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“Going like hot-cakes”

production to supply demand
Never in the history of our business have we offered the 
trade a cheese product that has made such an immediate 
success as Velveeta. It seems to be a perfect product, 
one with a universal appeal.
It is delicious in flavor; it contains all the healthful 
properties of rich whole milk; it spreads like butter or 
will slice when chilled, while for cooking purposes it 
melts and blends so readily with other foods that its 
superiority is at once apparent.

Velveeta has the support of a large national newspaper 
and radio advertising campaign which is giving our 
dealers large sales and quick turnover. If you have not 
stocked Velveeta, or are not giving it prominent display, 
you are overlooking some sure-fire profits. See your 
distributor or jobber.

KRAFT-PHENIX CHEESE CORPORATION, General Offices, CHICAGO
Makers of “Philadelphia” Crearti Cheese



M i c h i g a n  t r a d e s m a n
E. A. Stowe, Editor

PUBLISHED WEEKLY by Tradesman Company, 
from its office the Barnhart Building, Grand Rapids.

U n l ik e  A n y  O t h e r  Pa p e r . Frank, free and
fearless for the good that we can do. Each issue com
plete in itself.

DEVOTED TO the best interests of business men.

Su b s c r ip t io n  R a t e s  are as follows: $3 per year,
if paid strictly in advance. $4 per year if not paid 
in advance. Canadian subscription, $4.04 per year, 
payable invariably in advance. Sample copies 10 cents 
each. Extra copies of current issues, 10 cents; issues a 
month or more old, 15 cents; issues a year or more 
old, 25 cents; issues five years or more old 50 cents.
Entered September 23,1883,at the Postoffice of Grand 
Rapids as second class matter under Act of March 
3,1879._________________________ _ _ _ _ _ _ _

JA M E S  M. G O L D IN G  
Detroit Representative 

409 Jefferson, E.

Model Grocery Store Maintained For 
Four Months.

No problem  faced by the jobber is 
greater than th at of m aking retail 
stores m ore efficient and larger volume 
outlets. No sales plan of the whole
saler can be effective unless the re
tailers can hold and build public pa
tronage. T he Dannem iller Grocery Co., 
wholesale grocer and coffee roaster of 
Canton, Ohio, is not only co-operating 
in joint m erchandising and advertising 
with a selected group of retailers but 
their recent cam paign is designed to 
assist all retailers as well.

L ast O ctober we sponsored a B etter 
Grocery Store M ovem ent by first sub
m itting a plan to retailers for an in
dividual store survey whereby each re 
tailer co-operating in the m ovem ent re 
ceived a drawing showing a m odern 
rearrangem ent of his particular store.

Believing that we could not interest 
the retailers in m odern store arrange
m ent and display by working w ith 
drawings and photographs alone, we 
purchased a complete set of steel shelv- 
ings and fixtures and installed a model 
grocery in the residential d istrict of 
Canton. W e rented a new store room, 
33 by 46, and stocked this model g ro 
cery with our merchandise.

This store was visited by thousands 
of retailers and by jobbers from all 
over the U nited States. The interest 
in this store displayed by consum ers, 
retailers and jobbers is beyond any
thing we ever expected, proving that 
a store fully equipped will do more 
to further the m ovem ent than anything 
else.

Nothing was sold at the model store. 
I t  was a display room for grocers and 
also for housewives and has proven to 
be one of the g reatest m ovem ents for 
better grocery stores in the country.

Many of the retailers rearranged 
their stores along the lines of the m od
el store utilizing their old equipm ent 
pud cutting up long counters, purchas- 

perhaps a few steel display stands 
here and there, while others have sold 
out their old equipm ent and purchased

complete stores. Installations have been 
made by us in seven counties sur
rounding Canton, and various cities 
in these counties are still sending dele
gations to  view this model store.

T he model store was m aintained for 
four m onths and ju st a m onth ago was 
sold to one of Canton’s m ost p rogres
sive retailers who is now doing business 
in this store. I t  will interest you to 
know th at in this size store, 33 by 46, 
the entire outfit cost the retailer $700 
exclusive of m eat departm ent.

T he windows of the model store are 
well lighted and all window displays 
are arranged low perm itting  a clear 
view through the entire store from the 
sidewalk. O n entering  the store the 
custom er is attracted  by a large green 
goods display which adjoins one of 
the windows. T he consum er viewing 
the store from  this, surveys a beauti
ful stock of m erchandise on black and 
white steel shelving on both side walls 
extending alm ost the entire length of 
the store, w ith m eat m arket in the 
rear. Glass display cases are grouped 
around small w rapping counters in the 
center of the store, from  which point 
the store is controlled. T he absence 
of long counters running parallel to  the 
shelves gives an air of freedom to the 
store perm itting the housewife to  in
spect m erchandise on shelves and dis
play racks.

S tarting  w ith the shelves on either 
side, from the front of the store the 
highest grade of goods are on the top 
shelves and graded downward. One 
section is used for each departm ent, 
tw o sections when necessary, while 
the less profitable goods are in the 
rear of the central control. Custom ers 
coming in to  buy unprofitable item s 
are obliged to  pass displays of profit
able goods in order to make their p u r
chases.

M any of the display racks are on 
casters which can be moved daily or 
weekly for special sales. A, steel 
flour scooter on rollers is one of the 
display features in this store; as well 
as an eight-bin trade booster with 
glass lids for bulk goods; also a ro ta t
ing broom rack; several steel pyramids 
on rollers w ith various sized shelves; 
glass cases for pastry, candy, etc.

T he following points of arrangem ent 
should be observed in a m odern store:

1. C ounters away from  shelves.
2. If possible, no w orking counters 

closer than  12 feet from the front door.
3. Vegetables, bulk goods and cakes 

close to scale and w rapping counters.
4. U -shape center control if possible.
5. Four feet from counter to shelf, 

if possible, but six feet is ideal.
6. F ast m oving goods close to  de

livery counter, telephone likewise.
7. Avoid counters longer than 42 to 

48 inches.
8. Make retailers realize that any set

arrangem ent of fixtures is not per
m anent. A good m erchant will make 
small changes of delivery, counters and 
racks to  keep the public interested 
in the store, but according to principle 
of saving steps and time for himself. 
O pening of shelves to public gives them  
an opportunity for self-service, assist
ing retailer and not increasing over
head.

9. Special location of vegetable win
dow as to  traffic and position of door.

10. P lenty  of space in front of coun
ters and m eat counter.

11. T ry  to run combination of self- 
serve and service store.

12. Do not have any display on coun
ters or display cases above four feet 
except on pyram id displays; leave 
view wide open.

13. Get bulk goods away from un
der counters. P u t in trade booster and 
increase sales about 87 per cent.

14. Place counter close to  delivery 
departm ent.

15. L ighting system —plenty of light.
F rank  Dannemiller.

Change of Front By the National 
Grocer Co.

Battle Creek, July 9—W e have wait
ed patiently for every edition of the 
T radesm an and have eagerly scanned 
its pages, hoping that Mr. Stowe would 
give us a statem ent regarding the N a
tional Grocer Co., knowing th a t »'hen 
he did so we would have the tru th  of 
the m atter. W e did not ioin the R 
stores. W e could not see w h eren  it 
would benefit us the ten dollars’ worth. 
W e ra ther enjoy running our own 
business. If, after being in business in 
one place five years, wo do not know 
what our trade dem ands and w hat 
specials to put out to  meet the de
m ands or pleasures of our custom ers, 
it is time for us to make a change. W e 
have bought groceries of the N ational 
Grocer Co. for vears and we can tru th 
fully say that no house has treated  us 
more loyally than  it has. Its  Battle 
Creek salesman, J. I. Adams, has^ al- 
way been the soul of honor in the high
est sense of the term  and the company 
has stood back of him. W e regret to 
the highest degree this affair. If it is 
due to  financial trouble, which some 
seem to think it is, and the banks are 
pu tting  their deal over, why does the 
National Grocer Co. not come out 
bravely and say: “ Boys, we have lost 
out and we have got to do som ething.” 
T his would draw  out all the noble 
qualities of the R m erchants and the 
National Grocer Co. would find them  
all friends in need. Instead of doing 
this, the house is starting  chain stores 
—the very thing it has condemned In 
no Sunday school ohrases. It had 
banquets with outside speakers here, 
denouncing the chain stores from everv 
standpoint, organized the R stores to 
fight to a finish these chain stores or 
our country was lost. Now. was this 
organization prem editated on their 
part? If so, the company’s moral ebb 
is as low as its finances are alleged to 
be. A year ago I saw som ething of 
this sort on the blackboard. “C onsist
ency, thou art a jewel.” W e regret 
rhat this company, which we have en
joyed doing business with for so many 
vears, has so far forgotten the moral 
code which embraces the law of com-

mon brotherhood of man to man in 
such a way that hereafter we will be 
compelled to look with distrust on 
many. W e honor the m anager a t De
tro it who had the m oral standing to 
resign and take no part in this organ
ization. C. W . Slade.

T he Tradesm an has made many a t
tem pts to secure an official statem ent 
from the executive staff of the N ation
al Grocer Co. regarding the character 
and extent of its proposed change of 
front tow ard the retail trade in revers
ing its attitude f~om kindly co-opera- 
ticn tc violent antagonism  and compe
tition, but has thus far been unable to 
secure any satisfactory explanation, 
excuse or valid reason.

In  m any cases the company has gone 
beyond the bounds of good business 
ethics in undertaking to coerce suc
cessful m erchants to transfer their 
stocks to the National Grocer Co. in 
exchange for 25 per cent, cash and 75 
per cent, stock of doubtful value. 
W here m erchants demur to accepting 
this offer, they are told that if they 
fail to get into band wagon, the N a
tional Grocer Co. will establish a new 
store next door to the retailer and put 
him out of business by cutting prices 
and furnishing superior service. This 
is a pretty  severe charge to make 
against a house which has carefully 
avoided such tactics ever since it was 
established, but proofs of such th reats 
of coercion in the hands of the T rades
man are in sufficient num ber to justify 
this charge, much as the Tradesm an 
dislikes to take issue with a house 
which has been its erstwhile custom er 
and which num bers many friends of 
the Tradesm an in its executive and 
selling forces.

Of course, the National Grocer Co. 
cannot ride tw'o horses and do it suc
cessfully in a m atter of this kind. It 
cannot continue the jobbing business 
and retain the patronage, co-operatio.i 
and friendship of the independent m er
chant while it undertakes to conduct 
500 chain stores at the same time. Such 
a plan has never been successful in 
this country and never will be suc
cessful.

The Tradesm an regrets the necessity 
of making this statem ent, but duty to 
its friends of the retail trade compels 
it to speak plainly on a m atter so vital 
to the best interests of the m erchant.

The M ichigan Retail H ardw are A s
sociation will hold its thirty-sixth an
nual convention and exhibition a t 
Grand Rapids, February 18, 19, 20 and 
21. T he H otel Pantlind will be the 
headquarters, and the exhibition will 
be held at the Klingm an exhibition 
building. A. J. Scott, Secretary, M a
rine City, Michigan.

If you were the boss, would you 
hire yourself for your present job?

Looking ahead keeps us from falling 
behind.
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IN THE REALM OF RASCALITY.

Questionable Schemes Which Are 
Under Suspicion.

The N ational B etter Business Bu
reau writes the Realm  regarding an 
advertisem ent sent out by a Florida 
concern telling how to cut bu tte r bills. 
For twenty-five cents the person an
swering the advertisem ent will be told 
how to make three pounds of go *1 
bu tter out of one pound. Those who 
rem it the 25 cents for the instructions 
advertised are given the following in
form ation :

“Take one pound of fresh churned 
bu tter (not salted), put in a suitable 
clean vessel, while fresh and soft, and 
add the yolks of th ree  eggs, mix well 
together. Then add very slowly warm 
sweet milk (just from the cow) and 
beat rapidly as you add the milk. The 
bu tter and eggs will take up the milk 
slowly until you have three pounds of 
the best butter. W hen the m ixture 
quits taking up the milk as you pour 
i* in. then it is done.

“Then salt and mould as you would 
any butter. N ot much ‘working’ re
quired. If you do not make a success 
of first batch do not feel discouraged. 
T ry  again. P ractice makes perfect in 
anything. Follow instructions very 
closely and have everything strictly 
fresh.”

It is pointed out that the D epart
m ent of A griculture requires that b u t
ter should contain not less than  80 per 
cent, of milk fat. and th at the product 
made in accordance with the above 
quoted description would not comply 
with this requirem ent. The D epart
m ent also points out that similar pro
cesses have been found on the m arket 
occasionally for many years and that 
the products made of such processes 
is a poor imitation of butter.

Persons answ ering the advertise
m ent also receive a num ber of circu
lars from the advertiser offering a 
num ber of other propositions on how 
to sta rt a chile parlor, how to be a 
successful agent, tw enty-four ways to 
make money, etc.

Of course, a private individual could 
use the bu tter m aking recipe in bis 
own home w ithout coming in conflict 
with the law, but any retailer endeavor
ing to increase his bu tte r sales with 
the m ethods described would speedilv 
have the food inspector on his trail 
and would be lucky if he escaped with 
a fine. And where does the consum er 
come in after adding eggs and milk 
and doing the “working.”

Readers of the Realm will be inter
ested in the following quotation from 
a letter w ritten by Commissioner 
W illiam E. H um phrey of the Federal 
T rade Commission to the National 
B etter Business Bureau:

“ Replying to  your communication 
with reference to  M arm ola will say 
that it is my intention to file applica
tion for complaint against all publica
tions that publish the advertisem ent 
of Marmola, unless they express an in
tention to  discontinue it a t once.”

Marmola, an alleged fat reducing 
medium, was the subject of a cease 
and desist order of the Federal Trade 
Commission issued last m onth.

A typical example of the co-opera
tion existing between B etter Business 
Bureaus in variuos cities throughout 
the country which often m akes pos
sible the prom pt blocking of objection
able enterprises, is shown in a recent 
investigation of a Chicago m ail-order 
venture.

A Brooklyn m em ber of the Bureau 
received a copy of a circular prepared 
and sent through the mails by the In 
dustrial M anufacturing Co., of 428 
East 45th Place, Chicago, 111., offering 
for sale obscene photographs and other 
objectionable m atter. This business 
man convinced of the harm fulness of 
such literature placed the information 
in the hands of the Bureau.

Evidence was obtained and forw ard
ed to the Chicago B etter Business Bu
reau. It was determined that two col
ored men were operating the “ Indus
trial M anufacturing Co.” and that theÿ 
were distributing obscene literature in 
Chicago as well as through the  mails. 
A t the instance of the H ealth  Com
missioner of Chicago, Jesse Gledeon, 
colored, one of the operators, was a r
rested, arraigned in Judge Finnegan’s 
Court and sentenced to six m onths in 
the county jail. The obscene literature 
was confiscated by the court.

W ith  the popular interest in card 
games has come the desire for new and 
more elaborate styles and colors in 
playing cards, m aking the printer's 
task a more difficult one. The in 
tricate geometric designs employed on 
the backs of many cards do not al
ways lend themselves well to  the lim
itations of the machines. T here are 
occasions when the printing and cu t
ting machinery causes weird effects 
not intended, while many cards come 
through with slight irregularities not 
easily seen at first by the average 
player but of param ount importance 
to the card “shark.”

Card m anufacturers have been con
fronted with this condition and have 
sought means which would enable 
them  to sell only selected perfect cards 
and yet not take a total loss on others 
that are below standard.

W ith this situation in mind, a re
cent advertisem ent of a Brooklyn D e
partm ent Store was examined. The 
announcem ent offered a t 49c “ Cards, 
the usual 65c grade—at an exceptional
ly low price only because they are 
tissue wrapped.” A lthough sales
people stated that the cards were per
fect and the same as the regular 65c 
cards, it was determ ined that those 
purchased by. the Bureau w^ere irregu
lar in printing and cutting. T he m an
ufacturer recognized the cards as im
perfect ones which he had placed in 
tissue wrappers and sold to  a leather 
goods m anufacturer as “im perfect” 
cards.

I t is understood that all of the ir
regular cards of this m anufacturer 
which are suitable for distribution are 
disposed of in tissue w rappers rather 
than in the more costly cardboard tele
scope cases. The trade is familiar with 
this but the consum er has never been 
given the advantage of this inform a
tion. There is, of course, a price ad
vantage in buying these irregular 
tissue wrapped cards and many find 
their way through legitim ate channels

to retailers who properly describe and 
sell them.

I t  is suggested that all who buy and 
sell imperfect playing cards, “call a 
spade a spade.”

SUPERANNUATED EMPLOYES.

Real Plan To Solve Problem Still 
Lacking.

H enry ford, when he said a few days 
ago th a t he prefers employes of 35 to 
60 years, put a new phase on a prob
lem pressing retailers for solution. 
T hat is the question of making pro
vision for superannuated employes.

The issues involved, both of m er
chandising and social economics, take 
on immediate and added significance 
because of the growing num ber of re
tail m ergers and the entry of bankers 
into store financing, it was pointed out 
yesterday. Bankers, scanning a long 
list of old employes who may have 
passed their best productive days, may 
not regard such a list with a very kind
ly eye in the store or stores in whicii 
they have acquired a controlling or 
supervisory interest. Prun ing  of the 
staff to cut “dead wood” is the edict 
of the day.

Moreover, even without the merger 
aspect, the departm ent store as a 
widespread American institution is now 
entering the period in which enough 
time has elapsed for the older person
nel to become a problem. There are 
a num ber of stores in the country 
whose employes have served upward 
of twenty-five years. Sale of a store 
in w:hich they have served the best 
part of their lives is no petty happen
ing for employes of this length of ser
vice. The story is told of one store 
treasurer who, following the sale of 
the store with which he was connected, 
was ill for weeks because of realization 
of what the situation meant to older 
employes.

The disposition of retail executives 
with whom the problem was discussed 
was to regard it as a delicate one. The 
charge that the departm ent store field 
is lagging behind other industries in 
m aking provision for its superannuated 
employes was denied by some. I t  was 
agreed, however, that while a number 
of stores are making provision by pen
sion or other means for their older 
employes, a comprehensive and decided 
trend in this direction has yet to  de
velop.

T hat such a development, however, 
is a m atter of the comparatively near 
future was the statem ent of one execu
tive in close touch with what many 
stores are doing.

“The retail craft, particularly the 
larger stores,” said this executive, “ap
preciate the growing importance of the 
problem of the older employes and are 
giving it much earnest thought. M eth
ods of providing for them  are being 
studied, methods that will be fair to 
the employe and to the store. It is 
eminently likely that the studies being 
made will bear fruit in workable plans 
to accomplish their object. Because 
of the many questions involved, the 
problem, to say the least, is difficult.

“The retail stores,” he continued, 
“are not alone in wrestling with the 
social aspects of the problem. O ther 
industries have been and still are

grappling with it, achieving a greater 
or less degree of success. The great 
cry going up of the difficulties men 
over 40 are m eeting in securing new 
positions is evidence of one phase of 
the situation. T he recent rem arks of 
H enry  ford that he prefers employes 
of 35 to 60 as m aking for a stable, ex
perienced force are challenging. Should 
his views be adopted by other indus
trialists, a decided change in attitude 
toward the older person in industry 
may develop.

“In retailing to-day the rapidity and 
importance of style changes in almost 
every kind of m erchandise practically 
demand a sales personnel and execu
tive staff flexible in mind, quick to 
adjust themselves to new ideas, things 
and m ethods and to serve a public 
which is vouth-minded.

“In  some stores and in some de
partm ents, depending on the clientele 
and on the merchandise, the older em 
ploye m ay continue to function to m u
tual advantage. T his also is true of 
executive positions in which m ature 
experience and judgm ent plus knowl
edge are prime essentials. But, gen
erally speaking, the departm ent store 
or group of stores, to meet changing 
m erchandising conditions and to keep 
in tune with consum er demand, must 
be youthful. This is a basic element in 
the whole question.”

Am ong the means of provision for 
employes the stores are studying, it 
was indicated, are pension, group and 
retirem ent form s of insurance. W hile 
the discussions in a num ber of cases 
have been quiet, the conversations 
with insurance actuaries are held to 
forecast eventual adoption by more 
than a few stores of insurance suited 
and adapted to the peculiarities of the 
retail business.

I t also was pointed out that a well- 
known chain store organization has 
devised a plan of stock ownership for 
its employes, a step regarded as an 
other m eans of encouraging employes 
to obtain a competency that will pro
vide for their later years. W ith de
partm ent stores rapidly passing from 
private ownership to public financial 
participation, this idea, it was added, 
may be feasily applied in the d ep art
ment store field. A nother large chain 
is noted for its profit-sharing scheme 
which meets the problem from another 
aspect.

Grocery Trade Filled With New Spir t 
of Optimism.

D uring the past five years we have 
had the opportunity  of studying retail 
stores. W e have studied them  with 
special reference to  the plant equipment 
and how the present plant enables the 
grocer to serve his comm unity. W e 
have found that the old-tim e grocery 
store is inadequate to  meet modern 
conditions, and have gone even so far 
as to suggest w hat we believe is a m od
ern grocery store.

Before we can discuss the grocery 
store, we m ust agree on a few of the 
fundamentals. T here are two major 
considerations that differentiate the re
tail business of to-day as compared 
with fifteen years ago.

F irst, this is a shopping age. W omen 
are no longer tied to the nearest g ro 
cery store. They shop about; usually
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in their own car, and are free to  buy 
where their fancy dictates. I t  is the 
task of the grocer to  cash in on this 
situation. The old-fashioned grocery 
store does not get the shopper’s trade 
as it should.

T he second consideration is this: The 
average grocer m ust bring down his 
cost of operation. The old-fashioned 
grocery store, with its long counters 
and showcases, can not operate eco
nomically. At the present time many 
grocers have an operating expense of 
from 18 to  20 per cent., and that is 
too high. I don’t know how much the 
grocer m ust bring down his cost, yet 
I do know th at in San Jose, Calif., there 
is a large grocer who has his cost 
of operation down to 10 per cent., and 
that in Minneapolis there is a service 
grocer, giving full service, at an oper
ating cost of 13 per cent.

A nother mistake that has been made 
is that stores were built to suit men, 
yet to-day 90 per cent, of the grocery 
business is done by women. W e must, 
therefore, change our viewpoint and 
build stores to cater to the whims and 
fancies of women—that meet their ex
acting demands.

I t is a difficult m atter to analyze 
women and their buying habits. But 
we do know they are dom inated large
ly by the sense of touch and sight.

It has been said that women buy 
with their eyes. If that is true, then 
in a scientific store we m ust have all 
of our m erchandise so it can be seen. 
W e know', further, that when a woman 
is allowed to pick up an article the sale 
is half made. T he scientific store, 
therefore, enables women to handle 
everything that perm its of being han
dled.

The first consideration, then, in build
ing a store is the floor space we need. 
M any stores are too large for their 
volume of business, resulting in a high 
operating expense. W e have found that 
the best size for the average grocer 
with a volume up to $75,000 is the store 
from 20 to 30 feet wide and a rear 
partition not more than 40 feet from 
the door, w ith a good back room for 
storage purposes.

Counters should he short ones, never 
over 6 feet long. N either should there 
he too much counter space, but only 
3 or 4 feet for each sales person.

Counters, we believe, should he 
placed crosswise at the rear of the 
store, for in that m anner we draw our 
custom ers to  the rear of the store and 
thus increase purchases.

Rapid-m oving m erchandise should 
surround our counters so that in so 
far as possible the grocer can fill o r
ders with a minimum of steps.

In  order to capitalize sight and touch, 
increase purchases, and at the same 
time cut the selling expense, we m ust 
adopt the self-service principle, at least 
to  the extent of keeping the side walls 
open and accessible to the customer. 
T hat m eans removing the long coun
ters, and in many instances throwing 
out the long, clumsy show cases.

W e generally need from one to three 
short floor cases (4 feet long) for such 
lines as tobacco, candy, and baked 
goods. Frequently  we need a refrig
erator display case. These features

should be arranged into an island in 
the center of the floor filled in with 
display tables about 2 by 4 feet.

T he island principle is widely used 
in variety, hardware, and departm ent 
stores. I t  makes it possible for us to 
keep the side shelving open and dis
play all of our m erchandise to  a better 
advantage.

O f course, all m erchandise should be 
price m arked. T he shelving m ust be 
kept low so custom ers can reach every 
item  in stock.

But you m ay ask, will such a store 
work? Yes; during the past twTo years 
there have been approxim ately 10,000 
old-fashioned grocery stores rearranged 
into the island type, and we have never 
heard of one that has gone back to 
the old system.

W hen stores are rebuilt in this m an
ner sales increase on an average of 15 
per cent., and in some instances as 
m uch as 55 per cent. T he operating 
expense is also cut; som etim es by the 
elim ination of a clerk, but m ore gen
erally by taking care of added volume 
w ithout any increase in the overhead.

Grocers everywhere are trem endous
ly interested in the subject of better 
stores. Never have they been so eager 
for inform ation as to-day, and if you 
take this message to them  intelligently 
and sym pathetically, you will get w on
derful response. Carl Dipman.

May Fix Order Sizes.
Consideration of the small order was 

again a leading topic am ong whole
salers at one of the m eetings of the 
W holesale D ry Goods Institu te  held 
in New Y ork City last week. I t  was 
brought out that m any of the orders 
now being placed by retailers can be 
handled only at a loss by the dis
tributor. The wholesalers seemed to 
agree that a standard shipping unit 
or minimum size for orders is essen
tial. N ot much can be done, it was 
thought, in reducing the expense of 
handling orders on the present basis.

I t is entirely possible that a m ini
mum order would overcome the prob
lem which the jobbers now find so 
vexing. R etailers m ight readily be 
educated to its profits, since they would 
he likely to enjoy better service and 
perhaps an even better balanced stock. 
On the other hand, no fixed limit 
would probably be accepted if corre
sponding advantages were not offered. 
T he wholesalers m ight turn the light 
upon their own operations and see if 
they have yet received the inducem ents 
necessary to shape their own orders 
to the mills and m anufacturers on a 
m ore satisfactory scale. The same 
complaint they make about small or
ders from retailers is made concerning 
them  by producers.

Before much progress can be ac
complished in increasing the orders 
which wholesalers receive, it appears 
likely that further effort m ust be used 
on the entire program  of research and 
prom otion by which the secondary dis
tributors hope to improve the m ethods 
of the smaller retailers and to build 
up trade with the larger firms. This 
is the fundam ental project, and if it is 
successfully carried out the problem of 
the small order should disappear.

Investment Securities

E. H. Rollins &  Sons
Founded  1876

G R A N D  R A P ID S

Boston New York Philadelphia Chicago Denver

San Francisco Los Angeles London

What is a ♦ ♦ ♦ 
Voluntary Trust

An agreement by the terms of which 
the management of all or part of an 
estate is entrusted to our care so that 
the owner is relieved of details but 
receives the income — is a voluntary 
trust.

Under such an arrangement the owner 
of property can find much relief. Let 
us tell you more about the advantages 
of a voluntary trust as it might apply in 
your case.

GRAND RAPIDS TRUST CO.
Grand Rapids, Michigan
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MOVEMENTS OF MERCHANTS.
Norw alk—Elm er Gilbert succeeds E .

C. M athews in general trade.
Chelsa—George K aercher has p u r

chased the m eat m arket of F red  C. 
Klingler.

D earborn—The Union S tate Bank 
has increased its capital stock from 
$100,000 to  $200,000.

D earborn—T he D earborn S tate Bank 
has increased its capital stock from 
$200,000 to $300,000.

W ayne—Louis M ott, who conducts 
a grocery and m eat m arket here, has 
opened another store.

Flint—T he Hom e Ow ned Stores Co. 
has opened a grocery and m eat m arket 
at 1923 Lewis street.

H am tram ck—T he W ojoik Industrial 
Bank has increased its capital stock 
from $25,000 to $50,000.

Battle Creek—L. E. Downing has 
sold his m eat m arket at 467 Maple 
street to  Fay W etm ore.

D etro it—The B arton Bootery, 7542 
Michigan aevnue, has closed out its 
stock and retired from trade.

Bancroft—Cecil L. W aldie is the p ro
prietor of the new grocery and m arket 
located in the Baker building.

Nashville—M rs. C. G. Strow  has 
sold the Main Cafe to  Mrs. Mae B rad
ford, who has taken possession.

L ansing — Samuel J. R apaport & 
Sons, Inc., has enaged in business un
der the style of the People s Credit 
Clothing Co.

Fennville—V an H artesveld t B rothers 
are the proprietors of the grocery and 
m arket form erly operated by Robyler & 
Van H artesveldt.

Cedar Springs — T he H opkins & 
Jam ieson bakery has removed its plant 
into the remodeled building formerly 
occupied by the Farm ers & M erchants 
bank.

H arbor Springs— Natalie Shops, Inc., 
of W ashintgon, D. C., has opened a 
store here under the m anagem ent of 
M rs. Carol M acBurney, recently of 
Chicago.

Kalamazoo— Samuel M. Gerber, pro
prietor of the Econom y Self Service 
Grocery and M arket on N orth Burdick 
street, will open a branch in the W ash
ington square.

Kalamazoo—T he Hill Co., baker, is 
remodeling the store at 110 E ast P a ter
son street and will occupy it with a 
complete line of baked goods, light 
groceries and cold meats.

D etro itT he Jaffe Coal & Supply Co., 
5090 Lincoln avenue, has been incor
porated with an authorized capital 
stock of $1,000, all of which has been 
subscribed and paid in in cash.

Jackson — T he Peotler Roofing & 
Shingle Co., 300 Pearl street, has been 
incorporated with an authorized capital 
stock of $25,000, all of which has been 
subscribed and paid in in property.

D etro it—T he Fidelity Fuel & Roof
ing Corporation, Lincoln avenue, has 
been incorporated w ith an authorized- 
capital stock of $15,000, $4,000 of which 
has been subscribed and paid in in cash.

Saginaw—T he Bailey Pickle & Can
ning Co., Young and Maple streets, has 
been incorporated w ith an authorized 
capital stock of $100,000, $50,000 of 
which has been subscribed and paid in, 
$25,000 in cash and $25,000 in property.

Flint—T he Independent Dairy Co., 
210 E ast E igh th  street, has merged 
its business into a stock company un
der the same style w ith an authorized 
capital stock of 20,000 shares a t $10 
a share, $150,000 being subscribed and 
paid in.

Ann A rbor— Claude G. Drake has 
m erged his drug business into a  stock 
company under the style of T he Q uar
ry, Inc., 317 W est S tate street, with 
an authorized capital stock of $100,000, 
$75,000 of which has been subscribed 
and paid in in cash.

D etroit—Sherm an Lewis, Inc., 25 
W itherell street, has been incorporated 
to  deal in music, musical instrum ents, 
etc., w ith an authorized capital stock 
of 100,000 shares a t $1 a share, $80,000 
being subscribed and paid in, $10,000 
in cash and $70,000 in property.

Saginaw—W . L. Case has merged 
his undertaking business into a stock 
company under the style of the W . L. 
Case U ndertak ing  Co., 413 Adams 
street, w ith an authorized capital stock 
of $30,000, all of which has been sub
scribed and paid in in property.

D etroit—Lou J. Eppinger, dealer in 
sporting goods, etc., 131 Cadillac has 
m erged his business into a stock com
pany under the style of Lou J. Eppin
ger, Inc., w ith an authorized capital 
stock of $150,000, $74,000 of which has 
been subscribed and paid in in prop
erty.

F rankfort—The Benzie Packing Co. 
has been incorporated to  pack fruits 
and vegetables with an authorized cap
ital stock of $30,000, all of which has 
been subscribed and $20,000 paid in in 
cash. T he business offices of the co m -. 
pany are located a t 715 E ast F ron t 
street, T raverse City.

Bay City—T he Nolet Packing Co., 
405 M orton street, wholesale and re
tail dealer in m eats and food products, 
has m erged its business into a stock 
company under the style of the Nolet 
Packing Co., Inc., with an authorized 
capital stock of $200,000, all of which 
has been subscribed, $7,000 paid in in 
cash and $130,000 in property.

Lansing — T he R Grocers feel so 
keenly the unfortunate position they 
are placed in by reason of the recent 
action of the National Grocer Co. in 
engaging in the chain store business 
on its own account in opposition to  the 
independent grocer th a t they are seek
ing a new alliance from  which to  obtain 
m erchandise a t wholesale. They were 
offered the stock of the E llio tt Grocer 
Co., but investigation disclosed th a t the 
stock was so depleted and so largely 
composed of unsalable m erchandise th at 
the offer was perem ptorily and unani
m ously declined.

Manufacturing Matters.
D etroit—T he W estern  Gear Co. has 

changed its name to  the W estern  M an
ufacturing Co., and removed to  3438 
Scotten avenue.

Grand Rapids—T he Industrial Co. 
has increased its capital stock from 
25,000 shares no par value to  50,000 
shares no par value.

D etroit—T he Concealed Bed Corpo
ration of Detroit, 149 W est Larned 
street, has been incorporated w ith an 
authorized capital stock of $50,000, $1,-

000 of which has been subscribed and 
paid in in cash.

D etroit — The Ex-Cell-O-Tool & 
M anufacturing Co., 1469 E ast Grand 
boulevard, has changed its name to  the 
Ex-Cell-O-Aircraft & Tool Corpora
tion and removed its offices to  1200 
Oakm an boulevard.

W ayne—The W eldon Foundry Co. 
has been incorporated to  manufacture 
and deal in all types of castings, with 
an authorized capital stock of 5,000 
shares at $1 a share, $1,000 being sub
scribed and paid in in cash.

D etroit—T he Streamline Pum p Co., 
4744 Tw elfth street, has been incor
porated to deal in electrically driven 
pumps, machinery, etc., with an author
ized capital stock of $10,000, $2,150 of 
which has been subscribed and paid in 
in cash.

D etroit—T he Rim & W heel Service 
Co., 5132 T hird  avenue, has been in
corporated to  deal in wheels, rims and 
other auto accessories, w ith an au thor
ized capital stock of $75,000, $40,000 of 
which has been subscribed and paid 
in in cash.

Kalamazoo— The Kalamazoo Special 
Auto Body Co., 425 E ast Vine street, 
has m erged its business into a s tick  
company under the same style with 
an authorized capital stock of $50,000, 
$34,300 of which has been subscribed 
and paid in.

Plym outh—The Plym outh M anufac
turing Co., 924 W est Ann A rbor street, 
has been incorporated to manufacture 
goods from imitation leather and ve
lour, with an authorized capital stock 
of $25,000, $2,500 of which has been 
subscribed and paid in in cash.

D etroit — The W estern  Gear Co., 
Beard and Chatfield streets, has m erg
ed its business into a stock company 
under the same style, w ith an au thor
ized capital stock of $100,000, all of 
which has been subscribed, $10,000 paid 
in in cash and $40,000 in property.

D etroit—The American W hitegoods 
M anufacturing Co., 2063 M yrtle street, 
has been incorporated to  m anufacture 
linen coats, aprons and other linen 
goods, with an authorized capital stock 
of $10,000, all of which has been sub
scribed and $3,500 paid in in cash.

D etroit—The Maxine Products Co. 
Inc., 68 W est W arren  avenue, has been 
incorporated to m anufacture and deal 
in perfume and toilet waters, with an 
authorized capital stock of $50,000, $8,- 
000 of which has been subscribed, $1,- 
000 paid in in cash and $5,000 in prop
erty.

D etroit—The Mayson M anufacturing 
Co., 3940 Gibson street, has been in
corporated to m anufacture machine 
parts and tools, with an authorized 
capital stock of $50,000, of which 
am ount $8,000 has been subscribed, $3,- 
010 paid in in cash and $4,200 in prop
erty.

Battle Creek— Directors of the Union 
Steam  Pum p Co., at a recent session, 
delcared a 60 per cent, cash dividend 
payable to stock of record on June 25. 
T he pump company has found it nec
essary to increase its heavy machinery 
erecting and testing areas, and now 
has an extension to these departm ents 
under construction a t its South Jeffer
son plant. The new building is de

signed to facilitate the handling and 
loading of heavy pum ping engines di
rect from the m anufacturing floor to 
cars. Announcem ent also has been 
made by the officers of the company 
of a m eeting of the stockholders to be 
held soon at which approval will be 
asked of the plan to  increase the com
pany’s stock to  $3,000,000. T he increase 
will be effected not by the sale of 
further stock certificates but by the 
declaration of a 200 per cent, stock 
dividend.

Late Mercantile Changes in Ohio.
Celina— Glenn Ham ilton has opened 

a m arket on W est Fayette  street.
Cleveland—John S. R itter has open

ed a meat m arket at 4223 Lorain 
avenue.

Dayton—John V entura has moved 
his grocery and m arket to its new lo
cation a t 3901 E ast 3rd street.

G erm antown— Raymond Reedy has 
sold his meat m arket in the I. O. O. F. 
building to H iram  Smith.

Greenville— Carmon Lam bertson and . 
R ichard H athaw ay are the proprietors 
of the grocery and m arket a t F o rt Jef
ferson avenue and Sweitzer street 
which was form erly operated by J. R. 
Siegmunt.

Ham ilton— Clem Flum  has opened a 
new grocery and m eat m arket on 
N orth 3rd and Vine streets.

Jackson Center— Fisher Brothers, 
who form erly conducted a grocery 
store here, have opened a m eat market 
on Park  avenue.

K ingston— E. W . H atcher has re
opened his m eat m arket in the Cash 
McGinnis building.

T  oledo—N orm an Sm ith has pur
chased the grocery-m arket of F. W. 
Trautw ein a t 501 Tecum seh street.

W arren— Frank  Esposito, who is in 
business at Ravenna, will open a 
branch m eat m arket here.

W arren—H azel K. Jones has opened 
a delicatessen and grocery on W est 
M arket street.

C arrollton—John M inor will open a 
grocery and m eat m arket in the build
ing now being erected on Green street.

Cincinnati—W . L. King, who is in 
• the grocery and m eat business in thq 

Gerke building, will erect a storq 
building at M ontgom ery and Kincaid 
roads.

D ayton—A m eat m arket has been 
opened by S. N. Sanders at 633 W ash
ington street.
M etam ora—The Salter Grocery and 
Meat M arket will be opened here.

W aynesville— A m eat m arket has 
been opened by E. J. Coyle in the 
Keys building on Main street.

Nine New Readers of the Tradesman.
The following new subscribers have 

been received during the past week: 
Dr. Louis Barth, Grand Rapids. 
Kent P rin ting  Co., Grand Rapids. 
C. P. Denm an, Detroit.
W alter C. Leach, B attle Creek.
W. B. Conner, Belding.
John C. Hicks, St. Johns.
George C. Thom son, Grand Rapids. 
W. A. Sack, Boyne City.
Charles C. Kern, W hitehall.

M aster circum stances or circum 
stances will m aster you.
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E ssential Features of the  Grocery 
Staples.

Sugar—The m arket is 10c higher this 
week and further advances are looked 
for in the near future. Jobbers hold 
cane granulated at 5.65 and beet g ranu
lated at 5.45.

Tea—The m arket has been quiet 
during the week, with practically no 
changes of any kind. The leaders are 
still Indias, Ceylons, Form osas and 
Javas. Prices throughout rem ain un
changed. T he only weakness is in 
lower grades of tea.

Coflfee—The m arket has had a very 
quiet week. The situation shows no 
very great change during the past 
week, but certainly no increase in firm
ness. In fact the general m arket con
dition can be said to be easier. Milds 
have gone off perhaps y ic during the 
past week. All of the above refers to 
coffee sold in a large way. The job
bing m arket for roasted coffee is un
changed with a fair demand.

Cheese— Cheese is in small supply 
and quiet demand. Prices are steady.

Dried Fruits— Business is slow in 
m arkets all over the country a t this 
stage of the season, as it is more or 
less a “between hay and straw ” per
iod. Consumption is also light dur
ing the hot sum m er m onths. Prices on 
1929 California dried fruits have not 
yet been formally announced by pack
ers, and it is not certain  just when 
they will be issued, though they are 
expected most any day. F ru it crops 
in California this year will be both 
short and late on account of unusual 
weather, and it is now generally esti
m ated that m ost varieties of dried 
fruits will not be ready for m arket un
til about three weeks later than the 
norm al date. T his extends the period 
during which consum ption m ust be 
supplied by spot goods, naturally, 
which puts holders of 1928 goods in 
an apparently favorable position until 
new crop arrives. Q uotations on spot 
dried fruits were well m aintained last 
week and no im portant variations are 
to  be noted. Peaches continued to 
move in good volume, while prunes 
and apricots were quiet, and the situa
tion unchanged. Crop prospects abroad 
have been followed interestedly by the 
trade here, as they will have an im
portant bearing on the m arkets in this 
country. Prospects for the prune 
crop in Yugoslavia this year are un
certain and reports from  there indicate 
that estim ates of the quantity of dried 
prunes to  be exported are being re
duced due to infection by insect pests. 
Conservative estim ates place the ex
port surplus at from 19,800 to  22,000 
short tons, and th is estim ate m ay be 
further reduced if w eather conditions 
are unfavorable during the harvesting 
season.

Canned Fish—A little m ore business 
is in prospect, but the week’s sales 
have not been specially heavy. E n 
quiry for salmon has been a b it better, 
and actual orders for goods for im
mediate shipm ent have been slightly 
more num erous. Prices on all grades 
of salmon have been steady, the fancy 
grades showing the g reatest firmness. 
I t  is a little too early for reports of 
value on the Alaska, 1929 pack, which 
started  in Bristol Bay tow ard the  close 
of last month. A smaller pack of reds

is expected in th at area this year as 
compared w ith last, and indications on 
the opening day appeared better for 
the m arketing of the pack than they 
did in 1928. T he Columbia River 
salmon pack is below that of the same 
date last year.

Canned F ru its—The fruits situation 
has been especially interesting. After 
a long controversy, peach canners and 
grow ers in California decided that u n 
der the conditions of supply in raw 
m aterials this season as a consequence 
of the short crop following the frosts, 
there was no practicable agreem ent 
possible, and that each canning com
pany will enter the field on its “own.” 
Canners have been buying a t the $80 
price set by the California Canning 
Peach Growers, and the latter is now 
entirely sold up on its year’s tonnage 
at $80 for No. 1 fruit and $50 for No. 
2s. There are many factors in the 
trade which are of the opinion that de
spite the shortage it was inadvisable 
to have made the cost so high in view 
of the ultim ate retail sale of the prod
uct, for which a trem endous m arket 
was created by the attractive prices 
that have prevailed this year. The 
apricot situation has not developed so 
fully, the crop being late. H igh prices 
are expected, however, as a reflection 
of the peach situation.

Canned V egetables—Canned vege
tables have been quiet this week. Some 
weakness in prices on some item s has 
been noted, but in general the tone of 
the m arket has continued steady.

Beans and Peas—'Demand for all 
varieties of dried beans and peas con
tinues very quiet, w ithout change in 
price.

N uts—The Sicilian almond m arket 
has been on the advance this week on 
spot almonds, presum ably on account 
of large buying for im port by one of 
the European countries. O ther world 
almond m arkets were quiet, all of the 
1928 crops having been distributed and 
offerings having come to an end. Ta 
Turkey, the Levant filbert m arket has 
skyrocketed, following an opening that 
was generally believed to have been 
too low, being probably speculative. 
Some bullish reports have been com
ing from Turkey regarding all sorts 
of ailm ents that are supposed to be 
affecting the filbert crop, but such 
statem ents have not been verified. In 
the local m arket, developm ents have 
been lacking and quiet has continued 
to prevail. All holdings of nuts, shelled 
or in the shell, are light, and demand 
is restricted. Prices have been steadily 
m aintained and no fluctuations of im
portance have taken place. The prob
lem of tariff increases has made for a 
slight feeling of uncertainty in the lo
cal trade, and some buying has been 
postponed on account of the varied 
possibilities.

Olives—T he m arket in Seville has 
firmed up considerably recently, with 
sellers independent. L arge sizes are 
scarce. T here are 599,000 hogsheads, 
original packages, in the warehouses 
of this Country, which insures a supply 
for this season. Fairly  good asso rt
m ents are being offered on the local 
m arket and larger sizes are becoming 
scarcer. T he bottling trade has been 
quite busy and some ra ther heavy 
sales have been reported by some.

Prices are quotably unchanged with 
the tone of the m arket steady.

Pickles— Sales of pickles and relishes 
have been heavy this week, with sweets 
predominating. Large shipm ents of 
Southern grown cucum bers have been 
made to all N orthern  m arkets, the 
greater portion being used for table 
purposes. A considerable quantity has 
been made into over-night dills, so,d 
principally in New York and other 
large cities. New dill pickles should 
arrive on the m arket in Septem ber and 
October. The sale of this variety *s 
constantly increasing am ong all classes 
of people. The heaviest sales are made 
in bulk, which shows that bulk pickles 
are popular with the consumer. Prices 
continue firm, with little change.

