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WHAT IS AN AMERICAN?

A  m an with just a bit of com m on sense,
W ho doesn’t  act as though he knew  it all;

W ho doesn’t sit and  w hittle on the fence
W hile waiting for the voice of fam e to call.

A  m an who keeps himself in full control,
W ho counts upon his actions m ore than w ords;

A  m an who has a conscience and  a  soul,
W ho doesn’t  think fine feathers m ake fine birds.

W ho values principle above m ere gain,
W ith m ore regard  for honor than for pelf;

W ho’ll stand a lo t of grief and  no t com plain,
W ho isn’t always bragging up himself.

W ho, while he isn’t  looking for a fight,
W ill not be bulldozed into doing w rong;

W ho stands square-shouldered for th e  right,
A nd  helps to push all w orthy things along.

W ho loves to aid the needy and  the weak,
W ho keeps the faith in all things great and  sm all;

W ho has a voice, is no t afraid to speak,
A nd  favors graft and slackers not a t all.

W ho’s dignified, can take a thrust,
W hom  flattery will never m ove;

W ho does no t veer a t every gust,
W ho’s satisfied to let his w orks his purpose prove.

W ell-balanced, calm  and no t in haste,
A  pleasant, earnest sort of m an;

D ead set against all idleness and  waste—
This is w hat I take to be  the true American.

John  C. W right.

Remember that April 19 is Patriot day. Unfurl your flag on that day.



A re the canned foods you feature grown 
and packed  
in your home 
state1
W. R. Roach & Co.,

Grand Rapids, main­

tain seven modern 
M ichigan factories 

for the canning of 

products grown by 

Michigan farmers.

A New Low Price On

A  recent reduction in the price of M ueller’s Cooked Spaghetti, 
puts this popular product on an even price basis w ith our reg­
ular packaged goods.

This will enable grocers to sell it a t the sam e retail price they 
are asking for other M ueller Products.

T here has been no change in net weights— and you probably  
need no assurance th a t M ueller’s high standard  of quality will 
be  rigidly m aintained.

Offer your custom ers a quality p roduct a t a  popular price.

C. F. MUELLER COMPANY
Jersey City New Jersey

Also Macaroni - Spaghetti - Elbow Macaroni - Egg Noodles

A complete line of canned vegetables and fruits

M ICH IG AN  BELL 

TELEPHONE CO .

“ 6 1 1 }  e’re stopping over night at 
the hotel, Dorothy. I found your  
name in the telephone book.”

V isitors f ro m  o u t-o f- to w n , as w ell as local 
friends a n d  ac q u a in tan c es , ca n  lo c a te  you easily  
i f  your name is in the telephone directory.

B o th  m e n  a n d  w om en  f in d  th a t  h av ing  th e ir  
n am es in  th e  te lep h o n e  d irec to ry  o f te n  proves 
a  valuab le  bu sin ess  asse t, a lso .

A nd, in  em ergencies , su c h  as  fire, a c c id e n t o r 
su d d en  sickness, you r te lep h o n e  

enables you to  su m m o n  h e lp  
im m ed ia te ly .
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M i c h i g a n  T r a d e s m a n
E. A. Stowe, Editor

i?UBLISHED WEEKLY by Tradesman Company, 
from its office the Barnhart Building, Grand Rapids.

U n l ik e  A n y  O t h e r  Pa p e r . Frank, free and
fearless for the good that we can do. Each issue com* 
plete in itself.

D e v o t e d  t o  the best interests of business men. 

Su b s c r ip t io n  R a t e s  are as follows: $3 per year,
if paid strictly in advance. $4 per year if not paid 
in advance. Canadian subscription, $4.04 per year, 
payable invariably in advance. Sample copies 10 cents 
each. Extra copies of i urrent issues, 10 cents; issues a 
month or more old. 15 cents; issues a year or more 
old, 25 cents; issues five years or more old. 50 cents.
Entered September 23,1883, at the Postofece of Grand 
Rapids as second class matter under Act of March 
3,1879. _________________ _

JA M ES M. G O L D IN G  
Detroit Representative 

507 Kerr Bldg.

SOME TRENDS IN TRADE.

Sidelights on the General Business 
Situation.

Where are sales activities likely to 
be most productive in the next month, 
in relation to last year’s returns? Stan­
dard Statistics names the following 
centers: the textile districts of Massa­
chusetts and the Carolinas, the shoe 
cities of Massachusetts and New York 
State, Albany, Newark, Trenton, Bal­
timore, Washington, Milwaukee, St. 
Louis, Knoxville, Colorado Springs, 
Tucson and. Portland, Oregon.

Railroad loadings and electric power 
consumption indices last week made 
poor comparisons with last year, but 
it should be remembered that this year, 
because of unseasonable weather and 
ford’s delay in coming out with new 
models, any normal seasonal increase 
will come later than in 1931, thus mak­
ing week to week comparisons difficult.

Great Britain ended her financial 
year on March 31 with a balanced 
budget and a surplus of 364,000 pounds 
sterling. She is entitled to lots of 
credit, but she didn’t have the help of 
our Congress.

Will the three largest motor com­
panies increase their sales volume and 
will they make a profit? They have 
slashed prices and each seems deter­
mined to get an increased share of the 
available business. In the same week 
that they advertised new models at 
lower prices, Auburn advanced its price 
$100 on all models.

The combination of price and qual­
ity in this year’s automobile cr6p 
should be a test of both the public’s 
willingness and its ability to buy. Mr. 
Chrysler says that his current Ply­
mouth at $495 is faster and ten times 
as smart as his 1924 Chrysler at $1,800; 
that it is the same size and just as 
powerful.

T h e  ra ilro a d s , like  th e  m o to r  c o m ­
p an ie s , a re  g iv in g  th e  p e o p le  m o re  fo r  
th e ir  m o n ey . E ig h te e n -h o u r  t r a in s  to  
C h icag o  a re  n o w  a v a ilab le  a t  th e  sam e  
p ric e  a s  th e  fo rm e r  tw e n ty -h o u r  s c h e d ­

ules; extra fares have been eliminated 
on all other trains on the Boston- 
New York-Chicago-St. Louis run, and 
the C. & O. will later in the month 
offer a completely air-cooled and con­
ditioned train for long-distance travel.

The Department of Agriculture esti­
mates that on Jan. 15 the average price 
of all farm products in the country was 
only 63 per cent, of the average of 
the last five pre-war years, and that 
the average price of goods which 
farmers are accustomed to buy was 
121 per cent. On this basis, farmers, 
as a group, are able to make only 50 
per cent, of the purchases which they 
were accustomed to make in the pre­
war years. But as compared with the 
industrial situation in the large cities, 
it is well to remember that the farmer 
in most cases owns his home and has 
a plentiful supply of vegetables and 
faithful standbys in his cows and 
chickens.

The ability of the public as a whole 
to buy has dropped 427 per cent, since 
its peak in August, 1929, according to 
a new index. The index is made up of 
three components: Farm income, de­
rived from crop and animal market­
ings, multiplied, by their prices, ad­
justed for the cost of farm machinery 
and materials; factory payrolls; rail­
way wages. Each factor is adjusted 
for seasonal variation and the whole is 
then adjusted for cost of living, as 
shown by the National Industrial Con­
ference Board figures.

Bank debits for the week ending 
March 30 declined 12 per cent, from 
the preceding week, but for many of 
the reporting cities only five business 
days were included because of Good 
Friday holiday.

Industrial leaders hope that Mr.' 
Hoover will publicly advocate the pur­
chase of their products, just as he 
urged last week the purchase of auto­
mobiles as a “real contribution to em­
ployment.”

Payments to American farm equip­
ment companies of acceptances due 
so far this year from the Soviet gov­
ernment for shipments made in previ­
ous years have been met on schedule, 
but indications) are that increasing 
scarcity of foreign currency is making 
the Soviet authorities ask the privilege 
of payment in rubles on new purchases.

Financial skies are clearing up. Bank 
failures are fewer, re-openings more 
frequent, and nearly all of the changes 
in last week’s Federal Reserve state­
ment are favorable. Hoarding seems 
to be decreasing, for currency in cir­
culation showed the largest decline 
since the last week in 1931. Gold hold­
ings are up slightly, and both the out­
standing credits and the deposits of 
local reporting banks are higher.

Colonel Leonard P. Ayres, in ap­
plauding the expositions held in fifty-

five cities by the General Motors Cor­
poration (and which were attended by
1,500,000 people in the first two days), 
said: “The financial crisis is past. The 
time could not have been chosen bet­
ter (for the exposition). It presents to 
the people of all sections an example 
of business courage, and unshakable 
confidence in the future that must 
prove contagious.”

Building construction, as measured 
by F. W. Dodge data, was for the first 
three weeks of March off 72 per cent, 
from last year, and the first quarter 
showing will be almost as bad. The 
sharpest declines are in public works 
and utilities-. The U. S- Bureau of 
Labor says that last year homes were 
built for 98178 families in the leading 
257 cities. In 1925, the peak year for 
residential construction, there were 
491,222.

Gabby Gleanings From Grand Rapids.
James E. Granger, (Stone-Ordean 

Co., wholesale grocer of Duluth), is 
in the city for a few days-, called here 
by the illness of his brother, Will E. 
Granger. The latter is so far recover­
ed that he will probably accompany 
his brother on his return to Duluth 
the latter part of this week. Possibly 
he will conclude to become a perma­
nent resident of the City of the Un­
salted Seas.

A. E. Brooks, who was engaged in 
the manufacturing confectionery busi­
ness in this market all his life until his 
retirement from business, two or three 
years ago, will be 90 years old Aug. 16. 
He is in good health and is full of 
hope and courage for the future. His 
birthday should take the form of a 
civic celebration.

Frank S. Verbeck, our hotel cor­
respondent for many years, started 
from his home in Los Angeles last 
week for Michigan, where he expected 
to surprise his hotel friends in their 
state convention at Lansing this week. 
While about 100 miles out of Los 
Angeles he was taken with a sudden 
attack of acute indigestion, which 
forced him to return home and take 
to his bed. The attending physician 
reports that the trip can possibly be 
undertaken again in the course of a 
few weeks.

Oscar J. Levy, who has been city 
(Grand Rapids) salesman for A. Kro- 
lik & Co., of Detroit, for the past 
twenty-six years, has taken a similar 
position with Chas. G. Graham & Co., 
direct mill selling agents and dry goods 
commission merchants. Mr. Levy is 
one of the best posted dry goods sales­
men in this market and will make a 
record with his present connection.

A. L. Averill, retail grocer, has 
moved his stock from 1589 Plainfield 
avenue to 701 Knapp avenue.

IN THE REALM OF RASCALITY.

Questionable Schemes Which Are 
Under Suspicion.

The Apple Hat Co., of St. Louis, 
distributor of caps “without orders,” 
which has been in a constant wrangle 
with retailers throughout the country 
on account of this utterly dishonest 
system of distribution, is no more.

It folded up last week, and was con­
solidated with the National Manufac­
turing Co. of St. Louis, another whole­
sale cap and hat concern.

In response to an enquiry as to 
whether the consolidated company 
would continue the system of sending 
out shipments of hats and caps to mer­
chants without orders, the National 
says in a letter dated April 1, 1932:

“We wish to advise, in answer to 
yours of March 31, that there will be 
no more Apple caps shipped without 
orders, as we have consolidated the 
firm, and this company will sell both 
Apple caps and the Eddie Cantor caps, 
but through salesmen and mail orders. 
There will be no shipments unless or­
dered.”

Just what led to the consolidation is 
not known. One report is that finan­
cial difficulty was what caused it. An­
other is that the Apple Hat Co. had 
aroused so much antagonism among 
retailers by its system of shipping a 
merchant a lot of caps without orders, 
and expecting him to return them, or 
sell them, that it could not continue 
in business. Also it is known that the 
United States Post Office department 
did not think much of the Apple meth­
ods of trying to force merchants to 
pay for caps they had not ordered and 
did no twant. The Post Office ruled 
that no merchant was obliged to re­
turn unordered merchandise, delivered 
to him without privilege or opportun­
ity of examination. Merchants were 
taking advantage of that ruling, and 
this involved the company in consid­
erable loss.

The Apple Co. resorted to all sorts 
of high-pressure measures to enforce 
collection of accounts alleged .to be 
due for caps which the merchant had 
not ordered, and it was some of this 
strong-arm stuff that got the company 
in bad with the Postoffice inspectors. 
Their last stunt was to send to the 
debtor a -copy of a letter which they 
pretended to have sent to the Post­
master General of the United States, 
notifying the P. M. G. that -the mer­
chant had stolen their caps and that 
the Government should get after him 
and throw him into jail. Of course, 
they sent no such letter to the P. M. 
G.—it was just a bluff, but the P. M. 
G. didn’t like having his official name 
and title used in such a questionable 
collection scheme. So it was the Ap­
ple concern that was in bad with the 
Postoffice department, not the mer­
chant who refused to return or pay 
for unordered caps..
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CONCLUDING PROCEEDINGS

Of the Retail Grocers’ Convention at 
Battle Creek.

The Tuesday afternoon session of 
the Michigan Retail Grocers and Meat 
Dealers convention was set aside tor 
round taible discussion of practical busi­
ness problems as an experiment.

At practically every convention a 
great deal of dissatisfaction is mani­
fested ‘by retailers who have traveled 
often hundreds of miles at considerable 
expense in the hopes of being able to 
learn how to solve some of their try­
ing problems and are usually subjected 
to listening to long, tiresome theoretic 
prepared speeches that could just as 
well be published and read at their

'^Following -the showing of the film 
entitled “How to build community 
orestige,” the discussion was conduct­
ed by Past President Gerrit Vander- 
Hooning, of Grand Rapids.

A number of outstanding prominent 
- retailers of Michigan, Illinois and 

Indiana were in attendance, and the 
matter of anti-chain legislation was 
first discussed and requested to in­
struct the officers as to what action 
should be taken in regard to retail 
sales tax. After considerable discus­
sion. the matter was referred to the 
Legislative Committee.

'The cost of doing business was then 
taken up, the matter of advertising and 
delivery, consuming greater part of the 
afternoon, which was participated in 
freely by the membership and at 5 
o’clock the discussion was discontinued 
to give way to the presentation of 
premiums.

An expression was requested by 
President Schultz as to whether the 
members approved of the roundtable 
discussion as a substitute for the usual 
written speeches, and it was over- 
whelmingly evidenced that the round­
table discussion was'preferred.

Future conventions will, no doubt, 
find programs made up of important re­
tailer problems, assigned to various 
prominent retailers, with an opportun­
ity to specialize on the topics to 'be 
discussed and assigned to them far in 
advance of the convention, so the mat- 
ters can receive the benefit of careful 
study long previous to presentation.

At the Wednesday forenoon session 
the following officers were elected:

President—Paul Schmidt, Lansing.
First Vice-tPresident—Theo. J. Bath- 

ke, Petoskey. _ , , .
Second Vice-President — Rudolph 

Eckert, Flint.
Treasurer—JOrla H. Bailey, Sr., Lan-

S l u g . .  .
Directors—John E. Lurie, Detroit; 

E. B lHawley, Battle Creek; Ward 
Newman, Pontiac; Hans Jorgenson, 
Muskegon; L. V. Eberhard, Grand 
Rapids.

The Board of Directors held an ex­
ecutive session immediately following 
final adjournment of the convention 
and unanimously elected Herman Han­
son Secretary.

Grand Rapids was unanimously 
chosen as the 1933 convention city.

The following resolutions were 
unanimously adopted:

Resolution No. 1.
Whereas—The Federal bankruptcy 

laws are an extreme hardship on the 
retail food industry, permitting filing 
of voluntary bankruptcy and rendering 
it impossible to recover for necessaries 
of life sold to bankrupt; and

Whereas—The retail food industry, 
dealing in the necessities of life that 
are consumed are impossible to re­
possess or protect by liens of any na­
ture; and

Whereas—The losses suffered by 
bankruptcy proceedings add to the 
cost of retailers’ cost of doing business, 
thereby penalizing the general public; 
therefore be it

Resolved—We, the members of the 
Retail Grocers and Meat Dealers As­
sociation of Michigan, in convention 
assembled this sixth day of April,

1932, urgently appeal 'to the members 
of the Judiciary Committee to report 
favorably on House Rule 7430 provid­
ing for exemptions from all bankrupt­
cy proceedings of debts incurred for 
the necessities of life; and be it further 

Resolved — Our representatives in 
•Congress and Senate be urged to sup­
port the amendment to the Federal 
bankruptcy law providing for the 
barring of discharge of debts for the 
necessities of life; and be it further 

Resolved'—¡The Secretary of this As­
sociation of Retail Grocers and Meat 
Dealers be instructed to forward a 
copy of these resolutions to the Michi­
gan members of Congress and Senate.

Resolution No. 2.
Whereas — Our present business 

chaos is largely responsible due to un­
sound and uneconomic practices of 
various natures; and

Whereas—A price maintenance bill 
has been introduced in our Congress 
and Senate on a number of occasions 
by various sponsors; and

Whereas—A price maintenance bill 
known as the Capper-Kelly bill is 
again being considered in its original 
form by our Senate and known as 
Capper-Kelly fair trade bill S 97; and 

Whereas—Our Association has ex­
pressed itself favorable on several pre­
vious occasions to the enactment of a 
price maintenance or fair trade bill, 
therefore be it

Resolved—We, Retail Grocers and 
Meat Dealers of Michigan in executive 
session assembled in the city of Battle 
Creek this sixth day of April, 1932, 
again go on record as favoring not 
only the enactment of the Capper- 
Kelly fair trade bill S 97, but instruct 
our officers to take the necessary 
means required in the introduction of a 
fair trade bill in our Michigan State 
Legislature during the 1933 session; 
and be it further

Resolved — Our membership and 
friends be informed when the bill is 
being introduced in the 1933 Michigan 
Legislature, as an added precaution 
against further delay on the part of 
our United States Senate in acting on 
the Capper-Kelly bill, that they may 
contact their Representatives and State 
Senators,, urging them to support a 
State fair trade measure, as a further 
protection.

Resolution No. 3.
Whereas—'Our Federal Trade Com­

mission has endeavored to regulate the 
abuses practiced by the trade channels 
by the adoption of a voluntary code 
of ethics and rules for the guidance of 
the trade, and

Whereas—The rules established for 
the regulation of the grocery trade has 
not 'been concurred in by various 
branches of the food industry,, thereby 
failing in its purposes; and

Whereas—‘The Honorable Gerald 
P. Nye, member of the '.Senate from 
the State of North Dakota, having 
keenly observed the honest endeavor 
of a portion of the trade channels to 
regulate and eliminate the trade abuses 
and realizing the inability of the Fed­
eral Trade Commission as being pow­
erless for lack of legislative authority 
to enforce same; and

Whereas—'Senator Nye has intro­
duced three measures in the Senate of 
the United States known as Senate 
bill 2626, “An act to create a Federal 
Trade Commission, to define its 
powers and duties.’’ Senate bill 2627, 
“A bill to establish a Federal Trade 
Court,” and Senate bill 2628 “To 
amend the act entitled ‘an act to create 
a Federal Trade 'Commission’;” 
therefore be it

Resolved—We, members of the Re­
tail Grocers and Meat Dealers As­
sociation of Michigan, in executive 
session assembled in the city of Battle 
Creek this sixth day of April, 1932, 
express to the Honorable Gerald P. 
Nye by a vote of confidence and ap­
preciation for his efforts in our behalf; 
and be it further

Resolved—'Our Secretary be instruct­
ed to communicate with the Michigan

Senators, urging their co-operation 
with Senator Nye in the establishment 
of a Federal Trade Commission sup­
ported by a Federal Trade ’Court in 
order that trade abuses may be curbed 
and that the trade channels may be 
freed of obstructions detrimental' to the 
public in general.

Resolution No. 4.
Whereas—It has been called to our 

attention that the large chain organ­
izations are conducting brokerage 'busi­
ness in fresh fruits and vegetables; and 

Whereas—'It has also become known 
that large amounts of fresh fruits and 
vegetables are being solicited from 
producers 'by said brokerage auxiliaries 
in excess of their own retail require­
ments; and

Whereas—The surplus fruit and 
vegetables are being offered and sold 
by said brokerage auxiliaries to 
wholesalers and produce terminals, to 
be resold to independent retailers; and 

Whereas—The system is placing the 
independent retailers at a great dis­
advantage in meeting the competition 
of the syndicate chains; therefore be it 

Resolved—We, the members of the 
Retail Grocers and Meat Dealers As­
sociation of Michigan, in convention 
assembled this sixth day of April, 1932, 
instruct our Secretary to obtain the 
names of brands resold in this manner; 
and be it further

Resolved—'The members of our As­
sociation lend their efforts in making 
these facts known to other retailers 
throughout the State of Michigan, that 
they may guard themselves against 
this unsound business practice and un­
fair competition.

Resolution No. 5.
Whereas—'It has been our privilege 

to be the guests of the Battle Creek 
Retail Grocers and Meat Dealers and 
the management of the W. K. Kellogg 
Co.,, for three days while in convention 
assembled; and

Whereas—'During our three days’ 
sojourn our hosts have cheerfully and 
graciously devoted much time, effort 
and expense to provide every possible 
comfort in making our visit a most en­
joyable one; therefore be it

Resolved—We, the Retail Grocers 
and Meat Dealers Association of 
Michigan, in executive session as­
sembled this sixth day of April, 1932, 
in the city of Battle Creek, express our 
appreciation and gratitude to our hosts 
for the cordial and wholesome enter­
tainment while in attendance at this 
thirty-fourth annual convention.

Resolution No. 6.
Whereas—‘Our constitution and by­

laws does not provide for any compen­
sation for the performing of the detail 
work and care of our Association 
finances, and

Whereas—Our Treasurer, Orla H. 
Bailey, Sr., has served faithfully and 
unselfishly as guardian of our finances 
for the past two years ; therefore be it 

Resolved—We the members of the 
Retail Grocers and Meat Dealers As­
sociation of Michigan, in annual con­
vention assembled in the city of Battle 
Creek this sixth day of April, 1932, ex­
press our sincere appreciation for the 
efficient manner our finances have 
been guarded; and be it further

Resolved—The Secretary and Presi­
dent of our Association be instructed 
to issue and approve a warrant on the 
treasury to be paid to Treasurer Orla 
H. Bailey, !Sr., to the extent of $50 as 
a token of our sincere appreciation.

Resolution 'No. 7.
Whereas—Our State Association de­

velopment has been greately hampered 
for a number of years, due to the lack 
of sufficient finances 'to contact the re­
tail grocers and meat dealers through- 
cut the State; and

Whereas—It has been the policy of 
all Food State Associations,, wherever 
organized, to sponsor as a medium of 
contacting 'the retailers effectively and 
economically by means of an Associa­
tion owned trade publication; and 

Whereas—The publications are be­
ing ¡financed by display advertising, the

sam e  as an y  p r iv a te ly  o w n e d  p u b lic a ­
tio n ; a n d

W h e re a s '— T h e  o ff ice rs  a n d  d ire c to rs  
o f  o u r  M ic h ig a n  A ss o c ia tio n  h a v e  a v a il­
ed th e m s e lv e s  b y  a u th o r i ty  o f a  r e f e r ­
e n d u m  v o te  p o lle d  ¡by m a il o f th is  
m e a n s  o f  c o n ta c t in g  M ic h ig a n  re ta i l ­
e rs  o f fo o d  fo r  th e  p u rp o s e  o f c lo se ly  
u n it in g  th e  m e m b e rs h ip  a n d  e n c o u ra g e ­
m e n t o f  n o n -m e m b e rs  to  a ffil ia te , th e re ­
fo re  b e  it

R eso lv e d — W e , th e  m e m b e rs  of '.the 
R e ta il G ro c e rs  a n d  M e a t D e a le rs  A s ­
so c ia tio n  o f  M ic h ig a n  in  e x ec u tiv e  ses ­
s io n  a ss e m b le d  in  th e  c ity  o f B a ttle  
C reek , th is  s ix th  d a y  o f A p ril,  1932, 
h ig h ly  c o m m e n d  o u r  o ff ice rs  an d  d i­
re c to rs  fo r  th e ir  in it ia t iv e  in  th e  in ­
a u g u ra tio n  o f th e  W o lv e r in e  R e ta i le r  
m o n th ly  p u b lic a tio n ; a n d  b e  it  f u r th e r  

R eso lv e d —T h e  m e m b e rs h ip  b e  in ­
v ite d  to  e x p re s s  th e m s e lv e s  free ly  in 
th e  c o lu m n s  o f  o u r  p u b lic a tio n  in  an y  
m a tte r  p e r ta in in g  to  th e  b e t te rm e n t  of 
o u r  b u s in e s s .

