
^PUBLISHED W E E K L Y ;

Forty-seventh Year

»TRADESMAN COMPANY. PUBLISHERS.^

G RAN D  R A PID S , W E D N E SD A Y , S E P T E M B E R  25 1920

ELST. 1 8 8 3E9W

Number 24*01

T H E  G R A S S
The grass knows well in her secret heart 

How we love her cool green raiment,
So she plays in silence her lonely part 

And care not at all for payment.

We say of the oak, “How grand of girth!”
Of the willow we say, “How slender!”

And yet to the soft grass clothing the earth 
How slight is the praise we render.

Each year on the earth’s wide breast she waves 
From Spring until stern November;

And then she remembers so many graves 
That no one else will remember.

Each year her buttercups nod and browse 
W ith sun and dew brimming over,

Each year she pleases the greedy cows 
With oceans of honeyed clover.

And while she serves us with gladness mute 
In return for such sweet dealings

W e tread her carelessly underfoot.
But we never wound her feelings.



^ 4 *

4  fa st se llin g  item s

SE M D A C  Furniture Dressing has proved its 
superior polishing qualities on all fine furni
ture—  pianos, radio cabinets, phonographs, 
bookcases and other highly finished surfaces. 
It gives a brilliant and durable lustre. It re
quires a minimum amount of rubbing.

S eMDAC Auto Polish removes "smoke 
film,” grime and "rain spots” with least effort, 
and restores the maximum lustre to lacquered, 
enameled and varnished automobile surfaces. 
The improved formula put out this year gives 
an unexcelled finish and does it in less time 
than ever.

■HE three Semdacs sell readily 
and repeat constantly. W idely 
advertised throughout the Middle 

W est in newspapers and with street 
car and bus cards, Semdac Liquid 
Gloss, Semdac Furniture Dressing 
and Semdac A uto  Polish offer to 
grocers quick sales and rapid turn" 
over at a handsome profit.

W indow displays, window strips, 
counter displays, and store hanger 
cards will help you tie up this gen" 
eral advertising w ith your store.

Send for the above dealer helps 
if you stock any of the Semdac 
polishes. If you do not stock them, 
ask or w rite  for special discount 
offer to dealers.

STANDARD OIL CO. (Indiana)
General Offices: 910 South Michigan Avenue Chicago, Illinois

SEMDAC Liquid Gloss should 
be recommended for cleaning 
and polishing all woodwork and 
floors. It is ideal for use on floor- 
mops from which the original oil 
has partly dried out. Housewives 
like to use a few drops of it on 
the dusting cloth to prevent dust 
from flying.

The 3 Semdacs
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Physical Examination o f Lansing 
Grocery Clerks.

O n T uesday  evening, Sept. 1 7, 
I w as priv ileged to jo in  w ith the 
Lansing R etail G rocers an d  M eat 
D ealers A ssociation a t a  m eeting 
in the  offices of the A . M. Sm ith 
Co., of E aton  R apids, a t which 
fifty-tw o w ere in a ttendance .

A fte r being show n th rough  the 
large and  m arvelous p lan t of the
A. M. Sm ith Co., w ith its spacious 
coolers filled w ith thousands of 
cases of eggs, carefully  g raded , 
bu tte r and  dressed pou ltry  and  
several floors of live poultry , 
so rted  in coops according to  grade  
an d  weights, everything in spic 
and  span o rd e r; a house any  large 
city w ould  be  g lad  to  b o ast of 
and  which th e  average  citizen of 
M ichigan w ould  be  m uch sur
prised  to find in a village the size 
of E aton  R apids, the m eeing w as 
called  to o rd e r in the  offices of the 
com pany abou t 8 :3 0  p. m.
T h e  Lansing A ssociation, w ith its 

active officers and  m em bers and  
substantial treasury  should b e  an  
inspiration to  every  o ther city in 
the S ta te  of M ichigan for its reg 
ular and  well a tten d ed  m eetings. 
A s S tate  Secretary  I am  p roud  in 
claim ing it as one of m y locals, 
being in m y jurisdiction, an d  a 
w orthy  exam ple to o ther cities of 
M ichigan.

A fte r the rou tine business w as 
d i-posed  of, I w as privileged to 
address the m eeting and  rem ind 
ed the m em bers p resen t— w hile 
the rou tine m ay  b e  seem ingly 
m onotonous, b u t nevertheless es
sential— th a t m ore rea l benefit is 
derived  from  A ssociation m eet
ings of this na tu re  than  som e m ay 
possibly realize. T he trip  dow n 
in the cars, the brushing of elbow s 
w ith the  o ther m em bers, m illing 
through the  p lan t together an d  
visiting in the halls all serve as a 
m eans of exchanging ideas and  is 
the m eans of holding a  b ro therly

spirit am ong the  m em bers and  
elim inates the  enm ity  w hich fo r
m erly  existed betw een  m erchants 
dealing  in th e  sam e lines.

F rank  D oyle, Lansing m anager 
of the Schust C om pany, p roposed  
th a t com m ittees b e  appo in ted  
from  various sections of Lansing 
to  furnish speakers for the  com 
m unity  an d  church suppers and  to  
explain the  H om e O w ned  Stores 
M ovem ent to the  peop le  of L an 
sing an d  its im portance to their 
com m unities an d  city.

This is a  v ery  fine though t tha t 
m ight b e  seriously considered  by  
every com m unity  in every  village 
an d  city an d  w hen the  facts are 
p roperly  p laced  befo re  the  p eo 
ple, should re-act in favor of the 
individually  ow ned stores and  
then  it is up to  the retailers to 
a d a p t them selves so as to p ro p 
erly  receive an d  serve the  people, 
w ith a view  to  m aintain ing their 
good  will and  patronage.

W hile in Lansing m y a tten tion  
w as called  to  signs in the Lansing 
stores indicating th a t a  food li
cense h ad  been  issued to the  ow n
er upon  paym ent of a fee of $1

A  physical exam ination  is re 
quired  of th e  clerks an d  in case 
exam ination  is satisfactory, a  card  
to  the  effect is issued to  the  clerk, 
w hich authorizes the store ow ner 
to em ploy  said clerk.

T h e  vend ing  of foods to  the 
A m erican  public is one of the 
m ost im portan t functions in our 
business sphere and  w hat can be  
m ore im portan t than  th a t the 
persons so engaged should be  re 
quired  to be  free from  any con
tagious diseases?

1 w as also inform ed th a t this 
o rd inance w as enacted  a t the  re 
quest of th e  Lansing G rocers and  
M eat D ealers A ssociation  w hich is 
very  com m endab le  an d  a  w orthy  
exam ple to o ther cities.

I have  since learned  a  sim ilar 
ordinance is in effect in P ortland , 
O regon. It is ra th e r surprising 
th a t sam e is no t m ore  generally  
a d o p ted  b y  cities in general.

H erm an  H anson, Sec y.

News of Interest of Grand Rapids 
Council.

Next Saturday, Sept. 28, the first 
meeting of this season of the Sales
men’s Club will be held at the usual 
place, Rowe Hotel, English room, at 
12:30, instead of 12:45 as formerly. 
Various times members have thought 
that the Club adjourned at too late 
an hour so we are going to start a lit
tle earlier and endeavor to close con
siderably before 2 o’clock. The execu
tive committee held a meeting at the 
Elks Temple Monday, at which time 
President Radcliffe outlined some plans

for this year and these came up for 
various discussions. It has been de
cided that the programmes for the 
successive meetings will be in charge 
of a committee appointed for that 
month, who will furnish the entertain
ment or educational talk, as the case 
may be. There has been no speaker 
invited for next Saturday’s meeting, 
as that will be largely a get-together 
social gathering. It is to be hoped 
that all the members will be on hand, 
as well as any of the salesmen in this 
territory who would like to become 
affiliated with the Club. It might be 
said at this time that the Salesmen 
Club is the only noon-day luncheon 
club of the kind in this country, inas
much as it is devoted entirely to the 
interest of salesmen. Your wives have 
a cordial invitation to attend all of the 
meetings. Speakers at the luncheon 
are to a large extent, those who ad
dress the other more prominent lunch
eon clubs and their talks are always 
worth while — sometimes educational 
and sometimes humorous, usually both. 
The social contact gained at meetings 
of this kind are 100 per cent, worth 
while and should be enjoyed by every 
salesman in this vicinity. A drive is 
£fbout to be started to increase the 
membership to 200.

The committes in charge of the en
tertainment for the October 6 meeting 
of the United Commercial Travelers 
were on hand at the Council rooms last 
Saturday evening. It was learned that 
Mrs. J. B. Earl, President of the 
Michigan Ladies Auxiliary, will be on 
hand for this meeting to stimulate the 
organization of an Auxiliary to the 
Grand Rapids Council. Various mem
bers of the committees are going to 
get in touch with all of the resident 
members of Council No. 131 and per
sonally urge them to be on hand for 
the meeting at 3:30 Saturday, October 
6, and if not possible to be there for 
the meeting, come for the banquet at 
6:30. This meeting undoubtedly will 
be a huge success and those not a t
tending will miss a real evening’s en
joyment. Notices will be sent to the 
members advising them to reserve 
plates for the dinner. This surely will 
have to be done in view of the fact 
that the Council is putting this meal 
on at cost and must know how many 
people will be on hand for eats.

Secretary Homer Bradeld wishes to 
call the attention of every member 
to the questionnaire which has re
cently been sent them. This should be 
filled out and returned as directed 
without delay. He also urges every 
member who may be out of work to 
get in touch with him for an employ
ment application. Already several lo
cal jobbers and manufacturers have 
been in touch with Brother Bradfield 
concerning available salesmen. The

employment service will mean a great 
deal to Grand Rapids Council and its 
benefits should be enjoyed by every 
member seeking a position.

Remember, Saturday Oct. 6, meeting 
at 3:30; dinner 6:30; dancing 9 p. m. 
Be there and bring the ladies.

C. C. M.

Late Business Changes in Indiana.
Anderson—Mrs. G. C. Hershberger 

has discontinued her grocery and meat 
business at 1223 Locust street.

Anderson—J. O. Todd purchased 
the Sadler Grocery and Market.

Cambridge City—C. A. McKee sold 
his meat market on W est Main street 
to H. C. Johnson.

Edinburg—Ed. Nail has discontin
ued his grocery and meat business at 
309 North Lincoln street.

New Albany—Michael Steinert, pro
prietor of the grocery and meat mar
ket at 2019 Charlestown boulevard, 
died at his home.

New Castle—A. B. Himes, who is in 
the grocery and meat business here, 
is erecting a store building at Shapp 
avenue and 21st street.

Vincennes—A. T. W orstell Grocery 
Co. purchased the grocery and meat 
market at 1016 Wabash avenue from 
George Burnside & Son.

Gary—The Consumers Packing Co., 
Inc., has been organized here, with a 
capital stock of 120 shares, $100 par 
value, to deal in meat and other food 
products. The incorporators are Louis 
Gross, Jack Weiss and Herman Weiss.

St. Paul—Carl Wolfe, who has con
ducted a market here for twenty-two 
years, has sold his business to James 
Wilson and plans to retire because of 
ill health.

Vevav—The Krummel meat market 
has added a grocery department.

Chain Stores No Benefit To Banks.
At a convention of chain store own

ers, held in Chicago Monday. Craig B. 
Hazlewood, President of the Ameri
can Bankers’ Association, told the 
chain store executives that they must 
change their attitude towards the local 
bank in the community if they were to 
achieve good will in that community.

Tn‘ a survey conducted recently by 
the American Bankers’ Association 
Journal, it was shown that the aver
age chain store does not maintain an 
adequate bank balance in the local 
bank to make the account of any value 
to the bank; does not use the bank’s 
loaning facilities and abuses the free 
services which the bank has to offer," 
Mr. Hazelwood said.

“The bank is an important local in
stitution and must be supported for 
the part that it plays in the upbuilding 
of the community which is the chain 
store’s market,” he continued.

“It is your duty to establish better 
community relations in general.”
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IN THE REALM OF RASCALITY.

Questionable Schemes W hich Are 
Under Suspicion.

Some years ago Harrison Parker 
was exposed as a swindler by the 
Tradesman because of the crooked
ness he undertook to put across in 
connection with the founding of Fruit- 
vale, Muskegon county. He immedi
ately retaliated by suing the Trades
man foe $50,000 in the United States 
District Court. The Tradesman spent 
upwards of $800 in preparing to de
fend the suit, hut the day before the 
case was set for trial. Max Pam. the 
noted criminal lawyer, shipped over 
from Chicago, reimbursed us for the 
money we had expended in the deter
mination to defeat his client’s claim 
for damages, paid our lawyer his 
charges up to date, paid all the court 
costs up to that date and dismissed 
the case. W e played the m atter up as 
strongly as the circumstances justified 
at the time and have since had occa
sion to warn the people against this 
cheat in connection with his fraudu
lent Co-operative Society of Ameeica, 
which swindled his investors out of 
mlilions of dollars; also his attempt 
to establish a National bank and a 
trust company in New York City. On 
information furnished by the Trades
man the New York Times and the 
New York World, both of them great 
metropolitan newspapers, denounced 
Parker as a crook. He sued each of 
them for $1,000,000 damages, but a 
New York City tribunal threw the 
cases out of court and the financial 
undertakings of Parker in New York 
City promptly collapsed, so far as he 
was concerned. Now he appears to 
have returned to Chicago and engaged 
in another questionable undertaking, 
judging by the following news item in 
a recent issue of the Chicago Tribune:

Harrison Parker, whose Co-opera
tive Society of America, a financial 
dream of nation wide chain stores, was 
wrecked on turbulent financial shoals, 
was named defendant yesterday in a 
bill for accounting filed in the Circuit 
court by the North American Trust 
Co. of Evanston. The bill charges 
that Parker has obtained control of 
the company and is in possession of 
$550,000 belonging to it.

The bill alleges that when the com
pany was organized in April of 1926 
as the Iroquois Trust Co., Parker vol
unteered his services as financial ad
viser and effected increases of capital
ization so as to hold voting power 
through men he controls. These are 
named as Joseph H. Strong, general 
manager of the Hancock Insurance 
Co.; J. A. McDonnell and B. B. Brad
shaw. Parker is charged with having 
manipulated funds to give a semblance 
of legality to increases of capitaliza
tion.

I t is also charged that Parker con
verted $75,000 for his own ends in one 
deal and is withholding approximately 
$250,000 alleged to have been falsely 
received. He is said to have received 
all company mail, although he tech
nically held no office. The suit was 
filed by the law firm of Lewis, Folsom 
& Murdock.

A stock-selling operation which has 
been carried on continuously for a 
period of nearly nine years was halted 
Sept. 10, 1929, when Vice-Chancellor 
John J. Fallon, in the Chancery Court 
of New Jersey, under the New7 Jersey 
Securities Fraud Act, issued a restrain
ing order on petition of William A. 
Stevens, Attorney General of the 
State of New7 Jersey, enjoining the 
Wrigley Pharmaceutical Co., Atlantic 
City, N. J., from further sales of stock 
in New7 Jersey, pending the final deter
mination of the case.

The Attorney General of New Jer
sey had been endeavoring for some 
time, to obtain from the W rigley Phar
maceutical Co. certain specific facts 
concerning this corporation which the 
law empowers him to demand. The 
Attorney General has charged that the 
corporation has “failed, neglected and 
refused to file the statement and re
port as required” by his department 
and a part of the order issued by the 
Vice-Chancellor requires the corpora
tion to now furnish this information.

The present Wrigley Pharmaceutical 
Co. (of Delaware) is the successor of 
the Wrigley Pharmaceutical Co. (of 
Pennsylvania), which was the succes
sor of W rigley & Co., a partnership 
organized in 1913.

The Delaware company was incor
porated in December, 1920, with an 
authorized capitalization of 1,000,000 
shares of stock w7ith a par value of 
$1. This capitalization has been in
creased from time to time until at the 
present time there is a total author
ized capitalization of 3,000.000 shares, 
divided into 1,000.000 voting shares, 
par value $1, and 2,000,000 non-voting 
shares, par value $1. The Attorney 
Geneeal of New Jersey alleges that he 
has been informed, and he believes 
it to be true, that practically aM of 
this stock has been issued and is now 
outstanding.

The Attorney General of New Jer
sey has charged in his complaint as 
follows:

“Its (W rig’ey Pharmaceutical Co.) 
ostensible purpose was the manufac
ture of Spearmint tooth paste, actu
ally, its purpose wras to fraudulently 
avail itself of the trade mark and good 
will of the William Wrigley, Jr., Co., 
of Chicago, manufacturer of chew'ing 
gum. To this end it managed to 
copywright a trade mark featuring the 
w7oeds, ‘Spearmint tooth paste’ appear
ing on a back-ground of red and a 
broad single arrow with the name 
Wrigley printed in bold, green letters 
over it. This was almost identical 
w7ith the famous William Wrigley, Jr., 
chewing gum trade mark, but was 
granted in spite of the objection of 
William Wrigley, Jr., Co., chewing 
gum manufacturer.”

It has been revealed that in Sep
tember of 1919 an agreement wras en
tered into between William Wrigley, 
Jr., Co., of Chicago, manufacturer of 
the w7ell-known Wrigley Spearmint 
chewing gum, and the W rigley Phar
maceutical Co., whereby it wras agreed, 
among other things, that the design 
and lettering theretofore used by the 
W rigley Pharmaceutical Co. would be 
discontinued. This led to an altera

tion of the design; but not to the im
pression alleged to have been made on 
the minds of prospective purchasers of 
shares in W rigley Pharmaceutical Co.

Many years ago the Wrigley Phar
maceutical Co. began sending out vast 
quantities of letters signed by its pres
ident, W. W. Wrigley, offering in 
combination shares of stock and with 
tubes of Spearmint tooth paste. One 
letter concluded with the statement 
that 665 bankers are stockholders in 
the company. This letter also read:

“To a limited number of highly rep
resentative people, we offer the oppor
tunity of becoming a stockholder on a 
ground floor basis. If you will send 
us a check or money order made out 
to W rigley Pharmaceutical Co. for 
$10, we will have issued to you or your 
order ten shares of our stock, par 
value $1 per share. We will also send 
you two dozen tubes of Spearmint 
tooth paste, our regular 25c size, for 
your home supply. The total value 
of this offer is $16, but will cost you 
only $10. This plan is strictly an 
advertising one and is very costly to 
the company.”

The corporation has exercised in
genuity in framing its appeals to the 
public to purchase its stock and to 
interest existing stockholders in in
creasing their stock holdings in the 
company. In addition to providing 
purchasers of stock Spearmint tooth 
paste, they issued to existing stock
holders, in 1927 an alleged right or 
wrarrant which purported to give the 
stockholder the “privilege” of sub
scribing to additional stock at $1 per 
share and telling the subscribers at 
that time that the corporation pledged 
itself not to authorize any increase in 
the price of its stock during the period 
of time these rights were in force. 
Again, in 1928, stockholders were of
fered “rights” to subscribe at $1 per 
share to stock in the W rigley Tooth 
Paste Co., Ltd., a subsidiary corpora
tion organized in Canada in February, 
1928. At the same time the company 
started a stock-selling campaign in 
Canada offering a bonus of tooth paste 
with the shares of stock.

In 1929 stockholders were given a 
thirty-day option to buy thirty shares 
of the Class A stock at $1 per share, 
described as an offer made “prior to 
preparation to apply for listing on the 
New York Curb Market,” but no such 
application was ever filed with the 
New York Curb Exchange.

During many years, prospective pur
chasers of the stock were given highly 
optimistic predictions as to the pros
pects of this stock as an investment. 
In spite of this prediction, the com
pany itself, in a printed copy of a 
balance sheet as of Dec. 31, 1927, which 
was sent to stockholders, stated that 
up to Dec. 31, 1927, there has been a 
loss from operations of $100,452.17. 
Other interesting figures in this bal
ance sheet were: “Advertising ex
penses, etc., stock selling expenses 
and commissions, stoqk selling ex
pense, merchandise at cost, $835,- 
866.23.” Also “Trade Mark, formulae, 
good will, etc., $992,872.64.” At that 
time the corporation reported capital 
stock outstanding $1,661,844.

There is no record of any dividends 
having been paid to the stockholders 
by this corporation. Those persons 
who had purchased the stock at $1 
per share and who desired to dispose 
of such shares- during he past year, 
have found bids ranging from a low 
of 10c to a high of 30c per share.

The attempt of the Attorney Gen
eral to obtain for the benefit of the 
citizens of New Jersey, an insight into 
the financial condition of this corpo
ration is of real public interest.

The Drift of the Day.
A business man writes that his job 

has grown so easy and he enjoys it so 
much that he is afraid he ought to get 
into something harder.

Better stay put. A man’s business 
ought to be easy for him and he ought 
to enjoy it. You are undoubtedly i.i 
the right job and you ought to hang 
on to it and it will grow as you con
tinue to grow.

We do best the things we do easiest. 
This is not to say, of course, that some 
hard things ought not to be tackled 
when we come up against them. There 
are always enough of these hard spots 
in life and hard jobs to furnish us with 
the necessary discipline; but the big
gest part of the time one’s work ought 
to be easy, pleasant, a game. If it is 
not so, then it is time to be looking 
about for some other line of activity 
that will be more congenial. Spiritless 
drudgery, work in which there is no 
joy, takes the life out of you faster 
than anything else in the world; but 
a job to which you turn with pleasure 
and which furnishes constant en
thusiasm and exhilaration is the nor
mal type of job for you.

Mark Twain was one of the hardest 
worked of American literary men. He 
lost a fortune or two by fire and bank
ruptcy, and set to work and made 
other fortunes so that he left his fam
ily comfortable. Remember the answer 
he made to a question at his birthday- 
dinner in New York when he was past 
seventy? Someone asked him how he 
kept so fit at such advanced age and 
he replied:

“I ’ve got certain rules that I have 
always followed. They may not fit 
you, probably will not fit anybody but 
myself, but here they are: If I eat any
thing that disagrees with me, I keep 
on eating it until one or the other of 
us gets the better of it. I never smoke 
—more than one cigar at a time. I 
never go to  bed as long as there is any
body to sit up with, and I never get 
up until I have to. And I never did 
a stroke of work in all my life.”

You have to interpret these rules, 
allowing for the exaggeration and the 
humor; the one I want to emphasize 
is the last one. He said he never did 
a stroke of work in all his life, by 
which he meant, of course, that all his 
work was play to him, recreation, a 
game. Just what a man’s work ought 
to be, and just what most men’s work 
is, without much doubt.

By all means, stick to your easy, 
happy job. There are hard bumps 
enough in life. Don’t go out looking 
for trouble.

W ork done without a will is a step
ping stone—down and out.
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OUT AROUND.

Things Seen and Heard on a Week 
End Trip.

During the past two weeks I have 
been pretty busy in court as defend
ant in the libel suit brought against 
me two years ago by Martin DeGraaf 
for $100,000 damages. The case was 
on trial six and a half days and in
volved many perplexing problems 
which had to be threshed out by the 
attorneys. My cause was presented 
by attorneys McAllister & McAllister 
and Jay W. Linsey. The plaintiff was 
represented by Fred Geib. The jury 
received the instructions of the court 
about 5 o’clock Friday afternoon and 
shortly thereafter returned a verdict 
of no cause of action, which ends the 
matter, with costs against the plaintiff 
unless he decides to appeal the case to 
the Michigan Supreme Court.

The charges made against De Graaf 
were based largely on court decisions 
—two by Judge Perkins, of the Kent 
Circuit Court and one by Judge Ray
mond, of the United States District 
Court. The trial judge, Hon. Leonard 
D. Verdier, held in his instructions to 
the jury that I was justified in print
ing these decisions and that the ex
planatory references I made to the 
plaintiff in connection with the repro
duction of the decisions were justified 
if the jury found they were true and 
published without malice and in good 
faith on my part. Because the charge 
to the jury is replete with information 
regarding the controversy I publish it 
verbatim elsewhere in this week’s 
paper.

The action of the jury in refusing 
to recognize De Graaf’s demand for 
$100,000 damages clearly establishes 
my justification in making the state
ments I did concerning him. It is pos
sible, of course, that Mr. De Graaf may 
go to the expense of taking his cause 
to the Supreme Court, but the matter 
was tried so carefully by my attorneys 
and the plaintiff was treated so fairly 
by the trial judge that I have no idea 
the case would be reversed by a higher 
tribunal.

I feel that I am under great obliga
tion to my attorneys for the faithful 
manner in which they worked up the 
facts in the case and presented them 
tc the jury in such a masterly manner; 
to Judge Verdier for summing up the 
situation in his charge and describing 
it to the jury in plain words which no 
one could fail to understand: to the 
jury for the promptness with which 
they reached a verdict; to my witness
es, many of whom made great personal 
sacrifices to assist me in defending the 
case and establishing the fact that 
everything I said about the plaintiff 
was fully justified and fully sustained 
by facts. These unselfish services I 
shall never forget as long as I live.

I have a great aversion to law suits 
and never resort to trying conclusions 
in court if I can possibly avoid it. If 
it is a question of money I usually 
make any reasonable concession rather 
th^n go to the trouble and annoyance

of a law suit. W hen a vital principle 
is involved—when the truth of my 
statements or the integrity of my ac
tions are questioned—a legal contest is 
the only way by which I can demon
strate the correctness of my position 
and the purity of my motives, and I 
never hesitate a moment to embrace 
the opportunity to set myself aright 
by the employment of the best legal 
talent obtainable, with a view to pre
senting my side of the controversy un
der the best possible conditions.

I hope every reader of the Trades
man peruses the article entitled 
Double Dealing on page 16 of this 
week's issue, because it illustrates the 
nasty manner in which the A. & P. Co. 
treats employes who are disposed to 
deal fairly and honestly with their 
customers and the penalty they in
variably inflict whenever an employe 
attempts to shield the heartless cor
poration from the results of dishonesty 
and criminality. I have known Mr. 
Wheelock by reputation a good many 
years and have every reason to be
lieve that the disclosures he makes in 
the matter at issue are based on ac
tual facts and that the punishment 
handed out to him is in exact accord
ance with the universal custom of the 
A. & P. Co. whenever it finds it has 
an employe who refuses to co-operate 
in enforcing the short-weight practice 
of the house. E. A. Stowe.

Dark Brown For Fall Hosiery.
Light shades of brown for early Fall, 

graduating later in the season to the 
deeper tones, are being featured by 
manufacturers of full-fashioned hosiery 
to follow the sun-tan and sunburn 
colors which were popular during the 
Summer. Orders received last week 
and analyzed by local offices, it is 
stated, confirm manufacturers in their 
belief that the darker shades will be 
favored by women returning from 
vacation resorts and those who have 
worn the sun-tan shades of hosiery 
during the Summer.

Fall Lace Use Takes Spurt.
Indications are that lace sales this 

Fall will forge ahead of last year in 
greater yardage turnover. The dress 
trade is using a larger quantity of lace 
for trimming, particularly the Bohem
ian laces in the evening shades and in 
tan and brown. Use of these laces for 
separate collar and cuff sets, including 
bertha and other types, is also greater. 
Alencon and imitation Alencon are be
ing used for underwear in fair quan
tities. Spot and point d’esprit nets are 
being sought, with the millinery trade 
using net footings for hat brims.

Canned Fruit Prices To Advance.
W ith the consumer demand for 

canned fruits showing its seasonal in
crease at this time, wholesalers are 
finding difficulty in placing orders and 
obtaining delivery on the most popular 
varieties because of short packs. The 
situation is especially marked in the 
canned peach field, dealers estimating 
that the shortage would result in an 
advance of at least 20 per cent, in re
tail prices. A somewhat similar con
dition exists in canned fish where price 
advances are also expected.

V ■tSf

FOR PARTNERS^*
An Insurance Trust

Men whose businesses are organized on a part
nership basis will find many features of the 
modern insurance trust arrangement particularly 
fitted to their situation.

For instance, the death of a partner sometimes 
brings an awkward situation in the necessary 
settlement. Such situations can be handled with 
the least disturbance to the business and the 
greatest satisfaction of the heirs through an 
insurance trust agreement. We will gladly ex
plain the advantages of insurance trusts to you.

t h e  M IC H IG A N  T R U ST  c o .
GRAND RAPIDS

T H E  F I R S T  T R U S T  C O M P A N Y  I N  M I C H I G A N
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MOVEMENTS OF MERCHANTS.
Sparta—J. E. Osech succeeds L. 

W odring in the grocery business.
Ionia—David Josslvn succeeds Ro

meo Glossi in the grocery business.
Grant—Fred Cruden succeeds J. C. 

Campbell in the grocery business.
Rig Rapids—‘Claud Sutton succeeds 

George Douglas in the grocery busi
ness.

Greenville—Robert Weeks succeeds 
F. B. McManon in the grocery busi
ness. - ' ■ '

Charlotte—W. E. Parker succeeds 
Mrs. Charles Thompson in the grocery 
business.

Decatur—F. W. Bernard has* sold 
his "grocery and meat market to Joe 
Darflingeh ,

Saginaw Mead ft 1 rue. Inc., has 
changed its name to the True Service 
Stores, Inc.

Greenville—Morris McKay succeeds 
Mrs. L. Galloway in the grocery and 
meat business.

Harbor Springs—C. W. W ager & 
Son will move their meat market to 
a new location.

Peck—X. W. Holmes has sold his 
grocery stock and meat market to 
Joseph Kuepper.

Coldwater—Frank A. Rowe has pur
chased th e . City meat market from 
W alton Kemp & Son.

Chesaning — The Chesaning State 
Bank has increased its capital stock 
from $50,0(10 to $75,000.

Detroit — Frank Mazeiko has sold 
his meat market at 12742 Mile Road 
East to Henry Orlowski.

Northport—Frank Sleder will open 
a meat market here. He is also in 
business at Traverse City.

Cedar Lake — William H. Haskett 
succeeds J. Roughley in the grocery 
and general store business.

Battle Creek—W. G. Hastings suc
ceeds H. C. Latta in the grocery busi
ness at 186 W est Main street.

Detroit—The Neutra Pure Food Co., 
Idaho avenue, has increased its cap
ital stock from $1,000 to $25,000.

Muskegon — Raymond C. Haddon 
succeeds George F. Hallock in the gro
cery business at 1074 Getty street.

Battle Creek—Charles Williams suc
ceeds Anion Bros., R. F. D. 9, Goguac 
Lake, in the grocery and meat busi
ness.

Kalamazoo — The LaMode Cloak 
House, 109 South Burdick street, has 
changed its name to the Master Modes 
Shop.

Lansing—Ray Stillman succeds A. 
L. Larrabee in the grocery and gen
eral store business at R. F. D. 2, 
Millets.

Ionia—Frank's 5 and 10 Cent Stores, 
Inc.. 325 West Main street, has chang
ed its name to Frank’s 5 cent to $1 
Stores, Inc.

Battle Creek—H arry Misner suc
ceeds Yaw & Misner in the grocery 
and meat business at 391/> South Jef
ferson street.

Adrian — McAdam Brothers, who 
conduct three grocery and meat m ar
kets here, will open branch number 
four on East Beecher street.

Morrice—The Morrice State Bank 
has been incorporated with an author
ized capital stock of $20,000, a,l of

which has been subscribed and paid in 
in cash.

Lansing—Frank Larrabee has sold 
his grocery stock at store No. 1, 1304 
Perkins street to H. S. Lansing, who 
will continue the business at the same 
location.

Saginaw’ — J. George Fischer & 
Sons, who are in the grocery and meat 
business at 1502 Gratiot avenue, will 
open a branch market at 513 North 
Bond street.

Charlotte—The Charlotte Pharmacy 
has been incorporated w’ith an author
ized capital stock of 950 shares at $5 
a share. $4,750 being subscribed and 
paid in in cash.

Laurium—The First National Bank 
of Laurium has affiliated with the First 
Bank Stock corporation, George II.
P rina president of the holding com-
pan y announces.

Marcellus—Kidder fIt Keenan, for-
rnerly engaged in buisi ness at Hop-
kins. have opened a hardware store
here. The Michigan Hardware: Co.
furnis hed the stock.

Detroit — Roberts Oil Burner, 746 
Meldrum avenue, has been incorporat
ed with an authorized capital stock 
of $15,000, all of which has been sub
scribed and paid in.

Coloma—The Leiberman Hotel Co. 
has been incorporated with an author
ized capital stock of $10,000 common 
and $15,000 preferred, $10,000 of which 
has been subscribed and paid in.

Harbor Springs—Floyd Hoover and 
Harold Dunkley have formed a co
partnership and taken over the green 
houses and cut flower business of 11. 
S. Hoover and will continue the busi
ness.

Detroit—The Kaufman Plumbing & 
Heating Co.. 2755 Blaine avenue, has 
been incorporated with an authorized 
capital stock of $1,000, all of which 
has been subscribed and paid in in 
property.

Jackson — Vermuelen’s Warehouse 
Furniture Store. 222 W est Pearl street, 
has been incorporated with an author
ized capital stock of $50,000, $10,000 
of which has been subscribed and paid 
in in cash.

Detroit—The Betty Hat & Gown 
Shops, Inc., 805 Donovan building, 
has been incorporated with an author
ized capital stock of $25,000, all of 
which has been subscribed and paid :n 
in in cash.

Coldwater—Rhoton's 5c to $1 Stores, 
8 West Chicago street, has been in
corporated with an authorized capital 
stock of $15,000. of which amount $10,- 
100 has been subscribed and paid in 
in property.

Lansing — Grandad's, Inc., Wilson 
building, has peen incorporated to deal 
in meats and livestock for meats, with 
an authorized capital stock of $10,000. 
$1,000 of which has been subscribed 
and paid in in cash.

Detroit—The Midwest Casing Co., 
609 Kresge building, has been incor
porated to deal in sausages and cas
ings. with an authorized capital stock 
of $25,000. $3,000 of which has been 
subscribed and $1,500 paid in in cash.

Detroit—The Economical Drug Co. 
has purchased the five Detroit stores 
of the Sun Drug Co. and will operate

them as units of the Economical chain, 
announces N. S. Shapero, president. 
The five stores are located in the North 
Woodward district.

Dearborn—The Thielman Drug Co.,
1 W est Michigan avenue, has merged 
its business into a stock company un
der the same style with an authorized 
capital stock of $50,000, $16,900 of 
which has been subscribed and paid 
in., $1,300 in cash and $15,600 in prop
erty.

Detroit—Shur & Sons, Inc., 2050 
Hazelwood avenue, has been incorpo
rated to deal in confectionery and to
bacco at wholesale and retail with an 
auhorized capital stock of 5,000 shares 
at $1 a share, $1,500 being subscribed 
and paid in, $500 in cash and $1,000 
in property.

I inlay City — The Pontiac Packing 
Co., of Pontiac, has purchased the 
Kennedy bakery here. The place is 
undergoing repairs and redccoration 
and when this work is completed it 
will be opened as a meat market. New 
fixtures are being installed. The store 
is located on East Third street.

Detroit — Thomas P. Stack, 1505 • 
Woodward avenue, dealer in women’s 
and children’s wearing apparel, has 
merged the business into a stock com
pany under the style of Thomas P. 
Stack, Inc., with an authorized capital 
stock of 2,500 shares at $10 a share, 
$1,000 being subscribed and paid in 
in cash.

Detroit—L. & H. Simon, wholesale 
jobbers and commission agents for 
women’s ready-to-wear apparel, 229 
Gratiot avenue, have merged the busi
ness into a stock company under the 
style of the L. & H. Simon Co. with 
an authorized capital stock of $35,000, 
all of which has been subscribed and 
paid in in property.

Manufacturing Matters.
Detroit — Scanlon, Inc., 127 West 

Adams street, has changed its name to 
the Extruded Aluminum Co. of Mich
igan.

Detroit—The Green Foundry & Ma
chine Co.. 3656 Seminole avenue, has 
increased its capital stock from $1,000 
to $4,000.

Flint—The Flint Cut Stone & Mon
ument W orks, 604 Genesee Bank 
building, has been incorporated with 
an authorized capital stock of $50,000, 
of which amount $21,000 has been sub
scribed and paid in.

Detroit—The Detroit Meter Cabinet 
Co.. 20520 Turner avenue, has been 
incorporated to manufacture and deal 
in meter cabinets with an authorized 
capital stock of 300 shares, $4,400 being 
subscribed and paid in.

Detroit—The Findley Tool & Die* 
Co.. 5736 Twelfth street, has been in
corporated with an authorized capital 
stock of $25,000, $8,000 of which has 
been subscribed and paid in in cash.

Detroit — The Murdock Tool Co., 
Inc., 1745 Abbott street, has merged 
its business into a stock company un
der the same style with an authorized 
capital stock of $20,000, all of which 
has been subscribed and paid in in 
property.

Detroit—The Production Forge Co., 
2822 Union Trust building, has been

incorporated with an authorized cap
ital stock of $100,000 preferred and 
20,0CO shares no par value, all of which 
has been subscribed and $76,000 paid 
in in cash.

W hite Pigeon—The W hite Pigeon 
Furniure Co. has been incorporated to 
manufacture and deal in upholstered 
furniture with an authorized capital 
stock of 1,000 shares a $10 a share, 
$10,000 being subscribed and paid in 
in property.

Detroit — The Symphony Corpora
tion, 1743 LaBrosse street, has been 
incorporated to manufacture and deal 
in sound amplifying devices with an 
authorized capital stock of 25,000 
shares of class A at $10 a share, 75,000 
shares of B at $1 a share and 100,000 
shares of no par value stock, $1,000 
being subscribed and paid in in cash.

Kalamazoo—The Mulsolax Co., 1912 
Factory street, manufacturer and deal
er in pharmaceuticals, has merged its 
business into a stock company under 
the style of the Mul-So-Lax Labora
tories, Inc., with an authorized capital 
stock of $125,000, of which amount 
$90,100 has been subscribed and paid 
in, $42,000 in cash and $48,100 in prop
erty.

Gabby Gleanings From Grand Rapids.
Richard D. W arner, Jr., the salt 

potentate, is home from a trip through 
the Upper Peninsula as far as Duluth. 
While in the latter city he was told 
that the National Tea Co. installed 
twenty-two chain stores in Duluth last 
spring; that the number has since 
dwindled to nine—a loss of thirteen 
in about six months. Evidently the 
good people of Duluth do not take 
kindly to the chain store idea.

Henry Koop, the Borculo general 
merchant, has seven lusty sons and 
three blooming daughters. Four of 
the sons are in the employ of the Hol
land Furnace Co. in varying capacities 
and Mr. Koop looks forward to the 
time when all of his sons will be on 
the payroll of the same company.

“Cant” and “can’t” are two good 
words to boot out of your own private 
dictionary.

LANSING
Retail and Warehouse

Location, corner Grand and O t
tawa, across from Washington and 
Michigan Avenues, formerly occu
pied by the Michigan Supply Com
pany Building, 44 x 132, 3 Stories 
and basement, very heavy construc
tion elevator, M. C. R. R. switching 
service.

Can give immediate possession. 
An ideal site for retailing and close 
in warehousing of heavy lines of 
merchandise. For lease or sale.

F. B. McKIBBIN 
COMPANY

Realtor
119 W . A llegan  P h on e 3181
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Essential Features of the Grocery 
Staples.

Sugar—The market is unchanged 
from a week ago. Jobbers hold cane 
granulated at 5.95c and beet granulated 
at 5.85c.

Tea—The market has been mostly 
without incident during the week, but 
there is a regular demand, which buy
ers are not complaining of a whole lot. 
This demand includes Ceylons, Indias 
and Javas, as well as to some extent 
Formosas, Japans and Chinas. There 
have been some small advances on 
India teas in the primary markets, and 
Ceylons are also firm. Consumptive 
demand for tea is quiet.

Coffee—The weakness in the under
tone of Rio and Santos market, green 
and in a large way, has caused .a de
cline in spot coffee during the week of 

c a pound. Market is very dull, 
sluggish and unsatisfactory from the 
seller’s standpoint. Holders do not 
seem to overcome the weakness caused 
by too much coffee. Mild coffees re
main unchanged for the week. Jobbing 
market on roasted coffees is also un
changed with a la ir demand.

Canned Fruits—The situation is es
sentially a seller’s market. Pineapples, 
raspberries, some grades of peaches 
and plums being particularly high. 
Packers are still holding the high price 
of Maine blueberries, but buyers will 
not pay that price until they have to. 
California apricots and pears are 
easier than the other varieties.