Rice—As was generally expected the 
recent advances in rice have served to 
slow up demand to some extent. Busi
ness during last week was largely of 
routine character and of a nature in
dicating profit taking on the part of 
second hands. In view of conditions 
prevailing in the prim ary m arkets this 
can only tend, of course, to place the 
m arket into a larger technical position 
later on. At this writing the m arket 
may be described as moderately active 
but firm and renewed dm and of even 
m odest proportions is expected to 
bring about further advances.

Salt F ish—Salt fish of all kinds are 
moving slowly on the local m arket, 
as demand is always light during the 
summer. In the 1928 line of salt fish 
stocks on hand are well sold up, and 
assortm ents held by the various big 
jobbers and wholesalers here are pretty  
much broken up. Such a condition 
lends a firm tone to the m arket in the 
face of a limited demand. Similarly, 
stocks of 1929 spring mackerel from 
Ireland are small and firmly held. Ar-> 
rivals to date have not been large and 
demand has already taken a good por
tion of the total amount. Prices have 
not changed during this week.

Syrup and M olasses—The demand 
for sugar syrup is quiet, as it always 
is at this season. Production is still 
light, however; the m arket remains 
firm. Compound syrup is also in light 
demand, but the m arket practically re
mains steady as to price. Molasses is 
moving in a sort of hand to  mouth 
v/ay, with some pressure to sell, but 
not much price cutting.

Review of the P roduce M arket.
Apples— H arvest, $3.50 per bu.
A sparagus— Home grown, $1.40 per 

doz. bunches.
Bananas—6^@ 7 c per lb.
Beets— Hom e grown, 60c per doz. 

bunches.
B utter—The m arket is unchanged 

from a week ago. Jobbers hold prints 
at 43c and 65 lb. tubs a t 42c.

B utter Beans—$4 per bu. for home 
grown.

Cabbage—$1.60 per bu. for home 
grown.

Cantaloupes— California stock is held
as follows:
Jum bos, 45 ____________________ $4.50
Jum bos, 36 ---------------------------------4.25
Flats ____________________________L75

C arrots—Hom e grown, 40c per doz. 
bunches.

Cauliflower—$3.50 per doz. for 111. \ 
Celery—H om e grown, 60c per bunch.

Cherries—$3.50 per box for Calif.; 
$3 per 16 qt. crate for home grown 
sweet and $2.50 for sour.

Cocoanuts—90c per doz. or $7 pet 
bag.
Cucumbers—$1.50 per doz. for home 
grown.

C urrants—$2.25 per 16 qt. crate.
Dried Beans—Michigan jobbers are 

quoting as follows:
C. H. Pea B e a n s --------------------- $8.60
Light Red K id n e y --------------------- 8.75
Dark Red K id n e y --------------------- $8.80

Eggs—'Undergrade eggs, which are 
plentiful, are still weak and hard to 
sell. Fine fresh eggs, which are not 
so abundant, are wanted at firm prices, 
but without material change for the 
week. Local jobbers pay 30c for 
strictly fresh, candled.

E gg P lan t—15c apiece.
Garlic—23c per lb.
Green Corn—30c per doz.
Green Onions— Shallots, 40c per doz.
Green Peas—$3 per bu. for home 

grown.
Green Peppers—60c per doz.
Honey Dew Melons—$3 per crate.
L e m o n s — Ruling prices this week are

as follows:
360 S u n k is t____________________ $8.00
300 S u n k is t_____________________ 8.00
360 Red B a l l ----- ----------------------- 8.00
300 Red Ball ___________________ 8.00

L ettuce— In good demand on the 
following basis:
Im perial Valley, 4s and 5s, crate $4.50
Garden grown, per b u . ---------------90c

Limes—$1.25 per box.
M ushrooms—65c per lb.
O ranges— Fancy Sunkist California 

Valencias are now on the following 
basis:
126 ____________________________ $7.25
150 _____________________________ 7.25
1 7 6 _____________________________ 7.00
200 _____________________________ 6.50
216 _____________________________ 5.75
252 ______________________________5.00
288 ______________________________4.50
324 _____________________________ 4.25

Onions—Texas Bermudas, $2.25 per 
crate for yellow and $2.50 for white.

Parsley—$1 per doz. bunches.
Peaches — E lbertas from Georgia 

command $5 per 6 basket crate.
P ieplant—Hom e grown is now in 

m arket, comm anding $1.25 per bu.
P lum s—$3.25 per 4 basket crate for 

Calif.
Potatoes—$5.50 for V irginia stock.
Poultry— W ilson & Company pay

as follows:
H eavy fo w ls -------------------------------- 25c
Light f o w l s -------------------------------• 20c
Heavy b ro ile r s ----------------------------- 30c
L ight broilers ------------------------------20c

Radishes—20c per doz. bunches.
Spinach—$1.20 per bu.
Straw berries—Hom e grown, $3 for 

16 qt. crate. T he crop is about all m ar
keted in this vicinity, but shipm ents 
from N orthern  M ichigan will come in 
for some time.

Veal Calves—W ilson & Company 
pay as follows:
F a n c y ___________________________ 21c
Good __________________________  17c
M e d iu m _________________________ 14c
P o o r _____________________________10c

W aterm elons—40@50c for Florida 
or Georgia grown.
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GONE TO HIS REWARD.

A. C. Neilson, West Branch Grocer 
and Banker.

All business places in W est Branch 
were closed from  2 until 5 o’clock, 
Monday afternoon while the services 
for the late A. Charles Neilson were 
being held. And, on every hand were 
heard words of appreciation for this 
beloved citizen, whose kind acts and 
friends were legion.

H undreds attended the funeral ser
vices, and o ther hundreds came to  the 
Neilson home, to pay a last tribute of 
respect to this good man, who for 
alm ost half a century had been one 
of the leading citizens of this city and 
county, during which years he was 
ever identified with the progress and 
well-being of W est Branch and Oge
maw count}'. These hundreds came 
not only from W est Branch, but from 
its vicinity, and even many miles away 
—for everyone who really knew A. C. 
Neilson, knew him as a friend.

Floral pieces were so many and so 
beautiful; messages of appreciation of 
the good Mr. Neilson did during his 
life were without num ber; and on every

A. C. Neilson.

side were words of regret and sorrow 
at his passing.

Summoned July 3, by the Grim 
Reaper, while engaged in silencing an 
alarm which had sounded in the State 
Savings Bank, he left the stage of life, 
as he m ight have wished it, simply the 
ceasing of his heart to function. Mr. 
Neilson had been troubled with a 
heart affliction for some time. Few 
were aware of the seriousness of his 
condition and his demise came as a 
severe shock.

E m barking in his early manhood, in 
a m ercantile career, in the pursuit of 
his chosen vocation, he brought to 
bear a tireless energy, an indomitable 
spirit of industry, an independence of 
thought, an unsw erving sense of honor 
and a lofty sense of idealism, which 
combined to make him one of the m ost 
successful business men of this sec
tion of the State and to impress him 
with a superb quality of leadership 
am ong his fellowmen. Shrewd and 
sagacious in business m atters and ever 
on the lookout for legitim ate invest
m ents, he acquired a large competency 
of this world’s goods, as well as the 
larger fortune of the m erited universal 
esteem  of all who knew him.

Confirming the faith which his fel
lowmen placed in him, he filled m any 
offices of trust, including president of 
the M ichigan Retail Grocers and Meat 
Dealers Association, alderman, m em 
ber of the board of education, president 
of the tri-county fair, and was serving 
as chairman of the board of county 
road commissioners a t the time of his 
death.

H e had not reached the proverbial 
“three score and ten years,” but was 
stricken a t the time of an apparently 
vigorous manhood, and while engross
ed in the m yriad duties of a ceaseless 
activity in the interests of the com
munity. H e had little patience with 
any hesitancies. In  the numerous 
duties and problem s th a t arose, Mr. 
Neilson could be depended upon to  as
sume his share of the responsibilities 
and could readily sense the quickest 
way to  accomplish the desired results.

Mr. Neilson was born in Caledania, 
O ntario, January  29, 1866 and came to  
W est Branch a t the age of twenty 
years. H e saw W est Branch and 
Ogem aw county develop from the 
days when the lumber industry was 
im portant to a county with good high
ways, m odern schools, fine farm s and 
prosperous towns.

For nearly half a century he was a 
part of the  business life of our com
munity, having engaged in the jewelry 
and grocery business and in the later 
years became connected with the State 
Savings Bank, which institution he 
served as president a t the time of his 
death. D uring all these years, he was 
ever a friend and counsellor and was 
never too busy to  give an audience to 
those who sought his guidance in theT  
affairs, and m any are the successes of 
other persons which may be traced di
rectly to  his counsel and guidance in 
their hour of need.—W est Branch 
Herald.

Remarkable Selling Campaign Pulled 
Off By Lowell.

W e have in Lowell an organization 
with a mem bership of 150 business and 
professional people, known as the 
Lowell Board of T rade; organized for 
the purpose of encouraging friendly 
business relationship, to  aid and assist 
in m aintaining a m arket for the abun
dant crops and the wealth of live stock 
grow n and raised in the surrounding 
trade territory . Practically  every civic 
enterprise is fostered within the or
ganization, through their efforts many 
worthwhile projects have been in tro 
duced, each in itself a business stim u
lant w orthy of emulation.

E arly in the spring of 1929 the 
board of directors m et and appointed 
a comm ittee to be known as the better 
business committee, w ith instructions 
to spare no expense in entering  into an 
advertising campaign w orthy of recog
nition; a campaign which m ight en
courage the business people to  become 
more active in proving to the m arket
ing public th a t Lowell is a good place 
in which to  trade.

T hree special bargain days, one in 
April, one in May, one in June were 
advertised th rough  the  local press, 
through the mail and by intensive bill
ing from  house to  house; completely 
covering the entire trade territory.

T he bargains offered were upon

worthwhile merchandise and reliable 
service; the buying public responded 
100 per cent, “from the first even unto 
the last.”

As a special inducement and trade 
invigorator it was proposed that the 
business people offer with each cash 
sale of one dollar, and for every dollar 
paid on account, a ticket entitling the 
holder to participate in the closing 
event of the campaign to be held on 
Thursday, June 27, when an autom o
bile would be given away absolutely 
free. This project was agreed to and 
to show their willingness to support 
the same, offered and gave on W ednes
day of each week two tickets instead 
of one.

Nearly 200,000 tickets were issued.
The day of the presentation arrived 

with lowering clouds which threatened 
to  prevent holding an outdoor m eeting; 
the crowd, however, arrived early, and 
the program  was carried out as adver
tised. A band concert by the Am eri
can Legion band, a game of base ball 
between the Fox Colored Giants and 
the Fineis Oils, which ran into over
time and lasted up until 7 o’clock p. m. 
the hour set for the presentation. Re
creation park was the scene of action; 
every inch of parking space along the 
main street was filled, likewise all 
streets intersecting. The thorough
fare leading to the park was a jam of 
vehicles and pedestrians; a crowd esti
mated at four thousand was on hand 
when the parade led by the band, fol
lowed by a large truck bearing a large 
iron can in which reposed the coupons 
incident to the occasion, board officials 
in cars, arrived on the scene.

A broadcasting outfit was installed 
that all m ight hear, brief talks were 
made, a committee to have charge of 
the presentation was selected from the 
crowd by the crowd, the band played 
and all was in readiness to receive the 
announcement of the favored one.

To Miss Hefferan, of Pranell, was 
awarded the coveted gift, a fully 
equipped Essex coach from the sales
room of A. W . Blaser, local agent. A 
m ighty cheer went up from the adm ir
ing throng, the band played “ Every
body loves a winner,” the crowd slow
ly dispersed; some to the shopping 
center, some to the movies, some to 
the free dance at the ford garage.

T he success of the advertising cam
paign is an assured fact; a new and 
lasting friendship has been established 
between the business people of Lowell 
and those who find it most convenient 
to  m arket there; in a m ost convincing 
m anner it has been dem onstrated that 
the rural communities have much in 
common.

A nother advertising plan is in the 
m aking. E. R. Kriffin,

Sec’y Lowell Board of Trade.

A Question To Real Estate Men.
I t was more than a year ago th a t 

someone who had heard one of my 
lectures, regarding the practices and 
dangers of the chain stores in any 
community, recommended that I be 
asked to  speak before the Grand R ap
ids Real Estate Board. But the re
quest, I am told, was tabled on the 
ground th a t the chain store was “a 
good th ing  for the real estate m en.” 
T he claim was supported by the a rgu 

m ents that the chain stores always 
took the choice locations, paid the best 
of rents and paid them  promptly. 
Therefore, the chain stores were “a 
good thing for the  real estate men,’’ 
regardless of their effect on other lines 
of business; and, therefore, the real 
estate men could not afford to be influ
enced in any way against them.

Now th at K roger has bought 
Thom as stores, bringing about any 
num ber of duplications of location in 
Grand Rapids, I am wondering where 
the realtors and o ther real estate  men 
are comnig in? Do these gentlemen 
know how m any comm unities have a 
Thom as store and a K roger store next 
to each other or directly across the 
street from each o ther? And do they 
expect th a t the K roger people are go
ing to operate these duplications in
definitely? If not, there will be a lot 
of vacant stores in Grand Rapids after 
a while, and some already are now ap
pearing. F o r instance, on Plainfield 
avenue in the heart of Creston Heights.

I would like to ask our real estate 
friends, who form erly claimed that the 
chain stores were such a good thing 
for them, to whom the real estate men 
now propose to  ren t these sto res? This 
is som ething to  think about if you are 
in the real estate business. If you are 
a m erchant, spring it on the real es
tate man whom you m ay know to be 
sym pathetic tow ard the chain store for 
business reasons. I t  will be som ething 
for hi m to think about with good cause.

T he moral of all th is is simple— 
think twice, aS a business man, before 
you say that the syndicates are a good 
thing for you. T im e m ay tell a dif
ferent story, in which case you may 
have to  eat some of your own words. 
I ’ll challenge any independent operator, 
be he m anufacturer, wholesaler or re
tailer, worker, farm er or what-havs- 
you, to  show where his independent 
interests are certain of being served 
indefinitely by the chain stores, mail 
order houses and peddlers. I t  just 
naturally  isn’t done. No independent 
is safe, regardless of the nature of his 
business, w ith the constant increase in 
syndicate operators and syndicate vol
ume* W . H. Caslow.

A New Advertising Medium.
Shoe retailers would do well to look 

into the new re tu rn  post-card  author
ized by the postoffice departm ent. This 
card may be mailed w ithout postage, 
the one to  whom  it is addressed guar
anteeing to  pay the postage on receipt 
of the card. T his card is being ex
tensively used in advertising hosiery, 
the back of the card being an order 
blank on which the custom er need only 
check the size, color and quantity de
sired. T his card cuts down the cost 
of re tu rns enormously, for instead of 
placing re tu rn  postage on every card 
you mail out you pay only for those 
which are re tu rned  to  you by cus
tom ers.

T ry  out one of these new cards next 
time you send out a special offer. Your 
postm aster will give you all the in
form ation you need about the use of 
such cards.

Success comes by inches, not by 
leaps or bounds.
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SUCCESSFUL SALESMEN.

John H. Millar, Representing Na
tional Candy Co.

John H. Millar was born in C harles
ton township, Kalam azoo county, May 
27, 1857, his m other being of English 
descent and his fa ther’s ancestors be
ing Scotch. Tw o years later he ac
companied his parents to Detroit. 
From  the age of 5 to 16 he attended 
school, when he entered the candy fac
tory of Arne's, Nay & Co., where he 
remained one year. The next two 
years he sailed the Great Lakes sum 
mers, occupying the positions of look
out and watchm an, and working win
ters in the candy factory of Thorp, 
Haw ley & Co. H e then returned to 
Kalamazoo county and spent three 
years on the farm. T iring  of rural p u r
suits, he came to Grand Rapids in 1879, 
entering the employment of the then 
firm of Putnam  & Brooks within an 
hour after reaching the city. H e 
worked a year in their factory, sailing 
on the Lakes the following sum m er 
and re turning to his form er position 
in the fall. A year later he took

John H. Millar when he entered the 
factory of Putnam & Brooks in 1879.

charge of the city wagon, selling 
oysters w inters and doing general 
delivering summers. In  1883 he took 
the position of city salesman for the^ 
house. In  1894 he became outside 
salesman, which position he held 
thirty-five years. Jan. 1 of this year 
he was given a portion of the city 
trade. H e had gotten fairly started 
when he was forced to  go to the hos
pital and undergo a critical operation 
for gall stones. H e w ithstood the op
eration wonderfully well and is now 
convalescent a t his home, gathering 
strength  to resum e his form er position 
with the house.

Mr. Millar was m arried April 28, 
1887, to Miss M attie Turner, who was 
sample room clerk for Putnam  & 
Brooks. They reside at 1411 Byron 
street. They have two children. 
W illiam  Irvin, 41 years old, who trav 
eled ten years for the N ational Candy 
Co., but is now on the road for the 
Mueller Furniture Co., covering all the 
available trade from the Mississippi 
Valley to the A tlantic Coast. H e  is 
m arried and has three children. T he 
youngest child was born May 27, 1927,

which happened to be his grandfather s 
birthday. The other child, Gertrude, 
is in the foreign departm ent of the Old 
K ent Bank, having charge of the issu 
ing of traveler’s checks.

Mr. Millar has been a m ember of 
Grand Rapids Council, No. 131, U. C. 
T., having served th at organization oif 
the Executive Committee three years.

Mr. Millar attribu tes his success as 
a candy salesman to strict attention 
to details, such as selling seasonable 
goods—for instance, avoiding nut meat 
candies in warm weather. He also be
lieves that when a promise is made to 
a custom er it should be lived up to. If 
a grievance is reasonable he prefers 
to give the custom er the benefit of the 
doubt and gives the m erchant credit 
for knowing his wants, preferring to 
m iss three orders than to sell one or
der under pressure. He says that his 
aim is to make regular trips, have a t 
tractive samples and depend on good 
goods and natural demand for his

John H. Millar.

share of the candy business. Mr. 
Millar never missed the early Monday 
m orning train during the thirty-five 
years he traveled on the road nor left 
home without having had a warm 
breakfast. His success is largely due 
to steady work and persistent effort, 
which have been made possible by un
usually good health, he not having 
lost a day by illness for over th irty  
years.

Late News From Grand Traverse Bay.
T raverse City, July 9— Complaint is 

being heard in m any quarters of a 
scarcity of houses for rent. Desirable 
tenants experience much difficulty 
while a ttem pting  to find homes for 
their families. Sales of houses in a 
num ber of instances have been follow
ed by the ejection of desirable tenants.

A considerable num ber of sum m er 
homes are under construction in the 
Glen Lake region of Leelanau county.

The cherry fly has arrived and com
menced its devastating career near 
Old Mission. Farm ers are busily em
ployed in spraying their trees to save 
the crop. T he presence of the fly in
volves much extra labor and expense 
for m aterials and needed apparatus for 
using the same. Cherries which have 
been stung by the flies become wormy.

T raverse City is about to commence 
the erection of two m odern bridges 
over the Boardm an river. Old bridges 
were condemned as unsafe several 
years ago.

W eather during the past week has

been cold and rainy. Students from 
Florida, Arizona. Texas and other hot 
weather states, a ttending the rehearsals 
and concerts of the N ational high 
school orchestra and band at In ter- 
lochen, have suffered much discomfort 
on account of the cold weather.

Arrivals of resorters and tourists are 
increasing in num ber steadily. The 
season prom ises to be a very profitable 
one for hotel and room ing house keep
ers, restauran ts and, incidentally, the 
m erchants. About one hundred resi
dents have opened their homes to ac
commodate visitors seeking lodgings. 
Much extra furniture has been supplied 
by dealers to lodging house keepers.

A large sized sturgeon caught in the 
bay a few days ago and placed in the 
basin of the city fountain a ttrac ts as 
much attention as B arnum ’s fake m er
maid did fifty years ago.

H ighways in all directions to and 
from T raverse City are in prime condi
tion. An auto owner of Grand Rapids 
drove his car from that city to Traverse 
City via M uskegon and Manistee, 
about 225 miles, one day last week in 
four hours, attended the afternoon con
cert of the high school band a t In ter- 
lochen and returned to his home via 
Cadillac within the same num ber of 
hoiys.

F rank Johnson and H ow ard Sweet 
have purchased the Traverse City H o 
tel and will conduct it. Both have had 
experience in the hotel business. John
son will be in charge of the culinary 
departm ent. Sweet will be in the office.

John Lewis, salesman for Lee & 
Cady in the city of Detroit, is spending 
a m onth with relatives in this city. 
Lewis drove a small gas vehicle th ir
teen years in serving custom ers. His 
employers paid Lewis $50 per m onth 
for the use of his runabout in the 
transaction of the firm’s business. 
Finally he sold the derelict for $50 and 
purchased an inexpensive but m odern 
auto. Lewis has been with his pres
ent employer many years.

Claire L. Curtis, secretary and sales 
m anager of the Greilick M anufacturing 
Co., is spending the furniture m arket 
season in Grand Rapids. The company 
m anufactures a large line of tables for 
various purposes and novelties.

A rthur Scott W hite.

Three Queer Peas Starting Million 
Dollar Variety.

Greenville, July 9— From  three pecu
liar looking peas sorted out of two 
quarts of Swedish vetch seed six years 
ago, Dr. W illiam Hansen, a local vet
erinarian and farm er, has developed 
what he styles a “million dollar” va
riety of field peas.

H e now has nine bushels of seed, 
some of which is to  be used in varietal 
tests and the rest distributed to farm 
ers for propagation. M any vines in the 
1928 crop m easured from  six to 12 
feet in length. A fter m aking a 12 inch 
grow th, the plants fell over and ran on 
the ground. N itrogen-bearing nodules 
as large as 10c pieces knotted the roots 
and enriched the soil.

At m aturity  the vines rotted off at 
the surface and were harvested with a 
havrake without cutting. The roots, 
with their loads of nodules, remained 
in the soil.

Changes From Grocery Selling To 
Stock Selling.

South Haven, Ju ly  9— I have sold 
my grocery stock and bakery to a 
young man bv the name of H ow ard 
Tait and his father. Thev will do 
business under the style of T ait’s Gro
cery and Bakery. The young man was 
with me for the past ten years and 
is a fine young man. I think he is 
capable of going ahead. Sold the stock 
and business and leased the store to 
him. I am going on the road for a 
company in Chicago, known as the 
M idland S tates Security Corporation. 
W ill work in the State of Michigan 
only, selling their stock.

J. E. Durkee.

Capital and Surplus $750,000.00 
One of two national banks in 

Grand Rapids.
Member of the Federal Reserve 

System.
President, Gen. John H. Schouten 
Vice President and Cashier,

Ned B. A  hover 
Assistant Cashier, Fred H. Travis

Heinie And His Orchestra
Brunswick Recording Artists 

Delighting West Michigan Dancers 

AT RAMONA GARDENS
(Reed’s Lake, Grand Rapids)

Wonderful Music! Delightful Programs! 
Popular Prices!

Dancing 8:45 until Midnight Every Night 
Except Sunday and Monday
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TREND OF FOOD MERGERS.
I t is no secret th a t the food business 

has for several years been going 
through a series of consolidations. T he 
process really started  when the retailers 
began to  combine into chains. This 
m ovem ent impressed the m anufacturers 
with the im portance of their getting  to 
gether to  distribute as a group, and 
th at in turn  brought g reater com bina
tions of chain stores. Now there is 
serious discussion of a National union 
of wholesale grocers and rum ors of 
further grouping am ong m anufacturers 
and chain stores.

Undoubtedly m ost of these com bina
tions have been developed by men who 
wanted to  make money for themselves. 
T he m ajority of the things done in 
business have th at object in mind. In 
vestm ent banking houses have been 
especially guilty because they have 
come in from the outside of the trade 
and have made profits. However, th at 
also is very hum an and natural. T he 
bankers are merely perform ing the ser
vice for which they are organized. The 
attitude throughout the food trade to 
ward these combinations is largely a 
question of the position of each indi
vidual.

T he tru th  of the m atter is th at there 
has been some unw arranted prom otion 
and there are some evidences of a dis
position to abuse the new power, but 
in the aggregate the general process of 
combining is in the direction of greater 
efficiency in operation and lower costs 
in distribution.

Any profit that may come to the 
new groups will be because the m er
chandising of their products is to  be 
combined to  effect economies in opera
tion. The profits to  individuals from 
the deal will be because stocks will ad
vance or perhaps because the public 
believes that greater profits are to  be 
made from the new set-ups.

No sane combination of this kind 
would attem pt to  increase its profits 
by raising prices to  the consum er, and 
certainly no im portant profit can be 
made by taking anything away from 
the American farm er. In  fact, it is 
significant that the m ost successful of 
these food combinations are those 
where the raw m aterial from the farm 
is but a small part of the base cost.

T he ruthless power of commerce is 
in process of being brought under o r
derly control, where a large part of 
the business structure will be grouped 
so that it will be owned by a great 
num ber of people, and so that it can 
be operated by employes working on a 
profit-sharing basis th at will provide 
about as much initiative as individual 
ownership.

I t  is possible th at the bankers who 
are doing much of this job haven t 
as long a range of vision as that. Most 
of them  are doing each piece of work 
for the compensation they get.

T he ownership of business by mil
lions of people and the new standards 
of employe relationship are definitely 
bringing som ething new into business. 
D uring this process there will be m is
takes and abuses. Some men will fail 
to recognize the responsibility of their 
new power. Probably the public will 
pay too much for some securities. But

in the long run it is a constructive 
movement and out of it will come 
good.

Perhaps the excitem ent a t W ashing
ton will serve a useful purpose, will 
help emphasize the fact th at the men 
in these new places are carrying a large 
m easure of service to  the public. To 
that extent it will be a good thing. 
But if it creates a public attitude of 
blind opposition to  the general reorgan
izing of business, then it will be a 
bad thing.

T he process has gone too far to be 
stopped. T he problem  to-day is how 
to carry through to the stabilized op
erations th at will follow this period 
of change.

CONFIDENCE RESTORED.
For the ra ther sharp change in busi

ness sentim ent, which, after a spell of 
foreboding, has become more cheerful 
again, there are a num ber of im portant 
reasons. The stock m arket is buoyant, 
w heat prices have recovered abruptly, 
money rates are easier, an extreme 
tariff is m ore unlikely and the opera
tions in the key industries continue 
exceptionally active.

T he figures covering the m ajor lines 
of industry for the first half of 1929 
will soon be published, but the evi
dence has been plain for some weeks 
past th at new records would be scored. 
Only in the building branch has there 
been a real letdown, and this, princi
pally, in residential construction. The 
automobile and steel industries have 
undoubtedly set new high m arks in 
production. I t  rem ains to be seen 
w hether m otor sales will be as good 
as anticipated.

W ith  this good news m aking for re 
newed confidence it was not strange to 
see sentim ent improve, particularly 
w ith the upturn in securities, the eas
ing of money rates and the recovery 
in wheat. Farm  product prices, in 
fact, have proved the m ainspring in the 
rise of wholesale comm odity prices 
during the last m onth or so.

Looking into the th ird  quarter, less 
than the usual seasonal slackening ap
pears likely, but crop advices and m on
ey developm ents should prove govern
ing factors. Carloading estim ates fur
nished to  the railroads by commodity 
comm ittees figure 6.9 per cent, above 
those handed in a year ago, with only 
a few decreases noted.

CREDIT MEN TO SERVE TRADE
In  its report to the National Asso

ciation of Credit Men at the close of 
the recent convention, the business ser
vice comm ittee detailed the results of 
its test work in two cities on the 
Coast whereby local retailers behind in 
paym ents were assisted in various 
ways. T he comm ittee explained th at 
offers of assistance were rarely refused 
and the debtors were grateful for the 
help given them  in straightening out 
their affairs. I t  was recom mended that 
the service be established by credit as
sociations in other cities and a num ber 
of advantages were cited for the sys
tem.

Because the credit executive is the 
first to  see signs of trouble, the sal
vaging of custom ers through the local 
credit organization appears to  be an

excellent m ethod of attacking the prob
lem of distribution waste. There are 
retailers who struggle along from year 
to  year, but the real damage is caused 
by those whose time in business is 
very short. If the latter are taught 
how to manage their financial affairs 
and have their m erchandising faults 
corrected, they may become assets in
stead of liabilities to  retailing and to 
their supply sources. On the other 
hand, if the debtor proves through in
vestigation to be in a hopeless condi
tion, then his orderly exit from trade 
is better for all concerned.

The credit bureaus are well placed 
to render very valuable service along 
the lines indicated, and it is to  be 
hoped that they will undertake the 
work that has proved so successful in 
the tests.

TARIFF CHANGE DUBIOUS.
Passage of a new tariff by the special 

session of Congress is now regarded 
as dubious in responsible quarters. 
Since the close vote in the Senate on 
the question of confining the changes 
to  the agricultural schedudes there has 
been an abrupt change in sentim ent 
which progressive business men are 
hailing as an indication that the ab
surd rates jam m ed through the House 
will either be considerably moderated 
or else dropped altogether.

A last effort is being made to argue 
that the increases proposed on m an
ufactured goods are only to compen
sate for the advances put on raw m a
terials from the farm, but in the end 
it should be made evident that the 
agriculturist loses more than he gains 
by such procedure even if the rates 
in his favor actually are effective.

From  the very beginning of this 
tariff m aking there have been three 
highly im portant factors at work to 
produce either a very lukewarm sym 
pathy with increases or else a positive 
dislike of them . These have not been 
present at all or to a similar extent in 
form er situations. They are the fact 
that prosperity, while spotty, has been 
general enough to yield very little 
reason for boosting rates. Secondly, 
the known fact th at overproduction at 
home and not im ports is the cause 
of severe competition. Thirdly, the 
increased importance of export trade 
since we have become mass producers 
and a lending Nation.

STORE MERGER TREND.
E arly  in the year it was freely pre

dicted th at the m erger m ovement in 
the retail field would make considerable 
progress in the ensuing twelve months. 
Money conditions have probably dis
couraged some ambitious plans, but 
there have been enough instances to 
prove th a t the forecast will come very 
near the mark. In  last week’s an
nouncem ent of the purchase by R. H. 
Macy & Co. of the Bam berger store, 
which followed quickly on the news of 
the M arshall Field purchase of F red 
erick & Nelson in Seattle, was seen the 
significant moves which had been ex
pected.

T he New Y ork and Chicago stores 
are leaders in their field, and these 
were the headquarters being watched 
for im portant developments to  signify

the trend. Those developm ents, and 
some others, have pointed to  a careful 
choice of the institu tion  to be added, 
outright purchase of the unit, preserva
tion of the name and good will and 
apparently, the  use of a flexible con
trol system  which does not restric t the 
buyers and o ther store executives so 
long as they produce results desired 
but at the same tim e aids them  along 
the m ost effective lines.

In  retail quarters fu rther expansion 
of the tw o largest retail stores is ex
pected, in which event there will come 
the departm ent store chains on a scale 
to m atch the huge units in industry.

BILLY JONESL
If a Chinese parro t can pass the 

United S tates custom s barriers, why 
not a Filipino goat? W hy not, indeed, 
when both bird and animal belong to 
the private m enagerie of the Secretary 
of State Stim son? T his is the pretty  
problem posed by the action of cus
toms officials at San Francisco in hold
ing for deportation one W illiam  H am 
ilton Bones, late of Manila, where he 
served as official bouncer for Mr. 
Stimson during his service as Governor 
General of the Philippines.

T he literalness with which the De
partm ent of A griculture’s em bargo on 
goats is applied in this exceptional case 
suggests th at Mr. S tim son’s pet goat 
is so unfortunate as to  use the in ter
national language of direct action. 
Therefore his deportation is th rea t
ened as a gate-crashing alien. On this 
hypothesis, it m ay be assum ed that 
Mr. S tim son’s parro t, O ld Soak, es
caped a charge of m oral turpitude be
cause his reputed cussing is done in 
Chinese.

Secretary Hyde, to  whom an appeal 
has been made, has a chance to  earn 
the esteem of all direct actionists by 
seeing that Billy Bones reaches W ash
ington.

GOLD IN CONNECTICUT?
Connecticut has been advertising its 

a ttractions as a sum m er resort, but it 
has neglected to state  that visitors who 
keep their eyes open m ay pick up a 
nugget or tw o of gold large enough 
to  pay their vacation expenses and 
leave a surplus.

I t is a citizen of Pennsylvania who 
has brought this superlative drawing 
card to the attention  of the State au
thorities and the public. H e professes 
to  have found deposits of the yellow 
m etal in a C onnecticut river bed and 
has w ritten to the A ttorney General 
at H artford, asking how he should pro
ceed to file his claim. W hile th at of
ficial searches the sta tu te  books in 
quest of an answ er to  this unusual en
quiry, the discoverer carefully refrains 
from specifying m ore definitely the lo
cation of his strike.

DRY GOODS CONDITIONS.
M ost reports from  retail trade con

tinue to be of the cheerful variety 
Cooler w eather here and there takes 
some of the edge off the buying of 
seasonal goods, but the pre-holiday 
volume ran  very high in the aggre
gate. R egular sum m er lines, together 
with vacation and travel needs, are ac
tive and sales of beach accessories 
are reducing stocks to  a minimum.
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OUT AROUND.

Things Seen and Heard on a Week 
End Trip.

Saturday was another wonderful day, 
but a little too warm for comfort, so 
after making a few calls on Belding 
m erchants we "knocked off” for the 
rem ainder of the day and devoted the 
time to exploration and sight seeing 
on roads new to us. W e were richly 
repaid, because we stum bled on the 
remarkable county road known as the 
Lowell and Lincoln Lake thorough
fare, which we had never traversed be
fore. I t  is wide and roomy, unusually 
smooth for a gravel road, and affords 
scenic views of the F lat River valley 
and the high hills on both sides of 
that stream  which are exceedingly a t
tractive. I do not know w hat the 
thoroughfare has to offer N orth  of 
M 44, hut between 44 and Lowell—a 
distance of about ten miles—it is cer
tainly one of the m ost rem arkable sec
tions of gravel road in Michigan.

In calling on the Belding H ardw are 
Co., the proprietor rem arked: “You 
can say that Belding is one of the 
cleanest and sweetest towns in the 
country.” “ I have said that very th ing  
so many times,” I replied, “that if I 
were to repeat it again, Belding people 
would just naturally accuse me of lack 
jf  originality.”

The silk mills usually shut down 
from two to  four weeks during the 
sum m er m onths for repairs. This year 
business is so good with the various 
silk factories that they are shutting  
down only one week—greatly  to the 
satisfaction of both employes and local 
business men. I was told that the re
frigerator and casket factories were 
also running pretty  close to  100 per 
cent. This means that business con
ditions in Belding are very satisfactory. 
I did not hear a single complaint while 
I was in the city.

I was sorry not to see E. C. Lloyd, 
the dry goods m erchant, who was 
spending the week wdth friends in 
Pennsylvania. H is son greeted me 
pleasantly and did me the honor of 
renewing his subscription, which his 
father would have done with equal 
graciousness and alacrity.

A single feature of my calls on the 
trade is that I am seldom asked to dis
continue a subscription unless the sub
scriber happens to be retiring  from 
business. I t  is sometimes a little dif
ficult to  induce a m erchant to become 
a reader of the T radesm an, but as 
soon as he begins reading the paper 
and becomes interested in the plans 
we work out for the im provem ent of 
business conditions and the advance
ment of the m erchant he becomes so 
attached to the publication that he 
seldom thinks of doing business w ith
out it.

Lam ont had a home coming July 4 
for the first time in the history of the 
village. The affair was attended by 93 
people and proved so enjoyable that 
it was unanimously decided to make 
the event a regular annual feature here
after. Am ong those present was an

old couple who were m arried July 4, 
1866 — sixty-three years ago. The 
happy husband said he had always 
gotten  along with his wife fine—“by 
perm itting her to have her own way.
I think this program m e finds a coun
terpart in the experience of the aver
age husband nowadays.

Frank  T. Hulsw it, President of the 
Am erican Com monwealths Pow er Cor
poration, came to  Grand Rapids July 
4 and remained until July 7, when he 
left for Minneapolis, accompanied by 
his wife and younger son. H is com
pany purchased the Minneapolis ga§ 
plant five weeks after he learned it was 
for sale. F rom  M innesota the party 
will proceed to  Bangor, Maine, where 
the older son is superintending the 
construction of a new gas plant to re
place the one purchased by the H uls
wit company a few m onths ago. N o t
w ithstanding the marvelous success he 
has achieved in the field of public 
utility exploitation, Mr. H ulsw it is the 
same old “F rank” we all knew so well 
and loved, admired and trusted  so com
pletely as a boy, young man and m a
ture business man before he left Grand 
Rapids to find a place for himself 
am ong the financial giants of the 
m etropolis. So far as my knowledge 
goes, M ichigan has never before p ro
duced a man who could lose eight mil
lion dollars in a single day through 
the treachery of supposed friends, back 
off, take heart and double his lost for
tune inside of forty  months. If the 
people ever decide to designate the 
m ost rem arkable man Michigan can 
boast, my vote goes to F rank T. 
Hulsw it.

F rom  high financial sources comes 
the report that the W illys-O verland 
Co. is now dom inated by the Contin
ental and Commercial hanking group 
in Chicago, and that the latter are 
negotiating to bring the Packard M o
tor Car Co. into a m erger of some 
kind. T he Packard m anagem ent have 
repeatedly stated that they never would 
consider a m erger with any other com
pany and I believe they will stand by 
that statem ent, no m atter what may 
happen. T hey do covet the plant of 
the Reo M otor Car Co., because it is 
so extensive and complete in every de
partm ent. They fully realize the popu
larity of the Reo on account of itá 
strength  and durability, but deplore 
the weakness of the engineering de
partm ent of the Reo Co. and believe 
that by putting Packard  engineers in 
the Reo plant they could produce a 
car ranging from $1,000 to  $1,500 
which would be a world beater in that 
class. They do not care to enter the 
lower priced field above mentioned 
with a Packard, which now dominates 
the field in the $2,000 to $10,000 class, 
but would like to be in a position to 
m arket a car constructed under Pack
ard auspices with the Reo name. 
W hether this ambition will ever be 
realized I have no m eans of knowing, 
hut I believe that such an arrangem ent 
would be an adm irable one—from the 
standpoint of Packard  stockholders 
and Reo drivers.

I asked Frank  Hulsw it, when he was 
here last week, what car dom inated

the situation in New York, so far as 
wealthy people are concerned. He 
said very emphatically that the high 
priced Packards of special design rang
ing from $6,000 to $10,000, were a l
most the only cars seen at the clubs 
composed of wealthy people of dis
crim inating judgm ent. In a group of 
100 cars ninety would he Packards and 
the rem ainders Cadillacs and Lincolns. 
Pierce-A rrow s are no longer in evi
dence to any extent, due to the changes 
in m anagem ent and methods.

Independent motion picture ex
hibitors are organizing a campaign, di
rected to mem bers of Congress, pro
testing  against what they characterize 
as monopolistic dealing on the p a rt of 
motion picture producers which own 
their own chains of theaters. It is be
ing charged that discrim inatory prac
tices on the part of large producers 
prevent free competition on the part 
of independent exhibitors. T he cam 
paign, although given practically no 
publicity, has proceeded far enough so 
that investigations probably will be 
undertaken by the D epartm ent of J u s 
tice to ascertain w hether com binations 
of big motion picture producers, each 
with its chain of theaters, violate the 
an ti-tru st lows.

T he Federal T rade Commission is 
about to undertake a system atic cam 
paign against fraudulent advertising, 
particularly of extravagant claims for 
patent medicines, cures, etc. The 
newspapers or magazines publishing 
these advertisem ents will he solicited 
to refrain from carrying such adver
tisem ents and action may he taken 
against those which refuse.

Certain studies by the D epartm ent 
of Commerce, notably in the Louisville 
grocery survey, suggest th at loose 
m ethods of extending credit to retail 
custom ers are responsible for a large 
percentage of failures of small retail 
stores. Special emphasis will be given 
this subject in future retail surveys 
conducted by the D epartm ent of Com
merce.

In  m eandering out of Lam ont July 
4 I followed a dirt road running 
parallel with U  S 50 and rediscovered 
the old town of Bass River. Greatly 
to m y surprise, I found A. J. W hite 
still doing business in a store he 
erected forty-eight years ago. Mr. 
W hite was 69 years old April 24, but 
does not show his age. H is nearest 
com petitor is at Allendale. The gravel 
company which has been operating so 
extensively in that locality for several 
years has widened Bass River at the 
m outh so as to enable it to load scows 
which convey the m aterial to trans 
lake vessels at Grand Haven. I have 
noticed the tug and scows in the river 
for years, but had no idea where the 
gravel came from. Mr. W hite told me 
the gravel corporation had purchased 
all the land it could obtain around 
Bass River, which will prolong the 
life of the company alm ost indefinitely.

In line with what I said under this 
heading last week on the subject of 
the handicap m ercantile houses suffer 
who send buyers to the E astern  m ar

kets to be entertained by m anufactur
ers and factory agents, I wish to  re
cord my own experience in connection 
with the entertainm ent handicap. 
W hen I engaged in the printing busi
ness in 1883 I immediately decided I 
would never perm it myself to be placed 
under obligation to any man who had 
anything to sell. I reached this con
clusion as the result of noting the 
comparatively large sums the repre
sentatives of outside paper and ink 
houses expended in entertainm ent 
every time they come to town. W hen 
I saw a half dozen pressm en picking 
their teeth in front of the M orton 
House I knew a certain ink salesman 
was in town. Likewise when I saw a 
num ber of printing foremen gathered 
at the hotel I knew a type salesman 
was here. The same condition applied 
to paper buyers when paper salesmen 
were in town. W henever I was invited 
to dine with a salesman in our line, I 
always replied: “ I want prices—not 
dinners.” As a result, I was able to 
buy anything we needed in the p rin t
ing line at 10 to 20 per cent, less than 
the shops did which perm itted their 
employes to be bribed by dinners, 
drinks and cigars. For many years I 
bought a very popular ink (N ubian) at 
60 cents per pound, while every other 
office in town was paying $1 for the 
same article. It is still the custom  of 
some men to accept courtesies from 
the salesmen they purchase goods 
from, but the employer pays for the 
entertainm ent — frequently ten tim es 
more than the original cost. The ac
ceptance of favors by a buyer places 
him under such obligation to the seller 
that he cannot consistently object to 
any price made him on the goods he 
buys.

I had this same proposition out with 
the Goes L ithographing Co. more than 
th irty  years ago. W henever I went to 
Chicago the sales m anager always in
sisted on my accepting his company 
and paying bills for entertainm ent 
which I could not afford to buy. I  
never accepted any courtesies from 
him and finally said: “W hy not stay 
away from me when I am in Chiicago 
and give me the benefit of what you 
would thus save in time and expense 
by reducing your prices on goods sold 
to the Tradesm an Company?” “P e r
fectly agreeable to me,” he replied, 
“from now7 on your purchases will be 
billed at 10 per cent, less than any of 
your com petitors who accept our hos
pitality can obtain the same goods from 
us.” This saving has m eant thousands 
of dollars to my company, because our 
purchases have amounted to  large 
sums for many years. E. A. Stowe.

Mirrors Enjoy Better Sales.
Increased use of m irrors by building 

constructors and interior decorators 
and the strong  influence of the m od
ernistic vogue are outstanding influ
ences in the m irro rtrade. W hile price 
competition had been keen, reports in 
dicate that m irror sales for the half- 
year period are ahead of last year and 
the outlook for Fall is described as 
good. A development which has a t
tracted considerable attention  is the 
use of coloros in m irrors, new enamel 
processes being used.



10 M I C H I G A N  T R A D E S M A N
J u ly  10, 1929

NATIONAL W EALTH.

I t  Is  Frequently  Found in Neglected 
Sources.

I t m ay appear to  some who are un
familiar with the spirit and method of 
research that research into small 
things may at times be trifling. No 
“unknown” is trifling in honest re 
search. To the scientist every strange 
field is as the rainbow, with always the 
hope and possibility of the pot of gold 
being at the end.

The little tom ato seed was a waste
of the catsup industry un til chemists
found a way to1 ex tract ilfcs -oil. To-day
this oil iis used as food ;an<1 in making
fine soa;)s. The kernel of the seed of
the apricot wa:s a waste of the apricot
industry until chemists ftiund a way
to free it from its bitter princif»le. To-
day the apricoit kernel, ta sting nearty
like the almorid. is used in flavoring
macarocms. 1'h e  seeds of th<* raism
were a waste with the eeded raisin
industry until chemists fcnmd a way
to use 1them. The oil of the seed is
comparable in taste with the raisin, and 
work is now being done in spraying 
this oil on the seeded raisins to keep 
them soft and fresh until consumed.