A ll R e s o lu tio n s  s p o n s o re d  b y  in d i­
v id u a l m e m b e rs  o f o u r  R e ta i l  G ro ce rs  
a n d  M e a t  D e a le rs  A ss o c ia tio n  o f  M ich ­
ig a n  a p p e a r in g  on  o u r  re c o rd s  to  be in 
g o o d  s ta n d in g , a n d  re c o m m e n d e d  by  
th e  R e s o lu tio n  C o m m itte e  to  th e  c o n ­
v e n tio n . H e rm a n  H a n s o n , S ec ’y.

P ro c e e d in g s  o f  th e  G ra n d  R ap id s  
B a n k r u p tc y  C o u r t .

G rand  R apids, A pril 4—W e have re ­
ceived th e  schedules, o rd e r of reference, 
and  ad ju d ica tio n  in  th e  m a tte r  of the  
M ichigan Oil H e a t E ng ineers , Inc., a 
M ichigan co rpo ra tion  o f M uskegon, doing 
business a s  a  m ercan tile  corporation . The 
schedules of th e  b a n k ru p t show  asse ts  
of $3.599.9. w ith  liab ilities  lis ted  a t  $9,- 
166.20. T he lis t of c red ito rs  of sa id  b an k ­
ru p t is a s  follows:
C ity  of M uskegon _______________ $ 18.24
W . V. B eauvais , M a n is te e -----------  45.40
C. A. C loeting, M u s k e g o n ----------  600.00
H arvey  W ilson, M u s k e g o n _______  11.67
M rs. W. W hitecom b, M u s k e g o n _20.00
Peoples S ta te  B an k  fo r Savings,

M uskegon ___________________ :—  275.00
M anistee  C ounty  S av in g s  B ank,

M anistee _______________________  389.00
N at. L u m b erm an ’s  B ank . M uskegon 460.55 
A le rt P ipe  & Supply Co., B ay  C ity  79.51 
A lam o F u rn a c e  Co., M uskegon —  1.25
A m erican  P r in tin g  Co., M an is tee— 20.60 
C has. H . A lexander, G ran d  R apids 30.06
A uto  G arage, M a n i s t e e __________  25.32
A m erican  Society  H e a tin g  & V en­

tila tin g  Eng., N ew  Y o r k _______  5.00
A uto Sales Corp., C h ic a g o -----------  .35
H ero  D. B ra tt ,  G rand  R a p i d s -----  4.25
C onsum ers P o w er Co., M uskegon 7.00 
C en tra l E lec tric  Co., G rand  R apids 35.16 
C en tu ry  E ng . Corp., C ed a r R apids 42.78
D ickery  D icks, M u s k e g o n _______  12.50
D ana  P r in tin g  Co., M u s k e g o n -----  5.50
E astsid e  Lbr. & M uskegon Salvage

C'o., M uskegon _________________  1.75
F red  W. Field , M a n is te e __________ 115.63
G rea ter M uskegon C ham ber o f Com ­

m erce, M u s k e g o n _______________  25.00
E. J .  H udlin , M u s k e g o n _________ 26.88
H arv ey  A uto  Co., M a n i s t e e _____  34.82
A lfred J . H u n te r, M u s k e g o n ____ 181.48
Isabella  Co., M t. P l e a s a n t______  2.40
Jo h n sto n  B ros., F e r r y s b u r g _____  55.00
K e rn it In c in e ra to r  Co., M ilw aukee 206.70 
K n u d stru p  E lec. Co., M an istee  — 291.05
L ange T ran s fe r, M uskegon _____  15.51
Lakeside Co., H e rm a n s v i l le ______ 107.80
M uskegon T ra n s fe r  Co., M uskegon 1.19 
M uskegon B u ild ing  M at. Co. M us. 15.00
M cDonnell & M iller. C h ic a g o _____  47.36
G. F . M acklam , M a n is te e ____ _—  28.00
W m . M iller H ard w are , M an is tee_ 9.68
L. C. M onroe. M uskegon ________131.99
M ichigan M utual L iab ility , D e tro it 23.46 
M id-W est Oil B u rn e r  Co., Chicago 453.50 
Mich. A ssoc ia ted  Phone  Co., M usk. 20.75 
M inneapolis-H oneyw ell R eg u la to r

Co., M inneapolis _______________  26.00
Chronicle, M uskegon ______________155.60
Mich. Bell T elephone Co., M an is tee  8.00 
N aphsol R efin ing  Co., N. M uskegon 6.90
N ew s A dvocate, M an istee  _______  37.20
W m. V. N ew kirk . C h ic a g o _______  35.10
N ationa l C hevorle t Sales, M uskegon 62.65
M ax E. N eal, M an is tee  --------------  10.00
Olson D um ber Co., M a n is te e _____  2.33
P enn  Elec. Sw itch, D es M oines la . 41.00 
P erfec tion  S tove Co., C leveland  — 419.31
Q uaker M fg. Co., C h ic a g o -------------175.91
R ayl Co., D e tro it _______________  28.00
W. J . S tew art, M uskegon --------  51.35
S uper Service S ta tio n s , M uskegon 26.70
S teke tee  & Son, M u s k e g o n ----------  6.25
E. H. Sheldon Co., M u s k e g o n ----  8.00
T erm inal A rcade B ldg.C orp., Mus. 880.00
T isch -H ine  Co., G rand  R a p i d s -----  8.00
T erm in al S ta tio n e ry , M uskegon — I 7-®®
Tyson T ran s fe r  Co.. M a n is te e -----  33.18
T ow ner H a rd w are  Co., M uskegon 13.75
John  W ood Mfg. Co., C h ic a g o ----- 413.00
W estern  Union, M u s k e g o n -----------  5.74
N at. L u m b erm an ’s  B ank , M uskegon 100.00 
M anistee  Co. Sav. B ank , M an is tee  1,350.00 
M uskegon C o n stru c tio n  Co., M usk. 110.00 
H e th  Oil H e a tin g  Co., G rand  R ap. 55.00 
M id-W est Oil B u rn e r  Co., Chicago 447.00 
M otor W heel Corp., L a n s in g  _______187.00
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C. A. Cloeting, L a n s i n g _________  555.63
A pril 5. W e hav e  received  th e  sched ­

ules. o rder of reference, an d  ad jud ication  
in the  m a tte r  of George E . H ow k, doing 
businness a s  S a n ita ry  M ilk Co. The 
b a n a ru p t concern  is  a  re s id en t of K a la ­
mazoo. T he c o u rt h a s  w ritte n  fo r funds 
and  upon receip t of sam e  th e  firs t m ee t­
ing  of c red ito rs  will be called. T he  
schedules of th e  b a n k ru p t show  a sse ts  
of |3,540, w ith  liab ilities  lis ted  a t  $12,- 
447.93. The lis t of c red ito rs  of sa id  b a n k ­
ru p t is  a s  follows:
C ity T rea su re r, K alam azoo _____ $ 62.06
K enneth  B eringer, K a la m a z o o ___ 21.00
K enneth  Howk, K alam azoo ______ 155.00
H . F luew iling, K a la m a z o o ____  40.00
P. Jam es, K alam azoo ____________ 164.82
K alam azoo In d u s tr ia l B a n k __ 264.00
C herry  B urre ll Corp., D e t r o i t _1,058.00
B urge  Ice M achine Co., C hicago— 120.00
U niversal G lass Co., P a rk e rsb u rg ,

W . Va. _________________________  579.00
D udley P ap e r Co., L a n s in g ___ 108.00
R. E . P a ir, K a la m a z o o ____________120.00
T. O. H icks, O tsego ______________146.72
L. C. Y erhage, K a la m a z o o ______  58.92
W. H ulbert, O tsego _____________ 121.11
W . Orr, O tsego _________________ 137.60
J . H a rt, A la m o ________________ 44.49
D. V an Z ette, K a la m a z o o _________ 121.92
L. A. V erhage, K alam azoo ----------113.87
W . Sobering, O tsego ____________  13.11
E. R. B arnes, O tsego ___________  11.60
B. P . Howell, O tsego ___________  35.40
W. Hill, P la inw ell _______________  76.40
P . T ayer, O tsego _________________ 154.69
F . P o tte r , O tsego _______________  64.72
H. W. B rooks and  O. S tra tto n ,

O tsego __________________________ 162.80
T aylor In s tru m e n t Co., R ochester,

N. Y. ___________________________  .82
Blue Valley C ream ery  Co., G. R. 50.00
K alam azoo M achine & Tool Co.,

K alam azoo _____________________  3.00
R. V an Dam , K alam azoo ----------- 165.00
Kal. Chem ical Co.. K alam azoo  — 13.50
Doubleday Bros., K alam azoo -----  2.75
W igginton Co., K a la m a z o o ___  4.25
Geo. S terns, H opkins ___________  4.00
F ra n k  B uskirk , H opkins ________  6.00
Glenn P la tt,  H opkins ___________  8.00
F. Culver, H o p k in s ______________  2.60
Roy H ines, H o p k in s _____________  5.00
F. F igchelaar, H o p k in s __________  3.00
M. N ovasel. H o p k in s _____________  52.00
E . M aus. M artin  _________________  200.00
C onsum ers Pow er Co., G rand  R ap. 155.00 
E llico tt & Y eiter, G rand  R ap id s  — 11.00
W. I. P a tte rso n , G rand  R a p id s ___  505.00
Royal S tevens G arage, K alam azoo 5.55
Lowell Ledger, Lowell -----------------  10.00
O ppenhuizen M arket, G rand R apids 32.00 
G lenn Lew is G rocery, G rand R apids 82.00 
Superio r Fuel Co., G rand R apids 36.00 
E lean o r V an H aften . K alam azoo— 14.50
R. D. Stocking, L o w e ll___________  40.00
W . M. M uller, G rand R a p i d s ___ 150.00
H. C. Snow, P a te rso n , N. J . ----- 1,000.00
Conway & Salisbury , K alam azoo 75.00 
Dr. Den B leyker, K a la m a z o o --------  33.00
F. C. M organ. D e t r o i t ___________  375.00
D r. B yers, G rand R a p id s _________  35.00
D. S trubble, Shepard  ____________  42.00
C onsum ers Pow er Co., K alam azoo 72.00 
Mich. Bell Telephone Co., K alam a. 45.00 
V an W estenb rugge  Co., G rand  R. 14.00 
W. S. and  J . E . G raham , G rand R. 78.00
M. P a rm ley , H opkins ___________  12.23
Dodge G arage, K a la m a z o o _______  11.15
S ubar Bros., G rand  R apids _____  21.00
A corn Refining Co., C leveland, Ohio 8.00
B uurm a  Coal Co., K a la m a z o o -----  47.00
B usiness Service Co., P la inw ell— 45.00
R. G. Goembel, K a la m a z o o -----------  35.00
Klose Elec. Co., K a la m a z o o _____  60.00
Y. V er D ries, K a la m a z o o _________  11.00
C ram er Elec. Co., K a la m a z o o ___ 18.00
Q uality  T ire  Co., K a la m a z o o _____  20.00
P e te rs  B rak e  Service, K alam azooz 9.00 
P au l S teke tee  & Sons, G rand  R ap. 25.00

April 5. On th is  day  w as held  th e  first 
m eeting  of c red ito rs  in  th e  m a tte r  of 
Szekely A irc ra ft & E ng ine  Co., B an k ru p t 
No. 4834. T he b an k ru p t w as  p re sen t by 
A. E. Szekely, p res id en t of th e  co rpo ra ­
tion, and  rep resen ted  by a tto rn e y s  K nap- 
pen, Uhl, B ry an t & Snow. C red ito rs  
w ere p resen t in person  and  rep resen ted  
by a tto rn ey s  H ild ing  & B aker. C laim s 
w ere proved only. T he b an k ru p t’s p re s i­
den t w as sw orn  an d  exam ined  w ith o u t 
a  rep o rte r. G rand R apids T r u s t  Co. w as 
elected  tru s tee , and  i ts  bond p laced  a t  
$5,000. T he  firs t m ee ting  th e n  ad jou rned  
w ithou t date .

On th is  d ay  a lso  w as held th e  first 
m eeting  of c red ito rs  in th e  m a tte r  of 
W alte r Olson, B an k ru p t No. 4836. T he 
b an k ru p t w as p re sen t in person, b u t no t 
rep resen ted  by  a tto rn ey . One c red ito r 
w as  p resen t in  person. C laim s w ere  
proved and  allowed. T he b a n k ru p t w as 
sw orn and  exam ined  w th o u t a  rep o rte r. 
F red  G. T im m er. of G rand  R apids, w as 
nam ed tru s tee , and  h is  bond placed a t  
$100. T he first m eeting  th en  ad jou rned  
w ito u t date .

April 6. W e h av e  received  th e  sched ­
ules, o rder of reference, a n d  ad jud ication  
in  the  m a tte r  o f T ony V arisco, ind iv idua l­
ly, and  doing business a s  Tw in  C ity  G ro­
cery  and  M arket, B an k ru p t No. 4859. The 
b an k ru p t is a  re s id e t of B en ton  H arbo r, 
an d  h is  occupation  is  th a t  of a  m e r­
chan t. T he schedules of th e  b an k ru p t 
show  a sse ts  of $3,028.95, w ith  liab ilities  
lis ted  a t  $5,392.21. T h e  lis t of c red ito rs  
of sa id  b a n k ru p t is  as follows:
A rnold Bros., Chicago ----------- —$110.60
A rm our & Co., C h ic a g o --------------  23.06
J . S. B iersdorf Co., C hicago _____  50.46
G. E . B ursley  & Co., E lk h art, Ind. 379.08 
Bussolocchi B ros., Chicago ----------- 129.85

B rogno & M 'ustari, C h ic a g o _____  260.30
T w in C ity  P lum bing  Co., S t. Jo seph  162.00 
C olgate Palm olive Co., C hicago — 37.52 
D aken  P roduce  Co., B en ton  H a rb o r 8.30 
D uran t-M cN eil-H o rn e r Co., C hicago 84.42
E a r l  E a le s  Co., C h ic a g o --------------  10.51
F arm d a ie  Foods, Inc., C hicago — 57.61
G eneral C igar Co., C h ic a g o ----- ,— 16.00
G. H . H am m ond Co., C h ic a g o -----  289.36
H ills B ros. Coffee, C hicago --------  30.96
Geo. H . Ju n g  Co., C h ic a g o ----------  42.00
H oosier Coffee Co., S ou th  Bend—  2.16
H a rtfo rd  C ream ery , H a r t f o r d ----- 121.76
L ev y -W ard  G rocer Co., S ou th  B end 150.01 
K idd, D a te r  & P rice  G rocery Co..

B en ton  H a r b o r __________________ 122.89
L ockw ay Stouoh P a p e r  Co.,

B en ton  H a r b o r _________________  389.96
G. H . H einz Co., G rand  R a p i d s _49.95
M ichigan F ru i t  Co., B en ton  H a rb o r 163.12 
W . F . M cL aughlin  & Co., Chicago 38.61
C hicago M acaroni Co., C h ic a g o ----- 971.96
O scar M ayer & Co., C h ic a g o -------105.88
N at. B iscu it Co., Sou th  Bend, Ind . 42.76 
N ehi B o ttlin g  Co., B en ton  H a rb o r 2.65
P illsb u ry  F lo u r Mills, C h ic a g o -----  372.40
P erfec tio n  B iscu it Co., F o r t  W ayne 30.75
P u re  Food Service, K alam azoo__  8.54
P lough, Inc., M em phis, T e n n .___  16.00
R om a R ein h ard t, B en ton  H a rb o r 44.62
A. R usso  & Co., C h ic a g o ------------- 102.38
Steele W edeles Co., C h ic a g o _____  42.52
S aw yer B iscu it Co., C h ic a g o _____  40.99
Sw ift & Co., C hicago ___________  82.69
Sim on B ros., S outh  Bend, I n d . _651.36
S ta n d a rd  Oil Co.. G rand  R a p i d s_10.00
T w in  C ity  M illing Co., S t. Jo sep h  11.72
T h o m as J .  W ebb, C h ic a g o _____ 26.50
P a u l Z ieb a rt, S t. J o s e p h ________ -  131.30
H . O. W ilson, B en ton  H a r b o r ___ 16.10

In  th e  m a tte r  of G a rr it  V e r B urg ,
B an k ru p t No. 4546, th e  tru s te e  h a s  h e re ­
tofore filed h is  final re p o rt an d  account, 
an d  a  final m eeting  of c red ito rs  w as 
held  F eb . 19. T he tru s te e  w as p re sen t in 
person. C laim s w ere  proved an d  allowed. 
T he tru s te e ’s  final re p o rt and  acco u n t 
w as considered  a n d  approved  an d  allow ­
ed. An order w as m ade fo r the  p aym en t 
of expeses of ad m in is tra tio n  and  p ay ­
m en t of p re fe rred  labo r claim s, a s  f a r  as 
funds  w ould p e rm it. T h ere  w ere  no 
ob jec tions to  th e  d ischa rge  of th e  b a n k ­
ru p t. T he final m ee tin g  th e n  ad jou rned  
w ith o u t da te , and  th e  case  w ill be closed 
and  re tu rn e d  to  th e  d is tr ic t court, in  due 
course.

A pril 6. W e have  received  th e  sched ­
ules, o rd e r of reference, an d  a d ju d ic a ­
tion  in  th e  m a tte r  of Jo e  W epm an, in ­
d iv idually  an d  doing business as  Jo e ’s 
C ut R ate  Store, o p e ra tin g  in  th e  c ity  of 
G rand  R apids. T he schedules of th e  
b a n k ru p t show  a sse ts  of $1,446.61, w ith  
liab ilities  lis ted  a t  $5,248.30. T he  cou rt 
h a s  w ritten  fo r  fu n d s  a n d  upon receip t 
of sam e th e  first m eeting  of c red ito rs  
w ill be called. T he lis t of c red ito rs  of 
sa id  b a n k ru p t is a s  follows:
C ity of G rand  R a p i d s _______ ____ $ 33.07
C u rry  Publ. Co., G rand  R a p i d s _100.00
C arson, P ir ie  S co tt & Co., C hicago 883.18
B lum  Co., C h ic a g o _______________  75.00
E n d ico tt-Jo h n so n  Shoe Co., E nd ico tt,

N. Y. __________________________ 143.41
H. J . H agen, M iam i, F l o r i d a ___ 130.00
H ack n e r N eckw ear Co., C h ic a g o_29.50
H erald , G rand  R a p i d s ___________  24.52
Ion ia  Corp., Ion ia  _______________  33.50
In te rn a tio n a l H an d k erch ie f Co.,

N. Y. ___________________________  7.41
Phillip  Jo n es  Corp., D e t r o i t _____ 144.44
Dr. D avid  K liger, D e tro it _______ 110.00
Chas. M yers & Co., C h ic a g o -------- 146.00
M yer S u it C ase Co., D e t r o i t _____  40.25
Royal Cap Co., C h ic a g o ___________  56.00
R acine T ru n k  Co., R acine, W i s ._25.00
S w ee t-O rr & Co., N ew  Y ork C i t y _80.17
Good H old Mfg. Co., C h ic a g o ___  24.00
B ates  T hom pson Corp., N ew  Y ork 230.84
T rian g le  N eckw ear Co., C h ic a g o_81.25
V an  L eeuw en D ry  Goods Co., G. R. 10.00
W este rn  H osiery  Co., C h ic a g o _91.05
Irv ing  W epm an, Lowell _________  450.00
W illie W epm an, L o w e l l__________  300.00
B en W epm an, L o w e ll___________  1,500.00
H erpo lsheim ers, G rand  R a p i d s _170.89
Dr. E lm er Schnoor, G rand R apids 64.00 
Dr. H a rry  Leiffers, G rand  R ap ids 63.75 
P o s t & V an  D aalen  T ran s fe r  Co..

G rand  R ap ids __________________  7.00
Dr. C. D eJong, G rand  R a p i d s ___  6.00
C onsum ers P ow er Co., G rand R ap. 43.77
Mich. Bell Telephone Co., G. R __  19.30
M ichigan T ru t Co., G rand  R apids 125.00

In  th e  m a tte r  of G eorge Engel, doing 
business  a s  Engel L um ber Co., alleged 
B an k ru p t No. 4790, th e  ad jou rned  h e a r­
ing  on com position  offer w as held M arch 
11. Vote of th e  c red ito rs  p resen t and  
rep re sen ted  w ith  c la im s proved and  a l­
lowed, accep ted  th e  alleged b a n k ru p t’s 
offer of com position of 10 p e r cen t, in 
cash . C ertifica te  w as  m ade to  such  effect 
an d  re tu rn e d  to  th e  d is tr ic t co u rt fo r 
fu r th e r  proceedings.

In  th e  m a tte r  of H en n in g  M an u fac tu r­
ing  Co., alleged B an k ru p t No. 4796, the  
ad jo u rn ed  h ea rin g  on com position w as 
held M arch  16. V ote of th e  c red ito rs  
p re sen t o r rep re sen ted  w ith  cla im s proved 
an d  allow ed vo ted  to  accep t th e  alleged 
b a n k ru p t’s o ffer of com position of 29 
iper cen t, in cash. C ertifica te  to  such  
effect w as m ade an d  re tu rn e d  to  th e  
d is tr ic t co u rt fo r fu r th e r  proceedings.

In  th e  m a tte r  of E a rl H . M cCormick, 
B an k ru p t No. 4807, th e  sale  of a sse ts  w as 
held M arch  29. T he tru s te e  w as p resen t 
in person an d  ac ted  a s  auctioneer. Sev­
era l b idders w ere  p resen t. T he h ig h est 
being  deem ed by the  tru s te e  insuffic ien t 
in am o u n t w as  re fused  of confirm ation  
and  th e  sale  ad jou rned  w ith o u t date .

In  th e  m a tte r  of G lenn E . M artin , 
B an k ru p t No. 4835, th e  firs t m ee tin g  of 
c red ito rs  w as held M arch  4. T he b a n k ­
ru p t w as p re sen t an d  rep resen ted  by  a t ­
to rn ey  C. Soph us Johnson . C red ito rs  
w ere  rep resen ted  by a tto rn e y s  K nappen, 
Uhl, B ry a n t & Snow an d  Boltw ood & 
Boltwood. C la im s w e re  proved. T he 
b a n k ru p t w as  sw orn  an d  exam ined  w ith  
a  re p o rte r  p resen t. F red  G. T im m er, of 
G rand  R apids, w as  ap p o in ted  tru s te e , and  
h is  bond p laced  a t  $500. T he firs t m ee t­
ing  th en  a d jo u rn ed  w ith o u t da te .

A pril 7. W e have received  th e  sched ­
ules, o rder of re ference, a n d  ad ju d ica tio n  
in  th e  m a tte r  of P a u l R obinson, B an k ­
ru p t No. 4861. T h e  b a n k ru p t is a  re s id en t 
of M uskeon, a n d  h is  occupation  is  th a t  
of a  linem an , fo r C onsum ers P ow er Co, 
of th a t  city . T h e  schedu les of th e  b a n k ­
ru p t  show  no asse ts , w ith  liab ilities  listed  
a t  $1,372.91. T h e  co u rt h a s  w rit te n  fo r 
funds  a n d  upon rece ip t of sam e  th e  firs t 
m ee tin g  of c red ito rs  w ill be called.

A pril 7. W e h av e  received  th e  sched ­
ules. o rd e r o f re ference, a n d  ad ju d ica tio n  
in  th e  m a tte r  of Jo h n  S ta r r  C lark, B an k ­
ru p t No. 4862. T h e  b a n k ru p t is  a  re s id en t 
of P lainw ell, a n d  h is  occupation  is th a t  
of a  h e a tin g  eng ineer. T he  schedu les _ of 
th e  b a n k ru p t show  a sse ts  of $3,105, w ith  
liab ilities  of $6,784.20.

