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Why People Go to Church

Some go there to use their eyes,
And newest fashions criticize,
Some to show their own smart dress, 
Some their neighbors to assess; .
Some to scan a robe or bonnet,
Some to price the trimming on it,
Some to learn the latest news,
That friends at home they may amuse. 
Some to gossip false and true,
Safe within the sheltering pew,
Some go there to please the squire, 
Some his daughter to admire,
Some the person go to fawn,
Some to lounge and some to yawn, 
Some to claim the parish doles,
Some for bread and some for coals, 
Some because it’s thought genteel, 
Some to vaunt their pious zeal,
Some to show how sweet they sing, 
Some how loud their voices ring.
Some the preacher go to hear,
His style of voice to praise or jeer. 
Some their sins to varnish o’er,
Some to sit and doze and nod,

Some go to church just for a walk, 
Some to stare and laugh and talk, 
Some go there to meet a friend,
Some their idle time to spend, 
Some for general observation, 
Some for private speculation, 
Some to seek or find a lover, 
Some a courtship to discover, J23
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But few to kneel and worship God.
R e v . ,T. S. B o u g h i e r .



W E  CAN S H IP  IM M E D IA T E L Y
An approximate inventory of your candle stocks will indicate the styles needed for 
your holiday sales«
To insure your receiving the desired styles at the earliest moment, your holiday candle 
order will receive preferred attention.
If you have delayed ordering your holiday candles, we suggest that you communicate 
with us to-day and receive the benefit of our prompt service. Place your order with the 
Candle Shops and we will ship the desired styles at once.

r"TH E C A N D L E S  illustrated will sell 
quickly at a profit and increase your 

business. These candles justly may be 
called “Holiday Favorites.”

Your attention especially is directed to 
the Dinette Taper. This aristocrat of 
tapered candles meets with enthusiastic 
reception wherever it is shown. In struc
ture it resembles a four-shaft Gothic 
column. It is graceful as the slenderest, 
well proportioned pinnacle. And in 
craftsmanship and refinement, it is sug
gestive of Old World Cathedrals. The 
Dinette Taper is a pleasing departure 
from the ordinary tapered candle.

The bright red Yuletide is greatly used 
for burning in the windows during the 
evenings from Christmas to New Years.
Also, it may be used to add warmth and 
color to home decorations.

When you communicate with us or with 
our representative, ask about the attrac
tive Display Chest which is furnished 
upon request with full case orders for 
Dinette and Superla Dinner Tapers.

STANDARD OIL COMPANY
(INDIANA)

910 South Michigan Avenue - Chicago, Illinois

YULETIDE
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CHICAGO’S FOOL MAYOR.
If the Chicago Board of Education 

adopts M ayor T hom pson’s suggestion 
to have the school teachers of that 
city supplement by verbal instruction 
such histories as neglect and ignore 
American Revolutionary heroes of for
eign birth, it is to be hoped that the 
teachers will be a little more careful 
concerning those heroes than the M ay
or himself has been. According to 
the dispatches from Chicago, he named 
eighteen soldiers who are “skim pily” 
treated in the histories of to-day, “only 
two of whom  were Am erican born. Of 
the others two were Polish, two Ger
man, one D utch and eleven Irish .” 
W hen the teachers scan the M ayor’s 
list thev are likely to disagree with 
him regarding the nationality of some 
of the heroes he m entions. H e can 
hardly take refuge behind the sta te
m ent that when he used the term  
“foreign born” he m eant “of foreign 
extraction,” for th at phrase would in
clude the entire Continental Army. 
Doubtless there will be some teachers 
bold enough to  tell him that Anthony 
W ayne was born in Pennsylvania, 
H enry  K nox in M assachusetts, Daniel 
M organ in New' Jersey, John S tark in 
New H am pshire and Philip Schuyler 
in New York. T he M ayor’s “ foreign" 
list, however, should create a discus
sion wrhich will lead Chicagoans who 
heretofore have taken their history, 
from the M ayor’s cam paign speeches 
to open their dust-covered histories 
and look up his citations for them 
selves. T h a t will be a decided gain.

THE CRUX OF THE MATTER.
President Coolidge puts his finger on 

the core of the trouble in the soft- 
coal d istricts when he intim ates that 
the industry is in a condition that 
m akes it difficult for some operators 
to pay the wage scale proposed by 
the m iners. T he industry is econom 
ically ill. I t  is badly in need of re
organization. Mr. Coolidge indicates 
that re-organization is going on. T o  
the m iners who are dependent upon it 
for a living the process seems very

slow'. T he situation is som ewhat par
allel to that in Great Britain, although 
in the B ritish mines there are antiquat
ed m ethods of handling coal which are 
not to be found in this country. The 
tragedy of the whole m atter is that, 
while the cause of the unfortunate 
state  of affairs is well understood and 
has Seen well understood for some 
time, there is great slackness in taking 
hold of it and doing w hat is necessary 
to straighten  it out. T h at there are 
too m any coal fields, for instance, is 
adm itted, but the steps which should 
follow this realization are not being 
taken with any perceptible speed. T he 
delay, with the labor troubles which it 
naturally  invites, plays into the hands 
of those who urge governm ental in
terference. So long as the public gets 
enough coal and there are no bloody 
outbreaks in the coal districts the ques
tion m ay hang fire- But neglect is a 
poor m ethod of solving a problem 
like this.

OUR GREATEST MENACE.
Science no sooner conquers one dis

ease than the increasing prevalence of 
another constitutes a menace to  the 
health of the Nation and challenges all 
the resources of m odern medicine. T o
day it is cancer. T his dread disease 
of middle age is adm ittedly increasing 
throughout the U nited States, as the 
control of o ther diseases prolongs the 
average span of life and brings us 
unscathed into the cancer danger zone, 
and although it is not necessarily fatal 
it m ust be treated in the early stages 
“ to have a fair chance of cure.” T he 
m ortality  statistics show that one in 
every eight men between the ages of 
55 and 70 and one in every five women 
between 45 and 65 die of cancer. “The 
m ost reliable form s of treatm ent,” ac
cording to the findings of the In te r
national Sym posium  on Cancer, “in 
fact, the only ones as yet justified by 
experience and observation, depend on 
surgery, radium  and X -rays.” I t  is in 
view of these two factors—the preval
ence of cancer and the virtual im pos
sibility of treating  it with any success 
except in the earliest stages— that the 
American Society for the Control of 
Cancer is now in the m idst of its cam 
paign to dissem inate inform ation about 
the disease, provide for free exam ina
tion and diagnosis throughout the 
country and raise funds for fu rther re
search into its causes and possible 
cures. I t  is not the purpose of the 
cam paign to  frighten unduly those who 
are approaching the danger period, but 
it is believed that a “cancer phobia” 
which would impel people to undergo 
regular physical exam inations would 
be the best preventive of the disease 
now possible.

SHAPES OUTLOOK ON LIFE.
Religion is a forced decision on 

which depends our entire outlook upon 
life, as well as our conception of God. 
O ur whole life is shaped by the de
term ination to consider the creative 
power of God and the universe either 
as pure physical m achines or as beau
tiful and divine forces, he said. The 
form er is a life of hopelessness, of 
cynicism ; the latter of hope, idealism.

W e are living in a tim e of religious 
confusion. At present religious opin
ions are painfully upset. You must 
decide w hether C hrist is a revelation 
or a psychological spark struck off in 
a collision. You have to live one way 
or the other. George B ernard Shaw 
ascertains that what a man believes 
depends not on his creed, but on the 
assum ptions on which he habitually 
acts.

H ope and hopelessness are not the
ories. T hey are questions of living. 
One recalls C hrist’s estim ate of man. 
T he other from  the m outh of Mencken, 
says that man is a sick fly. W e m ust 
decide on one of these. N eutrality  is 
a figment of the imagination on the 
basic issue of life. To live with a con
sciousness that life is purposeles means 
nothing. T h a t’s hell. But to  live with 
a consciousness that God is revealed 
by Christ, and that life is full of bound
less possibilities— that’s Heaven.

CANNED FOODS CONDITIONS.
Canners have capitalized as much as 

possible upon the reduced pack of 
nearly all commodities this season un
til it has been pictured that a m arked 
shortage is in sight. T hat contingency 
is not indicated by the vast supply of 
canned foods on hand in secondary 
m arkets. So fa r resales have not been 
an im portant factor in influencing 
prices at the factory but there has 
been some resale business put through 
where an original holder has been con
tent to take a profit on his goods ra th 
er than to carry them  for his own out
lets later on. T here prom ises to be 
considerable trading in the resale field 
during the com ing m onths and its ex
tent will be largely determined by the 
trend of the m arket.

Persons outside of France can easily 
understand the grow ing feeling in 
Paris in favor of allowing the U n 
known Soldier to sleep in peace. The 
pilgrim ages to lay a wreath upon his 
tomb are beginning to lose their sig
nificance as the custom  becomes a 
m eans for personal exploitation and of 
glorification of the vistor ra ther than 
of the U nknow n Solder. T here  is a 
vast difference between the widow 
who silently places her token of re
spect beneath the Arc de T riom phe 
and the self-im portant patrio t of w hat
ever country who makes his pilgrim 

age to the F rench shrine while gen
darm es salute and movie cam eras 
click T he French are too hospitable 
to refuse what should be a privilege 
to any visitor who asks to pay his re
spects to the Unknow n Soldier, but 
there have been many instances with- 
ing the  past year when the tribute was 
entirely secondary to the visitor’s de
sire to win attention for himself. It 
has been suggested that fu rther pro
fanation of the tom b could be preven t
ed by rem oving it to Les Invalides, 
where the Unknow n Soldier could lie 
beside Napoleon. W hatever may be 
done about changing the tomb, it is 
certainly fitting that any public cere
mony of tribute should be limited to 
those w orthy of such a privilege. 
Am ericans have been, perhaps, the 
w orst offenders against good taste in 
this m atter, but Paris may be assured 
of American understanding and sym 
pathy for anything that may be done 
to preserve the sanctity of the U n
known Soldier’s tomb.

In voting for a pension to the widow 
of M ajor General Leonard W ood the 
m em bers of the Cuban House of Rep
resentatives have graciously shown that 
the island republic still rem em bers the 
services which General W ood rendered 
when Cuba took her place am ong the 
nations of the world. W hile the Cu
ban knew that the Spanish-Am erican 
W ar would mean the release from their 
overseas rulers, they were by no means 
clear regarding what their future would 
be when the American Goversm ent as
sumed control pending the setting up 
of the new governm ent. The island 
was overrun with well-m eaning re
form ers who knew w hat the Cubans 
wanted even better than the islanders 
did themselves. O ur first a ttem pts to 
establish law and order were not so 
successful as we had hoped. Later 
General W ood became m ilitary gov
ernor. It wasn’t an easy job. M any 
citizens of this country favored sub
stitu ting  Anglo-Saxon culture for the 
Latin, which had prevailed there for 
centuries. General W ood was severe
ly criticized when he refused to in
terfere with am usem ents, games and 
social conditions of the Cubans, but 
his governm ent of Cuba became one 
of the great achievem ents of his life. 
The Cubans have shown after a quar
ter of a century that they  understood 
him better than some of his own coun
trym en did at the time.

Congressm an Snell says th at the 
Boulder Canyon Dam, Muscle Shoals, 
Mississippi flood control and the Great 
Lakes-to-A tlantic w aterw ay project 
should all be disposed of at the coming 
session of Congress. If  this proves 
true the “w ets” will occupy a large 
part of the political stage this w inter.



2 M I C H I G A N  T R A D E S M A N N o v em b er 30, 1927

IN TH E REALM OF RASCALITY.

Questionable Schemes Which Are 
Under Suspicion.

A sw indler has been counterfeiting 
the rose, and we don’t m ean “Abie’s.” 
H e has been im itating or diluting the 
perfum e of a well-known French firm 
and selling it as the genuine article to 
retail shops. N ot only the rosee, but 
chypre, l’origan and o ther fancy scents 
have been watered and doctored and 
put into bottles that are exactly like 
the originals. Labels, corks, wrappings 
and boxes have been made up to look 
like the package of the real perfume, 
and about the whole has been sprayed 
the familiar arom a of the Paris house. 
T he story of this counterfeiter reads 
very much like the sto ry  of detected 
bootleggers. In  their possession the 
police also find bottles;, labels, stop
pers and cartons m ade in close imita
tion of containers of genuine liquors. 
T here is one point o f difference. The 
bootleggers, despite all their elaborate 
efforts to  make their hom e-m ade gin 
o r whisky look real, can hardly expect 
to  be believed. The perfume swindler 
had no such skepticism to contend 
with. H e passed himself off as a bona 
fide salesman of the m anufacturing 
house, and the unlucky retailers were 
completely taken in. Im ita ting  per
fume seems to  be a new form  of graft. 
Crooks and confidence men are usually 
satisfied with the old games, but oc
casionally a fellow of inventive mind 
thinks up a new one. T he next m an 
to try  it, or the o ther m em bers of this 
one’s gang, will not be so fortunate, 
for retailers will suspect all perfume 
salesmen of running their own still and 
doing their own bottling.

No one, as far as is known, has been 
able to determ ine accurately the aver
age num ber of callers which the busi
ness executive receives in his office 
each day, but the num ber is known to 
be very large. Aside from custom ers 
and clients, there comes in and out of 
his office a veritable stream  of indi
viduals and salesmen urging the pur
chase of everything from  books and 
office supplies, to  insurance o r  auto
mobiles. Scattered am ong these legiti
m ate business offers are a few which 
should have careful scrutiny. N ot tha 
least of them  is from the salesman who 
sol’cits advertising space or directory 
listings for a fraudulent or questionable 
publication. T he perpetrators of fraud
ulent directory schemes, who it is esti
m ated, collect a sum of money each 
year running into possibly seven 
figures, do not confine their activities 
to  one line of business. Every busi
ness m an no m atter w hat his industry, 
is a targe t for the fraudulent directory 
solicitor. This solicitor en ters the busi
ness office under m any guises and 
aliases. On m any occasions he enlists 
the aid of the telephone in furthering 
his illegal practices. Business and city 
directory listings are his bait in m ost 
instances, and have borne the brunt of 
his activities so far, for obvious rea
sons. As m odern business has grown 
m ore complex, the need for specialized 
directory service has also grow n and as 
this phase o f the publishing business 
expands so opportunities increase for 
the unscrupulous prom oter to  vend his

wares. The need of protection for the 
business man, his firm, legitim ate di
rectory  publishers and the general 
public is apparent.

T he N ational B etter Business Bu
reau and its forty-one affiliated local 
Bureaus as well as fifty-six directory 
publishers represented in the Associa
tion of N orth Am erican D irectory 
Publishers and the Business Reference 
Publications which stand as a protec
tive b arrie r between these directory 
parasites and the public. A report just 
completed by the N ational Better 
Business Bureau covering a period of 
eight m onths, Feb. 1, to  Oct. 1, 1927, 
describes this Nation-wide machinery 
for public protection. For five years 
the Bureau has investigated countless 
questionable directory solicitations. At 
present, there is in action a system  by 
which each Bureau is immediately and 
fully informed of the work of the N a
tional and o ther local Bureaus on ques
tionable directory projects and the past 
records of individual solicitors. Quick 
and easy reference to  this veritable 
gold mine of inform ation has played 
no small part in the apprehension and 
subsequent conviction of m any fraudu
lent operators. W arnings, in many 
instances have been distributed in ad
vance of solicitation in certain sections, 
thereby spiking the guns of the ir
regular solicitors before they start 
operation.

The schemes employed by such op
erators are m uch alike. Seventy-five 
enquiries received by the Bureau from 
the public during the period covered 
by the report disclose about three gen
eral types which have, apparently, 
proved the m ost rem unerative to  the 
illegal solicitor. Perhaps the m ost 
well-known, is th a t type which trades 
on the name of a wrell-known city di
rectory. One m an who operated in 
this fashion was subsequently arrested 
in St. Louisi through the co-operation 
of the N ational and local bureaus for 
passing worthless checks. This indi
vidual had hired an office and  installed 
a battery  of telephones with operators 
who successfully called up business 
firms in that city and requested listings 
in the new “city directory.” Unless 
the person or firm solicited investigated 
he assum ed solicitation to  be from the 
regular city directory. O ther solicitors 
represent that space which they offer is 
for well known and legitim ate pub
lications.

A second trend in directory frauds 
deals with th at operator who sends out 
a bill for listing w ithout prelim inary 
solicitations. W hile not exactly similar, 
but one which has proved very mis
leading is the practice used by a so- 
called “Association.” T he operations 
of th is organization occasioned many 
complaints from business firms and in
dividuals who had signed w hat they 
thought was a request for information 
in a free listing, only to learn later 
that they  had signed a  contract. Very 
profitably, the National Bureau’s ad
vice to Read Before You Sign m ight 
have been applied here for the blank 
which the com plainants signed carried 
the contract in very fine print in an 
upper right hand box of the letterhead.

balancing a cut of the directory which 
appeared in the upper left hand com er. 
U nder the term s of th is  contract, the 
signer had agreed to pay $50 per year 
for two years for space in the  di
rectory.

A nother objectionable m ethod prac
ticed by directory operators is to col
lect, o r  a ttem pt to collect, repeatedly 
for the same listing or advertisem ent. 
In  the last few m onths, the combnied 
efforts of N ational and local bureaus 
in checking this type of solicitor were 
exceptionally productive. One solici
tor, who had defrauded business con
cerns in many cities for a period of 
years, was sentenced in Philadelphia 
to from three m onths to three years’ 
im prisonm ent. An interesting out
come of this conviction was the de
struction of directory m aterial which 
the operator adm itted having at his 
home. Tw o bureau representatives 
discovered and burned in the family 
furnace tw o trunkfuls of “working ma
terials” which had been collected over 
a period of years. A nother individual 
who was apprehended in Syracuse, N. 
Y., is alleged to have collected from 
the same firm on seven different oc
casions. W hile it is impossible to ap
prehend or check the perpetrators of 
all fraudulent directory schemes, the 
National and local bureaus in the fund 
of inform ation which is now on hand 
and being added to daily, are building 
an effective barrier to their wide
spread operation. I t is due to  the bu
reau’s extensive fact-gathering facili
ties and the active support given to it 
by legitim ate directory publishers that 
m any questionable directory solicita
tions have been successfully checked 
with increased protection to business 
and the public.

Corporations Wound Up.
The following M ichigan corpora

tions have recently filed notices of dis
solution with the Secretary of State: 
Anchor Drawn Steel Co., Detroit. 
Sparta Lum ber Co., Sparta.
Hom e Lum ber & Fuel Co., Alma. 
Ruggles M etal Products Co., Grand 

Rapids.
Carp Lake M anufacturing Co., Grand 

Rapids.
W ilcos M otor P arts and M anufactur

ing Co., Saginaw.
W ilbertm ere Orchards, Inc., Detroit. 
M aytag-D etroit Corp., Detroit.
Farm ers State Savings Bank of St. 

Johns, St. Johns.
D oerr M anufacturing Co., Grand R ap

ids.
W hitm an & Barnes M anufacturing Co., 

Detroit.
N orthern Jobbing Co., Dowagiac. 
Mausoleum Construction Co., Benton 

H arbor.
N orthern O rchards Co., Ishpem ing. 
Nichols & Co., Inc., Detroit.
Owen & Graham  Co., Detroit. 
Bessem er A uto Service, Bessemer. 
W akefield A uto Service, W akefield.
G. H . V ickery Coal Co., Detroit. 
Dupin H otel Co., Detroit.
D resser Clothing Co., Detroit.

An interviewer once questioned a 
big executive as to w hat he considered 
the greatest qualifications for a suc
cessful selling career. “Just the same 
as for a chorus girl,” answered the 
voice of experience, “tw o good legs.”

The pitcher who tries to  um pire a^ 
\vell as pitch m akes a fizzle of both.

NO VIRTUE IN BEING RIGHT.

Unless One Is Ready To Defend His 
Position.

Everyone who is candid w ith %him- 
self, and who m aintains a first-hand 
acquaintance w ith the facs, will readily 
adm it th at there is a battle  royal now 
being staged between syndication and 
independent m erchandising in to-day’s 
field of business. O r shall we say that 
there would be, if the independent 
forces were inclined to  put up a fight? 
If there is a  spot in the country where 
there is no fight being made, it is 
because the independents refuse. T he 
centralized powers of business never 
hesitate.

W hy is it that the vast m ajority of 
independent m erchants are content to 
abide in the deepest throes of a sweet, 
supine sleep, their somnolence abso
lutely unbroken by either the noise 
of battle or the silence of their cash 
registers? I t  is easy to  be understood 
how the independent grocer who has 
been a farm er the first forty-five or 
fifty years of his life and retired into 
the grocery business would prefer to 
make the m ost of his situation and hang 
on by his eybrows as long as possible. 
But how young men or veterans seas
oned in the ranks of business can 
stand by in unruffled resignation to 
w hatever fate may be theirs is a phe
nom ena which I cannot begin to 
fathom.

Is it possible that it is because the 
average m erchant in the independent 
ranks has no conviction on the point 
at all? Is  his view of the syndicate 
com petitor based entirely on the 
grounds th at all is fair in business so 
long as you can get away with it? 
W hen he is informed that a half million 
dollars have been spent out of the 
earnings of his neighborhood ’ people 
directly into the coffers of the mail 
order house, chain store or peddler, 
w hat is his reaction? If he sees in 
this condition a real menace to the 
fundam ental structure  of his neigh
borhood, he is well on his way to  be
com ing an able w arrio r; but, if he 
merely sees so m any shekels lost to 
his bank account, then he is asleep at 
the switch. W h at is more, until he 
awakens to the facts of the situation, 
he is justly entitled to the m ost abject 
drubbing that the big fellow can give 
him.

There is a popular im pression run
ning ram pant in the public mind, which 
influences people to  consider a deed 
less w rong so long as the perpetrato r 
“gets away w ith it.” I t  is a bigger 
crime to be caught than to  break  the 
law. And the average independent 
m erchant is no strik ing  exception to 
the rule.

M ost men of business will adm it 
that centralized form s of m erchandis
ing, because of their concentration of 
the money-flow tow ard the large m e
tropolitan centers, are breaking the 
law of economics and sound business. 
Yet the activities of these forces go 
by unchallenged.

This attitude of the so-called A m er
ican is unbecoming, to  say the least. 
I t  is not the spirit which was responsi
ble for the birth  and rearing  of this
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country. T here  was a financial reason 
for the R evolutionary W ar, it is true. 
T he Boston T ea  P a rty  was staged be
cause of an unjust levy by the British 
crown upon the Am erican colonists. 
But it w as not the actual cents per 
pound of tea th at aggravated  the re
bellion. I t  was the principle of the 
thing. T he fiery o rator did not plead 
th at the oppressed colonists could not 
pay the tax. T he principle was that 
“taxation w ithout representation is 
tyranny” and the fighting men of th ir
teen colonies proceeded to  go to  the 
m at with the red-coats, swore support 
to the D eclaration of Independence 
and fought it out.

The m ost unprejudiced, disinterested 
individual in the world, if he be in 
possession of an intim ate knowledge 
of tim e-tried economics, m ust declare 
that the cause of the independent m er
chant, on the whole, is the comm ercial 
safeguard of the consum ing public. 
Centralization m eans syndication; syn
dication carried to its culm ination 
means the inevitable elim ination of 
com petition; and com petition is the 
only effective protection known thus 
far against public imposition in the 
m arking of the price tag. T h a t is a 
principle. H ave we come to a day 
when Am ericans will fight for the dol
lar, but sacrifice a principle?

“Then, w hy is the public so crazy 
about price; and why is it so ignorant 
in values?” asks some m erchant from  
his perch on the counter, “if th at is a 
principle, why can’t the public see it?”

T he answ er is th is: If  the m erchant 
doesn’t  think enough of his scalp to 
tell the public w hat the situation is, 
the public should worry. H ow  can a 
m erchant expect the public to take 
seriously a threatened menace, when 
the m erchant himself shows no evi
dence of concern?

Some say that the syndicate m er
chant cannot be stopped. I suppose 
some said the sam e of the red coats 
in 1775; but, fortunately, som eone else 
had a different idea and the fighters 
won.

T he syndicate can be stopped and 
there is just one force that can stop it. 
T h at force is neither governm ent nor 
legislation. T h at force is Public O pin
ion, and the edict of public opinion 
is final. If  the public will not pa tron
ize an institution, that institution will 
go out of business, regardless of its 
size. T his is a perfect illustration of 
the adage, “T he bigger they are, the 
harder they fall.”

W hen speaking through the m outh
piece of the M ichigan Tradesm an, I 
know that I speak to m erchants who 
are wide awake; because I know the 
m odern m erchant well enough to know 
that he doesn’t spend three dollars a 
vear just to give the mail m an a job. 
I know there are hard working, stra igh t 
th inking m erchants reading this col
umn each week and here is my word 
to you:

If the time ever comes that the in
dependent m erchant as a class is driven 
out of business to m ake room  for his 
syndicate com petitor, he can never 
truthfully  make the charge th at the 
syndicate ran him out of business. T he 
independent merchant wtU never be

beaten by the centralized m erchant. If 
he is ever beaten, it will be because he 
is« the victim  of his own yellow streak.

Plain talk? I plead guilty to  the 
charge. And next week, if I m ay pre
sume upon the good graces of this 
paper that long, I shall try  to answ er 
the question which M ichigan T rades
m an readers are beginning to ask me, 
in my rounds am ong them :

“W h at are we going to do about it?” 
W . H . Caslow.

New Stockings Start a Vogue.
Stockings no longer are selected with 

attention only to  color and weight, 
but now m ust be considered as well 
for their design and weave. T hey have 
responded to the trend of all fashions 
toward lively embellishm ent, w ith the 
result that they  have to  be chosen 
more carefully than  ever to  suit the 
rest of the costume.

In  hosiery for evening wear a t the 
m oment, the open-work m eshes are 
much in demand, especially those that 
show an alm ost infinitesimal dot in the 
center of each tiny web, and have 
in addition a very slender and grace
ful clock extending well up on the 
leg. A nother sheer stocking is made 
with a lacey knee design, which, al
though it is produced in weaving the 
silk, looks m ore like an insertion of 
real Chantilly lace, when especially 
made in black.

T he short sk irt no doubt has in
spired the idea for another style, in 
which a fancy banding is b rough t out 
in a jacquard  design ju st below the 
knee. Some of these designs are two 
or more inches wide and term inate in 
an open-work pattern  covering the knee 
joint. In another design of this style, 
in the composition of which the shoes 
seem to have had a say, there are deep 
ankle insertions worked out in oblongs. 
One side of these is bordered by very 
narrow  clocks, which end in a small 
replica of the original motif.

F o r those w ho prefer their stock
ings w ithout tracery, there are very 
sheer designs in gossam er weaves, with 
and w ithout clocks. Clocks, by the 
way, are a trifle wider.— N. Y. Times.

Gold Plated Jewelry Leads.
Gold plated jew elry is far outselling 

any o ther type in novelty lines, es
pecially the sets com prising necklace, 
earrings and bracelets. T he original 
pieces from  Paris are copied minutely 
and sold at a price, bringing some of 
the sm aller ones down as low a t $12 
per dozen. W ide bracelets made up 
of conventionalized m otifs a re  in de
m and for wear with the very long ear
ring. F la t chokers made of linked 
sections are sold for day and evening 
wear. Occasionally there is just a 
touch of silver introduced for contrast.

Name of Author Omitted by Mistake.
The article entitled Let U s Outlaw 

W ar on page 16 of this week’s issue 
is furnished by H on. Solomon Levitan, 
State T reasurer of W isconsin, who has 
given T radesm an readers pleasure sev
eral times in the past and  prom ises to 
continue to entertain  them occasionally 
in the future. Mr. Levitan is a re
tired clothing m erchant who went into 
politics as the crowning event of a 
long and prosperous business career.

BAKING POWDER
A b so lu te ly  Pure

is made with cream of tartar, derived 
from grapes, and for this reason you 
can offer it to your customers as a 
product of highest quality and purity. 
Royal is the only nationally distrib
uted cream of tartar baking powder.

You can make a very at
tractive window display with 
Royal Baking Powder cans, 
and it will not only sell Royal, 
but all the other baking in
gredients as well.

Royal Contains No Alum -
Leaves No Bitter Taste!
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Leave Your Estate **
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in Capable Hands
1 'you  A R E  BUILDING AN ESTA TE M A D E U P

A of life insurance, p roperty , investm ents, m oney

if*
*if

1 and, perhaps, a going business. l
P robab ly  you have m ade  a W ill in which you i

k have p rov ided  for w hat seem s to  you now  a  wise 
disposition of your assets.

Ï»
iIj

But have you taken  any precautions t9 assure 
th a t the E state you leave will b e  soundly and  cap 
ably  m an ag ed ? i

k By nam ing T he M ichigan T rust C om pany as *}L★
k Executor and  T rustee under your will, you will enlist >f

the services of specialists in E sta te  m anagem ent— *
m en of b ro ad  experience, sound judgm ent and 
financial responsibility w ith adequate  facilities a t 
their com m and.

*

j
M ay w e send you the last edition of our booklet, 

“ D escent and  D istribution of P ro p e rty ? ” I
I
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The first Trust Company in Michigan i*1
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MOVEMENTS OF MERCHANTS
Plym outh—Caesar Chodon has en

gaged in the boot and shoe business.
Reem an— Charles A. K atthous suc

ceeds J. A. Gamble in the grocery 
business.

W ilm ot—Charles W oodruff has en
gaged in the shoe and shoe findings 
business.

Kalamazoo—P ete r Sidorvish suc
ceeds Frank Grubka in the grocery 
business at 602 Mill street.

Lansing—C. C. Cogswell succeeds 
H azel Abel in the grocery and general 
store business at R. F. D. 3.

L ansing—Maurice A. H errick suc
ceeds E. J. Pierce in the grocery busi
ness at 635 N orth M agnolia street.

D etroit— Leo H. Rowley, Inc., 2457 
W oodw ard avenue, has increased its 
capital stock from $10,000 to $20,000.

D etroit—<M. Toum ajian, dealer in 
boots and shoes at 13325 E ast Jeffer
son avenue, has filed a petition in 
bankruptcy.

Ann A rbor—Conlin & W eatherbee 
succeed the Conlin Co. in the m en’s 
clothing and shoe business at 118 E ast 
W ashington street.

Dowagiac—W illiam  Britton, dealer 
in boots, shoes and m en’s furnishings, 
at 310 South F ron t street, has called 
a m eeting of his creditors.

Grand Rapids—John T hom as Batts, 
Inc., 710 M onroe avenue, has decreased 
its capital stock from  $150,000 to $35,- 
000 and 1,000 shares no par value.

Dundee — The River Raisin Fur 
Farm . Inc., has been incorporated with 
an authorized capital stock of $10.000, 
all of which has been subscribed and 
paid in in property.

D etroit—T he Renulife E lectric Co , 
4853 Rivard street, has been incorpo
rated with an authorized capital stock 
of $1,000, all of which has been sub
scribed and paid in in cash.

P e to sk ey — H enry Stewart. pro
prietor of the E m m ett Street Grocery. 
1002 Em m ett street, has sold his stock 
and fixtures to  Lee Vanderwee, who 
will continue the business at the same 
location.

Sault Ste. Marie— Krell & W aara, 
proprietors of the Union C lothing Co., 
have dissolved partnership  and the 
business will be continued by Michael 
K rell at the same location, 307 Ash- 
m un street.

D etroit—T he Cadillac Stone Co., 
7261 N uerenberg avenue, has been in
corporated with an authorized capital 
stock of $70,000, of which am ount $63.- 
200 has been subscribed and paid in 
in property.

Mt. P leasan t—C H. Tw ist has sold 
his bakery and confectionery stock to 
L. W . and H. G. H artsig . who will in
stall a lunch counter and ice cream 
parlor and continue the business under 
the style of the Spoon & Straw.

D etroit— Rhoda Burke, im porter and 
dealer in apparel for women at 1242 
W ashington boulevard, has m erged the 
business into a stock company under 
the style of Rhoda Burke, Inc., with 
an authorized capital stock of $25.000, 
$20,000 of which has been subscribed 
and paid in, $500 in cash and $19,500 
in property.

Ann Arbor—Guy W. Woolfolk & 
Co., retail dealer in furnishings and

apparel for men, women and children, 
has m erged its business into a stock 
com pany under the style of W oolfolk 
& Co., 336 South State street, with an 
authorized capital stock o f  $40,000, 
$27,000 of which has been subscribed 
and paid in in cash.

Sandusky—The Borden Co. conden- 
sery plant has been purchased by the 
combined Risdon and Gabel cream ery 
companies, of Detroit, announces G. A. 
Meyers, superintendent of the Borden 
Co. This announcem ent comes on the 
eve of the beginning of construction 
work on a new factory at Sandusky 
to  be known as the Sandusky Milk 
Products Co.

Manufacturing Matters
D etroit—T he Am erican Auto H eater 

Co., 5930 Com monwealth avenue, has 
changed its name to the Kozy Auto 
H eater Co.

D etroit—The Ace Tool & Die Co., 
1310 Maple street, has been incor
porated with an authorized capital 
stock of $10.000. all of which has been 
subscribed and $7,600 paid in in cash.

D etroit—The Le B aron-D etroit Co., 
11631 Mack avenue, has been incorpo
rated to m anufacture auto bodies and 
accessories, with an authorized capital 
stock of 5,000 shares at $20 per share, 
$100,000 being subscribed and paid in 
in cash.

M uskegon — The Muskegon F urn i
ture M anufacturing Co., Xims street, 
has been incorporated to m anufacture 
fram es for parlor furniture, with an 
authorized capital stock of $25,000. all 
of which has been subscribed and paid 
in in property.

D etroit—The Sundstrand Oil Burner 
Co., 14307 East Jefferson avenue, has 
been incorporated to m anufacture and 
sell oil burners and oil heating fur
naces, with an authorized capital stock 
of $10,000, all of which has been sub
scribed and paid in in cash.

Pullm an—The Pearl Cream ery Co. 
has been incorporated to  m anufacture 
and sell bu tte r and other dairy p rod
ucts, with an authorized capital stock 
of $15,003 common and $15,000 pre
ferred. of which am ount $20.000 has 
been subscribed and $9,306 27 paid in 
in property.

Owosso— T he Michigan Rubber Co. 
has been incorporated to m anufacture 
and deal in rubber goods, with an au
thorized capital stock of 20,000 shares 
at $10 per share and 100,000 shares 
class B stock at $1 per share, of which 
am ount $10,000 has been subscribed 
and $2,503 paid in in cash.

Battle Creek— Battle Creek has add
ed a new industry. The Standard 
P lating  and Novelty W orks will suc
ceed the Cueen City Plating  and Nov
elty W orks. T he form er company has 
leased the factory occupied by the Cole 
M anufacturing Co. and will sta rt pro
duction in the near future. Edw ard 
Holden, of Kalamazoo, and C. A. 
Crippen. of Battle Creek, are copart
ners in the firm The form er is sales 
m anager and the la tter factory m an
ager.

L ansing— Lansing will soon have 
another industry, a new company, in
corporated for $300,000 under the laws 
of O hio and named the M ichigan F er

tilizer Co., having purchasd a factory 
site on H ighm ont street. The com
pany will have a frontage of 400 feet 
on the Michigan Central railroad. W . 
J. Sprow and W. B. M erry, incorpo- 
reters of the concern, assert a build
ing will be constructed at a cost of 
approxim ately $115,000 and that be
tween fifty and 60 men will be employ
ed the first year.

Be on the Lookout For These Cheats.
Lansing, Nov. 29—A party posing 

as Mrs. R. N. Diltz, of Cynthiana, 
Kentucky, is operating through de
partm ent stores, passing worthless 
checks on the Second National Bank 
o f Cynthiana. The party is a well- 
dressed woman betw een 25 and 30 
years of age. She uses her m arriage 
license and H ertz driverless car card 
as means of identification. She pre
sents these checks after banking hours.

A large num ber of National Bank 
Notes issued in the name of the First 
National Bank of Rochester, Mich., and 
unsigned by either the cashier or presi
dent of this bank, are now in circula
tion in and about Bay City. These 
notes are in both $10 and $20 denom 
ination. The $20 note bears the por
trait of Hugh McCulloch and the $10 
note bears the portrait of W in. Mc
Kinley. All notes bear the Charter 
No. 9218 in bold blue letters . The 
bank num bers are from 12724 to  12759 
inclusive. The notes were originally 
consigned to the F irst National Bank 
at Rochester, Michigan, but were 
never delivered.

Any m em ber o r banker, coming in 
contact with any of the above describ
ed notes will please take them out of 
circulation and forward them to the 
U. S. Secret Service, P. O. Lock Box 
22, D e'roit. giving any and all inform a
tion as to the  source from which note 
might be received.

It is imperative that these notes be 
taken out of circulation and the U. S. 
Secret Service has asked this Bureau 
to notify its members to this effect.

A few weeks ago we called a tten
tion to a check passer who had touched 
up several local m erchants with checks 
of $35 each. W e are pleased to re
port that this party  has been appre
hended and is now reposing in the lo
cal jail. County Detective Ray Geedes, 
who was working on the case, finally 
apprehended his man in Royal Oak and 
brought him back to Saginawr to face 
the music.

A couple of ladies, representing 
themselves as Miss L. O. Sherwood 
and Mrs. A. W alters, were in Lansing 
from Oct. 31, until a couple of days 
ago. They went to a local printing 
establishm ent and ordered advertising 
material. The bill was small, but we 
are now advised they have left town, 
they failed to pay their bill at a local 
hotel. W e are also informed that they 
failed to pay a hotel bill at Detroit and 
one at Grand Rapids. They represented 
to Lansing people that they were put
ting on a kilties band at the local au
ditorium. They were to  have appeared 
recently, but they failed to do so. They 
have left Lansing and will probably 
show up in other Michigan towns. As 
near as we can ascertain, about all 
these ladies are getting out of the 
scheme is their living. W e are unable 
to find where they have sold any ad
vance tickets or collected money.

Jason E. Ham mond. 
Mgr. Mich. Retail Dry Goods Ass’n.

Signs To Carry Christmas Message.
Detroit. Nov. 29—Showing its pro

gressive spirit, the D etroit Shoe Deal
ers’ and D istributors’ Association voted 
to purchase am ong the shoe dealers of 
Detroit, fifteen electric signs reading: 
“ Make Everybody H appy — Give 
Shoes. Sliopers, Hosiery, Buckles, 
Spats for Christm as.’’

Each m em ber of the  Association who 
desires one of these signs wilt con

tribute to the expense of erecting them. 
In  addition, placards which will be an 
exact replica of the sign will be dis
tributed am ong the shoe stores. T his 
is the first step in pushing the cam 
paign to  bring before the public the 
idea of purchasing suitable footwear 
for C hristm as gifts. T he exact de
sign of the sign and the placards has 
not been decided upon as yet, but 
capable people are working on the lay
out and several designs will be sub
m itted for approval to  the association 
at its next meeting.

The Edwin Clapp Co. opened its 
Detroit factory store under the m an
agem ent of W illiam S. Dowl'er on 
W ashington Boulevard, D etro it’s Fifth 
avenue. Mr. Dowler was the buyer of 
men’s shoes for the S. L. Bird & Son 
Co., for three years previous to his ap
pointm ent as m anager of the  Edwin 
Clapp store and before th at he was 
with the Lindkle Shoe Co., of Detroit.

The store is furnished and decorated 
in brown mahogany. An unique fea
ture of the  decorations is the color 
scheme of the shoe boxes, which arc 
arranged on shelves around the store. 
The boxes are of a pale yellow color 
which harmonizes perfectly with the 
color of the rest of the store. The 
store will handle the line of Edwin 
Clapp exclusive shoes for men only.

Saginaw Wholesale Bureau Plans 
Entertainment.

Saginaw, Nov. 29—A rrangem ents 
for the annual ladies’ night en terta in 
ment of the W holesale M erchants' 
Bureau of the Board of Commerce 
were made at a m eeting of the bureau 
Monday evening at the Bancroft H o
tel. Monday, Dec. 12, was chosen as 
the date for the party, which will in
clude Christmas festivities, dinner and 
dancing. A comm ittee to  take charge 
of it was appointed, consisting of G. 
C. Gottschalk. Eugene Gase, A. H . 
Perrin, C. E. W atson and E. W . 
Peterson.

A. F. H intz, chairm an of the bu
reau’s com m ittee in charge of its re
cent wholesale exhibition and Secre
tary  W illiam A. Rorke, gave a report 
of the show, indicating that the a ttend
ance was the largest ever drawn by 
the wholesalers’ event. There were 
3,110 persons attending the two-day 
sessions it was reported.

Ingenious Trap Devised To Keep 
Moths From Tomatoes.

Virginia, 111., Nov. 28— Ingenious 
traps for devastating m oths protect 
tomato crops near here. Pans of kero
sene are placed th ree  to  an acre and 
about ten feet above the ground. 
Electric lights arranged six inches 
higher a ttrac t the m oths and eventually 
cause them to fall in the kerosene pans. 
The ow ner of a  farm using this de
vice estim ated that about half of his 
tom ato crop fell prey to the m oth- 
worm before this unique scheme was 
devised. H is losses have been cut in 
two, he asserts.

Allegan—-Since Peck & Hills, of 
Chicago, purchased a substantial in
terest in the Baker fu rn itu re  plant 
here, the entire output has been ship
ped to the P. & H. w arehouse in Chi
cago, from which it is distributed to  
the retail trade. A  large building is 
being constructed for the finishing de
partm ent. A considerable num ber of 
men have been added to the payroll 
as the result of the Chicago connec
tion.

W . J. Kehoe, dealer in general m er
chandise at T renary, renews his sub
scription to the Tradesm an and w rites: 
W ithout any exception whatever, this 

is the best $3 value in the m arket to 
day.”
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Essential Features of the Grocery 
Staples.

Sugar—Jobbers hold cane granulated 
at 6.35 and1 beet granulated a t 6.15.

Tea—T he m arket has had a quiet 
week, due in part to  the holiday. This 
of course refers to first hands business 
particularly. Prices are comparatively 
high and this also is having som ething 
to do with the com parative dullness. 
News from prim ary m arkets, particu
larly Java, Ceylon and India teas, still 
very firm. O range Pekoes are par
ticularly strong.

