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If any little word of mine
May make a life the brighter, 

If any little song of mine
May m ake a heart the lighter, 

God help me speak the little word,
A nd drop it in some lonely vale 
To set the echoes ringing.

If any little love of mine
May m ake a life the sweeter,

If any little care of mine
May m ake a friend’s the fleeter,

If any little lift of mine m ay ease 
The burden of another,

God give me love and care and strength
To help my toiling brother.
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COLLECTIONS
We make collections in all cities. Bonded to the State of Michigan. 
Prompt remittance of all moneys collected is guaranteed. Write us 
for information regarding our system of making collections.

CREDITOR S COLLECTION BU REAU
Telephone 7th FL Lafayette Bldg.,

Cadillac 1411-1412 Detroit, Michigan

M IC H IG A N  BELL  
T E L E PH O N E  CO.

]V t ichigan waters abound 
with game fish

T h e  thousands o f Michigan streams and 
inland la k es, and the G reat L akes that 
surround our state, provide exhilarating sport 
and bountiful rewards for anglers o f all ages.
Make your Michigan vacation more enjoy­
able, and free from worry, by using LOW  
COST Long Distance telephone service to 
keep in touch with home and office. Telephone 
friends, to arrange fishing trips. Telephone 
ahead to make hotel and boat reservations. 
Frequent use o f Long Distance will prove a 
small item in your vacation budget.

t
One o f  a series a f  J2 advertisements concern-  |  
ing the vacation advantages o f  Michigan, being II 
published in  JCO netospapcrs by the Michigan II 

B ell Telephone Co. }

V A C A T IO N  IN  M IC H IG A N
ML

Davenport 
President

SUMMER SCHOOL
Securing a good position is a matter of being pre­
pared when the position is open. You may save 
two months in preparation by attending Summer 
School. This school is Chartered by the State as 
a Class A College. All work in business, Account­
ing, Secretarial, Law, Income tax, and Economics 
is of very high grade. It is a pleasure to send 
catalog.

DAVENPORT-McLACHLAN INSTITUTE
215 Sheldon Avenue 

GRAND RAPIDS, MICHIGAN

W ith the Price 
Established

through the manufacturers’ advertising

your selling cost is less and profits more. 
Your customers recognize that the price 
is right when it is plainly shown on the 
label and in the advertising as it is in

KC
B ak in g
Powder

Same Price 
for over 40 years

25 ounces for 25c

You save time and selling expense in 
featuring such brands as K C.

Besides your profits are protected.

Millions of Pounds Used by Our 
(government
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DETROIT DOINGS.

Late Business News From Michigan’s 
Metropolis.

After eighty-two years in one Wood­
ward avenue location, the G. & R. Mc­
Millan Co., the oldest business house 
in Detroit to have operated continu­
ously under one name, has moved. 
Located since 1864 at Woodward 
avenue at Fort street and founded in 
1849 by George and Robert McMillan, 
this grocery house moved July 13 to 
quarters in the New Center building 
being erected by the Fisher brothers 
on Second boulevard between Lothrop 
and Bethune avenues. Grand Circus 
Park was dotted with Indian tepees 
and the center of the business district 
was then at the corner of Woodward 
and Jefferson avenues when the Mc­
Millan brothers established their store 
at 110. Woodward avenue in 1849. They 
wrere criticized for locating so far up 
town. In 1864 they erected the build­
ing which the firm has occupied ever 
since and which to-day belongs to the 
estates of George and Robert Mc­
Millan. Following the death of the 
two brothers, George in 1889, and 
Robert in 1902, the firm \yas reorgan­
ized as the G. & R. McMillan Co., un­
der which name it has since operated. 
Numerous employes of the firm have 
been on its payroll for many years, 
Edward C. Sweeney, who died in May, 
having been with the concern forty- 
four years. The present officers of 
the firm are George M. McMillan, the 
third of the family to bear that name, 
who is president; Newton Russell, 
vice-president and manager; William 
T. Hewitt, secretary and Harry T. 
Uridge, treasurer. These men have 
been employed by the firm for nearly 
a score of years.

The iVenice Pharmacy has moved to 
10073 Gratiot avenue from 9556 Har­
per avenue. The store is operated by 
J. Tardi.

Wm. C. Nobes is now operating the 
drug store at 11701 Livernois avenue 
formerly run by O. Ouelette.

Sam Minore has moved his drug

store to 8739 Van Dyke avenue from 
4900 Six Mile road, East. The store 
is operated under the name of the U. 
S. Drug.

d a rk  A. Duncombe has opened a 
new drug store at 10853 Shoemaker 
avenue.

C. J. Piercy has opened another 
drug store at 10744 Warren avenue, 
East.

A new drug store has been opened 
at 24915 Gratiot avenue by Arthur 
Vallee.

C. Amourian has opened a new drug 
store at 4403 Seven Mile road.

E. W. Winter and B. Parliment have 
taken over the drug store at 1000 
North Main street, Royal Oak. This 
store was formerly operated by R. K. 
Hoover.

Liggett Drug Company has opened a 
new store at 6501 Chene  ̂ street. L. S. 
Haight is manager.

J. 'Skalt and J. Rich have opened a 
drug store at 3410 Livernois avenue. 
The store will be operated under the 
name of Otis Drug Store.

Stockholders of the Central Detroit 
Warehouse Corporation have voted to 
double the capitalization of the com­
pany and take over, through a lease, 
the property of the Michigan Terminal 
Warehouse Co. Floor space for dry 
storage in excess of 500,000 square 
feet is embraced in the consolidation. 
The preliminary negotiations and de­
tails of the consolidation were conduct­
ed for the Union Guardian Trust Co. 
by F. W. Hutchings of its industrial 
department. The warehouses are lo­
cated at Tenth and Fort streets and 
Wyoming and Brandt avenues.

Holden, 'McKinney & Clark, Inc., 
have been appointed to direct the ad­
vertising of Electromaster, Inc., manu­
facturers of Electrochef electric range.

Anthony Roshek has moved his drug 
store to 11401 Van Dyke avenue from 
10327 Van Dyke avenue.

The Union Guardian Trust Co. has 
been elected trustee in involuntary 
bankruptcy proceedings against Meyer 
Morritz, dry goods dealer, 649 Michi­
gan avenue. Sale of assets for $708 
has been confirmed by the U. S. Dis­
trict Court here. Assets are given as 
$2,075 and liabilities, $3,410, in sched­
ules filed here. Donovan building, De­
troit, $1,450, is the only creditor with 
unsecured claim of $500 or more.

Composition offer of 35 per cent., 
payable 20 per cent, in cash and 15 per 
cent, in promissory notes, has been ac­
cepted by creditors in involuntary 
bankruptcy proceedings against Ziegel- 
man Bros., retail dry goods. The notes 
are payable 5 per cent, in 45 days, 5 
per cent, in 90 days and 5 per cent, in 
120 days following confirmation of 
composition.

An involuntary petition in bankrupt­
cy has been filed in the U. S. District 
Court here against Philip Robinson by 
Lawhead & Kenney, attorneys, repre­

senting Ashbrook Co., $196; Morley 
Bros., $260; Burnham, Stoepel & Co., 
$264.

Involuntary bankruptcy proceedings 
have been 'filed in the U. S. District 
Court here against Market Variety, 
Inc., by Aaron Drock, attorney, repre­
senting Nathanson Bros., Inc., $85; 
Ruby Stores, Inc., $150; Michael Jag- 
min, $500.

Involuntary bankruptcy proceedings 
were filed in the U. S. District Court 
here against the Schoenfeld 'Co., by 
John McNeill Burns, attorney, repre­
senting International Shoe Co., $735; 
Daniel L. Tickton, $150; Lewis M. 
Falk, $48. Petition for appointment of 
Union Guardian Trust Co. as receiver 
and giving liabilities of debtor firm as 
$160,000, also was filed. Assets were 
not stated in the petition. Eastern 
creditors recently met in New York 
City and organized a committee, head­
ed by Joseph Wieder, of the American 
Clothing & Furnishings Credit Bureau, 
Inc., to investigate the condition of the 
business and co-operate with Edward 
C. Weinrib, of Shaine & Weinrib, 
counsel to the debtor company, in 
working out an adjustment of the 
debtor firm’s affairs.

Chrysler’s announcement of the op­
tional free-wheeling on the Chrysler 
six, Dodge and De Soto brings the to­
tal number of passenger cars using 
this transmission to sixteen. That 
means that one-half of the entire list 
of makes have been fitted with the 
coasting gearset since it was first in­
troduced one year ago.

The sixteen makes of cars on which 
free wheeling is offered, either as 
standard or optional equipment, are 
Auburn, 'Chrysler, De Soto, Dodge, 
Essex, Hudson, Hupmobile, Graham, 
Lincoln, Marmon, Peerless, Pierce- 
Arrow, Plymouth, Studebaker, Willys 
and Willys-Knight. The last two are 
not coming through as optional equip­
ment, but it has been announced that 
they will do so within a few weeks.

Of the equal number of passenger 
cars not so equipped, a majority are 
offering a transmission specialty of one 
kind or another. General Motors and 
Nash, for example, feature the syn­
chro-mesh gearset. The list of pas­
senger cars whose makers have held 
out against free-wheeling includes 
Buick, Cadillac, Chevrolet, Cord. De 
Vaux, Durant, ford, Franklin, LaSalle. 
Nash, Oakland, Oldsmobile, Packard, 
Pontiac, Reo and Stutz.

With the appearance of the new 
Willys-Knight the public can drop its 
interest in new models until the late 
Fall brings out the large group whose 
makers were able to follow, during the 
first year, the suggestion of one-time 
announcements by the National Auto­
mobile Chamber of Commerce.

The new Chrysler free-wheeling 
transmission is another one that in­
corporates the coasting element in the

rear of the gearset instead of directly 
among the gears. It is a development 
of the corporation’s own laboratories 
and permits free-wheeling in all for­
ward speeds. The two four-speed 
transmission products of the company, 
the eight and Imperial eight, will not 
be ¡fitted with the unit, for the present 
at least.

June’s production decline is discour­
aging to no one in Detroit. It is ac­
cepted as entirely a seasonal develop­
ment. As a matter of fact, fairly 
steady Summer sales are being antici­
pated with the prospect of increased 
buying should factors favorable to the 
growth of consumer confidence con­
tinue to appear.

Gabby Gleanings From Grand Rapids.
Clarence J. Farley, President of the 

C. J. Farley Co., is in New York this 
week buying winter goods. He is ex­
pected home next Monday.

When the Herpolsheimer families 
came to Grand Rapids about sixty years 
ago, one of the principals was Henry 
Herpolsheimer, who joined hands with 
the Voigts, Kusterers, Mangolds and 
his brother in establishing the dry 
goods house of Voigt, Herpolsheimer 
& Co. About fifty years ago he pulled 
out of the firm and removed to Lin­
coln, Neb., where he engaged in the 
dry goods business under the style of > 
the H. Herpolsheimer Co. He made 
some of his relatives in Grand Rapids 
a visit about a year ago. A dispatch 
from Lincoln, under date of July 9, 
is as follows: “H. Herpolsheimer,
former head of the H. Herpolsheimer 
Co. here, was found by a jury in the 
District Court to be mentally compe­
tent to handle his business. The suit 
was an action brought by two of his 
children, asking that a guardian be 
appointed as Mr. Herpolsheimer, it was 
claimed, on acount of his advanced age,
87, was not competent to handle hjs 
business. He is the main stockholder 
in the Herpolsheimer Building Co., 
which owns the building in which the 
store was located.”

Greatness, in the last analysis, is 
largely bravery—courage in escaping 
from old ideas and old standards and 
respectable ways of doing things. This 
is one of the chief elements in what 
we vaguely call capacity. If you do 
not dare to differ from your associates 
and teachers you will never be great 

'or your life sublime. You may be the 
nappier as a result, or you may be 
miserable. Each of us is great insofar 
as we perceive and act on the infinite 
possibilities which lie undiscovered and 
unrecognized about us.—James Harvey 
Robinson.

Returning confidence should soon be 
reflected in business reports.

Life is like golf: the straight shootbr 
usually wins.
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EQUALITY OF OPPORTUNITY.

All Independent Merchants Demand Is 
a Fair Show.

Governor Phillip F. LaFollette, of 
Wisconsin, stirred the convention of 
the National Association of Retail Gro­
wers to repeated bursts of approval in 
his address last week at Milwaukee. 
The full text of the address is as fol­
lows:

I am not interested either for or 
against the chains, just as something 
to talk about. I am not interested for 
or against the chains because I am 
addressing an organization which is di­
rectly concerned with that form of 
distribution. I am interested in the 
subject as it relates to the kind of 
economic society we are going to build 
in the United States—the kind we are 
going to preserve in the United States. 
(Applause). And it is with relation to 
what Government and what individual 
businesses can do with relation to that 
problem I wanted to speak to you 
about.

In the first place, I do not think any 
group of human beings can make an 
economic law run backward. I do not 
think you can make an economic law 
run backward any more than you can 
make water run uphill. Because you 
cannot does not mean that you are going 
to let the water destroy property going 
downhill. You can direct the course 
water shall take as it goes downhill. 
You can dam it or change or divert its 
course.

With that fundamental principle in 
mind, I want to make another state­
ment and apply it. It is my conviction

the independent business interests of 
this country have never asked, and do 
not expect, and are not entitled to have, 
their business competitors run out of 
business as the result of arbitrary and 
artificial legislation. But what they are 
entitled to, as a matter of right, is 
equality of opportunity. (Applause.)

When you consider equality of op­
portunity and economic law and what 
is economics and what is economical, 
I think you do not want always to be 
misled partially or totally by the bal­
ance sheet statement. By that I mean 
if you were to move the industrial pro­
duction of the United States to some 
far Eastern country, you could demon­
strate by taking the factories where you 
could procure human labor for a few 
cents a day that it was more economic 
to produce things 6,000 miles away 
from home rather than in this country. 
(Applause).

When you are considering what is 
sound economics you must take into 
consideration not only the cold bal­
ance sheet. You must see what it is 
made of and analyze each item in it. 
In turn, you not only have a right to, 
but as intelligent members of society 
you ought to, examine into the social 
effects of different types of business 
organizations. What I desire to em­
phasize in considering government and 
urging you to be intelligent citizens is 
to remember one of the things I think 
any and every intelligent citizen should 
do is to endeavor to make his govern­
ment plan intelligently.

There is not a man here who would 
expect to run his business without 
looking into the future. The only way

we can influence society by legal or 
constitutional means is through the in­
telligent exercise of our rights and re­
sponsibilities. If we want to plan an 
intelligent society, we must individual­
ize government to that end.

There are two ways in which govern­
ment can be an important factor and 
influence in this question of merchan­
dising. It is my belief this broad equal­
ity of opportunity is what made the 
United States. Prior to the time this 
republic was established the prevailing 
theory of government was the divine 
right of kings. All of the leadership in 
every walk of life was not leadership 
by merit but by birth. Your position 
was determined not by what you did 
or could do, but by what your father 
or grandfather was.

The United States reversed all that. 
It tore down these barriers. It turned 
for the first time to the great mass of 
people and said to each and every one 
of them, “you can rise to any point 
in any field of human activity you de­
sire. You can go just as far as your 
ability will take you.” In every walk 
of life the thing that has made this 
country, aside from its natural re­
sources, has been intelligent, ambitious, 
energetic leadership.

Of the people who have risen to 
prominence in this country, I do not 
need to say to you that nine of ten 
came from humble circumstances. The 
benefit of this doctrine tore down bar­
riers and opened floodgates for the 
benefit of the whole people and enabled 
them to rise. If we permit to arise in 
society an economic system which 
takes out of the community the control

of its economic life and passes it to a 
distant financial center, we have taken 
out of that community equality of op­
portunity. (Applause). To just that 
extent you have denied for your chil­
dren equality of opportunity which 
came to yoti.

There may be some who figure you 
can sell out your business for enough 
to get you and your family to the 
cemetery in peace and comfort. But 
if you are not concerned about your 
own economic life, kindly give some 
consideration to those coming after 
you. In my opinion the thing that has 
given the United States its greatest 
economic, social and political stability, 
has been the vast number of men and 
women in any community who have 
been economically and politically inde­
pendent—men who were vitally inter­
ested in the community in which they 
live.

In considering the economic value of 
a system which transfers control out 
of your community to a more distant 
center do not look wholly on the basis 
of the balance sheet. Think in terms 
of the village, town, city and state in 
which you live and in which your chil­
dren expect to live after you.

So far as government is concerned, 
there are two distinct fields where it 
is the function of the Government to 
interfere. I am frank to say to you, 
I am in favor of economic distribution 
of the production of this country, but 
I am not in favor of any system which 
will transfer the control of our eco­
nomic life out of the community that 
creates it to some distant financial cen­
ter.

Healthy custom ers ♦♦♦healthier profits
Fleischmann’s Yeast-for-Health is a simple, natural food. 
It gently stimulates the intestines, thereby banishing 
constipation, the cause of 90% of minor but annoying 
hum an ills. Headaches, indigestion, loss of appetite, 
colds, nerves, “that tired feeling” , and m any other ail­
ments are the direct result of this “intestinal fatigue” .
Suggest to your customers to eat three cakes of Fleisch­
m ann’s Yeast-for-Health a day to combat this common 
health menace. Fleischm ann’s Yeast gets right a t the 
source of this trouble.
Get behind Fleischmann’s Yeast today. Tell all your 
customers about it. National magazine, newspaper and 
radio advertising backs up your story. H ealthy cus­

tomers buy more — and you make 
bigger profits.F l e i s c h m a n n ’s

Y e a s t -f o r -H e a l t h
distributed by

STANDARD BRANDS INCORPORATED

OTHER STANDARD BRANDS PRODUCTS 
Chase & Sanborn’s Dated Coffee and Tea 
Royal Quick Selling Gelatin Desserts 
Royal Chocolate Pudding 
Royal Baking Powder
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I believe it is no function of the 
Government, but an arbitrary and arti­
ficial law to step in and arbitrarily 
wipe out any form of competition. It 
is my conviction if you give the inde­
pendent business interests of this coun­
try a fair and even break, if you in­
sure them an equal show in the busi­
ness life of this country, I will back 
my dollar on the independent as against 
the absentee. (Applause).

From what study I have been able 
to give to this problem, in my judg­
ment there has been a number of in­
stances where the independent business 
men have been poor merchants. They 
were poor merchants before the chain 
stores came in and they have been 
since. They are run out of business by 
active independent competitors.

I am not discussing them. There 
is no law you can pass that will keep 
an inefficient, dishonest, undesirable 
merchant or manufacturer or farmer in 
business. We are not considering 
them. We are considering the inde­
pendent merchant or manufacturer or 
farmer who is the intelligent type, who 
is industrious and far-sighted, yet, for 
some reason, has difficulty in competing.

About thirty years ago my father 
occupied the office which I now hold. 
He was opposed to railroad rebates. 
You do not hear much about them in 
this part of the country now. One of 
the reasons for his opposition was 
this: you would have two businesses 
right across the street" from each other 
and for some reason one would be 
able to excell the other. When they 
got to investigating they found one 
had made a deal with the railroads and 
was getting rebates, while the other, 
with no difference in business manage­
ment, could not compete against that 
unfair advantage.

There are two basic fields, I see, 
where the Government should prompt­
ly and effectively do all within its 
power to protect independent business. 
One is in the field of unfair trade prac­
tice. If you have no unfair trade prac­
tice law in your state you should use 
your effort to see that one is enacted. 
It is a law which places in the hands 
of some administrative body the power 
to find facts and issue orders to pre­
vent illegitimate, dishonest and unfair 
competition.

It is the business of the Govern­
ment, so far as it is humanly possible, 
to see that competition is fair. It is 
just as much the business of the Gov­
ernment to do that as to prevent a 
man from using short measure. Sta­
tutes of that kind will do a great deal 
in eliminating unfair and unjust and 
illegitimate competition.

The other is in the field of taxation. 
We have in Wisconsin a commission 
which has been making a preliminary 
investigation in the last three months. 
Probably because of the short time in­
volved, the investigation could not 
cover the entire State. It covered six­
teen cities. That study shows conclu­
sively that the independent merchant 
of this State is paying a larger share 
of the tax burden than is his chain 
competitor. In many instances the 
proportionate differences in taxes being 
carried by the independent as against 
the chain is exceedingly high.

In many instances it originates from 
laxity or slyness of either the tax- 
assessing body or the tax-paying in­
dividual. As a result of that I am 
convinced it is the business of the 
Government not purely for the pur­
pose of getting revenue, but for the 
purpose of enforcing equality of oppor­
tunity, to see to it that the tax burden 
is equalized between the independent 
and his chain competitors. (Applause).

In my judgment, if the legislators 
of the several states will do their part 
in producing legislation, and then if 
the administrative officers will do their 
part in efficiently and fairly enforcing 
the law to eliminate so far as it is 
humanly possible unfair competition, 
and if the Government will see to it 
that the whole society has to pay the 
same fair and just share of the tax 
burden carried by his independent com­
petitors, in my judgment you will have 
established approximate equality of op­
portunity. And when you have done 
this, as I have stated, I have no ap­
prehension for the fate of the inde­
pendent business men of this country.

There is nothing in this world worth 
while that is given to you for nothing, 
and nothing you can accomplish with­
out effort. If equality of opportunity 
means anything to you—if it means 
anything to your children and this 
country—you must be willing to go 
and fight to get it. (Applause.)

It is difficult to get facts to the 
people. I do not know how it is with 
your community, but I know how it 
is in ours. We have newspapers but 
sometimes it is difficult to reach peo­
ple through the newspaper (laughter 
and applause). We solved that to a 
certain extent. We buy a ford car and 
start out about six weeks before elec­
tion and we have pretty good success. 
We talk five or six times a day for 
about two months. We can reach people 
of Wisconsin—anybody can by word 
of mouth. You can do it in your state.

What you need are the facts and 
the determination to carry them to the 
people of your community. If you do 
it I am confident you can abide by the 
result. Let me urge you it is not an 
easy job. You will be subject to mis­
representation and charged with being 
selfish and lot worse things than that. 
But, gentlemen, may I point this out 
to you if equality of opportunity does 
mean something to this country—if it 
is one of the corner stones of this Re­
public—it is worth fighting to preserve.

If anybody calls you hard names, 
just remember he wan’t call you half 
as hard names as they called the men 
who went out and gave their life’s 
treasure to give you and me and the 
rest of the people of this country 
equality of opportunity. They were 
called traitors. They sacrificed every­
thing they had to bring this Republic 
into existence. You and I, if we are 
American citizens and descendants of 
the men who could bring this Republic, 
into existence—if we have any red 
blood corpuscles in our blood stream— 
we ought to be able to stand a little 
criticism in order to do what you and 
I honestly think, and sincerely believe, 
is necessary to preserve the funda­
mental and basic principles of the 
American Republic.

EVERYONE
has something that belongs 

in a S a te  D e p o sit Box

Insurance policies . . . leases . . . 

deeds . . . stocks and bonds . . . 

private correspondence . . . heir­

looms . . . precious jewelry.

E ve ryo n e  has so m ething  that 

belongs in a safe deposit box, 

protected against fire, theft and 

loss.

Rent a box today . . . for your 

valuables.

t h e  M IC H IG A N  TRUST co.
GRAND RAPIDS

F I R S T  T R U S T  C O M P A N Y  IN M I C H I G A N
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MOVEMENTS OF MERCHANTS.
Wayland—Clayton Baugh succeeds 

Baugh & Clark in the boot and shoe 
business.

Grand Rapids—Floyd Palmer suc­
ceeds the H. W. Mitchell bakery at 
1910 Wealthy street.

Coldwater—Charles J. Vander Hoof, 
74, a pioneer shoe merchant here, died 
July 8, of pneumonia.

Grand Rapids—tH. W. Fielding suc­
ceeds ¡Mrs. Frank Rogers in the gro­
cery business at Washington street.

Manistee — Schmeling Bros., 134 
Sibben street, has purchased the Horn- 
kohls Bakery at 302 First street.

Dearborn—Rothman & Sons have 
engaged in the furniture - business on 
Michigan avenue, near Mason street.

Tustin—Mrs. M. J. Toland has re­
moved her stock of hardware to the 
bank building which she recently pur­
chased.

Kalamazoo—The Halladay Coal Co. 
has been incorporated with a capital 
stock of $10,000, $2,000 being subscrib­
ed and paid in.

Battle Creek—J. C. Studley, real es­
tate dealer and registered pharmacist, 
recently opened the Capital Drug Store 
at 51 Vt Capital avenue.

Muskegon—The Mauson Lumber 
Co., 940 Pine street, has been incorpo­
rated with a capital stock of $1,000, all 
subscribed and paid in.

Carson City—The Carson City Hard­
ware Co. has been incorporated with 
a capital stock of 250 shares at $100 
a share, $2,000 being subscribed and 
paid in.

Harbor Springs—A. Ohanna, of Ne­
wark, N. J., has engaged in business in 
the Erwin building. Imported linens, 
infants’ wear, French rugs, etc., will 
be carried.

Detroit—The Michigan Fur Cleaning 
Co., Inc., 2994 East Jefferson avenue, 
has been incorporated with a capital 
stock of $2,000, all subscribed and 
$500 paid in.

Muskegop—Howell’s School of Busi­
ness, Jefferson street and Webster 
avenue, has been incorporated with a 
capital stock of $10,000, all subscribed 
and paid in.

Allegan—Frost & Gordon, undertak­
ers, have dissolved partnership and 
Clyde B. Frost and Glenn D. Gordon 
will each conduct separate undertaking 
establishments.

Chelsea—Henry W. Lyons, retail 
shoes, has filed a voluntary bankruptcy 
petition in the U. S. District Court at 
Detroit, listing liabilities of $3,508 and 
assets of $2,225.

Dearborn—The Harris-Legg Funeral 
Home, 21576 East Michigan avenue, 
has been incorporated with a capital 
stock of $50,000, $1,000 being subscrib­
ed and paid in.

Detroit—The Standard Warehouse 
Co., 974 Sherman street, has been in­
corporated with a capital stock of 100 
shares at $25 a share, $2,500 being sub­
scribed and paid in.

Carson City—Howard Gage an­
nounces that he will open the Carson 
City Hardware Co. July 18. Mr. Gage 
has been engaged in the hardware 
business at Chesaning.

Detroit—The State Poultry Co., 
Inc., 2901 Humboldt street, has merged 
its business into a stock cornpany un­

der the same style with a capital stock 
of $5,000, all subscribed and paid in.

Ishpeming—The Rock Co-operative 
Co. which recently took over the Ish­
peming Consumers Co-operative As­
sociation store has been in successful 
operation for the past eighteen years.

Cheboygan—Joseph Adams, of Flint, 
has leased the New Cheboygan Hotel 
in Cheboygan, from D. St. Amour, to 
take care of the overflow from the 
Ottawa Hotel during the tourist sea­
son.

Detroit—The Hiram Marks Electric 
Co., Inc., 140 East Lamed street, has 
merged its business into a stock com­
pany under the same style with a cap­
ital stock of $1,000, $250 being sub­
scribed and paid in.

Detroit—D. C. Sawyer & Co., 132 
Sunningdale, has been incorporated to 
do a window cleaning, sand blasting, 
etc., business with a capital stock of
1,000 shares at $1 a share, $1,000 being 
subscribed and paid in.

Grand Rapids—Family Circle Stores, 
Inc., with business offices at 1017 G. 
R. National Bank building, has been 
organized to deal in groceries and food 
stuffs with a capital stock of $100,000, 
alt subscribed and paid in.

Grand Rapids—The Grand Rapids 
Associated Furniture Stores, Inc., 325 
Michigan Trust building, has been in­
corporated with a capital stock of 1,000 
shares of no par value stock, $250 
being subscribed and paid in.

Manistique—Lauerman’s Store, un­
der the new management of A. J. La- 
Fevre, has been improved by dividing 
the women’s department from the 
men’s and by making additional space 
for displaying new merchandise.

Detroit—Te Wagner Appliance Sales 
Corporation, 13313 Linwood avenue, 
has been incorporated to sell household 
appliances at wholesale and retail with 
a capital stock of $50,000, $3,210 of 
which has been subscribed and paid in.

Hartford—F. C. Stapleton has been 
appointed receiver for the First State 
Bank of Hartford. Assets of the bank 
are estimated at $175,000 and the re­
ceivership, which is temporary, was 
asked for because of the “frozen” con­
dition of the assets.

Detroit—The Central Produce Ter­
minal Co., Dime Bank building, has 
been incorporated with a capital stock 
of 9,000 shares at $100 a share, 1,000 
shares at $10 a share and 10,000 shares 
no par value, $1,100 being subscribed 
and paid in.

Jackson — Involuntary bankruptcy 
proceedings filed in the U. S. District 
Court at Detroit against Alex Gold­
man, retail women’s shoes, by Finkel- 
stein, Lovejoy & Kaplan, attorneys, 
representing Pollack Altman Co., $860; 
Pollack-Forsch Co., $750; Baumahl 
Bros., $250.

Detroit—Lambert & Lowman, Inc., 
1804 Howard street, has merged its 
drug business into a stock company 
under the same style with a capital 
stock of 10,000 shares of A stock at 
$10 a share and 100 shares of B at 
$1 a share, $88,000 being subscribed 
and paid in.

Ham tram ck—Zygmunt & Kowalski, 
2240 Holbrook avenue, manufacturer of 
sausage and wholesale and retail dealer 
in sausage, hams and bacon, has merg­

ed the business into a stock company 
under the style of Z. Kowalski, Inc., 
with a capital stock of $100,000, $60,- 
150 being subscribed and paid in.

Kalamazoo—The C. Marks Co., Inc., 
dealer in ready-to-wear apparel for 
women and children at 213-15 South 
Burdick street, has sold its lease-and 
is conducting a closing out sale prep­
aratory to devoting its entire attention 
to its stores in Niles and Three Rivers. 
The company has been located at the 
above address for the past eight years.

Sunfield—J. H. Bera, 78, for sixteen 
years postmaster of Sunfield, and who 
with Ed. Stinchcomb, divided the hon­
or of being the oldest business man 
in the village, died July 2, after con­
siderable failing health. For many 
years Mr. Bera was the outstanding 
leader in his section and his influence 
and judgment was always sought on 
matters of county importance.

Marquette—At an enthusiastic gath­
ering, in the Marquette club recently, 
more than sixty independent retail gro­
cers of Marquette and vicinity, the 
operating plan of Clover Farm Stores 
was explained and many grocers signed 
applications to join the National organ­
ization, giving assurance that there will 
be a division of Clover Farm Stores in 
the Upper Peninsula. The gathering 
was sponsored by the Roach & Seeber 
Co., wholesale grocer of this city.

Manufacturing Matters. 
Escanaba—E. W. Manty, of Kettle 

River, Minn., succeeds John K. Olson 
as manager of the Delta Milk Produc­
ers Assoc’ation plant.

Marquette—The new Co-operative 
Sanitary Dairy plant, 1632 Presque 
Isle avenue, is now open for business. 
Frank Yates is manager of the plant 
and Matt Niemi is general manager.

New Era—The New Era Canning 
Co. has merged its business into a stock 
company under the same style with a 
capital stock of $50,000, $35 000 being 
subscribed and paid in in property.

Coldwater—All of the stock and 
equipment of the Coldwater plant of 
the Hillsdale Manufacturing Co. has 
been removed to the Hillsdale plant 
which will house the entire business 
of the concern in the future.

Adrian—The Besser Manufacturing 
Co., of Alpena, manufacturer of con­
crete machinery, has purchased a con­
trolling interest in the Consolidated 
Concrete Machinery Corporation, of 
Adiran. It was stated by officials that 
the purchase of the Adrian company 
and a re-organization of the board of 
directors would have no effect on the 
operation of the Adrian factory. 
Eugene F. Olsen, president and general 
manager of the Adrian concern, will 
continue as manager and sales direc­
tor. F. R. Oakes, of Alpena, will 
move to Adrian in the near future to 
assume the duties of president of the 
board of directors and treasurer of 
the Adrian company.

Profitless Sales Invariably Invite Dis­
aster.

Emphasizing profit as essential to 
the life of industry as food is to the 
life of our physical being, Clarence 
Francis, president of the Associated 
Grocery (Manufacturers of America 
and vice-president in charge of sales

of the General Foods Corporation, 
New York, told the thirty-fourth an­
nual convention of the National As­
sociation of Retail Grocers at Milwau­
kee last week that “whenever you buy 
or sell anything below the efficient 
cost of production and distribution 
plus a reasonable profit you are only 
inviting disaster.

“It is time that sharp shooting and 
sharp practices were eliminated. So 
long as I have a voice and am invited 
to use it I intend to keep shouting and 
advocating the need of profits. Some 
time the idea of the absolute necessity 
of profits not only to the individual 
but to society in general may permeate 
our rather thick craniums and we will 
return to an era of common horse 
sense. Profit must return to the dis­
tributing industry not for its sake 
alone but for our economic and social 
progress.”

In developing his profit theme, Mr. 
Francis stated:

“I wonder how great a burden of 
added selling expense would be placed 
upon the grocery trade if no grocery 
products had ever been advertised to 
the public. Suppose that every article 
in every grocery store had to be sold 
by the clerk with no advertising co­
operation. Suppose that for ingredi­
ent products your clerks had to explain 
the uses and build up appetite desires 
for the fabricated foods. Suppose the 
merits of all the various available pack­
ages had to be developed so that the 
purchaser could make an intelligent 
choice on specifications presented by 
the salesman. Suppose that item by 
item down your shelves not one prod­
uct would move until you put behind 
it an adequate, comprehensive sales 
canvass—often a demonstration—made 
by someone on your payroll.

“Clerks would make fewer sales per 
day and more clerk hire would be 
needed to accomplish the day’s work. 
If it did take the time of one more 
clerk in every store, and if that clerk 
were paid even $20 a week, the added 
sales expense in the retail grocery 
business would amount to over $400,- 
000,000 in a year. Four hundred mil­
lion dollars would buy all the advertis­
ing put behind all food products and 
still leave a pretty penny of change.

“Advertising is just as essential an 
ingredient of our products, just as vital 
to their acceptance as the selected raw 
materials and manufacturing integrity 
we build into them.

“There is no question that the adver­
tising selling force enables manufac­
turers to build up a large volume with 
resulting economies in the purchase of. 
raw material, in the development of 
new' machinery for manufacturing, in 
the saving of manufacturing, distribu­
tion and executive overhead, in pack­
aging and packing, in the actual utili­
zation of by-products which are wast­
ed in small quantity operation. This 
volume also permits constant labora­
tory and kitchen research to improve 
the products and widen their useful­
ness. It builds for us and for you 
permanent markets that survive per­
iods of depression like the present; it 
builds markets that are immune to the 
whims and passing fancies of our con­
sumers. Advertising creates an asset 
more valuable to our products than the 
plants that produce them,”
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Essential Features of the Grocery 
Staples.

Sugar—'Local jobbers hold cane 
granulated at 5.35c and beet granu­
lated at 5.15c.

Tea—The warmer weather of the 
past week has definitely increased the 
demand for tea for icing purposes. The 
general situation is steady to firm. 
News came from India during the 
week of a very substantial reduction 
in the production of India teas com­
pared with last year. This has had a 
strengthening effect on the market.

Coffee—The market for Rio and 
'Santos coffee, green and in a large 
way, has moved both up and down 
during the week, mostly down. Situa­
tion in Brazil has turned rather weak 
again and spot Rio and Santos, green 
and in a large way, are probably %c 
per pound under a week ago. Milds 
remain about unchanged. The jobbing 
market on roasted coffee is not sub­
stantially changed. Demand fair.

'Canned Fruit—i Reports reaching 
here yesterday are to the effect that 
the new cling peach control plan has 
virtually been accepted. All major 
differences have been composed, and 
there remains only a few minor mat­
ters to be cleared up. Under the 
terms of the control plan, the new 
pack ifrill be definitely limited to 9,- 
000,000 cases, which, with the carry­
over of approximately 2,500,000 cases, 
is approximately the quantity which 
the country can be expected to con­
sume in the coming year. The feeling 
of pessimism which existed over peach­
es up until recently has disappeared, 
and some canners who quoted futures 
low may be left holding the proverbial 
bag.

Canned Vegetables—'Eastern pack 
vegetables show little change. The 
extensive damage reported to the new 
sweet pea crop has brough a flurry of 
enquiries into the market, but packers 
are holding firmly until they have a 
better idea of just what percentage of 
the crops can.be salvaged in Michigan 
and Wisconsin. Fancy sweets un­
doubtedly will be scarce. The Alaska 
pack, while short, will be of unusually 
good quality this season. Damage to 
the snap bean crop in Indiana is ex­
pected to provide strength to the mar­
ket, which has been easier through 
crowding of stocks. Spinach continues 
very low priced, and standard toma­
toes are moving in better volume.

Dried Fruits.—Efforts by large first­
hand interests in prunes to move as 
much of their stocks before the new 
opening prices as possible have 
brought about declines which have 
depressed the market in California, 
much to the chagrin of other interests. 
The matter is looked upon as one of 
necessary adjustment as operators are 
making ready for a low opening in 
view of the favorable crop weather. 
Should production exceed 200,000 tons 
again, there may be some efforts at 
curtailment, as in other lines, to pre­
vent demoralization, a process which 
growers themselves may resort to in 
order to realize something on their 
investment and labor. The new raisin 
prices are now expected to be an­
nounced on July 15, when the pool 
makes its first formal opening to com­
mercial packers. There is little for 
anyone to worry about in regard to

raisins. With support by the Farm 
Board the pool has a plan to remove 
the carryover from the market early in 
the fall, and there should be no great 
difficulty in handling the somewhat 
smaller crop.

Canned Fish—Salmon is generally 
unchanged. New packs have been 
short this year so far, and this may be 
a strengthening factor later. Maine 
sardines 'have shown a marked im­
provement lately, and it is now expect­
ed that the season can get under way 
again around August 1. Canners are 
holding only moderate amounts of 
spot stocks, but buyers appear to be 
interested in new pack sardines.

Salt Fish—¡There has been very 
little demand for mackerel and other 
salt fish during the past week. Prices 
on account of comparative smallness 
of stocks remained about steady.

Beans and Peas—'The past week has 
marked the continuance of the dull and 
weak season for dried beans. The en­
tire list is very sluggish and easy, with 
California limas marking another de­
cline since the last report. Dried peas 
unchanged and neglected.

Cheese—'Cheese has had a fair de­
mand since the last report. As the 
offerings have been rather light, the 
market is steady.

Rice—¡Stocks of 'Blue Rose rice are 
cleaning up very well, both here and 
in the South, although trading shows 
its usual seasonal letdown. Growers 
have only a moderate amount of top 
grades left. As buyers are not carry­
ing heavy inventories, little difficulty 
is expected in disposing of stocks re­
maining still in the hands of the grow­
ers. The mills have curtailed opera­
tions, some of them closing down 
completely. Stocks of long grains are 
firm and scarce. New crops are mak­
ing fair progress, with some import­
ant sections in Louisiana announcing 
that some damage has already been 
done by dry weather and salt water.

Sauerkraut—'Due to the satisfactory 
sales effected in the past few months, 
up-.State kraut packers are more con­
fident. A few are holding for firmer 
prices in the belief that with a reduced 
output in the coming season, the worst 
has been seen in declining prices.

Syrup and Molasses—Demand for 
sugar syrup, compound syrup and mo­
lasses, is seasonably light without any 
particular change in price.

Vinegar — Continued improvement 
was shown in vinegar. With the com­
ing of the warm weather stocks are 
moving into consuming channels in 
better shape. Buying was a little 
more active and sellers reported an 
improved undertone to the market.

Review of me Produce Market.
Apples — Transparents command 

$1.85 per bu. Western apples com­
mand $2.50 for Winesaps and $2.25 for 
Roman Beauties.

Asparagus—Home grown commands 
$1.20 per doz. bunches. t

Bananas—4@4^c per lb.
Beets—Home grown, 30c per doz. 

bunches or $1 per bu.
Butter;—The market has fluctuated 

both up and down since the last report 
and as the declines have about can­
celled the advances, the market is sub­
stantially where it was a week ago. At 
the present writing there is a fair de­

mand for fine creamery and a fairly 
steady market. Jobbers hold 1 lb. 
plain wropped prints at 24c and 65 lb. 
tubs at 23c for extras.

Cabbage—Home grown, 65c per bu.
Cantaloupes — California stock is 

quoted as follows:
Standards, 45s_______________ $3.25
Jumbo, 36s __________________ 3.25
Jumbos, 4 5 s------------  3.50
Jumbo flats __________________ 1.50

Carrots—35c per doz. bunches.
Cauliflower—$1.50 for box contain­

ing 6@9.
Celery—Home grown, 30@50c ac­

cording to size.
Cherries—Sour, $1.50 per 16 qt. crate; 

Sweet, $1.75 ditto.
Cocoanuts—80c per doz. or $6 per 

bag.
Cucumbers—No. 1 hot house, 90c per 

doz. basket; outdoor grown from the 
South, $2 per bu.

