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HE WORRIED ABOUT IT

The sun’s heat will give out in ten million years more—
And he worried about it.
It will sure give out then, if it doesnt before—
And he worried about it.
It will surely give out, so the scientists said
In all scientifical books he had read,
And the whole boundless universe then will be dead—
And he worried about it.

And some day the earth will fall into the sun—
And, he worried about it—
Just as sure and as straight as if shot from a gun—
And he worried about it.
“When strong gravitation unbuckles her straps
Just picture,” he said, “what a fearful collapse!
It will come in a few million ages, perhaps—"
And he worried about it.
And the earth will become much too small for the race—
And he worried about it.
Then we’ll pay thirty dollars an inch for pure space—
And he worried about it.
The earth will be crowded so much, without doubt,
That there won’t be room for one’s tongue to stick out
Nor room for one’s thoughts to wander about—
And he worried about it.

And the Gulf Stream will curve and New England grow torrider—
And he worried about it—
Than was ever the climate of southernmost Florida—
And he worried about it.
Our ice crop will be knocked into small smithereens
And crocodiles block up our mowing-machines
And we’ll lose our fine crops of potatoes and beans—
And he worried about it.
And in less than ten thousand years there’s no doubt—
And he worried about it—
Our supply of lumber and coal will give out—
And he worried about it.
Just then the Ice Age will return cold and raw,
Frozen men will stand stiff with arms outstretched in awe
As if vainly beseeching a general thaw—
And he worried about it.

His wife took in washing at a dollar a day—
He didn’t worry about it—
His daughter sewed shirts the rude grocer to pay—
He didn’t worry about it.
While his wife beat her tireless rub-dub-a-dub-dub
On the washboard drum of her old wooden tub
He sat by the stove and he just let her rub—
He didn’t worry about it.

Sam Walter Foss.
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Letts than
347
a day

for a most useful
Christmas Gift-

EXTENSION
TELEPHONE

An Extension Telephone will mean
more in comfort, convenience and
protection than almost anything else
you can give.

In case of fire, accident, or sudden
sickness, a bedside telephone is in-
valuable. And in other parts of the
house —kitchen, den, or basement—
an Extension Telephone is a year*
round convenience.

For further information, or to place
an order, call the Telephone Business
Office. Installation will be made at
any time you specify. The regular
service connection charge will apply«

MICHIGAN BELL
TELEPHONE CO.

Grand Rapids Paper Box Co.

M anufacturers of SET UP and PODDING PAPER BOXES
SPECIAL DIE CUTTING AND MOUNTING

G R A N D RA P I DS, M I CH 1 G AN

RademakeivDooge Grocer Co*

Distributors
Fremont Sweet Peas
Miss Michigan Fx Stand Cut Wax Beans
Miss Michigan Ex Stand Cut Green Beans
Miss Michigan Sweet Peas
Miss Michigan Early June Peas

Above all packed by Fremont Canning Co.

Canned Fruit

The consumer remembers
the quality long after the
price is forgotten.

Quality Canned Fruits to-
gether with the lowest
prices in twenty years are
true permanent trade
builders.

Hunt Bros. Canned Fruits
Quaker Canned Fruits

Superb Quality — Priced
Lower — Satisfied Con-
sumers.

Sold by Independent
Dealers only

LEE & CADY
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payable invariably in advance. Sample copies 10cents
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SOME TRENDS IN TRADE.

Sidelight on the General
Situation.

Trade continues its upward progress,
spurred forward here and there by ad-
vertising drives andt special sales.
From many parts of the country, how-
ever, come reports of retardation due
to unseasonably warm weather rather
than to poor business conditions.

“Recovery is under way, slow in
general, but quite active in. numerous
instances,” according to the annual
trade survey of the National Associa-
tion of Manufacturers.

Distinct evidence of quickening in
the pace of business was reported this
week in an. extended synopsis of des-
patches sent out by the Associated
Press. The encouraging tremor was
common to all major areas, but was
especially emphatic in New England.

An advance of more than 35 per
cent, in the price of wheat in the last
few weeks may be the result mainly of
speculative buying. But it illustrates
the swift changes to which greatly
depressed commaodities are prone when
conditions become at all favorable.

The November review of business
conditions by the Federal Reserve
agent in New York says that Septem-
ber sales of department stores receded
125 per cent, over last year, about the
same decline as was noted in August.
Chain store sales were off 2 per cent.,
1 per cent, less than in August, al-
though sales per store were down 5
per cent. Wholesalers’ sales were 20
per cent, less, a slight improvement
over August.

Christmas plans are being formulat-
ed by the promotion division of the
National Retail Dry Goods Associa-
tion. The underlying suggestion for
an appeal which has been received with
most favor is contained in the phrase,
“Make This a Happy Christmas De-
spite the Depression.” Calling upon the
public to promote prosperity by buying
seems to have petered out.

The general index of business ac-

Business

tivity sagged last week to the lowest
point of the year. A sharp decline in
electric power production was the most
unfavorable element. Sustaining fac-
tors were the adjusted figures on auto-
mobile production and. freight car load-
ings.

Dividends declared in October by
924 corporations amount to $224,023-
007 compared with $310,112,902 dis-
bursed by the same companies in Oc-
tober—a 28 per cent, reduction.

Coca-Cola’s earnings in the Septem-
ber quarter—8$4,503,781—were 5.3 per
cent, more than in the same period
last year and exceeded those of any
previous third quarter. For nine
months net income before taxes
amounted to $12,599,997, a gain of 4.1
per cent.

Automobile makers deplore talk of
a sales tax on their product on the
ground that it would jeopardize the
pow'er of the replacement demand now
gathering force to play an important
part in restoring prosperity.

National Wool Week will be ob-
served in forty-five urban communities
early this month, under the slogan,
“All Wool and Nation-wide.”

The National Canners’ Association,
in collaboration with various tin com-
panies, started this week an extensive
advertising campaign designed to re-
move any remaining prejudices against
tin containers for food substances.

A good many September quarter
income statements reflect unusually
heavy deductions for depreciation and
in some cases for betterments. Bethle-
hem Steel, for example, charged off
practically as much—$3,526,781—in the
third quarter of this as it did for the
same period in 1930, although total in-
come was a third less in 1931. Some
managements use bad statements as a
dumping place.

The census of radio sets taken in
connection with the population census
has now been completed in forty-five
states and the District of Columbia,
the missing states being New York,
Pennsylvania and Illinois. Estimating
the returns from these states, the total
number of sets in April 1930, is now
put at 12,564,000—about 2,000,000 more
than was computed from the earlier
returns.

Ford Motor announces that it has
reduced its minimum wage base from
$7 to $6 a day to meet existing con-
ditions. The $7 rate was adopted in
December, 1929, as an emergency
measure. New York Central Railroad
is consulting its men about a 10 per
cent, cut to meet the emergency in
railroad earnings.

Business improvement is unanimous-
ly recognized by a number of authori-
ties for the first time since the stock
crash. Seven economists and other
Government officials, consulting, agreed
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that a definite upturn had taken place
and that it promised to continue.

This is no time for trick selling, one
noted authority declared. “A rush to
gain markets,” he added, “with cut
prices and demoralizing inducements
to buy in large quantities will serious-
ly retard the return of normal business.
With intelligent distribution, oppor-
tunities for sound merchandising of
practically all branded products will
increase for many months to come.
Salability of merchandise is far more
important just now than the induce-
ment of money-losing prices. The
country has fairly well learned that
prosperity is dependent on general em-
ployment, and it is as certain that gen-
eral employment is impossible without
profit to manufacturers and all of the
factors of distribution.”

Farm market improvement offers en-
couragement for the immediate culti-
vation of the field by manufacturers
in many lines. It is likely that the
increase in the price of wheat and
other products will continue. For
nearly 700 years in England wheat
prices have never declined through
more than five consecutive years, and
England has just gone through the
fifth year of declining prices. Our
cycle is about one year shorter, and
unless the present upturn holds both
England and the United States will
break a very long wheat-price record.

Selling goods below cost has been
condemned again by an industry
through the Federal Trade Commis-
sion. The recent Trade Practice Con-
ference of bank and commercial sta-
tioners adopted as Rule Six of Group
One:

“The sale of goods below cost, with
the intent and with the effect of in-
juring a competitor and where the
effect may be to substantially lessen
competition or tend to create a mo-
nopoly, or to unreasonably restrain
trade, is an unfair trade practice.”

Opposition to sales taxes is being
organized throughout the industries
which anticipate an effort to tax the
sale of their products. Other industries
are reported to be falling into line for
fear of a general sales tax. Officials
say that the Treasury has not evolved
any definite plan, but there is no doubt
that it will endorse a sales tax bill
early in the next session of Congress.

A critical period of three or four
months is ahead of the country, ac-
cording to several Government author-
ities. Raids on the Treasury, tariff
tinkering, drastic or radical legislation
and unsound schemes for unemploy-
ment relief, all are dangerous possi-
bilities. The Senate committee that is
studying Senator LaFolette’s bill for
a National economic council is hearing
little of political importance from wit-
nesses, but it is learning a great deal
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that may modify the expected activities
of radically inclined Congressmen.

An advertising trade practice con-
ference, suggested by an official of a
large New York department store, has
been endorsed by Federal Trade Com-
missioner W. E. Humphrey, who
would include newspaper and other
publishers as well as advertising agen-
cies. He estimates that $200,000,000
of fraudulent advertising was refused
by publishers during the last year, and
said that no publisher has complained
that obedience to the rules of the
publishers’ conference of 1928 has in-
jured his business.

Increasing demand for five-cent
cigars indicates a trend that is affect-
ing the sale of many other articles.
B. D. Hill, chief of the Tobacco Divi-
sion of the Department of Commerce,
recently stated that more than 102-
000,000 nickel cigars is the increase
during the first nine months of this
year over the same period of 1930.
The consumption of snuff also in-
creased; but cigarettes fell off in sales
about 3 per cent.

Dirigible transportation may be de-
veloped to a degree of industrial ex-
pansion that will take up employment
slack. The trial trip of the Akron over
Washington last Monday was appar-
ently so successful as to cause a great
deal of discussion regarding the prac-
ticability of dirigibles. “The Navy has
built the Akron,” Ernest Lee Jahncke,
Assistant Secretary of the Navy, said,
“not only to demonstrate her useful-
ness for naval purposes, but for a new
and more rapid means of international
communication and commerce.”

Holiday Buying Gains Headway.

Orders for holiday merchandise have
made their appearance in great vol-
ume. The expectation is that the next
twb weeks will see a heavy concentra-
tion of such purchasing, inasmuch as
many retailers have delayed making
their commitments as long as possible.
There is no mistaking the heavy drift
to practical, useful gift lines, particu-
larly in the medium and lower price
ranges. The orders now being placed
are said to indicate that apparel ac-
cessories will do well, together with
a number of home furnishings items.

Active Buying in Notions Trade.

Notions buyers are exceptionally ac-
tive in the wholesale market, placing
orders for late Fall and holiday needs.
Goods purchased for current sale in-
clude dress accessories, clothes hang-
ers, hat stands and similar items to re-
tail from 50 cents to $1. In holiday
goods, buyers confine themselves al-
most exclusively to $1 items. Novelty
sewing kits and baskets are wanted. A
basket lined with cretonne and equip-
ped with a removable cover on which
handles with snap fasteners are at-
tached is an outstanding item.



IN THE REALM OF RASCALITY.

Questionable Schemes Which Are
Under Suspicion.

Selling and distributing ‘'bronze
powders, a corporation signing a stipu-
lation with the Federal Trade Com-
mission agreed to stop advertising that
it is a manufacturer of such powders,
and to discontinue use of the word
“manufacturers” in its advertising and
literature so as to imply that it manu-
factures its product, when, such is not
true.

The word “Orange” will no longer
be used by a corporation selling toilet
articles to advertise manicure sticks
unless and until they are made of the
genuine wood of the orange tree, ac-
cording to a stipulation agreement be-
tween this company and the Federal
Trade Commission.

John G. Homan of Steubenville,
Ohio, who manufactures and sells un-
der the name, New Science Institute,
appliances for treating hernia or rup-
ture, is ordered by the Federal Trade
Commission to stop exaggerating the
value of his system and to cease dis-
paraging the products or methods of
treatment offered by competitors. Ho-
man’s device is an attachment called
“Magic Dot,” while most of his com-
petitors'sell trusses, which appliances,
in general, the medical profession has
approved, although Homan character-
izes them as “old fashioned,” barbar-
ous,” “torturous” or “unclean.”

Homan is directed, among other
things, to atop asserting that science
has condemned trusses as a treatment
for hernia because they are obsolete or
because they prevent or reitard the cure
of hernia or rupture, and that his in-
strument is the latest invention for this
treatment and has rescued men and
women from the doom of rupture by
trusses.

He is ito cease alleging that by use
of his device, also variously designated
“Magic Dot Outfit,” “Airtex-Magic
Dot Combination” or "New Science
System,” every reducible hernia or
rupture can be supported or can be
cured generally or in a considerable
proportion of the cases.

In applying for a patent Homan de-
scribed his model as a “means for re-
taining a supporting pad or like thera-
peutic device in place, and especially
relates to a device to be used in con-
nection with present forms of hernial
trusses and body supports.” The words
“Magic Dot” were registered as a
trade-mark.

The article now offered differs from
that which Homan sold at the time the
Commission’s complaint issued, and is
said to be less effective, blit both have
been and are distributed under the
trade name “Magic Dot.” He sells
his original device now only when or-
ders are received from those who have
used them previously. His principal
business is the sale of an appliance
more nearly resembling the standard
truss than his original device.

Homan avers thalt prior to invention
of his produdt the prevailing treat-
ments subjected sufferers to (the use
of “awkward steel springs, weighty
cushions, unclean 'leg straps and other
makeshift devices that were always

slipping off the wound.” Instead of
“pressing” the rupture, Homan said,
his arrangement reduces it by the so-
called “New Science Method” which
“seals ithe rupture, and .such “sealing”
method was impossible with the so-
called “old fashioned” attachments, ac-
cording to Homan.

In advertisements he inserted pic-
tures of men engaged in athletic exer-
cises requiring strength and agility,
and below such pidtures would be cap-
tions such as the following: “Ruptured
thirty-eight years ago. Is this a
miracle?” Another advertisement told
of “A sudden strain at the age of 12
—38 years of pain and discomfort—
now, at 50, relief at last.”

Homan clearly implied (that use of
his article would enable sufferers
from hernia of any age, to support and
cure reducible ruptures.

The 'Commission found Homan’s ap-
pliance to be neither a development of
science nor a discovery or invention
adapted to, or useful for the treatment
of hernia or ruptures in advanced
stages. The device was found to be
useless either for curative or palliative
purposes except in less than five per
cent, of the cases of rupture. It was
learned that rupture in children may
be cured in a majority of cases by Ho-
man’s method, and, the Commission
found, “in an extremely limited de-
gree there are moderate cases of rup-
ture in adults which his appliance, or
appliances, may hold in place, and
thereby a cure may, in some instances,
be effected.” But it was also learned
that “Ninety-ifive per cent, of the
cases of rupture are incurable by
means of the appliance of respondent,
nor can it support the hernial sac in its
proper place in nindty-ifive per cent, of
the cases of rupture.”

Proceedings of the Grand Rapids
Bankruptcy Court.

Gralnd Rapids, Nov. 3—In the matter
of Samuel H. Mannausau, Bankrupt No.
4675. The first meetlng of creditors has
been called for Nov. 18.

In the matter of Emimett P. Roche,
Bankrupt No. 4688. The first meetin
of creditors has been called for Nov. 18.

In the matter of Charles Marks, Bank-
rupt No. 4690. The first meeting of cred-
itors has been called for Nov. 18.

In the matter of Lee B. Gates, Bank-
rupt No. 4683. The first meeting of cred-
itors has been called for Nov. 17.

In thb matter of Stephen Hiemstra,
Bankrupt No. 4654. The first meeting of
creditors has been called for Nov. 17.

In the matter of George Bates, Bank-
rupt No. 4349. The first meeting of cred-
itors has been called for Nov. 17.

In the matter of Jessie A. Chatterton,
Bankrupt No. 4682. The first meeting of
creditors has been called for Nov. 17.

In the matter of Adolph J. Locher and
Ramauld B. Locher as A. J. Locher &
Son, Bankrupt No. 4681. The first meet-
;\Tg of creditors has been called for

ov. 17.

In the matter of Harry H. Hartung,
Bankrupt No. 4671. The first meeting of
creditors has been called for Nov. 16.

In the matter of Bert Zukowski, Bank-
rupt No. 4598. The first meeting of cred-
itors has been called -for Nov. 16.

In the matter of William J. Getz, Bank-
rupt No. 4508. The first meeting of cred-
itors has been called for Nov. 16.

In the matter of Robert W. Austin,
Bankrupt No. 4679, The first meeting of
creditors hah been called for Nov. 16.

In the matter of Clifford P. Worden,
Bankrupt No. 4531. The first meetin
of creditors has been called for Nov. 16.

Oct. 21. On this day was held the first
meeting of creditors in the matter of
Bel-CaE-Mo_Nut Butter Co., Bankrupt
No. 4652. The bankrupt was present in
person and represented by attorneys
Warner, Norcross & Judd. Creditors were
represented by attorneys Travis, Merrick,
Johnson & McCobb. Claims were filed
and allowed. The bankrupt was sworn
and examined without a reporter. Henry
Ver Hoek, of Gra'nd Rapids, was elected
trustee, and his bond placed at $1,000.
The first meeting then adjourned without

ate.
On this day also was held the first
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meeting of creditors

, in the m~tterof
Gilbert™ Sluyter,

doing business as Cad
iliac Hardware Co.. Bankrupt No. 4649.
The bankrupt was present in Person and
represented by attorney A. W. Penny.
Creditors_ were represeted by attornys
Dilly & Dilley and Francis L. Williams.
Claims were filed. The bankrupt was
sworn and examined, with a reporter
present. A trustee was not elected iu*
the present. The matter then adjourned
to Oct. 39, at which time there were
no appearances. Fred G. Timmer, of
Grand Rapids, was named trustee, and
his bond placed at $4,090. The a.djourned
first meetin\%l adjourned without date.
Nov. 3. e have received the sched-
ules, order of reference and adjudication
in the matter of Thomas C. Lightfoot,
Bankrupt No. 4694. The bakrupt is a
resident of Grand Rapids, and his occupa-
tion is that of a grpceryma. The sched-
ule shows assets of $3,700.99, with lia-
bilities of $4,501.43. The list of creditors
of said bankrupt is as follows:
ity of Gra'nd R ids----
&y, of g, ARy
W alter H, Moul, Grand Rapids- $7.00
Claude Lightfoot, Grand Rapids — 390.00
Louise Greep, Grand Rapids
Standard Scale Co., Grand
National Cash Register Co.

----- 10.90
Rapids 136.00
—- ifo.00

F. C. Matthews Co., Grand Rapids 16.25
Qiumby-Kain Paper Co., Grand R. 1441
Swift' & Co.. Grand Rapids - 117.48
Zylstra Bros.. Grand Rapids-——--—-- 43.4b
H? Van Der Brents, Grand Rapids 9.75
Thelen Lumber Co.,, Grand Rapids 8.00
Dr. Wilson, Grand Rapids -- -- 999
G. H. Hoffman, Ludington--- -- 500.00
Fairmont Booster, Grand Rapids— 1140
Brock Candy Co., Chicago —— 73.90
Adkins Insurance Co., Grand Rap. 10.00
Louis Bunyk, Grand Rapids — 136.00
I. Van Westenbrugge, Grand Rap. 64.10
Lang Bros., Grand Rapids----—-—--- 1357
Ferris Co., Grand Rapids--—----—-— 2917
Heckman Bros. Co., Grand Rapids 172.85
Bell Tele. Co., Grand Rapids --— 18.89
Lamberton Ice Co., Grand Rapids
Velman Biscuit Co., Grand Rapids 21.68
Cavera Fruits. & Vegetable Market,
Grand Rapids---------mmmmmmn £0.94
F. L. Curtis, Grand Rapids --—- 100.8b
Lindemulder Grocery, Grand Rap. 6119
Aluminum Corp., St. Louis - “ 8.82
Palmolive Pete Co., Chicago -—- 33.89
Muskegon Candy Co., Muskegon— 28.83
Dark & Sons, Grand Rapids--—------ 63.27
Blodgett Beckley Co.. Toledo 14.90
Ellis Bros., Grand Rapids 64.35

Tower Garage, Grand Rapids--—--11.00
C. W. Mills Co., Grand Rapids-—-
Smith Flavoring Extract Co., G. R.  5.00
Lee & Cady, Grand Rapids

M. Werk Co.. Cincinnati--- 12.00
Heinz Co.,, Grand Rapids--—- 20.20
Quimiby-Kain Paper Co., Grand R. 21.72

Ratdemaker-Dooge Co., Grand Rap. 537.42

Schust Co, Saginaw -------------—-----  38.85
Voight Milling Co., Grand Rapids 27.44
Wi illiams-Marcroft, Grand Rapids 6.72
National Cash Reg. Co., Grand R. 15.00
Telder Coffee Co., Plainfield----—--- 27.55
C. W. Stehouwer, Grand Rapids_ 12.03

Grand Rapids --------mmmemn 6.40

FoIgRers,

H. R. Bekkering, Grand Rapids — 98.40
Stiles Lumber Co., Grand Rapids 255.25
Meyering Elec. Co., Grand Rapids 200.00
Marquette Lumber Co., Grand R. 96.00
Bell Telephone Co., Grand R. unknown
Armour & Co., Grand Rapids — 17.50

DeKorne, Grand Rapids 9.70
Forbes Stamp Co., Grand RH(EJIHS— 1.90
G. R. Gas Co., Grand Rapids-—- 125
G. R. Packing Co., Grand Rapids 190.65
Otto Hertnagle, Grand Rapids — 3479
Jacombsen Commission Co. --—----—-- 51.48
Riverside Lumber Co., Grand R. 30.06
Mills Paper Co., Grand Rapids — 14.04

Nov. 3. We have received the sched-
ules, order of reference and adjudication
in the matter of Frank Zeldam, Bankrupt
No. 4693. The bankrupt is a_resident of
Beverly, and his occupation is that of a
laborer. The schedules show assets of
$2,225, with liabilities of $4,153.12. The
court has written for funds and upon
receipt of same the first meeting of cred-
itors will he called.

Nov. 3. We have received the sched-
ules, order of reference and adjudication
in the matter of Edward J. Thede, Bank-
rupt No. 4692. The bankrupt is a resident
of Grand Rapids, and his occupation is
that of a laborer. The schedule shows
assets of $2,263.12. with liabilities of $5,-
743.42. The court has written for funds
and u]Pon receip of same the first meet-
inRl of creditors will be called.

ov. 3. We have received the sched-
ules, order of reference, and adjudication
in the matter of Carl M. Dolliver, Bank-
rupt No. 4691. The bankrupt is a resi-
dent of Grand Rapids, and his occupation
is that of a laborer. The schedule shows
assets of $275, with liabilities of $1,156.29.
The court has written for funds and upon
receipt of same the first meeting of cred-
itors will be called.

In the matter of Martin Epstein, some-
times known as A. M. Epstein, Bankrupt
No. 4336, the trustee has heretofore filed
his final report and account, and a final
meeting of creditors was held Aug. 28.
The trustee was present in person. Fred
G. Stanley, attorney, was present for
creditors and the trustee. The trustee’s
final report and account was considered
and approved and allowed. Claims were
?rove and allowed. An order was made
or the payment of expenses of adminis-
tration and preferred claims, as far as

. dends.
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the funds on hand would permit.
were no objections to discharge. The
meeting then adjourned without date,
and the case will be closed and returned
to the district court.

In the matter of James M. Petersen,
Bankrupt No. 4362, the trustee has here-
tofore filed his final report and account,
and a final meeting of creditors was held
Aug. 28. The ban

There

rupt was not present
or represented. The trustee was present
by representation. Claims wre proved
and allowed. The trustee’s final report
and account was approved and allowed.
An order was made for the payment of
administration and preferred claims as
far as the funds on hand would permit.
There were no dividends. No objections
were made to the discharge of the bank-
rupt. The final meeting then adjourned
without date, and the case will be closed
and returned to the district court, in due
course.

In the matter of James B. O’Leary,
Bankrupt No. 4394, the final report of the
trustee has heretofore been filed, and a
final meeting of creditors was held Aug.
28. The bankrupt was not present or
represented. The trustee’s final report
and account was considered and approved
and allowed. An order was made for the
payment of expenses of administration,
as far as funds would permit. There
were no dividends. No objections were
made to the discharge of the bankrupt.
The final meeting then adjourned with-
out date, and the case will "be closed and
returned to the district court, in due
course.

In the matter of Charles J. Roos. Bank-
rupt No. 4401, the trustee has heretofore
filed his final report and account, and a
final meeting of creditors was held Aug.
28. The bankrupt was not represented or
present in person. The trustee was pres-
ent in person. Claims were proved and
allowed. An order was made for the
payment of expenses of administration,
as far as funds on hand would permit.
There were no dividends. No objections
were made to the discharge of the bank-
rupt. The final meeting then adjourned
without date, and the case will bé closed
and returned to the district court, in
due course..

In the matter of Leonard Joldersma
and John Joldersma, partners doin? busi-
ness as Joldersma’s Electric Appliances,
Bankrupt No. 4468, the trustee’s final
report and account has heretofore been
filed and a final meeting of creditors was
held Oct. 15" The trustee only was pres-
ent. The trustee’s final report and ac-
count was considered and approved and
allowed. Claims were proved and allow-
ed. An order was made for the payment
of expenses of administration, as far as
funds would permit. There were no divi-
No objections were made to the
discharge of ‘the bankrupt. The. final
meeting then adjourned without date, and
the case will be closed and returned to
the district court, in due course.

Nov. 6. We have received the sched-
ules, order of reference and adjudication
in the matter of Fred L. cPherson,
Bankrupt No. 4696. The baknrupt is a
resident of Grand Rapids, and his occupa-
tion is that of an electrician. The sched-
ule shows assets of $690, with liabilities
of $1,292.28. The court has written for
funds and upon receipt of same the first
meeting of creditors will be called.

In the matter of Cornelius Mouw and
James Hacklander, copartners, doing
business as Mouw & Hacklander, Bank-
rupt No. 4463, the final meetinﬂ of cred-
itors was held Oct. 15. Only the trustee
was present. The trustee’s final report
and account was considered and approved
and allowed. Claims were proved and
allowed. An order was made for the
payment of expenses of administration
as far as the funds on hand would per-
mit. There were no dividends. No ob-
jections were made to the discharge of
the bankrupt. The final meeting hten
adjourned without date, and the case
will be closed and returned to the dis-
trict court, in due course.

Nov. 9. We have received the sched-
ules, order of reference and adjudication
in the matter of Otto A. Arntz, individ-
ually, and doing busiess as Muskegon
Gas Burner Co., Bankrupt No. 4791. The
bankrupt is_a' resident of Muskegon, and
his occupation is that of a gas burner
salesman. The schedules show assets of
$19,683.82, with liabilities of $7,873.55. The
court has written for funds and upon
receipt of same the first meeting of cred-
itros will be called.

Nov. 9. We have received the sched-
ules, order of reference and adjudication
in the matter of Keith E. Terry, Bank-
rupt No. 4792. The bankrupt is a resi-
dent of Grand Rapids, and his occupation
is that of a salesman. The schedules
show assets of $12,319.25. with liabilities
of $892.97. The court has written for
funds and upon receipt of same the first
meeting of creditors will be called.

On this day was held the first meeting
of creditors in the matter of Lester Wol-
verton, Bankrupt No. 4676. The bankrupt
was present in person a'nd represented
by attorney Glenn D. Mathews. One

creditor was present in person. No
claims wer peroved and allowed. No
proceedings were had. and the matter

\évaas adjourned, by agreement, to Nov.
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nclude Judgement . . .
In your Bequests

TRADESMAN

a nation wide survey of
over 3090 0 0O estates

shows that practically $1 out of every $5
fails to reach the heirs, and therefore never
produces income for them. This shrinkage
can be materially reduced by using the
same business judgment in planning your
estate that you used in its creation.

When a man accumulates an estate, he has
not altogether discharged his full duty to
his dependents. As he provided for them
during his lifetime, so he should make
every effort through a properly drawn
Wi ill to provide for their protection after
he is gone.

The Grand Rapids Trust Company has

had many years’ experience in planning
and administering estates, and is able,

through simple trust provisions, to add
materially to the income in many in-
stances.

We shall gladly prepare an ESTATE
ECONOMY PLAN to fit your particular
needs, upon request. This plan will be
submitted to you in written form with the
suggestion that you have it approved by
your attorney before it is definitely filed
with us.

It may furnish you with a better oppor-
tunity to project your judgment into the
future in a way that will increase the net
value of your estate, and thus add to its
earning power.

GRAND RAPIDS TRUST COMPANY



MOVEMENTS OP MERCHANTS.
‘Centerville—Ned Talbot’s hardware

stock was sold out to Abe Dembinsky,

of Saginaw, and will be closed out.