Coffee—The m arket for Rio and 
Santos coffee during the week has been 
slowly, bu t still softening on account 
of its ow n weight. T h e  Brazilians have 
tried very hard  to  hold it up, but un
doubtedly the  whole list is a fraction 
under what it was a week ago. There 
were one o r two slight fluctuations up
ward, but they did not last. Mild 
coffees rem ain unchanged throughout 
the whole line. T he jobbing m arket 
for roasted coffee shows no particular 
change, but certainly is not strong.

Canned F ru its—(No excitem ent is to 
be found in fruits'. Some distributors 
are clam oring for quick deliveries of 
pineapple when they were tardy tn 
getting off their labels and are merely 
paying for their neglect earlier in the 
season. W hat California fruits are 
offered do not appeal to traders now 
as they have their own goods, and they 
are running a chance on the m arket 
later on. Apples are firm in all can
ning areas as the pack promises to be 
light.

Canned Vegetables — T here are 
plenty of staples like tomatoes, corn 
and peas on the spot and local goods 
are being drawn upon ra ther than o r
dering additional quantities at the can
nery. Tom atoes have not been accu
m ulated in a b ig  way but there are 
plenty on hand and as long as the 
Southern m arket rem ains unsettled 
and does not advance traders are not 
ready to stock ahead. Peas have been 
taken against later needs and while 
there is some interest in standards 
there is little attention paid to o ther 
grades. M any buyers do not w ant to 
pay asking prices on corn but where 
there is business it is made up of di
rect purchases from the cannery and 
from second hands. Fancy corn is al
ready on such a high price level that 
jobbers do not w ant to carry heavy 
loads, even though the pack is known 
to be short in th at grade. Minor 
vegetables have been featureless as 
they are also inactive as to  factory 
demand.

Dried Fruits—T he buyer is doing 
the w orrying about figs and dates for 
immediate and for later outlets. For 
about two weeks there have been few, 
if any, figs offered from first hands, 
and w hat will be done between now 
and new crop is a problem  which has 
so far been undetermined. Im porters 
have washed their hands of both fruits. 
T hey did not bring in the usual quan
tities and refused to take a chance on 
a surplus which m ight cause them  a 
loss. Im portations have been curtailed 
and a m ore or less bare m arket a l
ready results. A firm undertone ex
ists and the price tendency continues 
to  be upward as unsold stocks are con

centrated in fewer hands. The domes
tic line has been steady throughout 
the list, with price changes pretty  well 
confined to apricots which have been 
higher. The spot m arket has been 
understocked since distributors went 
into new crop conservatively earlier in 
the season, but are now showing more 
interest in Coast apricots as the m ar
ket there is on the advance. Locally 
the m ovem ent has been on the in
crease and a much be tte r than average 
seasonable demand is in progress. 
G reater firmness has also developed in 
peaches due to cleaning up spot stocks 
of old pack and light offerings of new 
goods. P runes and raisins are in less 
•than their norm al volume for quick 
distribution. New Oregon prunes have 
only begun to arrive and the first cars 
have rapidly moved out. Receipts of 
new crop California prunes have been 
continuous, but there has been no ac
cumulation and there prom ises to be 
none until after the turn of the year 
as Novem ber deliveries have been 
backward. R etailers have not been 
buying prunes much in advance of 
their needs, but they have been mov
ing a large volume and a steady flow 
of orders has been coming in from that 
trade ever since new crop became 
available. Raisin stocks are larger and 
in better assortm ent than during the 
early fall, but there has been no heavy 
arrivals to overstock the m arket. Many 
receivers have not had their goods 
delivered as rapidly as they were need
ed and they have been clam oring for 
additional working stocks of bulk and 
package types. The Coast situation 
is represented 'to be in better shape 
and the larger packers are looking for 
a general price betterm ent in the near 
future. C urran ts rem ain high and firm 
with a good m ovem ent in retail stores 
occasioned by the holiday demand.

Canned F ish—The demand for 
Alaska salmon has been light during 
the week, but the m arkets, especially 
on the coast, are firm and the coast has 
been, the E astern  parity. The trade 
are taking California sardines better 
on account of the firmness’ in Maine 
sardines. Tuna, lobster and crab 
meat are quiet at the m om ent at un
changed prices.

Salt Fish—The mackerel situation 
for the week has gotten into the back
ground a little on account of the de
m and for o ther things. The whole 
line is steady to firm and the under
tone is healthy.

Beans and Peas—The demand for 
beans is very light. Pea beans are 
easier for the week, so are California 
limas. Some holders are try ing  to  get 
more money for pea beans, but have 
not succeeded very well. The general 
bean m arket is in buyers’ favor. Dried 
peas, especially black eyes, are in light 
supply and sellers are strong  in their 
ideas.

Cheese—T he demand has been fair. 
The offerings are light and prices 
steady.

N uts—The close o f Thanksgiving 
found the nut trade more lightly 
stocked with the general line of nuts 
in the shell than is usually the case at 
the end of November. Foreign almond 
and w alnut stocks were lighter than 
usual because of the low prices named

on domestic nuts and both have been 
moving freely into consum ption. Drake 
alm onds are closely sold up on the 
Coast and some of the packers are out 
and are being forced to prorata on 
their rem aining contracts. That is 
true of medium budded California wal
nuts. Independent packers did a big 
business in California walnuts, and the 
association has had its best year, it 
claims, with all Coast interests closely 
sold up. Stocks of unsold filberts are 
lighter than usual for the season and 
there are few Brazil nuts rem aining in 
the h^nds of importers. Predictions 
are being made that the remaining 
Brazils will soon be out of first hands. 
T he m arket has been more active since 
declines occurred.

Rice— R etailers are known to be 
carrying light reserves, as they have 
been following the m arket and have 
liquidated closely. Prices to the con
sum er are on a reasonable basis and 
there is a good steady m ovement even 
if it is of a routine character. Spot 
stocks in the wholesale m arket are 
light and there are no heavy shipm ents 
in transit or under contracts for ship
m ent from the mill.

Syrup and M olasses—The weather 
is not, at th is time of writing, real 
molasses weather. Nevertheless, the 
demand seems fairly good. Prices on 
new crop New Orleans molasses have 
been named at com paratively low 
basis, which indicates that molasses 
this year is going to be lower than last 
year. The current demand for molasses 
is certainly better than one would ex
pect from the weather. There will be 
practically no carryover of old m o
lasses, and the new crop is expected 
to be considerably larger than last year. 
Sugar syrups are in small supply and 
the m arket is strong on that account. 
The demand is fair. Compound syrup 
is active and steady.

Review of the Produce Market.
Apples—Shiawassee and W olf River 

$1.75@2; Baldwins, $2.25@2.50; N orth 
ern Spys, $2.50@$3; W estern  Jonath 
ans, $2.75 per bu.

Bagas— Canadian, $1.75 per 100 lb. 
sack.

Bananas—8@ 8j4c per lb.
Beets—$1.50 per bu.
B utter—T he m arket has had a poor 

week. Supplies of fine fresh cream ery 
have been ample and the demand has 
not been very strong. The only change 
is a decline of lc. Jobbers hold June 
packed at 44c, fresh packed at 46c, 
prints at 48c. T hey pay 24c for No. 1 
packing stock and 12c for No. 2.

Cabbage—$2 per 100 lbs.
Carrots—$1.25 per bu.
Casaba Melons—$2.50 per crate.
Cauliflower—$2.25 per doz.
Celery—25@60c per bunch according 

to size.
Celery Cabbage—$1 per doz.
Cocoanuts—$1 per doz. or $7.50 a 

bag.
Cranberries—L ate H ow es command 

$9 per Yz bbl. and $4.75 per V\ bbl.
Cucumbers— Indiana hot house, $2.50 

@2.75.
Dried Beans— Michigan jobbers are 

quoting as follows:
C. H . Pea B e a n s ............................ $5.90
L ight Red K id n e y -------------------- 7.90

Dark Red K id n e y ______________7.65
E ggs—E ggs are firm and high. Fine 

fresh eggs are not coming in in suf
ficient quantities to satisfy the demand. 
No change, however, has been made 
in quotations W ith the scarcity of 
fresh eggs, fine storage eggs have been 
wanted during the week and have sold 
at steady prices. Local jobbers pay 
50c for strictly fresh. Cold storage 
operators are playing out their sup
plies as follows:
April firsts ---------------------------------- 33c
April seconds ___________________ 29c
Checks -----------------------------------------26c

E gg P lan t—$2.50 per doz.
Grapes— Calif. Em perors, $2.25 per 

crate.
Grape F ruit — Florida com m ands 

$4.50@5 per crate, according to  size 
and grade.

Green Onions — Chalotts, 90c per 
doz.

Honey Dew Melons—$2.50 per crate.
Lem ons— Quotations are now as fol

lows:
300 S u n k is t____________________ $12.50
360 S u n k is t____________________  12.50
360 Red B a l l __________________  12.00
300 Red B a l l ___________________ 12.00

Lettuce—In good demand on the 
following basis:
California Iceberg, 4s, per b u ._$5.00
O utdoor leaf, per b u . ____________1.25

Onions— Spanish, $2.75 for 72s and 
$2.75 for 50s; home grown comm and 
$2 for white and $1.75 for yellow— 
both 100 lb. sack.

O ranges— Fancy Sunkist California 
Navals are now on the following basis:
100 ____________________________ $9.00
126 ____________________________  9.00
150 _______________________   9.00
176 ____________________________  9.00
200 ____________________________  9.00
216 ____________________________  9 00
252 ______________________________8.50
288 ____________________________  8.00
344 ____________________________  6.00
Red Ball, 75c cheaper. All sizes of
Floridas are selling at $6.

Peppers— Green, 40c per doz. 
Potatoes— The m arket is dull and 

quiet on the basis of $ 1.10@1.16 all 
over the State.

Poultry—W ilson & Company pay as
follows this week:
H eavy fowls ___________________  19c
L ight fo w ls _____________________  13c
H eavy Broilers _________________ 21c
Light W . L. B ro i le r s ____________ 16c

Quinces—$2.50 per bu.
Radishes—20c per doz. bunches for 

home grown.
Spinach—$1.25 per bu.
Squash— H ubbard, 4c per lb.
Sweet Potatoes—$3 per bbl. for V ir

ginia: $2 per ham per for kiln dried 
stock from Tennessee.

T om atoes—$2 for 10 lb. basket of 
hot house; $1 per 6 lb. basket from 
Calif.

Veal Calves—W ilson & Com pany 
pay as follows:
Fancy -------------------------------   16c
G o o d ------------------------------------------  14c
Medium ________________________  13c
Poor ------------_______--------------10c

W ork, planned spending and saving 
are three definite principles which gov
ern the route to success.

mailto:2.25@2.50
mailto:1.10@1.16
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LIKED TH E ANNIVERSARY.

Voluntary Testimonials From Trades
man Readers.

Lansing, Nov. 26— I have read the 
anniversary edition of the Michigan 
Tradesm an with very much interest, 
especially that p a rt which refers to my 
friend — everybody’s friend — Charles 
Garfield. I well rem em ber the first 
time I heard that contagious laugh 
when I was a junior at the Michigan 
Agricultural College in 1885 and it has 
been niy good fortune to meet him fre
quently during all of the intervening 
years.

I th ink  the happiest laugh I have 
ever heard him make was when I was 
m anager of the dry cam paign in K ent 
county in 1916. H e wras a m em ber of 
the executive com m ittee of the Kent 
county cam paign and was sent down 
‘.o ‘he office of the Michigan T rades
man to get a donation from the editor. 
He came back with a valuable piece of 
paper s'gned E. A. Stowe and I alm ost 
imagine I heard his happy laugh be
fore he reached the entrance door of 
the Y .M. C. A. building.

In the room at th at time attending a 
m eeting of the executive comm ittee 
were Phil Fuller Ed. Owen, C. C. 
Follmer. Van W allin, C. W . Carman, 
Roy H atten  and myself. The getting 
of the s'new s of war was not such a 
difficult job for the m anager writh men 
like the above behind the guns.

Jason E. Ham m ond.

Toledo, Nov. 28— H earty  congratu
lations on the splendid edition of the 
Michigan Tradesm an, forty-fourth an
niversary. It, indeed, has been inspir
ing for the w riter to  read the many 
splendid articles, particularly the one 
by Mr. Gilleland on the grocery busi
ness. In our opinion he handled the 
m atter fairlv and straightforw ard and 
every retail grocer should read and 
profit immensely through the sugges
tions given.

Every issue of the T radesm an which 
comes to my desk is read from cover 
to cover, and I agree that it, unques
tionably, takes forem ost rank as the 
leading grocery paper of America.

N. L. Schmid.

Kalamazoo, Nov. 28—W hile 1 am 
somewhat late in w riting you my ap
preciation of vour fortv-fourth anni
versary issue of the Tradesm an, I am 
very sure that you receive so many 
that vou did not miss a line from me, 
but it certainly was a wonderful pro
duction.

For several years I have read your 
valued journal and it has been a help 
to me in m any business m atters. Your 
advice on various topics has been 
riven after a  great deal of time and 
thought on your part and if more m er
chants would heed your advice they 
would prosper as well as save many 
hard earned dollars which now go to 
make up the wealth of those you 
handle without gloves in your Realm 
of Rascality.

I t  is my wish th at you be spared for 
m any m any years to  continue your 
good work in editing such a valuable 
paper as the T radesm an, but the Grim 
Reaper continues to  gather in the good 
as well as those you m ention in the 
Realm, even though we feel they  
should be plucked first. Of course, 
the tim e will come wdien all of us, good 
or bad, m ust pass on.

F rank  H. Clay.

E ast Lansing, Nov. 21— I think your 
symposium about Mr. Garfield was a 
t re a t  success. I am glad you under- 
tnok it. Incidentally I want to  com 
pliment you on  the anniversary issue 
of the Tradesm an.

Kenyon L. Butterfield.

Indianapolis, Ind., Nov. 23—The an
niversary edition of the  T radesm an re

ceived and m ost of the articles therein 
are m ighty good reading for any 
banker. Law rence A. W iles.

Grand Rapids, Nov. 23— I want to 
congratulate you on your forty-fourth 
anniversary issue of the Tradesm an. 
It is splendid. W hile I am happy to 
congratulate you, I feel that the State 
of Michigan on your subscription list 
is more to be congratulated for having 
had the privilege all these years of 
reading a real live magazine. More 
power to  you. W ith best wishes for

many m ore years of splendid success.
W . J. W allace.

Detroit, Nov. 23— I have just finish
ed reading your forty-fourth annivers
ary edition and I w ant to say that I 
like it very much. You and those who 
are associated w ith you have prepared 
an excellent num ber and I know that 
it will be much appreciated by the 
large num ber of friends you have. I 
trust that future years hold for your 
good publication a greater m easure of 
success and w ider opportunities for

service, and that you personally will 
enjoy m any more years of health and 
happiness. W ayne W . Putnam .

Shelby, Nov. 25—Your anniversary 
num ber was certainly a credit to your
self and vou m ust experience consider
able pride in the accomplishment of 
this, as well as other of your worthy 
efforts. You have been a constant in
spiration to  my father and through 
him to us boys.

I w ill attend the W estern Canners 
Convention in Chicago Monday and

Tuesday and leave from there for 
W ashington, D. C., to  assist in a rrang
ing the program  for the National Can
ners convention, to  be held in Chicago 
in January. H. K. Royal.

E. A. Stowe, live-wire editor of the 
M ichigan Tradesm an, issued last week 
his forty-fourth anniversary num ber 
of that splendid trade journal. Editing 
is a real job with Mr. Stowe and his 
vigor and sturdy independence put to 
shame m any younger men who would 
like journalistic honors but are un

willing to pay the price in everlatsing- 
ly-at-it, honest-to-goodness service. 
Mr. Stowe hopes to m ake it a half cen
tu ry  in the editorial harness and the 
Ledger certainly hopes to  see his 
wishes granted—‘Lowell Ledger.

♦  ♦  »
When on Your Way, See Onaway.

Onaway, Nov. 29— It seems mighty 
good to  see the familiar face of 
Dorothy Dix in last week’s Tradesm an 
and the picture adds a lot to her well 
w ritten article on Christm as Sugges
tions. Even though the p icture didn’t 
accompany the article, even though the 
signature were absent, the adm irers of 
her writings would recognize the 
author.

I cannot imagine w hat circum stances 
one would be in who could not profit 
by her suggestions; they  apply to us 
all, poor, m oderate circum stances and 
wealthy; from childhood to  old age; 
would that the g ivers of Christmas 
gifts in their entirety  could have a 
copy of the article for a guidance this 
year. I t  is fortunate for one thing, 
that it appears in the Tradesm an 
where it reaches an abundance of in
telligent readers, not insinuating in the 
least why they are in need of advice 
more than others, but believing the 
good suggestions will be highly appre
ciated and acted upon.

The deer hunters are returning to 
their various homes, som e highly elat
ed over their “kill,” o thers sadly dis
appointed, and the rem ainder, being 
good sports, well satisfied anyway for 
the blessings afforded in being out in 
the open, tak ing the rough with the 
smooth and breath ing  God's pure oxy
gen. Venison for some, experiences 
and memories for the others.

W hat’s going on in town? Well, 
Vern T ran  was lured into the open by 
the call of the wild, locked up his 
tonsorial parlor and advised his cus
tomers to patronize his com petitors; 
Bill Van L oon likewise; the men can 
stand this, bu t the ladies protest in 
both cases; queer, isn’t it? So much 
for the barber shops. Lorn Manning, 
the grocer, followed the  example of 
the barbers while his capable wife acted 
in the capacity of “head m an.” Armon 
Lee, proprietor of Gum m ’s, Inc., is 
plastering everything high and wide 
with his pre-inventory sale, while 
H arry  Bye and his busv little wife are 
diligently attending to their regular 
trade and building and improving their 
plans for their lake resort touring  trade, 
which they cater to  each season with 
gratifying results.

The second Indian sum m er of the 
year has given farm ers an opportunity 
to net some fall plowing done and dur
ing T hanksgiving week the home 
comers and pleasure seekers a chance 
to enjoy some late outings.

_ Squire Signal.

Are You Helping Him?
I h av e  a n  au om tob ile—

I t ’s a s  n ice  a s  n ice  can  be—
A nd b e s t of a ll m y  G rocer 

Is bu y in g  i t  fo r  m e.
W hen  o u t upon a  ro ad  I drive.

I do n o t le t th em  p ass ;
A nd b e s t o f all. m y  G rocer 

Is  helpng  b uy  m y  gas.
A nd if I  b re a k  a n  ax le .

No need fo r  m e to  care ,
I have a  w illing  g ro c e r 

W ho a lw ay s  t r e a ts  m e fa ir .
I ’m  go ing  to  p ay  h im  

(T h a t is, if  th in g s  go r ig h t) ,
B u t if in  tro u b le  I shou ld  g e t.

I t ’s  g ro ce ry  bill—good n ig h t!

Didn’t Stop, Look and Listen.
H ere  lies th e  body of S am uel C rane, 
W ho ra n  a  race  w ith  a  speed in g  tra in . 
H e reach ed  the  tra c k , g o t n e a r  across. 
B u t bam  and  h is  c a r  w ere  a  to ta l  loss. 
T he  sex ton  so ftly  to lled th e  knell. 
Speeding  Sam  on h is  w ay  to—well.
I t 2 ? $  s topped  to  look a n d  lis ten . 
H e  d be liv in ’ now  in s te ad  o f m iss in ’.

Looking and Overlooking.
If  we no tice  l itt le  p lea su re s  

As we no tice  l itt le  p a in s ;
If  we q u ite  fo rg e t o u r  losses 

A nd rem em b er a ll o u r g a in s ;
I f  we looked fo r people’s v ir tu e s .

A nd th e ir  fa u lts  re fu sed  to  see. 
W h a t a  com fortab le , happy ,

C heerfu l place th is  w orld  w ould  be!

At a recent charitable entertainm ent conducted by a church 
organization, Miss E lizabeth Porter, of the E. A. P o rte r Co., 
Kalamazoo, and the Porte r Shop, Grand Rapids, took the part 
of a French doll, which means that she had to walk m echan
ically and refrain from u ttering  a  word for two and a half 
hours for two evenings. The companion is a lady, dressed up 
to resem ble a Frenchm an. The gown worn is a French crea
tion Miss P o rte r purchased on her recent trip abroad for a 
young lady custom er. Q uite a few men would be willing to 
invest in an im ported gown if they could secure immunity 
from the conversation of women for five hours.
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Germany and America As Future 
Friends.

Grandville, Nov. 29—T he question 
as to who w on the kaiser’s w ar is be
com ing pretty  thoroughly understood 
as time goes on its way.

General Ludendorf, chief strategist 
of the German armies, now says that 
tiie United States A rm y saved the 
Allies from utte r defeat; St. Mihiel 
was doom ed by  the  strategy of Gen
eral Pership, and much m ore laudatory 
of Yankee arm s along the same line. 
W hile Britain and France have not 
been liberal enough to acknowledge 
this, the evidence com ing from such 
a source m ust convince the world of 
the tru th  th a t Am erica’s tw o million 
soldiers th rust into the w ar a t an op 
portune time saved England, France 
and Belgium from the fate of extinc
tion so far as their nationalities were 
concerned.

¡W herefore the Allies have their ex 
istence to-day, owing to the American 
soldiers and marines. W ell and good. 
Then is it not sickening to  note how 
England1 as well as France is hoisting 
brickbats a t th is country to-day and 
some of them  predicting the next big 
war will be between England and 
America.

This, of course, is not likely, since 
Britain has a wholesome respect for 
the efficigpcy of the Am erican soldier 
as dem onstrated in the kaiser’s war. 
F rom  that John Bull m ay well argue 
that he would be little less than a fool 
to ever again try  conclusions with 
Uncle Sam in a m ilitary way.

T his is not likely to happen, but 
Ludendorf’s com m ents on the  war and 
Am erica’s part in it go to show that 
the one-time anim osity displayed by 
Germ any for the United States died 
the death in the dark days of 1917-19 
when Uncle Sam ’s boys convinced the 
kaiser’s soldiers that a Yankee in 
khaki was fully equal if not superior 
as a fighting m achine to the best fight
ers in the German empire.

This lesson was so well learned it 
served to convince German public men 
of the futility of holding enmity 
against America. To-day the best 
friends we have in Europe m uster un
der the Germ an flag.

A  wonderful transform ation since 
the day that insolent m ynheers sank 
Am erican shipping w ithout as much as 
saying by. your leave. The doughty 
fighting qualities of the Am erican sol
dier convinced those arrogant and 
bloodthirsty  T eutons th at the biggest, 
freest nation in the world, m ustering 
under the S tars and Stripes, was far 
more desirable as a friend than as a 
foe.

I t s good th at this is so. H ow ever 
much we love E ngland because it is 
our fatherland, we are their rivals on 
alm ost every sea in a business way, 
and ou r friendship will not stand the 
strain  of too  much bulldozing by our 
British relatives when it comes to m at
ters pertaining to oil, rubber and other 
products too num erous to  m ention 
here.

Since the  close of the kaiser’s war 
the Germ an people have held out the 
right hand of fellowship to  the United 
States and signified their desire to be
come friends. T his does not make 
am ends for the cruelties practiced by 
the H uns in that w ar for agrandize- 
m ent of the Hohenzollern dynasty, yet 
if our one-tim e foes are willing to  
atone for their beastliness and bru tal
ity it m ay not be wise for the United 
States to turn  the cold' shoulder.

T he Yankee soldiers were denomin
ated “pigs” by the Spaniards at the 
tim e of the blowing up of the Maine. 
A t the end of a short w ar the haughty 
Dons learned their lesson and have 
been very submissive ever since. There 
is nothing like a good th reshing to 
b rng  h ighhatted insolence to a com e
down.

Germ ans and Am ericans have be
come very good friends since we pre
vented the  overrunning of Europe at

their hands. Those fellows have a 
wholesome respect for Uncle Sam to
day where once they regarded him 
with disdain, not to say contem pt. F o r
tunately we were not top proud to fight 
when the trial came, from which fact 
we owe our present sta tus in  world af
fairs to-day.

Germ ans were a considerable factor 
in the settlem ent of our W estern te r
ritories in the days before the civil war 
and some of the best fighting regi
m ents in the Union arm y were com
posed of Germans.

“I go to  fight m it Siegal” was the 
cry am ong Germ an im m igrants, and 
behind Siegal and Carl Schurtz many 
W estern Germans did splendid fighting 
for the Union and the flag from the 
days of 1861 to 1865. I t was because 
of this fact that German citizens in 
America were held in high esteem for 
m any years after, until the kaiser’s war, 
which showed them  up in another 
light.

T he civil w ar is long since past, and 
that other war in which German and 
Am erican soldiers were pitted against 
each other to  the death, is now ten 
years in the tomb of oblivion. T hat last 
struggle did not entirely alienate the 
one-tim e friendships which had sealed 
itself in bloodshed on the American 
continent, so that to-day, ten years 
after, Am ericans and Germ ans are af
filiating once more as friends.

It is better so. Every passing year 
annuls, in a measure, the bitterness of 
that ferocious war, and the gentle 
hand of peace is sowing seeds of kind
ness where once the fierce visages of 
hate scowled upon the world.

O ther wars may, and, indeed, will 
undoubtedly come, but it hardly seems 
possible that America and Germany 
will again be embroiled in the same, 
not as enemies at least.

S trange as it may seem, wiseacres 
have solemnly declared that the next 
world debacle will be between the 
English, French and Taps on one side 
and the U nited S tates and Germany on 
the other. Baseless figuring, of course, 
and yet such a w ar is in tru th  more 
likely to come than is another contest 
for the m astery betw een Am erica and 
Germany.

A t present the lion and the lamb are 
m aking desperate efforts to lie down 
together in peace. Germ any’s seeming 
efforts to conciliate her old enemies 
and to  acknowledge that she alone 
was to blame for the kaiser’s w ar cer
tainly speaks well for the future peace 
of the world. Old Timer.

Shoe Buckles Return To Style.
Shoe buckles are again the fashion 

and now have a styling all their own. 
For instance, it is very im portant that 
they be placed on ju st the righ t type 
of slipper o r pump. W ith  the very 
large tongues the huge squares are 
best'; while the shorter and broader 
ones take the oblong shapes. A nother 
style note creeps in', also, in the m atter 
of design. Those buckles with all- 
over designs of cut steel are most 
suitable on the plain leathers, while 
the open-work patterns with filigree 
designs fit in better w ith the brocades, 
the satins and all shoes that show a 
touch of the ornate either in the m a
terial or design. Evening buckles are 
decidedly sm art and becoming on m ost 
of the new opera pumps. T he vogue 
for gold and silver is seen here, the 
buckles being made in both. A plated 
finish is also popular. W ith  these new 
evening buckles occasionally a picoted 
backing of the shoe m aterial is used 
to give a soft and flattering appearance, 
and incidentally to take the place of a 
tongue. W here a single color scheme 
is desired, there are gold buckles set

entirely with topazes, which, together 
with rhinestones, are m ost in favor 
so far this season.

Now that m ost women have had 
their fill of the new types of stockings, 
or ra ther the fancy heels that one has 
seen on them  in recent seasons, it is 
time tor a change. Along has come 
a new stocking that is w ithout any heel 
identification, but instead has a shad
ow-like seam ing down the back—or, in 
o ther words, a slight reinforcem ent for 
about a half inch on either side of the 
seam. T his extends from  the sole to 
the very top and is very becoming, giv
ing an unbroken line from  the heel 
of the shoe to the hem of the dress. 
T his new stocking is made in chiffon 
and medium weights, and in all the 
new fall colors.

Has the Right Ring.
In these days when it is alleged that 

in the seats of the m ighty m any re
gard certain parts of our constitution 
as a good thing for their employes, but 
who them selves regard it as a  scrap 
of paper, it is ra ther heartening to see 
a club as select and exclusive, with a 
m em bership of high standing in the 
business and social world, as the Lake 
Placid Club, a t Lake Placid, N. Y., 
take a strong stand on violations of the 
organic law of the land. In  sending 
out their w inter sports booklet they 
s ay: “N o liquor will be allowed on
the prem ises; club standards are in 
full force in w inter as well' as o ther 
seasons; the club is unwilling to en
tertain  any who plan to  violate the 
law while here, w hether on or off the 
grounds, by possession, purchase or 
use of liquor; sm oking by women is 
not allowed; lotteries, raffles and o ther 
gambling, even for small stakes, are 
not perm itted, and any conduct not in 
conform ity with wholesome social and 
ethcal standards is entirely out of 
place; bringing liquor tc club grounds 
and using it for cocktail parties or for 
other social drinking is in violation of 
both law and club rules; m em bers are 
urged not to give introductions to 
those who will be em barrassed and dis
appointed a t the strict enforcem ent of 
these regulations.

There are many other places where 
law violators can go. The club is for 
people who find their vacation pleas
an ter and more profitable because of 
the unusual high standards observed. 
T his is mentoned, not because many 
come who are indifferent o r opposed 
to these standards, but to  induce the 
few who are to stay away.

C. C. Follmer.

Buyers Taking Matrons’ Hats.
D uring the past week some business 

has been done here in m atrons’ hats in 
sm all-brim m ed models and turbans. 
The latter are sought m ostly in satin, 
with an ornam ent of some kind for 
trim m ing. Taffeta and faille seem to 
be the favored m aterials for brimmed 
models, which usually have larger 
crowns. Satin crowns are shown on 
small felt brims and are selling very 
well. The recent demand has been 
m ostly for hats wholesaling from $5 
to $7. Black is by far the biggest 
seller. T he o th er colors wanted are 
beige, brown, some grays and rose.

Has Novel Shoe Combination.
F o r the holiday notion business o r to 

be featured as a bridge prize, there is 
a novelty shoe horn and button hook 
combination on the m arket. The two 
articles are attached by a strong  steel 
ring and are made of galalith in the 
popular shades of red, blue, tan, green 
and purple. Each set comes in a suede 
case to m atch, with a further bit of 
ornam entation given by the broken 
m etal rim on the outer flap of the case. 
T he wholesale price is $12 a dozen.

Stock Companies announced Novem
ber 10 Nation-wide Increase in 

Liability Rates.

T he companies assert that this action 

was necessitated on account of the in

creased num ber of accidents and the 

unreasonable claims and exaggerations. 

Collision losses have also greatly  in

creased the past year. Autom obile 

owners now appreciate w hat a serious 

thing it is to drive a car. D uring the 

past ten years, m ore than ten com

panies w riting autom obile insurance, 

have either retired or quit. Some will 

make a low rate for a while and then 

find that they are not getting  the 

proper rate.

The Citizens’ Mutual Automobile In
surance Company Is Finishing 

Its Most Successful Year.

W hile claims are on the increase, 
the company m akes a rate that will 
meet the losses w ith safety. I t  has a 
state-wide organization to adjust claims 
and its record for settling liability  
claims is good. No m atter in what 
part of Michigan you drive, the com 
pany has an agent or a ttorney to give 
service. I t  is im portant for the auto
mobile owner to know that they are 
insured in a reliable state-wide com
pany. T he company has the reputa
tion of paying all reasonable claims 
and it is prepared to defend and pro
tect the m em bers from  those who a t
tem pt to exaggerate or enlarge their 
claims. Judges and juries realize that 
the automobile means a lot to pros
perity and success in business and 
th at the autom obile owner should be 
protected against unreasonable de 
mands. The personal attention  given 
by the officers and adjusters has done 
a great deal to build up the

CITIZENS’ MUTUAL  
AUTOMOBILE INSURANCE  

COMPANY

Howell, Michigan.
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KEEPING CONGRESS GUESSING.
Observation of the com m ent of the 

press shows that Mr. Coolidge’s sup
pression of the chain-letter “draft” ef
fort lias not been received quite as 
happily as previous W hite House ef
forts along these lines.

No one, of course, can predict what 
Mr. Coolidge will do. T he m ystery 
and surprise of the Rapid City renun- 
c.ation are still in the atm osphere. But 
we are beginning to believe that we 
shall not receive any clarifying sta te
m ent until the crucial hours of the 
coming Congressional session shall 
have been passed. There m ay be furth
er indirect action when the Republican 
National Com mittee meets ten days 
hence, but Congress, as we see it, may 
he the key to the situation as it stands 
in the President’s mind.

Usually the December session at the 
end of the term  of a President who is 
not seeking re-election is one of the 
m ost rebellious and unconstructive a f 
fairs in governm ent. W ith  the “big 
stick” a t the o ther end of the avenue 
rendered powerless, politics reigns su
preme on Capitol Hill. Neither Sena
tors nor Representatives are restrained 
by fear of executive use of patronage. 
A President who is about to step out 
of office may be safely defied. Roose
velt found this out: so did Cleveland.

Normally, the session ju st opening 
would not be as free. Before the Da
kota renunciation Mr. Coolidge would 
have had unreduced power, as his re
nom ination would have been regarded 
as certain By that renunciation he 
changed the situation considerably. But 
is it to his interest or that of his party 's 
program  to change it still more?

As things are now, enough politicians 
and laymen accept the possibility of a 
“draft” to make the usual run of Con
gressm an feel that, after all. he may 
find Calvin Coolidge in the W hite 
House after M arch 4, 1929. Therefore, 
despite his renunciation, the President 
still holds much of that m oral au tho r
ity which he needs to hold Congress 
in line and prevent it from handing 
to  him a crop of legislation which 
neither he nor the Republican Party  
would really approve. On the other 
hand, he has made a declaration which 
he may regard as suiffcient to point to 
as v. perfect record of re.usal. He both 
has his cake and has refused it.

If these deductions really represent 
what is in the P resident’s mind our 
guess would be that it is a condition 
that has come about through force of 
circum stance ra ther than by far-sighted 
plan. Before we become too irritated 
over Mr. Coolidge’s attitude of silence 
we should at least take into consider
ation the fact though it may ham per 
various Presidential possibilities it may 
he thoroughly helpful with regard to 
Congress.

HOLDS DOWN RESULTS.
The combined effect of a holiday and 

the same sort of unseasonal weather 
that has been hurting  trade right along 
once more cut into store volume dur
ing the past week. W ith the holidays 
draw ing so close m any of the leading 
retail houses found it e ither necessary 
or desirable to commence their special

sales on w inter apparel, even though 
they have scarcely had an opportunity 
to do regular business.

All the “cold w eather” lines have 
been hit by the high tem peratures this 
season, but, in addition, o ther varieties 
of m erchandise have suffered in a dif
ferent way. Buyers of goods that have 
been moving actively cannot get ap
propriations to  replenish their stocks 
until the money tied up in the slow- 
moving departm ents is released. Sales 
are often lost because stocks are being 
“starved.”

Similarly, the wholesale m arkets also 
feel the effect of the backward season. 
Buyers are not ready to operate, while 
it is a question of selling ra ther than 
of purchasing It is generally believed, 
however, that once the w eather be
comes more favorable to retail busi
ness the whole situation should show 
im provem ent. A ttention in the whole
sale m arket its focused upon the semi
annual sales of the jobbers in Chi
cago this week. The wholesalers in 
that m arket expect an excellent re
sponse, since they find that spring o r
ders are substantially larger than a 
year ago.

T he lag in general industrial activi
ties makes it ra ther evident that the 
m onth will fall behind the «ame period 
last year, although the impression pre
vails that some gain over O ctober is 
likely to  be indicated. Considerable 
em phasis has been given to the more 
optim istic feeling in the steel m arket, 
a lthough definite assurances of a sat
isfactory upturn are still withheld.

Despite the rather unsettled state 
of industry and trade in general there 
is no scarcity of favorable predictions 
for the com ing year. These are cus
tom ary, a ’ d yet most factors admit 
privately that there is little likelihood 
of competi ion growing less keen or of 
business becoming v^sier to get. P ro d 
ucts of alm ost every variety are in 
plentiful supp’v and there is no great 
pressure from demand The produc
tive capacity of the country was over
geared not only by the war but by the 
astonishing growth of instalm ent sell
ing and it rem ains to be seen w hether 
profit m argins can grow much beyond 
what they ?re in these circumstances.

AFTER VIEWS OF PATRONS.
“A dapting Retailing to Changing 

Conditions” has been selected as the 
key-note of the com ing convention of 
the National Retail Dry Goods Asso
ciation. New developm ents in com 
petition will be discussed and a better 
m eans sought of m easuring store per
form ance from the custom er’s view
point. The problem, as retail leaders 
find it, is to obtain a quick and accurate 
understanding of what the custom er 
thinks about the store, its m erchandise, 
prices and personnel.

One m ight think that the data on 
all these points would be furnished by 
the sales records. It is pointed out, 
however, that while these statistics 
tell the real story in the long run, the 
inform ation comes a little too late to 
accelerate success or to perm it proper 
steps to be taken when a departm ent 
is sliding behind.

T he shopping bureaus test out the

store’s values by the m easuring stick 
of competition. Every large establish
m ent has these experts constantly en
gaged in com paring the offerings of 
the house with those of its rivals. And 
yet, while such investigation ought to 
furnish a real test of values, it is scarce
ly logical to suppose that each and 
every store is besting all its competi
tors.

Some efficient means of checking up 
on custom er sentim ent should disclose 
many interesting opinions. For in
stance, at present it m ight be discov
ered that there is a very definite ten
dency toward the long-hoped-for trad 
ing up. Sale after sale of mediocre 
and cheaply made or skimpy m erchan
dise has apparently caused a certain 
reaction am ong consumers. The search 
for quality has started, if responsible 
reports are correct.

This trading up is not only found 
in stores where the higher grade de
partm ents are doing better than those 
handling the job-lot lines, but in the 
wholesale m arkets as well. In some 
of the openings of merchandise for 
next spring it has been noted that buy
ers are showing preference for quality 
products for the first time in years. 
Similarly, in the garm ent m anufactur
ing field there has developed a signi
ficant movement back to inside shop 
production after alm ost a Roman holi
day of jobbing.

MEANS A REUNITED NATION.
A nother captured flag is returned. 

T his one has the special interest nat
urally attaching to the banner which 
was flying above the Virginia Capitol 
on April 3, 1865, when the Federal 
troops entered the city which Jefferson 
Davis and other officers of the doomed 
Confederacy had left only a few hours 
before. T he flag was not the flag of 
the Confederacy; it was the flag of 
the sovereign State of Virginia. Re
moved by M ajor A therton H. Stevens, 
J r ,  and retained during a half century 
as a N orthern trophy, the historic em 
blem is now restored by the cap turer’s 
grandson, Frederick A therton Stevens, 
of Arlington, Mass. T here is obvious 
fitness in th is gesture of friendliness 
from the State which led the agitation 
against slavery and gave the Nation 
the orator of union to the State which 
contained the capital of the Confeder
acy and supplied the South w ith its 
comm ander-in-chief. I t  is in M assa
chusetts itself th at there will be par
ticular gratification over the restoration 
of the flag to  Virginia. Yet no such 
incident, however pleasing, can outdo 
in significance o r dram atic impressive
ness the address which Charles Francis 
Adams delivered some years ago at 
the U niversity  of V irginia and in 
which he conceded that the view of the 
Constitution taken by the South was 
historically and logically defensible 
even if it w as not his own view o r  the 
view which was bette r for the South 
itself. O ver th is  question controversy 
may continue indefinitely, although 
happily in a purely academic spirit. 
C oncerning the return  of flags and 
o ther battle trophies, however, there 
will be increasing agreem ent of opinion. 
Such incidents carry no suggestion that

the victors were w rong and the van
quished were right. T hey are a grace
ful way of em phasizing the disappear
ance of sectional bitterness and sig
nalizing the essential solidarity of the 
reunited nation.

Form er Senator H itchcock, of Ne
braska, is distressed over the manner 
in which we conduct our National po
litical conventions. H e finds that we 
pay too much a ttention to the selection 
of candidates, which results in bitter 
anim osities and lasting feuds. He pro
poses th at the Dem ocratic leaders be
gin a reform  next year by making the 
tariff the issue in the coming Presi
dential campaign. No doubt this would 
lead to a m ost peaceful convention. 
It would get rid of the troublesom e 
questions of prohibition, farm  relief, 
foreign debts and a variety  of others 
on which the voters are much divided. 
U nfortunately, the voters who are in
terested in these questions will be rep
resented at both conventions by vehe
m ent talkers impossible to suppress. 
The very titles of the planks they will 
insist upon incorporating in the plat
form s will be too lengthy for represen
tation in Mr. H tchcock’s proposed six- 
inch platform . N or will it be possible 
to limit the expressions of the friends 
of the candidates regard ing  the virtues 
of the aspirants. T hey will be heard, 
win or lose. Mr. H itchcock’s sugges
tion indicates that he is no longer a 
cpm ing politician but has joined the 
superannuated class of form er sta tes
men. The more youthful politicians, 
who will attend the conventions in 
great num bers, will still act on the 
old principle that the m ore noise you 
make the better chance you have of 
getting  som ething some tim e in the 
future—just as the youthful Hitchcock 
did when he supported the youthful 
Bryan.

L indbergh runs true to  form. In  
m aking his choice of occupation he 
once more waves aside opportunities 
for mere money m aking and accepts 
a job which will enable him to con
tinue his chosen work of doing some
thing for aviation. As consulting ex
pert for the Daniel Guggenheim  Fund 
for the Prom otion of Aviation Lind 
bergh will be free to suggest and super
vise the carry ing  out of any idea or 
plan which he has reason to  think 
will benefit the rapidly grow ing activ
ity which he has already done so much 
to advance. T hus he seals the adm ira
tion that he first evoked by his per
sonality, his flight to Paris and his 
m odest bearing throughout as lavish 
plaudits as ever came upon a human 
being. Gratitude for this justification 
of our faith in him m ust be shared 
with the trustees of the Guggenheim 
Fund who have provided him with a 
post em inently suited to his ambition. 
It m ay be said of those in charge of 
this fund, as it has been said times 
w ithout num ber of Lindbergh, that 
they have not made a single false step. 
Contradictory as it m ay seem, neither 
they nor L indbergh has shown any 
signs of “going up in the air.”

An abusive m anager robs the com
pany of the goodwill of the men.
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OUT AROUND.

Things Seen and Heard on a Week 
End Trip.

I note with regret that the salvation 
arm y is preparing a building on 
W illiam s street for use as a free lodg
ing house for bum s and tram ps. If 
there  is anything Grand Rapids ought 
to keep away from, it is an institution 
of this character. The large heart of 
the c ity  goes out to  its own unfortun
ates and sees to it that they are prop
erly cared for. Every w orthy citizen 
who is out of w ork and homeless is 
cared for in a  proper manner.