A pril 7. W e hav e  received  th e  sched ­
ules, o rd e r of re ference, a n d  ad ju d ica tio n  
in  th e  m a tte r  o f P a u l D . H ag an , Inc ., 
B an k ru p t No. 4855. T he  b an k ru p t is a  
re s id en t of G ran d  R apids. T h e  sch ed ­
u les of th e  b a n k ru p t show  a ss e ts  of 
$7,754.01, w ith  liab ilities  of $11,734.50. 
T he l is t of c red ito rs  of sa id  b a n k ru p t is
as  follows:
P e rso n a l p ro p e rty  t a x  ----------------- $ 7.00
S ta te , C ounty  a n d  School a n d

C ity  t a x ______________________  25.32
V eryl Gill, G ran d  R a p i d s -----------  30.00
G erard  K lunder, G rand  R a p id s ___  30.00
H aro ld  D riscal, G rand  R a p i d s -----  273.00
A viation  M agazine, N ew  Y ork — .96
A m erican  G as Jo u rn a l, N ew  Y ork 52.00 
A m erican  School B oard  Jo u rn a l,

M ilw aukee, W is. ------------------------- 142.68
B ixby Office Supply  Co., G rand  R. 81.58
B ra d s tree t Co., G rand  R a p i d s -----  47.50
B uild ing  Age, C h ic a g o ------------------- 190.50
D am era  Shop, G rand  R ap id s  —,------- 106.oO
C atho lic  School Jo u rn a l, M ilw aukee 147.90 
C en tra l T rad e  P la n t, G rand  RaRids 141.85
C en tra l S tudo, G rand  R a p i d s ------ 15.50
C om m ercial A r t  E n g rav ing . G. R . 224.33 
C om m ercial A rt L abe l Co., G. R. 38.33 
C onsum ers P ow er Co., G. R . -----  38.30
C rescen t E n g rav in g  Co., K alam azoo 4.62 
C atho lic  School In te re s ts , G rand  R . 64.24 
C am pau  T ow er Corp., G rand  R ap. 59.50 
C hem ical & M etallu rg ical E n g in ee r­

ing, N ew  Y o r k ---------------------------- 150.00
C anadan  C hem istry  & M etallurg ical,

T oron to , O n t . ___________________  32.99
F ree  P ress, D e t r o i t ______    71.40
De Volks vriend . O range C ity, Iow a 14.86 
E lec trica l M erchandising , N ew  Y. 62.50
F a rm  Jo u rn a l, P h ilade lph ia  --------  235.00
F ield  & S tream , N ew  Y o r k -------- 158.27
H erald , G rand  R a p i d s ---------------------60.40
G. R. N a tio n a l B ank, G ran d  R ap id s  398.00
G. R. L abor N ews. G rand  R ap ids — 1.80
G. A. A ssociation  of Com., G. R. 50.00
G. R. E lec tro ty p e  Co., G rand  R ap. 98.00 
C ornelius H offius, G rand  R ap id s— 180.00
D eHope Publ. Co. ------------------------- 121.58
H u n te r-T ra p p e r-T rad e r , C olum bus 8.33 
H u n tin g  & F ish ing , B oston, M ass. 116.01 
In d u s tr ia l A r ts  & V ocational Ed.,

M ilw aukee, W is. -----------------------  40.00
In d u s tr ia l & E ng . C hem istry , N. Y. 106.85 
In d u s tr ia l E d u ca tio n  M agazine,

Peoria , 111. ______________________ 178.50
Jo u rn a l of H om e Econ., B altim ore  25.00 
Jo u rn a l of B usiness E du ., N ew  Y. 62.06 
Jo u rn a l of E ducation , B oston  J_,— 67.50
G azette , K alam azoo --------------------  61.59
K een -A rt P r in tin g  Service, G. R. 48.50 
K unsk y -T ren d le  B ro ad cas tin g  Corp.,

G rand  R a p i d s ----------------------------- 138.15
M ichigan Bell Tele. Co., G rand  R. 56.74
M odern H osp ital, C h c ia g o -----------  81.78
M onarch P r in tin g  Co., G rand  R ap. 286.56 
N a tio n a l Spo rtsm an , B oston, M ass. 26.78 
O utdoor Life, M ount M orris, 111.— 42.97 
O lsen P ubl. Co., M ilw aukee, W is. 110.00 
Pencil P o in ts  P ress. N ew  Y ork  — 213.00 
P it tsb u rg  P la te  Glassy G rand  R ap. 4.50 
P en in su la r Club, G rand  R ap ids _  67.10 
P rog ress ive  G rocer, N ew  Y ork  — 146.62
G. R. E lec tro ty p e  Co., G rand  R . 200.00 
Reed E n g rav in g  Co., G rand  R ap. 80.06 
R etailing  M agazine, N ew  Y ork  — 228.56
Geo. R. R en ek er Co., C h ic a g o -----  2.55
Abe S ehefm an  Co., G rand  R apids 4.21 
L aw rence  S cudder Co., G rand  R ap. 696.24 
A m erican  H om e S ecu rity  B ank,

G rand  R apids ----------------------------- 170.00
Science P ress, N ew  Y o r k -------------- 184.96
S ta r  T ran s fe r  L ine, G rand  R ap ids 2.25 
S tan d a rd  R ate  & D a ta  Service, G.R. 30.00 
Sioux C en ter N ews, S ioux C enter,

Iow a ___________________________  6.35
Shaw  P r in tin g  & L ith o g rap h in g

Co., G rand  R a p i d s -------------------  2.00
T ish -H in e  Co., G rand  R a p i d s -----  3.75
T r i-A rt P r in tin g  Co., G rand  R ap ids 334.58 
T rav is, M errick, Johnson  & McCofob,

G rand  R a p id s -----------------------------  285.69
W ealthy  H ts . P r in tin g  Co., G. R. 28.50
W eiss & W eiss, G rand  R a p i d s -----  500.00
W est D em pster Co., G rand  R apids 18.60
W este rn  U nion, G rand  R a p i d s -----  9.96
E dw in C. G am ble. G rand  R ap id s— 2,799.50 
W illiam  P e te rso n , G ran d  R ap ids— 113.00
H aro ld  D riscal. G ran d  R a p i d s ----- 53.30
T hord  B ruce, G rand  R a p i d s --------  10.00
R em ington R and, G. R. ----------------462.19
C om m ercial A rt E n g rav . Co., G. R. 100.00
PnnH T^rurraviTlP* f!0.. CrFillld RRPIQS 202.vV

A pril 8. W e h av e  received  th e  sch ed ­
ules, o rd e r of re fe ren ce  a n d  ad ju d ica tio n  
in  the  m a tte r  of W illiam  Y. K ooim an, 
doing  business a s  Bellview  G rocery, 
B an k ru p t No. 4864. T he  b a n k ru p t is  a  
re s id en t of M uskegon H e igh ts , an d  h is  
occupation  is  th a t  of a  re ta il  g rocer. The 
schedu les of th e  b an k ru p t Show a sse ts  
of $16,826.71, w ith  liab ilities  lis ted  a t  
$14,579.14. T he l is t of c red ito rs  of sa id  
b a n k ru p t is  a s  follows:
C ity  of M uskegon H e i g h t s ----------- $ 60.00
D ayton Scale Co., D ayton, Ohio — 185.00 
P ip e r M otor Sales Co., M uskegon 150.00
H olland F u rn ace  Co., H o l la n d -----  340.00
Lloyd J .  Bell, M uskegon H e ig h ts  1,055.00 
M uskegon H ts . D airy, M uskegon

H ts . ____________________________  29.00
L. A. Scholtens, M uskegon —------ 89.00
Schü tz  Cookie Co., G rand R ap id s— 38.00
H um e G rocer Co., M u sk e g o n -----  3,750.00
W itt  & V an  Andel, M uskegon — 2,400.00
Jo h n  S ta rk , M u s k e g o n --------------  900.00
F ir s t  S ta te  Sav ings B ank,

M uskegon H e i g h t s -----------------  1,095.00
N at. L u m b erm an ’s  B ank , M usk—  310.00 
S te ind ler P a p e r  Co., M uskegon — 360.00 
M uskgon C andy  Corp., M uskgon—. 340.00 
H e ch t P roduce  Co., M uskegon —  264.00
L evy P roduce Co., M u s k e g o n -----  9.50
Schillacci & Co., M uskegon ---------- 169.00
R om an & D y k s tra  Coal Co., M us. 65.00 
S teele  & W eedier Co.. C hicago— 10.50 
W. Bend A lum inum  Co., W es t

Bend. W is. _____________________  30.00
C. W . M ills P a p e r  Co., G rand  R. 160.00 
C. F . F a rley  Co., G rand  R ap ids— 100.74 
F e rr is  Coffee & N u t Co., G rand  R. 30.00 
B lodgett-B eck ley  Coffee Co., Toledo 28.00
Sw isher G rocery  Co., M uskegon— 32.00 
A nderson P ack in g  Co., M usk. H ts . 400.00 
M uskegon B aking  Co., M uskegon 1,100.00 
Lee & Cady Co., G rand R apids — 15.50
Sw ift & Co., C hicago ___________  42.50
FYedricks L um ber Co., M uskegon 75.00 
H ts . L um ber Co., M uskegon H ts . 65.00 
Peoples M illing Co., M uskegon — 500.00 
H ekm an  B iscu it Co., M uskegon — 7.00
R ed S ta r  Y east Co.. M u s k g o n -----  .40
B latz  B rw ing Co., M ilw aukee —— 7.50
F abe is  B ak ing  Co., G rand  R apids 15.00 
M erchan ts  Service B ureau , M usk. 75.00 
M uskegon C o-opera tive  Oil Co..

M uskegon ______________________  35.00
P ip e r  M otor Sales, M uskegon —  150.00 
I. V an W estenb rugge , G rand  R ap. 20.00 
H olland A m erican  Food Co., G. R. 28.00
S unshine Mills, P la inville  -----------  10.00
D r. E . N. D ’Alcorn, M u s k e g o n _27.00
Dr. E . H . M edema, M uskegon —  6.00

In  the  m a tte r  of C larence TT. M errifield, 
B an k ru p t No. 4503, th e  tru s te e  h as  h e re ­
to fore  filed h is  final rep o rt and  account, 
an d  a  final m ee ting  of c red ito rs  w as  held 
Feb. 18. T he  b a n k ru p t w as  n o t p resen t 
o r rep resen ted . T he tru s te e  w as no t 
p re sen t o r rep resen ted . T he tru s te e ’s 
final re p o rt and  accoun t w as  considered  
an d  approved  and  allowed. C laim s w ere 
proved an d  allowed. A n o rd e r w as m ade 
fo r th e  pay m en t of expenses of ad m in ­
is tra tio n , an d  a  first and  final d ividend 
to  c red ito rs  of 4 p e r c en t. No ob jections 
w ere m ade to  the  d ischa rge  of th e  b a n k ­
ru p t. T he final m eeting  th en  ad jou rned  
w ith o u t da te , an d  th e  case  will be closed 
and  re tu rn e d  to  th e  d is tr ic t court, in  due 
course.

A pril 8. On th is  d ay  w as held  th e  first 
m eeting  of c red ito rs  in  th e  m a tte r  of 
W illiam  C. D ennes, B an k ru p t No. 4840. 
T he b a n k ru p t w as  p resen t in  person and  
rep resen ted  by  a tto rn e y  C h arle s  H . F a r ­
rell. C red ito rs  w ere  p re sen t an d  re p re ­
sen ted  by a tto rn e y s  Jackson , F itzg e ra ld  
& D alm ; Albion B. T itu s ; W endell B row n 
and  G alen R enkenberger. C laim s w ere  
proved a n d  allowed. T he b an k ru p t w as  
sw orn  and  exam ined  before a  rep o rte r. 
M. N. K ennedy, of K alam azoo, w as  a p ­
poin ted  tru s te e , an d  h is  bond p laced  a t  
$500. T he firs t m eeting  th e n  ad jo u rn ed  
w ith o u t da te .

On th is  day  a lso  w as held  th e  first 
m eeting  of c red ito rs  in  th e  m a tte r  of 
M arch W ells, B an k ru p t No. 4800. The 
b an k ru p t w as  p resen t in  person an d  re p ­
re sen ted  by a tto rn e y s  R en ih an  & Lillie. 
C red ito rs  w ere  rep resen ted  by  a tto rn e y s  
B utterfie ld , K eeney  & A m berg  an d  S e th  
R. Bidwell. C laim s w ere filed only. The 
b an k ru p t w as sw orn  a n d  exam ined  before 
a  rep o rte r. A. J . C u rtis  and  F red  G. 
T im m er, of G rand  R apids, w ere  apop in ted  
jo in t tru s te e ’s w ith  bond of $600. The 
first m ee tin g  th en  ad jo u rn ed  w ith o u t 
date .

A pril 9. W e have received  th e  sched ­
ules, o rd e r of reference, an d  ad ju d ica tio n  
in th e  m a tte r  of J am e s  Jacobsen , B an k ­
ru p t No. 4865. The b an k ru p t is  a  re s i­
d en t of P in e  tow nship , M ontcalm  county . 
T he co u rt h a s  w ritten  fo r fu n d s  an d  upon 
receip t of sam e  the  firs t m e te in g  of c red ­
ito rs  w ill be called . T he schedu les of 
th e  b a n k ru p t show  a sse ts  of $3,750, w ith  
liab ilities  of $3,982.75.

In  th e  m a tte r  o f A ddac Co., B an k ru p t 
No. 4854. T he first m eeting  of c red ito rs  
in th is  m a tte r  h a s  been  called fo r A pril 
26.

In the  m a tte r  of A rth u r  R. Sw anson, 
B an k ru p t No. 4841. T he firs t m ee tin g  of 
c red ito rs  h a s  been  called fo r  A pril 26.

In  th e  m a tte r  of M ichigan Oil H e a t 
E ngineers , Inc., B an k ru p t No. 4858. T he  
first m ee ting  of c red ito rs  in  th is  m a tte r  
h as  been  called fo r A pril 26.

In  th e  m a tte r  o f E a rl J . N ew ton, 
B an k ru p t No. 4856. T he firs t m eeting  
of c red ito rs  h a s  been  called fo r A pril 27.

In  th e  m a tte r  of B en jam in  F . K rasn e r. 
B an k ru p t No. 4805. T he  firs t m ee ting  of 
c red ito rs  h a s  been  called fo r A pril 27.
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MOVEMENTS OF MERCHANTS.
Manistique—Mrs. D. J. Livingstone 

has opened a bakery and lunch room 
in the Snyder building.

Hillsdale—Sydney Tye, of Jackson, 
has opened a bakery in the True Blue 
Press building, Broad street.

Detroit—The Leather Makers Pro­
cess Co., 1603 Dime Bank building, has 
decreased its capital stock from $200,- 
000 ot $50,000.

St. Ignace — Fire of undetermined 
origin, destroyed the store, post office 
and living rooms over head owned by 
Clarence B. Dell, of Ozark.

Otsego—Burrell Tripp, veteran busi­
ness man of Allegan, has opened a 
drug store adjoining his department 
store in the Edsel building.

Hancock—Roy Warren, proprietor 
of the Sanitary Bakery, has removed 
his equipment to the Warren Bakery, 
on Warren avenue and will continue 
the business.

Detroit—The Independent Packing 
Co., 2745 Humbolt avenue, wholesale 
and retail, has been incorporated with 
a capital stock of $5,000, all subscribed
and paid in. >

piint_T he Flint Sash & Door Co., 
Inc., Davison road and Dort hyway, 
has been organized with a capital 
stock of $5,000, $1,500 being subscribed 
and paid in.

Detroit—The Consolidated Stamping 
Co., 2755 West Fort street, has been 
organized with a capital stock of 10,- 
000 shares at $1 a share, $2,000 being 
subscribed and paid in.

Detroit—Publix Shoe Repairs, Inc., 
2132 Grand River avenue, has been 
organized with a capital stock of 10,- 
000 shares at $1 a share, $1,000 being 
subscribed and paid in.

Detroit—The Pacific Fish Co., Inc., 
1350 Adelaid street, has been incor­
porated to deal in fish at wholesale and 
retail with a capital stock of of $4,000, 
all subscribed and paid in.

Detroit—The Eastern Public Market 
Co.. 1466 East Vernor Highway, has 
been organized to deal in meats and 
groceries with a capital stock of $10,- 
000, all subscribed and paid in.

Nashville—Donald Hess, 33, man­
ager of the furniture and undertaking 
firm of C. T. Hess & Son, died April 
9, at Hastings, as the result of com­
plications following an operation.

Bay City—Earl G. Eichorn, former­
ly of Levy & Eichorn, Center avenue, 
has engaged in the shoe business un­
der the style of Eichorn’s Shoe Salon, 
Washington and Fourth avenues.

Marcellus—Raymond Bent, 40, own­
er of the general store at Howards- 
ville, five miles east of here, died of 
heart trouble which developed from an 
attack of influenza, suffered a year ago.

Detroit—Warehouse Groceries, Inc., 
Fort and McKinstry streets, has been 
incorporated with a capital stock of
50,000 shares at $1 a share, $35,010 
being subscribed and $10,000 paid in.

Detroit—The Montieth Co., 3511 
Trumbull avenue, has been incorporat­
ed to conduct a general mercantile 
business with a capital stock of $50,000, 
$10,000 being subscribed and paid in.

Ironwood—The St. James Hotel Co., 
Inc., has been incorporated with a 
capital stock of $20,000 common and

$10,000 preferred, of which amount 
$20,905 has been subscribed and paid 
in.

Lawton—C. A. Fuhrman, who has 
conducted a drug store here for the 
past thirty-two years, has closed out 
his stock and will retire from trade, 
giving his attention to his farm in­
terests.

Dundee—The Monroe County Bank 
and Dundee State Savings Bank have 
been merged. The re-organized Mon­
roe County Bank has capital of $40,- 
000, surplus of $25,000 and deposits of 
$650,000.

Owosso—Shippee & Fisher are now 
established in the remodeled Donovan 
building with their stcok of tires, auto 
accessories, sporting goods, paints, 
wall paper, etc., the stock being greatly 
expanded.

Mackinaw City — Fred Page has 
purchased the C. E. Hunt department 
store, stòck and store building, of 
which he has been manager for several 
years and will continue the business 
under his own name.

Lowell—The Real Sweet Shop, which 
has been undergoing ' extensive im­
provements since being taken over by 
its new proprietors, Mr. Jensen and 
Mr. Hixson, had its formal opening 
Saturday of last week.

Mackinaw City—George Carlton has 
purchased the store building in which 
he formerly conducted a meat market 
and will remove his market into it as 
soon as the interior of the building has 
been remodeled and redecorated.

Laingsburg—Leland Heifer has re­
signed his position as manager of the 
Rose & Vail meat market, which posi­
tion he has held for the past two years, 
to accept a position as electrician at 
Ithaca with the Consumers Power Co.

Cadillac—The stock of the bankrupt 
McCormick drug store has been pur­
chased by a Mr. Marmon, it is report­
ed, who will remodel the store building 
by installing a modern front, new fix­
tures and a soda fountain before open­
ing for business.

Northville—B. A. Stephens, who has 
been out of the grocery business for 
a year and a half, has again entered 
it by taking over the Northville Gro­
cery, his former store. He will continue 
the management of his bazaar store on 
North Center street.

Lansing—Bert Davis, former man­
ager of the grocery department of the 
F. N. Arbaugh Co. has leased the 
store at the southwest corner of Len­
awee street and Washington avenue 
and will occupy it with a complete 
stock about April 30.

Cheboygan—Charles M. Meyer has 
purchased the interest of his partner, 
Arthur Schmidt, in the men’s cloth­
ing and furnishings stock of Schmidt 
& Meyer and will continue the busi­
ness under his own name at the same 
location, 327 North Main street.

Mt. Clemens—The Daner Drug Co., 
located at 28 South Gratiot avenue, for 
seventeen years, will remove to the 
Slush building, Gratiot and Cass 
avenues, May 1. The store is being 
completely remodeled inside and out 
and re-decorated. A tile front will be 
installed.

Detroit—Grocers’ Wholesale Ter­
minal, Inc., 159 12th street, has been 
incorporated to deal in produce, meats, 
vegetables and other goods, with a 
capital stock of 1,000 shares of A at 
$10 a share and 4,000 shares of B at 
$10 a share, $10,000 being subscribed 
and paid in.

Ludington—C. E. Weinert has re­
moved his drug stock and store fixtures 
from Pentwater and consolidated it 
with the stock of the Red Cross Phar­
macy at 130 West Ludington street, 
which he has purchased of Frank Lop- 
penthien, who established the business 
twenty-two years ago.

jjjles — Benjamin R. Randall has 
merged his lumber and building ma­
terials business into a stock company 
under the style of B. R. Randall Lum­
ber Co., 11 Wayne street, with a cap­
ital stock of $10,000 preferred and 500 
shares at $1 a share, $10,500 being 
subscribed andi paid in. 6 

Wayne—John C. Wilson has engag­
ed in business at 2912 North Washing­
ton street under the style of the 
Northside Hardware Co. All mer­
chandise is arranged so that every­
thing in the store may be seen and 
inspected, thus making it easy for cus­
tomers to make prompt selections.

Berrien Springs:—Henry Kephart, 
85, veteran local druggist, has been 
given a life certificate in the Michigan 
State Pharmaceutical Association, of 
which he has been a member since 
1884. A letter of congratulations, ac­
companying the certificate, carried an 
invitation to attend the 50th annual 
meeting of the Association in June.

Grand Haven—Mrs. Lucy Callister, 
a former resident here, has returned 
and engaged in business in company 
with her brother-in-law, Charles 
Reghel, under the style of the Kara- 
mel-Korn Store, at the corner of First 
and Washington streets. Karamel- 
Korn is a comparatively new and pop­
ular confection.

Harrisville—The hardware store of 
Yockey Bros., one of the largest in 
Northeastern Michigan, was damaged 
by fire which started in the basement. 
The stock and building were damaged 
to an estimated extent of $20,000, which 
is partially covered by insurance. Office 
records were saved. The firm, which 
is twenty years old, plans to rebuild 
the store.

Crystal Falls—Elnar Johnson and 
Albert H. Axelson have engaged in 
business under the style of the Crystal 
Grocerteria. The stock will consist of 
groceries, cold meats, fruits and vege­
tables. Baskets will be furnished for 
the customer to gather his wants and 
purchases will be checked with the 
cashier for payment before the cus­
tomer leaves the store.

Iron Mountain—Suit for $25,000 has 
been started by Alfonso Celli, admin­
istrator of the estate of Palmina Celli, 
his wife, against the Cudahy Brothers 
Packing Co., of Wisconsin, and John 
Schinderle, Iron Mountain merchant. 
The suit is the outgrowth of the death 
of Mrs. Celli, Fem. 21, 1931, from a 
disease diagnosed as trachina poison­
ing caused by eating pork sausage.

Royal Oak—Codling’s, Inc., dealer 
in furnishings for men and women,

shoes, etc., has filed a voluntary peti­
tion in bankruptcy. J. F. Codling has 
been named receiver and will continue 
the business as usual and hopes after 
a time it may be possible to lift the 
receivership. Restricted credits, due 
to general business conditions and 
made more acute by the closing of 
Southern Oakland county banks are 
given by Mr. Codling as reasons for 
the step.

Detroit—The opening this week of 
the Benefit Food and Household Ex­
hibit at convention hall drew a large 
crowd and an attendance of 300,000 
is estimated for the week. The show, 
at which exhibitors from all parts of 
the United States are displaying their 
wares, is said to be the largest of its 
kind ever held in the Middle West. 
Hundreds of dollars worth of groceries 
will be given away to visitors to the 
show in addition to 100 orders for 
groceries. The event is sponsored by 
independent grocers of Detroit, local 
wholesale firms joining with them in 
bringing it to a successful fruition.

Marquette—Orders received by the 
Cleveland Cliffs Iron Co.’s chemical 
plant in North Marquette and develop­
ment of a new product in the charcoal 
department have combined to assure 
continuous operating for the rest of the 
year, E. T. Olson, acting manager of 
the plant, announces. Depletion of 
surplus stocks of acetic acid at plants 
of major users has brought a flood 
of contracts, assuring operation of the 
plant at full capacity. Under Olson’s 
direction, research work carried on in 
the charcoal department has resulted 
in manufacture of activate charcoal. 
This product has several chemical uses 
and the market is expanding rapidly. 
One new unit for its production is 
turning out about two tons daily at 
the C. C. I. plant, and it is expected 
several more will be constructed and 
put in operation during the summer. 
The personnel of the plant has been 
increased from 80 to 108 during the 
last several weeks, Olson stated, and 
it is expected that more men will be 
put back to work in the near future.