Detroit—The Smith Tire Co., Inc.,
474 West Columbia street, (has chang-
ed its name to F. 'W. .Smith Company,
Inc.

Saginaw—The stock and fixtures of
M. W. Tanner Co., bankrupt, was sold
at public auction by Abe Dembinsky,
auctioneer.

Burr Oak—The grocery stock and
fixtures of John P. Hess was sold to
Abe Dembinsky, of Saginaw, and will
be closed out.

jHastings—The shoe stock of the
Potter shoe store was purohased by
Abe Dembinsky, of Saginaw, and will
be closed out.

Manistique—John Howbridge has
opened a drug store in (the recently re-
modeled store building, formerly oc-
cupied by E. N. Orr.

Gaines—William Boyd Gozadd, 64
years old, dealer in hardware for thirty-
five years, died at his home as the
result of ulcers of the stomach.

Grand Rapids—Otto Hertvogel has
opened a cash and carry meat market
at SO Alpine avenue, under the style
of Otto’s Cash and Carry Market.

L’Anse—Werner M. Mattson has
assumed the management of the Lun-
dahl Pharmacy. A larger stock of
drugs and sundries will be carried:

Mason—Jack Williams, who recent-
ly purchased the grocery stock of Lou
Tucker, has sold it to W. H. Gorman,
of Lansing, who has taken possession.

Otsego—Dillis Harvey has removed
his bakery from North Farmer street
to his home and will supply his .trade
by taking orders and making deliveries.

Detroit—Burns Shoe Stores, 1927
12th street, has changed its name to
the Tuxedo Shoe Stores and increased
its capitalization from $1,000 to $5,000.

Mason—Jack Williams, who sold his
grocery stock to Lou Tucker three
years ago, has again taken it over and
will continue the business until a pur-
chaser can be located.

Detroit—Rosa-Lee, Inc., 2162 First
National Bank building, dealer in ap-
parel for women, has been incorporat-
ed with a capital stock of $3,000, all
subscribed and paid in.

Traverse City—E. E. Lewis has
purchased the grocery stock of Mrs.
C. Devendorf, 925 East Front street
and will continue the business under
the style of Elgin’s Market.

Plymouth—jDeborah Hondengraber,
retail dry goods, has filed a voluntary
petition in bankruptcy in the U. 5.
District Court at Detroit, listing lia-
bilities of $10,575 and assets of $2,375.

Kalamazoo—The Westend Furniture
Co., 719 West Michigan avenue, has
completed the remodelling of its es-
tablishment and opened a second hand
furniture department on the second
floor.

Detroit—Food City, Inc., 1026 Lafa-
yette building, has been incorporated
to deal in fruits and vegetables with a
capital stock of 10,000 shares at $1 a
share, $1,000 being subscribed and
paid in.

Detroit—Joseph Sasson, retail wo-
men’s wear, 2905 Cass avenue, has
filed a voluntary petition in bankrupt-
cy in the U. S. District 'Court here,

listing liabilities of $2,082 and assets
of $1,600.

Bangor-—The stock and fixtures of
Samuel Guttmacher, consisting of
men’s and boys’ furnishings and shoes,
was sold to Abe Dembinsky, of Sag-
inaw, and was moved to Detroit to be
sold at public auction.

Kalamazoo—O. F Miller, of the
Miller Lumber Co, 1919 Factory
street, announces the appointment of
Karl P. Aschbacher as manager and
in complete charge of all wholesale
£nd retail lumber sales.

Ludington—Fred Gerstle, of Chi-
cago, has opened the Venetian Inn, an
Italian style dine.and dance cafe, at
122 West Ludington avenue. Jerry
Garafolo, Intalian chef, of New York
City, has been engaged.

South Haven—David B. Tait, senior
member of Tait’s Grocery and Bakery,
is retiring from the firm because of ill
health. Howard Tait, his son and
former partner, will continue the busi-
ness under the same style.

Kalamazoo—Pearl D. Gbb, individ-
ually- and doing business as the State
Shop, has filed a voluntary petition in
bankruptcy in the U. S. District 'Court
at Grand Rapids, listing liabilities of
$10,408 and assets of $2,722.

.Muskegon—The Beckquist Photo
Supply Co., 348 West 'Clay avenue, has
merged the business into a stock com-
pany under the style of Beckquist’s
Inc., with a capital stock of $2,000,
$1,000 being subscribed and paid- in.

Detroit—An involuntary petition in
bankruptcy has been filed in U. S
District 'Court here against Grays
Clothes by Griffin, Heal & Emery at-
torneys, representing Manufacturers
Finance Co., on assigned claim of L.
S. Shapiro & Sons Co., $1,369.

Detroit — Hoover’s Laboratories,
Inc., 525 Woodward avenue, has been
incorporated to deal in and service ra-
dios and other electrical goods, with
a capital stock of 10,000 shares at $1
a share, $6,000 of which has been sub-
scribed and paid in.

Northville—The Manning & Locklin
Northville Co., sand, gravel, stone,
etc., with business offices at 505 Lin-
coln building, Detroit, has been in-
corporated with a capital stock of
5,205 shares at $1 a share, $5,205 being
subscribed and paid in.

Holland—John and James 'Blair
have formed a copartnership and en-
gaged in the dry goods business at 25
West Eighth street. The partners are
sons of Charles B. Blair, who is referee
of the bankruptcy court in Grand
Rapids. The sales the opening day
were $800.

Detroit—Sale of merchandise, fix-
tures and equipment for $3,208 has
been confirmed by the U. S. Court
here in involuntary bankruptcy pro-
ceedings against the Fifteen Shop,
women’s wear, at 25 East Grand
River avenue. The Union Guardian
Trust Co. is receiver.

Detroit—A 30 per cent, composition
offer, payable in cashf has been filed
by Regner Graef & ICo., men’s furnish-
ings chain stores, with headquarters at
2521 Woodward avenue, and ten other
stores in this city. Order permitting
continuation of the business has been
handed down by the U. S. District
Court here.

Ishpeming—Mudge’s Funeral Home
corner of Third and Ridge streets,
which has been under construction for
some time, has been opened for use.
The chapel will seat 115 and about
twenty more chairs can be added. A
family room adjoins the service room.
It is private but members of the be-
reaved family can see and hear the
service from it.

Cassopolis—In the bankruptcy case
of John,B. Stemm, an order has been
made for payment of a final dividend
of 159 per cent, to general creditors.
No objections were made to discharge
of the debtor at the last meeting of
creditors. It is expected the case will
be. closed and returned to U. S. Dis-
trict Court in Grand Rapids in the
near future.

Tecumseh—A clearing house is be-
ing formed 'here to cash checks as the
result of conferences the last two days
between Tecumseh business and pro-
fessional men. The organization, to be
known as the Tecumseh Clearing
House Association, is to be formed as
a partnership and will have a president,
vice-president and secretary-treasurer,
the latter officer to be in active charge.
It is proposed to raise a pool of $1,500
or $2,000 for operating funds and the
secretary-treasurer is to be bonded.
Arrangements are pending for space in
the United Savings Bank building and
the organization proposes to cash
checks without charge for professional
and business men and farmers trading
in  Tecumseh. - Workingmen’s pay
checks also are to be cashed. It is
expected the organization will be com-
pleted and ready to start operations
by Monday. The operating costs are
to be borne by the association mem-
bers. Since the closing of the United
Savings Bank Tecumseh has been
without the services of an institution
where checks could be cashed. Al-
though Tecumseh merchants have un-
dertaken to perform this service for
their customers they, of necessity,
have been forced to limit the accom-
modation. The clearing house is to
be open during the usual banking
hours and also on Saturday evenings.

Kalamazoo—In the bankruptcy case
of Charles Marks, dealing in women’s
apparel and furnishings, 213 Burdick
street, two schedules have been filed
in the U. S. District Court at Grand
Rapids. One is filed for C. Marks Co.,
Inc., of Kalamazoo, by 'Charles Marks,
president, and Anna Marks, secretary.
The other is filed by Charles Marks.
Creditors listed in the first schedules
are duplicated in the second. Two
were filed, it was stated, because the
accounts of the incorporated firm were
carried over by Marks after the incor-
poration was dissolved.  Creditors
with claims exceeding $500 include: A.
Krolik Go. (Phyllis Frocks), Detroit,
$1,586; Richardson Garment Co., Kala-
mazoo, $1,077; Jesse Herff Co., New
York, $593; Freerose Dress Co. New
York, $1,110; A. &J. Friedman, Levin-
son, Inc., New York, $2,372; Right
Line Dress Gorp., New York, $582;
Kalamazoo Gazette, $691; E. J. Ash,
Three Rivers, (rent), $600; Masonic
Temple Ass’n., Niles, (rent), $600;
Aaron Handelman, Niles, interest as-
signed to Edson Moore Co., Detroit,
(rent to date lease with six years yet
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to run at $85 per month), $1,100;
Bank of Kalamazoo, promissory note,
$1,100; Saul Salomon, Kalamazoo,
promissory note, $1,090. Stock in the
Marks store at Kalamazoo is valued
in the schedules at $4,887, and the
stock in the store at Three Rivers is
valued at $2,160. Fixtures and ap-
paratus in the Kalamazoo store are
valued at $7,514; fixtures in Three
Rivers store, $3,005; fixtures in store
formerly operated at Niles, $1,997; fix-
tures and apparatus n storage at Kal-
amazoo, $2,553. Frost & Frost, of
Kalamazoo, are attorneys for the
debtor.

Manufacturing Matters.

Detroit—The Michigan Findings &
Leather Co., 2134 Grand River avenue,
has changed its capitalization from
5000 common to 100 shares no par
value.

Detroit—The Detroit Wrecking &
Salvage Co., 2986 Hart avenue, jhas
been incorporated with a capital stock
of 2,500 shares at $100 a share, $1,000
of which has been subscribed and paid
in.

Ontonagon—The Ontonagon Fibre
Corporation, pulp and paper, etc., has
been incorporated with a capital stock
of 10,000 shares at $1 a share, $1,000
of which has been subscribed and
paid in.

Detroit—Ster-(L-Way Laboratories,
Inc., 7050 Chatfield avenue, has been
incorporated to manufacture and sell
tooth brushes and other brushes, with
a capital stock of $30,000, $20,000 of
which has been subscribed and paid in.

Grand Rapids—The SannSeat Man-
ufacturing Corporation, 410 Federal
Square building, has been incorporated
to manufacture and sell wood, paper,
vegetable and metalic ware with a cap-
ital stock of $1,000, all subscribed and
paid in.

Grand Rapids—Nu Life Inc., 215
Sheldon avenue, S. E., has been incor-
porated to manufacture and sell de-
vice to renovate office appliances, with
a capital stock of 1,000 shares at $10
a share, $1,000 being subscribed and
paid in.

Detroit—Vernor’s Ginger Ale Co.
of California, with offices at 1400
Penobscot building, has been incorpo-
rated with a capital stock of 100,000
shares of A stock at $9 a share, 250,000
shares of B at $1 a share and 350,000
shares no par value, $1,000 being sub-
scribed and paid in.

Mt. Clemens—Two new factories
are coming to Mt. 'Clemens, it is an-
nounced by A. D. Brewer, executive
secretary of the Board of 'Commerce.
The manufacturing plants, although
small, will add stability to the com-
munity through diversification of local

industries. The Cadillac Tool Co,
2016 Franklin street, Detroit, has
moved to 150 Grand avenue. New

equipment is being installed in the
plant which will occupy 3,000 square
feet of floor space. Skilled tool and
die mechanics will be employed. The
product is sold to Ford, Lincoln,
mChevrolet and other Detroit auto-
mobile, brake and ‘'tube concerns. A
J. Glass is president. The announce-
ment of the second plant which is to
locate in Mt. Clemens will be made
within a week.
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Essential Features of the Grocery
Staples.

Sugar — Local jobbers hold cane
granulated at 5.10c and beet granulated
at 4.90c.

Tea—There have been rather heavy
sales of tea to chain stores Huring the
past week, one of the reasons being
comparatively low prices which have
been quoted since England abandoned
the gold standard. It is 'expected that
this change in England’s financial sys-
tem will sooner or later aflFect a good
many items in the itea list in this coun-
try, but so far it has not done much
but slow dlown business. In primary
rgarkets, Indias and Ceylons are a little
firmer on the better grades.

«Coffee—iSome little strength has de-
veloped in the market for Rio and
Santos sold green and in a large way,
and possibly the list of spot Brazils is

chigher for the week. Business has
been rather good as most holders have
permitted their stocks to get too low.
At the present writing the market is in
pretty satisfactory condition, but it
may slough off. As to mild coffees,
they 'show .no change for the week.
The general business in coffee is just
about 'the same, without incident or
feature.

Canned Fruits—The future of 'Cali-
fornia fruits continues uncertain, but
so far there has been no general scal-
ing down of quotations by the leading
packers. Some of Ithe smaller canners
are ready to sell standard and choice
clings in 2J4 tins a little easier, but the
larger packers have not revised their
price ideas. Whether they will do so
or not no one can tell at this time.
Some are anticipating revisions, while
others believe prices will hold because
of the statistical strength of fruits.
Buyers are holding back awaiting de-
velopments. 'Canned pineapple is still
very active, with all packers doing a
good business and retailers reporting
a very satisfactory response from con-
sumers.

Canned Vegetables—Standard to-
matoes are very firm, with stocks in
the hands of the trade relatively light.
Corn is easy, but no worse than it has
been, and some varieties are likely ito
firm up a little if buying develops.
Peas are steady 'and the cheaper grades
are very hard to get.

Dried Fruits—Dried fruits are mov-
ing out in a much better volume now
and jobbers feel that good, snappy
weather like yesterday would soon
have stocks moving into consumption
in a much better way. The buying
demand has been fairly broad. Cali-
fornia prunes have been selling in im-
proved fashion and jthere has been a
noticeable gain in the movement of
Northwest prunes. Both local'and in-
terior trades are coming into the mar-
ket now to replenish sadly depleted
shelves. There is very little surplus
on the spot even in the hands of job-
bers and it would not take long for the
Coast 'to feel the effect of better buy-
ing. Packaged ifigs are beginning to
move well. Owing to the shortage in
Calimyrnas there is an improved tone
in Adriatics and Black Missions. The
market on Smyrnas and Greek string
figs is orderly. Reports from the
Coast indicate that all the major fruits
are holding well. There have been>no
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price declines to speak of. Resistance
among the prune growers against the
low price ideas submitted to them in
bids is growing and in some instances
they have been getting a little better
price. Others continue to sell on open
contract, feeling that the market will
be better by the time the goods are
shipped. Dried apples, which have
been one of the weakest items, are a
little firmer owing to the improved
outlook for export. Europe is rapidly
consuming all spot prunes and raisins,
particularly bleached varieties, which
are in short supply. Shipments are
being made abroad by houses with
European branches and even with the
unsettled exchange situation, a sizable
business 'is being done in this manner.

Canned Fish—Alaska pink and chum
salmon is unchanged and steady, but
dull. Better grades of salmon are
scarce and active. Other canned fish
are quiet and unchanged.

Salt Fish—In spite of the compara-
tively small stocks of mackerel, the de-
mand is only for immediate wants.
Both imported and domestic mackerel
are strong statistically and would be
higher if jthe demand were better. At
present, from the consumer’s stand-
point, salt fish are cheap and this is
leading to a pretty good demand.

Beans and Peas.—The market for
dried beans and peas is in better con-
dition 'than it has-been in for some
time. Most of the list are now quoted
steady to firm with a better demand
than for several weeks. Practically no
changes in price have occurred, al-
though red kidney beans are a little
firmer.

Cheese—Cheese has hadi a fairly
steady week, although on account of
small demand the market eased off a
little about the middle of the week.

Nuts—With 'the sharp turn in the
weather a resumption of active nut
trading is expected here. The un-
shelled nut group is moving out in
good volume. 'California walnuts are
pretty well cleaned up. Independent
shippers have very little left to offer,
and the association is cleaning up its
Emeralds rapidly. Unshelled almonds
also are very active, with desirable
grades hard to find. An excellent vol-
ume of business has been booked in
unshelled pecans, which are now being
offered in many attractive packages
through chain and department stores.
The shelled nut market shows little
change here, but is expected to be
stimulated by the cooler weather.
Stocks of walnuts, almonds and filberts
in the hand's of importers are light and
prices are generally steady.

Rice—The rice market was very ac-
tive here during the past week. The
short grains and long grains both
were firmer. Stocks in the hands of
the millers are light and increased
buying from the growers has strength-
ened price ideas. Export demand is
well sustained.

Syrup and Molasses—There is a lit-
tle better demand for sugar syrup, but
prices are unchanged. 'Compound
syrup, in spite of fluctuations in the
corn market, remains unchanged and
in fair demand. Prices on new crop
New Orleans molasses were named
during the week on a basis of 2c be-
low last year. Demand is rather good.
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Review of the Produce Market.

Apples—Current prices are as fol-
lows:
Baldwins, 2)4 in, A Grade___$ .85
Bananas, 3 in., A. Grade--—---- 1.00
Dessert, 2J4 in., A. Grade .85
Greenings, R. I., 2)4 in., A. Grade .75
Greenings, R. I., Bakers, 3 in.— 125
Grimes Golden, 2j4 in., A. Grade 100
Grimes Golden, 2J4 in., A. Grade .65
Hubbardsons, 2J4 in., A. Grade— 1.00
Jonathans, 2J4 in., A. Grade----- 100
Kings, 3 in. Baking, A. Grade — 125
Mclintosh, 2J4 in, A. Grade___ 125

Yellow Pippins, C. Grade--—----- 75
Shiawassee, 254 in., A. Grade — .85
Snows, 2Y\ in.,, A. Grade 1-00
Spies, 3 in., A. Grade--------------- 150

Spies, 2)4 in,, A. Grade
Talman Sweets, 2J4 in., A. Grade .85
Wagners, 254 in,, A. Grade----- 75
Cooking Apples-----------mnmmmmeee .50
Washington apples 'bring $2.50 per box
for fancy Romes and $3 per box for
Delicious.

Bagas—Canadian, 60c per 50 Ib. sack.

Bananas—5@5j4c per Ib.

Beets—75c per bu.

Butter—The market is unchanged
from a week ago. Jobbers hold 1 Ib.
plain wrapped prints at 30c and 65 Ib.
tubs at 29c for extras and 28c for firsts.

Cabbage—50c per bu.

Carrots—60c per bu.

Cauliflower—$1 for box containing
6@9.

Celery—30@50c according to size.

Celery Cabbage—65c per doz.

Chestnuts — 18c per Ib. for New
York stock.

Cocoanuts—75c¢ per doz. or $5.50 per
bag.

%ranberries—$2 per 25 Ib. box of
Early Blacks from Cape Cod.

Cucumbers—No. 1 stock, $1.25 per
doz.

Dried Beans—Michigan jobbers are
quoting as follows for hand picked at
shipping station:

C. H. Pea Beans------------------ $2.25
Light Red Kidney
Dark Red Kidney

Eggs—Jobbers are paying 30c for
strictly fresh offerings of hen’s eggs
and 22c for pullet’s eggs.

Grape Fruit—Florida commands $3
@350 per box; bulk, $3.25 per 100.
Grapes—Calif. Emperors, $2.20.

Green Onions—20c.

Green Peas—Calif., $3 per crate of
40 Ibs.

Green Beans—$2.50 per bu.

*Honey Dew Melons—$2.50 per crate
of 12 to 16.

Lettuce—In good demand on the
following basis;

Imperial Valley, 6s, per crate----- $3.50
Imperial Valley, 5s, per crate------ 350
Home grown leaf, 10 Ibs.--—-—-- 65

Lemons—Present quotations are as

follows:

360 Sunkist $5.50
300 Sunkist 5.50
360 Red Ball 450
300 Red Ball - 450

Oranges—Fancy jSunkist California
Navals are now sold as follows:

126 $5.00
150 5.00
176 5.00
200 5.00
216 5.00
252 5.00

324
Floridas—$3.75@4 for all sizes.

Onions—Michigan, $2 per 100 Ibs.
for yellow and $2.50 for white; Gen-
uine Spanish, $2.75 per crate.

Parsley—40c per doz. bunches.

Pears—Kiefers, $1 per bu.; Califor-
nia, $3.75 per box.

Peppers—Green, 40c per doz. for
home grown.

Potatoes—On the local market
transactions hover around 40c per bu.
In Northern Michigan carlot buying
points the price ranges from 15@18c
per bu.; ldaho, $225 per 100 Ib. sack.

Poultry—Wilson & Company pay as
follows:

Heavy Springs..... 16¢c
Heavy fowls 16c
Light fowls 13c
Ducks 12c
Geese  ------mmmmmmmmemmme e ioc
No. 1 Turkey 18¢c

Sweet Potatoes—$2.25 per bbl. for
Virginias.

Squash—$2.75 per 100 Ibs. for Hub-
bard.

Tomatoes—Hot house, $1 per 7 Ib.
basket.

Veal Calves — Wilson & Company
pay as follows:

Fancy 6@10c

Good 9
Medium gc
Poor gc

Four New Readersof the Tradesman.
The followingnew subscribers have
been received during the past week:
P. T. Strahan, Kalkaska.
F. M. Pattison, Alto.
Hobart Carpenter, Lake Odessa.
C. T. McDonald, Cascade Village.

Grand Rapids—The Goldfield Dairy
Co., 206 Hall street, West, has merged
its business into a stock company with
a capital stock of $5,000, all subscribed
and paid in.

Bay 'City—The shoe stock of Val-
entine Waldbauer, deceased, was pur-
chased by Abe Dembinsky, of Sag-
inaw, from the probate court and was
closed out at public sale.

Benton Harbor—Michigan Platers &
Polishers Supply Co., Inc., has been
organized to conduct a wholesale and
retail business with a capital stock of
$3,000, all subscribed and paid in.

Grand Rapids—The remainder of the
lumber of the Perkins Land and Lum-
ber Co., in receivership, was sold at
private sale to 'the Saginaw Furniture
Shops for the Michigan Trust Co., re-
ceiver.

Adrian—B L. McAdam, meat dealer
at 147 North Main street, has remod-
eled his store building, added a stock
of groceries and joined the Red &
White organization. He will conduct
his business under the style of the Red
& White Store.

Detroit—Thomas Grillo, 2460 Mar-
ket street, wholesale and retail dealer
in fruits and produce, has merged the
business into a stock company under
the same style with a capital stock of
$25,000, $10,200 of which has been
subscribed and paid in.



MUTUAL FIRE INSURANCE

Some Impressive Fire Loss Statistics.

If the Nation’s fire 'bill for 1930
were paid by a per capita tax, the cost
to every person in the United 'States
would be $4.16. The estimated prop-
erty loss announced for the year by
the National Board of Fire Under-
writers was $499,739,172. This figure
is $36,126,410 above the preliminary
estimate made last January on the
basis of reports by insurance com-
panies and $32,234,716 more than for
1929. It has been estimated that six
churches or chapels suffer from fire
loss every twenty-four hours; that fire
causes damage to twelve public build-
ings (including hospitals, schools and
institutions) and 1,114 dwellings, or
an average of one every minute and a
half; that in a day and a night there
are 132 farm and 155 mercantile
building fires.

The entire fire loss, figuring the cost
of upkeep of fire-fighting organizations,
is estimated at $1,112,000,000.

It is interesting to note that more
fires occur in the winter than in the
summer months, and it is estimated by
fire chiefs that there are a third more
fires at night than during the daylight
hours. In industrial and mercantile
risks there is a sharp increase in the
number of fires directly after closing
hours, estimated at between 32 and 35
per cent. Processes are left unguard-
ed in the rush to get away from the
plant or store and many things are
forgotten, sometimes resulting in fires.

Further analysis of official figures
disclosed that 66 per cent, of all fires
occurred in homes, and that last year
there were 10,217 deaths due to fires.
Of fire losses in which loss of life oc-
curred, 66 per cent, were in the cities.
Of lives lost in dwellings 30 per cent,
were children under ten years of age.
Of the total number of deaths by fire,
24 per cent, occurred as the result of
misuse of inflammable liquids and 21
per cent, from fires ignited by open
flames. The problem which confronts
the American people to-day is that of
waste and carelessness. Only through
their elimination may we expect a rea-
sonable amount of true progress and
lasting prosperity.

In 1930 there were listed in the
records of fire prevention authorities
sixty-five conflagrations or fires, each
representing a loss of more .than $250,-
000. Most of these fires were in the
states East of the Mississippi and
North of Virginia’s 'Southern border.
One of the largest was in Nashua, New
Hampshire, May 4. It destroyed
more than 300 buildings. The major-
ity of the biggest fires, however, oc-
curred in manufacturing plants, ware-
houses, hotels and lumber yards, and
attention has especially been called to
the number occurring beyond the reach
of municipal wafer systems and or-
ganized fire departments.

During the first quarter of the year
1931 the largest fire loss recorded,
$500,000, occurred in a Creskill, New
Jersey, lumber plant. In Los Angeles,
California, an apartment house fire
caused a loss of $400,000. ‘In 'Mobile,
Alabama, a $400,000 warehouse fire oc-
curred and in Philadelphia a $350,000
fire started in a drug store. In Salmon,
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Idaho, six business buildings burned
with a loss of $225,000. These are but
a few of the available reports repre-
senting large losses, which total $129,-
940,862 for the quarter.

One deplorable result of a period of
slack business is incendiary fires, or-
iginating in stores or factories, which
often spread to adjoining buildings and
homes, imperil lives and interrupt busi-
ness operations of other concerns.
There were 1,311 arrests on charges
of incendiarism last year as against
802 in 1929, and 401 convictions in
1930 as against 313 in 1929, indicating
an increase in arrests of 66 per cent,
and 20 per cent, in convictions.

Insurance Viewed as an Economic
Stabilizer.

When the institution of insurance
gives to all mankind that protection
that safeguards against poverty, misery
and suffering, and elevates all man-
kind to a point where health, comfort
and happiness prevail, then we have
found the kind of insurance, the kind
of an insurance organization, and the
kind of insurance agent that will exalt
the insurance principle to its deserved
and rightful heights of dignity.

Man has always measured his well-
being in terms of what he owns. Our
own history from the colonists to the
business man of to-day is an unbroken
aggressive determination and continu-
ous story of human effort directed at
the preservation of property and
against the untimely extinction of life.
Through its great bulwark of security,
insurance offers its broad mantle of
protection as surety against occasions
of despair, poverty, chaos and disaster.

I conceive the business of insurance
to be the one great and beneficial in-
stitution, and the only instrumentality
capable of effecting world-wide adjust-
ment of social and economic condi-
tions, and it shall ever be my purpose
to so administer the affairs of this
office that in so far as my power lies,
the institution of insurance shall be
exalted to its deserved dignity and
stake its rightful place as one of the
greatest gifts of human ingenuity ever
bestowed upon mankind.

Harry 'W. Hanson,

Superintendent of 'Insurance, State
of Illinois.

Appliques on Swim Suits Reduced.

Some revisions on prices of ap-
pliques for women’s bathing suits have
been put into effect with the result
that the minimum price is now said to
be $1.50 per dozen instead of previous
quotations of $1.75 and $2. Appliques
are also available at these higher
prices, but they are of more intricate
detail and design. As the bulk of the
women’s suit business is expected to
be done on appliqgued numbers, the
heaviest volume orders will be placed
probably on the styles selling at
$1(125 per dozen and higher.

French Bar Canned Meat.

Further importation of canned
meats to France is reported to be for-
bidden on the ground that the amount
fixed in the recent agreement has been
reached for the current year. It is un-
derstood that the government is con-
sidering fixing quotas on importation
of fresh fruit and canned fruit and
vegetables.

OUR FIRE INSURANCE
POLICIES ARE CONCURRENT

with any standard stock policies that
you are buying

The Net Costb 3 0 % I1-C S S

MLAIg,» Bankers and Merchants Mutual Fire Insurance Co.
of Fremont, Michigan

WILLIAM N. SENF, Secretary-Treasurer

Mutual Insurance

With losses lower, with expenses lower, with no inside profits
for invested capital you would expect the net cost of MUTUAL
insurance to be less. It is.

The saving in cost is not made at any sacrifice in safety and
strength, The Mutual plan of operation is right, Mutual insur-
ance is better protection, Because it is better it costs less.
May sound unreasonable if you are not informed, An investi-
gation is convincing, For the sake of yourself and your busi-
ness, investigate.

Finnish Mutual Fire Insurance Company
444 Pine Str., Calumet, Mich.

1909 22 Years 1931

Losses Paid Promptly — Saving 30%

For FIRE and WINDSTORM Insurance

THE GRAND RAPIDS MERCHANTS
MUTUAL FIRE INSURANCE COMPANY

affiliated with
THE MICHIGAN RETAIL DRY GOODS ASSOCIATION
320 Houseman Bldg. Grand Rapids, Mich.

SERVICE

The Federal Mutuals maintain com-
pletely equipped department offices

in strategically located cities through-
out the country. Working out of these
offices is a large staff of highly ef-
ficient, trained representatives. A tele-
hone call or a letter to the nearest
ederal office will bring an insurance
specialist within a few hours. He will
be glad to explain how the Federal has
provided a sound plan of insurance pro-

tection at reasonable cost for more than
30 years.