A free lodging house m eans the con
stant invasion and perm anent resi
dence during the w inter m onths of 
hundreds of bum s and tram ps from 
other cities w ho take advantage of the 
situation to obtain food and lodgings 
in exchange for an hour o r tw o on the 
woodpile. T he idle hours are then 
usually devoted to  handbag snatching, 
panhandling, petty thievery, house 
breaking and highway robbery. Grand 
Rapids has an ample supply of persons 
of this class now w ithout extending 
a beckoning hand to  the hordes of 
petty crim inals who constantly  gather 
in Chicago, Detroit, Toledo and other 
nearby cities.

T he lake boats afford employment 
during the season of navigation to two 
or three thousand men of this kind. 
W hen navigation closes they form 
themselves into groups on the. docks 
of Chicago and distribute them selves 
am ong the cities where free lodging 
houses are maintained. Six hundred 
go to Milwaukee to enter the free bed 
mission in that city. Twelve hundred 
drift to  D etroit and become honored 
guests at the M cGregor mission. As 
soon as the word goes out that Grand 
Rapids has free beds and good food 
in exchange for a modicum of labor, 
this city will immediately become the 
mecca of several hundre'd undesirable 
characters who will fill o u r already 
overful jails and add to the expense 
we are constantly  incurring in sending 
representatives of the criminal classes 
to prison.

After I had w ritten the above para
graphs, based on a life long study of 
cheap room ing houses and so-called 
free lodgings, it occurred to  me th a t 
it m ight not be a bad idea to  consult 
a couple of leading authorities on the 
subject, with a view to  either approv
ing or disproving my theory as to the 
pernicious effect of inviting gangs of 
vicious toughs and tram ps to make 
Grand Rapids their w inter head
quarters. My first call was on Super
intendent of Police Carroll, who read 
what I had written and returned the 
m anuscript to me with the rem ark:

“You are absolutely right in your 
statem ents and conclusions. A room 
ing house such as the salvation arm y 
proposes to establish would be a great 
damage to  our city and a great m en
ace to  our citizens. I t  would neces
sitate an enlargem ent of our police 
force and increase th e  cost of conduct
ing our courts and jails.”

I have great respect for the opinion 
of “Ab” Carroll on any subject with 
which he is familiar, because he has a 
way of getting  at the roeat of things

in the m ost direct m anner possible. I 
have known him ever since he was a 
child. H is father conducted a saloon 
on Cherry street forty  or fifty years 
ago and forced “Ab” to tend bar. In 
stead of this experience spoiling the 
boy, it made a man of him. H e formed 
a hatred  of liquor selling and liquor 
guzzling which has not lessened in his 
later life. I t  also enabled him to  de
velop a courage and backbone which 
have given him nationwide recognition. 
I do not think he ever drank a drop of 
liquor in his life and his influence and 
example have always been along total 
abstinence lines. If a son, bro ther or 
husband got to  patronizing the bar in 
his father’s saloon to an extent that 
impaired the peace and prosperity of 
the famly and a relative sought to stop 
the practice, all he had to do was to 
request “Ab” Carroll to  refuse to serve 
him. He never had to make a second 
request, because C arroll's word was as 
good as gold. He was a little fellow 
in those days—he is not much larger 
now—and he frequently had to  face 
the insistent dem ands of men three 
times his size. T hey never got any
where with him, however, because he 
had given his word and th a t was final 
with him. If they became abusive and 
threatened bodily injury, they soon 
found themselves in the gutter. H ow  
he did it nobody ever knew, but he 
had a punch and a dexterity which 
were irresistible, and it soon came to 
be generally understood that “Ab” 
Carroll was not a safe man to chal
lenge to a bodily encounter unless the 
belligerent w as looking for a good 
trouncing. The reputation thus es
tablished by the boy has been a valu
able ]>ossession all his life. I t  follow
ed him into the sheriff’s office, where 
he gave K ent county one of the  best 
adm inistrations it has ever h>d. The 
same is true  of his m anagem ent of the 
police departm ent, where he has given 
the city an excellent example of 
fidelity, shrewdness and far sighted
ness. I dread the time when “A b” 
Carroll retires from the position he 
now occupies, either through political 
wire pulling or because he becomes 
tired of the exacting duties of the 
office, because I do not know where 
Grand Rapids can ever find his equal. 
Scarcely a day passes th a t I do not 
hear someone assert th a t he is going 
to “get” Carroll. I smile to myself, 
because I know it will not be long be
fore the person m aking the statem ent 
will be headed for Ionia or Jackson. 
If I deliberately started  out looking 
for trouble, “Ab” Carroll would prob
ably accomm odate me on short notice, 
b u t—realizing his ability to  meet the 
issue—he is positively the last person 
whose path I would undertake to  
obstruct.

The next person I sought for advice 
on the free room ing house question 
was Rev. M. E. T ro tte r, who has built 
up a wonderful w orking organization 
in the City Mission. Mr. T ro tte r de
cided some years ago to avoid the use 
of slang in his conversation and ser
mons, so he said:

“ Stowe, you are dead right. You 
can’t cut out a word you have w ritten 
without im pairing the force o f your 
charge. I am next to the free room ing

house situation, because I have made 
it a study for th irty  years and I want 
to tell you that such an  institution 
would be a curse to the city and en
tail an unnecessary burden on the tax
payers of the town.”

Like “Ab” Carroll, T ro tte r is a 
fighter from Fightersville. W hen he 
came to Grand Rapids and opened a 
little mission on Canal street, he had 
a fight on hand every night when his 
m eeting opened. H alf the business 
places in the vicinity of his mission 
were saloons and1 most of the upper 
floors of the blocks were utilized as 
assignation houses o r houses of prosti
tution. These kindred interests did 
not relish the idea of a revivalist com
ing into the comm unity and weaning 
away any of their patrons from lives 
of crime and vice, so they held daily 
m eetings and designated some big 
bully to  break up the m eeting every 
evening. In no case was a m eeting 
broken up or postponed. W hen T ro t
ter started to pray o r the choir started 
to sing, Big Mike or Big Joe or Big 
Bill started to create a disturbance. 
W ithin ten seconds T ro tte r  was show
ering sledge ham m er blows on his 
anatom y which completely dumfound- 
ed him and within a m inute after the 
fun started the big bully was reclining 
in the gutter, bleeding from ears, nose 
and abrasions of the skin elsewhere on 
his person. I t required only about a 
m onth of pugilistic pastim e of this 
character to convince the plug uglies 
of Canal street th a t T ro tte r was not a 
safe person to in terrupt when he s ta rt
ed to pray; that if they were aching 
for a trouncing that would put them 
under the care of a surgeon, they could 
be instantly accomm odated at the T ro t
ter mission on the slightest provoca
tion. As a boy I used to  read about 
the F ighting  Parson in the civil war. 
As a  man I came to know the F igh t
ing Evangelist in his early days in 
Grand Rapids and one of the most 
precious memories I cherish is that I 
made the first substantial contribution 
to the present mission building on M ar
ket street. In  later years he w as the 
victim o f a cruel crim inal conspiracy 
which broke up his home and nearly 
destroyed his usefulness as a moral 
leader, 'but the fighting blood surging 
in his veins served him to useful pur
pose, the same as i^ did in dealing with 
drunken bullies in the early days of his 
career in Grand Rapids, and enabled 
him to put his detractors to  shame, so 
that he em erged from the ordeal ex
onerated from any tain t of wrong do
ing and stronger than ever, with the 
m oral people of the city and Nation 
solidly behind him.

D uring the next few weeks the 
charitably minded people of the State 
will be called upon to contribute to 
the Christm as funds of the salvation 
arm y and the City Mission. If they 
want a detailed report of how every 
penny is expended, they will have to 
confine their giving to the City M is
sion. If, on the other hand, they w ant 
to contribute to the creation of a pub
lic menace like the free room ing house, 
they will have to confine their g ifts 
to the  salvation army, an alien organ
ization which has no proper place in 
independent America.

John A. Cleveland, Grand Rapids 
m anager of the Consumers Pow er Co., 
informs me that my reference to his 
corporation in Out Around in our issue 
of Nov. 16 was a little unfair, inas
much as the Consum ers Pow er Co. 
makes a practice of paying for all 
broken glass inflicted on occupants of 
buildings adjacent to torn up streets 
w’here the breakage is caused by large 
gravel or stones, used by its con
tractors, hurled through glass windows 
by the rubber tires of passing vehicles. 
Mr. Cleveland insists th a t his com 
pany pursues the same policy the city 
has always observed—settles the dam 
age on the basis of cost of replacem ent 
and deducts the am ount so paid from 
the paym ents made contractors. I am 
glad to make this statem ent in the 
premises and I shall immediately pro
ceed to dig up some of the old charges 
which have been repudiated in the past 
by the N orth Tonaw anda concern, 
which does much of this work of 
devastation—to the tenants along the 
street where deep trenches are dug and 
dirt is throw n in our faces and piled 
high on our sidewalks for several 
weeks when no m ore than one city 
block should be torn up a t the same 
time. The situation has been particu
larly exasperating this fall on account 
of the frequent rains, which have re
duced the clay to  a thick paste. T h is 
nasty mess tracks in our floors, neces
sitating the constant employm ent of 
moppers. No corporation or con
tractor has any legal o r m oral right 
to  create such a nuisance and unneces
sary hardship and maintain it for so 
prolonged a  period. But the blame 
rests on the city governm ent for per
m itting such abuse of power by an 
alien organization. T he N orth T ona
wanda concern has special machinery 
of the most m odern type for nearly 
every process, but when it comes to 
handling dirt from a trench it has 
nothing over ¡the grand old gardener, 
Adam.

I observe th a t all kinds of com m it
tees are being created to handle the 
100th furniture m arket celebration in 
January, but I note that the only three 
living men who were actively connect
ed with this industry when the furni
ture m arket started, fifty years ago, 
have not received deserved recogni
tion. They are At. S. W hite, M ilton 
L. Fitch and Charles W . Jones. Be
cause of their knowledge of early con
ditions in the furniture trade, it would 
seem to me that these men should have 
honored places on some com m ittees 
which are being made up of men who 
were not on earth fifty years ago and 
who have only a superficial and second- 
handed knowledge of the subjects they 
are supposed to discuss and pass upon.

E. A. Stowe.

One of the m ost successful publish
ers in the world— Mr. Cyrus H . K. 
Curtis—has a favorite slogan. I t is 
this: “Y esterday ended last n ight.”
In other words, Longfellow was right 
when he said: “L et the dead past bury 
its dead.” Don’t d rag  yesterday’s 
troubles into to-day. M ake a clean 
sweep every night and a fresh sta rt 
every m orning. T here is a good deal 
in this.—H erbert N. Casson.
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SHOE MARKET
Will Electrical Advertising Help Your 

Business?
Does electrical advertising pay? 

W hat does an electric sign cost? W hat 
kind of a sign should I buy? Should 
the sign I buy be a porcelain enameled 
steel sign or a painted sign?

Those are questions of intense in
terest to  every shoe retailer contem 
plating the purchase of an electrical 
advertising display sign.

In answ ering the question, “ Does 
electrical advertising pay?” it is in ter
esting to  observe that there are well 
over a quarter of a million electrical 
advertising display signs in th is coun
try  burning every night, and that over 
thirty  millions of dollars are invested 
annually in this form of advertising.

H ard-headed business men who in
sist that proof of forthcom ing results 
be shown for every appropriation ap
pearing in the annual budget, seem to 
agree that electrical advertising does 
pay. and pay big.

An electrical advertising display 
sign erected over a place of business 
a ttracts attention day and night. At 
night its dazzling light carries its m es
sage to thousands of prospective cus
tom ers; tells them who you are, where 
you are, and what you sell. It carries 
its m essage to all who glance its way; 
a ttracts to your store people hom e
ward bound after working hours. And 
a ttracted  by a sign, they stop, look 
inside, step inside and buy.

Then, too, week after week, m onth 
after m onth, day and night, people see 
your sign, become more and more con
scious of your store, become more and 
more conscious of what you sell. Then 
when those people are in need of a 
product sold in your store, the sign’s 
message comes to mind and the p rod
uct is bought at the store the sign 
identifies.

C ontrary to popular belief, an elec
trical advertising display sign that will 
do justice to any shoe retailer’s place 
of business may be had for from $100 
to $150. So much publicity is a ttach 
ed to large, spectacular displays cost 
ing from $75,000 to  $100,000 that the 
general conception is that the cost of 
an electric sign is exorbitant.

A  sign costing $150 requires less 
than five cents an hour for electricity 
to keep the sign burning. Since the 
average sign burns from 6 p. m. until 
m idnight, this means an expenditure 
of less than th irty  cents a day for ad
vertising—it being remembered that 
the sign advertises a place of business 
throughout the day without cost for 
electricity.

The types of signs used are the in
teriorly illuminated sign and the ex
teriorly illuminated sign.

The interiorly illuminated sign con
sists of only flat or raised glass placed 
against the inside of the face of the 
sign, and fitting into the letter ru t out 
of the steel face of the sign. It is 
prim arily for use in a neighborhood 
where there is little competition from 
o ther forms o f  artificial light at night. 
W hen illuminated, the glass letters 
stand out in sharp con trast to the 
black background of the sign and may 
be seen for blocks in every direction.

The exteriorly  illuminated sign is 
prim arily for use in a neighborhood 
where there is competition from other 
lights. T he lamps or bulbs are on the 
outside of the sign, directly on the 
lettering  which appears on the sign 
and gives off much more light than the 
interiorly  illuminated sign.

A nother question which quite often 
arises is, “W hat should a sign say?”

A successful electrical advertising 
display sign says either ‘‘buy me,” 
“buy here,” or both. A “buy me” 
sign has on it the word “shoes.” It 
tells prospects what they can buy in 
the store it advertises. I t  is specific.

A “buy here” sign has on it the 
name, or a trade mark. It, too, tells 
prospects what they can buy in a 
store, but does it by carrying a name 
which, in the prospect’s mind, is as
sociated with specific m erchandise. It 
is not specific.

A sign which is specific—which has 
on it the name of m erchandise being 
sold—is usually more effective than a 
sign that carries only a company name 
o r trade m ark; but if a company name 
or trade m ark is so well known that 
it suggests specific m erchandise, then 
both signs are equally effective. If 
possible, a sign should carry  both m es
sages—“buy me,’’ and “buy here.”

Shoes Become More Elaborate.
T he latest change in fashions in 

footwear, although radical and definite, 
has come about so gradually that it is 
not easily appreciated. The impossi
ble of a few years ago has become not 
only possible but approved, and the 
m ost extravagant styles have come to 
be conventional. The sw ing from a 
m atter-of-fact style to one that is 
theatrical by contrast b rought out 
m any extrem es in form and color. 
These were less acceptable to women 
of taste than the m ore quiet modes 
which are now being shown in shoes 
for both daytim e and evening wear.

Sport shoes are in a class by them 
selves. They are stout, comm onsense 
boots and oxfords that serve for hik
ing, for country and w intry-w eather 
town wear. T hey are all of the p rac
tical laced model, made of black, tan 
and brown leathers.

There are several novelties that an
sw er storm  requirem ents. The latest 
goloshes are high and trim  and are 
to be had in colors as well as in black. 
A new shape in rubbers, modeled after 
the Russian boot, is very chic and 
picturesque. I t  is seen in black, with 
scarlet, green or w^hite tops, and also 
with these color com binations reversed. 
R egular rubbers com ing from Paris are 
made in jade green, red, gray or blue.

F or daytim e street dress the strap 
sandal or colonial is worn, and is made 
of patent leather, the heavier reptile 
skins or suede. Black is very fashion
able at the m om ent and is bringing in 
black hosiery to supersede the light 
colors and “nude” shades. One of the 
sm artest am ong the models is a one- 
strap shoe of heavy black alligator 
hide. A nother is a colonial shape, 
which has a high tongue and is finished 
with a large buckle made of suede and 
patent kid combined in tiny stripes.

F o r sheer beauty the latest things in 
evening shoes quite eclipse any of the

fashions shown before. There have 
never been as many different materials 
suitable for dainty footwear. Among 
them  this season are satins, kid, bro
cade, velvet lame, petit point and suede 
of the quality of fine gloves. The new 
opalescent kid slippers are so colorful 
in them selves that they are seldom 
ornam ented. The transparent velvets 
in the most delicate shades are either 
w ithout trim m ing or have beautiful 
jeweled buckles, and sometimes jewel- 
studded heels. M ost of the elaborate 
ornam ents for evening slippers, how
ever, are shown in plain satin or metal 
cloth.

Several original styles of trim m ing 
are shown on the new models.—N. Y. 
Times.

Men’s Gloves Scarce.
M anufacturers have been complain

ing about the small orders placed on 
m en's and you'.hs’ gloves and warning 
the retailers that there would be a con
siderable shortage as the holiday sea
son approached. T his cond’tion is 
now apparent with the result that small 
and large stores are clam oring for 
more m erchandise and are unable to 
get the desired leathers. The result is 
that many of the old num bers are be
ing bought and substituted for the 
newer ones. Both lined and unlined 
gloves are affected with the ch:ef de
mand on unlined pigskins, capeskins 
and the very high-grade mochas. Wool 
linings for the holiday trade have sold 
better than the all-fur lining. Unlined 
gloves are selling from $22.50 up, 
while the lined gloves sell from $18 
upward.

FOR 'Z/t* original pttroT YOUR

PROTECTION
SARLES

MERCHANTS’ POLICE  
and

INSPECTION SERVICE
The Original Patrol in Uniform, 

Under Police Supervision.
401 Michigan Trust Bldg.
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tap sole with fancy flange 
edge and heel seat trim .
C and D widths in stock $3.45
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“ Over night Service’’

Herold-Bertsch Shoe Co.
Grand Rapids, Mich.
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Prompt Adjustments
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There Are No Waste Lands in Michi
gan.

Grandville, Nov. 29—And now comes 
the glad tidings that there are no waste 
lands in Michigan.

M ichigan’s waste lands are products 
of ignorance, according to  W alter E. 
H astings, of th e  educational bureau of 
the State Conservation D epartm ent.

He said that after a sum m er tour of 
wild acres in all parts of the State he 
iiad come to the conclusion that there 
isn’t an acre in the State unproductive 
of some good. The swamps and wilds, 
he pointed out, are the hom es and 
breeding places for all species of wild 
life.

It seems the people as a whole are 
coming to realize the value of those 
lands denominated “w aste” in times 
past. A lm ost everybody went at the  
prom iscuous slaying of everything wild 
in our woods and swamps. T he idea 
that wild things, such as anim als and 
birds, were not the legitim ate prey of 
man seemed never to have entered 
their heads.

The saying that we live and learn 
has more tru th  than poetry in it. W e 
are learning that this earth  w ithout 
any life save that of domestic anim als 
and man himself is not the paradise it 
has been surm ised to  be.

People are learning that general 
slaughter of wild life m eans a state un
lit for hum an habitation. O ur swamps 
and forests have a value that even the 
cleared lands cannot duplicate. The 
draining of swamps at great expense 
has been found to be a m istake since 
deserted farm s on the highlands pro
claim a large acreage of uncultivated 
soil going back to nature.

A less num ber of farms, but those 
more productive, is w hat we need, and 
this cannot be brought about by b u rn 
ing over our forests, draining our 
swamps while m any farm ers seek city 
life with all its glam or in preference to 
continuing to work the soil.

No waste lands in Michigan. T hat 
is good news, is it not? W e have 
heard sP much of barren state lands 
the story has become monotonous, but 
now that the learned professors are 
finding out facts for them selves from 
careful personal investigation we mav 
soon expect a change in the whole 
aspect of State land conditions.

Prom  one part of Michigan comes 
reports of a surplus of red deer; so 
plentiful, in fact, as to be damaging 
to farm crops, and an appeal fbr State 
aid since these wise anim als have com 
mitted their depredations in a county 
in which deer hunting is forbidden. 
You see, the deer are wise in their day 
and generation and seek the safe places 
for visiting the farm s and eating the 
ruralist’s crops.

Anyhow it is pleasing to know that 
the wild deer are not all dead yet and 
that some of our citizens may, by care
fully rushing the anim als into another 
county, procure a venison rum p for a 
T hanksgiving dinner.

However, deer, it seems, are not the 
only species of wild life which are 
m aking m erry a t the expense of the 
poor farm er. Over in the Alpena dis
trict bears are m aking such inroads on 
the sheep they threaten to drive some 
farm ers out of business. Strange, if 
true. Sixty years ago bruin w as not 
m olesting the white settlers. No bear 
was ever known to attack  a hum an be
ing and very seldom attack  his stock. 
Now and then a stray pig m et death 
at the jaws of a bear, but even this was 
not of sufficient frequency to alarm  the 
new settlers of Michigan.

Perhaps, as the State becomes more 
s-'ttled, the bears become more bold 
and insistent on doin<j damage.

Although it is becom ing known that 
what were considered waste lands in 
th» long ago are now coming to be- 
valued at their true worth, it is not 
supposable that the farm ers will turn 
over his cultivated acres to the raids 
pf red deer and black bears.

Doubtless should 3 farmer catch

bruin in the act of carry ing  off a sheep 
o r lamb he would be justified in self 
defense in shooting said m arauder.

Even though the bear and deer of 
Michigan are increasing in num bers at 
a trem endous rate, let the newspaper 
correspondents tell it, there is really no 
danger of the farm ers having to flee 
to the city for safety.

The mos't im portant item in all this 
late news of Michigan farm s and wilds 
is the fact that people are com ing to 
learn that we have no waste lands. 
W hen the fact is known that every 
foot of M ichigan land is susceptible to 
some good use a substantial victory 
will be won, and there will be less 
groaning over the barrens along the 
lake shore.

T here are o ther uses to  which lands 
can be put than the mere act of farm 
ing. W ild lands may well rem ain wild 
until the acres already cleared receive 
back the deserters and agriculture once 
again comes into i'ts own in Michigan.

T housands of fertile acres lie in the 
sunshine and rain of our State, untilled 
at present because the  w rong man 
went upon them  seeking a home. It 
has often been said that every man to  
his trade when success is assured.

I t  is not always the m ost learned 
man who m akes good in certain lines. 
M any farm ers who flew the ranch for 
city life had book learning, yet their 
ideas on the proper working of soil 
were of the crudest, while others with 
very little schooling, vet a determ ina
tion to make good on virgin soil, made 
a wonderful and satisfactory success.

I know a man who came from an
other land and squatted on a Michigan 
eigh'tv, having only his hands and a 
few m eager dollars, who made good. 
H e did this by strict attention to busi
ness, not accepting fads and fancies 
nor w asting his time at public m eet
ings bem oaning the sad lot of the 
farmer.

By persistent and determined effort 
he came out victorious and to-day is 
the possessor of a twelve thousand 
dollar home, with money in the bank.

There are no waste lands in Michi
gan. Old Tim er.

Thinks Coolidge is Partly To Blame.
D etroit, Nov. 26— I observe your 

editorial in the T radesm an of Nov. 23 
regarding the m anner in which many 
daily papers caricature President Cool
idge, especially the nasal appendage to 
his face.

I share with you the contem pt with 
which you regard the invasion of the 
sacredness which should surround the 
person of our President.

U nfortunately, I am afraid M r. Cool
idge has himself contributed to this 
condition by his (too) good ‘hearted
ness in perm itting himself to be photo
graphed on alm ost any and every oc
casion in company with any kind of 
delegation which called on him. W hen 
he was in South Dakota last summer 
he perm itted his associates to dress 
him up in cowboy fashion. He ac
cepted election to a band of indians 
and perm itted him self to be photo
graphed in indian attire.

Furtherm ore, he perm its his patron 
saint, Mr. Stearns, of Boston, to visit 
him  at the W hite House, sit around 
the porches on a bench in his sh 'rt 
sleeves with an old pipe in Ms mouth.

In view of this letting down of 
dignity by our Chief M agistrate, is it 
any wonder that the newspapers should 
take the liberties they have in d istort
ing his facial make up? B. C. W.

Liver is one of the most im portant 
m eats in protein and calories furnished 
the body, ranking w ith round and sir
loin steak. L iver also contains all 
three vitamins. No distinction in food 
value is made between the various 
kinds of m eat liver. Chicken liver is 
slightly higher than the others in pro-? 
tein.

Suggest**
Mueller’s
Mueller’s
Mueller’s
Mueller’s
Mueller’s
Mueller’s

Spaghetti 
Elbow Macaroni 
Egg Noodles 
Alphabets 
Vermicelli
Ready-to-serve Spaghetti

T hey m ean  profit for the grocer and  satisfaction for 
the  custom er. T hey  are  so good  and  so uniform , 
they  sell quickly and  easily, and  satisfy the m ost 
exacting custom er.

In a Sauce of Luscious 
Ingredients

WHITE HOUSE COFFEE
Test it by your own Taste!

You can best sell a product that you yourself 
like best. Test White House Coffee in your 
own home. Compare it with any other high 
grade coffee—bar none! We leave the judg
ment to you. We know you will recommend, 
FIRST, this coffee that is the fruit of 40 
years’ experience in blending and roasting 
the choicest coffee bean the world produces.

The Flavor Is Roasted In !

D W IN ELL-W R IG H T COMPANY
Michigan Distributors— L E E  & C A D Y
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FINANCIAL
Auto Makers Getting Set For Flying 

Start.
True to form, Novem ber brought 

with it the usual autom obile rum ors, 
featured this year with the unconfirmed 
report of a gigantic m erger sponsored 
by W illiam C. D urant, president of 
D urant M otors, and a m an who has 
gained and lost more real fortunes 
than any other one person in the auto
motive industry.

Participating in this alleged m erger 
were an exceedingly choice collection 
of plants, including Moon M otors of 
St. Louis, which this week announced 
a new line of high grade cars; Gardner, 
Hupp, Peerless and Star, Cleveland- 
Chandler, Jordan and Packard.

Those m ost vitally interested, in 
cluding officials of the various con
cerns and D etroit bankers, scouted the 
rumor, adding:

“Im portant and a whale of a finan
cial story, if true. But there is nothing 
to it.”

I t can be added that each of the 
companies m entioned has been doing 
nothing but work during the present 
year, despite the reported depression 
in the m otor industry. Several sharp 
spurts in H upp stock during the last 
m onth o r six weeks played a part in 
getting  the rum or afloat, as th rough
out this buying there were reports that 
D urant was accum ulating the stock 
and is now credited with holding ap
proximately 50,000 shares of that stock.

Official announcem ent is now being 
made by automobile executives that the 
industry, as a whole, will enter the 
new year, now only five weeks away 
in better condition and with brighter 
prospects than ever before. N aturally 
optimistic, m anufacturers have every 
reason to believe that production and 
sales in 1928 will far surpass those of 
the present year, -which fell -below ex
pectations.

Producers have set the opening of 
the ra tional automobile shows, which 
will be early in January, as the -time 
the real demand for cars will begin, 
and from th a t tim e on they are expect
ing a demand that will mean capacity 
production.

No doubt exists but that a trem end
ous arm y of potential buyers is aw ait
ing to  place orders. No small per
centage of these prospects have al
ready decided on a ford as soon as that 
car is ready for the m arket; others 
have decided to wait until they get a 
view of the car before placing their 
orders elsewhere, which many .of them 
will do and in th is way stim ulate in
terest in all o ther makes.

T he replacem ent demand has also 
lagged for the last few m onths, which 
m eans sm aller allowances than ever 
before, coupled with the fact that new 
cars are being sold a t lower prices. 
This fact will work to the  financial ad
vantage of the dealer whose ever
present problem is how to dispose of 
his stock of used vehicles.

W ith a sum m ing up at the close of 
the year it will be found that the ex
port business will have established a 
new high record and that nearly every 
company engaged in overseas business 
is planning for greater demand in 1928.

T here is abundant evidence th a t the 
autom otive industry, as a whole, will 
establish a  new production and sales 
record in the year just ahead of it. 
E verything is read}-, expansions com
pleted, and the demand that will make 
it possible exists, and every m anufac
tu rer will take advantage of the situa
tion.

A new type car is being built by 
H enry  ford exclusively for the English 
m arket, and it will be on exhibition in 
London early in December. Produc
tion is expected to begin in England 
early next year. The ford M otor Co. 
is also ready to sta rt construction of a 
million dollar plant in Japan, with an 
annual capacity of half a million cars 
o r more.

T he English car is reported to be /of 
decidedly low horse-power, equipped 
with wire wheels with but few, if any, 
of the characteristics of the present 
ford models. It will compete with the 
low-priced cars of English, French and 
Germ an m akes now so popular in 
those countries.

It is the unanim ous desire of auto
mobile m anufacturers that ford get 
his new line before the public at the 
earliest possible moment. The result, 
they argue, should be that the satisfy
ing of this deferred demand will push 
automobile sales next spring into new 
high grounds.

Even a t this early date it is predicted 
that 1928 will see the production and 
sale of at least 5,000 000 vehicles, an 
increase of about 1,600,000 over 1927. 
Plants now operating, and which will 
have produced 3,600,000 cars by the 
end of the present year, will only have 
to continue this average to set the new 
high m ark for it is confidently pre
dicted that ford’s output will take one 
of the necessary 1,400,000 to make the 
five million m ark a fact.

Fiscal Year of the Fur Industry.
Bankers who do a great deal of 

financing for the fur trade are in ter
ested in the agitation in that industry 
for a change in the fiscal year from 
December to March.

As a m atter of fact the present fiscal 
year in the fur trade, ending Decem
ber 31, does not correspond to the 
normal cycle of business in the indus
try. It is a relic of the time, before 
the war, when the industry was con
centrated in Europe.

The American fur industry is no 
longer dependent upon Europe for its 
central m arket, its financing or its 
styles. New York to-day is as an im
portant a fur center as Leipzig, L on
don or Paris. The U nited States not 
only m arkets its own furs here and 
abroad but it also im ports foreign raw 
furs and re-exports them in a finished 
state to Europe.

New York is now one of the great 
retail fur m arkets of the world and 
handles from 80 to 85 per cent, of the 
United States fur trade.

The production of fur goods in this 
country as a whole is now well over 
a quarter of a billion dollars, rising 
from $44,000,000 in 1914 to $254,000,000 
in 1925. The im port of raw and dress
ed fur in this country ranks seventh in 
value in the list of American imports. 

The United Statcjs including Alaska

GRAND RAPIDS
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Only When Helpful
THE “GRAND RAPIDS SAVINGS 
BANK” feels it is “SERVING” only 
when the things it does for its customers 
are helpful to them in their financial 
affairs—business or personal.

Rendering banking service along broad 
and constructive lines for 56 years has 
established this institution in the confi
dence and esteem of business houses and 
individuals throughout all Grand Rapids.

GRAND RAPIDS SAVINGS SANK
"The Bank Where You Feel A t  Home"

K ent State Bank
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With Capital and Surplus of Two Million 
Dollars and resources exceeding Twenty-Three 
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any of its departments, assuring you of Safety 
as well as courteous treatment.

Banking by Mail Made Easy.
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has been producing approxim ately 
$70,000,000 w orth of pelts a year. This 
production is compared with $15,000,- 
000 for Canada and $35,000,000 for 
Russia.

Com menting on the present fiscal 
year in the fur industry the New York 
T ru st Company, in the latest issue of 
the Index, says: “To-day the fiscal 
year coincides with the calendar year. 
This arrangem ent is very disadvantage
ous. It forces the m anufacturer to 
sell in o r before December, just prior 
to the height of the season, and in
duces him to buy in the beginning of 
the calendar year a t a time when he 
still should concentrate his efforts on 
selling the current stock. Also his de
sire to present to  his bank a good 
statem ent w ithout too much inventory 
at the end of the business year is a 
tem ptation to the fur m anufacturer to 
dump his goods upon the retailer in 
Novem ber and December.

“U nder the present system  financing 
is rendered more difficult, sales cram p
ed and his purchases more speculative.

“W hen and' if this change is actual
ly put into effect it should relieve the 
m anufacturers from the pressure to 
get rid of their goods a t an untimely 
period. Since the seasons cannot be 
altered, the change in the fiscal year 
of the m anufacturer will require the 
dealer to g ran t longer term s on his 
sales. But this additional cost is ex
pected to be m ore than offset by the 
improvem ent of the industry  in general 
which will m ake possible a more o r
derly m arketing, a m ore regular de
mand and, in preventing  a dum ping 
before the height of the season, will 
give the m anufacturer the benefit of 
better prices. T h is in turn m ay en
able him to absorb the cost of longer 
financing.”

[Copyrighted, 1927.]

Harvard Sees Prosperous Year For 
1928.

In  the m ost in teresting forecast for 
1928 yet printed the H arvard  U nivers
ity Committee on Economic Research 
this week predicts prosperity for the 
first six m onths of next year and 
recommends a continuation of the Fed
eral Reserve system ’s present easy 
money program

Coming from one of the country’s 
most conservative economic services, 
and reflecting the views expressed at 
the recent annual m eeting at H arvard, 
this optim istic expression will inspire 
fresh confidence as the ,new year ap
proaches. T he H arvard  authorities 
base their expectation th at business 
will hold to its present big volume for 
another six m onths o nthe exceptional 
ease in money and the 1927 con
servatism  of business.

T hey  - see no obstacles in the form 
of unwieldy inventories, inefficient 
transportation or overproduction of 
goods. On the o ther hand they do 
note with satisfaction th at basic m anu
facturers are  operating  a t a  substan
tially lower rate than  last year, that 
weak spots in the situation, such as the 
oil industry, are being strengthened and 
that the agricultural position is so im
proved as to assure an abundant pur
chasing power for 1928.

Not even a m ajor change in specu
lation is in prospect if the m arket horo

scope presented by the H arvard  peo
ple is accurate. T he indication is. in 
their opinion, fairly convincing that the 
stock m arket will m aintain the selec
tive character shown in 1927 by which 
is m eant that “while good stocks may 
well advance as the prospects of par
ticular companies improve, poor stocks 
will continue to suffer just as in the 
past year.”

T he hazards of the new year to be 
awaited are the unsettling influences 
of a Presidential election and the in
creasing complication in the problem 
of transferring  reparation paym ents 
when Germ any’s paym ents reach their 
m aximum next September.

Closely related to the m arket and 
business situations of 1928 is the Fed
eral Reserve policy. Inauguration of 
the 3l/ 2 per cent, rediscount rate by 
the Federal Reserve system  and the 
perpetuation of easy money by con
tinued further purchases of Govern
ment securities ties the present money 
ease intim ately to the Federal Reserve 
operations. W hether the Federal Re
serve system will continue its present 
program  into the new ear or will adopt 
a different course nobody knows.

W hat the H arvard  University com
m ittee very plainly would like them to 
do is to perpetuate in so far as pos
sible easy money next year.

Paul W illard Garrett.
[ Copyrighted, 1927. ]

New Treasury Loan To Be Floated 
Soon.

Banking institutions have been ad
vised by  Benjam in Strong, governor of 
the Federal Reserve Bank of New 
York, that the regular December 
T reasury  financing may be expected 
shortly. The letter did not disclose 
the am ount of the loan or the term s 
upon which it would be offered, but it 
is expected to be $300,000,000 or $350,- 
000,000.

Mr. S trong’s letter was the formal, 
prelim inary notification for the con
venience of banks and to enable quick 
subscriptions as soon as the term s of 
the financing are announced. M ethods 
for filing subscriptions were outlined.

A lthough it had been the general 
opinion for several m onths that Decem 
ber financing would be unnecessary, 
the unusually large redem ption of 
Second L iberties proved the deciding 
factor. E arly  in the week it became 
known that the T reasury  had been 
called upon to pay out such large sums 
to holders of the Second L iberty bonds 
that additional funds would be re
quired to carry the departm ent over 
until M arch.

The T reasury  to-day w ithdrew  $19,- 
083,400 from  depositories in the New 
York district, representing 50 per cent, 
of the surplus left from the subscrip
tions to the recent ' seven-m onths 3J4$ 
per cent, certificates of indebtedness. 
T he call for the entire country am ount
ed to $71,750,000.

T he hope of elim inating much of 
our poverty, crime and wastefulness 
lies in our ability to teach the younger 
generation som ething constructive 
about the righ t use of money.— 
Lewisohn.

Unless we save a portion of our in
come we are cheating ourselves.

Investment Securities

E. H. R o llin s  & S ons
Founded 1876

D im e B ank  B uilding, D etro it 
M ichigan T ru s t Building, G ran d  R apids

Boston New York Chicago
Denver San Francisco Los Angeles

Class Mutual Insurance Agency
C . N. BRISTO L H . G. BUNDY A. T . M ON SO N

“ The Agency of Personal Service ”
IN SPEC TO R S, A U D ITO RS, STATE A G E N T S

Representing The Hardware and Implement Mutuals— 
The Finnish M utual—The Central Manufacturers’ 
Mutual and Associate Companies.

Graded dividends ot 20 to 50% on all policies accord
ing to the class of business at risk.

FIRE - AUTOMOBILE - PLATE GLASS

305-06 Murray Building Grand Rapids, Mich.
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SENTIMENT IN BUSINESS.

Captains of Large Business Corpora
tions Are Doing So.

Bruce Barton, in his wonderful book 
entitled, “The Man Nobody Know s,” 
in which he portrays our Saviour as 
the greatest salesman the world ever 
knew, clearly depicts that with a hum 
ble beginning, and with a small staff 
of eleven disciples, He has sold Chris
tianity to the world. No other en ter
prise has stood the ravages of time 
and conquest for 2,000 years and kept 
growing stronger and stronger in each 
succeeding year.

The foundation of this g reat achieve
m ent has been sentim ent backed up 
by the strict enforcem ent of the Gol
den Rule- E arly  in H is teachings to 
H is disciples and followers, H e in
culcated the spirit of unselfishness, 
honesty of purpose, and fair dealing 
with everyone — thus setting a good 
example H im self and a counsel fo r 
the others to follow. Captains of in
dustry th roughout the  world are real
izing more and more to ensure greater 
efficiency from their employes, they 
m ust create better w orking conditions, 
pleasant social environm ent, and put 
sentim ent behind every business tran s
action made. No doubt there are a 
num ber of Judases in every line of en
deavor; but as in the case of the orig
inal, the percentage is very small. 
T here is no vocation in which senti
m ent can play so im portant a p a rt as 
in the retail grocery business. The 
daily contact with the hcrusewife and 
the m other, the backbone of every 
home, is the great opportunity  to en
dear him self to  every m em ber of the 
family, should he put sentim ent in his 
business and practice the Golden Rule 
m ethods in the conduct of his business 
relations.

P u tting  sentim ent into business is 
not only having a genial disposition, 
or a good personality—it goes a few 
steps farther. Im parting  to your clerks 
and custom ers your ability as an execu
tive the practical knowledge you have 
acquired from long exeprience of the 
m erchandise you sell and the m ost 
desirable m ethod of selling, is very es
sential to both you and them . H onesty 
in your intercourse with everyone will 
establish a reputation th at money or 
price cutting  will not purchase.

One of the salient facts th at many 
grocers will not adm it but which ex
ists in so many stores is that the boss 
himself feels he m ust attend to every 
detail no m atter how small o r  large it 
is. As an executive, he believes he 
should give his personal a ttention  to 
all the buying, selling, and conducting 
of the store. T his places the responsi
bility wholly on him ; and the clerks, 
no m atter how efficient they may be, 
feel that there is no responsibility en
trusted  to them . T heir full interest in 
the success of the business does not 
reach that standard of efficiency which 
should exist and would, if some real 
responsibility was allotted to them. 
T his is so evident, by the decision of 
our highest courts, that a contract, no 
m atter how carefully draw n and ad
hered to, is not legal, should it not 
place a responsibility on the signer and

also a penalty for non-perform ance of 
same. Therefore, as an executive, the 
grocer should plan the conduct of his 
business, that some of the responsibil
ity in this conducting rests with his 
clerks. P lacing confidence in the ability 
of his clerks to carry  out his orders will 
m erit better efficiency and create an 
impression on the m inds of the clerks 
that they are more than mere auto
m ats; that they are part and parcel of 
the entire business, and also th at the 
success and failure of the business will 
partly  rest upon their shoulders. T his 
is one of the im portant factors in pu t
ting sentim ent in business.

W e have some wonderful exam ples 
in the conduct of our large industrial 
corporations:

John W anam aker, the dry goods 
prince, sent a daily letter of encourage
m ent to his employes, and had this 
same message printed for the public in 
a corner of the advertising space.

President Sloan, of the General Mo
tors Corporation, never issues an order 
directly to any particular person. T he 
general order is sent to  the departm ent 
so that every employe is informed as to 
w hat is expected for him to do.

T his plan is being followed up in 
the m ajority of the large corporations, 
also in small business houses th rough
out the country. T he American w ork
man is the best paid, has shorter hours, 
and works in a different atm osphere 
than in any country in the world. The 
result is that he is more efficient, is 
happy and contented, and his home 
environm ent is better than in the past. 
T he entire  situation has been brought 
about th rough the realization th a t our 
big leaders m ust put more sentim ent 
in business to get better results and 
b igger dividends for the stockholders.

G etting back to the grocery business 
rem inds me of two grocers located a 
few blocks apart. One spent most of 
his time selecting low priced goods and 
m arking them  up at a loss so that he 
could draw  custom ers away from  his 
competitors. He did not believe in 
featuring the profitable lines; always 
had a grouch, and changed his clerks 
continually W hat little business he 
drew  never paid him a profit, and he 
never put sentim ent in his business or 
home. H is family shared his unhap
piness and eventually he went out of 
business. T he other grocer is a hale 
fellow well met, started business on a 
shoe string. H appiness and good-will 
radiated from  his home and store. H e 
m akes it a m atter of business the year 
round to feature the goods that pay 
him a real profit, a lthough he has a 
special on nationally advertised goods 
each week. He and his clerks co
operate in store m anagem ent. Every
body connected with the store is happy 
and their home life is the same. Cus
tom ers go out of their way to  patron
ize this store. I t  was a complete suc
cess from the opening day and the 
business has grow n each year. Senti
m ent and the Golden Rule are the 
prom inent ideals of this m erchant. H is 
slogan is “T hrow  away the ham m er, 
and get out a horn.”