Currants—Red, $1.75 per 16 qt. crate.
Eggs—There has been no material 

fluctuation in eggs during the week. 
Fine fresh eggs are not very abundant 
and the demand is absorbing them 
every day. The supply of heated eggs 
will increase if the weather keeps 
warm. Jobbers pay 15c for high 
grade fresh stock.

Green Onions—20c for Silver Skins.
Green Peas—$1.75 per bu. for home 

grown.
Green Beans—$2.25 per hamper.
Gooseberries—$1.75 per 16 qt. crate.
Honey Dew Melons—$1.85 per crate 

of 12 or 16.
Lettuce—In good demand on the

following basis:
Imperial Valley, 6s, per crate ___ $5.00
Imperial Valley, 5s, per cra te__ 6.00
Hot house leaf, per b u .________60c
Home grown head, per b u .____ 1.25

Lemons—The price has declined $2 
per box.
360 Sunkist ________________ $9.00
300 Sunkist _________________ 9.00
360 Red Ball ________________8.00
300 Red Ball ___________ 8.00

Limes—$2 per box.
Oranges—Fancy Sunkist California

Valencias are now sold as follows:
126 ________________________ $6.25
150_________________ ______ 6.00
176 ________   6.00
200 ________________  5.25
216 ________________________  5.25
252 ________   5.00
288 ________________________  5.00

Onions—Calif, yellow, $1.50 per 50 
lb. sack; white. $1.85 ditto.

Parsley—50c per doz. bunches.
Peppers—Green from Florida, 50c 

per doz.
Pieplant—75c per bu. for home 

grown.
Potatoes—New home grown, $1@ 

1.10 per bu.; Virginia stock $3 per bbl.
Poultry—Wilson & Company pay as

follows:
Heavy fowls__________________ 17c
Light fowls _________________  14c
D ucks_____ _________________  14c
Geese-------------------------------------12c

Raspberries—'Black, $2.50 per 16 qt. 
crate; Red, $3 ditto.

Spinach—Spring, 75c per bu. 
Tomatoes—̂$1.15 per 10 lb. container, 

Southern grown; home grown hot 
house, $1 for 7 lb. basket.

Turnips—60c per doz. for Louisville.

Veal Calves — Wilson & Company 
pay as follows:
F ancy ------------  10J^@llc
Good------------------------------- ---- 9c
Medium_______________________ 8c
Poor -------------------------------------- 8c

Watermelons—40@60c apiece for
Florida stock.

Whortleberries—$5 per 16 qt. cfrate.

Essential Food Substances Outlined.
Many people assume that to get thin 

it is necessary to starve themselves for 
a period, living on a bit of lemon, per­
haps, or a dash of tomato juice. These 
people, after a little suddenly discover 
they have ruined their health, because 
they did not understand that whether 
reducing or gaining, certain food sub­
stances are necessary and must be 
taken into the body every day, or 
something will happen so serious as to 
make a little fat seem like no trouble 
at all.

While the human stomach has been 
compared with the firebox of a boiler 
and food has been compared with fuel 
in that it supplies the body with the 
needed energy, it must also be under­
stood that there are many other ele­
ments food must furnish aside from 
energy. Energy produced in the en­
gine by fuel is all very well, as 
is the energy produced in the hu­
man body by food. An engine, how­
ever, is not expected to grow or in­
crease in size. It is not expected to 
keep itself in repair. It has no teeth 
or bony skeleton requiring certain 
mineral substances for health. It does 
not carry along with it an intricate 
and delicate chemical apparatus to 
change ovfer the raw materials of its 
fuel into something quite different be­
fore it can extract the energy from it.

But where the engine lacks in these 
respects, the body is complete. It is 
equipped to grow throughout child­
hood until it attains normal adult size. 
It is supplied with power to repair 
tissues worn away by use, broken 
down by disease, or otherwise destroy­
ed and to renew or replace tissue in­
jured by accident. In addition to 
these functions, the body must pro­
vide for reproduction and for resist­
ance against disease. All of these 
processes depend in an important de­
gree upon what we eat and on what 
food elements are contained in our 
daily diet.

Fats, carbohydrates, proteins, miner­
als and vitamins are needed in the 
daily diet. The sensible person seek­
ing to reduce his or her weight need 
not necessarily starve, but can bring 
about the required weight reduction 
by reducing the daily intake of certain 
fat-producing foods. Even these foods 
must not be entirely eliminated, but 
only eaten in moderation. That is, a 
smaller amount of sugars, sweets and 
fats, with the fact always in mind that 
they must not be entirely disregarded, 
used each day would bring about 
weight reduction, providing the menu 
was made up largely of fresh fruits 
and vegetables, cooked and raw.

Dr. Shirley W. Wynne.

Detroit—The Windmill Pointe Boat 
Co., 14457 Riverside Drive, has been 
incorporated with a capital stock of 
100 shares at $50 a share, $5,000 being 
subscribed and paid in.
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UNCLE SAM NOT A SKINFLINT.

Nor Is He a Swaggering Money 
Braggart.

This afternoon I was looking over 
some of the European and American 
magazines which publish collections of 
cartoons and, naturally, I found Uncle 
Sam depicted a number of times in 
connection with his business and finan­
cial dealings. And in gazing at some 
of -those caricatures, I could not help 
thinking of the distorting mirrors at 
the amusement parks and beach re­
sorts which are causing such shrieks 
of glee these summer evenings. You 
know: those fantastic reflectors where 
your physiognomy and figure are pull­
ed weirdly out of focus, with billowy 
bulges wrecking your neat, graceful 
contour, and grotesque leers twisting 
your countenance into such outlandish 
shapes that it is quite unrecognizable.

Here and there we run across car­
toons and comment (though such ex­
tremes are happily the exception) 
which seem to stand our Uncle Sam 
in front of one of those distorting 
mirrors. And we cannot help being 
amazed at some of the portrayals 
which result. We had been accus­
tomed to think that we knew the good 
old soul pretty well. We have always 
pictured him in our minds as beaming 
and benevolent—a square-shooter— 
rugged and wholesome—intensely hu­
man and considerate. But some of the 
more reckless and ill-informed of our 
critics do not hesitate to present us a 
picture of Uncle Sam which combines 
all the repugnant features of a melo­
dramatic villain honing his razor to 
hack out a pound or two of flesh—a 
ferret-faced miser gripping greedily 
his hoarded gold—a sharp city slicker 
who “hasn’t done right by our Nell” 
(or by anybody else, for that matter). 
An inflated financial collossus, who is 
at the same time a gouging skinflint— 
that seems to be a favorite visualiza­
tion of Uncle Sam, in certain sections 
of opinion that have scant regard for 
facts.

Really enlightened foreign opinion 
knows better, to be sure, but it seems 
to be a bit timid about correcting the 
more raucous critics. And the sad 
thing is that some people right here 
within the United States seem not 
averse to lending the weight of their 
opinion to this outrageous misrepre­
sentation.

For purposes of partisan demagog­
uery or the mere delight of indulging 
in arm-waving “publiciteering” or 
through some obscure psychic impulse 
of national self-depreciation which 
ought to be analyzed by Dr. Freud— 
we see all too many Americans help­
ing to put across the utterly false no­
tion that we have not played fair in 
money matters with the other nations 
of the world. Of course, the real un­
derlying motive of this propaganda is 
nearly always hidden under the guise 
of so-called humanitarianism or a 
sense of fairness or world solidarity or 
something of the sort. But whatever 
the ostensible mainspring of the thing 
may be, the arguments are always 
specious and the figures will not stand 
up.

Let us dig right down to the facts. 
Let us get the record straight. Have 
we as a people been stingy in our

monetary aids to the welfare of this 
sadly troubled world? Have we been 
pinching the pennies avariciously? 
What is the truth of the situation?

The plain, unvarnished truth of the 
situation is that the American people 
have loaned to foreigners—in the per­
iod between 1914 and 1930—no less 
than twenty-three billions of dollars. 
And that, please bear in mind, repre­
sents simply the net amount of pub­
licly offered loans by Americans to 
foreign governments and corporations, 
plus the original amounts of the war 
debts.

But that is not the whole story by 
any means. To that we must add the 
direct investments abroad on the part 
of American citizens—amounting to 
more than five billions in the 1914- 
1930 period. And then there have 
been the other items—the tens of mil­
lions we have poured out steadily in 
absolute gifts to foreign charities, edu­
cation, public health and the general 
bettermen of foreign welfare—the bil­
lions spent by our tourists in foreign 
countries—the enormous sums sent 
back to the old folks at home by im­
migrants within our borders who have 
profited from American enterprise— 
the colossal amounts we have paid for 
the carrying services of foreign ships 
—and similar items which I shall men­
tion again.

Of course, those are not all phil­
anthropies by any means. We have 
had value received in most of the trans­
actions, but so have our foreign 
friends. The point is that there has 
been on our part not the remotest 
sign of miserly parsimony. Our finan­
cial strength has been abundantly 
available for the help of others, when 
they seemed to deserve it.

Let us concentrate for just a moment 
on that total of twenty-three billions 
of dollars which we have loaned to 
foreigners since the outbreak of the 
world war. Think what a titanic sum 
it is. Suppose some automatic device 
had been grinding out a dollar a 
minute for ages and ages past—and 
suppose that it has just turned out the 
very last dollar of that sum of twenty- 
three billions. At what period in his­
tory, we may ask, would it have been 
obliged to start this dollar-a-minute 
action? 'Well, when the ancient 
Egyptians laid down the first stone of 
the first Pyramid, when Abraham 
drove his flock into Ur of the Chaldees, 
the payment would already have been 
going on for tens of thousands of 
years. Making one dollar available 
every time the second hand of your 
watch revolves, you would need 43,760 
years to hand out twenty-three billion 
dollars. And the mechanical device 
that we have imagined would have had 
to start its activity far back in the 
black shadows of prehistoric time, 
when shaggy, haggard Dawn-Men 
were crawling out of caves.

That may seem like a fantastic and 
far-fetched illustration. I cite it mere­
ly to try to emphasize something 
which is really almost inconceivable to 
the human mind—the size of the sum 
of twenty-three billion dollars.

The American people—let me re­
peat—have loaned or advanced to for­
eigners twenty-three billion dollars 
since the year 1914. Now what was 
the nature, the motive, the actual con­

crete result, of those loans? They 
varied greatly, of course. It is difficult 
to generalize. But here are some 
things to bear in mind: The govern­
mental war loans were intended solely 
to further a great, unselfish, common 
cause, of inestimable importance; 
they were not even remotely connect­
ed with commercial profit. The other 
twelve or thirteen billions of private 
loans were mainly business ventures— 
strictly commercial transactions—we 
will admit that frankly and at once. 
The loans were made in the hope that 
the various enterprises would prosper 
and that interest payments and divi­
dends would be satisfactory to the 
lenders. In most of the cases that re­
sult has come about.

But it has not been so in every in-, 
stance. I need not remind you of the 
way in which the war debts have been 
scaled down until they now represent 
only a fraction of their original value. 
Keeping our attention riveted on the 
strictly business loans, I simply want 
to recall—before proceeding to some 
of the more vital and human aspects 
of the matter—that, though the over­
whelming majority of them have 
turned out to be commercially good, 
there have been striking exceptions. 
Millions of dollars of American money 
were irretrievably lost through the 
collapse of one European enterprise. 
In the Far East there was one seri­
ous default involving millions. Two 
foreign governments have recently 
suspended payments on their indebted­
ness to Americans; this last-mentioned 
money is apparently not lost, but there 
will be inevitable delays, difficulties 
and complex negotiations. ;So the 
process of lending money to foreign­
ers has riot been one of unalloyed 
sweetness and joy to Americans.

But overlooking that and confining 
ourselves to the investments that ap­
pear to be sound and solvent, what is 
the state of affairs? What influences 
have developed? What have the mu­
tual benefits been? What have been 
the constructive contributions to world 
welfare?

We have derived profits, to be sure. 
We have had our interest payments. 
That is the normal course of business. 
But here is the other side of the pic­
ture—a side which deserves to be 
rather brilliantly “high-lighted.” For­
eign countries and foreign business 
have derived simply gigantic benefits 
from the use of these billions of dol­
lars which Americans have made avail­
able. World welfare has been incal­
culably enhanced through this Ameri­
can money. Material and social prog­
ress has been stimulated, energized, 
effectively pushed forward. Civiliza­
tion has been served. This present 
world-depression about which we hear 
(and are compelled to say) so much 
would have been inconceivably darker 
—infinitely more disastrous—if Ameri­
cans had not for years poured out 
those billions to aid in post-war recon­
struction, to help in sound upbuilding. 
The world has most certainly stood 
up under the enormous burdens of this 
depression in far better shape because 
of this world-wide availability of 
American capital.

A line of gleaming rails is flung in 
some far-distant country through for­
midable jungle or forbidding mountain

passes, opening up a new trade area. 
American money played a part in that. 
In some other remote region, splendid 
new port works are constructed and in­
stalled — docks, warehouses, freight 
handling equipment — making com­
merce easier, advancing local prosper­
ity. American money played a part in 
that. Housewives on the other side of 
the world begin, delightedly, to use 
electric light and washing machines 
and toasters, because a power station 
has just been opened up—and Ameri­
can money is found to play a part in 
that.

Somewhere down below the Equator 
streams of excellent water pour out of 
foreign faucets from a newly estab­
lished systems—in still another coun­
try, factory chimneys belch out smoke 
in their new work of converting some 
foreign raw material—steam shovels 
cut huge gashes in the earth for the 
building of a subway—an unruly river 
is canalized—foreign workers ride con­
tentedly in new busses to new office 
buildings—and in each case we find 
that American money has played a part 
and in the words of the popular song, 
“something good’ll come from that.” 
Substantial business benefits — solid 
material advantages to foreigners as 
well as to ourselves—will inevitably 
arise.

In saying this, my mood is as re­
mote as possible from any spirit of 
boasting or gloating. Anything re­
sembling “financial jingoism” is thor­
oughly detestable and a swaggering 
money-braggart is a figure to be loath­
ed and shunned. But I earnestly sub­
mit that Uncle Sam is nothing like 
that. The American people have pro­
vided enormous sums which have been 
put, mostly, to excellent use in foreign 
countries—and it is well that due at­
tention should be calmly, unpreten­
tiously, directed to that fact.

Here is one striking concrete in- 
stance^of the way in which American 
money helped the post-war recovery 
abroad and fostered better business, 
before the recent slump: As has been 
pointed out by Grosvenor Jones (the 
chief- of our Finance and Investment 
Division at the Department of Com­
merce) large credits have been estab­
lished by American bankers and the 
Federal Reserve Bank of New York 
at various times since 1920 for the 
stabilization of the exchange of a num­
ber of European countries—in an ag­
gregate amount, over the entire period, 
of perhaps three-quarters of a billion 
dollars. Credits to the Bank of France, 
the Bank of Italy, the National Bank 
of Belgium—at times when the cur­
rencies of those countries were very 
seriously depressed — were largely 
drawn upon and served to restore con­
fidence in their exchange. Other 
similar credits were utilized in part. 
The $300,000,000 credit to Great Brit­
ain for this purpose was not actually 
drawn upon—but the fact that it was 
available was reassuring to all con­
cerned.

Now just what did American money 
mean in these cases? 'What was the 
pre-existing state of affairs and what 
transformation was brought about? In 
some fairly typical instances the con­
trasting pictures were like this: Before 
the change was effected we saw wild 
inflation—dangerous, rapid, incalculable
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depreciation in the value of the cur­
rency unit—prices shifting hourly— 
business men dismayed—producers and 
consumers alike confused and panic- 
stricken—the whole commercial and 
industrial system racked and riven and 
disorganized.

And then after the currency stabil­
ization, an utterly different picture. 
Order issuing out of chaos—security— 
mounting confidence—progress pro­
ceeding on a foundation incomparably 
firmer than before. And American 
money played its modest, but vital 
part in that.

The Federal Reserve Bank of New 
York has co-operated with the leading 
central banks of Europe in meeting 
credit strains. Exceptionally import­
ant facilities have been extended to 
foreigners by our acceptance market. 
Our bankers have rendered notable 
services in connection with the work­
ing out of the financial problems of 
other lands. We must not fail to note 
the value of such services as that—by 
which expert American financial ad­
vice, training, judgment and capacity 
for research and planning have been 
placed at the disposal of foreign coun­
tries. As Mr. Jones said the other day, 
we have reason to be highly gratified 
at the results of the services of IS. 
Parker Gilbert in directing the admin­
istration of the Dawes Plan, of Jere­
miah Smith in directing so successfully 
the plan for rehabilitating the finances 
of Hungary and of economists like O. 
N. W. Sprague (whom the Bank of 
England, mind you — the ancient 
stronghold of financial lore—has bor­
rowed from Harvard University) or 
Charles Dewey and E. W. Kemmerer 
who have rendered valuable assistance 
by studies of financial and banking 
systems of a number of foreign coun­
tries that found themselves in fiscal 
distress. Uncle Sam has had not only 
money but men—men of financial 
genius and unselfish spirit—and both 
of those resources have been liberally 
(even lavishly) devoted to the welfare 
of the world beyond our national 
frontiers.

This has been part of our service as 
a world banker. And that phrase 
world banker brings me to another 
point. A good many foreign critics 
seem inclined, right now, to ascribe the 
delay in economic recovery in the 
world at large at the fact that the 
United States is lending and investing 
in foreign securities less freely than it 
did before the break in the stock mar­
ket in late 1929.

Now it is true enough that, if we 
were to issue foreign loans and to 
make direct investments abroad on the 
scale which prevailed in the period 
1925 to 1929, the economic situation 
at home as well as abroad would be 
materially improved. 'But a variety of 
potent forces and weighty factors have 
prevented us from doing that. There 
have, been perfectly valid reasons. For 
one thing, here is something that our 
critics seem, conveniently, to forget: 
Many foreign countries borrowed to 
the limit and some exceeded the limit 
at that earlier time when the borrow­
ing countries as well as our own coun­
try were prosperous and foreign is­
sues could be placed very easily with 
our American investing public.

And those critics ignore the fact 
that, in periods of depression before 
the war started by the kaiser other 
countries functioning as world bankers 
failed to lend freely, and for just as 
good reasons. Under the circumstanc­
es, I think the United States is doing 
extraordinarily well to put money into 
new foreign capital issues, thus far in 
1931, at the rate of about $425,000,000 
a year, despite economic depression 
everywhere and grave political unset­
tlement in numerous important areas. 
To be sure, that is a little under a 
third of the volume for the peak year 
1927, but even the sourest and most 
purblind fault-finder must concede that 
$425,000,000 is a fairly sizeable amount. 
And, in considering it, we are again 
justified in hammering home the fact 
that the decline in our foreign loans 
followed a period of foreign lending 
by Americans such as had never be­
fore been witnessed in the history of 
the world.

I have been trying, in this little talk, 
to bring you a few outstanding facts 
about our loans to foreigners and our 
investments abroad. I have not had 
time to stress the great and powerful 
so-called invisible financial elements 
in our balance of international pay­
ments. I shall take those up in a later 
talk. But I do want to give you some 
of the totals of those imponderables— 
covering payments other than for ac­
tual material merchandise—because 
they bear upon the point that I have 
been endeavoring to make. Here they 
are:

During the nine years ended with 
1930—those years during which we 
have kept an official record of all our 
money dealings with foreigners— 
American tourists abroad have put into 
foreign pockets $5,829,000,000. Ameri­
cans have paid foreigners as interest 
on foreign investments and deposits in 
the United States $2,377,000,000. Im­
migrants in the United States, making 
money from American economic ac­
tivities, have sent abroad for foreign 
use $2,345,000,000. We have paid to 
foreigners, for carrying our freight, 
$1,959,000,000. In missionary and 
charitable contributions, to assuage 
foreign suffering and minister to for­
eign need, we have given outright to 
foreigners $494,000,000. The United 
States Government has spent in for­
eign countries (not loaned but spent) 
$984,000,000. American advertising 
abroad has added approximately $360,- 
000,000 to foreign assets. These select­
ed items add up to considerably more 
than fourteen billion dollars which 
Americans have put into foreign 
pockets in a nine year period—in addi­
tion (please bear that in mind) in ad­
dition to the billions of dollars in loans 
and investments that I told you about 
before.

And yet, to hear some critics talk, 
you would think that Uncle Sam was 
as niggardly and penurious as the man 
who stood around and snapped liis 
fingers to celebrate the Fourth of 
July.

The facts speak for themselves and 
further comment is superfluous. Far 
from being a skinflint, our Uncle Sam 
has been a business benefactor to the 
world on a truly mammoth scale.

Julius Klein.

SOME TRENDS IN TRADE.

Sidelights on World’s Most Important 
Happenings.

Comment on the business upturn 
grows more encouraging, and the con­
sensus is more optimistic than it has 
been this year. Those Government 
observers who have been cautious here­
tofore now express the conviction that 
improvement is both apparent and 
promising. Within the past, week or 
so practically all domestic offices of 
the Department of Commerce have re­
ported an improvement which, in some 
sections of the country and in several 
industries, is about normal. In foreign 
countries the registrations of automo­
biles and radio receivers show a decline 
which indicates eventual large replace­
ment markets. In this country, and 
for a number of important lines, a sim­
ilar indication promises a more rapid 
recovery than has been anticipated.

Chain store and mail order house 
sales in June by thirty-six companies 
were 2.09 per cent, less than in June 
last year—$186,109,544 compared with 
$190,083,782. J. C. Penney’s decrease 
was 6.28 per cent., while S. S. Kresge 
had a gain of 4.3 per cent.

National Bellas Hess, mail order, 
which has been reporting monthly sales 
below last year’s turned about in June 
with a volume of 4.6 per cent, higher. 
This compares with a decrease of 3.6 
per cent, for the first six months of 
this year. Montgomery Ward, on the 
other hand, lost ground in June to the 
etxent of 19.8 per cent, compared with 
a loss of 17.2 per cent, in the six 
months.

Woolworth’s sales in June showed a 
notable increase—from $20,715,593 last 
year to $21,978,075 this year, 6.1 per 
cent.

Laws for fair trade practices and to 
put independent dealers on a competing 
basis with chains were urged by Gov­
ernor La Follette in an address this 
week to National Retail Grocers’ As­
sociation meeting in Milwaukee.

General Motors June sales to dealers 
and consumers exceed those of June, 
1930, the first time since December that 
current monthly volume was ahead of 
last year. Sales to dealers were 100,- 
270 cars, compared with 87,595 last 
year; to consumers 103,303, compared 
with 97,318.

The new trade price for cigarettes— 
$6.85 a thousand—is reflected in new 
consumer prices on the part of large 
distributors—14 cents for single pack­
ages, 27 for two packages. Small deal­
ers are in a quandary. On the one 
hand, they are reluctant to put their 
price higher than 15 cents a package, 
and on the other hand, if they do not, 
the new wholesale rate will enrich only 
their big rivals and the manufacturers.

W. E. Humphrey’s reappointment by 
the President to the Federal Trade 
Commission is expected to be accepted 
as satisfactory before its confirmation 
by the Senate. At this time he is op­
posed by a number of trade associa­
tions because of a misunderstanding 
regarding his part in the re-organiza­
tion of trade practice conferences. In 
fact, Mr. Humphrey has done much 
to promote the conference plan. He

also originated and has led the Com­
mission’s fight on obviously false and 
misleading advertising, probably the 
most effective project of the Commis­
sion’s history. Our prediction is that 
his reappointment will be confirmed 
with little or no serious opposition.

Improvement of parcel post service 
is resulting from a campaign by the 
new Division of Parcel Post of the 
Postal Department. Thousands of large 
mailers in sixty-one cities have been 
questioned as to ways to improve the 
service, and the division is now de­
veloping plans to advertise on wagons 
and through several other mediums, 
including telephone books and city di­
rectories. Local parcel post guides 
containing information regarding all 
phases of the service are to be issued 
for each of the sixty-one cities, and 
have already been published for Wash­
ington, Kansas City, Omaha, Dallas 
and Boston.

Plans to eliminate unprofitable ac­
counts are being adopted by many man­
ufacturers and distributors with prof­
itable and economical results. Among 
a number of others the National 
Wholesale Grocers’ Association re­
cently reported to the Department of 
Commerce that a Northwestern whole­
saler, by reducing the number of his 
accounts from 650 to 170, decreased 
general sales expense 2 per cent, and 
increased net sales at a more profitable 
margin than before. The Association 
also reported that a majority of whole­
salers interviewed said they were con­
centrating selling effort on profitable 
accounts, co-operating with voluntary 
chain groups and instructing salesmen 
to keep monthly checks on individual 
store purchases, so that intelligent cus­
tomer selection could be possible.

Discounts Clear Fiber Rug Stocks.
Active buying, encouraged by the 

substantial discounts offered last 
month, has cleared the stocks of fiber 
rug manufacturers and there will be no 
additional goods offered in August. 
Recognizing that the present season 
would present difficulties in the sale of 
merchandise at regular prices the rug 
producers departed from custom sev­
eral weeks ago and offered their stocks 
at discounts as high as 35 per cent. 
Because of the clean condition of the 
fiber floor, coverings market which re­
sulted, the producers are confident that 
they will be able to obtain better prices 
when the 1932 buying season opens.

Mass buying is being modified ac­
cording to confidential reports reach­
ing a Government department. This 
is another good indicator for improved 
business. The chain buyers are find­
ing that the manufacturers whose 
prices they hammered hardest are now, 
in some instancees, in a failing condi­
tion, and they do not want to eliminate 
their sources of supply. Those chains 
which have attempted to manufacture 
their own goods are now so involved 
with production problems that they do 
not want to be forced any further into 
the manufacturing business. This is 
having an appreciable effect on private 
labels.

Success is the proper mixing of scat­
tering and concentrating.
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REPLACEMENT DEMAND LESS.
A good deal is heard just now of the 

activity in industry and trade which 
may be expected to result once the 
replacement demand puts in an appear­
ance. The theory is that many con­
sumers have been holding back on pur­
chases through necessity, fear or thrift. 
This has the effect of building up a 
very large potential demand, it is 
argued, which will be exercised just 
as soon as conditions improve, and in 
many instances when supplies are worn 
out and compel renewal.

What this theory has to recommend 
it, of course, is experience in previous 
depressions, but there are certain fac­
tors in the present situation which may 
disturb these calculations somewhat. 
For one thing, there has not been the 
drastic curtailment of production which 
has been witnessed on previous oc­
casions. Producers have attempted to 
mitigate unemployment by operating 
oh part-time schedules instead of clos­
ing down completely.

Then, again, the movement of mer­
chandise has kept up surprisingly well 
in spite of the depression. Most of 
the large stores and chain systems
have been keeping ahead in unit vol­
ume, which means that the customers 
of these establishments are well sup­
plied. It must be pointed out in this 
connection, however, that the smaller 
stores- have probably been suffering
losses to their larger competitors,
which indicates that the bulk of the 
country’s trade is on a lower basis.

Inventory statements and warehouse 
figures, nevertheless, fail to show any 
great reductions, particularly when the 
factor of lower prices is taken into ac­
count. A conclusion seems possible
that replacement demand may not be 
altogether as large as it is commonly 
imagined.

SENTIMENT REACTS.
Something of the expected reaction 

in business sentiment developed last 
week, as industrial and trade results 
failed to pick up as quickly as it was 
hoped they might by those who imag­
ined that the international debt mora­
torium would at once stimulate opera­
tions. News reports on the debt nego­
tiations and more sober second thought 
caused a renewal of conservative opin­
ion on the subject of business recovery.

However, the statistical evidence 
continued to be fairly favorable. An­
other small upturn is noted in the 
weekly business index and several in­
dustries not represented directly in this 
chart reported gains. The advance in 
commodity prices was also continued, 
but at a slower pace. The Annalist 
weekly index of wholesale prices show­
ed an increase for the fourth week and 
Dun’s list disclosed another, although 
smaller, preponderance of increases. 
The sensitive price index of the Anna­
list, however, moved down a bit ab­
ruptly after its advance from the mid­
dle of May.

In connection with President Hoo­
ver’s unusual criticism of short selling 
of wheat and other commodities, it will 
be recalled that a movement was start­
ed at Washington a little over a year 
ago to promote purchasing of indus­
trial materials for future requirements.

As it was soon discovered, this was 
ill-timed and little was heard of it after 
a few weeks.

The present may afford a more fav­
orable occasion for such a move and, 
in fact, there has recently been some 
relaxation of strict hand-to-mouth con­
tracts. On the other hand, many fac­
tors will probably wait for a more defi­
nite view of prospects, particularly in 
the foreign field, before committing 
themselves.

GANDHI IS WISE.
Mahatma Gandhi is wise to decide 

not to come to the United States. He 
could accomplish no useful purpose 
here and we can quite agree with his 
correspondent in this country who 
wrote that a visit might mean the loss 
of the hold he now has on “some imag­
inative Americans.” For unfortunately, 
whatever our intentions, he would be 
widely regarded as a curiosity. The 
press would treat him as such, thou­
sands woudl flock to see him as they 
might see a freak and his unusual ap­
pearance and strange living customs 
would so overshadow those qualities 
which are responsible for his spiritual 
and political leadership in India that 
the real Gandhi would never emerge.

It is not that America would be more 
greatly inclined to regard Gandhi as a 
curiosity than the English public will 
be upon his visit to London. Nor do 
we think the impression he would make 
has anything to do, as his correspond­
ent asserts, with the silly idea that 
Americans “can hardly see anything in 
terms other than dollars and cents.” As 
a Nation which has grown to expect 
foreigners to conform to its customs, 
we simply could not restrain our curi­
osity over a man so different in every 
possible way from an American. Gandhi 
in a loin cloth in New York would be 
a very strange spectacle and it is use­
less to deny it.

In his decision to wear his native 
costume in London he he runs a similar 
risk of provoking idle curiosity, but he 
alone can judge whether such action is 
necessary as a symbolic token of his 
status as a representative of India. 
Certainly he has a perfect right wear 
the loin cloth wherever he pleases. No 
English statesman ever abandoned his 
customary clothing upon visiting India.

PROBLEMS SIDETRACKED.
With attention so strongly focused 

on foreign conditions by reason of the 
debt holiday plan, it seems appropriate 
to question the effect this attitude may 
have upon our domestic business prob­
lems. If there could be assurance that 
the muddled state of international fi­
nance would be straightened out wiht- 
in the near future, then, perhaps, we 
could afford to overlook some of our 
own pressing difficulties. The fact is, 
however, that only a start has been 
made on the international question, and 
many obstacles lie ahead before a solu­
tion is likely.

In the meantime, there is an un­
fortunate disposition on many sides 
to depend upon this solution for at 
once ending the business depression. 
Outside developments instead of in­
side work, in short, are being relied 
upon to bring about recovery. These 
outside developments, it is pointed out,

may prove a very strong influence on 
the favorable side, but again they may 
have some unfavorable weight at times, 
while individual and co-operative busi­
ness effort, on the other hand, can be 
more effectively controlled toward 
bringing improvement.

If it be taken for granted that a 
measure of trade freedom and a degree 
of disarmament are eventually attained 
through National action, some observ­
ers see only an accentuation of our 
problem of overproduction. Yet this 
difficulty is being obscured and many 
forces are at work to eliminate con­
sideration of those remedies which 
must finally be applied if real improve­
ment is to be encouraged. We are 
rushing relief to Europe and neglect­
ing, it seems, some necessary steps on' 
our own behalf.

DRY GOODS CONDITIONS.
Weather conditions tend to reduce 

retail activity, although some reces­
sion after the holiday spurt in trade is 
to be expected. The slackening is felt, 
according to reports, on most lines of 
merchandise.

Quite a little satisfaction is taken 
in the report on June department store 
sales which was issued during the week 
by the Federal Reserve Board. This 
showed that the loss in dollar volume 
for the country as a whole was only 
3 per cent, last month, compared with 
the same month last year. On a daily 
basis, since there was one more busi­
ness day this year, the decline was 6 
per cent., but the showing was much 
better than in May.

Sales results are quite spotty, how­
ever, ranging from a gain of 2 per cent, 
in the Richmond reserve area to a loss 
of 14 per cent, in the Dallas district. 
The New York district equalled the 
dollar volume of June, 1930, thus over­
coming in the last half of the month 
the loss of 3 per cent, indicated for 
the first half.

For the first six months the depart­
ment stores of the country have re­
ported dollar sales which were 9 per 
cent, under those in the same period 
last year. This reflects an increase of 
probably 6 to 10 per cent, in physical 
volume or units sold.

Operations in the wholesale merchan­
dise markets during the week were 
started on Fall merchandise, but vol­
ume buying will not get under way for 
another two weeks or so. Despite ef­
forts to encourage more attention to 
quality products, the demand continues 
to stress price on most lines of goods 
for the new season.

IMPROVING STANDARDS.
Reference was made in the Trades­

man last week to the effort being made 
as the Fall season gets under way to­
ward improving merchandise qualities 
at the new price lines which have ap­
peared since quotations moved lower. 
A good deal of discussion has appar­
ently taken place on this subject and 
during the week it was announced that 
committees of apparel producers and 
retailers will undertake to see what can 
be done toward encouraging more busi­
ness on the better grades.

Throughout the period of declining 
prices, of course, there has been the

customary emphasis upon price to the 
neglect of quality in many instances. 
Retailers have promoted the lower 
priced items and manufacturers have 
often reduced price and quality in order 
to meet this demand.

The public has sought to lower prices 
and was not too particular, when lower 
prices were a novelty and an attraction, 
about qualities. That carelessness on 
its part, however, is rapidly disappear­
ing, from all accounts. Consumers are 
looking for value, and that means a 
combination of both price and quality 
no matter what the price level may be.

In an important particular the move 
to elevate quality standards in mer­
chandise, it may be pointed out, is 
resting on insecure ground if it con­
siders only the higher priced articles. 
Quality standards can be applied to all 
price levels. This does not mean that 
retailers should eliminate the higher 
price brackets, but it does mean that 
values in these brackets ought to be 
proportionately just as good as others.

LESS SMALL CHANGE.
Figures from the three mints of the 

United States show a surprising de­
crease in the demand for small change. 
Either the drawing account of the trou­
sers pocket is losing its popularity or 
the depression has greatly diminished 
the circulation of coined money. Only 
98,236,500 coins were produced in the 
fiscal year 1931, which seems like a lot 
until it is compared with the 399,467,200 
of the previous year.

At the height of good times it was 
alleged that nothing less than a nickel 
would buy anything of importance ex­
cept a daily newspaper. But the cop­
per cent must have recovered its pres­
tige. There were 84,181,000 one-cent 
pieces minted during the year, consti­
tuting about 90 per cent, of the quan­
tity of the entire coinage output. In 
value, iowever, gold coinage accounted 
for more than two-thirds of the mint­
ing.

Only a fraction of the financial trans­
actions of this country is performed 
with metallic money. Except in the 
West, it is an unusual citizen who car­
ries more than two dollars in hard 
cash in his pockets at a time. Never­
theless, new money to the amount of 
$6,615,110, even in a bad year, was re­
quired to keep the citizen of the United 
States supplied with small change.

To size cloth, textile operators pass 
it through a solution. One inventor has 
achieved the bright idea of sizing wash 
cloths in a soap solution which is said 
to cost no more than the solution that 
would be used in any case for wash 
rags of this type. Rub your wet skin 
with the cloth, and lather appears as if 
by magic. Here is an idea for wide­
awake merchants. Some one told us 
the other day about a store in Europe. 
If you walk past it after dark, the lights 
in the window suddenly flash on, as 
if in your personal honor. It’s done 
with an electric eye, of course.

Going up hill is not easy. Those in 
the best condition will arrive on top 
first.

Others can give you a chance. You 
alone can take it.
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OUT AROUND.

Things Seen and Heard on a Week 
End Trip.

Last Saturday’s Out Around took us 
to Big Rapids over US 131, which is 
now apparently used more than ever 
by Traverse City and Petoskey drivers. 
The increase in resort travel on US 31 
this season has evidently induced many 
Northern Michigan business men and 
pleasure seekers to transfer their routes 
of travel to Grand Rapids from 31 to 
131.

J. A. Skinner, the Cedar Springs 
druggist, whose wife has been under 
the skillful care of Dr. Beaman, of 
Grand Rapids, for four weeks, reports 
steady progress and gradual recovery 
from the sickroom.

M. F. Butler, the Howard City gen­
eral dealer, was planning to start next 
day for an automobile trip to the Pa­
cific coast, accompanied by his wife 
and two daughters. They expect to 
make the trip and be home within four 
weeks, which looks to me like rapid 
transit. Mr. Butler has been a fast 
worker ever since I have known him. 
When he started reading the Trades­
man, about a dozen years ago, he han­
dled small stocks of harness and shoes. 
Now he has a well equipped and—what 
is more — a well patronized general 
store which was full of customers 
anxious to be waited on when I called.

Manager Turner, of the Michigan 
Mercantile Co., at Morley, is still de­
voting most of his time to the branch 
store at Hardy dam, but expects to 
close the branch sometime during the 
coming week and return to Morley. 
A few days ago Wm. G. Farnsworth 
visited the dam site and thought he 
would like to bathe in the big lake 
created by the dam. He repaired to 
the commissary conducted by Mr. Tur­
ner, having a sign on the outside of 
the building reading “Everything to 
eat or wear for sale here” and asked 
for a bathing suit. “We have none,” 
replied Mr. Turner. “Then you ought 
to take down your sign,” observed Mr. 
Farnsworth. “It comes down for good 
in a week or two,” replied the store 
manager.

Speaking of the Hardy dam reminds 
me that it is destined to become one 
of the most attractive locations for 
summer homes of any place in Mich­
igan on account of the size of the body 
of water backed up by the dam. Owing 
to the care taken by the Consumers 
Power Co. in advance of flooding the 
valley, the fishing is evidently destined 
to be a very attractive feature of the 
location.

Big Rapids merchants on whom I 
called all insisted that business was 
on the mend. The volume of sales is 
larger than for the corresponding 
period last year and is gradually in­
creasing.

US 131 parallels the G. R. & I nearly 
all the way to Big Rapids, but I did 
not see a single train, passenger or 
freight, either going or returning. Busi­

ness on this division of the great Penn­
sylvania system is evidently not very 
rushing, due, as I see it, to the unfor­
tunate policy of the railway in its atti­
tude toward the public.

When the National Grocer Co. col­
lapsed a year or so ago, the holders of 
preferred stock estimated that the book 
accounts, merchandise and cash on 
hand would be sufficient to meet the 
bank indebtedness and mercantile obli­
gations, leaving the proceeds of the 
sales of real estate to apply on the 
liquidation of the preferred stock. De­
spite the effort of the Union Guardian 
Trust Co. to bring about this result, 
the indications now are that the hold­
ers of the major securities will do 
well if they receive 10 cents on a dollar 
from what is left after the obligations 
which have to receive first considera­
tion are satisfied. In all of my experi­
ence as a business man, this outcome 
of a once profitable business is the 
most unnecessary and disastrous of any 
failure I have ever had brought to my 
attention.

I hope every reader of the Trades­
man gives careful consideration to the 
remarkable description of business con­
ditions in Germany, published on pages 
16 and 17 of this week’s issue. Mr. 
Findlay has given the subject he dis- 
cussess with so much freedom pains­
taking attention and his conclusions 
may be accepted as absolutely accurate 
and dependable. No one disputes the 
fact that Germany is in a bad way, due 
solely to her own unfortunate tempera­
ment and craven disposition.

The Great Lakes Fruit Industries, 
Inc., which is the name under which 
the co-operative feature authorized by 
Uncle Sam is operating in this State 
and Wisconsin, has purchased a basket 
factory at Hart and will install machin­
ery therein for the canning of cherries, 
which will make three cherry canning 
plants in operation in Michigan this 
season, Coloma and Traverse City 
being the other two. Fruit will come 
to the new plant from the growers 
who signed a two year agreement last 
year and have not yet received full pay­
ment for the fruit they furnished the 
Government agency last year. The 
reason that payment has not been made 
is that the canned product has. not yet 
been sold—and may never be marketed 
—in which case the growers will never 
receive payment for same. An appraisal 
of the unsold fruit on hand by the 
co-ops aggregates 115 carloads, includ­
ing 55,000 cases of No. 10 cans, an 
unknown quantity of No. 2 cans, and 
about 250,000 lbs. of frozen cherries. 
The reason the goods have not been 
sold is that both jobbers and retailers 
prefer to deal with independent dealers 
whose goods have been kept up to cer­
tain standards for years.