FEDERAL HARDWARE &

Retail Hardware Mutual Fire Ins. Co. Hardware Dealers Mutual Fire Ins* Co.
Minneapolis, Minnesota Stevens Point, Wisconsin
Minnesota Implement Mutual Fire Ins. Co.

Owatonna, Minnesota

IMPLEMENT MUTUALS
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DETROIT DOINGS.

Late Business News From Michigan’s
Metropolis.

Until very recently the axiom that
“large conventions are a good thing
for the business of any city” was ac-
cepted practically without question,
with the result that merchantSi, like
hotelkeepers and restaurant owners,
were inclined to contribute freely to-
ward funds for the securing of meet-
ings of this nature and their subse-
quent entertainment.

Of late years, however, there has
been a distinct undercurrent of doubt
about the advisability of bringing
thousands of visitors into a city, with
the expectation that they would spend
money freely, and the experience of
Detroit stores during the recent con-
vention of the American Legion and
of Boston stores during the Elks con-
vention was such as to discourage the
securing of future meetings of the
same type for these cities.

In Detroit a loss in volume of ap-
proximately $250,000 is reported by
leading stores, due mainly to the un-
usual congestion of traffic in the shop-
ping section of the city and the stag-
ing of an all-day parade which prac-
tically paralyzed buying for the better
part of a full day. Much the same re-
sult was noted when the Knights
Templar last convened in Detroit and
the presumption is that, while conven-
tions may be a good thing in theory,
they are inclined to work out differ-
ently in practice.

In Boston few stores reported any
appreciable increase in business during

NOW,
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the Elks convention or during the
American Legion convention of last
year and the majority declared that a
marked drop in sales was noted during
both weeks, presumably because of the
fact that regular patrons felt it would
be the part of wisdom to remain off
the crowded streets. Even Boston ho-
tels and restaurants stated that their
expectations of increased sales were
far from being realized.

As a result, there appears to be much
the same revulsion of feeling against
conventions as there is toward the
through motor routes which smaller
communities were seeking to secure
for their main streets only a few years
ago. Both bring more people into
town—both take them out again quick-
ly, after resulting principally in the
congestion of traffic and disruption of
established business.

Lee G. Sheffer has succeeded John
Richard in the drug business at 4349
Hamilton avenue.

Removal of their offices to a new
location at 205 United States Ware-
house building, 1448 Bagley avenue,
was recently effected by Fitzpatrick
Bros., local distributors of Kitchen
K'lertzer, according to H. J. DeCrick,
Detroit manager.

Marks & Goergens, Detroit food
brokers, announced recently that Ber-
nard Adelman and George L. Kelly
have been added to their sales force.

A new dry store has been opened
recently at 2081 Virginia Park avenue.
The company is known as the Federal
Drug Co. and is owned by F. Copper-
smith.

The drug store located at 1100 For-

Two

These offer you ad
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est avenue West, formerly operated by
J. P. Daly, is now being operated by
C. R. Watson.

Helfand Shiener has succeeded
Louis Lillotte in the drug business lo-
cated at 117 Canfield avenue, East. The
store is known as the Palmer Phar-
macy and Mr. Shiener operates an-
other store by the same name at 5700
Brush street.

Theo. C. Muse, operator of Checker
Store (No. 115, located at 15094-8
Houston street, has sold his business
to Faber & Pash, according to Nor-
man Asher, manager of the Checker
Store System. Mr. Asher states that
Mr. Muse has established a splendid
trade and is well thought of in the
Checker organization. He plans an
extended vacation to the Pacific coast,
stopping at many of the leading cities
along the way to study business con-
ditions. On his return to Detroit it
is his intention to again associate him-
self with the Checker organization. Mr.
Muse feels that he can combine busi-
ness with pleasure on this trip and re-
turn with many valuable pointers
which will be of great value to him.

1932 Straw Hats Start To Move.

Stores have begun to show some in-
terest in straw hat lines for 1932 and
initial orders on a small scale have
gone into the Eastern market. One
of the numbers which appears to have
attracted considerable attention in a
panama priced at $24 per dozen. This
is a special proposition, with only a
limited supply available. The reduc-
tions in panama lines at the opening
of this year, ranging from 10 to 12 per
cent, below 1930 quotations and bring-

7

ing them into lower retail brackets, are
expected to stimulate sales. Sennits are
cheaper than they have been in many
years, it was said.

Corporations Wound Up.

The following Michigan corporations
have recently filed notices of dissolu-
tion with the Secretary of State:
Knob iHill Development 'Co., Detroit.
Hamel’s Jewelry Shoppe, Inc., Detroit.
First Commercial & Savings Bank of

Durand, Durand.

Inc., Kala-

Maytag Kalamazoo Co.,

mazoo.
Jefferson-Leib 'Holding Co., Detroit.
Bank of Cement City, '‘Cement City.
F. M. Ramsdell Music Co., Detroit.
Kalamazoo Paving Co., Kalamazoo.
Franklin Creamery Co., North Adams.
Oil Products, Inc., Detroit.
North & Benson Co., Owosso.
Persons-Freeland Co., Marenisco.
Sullivan Packing Co., Detroit.

Boys’ Golf Hose Lines To Open.

Some primary market lines of boys’
golf hose for Spring will be opened
for special showings to large buyers
such as the chains within the next
two weeks at prices slightly below
those prevailing last year. On the
whole, patterns will be unchanged,
with the exception of a steady tend-
ency to neater all-over designs. The
important retail price ranges will con-
tinue at 25, 35 and 50 cents and $1, al--
though some 19 cent goods will prob-
ably be displayed by the chains. Men’s
half hose for Spring is scheduled to be
opened toward the close of this month.

It may prove a Merrier Christmas
than now anticipated.

Hoover’s stock is rising.

NewMembers

Famous ROYAL Family

CHOCOLATE PUDDING and
VANILLA PUDDING

dition-

Be sure that your Standard Brands man

al opportunities for more
profits. ~Royal Chocolate and Vanilla
Puddings are prepared quickly and easily
just as the famous Royal Quick Setting
Gelatin Desserts. And they are, of course,
of the same high quality.

Don’t overlook this opportunity for
more business! Get behind these new
members of the Royal Desserts line.

STANDARD BRANDS
PRODUCTS

leaves sufficient for you.

You need buy

only enough for a short period. Deliveries

are made twice a week.

Your stock is

always fresh and you never have a large
amount of money tied up in them.

Grocers everywhere are profiting by fea-
turing Royal Desserts. Because these are
the desserts modern women demand. You
can cash in, too! Use the attractive display

material.

ROYAL DESSERTS

Products of STANDARD BRANDS INCORPORATED

the



WHEAT ADVANCE WATCHED.

With the memory of what wheat
accomplished toward pulling the coun-
try out of the 1924 depression in
mind, there was perhaps more opti-
mism released during the week on the
basis of the present rise in prices than
present circumstances may turn out
to warrant. While the sharp advance
has stimulated the imagination of busi-
ness interests and has already resulted
in improved business in many farming
districts, it remains to be seen whether
real conditions of supply and demand
account for it or whether inflation and
speculation are the principal driving
forces.

Influenced principally by the rise in
farm products, th© Annalist weekly in-
dex of wholesale commodity prices
was higher for the week. The mis-
cellaneous group and fuels were also
higher. The later compilation by
Dun’s discloses a drop in price ad-
vances for the first time in five weeks.
The advances totaled 20, as against
35 in the preceding week, and the de-
clines 26, as compared with 28. Food-
stuffs supplied the largest part of the
increases. The sensitive price index
of the Annalist continues to fall.

Another new low has been recorded
by the weekly business index, due prin-
cipally to the very low level of auto-
mobile production. There is the pros-
pect, however, of a quick upturn in
motor-car output, especially if the im-
proved sentiment in agricultural re-
gions persists. Otherwise, the trend
in basic lines of industry does not dis-
close much change. The October fail-
ure record indicated some setback from
the June to September records, which
were fairly favorable.

Activity in the lighter industries has
been well sustained and wool consump-
tion for September, for instance, was
30 per cent, ahead of the same month
last year, the increase for this year
being 25 per cent.

ECONOMIC CONTROL.

Whether something can be done to
control business cycles is the question
to which a committee of the Senate
has addressed itself in its hearings on
the feasibility of a National economic
planning council. For the most part,
the testimony given by leading econo-
mists and business and financial repre-
sentatives has been fairly favorable,
although there is a powerful group
which, of course, still stands out for
“rugged individualism” and can offer
little but a “policy of despair.”

Opposition to any attempt which is
aimed at obtaining the facts on why
our economic system goes haywire so
frequently might have been expected.
Strangely enough, there are not the
violent denunciations and exaggerated
threats held out for an economic plan-
ning council which were raised against
the proposal for the Federal Reserve
banking system. In the seventeen in-
tervening years since that system was
adopted there has developed, it ap-
pears, a more subtle form of criticism
and opposition.

When the question of controlling our
fluctuations in business is considered,
there are certain salient facts presented
by experience in the last three or four
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years. Prosperity propaganda issued
and encouraged by leading Govern-
mental, financial and business repre-
sentatives, coupled with failure to raise
the Federal Reserve rediscount rates,
pushed speculation to its inevitable
collapse. This speculation diverted too
much money into productive enter-
prise. Purchasing power gained im-
petus from consumer credit and car-
ried business up to record peaks. Wage
rates and payments could not sustain
the volume of output.

Given, therefore, better distribution
of income and proper credit control,
it would appear that greater stability
is readily possible.

DRY GOODS CONDITIONS.

The best retail business done so far
this year is reported this week in a
number of instances. Apparel de-
mands have jumped to the front, but
activity has also embraced other de-
partments. Colder weather and im-
proved business sentiment are cited as
the two most favorable influences. Re-
ports from the West and South indi-
cate that higher prices for wheat, oil
and cotton are encouraging more lib-
eral buying by consumers in those
regions.

Trade conditions, therefore, stand
out in marked contrast to those which
prevailed only a short time ago. The
October figures on store sales have
not yet been issued, but sizable de-
clines are expected to show the toll
taken by unseasonal weather and dis-
turbed credit conditions. In this dis-
trict it is believed that department
store figures for the month were some-
what below those reported for the first
half, when a decline of 8 per cent, was
indicated. The loss may come to about
10 per cent.

Chain-store figures for the month
show a fractional loss under the same
month of last year. One of the large
mail-order-chain systems reported a
drop of nearly 27 per cent, which was
well above the average for ten months.

While earlier retail promotions for
the holiday season are in prospect,
there is a tendency in some quarters
to hold up these plans until the char-
ity drives are completed, when, it is
believed, they may prove more effec-
tive. Since the season is probably about
three weeks late anyway, this policy
is considered a sound one.

In the wholesale merchandise mar-
kets an immediate response is noted
to improved trade at retail. The de-
mand for women’s coats and other
seasonal apparel is particularly marked.

HOARDING NOT ENDED.

Widespread attention and comment
were given to the recent drop in the
circulation of money which was hailed
as first evidence of a decline in hoard-
ing and returning confidence. This
interpretation was correct in so far
as the figures for the week ended Oct.
28 disclosed a decrease of $24,000,000,
the first in some tinje, but when the
figures were analyzed from the stand-
point of seasonal variation it was indi-
cated that the drop was exactly nor-
mal.

The rise reported for last week was
commonly described as seasonal and
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due to the meeting of month-end pay-
ments.  Actually, when computed on
a seasonal basis, the increase of $62,-
000,000 was some 45 per cent, higher
than the normal movement. The sea-
sonally adjusted figures have moved
up from $5,440,000,000 to $5,,460,000,-
000. The usual increase is, therefore,
$42,000,000.

The rise in circulation started late
in 1930. There was a drop in the
first quarter of this year, but since
that time the rise has been very pro-
nounced. It would be interesting to
compare this movement with a line
representing bank failures.

The hoarding which is represented
by the withdrawal of money by indi-
viduals has a parallel in the steadily
rising total of savings bank deposits.
The increase started at the beginning
of 1930 and, with few interruptions,
has continued ever since. At the end
of September the gain in deposits for
twelve months had amounted to \212
per cent, and the number of depositors
had increased 9 per cent.

These figures, consequently, do not
yet show a real return of public con-
fidence, but they do point to a huge
reserve of purchasing power which is
available once conditions mend.

“DISTINCT” CITIES.

Will Rogers says that there are
“just three towns in the whole of
America” which are “different and dis-
tinct.” He names New Orleans, San
Francisco and San Antonio, which he
declares “even the most persistent
chamber of commerce can’t standard-
ize.” We do not know about San An-
tonio, but certainly the other two cities
have an individuality and a charm that
do give them distinction. Or, at least,
they used to have it, and the spirit of it
still persists. In the beginning our cities
were far cut off one from the other.
Each embodies its own section. Chi-
cago on its widespread prairie became
“the Garden City”; Milwaukee with its
native brick became “the Cream City”;
Brooklyn was “the City of Churches”;
Boston the intellectual Hub of the
universe, and so on. But then came
rapid transportation; then the stan-
dardized newspaper and National bill-
board advertising; then the chain store,
making all Main streets look alike. In
his main thesis, as to the ‘alikeness”
of American cities, Will Rogers is
right But his list of “distinct” towns
is too short. Charleston and Savannah
have character. So, most decidedly,
has Boston. Finnally, we might add,
with all due modesty, that there is
nothing like our electric Grand Rapids
in Europe, Africa, Australia or either
of the Americas.

INTERESTS BROADENING.

Only in the last few years has the
importance of retail distribution been
driven home to the country. Growth
of the chains attracted financial atten-
tion, but even now many Wall street
operators would probably fail to count
in one retail system among the billion-
dollar businesses of the country. The
retail distribution census has done a
great deal to disclose the enormous
trade which is carried on by the vari-
ous types of retailers. Government of-
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ficials and others have been impressed
by these figures and also by the con-
tacts which they have made with lead-
ers in the retail field.

Of course, the chief reason for the
growth of interest in distribution has
been the remarkable progress made in
placing production on a highly efficient
basis. Manufacturing problems have
been solved and costs reduced in many
cases to points which permit little more
in the way of economy. It was, there-
fore, quite natural to look for a turn-
ing of study and attention to the costs
of distribution, which involved a study
of distribution itself in its many phases.

As the retailing field attracts greater
consideration, it is more than likely
that some degree of reciprocity will
develop. Retailers will become more
business-minded in the sense that their
interests will probably embrace a wider
scope than in the past. Some evidence
of this is to be found in the activities
which they are now directing toward
adjusting their relations with produc-
ers and also in their attempts to pro-
mote a flow of more suitable goods to
consumers.

It is entirely possible, also, that re-
tailers will soon start to take a greater
interest in matters connected with im-
proving and stabilizing general pur-
chasing power.

AUTUMN’S BRAVE SHOW.

A man of great wealth and propor-
tionate responsibilities recently made
a shrewd comment on the curious ef-
fect of hard times on the individual’s
state of mind. He admitted having
sometimes come from a gloomy con-
ference, where uncertainty and anxiety
clouded all discussion, and experienced
a small shock of surprise to find the
sun still shining outdoors, the skies
serene and the colorful variety of the
world undimmed by the depression.
There was real reassurance in these
evidences that the end of all things
was neither in sight nor to be expected.
The contrast between indoors and out,
indeed, was good for the nerves and
even better for the sense of proportion.

So there may be an excellent tonic in
the fine weather of fall and the beauty
of nature’s last stand against encroach-
ing winter. Gay and heartening colors
are spread across the woods and hill-
sides and even the light thrown back
from the carpet of fallen leaves is
golden-hued. There is no more cheer-
ful or cheering mood than that of a
brisk autumn morning, and the No-
vember sun goes down in brave splen-
dor and confident promise cf to-mor-
row.

It is not easy to be patient with pes-
simists while nature is so cheerful on
the very eve of winter. For the cycle
of the seasons is infinitely older than
the ebb and flow of the economic tides,
and it is very well known that sunshine
and' shadow take their turns, but the
clouds win no permanent victory.

A great part of all mischief in the
world arises from the fact that men
do not sufficiently understand their
own aims. They undertake to build
a tower and spend no more labor on
the foundation than would be neces-
sary to build a hut.
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OUT AROUND.

Things Seen and Heard on a Week
End Trip.

In heading East on U S 16 Saturday
I was surprised to find an old friend
had purchased the grocery stock of
J. & M. E. Glanville, at Cascade Vil-
lage, and was continuing the business
at the same location. C. T. McDonald,
the new owner of the business, did
good work as a car painter in Grand
Rapids for several years. If he is as
faithful to his trust as a grocer as he
was a duco manipulator and avoids
the credit business as he would a pesti-
lence, he will soon achieve a good
reputation as a dispenser of food. He
made a good record when he was en-
gaged in the grocery business some
years ago.

| never visit Lake Odessa, which
usually happen about this time of year,
that Walter Reed, Manager of the
Lake Odessa Canning Co., does not
have something new to show me. This
time it was a new cooking room, which
he erected and equipped in time for
use during the present canning season.
It is 38x58 feet in size, built of vitri-
fied brick, with room for twenty-four
cookers. At present eighteen cookers
are sufficient for his requirements. The
room is beautifully lighted. It has steel
sash and two cooling tanks. With
this equipment, which is the heart of
a canning plant, Mr. Reed can handle
a large output. On account of the
midsummer drought his output this
season is the smallest it has been since
he established the business. He had
a fine run on fall beets and starts this
week on a three weeks run on red
kidney beans, which may be repeated
in February, if he can secure enough
stock from the farmers in the mean-
time. He pays $5.50 for red kidney
beans.

Hobart Carpenter, who opened a
new grocery stock at Lake Odessa
about ten days ago, added his name
to our subscription list and promised
me he would never make any devia-
tion from the cash business. If he
keeps his word good, which | believe
he will do, he will undoubtedly achieve
success. If he lapses from the path
of strictly cash, | shall feel in no way
responsible for his non-success.

Which reminds me that M. S. Smo-
lenski, who conducts one of the best
grocery stores and meat markets in
Grand Rapids at 901 West Fulton
street, has definitely abandoned the
credit system and gone on the cash
plan. Because Mr. Smolenski is a
good merchant and has made this
change with his eyes open, | believe
he will never have occasion to regret
his action. He has removed his meat
department from the rear of the store
to the East side of his store, giving
it greater prominence than before and
enabling him to concentrate his gro-
cery stock on two adjacent sides of his
store. | pass this store twice a day
in summer en route to Lamont and
back and his front windows always
present a striking appearance. In
calling on him a few days ago to com-
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mend his change of heart on the credit
business, | told him the story of a
grocer in a certain Michigan city who
did a big credit business for ten years.
Then he took an inventory of himself
and found he was just where he start-
ed—that he did not have a dollar to
show for ten years faithful service be-
hind the counter. He decided to right
about face and discard the credit busi-
ness altogether. At the end of another
ten years he had $100,000 in bonds in
place of the row of ciphers. | know
he told me the truth because I counted
the bonds.

All of which goes to show what a
merchant can do when he decides that
he has no right to encroach on the
province of the banker, without insist-
ing on the requisites of the banker—
good security for loans and the going
rate of interest on loans made in the
shape of goods trusted out without se-
curity. The credit merchant is con-
ducting two separate businesses with
the profit he makes on one business.
No one can do this many years with-
out suffering the consequences, except
in the case of large merchants whose
credit transactions are so large that
they can afford to departmentize their
credit feature and handle it on a busi-
ness basis.

In my calls on mercantile friends
last Saturday | found an old couple
who had devoted the best years of
their lives to handling the necessities
of life. They had always been too
generous in granting credit and now
find themselves out of business, with
thousands of dollars of unpaid ac-
counts on their books and utterly un-
able to collect enough to keep the
wolf from the door. Every time | see
a new merchant who usually starts in
business with the idea that he “knows it
all” and that he can launch out in the
credit business with every assurance
that his debtors will pay him prompt-
ly, | undertake to cite cases such as
the one above described. Sometimes |
receive respectful hearing and am able
to swerve my hearer over to the path
of wisdom, but it is not unusual for me
to be given to understand that my
advice is not required because old fogy
ideas are not in keeping with modern
methods. | always plead guilty to
being an old fogy because | stood be-
hind the counter of a general store sixty
years ago and there learned some
things which are just as true to-day as
they were a thousand years ago. Hu-
man nature does not change very
much from century to century.

When | find a merchant who re-
jects my advances and turns on his
heels | write his name down in a little
book | carry for that purpose. Inside
of three years | always find the name
of that man in the bankruptcy pro-
ceedings. There is a law in the mer-
cantile business as unfailing in results
as the laws of the Medes and Persians.
No one can defy that law without de-
stroying himself and injuring his
friends.

A legal friend calls my attention to
the large number of banks which have
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suspended business of late which had
judges on the board of directors. He
holds to the opinion that it is hardly
proper for a judge to lend the use of
his name and the prestige of his of-
ficial position to any bank, especially
one which cannot weather the storms
of adversity. | am not inclined to take
issue with my friend in this matter;
in fact, | am inclined to think he is
everlastingly right.

Gregory M. Luce, who traveled on
the road several years for Hawkins
& Perry, left the city forty-one years
ago to locate in Mobile. For many
myears he cut the timber on a large
tract of land in Mississippi, about 118
miles North of Mobile. He did not
saw the logs into lumber, but floated
them to tide water at Mobile, where
they were sold to tramp steamships
for various European parts. Fie sub-
sequently turned the timber land into
enormous farms under the style of the
Luce farms. He established a town
site at Lucedale, organized a bank, sold
corner lots and established a large can-
nery under the style of the Luce Pack-
ing Co.,, which puts up stringless
beans, sweet potatoes, okra, with and
without tomato sauce, pineapple pears,
turnip greens and pork-a-peas. He is
a large grower and shipper of paper
shell pecans. When | was in Mobile
twenty years ago, he was President of
the Battle House Co. and a large bank.
At that time | was told by a banker
that he was worth half a million dol-
lars. Not long ago | was told by a
Mobile man that he is now understood
to be worth three million dollars. |
am glad to be able to chronicle his
success, because along with the ac-
cumulation of a fortune he has been
a great developer of the material in-
terests of Alabama and Mississippi.
He is first and foremost in every
worthy movement for the public good.
Fie has been a good citizen in all that
the term implies.

| recently referred in this department
to the fact that many country news-
paper publishers are carrying the ad-
vertisements of chain stores in the
belief that they must accept any ad-
vertising tendered them. | have al-
ways maintained that the acceptance
or rejection of any advertising is with-
ing the province of the publisher—that
he is the sole judge of what is best
for him to accept or reject. Twice the
Postoffice Department has handed me
out rulings sustaining my contention
and now | am happy to receive a com-
prehensive ruling which settles the
question for all time to come. In an-
ticipation of this ruling | recently
wrote the Postmaster General as fol-
lows:

Grand Rapids. Oct. 20—1 am re-
quested by a number of country news-
papers to secure a ruling from'the de-
partment, if possible, on the subject of
chain store advertising. In many cases
the country newspaper is entirely sat-
isfied with the advertising the " inde-
ﬁ)_endent_ merchants are giving him.
"he chain stores send in trade adver-
tising with the statement that if it is
not ﬁrlnted they will refer the matter
to the postoffice department, which,
of course, alarms the country publisher
to such an extent that he thinks he is
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obliged to accept the advertising or
face a ruling or law of the department
that would result in his being thrown
out of the mails. . o

| have published the Michigan
Tradesman for forty-eight years and
have several times refused advertising
which | did not think was germane to
my paper or which was offered to me
for an ulterior purpose. For instance,
when the local option han_dh% of the
liquor traffic was agitated in Michigan,
twenty-five years ago or so, a_local
brewéry insisted on my accepting a
yearly contract from it for a full page.
As | have had no subscribers who
were saloon keepers, and knew the
offer was made solely to secure my
personal influence, or, perhaps, it
would be better to say, prevent me
from making any unpleasant reference
to the saloon interest, | declined to ac-
cept the offer and the department sus-
tained me in that contention.

Will You, therefore, kindly request
the legal department of your great De-
partment to give me an opinion as to
whether country newspaper men must
accept chain store advertising, even
though they protest against doing so.

E. A. Stowe.

To this enquiry | recently received
the following opinion:

Washington, D. C., Oct. 27—
In reply to your letter of the 20th
instant, which the Postmaster
General has referred to me, | have
to advise you that there is no
P_ostal law which compels a pub-
isher to accept advertising which
he does not desire to insert in his
paper.

Yours very truly,
Horace J. Donnelly,
Solicitor.

In the light of this statement there
is no reason why any newspaper pub-
lisher should permit himself to be
coerced into accepting announcements
which tend to break down the morale
of business practice. Where the pub-
lisher declines to be a party to the
ultimate wreckage of the business in-
terests of his town, | think he should
be rewarded by every independent
merchant using enough additional
space to compensate him for the volun-
tary sacrifice he has made by siding
with his home people.

In the world-wide rejoicing over the
end of the war little thought was given
to the naming of a day which was to
be observed in commemoration of a
great event. The term, “Armistice
Day” is far from appropriate. It is
inadequate, not expressing the great
significance of the day. It has the
“made in Germany” brand upon it.

The Germans had repeated their re-
quest for an armistice to consider
terms of peace, their first appeal hav-
ing been rejected. Nothing short of a
proposal to surrender could be con-
sidered. An armistice might be used
to bring up reserves, to replenish sup-
plies, to strengthen weakened posi-
tions. Plans for the ultimate crushing
of the German army would have been
delayed. Unwilling to admit defeat;
determined to keep the allied armies
from knowing that they were at the
end of their resources, they sought to
save themselves the humiliation of
suing for peace or accepting terms
such as a defeated enemy might ex-
pect. They wanted a parley.

(Continued on page 23)
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Should Be Possible To Eliminate
Business Fluctuations.

It is probable that most people agree
with the conclusion expressed on busi-
ness cycles by Mr. Albert H. Wiggin,
chairman of the board of governors of
the 'Chase National Bank, before the
La Follette Senate committee. It is
equally probable that some will dis-
argee with the reasoning back of his
conclusions. His counsel, as termed
by Senator La Follette, was “one of
despair,” for he expressed the 'belief
that it will be impossible for us to
eliminate the violent fluctuations in
business activity which occur every
few years.

More specifically Mr. Wiggin said
“a man lives only so many years, and
his experiences only last with him so
many years.” Further .that “the same
blunders” will be made generation
after generation and that “there is no
commission or any brain in the world
that can prevent prosperity and de-
pression.”

We all know that from the middle
of the last century until the outbreak
of the war England did not suffer as
much as the rest of the world from
severe economic upheavals. To some
extent depressions in the rest of the
world were reflected in economic con-
ditions of England but always to only
a minor degree.

The United States, on the other
hand, suffered severely in this period
and in 1873, and again in 1893, wit-
nessed a semi-collapse. The difference
between the experiences of the two
countries usually is explained as one of
financial control.

That is, it is held that England, as a
result of a strong central bank, was
able to exercise supervision over the
British credit system in such a way
that growing dangers were stopped
before they became overbearing. In
the United States there was no such
centralized control, and consequently
from time to time our banking system
became overextended. This comparison
was one of the powerful arguments
used in support of the reform of our
banking system after the panic of 1907.

The Federal Reserve System, how-
ever, has not protected us against
violent fluctuations in business activity.
Whether this has been the result of a
poor banking structure or poor man-
agement of the existing structure need
not concern us at the moment. Rather,
the point at issue is whether business
activity is not dependent upon the
maintenance of some balance between
the volume of production and the vol-
ume of consumption, and whether this
production and consumption does not
rest, to a very large degree .upon the
credit organization.

If a positive answer is given to these
two questions, it must be admitted that
it is possible to prevent such swings
in the economic organization as we
have experienced during the past
fifteen years. This does not mean that
we could eliminate all ‘business fluctua-
tions. On the contrary, there would
always be cycles resulting from physi-
cal factors. It does mean, neverthe-
less, that we should eliminate the
credit policies that lead to periods of
inflation and deflation such as we have

MICHIGAN

witnessed in commodities, real estate
and securities since the formation of
the Federal Reserve System.
Ralph West Robey.
[Copyrighted, 1931]

New Corporation With Long-Term
Funds Needed.

There is opportunity at present for
an excellent piece of constructive
work by the Federal Administration
in connection with real estate mort-
gages. The dispatches from Washing-
ton, however, do not indicate that it
will be done. On the contrary it ap-
pears from the dispatches that the
plans under consideration will have the
effect of perpetuating the evils which
have been responsible for the current
situation.

That is, the reports indicate that
either a new corporation may be creat-
ed, or an existing organization ex-
panded, which would have the func-
tion of “discounting” frozen real es-
tate mortgages held by commercial
banks. The funds for this purpose are
to be provided by Government sub-
scription.  This, as was pointed out
here some time ago, means that in the
final analysis the funds would be pro-
vided by the banks for they would be
the major purchasers of a large Gov-
ernment bond issue.

'Current difficulties in the real estate
financing field are the result primarily
of making such long term loans out of
funds that are not available for the
period necessary for repayment. In
other words, demand deposits and
other deposits which remain with the
lenders for only a relatively short time
have been lent for projects which it
takes some years to complete.