Canned Vegetables—There has been 
a good deal of speculation in tomatoes 
recently, which is the reason given by 
some for the soaring market. Then, 
too, the big soup and catsup manu
facturers have been bidding the m ar
ket up in their anxiety to get goods. 
Their confidence in the market has un
doubtedly been a bullish factor. Puree 
has been in excellent demand, and has 
continued to move in as heavy volume 
as during last week. The market on 
10s has advanced 25 per cent, over 
opening prices. In the other canned 
foods, there has been little change this 
week. There has been no important 
quotable change in thè other vege
tables. Advices from the Middle 
W est indicate that there will be short 
deliveries on white corn, though to what 
extent, no information was available. 
In Maine, the crop of Golden Bantam 
has been good, and deliveries may 
possibly be 100 per cent.

Canned Fish—Business in canned 
fish has been rather quiet. Demand 
for Maine sardines has been slow, but 
prices are steady. Catch is still light. 
Imported sardines are moving slightly, 
but Norways are neglected, though 
there is an improved demand for 
Portuguese. Salmon remains un
changed. Fancy Chinooks are scarce 
and wanted. Alaska salmon of all 
grades is. dull. Red Alaska is steady 
to firm, but the other grades are not 
so firm. Other canned fish unchanged.

Dried Fruits—California prunes con
tinue to lead in number of sales, and 
a very firm tone price is evident, with 
all sizes remaining quotably unchang
ed. The spot prune market has work
ed into a fairly strong statistical posi
tion and it appears that there will be 
only a very small quantity left unsold

by the time new crop arrives here. 
However, there is no real shortage in 
sight for the time being at the present 
rate of demand. Dried peaches and 
apricots hold steady in price, but are 
without feature. New crop apricots 
have been arriving from California in 
sufficient volume to keep the trade 
well supplied on most grades and va
rieties. A firmer tone is noted in figs 
and importers are trying to buy from 
each other, apparently anticipating a 
shortage in supply this year as a re
sult of the damage to the Smyrna crop 
abroad. The currant market is devoid 
of excitement and interest is slack in 
spots and futures. Raisins rule strong 
but show7 few changes. Bleached va
rieties have reflected the advanced 
values of Sultanas in Smyrna.

Nuts—The feature of the nut market 
is the opening announcement of 1929 
unshelled almond prices by the Califor
nia Almond Growers’ Exchange. Ex
citement in the almond market has 
quieted down and a large proportion of 
the orders to be booked by the trade 
has been confirmed and completed. A 
feeling of confidence in the market is 
prevalent in the trade. The spot mar
ket continues firm, with a fair activity. 
Prices on 1929 shelled almonds are ex
pected to be announced by the ex
change and independents this week. In 
the other nuts there is nothing sensa
tional to report. An undercurrent of 
firmness is seen throughout the whole 
line, ■ with a more active jobbing de
mand in evidence as the approach of 
cooler weather stimulates demand from 
retailers and wholesalers. The spot 
Brazil market rules steady. Filbert 
markets abroad have improved, and 
walnuts are quoted firmly by shippers.

Rice—In a comparatively quiet week 
the rice market has had a steady to 
firmer tone. Trade demand continued 
to favor Blue Rose, Early Prolific and 
Lady W right rices and to neglect the 
Fortuna and Edith varieties, account
ing for the firmness of the former and 
the relative weakness of the latter. 
Analysis of the September 1 Govern
ment estimate reveals that the new 
crop in the Southern rice states will 
total only about 8,471,000 barrels. Ac
cording to trade reports the August 
1 carryover of rough rice by the mills 
was about 75,000 barrels. This makes 
a total supply of about 8,545,000 as 
against 9,550,000 barrels in the South
ern rice area last season. The Cali
fornia crop was forecast at about 
1,338,000 barrels, which is only a little 
over half as large as last season. H ar
vesting of the early varieties is about 
over and yields are reported to be 
generally lower than expected. Cutting 
of Blue Rose has commenced, but 
rainy weather has delayed harvesting 
operations in many sections. Arrivals 
this week at New York were 30,821 
pockets and 5,405 cases.

Syrup and Molasses—Demand for 
sugar syrup has shown an improve
ment during the week, but prices re
main where they were in spite of the 
limited production. Compound syrup 
is also more active as fall approaches, 
with steady prices. Molasses is also 
steady under better volume of orders.

Beans and Peas—Market for dried 
beans has been quiet throughout the

week, but prices are steady to firm. 
Steady on most of the grades and firm 
on red kidneys and limas. Dried peas 
are unchanged and quiet.

Cheese — Supplies of cheese are 
slightly smaller and the market has 
been firm with a moderate demand.

Pickles— The future market on 
pickles continues tight this week. With 
growing conditions in the important 
producing sections of the country still 
poor, packers have been asking stiff 
prices and have not been offering free
ly. Spot business has been quiet, with 
short supplies of all grades and sizes 
of pickles and relishes. Demand, 
while slightly less active recently on 
account of the cooler weather, is large
ly unsatisfied on account of the limited 
stocks available.

Salt Fish—Production of American 
shore mackerel continues at a satisfac
tory rate, and goods arriving have 
been mostly of very good quality. The 
fish have been running chiefly to 3s 
and 4s, with a few 2s. The first ship
ments of new Irish mackerel are now 
in transit and every indication is that 
the quality will be very good. New 
Norway mackerel are being held at 
extremely high prices, and it looks ns 
though shippers will not do business 
with this country unless they come 
down in their prices, owing to the com
petition of the shore mackerel and the 
Irish mackerel, which have been sell
ing at much more reasonable prices. 
Spot business has been active, with 
movement good and enquiries numer
ous. American shore mackerel has 
sold recently on the spot at $24 for 3s 
and $22 for 4s.

Review of the Produce Market.
Apples—W ealthy command $1.75@ 

2; Wolf River, $1.50@1.75; Shiawasse, 
$2@2.25.

Bagas—$1.50 per bu.
Bananas—7@7j/>c per lb.
Beets—40c per doz. bunches.
Butter—The market has been firm 

during the entire week and there have 
been several small advances in price. 
Demand is taking all the line creamery 
butter that comes. Jobbers hold prints 
at 48c and 05 lb. tubs at 40c.

Cabbage—$1.50 per bu. for white 
and $2 for red.

Carrots—40c per do'z. bunches; $1.40 
per bu.

Cauliflower—$1.75@2 per doz.
Celery—40@60c per bunch.
Cocoanuts—90c per doz. or $7 per 

bag.
Cucumbers—80c per doz. and $1.50 

per bu.
Eggs—There is still a lot of under

grade eggs about in spite of the cool 
weather and they are hard to sell. Fine 
fresh eggs are still scarce and firm and 
in good demand. Local jobbers pay 
38c for strictly fresh candled.

Garlic—23c per lb.
Grapes—Calif. Malaga and Tokay 

are held at $2 per lug; home grown 
Niagaras, Wordens and Concords, 
$2.75 per dozen 2 qt. baskets.

Green Corn—25c per doz. for white 
and 35c for yellow bantam.

Green Onions—Shallots, 40c per doz.
Green Peas—$3 per bu. for home 

grown.
Honey Ball Melons—$4 per crate.
Honey Dew Melons—$2 per crate.

Lemons—The price has declined.
360 S u n k is t__________________ $16.00
300 S u n k is t__________________  16.00
360 Red B a ll_________________  16.00
300 Red B a ll-----------   16.00

Lettuce—In good demand on the 
following basis:
Imperial Valley, 4s, per crate, $4.506( 5. 
Imperial Valley, 5s, per crate — 5.00 
Garden grown, per bu. -----------  1.20

Limes—$1.50 per box.
Mushrooms—65c per lb.
Oranges—Fancy Sunkist California 

Valencias are now on the following 
basis:
126 ___________________________$8.00
150 ______________ - ____________ 7.75
176 ___________________________ 7.50
200 ____________________________ 6.75
216 ___________________________6.00
252 _______  5.00
288 ____________________________ 4.50
324 ____________________    4.25

Onions—Iowa white - fetch $2.50 per 
50 lb. sack; yellow, $1.50.

Osage Melons—Home grown. $2.25 
per bu.; hearts of gold. $2 per bu.

Parsley—40c per doz. bunches.
Peaches—Elbertas Michigan grown 

command $2.75@3 per bu.
Pears—$2.50 per bu. for Clapp’s 

Favorite and Bartlett; Calif. $4.25 per 
box.

Peppers—Red, 40c per doz.; green, 
30c per doz.

Persian Melons—$4.50 per crate of 
either 4 or 5.

Pieplant—$.1.25 per bu.
Pickling Stock—Little cukes, $2.50 

per bu.; little white onions, $1.25 per 
10 lb. box.

Plums—$3.25 per 4 basket crate for 
Calif.; home grown fetch $2.75@3 per 
bu.

Potatoes—Home grown $1.75 per 
bu. on the Grand Rapids public mar
ket; country buyers are mostly paying 
$1.50.

Poultry—Wilson & Company pay as
follows:

______25c
Light fo w ls_____ _____ _ ______18c

Light broilers — --------- _____ 20c
Pumpkin—I5@20c apiece. 
Radishes—20c per doz. bunches.
Spinach—$1.25 per bu. 
Squash—Hubbard $3 per 100 lbs.
Tomatoes—Home grown command

$1.50 per J j bu.; green, $1.25 per bu.
Turnips—$1.40 per bu. 
Veal Calves—Wilson & Company

pay as follows:
F a n c y ________________________ 20c
Good _________________________  17c
F a n c y _____________________  20c
Good _________________________  17c
M edium -----------------------------------  14c
P o o r __________________________ 12c

Watermelons—40@50c for Indiana.

Legal Definition of Food.
Do you know what “food” is? The 

Governor of New York State has ap
proved a statute defining this word as 
follows : “The terms ‘food’ and ‘food
products’ shall include all articles of 
food, drink, confectionery or condi
ment, whether simple, mixed or com
pound, used or intended for use by 
man or animals, and shall also include 
all substances or ingredients .to . be 
added to food for any purpose.” This 
is a new law. listed as Chapter 207 of 
the New York laws of, 1929. - •

mailto:1.50@1.75
mailto:2@2.25
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THE SYNDICATE SYSTEM.

It Tends To Make an Empire in 
Business.

Chapter Two—Efficiency.
If there is any one characteristic of 

the syndicate system in business which 
makes it a marvel to the individual, 
casting about big business a halo of 
romantic grandeur, it is that quality 
known at efficiency. The total virtue 
of efficiency is taken for granted by 
most business men. To accuse ef
ficiency of any evil would seem to be 
unthinkable. To say that a given 
course or system is more efficient is 
to recommend it unconditionally in 
the average modernistic mind.

There seems to be a prevailing opin
ion that efficiency is a modern ac- 
complhhent. As a matter of fact, it is 
as old as power. Efficiency has been 
the means by which every empire in 
history has achieved supremacy over its 
neighbors. One empire would fall, 
and another would rise in its place 
of power, solely because it was the 
more efficient.

As efficiency has been the deciding 
factor in the rise and duration of em
pires. so does efficiency figure as the 
most important consideration in the 
success or failure of any syndicate op
eration. Yet strange as it may seem, 
in the face of the generally accepted 
good standing of efficiency as a trade 
virtue and an industrial fundamental, 
the fact remains that democracy has 
always been less efficient than imper
ialism. Either efficiency is subject to 
possible evil or the empire is more 
practical than democracy, and our 
boasted “Government of the people" 
is not practically superior to auto
cratic empires.

After all, we are not taking any
thing for granted in this discussion. 
So let us not assume that efficiency is 
100 per cent. good, even though many 
grant such an assumption. Ask me, 
“ Is efficiency a good thing, or not.'” 
My answer to that question will be 
given in the form of a counter-ques
tion: "Is a shotgun a good thing?”

Now, of course, a shotgun may be 
a good thing and it may be a bad 
thing, depending upon the use that is 
made of it. But simply as such, a shot
gun is neither good nor bad. It has 
capacity for neither good nor evil in 
itself, because it is only an abstract 
instrument. Decision of its vice or 
virtue depends entirely upon how it is 
used. Should a killer invade my home, 
a shotgun in my hands, properly load
ed with buckshot, might be a very fine 
thing; but in the hands of the other, 
it would be the opposite. Suppose 
that bad boys are invading a farmer’s 
prize watermelon patch. A shotgun 
in the hands of the irate owner may be 
a good thing or a bad thing, depending 
upon the charge. If loaded with shot, 
it would be a bad thing, but if loaded 
with rocksalt, it might be made a very 
valuable educational institution. I 
speak with authority on this point; not 
from theory, but from a certain amount 
of practical experience. So we see that 
a shotgun’s capacity for good or evil 
depends upon factors outside its own

power to  control; (1) the charge; (2) 
the operator; (3) the victim.

Efficiency is just like that. Efficiency 
knows nothing of principle. It con
cerns itself solely with method. It 
possesses no inherent dynamics of its 
own; it depends upon mechanics for its 
operation. It has no soul, no power, 
no mind of its own; it is merely a sub
missive instrument in the hands into 
which it may fall. If it is conscien
tiously. humanely and justly wielded, 
it will be good: if selfishly, ruthlessly 
and cruelly used, it will certainly be 
an unmitigated evil.

Do not understand me to be an 
enemy of efficiency. I believe in it, 
just as I believe in firearms and poi
sons and amusements and automobiles. 
I am strong for it. so long as it is 
wisely and carefully directed: and. so 
long, the more of it. the better. But. 
if it is to be exercised promiscuously 
and without careful supervision, its 
menace more than offsets its value; 
its liability exceeds its assets.

I repeat, the empires of history have 
achieved their ends and attained their 
objectives because of the efficiency of 
their rulers and the forces which those 
rulers directed. But that does not 
recommend the empire in the least. 
Say. you efficiency preachers, why did 
Uncle Sam go to war with the kaiser 
of Germany-' Because he hated him? 
No, because of his efficiency, and the 
reputed manner in which he was di
recting it at world-conquest. Did 
Germany’s efficiency lessen her dis
favor in the eyes of the world? No, 
it only increased it.

For those who dare to look upon 
efficiency at its worst. 1 would make 
a survey of that period of human gov
ernment in which the blackest crime 
of civilization was committed. I refer 
to that era when Roman glory was at 
its zenith, and the early Christian 
church was being mercilessly ground 
beneath the heel of the Caesars.

It is a matter of record that there 
were no less than ten distinct perse
cu tio n  of the church, executed on or
ders of the Roman crown. Yet there 
is no record that the Caesars enter
tained any personal animosities to
ward the Christians. On the contrary, 
there is every indication that they were 
disposed to be kindly rather than cruel 
toward them. But the facts are sub
stantially these:

The Roman masses despised the 
Christians. Rome was waging wide
spread warefare. This warfare was of 
an aggresive nature, inflicted upon 
tribes and nations who had done noth
ing to provoke the Roman powers. 
Such warfare called for ruthless rapine 
and the generous use of the torch and 
the sword. Roman style in battle in
cluded visitation of bloody death upon 
men, women and children. An ef
ficient army for such an empire must 
be made up of men who were in
stinctive brutes and blood-spillers, 
wanton killers of the defenseless. 
Rome's supply of men of this type was 
running low The Caesar’s policy must 
be revamped to provide for the pro
duction of men of this type.

The way was easy. All that was 
needed was a supply of victims to
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whet the popular blood-lust These 
victims must be such as the Roman 
people hated. The Christians furnish
ed the means. So, the Ceasars set 
about their task. Christians by fami
lies and entire communities were seized 
upon by the armed soldiers of Rome, 
dragged from their homes and huts, 
and cast, man, woman and child, into 
the Roman arena, innocent victims 
of the teeth and claws of jungle beasts 
starved to desperation and madness. 
It is even a matter of record that on 
one occasion more than 500 children of 
fifteen years and under, taken from 
Christian parents, were rolled alive in 
pitch and lighted to become writhing 
human torches lighting the Roman 
festivities at night.

W here is the clue to the purpose 
behind it all? The edict of the Caesars, 
sealed by their own hands, requiring 
especially that every expectant Roman 
mother should be in attendance at these 
spectacles. The Caesars were not sa t
isfying a personal grudge or venting 
a personal spleen against the Chris
tians by this act. They were imper
sonal but ruthless about it. They must 
have blood-thirsty soldiers: so they set 
about a scientific method to produce 
the kind if men needed. They were 
familiar with the science of pre-natal 
impression. Those expectant mothers 
were made witnesses of these orgies, 
with the inoffensive Christians as the 
victims, to leave upon the unborn child 
a mark of bloodlust that would make 
him the kind of soldier suitable to the 
purpose of the Caesars.

Call it diabolical madness, cruelty 
inhumanity—anything you please. I 
maintain that the Caesars were merely 
efficient, with the cold, calculating, im
personal, shoulder-shrugging brand of 
efficiency which is slowly but surely 
pervading American business to-day 
under our commercial empire, the syn
dicate system.

Syndicate efficiency is not the sort 
of efficiency which has characterized 
the efforts of the men who have made 
America what it is to-day among the 
nations of the world. Theirs was an 
efficiency born of noble purpose, hu
mane in its aims and brotherly in its 
ministrations. It was the Samaritan 
efficiency that pauses in the rush, ren
ders aid to another in need and goes 
on about its business without ex
pecting any return but the conscious
ness of a deed well done. Syndicate 
efficiency is that which lies in wait, 
scheming behind closed doors, squeez
ing the weak, cutting off the supply of 
unoffending men, firms and classes, 
whose only crime is the possession 
of that which the syndicate covets.

Democratic efficiency is the kind 
which goes out fearlessly to meet its 
rivals and foes in the open field, de
pending upon right for its power to 
win. Syndicate efficiency is the kind 
which slinks in the secret sessions of 
plotting leaders and in the thickets 
of half-truth, through the underbrush 
of deception to take its potshot at 
those who may have thought it their 
best friend. It will stop at nothing 
to keep the cash-register of its masters 
ringing.

Democratic efficiency glories in the

contest called competition. Syndicate 
plots to eliminate competition by the 
lowest means of cowardly device. The 
independent system of business re
quires that its efficiency shall safe
guard all; syndicate efficiency has but 
to guard its master. Independent ef
ficiency places the individual on his 
own responsibility and renders him a 
voucher in payment according as he 
serves; syndicate efficiency places the 
individual under the lash of discipline, 
orders and bulletins, while it tells him 
how much it will pay him. If he does 
not like it, he can find another job.

Independent efficiency is the servant 
of everyone; syndicate efficiency, the 
servant of its chief, but the slave-driver 
over the rest.

Efficiency is like fire—a wonderful 
servant but a terrible master. Do 
without it? No. Neither could we do 
without fire. All industry would cease 
and women and children would be 
crying for bread within the day, were 
all fires to cease. Yet do we not wage 
nation-wide campaigns for fire pre
vention? Why? Because of so many 
fools and careless ones who do not 
exercise care in handling a dangerous 
instrument.

The same may be said for efficiency. 
Let us not try to overthrow it. That 
would be disastrous. But it must be 
controlled or it will devour all that 
we hold dear in life. Is it not high 
time that we had some sane campaigns 
directed at efficiency control?

W. H. Caslow.

Venison Once a Glut in the Maine 
Camps.

One of the greatest steps toward 
conserving the wild deer in the Maine 
forests was the attitude of the big lum
ber interest when, a number of years 
ago, woodsmen were prohibited from 
shooting deer and camp cooks from 
buying them from outside hunters.

Before that time venison was almost 
as prominent on the lumber camp bill 
of fare as baked beans. Some of the 
Bangor employment agencies had to 
guarantee that deer meat would not be 
served more than twice, a week before 
the woodsmen would accept a job, so 
sick had they become of such food.

In earlier years the wild life of the 
forest furnished most of the fresh meat 
available in the logging camps. To
day, however, with good roads and 
motor trucks reaching near-by dis
tributing points, fresh beef, fish and 
vegetables are served regularly by the 
camp cooks.

The Return of Bangles.
Bangle bracelets are coming back. 

Not the little, quivering—if plump— 
hearts that dangled romantically from 
our mothers’ bangle bracelets, but this 
time round flat coins in antique gold, 
stamped with Indian heads, or square 
coins, mysterious with cryptic Chinese 
characters. The jingle of coins is 
merrier music unquestionably and bet
ter adapted to these days than is the 
trembling of tossed hearts.

The bangles on these new bracelets 
seek safety in numbers. To be abso
lutely correct, one.m ust wear no less 
than seven of them at once—one for 
each day in the week.
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W ORLD PROSPERITY.
Any fears which may have been 

aroused by the idea that the proposed 
European economic union would act 
to the disadvantage of the United 
States should be effctively dispelled by 
the recent statements of Dr. Julius 
Klein, Assistant Secretary of Com
merce. No one is in a position to speak 
with greater authority on any question 
which concerns this country’s foreign 
trade.

Admitting that one effect of eco
nomic union abroad and any lowering 
of Continental tariff barriers would be 
to quicken trade rivalry between Eu
rope and America, Dr. Klein still be
lieves that a far more significant re
sult would be an increase in the m ar
ket for American goods. In so far 
as the economic union contributed to 
Europe’s prosperity it would react 
favorably upon he Old W orld’s buying 
power, and this reaction “would be 
bound to have repercussions upon our 
export prospects not only across the 
Atlantic but in almost all parts of the 
world.”

In other words, a lowering of Euro
pean tariffs, which on the surface 
might seem to mean that foreign man
ufacturers could undersell those of the 
United States, would in time react di
rectly to our advantage. For our 
prosperity will soon reach its limits 
if the rest of the world cannot keep 
pace with us. Foreign buying power 
becomes a more important factor in 
the expansion of our indusries every 
year and prolonged depression in Eu
rope would soon make itself felt on 
this side of the Atlantic in spite of all 
our self-sufficiency.

Dr. Klein also took occasion to point 
out that we have good reason to be 
interested in everything which con
tributes to Europe’s prosperity, for 
the simple reason that it absorbs no 
less than 46.3 per cent, of our total ex
ports. W ithin the past four years sales 
abroad of ten distinctively American 
commodities have more than doubled. 
We may arouse bitter criticism among 
Europeans along political lines, but 
none of those things for which we are 
assailed has served to turn them aside 
from buying our products. It is not 
likely that anything will. A United 
States of Europe, whatever form it may 
take, need cause no alarm here.

GROUP SELLING SOUGHT.
To those manufacurers who have 

had to contend with various forms of 
bulk purchasing, such as chain, syn
dicate and group buying, the view taken 
by a New England cotton mill execu
tive that sellers as well as buyers 
should be permitted to combine in 
their operations would naturally ap
peal as a fair one. They see themselves 
pitted individually against large buy
ing aggregaions that often dictate or 
attempt to dictate terms even to some 
big producing organizations. The law 
on one hand forbids sellers to combine 
on prices and terms and on the other 
Government agencies are actually fos
tering group buying as a means of re
ducing distribution waste.

Of course, a more unbiased scrutiny 
of this situation reveals the difference 
between combined selling and com

bined buying. The seller does not 
have to accept the terms of the buyer, 
and group buyers are far from con
trolling distribution. The buyer, on 
the contrary, if all or a majority of 
sellers acted in concert, would have to 
accept the terms made to him.

From the standpoint of the consum
er, too, there is certainly a marked 
difference as to what group buying and 
group selling means. The group buy
er passes along lowrer prices. The 
group seller, it is to be feared, would 
insist upon higher prices. Perhaps 
the advocates of selling combines will 
object to this statement, but it is ob
vious, nevertheless, that what they call 
“fair prices” is their prime objective, 
and fair is only another word for high
er in this case.

It is very doubtful that any 
decided relaxing of the anti-trust 
law is to be expected. In fact all evi
dence points to its more rigid enforce
ment in view of the vast monopolies 
now formed or in process of consoli
dation.

DRY GOODS CONDITIONS.
The abrupt drop in temperature after 

the unseasonal hot spell had the de
sired effect on retail trade and sent 
sales totals up in a highly satisfactory 
fashion. The demand for fall goods 
was greatly stimulated and added to 
the volume being done through spe
cial offerings that are being made in 
celebration of store anniversaries.

The increase in sales volume is con
sidered in not a fewT cases secondary 
to the benefit derived from having 
early indications of what consumers 
will prefer in the weeks to come. In 
the women's wear lines especially, the 
style changes have been welcomed as 
a source of additional business, and 
yet the weather was preventing a real 
test of the acceptable modes.

Just how the new fashions will take 
hold is still a moot question, although 
many of the leading dressmakers al
ready report their wide acceptance. 
Not a few retailers, and they include 
the most progressive types, are not 
promoting extreme designs, and in
tend to push only moderate changes 
and wait for the main trend of the 
demand to become clearer. It seems 
worth while pointing out that a swing 
to Victorian styles is apt to have a 
profound effect on all lines of mer
chandise.

Manufacturing and wholesale mer
chandise markets are quick to respond 
to the improved demand at retail. 
Rush orders have been received in 
many lines, and prompt delivery has 
become an important question with 
buyers. Price advances are named on 
a leading line of rugs and bleached 
goods are marked up by one organ
ization.

PRISON FOR SALE.
England is disposing of its prisons. 

The national prison at W arwick has 
just been sold and twenty-three others 
have been closed or converted to less 
painful purposes since 1914. Some have 
been made over into hospitals or 
workhouses, and some were even 
changed into tenements to relieve the 
housing shortage after the war.

The interesting point about this 
process is that the abandoned institu
tions have not been replaced. The 
prison population of England has gone 
down to a little more than half what 
it was in 1904. Some of this decrease 
is accounted for by provision of pro
bation sentences and a sharper dis
crimination between criminality and 
insanity. In minor offenses fines have 
been imposed where prison sentences 
were once the rule. Rut an .even more 
significant circumstance is that con
victions for drunkenness have shown 
an impressive decrease.

The census of 1923 showed a prison 
population in this country of 109,619. 
Allowing for differences in population, 
the ratio is about three jailbirds in 
this country to one in England. And 
recent events have emphasized the 
shortage of prison accommodations and 
the need for extensive and expensive 
additions to America’s prison' system.

Perhaps the Crime Commission can 
discover the reason for this unflatter
ing comparison. Certainly such facts 
and figures call for study

M ENTAL HEALTH.
The New York Academy of Medi

cine is taking a useful step toward 
creating a better understanding by the 
medical profession of the significance 
of mental and nervous factors in dis
ease through its plans for a free and 
open two-week course on psychiatry 
and mental hygiene. For it is not only 
the mental specialist who is called up
on to deal with nervous and emotional 
disorders. Every physician and every 
social worker comes in contact with 
such cases daily, and in many instances 
the emotional factors in a case of ill
ness are as important as the physical.

It is significant that in 1928 there 
averaged more persons in American 
hospitals under treatment for nervous 
and mental disorders than for all o th 
er diseases combined. While this does 
not necessarily mean that such cases 
are increasing, for the mentally ill are 
now often taken to the hospital for 
treatment while formerly it was felt 
that nothing could be done for them, 
it does showr that nervous disorder in 
this country is widespread.

Normally, according to medical au
thorities. mental disorder is due sim
ply to the failure of the individual to 
adjust himself to his environment. He 
can often be helped, if his case comes 
under observation in time, to such an 
extent that no positive disease results. 
This is why the burden of responsi
bility for preventing nervous disorders 
rests upon the general physician. The 
specialist seldom gets the case until it 
is far advanced.

SITUATION BECOMES MIXED.
Although there has been no marked 

change in the general business and 
industrial situation, there is more basis 
for now describing it as somewhat 
mixed. Operations still hold over a 
year ago, but the basic lines of activity 
disclose evidences of recession. Thus, 
the steel industry is slackening and 
buying is quite hesitant. Automobile 
output is also suffering some curb, 
while building continues to languish.

As a general thing the list of mis

cellaneous industries appears more ac
tive and with better chances of con
tinued activity than the so-called key 
lines. The question is, therefore, 
whether any change in the general 
business trend is likely to show itself 
in the near future. The steel business 
will be watched closely for signs of 
something besides a temporary lull.

According to early reports on the 
month’s business in the automobile 
field there has been some slackening 
in demand. Manufacturers of the 
cheaper cars have apparently seen 
cause to reduce their schedules. I t  is 
noteworthy that for seven months this 
year producers increased their pro
duction only 1 per cent, more than the 
increase shown by exports and regis
trations. This does not mean, of 
course, that stocks are not large.

As far as purchasing power goes, 
the report on August employment and 
payrolls raised no anxiety. Payrolls 
attained a new peak, although there 
was some decline in the number of 
employed. The condition of agricul
tural demand is not so clear, and lower 
prices and reduced outturns may re
duce the buying power in farm dis
tricts.

BAY RUM AS A BEVERAGE.
The bay rum sold in ten-cent em

poriums is not intended as a beverage, 
but it may be used as such, at least 
in Iowa. Afer five days of hearings 
and eleven hours of jury deliberation, 
it has been decreed in a Des Moines 
court that this apparently innocent ac
cessory to the perfect shave and man
ageable haircut is outside the law.

The decision is that bay rum is “in
toxicating and palatable.” The first is 
a matter of alcoholic content and quan
tity consumption; the second is a m at
ter of experience which few will care 
to emulate. Those who will drink bay 
rum. would probably drink anything. 
And in any case, as Secretary Low- ■ 
man points out, there is very little 
that can be done about it. Bay rum 
being what it is, any known formula 
which would make it impossible as a 
beverage would spoil its usefulness as 
bay rum.

W hatever the consequences of Pro
hibition, it has probably done little, 
if anything, to alter the social, moral 
or legal status of a bottle of bay rum.

W H Y OYSTERS BLUSH.
As another achievement of science, 

the State Department of Agriculture 
announces discovery of the reason why 
some oysters blush. Not all oysters 
blush, but some do, and uncertainty as 
to the cause has led both dealers and 
consumers to snub them. Apparently 
the cause is bilirubin rather than mod
esty or shame. Bilirubin is a harmless 
coloring substance, secreted by some 
bivalves in their system for no con
spicuous reason. I t may be that oys
ters regard bilirubin somewhat in the 
nature of rouge. Anyhow, a delicate or 
even a deep blush on an oyster need 
no longer discourage the epicure.

‘Sweet are the uses of adversity”— 
for others; not ourselves.

The sport rarely is a winner in the 
business arena.
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DEGRAAF VS. STOWE.

Full Text of Judge Verdier’s Charge 
To Jury.

Ladies and gentlemen of the Jury: 
This is an action for damages brought 
by Martn DeGraaf, called the plaintiff, 
in an action against Ernest A. Stowe, 
and the Tradesman Company, called 
the defendants. In the declaration 
filed in this case, the declaration being 
a statement of the plaintiff’s alleged 
cause of action, there are two matters 
complained of by the plaintiff, and 
against the defendants, one of them 
based on an alleged conspiracy on the 
part of the defendant, Stowe, together 
with one William G. Farnsworth and 
others, it being claimed that the ob
ject of that conspiracy was to deprive 
the plaintiff, DeGraaf, of his position 
with the Wolverine Metal Specialties 
Company and to substitute Farns
worth in his place, and to cause the 
appointment of a receiver because, as 
the plaintiff claims, he refused to re
sign at Mr. Stowe’s request, and to 
so manage the affairs of the receiver
ship as to cause the loss of not only 
the plaintiff’s stock interest in this 
Wolverine Metal Specialties Company, 
but also his interest by way of loans 
that it is claimed he or his wife, or he 
and his wife jointly, had made to the 
company. In view of the testimony 
of the plaintiff himself, as to the con
dition of the affairs of this company 
just prior to the filing of a petition by 
the defendant, Stowe, for the appoint
ment of a receiver and in view of his 
testimony that he himself was either 
going to have a receiver appointed, or, 
as he expresses it, throw the company 
into bankruptcy at that time or at 
about that time, and in view of the 
fact that he himself, acting for the 
company, consented to the appoint
ment of a receiver, and had a receiver 
appointed of his own choice, namely 
the Michigan Trust Company, and in 
further view of the fact that he says 
that at that time his stock in this com
pany was not worth a penny, without 
the further continued financial assist
ance of the defendant, Stowe, the court 
has ruled that that portion of the 
plaintiff’s claim is not something that 
you are to consider. You will, there
fore, lay aside whatever your impres
sions may be from the testimony in 
this case as to any claim of damages 
on the part of the plaintiff against the 
defendant on account of the loss of his 
position with this company, on account 
of the loss of his salary as an officer 
of this company, on account of the loss 
of any of the money which he has in
vested in this company or on account 
of the loss of any money that either 
he or his wife, or himself and his wife 
jointly, have loaned to this company. 
Under the ruling of the court all of 
those things are out of this case.

W hat is left in this case is the claim 
of the plaintiff that the defendant, 
Stowe, and the Tradesman Company, 
as the publisher of the Miichigan 
Tradesman, published certain articles 
reflecting on the good name, fame and 
credit of the plaintiff, DeGraaf, and 
by doing so injured him in his name, 
fame and reputation and in his busi
ness and calling as a building con

tractor. It is for that and for that 
alone that, under the ruling of the 
court, he is now claiming* damages.

A libel is a malicious publication, 
expressed either in printing or writ
ing, tending to blacken the reputation 
of a person and exposing him to pub
lic hatred, contempt or ridicule.

Ordinarily in a case of this kind 
there is certain proof required on the 
part of the plaintiff in order to make 
out his case. In this case, however, 
it being admitted by the defendants 
that these articles were published bv 
them respecting the plaintiff in this 
case, and the articles being articles 
which accuse the plaintiff of certain 
crimes, and the defendants having as
sumed full responsibility for the writ
ing and the publication of these ar
ticles, it may be assumed that the 
plaintiff has made out a case of libel 
on the part of the defendants. In 
other words, in the eyes of the law 
these articles which have been publish
ed by the defendants, charging crimes 
on the part of the plaintiff, are in and 
of themselves libelous publications.

It is the claim of the defendants, 
however, that the statements made in 
these articles are true; that they are 
fair, correct and accurate statements, 
with regard to what this plaintiff has 
done; and I charge you that the truth 
of the statement is a complate defense 
to an action for libel, if it be a fair, 
correct and accurate statement of what 
the plaintiff has done.

The issue in this case, therefore, in 
spite of the mass of testimony which 
has been taken, is a very, very simple 
issue. These articles were published 
by the defendants; they are libelous 
in and of themselves. However, the 
defendant can justify them by show
ing, if he can, that they arc true. So 
the issue is whether or not these state
ments made in these several articles 
are true. If they are untrue, then the 
plaintiff is entitled to a verdict at your 
hands. If they are true then the de
fendant to a verdict of “No cause of 
action,” and that is the simple issue 
before you in this case.

The burden of proof is upon the de
fendants to satisfy you by what is 
called a preponderance of the evidence 
that these articles are true and correct 
statements. Having made these alle
gations and claiming that they are 
true, the burden is upon the defendant 
to prove that they are true, and to do 
so by what I have called a preponder
ance of the evidence—not by evidence 
that satisfies you beyond a reasonable 
doubt, as in a criminal case, about 
which you have so often heard during 
your services upon this panel, but by 
a preponderance of the evidence; and 
by that is meant the greater weight of 
the evidence; by that is meant such 
evidence as when weighed in contrast 
with that opposed to it has greater 
force in satisfying you of its truth.

W ithout reading to you the articles 
upon which the plaintiff claims to base 
this case, it may be stated in general 
that each one of these articles con
tains within it what is admitted to be 
a true and correct transcript of either 
an order of one of the courts in this 
city or of the remarks made by one of 
the judges in one of these courts. In 

sofar as these articles are merely the 
quotations of the orders of these courts 
or the remarks made by the judges 
thereof, the defendants had a perfect 
right to publish them in full. Your 
determination of the question, there
fore, as to whether or not these ar
ticles are true, should relate only to 
that part of the articles which does 
not consist of quotations from the or
ders or remarks of the courts, but 
consists of the comments made by the 
defendant on the orders or remarks 
so made.

In these articles—speaking generally 
—the defendants charge the plaintiff 
with larceny, embezzlement and per
jury and that his baakruptcy applica
tion bore evidence of dishonesty; that
is, that the application of plaintiff in 
this case bore evidence of dishonesty; 
And it is the claim of the defendant in 
this case that the plaintiff in this case 
had been guilty of larceny and em
bezzlement and perjury, and of mak
ing a bankruptcy application that did 
bear evidenec of dishonesty, and that 
as stated in the article, he was headed 
for jail on account of what he had done 
and that he was taken to jail on ac
count of what he had done. In other 
words, the defendant claims that all 
of these statements made in regard 
to the plaintiff were the truth.

Taking up these several charges 
made by the defendant against the 
plaintiff, it is the claim of the defend
ant that in March of 1927, and while 
the plaintiff, DeGraaf, was the presi
dent and treasurer or custodian of the 
funds of the Wolverine Metal Special
ties Co., on or about the first of March, 
he withdrew from a special account 
kept in the Burton Heights branch of 
what was then the Kent State Bank 
an account which the defendant claims 
was not only kept secretly from Mr. 
Stowe, clandestinely, but an account 
which the defendant claims that the 
plaintiff had told the book-keepers of 
this concern to keep from Mr. Stowe’s 
knowledge, not to let him know about
it, the sum of $2,272.22; that $400 of 
this money was money that the plain
tiff. DeGraaf, had withdrawn from the 
regular account of this company, which 
was kept in the main office of the 
Kent State Bank and that the other 
$1,80C odd dollars was money that 
came in from the payments by cus
tomers of their accounts for goods 
purchased from this company, and 
that on this day DeGraaf went to this 
branch bank, and by check of the com
pany withdrew this sum of money, by 
virtu? of which the account in this 
special deposit or special account was 
reduced to about $45 or $46, and also 
by virtue of which the account in the 
main office was reduced to about a 
similar sum.

The defendant further claims that 
after the appointment of a receiver by 
the Kent Circuit Court, and after the 
discovery by the receiver of the tak
ing of this money by DeGraaf, a peti
tion was filed in the receivership pro
ceeding in the Circuit Court to com
pel plaintiff, DeGraaf, to show cause 
why he shouldn’t be required to turn 
over this money to the receiver; that 
in a sworn answer to this petition the 
plaintiff, DeGraaf, made the statement

9

under oath that this was money he 
was entitled to because of a debt the 
company owed to him for moneys that 
he, DeGraaf, had advanced.

Mr. Geib. Pardon me. Your H ono', 
if Your Honor will read the exact 
language of the affidavit, there would 
not be any chance for misapprehen
sion; it is undisputed.

The Court. Well, where is it? 
(Papers handed to the Court).

The Court. You may strike out 
what I said about the affidavit or 
answer and the jury will disregard it. 
The affidavit reads, the affidavit made 
by Mr. DeGraaf, who having made 
the affidavit is called the affiant: “That 
with regard to the $2,272.22 item re
ferred to in said petition, this is a pay
ment by the corporation, namely, the 
Wolverine Metal Specialties Co., on 
its account with affiant and has been 
properly credited to the corporation; 
that thereupon the circuit judge in 
charge of this receivership proceeding 
ordered DeGraaf to return the money 
to the receiver and that at a later date 
DeGraaf signed and swore to a state
ment in respect to this same money 
that he had turned it over to his wife, 
because of money she had advanced to 
this company and in payment of the 
company’s debt to her, which had been 
by an error of the book-keeper entered 
on the books of the company as a debt 
the company owed to him, DeGraaf.

Mr. Geib. Pardon me, I would like 
to have Your Honor read the affidavit.

The Court. Oh, I am not going to 
do that. I am stating in substance 
what the affidavit was.

Mr. Geib. There is no dispute about 
what it was and it is very important 
that it be stated exactly.

The Court. Defendant further claims 
that in the course of that proceeding. 
Judge Perkins made certain remarks 
which you have heard read and which 
remarks were also published as a part 
of one of these articles and that Mr. 
DeGraaf was again ordered to return 
this money taken from the treasury of 
this company.

Defendant also claims that plaintiff, 
DeGraaf, continued in his refusal to 
return this money and then filed a pe
tition in bankruptcy in the United 
States District Court, and that in the 
schedules attached to that petition he 
listed under oath this same sum of 
$2,272.22 as a debt owing by him, De
Graaf, to the receiver of this company, 
and in connection with this petition in 
bankruptcy, requested a stay of pro
ceedings which were then being taken 
in the Circuit Court to hold him in 
contempt for the failure to return this 
money; and that Judge Raymond of 
the United States District Court in an 
order, which is one of the orders con
tained in one of these articles and 
which you have heard read, decided 
that this was not a debt dischargeable 
in bankruptcy, for the reason that it 
was a wrongful appropriation of the 
funds of this company by Mr. De
Graaf and that the temporary order is
sued, staying the proceedings in the 
Circuit Court, should be set aside, 
whereupon and at a date after the pub
lication of these articles complained 
of, Mr. DeGraaf was by an order of 
Judge Perkins in the Circuit Court in
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this receivership proceeding held 
guilty of contempt of court in his fail
ure to turn back this money to the 
receiver. It is the claim of the de
fendant that Judge Perkins found the 
plaintiff, DeGraaf, was guilty of the 
fraudulent misappropriation of these 
funds; that he was guilty of contempt 
of court and that the same consisted 
of the fraudulent misappropriation and 
his wrongful failure and refusal to pay 
over to the receiver the sum of $2,- 
272.22, which he had in his possession 
and under his control as the president 
and treasurer of the Wolverine Metal 
Specialties Co.