With the old established Roach plant 
in full operation at Hart, taking in all 
the acceptable cherries which can be 
grown contiguous to Hart, the location 
of a competing establishment in the 
same town shows very plainly that the 
men in charge of the Great Lakes or­
ganization are actuated solely by ma­

licious vindictiveness and not by a de­
sire to help the growers, who are al­
ready nearly bankrupt because they 
have been kept out of their rights by 
the non-payment of the fruit they fur­
nished the Government agency last 
year. Mr. Roach has always paid 
promptly for all the fruit he has taken 
in, and because of the difference be­
tween his methods and those of the 
co-ops it will be extremely doubtful 
whether the co-ops will be able to ob­
tain any fruit whatever as soon as their 
present contracts with their unfortunate 
dupes expire. The operations of the 
cnerry department of the co-op move­
ment is in keeping with other branches 
of governmental activity along the 
questionable lines pursued by those 
organizations.

Obviously, my space will not permit 
discussing particular Federal agencies 
of a useless and pernicious character 
which I think should be done away 
with. Speaking generally, my view is 
that all of them should be critically 
examined in the light of principles un­
derlying our theory of government:

Is the subject matter one which any 
government should ever interfere with?

Even if it is, can control be safely 
left to private enterprise?

If private enterprise cannot handle 
the matter, can the several states do 
so?

I think these considerations are being 
ignored by our National rulers, and 
that they are daily taking jurisdiction 
over matters which private enterprise 
not only can, but does handle better or 
which are matters of state and not of 
Federal concern. Indeed, it is not too 
much to say that Washington has gone 
beyond all normal theories of govern­
ment and is attempting to regulate or 
direct our citizens as to matters where 
the native common sense of human 
beings provides far better guidance 
than any government, however wise or 
well intentioned, can hope to give.

In a recent Atlantic Lawrence Sul­
livan lays the figures before us. He says 
that the Federal machine consists of 
“Ten Departments, 134 Bureaus and 
Divisions, and thirty-five independent 
establishments, employing more than
800.000 men and women, not including 
the army and navy,” and that, within 
the past few years, “the number of 
Federal employes has grown from
597.000 to 800,000.”

Confronted by statistics such as 
these the stricken taxpayer may well 
reach for the aspirin. Huck Finn, 
stretched out on his back on his raft 
floating down the Mississippi and gaz­
ing at the heavens, wondered where 
all the stars came from. He thought 
the slave, Jim, might be right when he 
suggested that the moon might have 
laid them, because, as Huck said, he 
had seen a frog lay almost as many, 
so of course it could be done. Per­
haps the citizen, toiling over his income 
tax or rendering unto Caesar a tribute 
of fifteen cents for the privilege of 
smoking 100 cigarettes, wishes he could 
as easily arrive at the origin of the 
many stars which twinkle at Washing­
ton. For twinkle they do, and not

from reflected light, either, but by their 
own effort. “Every public man,” said 
correspondent Kent of the Baltimore 
Sun, addressing an editors’ convention, 
“from the President down wants fav­
orable publicity.”

An entire edition of the Tradesman, 
set in the finest type, would be neces­
sary to schedule the innumerable ac­
tivities in which bureaucracy at Wash­
ington is reveling at the expense of the 
taxpayer. What makes us fat or thin; 
how babies shall be born; how to clean 
house and hang window-shades; how 
to make marmalade; how city engineers 
shall prepare building codes; why is 
it that in Philadelphia there are enough 
dentists to give every man, woman and 
child 1.7 hours per year in the dentist’s 
chair, while in Detroit only one hour 
per year can be provided; what causes 
sagging floors in houses; how a Phila­
delphia dairy is plannning to sell hot- 
dogs and milk by vending machines; do 
builders put as good downspouts and 
gutters at the rear of a house as at 
the front; why the use of tonics to cure 
spring fever is disapproved; how to 
cure children of running away from 
home; how to make vegetable soup— 
this list, which is only the merest out­
line, and which is compiled from of­
ficial statements and public documents, 
will perhaps give my readers a glim­
mering of how wise Uncle Sam is get­
ting, and how minute is the attention 
he is giving his children.

Men of sane minds who have given 
consideration to the entrance of our 
Government into the realm of business 
soon conclude that this is the worst 
possible thing which could happen to 
the country, because it reverses all 
theories and practices of good business 
and creates wild expectations in the 
minds of producers which'can never be 
realized and ultimately subjects them 
to disaster and defeat, after recklessly 
squandering the money of the taxpay­
ing classes.

I have received many letters ot com­
mendation over the manner in which 
I handled the Straus bond situation in 
our issue of July 1. I am disposed to 
reproduce three of these letters. One 
is as follows:

Thank you very much for sending 
me the article on the subject of Straus 
bonds, which came to-day. It certain­
ly is a wonderful thing you are doing 
and I greatly appreciate it. I am sure 
that your work of placing this matter 
before your readers will be an invalu­
able help to them and they will be en­
lightened by this editorial. In view of 
the many innocent victims who have 
depended upon the securities they were 
influenced to buy by the salesmen of 
this company, it is to be hoped that 
in some way their interests will be 
protected. The clearness of your re­
marks and the argument you put forth 
is remarkable and I wish to thank you.

Another is as follows:
Thank you very much for the copies 

of the Tradesman which came to-day. 
We always keep our regular copy on 
file here so your sending the additional 
copies enables me to pass these on to 
those who are vitally concerned about 
the Straus proposition. Your clear 
statement of the truth, your unbiased 
opinion of right and wrong have long 
been the subject of my ardent admira­
tion. Throughout the years that I have 
read your magazine I have always felt
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the uplifting influence of its editorials 
and its untrammeled expression of the 
principles of honest dealing.

The third is as follows:
Ithaca, July 9—I seldom openly take 

part in controversies but I find in your 
issue of the Tradesman dated July 1, 
1931, pages 9 and 10, an article under 
your pen that calls for more than 
“passing notice;” nay, sturdy and un­
hesitating commendation for the mas­
terful manner in which you have por­
trayed and denounced the unfair and 
dishonest methods employed by certain 
so-called “trusts” in the acquiring of 
various and singular bonds held by in­
dividuals who invested their hard- 
earned savings in them in good faith. 
I can do no better than to adopt and 
acquiesce in your portrayal and join 
you in your condemnation and, if pos­
sible, put it in even stronger language. 
Have read and applauded your con­
demnation of these manipulating ghouls 
and glory in the evidence that we still 
have champions in our midst who dare 
to expose every semblance of corrup­
tion.

Please permit me to emphatically 
and enthusiastically commend you for 
every reference contained in above- 
mentioned Tradesman. Have only a 
friendly criticism to make, that you did 
not enclose in “quotation” marks or at 
least follow them with a question mark 
(?) when you referred to a certain 
“gentleman” as “legally talented;” and, 
again, that you “could not refrain from 
admiring the tact of the legal gentle­
man in his effort to polish the wrong 
to make it appear right. I say you 
should have added the above-mention­
ed quotation marks (“ ”) or the ques­
tion mark (?) in the absence of tele­
vision to convey to us that you had a 
scornful kink in your neck, with the 
chin pressed tight to the breast, when 
you uttered them or I lose faith in the 
power of imagination. Your article on 
the Straus situation to which I refer 
is alone worth the price of a yearly 
subscription.

Recent dislosures in the Federal 
Bond and Mortgage Co., at Detroit, 
are of the most villanious character. 
It begins to look as though every one 
connected with the organization was a 
crook of the most disreputable charac­
ter. Many of the officers appear to 
have dipped into the treasury of the 
organization with the same degree of 
freedom they would invade their own 
pocket books, with disastrous results 
to all concerned. If people who were 
so unfortunate as to have purchased 
bonds of the crooked crowd ever realize 
10 cents on a dollar on their purchases, 
they may consider themselves exceed­
ingly fortunate.

For about the fortieth time the co­
horts of crime and the trades union 
leaders have joined hands in an at­
tempt to oust Ab Carroll, Superintend­
ent of Police of Grand Rapids, from 
the position he has filled with such 
signal ability for nearly twenty years. 
If the vile creatures of the underworld 
are able to accomplish their nefarious 
purpose, they will place Grand Rapids 
in a position to open the doors wide 
to the crime leaders, the trades union 
sluggers and all the powers of evil 
which tend to make a city a hell on 
earth. I have little fear that the local 
representative of the American federa­
tion of labor will be able to make good 
on his pledge to that organization, but 
this is a time when every good citizen 
should array himself on the side of 
law and order and thereby ensure the 
perpetuity of the open shop policy

which has prevailed ever since Deacon 
Ellis and Bishop Shrembs failed in 
their attempt to throttle the city by 
fastening the closed shop on our prin­
cipal industries. Ab Carroll stands for 
the majesty of the law, the punishment 
of crime and the open shop. Any one 
who fails to stand by him in the present 
emergency is an enemy to the city and 
must be forever branded with the stain 
of traitor to her best interests.

E. A. Stowe.

Practical Remedy Hard To Find.
It is significant, to say the least, that 

a majority of the manufacturers ques­
tioned by the Federal Trade Commis­
sion expressed no preference for re­
sale price maintenance legislation. Two 
years ago most of the manufacturers 
asked for an opinion were in favor of 
such a law. Why the change, which 
has occurred while the CapperJCelly 
bill was under discussion that culmin­
ated in passage of the bill in the House 
of Representatives? The Commission 
tells Congress, after prolonged investi­
gation, that a practicable remedy for 
cutting trade-marked goods prices 
would be hard to find. Presumably the 
bill now before Congress has been 
weighed and found wanting. And this 
seems to be the main reason for the 
Commission’s conclusion that no legis­
lation is called for at present. The 
body of the report supports that view. 
For while it appears that many manu­
facturers would like to see their na­
tionally advertised brands sold to con­
sumers at one price, comparatively few 
of them go so far now as to advocate 
public authority to give effect to this 
desire. The trouble with the Copper- 
Kelly bill is that it does little more 
than permit resale price contracts un­
der which suits for damages can be 
prosecuted in case of breach, a poor 
substitute for the existing right to 
select customers whose way of doing 
business conforms to reasonable trade 
practices. Yet to attempt to go far­
ther would bring into the situation a 
mass of complications, to some of 
which the Commission adverts.

In this quagmire the Commission 
seems to have found itself embedded, 
and, seeing no way out, decided to in­
form Congress that no way out exists. 
¡Small wonder that Commissioner 
Humphrey felt moved to say that he 
doubted the advisability of voluntarily 
sending a report of this character to 
Congress.

Community application program in­
cludes Nashville, Tennessee, this week. 
Three Department of Commerce offi­
cials are meeting there with the local 
retailers’ association and the chamber 
of commerce for a discussion of the 
most pressing problems of merchan­
dising. The plan is to appoint com­
mittees from all classes of business 
men and to get down to serious work 
in solving problems that are holding 
back business expansion. This week 
the discussions will bring out those 
projects on which the business men of 
Nashville need immediate help. More 
than forty cities have requested to be 
included in the program and others 
will be taken on soon.

“Goodness is its own reward.” But 
it brings others.

COFFEE
The line that independent 
M erchants are proud to 
recom m end to the con- 
sumer.

Morton House 
Quaker 
Nedrow 
Imperial 
Majestic

Boston Breakfast Blend 
Breakfast Cup

Quality is always present —  

prices always right

L E E  &  C A D Y
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Restless Money.
While calling public attention to the 

importance of the meetings of the In­
ternational Chamber of Commerce, Dr. 
Julius H. Klein has discussed the curi­
ous shfts of money under the current 
conditions of world trade. It is ap­
parent that the depression has left a 
large amount of capital unemployed. 
The result has been that investors in 
the United States have been unusually 
generous with short-term loans abroad, 
so that about $443,000,000 was “export­
ed” last year. On the other hand, the 
depreciation of foreign bonds on the 
American market has made bargains 
of them to foreign buyers. This is 
indicated by the fact that between four 
and five hundred million dollars’ worth 
of foreign securities have gone back 
to the countries of their origin, a 
movement which Dr. Klein describes 
as “terrific” and “unparalleled.”

A. vast amount of money goes abroad 
every year with the American tourist 
or in the form of remittances from im­
migrant citizens of this country. The 
total dropped less than 10 per cent, in 
1930 and amounted to about $1,010,- 
000,000. The tourist trade was hardly 
affected, indeed, by the decline in other 
forms of international exchange. In 
another respect the movement of mon­
ey wiis unfavorable last year to the 
American investor. Branch factories 
abroad, in which Americans have about 
$7,500,000,000 invested, returned smal­
ler earnings than usual to their owners.

This survey of what are called “in­
visible” exports and imports demon­
strates how difficult it is to discover 
the trend of business from superficial 
evidence. Probably the movements of 
money tell thè story more nearly accu­
rately than any other statistics. But 
money moves about the world in re­
sponse to so many influences that it is 
almost as difficult to follow them as it 
is to control their effect on business 
conditions in any particular location.

Political Snake Doctors.
It was perhaps expecting too much 

to believe that the Farm Board would 
agree to lock between 200,000,000 and 
300,000,000 bushels of surplus wheat in 
the storehouses and keep it there for 
six months, at storage prices, but the 
“agreement” to sell only 60,000,000 
bushels in the domestic market during 
the next year certainly is no outstand­
ing piece of favoritism toward the 
wheat farmers. The text of the state­
ment announcing this “new policy” 
leaves loopholes a plenty to worry the 
market, and the whole situation makes 
it inevitable that the ¡Farm Belt’s po­
litical snake doctors will be stamping 
up and down the land with export 
debentures and sundry other cure-alls 
before the smoke from the threshing 
machines has drifted away.

The Farm Board’s stand that the 
farmers themselves precipitated the 
wheat trouble by refusing to cut their 
wheat acreage is basically correct. But 
when the Farm Board undertook to 
solve the problem by stabilization pur­
chases it, in effect, took the burden of 
the trouble on its own shoulders. By 
trying to “pass the buck” back to the 
farmers now, as it does by repeating 
that restricted production is the one 
way out, the 'Board admits defeat.

And the fact remains that the stabil­
ization surplus still hangs over the 
market, and the Form Board’s “new 
policy” is but a slight modification of 
the old one, issued some months ago in 
the decision to make no stabilization 
purchases from the 1931 crop.

Men’s Stores Hope To “Trade Up.” 
Men’s wear retail stores, which will 

start their purchasing of Fall goods 
this week are hoping that the general 
upturn in business now forecast will 
enable them to get away from the 
strong emphasis on price and to stress 
quality and style in Fall goods. While 
the low price ranges on clothing and 
furnishings, previously planned, will 
be put into effect and will be available 
to customers, stores are hopeful of be­
ing able to give greater attention to 
the higher brackets. For instance, it 
is thought that the wide variety of 
price ranges in shirts between $1 and 
$2, now prevailing, will be reduced 
somewhat with greater emphasis on 
fewer levels.

Low-End Kitchenware Sales Gain.
Activity in the low-end kitchenware 

trade show'ed a substantial increase 
this week, as grocery manufacturers 
specializing in premium merchandise 
began placing orders for immediate 
and later delivery. The buying done 
by the premium houses, sales agents 
said, came as a surprise and was in 
sharp contrast to the lack of interest 
shown by the same companies when 
they were solicited for orders as re­
cently as two weeks ago. Orders for 
premium goods came chiefly from 
manufacturers of cake flour and bak­
ing accessories. Cake knives, measur­
ing cups and similar merchandise were 
wanted.

To Check Returns.
Minneapolis has joined the rapidly 

growing list of cities in which mer­
chants are undertaking a joint cam­
paign against returned goods, accord­
ing to the announcement of William J. 
Hayes, executive secretary of the 
Minneapolis Retailers Association.

A campaign to educate store or­
ganizations in proper procedure with 
respect to returned merchandise will 
be put into effect during the summer 
and carried to the public in the fall. 
Campaigns for better selling will also 
be undertaken and uniform rules will 
be adopted for observance by the in­
dividual stores.

Slight Gain in Glass Orders.
A slight improvement in demand for 

window and plate glass is to be noted 
this week. It is possible that some of 
the increase is due to leveling up of 
stocks found deficient during the mid­
year inventory. However, the gain in 
sales over the previous week is taken 
to indicate that the market situation 
continues liquid and that any improve­
ment in consumption will be reflected 
at once in the placing of specifications 
with factories and distributors. Pro­
duction of flat glass shows little change 
with new automobile models aiding the 
plate glass situation.

I do not care to fool any man; when 
he discovers I have fooled him, he will 
do me more harm than my cunning 
did me good.—E. W. Howe.

Experience Tells Its Story 
of the MONARCH WAY

See It in Glass—-Buy It in Tin

FOR more than a year progressive merchants have been 
profiting because they fixed up their stores Monarch’s 

modern way. Today you can read their stories o f success« 
Expense of installing is little, and soon met by increased sales. 
We give you the plans free. We loan you the Display Brackets. 
You get Display Tables, Pickle Stand, Flood Lights, Price Tag 
System—all on most advantageous terms. Monarch Super- 
Quality Foods are sold only through Independent Merchants.

r ------------------------ M A IL  C O U P O N  N O W ------------------------- *
! REID, MURDOCH & CO., P. O. Drawer R M, Chicago, 111. MT_7 I 
i . Please tell me about the Monarch Way. j
I I
| Name...........................................................................................  J
l I
I Address...........................................................................................  J

J it  
EvevVcMeal 

Eat
HERMAN’S
Cookie-Calces 
and Crackers Codde-Cakes 
v y  and Crackers

.ASTERPIECES
LETHE BAKER’S ART

o r every occasion

m u s a
Grand Rapids,Mick
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FINANCIAL
Inefficiency Is Held Incurable By 

Legislative Action.
Price wars, hailed with glee by con­

sumers, bring no lasting benefit and, 
curiously enough, seem to make their 
appearance with greatest frequency in 
periods of business depression when 
they can do the greatest damage in 
obstructing recovery.

The oil industry, for instance, has 
suffered for years from heedless over­
production and ruinous price compe­
tition. Consumers have obtained 
gasoline at the lowest prices in years, 
but unless economic precedent is upset 
losses incurred by producers eventual­
ly must be met by the public.

Price  ̂wars have unsettled other in­
dustries lately and instead of enlarg­
ing consumption with consequent im­
provement in profits, these disturb­
ances have tended to destroy con­
fidence and increase the cost of opera­
tions, further reducing profits.

“Whenever you buy or sell anything 
below the efficient cost of production 
and distribution plus a reasonable 
profit,” says Clarence Francis of the 
General Foods Corporation, “you are 
only inviting disaster.

“Some time the idea of the absolute 
necessity of profits not only to the in­
dividual but to society in general may 
permeate our rather thick craniums 
and we will return to an era of com­
mon horse sense. Profit is just as es­
sential to the life of industry as food 
is to the life of our physical beings.” 

Discussing the outlook for general 
business as the second half of the year 
begins, Mr. Francis takes the view 
that recovery might date from July or 
August, as has been the case in many 
previous depressions.

“Replacements must be made and 
with the money from the new crops 
they will be made,” he says. “It is a 
good gamble, and I believe we have 
passed the worst. Let creditors have 
confidence and show that faith in their 
fellow man and in American institu­
tions by helpful, courageous action.” 

Commenting on palliatives offered 
for economic ills of one kind or an­
other, Mr. Francis warns that “when 
legislation is plainly devised to gain 
undue advantage, then it is time to 
call a halt. Trying to cure inefficiency 
by legislation is a fallacy.”

Factors that bring instability in in­
dustry, especially in price structure, re­
tard rather than speed recovery, and 
any temporary benefits to consumers 
are more than offset by losses to pro­
ducers. Experience is not always effec­
tive, however, in relieving the pressure 
to sell. William Russell White.

['Copyrighted, 1931.]

ing comparable investment security, 
the noncallable bonds have risen faster 
than the callable group, giving the 
holder of the former greater apprecia­
tion in market value. Moreover, the 
holder of the noncallable bonds is re­
lieved of the necessity of reinvesting 
his funds in a market of low money 
rates.

In connection with the chart it is 
emphasized that the results should be 
taken as a demonstration of the need 
of constant watchfulness by the bond 
buyers rather than as an argument in 
favor of noncallable bonds.

“The graph,” it is explained, “shows 
advancing prices for each group dur­
ing the rising bond market between 
January 1, 1924, and the early months 
of 1928. The callable bonds, bought 
to yield 6.12 per cent, on January 1, 
1924, were redeemed on December 1, 
1927, with a prevalent yield of 5.79 per 
cent., representing an appreciation of 
6'/  points in price.

"Meanwhile, however, the non­
callable bonds, bought to yield 5.47 
per cent., had risen 13 points in market 
value and had a yield of 4.50 per cent., 
thus reflecting the falling money rates 
at that time.

“Up to this point, the purchaser of 
the callable issues was 6y2 points be­
hind the purchaser of the noncallable 
bonds in capital appreciation. Making 
allowance for the higher yield of .65 
per cent, received by the callable bond 
holder—equivalent to 2y2 points for 
the four year period—the holder of the 
noncallable bonds was a total of 4 
points better off than the holder of the 
high yielding callable issues.

“At this point, the investor who 
bought callable bonds at a high yield 
.was compelled to reinvest in a market 
with low money rates, and whether he 
bought callable or noncallable bonds, 
his net income position for the imme­
diate future was considerably impaired 
as compared with 1924.

"The curves carried on until July 1, 
1931, show a repetition of the experi­
ence between January, 1924, and De­
cember 1, 1927.”

The chart shows a recent difference

of nearly 2 points in favor of the non­
callable group, with a yield of 4.17 per 
cent., compared with 4.446 for the 
callable issues. However, the rise of 
noncallable bonds above the callable 
group lasted only a comparatively 
short time around the culmination of 
the advancing 1924-1928 market and 
the noncallable bond curve did not go 
above that of the callable group again 
until the late months of last year.

[Copyrighted, 1931.]

Few men become shining lights 
without first having had to undergo a 
lot of rubbing the wrong way.

The respectable person is he or she 
who respects the rights and feelings of 
others.
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Bond Price Yields Charted.
During a period of such low interest 

rates as prevail at present, corporations 
and governments find it profitable to 
call in bonds with a high coupon rate 
and to refund old issues. The investor, 
in consequence, will be disposed to pay 
more attention to the callable features 
of the bonds he holds or is considering 
buying.

According to a chart prepared by 
Wood, Struthers & Co. comparing 
price trends and yields of groups of 
callable and noncallable bonds, offer­
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Sees Trade Revival in Silver.
In tendering half a ton of bar silver 

in payment for water power rights, 
under the terms of an ancient agree­
ment with the power producers, the 
American Writing Paper Company 
raised an interesting question the 
other day.

The water company did not approve 
the idea of reviving silver as currency 
and rejected the metal. If a sugges­
tion of Constantino Perez Duarte, con­
sulting engineer of the Treasury De­
partment of Mexico, is generally 
adopted, however, transactions of this 
kind may become common. Senor 
Duarte proposes an international 
agreement to make silver legal tender.

Such a step, he contends, would re­
store the purchasing power of hun­
dreds of millions of Orientals, would 
stimulate world trade and would bring 
to an end the depression, which he be­
lieves is due in large measure to 
demonetization of silver. Even graver 
ills will follow unless a fundamental 
remedy is found, he warns.

Statements that the steady decline in 
silver prices has been due to accumu­
lation of excessive stocks, rendering 
use of the metal as coin inappropriate, 
are false, Senor Duarte contends. His 
statistics indicate that output in re­
cent-years, as compared with gold, has 
been slightly below the average for 
several centuries.

The Mexican official proposes a slid­
ing scale to increase the value of silver 
over a period of twenty-five years. In 
the first five years the ratio in value of 
gold to silver would be 1 to SO, giving 
silver a value of about 41 cents an 
ounce. In the second five the ratio 
would be 1 to 45, and after twenty-five 
years it would be 1 to 25, putting a 
value of slightly more than 82 cents 
an ounce on silver.

Such a sliding scale would encour­
age holding silver and at the same time 
would tend to check overproduction 
that might follow establishment of a 
high fixed price. Over a period of 
twenty-five years the value in gold 
would double, but intermediate fluctua­
tions would be relatively small, Senor 
Duarte believes.

By establishing a higher future value 
on silver, iSenor Duarte thinks its cur­
rent market value quite possibly might 
keep somewhat above the official rate, 
giving the plan added value.

“It would not be impossible that we 
should see the strange and unexpected 
phenomenon of gold, the ‘scarce’ metal, 
being less scarce in reality than now 
seems to be the case,” he argues. “Ap­
parent overproduction of the metal 
would be counteracted by a cor­
responding increase in the production 
of manufactured goods and services. 
These in turn would give a better de­
mand for labor and consequently lay 
the foundation for a general business 
revival.” William Russell White.

[Copyrighted, 1931.]

Utility Issues More Popular.
Prospects of increased agitation 

against public utilities in the forth­
coming political campaigns have failed 
to disturb confidence of institutional 
investors. Demand for securities in 
this group has increased lately for 
two important reasons.

In the first place, railroad stocks and

bonds have become less attractive than 
formerly because of the steady decline 
in earnings and the continued delay in 
effecting a substantial improvement in 
operating conditions. In the second 
place, if business improves in the au­
tumn as many observers expect, utili­
ties will be among the first to reflect 
the recovery in earnings.

It is interesting to note, therefore, 
that savings-banks and insurance com­
panies have been placing substantial 
amounts in utility stocks and bonds in 
the last few months.

Life insurance companies placed 
more than a third of their investment 
funds in the week ended June 27 in 
utility securities, on the basis of re­
ports made to the Evening Post by 
about thirty of the largest concerns. 
About $7,000,000 of bonds and about 
$1,500,000 of stocks were purchased.

Fire insurance companies,, based on 
reports of leading concerns in the field 
for the week ended July 4, invested 
about $500,000, of which 26 per cent, 
went into utility bonds, 10.7 per cent, 
into common stocks and 4 per cent, 
into preferred stocks of utilities. In 
the year to date these companies in­
vested $33,600,000 and placed 11.4 per 
cent, in utility bonds and about he 
same in utility senior stocks. In the 
first half of the year only about 8 
per cent, of their funds were invested 
in railroad bonds and about the same 
proportion in rail common stocks.

Incidentally, in the last weekly re­
port railroad securities were consider­
ed more attractive, for 20 per cent., or 
slightly more than $100,000, went into 
railroad bonds and about 14 per cent, 
into junior stocks of the carriers.

Savings banks, which have large 
sums invested in legal obligations of 
the railroads, invested about 15 per 
cent, of new funds in public utility 
bonds in the week ended June 27, on 
the basis of reports to the Post from 
about forty banks. Total investments 
for the week amounted to about $5,- 
800,000.

In the second quarter of the year 
these banks invested about $172,700,- 
000, of which about 12 per cent, went 
into obligations of public utilities, 
while railroad issues took only slightly 
more than 10 per cent. Sales of rail­
road issues in the three months totaled 
about $7,700,000, or slightly more than 
10 per cent, of the total, while sales 
of utility issues were about half of this 
sum. William Russell White.

[Copyrighted, 1931.]

Detecting Pool Manipulations.
The successful pool manager ac­

complishes his purpose by logical, 
honest, legitimate buying and selling, 
but engineers false moves and starts 
to throw the trader off in his calcula­
tions. If he did not do this, their 
profits would be proportionately as 
large as the pool’s, if his original 
analysis had been correct.

The easiest way of detecting a pool 
manipulation is through the charts. 

•However, the important basis to start 
from is the past study of the individual 
stock. Therefore, select a stock that 
could easily be chosen by a pool. 
Usually one with a small capitaliza­
tion below a million and a half shares. 
This stock may not be well known to 
the public but must have some good

; SYMPATHETIC i
' Bankers who take a sympathetic <
[ interest in the business of their - 
f customers help more than by mere < 
i loaning of money. Such an interest ’ 
► has helped many a company prosper j 
f and grow far beyond the amount J
| loaned, <
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factors that have not been previously 
emphasized through the usual chan­
nels. as these factors will be brought 
to the attention of the public at the 
psychological time.

Also, watch the popular stocks. 
Their capitalization is usually large, 
but their floating supply is sometimes 
small which makes it an ideal stock for 
a selection. The purpose of the pool 
is to take this floating supply "of stock 
out of the market into their first stage 
which is the accumulation stage.

If the pool is a bear pool, the oppo­
site situation occurs—a large floating 
supply of stock and also some bad 
factors not previously emphasized. If 
the past action of the stock has been 
active and has fallen off to small vol­
ume and narrow fluctuations, this com­
pletes the picture although there will 
be many ruses to indicate that the 
traders study of the stock has been 
wrong.

There are banking support levels 
which should be carefully noted as 
these are danger signals or confirma­
tion points in a pool operation. These 
can be best followed by keeping charts 
of a number of stocks as they give a 
picture of its past action.

Jay H. Petter.

Sales Efficiency Increasing Use of 
Fruit Juices.

Development of the fresh fruit juice 
business has been going forward at 
such rapid rate that Government spec­
ialists now conifidently expect to see 
it take a place among the important 
food industries of the country within a 
few years, according to oral statements 
April 11 at the Departments of Com­
merce and Agriculture.

Although all of the Government in­
formation shows that the methods of 
production and distribution are rapidly 
changing, this experimental effort was 
accepted as proof of the expansion that 
is now going on and may be expected 
in the future. It was explained that 
the developments that already have 
taken place are having a far-reaching 
effect on the economic structure be­
cause they affect what was described 
as the National appetite.

Additional information was made 
available as follows:

Recent changes in the methods of 
production and distribution of fresh 
fruit juices point to utilization of es­
tablished distributing systems as a 
means of expediting deliveries by a 
continuous process. This “innovation” 
was in consequence of the recognized 
requirement that consumers must have 
service, coupled with the necessity for 
encouraging consumption of what still 
may be described as new commodity.

Fruit growers are co-operating 
among themselves and with other 
groups to eliminate some of the freight 
charge« by conversion of the fresh 
fruit into juices nearest to the point of 
production that is possible. The sav­
ing accomplished in transportation 
costs roughly is the difference made 
possible by reduction of bulk.

There is, however, an added cost to 
the shippers who must make shipments 
in refrigerated cars. This item of ex­
pense has been found to be large and 
it is in this direction that one of the 
greatest developments is anticipated in 
the future. Experiments of many

kinds are under way in search of 
methods by which the transportation 
of the juices may be accomplished in 
a frozen state or in a condition forti­
fied by a  preservative that will not de­
stroy its classification as a fresh prod­
uct. Millions of dollars have been and 
are being expended to find the proper 
formulae for this purpose and the 
search is going on with the idea in 
mind that if this item of expense can 
be reduced to a minimum, the indus­
try will show a maximum profit for a 
business risk.

Some enterprises already having 
systems for distribution of other prod­
ucts are linking fruit juice deliveries 
with their other lines. This is true to 
an important extent already in the case 
of orange juice, and the expectation is 
that other fruit juices will gradually 
find a place of the same character. 
Orange juice apparently succeeded in 
obtaining a foothold among the first 
because of the growing use of the 
commodity in the average household 
where it is now recognized both for 
its food value and its health-supplying 
vitamins.

Grape juice was, for years, the only 
unfermented fruit juice handled on a 
large scale. I t still represents a large 
percentage of the total, but the avail­
able statistics show a steady growth of 
production and shipment of other 
juices in competition with the grape 
product.

'Citrus fruit juices are becoming more 
important each year. Experimentation 
has proved that they can be moved 
long distances and maintained in a 
satisfactory state as a fresh product 
for as long as two years under proper 
conditions, which have been found to 
be storage in temperature below 30 de­
grees.

Grape fruit juice which for a time 
was regarded largely as by-product of 
the grape fruit industry is now held to 
be almost on a parity with the main 
business due to the fact that production 
costs are low since the canning of fruit 
has become a general practice.

Thinks Retail Trade Is Badly De­
moralized.

Alma, July 11—About a year ago I 
wrote you of the scarcity of demand 
for sales assistance. I recently con­
ducted ‘five successful sales in the city 
of Cadillac where conditions are as 
everywhere, so far as my visits reveal.

I have recently written several 
prominent wholesalers and to a unit 
their reply is that they do not favor 
sales. For instance, throughout my 
last week’s driving I called upon no 
less than forty merchants over Central 
Michigan. Price differentials are cer­
tainly undermining the confidence of 
the buying public. To me everywhere 
is evidence that the wholesalers them­
selves have been playing “specials” 
until th e . whole community is torn 
asunder. For instance, in a town of 
600 people I found three retailers sell­
ing Paris green at three prices—30, 25 
and 40 cents per pound. I found one 
store asking 95 cents for curtains 
which were in no way superior to 
those offered in another store at 25 
cents per pair. A hardware running 
a sale was offering binder twine at 
15 cents per pound, while seven miles 
away a dealer doing business in every 
day fashion was asking but 11 cents 
per pound for this item.

With credit men clamoring for their 
money and at the same time allowing 
merchandise open shipments to go to 
these same merchants and yet dis­
couraging these dealers to clear their

decks of high cost, out of demand mer­
chandise, presents a problem which to 
me is only complicating any future 
return to sound minded business. If 
these dealers cannot keep up with the 
parade of ever changing color, ma­
terial or style creations by every day 
methods, how then in the name of 
proven good sense, can the average 
store owner hope to liquidate and re­
construct his business program to 
meet the coming days?

That, as I have said for years, 'W. 
H. Bicknell, the Clare live wire, is 
head and shoulders above the average 
retailer, is proven by our conversation 
of last week. This gentleman is plan­
ning to open at least one and perhaps 
several ladies ready-to-wear stores 
after the first of the year. I do not 
know that this gentleman cares to 
have this published, but nevertheless, 
he told me such.

In the end I am tiring of the grief 
in trying to make real merchants from 
cheese cutters. I have repeatedly 
argued that the time was near when 
many retailers would have to quit and 
this process would go far towards set­
ting the stage for the best prospects 
the retailer who weathered the gale 
had seen for years. I confess the real­
ization of my prophesy seems as far 
off as ever and I can gamble the in­
terests of my wonderful family but a 
limited time. In the meantime I am 
trying to the best of my ability to lo­
cate work with some retail or whole­
sale organization which can use one 
who has had my experience in selling, 
organizing and getting into motion 
unique and resultful selling campaigns.

I would appreciate any information 
you could give me though it might be 
very remote and from a glance unfitted 
to my anticipation. Earl B. Davis.

Where To Park Your Car in Balti­
more.

When a Grand Rapids man returned 
from a motor trip the other day he 
showed his friends a card which a 
Baltimore garage had attached to the 
steering wheel of his Packard. It read: 

Good Morning
Your Steering Wheel is Clean 

Without Charge We Have

Filled Your Radiator 
Cleaned Your Windshield 

Inflated Your Tires T o ___lbs.

No Tipping, If You Please

Your Gas Tank is Full 
Your Oil—

Needs Changing X 
Is O. K.

Good Bye Safe
Good Luck Journey

St. Paul Garage Baltimore, Md.

Another Hosiery Cut Rumored.
Rumors of another reduction in full- 

fashioned hosiery prices by one of the 
leading manufacturers within a week 
or ten days are current in the market 
this week. Despite the opinion of 
some factors that no further cuts are 
warranted by the current situation, 
opinion prevails in many circles that 
the market is still weak and that suffi­
cient heed to the policy of drastically 
curtailing production is not being 
given. Current sales are holding up 
fairly well in some centers, it was re­
ported, chiefly on low-price goods, but 
on the whole the market continues 
spotty and shows no signs of definite 
improvement.

Jute Crop Smallest in Decade.
The official forecast of jute acreage 

for the 1931-1932 season by the Indian 
Government, cabled to the local burlap 
market, estimated the total at 1,900,- 
000 acres, which was said to be the 
smallest since 1922. This figure com­
pares with 3,530,000 acres for last sea­
son. Roughly estimated, the present 
acreage equals 6,000,000 bales of jute, 
as against 11,000,000 bales last year. 
While the sharp curtailment in the 
crop is a bullish factor, it is somewhat 
offset by the large carryover of jute, 
the exact figures on which will not be 
known jintil the end of the month.
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MUTUAL FIRE INSURANCE
Relation of State Governments To 

Field of Insurance.
Every business, production and hu­

man endeavor through the process of 
natural events has become dependent 
upon insurance in its varied lines. In­
surance is the basis of the credit of. the 
whole financial world.

A list of the vital factors in our eco­
nomic welfare naturally subjects itself 
to a scrutiny that discloses that insur­
ance is one of the foundation stones 
upon which their welfare and stability 
depends.

The manufacturer, the producer, the 
wholesaler, the retailer, the transporter, 
the consumer, every link in the chain 
of products from their inception to 
their final disposal, has underlying it 
this protection of insurance that en­
ables it to assume its proper part in 
the course of commerce.

Life insurance means the continu­
ance of the welfare of loved ones, the 
education of youth, or the stability of 
business.

Fire insurance means the continu­
ance of material prosperity through the 
replacement of raw or finished ma­
terials destroyed by our common 
enemy—fire.

Casualty insurance shares with fire 
insurance in the replacement of raw or 
finished products destroyed by acci­
dent as well as in its separate sphere 
looking toward the advancement of 
physical welfare.

Surety and fidelity insurance carries 
on for us vast projects in the field of 
construction or assumes the role of 
guarantor of individual integrity.

Accident and health insurance pro­
motes and continues the physical well­
being of our citizens, while workmen’s 
compensation preserves for us the 
earning power of those engaged in 
gainful employment.

In other words, it can be said that 
insurance is so complete and so well 
planned as to provide protection 
against the happening of nearly every 
contingency that might cause distress 
to man, whether this happening is in­
evitable or partially preventable.

And the long list of such contingen­
cies provided for is growing as time 
passes.

In the period of financial depression 
and “hard times” much is being said 
of the need of unemployment insur­
ance. Especially are our newspapers 
giving space to articles dealing with 
the subject. In this day when a great 
number of producers cannot find a field 
for their efforts because of the scarcity 
of work, minds are being set in action 
to formulate a scheme or schemes 
whereby insurance will carry us over 
such a period in the future.

Keeping in mind the fact that there 
never should be a necessity for what 
is commonly called a “dole” to relieve 
situations such as we now have facing 
us and that our years of prosperity 
should certainly provide enough to be 
set in store against the lean years to 
come, the people look to those now 
engaged in the business of protecting 
them against exigencies as they may 
exist, to formulate a plan whereby the 
contingency of unemployment may be 
guarded against as are now so many 
other of the misfortunes of man.

Having then this institution of in­
surance, it should be preserved in its 
best forms and its growth should be 
encouraged.

To do this there is no better thought 
to keep in mind than the basic funda­
mentals and foundation principles un­
derlying the business, and that is that 
insurance is the contribution of the 
many for the purpose of caring for the 
misfortunes of the few. All else in the 
business is incidental to this and the 
many constructive projects that have 
grown out of the institution of insur­
ance should ever be kept in their place 
as incidentals. Health campaigns, fire 
prevention, accident drives, construc­
tive and humanitarian as they are, 
should never be allowed to take the 
place of the protection that comes 
through proper underwriting.

Being then the contribution of the 
many for the purpose of caring for the 
misfortunes of the few, insurance 
should be open to every one so long 
as they conduct themselves as normal 
humans. But there is no room for the 
individual or individuals who look up­
on insurance as a means of exploita­
tion or of gaining for self that which 
does not properly belong to him. That 
man who violates the humanitarian 
spirit back of the fundamental idea of 
insurance has no right to participate 
in the insurance plan and by his ac­
tions places himself outside its benefits.

'No more so is there a place for any 
to engage in the business of insurance 
as an agent or company official whose 
sole idea is one of personal gain. This 
fundamental principle of insurance ad­
mits only of the idea of service and 
service cannot go hand in hand with 
selfishness.

Therefore, it behooves insurance 
men to be on their guard against him 
who insures for the sole purpose of 
fraudulent gain and against him who, 
being in the business, seeks to so regu­
late it so as to promote his own per­
sonal welfare at the expense of the in­
stitution of insurance.

Viewing, then, insurance as the in­
stitution that it now is and remember­
ing its structure and the basic frame­
work upon which it is built, what-then 
is the proper relation which should be 
maintained between it, a private enter­
prise, and the people as a whole as 
represented by their governmental 
agencies?

Our Government was established 
and now progresses upon the principle 
that “all men are born equally free and 
independent, and have certain inherent 
and indefeasible rights, among which 
are those of enjoying and defending 
life and liberty, of acquiring, possess­
ing and protecting property and repu­
tation, and of pursuing their own busi­
ness.”

This process of “possessing and 
protecting property” is properly exer­
cised through governmental functions 
and departments.