The result has been that when the
owners of these deposits have request-
ed the banks to return them, the banks
have found it difficult to liquidate the
loans at a reasonable figure. The at-
tempt to force payment, too, has
placed the borrowers in an unfortunate
position.

With this as the major trouble it
should not be expected that the situa-
tion can be corrected by having the
banks shift out of the mortgages into
other long-term obligations. Nothing
whatever, from the point of view of
society, would be gained by such a
move. On the contrary, the way
would be paved for further difficulty
because it would encourage the banks
to make new mortgage loans.

What is needed in order to solve the
mortgage problem is the creation of a
new corporation which gets its funds
from the ultimate investors of the
community. ‘Instead of substituting
the Government for private borrow-
ers with the banks, the funds should
come from the real savings of the com-
munity.

This could be done at least to a
considerable amount if sufficiently at-
tractive offerings were made to the
public. Perhaps the Government even
might guarantee the 'bonds of such a
corporation, preferably in a little more
clear-cut manner than they do in the
case of the Federal farm loan bonds.
In any event a plan must be found for
having the funds come out of the sav-
ings of the country and for stopping
the process of having commercial
mbanks make -loans which cannot be
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liquidated for a long period out of de-
mand and semi-demand deposits.
'Ralph West Robey.
[Copyrighted, 1931]

Wages To Labor Must Fluctuate With
Price Level.

Evidence continues to accumulate
showing that the “new era” contention
that “high wages make prosperity” is
gradually losing ground. More and
more we are coming to realize that
there must be some balance between
wages and productivity, and that in the
determination of this the output of one
industry cannot be considered alone.
In other words, we are realizing that
the price of a particular commodity
must be harmonious with the general
price structure and that one firm or
one industry or even one country can-
not control the general price level.

Most significant of the recent evi-
dence on this point is the decrease in
the minimum wage of the ford Motor
Company and the request of the New
York Central Railroad for its em-
ployes to accept a 10 per cent, reduc-
tion in wages. These two items, how-
ever, are merely indicative of a tend-
ency which is becoming more and
more widespread and which as it gains
ground is paving the way for economic
recovery.

The major defect in the thesis that
“high wages make prosperity” is that
wages compose only a part of the en-
tire purchasing power exercised in an
economic organization. If this were
not so, that is, if all purchases were
made by those who receive wages, it
would be possible through high wages
to create a state of inflation that could
be supported. In other words, every
worker could have his wages doubled
and then he could afford to pay twice
as much for the products he buys.

iSince wages compose only a part of
the purchasing power of a community,
however, this method of raising the
income of labor, so that an atmosphere
of prosperity is created, cannot work.
There are many other purchasers who
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must be in the market with increased
purchasing power if the higher prices
are to be maintained.

These other purchasers, too, are not
merely in one country but throughout
the world. If the buying power in
some other country is adversely affect-

West Michigan’s
oldest and largest bank
solicits your account on
the basis of sound poli-
cies and many helpful
services

OLD KENT
BANK

2 Downtown Offices
12 Community Offiices

LET
us
HELP
YOU
SOLVE
YOUR
INVESTMENT

PROBLEMS

— PHONE 4774 —

Investment Banker« and Brokers

Grand Rapida Muakaoon

LAGEISTERT

Investment Bankers

GRAND RAPIDS8
507 Grand Rapids Trust Blda.
81201

MUSKEGON
813 Hackley Union Bldg.
25748



November 11, 1931

ed, as it will be relatively if we ad-
vance our prices, we must suffer a cor-
responding reduction in the foreign
demand and this will be reflected more
or less throughout our whole economic
system.

All of this means no more than that
wages must fluctuate in harmony with
the general price level. If wages move
up more slowly than prices, or if prices
fall more rapidly than wages, dis-
equilibrium results.  Ultimately the
two must be brought into agreement.
Over long periods there may be a
change in the relationship—the stand-
ard of living of labor may be increas-
ed—but this cannot be accomplished
over night.

And most important of all is the
fact that the increased standard of liv-
ing cannot be obtained during a period
of depression except at an enormous
price to society. Gradually this is be-
ing realized by labor and less and less
resistance is being shown to necessary
wage adjustments.

Ralph West Robey.
[Copyrighted, 1931]

“Bear Markets.”

After the distribution period at the
close of any bull market and the ma-
jor movement has turned downward
to the marking-down stage or bear
movement, tendencies of a bull mar-
ket grow less potent and -finally give
way to an opposite movement which
always goes too far the other way at
the end of a long bear market.

In the first stages of a bear market,
interest rates are high; usually higher
than before the bear market started.
Business is somewhat satisfactory in
some lines. Rumors of a favorable
nature are prevalent. The market
usually has sharp recoveries. All these
various stages are set to keep the pub-
lic from selling their stocks. As the
bear movement continues, interest
rates decline. Business is poor. Com-
modity prices are low. Public con-
fidence is undermined. Earning state-
ments are declining. The public in-
terest in the market is practically
nothing as far as constructive purchas-
es are concerned. Brokers’ loans are
reduced. Favorable tips" diminish and
give way to unfavorable ones but
gradually the fundamentals are being
restored but the public still sees only
bad markets, large losses, and the fu-
ture looks black.

Then finally the signs begin to show
which mark the end of the bear mar-
ket. Interest rates have been low,
commodity prices have been low,
wages are down and public buying is
low. 'Corporations are liquidating in-
ventories. Earnings are poor. Even
the big companies show huge deficits.
Dividends are being reduced and fail-
ures are on the up-grade. Stock prices
have dropped to where there is appar-
ently no end. The market now reach-
es the front page of the newspapers on
account of its declines rather than its
advances. The rumors are all un-
favorable at this point. This dividend
is going to be passed—another stock is
selling 25 points too high—some of
the leading companies are on the verge
of receivership —all the brokerage
houses are insolvent and even rumors
about all the banks are very apparent.
Prosperity may come back, but it will
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be in the future generation and there
is no telling how far stocks will go.
Public confidence is gone—the aver-
age investor is tied up with his load
of stocks which are selling way below
his cost. The professional speculators
have all sold their stocks long ago.

Now is the point for the long term
pull investor to enter the market, be-
cause the picture which has been laid
out for him looks so bad that now is
the time when he should be buying
stocks for income and for future
profits. The public is completely sold
out of stocks just when they should be
long and just when accumulation for
the pools is about to start. However,
the public usually sells at this dark
point, just as it usually buys at the
seemingly brightest moment when
stocks should be sold.

Jay H. Petter.

Chains Receive Another Body Blow.

If the recent decision of the United
States Supreme Court that the North
'Carolina chain store tax law is good,
sthe chains are definitely and positively
in the hands of the states. The un-
certainty as to this was not completely
over until the decision last Monday,
but it is now.

The North Carolina chain store tax
law imposed the tax quite differently
from the Indiana law, which was up-
held several months ago. The North
Carolina plan was not to tax one-store
merchants at all, but to charge $50 tax
on every store operated by a chain in
excess of one. That went further
than the Indiana act, which did im-
pose some tax on all merchants, but
greatly increased it if more than one
store was operated by one concern.
The North Carolina law deliberately
singled chain stores out for a tax not
imposed in any degree on anybody
else.

In spite of this the Supreme Court
upheld the tax and its reason was
significant of its position toward chain
store taxation in general. The court
upheld the North Carolina tax because
it said that to be consistent it had to
uphold it under its previous decision
in the Indiana case.

The highest court in the land has
therefore forever settled the right of
the states to specially tax chain stores.

And will the states do it? Assured-
ly they will. The coming winter will
see a veritable crop of new chain store
tax laws. If they are wisely framed
they will all be good, and the chains
can make no further fight against
them—unless the Legislatures get too
greedy and push the tax too high.
However, my judgment is that under
these decisions the Supreme Court
would let the states go pretty far be-
fore they would interfere.

All of which is interesting reading
to independents everywhere. These
decisions remove a large slice of the
handicap under which independents
have always labored with regard to
chain stores.

The pot of gold may be found at the
end of the rainbow but it will more
probably be found at the end of a hard
day’s work.

A man with a whole lot of education
but without common sense is like a
man traveling with an empty bag.
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RETAIL GROCER

Retail Grocer* and Meat Dealer* Associa-
. tion of Michioan.
President—W illiam Schults. Ann Arbor.

First Vice-President—Paul Schmidt,
Lansing. .
Second Vice-President—A. Bathke. Pe-
toskey.
Secretary — Herman Hanson, Grand
qupids. i X
reasurer—0O. H. Bailey. Sr., Tensing.
Directors — Ole Peterson. Muskegon:
W alter Loefler, Saginaw; John Lurie,
Detroit; Clayton F. Spaulding. Battle
Creek; Ward Newman. Pontiac.

Some Things the Chains Do Quite
Well.

“Deacon” Hayner traveled for an
old-time, small Chicago wholesale
grocer, and this morning he had a bar-
gain. It was asparagus soup, regular
ten cent cans, offered at 40c per dozen,
so could be sold for Sc as a special.

There were, of course, only a few
cases.
Grocer Wilson included a single

case in his order—four dozen only.
Knowing that asparagus soup was not
a hot number, he felt he could use a
case to advantage. His next weekly
advertisement—Wilson was a consist-
ent, effective and successful advertiser
—played up the item as.a strong lead-
er. He filled every order from the
four dozen, feeling safe in the event
business should be brisk that he could
get more if need be.

There was no need. The item went
across well. There was not a single
unfortunate comeback; but nobody
sought eagerly for more asparagus
soup. The incident is a preferred ex-
ample of what thoughtful chain men
have always contended: that the in-
dividual storekeeper in any line has
this great advantage over large trad-
ers, in that he can offer a special on
a purchase so trifling that no chain
could use it. Bargains fall into the
lap of the small man from which the
big ones could derive no advantage
whatever.

Indications are not wanting that
business is sounder to-day than for
many years—down to earth on the old
fashioned basis of work and save, and
invest only your real reserves.

The Chicago Great Western Rail-
way has been a financial lame duck
ever since | knew it first, nearly thirty
years ago. But in 1931 it pays its
first dividend on the basis of drastic
economies and efficiencies. In face of
steady annual deficits, it scrapped
4,000 obsolete freight cars and many
old locomotives, put $6,000,000 into
new equipment, discontinued several
freight runs, merged others into larger,
longer, faster trains, giving Dbetter,
prompter service—and ends the year
as indicated above.

W. T. Grant Company, whose stock
has sold all along on about a 3 per
cent, basis, is in that position because
it has kept up 'its volume and profits.
Its plans for 1932 include addition of
thirty stores to its present 400, plus
remodeling, which has been continu-
ous on certain old units. Perhaps |
shall recite some further details an-
other time.

Meantime, let us all take note that
the A. & P. is paying an extra divi-
dend, and that -it paid an extra dividend
of the same size last year. Quite ap-
parently it has succeeded in absorbing
all inventory depreciation and other-
wise managed to get along, despite
Stories to the contrary. Why do gro-

MICHIGAN

cers persist in hiding their heads in
the sand of imagination, a la ostrich, in-
stead of facing such actual and ob-
vious facts?

Woolworths, who distribute an ex-
tra dividend of $20,000,000 this year,
speaking through President H. T.
Parson, says:

“One reason why people like to
come into our stores is because they
are never asked to buy a single thing.”

That is certainly interesting when
we think how all but impossible it is
to walk through a Woolworth store
without picking up from one to several
items, whether we really need them
or not.

But grocers who have adopted up-
to-date open displays instead of old
style shelves and counters know how
well such automatic selling works out.
We also know how tremendously
economical such selling is, where cus-
tomers use their own time exclusively
in making selections and mostly serv-
ing themselves.

The benefit of noting such business
facts is that every one of them can be
adapted to every business—as well as
the following, also from Parson’s talk:

“To hard, unremitting work, which,
of course, is the base of every great
success, we have wedded foresight,
based on the most exhaustive informa-
tion available. We are gluttons for
facts, for exact, detailed information.”
That’s great stuff—and yet facts in
themselves are only the basis of sound
decisions. Every one of us must do
his own interpreting of the facts and
what they signify to us as individual
merchants.

Another angle, strangely overlooked
by thousands of small merchants, is
this:

“We give every individual in the
organization, wherever it can be done,
a share of the profits they themselves
help to make.”

Parson himself began with Wool-
worth at $12 per week at a book-keep-
er. Had he been content to deliver
$12 worth of time and labor per week,
he would still be a book-keeper—and
likely not with Woolworth. He would
then be among those who say that
chains stifle individual initiative.

But Parson found that “Frank
Woolworth, then running fourteen
stores, tried to do everything himself.
Parson began to show Woolworth
how duties could be delegated. Wool-
worth once told me (Forbes) that this
was one of the hardest lessons of his
life to learn, and he did not learn it

until he had suffered a breakdown
from overwork.
“Parson installed the systematic

compiling of records, cost analyses,
uniform merchandising forms from
which his chief could see at a glance
how things were going in each store,
working such hours that Woolworth
once said of him: ‘Parson works so
late that on his way home he meqts
himself coming back in the morning.” ’

Opportunity was not stifled for
young Parson. More: there was no
difference between the character of
effort he made to advance himself
with Woolworth and what other men
do to make real progress.

After this writer’s father suffered
disastrous failure following the panic

(Continued on page 23)
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MEAT DEALER

Michigan State Association of Retail
Meat Merchants.
President—Frank Cornell. Grand Rapids

Vice-Pres.—E P. Abbott, Flint.
Secretary—E. J. La Rose, Detroit.
Treasurer—Pius Goedecke, Detroit.
Next meeting will be held in Grand
Rapids, date not decided.

Cost of Filling Orders.

Every retail grocery store, (and
market as well) should have a special
out-of-the-way space in the rear or in
an adjoining room for assembling out-
going orders, the merchandising Re-
search Division of the Department of
Commerce recommends.

It was found in a study that much
time and profit are lost in many retail
grocery stores by duplication of effort
and by interference with service to
customers because of order filling on
the sales floor, the statement disclosed.
The cost of order filling in certain
stores was found to run as high as
about 5 cents in each $1 of net sales.

The statement follows in full text:

That retail grocers may in many
instances effect important savings in
costs and increase their net returns
through more efficient handling of the
work of assembling orders for deliv-
ery is one conclusion which the Mer-
chandising Research Division of the
Commerce Department draws from
its recent detailed analysis of store op-
erations made in connection with the
Louisville Grocery 'Survey.

The report presenting results of
this phase of the Louisville study has
just been issued by the Department
under the title “Costs, Markets and
Methods in Grocery Retailing.” It is
a thorough analysis from the grocer’s
standpoint of the method of determin-
ing costs of the principal elements of
store operation and maintenance upon
which the profit or loss of the business
very largely depends.

Order assembly, even when most
capably performed, is an extremely
time consuming and consequently ex-
pensive operation for the service store,
the report holds. Every person in the
establishment, from the proprietor or
manager to the cleaning boy, com-
monly spends considerable time at it
every day.

A single job which consumes so
much of the entire clerk, time becomes
a fertile field for the growth of waste-
ful practices. Unnecessary operations,
duplication of effort, lost motion and
similar faults creep in—taking toll of
net profit through waste of wages.

The survey findings indicate that
order assembly at present is not effi-
ciently conducted in a large propor-
tion of grocery stores. The cost of
this single function in Louisville was
found to run as high as approximately
5 cents in each dollar of net sales.
Clerks were generally found to be
laboring diligently, but under condi-
tions denying possibility of low cost.

In every case studied, order as-
sembly was being performed from the
regular display and fetail stock of the
store. This, the report holds, is faulty
in many cases, particularly among the
larger size stores. Order assembly is
essentially out-turn  from  storage.
Clerks assembling orders get in the
way of those serving customers. Con-
fusion results; work is slowed up, the
customer * inconvenienced and an-
noyed.
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The solution offered is, wherever
possible, to remove the function of as-
sembly from the retail selling floor, or
at least well to the rear. Many stores
have access to an alley, corner or back
street. In such stores a back room
may be set up, equipped with a skele-
ton stock of the entire unrefrigerated
commodity line, and also such surplus
stock as need be on hand.

Out of such stock, order assembly
can be conducted in less time than in
the old way, as the required commodi-
ties will be grouped closely at hand.
Clerks engaged in order assembly will
no longer crowd upon customers and
the clerks serving them. The entire
retail space will be devoted to its
proper duty of selling goods. Deliv-
ery also will generally be facilitated
by such an arrangement, and front
parking space left open for customer
use.

The Department’s study, “Cost,
Markets and Methods in Grocery Re-
tailing” presents in detail the results
of its analysis of order assembly and
delivery service and the allocation of
costs to these important functions. A
diagram with measurements is includ-
ed of a specimen store of average size,
arranged with the suggested back
room for the work of order assembling.
Other illustrations show the move-
ment of clerks in a number of specially
conducted tests of order assembly in
the actual operations of Louisville
stores.

Tvo Times Two Equals Five.

At first glance it seems that another
meat dealer in your block can mean
nothing to you except loss. But it is
not as bad as that, for you stand to
win if you are good enough and to
come out with more customers than
you had in the first place.

Simple mathematics may seem to
prove that this cannot be true. There
are a certain number of customers,
you figure, in your trading area, with
certain fixed food requirements. If
another meat dealer opens a store
next door to you, he will take some of
your customers away, and even if you
furnish some intense competition that
your neighbor is driven out of busi-
ness, you can-do no better than to get
back what you lost. The increase in
population of the district is beside the
point. You would get this trade any-
way, and it is hardly enough to make
up for what you lost while your neigh-
bor was still in business.

The thing you have overlooked is
that there is no definite limit to your
trading area. People may come in
from ten blocks away as well as from
five blocks away, and the extent to
which they come from a distance de-
pends to a great extent on how many
stores there are in your immediate
neighborhood. After a new market
moves in, you will recognize new faces
in your store. You have a chance to
develop some of these new people into
regular customers. If your competitor
later moves out, you may be able to
hold some of this new trade as well as
retaining most of the customers that
you had numbered as your own be-
fore the competitor moved in.

The advantages of having a store in
a busy shopping center are generally
recognized. The chains, in particular,
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favor such locations and bid up the
rent in order to obtain them. But what
does a busy shopping district mean
but a lot of competitors.

A New Sawdust Soap.

Finely ground sawdust is an inte-
gral ingredient of a new cleaning com-
pound that has been developed by a
Toronto concern. It is urged that it
contains abrasive qualities that recom-
mend it for various kinds of cleansing
work—from use for the hands to the
scouring of dishes, clothing, metals,
woodwork, etc. The sawdust, ground
into various degrees of fineness,, is
mixed with oils and neutral agents. Its
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selling price is around 20 cents per
pound.

With many, an ounce of operation is
more, to be desired than a pound of
cure.

—————- — r — —

Faint complexion never
husband.

won fair

Wonderful Flavor
JENNINGS
PURE VANILLA

Jennings Flavoring Extract Co.
Grand Rap ds, Mich.

] In Kalamazoo irs
CREAMO

| Kalamazoo Bread Co*

Rusk Baker« Since IMS

Leading Grocers always have
a supply of

POSTMA’S RUSK

as they are in Demand in all Seasons
Fresh Daily

POSTMA BISCUIT CO.

GRAND RAPIDS. MICHIGAN

Corduroy Tires

Known from the Canadian Border to the Gulf—and from New
York Harbor to the Golden Gate—the Corduroy Tire has In ten
years sained a reputation for value, for superlative performance
and dependability that is second to none!

The Corduro
metropolis an

Dealer organization dots the nation's man in
0 hamlet.
allegiance to the Corduro

It is an organization that swears
Tire because of long years of unfail-

ing tire satisfaction to the motorists of the country.

Go to your Corduroy Dealer today. Ask to see the tire.

Bie—

Sturdy—Handsome in all its strength and toughness, the Cor-
duroy Tire will sell itself to you strictly on its merit.

CORDUROY TIRE CO.
Grand Rapids, Mich.

GRIDDLES

BUN STEAMERS

URNS

Everything in Restaurant Equipment
Priced Right.

Grand Rapids Store Fixture Co.

7 N. IONIA AVE.

Phone 67143

N. FREEMAN. Mgr.

VINKEMULDER COMPANY
Grand Rapids, Michigan
BRANCH AT PETOSKEY, MICH.

Distributors Fresh Fruits and Vegetables

Cranberries, Qrapefruit, “Yellow Kid” Bananas, Oranges,
Onions, Freeh Green Vegetables, etc.
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Retail Hardware Association.
President—Waldo Bruske. Saginaw.

Vice-Pres.—Chas. H. Sutton,
Secretary—Harold W. Bervlg.
Treasurer—Wi illiam Moore, Detroit.

Michigan

Howell.

Getting An Early Start For the
Christmas Trade.
Thanksgiving Day is still a couple
of weeks distant. Nevertheless, for a
good many wide-awake hardware deal-
ers the Christmas campaign is already
tacitly under way.

Their window displays are not yet
“talking Christmas.” The holly and
Christmas bells have not yet made
their appearance. But, none the less,
the big drive has actually commenced.

I can remember when Christmas
buying and Christmas selling did not
get under way until albout Dec. 10. |
can remember when isolated hardware
dealers, grocers and other tradesmen
began to experiment a bit timidly with
the idea of starting their Christmas
advertising right after the Thanksgiv-
ing holiday. And | can remember
how, in course of time, in a good many
communities, the timid experiment be-
came the established practice.

Merchants have always realized the
desirability of spreading the Christmas
buying and selling over a longer period
instead of crowding it into the last
two weeks and most of it into the last
two days. But they did not know
how to go about it. Twenty years ago
the usual procedure was for a group
of big advertisers to get the local
newspaper editor to write a few sob-
stories appealing to the public to take
compassion on the poor, overworked
clerks and do their Christmas buying
early.

Then, in my own town—and in a
good many others—the merchants be-
gan to adopt the practice of starting
their Christmas advertising, putting on
their Christmas window displays, and
showing their full Christmas lines
early in December or late in Novem-
ber. The result was that the public,
to use a somewhat overworked term,
became “Christmas minded” that much
longer in advance of the holiday. In-
stead of teary exordiums to pity the
poor clerks and buy early, the buying
public was shown, by practical, com-
mon-sense argument, the actual ad-
vantages, to the buyer himself, of mak-
ing his Christmas purchases when the
stores were hot so crowded, when
clerks could give the best of service,
and before the Christmas stocks were
picked over. The advantages of good
service and a comprehensive selection
of Christmas lines were convincingly
driven home.

We haven’t got rid of the last min-
ute buyers, by any means. They will
be with us until the end of time,
probably. But there can be no ques-
tion that as the result of intelligent
effort along these practical lines, the
great mass of the buying public either
buy earlier, or buy more, or both.

To induce early buying, however,
the hardware dealer must be prepared
to sell early. He must be ready to
show the Christmas lines in late No-
vember. He cannot expect to enjoy
an early Christmas trade if the bulk
of his Christmas lines are still on or-
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der two weeks or ten days before the
Holiday.

More than that, he must be prepared
to give real service to Christmas buy-
ers right from the start; and to start
his Christmas advertising and window
display right after the Thanksgiving
holiday. This means that the dealer
should be prepared beforehand, and
prepared thoroughly.

In addition to early buying, the
present season calls for careful buy-
ing. The merchant must figure his
needs closely and accurately. Inti-
mate personal knowledge of your com-
munity and its business possibilities,
plus careful study of the seasonable
lines being offered and the current
prices, will help immensely. Specific,
accurate knowledge of all phases of
buying and selling was never worth
so much as it is now.

To handle the Christmas selling
campaign efficiently and successfully,
demands, as a first essential, that you
start to show the goods well ahead of
time. This means right after Thanks-
giving. But even before the Thanks-
giving holiday, the special Thanks-
giving advertising in many ways forms
a lead to the bigger holiday campaign
that is to follow.

Here is a little advertising talk that
brings out the idea:

“Thanksgiving is coming—and right
after comes Christmas. After Thanks-
giving, you’ll be too busy with your
Christmas shopping for anything else.
Now is the time to brighten up your
home for Thanksgiving and Christ-
mas visitors. Now, before you get too
busy to even think about it. Come in
and get out suggestions as to what
can be done, at small cost, to brighten

up your home for the holidays. Our
advice doesnt cost you a cent. Our
experience is at your service. Let us

help you, right now, to brighten up
the home for Thanksgiving and Christ-
mas.”

Immediately after Thanksgiving, the
Christmas advertising and Christmas
window trims should be started. “Only
24 more shopping days until Christ-
mas,” then becomes the slogan. Dis-
plays should be changed frequently,
seasonable lines well displayed inside
the store, and Christmas decorations
used to give a seasonable touch to
everything.

You say, “All this is weeks away.”
True. But now is the time to organ-
ize and outline this work; and to work
out on paper such details as can be
planned in advance.

For instance, what Christmas lines
do you intend to feature in your win-
dow displays? Look up the clippings,
notes and ideas you have stored away
in your desk drawer or clipping file.
Go over your stock, and select the
lines you intend to feature; and go
through your files and find the best
way to feature them. Knowing what
you want to feature, and having on file
a good variety of ideas, it is no diffi-
cult trick, with the aid of your own
ingeunity, to outline on paper a series
of good, attractive displays.

Of course, after you get the dis-
plays outlined, new ideas are bound
to occur. That doesn’t mean that your
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preliminary outline is so much waste
effort. This preliminary work starts
your thinking apparatus moving. It
gives you something to work from.
And if new ideas occur, you can
modify your original plans to make
room for them. Or, if not, jot down
the new ideas for next season.

Incidentally, now is a good time to
assemble your window display “prop-
erties.” Get out the various stands and
other fixtures. Have you a Santa
Claus? See that his whiskers are comb-
ed and his red coat is vivid and spot-
less. What about the background ma-
terials and decorative Christmas ac-
cessories you carried over from last
year? Get all this material assembled
and see that it is ready for instant use.
That is a lot better than turning the
store topsy turvy some busy day in
vain effort to find it.

What applies to window display ap-
plies equally to your newspaper ad-
vertising. Knowing what lines you
want to feature and with the help of
an “idea file,” you can sketch in out-
line, and even write out in detail, the
greatest part if not all of your Christ-
mas advertising copy, long before the
Christmas selling campaign is actually
commenced. You have more time to
do this now than you will have a
month from now, when the selling
campaign is actually under way.

Here, too, you must expect to make
last-minute changes in your copy as
new ideas occur to you; but here, too,
the preliminary work will make things
that much easier later on.

So, too, with circular letters, if you
use them. Get your ideas in shape
now, while the Christmas season is
still some distance in the future. If
you think a store paper would be a
good Christmas stunt, now is the time
to prepare it. You ought to have a
printed or mimeographed list of gift
suggestions, for him, for her, for every-
one in the family. Go over your stock
now, and make up your list. You
probably have a stock of old adver-
tising cuts. Overhaul them, and select
some that might be useful in bright-
ening and illustrating your Christmas
printed matter.

The store interior might well be
re-arranged to cater to holiday trade.
That would be done now. Extra sales-
people may be required in the last
week or two before Christmas. Ar-
range for them now and give them a
. 1 .
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little preliminary training in the work.
If the store itself needs to be bright-
ened up, the woodwork painted or
varnished, the walls tinted, do it now.
And check up your window and in-
terior lighting, so as to be ready for
the dark days and early evenings that
are approaching.

For Christmas, you need price cards,
and show cards. Most if not all of
these can be prepared in advance.
Decorative effects can be planned, and
the necessary material secured. The
delivery system, which is apt to be
overtaxed, should be checked up.

In short, the wide-awake hardware
dealer will look right now to getting
out of his way every item of prepara-
tion for Christmas selling that can be
attended to beforehand. A lot of this
preparatory work can be done now
and it should be done. There is more
time for it than there will be a month
from now.

Wit this preparatory work out of
the way, the Christmas campaign itself
will run far more smoothly. Your
patrons will get real service and you,
yourself, will get bigger results.

Victor Lauriston.

The Reward of Genius.

Many a man of rarest genius.
Sleeps among the unknown dead.

All unmindful of the rabble.
Treading o’er hie lonely bed.

Lived and loved, and caught a vision
Of God’s glory in his day.

Mid the jeers of clowns and rustics,
He encountered on the way.

Caught a glimpse from earth of heaven,
And the grandeur of the soul,
In_its flight among constellations,
Ever nearing still its goal.
Mid the glory and the beauty
Of an endless changeless life,
Free from all belief in matter.
Sickness, sin, disease and strife.

Lost, forgotten in the tumult.
And the din and lust and greed,
Of the millions rushing by him.
Who would never hear or heed,
Augfht of harmony and heaven,
Floating down the endless years,
Mid the mighty diapason.
Of revolving living spheres.

Viewed with sorrow earth worms crawling
Down the reeking road of death.
Saw the flames of war in horror
Kindle with the Nation’s breath,
Looked upon sin’s deadly carnage,
And men dying in the strife
Long the road of hell and matter,
W ithouth ead or hope of life.

Yes, full many a man now sleeping,
In a lonely unmarked grave,
Saw the grandeur of the future,
And while living freely gave.
Life itself to help a brother
Se.e the light of coming day.
Mid the jeers of fools and rustics.
He encountered on the way.
August Dwight Babcock.

Railroads should shortly do better.
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Michigan Hardware Co.