W ith respect to the taking of this 
money, the defendant, Stowe, claims 
that DeGraaf’s actions in the matter 
amounted to embezzlement or larceny 
and that he was, therefore, justified in 
calling him a thief and an embezzler. 
Possibly T should state to you what 
larceny and embezzlement are. Lar
ceny is the wrongful or the fraudulent 
taking of the money or personal prop
erty of another without that other’s 
consent, with the intent to deprive the 
owner of his property or money.

There is also defined in the statutes 
of Michigan what is meant by the 
term “embezzlement,” also called lar
ceny, under the circumstances such as 
are claimed by the defendant in this 
case, and I shall read to you the 
statute: “ If any officer of any incor
porated company shall embezzle or 
fraudulently dispose of, or convert to 
his own use, or shall take or secrete 
with intent to embezzle and to  convert 
to his own use, without the consent of 
his employer, any money or other 
property of another, which shall have 
come to his possession, or shall be un
der his charge by virtue of such office 
or employment, he shall be deemed, by 
so doing, to have committed the crime 
of larceny. If any officer of any in
corporated company receives or col
lects money or any other property for 
the use of and belonging to another, 
em b ezz les  or fraudulently converts to 
his own use, or takes and secretes with 
intent to embezzle and convert to his 
own use, without the consent of his 
employers, master or the owner of the 
money, or goods collected or received, 
he shall be deemed to have committed 
larceny. The failure, neglect or re
fusal of such officer to deliver or re
fund to the proper person or company 
such money or goods entrusted to  his 
care, upon demand, shall be prima 
facie proof of intent to embezzle.”

W ith respect to this sum of $2,272.22 
the defendant, therefore, claims that 
under the circumstances as to the 
keeping of this alleged secret account, 
under the circumstances under which 
the money was taken from this account 
by the plaintiff. DeGraaf, and his con
tinued failure to return it upon de
mand. that he was guilty of larceny or 
embezzlement: that he did wrongfully 
convert it to his own use and take it 
without the consent of his employer, 
with the intent to deprive his employer 
of it, and that he, therefore, was justi
fied in saying that he was guilty of 
larceny or embezzlement.

The plaintiff, on the other hand, 
claims that he had no wrongful intent 
in taking this money; that he was do

ing it believing that he had a right 
to take it. And in respect to that 
item it is not for this court or this 
jury to go behind the finding of the 
Circuit Court in respect to this money, 
insofar as the court held the respond
ent DeGraaf^—he was the respondent 
in that proceeding—guilty of contempt 
of court in failing to return this money. 
It is for this jury to determine, how
ever, from all the evidence in the case 
as to whether or not DeGraaf did or 
did not take it with the wrongful in
tent.

As I have already told you, to con
stitute larceny or embezzlement, it 
must have been taken with a wrong
ful intent.

It is also claimed with respect to 
this proceeding to compel DeGraaf to 
return this money that he was guilty 
of perjury, on account of the affidavits 
he made in this proceeding. Perjury 
is defined as the wilful and corrupt 
false swearing after an oath lawfully 
administered in the course of some 
judicial proceeding as to some matter 
material to the issue or point in ques
tion.

These affidavits were made in a 
judicial proceeding. They were affi
davits relating to a matter material to 
the issue. Were they made wilfully 
or corruptly? And by that is meant, 
were they made with knowledge that 
they were false or with an utter and 
reckless disregard of whether they 
were true or false? If they were wil
fully and corruptly made, then they 
were perjured statements and the 
plaintiff was guilty of perjury, and the 
defendants were justified in calling him 
guilty of perjury. If they were not, 
then, of course, they were not per
jured statements, and the plaintiff 
would not be guilty of perjury, nor the 
defendant justified in saying that he 
was, and that is for you to decide, and 
as I have already said, the burden is 
upon the defendant in that matter to 
prove that they were perjured state
ments.

There are other matters of larceny 
charged by the defendant. The de
fendant claims that in January, 1924, 
Mr. DeGraaf collected $400 from the 
Sherburne Co.; that the Sherburne 
Co. sent a check in that amount in 
payment of its account, or in payment 
on account, and that the books of the 
company do not show that the Sher
burne account was credited with the 
payment of this sum, and that the bank 
account does not show that the $400 
was credited to the account of the com
pany, and that the check was endorsed 
by Mr. DeGraaf; therefore, having 
come into his hands and not having 
gone into the treasury, that he stole 
or embezzled the money. He claims 
that he did not. It is for you to de
cide whether he did or did not. The 
burden of proof, as I said, being upon 
the defendant to establish the truth of 
this charge by a preponderance of the 
evidence.

It is also charged that he, DeGraaf, 
embezzled other sums; that he took 
out life insurance in the sum of $15,- 
000 with his wife as beneficiary to the 
extent of $10,000 of it, and with his 
bank, the Grand Rapids Savings Bank, 
the beneficiary to the extent of the

other $5,000, on account of a loan that 
he personally had made from the bank, 
and that at. his instance the company, 
the Wolverine Metal Specialties Co., 
paid the premiums on his life insur
ance, and charged the amount of these 
premiums to the insurance account of 
the company; in other words, that he 
bought life insurance, of which the 
company was not the beneficiary, with 
the funds of the company, and that, 
therefore, he embezzled the amount 
that it cost to pay for this life insur
ance.

I charge you as a m atter of law 
that no officer of any corporation has 
any right to use the funds of the com
pany to pay for his personal life in
surance of which the company is not 
the beneficiary, without the consent 
of its board of directors.

I believe the defendant claims that 
this was done without any authority, 
without any knowledge on the part 
of the other directors or officers of 
the company. I believe Mr. DeGraaf 
claims that he told Mr. Stowe about it.

If he did wrongfully convert this 
money to pay this life insurance prem
ium to his own use from the funds of 
the company, it would be embezzle
ment in the eyes of the law. W hether 
he did or did not is for you to decide, 
bearing in mind that the defendant has 
the burden of proof in that respect.

There are other claims, but I shall 
not detail them any further, both as 
respects claims that the plaintiff, De
Graaf, did commit perjury in regard 
to other matters and that he did em
bezzle, abstract and steal from the 
company.

In these articles the plaintiff, De
Graaf, is also charged with making 
statements evidencing dishonesty in 
his bankruptcy proceedings. Making 
false statements in bankruptcy pro
ceedings is also a crime and it may 
therefore be said that a charge of this 
kind is charging crime. The defend
ant claims that his bankruptcy petition 
and schedule show that he concealed 
or failed to disclose assets that he 
previously claimed to own; that he 
claimed to own assets, among them 
Round Oak Stove Co. stock, which he 
never owned, in one statement, and 
in his bankruptcy petition did not 
make any such claim. If he made 
statements evidencing dishonesty and 
you are satisfied of it by a preponder
ance of the evidence, then the de
fendant was justified in making the 
statement he did in that respect. If 
you do not so find by a preponder
ance of the evidence, he was not justi
fied in making such a statement.

So the whole question, ladies and 
gentlemen of the jury, turns upon the 
question as to whether or not the de
fendant has satisfied you by a pre
ponderance of the evidence that the 
statements made in regard to Mr. De
Graaf and his doings are true and that 
he did commit the offenses charged in 
these articles.

It is sufficient for the defendants to 
justify, if they justify so much of the 
libelous matter as constitutes the sting 
of the charge. It is unnecessary to re
peat and justify every word of the al
leged libelous matters, so long as the 
substance of the libelous charge is

justified. And by that is meant, for 
instance, in the eyes of the law the de
fendants would be held to have justi
fied if they proved by a preponderance 
of the evidence that the plaintiff, De
Graaf stole substantial sums of money, 
without necessarily proving that he 
stole about $8,000. Or take another 
example, that he took this money at 
about the time the receiver was ap
pointed instead of on the exact day the 
receiver was appointed. I merely state 
those as instances to show that for the 
defendant to justify he must substan
tially prove the charges that he has 
made, but not prove them in all their 
detail, although in order to justify he 
must prove each one of the crimes with 
which he has charged the plaintiff.

The first question, therefore, for you 
to decide is whether or not the de
fendant has satisfied you by a pre
ponderance of the evidence of the 
truth of the charges made in these ar
ticles. If he has, that is the end of 
this case and your judgment will be 
“Not guilty,” or “No cause of action.” 
If he has not, then your judgment will 
be in favor of the plaintiff, and it will 
then be your duty to determine what 
his damages are.

The statutes of Michigan make cer
tain provisions in regard to damages in 
cases of this nature and I shall read 
them to you, so far as they have ap
plication here.

In suits brought for the recovery of 
damages for libel in this State, the 
plaintiff shall be entitled to recover 
only such actual damages as he may 
have suffered in respect to his prop
erty, business, trade, profession, oc
cupation or feelings. In regard to the 
damages the plaintiff claims to have 
suffered in respect to his business, 
trade or profession, it is his claim that, 
due to the publication of these articles, 
he was unable to work for a period of 
about a year and that prior thereto he 
had enjoyed a salary of $50 a week.

In regard to feelings, damages are 
not susceptible of any exact computa
tion for injury to feelings, but the 
amount cf damages in such cases :s 
left to the good sense of the jury. The 
elements to be taken into considera
tion in assessing such damages are 
whatever you find to be the injury to 
his feelings, mental suffering, injury 
to his character, and reputation due to 
the publication of these alleged libel- 
cus articles.

Now it is also the claim of the 
plaintiff in this case that he is entitled 
to what are called exemplary or 
punitive damages—damages by way 
of punishment, in addition to such 
damages as he may have suffered by 
reason of the publication of these ar
ticles. In order to be entitled to re- 
ct ver added or exemplary or punitive 
damages, the burden of proof is upon 
the plaintiff to satisfy you by a pre
ponderance of the evidence that these 
articles were published with what is 
called in the law express malice; that 
is, that they were published by a per
son who had an evil heart, an evil 
mind towards the plaintiff, without 
any just cause or excuse, and with such 
clear want of any ground for their 
publication as to warrant the inference 

(Continued on page 31)
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In millions of coffee cups, 
you’ll find the reason for 
M axw ell H ouse "Turnover”

IONG ago, barefooted pickaninnies used to dance atten- 
J  dance upon the carriages o f the quality folks who 

had come from afar to sample the hospitality o f the old 
Maxwell House. Even in those distant days, when the 
coffee o f this courtly Southern hotel was at the begin
ning of fame, other coffees often claimed to be ”just 

as good.”

Time and the tastes o f a nation have judged these 
claims impartially, and today Maxwell House is the larg
est selling packaged coffee in the world. And so, whenever 
history repeats and the old-time claims recur, we are 
quite willing to place our trust in the critical sifting o f  
Time and in a nation’s taste.

The rare and matchless quality of Maxwell H o u se -  
backed up by the largest advertising campaign ever put 
behind any coffee — accounts for the extraordinarily 
rapid turnpver which moves Maxwell House so quickly 

from your shelves.

G O O D

to the

L A S T
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FINANCIAL
The Tyranny of Things.

For years Charles W. Garfield has 
been in the habit of delivering brief 
addresses once a week to the officers 
of the Grand Rapids Savings Bank 
and the managers of the branch banks. 
The talks are brief and informal and 
the subjects discussed cover nearly 
every phase of life faced by the aver
age banker. Last Wednesday Mr. 
Garfield started his 1929 series, which 
will run from sixteen to twenty weeks 
and which—through the courtesy of 
the speaker—will be reproduced from 
week to week in the Tradesman. The 
first effort is as follows:

At the behest of our President I will 
give my initial talk to you this morn
ing and it will he one of a series which 
will follow, mostly commonplace and 
connected with life rather than hank
ing. There are a number of things on 
my mind I want to chat with you about 
these few minutes, attached to the 
title of Tyranny of Things.

W hen I was a lad ten years old, our 
family moved from Milwaukee to 
Grand Rapids, and all of the personal 
effects and household goods were 
placed upon a fishing smack, a sail 
boat, and we came across to Grand 
Haven where everything was trans
ferred to the flatbottomed steamer 
“ Nebraska” which brought us up the 
river to Grand Rapids. My father and 
I were always pals and I felt perfectly 
free to talk with him about anything, 
and when all our effects were put 
aboard the boat and we were settled 
down, I said. “Daddy, what do we 
have so many things for?” and he re
plied, “ I see what is on your mind, 
my boy. that you are perfectly aston
ished at the wonderful lot of things 
that we have gathered together to take 
over to our new home in Michigan. It 
sort of weighs upon your mind and T 
don’t know but what you are right 
about it. But you see, your mother 
and I came into Wisconsin with 
nothing but a rifle, an axe and a few 
school books. For years we were very 
limited in the things which we pos
sessed. so that as w'e have gathered 
them during the years they become 
more precious to us because we had 
so little to start with, and we dislike 
to have any of them get away from 
us.” When we arrived at Burton Farm, 
the house in which we lived was small, 
the barn was large, so that a great 
portion of the household effects had to 
go into the barn for storage. They 
were really a burden to us. and Mr. 
Burton, of whom the farm was bought, 
had been gathering all sorts of things 
and the barn was already pretty full of 
things that he couldn’t take away with 
him because he was going into smaller 
quarters. Many, many years after 
that, when T came in possession of the 
property and was caring for it, it seem
ed best to have the barn taken down 
and I gave it away with the under
standing that it should be placed upon 
another farm and preserved as a his
torical subject, having been the first 
farm barn built near Grand Rapids. 
But there were in that barn the gather
ings of 80 years. A lot of fool things 
had been saved but having some his

torical value: implements, household 
appliances and the things that were of 
importance under primitive conditions 
of life. Just what to do with all these 
things was a problem. I finally decided 
when the barn was to be taken down 
to place them all outdoors and let it 
he known that those things could be 
taken by anybody who would he inter
ested in them, with the legend upon 
them “Take One.” I was soon rid of 
the responsibility of ownership; hut 
all of those things had gone into other 
families to he treasured for a time and 
to be a burden later on. I have settled 
up a good many estates, and only in 
one case was there any arrangement 
for the definite disposal of personal 
effects. That problem was usually 
thrown upon the executor of the es
tate. and through all these experiences 
I have ffome to a thorough understand
ing of the “Tyranny of Things” and 
have come to the conclusion as far as 
my own affairs are concerned and as 
far as my influence will go, to try and 
arrange so that personal effects shall 
not be a burden upon somebody who 
follow's after.

You are young people, most of you 
with homes and families and I want to 
carry this message to you: Try to do 
away with unnecessary things unless 
they shall have some rare historic 
value. Do not burden your home with 
a lot of things of little value which are 
cumbersome. And by all means ar
range your affairs so that these things 
that you do gather shall not be a great 
burden for possibly some stranger who 
may have to settle up your affairs. And 
it seems to me that it is important to 
begin this lesson with our children.

W hen I was a lad, instead of haviing 
a great volume of playthings, I only 
had three, and I am glad that my par
ents taught me to have a place for 
those three playthings and when I was 
not using them, put them where they 
belonged, so they should not be a trial 
to anybody else. A fewT evenings ago 
Mrs. Garfield and I made a call where 
there was a family of three children. 
A go-cart was on the sidewalk im
mediately opposite where we alighted 
from our car and had to be moved be
fore we could go up the steps to the 
residence. Another go-cart was im
mediately in front of the entrance door 
and had to be moved. In the entrance 
the children’s playthings were scat
tered everywhere. The home was a 
lovely one with fine furniture and a t
tractive accompaniments of all kinds; 
hut the children’s things were the most 
prominent things in evidence. If the 
children had been playing with them 
and using them, I wouldn’t have 
thought much about it: hut the chil
dren had gone away and left things to 
he a burden to somebody else and an 
unhappy accompaniment to the neigh
borly call. The habit of putting things 
away so they shall not be a trial to 
somebody else is a most important one 
to inculcate in children, and, if it is 
thoroughly established, becomes a 
wonderful asset during their entire 
life.

So that my message to you this 
morning is to avoid in your household, 
as far as possible, the domination of 
the tyranny of things, and put your

.  .  .  A  BANK TH A T 
OTTERS EVERY SE R 
V I C E  TO  T H E  H A N  
W H O  W A N TS TO  BE 
SO M E B O D Y ___ __
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CA PITA L AND SU R PLU S, $4,000,000 

R ESO U RCES, $38,000,000

TH REE DOWNTOWN O FFICES  
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The Measure ot a Bank
The ability of any banking institution 
is measured by its good name, its financial 
resources and its physical equipment.

Judged by these standards we are proud 
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with the progress of its Community and 
its resources are more than adequate.
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effects in such shape that in case you 
are suddenly taken away, they will 
not be a trial to those who will come 
after you and have to take possession 
of your affairs. This is a very com
monplace message, and still, with the 
experience of a good many years be
hind me, I feel that it is not unim
portant in connection with the arrange
ment of our affairs.

Charles W. Garfield.

The Tradesman esteems it a great 
privilege to be able to present to its 
readers this series of talks to its read
ers, because of the character of the 
man who prepares and presents them 
Mr. Garfield’s richest gift to his com
munity, his friends and his church is 
not his wealth or even his ability, but 
his character, and that character is an 
expression of his religious faith. To 
him religion is not simply an in
heritance from rugged forebears by 
whom it had been dearly purchased, 
nor even the conviction of a strong 
mind; it is the passion of his soul. In 
it he finds the moral integrity of the 
universe which makes his own integ
rity natural and inevitable. Men may 
differ from him in opinion, but never 
question his motives. In an age of 
confusion he makes right obvious. Like 
all forthright men he often seems 
brusque, but to those privileged to 
share his home or his friendship, he 
gives tenderness, sympathy and under
standing as generously as he gives 
everything else. No finer or truer 
tribute can be paid him than recently 
came from one of his long-time as
sociates: “He is the best loved man in 
the city.”

Money’s Rise Is Explained.
Money’s rise sooner than usual after 

the mid-September settlements this 
year is giving the financial district a 
great deal to worry about but the ex
planation for what has happened when 
understood is simple.

First of all it must be remembered 
that the Treasury did not pay out in 
cash the full $500,000,000 necessary to 
meet the maturing notes. The new 
4% per cent, notes offered for sub
scription were extraordinarily sweet. 
They presented a tax-exempt feature 
that made them in one respect more 
to be desired by investors than any 
similar previous flotation. Consequent
ly it is logical indeed to presume that 
a substantial number of holders of the 
maturing notes turned them in for the 
new issue rather than cash. To the 
extent that investors presented their 
old notes in exchange the Treasury 
was relieved obviously from the neces
sity of putting money out into the 
market: but from the money m ar
ket’s standpoint this program tended 
to cut down the supply of funds that 
otherwise would have flowed into use. 
I t  was an influence for tightness.

Then the advent of firm money fol
lowing the tax date this year was 
hastened by the way the dates fell on 
the calendar. I t  would have been dif
ferent had the 15th fallen on a Monday. 
It fell on Sunday. This meant that 
most of the income tax checks were on 
hand Saturday. They were assorted 
in part over the week-end. Many of

them no doubt were presented for col
lection on Monday and Tuesday. It 
is natural to suppose that a large pro
portion of the tax checks were col
lected at the beginning of the week and 
that this process tended to draw funds 
in substantial volume away from the 
market. It is what always happens a 
few days after the tax date. Undoubt
edly the receipt of these checks on 
Saturday this year accelerated the 
usual post-tax-date money squeeze.

How the introduction of unexpected 
outside influences will affect develop
ments nobody knows but the prospect 
for any substantial reduction in money 
rates over the next few days on the 
basis of normal trends is not very 
bright. W hatever benefits the market 
may expect by way of receipts of cash 
in payment for maturing redemptions 
presumably it has already received. 
That pressure for ease will not then 
be spread over the current week. On 
the other hand income tax checks will 
continue to flow in for several days 
and draw off funds. Nowadays, of 
course, these normal factors often
times are offset through shifts of funds 
by investment trusts or in connection 
with new financing operations.

Paul W illard Garrett.
[Copyrighted, 1929.]

Yardsticks For Trust Stocks.
In an article on “Investment Trust 

Yardsticks” in the Bankers Magazine 
recently, W alter N. Durst reaches the 
conclusion that “the advice ‘caveat 
emptor’ is still pertinent.”

English methods of appraising in
vestment trust securities are discussed 
in some detail and British policies of 
management are compared with gen
erally accepted American practices. 
Management is held to be one of the 
most important factors to be con
sidered in studying trusts.

Earnings, of course, should receive 
primary consideration, but in case of 
new trusts operating results are un
known. Figures presented indicated 
American trusts had a better record of 
earnings than the British and Scottish 
groups for which figures are available.

“One of the oldest methods of judg
ing an investment trust is by its cap
ital structure,” says the article. “Re
cently several investment companies 
have been formed using but one class 
of stock:—common—wiith the conten
tion that all earnings will thus accrue 
to the common stockholders. This 
statement, involving the entire ques
tion of capital structure, meets four 
objections:

“ (1) British and Scottish trusts have 
been almost uniformly successful and 
their capital structure has been based 
on a ratio of about 4J^:3:2Yz of deben
tures, preference stock and ordinary 
stock. Their policy has been to in
crease the two classes of securities 
senior to the ordinary or common 
more rapidly than the ordinary stock.

“ (2) Practically all American gen
eral management trusts have issued 
preferred stocks or debentures.

“ (3) This trading on the equity in
creases the earnings on the common. 
If the trust averages 10 per cent, over 
a period of years and 6 per cent, is 
paid on preferred and debentures, the

extra 4 per cent, will go to the com
mon, and the smaller the amount of 
common the larger the earnings for it.

It may be necessary to make the pre
ferred convertible, or attach warrants 
to the debentures, but if the capital

G R A N D  R A P I D S  
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F ounded  1876 
P h o n e  4745

4 th  F lo o r G ran d  R ap id s  S av in g s  B ldg.
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can be used for only a year or two at 
the lower rates, earnings on the com
mon will be increased.

“ (4) If there is only common stock 
outstanding, the inclination may be to 
pay out a higher percentage of earn
ings rather than to create a larger mar
gin of surplus for the debentures or to 
set up preferred dividend reserves.” 

William Russell White.
[Copyrighted, 1929.]

Lack of Appreciation Sometimes a 
Great Drawback.

It was a refreshing pleasure for me 
to spend the better part of two days 
last week in company with one of the 
most conscientious Home-Trade work
ers I have ever met—Jim Andrews, 
secretary of the Jackson Home-Owned 
Stores Association. We found vol
umes of sentiments and convictions in 
common; and as discussion and ex
change of confidences mellowed our 
acquaintance, Jim quietly confided to 
me a pathetic experience which is uni
versal to all self-giving laborers for 
common welfare.

To speak plainly, Jim just had a 
little touch of the blues, it seems, at 
the particular moment. He has 138 
members down there on the rolls of 
the Home-Owned Stores Association, 
where there ought to be 350. W ith the 
exception of the original group of less 
than 20, everyone of them were secur
ed by personal solicitation.

Now, the Home-Owned Stores As
sociation is made up of more than a 
secretary. It is supposed to consist j.i 
a membership, with every member on 
the lookout for other members, as well 
as any possible openings for the sec
retary to appear as a speaker before 
clubs and other gatherings on behalf 
of local trade.

Instead, the story is pathetically this: 
the members all seem to expect Jim 
to hustle all the new memberships. 
Not only this, but he must go out him
self, and solicit his own engagements 
to  speak. A most embarrassing thing 
to expect of anyone! He recalls just 
once that a member secured a speak
ing engagement for him.

But this isn’t the worst. So often, 
when he approaches someone on Main 
street, on the idea of joining the parade 
and lending support to a common 
cause in which he participates as to 
benefits, the reply is very much like 
this:

“Fine! You’ve got a good racket, 
there! You ought to be making money 
out of it! If you can get away with 
it, I don’t blame you a bit for doing 
it! But what do I get out of it?”

If there is anyone on the wide, green 
earth who should realize the value, the 
need and the lack of harmony, co
operation and concerted effort among 
their own ranks, it is the independent 
merchant. He, himself, feels hurt 
when the public suspects him of graft
ing on his trade, because he knows in 
his own heart that it isn’t the truth; 
but he does not hesitate to plaster 
cynicism all over the complexion of 
someone else who is honestly trying 
to  work with him, and accuse him of 
nothing but ultra-selfish motives!

Certainly this is a sad commentary 
on the merchant’s sense of fair play 
and clean sportsmanship. W hy doesn’t

he say “yes” or “no,” purely on the 
basis of a proposition’s merits as they 
are presented to him, without going 
out of his way to bite the hand that 
may be trying to bind up his own 
wounds? Have some merchants just 
simply been cursed with an inherent 
streak of meanness that gives them a 
sense of unholy glee in jnaliciously 
hurting someone else; or are they be
coming so steeped in their own self- 
pity that they think everyone else is 
grafting but themselves? In either 
event, the independent merchant needs 
to wake up to three realities:

(1) He isn’t the only honest man 
left on the earth; (2) He wants to be 
understood, and known as an honest, 
sincere servant of the public, worthy 
of his just hire; (3) He cannot expect 
to keep even the few supporters and 
fellow workers he has, if he persists 
in trampling their motives under his 
feet, maliciously and without cause. 
They will soon leave him, with the 
suggestion that he take a jump in the 
lake. Life’s too short in this fast age 
for any man to put up with that sort 
of thing all his days. Going to work 
for a chain store doesn’t condemn a 
man to take that sort of treatment.

Unless I am mistaken, this question 
of Home-Trade and universal justice in 
business comes awfully close to being 
the religion of such men as this man 
Andrews. Business men take care 
how these men are treated. You can’t 
find enough of them, now, to fill the 
demand. W hy be reckless with them? 
This is not in defense of Jim. He is 
able to take care of himself. It is only 
an appeal for a square deal to no one 
knows how many Jims there are scat
tered over Michigan. I run into them 
constantly.

This may all be said for sincere sec
retaries of Chambers of Commerce, and 
other functions, including club officers. 
Take a checkup in your home town; 
and, if you can find one man who is 
putting himself out to keep teamwork 
alive in your midst, I ’ll wager that he 
has been a victim of this very outrage. 
Have you been one of the persecutors. 
If so, shame on you. Be man enough 
to look him up, and apologize. You 
owe it to him; and a merchant must 
pay his debts if he wants to keep his 
credit good. W. H. Caslow.

Salesmen and Credits.
I t is surprising to learn that credit 

men are only now beginning to enter
tain the view that credit and sales 
functions are best exercised by differ
ent individuals. Among authorities on 
salesmanshp this opinion has long 
prevailed. The two duties are obvious
ly conflicting to no small extent. The 
salesman is by nature and training an 
optimist wihle the credit man, if not 
exactly the reverse, must know how 
to exercise caution and be on his guard 
against too ready credulity. This does 
not mean, of course, that sound sales
men are indifferent to the responsi
bility of their customers. The good 
salesman is always interested in that 
phase of the people with whom he 
deals, for he knows perfectly well that 
in the last analysis his own success 
depends on the profitableness of his 
operations to the concern for which 
he works. He can make little progress

against a steady stream of rejected 
orders. But it is one thing for him to 
understand the futility of bad sales and 
quite another to take upon himself the 
duties of official watchdog against 
poor risks. In the latter case he is 
almost sure to press too hard in one 
direction or the other, or else to ham
per his activities by efforts to main
tain a nice balance of judgment. The 
salesman, in short, must always be the 
convinced and convincing advocate.

To impose upon him the job of credit 
scout at the same time that his mind 
is on sales is to ask him to act as 
judge as well as advocate, a combina
tion that appeals neither to common 
sense nor to experience in human af
fairs. Needless to add, good sales
men do not fail, on their own motion 
to report evidence of bad business 
practice or of financial weakness when 
either one comes under their observa
tion.

HOTEL FOR SALE
Hotel King and Contents at 

Reed City, Michigan.
Solid b ric k  b u ild ing , 40 R oom s a n d  3 
S to res . R e s t lo c a tio n  in  tow n a n d  do ing  
good bu sin ess . ■ W ill sell a t  20% of r e 
p la c e m e n t v a lu e . $0.000 w ill h and le , b a l
an c e  on te rm s  to  s u it.

T h e  H o te l K  ng  is equ ip p ed  w ith  H o t 
a n d  Cold W a te r  a n d  new  s te a m  p lan t. 
S itu a te d  on tw o  R a ilro ad s  an d  tw o  
th ro u g h  A u to  R o u te s. O w ner m u s t 
c h a n g e  c lim a te . A ddress
W IL L  CURTIS, Reed City, Michigan
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MUTUAL FIRE INSURANCE
Suggestion For a Fire Prevention 

Speech.
My first thought when I address a 

group of people in the interest of fire 
prevention is—“I wonder how many 
have given serious thought to the ques
tion, ‘W hy be careful to prevent 
fires?’ ” The customary attitude to
ward this subject reminds me of a 
story;

Two farmer boys, driving a wagon
load of kindling to town, were over
taken by a neighbor who told them a 
considerable quantity of wood had 
fallen from their cart. The older boy 
was for driving on, saying they had 
no time to bother with it; but the 
younger insisted they should deliver 
a full load as promised, so he went 
back alone to gather up the lost sticks. 
A quarter hour later he came trudging 
to the wagon with a great armful of 
kindlings. At this instant a swarm of 
hornets, evidently angered by a care
lessly tossed stick, swooped down on 
the older lad, seated atop the load. One 
of the insects alighted on the horse, 
which promptly plunged forward so 
violently as to dislodge the boy who 
fell to the ground, much to the amuse
ment of his companion whom he had 
refused to assist.

Too often the attitude of people to
ward actively practicing fire preven
tion in their own homes or places of 
business is, “I haven’t time to be 
bothered with it,” or in other words, 
“Let George do it,” and then, when 
some thoughtless act permits fire to 
start, perhaps bringing ruin to them, 
they are startled out of their com
placency too late.

Oftentimes they express the thought, 
“W hy should I worry, insurance will 
pay the bill.” True—insurance foots 
the bill, but who pays for insurance? 
Actually, you control the cost of in
surance in your own section, for what 
other basis is there for the cost of this 
service than the average burning rate 
in the territory

There are two other things to think 
of in connection with fire losses. If 
anyone questions the urgent need for 
fire prevention let him consider the 
loss of life. Every year, on the aver
age, more than 10,000 people in Amer
ica suffer a horrible death in the midst 
of flames. And to this misery must 
be added the long train of injuries 
that do not result fatally. Fire causes 
great suffering. Although many office 
buildings have been made compara
tively safe, such is not the case with 
American homes. As a m atter of fact, 
6 6 per cent, of the deaths from fire 
occur in homes and worst of all, 31 
per cent, of these deaths are among 
children under ten years of agel P ar
ents would do well to consider if the 
lives of their own children are ade
quately safeguarded.

Again, if anyone questions the 
urgent need for fire prevention.let him 
consider the economic loss wrought by 
fire. The value of the property de
stroyed annually totals to  the huge 
sum of almost a half billion dollars. 
This material is simply burned out of 
existence—destroyed forever. No ma
gician can wave his wand and bring

it back for useful purposes. Then 
there is the suffering incident to un
employment as a result of fires. When 
a great industry suffers a serious fire, 
numerous men are thrown out of 
work temporarily, sometimes perman
ently, in which case they have to move 
on to another section in order to find 
work. An analysis of industrial fires 
indicates that of one hundred plants 
burned, 43 per cent, do not resume 
operations, 14 per cent, suffer reduc
tions in credit rating, 17 per cent, fail 
to issue a financial statement and 26 
per cent, lose business. An additional 
economic loss is the adverse effect on 
businesses associated with the indus
try destroyed. The even flow of goods 
between the industries is slowed up or 
stopped and perhaps contracts are 
broken.

How are we to stop the depredations 
of the Fire Demon? There are three 
ways in which we can aid. First we 
should be careful to prevent fire. In 
our homes we can refrain from doing 
the little things that, seemingly un
important, oftentimes result disastrous
ly. We should clean out the chimneys 
annually and keep the smokepipes in 
repair; refrian from putting hot ashes 
in wooden containers; use only stand
ard electrical equipment and installa
tions; be careful with the use of in
flammable liquids; and provide an in
combustible roof. Similarly, we should 
use reasonable care in our places of 
business.

Even so, there will at times be ac
cidental fires and we need to tear a 
leaf from the book of our European 
neighbors. We should so construct 
our buildings that a fire, once started, 
will be confined near the place of 
origin until the fire apparatus arrives. 
Building codes, such as issued by the 
National Board of Fire Underwriters, 
are a pattern after which communities 
may draw up their own codes for fire- 
safe structures.

The third element is an adequate and 
efficient fire department. W ith motor
ized apparatus, firemen can be on the 
scene of most fires in time to prevent 
the destruction of property of high 
values, provided they are properly 
trained and equipped and the property 
is constructed to withstand the assault 
of fire for the first few minutes. In 
conjunction with this it is highly im
portant that a modern and efficient 
alarm system be installed in order that 
fires may quickly be reported.

Effect of the Panic Ninety-Three 
Years Ago.

Citizens of Grand Rapids often 
claim that the city has never suffered 
from a boom and the usual results of 
such a condition. So far as it pertains 
to the city, the claim is well founded.

Villagers of the early forties were 
not so fortunate. Read a statement 
published by Franklin Everett years 
ago if you are interested in the sub
ject under consideration at this mo
ment. “No town felt more the crush
ing effect of the financial revulsion 
which paralyzed the business of the 
country between 1836 and 1842. Grand 
Rapids had been the center of specu
lation. Settlers were filling up the re
gion and great enterprises were under
taken, some wisely and some based on

supposed prophetic vision. A saw 
mill, “the greatest in the world,” was 
among the noted undertakings. Lots 
were sold at fabulous prices. There 
was money in everyone’s pockets— 
wild cat money. Everybody was get
ting rich. Speculators were greedily 
buying up land and lots. If a man 
owed a few thousand dollars it did not 
matter, because he had lands and vil
lage lots which were sure to double 
in value. Lawyers, doctors, merchants 
and capitalists of the East became 
rovers in the woods in search of lands. 
All bought and went home to dream of 
fortunes easily acquired. Rainbow- 
hues were in the sky. It was a splen
did bubble. Banks, in the shape of 
expanded loans, had furnished the gas 
and millions of pairs of lungs were

strained for its inflation. All at once 
the bubble burst. Banks, speculators, 
merchants all were gassed into blank 
space. The big bubble contained all 
their hopes. When it burst their hopes 
were dissipated. Nothing remained 
but a bad smell.

T h en  th e re  w as  ru n n in g - .to  an d  fro, 
o f th e  p a n ic -s ric k e n  < rowel,
A nd sp ecu la  to rs ' te a r s  fell fa s t 
A nd m e rc h a n ts  sw ore aloud.
“Nobody would buy lands or lots. 

Debts were undiminsihed. About ail 
investors failed. The man who had 
not failed was ashamed to be seen m 
public.

The year 1842 showed hopeful signs. 
Convalesence continued until 1846, 
when in full health the region entered 
upon a new era of prosperity.”

Arthur Scott White.
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DOUBLE DEALING.

Honest Man Fired— Guilty Party 
A dvanced.

Lainsburg, Sept. 1 7 —  I have 
been a  reader of your M ichigan 
T radesm an for several years. I 
was a subscriber for ab o u t th ree 
years a t H ow ell and  Mt. P leasant.

1 started  w ork for the A. & P. 
T ea Co. abou t eight m onths ago. 
O n June 19 I w as given charge of 
the office sto re  of the  com pany 
a t 1452 East M ichigan avenue, 
Lansing.

O n the S atu rday  befo re  labor 
day  my regular m an clerk w ished 
to  get off to  go hom e over labor 
day. T he com pany gave m e a 
m an who had an application  in 
for the m anagership of a store 
to take  the p lace of m y m an. T he 
m an they gave me has h ad  sev
eral years’ experience in the  g ro
cery business for him self and  as 
m anager of a sto re  for ano ther 
large chain grocery com pany. O n 
this d ay  this m an pu t up abou t 
fifty pecks of potatoes. T he su
perin tenden t of th A . & P. T ea  
Co. w as in the store all the  tim e 
this m an w as putting  up  the p o ta 
toes and w as talking to him  m ost 
of the time.

O n this day  a com plain t w as 
m ade to  the D epartm en t of 
W eights and M easures, claim ing 
short w eight on potatoes. O n the 
T uesday  following a rep resen ta 
tive of the D epartm en t purchased 
one of these pecks of potatoes, 
w eighed it in m y presence and  
found it about one-half pound  
short.

H e had  m e called to court and  
I could see no o ther w ay than  to 
p lead  guilty, which I d id , and 
paid  a fine of $10 and  costs. I 
thought in this w ay to keep the 
com pany’s nam e and  store a d 
dress out of the papers, which it 
did , but it surely gave me p lenty  
of notoriety.

I have alw ays lived and  been 
in business in this p a rt of the 
S tate  and  it surely m akes me feel 
sick to  have  such a thing p u b 
lished w hen I w as in no w ay to 
blam e.

T he superin tendent and  assist
an t superin tendent bo th  knew  tha t 
I had  nothing to do w ith the 
weighing.

I have  an excellent reco rd  as a 
business m an and  can give any 
num ber of references to  th a t ef
fect and  have alw ays been very  
strict abou t w eights, as any of m y 
clerks will sw ear to.

O n the  following S a tu rday  the 
superin tenden t said tha t, owing 
to  the publicity  given me, they 
w ould have to  take  m e out of tha t 
store, bu t w ould  place m e in a n 
o ther store w ithin a few days. So 
they checked m e out and  p laced 
the m an w ho w eighed th e  p o ta 
toes in charge in m y place. T h a t 
surely looks like anything b u t fair 
p lay  and  indicates underhanded  
w ork on the  p a rt of som eone.

T hey la te r called  m e and  said 
th a t the  D epartm en t of W eights

and  M easures h ad  advised  them  
n o t to em ploy  m e anyw here, bu t 
the D ep artm en t tells m e they 
never said an y  such thing.

It looks like a  case of a crooked 
m an as superin tendent.

I have refra ined  from  using 
nam es of any  of th e  parties con
cerned, b u t will give them  to any 
one w anting  them .

I am  w riting this to  you to see 
if you could m ake any  use of it 
in your m agazine. If so, you m ay 
use this m uch and  any  o ther in
form ation I can give you.

I am  pleased  to say th a t quite 
a few of the  peop le  w ho form erly 
trad ed  w ith the com pany  have 
trad ed  elsew here since this thing 
has com e up.

I w ould like to have  a  personal 
talk  w ith you, b u t it is too  far to  
m ake the trip  unless it is neces
sary. Paul L. W heelock.

Does This Apply To Your Store?
Seeing ourselves as others see us is 

not enough; we -must also see the pub
lic as it sees itself. For we must re
member that a store is not only a 
place where things are for sale; it is al
so a place into which investment 
money has been poured and through 
which a great variety of domestic and 
foreign articles passes, via stockroom, 
showcase, and delivery van to its final 
resting place in somebody’s dwelling. 
In other words, a department store is 
a means by which the acquisitive in
stinct of countless persons may be 
gratified. Moreover, the buying pub
lic has not only money to spend, but 
it has needs, longings, impulses, and 
whims which have to be taken into 
consideration all the while. Indeed,
these last-named factors are of such
prior importance, that economics play
second fiddle to psychology.

A public, stimulated by advertise
ments, streams into the store to buy 
something, not so much on the
strength of what the ad-writer says 
about it, but rather because of what 
are imagined to be its desirable fea
tures after the article has been pur
chased. It is hidden cravings, not ob
vious merits, that make most sales.

People buy to realize their private 
picturizations of themselves. Many 
stores forget this (some may not have 
even heard of it), just as they forget 
that most people do not read what the 
advertisements actually say, but mere
ly succumb to those words which 
arouse a special craving. Often, in
deed, the facts are completely ignored.

However, that may be, when the 
public flocks to a store whose sales
people look blank when the day’s ad
vertisements are mentioned, one is 
tempted to conclude that several im
portant notes in the psychological oc
tave are missing. Then and there that 
store is afflicted with blindness. It 
sees neither itself nor the public, let 
alone seeing these two in any recipro
cal relationship.

This, to be sure, may not happen 
every day in the year, but something 
else equally important does. Sales
persons readily become adapted to the 
scene in which they work, and forget 
straightway that what is so familiar

to them may be still novel and per
plexing to the buying public.