Manufacturing Matters.
Detroit—The Eaton Axle & Spring 

Co., 9771 French Road, has changed 
its name to the Eaton Manufacturing 
Co.

Detroit—The Schaefer-Wetcher Co., 
Inc., 341 East Woodbridge street, has 
been organized to manufacture and sell 
sanitary and janitor supplies with a 
capital stock of $5,000, $2,000 being 
subscribed and paid in.

Detroit—The Maher Manufacturing 
Corporation, 1826 Sixth street, has 
been organized to do manufacturing 
for the automotive industry with a 
capital stock of $50,000, $30,000 being 
subscribed and paid) in.

Pontiac—The Pontiac Paint Manu­
facturing Co., Inc., has acquired Meade 
Hardware, Orion. The store will be 
conducted under the Meade name, but 
purchases will be made at the Pontiac 
company offices, under its supervision. 
A complete stock of hardware, paints, 
wallpaper, electrical appliances and 
other items will be handled.



April 13, 1932 M I C H I G A N  T R A D E S M A N 5

Essential Features of the Grocery 
Staples.

Sugar—'Local jobbers hold cane 
granulated at 4.60c and beet granulated 
at 4.40c.

Tea—The past week has brought 
very few incidents to the tea market. 
Ceylons and Indias are firmer with an 
upward trend in primary markets. In­
formation came from China that Hoo- 
chow Gunpowders are likely to ad­
vance at least a cent within the week. 
This refers to new crop teas. The first 
hands demand for tea has been no 
more than fair. The consumptive de­
mand is about unchanged.

Coffee—¡The future market for Rio 
and Santos coffee, green and in a large 
way, has been rather dull during the 
week, but nevertheless has shown 
some firmness on account of the up­
ward fluctuations in Brazil. Spot Rio 
and Santos sold in the same way is a 
small fraction higher than a week ago. 
The spot business in coffee is quite 
sluggish. Milds show a further frac­
tional decline for the week. The job­
bing market for roasted coffee is un­
changed and will not change until 
there is some more decided change in 
green coffee. Consumptive demand 
for coffee is about ordinary.

Canned Fruits—The California fruit 
situation is unchanged. Many o.f the 
offerings from the Coast are limited 
in variety and lacking in desirable 
counts, and the control of the Cling 
Peach Agency appears more improved.. 
The future of peaches depends on the 
willingness of the two large outside 
packers, California Packing Corpora­
tion and Libby, to keep their prices up 
to the level of the agency, at least, and 
the cleaning up of any stocks which 
might be moving on resalesi.

Canned Vegetables—Prices continue 
steady in a general way, although 
trade confidence in several of the 
siteady items has not reached the buy­
ing point. This is particularly true in 
fancy Maine corn, which has held up 
very well on an advanced basis of 
80@90c, factory, and sold very little. 
Maryland tomatoes have been very 
firm, but the volume of trading has not 
supported the prevailing price level. 
The trade still wants to buy cheap peas 
at the old prices, but is having no more 
than a partial success, while fancy 
peas at attractive prices are neglected.

Canned Fish—The cut price on 
Puget Sound sockeye halves to $1.75 
by the Pacific Salmon Sales> Corpora­
tion undoubtedly establishes the mar­
ket at that level, although all salmon 
interests which pack sockeye salmon 
have not met the decline. Japanese 
crab meat prices may come along at 
any time and considerable trade inter­
est has been developed over what the 
new price schedule will be, because of 
the decline of the yen.

Dried Fruits—Prices are showing a 
little steadier tone in California, which, 
if continued, will be a great help. While 
there is little profit to be made in most 
items as at present priced, stability 
at least will have the effect of restor­
ing a little confidence. Prunes con­
tinue in a very unsatisfactory position, 
but have probably run thé limit as far 
as discounting foreign conditions and 
other factors in distribution are con­
cerned. The pool movement in Cali­
fornia is still making progress. No

other item shows the folly of unre­
strained price cutting as do prunes. 
Certainly many old timers in the busi­
ness feel that the volume sold in do­
mestic markets this past season would 
have been as large at higher prices, if 
stability had been effected earlier in 
the season. Low prices mean nothing, 
if there is a fear in the trade that such 
prices might go even lower. Oregon 
prune interests deny Government re­
ports that about half of the last prune 
crop is still in the Northwest, either in 
the hands of growers or packers. They 
say that one-third df the crop at the 
most is the approximate amount. Indi­
cations on the Coast are that evap­
orated apples are showing a little more 
firmness. Apricots are unchanged in 
price.

Beans and Peas—iMost of the list of 
dried beans continue weak, neglected 
and dull. Pea beans started the week 
steady, but later eased off and so did 
California limas. Perhaps yellow split 
peas are a little stronger than they 
were, but dried peas generally are 
weak and dull.

Nuts1—The market is showing a firm­
er price tone here and some jobbers 
report that business has been stimu­
lated satisfactorily by the Jewish holi­
days. Domestic nuts are firmer. Dia­
mond large budded walnuts, which 
opened at 23c per pound last October, 
are selling at 32c per pound now, and 
hard to get. California almonds are 
scarce. Brazils have shown a little 
'better price tone, also. The shelled 
nut market is routine. Prices are held 
to a narrow range.

Rice—'Rice does not show much 
day-to-day change, but prices are be­
ing pretty well maintained. The rough 
rice market is showing more strength 
than clean rice, although millers are 
operating very cautiously, and holding 
down their purchases to a replacement 
scale. Fancy Blue Rose rice is quoted 
at 3c here and extra fancy at 3%c. The 
long grains are moving in a routine 
way.

Salt Fish—A very quiet market is 
reported in mackerel and other salt 
fish for the week. The market is in 
healthy condition on account of com­
paratively small stocks, speaking par­
ticularly of mackerel. The demand, 
however, needs considerable revival 
before there will be any activity. Prices 
are unchanged for the week.

Gheese—Gheese has been quiet and 
barely steady since the last report,.

Sauerkraut—Sauerkraut prices were 
maintained. There was only a routine 
demand. Most of this was for bulk 
kraut. Good kraut was reported rath­
er scarce.

Vinegar—The demand for all sorts 
of vinegar was reported slow, consum­
ers buying for needs only. Prices have 
been reduced about 5 per cent, in the 
past week.

Syrup and Molasses—The produc­
tion of sugar syrup is now quite light 
and this has produced an active de­
mand and healthy situation. Compound 
syrup is unchanged for the week with 
only a hand-to-Tnouth demand. Mo­
lasses is in very moderate demand at 
unchanged prices.

Maybe Nero fiddled while Rome 
burned, but he didn’t do it to hold his 
job in 'Congress.

Review of the Produce Market. 
Apples—Current prices are as fol-

lows:
Baldwins, 2y2 in., A g rade_____ $1.35
Baldwins, 2% in., G g rade----------1.00
Bananas, 2J4 in., A g rad e______ 1.35
Delicious, iy 2 in.,, A g rade----------1.75
Delicious, 2J4 in., C g rad e--------  .90
Greenings, R. L, 2J4 in., A grade 1.25
Jonathans, 2% in., A g ra d e___ 1.35
Spies, 3 in., Baking__________ 1.75
Spies, 2y2 in., A grade_______  1.75
Spies, 2J4 in., C grade_________ 1.00
Washington box apples are sold on 
the following basis:
Extra fancy Delicious________ $3.00
Fancy Delicious_______________2.75
Extra fancy R om es___________ 2.25
Fancy Romes ________________ 2.00
Extra fancy W inesaps_________ 2.00
Fancy Winesaps ______________ 1.75

Bananas*—4j4@5c per lb.
Butter—The market has declined 

3Yc per lb. since our last report a 
week ago. Jobbers hold plain wrap­
ped prints at 19c and 65 lb. tubs at 
18c for extras.

Cabbage—Texas, $4.25 per crate; 
Calif., $4 per crate.

Carrots—$1.20 per bu. for old; new 
from Texas or Calif., $4.25 per crate or 
$1 per doz.

Cauliflower—$2 for box containing 
6@9.

Celery—30@50c according to size; 
box of 15 bunches, $1.50.

Cocoanuts—90c per doz. or $3.50 per 
bag.

Cucumbers—Illinois hot house, $1.50 
per doz. for extra fancy.

Dried Beans—Michigan jobbers pay 
as follows for hand picked at shipping
station:
C. H. Pea from elevator--------- $1.70
Pea from farm er-------------------1.40
Light Red Kidney from farmer — 1.50 
Dark Red Kidney from farmer — 2.40

Eggs—The demand for fine fresh 
eggs during the past week has been 
good but the market has been con­
tinuously ruling weak, with the sup­
ply about equal to the demand. Prices 
have declined lc per doz. since a week 
ago. Jobbers pay 11c for strictly fresh 
and hold candled fresh at 13c.

Grape F ruit— Florida commands 
$3.75 per box; bulk, $3.75 per 100.

Grapes—Calif. Emperors, in kegs 
with sawdust, $6.25.

Green Onions—(Shallots, 60c per doz.
Lettuce—In good demand on the

following basis:
Imperial Valley, 6s, per crate— $4.00 
Imperial Valley, 5s, per crate—  4.50
Home grown, leaf, 10 lb s .-------  .70

Lemons—¡Present quotations are as 
follows:
360 Sunkist _________________$5.50
300 Sunkist __________________5.50
360 Red Ball ________________ 5.00
300 Red Ball ________________ 5.00

Mushrooms—40c per one lb. carton. 
Oranges—Fancy Sunkist California 

Navels are now sold as follows:
126 ________________________ $3.75
150 _________________________ 4.00
176 -------------   4.25
200 _______________  4.25
216 _________________________ 4.25
252 ________________________  4.25
288 __________________________4.25
324 ________________________  4.25
Floridas—$4 per box; bulk, $5 per 100.

Onions—Michigan, $9 per 100 lbs. 
for yellow; Texas Bermudas, $4.75 per 
crate.

Parsley—40c per doz. bunches.
Potatoes — On the local market 

transactions hover around 45c per bu. 
In Northern Michigan carlot buying 
points the price ranges from 20@25c 
per bu.; Idaho, $2.25 per 100 lb. sack.

Poultry—Wilson & Company pay as
follows :
Heavy fowls _________________ 15c
Light fowls _________________  13c
Ducks _______________________ 16c
Geese _______________________ 11c
No. 1 Turkey__________________18c

Spinach—$1.35 per bu. for Texas.
Sweet Potatoes—Kiln dried Indiana 

Jerseys, $1.75; Tenn., $1.50.
Tomatoes—Hot house. $1.50 per 7 

lb. basket; $1.65 for 10 lb. basket.
Veal Calves — Wilson & Company 

pay as follows:
Fancy ___________________ 6@7y2c
G ood________________________ 6c
M edium______________________ 5c

Oppose Sales Tax.
Declaring that “any form of sales 

tax will increase the cost of living to 
the American people and will inevit­
ably lead to a falling-off of consumer 
demand,” the National Retail Dry 
Goods Association has expressed its 
emphatic opposition to any form of 
general sales tax, P. A. O’Connell, 
president of the association, having is­
sued the following statement on this 
subject:

“Opposition to this measure is based 
upon the following reasons:

“First. Any form of sales tax is 
contrary to the fundamental principle 
of taxation, inasmuch as it is not based 
upon ability to pay.

“(Second. Any form of sales tax will 
increase the cost of living to the 
American people and will affect most 
severely those in the lower income 
class, because a greater percentage of 
their income is spent in living costs.

“Third. It is a tax on consumption 
which will inevitably lead to a falling- 
off of consumer demand, which will 
affect adversely the industry and com­
merce of our Nation.

“Our Board of Directors further 
recommended that the Federal budget 
be balanced at the earliest practical 
moment, that the base of the personal 
income tax be broadened and that 
sound, real and effective retrenchment 
of governmental expenses be effected.’’

Ward’s Sales Drop.
February sales of Montgomery 

Ward & Co. totaled $11,963,366 this 
year, as compared with $15,244,975 in 
the same month of 1931, a decline of 
21.5 per cent. The two months’ total 
of Ward sales for the year is $23,991,- 
420, as against $31,865,213 last year, a 
decline of 24.7 per cent.

About the only state right that re­
mains is that of feeling independent 
while asking for a handout.

Even now America has a finger in 
half of the world’s business and a nose 
in the other half.

Nature is kind. Monkeys, for in­
stance, can’t have a “boom’’ by eating 
up next year’s bananas.
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MUTUAL FIRE INSURANCE
Much Mercantile Property Is Over 

Insured.
In the year 1930, there were 170 

store fires in Kansas, which did $650,- 
000 damage.

In the same year there were forty- 
seven fires attributed to incendiarism 
—hut only a small portion of these in­
cendiary fires were in stores.

In the same year, the state fire 
marshal investigated 307 fires in which 
arson or incendiarism was suspected, 
hut there were only thirty-six arrests 
for incendiarism during the year.

A well-known fire insurance adjust­
er whose work takes him over the 
state considerably says:

“Fire insurance companies are all 
jumpy nowadays. They are being hit 
by so many incendiary losses that they 
don’t know what steps to take. .The 
business depression is the cause of it, 
Of course. People get into financial 
trouble, and they decide to burn their 
property to get the insurance. Fires of 
that character are getting so numerous 
that the companies are greatly worried. 
They are airaid it will keep up as long 
as the depression lasts, and they don’t 
know just how to meet the situation.”

When Douglas Graham, state fire 
marshal, was told of the adjuster’s 
plaint, he said:

' ‘I can tell him what to do, and how 
to protect his companies. Cut down on 
the amount of insurance which they 
are carrying. These companies know 
that there are great numbers of prop­
erties which are over-insured, especial'- 
•ly the personal property, household 
goods, mercantile stocks, etc. The in­
surance companies are much more 
careful not to over-insure buildings, be­
cause the Kansas law says that in the 
case of a total loss on a building, the 
amount of the insurance is supposed 
to represent the correct value on the 
building. But the companies are very 
much inclined to over-insure other 
classes of risks. With the decline in 
the values of buildings it is probable 
many buildings are also carrying more 
insurance than they are worth.

^When an investigation of a fire is 
called for, and it is shown that the 
policyholder has a clear record, I  al­
ways feel like telling the insurance 
companies that they should pay what 
the policy calls ifor. Ilf they have over­
insured the risk, they are to blame.

“If the insurance companies would 
quit writing more insurance than 
property as worth, their losses from 
incendiary fires would be materially 
reduced.”

Generally the first thing which the 
state fire marshal’s office investigates 
in case of a suspicious fire is the ques­
tion of over-insurance. If the building 
is not over-insured, and the policy­
holder’s record is clear, that is about 
as far as the investigation goes.

In some of the investigations made 
within the last few months, here are 
some of the examples of over-insur­
ance in stores and mercantile stocks 
which have been disclosed:

Value of stock $1,400; insured for
$2, 100.

Value of building, $15,000; insured 
for $23,000.

Value of stock $6,000; insured for 
$7,000.

Value of building $860; insured for 
$3,000.

Value of stock $2,000; insured for 
$4,900.

Value of stock $700; insured for $1,-
200.

Value of stock $600; insured for $1,-
200.

Value of stock $27,000; insured for 
$30,000.

Value of stock $450; insured for 
$800.

These are all actual cases, taken 
from the state fire marshal’s records.

Insurance companies say they can’t 
prevent over-insurance because the 
commissions received iby the local 
agent depend upon the amount of in­
surance he writes. He therefore is 
eager to write just as much as possible, 
and he does not question an applicant 
very much as to the actual value of 
his household goods or his stock of 
merchandise. He ¡figures he is justi­
fied in taking all the applicant wants 
to give him, and he depends upon the 
insurance adjusters to protect his com­
pany in case there is a loss.

But there are many insured policy­
holders who have a foolish idea, ap­
parently, that if an insurance company 
takes their mftney in payment for $5,- 
000 fire insurance, the company there­
by agrees to pay them $5,000 in case 
their property burns up. This is not 
•the case, with a mercantile stock, 
household goods or other personal 
property. The company agrees to pay 
them only the amount of their loss, and 
the amount of that loss must be de­
termined by bargaining between the 
insured and the adjuster. — Topeka 
Merchants Journal.

When On Your Way, See Onaway.
Onaway, April 12—The largest vote 

in years was polled at the election 
held Monday when the youngest can­
didate for city commissioner led the 
field in a three cornered race. Clayton 
Smith, the popular young grocer 
known as “Smitty,” is the youngest 
man ever elected1 to that position in 
Onaway and by virtue of his office be­
comes a member of the county board 
of supervisors.

J. A. Hannah, of the M. !S. C., gave 
a very interesting talk Thursday night 
relating his six months of travel in Eu­
rope. After hearing his descriptions, 
such remarks as these were heard: 
“Europe must be wonderful, the archi­
tecture must be beautiful, Ireland 
must be awful, etc., but give us Amer­
ica.” Too true—in spite of the depres­
sion. in spite of unemployment and 
everything that looks bad, let’s look 
around; give us America.

And Dr. A. Huebner, just returning 
from Alma, says, “Give me Onaway.” 
The doctor changed his residence from 
Onaway to Alma six years ago, but 
has decided to return because—well, 
the doctor has many friends here and 
he likes this country best of all. So say 
we all.

H. C. Hutchinson, proprietor of the 
Pigeon River Fruit Farm, of Afton, is 
in town this week arranging for a 
series of advertising slides in the New 
Onaway theater. Herb ‘knows his 
raspberries,” likewise his Montmoren­
cy cherries, wonderful strawberries 
and early tomatoes enter into his fruit 
growing also and his large acreage in 
the Pigeon river valley, adjacent to 
Onaway, is producing fruit of excel­
lent quality which finds a ready mar­
ket.

'News reaches us from Vancouver 
announcing the death of Harry Bye, 
formerly engaged in the grocery busi­
ness here for a number of years, being 
succeeded by 'Clayton Smith. Ned Bye

was well known as a band leader, con­
ducting classes in Cheboygan. The re­
mains will be taken to Niagara Falls 
for burial.

P. J. Cryderman and his son, Arthur, 
have decided after four years trial that 
Onaway is a better place in which to 
live than Alma and have returned to 
their farm, just outside of the city, and 
will make improvements and farm in 
the good old way just as they used to 
do and be glad of it; so are we.

(Squire Signal.

Select High Style Shoe Colors.
Selection of three high fashion colors 

for women’s shoes for Fall is announc­
ed this week by Margaret Hayden 
Rorke, managing director of the Tex­
tile Color Card Association. The col­
ors are cinder brown, a dark brown 
for the all-occasion shoe; Porto, a rich 
red of the wine family, and sunrust,

for wear with town and country 
clothesi Advance swatches of the 
hues, which were selected jointly by 
tanners, shoe manufacturers and shoe 
retailers, have just been sent to the 
shoe and leather trade.

The little boy in the third row will 
now tell us how many grave problems 
America has solved by waiting for 
Congress to do something.

There’s a bright side. After watch­
ing great minds combat the depression, 
you should be rid of your inferiority 
complex.

A monarchy has faults, too. A king 
wastes almost as much as an election 
costs.

Mutual benefit, protection and responsibility has been 
the object of all organized hum an efforts throughout 
the ages.

It’s the underlying principle of M utual Insurance.

T H E  GRAND RA PID S M ERC H AN TS M UTUAL 
FIRE INSURANCE COM PANY affiliated with the Mich­
igan Retail D ry G oods Association offers all the benefits 
of a successful organization.

319-320 H ousem an Building 

GRAND RAPIDS, M ICHIGAN

OUR FIRE INSURANCE 
POLICIES ARE CONCURRENT

with any standard stock policies that 
you are buying

The Net Coet is 30%
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, Michigan

W I L L I A M  N.  S E N F ,  S e c r e t a r y - T r e a s u r e r

Look Squarely at the Facts 
—then Decide

Before you renew your fire insurance 
policies, secure complete information 
about the Federal Mutuals, and any 
non-mutual carrier. Compare both 
types of companies point for point, 
fact for fact. The Federal Companies 

_ . , „. , . will stand up amongst the best for
financial stability, loss paying record, and management. The Federal 
Mutuals are leaders among outstanding companies for having the 
iwu* net COst reconb  We will be glad to send you without obligation 

all the necessary^ unbiased information to make such a comparison.
Write one of the companies today—information will promptly follow.

FEDERAL HARDWARE &  IMPLEMENT MUTUALS
ReUl1 MmneadoIis “m ìn n J " C°‘ Hardware Dealers Mutual Fire Ins. Co.P s, M innesota S tevens P o in t, W isconsin

Minnesota Implement Mutual Fire Ins. Co.
O w atonna, M inneso ta
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Lines From Grand Rapids Council, 
No. 131.

W. R. Dooker, who formerly sold 
soda fountain supplies in this territory 
for Smith-lHungerford' Co., and was 
later transferred to Milwaukee, is cast­
ing longing eyes at Michigan. In a 
letter to the Secretary recently he ask­
ed to 'be remembered to all the boys 
and expressed the wish that he might 
mingle with them again. The Council 
will welcome Brother Docker into our 
midst again, if fate and fortune direct 
him hither.

The Salesman’s Club of Grand Rap­
ids, which meets each Saturday at the 
Rowe Hotel, English room at 12:30 p. 
m., ,for luncheon and a good time so­
cially, will have a musical entertain­
ment next Saturday. While all the 
talent has not been announced, this 
much has been released: that Carl and 
Herman Kerchner, father and son, 
well known artists will be the head­
liners. Men, if your time and engage­
ments permit you to attend one of 
these meetings, you will be so well re­
paid, you will attend regularly.

Grand Page of Domain of Michigan 
and former Secretary of Grand Rapids 
'Council, No. 131, Allen. F. Rockwell, 
has attended the annual memorial ser­
vice of our council, since the service 
was inaugurated. His Absence last 
Sunday caused considerable apprehen­
sion, because it was so unusual. Glad 
to advise all readers of this column 
that Brother Rockwell and wife were 
celebrating the birthday of Mrs. Rock­
well’s mother, who lives near Howell, 
on the farm where she and IMr. Smith 
began their married life. Her mother, 
Mrs. Addie Smith, is eighty-.five years 
oif age, and in excellent health, either 
doing or supervising her own work 
about the household. Mrs. Rockwell’s 
father passed on to his reward twenty- 
one years ago.

We are unable to see it any other 
way, but that next Saturday night will 
be a big night in Grand Rapids Coun­
cil. We have previously reported that 
the team work in business committee 
was holding a party in the Loyal Order 
of Moose Temple. At the time it was 
first announced, we did not realize that 
it would be a State affair. We have 
learned recently that the (Secretary has 
invited Bay City, Owosso, Saginaw, 
Lansing, Battle 'Creek, and Kalamazoo 
councils and a good representation has 
been promised. Brother “Jim” Daly, 
editor of the Sample Case, will be 
present; he will give us the only speech 
of the evening and those of you who 
have heard him know you have a real 
treat coming. Meeting opens at 7:30 
p. m. and it will be an evening of en­
tertainment. This is open to all mem­
bers and their friends and families. A 
charge of fifty cents per person will 
cover all the costs, refreshments, danc­
ing and other entertainment. Some of 
the luoky ones will receive some valu­
able and appropriate prizes. This 
party is a new feature in U. C. T. 
circles. It will be a winner. Again, 
we urge you to come and be there at 
7:30 p. m.

There is no question, about our mem­
bers being men of ambition. We see 
indisputable evidence of this on all 
sides. But the ambition of Brother 
Marion D. Estee, Herkimer Hotel, 
who is recovering from the iflu, caused

him some trouble and his friends un­
easiness, when he returned to his work 
before fully recovering. He suffered 
a rather serious relapse, but is making 
progress an recovering his strength and 
former health.

Report has just come to us that 
Edward T. Donahue, the well-known 
salesman for the National Candy Co., 
and an old-time member of No. 131, 
has just .been honored by being elected 
Exalted Ruler of Grand Rapids Lodge 
No. 48, Benevolent Protective Order 
of Elks. Thus is merit recognized.