100-108 Ellsworth Ave., Comer Oakes
GRAND RAPIDS, MICHIGAN

Wholesalers of Shelf Hardware, Sporting
Goods and

FISHING TACKLE
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DRY GOODS

Michigan Retail Dry Goods Association.
President—Jas. T. Milliken, Traverse

City.
\)/ice—President—George C. Pratt, Grand
Baénids. X
ecretary-Treasurer—Thomas Pitketh-
ly, Flint. i
Manager—.]ason E. Hammond. Lansing.

Warmth Is Essential To Chic Sport

Clothes.
As football competition grows
sharper, so does the weather, and

feminine fans must look to their furs.
The smartest outfit in the world can
be ruined by cold chills, numb fingers
and screams of discomfort on the part
of its wearer.

Lucien Lelong, a creator who has
an eye for the practical as well as the
beautiful, recognizes this fact. M.
Lelong, recently a visitor in New
York, gave us sketches of two of his
new models especially for this page.
Said he: "The first essential to ‘spec-
tator sports’ chic is to look warm.
Therefore | can suggest no more ap-
propriate costume than a long fur coat
over a simple frock.

“l have several coats that are ideal
for watching the football game. Full
length, with smartly capacious pockets,
fur belt and double standing collar,
they give a sporting air and they are
elegant enough to be worn for tea or
even dinner after the match. In beige
or gray squirrel or in nutria, they are
youthful and not bulky.

“The choice of the frock to be worn
under the fur coat may be conditioned
by the weather and by the after-match
plans. A simple dress of wool or silk
crepe with rippling turn-down collar
and cavalier cuffs may match the fur
or it may be of a vivid contrasting
color.”

The costume worn at a polo game
should be more sophisticated, M. Le-
long believes. For an appropriate en-
semble, he suggests a long coat of
astrakhan in two tones, gray for the
jacket, black for the skirt, worn with
a gray or black frock and a tiny gray
muff. Equally smart—and often equal-
ly warm—he points out, are dress and
coat ensemble in thick soft woolens
trimmed with beaver, astrakhan or
seal. A fur lining in the coat adds
warmth and  smartness. Lelong
very cleverly with incrustations that
changes the whole shape of the sil-
houette. For example, in a bright
green basket-wool sports frock the
bodice is made of vertical incrustations
that narrow toward the waist and
widen toward the shoulders, curving
into cap sleeves over long sleeves. In
the skirt the incrustations widen into
pleats below the hips. Another version
of this *“constructivist” technique is
shown in a three-quarter cape that has
both sides made of wide chevron-
shaped incrustations giving a leg-o*
muttony aspect to the shoulders even
without sleeves.

'Sleeves are often very large and al-
ways important. Worth’s favorite
sleeve is in three parts, the top to just
above the elbow being moderately
slender, cut kimono in one with the
bodice; the lower sleeve is tight from
wrist to below the elbow, where a
rather medieval-looking puff is set in,
often of contrasting material. This
type of sleeve is seen chez Lelong,
Jane Regny and others also.
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Another favorite type of sleeve
widens above the elbow in a sugges-
tion of the leg 0’ mutton, without be-
ing exaggerated. iMaggy Rouff shows
the largest ones; some of her hostess
and dinner frocks have huge balloon
puffs of lame or stiff silk.

Maggy Rouff shows a number of
separate dresses for formal afternoon
wear also. She makes them of thick
but supple crepe and dresses them up
with little fur-trimmed capes.

The smart alternative to the coat
dress—specially for afternoon—is the
long dark coat and light frock for-
mula that was launched last Summer.
The coat and frock may or may not
form an ensemble. The coat is gen-
erally straight and smooth fitting and
nine times out of ten it has dolman
sleeves narrowing from elbow to
wrist, though Worth, Lelong and
Maggy Rouff all feature elbow sleeves
for this type of coat.

Mainbocher favors black coats with
crepe or satin frocks in pale shades
like the new tint blue-gray, orchid pink
or beige. Sheer flowered lame frocks
in tiny patterns accompany black
broadcloth coats chez Worth. Bruyere
likes white frocks of thin, spongy
wool or silk with navy blue, black or
Granada red coats.

Granada red is a very vivid orange
red with a touch of begonia. Orange
reds of this type are much used for
wool morning frocks as well as for
evening. Worth has a vivid rust in
the same gamut and Lelong favors
orange coral, Chinese vermilion and
rust tones, also.—N. Y. Times.
Variety of Lacquered Wigs For

Formal Wear.

The “What shall | do about my
hair?” question seems to echo about
town with even more desperation than
usual this Fall, partly because hats so
mercilessly reveal the left profile and
the back of the head and partly be-
cause everyone is tired of that little
roll across the nape of the neck. It
gave a sort of square-headed look,
anyway, and was hard to keep neat.
Some rebels have even chopped off
their slowly acquired two or three
inches and have gone back to the good
old shingle. But the close-cropped
shingle is not smart any more, very
long hair is as outmoded as very short
hair and the roll is banished—so what
to do, what to do?

The thing most coiffure-conscious
people seem to be doing at the mo-
ment is to wear some form of the new
Bl wind-blown bob. Antoine, who
Is credited with evolving the first
ishingle bob years ahead of its universal
popularity and who rules the waves on
.many of the smartest heads in Paris
to day, adapts this coiffure in innumer-
able ways to suit the contour of the
face, but it always shows two move-
ments—the hair is brushed forward
on the cheeks from the ear, which is
only partly covered, and is swirled
upward and backward behind the ear.

There may be a row of curls at the
nape, but these are not round, fat
ringlets; they are flat little curls pains-
takingly formed over a forefinger.
There is not much wave over the top
of the head as a rule, because Antoine
thinks too many waves add years to a
woman’s looks, but he may permit a
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couple of feathery little fish hooks on
the forehead to emphasize a good
hairline or conceal a poor one.

When he arrived in New York re-
cently, Antoine brought with him
many trunks, the contents of which
set off professional viewers-with-
alarm. Lacquered wigs, no less, some
quaint, some stately and all very arti-
ficial looking. He created these orig-
inally for stage and screen actresses,
but now that so many evening gowns
are elaborate and require a coiffure
more pretentious than short-long hair
permits, he calmly proposes that you
don a postiche along with your gown
for formal occasions.

These lacquered coiffures are honey
colored, carrot red, reddish brown,
blue, green, lavender, and one is a
platinum which Antoine calls “cinema
blonde.” They are built on light silk
jersey foundations, cover your own
hair completely, and, unlike trans-
formations, scorn any pretense of
reality.

A new-old note which seems to be
spreading without any particular bally-
hoo is the bang. We have noticed
several smart women wearing bangs
recently, and at least two of New
York’s leading hairdressers endorse
them enthusiastically.

Delay Holiday Silverware Orders.

Failure of retail stores to place or-
ders for Christmas needs in sterling
and plated silverware and in other
types of metal hollow-ware is remark-
ed in wholesale circles. Jobbers com-
plain that less than 25 per cent, of the
normal holiday business has been
written and point to the fact that
from 50 to 60 per cent, had been placed
by early November last year. Cur-
rent business continues spotty with
the majority of stores calling for
small quantities of merchandise to be
offered in special promotional events
this month. The most satisfactory
lines at this time from a volume
standpoint are declared to be the
cheaper sterling silver pieces and
better-grade pewter appropriate for
Thanksgiving use.

Prepare For Early Toy Showings.

With a number of retail departments
scheduled to open within the next
week or ten days, toy buying has
gained perceptibly in the wholesale
markets. The volume of business al-
lowing for price declines and buying
interest in lower price items, is now
not much below last year, with units
possibly slightly ahead. Novelties to
retail at $1 or below, games, wheel
goods and sheet steel toys, electrical
playthings and dolls are the major
items. Doll buying has picked up
strongly and some stores are already
seeing if some early consumer buying
of this merchandise can be developed.
The holiday outlook is viewed with
considerable confidence.

To Cut Curtain Prices 5 Per Cent.

Lace curtain lines for Spring will
be opened at prices averaging 5 per
cent, below Fall levels. The Spring
openings, scheduled for this week and
next, are being held a month earlier
than usual in the hope of inspiring
early buying on the part of both job-
bers and retailers. Sample lines now
on exhibition show a preponderance
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of tailored styles for the coming sea-
son. Producers who experimented this
Fall in promoting a revival of fringed
curtains are convinced that only a
limited demand exists for that style.
Goods to be offered will be priced from
$2.50 to $5 at retail, with the majority
of patterns offered in the $3 to $4.50
ranges.

Low-End Rugs in Fair Demand.

A fair demand for low-end axmin-
ster and sheen-type rugs is a feature
of the wholesale floor coverings mar-
ket this week. Buying of other types
has been restricted, due to price un-
certainty and the desire of buyers to
postpone purchasing until the new
lines are opened here at the close of
this month. Interest in the forth-
coming opening is reported as less
keen than in other years. There has
been little speculation as to probable
price and pattern changes so far. Re-
cent price reductions have done little
to stimulate general buying, although
one or two producers did a large busi-
ness immediately after the changes
were announced.

Lamp Orders Showed Sharp Gain.

Lamp orders booked by manufac-
turers last month aire reported as 10
to 15 per cent, ahead of September
sales totals. This gain is consider-
ably better than the usual increase
looked for in October. Although the
bulk of the business is on lamps to
retail up to $15, there is a fair amount
of holiday buying on numbers selling
above $20. Pottery base lamps in
shades of blue, green and rose con-
tinue in good demand. In lamp
shades, silk is the favored material,
with parchment next and wire mesh
third. Table lamps are wanted for
immediate sale and floor lamps for the
holiday trade.

Prepare Spring Dinnerware Lines.

Preparation of new Spring lines of
dinnerware to be offered at the Janu-
ary trade opening in Pittsburg is keep-
ing manufacturers very busy. The
producers are confident that sets made
up in peach shades will continue the
leading volume number for next sea-
son but they are experimenting with
new shapes and floral designs. In
addition, some houses are planning to
introduce sets finished in gray and
canary, hoping that a new shade can
be promoted into popularity. Present
indications point to a continuance of
Fall prices with the major portion of
Spring lines offered for retail ranges
of $6.95 to $14.95.

Metal Types Lead Novel Jewelry.

In the low price novelty jewelry
field, items of aluminum and copper
are being extensively re-ordered and
promise to be active in the holiday
trade. The merchandise comprises
necklaces, bracelets and earrings. In
the case of aluminum, the effect is one
of large size, which, however, is offset
by the light weight of the various
items. In addition to types for adult
wear, producers have brought out
aluminum necklace and bracelet styles
for children, to retail at $1 and below.
The Congo motif js being exploited in
copper lines to retail from $1 to $2.95.
Gold finish jewelry and pearls con-
tinue active.
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HOTEL DEPARTMENT

News and Gossip Concerning Hotels
and Landlords. ]
Los Angeles, Nov. 7—Something
like a half century ago Reno Hoag
used to roll snow balls on the hillsides
around Cortland, New York, and he
has been back there recently to ascer-
tain whether the town has ever re-
covered from the handlcag. He and
Mrs. Hoag seem to have been having
a good time and somehow | feel that
if 1 cannot have a riot myself, that a
decent fellow like Reno ought to be
entitled to it, even if he is in the hotel
business. Mr. Hoag is very pronounc-
ed in his opinions and his stand on the
dog question meets with my hearty
approval. He says that his Hotel
Lafayette, at Marietta, Ohio, is a
caravansary and not a dog kennel.

| say that one of the most destruc-
tive forces in the matter of general
depression are. the regular ~panic-
arties _conducted over the radio by
r. Gifford’s unemployment “commis-
sion.” Every few days, some panic
stricken all-is-loster arises and pours
out a song of despair into a million or
more homes—which he or his sponsors
deduce will produce prosperity right
away, but in all this twaddle there has
never been one constructive idea ad-
vanced. To be sure there s unemploy-
ment in this country—too goldarned
much of it, and there is no doubt but
what every sensible effort should be
made to overcome it, but there are
still many more people at work than
are idle, and at best there are a lot of
eople who never work anyhow.
verybody by this time knows all the
facts” about ‘unemployment, and the
ﬁubllc in general are”taking all_steps
umanly possible to overcome it, but
what Bossmle_ assistance can be ren-
dered by the individual who continues
hanging crepe and conducting coron-
ers’ inquests. = Weepers_ and wailers
never accomplish anything and they
newer will, and allowing them to
broadcast fear and despair over the
air is downright foolishness. Mr.
Hoover has consistently maintained
that the general government must not
use any of its resources for charity,
but has no objection to common-
wealths and communities indulging in
these “unethical” practices, which Is a
little something. What the Nation
really needs 'is. more confidence—
sensible prognostications, sensible sug-
gestions.  Nothing is to be gained by
using the energy of the radio in telling
one that prosperity is “just around the
corner,” but 1t had betfer be this than
broadcasting gloom and despair. The
American people always have won
their own tights and they will prob-
ably win this one, but nobodx can win
in ‘any sort of a tussle if his blood
turns "to water and he allows his
spinal column to collapse. Providence
is accredited with much accomplish-
ment but it is never safe to play too
strong on this source of assistance.
The sooner we stop relying on Provi-
dence and bare our big right arm for
the fray, or something, the sooner we
will reach the edge of the clearing.

| had always understood that the
cafeteria style of service was of com-
Rara}tlvely_ modern invention, I:E)_ossml
aying originated with Ernie Richard-
son or the lamented Pantlind, but
when | came to 'California | discover-
ed a couple of considerable catering
institutions who were claiming orig-
inality in this particular line. At a re-
cent gathering of the clan | gained the
information that it was a strictly
Scandinavian born notion, several gen-
erations old. On_Scandinavian ships
and in 'Scandinavin hotels, they have
what they call the schmorgenbord, or
words to that effeet, if you spell b
ear. It is a long table on which all
kinds of prepared food is piled, not
merelly aﬂpetlzers, like the old.salogn
free funch, but meats and vegetables
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—and naturally fish. Of course in
Scandinavian menus fish predominate.
Nothing else peps up a Scandinavian
for a hearty meal and seven or eight
cups of coffee like a few courses of
fish to lead up to it. In the instances
referred to, the coffee is served to you,
then you take up your plate and stroll
up and down alongside of the table,
picking outdjust what you want. Here
Is another discovery | have made out
here. Of late years a great many ho-
tels have been built primarily for
lodging purposes with little regard
paid to meal service, but | have un-
earthed one here which has no d_mmg
room service, but has a well equippe
kitchen, where tenants can leave or-
ders for food and have service in their
rooms. By this method the room ser-
vice charge is omitted and the restau-
ranteour saves the upkeep of a dmm(];
room. It may work out all right.
have my nose at the keyhole.

| stated some time ago that Detroit
is, to my notion, one of the best or-
ﬂamzed cities | know fif, _speaklrllgh of
otel and feedlngn operations. ey
are .very thorough and mean some-
thing to the members. The caterers
had their inning last week, and one of
their topics was economy iIn service. A
very good thing to discuss. There are
a lot of chances, for reforms. For in-
stance potatoes are heaped up on one’s
plate to the point of nausea, while
other delectable foods are passed out
in very sparse quantities. Potatoes
may be cheap, but it costs money to
prepare them, and there is no sense in
wasting the other materials used in
their preparation.

A. W. Smith, who for years oper-
ated the Park Hotel, Muskegon, but
who, a year or two ago, established
another Hotel Muskegon, in that city,
after the destruction of the older in-
stitution, is rejuvenating his present
ﬂrop_erty, to keep it strictly up to date.

e is a good, conscientious operator.

Harold Sage, general manager of
Hotel Tuller, has a habit of doing a
lot of worth-while things, which leave
a good taste in one’s mouth. For in-
stance the other evening he gave a
banquet to his department heads and
office employes, and, as toastmaster
ave them a sensible talk as well as
aving other speakers. His theory is
that 1t improves or rather, maintains
the morale of the employes, and it
certainly looks like it.

The Hotel Quincy, at Quincy, for-
merIY the Fillmore,” after being com-
letely renovated, has been re-opened.
he lobby has been completely done
over and completely refurnished, also
the dining room, which has been en-
larged somewhat. Baths and running
water have been added to room equ-
ment. Mrs. Haidee King recently
purchased the property and will oper-
ate the hotel.

Members of the Western Michigan
'‘Charter of Greeters were guests of
Mr. and 'Mrs. George W. Woodcock,
who conduct the Muskegon count_r?!I
club. There were forty present, wit
President Eddie Moran conductl_nﬁ
the eating contest and what went witl
it These boys are trying to get the
next annual meeting of the National
Greeters for Grand Rapids. They
have already accomplished much in
the short term of their existence and
I wouldn’t be a bit surprised if they
landed the * big top” for next year.

You just naturally cant keep those
former "Detroit hoteliers down. Here |
had just gotten over congratulating J.
E. Frawleg, former_manager of Hotel
Fort Shelby, Detroit, over somethin
that had happened to him at the Par
Central Hotel, New York, when he up
and grabs off a good job with the
Hearst chain of hotels, being made
manager of the whole mechanism.

TRADESMAN

What a time | am going to have in
Gotham next year when | make the
Panama voyage and land in a covey
of old friends such as Frawley, Dug-
gan_, of the McAlpin, and a lot of other
esirable companions | could speak of
pleasurably.

Hold and Restaurant
Equipment
H. Leonard & Sons
38-44 Fulton St* W.
GRAND RAPIDS. MICH.

“We are always mindful of
our responsibility to the pub-
lie and are in full apprecia-
tion of the esteem itsgenerous
patronage implies.**

HOTEL ROWE

Grand Rapids, Michigan.
ERNEST W. NEER. Manager.

Park Place Hotel
Traverse City
Rates Reasonable— Service Superb
— Location Admirable.

GEO. ANDERSON, Mgr.
ALBERT J. ROKOS, Asst Mgr.

In

Kalamazoo
It’s die

PARK-AMERICAN

Charles Renner, Manager
W. D. Sanders, Asst Mgr.

New Hotel Elliott
STURGIS, MICH.
50 Baths 50 Running Water
European
D. J. GEROW, Prop.

NEW BURDICK

KALAMAZOO, MICHIGAN
In the Very Heart of the City
Fireproof Construction
The only All New Hotel In the olty.

Representing
a 91,000,000 Investment.
250 Rooms—150 Rooms with Private

Bath.
European fi.60 and up per Day.
RESTAURANT AND GRILXj—
Cafeteria, Quick Service, Popular
Prices.
Entire Seventh Floor Devoted to
Especially Equipped Sample Rooms
WALTER J..HODGES,

Pres, and Gen. Mgr.

Occidental Hotel

FIRE PROOF

CENTRALLY LOCATED
Ratea 92.00 and up
EDWART R. 8WETT, Mgr.
Muskegon Michigan

Columbia Hotel
KALAMAZOO
Good Place To Tie To
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|-\ HOTEL
D etroiter.

BOOMS 7 50 BATHS

FREE GARAGE
UNDER KNOTT MANAGEMENT

SINGLE ROOMS
WITH

PRIVATE BATH

$200 $300

“A MAN IS KNOWN BY THE
COMPANY HE KEEPS”

That is why LEADERS of Business
and Society make their head-
quarters at the

PANTLIND
HOTEL

"An entire city block of Hospitality*1

GRAND RAPIDS, MICH.
Rooms 92.25 and up.
Cafeteria Sandwich Shop

Warm Friend Tavern
Holland, Mich.

All
room and meal rates very reasonable.

Is truly a friend to all travelers.

Free private parking apace.

GEO. W. DAUCHY, Mgr.
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Every once in a while some hotel
association | hear of breaks out in high
tenor and talks about some modifica-
tion of the eighteenth amendment, as-
suming that “something in that line
might be accomplished. | favored at
one time, National prohibition, and |
still strongly favor drastic measures in
regulation” of the handling of liquor,
but | can’t for the life of me, see where
all this agitation among the hotel men
is going to help matters any, for the
reason that agitation seems to make
matters worse, and there isn’t so much
sincerity displayed in the so-called re-
form movement. For instance | know
a lot of Congressmen—several in
Michigan—who In a seeming friendly
spirit, will lift a highball with you, and
even serve it in their Washington
apartments, who pussy-foot and tell
you something will be” done, but they
don’t want to be the ones to start it.
Usually they vote “dry” because they
are *“afraid” of the cars.” President
Coolidge never declared himself on the
subject; President Hoover’s position is
also absolutely unknown. To be sure
he said something about a “noble ex-
ﬁerlment,_“but anyone could express

imself_similarly and say nothing in
fact. The_ hotel men were hard hit
when prohibition was adopted. 1 can
very well remember that in the in-
vestor’s promulgation of Hotel Pant-
lind, that one source of profit was to
be $65,000' derived from operating the
hotel bar. This is just about the
amount required to show reasonable
profit in operation. But the hotels
suffered no more than did investors in
breweries and distilleries, and they
had to take their medicine. Personally
| think there is too much agitation on
the subject.  The fifteenth amendment
to the constitution granted equal rights
to all races and creeds, but you don’t
hear any talk about it. Neither do you
ever hear of the negro being entertain-
ed_in white folks’ hotels. There is no
agitation, hence no opposition .ex-
pressed. It is a forgotten topic.

Just recently California and Mass-
achusetts have been celebrating the
hundredth anniversary of the birth of
Helen Hunt Jackson, ,and | join in
heartily with them for jthé reason that
in boyhood days she made an appeal
to me with her books which will never
be forgotten. Helen Hunt Jackson
put romance into many corners of
California. Tourists in “preparing for
a trek to the Pacific 'Coast, almost in-
variably read and re-read “jRamona.”
When ‘they arrive ait their destination
they hunt up the favorite spots of the
story. They are often better acquaint-
ed with this picturesque Indian char-
acter than are (the natives themselves.
Various neighborhoods have discover-
ed the intense human interest in the
story, and a Ramona legend in ever
community intrigues the ltraveler. [f
all the houses in which Ramona lived
were placed side by side, they would
reach from Los An%eles to San Diego.
Hardly a hamlet but whalt has set
apart "Ramona’s home for inspection.
Streets in every California city are
named after her and even towns and
sub divisions bear her name. And yet
Ramona, so far as authentic history
is_concerned, wasi a creation of the
mind of this wonderful authoress, who
came to California at the time when
others came for gold; Helen Hunt
Jackson came to find romance. She
will live in the annals of the state of
California at least, and in the minds
of those who lhave been privileged to
read her books.

Figures have been é)roduced which
would indicate that $250,000,000 were
.disbursed at drug store lunch counters
during the past year. | have before
stated that while figures may not ac-
tually be guilty of absolute falsehood,
they” sometimes get out of alignment.
If, “however, jthe statement is_true,
there ought to be some satisfaction in
tihe knowledge that general health
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conditions which make it possible for
high-stoolers to consume all that grub,
are preferable to spending it all for
physic. Rapidity in the consumption
of food is in keeping with almost every
other modernized condition. People
nowadaKs seem to be eating to live,
rather than hanging around to partici-
pate in social functions. If they will
not patronize your dining room, why
give them quick lunches. The final
solution of the whole problem will be
the perfection of the food tablet, and
that we can all partake of nourishment
without missing, a stroke.

Some hotel operators contend that
the average hotel guest does not want
a home atmosphere when he is travel-
|n}g];—‘that_ he has a surfeit of same
when he is off the road, and proceed to
prove the statement by a lot of Santa
Claus statistics. | do not require
them. Anyone who is as familiar with
hotel operators as | have been, can
ﬁlck out the successful hotels and they

ave been the ones who tried to make
one feel at home without “rubbing it
in.” It may be that somebody is
wrong in the definition of “home” en-
vironment.

The Good Will Association, of Los
Angeles, is to have a new home, thanks
to some kind philanthropist. It is the
most practical charitable organization
I ever knew or heard of. | just hap-
pen to enjoy the acquaintance of a so-
cial worker here who has shown me
somewhat of the inner workings of the
institution whidh are wonderfully in-
teresting. Over 400 crl(j)ples, includ-
ing numerous blind and other dere-
lects are kept constantly employed at
a daily compensation of (two dollars
each, sorting out and repairing donated
wearing apparel, which is sold at a
Good Will store on the premises. Over
a quarter of a million dollars were
garnered last ¥1ear through these ac-
tivities. They have been occupying an
unpretentious  old bUIldInE on the
Plaza, combining store, workshops and
kinderganteen school service for the
smaller children of the handicapped
workers, but are.now to have a spac-
ious country abode. Aside from the
fact that their operations are self-
sustammg except for the gathering up
of discarded clothing, furniture, etc., |
consider it the most wonderful charit-
able idea | ever heard of.

_'While a lot of restaurants are spec-
ializing in an effort to give the public
foods which they (the caterers? have
decided are proper for them | have
held repeatedly that whiat the indi-
vidual really requires should be ascer-
tained through scientific investigation,
and dieting acted upon accordingly.
Just because some one individual
thinks he_is benefited by certain food
offerings is no_reason why they should
be applied universally. "Of course, a
lot of people do consume a lot of
things which would better be left alone
and this is due to the same trouble—
lack of knowledge. lit i's claimed that
a diet of liver will control pernicious
anemia, but the same article of food
might easily provoke gastric trouble,
which is almost as serious. | am not
holding a brief for the doctors, ibut |
do say that the individual should apply
to bis physician for the purpose of
discoverin lh“St what his system re-
quires and then go to it. Man, as a
rule, hav_lnﬁ a mind of his own (es-
pecially if he is single) varies his diet
according to his own choice and it is
not rare to find human beings who
have dhosen diets which are bound to
produce disorder”. It is within the
province of the fobd expert to prepare
suoh nourishment as the proper au-
thorities prescribe, but his Initiative in
disposing of it should Be confined to
the demand for same. It is really not
an occasion for promotion. ealth
and breakfast foods are not to be con-
demned, but ought to be rationed ac-j
cording to requirements, and the res-
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taurant operator who has them ready
or easily accessible, has attained an
advance stand in efficiency.

A local newspaper asserts that there
are an average of two bank hold-ups
per day in Los Angeles, and wonders
why. 1 can inform the newspaper man
on the subject. Just so long as bank
funds are protected by insurance, just
so long will these institutions continue
the practice of placing all their avail-
able cash on exhibition in paying
tellers” cages. Hence hold-ups. ~ In
Texas the bankers pay less attention
to_the insurance and more to exter-
minating this class of malefactors.
They pay $5,000 for the robber alive
or for his scalp when presented at the
box office, and _thez have very few
hold-ups. Here in Los Angeles, they
don’t even agitate the notion of in-
demnity for the families of deceased
pfa_?/l_ng tellers or other officials bumped
off in"the line of duty.

Frank S. Verbeck.

David Reid, who recently took over
Reid’s Hotel, in South Haven, from
A. A. Marsh, now proprietor of the
Hotel Dwan, in Benton Harbor, has
completed the refurnishing and re-
decorating of the hotel and will hold
a formal opening shortly so that the
residents of South Haven may learn
just how extensive the remodeling job
has been. The lobby and lounge have
been refurnished and rearranged. The
dining rooms have been entirely re-
decorated and partly refurnished.

Detroit—The Koebel Diamond Tool
Co., 200 Oakman boulevard, has been
organized with a capital stock of 100
shares at $20 a share, $2,000 being
subscribed and paid in.

MUELLERS
COOKED
braghetti

17

Changes Affecting Business.

Paul H. Nystrom, professor of mar-
keting, Columbia University, says
seven important changes are affecting
marketing;

1 Growing sensitiveness among
consumers toward retail stores, prices
charged, qualities and styles offered
and services performed.

2. Consumer hand-to-mouth buying
increasing.

3. High-pressure selling is objec-
tionable.

4. Growing distaste of consumers
for shopping.

5. Advertising appeals offering aids
to youthful appearance still important
in spite of present emphasis on price.

6. Remodeling and repair business
in all consumer lines subject to con-
tinued wear should be highly prosper-
ous for many months.

7. Most marked changes in con-
sumer demand at present are those due
to business depression.

Facing FAMOUS
Grand Circus Park. Oyster Bar.
800 Rooms 800 Baths

Rates from $2

HOTEL TULLER

HAROLD A. SAGE, Mar.

HEUEU
COOKED.
SPAfUEIH

SAME QUALITY—SAME WEIGHTS
—AT FAIR PRICES

There has been no cheapening of the quality
of MUELLER’S PRODUCTS in an effort to meet
a supposed demand for lower priced goods—nor
are we putting out any slack-filled packages.
We think too much of our reputation for quality
and fair values—an asset entirely to valuable to

lose.

Furthermore, we do not believe that any

successful business was ever built on a low
quality or “price” merchandise.

You can offer MUELLER MACARONI PROD-
UCTS to your customers with the assurance
that they are guaranteed in every way. They
are made from the highest grade materials, in
a factory that has no superior in cleanliness
and perfect order—and only MUELLER’S ex-

clusive
MUELLER’S Quality.

method of manufacture can

produce

A few packages of Mueller’s Products dis-
played on your counter will materially increase
your sales of these products as well as other

items used in

recipes.

preparing various

Macaroni

C. F. MUELLER COMPANY

Jersey City

COOKED
spaghetti

New Jersey

MUELLER)
.COOKED
SPAGHETTI

“Largest selling brand in America”
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DRUGS

Michigan Board of Pharmacy.
President—Orville Hoxie, Grand Raplda
Vice-Pres.—Clare P. Allen, Wyandotte.
Director—Garfield M. Benedict, San-

dusky. i o
Examination Sessions — Beginning the
third Tuesday of January. March, June,
August and November and lasting three
daya The January and June examina-
tions are held at Detroit, the August ex-
amination at Ironwood, and the March
and November examinations at Grand
Rapids.