As a consequence, they often hurry 
the customer, tossing heaps of goods 
before his puzzled eyes, frequently 
with the result that he becomes inde
cisive, and has to appear disinterested 
in sheer self-defense. Confused, he 
retires to think it over, which means 
that he is more than likely to seek re
lief by thinking about something en
tirely different, something more com
forting to his mind.

Salespersons and floor managers 
often give directions to a stranger with 
the same speed and indefiniteness that 
they would use to a fellow-worker in 
their own department. It is not that 
they intend to confuse; they just do 
not realize how thoroughly they have 
become adapted to the little niche and 
groove in which they stand and walk, 
and how little they are in touch with 
the rest of the world.

They do not “forget themselves;” 
they forget everything else. Habit, as 
we know, can kill both imagination 
and sympathy. Space does not per
mit the enumeration of all the other 
defective contacts between store and 
customer, such as the needless difficul
ties in the legitimate return of goods 
for credit, the tracing of lost orders, 
and the failure to make deliveries when 
promised.

The staleneses of a uniform greeting, 
the premature crying of prices, and the 
insistence that everything looks well 
on the customer might also be men
tioned in this connection. The frank 
survey of these things is very import
ant, and, so far as the public is con
cerned, would do much to humanize 
the store.

Now that competition in the retail 
business has become so keen (keen 
enough to make even bankers lose 
sleep), the necessity for all the psy
chological insight possible becomes 
more and more apparent.

It is more than likely that the store 
that will survive is not the one that 
now has the largest commercial credit, 
but rather the one that has the largest 
imagination.

I am not thinking here of facile ad
vertisement writers or of deft window 
trimmers; I am thinking of that store 
which cultivates the most sympathetic 
insight into the customer’s mind.

Nothing can be substituted for this 
quality. It may be true that some 
goods sell themselves, and that some 
timid or fatigued people buy whatever 
is firmly handed to them, but in the 
long run productive sales are made 
only when an employe becomes a gen
uine host to the public, satisfying both 
its pocketbook and its dispositions, 
and enjoying the responsibility of his 
unique privilege. Robert C. Givler.

Sell Quality Merchandise.
Now-a-days the majority of the buy

ing public are seeking low-priced mer
chandise. In their search for inex
pensive articles they grab up inferior 
grades of goods. They consider it a 
saving to make the dollar buy as many 
things as possible regardless of qual
ity; so it is up to the dealer to show 
them that the buying of good grades 
of merchandise is to their advantage 
in the long run.

Quality goods should be openly dis
played in a manner that will attract 
the attention of customers. Often 
while waiting a moment or two for 
service they examine and become in
terested in goods which have been 
conveniently placed for their inspec
tion. Very frequently this leads to 
sales. They may even buy without 
further effort on the part of the sales
man.

Display tables should be well decor
ated. Goods should always be ar
ranged in a neat, orderly manner. This 
is absolutely necessary to show up the 
fineness of merchandise.

In the first place the salesman must 
have absolute confidence in what he 
has to sell. If he is convinced of a 
“better buy,” despite the higher cost, 
and speaks to his customer in a m at
ter-of-fact tone, without a trace of 
apology, he can generally sell. On the 
other hand, if he quotes the price in a 
way that sounds as if he himself thinks 
it too high, there is not much chance 
of his making a sale.

In our “sales talk” we can effectively 
refer to prominent customers who are 
using the quality goods we sell. This 
often is a great help, and an easy way 
to make a sale. Thousands of things 
are bought because “Mr. So and So” 
has one. Satisfied users of quality 
goods will always recommend “the 
better merchandise,” but they do not 
care to have their names associated 
with poor goods.

In selling quality merchandise we 
should urge customers to not only 
think about the first cost of things, but 
to figure how little an article costs by 
the week or by the year. This gen
erally leads them to realize the satis
faction to be gained by buying “the 
better grade.”

When we sell quality merchandise 
vve are protecting our permanency in 
business, and at the same time doing 
the public a great service.

M. O. Loftus.

Handicraft of Patchwork Sweeps the 
Country.

There passed away in the time of 
King Solomon an Egyptian queen who 
was so well beloved that her hand
maidens devoted many months to the 
making of a funeral tent that would 
befit her station. It was made of 
thousands of tiny pieces of gazelle hide, 
stitched together. Women have made 
patchwork from that day to this, the 
present “patchwork wave” sweeping 
the country being proof that the art 
loses none of its virtue with the pass
ing of time.

Down the ages women have satis
fied a desire for expression in creating 
patterns, and also meeting a need, in 
the patching and making of quilts. 
There hugs the ceiling to-day in many 
a cabin home in Missouri and the 
South a quilting frame that is a cen
tury or more old. It was customary 
in the early days to suspend it there 
when not in use and to let it down on 
the backs of four chairs when a quilt 
was ready for the frame.

The women in those days were in
tensely devout, expressing their love 
for the Bible in patterns called by such 
eloquent names as Heaven’s Gate, the 
Star of Jerusalem, Robbing Peter to
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Pay Paul and Tree of Paradise. The 
patches were made of cloth of their 
own spinning and weaving and colored 
with dyes made of herbs. The colors 
were never in the soft shades of to
day. Blue was an uncompromising 
blue, red was red and purple was 
purple. W ith patterns angular in out
line, these pioneers were the origin
ators of the futuristic in art and did 
not know it. The diamond, the shell 
and the rose were favorite patterns for 
quilting, and the quilting bee was an 
event that brought women with their 
babies and thimbles from miles around.

The Unknown holds no terrors for 
the deserving.

Humor is the best lubricant of life.

AN UNUSUAL COLLECTION SERVICE
We dig up your M r . S t o w e  says: We are on the square. S o  will you 

after you have used our service. No extra commissions, 
Attorneys fees, Listings fees or any other extras— 
Only one small service charge.

Give us a trial on some of your accounts now.

Merchants’ Creditors Association of U. S.
Suite 304, Ward Building. Battle Creek, Michigan

M ichigan Bell Telephone Co.

When You build or remodel
your home

O ne telephone does not suffice for the 
modern home; today the kitchen, bed
rooms and basement in many homes are 
being equipped with extensions.

Countless steps are saved by extension tele
phones and the cost is only 2y2 cents a day.



18 M I C H I G A N  T R A D E S M A N S e p te m b e r  25, 1929

. DRY GOODS
M ichigan R eta il D ry  G oods A sso c ia tio n . 

P re s id e n t—F. H . N issly , Y psilan ti.
F ir s t  V ic e -P re s id e n t — G. E . M artin , 

B en ton  H arb o r.
Second V ic e -P re s id e n t—D. M ih le th a le r. 

H a rb o r  B each .
S e c re ta ry -T re a s u re r  — J o h n  R ichey , 

C h a rlo tte .
M an ag e r—J a s o n  E . H am m o n d . L a n sin g .

Changes in the Season’s Coats.
It is now considered fashionable to 

wear a coat that harmonizes with 
rather than matches the frock. Ad
vance models of this style are being 
shown in shades of brown, from seal 
to butternut; castor, beige, amber, 
bottle green, plum, eggplant, purple 
and red, and in black, for which there 
is a great vogue in Paris and which 
promises to be equally fashionable on 
this side of the Atlantic.

In these more formal coats, how
ever elegant the model, there is no ap
pearance of overelaboration. They 
are all cut longer than the ordinary 
tailored or sports coat and the prin
cess model is easily the leader, through 
several other styles are shown. Some 
of these others are almost severe i:i 
their simplicity. The flare is intro
duced in various ways and the hemline 
rs scalloped or dropped at the back.

The Russian blouse effect, the Em 
pire waist, the bolero, tiers and flounc
es are shown in some new models. The 
bolero, in particular, appears in a 
luxurious coat of brown velvet. In 
this, two tiers follow the low dipping 
line of the bolero back, and, curving 
upward in front, disclose a circular 
flounce, which gives the flaring skirt
line. This model is made sumptuous 
with a voluminous collar and deep 
puffed sleeves of beaver fur.

It is in the softer, less tailored style 
of coat that new details are shown, for 
some couturiers are responding to  the 
demand for more elaboration. One 
designer presents a coat that fits the 
figure closely all the length of the 
back and is cut away to show a low- 
posed circular flounce in front. Fancy 
seams in diagonal lines define the hips 
and there is a high voluminous collar 
with a narrow shoulder cape attached. 
Other designers use straps of the fab- 

' ric stitched in simple geometric pat
terns on straight coats, and a few un
usual models have appeared with a flar
ing flounce with the fullness drawn all 
to one side, leaving the other side plain.

Amber Jewelry Gains in Vogue.
Amber is proving a stylish solution 

of the problem of what jewelry to 
wear with the new Autumn browns. 
No color presents such difficulties to 
the jeweler as does brown, whose 
sombre beauty absorbs the life from 
most other colors. Fortunately, gold 
comes in enough shades to insure one 
of pleasing tone to combine well with 
any nuance of brown that may be de
sired, but jewels are not so accom
modating in possessing chamelon-like 
qualities. Topaz is lovely, but lacks 
that element of novelty so essential to 
the success of a fad. Amber, while 
always admired and cherished, has not 
in a generation had the spotlight of 
fashion attention so focused upon it.

Amber, like gold, runs a whole 
gamut of shades and tones, from which 
almost any class of brown may be ef
fectively complemented. As it ages

amber grows darker, so that the real 
antique amber is almost like topaz if 
of the clear type, or like ancient bees
wax if it happened originally to be 
clouded. For the deep browns with a 
bit of red in them, such as partridge, 
witch brown and even morisand, this 
antique amber is adapted, or, better 
yet, Chinese red amber might be 
chosen, while the medium shades of 
German amber go well with the green 
browns, caramel, sable and prairie 
grass. The very light shades of amber, 
whether clear or clouded, share this 
faint tendency toward green, and 
therefore are also limited to the green 
browns.

Amber finds its best use in a bead 
of some sort, and the effort this sea
son is directed toward making that 
bead a new type. Either the crudely 
flattened, button-like beads in antique 
or, if in clear German amber, the 
rondel bead, a flat disk faceted or 
rounded at the edges, is considered the 
smartest at the moment. These same 
flat disks, as it happens, are made up 
in all kinds of material and strung to
gether to make one of the most popu
lar bracelets of the moment.

The Cat May Now Be Dry Cleaned.
New Yorkers seem to be divided in

to two classes—those who have pets 
and enjoy looking in the windows of 
pet shops for reasons of comparison, 
and those who have no pets and are 
deciding what to buy. A t all events, 
cats, dogs, birds, mice and monkeys 
never lack an audience.

People go to pet shops not only to 
buy pets, but to buy food for them 
and to obtain advice. The woman 
who buys a puppy at one of these 
shops goes back for advice at every 
unfavorable development in the ani
mal’s growth, so that the proprietor 
becomes a physician, and even a bank
er, advising his customer what to ask 
for the animal if she wants to sell and 
where to look for her market.

A by-product of the universal de
sire for pets is the “beauty shop” for 
dogs and cats. One may have the 
cat dry-cleaned for $3 by a process 
which, it is asserted, is not in the least 
injurious. Perhaps that is the correct 
way, for putting the cat in the bath
tub often seems to have a disastrous 
effect on its nervous system. In an
other shop, devoted solely to birds, 
one may find a remedy, if not a cure, 
for every bird ailment.

Smart Accessories.
The Chanel gauntlet glove is a 

startling novelty. Made in heavy kid, 
they are cut long enough to wrinkle 
freely over the wrist before the stiff 
gauntlet cuff begins. This cuff sup
plies the element of surprise, for it is 
made up of horizontal strips of leather, 
each about three-fourths of an inch 
wide and in six different but harmon
ious dull shades. There is also a stiff, 
narrow scarf shaped like and not much 
wider than a man’s necktie. This has 
two tones running through it, length
wise with borders at either end of the 
same width as the gauntlets on the 
gloves and bearing the same horizontal 
strips of blended color.

To wear with the short jacket suits 
there are many crisp collars and cuffs

sets of organdie. The collars are a t
tached to a sort of waistcoat in front, 
and the backs have but an elastic cas
ing to keep them in place. These sets 
come in white, ivory, peach, maize, 
green, orchid and blue. A few may 
be secured in the brown and gray 
shades.

Two-Tone Glassware Popular.
The use of contrasting colors in 

table glassware, in which crystal is 
combined with black, royal blue or 
green, is now being taken up in the 
Middle W est and in New England, 
according to manufacturers who have 
found the combination treatment popu
lar in the metropolitan district. Black 
and royal blue are said to be the most 
popular colors for use with the crystal. 
One manufacturer is now offering ivy 
balls of the popular color for table 
decorations. The balls are made with 
a small hole in the top and are intend
ed to be filled with water with sprigs 
of ivy inserted.

Package Novelties in Demand.
Boxes made to resemble miniature 

chests or tables and used as packages 
for men’s garters and arm bands are 
in demand for the holiday trade. The 
boxes find favor because they can be 
retained by consumers as handy re
ceptacles for collar buttons, cuff links 
and other dress accessories. Orders 
from Eastern bakeries for cardboard 
boxes in which sliced bread can be 
marketed are now being received. 
Business on such boxes has been con
fined to the W est for the last six 
months, but bakeries in Pennsylvania 
and New England are now beginning 
to take an interest in this method of 
marketing their products.

Note Mixed Trend in Furnishings.
Dickey bosom shirts are in active 

demand in men’s furnishings, favor 
for these types this Fall promising to 
be considerably larger than a year ago. 
In volume-selling merchandise, blue 
collar-attached and to-match styles re
tain leadership. Interest in polo shirts 
is now easing. Neckwear is doing well, 
particularly in blue shades, but a 
dearth of new patterns is commented 
upon by retailers. Business in men’s 
hats has not been developing as active
ly as was expected, a factor in this, at 
least locally, being the later date at 
which the Jewish holidays come this 
year.

O PE N  A
N E W  P R O F IT A B L E  

D E P A R T M E N T  
No Investment

If  you o p e ra te  a  r e ta i l  s to re , h e re  
is a n  ex c e lle n t o p p o rtu n ity  to  s e 
cu re  a  w ell se le c ted  s to c k  o f shoes 
a t  p o p u la r  p rices , a n d  a d a p te d  to  
fam ily  tra d e . P ro d u c t of re p u ta b le  
m a n u fa c tu re . W e e s ta b lish  r e ta i l  
p rices  a n d  m e rc h a n d ise  u n d e r  p r a c 
tic a l m o d e rn  p lan .

YOU R E C E IV E  CO M M ISSIO N S 
ON A L L  S A L E S . T h e  p ro position  
is open on ly  to  m e rc h a n ts  w ho do 
n o t c a r ry  fo o tw e a r  o f a n y  k 'n d  b u t 
w ho believe  th e y  could  sell a  f a ir  
vo lum e. F o r  fu ll p a r t ic u la rs  a d 
d re s s  B ox 1000, c /o  M ich igan  
T ra d e sm a n .

Do You 
Want Big 
Volume, New  
Customers,
Large Profits,
Brisk Future _
Business?
Or If You Want 
To Retire From 
Business
—Then You W ant a 
Jos. P. Lynch 10 Day 
Sale.

A  large im m ediate increase 
in sales, no drastic mark- 
downs, and hundreds of new  
customers at practically a 
normal advertising cost. 
That is what a Joseph P. 
Lynch 10 day sale can do  
for your store.
Furthermore —  a Jos. P. 
Lynch sale tones up store 
morale, and actually creates 
tremendous good w ill which  
results in larger future busi
ness.
May w e furnish definite, con
vincing proof of how. the 
Jos. P. Lynch 10 day sale 
achieves success in any store, 
large or small, regardless of 
where located, or local busi
ness conditions? W rite to 
day For Full Details. There 
is no obligation.

Nationally known merchan
dising expert, w hose origin
al, dignified and high class 
sales m ethods have w on the 
endorsem ent o f hundreds of 
leading stores from coast to 
coast. .

The
JOSEPH P. LYNCH 

SALES CO.
3rd Floor Home State Bank 

Bldg.
GRAND RAPIDS, MICH.
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SHOE MARKET
M ichigan  R eta il Shoe D ea le rs  A ssocia tion  

. P re s id e n t—E lw yn  P ond.
V c e -P re s id e n t—J . E. W ilson.
S e c re ta ry — E. H . D avis.
T re a s u re r—Jo e  H . B u rto n .
A sst. S e c 'y -T re a s .—O. R. Jen k in s . 
A ssocia tion  B u s in ess  Office. 907 T ra n s 

p o rta tio n  B ldg.. D e tro it.

Did You Know This?
Anything that makes it more diffi

cult for people to get into your store 
cuts down your sales possibilities. Ex
perts on store layout have found by 
actual check that even a single step 
leading from the sidewalk level to the 
store door will deter many window 
shoppers from coming inside.

The average person stops in front 
of a window because something has 
caught his eye in passing. Having 
stopped he sees other things and keeps 
moving along in front of the window. 
If the store front is the average mod
ern type with a center door set back 
several feet, the window shopper 
keeps moving along looking at the dis
play until he finds himself right in 
front of the door. If he has seen 
something interesting he probably 
steps inside, and the window has 
served its purpose.

But if he has to step up a step to 
keep following the window around to
ward the door then he will probably 
walk straight along the sidewalk to 
the window on the other side, and the 
store has lost a possible prospect.

Far fetched? Not a bit of it. The 
test has been made with identical dis
plays in the two types of windows and 
actual count shows that the street level 
store draws a considerably larger per
centage of window shoppers inside. 
The chain stores all know this. You’ll 
not find a chain store with steps if 
there is any possible way of altering 
the front to make them unnecessary. 
Often a slight incline will make a step 
unnecessary, and this is often re
sorted to.

And here’s another little mistake in 
store arrangement we often see, that 
the chain stores with their scientific 
study of store layout have discovered. 
Recently we have seen several stores 
with a display case inside the door, 
but directly in front of it, so that the 
whole store interior is not visible. 
This often deters possible customers 
from coming in.

The best possible arrangement for 
the average store is a broad aisle lead
ing from the door. This is more in
viting, and it gives the possible cus
tomer more of an invitation to step 
inside than the case, no matter how 
attractive, that shuts off his view of 
what is inside.

There are any number of these little 
points of store arrangement that make 
an actual difference in a store’s sales.

Hosiery Campaign Succeeded.
If you had to sell 1,588 pairs of a 

new line of hosiery in seven days how 
would you go about it?

The hosiery department of the Guar
antee Shoe Co., of Birmingham, Ala., 
was introducing a new line of hosiery 
in its department. The store wanted 
to break all records and to let the 
whole town know it was selling that 
particular line of goods. And so the 
officials of the store got together and 
mapped out a plan.

They decided they would put it over 
big. There would be no half way do
ing things on this! And so they did it.

Here are some of the results they 
got from the introduction sale of a new 
line. One clerk sold 240 pairs in one 
week, a book-keeper, whose business 
was not selling hosiery, sold 158 pairs, 
and even the advertising manager sold 
36 pairs. All this in one week. The 
second day of the introduction sale, 
which was to last one week, the store 
had to re-order by wire. The output 
was so great.

The method the store used was 
simple enough. It was merely the way 
it was managed. Every employe in 
the store was put to work selling. Two 
teams were made up from the em
ployes and every chance they got they 
introduced this new line of goods.

The book-keeper mentioned above 
was set to work calling up friends and 
telling them the store was introducing 
a new line of hosiery and that a con
test was on among the employes of the 
store. She talked about the hosiery 
at luncheons, parties and every chance 
she got. Result was she sold 158 pairs 
when she was not even a saleswoman 
in the store..

The manager of the department her
self sold 240 pairs in the one week.

The teams were working against 
each other and striving to beat sixty 
to finish ahead of the other.

Boy’s Birthdays Important Events.
Boys, and boys’ birthdays, are im

portant to the Boldrick Shoe Co., 946 
Fifth street, San Diego, Cal., accord
ing to J. E. Boldrick.

“We have always tried to reach the 
boys in our advertising for we are con
scious of the influence of boys over 
fathers and mothers—their friendship 
is worth cultivating. I have a boy 
myself and I know how I feel about 
it, so why should other fathers of boys 
be so different? They are not.

“One thing we tried that worked out 
well was awarding a watch retailing at 
$2.50 with every twenty dollar pur
chase. Now this watch was the kind 
of a watch that would please a boy, 
not disappoint him; it would run and 
keep time in an acceptable manner for 
a year or two years.

“Right here let me say that I have 
always believed the awarding of cheap 
presents brings more grief than any
thing else; I know how my boy feels 
when he is given something that soon 
goes to pieces or fails to function. He 
doesn’t like it. W hy should other 
boys be different? They are not!

“Now this birthday business: that 
has brought us many enthusiastic and 
bright-eyed young friends. W e use 
various means of learning when birth
day anniversaries occur. Asking di
rectly is a good plan and offends no
body.

usually wolf or fox. The suits are 
said to be particularly attractive when 
worn with metallic blouses, thus ef
fecting an ensemble. Tweed suits, 
principally for sport wear, continue to 
meet a call in the lower price ranges. 
These are mostly cut on quite strictly 
tailored lines, and lack the expensive 
trimming of the higher-priced gar
ments.

Believe me when I tell you that 
thrift of time will repay you in after 
life with a usury of profit beyond your 
most sanguine dreams; and that waste 
of it will make you dwindle alike in 
intellectual and moral stature beyond 
your darkest reckonings.

Each daybreak helps to make or 
break you.

M ichigan Shoe D ealers
M U T U A L  FIRE IN SU R A N C E  CO.

M u t u a l  P r o g r e s s  
C a sh  A ssets

1912________________________ $ 460.29
1917______________________  7,191.96
1922 ________________________  85,712.11
1927 ________________________  151,393.18
1929 ________________________  200,661.17

M eanwhile, w e have paid  back  to our Policy H olders, 
in U nabsorbed  Prem ium s,

$ 3 8 0 , 8 1 7 . 9 1

fo r
In fo rm a tio n  w r ite  to

L. H . B A K ER , Secretary-Treasurer
L A N SIN G , M IC H IG A N

FA ST SELLING IONIA FLOWER PO TtS  
Fancy, Plain or Assorted.

If  we send you this crate of quick sellers we will sell
you more.

36 — 4 in. pots and saucers @ 2j4c $ .90
36 — 5 in. pots and saucers @ 5c 1.80
24 — 6 in. pots and saucers @ 7c 1.68
12 — 7 in. pots and saucers @ llc  1.32
6 — 8 in. pots and saucers @16c .96

Total n e t _____________ $6.66

You can double or treble your money on this assortment.
IO N IA  P O T T E R Y  COMPANY 

I o n i a , M i c h i g a n

Velvet Suit Demand Gaining.
One of the week’s interesting de

velopments in the women’s ready-to- 
wear trade is the greater call received 
for velvet suits in misses’s sizes. The 
skirts of these suits are quite long, and 
the coats are also longer than were 
seen last season. Most of them are 
made with large pouch collars of fur,

ASSOCIATED TRUCK LINES
T he O utstanding  F reight T ranspo rta tion  Line 

of W estern  M ichigan.
State Regulation means Complete Protection.

ASSOCIATED TRUCK LINES
P h o n e  93401 108 M a rk e t A v.. G ran d  R ap id s, M ich.
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Somewhat Dry Statistics on Somewhat 
Dry Economics.

To write of our dry land is a ven
turesome, touchy undertaking, so at 
the outset I promise that my com
ments are from the standpoint purely 
of economics, clearly, solely and ex
clusively from the outlook of what 
practical changes have been brought 
about for the better by our much- 
discussed eighteenth amendment. I 
quote an editorial from the New7 York 
Times:

“ It was bound to come—the true ex
planation of the $100,000,000,000 of 
life insurance now in force in the 
United States. The source is Dr. 
Cherrington, general secretary of the 
World League Against Alcoholism. To 
him it is self-evident that the prem
iums on the great mass of life insur
ance are paid by a considerable por
tion of the Nation’s former annual 
drink bill of approximately $3,000,000,- 
000.

“Fortunatus's purse, it is now evi
dent. must have been the product of a 
Volstead revolution similar to our own. 
In' no other way can we account for 
the fact that, no matter how much you 
took out. there was always a piece of 
money in the purse. Consider this 
former United States drink bill of ap
proximately $3,000,000,000. Out of 
that sum, once so foolishly spent, we 
now save enough to spend about $3,- 
000,000,000 per year on insurance 
premiums, $4,000,000,000 a year on au
tomobiles, $2,000,000,000 a year on 
movies, $3,000,000,000 a year on in
creased savings bank deposits, $2,000,- 
000.000 a year on increased building 
loans, $2,000,000,000 a year on college 
endowments, $10,000,000,000 a year for 
reconstruction loans to Europe and ad
ditional tens of billions on good roads, 
public high schools and golf links.”

“That unquestionably is the most 
serious indictment of the pre-prohibi
tion situation. The Nation spent on 
drink the sum -of $3,000,000,000 a year, 
which if turned to better uses would 
have automatically become about $25,- 
000,000,000.”

So the Times has its little joke, but, 
in fact, all it caustically alleges in sar
casm is true. Nay, the Times has not 
told the half of it, for it entirely omits 
to mention the grocer, the butcher, the 
baker, the clothier, the dry goods mer
chant, the hardware dealer, the dentist, 
the doctor and all the hundreds of 
other plain, homely folks whose activi
ties touch the home so intimately and 
with such beneficence, every mother’s 
son of whom to-day gets untold dol
lars which went for drink in the “good 
old times.”

Is it possible that the Times has un
wittingly uttered facts where it planned 
to write only burlesque? To my mind 
it has come pretty near the truth—if

not actually stated truth—along its 
entire line of argument. For support
ing instance, let us consider the wire 
drawing plant of the Bethlehem Steel 
Corporation, in Johnstown, Pennsyl
vania, because that plant evinces typi
cal past and present conditions in 
American industry.

I had never seen wire drawn, so 
when in Johnstown I got permission 
to go through it. There I saw 2% 
inch iron bars 21 feet long heated to 
what is known as “cherry red” in a 
furnace so hot that the whole body of 
the metal was a uniform white heat as 
it was drawn from the fire. Those 
bars were then run through a series 
of rolls which successively reduced 
them to an inch, inch, half inch and 
so on down to a rod, imperfectly 
rounded, of about H  inch.

At every step of the reduction 
process the rolls and rods were doused 
with cold running water to keep the 
rolls cool enough for their work. This 
made a hissing and splashing which 
it was dangerous to approach, the 
latent heat being still so great at the 
last roll that the iron was yet dark red.

We moved on to the drawing ma
chines. each in charge of a man who 
handled one machine drawing wire of 
a given gauge. One thing struck me 
was that these men were white and 
black, working side by side, indiscrim
inately and without consciousness of 
difference. Another was the clear-eyed 
certainty of their movements. Look
ing back mentally on old time condi
tions, I asked my guide about acci
dents, sobriety and lost time. I also 
noted that guide.

He was a quiet fellow7, but careful 
of every move I made—right on the 
job, alert, active, efficient clear 
through. He was not more to look at 
than any old-time blue trousered work
man—looked at casually, that is. If 
one looked closely, as I now did, he 
was plainly a man of distinct, well- 
developed character.

Accidents? They had not had a 
lost-time accident in all that great 
works, where wire entanglements ap
peared at every turn, in 271 days; and 
before that they had run through 320 
days without lost time. As for a fatal 
accident—such had not occurred in 
years; not, “in fact, since prohibition 
had come in.”

“Lost time” accidents, please note, 
caused by liquor, are collateral expens
es. Time thus lost means wages lost, 
income lost, labor lost. Consider, then, 
the doctors’ bills, hospital expenses, 
medicines. Figure the long weeks of 
no income at all for the family.

W ith that I gave him a lead on 
drink and he opened up freely. Why, 
in ’the old days accidents were frequent. 
Also every Monday he had been com
pelled to turn men away, sending them 
home to sober up before putting them 
into contact with those whirling ma
chines. Only a small percentage had 
been prepared to work on Mondays.

So if we look closely, we shall find 
that the $3,000,000,000 direct cost of 
drink was in fact its smallest cost. 
There was the family to which the 
man contributes virtually nothing ex
cept regular additions. There was the 

(Continued on page 31)

A NEW DEMAND FOR YEAST
Yeast-for-Health is known to almost everyone through the extensive 
Fleischmann advertising.
Now a recent discovery which adds vitamin D, the “sunshine” vitamin 
to this familiar health food, will be featured in a new advertising cam
paign and a nationwide Radio campaign. These cakes contain as much 
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Egg Producers Suffer Because of Dry 
Summer.

The consumer’s outlook for cheap 
eggs next winter has been radically 
upset by the weather, in the opinion 
of Dr. M. A. Jull, of Washington, 
senior poultry man in the United States 
Department of Agriculture, who has 
been in conference at the M. S. C. 
with members of the Michigan State 
College poultry department on various 
problems of the industry.

Conditions within the industry have 
changed abruptly within the last five 
months. Early last spring the outlook 
was for a large egg crop and a heavier 
fall and winter egg production as a 
result of a 10 per cent, increase in the 
number of chickens on farms.

But the longest drought in the his
tory of the Nation has stepped in to 
change the economic picture. Dr. Jull 
fears that a short corn crop in the Na- 
tion-at-large will cause farmers to 
liquidate their flocks. Fewer hens and 
pullets will be retained, and the pro
duction of fresh eggs will be reduced 
proportionately.

Should the high cost of iced result 
in many forced sales of poultry, Dr. 
Jull believes egg prices may be ex
pected to remain relatively high for the 
next eight to twelve months. The 
market is in a very strong statistical 
position at present as cold storage 
holdings are more than 1,000,000 cases 
short of stocks in the coolers a year 
ago.

Poultry prices may be expected to 
temporarily react to the heavier offer
ings next fall, but Dr. Jull anticipates 
a sharp recovery as farmers’ efforts to 
liquidate their flocks subside.

The Making of Vienna Sausage.
The ingredients are veal and pork; 

the proportions vary with the season; 
for winter sausage 15 pounds of pork 
to 5 pounds of veal; for summer, re
verse these figures, 15 pounds of veal 
and 5 pounds of pork. The veal should 
be lean from neck or leg, and the pork 
should be streak and from a young 
animal. One or two days before chop
ping the meat should be cut into pieces 
about one-quarter inch cube and cured 
with one pound of salt, one-half ounce 
saltpeter and one ounce white sugar. 
The brine should be well-rubbed in 
and the meat should then be kept from 
the air as much as possible. The veal 
should first be chopped very fine, the 
pork not so fine. To the 20 pounds of 
meat add 1^2 pounds white pepper, Vt. 
ounce finely ground coranders, one 
stick of garlic and two eschalots grat
ed. Mix all well with the meat. Now 
add 2 or 3 pounds newly killed meat, 
and stir well for half an hour, adding 
water occasionally. Fill into not too 
narrow skins and hang on sticks to 
get dried. W hen smoking be careful 
that the skin does not get hard. The 
sawdust for smoking must be in a per
fect glow when the sausages are hung 
up and the room should be at 133 de

grees Fahrenheit. They should hang 
about 25 minutes and be of a chestnut 
color. W hen smoked, they should be 
placed in hot water and stirred. W hen 
they rise to the top of the water, they 
are ready and should be taken out and 
hung on white sticks.

Makes Plea For Use of Cheap Meat 
Cuts.

The cheaper cuts of meat, according 
to Dr. Shirley W. Wynne, Commis
sioner of Health for New York City, 
when properly cooked with vegetables, 
are better than a diet of steaks and 
chops. Simple and inexpensive food, 
plus real cooking—not the last minute 
hurling together of edibles at the end 
of a matinee—can be not only nutri
tious and healthful, but delicious, the 
commissioner said.

Among the other requisites of a sat
isfactory diet, said Wynne, is variety.

Predicts Onion Shortage.
Frederick C. Valera, a visitor in New 

York from Teneriffe, Canary Islands, 
off the W est coast of Africa, says there 
will be a world shortage of onions in 
1930, with consequent higher prices. 
Mr. Valera has been established in the 
seed trade for many years and has sup
plied dealers all over the United States 
with the onion seed that is used to 
raise the Bermuda onion in Texas, 
California, Georgia, Illinois and else
where. The crop of this particular 
onion seed was this year curtailed to 
a considerable extent, he told the 
Journal of Commerce, because of pro
longed drouth and other unfavorable 
circumstances.

Vacation Thoughts.
Perhaps the greatest consolation 

after a vacation, as you sadly gaze up
on your depleted bank roll, is that you 
at least know where to stay away from 
next time.

The way things are being speeded 
up in this country, it won’t be long 
until you can take a two weeks’ vaca
tion in four days.

An exclusive resort is one where the 
prices are as high as the noses.

The beauty about the vacation sea
son is that if you don’t  pay your bills 
your creditors think it is because you 
are away on your vacation.

Salt Keeps Blocks Clean.
Once or twice a week cover your 

meat blocks with salt and let them 
stand over night. This draws out the 
grease that may have penetrated the 
wood and will serve to keep the block 
clean and sweet. Ordinary salt should 
be used. A pound or two to the block 
is enough. The salt may be saved and 
used over and over again as long as it 
stays clean and absorbent. Keep your 
salt in a closed receptacle, and it 
should last about three months.

Another generation is rapidly grow
ing up to whom war is becoming a 
romantic episode once more, and I 
fear that many of the amusement films 
are helping to create that impression. 
It is for those w’hose memories are not 
yet shortened to work strenuously in 
a few years that yet remain to us to 
banish the unspeakable horror of war 
from international possibilities.
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Suggestions in Regard To the Furnace 
Business.

W ith the steadily increasing popu
larity of central heating, hardware 
dealers have found it advantageous to 
give more attention to the furnace 
business. Where, twenty years ago, 
furnaces were few and far between, 
now a large proportion of new homes 
install them at the outset; and quite 
frequently they are installed when old 
residences are remodeled.

A great handicap of the furnace 
business has been the demand for 
cheapness and the tendency.to cater to 
it by low priced heating systems that 
are inefficient and that do not give 
satisfactory service. W arm air heat
ing has suffered from too many cheap, 
inefficient and unsatisfactory jobs. The 
dealer who takes up furnace work is 
well advised to feature quality rather 
than price.

In doing so, it is important for him 
to be a thorough master of the subject 
of central heating. It is not enough 
to know that a low priced, skimped 
job is going to be unsatisfactory, and 
that a good job can’t be got at a low 
price. The dealer must be salesman 
enough to prove this to his furnace 
prospect; and to prove his case he 
must be master of every detail, and 
able to present his case in convincing 
form.

Of course the dealer’s satisfied cus
tomers are his best advertisement. But 
before he can satisfy customers, he 
must do the right kind of work. He 
should handle a good, dependable fur
nace. Then he should have capable 
men to look after the installation, and 
should check over their work to see 
that it is in accordance with sound 
theory and good furnace practice. 
Often an A-l furnace is spoiled by 
poor and inefficient installation.

To make a success of the furnace 
business, the dealer must work for the 
long future, even if he has to sacri
fice some immediate sales. A great 
deal of educational work along proper 
lines is required. This work is neces
sary among owners, builders and even 
some architects to eradicate some false 
ideas prevailing on the subject of fur
nace installation, and to show the vital 
need of providing for furnace pipes 
and risers of ample size and proper 
shape. It is necessary also to impress 
on every prospect that the comfort of 
the home for half the year depends on 
heating: hence the planning of the 
heating system is second in importance 
only to the planning of the house itself. 
It is, in fact, of such importance that 
the house plans must be changed, if 
necessary, to make the heating efficient 
and economical.

The question of costs is important. 
Here, guess-work is undesirable. You 
may guess too high, and lose a sale; 
you may guess too low, and lose money 
on the job.

There is more money and better 
reputation for the dealer in the sale 
of a good furnace than in the sale of 
a cheap furnace. In the latter case,

you are selling a furnace that will pre
vent you from making future sales, 
once its performance is known. In the 
first case, you are selling a furnace 
that will help you, year after year, to 
secure additional sales.

According to one experienced fur
nace man, satisfactory work depends, 
not merely on a good furnace and a 
good installation in the first instance, 
but on a good follow-up. He says:

“There is one class of trouble that 
comes to pretty near everyone in the 
heating business, and that is complaints 
from users of apparatus that has been 
installed in the summer months, and 
which for one reason or another has 
not been got down to working condi
tions. I don’t refer to the low price 
job, or the skimped job, but to the 
well-laid-out heating plant, be it warm 
air, or hot water or steam.

“No matter how well a heating plant 
is laid out or how well the work may 
have been executed, there is apt to be 
complaint of some kind or other from 
the new user. Especially so if the 
user is not entirely familiar with the 
particular form of heating or type of 
apparatus. Everything may be left m 
the best of order, and good and suffi
cient directions for operating the heat
ing system may have been posted on 
the wall, but for all that, if the user 
is not of a mechanical turn of mind, 
some trouble is likely to crop up.

“There is no better plan for the 
heating man than to ask his customers 
to notify him when they are going to 
start using the furnace. Then let him 
be on hand, start the apparatus, and 
goive personal instructions as to opera
tion, and clearly answer all questions 
that may occur to the user.

“This procedure has a double effect. 
It demonstrates to the user that the 
dealer has a personal interest in the 
satisfactory working of the furnace. 
The user appreciates that. At the same 
time, the dealer has the chance to 
satisfy himself that the plant is in 
proper working order, and the chance 
to show the customer just how to use 
it—and to see that the customer under
stands thoroughly.

“With the average well constructed 
heating plant, the principal causes of 
trouble are poor drafts and bad man
agement. Even where the draft is all 
that could be reasonably expected, the 
heating man is likely to be called in.

“One of the first complaints heard 
early in the season is that a fire can’t 
be started in the furnace without fill
ing the cellar with smoke. Maybe the 
damper in the smoke pipe is closed 
tight, or perhaps there are two damp
ers in the smoke pipe and the user has 
taken notice of only one. It is usually 
the custom for the manufacturer to 
provide a damper in the collar of the 
smoke outlet, and the furnace man or 
fitter puts another—a turn d a m p e r-  
in the smoke pipe two or four feet 
from the outlet. The furnace may 
have a dust damper between the com
bustion chamber and the ash pit, and 
this damper may have been left open. 
There may be a clean-out at the base 
of the chimney, and this may have 
been left off.

Or possibly the user has never had 
the care of a furnace before and does
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not understand the proper way to 
start a fire. He may go to work and 
put in plenty of the best kindling and 
then leave the draft doors at the bot
tom open entirely too wide, thus caus
ing the furnace to emit volumes of 
smoke. Or he may load the fire box 
with coal long before the kindling has 
become thoroughly ignited, causing 
the fire to be smothered and eventual
ly to go out entirely. The furnace 
may be one of the indirect type with 
a direct damper and this direct damper 
has not been open. If the heater is of 
the indirect type there may be one or 
more clean-out doors carelessly left 
open.

“Another cause of complaint con
cerns too much heat in the early fall 
when only a small amount of heat is 
needed. This complaint is more likely 
to occur where the heating apparatus 
is fully equal to the needs at all sea
sons of the year. That is, it has been 
put in of full and ample capacity and 
needs to be held in reasonable check 
when the weather outside is moderate. 
Overheating is likely to occur from 
shaking the grates too much. It is 
quite easy to explain that the more the 
ashes are allowed to accumulate on top 
of the grates (not beneath) the less 
is the draft that can pass through, and 
consequently the less heat will be had 
and the less fuel consumed.

“It is a good rule to keep the fuel 
up to the bottom of the feed door and 
shake the grates according to the 
amount of heat required. The clearer 
the fire is kept the greater should be 
the heat, and the more the ashes are 
allowed to accumulate in the fire box, 
the less will be the heat. The fre
quency with which the grates are 
shaken or agitated is one of the best 
means of controlling the heat and at 
the same time regulating the fuel con
sumption according to weather con
ditions.

“The quantity and size of coal used 
is the last item with which to find 
fault. It is always best to be sure that 
all other possible causes of trouble 
have been eliminated. W hen equip
ment has been built adapted to any 
given class of fuel, it wi{J generally 
give good average results with most 
of the fuel of that class.

“As a possible means of regulation 
comes the setting of the damper in 
the smoke pipe. The more this damp
er is turned to the closed position, the 
less the volume of gases carried to the 
chimney; and vice versa. Just when* 
the- damper should set is a matter to be 
determined by trial and experience in 
the individual case, as the velocity and 
intensity of the draft will vary more 
or less with every chimney.

“Another complaint is heard aboui 
the time of the first real cold snap— 
not enough heat. You may find the 
fire in about the same condition you 
would expect for the most moderate 
weather or perhaps in poorer condition. 
You open the feeder door, look into 
the fire box, and see what appears to 
be a good deep fire. Then you open 
the ash pit doors and look underneath 
the grates and there is not a particle 
of glow to be seen. You shake the 
grates to get the fire clear to the grates 
and find you haven’t enough left to

start a fire with. There is only one 
thing to do in such a case: put on the 
drafts, get the remaining coal glowing, 
and gradually add fresh coal until you 
bring the fuel to  its proper height.

