Co. have con
cluded to  close out their retail stock 
and transfer their wholesale stock to 
the building they purchased of the 
H eystek Company, on Commerce 
stree t between now and Jan. 1.

H. W . Spindler (M ichigan H ard 
ware Co.) recently m otored to D e
tro it with his family. H e reports the 
open space in the pavem ent a t P ra tt 
Lake properly oiled, but says he m et 
two o ther open spaces between L an
sing and D etroit w’hich are a disgrace 
to  the road m anagers.

A. R. L ow ry has resigned his posi
tion as buyer for the local branch of 
the N ational Grocer Co. to take a 
similar position with the Clark & M c
Caren Co.. Bad Axe. Mr. Low ry was 
born at Tecum seh, Mich., Oct. 27, 
1881. H is father was engaged in the 
retail grocery business in Tecum seh 
for thirty-five years. Mr. L ow ry’s 
first dip in business, outside of his 
father's store, was with the Dow-Snell 
Co., of Toledo, as office boy. H e g rad 
ually W’orked up to the position of 
traveling salesman. A fter seven years 
with the Toledo house he w ent to the 
Bay City branch of the N ational G ro
cer Co., which house he served as buy
er for eleven and a half years, com ing 
to the G rand Rapids branch three and 
one-half years ago in the same capac
ity. H e is affiliated with the Masonic 
fratern ity  and a m em ber of the F irs t 
M. E. church o f Grand Rapids. H e 
was m arried in 1907 to Miss Eva Jones, 
of Bronson. T hey have two daugh
ters. H e severs his present connec
tion on Saturday of this week and 
sta rts  in on his new position at Bad 
Axe next M onday. H is successor in 
Grand Rapids will be T. C. Anderson, 
who has been buyer for the National 
Grocer Co. branch at A lpena for sev
eral years.

Cherry cider, as originally made and 
sold along the line of M 11, was a 
m eritorious product, because it was 
made direct from the ripe fruit, either 
fresh from  the tree or after being 
frozen _ in cold storage warehouses. 
T he pioneer m aker (H ouse) secured 
a tang  which m ade the product very 
palatable by crushing the nit and using 
the juice from  the pit as well as the 
fruit. T he dem and increased to such 
an exten t th a t the m akers found it 
necessary to secure o ther sources of 
supply, so they drew  on the canneries 
for the juice which is not incorporated 
in the canned fruit. The result is a 
sickish, sw eetish concoction which 
hears little resem blance to the original 
product. The juice is still fu rther de
teriorated  bv the retailers along the 
pike who dilute it to such an extent 
that it becomes a weak solution in
stead of an extract. T here was an 
opportunity  to create a wholesome 
product which would have added much 
to  the pleasure of travelers along the 
pike, but the greed of the caterers has 
sounded the death knell of the industry.

Late N ew s From the Head of Lake 
Charlevoix.

Charlevoix, Aug. 24— S. C. Linden- 
thal. of Chicago, came here to the 
E lston cottage to  visit his family. He 
stopped over at K alam azoo and Grand 
Rapids to visit the clothing m erchants 
and asserts th a t the outlook for fall 
trade is very good.

J5. M. Henschel. of Buffalo, says:

The slogan “See America first” is a 
striking one to a w orld traveler, as I 
have been, when for the initial trip 
1 look upon Charlevoix the Beautiful. 
I have been along the shores of the 
Jordan in Palestine, down the Nile 
in Egypt, am ong the m ountains of 
Switzerland and the lakes of Italy. I 
have visited 90 per cent, of all that 
is w orth seeing in the glorious U nited 
States—all exceedingly interesting and 
beautiful—but I w ant to  tell you 
Charlevoix the Beautiful is rightly  
named, for it is grand. A busy city 
nian— I am in the real estate business 
—can go back home after a few w eeks’ 
stay here, filled w ith new  vigor and 
new life for the strenuous m onths to 
come. Real estate today, though at 
a stand still, is as healthy as ever, for 
the tru th  is no one w ants to sell any 
parcel unless a t a profit and why peo
ple don’t buy is just a t present is m ore 
than  I can understand. W ith  faith re
stored then all business will be again 
good.

I am inform ed that Mr. W rigley’s 
vacht Speedjack was in Lake Charle
voix while I was in Chicago for a 
few days. I regre t that I m issed the 
opportunity  to call on Mr. W rigley, 
adm ire his boat and speak of old days.

In  1912 I made a trip  around the 
world on the steam ship Cleveland and 
one evening we had a m asquerade and 
I was a peddler selling W rigley’s gum. 
M ost folks liked it and those who 
never chewed before got used to it. 
In  the m orning I was called before the 
captain, who inform ed me that the 
stew ard reported the boat w as full of 
gum rem nants and they  had to scrape 
it from  deck to  rail, but my adertis- 
ing stun t w'as a  success. I had my 
photo taken and sent it with a proper 
report to  the W rigley Co. to  Chicago. 
In  turn, I received a very nice le tter 
from  Mr. W rigley th a t he would 
m ake the same trip  on the same boat 
and he thanked me for the free adver
tising stunt. As I rem ained in H ono
lulu to m ake the re tu rn  part of the

same trip  I had the pleasure to  meet 
W m . W rigley. Jr., and his wife and 
son, Philip K. W rigley, who were 
wonderful traveling companions. W m. 
H. Stanley, who a t tha t time was on 
the boat and who now is V ice-Presi
dent of the com pany, has been nice to 
me ever since in sending me the vari
ous kinds of gum they m anufacture 
and I have enjoyed dividing it with 
m v friends. T his has been going on 
for thirteen years. L et us hope it will 
continue for th irteen  more.