I often think of a little note I read 
in a circular some m onths ago— “The 
grocer who m akes a success of his

business is not the grocer with the 
m ost luck, but the grocer who tries 
the hardest.” T his grocer does not 
play a w aiting game, but goes after 
what he wants—in other words, you 
cannot get new custom ers if you don’t 
go after them . H enry Lohmann.

Industry and Trade Dropped in Octo
ber.

A sum m ary of general business and 
financial conditions issued by the Fed
eral Reserve Board showed th at in • 
dustry  and trade were less active in 
O ctober than in the preceding m onth 
and in sm aller volume than a year ago. 
In spite of this slowing up, howveer, 
com m odity prices showed a further 
slight advance.

Freigh t car loadings declined in Oc
tober and the first part of Novem ber 
and were smaller than in the corres
ponding period of last year in all classes 
of freight except grain and grain prod
ucts.

Building contracts awarded increas
ed considerably in October, owing to 
unusually large aw ards in New York 
and Chicago in the last week of the 
month. T he increases were largest in 
contracts for residential and com m er
cial buildings.

The board found that production of 
m anufacturers declined in October, 
contrary  to the usual seasonal ten
dency, while the output of minerals 
remained in practically the same vol
ume as in Septem ber. In O ctober and 
November, activity of iron and steel 
mills and of autom obile plants was 
sm aller than at any previous period of 
the year. T here  were also decreases 
during O ctober in cotton consum ption 
and in the production of building m a
terials, crude petroleum  and boots and 
shoes.

T he output of bitum inous coal and 
the num ber of hogs and cattle slaugh
tered increased by less than the usual 
seasonal am ount. Production of flour, 
copper and anthracite  coal showed in
creases in October.

Unusually favorable w eather during 
October, the board said, resulted in 
increased yield for late fall crops. T he 
indicated production of corn, according 
to the Novem ber report of the D epart
m ent of Commerce, w as placed a t 2,- 
753,000,000 bushels, an increase of 150,- 
000,000 bushels over the estim ate of 
the previous m onth and 106,000,000 
bushels over the yield a year ago. 
L arger yields, as compared with the 
previous m onth’s estim ates, were also 
indicated for cotton, tobacco and pota
toes.

T he board said that trade a t whole
sale and retail showed less than the 
usual seasonal increase in O ctober and, 
compared with the same m onth a year 
ago, wholesale trade in all leading

lines, except m eats and drugs, was 
smaller.

Carefree
Shopping

There’s double pleasure 
in Christmas Shopping 
when you don’t miss the 
money!

Join the  O ld National 
C hristm as Club, now 
forming for next year, 
and be prepared!

The OLD
NATIONAL BANK

Monroe at Pearo

<A Bank fbrdvenjbodi^

......— \
Hodenpyl Hardy

S e c u r it ie s
Corporation

G ettin g  th e  m o s t o u t  
o f y o u r  in v e s tm e n ts  
requires a broad kn o w 
ledge o f  securities a n d  
how  to  use  th e m  b est 
fo r  y o u r  ow n  p u rp o ses .

O ur service ,  based o n  
lo n g  e x p e r i e n c e , is  
yours fo r  th e  asking . 
We ha n d le  o n ly  th e  
best in  in v e s tm e n ts .

231 So. La Salle Street 
Chicago

New York Jackson
Grand Rapids

*

* AUDITS - SYSTEM S - T A X  SERVICE*
L a w r e n c e  S c u d d e r  &  C o .

A C C O U N T A N T S  A N D  A U D IT O R S
924-927 G R AN D  RAPIDS N A T 'L  B A N K  BUILDING, G R A N D  RAPIDS, MICH. 

313 P E C K  BUILDING, K A LA M A ZO O , MICHIGAN  
452 W. W E S T ER N  A V E ., M U SKEG O N , MICH.

New York . Chicago - St. Louis • Washington . Philadelphia • Boston
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Reason Enough.
Announcing a m ost interesting pro

gram  a t one of our sum m er resorts, the 
program  frankly stated that “the en
tire proceeds will he donated to a h igh
ly respected farmer, who lost his house 
and furniture, his harn  with all his 
cattle and agricultural implements, 
which were entirely destroyed by fire. 
H is loss was over $10,000 and the 
townspeople and some of the sum m er 
residents have already contributed 
about $3,700 in goods and m oney to
wards m aking up this loss.’’

W ithout for a m om ent disparaging 
a charitable impulse to relieve any 
sufferer from fire, it m ay be pointed 
out that insurance would have made 
such an enterprise unnecessary. There 
are only a few people, fortunately, who 
do not insure, in proportion to  the 
great arm y who know  the benefits of 
sound stock fire insurance. Insurance 
does more than merely provide a safe
guard against fire loss—it makes thrift 
possible. W ithout insurance, a life
time’s savings can swiftly be swept 
away, with no hope of return.

Do You Know
T hat eight out of every ten fires 

could be prevented by prom ptly cor
recting hazardous conditions, such as 
disorder and accumulation of rubbish 
and litter; faulty electric w iring—often 
installed by the home owner and the 
novice?

T hat of all places in the home or 
factory the furnace or boiler room 
should be absolutely free from accu
mulations of combustible refuse—the 
acme of order and cleanliness?

T hat steam  o r hot air should be 
used for heating factories, stores and 
warehouses—stoves are dangerous?

T hat electric light is infinitely safer 
than any o ther form  of lighting when 
the equipment is installed in conform 
ity with the proper rules and regula
tions?

T hat it is necessary to get a permit 
before doing any electric w ork in a 
building?

T hat a burnt m atch should never be 
cast away until the stick has been 
broken and the flame or rem aining 
spark extinguished?

T hat a metal receptacle for cigar 
and pipe ashes, cigarette b u tts  and 
m atches should always be provided for 
sm okers ?

T hat a match, cigarette butt o r  cigar 
ashes should never be throw n in a 
waste paper basket?

T hat it is always safest and m ore 
convenient to  use an electric flashlight 
than to search for som ething with a 
m atch, candle o r flame lamp?

T h at m any fires originate from the 
cleaning of floors, silks, etc., with gaso
line? Violent rubbing of the m aterial 
generates static electricity, which pro
duces a spark th a t ignites the vapor.

T hat where gasoline is used for 
cleaning purposes it should be kept in 
a small approved self-closing can?

T hat gasoline vapor is three times 
heavier than  air and will float along 
near the ground or drop to  the base
m ent like an invisible stream , and un
der favorable conditions will ignite 
from a spark o r flame?

T hat one gallon of gasoline has sub

stantially the pow er equal to eighty- 
three pounds of dynamite?

T hat you cannot have low insurance 
rates until the fire waste of the coun
try  is reduced?

T hat the underw riters base the in
surance key rate of a m unicipality on 
the general hazards that exist and the 
fire protection provided to offset or 
counteract the menace?

T hat every m inute of the day and 
night som ebody’s hom e or place of 
business is being burned?

T hat buildings of the m ost thorough 
fire-resistive character are liable to 
have fires am ong their contents if 
there is disorder, dirt and rubbish in 
the place?

T hat while capital may be partially 
protected against loss by fire insurance, 
labor has no protection, and quickly 
finds that its m eans of support has 
vanished?

A Product of Carelessness.
In  C rater Lake, N ational Park, there 

is an example that once seen is a life 
lesson. A t a high point on one of the 
m any scenic drives, a pinnacle from 
which hundreds of miles of surround
ing country can be seen is a sign read
ing, “The product of one person’s 
carelessness with fire.” And stretch
ing away behind the sign is a vast 
m ountain side populated only by black
ened stumps, all that is left of what 
was once a magnificent virgin forest, 
until a m atch o r cigarette b u tt was 
dropped and left unobserved.

I t  would' be a good th ing  if every 
inhabitant of this country could stand 
and see w hat desolation the raging 
flames have w rought at that point. W e 
should have no m ore such signs or 
reason for them.

Unexpected Fires.
A m atch drawn up into a  vacuum 

cleaner started a fire in the closet that 
completely demolished a home.

Rays of sunlight passing through a 
fish bowl burned a hole in a rug  which 
smouldered, flared into flame and 
started  another home fire.

Sifted hot ashes throw n back into a 
coal bin cost still another hom e owner 
m any tim es the price of the coal he 
tried to save.

M odern fire resistive school buildings 
mean money, bu t it should be rem em 
bered that in a pile of silver dollars a 
mile high, not one of them  can crawl 
in your lap and say “Daddy, I love 
you.”

The Michigan Tradesman.
T he M ichigan T rad e sm a n  leads to -d a y  
All o th e rs  in  A m erica  
T h a t n o tes  th e  tra d e  o f a n y  s ta te  
O r co rpo ra tion , sm all o r  g re a t.

T he  M ichigan T rad e sm a n  g re e ts  the  
y e a rs

W hile g ro w in g  younger, i t  ap p ea rs .
I t  p u ts  on s ty le  unknow n before 
F o r  y e a rs  th a t  n u m b er fo r ty -fo u r .

T he M ichigan T rad esm an  is on h an d  
To see th a t  d ealers  u n d e rs tan d  
T h a t “r ig h t  is m ig h t’’ in a ll th a t  ten d s  
To m ake  .and keep y o u r tra d e  w ith  friends.

So th e  M ich igan  T rad e sm a n  s ta n d s  
a lone

In  th is  o r a n y  t ra d in g  zone
As th e  o ldest th a t  h as  d a red  th e  fa te s
Of i ts  k ind  in th ese  U n ited  S ta te s .

A nd so long y e a rs  to  h im  we know  
As th e  M ichigan T rad e sm a n ’s E . A. Stow e, 
No o th e r  nam e in th is  o u r lan d  
D oes w ith  th e  tra d e  m ore p roud ly  s tan d .

L. B. M itchell.

O U R FIRE INSURANCE 
PO LICIES A RE C O N C U R R EN T

with any standard stock policies that 
you are buying

The Net Cost is 30%
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Michigan

W I L L I A M  N. SENF,  S E C R E T A R Y - T R E A S U R E R

Affiliated with
The Michigan

Retail Dry Goods Association
An Association of Leading Merchants in the State

THE GRAND RAPIDS MERCHANTS MUTUAL  
FIRE INSURANCE COMPANY

320 Houseman Bldg. Grand Rapids, Mich.

STRENGTH ECONOMY

THE
Lansing

MILL MUTUALS
AGENCY Michigan

Representing the

MICHIGAN MILLERS MUTUAL 
FIRE INSURANCE COMPANY

(MICHIGANS LARGEST MUTUAL) 
AND ASSOCIATED COMPANIES

Combined Assets of Group

$ 3 9 9 6 ll,1 2 5 * 5 9
20% to 40% Savings Made Since Organization\

FIRE INSURANCE—ALL BRANCHES
Tornado—Automobile—Plate Glass
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LET US OUTLAW WAR.

Address Delivered to American Legion 
of Fond du Lac, Wis.

I accept and feel honored by the in
vitation to address the men who en
listed and the men who fought in a 
cause of world-wide significance. On 
this your day of re-union you have 
good reason to feel both happy and 
proud—happy because your young lives 
have been spared and proud because, 
when your country called you, you 
were willing to serve and ready to  ad
vance what you believed to  be the best 
interest and the highest ideal of the 
American Republic.

No word of mine can add to the 
praise you won. No word of mine can 
picture the dram a in which you were 
the leading actors, in which you look 
so heroic a part. I can give you no 
flower which will make your boquet 
scent more sweetly. I can put no 
thread in that fine piece of tapestry in 
which your deeds are so richly woven. 
Upon this occasion I can see and feel 
m ore than I can say. It is easier for 
me to greet you with silence than 
speech and the best part I could take 
now would be to do naught but stand, 
here and gaze in wonder and adm ira
tion upon all that you are and' all that 
you have done.

Many centuries will come and go 
before the hum an mind will fully grasp 
and clearly understand what were the 
exact losses and achievem ents of that 
world wide struggle. But it is our 
duty now to profit by the b itter les
sons lit taught us, so th a t in the future 
we shall enjoy the gains o f peace and 
not again suffer the losses of war.

I believe we are all agreed that war 
is wasteful and cruel. I think we are 
all agreed that the burning of homes 
and churches and the shedding of hu
man blood are deeds th a t we should 
strive with all the power th at God has 
given us to avoid and suppress. Many 
and varied are the elem ents which en
ter into the causes of war. W e may 
not know all the fine points and de
tails that precede and make for such 
a hum an calam ity; but we do know, in 
a general way, th a t ill will, hatred and 
selfishness are the contributing, if not 
the culm inating, factors which lead to  
th e  destruction of hum an life and 
property.

Let us, then, cultivate a spirit of 
friendship, love and charity. These are 
old word#, to be sure. They have been 
spoken by many people, m any tim es in 
m any places. But they are good and 
true old words, with a  m eaning so 
deep and so clear and so holy. If we 
would pause in our busy, restless lives 
and take these word's deeply to heart, 
we would save and exalt ourselves and 
others besides and raise the human 
spirit to  the very highest level. T hat 
spirit would be the surest guaranty  
against a repetition of the shameful 
and brutal deeds th at degraded the 
hum an race in the past and set back 
its progress.

I can think of no one fitter than you 
to exemplify such a spirit. T he men 
who were potent to do so much in 
time of strife can do equally much in 
time of repose. You who have been 
the trusty  heralds of war and death can

be the wise apostles of peace and life. 
You whose mission it was to tea r 
down and destroy, now have a mission 
to build up and save. T he trophies of 
peace are as dear and as costly as the 
relics of war. Of these trophies you 
m ust be the future keeprs and guar
dians. T o  this g reat tru s t your coun
try  now calls you. My large faith and 
hope in you leads me to believe that 
you will gladly and loyally answ er your 
country’s silent call in time of peace 
as you answ ered your country’s bugle 
call in time of war.

I t is my belief that you are willing 
to join me in the fond hope that dur
ing  the centuries to come, hum an life 
will not again be exposed to ' the peril 
and cruelty of war. I also believe that 
you are willing to  receive any thought 
or word of mine, however weak and 
poor my thoughts and words may be, 
that m ight tend in the slightest de
gree to  help us waylay and arrest the 
destructive sentim ent or influence that 
m akes for war.

In the past, in many quarters of the 
world, was was looked upon as a mere 
game o r sport, and when it was over 
the men who were lucky enough to 
survive rejoiced oyer what they 
thought was a great victory. You 
gentlemen who live in this enlightened 
time know full well that w ar is not a 
game. You know that war is not a 
sport. Surely it is not a clean sport. 
T o  tear down the telegraph wires and 
carry on communiication with guns, to 
plug 'boys with bullets and fill their 
lungs w ith poison gas, to drive them 
out of their hom es and compel them  
to live in the ground like ra ts and 
worm s—is not a clean sport but a foul 
crime.

It is time to tell the men who repre
sent the governm ents o f the world 
that hum anity no longer looks upon 
w ar as a great game or sport. I t  is 
time they were told that war is crime. 
I t  is time to  say it, and say it out loud, 
that governm ents can commit whole
sale m urder only under circumstances 
which perm it individuals to do the 
same. You and I are forbidden to kill 
except in self defense, only when we 
are in actual danger of losing our 
lives. Just so with governm ents. The 
governm ent of no nation ‘has the right 
to destroy life and property unless the 
lives and property o f its people are 
facing destruction. You and I have no 
right to  take the life of, o r  even harm  
ever so little, a creditor o r  a com petitor. 
No governm ent has greater rights in 
this respect than you and I.

But the game of war goes m errily 
on. N othing is done to discourage it, 
nothing is done to prevent it. The 
governm ents of the world are doing 
over and over again to-day the same 
things they did yesterday. T hey  are 
appropriating billions for m ilitary pur
poses. I wish the President of the 
U nited States would give a free pass
port to the am bassador of every coun
try whose governm ent appropriates and 
spends vast sums in preparing for war 
and sever official and commercial re
lations w ith those governm ents. I 
wish he would be as aggressive against 
w ar in time of peace over here as they 
are aggressive against peace in time 
of war over there. I wish he would

MR.
MERCHANT

Be su re  to  c a r ry  a  
s to ck  o f S m ith ’s 
F lavo ring .
T he  flavo ring  th a t  
yo u r c u sto m ers  like. 
T he flavo ring  th a t  
is sold w ith  a  pos
itiv e  M oney B ack  
G m arantee.

A Grand Rapids 
Product.

Smith Flavoring 
Extract Co.
Phone 61343 

Prompt Service

VITAMINE FOODS 
MAKE VIGOROUS 

DOGS
Imperial Cod Liver Oil Foods 
for Dogs & Foxes are a balanced 
ration supplying the necessary 
Vitamins so essential to healthy 
growth and freedom from dis
ease. Imperial Dog & Fox Bis
cuits are not hard. It is not 
necessary to soak them in liquids 
as they are readily broken up 
by small Dogs and Puppies. All 
Dogs and Foxes relish and thrive 
on these crisp tasty Biscuits. A 
trial will convince you.,

You can Buy them  at

Van Driele & Co.
GRAND RAPIDS. MICH.

D istributors

S E L L

Ge Bott’s
Kream FrydKaKes

D E C ID E D LY  B E T T E R

Grand Rapids Cream Fried Cake Co, 
Grand Rapids, Mich.

F A V O R IT E  T E A  In f t  lb. lead 
p ack ag es  is  a  s tr ic tly  1st M ay 
P ick in g  a n d  Is one o f th e  v e ry  
h ig h e s t g rad es  sold in  th e  U . S. 
I f  th is  T ea  is  n o t sold in  y ou r 
c ity , exclusive  sa le  m a y  be a r 
ran g ed  by  a d d re ss in g

DELBERT F. HELMER
337-39 Summer Ave., N. W . 

G R AN D  RAPID8, MICH.

Phone 61366
JOHN L. LYNCH SALES CO.

S P E C IA L  S A L E  E X P E R T 8  
Expert Advertising 

Expert Mrechandising 
209-210-211 M u rray  B ldg. 

GRAN D  R A PID S, M ICHIGAN

Link, P e tte r &. C om pany
Oococpocatad)

In v e s tm e n t Bankers 
6th FLOOR. MICHIGAN TRUST BLDG. 

GRAND RAPIDS; MICHIGAN

Expert Chemical Service
Products Analyzed and Duplicated 
Process Developed and Improved 

Consultation and Research

The Industrial Laboratories, Inc. 
127 Commerce Ave. Phone 65497 

Grand Rapids, Mich.

TER MOLEN & HART
SPRINGS; Office Chair, Coil, Baby 

Jumper, General Assortment. 
Successors to

Foster Stevens Tin Shop,
59 Commerce Ave.

G R AND  RAPIDS. MICHIGAN

Ship By
Associated Truck

G R AN D  RAPIDS, LAN SIN G  and 
D ETR O IT.

Every Load Insured. Phone 55505

COCOA
DROSTE’S CHOCOLATE 

Imported Canned Vegetables 
Brussel Sprouts and French Beans 

HARRY MEYER. Distributor
816-820 Logan St., S. E.

G R AND  RAPIDS, MICHIGAN

B I X  BY
OFFICE SUPPLY COMPANY

G R A N D  RAPIDS. M ICHIGAN

PERSONAL SERVICE
G ives you b e t te r  re s u lts . O u r m ov
ing  a n d  s to ra g e  r a te s  a r e  v e ry  
reasonab le . E v e ry  load in su red .

BOMERS and W OLTJER
.1041 Sherman and 1019 Baxter Sts. 

G R A N D  RAPIDS, MICH.

E s t. 1912
15 Y EA R S O F  S E R V IC E

QUAKER RESTAURANT
T H E  H O M E O F  P U R E  FOOD  

318 Monroe Ave.
Grand Rapids M ic h ig a n

J. CLAUDE YO U D A N
A T T O R N E Y  A N D  C O U N S ELO R  

Special a t te n tio n  g iv en  c re d ito rs  p roceed 
ings, com positions, re ce iv ersh ip s , b a n k 
ru p tc y  a n d  c o rp o ra te  m a tte rs .

B u sin e ss  A ddress :
433 Kelsey Office Building, 

GR AN D  RAPIDS, MICHIGAN

tienrij Smit
FLORAL Co.. Inc.

52 Monroe Avenue 
GRAND RAPIDS

Phone 9-3281
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enjoy no social relations with the 
emissaries of brute force. W e m ight 
be alone for a while, but I don’t think 
we would get very lonesome. W e 
would still have the radio and the 
movies to entertain us, until the war 
jingos made up their minds to reform, 
treat hum an life as sacred and Godly, 
and on such term s to again keep us 
company.

My friends, how can we do our little 
p a 't  to put a damper on the foolish 
ardor for war? W hat is the little that 
we can do to make war appear to be 
the hideous thing it really is, and turn 
the thoughts of men from the bloody 
roads of doubt and hate and death to 
the beautiful lanes of faith and love 
and life? For one thing, let us not 
im itate the past; let us not follow in 
the footsteps of the dead past. L et us 
rid our minds of the childish thought 
that war is a game o r sport and that 
it can end only in victory. Let us 
count the losses as well as the gains. 
In thinking of the living, iet us also 
rem em ber the dead and the wounded. 
W e m ust season the rich food of our 
pleasure with the condiment of grief. 
Into the cup of our joy, let us put in 
just a little , kick of sorrow. Let us 
mingle our m om ents of rejoicing with 
a little sadness and mourning. Let us 
pin a little bow of crepe upon our 
gaudy decorations and let us have 
days of rem orse and repentance as 
well as days of festivals and jubilees. 
Thus we may use the little power we 
have, if not to bury the festering car
cass, to at least help slay the sporty 
spirit of war.

Why Call the Road the Santa Fe?
Early in the m onth of June, 1882, 

the writer met Fred Harvey. H is 
presence in Grand Rapids, he explain
ed, was due to his desire to purchase 
furniture for a chain of restaurants lo
cated on the line of th e ' Atchison, 
Topeka & Santa Fe Railroad. Dining 
cars were not operated by the rail
road companies in that year. T ravel
ers were given tw enty m inutes for 
dinner at the restauran ts provided by 
the railroads at different points on 
their lines. Am ong m any of such con
veniences in the State of M ichigan 
those located at Jackson, M arshall, 
Niles, Grand Rapids, Owosso, H a rt
ford, Kalam azoo and Cadillac were 
noted for the  excellence of the food 
provided and the efficiency of the ser
vice rendered. Fred H arvey served 
the traveling public so well that he is 
fondly rem em bered. H e passed ou t of 
life a score of years ago, but the Santa 
Fe Railroad never fails to m ention 
Fred H arvey service in its advertise
m ents. W hy should such an im port
ant railway corporation as the Santa Fe 
bear the name of such unim portant 
little towns as Atchison, Topeka and 
Santa Fe? Atchison is a one-horse 
town on the M issouri River some
where between St. Joseph and Kansas 
City. A tchison was one of the early 
territorial governors of the state and 
the town was named in his honor. 
Topeka is a nice little city. Its prom 
inence is due to the fact that it is the 
capital of the State of Kansas. It does 
not am ount to much in commerce, 
m anufacture or finance. Santa Fe is

said to  be the oldest city in the United 
States. Its  location is quite remote 
from the main line of the railroad. It 
is the term inus of a stub line. Aside 
from its interesting antiquity it is of 
small importance. Chicago, Kansas 
City, Denver, San Francisco, Los 
Angeles and San Diego are cities on 
the Santa Fe line. If the railroad cor
poration does not consider it worth 
while to give these cities a place in its 
ti le, it m ight abandon the old one and 
designate its propert as the Fred H ar
vey line. Harvey contributed the best 
efforts of his life to the service of the 
company.

Not many years ago railroad cor
porations considered the city of Grand 
Rapids as sufficiently im portant to be 
entitled to a place in the titles of their 
institutions. Old residents remember 
that the present Pennsylvania was o r
iginally the Grand Rapids & Indiana; 
that the New York Central trains bore 
the names of Kalamazoo, Allegan & 
Grand Rapids; that the N orthern di
vision of the Pere M arquette was o r
ganized as the Grand Rapids, N eway
go & Lake Shore; that the Holland 
section of the same line was named 
when its construction was begtm, 
Grand Rapids & H olland; that the De
troit division of the Pere M arquette 
was given, publicity as the Detroit, 
Lansing & Grand Rapids. A company 
was organized as the Grand Rapids & 
Saginaw.

The city of Grand Rapids at a per
iod in its history when its population 
num bered about 10,000, by a popular 
vote issued bonds to the am ount of 
$100,000 as aid to  the corporation in 
building the Grand Rapids & Indiana 
Railroad. M any local residents invest
ed hard earned savings in the bonds. 
The legality of the issue was question
ed and contested by men who had op
posed the g ranting  of the gratuity. 
The State Supreme Court sustained 
the contenders by declaring the issue 
illegal. An appeal of the case was 
taken to the Supreme Court of the 
United States. Th<Pt court held that as 
the bonds had passed into the hands 
of innocent (th ird ) persons they m ust 
be paid. T he city paid its debt to the 
holders of the bonds.

Solon, Nelson and other townships 
of Kent county voted bonds for vari
ous sums in aid of the same railroad 
corporation and ultim ately paid them.

A rthur S. W hite.

O f the journalistic philosophy of 
John H aslup Adams, its editor who 
died last week, the Baltim ore Sun 
makes this interesting record: “A news
paper, as he conceived it, could never 
be a mere recorder of the superficial 
and the obvious. T he real facts, he 
believed, were always more or less 
occult; to get at them  and bring them  
to the light was the first duty of a 
journalist—the first duty and the chief- 
est joy. W herever the facts led, up 
hill or down dale, that was the way to 
go; to hesitate or compromise was to 
dishonor a profession that, to the last, 
he served and believed in with rom an
tic devotion. W as the thing true? 
T hen it m ust be printed. W as the 
cause just? T hen it m ust be support
ed.” H ere is a gospel that should go 
into our schools of journalism .

W hen they buy 
bread . , ♦

■ HEN youi customers 
buy bread, suggest 
Beech-Nut Peanut Butter.

To countless w om en the 
simple association of these 
two foods will spell a gen
uine need.

Children love Beech-Nut Peanut Butter spread 
on bread. To all it is a favorite filling for 
dainty, tasty sandwiches — just right in the 
school lunch-box or at home parties. Beech- 
Nut Packing Company, Canajoharie, N . Y.

Peanut Butter
W o r d e n  Q r o c e r  C o m p a n y

The Prompt Shippers

Stock this Quaker Leader

Customers know this Brand

W o r d e n  p R O C E R  C o m p a n v

Wholesalers for Fifty'nine Years 
OTTAWA at WESTON GRAND RAPIDS

THE MICHIGAN TRUST COMPANY. Receiver
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DRY GOODS
Michigan ReRtail Dry Goods Association 

P re s id e n t—A. K. F ran d se n , Hastings. 
F ir s t  V ic e -P re s id en t—J . H. Lourim, 

Jack so n .
Second V ic e -P re s id en t—F. H . N lssly , 

T p s ilan ti.
S e c re ta ry -T re a s u re r—D. W . R obinson, 

A lm a.
M an ag er—Jaso n  E . H am m ond, L an s in g .

Armistice Day Closing Not At All 
Popular.

Lansing, Nov. 29—'M erchants are 
urged to  perform  all kinds of com 
m unity service and no class of busi
ness men respond more cheerfully to 
such demands. T he custom  of closing 
stores on special days has been abused 
and m any m erchants have felt th at it 
is not desirable to close their places 
of business on days which are not 
legally designated as public holidays.

Efforts to  close stores on Armistice 
day entails another loss to the m er
chants whose overhead expenses are 
large. A letter was received recently 
from  one of ou r m em bers raising this 
question and a letter was w ritten to 
one m em ber in each of the several 
cities in the State, in the list given be
low, asking if stores were closed on 
that day. T his inform ation asked was 
simple and the answ ers brief:

Ann A rbor—Did not close. Day 
was observed for five m inutes. Church 
bells ringing.

Bay City— Did not close. (N o fur
ther com m ent.)

Battle Creek— Did not close. (No 
further com m ent.)

Flint—Did not close. L ast year 
stores closed. T his year all were 
open.

Grand Rapids— Not a single store 
closed. Street cars and public utility 
companies of all kinds in full opera
tion.

H olland—Did not close. (N o further 
comm ent.)

Jackson— Did not close. Jackson 
retailers preferred to keep open, as 
this had been a backward season.

Kalamazoo— Closed from 1 o’clock 
the rem ainder of the day.

L ansing—Did not close. Bells were 
rung at 1 o’clock. A grotesque parade 
was made, but parade was no credit to 
the city.

Ludington— Stores closed. (Did not 
state num ber of hours.)

M anistee—'Did not close. (N o fur
ther comm ent.)

M uskegon— Did not close. Closed 
the first tw o years, but not since.

Pontiac— Did not close. M ayor 
proclaimed two m inutes of prayer at 
11 o ’clock. Bells and bugles sounded 
and all work stopped for two minutes.

P o rt H uron— Store closed one hour 
in the m orning before opening.

Saginaw—Closed from 12 o’clock to 
3 o ’clock. Think we have closed for 
the last time. Think it is not advis
able. M ore are staying open each 
year.

T raverse City— Did not close. Not 
a store in the city closed.

W e believe th at the sentim ent is al
most unanim ous in favor of brief ex
ercises to  call the  attention of the pub
lic to  this historic day, but not to 
close places of business to  show pa
triotic interest and loyalty.

W e have recently comm unicated in 
our news letters regarding the w ork 
of a certain company installing burglar 
alarm  system s in stores. In  some 
places the w ork installed by this com
pany has been satisfactory and in 
o thers unsatisfactory. W e have con
ferred w ith the  m anager of this com 
pany with reference to these com
plaints. H is explanations are not en
tirely satisfactory.

In our news letter of Nov. 22 an item 
was inserted that the annual flood of 
unordered C hristm as neckties has not 
yet started. A letter from one of our 
m em bers brings this inform ation:

“ I notice in your bulletin you say 
that necktie fellows have not started

to operate yet. T his last week I re
ceived a package of them  from a 
‘blind’ man. I saw some o thers who 
received them  but I refused mine.”

T he above quotation is self-explan- 
atorv. D on’t  let your sym pathy for 
blind m en get the better of your good 
sense and accept goods which have not 
been ordered by you. T here are plenty 
of unfortunate people in your circle of 
acquaintances for objects of charity. 
Throw  the unordered goods on the 
shelf and let the other fellow dp the 
worrying.

Many m erchants have i-  the past 
purchased and used in m aking collec
tions certain form s draw n to  imitate 
regular court summons. Sometimes 
they are called “Final Notice or G ar
nishee Notice” o r some other similar 
name. T hey are usually intended to 
make the debtors believe th at a regu
lar sum m ons issued by the  court has 
been served on them  and are supposed 
to scare them  so they  will pay theair 
bills. The Michigan Legislature of 
1927 passed an act prohibiting the 
use of such blanks.

Jason E. Ham m ond. 
Mgr. Mich. Retail D ry Goods A ss’n.

Wraps Take on Unique Designs.
For novelty and chic in the sea

son’s new styles in wraps there are 
shown m any models that are built of 
rich fabrics and trim m ed with fur. In  
these transparen t velvets and metal 
cloths are especially interesting. An 
idyllic creation shown by a French 
designer is a coat wrap of white chiffon 
velvet of the new “transparen t” weave. 
I t is wide of sleeve deep of collar and 
cut to  fold generously about the figure. 
A silver tissue figured in a graceful 
palm-leaf pattern  is used for the lining, 
and the collar and cuffs are made of 
white fox fur.

R eversing the scheme of this coat 
wrap is ano ther which is made in the 
form of a full-length dolman of silver 
and white m etal brocade. I t is lined 
with shell-pink velvet, and on this too 
the deep collar and cuffs are made of 
fine white fox. T his wrap has a chic 
note in a buckle of brilliants m ade in 
oblong design, with which it m ay be 
fastened close at one side of the front. 
A wide-sleeved coat of pale green and 
gold metal brocade is lined with pinky- 
beige ermine, of which both collar and 
cuffs and a shaped band running 
around the bottom  and part way up 
one side are made.

The display of evening wraps is par
ticularly in teresting because of the 
variety of m aterials and the m any ways 
in which they are lined and trim m ed. 
T here is a  certain uniform ity of line, 
simple yet subtly diversified, but the 
fabrics are new and m any of the com
binations are of a poetic loveliness. 
Red is used very successfully in sev
eral of the French models. One is a 
delightful shade of coral. I t  is lined 
with silver lame and has collar and 
cuffs of brown fox. A nother wrap of 

geranium -red transparent velvet is lined 
with silver lame and is trim m ed with 
a wealth of white fox, which also form s 
its shawl collar, the wide band down 
the front and the wide cuffs.

Hudson Seal Becomes a Stylish Trim
ming.

H udson seal is the first of the 
heavier furs to be cut up into the com 
plicated piecings and incrustations that 
are now so much in vogue for coats 
and gowns of silk and wool. H enri

V ergne shows some of the m ost 
ambitious of these intricately seamed 
effects. One coat of H udson seal was 
seamed both front and back in a series 
of laddering Vs and was draped to the 
left. A lm ost everything imaginable 
has been done to fur heretofore except 
to drape it— it has always been con
sidered too bulky for that—but this 
coat m anages to introduce draping and 
still retain both its slenderness and 
chic.

Muffs have come back! Rather 
shrinking and inconspicuous little 
muffs, to  be sure, but muffs for all 
that. Generally they are m ade in a 
sem i-circular shape about twelve 
inches across. If a small, round and 
flat pillow, with a gathered puffing 
encircling it, were to be cut in two, 
the result would look very much like 
these little muffs. They are made in 
breitschwantz, in shaved lamb or in 
any of the  clipped furs of cloth-like 
texture.

Make Sales Genune Is Advice To 
Dealer.

Conduct a special sale successfully:
By determ ining definitely the goods 

to be offered and the reduction or 
special prices to  be given, and the 
policy to be followed concerning ad
hering to such prices.

By announcing the sale through the 
press, m aking everything clear, and 
avoiding any statem ent in any way 
which will mislead.

By being as good or a little better 
than all prom ises made.

By seeing to  it that sales people are 
thoroughly posted on the sale offer
ings, and prices and conditions.

By providing sales people enough 
to take care of the extra business.

By thanking the public when the 
sale is over for the volume enjoyed.

By not having sales too often and 
m aking them  real events when they 
are arranged.

Long-Waisted Frocks Favored.
There is a decided tendency in chil

dren’s dresses toward the re turn  of 
long-waisted models, finished with belt 
or sash. For the one to three year 
group, however, straight little frocks 
with turnover collars and cuffs are 
selling well. A new note in pantie 
dresses is shown in the advance models 
that have “shorts” with a waistband 
finished with buttonholes. T his type 
of pantie does not show below the 
dress, and is at present wanted by the 
better shops. M any attractive things 
are now offered. Am ong them is a 
group of hand-made voile dresses in 
the one-to-six-year sizes that are 
finished with F rench dots, insertions 
and real lace. These wholesale for 
$16.50 a dozen. A nother group, made 
up of im ported dotted Swiss frocks in 
white and colors, contains num bers to 
wholesale a t $24 a dozen.

Gray in Handbags To Fore.
Once again the penchant for har

monizing color effects m akes itself 
felt and this time the change is in 
handbags. At the beginning of the 
Fall business, it was black antelope, 
then followed a flurry in brown ante
lopes, while to-day there is consider
able talk about gray in box calfs, ante

lope, lizard and o ther reptiles. W hat 
influences the m anufacturer is the use 
of gray krim m er as trim m ing on coats 
and talk of gray squirrel and goat as 
second best choice. N otw ithstanding 
all the healthy indications of gray as 
a vogue, it is regarded by m any as a 
gamble, for it is a color difficult to 
control in shading and blending with 
fabrics.

Two Seasons Puzzle Trade.
Coat m anufacturers here are coping 

with the question of w hether it is best 
to proceed actively with Spring lines 
or to  continue production of seasonal 
m erchandise. Those favoring the for
m er procedure believe that buyers will 
show active early interest in the W in
ter resort and Spring offerings. On 
the o ther hand, it is pointed out that 
much business in W in ter coats re
mains to be placed and th at a cold 
snap would create a scram ble for m er
chandise o nthe part of the retailers. 
January  sales will also absorb con
siderable production, which will be 
more profitable than usual because of 
scanty stocks, some m anufacturers be
lieve.

Cheaper Blouses Best.
Blouses are needed by the retailers 

and in both the fancy and sports types. 
Metallic silks and georgettes with de
tail in necklines and occasional bows 
and pins on the shoulder are sought 
for wear with the odd skirt. Gay 
prints in slightly longer lengths with 
pockets and loops for a narrow  belt 
are w anted for the tweed skirts. In  
this type of m erchandise the popular- 
priced lines, wholesaling from $3.75, 
are far outselling the others. Metal 
cloths in gold and silver brocades are 
going better than the plain weaves, and 
in the prints, red, beige, gray and navy 
backgrounds are conspicuous.

Fine Negligees Selling Freely.
Negligees and bathrobes of the bet

ter kind are selling so freely that 
m anufacturers are finding it difficult 
to keep up with their orders. Aside 
from the usual holiday demand for 
fancy lines, the plain tailored robe is 
the best seller. Robes m ade of fine 
camel’s hair, strictly tailored in m an
nish effects and finished with gros- 
grain ribbon, are selling well in solid 
colors, plaids and stripes. Both shawl 
and convertible collar styles are  favor
ed. Flannel robes are wanted in 
bright p rin ts for the so-called Palm 
Beach trade.

Curtain “Dress-Up” Helps.
The curtain business now being 

placed is for Spring delivery, and ac
cording to m erchandise m en a large 
volume business in these lines is ex
pected, due to th e  “dressing-up” m ove
ment. This vogue, which started  last 
season, comes in about Spring clean
ing time and is creating  a mid-season 
in house redecorating. Along the 
same line m anufacturers are selling 
bedroom and dining room sets in im 
ported and domestic laces for tables 
and bureau tops, com prising long 
scarfs, squares, ovals, arm  rests and 
chair backs.

G etting tired is more in your mind 
than in your body.
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Reminiscen': of Moses V. Aldrich.
Moses V. Aldrich, associated with 

W illiam B. Ledyard, his father-in-law, 
was engaged in the m anufacture and 
sale of milk safes and grain separators 
in the year 1865. Their factory was 
located on South Division avenue in 
the rear of St. A ndrew ’s cathedral. 
W agons, w i'h  long bodies, drawn by 
spirited horses, carried the safes and 
mills to the homes of farm ers in Kent, 
Allegan, O ttaw a counties and other 
sections of W estern Michigan to be 
sold. Mr. Aldrich, an expert sales
man, seldom failed to dispose of his 
load before returning to the factory. If 
a farm er was unable to pay for a safe 
or a separator, Mr. Aldrich obligingly 
accepted his note, endorsed by a neigh
bor. Mr. Ledyard would collect the 
note in due time. I t m ight be neces
sary to grant repeatedly an extension 
of the accommodation, 'but in the end 
the note would be taken up. Mr. 
Aldrich was elected m ayor of the city 
in the year 1869. He gave much valu
able time to the business of the m uni
cipality and earned a good record as an 
adm inistrator.

The city, through the employment 
of its legal processes, had decided to 
widen M onroe street and extend Canal 
street to provide for the creation of 
Campau Square. An assessm ent roll 
had been prepared, the collection of 
which would provide the means needed 
to pay for the property acquired in 
the consum mation of the proposed im
provement. To complete the opera
tion of the plan the m ayor’s signature 
to the assessm ent roll was needed. Mr. 
Aldrich had opposed the prosecution 
of the enterprise and withheld his 
signature. One year later, when L. 
H. Randall, who had been elected 
mayor, entered upon the discharge of 
his official duties, he signed the roll. 
The city took possession of the ground, 
demolished the old buildings and paved 
the square and the streets leading to 
it.

Friends urged Mr. Aldrich to seek 
the Republican nom ination for repre
sentative in Congress for the fifth dis
trict, composed of the counties of Alle
gan, O ttaw a, Muskegon and Kent. A 
vigorous campaign for delegates en
sued and in the early hours of the day, 
when the nom ination would be made 
by the district convention, it was dol
lars to doughnuts that Mr. Aldrich 
would be chosen as the candidate of 
the Republican party. It was predict
ed that the delegates from K ent coun
ty would stand back of the candidacy 
of Mr. Aldrich until a certain tropical 
region occasionally m entioned in the 
Bible had frozen over. A t this point 
in our narrative the w riter feels w ar
ranted in referring to an old Scotch 
proverb, “The best laid plans of mice 
and m en,” etc. One of the delegates 
from K ent treacherously deserted the 
Aldrich phalanx and voted for W . B. 
W illiam s, of Allegan, w ho received 
the nomination. Mr. Aldrich took his 
defeat seriously. H e had not learned 
that in politics one m ust be a “good 
sport” if he would seek political 
honors in the years to follow. He 
canvassed the Kent delegates personal
ly and spotted the traitor, whom he 
persecuted so vigorously and relent

lessly that he was obliged to  leave the 
city. Congressman W illiam s obtained 
employment for the unfaithful dele
gate in one of the departm ents of the 
general governm ent at W ashington, 
where he remained until death closed 
his som ewhat spectacular career. •

Mr. Aldr'ch was warm hearted, gen
erous and a faithful friend. H e evinc
ed a kindly interest in such young men 
as were struggling under heavy handi
caps to  make a place for theinselves 
in trade, in industry, or the profes
sions. H is purse was never closed to 
worthy, deserving young men who 
needed help. A rthur Scott W hite.

Snatched Life Victory From Appar
ently Sure Defeat.

One of the best illustrations in m od
ern  times of the power to snatch a life 
victory out of what seemed sure de
feat comes to us in the career of the 
late Jam es T anner of W ashington, D. 
C., known everywhere as Corporal 
Tanner.

H e was only a country boy of 
seventeen when, in 1861, he enlisted in 
a New York regim ent and m arched 
off to the war. A t the second battle 
of Bull Run, August 30 1862, he was 
severely wrounded and suffered the 
am putation of both legs on the battle 
field. It was ten days before he was 
carried to a hospital or received any
thing but the m ost casual attention, 
and he nearly died of shocks, loss of 
blood, and frightful neglect. All his 
life he suffered from his wounds, and 
a num ber of times had to undergo re
amputation. W ithout money, without 
any influential friends, with only 
“country schooling,” he started out.