“I had occasion once to look into a 
complaint where the user claimed that 
even in moderate weather he could not 
get sufficient heat. Investigation 
showed the fire was just what I have 
described. I examined the furnace 
about 9 a. m. Little or no heat was 
coming from it. The owner was sure 
it wasn’t large enough to do the work. 
He said he had burned lots of coal 
and was not afraid to burn it if he 
got results. He’d been operating right 
along with a shallow fire.

“From the feeder door the fire he 
had in the furnace looked all right. 
Shaken down, there were hardly suf
ficient coals to start a fire. The fire 
box was gradually filled. After the 
fire was fairly going the draft doors 
were closed and the damper in the 
smoke pipe closed nearly two-thirds. 
This took an hour’s time. I told the 
owner to leave it in that condition and 
I’d inspect it at 2 p. m. H e declared 
he had no faith in that kind of fire. 
It would eat up more coal than he 
cared to buy: by 2 o’clock it would be 
entirely burned out.

“At 2 o’clock that fire was in good 
condition, had not burned too freely, 
the house was warm all over from top 
to bottom, and when I asked the owner 
what he thought of the furnace, he 
simply said, ‘W hy didn’t you show me 
all this before?’

“So it pays to show the customer 
at the start; or if you don’t get the 
chance, take time to show him when 
the first complaint comes in.”

Victor Lauriston.

Floor Covering Market Active.
Business in the floor coverings m ar

ket continues brisk at the present time 
with the interest of manufacturers be
ing given over largely to the new 
styles for the coming Spring openings. 
The number of buyers in the New 
York market last week was above 
normal and all were looking for de
sirable merchandise for spot delivery. 
They report small stocks in their 
stores and good business. Sales of 
axminsters in both carpets and rugs 
continue to lead at present, with vel
vets and washed wiltons in the next 
position. Reports that axminsters will 
be advanced from 3 to 5 per cent, in 
price continued in the market yester
day.

Men’s Robes Active For Holidays.
Robes and lounge suits promise to 

be big items for the men’s wear holi
day trade. Orders for the merchan
dise in excess of last year are reported 
by manufacturers generally. Brocade 
materials are featured in the silk robes, 
which have shawl collars in self trim 
and sashes supplanting the cords for
merly used. Solid colors are stressed. 
Flannel robes are in good call in two- 
tone, double-breasted styles, with the 
brighter shades accorded preference. 
Lounge suits have gained in import
ance and are now being offered in en
sembles containing a robe which 
matches the suit.

Evolution usually is better than 
revolution.

C apital and  Surplus $ 7 5 0 ,0 0 0 .0 0  
O n e o f  tw o  n a tion a l banks in  

G rand Rapids.
M em ber o f  the Federal R eserve  

System .

President, Gen. John H. Schouten 
Vice President and Cashier,

Ned B. A  Isover 
Assistant Cashier, Fred H. Travis

Sand Lime Brick
N o th in g  a i  D urab le  

N o th in g  a s  F irep ro o f 
M akes S tru c tu r e  B e a u tifu l 

No P a in t in g  
N o C o s t fo r  R e p a irs  

F ire  P roo f W e a th e r  P roo f 
W a rm  in W in te r—Cool In S u m m e r

Brick is Everlasting
GRANDE BRICK CO.

Grand Rapids. 
SAGINAW BRICK CO. 

Saginaw.
___________________

I. Van Westenbrugge
Grand Rapids - Muskegon

(S E R V IC E  D IS T R IB U T O R )

Nucoa
KRAFT«^»CHEESE

All v a r ie tie s , b u lk  a n d  p a c k a g e  cheese

“ Best Foods“
Salad Dressings

Fanning’s
Bread and Butter Pickles

Alpha Butter
T E N  B R U IN 'S  H O R S E  RA D ISH  an d  

M U STA RD
O T H E R  S P E C I A L T I E S

GRAND RAPIDS SCALE 
CO.

Sales Agency Fairbanks Scales.
Repairing. Installing.

652 F o u r th  S t., G ra n d  R ap id s. M ich.

G E O .  B .  R E A D E R
W ho lesa le  D ealer in

Lake, Ocean, Salt and 
Smoked Fish

1046-1048 O tta w a  A ve., N ., T e l. 93569 
G RA N D  R A PID S , M ICH.

Link, Petter &. Company
( Incorporated  )

Investment Bankers
7th FLOOR, MICHIOAN TRUST BUILDING 

GRAND RAPIDS. MICHIGAN

When you want good cheese
A SK  FOR

KRAFTCKXHEESE

M em ber M ich ig an  T o u r is t  an d  
R eso rt A ssocia tion .

QUAKER RESTAURANT
T H E  HOM E O F P U R E  FOOD 

318 M onroe Ave
G rand  R ap id s  M ichigan

EW  ER A
L IF E  A SSO C IA T IO N

G ra n d  R ap id s.
SO U N D  C O M PA N Y . SO U N D LY  
M A N A G ED  BY  SO U N D  M EN.

F R I G I D A I R E
ELECTRIC REFRIGERATING SYTEMS 

PRODUCT OF GENERAL MOTORS

For M arkets,\Qroceries and 
Homes

Does an extra mans work 

N o more putting up ice

A small down payment puts this 
equipment in for you

F. C. M A T T H E W S 
& C O .

I l l  PEARL ST. N. W 

Phone 9-3249 i 
I

•—  K

P h o n e  61366
JOHN L. LYNCH SALES CO.

S P E C IA L  S A L E  E X P E R T S  
E x p e rt A d v e rtis in g  

E x p e rt M rech an d ltln g  
209-210-211 M u rra y  B ldg.

G R A N D  R A P ID S , M ICHIG A N  I

FOR SALE
Prosperous furnace business in 
Grand Rapids, centrally located, 
with two exclusive Grand Rap
ids sales contracts of the best 
furnaces in this country. Can 
be bought at inventory, on terms 
if desired.

Address G. R. care Michigan 
Tradesman.
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HOTEL DEPARTMENT
Michigan Hotel Meeting an Outstand

ing Success.
The annual meeting of the Michigan 

Hotel Association was held at the 
Hotel Bancroft, Saginaw, last Friday 
and Saturday, Sept. 13 and 14.

Hotel men from all parts of the 
State arrived via train and auto on 
Friday morning and Friday afternoon. 
The executive meeting was held 
Thursday evening. The most impor
tant legislation by the council was the 
raising of the dues from ten cents per 
room to twenty cents per room, subject 
to the approval of the convention. This 
approval was given in a whole-hearted 
manner after members of Executive 
Council outlined the needs of the as
sociation and the plans for expansion 
of benefits that the members will se
cure from the increased revenue that 
will be realized.

The first session was called to or
der by President Hollister Friday 
morning sharply at 10 a. m. The 
President introduced the Honorable A. 
W. Tausand, Mayor of the city of 
Saginaw, who made a most sincere ad
dress of welcome. Charles H. Steven
son of Detroit made a very gracious 
reply to the mayor’s welcome. The 
roll call was the next order of business 
and each one in attendance rose and 
announced his name, his city and the 
name of his hotel.

After the president had appointed 
the nominating and resolution com
mittees, he made the President’s an
nual address. President Hollister was 
very brief in his address, simply thank
ing the members for their splendid 
co-operation. President Henry Hol
lister’s administration needs no ex
planation or defence; the work done 
during the past year speaks for itself. 
His speech was short but typical of 
his administration, for he doesn't say 
much but he gets a great deal done.

Secretary Ernest H. Piper, of De
troit, President-elect, reported upon 
the activities of the association during 
the past year. According to the Sec
retary’s report the members received 
during the past fiscal year 4,700 gen
eral bulletin letters. The association 
made a successful effort to bring the 
activities of the American Hotel As
sociation closer to the individual mem
bers. He announced that at the pres
ent time the membership numbered 
307 hotels. Another detail given a 
great deal of attention by the Secre
tary’s office was co-operation with the 
management of the Hotel Red Book 
to assure proper listings in the official 
guide for every hotel in the State.

Treasurer Fred Doherty of Clair, 
reported that the treasury was in a 
healthy condition, with a comfortable 
balance on hand. A most interesting 
high light of the Treasurer’s report 
was the fact that although the asso
ciation had done much to help estab
lish the course in Hotel Training at 
Michigan State College all of this 

activity cost the association but $140.16.
John A. Anderson, of Port Huron, 

chairman of the Auditing Committee, 
reported that the Treasurer’s report 
was found correct in every detail.

Charles H. Stevenson, of Detroit, 
chairman of the Executive Council, 
reported that during the past year the 
council held four meetings which were 
splendidly attended by the members of 
the Executive Council. In his report 
the chairman announced the action of 
the council regarding the increased 
dues. After a thorough discussion and 
explanation, the measure was passed 
overwhelmingly.

Chairman W ard James, Detroit, of 
the Membership Committee, reported 
an increased membership with first 
class material. During the year forty 
new members affiliated themselves 
with the association. Mr. James in 
his report praised the activities of the 
thirteen District Vice Presidents for 
the splendid manner in which they 
handled their duties.

W alter Hodges, Kalamazoo, mem
ber of the Executive Council of the 
American Hotel Assciation from 
Michigan, made his report to the con
vention. In his report Mr. Hodges 
outlined very thoroughly the work of 
the A. H. A. and praised the splendid 
work done by the illustrious president 
of that association, Thomas D. Green. 
The report covers in a masterly man
ner the genuine benefits of being af
filiated with the National Association.

After Mr. Hodges’ report the mem
bers and their ladies were the guests 
of the Bancroft Hotel Co. at a most 
beautiful buffet luncheon. The table 
was artistically arranged with good 
things to eat. After the luncheon, the 
party boarded busses and were taken to 
visit the Baker Perkins Co. factory. 
This factory is the largest plant in 
the world making bakery equipment. 
The writer saw so many different 
things he knew nothing about that we 
are going to ask you to pardon us for 
not describing this tour of the factory. 
We are afraid that we will have to 
leave this to John Willy of the Hotel 
Monthly or some one else more tech
nically minded than are we.

The second session, which was held 
Friday afternoon following the factory 
inspection trip, was given over very 
largely to the educational part of the 
work. H. William Klare, in charge 
of the educational wrork, was unable 
to attend the meeting so his right hand 
“man,” Miss Ruth Mary Myhan, South 
Haven, very ably reported the work 
of the course at Michigan State Col
lege. Miss Myhan told of the very 
successful short course held at the 
college last April and which was de
scribed in this publication. Professor
B. R. Proulx, of the college, spoke on 
the subjejct of “W hat the State Col
lege Has to Offer the Student and the 
Operator.” Professor Proulx, who 
acted as Dean of the course for the 
past year said that the college was 
most anxious to co-operate with the 
hotels in making this course the out
standing one in the country. The pro
fessor told the convention that the 
course attracts the highest type of 
student.

Dr. Marie Dwyer, Dean of the 
Home Economics Department, also 
said a few words and underscored what 
Professor Proulx said in regard to the 
desire of the college to assist in every 
possible way.

“W hat may be done to extend the 
tourist season in Michigan,” was the 
topic discussed by Hugh J. Gray, Sec
retary and Manager of the Michigan 
Tourist and Resort Association. Mr.

Warm Friend Tavern
Holland, Mich.

Is truly a friend to all travelers. All 
room and meal rates very reasonable. 
Free private parking space.

E. L. LELAND. Mgr.

Occidental Hotel
F IR E  PR O O F 

C E N T R A L L Y  LO C A TED  
R a te s  $1.50 a n d  up  

E D W A R T  R. S W E T T , M gr. 
M uskegon M ich igan

Columbia Hotel 
KALAMAZOO 

Good Place To Tie To

CHARLES RENNER HOTELS!
F o u r  F la g s  H o te l, N iles, M ich., In 
th e  p ic tu re s q u e  S t. Jo se p h  V alley . 
E d g e w a te r  C lub  H o te l, S t. Jo se p h , 
M ich., open  fro m  M ay to  O ctober. 
B o th  o f th e se  h o te ls  a re  m a in ta in e d  
on th e  h igh  s ta n d a rd  e s ta b lish e d  
by  M r. R en n e r.

Park Place Hotel
Traverse City

R a te s  R easo n ab le— S erv ice  S u p erb  
— L ocation  A dm irab le .

W . O. H O L D E N , M gr.

HOTEL KERNS
L A R G E S T  H O T E L  IN LA N SIN G

300 R oom s W ith  o r  W ith o u t B ath  
P op u la r P rice d  C a fe te r ia  in  C o n 

n ec tio n . R a te s  $1.5C up.

E. S- R IC H A R D S O N , P ro p r ie to r

WESTERN HOTEL
BIG R A PID S . M ICH. 

C onducted  on th e  E u ro p e an  P lan . 
H o t an d  cold ru n n in g  w a te r  in all 
room s. S ev e ra l room s w ith  b a th . All 
room s w ell h e a te d  a n d  w ell v e n t i .  
la ted . A good p lace to  s to p . R a te s  
rea so n ab le .

W IL L  F . J E N K IN S , M an ag er

NEW BURDICK
KALAMAZOO, MICHIGAN

In th e  V ery  H e a r t  of th e  C ity  
F ire p ro o f  C o n s tru c tio n  

T h e  on ly  All N ew  H o te l in  th e  c ity . 
R e p re se n tin g  

a  $1,000,000 In v e s tm e n t.
250 R oom s—150 R oom s w ith  P r iv a te  

B a th .
E u ro p ean  $1.50 a n d  up  p e r  D ay.

R E S T A U R A N T  A N D  (5 R IL L -  
C a fe te r ia , Q u ick  S erv ice , P o p u la r  

P rice s .
E n t ir e  S ev en th  F lo o r D evo ted  to  

E sp ec ia lly  E q u ip p ed  S am p le  R oom s 
W A L T E R  J .  H O D G ES.

P re s , a n d  G en. M gr.

Wolverine Hotel
BO Y N E C ITY , M ICHIG A N  

F ire  P roo f—60 room s. T H E  L E A D 
ING CO M M ERCIA L A ND  R ESO R T 
H O T E L . A m erican  P lan . $4.00 an d  
u p ; E u ro p ean  P la n , $1.50 an d  up  

O pen th e  y e a r  arm im l

HOTEL OLDS
LA N SIN O

300 Rooms 300 Baths 
Absolutely Fireproof 

Moderate Rates
Under the Direction of the 

Continental-Leland Corp

G e o r g e  L .  C r o c k e r ,
Manager.

CODY HOTEL
G RA N D  R A PID S 

R A T E S —$1.50 up w ith o u t b a th . 
$2.50 up  w ith  b a th .

C A F E T E R IA  IN C O N N E C T IO N
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Gray told of what the association was 
doing to further the interests of the 
seasonable hotels of the State. In his 
talk he stated that the opening of 
school immediately after Labor Day 
was the great problem. He said that 
no matter how attractive the hotel 
man can make the after-Labor Day 
season, there seems to be an unwrit
ten law that the school openings very 
definitely close the vacation season. 
He stated that it is a long and hard 
job to change this feeling but that it 
can be done by the proper type of 
propaganda.

At 6 o’clock Friday evening the 
party drove in automobiles seventeen 
miles out into the country to Franke- 
muth where they were the guests at 
a most appetizing chicken dinner at 
Fischer’s Hotel. The service was home 
stvle and every one could help him
self and every one did. On the table 
were fried chicken, home made dress
ing, mashed potatoes, chicken gravy, 
buttered noodles, sauerkraut, cottage 
cheese, cold slaw such as you never 
tasted before, sliced tomatoes, dill 
pickles and home made bread and 
home-churned butter. There were 
also of course celery, olives and cof
fee. The dessert was real home made 
apple pie a la mode.

After the dinner those who were 
able to do so, retired to the dance 
hall in the rear of the hotel where an 
old fashioned barn dance was held. 
Novelty farm hats were given out and 
a genuine old fashioned refreshment 
counter was at one end of the hall. 
Also a genuine old fashioned good time 
was had by all.

The third session started prompty 
at ten o'clock Saturday morning. Wm. 
McManus, of Petoskey, read the very 
splendid paper by Elmore C. Green, 
President of the New York Hotel As
sociation, on the subjejct of “How 
Can the Hotel Meet the New Condi- 
tins for the Tourist Business.” This 
talk which deals with the tourist-ac
commodated houses, was published in 
a recent issue of the Hotel World.

T. F. Marston, Secretary of the East 
Michigan Tourist Association, was as
signed the subject “Fly-by-Night Sign 
Sellers.” Mr. Marston displayed some 
signs and advertisements that have 
been used by his association and others 
to attract tourists to the State. He 
very effectively proved that the work 
of the different tourist associations is 
very worth while. An interesting side
light was brought out in the discussion 
of this subject, regarding fly-by-night 
subscription solicitors for hotel publi
cations. This subject will be discussed 
elsewhere in this issue.

President Phil Lins, of the Ohio 
State Hotels Association, was the next 
speaker. Mr. Lins’ address which was 
a masterpiece, is published elsewhere 
in this issue. Mr. Lins answered every 
question put to him by the members in 
a straightforward manner and dis
pelled any doubt as to the wisdom of 
the increase in dues of the Michigan 
Association.

C. W. Holden, of the St. Clair Inn, 
St. Clair, was invited to tell how he 
has built up his remarkable business 
which is the sensation of the hotel 
business in the State of Michigan.

Mr. Holden told that the real secret 
is that he has been successful in put
ting into his inn the elusive home at
mosphere we all hear so much about 
but of which we see so little. He also 
said that in his opinion every hotel 
had something very definite to sell and 
suggested that every hotel man study 
his problems and surroundings, find 
out what he has to sell, and sell it.

The luncheon Saturday was held at 
the Shrine Club. After the luncheon 
the .fourth and last business session 
was held at the Bancroft. The first 
order of business was the report of the 
nominating committee. The officers 
nominated by the committee were all 
elected.—Hotel World.

Regular Bulletin of the Jackson Home- 
Owned Stores.

The bulletin for last week was not 
published because of the devoting of 
my time to the booth at the fair. I 
am enclosing a booklet, Paragraphs of 
Reason. This is the best thing that 
I have found and the distribution of 
this booklet will get results. During 
the week of the Fair it was my pleas
ure to hand out over 2,500 of these 
booklets, and I made a close check to 
see if they were treated like other 
literature that was handed out; that is, 
carried a little ways and then thrown 
down or dropped as the persons left 
the building, and I found just one of 
the booklets just outside of the door, 
so I believe that the pamphlet was 
carried home and read.

I am also enclosing a folder that I 
wrote myself and had printed, “The 
Syndicate Store vs. the Farmer.” Over 
1,500 of these folders were given out 
at the fair, and I believe the Home 
Owned Store 'M erchant will receive 
much benefit from the work that was 
carried on during the Fair.

In the booth that the Association 
furnished, the demonstration of “The 
Trail of the Dollar” was shown and it 
attracted its share of attention. At 
this time I want to thank the mer
chants who co-operated by supplying 
the articles used.

This booth showed the start of a 
dollar and the purchase of twenty-six 
various articles of merchandise and 
then the bank book showing the de
posit of the dollar by the last mer
chant to receive it. This means you, 
too, in regard to your various pur
chases. Spend your money with the 
different local merchants and let the 
dollar go on being spent in Jackson. 
This is the example that we must 
show to the consumer and the lesson 
that must be taught to all Jackson 
citizens.

I have had many requests from the 
membership in regard to the booklet 
and pamphlet enclosed and some of 
the merchants expressed the desire to 
have some. Five merchants said they 
would pay their share of the expense 
of having the booklet, Paragraphs of 
Reason, placed in every home in Jack- 
son. The Smith-W inchester Co. pur
chased 1,000 copies. W hat will you 
do about it? The Association will take 
care of the distribution if the member
ship will individually contribute to the 
purchase of the booklets. The cost of 
the “Paragraphs of Reason” is $2.50 
per hundred and the cost of the

pamphlet is about $1 per hundred.
For your convenience and for the 

information that I must have, it is re
quested that you consider the value 
of these booklets and decide what you 
can afford to do in the way of pur
chasing your share and thereby spread 
the expense of the cost in doing this 
work. It is estimated that approxi
mately 12,000 should be needed to 
cover the city.

James A. Andrews, Manager.

Items From the Clover land of Michi
gan.

Sault Ste. Marie, Sept. 24—The 
tourist season is almost over now. The 
Grand Hotel, at Mackinac Island, 
closed last Sunday, after a very suc
cessful season. Most of the employes 
left that day for Chicago. There will 
be very little work during the winter, 
but the golf course will remain open 
for a few weeks to accommodate late 
guests at the downtown places. The 
only hotels remaining "00611 now are 
the Windsor, Pine Cottage and the 
Wayside Inn. They will care for the 
few hay fever patients, who are re
luctant to leave.

The Barish Bros, department store, 
on Ashmun street, has joined the Na
tion-wide department buying combine 
of Felix Lilienthal & Co. This com
bine, which is composed of over 1,000 
department stores, has a buying power 
of more than $100,000,000, which en
ables it to considerably reduce the 
purchase price of goods.

Eugene McNally, owner of the Blue 
Front store, on Ashmun street, is at 
Marquette, attending a convention of 
Ever Ready radio dealers. The meet
ing is being held at the Marquette 
Hotel.

The remaining drug stock of the 
late W. R. Bacon, on Ashmun street, 
has been sold to D. S. Stites, of Gould 
City. Mr. Stites held a few days’ sale 
before removing the balance of the 
stock to Gould City.

Floyd Seaman, who has been oper
ating the ferry between Drummond 
and DeTour for the past few years, 
has sold out to Joe Kroll, who also 
operates a bus line carrying the mail 
from the Soo to DeTour. Mr. Kroll 
expects to run on a regular schedule 
in the near future. There may also 
be a change of fares made. The re
mainder of the season promises to be 
a big one, as the hunting season 
makes business at Drummond very 
active.

Frank H. Haggerson, formerly 
prosecuting attorney at Menominee, 
and who has a host of friends in the 
Upper Peninsula, including the Soo, 
has been elected President of the 
Union Carbide Co., the Electro Metal
lurgical Co. and the Haynes Stellite 
Co.

Governor Green and party were 
guests at the home of Ex-Gov. Chase 
S. Osborne, on Duck Island, last week. 
The members of the party were de
lighted with their trip and were pre
sented with a few fine wild ducks by 
the Ex-Governor.

W hether your business is wheel
barrows or umbrellas or a thousand 
others, intelligent analysis of public 
tastes and demand is necessary.

Art Mallien, producer of American 
cheese in Rudyard, Dafter and Pick- 
ford, was awarded first prize for his 
display at the Michigan State fair in 
Detroit. Mr. Mallien, who originally 
came from Wisconsin, built the three 
factories last year. He employs five 
men and produces during the flush 
period around 20.000 pounds of cheese 
per day. He believes Chippewa coun
ty is one of the best dairy sections :n 
the State.

The advice of the person who tells 
us what we want to hear always makes 
th° strongest appeal.

William G. Tapert.

Hay Fever Patients Now in Evidence.
Traverse City, Sept. 24—Owners of 

cottages and patrons of hotels are de
parting from this region in crowds. 
One train on the Pennsylvania, com
posed of ten Pullmans, en route to 
Cincinnati, Louisville and Indianapolis, 
left Mackinaw City with all the berths 
taken. One train of fourteen Pull
mans for Chicago and one' of twelve 
for Detroit and Toledo departed from 
this city over the Pere Marquette with 
all berths occupied on Sunday. Hay 
fever patients are arriving every day.

Park Place Hotel is no longer in 
existence. In the spring of 1873 the 
hotel was opened by H. D. Campbell, 
builder and owner, under the name of 
Campbell House. A score of years 
later Hannah, Lay & Co. purchased 
the property and enlarged its capacitv 
as needed by the erection of additions 
and an annex. The old building has 
been razed, clearing the site for the 
new hotel which Mr. Clinch and as
sociates have decided to erect. The 
annex, remodeled and fully equipped to 
accommodate the traveling public, re
mains. Construction of the new build
ing is under way.

Farmers will harvest a large crop of 
beans in this region. The yield of po
tatoes and apples will be ample, but 
not as heavy as last year. Potatoes 
command remunerative prices. Com- 
missionmen predict an advance of at 
least $1 per bushel above prices paid 
for the crop of 1928.

Contractors are pushing work night 
and day on the concrete and steel 
bridge under construction over the 
Boardman river at Cass street. I t  is 
expected that the structure will be 
completed and opened to travel before 
snow comes.

A new bridge, much needed, will be 
erected over the Boardman river at 
Union street during the coming year. 
The city commission has invited the 
State to share the expense. Union 
street is a State thoroughfare.

Arthur Scott White.

Eight New Readers of the Tradesman.
The following new subscribers have 

been received during the past week:
W olbrink’s Grocery and Market, 

Spring Lake.
Richard Hoolsema, Cutlerville.
Purity Oats Co., Keokuk, Iowa.
Richard Fuerst, Whittemore.
M. W. Chapin, Kalamazoo.
V. O. Armintrout, Kalamazoo.
Bertsch Market, Grand Rapids.
Joseph Geitner, Duluth, Minn.

Courtesy isn’t listed on the stock 
exchange, but there isn’t anything that 
pays better dividends.

HOTEL BROW NING
G rand  R ap ids

Room & B ath  $2 to  $2.50. No H ig h e r 
T h re e  S q u a re s  from  S ta tio n . 

L ibera l P a rk in g  S pace .
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DRUGS
M ichigan B oard  of P h a rm a c y .

P re s id e n t—J . C. D ykem a, G ran d  K ap ids.
V ic e -P re s .—J .  E d w ard  R ic h a rd so n , D »- 

tro it.
D irec to r—G arfie ld  M. B en e d ic t, S a n 

dusky .
E x a m in a tio n  S essio n s  — B eg in n in g  th e  

th ird  T u e sd a y  of J a n u a ry ,  M arch , J u n e , 
A u g u s t a n d  N o v em b er a n d  la s t in g  th re e  
days . T h e  J a n u a ry  a n d  J u n e  e x a m in a -  
t.o n s  a re  held  a t  D e tro it, th e  A u g u s t 
ex a m in a t io n  a t  M a rq u e tte , a n d  th e  M arch  
a n d  N o v em b er ex a m in a t io n s  a t  G ran d  
R ap id s._________

M ich igan  S ta te  P h a rm a c e u tic a l 
A ssocia tion .

P re s id e n t — C laude C. Jo n e s . B a ttle  
C reek .

V ic e -P re s id e n t—J o h n  J .  W a lte rs , S a g i
naw .

S e c re ta ry —R. A. T u rre ll, C rosw ell.
T re a s u re r—P. W . H ard in g . Yale.

Boosting the Average of Fountain 
Checks.

If the soda fountain in the drug 
store has 200 separate sales a day and 
if it is possible for the fountain to 
increase the average sale per check just 
three cents, that means an added in
come of $0 per day for the fountain, 
doesn't it? Or if the fountain can in
crease the average check five cents, 
then the daily income will be increased 
$10 per day.

Some fountains in drug stores are 
finding it easy to considerably increase 
the average size of customers’ checks 
and by doing so are actually getting 
almost enough additional profit to pay 
their rent. And just as other drug 
stores have done this, so others can 
go and do likewise.

But just how are the average sizes 
of customers’ checks increased? Let 
us consider some of the various meth
ods used by stores which have been 
most successful along this line.

Perhaps the most popular and ef
fective method consists in selling 
“running mates” to fountain patrons. 
This means, simply, that the dispensers 
suggest to patrons the purchase of 
items allied to those the customers 
have already bought. For instance, if 
the customer has ordered a malted 
milk, suggest that he have an egg put 
in it. Or if the customer has ordered 
a piece of pie, suggest that he have 
some ice cream placed on it. And 
so on.

The most easily sold “running 
mates,” according to experiences of 
various druggists who operate suc
cessful fountains and who were in
terviewed on the matter, are: 

Customers’ Order.
Hot drinks 
Malted milks

Sandwich and cofifee 
Complete lunch 
Cold bottled drinks 
Ice cream to take out

Running Mate Suggested by 
Dispenser.

Wafers, cakes, sandwiches
Egg in drink, slice of cake or sandwich
Sundae or plain ice cream, pie or cake
Extra drink or a la mode pie or cake
Sandwich, pie. cake
Sandwiches, cake to take out
And so on.

It is the experience of those drug
gists who make a practice of trying 
to sell running mates, that it isn’t a 
very difficult matter to train dispensers 
to make such suggestions to customers. 
One of the best ways of training dis
pensers to make suggestions is by 
operating a “school” either before or 
after working hours at which, at the 
fountain, the. proposition of suggest
ing additional items to customers is 
graphically visualized by the proprietor 
himself or someone else who is com
petent to do so. One of the dispensers 
acts as a customer and orders various 
items and the “teacher” then serves 
the items in the proper way and while 
doing so suggests additional purchases.

Usually the dispensers remember 
this sort of thing much longer than 
merely printed or spoken instructions 
on the subject and they get on to the 
proposition much more easily.

It is also a splendid plan, in increas
ing the average of customers’ checks, 
to suggest high priced items to those 
customers who are hesitaing about 
making purchases. I t  is, of course, 
just as easy to suggest high priced 
items so such customers as it is to 
suggest lower priced items and, often, 
when the attention of patrons is thus 
focused on more expensive drinks, 
dishes, etc., the customers will buy 
more heavily than if left to themselves 
or than if only a sandwich or a sundae 
was suggested.

For instance, to customers who 
come in at the lunch hour and hesitate 
about ordering, the dispenser suggests 
the highest price lunch on the menu 
and does so in such an interesting, 
appetizing way as to make the patron 
feel he’d surely like it. The dispenser, 
for instance, says something like this:

“W e’re serving one of our nicest 
lunches to-day. W e’re getting a lot 
of compliments on it.”

W hich arouses the curiosity of the

patron and makes him anxious to give 
this especially nice lunch a try.

Or, if an afternoon patron hesitates 
about ordering, it is easy enough to say 
something like this:

“Perhaps you’d like a malted milk 
and a sandwich—just the thing for 
the afternoon.”

And so on.
Certainly, it is evident on the face 

of it, that when the dispenser suggests 
more expensive items to hesitating 
customers the chances of making larg
er individual sales is greater than if 
the dispenser suggested items costing 
only five or ten cents. And, of course, 
the fountain profits accordingly.

Increasing the size of the customers’ 
checks is also aided by having the 
menu so arranged that various high 
priced items all appear in one certain 
section of the menu. An interesting 
arangement, along this line, is to 
group sundaes, for instance, according 
to general characteristics instead of in 
order in accord with their increasing 
expensiveness. All sundaes featuring 
marshmallow topping can be in one 
group with prices ranging from 15 
cents to 35 cents or higher. All sun
daes feauring fresh fruits can be in 
another group. And so on. This ar
rangement focuses the customers’ a t
tention on the varieties and tasty na
ture of .the sundaes rather than on 
prices, helps customers in finding just 
what appeals to them and has the ef
fect of “trading up” instead of trading 
down. W hich makes for increased 
individual checks.

Of course, too, the plan of having 
plenty of higher priced items on the 
menu helps things along very greatly. 
I t ’s the old plan of operating on the 
department store principle of giving 
customers plenty of goods to chose 
from. W ith more items offered to cus
tomers the fountain is “exposed” to 
that many more sales and with some 
of the items being higher priced there 
is a certainty that, occasionally, sales 
of the higher priced items will be made. 
While if there are only a few items 
offered and all at a low price the foun
tain isn’t̂  exposed” to as many sales 
and, certainly, will make fewer indi
vidual large sales. But, it should be 
added, in all this method of trying to 
increase sizes of individual checks, the 
store must be governed by the type 
of neighborhood in which it is located 
and amount of patronage. Some neigh

borhoods simply won’t buy high priced 
items at all. Other neighborhoods 
want nothing but higher priced items. 
And still other fountains have such 
a rushing business at satisfactory 
prices all the time, that the proposi
tion of increasing sizes of individual 
checks in this particular way is hard
ly feasible due to the added time re
quired of dispensers in preparing the 
more expensive items.

The offering of various combina
tions is also effective in increasing 
sales, especially if the combinations are 
offered a prices less than the cost 
when purchased separaely. For in
stance, a popular combination is malt
ed milk, sandwich and coffee and it 
this is offered at five cents less than 
the cost of these items when purchased 
separately, the sales of the combina
tion will be quite large. And so on 
with other combinations. In other 
words, for the sake of saving a nickel 
many people will spend more at the 
fountain per visit than would otherwise 
be the case and the size of the cus
tomers’ individual checks increases ac
cordingly.

Just a little extra thought and effort 
will greatly increase the average size 
of the fountain checks. Try it and 
see. Frank H. Williams.

All Honor To Charles Gross, of 
Holland.

It may have been gathered from 
previous criticism of chambers of com
merce that I have a fight with a cham
ber of commerce just because it is a 
chamber of commerce. I am happy to 
demonstrate concretely that this is not 
the case.

Here in Grand Rapids we have an 
Association of Commerce which is 
supposed to be pulling for its home 
town. Instead, it has been engaged 
largely in getting out statistical re
ports and furnishing a rent-free re
treat for certain private interests to 
employ as a branch office. It seems to 
never have occurred to the Grand 
Rapids Association of Commerce that 
its office is that of two-fisted cham
pionship of local prosperity, stability 
and growth.

This does not involve only the 
bringing of new industries to the city 
and protecting the interests of those 
local industries which we. already have. 
It includes an open championship of 
Grand Rapids retailers as well as 
Grand Rapids industries. If local
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Grand Rapids 
Store Equipment 

Corporation
GRAND RAPJDS-MICHIGAN

Succeeding
GRAND RAPIDS WELCH-WILMARTH

SHOWCASE CO. CORPORATION

DRUG 
STORE 

PLANNING
Recommendations to fit 
individual conditions.

DRUG STORE 
FIXTURES

Planned to make' every 
foot of store into 

sales space.
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manufacturers should he championed 
by the Grand Rapids Association of 
Commerce over against the possible 
discriminations in favor of outside in
dustry, then by the same token local 
tradesmen should he defended and 
their interests promoted over against 
the activities of outside invaders which 
are constantly opening new outlets in 
our city for the purpose of taking sur
plus out of Grand Rapids and bleeding 
our community white from an eco
nomic standpoint.

Over in Holland, Chas. Gross, sec
retary of the Holland Chamber of 
Commerce, gives us a healthy sample 
of what we mean. Not only has he 
encouraged a movement over there on 
the part of the independent merchants 
in open opposition to chain, mail order 
and peddler systems of merchandising; 
he has outrightly declared himself on 
the side of the local independent mer
chant.

This is something that we have 
never heard of, as taking place in the 
office of the Grand Rapids Association 
of Commerce. Which leads us to say 
that Holland can well thank her lucky 
stars that she is far ahead of some of 
the larger cities of Michigan, in that 
she has a secretary who possesses 
some quantity of that commodity from 
which the best fiddle-strings are made.

There are other secretaries in Mich
igan of this same stripe, but there are 
all too many of the spineless sort which 
seeks to ride the fence and not “take 
sides.” W hen Grand Rapids selects 
her next secretary, the merchants of 
our city are going to prove themselves 
to be downright dubs if they fail to 
make their wants known—that Grand 
Rapids must have an Association of 
Commerce which takes its stand 
squarely for local interest in all lines, 
even to the retail counter. And that 
goes for other cities we might men

tion. If someone doesn’t know what 
we mean, let him drive over to Hol
land and have a chat with Charlie 
Gross. He’ll give him a little light 
on the subject. W. H. Caslow.

Insecticides Now Largely Sold By 
Grocery Stores.

Every groccryman can remember 
when but a few years ago the only in
secticides he thought could be suc
cessfully sold in his store were a few 
insect powders and the cheaper liquid 
preparations. W hen the higher priced 
liquid spray insecticides were first in
troduced they were considered exclu
sive drug store items, hut in the past 
few years things have changed in this 
respect. Through good educational 
advertising by the manufacturers of 
liquid spray insecticides the public has 
become educated to a newer, more 
scientific method of hug and insect ex
termination. The idea grew in popu
larity until to-day the liquid sprays 
make up the bulk of the insecticide 
business. The live, wide awake gro- 
ceryman soon saw where it would he 
a convenience to his customers, as well 
as additional profit to himself, to pay 
more attention to his stock of insecti
cides and sell the leading and most 
popular brands. The grocery store is 
the logical place for an insecticide to 
sell, for customers will appreciate the 
convenience of buying an insecticide 
at the same time and place they buy 
groceries, to protect them from the 
ordinary pantry bugs and insects. One 
large insecticide manufacturer esti
mates that within the next two years 
all grocery stores combined will sell 
more insecticides than all other classes 
of stores put together. Every grocery- 
man should pay more attention to this 
fast-growing business, which is com
ing his way .and see that he gets his 
share.

SCHOOL SUPPLIES
O ur stock you will find one of the largest 
in M ichigan. C om plete  lines of PENS, 
PENCILS, C H A L K S, PE N H O L D ER S, 
CRA Y ON S, RU LERS, PR O T R A C T O R S, 
D IC TIO N A R IES, PEN C IL TA B LETS, 
INK TA B LETS, C om passes, Leads, 
Slates, A rtists ' Brushes, Fountain  Pens, 
W ater C olors, O il Pain ts in T ubes, Pencil 
Boxes, Scolars C om panions, Pencil Sharp- 
ners, C om position Books, N ote, Drawing, 
T hem e, Music Books, Spelling Blanks, 

S tuden t L oose-Leaf Books and  Fillers, D raw ing Papers, Inks, 
M ucilage, G lues, W hite Paste, C oun ty  School R ecords and  

Supplies, E tc., Etc.

S l ä a B S K

H azeltine &  Perkins D rug Co.
Grand Rapids Michigan Manistee

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

A cids
B o ric  (P o w d .)_9 @ 20
B o ric  (X ta l)  . .  9 @ 20
C a r b o l ic _________ 28 ® 44
C u tr ic  __________52 @ 66

M u r i a t i c ________ 3%@ 8
N itr ic  _________  9 @ 15
O xalic ___________ 15 &  25
S u lp h u ric  ______ 3%@ 8
T a r t a r i c _________ 52 @ 60

A m m onia
W a te r , 26 d eg ._07 @ 18
W a te r , 18 d e g ._08 @ 15
W a te r , 14 d e g ___5%@ 13
C a r b o n a t e ______20 @ 25
C h lo ride  (G ran .)  09 @ SO

B alsa m s
C o p aib a  ________ 1 00® 1 25
F ir  ( C a n a d a ) _ 2 75@3 00
F ir  ( O r e g o n )_ 65@1 00
P e ru  __________  3 00@3 25

T o lu  __ „_______  2 00@2 25

B ark s
C a ss ia  ( o rd in a ry ) .  25® 30
C ass ia  ( S a ig o n )_50® 60
S a s s a f ra s  (pw , 60c) ® 50
S oap  C u t (pow d.)