Until only a short while ago the pan
creas gland of the slaughtered calf 
and hog of the packinghouse was only 
a minor edible by-product, called 
sweetbread when used as food. Then 
medical research found in the gland the 
marvelous substance called insulin 
which relieves human kind from suffer
ing and death from diabetes.

In these days of rapidly moving evo
lution in industry—and the farm er 
must draw a lesson from it—one can 
never tell but that the humble and 
little respected by-product of to-day 
m ay be a main product to-morrow . 
The m anufacturing industries can show . 
hundreds of examples of this. The 
cornstarch industry started out to 
make cornstarch for cooking and laun
dering. Then science showed how to 
make glucose from the starch. Then 
someone conceived the idea that the 
oil of the germ  had a ttributes of the 
comparatively costly imported olive 
oil.

To-day glucose, corn syrup, and corn 
oil are main products of the corn re
fining industry. There was a time 
when this industry dumped into the 
river all of the corn kernel that was 
left after the starch had been removed. 
To-day these form erly utterly wasted 
by-products are livestock food, selling 
for well up into the millions a year.

O ur chemical laboratories point out 
to us an age of cellulose, which chal
lenges our imagination. W hat is cel
lulose? This is the substance—con
sisting of the three chemical elements 
carbon, hydrogen, and oxygen—which 
is the principal part of the solid frame- 
work of plants. The wooden floors we 
walk upon, the newspapers and m ag
azines and books we read, corn cobs 
cornstalks, wheat straw  and oth'-r 
straw s—these and myriad o ther things 
are largely cellulose. Chemically, cel
lulose is very similar in composition 
to  cornstarch and the sugars; it con
tains the  same elem ents and is con
vertible into sugars by the action of 
heat and acid.

Cotton is nearly pure cellulose. The

chem ist already knows how to make 
rayon and artificial silks out of cellu
lose from cotton linters, cornstalks, 
etc., and industries of great size have 
sprung up to m anufacture them . W ho 
can imagine the future in store for the 
humble and lowly cornstalk? I have 
seen a beautifully printed and bound 
book entitled “ Farm  Products in In 
dustry,” the  paper of which was made 
mainly of cornstalks. I have read 
farm  journals printed on paper the 
most costly part of which had been re
placed by cornstalk pulp. I have 
handled samples of insulating and 
building board made of cornstalks, 
some as porous and light as cork and 
some alm ost as hard and dense as iron.

W ho can say now, in view of the in
dustrial beginnings already made, what 
part cornstalks, now w orth  $2 a ton 
for their potash and $3 as feed, will 
play in the building construction and 
heat and cold insulation of the future? 
Some day our books and daily news 
may come to us on cornstalk paper.

Not long ago the idea was conceived 
of m anufacturing the bagasse of the 
sugarcane mill into insulating board. 
To-day an enorm ous business stands as 
a m onum ent to  that idea, to  the in
genuity of private business, and to the 
co-operation of the United States de
partm ent of agriculture and the ca
pacity of its scientists. Bagasse is the 
pulp of the sugar cane left after the 
extraction of the cane juice. The 
sugar mills form erly used it as fuel for 
the mills. To-day the bagasse pressed- 
board industry takes not only all the 
bagasse it can handily get in our South, 
but is im porting it from Cuba and is 
also looking for other m aterials to 
utilize. Bagasse board has been sell
ing for $100 to  $125 a ton, as against 
the fuel value of the bagasse at the 
sugar mill, which is about $2 to  $3 a 
ton for the wet material.

A by-product may even have by
products of its own. In pressing the 
cottonseed to extract the  oil the cot
tony fuzz on the seed was a nuisance. 
This fuzz is called linters. To-day we 
have a great industry which makes a 
product out of linters that looks and 
feels like silk. This is an accomplish
m ent of the research chemist, made in 
the chemical explorations of cellulose. 
L inters have become so valuable th a t 
the seed is sometimes scraped so close 
that it looks as if it had been shaved 
with a razor. T hey were first used in 
m aking m attresses, batting, high ex
plosives (nitro-cellulose), etc. To-day 
they are used to make the finish and 
tops for our automobiles, substitutes 
for leather, brushes, combs and m ir
rors, cam era films—including our 
movies, casings for sausages, fine 
papers, collodion for skinned fingers, 
etc.

The farm er m ust begin to think more 
in the term s of his by-products, as the 
meat packer has done. F rom  the be
ginning of time, practically the sole 
business of the butcher was to sell 
meats, hides, and fats. Then came 
science and industrialism  and great de
mand for new goods of all kinds. The 
packer discovered that he could cut 
down his losses, increase his revenues, 
reduce his overhead, and increase his 
opportunities of m aking money, by 
using everything that was in the live

animal as far as he could thereby make 
a profit. I t  is a surprising statem ent 
to make, but the by-products business 
is the life of the meat-packing indus
try  of to-day, and for this fact the 
chemist and the research laboratory 
are responsible. W hat the meat pack
er has done with by-products is an in
spiration to  all branches of our agri
culture. A rthur M. Hyde,

Secretary of Agriculture.

Democratic Tendencies of the Prince 
of Wales.

Los Angeles, July 6—Am bassador 
Dawes, while a Republican politically, 
seems to  ring true with real ideas of 
Democracy. At a recent banquet in 
London, after the Java was served, the 
General asked the Prince of W ales if 
he had any objection to his lighting up 
his old hay burner, and the Prince 
proved himself “quick on the draw ’ 
by whipping out his old briar and re
fueling, which was the cue for all the 
other participants to  start up their 
smudge pots and starting a barrage 
which would have done credit to war 
times. An act of diplomacy which 
would have done credit to  any National 
alliance. If instead of rushing out 
with war vessels, when they feel a 
trifle bloodthirsty, the governmental 
representatives would fill their pipes of 
peace from another’s tobacco pouch, 
meanwhile using their brains to settle 
their troubles, instead of bombs and 
poison gas, it would sure be some step 
toward civilization.

Last week, a t Burbank, I was favor
ed with a “preview” of an appliance 
which is to be used in saving thousands 
of lives annually, and when one thinks 
how this new product has been needed 
for years, one cannot understand wny 
someone didn’t think of it long ago.

It is an autom atic gate for railroad 
crossings. As soon as a train enters 
the  zone, about five city blocks away, 
a gate begins to  close. And as soon 
as the train  has passed it opens. No 
gatekeeper is required, and at any hour 
of day or night the gate is ready for 
service. I t  would be impossible for 
any m otorist to  drive on a crossing and 
collide with the train where such a 
gate was in use.

A local inventor devised the ap
pliance, the Burbank chamber of com
merce petitioned the state railroad 
commission to  give it a test, which 
they have done. Fiftv trains a day 
and thousands of m otor cars cross here 
daily and while accidents are reported 
frequently from adjoining crossings, 
not a single occurrence of this char
acter has happened here. I t  effectual
ly does away with the crossing flag
man, and certainly is worthy of con
sideration by authorities engaged in 
the enforcement of safety regulations.

Farm  relief, whether or no, m ust be 
based on recognition of the fact that 
there is the producer or farm er at one 
end of the line, the consum er at the 
other, with the distributor between 
them.

The producer is howling th at he is 
being starved; the consum er that he is 
being robbed, but the distributor is 
smiling and saying nothing.

Control the middle man and there 
will be no necessity for commissions, 
“debenture” or other legislation.

The Government seeks to establish a 
fire-prevention policy in connection 
with the various parks and forest re
serves throughout the country. The 
time to stop a fire is just before it 
starts. By heading off the chances for 
a blaze the fire hazard drops to noth
ing. The Government has a fair o r
ganization and equipment with which 
to cope with fires after they get under 
way, but what they need is an im
proved system  and program  to effectu
ally ward off the blaze, which is the 
thing that counts. But before this can

be done the users of these reserves 
m ust be shown how im portant it is fo 
be careful. The same energy employed 
in putting  out the fires engendered by 
“fire w ater,” employed in th is direc
tion, would save our forests for pos
terity, with the avoidance of famine, 
which m ust ultim ately result if our 
m ountains are denuded of vegetable 
life.

One would hardly suspect it, but the 
ra ther harm less and inoffensive rabbit 
really m asquerades for more than a
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dozen different mam m als—some of 
them  of most terrifying aspect. But 
it is only for their pelts. It is after 
they have been skinned. Any honest 
furrier will tell you th at in fact the 
fur of the rabbit has nearly fifty dif
ferent uses in the trade. M ost of the 
near-seal coats with which the fair sex 
are wont to decorate their shoulders 
are made from the  pelts of the meek 
and lowly rabbit. W ith the  co-opera
tion of the dyer certain long haired 
Belgian hares are able to supply the 
m arket with some of the choicest fox 
furs. It is even possible to duplicate 
tiie spots of the leopard. The cover
ing of a bunny may be used in alm ost 
anything from a fur lid to a tiger-skin 
rug. For its fur alone the rabbit in
dustry ought to  thrive. And then 
think of the choice cutlets which con
tribute tow ard the concoction cf 
chicken a-la-king.

Here, as everywhere else, there is a 
vast arm y of men and women who 
are struggling desperately to make a 
living by unusual m ethods. Am ong 
them are the high pressure salesmen 
who work on a commission basis. P e r
haps a few of these contribute some
thing to the community. The vast 
m ajority, however, are to the com
munity what a school of sleek, fast 
moving bass are to the schools of 
“shiners” which linger in the vicinity 
of their spawning beds.

It is easy to condemn these men and 
women, but it is much harder to un
derstand them. Life to them  is a game, 
one mad whirl of excitem ent and ad
venture. Possessed by nature with a 
subtle power over their fellow man, 
they constantly engage in mental gym 
nastics until their wits become sharp 
enough to pierce even the toughest 
arm our of defense of their contem plat
ed victims. N aturally the very first 
step in the high pressure m an’s game 
is to successfully delude himself. Just 
as the average gunm an uses the  needle, 
so do these individuals subm it to  a 
season of self-hypnotism.

They m ust have a blind faith in the 
thing they are selling. W hen they  be
come cynical and lose this faith, they 
are sure to fail. They may possess 
everything else—but without self
hypnotism  they become crass and use
less, after which transform ation they 
become simple confidence men and 
employ others to carry on their work.

Every day or so 1 pay a visit to 
W estlake Park, one of Los Angeles’ 
most delightful breathing spots. H ere 
the procedure of the real estate 
solicitors fascinates me. T hey select 
their victims by certain unm istakable 
exterior signs. For instance, the E as t
erner is unm istakable when he is dis
covered on the park benches wearing 
shoes of a high cut vogue. They hover 
around him with the same tenacity 
that a fly sticks to the molasses hogs
head. A little tactful conversation in
duces the proposed victim ' -> tell where 
he is from. Incidentally the salesman 
mentions the fact that he came from 
some particular city in that particular 
state. Being usually a m etropolis he 
can usually command instant attention, 
especially when he. the salesman, is 
“hungry” to meet someone of his kind. 
He is very particular not to “flush” his 
game, but eventually leads up to the 
fact that he has a car and on account 
of the fact that he is exceedingly loyal 
to  his home state wants his new-found 
niend  to enjoy it with him. If he is 
still in the high-cut shoe stage he falls. 
The spider turns his fly over to a 
rusher, and from this time on the  vic
tim is subjected to free lunches (w ith
out obligation) free lectures, etc., but 
eventually lands in the sweat box and 
is deleted of his roll, that is, a very 
large percentage of them  are.

But in the meantime the park vacu
um cleaner continues his search for 
certain types of foot-gear, and for 
turn ing these prospects over to the 
disinterested “friend” who provides 
the car. he receives the princelv sum 
of $1 to  $1.50, whether the victim in

vests or not, in which event a fu rther 
percentage is made possible.

However, with the passing of time, 
there m ust come a change in this hum 
drum  existence, and he m ust ultim ate
ly choose between the legitim ate field 
or go the way of the bread line.

The legitim ate field of endeavor will 
be found hard and slow. I t  will re
quire study and research ra ther than  
guess work. Lies, false promises, 
loose thinking—strong arm  m ethods— 
none of these will avail even a sem 
blance of success. On the other hand, 
the natural ability of the  high-pressure 
m an, once it is harnessed and trained 
and put to  work in a field of useful ef
fort, will earn rew ards beyond the con
ception of the horde who continue to 
follow the unscrupulous high-pressure 
game on the unsound and dishonest 
theory, “ If I don’t get the money, 
someone else will.”

L ast Saturday there was opened up 
the last link of the Roosevelt Turnpike, 
a continuous paved shore line from  the 
Canadian border to the Gulf of Cali
fornia, a distance of 1,300 miles. The 
final link referred to  was from Santa 
Monica to Oxnard, of beet-sugar fame, 
a distance of some forty miles.

Paved roads for California are by no 
m eans a novelty. In  this one particu
lar she can make a showing equal io 
the combined accomplishm ents of 
Michigan, Indiana, Illinois and W is
consin, but this particular highway 
was constructed because of its scenic 
attractions alone. Its use will be lim
ited to such traffic as does not savor 
of commercialism. I t  is an offering 
to the visitor in keeping with its for
m er provisions for the dispensation of 
“unusual” weather.

F rank  S. Verbeck.

Stirring Appeal From an Old Veteran.
Lansing, July 9—M em bers of the 

M ichigan Retail Grocers and Meat 
Dealers Association, together with 
those who have never been connected 
with a local or State association, can 
you not see the progress of the live 
members, how they work together for 
co-operation to build up and m aintain 
the calling for which we have given 
ourselves as servants to the public and 
that we are w orthy of our existence 
when we deal honorably with our pa
trons; when we keep our stores clean; 
our stock complete and give service in 
well doing to those who depend upon 
us for the family supply? Every m an’s 
business has a cost of overhead and no 
company or corporation can do busi
ness w ithout that cost, and while large 
corporations may buy a few goods at 
a lower cost it would not offset the 
cost of the larger overhead, expensive 
locations, high salaried officers, audi
tors, trucking, loss, waste and a hun
dred item s too num erous to mention 
that enter into large corporation ex
penses that do not enter in the smaller 
places of business. M any m erchants 
own their own store building and rent 
their second or third floors. O thers 
have their wives, sons or daughters to 
assist, which cuts expenses which cor
porations m ust meet. D on’t get scared 
out. They have their troubles. Many 
have the hard fight and give up and 
move by night. T he large corpora
tions have realized their own compe
tition; that they have consolidated into 
large corporations, which means g rea t
er expense, hence m ust charge greater 
m argins. T hat is where the individual 
dealer will gain his foothold. T he pub
lic likes bargains, they are only :n 
cheap or inferior goods, upon which 
no solid foundation can be relied upon, 
therefore do not cheapen the quality 
of your goods. M aintain the standard 
of your business and reputation for a 
quality store and the custom er who 
has been away for a time is carefully 
coming back, for he will tell you how 
he has been deceived. Remember, trade 
m ust be compared with the play of tug  
of war. H an g  to, hold fast. Set your, 
foot and heel. Don’t budge. Your 
com petitors’ overhead will weaken and

you win.
T o  become a m ember of the State 

Association of Retail Grocers and 
Meat Dealers or to organize a local 
association write our State Secretary, 
H erm an Hanson, Housem an building. 
Grand Rapids. One hundred and 
thirty-six  mem bers have been added 
during the m onth of June. Do it for 
the upbuilding of our industry. T o

/

help our neighbors to make better 
m erchants. It is worth the five or 
more dollars per year to be a man 
am ong men of quality and be recog
nized with your brother m erchant as a 
m erchant, even though you are in a 
small town or in a back street un
noticed. Come on. join and learn of 
others, as others learn of you.

M. C. Goossen.

------------------------\
The Fresher

the Better
That’s the reason our salesmen 
urge grocers to buy “ Uneeda 
Bakers” products in smaller 
amounts, so that their custom
ers can get them oven-fresh.

Naturally, everybody likes to 
buy fresh, clean products, be
cause they taste  b e tte r. It 

makes them come back 
and buy more.

NATIONAL 
BISCUIT COMPANY 

"Uneeda Bakers"

*No other coffee has 
been so favorably 
or so long before 
the coffee-drinking 
public

★ It is a matter of record in  
the history of the coffee 
trade that Seal Brand was 
the first coffee ever packed 

in sealed tins.

CHASE &  SANBORN'S
SEAL BRAND COFFEE

Grocers supplied by Chase 8C Sanborn, 327 N orth W ells St., Chicago
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FINANCIAL
M arket’s Vigorous Advance Is  F o rm 

ing a F ifth  Peak.
W ith  the advent of July the m arket 

has pushed ahead vigorously into rec
ord high ground under the im petus of 
new life in all three m ajor stock 
groups. A fifth 1929 peak for indus
trial shares is in the process of form a
tion that already towers above any of 
the four previously set this year. The 
m arket thus is m eeting a fresh test of 
its ability to move beyond established 
levels. Four tim es it has failed to hold 
after rising into high territory . Fears 
of credit difficulty each time induced 
liquidation and threw  the m arket back.
In im portant respects the current 
situation differs from those surround
ing the m arket before. O utstanding 
am ong these is the substitution of 

' confidence in the credit position for 
the fears that prevailed widely la.,t 
spring. In consequence strong in
vestors during the last m onth have 
been combing the list for quality 
stocks and picking out issues in vari
ous classifications offering the promise 
of big 1929 earnings. Lately the pub
lic likewise has become interested 
again.

In its bulletin this m onth the F ed
eral Reserve Bank at New York calls 
attention to the “somewhat greater 
willingness on the part of the banks 
to supply the m arket with funds and 
offers this explanation among others 
for the easier tone in money. The 
counterpart of this interesting develop
ment that the Federal Reserve Bank 
did not mention is the greater willing
ness on the part of the Reserve to sup
ply the banks with funds. An inform 
al agreem ent was reached by the New 
York banks in June to  use their efforts 
to prevent flurries in call money such 
as unsettled the m arket in March, and 
apparently the Reserve authorities 
them selves were not anxious in con
nection with the mid-year settlem ents 
for a repetition of last spring’s experi
ence. The result was that notw ith
standing the heavy demands for money 
seasonal in character and for the ex
ercise of “righ ts” the approach of 
July brought a decline both in time 
money and the bill rate. Flic stock 
m arket and business were relieved 
from uneasiness over m ovem ents in 
call money for sufficient funds to meet 
all requirem ents were constantly avail
able.

New York City banks increased 
their borrowings at the Reserve Bank 
to $425,000,000 on July 1 or to a vol
ume greater than the January 2 high 
point and greater than at any time in 
recent years. Aside from the normal 
disturbances that come with a flurry 
in money rates there were particular 
reasons why the Reserve at the mid
year settlem ent period did not wish to 
see another money pinch. \ \  hatever 
the Reserve may think about the stock 
m arket it definitely seeks to keep busi
ness prosperous through a stabiliza
tion in rates at as low a rate as pos
sible to industry when the la tter really 
needs funds. The season nears when 
the Reserve m ust expect to  provide 
funds to facilitate the crop movement. 
B rokers’ loans with this week’s sharp 
gain of $227,000,000 have jumped $485,-

000,000 in the last three weeks, indi
cating a revival in m arket interest but 
of course a part of the expansion m ust 
be explained by funds raised with 
which to exercise stock rights.

W hile the Reserve more willingly 
extended funds in the last week there 
is no indication in its open m arket 
operations of a reversal in policy as 
yet. Indeed sales of bills reduced the 
system ’s portfolio to $73,922,000 from 
$82,839,000 a week ago, and further 
sales of Governm ent securities re
duced that portfolio to $141.382.000 
from $149,527,000 a week ago. W hat 
the Reserve did was not to  ease money 
but ra ther to extend credit facilities 
to satisfy the heavy demands by al
lowing the banks to  discount some? 
what more freely. Consequently note 
that m em ber borrow ings at the region
al institutions this week rose $108,- 
000,000 to a total of $1,125.000,000. 
Both the bill and Governm ent po rt
folios now stand at their lowest level 
in years which is to  say that the R e
serve is in an excellent position to 
ease money when and if it sees an ad
vantage to business here and abroad 
so to do. Paul W illard Garrett.

(C opyrighted .1929.]

Funds Suppl ed M ore Freely by Fed
eral Reserve.

A “greater willingness on the part 
of banks t > supply the m arket witn 
funds” is openly recognized by the 
Federal Reserve Agent at New York 
in his July bulletin as one of the forces 
during June m aking for easier money 
than had been anticipated, but, in ad-

A A A A BANE THAT
©f f e r s  E v ccy  s e r 
v i c e  TC THE MAN  
WHO WANTS T© BE 
SCM EBCCy------

OLD KENT BANK
C A P IT A L  AND S U R P L U S , $4,000,000 

R E S O U R C E S , $38,000,000

T H R EE  DOWNTOWN O F F IC E S  
ELEVEN  COM M UNITY BRAN CH ES

dition to this significant shift in a tti
tude, likewise is mentioned as contrib
uting to relaxation a release of bank 
reserves with the liquidation of ered’t 
a tem porary release of funds through 
T reasury  tax operations and finally 
renewed gold imports.

W hile the Reserve Bank makes no 
direct com m ents on policy it does call 
attention to a n ’upturn in rates late m 
June, and to the $400.090.000 increase 
in reporting member hank loans and 
investm ents between May 29 and June 
26, which increase, it says, was largely 
“ in loans on securities and reflected a 
renewed rapid increase in security 
prices.”

H ow  m aturing stock “righ ts” have 
affected the money m arket during the 
last m onths has been a question puz
zling to  all. T he Reserve, after a 
study of the huge volume of paym ents 
made in connectiion witih subscrip
tions through “rights,” em erges with 
the interesting conclusion that “while 
these paym ents were probably a fac
tor in the increase in the demand for 
loans during the latter half of the 
m onth .a part of the proceeds of new 
issues were loaned tem porarily at 
least in the call loan m arket by the 
corporations receiving funds and so 
constituted a supply of funds which 
partly  offset the increased demand for 
loans. In this way corporations issu
ing new stock in effect lent buyers 
part of the funds with which to buy 
the stock. T o this extent the tran s
action was a book-keeping operation 
involving simply an exchange of ob
ligations. though it appears in the 
statistics on the one hand as an in 
crease in corporation capital and on the

L. A. GEISTERT &  CO.
Investment Securities 

GRAND RAPIDS— MICHIGAN
506-511 GRAND RAPIDS TRUST BUILDING 

Telephone 8-1201

"Whenever a man gets a notion into his head 
that he is indispensable, then is the time for  
him to grab his rubbers because he is due fo r  a 
tong, long slide.9*

Our
KVP Delicatessen Paper 

has proven itself to be what we 
say it is, therefore, you are taking 
no chance of slipping when you 
use it.

KALAMAZOO VEGETABLE PARCHMENT CO.
KALAMAZOO. MICHIGAN
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other hand as an increase in brokers’ 
loans for account of others.”

Essentially the rise in brokers’ loans 
in the opinion of the Reserve reflects 
not payments on “righ ts” but a rising 
stock m arket. A t least the Reserve 
finds from its chart on the day to day 
demand for loans that the volume fol
lows closely w ith a lag of one day 
behind the m ovement of stock prices. 
Even on days when the volume of 
m aturing “righ ts” is small the R e
serve observes substantial increases in 
the demand for loans in sympathy 
w ith an advancing stock m arket. C on
sequently the Reserve apparently is 
inclined to minimize som ewhat the ef
fect of m aturing stock “rights” as the 
im portant pressure m aking for an ex
pansion in brokers’ loans and to a t
tach more importance than has the 
financial district to the action of the 
stock m arket itself.

T o prove its argum ent that pay
ments on “righ ts” lifted brokers’ loans 
last m onth rather than speculation the 
financial district points to  the huge 
June payments in connection with ma
turing  “rights.” To prove its a rgu 
m ent that the speculation was re
sponsible the Reserve points to  the 
rising stock m arket. Perhaps the dif
ference in point of view will be settled 
during July with the passing of the 
peak in “righ ts” and when the loan 
figures can be studied more closely in 
their relation to the m arket’s m ove
ment. Paul W illard Garrett.

[Copyrighted, 1929.]

Continued Large Output Planned By 
Auto Makers.

Detroit, July 9—The automobile in
dustry enters the second half of the 
year after in the first half having made 
from m onth to m onth new high rec
ords and added to its already long line 
m any new and attractive models. T hat 
the public is m otor-m inded and ready 
to buy new cars seems to be shown by 
th demands on m anufacturers for new 
models.

In some quarters is a feeling that 
the industry has gone too far, both 
as regards sales and production, that 
the m arket has exhausted its possibil
ities and that the demand from this 
time forward will decline to consider
ably below levels established earlier in 
the year.

M anufacturers watch their step and 
it is unlikely that output in the fo rth 
coming period will be greatly  out of 
line with domestic retail and export 
demands. The belief prevails in some 
m arkets that the continuous all-year 
demand in all price fields is so strong
ly established that but little change wiil 
occur in the next few m onths from 
that of the last six. A seasonal de
cline will appear and the actual pur
chase of new cars will show a slight 
drop, but the volume of business for 
the rem ainder of the year probably 
will be in proportion to the operations 
in the first six m onths of 1929.

Announcem ent was made by the 
Studcbaker Corporation that another 
new line of D ictator Sixes will be 
ready for the m arket this week, at 
prices from $150 to nearly $300 lower.

Oldsmobile announces a new six 
cylinder roadster. I t  is a convertible 
model with new ideas in body designs.

The ford M otor Co. is reaching for 
a 10,000 car day, and indications are 
that the desire will he satisfied soon. 
The record now is 9,100. which was 
established one day last week. This 
com pares with the form er daily record 
of 8,710 in October, 1925. when the 
Model T  was being m anufactured.

A new m onthly record also was 
hung up in June with 215,000 cars and 
trucks. The form er m onthly record 
was in October, 1925, when 204,000 
units were produced.

A light, inexpensive super-six is the 
latest addition to the line of H udson.

T he taxi-cab division of General 
M otors is out with a new line of tax i
cabs for 1930, powered by Bitick m otor 
and with 122 inch wheelbase and seat
ing six passengers.

G raham -Paige has added to its plant 
in D etroit a completely equipped re
search laboratory.

For the first half of this present year 
it required 800,000 six cylinder Chev
rolet cars to satisfy the demand, with 
several thousand orders carried into 
the second half, said W . S. Knudson, 
president of Chevrolet. H e expects to 
see Chevrolet exceed the 1,250,000 
m ark before January  1.

Woodland’s New Bank.
For nearly fifty years F. F. H ilbert, 

of W oodland, has operated a private 
bank in that village. Some time ago 
he associated with himself his two 
sons, Lawrence M. H ilbert and Victor 
H ilbert. E arly  last w inter Lawrence 
passed away. V ictor is not in robust 
health and was unable to take up the 
duties of cashier, which were so long 
perform ed by his brother, Lawrence. 
This situation has influenced the father 
F. F. H ilbert, to take steps tow ard con
verting the private bank into a state 
bank. Accordingly a new bank, called 
the State Bank of W oodland, has been 
organized, stock being subscribed 
largely by people living in the village 
and surrounding territory. Linder Mr. 
H ilbert’s direction the private bank 
has had a successful career. W oodland 
is a fine field for a banking institution. 
It is the center of one of the best 
farm ing districts in the State. Mr. 
H ilbert’s connection with the bank as 
president and the association with him 
of John Velte as vice-president, both 
long identified with W oodland, make 
it certain that the bank will look after 
the interests of W oodland. The cash
ier, K eith Bowman, was for some time 
connected with the bank of Caledonia, 
but later was in Freeport for a brief 
time. He is a banker of exceptional 
ability.

Dutch Cream Sundae.
Place a round disher of French cho

colate ice cream in a sundae dish. Pour 
over it a ladle of bitter-sw eet chocolate 
syrup, add a ladle of whipped cream 
and sprinkle with grated sweet cho
colate.

I t is a sign of passing youth when 
a woman ceases to inspire emotions.

Life is never a desert to the man 
who has plenty of sand.

You can’t let up on enthusiasm  and 
keep up on sales.

Take time to  check up on yourself.

(RAND RAPIDS STOCK EXCHANGE, INC. j
1 115 Ionia Ave., N. W. Telephone 93387 ^
► OIL, LAND AND LEASE DIVISION <

f STABILIZING MICHIGAN’S NEW INDUSTRY

; C R U D E  PETROLEUM  ;
A ccurate inform ation covering every activity of all branches { 

1 o f the Petroleum  Industry is m ore necessary than ever. ]
1 C onditions are changing constantly. T h ose  w ho keep in  ̂
[ c lo se  touch with the progress o f even ts w ill be the on es to
> profit m ost.

1 Y ou are taking the best m eans possib le to keep  yourself  ̂

1 defin itely inform ed by reading T he M ichigan Oil Bulletin, a  ̂
f cop y  m ailed free upon request. C ontinue to read it every w eek.
 ̂ It w ill provide you  w ith a w ealth  o f inform ation not obtainable  
 ̂ e lsew here.
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Mr. Hanson Hands It To Mr.
Caslow.

I w as much p leased  to read Mr. 
C aslow ’s serm on dealing  w ith  
"The E vils o f G roup A dvertising  
and Buying” in last w eek ’sT rades- 
man, this being a top ic that is 
much discussed not on ly  in this 
State, but in every  state in the 
U nited  States and Mr. C aslow  d e 
serves much credit for having  
so lved  the question that has been  
so perplexing to m any retailers in 
the U nited  States.

W hile I am  ob liged  to disagree  
with Mr. C aslow  in m ore phases 
than one for practical reasons. No  
doubt his article, w hen  read by  
retailers w ith sufficient endurance  
and tolerance, w ill stir them  into  
thinking, and thinking, prom pted  
b y  ordinary horse- sense, w ill 
usually d evelop  sound and safe  
results.

T here isn't any question but 
w hat Mr. C aslow  m ight b e  right
fully term ed a theoretic idealist 
and by  his m any theories has 
brought to our attention  several 
ideas w hich are w orthy o f note.

Just how  original his ideas are 
is questionable to m y m ind and  
I am  inclined to b e lieve  he has 
“nigged" a little on " copy-cat
ting,” a term  used b y  him self on  
several occasions. N o doubt he  
know s the definition thereof.

W hile attending a N ational 
convention  of Secretaries in C hi
cago last fall, I m et w ith a full 
tim e secretary from  St. Paul, M in
nesota, o f an A ssociation  form ed  
b y  retailers o f various w ith lines 
w ith slogans galore on inserts and  
blotters, also elaborate new spaper  
cop y  dealing w ith institutional 
advertising in favor o f the ind iv id 
ual retailers. In C leveland  and 
T o led o  similar organizations w ere  
also functioning.

I presum e it w ould  be proper 
to put the question to m e, W hy  
w as not this m ethod em p loyed  on  
m y return? and in answer w ould  
state, I knew  the fram e o f mind  
and attitude o f the retailers of 
G rand R apids, as a result of their 
experience w ith Mr. C aslow  s 
H om e T rade L eague and presum e 
he w ill continue to p lay the h yp o
crite to the w holesalers and re
tailers in response for their lack  
o f confidence in him , for w hich he 
a lone is responsible.

It is not m y purpose to suggest 
that this article b elon gs in the 
section  o f the T radesm an know n  
as the R ealm  o f R ascality, but it 
is sim ply a case o f spending the 
receipts before they are received  
and not entirely for the purpose  
they w ere solicited  and quitting 
before co llec ted  and ob ligations  
paid in an honorable manner.

Mr. C aslow  refers to  the in
consistency o f propaganda o f the 
original G rand R apids advertising  
group, w ho have boasted  o f their 
carload buying and ridiculed them  
in com paring their purchasing  
pow er with the gigantic retail syn
dicates.

E very m anufacturer is in a p osi
tion to furnish a carload o f m er
chandise at a low er price than less 
car load  quantity, due to the re
duced  cost o f selling, handling  
and saving in freight rates and  
d oes not necessarily m ean the 
w orkm an s com pensation  must be  
disturbed in the transaction and  
can w ell be dem onstrated  w ith  
Mr. C aslow ’s ow n line and trust 
he w ill b e  fair enough to answer 
the fo llow ing  questions honestly  
and squarely.

Mr. C aslow  how  m uch do  you  
charge for one cop y  o f your book  
in single co p y  lots? H ow  much  
per co p y  for 1 0 ,0 0 0  books?  
C ould  you sell 1 ,0 0 0 ,0 0 0  book s  
at less cost per cop y  than you can  
1 0 ,0 0 0  w ithout disturbing the 
w orkm an’s com pensation  and  
w ithout sacrificing a personal 
margin o f profit?

I am  confident if the retailers 
w ill m eet w ith their fe llow  retail
ers, discuss their business prob
lem s freely and candidly, based  
on practical results, instead of 
theories, it w ill reso lve itself into  
the aggressive retailers selling the 
consum ing public the m erchandise  
that appeals to  them , properly  
priced. C ourteous personal ser
v ice  and the increase in volum e  
w ill autom atically  p rov id e  suf
ficiently for a reasonable profit.

H erm an H anson, Sec’y.

Fall Millinery Novel.
A m ong the latest Fall model hats 

to  be received in this country from  
Paris are several close-fitting, shallo'.v 
crown, off-the-face styles in reversible 
soleil which expose much of the wear
er’s forehead. W inged effects a t the 
sides, one of which is longer than the 
other, are featured. A novelty shape 
is a new lightw eight French soleil, re 
versible, which prom ises to  be popular 
here this Fall in the better-grade lines. 
It weighs less than two ounces. From  
the model hats described, the new 
American lines are being made up. 
Colors featured in-this group are vari
ous shades of brown, including choco
late and chatain, wine reds, raspberry 
and capucine. F o r immediate selling 
felts now top the list, m ostly in white.

Fall Blouse Prospects Good.
W ith  one of the best seasons in 

years rapidly drawing to a close, m an
ufacturers of women’s blouses are con
fidently facing the Fall. M ost of the 
new lines will be ready for display to 
buyers next week. N othing like the 
volume of Spring business is expected, 
but the trade sees a definite place fox 
blouses in the Fall mode. D uring the 
early p a rt of the season in particular, 
good consum er buying is anticipated. 
Tailored and sem i-tailored styles are 
to be featured in the higher-priced 
lines, as was largely the case this 
Spring, but blouses of the  frilly type 
will have their place for less form al 
wear. At present the blue and brown 
shades promise well for Fall. In  the 
m aterials crepes will be outstanding.

The bone in the back is worth two 
in the head.

Have you ever stopped to 
think what would happen 
if you should leave no Will?

The MICHIGAN TRUST Co.
GRAND RAPIDS

Announcement

LINK, PETTER 
& COMPANY

wish to announce that

H. Harold Palmer

formerly of Schwabacher & Co. of Los Angeles 
and L. A. Geistert & Co. of Grand Rapids 
will be associated with our Muskegon office as

Resident Manager

Grand Rapids Muskegon

GUARANTEED PRODUCTS—Power Pumps That Pump. 
Water Systems That Furnish Water. Water 
Softeners. Septic Tanks. Cellar Drainers.

MICHIGAN SALES CORPORATION, 4 Jefferson Avenue
P H O N E  64989 GRAN D  R A PID S. M ICHIGAN
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MUTUAL FIRE INSURANCE
Scientific Fire Fighting Apparatus Will 

Do Its Part.
A study of the subject of fire pre

vention and extinguishm ent will prob
ably surprise lay m inds by the extent 
to which the development of m echan
ical devices for this purpose has been 
carried. O ur m odern form s of indus
try  have introduced fire hazards of a 
severity th at were totally  undream ed 
of years ago, but for every hazard a 
suitable m eans of protection has been 
devised. The situation is similar to 
that existing in the navy. The greater 
penetrating  power of guns has led to 
the development of thicker and tough
er arm our plate, which has, in turn, 
stim ulated the developm ent of still 
m ore powerful guns.

Means have been developed whereby 
the heat, light or smoke from a fire 
will autom atically set in operation 
m eans to extinguish the fire. Devices 
have been developed, so sensitive, and 
w ith such rapidity of operation, that 
they will operate during the infinites
imal pause occurring between the flash 
and the detonation which occurs when 
a powder mill explodes. T he short 
space of time intervening is alm ost im
perceptible, yet it is sufficient for the 
extinguishing equipm ent, which is set 
in operation by the flash, to function 
and prevent the detonation. Such a 
device installed on the east wall of 
your home, could ring an alarm  to  
awaken you if the day dawned clear 
and sunny (this should in terest golf
ers), and would perm it you to sleep 
on in case it were rainy. Equipm ent 
of this nature can be arranged to  sound 
alarm s in case of fire and sim ultaneous
ly and autom atically close fire doors, 
shut down blowers, stop conveyors, 
shut windows, sta rt pumps, and re
lease gas, foam or w ater on the fire.

Industry  has brought about hazards 
which will produce fires that cannot he 
controlled or extinguished with water, 
which we are accustom ed to  consider 
the only satisfactory fire extinguishing 
af?ent. F ires of this nature occurring 
in oil, paint, and other liquids, are now 
successfully 'controlled by the applica
tion. autom atic or otherw ise, of a thick 
rubbery foam, form ed by combining 
two liquids, which floats on the sur
face of the liquid, form ing a blanket 
which excludes the oygxen, sm others 
the fire, and prevents rekindling.

There, are often to be found, great 
concentrations of values in delicate 
electric equipm ent or in costly fabrics, 
which would be ruined nearly as much 
by a springle of w ater as they would 
be by fire. F o r situations such as 
these, scientists, operating in the field 
of fire protection have made practical 
a gas extinguishing agent. T his gas, 
carbon dioxide, which we consume in 
soda water, is compressed in cylinders 
and when released in sufficient quan
tities, will so dilute the oxygen content 
of the air that combustion cannot con
tinue and the fire is extinguished for 
th a t reason. T he carbon dioxide gas 
has no injurious effect w hatever on m a
terial which would sustain damage 
from  w ater or smoke.

It is interesting to know that per

sons can exist quite com fortably in an 
atm osphere in which the oxygen con
tent has been lowered to such an ex
ten t that it will not support combustion. 
T he carbon dioxide gas is not poison
ous though in heavy enough concen
trations it will produce suffocation. 
W here equipm ent of this kind is in
stalled, w arning is given autom atically 
before the gas is discharged.

To one who has given thought to the 
m atter of fire prevention and fire p ro
tection, it would seem that further 
progress of this so-called science should 
be sought, not in the further develop
m ent of mechanical devices to prevent 
and extinguish fire, but in arousing 
N ational consciousness to a point where 
we will employ a little more care in 
preventing fires by our careless ac
tions.

T he installation of the mechanical 
devices I have m entioned are, for eco
nomic reasons, confined very largely to 
m erchandising and m anufacturing 
plants where the concentration of large 
values, coupled w ith serious fire haz
ards, w arran ts the necessary expendi
ture, but m ost fires occur in homes 
w hether neither of these conditions 
is a factor. In  a civilization that has 
produced these highly developed extin
guishing devices, the m ost frequent 
cause of fire still remains, the discarded 
cigarette and the careless tossed match. 
In  m any cases where expensive equip
m ents are installed to prevent fire, lack 
of ordinary care and attention in m ain
taining the equipm ent in operative 
condition has rendered it useless when 
fire occurred. Fire insurance com
panies, knowing these conditions to ex
ist fairly generally, maintain, at con
siderable expense, inspection organiza
tions to  visit the properties at frequent 
intervals to  make sure th a t this equip
m ent, for which a credit in the fire 
insurance rate  is usually allowed, is 
m aintained in such condition that it 
will function properly should the need 
arise.

The m ost frequent cause of fires is 
carelessness; as a Nation we may be 
becoming “air minded,” we are cer
tainly not “ fire minded.”

Statistics are at best ra ther dreary; 
they can be made more in teresting  as 
they effect us more closely. The causes 
of fires to which the Chicago fire de
partm ent responded on two days nam e
ly April 20 and 21, 1929, were (elim 
inating those which did not involve 
property as follows:
M atches (used carelessly in closets,

etc.) ----------------------------------------- 6
Careless use of naphtha, kerosene,

varnish rem over -----------------------  6
E lectric w iring --------------------------  5
Rubbish acc u m u la tio n ------------------  4
Spontaneous ignition of oily rags 4 
Combustibles (clothing, etc.) near

stoves ---------------------------------------  4
Cigarette stubs ------------------------------58
Defective chim neys ---------------------  5
Defective oil burners ------------------  3
Sm oking in bed --------------------------  2
Private  still --------------------------------  *
Cause undeterm ined -------------------- 4

T otal fires -------------------------100
T he days chosen were picked at ran 

dom and are typical except as they

were Saturday and Sunday, which ac
counts for the preponderance of home 
fires; and also for the oil burner fires. 
These, we find, occur rarely on any 
day but Sunday, due, we believe to  the 
man of the house having some leisure 
time in which he a ttem pts to improve 
on the m anufacturer’s adjustm ents. Ad
justm ents made during the week are 
generally done by service men, with 
more dispatch, and less neighborhood 
excitement.

T he fires classified as “ Careless use 
of N aphtha, Etc.,” are distressing to 
contem plate, they occur largely in con
nection w ith home dry cleaning, and 
are invariably accompanied by painful 
injuries and occasionally by loss of life. 
F ires caused by sm oking in bed arc 
in the same category.

Electric w iring fires occur alm ost 
entirely, not in regularly and properly 
installed wiring but in “sloppy” exten
sions that have been added by occu
pant. U nfortunately  alm ost any sort 
of a tw isted connection will conduct 
electricity, but not necessarily with 
safety. Chicago has about the best elec
trical code in the country and work 
installed in conform ity with it will be 
safe. It is, however, m anifestly im
possible to discover and correct all the 
violations com m itted by occupants, not 
the least of which consists of the use 
of the very flimsy cord sold with the 
cheaper varieties of floor and bridge 
lamps which if kinked or stepped on 
may short circuit and ignite the carpet 
or decorations which it may be near.

(C ontinued on page 31)

Affiliated with
The Michigan

R etail D ry Goods Association
Insuring Mercantile property and dwellings 

Present rate of dividend to policy holders 30%

THE GRAND RAPIDS MERCHANTS MUTUAL  
FIRE INSURANCE COMPANY

320 Houseman Bldg. Grand Rapids* Mich.

F I N N I S H  M U T U A L  F I R E  
I N S U R A N C E  C O M P A N Y

Calumet, Michigan
Organized for Mutual Benefit

Insures Select Mercantile, Church, School and Dwelling Risks 
Issues Michigan Standard Policy 

Charges Michigan Standard Rates

Saved Members 40 to 68% for 33 Years
No Membership Fee Charged

For Further Information Address
FINNISH MUTUAL FIRE INSURANCE CO,

C a l u m e t , M i c h i g a n

OUR FI RE INSURANCE 
POLICIES ARE CONCURRENT

with any standard stock policies that 
you are buying

The Net Cost is 30%
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Michigan

W I L L I A M  N. S E N F ,  S E C R E T A R Y - T R E A S U R E R
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Greatest War in History Is Now On.
Grandville. July 9— The question of 

bird life is the preponderating one in 
the world to-day. which is why I am 
again bringing the subject of bird pro
tection to the notice of the public. It 
is a question that will not down, and 
although it may not be until after a 
great calamity comes upon m ankind 
yet the tru th  will eventually dawn up
on the people in such m anner as to  
cause a change in m ethods of dealing 
with our feathered friends.

Insects or birds, which do you pre
fer? It is sure to  be one or the other, 
and even that is not the most serious 
part of the problem. I t is estim ated 
that with bird life wholly destroyed 
man could exist on earth but nine 
years. Is not this fact enough to cause 
grave consideration from our wisest 
philosophers and statesm en?

H eretofore I have urged our State 
of Michigan to take heed of the dying 
condition of our feathered songsters. 
Michigan alone is but a mere drop in 
the bucket. The bird problem is not 
simply a state affair but is as wide as 
the Nation, nay more, one that conr 
cerns the whole world.

The American people should take 
the first step in an efiFort a t bird 
preservation. This m ust come sooner 
or later else the flag formed by Betsy 
Ross will wave over a dead and voice
less Nation, its only inhabitants lizards, 
snapping turtles, bugs and winged in
sects. together with snails, snakes and 
noisesome. crawling worms and ser
pents.

The United S tates is challenged to 
preserve her people from  the insect 
enemies that are increasing by the bil
lion every year. W hy such increase? 
There can be only one answer—bird 
destruction. More than three-quarters 
of our one time bird population has 
been wiped out. Is not this a startling  
com m entary on the intelligence of a 
great people?