L. W internitz .

Kalam azoo— The Sam Folz clothing 
store, 120-122 E ast M ain street, is this 
week observing its 42nd anniversary 
of continuous business in Kalam azoo 
The occasion is being featured bv 
special offerings. The Folz store was 
first opened Aug. 24, 1884, by Samuel 
Folz, now deceased. I ts  first location 
was in the building now occupied by 
the H udson Lunch, in E ast Main 
street, one door from Main and B ur
dick streets. In 1891 Mr. Folz moved 
his business to the block a t the South
east corner of Main and Portage 
street, known throughout S outhw est
ern Michigan as “The Big Corner.” 
T here the store was operated until 
1923. when the business w as moved to 
120-122 E ast Main street, in a new 
buiding. Samuel Folz, founder of the 
store and form er postm aster of K al
amazoo, died in May, 1924. Since his 
death, a son, H arry  Folz, has m anaged 
the Folz store.

If you fear criticism  and dislike hard 
work, stick to the job at the bottom  
of the ladder. The positions at the 
top carry the big responsibilities as 
well as the b ig money.

A Composite Picture 
of a Reynolds Shingle
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THEY MUST BE GOOD



I You Can Call Your Customers j
I Benton Harbor Know1 b y

I Long Distance
that the q u a lity  of well advertised I 
brands must be maintained. You. 1
don’t w aste time telling them1 for 35c about unknown brands. I

I from You reduce selling expense in off-I G RAND R A PID S ering your trade such a well-known
I A f t e r  8:30 P. M. brand as
1 Here are the rates:I D A Y
I 4:30 A. M. to 8:30 P. M.
| “Anyone” call _ _______ 60c
I “Particular Person” c a ll___ 80c K GI N IG H T  
I A f t e r  8:30 P. M.
I “Anyone” call _______ 35C
1 “Particular Person” c a ll___ 80c

I “Anyone” call means that central 
I needs only to get any person who 
I answers at a given number—while 
I a “Particular Person” call means 
I that central will have to locate a 
I particular person at the number 
| given. This takes more time and 
1 therefore costs more.

B a k i n g
P o w d e r

S a m e P rice

for over 35 years 1
25 ounces for 25c 1

I “Anyone"  calls save money.

I )$

The price is established through || 
our advertising and the consumer 
knows that is the correct price. I 
Furthermore, you are not asking
your customers to pay War Prices.

Your profits are protected.
M ICHIGAN BELL TELEPHONE 1

COM PANY M illions of Pounds U sed
I One System One Policy Universal Service by O ur Q ovem m ent I



STRENGTH ECONOMY

THE MILL M U TU A LS  
AGENCYLa r is in g Michigan

Representing the

MICHIGAN MILLERS M U T U A L  
FIRE IN SU R A N C E  C O M PA N Y

A N D  ASSOCIATED COM PANIES

Combined Assets • !  Group

$33 ,3899*09 '2 8
20%  to 40%  Savings Made Since Organization

FIRE INSURANCE—ALL BRANCHES
Tornado—A utom obile—Plate Glass

HOW MANY
Please?

If she says “one,” it s be
cause she doesn t know 
the goodness and conven
ience that B O R D E N ’S 
offers in dozens of daily 
uses. Tell her to use 
B O R D E N ’S in all her 
cooking — wherever the 
recipe calls for milk. Then 
sell her six cans at a time.

The Borden Company
NEW  YORK, N.Y.

Hart Brand Canned Foods
FRUITS

Red Sour Cherriea Black Raspberries 
Red Raspberries Pears 
Strawberries Plums
Blackberries Peaches
Gooseberries Apples

VEGETABLES
Peas
Corn
Pumpkin
Succotash

String Beans 
Green Lima Beans 
Red Kidney Beans 
Squash

HART BRAND canned foods are prepared from the finest products of the garden, orchard 
and farm. They are gathered and packed in the most prime condition.
HART BRAND canned foods are strilizd by heat alone and packed under the most sanitary 
conditions.
JUNE GARDEN PEAS fresh to your table from HART BRAND cans ready to serve.
Put the Summer Garden in Your Winter Pantry.
HART BRAND gives you selection from the finest garden peas, the best succulent sweet com, 
the highest quality string beans, lima beans and succotash.

Michigan Canned Foods for Michigan People

P r e p a r e d  b y  W . R . R O A C H  & C O M P A N Y
Ma i n  Of f i c e :  G R A N D  R A P I D S ,  M I C H I G A N