35c ______________ 20® 30

B erries
C u b e b ____________  @ 90
F ish  --------------   ® 25
J u n ip e r  __________  1 1 ®  20
P rick ly  A s h ___ @ 75

E x tra c ts
L icorice ___________ 60® 65
L icorice , p o w d ._60® 70

F low ers
A rn ica  ________ 1  50@1 60
C ham om ile  G ed.) ®  50 
C ham om ile  Rom . @ 75

G um s
A cacia, 1 s t ______ 50® 55
A cacia, 2nd ___  45® 50
A cacia , S o r t s __  35® 40
A cacia, P o w d ered  35® 40
Aloes (B a rb  P ow ) 25® 35
A loes (C ape P ow ) 25® 35
A loes (Soc. P ow .) 75® 80
A sa fo e tid a  ______ 50® 60

P ow . ------------  90 @ 1  00
C am p h o r ________" ‘S7@ 95
G uaiac  -----------  ® 60
G uaiac , pow ’d ___  @ 70
K ino ____________  @1 25
K ino, po w d ered_ @ 1  20
M y rrh  __________ @1 15
M yrrh , p ow dered  @1 25 
O pium , powd. 21 00@21 50 
O pium , g ra n . 21 00@21 50
S hellac  _______  65® 80
S hellac  _______  75® 90
T ra g a c a n th , pow. @ 1 75
T ra g a c a n th  ___  2 00@2 35
T u rp e n tin e  ______ @ 30

In sec tic id e s
A rse n ic  -------------- 08® 20
B lue V itrio l, bbl. @ 08 
B lue  V itrio l, le ss  09V4@17 
B ordea . M ix D ry  12® 26 
H ellebo re , W h ite

p o w d e r e d ______ 15® 25
In s e c t P o w d e r_47f t®  60
L e ad  A rse n a te  Po. 13%@30 
L im e a n d  S u lp h u r

D ry  -----------------  08® 22
P a r is  G reen  ____ 24® 42

L eav es
B u ch u  __________  @1 05
B u ch u , pow dered  ® 1 10
S age, B u l k ______ 25® 30
S age, Vt, loose . .  ®  40
S age, p o w d e re d .. @ 35
S en n a , A l e x , ____50® 75
S enna , T in n . pow . 30® 35 
U v a  U rs i ________  20® 26

Oils

A lm onds, B it te r ,
t ru e  __________  7 50@7 76

A lm onds, B it te r ,
a r t i f i c i a l _____  3 00 @3 25

A lm onds, S w eet,
t r u e ___________ 1  50® 1  80

A lm onds, S w eet,
Im ita t io n  _____1 00®1 25

A m b er, c r u d e ___1 00@1 25
A m ber, rec tified  1 50® l 75
A n ise  ___________ 1 25® 1 50
B e rg a m o n t ____ 8 00® 8 25
C a je p u t _________2 0O@2 25
C a s s i a __________  3 00® 3 25
C a s to r  __________ 1 55® 1 80
C ed a r L e a f ____ 2 00@2 25
C i t r o n e l l a ______ 75@1 00
C loves _________ 4 00@4 25
C oco an u t _____ 27% ®  35
Cod L i v e r _______ 1 50® 2 00
C r o t o n __________  3 00@3 25

C o tto n  S e e d ____1 35® 1 50
C u b e b s ________  5 00@5 25
E ig e ro n  ________ 4 00@4 25
E u c a ly p tu s  _____1  25® 1  50
H em lock , p u re_ 2 00®2 25
J u n ip e r  B e r r ie s .  4 50@4 75 
J u n ip e r  W ood _ 1  50® 1 75
L a rd , e x t r a ____1 55@1 65
L a rd , N o. 1 _____1 26@1 40
L a v e n d e r  F lo w . .  6 00@6 25 
L a v e n d e r  G a r’n .  1 25 0 1  50
L em on ________ 6 00® 6  25
L inseed , raw , bbl. (a 1 33 
L in seed , boiled, bbl. (a 1 35 
L inseed , bid less 1 42® 1 55
L inseed , raw ,le s s  1 39®1 52 
M u sta rd , arifil. oz. ®  35
N e a ts fo o t _______ 1  25®1 35
O live, p u re  ___  4 00®5 00
O live, M alaga ,

y e l lo w ________ 3 00®3 50
Olive, M alaga ,

g re e n  ________ 2 85® 3 25
O range, S w ee t 9 00@9 25 
O rig an u m , p u r e .  ® 2 50 
O rig an u m , com 'l 1  00@1 20
P e n n y r o y a l____ 3 00®3 25
P e p p e rm in t ___  5 60® 5 70
R ose, p u re  . .  13 50@I4 00 
R o sem a ry  F low s 1 25®1 50 
Sandelw ood , E.

I. ---------------  10 50® 10 75
S a s sa fra s , tru e 1 75@2 00
S a s sa f ra s , a r t i ’l 75@1 00
S pearm in t. 7 00@7 25
S perm 1 50@1 76
T a n y 7 00@7 25
T a r  U S P  ___ 65® 75
T u rp e n tin e , bbl. __ da) G 6
T urp en tin e , le ss loOÔ 8 G
W in te rg ree n ,

le a f  . .  . 6 00® 6 25
W in te rg ree n , sw e e t

b irch 3 00 @3 25
W in te rg re e n . a r t 75@1 00
W o rm  Seed 4 25 fd 1 50
W o rm  wood. oz. _ -  @2 00

P o ta ss iu m
B ic a rb o n a te  _ 35(g) 40
B ic h ro m a te 15® 25
B rom ide _ 69® 85
B rom ide ___ 54® 71
C h lo ra te , g r a n d . 23® 30
C h lo ra te , yowd.

o r  X ta l ______ 16® 25
C yan id e  ________ 30® 90
Iodide ______ 4 36@4 60
P e r m a n g a n a te _ 21iVz® 35
P ru s s ia te . yellow 35® 45
F ru ss ia te , red  . . @ 70
S u lp h a te  _______ 35© 40

Roots
A lk an e t __ _ 30® 35
Blood, p ow dered . 40® 45
C a l a m u s ___ 35® 85
E lecam p an e , pwd, 25® 30
G en tian , pow d. . -20® 30
G inger, A frican ,

pow dered  ___ 30® 35
G inger, J a m a ic a . 60® 65
G inger, Ja m a ic a ,

p ow dered 45® 60
G oldenseal, pow. 7 50@8 00
Ipecac , p o w d ._ 4 5005 00
L ico rice 35® 40
L icorice , pow d ._20® 30
O rris , p o w d e re d . 45® 50 
P oke, p o w d e re d .. 35® 40
R h u b a rb , p o w d _ ®1 00
R osinw ood , pow d. @ 50 
S a rs a p a r il la . H ond .

g ro u n d  _______ @ 1  10
S a rs a p a ril la , M exlc. ® 60
Squills  __________ 85® 40
S quills, pow dered  70® 80
T u m eric , pow d__  20® 25
V a le rian , pow d._ ® 1  00

S eeds
A nise __________ ® 35
A nise, p ow dered  35® 40
B ird , I s ________ 13® 17
C a n a ry  ________ 10® 16
C ara w ay , P o . 30 25® 30
C a r d a m o n ______ 2 50®3 00
C o ria n d e r  pow. .40 30® 25
D ill ____________  15® 20
F ennell ________ 35® 50
F la x  __________ 8%@ 15
F lax , g r o u n d _ S%@ 15
F o en u g reek , pw d. 15® 25
H em p  __________ 8® 15
L obe lia , p o w d ._ @1 60
M u sta rd , yellow  17® 25
M u sta rd , b la ck_ 20® 25
P o p p y  __________  15® 30
Q u ince  ________ 1 00®1 25
S ab ad illa  _______ 45® 50
S u n f l o w e r_. ___ 12® 18
W orm . A m erican  30® 40
W orm . L e v a n t _ 6 50@7 00

T in c tu re s
A con ite  _______  @1 80
A loes ___________ @1 66
A rn ica  __________ @1 50
Arafoetida ____  03 81

B ellad o n n a  . @1 44
B enzoin @2 28
B enzo in  C o m p 'd . ® 2 40
B u ch u  ........... @2 16
C a n th a r id e s  ___ @2 52
C ap sicu m @2 28
C a tech u @1 44
C inchona @2 16
C olchicum @1 80
C ubebs ... @2 76
D ig ita lis  . . .  _ @2 04
G en tian @1 35
G u aiac  __________ @2 28
G uaiac , A m m o n .. @2 04
Iodine @1 25
Iodine, C o lo rless . @1 50
Iron . Clo @1 66
K ino ____________ 0 1  44
M y rrh  . ® 2 62
N u x  V o m ic a ___ @1 80
O pium  __ @5 40
O pium , C a m p ._ @1 44
O pium , D eodo rz 'd @5 40
R h u b a rb  _______ 0 1  92

P a in ts

L ead , re d  d r y _13% @14 *4
L ead , w h ite  d ry  13%®14% 
L ead , w h ite  o i l .  13%@14% 
O chre, yellow  bbl. @ 2 %  
O chre, yellow  le ss  3® 6
R ed  V e n e t 'n  A m . 3%@ 7
R ed  V enet’n  E n g . 4® 8
P u t ty  ___________  6® 8
W h itin g , bb l ___ @ 4 %
V hiting  --------------5% @10
L. H . P . P r e p __ 2 Sl)@3 00
R o g ers  P r e p ._2 S0@ 3 00

M iscellaneous
\c e ta n a l id  ____  57^  75
A lu m ------------------- 06® 12
Vlum. pow d a n d

g ro u n d  _______ 09® 15
B ism u th , S u b n i

t r a te  -------------  2 25@2 52
B o rax  x ta l  o r

po w d ered  ____ 05® 13
C a n th a rid e s , po. 1  60@2 00
C alom el --------------2 72® 2 »2
C apsicum , p o w d  62®  7i>
C arm in e  ----------  5 00®9 00
C ass ia  B u d s ____ 38® 4j
C loves ---------------  4u@ ¡,6
,’nalK P r e p a r e d .  14® lb
C iuo ro lo rm  ____ 52® t>0
C hora l H y d ra te  1  2 0 ® 1  50
Cocaine --------  12 8 a ®4 3  ou
Cocoa B u t t e r ___60®  90
Gopas, lis t , le ss  30-10 to

40-10/e
C o p p e r a s ------------  03® lu
c o p p e ra s , P ow d. 4® lu
C orro sive  S ub lm  2 25®2 3u 
C ream  T a r ta r  __ 35® 40
C u ttle  b o n e _____ 40® 5u
D ex tr in e  ________ 6® 15
D over s  P o w d e r 4 00® 4 5U
E m ery , AH N os. 10® 15
E m ery , Pow dere.d ®  io 
E psom  S a lta , bbia. @83% 
E p so m  ¿salts, le ss  3% ®  lu 
E rg o t, pow dered  __ @4 00 
F la k e , W hite  _ . 15® 2o
F o rm a ld eh y d e , lb. 13% @36 
G ela tin e  ________ 80® 9u
G lassw a re , le ss 55% 
G lassw a re , fu ll ca se  60%. 
G lau b e r S a lta , bbl. @02% 
G lau b e r S a lts  le ss  04® 10
G lue, B r o w n ____20® 30
G lue, B row n  G rd  16® 22
G lue, W h i t e ____27% ® 85
G lue, w h ite  g rd . 26® 35
G ly c e r in e -------------- 18® 40
H o p s --------------- _ 76® 95
o d i n e __________ 6 45@7 00

I o d o f o r m _______ 8 00@8 30
-tead A c e t a t e __ 20® 30
d a c e ____________   ®  1  50
la c e , p o w d ered -  ® 1  60

M en th o l _______ 8 00@9 00
M orph ine  ____ 13 58@14 33
N u x  V o m ic a ____ @ 80
N ux  V om ica, pow . 16® 26 
P ep p e r, b lack , pow  57® 70 
P ep p e r , W h ite , pw . 75® 85 
P itc h , B u rg u d ry .  20® 26
Q u a ss ia  _____ 12® 15
Q uin ine , 5 oz. c a n s  @ 60
R oche lle  S a lta  _ 28® 40
S a c h a rin e  ______ 2 60® 275
S a lt P e t e r ______ 11® 22
S e ld lltz  M ix tu re  SO® 40
Soap, g r e e n ___16® 30
S oap  m o t t  c a s t  .  @ 2 5
S oap, w h ite  C as tile ,

c a s e ____________ @15 00
Soap, w h ite  CaatU e

less, p e r  b a r  _ @ 1  60
S oda A s h ___ ___ 3 0  10
S oda B ic a rb o n a te  3%@ 10
Soda, S a l _ ------- 03% ©  08
S p ir its  C am p h o r @1 20
S u lp h u r, ro ll ____3%@ 10
S u lp h u r, S u b l ._4%@ 10
T a m a r i n d s __ . . .  2 0 0  26
T a r ta r  E m e tic  . .  7 0 0  76 
T u rp e n tin e , V en. 6 0 0  75 
V an illa  E x . p u re  1 6 0 0 2  00 
V an illa  E x . p u re  1 1 6 0 3  60 
Z inc S u lp h a te  _ 0 6 0  U
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and merchants will have their orders filled at mar
ket prices at date of purchase. For price changes compare with previous issues

ADVANCED DECLINED
B ulk  M acaroni A P B ran
B o ttle  P ick les
C orned Beef
W ax  B eans
Red K idney B eans
B lue Rose Rice

AM M ONIA
Q u ak e r, 24-12 oz. ca se  2 50 
Q u ak e r, 12-32 oz. c a se  2 25 
Bo P eep , 24, sm . ca se  2 70 
Bo P eep. 12. lere. c a se  2 25

MICA A X L E  G R E A SE
48. 1 lb. ______________4 55
24. 3 lb. ______________6 25
10 lb. p a ils , p e r doz. 9 40
15 lb. p a ils , p e r  doz. 12 60
25 lb. pails, p e r doz. 19 15
25 lb. pails, p e r  doz. 19 15

A P P L E  B U T T E R  
Q u ak e r, 24-12 oz.. doz. 2 25 
Q u ak e r, 12-38 oz., doz. 3 35

B A K IN G  P O W D E R S  
A rctic , 7 oz. tu m b le r  1 35 
Q ueen  F la k e , 16 oz., dz  2 25
R oyal, 10c, d o z . ---------  95
R oyal, 6 oz., d o z . ------2 70
R oyal. 12 oz., doz. _  5 20
R oyal, 5 lb. _________21 20
C alu m et, 4 oz., doz. 95
C alu m et, 8 oz., doz. 1 85
C alu m et, 16 oz., doz. 3 25 
C alu m et, 5 lb ., doz. 12 10 
C alu m et, 10 lb ., doz. 18 60 
R um fo rd , 10c, p e r  doz. 95
R u m fo rd . 8 oz.. doz. 1 85
R um fo rd . 12 oz.. doz. 2 40 
R u m fo rd , 5 lb ., doz. 12 50

K. C. Brand
P er ca se

10c size. 4 d o z . ----------3 70
15c size. 4 doz. ----------- 5 60
20c size . 4 doz. ----------- 7 20
25c size . 4 doz. ——— 9 20
60c size. 2 d o z . ----------8 80
80c size. 1  d o z . ----------6 86
10 lb. size, % d o z . ------6 76

B LU IN G

JE N N IN G S  

T h e  O rig ina l 

C ondensed

2 oz.. 4 dz. cs. 3 00
3 oz.. 3 dz. cs. 3 75

A m . B a ll,36-1 oz., c a r t .  1 00 
Q u ak e r, 1% oz.. N o n 

freeze . d o z e n __ —  85
B oy  B lue . 36s. u e r  cs. 2 70

B EA N S an d  P E A S
100 lb . b ag  

B row n S w edish  B e a n s  9 00
P in to  B ea n s  ------------  9 25
R ed K id n ey  B ea n s  11 25 
W h ite  H 'd  P . B ea n s  11 25
Col. L im a  B e a n s ------19 50
B lack  B ye B e a n s  — 16 00 
S p lit P e a s , Y ellow  — 8 00 
S p lit P ea s. G reen — 9 00 
S co tch  P e a s ----------------7 50

B U R N E R S
Q ueen  A nn, N o. 1 a n d

2, doz. ------- ------------.' 1  86
W hite  F lam e , No. 1 

a n d  2 . doz. ________2 25

B O T T L E  C A PS 
Dbl. L a cq u o r, 1 a rose  

pkg .. p e r  E r o s e ---------15

B R E A K F A S T  FOODS
K ellogg’s  B ran d s .

C orn  F lak e s , No. 136 2 85 
C orn F lak e s , No. 124 2 85 
C orn F lak e s . N o. 102 2 00
4vp. No. 224 _________2 70
Pep, No. 202 _________ 2 00
K ru m b les. No. 424 ____2 70
__B ran F la k e s , No. 624 2 45 
B ra n  F la k e s , N o. 602 1 50
Rice K risp ies , 6 o z . _2 70
R ice K r is p  es, 1 o z ._1 10
K a tie  H ag , 12 1-lb.

c a n s _________________ 7 30
All B ran , 16 oz. ______2 25
All B ran , 10 o z . ______2 70
All B ran , % oz. _____2 00

P o s t B ran d s .
G ra p e -N u ts , 2 4 s _______3 80
G ra p e -N u ts , 1 0 0 s _____2 75
I n s ta n t  P o s iu m , N o. 8 5 40 
I n s ta n t  P o s tu m , N o. 10 4 50 
° o s tu m  C erea l, N o. 0 2 25 
P o s t T o a s tie s . 36s 2 85
P o s t T o a s tie s , 2 4 s _8 85
P o s t 's  B ra n , 2 4 s _— 2 70
P ills  B ra n . 1 2 s ________ 1 90
R o m a n  M e a l  12-2 tb._ 8 35
C rea m  W h e a t, 1 8 ___3 90
C ream  B arley . 18 . . . .  3 40
R a ls to n  F ood , 1 8 __ 4 00
M aple F la k e s , 2 4 _____2 50
R ain b o w  C o rn  F la .,  36 2 50 
S ilv e r F la k e  O a ts , 18s 1 40 
S ilv e r F la k e  O a ts , 12s 2 25 
90 lb. J u te  B u lk  O&ta.

b ag  ________________  3 10
R a ls to n  N ew  O&ta, 24 2 70 
R a ls to n  N ew  O a ta . 12 2 70 
S h red . W h e a t  B is ., 36s 3 85
S h red . W h e a t B is ., 72s 1 65
T r isc u it ,  2 4 s_____—__1 70
W h e a te n a . 1 8 s _____— 2 70

BBOOM S
Jew ell, doz. ___________ 5 25
S ta n d a rd  P a r lo r , 23 lb. 8 25
F a n cy  P a r lo r , 23 lb__9 25
Ex. F a n c y  P a r lo r  25 lb . 9 75 
E x . F ey . P a r lo r  26 lb . 10 00
Toy ___________________ 1 75
W h isk , N o. 3 __________ 2 75

B R U S H E S
S cru b

Solid  B ack , 8 i n . ____1 50
Solid B ack , 1 i n . ____1 75
P o in te d  E n d s _________ 1 25

S tove
S h a k e r __ ,_____________ 1 80
No. 00 ________________ 2 00
P e e r l e s s _______________ 2 60

C A N N E D  F |S H  
C lam  C h ’der, 10% oz. 1 35 
C lam  C how der, No. 2_ 2 75 
C lam s, S tea m ed . No. 1 3 00 
C lam s, M inced, N o. % 2 25 
F in n a n  J la d d ie , 10 oz. 3 30 
C lam  B ouillon , 7 oz._ 2 50 
C h icken  H ad d ie , No. 1 2 75
F ish  F lak e s , s m a l l_1 35
Cod F ish  C ake , 10 oz. 1 55
C ove O ysers, 5 o z . _1 75
L o b s te r, No. %, S ta r  2 90
S h rim p , 1, w e t ______2 00
S a rd 's , % Oil. K ey  __ 6 10 
S a r d s ,  % Oil, K ey  — 5 75 
S a rd in e s , % Oil, k 'le s s  5 25 
S alm on , R ed  A la s k a -  3 25 
S alm on , M ed. A la s k a  2 35 
S alm on , P in k  A la sk a  2 00
S a rd in e s , Im . %, ea . 10022 
S a rd in e s , Im ., %, ea . 25
S a rd in e s , C a l .  1 35@2 25
T u n a , %, C u rtis , doz. 4 00 
T u n a , % s. C u rtis , doz. 2 20
T u n a , % B lue  F i n _2 25
T u n a . Is , C u rtis , doz. 7 00

C A N N E D  M EA T 
B acon , M ed. B e e c h n u t 2 70 
B acon , L ge. B e e c h n u t 4 50 
B eef, No. 1, C o rn e d -  3 50 
B eef, N o. 1. R o a s t — 3 50 
Beef, No. 2%, Q u a ., sli. 1 75 
B eef, 3% oz. Q ua. sli. 2 25 
B eef, 5 oz., A m . S liced  3 00 
B eef, No. 1, B ’n u t, sli. 4 50 
B e e fs te a k  & O nions, s  3 70
C hili Con C a r., I s ___1 35
D eviled  H am , % s ____2 20
D eviled  H a m , % s ------3 60
H a m b u rg  S te a k  &

O nions, N o. 1 _______ 3 15
P o tte d  B eef, 4 o z . ____1 10
P o tte d  M eat, % L ib b y  52 
P o tte d  M eat, %  L ib b y  92
P o tte d  M ea t, %  Q u a . 90 
P o tte d  H a m , G en. % 1 45 
V ien n a  S au s ., N o. % 1 45 
V ien n a  S au sa g e . Q ua. 1 10 
V ea l L o a f, M edium  — 2 25

B aked B eane
C am pbells  _____________ 1 15
Q u ak e r, 18 oz. --------- 1 05
F re m o n t, N o. 2 -----------1 25
S n id er, N o. 1 ________ 1 10
S n id er, N o. 2 ________ 1 25
V an  C am p, s m a l l ____ 90
V an  C am p, m e d . -----1 15

Shoe
No. 4 - 0 _______________ 2 25
N o. 2-0 ______________ 3 00

B U T T E R  CO LO R 
D andelion  ____________2 85

C A N D L E S
E le c tr ic  L ig h t, 40 lbs. 12.1
P lu m b e r , 40 l b s . _____12.8
P a ra ff in e , 6s _________14%
P a ra ff in e , 12s _______14%
W ic k in g ______________ 40
T u d o r, 6s. p e r  b o x _30

CANNED FRUIT
A pples, N o. 1 0 ________5 4f
A pple S au ce . N o. 10 7 6f
A p rico ts , N o. 2%  3 40 0 3  90 
A p rico ts , N o. 10 8 50011  50
B la c k b e rr ie s , N o. 10 7 50
B lu e b e rr ie s , N o. 1 0 __15 00
C h errie s , N o. 2 ______ 2 25
C h errie s , R .A ., N o. 2% 4 30
C h errie s . N o. 1 0 ____ 13 00
P e a c h e s , N o. 10 P ie  7 20 
P e ac h es . N o. 2% M ich 2 20
P e a c h e s , 2% C a l . ____3 10
P e ac h es . 10. .C a l .____10 40
P in ea p p le , 1 sli. _____1 60
P in ea p p le , 2 sli. _____2 65
P ’ap p le , 2 b r. s li _____2 35
P 'a p p le , 2 b r. s l i . ___ 2 40
P ’app le , 2%, s l i . ____ 3 20
P ’app le , 2 c ru . ______ 2 65
P in ea p p le , 10 c ru sh e d  14 50
P ea rs , No. 2 _______  3 00
P ea rs , N o. 2% _______3 75
R a s p b e rr ie s . N o. 2 b lk  3 25 
R asp b 's . R ed . No. 10 11 50 
R a s p b ’s  B lack ,

No. 10 __________ 11 00
R h u b a rb , N o. 1 0 ______4 75
S tra w b e rr ie s , N o. 2 _3 25
S tra w b 's  u o, 1 0 _____13 00

A N N E D  V E G E T A B L E S  
A sp a ra g u s

o. 1, G reen  t i p s ------3 75
o. 2% , L a rg e  G reen  4 50 

B ea n s , c u t  2 1 7 5 0 2  25
B ea n s , 1 0 _________ 8 00

reen  B ea n s , 2s 1 6 5 0 2  26 
reen  B ea n s , 10s — 0 8  00 
. B ea n s , 2 g r . 1 35@2 65 
im a B ea n s , 2 s ,S oaked  1 25
ed K id . N o. 2 --------- 1 26
ee ts . N o. 2, w h . 1 7 5 0 2  40 
ee ts . N o. 2, c u t  1 4 5 0  2 35 
»rn. N o. 2, s ta n . — 1 16 
orn , E x . s ta n .  N o. 2 1 40 
>rn. N o. 2, F a n . 1 8 0 0 2  35 
o rn . No. 10 „  8 00010  ¡5
om iny . N o. 3 ----------- 1 10
k ra , N o. 2, w h o l e _2 15
k ra , N o. 2, c u t ------1 76
Mushrooms, H o te ls  — 82 
u s h ro o m s . C ho ice, 8 o s . 85 
Mushrooms, S u r  E x t r a  50
eas. No. 2. E . J . ____1 36
eas, No. 2. Sif,
J u n e  _______________  1
eas, N o. 2, E x . S ift.
E . J .  ------------------------- 2 25
eas, E x . F in e , F re n c h  25 
um p k in . No. 3 1 6 0 0 1  75 
um p k in , N o. 10 5 00 0  5 50 
im en to s , %, ea c h  12014 
im en to e s , %, ea ch  — 27 
w 't P o ta to e s , No. 2% 1 76 
lu e rk r a u t .  No.3 1 4 5 0  1 75 
u cc o tash , No. 2 1 6 5 0 2  50 
iiccotash . N o. 2 
p inach , No. 1 . 
p inaeh , N o. 2— 
p in ach . N o. 3-. 
o inach . N o 10_ _
om a toes , N o. 2 ---------- 1 60
o m a to es . N o. 3 __— 2 26 
'om atoes. N o. 10 — 7 00

g la s s  2 80 
____ 1 2r>
1 6 0 0  1 90
2 250 2  50 
6 5 0 0  7 00

B a r Goods
M ich. S u g a r  C a., 24, 5c 75
P a l O M ine, 24, 5 c ____75
M alty  M ilk ies, 24, 5c — 75
L em on  R olls  ___________ 75
T ru  L uv , 24, 5c -----------75
N o -N u t, 24, 5c --------------75

CATSUP.
B e e c h -N u t, s m a l l ------1 65
Lily of V alley , 14 oz .— 2 25 
L ily of V alley , % p in t 1 66
S n id ers , 8 oz. --------------1 65
S n id e rs , 16 oz. — ;—  2 35
Q u ak e r, 10 oz. ---------  1 35
Q u ak er, 14 oz. ------------ 1 so
Q u ak e r, G allon  G lass  11 50 
Q u ak e r, G allon  T in  — 7 50

C H IL I SA U C E
S n id er, 1C o z . --------------3 15
S n id er, 8 oz. --------------- 2 20
L illy  V alley , 8 oz. — 2 25 
L illy  V alley , 14 oz. — 3 2o

O Y ST E R  C O C K T A IL
S n id ers , 16 oz. ---------- 3 15
S n id e rs , 8 oz. ---------- 2 20

C H E E S E
R o q u e fo rt -------------------- 45
K ra f t ,  sm a ll ite m s  1 65 
K ra f t ,  A m erican  — 1 65 
C hili, sm a ll t in s  — 1 65 
P im e n to , sm a ll t in s  1 65 
R o q u e fo rt, sm . t in s  2 25 
C am em b e rt, sm . t in s  2 25
W isc o n sin  D aisy  ------- 27
W isconsin  F la t  -----------27
N ew  Y o rk  J u n e  ------- 34
S ap  S ago  ---------------------42
B ric k  _______________  34

C H E W IN G  GUM
A d am s B la ck  J a c k ------65
A d am s B lo o d b e rry  ------- 65
A d am s D en ty n e  -----------65
A d am s C alif. F r u i t  __ 65
A d am s S en S en  -----------65
B ee m an ’s  P e p s in  -----------6.>
B e e c h n u t W in te rg re e n -  
B e e c h n u t P e p p e r m in t -  
B e e c h n u t S p e a rm in t —
D o u b lem in t _____________ 65
P e p p e rm in t, W rig ley s  — 65 
S p e a rm in t, W rig le y s  — 65
J u ic y  F r u i t  __--------------- 65
K rig le y ’s P - K  --------------- 65
Z eno ____________________ 65
T e a b e rry  ------------------------- 65

COCOA

D ro s te ’s  D u tch , 1 lb__ 8 50
D ro s te ’s D u tc h , % lb. 4 50 
D ro s te ’s  D u tch , % lb. 2 35 
D ro s te ’s  D u tch , 5 lb. 60
C hoco la te  A p p l e s ___ 4 50
P a s te l le s , N o. 1 _____12 60
P a s te l le s , % l b . ---------6 60
P a in s  D e C a f e ________3 00
D ro s te ’s B a rs , 1 doz. 2 00
D e lft P a s te l le s  _______2 15
1 lb. R ose T in  B on

B ons _______________ 18 00
7 oz. R ose T in  B on

B o n s  ________________ 9 00
13 oz. C rem e D e C a ra -

q u e  ________________ 13 20
12 oz. R o s a c e s _______10 80
% lb. R o s a c e s _________ 7 80
% lb. P a s t e l l e s ______3 40
L a n g u e s  D e C h a t s _4 80

C H O C O LA TE
B a k e r , C a ra c a s , % s ------37
B ak e r, C a ra c a s , % s ------35

C L O T H E S  L IN E
H em p , 50 f t . __  2 0 0 0 2  25
T w is te d  C o tton ,

50 f t .  ________ 3 50 0  4 00
B ra id ed , 50 f t . ______ 2 25
S ash  C o r d ______ 3 5 0 0 4  00

C O F F E E  R O A STED  
W orden  G rocer Co.

1 lb. P ack a g e
M elrose  _______________  36
L ib e r ty  __________ _____  26
Q u a k e r  __________ _____ 42
N edrow  _______ .  40
M orton  H o u se  _______ 49
R eno  _____________ ___  37
R oyal C l u b _______ ______33

M cL a u g h lin ’s  K e p t-F re s h

|
i r n r r r r ^ ^ i E R V H J : l

Nat. Gro. Co. B ran d s  
L ig h th o u se , 1 lb . t in s — 49 
P a th f in d e r , 1 lb . t in s — 45 
T a b le  T a lk , 1 lb . c a r t .  43 
S q u a re  D eal, 1 lb . c a r. 39% 
A bove b ra n d s  a r e  p ac k ed  
In b o th  30 a n d  50 lb. ca ses .

Coffee E x tra c ts
M. Y „ p e r  1 0 0 --------- 12
F r a n k 's  50 pk g s . — 4 25 
H u m m e l’s 50 1 lb. 10%

C O N D E N S E D  M ILK
L e ad e r, 4 doz. ______ 7 00
E a g le , 4 doz. _______-  9 00

M ILK  CO M PO UN D  
H ebe, T a ll, 4 doz. 4 50 
H ebe. B aby , 8 doz. — 4 4» 
C aro lene . T a ll, 4 doz. 3 80 
C aro lene , B a b y ______3 50

E V A PO R A T E D  M ILK  
Q u ak e r. T a ll. 4 doz. — 4 10 
Q u ak er. B aby , 8 doz. 4 CO 
Q u ak e r, G allon . % doz. 4 00 
C a rn a tio n , T a ll, 4 doz. 4 35 
C a rn a tio n . B aby . 8 dz. 4 25 
O a tm a n ’s D undee. T a li 4 35 
O a tm a n ’s D ’dee, B a b y  4 25
E v e ry  D ay, T a i l ___ 4 25
E v e ry  D ay , B ab y  ___  4 25
P e t. T a ll ___________  4 35
P e t. B aby . 8 o z . ____4 25
B o rd en ’s  T a i l _________ 4 35
B o rd e n 's  B ab y  ______ 4 25

C IG A RS
G. J .  Jo h n so n ’s B rand  

G. J .  J o h n so n  C igar,
1 0 c _________________ 75 00

W orden  G rocer Co. B ran d s
A ired a le  ____________  35 00
H a v a n a  S w e e t s ____  35 00
H e m e te r  C h am p io n_ 37 50
C a n a d ia n  C l u b ______35 f»o
R o b e rt E m m e t t ___  75 00
T om  M oorq M o n arch  75 00
W e b s te r  C a d i l l a c ___  75 00
W e b s te r  A s to r  F o il_ 75 00
W e b ste r  K n ick b o c k e r  95 00 
W e b s te r  A lbany  F o il 95 00
B e rin g  A p o l lo s _____  95 00
B e rin g  P a l m i t a s _115 00
B erin g  D ip lo m a tica  115 00
B erin g  D e l i o s e s ___  120 00
B e rin g  F a v o r i t a ____ 135 00
B e rin g  A lb as  _______150 0

C O N F E C T IO N E R Y  
S tic k  C andy  P a ils

S t a n d a r d _:____________ 16
P u re  S u g a r  S ticks-600c 4 00 
B ig  S tic k , 20 lb. c a se  18

M ixed C andy
K in d e rg a r te n  ___________ 17
L e a d e r  _________________ 13
X . L . O. _______________ 12
F re n c h  C rea m s _________ 15
P a r is  C r e a m s ___________ 16
G ro ce rs  _________________ 11

F a n cy  C h oco la te s
5 lb. boxes 

B it te rs w e e ts , A ss ’te d  1 75 
Choc. M arsh m . D rop  1 60 
M ilk  C hoco la te  A  A  1 75
N ibb le  S tic k s  ________1 75
C h oco la te  N u t  R o lls  _ 1 85
M agno lia  C hoc _______1 25
B on  T o n  Choc. _______1 50

G um  D rops P a ils
A n ise  ___________________ 16
C ham p io n  G u m s _______ 16
C h allen g e  G um s _______ 14
S u p e rio r, B o x e s _________ 28

L ozenges P a ils
A. A. P ep . L o z e n g e s_15
A. A. P in k  L o z e n g e s_15
A. A. C hoc. L o z en g es_15
M o tto  H e a r ts  ___________ 19
M alted  M ilk  L o z e n g e s_21

H ard  G oods P a ils
L em o n  D ro p s __________ 18
O. F. H o reh o u n d  d p s__18
A nise S q u a re s  _________ 18
P e a n u t  S q u a re s  ________ 17
H o reh o u n d  T a b l e t s ___18

C ough D rops B xs
P u tn a m ’s  ____________1 35
S m ith  B ros . ________ 1 50

P ac k a g e  G oods 
C rea m ery  M arsh m a llo w s  

4 oz. pkg ., 12s, c a r t .  85 
4 oz. pkg .. 48s, ca se  3 40

S p ec ia lt ie s
P in e a p p le  F u d g e  ______19
I ta l ’a n  B on B o n s ______17
B a n q u e t C rea m  M in ts . 85 
S ilv e r K in g  M .M allow s 1 15 
H a n d y  P a c k a g e s , 12-10c 80

C O U PO N  BOOKS 
50 E co n o m ic  g ra d e  3 50 

100 E co n o m ic  g ra d e  4 50 
500 E co n o m ic  g ra d e  20 00 

1000 E c o n o m ic  g ra d e  37 50 
W h e re  1,000 books a re  

o rd e red  a t  a  tim e , sp e c ia l
ly  p r in te d  f ro n t  co v e r i.« 
fu rn is h e d  w ith o u t ch a rg e

CREA M  O F T A R T A R  
6 lb. boxes  ____________ 43

D R IE D  F R U IT S  
A pples

N. Y. F ey ., 50 lb. box 15% 
N. Y. F ey ., 14 oz. pkg . 16

A p rico ts
E v a p o ra te d  C hoice _____21
E v a p o ra te d , F a n c y ____ill
E v a p o ra te d , S lab s  _____ 20

C itron
10 lb. box ____________  40

C u r ra n ts
P a c k a g e s , 14 oz. ______2J
G reek , B u lk , lb. _______ 20

D ate s
D ro m ed ary , 3 6 s ______6 75

P eac h es
E vap . C h o ic e ________ 16%

Peel
L em on, A m erican  _____3u
O range, A m e r i c a n _____30

R a is in s
S eeded, b u l k __________10
T h o m p so n 's  s 'd le s s  b lk  08% 
T h o m p so n ’s  seed less,

15 o z . ________________ 09%
S eeded, 15 oz. ________11

C alifo rn ia  P ru n e s  
60070, 25 lb. bo x es—© 1J 
50080, 25 lb. b o x es ...0 1 4
40 0  50, 25 lb. bo x es_0 1 6
30040, 25 lb b o x es_0 1 7
20030, 25 lb. b oxes_0 2 0
18^)24. 25 lb. b o x es—©24

H om iny
P earl, 100 lb. s a c k s _3 50

M acaron i 
M u elle r 's  B ra n d s  

9 oz. p ac k ag e , p e r  doz. 1 30 
9 oz. p ac k ag e , p e r  ca se  2 60

B ulk  G oods
E lbow , 20 lb. ________ 08%
E g g  N oodle, 10 l b s . _14

P ea rl B arley
C h e s te r  _____________  3 75
0000 __________________ 7 00
B arle y  G rits  _________ 5 00

S age
E a s t  In d ia  ____________  10

T a p io ca
P e a rl . 100 lb. s a c k s _09
M inu te , 8 oz., 3 doz. 4 O.i
D ro m ed a ry  I n s t a n t_3 50

F LA V O R IN G  E X T R A C T S
J E N N IN G S ’

3% oz. 
A m ersea led  

A t I t

P U R E

F LA V O R IN G

E X T R A C T
V an illa  an d  

L em on
S am e P r ic e

1 OZ. — 1 25
1% oz. „  1 80
2% oz. — 3 00
3% oz. — 4 20

2 oz. __ 2 60
4 oz. — 4 80
8 oz. — 9 00

16 oz. — 15 00

Y ears .

J iffy  P u n ch
3 doz. C a r t o n ________2 25

A sso rte d  flavo rs.

FLO U R
V. C. M illing Co. B ran d s
L ily  W h ite  ___________ 8 30
H a rv e s t  Q ueen  _______7 50
Y es M a’a m  G rah am ,

50s  2 20

F R U IT  CA NS 
M ason

F . O. B. G ra n d  R ap id s
H a lf  p in t -------------------- 7 50
O ne p in t ______________ 7 75
O ne q u a r t  ____________ 9 10
H a lf  ga llon  __________ 12 15

Ideal G lass Top
H a lf  p in t _____________ 9 00
O ne p in t ______________ 9 30
O ne q u a r t  __________ 1 1  i s
H a lf  ga llo n  _________ 15 40
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G E L A T IN E
Je ll-O , 3 doz. „ _---------2 85
M in u te , 3 doz. -----------4 05
P ly m o u th , W h i t e ------1 55
Q u ak e r, 3 doz. -----------2 25

JE L L Y  A ND  P R E S E R V E S
P u re , 30 lb. p a i l s ------3 30
Im ita t io n , 30 lb. p a ils  1 75
P u re , 6 oz.. A ss t., doz. 90 
P u re  P re s ..  16 oz., dz. 2 40

J E L L Y  G L A SS E S  
8 oz.. p e r  doz. ________ 36

O L E O M A R G A R IN E
V an  W e s te n b ru g g e  B ran d s  

C arlo ad  D is tr ib u to r

N ucoa, 1 l b . --------------- 21
N ucoa, 2 a n d  5 lb . —  20%

W ilson  & C o.’s B ran d s  
Oleo

C ertified  _______________  24
N u t _____________________ IS
S pec ia l R oll ____________ 19

M A T C H E S
S w an , 144 ___________4 20
D iam ond . 144 b o x ____5 00
S e a rc h lig h t, 144 b o x — 5 00 
O hio R ed  L abe l. 144 bx  4 20 
O hio B lue  T ip , 144 box 5 00 
O hio B lu e  T ip . 720-lc  4 00
•B lu e  S eal, 1 4 4 ______4 50
♦R eliable , 144 ______ 3 65
•F e d e ra l, 144 _______  4 75

*1 F re e  w ith  T en .