How long m ust this reproach afflict 
our country? M ichigan is not the only 
offender. The bird question is as wide 
as the continent. It will not down, 
nor ought it to until the whole Nation 
is aroused to its duty in the m atter.

The effort of our National Congress 
to legislate dollars into the pockets of 
the farm er, while nodding assent to  
bird destruction, the best friend the 
farm er has, is on a par with the 
man who bumped his head against a 
stone wall to  regulate the action of 
his brains.

O ur Nation has been doing this 
bum ping for a long time, and the full 
m eaning of such tactics is gradually 
being opened to the minds of our N a
tional legislators. They m ust heed if 
they would not see this Nation made 
a victim to the only arm y it has failed 
to  conquer, th at of the bugs and creep
ing insects of the natural world.

Bird life has been startlingly de
creased until so few birds inhabit our 
lawns and parks people are com m ent
ing upon it. Dogs, men and guns are 
a com bination which is proving the 
ruin of the country.

Farm ers are in need of help against 
this great arm y of insects now swarm
ing across their fields and gardens. The 
help they need, however, is not th a t 
of salaried officials to  seek new m ar
kets, but help to  raise crops to  meet 
the demands of public necessity for 
foodstuffs.

The American m arket is the best in 
the world, and farm ers are wise to the 
fact. They them selves have been in a 
measure to blame for the crisis which 
confronts not only farm ers but every 
man. woman and child in America 
to-day.

The too free use of poisons, o u t
spread to  kill grasshoppers and spar
rows. has worked havoc all along the 
line. W ithout birds there will be no 
farm crops. I t  is a m atter of life and 
death now confronting us all in A m er
ica, and at such a time there should be 
no hesitancy in placing the blame and

at once m oving to  backfire in spots 
where it is needed.

Once, when riding through the coun
try, I saw at least a score of dead 
crows hung to a farm  fence. Proud 
no doubt was th a t farm er for the fact 
th at he had made such a  wholesale 
killing. T hat was a num ber of years 
ago when the question of saving the 
N ation’s life was not so m anifest as 
it is to-day.

N ot a crow, not an owl, not a haw'k, 
not a sparrow  should be slain in com
ing years if wre would rebuild our 
fences and again stand a show of suc
cessfully com bating the vermin that 
are increasing by millions to  devour 
the products of our farm s.

Get the farm ers interested in the 
right way. Once convince them  that 
bird life of every specie is necessary 
to  successful farm ing and the work of 
farm  revival is half accomplished.

And there will be no agriculture 
w orth the nam ing unless the bird prob
lem is a t once taken up and settled 
right. Push  the good work from now 
on. In terest the President of the 
United States in the subject of bird 
renewal. Get it before congress a t the 
earliest opportunity  th at acts for bird 
life renewal m ust be passed if the N a
tion would not meet the fate of those 
down and out nations of ye olden time.

W hile the subject of a renewal of 
bird life is before our people we real
ize that other nations of the world 
should also be up and doing since 
m igratory birds meet destruction sn 
one sphere even if protected in another. 
O ur bird adm irers should seek to in
terest Canada. Mexico and even E u
rope in this great uprising for the 
bringing back of birds that a m istaken 
policy has doomed to  destruction.

W ars of the hum an family are not 
even one atom  of interest compared 
with this insect w ar on the hum an 
race in all parts of the world. I t  is to 
be war from th is tim e forward, and he 
who still excites the killing of any 
m ember of the feathered tribe is not 
only an enemy to his country hut to 
all o ther nations of the world.

Old Tim er.

Commends Stand of Local Organiza
tion on Chain Stores.

Battle Creek. July 8—I was very 
much interested in an article in a re
cent issue of the M ichigan Tradesm an 
in which the Grand Rapids Association 
of Commerce is “taken over the coals” 
because it has taken into mem bership 
chain stores or. rather, their represen
tatives: in o ther words, the  chain 
store’s branch manager.

I think this a ttack  on the Grand 
Rapids Association of Commerce is un
w arranted and ra ther than criticize the 
organization, it should be commended 
for being able to  ex tract from the cash 
boxes of the mail order barons and 
o ther chains the price of single and 
plural mem bership in the Association 
of Commerce.

As an independent m erchant, one of 
the big kicks we have against the chain 
store is that in the past it has not sup
ported our comm unity affairs such as 
the Chamber of Commerce. Com mun
ity Chest and any other activity neces
sary for the welfare of the town in 
which it pulls down its profits.

Personally. I commend the Grand 
Rapids Association of Commerce if it 
can get these parasites—these leeches 
on the town—to come in with the num 
ber of m em bership th a t they should, 
proportionate a t least to the individual 
m erchant, who has always held the bag 
on all the com m unity affairs.

W hen the chain stores are finally 
shamed into taking part in all these 
comm unity activities, the independent 
m erchant will have the edge on Mr. 
Chain Store in one more place.

W hen the chain store continuously 
shirks in its duty to the com m unity in 
such activities, th at is just one more 
item to help to  hold down its over
head and continue to  harp low over
head m akes low prices, et cetera.

My contention has always been that 
the independent m erchant can buy his 
merchandise at as favorable a price as 
any chain store. T hat being the case, 
if the chain store does come in with 
its bit toward all the community ac
tivities, as does the independent m er
chant, and becomes a part of the com 
m unity and then can furnish the pub
lic with the same quality of m erchan
dise as the independent m erchant at a 
lower price, then I say the chain store 
is an efficient medium of distribution 
and is entitled to the business. For 
our part here in our store our hat ¡s 
off to it and I say it is welcome to the 
business.

In Grand Rapids or any other town, 
if these chain stores contribute with 
the right number of memberships in 
your Association of Commerce and 
support liberally all the other town 
activities, then I say Grand Rapids has 
done a good job to make them  see the 
light. If  it was the Association of 
Commerce which got them  started  on 
the right track of community loyalty, 
then, instead of censuring the Grand 
Rapids Association of Commerce, it 
should be commended for doing a 
m ighty fine piece of work, and I say, 
“More Pow er to I t .”

Joseph C. Grant.

Mail Order Tires Will Lessen Church 
Contributions.

Here is a sample of the proper 
“sand” for the m erchant to display.

One m orning this week I happened 
to  be at the store of the tire and bat
tery  shop a t 874 Grandville avenue. 
Someone phoned H enry Van Ham, the 
proprietor, soliciting a repeater on last 
year’s advertisem ent in the Christian 
Reformed Church program m e for the 
annual festivities of that denomination 
at Franklin Park. Van Ham  made no 
“bones” about replying straight from 
the shoulder. H e made no alibis. This 
was his refusal:

“Nothing doing. The Christian Re
form ed people know, or should know 
by this time, th at a certain amount of 
my profit goes to  the work of the 
Christian Reformed church. Every
thing I give to  the church and to mis
sionary or other outside Christian ac
tivities m ust come out of my business. 
Yet I can step out of church any Sun
day m orning and find Sears-Roebuck 
and M ontgom ery W ard tires on almost 
every other car at the curb, bought by 
our people. I am not ceasing my con
tributions to  Christian work because 
of it, but I must cut down on past ex
penditures in the future. This is where 
I am going to trim  first, hoping that 
the word will get back to  our people 
that if they are going to continue their 
present trade practices, the time is 
coming when our churches will be de
pendent, directly or indirectly, upon 
foreign syndicates who are not in ter
ested in anything but profits. I ’m 
sorry, but that is final. Please tell 
them  what I have said.”

And now, gentlemen, I repeat—T hat 
takes sand. To say such things kindly 
with a smile in the voice, firmly yet 
sweetly, requires sincerity and a lot of 
it—but it will pay. T ry  this out on 
your church, fraternity , club, etc., and 
see how it will work—but “don’t get 
mad.” W . H. Caslow.

E xaggeration is the poison that kills 
confidence.

Organized knowledge applied is
power.

Uncle Louie Back at Charlevoix.
Charlevoix, Ju ly  5—A fter having 

spent one of the m ost wonderful sea
sons in Southern California am ong my 
few relatives and a great many friends 
I am back here to enjoy Charlevoix 
the Beautiful for this sum m er. No use 
for me to describe the restfulness of 
this resort, as you know about as much 
about it as I do. T rade conditions are 
about the same as last season when 
we left here and. while the summer 
resorters have alm ost filled their cot
tages, so far the hotel tourists have 
not arrived, but (as far as I can learn) 
bookings are heavy for the season.

I am informed th a t Charlevoix had 
a very good w inter and pictures which 
I have seen of w inter sports and snow 
scenes disclose some of the nicest win
ter features I have even seen. I un
derstand that Earl A. Young, owner 
and developer of beautiful Boulder 
park, has a g reat m any wonderful rolls 
which shows the life in th is region. I 
notice several im provem ents on the 
main (B ridge) street. Len Adams has 
put on a new front which is very a t
tractive, on his cigar and news stand. 
He also purchased the building across 
the street, which is being used by his 
(laughters as a gift shop. Both seem 
to be doing well. M artin Block has 
renovated his grocery store and I 
asked him if he still read the T rades
man and he rem arked th a t he couldn’t 
live without it. Kindly save his life. 
In H erm an 's Central drug store you 
find a g reat variety  of w inter scenes, 
photos made by his celebrated pho
tographer, Mr. Kirby. O ur mutual 
friend, Addie Holley, the girl who 
knows it all and tells, has added to  her 
one store th e  o ther half of the build
ing and is occupying the same with a 
variety of toys for the children, which 
surely takes well. Mr. Fessenden is 
ready for the com ing season w ith his 
pills and things, as he calls them.

W e had a nice F ourth  of Ju ly  cele
bration which kept M ayor Bergeon 
and Chief W eikel p re tty  busy, but 
everything went off nicely.

The even for the future is the erect
ing of a cem ent plant which will in
crease the local population by many 
laborers, who will have all year round 
occupation when the  plants are com
pleted. L. W internitz.

German War Guilt.
It is thoroughly characteristic that 

Germ any should signalize the tenth 
anniversary of the signing of the 
treaty  of Versailles by declaring a 
day of m ourning, lifting the ban on the 
ex-kaiser’s re tu rn  to the Fatherland 
and solemnly proclaim ing th at Ger
many was not “solely responsible” for 
the kaiser’s war.

The “antiw ar guilt” p ro test does not 
seem particularly  impressive. I t  is 
too artificial, too well regim ented. I ts  
quality is indicated by the ironic fact 
that a journal bearing the ominous 
title of D er T ag  drapes its columns in 
black. W ill-power, even when nation
ally organized, cannot change realities. 
T he “will to  w ar” and the “will to 
win” for years were given m ass-preach
ing in Germany. T heir impotence was 
dem onstrated. So. too, was dem on
strated  the fallacy of the propaganda 
by which the H igh Com mand tried  to  
force upon the world by sheer asser
tion its own in terpreta tion  of m ilitary 
or diplomatic events. Germ any cannot 
get rid of the name of “w ar guilt” 
m erely by willing it. H isto ry  will have 
to work out the final verdict. And the 
final verdict in the long run will, we 
believe, be greatly  like the contem 
porary verdict.
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Candidates 
that win

in a walk
________ • * A  prominent statesman was

questioned by a newspaper reporter as to tbe contents of a 

campaign speech he about to deliver.

“I expect to say very 
lit t le ,” he rep lied  
“My friends now re
gard me as a stand
ard article, and I 

Most successful grocers will appreciate the d o n ’ t r e q u i r e  as

soundness of that principle. For it actually m uch salesm anship
, . i . as I used to.”does require less salesmanship to move

‘‘standard articles.” Their recognition by
the public as standard articles proves that their value is known 
and there is no uncertainty as to their quality.

The Procter &. Gamble line includes many standard articles. 
They sell on their merits without the aid of high pressure sales
manship — and of course much faster when you keep them well 
displayed. PROCTER &  GAMBLE, Cincinnati, Ohio

THE BETTER 
IT’S KNOWN 
THE EASIER 

IT SELLS

“ Selling D isplays” tor these standard products may be had  
from  the Procter &  Gam ble salesman w ho calls upon you, 
or direct from  the manufacturer.

Ivory Soap Star Washing Powder Ivory Flakes 
Camay Guest Ivory Oxydol
Lava Soap Chipso Crisco

P &  G The White Naptha Soap
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DRY GOODS
M ichigan R etail Dry Goods A ssociation , 

f r e s u le n t—F . H. N issly , Y psilanti.
F ir s t  V ice -P re s id en t — U. E . M artin , 

B en ton  H arb o r.
Second V ic e -P re s id en t—D. M ih le thale r. 

H a rb o r B eacn . . ,
S e c re ta ry -T re a s u re r  — Jo h n  R ichey. 

C h arlo tte . ,
M anager—Jaso n  E. H am m ond. L ansing .

Merchants Should Never Sign Pattern 
Contracts.

Lansing. July 9—Two days were 
spent in Pontiac. T here are signs of 
grow th and business activity every
where. Real estate additions are being 
promoted, new office buildings erected 
and new stores established.

The Chase M ercantile store has re
cently changed ownership, now being 
owned by J. M. Kobacker, of Toledo. 
In the Chase store we enjoyed m eeting 
our old friend, F. J. Zielinski, formerly' 
of Manistee. 1 also saw O. E. H eath, 
form erly of St. Louis and P o rt H uron , 
George W . Sharp, form erly connected 
with the Boston store a t Pontiac. Mr. 
Sharp is tem porarily the m anager of 
the store and is very busy.

The form er owner, Mr. Jacobson, 
has retired from business on account 
of ill health. Sorrv not to  have met 
him in his accustomed place and hope 
for his perm anent recovery.

I t is a treat to visit the W aite store.
J. M. W aite, the manager, always 
takes a deep interest in the affairs of 
the Michigan Retail Dry Goods A s
sociation. This is one of the real show 
places among the high class dry goods 
stores of Michigan.

H ad a good visit with Rice, the m an
ager of the Boston store. He is al
ways busy and at this time of the year 
generally planning a golf game with 
some of his country club rivals.

Found both Duker and M cFetridge 
busy waiting on custom ers and very 
much interested in knowing of the 
changes we observe in our travels 
throughout the State. W e believe the 
dry goods men of Pontiac have pros
perous days ahead of them.

I spent a few minutes strolling 
through the new Sears-Roebuck Co. 
store, which is located in the N orth 
end of the business section, opposite 
the Masonic Temple.

A visit to Fowlerville and Howell 
recently' disclosed two more disagree
able pattern  tangles. The Fowlerville 
m erchant had a fairly good contract 
which was made out for five years— 
three years too many. H e felt that he 
was receiving more pattern supplies 
than necessary and a representative of 
the pattern  company' called and per
suaded him to take out another con
tract on alleged easier term s. Tne 
later contract was also for five years 
and the term s more binding and ex
pensive than the previous one.

W. D. Adams, at Howell, is a little 
more fortunate. H is pattern  contract 
is about to expire, hut the company 
very gravely declared that they would 
not accept the return  of the cabinet 
cases and sent a bill for $70 each for 
three cases, with certain other acces
sories am ounting to $229. O ur advice 
to Mr. Adam s was to r^ck  up the en
tire outfit and re turn  to the company. 
W hen we came away Mr. Adam s was 
feeling $229 easier.

A call a t C. D. H am ilton 's store re
vealed a fine new coat of paint on the 
front and improvem ents within. Sorry 
we did not find the proprietor in at the 
tim e of our call.

Fred S. Alley, of Morenci, has sold 
has store on account of poor health. 
H is present address is 207 W est M or- 
ell street. Jackson. Mr. Aliev has had 
a very vexatious time in attem pting  to 
adjust his affairs with a pattern  com 
pany, very unreasonable demands be
ing made. W e wonder why m erchants 
will sign pattern  contracts at all.

W e received a communication from 
O ’Connell Brothers, form erly dry 
goods m erchants in L ansing that they 
are now located at 183 Pipestone street. 
Benton H arbor. W e are glad to  hear

from them  and Benton H arbor will he 
all the more a happy place to  visit on 
that account. They retired from busi
ness several m onths ago but never 
term inated their mem bership in the 
M ichigan Retail D ry Goods Associa
tion. W e have several other retired 
m erchants on our honorary m em ber
ship list.

W e had a reauest recently for in
form ation regarding the Associated 
National City Stores, Inc., a buying 
organization, located a t 225 W . 34th 
street. New York City. T he req.uest 
came from  a store m anager who con
tem plated m aking business connections 
with them. W e sent a reqùest to a 
responsible party  in New York and 
have received a reply that they do not 
give out inform ation or copies of their 
literature. O ur investigator also states 
that he would caution any store to in
vestigate quite thoroughly before giv
ing confidential inform ation to  them 
regarding their store figures and m ak
ing any connection with the company. 
O ur advice would be to insist on full 
inform ation and reliable references be
fore making a business connection with 
such a concern.

A substantial citizen, genial and 
companionable was Chas. H. Kinsey, 
of Caledonia. H e had been in busi
ness for thirty-nine vears. W as in 
poor health last year, but we found 
him behind the counter on our recent 
visit there. H is death occurred Tune 
17. G. W . K raft, employed by Mr. 
Kinsey as store m anager, is the ad
m inistrator of the estate. Mr. K raft a t
tends our conventions and group m eet
ings and we tru st will arrange to con
tinue the business a t the old stand. W e 
shall miss Mr. Kinsey on our future 
calls there.

Over a t Holly they park diagonally 
on the sides of the street and parallel 
in the middle of the same streets. 
Trucks, touring  cars and all kinds of 
vehicles m anage to  dodge each other.
I was glad to get through alive. Streets 
are made for traffic not for storage.

Recently we were requested by 
Joseph C. Grant, of the Joseph C.

‘ G rant Co., of Battle Creek, to furnish 
figures regarding the operating expens
es of departm ent stores and we take 
occasion a t this time to state  to our 
m em bers th at research figures are easy 
to  obtain by com m unicating with this 
office, as we have the bulletins of the 
N ational Retail D ry Goods Associa
tion, pam phlets and docum ents of the 
U nited S tates Chamber of Commerce 
and easy access to  the D etroit office 
of the United S tates D epartm ent of 
Commerce. R. L. W haley, Research 
I3irector; also the Research D epart
m ent of the U niversity of Michigan. 
W e were able to secure for Mr. G rant 
the inform ation which he requested 
and he has generously stated that he 
is much pleased with our effort and 
believes th a t this inform ation will be 
valuable to  put in the bulletins to our 
m embers. The statistical pages in this 
bulletin are given as a result of his 
suggestion and we trust that it will 
lead to o ther requests of a similar kind 
from our members.

Jason E. Ham mond. 
Mgr. Mich. Retail D ry Goods A ss’n.

Some of the Wonders of Modern 
Progress.

Grandville, July 9—W hat we pay for 
progress is doubtless worth the price.

Did you ever stop to think th at the 
sm allest lad of to-day knows more 
than did the wisest philosophers and 
statesm en of a century ago. T he boy 
of the first quarter of the tw entieth 
century could give W ashington and 
Lincoln cards and spades and then win 
the game.

Could Old Abe look down from his 
home on high and see the radio, hear 
it working and take in the significance 
of the thing he would no doubt won
der what next. T here are m any other 
puzzles to cause him to rub his eyes 
and take notice.

I t is not necessary to  refer to  our

present unconventional fashions for 
women. They are tru ly  an undress 
uniform that would have put to the 
blush our dames of old. Fancy Mrs. 
W ashington or Mrs. Lincoln parading 
the street in a suit of clothes weighing 
less than a few ounces. But then 
fashions change and no doubt our chil
dren’s children will mayhap be d rag
gling their skirts in the dust of the 
street with high chokers and hats that 
spread a yard beyond the face. May 
as well he out of the world as out of 
the fashion.

W hile we have made many improve
ments our laws are no better enforced 
to-day than they were in the days of 
our ancestors. W e make great pre
tentions to being up to date, yet some
times this goes to  the extrem e of folly.

I call to mind th a t while as a boy I 
played hipity-hop on the hill before 
our house two lean looking men came 
up the rise and confronted me. Hoos- 
iers undoubtedly from their jargon. It 
was flow alm ost noon.

“Boy,” said one. “we are hungry as 
wolves, do you ’spose your ma would 
give Sam and me a bit to eat?”

They soon explained that they had 
worked through the winter on a log
ging job and that when spring came 
they were discharged w ithout a cent of 
pay. They were as I guessed from the 
Hoosier state  and had to make their 
way back home without a cent in their 
pockets. I felt sym pathy for the poor 
fellows and led the way to  the house.

Seated in comfortable chairs the 
men waited until a substantial spread 
of bread, m eat and potatoes, with a 
whole dried apple pie, was set on the 
table to which they were asked to draw 
up. They certainly ate as though they 
enjoyed the meal.

A fter it was over the taller m an sud
denly seized my m other’s hand, raised 
it to  his lips exclaiming: “My lady, I 
kiss your hand.” H is companion, 
equally as grateful, said huskily. “My 
lady I forget you no more.”

And so those two w andering woods 
tram ps passed from the scene on their 
way to their Indiana home. T hat was 
in the days when many poor fellows 
after working many m onths in the win
ter woods were cast adrift with their 
wages unpaid and there was no redress. 
The jobbers in the woods paid their 
men if said jobbers were honest which 
the m ost of them  were but the <jther 
sort slipped out without paying their 
men. Such villainy would not be per
m itted at the present day. T he Michi
gan legislature later on passed a law 
making the logs beholden for all debts 
contracted in their cutting. T hat was 
the beginning of im provem ent which 
has steadily gone on until the present 
day.

Fifty years of progress has made the 
days of Lincoln seem like medieval 
ages. Slang th a t would shock our 
fathers is now of every occurrence. A 
boy or even girl who cannot use words 
verging on profanity isn’t in with the 
flapper set.

Yet of course we are progressing. 
The advent of the automobile was the 
greatest event of all tim e and it is liv
ing up to  its name as a harvester of 
victims. The civil war was not con
sidered a holiday affair and yet in no 
year of the four during which it con
tinued did such slaughter occur as goes 
on to-day in tim e of peace. T he autos 
kill m ore than did the soldiers in blue 
and gray in the time of the rebellion.

Society becomes deadened to the 
sacrifices th a t are made daily to keep

the speed wagons oiled and in the race 
for suprem acy. P rogress w ith a big- 
P  m arks the days of the tw entieth 
century.

Cigaret sm oking is not perhaps an 
unm ixed evil and yet when it invades 
the circles of society and be.comes a 
habit with girls as well as men what 
can we say in its defense? W e call to 
mind that Uncle Sam furnished free 
cigarets to  our soldier boys in the 
trenches beyond the sea a t the tim e of 
the world war. That, however, may 
have been forgivable since we were 
anxious to do everything possible to 
conserve the happiness of the soldiers.

An atm osphere of patriotism  per
vades the air of Am erica to-day and 
m any small evils are glossed over for 
the sake of harm ony and good feeling. 
W e are certainly on the road to  a great 
destiny as a N ation if we keep our 
tem per and continue to  welcome every 
new invention th at comes to  the fore 
in our time.

Men in overalls worked and stru g 
gled through long hours of labor in 
the early days w ithout a m urmur. 
Eleven and twelve hours constituted a 
day’s work w ith pay averaging less 
than  ten cents an hour. W hat would 
our workingm en th ink  of th at to-day?

The time will perhaps never come 
when men will be called upon to make 
such sacrifices for wife, home and 
children as they  did in the early days 
of the republic. W e consider ourselves 
on a higher level to-day, and talk of 
less hours and only five davs a week 
for labor.

H um an progress cannot he staved bv 
jazz nonsense and the  follies of dress. 
W e of Am erica face a great future, 
one that will be a surprise to those who 
think them selves even now a t the p in
nacle of earth ly  glory. Old Timer.

Turkish Towel Prices To Hold. 
Jobbers and o ther buyers of Turkish 

towels who may be looking for lower 
prices when the new lists are issued 
this m onth will be disappointed. Re
cent business has been such th at mill 
accum ulations have been well cleaned 
up, and there is said to be little rea
son for revising prices downward. One 
of the recent features of buying has 
been the call for low-end, all-white 
towels from beach and pool bathing 
establishm ents, due to the unprece
dented patronage of those places d u r
ing June. In  general buying for home 
use a feature has been the rapid rise 
of orchid in favor in solid-color and 
colored-border towels, although green 
still tops the list.

Wheel Goods To Advance in Price.
Price advances of 1 to  5 per cent, 

on wheel goods and sheet steel toy-, 
will go into effect on Aug. 1, accord
ing to advices in the trade. The re a 
sons prom pting the advance are the 
abandonm ent of the 1 per cent, dis
count by the steel companies, their 
insistence on three m onths’ advance 
orders and the labor situation in the 
toy factories. T he 1929 toy business 
has been about 65 per cent, covered at 
this time, according to  F letcher D. 
Dodge, secretary of the Toy M anufac
tu rers of the U. S. A. By Sept 15 the 
figure will he about 80 per cent.

L. & H. SIMON, Reliable, Snappy Service
Charmingly Varied Styles in New Seasonable Frocks 

A m on g the m any high grade m akes you  w ill find here—  
Sherr Bros, dresses at $ 1 0 .7 5  

R. Sadow sky— coats for w om en  and m isses $ 6 .7 5  and up  
Other great dress va lues $ 3 .7 5  to  $ 1 0 .7 5
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SHOE MARKET
M ichigan R etail Shoe D ealers  A ssociation  

P res id en t—E lw yn Pond.
V c e -P ie s id e n t—J. E. W ilson.
S e c re ta ry — E. H . D avis.
T re a s u re r—Joe  H. B urton .
A sst. S ec 'y -T re a s .—O. R. Jen k in s . 
A ssociation. B usiness Office, 907 T r a n s 

p o rta tio n  B ldg., D etro it.

Selling Proper Shoe Care With the 
Shoes.

A new m ethod of prom oting the 
correct care of shoes is to he sponsor
ed hy one of the prom inent New York 
retail shoe shops during the next 
season. T his company, which m ain
tains high style shops in New York 
and other large cities, is instructing 
its salesmen to sell the idea of the 
proper cleaning of leathers at the same 
time that they sell the shoes. For the 
fall season, with suede leathers loom 
ing up as the outstanding shoe m a
terial, this company is stocking liquid 
suede cleaners in the exact shades of 
brown and style colors like nautical 
blue, autum n green, antique purple and 
chianti red as well as the staple black 
w ith small bristle brushes, not wire 
brushes, to be used to raise the nap.

An attem pt is being made to pre
vent the comebacks on the suede shoes 
that crock. T he custom er is told that 
the shoe leaves the shop in perfect 
condition. If she takes it to a corner 
shoe parlor, or just any bootblack, he 
is liable to use powder instead of li
quid cleaner and he will raise the nap 
in the easiest way possible—with a 
wire bristle brush. T his results in 
crocking on the stockings and the 
breaking down of the nap of the leath
er, all of which may bring the custom er 
to  the conclusion th at suede shoes 
are impracticable.

T w o of the leading suede leather 
tanners now have liquid cleaners pro
duced by the chemists in their own lab
oratories and these liquid cleaners are 
in exact colors that m atch up with the 
standard leather colors.

New Bathing Slippers.
In  addition to the usual rubber ba th 

ing slipper, there are now new versions 
of the slip-on type. These have rough
surfaced soles to  prevent slipping on 
sm ooth floors and some have slightly 
raised heels. T he uppers come with 
both  plain and printed effects. A moire 
finish is also noted again this season 
in many of these shoes. M odernistic 
applique is a popular m ethod of trim 
ming and is successfully used in white 
on red, green, black and purple grounds.

T he new wooden clogs are made 
w ith two wide elastic straps, one across 
the toe and the other across the in
step. These straps are trim m ed with 
silver or gold kid cut in unusual de
signs and applied to a plain piece of 
leather or fabric. About the edges of 
the sole and heel the same design is 
repeated in gilt to match.

An outstanding feature of these clogs 
is the m any types of heels in which 
they m ay be had. T he plain straight 
sole in one with the heel is here, also 
the Cuban heel and the higher heels 
in both French and Spanish shapes. 
These clogs come with very highly 
polished surfaces and in all the new 
sum m er colors, as well as black, navy 
blue and purple, and are guaranteed 
not to chip.

Now She’s Rouging Her Toes! 
Those who spent the w inter a t Palm  

Beach and European resorts predict 
that m ake-up below the knees will be 
quite as im portant as make-up above 
the neck. Already milady is cluttering 
up her dressing table w ith tubes and 
bottles of various concoctions designed 
to im part a sunburn complexion t'o the 
legs and ankles, and for the purpose 
of tin ting  toe nails and heels.

Toe m anicuring and make-up tech
nique, som ething handed down by 
Cleopatra, is going to be som ething 
of a fad, and the practice of rouging 
the toes and heels may be as popular 
as rouging the cheeks and the lips.

Lotions to give a sm ooth texture 
to the skin and beautify the bare legs 
are being sold, and are becoming a 
part of all bathing beach equipment. 
W ith  this in view, it would seem that 
the demand for barefoot sandals, open
work oxfords and exaggerated cut-outs 
would come in for considerable action 
this sum m er. Linens, woven leathers, 
wroven straws, dainty light-w eight per
forated models in pastel shades and in 
white kid will be seen along the board
walk in increasing num bers, it is stated.

Popularity of Leather Heels Seen 
Growing.

A revolt against extrem ely high heels 
has been in progress for some time 
in Paris and is now sweeping into this 
country, gaining advocates among 
women who believe th at a two-inch 
heel or one slightly lower is just right 
for sm art daytime shoes. According 
to American L eather Producers, this 
development is carrying the leather 
heel into wide favor am ong women, 
who are discovering that shoes with 
these heels are only slightly, if any, 
heavier than wooden heels.

In  addition, women are discovering 
that pegged leather heels of the m odi
fied Cuban type, ar,e exceedingly com
fortable as well as attractive. Their 
construction is such that they prac
tically cannot pull off and the light, 
specially prepared leather used gives 
them  a sm ooth resilience that accents 
the advantage of their som ewhat les
sened height.

M any of these heels are shaped with 
a slight curve and bevel corners that 
give an optical illusion of greater 
height than the m easure reveals.

Novel Shoe Pads.
T he problem  of keeping one’s shoes 

in shape has a new solution in some 
shoe pads or tips now being shown. 
These little pads are made to  conform 
to the shape of the forepart of the 
shoe and are simply stuffed into the 
shoe w ithout regard to the heels. The 
trouble w ith the other kind with the 
heel and toe parts is that in keeping 
the cracks and wrinkles out of the 
shoe they pull it out of line. A silk 
cord is attached to  these new pads for 
pulling them  out. T he pads come in 
sets of three, but m ay be purchased 
individually.

Novelties in Bags.
T he Boston bag is copied on striped 

canvas, but has stiffly boarded sides 
and bottom . T he linings are rubber
ized and two pockets are found for 
small articles. T his bag comes with

a patented slide fastening or a tab 
which snaps into a patented lock that 
opens with a key. A nother bag of a 
m ore general character has a wooden

fram e which is so shaped that it serves 
as a handle. These handle-fram e com 
binations are painted in bright colors 
to  m atch the fabrics used.

M ichigan  S hoe D ealers
M UTUAL FIRE INSURANCE CO.

O rganized fo r 
S E R V I C E  

not fo r P ro fit

We are Saving our Policy Holders 
30% of Their Tariff Rates on 
General Mercantile Business

□

for
Information urrite to

L. H .  BAKER, Secretary-Tresurer
LANSING, MICHIGAN

N O R T H L A N D  C H E R R I E S

10 LB.
DISPLAY
BASKETS

MADE BY
PUTNAM FACTORY, NATIONAL CANDY CO. Inc., Grand Rapids, Mich.

Always Sell
LILY W HITE FLOUR

“ The Flour the best cooks use. ”

A lso  our high quality specialties
R ow ena Y es M a'am  Graham  R ow ena Pancake Flour 
R ow ena G old en  G. M eal R ow ena Buckwheat C om pound

R ow ena W h ole  W heat Flour
Satisfaction guaranteed or m oney  refunded.
VALLEY CITY MILLING CO. Grand Rapids,¡Mich.
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RETAIL GROCER
R etail G rocers  and  M eat D ealers  A ssoc ia

tion  of M ichigan.
P re s id e n t — A. J .  F au n ce , H a rb o r 

S prings.
F ir s t  V ic e -P re s id en t—G. V an d er H oon- 

ing, G ran d  R apids.
Second V ic e -P re s id en t — W m . S chu ltz . 

A nn  A rbor.
S e c re ta ry —P a u l Gezon, W yom ing  P a rk . 
T re a s u re r—J . F . T a tm a n . C lare.

Grocer Who Is Real Purveyor To His 
Customers.

A man wanted some m ushroom s on 
his steak. Fresh ones were not obtain
able. but he had noticed dried ones in 
his grocer’s showcase. So he asked the 
grocer how they should he prepared. 
The grocer made a silly gesture, 
shrugged his shoulders and answered: 
“ I don't know. W e never eat them 
in our house.”

W hat kind of a purchasing agent for 
his customers was that man? W hat 
kind of buyer for his people is the g ro 
cer who does not know how his goods 
are to be prepared? Charles Slack, 
splendid old-time Chicago grocer, used 
to  style himself “Purveyor to the Peo
ple." He was just that. H e knew all 
about every item in its store and every 
service grocer falls short of his pos
sibilities who does not have th at same 
knowledge so at his fingertips that he 
can pass it to his trade intelligently 
and interestingly.

A piece of fool propaganda was pub
lished lately on “ Beet Sugar’s T hera
peutic Value,” in which this marvelous 
paragraph occurred:

“Beet sugar contains a substance 
which enables it to ferm ent more rap 
idly than cane sugar and thereby en
tails less wear and tear on the body. 
Any food grown from a seed contains 
a substance similar to that in beet 
sugar. Sugar cane rarely produces a 
seed. It grows by ferm entation. Each 
time a substance goes through the 
cycles of ferm entation higher types of 
poisons are produced.”

“The first cycle with beet sugar goes 
on when it is ingested as part of the 
food. If you look up a chemical sub
stance known as betain you will find 
that it has a close relationship to those 
substances considered so im portant to 
day known as vitamins. Beet sugar 
is of first importance in the treatm ent 
of m any cases of gastric and intestinal 
troubles.”

I am myself a friend of beet sugar, 
but if the substance itself could speak, 
it m ust surely cry out: “Save me from 
my friends.” I t would be difficult to 
imagine more complete folly couched 
in im pressive, term s than th a t quota
tion.

But how many “purchasing agents 
for the public” know the facts about 
cane and beet sugar and o ther sugars? 
Every grocer should know, for ex
ample, th a t refined sugar from any 
source is precisely the same chemical 
substance that any other refined sugar 
is. Chemically, there  is no difference 
between refined cane and refined beet 
sugar. N or is there any difference in 
the use or results of the use of either.

If maple sugar or penoche sugar be 
refined, each will come out white and 
flavorless as cane or beet granulated 
sugar; because the peculiar flavor we 
enjoy in both of those sugars is due 
to the impurities therein.

Cross & Blackwell have just occu

pied a big new factory in Baltimore. 
D uring the past year or so they have 
distributed their m arm alade into v ir
tually every grocery store in the land. 
W hat are they after and have they a 
fair chance to succeed?

T hat splendid English concern has 
come over to  capture the American 
m arket for its products on a large 
scale. Its plan is to  concentrate a 
campaign of advertising and m erchan
dising on its marmalade. This in the 
face of American preference for sweet 
m arm alade against what we call the 
b itter British article.

But C. & B. hold that American 
m arm alade is not proper m armalade 
at all, because it is not made from 
Seville oranges, which have that pecul
iarly b itter tang  which is a character
istic of all British m armalade.

Are they right or are they w rong: 
You can prove nothing by me, for I 
was brought up on Scots marm alade 
— Keiller’s—and nothing else tastes 
righ t to me. But I incline to  think 
they are right—that m arm alade will 
never become the staple in America 
that it  is in England unless and until 
we acquire the taste  for that flavor 
which tastes away the cloying sw eet
ness of our insipid article.

But no man is a true  “purveyor to 
his people” who is not posted on such 
developm ents as this is.

I see that Bovril has begun to in
vade our m arkets, too. W ell, we sort 
of play an offset to  that. In  London 
I saw big signs advertising “B D V.” 
But Bovril is w ritten large on signs in 
virtually every British railway station, 
signs which look so like those used to 
announce the station th at strangers 
often think it the name of the town 
at which they have stopped.

W h at is it? W h at grocer knows? 
W ill he be able to  tell his custom ers 
when they ask? W ill he be a true pur
veyor if he cannot?

Blue Ribbon W ednesdays continue 
to  run in Stop & Shop store, Chicago. 
They have been an institution for many 
years now—not less than nine, I 
should say. A feature has always 
been m ushroom s in pound boxes a t 49c 
per pound. T here is wonderful sales 
psychology and business building go
ing hand in hand—building staple and 
grow ing business for the store every 
day.

For m ushroom s is a food which la
bors under great disadvantages, but 
those are handicaps which any grocer 
can consistently help to remove and 
profit himself thereby greatly.

M ushroom s labor under these handi
caps: O ne-third of the people regard 
them  as a luxury, for the rich only. 
O ne-third are afraid of them, on the 
toadstool basis. O ne-third know noth
ing about them . T o this let us add a 
fourth: that m ushroom s are handled 
by m any retailers—alm ost all, in fact, 
in bulk. T hus they are handled in 
weighing, and they are such a delicate 
plant that handling breaks them  up, 
makes them  unsightly and unattractive

M ushrooms should be handled in 
pound boxes only. T hus families will 
get into the habit of buying them  by 
the pound. If a price is made th at is 
m oderate, they’ll get to  using them  as 
a food, not as a luxury. And a narrow  

(Continued on page 31)

W e now  in v ite  you to  in sp ec t th e  fin es t cold s to ra g e  p la n t in  A m erica . 
W e have  C harles  A. M oore V en tila tin g  S ystem  th ro u g h o u t th e  bu ild ing  
enab ling  u s  to  change  th e  a ir  every  seven  hou rs.

W e also  c a r ry  a  com plete  line of fre sh  f ru i ts  an d  v eg e tab le s  a t  a ll tim es. 
W on’t  you  p ay  u s a  v is it  upon y o u r n e x t t r ip  to  G ran d  R apids.

ABE SCHEFMAN & CO.
COR. W ILL IA M S ST. A ND P E R E  M A R Q U E T T E  RY.. G RAN D  R A PID S

The Toledo Plate & Window Glass Company
Glass and Metal Store Fronts

G R A N D  R A P ID S M IC H IG A N

BRING NEW LIFE
to  your sales b y  recom m ending Y east-for-H ealth  to your 
custom ers. T h ey  w ill appreciate your efforts, for nothing  

is m ore prized than g low ing health. Y ou'll profit, too , for 

healthy custom ers eat m ore o f everything that you  have  

to  sell. So b e  sure to b oost F leischm ann s Y east-for- 
H ealth  and en joy  greater profits.

FLEISCHMANN’S YEAST
Service
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MEAT DEALER
M ichigan S ta te  A ssociation  of R etail 

M eat M erchan ts.
P re s id e n t—F ra n k  Cornell. G ran d  R apids 
V ice-P res .—E. P . A bbott, F lin t.
S e c re ta ry —E. J . L.a Rose, D etro it. 
T re a s u re r—P iu s  G oedecke, D etro it.
N ex t m eeting  will be held in G rand 

R apids, d a te  n o t decided.

Two New Developm ents in M arket 
Refrigeration.

One of the m ost significant improve
m ents in the commercial electricial re
frigeration field is the new tw o tem 
perature valve perfected by Frigidaire 
engineers for the duplexing of differ
ent types of units operated from the 
same compressor. By use of this 
valve, tw o units w ith different tem 
peratures may he operated from  the 
same com pressor with separate, au to
matic defrosting cycles. W ith  it, in
stallations can he made duplexing 
equipment such as a butcher’s box and 
a display case, or a counter with 
finned coils and ice freezing coils. In 
many cases the same result can be ob
tained with one com pressor which for
merly would have required two.

A nother development in commercial 
equipment which will prove an ad
vantage to  countless meat dealers is 
the new type of plate coil. These are 
designed for use in refrigerator boxes 
w h e re  head room is too limited for an 
overhead coil installation, or where 
provision is made for pipe coils along 
the side walls. T hey can be placed 
along the side of a refrigerator or 
cooler, leaving the ceiling space avail
able for use. All features which have 
been incorporated in other Frigidaire 
coils are present in the plate type. De
frosting may he brought about au to
matically. These coils are easy to in
stall and can be moved w ithout loss.

T entative Grades E stablished For 
Canned K raut.

The D epartm ent of A griculture is 
working with the National K raut 
Packers’ Association w ith a view to 
setting up grades for canned kraut. At 
the recent convention of the associa
tion a tentative score card was w ork
ed out and samples of k rau t were 
scored as to their grades.

The score card evaluates the vari
ous characteristics of kraut according 
to their im portance and allots points 
to each as follows: Color, 15; cut, 15; 
absence of defects, 10; crispness, 15; 
and flavor, 45. Two qualities or grades 
of kraut are recom mended—first qual
ity grading, in the total score, from 
85 to 100, and second quality from 70 
to 85.

Of the samples of commercially 
packed krau t experim entally graded at 
the convention only one was found to 
fall below first quality.

M eat D ealer’s M ost Valuable Asset. 
B utter, eggs and many other com

modities are purchased by grade. T. he 
custom er, as well as the retailer, can 
order them  over the phone without 
wasting time to inspect them, and be 
perfectly sure of w hat he is getting. 
M eat dealers quite generally order 
smoked m eats by grade, but in m ost 
cases find it necessary to buy their 
fresh m eats on an inspection basis. 
M uch time is wasted and the result is 
not as good as it would be if the m eat 
were judged by experts.

Government grading seems on the

road to bringing about a degree of 
standardization, but has not yet en
tirely elim inated the necessity of buy
ing on an inspection basis. U ntil .t 
does, meat judging ability is one of the 
meat dealer’s m ost valuable assets.

-------- » V  - ---------
F ish  T aste  Best I f  Cooked Very 

L ittle.
Practically all fish used in the 

United States, according to H arden F. 
Taylor of the A tlantic Coast Fisheries 

Co., is cooked too much. Fish cooked 
as much as meat is overcooked.

T his is true for the same reason that 
fish need lower tem peratures than 
products to prevent them  from d e 
teriorating during storage. The body 
tem perature of cod and haddock, for 
instance, during life is between thirty- 
two and forty-five degrees, and they 
will cook at eighteen degrees below' 
human body heat.

T his is a tip that the m eat dealer 
who handles fish would do well to pass 
on to his customers.

R ent Should Be 4 to  6 P e r Cent, ol 
Sales.

H ow  much rent should you pay?
The answ er to this question in the 

form of a definite proportion of total 
sales is given in Babson’s Reports for 
June 10, and the proportion for meat 
m arkets is 4 to 6 per cent.

T his is lower than the estim ated pro
portion for any of the other types of 
business places listed. N ext in order 
come groceries and cafeterias with a 
proportion of 5 to 6 per cent.; next, 
restaurants, with a proportion of 8 to 
10 per cent.; next, tea rooms, with 10 
per cent., and, finally, candy and re
fectory stores with 10 to 12^2  per 
cent.

Decrease in N um bers of W holesale 
Grocers.

F igures recently compiled by the 
T hom as Publishing Co. throw  in ter
esting light on what changing m ethods 
of distribution are doing to the whole
sale grocer. They were compiled in 
response to m any enquiries as to 
w hether or not the wholesalers in the 
grocery field are actually decreasing, 
and show that the num ber of whole
salers in the country has declined d u r
ing the past three years from 6,372 to 
5,981, or over six per cent. Grocery 
brokers have decreased during the 
same period from 3,337 to 3,081, or al
m ost 8 per cent.

T he Kick in a  Kite.
I 'd  like to m ake  a  k ite  ag a in  

And fly it in th e  sky  
I 'd  like to be a  boy ag a in  

T hen  a s  i t  flew on h igh  
Send u p  to  it  a  m essen g er—
A p ap er lea f a n d  p a ssen g er—
Along its  s tr in g  w hose pull an d  pow er 
E n c h a n te d  held  m e ev e ry  ho u r 

T h a t sim ple th in g  did fly.

I tru ly  th o u g h t a s  th e re  I  saw  
M y frag ile  flying k ite  

I t  overcam e th e  rea lm  of law
A nd so b ro u g h t s tra n g e  deligh t 

F o r  th e re  i t  sw ayed—above th e  e a r th — 
M an eu v erin g —w ith  so a rin g  w o rth  
Q u ite  com parab le  to  flee test w ing 
Of la rk  o r sw ift, till w ondering  

I w an ted  too, to  fly.