Michigan State Pharmaceutical
Association.

President—J. C. Dykema, Grand Rapids.

First Vice-President—F. H. Taft, Lan-
sing.

Second Vice-President—Duncan Wea-
ver, Fennville.

Secretary—R. A. Turrell, Croswell.

Treasurer—Clarence Jennings, Law-
rence.

Interesting Meeting of Druggists at
Lansing.

At a meeting of the Board of Direc-
tors of the Michigan State Pharma-
ceutical Association, held at Lansing,
Oct. 30, it was decided to recommend
to the Governor three pharmacists for
appointment to the State Board of
Pharmacy, to fill the vacancy caused
by the prospective retirement of Orville
Hoxie, of Grand Rapids, Dec. 31. The
names selected were Orville Hoxie,
M. N. Henry, of Lowell, and Frank
Gillespie, of St. Joseph. Since then
Mr. Gillespie ‘'has written Governor
Brucker, asking him to name Mr.
Henry, which will probably be done.
No better appointment couldlpossibly
be made. Mr. Henry stands high in
the estimation of his professional
fraters and is highly respected at home
and wherever he is known. If appoint-
ed, he will serve the State well and
faithfully.

Word came to the Directors that
Mr. Hoxie did not attend the last
meeting of the Board of Pharmacy, but
that he sent a message to the Board
which did not meet with the entire
approval of that body.

The selection of the next place of
meeting was then considered. Mr.
Henry invited the organization to
meet at Lowell and Benj. S. Peck, of
Kalamazoo, extended an invitation
from the Celery City. This brought
Vice-President Taft into the contro-
versy with both feet. He stated that
it was his understanding that the con-
vention was to be held at Lansing;
that he had already made arrangements
with the Lansing hotels for accommo-
dations and convention hall; that to
make any change in the location of the
convention at this time would involve
much disappointment and expense. Mr.
Taft was considerably worked up over
the situation and perspired profusely
in championing the cause of Lansing.
Scrutiny of the records disclosed the
fact that no official action had been
taken in the matter, but it was soon
straightened out by Mr. Henry with-
drawing Lowell in. favor of Kalamazoo
and Mr. Beck withdrawing his invita-
tion from the Celery City in favor of
Lansing. Mr. Taft expressed himself
as very happy over the outcome. Later
he was told that the entire contro-
versy was a “put up job” and accepted
the situation like a good sportsman.

The new paregoric law was discus-
sed at some length and with great
levity. With four druggists in the last
Legislature this law was pushed
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through the law making body by a
Representative from Detroit who is
not a druggist and who has no con-
nection with the drug trade. The bill
was opposed by the four regular drug-
gists. Its phraseology is so peculiar
that it is not clearly apparent what
it is about, so a committee called on
Governor Brucker. He confessed him-
self as unable to define the actual in-
tent of the measure .and suggested the
committee wait on Attorney General
Voorheis and secure his opinion. He
will report his findings to the commit-
tee later.

In the evening about 100 druggists
from Lansing and nearby towns sat
down to a special dinner at the Olds
Hotel. After the repast had been dis-
cussed several druggists who possess
the power of speech gave brilliant ex-
hibitions of their oratorical ability. The
Lansing speakers gave every assurance
that the fiftieth meeting—forty-ninth
annual meeting—of the Association
would be handled in such a manner as
to please every participant.

The Drug Store of Yesterday, To-day
and To-morrow.

Yesterday so to speak, or possibly
I should be more accurate as to time
by saying fourteen years ago, when
the majority of the retail pharmacies
clung tenaciously to the old shelf bot e
ties and box counters; when drug
stores smelled more of pungent drugs
than of boiling chili; when the pro-
prietor thought more intently of men-
strums than of modern merchandising,
| took occasion in a public address to
emphasize the need for a greater ap-
plication on the part of the retail drug-
gist to the situdy of commercial phar-
macy. Later this became known as
“modern merchandising” and at the
present time, the subject seems to be
fairly well overdone.

When | discussed *“Commercial
Pharmacy” fourteen years ago, | said
in part:

“Commercial Pharmacy is the art of
determining the compatibility of brains
with business; it is the modus operandi
whereby a deficit is transformed into
a surplus; it is the hocus pocus in the
business game which enables the
slave of long hours to escape the
sheriff or sidestep the suicide club at
the first of the month; it is ithe Fairy
God-IMother to the ambitious youth of
brains who uses 99 per cent, of the
axioms of Wall Street to 1 per cent,
of the high explosive ‘profesh’ stuff
crammed into his thought chamber by
good-natured and well-meaning wise
ones.

“Times change, and men, as well as
business methods, must adapt them-
selves to changing conditions or
eventually find themselves in the dis-
cards. If you are not in step with
commercial advancement you will soon
discover yourself in the rear of the
business army, a conspicuous member
of the awkward squad. If you desire
a place on the firing line you must
learn to hit the bull’s eye. There was
a time when it was a capital offense in
the code of pharmaceutical ethics for
a druggist to sell aught but pill or
plaster; now the druggist who stands
ace high in Bradatreet’s *Who’s Who’
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is the live wire who sells everything
from toothpicks to threshing machines.
For years the druggists have drawn
about themselves the cloak of assumed
professionalism and have come near
letting the department stores and other
competitors separate them from itheir
clabber.

“Necessity, the ‘Big Ben’ alarm of
business, has disturbed their slumbers
and to-day many of them are begin-
ning to come into their own. What is
the use of emphasizing the need of
more technical learning when we are
putting less of it into practice than
ever before? (Ready-made prescrip-
tions, freely prescribed, compose 50
per cent, of those on file in the pre-
scription department; forty-(five per
cent, of the remainder require little
technical learning to dispense. The
pharmaceutical manufacturing houses
are doing most of our compounding;
about the only real qualification re-
quired is ability to draw a cork grace-
fully and write a label legibly. An ex-
pert in reading handwriting is a great-
er convenience to the average prescrip-
tion department than is a pharmacist
who can figure percentage solutions.
The specialty salesmen calling on our
physicians show more different phar-
maceutical products than Heinz has
picklesi—and he is said to have 57
varieties and no two alike. So long as
the pharmaceutical houses are able to
convince the physicians that the prepa-
rations they manufacture under trade
names are what their patients should
have, what’s the use of pulling up-
stream? Why not supply what they
want and use the otherwise wasted
energy in selling a post auger, a gold
watch, or a flying machine?

“What the drug business needs is
more commercial rather than more
pharmaceutical education. There are
some people in the drug business load-
ed down with technical pharmaceutical
knowledge until their frail underpin-
ning resembles the wishbone of a
chicken, who cannot distinguish a busi-
ness proposition from a circus poster.
The pharmacist who can look at his
books at the close of the day’s busi-
ness and view in detail every depart-
ment of his activities, learning whether
he has made or lost money, is of more
importance and is a better guaranty for
the future success of the drug business
and is rated higher in Dun and Brad-
street than is the pharmacy college
‘grad’ who can tell all about chemical
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reactions but who knows nothing of
the game called ‘business.’

“It is well enough .to have one man
around the establishment who can
write ‘Phg’ after his cognomen. It
adds ‘tone’; connects the past with the
present—an occasion might arise to
use his technical knowledge once or
twice a year. A man may have more
degrees -than a fever thermometer or
write after his name more letters than
a centipede has legs, but if he is not
wise to the commercial game he is a
liability to his business.

“You can monkey with test tubes,
crucibles, and retorts, until you im-
agine you are an exact likeness of the
alchemist of old, but if you do not hit
the commercial call you will hear the
fateful words of the umpire ‘you’re

really clean hands

BROOKSIDE BRAND
WHISK BROOMS

ROTARY PRIZE

W hisk,
CO

AMSTERDAM, N.Y

ALL STYLES
AND PRICES

THE LATEST
AND BEST

YEAST CANDY

WILL NOT SPOIL
DELIGHTFUL TO
EAT
EVERYBODY'S
FAVORITE

A Convenient 5c
Package that can
safely be carried in
the pocket.
Families buy it by
the box.
Order_liberally of
your Jobber, or

NATIONAL CANDY CO., INC.

PUTNAM FACTORY

Grand Rapids, Mich.
ORIGINATORS AND MAKERS
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out!” ‘batter up,” and after the game is
over, and you sit in ithe grey twilight
of old age, your friends will have to
pass the hat around for you, and on
that solemn occasion when you re-
spond to life’s last curtain call, your
wife will not have sufficient funds to
buy crepe for the door.

“Endeavor to accumulate enough
to plant a little coin outside in legiti-
mate business enterprises paying sure
dividends; avoid speculation and get-
rich schemes as you would yellow
fever; form a good business and bank-
ing connections; be cautious but ag-
gressive; get in the game with both
eyes open and the right determination
and you will win.”

There is an old axiom “the pendu-
lum never swings so far out but that it
will eventually swing back just as far
in the opposite direction™” After a
fourteen-year swing in the direction of
commercialism, is it not about time
that we see to it that in the mad
scramble for the elusive dollar we take
care to maintain possession of the
“pearl of great price”—our standing as
pharmacists and professional men?
Have not intensive merchandising
methods and high-pressure commer-
cialism cheapened our business until
the average pharmacy occupies about
the same commercial or professional
standing in the community as the
variety or department store?

TODAY—

There seems to be a tendency upon
the part of thoughtful pharmacists to
retrace their steps to the path of pro-
fessional pharmacy. They are now be-
ginning to realize that commercialism
can be overdone and that once there is
taken from the drug store its profes-
sional atmosphere, it is deprived of the
magnet which draws the greatest
number of its most desirable cus-
tomers. When once a pharmacy as-
sumes the appearance of a ten cent
store, it forfeits the respect and con-
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dence of the community as a phar-
macist or professional man and the
proprietor must content himself with
being classified as an ordinary mer-
chant. What was said fourteen years
ago was largely true of that time, and
would continue to be true to this day,
but for the fact that fortunately there
are some pharmacy schools which
caught the vision of enlarged scope, of
an increased sphere of usefulness.
They 'began to revise their curriculum
so as to include commercial subjects
and to give practical instruction until
to-day, the young man graduating i
pharmacy, is altogether different from
the “finished” product of that day. He
is fully equipped to serve not only in
a professional capacity but qualified to
serve efficiently as a salesman or be-
come a successful merchant. To this
class of young men, those who have
been taught to correlate professional
and commercial pharmacy, will come
the problem of improving retail con-
ditions in the future.
TO-MORROW—

when pharmacy comes into its own,
and | am convinced that it will come
into it9 own, we are going to see phar-
macies owned and operated by regis-
tered pharmacists only, served in an
ethical professional way, along sane,
honest, merchandising lines, the public
protected against incompetency and
extortion and at the same time a fair
return of profit guaranteed on the cap-
ital invested and professional service
rendered.

In bringing about this change of
condition a large share of the respons-
ibility is going to fall upon the indi-
vidual pharmacist and the fact that he
is being educated along broad profes-
sional and commercial lines, which
qualify him to successfully meet the
issue, leaves little room for speculation
as to the final results.

It may 'be that legislation will play

(Continued on page 23)

HOLIDAY
GOODS

Our 1931 line now on display in Grand

Rapids — in our
Oakes St.

own building 38-44

The display is the best ever—and prices
are down—and the goods are right. Come

in and look it over.

This is your invitation

—everything marked in plain figures—

one price to all.

Hazeltine & Perkins Drug Co.

Grand Rapid*

Michigan

Manistee

TRADESMAN

WHOLESALE DRUG PRICE CURRENT

Prices quoted

Acid«
Boric Powd) 10 & 2
Boric (Xtal) 10 © 20
Carbolic__ ~ 38 @ 44
Citric 65
M uriatic____ 3 40 8
N itric 15
Oxalic____ 26
Sulphuric 8
Tartaric--—--—-—----38 @ 52
Ammonia
W ater, 26 deg.— 07 0 18
Water. 18 deg— 06 0 15
Water, 14 deg.— 6)4@ 13
Carbonate 80 25
Chloride (Oran.) 08 0 18
Balsam«
Copaiba 10001 26
Fir (Canada S 7503 00
Fir (Oregon 01 00
P e U emoomamrs 2 25@2 60
Tolu 2 0002 25
Bark«

Cesia (ordlnary) 250 30
Casia (Saigon) — 400 60

Sassafras (pw. 500) o 40
Soap Cut powd)
8 25
Berries
Cubeb ... © 715
Fish 2
Juniper - __ 100 20
Prickly Ash — — 0 50
Extracts
Licorice 60© 76
Licorice, powd. 60© 70
Flower«
Arnica 750 80
Chamomile Ged.) 350 45
Chamomile Rom. 0 90
Gums
Acacia, 1st 0 60

Acacia, 2nd © 45

Acacia. Sorts — 200 30
Acacia, Powdered 250 35
Aloes (Barb Pow) 350 45
Aloes (Cape Pow.) 250 35
Aloes (Soc. Pow.) 75© 80
Asafoetida 600 60
Pow. - — ©

Camphor __— 870 9%
Guaiac - T © 60
Guaiac. pow'd__ © 70
K.ino @1 25
Kino, ‘powdered__ ©1 20
Myrrh ©1 15
Myrrh, powdered ©1 25
Opium, powd. 21 00@21 50
Opium, gran. 21 00021 50
Shellac, Orange 400 50
Shellac, White 550 70

Tragacanth pow. 1 2501 50
Traga' canth 17502 25
Turpentine © 25

Insecticides

Arsenic 7© 20
Blue Vitriol. PBC © 06
Blue Vitriol, less 07© 15
Bordea. Mix Dry 10)4© 21
Hellebore. W hite

powdered__ 150 26
Insect Powder__ 300 40
Lead Arsenate. Po. 11 025
Lime and Sulphur

Dry 090 23
Paris” Green ___ 250 45
Leaves
Buchu___ 0 60
Buchu, powdered 0 60
Sage, Bulk 250 20
Sage, )4 loose__ $ 40
Sage, powdered.. 0 35
Senna, Alex. 500 75
Senna, Tmn pow. 300 35
Uva Urei 800 26
Oils

Almonds. Bitter.

true, 0z. 0 50
Almonds Bitter.

artificial 30003 25
Almonds. Sweet.

true - -__ 15001 80
Almonds, Sweet.

Imitation __ 10001 26
Amber, crude. — 7501 00
Amber, rectified 15001 76
Anise__ - 15001 75
Bergamoni__ 6 0006 26
Cajeput 15001 75
Cassia 30003 25
Castor__— 14001 60
Cedar Leaf 2 0002 25
Citronella 7501 20
Cloves ----- - 30003 25
Cocoanut -___ 82)40 8S
Cod Liver 14002 00
Croton __ 8 #008 15

Cotton Seed ___ 12501 50
Cubebs 50005 26
Eigeron 40004 26
Eucalyptus 10001 25
Hemloc pure__ 20002 25
Juniper Berries. 4 0004 25
Juniper Wood - 15001 75
Lard, extra__ 15501 65
Lard. No. 1 12501 40
Lavender Flow__ 6 0006 26
Lavender Garin. 1 2601 SO
Lemon 2 0002 26
Linseed, “boiled, bbl. © 68
Linseed, raw, bbl. © 65
Linseed, bid., less 75© 83
Linseed, raw, less 720 80
Mustard. artllU. on. © 80
Neatsfoo t 12501 35
Olive, pure___ 30005 00
Olive, alaga,

yellow 3 6003 00
Olive, Malaga,

green ------—--—--—-— 3 8503 26
Orange, Sweet 4 0004 25
Origanum, pure. ©2 60
Origanum, com’l 10001 20
Pennyroyal___ 1 2502 50
Peppermint 4 5004 75

Rose, pure_—_ 13 50014 00
Rosemary Flows 1 6001 75

are nominal, based on market the day of issue.

19
Bensoln Comp’d- ©2 40
Buchu ©2 16
Cantharidee___ ©2 52
Capsicum ©2 28
Catechu — 01 44
Cinchona____ 02 16
Coichicum _ 01 80
Cubebs - ©2 76
Digitalis 02 04
Gentian 01 36
Guaiac _ 03 28
Guaiac, Ammon.. 02 04
lodine ©1 25
Iodrne _I'_rlﬁ 01 50
Iron, ©1 50
Klno 01 44
Myrrh ©2 52
Nux Vomica___01 80
Qpium ©5 40
Opium, Tamp. ©1 44
Opium. Deodorad 05 40
Rhubarb _ ©1 02
Paints
Lead, red dry_ 13)4012%

Lead, white dry 13)4012%
Lead, white oil 13 4018%
Ochre, yellow bbL 2)4
Ochre, ‘yellow less 30 6
Red Venetn Am. 3)40 7

Sandelwood. E. Red Venet'n Eng. 40 3
[ 12 60012 76 Ty eeeeomemeeiees 60 i
Sassafras, true 20002 26 Wh!t[ng, bbL__ 0 4%
Sassafras, arti'l 7501 00 Whiting  --------—-- 6)4®10™
Spearmlnt 4 00©24é021550 Rogers Prep. _ 2 4502 65

Tar

SP
Turpentine,” bbL 48

550 63
000625

Turpentine, less
Wi inters:reen,

Ieaf— 6
th_ter%reen, sweet

birc 30003 25
W intergreen,

758)1 00
Worm Seed_ 0006 2
Wormwood __ 10 00010 25

art

Potassium

icarbonate 350 40
chromate 6&@ 25

i

r

r

hlorate, grantd.
hlorate powd.
r X tal 170 24

Permanganate 22)4© 35
Pruesiate, yellow 50 45
Prussiate. red _ 700 75
Sulphate 350 40
Roote
Aikanet 300 46
Blood, powdered__ 30© 40
Calamus 250 65
Elecampane, pwd. 200 30
Gentian, powd. 200 30
Ginger, African, ~
powdered 200 25
Ginger. Jamaica. 400 66
Ginger, Jamaica,
powdered 350 40
Goldenseal, pow. 3 0003 50
Ipecac, powd 30003 60
Licorice 350 40
Licorice, powd 150 25
Orris,

powderéd. 350 40
40

Poke, Powdered 250

Rhubarb powd. @1 00
Rosinwood, powd. 0 50
Sarsaparrlla Hond.

ground ©1 10
Sarsaparilla, Mexic. 0 60
Squills 350 40
Squilla powdered 700 80
Tumeric, powd 150 25
Valerian, powd: _ © (O

Seeds

Anis 200 80
Anlse powered 0 15
Bird, le 120 17
Canary 100 15
Caraway. Pa 30 250 SO
Cardamon 2502 60
Corlander pow. .30 150 35

MII 150 20
Fennell 200 30
Flax -------mmem 6)40 15
Flax, ground 6)40 15
FOenugreek pwd. 160 25
Hemp 80 15
Lobelia. powd. @1 100
Mustard, yellow _10© 2
Musard, black__20© 25
Poppy ------mmmmmmeees 150 2

uince 2 0002 25
Sabadllla 450 50
Sunflower 120 18
Worm, American 250 SO
Worm, Lavant _ 5 0005 75

Tinctures

Aconite 01 80
Aloes - 01 56
Asafoetida 02 28
Arnlra 01 50
Belladonna 01 44
Benzoin Of 88

Msceillaneous
Acetanalid____ 57© 75
Alum 080 12
Alum. powd. and

ground u
Bismuth.

trate 40
Borax xta

powdered___ _ 060 12
Cantharidee. po. 1 2501 60
Calomel-----—---- 2 4002 70
Capsicum, pow’d 420 55
Carmine 8 0009 00
Cassra Buds 350 45
Cloves 850 46
Chalk Prepared— 14© 16
Chloroform
Choral Hydrate "I 2001 60
Cocaine-—-—-—12 85@13 85
Cocoa Butter___ 400 90
Corks, list, léss 30710 to

40- 10%

Copperas 3%©
Copperas,” Powd. 4© 10

Corrosive Sublm 1 7602 00
Cream Tartar 280 42
Cuttle bone__40© 50
Dextrine —8%© 15
Dover’s Powder 4 0004 50
Emery, I Noa 100
Emery, Powdered © 15
Epsom Salts, bbls. ©03)4
Epsom Salts, less 3%© 10
Ergot, powdered ©4 00
Flake. W hite_ 15© 20
Formaldehyde, Th. 09© 36
Gelatine so© 70
Glasswaré, Teas 66%
Glassware, full case 60%.
Glauber Salts, bbl. ©02)4
Glauber Salta less 04©

Glue, Brown 200 30
Glue, Brown Grd 160 22
Glue. White .... 37%4@ 35
Glue, Whlte grd. 260 85
Glycerme 16
Lead Acetate 170 21
ace - ©] so
Mace powdered ©1 60
Menthol------------- 5 65@6 32
Morphine 13 68014 838
Nux Vomica__ © 26

Nux Vomica, pow. 150 26
Pepper. Black, pw. 850 45
Pepper, White, po. 55© 65
Burgundy 100 30
Quassia___ -~ 150 20
Quinine, 6 0s. cans © 60

Rochelle Salts __ 22)4©
Saccharine 2 0002 76
Salt Peter 110 38

Seldlltz Mixture 800 40
Soap, green___ 150
Soap, mott cast - © 26
SoaD. white Castile,

case

Soap, white Castile

less, per bar__©1 60
Soda A'sh 30 io
Soda Bicarbonate 3)4© 10
Soda. Sal 02)40 08
Splrlts Camphor ©1
Sulphur, roll n
Sulphur, Subl.”__ 4%© 10
Tamarinds 200 25
Tartar Em étic_ 500 6
Turpentine, Ven. 600 76

Vanilla Ex. pure 1 5002 00
Venilla Ex. pure 2 2502 50
Zinc Sulphate__ 060 11

Webster Cigar Co. Brand«
W ebsterettea_
Cincos 3250
W ebster Cadillacs__76 Of
Golden Weddmg

Panatell&s 7500
Commodore 95M
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MICHIGAN

GROCERY PRICE CURRENT

These quotations are carefully corrected weekly, within six hours of mailing
and are intended to be correct at time of going to press. Prices, however, are
UaKU to change at any time, and merchants will have their orders filled at mar-
ket prices at date of purchase. For price changes compare with previous issues

ADVANCED
Gasoline and Naphtha

AMMONIA

*4 0s. 2%
32 os. 225
18 0s. — 420
10 o0s. 2 70
- o0s. 1 8

MICA AXLE GREASE

456

26
10 Ib. pa per dos. 940

15 Ib. palla per dos. 12 80
25 Ib. pails, per dos. 19 15
26 Ib. pails, per dos. 19 16
APPLE BUTTER
uaker, 24-21 os., dos. 2 10
uaker, 12-38 oz., dos. 2 00
BAKING POWDERS
Arctic, 7 os. tumbler 1 35
Royal, 2 os., dos.------ 93
Royal. 4 os., dos.
Royal, 8 os., dos. 28
Royal 12 0s., dos.-—-- 4 80
Royal. 2% Ibs., dos— 13 75
Royal, 5 Ibs., dos.—- 24 60
KC, 10c size, 8 0z.___ 3 60
KC, 15c size, 12 oz. — 6 40
KC, 20c size, full Ib— 6 80
KC, 25c size, 25 0z. _ 920
KC, 50c size, 50 oz. — 8 60
KC, 5 Ib. size 6 76
KC. 10 Ib. size = = 6 50

BLEACHER CLEANSER
Clorox. 18 os., S4s

Lizzie. 18 os..

125
BLUING

— 216

Aon. Ball,86-1 os.,oarL 1 00
Boy Blue, 18s, per cs. 1 35

BEANS and PEAS

100 Ib. bac

Brown Swedish Beans 8 50
Dry Lima Beans 100 Ib. 6 75
Pinto Beans 8 75
Red Kideny Beans 775

White H’d Beans 3 25
Black Eye Beans
Split Peas, Yellow_5 10
Split Peas. Green 6_50
Scotch Peas 475
BURNERS
Queen Ann No. 1 and
Whlte Flame No. 1
and 2. dos. 8 86
BOTTLE CAP8
Obi. Laoquor, 1 gross
pkg., per gross--———- 15

BREAKFAST FOODS

Corn Flakes.
Corn Flakes,

Kellogg's Brands.
No. 136 2 45
No. 124 2 45

KC Bakin
Beans an

DECLINED

Powder
Peas

Corn Flakes
Post Toasties

Quaker

Mince Meat

Gloss Starch

Pep, No. 224 2 70
Pep, No. 202 2 00
Krumbles, No.7424 — 2 70
Bran Flakes, No. 624 2 45
Bran Flakes, No. 602 1 60
Rice Krlsples 6 0z. —2 25

Rice Krisplea 1oz, — 110
Kaffe Hag, 12 1-lb.

6 60
AII Bran 6 0z.—-225
All Bran, 10 0z .-—----2 70
All Bran, % 0z. - 2 00
BROOMS
Jewell, dos. —— — 6 25
Standard Parlor, 23 Ib. 7 00
Fancy Parlor, 23 8 00
Ex. Fancy Parlor 25 Ib. 8 40
Ex. Fey. Parlor 26 Ib. 9 @
Toy - 175
Whlsk No. 3 - ---2 25
ROLLED OATS
Purity Brand
Instant Flakes
60
25
Regular Flakes
Small, 24s--m-1 J7%
Small 48s--------—--3 50
Large, 18s 325
China, large, 12s ——305
Chest-o0-Si ver, lge. *3 25

*Billed less one free display
package in each case.