In three years he was a stenographer 
and was called in to  aid Stanton in the 
house where Lincoln lay dying. In 
four o r five years he was a young 
lawyer beginning a country practice. 
In  ten years, now in Brooklyn, N. Y., 
he began to be heard from as an orator 
for mem orial services, o ther historical 
gatherings, o r political meeting. From  
that time he kept on growing in repu
tation and power until he was one of 
the m ost sought-for orators in the 
country. H e held various public 
offices, and he moved on from De
partm ent Com mander to National 
Commander of the Grand Arm y of the 
Republic. I t  was, however, in the 
sphere of personal contact and influ
ence that he made his great contribu
tion.

Suffering alm ost continual pain, he 
m ight have become gloomy or bitter. 
He was one of the m ost com panion
able of men. Handicapped, he m ight 
have become self-centered. He was 
unselfish—never so happy as when 
working for the other fellow.

Seeing the seamy side of life, he 
m ight have lost faith in man. N othing 
in him was more characteristic than 
his conviction that m en at heart were 
good.

Facing continually in his own life 
the dark m ystery of evil with which 
theologians have wrestled1 in all gen
erations, he m ight easily have sunk 
into atheism. To the end he kept his 
childhood faith in a good God.

And he used his life to  prom ote un
derstanding and good-will. Am ong 
the wreaths piled high at his funeral

in W ashington, from the President, 
Senators, Judges and other leaders in 
the Government, there came one from 
the children of General Joe W heeler 
in m emory of the noble address which 
C orporal T anner delivered at the un
veiling of the W heeler Memorial in 
A tlanta some years ago. W ith the 
distinguished company of old men who 
wore the blue, there came to his 
funeral a distinguished delegation 
dressed in Confederate gray, represent
ing the Confederate Veterans Associa
tion.

A crippled country boy took h 's 
life and made it count so that more 
than once the President, the Cabinet 
and statesm en of every shade of opin
ion assembled to listen to his eloquent 
words.

Better than that, he made it count 
so that, w ithout weakening the ties 
that bound him to bis comrades, form er 
foes were changed to friends, old con
troversies were buried, old bitterness 
was forgotten, and good will was ex
tended from N orth to South.— Chris
tian Leader.

Knows You Are Weak.
“ Bill is a good salesman,” said a 

dealer of one of his men, “but he falls 
down on a lot of good sales just be
cause he hasn’t any understanding of 
mechanics. He doesn’t know any 
more about what makes a lawn mower 
cut grass than he knows what makes a 
washing machine wash. He can tell 
a woman what a washing machine will 
do, and maybe th at’s enough. He can 
tell a man what a lawn mower will do, 
and that may be enough. But some 
customers, men or even bright boys, 
want to know what m akes the wheels 
go around, and why this machine does 
it better than that machine. T hat is 
where Bill has to admit he doesn’t 
know. And when you admit to a cus
tom er that there is one thing you 
don’t know, you slip back, because he 
knows you are weak.”

The Real Essential.
A nrllionaire once said to John 

Bright, “Do you know, sir, that 1 am 
worth a million pounds?’’

"Yes,” responded Bright, “and that 
is all you are worth."

I t ’s a fine thing to accumulate 
wealth, and every salesman ought to 
save his money, but there is more to 
successful living than merely becom
ing wealthy. Every salesman ought 
to  do what he can to  accumulate real 
knowledge of his business and ability 
to  handle 'it, and he ought to accumu
late a reputation for being a good man 
to do business with. Unless a m an can 
accumulate business friends and per
sonal friends his money will not make 
life w orth anything to him.

Spring Neckwear Prepared.
A lthough the Fall and W inter lines 

of m en’s ties are pretty  well sold out 
and retailers are asking for additional 
m erchandise for the holidays, houses 
dealing in the  better grades are focus
ing their attention on new Spring m er
chandise. At present indications point 
to small geometric patterns in very 
bright colors on white and very light 
grounds. Blue is again cited as a lead
ing color, but there will be many new 
designs worked out in green, also a

m arked showing, as compared1 with 
form er seasons, of the purple and 
violet shades.

Grand Rapids, Mich.

Sand Lime Brick
Nothing as Durable 

Nothing as Fireproof 
Makes Structure Beautiful 

No Painting 
No Cost for Repairs 

Fire Proof Weather Proof 
Warm in Winter— Cool in Summer

Brick is Everlasting
GRANDE BRICK CO. 

Grand Rapids.
SAGINAW BRICK CO. 

Saginaw.

The Brand You Know 
by HART

’HART'BRAND'

Look fo r  th e  R e d  H e a r t  
o n  th e  C a n

LEE & CADY Distributor

Gall Stones—Bilious Colic
W hy neg lect such  a  serious  d isease  
w hen th e  cau se  can  be removed 
and  fu r th e r  fo rm ation  of G all- 
S tones p reven ted . ¡Send fo r free 
booklet. Dr. N. ST. G EO RG E, 120 
B oylston  St., B oston , M ass.

I. V  anWestenbr ugge
Grand Rapids - Muskegon

Truck Service 
Central Western Michigan

N u c o a
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RETAIL GROCER
Retail Grocers and General Merchants 

Association.
P re s id e n t—O rla  B ailey , L an sin g .
V ic e -P re s .—H a n s  Jo h n so n , M uskegon.
S e c re ta ry —P a u l Gezon, W yom ing  P a rk .
T re a s u re r—F . H . A lb rech t, D e tro it.

Graphic Description of Way a Chain 
Went Wrong.

In  the course of his talk a t the last 
annual convention of the N ational Re
tail Growers’ Association, Ellis H ow 
land adversely criticised the St. Paul 
resolution which ruled that officers 
m ust be active, practicing grocers, add
ing: “ I t drove off one m an—(thought
lessly, of course. H e was a good ex
ecutive and you never can pay the debt 
that belong to him. I am glad his 
state has seen the light and come back, 
although it was bought at the trem end
ous price of the loss of a great friend 
to all of us.”

T h a t was H ow land’s tribute to  
F rank  Connolly and during all the 
years that small, selfish souls were 
trying to get F rank’s scalp, it was a 
reassurance to me that H ow land, from 
his unique vantage point of the ed ito r
ial room s of the New York Journal of 
Commerce, discerned in F rank  his un
derlying greatness. T h is was a pretty  
fair indication that, taken all together, 
F rank was right, for H ow land never 
hesitated to  point out errors when they 
existed. F rank’s passing, as he did 
pass—fighting m isrepresentation, in
nuendo and envy— was a tragedy from 
which we should try  to derive a m eas
ure of hum ility and self-questioning.

A few weeks afterw ards H ow land 
was killed by a trip on a stairw ay and 
so passed from  the scene another ou t
standing figure in grocery trade circles. 
Verily, 1927 was a tragic year for gro- 
cerydom.

W ith som ething closely and unfor
tunately resem bling exulting glee the 
grocery papers have recently carried 
the news that a grocery chain is in 
financial difficulties. But there is be
hind that even a story which should 
cause us to divest ourselves of malice 
and all uncharity, for chains are but 
individuals grown large through honest 
effort.

It is some fifteen years since I saw 
the originator of that chain for the 
first time. His warehouse was a floor 
or two, cramped into small quarters in 
a tightly congested wholesale region.
I found my way up a narrow , dark 
stairway, none too clean, into a m ake
shift office partitioned off from the 
stock rooms. The boss sat before a 
bat*ered desk whence he could see 
everybody. He was interviewing an 
applicant for a job.

“W here have you worked?” he asked.
“In New Y ork,’’ answered the ap

plicant.
The old man sighed with an air of 

long suffering patience over a familiar 
experience? saying “Noo Y -a-r-r-k is a 
big place—where abouts?”

He may have been born in Ireland 
and again he m ay not, for “ Noo 
Y a-r-r-k” is indeed such a big place 
that folks of German parentage are 
born, educated and live out their lives 
there who retain throughout their en
tire lives the pronunciation, accent and 
intonation of Berlin, o r of Naples, or 
of Ireland, or any o ther foreign re
gion.

But anyway, he then ran  about 
sixty-five profitable, though not in the  
least attractive o r sanitary stores, and 
he still did m ost of the work of de
tailed m anagem ent himself.

N ear the old m an’s desk sat a hand
some young man. H e was around 22, 
well put together, neatly dressed—in 
striking contrast to the ancient gray 
suit, innocent of pressing, w orn by the 
boss—and with a shock of wonderful 
deep red hair. T h at was the son to 
whom I was referred. I was impressed 
with the young m an’s seriousness. In  
fact, he took himself very seriously 
indeed.

I t was five o r six years later th at 
business took me to the place again. 
By then the chain consisted of around 
165 units, considerably improved in 
outw ard  appearance, and the head
quarters was a  new red brick w are
house located “way up town.” The 
office was handsom e; the chief oc
cupied his seat beside a flat top desk, 
still in a gray  suit not much better 
looking than he had worn years be
fore; but now he did only part of the 
m anagerial work. Much m ore was 
done by the son who quite evidently 
took himself m ore seriously than ever. 
T he old m an seemed restless; not so 
secure o r  assured as he had been afore
time. Maybe he instinctively foresaw 
w hat has now happened.

Rum ors in chain circles were to the 
effect th at the younger m an was not 
as sound in his ideas as his father. 
Such rum ors are not a  contravention 
of the thought th at sons should be 
wiser than their fathers, for such is the 
law of progress. R ather are they an 
indication that the youth in question 
has grown a trifle too fast for his 
clothes. P resen t results seem to show 
that these rum ors had some founda
tion in fact.

So behind the difficulties of this 
chain apparently  lie ancient, familiar 
factors with plenty of heart ache and 
sad perplexity for the m an who built 
the original structure slowly, by the 
sweat of his ow n and his wife’s  face, 
who now sees the w ork of his life
tim e jeopardized or swept away 
through failure of sound judgm ent in 
m anagem ent.

Such a condition is not much of a 
trial to the son, provided he has the 
right basic stuff in him. H e can pick 
up again and m ake good on the founda
tion of hard experience. T he tragedy 
is to the elder man. For it is hardly 
fair that the one who worked himself 
figuratively up from shirtsleeves should 
have to witness the return  of the next 
generation to the same kind of gar
ment.

A story like this is no indictm ent of 
the chain as an individual enterprise or 
a system , any m ore than a m ishap or 
m isfortune in a grocery store is an in
dication that the grocery business is 
going to  the dogs.

For you can find in the news of the 
day an altogether different slant on 
chain store activities in the story  of 
the P iggly W iggly m anagem ent in 
Kansas which has instituted a system 
under which its employes are com 
pelled to save a minimum of ten per 
cent, of their wages. Nor is this a 

(Continued on page 31)

Don’t Say Bread 

- Say

H 0 L S U M

M. J. DARK &  SONS
INCORPORATED 

GRAND RAPIDS, MICHIGAN

Direct carload receivers of

UNIFRUIT BANANAS 
SUNKIST ~ FANCY NAVEL ORANGES

and all Seasonable Fruit and Vegetables

KEEP THIS SALES AID WORKING 
ALL THE TIME.

How many of your customers come into your store with a definite 
grocery list? Not so many. And this is the one opportunity that a 
good salesman never misses—he suggests everything he can think of.
Fleischmann’s Yeast is one of your staples that is hidden away in the 
ice box, BUT it is not forgotten as long as you keep the package dis
play where the housewife can see it—-it is a silent salesman that works 
and you know it is the sales you MAKE that count, after all.
Thousands and thousands of people all over the country are adding 
Fleischmann’s Yeast to their diet—and they will come to your store 
for their supply of yast if you let them know you have it

FLEISCHMANN’S YEAST 
Service
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MEAT DEALER
Salty Corned Beef in Retail Shops. 
iSome consum ers complain to us that 

the hardest thing to find to their satis
faction is mild cured corned beef in the 
retail shops they trade in. W e have 
been told that in some cases clerks 
assure custom ers with all the appar
ent sincerity at their comm and that 
the corned beef will be positively and 
absolutely mild when cooked. These 
same custom ers say they find the 
corned beef salty and lacking in de
sirable flavor when they cook it. T he 
result is they give up hope of ever 
finding corned beef to suit them  and 
stop buying it This is a curious com
plaint, and we know it is not made 
without good and sufficient reason in 
many cases. T here are m any retailers 
who prepare their corned beef with 
great care and sell it while mild in 
cure, and these dealers have invariably 
built up a good trade on their product. 
There are o ther retailers who either 
do not know how  corned beef should 
be cured, lack the knowledge neces
sary to good results, or are indifferent 
to this part of their business. Retail
ers need corned beef trade in m ost lo
cations, and it is good, profitable busi
ness everywhere that it is handled 
right. M ost consum ers w ant their 
corned beef mild, and when it is so 
prepared make a very good dinner for 
families, especially so since it is not 
excessive in cost and provides a means 
of serving vegetables in a very appetiz
ing way. W e are inclined to  think 
that some retailers use their corned 
beef tank as a sorf of a necessity, 
rather than a good source of income. 
Some find it very convenient to place 
in cure pieces of m eat on Saturday 
night or o ther tim es when som ething 
is left on the counters o r  in the ice 
box. T hese pieces m ay be part of the 
rump, chuck, neck round o r other sec
tion of the carcass. More plates are 
sold fresh to-day than formerly, but 
still the corned beef tank is looked 
upon as the place to dispose of this 
cut to a large extent. In  some ra se s  
meat is placed in cure with no record 
made to identify its age when it comes 
out. W hen this is done it is alm ost 
impossible to know just how the m eat 
will eat. Brine is sometimes used un
til it becomes very red, but too old. 
The curing of corned beef should be a 
scientific part of the retail m eat busi
ness. Curing should be done a t defi
nite times and with definite salt solu
tions, with ju st enough saltpeter to 
give the m eat color. W hen the meat 
is cured it should be taken out and 
sold. M ore than one tank is neecs
sary. T hree tanks are not too many 
and brine should be changed fre
quently.

Larded Meats.
Larded m eats arc quite frequently 

found to  give b e tte r satisfaction than 
m eats that have not been so treated. 
T his is particularly true if the m eat 
is very lean and if the appearance in
dicates that it m ay cook dry. Such 
delicious cuts as beef fillets are very 
often larded, especially if it be roast
ed. T he cut will be good w hether 
larded or not, but unless cut from  par

ticularly fat steers it will be greatly 
improved by larding. At certain tim es 
of the year a great deal of our meat 
supply comes from  cattle that have 
been fed on grass more than grain. 
Some of these are very good, and in 
exceptional cases the quality is high 
enough to  closely approach m eat from  
cattle that had some grain. W hen the 
grass is plentiful and luscious, well- 
bred cattle fatten up well, producing 
m eat that may be very bright in color 
and possessed of some marbling. T he 
meat of such anim als is usually fully 
as juicy a s  grain-fed meat and of very 
satisfactory flavor. I t  is liable to be 
som ewhat less tender than m eat pro
duced from cattle fed on grain for a 
long period, though when well aged 
before being used it will be tender 
enough to suit nearly everyone. W e 
have been talking about exceptional 
grass fed cattle, however, and m ost of 
the grass-fed supply comes much lower 
in the quality scale Considerable of 
the supply is alm ost if not entirely 
lacking in m arbling (which m akes the 
m ixture of fat particles through the 
flesh), and may ordinarily cook out 
ra ther dry and lacking in desirable 
flavor, as well as m oderately to ex
ceedingly tough. This does not mean 
that the meat is less nutritious o r  that 
a good meal cannot be provided when 
it is used. I t does mean, however, that 
proper m ethods of preparation m ust be 
employed to assure satisfaction to 
those who eat it. In  such an instance 
larding may be employed to great ad
vantages, because this process provides 
fat and helps to make the  meat taste 
better and eat more tender. The plan 
is simply to have strips of salt fat 
pork cut and draw n th rough th e  lean 
meat by m eans of what is known as a 
larding needle. The strips should be 
little more than a quarter of an inch 
square, but several inches long. The 
retailer will usually do this work if re
quested, but it can be done in the home 
if a larding needle is secured. The 
cost of such a needle is not great and 
it is a very handy tool to have in the 
house. Its successful use is only a m at
ter of a little practice.

Hides, Pelts and Furs.
G reen, No. 1 _____
G reen. No. 2
C ured . No. 1 _____ ___
C ured. No. 2

------------------14
_______ 13

____________lfi
IK

C alfsk in , G reen, No. 1 ___ _______16
C alfsk in , G reen , No. 2 _ ------------------14%
C alfsk in , C ured, No. 1 _ __________ 17
C alfsk in , Cured, No. 2
H orse, No. 1 _ _______ 5.00
H orse , No. 2 . -------------- 3.00

P elts.
L am b s  _ _ _____________ _________50@1.25
S h earlin g s  ___  ,____  .

Tallow .
P rim e - - - — 07
No. 1 ______ 07
No. 2 ___ _ 06

W ool.
U nw ashed , m edium ____ ______@33
U nw ashed , re je c ts  ____ - _ — @25
U n w ash ed , fine ------- ----- @30

Fox.
No. 1 U arge ______ ___ ........... $15.00
No. 1 M edium  _ . . .  12.00
No. 1 Sm all ___________ ----------------- 10.00

S kunk .
No. 1 $2.00
No. 2 ____  . . _ _ .1 .5 0
No. 3 . _____ 1.00
No. -1 . ________  .50

A woman has ju st been elected an 
Associate of the British Royal Acad
emy. W hichs shows that if women 
can paint their faces some of them  
are equally adept in painting the faces 
of others.

cAt 
Every cMeal 

E a t
HEKMAN'S 
Cookie-Calçes 
and Crackers

KMAfi
COOKIE CAKES AND CRACKERS ARE 
MOST DELICIOUS AND WHOLESOME.
YOU WILL FIND A  HEKMAN FOR EVERY 
OCCASION AND TO SUIT YOUR TASTE.

MASTERPIECES
o f  th e  HakeMVS A r t

unPiscuitCo.
Grand Rapids,Mick

Uncle Jake says
“Lets do all the business we can honestly, have all 
the fun we can reasonably, do all the good we can 
willingly and save our digestion by thinking pleas
antly. ' '

W e honestly believe that our

KVP DELICATESSEN PAPER

is the best made, and this w ithout boasting. 
W e get a lot of fun out of our paper busi
ness because we are doing good by m aking 
it, and our digestion is always in good w ork
ing order because we think well of every
body.

KALAMAZOO VEGETABLE PARCHMENT CO., KALAMAZOO, MICH., U. S. A.

mailto:50@1.25
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HARDWARE
Michigan Retail Hardware Association.

P res id en t—C. L. G lasgow , N ashv ille .
V ice -P re s .—H erm an  D ignan , Owosso.
S e c re ta ry —A. J .  S co tt, M arine  C ity.
T re a s u re r—W illiam  M oore, D e tro it.

Some Seasonable Features For the 
Christmas Trade.

W ritte n  fo r  th e  T rad esm an .

Do hardw are dealers always make 
as much as they m ight of their sport
ing goods a t the C hristm as season? 
In  his concentration on w hat are rec
ognized gift lines, does the hardw are 
dealer who is not a sporting enthusiast, 
or who has no boys o r girls of his 
own, fully realize the attractiveness of 
these lines, and their gift possibilities? 
Particularly  to his more youthful cus
tom ers.

As a m atter of fact, young and old 
alike appreciate sporting goods. And, 
with the C hristm as season approach
ing, toboggans, snowshoes, skates, 
sleds, hockey sticks, and sim ilar a rti
cles are essentially gift lines. T he 
average grow ing boy, in his teens, 
when he m entally m akes up his list 
of desired Christm as gifts (for him 
self) in probably nine cases out of 
ten puts at the head of that list:

“Hockey skates and shoes.”
And such a one will follow with 

“ Hockey stick.”
The sm aller boys want a hand-sleigh, 

and a set of ice-skates or bob-skates. 
And in this modern age the desires 
of the opposite sex tend strongly to
ward the identical articles at the iden
tical ages.

Sporting goods as gifts add to the 
pleasure of the subsequent C hristm as 
holiday week. Then, too, they are 
easier to pick and choose from than 
other lines of presents. T here is with 
such gifts, no perplexing question of 
individual taste involved. In buying 
a gift for a young boy, it is very easy 
to get him the w rong book or the 
wrong cap or the w rong pair of gloves. 
But with skates there can be no mis
take.

The feeling seems to be grow ing 
that Christm as gifts should he not 
merely attractive but useful. T here 
will always be some demand for the 
purely ornam ental gift; but utility has 
an increasing appeal. Sporting goods 
have their utility aspect: and they meet 
another angle of popular demand, the 
demand for health and the realization 
that outdoor sports are conducive to 
health.

Sporting goods make excellent win
dow displays. T hey lend them selves 
to catchy, realistic displays: added to 
which, even where the window is not 
devoted exclusively to sporting goods, 
they can he effectively combined with 
other lines.

Thus, a purely Christm as window 
can show Santa Claus carrying his 
g ifts on a toboggan or bob-sleigh. He 
himself can be equipped w ith skates, 
snow shoes or skis. A window design 
of this sort will enable you to play 
up your sporting  goods while a t the 
same tim e m aking a comprehensive 
showing of all your gifts lines.

T o sell to good advantages, snort
ing goods m ust be well displayed. They 
should have from tim e to time a fair 
share of the window space; and in

season they should be given due prom 
inence in the interior display.

As a rule it is sound policy to give 
your custom ers every opportunity  to 
examine your sporting  goods. O f 
course, it is hardly wise to allow o r
dinary school children to  finger your 
m ost valuable guns; but even school 
boys m ay well be perm itted to  exam 
ine lines which a certain am ount of 
handling will not hurt.

T o handle an article used in outdoor 
sport alm ost invariably stim ulates the 
desire to possess it. T he small boy, 
just like men of older grow th, wishes 
to see and feel things for himself. 
Young as he is, he has assuredly form 
ed certain ideas as to  w hat kind of 
skates, hockey stick or hand-sleigh he 
wants. It will pay in the long run to 
give him a reasonable opportunity to 
examine the goods.

In the C hristm as trade, the good 
will of the children is a great asset to 
the hardw are dealer.

T here is, of course, always a certain 
danger of pilfering. T here  are some 
children who will pilfer, particularly  
small articles, if given an opportunity. 
A gainst this practice, salespeople 
should be constantly  on the alert. The 
only rem edy is constant watchfulness. 
In  fact, even the m ost constant w atch
fulness is only a partial rem edy; there 
will always be some slight losses due 
to this practice.

But the g reat m ajority  of children 
are honest in such things. M oreover, 
pilfering is less likely where the sales
people make it a point to know their 
juvenile custom ers and to trea t them  
with consideration. T he youngster 
who is received by the clerk as though 
he were a custom er of great im port
ance, whose first small purchase gets 
the same degree of careful attention 
as though he were buying the most 
expensive gun in stock, and who leaves 
the store with an enhanced idea of his 
own im portance, isn’t going to descend 
from  that high level to “swipe” some 
small article. A t least, not in that 
store.

It is worth rem em bering that boys 
and girls of to-day are the men and 
women of to-m orrow : and th at in se
curing the goodwill of these young 
custom ers the m erchant is laying the 
foundation for future business.. I t  is 
easier to create a lasting good im pres
sion upon a child than upon an aault. 
But the m erchant who caters to the 
youngsters all the year round, who 
always gives their business serious a t
tention, does not have to  wait until 
they grow  up to get results. Every 
such youngster becomes a booster for 
the store. H e not only influences 
o ther children, but his talk a t home 
influences his father and m other and 
they look at that store through the 
genial light of their child’s enthusiasm .

If you treat the boy as a “mere kid” 
however where he takes himself ser
iously, you are sure to antagonize him.

It is worth rem em bering, too, that 
a great part of m odern gift-buying is 
for the children. Christm as is more 
and m ore becom ing the children’s fes
tival.

Sporting goods, which essentially 
appeal jiq the younger generation,

should, consequently, not be neglect
ed at the Christm as season, heature  
strongly  the gift possibilities of these 
lines.

O ther lines are ju st as likely to be 
neglected. For instance, the average 
dealer will be inclined to  scout the 
idea of selling stoves a t Christmas 
time.

“M ost people are too hard up,” is

the way one dealer pu ts the character
istic view of the m atter. “The people 
who do have money are too in tent on 
buying Christm as presents to spare 
the time and attention and m oney for 
such ordinary articles as stoves.”

All of which is more or less true. 
I t  may be taken for granted  th at you 
are not going to sell an extraordinarily 
large num ber of stoves at the Christ-

Grand Rapids Store Fixture Co.
7 N. IONIA AVE-- N. FREEMAN, Mgr,

STORE FIXTURES — NEW  AND USED
Show cases, wall cases, restaurant supplies, scales, cash registers, and
office furniture.

Call 67143 or write

BROW N&SEHLER
CO M PA N Y

Automobile Tires and Tubes 
Automobile Accessories 

Garage Equipment 
Radio Sets 

Radio Equipment 
Harness, Horse Collars

Farm Machinery and Garden Tools 
Saddlery Hardware 

Blankets, Robes 
Sheep lined and 

Blanket - Lined Coats 
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G R A N D  R A P I D S ,  M I C H I G A N
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mas season. Yet even a few stoves 
sold will pay  for a little extra effort in 
that direction. And even one stove 
sale is w orth while.

T here are two angles to the stove 
proposition a t Christmas.

In the first place, the C hristm as fes
tivities in the average home involve a 
lot of preparatory baking and other 
cooking. In  consequence of this fact, 
the housewife is interested in getting  
this cooking done as efficiently as pos
sible. M ore than that, she wants to 
get the best results from  her efforts. 
No one th ing  helps so much in these 
laudable am bitions as the equipm ent 
of the kitchen with a thoroughly mod
ern, efficient range.

Thus, with the holidays approaching, 
the psychological m oment has arrived 
to broach the subject of a new range. 
The housewife who is struggling  on 
with an inefficient old cookstove dreads 
the ordeal of cooking for Christmas.

T his isn’t theory at all. Q uite a 
num ber of dealers have found out by 
practical experience that a brisk pre- 
Christm as trade can be done in ranges. 
To make sales, they  have to handle the 
subject tactfully. As most families 
expect to spend considerable money 
at th is season on gift lines, it is often 
necessary to sell on easy term s. But 
sales are made.

T o  be successful, this Christm as 
stove-selling cam paign should be 
launched immediately. Sales will be 
more readily made now than toward 
the close of the regular Christm as 
selling period. T he thrifty  housewife 
starts her preparations for the festivi
ties well in advance, i f  you w ant to 
interest her in a new range, you m ust 
do it right away. The last week or 
two of the holiday season she will be 
too intently interested in gifts to think 
about a new range.

Advertising space can be used to 
good advantage. H ere is a roughly- 
suggested line of talk:

Christm as Baking Perfectly  Done.
W hen the family come home for the 

Christm as dinner, aren 't you anxious 
to give them  the best of everything? 
wouldn’t you like to have your C hrist
mas baking perfectly done? D on’t 
you want the boys and girls to  enjoy 
the good things m other provides for 
their Christm as hom ecom ing?

You can show them  such perfection 
in C hristm as cooking as they never 
knew in the old days, and in so doing

you can save yourself a g reat deal of 
drudgery.

How?
By getting  rid of that inconvenient, 

inefficient, fuel-consum ing old cook 
stove, and pu tting  in, to-day, our th o r
oughly modern, efficient, economical 
range.

Get rid of the old drudgery and add 
a new enjoym ent to  the coming 
C hristm as holiday.

Y our advertising should persistently 
drive home this idea, of m aking the 
Christm as cooking a pleasure by cut
ting down the am ount of worry, trou 
ble and vexation involved.

A window display, show ing a range 
with a collection of well-cooked viands, 
helped out by a few  show cards em 
phasizing the attractive features of the 
new range, will be found very effective. 
You m ight even stage a dem onstra
tion in the window.

Apart from newspaper advertising 
and window display, you undoubtedly 
know of a fair num ber of prospects 
whom you canvassed in the fall but 
who, so far, have not bought new 
ranges. Go after these people once 
more, personally. T hey are quite likely 
to be in the store; seize the opportunity  
to canvass them. Let your talk  follow 
the line suggested by the advertise
m ent—the desirability of cutting  out 
the old-time drudgery in connection 
with the preparations for Christm as. 
If necessary, offer specially easy term s.

You may not make many sales, but 
you should make some. And even if 
you don’t make sales now, this extra 
canvass of your unsold prospects keeps 
them  lined up w ith you, so that later 
you should be the easier able to  sell 
them.

One dealer approached this subject, 
however, from  an entirely new angle. 
He had on his staff a man who had 
made a special study of heaters and 
ranges, and was at the same tim e a 
tactful salesman. This man he desig
nated as his “expert.”

The hardw are dealer advertised a 
new “free service to all custom ers.” 
Anyone in the community, in fact, was 
privileged to have the store’s stove' 
expert call, inspect the kitchen range, 
and see that it was in proper shape 
for the Christm as baking. No m atter 
what the make of range, th is expert 
service was offered, w ithout money 
and w ithout price. Any actual w ork 
found necessary would, if desired, be

done at cost; but there was no obliga
tion w hatever to have the expert, or 
anyone from  this particular store, do 
the work.

A large num ber of people grabbed 
a t the free store service. In  many 
cases a little bit of simple adjustm ent 
that cost nothing, or even a little range 
education that was equally inexpen
sive, m ade the housewife’s Christmas 
baking a great deal easier. In  some 
cases m inor repairs were advised, 
which brought in a little revenue to 
the store. In cases where the range 
inspected was seriously defective or 
hopeless, replacem ent by a new range 
was suggested as the solution. Some 
sales were made a t once- In some 
cases where the housewife balked, the 
man of the house was approached. 
H ow  would it be to put in the new 
range, nominally on trial, during the 
Christm as season—actually to become 
the goodwife’s C hristm as present from  
the husband? A num ber of sales were 
made on this basis.

T his possibility of the kitchen range

as a gift is, of course, the second pos
sibility to be considered; and many a 
perplexed husband with m oney to 
spend on his wife and considerable 
perplexity as to how to spend it will 
welcome the practical suggestion of a 
new kitchen range as a Christm as gift.

At the C hristm as season, stoves have 
to  be crowded to the back to  make 
room  for regular gift lines. Except in 
a large store it is impossible to play 
them up prom inently at this time. But 
they should be kept where they can 
be readily inspected by the custom er 
who shows an actual interest in them ; 
and if space perm its, one or tw o sam 
ples should be given a reasonably 
prom inent place. V ictor Lauriston.

Majoring.
“So your boy is studynig to be a 

druggist?”
“ Yes, he is attending a special course 

of lectures on soap, cigars, perfum ery, 
soft drinks, city directories, telephone 
books, candy, fancy postcards and sta
tionery.”

THE GOOD C A N D Y

A G E N T S  FOR

Jowjteys N A T IO N A L  C A N D Y  CO., INC.

PUTNAM  FACTO RY

A fixed consumer-habit created by years of consistent advertising
means steady turnover and quick profit in

S H R E D D E D  W H E A T
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HOTEL DEPARTMENT
Some Beautiful Features of Laguna 

Beach.
L aguna Beach, Calif., Nov. 26— L a

guna Beach is on the Coast highway, 
fifty miles from Los Angeles and about 
seventy-five miles from San Diego, 
and constitutes a delightful term inal 
for a week end trip from the former 
city. Built upon ground hallowed by 
some of the m ost rom antic and sacred 
traditions of California history, this 
little city lies off the O range county 
coast line like a jewel set in a sea of 
jade and turquois blue waters.

W hether it is because, in this day of 
rapid travel, Laguna Beach lies alm ost 
within the far-flung shadows of the 
crum bling ruins of the famous old 
mission of San Juan Capistrano or 
w hether it is because it is shut off from 
the bustling world of comm erce and 
trade by a chain of low-lying hills, 
that seem to melt in the vivid blue of 
the skyline, there is an atm osphere of 
rest about Laguna Beach which lures 
travelers from all parts of the earth.

Although sturdily Am erican at 
heart. Laguna looks for all the world 
like a bit of old France o r Spain tran s
planted to  this new continent. The 
streets are narrow  and winding and the 
quaint shops and hom es which line 
them  all give one the sense of travel
ing in some delightful foreign coun
try  afar from the tourist surging horde.

T his is the picture Laguna Beach 
presents in this day, but years ago, 
before California had become the great 
empire of the Pacific slope, the site 
upon which the city is built was the 
scene of adventurous and thrilling 
tim es in which love and intrigue play
ed im portant parts.

In those olden days the ju tting  head
land offered sanctuary for various for
eign craft, driven off of the high seas, 
no doubt, by the ravages of the pirates 
infesting this section of the California 
coast. Many a boat, with sails drag
ging in the water, limped into Laguna 
after a thrilling escape from pirate 
craft. W hile m ost of these vessels 
were but poorly equipped and carried 
cargoes of spices and small wares, 
legend has it that rich treasure was 
often buried in and about Laguna by 
the crews of vessels which had been 
sorelv besieged by pirate boats.

W hether these legends have any 
foundation in fact o r w hether they are 
m erely yarns handed down through 
generations of old “salts,” they are 
none the less interesting, and piecing 
them  together they form a complete 
story in an absorbing pastime.

One of the m ost vivid legends de
scribes how. m any years ago; a Cliam- 
asham  Indian princess from one of the 
villages close to what is now V entura 
was captured by a pirate crew and 
taken South to become the m istress 
of the chief of the sea robbers. The 
capture was accomplished only after a 
battle, in which a young warrior, lover 
of the princess, was left for dead upon 
the beach.

Upon her arrival close to  Laguna, 
the princess escaped from the pirates 
and waded to the shore where she hid 
am ong the sand caves dug deep into 
the headland. For days the  pirates 
searched for the missing princess, but 
she m anaged to elude them , and it 
was not until she left the seclusion of 
the caves in an attem pt to find her 
way to her native village that she was 
discovered and later recaptured.

As she was being taken back to the 
shore, her Indian lover is said to  have 
appeared silhouetted against the sky
line and the pirates, believing that he 
was dead, imagined they were seeing 
a ghost and became so frightened they 
released the prisoner and fled to their 
boat.

H ow ever later, the pirates evident
ly overcom ing their fear, started out 
again in search of the princess and she 
was overtaken as she was just about 
to  be clasped in her lover’s arms. A l

though greatly  outnum bered and still 
suffering from the wounds received 
in his first ba ttle  with the oirates, the 
w arrior put up a great fight and it was 
not until after m em bers of the pirate 
band had fatally wounded him that he 
surrendered.

In  the m eantime, the princess, who 
had been watching the battle from a 
knoll, realizing that her lover had been 
dealt a death blow, fled from the 
scene and again sought refuge in one 
of the caves. Uneonsciously she chose, 
a cave whiyh was used as a cache for 
the pirates’ ill-gotten treasure, and 
later, when m em bers of the band ap
proached, realizing that she was trap
ped, took a thong and pierced her 
throat. W hen the pirates arrived at 
the cave they saw the body of the 
princess standing upright, blood 
stream ing from the wound and running 
in rivulets on the floor tow ards them.

W hether they believed this as an ill 
omen is not said, but at anv rate they 
beat a hasty retreat and never ap
proached the cave again. Shortly 
after this, the legend declares, a great 
wave washed in the bank, crumbling 
the walls of the cave and completely 
obliterating all signs of it and its grue
some contents,

However, if on a moonlight night a 
person approaches the site of the cave, 
it is said the voice of the princess can 
be heard m oaning for her lover. The 
Indians also declare th at the afterglow 
of a Laguna Beach sunset is the trail 
of blood made bv the princess as she 
mounted the milky way on her. journey 
to the happy hunting  grounds.

If one has ever enjoyed a Laguna 
Beach sunset, this is not hard to be
lieve, for after the great 'ball of fire 
has settled in the ocean, the sky be
comes hot with flashe_s o f red which 
resemble streaks of blood, so vivid is 
the coloring. For a few m oments 
only the red shows up and then it 
dies down to a fainter and fainter pink, 
until darkness overshadows the heav
ens and night has draw n h er ebony 
m antle over the world. I t  is a t such 
a time that one believes in Indian 
legends and breathes a hope that the 
princess may :n time become reunited 
with her lover in the happy hunting 
ground where all good Indians event
ually find a resting  place.

It is quite possible the claim .made 
that no other place along the South
ern California ocean stretch equals 
that of Laguna Beach, is reason
able. A rtis s have made it a Mecca 
for years. Many of them  live here in 
beautiful homes. A public a rt gallery 
here is extolled for its excellence. I 
will say that I have no notion of 
ascem bling adjectives enough to de
scribe the grandeur of the beautiful 
little city by the sea, with its wonder
ful caves and co,-es, a 'bathing beach 
of exceptional charm . Its shores have 
a range of tw enty to  sixty feet in 
height above sea level and a m ost 
beautiful view of the ocean and shore 
is obtainable at an point.

Laguna Beach is, literally speaking, 
“where the m ountain m eets the sea,” 
a m ountain and sea resort in one.

T here is going to be a big effort 
made at the approaching session of 
Congress to secure the removal, or, at 
least, a reduction of the drastic excise 
tax on automobiles. Q uite likelv this 
should be reduced, but the public has 
no assurance in such an event that the 
enorm ous profits of m otor car m anu
facturers will not be advanced to the 
extent that the dear public wil lnever 
know it has happened. T here are lots 
of o ther war taxes, which are being 
collected a decade after all m ilitary 
operations have been forgotten, which 
hit a g reater num ber of hum anity than 
w ar taxes on automobiles. In m ost 
cases autom obiles may be classed as 
luxuries. They ere the property of a 
class who can afford to pay these taxes 
but thev have an organiation to fight 
their battles, and with organization 
som ething usually accomplished.
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Hut there are certain taxes, the result 
of the war, from  which the Govern
ment receives no benefit whatsoever, 
and yet which pinch the public to the 
last notch. How about the 20 per 
cent, on railroad tickets and 50 per 
cent, on Pullm an charges? They are 
extracted, as a rule, from travel which 
is a necessity in the economic affairs 
of the so-called “common people’’ 
whose troubles are always the source 
of a great deal of worry with sta tes
men, especially when election time ap
proaches. And again who pays the 
Governm ent s assessm ent on the in
come gathering  features of the amuse
m ent syndic"'*''«, who are extracting 
millions out of the dear public? Re
cently the announcem ent was made 
m at the author of “Abie's Irish Rose,” 
had raked in royalties to the extent 
of five millions of dollars, a small per
centage of what the dear public dis
associated them selves from  in p u r
chasing admissions to see it. And yet 
the “common people” contributed five 
per cent, in addition to the high-jack
ing prices extracted for the tickets. 
Congress may well take a day off and 
give the public a little consideration on 
the question of war taxes.

A friend of mine who recently drove 
here from Chicago speaks of the ec
centricities of the gasoline m arket: 
“W e noticed a peculiar thing about 
gasoline prices en route. F o r instance, 
in Des M dnes, which is a considerable 
distance from any oil, fields, gasoline 
was only 9.9 cents per gallon. In 
K ansas City it was 13c and as we 
progressed nearer to the sources of 
production the price gradually got 
higher until when we got to California, 
where it flows and is refined a t the 
same place we paid 20.2 cents, which 
is a condition the ordinary m otorist 
cannot understand.” It is all the out
come of a system in vogue am ong the 
producers rem inding me of the Israel
ite, recently m arried, who was told if 
he wanted to  stop at a H ibernian hotel, 
the only one in town, he m ust register 
as an Irishm an. Upon doing so he 
was ejected with such celerity that it 
excited his adm iration and he involun
tarily exclaimed: “Mine gott, vot a 
system !” The register read: “Cardin
al Mandelein and wife.”

Apropos of the sale of Government 
owned vessels to private owners, Ad
miral W. S. Benson, who was in Los 
Angeles last week and who w as once 
chairm an of the U. S. Shipping Board, 
had som ething to say about the sale 
under present conditions, of thirty-six 
freight steam ers which the Government 
is operating to-day at a loss, to the 
highest bidder, which m eans nothing, 
as there is an understanding among 
buyers that the Governm ent is to be 
“held up’« and only negligible sums 
will be offered for same. And this in 
view of the fact that they are all be
ing operated on regular routes estab
lished by the Governm ent at great 
initial expense.

Adm iral Benson takes the generally 
accepted position that Am erica should 
foster shipping, that such a course is 
essential to commercial expansion and 
that the Governm ent should not dis
pose of such shipping lanes as she has 
already established unless she has a 
positive and substantial guarantee that 
these routes shall be m aintained for a 
period of at least ten years. “ Private 
owners can juggle with trade routes 
as they will under a short-tim e guar
antee. If business is a little bad they 
can shift operations to o ther waters in 
competition with o ther operators, and 
leave the originally developed trade 
routes to foreign companies, the very 
contingency we have been trving to 
avoid. If we sold the^j^thirty-six ships 
to a certain group of capitalists now 
operating steam ship lines, on the 
term s they desire, they’d soon have a 
monopoly. Once thev ^et a monopoly, 
they can discrim inate against certain

ports,1 certain shippers and inland dis
tricts of production.”

It is hard to in terpret the insane 
haste with which the shipping board 
is try ing  to dispose of Government 
owned vessels. A t the prices they 
have heretofore received from this 
class of ships, it would make very lit
tle difference, from a financial view, if 
they were allowed to rot. It is not 
claimed that there has been collusion 
in these transactions, but very poor 
judgm ent has been displayed in dis
posing of them. Now that we have 
them, why not experim ent a while 
longer, even though we operate them 
at a loss, rather than compel shippers 
to “subsidize” the monopoly which 
Admiral Benson suggests as a final 
outcome if Uncle Sam continues to 
play the part of Santa Claus in dis
posing of her m erchant marine?

Michigan newspapers bring to me 
the information that, because a bell 
boy at Post Tavern, Battle Creek, sold 
a bottle of liquor to  a Governm ent spy, 
there is a possibility that padlock pro
ceedings m ay be commenced against 
that institution. T his is alm ost too 
silly to elicit comment, but leave it to 
minions of the Government to figure 
out that an institution of the im port
ance of Post Tavern, operated by in
dividuals of high standing, would 
knowinglv do anything to discredit 
their establishm ent. It is just such 
stuff as this that is inculcating a dis-^ 
regard for law by everybody. W ith 
liquor of all kinds going into Michi
gan by trainloads it would seem that 
Uncle Sam m ight find a more sensible 
pastime for his “little boys” than try 
ing to foment scandals am ong the de
cent element.