W h a t is th e  one desire  to -d a y  
O th e r th a n  boyhood knew  

W hen  longings tra c e d  a  f a r th e r  w ay  
T han  ev e r a irp la n e  flew:

N or shall th e  h e a r t  be satisfied  
B y w h a t is p a s t;  fo r sk ies  u n tr ied  
K eep  calling  on a n d  ev e r  will 
F o r  d ead  >s th e  m an  w ho h a s  no th rill 

T h a t he w as born  to  fly.
C harles  A. H e a th .

MICHIGAN BELL 
TELEPHONE CO.

Long Distance Rates Are 
Surprisingly Lo<w

For Instance:

or less, between 4:30 a. m. and 
7:00 p. m.

Y ou can call the following points and talk for 
T H R E E  M IN U T E S for the rates shown. R ates to  
other points are proportionately low.

Day
_  Station-to-StationF rom Dat.
GRAND R A PID S to :

B A T T L E  C R E E K . M ICH. ---------------------------$ -45
BIG R A PID S, MICH. ----------------------------------- -45
EATON R A PID S, M ICH. ---------------------------  -50
KALAMAZOO, MICH. ---------------------------------  -45
LANSING, MICH. ---------------------------------------  -50
R E E D  CITY, M ICH. ------------------------------------  -50
ST. JO H N S . M ICH. ______________________ -50
SH E L B Y , M ICH. ____________________________ -50

T h e  ra te s  q u o te d  a re  Station-to-Station  D a y  ra te s , effective 
4:30 a . m . to  7:00 p . m .
E v en in g  Station-to-Station  ra te s  a re  effective 7:00 p . m . to  
8:30 p . m ., a n d  N ig h t Station-to-Station  ra te s , 8:30 p . m . 
to  4 :30 a . m .

The fastest service is given when you furnish the 
desired telephone number. If you do not know the 

number, call or dial “Information.”

Grand Rapids Paper Box Co.
M anufacture of SET UP and FOLDING PAPER BOXES 

SPECIAL DIE CUTTING AND MOUNTING 
g r a n d  R A P I D S .  M I  C H I G A N

Don’t Say Bread 

- Say

H 0 L S U M
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HARDWARE
M ichigan R etail H ard w are  A ssociation .

P re s id e n t—W . A. S lack, B ad Axe.
V ice -P re s .—L ouis tf. W olf, Mt. C lem ens
S e c re ta ry —A rth u r  J . Sco tt, M arine C ity.
T re a s u re r—W illiam  M oore. D etro it.

The Hardware Dealer and the Summer 
Holiday.

“The store can’t get along without 
me,” is the typical attitude of many 
hardware dealers when confronted 
with the prospect of a sum m er holiday. 
“I can’t afford it. I can’t spare the 
time from the business.”

It is a curious circum stance that the 
m erchant who needs a holiday the m ost 
is the one who protests m ost vigorous
ly against breaking away from the 
daily grind.

W ith some hardware dealers, the 
summer holiday is a recognized insti
tution. W hen the time comes, they 
pack their grips and set out: and never 
hesitate to consider whether or not 
the business can spare them. They 
calculate on the holiday as a regular 
item in the store routine and the store 
overhead—as som ething the business 
must he trained to carry.

Of course there are instances where 
the tendency is to  carry the holiday 
idea to the extrem e. “I need to get 
away from business,” the dealer says; 
and he tears himself away from the 
store every now and then to attend the 
annual get-together of this club, the 
convention of that society, the outing 
of the other organization, and this, 
that or the other diversion. In fact the 
business on which he depends for a 
livelihood becomes a sort of secondary 
consideration with him.

That man is just as bad in his way 
as is the man previously described 
who insisted on keeping his nose to 
the business grindstone and going 
without holidays altogether.

The hardware dealer’s holiday is, 
however, very necessary. M idsummer 
is the usual time to take it. Since his 
work is largely indoors, the holiday 
should provide relief from that condi
tion: and that means plenty of outdoor 
life, fresh air and sunshine. And if 
the holiday is necessary for the h ard 
ware merchant, it is just as necessai y 
for the hardware salesman.

There are of course some dealers 
who like to defer the holiday to a more 
convenient season or even to a less 
convenient season in order to get just 
the sort of outing they want. Perhaps 
duck-hunting in the fall may appeal to 
them. Perhaps a trip  to  the sunm  
South in mid-winter, when business i- 
slack, may suit the dealer better than 
a m id-summ er trip to the N orth woods 
or the lake shore.

Two weeks outing is not too long. 
I have noticed that in my own town 
the m ost successful m erchants are 
those who take regular outings, and 
are not afraid to break away from the 
everyday store routine.

It pays a m erchant to give close a t 
tention to his business. Anything 
worth doing at all is worth one's best 
efforts. The hardw are business is no 
exception. To succeed in it, you have 
to watch it closely, to study it from 
every angle, to make it the biggest 
thing in your life, and to give it your 
best efforts.

But the individual should be bigger

than his business. H e ought to win 
and keep a wider outlook on life. He 
should never despise his business, yet 
on the other hand he should not stay 
so close to it that his perspective is 
lost. H e has to  break away now and 
then, to w ithdraw  to a little distance, 
and to get a fresh viewpoint on things.

To m aster your business is im port
ant. But it is even more im portant 
not to let your business m aster you.

So plan now for your holiday; and 
see that it is a real holiday—a com 
plete breaking away from the daily 
routine that has engrossed you for the 
past eleven months.

There is in my town one m erchant 
(not a hardw are m erchant) who is a 
man of quick decisions and intense 
energy. H e can transact more busi
ness. and do it m ore quickly, and make 
fewer mistakes, than any man I ever 
knew. Last winter his store did an 
enorm ous Christm as trade. He was 
busy right up to C hristm as eve. And 
early the ensuing M onday m orning he 
left for a trip that consumed all win
ter and took him to Europe, Asia and 
N orthern  and Central Africa.

This man has been doing precisely 
that thing for more than tw enty years. 
T hroughout the rest of *the year he 
flings himself into the business with 
intense energy. And right after C hrist
mas he drops it off his mind com plete
ly, and spends the w inter m onths trav 
eling in sunny climes. In  the process 
he has seen most of the known world. 
It has cost money, but it is his hobby, 
and it has enlarged his vision.

Now the average m erchant perhaps 
can't afford to do that. But he can 
afford to  follow that example in one 
respect—by drawing a sharp line be 
tween business and holiday. W hen you 
are a ttending to business, put all you 
have into business; and when you are 
taking a holiday, make that holiday 
complete.

Some years ago a m erchant tele
phoned me to come down town and 
see him about a little m atter of busi
ness. W hen I dropped into the store 
he said:

“ I’m going away for three weeks. 
You're a good judge of advertising. I 
want you to drop in and give the boys 
some pointers now and then. D on’t 
write the advertisem ents for them, but 
drop in and look over what they write. 
George will do it; give him any hints 
you can.”

Next m orning I dropped in. T he 
m erchant was in his little office. He 
nodded to  me. T hat was all. I dis
cussed the advertising with George. I 
made some suggestions. George 
agreed or argued, according to w heth
er they appealed to him or not. But 
though the proprietor was only a few 
feet away, George never w ent near 
him. nor did the proprietor reveal the 
slightest interest in what we were 
saying.

The holiday had already started ; and 
that m erchant, although he did not 
leave town for another day, had thrust 
the business quite out of his mind.

I mentioned the m atter to him afte r
ward.

“A ren 't you afraid to leave this busi
ness?’ I asked.

He smiled.
“I'm  putting George on his own for

Special Reservation Service —  “Wire Collect*’

In Detroit— the

D etroit-L eland  H ote l
M uch larger room s . . . .  an inward spirit 
o f hospitality  . . . .  unsurpassed standards 
o f service . . . .  a cuisine that transcends 
perfection, h ave  w ithin a year o f  its estab 
lishm ent, gained  for the n ew  D etroit- 
L eland H otel an enviab le  national and  
international reputation.

700 Large Rooms with bath—
85% are priced from $3.00 to $5.00

DETROIT -LELAND HOTEL
B agley a t  C ass (a few  s tep s  from  th e  M ichigan T h e a tre )  

Direction Bowman Management 
WM. J. CHITTENDEN, Jr., Managing Director

BROWN&SEHLER
COMPANY

Automobile Tires and Tubes 
Automobile Accessories 

Garage Equipment 
Radio Sets 

Radio Equipment 
Harness, Horse Collars

Farm Machinery and Garden Tools 
Saddlery Hardware 

Blankets, Robes 
Sheep lined and 

Blanket - Lined Coats 
Leather Coats

G R A N D  R A P I D S ,  M I C H I G A N

M ichigan Hardware Co.
1 0 0 -1 0 8  E llsw orth  A ve .,C orner O akes

GRAND RAPIDS, MICHIGAN

¥

W holesalers of Shelf Hardware, Sporting 
Goods and

Fishing Tackle
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a while. I t  will do him good. He may 
make some mistakes, but he is in 
charge; and he is bright enough not 
to make the same m istake a second 
time. T hat is all I can ask.”

As a m atter of fact, business went 
on sm oothly for nearly a month. The 
proprietor came back refreshed and re
invigorated for a hard year's work 
ahead of him, and with clear cut new 
ideas as to how to meet new problems 
presenting themselves. George had 
made a few mistakes. Also, he had d e 
veloped an added sense of responsibil
ity and a more intim ate understanding 
of the problems of retail business that 
made him very much more valuable to 
the store.

I sometimes think that the hardware 
dealer who says he can’t leave his 
store, that there is no one to take his 
place, is not giving his helpers the 
training they should get. I t  may seem 
an extrem e statem ent, but no hardware 
staff is adequately trained until that 
staff can carry on with the employer 
absent ju st as efficiently and enthus
iastically as if he were present.

A fatal tendency in some hardw are 
dealers is to center all the details of 
the business in their own hands. Far 
from try ing  to  develop individual in
itiative in their helpers and to educate 
the latter to responsibility, these deal
ers aim to personally direct every item 
of store activity. The dealer maps out 
the advertising, designs the window* 
trim s, does all the buying, directs the 
selling, watches the drafts and collec
tions—all these things require his per
sonal attention if they are to be done 
properly. Or, at least, he is convinced 
that nothing will be done properly un
less he does it himself.

A m ark of the good executive is the 
ability to delegate authority  intelligent
ly; to pick the man just fitted for each 
job, and to put the responsibility on 
him. The hardw are dealer who does 
not learn to do this to some extent 
will naturally feel that his business 
can’t spare him, and that he can’t af
ford to take a holiday.

Now is a good time to check that 
fatal tendency to centralize everything 
in your own hands. Instead of try ing  
to  direct everything yourself, gradual
ly put more and more of the responsi
bility on your helpers. Plan always 
to have a t least one man in the store 
who can take your place and fill it with 
reasonable efficiency in an emergency.

Y our helpers won’t be any the less 
efficient in the perform ance of their 
everyday work just because they are 
able, for a day or tw o or a week or 
two, to step into your shoes and look 
after the business. And when they're 
able to  do that, you in turn will be 
able to take the holiday you need and 
put business worries entirely out of 
your mind.

Make your holiday, when you take 
it, a real holiday. The real holiday is 
a change of air, a change of scene, and 
a change of occupation. W hat sort of 
change you should have depends en
tirely on w hat you have been doing. 
You may find the rest you need in a 
sum m er cottage at the nearest beach, 
or in your own garden, or revisiting 
the ham let where you spent your boy
hood, or calling on the wholesale es
tablishm ents and big retail stores of

the nearest city. The great thing is to 
break away completely from your daily 
work and put it entirely out of your 
mind.

Say to yourself, “ I won’t think of 
business for two whole weeks, not if 
the store burns down.” T ow ard the 
end of the two weeks you’ll find your
self thinking of business in new term s, 
with a clearer understanding of its 
problem s, your mind bubbling over 
with new plans to achieve bigger re 
sults or cut down needless expense.

A good holiday is never wasted.
V ictor Lauriston.

Takes Issue With Mr. Caslow on 
Group Advertising.

Grand Rapids, Ju ly  9— In the last 
edition of the M ichigan Tradesm an, an 
article signed by W . H. Caslow ridi
culing the advertising group in Grand 
Rapids which was organized while I 
was President of the Grand Rapids 
Retail Grocers Association and in 
which I have been active as a m em ber 
ever since the inception of the advertis
ing group, alm ost three years ago.

I feel as a m atter of fairness to our 
members, as well as the readers of the 
T radesm an, this unw arranted attack 
by W . H. Caslow is misleading to 
those who do not know Mr. Caslow as 
well as Grand Rapids retailers have 
occasion to know him.

About a year and a half ago, Mr. 
Caslow called on our Secretary with 
a proposition to organize all retailers in 
a group for the purpose of securing 
publicity to the consum ing public, call
ing their a ttention to  the dangers to 
the communities as well as them selves 
in patronizing chain syndicates stores.

O ur Secretary was warned by busi
ness men in Grand Rapids, with refer
ence to the instability of Mr. Caslow, 
who had been engaged at one tim e as 
a small retail grocer and of which lie 
rarely ever makes m ention and to his 
career as a comm unity newspaper 
editor, which was liquidated and sev
eral hundred dollars still unpaid by 
him.

Mr. Caslow. covering himself with 
a cloak of religion, led us to believe 
this was merely an unfortunate busi
ness venture. W e therefore recom 
m ended the proposition subm itted by 
Mr. Caslow and our Association m em 
bers gave their m oral as well as finan
cial support in the new organization, 
which was to cover newspaper public
ity  in every newspaper in the county, 
but wrhich wound up finally same as 
the comm unity newspaper edited by 
Mr. Caslow, by liquidating and leaving 
approxim ately $700 in unpaid accounts.

O ur advertising group has been 
functioning alm ost three years, adver
tising weekly in the evening daily and 
featuring the foot balls of the chains, 
to show the consum ing public that the 
individual retailers cannot only sell 
these items as low as the chains, but 
can render delivery and convenient 
charge service as well.

The jobbers being unable to furnish 
the foot ball items a t a price to  com 
pete without showing a loss, we have 
been in a position to purchase many 
direct from the m anufacturers and sev
eral of these item s are purchased in 
car lots.

W e have no desire to injure the job
bing business as a whole, but it is a 
case where the consum ing public have 
been sold on price buying by the chain 
syndicates and were making rapid in
roads on the retail business, th at it not 
only endangered the individual t r a i l 
ers but the wholesaling business as 
well and this m ethod of combat has 
not only been practiced by the Grand 
Rapids retailers, but is being practiced 
in m ost every city of any co n seq u en t 
in the United States.

T he m em bers of the Grand Rapids 
advertising group meet weekly and the 
m em bers who attend these meetings 
are doing m ore business and making

more profit than at any time during 
their business career and are not only 
paying their bills, but discounting 
them, which will be vouched for bv 
every member that attends these m eet
ings regularly.

Gerrit Vander Hooning.

Shirt Plan Offers Color Choice.
Some shirt m anufacturers have de

vised a plan to meet retailers’ wishes 
for greater freedom of color choice in 
the purchase of shirts in sets. Instead 
of following the practice of offering 
the same pattern  in a set of three dif
ferent shades, one of which may prove 
a poor seller for the retailer, these 
m anufacturers are offering a single 
shade in a set of three different pa t
terns. T hus the retailer can secure any 
color he wishes, the set basis being one 
of pattern and not of color. Incident
ally, the heaviest local call is for blues 
and tans, with greens backward here, 
although active in the Middle W est.

EW ERA
LIFE ASSOCIATION

G ran d  R apids.
SOUND COM PANY, SOUNDLY 
M ANAGED BY SOUND M EN.

E V A  T O R S
(E le c tr ic  a n d  H an d  P ow er) 

D um bw aite rs— E lec tric  C onvert- 
srs to  change  y o u r old hand  
e lev a to r in to  E lec tric  D rive.

M ention  th is  P a p e r . S ta te  
k in d  of E lev a to r  w an ted , size, 
c ap a c ity  a n d  he ig h th .

^ S ID N E Y  ELEV A TO R  M FG. CO. 
(M iam i P la n t) ,  S idney , Ohio

Link, Petter &  Company
( Incorporated )

Investment Bankers
7th FLOOR, MICHIOAN TRUST BUILDING 

GRAND RAPIDS. MICHIGAN

Sand Lime B rick
N oth ing  a s  D urable 

N oth ing  a s  F irep roo f 
Mfekes S tru c tu re  B eau tifu l 

No P a in tin g  
No C ost fo r R ep a irs  

F ire  P roof W ea th e r P roof 
W arm  in W in te r—Cool In S um m er

Brick is Everlasting
GRANDE BRICK CO.

Grand Rapids. 
SAGINAW BRICK CO. 

Saginaw.

I. Van Westenbrugge
Grand Rapids - Muskegon

(S E R V IC E  D IST R IB U T O R )

Nucoa
KRAFT

All v a rie tie s , bu lk  an d  p ack ag e  cheese

“Best Foods”
Salad Dressings

Fanning’s
Bread and Butter Pickles

Alpha Butter
T E N  B R U IN ’S H O RSE RADISH and  

M USTARD
O T H E R  S P E C I A L T I E S

CHEESE

T h e re  Is n o th ing  b e tte r  th a n  o u r 
F U L L  CO VERAGE POLICY.

American Mutual 
Automobile Insurance Co.

701-2 B uild ing  & L o an  Bldg. 
G rand  R apids, M ichigan.

WATER COOLING EQUIPMENT
F or Office, Factory, Institu tion
Grand Rapids Water Cooler Co.

G ran d  R apids, M ich.

The Brand You Know 
by HART

Look for the Red Heart 
on the Can

LEE & CADY Distributor

Phone 6136«
JOHN L. LYNCH SALES CO.

SP E C IA L  SA L E E X P E R T S  
E x p e rt A dvertis ing  

E x p e rt M rechandieing  
209-210-211 M u rray  Bldg. 

GRAND R A PID S. M ICHIGAN

*  |

I F R I G I D A I R E

¡ ELECTRIC REFRIGERATING SYTEMS 
PRODUCT OF GENERAL MOTORS

For Markets, (¡groceries and 
Homes

Does an extra mans work 

No more putting up ice I

A small down payment puts this 
equipment in for you

I : I
F. C. M A TTH EW S 

&  CO.
I l l  PEARL ST. N. W i

Phone 9-3249

1862 • .  1929
S E E L Y ’S FLAVORING EX T RA C TS 

S E E L Y ’S PA R ISIA N  BALM 
S ta n d a rd  o f q u a lity  fo r n e a rly  70 y e a rs  

S E E L Y  M AN U FACTURIN G  CO. 
1900 E a s t Jeffe rson . D e tro it. Mich.
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HOTEL DEPARTMENT
News and Gossip Concerning Michigan 

Hotels.
Los Angeles, July 5—At a recent 

meeting of hotel chefs and cooks in 
D etroit a strong voice of protest was 
raised against the mid-meal cigarette 
habit. The kitcheneers seem to have 
no objection to a man or woman 
touching off a fag with the coffee, but 
they kick when the sm oker begins to 
light up with the soup. T here are 
some addicts who think they m ust 
have a torch w ith every course and the 
chefs say that the habit dulls the pal
ate and impairs a proper appreciation 
of the cookery. There are also a lot 
of natrons who voice resentm ent at the 
practice, but not by any means for 
the same reason.

Mrs. Edw ard Lown, ow ning the 
W hite House Inn, at Saugatuck. which 
was damaged by fire last April, and 
which has been rebuilt since, celebrat
ed the re-opening by entertain ing  the 
mem bers of the Saugatuck fire depart
ment with a chicken dinner, thereby 
in a m ost substantial way showing her 
appreciation of the efficiency of the 
fire laddies.

A prom inent hotel man here who has 
recently added baths to  many of his 
hotel rooms, voiced a sentim ent which 
I have entertained relative to hotel 
baths for many years:

“The num ber of travelers who in
sist on having room s with bath and 
then fail to use the bath is quite large. 
It is not at all unusual for people to 
come in, register and then hurry out 
to some evening entertainm ent w ith
out taking time to  more than give 
their hands a stingy dip. Then they 
come in late, leave a call for 6 a. m., 
and at 6:15 are checking out. in order 
to catch a train, sleepv-eyed and look
ing as though thev hadn’t even washed 
their faces.”

W hen you come to think of it, men 
in their own hom es take a bath not 
to exceed a couple of tim es a week 
on the average, but get him in a hotel 
lobby with pen in hand they make a 
loud howl for their “baw th.” for the 
reason presum able that it sounds well 
and gives out the impression that 
bathing is an obsession with them. Of 
course, the hotel man has no kick 
coming, especially if he is long on 
rooms with bath.

Reminding me of a nephew of mine 
who at the tender age of five im por
tuned his m other to provide him with 
“cam bric” coffee, (a decoction of 
warm water with a few drops of 
coffee). W hen asked why, he said it 
made him feel “sporty.”

Edwin A. Sweet, who has been 
president of the C ontinental-Leland 
Hotel Corporation. Detroit, for some 
time and resigned to give more a tten
tion to personal enterprises, was re
called to the service June 17, by being 
again elected to the head of th at com 
pany.

A writer in a hotel publication says 
that the drug store came into the field 
in the eating game because the hotel 
man didn’t think the sandwich trade 
was of sufficient importance to  even 
go to the trouble of supplying a tasty  
article. Consequently the enterprising 
druggist saw the point and nailed the 
opportunity. T here are still a few 
"legitim ate” caterers who mix up a de
coction of veal scraps, chicken skins 
and mayonnaise, which they foist on 
the public for chicken sandwiches, but 
while the drug store offerings m ay be 
somewhat more abbreviated, they run 
truer to  form.

The E ast M ichigan T ourist A ssocia
tion is distributing a very attractive 
map. In the N orthern country are 
sketches of porcupine and bear stro ll
ing about the country adjacent to  good

roads, with a hunter concealing him 
self behind a tree taking a bead on 
some venison. There is also the miner 
and woodsman. Various towns are 
m arked in an unusual m anner. Benton 
H arbor is m arked by a bearded gen
tlem an; D etroit shows a party  reach
ing across into Canada for a cup of 
“Oh, be joyful.” Also there is K ala
mazoo with its bunch of celery and 
Jackson with a convict at the stone- 
pile.

John J. Shantz, son of the late Chas. 
G. Shantz, who was. for m any years 
m anager of the  old H otel Cadillac. 
Detroit, has been appointed as an as
sistant m anager of the D etroit Statler. 
H is special duty will be to  “speed the 
parting guest.”

W illiam H . C artright, for many 
years identified with Michigan hotel 
interests, especially in the resort field 
and in the Petoskey district, will m an
age H otel Ramona, H arbor Springs, 
for the creditors of th at institution. 
W ith  his exceptional ability in his par
ticular line, he will, no doubt, place 
the institution on a satisfactory basis.

In a recent issue of the Saturday 
Evening Post, one w riter sounds an 
interesting note with reference to the 
future prosperity of the country, es
pecially m aking the claim th at unless 
all signs fail, there is nothing but 
prosperity ahead of us. T his seems 
like a reasonably safe bet.

But one of his observations which 
was especially interesting to me and to 
the hotel operator particularly, was the 
tendency on the part of m any whole
sale houses to reduce their traveling 
forces. This is no doubt true as has 
been observable for some time. There 
are, however, many reasons for a fall
ing off of the commercial trade, which 
are not due altogether to reduction m 
sales forces. As in m any other fields 
the autom obile is responsible to a large 
degree for the decreased transient ho
tel business. The traveler no longer 
waits for the departure of any par
ticular train, but as soon as his can
vass of one town is completed, he 
hies himself to  the next. H e now has 
an abbreviated territory, spends more 
time a t home with his family, and ac
complishes just as much.

The commercial hotel, conveniently 
located, is not doomed, but it m ust a r
range its schedule to  take dare of a 
different class of patrons, even more 
num erous than  the salesmen, who 
have nothing else to  do but travel and 
spend money, leaving it usually where 
they find the lamps trim m ed and burn
ing. And thev are on the increase.

Ail astute hotel man who takes with 
a grain of salt some of the general and 
vague phrased expressions which the 
orators use when they are expatiating 
on the glory of things altogether, has 
resolved for himself a form ula which 
has helped him to avoid false steps 
while pursuing his program . F or in
stance he realizes when the tide of 
tourists brings a lot of people to his 
town, it is not especially for the rea
son that they want to stop a t any par
ticular hotel. If. however, there  are 
those in the party  who have stopped 
with him before and gone away with 
a favorable impression, then he has the 
advantage for the time being, but this 
advantage m akes it all the more es
sential th at he follow it up w ith ad
ditional reasons why they should con
tinue to patronize him.

W hile he fully realizes that people 
stop with him because they like his ho
tel better than some other, he m ust 
at the same time be very sure to not 
be cock-sure that he can hold them  in
definitely. The price of “liberty” 
seems to  hold the same old m arket 
value when m easured in term s of 
vigilance.”

Again I hear the statem ent that the

chain store has just about ruined a ho
tel’s trade with the commercial trav 
eler. as the once famous “knight of the 
road” and his propensities for passing 
out cigars to his trade—combined with

Warm Friend Tavern
Holland, Mich.

Is truly a friend to all travelers. All 
room and meal rates very reasonable. 
Free private parking space.

E. L. LELAND. Mgr.

HOTEL

C H I P P E W A
H EN R Y  M. N EL SO N , M anager

European Plan 
MANISTEE, MICH.

U p -to -d a te  H o te l w ith  a ll M odern 
C onven iences—E lev a to r, E tc .

150 Outside Rooms 
Dining Room Service 

H o t an d  Cold R u n n in g  W a te r  a n d  
T elephone in  ev e ry  Room.

$1.50 and up
60 Rooms with Bath $2.50 and $3

“ We are always mindful of 
our responsibility to the pub
lic and are in full apprecia
tion of the esteem its generous 
patronage implies.”

H O TEL R O W E
Grand Rapids, Michigan. 

E R N E S T  W . NE1R, M anager.

CODY HOTEL
GRAND R A PID S 

R A T E S—$1.50 up  w ith o u t b a th . 
$2.50 up  w ith  b a th .

C A F E T E R IA  IN CO NN ECTIO N

Wolverine Hotel
BOYNE CITY , M ICHIGAN 

F ire  P roof—60 room s. T H E  L E A D 
ING COM M ERCIAL A ND RESO RT 
H O T E L . A m erican  P lan , $4.00 and  
u p ; E u ropean  P lan , $1.50 and  up. 

Open th e  y e a r  a ro u n d .

HOTEL OLDS
L A N SIN G

300 Rooms 300 Baths 
Absolutely Fireproof 

Moderate Rates
Under the Direction of the 

Continental-Leland Corp.

G e o r g e  L .  C r o c k e r ,
Manager.

Occidental Hotel
F IR E  PR O O F 

C E N T R A L L Y  LOCATED 
R a te s  $1.50 a n d  up  

E D W A R T R. S W E T T , M gr. 
M uskegon M ichigan

Columbia Hotel 
KALAMAZOO 

Good Place To Tie To

CHARLES RENNER HOTELS
F o u r F lags  H otel, N iles, M ich., in 
th e  p ic tu re sq u e  S t. Jo seph  V alley. 
E d g ew a te r C lub H otel, S t. Jo seph , 
M ich., open from  M ay to  O ctober. 
Both o f th e se  h o te ls  a re  m a in ta in ed  
on th e  high s ta n d a rd  e stab lish ed  
by Mr. R enner.

Park Place Hotel
Traverse City

R ates  R easonab le—S erv ice  S uperb  
— L ocation  A dm irab le .

W . O. H O L D E N , M gr.

HOTEL KERNS
LA R G EST H O T E L  IN LANSING

300 R oom s W ith  o r W ith o u t B ath  
P o p u la r P riced  C a fe te r ia  in C en . 

nection . R a te s  $1.5G up.

E. S. R IC H A R D SO N , P ro p rie to r

WESTERN HOTEL
BIG R A PID S, M ICH. 

C onducted  on th e  E uropean  P lan . 
H ot and  cold ru n n in g  w a te r  in all 
room s. S evera l room s w ith  b a th . All 
room s well h ea ted  and  w ell v e n t i 
la ted . A good place to  s to p . R ates  
reasonab le .

W IL L  F. JE N K IN S , M anager

NEW BURDICK
KALAMAZOO. MICHIGAN

In th e  V ery  H e a r t o f th e  C ity  
F irep ro o f C o n stru c tio n  

T h e  only  All N ew  H o te l In th e  city . 
R ep resen tin g  

a  $1,000,000 In v es tm en L  
250 R oom s—150 R oom s w ith  P r iv a te  

B a th .
E u ro p ean  $1.50 a n d  up  p e r D ay.

R E ST A U R A N T  A N D  G R IL L — 
C afe te r ia , Q uick  Serv ice , P o p u la r 

P rice s .
E n t ire  S ev en th  F lo o r D evoted  to  

E sp ec ia lly  E qu ip p ed  Sam ple R oom s 
W A L T E R  J .  HOD G ES,

P res , an d  G en. M gr.
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that beatific smile—have nassed from 
the film.

This is only true in a certain degree. 
W hen one takes time to investigate he 
finds that the larger hotels still enjoy 
a large demand for sample rooms. But 
it may be considered a conceded fact 
that “large line” travelers do concen
tra te  their efforts on the larger towns 
because they find it more satisfactory 
to the custom er and more convenient 
for themselves, to open up their sam 
ples in larger quarters and then invite 
the sm all-town m erchant to come to 
them  as their guest, paying his tran s
portation expenses for so doing. The 
country m erchant ra ther enjoys the 
little outing thus offered to  him. and 
has the advantage of viewing a much 
m ore comprehensive line of samples.

T he chain store, with its mass buy
ing, may contribute som ewhat to  de
creasing hotel patronage, but not to 
any great extent. Frank S. Verbeck.

When On Your Way, See Onaway.
Onaway, July 9—By the way, how 

about a trip  into the swamp? To some 
people the word “swam p” signifies a 
filthy, undesirable place, while to 
others seeking to obtain knowledge 
and pleasure of wild life, it represents 
a m ost enjoyable and in teresting time, 
and to those who really do enjoy it 
and who learn to  look forward to  such 
privileges there  can be nothing in the 
way of nature lore to excell it.

Ju s t now, during the la tte r part of 
June and the first two weeks in July 
is usually the time to prepare for real 
swamp entertainm ent in N orthern 
Michigan. I t  m ight be well to procure 
some bandana handkerchiefs, and light 
leather gloves would not come amiss 
for protection of the hands and wrists. 
By no m eans do not go with bare arm s 
or “low-necked” hosiery. Rubber boots 
may be preferable, although pretty  hot 
and the w riter prefers a good leather 
high top shoe even for wading in 
water. A good soaking will do no 
harm  this time of year. W hat are we 
after? W e are. seeking the m ost beau
tiful flower that grow s—a wonderful 
gift to God’s flower garden—the pink 
showy lady slipper, considered by 
some to be a very rare  plant, but in 
this section it may be easily found 
grow ing in g reat numbers. I t  is a 
m em ber of the orchid family and is 
sometimes confused with the pink 
moccasin flower, although the latter 
grows on higher and drier soil, while 
the lady slipper prefers very wet low 
places. This year, in particular, owing 
to frequent rains and flooded swamps, 
the plants show rich deep color and 
rank grow th. W hy is it th at so many 
people, although residents of N orthern 
Michigan for years, are still ignorant 
of the habitat of this beautiful flower? 
W ell, I ’ll tell you and it seems so 
foolish. O ur vases are usually filled 
with orchids regularly each season and 
our adm iring friends will enquire, 
“W here did you find such beautiful 
flowers?” W hat! In  the swamp, ugh; 
aren’t you afraid of snakes?” Bosh, 
snakes. I 'hope the time may come 
when this bugaboo about snakes will 
exhaust itself. I t  is the m ost abused 
and uncalled for fear that one can 
imagine and it really is all imaginary. 
T he hum an race is facing death in a 
hundred ways every day and treating 
the m atter lightly, but a harm less little 
snake produces hysteria, pilly wrinkles 
and nrostration. L isten to the incon
sistency of these rem arks: “ I wouldn’t 
wade into that swamp for all the 
flowers in Michigan, they can stay 
there for all of me.” Yes, but things 
that are worth having are worth go
ing after. Like Gene S tra tton  P o r
ter, we enjoy the beauties of our 
swam ps as did this grand good woman 
enjoy the life in 1 he Lim berlost swamp, 
where she studied nature and obtained 
m aterial for her wonderful books. W e 
sent Gene S tra tton  P o rte r specimens 
from  our swamps and have in our pos
session two personal letters from her, 
which we prize very highly, in which

she says, “ I could shake you for de
stroying so many lady slipper plants. 
Do you not know that this is a para
sitic plant and when pulled will never 
produce another blossom ?” W e sent 
her pictures showing hundreds, yes 
thousands of these plants in bloom and 
describing the vast quantities grow 
ing in this section, and her second le t
ter was worded like th is: “H ad  I not 
seen the pictures with your descrip
tions I never would have believed that 
they grew in such great profusion. 
W ith  us they are a very rare plant and 
there are a few growing in the Lim ber- 
lost swamp, but the owner will not 
permit the picking of a single flower. 
I would like to m otor to your swamp 
and wonder just where Onaway is lo
cated.” W e looked forward to her 
coming some day, but it was not to  be. 
Fate would not permit.

Since that time we have not ga ther
ed such quantities of lady slippers, al
though the  supply seemed inexhaust
ible. The w arning from this dear 
woman still rings in our ears and we 
are satisfied w ith enough w ithout the 
needless waste. W ill others do the 
same and heed the  warning? I t  seems 
not, for the roots ar^ being dug com
m ercially for medicinal purposes and 
wild life is suffering the consequence. 
T railing arbutus, trillium s, lady slip
pers and bittersw eet are fast becoming 
depleted. If the tim e should ever come 
when these plants will be protected by 
law it will be a still g reater pleasure 
to seek them  and enjoy their beauty in 
the natural state. Yes, and photo
graph them ; brave a few or many 
m osquitoes and watch the graceful 
m oevm ents of those terrible (?) snakes, 
the death-dealing reptiles (som ething 
which never happens) just to feel the 
carpet of moss, see the varied shades of 
green am ong the spruces, balsam s and 
tam aracks. And oh! Those tiger 
lillies contrasting with the little blue
bells, the s ta r flowers and fringed 
orchids and hundreds of varieties. Take 
your microscope and examine some of 
these specimens under ilie glass. Catch 
a few bugs and you will have an en
tire zoo right at your feet.

You m ight take along a small hand 
axe and by all means a compass, for 
on a cloudy day and directions uncer
tain, som ething m ight happen. Com
ing to a cluster of twenty-five to forty 
pink lady slippers, some in full bloom, 
others partly  open, singles and in 
pairs so gracefully arranged beneath 
the evergreens, one is apt to become 
so engaged as to partly  forget the wav- 
back home and the compass comes in 
very handv, otherw ise the experience 
is sometimes ra ther—well. I have had 
it happen to  me. Squire Signal.

Items From the Cloverland of Michi
gan.

Sault Ste. Marie, July 9— Every day 
brings m any m ore tourists here now. 
The hotels are filling up again and the 
camp site is getting  quite a number. 
Each night seems to  show an increase, 
but they can still accomm odate m ore 
if the w eather man will give us a nice 
spell of hot w eather it will drive the 
tourists N orth, where nature plays an 
im portant part. The breezes from  the 
Great Lakes make th is the best place 
to  spend the “good old sum m er time.”

The fifty-fifth annual convention of 
the M ichigan State Firem en’s Associa
tion opened here on Monday. I t  is 
stated that 700 firemen are in a ttend
ance. T he first general assem bly of 
the convention was held a t the high 
school auditorium  at 2 p. m. Monday 
evening the  delegates to  the conven
tion were entertained by the Sault- 
O ntario  fire departm ent, where a spec
ial program  of local entertainm ent was 
given. W ednesday evening all of the 
delegates will a ttend mem orial services 
at the Central M ethodist church. The 
banquet will be held a t the armory, 
with W ilbur Brucker, A ttorney Gen
eral of Michigan, as the principal 
speaker.

Traffic between Pickford and the

Soo is now being routed by way of 
Rudyard, K inross and D after on ac
count of the construction work at D on
aldson. T his should not stop the 
tourists coming here, as the detour is 
good.

The flying school at the air port has 
been started  with a m em bership class 
of thirteen students. I t  is expected 
that we will soon have some high 
flyers here.

The many friends of Chester Camp
bell, a form er Soo boy, were pleased 
to hear of his late prom otion with the 
Chicago Tribune. He has recently 
been advanced from the position of 
E astern  advertising m anager to classi
fied advertising m anager, one of the 
most im portant executive positions on 
the paper.

Charles Cushman has opened a new 
bakery at 804 Ashm un street, which 
will be called the Tip Top Bakerv. He 
is turn ing out from 350 to 400 pound 
loaves a day already. All styles of 
bread are baked bv home methods. 
E ight different shapes of bread are be
ing turned out. Mr. Cushman will al
so sta rt baking pastry in about three 
weeks. The shop is eouioped with an 
up-to-date double deck oven. All 
bread, excepting the Italian style loaf, 
is wrapped in wax paper. He is put
ting on a delivery system  and will 
have as his motto, “ On every street 
every m orning.”

The T hom as restaurant, at St. Ig- 
nace, is open for the season, serving 
fish and chicken dinners. Mr. Thom as 
was form erly in the dining car service.

Unless a m an honestly tjies to im 
prove himself and his work each dav 
he does not know what real happiness 
is.

Jacob Schoop, the well-known meat 
m erchant at D eTour. left for Chicago 
on a business trip last week.

Chester Crawford, the popular m er
chant at Stalw art, was a business 
caller here last week, taking back a 
load of supplies.

W illiam G. Tapert.
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News of In terest T o  Grand Rapids 
Council.

Most of the Grand Rapids counsel
lors -are now occupied with vacation 
plans and the present weather is sure
ly ideal for the pleasant occupation of 
enjoying a rest. It behooves us all to 
enjoy the warm weather while it is 
here, because from past experience we 
know winter is with us a long time.

The Salesmen’s Club held its annua' 
picnic Sunday, June 30, and had w ith
in one of the same attendance as last 
year. An excellent time was had by 
all who attended and the committee, of 
which A rt H are was the chairman, can 
be congratulated on the efficient work 
done. Ample prizes were on hand for 
the sport events and the meal served 
by Mr. Thom as was entirely up to ex
pectations. T he ball game which fol
lowed the dinner certainly showed 
w-hich of the boys were ball players. 
The score was 19 to 8 in favor of our 
side.

T im othy Posthum us, who was with 
the C. J. Farley Co. for a num ber of 
years and later in charge of the n o 
tions departm ent, has severed his con
nection with that house, to become a 
full fledged traveling man. W e under
stand he is selling piece goods and a 
general line of fabrics in W estern  
Michigan for a D etroit house. W e all 
hope Tim  makes a big success of his 
new connection.

Lee Lozier has been visiting in Chi
cago, although we understand that 
during his vacation he could not re
frain from stepping out and selling a 
carload order of steel products which 
his firm, the P ittsburg  Steel Co., m an
ufactures. C. C. M.

WE CAN SELL 
FOR YOU!

Your surplus stock 
Your entire stock

Qet in touch with us 

Merchants Clearing House
W holesale Auction

176 Jefferson Ave., E. Detroit, Michigan
Phone Cherry 0380

H. J* GILLES, Auctioneer
By L. Levinsohn, Buyer and Liquidator

AUCTION SALE EVERY THURSDAY

Big Bargains in Qeneral Merchandise, Always
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DRUGS
M ichigan B oard  of P h a rm acy .

P re s id e n t—J . C. D ykem a, G rand  R apids.
V ice -P re s .—J . E d w ard  R ichardson , D»- 

tro it.
D irec to r—G arfield M. B ened ic t, S a n 

dusky .
E x am in a tio n  S essions — B eg inn ing  th e  

th ird  T u esd ay  of J a n u a ry . M arch , Ju n e , 
A u g u st a n d  N ovem ber a n d  la s t in g  th re e  
days. T he  J a n u a ry  an d  J u n e  e x am in a 
tio n s  a re  held a t  D e tro it, th e  A u g u st 
ex am in atio n  a t  M arq u ette , a n d  th e  M arch  
and  N ovem ber ex am in a tio n s  a t  G rand  
R apids.

M ichigan S ta te  P h a rm a c e u tica l 
A ssociation .

P re s id e n t—J . M. C iechanow ski, D etro it.
V ic e -P re s id en t—Jo h n  J . W alte rs , S a g i

S e c re ta ry —R. A. T u rre ll, C rosw ell.
T re a s u re r—L. V. M iddleton, G rand  

R apids.

Official Program For M. S. P. A. Con
vention at Batt’.e Creek.

Tuesday Aug. 6.
9 a. in. Registration Post T avern  Hotel.
10 to  10:45. Inform al reception.
10:45. Form al opening of convention

by President J. M. Ciechanowskv. 
Announcements.
Reading of correspondence. 
Appointm ent of Resolutions Com

mittee.
12 Nooon. Luncheon at the Tavern. 

Address of welcome by M ayor John 
Bailey.

Mr. Haberm an, Secretary of Cham 
ber of Commerce.

Response by President J. M. Ciecha- 
nowsky.

Toastm aster, Claude C. Jones.
2 p. m. Bridge party  for ladies at Post 

Tavern.
2 p. m. Second business session. 

President s address, J. M. Ciecha- 
nowskv.

Secretary 's report, R. A. Turrel. 
T reasurer’s report, L. V. Middleton. 
Report of Standing Committees. 
Executive Committee, H ow ard H urd. 
Legislative Committee, D. G. Look. 
M em bership Committee, P u rl H a r

ding.
T rade In terests, L. V. Middleton. 
Speaker, Dr. R obert J. Ruth, Phar.

D. Ph.M ., Chief Pharm aceutical 
Division Professional Service, E. 
R. Squibb & Sons.

Speaker, Leonard Seltzer.
6:30 p. m. Dinner dance at K elloggs 

social hall.
Short inspection tour of Kellogg’s 

Toasted Corn Flake Co. 
W ednesday, Aug. 7.

10 a. m. Third  business session. 
Unfinished business.
Reports, P resco tt Memorial, by E.

E. Calkins.
Publicity Committee, R. T. Lakey. 
Board of Pharm acy, Garfield Bene

dict.
Speaker. Dr. Olsen, of D ruggists Re

search Bureau.
Speaker, George S. Jay. V ice-Presi

dent Prohylactic Brush Co.
12 Noon. Luncheon for men at Tavern. 

Speaker, Dean Edw ard H. Krauss, 
Dean of College of Pharm acy, 
U niversity of Michigan.

Speaker, Dan W . Houser, P ast 
President M. S. P. A.

T oastm aster, H arry  Cecil.
12:30 p. m. Luncheon for ladies at 

Battle Creek Country Golf Club, 
followed by bridge party.

1 :30 p. m. For men, golf tournam ent 
at M arywood Country Club.

6 p. m. Dinner at Post Tavern for all 
registered.

8 p. m. T heatre  party, choice Regent, 
Post or Strand.

Thursday, Aug. 8.
9:30 a. m. F ourth  business session. 

Unfinished business.
R eport of Resolution’s Committee. 
Election of officers.
Speakers— Parke-D avis & Co., Gen

eral M anager, Dr. A. W . Lesco- 
hier, will speak on recent achieve
m ents in medical science of particu
lar interest to pharm acists.

F. F. Ingram , Jr., V ice-President and 
General M anager F lorian Co.

10 a. m. For all ladies registered. T rip 
through the Postum  Co., followed 
by a luncheon a t 1 p. m.

12 Noon. Luncheon at T avern  for all 
men registered.

Speakers—J. H. W ebster, D etroit 
Board of Education; J. C. Dykema 
and J. Edw ard Richardson, m em 
bers of Board of Pharm acy.

R eport of tellers.
Installation of officers.

3 p. m. T rip  through Battle Creek 
Sanitarium  for all.

7 p. r.i. Banquet a t Battle Creek Sani
tarium .

Speakers— Congressm an Joseph L. 
Hooper.

George W elsh, City M anager of 
Grand Rapids.

Toastm aster, Senator J. A. (B ert) 
Skinner.

Music by B attle  Creek Sanitarium  
orchestra.

T he com m ittee has proposed the pro
gram  w’ith only one idea in mind, that 
is, to  supply speakers who will bring a 
m essage and new ideas, which will 
benefit every m em ber and, in turn, 
make for better conditions in phar
macy.