Items From the Cloverland of Michi­
gan.

Sault Ste. Marie, April 12—'Now that 
election is over and the defeated1 candi­
dates have congratulated the successful 
opponents, everybody seems happy 
again and getting down to business, 
looking around the corner for prosper­
ity. Navigation opened last week, but 
very few boats have passed through. 
It looks as if there will be no heavy 
traffic. It has been rumored that the 
Pittsburg Steamship Co. will have not 
■more than thirty boats out this season, 
but we hope this report is not correct 
and that the usual number will again 
be in service. We usually figure much 
added activity at the opening of navi­
gation. While we are a ¡lot of optim­
ists, yet we ¡feel that things seem to be 
getting “no better fast.” Now we will 
look forward to the tourist season, 
which will soon be upon us. Every 
effort has been made to attract tour­
ists. Much publicity and advertising 
have been attended to. Several new re­
freshment places with gas stations are 
going up at the city entrance in addi­
tion to the many which were built last 
year, which shows that there is no 
lack of confidence 'for the future.

T. H. ¡Story, who for the past sev­
eral years conducted’ a general store 
and gas station at McCarron, sold out 
last week to Oliver Christie, a well- 
known farmer at MdCarron. Mr. 
Christie has re-stocked the store with 
merchandise and will continue the 
business, IMr. Story has not as yet an­
nounced his intentions for the future.

Fenlom Bros., at Hessel, are remod­
eling their meat department and in­
stalling a new electric refrigerator, 
getting ready for the tourist season. 
This is one of the largest general 
stores in the community and stocked 
with the best of everything to be found 
in an up-to-date store. Joseph Fenlon 
is always on the job himself, which ac­
counts for their success.

Emory Gravelle, member of the firm 
of Ermintinger & Gravelle, returned 
last week from Rochester, Minn., 
where he underwent an operation. He 
is much improved in health and will 
soon be able to attend to business 
again. He was away about three 
weeks.

'Stanley D. Newton, the popular 
editor for the Upper Peninsula De­
velopment Bureau, was a business 
caller here last Monday, being a guest 
at the Rotary dinner. Mr. Newton’s 
main object was to cast his vote, as he 
is still a Sooite and believes that every 
person should cast his or her vote on 
election day. We agree with him, but 
sorrv that so many pay so little atten­
tion to voting, thinking .that their vote 
would make no material difference. 
One of our merchants told of his de­
feat last year, being only two votes 
behind his opponent. When one of 
his customers told him the next day 
how sorry he felt that he did not cast 
his vote, as he had six votes in his fam­
ily which would have elected' the mer­
chant.

If people had to pay to listen to 
radio programs, there are many which 
never would be heard.

The Mining News, Florence, Wis., 
weekly, lost its building and plant by 
fire March 18. The Mining News was 
founded in 1880 by J. F. Atkinson, Ex- 
Governor 'Chase S. Osborn was the

editor from 1883 to 1887. He moved 
to Sault Ste. Marie in the latter year 
and the paper was taken over by 
George C. Youngs. Mr. Youngs died 
in 1915 and his son. Chase Osborn 
Youngs, has since been editor. It is 
hoped to resume publication shortly.

A fifty piece military band will be 
one of the attractions of the citizens 
military training camp at Fort Brady 
in July. The members will be chosen 
from those who attend the camp, and 
a competent instructor will be in 
charge.

Frank Brock, who has been conduct­
ing a retail bakery on South Ashmun 
street, has closed the bakery and will 
engage in some other line of business. 
It has been an uphill proposition with 
him and his first adventure at the 
baking.

Silver dollars are once again in cir­
culation here, according to William 
Barry, manager of the Montgomery 
Ward store.

Remember how enthusiastically we 
sang “Over There”? What we need 
now is a spirited song entitled, “Come 
Across.” William G. Tapert.

Garden Tools Lead Hardware Sales.
Garden accessories lead all other 

hardware items in the volume of sales 
this week. Ready-made wire garden 
fencing, spades, hoes and other tools 
and sprinkling apparatus were re­
ordered in quantity by retailers. Sev­
eral hardware stores handling grass

seeds, bulbs and shrubs report that 15 
per cent, of the week’s sales are on 
such supplies. Wire screen cloth and 
upholstery hardware are in limited de­
mand. Builders’ hardware is more ac­
tive than at any time since the first 
of the year, but volume is still far 
below the normal for this season.

Anklet Orders Show Gain.
With the approach of warmer weath­

er, demand for women’s and children’s 
anklets is expanding rapidly. Some 
mills are having difficulty in making 
quick deliveries. The chain stores are 
giving these goods a big play and 
styles selling at about 85 cents per 
dozen are in heavy demand for the 
5 and 10 cent groups. Mesh styles, 
which are comparatively new in these 
goods, appear to be gaining favor, par­
ticularly in the children’s lines, and 
mills expect a fairly large volume of 
business on them before the season is 
over.

Middle age is that indefinite period 
when another pain doesn’t .indicate 
anything except middle age.

Education is a great thing. It 
teaches you to worry about things you 
never heard of before.

TheyJUMa hundred table  ̂needs

uperiority
such as only Hekman 
Bakers can imDarf

Wolverine
Soda

Crackers
Grand Rapids, Mich.

The^Supreme Achievemenf in Cracker Baking
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A PLEA FOR FAIR PLAY.
General Atterlbury, in the annual re­

port of the Pennsylvania Railroad 
Company, makes a strong and con­
vincing plea for his own and for all 
the railroads of the country for equal­
ity of opportunity to participate in the 
Nation’s prosperity, a right which has 
been denied to them because of the 
unregulated competition which they are 
obliged to meet. His reference, of 
course, was to the competition of the 
transportation facilities which use the 
public highways without making ade­
quate contribution toward the cost and 
maintenance of them.

The remedy for the existing condi­
tions, in General Atterbury’s opinion, 
is the co-ordination of all transporta­
tion facilities to provide the maximum 
of service. This does not mean the 
curtailment of bus and truck services; 
it means operation of them upon terms 
and under conditions which shall put 
them on a plane of equality with the 
railroads, “the fundamental and basic 
transportation agencies of the coun­
try.”

How far some such plan of co-ordi­
nation is needed/ is illustrated by the 
Pennsylvania's, report, showing that 
because of the business depression and 
the unregulated competition it is com­
pelled to meet, the company’s net in­
come in 1931 was $19,545,000, a de- 
cresae of $49,625,000 from 1930, and 
that, in spite of economies that re­
duced expenses by $75,000,000. Gross 
income declined more than $122,000,- 
000. Notwithstanding this decline, the 
net results of the year’s operation were 
better than those attained by railroads 
generally. Another hopeful sign noted 
is that given by the recent recommen­
dations by the Interstate Commerce 
Commission for the co-ordination of 
rail and highway traffic and the regu­
lation by Federal law of interstate bus 
traffic. ________

DIVERTING CAPITAL.
In the discussion of taxation meas­

ures now before Congress the argu­
ment has been 'revived that higher 
levies upon individual and corporate 
income will divert capital from busi-. 
ness or productive enterprise into tax 
exempt securities. The investment, 
in such cases, it is inferred, disappears 
into thin air. No one sells the tax 
exempts and receives money for other 
use. The Federal Government, state 
or municipality spends nothing for 
work and materials.

But even if this argument could 
stand up there is a good deal to be 
said for diverting capital from produc­
tive enterprise. One of .the chief 
causes of the business collapse was 
the use of too much money in plant 
and market expansion. Almost every 
manufacturer and distributor can view 
the effects in. his own field—ruthless 
competition, price cutting and wage 
slashing.

That competition will grow keener 
isntead of subsiding is the judgment 
of many business observers. Through­
out this depression economies have 
been worked out, cheaper processes 
developed and new products prepared. 
Before the collapse there was a re­
duction in the number of employed,

and greater efficiency in industry will 
mean still fewer jobs.

A curb on industrial expansion 
might be desirable, particularly if it 
means greater output and unimproved 
buying power. It was, perhaps with 
some appreciation of this problem that 
the sales tax was defeated. Purchase 
ing power is the key log of the whole 
economic jam and a proper tax pro­
gram will be shaped with that thought 
foremost.

BUSINESS STALEMATE.
Beyond some results from the auto­

mobile selling drive, there were few 
developments in business during the 
week worthy of special mention. Tax 
legislation and further declines in se­
curity markets have apparently caused 
another stalemate for the time being. 
Foreign news was also discouraging.

Little response is found so far to 
the credit relief measures recently 
adopted. In fact, there have been in­
creased bank failures, particularly in 
the Northwest and Central States. Res­
cue efforts have evidently been con­
centrated on large enterprises, some 
of which must undergo re-organization 
in any event.

Automobile manufacturers report 
fair response to their sales campaigns. 
Production has been increased, but 
along cautious lines. Some orders 
have been received by the steel in­
dustry from the motor car producers 
but not yet in the volume desired. The 
upturn in automobile output almost 
saved the weekly ¡business index from 
its dceline to a new low, but all the 
other series dropped.

Figures for building contract awards 
last month have been completed and 
show some gain over those in Febru­
ary. The increase, however, is less 
than a third of the usual seasonal ex­
pansion.

The decline in commodity prices has 
almost halted, although there is little 
evidence yet that quotations have 
reached the firming stage. “Sensitive” 
prices, which usually point the general 
trend, have resumed their advance, 
however, after a brief interruption. 
This rise started early in February.

FINLAND’S EXPERIMENT.
Many Americans will be watching 

with keen interest what happens in 
Finland during the next few months. 
If it succeeds in taking its fall off the 
water wagon, signalized by the repeal 
of Prohibition, with decorum, repeal 
in this country will receive a new 
source of support. Finland has an op­
portunity to demonstrate that tem­
perance is a better method of coping 
with the liquor problem han Prohibi­
tion by having experience with both 
methods. Reports of the first day of 
operation under the new regulatory 
laws which have replaced the absolute 
ban on all sales of liquor are encourag­
ing. Finland did not go wild in one 
great orgy of drinking. The change 
was welcomed enthusiastically, but the 
police reported no increase of drun­
kenness over the days of Prohibition. 
There was no disorder. Under the new 
regulations liquor dispensed through 
the State monopoly will not be cheap, 
and a narrow margin of profit will be

left for the hotels and restaurants al­
lowed to sell it. In addition, the nec­
essary passbooks may be easily re­
voked and the quantity of wine, beer 
and liquors which can be kept in the 
home is strictly limited. The test which 
Finland must undergo is to answer 
the question of whether under this 
system the state can drive out the 
bootleggers or not, and it is one from 
the result of which America may well 
profit.

SAVING THE SEALS.
An instance of what conservation 

ably handled can do is always provided 
at this time of the year with the an­
nual migration of the famous Pribilof 
Island seal herds. In 1910, when the 
Government took over the unusual job 
of protecting these animals, the num­
ber of seals in these herds was about
132.000 and they were being killed so 
rapidly that the extinction which had 
already overtaken the sea otters of 
these waters appeared to be their cer­
tain doom. To-day, however, the num­
ber of seals is estimated at 1,125,000 
and under official supervision from
55.000 to 60,000 can be taken annually 
without depleting the herds. They are 
guarded by United States 'Coast Guard 
cutters on their Northern migration 
to Bering Sea, and, except for the 
members of one Indian tribe in Wash­
ington, still allowed1 by treaty to kill 
seals in the open sea, the ban upon 
pelagic hunting is absolute. A cen­
tury ago the trade in sea otter skins 
along America’s Northwest coast was 
our chief contact with that part of the 
world, but in the lack of any attempt 
at conservation the sea otters soon 
disappeared. Their fate as contrasted 
with the remarkable increase in the 
seal herds serves as a reminder of the 
foresight which led the Government to 
come to the rescue of the seals twenty 
years ago.

MANY IDLE PAPER PLANTS.
With the large surplus of productive 

capacity in the pulp and paper industry 
steadily growing, the possibility that a 
fair percentage of the idle 10 per cent, 
of the country’s more than 800 plants 
may not be re-opened is regarded in 
the trade as an encouraging sign for 
the future prospects of the industry. 
Business conditions are not expected 
to be sufficiently improved for the next 
few years to warrant the re-organiza­
tion of these companies during that 
period, and at the end of that time the 
expense of repairing machinery and 
renewing production will be almost 
prohibitive.

At the present time the decline in 
demand for newsprint and book papers 
has hit those divisions of the industry 
badly. The latter group is operating 
at about 65 per cent, of capacity, but 
large stocks on the market are having 
a depressing influence on prices. The 
boxboard division is the most favorably 
fixed from the standpoint of sales, pro­
duction running about 85 per cent, of 
capacity, but rampant price cutting has 
reduced mill profits. The elimination 
of some of the small marginal pro­
ducers during the next year or so is 
expected to place the industry in a 
sounder position.

TOO LONG DELAYED.
Soon after the depression started it 

was argued in many quarters that 
lower wages would restore prosperity, 
since such a move would mean lower 
prices, larger orders and increased 
employment. Now that this formula 
has failed to bring about recovery, the 
excuse is offered that wage reductions 
were too long delayed to be effective.

Actually, what was ignored by ad­
vocates of this plan was that no pro­
vision was made for the debtor class. 
Lower wages would hurt no one if 
prices were correspondingly reduced, 
but only if that person was free of 
debt. Otherwise, he would be paying 
off a debt contracted at the high level 
in reduced income or revenue.

Governments are in the same fix 
as individuals. For their relief prices 
must move up to previous levels, they 
must adjust their debts on the new 
and lower basis, or else they must ob­
tain longer periods within which to 
pay. Adjustments along all three lines 
are now in process, since it is obvious 
that creditors cannot enforce the exact 
terms of their contracts unless they 
wish to suffer tremendous losses, which 
would be aggravated as such enforce­
ment spread.

QUALITY TREND GAINS.
Consumer response to quality goods 

is steadily growing, despite the “glori­
fication” of cheapness. Customers who 
have been influenced by the heavy em­
phasis on price are now returning their 
patronage to stores which have pre­
served their prestige, kept up quality 
standards and maintained complete 
stock assortments.

Retailers and manufacturers can ef­
fectively work together to improve 
standards of quality, a trend which, 
however, does not mean raising prices. 
The corset manufacturers are an out­
standing group which has not traded 
down, but has devoted itself to featur­
ing new quality merchandise in which 
the customer has been interested and 
for which she has been willing to pay 
a fair and not a cheap price.

Dramatization of quality is the need 
of the moment. Using similar meth­
ods other manufacturers, working with 
retailers, can increase the profitable 
outlet for their products, retain patron­
age for the store and give greater sat­
isfaction to the consumer.

DRY GOODS CONDITIONS.
Fairly good gains have been reported 

in retail trade during the past week 
and business in some instances ex­
ceeded pre-holiday volume. The 
weather is counted the best influence 
on the side of rising sales, since the 
general situation remains much the 
same and security prices sag. Women's 
apparel and accessories account for the 
increases. Men’s wear trade is slow 
and home furnishings volume is off.

The business enterprise that en­
dures and prospers over a span of 
time has been founded upon the con­
fidence of those comprising the mar­
ket to whom it sought to sell its mer­
chandise, service, intelligence, apprecia­
tion and goodwill.
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OUT AROUND.

Things Seen and Heard on a Week 
End Trip.

Last Saturday was about as fine an 
early spring day as I have ever experi­
enced. The sky was so iblue and the 
sunshine so bright that brief calls on 
some of the merchants of Belding and 
Greenville would have brought me 
much joy but for one thing—business 
is not quite so good as we would like 
to have it. Because of that defect I 
found several merchants who were in 
anything ¡but a joyful mood. With the 
failure of the only bank and the sus­
pension of operations on a large scale 
at the silk mills Belding is certainly 
hit pretty hard. It is now very gen­
erally conceded that the bank will not 
be re-organized. Banking facilities in 
the future must come from the creation 
of an entirely new bank with capital 
from outside sources. Just now such 
a thing does not appear to be very 
likely to happen, 'because under pres­
ent conditions the banking business is 
not a very profitable undertaking. 
With the return of normal times, of 
course, these conditions will right 
themselves.

I greatly regretted the amalgamation 
of the Belding and Hemingway inter­
ests, because even my limited knowl­
edge of the two companies led me to 
believe that the Belding organization 
was in better shape to withstand the 
crisis I could see coming to the silk in­
dustry than the Hemingway organiza­
tion could. The sale and disintegra­
tion of the Hemingway properties in 
the East now lead me to the conclu­
sion that better times are in store for 
the Belding end of the organization. 
Reports from original sources are ¡to 
the effect that this improvement will 
soon be made manifest in a most sub­
stantial manner by the employment of 
additional workers in the Belding 
mills.

At Greenville I noted that Erik A. 
Eriksen had taken back the grocery 
stock he sold about two years ago to 
D. S. Blanding and is again numbered 
among the food dispensers of the city. 
Mr. Eriksen took advantage of his 
temporary retirement from trade to 
make an automobile trip to the Pacific 
coast, accompanied by his wife and 
two children. They made their first 
stop at Seattle and covered all the 
cities en route as far :South as San 
Diego. Just before they reached Cali­
fornia line they purchased some Cali­
fornia oranges, which they were forced 
to see destroyed by an officer of the 
state before being permitted to invade 
California. While at San Diego he 
conceived the idea of crossing the line 
into Mexico for an hour or two. While 
en route to the Mexican town on the 
border he purchased a dozen oranges 
for 15 cents. Three of the oranges 
were still left when he entered Mexico, 
but on his return to the 'California line 
he was forced to relinquish the Cali­
fornia fruit he had purchased in that 
state an hour before. These two ex­
periences gave him a very unfavorable 
opinion of the narrowness and nasti­
ness of the men who are acting under 
instructions from the fruit bureau of 
that great state, which antagonizes

everyone who visits it by its arbitrary 
legislation against the fruit of other 
states which is vastly superior in qual­
ity to California fruit and the drastic 
manner in which they enforce fruit 
laws to prevent anyone from eating 
fruit produced in other stages while 
they are in California. Considering 
that the tourist crop is the most valu­
able asset California possesses, it is 
certainly very inhospitable to force 
people who want the best to eat the 
poorest stuff produced in this country, 
so far as quality and flavor are con­
cerned.

The merchants in every town I visit 
nowadays appear to think their com­
munity is hit harder by the present 
slump in business than any other 
town. I fail to see it that way. Busi­
ness conditions are not good in any 
town. In some cases the situation has 
been complicated by the failure of one 
or more banks. In all cases there is 
much unemployment for the town peo­
ple, inadequate markets for the farmers 
and altogether too low prices for the 
staples they produce. The attempts of 
the Government to help the farmers 
have been attended by the most 
wretched failure and fiasco ever wit­
nessed in this country. The millions 
Uncle Sam has poured out with reck­
less prodigality has been worse than 
wasted. Most of it has been absorbed 
by dishonest officials and useless dis­
bursements which are worse than im­
becile. Presidents 'Coolidge and Hoover 
are blamed for this condition, when 
that responsibility rests solely on Con­
gress for creating boards and bureaus 
which have not properly functioned 
and which have done much to precipi­
tate the present period of loss and un­
certainty. The present Congress shows 
little disposition to correct the utterly 
reckless expenditures it has foisted on 
the country and brought it to the brink 
of universal bankruptcy. I do not 
know how it is going to be accomplish­
ed, but something must be done to 
curb the socialistic, anarchistic and 
chaotic trend of the times on the part 
of many of our congressmen or the 
country will surely land in the region 
where the devil is supposed to hold 
full sway.

The special session of the Michigan 
legislature is, thus far, anything but 
reassuring. Nearly every member 
seems to have some pet hobby he in­
sists on riding. Personal whims, 
caprices and prejudices are in evidence 
on every side. As yet no competent 
leadership has appeared, nor is it likely 
to be in evidence so long as the in­
significant ideas of small men are per­
mitted to be exploited.

As was to be expected, the attend­
ance of retail grocers and meat dealers 
at the Battle Creek convention last 
week was very disappointing. Few of 
the old wheel horses were in evidence, 
owing to unfortunate differences of 
opinion which have become very com­
mon during the past two or three years. 
Unless some reasonable compromise 
is effected very soon the organization 
will necessarily reach the point of dis­
integration. The programme arranged 
by the officers oppears to have been 
carried through with fidelity and care­

fulness and the ¡entertainment features 
presented by the Battle Creek hosts 
were certainly carried om to the com­
plete satisfaction of all concerned. 
Through the courtesy of Secretary 
Hanson, ¡1 was able to present his an­
nual report last week and the resolu­
tions approvedi by the Committee on 
Resolutions this week.

For many years I have had the 
pleasure of a call once a year—usually 
just before memorial day—from a life­
long friend, William H. Hoops, for­
merly of Grand Rapids and for the 
past forty years a leading and most 
successful business man of 'Chicago. 
Mr. Hoops’ mission each year was to 
visit the grave of his wife in St. 
Andrews cemetery on Madison avenue. 
I usually took Mr. Hoops to the ceme­
tery in my car, always stopping a few 
moments to call on Mrs. S. M. Lemon, 
on Jefferson avenue, who was the 
widow of Mr. Hoops’ one-time partner 
in the wholesale grocery business. 
While he performed certain religious 
rites at the grave of his wife, I sat by 
the grave of a long-time friend, Pat­
rick H. Carroll, who is buried on the 
lot adjoining the lot in which Mrs. 
Hoops was buried, and went over in 
detail the events which brought the 
lives of Mr. Carroll and myself so 
closely together.

I was greatly shocked to receive a 
telegram from a son of Mr. Hoops 
Saturday evening announcing the death 
of his father Saturday noon, after an 
illness of only two days. When I came 
to Grand Rapids in 1877 Mr. Hoops 
was on the road, selling groceries for 
the old-time wholesale grocery house 
of W. J. Quan & Co., of Chicago. He 
was the most successful and the most 
energetic traveling salesman I ever 
knew. He had his trade so trained 
that in nine-tenths of the towns he 
visited his customers brought Itheir or­
ders and a check for the last order to 
the train as it stopped at the depot for 
a moment. I do not ¡know how much 
Mr. Hoops made in those days, but his 
income musit have been around $10,000 
per year. He lived like a prince in his 
own home on South Union street, 
drove a .span, of horses which was the 
envy of his friends and always dressed 
like a Beau Brummel.

The retirement of John ¡Shields from 
the wholesale grocery house of Shields, 
Bulkley & Lemon afforded Mr. Hoops 
a long-coveted, opportunity to identify 
himself with 'the wholesale grocery 
businessi as a partner. Purchasing the 
interest of the Bulkley estate in the 
house, the corporate style became 
Lemon, Hoops & Co. and later Lemon, 
Hoops & Peters. Mr. Hoops threw 
into the business all the energy at his 
command and the business prospered 
greatly.

A few years later the ¡lumbering con­
cern of Wilson, Luther & Wilson, at 
Luther, failed. Mr. Hoops succeeded 
in effecting the purchase of the prop­
erty, which included many thousand 
acres of virgin fine timber, mills and 
store. His associate was Joseph 
Tucker and the firm name was known 
as Tucker, Hoops & 'Co. I t required 
about a half dozen years ¡to cut the

timber and wind up the business. 
Both he and his partner retired from 
the business with ample fortunes. 
While he was looking up another busi­
ness undertaking, because his nature 
was .such that he could not remain ¡idle 
a day longer than necessary, a very 
unfortunate situation Changed the plans 
of a lifetime. Mr. Hoops was greatly 
in love with Grand Rapids and disliked 
to leave the city of his adoption, but 
was forced to take such a step because 
of a controversy he had with Bishop 
Richter over the education of his chil­
dren. Mr. Hoops was chairman of the 
committee i'n charge of St. Andrews 
school on Sheldon avenue, which was 
conducted in a building which was un­
sanitary, badly out of repair and a 
wreitched fire trap. In behalf of his 
committee he asked the bishop for 
funds with which to put the building in 
proper condition. The bishop refused 
to grant the request, whereupon Mr. 
Hoops .took his children out of the 
school and sent them (to the public 
schools. The bishop peremptorily de­
manded that they be returned to the 
Sheldon sftreet school on penalty of ex- 
communication from the church. Mr. 
Hoops thereupon wrote the bishop 
¡that he would save him that trouble 
by removing to another diocese. Thirty 
days later he was a permanent resi­
dent of Chicago, where he became very 
popular with (the princes of the church 
because of his religious activities and 
large benefactions. He was a close 
personal friend of Cardinal Mundelein 
and was frequently entertained by the 
cardinal at his residence.