S a fe ty  M atches  
Q u ak e r, 5 gro . c a se —  4 25

N U T S—W hole 
A lm onds. T a r ra g o n a — 25
B raz il, N ew  _________24
F a n c y  M ixed ________25
F ilb e r ts , S icily  ---------22
P e a n u ts . V ir . R o a s te d  11% 
P e a n u ts . Ju m b o , s td . 14
P eca n s , 3 s t a r _______22
P e c a n s , J u m b o  ---------40
P e c a n s , M am m oth  — 50
W a ln u ts , C a l . ___ 30®) 35
H ic k o r y ______________ 07

S a lted  P e a n u ts  
F an cy , N o. 1 ---------------  14

S helled
A lm onds -----------------
P e a n u ts ,  S p an ish

125 lb . b a g s  --------
F i lb e r ts  -----------------
P e c a n s  S a l t e d ---------
W a ln u ts  M a n c h u ria n

M IN C E M EA T 
N one S uch . 4 doz. —  6 47 
Q u ak e r, 3 doz. ca se  __ 3 50 
L ib b y , K eg s, w e t, lb . 22

O LIV ES
4 oz. J a r ,  P la in , doz. 1 35 

10 oz. J a r .  P la in , doz. 2 35 
14 oz. J a r .  P la in , doz. 4 50 
P in t  J a r s .  P la in , doz. 3 25 
Q u a r t  J a r s ,  P la in , doz. 6 00 
1 G al. G lass  J u g s , P la . 2 10
5 G al. K egs, e a c h ------8 50
3% oz. J a r ,  S tu ff., doz. 1 35
6 oz. J a r ,  S tu ffed , doz. 2 35 
9% oz. J a r ,  S tu ff., doz. 3 75 
1 G al. J u g s , S tu ff., dz. 2 75

P A R IS  G R E E N
% s -----------------------------------34
Is  --------- ------------------------- 3-
2s a n d  5s ______________ 30

_ 70

___ 12
__ 32

__ 80 
_55

ISO -V IS  M OTOR O ILS
In Iron B a rre ls

L i g h t __________________ 77.1
M edium  _______________ 77.1
H e a v y _________________ 77.1
Ex. H e a v y _____________ 77.1

f f l o t a r i n g

Iron B a rre ls
L ig h t _________________ 65.1
M edium  _______________ 65.1
H eav y  _________________ 65.1
S pecia l h e a v y _________ 65.1
E x t r a  h ea v y  __________ 65.1
P o la r in e  “F ” _________ 65.1
T ra n m iss io n  Oil ______65.1
F ino l, 4 oz. ca n s , doz. 1 50
F ino l, 8 oz. c a n s , doz. 2 30
P a ro w a x , 100 lb. __ 8.3
P a ro w ax , 40, 1 l b . _8.55
P a ro w a x . 20, 1 l b . _8.8

S em dac, 12 p t. c a n s  3 00 
S em dac, 12 q t. c a n s  5 00

S u a s a g e s
B o lo g n a _________________ 18
L iv e r  ___________________ 18
F Y ankfort _______________ 21
P o rk  ___________________ 31
V eal ____________________ 19
T ongue , J è ll ied  _________ 35
H ead ch e ese  _____________ 18

S m oked  M eats  
H am s, C er. 14-16 lb. @29 
H am s, C e rt ., S k in n ed

16-18 l b . __________@29
H am . d r ie d  beef

K n u ck le s  ________ @46
C a lifo rn ia  H a m s _@17%
P icn ic  B oiled

H a m s  _________ 20 @25
Boiled H a m s __  @45
M inced Hajm s ______ @21
B acon 4 /6  C e r t ._24 @34

Beef
B oneless, ru m p  28 00@38 00 
R u m p , n e w _ 29 00@32 00

L iver
B e e f _________ _________ 17
C a l f -------------------- :____ 55
P o r k __________________ io

RICE
F a n c y  B lue  Rose ___  06
F a n cy  H e a d  _________07

P IC K L E S
M edium  S ou r 

5 gallon , 400 c o u n t — 4 75

S w eet Sm all
16 G allon, 2250 _____  24 50
5 G allon, 750 _________ 9 76

Dill P ick les
G al. 40 to  T in , d o z ._9 60
No. 2% T i n s __________ 2 26
32 oz. G lass  P ic k e d_2 75
32 oz. G lass  T h ro w n  2 40 

Dill P ick le s  B u lk
5 G al.. 200 _________  4 75

16 G al.. 600 ___________ 9 26
45 G al.. 1200 ______ 20 25

P IP E S
Cob, 3 doz. in  bx . 1 00@1 20

P L A Y IN G  CA RDS
B a ttle  A xe, p e r  doz. 2 65
T orpedo , p e r  d o z . ____2 25
B lue  R ibbon , p e r  doz. 4 25

PO T A SH
B a b b i t t ’s, 2 doz. ------2 75

F R E S H  M EA TS 
B eef

T op  S te e r s  & H e i f . ------25
G ood S t’r s  & H ’f  15%@23 
M ed. S te e rs  & H e lf . —. 2 1  
Com . S te e r s  &  H e if . 16@20

V eal

M edium  ------------------------- 22

L a m b
S p rin g  L a m b  ----------------- 28

G o o d _____________________ 26
M edium  -----------------------  24
P o o r ----------------------------  20

RU SK S
D u tch  T e a  R u sk  Co.

B ran d .
36 ro lls, p e r  c a s e ___ 4 26
18 ro lls, p e r  c a s e ___ 2 25
12  ro lls, p e r  c a s e ___ 1  50
12  c a rto n s , p e r  ca se  __ 1  70 
18 c a rto n s , p e r  c a se  „  2 55 
36 c a rto n s , p e r  ca se  __ 5 00

S A L E R A T U S
A rm  a n d  H a m m e r_3 75

SA L SODA

G ra n u la te d , 60 lbs. cs. 1  35 
G ra n u la te d , 18-2% lb. 

p a c k a g e s  __________ 1  20

COD F ISH
M iddles ______________ 20
T a b le ts , % lb. P u re  _ 19%

doz. ______________ 1 40
W ood  boxes, P u re  __ 30% 
W hole Cod ___________ 11%

H E R R IN G  
H olland  H errin g

M ixed. K e g s ____________ 1  10
M ixed, h a l f  bb ls . __ 8 75
M ixed, bbls. ________ 16 50
M ilke rs, K e g s __________ 1  20
M ilkers, h a lf  b b l s ._9 75
M ilkers, bbls. ______ 18 50
K  K  K  K  N o r w a y _19 50
8 lb . pa lls  __________ 1 40
C u t L u n c h  __________ 1  50
B oned , 10 lb. b o x e s _16

rti ft «h

L ak e  H err in g
% B bl., 100 lbs. _____6 50

M utton
G ood __________________
M edium  -------------------- —
P o o r __________________

M ackera l
13  T u b s , 60 C oun t, fy . f a t  5 75 
11 P a ils , 10 lb. F a n c y  f a t  1 75

P E A N U T  B U T T E R

Bel C ar-M o  B rand
24 1 lb. T i n s ------------------
S oz., 2 doz. in  c a s e ------
15 lb. p a ils  --------------------
25 lb. p a ils  --------------------

P E T R O L E U M  PR O D U C TS 
F ro m  T a n k  W agon  

R ed  C row n G aso line  — D
R ed  C row n E th y l ------- 14
S olite  G aso line  ------------14

In Iron B a rre ls  
P e r fe c t io n  K ero s in e  — 13.6 
G as M ach in e  G aso line  3 i.l  
V. M. & P . N a p h th a — 19.6

P o rk
L ig h t h o g s  -------------------- 16
M edium  hogs ----------------- 16
H eav y  h o g s ------------------  1
L oin , m ed  -------------------- 26
B u tt s  _________________  24
S h o u ld e rs  ______________ 19
S p a re r ib s  ______________  16
N eck  b o n e s _____________ 06
T rim m in g s  ____________  14

P R O V ISIO N S 
B arre led  P o rk  

C le a r  B ac k  __ 25 00@2S 00 
S h o r t C u t C lear26 00@29 00 

D ry  S a lt  M eats 
D S B e l l i e s _18-20@18-19

L a rd
P u re  in  t i e r c e s ---------13%
60 lb. t u b s ___ a d v a n c e  %
50 lb. t u b s ___ a d v a n c e  %
20 lb. p a i l s ___ a d v a n c e  %
10 lb. p a i l s ___ a d v a n c e  %
5 lb. p a i l s ___ a d v a n c e  1
3 lb. p a i l s ___ a d v a n c e  1

C om pound  t i e r c e s ------12
C om ppund, t u b s ---------12%

W h ite  F ish
M ed. F a n c y , 100 lb. 13 00

S H O E  B L A C K E N IN G
2 in 1, P a s te , d o z .__ 1 35
E. Z. C om b in a tio n , dz. 1 35
D ri-1i’oot. doz. ______ 2 00
Bixtvys, D ozz. ________ 1 35
S him )la, doz. ________ 90

STO V E PO L ISH  
B laekne , p e r  doz. __ 1 35 
B la ck  S ilk  L iqu id , dz. 1 49 
B la ck  S ilk  P a s te , doz. 1 25 
E n a m e lin e  P a s te , doz. 1 35 
E n a m e lin e  L iqu id , dz. 1 35 
E. Z. L iqu id , p e r  doz. 1 40
R ad ium , p e r  d o z . ___ 1 35
R is in g  Sun , p e r  doz. 1 35 
654 S tove  ' E n a m e l, dz. 2 80 
V ulcano l. No. 5, doz. 95 
V u lcano l, No. 10, doz. 1 35 
S tovoil, p e r  doz. ____ 3 00

S A L T
C olonial, 24, 2 lb. ._ 95
C olonial, 36-1% —_ 1 25
Colonial, Iod ized , :24-2 2 00
M ed. No. 1 B bls. 2 85
M ed. No. 1, 100 lb. ~bk~ 95
F a rm e r Spec., 70 lb. 95
P a c k e rs M eat, 50 lb. 57
C ru sh ed R ock  fo r Ice

crea m , 100 lb.. eaclii 8,
B u t te r  Sa lt, 280 lb,. bbl .4 24
B lock, 50 l b . _____ 40
B a k e r  S a lt, 280 lb. b b í 4 10
24, 10 lb.,, p e r  ba le _ 2 45
35. 4 lb.. p.er ba le _ 2 60
50. 3 lb., p e r ba le 2 85
28 bl. b ags . T ab le — 42
Old H ick o ry . S m oked,

6-10 lb. ____________4 50

P e r  ca se . 24. 2 lbs. — 2 40
F iv e  ca se  lo ts  ______2 30
Iodized , 32, 26 o z . _2 40

BORAX

T w e n ty  M ule T eam

24. 1 lb. p a c k a g e s _3 25
48. 10 oz. p a c k a g e s _4 35
96, % oz. p a c k a g e s _4 00

SO A P
Am . F am ilv . 100 box 6 30 
C ry s ta l W h ite , 100 — 4 20
B ig  J a c k , 60s ________ 4 75
F e ls  N a o th a , 100 box 5 50 
F la k e  W h ite , 10 box 4 20 
G rd m a  W h ite  N a. 10s 3 75
J a n  R ose, 100 b o x ___ 7 85
F a iry , 100 box ________4 on
P a lm  O live, 144 box 10 50
L a v a . 160 box _______  4 911
O ctagon . 120 _________5 00
P u m m o , 100 box _____4 85
S w e e th e a r t. 100 hox __ 5 70 
G ra n d p a  T a r , 50 sm . 2 1" 
G ra n d p a  T a r . 50 lge. 3 50 
Q u a k e r  H a rd w a te r

Cocoa. 72s, b o x ___ 2 85
F ab -b an k  T a r . 100 bx 4 00 
T ri lb y  Soap. 100. 10c 7 25 
W illiam s  B a rb e r  B a r, 9s 50
W illiam s  M ug, p e r  doz. 48 

C L E A N S E R S

80 ca n  ca ses , |4 .80  p e r  ca se

W A S H IN G  P O W D E R S  
B on  A m i P d ., 18s, box 1 90 
B on  A m i C ake, 18s —1 62% 
B rillo  ------------------------- 85
C lim aline , 4 doz. ------
G ran d m a , 100, 5 c ------
G ran d m a . 24 L a rg e  —
Gold D u st, 1 0 0 s ---------
G old D u st, 12 L a rg e
G olden R od, 24 ---------
I .a  F ra n c e  L a u n ., 4 dz. 
O ld D u tch  C lean . 4 dz.
O ctagon . 96s ------------
R inso , 40s ___________
R inso . 24s ---------------
R u b  N o M ore, 100, 10

oz. _________________
R u b  N o M ore, 20 Lg. 
S p o tle ss  C lean ser, 48,

20 oz. ______________
S an i F lu sh , 1 doz. —
Sapolio, 3 doz. ---------
Soa.pine, 100, 12 oz. -  
Snow boy, 100, 10 oz. 
Snow boy, 12 L a rg e  —
S peedee. 3 doz. ---------
S u n b rite , 50s ------------
W y a n d o te , 48 ------------
W y a n d o t D e te rg ’s, 24s

4 20 
3 50
3 50
4 0
3 20
4 25 
3 60 
3 40 
3 9 I 
3 20

4 00 

3 85

3 15
6 40
4 00 
2 65
7 20 
2 10 
4 75

S P IC E S  
W hole S p ices

A llsp ice, J a m a i c a ------@25
C loves, Z a n z ib a r  ------@38
C ass ia , C an to n  ______<" )■
C assia , 5c pkg .. doz. @40
G inger, A fr ican  ______@19
G inger, C ochin  _______ @25
M ace, P e n a n g  ______1 39
M ixed, No. 1 _________ @32
M ixed, 5c pkgs., doz. @45
N u tm e g s, 7 0 @ 9 0 ____ @59
N u tm e g s, 105-1 1 0 _@59
P ep p e r, B lack  _______@46

P u re  G round  in B ulk
A llspice, J a m a i c a ___@35
C loves, Z a n z ib a r  _____@46
C assia . C an to n  _______ @28
G inger, C o rk in  ______@35
M u sta rd  ______________ @32
M ace, P e n a n g  _______ 1 39
P ep p e r , B ila c k ________@55
N u tm e g s _____________  @59
P ep p e r, W h ite  ______ @80
P ep p er, C a y e n n e ___  @37
P a p rik a . S p a n ish  ___ @45

- S eason ing
Chili P o w d er, 1 5 c ___ 1 35
C elery  S a lt, 3 o z . ___  95
S age, 2 oz. __________ 90
O nion S a lt __________1 35
G arlic  _______________ 1  35
P o n e lty , 3% oz. ___ 3 25
K itch en  B o u q u e t ___ 4 50
L au re l L e a v e s  ______ 20
M arjo ram . 1 o z . _____ 9C
S avo ry , 1 oz. ________ 9b
T hym e, 1 oz. ________ 90
T iy n eric , 2% oz. ____ 90

STA R C H
Corn

K in g sfo rd , 40 l b s ._ 11%
P o w d ered , b a g s ___ 4 50
A rgo, 48, 1 lb. pkgs. 3 60
C ream , 48-1 _______4 80
Q u ak er, 40-1 ______ 07%

G loss
A rgo, 48, 1 lb. pkgs . 3 60 
A rgo. 12. 3 lb. pkgs. 2 62 
A rgo, 8 5 lb. pkgs . — 2 97
S ilve r G loss. 48, I s _11%
E la s tic , 64 pkgs . _____5 35
T ig e r, 48-1 ___________ 3 30
T ig er. 50 lbs. ________ 06

SY R U P
C orn

B lue K aro , N o. 1 % _2 77
B lue K aro , N o. 5, 1 dz. 3 91
B lue Karo., No. 1 0 _3 71
R ed K aro , N o. 1 % _3 05
R ed  K aro , N o. 5, 1 dz. 4 29 
R ed K aro , N o. 1 0 _4 01

Im lt. M aple F lav o r 
O range, No. 1%, 2 dz, 3 50 
O range, N o. 5, 1 doz. 4 99

M aple an d  C ane
K anuck . p e r  g a l . ___ 1 50
K an u ck , 5 gal. c a n  6 50

M aple
M ich igan , p e r  ga l. — 2 75 
W elchs, p e r  gal. ___ 3 25

COOK IN G  OIL 
M azola

P in ts , 2 doz. _________6 75
Q u arts , 1 doz. ______ 6 25
H alf G allons. 1 doz. _ 11 75 
G allons. % doz. __ t l  30

T A B L E  SA U C ES 
L e a  & P e r r in , l a r g e ,-  < 00 
L e a  & P e rr in , sm a ll— 3 IS
P e p p e r  ________________ 1 60
R oyal M in t ___________3 40
T obasco , 2 o z . _________4 36
Sho Y ou, 9 oz., doz, 2 25
A -l, la rg e  ___________ 4 75
A - l  s m a l l _____________ 3 15
C aper, 2 oz. ___________ 3 SO

T E A
J a p a n

35@35
37052Choice _ - __________

F a n c y  ______________ 52061
No. 1 N i b b s ________ „  54
1 fb. pkg. S if tin g  _ _____14

G unpow der
_ 40

47
Ceylon

P ekoe, m ed ium  ______ 57

E nglish  B re a k fa s t
C ongou, M edium — 28
C ongou, C h o ic e ___ 35@36
C ongou, F a n c y  ____ 42@43

Oolong
39
45
50

T W IN E
C oton, 3 p ly  cone _ _ 40
C o tton , 3 p ly  B alls ___ 42
W ool. (! ply 18

V IN E G A R
C ider, 40 G r a i n ___ ____23
W h ite  W ine. 80 g r a in  25
W h ite  W ine. 40 g r a in  19

WI CK I N G
Nlr>. 0. peí- g ro ss  _ SO
N)r>. 1. per g ro ss  __ 1 25
Ni0. 2,, p e r g ro ss  _ 1 50
Ni p er g ro ss  _ 2 30
Pieerie‘SS Rioils, p e r doz. 90
R oche s te r , No. 2, doz, 50
Rioche s te r . No. 3, doz. 2 00
R ayo. per d o z ._ 75

W O O D E N W A R E
B ask e ts

B ushels , n a r ro w  ban d .
w ire h an d le s  ______ 1 75

B u sh e ls , n a rro w  ban d .
wood h an d le s  __ __ 1 80

M ark e t, d ro p  h an d le 90
M ark e t, sin g le  h an d le 95
M ark e t, e x t r a 1 60
S plin t. la rg e  _ _ _ _
S p lin t, m ed ium 7 50
S p lin t, sm a ll ________ 6 50

C h u rn s
B arre l, 5 ga l., each  _ 2 40
B arre l, 10 g a l., each  _ 2 55
3 to  6 pral., p e r  ga l. — 16

P ails
16 q t. (la lv a n ’z e d ___ 2 60
12 a t . G a l v a n i z e d _ 2 85
14 a t .  G a lv a n iz e d ___ 3 10
12 a t .  F la r in g  G al. J r .  5 bo
10 q t. T in  D a i r y ____ 4 00

T  ra p s
M ouse, W ood, 4 h o le s . 60
M ouse, wood, 6 h o le s . 70
M ouse, tin , 5 h o l e s _ 65
R a t. wood ____________l  00
P a t .  s p r in g  __________1 00
M ouse, s y r i n g _______  30

T u b s
L a re e  G alvan ized  ___ 8 75
M edium  G a lv a n iz e d _7 75
S m all G a lvan ized  ____6 75

W a sh b o a rd s
B an n e r , G lo b e ________5 50
B rass , s ing le  _______6 25
G lass sing le  _________6 00
D ouble P e e r l e s s ______8 50
S ing le P e e r le s s  ______7 50
V o rt'-e rn  Q u e e n ______5 50
U n iv e rsa l ____________7 25

W ood Bowls
13 in. B u t t e r _______  5 00
15 in. B u t t e r _______  9 00
17 in . B u t t e r ________ 18 00
19 in . B u t t e r _______  25 00

W R A P P IN G  P A P E R  
F ib re , M anila , w h ite  05%
No. 1 F i b r e __________06%
B u tc h e rs  D  F ________ 06
K ra f t  ________________  06%
K ra f t  S t r i p e __________ 09%

Y E A ST  C A K E
M agic, 3 doz. _______2 70
S u n lig h t, 3 d o z . ______ 2 7b
S u n lig h t, 1% d o z . ___1 35
Y e a s t F o am , 3 d o z . __2 70
Y e a s t F o am , 1% doz. 1 35

Y E A ST —C O M P R E S S E D  
F le isc h m a n n , p e r  doz. 30

P ro d u c ts  of V an  B uren  Co. 
C an n in g  Co. 

IT A LIA N  S P A G H E T T I 
D IN N E R

L ocal P r id e  B ra n d  
12 50c F a m ily  P a c k a g e  4 50 

SA LSA  SA U CE 
L ocal P r id e  B ra n d

48 No. 1‘c a n s ________ 1 80
24 No. 2 c a n s ________ 3 15
6 No. 10 c a n s ------------15 00

C H IN E S E  SOY SA U C E 
L ocal P r id e  B ra n d  

12 8 oz. B o t t l e s ---------2 26

4 1 gal. g l a s s ______ 27 00
C H IN E S E  BRO W N  SA U C E 

L o ca l P r id e  B ra n d
12 8 oz. B o t t l e s _____ 2 25

4 1 gal. g l a s s ______ 24 00
N O O D LES 

L ocal P r id e  B ra n d  
C how  M ein C hinese

24 No. 2 c a n s ________2 25
B EA N  S P R O U T S  
L ocal P r id e  B ra n d  

G enu ine C h inese  B ean
24 N o. 2 c a n s _________ 1  65
6 No. 10 c a n s _______8 00
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The Attempt To Drag Education Into 
Politics.

Los Angeles, Sept. 20—Senator Cap
per, of Kansas, has come before the 
U. S. Senate with a renewal of the 
proposition to have a Secretary of 
Education in the President’s cabinet. 
An attempt to do this very thing was 
tried several years ago, about the time 
the labor unions were trying to put 
over their child labor law without the 
requisite constitutional amendment. 
The whole matter was carefully 
threshed out at that time, hut stand
ardization of education by taking the 
management of same away from the 
states was not considered either feas- 
able or desirable.

The. principal objection to this pro
gram—and there were many—was that 
the creation of a National educational 
department, with wide powers, would 
be likely to make public schools hoi- 
beds of political propaganda.

Under the present system of educa
tion the people at least have some di
rect influence in what is taught their 
children; they can “hire and fire'1 
teachers, directors and others connect
ed with the great industry known as 
education, and determine to a more or 
less degree what shall be taught to the 
younger generation.

Under a National bureau, staffed by 
the usual type of bureaucrat, parents 
would be helpless. If they protested 
against the inevitable propaganda, 
they would be at once put down, in the 
usual Cossack manner of bureaucracies, 
as half-witted criminals desirous of dis
regarding the law.

Any attempt on the parent’s part to 
say what should be taught would at 
once be regarded as downright trea
son, and the parents would be bustled 
off to the hoosegow as dangerous 
radicals.

Another reason for discouraging any 
interference of the General Govern
ment in educational matters, can be 
easily illustrated by the Secretary of 
Labor fiasco, a son handed to the so- 
called “laboring masses” to secure sup
port at the polls.

The American education system still 
is. comparatively, free from politics. 
Until we have more tangible assurance 
that it would be equally free under 
National political direction, we would 
best leave it under the control of the 
states, where the taxpayer can at least 
air out his ideas, and grievances, if he 
has any. on the forum of the “school 
meeting.”

A short time ago it was the vice- 
president's sister who was endeavor
ing to rearrange the solar system. If 
she got anvwhere her progress was un- 
discoyerable. Now it is the wife of 
Ambassador Poindexter, in far-awav 
Peru, who is doing her best to get 
into public print by raising a howl be
cause a member of her housekeeping 
staff decided to secure a job in the 
household of another diplomatic repre
sentative. Maybe it will lead to some 
further international complication, but 
whether it does or not, the “catty” ac
tions of the lady in question, will not 
add to her glory as an ambassadress.

California grape growers are stiff 
trying to figure out just what prohi
bition director Doran really handed 
them when he told them there could 
be no possible objection to their manu
facturing grape juice galore providing 
it didn’t get into the hands of shift
less persons who would allow Dame 
Nature to clutter up the mess. It 
seems now after they have re-read his 
kindly offering, that they must send 
out courier to watch each shipment of 
grape juice to its destination and ask 
the purchasers to refrain from letting 
the product ferment. If thev can do 
this much for their country all will be 
well. It doesn’t seem much to ask, 
does it?

It is cited that eight years ago there

was but one radio broadcasting sta
tion in the country—that at Pittsburg. 
Now there are 630 of them, and f 
hope I may be pardoned for saying 
they all remind one of the rolling mills 
and boiler factories of Pittsburg—and 
everyone of them working overtime.

In the course of a magazine article 
concerning court practice a noted 
writer says that three-fourths of the 
lawyers who practice with such 
unction in these United States believe 
themselves to be honest men, but not 
half of thm are. This seems to me a 
rather harsh indictment, but his ex
planation proves that the condition is 
not as serious as one might think at 
first glance. However, as a Nation, 
we are being very much “lawed.” In 
California, for instance, there is an a t
torney for every 507 persons, and in 
Nevada there is one for every 336 in
habitants. Michigan, however, slight
ly increases the average, by encourag
ing one attorney to look after the 
legal difficulties encountered by 1400 
residenters. In England there is only 
one for each 2278 individuals of 
troublesome age. and vet the courts 
over there get much quicker and bet
ter action than they do here. The fact 
that we have so many lawyers, may 
account for the fact of our having so 
many laws. In New York City, at this 
very instant, nearly 15;000 young men 
and young women are studying for the 
bar. I understand that in Bolivia, for 
instance, the government discovered, 
on making an investigation, that there 
were already plenty of lawyers and the 
universities were, therefore, closed 
against this class of students. Of 
course there are no limitations in the 
land of the free, etc., but may we not 
look forward to an era when a sort of 
“equity” organization, will control the 
output and the hours of labor?

A San Francisco udge holds that the 
trapping of miscreants into violations 
of the law is bad practice. For police 
officers to bribe or tempt the stranger 
into a breakage of the eighteenth 
amendment is not good business and 
will be frowned upon in his court, 
even if it seems to be the only wav <o 
procure necessary evidence. This 
judge makes the clarified statement 
that officers of the law should come 
into court with clean hands and thev 
will not be encouraged in committing 
one crime for the purpose of uncover
ing another.

The pedestrian must be eliminated. 
Seems to me he is almost a greater 
nuisance than Old Dobbin. If one 
were given to statistics he could prob
ably demonstrate by the “rule of three” 
that it is the pedestrian who clutters 
up the roadways and makes auto driv
ing a real effort. In the first place if 
he is done away with sidewalks mnv 
also be eliminated thus adding greatly 
to the area which can be utilized for 
carnage between high-powered auto
mobiles and tbeir more or less indiffer
ent operators. One of our California 
coroners went so far in directing a 
verdict for homicide of one of these 
“walkers” as to intimate that he only 
got what he deserved. He didn’t go so 
far as to suggest a fine, for such tres
passers, but I expect the time is near 
at hand. Even if he is swept up and 
carried away in an undertaker’s bas
ket, he is in a position where he de
serves condemnation. W hen this new, 
$200 springless affair is introduced I 
shudder at the fate which will be meted 
out to the old-fashioned guv who as
sumes to go back to the stone age and 
actually walks.

Some day I hope a lot of these jingo 
newspapers who are trying to stir up 
a fuss with Mexico, making sport of 
their government, their language, cus
toms and in some cases their personal 
habits, will stop long enough in their 
mad rush to consider the fact that a

hundred ye?rs before the Pilgrims 
came, the Mexicans had a form of gov
ernment and were developing civiliza
tion. and were successfully carrying o.i 
agriculture and some forms of manu
facturing in an area now a part of our 
political system; but it has become a 
fixed custom among a lot of petty 
politicians to “razz” them fore and 
aft. Of course they don’t have any 
vote on this side of the boundary line 
and they make something to talk 
about. Out here the real Mexican 
“grandee” is always somebody worth 
while, and is most highly respected. 
They are not all bandits down there 
by any means.

One of the most famous bits of 
scenery in W estern Michigan is the 
view from Miller’s Hill, overlooking 
Glen Lake. I was reminded of this 
the other day by an old Detroit pa
tron of mine, now visiting in Los 
Angeles. Several years ago Judge 
Sliiras III, formerly of the Federal 
court, wrote an article for the Geo
graphic Magazine in which he included 
Glen Lake in a list of four of the most 
wonderful bodies of water on earth. 
The others were Lucerne, in Switzer
land; Placid in York State and Louise 
in the Canadian Rockies. But my 
Michigan friend contended that Miller's 
Hill was famous not only because it 
gave one a comprehensive view of the 
great Sleeping Bear dunes, rising 600 
feet above Lake Michigan, but the 
North and South, Manitou Islands as 
well. This view is famous among all 
persons who really know their Michi
gan, all of whom concede its wonder
ful beauty. But this wonderful hill is 
said to be among real estate listings, 
which makes the situation a serious 
one. I always claimed that it ought 
to become the property of the State 
for public park purposes and I hope 
someone back there will start a move
ment to bring it to the attention of the 
State Conservation Commission. It is 
surely as important as Isle Royale and 
much more accessible.

Frank S. Verbeck.

When On Your Way, See Onaway.
Onaway, Sept. 24—This week the 

big Onaway district fair is on in full 
force. The weather man has promised 
to reform and deliver weather suitable 
for making the people smile and the 
ponies do their best. The many tour
ists who became frightened at the few 
days of severe weather should have 
stayed; the late comers are now profit
ing and will continue to enjoy the 
beauties of the autumn tints, the won
derful sunsets closely followed by the 
Northern lights such as only Northern 
Michigan can furnish.

W hen you see an army of young 
men from the seventh and eighth 
grades headed by the Commander-in- 
chief, L. B. Carr, Agricultural In
structor, you may be sure that some 
important changes will be made in ap
pearance of things in general. Last 
week the brigade made a swoop on the 
vacant lots at the corner of State and 
Elm streets; the weeds were pulled, 
the surface of the ground leveled and 
th entir premises transformed into a 
place of beauty in a few short hours. 
This is only a beginning. Four davs 
of every week, when the weather will 
permit, this public-spirited army of 
civic workers will attack in dead earn
est all unattractive lots, undesirable 
signs, buildings or fences and make a 
clean-up. Anyone attempting to inter
fere; beware.

The new road leading W est from 
Stewart’s Beach shortens the distance 
to Hongore Bay on Black Lake about 
four miles. The first layer of gravel 
has been spread and the road is already 
quite passable. This improvement will 
be hailed with delight by the tourists 
during the hot summer months, when 
some of the sand roads are uncomfort
ably dry and dusty. The road is also 
quite scenic, owing to the contour of

the land an,d the graceful turns and 
elevations overlooking the lake from 
several points.

The killing season will soon be on. 
Hunters will patrol the woods and 
paths to  add laurels to their fame bv 
bringing in the trophies. In a good 
many ways this is all right. In a good 
many other ways it is all wrong. The 
man or boy capable of selecting the 
ail right method is a good sport and 
is to be admired, but the man or boy 
who deliberately murders everything 
which crosses his path, just for the 
sake of killing and destroying, should 
be taught better. If he already knows 
better, he should be despised bv his 
companions, punished and put to 
shame.

In the parks and places of amuse
ment where small animals, such as 
rabbits, squirrels and chipmunks are 
numerous and protected, people get 
more enjoyment from shooting them 
with kodaks than they would from 
using firearms were thev permitted to 
kill. The little animals soon learn that 
they are protected and are almost do
mestic in their habits. To a certain 
extent the same applies to larger game. 
The female deer can almost be ap
proached at times. Partridge will 
hesitate before leaving his feast of 
wild buckwheat and sometimes walk 
leisurely away or alight in a near-by 
tree. By studying their habits we 
learn to love and enjoy them in a live 
state much better than practicing 
carnivorous tactics. Squire Signal.

Corporations Wound Up.
The following Michigan corporations 

have recently filed notices of dissolu
tion with the Secretary of State; 
Manhattan Rubber Mfg. Co., Detroit. 
Second National Investors Corp., De

troit.
Third National Investors Corp., De

troit.
Foreign Advertising and Service Bu

reau, Inc., Detroit.
Vinekist Grape Juice Co., Detroit. 
Wilcox Ice Cream Co., Muskegon. 
Jackson Electrical Appliance Co., 

Jackson.
C. W. Porter Si Co., Muskegon. 
Baugher & Bash Co., Benton Harbor. 
Marquette Builders & Supply Co., 

Marquette.
Long Point Hotel Co., Long l3oint. 
Hastings Insurance Agency, Traverse 

City.
H. S. Chandler Sales, Detroit.
Phil H. Lichtenberg, Inc., Detroit. 
Security Trust Co., Detroit.
Ghvsels Investment Co., Grand Rapids 
Motor Securities Co., Inc.. Detroit. 
Mertz-Bidwell & Co., Saginaw. 
Federal Manufacturing Co., Holland. 
Schuman Nicholas Co., Detroit.
Home Store, Inc., Detroit.
Gillis Aircraft Corp., Battle Creek 
Southern Bond & Share Corp., Detroit. 
Biflex Corp., Detroit.
Electric Sprayit Co., Detroit.
United States Realty Corp., Detroit. 
Noiseless Blue Flame Oil Burner Co., 

Ann Arbor.
Randall Clothes, Inc., Detroit.
Borden Co., Lansing.
Commonwealth Securities, Inc., De

troit.
Mayflower Associates, Inc., Detroit. 
Joseph Dick Manufacturing Co., Grand 

Rapids.
W alter N. Kelley Co., Detroit.
Battle Creek Drug Co., Battle Creek. 
Jennings Associates, Inc., Detroit. 
Johnston Paint and Glass Co., Detro:f. 
Detroit Financial News Bureau, De

troit.
Pontiac Land & Mineral Co., Pontiac. 
Leyes Bros., Inc., Detroit.
Skylark Airplane Co.. Detroit. 
Rientola Co-Operative Trading Co., 

Bessmer.
Kelso-Peterson Audit Co.. Escanaba. 
W ert Oil and Gas Co., Decatur.
Grand River Creamery. Lansing. 
Union Trust & Savings Bank of Flint, 

Flint.
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DEGRAAF VS. STOWE.
(Continued from page 10) 

of hatred or ill-will. Express malice 
is never presumed, but must be proved 
by plaintiff, and, as I have said, by a 
preponderance of the evidence. It may 
be proved by either direct or indirect 
evidence. In  determining whether 
there was express malice in this case, 
vou should consider all the facts and 
circumstances disclosed by the evi
dence. You will consider all the cir
cumstances surrounding the publica- 
t'on of the articles in question as dis
closed by the evidence which tend to 
show the motive or spirit which ac
tuated their publication, including any 
information or knowledge which the 
defendant possessed or had the means 
at hand of obtaining touching the 
truth or falsity of the articles publish
ed and his purpose in publishing them. 
If you find by a preponderance of the 
evidence that the defendant published 
these articles with express malice, as 
I have defined it to you, you will then 
award what are called exemplary or 
punitive damages to the plaintiff. If, 
therefore, you find for the plaintiff, 
your verdict will state, “We find for 
the plaintiff” in whatever amount you 
may find, and in your verdict, under 
the statutes of this State, you are to 
separate what you find for loss in his 
business, trade or occupation, from 
what you find on account of injury to 
feelings. If you find for the plaintiff, 
therefore, your verdict will state the 
amount you find as loss in business or 
trade or occupation and what amount 
you find for injury to feelings. If you 
find for the defendants, your verdict 
will be “No cause of Action,” or “Not 
Guilty.”

Somewhat Dry Statistics on Somewhat 
Dry Economics.

(Continued from page 20) 
galley slave of a wife, the mother who 
interposed her feeble strength between 
her children and starvation. There 
was the saloon into which the bulk of 
the earnings went each week.

Looking at it with no sentiment 
whatever ,it is plain to be seen that the 
change is quite like what occurs to a 
business man who learns to draw out 
a weekly wage for himself, putting it 
away in savings that he determines 
never to touch. Such a man finds in a 
very short time that his direct savings 
make up the smallest of the benefits 
he has derived from the new habit.

For when a merchant is faced with 
the necessity to dig up a given sum 
of money—not of goods, chatties or 
book accounts, but money—every week 
or month end, he immediately becomes 
so much better a merchant, so incal- 
cuably better a manager in so many 
directions that he is himself surprised 
with many developments.

He is surprised to find that his own 
wages come without the least trouble 
or apparent effort. He finds that not 
only can he meet that demand but he 
now discounts all his bills whereas for
merly he lost many discounts. He 
finds that his books are in vastly better 
shape and that customers’ accounts 
bother him not at all—why? Because 
now, under the urge to have a certain 
sum of ready money for a new pur
pose at a definitely stated time, he is

a diligent, persistent and amazingly 
successful collector and credit man
ager.

The Times editor talks a lot with 
his mouth. We have all talked a lot 
with our mouthes and maybe we do 
a bit of that yet. But the fact is that 
the direct savings is the smallest ad
vantage we now realize from prohibi
tion-im perfect, undeveloped, half-ac
cepted as it still is.

If there be any class among us who 
cannot make light of prohibition, that 
class is tradesmen—and everyone of 
us knows this when he stops long 
enough to think about it.

Paul Findlay.

Proceedings of the Grand Rapids 
Bankruptcy Court.

G ra n d  R ap id s. S ep t. 12—In  th e  m a tte r  
o f W illiam  H . K nox , d o ing  .b u s in ess  u n 
d e r th e  a s su m e d  n a m e  of K nox  Shoe 
Co., B a n k ru p t N o. 3893. T h e  sa le  o f a s 
s e ts  h a s  been  ca lled  fo r S ep t. 2(i, a t  th e  
p rem ise s  211 L o c u st s tr e e t ,  A llegan . T h e  
s to c k  in  t r a d e  a n d  fix tu re s  co n s is ts  of 
shoes, ru b b e rs , e tc ., a ll u sed  in  a  r e ta il  
shoe b u s in ess , a p p ra is e d  a t  a p p ro x im a te 
ly  $1,476. A ll in te re s te d  in  s u ch  sa le  
shou ld  be p re s e n t a t  th e  d a te  a n d  tim e  
o f sa le  a s  abo v e  s ta te d .

In  th e  m a t te r  o f H e rm a n  Ivnoop, B a n k , 
r u p t  N o. 3837. T h e  s a le  of c e r ta in  ite m s  
of d iam o n d  r in g s  a n d  u n m o u n ted  d ia 
m o n d s a p p ra is e d  a t  ap p ro x im a te ly  $5,- 
899.95 w ill be sold S ep t. 25, a t  450 H o u se 
m a n  b u ild ing . G ran d  R ap id s. T h e  ab o v e  
ite m s  a re  covered  by c e r ta in  p ledges b u t 
th e  eq u ity  w ill be sold.

S ep t. 12. W e h av e  to -d a y  rece iv ed  th e  
schedu les , re fe re n c e  a n d  a d ju d ic a t io n  in 
th e  m a t te r  of O scar W . N elson , B a n k 
r u p t  No. 3899. T h e  m a te r  h a s  been re 
fe rre d  to  C h a rle s  B. B la  r  a s  re fe re e  in 
b a n k ru p tc y . T he  b a n k ru p t  is a  re s id e n t 
of P a r is  to w n sh ip , a n d  h is  o c c u p a tio n  is 
t h a t  of a  la b o re r. T he  sch ed u le  show s 
a s s e ts  o f $300 of w h ich  $150 is c la im ed  a s  
ex e m p t, w ith  liab ilitie s  o f $2,639. T he  
f irs t m e e tin g  w ill be ca lled  p ro m p tly  an d  
n o te  o f s a m e  wTill be m ad e  h ere in .

In  th e  m a t te r  of K a n t F a ll M fg. Co., 
B a n k ru p t  No. 3546, th e  t ru s te e  h a s  h e re 
to fo re  filed b is  final r e p o r t  a n d  a c co u n t, 
a n d  a  final m e e tin g  of c re d ito rs  w as  held  
J u n e  28. T h e  t r u s te e  w a s  p re s e n t in p e r 
son  a n d  re p re s e n te d  by a t to rn e y s  Ja c o b s  
& D resse r. N o c re d i to rs  w ere  p re s e n t o r 
re p re se n te d . C la im s  w ere  p roved  a n d  
allow ed. T h e  tr u s te e ’s  fina l r e p o r t  a n d  
a c c o u n t w as  co n s id e red  a n d  ap p ro v ed  
<ind allow ed. A n  o rd e r  w as  m ade fo r th e  
p a y m e n t o f e x p e n ses  of a d m in is tra tio n , 
a ll p re fe r re d  la b o r c la im s  a n d  ta x e s  i.i 
fu ll a n d  fo r th e  d ec la ra io n  a n d  p a y m e n t 
o f a  firs t a n d  final d iv id en d  to  c re d i to rs  
o f 5.24 p e r  cen t. N o o b je c tio n s  to  th e  
d is c h a rg e  of th e  b a n k ru p t  w ere  m ade. 
T he  final m e e tin g  th e n  a d jo u rn e d  w i th 
o u t d a te , a n d  th e  ca se  w ill be closed  a n  1 
r e tu rn e d  to  th e  d is tr ic t  c o u r t  in  due 
course .

S ep t. 19. On th is  d a y  w as  held  the  
fina l m e e tin g  of c re d i to rs  in  th e  m a t te r  
o f D u ra b il t  M eta l P ro d u c ts  Co., fo rm e rly  
know n  a s  M ich igan  T oy  & Mfg. Co., 
B a n k ru p t No. 3542. T h e  tru s te e  w a s  
p re s e n t in  p erson . T h e  b a n k ru p t c o r 
p o ra tio n  w as  re p re s e n te d  by . S tu a r t  B. 
W h ite , a t to rn e y . P e ti t io n in g  c re d ito rs  
w e re  r e p re s e n te d  by  C h a rle s  H . K a v a -  
n ag h , a t to rn e y . C re d ito rs  w ere  r e p r e 
se n te d  by  N . A. Cobb, a t to rn e y . C la im s 
w ere  filed, b u t n o t conside red . T h e  t r u s 
te e 's  final re p o r t , o b je c ted  to , w a s  c o n 
s id e re d  a n d  h ea rd . S ev e ra l co n te s te d  
c la im s  w ere  h e a rd  b efo re  a  re p o r te r . 
B rie fs  in  a ll m a t te r s  w ere  o rd e re d  filed 
b e fo re  tw en y  d ay s  from  th is  d a te . T h e  
final m e e tin g  th e n  a d jo u rn e d  to  S ep t. 30.

In  th e  m a t te r  o f J e r r y  K n a p p e r , do ng 
b u s in ess  a s  K n a p p e r  H e a t in g  & Ven_ 
ti la t in g  Co., B ank rup t: No. 3828, th e  t r u s 
te e  h a s  filed h is  r e tu rn  sh ow ing  no a s 
se ts , a n d  th e  ca se  h a s  been  closed  and  
re tu rn e d  to  th e  d is tr ic t  co u rt , a s  a  ca se  
w ith o u t a s s e ts .