T he entertainm ent speaks for itself. 
T he Battle Creek D ruggists Associa
tion, through its mem bers, has worked 
hand in hand w ith the T ravelers A ux
iliary, and the general program  com
m ittee w ith the one thought in mind 
to  m ake this convention the m ost in
teresting  in the h istory of the M. S. 
P. A. M ake your plans now to attend.

B attle Creek Hotels.
Post T avern  H eadquarters

Single rates, $3 day and up. 
Double rates, $5 day and up. 

Kellogg Inn
Single rates, $3 day and up. 
Double rates, $5 and $8 day. 

LaSalle
Single rates, $1.50 day and up. 
Double rates, $2.50 day and up. 

Clifton House—LaV erne
Single rates, $1.50 day and up. 
Double rates, $2.50 day and up. 

T he above are the hotel rates for the
M. S. P. A. convention a t B attle Creek 
Aug. 6, 7 and 8. Make your reserva
tions early.

Revision of Hard Candy Labels Called 
For.

M anufacturers of hard candy have 
been warned by the Food, D rug and 
Insecticide Adm inistration of the  
United S tates D epartm ent of A gricul
ture against the use of false statem ents 
on their labels as to  the content of 
fruit, fruit juices, or fruit flavor in

their product. A notice urging im 
mediate revision of faulty labels to  
comply with the requirem ents of the 
Food and D rug Acts has ju st been 
sent to m akers of this type of candy.

T he provisions of the law regarding 
labels, say the food and drug officials, 
are plain; they should bear no repre
sentations th at are false, misleading, 
or deceptive in any particular; names 
or pictorial designs of fruit should be 
used only when that fruit, or its juice, 
is present in sufficient quantities to 
characterize the article. O therwise, they 
say, if the candy contains merely fruit 
flavor, even though derived exclusive
ly from  the fruit named, the name of 
the fruit should be used only if qual
ified by the word “flavor” and w ithout 
pictorial designs of fruit.

An exception is made as to  flavors 
derived from the oils of citrous fruits. 
No objection is made to  the name 
“Lem on Drops,” or similar names, p ro
vided the labels bear no pictorial de
signs and no representations are made 
indicating an actual content of fruit 
or fru it juice.

H arm less acids added to  fruit-type 
hard candies to  enhance their fruity 
characteristics, according to  the notice, 
are also to be declared on the label. 
Finally, the presence of synthetic flav
ors and artificial colors in the candy 
m ust be designated w ith the word 
“ Im itation” in type of the same size 
and prom inence as the fru it name, in 
direct conjunction w ith it, and with 
the words “artificially flavored and 
colored” conspicuously displayed upon 
the label.

Problem of the Leased Fountain. 
“ Is the leased fountain always a 

credit to  the druggist?”
Fortunate ly  in m ost cases the answer 

to this im portant question m ust be yes. 
D ruggists should very carefully survey 
the fountain m anagem ent in their 
stores and answer this question them 
selves and the answer m ay either spell 
success or ruin.

M any people are first drawn into a 
d rug  store by the need or desire ^ o r a 
light lunch or a cold beverage. I ’ the 
food is tasty, the service prom pt, the 
fountain clean and attractive and the 
a ttitude of the a ttendants courteous 
and agreeable the custom er is favor
ably im pressed and the impression is 
reflected to  the whole store. If the 
contrary  impression is made the cus
tom er probably will never come back 
even for drug supplies. Remem ber 
th a t few people know that soda foun
tains are leased.

Sugar Water Said to Cure Ulcers.
A news report comes from Vienna, 

A ustria, to  the effect that Prof. George 
R echt, of the Vienna Polyclinic, has 
advanced a theory, based on m any ex
perim ental tests, that simple sugar wa
te r is a positive remedy for ulcers of 
the  stom ach and duodenum (a section 
of the small intestine.) A method of 
treatm ent is adm inistration of three 
ounces of the solution of sugar water 
before meals, four times a day. Prof. 
R echt is quoted as saying that the 
pain ceases within on to three days, 
followed by disappearance of the ulcers.

Panic Bracer.
Stir vigorously in a shaker with a 

spoon the juice of one lemon, one table 
spoonful of powdered sugar, tw o ounces 
of shaved ice and four ounces of seltzer 
water. S train  into a twelve-ounce 
glass, fill the glass with seltzer water 
and stir with a spoon.

Black Walnut Delight.
P ut a No. 10 cone of vanilla ice cream 

into a sundae cup and pour over it a 
ladle of butterscotch dressing and cover 
with plenty of chopped black walnut 
meats. Decorate with whipped cream.

Cantaloupe Nut Novelty.
P ut a portion of cantaloupe in a sun

dae cup and put in it a No. 16 mound 
of vanilla ice cream. Sprinkle with 
chopped nuts and top with a whole 
cherry.

Jonesville High Ball.
In to  a six-ounce phosphate glass put 

one ounce of grape juice, add a little 
cracked ice and fill the glass with 
ginger ale.

Sunshine Sundae.
In the center of a six-inch plate put 

a No. 8 mound of straw berry.

Handy Luggage For the Week-End 
Trip.

W eek-end trips call for a large 
am ount of preparations, even though 
the time spent away from the city is 
but short. Besides the clothing, there 
is a host of accessories to be taken. 
Luggage m ust be chosen with care 
and small bits of finery m ust be in
cluded to  compete w ith those who go 
a-week-ending as if they were going 
away for the entire season.

M iniature trunks in suitcase sizes 
and w ith handles a t the side and on 
top can now be obtained which are 
useful for such occasions. T hey are 
made of natural linen w ith awning 
stripes in various colors, and have the 
corners finished with m etal. They are 
built to  stand hard wear, although 
they do not look it. Inside, the sec
tions are removable. Some have small 
shoe com partm ents, others rem ovab'e 
sections composed of six hangers; and 
all have covers which snap to  the sides 
for the purpose of protecting the gar- 
m'ents.

A nother sum m er article that is par
ticularly handy for short trips is the 
satchel bag w ith double top handles 
and a patented fastening th at pulls open 
or closed. I t is bound and has the 
bottom  part in leather while the re
m ainder is of linen in m odernistic 
printed designs, in awning stripes to 
m atch the new suitcases, or in plain 
colors to  m atch one’s costume. T his 
bag is made with rubber-lined pockets.

For carry ing  w earing dresses made 
of the metallic fabrics there is a dress 
bag of black gauze. I t  is cut with 
rounded tops and is boxed throughout, 
the seams being bound with tape. Tape 
is used for fastening in place of the 
m etal slides and snaps, because these, 
it is said, are liable to catch or tear a 
frock. T his black gauze is being put 
forward in the same way as black 
tissue paper is for packing metallic 
shoes and costumes in order to pre-
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vent the strong rays of light from ta r 
nishing them. These bags are all ab
solutely dust proof.

O ther dress bags in colors either to 
m atch one’s costume or be a bit dec
orative are made in the same manner, 
and are transparent. W ith  so many of 
the new frocks being made of fragile 
fabrics and delicate colors many of 
the shops are selling them as suitcase 
and trunk accessories, for they take 
up very little room and protect the 
garm ent from too much handling in 
packing and unpacking. These bags 
come in sets if desired and are packed 
in a case so th at they m ay be put 
away in the suitcase when one has 
reached one’s destination.

W ith  the straw  hat an established 
fashion some means for taking care 
of them  when unpacked has become 
a problem, and in case hat stands are 
not provided some of the new folding 
ones m ight be carried. T hey come 
three in cases made of different fabrics 
to suit one’s taste  and type of luggage. 
These stands are made in two parts, 
are absolutely steady and are high 
enough to prevent the brims of the 
hats from touching. Some are covered 
w ith cretonne with the edges bound 
with fine grosgrain ribbon, and others 
are made of satin, velvet or quilted 
crepe.

Smart Accessories For Summer.
H andbags that are especially suited 

to sum m er frocks are usually difficult 
to  find. One pouch bag which may 
be carried by its strap  or as an enve
lope model is made of ivory-colored 
kid w ith an individual hand-tooled de
sign either in colors or plain. This bag 
is quite durable and, although it comes 
from Morocco, it is not too expensive. 
It is particularly good for supplying a 
dash of color, coming in bright red, 
green, navy blue and purple.

Since fashions have turned decidedly 
feminine m any women are taking up 
the vogue of parasols. A peculiar 
rough linen is used for one good- 
looking model, which is m ade in 
France. T he handle and shank are of 
natural wood w ith peasant carving. 
W ool em broidery is used in gay colors 
on some where a solid color is desired. 
T here are designs worked out in ra f
fia or natural-colored wool. An added 
interest is contributed by attractive 
handbags made to  go with them . They 
are medium-size envelopes with wool 
em broidery on the flaps and w ith the 
inside sections lined w ith the plain 
linen.

A corset is now being shown that 
should prove ideal for the woman who 
likes to go w ithout stockings or with 
ju st socks. I t  comes well down over 
the hips, and has extended side parts 
to serve as a stay for the elastics which 
are run through to hold the corset 
in place. T his arrangem ent gives the 
corset the effect of “panties” although 
the fabric is used only on the outside 
of the thighs. T o hold garters when 
desired there are special tabs provided 
which are very simply adjusted. This 
corset is made of fine twill or brocaded 
fabrics, and comes in flesh color only.

A lounging coat th at is sm art for 
wear at country houses, especially over 
a pair of handsom e pajam as, or for 
train or boat wear, is made of maize- 
colored crepe w ith an all-over stitched 
bird design. T he collar is long and 
rolls back, and is attached to the nar
row flat belt in front. W ith  this coat 
is included a pair of mules with back 
straps and a large flat envelope bag 
which both mules and coat are carried 
in. T he bag has further uses also, for 
it has a rubber lined pocket just inside 
the flap, which is made in sections to 
hold toilet articles.

M I N E R A L  W A T E R S
A balina, A penta , ApoIIinaris, B ethesda, B uffalo Lithia. 

Carlsbad Sprudel, Franz Joseph, H aw thorne, H unyadi Janos, 

H ydrox, Londenberry Lithia, M anitou, Kissingin, K olak, Mt. 

C lem ens Lithiated, Piperazine, P luto, P oland  W ater, R ed  

R aven, R ubinat C ondal, V eronica, V ich y  C elestin, W hite R ock  

and W est Baden.

M ichigan’s sum m er resort custom ers dem and certain brands. 

W e stock all the ab ove k inds and w ou ld  b e  p leased  to fill 

your order for sam e. Y ou  w ill find them  all priced in our 

Soda Fountain C atalogue. Send for one it is FREE.

Hazeltine &  Perkins Drug Co.
Grand Rapids Michigan Manistee

WHOLESALE DRUG PRICE CURRENT
Price* quoted are

A cids
B oric  (Pow d.)__ 9 0 20
B oric  ( X t a l ) _ 9 # 20
C a r b o l ic _______ 38 W 44
C itric  _________ 53 # 70
M u ria tic  ________ 3%@ 8
N itr ic  _________ 9 @ 15
O xalic _________ 15 # 25
S u lphuric  _____ 3%@ 8
T a r t a r i c _______ 52 # 60

Am m oni a
W ater , 26 d eg ._ 07 0 18
W ater , 18 deg ._ 06 # 15
W ate r , 14 d eg —- 5%@ 13
C arb o n ate  _____ 20 @ 25
C hloride (G ran .) 09 # 20

B alsam s
C opaiba  ______ 1 00 @1 25
F ir  (C an ad a ) _  2 75® 3 00
F ir  ( O r e g o n )_ 65@1 00
P e ru  __________ 3 00® 3 25

T olu  __ * ______  2 0002  25

B arks
C ass ia  (o rd in a ry ) _ 2 5 #  30
C assia  (S aigon ) __ 5 0 #  60 
S a s sa fra s  (pw . 60c) #  50
Soap C u t (pow d.)

35c ______________2 0 #  30

B erries
C u b e b ____________ @ 90
F ish  ________ , ___ #  25
J u n ip e r  __________ 1 1 #  20
P rick ly  A s h ___ @ 75

E x tra c ts
L icorice ___________6 0 #  65
Licorice, p o w d ._60 #  70

F low ers
A rn ica  _______  1 5 0 #  1 60
C ham om ile  G ed.) #  50 
C ham om ile  Rom . @ 75

G um s
A cacia, 1 s t _____  5 0 #  55
A cacia, 2nd ___  45 #  50
A cacia, S o r t s __  20 #  25
A cacia, Pow dered  35 #  40
Aloes (B a rb  Pow ) 2 5 #  35
Aloes (C ape Pow ) 2 5 #  35
Aloes (Soc. Pow .) 7 5 #  80
A safo e tid a  _____  5 0 #  60

Pow . _______  90 @1 00
C am phor ____  9 0#  95
G uaiac  _________  #  60
G uaiac , p o w 'd _ @ 70
K ino ____________ # 1  25
Kino, pow dered_ @1 20
M yrrh  __________ @1 15
M yrrh , pow dered  @1 25 
Opium , powd. 19 65#19 92 
O pium , g ra n . 19 65@19 92
Shellac __________ 6 5 #  80
Shellac  ________  7 5#  90
T ra g a c a n th , pow. @1 75
T ra g a c a n th  ___  2 00@2 35
T u rp en tin e  _____  @ 30

insec tic ides
A rsen ic  _________ 0 8#  20
B lue V itrio l, bbl. @ 08 
B lue V itrio l, less  09 % @17 
B ordea. M ix D ry  12 #  26 
H ellebore , W h ite

p o w d e r e d _____  1 5 #  25
In s e c t P o w d e r_4 7 % #  60
L ead  A rsen a te  Po. 13% #3 0  
L im e a n d  S u lp h u r

D ry  ----------------  0 8 #  22
P a r is  G reen  ___  2 4 #  42

Leaves
B u chu  __________ # 1  05
B uchu , pow dered  @1 10
Sage, B u l k _____  2 5 #  30
Sage. % l o o s e _ #  40
Sage, p o w d e re d .. #  35
S enna, A lex, - __  5 0 #  75
S enna, T inn . pow. 30 #  35 
U v a  U r s i _______  2 0 #  26

Oils

A lm onds, B itte r ,
t r u e __________ 7 50 0  7 76

A lm onds, B itte r .
a r t i f i c i a l _____ 3 0 0 # 3  26

A lm onds, Sw eet,
t ru e  __________1 5 0 #  1 80

A lm onds, Sw eet,
im ita tio n  ____1 00)# 1 25

A m ber, c r u d e _1 00@1 25
A m ber, rec tified  1 50#1 75
A nise __________1 25@1 50
B erg am o n t ___  8 00@8 25
C ajep u t _______  2 00#2  25
C assia  —________ 4 0 0 0 4  25
C as to r _______ _ 1 5 5 #  1 80
C ed ar L e a f ____ 2 0002  25
C i t r o n e l l a _____  75@1 00
Cloves ________  4 0 0#4  25
C ocoanu t _____ 2 7 % #  35
Cod L i v e r ______1 50@2 00
C r o t o n _________ 2 00O2 26

nominal, based on market
C otton  S e e d ___ 1 35#1 50
C u b e b s ___ .____  5 00#5  25
E igeron  ________ 4 00#4  25
E u c a ly p tu s  ____ 1 2 5 #  1 50
H em lock, p u re_ 2 00#2  25
J u n ip e r  B e r r ie s .  4 50#4  75 
J u n ip e r  W ood _ 1 5(5# 1 75
L ard , e x t r a ___ 1 55 @1 65
L ard . No. 1 _____1 2 5 #  1 40
L av en d e r F lo w _ 6 00#6  25
L a v en d e r G a r’n .  1 25 #  1 50
Lem on _______  6 0 0 #  6 25
L inseed , raw , bbl. @ 84
L inseed , boiled, bbl. #  87
L inseed , bid less 94#1  07 
L inseed , raw , le ss  91@1 04 
M u sta rd , arifil. oz. @ 35
N ea ts fo o t _______1 25@1 35
Olive, p u re  ___  4 00@6 00
Olive, M alaga,

y e l lo w _______  3 00 @3 50
Olive, M alaga,

g reen  _______  2 85@3 25
O range, S w ee t 10 0 0 #  10 25 
O riganum , p u re .  # 2  50 
O riganum , com ’l 1 00#1  20
P e n n y r o y a l___  3 0 0 #  3 25
P ep p e rm in t ___  5 50@5 70
Rose, pu re  __ 13 6 0 #  14 00 
R osem ary  F low s 1 25#1 50 
Sandelw ood, E.

I. --------------- 10 5 0 #  10 75
S a ssa fra s , tru e  1 75@2 00
S a ssa fra s , a r t i ’l 76#1  00
S p e a r m in t_____  7 0 0 # 7  25
S perm  __________1 50 #  1 75
T a n y  __________ 7 00@7 25
T a r  U S P  _____  6 5 #  75
T u rp en tin e , bbl. __ @58%
T u rp en tin e , le ss_6 6 #  79
W in te rg reen ,

l e a f __ ______  6 00#6  25
W in te rg reen , sw ee t

b irch  _________ 3 00@3 25
W in te rg reen , a r t  75@1 00
W orm  S e e d ___  3 50@3 75
W o rm w o o d_ 20 00@20 25

P o tassium
B ica rb o n a te  ___  3 5 #  40
B ich ro m ate  ____  15 #  25
B rom ide _______  6 9 #  85
B rom ide _______  5 4 #  71
C hlora te , g ra n 'd -  2 3 #  30
C hlora te , powd.

o r X ta l ______  16 #  25
C yanide ________  3 0 #  90
Iodide _________  4 36 # 4  60
P e r m a n g a n a te _22%@ 35
P ru ss ia te . yellow  3 5 #  45
P ru ss ia te , r e d _ @ 70
S u lp h a te  _______  35 #  40

Roots
A lkanet ________  3 0 #  35
Blood, p o w d e red . 40 #  45
C a la m u s ________  3 5 #  85
E lecam pane , pwd. 2 5 #  30 
G en tian , powd. _ 20 #  30
G inger, A frican ,

pow dered ____  3 0 #  35
G inger, J a m a ic a .  6 0 #  65 
G inger, Jam a ic a ,

pow dered  ____  4 5 #  60
G oldenseal, pow. 7 5 0 #  8 00
Ipecac, p o w d ._ 4 5 0 #  5 00
L i c o r i c e ________  3 5 #  40
L icorice , pow d._2 0 #  30
O rris, p o w d e red . 4 5 #  50
Poke, pow dered_3 5 #  40
R h u b arb , p o w d _ # 1  00
Rosinw ood, powd. #  50 
S a rsap a r illa . H ond.

g ro u n d  ______  @1 10
S a rsap a rilla , M exlc. #  60
Squills _________  8 5 #  40
Squills, pow dered  7 0 #  80
T u m eric , pow d._2 0 #  25
V alerian , pow d._ # 1  00

Seeds
A nise ____     #  35
A nise, pow dered  3 5 #  40
B ird . I s _______  1 3#  17
C an a ry  _______  1 0 #  16
C araw ay , Po. 30 2 5 #  30
C a r d a m o n _____  2 50#3 00
C o rian d er pow. .40 3 0 #  25
Dill ____________ 1 5 #  20
F en n e ll ________ > 5#  50
F la x  __________  7 #  16
F lax , g r o u n d _ 7 #  16
F o en u g reek , pwd. 1 5 #  26
H em p __________ 8 #  15
L obelia, p o w d ._ # 1  60
M u sta rd , yellow  1 7 #  25
M u sta rd , b lack_ 2 0 #  25
P oppy  „ ________  1 5 #  30
Q uince _______  1 0 0 #  1 25
S a b a d i l l a ______  4 5 #  50
Sunflow er __   1 2 #  18
W orm , A m erican  3 0 #  40 
W orm . L e v a n t _ 6 50@7 00

T in c tu re s
A c o n i t e _. . . _@1 80
A loes ____ - _____ # 1  56
A rn ica  _________  @1 50
A c a f o a t l d a __ . . .  0 1  88

the day of is su e .

B e l la d o n n a _____  @1 44
B enzoin _________ # 2  28
B enzoin C om p 'd - @2 40
B uchu  _________  @2 16
C an th a r id es  ___  @2 52
C apsicum  ______  # 2  28
C atech u  ________ # 1  44
C in c h o n a _______  # 2  16
C olchlcum  _____  # 1  80
C u b e b s ___ ______ @2 76
D ig ita lis  _______  # 2  04
G e n t i a n ________ @1 35
G uaiac  _________  @2 28
G uaiac , A m m on— @2 04
Iodine _________  # 1  25
Iodine, C o lo rle ss . # 1  60
Iron, Clo _________ @1 56
K ino ___________  # 1  44
M y r r h ___________ # 2  52
N u x  V o m ic a ___  @1 80
O pium  _________  # 5  40
O pium , C a m p ._ @1 44
Opium , D eodorz 'd  0 5  40
R h u b a rb  _______  @1 92

P a in ts

L ead, red  d r y  13% #14%
L ead , w h ite  d ry  13% #14%  
L ead, w h ite  o il .  13% #14%  
O chre, yellow  bbl. # 2 %
O chre, yellow  less 3 #  6 
R ed V e n e t’n  A m . 3%@ 7 
R ed  V e n e t’n  E ng . 4 #  8
P u tty  ____________  5 #  8
W hiting , b b l __  #  4%
V hlting  ------------- 5% #10
L. H . P . P r e p __ 2 65@2 70
Rogers P r e p ._ 2 55#2  70

M iscellaneous
A.cetanalid ______  57® 75
A lu m -------------------  0 6 #  12
U um . powd a n d

g ro u n d  ________  0 9 #  15
B ism uth , S u b n i

t r a te  -------------  2 25 # 2  52
B orax  x ta l o r

pow dered  ___  0 5 #  13
C an th a rid es , po. 1 60@2 00
Calom el -----------  2 72 # 2  82
C apsicum , pow 'd  62® 75
C arm ine  --------- 7 &0#8 of
Cassia B u d s __ .  30® 3$

Cloves --------------- 4 0 #  5fc
,h a lk  P re p a re d . 14® K>

■ C hloroform  ___  53® go
C hloral H y d ra te  1 20®1 5u 
Cocaine . . . . —  12 85®13 5u
Cocoa B u t t e r __ 6 0 #  90
Corks, lis t, less  3U-10 to 
., 40-10%
C o p p e r a s -----------  0 3 #  10
C opperas, Pow d. 4® lo  
C orrosive S ublm  2 25#2  30
C ream  T a r t a r _3 5 #  45
C u ttle  b o n e _____ 4 0 #  60
D ex trin e  _______  6® 15
D o v er's  P o w d e r 4 00®4 50 
E m ery , All Nos. 10® 16
E m ery , Pow derqd  ®  16 
E psom  S a lts , bbls. #03%
E psom  S alts , less  3%@ lu
E rg o t, p o w d e r e d _# 4  oo
F lak e . W h i t e _ 1 5 #  2u
Form aldehyde , lb. 13% @35
G elatine  _______  go® 90
G lassw are, less 55% 
G lassw are, fu ll case  60%. 
G lauber S a lts , bbl. #02%  
G lau b er S a lts  less  0 4 #  lu
Glue, B r o w n ___  2 0 #  30
Glue, B row n G rd 1 6 #  22
Glue, W h i t e ___ 27 % #  35
Glue, w h ite  g rd . 2 5 #  35
G ly c e r in e_______ 19@ 40
H o p s ------------------ 7 6 #  95
odine --------------- 6 45®7 00

Iodoform  ______  8 0 0 # 8  30
->ead A c e t a t e _ 2 0 #  30
d a c e ----------------  #  1 60
face , p o w d e red . # 1  60

M entho l _______ 8 00 # 9  00
M orphine ___  12 83#13 98
N ux  V o m ic a __ #  30
N ux V om ica, pow. 1 5 #  25 
P epper, b lack , pow 6 7 #  70 
P ep p er, W h ite , pw. 7 6 #  85 
P itch , B u rg u d ry . 2 0 #  25
Q u ass ia  ________ 1 2 #  15
Q uinine, 5 oz. c an s  0  59
R ochelle S a l t s _ 2 8 0  40
S a c h ar in e  ______ 2 600276
S a lt  P e t e r _____  1 1 0  ¿2
Seid litz  M ix tu re  3 0 0  40
Soap, g r e e n __  1 5 0  30
Soap m o tt  c a s t .  0  25
Soap, w hitq  C astile ,

c a s e __ _________ @16 00
Soap, w h ite  C astile  

less, p e r  b a r  — 0 1  60
Soda A s h ___ . . .  3 0  10
S oda B ica rb o n a te  8 % 0  10
Soda, S a l _____ 03% 0  08
S p ir its  C am p h o r 0 1  20
S u lphu r, r o l l ___ 3 % 0  10
S u lphur, Subi. . .  4 % #  10
T a m a r i n d s __ . . .  2 0 0  26
T a r t a r  E m e t i c _ 7 0 0  75
T u rp en tin e , V en. 6 0 0  76 
V an illa  E x. pure 1 6 0 0 2  00 
V an illa  Ex. pure 2 2 6 0  2 60 
Zino Sulphate _  0 * 0  u
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of m a ilin g  

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and merchants will have their orders filled at mar
ket prices at date of purchase. For price changes compare with previous issues.

ADVANCED DECLINED
W isconsin  Cheese
Beef
Lam b
Pork

AMMONIA B R E A K FA ST  FOODS
Q uaker, 24-12 oz. case  2 50 
Q uaker, 12-32 oz. case  2 25 
Bo Peep, 24, sm . case  2 70 
Bo P eep  12 lee. case  2 25

MICA A X LE G R EA SE
48, 1 lb. _______________4 55
24. 3 lb. _______________6 25
10 lb. pails, p e r doz. 9 40
15 lb. pails, p e r doz. 12 60
25 lb. pails, per doz. 19 15
25 lb. pails, p e r doz. 19 15

A P P L E  B U TTE R  
Q uaker, 24-12 oz., doz. 2 25 
Q uaker, 12-38 oz.. doz. 3 35

BAKING PO W D ERS 
A rctic , 7 oz. tu m b le r 1 
Q ueen F lake , 16 oz., dz 2
Royal, 10c, doz. --------
Royal. 6 oz., d o z . ----- 2
Royal. 12 oz., doz. __ 5
Royal. 5 lb. -------------31
C alum et. 4 oz.. doz.
C alum et, 8 oz., doz. 1
C alum et, 16 o z , doz. 3
C alum et, 5 lb., doz. 12 
C alum et, 10 lb., doz. 18 
R um ford, 10c, per doz. 
R um ford . 8 oz.. doz. 1
R um ford . 12 oz.. doz. 2
R um ford , 5 lb., doz. 12

35
25
95
70
20
20
95
85
25
10
60
95
85
40
50

K. C. B rand
P e r case

10c size, 4 d o z . --------- 3 70
15c size. 4 doz. ----------- 5 50
20c size. 4 d o z . ----------7 20
25c size. 4 d o z . --------- 9 20
50c size. 2 doz. ----------- » 80
80c size. 1 doz. — - — 6 85
10 lb. size. % d o z . ----- 6 75

BLUING

K ellogg’s  B rands.
C orn F lak es, No. 136 2 85 
Corn F lak es, No. 124 2 85
Corn F lak es. No. 102 2 00 
Pep, No. 224 _______ 2 7uVi. ]>•*)>
K rum bles, No. 424 __ 2 70
_B ran  F lak es, No. 624 2 45
B ran  F lak es, No. 602 1 50
Rice K risp ies, 6 o z . _2 70
iic e  K risp ies, 1 oz. 1 50 
K affe  H ag , 12 1-lb.

c a n s ________________7 30
All B ran . 16 oz. ____ 2 25
All B ran , 10 o z . _____ 2 70
All B ran , % oz. ___ 2 00

P o st B rands.
G ra p e -N u ts , 2 4 s _____ 3 80
G ra p e -N u ts , 1 0 0 s ___ 2 75
In s ta n t  P o slu m , No. 8 5 40 
In s ta n t  P o s tu m , No. 10 4 50 
^ o s tu m  C ereal, No. 0 2 25 
P o s t T o as tie s . 36s __ 2 85
P o s t ToastieB, 2 4 s _2 85
P o s t 's  B ran , 24s 2 70
P ills  B ran , 1 2 s _______1 90
R om an  MeaL 12-2 lb— 3 35
C ream  W h ea t, 1 8 ____ 3 90
C ream  B arley , 1 8 ____ 3 40
R alsto n  Food, 1 8 ___   4 00
M aple F lak es , 2 4 ____ 2 50
R ainbow  C orn F la ., 36 2 50 
¡silver F lak e  O ats, 18s 1 40 
S ilver F la k e  O ats, 12s 2 25 
90 lb. J u te  B u lk  O ats, 

b ag  ________________ 2 85
R alston  N ew  O ata , 24 2 70 
R alston  N ew  O ata . 12 2 70 
S hred . W h ea t B is., 36s 3 85 
Shred . W h ea t B is., 72s 1 55
T risc u it,  2 4 s ___________1 70
W h eatena , 1 8 s ________3 70

BROOMS
Jewell, d o z . ___________6 26
Standard Parlor, 23 lb. 8 26
Fancy Parlor, 23 lb.— 9 25
Hz. Fan cy Parlor 25 lb. 9 76
Ex. Fey. Parlor 26 lb. 10 00
T o y ___________________1 76
W hisk, No. 3 __________2 79

BRUSHES
Sorub

Solid B ack, 8 I n . ___ ) 69
Solid Back, 1 I n . ___ 1 76
Pointed H in d s______1 21

Stove
S h a k e r ________________1 80
No. 6 0 _________________2 0«
P eerless ______________2 80

Shoe
No. 4 - 0 _______________8 26
No. 2 0 _________________3 00

JE N N IN G S

T he O ria inal

Condensed

oz.. 4 dz. cs. 3 00 
1 oz., 3 dz. cs. 3 75

Am. Ball,36-1 oz.. c a r t .  1 00 
Q uaker, 1% oz.. N on

freeze. d o z e n --------  86
Boy Blue. 36s. p e r cs. 2 70

BEANS and  PE A S
100 lb. bag  

B row n Sw edish  B ean s  9 00
P in to  B ean s  -----------  9 |5
Red K idney B ean s  — 9 75 
W hite  H an d  P . B ean s  11 00
Col. L im a  B e a n s ----- 17 0U
Black E ye B ean s  — 16 00 
Split Peas. Yellow __ 8 00 
Split Pea*. Green — 9 00 
Scotch Peas -------------  7 60

B U RN E RS
Q ueen A nn. No. 1 an d

2, doz. _____________1 35
W hite  F lam e, No. 1 

and  2, doz. _______ 2 25

B O T T L E  C A PS 
Dbl. L acquor, 1 g ross 

p k g ., p e r g r o s s _____ 15

B U T T E R  COLOR 
D a n d e l io n _______ 2 26

C A N D L ES
E lec tric  L igh t, 40 lba. 12.1
P lum ber, 40 l b s . __ — 12.8
P ara ff in e , 6 a ________14%
P ara ffin e , 12s _________14%
W icking _____________40
T udor, 6a. p e r box _ 20

C A N N E D  F R U IT
A pples, No. 1 0 _________5 4f
A pple Sauce, No. 10 7 5C 
A prico ts , No. 2% 3 40@3 90 
A prico ts , No. 10 8 50@11 50 
B lack b err ies , No. 10 7 60
B lu eb errie s , N o. 1 0 _15 00
C h errie s , No. 2 ______ 2 25
C h errie s , R .A ., No. 2% 4 30
C herries. No. 1 0 ____ 13 00
P each es , No. 10 P ie  7 20 
P each es , No. 2% M ich 2 20
P each es , 2% C a l . ___ 2 90
P each es , 10, C a l . ___ 10 20
P ineapp le , 1 sli. _____ 1 45
P ineapp le , 2 sli. ____ 2 65
P 'ap p le , 2 b r. sli ____ 2 35
P ’apple , 2 b r. s l i . ___ 2 40
P 'ap p le , 2%, s l i . ____ 3 20
P ’app le , 2 c ru . _____  2 65
P ineapp le , 10 c ru sh ed  12 00
P ears , No. 2 _______  3 00
P ears , No. 2% _______3 75
R asp b e rrie s , No. 2 blk 3 25 
K aspb 's. Red. No. 10 11 50 
R asp b ’s  B lack,

No. 1 0 ______________16 00
R h u b arb , No. 1 0 _____ 4 75
S traw b e rr ie s , No. 2 _3 25
S traw b 's , No. 1 0 ___11 00

CANNED FISH  
Clam Ch’der, 10)6 oz. 1 26
Clam Ch., No. 2 _____2 75
Clama, Steam ed, No. 1 2 09 
Clams, M inced, No. % 2 25 
Finnan Haddle, 10 os. 2 29 
Clam Bouillon, 7 ox— 2 69 
Chicken Haddle, N o. 1 2 78
• ’ • • h  I C l a k o «  • T r o l l  1 *K

Cod F ish  C ake, 10 oz. 1 55 
Cove O ysters, 6 oz. _ 175
Lobster, No. %, Star 8 89 
Shrimp, 1, w et . S 88 
Sard’s. 14 Oil, K ey __ 6 10 
Sard’s, 14 Oil, K ey __ 5 75 
S a rd in es . 14 Oil. k ’lesa 5 25 
Salm on, R ed A la sk a  3 25 
Salm on, M ed. A la sk a  2 40 
Salm on, P in k  A la sk a  2 25 
Sardines, Im. 14, ea. 10028  
Sardines, Im., %, ea. tfi 
S a rd in es , Cal. __ 1 35@2 25 
T una , 16, C u rtis  , doz. 4 00 
Tuna, 14s, Curtis, do*. 2 28 
T una, 16 B lue F in  __ 2 26 
Tuna, Is, Curtis, doz. 7 00

CANNED MEAT 
Bacon. M ed. B eeo h n u t 2 70 
Bacon. Lge. B eech n u t 4  50 
B eef, N o 1, C orned  __ 3 10
B eef, No. 1, R o a s t ____3 10
B eef, No. 216. Q ua., s li 1 66 
B eef. 316 oz. Q ua. sli. 2 16 
B eef, 5 oz.. A m  Sliced  2 90 
B eef, No. 1, B nut, *11. 6 69 
B ee fs te ak  & O nions, s 3 70 
Chili Con Ca., Is  __ 1 35
D eviled H am , 1 4 s __ 2 20
D eviled H am , 1 6 s __ 3 69
H am b u rg  S te a k  &

O nions, No. 1 ______ 2 19
P o tted  B eef, 4 o z . __ 1 19
P o tted  M eat, 14 Libby 52 
P o tte d  M eat, 16 Libby 92 
P o tte d  M eat, 16 Q ua. 90 
P o tted  H am , Gen. 14 1 45 
Vienna Saus., No. 16 1 49 
Vienna Sausage, Qua. 96 
Veai Loaf, M ed iu m _2 26

B aked B eans
C a m p b e lls ____________  1 16
Q uaker, 18 o z . _______ 1 06
F rem o n t, No. 2 _____ i.zo
s n id e r . No. 1 _________1 te
Snider, No. 2 ________ 1 25
Van C am p, s m a l l ___  90
Van C am p, m e d . ___ 1 15

CANNED V EG ETABLES.
A sparagus.

No. 1, G reen  t i p * _3 76
No. 216, L a rg e  G reen  4 69 
W. B eans, c u t  2 1 65@2 25
W. B eans . 1 0 _______ 8 00
G reen B eans, 2s 1 65 @2 25
G reen B eans, 1 0 s _@8 00
L. B eans , 2 g r. 1 35 0  2 66 
L im a B eans, 2s,Soaked 1 25
R ed K id, No. 2 _____ 1 25
B eets , No. 2, wh. 1 7 6 0  2 40 
B eets . No. 2. c u t 1 4 5 0 2  35
C orn. No. 2. s t a n . _1 15
C orn, E x. s ta n . No. 2 1 40 
C orn, No. 2. F a n . 1 8002  36 
C orn, No. 10 „  8 00019 79
H om iny . No. 3 _____  1 10
O kra, No. 2, w h o l e _2 15
O kra, No. 2, c u t ___ 1 76
M ushroom s, H o t e l s _32
M ushroom s, Choice, 8 oz. 35 
M ushroom s, S u r E x t r a  99
P eas. No. 2. E . J . ___ 1 36
P eas, No. 2, S ift.

J u n e  ________________1 86
P eas, No. 2. Ex. S ift.

B. J .  _______________2 26
P eas, Ex. F in e , F ren c h  29 
P u m pk in , No. 3 1 60@1 75 
Pum pk in , No. 10 5 00©5 50 
P im en to s . 14, each  12014
P lm en toes , 16, e a c h _ 27
S w 't P o ta to es . No. 216 1 75 
S a u e rk ra u t, No.3 1 4 5 0  1 75 
Succo tash . No. 2 1 66 0 8  69 
Succo tash . No. 2. g la ss  2 89
S pinach . No. 1 _______ 1 26
S pnach. No. 2 . .  1 6901 99 
Sp inach , No. 3 . .  2 2602  69 
S p inach . No. 10_ 6 60 0 7  00
T om atoes , No. 2 ______ 1 60
T om atoes , No. 3 _____2 25
T om atoes, No. 1 0 _____7 80

Bar Goods
Mich. Sugar Ca., 24, 6c 76
Pal O Mine. 24, 6 c ___ 76
M alty Milkiea, 34, 6c _ .  76
Lem on R olls __________ 76
T ru  L uv , 24, 6 c _________16
N o -N u t. 24. 6 c _________76

CATSUP.
B eech -N u t, s m a l l ___ 1 65
Lily of Valley, 14 oz—  2 25 
Lily of Valley, 16 pint 1 66
S niders , 8 o z . _________1 65
S niders , 16 oz. _______2 35
Q uaker, 8 oz. _________1 30
Q uaker, 10 oz. ________1 45
Q uaker, 14 oz. ________1 90
Q u ak er, G allon G lass 12 50 
Q u ak er. Gallon T i n _8 50

CHILI SAUCE
Snider, 16 oz. _________2 20
Snider. 8 o z . ____ ___  2 29
Lilly V alley, 8 o s . _2 26
Lilly Valley. 14 oe. — I  26

OYSTER COCKTAIL.
Sniders, 16 o s .    2 29
Sniders, 8 o s . ______ f  29

CH EESE.
R o q u e f o r t____________ 45
K raft, sm all item s 1 96
K raft, A m e r ic a n _1 66
Chili, sm all t i n s _1 96
Pim ento, sm all tin s 1 96 
Roquefort, sm . tin s 2 26 
Camembert, sm . tin s 2 26
W isconsin  D a is y _____ 25
W isconsin  F l a t _______ 25
N ew  York J u n e _____ 34
S ap  Sago ____________ 42
B rick  __________________ 35

CHEW ING GUM.
Adam s B lack  J a c k ____ 96
A dam s Bloodberry _____96
A dam s D entyne _______  96
A dam s Calif. F r u i t _____96
Adams Sen S e n _________66
B eem an’s  P epsin  _______66
B eechnut W intergreen . 
B eechnut Pepperm int _
B eechnut S p e a r m in t__
Doublem int _________—  66
Pepperm int, W rlgleys __ 66
Spearm int, W r g i le y s_66
Juicy Fruit _____________66
W rtgley’s  P -K  .................. 65
Zeno ____________________ 66
Teaberry _______________ 66

COCOA.

D roete’s  D utch, 1 lb—  8 60 
D roete’s  D utch, 14 lb. 4 60 
D roste’s  D utch, 14 lb. 2 36 
Droete’s D utch, 6 lb. 60
Chocolate A p p l e s ___ 4 60
P astelles, No. 1 _____ 12 60
Pastelles, 14 l b . _______ 6 6«
Pains De C a f e ________ S 00
Droste’s  Bars, 1 doz. 2 00
Delft P aste lles  _______2 16
1 lb. Rose Tin Bon

Bons _____ 1J 00
7 os. R ose Tin Bon

Bona ________________9 00
12 es. Creme De Cara-

q u e _________________ 12 20
12 o a  R o s a c e s ______ 19 80
14 lb. R o s a c e s _______ 7 20
14 lb. P astelles  _______8 40
Langues De C hats — 4 80

CHOCOLATE.
Baker, Caracas, 1 4 s ___ 37
Baker, Caracas, 14 s ___ 26

CLOTHE8 LINE.
Hemp, 60 f t . ___  2 00@2 26
Tw isted Cotton,

69 fL _______  3 5004  00
Braided, 60 ft. ______ 2 26
Saab Cord ___  3 6004 00

COFFEE ROASTED  
Worden Grocer Co.

1 lb. Package
M elrose ________________ 36
L ib e r ty  ________________ 26
Q u a k e r __________________42
N edrow  ________________ 40
M orton  H o u s e __________ 49
R eno ____________________ 37
R oyal C lu b ______________32

M cLaughlin’» K ept-Fresh

N at. Gro. Co. Brands 
L igh thouse , 1 lb. t in s — 49 
P a th fin d er , 1 lb. t i n s . .  45 
T ab le  T alk , 1 lb. c a r t.  43 
S q u are  D eal, 1 lb. car. 3914 
Above b ra n d s  a re  packed  
in bo th  30 an d  50 lb. cases.

Coffee E xtracts
M. Y., p e r 1 0 0 --------  18
Frank’s  50 pkgs. — 4 26 
H um m el’s  60 1 ■ lb. 1014

CONDENSED MILK
L eader, 4 doz. _____  7 00
E agle , 4 doz. _______  9 00

MILK COMPOUND 
Hebe, Tall, 4 do*. __ 4 69 
Hebe. Baby. 8 do. ._  4 49 
Carotene, Tall, 4 dos. 2 80 
Carolene, Baby _____ 8 69

EVAPORATED MILK 
Q uaker, Tall, 4 doz—  4 50 
Q uaker, B aby. 8 doz. 4 40 
Q uaker, Gallon, % doz. 4 50 
C arn a tio n . T all. 4 doz. 4 70 
C arn a tio n . B aby. 8 dz. 4 60 
O a tm a n ’s D undee. T a ll 4 70 
O a tm an ’s  D ’dee, B aby  4 60
E v e ry  D ay, T a l l ____ 4 80
E v ery  D ay, B a b y ___ 4 70
P e t. T a l l ______________ 4 70.
P e t. B aby. 8 o z . _____ 4 60
B o rd en 's  T a ll _________4 70
B orden ’s  B a b y ________ 4 60

CIGARS
Q. J. Johnson’s  Brand

G. J .  Jo h n so n  C igar,
1 0 c ________________ 76 90

Worden Grocer Co. Brands
A iredale  ___________  35 00
H a v an a  S w eets  ___  35 00
H e m e te r  C h a m p io n_ 37 50
C an ad ian  C l u b _____  85 00
R obe E m m e tt _____  75 00
Tom  M oore M onarch  76 00
W eb s te r C a d i l la c ___  76 00
W eb s te r A sto r F o il— 75 00 
W eb s te r K n ick b o ck er 85 09 
W eb s te r A lbany  Fo il 95 00 
B ering  A pollos 96 99
B erin g  P a l m i t a s ___I l f  99
B ering  D ip lom atica  116 00
B ering  D e l io s e s ___  189 09
B ering  F a v o r i t a ___  188 09
B ering  A lbas _____  189 99

CONFECTIONERY  
Stlok Candy Pails

S ta n d a rd  ____________  19
P u re  S u g a r S tick s  600s 4 00 
B ig  S tick , 20 lb. case  18

M ixed Candy
K in d e rg a rte n  ___________17
L ead er _________________ 13
X. L. O. ________________12
F ren ch  C ream s ------------15
P a r is  C ream s ---------------16
G rocers __   11

COUPON BOOKS 
50 Econom ic grads 8 90

100 E conom ic grade 6 99
500 E conom ic grade 29 90

1000 E conom ic grade 27 99
W here 1,000 books are 

ordered a t  a  tim e, specia l
ly  printed front cover is  
furnished w ithout charge.