The Sheldon street school house was 
condemned by the fire department, the 
building department and Ithe health de­
partment. Bishop Richter defied the 
city and IState and refused to listen ito 
their demands that the building be 
abandoned. In the meantime, while 
court action was being demanded by 
the public authorities, the building 
burned. Ft was subsequently replaced 
by an up-to-date building in every 
way worthy of the city and church.

Mr. Hoops moved to Chicago in 1893 
and immediately purchased the Hotel 
Mecca on South Wabash, avenue. He 
conducted the hotel during the world’s 
fair, losing about $125,000 during the 
six months the hotel was kept open. 
He then offered the furniture for sale 
at auction. He was surprised to find 
that the auction idea was so popular 
that he obtained more for the furnish­
ings than they had cost him the spring 
before. This situation gave him an 
idea which enabled him to recoup his 
losses of the ¡summer season. As soon 
as Ithe sale was over each day furnish­
ing goods houses replaced the goods 
sold during the day and the next morn­
ing the red flag of the auctioneer 
brought the usual crowd of buyers. I 
have seldom seen a man make $150,000 
where he lost $125,000 in this manner.

Mr. Hoops then engaged in the real 
estate business and added $250,000 to 
his already ample fortune. Then (the 
idea of establishing an antique store 
came to him and for thirty years he 
was the leading dealer in that line in 
Chicago. Hiis pllace of business was on 

(Continued on page 23)
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FINANCIAL
History of the Banking Industry in 

Emmet County.*
Banks as now established or that 

have been established in Emmet coun­
ty since its organization furnish but 
little data of value to your historical 
society. The subject of banking, how­
ever, embracing every feature of in­
dustrial and social life, furnishes much 
that is worthy of a place in your 
archives. Banking in its various forms, 
is as old as mani himself. It is chiseled 
on the tablets of stone and all history 
bears evidence pertaining to banking. 
Like every other industry, banking has 
undergone many changes and is yet 
but partly understood in many locali­
ties. Banking is the essence of all 
business enterprise, the foundation on 
which nations are established. To 
some it is merely a depositary for safe 
keeping of money and the performance 
of the minor duties connected with 
banking. The various forms of bank­
ing and the commodities used in repre­
senting values are so numerous as to 
exclude detailed mention. Wood, 
stone, skins of animals, bone and vari­
ous metals have all been used to repre­
sent money or value, down through 
the ages to the present time, when 
gold and silver are the recognized 
standards of money throughout the 
world. While we have an established 
standard of international and domestic 
banking, yet the various forms of 
banking must, of necessity, conform 
to the needs of the country or locality. 
Indeed, in our own country, we find 
many forms of banking. From the 
stocking bank to the great city sky­
scraper bank, there seems to be little 
in common, yet both may be consider­
ed in the line of banking. The neces­
sity of banks was recognized by the 
framers of our constitution. President 
George Washington, on February 25, 
1791, approved the act of our first 
Congress in establishing the first bank 
in the United States. From this small 
beginning, under wise leadership and 
governmental supervision, we are the 
foremost banking nation on the earth 
and the dollar is now the standard for 
computation of money value through­
out the world. 'Our banking system is 
responsible for the development of our 
Army and Navy, our Merchant Marine, 
our great railroad system, our fac­
tories, our farms and our great indus­
tries throughout the land. As the ulti­
mate results from the farm depend 
upon the man behind the plow or of 
definite execution from the man be­
hind the gun, so, too, must the indus­
trial development of our country, de­
pend upon the man behind our money. 
The physical labor of the average 
banker is a minus quantity, but the 
mental labor required of the successful 
banker in the twentieth century pulls 
hard on even the strongest constitu­
tion and many are the premature 
wrecks of hitherto strong and vigor­
ous manhood. Banking requires men 
of high mental attainments of strong 
will power, of broad mind and the 
ability to foresee future events. With­
out assuming that the writer possesses 
these qualifications, it is nevertheless 
true, that these elements are ever pres-

* P a p e r re a d  by  W m . J . C larke  before 
E m m et C ounty  H is to rica l Society.

ent in the successful banker. Much of 
our money in circulation has but little 
intrinsic value, but is based on or repre­
sents actual values stored in vaults 
throughout the country, and as the 
Stars and Stripes stand for American 
ideas and ideals, so does our currency 
stand for the value behind it. Speak­
ing of our National emblem, it may not 
be out of place at this time and under 
present warlike conditions to say that 
our National flag, “The Flag of Lib­
erty and Freedom,” is among the old­
est of National banners. It is older 
than the present British Union Jack, 
older than the French Tri-Color, older 
than the flag of Spain and many years 
older than the flags of Germany and 
Italy. Long may it wave.

Returning to the subject, let us sup­
pose that there were not any banks in 
the country. What then? Do you 
think we could get along without them? 
No place for the safe keeping of money 
with the attendant sequence of rob­
bery, murder, arson and all attending 
crimes. No place to provide funds for 
the development of our natural re­
sources, followed by a condition of 
chaos and National decay; no provision 
for the transfer of money in liquida­
tion of indebtedness in the transaction 
of business. But why consider such 
conditions? The banking system of 
the United States covers every part of 
the country and reaches into many 
foreign lands. Banks have followed 
the pioneer in opening new territory to 
civilization, the gold seeker in quest of 
gold, the lumberman in subduing the 
forest and the farmer in preparation of 
the soil. Banking facilities is an ac­
cepted necessity everywhere. Our 
own Michigan enjoys excellent bank­
ing facilities, as does our own county 
of Emmet. The inception of banks in 
this county is not so remote as to be 
beyond the memory of some now liv­
ing, although barter and trade with 
the Indians was conducted for many 
years prior to the advent of modern 
banking. The first bank in Emmet 
county was established in the spring 
of 1878 by P. B. Wachtel and his 
father, John Wachtel, of Petoskey, 
under the name of Wachtel & Com­
pany. The firm name was later 
changed to Wachtel & Quinlan, Mr. 
Thomas Quinlan having purchased an 
interest in the business. In 1882 Mr. 
Quinlan sold his interest to W. L. 
Curtis and James R. Wylie, and the 
firm name changed to Curtis, Wachtel 
& Co., later to Curtis & Wylie, under 
which name the business was con­
ducted until the organization of the 
present First National Bank. The 
second bank established in the county 
was at Harbor Springs in 1882 by A. 
J. Southard. This was succeeded by 
Wade B. Smith, later by Curtis & 
Wylie, Clarke & Shay, George B. Mar­
tin, until the organization of the Em­
met County State Bank in 1905. The 
First State Bank, of Petoskey, organ­
ized in 1895, was the third bank to be 
established -in the county and con­
tinued under the same management 
until the death of its president, Leon 
Chichester, a short time ago. This 
bank is now being liquidated, pending 
re-organization. The fourth bank in 
the county was that of Gogardus & 
Buttars, of Pellston, which was suc­
ceeded by the Pellston State Savings

Bank, the latter having been organized 
in 1910. Thè fifth bank to be estab­
lished in this county was the private 
•bank of McPhail, Richardson & Tag- 
•gett, of Levering, in 1906 now the 
State Bank of Levering. The sixth 
and last bank established in the coun­
ty, is located at Alanson, and is known 
as’ the Citizens Bank of Alanson. Thus 
we have four incorporated banks and 
two private banks, six in all, supplying 
ample banking facilities to the people 
of Emmet county.

Silence Is Not Always Golden.
A merchant was persuaded to buy 

a parrot. It had traveled far and could 
jabber in several languages. He or­
dered it to be sent home.

W E RECOMMEND

Low priced bonds in the fol­
lowing groups as exchanges 
for weak or defaulted secur­
ities.

Railroads 
Public Utilities 
Industrials

List furnished upon request.

J. H. Petter & Co.
343 Michigan Trust Building 

Phone 4417

The same day his wife had ordered 
a chicken for dinner. On leaving the 
house she said to the cook, “Mary, 
there’s a bird coming for dinner. Have 
it cooked for Mr. Richards when he 
gets home.”

Unfortunately, the parrot arrived 
first, and Mary followed instructions. 
Dinner was served.

“What's this?” exclaimed Mr. 
Richards.

Mary told him.
“But, for goodness’ sake, Mary,” he 

said, “this is awful! That bird could 
speak three languages.”

“Then why the dickens didn’t he say 
something?” asked Mary.

W est Michigan*s 
oldest and largest bank 
solicits your account on 
the basis of sound poli­
cies and m any helpful 
services . . .

OLD KENT 
BANK

2 Downtown Offices 
12 Com m unity Offiices

Established 1860 

Incorporated  1865

THE
ONLY NATIONAL 

BANK IN 
GRAND RAPIDS

The
Largest National Bank 

in
Western Michigan

GRAND RAPIDS NATIONAL BANK
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Taking Advantage of Low Stock 
Prices.

Current stock prices are being used 
by some organizations as an argument 
for getting funds turned over to them 
for investment. They state that be­
cause of the present low level of secur­
ity prices it will be possible for them 
to make immense profits for their sub­
scribers. In some cases the predic­
tions of profits are fantastic.

For example one organization is re­
ported to claim that if one pays in $10 
a month for twenty years his capital 
at the end of the period will ibe $18,- 
000. This means profit and interest of 
$15,600 on an average capital invest­
ment of $1,200, or 65 per cent, a year 
for twenty years. Never in the his­
tory of the world .has there been an in­
vestment available to the general pub­
lic which could promise such a rate of 
return with any certainty.

The basis of the promise of such 
handsome profits is the course of stock 
prices between 1920 and 1929. An or­
ganization may show with accuracy 
that had it purchased in 1920 the 
stocks now in its portfolio, the profit 
in 1929 would have been at the above 
rate. The fact that there was such an 
increase in security prices between 
1920 and 1929, however, is no indica­
tion that the experience will be repeat­
ed in the next ten years.

Even longer and more stable periods, 
in fact, cannot be taken as a guide to 
the appreciation of stocks within the 
next few years. Our industrial and 
business situation to-day is quite dif­
ferent from that of the nineties or the 
early part of this century. The nor­
mal growth at that time may well be 
very different from the normal growth 
in the immediate future.

This is not a question of being 
‘‘bullish” on the United States. It 
merely is a question of recognizing 
that fundamental economic conditions 
have altered within the past few years 
and that this will be reflected in the 
future of our capital markets.

Investment organizations with wise 
managements are well aware of this 
fact. Accordingly they do not make 
such claims as that cited above in an 
attempt to get funds. Rather they 
limit themselves to promising that 
their best judgment will be used in 
making investments and that if this is 
superior to the judgment of the indi­
vidual investor he will gain by letting 
them handle his funds.

It is this type of institution which 
performs a real function in our eco­
nomic organization for the small' in­
vestor and for those who do not have 
the facilities or inclination to handle 
•their own investments. It is regret­
table that the good work of this type 
of institution is hindered by those who 
promise profits of several hundred per 
cen,t. Ralph West Robey.

[Copyrighted, 1932.]

Cost of Living Seventeen Per Cent.
Lower Than in 1929.

According to the National Industrial 
Conference Board the cost of living in 
the United States has declined 17 per 
cent, in the last two years. Contrasted 
with this is the fact that the average 
of wholesale prices is now at about 
the pre-war level. This is another 
major disequilibrium in the economic

system which must largely be elimin­
ated before there is general business 
prosperity.

The greatest declines in 1930 and 
1931, as shown by this study, were in 
food and clothing. Food prices have 
fallen 27.7 per cent, from 1929 and 
clothing 25.7 per cent. Rents in the 
same period were reduced 14.4 per 
cent. The remainder of the family ex­
penditures taken into consideration by 
the 'Conference Board have fallen sub­
stantially less. The cost of coal, gas 
and electricity is only 4.3 per cent, be­
low that for 1929, and sundries are 
only 4 per cent. less.

All such measures of the cost of liv­
ing necessarily are of limited applica­
bility. The composition of the budget 
of factory workers is quite different 
from that of clerical workers. It is 
impossible, therefore, to have a cost of 
living index which reflects changes 
equally well for all classes of wage 
earners.

Another objection to such indexes is 
the difficulty of getting satisfactory 
quotations. In food and clothing there 
are vastly different prices quoted for 
the same product. The same is true, to 
a lesser extent, virtually in all of t'he 
nonstandardized commodities entering 
into a family budget. Because of this 
it is always questionable whether an 
index of the cost of living for one year 
is comparable with that for the preced­
ing year. When the comparison cov­
ers a long period it is always necessary 
to allow for considerable inaccuracy.

In spite of these limitations it prob­
ably is reasonably accurate to say that 
the cost of living in this country has 
declined between 15 and 20 per cent., 
in the last two years. The significance 
of this is that it indicates t'he amount 
of reduction which may be made in 
wages on the average without curtail­
ing consumption.

If wage cuts go beyond this it neces­
sitates a lower rate of consumption and 
thereby, from the point of view of the 
whole economic system, defeats the 
purpose of the economy. In other 
words, because of the lower volume of 
consumption resulting from the wage 
cuts, producers have to curtail output 
still further and reduce wages still 
more.

Such a vicious circle is extremely 
hard to break. In fact, it can be brok­
en only by products being offered at 
such attractive prices that the public is 
willing to draw upon its savings in or­
der to take advantage of the bargains. 
This means that prices fall below a 
reasonable figure, as measured by pro­
ductive efficiency. In many instances 
this is the situation to-day.

Ralph West Robey.
[Copyrighted, 1932.]

Successful Trading—Price and Yield 
in Stock Analysis.

Other things equal a stock should 
sell in the open market for a price 
higher than its book value. This is 
due to the fact that the company’s 
stock should be showing a profit above 
its dividend. Consequently its book 
value is increasing, which should ac­
count for the price at which it should 
sell above its book value if there are 
no adverse factors present. Many 
financial writers state that with good 
earnings, prospects, management and

a good business that the stock is worth 
from 25 ‘to 75 per cent, above its book 
value. This margin should be higher 
for low priced stock, gradually becom­
ing lower for stocks selling above 
twenty-five.

In actual practice earnings are more 
important marketwise than book value, 
and as recently mentioned this same 
thing is true in relation to price. A 
formula for connecting earnings with 
price is called price-earnings ratio and 
is the number of times actual annual 
per share stock earnings for which the 
stock should sell in the open market. 
The actual ratio used must be de­
veloped from the book value, manage­
ments, and future prospects.

It is generally recognized that the 
average stock should sell at least six 
times the earnings. In the past bull 
market this ratio was moved up con­
siderably and the majority sold from 
15 to 20 times earnings which was only 
based in confidence of future growth.

This question of price earnings ratio 
is closely related to stock market 
analysis. During 1928 and 1929 a new 
school of analysis used the high price 
earnings ratio, while the old conserva­
tives held that prices were too high 
which was eventually proved to be the 
correct interpretation of this formula. 
Until the past few years t'he true and 
conservative ratio was 10.1. This 
seems to be logical, based on two 
theories that the investor should re­
ceive a return of 6 per cent, on his in­
vestment and that from the standpoint 
of conservative accounting a corpora­
tion should pay out not more than 60

per cent, of its net profits for one year; 
also that a corporation should retain 
40 per cent, of net profits for reserves 
and other corporation purposes.

Jay H. Fetter.

Oh Would It Be.
A  little  b it  of snow 
A little  b it of ice 
F o r  tw o or th ree  w eeks o r so 
W ould m ake th e  co astin g  nice.

Be w h a t you ough t to  be 
And be i t  w hen you should 
W in te r  is  m ockery  
T h a t brings no coasting  good.

A lo t of g la ry  ice 
A nd no t a  lo t of snow  
W ould m ake the  sk a tin g  nice— 
T he finest sp o rt we know.

Be w h a t you ough t to  be 
Of course be very  nice 
B u t m ost a ssu red ly  
L e t w in te r do the  ice.

A little  b it  of g irl 
B ecam e a  m aiden too 
A nd th en  she  tried  to  curl 
The s tra ig h te s t  h a ir  th a t  grew .

Be w h a t you ough t to  be 
A nd too because you could 
No life is m ockery  
W ould you do, w h a t you should.

C harles A. H eath .

ON CAMPALI SQUARE

BUSINESS INSURANCE

T he best insurance for your 
business is a  connection with 
a strong bank which is ready 
with its support in em ergen­
cy, and its co-operation in the 
hour of opportunity.

The GRAND RAPIDS SAVINGS BANK,
is such a bank,

STRONG enough to protect you.
LA RG E enough to serve you,
SM ALL enough to know you.

W e invite your account,
Business or Personal.

GRAND RAPIDS SAVINGS BANK 
“The Bank Where You Feel at Home”

17 Convenient Offices
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RETAIL GROCER
Retail Grocers and Meat Dealers Associa­

tion of Michigan.
P re s id e n t—P a u l Schm idt, L ansing . 
F ir s t  V ic e -P re s id en t — T heodore  J . 

B athke, P e toskey .
Second V ice-P re s id en t — R andolph 

E ck ert, F lin t.
S e c re ta ry  —  H erm an  H anson . G rand  

R apids.
T re a s u re r—O. H . B ailey, Sr., L ansing . 
D irec to rs—H a n s  Jo rgenson , M uskegon; 

L . V. H berhard . G rand  R ap ids; Jo h n  
L urie , D e tro it; E . B. H aw ley, B a ttle  
C reek; W ard  N ew m an, P on tiac .

Disloyalty Never Did and Never Will 
Pay.

Last week I referred with full ap­
proval to exertions which tended to 
promote our business as such, and for 
everybody, contrasted with what is at­
tempted for any segment of the trade.

I had in mind a story in the Grocers 
Advocate, San Francisco, signed Anna 
Richland, which protested against the 
continual mention of cut prices on 
soaps, sugar, milk and other items so 
quoted to the utter weariness of the 
reader and treated of the hundreds of 
grocery items which held real—and 
unfortunately novel—interest for the 
housewife.

The story is built around an old- 
fashioned grocer, called Gruff, whose 
character is somewhat overdrawn but 
serviceable none the less, who has in 
stock an endless lot of fine groceries 
which, for lack of sales effort, gather 
dust, but in which every woman would 
be interested if she could know about 
them.

The inference is plain. It is also 
solid suggestion. It is that grocers 
forget a bit about price competition 
and devote themselves to the sale of 
goods that please the customer and 
pay them. This reasoning is all to the 
good and it is all to the good of all 
the trade. Any individual grocer can 
apply it. Any chain merchant can 
implement its teachings. That is what 
I mean; effort for the good of the gro­
cery business as such. That is always 
constructive.

The editor of the Modern Merchant 
and Grocery World recites how the 
Frankford Grocery Co. goes after its 
disloyal members; quotes incidents of 
disloyalty and ends up with the 
capitalized wrords: DISLOYALTY
NEVER DID AND NEVER W ILL 
PAY.

Is that constructive or destructive 
criticism? I ask because I lately re­
cited how flagrantly one grocer had 
contravened the spirit of the stop-price 
plan on coffee. I did not say what he 
should have done. I thought the in­
ference was plain enough. I find that 
Frankford did not say what this dis­
loyal grocer should have done. It left 
that to inference.

It always has seemed to me fair to 
assume that any thoughtful reader 
could reason out for himself the infer­
ence when a story is told. Inasmuch 
as men who read at all are apt to be 
thoughtful, this catches most of them. 
None can write for me who do not 
think for themselves.

But lest anybody think I leave the 
question open, let me now say that 
every grocer who is loyal to his as­
sociation and its efforts will back up 
•the stop-price plan. Also—this is
kindergarten stuff—this does not mean 
that he must or can throw out every 
article without the stop-price regula­

tion. It does mean that every intel­
ligent man can so display favored ar­
ticles that he will sell more of them 
and so hide what he does not favor 
that he will sell less of them and his 
efforts will tend to retard 'their dis­
tribution. Grocers have known and 
practiced this for generations. I do 
not believe bright grocers have for­
gotten how to do it. I  like to leave 
something 'to the imagination of bright 
grocers. They can do their own rea­
soning.

Do you know Ledford of Berkeley? 
If you ever get into that town—and if 
you are near, you should make a busi­
ness of getting there—visit his market. 
His background is fascinating. He 
was fireman on a locomotive with no 
experience whatever as a grocer. His 
father-in-law died and left him a little 
family grocery business in a location 
literally surrounded by chain units.

Ledford filled his windows with the 
same cut-price items offered by the 
chains—and lost ground steadily. Then 
he got counsel from William Butler, 
who revamped so many California gro­
cery stores before he was called to his 
present New York job. Butler’s coun­
sel was on 'the Anne Richland plan: 
Cut out the price stuff, where you have 
no chance, and get after the selection 
which will appeal to your trade.

When you see Ledford’s present 
market, in his own fine building, note 
its character and realize that it was 
occupied only about three years after 
he had fallen heir to the little family 
store, you will be able to write the rest 
of his story yourself.

Let it be repeated often, until it 
sinks into the consciousness of every 
merchant, that price is the fourth ele­
ment in a service business and the 
third is a cash-carry store. Price is 
important—just as a third or a fourth 
of anything is important, but investi­
gation and experience both show that 
it comes last of the three or four ele­
ments respectively.

In cash-carry the elements in their 
order are these: The goods themselves 
—'that is, the assortment and general 
character; second, the personality, 
which means the character of the folks 
who are in attendance; third, price. In 
a service store third place is occupied 
by credit-delivery and price is fourth, 
or last, again.

When we get this slant on merchan­
dising and realize what the personal 
element means in a service store— 
how vastly the average thereof sur­
passes that of the cash-carry store— 
we shall have no difficulty in getting 
over our fear of mere price.

And that gets me to the discussion 
of what is to-day called “profitless 
selling,” which is deplored as worse 
now than ever. That really makes me 
want to laugh, gentlemen; for as I 
look about me now, I fully believe 
that you can hardly realize how goods 
were given away forty and fifty years 
ago. Believe me, things are vastly 
better now than they have been in the 
past because there is much more 
science in the business now.

It is said that we shall arrive where 
we shall regard this present condition 
as a bad dream. I think that a reason­
able expectation, but the improved 
condition will come about through the 
elimination of a big percentage of

present-day incompetents, plus the 
narrowing of margins to a point where 
enlightened merchants will know where 
the bottom really is. Witness the gro­
cery business in England, where gro­
cers have the stamina to know when 
they had best forego sales as unprofit­
able.

Our chains know that now. Daily, 
hourly, they forego sales which would 
have to be made on a plan other than 
what they have adopted or which in­
volve lines they have decided not to 
carry. Having elected to operate 
middle-of-the-road stores, carrying a 
narrow range of stock, selling for ab­
solute cash with no delivery, they cut 
themselves off from a tremendous 
trade which automatically belongs to 
the service merchant. Let the service 
grocer realize this fact and devote him­
self primarily 'to his own line and he 
will make money.

I shall say more of what hampers 
him in this at another time, but it is 
not chain competition primarily.

And for self-deception, let’s refer to 
Will Rogers. He says that down in 
Oklahoma times are so hard 'that it is 
difficult to find parking space in most 
towns. Paul Lovewell, the genial, 
adds of Kansas that if times were not 
so hard there, Kansans would own a 
car for each inhabitant instead of for 
every three persons, as now.

Paul Findlay.

having gone to see his wife, desires 
the prayers of the congregation for his 
safety.”

Don’t
miss this bet

If you like to sell groceries, don’t 
overlook what Carnation is do­
ing. Carnation Milk is “on the 
air” — from coast ito coast — 
every week—i telling millions of 
grocery-’buyers why they should 
be using Carnation Milk.

Carnaition’s growing popularity 
means volume business — faster 
turnover — reduced selling cost.
It’s a good bet for .you.

Slightly Twisted.
The wife of a man who had enlisted 

in the navy handed the pastor of a 
church the following note: “Peter
Bowers having gone to sea, his wife 
desires the prayers of the congrega­
tion for his safety.”

The minister glanced over it hurried­
ly and announced: “Peter Bowers,

Carnation
"From 

Contented  ̂
Cows”

Milk

W O R L D ’S L A R G E S T -S E L L IN G  
B R A N D  O F E V A PO R A T E D  M IL K

Your Customers Ask For 
“VANILLA”

Give them

J e n n in g s’ P ure
Jennings Flavoring Extract Co.