Post Brands.
Grape-Nuts, 24a--—--—--
Grape-Nuts, 100s-—- 2 76
Instant Posium. No. 8
Instant Postum, No. 10 4 50

Postum Cereal, No. 0 2 25
Post Toasties, 36s — 2 45
Post Toasties, 24s — 2 45
Post’s Bran. 24s-— 2 46
BRUSHES
Scrub

Solid Back, 8 In. 1 60

Solid Back. 1 in 76

Pointed End s ----------- 1

Stovs

Shos
No. 4-0_ - — 22
No. 2-0 3 00
butter color
Dandelion — --——-— — * 86
CANDLES
Electric L| ht 40 Ib*. 18.1
Plumber. — 128
Parafflne 6 s ———— 4%
Paraffine. 12s 14%
Wiickin --£9
Tudor, 6s. per box — 30
CANNED FRUITS
Hart Brand
Apples
No. 19 ---mmmmmemmmmm- 26

Cherries
Milch, red. No. 10 —
Red, No. 10 775
Red

No.
Pride ofMlcﬁ No. 2— 300
Marcellus Red

Special P ig ----m-mmmmmmmee 1 76
Whole White 8 25
Gooseberries
No. 10 8 60
Poors

19 oz. glass

Pride of Mich. No. 2% 3 60

§

Plums
Grand Duke, No. 2%— 3 25
Yellow Eggs No. 2%— 3 25

Black Raspberries
No. 2
Pride of Mich. No. 2__ 3 10
Pride of Mich. No. 1. 2 35

Red Raspberries
2 40

315
Marcell No. 2 3 6l
Pride of MICh No. 2.. 4 00

Strawberries
No. 4 26
No.
Marcellu No. 2
Pride of Mich. No. 2_ 3 60

CANNED

Clam Ch’der, 10% os. 1 35
Clam Chowder, No- 2- 2 75
Clams, Steamed. No. 1 3 00
Clams, Minced, No. % 2 25
Finnan Haddie, 10 os. 3 30
Clam Bouillon, 7 0z—8 50
Chicken Haddie, No. 1 8 76

FISH

Fish Flakes, small_1 35
Cod Fish Cake, 10 0Z. 1 55
Cove Oysters. 5 oz,
Lobster; No. %, Starzbu
Shrimp, 1, wet 21
Sard’s. % Oil. Key _ 6 26
Sard’s. % Oil. Key 525
Sardines, % Oil, k’less 4 15
Salmon, Red Alaska__3 00
Salmon, Med. Alaska 2 15
Salmon, Pink, Alaska 1 20
Sardines, Xm. %, ea. 10@22
Sardines, Im., %, ea. 25
Sardines. Cal. _ 1 15@1 40
Tuna, % Curtis, dos. 2 66
Tuna, %s, Curtis, dos. 1 80
Tuna. % Blue Fin_2 00
Tuna, Is. Curtis, dos. 4 75

CANNED MEAT
Bacon, Med. Beechnut 2 70
Bacon, Lge. Beechnut 4 50

Beef, No. 1, Corned _ 2 60
Beef No. 1, Roast 8 00
Beef, 2% o0z., Qua., sli. 1 35
Beef. 4 oz. Qua. sli. 225
Beef, 5 0z., Am. Sliced 8 00
Beef. No. 1. B’nut. sli. 4 50

Beefsteak ft Onions, s 3 70
Chili Con Car., Is 120

Deviled Ham, % s___ 150
Deviled Ham, % s__ _ 8 81
Hamburg Steak £

Onions, No. 1 816
Potted Beef, 407, 1710
Potted Meat, % Libby 52
Potted Meat. % Libby 90
Potted Meat, % Qua. 75
Potted Ham, Gen. % 1 46
Vienna Saus. No. % 185

Vienna Sausage, Qua.
Veal Loaf. Medium_ 2 25

Baked Bsans

Campbells 75
uaker, 16 0z. 70
remont, No. Z 125

Van Camp, med. 125

CANNED VEGETABLES
Hart Brand

Baked Beans

Medium, Plain or Sau. 70
No. 10 Sauce 4 50
Lima Beans
Little Dot. No. 2 2 80
Little Quaker, No. 10 13 00
Little Quaker. No. 1 180
Baby. No. 2 255
Baby. No. 1 180

Prld)e of Mich: No. T__ 1 55

Marcellus, No. 10 8 20
Red Kidney Bsans
No. 10 6 35
No. 5 370
No. 2 130
No. 1 90
String Beans
Little Dot. No. 2 __ 320
Little Dot, No. 1 — 2 40
Little Quaker No. 1190

Little Quaker, No. 2 2 90
Choice 'Whole, No. 10-12 75

Choice Whole, No. 2_2 58
Choice Whole. No. T_1 70
Cut. No. 10 10 2
Cut, No. 2 21
Cut, No. 1 160

TRADESMAN

Pride of Mich. No. 2_1 75

Marcellus. No. 2 ——1 50
Marcellus. No. 10__ 8 86
Wax Beans
Litlet Dot. No. 2 2 75
Little Dot. No. 1 190
Little Quaker, No.”7Z2_ 2 66
Little Quaker, No. T 180
Choice Whole, No. 10.12 50
Choios Whole, No. 2_2 60
Choice WhoL No. 1176
Cut. NO. 10--mmmmmmmmmes 10 25
Cut. No. 2 2 16
Cut. No. 1 46

Pride of M cﬁll\?an — 175

Marcellus Cut, No. 10- 8 25
Bests
Small. No. 2% 300
Etxra Small, No. 2 _3 00
Fancy Small No. 2 245
Pride of Michigan__2 20
Marcellus Cut. No. 10. 6 50
Marcel. Whole, No. 2% 1 86
Carrots
Diced. No. 2 130
Diced, No. 10 7 00
Corn
Golden Ban., No. 3_3 60
Golden Ban.. No. 1 90
Golden Ban., No. 10 10 00
Little Dot. No. 2 170
Little Quaker. No. 2 1 TO
Little Quaker. No. % 35
Country. Gen.. No l 1 36
Country Gen.. 170
Pride of Mich., No E‘ 6 20
Pride of Mich., No. 2 160
Pride of Mich.. No. 1 125
Marcellus, No. 5 430
Marcellus. No. 2 140
Marcellus, No. 1 115
Fancy Crosby No.2_1 70
Fancy Croshy, No. 11 46
Peas
Little Dot No. 1 _ 170
Little Dot. No. 2 2 60
Little Suaker, No.” 10 12 00
Little Quaker. No .2— 2 36
Little Quaker. No. 1— 1 60
Bitted E. June. No. 10.10 00
Sifted E. June, No. 5_5 75
Sifted E. June, No. 2— 1 85
Sifted E. June. No. 1— 1 40
Belle of Hart No. 2— 1 85
Pride of Mich.. No. 10 8 76
Pride of Mich.. No. 2— 1 66
Marcel., B. June, No. 2 1 40
Marcel., E. June, No. 6 4 60
Marcel.. E. Ju., No. 10 7 60
Templar E. J.. No. S 1 38%
Templar E. Ju., No. 10 7 00
Pumpkin
No. 10 35
No. 2% 135
No. 2 05
Sauerkraut
No. 10 5 00
No. 2% 160
No. 2 125
Spinach
No. 2% — __ 225
No. 2 180
Squash
Boston, No. 3 180
8uceotash

Golden Bantum, No. 2 2 40
Little Dot. No. 2 ------ 2 35
Little Quaker 8 2

Pride of Michigan___ 205

Tomatoes
No. 10 5 80
9 % 2 85
No. 2

1 60
Pride of Mich., No. 2% 2 10
Pride of Mich.. No. 2—1 40

CATSUP
8o0z.

4oz, 215
No. 1010 .90
Gallon Glass- 1 25

CHILI SAUCE

Sniders,
Sniders,
Sniders,
Sniders,

135

Sniders. 8 0z. 2 10
Sniders. 14 0z. __3 00
Sniders. No. 1010 125
Sniders, Gallon Glass. 1 45

OYSTER COCKTAIL

Sniders, 8 0z. - 210
Sniders, 11 oz 240
Sniders, 140z._____ 300
Sniders, Gallon Glass 1 45
CHEESE
Roquefort <0
Wisconsin Daisy__ 18
W isconsin F lat 18
New York June 27
Sap Sago 40
Brick 19
Michigan FTlats 18
Michigan Daisies__— 18
W isconsin Longhorn__ 18
Imeorted Leyden 27
Imberger_—_ 26

Imported Swiss 8
Kraft Pimento Loaf_26
Kraft American Loaf__24
Kraft Brick Loaf — 24
Kraft Swiss Loaf 32
Kraft Old Eng. Loaf_ 45
Kraft, Pimento. % Ib. 1 86

Kraft, American, % Ib. 1 85
Kraft, Brick, % Ib. 186
Kraft LImburger,% Ib. 1 86

CHEWING GUM
Adams Black Jack —— 65

Adams Bloodberry — . 65
Adams Dentyne --—-------- 65
Adams Calif. Fruit — 65

Adams Sen Sen — — 65
Beaman’s Perln ————————
Beechnut W ntergreen-
Beechnut Peppermint—
Beechnut Spearmint —
Doublemint = ---------- 65

Peppermint, Wrigleys — 65
Spearmint» Wrigleys — 65

November 11, 1931

Oatman’s Dundee, Tall 3 45
Oatman’s D’dee, Baby 345

Every Day, Tall 345
Every Day, Baby 3 46
Pet. Tall

345
Pet, Baby. 4 dozen 173
Borden’s Tal 45
Borden’s Baby 3 45

CIGARS
Airedale 35 00
Hemeter Champion_ 38 69
Canadian Club_-_ 735 00
Robert Em m ett 75 00
Tom Moore Monarch 76 00
Webster Cadillac 75 00
W ebster Astor Foil— 75 00
Webster Knickbocker 95 00

Juicy Fruit --65  Webster Albany Foil 95 00
Krigley’s P -K ---- 65 Bering Apollos 95 00
Zeno Bering Palm itas_115 00
Teabe€rry Bering ?Iomatlca 115 ol
Bering Delioses 0 00
COCOA Bering Favorita___ 135 00
Bering Albas 150 tv
CONFECTIONERY
Stick Candg/ Pails
Pure Sugar Sticks-600c 4 00
Big Stick. 20 Ib. case 17
Horehound Stick. 5 Ib. 18
Mixed Candy
Kindergarten 17
Leader 13
French Creams 14
Paris Creams 15
Jupiter 10
Fancy Mixture 17
Fancy Chocolate
5 Ib. boxes
Bittersweets. Ass’ted 1 60
Milk Chocolate A A 166
Droste’s Dutch, 1 1b. 850 Nibble Sticks -__ 150
Droste’s Dutch, % Ib. 4 50 Chocolate Nut Rolls - 1 70
Bros{es DDuttch 0/50 IIB 2 165‘8 Blue Ribbon 130
roste’s Duto . Drons
Chocolate Apples 4 50 Champgnjme Err]ogs Palllss
Eas%e”es g)‘olbl — 1(23 28 Challenge Gums. 13
astelles, % Ib.----------6 60 7oy S%rings o 7 ;
Pains Ds Cafe 300 Jelly Strings__—  Ifi
Droste’s Bars, 1doz. 2 00 Lozenges Palls
Delft Pastelles 215 A. A. Pep. Lozenges__
1 Ib. Rose Tin Bon A. A. Pink Lozenges__
Bons 18 00 A. A Choc. Lozenges 15
7 oz, ROsSs Tin Bon Motto Hears 8
9 00 Malted Milk Lozenges__.
13 oz. Creme De Cara- Hard Goods Palls
que ____ - 1320 Lemon Drops 17
12 0z. Rosaces 1080 0. F. Horehound drops 16
% Ib. Rosaces 780 Anise Squares 16
% Ib. Pastellés 3740 peanut quarés___ 18
Langites De Chatfs_ 4 80 ot Cough Drops 1B>§§
CHOCOLATE utnam's
Baker, Caracas, % S--—- 37 Smith Bros 1 50
Baker, Caracas, % s__ 35 Luden’s 150
(LOTHES LINE Specialties
Hemp, 50 ft.__ 2 00@2 25 Pineapple Fudge 18
Twisted Cotton, Italian' Bon Bons
50 ft 1 75@2 00 Banquet Cream Mints,, 28
Braide 1 Silver King M.Mallows 115
Sash Cord W@z 35 Handy Packages, 12-10c 75

COFFEE ROASTED
Blodgett-Bockisy Co.
Old M aster 0

Lee 45 Cady

1 Ib. Paokags
Breakfast Cup__ 20
Liberty 17
Quaker  Vacuum ___ 32
Nedrow 8
Morton House 35%
Reno -7
Im peﬁ?l’_37%
M ajestic_____
Boston Breakf't Blend 24

Kept-Fresh
( i(eptfiesif) >

ICOFrEEVfe® "ER V K X |

McLaughlin's

Coffee Extracts

M. Y-, per 100 12
Frank’s 60 pkgs.— 4 25
Hummel’s 50 1lb. 10%
CONDENSED MILK
Leader. 4 doz.
Eagle. 4 doz. -9 00
MILK COMPOUND
Hebe, Tall, 4 doz.__
Hebe. Baby. 8 doz. -.
Carotene. Tall. 4 doz.
Carotene, Baby

EVAPORATED MILK

Page. Tall7345
Page, Bab?/ 345
Quaker 10% oz. 3 10
uaker, Baby 4 doz. 3
uaker, Gallon, % doz. 1 55
arnation. TaII 4 doz. 3 45
Carnation. Baby. 8 dz. 3 45

COUPON BOOKS

50 Economic grads 3 56
100 Eoonomic grade 4 60
500 Economic grade 20 00
1000 Economic grade 37 60
Where 1,000 books are
ordered at a time, special-
ly printed front cover is
furnished without charge.

CREAM OF TARTAR
6 Ib. boxes__ — 43

DRIED FIRUITS
. Fey., pS’(JJ Ib. box 13

N.

N. Fey 14 oz. pkg. 15
Apricots

Evaporated, Choice_ 13

Evaporated. Fancy — 18
Evaporated, Slab’s

Ex. Fancy—25
Citron
10 Ib. box 36
Currants
Packages. 14 oz 17
Greek. Bulk, 1b.__ 16%
Dates
Dromedary, 36s___ 6 76
Peaches
Evap. Choice 12%
Fancy —
Pssl
Lemon. American 28
Orange. American 28
Raisins
Seeded, bulk - 8%

Thompson’s sdless BIK 8%
Thlompsons seedless, 1

Seeded, 15 0z. 11

California Prunes
90@100, 25 Ib. boxes—@05%
80 , 25 |Ib. boxes—@05%
70@80, boxes__@6%
60@70, . boxes__@06%
50@60 . boxes__@07%

. boxes_@08%
30@40, boxes_ @11
20@30, . boxes__@14
18@24, . boxes—1@17
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Hominy
Pearl. 100 Ib. sack* ,,
Macaroni
Mueller’s Brands
9 oz. package, per doz. 1 30
9 oz. package, per case 2 20

MULLER’S PRODUCTS
2 20

Macaronl 9 oz.
Faghettl 00z.-----—-220
bow Macaroni, 9 os. 2 20
Egg Noodles. 0 0z, -——- 20
Egg Vermicelli. 6 o0z. 2 20
Egg AI habets. 0 0z.— 2 20
Egg A-B-Cs 48 Dkgs— 1 80

NUTS— Whole
Elbow, %“rbGOOdS @07 Almonds. Tarragnna— 19
Egg Noodle, 10 Ths. . Brazil, large 13%
Fancy M ixed 18
I;Hberts 5\3/|C|I ————————517%
eanuts, Vir. Roaste
0000 Pearl Barley 7 00 Peanuts, Jumbo, std.
Barley Grits ____ 500 Pecans, 2, star--—--—--—- 25
Chester ~ T3 75 Pecans, Jumhbo 40
Pecans, M am moth_ 60
Walnuts, Cal. 2@
Sage Hickory 07
East India 10
Salted Peanuts
Fancy, No. 1
Pearl. 100 Ib sacks 09
Minute, 8 oz., doz. 4 05 shelled
Dromedary Instant _ 350 Almonds Salted %
Pelezgul%s bSpamsh s
i ags b
3 doz. (f“afptloﬁumh F":”beflss o §,23
flavors. ecans Salte
Assorted Tlavors. Decans SAled EX
Walnut, Manchurian__
FLOUR
|YI| CW rl:/lllilemg Co. Bra‘?ds MINFIE MEAT
Hawest Queen 5 00 None Such, 4 doz. 6,20
Ram uaker, 0z. case
Yessol;/Iaam Graham 130 ibby, Kegs, wet, Th. 22
L & C B OLIVES8
Ame?:)can E':g%,e rands 4 oz. Jar,Plain, doz. 116
Home Baker 10 oz. Jar.Plain, doz. 2 10
14 oz. Jar,Plain, doz.
Pint Jars, Plain, doz.
FRUIT CANS Quart Jars, Plain, doz.
ason 1 Gal. Glass Jugs, Pla.
F. O. B. Grand Rapids 5 Gal. Kegs, each 725
Half pint__ 3% oz. Jar, Stuff., doz.
One pint 735 6 o0z. Jar, Stuffed. doz
One quart 85 9% oz. Jar, Stuff.,
Half gallon™_____ 155 1 Gal Jugs Stuff., dZ 2 40
Ideal Glass Top 0 PARIS GREEN
galf pint 3 gg I/gs E4
ne pint
One %uart—ll 15 2sand 6s 30
Half gallon 16 40
PETROLEUM PRODUCTS
GELATINE Including State Tax
Jell-O, 3 doz. 2 85 From Tank Wagon
Minute, 3 doZ 4 05 Red Crown Gasoline_15.7
Plymouth, W hlt—l 55 Red Crown Ethyl_"187
Quaker, 3 doz. 2 25 Stanoline Blue 13.2
JELLY AND PRESERVES In Iron Barrels
Pure, 30 Ib. palla 3 30 Perfection Kerasine_ 10.6
Imitatili, 30 Ib. palls 1 60 Gas Machine Gasoline 351
Pure, 6 0z., Asst., doz. 9 V. M. & P. Naphtha— 158
Pure’ Pres., 16 oz., dz. 2 40

JELLY GLASSES
8 0z., per doz.

OLEOMARGARINE
Van Westenbrugge Brands
Carload Distributor

il OLEOMARGARINE
Cream-Nut, 1 Ib. 15
Pecola, 1 1Ib. ,. 1

BEST FOODS, INC.
Laug Bros., Distributors
Bestfoods
Nucoa, 1 Ib.

Holiday, 1 Ib. -
Wilson & Co.’8 Brands
Oleo
Certlfled 20
N u 12
Speual Roll___— 14
MATCHES
Diamond. 144 hox — 475
Searchlight. 144 box— 4 75
Ohio Red Label. 144 bx 4 75
Ohio Blue Tp, 144 box 4 75

Ohio Blue Tip, 720-lc 3 80
*ReRllable. 144
eFederal, 144

Safety Matches
Quaker, 6 gro. case—

ISO-VIS MOTOR OILS
In Iron Barrels

Light . 7.1
Medium _- 7.1
Heavy 77.1
Ex. Heavy 77.1

Cpolarine

Iron Barrels

Light 62.1
Medium 62.1
HeavP/ 62.1
Special heavy___ 621
Extra heavy 62.1
Polarine "F” 62.1
Transmission Oil_____ 62.1
Finol, 4 oz. cans, doz. 1 50
Finol. 8 oz. cans, doz. 2 30
Parowax, 100 Ib. 7.2
Parowax, 40, 1 |Ib 7_7.65
Parowax, 20, 1 Ib .78
Semdac, 12 pt. cans 3 00
Semdac, 12 qt. cans 5 00
PICKLES
Medium Sour
5 gallon. 400 count . 475
Sweet Small
16 Gallon, 2260 --- 7 00
5 Gallon, 750 ----- -+ 9 76
Dill_ Pickles
Gal. 40 to Tin. doz— 10 26

No. 2% Tins------—----- 26
32 oz. Glass Plcked—z 26
32 0z. Glass Thrown — 1 95

MICHIGAN
Dill Pickles Bulk
5 Gal.,,
660

16 Gal.,
45 Gal, 1300 30 00

PIPES
Cob, 3 doz. in bx. 1 0G@1 20

PLAYING CARDS

Battle Axe. per doz. 2 65
Bicycle, per doz.-—-— 4 70
Torpedo per doz.___ 2 60
OTASH
Babbitts 2 doz. 27
FRESH MEATS
Top Steers & H eif.—— 16
Good Strs & H 13
Med. Steers & Heifm =12
Com. Steers & Heif. — 11
Veal
Top 12
Good —_10
Medium 09
. Lam
Spring Lamb 15
00d 13
Medium 12
Poor 10
Mutton
Good 10
Medium 08
Poor 10
Pork
Loin, med. 12
B utts 11
Shoulders 10
Sparerlbs 10
Neck boneés 05
Trimmings 08
PROVISIONS
Barreled Pork
Clear Back 16 00@20 00
Short Cut CTear__ 16 00
Salt Meats
DS Bel ies __ 18-20@18-10
Lard
Pure in tierces 9%
60 Ib. tubs__ advance %
50 Ib. tubs advance %
20 Ib. palls__advance %
10 Ib. pails__advance %
51b. pails__advance 1
31Ib. pails__advance 1
Compound tierces__ 8%
Compound, tubs 9
Sausages
Bologna 16
Liver 18
Frankfort 20
Por 31
Veal 19
Tongue, Jellied 36
Headcheese 18
Smoked Moats
Hams, Cer, 14-16 Ib. @17
Hams, Cert,, Skinned
16-18 1b . @16

Ham, dried beef

Knuckles @31
California Ham s__ @17%
Picnic Boiled

Haras ... 20 @25
Boiled Ham s @28
Minced Hama___ 16
Bacon 4/6 Cert.___

Beef
Boneless, rum p @22 00
Rump, new — 29 00@35 00
Liver
Beef 14
Calf 55
Pork 06%
RICE
Fancy Blue Rose__ - 410
Fancy Head 06
RUSKS
Postma Biscuit Co.
18 rolls, per case___ 190
12 rolls, per case____ 127
18 cartons, per case— 2 15
12 cartons, per case— 1 46

8ALERATUS

Arm and Hammer_375
SAL SODA
e -anuiated, 60 Ibs. cs. 1 35
Granulated, 18-2% Ib.
packages 1 00
COD FISH
Middles 20
Tablets, % Ib. Pure — 19%
doz. ....___..._ 140
Wood boxes. Pure — 29
Whole Cod 11%
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HERRING
Holland Herring
Mixed. Kegs
Mixed, hal
Mixed, bbls. 15 50
Milkers, Kegs--—--——— 24
Milkers, half bbls 9 40
Milkers, bbls.---mmmmm-mmn 50
Lake Herring
% Bbl., 100 Ibs.
Mackeral

Tubs, 60 Count, fy. fat 6 On
Pails. 10 Ib. Fancy fat 1 60

W hite Fish *
Med. Fancy. 100 Ib. 13 00
Milkers. bbls. 18
K K Norway 19 50
Ib palls = = 140
Cut Lunch — 15
Boned, 10 Ib- boxes_ 16

SHOE BLACKENING
2in 1, Paste, doz.__ 1130
E. Z

‘Combination, dz. 1 30
Dri-Foot, doz. 2 00
Bixbys, Doz. 1.30
Shinola, doz. 90

STOVE POLISH
Blackne, per doz. 1
Black Silk Liquid, dz.

Black Silk Paste, doz.
Enameline Paste, doz.
Enamellne qumd dz.

3
1.30
12
130
130
Z. Liquid, per doz. 130
130
130
2 80
130

Radium, per doz.
Rising 'sun, per doz.~
654 Stove Enamel, dz.
Vulcanol, No. 10, doz.
Stovoil, per doz._3 ou
SALT

O. G. Grand Rapids
Colonlal 24, 2 1b.__ 9
Colonial, 30-1% 120
Colonial. Iodlzed 24- 2 136
Med. No. 2 90

Med. No. l 100 Ib—b—lZ 100

Farmer Spec 70 Ib. 100
Packers Meat, 50 Ib 65
Crushed Rock for ice
cream, 100 Ib., each 8»
Butter Salt, 280 Ib. bbl.4 00
Block, Ib . 4y
Baker Salt. 280 1b. BBI. 3 80
6, 10 Ib., per bale 93
20, 3 Ib., per bale_ 100
28 b, bags Table 40

Oold chkory, Smoked,
6-10 Ib. 4

Free Run’g, 32 26 oz. 2 40

Five case lots --—--—---—--2 30

lodized, 32, 26 oz. — 2 40

Five case lots 2 30
BORAX

Twenty Mule Team

14. 1 Ib. packages ..
18, 10 oz. packages
9, % oz. packages_

CLEANSER3

335
40
00

KITCHEN
IVIENZEB

IE*ANS-SCOW3.,
*pousag)

80 can cases, 34.80 per case

WASHING POWDERS

Bon Ami Pd, 18s, box 1 90
Bon Ami Cake. 18a —1 62%

Cllmallne 4 doz.
Grandma, 100, 6c
Grandma. 24 Large — 3 (0
Gold Dust. 100s-----—-- » «e

Gold Dust,
Golden Rod.
La France Laun.,
Old Dutch Clean., 4 dz. 3 40
Octagon, 965 390
Rinso, 40s---—--—- [ 320
Rinso, 24s

Rub No Mare. 100, 10

385
Rub ‘No More, 20 1«. 4 00
Spotless Cleanser, 48, -
Sanl Flus'h_ I doz. —22
Sapolio, 3 doz
Soapine, 100, 120z.
Snowboy 100, 10 0z. = 4 Q0
Snowboy, 12 Large — 2 65

4 dz. 3 60

12 Large 280
24 4 25

Speedee, 3 doz. 720
Sunbrite, 505---- -2 10
Wyandotte 48s 475

Wyandot. Deterg™s, 24s 2 75

SOAP

Am. Family, 100 box 560
Crystal W hite, 100___

gi Jack, 605 4 75

els Naptha 100 box 5 50
Flake W hite, 10 box 3 36
Grdma White Na. 10s_3 50
Jap Rose, 100 box ___ 7 40
Fairy, 100 b o x 4 00
Palm Olive, 14 box_ 950
Lava, 100 bo

Sweetheart, 100 box_ !
Grandpa Tar, 50 sm. 2 10
Grandpa Tar, 50 Ige. 3 50
Trilby Soap, 100, 10c 7 25
Wi illiams Barber Bar, 9s 50

Wi illiams Mug, per doz. 48
SPICES
Whole Spices

Allspice, Jamaica___ @30
Cloves, Zanzibar__ @47
Ca55|a Canton @25
Cassia, 5c_pkg., doz. @40
Glnger Africa’ @19
Mace. Penang — 100
Mlxed No 32

Mixed, 5c pk H . @45
Nutmegs 70 @50
Nutmegs, 105-1 1(5 — @48
Pepper. Black 26

Pure Ground In Bulk

Allspice. Jamaica @33
Cloves, Zanzibar__ @63
Cassia, Canton @29
Glnger Corkln__—— @30
M ustard @29
Mace, Penang 105
Pepper, Black @25
Nutme — @35
Pepper, ite @44
Pepper, Cayenne____ @36
Paprika, Spalsh__ @36
Seasoning

Chili Powder, 150*1 35
Celery Salt, 30z.__ 95
Sage, 2 oz. _ 9
Onion Salt 136
Garlic 135
Ponelty, 3% oz. __32
Kitchen Bouquet___4 50
Laurel Leaves 20
Marjoram. 1 oz. 90
Savory, 1 oz.

Thyme, 1 oz. 90
Tumeric, 2% oz. ___ 90
STARCH
Corn
Klngsford, 40 Ibs.__  11%
Powdered, bags — __ 326
Argo, 48, 1 Ib. pkgs. 3 2a
Cream, 48-1 — _ 440
Gloss
Argo, 48, 1 Ib. pkgs. 3 03
Argo, 12, 3 Ib. pkgs. 2 17
Argo, 8. 5 Ib. pkgs._2 46
Silver Gloss, 18, I's _11%
Elastic, 64 pkgs.__ 610

Tiger, 48-1

Tiger, 50 Ibs. S71
SYRUP
Corn

Blue Karo. No, 1% — 2 54
Blue Karo, No. 5, 1dz. 3 63
Blue Karo, No. 10 — 3 33
Red Karo. No. 1% 275
Red Karo, No. 5 1dz. 379
Red Karo. No. 10__ 369

Imlt. Maple Flavor

Orange. No. 1%, 2 dz. 3 25
Orange. No. 5, 1 doz. 4 9
Maple and Cane
Canuck, per gal. — 1 60
Canuck, 5 gal. can_6 60
Maple
Michigan, per gal. — 276
Welchs. per gal. -—- 3%
COOKING OIL
Mazola

Pints, 2doz.
uarts. 1 doz. — -5 25
alf Gallons, 1 doz 11 75
Qallons. % doz. --—— 11 M
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TABLE SAUCES

Lee & Perrin, large— 6 76
Lea St Perrin, small— 3 35

Pepper  ———— 16®
Royal M TR t-mmemmmeemeaee 348
Tobasco, 2 oz. — 426
Sho You. 9 oz, do«— 3 26
A-l, lar 476
A-l small — 285
Caper, 2 0z. — 330

TEA
Blodgett-Beckley Co.
Royal Garden, % Ib__

Royal Garden, % Ib . _
Japan
Medium 27@35
Choice 36@40
Fancy 42@52
No. 1'Nibbs 54
1 Ib. pkg.Sifting 12
Gunpowder
Choice__— 40
Fancy 47
Ceylon
Pekoe, medium 67
Engllah Breakfast
Congou, medium 13
Congou, Choice 35@36
Congou, Fancy_ 42@43
Oolong
Medium 39
Choice — da
Fancy ----------ommmeeeeee 11—60
WINE
Cotton, 3 ply cone 25
Cotton.3 pl¥ Balls — _27
Wool, is
VINEGAR
F. O. B. Grand Raplds
Cider. 40 Grain
White Wine, 80 gra_ln_26
White Wine, 40 grain.. 20
WICKING
No. 0, per gross 80
No. 1 pergross____ 1 no
No. 2, pergross 1 av
Fross 2 So
Peerless Rol S per Eloz. 0
Rochester, No. 2, 60
Rochester, No. 3, doz 2 00
Rayo, per doz. 7b
WOODENWARE
Baskets
Bushels, narrow band,
wire handles
Bushels, narrow band,
wood handles 180
Market, drop handle_ 90
Market, siogle handle. 9
Market, ~extra 1 60
Splint, large 850
Splint, medium ____ 7 60
Splint, small 650
Churns
Barrel, 5 gal., each — 2 40
Barrel, 10 gal each.. 2 56
3to 6ga| pergal 16
Palls
10 qt. Galvanized 3 60
12 qt. Galvanized_2 86
14 qt. Galvanized__— 310
10 qt. Tin Dairy « 00
Traps
Mouse, Wood, 4 holes 60
Mouse, wood, 6 holes. 7«
Mouse, tin, 5 holes__ 66
Rat. wood
Rat. soring 1 W
Mouse, soring _ .20
Tuba
Large Galvanized 376
Medium Galvanized__ 7 76
Small Galvanized__ 75
Washboards
Banner, Globe 6 60
Brass, single 6 26
Double Peerless 8 5u
Single Peerless 7 60
Northern Queen 5 60
Universal 72
Wood Bowls
13 in. Butter 6 00
15 in. Butter 9 00
17 In. Butter 18 00
19 in. Butter 26

WRAPPING PAPER
Fibre, Manila, white_ 05
o. 1 Fibre 06%
But?hers D F

K
Kraft Stripe

YEAST CAKE
Magic, 3 doz.
Sunllght 3doz.
Sunlight, 1% doz.
Yeast Foam, 3 doz._
Y east Foam 1%

2

270
135
2 70
doz.1 3

YEAST— COMPRESSED
Fleischmann, per doz.

30
Red Star, per doz.
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SHOE MARKET

Michigan Retail Shoe Dealers Association.
President—Elwyn Pond, Flint.
Vice-President—J. E. Wilson, Detroit
Secretary—Joe H. Burton, Lansing.
Asst. Sec’y-Treas.—O. R. Jenkln«
Association Business Office, 907 Trans-

portation Bldg., Detroit

Odd Placards Should Be More Ex-
tended in Windows.