CREAM OF TARTAR  
6 lb. boxes ____ _______42

DRIED FRUITS  
Apples

N Y. Fey., 50 lb. box 1914
N. Y. Fey., 14 os. pkg. 19

Apricots
E v a p o ra te d , C h o ic e ___ 23
E v a p o ra te d , F a n c y ___ 29
K v aao ra ted . S labs  ___  18

Citron
10 lb. box ____   40

Currants
J ac k a g es , 14 o z . ______20
G reek, B ulk , I t .  ______ 20

D ates
D rom edary , 3 6 s _____ 6 75

Peaohee
E vap . C h o ic e ___________ 14
E vap . E x. F an cy , P .P . lb

L em on, A m erican  ____ 30-
O range, A m e r i c a n ____ 30

R alalna
Seeded, b u l k _________09
T ho m p so n ’s s ’d les b lk  07% 
T h o m p so n ’s  seed less,

15 oz. — --------- ------ 08%
Seeded, 15 o z . ________10

California Prunas
60@70, 25 lb. boxes_@10
50@60, 25 lb. boxes.. @11
40@50, 25 lb. boxes_@12
30@40, 25 lb. boxes_@13
20 @30. 25 lb. boxes_@16
18@24. 25 lb. boxes_@18

H om iny
P earl, 100 lb. aaoka _  2 99 

M acaroni 
M ueller 's  B ran d s  

9 oz. package , per do». 1 {0 
9 oz. package, per oass 2 46

B ulk  Goods
Elbow , 20 l b . __________07
E gg Noodle, 10 lb a  __ 14

Pearl Barley
C h es te r ______________ 4 26
#0UU _____________ ____7 00
B arley  G r i t s ___ _ 9 99

Sags
E a s t Ind ia  ___________ Is

Tapioca
P ea rl, 100 lb. s a c k s _09
M inute, 8 os., > doz. 4 vo 
D rom edary  In s ta n t  _ 8 60

Fancy Chocolates
6 lb. Boxea

FLA VO RIN G  EXTRACT8  
JE N N IN G S’

B ittersw eets, A ss’ted 1 76 
Choc M arshm allow  Dp 1 60 
Milk Chocolate A  A 1 76
N ibble S t i c k s ______ 1 75
Chocolate N ut Rolls -  1 86
M agnolia C h o c _- __— 1 26
Bon T on C h o c .________1 60

Gum Drops Paila
Anise ___________________ 16
Champion G u m s ________16
Challenge G u m s ________14
Superior, B o x e s _____ — 22

Lozenges Palls 
A. A. Pep. L ozenges 15 
A. A. P in k  L ozenges 15 
A. A. Choc. L ozenges 15
M otto H e a r t s _________II
Malted Milk Lozenges 21

314 os
Am ersealed

P U R E

FLA VO RIN G

EX T RA C T
V anilla  and  

Lem on
S am e P rice

1 OZ. — 1 25
1% oz. — 1 80
2% oz. — 3 Of
3% oz. _  4 20

2 oz. -_ 2 75
4 oz. — 5 00
8 oz. — 9 00

16 oz. — 16 00

A t I t  66 Yeara.

Jiffy Punoh
Hard Goods PaiU

Lemon Drops _______ 12
O. F. Horehound d p s ._18
Anise Squares _________IS
Peanut S q u a r e s _________17
Horehound T a b le t s _____18

Cough Drops Bxs
Putnam 's ___________ 1 26
Sm ith B r o s .__________1 69

P ack ag e  Goods 
C ream ery  M arshm allow s 

4 oz. pkg., 12s, c a r t.  85 
4 oz. pkg., 48s, case  3 40

Specialties
P ineapp le  F udge  -------- 19
Ita lia n  Bon Bons ____ 17
B an q u e t C ream  M in ts- 25 
S ilver K ing M .M allows 1 15 
H andy  P ack ag es , 12-10c 80

3 doz. C a r t o n _________ 2 26
A sso rted  flavors.

FLOUR
V. C. M illing Co. B rand*
Lily W h ite  ___________8 30
H a rv e s t Q ueen _______7 60
Yes M a’a m  G raham ,

50s __________________ 2 20

FRUIT CANS 
F. O. B. Grand Rapids 

Maeon
H alf p i n t _____________ f  69
One p i n t ______________ T 76
One q u a r t ____ — 9 19
H alf g a l l o n __________ I f  IB

Ideal G lass Top.
H alf p in t ___________  9 09
One p in t ____________ 9 80

q u a r t  ----   U  IS
H alf g a l lo n ___________19 49
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ORLATINE ISO-VIS MOTOR OILS 8auM Q M
Jell-O, 3 dos. ________ 2 85
M inute, 3 d o s . _________4 05
P lym ou th , W h i t e ___ 1 56
Q uaker, 3 d o z .________ 2 25

JELLY AND PRESERVES
P u re , 30 lb. palis  ___ 3 30
Im ita tio n , 30 lb. pa ils  1 75 
P u re , 6 oz., A sst, doz. 90 
P u re  P rè s .,  16 oz., dz 2 40

JELLY GLASSES 
* oz., p e r doz. _______  36

OLEOMARGARINE
Van W estnnbrugge Brands 

Carload Disributor

W ilson JL Co.’s Brands 
Oleo

C e r t i f ie d _______________34
Ñ ut _____ ____________  18 .
Special R o l l__ ________ 19

MATCHES
Sw an. 144 ___________ 4 20
D iam ond. 144 box —  5 00
S earch ligh t, 144 box— 5 00 
Ohio R ed Label. 144 bx  4 20 
Ohio B lue T ip, 144 box 4 75 
Ohio B lue T ip. 720-lc 4 00
•B lue  Seal, 144 --------  4 25
•R eliable , 144 -----------  3 50
•F ed era l, 144 -----------  4 50

•1 F re e  w ith  Ten.

Safety  Matches 
Q uaker, 5 gro. c ase —  4 25

N U T8—W hole 
A lm onds, T a rra g o n a — 25
B razil, N ew  ------------- 24
F a n c y  M ixed ------------25
F ilb e r ts , S icily  -------- ** ,
P e a n u ts , V ir. R o asted  11% 
P e a n u ts , Jum bo , s td . 14
P ecans , 3 s t a r ---------- 22
P ecans, Jum bo ---------40
P ecan s , M am m oth  — 50 
W aln u ts , C a l . -----
H ic k o r y ---------------------

Salted Peanuts  
F ancy , No. 1 --------------- ”

Shelled
A lm onds ----- -- --------  7®
P eanu ts, S panish ,

136 lb. b ag s  ---------- *
F ilberts ---------------------"
P e c an s  S a l t e d -----------
W a ln u ts  M an ch u rian  —55

m i n c e  m e a t  
None Such, 4 doa. —  •  47 
Quaker, 3 doz. case  — 8 60 
L ibby, K ege, w et, lb. 22

OLIVES
4 oz. J a r ,  P la in , doz. 1 35 

10 oz. J a r ,  P la in , doz. 2 35 
14 oz. J a r ,  P la in , doz. 4 50 
P in t  J a r s ,  P la in , doz. 3 25 
Q u a r t  J a r s ,  P la in , doz. 6 00 
1 Gal. G lass Ju g s , P la . 2 10
6 Gal. K egs, each  -----  8 50
3% oz. J a r ,  S tuff., doz. 1 35 
6 oz. J a r ,  S tuffed , doz. 2 35 
9% oz. J a r ,  S tuff., doz. 3 75 
1 G al. Ju g s , S tuff., dz. 2 75

PARIS GREEN
% s --------------------------
Is ---------------------------
3e and Be -------------------

PE A N U T  BUTTER

34
32
30

Bel Car-Mo Brand
34 1 lb. T i n a ---------------
8 oz., 3 do. in ease
l s  lb. p a l la ------------------
36 lb. p a i l a ------------------
PETROLEUM PRODUCTS.

From Tank W agon. 
Red Crown Gaaoline — i*
Red Crown E t h y l ---------•*
Solite Gaaoline ------------

n Iron Barreta 
don K erosine — lJ-J 
achine G asoline 37.1 
& p . N aphtha 19.6

In Iron Barrels
L i g h t __________________77.1
M edium  _______________77.1
H eav y  _________________77.1
Ex. H eavy  ____________77.1

Iron Barrels
L ig h t ______ —----------  *6.1
M e d iu m _______________ *6.1
H eavy  ________________ *6.1
Special h e a v y --------------*5.1
E x t ra  h e a v y ___________*5.1
P o la rin e  “ F ”  ________  *6.1
T ran sm iss io n  O i l ____66.1
Finol, 4 oz. cans, dos. 1 50 
F ino l, 8 oz. cans, doz. 2 30
P a ro w ax , 100 lb. ______ 8.3
P aro w ax , 40, 1 lb. — 8.55
P a ro w ax . 20. 1 lb. — 8.8

Sem dac, 12 p t. c an s  3 00 
Sem dac, 12 q t. c an s  5 00

PICKLES
Medium Sour

6 gallon , 400 c o u n t — 4 76 

S w ee t Sm all
16 G allon, 2250 --------  24 50
5 Gallon, 750 ----------- 9 75

Dill Plcklea
Gal. 40 to  T in , doz. — 9 60
No. 2% T i n s -----------------2 26
32 oz. G lass P ick ed — 2 75 
32 oz. G lass  T h ro w n  2 30 

Dill P ick les B ulk
5 Gal.. 200 -------------  4 75

16 Gal.. 600 ___________9 25
45 Gal.. 1200 _________19 50

PIPES
Cob, 3 doz. in  bx. 1 0001 3*

PLAYING CARDS
B attle  Axe. p e r  doz. 2 65
T orpedo, p e r  d o z . ----- 2 25
B lue R ibbon, p e r doz. 4 25

POTASH
B a b b itt’s. 2 d o z . ----- 2 75

FRESH MEATS 
Beef

r o p  S te e rs  & H e i f . ----- 25
Good S t’r s  & H ’f 15%@23 
Med. S tee rs  & H eif. — 21 
Com. S te e rs  & H eif. 16@20

Veal
T op  ___
G o o d__
M edium

24
22
20

Lamb
S p ring  L am b  --------------32
G o o d ___________________29
M edium ______________ 26
P o o r ___________________20

M utten
Good ---------------------------  17
M edium  ----------------------  16
P oor ___________________  13

Pork
L ig h t hogs -----
M edium  hogs —
H hnvy hrvers__
Loin, m ed. ------
B u tts  --------------
S h o u ld e r s _____
S p a re rib s  --------
N eck bones -----
T r im m in g s ------

16
16
16

_ 28 
.  24 

19 
_ 15 

06 
13

PROVISIONS 
Barreled Pork 

C lear B ack  — 25 00028 00 
S h o rt C u t C lear26 00029  00 

Dry S a it M eats 
D S B ellies — 18-20018-19

Lard
P u re  in  t i e r c e s ---------13
60 lb. t u b s ___ ad v an c e  %
50 lb. t u b a ___ ad v an ce  %
20 lb. p a i l s ___ a d v an ce  %
10 lb. p a i l s ____adv an o e  %

5 1b. p a i l s ___ a d v an c e  1
3 lb. p a l l s ___ ad v an ce  1

C om pound t i e r c e s ------13
Com pound, tu b s  — —  13%

B o lo g n a _______________ 18
L iv er ________________  18
F r a n k f o r t _____________ 31
P o r k _______________  31
V e a l _____________  19
T ongue, Je llied  _____ . 36
H eadcheese  --------------- 18

Smoked Meats 
H am s, Cer. 14-16 lb. @30 
H am s, C ert., S k inned

‘6-18 lb. _________  @29
H am , d ried  beef

K nuck les  _______  @46
C alifo rn ia  H a m s _ 0 1 7 %
Picnic  Boiled

H a m s __________ 20 @25
Boiled H am s _____  @44
M inced H a m s ____ @21
B acon 4 /6  C ert. — 24 @34

Beef
B oneless, ru m p  28 00038 00 
Rum p, new  — 29 00 0  32 00

L iver
B e e f ________ ------------- 17
Calf ------------- 55
Pork

RICE
F a n c y  B lue R o s e ___ 05%
F an cy  H ead  ________ 07

RUSKS
D utch  T ea  R u sk  Co. 

B rand .
36 rolls, p e r  c a s e ___ 4 25
18 rolls, p e r  c a s e ___ 2 25
12 rolls, p e r c a s e ----- 1 50
12 c a rto n s , p e r  c a s e _1 70
18 carto n s , p e r c a s e _2 55
36 c a rto n s , p e r c a s e _5 00

SALERATUS
Arm a n d  H a m m e r_8 75

SAL 8ODA

G ran u la ted , 60 lbs. cs. 1 35 
G ran u la ted , 18-2% lb. 

p ack ag es  _________ ’ 1 20

COD FISH
M iddles ______________ 20
T ab le ts , % lb. P u re  — 19%

doz. ______________1 40
W ood boxes, . P u r e _30%
W hole C o d ___________11%

HERRING  
Holland Herring

M ixed, K e g s ___________ l  10
M ixed, h a lf  bbls. 8 75
M ixed, bbls. _______  16 50
M ilkers, K e g s _________ l  20
M ilkers, h a lf  b b l s ._9 75
M ilkers, bbls. _____  18 50
K  K  K  K  N o r w a y _19 50
8 lb. pails  _________  1 40
C u t L u n ch  _________  1 50
B oned. 10 lb. boxes __ 15

Lake Herring 
% bbl„ 100 l b s . _____ •  M

Mackerel
T ubs, 60 C ount, fy. f a t  5 75 
Pails.. 10 lb. F a n c y  fat 1 75

W hite Fish
Med. F an cy , 100 lb. 18 0*

SHOE BLACKENING  
2 in  1, P a s te , doz. — 1 36 
E. Z. C om bina tion , dz. 1 36
D ri-F o o t, doz. ______ 2 00
B ixbys, Doz. _____ __ 1 36
Shinola, doz. _________ 96

STOVE POLI8H
B lackne, p e r  d o z .___ 1 35
B lack S ilk  L iquid , dz. 1 40 
B lack  S ilk  P a s te ,  doz. 1 36 
B nam ellne P a s te ,  doz. 1 36 
E n am e lin e  L iquid , dz. 1 36 
E . Z. L iqu id , p e r doz. 1 40
R adium , p e r d o z . ___ 1 36
R ising  Sun , p e r doz. 1 35 
654 S tove  E n am el, dz. 3 80 
V ulcanol. No. 5, doz. 96 
V ulcanol, No. 10, doz. 1 35 
Stovoil, p e r doz. ___ 3 00

8 ALT
Colonial, 24, 2 l b . ___ 95
Colonial, 36-1% ------- 1 26
Colonial, Iodized, 24-2 2 00
Med. No. 1 Bbls. ____ 2 85
Med. No. 1, 100 lb. bk. 95 
F a rm e r  Spec., 70 lb. 95
PackerB  M eat, 50 lb. 57
C rushed  R ock fo r ice

cream , 100 lb., each  85
B u tte r  S a lt, 280 lb. bbl. 4 24
Block, 50 lb. _____  40
B ak e r S a lt, 280 lb. bbl. 4 10
24, 10 lb., p e r b a l e ___2 46
35, 4 lb., p e r  b a l e ----- 3 66
50, 3 lb., p e r b a l e ___ 2 85
28 lb. bags, T a b l e __ 42
Old H lckcory , Sm oked,

6-10 l b . ___________ 4 50

P er case , 24. 2 lbs. — I 46
F iv e  case  lo ts  _____ 3 30
Iodised , 34, 2 lbs. —  3 4«

BORAX

T w en ty  M ute T eam
24, 1 lb. p ack ag es  — 3 25
48. 10 oz. p a c k a g e s _4 35
96. % lb. p ack ag es  — 4 00

SOAR
Am. F am ily , 100 box * *0
C ry s ta l W h ite , 1 0 0 _4 20
B ig  J ac k , 6 0 s _________4 75
F e ls  N a p th a , 100 box 5 60 
F lak e  W h ite , 10 box 4 20 
G rd m a  W h ite  N a. 10s 3 75
J a p  Rose, 100 b o x ___ 7 86
F a iry . 100 b o x _—— 4 00
P a lm  Olive, 144 box 10 50
L av a , 100 b o ________4 90
O ctagon, 1 9 * __________6 66
Pum m o, 100 box _____4 85
S w e e th ea rt , 100 box _ 5 70 
G ran d p a  T a r , 50 sm . 3 10 
G ran d p a  T a r, 50 lge. 8 60 
Q u ak er H a rd w a te r

Cocoa, 72s, b o x ___2 86
F a irb a n k  T a r , 100 bx  4 00 
T rilb y  Soap, 100, 10c 7 25 
W illiam s B a rb e r  B ar , 9s 60 
W illiam s M ug, p e r doz. 48

CLEANSERS

80 can  cases. 34.80 per case

W ASHING POW DERS
Bon Am i Pd , 18s, box 
Bon Am i C ake, 18s — 1
B rillo  ________________
C lim aline, 4 doz. -----
G randm a, 100, 5 c -------
G randm a. 24 L a rg e  —
Gold D u st, 1 0 0 s ______
Gold D u st, 12 L a rg e
G olden Rod, 24 --------
L a  F ra n c e  L au n ., 4 dz. 
Old D u tch  C lean. 4 dz
O ctagon, 9 6 s ------- —
R lnso , 40s ----------------
R inso, 2 4 s -- ---------------
R ub  N o M ore, 100, 10

oz. ---------------------- —
R ub  N o M ore, 20 Lg. 
Spo tless  C leanser, 48,

20 oz. ------------------ —
S ani F lu sh , 1 doz. —
Sapolio, 3 doz. --------
Soapine, 100, 12 oz. -  
Snow boy, 100, 10 oz.

1 90

4 20 
3 50
3 50
4 00
3 20
4 36 
3 60 
3 40 
9 90 
3 90 
6 26
3 85
4 00

8 86
2 96
3 16 
« 40
4 00

Snow boy. 12 L a rg e  — 2 65
Speedee, 3 doz. _____ 7 20
S u n b rite , 50s ________ 2 10
W yando tte . 48 _____ 4 75
W y an d o t D e te rg ’s, 24s 2 75

SP IC E S
W hole Spices

Allspice, J a m a i c a ___ @25
Cloves, Z an z ib a r _____@38
C assia, C a n t o n _____ 0 2 3
C assia, 5c pkg ., doz. 04 0
G inger, A f r i c a n _____ @19
G inger. C ochin _____  03 6
Mace. P e n a n g _______ 1 39
M ixed, No. 1 _______  0 3 3
M ixed. 5c pkgs., doz. @46
N u tm eg s, 70 0  90 ____  0 5 9
N utm egs, 105-1 1 0 _@59
P epper, B lack  _____  @46

P u re  G round In Bulk
A llspice, J a m a i c a __ @35
Cloves, Z an z ib a r _____@46
C assia. C an to n  _______@28
G inger, C ork in  ______@35
M u sta rd  ____________ 0 3 2
M ace. P en an g  ______  1 39
P epper, B l a c k ________@55
N utm egs ____________  @59
Pepper, W h ite  _____  @80
P epper, C a y e n n e ___  @37
P a p rik a . Span ish  ___ @45

Seasoning
Chill Pow der. 1 5 c ___ 1 35
C elery S a lt, 3 o z . ___  05
Sage, 2 oz. __________ go
O nion S a lt __________ 1 15
G arlic  ________________1 15
Ponelty , 3% oz. ___ 3 26
K itch en  B o uquet ___ 4 60
L au re l L eav es  ______  20
M arjo ram , 1 o z . _____  90
S avory , 1 oz. ________ 90
T hym e, 1 o z . _________ 90
T u m eric , 2% oz. ___  90

STARCH
Corn

K tngsfurd , 40 l b s . ___ 11%
P ow dered , b ag s  ___  4 50
A rgo. 48, 1 lb. pkgs. 3 «0
C ream , 48-1 _________ 4 so
Q uaker, 4 0 - 1 __________07%

Gloss
Argo, 48, 1 lb. pkgs. 3 60 
Argo, 12, 3 lb. pkgs. 2 62
Argo, 8 5 lb. p k g s ._2 97
S ilver Gloss, 48, I s  11%
E las tic , 64 pkgs. ___ 6 85
T iger, 48-1 _______  3 30
T iger, 60 lbs. _______  06

SY R U P
Corn

Blue K aro , No. 1 % _2 77
B lue K aro , No. 5, 1 dz. 3 91
B lue Karo., No. 1 0 _3 71
Red K aro , No. 1% __ 3 05 
R ed K aro , No. 5, 1 dz. 4 29 
Red K aro , No. 1 0 _4 01

Im it. M aple F lavo r 
O range, No. 1%, 2 dz, 3 50 
O range. No. 5, 1 doz. 4 99

M aple and  C ane
K anuck, p e r g a l . ___  1 50
K anuck , 5 gal. c a n _6 50

M aple
M ichigan, p e r  gal. __ ? 75 
W elchs. per gal ____3 25

COOKING OIL 
Mazola

P in ts , 2 doz. —6_75
Q uarts , 1 doz. _____  6 25
H alf G allons, 1 doz. _ 11 75 
Gallons. % doz. 11 30

T A B L E  SAUCES 
L ea  & P e rr in , l a r g e , .  6 00
L ea  & P e rr in , sm all_3 35
P ep p e r ________________1 60
R oyal M in t __________ 2 40
Tobasco , 2 o z . _________4 26
Sho You, 9 oz., doz, 2 25
A -l, la rg e  ___________4 75
A -l sm all _____________3 15
C aper, 2 o z . ___________3 30

TEA
Jap a n

M edium  ____________ 35@35
C h o ic e --------------------- 37052
F a n c y --------------------- 52061
No. 1 N i b b s _____________54
1 fb. pkg. S i f t i n g ________14

G unpow der
Choice ____________   4Q
F a n c y _________ ________ 47

Ceylon
Pekoe, m edium  ___ 57

English  B reak fas t
Congou, M edium  _____ i t
Congou, C h o ic e ___  35036
Congou, F a n c y ___  42041

Oolong
M e d iu m _________  is
Choice ___________ 45
F an cy  ---------------- "... 50

T W IN E
C otton , 3 p ly  c o n e _ 40
C otton , 3 ply B a l l s ___ 42
W ool, 6 ply _____________lg

VINEGAR
C ider, 40 G ra in  _______ 23
W hite  W ine, 80 g ra in_25
W hite  W ine. 40 g ra in_19

W ICKING
No. 0, p e r g r o s s _____  80
No. 1, p e r  g r o s s ___ 1 25
No. 2. p e r g r o s s ___ 1 60
No. 3, p e r g r o s s ___ 2 3fl
P ee rle ss  Roils, p e r doz. 90 
R ocheste r, No. 2, doz. 50 
R ocheste r, No. 8, doz. 2 00 
R ayo, p e r  doz. ____  75

W O O D EN W A R E
B ask e ts

B ushels, n a rro w  band.
w ire  h and les  ____ _ 1 75

B ushels, n a rro w  band,
wood h a n d l e s ____ _ 1 go

M arket, d rop  h a n d le .  90 
M arket, sing le  h a n d le .  95
M arket, e x tra  ______ 1 16
Splin t. la rg e  ________ 3 50
S plin t, m edium  _____ 7 50
Splin t, sm all ________ $ 50

C hurns
B arre l, 5 gal., each  „  3 40 
B arre l, 10 gal., e ach — 2 56 
3 to  6 gal., pe r g a l ._ 16

P a lls
10 q t. G alvanized  _ 2 50
12 q t. G a lv a n iz e d ____ 9 76
14 q t. G a lv a n iz e d ____3 00
12 q t. F la r in g  Gal. Ir. 6 00
10 q t. T in  D a i r y ____ 4 00

T rap s
M ouse. W ood, 4 h o le s . 60
M ouse, wood. 6 h o le s . 70
Mouse, tin . 5 holes _ . 66
R at, w o o d ________  __ 1 00
R at. sp rin g  _________ 1 00
Mouse, sp rin g  _ 30

T ubs
L arge  G a lv a n iz e d ___ 8 75
M edium  G a lv a n iz e d _7 75
Sm all G a lv a n iz e d ___ 6 75

W ashboards
B anner, Globe ______ . 6 50
B rass, s ing le  _______  6 25
G lass, s i n g l e ___ ——_ 6 00
D ouble P e e r l e s s _____ 8 50
Single P e e r l e s s ___ ___7 10
N o rth e rn  Q ueen ____ 6 50
U niversal ____________7 25

W ood Bowls
13 In. B u t t e r __________  5 00
15 in. B u t t e r __________  9 00
17 in. B u t t e r ___________ I t  00
19 in. B u t t e r ___________ f t  00

W R A P PIN G  P A P E R  
F ib re , M anila, w h ite  05%
No. 1 F i b r e _________ 06%
B u tch ers  D F _______  06
K ra f t  ------------------------ 06%
K ra f t  S t r i p e __________09%

Y EA ST CA KE
M agic, 3 doz. _____ _ 2 70
S un ligh t, 3 d o z . __ _ 3 TO
S un ligh t, 1% doz. 1 36
Y east F oam , 3 d o z ._3 70
Y east Foam , 1% doz. 1 35

Y EA ST—C O M PR ESSED  
F le isch m an n , p e r doz. 30

jfttpoonco f

E S g iM Ej

I t a l ia n  S p a g h e t t i  D i n n e r «
~ LOCALPRIDE

P ro d u c ts  of V an B uren  Co. 
C anning  Co. 

ITA LIA N  S P A G H E T T I 
D IN N ER

Local P r id e  B ran d  
12 50c F am ily  P a c k ag e  4 50 

SALSA SAUCE 
Local P r id e  B ran d

48 No. 1 c a n s _______  1 80
24 No. 2 c a n s _______  3 15
6 No. 10 c a n s _______ 15 00

C H IN E S E  SOY SAUCE 
Local P r id e  B ran d  

12 8 oz. B o t t l e s _____ 2 25

4 1 gal. g l a s s _____  27 00
C H IN E S E  BROW N SAUCE 

L ocal P r id e  B ran d
12 8 oz. B o t t l e s _____2 25
4 1 gal. g l a s s _____  24 00

NOODLES 
Local P rid e  B ran d  

Chow Mein C hinese
24 No. 2 c a n s ________2 25

BEAN SPR O U TS 
Local P r id e  B ran d  

G enuine C hinese Bean
24 No. 2 c a n s _________1 65
6 No. 10 c a n s ______ 8 00
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Proceedings of the Grand Rapids 
Bankruptcy Court.

G rand  R ap ids, J u n e  25—In  th e  m a tte r  
of P e te r  J en sen , B an k ru p t No. 3718, th e  
tru s te e  h a s  filed h is  f irs t re p o rt a n d  a c 
count, an d  a n  o rd e r fo r th e  p ay m en t o f 

expenses  o f a d m in is tra tio n  h a s  been m ade.
J u n e  25. W e have  to -d a y  received  th e  

ad ju d ica tio n  a n d  re fe ren ce  in  th e  m a tte r  
of F . M. G ray , J r .,  Inc ., B an k ru p t No. 
3816. T he m a tte r  h a s  been  re fe rred  to  
C h arle s  B. B la ir a s  re fe ree  in  b an k ru p tcy . 
T h is  is a n  in v o lu n ta ry  case  a n d  th e  
schedu les hav e  been  o rdered  filed, upon 
rece ip t of sam e, th e  lis t  of a s s e ts  an d  
c re d ito rs  w ill be m ade  h e re in . T he  b a n k 
ru p t concern  is loca ted  a t  M uskegon, an d  
i ts  o ccupa tion  is th a t  of d rilling  oil an d  
g a s  wells.

Ju n e  26. W e have  to -d a y  received  the  
schedules, re fe ren ce  an d  a d ju d ica tio n  in 
th e  m a tte r  of G eorge A. Jack so n , doing  
bu sin ess  u n d e r th e  nam e o f H a s tin g s  
I 'p h o ls te r in g  Co., B an k ru p t No. 3831. 
T he m a tte r  h as  been  re fe rred  to  C harles
B. B la ir  a s  re fe ree  in  b an k ru p tcy . T he 
b a n k ru p t is a  re s id en t of H a stin g s , an d  
h is  occupation  is th a t  of a n  u pho ls te re r. 
T h e  schedu le  show s a s s e ts  of §14,885.62 of 
w hich  $500 is c la im ed  a s  exem pt, w ith  
liab ilities  o f $3,097.34. T h e  firs t m ee tin g  
of c re d ito rs  will be called  a n d  no te  of 
sam e m ade  here in . T h e  l is t  of c red ito rs
o f  sa id  b a n k ru p t is a s  follows:
L usske, W hite  & Colledge, Inc.,

C hicago _________________________$296.50
C olonial F u rn . Co., G ran d  R ap id s  267.95 
M ossm an Y arnelle  Co., F t .  W ayne  22.50 
L a F ran ce  T ex tile  In d u s try ,

P h ilad e lp h ia  _____________________ 329.55
F ash io n  T rim m in g  Co., N ew  Y ork  54.00
A. F . B urch  Co., G rand  R a p i d s _ 472.80
N a tio n a l S pring  & W ire Co., G. R. 566.21
G obelin F a b ric k  Corp., N. Y. ___  259.52
A. K. F ran d sen , unknow n  _____  63.51
G. R. B edding  Co., G ran d  R ap ids 52.50
H . W. Selle & Co., C h ic a g o _____  68.43
D ecoration  F a b ric s  Corp., N. Y . _91.78
R. C. F u lle r  L br. Co., H a s t i n g s _42.81
L n iv e rsa l G a rag e  Co., H a s t i n g s _43.50
H a s tin g s  L u m b er & Coal Co.,

H a s tin g s  ________________________ 50.00
H a s tin g s  C ity  B ank , H a s t i n g s ___ 175.00
F e ld p au sch  M eat M arket, H a s tin g s  20.00 
H a s tin g s  W ool B oot Co., H a s tin g s  40.00 
M ichigan Bell Tel. Co., H a s tin g s  8.00
C onsum ers P o w er Co., H a s t i n g s _ 8.00
F ish e r  B ros. P a p e r  Co., F t .  W ayne  16.06
H. B. Cow drey, H a s tin g s  ________ 13.20
C arv e th  & S tebb ins, H a s t i n g s ___  1.25
Ironside  Shoe Co., H a s tin g s  _____ 10.40
S erv ice  Oil Co., H a s tin g s  _______  10.00
E d. B ross, H a s tin g s  ______________ 70.00
Dr. C. P . L a th ro p , H a s tin g s  ___  18.00
H a s tin g s  P r in tin g  Co., H a s t i n g s _ 7.25
H a s tin g s  B an n e r. H a s t i n g s _______ 8.00
G. R. Book C ase & C h a ir Co.,

H a s tin g s  ________________________  6.60
A. R. P e t t i t ,  H a s t in g s _____________ 4.00

J u n e  27. W e hav e  to -d a y  received  th e  
schedu les, re fe ren ce  an d  ad ju d ic a tio n  in 
th e  m a tte r  of L ee J .  D ornan , B an k ru p t 
No. 3832. T he m a tte r  h a s  been  re fe rred  
to  C harles  B. B la ir  a s  re fe re e  in  b a n k 
ru p tcy . T he b a n k ru p t is a  re s id en t of 
S o u th  H aven , an d  h is  occu p a tio n  is  th a t  
of a  fa c to ry  w orker. T he  schedu le  show s 
a s s e ts  of $'421 of w hich  $12.60 is c la im ed  
a s  ex em p t, w ith  liab ilities  of $3,851. T he 
c o u rt has w ritten  fo r fu n d s  a n d  upon r e 
ce ip t of sam e th e  firs t m ee tin g  o f c re d 
ito rs  will be called, no te  of w hich  will 
be m ade  here in .

J u n e  27. W e have  to -d a y  received  th e  
schedu les, re fe ren ce  an d  a d ju d ica tio n  in 
the  m a tte r  of Jo sep h  M. W illiam s, J r .,  
B an k ru p t No. 3883. T he m a tte r  h a s  been 
re fe rred  to  C h arle s  B. B la ir  a s  re fe ree  
in b an k ru p tcy . T he  b a n k ru p t is a  re s i
den t of G rand  R apids, a n d  h is  occupation  
is th a t  of a  labo rer. T he schedu les  show  
a sse ts  o f $150 of w hich  th e  full am o u n t 
is c la im ed a s  exem pt, w ith  liab ilities  of 
$806.73. T he co u rt h a s  w rit te n  fo r funds  
and  upon re ce ip t of sam e, th e  firs t m e e t
ing  of c re d ito rs  w ill be called, no te  of 
w hich  will be m ade  herein .

W e have to -d a y  received  th e  schedu les, 
re fe ren ce  an d  ad ju d ic a tio n  in th e  m a tte r  
of M orton F itzg e ra ld , B an k ru p t No. 3834. 
T he m a tte r  h a s  been  re fe rred  to  C harles 
B. B la ir a s  re fe ree  in b a n k ru p tcy . T he 
b a n k ru p t is a  re s id en t of G ran d  R apids, 
and  h is  occupation  is th a t  o f a  firem an. 
T he schedu le  show s a s s e ts  of $1,060 of 
w hich th e  full am o u n t is c la im ed  a s  e x 
em pt, w ith  liab ilities  of $1,240.33. T he  
c o u rt h as  w ritten  fo r fu n d s  a n d  upon r e 
ceip t of sam e  th e  firs t m e e tin g  of c re d 
ito rs  will be called, no te  o f w hich  w ill be 
m ade herein .

J u n e  27. W e hav e  to -d a y  received  th e  
schedules, re fe ren ce  a n d  ad ju d ic a tio n  in 
the  m a tte r  o f H e rm an  F. H iggs, B a n k 
ru p t No. 3835. T he m a tte r  h a s  been  r e 
fe rred  to  C harles  B. B la ir  a s  re fe ree  in 
b an k ru p tcy . T he  b a n k ru p t is a  re s id en t 
of G rand  R apids, a n d  h is  o ccupa tion  is 
th a t  of a  lab o re r. T he  schedu le  show s 
a s s e ts  o f $500 of w hich  $75 is cla im ed 
as  exem pt, w ith  liab ilitie s  of $2,483.69. 
T he c o u rt h a s  w ritte n  fo r fu n d s  a n d  ut>:>n 
re c e ip t of sam e, th e  firs t m ee tin g  of c re d 
ito rs  will be called, no te  o f w hich  will be 
m ade here in .

Ju n e  27. W e h av e  to -d a y  rece iv ed  th e  
schedu les in the  m a tte r  o f Sunfield L u m 
ber Co.. B an k ru p t No. 3-810. T h e  sch ed 
ule show s a s s e ts  o f $8,354.09 w ith  liab ili
tie s  of $9,125.95. T he  firs t m ee ting  of 
c red ito rs  will be willed, no te  o f w h ;ch will 
be m ade here in . T he lis t of c re d ito rs  of 
sa id  b a n k ru p t is  a s  follow s:
C harles  W. B idwell, Sunfield ___ $508.89
A nna  B idw ell. Sunfield _________  25.00

Sunfield S ta te  B ank , S u n f ie ld ___ 1,100.00
F is h e r  V e rk e rk e  L br. Co., G. R. 2,744.80 
G. I. S trac h e n  & Son, u n k n o w n _ 603.64
G. It. S ash  & D oor, G rand  R ap ids 101.8S
C elotex  Co., C hicago _____________ 38.02
R eynolds Shingle Co., G rand  R ap id s  84.45
A m erican  S teel & W ire , C hicago_56.78
B eh ler Young, G ran d  R a p . d s _____  32.16
L ehon Co., C h ic a g o ___ _____________136.07
M. A. B row n, unknow n  ___________  200.00
M rs. E v a  H endee, S u n f ie ld _______ 250.00
Glen C ram er, Sunfield ____________ 500.00
R enny  L eys, Sunfield ____________ 200.00
H . S. R eam s. G ran d  L e d g e _______  450.00
M ax S la te r, G ran d  R a p i d s ___ ,d0 ra n d a
M ax S la te r, G rand  L e d g e __________175.00
Sunfield S ta te  S av ings  B ank ,

Sunfield __________________________  350.00
A nna Bidw ell, Sunfield ___________ 594.17
D av ison  Lbr. & C ed ar Co., Toledo 180.00
C has. B idwell, S u n f ie ld _____________110.00
L ake  O dessa  S ta te  B ank , L. O dessa  150.00
Geo. T. R eiser, L ak e  O d e s s a _____ 75.00
C rom w ell L br. Co., a S g in a w _____  225.00
A lpha P o rtlan d  Cem . Co., C hicago 110.00 
Jac k so n  F en ce  Co., J a c k s o n _____ 125.00

In th e  m a t te r  of Jo h n  F o r tu in , B a n k 
ru p t  No. 3741, th e  tru s te e  h a s  filed h is  
f irs t re p o r t  an d  acco u n t, an d  a n  o rd e r 
for th e  p ay m e n t of ex p en ses  of a d m in is 
tra tio n  h a s  been m ade.

In th e  m a tte r  o f K a lk a sk a  P roduce  Co., 
B an k ru p t No. 3584, th e  tru s te e  h as  filed 
h is  f irs t re p o rt an d  acco u n t, a n d  a n  o rd e r 
for th e  p ay m en t of exp en ses  o t a d m in 
is tra tio n  h a s  been m ade.

In th e  m a t te r  o f T ry -M e B o ttlin g  Co., 
su ccesso r to  Joyce  B o ttlin g  Co., B an k ru p t 
No. 3654. T he  sale  of a s s e ts  h a s  been 
called  fo r Ju ly  11, a t  the  p rem ises fo rm er
ly occup ied  by  th e  b a n k ru p t, 419 O tta w a  
avenue , G rand  R apids. The s to ck  to  be 
sold co n sis ts  of m ach in ery , eq u ipm en t, 
fu rn itu re , fix tu res, a ll of a  so ft d rin k  
b o ttlin g  p lan t, to g e th e r  w ith  a ll bo ttle s  
a n d  cases, a s  sh o w n  by th e  in v en to ry  on 
file, ap p ra ise d  a t  a p p ro x im a te ly  $1,784, 
to g e th e r  w ith  a ll r ig h t, t i t le  a n d  in te re s t 
of the  b a n k ru p t, if any , in a n d  to  leas 
o f tile  p rem ise s  now occup ied  by it, an d  
all r ig h t, ti t le  a n d  in te re s t  in  a n d  to  the  
“T ry  M e” A u tho rized  B o ttle r 's  F ran ch ise . 
All in te re s ted  in su ch  sale  shou ld  be 
p re sen t a t  th e  d a te  a n d  tim e  a s  above 
m entioned .

In  th e  m a tte r  of R ich a rd  A. M acD onald, 
ind iv idua lly  an d  doing  bu sin ess  a s  th e  
G randv ille  E lec tric  S erv ice , B an k ru p t No. 
3697, th e  tru s te e  h as  filed h is  f irs t re p o rt 
a n d  acco u n t, a n d  a n  o rd e r fo r  th e  p ay 
m e n t of expenses h a s  been  m ade.

In th e  m a tte r  of C lyde A rth u r  B um an, 
B an k ru p t No. 3566. T he  final m ee tin g  
of c re d ito rs  h a s  been called  fo r J u ly  15. 
T he  t ru s te e 's  final re p o rt will be app roved  
a t  su ch  m eeting . T h e re  p ro b ab ly  w ill be 
a  first a n d  final d iv idend  fo r g e n e ra l 
c red ito rs .

In  th e  m a t te r  o f F red  W . D avis, t r a d 
in g  a s  M otor Inn  G arage, B an k ru p t No. 
3537. T he  final m ee tin g  of c re d ito rs  h as  
been called fo r J u ly  15. T he  t ru s te e ’s 
final re p o rt a n d  acc o u n t w ill be app roved  
a t  su ch  m ee ting . T h ere  p robab ly  w ill be 
a  firs t a n d  final d iv idend  fo r g en e ra l 
c red ito rs .

In th e  m a tte r  o f M ax A. D ie trich , 
B an k ru p t No. 3550. T he  final m ee tin g  of 
c re d ito rs  h a s  been  called  fo r  J u ly  15. 
T he  t ru s te e ’s final re p o rt w ill be app roved  
a t  such  m ee ting . T h e re  w ill be no d iv i
dend  for g e n e ra l c re d ito rs  of th is  e s ta te .

In  th e  m a tte r  of C lyde A. M orrison, 
B an k ru p t No. 3509. T he  final m ee tin g  of 
c red ito rs  h a s  been  called  fo r J u ly  15. 
T he t ru s te e ’s final re p o rt will be app roved  
a t  such  m eeting . T h e re  p robab ly  w ill be 
no d iv idend  fo r c re d ito rs  o f th is  e s ta te .

In  th e  m a tte r  of R usse ll E . Cole, B a n k 
ru p t No. 3605. T he  final m ee tin g  of c re d 
ito rs  h a s  been called  fo r J u ly  15. The 
t ru s te e 's  final re p o rt w ill be ap p ro v ed  a t  
su ch  m ee ting . T h e re  w ill be a  firs t an d  
final d iv idend  fo r c red ito rs .

In  th e  m a tte r  o f P e te r  S taw arz , B a n k 
ru p t  No. 3594. T he  final m ee tin g  o f c re d 
ito rs  h as  been  called  fo r  J u ly  15. T he 
t ru s te e 's  final re p o rt w ill be app roved  a t 
such  m eeting . T h e re  w ill be no d iv idends 
fo r g e n e ra l c red ito rs .

Ju n e  29. W e have  to -d a y  received  the  
schedu les, re fe ren ce  a n d  ad ju d ic a tio n  in 
th e  m a tte r  of C h arle s  J . R o g u szk a  and  
Jo sep h  R oguszka  do ing  b u s in ess  a s  Q u a l
i ty  W ood T u rn in g  Co., B a n k ru p t No. 3836. 
T he m a tte r  h a s  been  re fe rred  to  C harles  
b a n k ru p ts  a re  re s id en ts  of G ran d  R apids. 
B. B la ir a s  re fe ree  in  b a n k ru p tcy . T he 
T he schedu le  show s a s s e ts  of $200 of 
w hich th e  full am o u n t is c la im ed  a s  e x 
em pt, w ith  liab ilities  o f $7,589.56. T he 
c o u rt h a s  w rit te n  fo r fu n d s  a n d  upon 
re c e ip t o f sam e, th e  firs t m ee tin g  of 
c re d ito rs  w ill be  called, n o te  of w h ir ’* 
will be m ade  h e re in . T h e  lis t o f c re d 
ito rs  of sa id  b a n k ru p t is a s  follow s:
E d T ay lo r, G rand  R ap ids ________$125.00
R obert Sehroeder. G rand  R a p i d s _57.00
Elwood B ignell, G rand  R a p i d s ___ 160.00
Mr. B row n. G ran d  R ap id s  _____  18.00
G. It. S av ings  B ank , G ran d  R ap ids 35.00 
Polish  A m erican  B ank , G ran d  R ap. 200.00
E dw ard  D eG root, G rand  R a p i d s _139.00
S te rlin g  F u rn . Co., G rand  R a p i d s_67.00
Louis D epfort, G rand  R a p i d s ____ 160.00
Excello  M ach in e ry  Co., G ran d  R ap. 52.15
S. S. R oguszka, G rand  R a p i d s ___ 1,400.00
A. M aich razak , Sr., G rand  R ap id s  475.00
M rs. B. Skopiec, G rand  R a p i d s _ 200.00
S tonehouse  C a r tin g  Co., G ran d  R. 89.55 
M eyers T ra n s fe r  Co., G rand  R ap id s  50.00 
G oudzw aard  Coal Co., G rand  R ap. 22.50
V arn am . G rand  R a p i d s ____________ 35.00
Sheriff-G oslin  Cor;*., G rand  R apids 100.00
A ndy J . E g an , G ran d  R ap ids ____ 25.46
S ta n le y  F o u n d ry  Co., G rand  R ap id s  5.50

A rm o u r S and  P a p e r  W orks, G. R . 18.04 
F ra n k  E dge & Co., G rand  R a p id s . .  4.76 
A lden & Ju d so n , G rand  R ap ids — 15.76
W ood B a tik  Shops, G rand  R ap id s  6.60 
V anderZ and  H dw e. Co., G ran d  R ap. 13.40 
M adison S quare  T in  Shop, G. R. 32.00
Sidney H . L aB arge , G. R. --------  39.15
G. R. F o rg in g  & Iro n  Co., G. R. 6.73 
A. L. H olcom b Co., G rand  R ap ids 22.38 
C en tra l W heel Co., M uskegon __ 12.50 
C onnor F o u n F d ry  Co., G rand  R apids 3.12
B au e r & P ease , G rand  R a p i d s -----  13.31
C harles  B aar, G ran d  R a p i d s -------  16.64
V an  K eu len  & W in ch es te r L br.