GRAND RAPIDS, MICHIGAN

The
Superiority
of—

RED*STAR YEAST
D  ED STAR Compressed Yeast is the result of over 47 years of re- 

_ search and manufacturing experience. I t  is Rich in Vitamins and 
being a cereal product its Purity and Uniformity is unquestioned.
The freshness of RED STAR YEAST is assured by regular deliveries 
to you in sanitary foil wrappers.

20c A  DOZEN (D elivered)
YOUR PR O FIT  is 5 0 %  on cost selling a t 2 cakes for 5c

Our Branch in or near your city guarantees a Fresh Supply

u i n a  xjdjA ô i  ôc r itU D U C T S
_ . , Main Office - Milwaukee, Wise.
Detroit Branch— 1234 W. Fort St. Grand Rapid« Branch— SIS Division Ave..

★ ★ STRICTLY INDEPENDENT—SINCE 1882★ ★
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MEAT DEALER
Michigan State Association of Retail 

Meat Merchants.
P res id en t—F ra n k  Cornell. G rand  R apids 
V lce-P res.—E  P . A bbott, F lin t. 
S ec re ta ry —E . J .  L a  Rose, D etro it. 
T re a s u re r—P iu s  Goedecke, D etro it.
N ex t m eeting  will be held in G rand 

Rapids, d a te  n o t decided.

American Food Store Service Best in 
the World.

In a recent radio talk on the Armour 
& Co. program J. Walter Tyler, presi­
dent of the National Association of 
Retail 'Grocer®, said:

“The National Association of Retail 
Grocers, of which I have the honor to 
■be president, is made up of tens of 
thousand's of men. Their interests are 
local rather than National and their 
ambitions have to d'o with being good 
merchants and good citizens. There­
fore, .1 shall forget for the moment the 
National aspect of the association and 
talk as I would to my customer just 
around the corner.

“I want you to know that your gro­
cer 'has kept lin step with the times and 
is as much a factor in your life now 
as he was back in those good old days 
when you received a bag of candy as a 
receipt for the payment of the grocery 
bill on Saturday night

"JuSt dlose your eyes for a moment 
and picture that grocery store of a 
generation ago. Remember h'ow sacks 
of flour, boxes of crackers, and bar­
rels of sugar and1 beams and nice clut­
tered up the floor and made it difficult 
to get to the wrapping counter? Re­
member the shelves that ran clear to 
the ceilings and1 how goods were piled 
in every available spot because they 
had to be bought in large quantities to 
make up for the uncertainties of de­
livery? Remember the candy case at 
one end of the counter, the scales in 
the middle, and the coffee grinder at 
the other end, and how sometimes you 
were allowed to operate the grinder? 
The molasses jug and1 the coal oil can 
were taken into the back room to be 
filled and a potato from floor bln was 
used as a .stopper. In the spring there 
was a counter for radishes., green 
onions and leaf lettuce with a spray of 
water pLaying over it, but most of the 
year it was just a storage shelf. Nearly 
everything in the store was in barrels, 
boxes, bins or sacks, and housewives 
ordered in quantity because the two 
or three deck delivery wagons made 
the round's only twice a week or every 
other day at best.

"The old time grocery has passed 
out gradually but completely and in its 
place is a food store which is just as 
modern in its way as is this marvelous 
instrument that is carrying my voice 
over the country. We humans are 
prone to overlook obvious things and 
we pay little attention to things which 
give 'little trouble. Therefore, I think 
it is permissible to point out the ex­
cellence of the service rendered by 
your neighbor, the grocer.

“In contrast with the store of a gen­
eration ago the modern grocery is ar­
ranged so as to be pleasing to (the 
eye and convenient. Stocks are always 
fresh because they can be replenished 
as often as is desirable. Foods are 
packaged to assure sanitary handling 
and branded iso that you may obtain 
«those whose quality and taste are most 
pleasing to you. The grocer, in co­

operation with National food distrib­
uting organizations like Armour & 
Company, ‘has liberated you from the 
restrictions of season and location and 
you are now able to obtain from your 
grocer the world’s finest food' products 
almost without regard to time of year 
or distance from the source of produc­
tion.

“In .no other country in the world 
are the people 'so we'll serviced by their 
food merchants. Quality and variety 
are the best, and terms are made to 
'fit the needs. 'Cash and carry markets 
are available for those who want them, 
but the retail food business of Amer­
ica is ifirmly founded on a service ’basis 
and it is not amiss to say that in times 
such as these through, which we have 
'been going, the ability and wiillingneiss 
of the great majority of retail grocers 
to extend or edit has ¡been a godsend. 
Their interest in their communities and 
their faith in their neighbors have 
made lit possible for hundreds of 
(thousands to obtain "food supplies when 
wages were anything but regular and 
adequate, and when good times come 
again, as they certainly will, I am sure 
you will remember that your neighbor, 
the grocer, was your friend in need. 
It is not his nature to tell you how 
well he serves or how much he means 
to your community, but as president 
of the National Association, of Retail 
Grocers I have tried to do so in the 
few minutes allotted1 to me.’’

Not in Love With Chain Stores.
T he real trouble with the coun­

try’ as I see it, is the constant and 
continuing centralization of w ealth 
and pow er in a few hands. Every 
period of inflation followed by 
deflation w e go through m akes 
this condition worse.

It m ay not be quite statistically 
true, bu t it is literally true never­
theless, that already  10 per cent, 
of the people of this country own 
or control 90  per cent, of its 
wealth. T he ratio will be  much 
worse when we em erge from  this 
depression. Billions of dollars in 
securities were unloaded upon the 
inve-ting public a t inflated values 
during the boom . Now during the 
depression such of these securities 
as have real value— and a lo t of 
them  had  and have— are being 
purchased back  by  the w ealthy 
few at bargain  prices. W hen the 
depression is over we will find a 
still sm aller percentage of the 
people owning a larger share of 
the w ealth and  sources of w ealth 
of the country.

M onopolies, m ergers and com ­
binations, chain stores and chain 
banks, holding com panies and 
interlocking directorates, unbrid ­
led speculation on the  stock and 
com m odity exchange, tax exem pt 
bonds —  these are the means 
through which the 10 per cent, 
have obtained and are holding 90 
per cent, of the w ealth and 
sources of w ealth in this country.

W e do no t need a weakening 
of the anti-trust laws; we need a 
strengthening of these laws; we 
need a breaking up of m onopo­
lies.

W e need regulation of holding 
com panies and com binations in 
the interest of the public w elfare; 
w e m ust revise our economic sys­
tem  so tha t the com m unity m er­
chant, the com m unity hanker, the 
com m unity itself, can receive an 
adequate return in the exchange 
of its goods and not send all the 
profits on transactions to the 
financial centers of the country.

I repeat w hat I havq, said b e ­
fore, th a t em ergency relief m eas­
ures are not enough. W e must 
change our fundam ental concep­
tion of production and m erchan­
dising* so th a t the producers of 
basic com m odities, and industry 
and  labor and business dependent 
upon prosperity  of basic com ­
modities, get enough of a return 
to m ake them  prosperous— and 
allow them  to  purchase the p ro d ­
uct and  services of m anufacturing, 
transportation, industry and fi­
nance. W e cannot have prosperity 
in this country until the farm er 
gets a  fair price for his products.

problem  by a  forcible redistribu­
tion of the w ealth of the country. 
A nd tha t will not b e  a p leasant 
solution for either the 10 per cent, 
or for the 90 per cent.

A rthur Capper,
U. S. Senator from  Kansas.

Grocery Jobbers Increase Orders.
Firm prices in the manufactured 

food industry brings a limited volume 
of advance 'buying from jobbers this 
week. Breakfast cereals and canned 
foods, chiefly vegetables, benefit by 
the increased call. So far as cereals 
are concerned much of the added vol­
ume comes as a result of special sales 
efforts on the part of producers, who 
are holding their prices at former 
levels but are granting special induce­
ments in the form of “free deals’’ and 
other offers to increase the size of the 
average order. In canned goods, dis­
tress merchandise has been worked 
into consumption and fear of drastic 
price cuts have been allayed for the 
present.

He wins who wills—and works!
If the brains of the 10 per cent, 

now  in control don’t figure out an 
intelligent solution, it will be  onlv 
a question of tim e until the 90 
per cent, will a ttem pt to solve the
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HARDWARE
Michigan Retail Hardware Aeaociatlon. 
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Things That May Help the House­
cleaning Trade.

Most of the routine methods of 
handling certain classes of trade are 
excellent. They get results. Because 
things 'have always been done in cer­
tain ways is no reason to despise those 
ways of doing 'business. A great deal 
of trouble, expense and waste in the 
hardware business as elsewhere is due 
to itlhe occasional heedless tendency to 
discard tried and proven methods in 
favor of promising but untested varia­
tions.

This does not mean, however, that 
the hardware dealer should cling too 
conservatively to the selling plans he 
has always used. Experiment is de­
sirable. But experiment should be 
reasonably cautious; and based on a 
careful preliminary study of actual 
conditions.

lit is worth While to try to look at 
your business from a new angle and 
to get your public to look at it from 
that new angle. Take, for instance, 
housecleaning lines, which are now 
timely and should be featured.

The routine method of pushing 
housecleaning lines is to put on a win­
dow display, use newspaper space, 
show the goods prominently in the 
store and perhaps send out a circular 
letter to a select prospect list. This 
method is good. It has 'been used for 
years; it will go on being used for a 
great many more years, because it gets
results. _

But in your displays, your advertis­
ing, your circularizing you may do 
two things. You may merely talk and 
show the goods themselves. Or you 
may talk and depict ideas—some of 
them ideas new to your customers, and 
even to yourself.

Do you realize, for instance, that 
housecleaning lines are of two kinds? 
First, the articles necessary and de­
sirable for the actual work of house­
cleaning. Second, the articles that 
will be needed after housecleaning is 
over. Thus, in the first class, it is de­
sirable for the housewife to have the 
most complete equipment possible for 
the work; since, the more complete the 
equipment, the less the drudgery. And 
in the second class come the articles 
whose need will be disclosed by a 
thorough overhauling of the house.

There is an idea to play up in your 
display or your sales talk. In house­
cleaning, the housewife is doing more 
than cleaning; she is taking stock. A 
broken lock may need replacement, 
some room may need refinishing in 
flat tone wall paint, worn out kitchen 
utensils may reveal themselves, the 
leaky taps may become more than 
usually obvious. ___

Play up in one of your displays, and 
in your newspaper space, the idea of 
attending to these needed repairs and 
replacements while housecleaning is in 
progress. That’s a new angle for a 
good many of your customers.

Here’s another idea that it will pay 
to get across to your public. Many 
housewives carry on with inadequate 
equipment. They imagine that when

they do without things they sorely 
need, 'they are ‘“economizing.”

To get across your idea, you may 
try a frontal attack based on the 
slogan “False Economy.” But a better 
method probably is to stress the posi­
tive benefits of efficient and complete 
equipment—'the elimination of drudg­
ery, backaches., headaches, worry and 
dissatisfaction; more than that, the 
fact that the housewife who does her 
work with the minimum of worry and 
drudgery is the one who- keeps her 
looks. One dealer brought out this 
idea very neatly in a big show card. 
On 'this he pasted two (figures cut from 
magazine advertisements. One was a 
tired, worn, frowsy woman with a 
broom. The other was a youthful 
looking matron reclining in a comfort­
able chair. Here was the accompany­
ing dialogue:

“What, Mrs. Jones! You don’t say 
your housecleaning is done already! 
Why, you look as fresh as a daisy!” 

“Well, Mrs. Smith, proper equipment 
makes quick work. I  spend on labor- 
saving devices and save on good 
looks.”

But a lot of people can’t buy every­
thing they should have for house 
cleaning. Not all at once. A dealer 
met this .situation, and laid the founda­
tions of a good many further orders, 
by outlining on paper what he con­
sidered a complete and ideal outfit for 
housecleaning. Then he cut this down 
to the bare essentials, which were still 
considerably more than some of his 
customers had. He displayed and ad­
vertised “A complete Housecleaning 
Outfit—-Now, or Eventually.” He 
tried to sell the complete outfit. He 
stressed its desirability. But in the 
nine cases out of ten where the house- 

•wife couldn’t see it, he followed with 
the suggestion, “Why not buy the most 
necessary things now and add to your 
equipment as you are able? In that 
way you’ll pretty soon have everything 
you need and you will hardly notice 
the cost.”

As a result, in a great many cases, 
he sold what he had listed as essential 
articles—and from time to tame house­
wives, educated to that idea of making 
their equipment complete „would buy 
additional articles from the list. Stress­
ing the complete equipment in the first 
place gave a definite objective toward 
which they could work.

This dealer kept a list of housewives 
with whom he discussed the idea and 
who bought incomplete outfits; so that 
he could follow them up from time to 
time.

Another unusual slant on house­
cleaning is prevention. Make the 
housecleaning easier by preventing dirt 
from accumulating. For instance 
plenty of mats outside the doors, with 
footscrapers as well, will keep the dirt 
out of the house. Cheap but pretty 
wastebaskets in every room will save 
an immense amount of work in sweep­
ing and picking up fragments of waste 
paper that otherwise is thrown on the 
floor. This idea may be advantageous­
ly elaborated in a special display.

A different angle of the same idea 
is suggested by the advertising slogan 
“Don’t Let Things Get Your Goat.” 
A window display shows some familiar 
goat-getting things—the faucet actual­
ly leaking, the broken pane with a rag
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stuck in the hole, the tarnished silver 
the rusty stove pipe. With each was 
indicated the obvious remedy—a new 
rubber washer, a new pane and putty, 
a can of silver polish, a can of stove 
polish, and so forth; each with a card 
indicating that a few cents would elim­
inate the source of annoyance. A new 
idea to a lot of customers who let such 
things run for weeks, months and even 
yearSt Victor Lauriston.

Hardware Men. Retaliate.
Turning the tables on grocers who 

for some time have been making 
special offers of chinaware, hardware 
and the like, with grocery products, 
San Francisco hardware dealers are 
offering grocery products free with 
hardware sales. Each week in the 
campaign is devoted to a special offer 
—a half pound of tea with each teapot 
or soap with a scrubbing brush.

Thinks Unit Store Plan Would Re­
store Normal Conditions. 

Greenville, April 6—In regard to 
business conditions to-day, it strikes 
me that they cannot improve until a 
stabilizing level has been reached 
where opportunities to  further rot out 
the underpinning have been absolutely 
removed.

For one thing, 'I believe as long as 
there is an overproduction of food this 
pirating will continue and not until an 
actual shortage in farm produce ar­
rives will it stop. If that is so, mil­
lions of farmers are yet to be out of 
luck. I am leaving beneficial legisla­
tion out of the question, because I find 
in talking to business men and com­
mercial travelers, that they d'o not ex­
pect any beneficial legislation to be 
enacted and neither do I.

If enough of our legislators could 
think alike and if enough of them were 
interested in the welfare of the com­
mon people, various plans to bring 
quick and permanent relief could be 
presented. One plan would be to have 
just one retail business owned by one 
man, either gas station, newspaper or 
what have you, and if any man was 
found' to be in a buying group, he 
would be warned and for the second 
offense get Hail Columbia.

The importance of retailing is para­
mount; in fact,, I consider the retail 
store as the key to the whole situation. 
It would be impossible for manufac­
turers to cut corners with a one man 
unit store plan and it could be out of 
the question for the retailers to do- 
much funny business if it was illegal 
to unite into buying groups.

Every traveling salesman in or out 
of a job can see that this unit store 
plan would restore his useful function 
in the scheme of distribution. I real­
ize that millions looked- upon the com­
mercial traveler as excess baggage and 
were apparently willing to face starva­
tion rather than see him have a home 
and job, but now I believe many see 
the shortsightedness of this attitude 
and understand that the greater the 
number of jobs, the greater the pros­
perity.

Also under this unit group plan, the 
farmers’ market would be restored and
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he himself re-established in his once 
enviable station. Furthermore, under 
this plan no licenses for or class legis­
lation against any particular type of re­
tailing would be needed, neither would 
price maintenance acts be necessary.

Being of the third generation of an 
unbroken line of retailers and running 
a store which has operated continuous­
ly since 1870, I am, of course, vitally 
interested in the situation.

Of course it would seem as though 
in this hectic, lurid and putrid condi­
tion that only some wild-eyed legisla­
tion, commensurate with conditions, 
but never heard of before on land or 
sea, would be the only thing that 
would -hit popular fancy, even though 
it died aborning.

What we want is more horse sense 
and less progress. Solon was noted 
largely for his horse sense. If he was 
here to-day he would roll up his 
sleeves and straighten things out with 
a yank, provided, of course, he could 
crash through the cordon of silk hats. 
We have Solons to-day but they will 
never get a chance. Furthermore, 
horses are out of date and are no 
longer used as a basis for computing 
the values of human thought.

!I feel secure in the conviction that 
nobody will take 'these words seriously 
—let’s all continue to quaff the dregs 
of commercialism thrown to us by 
monopoly.

Hurrah for Progress!
-C. L. Clark.

A Business Man’s Philosophy. 
Pyschologists advise parents to let 

a child feel successful in small ways, 
so that i't may be encouraged to aspire 
to greater things.

This is equally good advice for 
adults.

'Success breeds confidence and con- 
ifidence breeds success.

In training young men for new 
work, the veteran teacher does his 
utmost to get an early “victory” for 
his pupil. The memory of one suc­
cess soothes the bruises of a dozen 
failures.

Except in special cases of unwhole­
some conceit, the teacher is cruel and 
stupid who leads a novice inlto certain 
disaster.

Victory is the best of tonics. I once 
argued with a woman that it was bet­
ter to do a few things well than to do 
many things indifferently. She would 
not concede my point, but I t'hink that 
I was right. I prefer to be an out­
standing player of one game rather 
than a mediocre player of a dozen 
games. William Feather.

A Scotchman was engaged in an 
argument with a conductor as to 
whether the fare was '5 or 10 cents. 
Finally the disgusted conductor picked 
up the Scotchman’s suitcase and tossed 
it off the train just as they passed over 
a bridge. It landed with a splash.

“Mon,” screamed Sandy, “isn’t it 
enough to try and overcharge me, but 
now you try to drown my little boy?”

PH O N E  65106
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DRY GOODS
Michigan Retail Dry Goods Association.
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C ity.

V ice-P res id en t—G eorge C. P r a t t ,  G rand  
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Men’s Wear Buying Fair.
Orders for men’s and boys’ clothing 

and furnishings for this week are re­
ported as only fair. Some business is 
being placed on popular priced suits, 
but demand for topcoats has tapered 
off. In the furnishings division, the 
basque shirt meets with increased 
favor. While it is available to sell from 
50 cents to $2.95, the best style appears 
to be the $1.95 range. Mesh shirts 
are also prominent in the orders 
placed, and the fact that many styles 
are now pre-shrunk has eliminated the 
caution shown by stores in pushing 
this item last season. Wool ties to 
sell for $1 feature the neckwear 
division.

To Revive Old Stationery Styles.
Revival of stationery styles of ten 

years ago is planned for the coming 
Christmas season by a number of 
manufacturers. An outstanding fea­
ture of the holiday lines will be a re­
turn to  the cloth-covered calbinet-style 
box, which will be offered to retail 
around $1. Due to the low silk prices, 
producers plan to substitute that ma­
terial for the cretonne covering which 
was popular in 1922. The continuing 
demand for wide assortments of mer­
chandise has forced manufacturers to 
bring out three times the normal num­
ber of holiday styles in papers and 
packaging and compelled the revival of 
popular items of earlier years.

Sales Tax Again Worries Trade.
Recent confidence in the garment 

trade that the possibility of a manufac­
turers’ sales tax had been eliminated 
has given way to misgiving that the 
Senate may act to restore this levy. 
The heads of two leading trade as­
sociations are watching the situation 
very closely and their organizations 
will be represented immediately in pro­
test against the levy,, should it be con­
sidered again. They point out that 
the original consideration of the tax in 
the House had caught the trade un­
awares, but this will be avoided when 
the bill comes up for action in the 
Senate.

Hollow Ware Volume Lower.
Only a few factories in the silver 

and pewter hollow ware industry suc­
ceeded in maintaining volume in the 
first quarter of this year. Exceptional 
prices quoted by one or two manufac­
turers brought their plants an abnor­
mal amount of business, but the re­
mainder reported a drop of approxi­
mately 25 per cent, in volume of trad'e, 
compared with the first three months 
of 1931. Current buying is practically 
at a standstill, with retailers planning 
to defer June wedding gift and other 
purchases until the middle of next 
month.

Colonial Lamp Trend Waning. 
Manufacturers of popular-price lamps 

and lamp shades turn to new lines of 
merchandise this week to replace the 
Colonial styles now being featured in

popular goods. The move is prompted 
by the belief that the call for $2.95 and 
$5 Colonial lamps, which were develop­
ed as Washington Bicentennial special­
ties, will wane at the end of this month. 
The new numbers now on display in 
selling offices feature pottery and 
plaster bases with parchment shades. 
Both shade and base are decorated 
with floral design on a pastel back­
ground.

Garden Pottery Trade Off.
Inclement weather has reduced gar­

den pottery sales this season to the 
lowest point in years. March orders 
fell more than 50 per cent, behind 
those of March, 1931, and purchases 
this month have been at a correspond­
ingly low level. The trend has dis­
couraged the entire trade. Both sales 
agents and producers point out that it 
will be difficult to make up for the 
lost volume, no matter how active the 
market may grow in the remaining 
weeks of the season. Low-end prod­
ucts retailing below $5 are the only 
goods in demand at this time.

Slip Cover Sets Sell Freely.
Manufacturers of ready-made slip­

cover sets report an active demand for 
goods to retail around $10. The sets, 
which include covers for a couch and 
two chairs, were produced in volume 
at popular prices for the 'first time this 
year, and the trade has been watching 
•the result with interest. Heavy re­
orders from retailers who held early 
promotions on the sets have been 
numerous over the last two weeks. 
Linen and cotton sets in floral and 
awning-stripe designs are reported out­
standing.

Plan Electric Appliance Sales Drive.
Increased sales of all types of home 

electrical appliances, including refrig­
erators and air conditioners, is sought 
in an educational campaign to be start­
ed this week by manufaaturers. Home 
service saleswomen, employed by 
utility companies in all parts of the 
country, will be sent to New York 
City during the week to attend confer­
ences at the Electrical Association of 
New York, Inc. Lectures on the 
merits and uses of all types of ap­
pliances and lighting equipment will be 
given by representatives of the pro­
ducers. More than 150 women sales 
representatives are expected to attend 
the sessions.

Cotton Rugs Received Here.
A large volume of European cotton 

rugs in small sizes have made their 
appearance in floor coverings market 
this week. The goods, shipped here 
by France, Belgium and' other Euro­
pean countries, represent .merchandise 
ordinarily sold to England’, but which 
has been diverted because of tariff and 
exchange difficulties in England. Of­
fered here to retail from $2 up, the 
rugs are proving a profitable item for 
main floor table sales in department 
stores, and have been ordered in large 
quantities for immediate delivery.

Rayon Price Guarantee Restored.
Restoration of the price guarantee 

on rayon yarns, which was dropped at 
the beginning of the year, was an­
nounced last week by the Du Pont 
Rayon Co. last week and the Amer­

ican Glanztoff Corporation, following 
a similar action by the Tubize-Chatil- 
lon Corporation on the previous day. 
Both companies are guaranteeing their 
list prices for ninety days from date of 
invoice to weavers and sixty days from 
date of invoice to knitters. The Amer­
ican Glanzstoff Co. emphasized the 
fact that the guarantee was against a 
decline. The statement of the Viscose 
Co. that it would not guarantee lists 
has created some uncertainty in the 
market.

Substituting Goods Without the Cus­
tomer’s Consent.

The question of the Liability of a re­
tail merchant for the unauthorized 
substitution of merchandise, when a 
customer asks for a given article under 
its trade name, has been the cause of 
considerable litigation. And the courts 
have quite uniformly held that any 
practice of this kind constitutes a clear 
violation of the rights of the owner of 
the trade named article asked for, and 
may subject the merchant to an in­
junction and. damages if the facts war­
rant.