To that end the Pennsylvania Insur­
ance Department acts to assure all 
citizens of the Commonwealth that in­
surance as offered them is backed by 
adequate reserves; that favoritism of 
one over another in protection is not 
countenanced; and that representatives 
of insurance are properly qualified to 
present its provisions (many times 

(Continued on page 31)
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For FIRE and W INDSTORM Insurance

THE GRAND RAPIDS MERCHANTS
MUTUAL FIRE INSURANCE COMPANY
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THE MICHIGAN RETAIL DRY GOODS ASSOCIATION
320 Houseman Bldg. Grand Rapids, Mich.
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AN INTERNATIONAL SUCKER.

America Ridiculous in Her Attitude 
Toward Germany.

[All Rights Reserved].
(Note—What follows is rough notes 

on an eight-months’ leisurely journey 
in Italy, 'France and Germany: obser­
vations of a plain American business 
man who seeks to keep his feet on the 
ground of facts. Logical arrangement 
has hardly been attempted; but com­
ments are shaded by vivid memories 
of 1914-1918).

War-debt propaganda is abroad in 
the world. It is insistent, devious, sub­
tle. It emanates from quarters formerly 
famaliar in which we had thought it 
permanently silenced, advanced with 
plausibility disarming to all whose 
memories are impaired or who did not 
live through the actualities of the ter­
rible four years.

It is aggravated by world eco­
nomic depression for which any num­
ber of remedies are forthcoming. At 
present, the favorite remedy is to have 
America pay for the kaiser’s war. So 
far as I have observed, nobody has 
advanced the thought that all the world 
is paying for the war—and that no­
body can quite scape; that sidestepping, 
carried on through the years since 1918, 
has now traveled around the circle; 
that borrowing, lending and the easy 
expenditure of money—principally by 
Germany—have arrived at the point of 
show-down; that now there is nothing 
left to do except settle down and pay. 
Yet it seems to me that such is now 
the actual situation.

France, Italy and England are pay­
ing. America has paid and continues 
to pay most heavily of all. The ques­
tion of the hour is: Shall Germany 
escape her share of the burden? Let 
us review things a bit.

Four months’ residence in Italy, liv­
ing among her people, trading with her 
merchants, large and small, shows me 
that she is facing conditions as they 
are. Her people make no complaint 
against anybody. Italians have fallen 
in behind Mussolini and his dictum 
that all must take another hitch in the 
belt, cut corners a bit closer, work 
below the bread line of income if nec­
essary for such time as may be re­
quired for economic world recovery. 
All Italian industry is keyed to that 
tune tc-day.

Italy is facing the music smiling. 
She is cheerfully confident, optimistic 
that honest labor will prevail. The 
land is cultivated to the last square 
foot, five men working in her fields 
and vineyards for every horse em­
ployed. This Italy is a smiling garden 
with every human unit working as one 
man for her future. The impression is 
the most pleasing, hopeful and promo­
tive of confidence that she is on the 
right economic track. And this al­
though her physical poverty is so evi­
dent, so real, so palpable as to call 
forth our amazement that people can 
survive such privations, even in a land 
so smilling and mild — mostly — of 
climate.

There is no propaganda in or for 
Italy that one can sense anywhere 
from any quarter. As a united nation 
she is only sixty years old and she is 
a young nation to-day in self-reliance, 
hope for the future, confidence in a

splendid destiny. She looks forward 
with a fine past as a foundation; but 
her young men and women are not 
relying on the past for any justification 
for their future or their present.

One turns away from Italy with the 
peaceful feeling that she depends on 
the elements of real, lasting progress 
connoted by the plain, humdrum facts 
of hard work.

Switzerland is a land by itself, an 
eddy in world affairs, prosperous as 
such a land must be whose peace is 
secured to her. No comment is needed 
on Switzerland.

There is little talk in France, but 
there is plenty of work. There is no 
unemployment, but that is largely be­
cause men work there for less than 
those on the dole get for idling in 
Britain. The common people of 
France, like those of Italy, 'evince 
hardship and privation; clothes are 
worn and shabby; street cars are un­
painted and evidently made to do with 
as little upkeep as possible; all other 
things are in keeping.

The French are silent folk by habit, 
so thoroughly practical minded that 
one is misled into the impression that 
they are unimaginative; but one needs 
only to skim over the devastated re­
gions to realize — inadequately, of 
course—that the French have buckled 
their belts tight during the past thir­
teen years and have labored with all 
but superhuman diligence to restore 
their land to productivity and pros­
perity.

Making every proper allowance for 
help that France has received, taking 
cognizance of how her war debts to 
America haev been scaled, it must be 
admitted that France has done herself 
proud and deserves what she has by 
reason of her amazing thrift and ca­
pacity to labor with patience.

Everywhere in Sicily, Italy and 
Switzerland one meets Germans. They 
are the great European traevlers of 
the present. They are prosperous look­
ing, do themselves mighty well in the 
way of physical comforts, carry bags 
and cameras of the latest models and 
other impedimenta of the newest, most 
serviceable and best; and, they are 
clothed not merely well but up to date 
in style with garments—of both sexes 
r—well cared for, pressed, properly 
creased.

And each and every German, find 
him—or her—where you will, is a pro­
pagandist for Germany, for everything 
German, for German industry and in­
terest, including — believe me — War- 
Debt Cancellation.

Immediately one gets into Germany 
one meets a set of propagandists who 
I confess it frankly—get completely 
under my skin. These are Americans 
with German names, often with names 
not perceptibly German, whose every 
word is openly or covertly pro-German. 
Many of these folk are generations 
away from their German origin, but 
the virus clings. They seem unable to 
feel spontaneous loyalty and affection 
for America, their hearts being and 
remaining German.

Such folks sneer at America and her 
dollar-chasing—although they’d be hard 
put to it if they depended for incomes 
on Germany. One remarks that he

wishes America were more like Ger­
many. An amusing one admires every 
garish German public building he sees 
from a rubberneck wagon and when 
asked whence he hails answers: “From 
the worst hole on earth—New York.”

The favorite contemporary quibble 
of German propagandists is that Ger­
many was not “wholly responsible” 
for the war. It is said that England 
and France both had matured plans 
for the violation of Belgium in the 
event of “military necessity,” hence 
Germany, etc.

Is that not about equiavlent to say­
ing that all who buy mail order pistols 
share responsibility for our crime 
wave? Let such apologists remember 
the difference between potentiality for 
crime and the overt act of crime. My 
mail-order pistol is within the law and 
equity when kept within legitimate and 
legal limits. The minute I murder 
with it, I become a criminal and it will 
avail me nothing to plead that “there 
are others.”

We shall do well to keep in mind 
German history during the last hun­
dred years, for it is essentially the 
history of a predatory people.

So far as I recall, Prussia—the nu­
cleus of modern Germany—suffered no 
important military set-back between 
Waterloo and 1918—103 years. During 
all that time, whether in her raid on 
Denmark, her subsequent hogging of 
the spoils from Austria or Bismarck’s 
cynically skilful manipulation which 
resulted in the Franco-Prussian war 
of 1870, Germany has found that war 
was “profitable.”

When ready to fight France in 1870. 
Prussia felt so strong that she brought 
Baarvia and Wurttemburg into union 
with her enterprise by the threat: 
“Either you fight France with us or 
we shall fight you, too. That was part 
of the beginning of the German empire. 
And if anyone seeks the quality of 
German “mercy”, let him study the 
famous painting of Napoleon III and 
Bismarck after Sedan. This portrays 
the Iron Chancellor standing over the 
defeated emperor, who is slumped 
down in his chair as he hears Bis­
marck’s inflexible conditions of peace. 
Nor did Germany “scale” France’s war 
debt after 1870 that anybody ever heard 
of!

Flushed with such consistent mili­
tary “success”, William II dreamed of 
“Weltm§cht”—World Power. How he 
pursued that dream should lead us to­
day to modify Kipling a bit. He wrote: 

Lord God of H osts, be with us yet, 
L est we forget, le st we forget!

In this year of 1931 that should stand 
something like

Lord God of H osts  de se rt us not! 
H ave w e fo rgo t?  H av e  we forgot? 

for it is our solemn duty not to forget 
how things shaped under German dom- 
inence and influence about 1910 and on 
to July, 1914.

Those of us whose memories are not 
seriously impaired will recall how “in­
cidents” like that of Algeciras (or was 
it Agadir or both?) were permitted to 
go “unimproved” by Germany until, in 
her opinion, everything was ready for 
Der Tag.” Was it not something like 
the completion of Britain’s first Dread- 
naught that postponed war until Ger­
many’s Kiel canal was deepened and 
otherwise brought up-to-date for the

passage of her warships? Let us not 
get hazy on such facts just because we 
are seventeen or eighteen years away 
from them.

Then when the explosion came, how 
did it come? Germany may argue, but 
it was peculiar that she had been able 
to avoid war until then and now it 
was “unavoidadble.” And if she was 
not “responsible” and was not the at­
tacker, why did she not stay within 
her own borders until the overt act 
came from another? Answer: Because 
she felt sure the Belgians would not be 
so foolish as to resist and she’d be in 
Paris before anyone else could get an 
effective move on. But the Belgians 
were just such fools that to “fight like 
a Belgian” became a proverb — and 
right there Germany lost the war, even 
though carnage must continue for four 
weary, terrible years.

All the world—that has not forgotten 
—hold to the truth that he who evokes 
war must abide by war’s decision. 
Germany planned world conquest and 
went to war and lost. It was her busi-' 
ness to take her medicine. But from 
the minute of the armistice she has 
balked, quibbled, sidestepped and 
dodged. Beaten, but with all war’s 
devastations on foreign soil, with her 
own homes, cities, factories untouched, 
she claimed poverty and cried for help. 
She got it. . i | JJ?j

America fed Germans indiscriminate­
ly with others in need; and we loaned 
her money with which to get on her 
feet and turn around. While the mon­
ey lasted, all went well. How? Look 
into Germany to-day to see.

There never was a more prosperous 
looking land. Allowing for the dif­
ference in lattitude and climate, Ger­
many is as intensively cultivated as 
Italy—every inch productive. Every­
where are abundant forests, fields flush 
with g*ain and produce. The land is 
dotted with bright colored towns and 
villages—neat, trim, well kept, mod­
ern, with every outward aspect of 
well-being. Nor is this only what one 
sees from a train. Closer inspection, 
in detail, reveals conditions of general 
well-being unequalled in either Italy or 
France—I have not seen England yet 
this trip.

Under the terms of peace, Germany 
made some restitution of locomotives, 
cars and other physical moveables. 
That equipment was old style, to a 
great extent, and it had been used 
more or less. The money loaned her 
—mostly from ourselves—was used to 
build new equipment; and Germany 
laughed in her sleeve because every­
thing she now had was new. Her 
locomotives are perfect marvels of the 
best, most powerful models. They have 
the latest improvements in valve gears. 
Balanced compounds are common. 
Every engine and car is spick and span 
in bright paint. The barges on the 
Rhine are of steel, every one as bright 
as if turned out yesterday, all huge 
cargo carriers which surpass anything 
we have in New York or San Fran­
cisco harbors or any others among our 
ports.

Germany built lavishly of everything 
she needed or might need and she built 
battleships she does not need at cost 
of many millions of our dollars.
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Nor is even that all—not by any 
means. What struck us forcibly in 
Germany was the community luxury. 
Nuremburg, a little city of 450,000, has 
a stadion which is a marvel of lav­
ishness, size and completeness down 
to the last detail. There is an im­
mense stadium, vast gardens meticu­
lously planted and kept up, great foot­
ball practice fields, tennis courts, an 
immense swimming pool, spreading 
lawns and flower beds, and pergolas 
with restaurant facilities ample to care 
for all who may come any summer’s 
day: all NEW.

Munich has similar new things. So 
has Berlin. Dresden is not behind in 
anything. And the beer and beer gar­
dens—say, there is something amazing 
to anybody.

A modest, unassuming American vis­
itor stops at a table in one of those 
vast drinking gardens and slowly im­
bibes a single stein. It costs him about 
12 cents. In quantity it seems suf­
ficient. In quality it is excellent. But 
while he is thus modest, he sees all 
around him these “poor” Germans, 
ground down by the reparations, to 
hear them tell it, imbibing not one or 
two but stein after stein. Where do 
they g£t the money? Well, we are told 
that Germany is so desperate that she 
is throwing away her cash as fast as 
she gets it. The slow job of accumula­
tion is tame work for people who for 
more than a hundred years have grab­
bed what they wanted from their neigh­
bor nations, reaping where they sowed 
not.

If any city in Germany—Berlin, Mu­
nich, Cologne, Dresden — wants to 
stage an exhibition of hygienic science 
or modern home construction, does it 
do what we in San Francisco would 
feel compelled to do—use some build­
ing now in being, making it oevr to fit 
as well as we could? Not at all. In 
those cities are dozens, even scores of 
discarded palaces, inherited from the 
old regime, used now as museums or 
art galleries with a moderate amount 
of paintings and statuary. Any really 
economical people would utilize some 
of those buildings, especially if such 
people were in real need. But the Ger­
mans build new ones; and they are 
such vast edifices, so up to the minute 
in every particular from underlying 
construction to final details of decora­
tion, as to take the breath of a plain, 
simple minded, hardworking American, 
accustomed as he is to modesty in such 
things.

Poverty? There is no outward aspect 
of such in Germany—nowhere, that we 
could see or sense.

Nor is that all—nor, in the limits of 
such a brief outline, could I cover 
nearly all: Every man in Germany 
looks well kept, is well kept, clean 
shaven, spick, span and wears good 
clothes of latest style. Every uniform 
is not merely good and clean—it is new. 
Germany is in fine shape, clear down 
to the pre-war proverbial last button. 
I never saw such powerful tugs, so 
up-to-date, as those on the Rhine; nor 
excursion steamers so complete. The 
tearful tales of the fat, constantly-im­
bibing, frequently-eating officers were 
certainly not convincing.

Now, if Germany wrants such things, 
if she has the “Youth Movement” so 
at heart, if she feels that sport—which 
has come to Germany, I am told, since 
1918—is better than some other phases 
of modern life, it is all right that she 
should have them; provided that, like 
the remainder of mankind, she pays for 
them. Up to now, Germany has had 
“prosperity” with each new loan or 
extension. She has cried poverty, op­
pression, inability to meet payments 
whenever payment was due. Let her 
have all those things provided she gets 
them as we do—by working for them, 
getting them as means to pay is accu­
mulated, enjoying them as thus got 
and paid for.

Three weeks before I saw Heidel­
berg the public bathing facilities on the 
Neckar were destroyed by flood. Had 
that happened in any American city 
I know, the wreckage would have been 
cleared if dangerous; but reconstruc­
tion would have waited on the deliber­
ation of city officialdom, maybe follow­
ed by a vote for a bond issue. Recon­
struction might occur within a year— 
if we were lucky. But already—within 
three weeks—new work was under way 
in Heidelberg, extended, on an enlarged 
scale, to cost 1,500,000 marks, say 
$375,000, in that little city of 84,000. 
Germany always has plenty of funds 
for such things, apparently.

What I protest against is the scheme 
under which we in America are to play 
the joint and several parts of Interna­
tional Sucker, cajoled now into suspen­
sion, which means eventual cancella­
tion of war debts due us and will re­
sult in the payment of German’s war 
debt—the payment for Germany’s war, 
in short—by our cities, towns, villages, 
states and entire country — by our 
Springfield Corners, Wisconsin, Ish- 
pemings, Michigan, Glendales, Califor­
nia, our Detroits, Chicagoes and St. 
Louises. And make no mistake. Sus­
pension now means nothing less than 
eventual cancellation—a polite way of 
saying repudiation, none the less real 
to our American taxpayers because 
the less repulsive word be used.

Let anybody read Germany’s travel 
literature. There he can get her own 
story of her prosperity, the splendid 
condition of her railroads. Let him 
glance at the Europa and the Bremen, 
patronized now by every American of 
German antecedents in preference to 
our own United States lines which need 
the business. Let him get that angle 
of the picture. I copy below verbatim 
a notice in the German-American Com­
merce Bulletin for May, 1931, the issue 
devoted to furthering the latest Ger­
man propaganda blah meeting in 
Washington, thus:

Visit Germany!
The world’s eyes are centered on 

Germany, marveling at her industrial 
and commercial recovery: the organ­
ization of her factories, the rebuilding 
of her finances, her commerce and hef 
fleets, her modern home building. Im­
portant international and commercial 
congresses and fairs are held this year: 
the international town planning and 
housing congress in Berlin; the hy­
gienic exposition in Dresden; the trade 
and sample fairs at Leipzig, Berlin, 
Frankfort, Koeln are but a few of 
many industrial and commercial events 
of importance to the visitor from 
abroad. Combine business with pleas­

ure! Delight in touring Germany to 
gain information and knowledge while 
enjoying enchanting scenery, ancient 
castles, medieval towns, art treasures, 
entertainments and sports. See the 
world’s only great technical museum 
at Muenchen, the busiest airport, the 
greatest inland harbor and largest rail­
road system. Visit the home of the 
Zeppelin on rails, of the 'flying ship 
and the rocket plane. All information 
about travel in Germany cheerfully 
furnished free by the German Tourist 
Information Office, 665 5th avenue, 
New York.

For business with pleasure gcr to 
Germany!

Let us read and ponder that, which 
happens to be true as I saw things in 
May and early June. Then let us ask 
ourselves whether it were well for the 
world that Germany, having lost the 
war she planned so long, should now 
win our peace. And now we have 
reference, silent since 1918, to the 
“German-American vote!”

We settled with Italy on the basis 
of about 20 cents on the dollar; with 
France for about 30 cents; with Great 
Britain for about 70 cents. The effect 
was practically to wipe out the prin­
cipal sum of our loans. No wonder 
Germany feels we are “easy” and that 
she laughs in her sleeve every time she 
puts one over on the world. Do we 
now want to pay Germany’s war bill, 
in addition to the scaling indicated 
above, that she may laugh a little 
more?

Germany snivels that she has made 
“honest effort to meet her obligations.” 
The Paris Temps says: “Who is there 
who will believe that a nation which 
devotes huge sums to armaments far 
beyond the needs of the forces which 
she is allowed to maintain by the peace 
treaty; to the building of modern 
cruisers; and to the granting long-term 
credits to the Soviet government; that 
a nation which has made a regular sys­
tem of living beyond its means has 
reached the limit of possible effort 
when it is called upon to mend its 
financial situation?”

History shows that Germany has 
never made anything like an honest 
effort.

Germany’s youth cries out against 
fifty-eight years of reparations pay­
ments to come. But Germany can take 
a leaf out of France’s book after 1870 
and pay up much faster than the fifty- 
eight year limit.

Germany complains of “crushing 
reparations” but these amount to only 
5 per cent, of her budget. Further, 
Germany carries only 100,000 soldiers 
or so she says. They are the finest 
body of men I have ever seen. But 
except for that handful, Germany saves 
all the pre-war billions of armament 
expense, which was many times the 
reparations total multiplied. But Ger­
many snivels—she does not mention 
such savings.

German youth shouts that the war 
was not their war—it was their father’s 
war. But said youth wants Germany; 
that lovely, fertile, productive land for 
their own heritage. Let them, there­
fore, assume and work off the exceed­
ingly moderate mortgage, just as any 
business man or farmer would have to 
do in parallel case.

German youth also shouts that 
“something must happen.” Surely, it

must. Let them buckle down as we 
do in America, as they are doing in 
Italy, France and England, to work 
out of the errors and destruction of 
1914-18 into the permanent blessings 
of peace and good will. Let them for­
get to be predatory and get over the 
notion that war can be “profitable,” 
for war as the world is now constituted 
is loss to everybody.

With these plain facts and figures 
before us, let us yet have no special 
feeling against anybody. I am all for 
the Germans as they work out their 
own salvation on the American plan: 
paying for what they get, getting what 
they pay for, on the ancient basis of 
work and save. I am decidedly against 
letting Germans or anybody else have 
the good things of life at American 
expense; and that is precisely what 
will happen if our people submit to 
being the International Sucker by coun­
tenancing repudiation with our tax­
payers holding the eventual bag.

Now what of America? Europeans 
think we are all millionaires and that 
we got our money without working for 
it; further, when they speak or think 
of taxes, they evince the impression 
that we pay none. Let us, then, look 
at a few plain facts.

We in America are among the most 
heavily taxed people on earth and we 
have virtually always been so. We do 
not realize this because many of our 
imposts are indirect, therefor hidden. 
But the best information available in­
dicates that our average National in­
come per inhabitant is $700 and that 
we pay $100 each in taxes of all kinds. 
That is 14J4 per cent.

The final thought is this:
Let no man sleep in the false security 

that Germany is done with war. It 
requires sixty trains and uncounted 
automobiles to assemble the more than
10.000 steel helmets in Breslau on May 
31 for the “demonstration against Po­
land, in the course of which that as­
sembly pledged idtself “never to rest 
until the territory taken from Germany 
and given to Poland should be re­
gained.” The ex-crown prince was 
there, so was Mackensen. The steel 
helmets are veterans of 1914-18. I was 
in Germany on that day. If there was 
any variation in the picture between 
1914 and 1931 it was only that the 
two heel-clicking, saluting officers 
named were older now. Until that gen­
eration dies and its traditions are oblit­
erated, Germany remains a world men­
ace; and the end is not yet by any 
means, nor is the end yet in sight.

Hence, plainly, any dollars we fore­
go now in collections of our just dues 
become contributions to THE NEXT 
WAR, no less effective because indi­
rect. Do we want thus to contribute, 
in addition to being the International 
Sucker? Paul Findlay,

Citizen of San Francisco.

If the people will pursue a course 
of economic and industrial righteous­
ness there will be no motive for inter­
fering with their liberty by drastic 
Government regulation, or sequestra­
tion of their property by Government 
operation, or a confiscation of the re­
sults of their industry in the name of 
taxation.—Calvin Coolidge.
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DRY GOODS
Michigan Retail Dry Goods Association. 

P res id en t — Geo. E . M artin , B en ton
H arbo r. __

F ir s t  V ice-P res id en t — J .  T . M illikan. 
T rav e rse  City«

Second V ice-P res iden t—George C. P r a t t .  
G rand R apids.

S e c re ta ry -T rea su re r—T hom as P itk e th -  
ly. F lin t.

M anager—Jason  E. H am m ond, Lansing.

Require Different Type of Costume.
The new Fall hats are small and in­

nocent looking, but they are provoking 
more heated debate than any fashion 
innovation since the long skirt war 
some three years ago. Not only are 
they radically different in line from the 
off-the-face hats of last season; they 
threaten to be responsible for a whole 
array of new costumes that will make 
you look like a different woman. (The 
woman you will look like is described 
by designers in various terms from the 
Empress Eugenie to Helen Morgan 
sitting at the piano.) It’s another of 
those revolutions, and the first major 
one, according to the agitated experts, 
that has been caused by hats.

As usual, the thing has not happened 
as suddenly as it may seem to those 
who do not keep a weather eye on 
fashion’s whimsical ways. Paris was 
toying with the dip hat way back last 
Winter, and by Spring, as reported on 
this page in March, up and coming 
New York shops were proudly display­
ing Empress Eugenie hats in straw. 
From that time on their triumph has 
been increasing, and now there isn’t 
a self-respecting new hat in town that 
does not tilt over the right eye and 
leave the left side of the head quite, 
quite bare.

Ever so many women aré currently 
in the rebellious stage of vowing they 
will never, never wear them, the prin­
cipal complaint being that they de­
mand a special coiffure which must 
be in perfect order every second. 
(Gloomy note: the shops are selling 
hair nets again!) But ever so many 
women were never, never going to 
wear their skirts longer, either, and 
look what happened. The chances are 
that after a certain period of grumbling 
and adjustment they’ll wear them and 
like them. At least half a dozen repre­
sentative shops have told us their 
smartest clients are ordering quanti­
ties of the new hats; you have only to 
look about you to see them worn; and 
—final proof of something or other— 
budget shops are now advertising 
copies priced under $10.

This last development is giving 
pause to the more snooty shops. If, 
they reason, everybody on the side­
walks of New York bursts forth in an 
Empress Eugenie hat, the fashion will 
be killed before Fall and will vanish as 
quickly as it appeared.

Meanwhile, everyone is doing a lot 
of watchful waiting for the August 
openings in Paris, which are bound to 
settle the question one way or another. 
Some are cautiously preparing for a 
cyclone; others point out that this is 
no year to change clothes so radically 
thát women will have to invest in com­
plete new wardrobes. A significant 
straw in the wind, however, is the fact 
that many costumes designed to com­
plement the new hats appeared at the 
Grand Prix recently. Our Paris cor­
respondent comments that some of the 
photographs taken at the races are as

amusing to modern eyes as pre-war 
movies.

The Fall collections now ready in 
New York include a wide assortment 
of tricornes,. caps, turbans and brimmed 
hats in both conservative and extreme 
versions. But, however conservative, 
they all have that off-the-left-ear and 
over-the-right-eye movement. The 
thing one notices immediately is the 
quantity of felt used (for felt has been 
out of the picture recently) and the 
large number of feather trimmings.

Variety marks the use of feathers, 
which have been gaining in popularity 
all year. Small, perky ones or stiff 
quills decorate the tailored hats; more 
formal ones take to long ostrich 
plumes or have smooth wings posed 
at the left side and colored to simulate 
hair. Patou has gone in for feathers, 
bird heads and wings in a big way, and 
in some of his newest models the hat 
is just an accessory to the plumage.

Contrast in color and material which 
was featured some months ago in 
Spring collections continues to be 
seen. »Agnes combines a black crown 
with a turned-up green brim in an ab­
breviated model held on by a green 
felt bow over the left ear. She makes 
the widish satin brim of a black hat 
droop over one eye and developes the 
crown in chenille, a material for which 
importance is predicted. The vogue 
for color contrast, and also for suede, 
is exemplified in a little tricorne by 
Talbot of brown felt with the brim in 
rust-colored kitten’s ear suede. These 
three hats are shown in many New 
York shops.

Experimental souls will like to 
amuse themselves with the convertible 
black velvet hat created by a New 
York designer. With the aid of a 
bright feather clip, its supple brim 
may be successively shaped into Sec­
ond Empire, Alpine or knock-about 
lines, according to the whim of the 
wearer.:—N. Y. Times.

To Stress Men’s Summer Wear.
As a result of the stringent short­

age of men’s Summer clothing in the 
wholesale markets during the last 
month, a revision of buying policies 
on the part of retailers for the 1932 
season is now forecast. ¡Hitherto, the 
Summer clothing department has been 
regarded as somewhat of a “step­
child” in most stores. The sharp in­
crease in the popularity of Summer 
wear during the past several years, 
culminating in the current active per­
iod, however, has indicated the need 
to retailers of paying greater attention 
to this division, market observers point 
out, and of making purchasing and 
merchandising plans further in ad­
vance. Consequently, it is thought 
that orders for 1932 Summer clothing 
will be placed earlier next season than 
ever before.

Men’s Summer Wear Still Sought.
Summer merchandise for immediate 

delivery continued to dominate the 
men’s wear orders placed in the local 
wholesale markets during the first two 
days of this week, resident offices re­
ported yesterday. This week is ex­
pected to witness the final drive of 
stores to complete their stocks for 
Summer sales events, although re­
orders on a small scale for fill-in pur­

poses will develop from time to time. 
Bathing suits, sleeveless sweaters, 
sport shirts and other vacation acces­
sories were prominent in the purchas­
es made. The number of buyers ar­
riving here has not been exceptionally 
large and only a few commitments 
have been placed for Fall goods, but 
volume buying on this merchandise is 
expected to start shortly.

Favor Chinaware Sales Goods.
The influx of buyers into the whole­

sale chinaware market this week re­
sulted in numerous orders for sales 
merchandise but brought little in the 
way of commitments for regular Fall 
goods. Dinner sets with plates, 
saucers, small dishes and platters 
made up in square shapes were want­
ed by buyers. Selling agents believe 
these sets will remain outstanding 
items in the Fall buying. In spite of 
the agitation over additional cash dis­
counts, orders placed this week were 
all closed on the old basis of 1 per 
cent, for cash. None of the buyers, 
selling agents pointed out, pressed for 
better terms on immediate orders, al­
though some said they would request 
higher discounts on Fall purchases.

Blanket Trade Shows Gains.
A decidedly firmer tone in the blan­

ket market has developed within the 
last week, according to comment in 
the primary trade yesterday. The cot­
ton, part-wool and wool styles have all 
benefited from the larger volume of 
business and the price situation is re­
ported to be stronger than at any time 
since the opening of lines. Mills have 
adopted a stiffer attitude toward buy­
ers and while it is still possible that a 
few centers, which have not been so 
successful, are willing to make con­
cessions, general quotations are now 
fairly well stabilized. As a result, 
buyers are expressing greater con­
fidence in the market and showing 
more willingness to operate.

Black in Lead For Fall.
There is no mistaking the strong 

position of black in color leadership 
for Fall in both fabrics and ready-to- 
wear, reports here yesterday indicated. 
Browns rank next and are expected to 
be particularly favored throughout the 
season. Following in importance are 
reds of the wine order, greens and 
blues. The current trend is toward 
emphasis on solid colors, owing to the 
featuring in the new ready-to-wear of 
details such as sleeve treatments, bias

cuts and diagonal drapes. Wool 
dresses are believed to be due for a 
notably good season, owing to the 
styles and prices available. In silks 
favor is indicated for crepe satin, 
Canton crepe and faille Canton types.

Advances of 25 to 50 cents per dozen 
have been made on the new Fall lines 
of Autogart, the men’s self-supporting 
hosiery produced by the Holeproof 
Hosiery Co. The $4 per dozen range, 
retailing at 55 cents, has been advanc­
ed to $4.50, with a new retail price 
level of 65 cents. The $1 number, for­
merly selling at $7-25 per dozen, has 
been raised to $7.50. The company 
recently changed the construction of 
the self-supporting hose, substituting a 
thin sheet of knitted elastic fabric for 
the rubber band previously used.

L O N G  H A IR  
IS B A C K  and

HUMAN HAIR NETS 
Sales Are AHEAD

Your customers KNOW their 
value. Quick deliveries from 
packing centers in New York, 
Chicago, Toronto. Valuable 
merchandising co-operation pro­
vided, too. Attractive sales 
making display cabinet FREE.

Only $9.00 a gross now for 
the famous

'TUitxfilelle
WATER WAVE NETS.

We also import the famous
.  f f i m m  w

HAIR NETS

Get our auotations on your 
OWN brand.

N A T I O N A L  G A R Y  
C O R P O R A T I O N

Successors to
NATIONAL TRADING CO. 
and THEO. H. GARY CO. 
47 B ast 19th St.. N ew  York. N . Y  
635 South Franklin St.. Chicago, 111.

ARE YOU WONDERING 
HOW TO GET MORE BUSINESS?

Your jobber can help you. Have the new merchandise that 
your trade wants when they want it. Advertise and display 
it attractively both in your windows and in your store.

People are shopping as never before. Our buyers are on 
the market every 30 days and we are offering new and at­
tractive values every day.

See Our Salesman or Visit Us.

C. J. FARLEY & COMPANY 
Jobbers of Dry Goods & Dresses 

Cor. Commerce & Weston Sts., Grand Rapids
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Consider the One-Time Customer.
Customer control in present day 

selling is fully as important as stock 
control, reasons W. C. Pharaoh, of 
Atkinson’s, Minneapolis. Consequently, 
he makes the job of selling the cus­
tomer on Atkinson shoe service an im­
portant phase of his work.

There is a real job, as Pharaoh sees 
it, in influencing the occasional custom­
er to become a regular one. And this 
is just where customer control enters 
the picture.

“Most salesmen have a certain pet 
trade who regularly buy at least one 
pair of shoes a month from them,” he 
states. “These men see this customer 
in the light of an annual shoe bill of 
from $50 to $250. This volume looks 
so good that they are apt to forget a 
couple of vital factors. Every store 
in town selling the better trade is after 
this one customer. Her trade is so 
much sought after that she is prac­
tically no one’s customer.

“While it is very nice to be able to 
make a fat sale to one wealthy patron, 
there are certain drawbacks which are 
not always considered at the moment. 
An average of one pair out of every 
four always comes back for credit. This 
occurrence may happen in six hours or 
six months, but come back they do.

“The payment question is of small 
concern to the person selling, but it 
has a decided bearing on the subject. 
Credit customers among the wealthy 
vary from the very prompt through the 
stages of those who pay every three 
months as a matter of routine, those 
who pay every six months if tactfully 
urged and those who pay just in time 
to avoid a suit.

Consider, too, that the many one­
time customers to whom the salesmen 
give perfunctory service are, in the 
aggregate, more important to the de­
partment than the one occasional big 
buyer. Men on the floor, if left to 
their own judgment of the fitness of 
things, concentrate on the big buyers 
but lose track of the important one- 
timer.

“Our policy now is the making of a 
special effort in being awfully nice to 
the one and two pair customer. To this 
end definite instructions have gone 
forth that no sale is to be considered 
complete with us without an accurate 
record. Cards having this information 
are the basis of an intensive direct per­
sonal mail campaign. Not a letter to 
thousands, but one letter or call to one 
particular woman.

“These personalized communications 
have the effect of proving to our trade 
that the shoe department knows exactly 
her footwear tastes as well as her buy­
ing habits. There is tremendous force 
to this type of direct advertising which 
has produced definite, ascertainable and 
satisfactory results.

“Courtesy Day promotion work is 
greatly simplified by making up lists 
which are formed from a careful study 
of the control cards. Lists assembled

from such a source are bound to be 
very effective, due to their intimate 
disclosure of definite trends for definite 
people.

Then, too, by knowing the “Strays” 
—that is, either those who have strayed 
away from the department or who may 
have strayed in—special efforts may be 
made in addressing personal letters to 
these desirables before relations have 
been allowed to lapse for any great 
length of time.

“All customer dealings with the shoe 
department, returns, exchanges and ad­
justments appear on the card as well 
as the regular straight sales, so that we 
have a complete history.”

Popular Price Shoe Setcion of To-day.
Shoe stores which conduct a base­

ment department or a popular price 
section on the main floor are confront­
ed with a decidedly different «ituation 
this year than they have encountered 
heretofore, calling for a radical revision 
of merchandising methods.

These basement departments and 
popular price sections have, in the past, 
been conducted very largely for the 
purpose of keeping stocks cleaned up 
by providing an outlet for odds and 
ends, or shoes that otherwise would 
become odds and ends. They were 
operated on the principle that there 
was a market for styles that were slip­
ping or about to slip, provided the 
values were sufficiently attractive. In 
other words there were customers who 
were not too critical provided they 
could buy “at a price.”

The changed complexion of the price 
picture has changed all this. To-day 
the chain stores are offering better 
values than heretofore in styles just as 
hot. The public isn’t interested in has 
beens. True there are still customers 
who are looking for bargains and who 
will accept border line styles at reduced 
prices, but the reduction must be 
dramatic enough to attract attention. 
Odds and ends can be disposed of more 
effectively in a big sale with a blare 
of trumpets and drastic reductions in 
prices as a bait than in a regular bar­
gain section, mixed in with lower grade 
shoes.

If the basement is to be a success 
to-day, it must offer styles that are up 
to the minute and values that are real 
rather than last season’s merchandise 
mixed in with lower quality lines. It 
must compete directly with the pop­
ular price chain store and offer the 
customer as much for the money. Also 
it must tell its story in language that 
is interesting and intelligible.

Neil A. Gallagher, a successful writer 
of basement advertising, says:

“There are three major classes of a 
store’s patrons, for whom a basement 
is a necessity: First, the purchaser 
whose budget demands that he or she 
buy only merchandise of basement 
price standards; second, the ‘upstairs 
shoppers’ who reads all of the house’s 
adervtising and is often prompted to 
descend to take advantage of some 
particular bargain in basement; third, 
the ‘floater’ or inveterate bargain hun­
ter, whose loyalty is to no store, but 
whose eyes are fixed on all.”

Basement adveretising must first ful­
fill a bread and butter job.—'Boot and 
Shoe Recorder.

Summer School.
It is a remarkable fact in modern 

education that its work is by no means 
considered at an end when the schools 
close for the long vacation. In most 
colleges and universities of the United 
States midsummer begins a brief pro­
gram of classes and studies for those 
who have little time to spare or ambi­
tions that will not wait. Teachers and 
undergraduates gather in a gay but 
useful summer session, whose studies 
are sometimes more to their taste 
than the scheduled courses of winter.

Younger students are not likely to 
consider summer a suitable time for 
studying. But school is opening now 
for many of them and they will be glad 
to attend it. The playgrounds are more 
than safe places for a child’s amuse­
ments. In some cities they have their 
program and plan of instruction, al­
though their subjects are not those of 
the regular curriculum. Teachers at­
tend them and they are under the eye 
of the law and the educational author­
ities.

This is necessary and useful work. 
A city’s playground program, indeed, 
is likely to measure its community 
spirit and its concern for the real wel­
fare of all its citizens. It is founded 
on a fact that needs no pedagogic proof 
—that children grow in summer as 
well as in winter and that their growth 
needs guidance and wise encourage­
ment. They may be educated by play 
as well as by the studies of the school­
room. And they need protection at 
their play as they need the safeguards 
of a good school in learning to use

their minds and shape their characters 
to the pattern of good citizenship.

Summer need not be a wasted season 
in the child’s year. It is an opportunity 
for happy experience, which is part of 
the best schooling for those who are 
growing so fast into the future.

Reduce Bedspread Prices For Fall.
Average reductions of about 8 per 

cent., and ranging as high as 10 per 
cent, on some numbers, are expected 
to be put into effect when the Fall 
bedspread lines are opened to the trade 
this week. The largest reduction will 
probably be made on some rayon 
numbers, as quite a few of the cotton 
styles are being carried over from 
¡Spring and these were priced at a time 
when market conditions were some­
what similar to the current situation. 
While there will be a greater number 
of new rayon patterns exhibited, a 
fairly equal division of hoth rayon and 
cotton styles is expected to be shown 
in the new ranges.

While this month so far has brought 
no distinct change in the volume of 
toy orders, leading producers in the 
trade anticipate that the week begin­
ning July 20 will see a spurt of ac­
tivity which will carry through the 
month of August. Estimates made 
by Fletcher D. Dodge, secretary of the 
Toy Manufacturers of the United 
States, indicate that business to date 
is running about 80 per cent, of that 
a year ago. This estimate, however, 
does not include the doll trade, in 
which order placing has been notably 
backward. Emphasis continues on 
popular-priced items.

$475,000.00
HAVE YOU RECEIVED YOUR SHARE?

This am ount has been paid to our 
policyholders in dividends since 

organization in 1912.

Share in these profits by insuring 
with us

M ichigan Shoe D ealers
MUTUAL FIRE INSURANCE CO.

LANSING, MICHIGAN

Mutual Building Phone 20741
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Fighting as Profitless in Groceries as 
Among Nations.

The detailed report of the conference 
of master grocers during the last 
California convention does not contain 
a single reference to anything “unfair.”

Truth is, anything that can be done 
legally is fair in commerce. And 
“legally” here means equitably, or in 
keeping with common—not necessarily 
statute—law.

The distinction is worth careful note. 
It is illegal in our country for a manu­
facturer or producer to use effective 
means to control resale prices on his 
products, but equitably there is no 
single reason against such practice 
while every logical argument favors it. 
And common law long ago established 
that right in most European countries.

As grocers grow in knowledge and 
wisdom, they will cease efforts to curb 
competition on the ground that it is 
“unfair.” They will then be able to 
exert their strength effectively to 
work out their own salvation. Every 
grocer who prospers to-day—individ­
ual and chain alike—owes his well­
being to self-reliance. He gets his 
help from within, not from without. 
Only really weak sisters seek aid from 
legislation, and that is always a will 
o’ the wisp.

Most slow payers among grocers’ 
custoemrs are made, not born. Any 
grocer who loses out because cus­
tomers do not pay him has himself, 
and only himself, to blame. The dili­
gent collector—meaning the man who 
never lets up on his job and never 
gives the impression that due date can 
be disregarded—is the man who makes 
real money out of his charge accounts.

Grocers who fear to put the screws 
on their customers should read Aesop’s 
fable of the man who tried to please 
everybody. The wise collector gets 
rough if necessary—nor does he wait 
long to find when the “necessary” 
time comes. With him “30 days” 
means 30 days. He shoots the second 
statement out in ten days with a big 
hand outlined which he stamps op­
posite the total, with “If you please” 
lettered inside the outline. That “of­
fends” plenty of slow-payers, but it 
also weeds them out—and that is what 
he wants to do.

Good payers are not so easy to of­
fend and the good payers are the only 
ones the wise merchant cares to retain.