In window trimming the placards
used in connection with the goods on
exhibition play a part that cannot be
overestimated. If they are prosy, dull,
meaningless, they are worse than none
at all; they were better omitted than
put to a purpose for which they fail
utterly. To say

Shoes and Rubbers
Sold Here
is to announce what is patent to every-
body who has eyes. But to say as
does one bright shoe dealer
We Fit
the
Fussiest
Feet
puts the idea into the reader’s mind
that here is a store where the utmost
care is exercised to fit patrons precise
as to fit, style, comfort, wear, etc.
We Are Meeting
the Demand
For Fancy Shoes
calls especial attention to the fact that
the store writing this card is alive to
the wants of a clientele desiring the
newest details to show up prominently
in the footwear into which they put
their spare chink.
, The Shoes
That
Walk
Lightly
Everywhere

The above creates two favorable
impressions: that the shoes in the win-
dow are not heavy old clodhoppers
and that they are so popular that there
is no place where they may not be run
across.

A shoe dealer who has had gratify-
ing results from explaining matters
explicitly placed the following in his
window and said that it brought quite
a lot of people across his threshold
whose faces had never been seen in
the store before:

Mothers!
Sample These Shoes.

That is the easiest and quickest way
to make the acquaintance of So-and-
So’s—the soft sdles of quality.

If you dont believe that quality
counts for much in the baby shoe busi-
ness all we can say is that your belief
is wrong. If it was not we certainly
would not be doing the business we
are—larger every year than the year
before—nor would so many customers
throughout the city be telling us that
they did a wise thing when they took
up our line.

The rubber business in Grand Rap-
ids might be helped by a card which
was used in a nearby town. It ran
somewhat like this:

The
Weather
Affects
Us IAII

If
It Rains
It Rains
All Over

MICHIGAN

the City
Step In
and
Get
Dryshod
The first line of the next card would
excite curiosity that would impel a
perusal to the last word:
Rumors!
Stories Continue
To Be Told
But We Will Verify
Those Rumors
Step in Quick
And We Will
Tell You Something
To Your Interest
The store that carries a complete
line of findings could emphasize mat-
ters by such a hint as this:
Comfort
and
Service
Will Be Found
In All These
Little Devices
That
Appeal
To
Particularists
An ingenious shoe merchant on
Monroe avenue once introduced a live
fox in a wire cage in a window that
had in it nothing but rubbers—rub-
bers heaped all around his foxship’s
prison, rubbers suspended above it
and around it by black threads from
the ceiling, rubbers attached every-
where to the ends and background of
the window. This arrangement oc-
curred on the most perfect of perfect
days in June. At first thought a dis-
play of rubber footwear on the bright-
est of bright days seemed incongru-
ous, but on second thoughts the an-
omaly appeared to be the very thing
to engage interest. By its very un-
wontedneess the presence of a live and
lively animal and an exhibition of rub-
bers with a clear sky overhead—it
could not help but so impress itself on
the memory of those who saw it that
when rubbers were next needed this
store would be sure to be recollected.
A card which admonished
Be Foxy
Provide Against
The Rainy Day That’s Sure To Come
By
Purchasing Now
A Pair of
These First-Class Rubbers
was tacked to the upper part of Rey-
nard’s abode. At one corner of his
house another card announced his
common and his Latin name.
Kate Wallingford.

When On Your Way, See Onaway.

Onaway, Nov. 10—Contrary to the
statement published in the Cheboygan
Observer under date of Oct. 29, ap-
plications for deer and small game li-
censes are <:om|r]g11 in rapidly and the
applicants part with their money cheer-
fully and with a smile, anticipating a
rosperous season.  Why Al _H.

eber should publish such™a nefarious
story that “Onaway people_are violat-
ing the game laws by hunting and re-
fusing to buy licenses, accusing them
of not buying licenses even if offered
at ten cents a bunch” is more than we
can understand. Cheboygan county is
our sister county; Onaway lies near its
borders. Onaway people trade in
Cheboygan and ~ many Cheboygan
county people trade in Onaway. Many
Onaway people own resort property
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on Black Lake, part of which is in
Cheboygan county. We have mutual
interests. Making a comparison of
game violations we find that Cheboy-
gan county furnishes a vast maJoU\tly
performed” by their own people. e
dislike to say this, but we must protect
our own rights.

Yes, Onaway has had much Broperty
stolen, as the Observer says, but as a
rule it is not customary for people to
steal from themselves. The stealin
has been done by outside talent and 1
we lack police protection we will glad-
ly welcome the services of the Che-
boygan and Alpena State Police,
which the Observer says we need so
badly, but do not get.

Onaway is improving rapidly by
beautifying its vacant property in spite
of the ‘loss of “the good people of the
Rim Plant” and which is insignificant
compared with Cheboygan’s lost in-
dustries. Our one hundred hand em-
gloyed plant is running full blast. If
( heboy‘gan is jealous of Onaway and
its thrift we_will gladly furnish our
formula provided by our active jCham-
ber of Commerce, together with a
delegation of our welfare committee
and render assistance to our belated
sister county.

Our American Legion, which has a
large active membership, is doing
good work in its organization. Their
cold storage room is filled with quan-
tities of food sugplles far in excess of
the demand.  There will be added to
thi9 many articles of clothing and their
co-operation with the community coun-
cil, a civic organization of long stand-
ing, and the Chamber of '‘Commerce,
bespeaks well for their enterprise and
their activities to “carry on” long after
their military services have ended.

Now comes the Adult Civic Im-
provement Club, L. D. McMillan M.
D., President, and an able corps of
assistants, Grant Chaney, _ official
scribe, a volunteer membership of a
large number of people pledged to
place Onaway high up in civic im-
provement ranks. )

And the newly acquired home for
the Onaway garment factory has been
completed for occupancy, startin
Monday with one hundred hands an
the){_ were photographed in a group of
smiling, happy girls.

It waquld require too much time to
write up the groceedm s of the annual
meeting and banquet of the East Mich-
igan Tourist Association, held in Bay
ity, October 27. Other accounts pub-
lished elsewhere will tell you that it
was the best ever, all the Eastern
counties being represented.  Many
compliments were paid T. E. Marston,
Secretary and Treasurer, for his un-
tiring efforts and successful manage-
ment. The tourist and resort trade is
proof of his ability to attract_business
and Northern Michigan furnishes the
recreation in all its branches and
variations. Squire Signal.

Watch good bank stocks advance.

November 11, 1931

Baby Stories.
Grandbabies when they’re growing up
Attaining five or six years old
W ith joy so fill the family cup
One can’t forget the sfories told
B_)& baby lip® and fairy face
Like—Jack and Jill who pan a race.
Then: Pat-a-cake, an’ pat-a-cake
The bakers man; let mamma see
Now baby’s hands quite undertake
A dinner ice and also tea;
Then swiftly little fingers fly
Making a pat-a-cake and pie.

King Cole he had ai merry soul
So merrY was. that always he
Would call for pipe and fill the bowl
Then call his fiddlers—one, two, three;
Babes telling this give joy to-day
Above King Cole’s in every way.

The story world is babies’” world
W here "they so often love to go
To see the smiles, the ringlets curled
Upon their dollies—and you know
Hear them repeat, and very well
The selfsame stories babies tell.
Charles A. Heath.
The new year promises to bring

new faith.

TORSON SHOES
Going Ahead
in 1931

Creating Sales and Profits
for Alert Merchants

$4.00 - $5.00 * $6.00

Nationally Advertised-$4.50

For complete information about
our lines, advertising campaigns,
dealer merchandising plans, write
direct to:

HEROLD BERTSCH SHOE
CO.
Shoe Manufacturers since 1892
11-15 Commerce Ave., S. W.
GRAND RAPIDS, MICHIGAN.

Save On Your Insurance

By Placing It With The

MICHIGAN SHOE DEALERS

MUTUAL FIRE INSURANCE COMPANY
LANSING, MICHIGAN

Mutual Building

Phone 20741
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OUT AROUND.
(Continued from page 9)

No French, English or American
commander would have granted the
lenient terms of the armistice, but they
had no authority to dictate terms.
For some unknown reason Clemenceau,
“the Tiger”, did not exhibit the tiger
mood in yielding to German protests.
The day might have been called
“Clemency Day”, or “German Bargain
Day”, or “Peace Pretension Day”, or
“Conciliation Day”, or “Incomplete
Victory Day”. Perhaps, a name does
not matter now. As the years go by,
more and more is being revealed which
could not be made public at that
period. The Germans protested at the
terms of the armistice and have kept
on whining ever since.

Three or more years ago a stranger
stopped to enquire for a farm for sale.
I took him for a recent arrival from
Germany and asked him if he was in
the war. He told me that he was and
named a German division, which was
in the line opposite the American
forces in the last weeks of the war.
| asked him about the mind of the
German people now and he spoke of
the hardships of the people saying,
“Chermany is boor, Chermany alvays
vill be boor, she haf too much to bay.”
I directed him to an old Russian-Ger
man, who lived all alone. He eventual-
ly bought the farm. That old man was
born in Russia, his mother being Rus-
sian and his father German. There-
fore, he had to train several years in
the German army and as an immature
youth he saw the triumphal parade of
the Prussian army on its return from
the victory over the French at Sedan
in 1871. Of course, he has always
been pro-German, but he dared not
express himself freely to an American
during the war. Once he said, “Eng-
land is to blame.” But there are those
of German parentage who all their
lives have had all the freedom, ad-
vantages and privileges America can
offer, who unhesitatingly declare that
the United States should never have
gone into the war, that all the sacri-
fice was needless, that nothing was
gained. | have no inclination to dis-
cuss the matter with such people. It
would be time and effort wasted to
try to convince them that they are
mistaken.

Perhaps, after all, the term “Armis-
tice Day”, has a meaning which few
have ever discovered. Sometimes a
period of time is spoken of as a “day .
Is it a prophecy and a warning that
we are still in an armistice period—
not a settled condition of peace? There
is no certainty as to when world peace
will be established. The United States
did what it had to do, just as did
France and England. There was no
alternative. A greater catastrophe
never happened than the stopping of
the war when the Germans were re-
treating faster than any other defeated
army ever retreated before. The action
of Wilson, in insisting on ending the
war when it should have ended with
the occupation of Berlin by the allied
armies, there to remain until the last
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dollar of penalty money was paid over
by Germany, will go down to history as
the blackest page in the history of the
world. By insisting on an armistice
before the war was ended Wilson be-
came responsible for the world up-
heaval which it will require many more
years to end.

Such devotion, loyalty, unselfish
sacrifice, steadfastness, unswerving ad-
herence to right and purpose and duty
as the allied soldiers exhibited has
never been excelled. It was not in
vain. The home-loving boy, who never
purposed injury or harm to any one,
passed through its Gethsemane, and
when his duty became plain he entered
the army with determination to do, to
endure and to suffer, if need be, to the
utmost, knowing that he was engaged
in a righteous cause and that God was
with him. E. A. Stowe.

Some Things the Chains Do Quite
Well.
(Continued from page 12)

of 1873, | was through the process of
“beating back” with him. A child in
his twelfth year, | could not work the
hours he worked—nor would he have
let me do that. He was at his books
at 6 in the morning, ran up to 'break-
fast, which | had prepared and which
consisted of a bowl of oatmeal por-
ridge and milk—and nothing else for
either of us—and was back on the job
in thirty minutes.

The day’s work then ran from 7 in
the morning until 9 every night; after
which he worked at various tasks un-
til 11

One of those tasks, in the beginning
when we opened the little store, was
the sacking of flour. Our first car had
come in wooden barrels by mistake.
Sales were in 49 pound sacks. During
the first few weeks, therefore, his first
job after closing was to scoop out and
weigh up enough flour for the next
day’s sales.

Hence, there is no essential differ-
ence between what a man pays for real
success in his own business or that of
another. The price is about the same
in either case.

“Mr. Hoover’s credit corporation is
restoring confidence,” writes a friend.
“It has its repercussion in many lines.
The rubber business in Akron has
raised a jack pot of $15000,000 to
stabilize that industry and railroads
are working to restore confidence in
rail bonds. Why couldn’t the grocers
of any oity raise a common jack pot
to maintain worthy grocers in busi-
ness? Better keep them going and
teach them to mend their ways,
straighten out their merchandising
kinks than let them go broke, what?”

Is that thought too far fetched?
Why? Paul Findlay.

The Drug Store of Yesterday, To-day
and To-morrow.
(Continued from page 19)
an important part in solving the equa-
tion; abuses are only tolerated until
they threaten the destruction of indi-
vidual effort or seriously interfere with
public welfare—then it always happens
that necessity finds a way; for in-
stance, the unrestrained competition in
railway construction which prevailed
in this country for a number of years,
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wrecked many fortunes, swindled in-
nocent stockholders, disturbed finances
and furnished the public inadequate
and unsatisfactory service. The gov-
ernment inaugurated a system of re-
straint and regulation which has re-
sulted in a more efficient service at
reasonable cost to the public and at the
same time, allowing reasonable returns
to the owners of the roads. The in-
dividual pharmacist failing to work out
a satisfactory solution to this question,
who will say the government will not
realize its responsibility to public
health and effect such reforms as
will inure to the benefit of the seller
as well as to the consumer? The old-
time, inefficient, unattractive, slothful
drug store, with the cat under the
stove, is not going—it is already gone
—but it will not be permanently re-
placed by a variety or package drug
store with a pharmacy sign on the
front door and a pot of chili on the
stove. The new day will see profes-
sional pharmacy and commercial phar-
macy going hand in hand.
Walter D. Adams,

President American Pharmaceutical

Association.

'‘Books are a guide in youth, and an
entertainment for age. They support
us under solitude, and keep us from
being a burden to ourselves. They
help us to forget the crossness of men
and things; compose our nerves and
our passions; and lay our disappoint-
ment asleep.

(Light always follows darkness.

OfRVHPER

Only a sheet of white paper,
"slapped" on as an extra pre-
caution against dust and bac-
teria— but how often it is the
deciding factor that brings the
customer back!

DELICATESSEN
PAPER

is an all-around useful aid to
the highest standard of service.
It is proof against air and
moisture, resists grease and is
odorless and tasteless. Comes
in rolls, boxes and neat wall
cartons; convenient, econom-
ical and a fine trade builder.
Write us for working sheets and
samples of our other Papers
for your use or sale.

Kalamazoo Vegetable Parchment Company
Kalamazoo — Michigan
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Sand Lime Brick

Nothing as Durable
Nothing aa Fireproof
Makes Structure Beautiful
No Painting
No Cost for Repairs
Fire Proof Weather Proof
Warm in Winter— Cool In Summer

Brick is Everlasting

GRANDE BRICK CO.
Grand Rapids.
SAGINAW BRICK CO.
Saginaw.

Phone 61366

JOHN L. LYNCH
SALES CO.

SPECIAL SALE EXPERTS

Expert Advertising

Expert Merchandising

209-210-211 Murray Bldg.
Grand Rapids, Michigan

Advertisements inserted under this head
for five cents a word the first insertion
and four cents a word for each subse-
quent continuous insertion. If set in
capital letters, double price. No charge
less than 50 cents. Small display adver-
tisements in this department, $4 per
inch. Payment with order is required, as
amounts are too small to open accounts.

For Sale—General country store, good
location. Central Michigan.” Address_No.
471, c/o Michigan Tradesman. 471

CASH For Your STOCK—Dry goods,

eneral merchandise, clothing, groceries.
Get our bid. Address No. 472, c/o Mich-
igan Tradesman. 472

A Good Farm To Exchange—For gen-
eral (_:ount_rry store. Address No. 473, c/o
Michigan Tradesman. 473

I’ll pay cash for any stock of mer-
chandise, none too large or too
small. Write, phone, or wire.

L. LEVINSOHN, Saginaw, Mich.



Items From the Cloverland of Michi-
gan.

Sault Ste. Marie, Nov. 10—The first
snow of the season appeared last Wed-
nesday, but it was only a light storm.
It fell in large quantities in neighbor-
ing places, but Sunday was one of the
nicest and warmest days of the season
and about every car was in operation,
carrying passengers to all parts of the
country and to_the parka, which makes
us lose all desire to go South for the
winter. We may change our minds
later, but that is the way we feel when
the weather is fine. . .

The city of Gladstone is working
out under the supervision of their city
manager, the first municipal aquatic
park development in the Upper Penin-
sula on a_large scale. The new park
will provide exceptional facilities for
small boats. The park is _being de-
veIoEed in the marsh_lands just South
of the lake shore drive or trunk line

AThe third annual Upper Peninsula
R;I)tato, hay and grain show, held at

arquette”in October, gave the best
possible evidence of the advances
made during the past year in Northern
Michigan potato culture and to a lesser
degree in that of hay, grain and seeds.
Miss Zenobla Louise Dainko, of
Stephenson, was Queen of Queens of
the potato show, and one of the best
looking queens that could have been
picked for the show.

A. R. 'Highstone, former mayor _of
St. Ignace, and one of her leading
merchants, is building a tennis court
in the vacant lot next to his store on
State street. 'Great pains are being
taken to have the court in excellent
condition for next year’s play.

Don’t bank too much on “the other
fellow. He may be banking on you.

Herbert Downs has opened a gro-
cery store on Magazine street in the
building formerly occupied by F.
Fournier. The building has been re-
decorated and presents a marked im-
provement. The store contains one_of
the cleanest stocks of family groceries
in the West end of the city. Mr.
Downs came here from Detroit a short
time ago and expects to make the
Sault his home. . .

The first runaway in our city in sev-
eral years occurred the other day
when C. Howell had a load of cabbage
in a wagon. One of the traces broke,
letting the Wa(};]qn come up on the
horses’ legs, which started the excite-
ment. The wagon struck one of the
girders on the Ashmun street bridge,
upsetting the wagon with the driver
buried 'underneath. People on the
street helped extricate him, leaving
cabbage strewn all over the street, Mr.
Howell left the cabbage and made a
quick getaway after the horses.

Everybody would have reached suc-
cess if the road were not full of
detours. . .

H. Pontbriand, of Goetzville, has
erected a new building opposite the
postoffice and stocked the store with
a line of groceries and confectionery.
This is Mr. Pontbriand’s first venture
in the grocery business. Everything
is new and up-to-date. The new ven-
ture ﬁ_roml_ses to be a success, as he
and his wife are giving the business
their personal attention.

The Howbridge Drug Co., owned
and conducted by John J. Howbridge,
at Manistique, opened for business last
Thursday in the location on Cedar
street formerly occupied by the Orr
drug store. Many improvements have
been made to the building, including
the installation of a new and modern
front, alterations to the interior and a
complete job of redecorating. The
store is equipped with new up-to-date
fixtures. arge soda fountain is also
in use and a number of booths. Prior
to coming to Manistique Mr. How-
bridge conducted a drug store at De-
troit for five years. 'He is a graduate
of the University of Michigan, with a
degree of pharmaceutical chemist.

any friends in the Upper Peninsula
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will mourn the death of Donald N.
McLeod, better known to his friends
as “Dan,” who passed away at his
home in Newberry Nov. 5. His sud-
den death came as a severe shock to
his_many friends, as he had not com-
plained of an?/ illness. He was one of
the pioneer lumber operators in_this
section. He also operated extensively
in the Northern part of the Lower
Peninsula. Mr. MoLeod came to New-
berry in 1885 and opened the McLeod
House. His fine personality and kind-
ness soon brought him the name of
“Genial Dan,” Subsequently he went
into lumbering and operated near
Grand Marais, Sucker Creek, North of
Newberry, Deer Park, Rexton and
Garnet. He retired fifteen years ago,
but interested himself in his farm and
chicken ranch near Newberry. He was
born at Glengary, Ontario,” April 21,
1858. He is survived by his widow,
three daughters and one son. Funera
services were held from the family

home in Newber\%._ .
illiam G. Tapert.

Description of a Good Young Turkey.

According to the United States Gov-
ernment Standards, a good young
turkey should meet the following de-
scription:

A young hen turkey that grades U.
S. Prime must satisfy rather strict
quality requirements. The specifica-
tions for such a bird are: “Young, soft-
meated female bird, with well-ifleshed
breast and with entire carcass well
covered with fat. Must be well bled,
well dressed, with breast practically
free from pin feathers and only few
scattered pin feathers over the remain-
der of carcass. Crop must be empty.
Only very slight flesh or skin bruises,
abrasions or discolorations permitted,
with breast practically free of such de-
fects. Slightly dented breast bones
(not to exceed one-half inch) permit-
ted, but no crooked breasts that would
interfere with the slicing of the meat
or other deformities allowed. Broken
wings above the wing tips or broken
legs not permitted. A disjointed leg
or wing permitted if only slightly
bruised. Birds with crops properly re-
moved and sewn up may be included
in this grade. Must be dry picked or
semi-scalded and dry packed. Where
a dozen birds are packed in a box, the
weights of the lightest and heaviest
birds should not vary by more than
three pounds.

Why a General Sales Tax Is Unlikely.

Those who think that enactment of a
general sales tax by the coming Con-
gress is almost a foregone conclusion
must be omitting political considera-
tions from their calculations. With
buying SOhard for the majority of con-
sumers who in election years assume
(to politicians) the supremely import-
ant function and form of voters, what
political party would care for the re-
sponsibility of saddling an impost onto
every purchase?

On the eve of a National election,
neither major party wants even to talk
about higher taxes in any form, and
most especially in a form that would
be so universally felt.

Marvelously ingenious circumven-
tion of additional taxes on consumers
generally seems more probable than
anything else.

If we were guessing on the pros-
pects of a sales tax this year we would
look at the political aspect alone and
without regard for economic considera-
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tions or the balancing of government
hnrwt sav that said orosoec'ts are
mighty slim.

As to possibilities of local sales tax
enactments, that’s another story. Deal-
ers everywhere must keep on the look-
out against such moves.—Hardware
Retailer.

Optimism Plus.

In institutional advertising announc-
ing its fifty-ninth anniversary sale, L.
S. Ayres & 'Co., Indianapolis, used, as
a semi-humorous headline, the state-
ment made by a customer who was
shown reading an advertisement of the
sale: ‘T expect to make back all that
my husband lost in the stock market.”

“You’ll be able to ‘get back at’ the
naughty old depression good and
plenty at Ayres* Fifty-ninth Annivers-
ary Sale,” the copy stated. “In fact,
you’ll say it is really a darling depres-
sion, after all, when you see the prices
it has made possible at this cheerful
silver lining sales event, especially
when you realize that there has been
no accompanying letdown in Ayres
old-time standards of quality.”

Window Theft.

“Arrest William H. Andrews, ad-
dress unknown, 40, 5 feet 8 inches, 180
pounds, well dressed, charged with
larceny of plate glass windows from
stores,” was the message sent out re-
cently by Philadelphia police, follow-
ing complaints from several merchants
in outlying districts of the city that the
plate glass had been stolen from their
windows.

It was found that Andrews had
called upon a glass jobber and had ar-
ranged for the sale of the glass to him
for a price of $30.84. The windows
were recovered, but Andrews is still
at large.

Working Out a Budget.

Assuming $50 to be the size of the
average Christmas fund check, the J.
L. Hudson Company, Detroit, develop-
ed several Christmas gift budgets, fea-
turing these in their advertising at the
time that checks of this nature were
being distributed. Each of the budgets
made provision for a dozen gifts, each
priced in the following manner: “A
negligee for mother, $7.50; driving
gloves for father, $5, etc.” The lists
were also worked out in such a way
that they totaled about $45, thus giv-
ing leeway for some additional smaller
gifts.

Indiana’s Sales Tax.

Several millions of dollars in back
taxes and additional income of more
than $1,500,000 a year have been as-
sured to the iStaite by the final action
of the Supreme 'Court of the United
States in the Indiana chain store tax
case, according 'to the opinion of the
State Tax Commission of Indiana.

The back taxes include those of 1929
and 1930. Under the provisions of the
law, $250,000 of the 1929 tax will go
to state aid for schools with $550,000
of the 1930 tax, $500,000 in 1931 and
$300,000 annually thereafter.

What Age Is He?

Calling attention of their patrons to
the fact that a man’s age plays a lead-
ing role in what he would like to re-
ceive on 'Christmas morning, Carson,
Pirie Scott, Chicago, used this as the
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theme for a seven column advertise-
ment in which they grouped unusual
articles under .headings applying to
the young men of the family, to young
married men and to men of mature
years. Full-length figures of men of
the types referred to in the copy were
employed in place of the usual column
rules.

Grand Rapids—The Klingman Elec-
tric Shop, Inc., 82 lonia avenue, N. W.,
has been incorporated with a capital
stock of $5,000 common and $20,000
preferred, $5,500 being subscribed and
paid in.

Dearborn—The Wayne Oil Co. has
been organized to deal in petroleum
products at wholesale and retail with
a capital stock of 50,000 shares at 40
cents a share, $10,000 being subscribed
and paid in.

Detroit—The Rose Jewelry Co., 5836
West Fort street, dealer in jewelry,
china and other wares, has been in-
corporated with a capital stock of
$100,000, $1,000 of which has been sub-
scribed and paid in.

Owosso—Marks Stores, Inc., Main
and Water streets, was completely de-
stroyed by fire Nov. 8, entailing a loss
of about $30,000. The stock consisted
of automobile accessories, sporting
goods, radio equipment, etc.

Detroit—The R. F. Meek Coal &
Supply Co., 2619 Connors avenue, has
merged the business into a stock com-
pany under the same style with a cap-
ital stock of $50,000, $30,000 of which
has been subscribed and paid in.

Pontiac—The W. K. G. Radio Co.,
138 North Saginaw street, dealer in
radio and equipment, has merged the
business into a stock company under
the same style with a capital stock of
$10,000, all subscribed and paid in.

BOND ORNOTE

BIDS WANTED
$40,000 1931 Current Tax
Anticipation
City of St. Joseph’

Sealed bids will be received at
the office of the City Clerk, City
Hall, St. Joseph, Michigan, until
eight o’clock P.M. November 23,
1931, for the sale of $40,000 1931
current tax anticipation bonds or
notes to be dated December 1,
1931, payable September 30, 1932,
principal and interest payable at
office of City Treasurer.

Bidders requested to bid ap-
proximate par and accrued inter-
est and to_state interest rate on
which bid is based; Cig{ will fur-
nish transcript proceedings; bid-
der will furnish own legal opin-
ion; bidder to deposit certified
check for 5% of amount bid,
same to be forfeited as liquidated
damages, if bid accepted and bid-
der refuses to perform; City re-
serves the right to reject any and
all bids.

Dated: November 10, 1931.

IRA D. WAGNER,
Director of Finance,
St. Joseph, Michigan.



THE ECHO

Unfailing it resounds............ the echo of the World War! The afterrftath of
reckless spendings............ paying the Piper!

The world-wide industrial depression, still clutching our throats, was borne
on the wings of innocent debauchery, followed by the morning after the
night before” blues. THE ECHO!

Wars are fought in pools of blood to the dismal wail of a frenzied people.
Reconstructions are waged in worries, fears and financial upsets. Both make
cruel exactions. Both tax courage and resourcefulness. And both are insep-
arably allied.

The World War still echoes in the life of domestic and foreign business. Pro-
duction rose on the crest of a huge wave of volume fanned by war supply
demands. The universal atmosphere fairly teemed with feverish manufacture
and dollar manipulation. Everything was rallied to the cause of war!
To-day, these same energies must be intelligently and unselfishly harnessed
to the salvation of industrial solvency.

The war abruptly ended............ thank G od.............. but the precious payment
of human life was insufficient to -satisfy the lustful appetite of a gluttonous
war-spirit. Economics must pay the final price, compelling the speeding wheels
of powerful machinery to slow down to a peace-time market pace. Depression
proved to be the only post-war remedy.

Certainly this come-back period through which we’re passing is no advertise-
ment for war. The bigger the war, the harder the depression. The longer
the war, the longer-lived the industrial reconstruction inevitably following
in its wake.

This international business slump cannot endlin a night. It is too deeply
war-rooted for that. And, too, the far-reaching World War affected the pro-
duction and habits of every human on the face of the globe........... producing
a fictitious stimulation and costly standard of living. Naturally, four pressured
years cannot be vented in a twinkling.

Forget war! Rally peace! Exercise tolerance! Keep faith! You have golden
opportunity right now to prove your valor and to exercise your common sense
by working earnestly for better times as gloriously as you fought and sacrificed
for world peace. Go out in the front line trenches of better busine:s and do
not cease fighting until the echo of war has died in the arms of NORMALCY!
Frank K. Glew.



\our Customers CALL US
WE SAVE YOU 25%

TO 40% ON YOUR

Know

that the quality of well-advertised

brands must be maintained. You don’t |NSU RANCE
waste time telling them about unknown
brands. COST

You reduce selling expense in offering
your trade such a well-known brand as

THE MILL MUTUALS AGENCY

208 NORTH CAPITOL AVENUE
LANSING, MICHIGAN

8 aking
P ow d er e

SamePrice Gaecas Codde-Cakes
and Crackers

for over 40 years

ASTERPIECES
25 ounces for 25c¢ THE BAKERS ART

The price is established through our
advertising and the consumer knows
that is the correct price. Furthermore,
you are not asking your customers to
pay War Prices.

Your profits are protected.

torevery occasion

Millions of Pounds Used by Our
(government

fiourflisedG

Grand Rapids.Mich.