Co. ______________- ________________ 247.00
C ouler L br. Co., G rand  R a p i d s -----  22.50
M ichigan Bell Tel. Co., G rand  R. 82.00 
G. R. D irec to ry  Co., G ran d  R ap id s  25.00 
F u rn itu re  Index  Co., G ran d  R ap . 160.00 
F ra n k  D erecki, G rand  R ap id s  __— 200.00
F u rn . C ity  F u e l Co., G rand  R ap ids  40.00 
Ponce De L eon W a te r  Co., G. R . 22.00 
F ran k lin  F u e l Co., G rand  R ap ids 22.50 
F o rd  & B lake  F u e l Co., G rand  R. 13.75 
F ran k lin  F u e l Co.. G rand  R apR ids 28.88
F 'ixit Shop, G ran d  R ap ids -----------  9.00
E v e r t S ta d t  H dw e. Co., G ran d  R ap. 12.29
Lew is W enzel, G rand  R a p i d s ___  20.00
P o s ta l T e leg rap h  Co., G rand  R ap id s  .90 
B a rs tis  B ros. & Co.. G rand  R ap ids  6.32 
V alley  C ity  B akery , G rand  R ap id s  32.25
E cho  E lec tric  Co., G rand  R ap id s_ 2.34
B ow ens E lec. Co., G ra .nd  R ap ids 1.50
Idea l Shoe S to re. G rand  R ap id s_ 6.40
T e r Molen S is te rs , G ran d  R ap id s  10.00
S to u ten  & Co., G rand  R a p i d s -----  3.80
A lbert H ak e  Coal Co., G ran d  R. 62.95
C arl M einke, G rand  R ap id s  _____  12.00
Mr. L ub insk i, G rand  R a p i d s _____  16.25
W. L eonard  M arket, G ran d  R ap id s  21.00
J . Mooz, G rand  R ap ids  __________ 30.40
D inkel's  G arage, G rand  R a p i d s _17.35
A. H. H ills, G ran d  R a p i d s _______  400.00
K ellogg & B urlingam e, G ran d  R. 98.88 
M artin  K urylow icz, G rand  R ap id s  150.00
L. B. D olsen, G rand  R a p i d s _____  400.00
R epublic  Coal Co.. G rand  R ap ids 53.00 
F ran k lin  F u e l Co., G rand  R ap ids  — 11.25 
F u rn itu re  C ity  Coal Co., G rand  R. 37.50 
F o rd  & D eG root Coal Co., G rand  R . 18.00
Felix  M arkups, G ran d  R a p i d s ___  50.00
D r. O. E . Cilley, G rand  R a p i d s _53.00
Dr. D enham , G rand  R a p i d s _____  28.00
F 'rank  C zubinski, G rand  R a p i d s _ 200.00
M rs. S. E n g lan t, G rand  R a p i d s _1,200.00
Joseph  E n g lan t, G ran d  R a p i d s __  285.00
Dr. E d w ard  V icto r, G rand  R apids 39.00 
H an isli & K ru sh m an , G rand  R apids 3.50
Ideal Shoe S tore, G rand  R a p i d s _ 5.00
G oudzw aard  Coal Co., G rand  R ap. 11.00 
G re a t W es te rn  Oil Co., G rand  R. 3.50

J u n e  29. W e h av e  to -d a y  received  th e  
schedu les, re fe ren ce  an d  a d ju d ica tio n  in 
th e  m a t te r  o f H e rm a n  Knoop, B an k ru p t 
No. 3837. T he  m a tte r  h a s  been  re fe rred  
to  C harles  B. B la ir  a s  re fe ree  in b a n k 
ru p tcy . T he  b a n k ru p t is a  re s id en t of 
G rand  R apids, an d  h is  o ccupa tion  is th a t  
of a  jew eler. T he  schedu le  show s a sse ts  
of $21.539.20 o f w hich  $250 is c la im ed  a s  
exem pt, w ith  liab ilities  of $17,871.90. T he  
firs t m ee tin g  w ill be called  p rom ptly , note 
of w hich  w ill be m ade  here in . T he  list 
o f c red ito rs  of sa id  b a n k ru p t is a s  fo l
lows:
C ity  of G rand  R ap id s  ___________ $800.00
G. R. S av ings  B ank . G rand  R apids 1,475.00 
A m er. N a tio n a l B ank , G rand  R ap. 1,800.00 
C ity  L oan  Office, G rand  R ap ids unknow n 
Peoples L oan  & M tg. Co., G. R ._- 900.00 
In d u s tr ia l M tge. & Inv . Co., G. R. 200.00 
H e n ry  F reu n d  & Bro., N ew  Y ork 2,217.83
E. H . P u d r ith  Co., D e tro it _____ 3.165.49
R. J . D reyfus, N ew  Y ork _____ 3,194.64
Jo h n  Knoop, G rand  R ap ids ___  1,253.11
B ask in  B ros., N ew  Y ork _____ 2,164.36
S tr ic h e r  M fg. Co.. N ew ark , N. ,T. 529.00
Z ach A. Op'nenheim er, N ew  Y ork  400.00 
L. S e ligm an  Jew e lry  Co., C hicago 595.12
Q u a s t & O lsen. C hicago ________  360.00
J. R. W ood & Son, C h ic a g o _____  200.00
Z im m er & R eese. N ew  Y o r k ____ 150.00
B en jam in  A llen & Co., C h 'c a g o _22.00
E lec tr ic  C ity  Box Co.. B uffalo, N.Y. 120.00 
W . S. M cCaw Co., Toledo _____  17.20
H . L eo n ard  & Sons, G rand  R ap ids 111.81
A m erican  W atch  Co., D e tro it ___  27.00
A. & Z. C hain  Co., P rov idence . R .I. 57.50 
A rt M eta l W orks. N ew ark , N. J . 30.00
H e n ry  Schm iel, G rand  R a n i d s ___  995.00
S te in m an  & Son, G ran d  R ap id s  __ 35n.nn
C. H . K n ig h t T h e a tre  Co., C h icago  159.56
B . P .O .E ., G ran d  R apids ________ 12.00
K lingm an  G arage, G rand  R a p :ds__ 47.50 
Lusk.. H a r tu n g  Co.. G rand  R ap id s  10.00
N ay lo r F u rn . Co., G rand  R a p i d s _10.00
M ichigan Oil Co.. G rand  R a p i d s _33.74
T a tro e  T ire  Co., G rand  R a p i d s __  13.00
M ary  J . F ie ld  Co., G rand  R ap id s  85.00 
J . G. A lex an d er Co., G rand  R ap ids 18.00 
D r. E. J . C ham berla in , G rand  R ap . 18.50
.T. S. C rosby Co., G rand  R a p i d s _ 60.55
C en tu ry  F u e l Co., G rand  R a p i d s _53.00
F red  J . B idgood. G rand  R ap id s  __ 50.00 
C h arle s  T ran k la  Co., G rand  R ap id s  8.05 
P au l S tek e tee  & Sons, G rand  R ap ids  11.19
T lerpo lsheim er Co., G rand  R ap id s_ 6.50
P eoples L oan  Co., G rand  Rapids__ 50.00
Bon M arche, G rand  R ap ids _____  16.50
B u tte rw o rth  H o sp ita l, G rand  R ap id s  10.00

J u ly  1. On th is  d ay  w as held  th e  first 
m ee tin g  of c re d ito rs  in  th e  m a tte r  of 
Dell G am ble, B a n k ru p t No. 3737. T he 
b a n k ru p t w as  p re sen t in  person  an d  re p 
re sen ted  by  a tto rn e y  H o m er H . F ree lan d . 
No c red ito rs  w ere  p re sen t o r rep resen ted . 
No cla im s w ere  proved and  allow ed. No 
tru s te e  w as appo in ted . T he  b a n k ru p t 
w as  sw orn  and  exam in ed  w ith o u t a  r e 
p o rte r. T he  first m ee tin g  th e n  a d jo u rn ed  
w ith o u t d a te , an d  th e  case  will be closed 
an d  re tu rn e d  to  th e  d is tr ic t co u rt a s  a 
case  w ith o u t a s s e ts  upon th e  p ay m en t of 
th e  filing fee, w hich  th e  b a n k ru p t w as 
o rde red  to  pay.

On th is  day  a lso  w as held th e  first

m ee tin g  of c re d ito rs  in  th e  m a tte r  of 
W illiam  J .  H ooper, B a n k ru p t No. 3821. 
T he b a n k ru p t w as  p re s e n t in  p e rson  an d  
re p re sen te d  by a tto rn e y  R o b ert H . B urns. 
No c red ito rs  w ere  p re s e n t o r  rep re sen ted . 
No c la im s w ere  p roved  a n d  allow ed. No 
tru s te e  w as ap p o in ted . T h e  b a n k ru p t w as 
sw orn  a n d  ex am in ed  w ith o u t a  re p o rte r. 
T he  rs f it  m e e tin g  th e n  ad jo u rn e d  w ith o u t 
d a te , an d  th e  case  h a s  been  c losed and  
re tu rn e d  to  th e  d is t r ic t  c o u rt, a s  a  case 
w ith o u t a sse ts .

On th is  d ay  a lso  w as  he ld  th e  firs t 
m ee tin g  o f c re d ito rs  in  th e  m a t te r  o. 
J a m e s  H . D e V ries, B a n k ru p t No. 3812. 
T he b a n k ru p t w a s  p re s e n t in  pe rso n  an d  
rep re sen te d  by a tto rn e y s  D u n h am  & Cho- 
le tte . No cred ito rs , w ere  p re s e n t o r  re p re 
sen ted . N o c la im s w ere  p roved  an d  c 
lowed. No tru s te e  w as ap po in ted . T he 
b a n k ru p t w as  sw o rn  a n d  ex am in ed  w ith 
o u t a  re p o rte r . T h e  f ir s t m ee tin g  th en  
ad jo u rn e d  w ith o u t da te , a n d  th e  case  
h a s  bee.n c losed a n d  re tu rn e d  to  th e  d is 
t r ic t  co u rt a s  a  case  w ith o u t a sse ts .

Ju ly  1. On th is  d ay  w as held  th e  firs t 
m ee tin g  of c re d ito rs  in  th e  m a t te r  of 
B e r t I. B an ta , a lso  know n a s  B. I. B an ta . 
B a n k ru p t No. 3792. T he  b a n k ru p t w a s  
p re sen t in person  a n d  rep re sen te d  by a t 
to rn ey s  D inhan i & C ho le tte . C red ito rs  
w ere re p re sen te d  by  a tto rn e y s  Jac k so n , 
F’itzg e ra ld  & D alm ; J a m e s  T . S loan  an d  
C lapperton  & Owen. C la im s w ere  proved 
an d  allow ed. T he  b a n k ru p t w as sw orn  
an d  ex am ined  before  a  re p o rte r. M. N . 
K ennedy , o f K alam azoo , w as  e lected  
tru s te e , a n d  h is  bond  p laced  a t  $2,600. 
T he firs t m ee tin g  th e n  a d jo u rn ed  w ith o u t 
da te .

On th is  d ay  a lso  w as he ld  th e  firs t 
m ee tin g  o f c re d ito rs  in  th e  m a tte r  o f 
F ra n k  B. W ilcox, B a n k ru p t No. 3818. T he  
b a n k ru p t w as  p re sen t in  pe rso n  an d  re p 
re sen te d  by a t to rn e y  W . G. B au er. C red 
ito rs  w ere  p re s e n t in  pe rso n  a n d  re p re 
sen ted  by a tto rn e y s  Jac k so n , F itzg e ra ld  
& D alm . C laim s w ere  filed. T he  b a n k 
ru p t  w as  sw o rn  a n d  ex am in ed  w ith o u t a  
re p o rte r. M. N. K ennedy , of K alam azoo  
w as nam ed  tru s te e ,  an d  h is  bond placed 
a t  $100. T he firs t m ee tin g  th e n  ad jo u rn ed  
w ith o u t da te .

J u ly  2. On th is  d ay  w as held  th e  firs t 
m ee tin g  of c red ito rs  in th e  m a tte r  of 
B aren d  B arendse , B a n k ru p t No. 3693. T he 
b a k n ru p t w as p re s en t an d  re p re sen te d  by 
a tto rn e y  W illiam  A. u lh e rn . N o c red ito rs  
w ere  p re s en t o r re p re sen ted . One cla im  
w as proved  a n d  allow ed. N o tru s te e  w as 
appo in ted . T he  b a n k ru p t w as  sw orn  an d  
ex am ined  w ith o u t a  re p o rte r . T h e  first 
m ee tin g  th e n  ad jo u rn e d  w ith o u t d a te , 
a n d  th e  case  h a s  been  closed a n d  re tu rn e  1 
to  th e  d is tr ic t  co u rt, a s  a  case  w ith o u t 
a sse ts .

On th is  d ay  a lso  w a s  held  th e  firs t 
m ee tin g  o f c re d ito rs  in  th e  m a t te r  of 
C laude R. B eebe, B a n k ru p t No. 2814. T he 
b a n k ru p t w as p re s e n t in  pe rson , b u t n o t 
rep re sen te d  by a tto rn e y . No c red ito rs  
w ere  p re s en t o r re p re sen ted . N o cla im s 
w ere  proved  a n d  allow ed. No tru s te e  w as 
.appointed. T he  b a n k ru p t w as  sw orn  an d  
exam in ed  w ith o u t a  re p o rte r . T h e  firs t 
m ee tin g  th e n  ad jo u rn e d  w ith o u t d a te , a n d  
th e  case  h a s  been  closed a n d  re tu rn e d  
to  th e  d is tr ic t  co u rt, a s  a  case  w ith o u t 
a sse ts .

On th is  day  a lso  w a s  he ld  th e  firs t 
m ee tin g  of c re d ito rs  in  th e  m a t te r  of 
S am uel V ita le , B a n k ru p t No. 3819. T he  
b a n k ru p t w as p re s e n t in pe rso n  an d  r e p 
re sen te d  by  a t to rn e y  M erton  F itz p a tr ic k . 
No c red ito rs  w e re  p re s e n t o r  re p re sen ted . 
One c la im  w as p roved  an d  allow ed. N o 
tru s te e  w as ap p o in ted . T he  b a n k ru p t 
w as  sw orn  a n d  ex am in ed  w ith o u t a  r e 
p o rte r. T he  firs t m e e tin g  th e n  a d jo u rn ed  
w ith o u t da te , an d  th e  case  h a s  been  c los
ed  a n d  re tu rn e d  to  th e  d is tr ic t  c o u r t  a s  
a  case  w ith o u t a ss e ts .

On th is  d ay  a lso  w as  he ld  th e  firs t 
m ee tin g  o f c re d ito rs  in  th e  m a t te r  of 
H a r ry  D avey  a n d  B e rn a rd  K looster, t r a d 
ing  u n d e r th e  n am e  of D avey  & K looster, 
B an k ru p t No. 3773. T h e  b a n k ru p ts  w ere  
n o t p re sen t o r  re p re sen te d . C red ito rs  w ere  
re p re sen te d  b y  F ra n c is  L . W illiam s, a t 
to rn e y  fo r th e  p e titio n in g  c re d ito rs  an  
by G. R. C red it M en’s A ssoc ia tion . Clair*-" 
w ere  p roved  a n d  allow ed  E d w a rd  De 
G root, of G ran d  R apids, w as  e lected  t r u s 
tee , an d  h is  bond p laced  a t  $500. T he  firs t 
m ee tin g  th e n  a d jo u rn ed  to  J u ly  5, to  p e r 
m it th e  e x am in a tio n  o f th e  b a n k ru p ts .

Over-The-Ocean.
Mix one and one-half ounces of 

chocolate syrup and one egg in the 
mixer, add hot w ater and mix th o r
oughly. Add one-fourth ounce sweet 
cream and strain  into the mug. Before 
serving add whipped cream.

C onsu lt som eone th a t  know s 
M erchandise  V alue.

G E T  YOUR B E ST  O F F E R  FIR S T . 
T hen  w ire, w rite  o r phone m e an d  1 
will g u a ra n te e  you In good A m erican  
D ollars to  g e t you m ore  fo r y o u r s to re  
o r  p lan t of a n v  descrip tion .

ABE DEMBINSKY  
Auctioneer and Liquidator

734 So. Je ffe rso n  Ave., Sag inaw , M ich. 
P h o n e  F e d e ra l 1944.

B u y ers  In q u ir in g  ev e ry d ay —
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Grocer Who Is Real Purveyor To His 
Customers.

(Continued from page 20) 
m argin in pound lots will be much 
more profitable than a wide m argin in 
quarter pounds, with much wastage in 
handling.

Again, no m erchant can gain a sale 
on m ushroom s in volume w ithout in
creasing his entire business. Few can 
build sales that run, as they do in Stop 
& Shop, 1000 pounds on W ednesdays; 
but all can increase sales on an item 
which will bring distinction and profit 
to  the seller—provided he knows and 
is a true purveyor to his customers.

The general trade impression in and 
about Rochester, the Kodak City, is 
that the old-line grocer is going out 
of the picture. Well, I have attended 
so m any funerals of the grocer that I 
am tired of going to them. Fact is, 
R ochester grocers are in fine shape.

I stopped into a place that looked 
familiar, the store of Chas. T itus. I 
learned it was established in the 
sixties of the last century and has been 
in the same family ever since. I saw 
a display of Antonini olive oil and 
Franco-A m erican soups, am ong other 
fine goods. I reflected th at folks could 
get such goods only where they were 
carried.

T itus stopped by after a time and 
we talked; and he told me, impressive
ly, th at he had just as good a chance 
to do business—and make money— 
now as at any time in past history. 
W hich, by the way, is indubitably so 
of any grocer who is a true “Purveyor 
to his People.” Paul Findlay.

Scientific Fire Fighting Apparatus Will 
Do Its Part.

(Continued from  page 15)
T he m ethod of elim inating fires 

caused by “ Rubbish Accum ulation” and 
“Combustibles near Stoves” is of course 
obvious.

I t  is very generally known that cer
tain oils, used m ost commonly in paints 
and polishes, will ignite spontaneously 
under certain conditions. No rags or 
mops soaked w ith paint and polish 
should be stored in out of way places, 
as ignition sooner or later is practically 
certain.

Defective chimneys are generally a 
by-product of poor construction, of 
m aking the chimney serve also as a 
structural m em ber of the house. Cracks 
caused by settlem ent are in the most 
dangerous and difficult to locate places, 
in the jost channels between the ceiling 
and the floor above it, or at the point 
where the chimney goes through the 
roof. Chimneys should be examined 
from time to time and should, of course, 
have the soot removed to  prevent burn
ing out,, which is a hazard not only to 
itself but to  the neighborhood.

Fires caused by careless disposal of 
cigaret stubs and m atches total fifty- 
eight out of 100 fires. T hey will be 
entirely eliminated only in th at happy 
day when everybody is thoughtful and 
when the fool killer has nothing left 
to  do.

T he “Private Still” fire could prob
ably be attributed  not so much to care
lessness as to the hazards incident to 
forced production.

I t seems very apparent th at m ost of

the fires to which the fire departm ent 
was called on these days, say a t least 
seventy-five out of the 100, were due 
to lack of ordinary intelligence as to 
the consequences of their actions by the 
persons involved, and it is precisely for 
th at reason th at further progress in 
the science of fire prevention is heavily 
dependent on developing the “Fire 
Consciousness” of the m an in the street.

J. A. Neale,
Chief Engineer Chicago Board of 

U nderw riters.

Sketch of Colonel Perrin V. Fox.
Col. P errin  V. Fox  learned carpentry 

in his youth and became skilled in his 
trade. D uring the early years of his 
residence in Grand Rapids he was fre
quently employed in the construction 
of special, difficult form s of wood fin
ishing for interiors of hom es of the 
well-to-do. In  the construction of spiral 
stairways, room m ouldings and related 
features the Colonel was adept. 
D uring the later years of his life he 
occasionally visited the old houses and 
buildings which were devoted to com 
m erce to  inspect the specimens rem ain
ing of his handcraft.

Col. Fox  enlisted for service in the 
arm y soon after the confederates open
ed w ar on the Federal Governm ent and 
during his years of service was ad
vanced from time to time from a cap
taincy to  the comm and of a regim ent. 
H e proved himself of g reat value to  
the Governm ent, especially so when he 
was employed in building bridges which 
would enable the arm y to cross stream s 
and to  perm it the resum ption of traffic 
on railroads, which had been destroyed 
by the re treating  confederates.

After the close of the war, Col. Fox 
returned to  Grand Rapids and engaged 
in the sale, successfully, of life insur
ance policies. H e possessed an inex
haustible fund of wit and as an en ter
tainer he was greatly  admired. A t 
times his stories bordered upon vul
garity, but his way of relating  them  
was shock proof.

Physically, he was very strong. An 
incident witnessed by the w riter serves 
to  supply an idea of his strength. A 
big horse, driven on M onroe avenue, on 
a hot sum m er day, was annoyed by 
flies. T he animal sw itched his tail 
shook himself, endeavored to  drive 
away the pests w ith his head and kicked 
vigorously. A m ighty kick passed over 
the dash board of the vehicle. The 
horse was unable to  release his foot. 
Col. Fox observed the dilemma of the 
unfortunate animal, with its m athem at
ical problem. I t could put down three 
(feet) and carry one. Col. Fox placed 
his powerful arm s under the abdomen 
of the animal and lifted it bodily, there
by loosening the imprisoned leg.

Col. Fox was a m em ber of the Foun
tain street B aptist church. As a m em 
ber of the building committee he ren 
dered valuable assistance to W illiam 
Hovey, its chairman, and the architects 
employed in the erection of the first 
church of the society.

John W . Champlin, an able lawyer 
served the city of Grand Rapids one 
term  as its Mayor. The people had 
voted a donation of $100,000 to aid the 
Grand River Valley (now M ichigan

Central) in the construction of its line 
from Jackson. M ayor Champln ex
amined the official record of the com 
mon council, under which the vote on 
the proposition to issue bonds of the 
city to provide the sum of $100,000 was 
taken, and decided that the proceedings 
were ilegal. H e declined to affix his 
signature to the bonds. A settlem ent 
w ith the railroad was effected later by 
the paym ent of $25,000.

Mr. Champlin was elected a justice 
of the State Supreme Court and occu
pied the bench two term s creditably.

A rthur Scott W hite.

Figures Don’t Lie, But—
H ere’s one from up-state which I 

pass on for what it is worth.
A certain m anufacturer of outing 

flannel nightgow ns makes a garm ent 
to retail at a dollar. I believe the price 
to the retailer is $8.75 per dozen. This 
same m anufacturer makes a nightgown 
for a large chain of general stores, to 
sell at the same price or less, as the 
chain m ay choose. A t one time, this 
chain sold this “dollar value” a t 89c. 
No doubt, thousands of housewives 
told themselves th at they had saved 11c.

H ere is the lowdown, as it comes to  
me. W hereas, the independent pays 
the m anufacturer $8.75 per dozen for 
these garm ents, the chain forced the 
m anufacturer to make a “sim ilar” g a r
m ent for $7.25 per dozen, before sign
ing a contract.

This difference had to come from 
some part in the process of m anufac
ture. I t  m ust come out of the yard
age or the quality or the workmanship. 
As a m atter of fact, it came from all 
three. Cheaper quality and less goods 
gave less to the grow er of the raw m a
terials—the farmer. Lower piece work 
rates deducted from the earning of the 
w orker in the plant. And all three 
m eant a cheat to the customer.

Superficial arithm etic would tell us 
that the custom er “saved” 11c on the 
89c item. But let’s get down to deeper 
figures or a higher order of m athe
matics. The fact is, upon calcula
tions being properly made, that where
as the independent retailer made a 
profit (gross) of 37 per cent, on his 
cost price, the chain made the same 
kind of a profit to the extent of 43 per 
cent.

Reminding us of an old adage, 
“Figures don’t lie, but how liars can 
figure. W . H. Caslow.

Jumbled Conditions.
An in teresting trend is seen by a 

chain store executive who has stated 
that the general store is coming back. 
T here m ay be good reasons for this 
belief, but in m any quarters the sta te 
m ent will be questioned. If earnings 
statem ents for 1928 are to  be accepted 
as good evidence of how the various 
branches of retail distribution are far
ing, then the award m ust go to  the 
specialty chains, and this ra ther upsets 
the notion that general stores are to 
grow in favor.

However, the present mixed situa
tion in the retail field opens the way 
to many conjectures and theories. The 
drug stores which are in reality small 
departm ent stores, the grocery stores 
which are tobacco shops and the cigar 
stores which also deal in m any d rug

gists’ sundries, make the picture a very 
jum bled one.

W hat it is possible to  see in the 
future is a plan of distribution by which 
stores would handle goods in the gen
eral classes of food, clothing and home 
furnishings or perhaps a grouping by 
customers. The largest establishm ents 
of the future will, no doubt, cater to 
both men and women. T he smaller 
stores to one sex or the other.

Perhaps a future day will see the 
whole service of routine purchasing, 
particularly for household operation, 
attended to  by agents who will re
move a good deal of the effort now 
necessary to put in orders w ith the 
butcher, the grocer, the laundrym an, 
the tailor, etc.

Kitchen Range Enters the Decorative 
Scheme.

The kitchen stove is now being 
adapted to  the color scheme of the 
kitchen. T he range has “refined” lines, 
and is made in attractive colors, rang
ing from rich apple green to cool, lus
trous gray. M any housewives create 
a harm ony of colors, including cur
tains, floor coverings, dishes and the 
kitchen range.

New models in ranges have a number 
of ingenious accessories, such as a dial 
which registers the oven’s tem perature. 
A placard in a handy place tells the 
am ount of heat and the length of time 
necessary for cooking various foods.

The m odern range salesman is no 
longer a mere representative of his 
firm; he aims to  be an interior dec
o rator as well, in th a t he helps the 
housewife to select a range to fit in 
w ith the rest of the kitchen furniture.

Business Wants Department
A d v e rtisem en ts  in se rted  u n d er th is  head  

fo r five cen ts  a w ord  th e  firs t in ser tio n  
and  fo u r  c en ts  a w ord  fo r each  su b se 
q u e n t co n tin u o u s  in sertio n , i f  s e t  in 
c ap ita l le tte rs , double p rice . No ch arg e  
less  th a n  50 cen ts . Sm all d isp lay  a d v e r
t is e m e n ts  in th is  d ep a r tm e n t, $4 per 
Inch. P a y m en t w ith  o rd e r is  req u ired , as 
am o u n ts  a re  too sm all to  open acco u n ts .

F O R  SA L E —S tore  bu ild ing , residences, 
ba rn , an d  o th e r  build ings, being  th e  p la n t 
used  by th e  la te  G odfrey  H irze l in  th e  
conduct of live s to ck  a n d  produce b u s i
ness  a t  M oorestow n, M ichigan. Good op 
p o rtu n ity  a n d  location  fo r co n tin u in g  
sam e bu sin ess  o r e n g ag in g  in h a rd w are  
a n d  im p lem en t business. W ould  consider 
exch an g in g  fo r c ity  p ro p erty . A ddress 
en q u irie s  to  F red  C. H irze l, M oorestow n, 
M ichigan._____ ______________________ 115 

FO R  SA L E  — T h riv in g  g ro ce ry  sto re , 
w ith  som e d ry  goods, doing $35,000 b u s i
ness  yearly . S tock  w ill in v en to ry  ab o u t 
$3,000. L o ca ted  on B roadw ay , b e s t b u s i
ness  s tre e t . O tto  V an d erlay , M uskegon 
H e ig h ts . M ich.______________________ 109

FO R  SA L E —W ell loca ted  a n d  w e ll-p a y 
in g  g ro ce ry  a n d  b a k ery  on m a in  s tre e t ,  
on U. S. 12 h ighw ay , in  S tu rg is , M ich
igan. R eason  fo r selling , o th e r  business 
A ddress  L ouis Loetz , S tu rg is , M ich . I l l

F o r  Sale  — Solid oak  tab les, desks 
c h a irs  a n d  o th e r  office eq u ipm en t. Used 
on ly  a  few  m o n th s  in office of a  local 
b roker. C heap fo r cash . On d isp lay  a t 
o u r office. T rad esm an  Com pany.
CASH FOR MERCHANDISE
W ill Buy S tocks or P a r ts  of S tocks of 

M erchandise, o f G roceries, Dry Goods, 
Shoes, R ubbers, F u rn itu re , e tc .

N. D. GOVER. Mt. P le a sa n t. Mich.

I OFFER CASH!
For Retail Stores— Stocks—  

Leases— all or Part.
T  elegr aph— Write— T elephone

L. LEVINSOHN 
Saginaw, Mich. 

Telephone Riv 2263W 
Established 1909
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Late News From the Michigan 
Metropolis.

T he Shedd Cream ery Co. has moved 
into new and larger quarters a t the De
tro it Railway and H arbor Term inal, 
4461 W . Jefferson avenue.

Officers elected in the W holesale 
M erchants Bureau of the D etro it Board 
of Commerce in June will be inducted 
into office Friday, Ju ly  12. F rank  J. 
M artin, of Burnham, Stoepel & Co., 
was elected president, George F. M into 
was elected vice-president and E. E. 
Prine was re-elected secretary.

F rank  L. Pierce, form er m anager of 
the W . S. Quim by Co., Boston, packer 
of LaTouraine coffee, has been appoint
ed general m anager of the company. 
Mr. Pierce has been succeeded by A. 
R. F rank, who has had charge of the 
State sales for the company.

R. Sobin, general dry goods, has 
moved his stock from 10226 Grand 
River avenue to  a new store a t 14148 
Fenkell avenue.

Mrs. C. A. Haw kins has opened a 
dry goods store at 5015 H am ilton 
avenue.

The Superior P a tte rn  and M anufac
tu ring  Co. has moved from 2114 to 
3280 W oodbridge, East.

The Am erican State Bank of Fern- 
dale, D etroit suburb, has announced 
plans for the opening of Ferndale’s 
first branch bank, to  be erected at 
W oodw ard and B ennett avenues.

Frank H ow ard Hayes, last of three 
brothers who were intim ately associat
ed with the hotel business in Michigan 
for more than fifty years, died in H a r
per H ospital last week after a brief 
illness. H e was 73 years old. Mr. 
H ayes came to  M ichigan with his 
brother, Jam es R. Hayes, who died two 
years ago. T hey first worked for 
M ajor Farnum  Lyon, of Saginaw, p ro
prietor of the Bancroft House, and J. 
Boyd Pantlind, of Grand Rapids. Jam es 
R. H ayes became interested in the 
m anagem ent of hotels in N orthern 
Michigan, but he also took over the 
W ayne Hotel, when it was built at 
Jefferson avenue and Third  street, to 
replace the old Cass Hotel. Frank 
H ow ard H ayes was stew ard of this 
hotel for thirty-one years. Mr. Hayes 
was born in Madison county, N. Y., 
Dec. 12, 1855, and came to  M ichigan 
when he was 11 years old. H is wife 
died last year. A son, Jam es R. Hayes, 
II , lives in New York. He wasa m em 
ber of Damascus Commandery, K nights 
Tem plar, Union Lodge, F. & A. M. and 
the Elks.

The M ichigan Radio D istributing Co. 
has been appointed Michigan jobber 
for the Grebe radio line. George Stark, 
H arry  A. Paul and Ralph C. Paul are 
associated in the house.

George A. H orner has been appoint
ed com ptroller of the D etroit and Cleve
land Navigation Co., w ith offices a t the 
foot of W ayne street, Detroit. Mr. 
H orner has been traveling auditor of 
the line for the past eleven years. He 
was form erly chairm an of the Michi
gan S tate Board of Accountancy under 
Governor W arner.

Funeral services for M rs. M yrta Gay 
Grinnell, widow of one of the tw o foun
ders of the Grinnell B rothers music 
house, were held last Saturday, from

her home, 90 Arden Park . M rs. G rin
nell died suddenly in the E dgew ater 
Beach Hotel, Chicago. She had left 
D etroit M onday to  a ttend a wedding 
in Chicago and was to  have returned 
here yesterday. M rs. Grinnell was 
born in Brighton, Mich., 56 years ago. 
H er husband, Clayton A. Grinnell, died 
April 30, 1927. H e and his brother, Ira  
L., founded the Grinnell music house. 
Mrs. Grinnell is survived by her daugh
ter, Geraldine, and a ward, M iss Leona 
R uth  Barley.

M orris Dolinsky has sold his hard
ware business to  the C uthbert H ard 
w are Co. T he store is located a t 1006 
Seven Mile road.

A new hardw are store under the 
style of M etzler H ardw are has been 
opened a t 8500 Russell street.

J. O. Christianson form erly of M in
neapolis has purchased and taken 
charge of the drug store of R. G. 
Loomis, 1450 Baker street.

George T aylor who died a t his home, 
1740 Collingwood avenue, last Friday 
night, was one of D etro it’s pioneer 
m erchants. F o r twenty-five years he 
was a m em ber of the  firm of M arr & 
Taylor, dry goods m erchants, who con
ducted a store on W oodw ard avenue 
and State street, on the site of the 
present E rn st K ern departm ent store. 
T w enty  years ago he disposed of his 
interest. Since that time, until tw o 
years ago, when he became ill, he was 
office m anager of the D etroit City 
Gas Co. H e was a m em ber of Pales
tine lodge, No. 357, F. & A. M., and 
Dam ascus comm andery, K nights T em 
plar.

Nearly eighteen years ago the W hite 
S tar Refining Co., of this city, was 
founded by H arry  B. E arhart. The 
business was housed in a one-story 
building and the entire force was com 
prised of three employes. L ast week 
Mr. E arhart turned the valve th a t put 
the new 3,000,000 refinery located w ith
in eighteen miles of the  business cen
ter of D etroit in service. T he new 
plant occupies nearly sixty acres of 
land and is one of the m ost m odern 
in the country. T he total storage ca
pacity of the tanks alone is 20,000,000 
gallons. To-day there are 1,000 persons 
on the payroll of the company.

The Michigan Builders Supply Co., 
545 H ancock avenue, E ast, is succeed
ed by the Boomer Supply Co.

T he Lafayette Glass Co., m anufac
turer of glassware, has moved from 
11802 Kercheval to 13201 H arper 
avenue.

M ore than 100 employes and their 
families attended the first annual pic
nic of P rin ters, Incorporated, at Bob 
Lo Island on Saturday, June 29. This 
oragnization, only three years old, is 
now rated  am ong the largest printing 
concerns in Detroit. H arry  Singer, 
p lant executive, was in charge of the 
outing arrangem ents.

T h at retail store buyers are in terest
ed in specially priced m erchandise was 
evidenced last week in the large a t
tendance a t the sem i-annual clearance 
sale held by A. Krolik & Co. and the 
weekly auction sale on T hursday of the 
M erchants Clearing House. Both re 
po rt the biggest special sales volume 
in years. According to  H. J. Gilles,

general m anager of the M erchants 
Clearing H ouse all records were b rok
en in auction disposal by th a t firm. 
1,280 separate lots having been sold in 
three hours.

T he body of H arold  Briskm an, vice 
president of the Briskm an Glove Co., 
309 E. Jefferson avenue, was found 
floating in the D etro it river on Ju ly  1. 
Mr. Briskm an disappeared on M arch 
6. The automobile he was driving at 
the tim e has not been found and is 
now believed to  be a t the bottom  of 
the river near where the body was 
found. Surviving are his widow, his 
parents Mr. and M rs. O scar B risk
man, two sisters and a brother Charles.

Jam es Golding.

Pioneers Connected With G. R. & I.
Railroad.

W illiam  A. How ard, a m ember of 
the lower house of Congress, repre
sented the first (D etro it) d istrict of 
M ichigan during the civil war. Mr. 
H ow ard was an earnest and able sup
porter of President Lincoln. Quite 
often he was called to the W hite 
H ouse by the President for private 
consultation. A fter the close of the 
civil war, Mr. H ow ard was employed 
by the  Continental Im provem ent Co., 
builder of the Grand Rapids & Indiana 
(now Pennsylvania) Railroad, to  take 
charge of its land gran t departm ent. 
Mr. H ow ard also served a short term  
as President of the railroad corpora
tion.

John W . S tarr, Jr., of M illersburg. 
Pa., has written and published several 
volumes giving the history of A bra
ham Lincoln’s activities in civil lift*. 
H e is now m aking a study of Mr. L in
coln’s accom plishm ents in the service 
of certain railroads. A t times, in liti
gation, he has been found on the side 
of the people as against the roads, 
having refused to accept retainers in 
such instances from  the corporations.

Mr. S tarr in seeking for information 
in regard to Mr. H ow ard’s intim ate 
relations with Mr. Lincoln, addressed 
a letter to the w riter of this paragraph. 
He wished to learn whom he m ight 
consult to aid him in the fulfillment of 
his purpose. T he w riter suggested 
that he consult T hom as J. O ’Brien, a 
son-in-law of Mr. How ard, and W . R. 
Shelby, who, for a num ber of years 
was intim ately associated with Mr. 
H ow ard in the adm inistration of the 
business of the railroad. The w riter 
also suggested that a son of Mr. 
H ow ard and a m arried daughter whose 
home was in Philadelphia, if living, 
m ight be able to  serve the author.

Several stations of the Grand Rapids 
& Indiana Railroad bear the names 
of men who were prom inently identi
fied with the organization, construction 
and operation of th at corporation. 
Shelbyville represents W . R. Shelby; 
E dgarton, A. P. E dgarton, of F o rt 
W ayne, one of the first presidents of 
the railroad company; H ow ard City 
was named in honor of W illiam  A. 
H ow ard; T ustin , the company’s first 
im m igration commissioner, Rev. Josiah
P. T ustin , form erly a rector of St. 
M arks Church; M ancelona, Mancel D. 
Talcott, one of the contractors who 
built the railroad. T here are several 
towns in the country named in honor 
o f General Shelby, of Kentucky, soldier

and statesm an, of whom  W . R. Shelby 
is a descendant.

Before the S ta te  L egislature passed 
a bill to  provide for a board empowered 
to examine and to  license, if such were 
found to  be qualified, persons in the 
practice of medicine. M any quack doc
tors flourished in M ichigan. Am ong 
the m ost notorious was N. J. Aiken, 
who specialized in the treatm ent of 
private diseases. H e perform ed an 
illegitimate operation on a young girl 
in Grand Rapids which resulted in 
death. H e was charged w ith a crim 
inal offense, arrested  and put under 
bonds for a large sum. H e escaped 
punishm ent th rough  the disappearance 
of witnesses, to  whom he paid large 
sums. Aiken moved to  San Francisco, 
where he resum ed his bad practice. 
After several years spent in th a t city 
he was charged w ith the crim e of com 
m itting an abortion, tried in court, con
victed and sentenced to  im prisonm ent 
for life. U nder the charge of officers 
he was transported  across the bay to 
San Quentin. W hen about to  enter 
the portals of the prison he suddenly 
drew a revolver from  its concealm ent 
on his person. A  bullet th rough his 
brain closed his earth ly  career.

Dr. G. A. Clement is remem bered 
on account of the quackery of his prac
tice and as a dealer in real estate. 
Am ong the jobs he put over on a con
fiding public was a sale of lots in 
Clem ent’s addition near Belmont. H e 
assured purchasers th a t all his lots 
were four by eight and they were not 
rods but feet.

Dr. A. Robens was know n as the 
“O ld Indian doctor,’’ J. B. Malcolm 
as a medicine doctor and E. W oodruff 
was a botanical physician.

A rthur Scott W hite.

Largest Department Store in the 
Country.

In the race for the distinction of be
ing the largest departm ent store o r
ganization in the country, R. H . Macy 
& Co. has taken the lead by the ac
quisition of L. B am berger & Co., 
Newark. L ast year Macy’s did a vol
ume of about $90,000,000; B am berger’s 
about $35,000,000. The to tal exceeds 
that of the present tw enty-nine outlets 
in the H ahn D epartm ent Stores, re 
cently organized, by $10,000,000, and 
M arshall Field & Company by a slight
ly larger figure. T here will be no 
changes in the policy or m anagem ent 
of either store.

Mr. Straus will head the Bamberge** 
store and Louis Bam berger, head of 
the Newark store, will become a m em 
ber of the Macy board. Mr. Straus, 
with his brothers, Percy S. and H e r
bert N., has had control of the merged 
store since 1914. Previously it was 
controlled by their father, Isidore 
Straus, who went down with the 
Titanic, and by N athan Straus, his 
brother, who sold it in 1914.

M acy’s is unique in many respects— 
one of them  being the fact th at it sells 
only for cash and endeavors to m ain
tain its price scale a t least 6 per cent, 
lower than any o ther store in New 
Y ork City. In  addition to Bam berger’s 
M acy’s now controls La Salle & Koch, 
Toledo, and Davison Paxon Company, 
Atlanta.



ECONOMYSTRENGTH

THE MILL M UTUALS
Lansing AGENCY Miohigcm

Representing the

MICHIGAN MILLERS M UTUAL  
FIRE IN SU R A N C E CO M PANY

(MICHIGANS LARGEST MUTUAL)
A N D  ASSOCIATED COMPANIES

Combined Assets of Group

$ 45*267*808*24

20%  40%  Savings M ade Since Organization

FIRE INSURANCE—ALL BRANCHES
Tornado—Automobile—Plate Glass

W o r d e n  Q r o c e r  C o M P A N y  

The Prompt Shippers

Solid and Substantial

QUAKER 
Pork and Beans

T H E  B O D Y  BUILDERS

W o r d e n  Q r o c e r  U o m p a n v

Wholesalers for Sixty Years 
OTTAWA AT WESTON - GRAND RAPIDS

T H E  M ICHIGAN T R U ST  COM PANY. R eceiver.

cA t 
Every tMeal 

Eat
HERMAN’S
Cookie-Calces 
and Crociars Coddc"Cakes 
v y  and Crackers

ASTERPIECES
F„THE BAKER’S ART

for every occasion

'ìqnanÙiscuil(o.
Grand Rapid ¡.Mick

C. F. M U E L L E R  COM PANY 
146-180 B aldw in  Ave.. J e r se y  C ity. N. J .

m m .
MUELLER’SCOOKED
spaghetti

MUELLER’SCOOKEDSPAGHETTI — iBlmi w
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SLOW BUT SURE STARVATION
D om in an ce  o f C h a in  S tore  M ust N ecessarily  R esu lt in  Im poverish m en t

o f the C o m m u n ity .

I  have been accused of many things of which I had no knowledge during the time I  have con
ducted the Tradesman, but one accusation has never been laid at my door—that I  have an inordi
nate love for the chain store. I  have fought this menace to legitimate merchandising with all the 
vigor 1 could command ever since the viper showed its head. I  shall continue to oppose it as long 
as I  have any breath in my body, not because it has no good features to commend it, but because 
the bad features outweigh the good. Under existing conditions it has but one fundamental theory 
—to make money for the owner. Such features as service to the public, duty to the community, 
and fair treatment to clerks are entirely overlooked by the chain stores in the mad endeavor to 
make as much money as possible and get the money so made out of the town in which it is made at 
the earliest possible moment. Money made by a legitimate merchant usually finds lodgment in 
the local bank and is utilized to assist in meeting the payrolls of local factories, from which it 
comes back to the merchant in never ending procession and succession, but no local banker dares 
to use the deposits of chain stores in meeting local calls and necessities; because he knows that 
such action on his part will force him to either suspend payment or go on a borrowing expedi
tion day after tomorrow or week after next.

The independent retail dealer sends out of town only sufficient funds to cover his foreign 
purchases. The remainder of his bank deposits, which represent the profit he has made in his 
store transactions, remain in the bank until invested in a home, devoted to payment on a home 
already purchased on time, applied to the purchase of additional home furnishings, needed addi
tions to his store building, desirable additions to his stock or fixtures or investment in local manu
facturing enterprises which give employment to home people and thus contribute to the growth 
and prosperity of his home town.

The chain store, on the contrary, sends the entire receipts of the store (less rent and wages 
paid the store manager and his clerk) to the headquarters of the chain system in Detroit or else
where, to be immediately transferred to New York, where they are absorbed by high priced 
executives and clerks and divided among the greedy stockholders of the organization.

This steady stream of money, constantly flowing out of town every week, N E V E R  TO 
R E T U R N , must ultimately result in the complete impoverishment of the community. I t  is a pro
cess of slow but sure starvation.

This is the strongest indictment ever presented against the chain store—an indictment which 
precludes the possibility of a defense, because there can be no defense to a charge of this kind, 
based on the logic of events.

This indictment effectually outweighs and overcomes any possible advantage which can be 
presented in favor of the chain store, because of its low prices on some lines of goods, alleged uni
formity in methods and prompt service.

In the light of this disclosure, which no one can successfully contradict or set aside, the con
sumer who patronizes the chain store, instead of the regular merchant, is effectually destroying 
the value of any property he owns in the town in which he lives, placing an embargo on the further 
progress of his own community and helping to bring on a period of stagnation in business, real 
estate and manufacturing which will ultimately force him to accept less pay for his services and 
reduce the level of living he enjoyed under conditions as they existed before the advent of the 
chain store.

The decadence of the town, due to lack of employment and the diversion of all available 
capital to the headquarters of the chains in Eastern money markets, will cause a depression in farm 
products, due to lack of local demand, which will ultimately result in the impoverishment of the 
farmer. H e can still ship his wheat to Liverpool, but there will be no local market for perishable 
products which must be consumed near at home— E. A. Stowe in Michigan Tradesman.
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A L L  R IG H T S  R E S E R V E D

T radesm an C om pany, G rand R apids, furnishes the a b o v e  in 
circular form  as fo llow s: 100, $ 3 .7 5 ;  5 0 0 , $ 7 .7 5 ;  1 .0 0 0 , $ 1 2 .7 5 .