Worcester, Massachusetts, is a New 
England town among hundreds of 
others there w'hich shows that the old 
“Rock Bound” region is not moss- 
backed by any means. After one re­
cent grocers assembly therein, sixty- 
five grocers entered on the moderniz­
ing of their stores. That’s better than 
trying to curb competition by law on 
the ground that it is “unfair.”

None of which contravenes in any 
way the wise action of the California

association in pointing out illegal prac­
tices in the sale of Clarence Saunders’ 
stock; but the point there is that such 
illegalities are also inequities and 
should be curbed anywhere in any 
connection as a matter of sound citi­
zenship.

I said a while back that some of the 
academic boys are due for a hard fall, 
teetering, as they are, on the edge of 
practicalities whereof they know real­
ly little. One recently said this:

“I believe that I voice the concensus 
of opinion among American econom­
ists when I say that the proposal to 
legalize the fixing of retail prices by 
manufacturers and others, after they 
have parted with the title to the goods 
sold by them to the retailer, is opposed 
to the welfare of the consuming pub­
lic and oppressive to the retailer.” 
Further on in his argument, this man 
reprobates the practice of selling be­
low cost.

Now, if title to the articles has really 
passed, they belong to the retailer and, 
on the basis that a man can do what 
he will with his own, may be sold at 
any price or given away, and if no 
definite price is to be fixed because 
that is against public policy and gen­
eral welfare, who then shall set the 
limit below which the.seller may not 
go—and who shall say what is “below 
cost” in any given case?

But what these boys fail to see and 
what, so far as I have hitherto ob­
served, all others have failed to see is 
that title to any branded, trade-marked 
goods never does pass in. full and 
never can pass. If it could completely 
pass, the price cutter would have no 
interest in the goods. For what he 
wants is the maker’s name, brand and 
reputation behind the goods. So long 
as that remains, the maker has not 
parted with the most vital element in 
the goods. His interest therein—in 
spite even of his own desires—remains, 
and without that element the goods 
would have no value as a trade at­
tracted

Just a careful glance at such facts 
shows how completely wet those argu­
ing economists are.

Recent surveys indicate that indi­
vidual grocers are doing very well, 
thank you. The result is that many 
who a year or so ago were asking 
what chance the “independent” had 
are now vociferating that “the chain 
is on the way out.”

But the fact of the ability of the in­
dividual to take good care of himself 
has not taken a thoughtful observer 
anywhere by surprise. We have 
known all along that the well posted 
grocer who was diligent and tended to 
his knitting was immune to any com­
petitive danger. And we have also 
known that nothing would save the 
incompetent—there never was, never 
will be, should not be any way of sav­
ing him.

But it is equally true now that the 
chain is not on the way out. Grocers 
who entertain that conviction are due 
for corrected views in the near future.

One who observes closely says that 
facts now turned up about individual 
grocers “will give the chains something 
to think about.” But that does not 
end the argument, because the chains

may continue to talk along old lines, 
but if they do, that indicates that they 
go on the diplomatic theory that 
language is most properly used to con­
ceal thought.

Let no grocer get the idea that he 
can now rest on his oars.

We have, on the other hand, what is 
said to be an imminent fight among 
voluntary chains. These have sprung 
up so generally lately as to be many 
of them mere mushroom growths. 
Such as are not well organized will be 
absorbed or eliminated, but voluntary 
chains are as much a part of retailing 
to-day and in the immediate future as 
any other plan of distribution is.

The right idea is to follow the ex­
ample of the Worcester grocers, quot­
ed above, and remodel stores, putting 
into effect the latest plans for effi­
ciency in merchandising. That is 
positive progress. It results in im­
proved business in virtually every 
case, and the grocer whose business 
is improved had best attend to that alone 
and let the speculative questions go.

Eventually grocers will wake up to 
what I have always felt is the real, 
fundamental truth; that there is room 
for all kinds of retailing and that 
fighting is just as profitless in grocer­
ies as it is among nations.

Paul Findlay.

The
Superiority
of— 2  CAKES 5 i

R ED  STAR Y E A S T
RED STAR Compressed Yeast is the result of over 47 years of re­

search and manufacturing experience. It is Rich in Vitamins and 
being a cereal product its Purity and Uniformity is unquestioned.
The freshness of RED STAR YEAST is assured by regular deliveries 
to you in sanitary foil wrappers.

20c A  DOZEN (Delivered)
YOUR PROFIT is 50%  on cost selling at 2 cakes for 5c

Our Branch in or near your city  guarantees a Fresh Supply

RED STAR YEAST & PRODUCTS CO.
Main Office - Milwaukee, Wise.
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★ ★ STRICTLY INDEPENDENT—SINCE 1882★ ★

Rademaker-Dooge Grocer Co. 
Distributors

Bouquet Tea
Fragrant Cup Tea

Morning Glory Tea
Finest Packed

H art B rand  

v e g e ta b le s  

and fruits are 

building prof­

itable repeat 

business for 

thousands of

HART/ Michigan re-
* tailers . . . .

W. R. ROACH & CO., GRAND RAPIDS, MICHIGAN



Ju ly  15, 1931 21

M EAT DEALER
Michigan State Association of Retail 

Meat Merchants.
P resid en t—F ra n k  Cornell. G rand  R apids 
V ice-P res.—E  P . A bbott, F lin t. 
S ec re ta ry —E. J .  L a  Rose, D etro it. 
T rea su re r—P ius  Goedecke, D etro it.
N ex t m eeting  will be held in G rand 

Rapids, d a te  n o t decided.

Meat Cutters Used as Waiters in 
Cafeteria.

Employes’ spare time during the 
“in-between” busy hours of a down­
town meat market means money to 
the manager. Whether he takes a loss 
or a gain on that spare time depends 
upon himself and his ingenuity.

There is a manager in Dallas, Texas, 
operating a market in one of the down­
town shopping centers who isn’t 
standing by watching dollars fly out 
the window while his employes stand 
around idle during dull periods of the 
day.

Peak hours for a downtown cash and 
carry market are usually from nine to 
eleven and again from two to six in the 
afternoon. Little meat buying is done 
during the lunch hour. Either house­
wives have already gone home after 
completing their shopping or they are 
lunching in town and will buy meats 
after luncheon or matinee.

What to do with his twenty-two em­
ployes in the “in-between” hours of 
the day was the problem which pre­
sented itself to I. M. Bogan, manager 
of Bogan’s Market, in Dallas. He dis­
liked seeing his help totally unoccupied 
during these hours. “It makes a bad 
impression for any market or store to 
have salespeople twiddling their 
thumbs when occasional customers 
enter,” stated 'Mr. Bogan. “The cus­
tomer gets the impression that some­
thing is wrong with the store instead 
of realizing that it is the time of day. 
On the other hand a busy store at­
tracts trade.”

So Mr. Bogan planned a busy store. 
He opened a cafeteria service which 
operates from eleven to two and keeps 
eleven regular employes busy during 
these hours.

'W e draft cafeteria help from all of 
the other departments of the market, 
leaving enough in each to take care of 
the noon shoppers.

“Two meat cutters handle the sand­
wich making. Two grocery depart­
ment salesmen are stationed at the 
counter where beverages are dispensed. 
Our cashier fills in at the bakery de­
partment, serving cuts of pie and cake, 
while Mrs. Bogan handles the cashier’s 
desk during this lunch period. Three 
other employes become ‘bus boys’ from 
eleven to two, carrying trays for cus­
tomers and cleaning tables after them. 
Three other people work in the 
kitchen.”

This diversification of service re­
quires training. Mr. Bogan picked 
each man according to his suitability 
for his “spare time” job. One man 
was better in the kitchen making stew 
and barbecue than he would have been 
as bus-boy. Likewise the sandwich 
makers showed more ability along this 
line.

“We have one young man constant­
ly in training to fill jobs throughout 
the market and he is drafted into the 
cafeteria business at noon. This boy 
is given a regular salary and is worked 
in every department of the store, learn-
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ing each sufficiently well so that he 
can fill vacancies wherever they occur.
If he fills a permanent vacancy then 
another boy is selected to take his 
place in training. I make it a point to 
hire a fellow between seventeen and 
twenty-five for this job because he is 
still in the plastic stage.”

Keeping employes busy was the 
prime cause for Mr. Bogan’s sidelining. 
An effect of it is that he has succeed­
ed in familiarizing the working popu­
lation of Dallas with his market. Bank­
ers, lawyers, doctors, stenographers, 
and factory girls eat at Bogan’s regu­
larly. Sixty per cent, of them also 
buy meat here. This can be attributed 
to the fact that better than one-half 
of the luncheon patrons are women.

The capacity which can be served 
with Bogan’s lunch department facili­
ties is 310 people, and this number is 
moved daily on an average of twice 
every thirty minutes.

“People like to eat here because they 
can get a quick lunch and be on the 
street with only fifteen minutes of their 
lunch hour gone. They also like it be­
cause they find a lot of their friends 
eating here.”

The cafeteria department began 
quite unintentionally five years ago. 
Cooking barbecue in his private kitch­
en at the rear of the market attracted 
the attention of several office men who 
were regular customers. Their request 
for a sandwich apiece was granted. 
Repeat orders were demanded next 
day. Selling sandwiches to a few who 
knew of the original sales thus became 
a practice. 'Soon several tables were 
installed for the convenience of these 
customers and the luncheon business 
enlarged gradually to its present vol­
ume.

“During the past five years we have 
invested $3,000 in equipment for this 
department,” states Mr. Bogan. “Up 
to now the department has been self- 
supporting but not a profit producer. 
Within a short time, say two years, I 
predict that it will be one of our best 
paying sidelines.

The department is installed through­
out with electric equipment. There 
are also steam tables and counters and 
tables on both the main floor and in 
the balcony.

Buffet service is afforded patrons not 
taking time to mount the stairs to the 
balcony booths. Seven tables four 
and one-half feet tall are located on 
the main floor and accommodate from 
fourteen to twenty people standing. A 
ledge, six inches wide and table length, 
is built against a meat market partition, 
and accommodates eight people.

Condiments are kept on each table.
The tables are placed in the mar­

ket’s center aisle. On one side is the 
meat department and on the other side 
are grocery and bakery sections. At 
the back of this center aisle is the 
cafeteria counter where customers 
make their food selections.

The balcony stairway is located in 
the center of the aisle and is accessible 
from either end of the food counter.

Space utilized for the cafeteria 
proper is about seven feet wide and 
twelve feet long. Beverages are serv­
ed at one end of the cafeteria counter.

Each type of food is paid for sep­
arately by the customer. If he buys 
a sandwich, a cup of coffee, and pie or

t r a d e s m a n

cake, he pays for each as he receives 
it. “Each section has a cash register 
and keeps track of its own sales. This 
is done to eliminate confusion for the 
main cashier, who would find it diffi­
cult to check 300 people coming in and 
leaving the market at intervals during 
the noon hour. When they pay as they 
get their food no order checks are 
necessary, and book-keeping for the 
cafeteria department sales is eliminat­
ed for the market cashier.”

Cafeteria service gives the meat mar­
ket manager another advantage, be­

lieves Mr. Bogan. He feels that meat 
is too often left off the average per­
son’s diet. In maintaining a luncheon 
service he has an opportunity to stress 
meats to a greater percentage of cus­
tomers. “We stress meat sandwiches, 
barbecue, chicken pies and salads and 
stews with meat on our menu,” he 
says. “The menu also includes bar­
becue and baked ham priced by the 
pound.”

Menu boards are fastened on the 
wall back of the counters. Ten-cent 

(Continued on page 31)

Rusk Baksrs Sine* 1888

Leading Grocers always have 
a supply of

POSTMA’S RUSK
as they are in Demand in all Seasons 

Fresh Daily
POSTMA BISCUIT CO.

GRAND RAPIDS. MICHIGAN

EGGS EGGS EGGS
WE BUY — WE STORE — WE SELL

We are always in the market for strictly fresh current receipt 
Eggs, at full market prices.

We can supply Egg Cases and Egg Case Material of all kinds. 
Quotations mailed on request.

KENT STORAGE COMPANY GRAND RAPIDS

Grand Rapids Paper Box Co.
M anufacturers of SE T  UP and FOLDING PAPER BOXES 

SPECIAL DIE CUTTING AND MOUNTING 
G R A N D  - R A . P I D S ,  M I  C H  I G A N

GRIDDLES — BUN STEAMERS — URNS 
Everything in Restaurant Equipment 

Priced Right.

Grand Rapids Store Fixture Co.
7 N. IONIA AVE. Phone 67143 N. FREEMAN. Mgr.

Rowena Yes Ma’am Graham 
Rowena Golden G. Meal 
Rowena Pancake Flour 
Rowena Buckwheat Compound 
Rowena Whole Wheat Flour 
Rowena Cake and Biscuit

'the flo u r  th e b e s t  co o ks u se
Always stock these fully-guaranteed, widely-advertised 

flour products!
Valley City Milling Co., Grand Rapids, Mich.

VINKEMULDER COMPANY
Grand Rapids, Michigan

BRANCH AT PETOSKEY, MICH.

Distributors Fresh Fruits and Vegetables 
Cranberries, Qrapefruit, “Yellow K id” Bananas, Oranges, 

Onions, Fresh Green Vegetables, etc.
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HARDW ARE
Michigan Retail Hardware Association.

P resid en t—W aldo B ruake. Saginaw .
V lce-P res.—C has. H . S u tton . Howell.
S ec re ta ry—H aro ld  W . B ervig.
T rea su re r—W illiam  Moore. D etro it.

Some Suggestions in Regard To Hard­
ware Advertising.

Retail hardware advertising is more 
than mere newspaper publicity. Any 
form of publicity—window dressing, in­
terior display, circularizing, stunts of 
one sort and another—all these things 
constitute advertising. In fact, the 
adoption of a definite store policy, such 
as the familiar one of “Satisfaction 
guaranteed or your money refunded” 
constitutes advertising. Anything in 
advertising which will so affect the 
public mind as to dispose it favorably 
toward your store.

Some years ago I interrogated a well- 
known hardware dealer with regard 
to advertising. “A lot of money is 
wasted in advertising,” he declared, 
bluntly. This was something of a 
shock, contradicting, as it did, the well 
known axiom, “Advertising pays.” As 
a matter of fact, while advertising is a 
requisite to success in business, a great 
deal of money spent by retailers in so- 
called advertising is practically thrown 
away.

Some of these forms of advertising 
are worthless under practically all con­
ditions. In other cases, a stunt which 
might prove profitable for one dealer 
will produce no results whatever for 
another. Much depends on the indi­
vidual dealer, his established store pol­
icy, the class of goods he handles and 
the class of customers with whom he 
deals.

Mail order houses are extensive ad­
vertisers. A dealer who has met the 
competition of these houses very suc­
cessfully gave me his views on the 
subject:

“So much has been said and written 
about the mail order houses, that I 
sometimes think they get the best kind 
of advertising out of it. If the mer­
chants would not howl so much about 
‘mail order competition’ and would 
hustle a little more for business, they 
would hold their trade. The way to do 
it is to advertise, go after business and 
go after it strong, talk quality and talk 
it hard, and if it ever becomes neces­
sary to take back an article because it 
is not satisfactory, do it without 
grumbling. Do it with a smile, in fact. 
It is up to you to please your trade, 
even though it costs a dollar or two 
now and then to please a crank or no­
tional customer.

‘When you sell a cheap article, show 
the customer the difference between it 
and the better kind. Often you can 
sell the better article; and if you sell 
the other one, the customer has less 
come-back.

“If you sell a standard line, get two 
or three cheap similar articles and cut 
the price on them to the bone. Make 
the price on one of them lower than 
any mail order house ever quoted be­
fore, even though you lose a little 
money on it. The other two can be 
advertised at a low price to still yield 
a little profit. Such features bring the 
cheap or mail order trade to your store, 
the people who can see nothing but 
price. When such customers come,

show them the cheap goods, show them 
up thoroughly, be honest with them, 
and then show them where the stan­
dard article is different and better. 
If you are on your job, ten to one you 
will sell your customer a good article 
and incidentally convince him that you 
sell cheaper than the mail order house.

“As a general rule, people want good 
value and are willing to pay a fair price 
for it. The mail order houses have, 
however, educated the public to believe 
that the merchant is asking extortionate 
prices. It is up to the retailers to meet 
this line or argument by showing a 
cheap line at a lower price as a loss 
leader and a good line at a fair price 
fnr actual selling.

“Never advertise that you will meet 
the price of any mail order house. If 
you must mention these firms, say that 
you sell for less money. If you offer 
to meet their prices, you merely ac­
knowledge that their prices are lower 
than yours. If, on the other hand, you 
can show him a mail order article at a 
lower price, you can usually sell him 
something better for a good fair profit.”

It is good policy for the retail dealer 
to link up the manufacturer’s National 
advertising. One dealer clips the man­
ufacturer’s advertising from a popular 
periodiacl, pastes it on a large white 
card and bulletins it in the window or 
in the store. Beneath the cut-out he 
adds these words in plain letters: “We 
sell these goods at the advertised' price.” 
Such a bulletin, posted at the time the 
advertising is appearing in the maga­
zines, will link your store in the read­
er’s mind with what he has read, and 
you will get the benefit of the manu­
facturer’s high-priced publicity.

Manufacturers who use these single­
page and double-page spreads are not 
doing it experimentally. They know 
the sort of results such publicity brings, 
and they know the sort of publicity to 
appeal to the public. Incidentally, in 
the preparation of your own advertis­
ing copy, a study of National advertis­
ing will often prove a helpful guide.

Some dealers are deterred from the 
use of newspaper publicity by the deep- 
rooted belief that preparing advertising 
copy is a fine art.

It is quite true that if one does not 
understand the work, preparing adver­
tising copy is a drudgery. Moreover, 
the copy that is hard to write often 
lacks appeal and falls completely flat.

Good advertising copy is not a clever 
stringing together of high sounding 
words. Some of the best advertising 
copy is written by men who don’t know 
the meaning of rhetoric and have for­
gotten or never learned the elements 
of grammar. Their writing is, how­
ever, natural. They have something to 
say, they say it briefly and directly, and 
then they quit.

Any merchant or salesman who can 
talk convincingly and effectively to the 
individual customer in person can just 
as easily write convincing and effective 
advertising. How? Merely by imag­
ining that he is talking to an individual 
customer, and using the words and 
ideas he would use in a personal talk.

Put yourself in the customer’s place. 
What are the featoures of, say, your 
new kitchen range that would make a 
prospect want to buy it? Tell him these

things, in words that he will under­
stand at a glance. Tell him something 
more that will get him interested 
enough to come into the store. Then 
you have a good advertisement.

Handling your newspaper adevrtising 
is a relatively simple matter. Most of 
the difficulties are imaginary, and are 
imagined because the merchant is not 
familiar with the actualities.

A first essential is, of course, to 
know your goods; to know your cus­
tomers, and what sort of argument will 
appeal to them. The next thing is to 
have a clear cut understanding with 
the advertising department of your 
local newspaper. Before you sign any 
advertising contract, have a talk with 
the advertising man. Find out what 
space you can use to advantage, and 
how often you can use it—daily, every 
other day, or twice a week. Advertis­
ing, to be effective, must be regular 
and systematic.

Find out, too, something about the 
styles of type and make up at your 
disposal. Know the possibilities or the 
limitations of your local paper in these 
respects. If you run across a new 
arrangement, try it out—if the paper’s 
facilities permit.

I know one advertiser who hit upon 
a very effective make up stunt. Prac­
tically all the advertisers had left the 
matter of make-up to the compositor 
who uniformly used black faced type 
and heavy borders. This advertiser 
tried out the opposite extreme—a light­
faced type with the margins consider­
ably indented, leaivng a white space 
around the advertisement. As a re­
sult, for weeks his advertisements stood 
out of the mass—until other advertisers 
began to copy the attractive and clean­
looking make up he had devised.

Know, too, at what hour your copy 
should be in the printer’s hands to 
receive adequate attention. Then write 
your advertisements and get them to 
the printer well before the time limit. 
It is just as easy, once you start right, 
to get your advertising copy in the

printer’s hands an hour before the time 
limit every time as it is to get it in an 
hour after.

The great essential is to have sys­
tematic methods of handling your ad­
vertising copy. Have a certain time 
each day for it. Then form the habit 
of assembling material—manufacturer’s 
advertising, ideas that occur to you, ad­
vertisements clipped from other papers. 
Have a tray or file for this material, 
and you will find it immensely helpful 
when the time comes to draft an ad- 
ervtisement.

Plan your advertising ahead. If you 
change your advertisement three times 
a week, know what you intend to ad­
vertise next Tuesday, next Thursday 
and next Saturday, or whatever the 
days may be. Plan your work and 
work your plan. If in the past you 
have floundered and found your ad­
vertising writing a terrible piece of 
drudgery, you will be astounded at the 
ease with which you can handle it, once 
you form the habit of assembling ideas, 
planning your work ahead and attend­
ing to it regularly.

Of course newspaper advertising is 
only one form of publicity, although 
an important one; but the principles of 
systematic and intelligent preparation 
apply to window dressing and all other 
forms of retail publicity.

Victor Lauriston.

Simplified practice has developed 
enormously during the last few years. 
Edwin W. Ely, chief of the Simplified 
Practice Division, has just announced 
that 10,000 different associations and 
firms have accepted recommendations 
to simplify their lines. He reports that 
the interest of consumers of com­
modities has grown rapidly during the 
last ten years. Savings due to the ap­
plication of simplified practice recom­
mendations total more than $250,000,- 
000, and individual .firms have reported 
that th#y are saving thousands of dol­
lars annually, according to iMr. Ely’s 
statement.

«

M ichigan Hardware Co.
100-108 Ellsworth Ave., Corner Oakes 

GRAND RAPIDS, MICHIGAN

W holesalers of Shelf Hardware, Sporting 
Goods and

FISHING TACKLE

Manufacturers and Distributors of 
SHEET METAL ROOFING AND FURNACE SUPPLIES, 

TONCAN IRON SHEETS. EAVETROUGH, 
CONDUCTOR PIPE AND FITTINGS.
Wholesale Only. We Protect oar Dealers.

THE BEHLER-YOUNG CO.
(SAME DAY SHIPPERS)

342 M ARK ET ST.. S. W . GRAND RA PID S, MICH.
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Proceedings of the Grand Rapids 
Bankruptcy Court.

G rand R apids, Ju ly  7—In  th e  m a tte r  of 
W illiam  H . Lee, B an k ru p t No. 4542. T he 
first m eeting  of c red ito rs  h as  been  called 
fo r Ju ly  22.

In  the  m a tte r  of E a rl Chipm an, B an k ­
ru p t No. 4547. T he first m eeting  of c red­
ito rs  has been called fo r Ju ly  22.

In  the  m a tte r  of C ourt P . D enton, B an k ­
ru p t No. 4493. T he firs t m eeting  of cred­
ito rs  h as  been called fo r Ju ly  22.

in  th e  m a tte r  of M adeleine Gladieux, 
B an k ru p t No. 4526. T he first m eeting  of 
c reu ito rs  has been called fo r Ju ly  22.

in  th e  m a tte r  of G a rrit V er B urg, 
B an k ru p t No. 4546. T he first m ee tin g  of 
c red ito rs  h a s  been called for Ju ly  22.

In  the  m a tte r  of G a rrit V er B urg, B an k ­
ru p t No. 4546, • T he  sale  of a sse ts  in  th is  
m a tte r  h a s  been called fo r Ju ly  24, a t  
th e  p rem ises form erly  occupied by th e  
b an k ru p t a t  1715 M adison avenue, S. E., 
G rand  R apids. All fix tu res used  in  th e  
operation  of a  re ta il  m e a t m a rk e t will be 
sold, th ey  a re  ap p ra iaed  a t  $2,021.95. All 
in te re s ted  in  such  sale should be p resen t 
a t  the  d a te  above s ta ted .

Ju ly  7. We have received  th e  sched­
ules, reference a n d  ad jud ication  in  the  
m a tte r  of J . Glen Miller, B an k ru p t No. 
4551. T he b an k ru p t is a  re s id en t of 
G rand R apids, an d  h is  occupation  is  th a t  
of a  s to re  clerk. T he  schedule shows a s ­
se ts  of $1,515.12 w ith  liab ilities  of $767.02. 
The cou rt has w ritten  fo r lunds and  upon 
receip t of sam e th e  first m eeting  of c red ­
ito rs  will be called.

Ju ly  8. W e have received th e  sched ­
ules, re fe rence  a n d  ad jud ication  in the  
m a tte r  of O scar H . L indberg, B an k ru p t 
No. 4552. T he b an k ru p t is  a  re s id en t of 
M illburg, an d  h is  ocupation  is th a t  of a  
fa rm er. T he schedule shows a sse ts  of 
$286.85, w ith, liab ilities  of $1,707.66. The 
co u rt h a s  w ritten ' fo r funds and  upon 
receip t of sam e the  first m eeting  of c red ­
ito rs  will be called.

Ju ly  8. W e have received  the  schedules, 
reference and  ad jud ication  in  th e  m a tte r  
of George A. Rudell, doing business a s  
Rudell *Candy Shop, B an k ru p t No. 4553. 
T he b an k ru p t is  a  re s id en t of G rand 
R apids, an d  h is  occupation is th a t  of a  
m erchan t. T he schedule shows a sse ts  of 
$1,4/9.17, w ith  liab ilities a t  $1,984.30. T he 
co u rt h as  w ritten  lo r funds and  upon 
receip t of sam e th e  first m eeting  of c red­
ito rs  will be called. T he lis t of c red ito rs
of said  b an k ru p t is a s  follows:
C. W. Mills, G rand  Ra/pids _____ $ 8.39
Cooper C andy Co., G rand R a p id s_36.60
G. R. P ap e r Co., G rand R a p i d s _38.70
M uskegon C andy Corp., M uskegon 21.00
F e rr is  Coffee H ouse, G rand R apids 11.56
Koeze Mfg. Co., G rand R a p i d s __ 6.13
G. R. Label Co., G rand R a p i d s __  21.00
S ch u tte r-Jo h n so n  Co., C h ic a g o _43.68
W m . C. Johnson  Co., C in c in n a t i_66.60
B orden Sales Co., N ew  Y o r k _____  24.20
W alte r B ak er & Co., Inc., D orches­

te r  _____________________________  30.60
W alte r B irk  Co., C h ic ag o__ ______  17.37
N u trin e  C andy Co., C h ic a g o _____  20.37
W alker C andy Co., Inc., O w o sso_136.80
B rach  & Sons, C h ic a g o ___________  200.00
S chust Co., G rand R a p i d s ________ 126.11
B un te  Bros., C h ic a g o _____________ 178.78
N ew ton P roducts  Co., C inc innati_79.23
In te rn a tio n a l Chocolate Specialties,

P h iladelph ia  ____________    69.06
M iller C andy Co., G rand R a p id s_ 227.20
B otsford  & Co., G rand  R apids _____ 100.00
M. H ow ard, C om stock P a r k _1__  50.00
M atheson O akland Co., G rand Rap. 94.00

Ju ly  8. W e have received  the  schedules, 
refe rence  an d  ad jud ication  in  the  m a tte r  
of Raym ond R. R oth, B an k ru p t No. 4554. 
T he b an k ru p t is a  re s id en t of G rand 
aRpids, and  h is  occupation  is th a t  of a  
m erchan t. The schedule shows a sse ts  of 
$2,668 w ith  liab ilities  o f $3,426.54. The 
cou rt h as  w ritten  fo r funds and  upon 
receip t of sam e th e  first m eeting  of c red ­
ito rs  will be called. The lis t of c red ito rs
of sa id  b an k ru p t is  a s  follows:
C ity of G rand R apids ___________ $103.64
R ussel Schuiling, G rand R a p id s ___  26.65
Bud W ilson, G rand R a p id s _______  21.12
C onsum ers Pow er Co., G rand Rap. 60.00 
G. R. G as L igh t Co., G rand R apids 20.00 
P eerless  Soda F o u n ta in  Service Co.,

Ph ilade lph ia  _________   1,157.45
G eneral M otors Acc. Corp., D e tro it 373.00
Koeze Mfg. Co., G rand  R a p id s ___ 150.00
G. R. G as L igh t Co., G rand R ap ids 110.00
B unte  Bros., C h ic a g o ___ L______ __10.83
Peoples M arket, G rand R a p id s ___ 140.46
Bos Tobacco Co., H o l la n d _______  9.17
V al B latz  B rew ing  Co., G rand Rap. 2.72 
T unis  Johnson  C igar Co., G rand R. 3.85
G. R. P ress, G rand R apids _____  26.60
H ollem ite P a in t  Co., P i t t s b u r g _ 5.45
H. L eonard  & Son, G rand R apids_18.00
G eneral C igar Co., C h ic a g o __ __ 3.85
W oodhouse Co., G rand R a p id s ___  11.35
R yskam p Bros. M arkets, G rand R. 23.93
A tlas P roducts  Co. _______________  6.08
B iy u c  C igar Co., G rand R a p i d s _ 5.93
H olland C igar Co., G rand R apids 9.53 
K elley’s Ice Cream , G rand R apids 40.91 
W . F. M cLaughlin & Co., Chicago 10.32
K arav an  Coffee Co., T o le d o _______  14.00
H azeltine  & P erk in s  D rug  Co., G.R. 50.22
K ennedy-M orris-A m es Co., G. R ._18.50
H ill Bros., Inc., C h ic a g o _,_______  14.04
V anden B erge C igar Co., G rand R. 5.61 
A. E . B rooks C andy Co., G rand R. 69.80
“Fo lgers’’’, G rand R apids _______  13.55
E d M eeter C igar Co., G rand R apids 2.35

C hurchill F ru it  Service Co., G. R. 10.05 
R adem aker-D ooge G rocer Co., G.R. 15.37 
B riggs E lec tric  Co., G rand  R apids 31.00 
G. R. W a te r  W orks, G rand  R apids 12.95 
M ichigan T ru s t Co., G rand R apids 230.00 
H a rry  Thoimasma, G rand R a p id s_ 375.00
G. R. C ream ery, G rand R a p i d s _ 9.00
A rtis tic  A dvertis ing  Co., New Y ork 150.00 
Schulze B ak ing  Co., G rand R apids 6.02 
Sheriff-G oslin Sales Co., B at. C reek  35.00
H . J . M inton Co., R o c h e s te r_____  4.34
S ta r  M atch  Co., (u n k n o w n )_______  17.00

In the  m a tte r  of B arn ey ’s  H a t Shop,
B an k ru p t No. 4321. T he final m eeting  
of c red ito rs  h a s  been called fo r Ju ly  27. 
The tru s te e ’s final accoun t will be a p ­
proved a t  such  m eeting. T here  m ay  be 
a  sm all first and  final dividend for c red ­
itors.

In  the  m a tte r  of Tony J . Collins, B an k ­
ru p t No. 4315. The final m eeting  of c red­
ito rs  h as  been called fo r Ju ly  27. The 
tru s te e ’s final accoun t will be approved 
a t  such  m eeting. T here  will be no d iv i­
dends fo r creditors.

In  the  m a tte r  of C harles R ichm ond, 
B an k ru p t No. 4231. The final m eeting  of 
c red ito rs  has been called for Ju ly  27. 
T he tru s te e ’s final account will be a p ­
proved a t  such  m eeting. T here  m ay  be  a  
first and  final dividend for creditors.

In the  m a tte r  of F red  Thom son, B ank­
ru p t No. 4233.- The final m eeting  of c red ­
ito rs  h as  been called fo r Ju ly  27. T he 
tru s te e ’s final rep o rt will be approved a t  
such m eeting. T here  will be no th ing  for 
creditors.

In  th e  m a tte r  of K alam azoo ' S an ita ry  
M anufac tu ring  Co., B an k ru p t No. 4215. 
T he final m eeting  of c red ito rs  has been 
called fo r Ju ly  27. The tru s te e ’s final 
account will be approved a t  such  m eeting. 
T here will be no th ing  fo r creditors.

In  th e  m a tte r  of Em il G. Gerardo, 
B an k rp t No. 4220. The final m eeting  of 
c red ito rs  has been  called fo r Ju ly  27. 
The tru s te e ’s final account will be a p ­
proved a t  such  m eeting. T here  w ill be 
noth ing  for creditors.

In  the  m a tte r  of P e rcy  M. Ellis, B a n k ­
ru p t No. 4217. The final m eeting  of c red ­
ito rs  h a s  been called for Ju ly  28. T here  
will be a  first an d  final dividend for 
creditors.

Ju ly  9. W e have received  the  sched­
ules, reference a n d  ad jud ication  in  the  
m a tte r  of D an Christoff, indiv idually  and  
doing business a s  S ho rty ’s R oyal Cafe, 
B an k ru p t No. 4555. T he b an k ru p t is a  
re s iden t of M uskegon, an d  h is  occupation 
is  th a t  of a  re s tau ran teu r . T he  schedule 
show s a sse ts  of $2,820, w ith  liab ilities  of 
$5,268. The co u rt h as  w ritten  fo r funds 
and  upon receip t of sam e the  firs t m eeting  
of c red ito rs  will be called.

Ju ly  11. W e have to -d ay  received the 
schedules, reference and  ad jud ication  in 
th e  m a tte r  of Jam es  L. Passm ore, B an k ­
ru p t No. 4556. The b an k ru p t is a  re s iden t 
of G rand R apids, an d  his occupation  is 
th a t  of a  laborer. The schedule shows 
a sse ts  of $400 w ith  liab ilities  of $1,628.38. 
The cou rt h as  w ritten , for funds  and  
upon receip t of sam e th e  first meet*. . 
of c red ito rs  will be called.

In  the  m a tte r  of W illiam  W eninger, 
B an k ru p t No. 4550. The first m eeting  of 
c red ito rs  in  th is  m a tte r  has been called 
for Ju ly  29,

In  the  m a tte r  of D an Christoff, B ank­
ru p t No. 4555. T he first m eeting  of c red ­
ito rs  h as  been called for Ju ly  -29.

In th e  m a tte r  of George A. Rudell, 
doing business a s  Rudell C andy Shop, 
B an k ru p t No. 4553. The firs t m eeting  of 
c red ito rs  h as  been called fo r Ju ly  29.

In the  m a tte r  of R aym ond R. Roth, 
B an k ru p t No. 4554. T he first m eeting  
of c red ito rs  has been called fo r Ju ly  29.

Ju ly  13. W e have received the  sched ­
ules, reference and  ad jud ication  in  the  
m a tte r  of M aria L und Royce. in  h e r  own 
nam e and  doing business u nder the  a s ­
sum ed nam e of Royce & Sons, B an k ru p t 
No. 4557. T he b an k ru p t is a  re s id en t of 
E a s t G rand R apids, and  h e r occupation 
is th a t  of a  housekeeper. The schedule 
shows a sse ts  of $190, w ith  liab ilities of 
$28,471.74. The co u rt has w ritten  for 
funds and upon receip t of sam e th e  first 
m eeting  of c red ito rs  will be called.

In th e  m a tte r  of A m os M. C arpen ter, 
B an k ru p t No. 2979, th e  tru s te e ’s final 
rep o rt and  accoun t has here to fore  been 
filed an d  the  ad jou rned  final rep o rt and  
account of c red ito rs  w as held Ju n e  25. 
The b an k ru p t w as no t p re sen t o r rep re ­
sented . The tru tee  w as rep resen ted  by 
a tto rn ey  F red  G. S tanley . The tru s te e ’s 
final rep o rt and  acco u n t w as approved 
and  allowed. An order w as m ade fo r the  
paym en t of expenses of adm in is tra tion , 
p referred  claim s, a  supp lem ental first 

dividend to general c red ito rs  of 5 per cent, 
and  a  final dividend to  general c red ito rs  
of 15.9 per cent. No objections w ere m ade 
to  the  d ischarge of th e  bak ru p t. T h e  final 
m eeting  then  ad jou rned  w ith o u t date, and 
th e  case will be closed and  re tu rn ed  to 
th e  d is tric t court, in  due- course.

Touch of Nature Made Whole World 
Kin.

It is not difficult to understand the 
seemingly magic effect of President 
Hoover’s war debt holiday proposal in 
clearing away the mists of gloom. 
Careful observers had noted evidence

that substantial reasons for further 
deterioration had been eliminated. 
They had observed a quickening of 
consumer buying at the new price 
levels. They had seen a right about 
face in the armies of business, but 
little forward movement. The position 
was right; all that was needed to start 
the procession in the right direction 
was a change of thought. That change 
Mr. Hoover brought about. The 
whole world had been perplexed by 
the apparent inability of the leaders tp 
see a way out of the tangle of post 
war complications. They expressed 
confidence, but no one told us how to 
justify it except on general principles. 
When Mr. Hoover suggested that we 
begin by giving Germany a breathing 
spell for recuperation, the fog that had 
blocked our vision and progress van­
ished almost in the twinkling of an 
eye. We found the prospect far less 
dismal than our imaginings had paint­
ed it. The fetters that had bound us 
proved to be the creation of bad 
dreams. Our minds, freed of fore­
bodings, began immediately to find 
reasons for cheerful thoughts. A 
touch of nature, human nature in inter­
national relations, had made the whole 
world kin.

Phone 61366

JOHN L. LYNCH 
SALES CO.

SPECIAL SALE EXPERTS

Expert Advertising

Expert Merchandising

209-210-211 Murray Bldg. 
Grand Rapids, Michigan

Sand Lime Brick
Nothing a* Durable 

Nothing as Fireproof 
Makes Structure Beautiful 

No Painting  
No Cost for Repairs 

Fire Proof W eather Proof 
Warm in W inter—Cool In Summer

Brick is Everlasting
GRANDE BRICK CO.

Grand Rapids. 
SAGINAW BRICK CO. 

Saginaw.

These Be Our 
Leaders

Sold only by

The Blodgett-Beckley Co.
Members India Tea Bureau 

Main Office Toledo 
Detroit Office and Warehouse 

517 East Larned Street
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HOTEL DEPARTMENT
News and Gossip of Interest To Hotel 

Men.
Los Angeles, July 11—A couple of 

weeks ago, on the occasion of Charley 
Renner’s announcement of the sale of 
his interests at Laporte, Indiana, I 
took occasion to make the remark that 
this fellow would bear watching or he 
would be grabbing off some of the 
larger hotels in his neighboring cities, 
and now I hear that he has taken over 
the Park American, at Kalamazoo, be­
tween meals. Everyone in touch with 
hotel conditions in Michigan, knows 
that this splendid piece of property, 
given a few years of just ordinary 
prosperity, has wonderful possibilities, 
and now comes along the very indi­
vidual who can develop them. I am 
also pleased to know that W. D. 
(Bill) Sanders is to be the new resi­
dent manager. ‘“Bill” has been one of 
Mr. Renner’s chief assets for many 
years, and is a genius when it comes 
to dispensing hospitality. He was at 
Urbana, Illinois, in the operation of the 
Urbana-Lincoln, and also at Hotel 
Mishawaka, retaining his position there 
when the property was leased from the 
Renner syndicate. He will exactly fit 
into the Kalamazoo situation, where 
he will meet many of his old commer­
cial friends and his hotel colleagues 
in the Celery City will find him a good 
neighbor.

where notice is given to the guest that 
a safe for such storage has been pro­
vided according to law. I notice a lot 
of the hotels out here serve a more 
personal notice by supplying patrons 
with a guest card which calls their es­
pecial attention to this fact and the 
courts have shown a disposition to ac­
cept this as final.

The particular form of prohibition in 
this country brings into activity in ho­
tel circles the offices of Old Man 
Trouble. The operator who may him­
self be an ardent dry is just as likely 
a t h e  ardent wet to irk Uncle Sam 
through the medium of his guests who 
make use of ginger ale in concocting 
beverages in their own rooms. And 
the irresponsible bellboy, who little 
realizes the enormity of the offense, is 
quite likely the one who creates the 
bull in the china shop disturbance, no 
matter how particular and conscien­
tious the landlord may be.

I am indeed sorry to learn that 
George L. Crocker has severed his 
connection with Hotel Olds, Lansing, 
where he has been managing director 
ever since that new establishment was 
opened. I am not at all worried about 
George joining the ranks of the “un­
employed” but what perturbs me most 
is that he may be given a good job 
outside of Michigan, and the Wolverine 
State can illy afford to lose him and 
his most affable wife, who have meant 
much in hotel life and in the Michigan 
Hotel Association, of which Mr. 
Crocker is now president.