H iram  college, in Ohio, where at 
one time President Garfield was an in
structor, announces that hereafter all 
foreign languages, including the de
ceased ones, will be eliminated from 
their curriculum. T his is certainly a 
move in the direction of progress. F o r
eign languages, as taught in American 
schools, as everyone knows who has 
traveled abroad, are not foreign lan
guages by any means. Even if they 
were, however, they wrould prove of 
very little use to the individual who 
racked his or her brains to acquire 
them. In business life they are abso
lutely useless, except in cases where 
foreign commerce is to be reckoned 
with, and then a specific treatm ent of 
the particular tongue embraced in this 
class of transactions would be re
quired. In many states the use of 
Latin in legal citations and physicians’ 
prescriptions is prohibited bv law, and 
should be universally. English is 
bound to predominate eventually and 
the sooner we get down to brass tacks 
and teach it exclusively, instead of a 
sm attering of all kinds of twaddle, the 
sooner will civilization reach perfec
tion.

Down at Ellis Island the other day 
occurred a tragedy of alm ost inter
national interest. A wealthy farm er 
from Nebraska, whose parents orig
inally came to this country when he 
was a lad of six, and who had been 
visiting in the fatherland, Sweden, with 
his aged wife, com m itted suicide be
cause he was denied re-admission to 
this country for the reason that his 
own father had never been naturalized. 
I t  counted as nothing that the victim 
of suicide had, without knowledge of 
the technical phases of the law, served 
in two w ars for America, had sent two 
sons to participate in the kaiser’s war, 
for his adopted country, had lived a 
life of industry and uprightness and 
had many tunes been honored by the 
citizens of the little Nebraska town in 
which he had lived for upward of half 
a century. H is father had neglected 
to take out naturalization papers be
fore this vouth became of age, and the 
boy, through pure ignorance of the 
situation, supposed he was a full-

fledged American citizen and proud of' 
it. But what an awful awakening to 
come back to the only place on earth 
he could call home, only to discover 
that he was w ithout either home or 
country. Of course, it m ight be con
sidered the act of a weakling to  com
mit self-destruction, but then love of 
the country of his adoption m ight ac
count for such a condition of mind.

Of course, it is essential that a 
proper curb be placed upon imm igra
tion, and the antecedents and capabili
ties of all such should be looked into, 
but the authorities a t Ellis Island, or 
at least some official somewhere, 
should be empowered to exercise his 
discretion in a case where an individual 
has identified himself with the ac
tivities of an American community for 
a lifetime and who unknowingly, 
arm ed with a passport issued by the 
secretary of state, goes visiting to his 
old home town and is compelled to 
remain there for the rem ainder of his 
natural life.

English chefs find fault with Am eri
cans for rem aining loyal to the good 
old-fashioned apple pie. They claim 
they are indigestible, which is a base 
slander on the American housewife, 
who knows just how to assemble one 
of these toothsom e dainties. The 
whole trouble w ith Great Britain is 
that she takes her measure of an apple 
pie from the pie factory product one 
usually finds in the restaurant and in 
most hotels, a combination of boiler 
iron and a poultice. I am opposed to 
any more lawmaking, but would make 
an exception if the Government wanted 
to test the m ental qualifications of 
apple pie bakers. Frank S. Verbeck.

Items From the Clover land of Michi
gan.

Sault Ste. Marie. Nov. 29—The 
warm weather of the past week has 
not been in favor of the thousands of 
hunters scattered throughout this 
N orth country. Many have returned 
without a deer. It is not always that 
the best hunter gets the deer or is 
there much difference in the different 
locations. On Thursday H. E. Fletcher 
and a few friends spent the day hunt
ing around his summer home, near 
Brimley. They saw a few tracks, but 
no deer, and the next m orning it is 
reported that five big bucks were shot 
on Mr. Fletcher’s place, so there is no 
telling just when and where to get 
them.

Jam es A. Douglas, who for the past 
fifteen years has been engaged in the 
farm implement business at 515 Ash- 
mun street, will dispose of the entire 
stock of m achinery and discontinue the 
store, but retain the agency for the 
M innesota Company. Mr. Douglas is 
our present sheriff and could not give 
the store the attention necessary.

The M erchants’ soft drink parlor, 
a* 106 Spruce street, which was closed 
by the police last week revoking their 
license, has been allowed to re-open, 
but to  sell only candy, tobaccos, gloves 
and light haberdashery.

“It won’t be long now,” says Henry. 
Think he m ust be referring to  Christ? 
mas.

H arvey M orris, city salesman for 
Swift & Co., has purchased a new 
Chevrolet coupe, which he will use 
in calling on the trade. H e got tired 
of waiting for the new wonder car.

N othing is ever wasted. Somewhere 
in the world some child is using a $90 
mah iong set for building blocks and 
having a good time.

O scar Castagne is m aking his first 
bow to the public this week, opening 
a grocery store at 311 W est Portage 
avenue. This is his first venture in 
business, b u t with a small overhead 
and personal attention to the business, 
he can see no reason why he should 
not succeed.

T he Soo had plenty of turkey for 
Thanksgiving. The butchers had 
about 1500 pounds of poultry left over 
for the freezer until Christmas.

Conservation Officer F rank  Nelson, 
of Brimley, for the first time had an 
opportunity to employ the wisdom of 
Solomon in settling a dispute between 
two hunters, Glen W ilson, of Clinton, 
and Holly Bottom ley, of H ighland 
Park. T he two were hunting on 
Nebish Island. W ilson saw a big 
buck and took a shot. He wounded 
the deer, but did not kill him. W il
son followed the trail through the 
woods. Bottomley was also hunting 
in that vicinity. H e saw the buck and 
killed him. Bottomley forgot his li
cense seal and went back to camp for 
it. W hen he returned W ilson was 
cutting up the buck. H e placed his 
seal on it. Both claimed the buck. 
W ilson said it had long been a law 
of the woods that a man who wounded 
an animal owned it. Bottom ley claim
ed that he killed the buck and that it 
belonged to him. Finally they went 
to Nelson, who read the paragraph 
from the game law that no tag could 
be placed on a deer except by the m an 
who shot it. R ather than  bring the 
argum ent into court he got them  to 
arb itrate  by dividing the animal. W il
son’s tag  is on the buck. He can’t 
kill another and re tu rns to  Lower 
M ichigan with half an animal. B ot
tomley didn’t use his tag, but adm itted 
that he killed the buck. H e can’t  kill 
another and has to  take the o ther half 
of the buck.

L isten to this: A ccording to data
collected and prepared by the United 
States D epartm ent of Agriculture, in 
co-operation with the M ichigan D e
partm ent of Agriculture, - potatoes 
averaged 125 bushels to the acre in 
Chippewa county and their quality was 
88 per cent, perfect. The Upper P en
insula district as a whole had the best 
average in the State, with an average 
yield of 103 bushels to the acre. Re
ports like this tend to  kill the w ander
ing spirit. W illiam G. Tapert.

Lansing Invaded By Representative 
Grocers.

W yom ing Park, Nov. 29— There 
will be a m eeting of the directors of 
the Retail Grocers and Meat Dealers 
Association at Hotel Olds, Lansing, 
W ednesday, Nov. 30. The following 
officers will be in attendance:

O. H. Bailey, Lansing, President.
H ans Johnson, M uskegon, F irst 

Vice-President.
A. J. Faunce, H arbor Springs, Sec

ond Vice-President.
F. H. Albrecht, Detroit, Treasurer.
Also the following trustees:
Park  Haynor, Flint.
F. H. Kuhlow, Bay City.
H. C. Schuberth, P o rt Huron.
O. L. Brainard, Elsie.
Garret Van Der Honing, Grand 

Rapids.
It is expected that prelim inary plans 

for the next convention will be made. 
The L ansing boys are m aking big 
plans to entertain us and the Secretary 
has worked out plans whereby the 
collective advertising and buying 
groups will become further organized 
and their needs more fully met.

T his is the salvation of us as inde
pendent m erchants and there are a lot 
of towns in the State which have not 
yet organized. The Secretary of this 
Association extends them  an invitation 
to write him and I will be only too 
glad to help them get started.

If any tow ns already organized need 
help, just let me know and I will be 
there. Paul Gezon, Sec’y.

Stockings, it is reported, were in
vented in the eleventh century, but 
were not seen until the tw entieth.

CODY HOTEL
G R AN D  RAPIDS  

R A T E S — $1.50 up without bath.
$2.50 up with bath. 

C A F E T E R IA  IN CO N N ECTIO N
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DRUGS
Michigan Board of Pharmacy.

P re s id e n t—J a m e s  E. W ay. Jack so n .
V ic e -P re s id en t—J . C. D ykem a, G rand  

R apids.
D irec to r—H . H . H offm an. L an sin g .

Michigan State Pharmaceutical 
Association.

P re s id e n t—J . H o w ard  K u rd , F lin t.
V ic e -P re s id en t—J . M. (Sieehanow ski, 

D etro it.
S e c re ta ry —R. A. T u rre ll. Croswell.
T re a s u re r—L. V. M iddleton , G rand  

R apids.

Worked Up a Wonderful Prescription 
Business.

Five years ago when I opened my 
drug store my prescription business 
amounted to about one a day. A local 
doctor gave me a hunch that I fol
lowed and to-day I am putting  up over 
a hundred prescriptions a day.

A good prescription business is 
wanted by every druggist as that is 
where the money is, so if you will 
take a tip from  the following* I am 
sure you can increase your prescrip
tion business.

One day alm ost five years ago a lo
cal physician came to my store and 
I happened to  ask him if he knew how 
I could work up my prescription trade, 
and he told me to do the same as he 
did, when he first started to practice 
medicine.

He told me that when he started his 
practice he had no one to say a good 
word for him, no one to go out and 
say w hat a good doctor he was and 
what a wonderful practice he was build
ing up, so he decided to do it himself, 
as that was the only way.

So he placed his auto in front of his 
office and in the busy part of the 
afternoon when he saw a crowd of 
people coming he would rush out and 
throw  his instrum ent case into his 
auto, then he would run back into his 
office, grab another case, throw  that 
into his auto, jum p in, and ride as fast 
as possible up the main street. He 
•would do this twice or three tim es 
every afternoon. P re tty  soon every 
one started to  say what a busy man 
Dr. Blank was, and when he would 
walk down the street they would stop 
and ask him who was so terribly ill, 
that he had to  rush so, or they would 
ask him where the accident was, to 
which he would reply, why I ’m w ork
ing up a great practice. I ’m very busy; 
I don’t rem em ber ju st w hat case I 
was in such a hurry to, but I have to 
hurry  to make all my calls. And at

once he got results. The very first 
day he tried this stunt he got three 
new patients, and it was not long be
fore he was rushing to his auto to 
make real calls.

You see, Ke nt, he we nt on to say,
I told so many that I wa s a good doc-
tor and of all the cures I made, they
started t:<> thin k so too. and so they
started  t o com«; to  me■. until now 1[ am
so busy 1 can never get a m inute for
myself. Now try  th is ior your pre
scription trade and I am sure you will
win out.

As the next custom er (a Mrs. W ood) 
stepped into the store, I came out 
from behind my prescription case, and 
while I was waiting on her I told her 
of the wonderful prescription business 
I was building up, and how I used only 
the best drugs and how careful I was, 
and that I was going to specialize on 
prescriptions. T hat evening a man 
came in w ith two prescriptions. As he 
handed them  to me he said that Mrs. 
W ood had told him I put up prescrip
tions very carefully and that if he found 
this to be right he would bring me all 
his prescriptions.

T hat same evening another custom er 
came in with a prescription, and she 
also was sent by Mrs. W ood. T his 
started me thinking. I had spoken 
only to one custom er and, in return, I 
had received three prescriptions to 
date, and perhaps many more.

So I spoke to every custom er about 
my prescription departm ent, and I 
kept my prescription case as clean as 
wax, my torsion polished and all the 
bottles shining, and every tim e I got 
a chance I brought my custom ers back 
and showed them  how spick and span 
it was. I also showed them  how my 
tinctures were all assayed and how all 
my chemicals came from the very best 
houses.

I very carefully made up some U. S. 
P. and N. F. preparations. These I 
put in two ounce bottles for samples. 
I went to see every doctor in the city 
and took them  these samples and I 
told them  of m y prescription depart
ment and how careful I was.

One day the m ayor of the city be
came ill. He was treated by the lead
ing physician and his prescriptions 
were taken to the largest drug store. 
The doctor did not get the results he 
thought he should and the m ayor did 
not improve. H is physician, rem em 
bering my call and my talk on assayed

tinctures, told the m ayor to send his 
next prescriptions to me. Of course 
I put them  up with great care and as 
luck would have it, my medicine help
ed and the patient started to improve 
and in a short time was as well as ever. 
T his was a great feather in my cap, 
as the leading physician sent all his 
prescriptions to me from then on, and 
the m ayor went around telling his 
friends that my medicine saved his 
life.

O f course, as my business grew, I 
did not have time to tell every cus
tom er all about my prescription de
partm ent and show it to them, but I 
always said a word or tw'o, as “We 
are very busy in prescription work,” 
or “ Dr. Green is sending all his pre
scriptions to us now,” or, “O ur pre
scription business is grow ing every 
day. W e put up fifty yesterday.”

I had a prescription for silver coated 
pills. I made up a double amount 
One box I gave to my custom er and 
one I placed on my cash register, and 
every time I got a chance I showed 
them  to my custom ers, saying, This 
is how we put up our prescriptions; 
what do you think of them?

My clerks got the idea and they, too, 
spoke to alm ost every custom er about 
our prescription work.

At church, at the club, everywhere I 
possibly could do it, I spoke of it, 
and on my stationery and at the bot
tom s of m y advertisem ents, even on 
my labels, I had one of the following 
slogans:

Kent puts up your prescriptions just 
as the doctor writes them. Absolutely 
no substitution.

K ent’s D rug Store, the busy pre
scription pharm acy.

O nly the best and purest drugs go 
into your prescriptions when we put 
them  up at K ent’s D rug Store.

W e are experts on prescriptions. 
K ent’s D rug Store.

I bought only the best drugs and 
chemicals from well known houses. I 
used a typew riter for my labels and 
each prescription was double checked 
and I hired only well experienced 
clerks that were willing to take pains 
and get every prescription out in good 
shape. -m

I give a new bottle and a new box 
on every repeated prescription and I 
fill and send out every one as soon 
as possible. W illiam R. Kent, Ph.G.

Hot Beef Drinks.
W hen ou prepare your beef tea from  

a concentrate the first th ing  to decide 
is what one you will use, the liquid or 
the cube form of beef. I f  you charge 
10 cents and your com petitor 5 cents, 
and he uses the cubes, you should not. 
However, with rare exceptions, the 
charge for beef bouillon is 5 cents, at 
which price there is a good profit, as 
will be seen by the fact th at the cubes 
cost in hundred lots $.017, leaving a 
profit of $.033 on a cup. If  you use 
liquid beef, be careful not to  use much, 
a failing that m ost dispensers have. 
One teaspoonful of m ost liquid beef 
will be found sufficient.

If you use liquid beef you will find 
that an excellent way will be to dilute 
the extract with a vegetable broth, us
ing o r 1 oz. of liquid to make a cup. 
This method will also enable you to 
season your bouillon to m uch better 
advantage. To make a vegetable broth, 
cut up a couple of onions, one or two 
small carrots, one-quarter of turnip 
and stalk of celery, add a little salt and 
cook until tender in enough w ater to 
make one quart. Cook until the vege
tables are tender, then drain. Some 
cook a little curry  powder with the 
vegetables, which gives an aromatic 
flavor. To two and one-half ounces 
of beef add enough of the broth to 
make one pint, and add enough sait 
and pepper so that when diluted it 
will have a nice taste. T he addition 
of the dram  or two of W orcestershire 
sauce will also help. T hus seasoned, 
all that is necessary is to  pour an ounce 
of this solution into a m ug and fill with 
hot water.

If you prefer to use the beef as it 
comes, pour a teaspoonful into the 
mug, add a little pepper, salt and a 
;ew drops of Kitchen Bouquet, a soup 
flavoring that can be obtained from 
any grocer, and fill w ith hot water.

Thin Vs. Thick Glasses.
There can be no question as to the 

public preference in the m atter of 
glassware. It prefers the thin glass. 
I his has been proved time and again. 
A good thing glass will bring increased 
business.

The use of thick glasses because the 
thin glass looks sm aller is in reality 
deception, but few are fooled in that 
way these days, and they go to the 
fountain for the small thin glass more 
frequently than they will to the four.-

• G r a n d  R a p i d s  
S t o r e  E q u i p m e n t  

C o r p o r a t i o n
GRAND R A PID S-M IC H IG A N

HmtifHtiMiHtiiMOHHHtiiHiuuHnnmmuMiHttmiumBumiiiniuiimitmmmtimmHHiiti

Succeeding
GRAND RAPIDS WELCH~WILMARTH

SHOWCASE CO. £ £  CORPORATION

DRUG 
STORE 

PLANNING
Recommendations to fit 
individual conditions.

DRUG STORE
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tain that has a big thick one. W hy 
try  to  deceive anyway?

A t the home table we prefer thin 
things. A thin china cup is preferred 
to a thick crockery one. W e naturally 
like to drink out of things that are thin. 
Indeed I believe that most people 
would ra ther have a smaller drink in a 
thin glass than to have a larger one 
served in a thick one, if there were no 
other choice.

As to  breakage, I would say that 
much of it can be avoided. More than 
half of the breakage occurs in the 
washing of the glasses. If more care 
were taken here doubtless the thin 
glass would last alm ost as long, and 
be cheaper by reason of the added 
volume that its use would assure any 
fountain.

If possible have the glasses washed 
away from  the fountain, for they can 
then be handled more carefully. Do 
not pile them  on the drain boards or 
in fountain sinks until a time comes 
lhat you can wash them. Use the type 
cf blown glass that will not nick or 
chip and the num ber of glasses that 
have to be discarded will be greatly 
reduced.

The Friendly Drug Slore.
National Pharm acy W eek calls to 

mind the debt we all owe the drug 
store, and particularly the neighbor
hood drug store. Everyone jokes 
about it, but how could we get along 
without it? It is a joke of the phar
m acists themselves that the modern 
drug store sells everything but drugs. 
T hat isn’t quite true: still, we have 
been told often enough that the fewer 
drugs we take, except on doctor’s pre
scription, the better off we are, and so 
i:t putting less em phasis on drugs and 
more on comm unity service the drug 
stores after all have done a good thing.

T he friendly drug store is peculiarly

an American institution. In England 
it is a “chem ist's shop,’’ and it sticks 
pretty  closely to its line. How differ
ent is the drug store that we know! It 
is the reliance of the man who wants 
a cigar, of the woman Who desires a 
box of candy, of the child who craves 
an ice cream cone. It is the adjunct 
of the school, supplying paper, pencils, 
pens, ink, erasers, and many more nec
essities of the student. Often it pro
vides wholesome food for hasty 
lunchers. I t  has a telephone for pub
lic use. It sells stam ps like a post- 
office. It changes money like a bank. 
It has toys at Christmas, egg dies at 
Easter, valentines in season, and fire
works for the Fourth where they are 
permitted. It carries books and m ag
azines, and sometimes operates a cir
culating library. It handles news
papers; often it takes your want ad
vertisement. It collects for the elec
tric light company. H undreds of things 
that people want in a hurry can be 
found at the nearest drug store; m ere
ly telephone, and your need will be 
delivered And if he hasn’t  got it ai  
the moment, the druggist will get it for 
you.

More than that, the drug store is 
the neighborhood club. “ I ’ll meet you 
at the drug store on the corner.” How 
m any times a day is that said? I t is 
a shelter In bad weather when one 
watis for a car or a bus. It is open 
from early dawn until the last strag
gler is hom e in bed, and often it has 
a night-bell for emergencies. In fact, 
it is—well, try to imagine life in any 
city without a drug store within easy 
distance.— D etroit News.

WHOLESALE DRUG PRICE CURRENT

W e should be as generous with a 
man as we are with a picture, which 
we are always willing to give the 
benefit of the best possible light.— 
Emerson.

Blank Books for 
i g 2 8

Single Entry Ledgers
Double Entry Ledgers

Long Day Books
Pass Books Counter Books

Journals Cash Books
Day Books Records

Order and Tally Books

Remember we stock complete line, all sizes 
and prices. Drop in and see our samples or 
ask our salesmen.

Hazeltine &  Perkins Drug C o m p a n y
MichiganMANISTEE GRAND RAPIDS

Acids
Boric (P ow d .) _
Boric ( X t a l ) __
C a r b o l ic _______
C itric  __________
M uria tic  _______
N itric  _________
O xalic ________
S u lphuric  _____
T a r t a r i c ________

12)60  20 
IS ©  25 
38 ©  44 
53 ©  70 

3)6©  8
9 © 15 

16)6© 25 
3 )6 0  8

50 ©  M

A m m onia
W ater , 26 deg ._06 ©  16
W ater , 18 deg__05%@ 13
W ater, 14 d e g . . .  04)6© 11
C a r b o n a t e _____ 20 ©  25
C hloride (G ran . 09 ©  20

B alsam e
C o p a ib a _______1 00© 1 25
F ir  ( C a n a d a )   2 7503  00
F ir  ( O r e g o n )   65©1 00
P e ru  ___________ 3 00© 3 25
T olu  ___________ 2 00© 2 25

B ark s
C assia  (o rd in a ry ) .  25© 30 
C ass ia  (S a ig o n ) ..  50© 60 
S a s sa fra s  (pw . 50c) ©  50 
Soap C u t (pow d.)

35c --------------------- 20® 30

B errie s
C ubeb __________  ©1 00
F i s h ______________ ©  25
J u n ip e r  ______ U ©  |0
P rick ly  A s h ______©  f l

Extracts
L icorice ___________60© 65
L icorice, p o w d .__ 60© 70

F low ers
A rn ica  -------------  l  75@1 85
C ham om ile (G ed.) © 60 
C ham om ile R o m .. © 50

Gums
A cacia, 1 s t _____
A cacia , 2nd ___
A cacia , S o r t s __
A cacia , P ow dered  
Aloes (B arb  Pow ) 
A loes (C ape Pow ) 
A loes (Soc. Pow .)
A safo e tid a  _____

Pow . _________
C a m p h o r_______
G uaiac  _________
G uaiac, pow ’d _
K ino ____________
Kino, pow dered_
M yrrh  _________
M yrrh , pow dered  
Opium , powd. 19 
O pium , g ran . 19
S hellac  ______ __
Shellac  ________
T rag a c a n th , pow. 
T ra g a c a n th  
T u rp en tin e  .

C o tton  S e e d ___ 1 35 @1
C u b e b s _____ ___ 6 50®6
E igeron  ________ 7 50© 7
E u c a l y p t u s __1 25© 1
H em lock, p u re_ 2 00©2
J u n ip e r  B e r r ie s .  4 50@4 
J u n ip e r  W ood _ 1 50©1
L a rd , e x t r a ___ 1 55© 1
L a rd , No. 1 ___1 25©1
L av en d e r F low_ 6 00@6
L av en d e r G a r’n .  85@1
L em on _______  4 00@4
L inseed , raw , bbl. @ 
L inseed , boiled, bbl. © 
L inseed , bid. le ss  90© 1 
L inseed , raw , le ss  87@1 
M u sta rd , a rtlf il. oz. ©
N e a t s f o o t_____ 1 25® 1
Olive, p u r e ___  4 00©5
Olive, M alaga,

y e l lo w _______  2 85© 3
Olive, M alaga,

g reen  _______  2 85©3
O range, S w eet _ 5 00©5 
O riganum , p u re .  ©2 
O riganum , com 'l 1 00©1
P en n y ro y a l ___  3 25© 3
P e p p e r m in t___  5 50@5
Rose, p u re  ._  13 60© 14 
R o sem ary  F low s 1 25©1 
Sandelw ood, E.

I . __________  10 50 ©10
S a ssa fra s , tru e  1 75©2 
S a ssa fra s , a r t i ’l 7501
S p e a r m in t_____  8 00®8
S perm  __________1 50© 1
T a n y  _________  7 00@7
T a r  U S P  _____  65©
T u rp en tin e , b b l . _@
T u rp en tin e , le s s .  64© 
W in te rg reen ,

l e a f _________  6 00@6
W in te rg reen , sw ee t

b irch  _______  3 00@3
W in te rg reen , a r t  75©1
W orm  S e e d ___  6 0006
W o rm w o o d _ 15 00@15

25

50© 55 
45© 50 
20© 25 
35© 40
25© 35
25© 35
65© 70
50© 60
75@1 00 
85© 90 

©  80 
©  90 
@1 25 
© 1  20 
©  60 
©  65 

65@19 92 
65©19 92 
65© 80
75© 90 

@1 75 
.1 75©2 25 

> 10

Potassium
B ic a r b o n a te ___
B ic h r o m a te ____
B r o m id e _______
B r o m id e _______
C hlo ra te , g ra n ’d 
C h lo ra te , powd.

o r X ta l _____
C yanide ________
Iodide __________4
P e r m a n g a n a t e _
P ru ss ia te , yellow 
P ru ss ia te , red  _ 
S u lp h a te  ______

35© 40
15© 25 
69© 85 
54© 71
23© 30

16© 25 
30© 90 
36®4 65 
20© 30 
40© 50

© 70 
35© 4U

Insecticides
A rsen ic  ________  08© 20
B lue V itrio l, bbl. ©  07 
B lue V itrio l, le ss  08© 15 
B ordea. M ix D ry  13© 22 
H ellebore, W h ite

p o w d e re d _____  18© 30
In se c t P o w d e r_35© 45
L ead  A rsen a te  Po. 14)6026 
L im e a n d  S u lp h u r

D ry  -------------------  ©  23
P a r is  G reen  ___  22® 32

Leaves
B u c h u ___________ @1 00
B uchu , pow dered  @1 10
Sage, B u l k ______ 26© 60
Sage, )4 l o o s e _ © 40
Sage, p o w d e re d .. ©  35
Senna , A l e x .___  50© 76
S enna, T inn . pow. 30© 65 
U va U r s i _______  20O 66

Oils
A lm onds, B itter,

t r u e __________ 7 60©7 76
A lm onds, B itte r ,

a r t i f i c i a l_____  3 00©6 65
A lm onds, S w eet,

tru e  ___________1 50©1 80
A lm onds, Sw eet,

im ita tio n  ___  1 0 0 0 1  66
A m ber, c r u d e _ 1 2501  60
A m ber, rec tified  1 50@1 75
A nise ___________1 40® 1 60
Bergamont ___  9 00@9 25
C ajep u t _______  1 6 0 0 1  75
C a s s i a __________ 3 5 0 0 1  76
C a s t o r ___________1 45©1 70
C ed ar L e a f ___  2 0 0 0 6  66
C ltro n e lla  _____  1 25 0 1  60
C lo v e s ___  ______ 2 6002  76
C ocoanu t __  ___  25® 65
Cod L i v e r _____  2 0 0 0 2  60
C ro ton  ___    2 00©2 26

Roots
A l k a n e t________ 30© 35
Blood, p o w d ered . 35© 40
C alam us _______  35© 75
E lecam pane , pwd. 25© 30
G entian , pow d__ 20© 30
G inger, A frican ,

p o w d e re d _____  30© 35
G inger, J a m a ic a .  60© 65 
G inger, Jam a ic a ,

p o w d e re d _____  45© 60
G oldenseal, ¡pow. ©8 00
Ipecac, p o w d ._ ©6 00
L icorice  ________  35© 40
L icorice, pow d._20© 30
O rris, p ow dered - 30© 40
Poke, pow dered_ 35© 40
R h u b arb , pow d._ @1 00
R osinw ood, powd. © 40 
S a rsa p a r illa , H ond.

g r o u n d ________ @1 10
S a rsa p a r illa  M exican,
G ly c e r in e _____ _ 32® 52
Squills _________  35© 40
Squills, pow dered  70® 80
T um eric , pow d__ 20© 25
V alerian , p o w d .. .  ©1 00

'Seeds
A nise  _________  ©  36
A nise, pow dered 35© 40
B ird , I s  _______  13© 17
C an a ry  _______  10© 16
C araw ay , Po. .30 25® 30
C a r d a m o n _____  3 25@3 50
C o rian d er pow. .30 20© 26
D ill ____________ 15® 20
F en n e ll _______  25© 50
F l a x ___________  7© 16
F lax , g r o u n d ___  7® 16
F oen u g reek , pw d. 16© 25
H em p . . . ______  8© 15
L obelia, p o w d .   @1 60
M u sta rd , yellow  17© 25
M u sta rd , b lack_ 20® 25
P oppy  _________  16© 60
Q uince - ________ 1 25®1 50
R ape  __________  1 5 0  20
S ab ad illa  ______  60© 70
Sunflow er _____ l i f t ©  15
W orm , A m erican  30© 40 
W orm , L e v a n t -  5 25@5 40

T in c tu res
A conite  ______ __ ©1 80

th e  d a y  o f  is su e .

B elladonna  ____ ©1 44
B enzoin  _______ ©2 28
B enzoin C o m p 'd . ©2 40
B uchu ©2 16
C an th a rad ie s  __ ©2 52
C apsicum  ___  . ©2 28
C atech u  _______ _ ©1 44
C inchona  ______ © 2 16
C olchicum  _____ ©1 80
C ubebs _________ ©2 76
D ig ita lis  _______ ©2 04
G en tian  ________ ©1 35
G uaiac ____ ____ © 2  28
G uaiac, A m m on .. ©2 04
Iodine _________ ©1 25
Iodine, C olorless. ©1 50
Iron , C l o ._______ ©1 56
K ino ____________ ©1 44
M yrrh  _________ ©2 52
N ux V o m ic a ___ ©1 80
O pium  _________ ©5 40
O pium , C a m p ._ ©1 44
Opium , D eodorz 'd ©5 40
R h u b a rb  _ ©1 92

25

A loes ___
A r n i c a ___
A safo e tid a

©1 50 
@1 50 
©2 28

Paints
L ead , red  d ry  13)4@13%
L ead , w h ite  d ry  13)4@13%, 
L ead , w h ite  o il— 13)4@13% 
O chre, yellow  bbl. ©  2Vs
O chre, yellow  less 3© 6
R ed V en e t'n  Am. 3)6©  7
R ed V e n e t’n  E ng . 4© 8
P u tty  ___________ 5© 8
W hiting , b b l .   © 4 ) 6
W h i t in g ________ 5 )6®  1
L. H . P . P re p —  2 90© 3 C* 
R ogers P r e p ._ 2 90©3 G

M iscellaneous
A cetan a lid  ____  57© 75
A l u m ____ ______ 08© 12
A lum . powd. a n d

g r o u n d _____ _ 09© 15
B ism u th , S u b n i

t r a te  --------------- 2 83©3 08
B o rax  x ta l  o r

pow dered  ___  6)6© 16
C an th a rad es , po. 1 5u®2 00
Calom el . . . ____  2 72@2 82
C apsicum , 'p o w 'd  35© 40
C a r m in e _______  ̂ 00@7 50
C assia  B u d s ___  35© 40
C lo v e s _________  go© 55
C halk  P re p a re d . 14© 16
C hloroform  ___  53® 60
C hlo ra l H y d ra te  1 20@1 50
C ocaine --------  12 85@13 50
Cocoa B u t t e r ___ 70© 00
C orks, lis t, le s s .  40-10%
C opperas ______ 2% ®  10
C opperas, Pow d. 4© 10 
C orrosive Sublm  2 25@2 30
C ream  T a r t a r _35© 45
C u ttle  b o n e ____  40® 60
D ex trin e  ________ 6© 15
D over’s  P ow der 4 00@4 50 
E m ery , A ll N os. 10© 15
E m ery , P ow dered  ©  15 
E psom  S alts , bbls. ©  3 % 
E psom  S alts , less  3% © 10
E rg o t, p o w d e r e d _© 2 60
F lak e , W h ite  __ 15© 20
F o rm aldehyde , lb. 12)4@30
G elatine  _______  80© 90
G lassw are, less  55%. 
G lassw are, fu ll case  60%. 
G lau b er S a lts , bbl. ©02)6 
G lauber S a lts  less  04® 10
Glue, B r o w n __ 21© 30
Glue, B row n G rd  16© 20
Glue, W h t e ___27f t©  35
Glue, w h ite  g rd . 25© 35
G lycerine _____  30® 50
H o p s ---------------------75© 95
I o d i n e ______ . . .  6 4 5 0  7 00
Io d o f o r m _____ _ 8 00© 8 30
L ead  A c e t a t e _ 20© 60
M ace ____________  © l 60
M ace, p o w d e red . ©1 60
M e n th o l_______  7 50®8 00
M orphine ___  12 83@13 98
N ux V o m ic a ___  © 30
N ux V om ica, pow. 15© 25 
P ep p er, b lack , pow 50© 60
P ep p er, W h ite , pw . 65© 76 
P itch , B u rg u d ry  20© 25
Q u ass ia  _____   12© 16
Q uinine, 5 oz. c a n s  © 59
R ochelle S a lts  _ 31© 40
S a c h a r in e _____  2 60 0  2 75
S a lt P e t e r _____  11© 22
S eld litz  M ix tu re .  30© 40 
Soap, g reen  . . . .  15© 30
Soap m o tt  c a s t ._ © 25
Soap, w h ite  caa tlle

c a s e _____________ ©16 00
Soap, w h ite  cas tile

less, p e r  b a r  __ © 1 00
Soda A s h ______  3© 10
Soda B ica rb o n a te  3)6© 10
Soda, S a l _____ 02)6© 08
S p ir its  C am phor ®1 20
S u lphur, r o l l __ _ 3)6©  10
S u lphur, S u b l ._4)6©  10
T a m a rin d s  _____  20© 25
T a r t a r  E m e t i c _ 70© 76
T u rp en tin e , V en. 60© 75
V an illa  E x. p u re  1 60©2 00 
V an illa  E x. p u re  2 2 6 0 2  60 
Zinc S u l p h a t e _ 06® 11
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail, 

ing and are intended to be correct at time of going to pr^ss. Prices, however, 
are liable to change at any time, and country mercharts will have their order* 
filled at market prices at date of purchase.

ADVANCED ! DECLINED
Coffee Ii
Cheese

AMMONIA
A rctic, 10 oz., 3 dz. cs. 3 76
A rctic, 16 oz., 2 dz. cs. 4 00
A rctic, 32 oz., 1 dz. cs. 3 00
Q uaker, 36. 12 oz. case  3 83

A X L E  G R EA S E
48, 1 lb. ______________4 35
24, 3 lb. ______________6 00
10 lb. pails, per doz. 8 60 
15 It), pails, per doz. 11 95 
25 lb. pails, p e r doz. 19.16

B AK IN G  PO W DER S  
A rctic. 7 oz. tu m b le r 1 35 
Queen F lake. 16 oz., dz 2 25
Royal, 10c, doz. ___  95
Royal, 6 oz., do. ___ 2 70
Royal. 12 oz., doz. . _ 5 20
Royal. 5 lb. ________ 31 20
R ocket, 16 oz.. doz—  1 25

K. C. Brand
P e r case

10c size, 4 doz. ______ 3 70
15c size, 4 doz. ______ 5 50
20c size, 4 doz. ______ 7 20
25c size, 4 doz. ______ 9 20
50c size, 2 doz. ______ 8 80
80c size. 1 doz. ______ 8 85
10 111. size. % d o z .___ 6 75
F re ig h t p repaid  to  jo bb ing  
poin t on case  goods. 
T e rm s: 30 days  n e t o r  2%
cash d isco u n t If re m itta n c e  
reach es  us w ith in  10 days  
from  d a te  o f invoice. D rop 
sh ip m en ts  from  fac to ry .

Stove
S h ak e r ______________  1 80
No. 5 u _______________ 2 00
I 'ee rie ss  ____________ 2 60

Shoe
No. 4-0 _____________ 2 25
No. 2 0 ________________3 00

B U T T E R  COLOR
D a n d e l io n ___________ 2 85

C A N D LE S
E lec tric  L ight, 40 lbs. 12.1
P lum ber, 40 l b s . ______ 12.8
P ara ffin e , 6s _____  14V*
P ara ffin e , 1 2 s _________14%
Wie king ____________ 40
T udor, 6s, p e r b o x ___30

C A N N E D  FR U IT  
Apples. 3 lb. S ta n d a rd  1 50
Apples, No. 1 0 _5 15@5 75
Apple sau c e , No. 10 8 00
A prico ts , No. 1 1 70@2 00
A prico ts , No, 2 _____3 00
A prico ts , No. 2% 3 40@3 90 
A prico ts , No. 10 8 50911 00 
B lack b erries , No. 10 8 50
B iu eb er 's , No. 2 2 00@2 75
B lueberries, No. 1 0 _12 50
C herries, No. 2 __— 3 75
C h errie s , No. 2 % ____ 4 25
C herries, No. 1 0 ___ 14 00
L oganberries , No. 2 _3 00
L oganberries , No. 10 10 00 
P eaches, No. 1 1 60@2 10
P eaches, No. 1, sliced 1 25
Peaches, No. 2 ______2 75
P eaches , No. 2% M ich 2 20 
P eaches, 2% Ceil. 3 00@8 25
P eaches , 10, M i c h ._8 50
P ineapp le , 1 al. _____1 75
P ineapp le , 2 a l l . __ — 2 60
P 'ap p le , 2 b r. si. _— 2 40
P 'app le , 2%, a l l . _____3 00
P ’apple , 2, c r u . ____ 2 60
P ineapp le , 10 c r u . _9 Oft
P e a rs , No. 2 _________3 15
P ea rs , No. 2 % ______ 3 60
P lum s, No. 2 _ 2 40@2 60
P lu m s,' No. 2% _______2 00
R asp b e rrie s , No. 2 blk 3 25 
R asp b ’s, Red, No. 10 13 50 
R asp b ’s  B lack ,

No. 10 _____________12 00
R h u b arb , No. 10 4 75@5 60 
S traw b e rr ie s , No. 10 12 00

B E E C H -N U T  BRAND S.

BLU IN G  

The Original 

Condensed

i»S2 oz., 4 dz. cs. 3 00 
£ j| 3 oz., 3 dz. cs. 3 76

B R E A K F A S T  FOODS  
Kellogg’s Brands.

B ran  F lak es. No. 60S 
P o s t’s B rands.

G rap e -N u ts , 24s ___
G rap e -N u ts , 100s ___
In s ta n t P o stu m , No. 8 
In s ta n t P o s tu m , No. 9 
In s ta n t P o stu m , No. 10 
P ostum  C ereal, No. 0 
P o stu m  C ereal, No. 1 
P o s t  T o as tie s , 36s — 
P o s t T o as tie s , 24s — 
P o s t’s B ran , 2 4 s ___

F an cy  P a rlo r . 23 lb ..

B R U S H ES
Scrub

C A N N E D  FISH  
C lam  C h’der, 10% oz. 1 36
Clam Ch., No. 3 _____ 3 60
C lam s, S team ed , No. 1 2 00 
C lam s, M inced, No. 1 3 26 
F in n a n  H addle, 10 oz. 3 30 
C lam  Bouillon, 7 oz._ 2 60 
C hicken H addie, No. 1 2 76 
F ish  F lak es, sm all — 1 36 
Cod F ish  C ake, 10 ox. 1 35 
Cove O y sters , 6 oz. _ 1 65 
L o b ste r, No. %. S ta r  2 90
S hrim p, 1, w e t ---------2 25
S a rd ’s. % Oil, K ey  __ 6 10 
S ard ines , % Oil, k ’le ss  6 50

2 86 Salm on, W arre n s . %s 2 80
2 86 Salm on, Red A lask a 3 7 b
2 00 Salm on, Med. A laska 2 86
2 70 Salm on, P in k  A laska 1 85
1 76 S ard ines , Im . %, ea. 10@28
2 70 S ard ines , Im ., %, ea. 25
2 25 S ard ines , Cal. — 1 66@ 1 80
t 60 T u n a , %. A lb o c o re_ 95

T u n a , %s, C u rtis , dos. 2 20
T u n a , %s, C u rtis , doz. 3 50

. 3 80 T u n a . is . C u rtis , doz. 7 00

. 2 
1 5

75
40 C A N N E D  M EAT

I 6 00 B acon, Med. B eech n u t 8 30
) 4 60 B acon. Lge. B eech n u t 6 40

2 26 B eef. No. 1, C orned _ 3 10
2 70 B eef, No. 1. R o a s t___ 3 10

. 2 85 B eef, No. 2%, Q ua. sli. 1 35
2 86 B eef, 3% oz. Q ua. sit. 2 00
2 70 B eef, 4 oz.. Q ua. all. 2 25

B eef, No. 1. B 'n u t, sli. 4 50
B ee fs teak  & O nions, n 3 46

5 26 Chili Con Ca.. Is  1 35@1 46
. 8 25 Deviled H am , % s __ 2 20

9 25 Deviled H am . % s __ 3 60
9 75 H am b u rg  S teak  &

10 00 Onions. No. 1 _____ 3 16
1 75 P o tted  Beef, 4 oz. __ 1 10
2 75 P o tted  M eat. % L ibby  52%

P o tted  M eat. % L ibby  92%
P o tted  M eat, % Q ua. 90
P o tted  H am . Gen. % 1 86

. 1 50 V ien n a  Saus., No. % 1 46

. 1 76 V ienna  Sausage . Q ua. 06
1 25 Veal L oaf, M e d iu m _ 2 65

B aked B eans
C am pbells, lc  free  5 _1 15
Q uaker, 18 oz. ________ 90
F rem o n t, No. 2 _____  1 1»
Sn ider, No. 1 ____   95
S nider. No. 2 _______ 1 25
V an C am p, s m a l l ___  85
Van C am p, Med. ___ 1 15

C A N N E D  V E G E T A B L E S .
Asparagus.