S ep t. 12. On th is  d a y  w a s  h e ld  tiie  
a d jo u rn e d  firs t m e e tin g  of c re d i to rs  in 
th e  m a t te r  of R e in h a rd t P. R itz , B a n k 
ru p t  No. 3869. T h e  b a n k ru p t  w as  no t 
p re s e n t o r re p re s e n te d . N o c re d i to rs  
w ere  p re s e n t o r  re p re s e n te d . No c la im s 
w ere  p roved  an d  allow ed. N o tru s te e , 
w as  a p p o in ted . T he  m a t te r  th e n  a d 
jo u rn e d  w ith o u t d a te , a n d  h a s  been  
closed  a n d  re tu rn e d  to  th e  d is tr ic t  e o u .t  
a s  a  c a se  w ith o u t a s s e ts .

In  th e  m a t te r  of F ra n k  F lea so n . B a n k 
r u p t  No. 3551, th e  t r u s te e  h a s  filed h is  
r e tu rn  sh o w in g  th a t  th e re  a re  no a s s e ts  
in  sa id  e s ta te , o v er a n d  above e x e m p 
tio n s, a n d  th e  c a se  h a s  been  closed  a n d  
r e tu rn e d  to  th e  d is tr ic t  c o u rt , a s  a  ca se  
w ith o u t a s s e ts .

S ep t. 16. On th is  d ay  w as  he ld  th e  
f irs t m e e tin g  of c re d ito rs  in  th e  m a t te r  
of C alv in  E. H u ll, B a n k ru p t  No. 3878. 
T he  b a n k ru p t w a s  p re s e n t in perso n  a n d  
re p re s e n te d  by  a t to rn e y  S e th  R. B idw ell. 
C re d ito rs  w ere  p re s e n t in  p erso n  an d  
re p re s e n te d  b y  a t to rn e y  C h a rle s  H . L illie

a n d  b y  H e rm a n  H a n se n , ag e n t. One 
c la im  w as p roved  a n d  allow ed. No t r u s 
te e  w as  ap p o in ted . T h e  b a n k ru p t  w as  
sw o rn  a n d  ex a m in ed  w ith o u t a  re p o rte r . 
T h e  firs t m e e tin g  th e n  a d jo u rn e d  w ith 
o u t d a te , a n d  th e  ca se  h a s  been  closed 
a n d  re tu rn e d  to  th e  d is t r i c t  co u rt, a s  a 
ca se  w ith o u t a s se ts .

O n th is  day  a lso  w as  held  th e  firs t 
m e e tin g  o f c re d i to rs  in th e  m a t te r  o. 
H a rry  H . Secore. B a n k ru p t No. 3875. 
T h e  b a n k ru p t  w as  p re s e n t in person  a n d  
re p re s e n te d  by  a t to rn e y  W illa rd  H . M c
In ty re . N o c re d ito rs  w ere  p re s e n t or 
re p re s e n te d . O ne c la im  w a s  p roved  an d  
allow ed . N o t r u s te e  w as a p p o in ted . T he  
b a n k ru p t w as  sw o rn  a n d  ex a m in ed  w ith 
o u t a  re p o r te r . T h e  firs t m e e tin g  th e  i 
a d jo u rn e d  w ith o u t d a te , a n d  th e  ca se  
h a s  been  closed  a n d  re tu rn e d  to  th e  d is 
t r i c t  c o u rt, a s  a  ca se  w 'th o u t  a s se ts .

In  th e  m a t te r  of P a u l D . S nyder, 
B a n k ru p t No. 3670. T h e  final m e e tin g  of 
c re d i to rs  w ill be held in th is  e s ta te  on 
S ep t. 30. T he tr u s te e 's  final re p o r t  will 
be ap p ro v ed  a t  t h a t  tim e. T h e re  m a y  be 
a  sm all f irs t a n d  final d iv id en d  to  c re d 
ito rs.

In th e  m a t te r  o f H a ro ld  H . S h inv ille , 
B a n k ru p t No. 3471. T h e  final m e e tin g  
of c re d i to rs  h a s  been ca lled  for S ep t. 30. 
T iie t r u s te e ’s  final re p o r t  w ill be a p 
p roved  a t  su ch  m ee tin g . T h e re  m ay  be 
a  sm all f irs t a n d  final d iv id en d  to  c re d 
ito rs.

In th e  m a t te r  o f M a r tin  E . M aher, 
B a n k ru p t No. 3662. T h e  final m e e tin g  
of c re d ito rs  h a s  been called  fo r S ep t. 30. 
T h e  t r u s te e 's  final re p o r t  will be app ro v ed  
a t  such  m eeting . T h e re  p robab ly  w ill 
be a  sm all firs t a n d  final d iv idend  for 
c red ito rs .

In th e  m a t te r  o f  G eorge L. P h en ey . 
B a n k ru p t No. 3561. T h e  final m e e tin g  of 
c re d i to rs  h a s  been  ca lled  fo r S ep t. 30. 
T h e  tr u s te e 's  final re p o r t  w 'll be a p 
p roved  a t  such  m ee tin g . T h e re  w ill be 
a  final d iv id en d  for c red ito rs .

Tn th e  m a t te r  of F r a n k  H . V a n  A uken. 
B a n k ru p t  No. 3638. T h e  final m e e tin g  
o f c re d i to rs  h a s  been  ca lled  for S ep t. 30. 
T he  t r u s te e ’s final re p o r t  w ill be a p 
p roved  a t  su ch  m e e tin g . T h e re  w ill l»e 
a  f irs t a n d  final d iv idend  fo r c red ito rs .

Tn th e  m a tte r  of E rn s t  C. G reiner, 
B a n k ru p t No. 3429. T he  final m e e tin g
of c red  to r s  h a s  been  ca lled  fo r S ep t. 30. 
T h e  t r u s te e 's  final re p o r t  w ill be a p 
p roved  a t  s u ch  m e e tin g . T h e re  will be 
no d iv idends.

S tp t. 16. W e h a v e  to -d a y  rece ived  th e  
schedu les , re fe re n ce  a n d  ad ju d ic a tio n  in 
th e  m a t te r  o f W a lte r  D e la n a te r . B a n k 
ru p t  No. 3900. T h e  m a t te r  h a s  been  r e 
fe rre d  to  C h a rle s  B. B la ir  a s  re fe re e  in 
b a n k ru p tc y . T he  b a n k ru p t is a  re s id e n t 
o f K alam azoo , an d  h is  o cc u p a tio n  is th a t  
of a  la b o re r. T h e  sc h ed u le s  show  a s s e ts  
of $185 of w h ich  th e  fu ll a m o u n t is c la im 
ed a s  ex e m p t, w ith  lia b ilitie s  of $5,112.20. 
T iie  c o u r t h a s  w r itte n  fo r fu n d s  a n d  upon 
re c e ip t of sam e , th e  f irs t m e e tin g  of 
c re d i to rs  w ill be ca lled , n o te  of w hich  
w ill be m a d e  h ere in .

S ep t. 16. W e  h av e  to -d a y  re c e iv e d .th e  
schedu les , re fe re n c e  a n d  a d ju d ic a t io n  i"  
th e  m a t te r  o f P e te r  D eM uil. B a n k ru p ' 
No. 3901. T h e  m a t te r  h a s  been  r e f e r  1 
to  C h a rle s  B. B la ir  a s  re fe re e  in b a n k 
ru p tc y . T h e  b a n k ru p t  is  a  re s id e n t of 
R av e n n a , a n d  h is  o c c u p a tio n  is th a t  of 
a  fa rm e r . T h e  sch ed u le  show s a s s e ts  of 
$100 of w h ich  th e  full a m o u n t is  c la im ed  
a s  ex e m p t, w ith  lia b ilitie s  of $3,202.84. 
T h e  c o u r t h a s  w r itte n  fo r fu n d s  an d  
upon  re c e ip t o f sam e, th e  f irs t m e e tin g  
of c re d ito rs  w ill be ca lled , n o te  of w h ich  
w ill be m ad e  h ere in .

S ep t. 16. On th is  d ay  w as  held  th e  
firs t m e e tin g  of c re d i to rs  in  th e  m a tte r  
o f H a r r y  A. S m allidge , B a n k ru p t No. 
3870. T h e  b a n k ru p t  w a s  p re s e n t in  p e r 
son. b u t n o t re p re se n te d . N o c red ito rs  
w ere  p re s e n t o r  re p re se n te d . N o c la im s 
w ere  p roved  an d  allow ed . T h e  b a n k ru p t 
w as  sw orn  a n d  ex a m in ed  w ith o u t a  r e 
p o rte r . T he  f irs t m e e tin g  th e n  ad jo u rn e d  
w ith o u t d a te . C. W . M oore, w as  a p -  
co in te d  tru s te e , an d  h is  bond p laced  a t  
$ 100.

S en t. 17. W e h a v e  to -d a y  rece iv ed  the  
sch ed u les , re fe re n ce  a n d  a d ju d ic a tio n  in 
th e  m a t te r  of A lfred  S h e rm a n , B a n k ru p t 
No. 3903. T h e  m a t te r  h a s  been  re fe rre d  
to  C h a rle s  B . B la ir  a s  re fe re e  in  b a n k 
ru p tc y . T h e  b a n k ru p t is  a  re s id e n t of 
G ran d  R ap id s, a n d  h is  o cc u p a tio n  is th a t  
o f a  lab o re r. T h e  sch ed u le  show s a s s e ts  
of $860 of w h ich  $850 is  c la im ed  a s  e x 
em p t, w ith  l ia b ilitie s  of $841.48. T he  
c o u rt h a s  w r itte n  fo r fu n d s  a n d  upon 
re c e ip t of s am e  th e  firs t m e e tin g  of 
c re d i to rs  w ill be ca lled , a n d  n o te  of sam e  
m ade h ere in .

Money can lose money as well as 
make it.

Do You Wish To Sell Out! 
CASH FOR YOUR STOCK, 

Fixtures or P lan ts of every 
description.

ABE DEMBINSKY 
Auctioneer and Liquidator 

734 So. Je ffe rso n  A ve., S ag in a w , M ich 
P h o n e  F e d e ra l 1944.

Salmon Keeps Fifty-four Years.
A correspondent of the Herald- 

Tribune reports from Olympia, W ash
ington, that: Canned to keep for a 
century, a Columbia River salmon 
which was sealed and processed in an 
especially made tin in 1875 was ex
amined recently. No sign of deteri
oration was detected. The tin cover
ing has resisted corrosion and there 
is reason to believe that the contents 
will be as good in 1975 as when fresh
ly packed. J. W. V. Cook, pioneer 
fish merchant on the Pacific Coast, 
packed the salmon at ,his plant at 
Clifton, Oregon, fifty-four years ago.

Pottery Orders Heavy.
Orders for pottery pieces intended 

for gifts have been more numerous 
this Fall than they were last season 
and manufacturers expect a heavy 
business in these lines for the holidays. 
Pieces in varying shades of green lead 
in populartiy at the present time al
though peach-blow and blue are also 
popular. Activity has developed also 
in pottery finished in an imitation of 
antique bronze and modeled on Egyp
tian and other ancient patterns. Both 
flower vases and pieces used merely for 
decoration are in demand. Popular 
prices range from $1 to $15.

Business Wants Department
A d v e rtise m e n ts  In se r te d  u n d e r  th is head 

for five ce n ts  a  w ord  th e  f ir s t  Insertion 
an d  fo u r  c e n ts  a w ord  fo r  each subse
q u e n t co n tin u o u s  in se r tio n . If set in 
c a p ita l  le tte rs , doub le  p rice . No charge 
le ss th a n  50 c e n ts . S m all display adver
t is e m e n ts  in th is d e p a rtm e n t , $4 par 
inch . P a y m e n t w ith  o rd e r  is required, as 
a m o u n ts  a re  too  sm all to  open account*.

FO R  S A L E  G rocery  s to c k  a n d  fix
tu re s . N ice , c lean  s to ck . G oing in to  
o th e r  b u s in e ss  on ac c o u n t of h ea lth  is
re a so n  fo r st 
well. M ich.

filing. R ay  M orrell, P la in  - 
159

F D R  SALE 
s to ck  n fa s t

! — G ro cery  a n d  d ry  
-g ro w in g  com m un ity .

goods
Good

o p p o r tu n ity  for r ig h t  p a r ty . T hos. De 
V ries, H om e A cres , 4358 So. D ivision
Road, G ran d  R ap id s. M ich._________ 160

F O R  S A L E — On a c c o u n t of poor h ea lth , 
g ro ce ry  an d  m a re k t. B a rg a in  fo r cash . 
R e so rt c e n te r . Y ear a ro u n d  bu s in ess . 
Good tow n . C a rl K loess, C olom a, M ich.

__ _____________ ________________ 155
W A N T E D  -S to c k  of g e n e ra l m e rc h a n 

d ise or d ry  goods, in ex c h an g e  for incom e 
p ro p e rty . 3315 12 M ile R oad. B erk ley .
M i c h . _________________ _______156 _

If you a re  in te re s te d  in b u y in g  a  bu si- 
ne s a n y w h e re  in  th e  U n ite d  S ta te s  o r 
C an a d a , w r 'te  fo r o u r m o n th ly  bu lle tin . 
U N IT E D  B U S IN E S S  B R O K E R S. 2365 1st
N a tio n a l B ank  B ldg.. D e tro it. M ic h . 157_

FO R  S A L E —O nly m e n 's  f u r n s h in g  an d  
s ta p le  d ry  goods s to ck  in  th r iv in g  tow n  
on U .S. 16. Good bu s in ess . W ill sell fo r 
less th a n  in v e n to ry  a c c o u n t of s ick n ess . 
A d d ress  B ox 196. W ebberv ille , M ich.

___________________ 152
R O P E  S A L E S M E N  W A N T E D  in all 

te r r i to r ie s — 100 P E R  C E N T  P U R E  M A N I
LA  R O P E  17c lb. basis . F A S T  S E L L IN G  
S ID E  L IN E , five p e r ce n t com m ission . 
U N IT E D  F IB R E  CO M PA NY , 82 S ou th
S tre e t, N ew  Y ork  C ity .______ 145

F o r S ale  — Solid o ak  ta b le s , d esk s  
c h a irs  a n d  o th e r  office eq u ip m en t. U sed 
on ly  a  few  m o n th s  in  office of a  local 
b ro k er. C heap  fo r ca sh . On d isp la y  a t 
o u r  office. T ra d e sm a n  C om pany .________

CASH FOR MERCHANDISE
W ill B uy S to ck s  o r P a r ts  o f S to ck s  ol 

M erchand ise , of G rocerie s, D ry  Goods. 
S hoes. R u b b ers , F u rn itu re , e tc .

N. D. G OV ER. M t. P le a sa n t, M ich.

I O FFE R  C A SH !
For Retail Stores— Stocks—  

Leases— all pr Part. 
Telegraph—Write—Telephone

L. LEV IN SO H N
Saginaw, Mich. 

Telephone Riv 2263W 
Established 1909
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Late News From the Michigan 
Metropolis.

According to William B. Hazelton, 
vice-president of Edson, Moore & Co., 
the special Independent Merchants 
Week held in the nature of a special 
merchandising event last week was one 
of the most successful sales ever held 
by the company.

The Nyal Co., manufacturing drug
gist, 575 Bellevue, has announced the 
installation of a druggists sundry de
partment. The house, according to 
one of the executives, deals exclusive
ly with independent stores in all parts 
of the country.

The Eaton-Clark Co., manufacturer 
and wholesaler of dyestuffs and chem
icals, established in the year 1838, have 
awarded the contract for the erection 
of another floor to its general offices 
and warehouses on Franklin street. 
The building to which it is making 
this addition was completed in August, 
1927, and these quarters have already 
become inadequate, due to the con
tinued growth of the company. Prior 
to 1927 the company had been located 
at the foot of Woodward avenue for 
a period of seventy-eight years, and 
its office was a land mark of old De
troit.

W alter K. Towers has moved his 
offices to Suit 406-C, Stormfeltz-Love- 
ly building. He is one of the best 
known advertising men in the city, 
having served with various firms, lead
ers in their respective fields, previous 
to opening his own offices, where he 
serves as expert advertising and mer
chandising counsel.

Forty-eight business organizations 
whose business operations in Detroit 
extend back fifty years or more were 
represented at a luncheon in the Book- 
Cadillac Hotel last week and organ
ized the Associated Business Pioneers 
of Detroit. The idea of this pioneer 
organization was conceived by Howard 
J. Harvey, of A. Harvey’s Sons Man
ufacturing Co., founded in 1855. Ac
cording to Mr. Harvey there are about 
eighty firms whose history dates back 
fifty years or more and they represent 
the real back-bone of the commercial 
activities in Detroit “The average life 
of a business firm,” he said, “is seven 
and one-half years, and the fact that 
these firms have survived and flour
ished more than seven times that pe
riod of time is the reason I attribute 
their relationship to I)etroit’s develop
ment. I feel that these pioneers who 
have forged the business units of the 
city should be organized, if for no oth
er reason than for the reason that the 
old ties of friendship should not be 
permitted to be broken. The real De
troit is mirrored in the history of the 
firms which have grown with the city.” 
George B. Catlin, Detroit historian and 
author, addressed the meeting of 
pioneers and described the modest be
ginnings of many of Detroit’s largest 
industries which antedate the automo
bile industry by more than a quarter 
of a century. Charles H. McMahon, of 
the First National Bank, explained 
some of the potential benefits of the 
organization. Among the business 
men who attended the meeting were 
T. L. Backus, Albert A. Albrecht, J.

D. Anderson, Howard Harvey, Chas. 
T. Backus, Dudley W. Smith, William 
T. Livingston, R. W. Standart and 
Newton Annis The only woman pres
ent was Mrs. Thorne D. Smith, who 
represented the Seely Manufacturing 
Co. The firms, their representatives 
and the dates of their founding, are 
listed below. All have signified their 
intention of becoming members of the 
organization. Buhl Sons Co., A. H. 
Nicols, 1845; Edson, Moore & Co., G. 
W. Gillis, 1872; Michigan Central 
Railroad, J. F. Demling, 1836; Com
mercial Milling Co., F. G. Henkel, 
1855; Detroit Stained Glass W orks, 
T. T. McMahon, 1861; J. F. Weber, 
Frank J. Weber, 1866; Detroit Sav
ings Bank, J. H. Doherty, 1849; Wil- 
J. Stapleton, James M. Stapleton, 
1864; Rayl Co., Dudley W. Smith, 
1875; C. W. Kotcher Lumber Co., C. 
W. Kotcher, 1864; Graham Printing 
Co., W alter S. Conely, 1873. Rich
mond & Backus Co., C. T. Backus, 
1842; A. Harvey’s Sons Mfg. Co., 
George G. Harvey, 1855; Geo. Marsh 
Manufacturing Co., R. George Marsh, 
1860; John Bornman & Son, F. D. 
Bornman, 1859; Detroit News Co., F. 
M. Speck, 1876; Berry Bros., George 
F. Blenkarn, 1858; Fred Sanders, C. H. 
Welch, Jr., 1875; Michigan Electro
type & Stereotype Co., W. T. Berdan, 
1873; First National Bank, Charles H. 
McMahon, 1863; D. & C. Navigation 
Co., George B. W right, 1868; A. Back
us, Jr. & Sons, H. N. Backus, 1865; 
Detroit Screw W orks, C. W. Colgan, 
Jr., 1877. G. & R. McMillan Co., 
H arry T. Uridge, 1848; William R. 
Hamilton Co., William R. Hamilton, 
1863; Horton Cato Manufacturing Co., 
M. R. Van Benschoten, 1876; Eng- 
gass Jewelry Co., Clarence Enggass, 
1865. R. H. Fyfe & Co., W. H. Livv- 
ingstone, 1865; Riley Stoker Co., for
merly the Murphy Iron W orks, W il
liam V. McAllister, 1875; Detroit 
Forging Co., E. R. W egener, 1851; 
Detroit Free Press, L. E. W est, 1831; 
Seely Mfg. Co., C. R. Rollings, 1862; 
W. H. Anderson Tool & Supply Co., 
James D. Anderson, 1871; J. D. Can
dler Roofing Co., W. M. Candler, 
1879; L. B. King, R. B. King, 1849; 
Hammond-Standish Co., W alter J. 
Graham, 1859; J. P. Scranton & Co., 
Scranton Trevor, 1864; Calvert Litho
graphing Co., Frederick Huetwell, 
1861; Richmond & Backus, Theodore 
L. Backus, 1842; Standart Bros. H ard
ware Co., R. E. Standart, 1863; New
ton Annis Furs, Newton Annis, 1887.

Plans are being made by Detroit to 
join in the National and international 
celebration Oct. 14 in honor of Thomas 
A. Edison, who in the same month 
in 1879 perfected the incadescent lamp. 
In connection with the city-wide cele
bration of this event an electrical foun
tain is being erected in W est Grand 
Circus Park as a permanent memorial 
to the great inventor and as an added 
civic improvement.

H. F. Murphy, formerly secretary 
and general manager of Standart 
Brothers Hardware Corp., has become 
affiliated with Sears, Roebuck & Co., 
Chicago, as general manager of the 
hardware department. Mr. Murphy 
was an active member of the Detroit

Board of Commerce and served as a 
director of the wholesale Merchants 
Bureau of that association. He made 
many friends in the city who while 
rejoicing at his advancement are filled 
with regret at his leaving the city.

Marshall Bosworth, proprietor of the 
Redford Shoe Store, 17330 Lahser 
road, died last week from carbon mon
oxide poisoning. Mr. Bosworth was 
found by his wife, Alice, sitting in his 
car in his garage. Following Bos- 
worth’s death a warning was issued to 
the coronar to motorists to keep garage 
doors open while the motors of their 
cars were running.

Lynn B. Emery, Inc., stationer and 
printer, in the rebuilding of the firm’s 
plant 3150 Cass avenue, has incor
porated many modern ideas in the 
sales rooms. The work was recently 
completed.

William E. Sharp, better known to 
his hosts of friends as plain, every day 
“Bill,” has been appointed general 
manager of the Pohl Printing Co., 1915 
Fort street, West.

The Bank of Michigan has moved 
into temporary quarters at Griswold 
and Lafayette while its main office in 
the Dime Bank building is enlarged to 
provide for increased facilities.

Not that we wish to clutter up these 
columns with accounts of store hold
ups which are all too common in De
troit, but when a merchant has re
ceived bandit visits three times we feel 
that is reason enough for special men
tion. Such has been the lot of Arthur 
Wilkie, haberdasher at 5017 W ood
ward avenue. Last week, for the third 
time in five years, Wilkie was held up, 
this time by a trio who cleaned out 
the cash register, after binding him 
and for good measure kicked him in 
the face. Five years ago, when he 
was held up, a bandit struck him on 
the head with a piece of lead pipe and 
he was unconscious in a hospital for 
seven days.

Charles G. Sackett, President of the 
American Butter and Cheese Co., 1501 
Twelfth street, died Monday in the 
office of a Birmingham physician, 
where he was taken after he had been 
stricken while playing golf at the Oak
land Hills Golf Club. He is survived 
by his widow, Gertrude, a son, Willard, 
and a daughter, Frances.

Ninety-two students have enrolled 
in the course on retail store manage
ment and merchandising being con
ducted in the city college. The course 
is sponsored by the Retail Merchants 
Association of the Detroit Board of 
Commerce.

More than 700 of the leading hotel 
men of the United States and Canada 
and some from Cuba and Mexico are 
to gather in Detroit this week for the 
annual convention of the National H o
tel Men’s Association. H. William 
Klare, vice-president of the Hotel 
Statler company, is chairman of the 
local committee arranging for the af
fair.

Ray J. Youngblood, who has been 
associated with the Paris Cleaners & 
Dyers until recently, has announced 
the purchase of the East side plant 
of this company at Vernor highway 
and St. Aubin street, which he will

operate under the name of Young
blood’s.

Detroit and Security T rust Company 
has been named receiver for the Con- 
tinental-Leland Corporation, of Dela
ware, a holding company which con
trols the Detroit-Leland Hotel, by 
Judge Charles C. Simons, of the U. S. 
District Court. The action was op
posed by attorneys representing the 
former president of the corporation on 
the ground that the concern is solvent 
and the receivership unnecessary. 
Judge Simons made it clear that the 
receivership is temporary and for the 
purpose of obtaining a complete report 
on the standing of the companies for 
which the Continental-Leland is the 
holding corporation.

James M. Golding.

Hides and Shoes Strong—Leather 
Weak.

The leather industry was one of the 
few major industries to register a loss 
in net profits for the first half year. 
This loss was due to a sharp break in 
hides and leather prices from the 
April, 1928, peak; to top heavy stocks; 
and to severe competition of duty free 
imports. There is reason to believe, 
however, that the lowest point of the 
major cycle has been reached and that 
the upswing is in progress. Low vis
ible cattle supply, decreased slaughter, 
lighter stocks and rising hide prices 
make it probable that hide interests 
will be able to realize a substantial re
covery in the latter part of this year. 
But leather, while showing some im
provement, is suffering too severely 
from foreign competition to be in a 
sound position. At present, importa
tions of calf leathers amount to over 
41 per cent, of United States produc
tion capacity. Moreover, it is said that 
the estimated decline of about 30 per 
cent, in domestic calf and kip output 
during the 1923-1929 period is brought 
about chiefly by these heavy imports. 
Of course, an imposed tariff would 
improve the situation, but in view of 
the fact that any duty on plain leathers 
is not included in the present draft cf 
the impending tariff bill and consider
ing the current attitude of the admin
istration, it seems unlikely that there 
will be legislative aid for the industry 
this year. Apart from this aspect, 
profit margins are fairly narrow now 
and any price raise might see further 
cramping. Therefore, while brisker 
buying by shoe manufacturers should 
enable tanners to raise total profits to 
some extent, general conditions do not 
appear to warrant optimism.

The third phase of this group, shoes, 
is improving its status. During the 
first six months this year, narrowed 
profit margins were not made up, in 
all cases, by increased volume. Re
cent months, however, have seen com
mendable increases in sales and pro
duction. Heavy production economies 
have been put into effect, and with 
Fall buying promising to continue at 
the present heavy rate, the outlook is 
for increased earnings by the better 
companies.

The concern that commences to sky
rocket before it has proper distribu
tion is sure to come down like a burned 
stick.
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and they’ll move themselves—fast

Note: Beech-Nut is on the air. Every Friday morning 
at 10 (Eastern Standard Time) over 19 Stations of the 
Columbia Broadcasting System, Mrs. Ida Bailey Allen 
is telling leading home makers about Beech-Nut Food 
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Late News From  the Michigan 
Metropolis.

According to William B. Hazelton, 
vice-president of Edson, Moore & Co., 
the special Independent Merchants 
Week held in the nature of a special 
merchandising event last week was one 
of the most successful sales ever held 
by the company.

The Nyal Co., manufacturing drug
gist, 575 Bellevue, has announced the 
installation of a druggists sundry de
partment. The house, according to 
one of the executives, deals exclusive
ly with independent stores in all parts 
of the country.

The Eaton-Clark Co., manufacturer 
and wholesaler of dyestuffs and chem
icals, established in the year 1838, have 
awarded the contract for the erection 
of another floor to its general offices 
and warehouses on Franklin street. 
The building to which it is making 
this addition was completed in August, 
1927, and these quarters have already 
become inadequate, due to the con
tinued growth of the company. Prior 
to 1927 the company had been located 
at the foot of Woodward avenue for 
a period of seventy-eight years, and 
its office was a land mark of old De
troit.

W alter K. Towers has moved his 
offices to Suit 406-C, Stormfeltz-Love- 
ly building. He is one of the best 
known advertising men in the city, 
having served with various firms, lead
ers in their respective fields, previous 
to opening his Own offices, where he 
serves as expert advertising and mer
chandising counsel.

Forty-eight business organizations 
whose business operations in Detroit 
extend back fifty years or more were 
represented at a luncheon in the Book- 
Cadillac Hotel last week and organ
ized the Associated Business Pioneers 
of Detroit. The idea of this pioneer 
organization was conceived by Howard 
J. Harvey, of A. Harvey’s Sons Man
ufacturing Co., founded in 1855. Ac
cording to Mr. Harvey there are about 
eighty firms whose history dates back 
fifty years or more and they represent 
the real back-bone of the commercial 
activities in Detroit “The average life 
of a business firm,” he said, "is seven 
and one-half years, and the fact that 
these firms have survived and flour
ished more than seven times that pe
riod of time is the reason I attribute 
their relationship to Detroit’s develop
ment. I feel that these pioneers who 
have forged the business units of the 
city should he organized, if for no oth
er reason than for the reason that the 
old ties of friendship should not be 
permitted to be broken. The real De
troit is mirrored in the history of the 
firms which have grown with the city.” 
George B. Catlin, Detroit historian and 
author, addressed the meeting of 
pioneers and described the modest be
ginnings of many of Detroit’s largest 
industries which antedate the automo
bile industry by more than a quarter 
of a century. Charles H. McMahon, of 
the First National Bank, explained 
some of the potential benefits of the 
organization. Among the business 
men who attended the meeting were 
T. L. Backus, Albert A. Albrecht, J.

D. Anderson, Howard Harvey, Chas. 
T. Backus, Dudley W. Smith, William 
T. Livingston, R. W. Standart and 
Newton Annis The only woman pres
ent was Mrs. Thorne D. Smith, who 
represented the Seely Manufacturing 
Co. The firms, their representatives 
and the dates of their founding, are 
listed below. All have signified their 
intention of becoming members of the 
organization. Buhl Sons Co., A. H. 
Nicols, 1845; Edson, Moore & Co., G. 
W. Gillis, 1872; Michigan Central 
Railroad, J. F. Demling, 1836; Com
mercial Milling Co., F. G. Henkel, 
1855; Detroit Stained Glass Works, 
T. T. McMahon, 1861; J. F. Weber, 
Frank J. Weber, 1866; Detroit Sav
ings Bank, J. H. Doherty, 1849; Wil- 
J. Stapleton, James M. Stapleton, 
1864; Ravi Co., Dudley W. Smith, 
1875; C. W. Kotcher Lumber Co., C. 
W. Kotcher, 1864; Graham Printing 
Co., W alter S. Conely, 1873. Rich
mond & Backus Co., C. T. Backus, 
1842; A. Harvey’s Sons Mfg. Co., 
George G. Harvey, 1855; Geo. Marsh 
Manufacturing Co., R. George Marsh, 
1860; John Bornman & Son, F. D. 
Bornman, 1859; Detroit News Co., F. 
M. Speck, 1876; Berry Bros., George 
F. Elenkarn, 1858; Fred Sanders, C. H. 
Welch, Jr., 1875; Michigan Electro
type & Stereotype Co., W. T. Berdan, 
1873; First National Bank, Charles H. 
McMahon, 1863; D. & C. Navigation 
Co., George B. W right, 1868; A. Back
us, Jr. & Sons, H. N. Backus, 1865; 
Detroit Screw Works, C. W. Colgan, 
Jr., 1877. G. & R. McMillan Co., 
H arry T. Uridge, 1848; William R. 
Hamilton Co., William R. Hamilton, 
1863; Horton Cato Manufacturing Co., 
M. R. Van Benschoten, 1876; Eng- 
gass Jewelry Co., Clarence Enggass, 
1865. R. II. Fyfe & Co., W. H. Livv- 
ingstone, 1865; Riley Stoker Co., for
merly the Murphy Iron Works, W il
liam V. McAllister, 1875; Detroit 
Forging Co., E. R. Wegener, 1851; 
Detroit Free Press, L. E. West, 1831; 
Seely Mfg. Co., C. R. Rollings. 1862; 
\ \ . H. Anderson Tool & Supply Co., 
James D. Anderson, 1871; J. D. Can
dler Roofing Co., W. M. Candler, 
1879; L. B. King, R. B. King, 1849; 
Hammond-Standish Co., W alter J. 
Graham, 1859; J. P. Scranton & Co., 
Scranton Trevor, 1864; Calvert Litho
graphing Co., Frederick Huetwell, 
1861; Richmond & Backus, Theodore 
L. Backus, 1842; Standart Bros. H ard
ware Co., R. E. Standart, 1863; New
ton Annis Furs, Newton Annis, 1887.

Plans are being made by Detroit to 
join in the National and international 
celebration Oct. 14 in honor of Thomas 
A. Edison, who in the same month 
in 1879 perfected the incadescent lamp. 
In connection with the city-wide cele
bration of this event an electrical foun
tain is being erected in W est Grand 
Circus Park as a permanent memorial 
to the great inventor and as an added 
civic improvement.

II. F. Murphy, formerly secretary 
and general manager of Standart 
Brothers Hardware Corp., has become 
affiliated with Sears, Roebuck & Co., 
Chicago, as general manager of the 
hardware department. Mr. Murphy 
was an active member of the Detroit

Board of Commerce and served as a 
director of the wholesale Merchants 
Bureau of that association. He made 
many friends in the city who while 
rejoicing at his advancement are filled 
with regret at his leaving the city.

Marshall Bosworth, proprietor of the 
Bedford Shoe Store, 17330 Lahser 
road, died last week from carbon mon
oxide poisoning. Mr. Bosworth was 
found by his wife, Alice, sitting in his 
car in his garage. Following Bos- 
worth’s death a warning was issued to 
the coronar to motorists to keep garage 
doors open while the motors of their 
cars were running.

Lynn B. Emery, Inc., stationer and 
printer, in the rebuilding of the firm’s 
plant 3150 Cass avenue, has incor
porated many modern ideas in the 
sales rooms. The work was recently 
completed.

William E. Sharp, better known to 
his hosts of friends as plain, every day 
“Bill,” has been appointed general 
manager of the Pohl Printing Co., 1915 
Fort street, West.

The Bank of Michigan has moved 
into temporary quarters at Griswold 
and Lafayette while its main office in 
the Dime Bank building is enlarged to 
provide for increased facilities.

Not that we wish to clutter up these 
columns with accounts of store hold
ups which are all too common in De
troit, but when a merchant has re
ceived bandit visits three times we feel 
that is reason enough for special men
tion. Such has been the lot of Arthur 
Wilkie, haberdasher at 5017 W ood
ward avenue. Last week, for the third 
time in five years, Wilkie was held up, 
this time by a trio who cleaned out 
the cash register, after binding him 
and for good measure kicked him in 
the face. Five years ago, when he 
was held up, a bandit struck him on 
the head with a piece of lead pipe and 
he was unconscious in a hospital for 
seven days.

Charles G. Sackett, President of the 
American Butter and Cheese Co., 1501 
Twelfth street, died Monday in the 
office of a Birmingham physician, 
where he was taken after he had been 
stricken while playing golf at the Oak
land Hills Golf Club. He is survived 
by his widow, Gertrude, a son, Willard, 
and a daughter, Frances.

Ninety-two students have enrolled 
in the course on retail store manage
ment and merchandising being con
ducted in the city college. The course 
is sponsored by the Retail Merchants 
Association of the Detroit Board of 
Commerce.

More than 700 of the leading hotel 
men of the United States and Canada 
and some from Cuba and Mexico arc 
to gather in Detroit this week for the 
annual convention of the National H o
tel Men’s Association. H. William 
Klare, vice-president of the Hotel 
Statler company, is chairman of the 
local committee arranging for the af
fair.

Ray J. Youngblood, who has been 
associated with the Paris Cleaners & 
Dyers until recently, has announced 
the purchase of the East side plant 
of this company at Vernor highway 
and St. Aubin street, which he will

operate under the name of Young
blood’s.

Detroit and Security Trust Company 
has been named receiver for the Con- 
tinental-Leland Corporation, of Dela
ware, a holding company which con
trols the Detroit-Leland Hotel, by 
Judge Charles C. Simons, of the U. S. 
District Court. The action was op
posed by attorneys representing the 
former president of the corporation on 
the ground that the concern is solvent 
and the receivership unnecessary. 
Judge Simons made it clear that the 
receivership is temporary and for the 
purpose of obtaining a complete report 
on the standing of the companies for 
which the Continental-Leland is the 
holding corporation.

James M. Golding.

Hides and Shoes Strong—Leather 
Weak.

The leather industry was one of the 
few major industries to register a loss 
in net profits for the first half year. 
This loss was due to a sharp break in 
hides and leather prices from the 
April, 1928, peak; to top heavy stocks; 
and to severe competition of duty free 
imports. There is reason to believe, 
however, that the lowest point of the 
major cycle has been reached and that 
the upswing is in progress. Low vis
ible cattle Supply, decreased slaughter, 
lighter stocks and rising hide prices 
make it probable that hide interests 
will be able to realize a substantial re
covery in the latter part of this year. 
But leather, while showing some im
provement, is suffering too severely 
from foreign competition to be in a 
sound position. At present, importa
tions of calf leathers amount to ov v  
41 per cent, of United States produc
tion capacity. Moreover, it is said that 
the estimated decline of about 30 per 
cent, in domestic calf and kip output 
during the 1923-1929 period is brought 
about chiefly by these heavy imports. 
Of course, an imposed tariff would 
improve the situation, but in view of 
the fact that any duty on plain leathers 
is not included in the present draft of 
the impending tariff bill and consider
ing the current attitude of the admin
istration, it seems unlikely that there 
will be legislative aid for the industry 
this year. Apart from this aspect, 
profit margins are fairly narrow now 
and any price raise might see further 
cramping. Therefore, while brisker 
buying by shoe manufacturers should 
enable tanners to raise total profits to 
some extent, general conditions do not 
appear to warrant optimism.

The third phase of this group, shoes, 
is improving its status. During the 
first six months this year, narrowed 
profit margins were not made up, in 
all cases, by increased volume. Re
cent months, however, have seen com
mendable increases in sales and pro
duction. Heavy production economies 
have been put into effect, and with 
Fall buying promising to continue at 
the present heavy rate, the outlook is 
for increased earnings by the better 
companies.

The concern that commences to sky
rocket before it has proper distribu
tion is sure to come down like a burned 
stick.
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AMERICAN COMMONWEALTHS 
POWER CORPORATION

through its Subsidiary

M in n eap o lis Gras L ig h t C o m p an y
has a vital interest in  the w elfare and future o f

M in n eap o lis
and takes pride in  drawing the attention o f those who are seeking to  locate

A  Grow ing Business or a M anufacturing Institu tion
to  the m any advantages M inneapolis and its suburbs hold forth:

MINNEAPOLIS is  the largest City and the  
financial, industrial and distributing center  
o f the Northwest.

Through it m oves a very large part o f  the  
traveling public o f  America— west and east 
bound— as w ell as the bulk o f  the crops 
harvested in the W est and the bulk  o f  the  
m erchandise purchased in  the East for  
Northwestern distribution.

I ts  p o p u la t io n  e x c e e d s  5 0 0 ,0 0 0  w ith  
1 ,0 0 0 ,0 0 0  people w ithin a radius o f  50  
m iles.

Its labor is content and high-grade.

It is noted fo r  its beautiful hom es, parks 
and streets.

Its banking resources are o f the best, in
cluding two o f  the largest banking institu
tions between Chicago and the Pacific Coast.

T he finest trains in  America run daily be
tween M inneapolis and Chicago and to  
points East and West.

It is the butter capital o f the world. M inne
sota now produces 2 7 5 ,0 0 0 ,0 0 0  pounds o f  
cream ery butter annually. Its flour m ills 
and their products are nationally known.

It com m ands raw m aterials in  abundance, 
including iron, lign ite coal, copper, build
in g  stone, dairy and grain products— and 
a THREE BILLION DOLLAR m arket back  
o f them .

Its P u b lic U tilitie s give superior service at reasonable rates
GAS is supplied by M inneapolis Gas Light Company, with alert and courteous service, from  
a m odern plant with am ple capacity.

ELECTRICITY is  supplied by M inneapolis General E lectric Company (N orthern States 
Power Com pany) from  m odern generating stations with courtesy and prom ptness.

EXCELLENT W ATER is supplied through an up  to date system by the M unicipality.

STREET RAILWAY SERVICE o f a h igh  order is furn ished  by Twin City R apid Transit 
Company (locally  ow ned).

In M inneapolis you w ill find retail and w holesale houses distributing m erchandise 
o f the finest quality with un iform  courtesy in  their dealings with the public.

It  Is au ideal C ity  for your borne and business
M in n eap o lis is G ro w in g

For further information address

In d u stria l Agent
M in n eap o lis Gras L ig h t C o m p an y

,  MINNEAPOLIS, MINNESOTA

or

M anager In d u stria l Departm ent
A m e rica n  C om m on w ealth s P o w e r C o rp o ratio n

120  BROADWAY, NEW YORK