Whoever has visited California and 
not had an opportunity of visiting 
Hollywood Bowl, has missed much. 
Last week I had the pleasure of visit­
ing this institution and a “symphony 
under the stars” directed by that im- 
pressario of international fame, Walter 
Damrosch. This is the first time that 
Mr. Damrosch has conducted a sym­
phonic concert in the Bowl, and it is 
said that none of the previous years’ 
offerings have included such a galaxy 
of well-known national and inter­
national stars. These wonderful fes­
tivals of outdoor music are essentially 
a community enterprise, like so many 
of the best things Los Angeles pro­
vides for the entertainment and edi­
fication of its residents and visitors. 
The Hollywood Bowl Association is 
non-profit, non-commercial, all cultural 
and altruistic. Only because the civic 
leaders in the City of the Angels are 
always ready to secrifice so much of 
their time and talent and influence in 
the cause of general welfare is it pos­
sible to present performances of so 
high a character at such an infinites- 
simal price—thousands of seats being 
provided at prices as low as a quarter. 
Forty of these concerts being provided 
for during the months of July and 
August and California summer visitors 
will do well to include some of them 
in their itinerary.

Last week in speaking of my depart­
ed friend Louis Mallette, owner of Ho­
tel Ossawinamakee, I inadvertantly 
located it at Munising. It should have 
been Manistique. Naturally every­
body knowing this wonderful individ­
ual was not misled by the statement.

Warm Friend Tavern
Holland, Mich.

Is truly a friend to all travelers. All 
room and meal rates very reasonable. 
Free private parking space.

GEO. W. DAUCHY. Mgr.

The mayor of Pasadena stirred up 
a considerable ripple the other day 
when he took a shot at the electorate 
of that city, because they—the said 
electorate—wanted the city council to 
spend more money than it thought 
could be well afforded. “Pasadena is 
not in a deplorable financial condition,” 
he said, “and is in about the same 
position from this standpoint as other 
municipalities, but unless elected repre­
sentatives are allowed to use their own 
judgment, free from public clamor, 
there will be scores of cities as bank­
rupt as Chicago within a few years.” 
In which claim Pasadena’s mayor 
demonstrates he is very right in his 
premises. Los Angeles is just a few 
laps ahead of the sheriff, but the 
citizenry are just coming to life and 
there may be a return to sanity if the 
voters will avoid sleeping sickness for 
a few years.

Preston D. Norton, general man­
ager of Hotel Norton, Detroit, and the 
Norton-Palmer, in Windsor, as well 
as chairman of the committee on 
student placements for the Michigan 
Hotel Association, reports that all 
twenty of the students in the four-year 
hotel course at Michigan State College 
have been placed with various hotels 
about the State of Michigan, or con­
tiguous states, for their summer lab­
oratory work, which is required for 
graduation. Pres. Norton is one of 
those chaps, who, when he has a little 
stunt to perform, goes ahead and 
“does his stuff,” and lets the other 
fellows talk about it.

The Dearborn Inn, Detroit’s latest 
offering in the hotel field, was formal­
ly opened last week. It is a 108 room 
affair, every room with bath, ice water 
and radio, and will have Charles E. 
Graham, as resident manager.

They are talking about a certain ho­
tel clerk whose marriage is quite far 
from a success, who is telling his 
friends that he is positive his wedding 
was not legal. “I don’t think my 
father-in-law had a license to carry 
a shot-gun,” he claims.

Someone has dug up an old “ad” 
published by “Abe” Lincoln, and a 
partner who operated an establish­
ment for supplying accommodations 
“for man and beast,” at Salem, Illinois, 
prior to the civil war. Among the 
prices quoted were: Lodging for man 
and wife, \ iy 2 cents; lodging for horse, 
25 cents; apple brandy, pint 25 cents; 
whisky, 25 cents per pint; breakfast, 
dinner or supper, 15 cents.

Most states have succeeded in en­
acting statutes by reason of which the 
innkeepers’ liability for loss of guests’ 
jewels and other valuables is limited

A report from the operating com­
mittee of the Hotel Credit Bureau, of 
Detroit, shows that it is going strong, 
and satisfactorily working out a prob­
lem which has been worrying oper­
ators for years. Many hotel crooks 
have been shown up and punished and 
a lot of fraudulent schemes exposed.

New Hotel Elliott
STURGIS, MICH.

50 Baths 50 Running Water 
European

D. J. GEROW, Prop.

| - \  HOTEL
D etro iter

BOOMS 7 5 0  BATHS 
F R E E  GARAGE

UNDER KNOTT MANAGEM ENT

S I N G L E  R O O M S
W I T H

P R I V A T E  B A T H

$ o ° °  $ 3 ° °
NO HIGHER

L .
iì-h L m-HII-M : E ' i i i i  i. ■

DETROIT
NE W

Decorating
and

Management

FAMOUS 
Grand Circus Park. Oyster Bar. • i*
800 Rooms . . .  800 Baths

Rates from $2

HOTEL TULLER
HAROLD A. 8AQE, Mgr.

F ac ing

In
Kalamazoo

It’s die

PARK-AM ERICAN

Charles Renner, Manager

HOTEL KERNS
LARGEST HOTEL IN LANSING

800 Rooms W ith or W ithout Bath 
Popular Priced Cafeteria In Con. 

nectlon. Rates $1.60 up.

WM. G. KERNS, Proprietor

NEW BURDICK
KALAMAZOO, MICHIGAN

In the Very Heart of the City 
Fireproof Construction 

The only All Now H otel In the odty. 
Representing  

a  $1,000,000 Invsstm enL  
260 Rooms—160 Rooms w ith Prlvato  

Bath.
European $1.60 and up per Day.

RESTAURANT AND GRILL— 
Cafeteria, Quick Service, Popular 

Prices.
Entire Seventh Floor Devoted to 

BspeclaUy Equipped Sample Rooms 
W ALTER J. HODGES,

Pres, and Gan. Mgr.

HOTEL OLDS
LANSING

300 Room s 300 B ath s
Absolutely Fireproof 

M oderate R ates
BRU CE E . ANDERSON, M anager.

Occidental Hotel
FIRE PROOF 

CENTRALLY LOCATED 
Rates $2.00 and up 

EDWART R. SW ETT, Mgr. 
Muskegon Michigan

Columbia Hotel 
KALAMAZOO 

Good Place To Tie To

HOTEL
C H I P P E W A

MANISTEE, MICH.
U niversally  conceded to  be one of 

th e  b est hotels in  M ichigan. 
Good room s, com fortable bods, ex­

cellen t food, fine cooking, perfect 
service.

H ot and  Cold R unning  W a te r  and  
Telephone In every  Room.

$1.50 and up
60 Rooms with Bath $2.50 and $3

HENRY M. NELSON. Manager

“ W e are always mindful of 
our responsibility to the pub- 
lie and are in full apprécia» 
tionof the esteem its generous 
patronage implies **

HOTEL ROWE
Grand Rapids, Michigan.

E R N E S T  W. NEIR, M anager.

Park Place Hotel
Traverse City

Ratos Reasonable—Service Superb 
—Location Admirable.

GEO. ANDERSON, Mgr. 
ALBERT J. ROKOS, A ss’t Mgr.

RESORTERS WILL LIKE
COMMERCIAL HOTEL

MRS. S. SAMPSON, Cateress, 
from Chicago.

Best meals in Michigan, no fooling, 
w e mean it. Hundreds say  so. 
Good Beds.

PENTW ATER, MICHIGAN
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Next week the American Hotel As­
sociation will hold its anifual conven­
tion at Boston, and a lot of Wolverine 
operators will be present. Among im­
portant subjects to be taken up will be 
the question of fire insurance rates on 
hotel properties, and relations between 
hotels and telephone companies.

The Chicago lad who alleges that 
his mother taught him to steal has had 
no worse an example set him than the 
thousands of American children who 
see their parents openly violate liquor 
laws, and “step on” the gas in traffic 
violations. All this helps to under­
mine that which has been taught in 
the schoolroom and in Sunday school 
as well.

The silly talk about the farm relief 
board using the surplus lumber prod­
uct to build elevators to store surplus 
grain is about on a par with Detroit 
insurgents who made a demand on the 
city authorities the other day to raise 
$100,000,000 for the purpose of taking 
care of the unemployed. The facts 
are that the carrying out of such pro­
grams will soon place the taxpayers in 
the same role as the tax “eaters.” In 
Los Angeles alone, last month, 26,000 
home owners lost their possessions on 
account of excess taxes and are but 
one remove from the bread line. The 
farm board may have been a “noble 
experiment,” but its nonvalue has been 
sufficiently well established.

Europe is thoroughly alarmed over 
the fact that the profitable tourist 
business is rapidly falling off, 1930 
showing a shrinkage of 25 per cent. 
All the principal countries over there 
have well organized tourist bureaus 
and clubs and are trying hard to get 
back this very desirable trade, much of 
which is said to be showing itself in 
the Michigan resort sections. After 
all, Europe once explored, is a pleas­
ant memory only, but in the land of the 
free and home of the brave there is 
something doing all the time in some 
section of the country, not the least 
of which are our state and national 
highways which take you anywhere 
and bring you safe home again—by a 
different route. It is a heap to con­
template, but there is being construct­
ed to-day a highway—the Roosevelt 
—from Nome, Alaska, to the city of 
Buenos Aires, which will follow the 
Pacific coast so far as engineering 
skill can make it do so, and will be so 
long and so fraught with interesting 
episodes that it will require months to 
negotiate it, and do it the justice it de­
serves.

A communication from Traverse 
City advises me that a change is card­
ed for the Park Place Hotel, in that 
city, that a syndicate headed by Roy 
Carruthcrs, formerly manager of the 
Book-Cadillac, Detroit, has secured 
control of same and Tom Gogwin will 
be the new resident manager. In the 
same epistle I am told that the people 
of Traverse City are trying to buy the 
property, in which case George Ander­
son will be retained in charge. Sin­
cerely I think Mr. Anderson is the 
logical man to head this institution. In 
the first place, his acquaintance, cov­
ering a period of many years at Cedar 
lodge, Northport, has brought him 
personally in contact with the very 
people who will be depended upon to 
make the 'Park Place a paying invest­
ment. He is very highly regarded, a 
good man in local civic affairs and a 
fitting successor to that pioneer oper­
ator, W. O. Holden.

One of the largest feeding institu­
tions in the country is the chain of 
cafeterias formerly operated by Boos 
Brothers, in this city. Tourists who 
have been coming here for many years 
know all about them and their service 
which is ideally correct. It was 
rumored some time back that the 
Childs syndicate had taken over the

affairs of the corporation, but a more 
authentic statement is to the effect that 
San Francisco operators are the pur­
chasers. I mention this for the reason 
that the new owners are going to try 
out a policy of operation which will 
interest every purveyor in the country 
—profit sharing with the employes. 
Boos restaurants have always been run 
on the open-shop plan, which is al­
most universal in all lines in Los 
Angeles. In this particular case an 
executive committee made up of six­
teen department heads will direct the 
policies of the concern. Questions of 
policy will be submitted to weekly 
meetings of the employes, known un­
der the plan as associates, and de­
cisions will be made by the executive 
committee after recommendations 
have been made by the associates as a 
whole. The owners reserve the right 
to veto such decisions under the plan, 
but even this veto can be overridden 
by a unanimous vote of the executive 
committee, so that full control of the 
business is vested finally in the em­
ployes. Dividends will be declared 
monthly, one-fourth of the profits be­
ing added to the salaries of the work­
ers. I shall watch with much interest 
the developments in this plan.

The New Lenawee Hotel, at Adrian, 
has a new manager, W. H. Davenport, 
formerly connected with the Commo­
dore Perry, Toledo, having succeeded 
Don A. Musselwhite. The New Lena­
wee has had many changes of policy 
and management, since its opening six 
or seven years ago, when Birney Bros, 
went from Niles to launch the institu­
tion. Joe. P. Oberlin, a former Trav­
erse City landlord, now running the 
Monterey, at Janesville, Wisconsin, 
tried it for a while, and when Joe can­
not make a success out of anything, 
there must be some secret sorrow 
somewhere. The New Lenawee is a 
beautiful piece of property, in a mag­
nificent city, and some day will come 
into its own. I am hoping that Mr. 
Davenport will prove himself the 
Moses.

It is all very well for cadaverous 
looking manufacturers of jitneys to 
offer suggestions as to dietary set-ups, 
but in the good old days when I was 
patronizing railroads and hotels in 
carrying out an effort to sell goods, I 
invariably made it a rule to look up a 
plump landlord to dispense my type 
of provender, and never went far 
wrong. If one could feel reasonably 
sure that the Detroit individual would 
stop with his schedule of fruits for 
breakfast, proteins for luncheon and 
starches for dinner, and not compel the 
rest of us to eat them, it would be all 
right, but in these days when someone 
else directs our affairs for us there is 
always that possibility of “enforced 
feeding” by law. But on top of all this 
comes Professor Fishbein who calmly 
and collectedly states that we do not 
eat meat enough, notwithstanding the 
human family are restoring cannibal­
istic tendencies and are mostly now 
bent on the task of consuming each 
other. 'Hotel men, and, in fact, all pur­
veyors of food are constantly con­
fronted with suggestions and frequent­
ly demands for this, that and some 
other form of “health” food of which 
they know very little. A suggestion 
on my part would be that after Presi­
dent Hoover’s commission gets 
through with its labors looking to the 
desalting of the ocean, which sugges­
tion I make in order to save muddling 
up the records with the roster of an­
other body of that kind, that their ef­
forts be directed in finding out just 
what the human family is placing on 
its insides, under the guise of health 
foods. It is my contention that many 
of these preparations have no food 
value whatsoever and that many indi­
viduals are slowly but surely starving 
to death from consuming “sawdust” 
mash, when they should be indulging 
copiously in mother’s brand of “sink­

ers” with expansive holes. Manufac­
tures should be compelled to label their 
food products in such a manner as to 
conform to the facts of medical science 
and actual laboratory analysis. The 
authorities keep on the lookout for any 
form of misrepresentation vouchsafed 
by manufacturers of proprietary medi­
cines and the same acid test should be 
applied to food offerings.

There is yet another slant in the en­
forcement of prohibition so far as op­
erating a hotel is concerned, and it 
ought to be a subject for very careful 
thought. A few days ago, in Iowa, .six 
rooms in a prominent hotel were pad­
locked because it was proven that 
guests were served intoxicants in 
those rooms by an employe of the 
house. Of course it was bad enough 
to have these rooms taken out of com­
mission for a year but the sad part is 
that each room has pasted on its door 
the regular ‘'Closed for violation of the 
prohibition law.” No matter what may 
be one’s sentiments, a thing like this 
does not look well on any door, let 
alone a hotel. The matter of prohibi­
tion enforcement in hotels is getting 
more complicated and it is best to 
watch one’s steps.

While one divorce judge in Los 
Angeles makes the broad assertion that 
no childless wife, in normal health, 
need expect him to grant alimony out­
side of legitimate property settlements, 
another goes so far as to give the wife 
the privilege of crashing the gates so 
far as her husband’s pay check is con­
cerned. This really ought to be a case 
for the humane society, for what 
could savor more of extreme cruelty 
than the transferring of the allegiance 
of the pay envelope or possibly the 
bank account to the jurisdiction of the 
deadliest of the species?

Frank S. Verbeck.

Canning Plant Unable To Can.
Yale, July 13—'Harvesting and can­

ning of the late pea crop did not start 
as planned, as the late crop has been 
badly menaced by plant lice, caused by 
the extreme heat and moisture the last 
two weeks.

It is said that the insects have strip­
ped many fields of peas. The crop 
would not be worth starting up the 
canning plant here.

There are 500 acres of late peas in 
the Yale area and the loss will be felt 
by factory and farmers. The early pea 
crop was an abundant one and was 
harvested ten days ago, before insects 
attacked the crops.

The insect is a tiny, delicate, green- 
colored louse and is found on many 
plants, including rose bushes. Tech­
nically, it is known as aphid and comes 
from a species of plant lice, the aphis.

It has not generally troubled Michi­
gan farmers although florists often 
find it necessary to spray their plants 
to prevent destruction.

The aphid does its work by getting 
under the leaves and other protected 
parts of the plants infested and suck­
ing the plant juices, depriving blos­
soms and seeds of the nourishment 
necessary for development.

In California where the aphides and 
other related insects trouble growers, 
it has been found that the common 
lady-bug lives on and destroys these 
pests. Last year several farms were 
developed in the West to grow lady- 
bugs for sale to farmers troubled with 
destructive insects.

The local canning plant will not op­
erate again this year, as it is devoted 
to the canning of peas exclusively. The 
few late peas that will be thrashed in

FOUR FLAGS HOTEL
In the Picturesque St. Joseph 
Valley. Seventy-eight rooms. Con­
ducted on the high standard e s ­
tablished and alw ays maintained by 
Charles Renner, landlord.

this district will be taken to Croswell 
for canning.

Ramona °n the
Shores

Park of Little
_ _ Traverse
Hotel Bay

Open under new management 
July 1st

E njoy th e  beau ty  and  freshness 
of a  Ju ly  vaca tion  in M ichigan’s 
m ost beau tifu l re so rt hotel. No 
o th e r n o rth e rn  hotel offers finer 
appo in tm ents  o r v a rie ty  of am u se­
m ents.

Choice of severa l golf courses, 
fine tenn is  courts, excellent rid ing  
horses w ith  com peten t in s truc to rs .

You can H IK E , FISH , SWIM, 
DANCE, in th is  health  giv ing  cli­
m a te  im m une from  hay fever. Our 
fam ous R am ona a r te s ian  well su p ­
plies the  b est m ineral w a te r  in the  
middle w est.

For information address 
FRANKLIN C. SEARS, Manager 

Harbor Springs, Mich.

VISIT THE BELVEDERE
Northern Michigan’s  Finest Resort 

Hotel
in Ju ly , th e  ideal sum m er m onth . 

TEE UP on ou r sp o rty  18-hole T o u rn a ­
m en t Golf Course know n a s  “M ich- 
iga’s B es t.”
JOIN THE “GALLERY” Ju ly  15th for 
th e  M ichigan A m ateu r Cham pionship 
plajred by ou ts tan d in g  m em bers of the  
S ta te  League.
Special ra te s  to  golfers in  a tten d an ce  
dq ring  th a t  week.
You can  RIDE,, HIKE, FISH, SWIM 
and  DANCE in  th is  health -g iv ing  
clim ate, o r ju s t  relax  on ou r sunny  
beaches and  shady law ns and  you wiU 
re tu rn  hom e w ith  ruddy  good health , 
new  pep an d  v ita lity .
O ur s ta ff of tra in ed  hotel em ployes a re  
w aiting  to  serve you. F o r Inform ation 
add ress MRS. FRANKLIN C. SEARS, 
Manager, Charlevoix, Mich.

CODY HOTEL
GRAND RAPIDS 

RATES—$1.50 up without bath. 
$2.50 up with bath.

CAFETERIA IN CONNECTION

Hotel ami Restaurant 
Equipment

H. Leonard & Sons
38-44 Fulton S t, W. 

GRAND RAPIDS. MICH.
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DRUGS
Michigan Board of Pharmacy.

P resid en t—Orville Hoxie, G rand  R apids.
V ice-P res.—Clare F . Allen, W yandotte.
D irecto r—Garfield M. B enedict, S an ­

dusky.
E xam ina tion  Sessions — B eginning  th e  

th ird  T uesday  of Jan u a ry , M arch, Ju n e , 
A ugust and  N ovem ber an d  la s tin g  th ree  
days. T he J a n u a ry  and  Ju n e  ex am in a­
tions a re  held a t  D etro it, th e  A ugust ex ­
am in a tio n  a t  Ironwood, and  th e  M arch 
and  N ovem ber exam inations a t  G rand  
Rapids.

Michigan State Pharmaceutical 
Association.

P resid en t—J. C. D ykem a, G rand  R apids.
F ir s t  V ice-P res iden t—F. H . T a ft, D an- 

sing.
Second V i.ce-President—D uncan W ea­

ver, Fennville.
S ec re ta ry —R. A. T urrell, Croswell.
T rea su re r—C larence  Jenn ings , L aw ­

rence.

Pharmacists in the Army Reserve.
Many pharmacists who have often 

wondered if the United States Army 
grants commissions to them will be 
interested in the following:

The Army does not give commissions 
to pharmacists in the regular army but 
does appoint them to the Officers Re­
serve Corps of the Organized Reserves.

The regular army has very little use 
for college trained pharmacists. Per­
haps that is why it is so difficult to 
secure passage of the Pharmacy Corps 
bill. The majority of the army phar­
macists are not college graduates. Their 
rank is never higher than Master Ser­
geant, which is usually attained after 
a length of service. To use the words 
of an official I interviewed: “When we 
find it necessary to employ regular li­
censed pharmacists to dispense ready 
made pills and preparations out of 
stock bottles this army won’t be worth 
a darn.” Meaning that there isn’t very 
much dispensing to be done and that 
amount can be easily handled by the 
army trained pharmacist.

Another official (colonel) of the 
Medical Corps that I interviewed stated 
that registered pharmacists were need­
ed very badly by the army. At the same 
time he supported his argument by 
narrating the folowing incident that 
occurred at a time he was stationed 
in the Phillippine Islands.

A pharmacist (army trained) receiv­
ed a prescription calling for seidlitz 
powders which had to be made. In 
preparing the powders he used Anti­
mony and Potassium Tartrate dose 
1/20 grain (tartar emetic) instead of 
Potassium and Sodium Tartrate dose 
2J4 drams (rochelle salt). Fortunately 
the patient (an officer’s daughter) was 
saved by the quick action of this par­
ticular colonel.

Another officer of this corps, present 
at this discussion, also supported this 
story and agreed that the pharmacist 
with college training was sorely needed.

No matter how little dispensing is 
done, it should be done by a licensed 
pharmacist. Surely the same pharma­
ceutical protection that is required for 
a civilian must surely be needed for a 
soldier. One life is as valuable as an­
other in any walk of life. As long 
as the regular army commissions li­
censed physicians, dentists and vete­
rinarians why not commission licensed 
pharmacists?

To return to the topic first mentioned 
in this article.

The army bulletin referring to the 
commissions offered classifies pharma­
cists under the Sanitary Corps. This

classification really refers to physicians, 
bacteriologists, public health officers, 
etc. Pharmacists really do not belong 
under this heading because of lack of 
certain specialized training.

Practically all pharmacists are ap­
pointed to the Medical Administrative 
Corps. This corps does work of a 
clerical nature most of the time. That 
is, while the army physician is involved 
with his operative ward and dispensary 
duties the medical administrative officer 
is in charge of the reports, assignment 
of wounded, enlisted personnel of the 
medical department, etc. The M.A. of­
ficers might be assigned as officer of 
the mess in a hospital; he might be 
placed in charge of the personnel in a 
hospital pharmacy laboratory or any 
executive work for which the doctor 
has little or no time.

The rank conferred on the Medical 
Administrative Officer is that of sec­
ond leautenant. Promotion occurs every 
three years. He can go no highèr than 
a captaincy. Thé sanitary corps allows 
one to reach the rank of colonel. If a 
pharmacist can possibly enter this 
corps, providing he can show some 
technical knowledge that is acceptable 
here, it is more advisable for him to do 
so.

The first step toward appointment in 
the reserve is to obtain the application 
form either by mail or by appearing in 
pesron at the Army building on White­
hall street, Manhatten. After the appli­
cation passes through the proper chan­
nels the applicant appears before an 
examining board of the Medical De­
partment to whom he shows his phar­
macy diploma and license. If accepted 
the appointment comes from the War 
Department in Washington. The ap­
pointment is not final until the officer 
signs his oath of office which is return­
ed to Washington. At the same time 
application is made for enrolment in 
the Medical correspondence course. 
This interesting course can be done 
at the officers leisure, but all of it must 
be completed to obtain a promotion.

Summer training courses of fourteen 
days duration are held at Carlisle Bar­
racks, Pennsylvania for Medical De­
partment officers. This training is at 
Government expense. The camp train­
ing is not compulsory but also neces­
sary toward promotion. The value of 
this period spent in camp is evidenced 
by the fact that since it costs the Gov­
ernment approximately one hundred 
and fifty dollars for each officer sent 
away: as only a set amount is appro­
priated for this purpose, many officers 
are denied this camping privilege every 
Summer.

It must be understood that although 
an appointment to the Medical Admin­
istrative Corps is good for five years 
the officer can resign at any time.

Many no doubt will ask this ques­
tion: “What benefits, if any, are de­
rived from such an appointment in the 
army?”

The best answer could be obtained 
from those highly trained pharmacists 
who were drafted in the last war and 
who served in the engineers, artillery, 
infantry, etc. Of course many pharma­
cists would prefer serving with combat 
troops, but the majority of them would

sooner employ their pharmaceutical 
training to better advantage.

When an emergency arises and men 
are drafted they are placed where they 
are most needed not where they care 
to go. Besides, they have not the 
prestige, convenience and privileges of 
oieffers. If one holds a commission in 
the Reserve Corps, at the time of an 
emergency, he enters the regular army 
with at least the rank he holds in the 
Reserve. A reserve officer can resign 
even at the time of an emergency, but 
then he must stand on an equal basis 
with every other man in the draft.

As long as there will be wars (and 
wars will come as long as human jeal­
ousies and ambitions exist) why not be 
acquainted with the army and the re­
lationship of the army to one’s pro­
fession. Sidney R. Marcus, Ph.G.

Chain Drug Store Prescription Meth­
ods.

Chain drug stores contrary to the 
general opinion operate prescription 
departments of a fairly high standard 
and in some ways have advantages and 
disadvanatges over the individual store. 
Theatrical trade having prescriptions 
filled at a Liggett store in one city will 
invariably go to a Liggett store if in 
some other city, etc. Why?

There are three drug scales that 
should be in every prescription depart­
ment without which very few prescrip­
tion clerks can function properly. In­
stead of thinking in terms of automo­
bile trips, etc., the investment in the 
proper equipment I should think every 
real pharmacist would do, but it is 
usually lacking. The chain store has a 
standard equipment for every store so 
that a clerk in one store who fills a 
prescription for a suppository, or a 
3 grain pill won’t require a prescrip­
tion clerk to make the same by hand 
in another store and then they will 
look exactly the same no matter wheth­
er filled in store No. 1 or store No. 
1001. Excipients used are always the 
same, conspergents, etc., and of course 
prices, etc. The chain as a rule has an 
association or club in which their pre­
scription clerks in and around a large 
city will get together once a month to 
discuss various problems, prescription 
difficulties, etc., besides this they have 
a monthly journal similar to any large 
corporation, e.g., The Bell Telephone 
Co., etc., in which they extend their 
prescription difficulties and swap ideas 
as well as having an expert at the head 
of this department who happens to be 
Mr. Kent in the Liggett chain.

One can readily see the advantage 
a chain has in keeping down stock to 
the allowed “stock limit”, by interex­
change among a number of large tran­
sient chain stores in one city. Take for 
instance “biologicals” where the turn­
over as a rule is much slower than 
other drugs, well one store carries a

complete stock in a refrigerator for all 
central city stores to draw on, of course 
this involves store transfer which is 
handled similar to department transfer 
in accounting practice. A decided dis­
advantage sometimes a chain has, is 
through firm rules. Here is one ex­
ample: That no purchases are to be 
made through outside local jobbers. 
This rule caused quite a loss on pre­
scriptions, but the auditing department 
anyhow preferred to have it that way.

The legal department for a chain of 
drug stores know the seriousness of 
error and hence there is a checking 
system in the prescription department, 
as well as no substituting permissable 
and absolutely no illegitimate dope or 
liquor business carried on even within 
the law, and only competent responsi­
ble licensed pharmacists to fill their 
prescriptions. While they send several 
boys to different pharmacy colleges at 
the firm’s expense these boys are not 
permitted to work on any of their pre­
scription counters and that is more 
than I can say for some individuals. 
Fair pricing is well regulated by their 
accounting methods. For instance, I 
saw a prescription average go from 
44 cents to 85 cents and back down to 
77 cents inside of two years’ time in 
one store alone showing elasticity. The 
only fault that I could find with the 
pricing system then was that they 
charged a millionaire the same as a 
laboring man with a large family.

One of the disadvantages the chain 
has now is in developing managers in­
stead of prescription clerks. I worked 
in a store not long since where one 
of the clerks was in the prescription 
department for twenty years and be­
lieve me he certainly had a following 
in that city. That store could not re­
place him with a dispenser like Scoville 
for it would take years for Scoville to 
gain the people of that city’s confidence 
and th^t is why Mr. Liggett says if he 
only had “personality” he could readily 
swamp the individual. A prescription 
clerk on that counter will learn more 
by sticking on it for years than he 
would, knocking around in dozens of 
stores in various cities. I know for I 
have tried out both. Of course the 
chain drug stores as a rule are mer­
chandisers or commercial pharmacists 
100 per cent., but they were founded on 
ethical principles as the old Hegeman 
store in New York City had at one 
time the largest prescription business 
in the United States, so they should 
not deplete their prescription depart­
ments of good men to manage stores 
when registered pharmacists are out 
of positions by the score.

I mention Liggett mostly as they 
are the largest chain of drug stores in 
existence, however, I have studied the 
“Owl” as well, which at present has 
slightly higher “ideals.”

J. G. Ricketts, P.D.

H O E K S T R A ’ S I C E  C R E A M
Cream of Uniform Quality 
A n Independent Company

21 7 Eugene St. Phone 30137 Grand Rapids, Mich.
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Collapse of the Michigan Drug Co.
The Michigan Drug Co.' of Detroit, 

which has been engaged in the whole­
sale drug business for about eighty 
years, will cease to exist Aug. 1, when 
what is left of the stock will pass into 
the possession of !Sam Shapero, who 
is manager of the Economical Drug 
Co., which owns and conducts 100 of 
the 1,000 retail drug stores in the city 
of Detroit. All of the employes have 
been informed that their services will 
not be required after Aug. 1. The 
company employed twelve outside 
salesmen, six city salesmen and about 
fifty people in the office and store. The 
business will cease to exist as a whole­
sale house and become simply a head­
quarters and warehouse for the 
Shapero chain.

The corporation had out $400,000 
preferred stock and $200,000 common 
stock. The holders of the preferred 
receive $5 per ($10) share and the 
holders of common receive 50 cents per 
($10) share. The house was former­
ly known as Williams, Davis & Brooks. 
All of the original owners are dead 
except Mr. James E. Davis, who has 
been an invalid for about ten years. 
The house was at one time the leading 
wholesale drug establishment of Mich­
igan, but that title was assumed by the 
Hazeltitie & Perkins Drug Co. when 
the latter’s volume exceeded that of 
either of the other Detroit houses 
some years ago, a leadership in volume, 
efficiency and good will which it will 
probably be able to retain for all time 
to come.

The collapse of the Michigan Drug 
Co. has been foreseen for several 
years. It has been known that the 
business has been a losing one for sev­
eral years, due to lack of proper 
leadership and centralization of au­
thority. The illness of Mr. Davis, has 
of course, been a serious handicap. He 
was never a popular man with the

trade, but in the days of his greatest 
activity he was a good druggist and a 
great driver. Sales have been per­
mitted to drop down to between $2,- 
500,000 and $3,000,000, about half con­
fined to the city of Detroit, whereas a 
house so well located in a large city, 
should have been able to show a vol­
ume of at least $5,000,000. Nepotism 
of the most flagrant character has had 
much to do with the collapse of the 
institution.

There are rumors that another 
wholesale house will be organized to 
step into the field and undertake to 
gather up the fragments left by the 
defunct institution, but the financial 
situation is not such as to justify im­
mediate action along those lines. The 
old Farrand, Williams & Clark house 
will probably continue to function in a 
modest way, but it will probably be un­
able to retain the good will it long en­
joyed under independent management 
because of its chain store connection 
and—what is worse—chain store meth­
ods, which are necessarily obnoxious 
to the independent merchant.

Norwegian Company Will Sell Frozen 
Whale Meat.

A Norwegian company has been or­
ganized to freeze whale meat in float­
ing refrigerating plants, according to 
a recent dispatch to the United States 
Department of 'Commerce. Two ves­
sels have been purchased which are to 
be sent to the Arctic this Summer, the 
trip being understood to be in the na­
ture of an experiment to determine 
public acceptance of frozen whale 
meat. However, it is stated by those 
behind the venture that enquiries have 
already been received from several dif­
ferent countries. Vessels have a 
capacity of 1,000 or 1,200 tons of 
frozen and chilled whale meat, which 
will be sold for human consumption 
and for fox food in Europe.

Seasonable Merchandise
Base Balls, Indoor Balls, Golf Balls

GOLF SUPPLIES—Clubs, Bags, Etc. 
TENNIS SUPPLIES—Balls, Rackets, Etc. 

INSECTICIDES. ROGERS HOUSE PA INT 
ROGERS BRUSHING LAQUER 

PICNIC SUPPLIES,
W ALL PA PE R  CLEANERS 

SODA FOUNTAIN SUPPLIES
KODAKS AND FILMS

PA IN T BRUSHES 
M OTH KILLERS — AN T  KILLERS 

BATHING SUPPLIES — FO OD JUGS
SPONGES — CHAMOIS — ETC.

Complete Sample Line Always on Display

Hazeltine &  Perkins Drug Co*
Grand Rapids Michigan Manistee

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market

A d d s
Boric (P ow d .)_10 © 20
Boric (X ta l) 10 0  20
C a r b o l ic ________ 38 0  44
C itric  ___________44 © 60
M uriatic  ---------- 3*4® 8
N itric  _________  9 © 16
O x a l ic ___ - - ____ 16 @  26
Sulphuric  _____  3*4® 8
T a r t a r i c ________ 43 © 55

A m m onia
W ater, 26 deg.— 07 0  18 
W ater . 18 deg—  06 © 16 
W ater, 14 deg—  5*4© 13
C a r b o n a te _____ 20 0  26
Chloride (O ran .) 08 0  18

B alsam s
C opaiba . . . . . . . .  1 00 @1 26
F ir  (C anada) — 9 7503 00 
F ir  (O regon) — 6601 00
P e r u   _____  2 5002 75
T o l u ___________  2 00® 2 26

B arks
C assia (o rd in a ry ) . 250  30 
C assia  (Saigon) — 40 0  60 
S assa fra s  (pw . 60c) 0  40 
Soap C u t (powd.)

36c _____________ 20© 30

B erries
C u b e b ___________  @ 75
F ish  _____________  © 25
Ju n ip e r _________  100  20
P rick ly  A s h _____  © 60

E x trac ts
Licorice __________ 60© 75
Lioorioe, p o w d ._ 60 0  70

Flow ers
A rnica  ______   760  80
Cham om ile G ed.) 3 60  45 
Cham om ile Rom. 0  90

Gums
A cacia, 1 s t _____  0
A cacia, 2nd 0
Acacia, S o r t s ___  26 0
A cacia, Pow dered  300 
Aloes (B arb  Pow ) 350  
Aloes (Cape Pow .) 260  
Aloee (Soc. Pow .) 760
A safoetida  _____  60 0

P o w ._________  0
C am phor _______  870
G u a i a c _________  0
G uaiac, pow’d __  0
Kino ___________  ©1 26
Kino, powdered__ 0 1  20
M yrrh  _________  0 1  15
M yrrh, powtdered 0 1  26 
Opium, powd. 21 00021 50 
Opfum, g ran . 21 00021 60 
Shellac, O range 40 0  60
Shellac, W hite  6 60  70
T rag acan th , pow. 1 2501 60
T rag acan th  ___  2 0002 36
T u r p e n t in e _____  © 26

Insecticides
A r s e n i c __- ___ — 7 0  20
Blue V itriol, bbL 0  07 
Blue V itriol, less 080  16 
B ordea. M ix D ry  1O*40 21 
H ellebore. W hite

p o w d e r e d _____ .1 6 0  26
In sec t P ow der— 30 0  40 
L ead  A rsena te . Po. 11 025  
L im e a n d  Su lphur

D r y ---------------- 09 0  23
P a r is  G reen  ___  2 6 0  46

Leaves
B u c h u _________  0  60
B uchu, pow dered 0  60
Sage, B u l k _____  25 0  30
Sage, Vi loose — 0  40
Sage, pow dered_ 0  36
Senna, A l e x .___  60 0  76
Senna, T inn. pow. 300  36 
U va U r a l _______  200  26

Oils

A lmonds, B itte r.
t r u e _________

Alm onds. B itte r.
a r t i f i c i a l_____

Alaionria. Sweet.
t r u e _________

Almonds, Sw eet.
im ita tion  ___

Am ber, c rude  _
Am ber, rectified
A nise _________
B e r g a m o n t___
C ajepu t _______
C a s s i a _________
C a s to r _________
C edar L e a f ____
C ltro n e l la _____
C lo v e s_____ ___
C ocoanut _____
Cod L i v e r ___ _
C r o to n ________

7 5 00  7 75

8 0003  26

1 6001 80

1 0001 25 
7601 00 

1 5001 75
1 5001 75 
6 0006  16
2 0002 26 
3 0003 26
1 6501 80
2 0002 25 
1 0001  20 
8 6001 76 
82*40 86 
1 4008  00 
8 0008  86

C otton  S e e d ____  1 8501 60
C u b e b s ________  6 0 0 0  5 26
H & geron________  4 0 0 0  4 26
E u c a ly p tu s ____  1 0001 25
Hem lock, pu re__ 2 00422 26
J u n ip e r  B e r r ie s . 4 000 4 25
Ju n ip e r  Wood .  1 5001 76
L ard , e x tra  ___  1 5601 65
L ard . No. 1 ____ 1 2601 40
L avender F low_ 6 0006 26
L avender G a rin . 1 2601 60
L e m o n _____  2 6002 76
Linseed, boiled, bbl. © 80 
L inseed, raw , bbl. 0  77 
L inseed ,-b id ., less  8701 00 
Linseed, raw , less 84© 97 
M ustard . artiflL  os. 0  86
N e a t s f o o t___ _ 1 2601 36
Olive, p u r e ___ t  0005 00
Olive, M alaga,

y e llo w ------------  1  ( 0 0 8  00
Olive, M alaga,

g r e e n ------------- 3 8608 26
O range, Sw eet 6 0006 26 
O riganum , p u re .  0 2  60 
O riganum , cam ’l 1 0001 20
P e n n y r o y a l----- 1 26 ® | 60
P e p p e r m in t___  4 60 0  4 76
Rose, p u r e ___  13 60014 00
R osem ary  Flow s 1 5001 76 
Sandelwood. E.