No. 1, G reen t i p s _3 76
No. 2%, L arge G reen  4 50
W. B eans, c u t 2 1 45@1 76
W. B eans, 10 ______  7 50
G reen  B eans, 2s 1 4592  26
G reen B eans, 1 0 s _ 9 7  50
L. B eans. 2 g r. 1 3592  65 
L im a  B eans, 2s,Soaked 1 16
Red Kid, No. 2 _____ 1 25
B eets, No. 2, wh. 1 7592  40 
B eets , No. 2, c u t  1 1093  35
B eets , No. 3, c u t ___ 1 60
C orn, No. 2, s tan . _  1 16 
C orn, E x. s ta n . No. 2 1 25 
C orn, No. 2, F an . 1 8092  36 
C orn, No. 10 8 0 0 9  10 76
H om iny, No .3 1 0091  15
O kra, No. 2. w h o l e _2 00
O kra. No. 2, c u t ___ 1 65
D eh y d ra ted  Veg. Soup 90 
D eh y d ra ted  P o ta to e s , lb. 46
M ushroom s, H o t e l s _ 33
M ushroom s, Choice, 8 ox. 40 
M ushroom s, S u r E x t r a  50 
P eas, No. 2, E. J .  1 66 
P eas. No. 2, S ift,

J u n e _____________ 1 85
P eas , No. 2, E x . SlfL

E. J .  ______________ 2 26
P eas, Ex. F ine , F ren c h  26 
P u m p k in , No. 8 1 8591  66 
P u m pk in , No. 10 4 00 9 4  76 
P im en to s . %, each  12914 
P im en to es , %, e ach  — 27
S w ’t  P o ta to e s , No. 2% 2 26 
S a u e rk ra u t, No.3 1 3591 50 
S ucco tash , No. 2 1 6692  50 
S u cco tash , No. 2, g la ss  2 80
S pinach , No. 1 ______ 1 26
Spnach , No. 2_ 1 6091  90
Spinach , No. 3_ 2 2 6 9  2 50
S pinach , No. 10_ 6 6091  00 
T om atoes, No. 2 1 2091 80 
T om atoes , No. 3, 1 9 0 9  2 25 
T om atoes , No. 10_ 9 8  00

C A TS U P .
B -n u t, sm all __________1 90
Lily of V alley, 14 oz—  2 60 
Lily of V alley, % p in t 1 75
P a ra m o u n t, 24, 8 s ----- 1 40
P a ra m o u n t, 24, 16s — 2 36
P a ra m o u n t, Cal. ------13 60
S niders , 8 oz. ------------- 1 76
S niders , 16 o z . _________ 2 56
Q uaker, 8 o z . -------------- 1 26
Q uaker, 10 oz. _______1 40
Q u ak er, 14 oz. _____ -  1 90
Q uaker, G allon G lass 12 50
Q uaker, G allon T i n ___8 00

CHILI S A U C E
Snider, 16 oz. _________3 30
Snider, 8 o z . _________ 2 30
Lilly  V alley, 8 o z . _2 25
L illy  V alley. 14 oz. _ I  26

O Y S TE R  C O C K T A IL.
Snidera, 16 o z . _________I  30
Sniders, 8 o z . ______ S 20

C H E E S E .
R oquefort __________— 66
K ra ft, Bmall Item s 1 66
K ra ft, A m e r i c a n _1 66
C hili, sm all t i n s _1 66
P im en to , sm all t in s  1 66 
R oquefort, sm . tin s  2 26 
fn m e m h e r t sni. t in s  2 26
W isconsin  D a is ie s ___ 30
L onghorn  ___________  30
M ichigan D a i s y _____ 30
Sap Sago _____________38
B rick  ________________ 28

C H EW IN G  GUM.
A dam s B lack  Ja c k  ____ 65
A dam s B ioodberry  ____ 65
A dam s D e n ty n e ________65
Adam» C alif F ru it  ____ *6
A dam s Sen S e n _________65

B eem an ’s  P e p s in  ____ 66
B eechnu t W in te rg re e n . 70 
B eechnu t P ep p e rm in t _ 70
B eech n u t S p ea rm in t __  70
D oublem in t _____________65
P e p p e rm in t, W rig leys  __ 65
S p ea rm in t, W r g i l e y s _66
Ju icy  F ru i t  ____ *_______65
W rigley’s P -K  _________66
Zeno ____________________65
T e a b e rry  _______________65

COCOA.
D ro ste ’s D u tch , 1 lb ._8 50
D ro ste ’s D u tch , % lb. 4 50 
D ro8te’8 D u tch , 14 lb. 2 35 
D ro ste ’s  D utch , 5 lb. 60
C hocolate  A pples ____ 4 50
P aste lles , No. 1 ____ 12 60
P aste lles , % l b . _____ 6 60
P a in s  De C a f e _______ 3 00
D ro ste ’s B ars , 1 doz. 2 00
D elft P a s te lle s  ______ 2 15
l lb. R ose T in  Bon

B ons _______________1 - 00
7 oz. Rose T in  Bon 

B ons _______________ 9 00
13 oz. C rem e De C ara-

que ___________  13 20
12 oz. R osaces _____ 10 80
% lb. R osaces ______ 7 80
14 lb. P a s te lle s  ______ 3 40
L an g u es  De C h a ts  — 4 80

CH OCO LA TE.
B aker, C araca s , % s ----- 37
B aker, C araca s , 14 s ----- 35

COCOANUT
D u n h am ’s

15 lb. case , %s an d  14s 48
16 lb. case , 14s ------------- 47
15 lb. case , %s ------------- 46

C L O T H E S  LINE.
H em p. 50 f t . ___  2 0092  26
T w isted  C otton ,

60 fL _______  3 5 0 9  4 00
B ra ided . 50 ft. ______ 2 25
S asb  C ord ___  3 50@4 00

C O F F E E  R O A STED  
1 lb. Package

____ 35
L ib e r ty  _____________ 27
Q u ak er ________ ____ 41
N edrow  ___ _________ 39
M orton H ouse  „ .____ 46

_36
Royal C lub _____ 40

McLaughlin’s Kept-Fresh
V accum  packed. A lw ays
fresh . C om plete line  of
h ig h -g rad e  bu lk coffees.
W. F . M cL aughlin  & Co.,

C hicago.

Maxwell House Coffee.
1 lb. t in s  ____ ______ 48
3 lb. t in s  ... ____ 1 42

Coffee E x tra c ts
M. Y., p e r 100 __  12
F ra n k ’s 50 pkgs. . .  4 26
H um m el’s  50 1 lb. 10%

CO N D E N SED M ILK
L eader, 4 doz. ______7 00
E aa le . 4 doz. ____ 0 00

M ILK  CO M PO UND  
H ebe, T all, 4 doz. __ 4 60
H ebe, B aby . 8 d o . _4 40
C arolene, T a il, 4 doz.J 80
C arotene, B ab y  ______ 3 60

E V A P O R A T E D  M ILK
Q u ak er, T all, 4 doz_4 80
Q uaker, B aby, 8 doz. 4 70 
Q uaker, G allon, % doz. 4 70 
C arn a tio n , T a ll, 4 doz. 6 15 
C arn a tio n , B aby, 8 dz. 5 06 
O a tm a n ’s D undee, T a ll 6 16 
O a tm a n ’s D ’dee, B aby  5 00
E v ery  D ay, T a ll ____ 6 00
E v e ry  D ay, B a b y ___ 4 00
P et, T a l l ______________ 6 16
P e t, B aby , 8 o z . _______ 5 06
B orden’s  T a l l _________ 6 15
B orden’s  B a b y ___ ____6 06
V an  C am p, T all _____ 4 00
V an C am p. B a b y ___ 3 75

CIGARS
G. J. Johnson’s Brand

G. J .  Jo h n so n  C igar,
10c _______________  76 00

Worden Grocer Co. Brands 
M aste r Piece, 50 T in .  35 00 
M as te rp ’ce, 10, P e rf. 70 00 
M as te rp ’ce, 10, Spec. 70 00 
M as’p., 2 fo r 25, Apollo96 00 
In B etw eens, 5 fo r 26 37 50
C anad ian  C l u b _____  35 00
L ittle  T o m _________  37 50
Tom  M oore M onarch  76 00 
Tom  M oore P a n e tr is  65 00 
T. M oore Longfellow  96 00
W eb ste r C a d i l l a c ___  76 00
W eb ste r K n lckboeker 95 00
W eb ste r B elm on t_110 00
W eb ste r S t. R eges 125 00
B ering  A pollos ___  06 00
B ering  P a l m i t a s _116 00
B erin g  D e l lo s e r ___  120 00
B ering  F a v o rita  ___  135 00
B ering  A lbas -------- 160 00

C O N FEC TIO N E RY  
S tick  C andy P a ils

S ta n d a rd  ____________  16
P ure  S u g a r S tick s  600s 4 20 
Big S tick , 20 lb. case  20

Mixed C andy
K in d e rg a rten  ___________17
L ead er _________________ 14
X. L. O. ________________12
F rench  C ream s _________16
P a r is  C r e a m s ___________17
G rocers _________________11

F an cy  C hocolates
5 lb. B oxes 

B itte rsw ee ts , A ss’te d  1 75 
Choc M arshm allow  D p 1 70 
M ilk C hocolate  A A  1 80
Nibble S t i c k s _______ 1 86
No. 12. Choc., L ig h t _ 1 65 
C hocolate N u t R olls -  1 86 
M agnolia C h o c ___ ___1 26

Gum  D rops P a ils
A nise _____ . . . . . . . . __— I f
C ham pion G u m s _______16
C hallenge G u m s ____ __14
F av o rite  _____________ 10
Superio r, B o x e B _________22

L ozenges P a lls
A. A. Pep. L ozenges 17 
A. A. P in k  L ozenges 16 
A. A. Choc. L osen g es  16
M otto  H e a r t s ______ -  10
M alted  M ilk L ozenges 21

H ard  Goods P a lls
Lem on D rops _______ -  M
O. F . H orehound  dps. _ 18
A nise S q u a r e s -- ---------- 18
P e a n u t S q u a r e s _________17
H orehound  T a b le ts  18

Cough D rops B xs
P u tn a m ’s _____—------1 88
S m ith  B r o s . __________1 60

P ackago  Goods 
C ream ery  M arshm allow s 

4 oz. pkg., 12s, c a r t .  86 
4 oz. pkg., 48s, case  3 40

S pecia lties
W aln u t F u d g e _________88
P ineapp le  F u d g e ________22
Ita lia n  Bon B o n s ____ 17
B an q u e t C ream  M in ts .  27 
Silver K ing M.Mallows 1 26

Bar Goods
W aln u t Sundae, 24, 6c 75
N eapo litan , 24, 6 c _____ 75
Mich. S u g a r  C a., 24, 5c 76
P a l O M ine, 24, 5 c ___ 75
M alty  M ilkies, 24, 6 c _75
L em on Rolls __________ 75

COUPON BOOKS  
60 E conom ic  grade 8 60

100 E conom ic grade 4 60
500 E conom ic grade 80 00

1000 E conom ic grade 37 SO
W here  1,000 books are 

ordered  a t  a  tim e , special
ly p r in te d  fro n t cover Is 
fu rn ish ed  w ith o u t charge.

C R E A M  O F T A R T A R  
6 lb. b o x e s _____ ______88

DRIED FR U ITS  
Apples

N. T . Fey ., 60 lb. box 16% 
N. T . F ey ., 14 os. pkg. 18

Apricots
E v ap o ra ted , C h o i c e _ 20
E v ap o ra ted , F a n c y  __ 23
E v ap o ra ted ,» S l a b s ____ 17

Citron
10 lb. box 40

C u rra n ts
P ack ag es , 14 oz. ______19
G reek, Bulk) lb _____ 19

Dates
D rom edary , 3 0 s ___ 0 78

Peaches
E vap . C hoice ________ 16
E vap . E x . F a n cy , P . P . 26

Peel
Lem on, A m e r i c a s ___ 80
G range, A m er io a n___ 80

Raisins
Seeded, b u l k __________ 9
T h o m p so n ’s  s ’d les b lk  8 
T h o m p s o n ' s  seedless,

16 oz. ______________10%
Seeded, 15 o z . _______ 10%

California Prunes
90@100, 25 lb. bo x es_@06
60 9 7 0 , 25 lb. boxes_9 0 8
>0@60, 25 lb. bo x es—908%
40@50, 25 lb. boxes_9 1 0
30940, 25 lb. boxes— @10%
20@30, 25 lb. boxes_@16
18@24, 25 lb. boxes_@20

FA R IN A C EO U S  GOODS
Beans

M ed. H a n d  P i c k e d _07%
Cal. L im as  __________08
B row n, S w e d is h ______07
R ed K i d n e y ___________07%

Farina
24 p a c k a g e s ________ 8 60
B ulk , p e r 100 l b s . ___ 08%

Hominy
P ea rl, 100 lb. s a c k s  >  I  H

Macaroni
* M ueller’s  Brands 

9 oz. pack ag e , p e r doz. 1 80 
9 oz. p ackage , p e r oase 8 00

Bulk Goods
Elbow , 20 lb. _________08
E g g  N oodle, 10 l b s ._14

Pearl Barley
C h es te r _____ - ___. . . .  4 60
0000 ___________________ 7 00
B arley  G r i t s _________-  6 0<i

Pass
Scotch , lb.     . I 06%
S plit, lb. y e l l o w _____ 08
S p lit g reen  ________  08

8 a g s
E a s t In d ia  ___ . . . . . . . . .  I f

Tsplooa
P earl, 100 lb. s a c k s  _  00
M inute, 8 os., 8 dos. 6 06 
D rom edary  In s ta n t  _ 8 60

FLA V O R IN G  E X T R A C T S
JEN N IN G S  

P U R E
FLA V O R IN G  

E X T R A C T

Vanilla and 
Lamon

S am e P r ice  
% oz. 1 26 

1% oz. 1 80 
2% oz. 3 20 
3% oz. 4 60 
2 oz. 2 60 
4 oz. 6 00 
8 oz. 9 00 
16 oz. 16 00

50 Tears Standard. 

Jiffy  Pu neh
3 dos. C a r t o n ________8 86

Assorted flavors.

F LO U R

V. C. Milling Co. Brands
Lily W h i t e ___________8 80
H a rv e s t Q u e e n _____ 8 80
Tes Ma’am Graham,

6 0 s ___________ — 8 «0

F R U IT  C A N S  
F. O. B. Grand Rapida 

Mason
H alf p i n t ___________ T «0
One p i n t _______ ___ T T6
One q u a r t ___-___ ___ 8 18
H alf g a l l o n ________ 18 l i

Ideal Glass Top.

H alf p in t _______ ____  9 00
One p in t ___________  9 30
One q u a r t  ____ ____ 11 15
H alf gallon _ —- ......... 15 40
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GELATINE

26 ob., 1 do*, c a s e _6 00
3% oz., 4 doz. c ase — 3 20
o n e  doz. free  w ith  6 cases.
Jell-O , 3 doz. _________2 85
M inute, 3 d o z ._________4 05
P lym ou th , W h i t e ___ 1 55
q u a k e r ,  3 doz. ______ 2 65

J E L L Y  A N D  P R E S E R V E S
P u re , 30 Ib. p a i l s ___ 3 30
Im ita tio n , 30 lb. pa ils  1 75 
P ure, 6 oz., A sst., doz. 95 
Htn-keye, 18 oz., doz. 2 00

J E L L Y  G LA S S ES  
8 oz., p e r doz. _______  37

O LEO M A R G A R IN E

Van Westenbrugge Brands 
Carload Distributor

Wilson &  Co.’s Brands 
Oleo

C e r t i f ie d _______________24
N u t __________________ 18
Special Roll - _________ 19

M A T C H E S

S earch lig h t, 144 box— 6 00 
Ohio Red L abel, 144 bx  4 20 
Ohio B lue T ip , 144 box 6 00 
Ohio B lue T ip , 720-lc 4 50
Blue Seal, 144 --------  5 60
R eliable, 144 -----------  4 35
fe d e ra l, 144 ___________6 80

Safety Matches 
Q uaker, 5 gro. c a se — 4 50

M O LASSES  
Molasses In Cans 

Dove, 36, 2 lb. WTh. L. 5 60 
Dove, 24, 2% Ib W h. D. 5 20 
Dove, 36, 2 lb. B lack  4 30 
Dove, 24, 2% lb. B lack  3 90 
Dove, 6 10 lb. B lue L . 4 45 
P a lm etto . 24, 2% lb. 6 76

N U TS— Whole
A lm onds, T a r r a g o n a ._ 26
B razil, N e w ---------------27
F an cy  M ixed -----------  25
F ilb e r ts , S icily  —_—  22 
P ean u ts , V ir. ro a s ted  10% 
P e a n u ts , Jum bo , s td . 14%
P ecan s , 3 s ta r  -------- 20
P ecan s , Ju m b o  ---------40
P ecan s , M am m oth  — 50 
W a ln u ts , C alifo rn ia  — 28

Salted Peanuts 
F an cy , No. 1 ------------ 13%

Shelled
A lm o n d s _____________ 6S
P e a n u ts , S pan ish ,

125 lb. b ag s  ---------- 12%
F ilb e r ts  ---------------------32
P e c an s  S a lted  -------1 05
W aln u ts  ------------------ 70

M IN CE M E A T  
N one Such, 4 doz. —  6 47 
Q u ak er, 3 doz. case  — 3 50 
L ibby , K egs, w et, lb. 22

O LIVES
B ulk , 5 ga l. k e g ----- 10 00
Q u a r t J a r s ,  dozen — 6 50
B ulk, 2 gal. k e g ----- 4 25
P in t ,  J a r s ,  d o z e n ----- 3 75
4 oz. J a r ,  p la in , doz. 1 35 
5% oz. J a r ,  pi., doz. 1 60 
8% oz. J a r ,  p la in , doz. 2 35 
20 ob. J a r ,  PI. do .— 4 25 
3 oz. J a r ,  S tu ., doz. 1 35 
6 oz. J a r ,  s tu ffed , dz. 2 50 
9 oz. J a r ,  s tu ffed , doz. 3 50 
12 oz. J a r ,  S tuffed ,

d o z . __________ 4 50@4 76
20 oz. J a r .  s tu ffed  dz. 7 Qft

PARIS G R EE N
%s ------------------------------ 31
Is  ______________________29
2s a n d  5s ______________27

P E A N U T  B U T T E R

Bel Car-Mo Brand
24 1 lb. T i n s _________
8 oz., 2 do. In c a s e . .
15 lb. p a i l s ________ __
25 lb. p a i l s ___________

P E T R O LE U M  PRODUCTS. 
From Tank Wagon.

R ed C row n G a s o l in e _11
R ed  C row n E t h y l _____ 14
Solite G asoline _______ 14

In Iron Barrels 
P erfec tio n  K e r o s i n e _13.6
G as M achine G asoline 37.1 
V. M. & P. N a p h th a  19.6

ISO-VIS MOTOR OILS 
In Iron Barrels

L ig h t __________________77.1
M edium  _______________77.1
H eav y  _________________77.1
Ex. H e a v y ___ .1______ 77.1

Cpolarme
Iron Barrels

L ig h t ________________ 65.1
M edium  ______________ 65.1
H eavy  _________________ 65.1
Special h e a v y _________ 65.1
E x t ra  h e a v y ___________65.1
P o la rin e  " F ”  _______  65.1
T ran sm iss io n  Oil _____ 65.1
Finol, 4 oz. c ans , doz. 1 60 
F ino l, 8 oz. cans, doz. 2 25
P aro w ax , 100 lb. ___  9.3
P a ro w ax . 40, 1 l b . __ 9.5
P a ro w ax , 20, 1 l b . __ 9.7

Semdac, 12 pt. cans 2_75 
Semdac, 12 qt. cans 4_65

P IC K LE S  

Medium Sour
5 gallon, 400 c o u n t_4 76

Sweet Small
16 G allon, 3300 --------- 28 75

5 Gallon, 750 _______ 9 00

Dill Pickles
G al. 40 to  T in , d o z ._8 25

PIPES
Cob, 3 doz. In b x . . l  00 @1 20 

P LA Y IN G  CARD S
B a ttle  Axe, pe r doz. 2 75 
B icycle  _______________4 75

PO TASH
B a b b i tt’s, 2 d o z . ----- 2 75

F R E S H  M EA TS  

Beef
T op S te e rs  & H eif. — 22
Good S t’r s  & H ’f. 15%@19 
M ed. S te e rs  & H eif. 18 
Com . S tee rs  & H eif. 15@16

Veal
T op  ___________________ 21
Good _________________20
M edium  _______________18

Lamb
S p rin g  L a m b __________  25
Good ___________________23
M edium  ------------------------- 22
P o o r ___________________  20

Mutton
Good ----------     18
M edium  _______________16
P o o r --------------------------13

P ork
L ig h t hogs ___________15
M edium  hogs _________15
H eavy  hogs ___________14
Loin, M ed. ___________22
B u tts  ___ ______________ 19
S hou lders  _____________16
S parerifis  _____________16
.Neck bones ___________06
T rim m in g s  ____________15

PRO V ISIO NS 
B arre led  P ork  

C lear B ack  __ 25 00® 28 00 
S h o rt C u t Clear26 00@29 00 

Dry S a it M eats 
D S B ellies __ 18-20@18-19

L ard
P ure  in  t i e r c e s _____ 14%
60 Ib. t u b s ___ad v an ce  %
50 lb. t u b s ___ad v an ce  %
20 lb. p a i l s ___ad v an ce  %
10 lb. p a i l s ___ad v an ce  %
5 lb. p a i l s __ a d v an ce  1
3 lb. p a i l s ___ad v an ce  1

C om pound t i e r c e s ___ 14%
C om pound, tu b s  ____ 15

S au sag es
B ologna _______ ______16
L iv e r ________________ 15
F ra n k fo r t  ___________  20
P o rk  _____________ 18020
V e a l __________________ 19
T ongue, Je llied  _____ 35
H eadcheese  _________ 18

Sm oked M eats 
H am s, C er., 14-16 ib. 23@24 
H am s, C ert., S k inned

16-18 lb. ________ 23024
H am , d ried  beef

K n u c k le s ____________@35
C alifo rn ia  H a m s _@17%
Picn ic  Boiled

H am s _________  20 @22
Boiled H am s ___  <fr>36
M inced H a m s ___  @17
B acon 4/6 C e r t ._24 @36

Beef
Boneless, ru m p  28 00@30 00 
Rum p, n e w _ 29 00@32 00

L iver
B eef __________________ 11
C alf ___________________ 45
P o rk  __________________ 8

RICE
F an cy  B lue R o s e ___ 06%
F an cy  H ead  ________  09
B roken  _______________03%

RO LLED  OATS 
S ilv er F lak e , 12 N ew

P rocess  ___________  2 35
Q uaker, 18 R e g u l a r_1 80
Q uaker, 12s F a m i l y _2 70
M others, 12s, M 'num  3 25
N edrow , 12s, C h i n a _3 25
Sacks, 90 lb. J u te  — 3 50

RUSKS
H olland  R u sk  Co. 

B ran d
18 roll p ack ag es  _____ 2 30
36 roll p ack ag es  ____ 4 60
36 c a r to n  p a c k a g e s _5 20
18 c a r to n  packages  — 2 65

SA L E PA T U S
Arm  an d  H a m m e r_3 75

SAL SODA
G ran u la ted , bbls. ___ 1 80
G ran u la ted , 60 lbs. cs. 1 60 
G ran u la ted , 36 2% lb. 

p a c k a g e s __________ 2 40

COD FISH
M id d le s ________________16%
T ab le ts , % lb. P u re  __ 19%

doz. ______________1 40
W ood boxes, P u r e _29%
W hole C o d ____________11%

H ER R IN G  
H olland H errin g

M ixed, K eys _________1 00
M ixed, h a lf b b l s . _9 00
M ixed, bbls. _______  16 50
M ilkers, K egs _______ 1 10
M ilkers, h a lf b b l s ._10 00
M ilkers, bbls. _____  18 00
K K K  K. N o r w a y _19 60
8 lb. p a lls  ____________1 40
C u t L unch  ____________1 65
Ronpfl. 10 ib. h n t» t  „  IS

L ake H errin g  
% bbl., 100 l b s . _____ 6 60

M ackerel
T ubs, 100 lb. fncy  f a t  24 60
T ubs, 50 c o u n t _____ 9 00
P a ils , 10 lb. F a n c y  f a t  2 00

W h ite  F ish
Med. F ancy , 100 lb. 13 00 

SH O E  BLA CK EN IN G
2 in  1, P a s te , doz. — 1 35 
E. Z. C om bination , dz. 1 35
D ri-F o o t. doz. _______2 00
B ixbys. Doz. _________1 36
Shinola, doz. ________  90

S TO V E  POLISH
B lackne, p e r  d o z . ___ 1 35
B lack Silk L iqu id , dz. 1 40

B lack  S ilk  P a s te , doz. 1 25 
E n am elin e  P a s te , doz. 1 35 
E n am elin e  L iquid, dz. 1 35 
E . Z. L iquid, p e r doz. 1 40
R adium , p e r d o z . ___ 1 85
R ising  Sun, per doz. 1 35 
654 S tove E nam el, dz. 2 80 
Vulcanol. No. 5, doz. 95 
Vulcanol, No. 10, doz. 1 35 
Stovoil, per doz. ___ 3 00

S A L T
Colonial, 24, 2 l b . ___  95
Colonial, 36-1% _____ 1 25
Colonial, Iodized, 24-2 2 00
M ed. No. 1 Bbls. ____ 2 60
Med. No. 1, 100 lb. og. 85 
F a rm e r  Spec., 70 lb. 95 
P a c k e rs  M eat, 50 lb. 57 
C rushed  Rock for ice

cream , 100 lb., each  75 
B u tte r  S a lt. 280 lb. bbl. 4 24
Block, 50 lb. ________ 40
B ak e r Sa lt, 280 lb. bbl. 4 10
24, 10 lb., p e r b a l e ___ 2 45
35, 4 lb., p e r  b a l e ___ 2 60
50, 3 lb., p e r b a l e ___ 2 85
28 lb. bags. T a b l e _ 42
Old H ickcory , Sm oked,

6-10 l b . _____________4 20

P e r  case , 24, 2 l b s . _Z 40
F iv e  case  lo ts  _____ 2 30
Iodized, 24, 2 l b s . ___ 2 40

SOAP
Am. F am ily , 100 box 6 30
C ry s ta l W hite , 1 0 0 _4 05
E x p o rt, 100 b o x _____ 4 00
B ig Jac k , 60s ________ 4 50
# e ls  N ap th a , 100 box 5 50 
F lak e  W h ite , 10 box 4 05 
G rd m a  W h ite  N a. 10s 4 00 
S w ift C lassic, 100 box 4 40 
20 M ule B orax , 100 bx  7 65
W ool, 100 box ______ 6 60
J a p  Rose, 100 b o x _____7 85
F a iry , 100 box ______ 4 00
P a lm  Olive, 144 box 11 00
L ava, 100 bo _________4 90
O ctagon, 1 2 0 __________ 5 00
Pum m o, 100 box ____ 4 85
S w ee th ea rt, 100 box _ 3 70 
G ran d p a  T a r, 50 sm . 2 10 
G ran d p a  T a r , 50 lge. 3 60 
Q u ak er H a rd w a te r

Cocoa, 72s, b o x ___2 85
F a irb a n k  T a r, 100 bx 4 00 
T rilb y  Soap, 100, 10c 7 30 
W illiam s B a rb e r  B ar, 9s 50 
W illiam s M ug, pe r doz. 48

C L E A N S E R S

80 can  cases, 54.80 per case

W ASH IN G PO W DERS  
Bon Am i Pd , 3 dz. bx 3 75 
Bon Am i C ake, 3 dz. 3 25
B rillo  ________________ 85
C lim aline, 4 doz. ___ 4 20
G randm a, 100, 5 c ___ 4 00
G randm a, 24 L a r g e _3 80
Gold D ust, 1 0 0 s _____ 4 00
Gold D u st, 12 L a rg e  3 20
Golden Rod, 24 _____ 4 25
J in x , 3 doz. _________ 4 50
L a  F ran c e  L au n ., 4 dz. 3 60
L u s te r  Box, 54 ____ 3 75
Old D u tch  C lean. 4 dz 3 40
O ctagon, 96s _______ 3 90
R inso, 40s __________ 3 20
R inso, 2 4 s ___________5 25
R ub No M ore, 100, 10

oz. _________________3 85
Rub No M ore, 20 Lg. 4 00 
S potless C leanser, 48,

20 oz. ______________3 85
Sani F lu sh , 1 d o z ._2 25
Sapolio, 3 doz. _____ 3 15
Soapine, 100, 12 oz. _ 6 40 
Snow boy, 100, 10 oz. 4 00
Snow boy, 24 L a r g e _4 80
Speedee, 3 doz. _____ 7 20
S u n b rite , 72 doz. ___ 4 00
W y an d o tte , 48 _____ 4 75

SP IC E S
W hole Spices

A llspice, J a m a i c a ___ @26
Cloves, Z a n z i b a r ___  @36
C assia, C a n t o n _____  @22
C assia, 5c pkg., doz. @40
G inger, A f r i c a n _____ @19
G inger, C ochin _____  @25
M ace, P e n a n g  _____  1 20
M ixed, No. 1 _______  @32
M ixed. 5c pkgs., doz. @45
N u tm eg s, 70@90 ______ @59
N utm egs* 105-1 1 0 _@52
P epper, B lack  _____  @46

P u re  G round in Bulk
A llspice, J a m a i c a ___ @30
Cloves, Z a n z ib a r____ @46
C assia , C an ton  _____  @28
G inger, C o r k in ________@38
M u sta rd  ____________ @32
M ace, P en a n g  ______  1 30
P epper, B lack  ______  @50
N u tm eg s  ____________ @62
P epper, W h ite  ______ @75
P epper, C ayenne  ___  @35
P a p rik a , S p a n i s h ___ @52

Season ing
Chill P ow der, 1 5 c _____1 35
C elery  S a lt, 3 o z . ___  95
Sage, 2 oz. _________  90
O nion S a lt ____________1 35
G arlic  _________________1 35
P onelty , 3% oz. ____ 3 25
K itchen  B o uquet ____ 4 50
L aure l L eav es  ______  20
M arjo ram , 1 o z . _____  90
S avory , 1 oz. _______  90
T hym e, 1 o z . ________  90
T um eric , 2% oz. ___  90

STARCH

Corn
K ingsford , 40 l b s . ___ 11%
Pow dered , b ag s  ___  4 50
A rgo, 48, 1 lb. pkgs. 3 60
C ream , 48-1 ___________4 80
Q uaker, 40-1 __________07%

Gloss
Argo. 48, 1 lb. pkgs. 3 60 
Argo, 12, 3 lb. pkgs. 2 96
A rgo, 8, 5 lb. p k g s ._3 35
S ilver G loss, 48, I s _11%
E las tic , 64 pkgs. _____5 35
T iger, 48-1 ____________3 50
T iger, 50 lbs. _______  06

CORN SY RU P

Corn
B lue K aro , No. 1 % _2 42
B lue K aro , No. 5, 1 dz. 3 33
B lue K aro , No. 1 0 _3 13
R ed K aro , No. 1% — 2 70 
R ed K aro , No. 5, 1 dz. 3 71 
R ed  K aro , No. 1 0 _3 51

Im it. M aple F lavo r 
O range, No. 1%, 2 dz. 3 15 
O range, No. 5, 1 do. 4 41 
O range, No. 10 _______4 ?)

M aple.
G reen L abel K aro ,
G reen  Label K a r o _5 19

Maple and  Cane 
M ayflow er, per g a l . _1 55

Maple
M ichigan, p e r gal. 2 50 
W elchs, p e r gal. _____ 3 10

T A B L E  SAUCES
Lea & P e rr in , la rg e_6 00
L ea  & P e rr in , sm a ll_3 35
P ep p e r ________________1 60
Royal M int __________ 2 40
Tobasco, 2 o z . __ . _____4 25
Sho You, 9 oz., doz. 2 70
A -l, l a r g e _____________5 20
A-1. sm all ____________* 16
C aper, 2 oz. — -------- 3 30

T E A
Japan

M edium  ___________ 27 @33
Choice _____________ 37@46
F ancy  _____________ 54@69
No. 1 N i b b s _______ ___ 54
1 lb. pkg. S i f t i n g ____ 13

G unpow der
Choice _______ ____ ____40
F ancy  __________  .___  47

Ceylon
Pekoe, m e d iu m ___ ___ 67

E nglish B re ak fas t
Congou, M e d iu m ____ 28
Congou, C h o ic e ___ 35@36
Congou, F a n c y  ___ 42@43

Oolong
M edium  ____________. .  39
Choice ____________ ____45
F an cy  _ ____________ 50

T W IN E
C otton , 3 ply cone ___ 40
C otton , 3 ply pails ___ 42
W ool, 6 plv _____18

VINEGAR
Cider. 40 G r a i n __ ___ 26
W hite  W ine, 80 g ra in _26
W h ite  W ine, 40 g ra in _20

W ICK IN G
No. 0, p e r g r o s s ____  75
No. 1, p e r g r o s s ___ 1 25
No. 2, p e r g r o s s ___ 1 50
No. 3. p e r g ro ss  ___ 2 00
P ee rle ss  Rolls, pe r doz. 90 
R ocheste r, No. 2, doz. 60 
R ocheste r, No. 3, doz. 2 00 
R ayo, p e r doz. _____  75

W O O D EN W A RE
B ask e ts

B ushels, n a rro w  band,
w ire  hand les _____ 1 75

B ushels , n a rro w  band,
wood h and les  _____ 1 80

M arket, d rop  h a n d le . 90 
M ark e t, s ing le  h a n d le . 95
M arket, e x tra  ______ 1 60
Splin t, la rg e  _________8 50
Splin t, m edium  ___ __7 60
Splin t, sm all ________ 6 50

C hurns
B arre l, 5 ga l., e a c h ___ 2 40
B arre l, 10 gal., e ac h ___ 2 55
3 to  6 gal., pe r g a l ._ 16

Pails
10 q t. G a lv a n iz e d ___ 2 50
12 q t. G a lv a n iz e d ___ 2 75
14 q t. G alvan ized  _____3 25
12 q t. F la r in g  Gal. Ir . 6 00
10 q t. T in  D a i r y ___ 4 00

T rap s
M ouse, W ood, 4 h o le s . 60 
M ouse, wood. 6 h o le s . 70
M ouse, tin , 5 h o l e s _ 65
R at, w o o d __________ _ 1 00
R at. sp rin g  _________ 1 00
M ouse, sp rin g  ______  30

T  ubs
L a rg e  G a lv a n iz e d _____ 8 75
M edium  G a lv a n iz e d ___ 7 50
Sm all G a lv a n iz e d _____ 6 75

W ash b o ard s
B an n er, Globe __  5 50
B rass , s i n g l e __________ 6 00
G lass, s ing le  __________6 00
D ouble P ee rle ss  ______8 50
Single P ee rle ss  _______7 60
N o rth e rn  Q ueen ______5 60
U n iv e rsa l _____________7 25

W ood Bowls
13 in. B u t t e r _______  5 00
15 in. B u t t e r __ _____ 9 00
17 in. B u t t e r _______ 18 00
19 in. B u t t e r ________ 25 00

W R A P PIN G  P A P E R  
F ib re , M anila, w h ite .  05%
No. 1 F ib re  _________ 08
B u tch ers  D. F . ______06%
K ra ft _____ 07%
K ra ft S t r i p e ___  •..............09%

Y EA ST CA KE
M agic, 3 doz. _________2 70
S un ligh t, 3 doz. ______2 70
S un ligh t, 1% d o z . ___ 1 35
Y east Foam , 3 d o z . ___ 2 70
Y east F oam , 1% doz. 1 36

Y EA ST—C O M PR E SSE D  
F le ischm ann , p e r doz. 36
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Proceedings of the Grand Rapids 
Bankruptcy Court

G ran d  R apids, Nov. 22—On th is  day  w as 
he ld  th e  firs t m ee tin g  o f c red ito rs  in  th e  
m a tte r  of G eorge C. H ennes , B a n k ru p t 
No. 3234. T he  b a n k ru p t w as  p re s en t in  
person. No c re d ito rs  w ere  p re s en t o r 
rep re sen ted . No c lam s w ere  proved an d  
allow ed. No tru s te e  w as ap po in ted . T he 
b a n k ru p t w as sw orn  an d  exam in ed  w ith 
o u t a  re p o rte r. T he  firs t m ee tin g  of 
c red ito rs  th e n  ad jo u rn e d  w ith o u t d a te  a n d  
th e  case  will be closed an d  re tu rn e d  to  
th e  d is tr ic t co u rt, a s  a  case  w ith o u t a s 
sets .

In  th e  m a tte r  of T hom psonville  B ank , 
W ood D ish Co., E . M. D ixon & Co., e tc .. 
B an k ru p t No. 2963, th e  tru s te e  h a s  filed 
i ts  f irs t an d  second re p o r ts  an d  acco u n ts , 
a n d  a  sp ec ia l m e e tin g  o f c re d ito rs  h a s  
been called  fo r th e  pu rpose  of p ass in g  
upon th e  sev e ra l p e titio n s , re p o r ts  a n d  
a cco u n ts  filed. T he m ee tin g  w ill be held  
a t  1225 G. R. N a tio n a l B an k  build ing , 
on Dec. 5.

In  th e  m a tte r  o f G a rre t  V an d er M olen, 
a s  V an 's  B us L ine, B a n k ru p t No. 3192, 
th e  tru s te e  h a s  filed h is  final re p o r t  an d  
acco u n t an d  final m ee tin g  of c re d ito rs  h a s  
been called fo r Dec. 5. T he  re p o rt an d  
acco u n t of th e  tru s te e  will be passed  
upon. E x p en ses  o f a d m in is tra tio n  will 
be o rdered  paid, as  f a r  a s  th e  fu n d s  on 
b and  w ill p e rm it. T h e re  w ill be no d iv i
dends fo r c re d ito rs  generally .

In th e  m a tte r  o f F loyd B u rlin g to n , 
B an k ru p t No. 3176, th e  tru s te e  h a s  filed 
h is  final re p o rt an d  acco u n t, a n d  a  final 
m ee tin g  o f c re d ito rs  h a s  been  called  fo r 
Dec. 7. T he re p o rt and  acc o u n t of th e  
tru s te e  will be considered  an d  passed  
upon. E xpenses  will be o rd e red  p a id  and  
a  firs t a n d  final d iv idend  to  c re d ito rs  
m ade a n d  o rd e red  paid .

Nov. 22. W e h av e  to -d a y  received  th e  
schedules, re fe ren ce  a n d  ad ju d ic a tio n  in 
th e  m a tte r  of Jo sep h  J .  Johnson , B a n k 
ru p t  No. 3277. T he m a tte r  h as  been  re 
fe rred  to  C h arle s  B. B la ir  a s  re fe ree  in 
b a n k ru p tcy . T he  b a n k ru p t is a  re s id en t 
o f G rand  R apids, an d  h is  occu p a tio n  is  
th a t  of a  sa lesm an . T he  schedu les show  
a ss e ts  of none w ith  liab ilities  of $33,209.40. 
T he  c o u rt h a s  w ritte n  for fu n d s  a n d  upon 
re ce ip t of th e  sam e, th e  firs t m ee tin g  of 
c red ito rs  w ill be  called, an d  no te  o f th e  
sam e  m ade here in . T he  lis t of c re d ito rs  
of sa id  b a n k ru p t is  a s  follows: 
G rom baeher & M ajor, G ran d  R ap. $ 32.75
Jaco b  F lipse , G rand  R ap ids _____  204.24
W arre n  R efining & C hem ica l Co.,

G rand  R ap ids __________________ 57.42
S tiles  B ros Co., G ran d  R a p i d s ___  68.90
V acuum  Oil Co., G rand  R a p i d s ___  394.40
Jo h n  H. G ibbons, G rand  R a p i d s _317.15
M ichigan M utual L iab ility  Co.,

D e tro it ________________ ..._________179.87
T okhern  P ro d u c ts  Co., G rand  R ap. 73.55 
R. J . C leland, G rand  R ap ids __ unknow n
M acie F ro st, G rand  R ap id s  _______192.75
D onaldson L ith . Co., G. R. --u n k n o w n  
Joseph  J . R en ihan , G rand  R ap ids  31,875.40 
E a s t  E nd F u e l Co., G rand  R apids 15.00 
G rim es &■  M adigan. G rand R ap. unknow n

Nov. 22. W e have to -d a y  rece iv ed  th e  
schedu les, re fe ren ce  a n d  a d ju d ic a t io n  in  
th e  m a tte r  o f W illiam  J . W itt, B a n k ru p t 
No. 32/9. T he m a tte r  h a s  been  re fe rred  
to  C harles  B. B la ir a s  re fe ree  in b a n k 
ru p tcy . T he b a n k ru p t is a  re s id en t of 
G rand  R apids, an d  h is  occupation  is t h a t  
of a  laborer. T he schedu les show  a s s e ts  
o f $300 o f w hich  $250 is c la im ed  a s  e x 
em pt, w ith  liab ilities  of $1,004. T he c o u rt 
h as  w ritten  fo r funds  and  upon rece ip t 
o f sam e firs t m ee tin g  will be called, no te  
of w hich will l>e m ade here in . T he  lis t 
of c red ito rs  of sa id  b a n k ru p t is  a s  fo l
lows:
C om m onw ealth  L oan Co., G rand  R. $ 85.00
F ir s t  N a tio n a l B ank , K e e l C ity_ 652.00
A. D elbert W atk in s, R eed C ity  . 267.00

Nov. 23. W e h av e  to -d a y  received  th e  
schedu les, re fe ren ce  anil ad ju d ic a tio n  in 
the  m a tte r  of W alte r B oydston  a s  B urton  
H e ig h ts  T ire  Serv ice  S ta tio n , B an k ru p t 
No. 3280. T he m a tte r  h a s  been  re fe rred  
to  C harles  B. B la ir  a s  re fe ree  in  b a n k 
ru p tcy . T he  b a n k ru p t is a  re s id en t of 
G rand  R apids, an d  h is  occu p a tio n  is  th a t  
of a  m e rch an t. T he  schedu les show  a s 
se ts  of $1,750.69 of w hich  $250 is  c la im ed  
a s  exem pt, w ith  liab ilitise  o f $2,414.50. 
i he n rs t  m ee tin g  h a s  been called  fo r Dec. 
8. T he  lis t of c re d ito rs  o f sa id  b a n k ru p t
a re  a s  follows:
G oodyear T ire  & R u b b er Co.,

G rand  R apids _________________$1,000.99
S inc la ir R efining Co., G rand  R apids 960.70
A lbert Devogd, C om stock P a r k __ 142.00
B enj. Oom. G ran d  R ap ids _________130.00
Sherw ood H all. G ran d  R a p i d s ___  46.96
P ress, G ran d  R apids _____________  45.42
Spade T ire  Co., G ran d  R a p i d s ___  32.25
C onsum ers P ow er Co., G ran d  R ap. 18.76 
B u rto n  H e ig h ts  F u e l & Bldg. M at.

Co., G rand  R ap ids ______________ 5.90
G. R. G as L ig h t Co., G ran d  R apids 3.00 
H a an  C alen d a r Co.. G rand  R ap id s  24.00 
G re a t W es te rn  Oil Co., G rand  R ap. 4.52

Nov. 23. W e h av e  to -d a y  received  the  
schedu les, re fe ren ce  and  ad ju d ica tio n  in 
th e  m a tte r  of H a rm  M ejeur, B an k ru p t 
No. 3281. T he  m a tte r  h a s  been  re fe rred  
to  C h arle s  B. B la ir  a s  re fe ree  in b a n k 
ru p tcy . T he  b a n k ru p t is  a  re s id en t of 
K alam azoo , a n d  h is  occupation  is th a t  of 
a  labo rer. T he schedu les show  a ss e ts  of 
$85 o f w hich  $75 is c la im ed  a s  exem pt, 
w ith  liab ilities  o f $1,990.85. T he  co u rt h as  
w rit te n  fo r fu n d s  an d  upon  re ce ip t of 
sam e  firs t m ee tin g  will be called, a f te r  
w hich  no te  o f sam e  w ill be m ade here in .

T he l is t of c red ito rs  of sa id  b a n k ru p t is
a s  follow s:
K al. C itizens  L oan  & Inv . Co.,

K alam azoo  ______________________ $214.00
Jo h n  Schuring , K alam azoo  _______771.56
F red e rick  W. E berle , N ew  Y o r k _20.00
F. E. T e th e r, N ew  J e r s e y _______  5.00
H om e F u rn ac e  Co., H o l l a n d ____  28.00
G eert M ein, P o r tag e  ______________ 36.68
K alam azoo  N a t'l. B an k  & T ru s t

Co., K a la m a z o o ___________________ 128.64
H en ry  W . W olbers, P o r t a g e _______119.66
T hom as V an U rk. K a la m a z o o _____114.75
W. C. H u y se r, K alam azoo  _____  55.00
Alex. F o rb es  & Co., N ew ark , N. J . 22.50
S ch u rin g  B ros., K alam azoo  _____  393.62
P o r tag e  C elery  G row ers ' A ssociation , 

P o r tag e  ---------------------------------------  82.00
Nov. 23. W e have  to -d a y  received  th e  

schedu les, re fe ren ce  a n d  ad ju d ic a tio n  in 
th e  m a tte r  of L eslie H e a th , B a n k ru p t 
No. 3282. T he  m a tte r  h a s  been  re fe rred  
to  C h arle s  B. B la ir  a s  re fe ree  in b a n k 
ru p tcy . T he b a n k ru p t is a  re s id en t of 
K alam azoo , an d  h is  occu p a tio n  is  th a t  of 
a  labo rer. T he schedu les  show  a ss e ts  of 
$415 of w hich  $365 is c la im ed  a s  exem pt, 
w ith  liab ilities  of $1,233.50. T he co u rt 
h a s  w ritte n  fo r  fu n d s  a n d  upon rece ip t 
of sam e  first m ee tin g  will be called, no te  
of w hich will be m ade here in . T he lis t 
o f c re d ito rs  of sa id  b a n k ru p t is a s  follows:
G al. L oan Co., K a la m a z o o _______ $ 90.00
F red  C. M cQueen. K alam azoo  ___  43.00
F ran k  S. W helan . K a la m a z o o ___  6.50
R oss U. A dam s, K a la m a z o o _______  67.00
Dr. J . H o sea  B arnebee , K alam azoo  15.00
Dr. Benj. N ibbelink , K a la m a z o o _ 9.00
D r. T. H . R ansom , K alam azoo  __ 20.00 
L iberal C lo th ing  Co., K a l a m a z o o 73.70
Jo h n  S chuuring , P o r tag e  _________  54.00
H a rry  I ’u ton , K alam azoo  _________ 70.00
H oover Bon 1 Co., K a la m a z o o ___  87.00
E lm er R ich a rd s  Clo. Co., C hicago 29.35
S tevens  D a iry  Co., K a la m a z o o ___  12.00
G rove D a iry  Co.. K a la m a z o o _____  26.95
M rs. M yrtle  Joyce, K a la m a z o o _182.00
Ellen  H e a th , K a la m a z o o ___________150.00
E ppe  N iew oonder’s B akery ,

K a la m a z o o _______________________  18.00
V andeB erg  & Son. K a la m a z o o ___  9.00
P ease  G rocery , K alam azoo  _____  25.00
C ostlow ’s C red it C lo th ing  Co.,

K alam azoo ______________________  55.00
R ene V e tte , K alam azoo  ___________ 87.00
D r. A rth u r  E. W est, K alam azoo  10.00
F in ley 's  Jew e lry , K a la m a z o o _____  9.00
R oss B. b e llo w  F u rn . Co., K a lam a. 12.00 
D aniel K line M eat M arket, K ala. 9.00
R alph R itsem a , K alam azoo  _____  4.00
C arl O 'D ell, K alam azoo  _________  7.00
A dam s Co.. K alam azoo  _________  13.00
P ee rle ss  Co., K alam azoo _________  15.00
C lare  E. H offm an, A llegan _______  25.00

Nov. 23. W e hav e  to -d a y  received  th e  
schedu les, re fe ren ce  an d  a d ju d ica tio n  in 
th e  m a tte r  of F ra n k  G earh a rt,*  B an k ru p t 
No 3283. T he m a tte r  h as  been re fe rred  
to  C h arle s  It. B la ir  a s  re fe ree  in b a n k 
ru p tcy . T h e  b an k ru p t is a  re s id en t of 
L aw to n , and  h is  occupation  is th a t  of a  
fa rm er. T he schedu les show  a ss e ts  of 
$107 of w hich th e  full am o u n t is c la im ed  
a s  e x em p t w ith  liab ilities  o f $2,585. T he
c o u rt h a s  w rit te n  fo r fu n d s  a n d  upon 
rece ip t o f sam e, first m ee tin g  of c re d 
ito rs  will be called  a n  1 note  o f sam e m ade 
here in . T he lis t of c re d ito rs  o f sa id  b a n k 
ru p t  is a s  follows:
F ir s t  N a tio n a l B ank , L aw to n  _-$227.00
J u liu s  D esenberg , L aw ton  _______  200.00
B ern a rd  S te rn , L aw to n  ___________ 200.00
E. B eam  & Son, L a w to n _________  14.00
B itley  B ros., L aw ton  ______________ 270.00
Sheldon C olem an, L aw ton  _______  30.00
D r. I. E. H am ilton , L aw ton  _____  60.00
Clias. G oodrich, M attaw an  _______  80.0(k
C. F . H osm er, M a t t a w a n ____ _____ 8.00
( »Icon & Rix. M attaw an  ___________ 15.00
Gen. L am b ert. L aw ton  . ________  600.00
A aron B ates. S c h o o lc ra f t___________103.00
A dam s & L itch , L aw ton  ___________160.00
A b b o tt B rso., L a w t o n _______  115.00
J a m e s  M arc ille ti , P aw  P a w __ ___ 117.00
Jo h n  G ibson. L a w to n ______________ 14.50
P a rk e r  & G edburg , L a w to n ________ 287.00

Nov. 23. W e have  to -d a y  received  th e  
sclie lules, re fe ren ce  an d  ad ju d ic a tio n  in 
the  m a tte r  o f R ay  H ice an d  H u n te r  H ice 
ind iv idua lly  and  as  c o p a r tn e rs  a s  N o rth  
P a rk  S a n ita ry  M arket, B an k ru p t No. 3284. 
T he m a tte r  h as  been  re fe rred  to  C harles  
B. B la ir  a s  re fe ree  in b a n k ru p tcy . T he 
b a n k ru p ts  a re  re s id en ts  o f N o rth  P a rk , 
and  th e ir  occu p a tio n  w as th a t  of a  m ea t 
dealer. T he  schedu les show  a ss e ts  of 
$4,595 w ith  liab ilities  of $5,185.03. T he 
n is t  m ee tin g  of c red ito rs  h a s  been  called  
for Dec. 8. T he l is t o f c re d ito rs  o f sa id  
b a n k ru p t is a s  follows:
G eneral M otoys A ccep tance  Corp.,

G rand  R ap ids _______________ $ 683.00
B er t Iz en b art, G rand  R a p i d s ___  2,000.00
Tom  A. H ice. C om stock  P a r k _ 1,635.00
S w ift & Co., C h ic a g o ____________ 800.00
A nthony  Doll & Co., N ew  Y o r k _ 35.46
M ich. Bell Tel. Co.. G rand  R ap id s  7.25 
C on su m ers  P ow er Co., G ran d  R ap. 12.50
G as Co., G ran d  R ap id s  _________  .50
D. F. H e lm er Coffee Co., G ran d  R. 8.00 
N o rth  P a rk  W a te r  Co., N o rth  Pk . 8.00

Nov. 23. W e have  to -d a y  received  th e  
schedu les, re fe ren ce  a n d  ad ju d ic a tio n  in  
th e  m a tte r  o f H e n ry  V an  Goosen, B an k 
ru p t  No. 3285. T he  m a tte r  h a s  been  r e 
fe rred  to  C h arle s  B. B la ir a s  re fe ree  in 
b a n k ru p tcy . T he  b a n k ru p t is a  re s id en t 
of G rand  R ap ids, a n d  h is  occu p a tio n  is 
th a t  of a  c a rp e n te r  a n d  d eco ra to r. T he  
sch ed u les  show  a s s e ts  of $12,705 o f w hich  
$12.200 is c la im ed  a s  exem pt, w ith  l ia 
b ilities  o f $2,392. T he  c o u rt h a s  w ritten  
for fu n d s  a n d  upon re c e ip t o f sam e  first 
m ee tin g  will be called, no te  of w hich w ill

be m ade here in . T he lis t of c red ito rs  of
sa id  b a n k ru p t a re  a s  follows:
K al. S tove Go.. K alam azoo  __----- $165.00
S k u tt  L u m b er Co., G rand  R ap id s— 385.00 
E ngel L u m b er Co., G rand  R ap ids 425.00
T. B. T ay lor, G rand  R a p i d s _____ 130.00
H. J . T ierney . G ra n d  R a p id s ____  50.00
Louis M yler, G rand  R ap ids _____  50.00
M cM aster H e a tin g  Co., G rand  R ap. 915.00 
C anfield Som m ers Co., G rand  R ap. 32.00 
A nton K arseboom , G rand  R ap ids -  218.00
G. R. C linic, G rand  R a p i d s ______  22.00

Nov. 23. W e have  to -d a y  received  th e  
schedu les, re fe ren ce  an d  ad ju d ica tio n  in  
th e  m a tte r  of G eorge G ildner, B a n k ru p t 
No. 3286. T he  m a tte r  h as  been re fe rred  
to  C h arle s  B. B la ir  a s  re fe ree  in b a n k 
ru p tcy . T he b a n k ru p t is a  re s id en t of 
G ran d  H aven , an d  h is  occupation  is  t h a t  
of a  re ta ile r  in  m ea ts . T he schedu les 
show  a ss e ts  of $450 of w hich  th e  full in 
te re s t  is  c la im ed  a s  exem pt, w ith  liab ili
tie s  of $8,706.68. T he  c o u rt h a s  w rit te n  
lo r fu n d s  an d  upon re c e ip t of sam e, firs t 
m ee tin g  will be called  an d  no te  of sam e  
m ade  herein . T he  l is t o f c re d ito rs  of
said  b a n k ru p t is  a s  follows:
L. F . Peck , G rand  R ap ids _____ $1,600.00
P e rk in s  E v e re tt  Co., G rand  R ap ids 950.00 
G. R. S av ings  B ank . G rand  R ap id s  1,000.00 
A. G. G hysels & Co., G rand  R apids 950.00
G. R. T ru s t  Co., G rand  R a p i d s ___  200.00
J. E a to n  & Co., G rand  R a p i d s ___  75.00
J . A. M ohrhard t, G rand  R apids -_ 195.00
P ost & B rady, G rand  R apids ___  98.00
I^eon B. C helskie. G rand  R apids __ 500.00
H. J . F e rm an  Co., G rand  R apids_  123.00 
H erp o lsh e im er Co., G rand  R apids 138.00
Zierliyn  E st.. G rand  R a p i d s _____ 190.00
B o w m an -T ra u tm a n  Co., G rand  R. 55.00 
Roche A uto  A ccess., G rand  R apids 44.00 
D u ran d  M cNeil H o rn e r Co., C hicago 14.70
S tea l, W eidel & Co., C hicago ___  19.50
W m . F ish e r, G rand  R a p i d s ______  54.80
N. R obbins, G rand  H aven  _______  83.68
C onsum ers  Ice Co., G rand  R ap id s  68.00 
Groskoflf L e a th e r  Co., G rand  R ap. 12.50
Leo F u s tin  & Co., D e t r o i t ________1,500.00
H en ry  & H erm an  V an d er B rink ,

G ran d  R a p i d s ____________________ 20.00
Jo h n  R eich e rt, G rand  H a v e n ____  70.00
F ried m an -F p rin g s , G rand  R ap id s_28.50
Collins N o rth e rn  Ice Qo., G rand  R. 35.00 
P illigore  F ish e r  & Colson, G rand

H aven  ___________________________ 42.15
C en tra l S ta te s  U tilitie s  Co., G rand

H aven  ___________________________ 53.87
W ard  B elm ont School, N ashville,

T enn . ____________________________ 250.00
Nov. 23. W e have  to -d ay  received  th e  

schedu les, re fe ren ce  an d  ad ju d ica tio n  in 
th e  m a tte r  of J e a n  P au l O c tav a  De M au 
riac , B an k ru p t No 3287. T he  m a tte r  has 
been re fe rred  to  C harles  B. B la ir  a s  r e f 
e ree  in In n k ru n tc y . T he b a n k ru p t is a 
re s i len t of H olland, and  h is  occupation  
is th a t  of a  sa lesm an . T he  schedu les 
show  a ss e ts  of $11.919 of w hich $2,000 
is c la im ed  a s  ex em p t, w ith  liab ilities  of 
‘¡'458,991.48. T he firs t m ee tin g  will be 
called , no te  of w hich  will l>e m ade h e re 
in. T he lis t of c re d ito rs  of sa id  b a n k ru p t 
is, a s  follows:
C ity  of H olland __________ :______ $ 325.00
Peoples S ta te  B ank , H o l la n d ___  8,068.45
M. A. B aloyan & Co., G rand  R ap. 858.45
B olhu is  L u m b er Co., H o l la n d ____  200.00
Bush & L ane  P iano  Co., H olland  434.89

G ran d  V iew  G ardens, H o l l a n d ___  42.90
H e n ry  K ra k e r  Co., H o lland  _____  23.75
G eerds Elec. Co., H o lland  _________139.12
D a m stra  B ros., H o lland  ______ :__  58.00
A. M ay & Son, G ran d  R a p i d s _____  90.00
W ood M osaic Co., .L o u is v il le ___ —1,300.00
D r. C. V an  R aa lte , H o l l a n d _____  12.00
H erp o lsh e im er Co., G ran d  R ap ids  54.51
P . S. B o ste r Co., H o lland  _________231.98
K u ite ’s E conom y, H o lland  ________ 84.50
R obinson & P a rso n s , H o l l a n d ___  337.65
Yellow C ab Co., G ran d  R a p i d s _25.26
H olland  D ry  C leaners , H o l la n d ___  85.35
H olland  C ity  N ew s, H o l l a n d _____  11.75
H udson  E ssex  Co., H olland  _____  79.30
H olland  C o u n try  C lub, H o l la n d ___  49.45
M rs. A n to in e tte  De M auriac ,

H olland ________________________  1,924.27
F i r s t  N a tio n a l B ank , C hicago 100,000.00 
C o n tin en ta l C om m erc ial B ank ,

C hicago _______________________ 100,000.00
Old N a tio n a l B an k , G ran d  R. 100,000.00 
D e x te r  H o rto n  N a tio n a l B ank ,

S e a ttle  _______________________  40,000.00
H olland  C ity  S ta te  B ank , Hoi. 40,000.00
F ir s t  S ta te  B ank , H olland  —_ 35,000.00
P eop les S ta te  B ank , H o l l a n d _ 30,000.00

Call of the Gray Road.
O ne road  leads to  L ondon;

O ne road  ru n s  to  W ales :
My road  leads m e seaw ard s,

To th e  w h ite  d ipp ing  sails.

One road  leads to th e  r iv e r  
As it goes sw ing ing  slow ;

My road  leads to  sh ipp ing .
W here the  b ronzed  sa ilo rs  go.

L eads m e, lu res  me. calls  me 
To sa lt, g reen , to ss in g  sea ;

A road  w ith o u t e a r th ’s ro a d -d u s t 
Is th e  r ig h t ro ad  for me.

A w e t road , h eav ing , sh in ing .
And w ild w ith  s e a  gu lls’ cries,

A  m ad, s a l t  s e a -w in d  blow ing 
T he  s a lt  sp ra y  in  m y eyes.

My road  calls m e, lu re s  m e,
W est, E a s t, S ou th  arid  N orth .

M ost ro ad s  lead  m en  hom ew ards. 
My road  leads m e fo rth .

To add  m ore m iles to  th e  ta lly  
Of g ray  m iles le f t b eh ind

In o u e st o f th a t  one b e au ty  
God p u t m e h e re  to  find.

Jo h n  M asefield.

In an exam ination paper, a girl 
r.nswered a question on a great historic 
subject. “M agna C harta,’’ she wrote, 
“was a soldier in the R evolutionary 
W ar, who was seriously wounded. H is 
wife, hearing of the incident, immedi
ately went to him, picked up his gun, 
took his place in the battle, and said, 
‘Shoot if you m ust this old gray head, 
but I will fight it out on this line if 
it takes all sum m er.’ ”

Economic 
Coupon Books

They save time and expense 

They prevent disputes

They put credit transactions on cash basis 

Free samples on application

Tradesman Company
Grand Rapids, Mich.
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Graphic Description of Way a Chain 
Went Wrong.

(Continued from page 20) 
new thing or an experiment, for it 
was inaugurated six years ago.

C. L. Brown, head of that company, 
describes the plan thus: “ It was a
hard struggle at first. Employes kick
ed, said they could not pay bills and 
save ten per cent. M erchants also 
kicked; said we were destroying pur
chasing power of our employes. But 
we stuck and now it is easy sailing.

“Accum ulating money is the easiest 
thing in the world if you have will 
power. Any young man who sets 
aside ten per cent, of his income will 
be worth $50,000 at 65 when he wants 
to retire. The first act on receipt of 
pay is to take out ten per cent, and 
cease to count that as part of your in
come. A rrange to live on 90 per cent.’’

For example, take a man who earns 
$30 per week. Let him set aside $3. At 
6 per cent., compounded semi-annually, 
he will have $921.40 at the end of the 
fifth year. He will himself have put 
in $780. In terest will have provided 
$141.40. In terest the fourth year will 
have been $50.62. This shows how 
fast savings pile up after a fair start 
is made. In terest accumulates with 
geometrical progression into astonish
ing totals. T hat is why money doubles 
in shghtly less than twelve years at 
six per cent., compounded sem i-annu
ally.

If a Piggly W iggly employe of the 
Kansas system becomes sick or has 
o ther m isfortune and has a savings 
account, the company says to  him: 
“The company will loan you enough, 
at low interest, to tide you over. D on’t 
touch your savings—don’t fail to keep 
up the 10 per cent, savings. You can 
pay off the loan in small installm ents 
which will not be a burden.’’

So here is a real beneficence on the 
part of this chain, a step in the way of 
real progress for every employe. T hat 
it binds the organization together is an 
advantage for all concerned. Any 
method or system  which brings home 
tangibly to anybody the benefits of sys
tematic savings is a blessing which can 
hardly be overestim ated. For th rift— 
the ability to set away som ething for 
the future—on that will rest all prog
ress made by any individual, however 
situated.

Let grocers apply it to  themselves.

Novelty Umbrella Offered.
An umbrella to fit into a twenty- 

inch suitcase is made with a patented 
handle that pulls out when it is in 
use, but when closed telescopes. T urn 
ing the handle locks the ribs. This 
umbrella is made of fine silk and has a 
silk cord run through the composition 
knob. T he rib ends are also of com
position and match the short stubby 
ferrule. For the holiday trade the 
bright reds, green, black with borders 
and dark browns are selling. This 
novelty is wholesaling a t $4.50 packed 
in a gay box.

Cousins.
C an an d  W ill a re  C ousins 

W ho n ev er t r u s t  to  luck:
W ill is  th e  son o f P luck .

C an ’t an d  W o n 't a re  cousins, too. 
A lw ays o u t of w ork.

C an’t  is  th e  son of N ever T ry ,
W on’t is  th e  son of Shirk .

Catl Is the son of Energy,

Seek New Profits in Lower Overhead.
N ot the least im portant develop

m ent in the conduct of the m odern 
store, now that it has been found that 
budget system s and increased tu rn 
overs, by themselves, are not the keys 
to greater profits they were expected 
to prove, is the trend tow ard increas
ing net re tu rns by cutting expenses in 
every direction in which it can safely 
be done. T his trend is m anifesting 
itself in m any forms.

One of the first steps toward in
creasing profits through lower expens
es was the banding together of sev
eral stores, far enough apart not to 
come into competition with each other, 
into research organizations. These 
organizations usually had personnels 
made up of highly capable and experi
enced men, who not only knew how 
to handle problem s that come up con
stantly in the conduct of a departm ent 
store, but who were broad-visioned 
enough to  foresee the further prob
lems that would arise. As the work 
of these organizations progressed the 
bonds between the m em ber stores 
grew stronger, until to-day the am ount 
and kinds of confidential information 
that is turned in for the general good 
are alm ost unbelievable.

W ithout considering any economies 
in buying that have been put into ef
fect by stores belonging to such o r
ganizations, or by individual stores 
headed by executives of ability and 
foresight there is much to be said in 
regard to  the ways overhead has been 
reduced and net profits increased pro
portionately. One of the first and 
most elem entary steps was the elim
ination, after careful study of all un
necessary sizes of bags, boxes and 
other supplies and the standardizing of 
these articles for both delivery and 
stock purposes. The gap between this 
and the co-operative purchasing of sup
plies wherever possible was quickly 
bridged, and savings running into 
thousands of dollars were effected. 
From  this beginning the work has been 
carried on until the point has been 
reached by m em ber stores where fur
ther economies in this branch of the 
business are alm ost out of the question.

Several serious sources of loss re
main, however, despite the efforts of 
both associated and individual stores 
to overcome them. One is the high 
labor turnover. This is said by men 
who know frequently to  result from 
careless hiring and, probably less fre
quently from badly planned system s of 
rem uneration »W hatever the cause, the 
effect is the same—the expense of 
training is lost and with it the profits 
which the activities of more capable 
salespersons would have earned for 
the store. This expense, however, is 
gradually being cut by the employm ent 
of capable, well-trained personnel di
rectors.

Meats We Get From Canada.
M ost of us are interested in our 

neighbors at the N orth, because of 
their nearness and the pleasant rela
tions that exist between us. Canada is 
a large country and by no m eans over- 
populated. There are vast spaces where 
livestock are produced at m oderate 
cost and, in the aggregate, considerable 
pf the resulting meat finds its way to

the Am erican m arket. Veal, lamb and 
beef are shipped into the U nited 
States, as well as im portant quantities 
of pork cuts. Canada also contributes 
quite a few live animals, some of 
which are sold in the S 'a te  for further 
finishing before being turned into meat. 
Grass is the chief food ration enjoyed 
by the anim als produced for slaughter, 
although small grains, such as wheat 
and barley, help out to some extent. 
There is an import duty on all meats 
out of Canada to American consum ers, 
which in the case of certain fresh 
m eats am ounts to three cents a pound. 
The quality of the Canadian products 
compares very favorably with meat 
produced at home, although we receive 
little beef that compares with our best. 
As is usual with all exporters, selec
tions are apt to be quite uniform in 
quality, since it is not considered good 
business to pay duty and shipping 
costs on low quality that would sell 
nearly as well at home as in a foreign 
land. Canadian .lambs are usually ex
cellent in quality, regardless of the 
fact that some retailers speak of do
mestic m utton as Canadian lamb. This 
appellation is neither complimentary 
nor truthful and only the less ethical 
o r less informed use the term . Can
adian veal has become a staple prod
uct with dealers and consum ers in the 
States. Most of the veal coming out 
of Canada is of the true vealer type, 
and is of good eating quality. Can
adian pork is m ostly from a itype of 
hog produced largely for bacon—that 
is, bacon as it is known on the E ng
lish m arket. The entire side of a hog, 
exclusive of the head and feet, may 
be properly term ed bacon, according 
to Canadian term inology. But the 
Canadian hogs are somewhat leaner 
than the type generally produced here 
and the texture of the meat is highly 
satisfactory in every way. In talking 
of Canadian meat production it should 
not be understood that it surpasses 
ours in quality. This country produces 
as high qualified m eats as is possible 
of production, and the best of it is bet
ter than m ost of the imported products, 
but Canada does produce and sell 
fairly high quality also.

Bond Printing
Is a Business in Itse lf

It requires not only the 
proper Bond Blanks but 
a knowledge of Bonds 
coupled w ith skill and 
painstaking care.

We Have the Blanks 
We Have the Skill 
We Use the Care

BOND PRINTING
IS OUR BUSINESS

We undoubtedly print more Bonds 
and Certificates of Stock 

than any other printers 
in Michigan

TR A D ESM A N  C O M PA N Y

Business Wants Department
Advertisements inserted under this head 

for five cents a word the first insertion 
and four cents a word for each subse
quent continuous insertion. If set in 
capital letters, double price. No charge 
less than 50 cents. Small display adver
tisements in this department, $4 per 
inch. Payment with order is required, as 
amounts are too small to open accounts.

FO R  SALK—On acco u n t of poor h ealth , 
m y o ld -es tab lish ed  shoe an d  g en ts  fu r-  
n ish i: gs bu sin ess  in tow n  of 1,400 loca ted  
in one of the  b e st fa rm in g  com m unities  
of C en tra l M ichigan. A ddress No. 728, 
e /o  M ichigan T rad esm an . 728

F o r  Sale—W holesa le  g rocery  nearby , 
e stab lish ed  20 y ea rs ; over m illion b u s i
ness ; no com petition . M. F enn , 1 E lm  
Row. New B runsw ick , N ew  Jersey . 729

P A R T N E R —W an ted  for fu rn itu re  an d  
stove  business  A ddress F u rn itu re  E x 
change , M uskegon, Mich. 730

FO R SA L E  — M en’s  fu rn sh in g  goods 
s to re , a lso  c a rry in g  m e n s  shoes  and  
c io th ing , in th e  h e a r t  of th e  business 
sec tion  of P o n tiac . L ease  w ith  low ren t. 
O w ner finds it im possible to  ru n  tw o 
s to re s  an d  d esires  to  sell one. F o r  p a r 
tic u la rs  w rite  to Box No. 731, c /o  M ich
igan  T rad esm an . 731

FOR SA L E —Stock  of g e n ts  m erch an d ise  
co n sis tin g  of d ry  goods, g roce rie s , no tions, 
g e n ts  fu rn ish in g s . L oca ted  in busy  little  
city'. In v en to ry  a b o u t $11,000. No trad es. 
Good o p p o rtu n ity  fo r live w ire. R eason  
fo r selling , w ish  to  re tire . A ddress No. 
i,>2, e /o  M ichigan T rad esm an . 732

TO EX C H A N G E FO R  H O T E L —O w ner 
of a  good seven -room  house, tw o  ac re s  
of ground , la rge  p o u ltry  house, b a rn , cow, 
100 ch ickens , loca ted  in a  n ice, th riv in g  
tiw n , w an ts  to  tra d e  for a  hotel. W h a t 
hav e  you to  offer? L ew is M cK inney, 
Bangor, Mich. 724

FACTORY SA L E—Of new an d  slig h tly  
used  s to re  eq u ipm en t, includ ing  show  
cases, w all c ases, tab les, co u n te rs , sh e lv 
ing, cash  reg is te rs , s tan d s , e tc . B arg a in  
prices. M ay be seen  a t  o u r show room . 
M adison A venue an d  P. M. R. R . G rand  
R ani Is S to re  E q u ip m en t C orporation .

726

F or Sale—C onfectionery  s to ck  a n d  fix
tu re s  in  S o u th e rn  M ichigan. D oing good 
business. O th e r business  re q u ire s  m y 
a tte n tio n . B arg a in  fo r qu ick  sale. A d-

TO T R A D E —For, o r in p a r t  p ay m en t 
of, a  s to ck  of g en e ra l m e rch an d ise  w ell 
an d  s a tis fa c to rily  loca ted ; a  s ix ty -a c re  
fa rm  well ad ap ted  to  a ll k in d s  o f f a rm 
ing, v a lued  a t  $2,500. A. M ulholland, 
Reed C ity, M ich. 720

FO R R E N T —E X C E L L E N T  LOCATION 
for an y  line of business. 50 foo t fro n t 
by 100. W ill re n t tw en ty -fiv e  fe e t if 
p re fe rred . L oca tion  fo rm erly  occupied  by  
J . C. P enney  Co., R easonab le  re n t. Im 
m ed ia te  possession. H exom  & Sons, M ad
ison, So. D akota. 723

F o r  Sale—Good c lean  s to ck  of g en era l 
h a rd w a re  loca ted  in a  good, g row ing 
com m unity . Good school a n d  chu rches. 
In v en to ry  a b o u t $6,000. No tra d e s  con 
s idered . R eason, old age. A ddress No. 
719, c /o  M ichigan T rad esm an . 719

CASH For Your Merchandise I
W ill buy yo u r e n tire  s tock  o r p a r t  of 
s tock  of shoes, d ry  goods, c lo th ing , fu r
n ish ings, b a za a r  novelties, fu rn itu re , e tc . 

LOUIS LEVIN SO H N , Saginaw, Mich.

Pay spo t cash  for c lo th ing  an d  fu rn is h 
ing goods stocks. L. S llberm an . 1260 
B u rlin g am e  Ave., D e tro it, M ichigan. 566

FIRE AND
BURGLAR
PROOF

SAFES
Grand Rnp:d% 
Safe Co.

Tradesman Building
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Thinks Columbus Was a Fraudulent 
Creation.

The polyglot boarding house is be
com ing vocal over Chicago way, to 
judge by a rem arkable news story  pub
lished in the daily papers under the 
caption “Big Bill’s H istory  a W orld 
Issue Now.”

The Chicago dispatch says: “The
Italians, who furnish whole wards full 
of municipal votes, were the loudest in 
their assaults. These were voiced by 
O scar Durante, political leader, edi
to r of an Italian paper and also a m em 
ber of the Chicago Board of Educa
tion, now sitting  as a trial board on 
the case of W illiam  M cAndrew, charg
ed with being pro-British. Chicagoans 
of Italian descent, Mr. D urante said, 
were incensed by a report that leading 
Norwegian societies in Chicago were 
planning soon to  present a formal peti
tion to M ayor Thom pson, asking that 
Leif Ericson supplant Columbus as the 
original discoverer of Am erica in 
school history books.”

W ell, this is a p re tty  howdedo. Mr. 
D urante heads a “Columbian drive” to 
“restore the full account of the Italian’s 
discovery of Am erica in the textbooks.” 
I t  is not disputed by any one that 
Leif Ericson discovered this continent 
in the year 1000; that he followed up 
the discovery by establishing a colony 
which endured for three centuries or 
longer; that this colony built the first 
C hristian church in America, of which 
the rem ains are to  be seen to this day 
in the “Old Mill” o r the “Old T ow er” 
of Newport, R. I. These are historic 
facts and yet Mr. Durante, a m em ber 
of the Chicago Board of Education, 
argues with heat that such facts m ust 
not be taught as history in the public 
schools of Chicago!

Mr. Durante, the Chicago Italian, 
complains loudly about what he calls 
“the Ericson legend.” I do not know 
w hat he m eans by it. I was born in 
Iceland, where Leif Ericson was born.
I have read all the Saga records about 
Leif Ericson in the Icelandic language, 
which I learned at my m other's knee, 
and I have also read about everything 
else that has been w ritten about Leif 
Ericson in o ther languages, but never 
have I discovered anything legendary 
in the record. On the other hand, 
nearly everything for the past four 
hundred years that has circulated as 
“history” about Colum bus is made up 
of such stuff as legends are made of. 
W e know where Leif Ericson was 
born, who his parents were and what 
he achieved. No man knows where Co
lumbus was born, who his parents were 
or where the island of “San Salvidor” 
is on which his fame as a “discoverer” 
rests. This is all hidden in a legendary 
m ist which apparently  Columbus him 
self created. If Mr. D urante is in te r
ested in legends, allow me to  suggest 
that he get acquainted w ith the Co 
lumbus legend.

A Frenchm an, M arius Andre, in 300 
inspired and illuminated pages of tru th , 
has uncovered the Columbus legend 
in all its shockingly sordid m endacity. 
He shows that Columbus in all p rob 
ability was not an Italian; that he was 
born in Arragon and not in Genoa; that 
he had no skill or understanding of

navigation and no real learning, but 
did have a genius for intrigue and ly
ing; that he was neither a discoverer, 
explorer, pioneer nor a leader of men, 
but a suprem e egotist, dishonest ad
venturer, slave trader, crook, rebel and 
traito r ingrate, who, except for the 
clemency of Queen Isabella, would 
have been sum m arily tried by drum 
head court-m artial and shot.

If it be indeed true, as alleged by 
Mr. D urante, of Chicago, that the 
Italian people of that city  are incensed 
on account of the effort th at is being 
made to expunge the Columbus legend 
and make known the tru th  of the 
Norse discovery, then Mr. D urante 
owes it as a prim e duty to educate 
his people out of their gross ignorance 
and idolatry of that m onum ental fraud, 
C hristopher Columbus. T he more the 
Italian people learn about Columbus 
the m ore they will praise God that 
Columbus was not an Italian.

Carl C. Peterson.

No One Safe From Murderers in 
Chicago.

H alf the world doubts the sanity 
of Chicago and no one can be astonish
ed a t that. Just all of the purposes 
this circus was intended to serve may 
not be known, but it is a clown bally
hoo raised at a time when the city is 
giving a m urderous spectacle of law
lessness and organized criminality. 
T hat does not seem to be disturbing 
the city hall much.

It is not to be suspected that Mr. 
Coath, Mr. R igheim er and their as
sociates intended to help Mr. T hom p
son by try ing  to divert attention from 
the brigandage and terrorism  in the 
city. But it happens th a t their juvenile 
perform ances at this time make city 
authorities seem imbecilic when it 
would have its hands full with the most 
serious situation any city could be 
called upon to meet.

T here are m en in Chicago whose . 
chance of life is rated about as good 
as that of opposition presidential can
didates in Mexico. T hat they are 
probably as bad as the men who want 
to kill them is not a m itigation. M ur
der is organized in the  city. Not only 
are crim inals hiding out in fear of 
their lives but peaceable citizens whose 
offense is a desire to earn their living 
are in danger of being killed o r m aim 
ed by terrorists whose occupation is 
extortion, with m urder and m ayhem to 
make it successful.

Mr. Thom pson said that within 
ninety days after he was elected there 
w ouldn’t be a crook in Chicago. T hat 
piece of hum or would not be recalled 
against him if he indicated any con
cern over what has developed under 
him to an extent even worse than un
der his predecessors. Campaign bun
combe can be ra ted  for w hat it is 
worth, but Mr. Thom pson is chasing 
K ing George with a stuffed club while 
crooks are chasing each o ther and 
peaceable citizens with machine guns.

W e do not know how much ba tte r
ing a city can give its reputation w ith
out paying a bill for damages, but 
Chicago seems about to make a fair 
test of it. Presently , if not now, a 
Chicagoan will have to ask people not 
to laugh when he is obliged- elsewhere 
to confess his home town.

Chicago exposes itself to enmity and 
ridicule. Its  authority  has no dignity, 
no self-respect, no effectiveness and no 
capability. A city in which the citi
zenship energy displayed by individuals 
and by associations of individuals is 
rem arkable is utterly  sham ed by its 
officialdom.

It is a governm ent of clowns with 
a supergovernm ent of crooks.— Chicago 
Tribune.

The Hekmans Take Over Michigan 
Tea Rusk Co.

Holland, Nov. 29— H enry, Jelle and 
John H ekm an have purchased a con
trolling interest in the M ichigan Tea 
Rusk Co. and will put into the organ
ization the genius and propelling force 
which has given the H ekm an Biscuit 
Co. a com m anding position in the 
trade.

In an interview George Schurman, 
one of the heads of the old company, 
stated that while changes would be 
made because of the re-organization, 
it was still too early to say anything 
definite. The connection with the 
Hekm an Biscuit Co. is a very desir
able one, because it is the largest in
dependent biscuit m aking concern in 
M ichigan and consequently the field 
of distribution for the local rusk prod
uct is much enlarged.

The H ekm an Bros, are well known 
around Holland, their beautiful homes 
being located a short distance North 
of Lakewood farm on Lake Michigan. 
Besides the Hekm an Biscuit plant in 
G rand Ranids, they also own the Hek- 
m an Furniture Co. of that city.

P lans will be made to increase the 
output and the capacity of the plant, 
but just how extensive that will be 
has not yet been decided upon.

A re-organization has already taken 
place, added machinery is to be in
stalled in the near future, and the busi
ness will ¡be operated bv the Hekm an 
Bros, as a separate unit to their other 
large holdings.

The M ichigan Tea Rusk Co. which 
m anufactures the Dutch Bov brand, 
has a capitalization of $100,000, ami 
owns the building which it occupies. 
It was organized in 1905 and has 
thirty-five employes at present.

Offcers have been: President, E d
win Heeringa, and secretary-<treasurer, 
George Schurm an. The plant is locat
ed at 144-50 E ast E ighth street.

In the re-organization John H ek
man was m ade President, Ed. H eer
inga, V ice-President, and George 
Schurm an, Secretary and Treasurer.

Implement Dealers Hold Annual 
Meeting.

E ast Lansing, Nov. 29—More than 
300 m em bers of the M ichigan Im ple
m ent D ealers’ Association opened 
their annual convention at M ichigan 
State College to-day, m aking a tour of 
the campus and attending a banquet in 
the Union Memorial building to-day.

To-m orrow  m orning's session will 
be devoted to viewing the exhibits of 
power and farm m achinery in the new 
arm ory. College authorities are co
operating with the association in pre
senting the program .

The final m eeting will be held 
Thursday, an dwill be followed by the 
annual dinner, at which C. L. Glasgow, 
past President of the National Fed
eration of Im plem ent Dealers, will be 
toastm aster. . Am ong the speakers 
during  the conference will be Professor 
H. H. Musselman, head of the college 
agricultural engineering departm ent; 
E. E. Gallup, supervisor of agricultur
al education in M ichigan; C. C. Carle- 
ton. secretary of the M otor W heel cor
poration; W . H. Story, of the Am eri
can Seeding Machine Co., Springfield, 
Ohio; and Charles E, K rause ,of the 
M assev-H arris H arvester Co.. Batavia, 
N. Y.

Gabby Gleanings From Grand Rapids.
Grand Rapids, Nov. 29—Jay D ia

mond (Clipper Belt Lacer Co.) has re
linquished his option to purchase the 
mill, mill dam and flowage area of 
George H. Root on Sand Creek at 
Tallm adge village. W ith the proper 
development along Eugene Goebel 
lines, the location could be made into 
one of the finest show places in Michi
gan.

Moses Dark, the well-known fruit 
and produce dealer, spent T hanks
giving with his son, Fa ther Dark, at 
Scottville. He did not re turn  home 
until Sunday evening.

It is a m atter of congratulation that 
the three leading hotels are now on a 
paying basis. Two weeks ago the 
Pantlind H otel Co. paid a cash divi
dend of 10 per cent, on the common 
stock, the first disbursem ent the com
mon stockholders have received since 
the death of Bovd Pantlind, five years 
ago. Last week the Rowe H otel Co. 
declared a dividend of 50 cents per 
share on its stock and next m onth the 
M orten Hotel Co. will declare a cash 
dividend.

Lee M. Hutchins, President of the 
Hazeltine & Perkins D rug Co., is back 
to his desk after an encounter with an 
automobile which was crossing the 
street in violation of th e  traffic regu
lations. The accident was a very 
fortunate one, so far as Mr. H utchins 
’s concerned.

Harvey Gish Is Now Covering Cuba.
Havana, Nov. 21— I am now travel

ing in Cuba for m y old love, which I 
have been with for the past twenty- 
two years. Dr. H ess & Clark, Inc., 
Ashland, Ohio.

Cuba is the "Pearl of the Antilles,” 
the m ost beautiful island human eyes 
have ever seen, the land of prosperity 
and abundance. H avana is the capital, 
an ample, clean, picturesque and cool 
city.

The island is 760 miles long. Its  
area is 45,881 square miles. T he 
population is 3,500 iK)(). It is rich in 
oil, gold, copper, iron and lead.

Its tropical climate, perennial fresh 
breezes, luminous, verdant landscape 
ar.d frank hospitality for the stranger 
are the accom plishm ents of this ideal 
land, with which nature has been so 
lavish.

On my sight seeing trips in H avana 
I notice that this city preserves the 
traces of Spanish civilization, while at 
the same time showing adm irable 
progress which the requirem ents of the 
time needs. Harvey A. Gish.

W illiam  P. Griffiths, dealer in gen
eral m erchandise at H onor, renews his 
subscription to the T radesm an and 
w rites: “ I t is always a pleasure to
mail a check for your valuable paper.”

K. S. Rckert, of Saranac, renews his
subscription to the T radesm an and 
says: “The T radesm an is different,
keep it coming. The whole family has 
become interested in reading it.”

Charles C. Long, dealer in groceries 
and general m erchandise at Marcellus, 
renews his subscription to the T rades
man and w rites: “I t  is the best trade 
;ournal for inform ation generally 
printed.”

L. Mallette, proprietor of the H otel
Ossawinam akee at M anistique, renews 
his subscription and says: “ I enjoy
reading your paper always, it contains 
lots of nice reading.”

You think some custom ers are in
fluenced by flattery and some are not, 
but it is all a m atter of the way it is 
applied. W e are all influenced by the 
right kind.