L —-------------i*  60012 76
S assafras , tru e  2 0002 26
S assafras , a r t l ’l 7601 00
S p e a rm in t_____  6 0005 26
S p e r m --------------  1 2501 50
T a n y ---------------- $ 0006 26
T a r  U S P _____  660  76
T urpen tine, bbl. __ © 64 
T urpen tine , less 71© 84 
W in tergreen .

l e a f ---------------- 6 0006 26
W intergreen , sw eet

b i r c h ------------- 8 0003 26
W intergreen , a r t  7601 00
W orm  S e e d ___  6 0006 26
W orm wood __ 10 00010 26

Potassium
B ic a r b o n a te ____ 35
B ichrom ate  ____  i s
B rom ide ________  6L
B ro m id e ________ I  54
C hlorate, g ra n 'd l  21
C hlorate, powd. 160  23

or X t a l -----------  170  24
p y a j f W e -----------  220 90
Io d id e -------------- 4 34@4 55
P e rm an g an a te  __ 22*40 3fi 
P ru esia te , yellow 35 0  46 
P ru ss la te . red  _  70 0  76 

S u lphate  -----------  350 40

Roots
A lk a .n e t________
Blood, pow dered .
C a l a m u a ___ ___
Elecam pane. pw<L 
G entian , powd. 
G inger, A frican,

p o w d e re d _____
G inger, Jam a ic a -  
G inger, Jam aica ,

powdered ____
Goldenseal, pow. 3
Ipecac, p o w d ._4
L i c o r ic e _______ _
Licorice, powd._
O rris, pow dered! 
Poke, Pow dered  
R hubarb , powd. __ 
Roslnwood, powd.' 
Sarsaparilla , Hond.

ground ________
Sarsaparilla . Mexic.
Squills _________
Squills, powdered
Tum eric, powd._
V alerian , p o w d ._

30 0  40 
400  45 
26 0  65 
20© 30 
20© 30

20© 25 
4 0 0  60

4 60  60 
00 0  3 60 
0004 60 
35 0  40 
15 0  25 
350  40 
8 6 0  40 

01  00 
0  60

01  10 
0  60

i l
40 
80 
25 

0  60

Seeds
A n is e ----------- —  to©  30
A nise, powered 0  36
Bird. I s  -----------  130  17
C an ary  --------------  10© 15
C araw ay, Po. 80 26 0  80
C a r d a m o n _____ 2 2602 60
Coriander pow. .30 150  26
M il ---------------- i 5@ 20
P e n n e l l --------------  20© 30
FTax --------  6*40 15
F lax , g round  __ 6*4© 16
Poenugreek , pwd. 160  26
H em p --------------  g® 15
Lobelia!, p o w d .___ ©1 100
M ustard , yellow 100 20
M uaard. black__  2 0 0  25
P o p p y ---------------  160  25
Q u in c e ------------- 2 8502  60
Sabadllla  _______  46 0  60
Sunflower ______  12© 18
W orm , A m erican  25 0  30 
W orm , L av an t .  6 5007 00

Tinctures
A c o n ite _________  © I so
Aloes ___________  © I 56
A safoetida  _____  0 2  28
A rnica _________  0 1  60
B e lla d o n n a ______  0 1  44
B e n z o in _________  0 2  28

the day of Issue.
Benzoin Comp'd- 0 2  40
B u c h u _________  0 2  16
Cantharidee ___  02  62
C a p sicu m ______  02  28
Catechu _______  ©x 44
C inchon a_______  ©2 16
Odchicum   —_ ©1 so.
C u b e b e ________  ®2 76
D ig i ta l i s _______  02  04
G en tia n ________  @1 36
G u a ia c _________  ®2 28
Guaiac. Ammon— 03  04
Iodine ___ _____  ® i 26
Iodine, Colorless. 0 1  60
Iron. C lo . ---------- ®1 66
K in o -----------------  @1 44
Myrrh --------------  @2 63
Nux V o m ic a ___  © l go
Opium -----------  0 5  40
Opium. C a m p ,_ @1 44
Opium. Deodorz’d 0 5  40
R h u b a rb _______  ®x 02

Paints
L«ad. red dry — 1314013«  
i iea2* wWte dry 18*4 013*4 

w hite oil 13*401*2  
Ochre, yellow bbL 0  * 2
Ochr§ yellow less 30  6 
g ed  V enet’n Am. 3*40 7 
Red V enet’n  Eng. 40  g
W hiting. bbL __  ® 414
W hiting ---------- 6*40io
Rogera Prep. — 2 4602  66

Msceillaneoua
A ^ u n a l i d --------  570  «

Alum. PowdTand °*® U
BÌS2SS.13 3 : °9® 16
Boraj? x"55”òr"~ a i 2 ® a «» 

p o w d ered __  ofiia 1*
c X Ì £ i ldea' * *  * 60

f t  Bud* —  i f  JO
|S ii,S S ‘^ T  ¿‘I  a
Cocoa B u t t e r ___ 450 on ,
Corks, list, lesa 30710 to

0? P » sr a s -------------3*4© 1(w
Copperas, Powd. 4®  in 
Corrosive Subim 2 0002 30

T£rtar -  36 0  46 cu tt le  bone . . .  40«
D ex tr in e_____ — c t c S
Dover's Powder 4 0004 60 
|huery. Ali Nos. 100 16 
Qniery, Powdered ©  i t  
Epsom Salts, bbls. 0 0 3 «  
Epsom Salta, less 3*4© m

Glassware, less 66%6°®  70 
Glassware, full case 60% 
Pi*U£ ir Salts, bbl. © 02*4 
Gta.ubw Salts less 04© io
Oin« 5 r o w n -----  20©  goGlue. Brown Grd 160  oo

g
a y  -— «

- k I * s
Mace powdered— f t

p*™ Z™ Uek.V!£ ; 46
p  »  76© «Pitch. Burgundy, i o o  go
Q u a s s ia -----  VVZ i t
Quinine, 6 ox. cans a  60
Rochelle S a l t s _28© 35
Saccharins —  2 6002 71»
Salt Peter n g *  I!
Seldlltz Mixture 300 40
Soap, g r e e n ___ 15©
Soap, mott cast -  0  35
Soap, white

SmS T  w h ite 'ca stfie  ® U  °°
, i ‘ S

Soda Bicarbonate 8*449 10
Soda, sa l . . . _ T  08*40 08 
Sp rite Camphor ®x 20
Sulphur, r o l l ___ 4©  n
Sulphur, Subì. — 4*40 10
Tamarinds _____  200 26
Tartar Em etic ._  700  75
vtn?nn tm?’ Ven- 60 0  76 Vanjjia Ex. pure 1 6002 00 
Venllla Ex. pure 2 2602 60 
Zinc S u lp h a te_ 06 0  lx

w!w!L*C,lMP Co- Brand.J fo h p te r e t tc s ----------- 33 50
C in cos ———-------- „ ; _ 33 50
W ebster Cadillao, __ 76 00 
Golden W edding

Panatellas -----------  75 qo
C om m odore____________ 95 99
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of "filing 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and merchants will have their orders filled at mar­
ket prices at date of purchase. For price changes compare with previous issues

ADVANCED DECLINED
Smoked Hams Cheese

Cream -Nut Margarine. 
Canned Cherries

AMMONIA
Parsons. 64 o s . _____ 2 95
Parsons. 32 os. ______ 3 35
Parsons, 18 o s . _____ 4 20
Parsons, 10 o s . _____ 2 70
Parsons. 6 o s . _____ 1 80

MICA AXLE GREASE
48. 1 l b . _______________4 56
24. 3 l b . _______________ 6 25
10 lb. palls, pe r doz. 9 40
15 lb. palls, p e r dos. 12 60
25 lb. pails, p e r dos. 19 15
36 lb. pails, p e r dos. 19 15

ROLLED OATS 
Purity Brand

« s ì Tn stakt"! 1 l

PREMIUM
®as8 i

In s ta n t F lake. sm „ 24s 1 80 
In s ta n t F lake, sm ., 48s 3 60 
In s ta n t F lake, lge., 18s 8 40 
R egu lar F lake , am ., 24s 1 80 
R egular F lake, sm ., 48s 3 60 
R egular F lake , lg., 18s 3 40
China, large, 1 2 s ----- 315
C hest-o-S ilver. lg., 12s 3 25

P ost B rands.
G rape-N u ts, 2 4 s -------- 3 80
G rape-N u ts, 1 0 0 s ----- 2 75
In s ta n t P osium , No. 8 6 40 
In s ta n t P ostum , No. 10 4 50 
P ostum  C ereal, No. 0 2 25 
P o s t T oasties. 36s — 2 85 
P o s t T oasties, 24s — 2 85 
P o s t’s  B ran , 2 4 s ----- 2 70

APPLE BUTTER  
Q uaker. 24-21 os., dos. 2 10 
Q uaker, 12-38 oz., doz. 2 00

BAKING POWDERS 
A rctic, 7 oz. tu m b le r 1 36
Royal, 2 oz., d o z . -----  93
Royal, 4 oz., d o s . ------ 1 80
Royal, 6 oz., dos. 2 45
Royal, 12 oz., d o s . ------4 80
Royal. 2% lbs., doz.— 13 75
Royal, 5 lbs., dos.----  24 60
KC. 10c size, 8 oz. — 3 70 
KC. 15c size. 12 oz. _  5 50 
KC. 20c size, fu ll l b . . .  7 20 
KC. 25c size. 26 os. _  9 20 
KC. 50c size. 50 os. — 8 80
KC. 6 lb. s i z e _______ 6 85
KC. 10 lb. s i z e -------- 6 75

BLEACHER CLEANSER  
Clorox. 16 os.. 84s _  8 86 
Lizzie. 16 os., 1 2 s ----- 2 16

BLUING
Am. Ball.36-1 ox ..cart. 1 00 
Boy Blue. 36a, p e r cs. 2 70

BEANS and PEAS
100 lb. bag 

Brown Sw edish B eans 9 00 
D ry  L im a  B eans  100 lb. 8 75
t'in io  B eans ——-----  9 86
Red Kdney B eans — 9 76 
W h ite  H ’d  P . B eans 5 00 
B la c k  Bye Bea ns _
Split P eas. Yellow __ 5.60
Split P eas. G ram a___ 6.50
Scotch P e a s -------------- 4 50

BURNERS
Queen Ann, No. 1 and

2, dos. ____ __ ____ 1 36
A m te  F lam e, No. 1 

and 2. d o s . _____ — 8 Si

BOTTLE CAPS 
DPI. Lacquor, 1 grow  

pkg., per g ross ___  16
BREAKFAST FOODS

Kellogo's B rands.
Corn F lakes, No. 136 3 85 
Corn F lakes. No. 124 2 85
Pep. No. 834 ________ 2 70
Pep. No. 202 ________ 2 00
K rum bles. No. 424 ---- 2 70
..B ra n  F lakes, No. 624 2 45 
Rntn Flakes. No. 602 1 60 
Rice K rispies, 6 oz. — 2 25 
Hiiv  K rlaptes. 1 os. _ 1 10

Kaffe H ag. 12 1-lb.
cans  _____________  6 15

All Bran. 16 oz. -------- 2 25
All Bran. 10 o z . _____ 2 70
All Bran. 84 o z . ___ 2 00

BROOMS
lewell. dnt. ___ __. . .  5 25
S tan d a rd  P a rlo r, 23 lb. 7 50 
F ancy  P arlo r, 23 lb .— 8 75 
Ex. F an cy  P a rlo r  25 lb. 9 00 
Ex. Fey. P a rlo r  26 lb. 9 50
T o y ____________ __ __ 1 75
W hisk, No. 3 _______ 2 26

BRUSHES
Scrub

Solid Back. 8 i n . -----
Solid B ack. 1 i n . -----
Pointed E n d # -----------

1 60 
1 76 
1 26

Shaker 
No. 60 
Peerless

Steve
2 00 
2 60

Shoe
No. 4 - 0 ------------
No. 2 - 0 ----------

2 26 
3 00

b u t t e r  c o l o r
D a n d e lio n ----------------- * 86

CANDLES
E lec tric  L igh t, 40 lbs. 13.1
P lum ber, 40 l b e . -------
P araffine , 6s   ----------- if}?
Paraffine, 1 2 s ----------J*’*
W ic k in g -------------------
Tudor, 6s. per box __ 4«

CANNED FRUITS 
H art Brand

A P P l M  E 75No. 1 0 _______________ 5 76

B la c k b e rr ie s
No. 2 -----------------------
P ride of M ic h ig a n -----

3
3

35
25

Cherries
Mich, red, No. 10 — -
Red, No. 1 0 ----------------U
Red. No. 2 -------------   i
P rid e  of Mich. No. 2 _  3
M arcellus R e d ----------J
S p ed a i P i e ----------------8
W hole W h i t e -------------2

Gooseberries 
No. 10 _______________ 8

Pears
19 oz. g l a s s ------ -— - - - -
P ride  of Mich. No. 2% 3

Plums
G rand Duke. No. 2%— 3 
Yellow E ggs No. 2 Vi— 3

Black Raspberries
No. 2 ________________ 3
P rid e  of M ich. No. 2 „  3 
P ride  of Mich. No. 1__ 2

Red Raspberries
No. 2 _________________ 6
No. 1 _________________ 8
M arcellus, No. 2 ----------3
P rid e  of M id i. No. 2— 4

Strawberries
No. 2 ________________ 4
No. 1 ________________ 3
M arcellus. No. 2 -------- 3
P rid e  of Mich. No. 2— 3

25
15
56
10
60
25

00

60

25
25

65
25
35

60
15
60
00

25
00
25
76

CANNED FISH 
Clam Ch’der, 10Vi oz. 1 36 
Clam Chowder. No. 2 . 2 75 
Clams, S team ed. No. 1 3 00 
Clams, M inced, No. Vi 2 25 
F in n an  H addie, 10 os. 3 30 
Clam Bouillon, 7 oz._ 2 50 
Chicken H addie, No. 1 2 75
F ish F lakes, s m a l l_1 35
Cod F ish  Cake. 10 oz. 1 SR
Cove O ysters. 6 o z . __1 60
Lobster, No. V4, S ta r  2 su
Shrim p, 1, w e t _____ 2 15
S ard 's. V4 Oil, K e y  6 10
S ard  s. V4 OIL K ey _  5 00 
Sardines. >4 Oil. k ’less  4 75 
Salmon, Red A la sk a ..  3 76 
Salmon. Med. A laska  2 85 
Salm on. P ink . A laska  1 35
Sardines, 1m. VI, ea. 10©22 
Sardines. 1m., Vs, ea. 25
Sardines. C a l ._1 35@2 26
T una . Vi C urtis , doz. 2 65 
T una . Vis, C urtis , doz. 1 80
T una, Vi B lue F i n _2 00
T una, Is, C urtis, doz. 4 75

CANNED MEAT 
Bacon, M ed. B eech n u t 2 70 
Bacon. Lge. B eechnu t 4 60
Beef, No. 1, C o rn e d _2 50
Beef No. 1, R o a s t_S 00
Beef, 2Vi oz.. Qua., sli. 1 35 
Beef, 4 oz. Q ua. sli. 2 25 
Beef, 5 oz.. Am. Sliced 3 00 
Beef, No. 1, B ’nu t, sli. 4 50 
B eefsteak  & Onions, s  3 70
Chill Con Gar.. I s __ 1 36
Deviled H am , V is ___ 1 50
Deviled H am , V i s ___ 8 85
H am burg  S teak  ft

Onions, No. 1 ______ 8 16
P o tted  Beef, 4 o z .___ l  10
P o tted  M eat, Vi L ibby  52 
P o tted  M eat, Vi L ibby 90 
P o tted  M eat, Vi Q ua. 85 
P o tted  H am . Gen. Vi 1 45 
V ienna Saus. No. Vi 1 35 
Vienna Sausage, Q ua. 90 
Veal Loaf. M e d iu m _2 25

Baked Beans
Cam pbells  _________  80
Q uaker. 16 o z . _______ 76
Frem ont. No. 2 _____ 1 25
Snider. No. 1 _________ 1 10
Snider. No. 2 ________ 1 25
V an Camp, sm all - __ 90
V an Cam p. m e d .___ 1 45

CANNED VEGETABLES 
Hart Brand

Baked Beans
M edium . P la in  o r  Sau. 76 
No. 10. S a u c e _______ 5 60

Lima Beans
L ittle  Dot. No. 2 —  3 10 
L ittle  Q uaker. No. 10-13 25
L ittle  Q uaker, No. 1 _1 80
B aby. No. 2 __________ 2 75
B aby. No. 1 __________ 1 80
P ride  of Mich. No. 1_1 55
M arcellus, No. 1 0 ____ 8 75

Red Kidney Beans
No. 1 0 _______________ 6 60
No. 5 ________________ 3 70
No. 2 ________________ 1 80
No. 1 _______________  90

String Beans
L ittle  Dot. No. 2 ____ 3 20
L ittle  Dot, No. 1 ____ 2 40
L ittle  Q uaker. No. 1— 1 90
L ittle  Q uaker. No. 2 _2 90
Choice W hole. No. 10-12 75
Choice W hole. No. 2_2 50
Choice W hole. No. 1_1 70
C ut. No. 1 0 ________ 10 25
CuL No. 2 ____________ 2 10
C u t  No. 1 ___________ 1 60
P rid e  of Mich. No. 2 . .  1 75
M arcellus. No. 2 ____ 1 50
M arcellus. No. 1 0 ____ 8 25

W ax Beans
L itle t Dot, No. 2 ____ 2 75
L ittle  Dot. No. 1 ____ 1 90
L ittle  Q uaker. No. 2 „  2 65 
L ittle  Q uaker. No. 1 1 80 
Choice W hole. No. 10_l2 50
Choice W hole, No. 2_2 50
Choice W hol. No. 1_ 1 76

C ut. No. 1 0 -------------- 10 25
CuL No. 2 ___________ 2 15
CuL No. 1 ____________1 45
P rid e  of M ic h ig a n _1 75
M arcellus CuL No. 10- 8 25

Beets
Small, No. 2Vi ______ 3 00
E tx ra  Sm all, No. 2 3 00
F ancy  Sm all No. 2 _2 45
P ride  o f M ic h ig a n _2 20
M arcellus CuL No. 10. 6 60 
M arcel. W hole, No. 2V4 1 86

Carrots
Diced. No. 2 ______ 1 30
Diced. No. 10 ________ 7 00

Corn
Golden B an., No. 3_3 60
Golden B an.. No. 2—1 90 
Golden B an., No. 10-10 76
L ittle  D o t  No. 2 ____ 1 70
L ittle  Q uaker. No. 2 1 70
L ittle  Q uaker. No. 1-1 35
C ountry, Gen.. No. 1_1 35
C ountry  Gen., No. 2_1 70
P ride of Mich., No. 5- 5 2o 
Pride of Mich., No. 2- 1 70 
P ride  of M ich.. No. 1_ 1 25
M arcellus, No. 5 ____ 4 30
M arcellus. No. 2 ____ 1 40
M arcellus, No. 1 ____ 1 15
F an cy  Crosby. No. 2_1 70
F'ancy Crosby, No. 1_1 4s

Peas
L ittle  DoL No. 1 ____ 1 70
L ittle  Dot. No. 2 _____2 50
L ittle  Q uaker, No. 10 12 ou
L ittle  Q uaker, No .2_2 35
L ittle  Q uaker. No. 1_1 60
Sifted E . Ju n e . No. 10-10 00
S ifted  E . Ju n e , No. 5_ 5 75
Sifted E . June, No. 2— 1 85
Sifted  E . June, No. 1_ 1 40
Belle of H a rt. No. 2__ 1 85
P ride  of M ich.. No. 10 8 75
P ride of M ich.. No. 2_ 1 65
M arcel., E . June, No. 2 1 40
M arcel., E . June, No. 5 4 50
M arcel., E. Ju ., No. 10 7 50
T em plar E. J ..  No. 2 1 32>Vi
T em plar E . Ju ., No. 10 7 ou

Pum pkin
No. 10 -  __________ 5 50
No. 2V4 _____________ 1 75
No. 2 ________ 1 40
M arcellus, No. 1 0 ___ 4 50
M arc ell us, No. 2 V i__ 1 40
M arcellus No. 2 __ 1 16

S au e rk rau t
No. 10 _ 6 00
No. 2Vi _____________ 1 60
No. 2 __________  __ 1 25

Spinach
No. 2Vi _____________ 2 60
No. -  ____  ___ 1 90

Squash
Boston. No. 3 _____ _ 1 80

Succotash
Golden B antum . No. 2 2 60
L ittle  Dot. No. 2 ----- 2 35
L ittle  Q uaker -  ____ 2 25
P rid e  of M ic h ig a n _ 2 10

Tomatoes
No. 1 0 _______________ 5 80
No. 2 <4 _____________ 2 2 6
No - _____________ 1 65
P ride of M ich., No. 2 Vi 2 10
P rid e  of M ich., No. 2-,.1 40

CATSUP. -
B eech-N ut, s m a l l___ 1 50
B eech-N ut, l a r g e ___ 2 30
Lily of Valley, 14 oz._ 2 25
Lily of Valley, Vi p in t 1 66
Sniders. 8 oz. _______ 1 65
Sniders. 16 oz. _____ 2 36
Q uaker, 10 oz. _____ 1 35
Q uaker. 14 oz. _____ 1 80
Q uaker, Gallon G lass 12 00
Q uaker, Gallon T i n _ 7 25

C H IU  SAUCE
Snider. 16 oz. ________ 3 16
Snider, 8 oz. _________ 2 20
Lilly Valley. 8 o z . _2 25
Lilly Valley, 14 oz. __ 3 25

OYSTER COCKTAIL
Sniders, 16 oz. ______ 3 15
Sniders, 8 oz. ______ 2 20

CHEESE
R o q u e f o r t______________ 60
W isconsin D a i s y _______ 17
W isconsin F la t  ________ 17
N ew  Y ork J u n e _______ 27
S ap  S a g o ______________ 40
B rick  __________________ 18
M ichigan F la ts  ________ 17
M ichiga D aisies  _______ 17
W isconsin L o n g h o r n _17
Im ported  L e y d e n __ ____27
1 lb. L im b e r g e r______ 26
Im ported  S w i s s ______ 58
K ra ft P im en to  L o a f _24
K ra f t  A m erican  L o a f_22
K ra f t  B rick  L o a f _____ 22
K ra ft Swiss L o a f _____ 30
K ra ft Old E ng. L oaf_44
K raft, P im ento , Vi lb. 1 85 
K ra ft, A m erican, % lb. 1 85 
K rgft. B rick, % lb. __ 1 85 
K ra ft Lim burger.V i lb. 1 85

CHEWING GUM
A dam s B lack  J a c k ___ 65
Adam s B loodberry ____ 65
A dam s D e n t y n e _-_- 65
A dam s Calif. F ru i t  — 65
A dam s Sen S e n _- ____65
B eem an’s  P e p s i n -------- 65
B eechnut W inter-green-
B eechnut P epperm in t_
B eechnut S p e a r m in t_
D oublem int ____________ 65
P epperm in t, W r ig le y s_65
Spearm in t, W rig leys — 65
Ju icy  F ru i t  _________ 65
K rig ley’s  P - K   —  65
Zeno _________ ____ -  65
T e a b e r r y ___ ___________ 65

COCOA

D roste’s  D utch, 1 lb___ 8 50
D roste’s D utch , Vi lb. 4 50 
D roste ’s  D utch, Vi lb. 2 35 
D roste ’s  D utch , 5 ib. 60
Chocolate A p p le s _____ 4 50
P astelles , No. 1 ____ 12 So
Paste lles , Vi l b . ______ 6 60
P a in s  De C a f e ________ 3 00
D roste’s  B ars, 1 doz. 2 00
D elft P aste lles  _____  2 15
1 lb. Rose Tin Bon

Bons ______________ 18 00
7 oz. Rose Tin Bon

B ons _______________ 9 00
13 oz. C rem e De C ara-

que __________ - ____13 20
12 oz. R o s a c e s _______ 10 80
Vi lb. R o s a c e s _________ 7 80
Vi lb. P a s t e l l e s _______ 3 40
Langxes De C h a t s _4 80

CHOCOLATE
B aker, C aracas, V is ___ 37
B aker, C aracas, V is___ 35

¿LO TH E S LINE
Hem p, 50 f t . __  2 00® 2 25
T w isted  Cotton,

50 f t . ________ 1 8002  26
B raided, 50 f t . ________ 2 25
Sash C o r d ___ _ 2 50 0 1  75

COFFEE ROASTED 
Blodgett-Beckley Co. 

Old M a s t e r __________  40

Loo ft  Cady 
1 lb. Paokage

B reak fas t C u p ______ 20
L ib erty  _____________ 17
Q uaker V a c u u m ______ 33
N e d r o w _____________ 29
M orton H o u s e _____ 87
R e n o __________________ 27
I m p e r ia l_____________ 39
M a je s t i c ______________36Vi
B oston B reak f’t  B lend 25

McLaughlin’s  Kept-Fresh

Coffee Extracts
M. Y., per 1 0 0 _____  12
F ra n k ’s  50 p k g s ._4 25
H um m el’s  50 1 lb. 10Vt

CONDENSED MILK
Leader, 4 doz. _____  7 Oo
Eagle, 4 d o z . _______ 9 00

MILK COMPOUND
H ebe, Tall, 4 d o z . __
H ebe. Baby, 8 doz. 
Carolene. Tall, 4 doz. 
Carolene, B aby _____

EVAPORATED MILK

Page T a l l ____________ 3 65
Page, B a b y __________ 3 65
Q uaker, Tali. 10% oz. 3 30 
Q uaker, Baby, 2 doz.' 3 30 
Q uaker, Gallon, Vi doz. 3 30 
C arnation . Tall. 4 doz. 3 65 
C arnation , Baby, 8 dz. 3 65 
O atm an’s Dundee, T a ll 3 65 
O atm an’s D’dee. B aby  3 65
E v ery  D ay. T a l l ___ 3 60
E very  Day, B a b y ___ 3 60

P e t. T all ________ —  3 65
P et, Baby, 4 dozen___ 1 83
B orden’s  T all _______ 3 65
B orden’s  B aby ______ 3 65

CIGARS
A iredale ____________ 35 on
H em eter C ham pion „ 3 8  56

'C an ad ian  C l u b _____ 35 v-
R obert E m m e t t___  75 00
Tonj Moor« Monarch 76 00
W ebster C a d i lla c ___  75 0u
W eb ste r A sto r F o i l . .  75 00 
W ebster K nickbocker 95 00 
W ebster A lbany Foil 95 00
B ering  A p o llo s_____ 95 oo
B ering P a l m i t a s _H 5 QO
B ering  D iplom atica 115 00
B ering  D e lio s e s___  120 00
B ering  F a v o r i t a ___ 135 OC
B ering  A lbas _____  15,,

CONFECTIONERY 
_  _ S tick  Candy Paua
P u re  S u g ar Sticks-600c 4 00 
Big S tick, 20 lb. C&36 17 
H orehound S tick . 5 lb. 18

—. _ Mixed C andy 
K in d erg a rten  „  17
L e a d e r ___    ._
FYench C r e a m s ', .  i i
P a ris  C r e a m s __  Jr
J u p i t e r ________  ¡2
F ancy  M ixture ~ J"

Fancy Chocolate 

Mititer™eets’M ilk C hocolate A A  1 65
Nibble S t i c k s ______ \  r q

Chocolate N u t Rolls _ 1 70
Blue R ib b o n ______ __ j  gg

Gum Drops P ails
C ham pion G u m s ____  15
Challenge G u m s _ 12
Je lly  S t r i n g s _____ jg
A A p h ? zernae* Pa ils  
A.’ a : P i t ,p  ^ 2 e n £ e s  ~  15 A a  Lozenges 15iv  A* Choc. Lozangao ic  
M otto H ears  t_ 10
M alted Milk L o z e n g e '“  21 

Hard Goods P a ils
Lem on D r o p s _______  17
?■ . Hor ehound drops 16 A nise S quares _ ic
P e an u t Squares ------  ic

Cough Drops Bxs 
P u tn a m ’s _ ,
Sm ith  B ros ~ ~  J 
L uden’s --------" 7 ”  1 ¡°0

Specialtiespineapp le  F u d g e  i a
I ta lian  Bon Bona 17

C ream  M in ts!!  23 
Silver K ing  M .M allows 7 is  
H andy  P ackages, 12-10c 75

cn BOOKSin S  S ° ? n o m ic  r o u t e  2 it
son Econom ic g rad e  4 60 

looo S ? ° nom !c » » d e  20 00 
10° iL Ecoil<> ^ c t r a d e  37 50 

W*16!® 1.000 books a re  
ordered  a t  a  tim e, spec ia l­
ly p rin ted  fro n t cover is 
fu rn ished  w ith o u t charge.

CREAM OF TARTAR  
6 lb. b o x e s _______ ___  ^

1’ . *• Fey., 14 oz. pkg.

E vaporated . Choice 
Evaporated . F an cy  
E vapora ted , S labs

17
22

Citron
10 lb. box ___________  3g

C u rran ts
Packages. 14 oz. .  17
Greek. Bulk. l b . ___ I I  i 6Vi

D ates
D rom edary, 3 6 s _____ 6 75

Peaches
E vap. C h o ic e ____  14
F a n c y _______________   j j

Peel
Lemon, A m e r ic a n ______ 2»
Orange, A m e r ic a n ____ 2»

Raisins
Seeded, b u l k _______ 08V4
T hom pson 's s ’d less b lk  08 
T hom pson’s  seedless.

15 o z . _____ _  10V4
Seeded. 15 o z . ________ 109»

-----1, 25 lb. boxes_©1
70@80, 25 lb. boxes— @1
60@70, 25 lb. boxes_@1
50® 60, 25 lb. boxes_@1
40@50, 25 lb. boxes—©
30®40. 25 lb. boxes_©
20@30. 25 lb. boxes_@
18©24, 25 lb. boxes_@

Hominy
Pearl. 100 lb. sacks — 3 60
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Macaroni 
M ueller's B rands 

9 oz. package, per doz. 1 30 
9 oz. package, p e r case  2 20

Bulk Goods
Elbow. 20 lb_______5%@7%
Egg Noodle, 10 lbs. .._ 14

Pearl Barley
0000 ______  ________ 7 00
Barley G rits  _______ .5  00
C h e s te r____________ 3 75

Sage
E ast Ind ia  __________ .. 10

Tapioca
Pearl. 100 lb. sacks _.  09
M inute, 8 oz., 3 doz. 4 05
D rom edary I n s t a n t_ 3 50

Jiffy Punch
3 doz. C a r to n ______ 2 25

A ssorted  flavors.

Pecans, 3, s ta r  ______ 25
Pecans, Jum bo ______ 40
Pecans, M a m m o th _50
W alnuts. Cal. ____  27@29
H ic k o ry _____________  07

8alted Peanuts 
Fancy, Mo. 1 _________ 14

Shelled
Alm onds S a l t e d ________ 95
P ean u ts , Spanish

125 lb. bags _________ 12
F ilb erts  _______________ 32
P ecans S a l t e d __________87
W aln u t B u r d o _______
W alnu t. M a n c h u r ia n _65

MIN£E MEAT
None Such. 4 d o z .__ 6 47
Q uaker, 3 doz. c a s e _3 50
Libby. K egs, w et, lb. 22

Dill Pickles Bulk
5 Gal., 200 _________  3 65

16 Gal., 660 _________ 11 26
45 Gal., 1300 _______  30 00

P IP E S
Cob, 3 doz. in  bx. 1 00@1 20

PLAYING CARDS 
B attle  Axe, p e r doz. 2 65 
Torpedo, pe r d o z .___ 2 60

POTASH
B ab b itt’s. 2 doz. ___ 2 75

FRESH MEATS 
Beef

T op S tee rs  & H e i f .___ 14
Good S t’rs  & H ’f. ____ 13
Med. S tee rs  & H e i f ._12
Com. S teers  & H e i f ._11

H E R R I N G  
Holland H erring

Mixed. Kegs ________
Mixed, ha lf b b l s .___
Mixed, b b l s _______ _
M ilkers. K e g s ______
M ilkers, half b b l s ._
M ilkers, bbls. . ___

Lake Herring 
% Bbl., 100 lbs. ___

Mackeral
T ubs, 60 Count, fy. fa t 6 in 
Pails. 10 lb. F ancy  fa t 1 60

W hite Fish
Med. Fancy. 100 lb. 13 on
M ilkers, bbls. _____  18 50
K K  K  K  N o rw a y _19 50
8 lb palls _________  1 40
Cut L unch  _________  1 50
Boned, 10 lb. b o x e s_16

FLOUR
V. C. Milling Co. Brands
Lily W hite ___________
H arvest Q u e e n _______
Yes M a’am  G raham ,

60s ________________ 2 20

Lee A Cady Brands
A m erican E a g l e ___
Hom e B a k e r _______

FRUIT CANS
Mason

F. O. B. G rand R apids
H alf p i n t _____________ 7 15
One p in t ___________  7 40
One q u a r t _______________ 8 65
H alf gallon _______  11 65

Ideal Glass Top
H alf p in t ____________ 9 00
One p in t ____________ 9 50
One q u a rt _________ 11 16
Half gallon _________ 15 40

GELATINE
Jell-O , 3 doz. ________ 2 85
M lnutb, 3 doz. ______ 4 05
Plym outh , W h i t e ___ 1 55
Q uaker. 3 doz. ______ 2 25

JELLY AND PRESERVES 
Pure, 30 lh. p a i l s ___ 3 30
Im ita tili, 30 lb. pails 1 60 
Pure, 6 oz.. A sst., doz. 90 
P ure  P res., 16 oz.. dz. 2 40

JELLY GLASSES 
8 oz.. p e r d o z . _______  36

OLEOMARGARINE 
Van W estenbrugqe Brands 

Carload Distributor

C ream -N ut, No. 1 _12)%
Pecola, No. 1 _______ 10%

BEST FOODS, INC.

Laug Bros., Distributors

N ucoa, 1 l b . _________
H oliday, 1 lb. _______

Wilson & Co.’s  Brands 
Oleo

C ertifie d _____ _______ _ 20
N ut __________________  13
Special R o l l__________ _ 17

MATCHES
Diamond. 144 b o x _4 25
S e a rc h lig h t 144 b o x ..  4 25 
Ohio Red Label, 144 bx 4 20 
Ohio B lue Tip, 144 box 6 uu 
Ohio B lue Tip. 720-lc  4 00
•Reliable, 144 _______ 3 15
•Federal, 144 _______ 3 95

Safety Matches 
Quaker. 5 «ro. case__ 4 25

OLIVES
4 oz. J a r , P la in , doz. 1 15 

10 oz. J a r ,  P la in , doz. 2 26 
14 oz. J a r ,  P la in , doz 4 76 
P in t J a rs , P lain , doz. 2 75 
Q uart J a r s , P la in , doz. 6 00 
1 Gal. G lass Jugs, P la . 1 80
5 Gal. K egs, e a c h ___ 7 60
3% oz. J a r ,  Stuff., doz. 1 35
6 oz. J a r ,  S tuffed doz. 2 26 
9% oz. J a r ,  Stuff., doz. 3 75 
1 Gal. Jugs, Stuff., dz. 2 70

PARIS GREEN
%s -------------------------------- 34
is  ______________________ 32
2s and  6s ______________30

PEANUT BUTTER

Bel Car-Mo Brand
24 1 lb. T i n s _________ 4 35
8 oz., 2 doz. in  c a s e _2 65
15 lb. pails ____________
25 lb. pails ____________

PETROLEUM PRODUCTS 
Including  S ta te  T ax 
From Tank Wagon 

Red Crown G asoline __ 16.7
Red Crown E t h y l ___ 19.7
Solite G a s o l in e ______ 19.7

Veal
T o p ------------------------------ 13
G o o d ___________________11
M e d iu m ________________ 09

Lam b
Spring  L am b _________  18
Good ___________________ 15
M e d iu m _______   12
P o o r ___________________ 10

Mutton
Good ___________________ 10
M e d iu m ________________ 08
P oor ___________________ io

Pork
Loin, m e d ._____ ___ 17
B u t t s _________________ 14
Shoulders ____________ 11
S p a r e r ib s _____________08
N eck b o n e s __________ 06
T rim m in g s____________ 08

PROVISIONS 
Barreled Pork 

C lear B ack __ 25 00@28 00 
S hort C ut Clear26 00 @29 00

Dry Salt Meats 
D S B ellies __ 18-20@18-12

Lard
P u re  in t i e r c e s ________ 9%
60 lb. t u b s ___advance  %
50 lb. t u b s __ advance %
20 lb. p a i l s ___advance %
10 lb. p a i l s ---- advance  %
5 lb. p a l l s ___advance 1
3 lb. p a i l s ---- advance 1

Com pound t i e r c e s ___ 11
Compound, t u b s _____ 11%

In Iron Barrels
Perfec tion  K e r o s in e _12.6
G as M achine Gasoline 39.1
V. M. & P . N aph tha__20.8

ISO-VIS MOTOR OILS 
In Iron Barrels

L i g h t -------------------------- 77.1
M edium ______________ 77.1
H e a v y ________________ 77.1
Ex. H e a v y ______   77.1

(p o ta r m e  p

Iron Barrels
Light ------------------------ 65.1
M edium __ __________ 66.1
H eavy ----------------------- 65.1
Special h e a v y ________ 65.1
E x tra  heavy  ________ 65.1
Polarine  “F ” _______ 65.1
T ranm ission  O i l _____65.1
F in d , 4 oz. cans, doz. 1 50
F in d . 8 oz. cans, doz. 2 30
Parow ax , 100 lb. ___ 7.3
P arow ax , 40, 1 l b . __7.66
Parow ax , 20, 1 l b . __7.8

Sausages
B o lo g n a __________
L iver ____________
F r a n k f o r t ____ 1 __Pork __________
Veal _____________
Tongue, Jellied  II! 
H eadcheese ______

— 1« 
__ 18 

20
— 31 

19
— 35
— 18

H am s, Cer. 14-16 lb. @20 
H am s. C ert., Skinned

16-18 i b . ---------------- @19
H am , dried  beef

K nuckles _______  @33
C alifornia H a m s _@171,
P icnic Boiled W v

H am a ----------- 20 @26
Boiled H a m s ________ @30
Minced H a m s ____  @16
Bacon 4/6 C e r t  24 @28

Beef
Boneless, rum p  28 00@36 0 
Rump, new  __ 29 00@35 0

Liver
Beef -------------------------- --
C a l f --------------------------  56
P o r k --------------------------- 08

RICE
F ancy  B lue R o s e ___ 6 10
Fancy H ead ________ 07

RUSKS
P o s tm a  B iscu it Co.

18 rolls, p e r c a s e ___ 1 90
12 rolls, pe r c a s e ___ 1 27
18 cartons, per c a s e . .  2 15 
12 cartons, p e r c a s e . .  1 45

MULLER’S PRODUCTS
M acaroni. 9 o z . _____ 2 24
S paghe tti 9 o z ._____ 2 29
Elbow  M acaroni. 9 oz. 2 20
E gg  Noodles. 6 o z .___ 2 20
E gg  V erm icelli. 6 oz. 2 20
E g g  A lphabets. 6 oz._2 20
E g g  A -B -C s 48 D kgs__1 80

NUTS—Whole
Abnonds, T a rrag o n a_19
Brail, L a r g e _________ 23
F ancy  M ixed _______ 22
Filberts, Sicily _____  20
Peanuts, Vlr. R oasted  11 
Peanuts. Jumbo, ttd. 12

iem dac, 12 p t. cans  3 00 
iem dac, 12 q t. cans 5 00

PICK LES 
M edium Sour 

5 gallon, 400 coun t . _ 4 76

Sweet Small
16 Gallon. 2250 _____  27 00
5 Gallon, 750 _______ 9 75

Dili Pickles
Gal. 40 to T in, d o z ...  10 25
No. 2% T i n s ............ . .  2 2B
32 oz. G lass P ic k e d ..  2 25 
32 oz. G lass T h r o w n _1 95

SALERATUS
Arm and  H am m er 3 75 

SAL SODA
•anulated, 60 lbs. cs. 1 35 

G ranulated . 18 2% lb. 
packages __________  1 00

COD FISH
Middles _____________  20
Tablets, % lb. P u re  . 19%

doz. _____________ 1 40
Wood boxes. P u re  . .  30 
W hole Cod _________ 11%

SHOE BLACKENING
2 in 1, P aste , d o z .__ 1 35
0 . Z. Com bination, dz. 1 35
D ri-Foot, doz. ______ 2 00
Bixbys, Dpzz. ________ 1 35
Shinola, doz. _______  90

STOVE POLISH 
B lackne, per doz. __ 1 35
B lack Silk Liquid, dz. 1 35 
B lack Silk P aste , doz. 1 25 
Enam eline P as te , doz. 1 35 
B nam eline Liquid, dz. 1 35 
E. Z. Liquid, p e r doz. 1 40
R adium , p e r d o z .___ 1 35
R ising Sun, per doz. 1 35 
654 Stove E nam el, dz. 2 80 
Vulcanol, No. 5, doz. 
Vulcanol, No. 10, doz. 1 35 
Stovoil, per d o z .____ 3 0u

SALT
F . O. G. G rand  R apids

Colonial, 24, 2 lb. ___  95
Colonial, 30-1% ______ 1 20
Colonial. Iodized. 24-2 1 36
Med. No. 1 B b ls .___ 2 90
Med. No. 1, 100 lb. bk. 1 00 
F a rm er Spec.. 70 lb. 1 00 
Packers M eat, 50 lb. 65 
C rushed Rock for ice

cream , 100 lb., each 85 
B u tte r  S a l t  280 lb. bbl.4 00
Block, 50 lb. ____ ' ___’ 4o
B ak er Salt. 280 lb. bbl. 3 80
14, 10 lb., p e r b a l e ___ 2 10
50. 3 lb., pe r b a l e ___ 2 50
28 lb. bags, T a b le ___  40
Old Hickojcy, Smoked,

6-10 lb. ___________ 4 50

F ree  R un’g, 32 26 oz. 2 40
F ive  case lo ts  _____ 2 30
Iodized, 32, 26 o z . _2 40
Five case lots __ .'__ 2 30

BORAX
Twenty Mule Team  

>4, I Ilk. packages — 3 35 
18, 10 oz. packages 4 40 
96, % oz. p a c k a g e s_4 00

CLEANSERS

80 can cases, $4.80 per case 

WASHING POWDERS
Bon Ami Pd., 18s, box 1 90 
Bon Ami Cake. 18s __1 62%
Brillo ----------------------  85
Climailne. 4 doz. -----  4 -u
G randm a, 100, 5c -------3 '(■
G randm a. 24 L arge  ’ ~r‘
Gold D ust, 1 0 0 s ----------8 70

Gold D ust, 12 L arge  2 80
Golden Rod. '4 ______ 4 2s,
La F rance  Laun., 4 dz. 3 50 
Old D utch  Clean. 4 dz. 3 40
Octagon. 96s ________ 3 9"
Rtnso, 40s ____  3 20
FLnso, 24s ___   5 25
R ub No More. 100. 10

oz. ________________  3 85
Rub No More, 20 Lg 4 00 
Spotless C leanser. 48.

20 oz. ______________ 3 85
San, F lush , 1 doz. __ 2 25
Saoolio. 3 doz. . . .____ 3 !5
^■»apitn- 10O, 12 oz. _ 6 4U 
-Sm iw N>> ''>0, 10 oz. 4 00 
S inwix-v iv Large — 2 65
S^eede*- 4 1  7 20
Sunbrit*  so? ______ 2 10
W yandot* . _____ 4 75
W yandot T'et«>rg 3. 24s 2 75

SOAP *

TABLE SAUCES
Lee & P errin , la rg e_5 75
L ea & P errin , sm all_3 35
P e p p e r _______________ 1 60
Royal M int __________ 2 40
Tobasco, 2 oz. _______ 4 26
Sho You, 9 oz., doz._2 25
A -l, l a r g e ___________ 4 75
A -l s m a l l____________ 2 85
Caper, 2 oz. __________3 30

TEA
Blodgett-Beckley Co.

Royal G arden. % Vb._76
Royal G arden. % Ilx __ 77

„ Japan
M e d iu m ________
Choice __________
F ancv  ____
No. 1 Nibbs ___ I
1 lb. pkg. S ifting

36@36 
37 @52 
62@61 
.—  64 
----  14

Am. Fam ily, lyt r..,x 5 (lo 
C rystal W hite, ,i.„ __ 3 50
Big Jack , 6 0 s ________ 4 75
Fels N ap th a , 100 box 5 5» 
F lake W hite , 10 box 3 35 
Grdma’ W hite  N a. 10s 3 50
Tap Rose, 100 b o x ___ 7 40
F airy , 100 box _______ 4
Palm  Olive. 144 box 9 50
Lava, 100 box _____  <
Octagon. 120 ___   5 on
Pum pio, 100 box ____ 4 85
Sw eetheart. 100 box __ 5 70 
G randpa T ar, 50 sm. 2 10 
G randpa T ar, 50 Ige. 3 m- 
T rilby  Soap, 100. 10c 7 VS 
W illiam s B arber B ar. 9s 
W illiam s Mug, per doz. *8

SPICES 
W hole Spices

Allspice, J a m a i c a ___ @30
Cloves, Z a n z ib a r ___  @47
C assia, C anton ______ @25
Cassia, 5c pkg.; doz. @40
Ginger, Africa- _____ @19
Mace, P e n a n g _____ 1 00
Mixed, No. 1 . . . ___ @sa
Mixed, 5c okgs.. doz. @45
N utm egs, 7 0 @ 90_____ @50
N utm egs, 105-1 1 0 ____@48
Pepper, B la c k __________ ¿5

Pure Ground in Bulk
Allspice. J a m a ic a ___ @33
Cloves, Z a n z ib a r ___ @53
Cassia, C a n t o n _____  @29
Ginger. C o rk ln _______ @30
M u s ta rd ______________ @29
Mace, P e n a n g ______ 1 05
Pepper. B la c k ________ @27
N u tm e g s -------------------- @35
Pepper, W h i te ________ @44
Pepper, C a y e n n e ____ @36
Paprika, S p a is h _____ @36'

Seasoning 
Chili Pow der, 15c 
Celery Salt, 3 oz.
Sage, 2 oz. _____
Onion S alt _____
Garlic __________
Ponelty , 3% oz. 
K itchen  Bouquet
L au re l L e a v e s _
M arjoram . 1 oz. .
Savory, 1 oz. ___
Thym e, 1 oz. ___
Tum eric, 2% oz.

STARCH 
Corn

K ingsford, 40 lbs. __
Pow dered, b a g s ____
Argo, 48, 1 lb. pkgs
C ream , 4 8 -1 ________
Q uaker, 4 0 -1 ______ I

Gloss
Argo, 48, 1 lb. pkgs. 3 03 
Argo, 12, 3 lb. pkgs. 2 13 
Argo, 8, 5 lb. pkgs. __2 45 
S ilver Gloss, .8, Is  11%
E lastic , 64 p k g s .___ 5 10
Tiger, 48-1 _________
Tiger, 50 l b s . _______ * 75

SYRUP
Corn

Blue K aro, No. 1% _2 69
Blue K aro, No. 5. 1 dz. 3 78 
B lue K aro. No. 10 __ 3 58 
Red K aro, No. 1% __ 2 90 
Red K aro, No. 5. 1 dz. 4 04 
Red K aro, No. 1 0 _3 84

Imlt. Maple Flavor 
O range, No 1%, 2 dz. 3 25 
Orange, No 5, 1 doz. 4 99

Maple and Cane
Kanuck, per gal. ___  1 50
K anuck, 5 gal can „  R 5«

Maple
M ic h ig a n ,  p e r  g a l.  .. 2 75
W e le h s  tie r  g a l  ___  2 2R

C O O K IN G  O IL  
Mazóla

Pin ts, 2 d o z .___________5 75
Q uarts, 1 d o z ._________5 25
H alf Gallons. 1 doz. _ 11 76

Gallons. % doc. _____11 SO

11%
-  3 25 
. 3 03
-  4 40

1 35 
95 
9u 

1 35 
1 35
3 25
4 50 

20 
90 
90 
90 
90

_ Gunpowder
Choice _____
Fancy  ________ 777.77' 40

47

. Ceylon
Pekoe, m edium  _____  57

English Breakfast
Congou, m e d iu m   »
Congou. Choice - . .1 3 5 ®  36 
Congou. F a n c y ___ 42@4?

Medium __°O,0nB
Choice ____
F a n c y _111711

39
4f5l

_  t w i n e
Cotton. 3 ply cone _ 
Cotton, 3 ply Balls 
W ool, 6 p ly

—  33
—  35

. .  W IC K IN G
No. 0, per g r o s s ___  8C
No. 1, per g r o s s ___ 1
No. 2, per g ross __ 1 ¡Z
No. 3. per g r o s s ___ 2 3,
Peerless Rolls, per doz y, 
R ochester, No. 2. doz 5 
Rochester, No. 3, doz 2 0( 
Rayo, per doz. _____  75

**«^ uanaies _ 1 7*
B ushels n a rr° w ¿and7 
, , wo°d handles _ j »„
M arket, drop h a n d li“  »u 
M arket, siqgle handle  95 
M arket, e x tra  , ??
Splint, large -------- J &
Splint, m ed ium '7  7 H
Splint, sm all ___ 7.7] 6 5,,

D C hurns
Barrel, 5 gal., each 2 4U
3 tor f i ' i i  each~  2 553 to 6 gal., per gal. __ m

.n Palls
10 qt; Galvanized__ 2 6«J2 qt. G alvanized .7 2 I t  
14 qt. G alvanized .  3 i0

B X iS’l&S’L i l s
T raps

------- ,.ood , 4 holes
Mouse, wood. 6 holesMouse, tl 5 ho -
Rat, w o o d ____  i ,,
Rat. sp ring  .77777777' 1 a*
Mouse, sp ring 20

Tubs
Large Galvanized 
Medium Galvanized 
Small G alvanized

8 76 
7 75 
6 76

Washboards Banner, Globe 
Brass, single .777!
G lass s in g le  ____ ”
D ouble P ee rle s s  
S ing le P e e r le s s  77”" 
N o rth e rn  Q ti.e n  777 
f ’n lv e rsa l

5 50
6 £i6 1« 
8 5C

7 lh

Wood 
13 -n B u tte r  
15 In B u tte r  
17 In B u tte r  
19 In B u ffe r

Bowls
--- ---- 5 UU
----------  9 uu--------  U 04:
------------- 25 IU

W R A P P IN G  P A P E R
Fibre, M anila, w h i t e _05
No 1 F ibre -------------- 06V
B utchers D F _______ 06%
K ra ft --------------  06%
K r a f t  S t r i p e ___.77777 09V

Y E A S T  C A K E
dagic, 3 doz ......... 2 if/

Sunlight, 3 doz. 2 70
iunllght, 1 % doz. 777 1 35 
]east Foam, 3 doz. ... 2 70
’eas* Foam. 1% doz". 1 uh

YEAST—COM PR ESS v r> 
Fleischmann, per doz 30
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THE SMALL-TOWN MERCHANT

Things He Can Do To Ensure His 
Success.

"It’s easy enough to see what the 
country is coming to,” somebody said 
the other day—“it’s coming to the 
city.” And that sums up a pretty gen­
eral opinion, liberally backed by cen­
sus figures. "The drift to the cities,” 
“the decline of the small towns,” “the 
movement from the farms;” those are 
phrases that we often hear—generally 
uttered in a tone of pathos and un­
disguised regret. We see the cities 
expand—become more complex and 
congested and deafening and danger­
ous—rear more stupefying pinnacles— 
burrow deeper into the bedrock—fling 
more titanic bridges — grow ever 
mightier and more magnificent.

But how about the small towns, the 
places of from 1,000 to 10,000 people? 
What is the situation—especially the 
business situation—there? Many have 
held up splendidly—fighting courage­
ously, intelligently, to maintain their 
relative position and keep pace with 
the times. Others have drifted down­
ward; gradually, almost imperceptibly, 
they have withered and grown less 
virile.

If you will bear with me, let us go 
statisticial for a moment. Between 
the census years 1920 and 1930, the 
2,200 odd towns in the country with 
populations between 2,500 and 10,000 
just about held their own; in both 
years they accounted for almost exact­
ly 9 per cent, of our total population. 
How about the smaller hamlets and 
villages—those incorporated places of 
less than 2,500 people? Their portion 
of the total population shrank from 
8.5 to 7.5 since 1920; and the average 
number of inhabitants in these towns 
dwindled from 695 to 684. The strict­
ly rural territory—the territory on 
which the small towns depend so large­
ly for their business life—registered a 
falling off from 40.1 per cent, of the 
total population in 1920 to 36.4 in 1930 
(in 1890 that percentage had been as 
high as 57).

It would be difficult to exaggerate 
the commercial importance of this 
change. It has involved vast business 
transformations. Through those al­
tered conditions, many phases of 
small-town trade and industry have 
suffered grievous damage. In some 
places discouragement prevails and the 
future of the American small town 
looks dark to the less discerning. But 
how about the possibility that a change 
is now at hand? Is science, with its 
new miracles, to work for the small 
town? Will new light on business 
methods form something of a torch of 
hope? To these questions I would 
answer “Yes,” but let us look first at 
the other side.

Powerful commercial forces have 
swept through and swirled around the 
American small town. And unques­
tionably one of the most potent of 
those forces has been the modern 
business tendency toward ever-larger 
units of organization and operation. 
We may not always like that impulse, 
but we see it everywhere—in the manu­
facturing field (with countless mergers 
and consolidations), in transportation, 
in distribution, in wholesale and retail 
merchandising, in the drive for export

sales. We see it, too, in farming— 
and that is where it touches and af­
fects profoundly the business future of 
the small town.

What was the situation in the “old 
days” up until a few decades ago? The 
average agriculturist owned or rented 
his farm (generally one of only mod­
erate size) and conducted his opera­
tions in absolute independence of his 
fellows.

And, in purchasing, he patronized 
mainly the local stores in the nearest 
town. He drove into the village, 
greeted cordially his old friends, the 
proprietors of the feed store or the 
farm implement store, chatted a while 
about the crops or the political situa­
tion, shopped around a bit, bought pos­
sibly a plow or harrow or a quantity 
of fertilizer, arranged about the pay­
ment, and drove back to his farm. 
Each of the small town stores had 
dozens or hundreds of such excellent 
customers and the businesses throve 
accordingly on a modest but satisfac­
tory scale, helping to sustain the 
small-town life.

That condition still prevails to a 
degree, but the position of such mer­
chants, in many cases (not all, of 
course, but many), has been endanger­
ed or gravely damaged in recent years 
by the tendency toward larger units 
and united action in the agricultural 
field. The drive for short cuts, for 
quantity discounts, for waste elimina­
tion, has had a marked effect. We 
have been witnessing a movement to­
ward large-scale farming—the acquir­
ing and economical working of vast 
areas by corporations or partnerships. 
And to this there has been added the 
rise of agricultural co-operative as­
sociations.

One is amazed to note the extent of 
such co-operatives’ dealings. In the 
admirable yearbook of the Department 
of Agriculture I find that there are
12,000 farmers’ co operative associa­
tions in the United States. More than 
three million farmers belong to them. 
Their estimated total business amounts 
to two and one-half billion dollars an­
nually. Most of that, of course, is in 
farm products sold. 'But what is the 
extent of their co-operative buying? 
It amounts to pretty nearly 200 mil­
lion dollars in the course of every 
year.

Take the case of California. We find 
co-operative fruit growers’ associations 
buying for their members such things 
as commercial, fertilizers, frost protec­
tion, spraying equipment and supplies, 
cover-crop seed. We find the Poultry 
Producers’ Association of Central Cali­
fornia selling to its members in one 
year feed valued at four and one-half 
million dollars. We learn of still an­
other co-operative that handles for its 
members the purchase of box shooks 
(that is, bundles of parts of boxes 
ready to be put together) and baskets, 
paper, nails, grape kegs and grape 
packing, to a total of nearly 1,500 car­
loads in one year. We find livestock 
associations buying for their members 
such articles as barbed wire, salt and 
dip materials.

Some of the agricultural co-opera­
tives are buying and selling even so- 
called “consumer goods”—articles in­
tended for the personal use and en­
joyment of the members.

“Just what has this to do with the 
small town?” you may ask. Here is 
the point: The farm co-operatives buy 
these supplies directly from the manu­
facturers. The goods come generally 
in carload lots. The co-operatives dis­
tribute them to their members. In 
such transactions as this, the small 
town hardware store, feed store, agri­
cultural implement store, general store, 
are permitted to play no part. The 
business passes by them—touching 
and benefiting them not at all. The 
same is true of the purchases for most 
of the large scale farms that are being 
operated now by individuals or cor­
porations; most of the things that 
they need they buy direct from some 
distant manufacturing center.

In the old days, an equivalent vol­
ume of trade would have meant a not­
able degree of prosperity for small­
town business. Its relative absence to 
day is an adverse factor. Please un­
derstand that, in saying this, I am 
neither applauding nor disapproving. 
I am simply trying to record the facts.

A major menace to the business of 
the small-town merchant is the drain­
ing away to near-by cities of a con­
siderable proportion of the trade which 
might conceivably be his. This is an 
extremely sensitive point with many 
thousands of small-town business men, 
and their feeling of resentment and 
exasperation is easily understandable.

Now let us find out just what the 
reasons were that impelled the people 
of a typical small town to go else­
where to buy merchandise. Five pre­
dominant reasons were given: Out-of- 
town stores were asserted to have bet­
ter selection and variety of merchan­
dise, better prices, more modern equip­
ment and arrangement, and better 
trained, more courteous salespeople 
and, besides these business elements, 
the people who were questioned ad­
mitted the attraction of the amuse­
ments and recreation facilities that the 
near-by cities offered.

In the Department of Commerce 
survey of New England, some of the 
specific allegations about small-town 
stores are these: A “lack of style 
goods,” a lack of variety in dresses 
and ready-to-wear clothing, is the 
criticism voiced most often. A good 
many women claim that it is difficult 
to get narrow widths in better grades 
of footwear. Some people charge that 
local stores are apt to have a two- 
price policy—and they do not like to 
haggle. Others say that local dry- 
goods stock is likely to be dusty or 
soiled, and there is objection to the 
frequent phrase “We’re just out of 
that.” A comment often encountered 
is that it is hard to get real up-to-the- 
minute novelties at the small-town 
store. Fault is found with local store 
lighting and window dressing. Lack 
of dignity in stock arrangement is one 
of the things censured.

I know you will understand that, in 
quoting these criticisms, I am not in­
timating for a moment that they apply 
to all small-town stores. Far from it. 
Thousands of such stores are thor­
oughly- progressive, well-arranged, 
handsome and efficient. I am simply 
bringing you a few of the objections 
that have been actually expressed with 
respect to some such stores.

One of the things that small-town

business is up against to-day is that 
it must endeavor in a measure to 
counteract or equalize the entertain­
ment advantages of the city. That is 
being done—to a degree. Take the 
case of talking pictures. When the 
devastating, delightful overturn oc­
curred and the silent movie was top­
pled abruptly from its pedestal, some 
premature mourners said: “Just an­
other thing to injure the life of the 
small town. This new-fangled sound 
equipment is expensive. The local 
opry house or Bijou Dream can’t af- 
pford it. You’ll see more of our peo­
ple flocking down to Zenith to hear 
these talkie features.” But how about 
it, really? How is it working out? In 
company with the chief of our Motion- 
Picture Division, I was turning the 

•pages yesterday of a big volume list­
ing every picture theater in this coun­
try, with a notation as to whether it 
has been wired for sound. I could 
hardly believe my eyes. There were 
hundreds — thousands — of theaters 
showing talking pictures in towns with 
as few as 700 people or 1,200, or 1,800. 
That shows enterprise, determination, 
a will not to be left behind.

And we see that same splendid spirit 
in varied manifestations in small 
towns throughout the Nation. The 
American small town is not going to 
quit or “take punishment lying down.” 
American citizens of the small town 
were valiant, dauntless beginners— 
and I am convinced that they will 
prove to be very sturdy stayers.

They are coming to realize, I think, 
that one of the secrets of restoring 
small-town business, where it has 
shown signs of decadence, is to be 
found in a brisk, resolute moderniza­
tion program for the stores, the intro­
duction of more rigid efficiency, re­
modeling or even transformation of 
equipment and arrangements, the in­
stalling of stock-control systems, the 
careful training of salespeople, co­
operative advertising, chamber of com­
merce activity, the creation or arousal 
of keener civic consciousness.

Obviously, one of the most potent 
weapons available to the small-town 
merchant is the trade developing 
power of local advertising media. Cer­
tainly, intelligently guided publicity 
and consistently vigorous local adver­
tising, especially in these days of con­
sumer timidity, represent outstanding 
means at the command of the smaller 
community merchant for arousing 
greater interest in his goods and at­
tracting customers to his door.

Let us look at one example of what 
can be done in the small-town mer­
chandising field. Moved by the strik­
ing results of our recent Grocery Sur­
vey in Louisville, Kentucky, every 
single retail merchant in one small 
town in that state carried out an ex­
tremely thorough modernization of his 
store. With what result? There has 
been, ever since, a very substantial in­
crease in the combined net business 
of all the town’s stores. They have 
not been merely getting business away 
from one another—“robbing Peter to 
pay Paul” or “living by taking in each 
other’s washing” or anything like that. 
Their achievement reminds one, rather, 
of the legendary feat of pulling your­
self up by your bootstraps, because 
they have apparently created new busi-
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ness and new profits. Other small 
towns can do the same through ener­
getic and adroit action.

I have not been able to discuss the 
factory prospects of our smaller com­
munities, the great possibilities in the 
decentralization of industry, the im­
portance to little places of air routes 
and of our vast new highway systems, 
the potential influence of the impend­
ing coming of television, or, most im­
portant of all the long-distance trans­
mission of electric power as a great 
stimulant to small-town industries. I 
have not said anything about the 
spread of mail order trading or about 
the chain store endeavoring to invade 
the small town—and I certainly do not 
want to miss those things.

Julius Klein.

Relation of State Governments To 
Field of Insurance.

(Continued from page IS) 
quite complicated) to the insuring 
public.

Stability in the company; the entire 
absence of discrimination in rates, of 
rebating and twisting; and thorough 
knowledge of the business by its 
agents will in the main insure to the 
citizens of a state that protection 
which the state assumes the duty of 
providing.

In consideration of any new insur­
ance laws it is always well to keep in 
mind the differentiation between laws 
that deal with personal action and 
conduct and thase that deal with the 
conduct of business.

It has been well said that “that peo­
ple is best governed who are least gov­
erned.” Especially is this true of the 
latter type of law, that is, that which 
deals with the conduct of business. 
Substantiating this thought is the fact 
that for many, many centuries our 
forefathers were governed by the old 
common law which dealt primarily 
with the conduct of persons and but 
little legislation was had in regard the 
regulation of business.

Even in this day laws dealing with 
a business should be confined to the 
protection of the public against fraud­
ulent conduct of the business. Fur- 
there than that they should not go. It 
is only laying up for ourselves trouble 
and more than trouble when we begin 
to legislate rules of business conduct; 
to 'fix unsound and unwarranted stand­
ards; to restrict the wholesome prog­
ress of business, to regulate compensa­
tion or by legislative enactment to run 
counter to any of the acknowledged 
laws of economics. And such trouble 
will inevitably lead to disaster.

But rules for the conduct of business 
are necessary. To this all will agree. 
And where are these rules to be pro­
mulgated?

We should not forget that the natur­
al laws of economics will take care of 
many situations that may seem for the 
time being to be problems; the law of 
competition will most certainly de­
termine the survival of the fittest, it al­
ways has and we can count on it in the 
future to function just as effectively 
as in the past. The law of supply and 
demand we have always with us and 
so with the other fundamentals.

But in addition to these natural rules 
it is found essential to prescribe other 
rules and regulations of business ac­

tivity. Herein insurance has well 
cared for itself.

Bureaus and boards have been or­
ganized and are meeting the challenge 
of problems in the business. Insur­
ance is organized and being so will of 
itself take care of those problems 
which of necessity must be solved by 
the business itself.

Charles F. Armstrong, 
Commissioner of Insurance of Penn­

sylvania.

Meat Cutters Used as Waiters in 
Cafeteria.

(Continued from page 21) 
sandwiches, soups and stews are fea­
tured. No steaks or short orders are 
served.”

Rougher cuts of meat which policy 
forbids selling over the counter are 
utilized in making up cafeteria foods.

Mr. Bogan’s grocery department is 
another successful side line. He added 
it two years ago and found that it 
jumped sales 20 per cent., he says.

C. B. Bailey.

Chains Don’t Kill.
Instead of chain stores being re­

sponsible for the “death” of their in­
dependent competitors, the percentage 
of mortality in independent retail es­
tablishments has actually declined 
since chain stores became a factor in 
retail distribution, according to two 
studies just completed by University 
of Chicago School of Commerce.

In Chicago, according to one of 
these studies, chain drug stores have 
increased from 13 to 209 in ten years. 
While, a decade ago, 16.1 per cent, of 
the independent drug stores went out 
of business every year, this mortality 
figure is now down to 14.9 per cent. 
It was also found that the number of 
independent drug stores has been in­
creasing at the rate of 3 per cent, a 
year, while the increased population 
for Chicago itself is only 2 per cent, a 
year.

Results of a somewhat similar study 
of grocery stores in Fort Wayne, Ind., 
conducted as an entirely separate in­
vestigation, are quite similar, showing 
that within fifteen years the number of 
chain groceries has grown from zero 
to 72, but during the same period the 
number of independents has also in­
creased at a faster rate than before the 
chain stores came into the field.

Improvement in several industries 
during the last sixty days is pointed out 
by officials as an encouraging indicator 
for general business. Many individual 
manufacturers have demonstrated that 
by introducing new designs and im­
proving products they could stimulate 
buying, but perhaps the most encour­
aging report comes from a number of 
very large buyers who state that sales­
men now generally refuse to cut their 
first quotations, replying, when de­
mands are made for lower prices, that 
they cannot cut further and if their 
quotations will not take the business 

.they will have to pas sit up. The two 
necessary factors to improvement are: 
first courage on the part of manufac­
turers to hold to a fixed policy and, 
second, the re-establishment of confi­
dence. This action on the part of 
salesmen indicates that both are be­
coming effective.

IN THE REALM OF RASCALITY.

Questionable Schemes Which Are 
Under Suspicion.

Realm of Rascality is in receipt of a 
letter from the Homer-Alden Co., 
manufacturer of foot appliances at 
North Attleboro, Mass., requesting it 
to give publicity to the fact that a man 
claiming to be a representative of the 
company and using the name of Daniel 
Hawkins is alleged to have obtained 
money at various shoe stores in New 
York State, .New Hampshire, Mass­
achusetts, Connecticut, Pennsylvania, 
Ohio and Michigan by cashing worth­
less checks. The man is alleged to 
have used a card bearing the name of 
the Homer-Alden Co. and to have 
asked for advances on personal checks 
claiming he had not received his ex­
pense account.

A forger has for years been working 
the following dodge on banks. He 
comes into a bank at the rush hour, 
just before 3 o’clock, or just before 
closing time on Saturday. He is in his 
shirt sleeves, sometimes in an apron, 
and looks just like an employe from 
a store. He has a check for $92.50 
and says “Hello . . . ” calling the 
teller by name. If the latter questions 
the check, the crook has a voluble ex­
planation. The item is cashed and 
later turns out to be fictitious. In one 
Michigan city he cashed three such 
checks at the three banks inside of 
fifteen minutes. If the item is refused, 
he rushes out again to get an endorse­
ment and does not return.

The Federal Trade Commission has 
ordered Diel Watch Case Co., Inc., 
New York, to discontinue selling 
watch cases which are stamped with 
the phrase “'Rolled Gold Plate” or 
words of like import, and from using 
that phrase in advertising watch cases 
unless the cases contain not less than 
three one-thousandths of an inch in 
thickness of gold on the outside there­
of, and not less than one one-thous­
andth of an inch in thickness of gold 
on the inside. The Commission issued 
its complaint against the watch case 
company April 28, 1931, and the com­
pany filed an answer May 26, 1931 in 
which it announced it refrained from 
contesting the proceeding, and con­
sented that the Commission make and 
serve upon it in order to cease and de­
sist from the violation of the law al­
leged in the complaint.

Importing supplies for use in barber 
shops and beauty parlors and selling 
them at wholesale and retail, a cor­
poration signed a stipulation with the 
Federal Trade Commission agreeing 
to stop advertising and labeling one of 
its products with the words “Temper­
ed,” “Special Steel” or “Forged Steel.” 
These terms will not be used either

Do You Wish To Sell Out! 
CASH FOR YOUR STOCK, 

Fixtures or Plants of every 
description.

ABE DEMBINSKY 
Auctioneer and Liquidator

734 So. Jefferson  Ave., Saginaw , Mich 
Phone Federa l 1944.

independently or with each other, or 
with other similar words or phrases 
which may have the tendency to con­
fuse buyers into believing that the 
product so represented is made of 
forged steel, or that it is tempered or 
specially hardened in any way, when 
this is not true.

The Federal Trade Commission has 
made public the trade practice confer­
ence rules of the steel office furniture 
industry following the industry’s ac­
ceptance of several changes suggested 
by the Commission in the wording of 
the rules. The Commission declined 
to accept nine Group II rules original­
ly adopted. Group I rules approved 
by the Commission relate to price dis­
crimination, secret payment of rebates; 
giving money to representatives of 
competitors’ customers; inducing 
breach of contract; enticing employes’ 
competitors; false advertisement of 
grade or quality of goods; shipping on 
consignment with the intent of injur­
ing a competitor; defamation of com­
petitors; and selling goods below cost 
with the intent of injuring a com­
petitor. Group II rules accepted by 
the Commission as expressions of the 
trade pertain to publication of price 
lists; contracts as business obligations; 
false invoicing and distribution of law­
ful statistics.

Advertising movies have received a 
blow from the newspapers of the coun­
try, according to confidential informa­
tion reaching Washing this week. One 
organization, it is said, had already con­
tracted with 2,200 movie theaters in all 
parts of the country to run sponsored 
films. In many of the towns in which 
the theaters are located, however, news­
paper managers, when they heard of 
the plan, notified the theaters that if 
they ran any advertising the papers 
would cease to publish reviews of their 
pictures. The theater managers feel 
that much of their support comes from 
the newspaper picture reviews and are 
cancelling their contracts.

Business Wants Bepartnent
Advertisem ents inserted under th is head 

for five cents a word the first Insertion 
and four cents a word for each subse­
quent continuous insertion. If set in 
capital letters, double price. No charge 
less than 50 cents. Small display adver­
tisem ents in th is department, $4 per 
Inch. Paym ent with order is required, as 
amounts are too small to  open accounts.

FO R  SA LE—H otel an d  ba th s. B usiness 
estab lished  th ir ty  years. W ill sell lease 
and  fix tures. Reply to  Hammaon B ath  and
Hotel. Saginaw , Mich._______________431

DRUG STO RE FO R  SALE—T he b u si­
ness form erly  owned by  L. C. C arpenter, 
of Silverwood, M ichigan. Sm all store— 
desirab le  purchase. F o r all p a rticu la rs  
w rite  M rs. E ldora  C lark, G rant, Mich.
__ ____________________________  432

F o r Sale H alf P rice—A corner v a rie ty  
s to re . B est tow n in Southern. M ichigan. 
M ust sell, account poor health . B uyer 
m u s t have a t  le a st Î3.000 cash, o r m ore. 
A ddress Lock Box 252, W aterv lie t, Mioh- 
igan. ___________________  _______ 435

I WILL BUY YOUR STORE 
OUTRIGHT FOR CASH

No Stock of Merchandise Too 
Large or Too Small 

No Tricks or Catches—A Bona 
Fide Cash Offer For Any Stock 

of Merchandise 
Phone—Write—Wire 
L. LEVINSOHN 

Saginaw, Michigan

V.
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Recent Business Information From 
Ohio.

Youngstown—George L. Fordyce, 
aged 70 years, founder of the Geo. L. 
Fordyce Co. department store here, 
died after an illness of several months. 
A daughter survives.

Cleveland'—The Enna Jettick Shoe 
shop at 1918 East Sixth street was dis­
continued last week. This is the sec­
ond store to close up on this street in 
the last few weeks, the Sally Sweet 
Shop having been the other to discon­
tinue. At one time the block between 
Superior and Euclid on East Sixth 
street was known as the “shoe avenue,” 
there being seven shops in one short 
block.

Toledo—Nathanson Bros. Co., whole­
sale notions and novelties, 311 Erie 
street. Hearings as to the solvency of 
the debtor company have been con­
cluded before Fred H. Kruse, special 
master appointed by the U. S. District 
Court here. All evidence has been of­
fered and the question is now being 
considered by the special master. Harry 
Reiss, the receiver appointed by the 
State court to conserve the assets, con­
tinues to operate the business as a 
going concern.

Medina—Charles I. Englert, trading 
as Englert Variety Store, has filed a 
voluntary petition in bankruptcy in the 
U. S. District Court at Cleveland, list­
ing liabilities of $22,627 and assets of 
$14,650.

Zanesville—A petition in involuntary 
bankruptcy has been filed in the U. S. 
District Court at Columbus against 
the Davis & Dilley Co. by the Alfred 
J. Sweet Co., Auburn, Me., $2,232; 
Duofold Underwear Co., Mohawk, N. 
Y., $50; M. Wile & Co., Buffalo, $300. 
The petition avers that the debtor firm 
is involvent and asks for a receiver. 
B. F. Levinson, of Columbus, and Mur­
ray Naddler, of Cleveland, are the 
attorneys.

Cincinnati—The Bond Clothing Co. 
store, now at 420 Walnut street, will 
be located in the Havlin Hotel as the 
result of a lease just negotiated with 
the Rollman & Sons Co., owners of 
the hotel building. The store will have 
a frontage on Vine street of 40 feet 
and will run back approximately 200 
feet. The ground floor of the hotel 
building will be remodeled and the 
plan of the store will duplicate the 
recently-opened, Bond store in Chicago. 
The change will give the Bond store 
approximately double the amount of 
space it now occupies.

Canton—Wepper-Weil Co. has filed 
a suit against David Kaskey Co., Can­
ton department store, for $109.90 for 
merchandise, and at the same time 
made application to have a receiver 
appointed. George N. Graham is at­
torney for the plaintiff. A. J. Kaskey, 
head of the store here, arrested recent­
ly charged with grand larceny, embez­
zlement, arson and burning property 
to prejudice insurance companies, will 
be arraigned in Common Pleas Court. 
The Kaskey store several weeks ago 
was gutted by fire with a heavy loss.

Cleveland—Involuntary bankruptcy 
proceedings have been filed in the U. S. 
District Court here against Green Haas 
Schwartz, knit goods manufacturer, by 
attorneys Grossman & Grossman, rep­

resenting Irving Worsted Co., $3,845; 
National Yarn Corp., $25,385 and 
American Button Co., $138.

Canton—Louis Moiselle has joined 
the sales department of Berger Manu­
facturing Co., and will concentrate on 
the sales of Berloy display and mer­
chandising equipment manufactured by 
this company. For the past eleven 
years he was connected with the sales 
department of David Lupton Sons, 
Philadelphia, Pa., in a similar capacity.

Cleveland—Involuntary proceedings 
have been filed in the U. S. District 
Court here against Harry Meyers, trad­
ing as Meyers Millinery, by attorney 
Joseph G. Ehrlich, representing Mans­
field Hat Co., $107; Cinderella Hat 
Co., Inc., $226; Benmore Hat Co., 
$265.

Oberlin — Involuntary bankruptcy 
proceedings were filed in the U. S. 
District Court at Cleveland against 
Barbara Ann, Inc., woman’s wear, by 
attorneys Nadler & Nadler, represent­
ing Hellene Manche, Cleveland, $200; 
Glory Dress Co., New York, $71; C. 
A. Throop, Cleveland, $158; Henry H. 
Krause, Cleveland, $39.

Cleveland—Max Lager, trading as 
the New York Style Shop and the La­
ger Co., filed a voluntary petition in 
bankruptcy in the U. S. District Court 
here, listing liabilities of $5,883 and no 
assets.

Outcome of the National Convention 
of Grocers.

J. Walter Tyer, of Sacramento, 
Calif., was elected president of the Na­
tional Association of Retail Grocers at 
the closing session of the thirty-fourth 
annual convention at Milwaukee last 
Thursday. He succeeds Eugene S. 
Bérthiaume, of Superior, Wis., who 
retired after two one-year terms.

'Other officers elected are H. C. 
Peterson, of East Chicago, Indiana, 
vice-president, and Charles E. Smith, 
of Dayton, Ohio, director for three 
years.

In a spirited election for treasurer, 
G. A. Bartel, of Council Bluffs, Iowa, 
was elected over the present incum­
bent, George G. Croner of Kansas City, 
Mo. !St. Louis was selected as the 
convention city for next year.

The number of accredited delegates 
present was 371. Michigan was hon­
ored by the election of Garrett Vander- 
Hooning, of Grand Rapids, as chair­
man of the Credentials Committee. 
The strongest speech made at the con­
vention was by Gov. LaFollette, of 
Wisconsin. It is published verbatim 
elsewhere in this week’s paper.

Among resolutions adopted was one 
charging certain manufacturers of gro­
cery products as being subsidiaries of 
chains, and distributing their products 
through wholesalers to retailers with­
out their knowledge of chain owner­
ship. It directed the association offi­
cials to compile and publish a list of 
all food manufacturers with names of 
subsidiaries and officers, and a list of 
chain corporations and officers for dis­
tribution among retail grocers of the 
country.
j Another resolution protested against 
discrimination between independent 
dealers and chains through favoritism 
of one form or another, and seeks to

permit both to buy like quantities un­
der like conditions.

Another resolution condemns unfair 
competition and charges that the chain 
system is responsible for a large share 
of unemployment by displacing men 
with women and minor employes, often 
in violation of child labor and women’s 
working hours laws.

Another resolution protests phar­
macy law provisions seeking to de­
prive the grocer of the handling and 
sale of tonics, harmless household 
remedies, etc., and oleomargarine laws 
penalizing the grocer by establishing 
prohibitive license fees and penalties.

Another looks with disfavor against 
outside organizations conducting anti­
chain campaigns and recommends that 
such activity be under the supervision 
of state or local associations. Another 
proposed that the association provide 
such state organizations as are seeking 
guidance in securing fair trade laws 
with the provisions contained in the 
California fair trade law and the Cap­
per-Kelly bill, which provisions are 
approved in the resolution.

Items From the Cloverland of Michi­
gan.

Sault Ste. Marie, July 14—The tour­
ist camp is getting the tourists this 
month and about all of the cabins near 
the camp are filled. It seems as if the 
majority of tourists are seeking cabins 
in preference to good hotels. While our 
hotels are doing a nice business, none 
are being turned away, but ample room 
for all. The smaller hotels are com­
plaining. They are offering good ac­
commodations at $1 and up. At the 
Les Cheneaux islands, where the sum­
mer tourists own their homes, every­
thing seems filled and the stores are 
doing a rushing business, which they 
expect will exceed that of previous 
years.

A new firm opened here last week 
which will be known as Hudson & 
Coates. R. P. Hudson 'has long been 
a lawyer here, starting here in 1901. 
He was formerly circuit judge here. 
Mr. 'Coates is a member of the State 
Legislature ’ for Alger, Luce and 
Schoolcraft counties. His home is in 
Munising. The offices of the firm will 
be located in the Peoples 'State Bank 
building, iMunising, and rooms 503-5 
Adams building, Sault Ste. Marie.

The many friends of Pat 'Case were 
shocked to hear of his sudden death 
from heart failure last Thursday morn­
ing. Pat, as he was known by his 
many friends, surely will be greatly 
missed. He has been secretary and 
treasurer of the Northwestern Leather 
Co. for the past thirty years. He or­
ganized the Algonquin Club, for the 
entertainment of employes of the 
Leather company. It was Pat who 
for the past thirty years was secretary 
of the Sault 'Club and made it what it 
is to-day. 'His smile and leadership 
in the social affairs of the club will 
long be remembered. No better scout 
and all around good fellow ever lived 
in this community. 'He leaves a widow, 
who has the sympathy of this com­
munity.

The victory of success is half won 
when one gains the habit of work.

P. H. iMiles, pioneer resident of 
Manistique, has opened a new taxi 
service. Mr. Miles has placed a new 
Plymouth car in operation. He will 
meet all trains and make trips to any 
part of the city.

The Majestic cafe, located on Deer 
street, near the City Fuel & Oil Co., 
at Manistique, has been opened by 
Mrs. Hilda Johnson, who was cook at 
the Hiawatha Hotel for nearly two 
years. The interior of the ’Majestic has 
been entirely redecorated and presents 
a neat appearance.

Life insurance is the only thing we 
can buy on the installment plan which 
increases as the years roll by.

William G. Tapert.

Late Business News From Indiana.
Indianapolis—John A. Ross, 70 years 

old, for years 'a shoe retailer and former 
mayor of Seymour, Ind., died here. 
Before moving to Seymour, he had 
been in the shoe business at Columbus, 
Ind. He had been ill but a short time. 
Funeral services and burial were at 
Seymour.

Indianapolis — William McClellan 
Brown, 64, retail shoe dealer at Koko­
mo for thirty-two years, died Tuesday 
night after a two weeks illness of pneu­
monia. He is survived by two daugh­
ters, a son, three brothers and a sister.

Indianapolis — Solomon Koby, 62, 
who operated the community dry goods 
store at 16th and Illinois streets, was 
found dead in his garage Monday. Death 
apparently was caused by carbon mon­
oxide gas from the car, which had 
been running. Survivors are his widow, 
three daughters and four sons.

Muncie—»William F. Mags, 70, tailor, 
died suddenly in a physician’s office 
while waiting for consultation. Grief 
over the death of his wife twelve days 
ago is believed to have hastened his 
death. Survivors are two daughters, 
one the wife of State Senator Roy M. 
Friedley, and a son.

Indianapolis—Flora-Gene, Inc., deal­
ing in women’s wearing apparel, 19 
East Ohio street, has been forced into 
bankruptcy for his unsecured creditors.

Mayonnaise Trade Agree on Stand­
ardized Containers.

A general conference of representa­
tives of all interests held in Washing­
ton, D. C., on June 30, under the aus­
pices of the Division of Simplified 
Practice of the Bureau of Standards, 
Department of Commerce, approved a 
simplified practice recommendation 
covering-the capacities of glass con­
tainers for mayonnaise, salad dressing 
and sandwich spread. The reduction 
in variety effected by this recom­
mendation is from twenty-five capaci­
ties to five, or 80 per cent. The five 
sizes recommended by the conference 
are the three fluid ounce, the one-half 
pint or eight fluid ounce, the pint, the 
quart and gallon. It is to be noted that 
this simplification program will not 
effect the distinctive shapes of contain­
ers in use by different manufacturers. 
The appointment of a standing com­
mittee to be composed of representa­
tives of all elements of the industry 
was authorized by the conference. Sub­
ject to the written approval by the in­
dustry, the recommendation will be­
come effective for new production on 
January 1, 1932, and for the clearance 
of existing stocks on July 1; 1932.

Starting at the Top.
Tommy, 10 years old, applied for a 

job as a grocery boy for the Summer. 
The grocer wanted a serious minded 
youth so he put Tommy to a little test.

“Well, my boy, what would you do 
with a million dollars?” he asked.

Oh, gee, I don’t know—I wasn’t 
expecting so much at the start.”

Cadillac—Dissolution of the Cadillac 
Flushlite Door Co., capitalized at $10,- 
000, has been announced.