Of course this does not mean that a 
merchant does not have the right to 
sell a customer some other make of 
article than the one called for if he 
can. And so long as he lets the cus­
tomer know just what he is getting 
well and good. But when a customer 
asks for an article under its trade name 
and the merchant delivers an imitation 
or substitute without explanation he 
is treading upon dangerous ground. 
Now let us see how the courts have 
ruled in cases of this kind.

In one case of this kind a manufac­
turing company put out a cleaning 
powder under a trade name, and built 
up a reputation for it 'through years of 
National advertising. A retail grocer 
stocked this powder and advertised it 
for sale. He also stocked a similar 
product of another company, and when 
his customers asked for the Nationally 
advertised powder delivered the other, 
without any explanation to the cus­
tomer. This went on for some time.

Finally the manufacturer of the Na­
tionally advertised powder had this 
practice called to its attention, and 
brought suit in the Federal court for 
an injunction against the grocer. In 
finding for the manufacturer and in en­
joining the grocer the court said:

“The acts complained of are unlaw­
ful. The customer at a grocery is not 
compelled to inspect every package 
called for to see that he gets what he 
orders. He has the right to assume 
that he gets what he orders. The mer­
chant, by assuming 'to fill the order, 
represents that the goods put up and 
delivered are those ordered. The man­
ufacturer of an article placed upon the

market for sale has the right to de­
mand of the dealer who purports and 
advertises to sell it that he deliver his 
product when called for by the cus­
tomer.”

So much for that case, and the rule 
announced therein is supported by the 
great weight of authority, and the 
courts are open to grant relief to any 
manufacturer or seller of goods under 
a particular trade name, where it ap­
pears that the good will of such trade 
name is being impaired by the substi­
tution of other goods under its color. 
As was said by the court in another 
case of this character.

“It is a fundamental principle of the 
law that one cannot make use of a 
reputation which another has acquired 
in a trade name or mark for the pur­
pose of deriving such advantage in the 
manufacture and sale of the goods as 
arises from the good will and reputa­
tion of the original manufacturer. 
Courts demand a high order of com­
mercial integrity in the use by com­
petitors of a name under which a rival 
gained business reputation, whether 
that name is strictly a trade mark or is 
descriptive of quality merely, and from 
all filching attempts to obtain the 
reputation of another.”

And in another case of this kind a 
manufacturer of oil, which was mar­
keted under a trade name, found that 
a retailer was substituting another oil 
when motorists called for his product, 
and brought suit for an injunction. The 
evidence showed that the customers 
were not aware of this substitution but 
accepted the substitute thinking they 
were getting what they called for. On 
the above state of facts, the court in 
granting an injunction against the re­
tailer said:

“The unauthorized and undiscovered 
substitution of one article of sale for 
another is familiar ground for injunc­
tion against the seller.’’

In the light of the foregoing, it is 
clear that a retail merchant may let 
himself in for a costly dispute by en­
gaging in the practice of substituting 
goods without the customer’s consent. 
Of course the great majority of mer­
chants are above indulging in this 
practice; if they do not have an article 
called for, or for any other reason de­
sire to sell another brand, thex will 
state the case frankly to the customer 
and let the latter decide, which they 
have a perfect right to do. And, need­
less to say; this is the only safe and 
honorable policy to follow, and one 
that will pay big dividends in the long 
run. Leslie Childs.

Parents are people who hide their 
sins from the children and think the 
children blameless because they also 
hide their sins.

Corduroy Tires
K now n from  th e  C anad ian  B order to  th e  Gulf—and  from  New 

York H arb o r to  th e  Golden G ate—th e  C orduroy T ire  has in  ten 
years  sa ined  a  rep u ta tio n  for value, fo r su p erla tiv e  perfo rm ance  
and  dependab ility  th a t  is second to  none!

T he C orduroy D ealer o rgan iza tion  do ts  th e  n a tio n 's  map In 
m etropo lis and  h am le t. I t  is a n  o rgan iza tion  th a t  swears 
alleg iance to  th e  C orduroy T ire  because of long y ears  of u n fa il­
ing  t ire  sa tis fac tio n  to  th e  m o to ris ts  of th e  coun try .

Go to  you r C orduroy D ealer today . A sk to see th e  tire . B i g -  
S tu rd y —H andsom e in  all i ts  s tre n g th  an d  toughness, th e  C or­
duroy T ire  will sell itse lf to  you s tr ic tly  on i t s  m erit.

CORDUROY TIRE CO.
Grand Rapids, Mich.

#

v



16 M I C H I G A N  T R A D E S M A N A pril 13, 1932

HOTEL DEPARTMENT
Hotels As Public Utilities.

St. Johns, .April 11—Long before the 
era of the public utility as we know 
it to-day hotels or inns, as they were 
called at that time, flourished in all 
parts of this country, from, the days of 
the early settler when migrations from 
one locality to another were the order 
of the day inns always played am im­
portant part in the development of the 
locality. The development and prog­
ress of the original thirteen colonies 
is closely related with the advances 
made in inn keeping. With the blazing 
of trails, and new settlements, to-day 
in practically all of the Atlantic sea­
board1 states one cam' still see the re­
mains of what at one time long ago 
was considered the most important de­
velopment in the community, the inn. 
Long 'before the revolutionary war the 
inn played a moslt important part in 
the affairs of ifche local and state gov­
ernments, throughout the New Eng­
land 6tates as well as New York, 'Penn­
sylvania, New Jersey, the Virginias and 
the Carolinas, the history of each lo­
cality is closely related with Ithe innis 
of those times, many of ithe notable 
figures in Aimerican history are record­
ed1 as patrons of the early inns and 
many of the mow historical occurrences 
we read about had' their inception in 
the local inn under the benevolent 
watchfulness of the bonifaoes of those 
days. If the history of early American 
inn keeping coiildl be recorded in 'book 
form for the present generation to 
read and enjoy what a wealth of in­
formation and historical lore we would 
have. As the original thirteen colonies 
grew in power and wealth what had 
formerly been nothing but a place of 
shelter where food1 and refreshments 
could be had by the weary traveler the 
inn gradually developed and kept pace 
with the times, and by the time Ithe 
Civil war arrived' American inns had 
attained a high development and 
achieved for themselves a position 
commanding the respect and admira­
tion of the people. Much of the his­
tory ojf the civlil war originated in the 
local inn. Government and military 
officials Of the North and South, plan­
ned many of their official acts behind 
the closed doors of inns, operated by 
patriots all of whom played an import­
ant part in .the events that followed. 
During the seventies, eighties., and 
nineties, the inn assumed larger pro­
portions and' itiook on the name of ho­
tel. Many of the famous social and 
political leaders of the times are re­
membered for the great banquets and 
gatherings that took place in the re­
nowned hotels of that timie wherein 
famous me«, and women carved for 
themselves a niche in the halls of 
fame or history. Hotel development at 
that time depended- almost entirely up­
on the whim Of some local individual 
who having made a- fortune for him­
self and desiring to perpetuate his 
name folr years to come would almost 
single-handled build a hotel in his own 
community as a monument for the 
townfolks to  point at proudly, the 
financial returns on the investment be­
ing a matter only for individual con­
sideration and under those conditions 
whether or not profits followed the in­
dividual and not the general public was 
the winner or -loser. Beginning in the 
early .part of the 20th century hotel 
building took on the proportions of 
big businessi, companies and corpora­
tions were organized1, stocks and bonds 
were offered and .sold to the general 
pu'bl'ic, unwise and unrestrained pro­
motions engineered by unscrupulous 
individuals resulting in serious losses 
to the investors were put over white 
the state stood by complacently. The 
type Of ownership changed. Whereas in 
the old days the traveler was greeted 
by the owner or some member of the 
family the nelw order oif things made 
such a procedure almost an (impossibil­
ity, the fact that the new hotel repre-

sented an investment that oftentimes 
ran into the millions made the manage­
ment of such an institution one that 
should have required the services) of 
a man of much (financial experience and 
ability and the money used to finance 
such an undertaking generally came 
from the purses of public investors.

During the past fifteen years hotel 
business in all pants of this country 
and especially in Michigan has under­
gone some radical changes. To-day in 
this State the hotel industry represents 
an investment of over 250 million dol­
lars. Much of the stocks and bonds 
issued to finance this inv-eistmenit is 
held in the hands of many of our citi­
zens, residents in all parts of this 
State. 'White .the methods used to 
finance a new hotel are less complicat­
ed than (the methods- used to promote 
our public utilities such as the tele­
phone, power, gas. and bus lkvesi, etc., 
the operation of (hotels requires that a 
reasonably -sure income .shall be earn­
ed in order that the stock and bond 
holders can receive a return, on the in­
vestment. Without such a promise on 
the part of the promoters hiotel securi­
ties would be of little value and prac­
tically unsalable. Let us now consider 
what makes the business of hotel op­
eration one equally as important as 
any other public utility in; the State of 
Michigan.

Inasmuch as hotel building and) op­
eration requires the use of millions of 
dollars each year, the public is asked 
to invert money with the understand­
ing that it will receive a financial re­
turn on the investment. Every man 
and woman investing money is honest­
ly convinced in .hi® or her mind that 
the .statements, .made by the salesman 
as well as the chart .showing the prob­
able income and profits after making 
allowances for all the overhead charg­
es are 'ample and sufficient to pay the 
expected dividends!. Assuming the 
promoters are strictly honorable -men 
and do not in any way knowingly 
misrepresent to the buyer the facts a.s 
they .honestly see them it is still true 
that many owners of hotel securities 
are unable to realize any profits on 
their investments, even in good times. 
What then., are some of the contribut­
ing factors that make the sale of hotel 
securities easy and why do so few 
hotels pay the investor as expected?

When our public utilities desire to 
sell stock to finance themselves in a 
new branch of the business or when 
they desire to raise money to carry on 
the legitimate .purposes for which they 
are organized they are by law com­
pelled to show before the utilities com­
mission the need and necessity of the 
new project .planned, the commission 
generally looks closely in the proposi­
tion and sometimes will' refuse or will 
make alterations in the demands of the 
petitioner always having in .mind the 
probable earning power of the new 
project relative to assuring the ¡investor 
a reasonable return on the investment, 
and in order to make doubly sure the 
investor will not lose his investment 
insofar as human foresight can prevent 
it the commission will order the utility 
to make certain definite charges to the 
public for its services. This system as­
sures the utility, the investor and' the 
general public a square deal insofar 
as human ingenuity, and honesty of 
purpose can make it, and as a further 
safeguard for the utility and investor 
the comlmSssSlon. will refuse its approval 
to any new scheme in a competitive 
territory unless it ca'n Ibe shawm clearly 
and 'beyond reasonable doubt the ter­
ritory now being served can absorb 
profitably for the promoters and' in­
vestors more (services than, is being 
.provided by the present occupant of 
that territory. And all this is as it 
should 'be.

With hotel promotions and financ­
ings the story is entirely different, be­
yond securing the consent of the se­
curity comjmission when planning the 
issue of stock® and .bonds for a  new 
hotel. Little thought or consideration

by the State is -given -the matter, who 
-the promoters are, what ulterior mo­
tive exists behind- the scheme, is there 
need of a  mew hotel in the territory to 
be served, does the public demand new 
holtel -facilities, is the set up for the 
new hotel financially sound, can a new 
hotel meet the competition of thie old­
er established places in price, as it 
must if it wishes to pay dividend® these 
dlays, is the hotel Ito be a  commercial, 
residential, or resort proposition, and 
having decided -the type of hotel to be 
built will the present investmemt in. the 
business be placed in jeopardy by the 
addition of new competitibn or will 
the new hotel find, itself unable to cope 
with -th-e situation arising from its 
presence in a field already overcrowdu 
edl. This and -many other points of a 
t-echniicall and financial nature should 
receive the close attention of the State 
before .permitting the (launching of a 
prbjeot having nothing 'behind it ex­
cept the desire on the part of some­
one to sell something that will net a 
fine percentage or commislsion. The 
history Of hotel promotions and financ­
ing in. Michigan during the past fifteen, 
years is one that should cause a bluish 
of .shame to all respectable and honest 
citizens. Millions of dollars contribut­
ed in a  large measure .by men and 
-women knowing nothing of the in­
tricacies of the hotel operation hove 
.been -separated 'from their savings- by 
glib and high pressure salesmen only 
to realize when too late the fact that a 
new hotel, no matter how busy it may 
appear to the outsider, is often rumining 
behind in meeting its obligations and 
must go through a process of re­
organization to save itself from going

H otel and Restaurant 
Equipment

H. Leonard & Sons
38-44 Fulton S t, W. 

GRAND RAPIDS, MICH.

Warm Friend Tavern
Holland, Mich.

Is truly a friend to all travelers. All 
room and meal rates very reasonable. 
Free private parking space.

GEO. W. DAUCHY, Mgr.

“A MAN 18 KNOW N BY T H E  
COM PANY H E  K EEP S "

T h a t Is w hy  LE A D E R S of B u a ln eu  
and  Society  m ake  th e ir  h ead ­

q u a r te rs  a t  th e

P A N T L 1 N D
H O T E L

"An entire city block of Hospitality'

GRAND RAPIDS, MICH.
Room s $2.25 an d  up. 

C afe te r ia  S andw ich  Shop

Park Place Hotel
Traverse City

Rates Reasonable— Service Superb 
— Location Admirable.

GEO. ANDERSON, Mgr. 
A L B E R T  J. ROKOS, Ass’t Mgr.

New Hotel Elliott
STURGIS, MICH.

50 Baths 50 Running Water 
European

D. J. GEROW, Prop.

NEW BURDICK
KALAMAZOO, MICHIGAN

In the Very Heart of the City 
F irep roo f C onstruction  

T he only All N ew  H o te l in  th e  city.
R ep resen tin g  

a  $1,090,000 In v estm en t.
250 Room s—150 R oom s w ith  P r iv a te  

B ath .
E uropean  $1.50 a n d  up  p e r Day. 
R E ST A U R A N T AN D  G R IL L — 

C afeteria , Q uick Service, P o p u la r 
P rices .

E n tire  S even th  F loo r D evoted  to  
E specially  E quipped  Sam ple Room s 

W A L T E R  J. HODGES,
Pres, and Gen. Mgr.

HOTEL

C H I P P E W A
MANISTEE, MICH.

U niversally  conceded to  be one of 
th e  b e s t ho te ls  in  M ichigan. 

Good room s, com fo rtab le  beds, e x ­
cellen t food, fine cooking, p e rfec t 

serv ice .
H o t an d  Cold R u n n in g  W a te r  and  

T elephone  in  ev ery  Room.
$1.50 and up

60 Rooms with Bath $2.50 and $3 
H E N R Y  M. NELSON, Manager

Occidental Hotel
FIRE PROOF 

C E N T R A L L Y  LO CA TED  
Rates $2.00 and up 

EDW ARD R. SW ETT , Mgr. 
Muskegon Michigan

Columbia Hotel 
KALAMAZOO 

Good Place To Tie To

“We are always^ mindful of 
our responsibility to the pub• 
lie and are in full apprecia­
tion of the esteem its generous 
patronage implies ”

HOTEL HOWE
Grand Rapids, Michigan.

E R N E S T  W . N E IR . M anager.
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on itlhe 'financial rocks, while the small 
investors is left to hold the bag. 'Such 
a oond/iltion is a blot on the name of 
Michigan anid should not be tolerated. 
Michigan- cannot afford to have it said 
its hotels are unsafe as an investment 
any more than it can afford to have 
it known 'throughout the country its 
public utilities are unsound and should 
be left severely alone. This State has 
the enviable reputation among in­
vestors as being a -money maker with 
its public utilities and hotels are no 
less- important than its power, gas and 
light companies), all of which receive 
and enjoy state supervision, giving the 
investor a feeling of .security obtained 
in but few companies at the present 
time.

Competition to-day has practically 
ceased to  be the life of trade, on the 
contrary .competition has become the 
ghost Of failiure. Ethics long recogniz­
ed as the foundation of good business 
have been cast to the winds and re­
placed by practices iso contemptible 
that a few years ago anyone resorting 
to such llow down and dirty tactics 
would be ostracized and shunned by all 
.respectable people, and yet, iwlhen 
looking at the situation, as it actually 
is the wonder -becomes immediately 
apparent that in the face of stuch un­
ethical practices we still have business 
■institutions who refuse to stoop so 
low as to deliberately injure a com­
petitor. Hotel operation like other 
limes Of busineisis finds competition so 
keen- that some operators will not 
hesitate to resort to any scheme .if an­
other name can be added on the daily 
register. Unfair and unrestrained com­
petition has- not only been ruinous- to 
the -investor but it has created a situa­
tion where even good morals have be­
come involved and in some cases giv­
ing the industry a black eye. Such a 
condition should not be allowed to 
exist if our State 'thinks anything of 
its good name.

There is a growing feeling -through­
out the country among right thinking 
and broadminded people that after all 
competition .is. not the most desirable 
thing to have to-day under present 
conditions, while it may he true that 
in some cases competition has made it 
possible to secure commodities at pres­
ent, lower in price than formerly exist­
ed, the harm being -done to the finan­
cial structure of this Nation far out­
weighs any eo'nside ratio ns accruing 
■from the saving of a few pennies or 
dollars if in doing so it becomes neces­
sary to jeopardize the entire stability 
of this Nation. Competition arising 
from the overcrowded banking situa­
tion in this State and Nation has 
wrought havoc with, the banking busi­
ness as a whole. Would it not have 
been better a few years ago to have 
refused permission to individuals, at­
tracted by the lucrative banking busi­
ness as it existed then. Mein who were 
nott competent or qualified to enter 
nuc-h a technical field as banking and 
w'hosie greatest desire was to handle 
other people's money with a view to 
making a profit in .doing so,, would it 
not have been better to have these men 
remain outside of the banking field 
rather than have those same banks 
closed to-day and the customers un­
able to- draw a penny belonging to 
them and in. many cases facing the 
grim realization that in the final ac­
counting to be made possibly only a 
slmall percentage of the savings will be 
salvaged? In the field otf the automo­
bile, competition may be forcing the 
price down to an unheard of level and 
yet millions of dollars have been, lost 
:n. an'omdbile promotions, in the past 
twenty years or more simply because 
the promoters failed to take into coni- 
sideration the competitive angle so 
long as the general public could be 
influenced to put its money into it 
when all the information and) signs 
pointed clearly to an already over­
crowded industry -dominated by only 
a handful of me-n._ What if the price 
Of the automobile is low to-day is that

enough to justify the millions of dol­
lars lost to thousands of men and wo­
men who could not resist the blarney­
ing of the oil promoter? Had the 
State exercised its authority and pre­
rogatives years ago we might have few­
er automobile manufacturers to-day 'but 
we would have -more stability in the 
industry and more people able to come 
to the assistance of the Government in 
its efforts to revive businesisi. In the 
world of railroading competition in the 
form of the automobile and bus has 
practically made railroad securities 
next to worthless. Our big financial 
institutions which have invested in the 
past billions of dollars when, railroad 
securities were gilt edge and Al, find 
their investments almost at the vanish­
ing point. No doubt the railroads 
themselves are to blame for much of 
their present troubles. When business 
was easy to get, when an issue of 
watered stock was- floated without 
questions being asked by the Govern­
ment and a gullible public was taken 
in to the tune of millions every year, 
railroading was profitable: but with the 
advent of the bus and auto the situa­
tion changed almost over night and 
with the encouragement andi sanction 
of our State and Federal Governments 
who allowed unrestrained competition 
so long as* the applicant could pay the 
fee asked,, our railroads found them­
selves playing a losing game which in 
turn caused enormous losses to in­
vestors who had a right to expect their 
government would at least make an 
effort to protect them. Whether or 
not it is better for the people to lose 
the railroads and the millions of dollars 
in- taxes paid, by them each year and 
build highways for common carriers 
is unnecessary to discuss as the answer 
is already known. Unrestrained com­
petition is one of the most damnable 
curses the powers of hell with ail the 
fiendishness Satan could command 
ever used to scourge tlhe people of 
this country within, the past twenty- 
five years. Either our Government 
must put a stop to unnecessary com­
petition or the financial structure of 
this Nation, now beginning to shake, 
will collapse and plunge us info abys­
mal depths from which it will never 
emerge.

As everyone knows Michigan is 
gradually becoming a winter and sum­
mer resort state. A number of agencies 
are at work developing the recreational 
facilities with the object in view of in­
ducing people from other states to 
come to Michigan and spend their va­
cation. Thus far the results have been 
gratifying. Millions of dollars from 
other sections have been spent in this 
State and the surface of recreational 
possibilities has barely been scratched. 
Almost overnight there has developed 
varied types of business whose only 
claim to continued existence seems to 
be the ease with which the tourist and 
his money can- be partedi. All along 
our highways and on the outskirts of 
almost all our communities shacks un­
der various names and aliases have 
sprung up like weeds and all of them 
ostensibly catering to the comfort and 
welfare of the stranger. Unfortunate­
ly for Michigan many a stranger at­
tracted to these places by appearances 
has -discovered when too late what un­
bridled and unrestrained competition 
can do- when our State permitsi, as it 
•does, a free and unregulated business 
to be carried on by an unscrupulous 
and .profiteering individual. Our State 
government has seen the desirability 
and benefits accruing from the pres­
ence of thousands of individuals vaca­
tioning in Michigan and appropriates 
$100 000 per year to advertise the 
beauties of Michigan lakes, streams 
and forests likewise several organiza­
tions spend another $100,000 or more 
each year to bring the tourist here, but 
after getting the tourist within this 
State there is at least a moral obliga­
tion on the part of our Government to 
see to it that the stranger is fell fed, 
well housed, properly entertained, and

reasonably safe from the rapacity of 
individuals who feel their future .busi­
ness -dices not depend upon what is 
done to the visitor to-day; as next day 
and -next year there will be a new crop 
to carry on with. No host would think 
of inviting 'friends to spend the week 
end with him and ignore them entirely 
after they had arrived., which is ex­
actly what the State is doing.

Anyone who has toured through the 
White Mountains, or along the coast 
of Maine, Massachusetts, and other 
Atlantic seaboard states during the 
summer months immediately is struck 
by the enormousi amount of money in­
vested in hotel facilities catering ex­
clusively to the high grade type of 
visitor, the man- who really has money 
to spend and demands the best. Such 
a clientele is not built up over night 
it is only after painstaking effort and 
expenditure of much time and money 
that New England finds -its tourist 
business receipts running into the mil­
lions each year and rapidly increasing. 
Michigan can profit greatly if it will 
only set .itself to the task of inviting 
capital to provide high class facilities 
to the better class of tourist, if it will 
make the investor feel his investment 
will not be jeopardized or rendered 
futile from the encroadhmemts of un­
scrupulous competition. ¡Nothing is 
more discouraging to legitimate busi­
ness than to see swarms of competitors 
fighting madly for every crumb of 
business and often resorting to un­
ethical practices to get it. In days 
gone by when this country was young 
and1 growing fast competition- was de­
sirable. History records many cases 
where the arrival of a new competitor 
was actually of benefit to the industry 
and raised the standard of business all 
along the line, and so long as this 
country could absorb the -developments 
created by new -capital all was well. But 
when the time arrived as it has when 
competition degenerated into a mad 
scramble for business where ethics and 
sound business principles were cast 
aside competition became a distinct 
liability and -caused losses running in­
to the billions to men and women who 
through no fault of -their own- were 
forced to how to the power of greed, 
enviousness and jealousy. What a 
stupendous price legitimate business 
has had to pay because our Govern­
ment refused to recognize the inevi­
table and take steps to -protect its peo­
ple. Let us discard the worn out 
theory, this is a free country in busi­
ness matters and adjust ourselves to 
conditions a.s they actually are.

Hotels are public utilities and the 
future safety of the industry demands 
that steps the taken to safeguard- ,thq in­
terests of all those -concerned in it. No 
business- can grow and prosper when 
forced to balances itself on the ragged 
edge of ruination. A. C. Martin.

Why California Is So Particular.
Los Angeles, April 8—We have 

'been checking up some of the points 
you raise rather carefully and want to 
answer specifically a few of the state­
ments you -make concerning California 
fruits.

In the first place the embargo on 
certain Michigan fruits in California 
is not a trade embargo in any sense 
of the word. This state, in common 
with many others, has certain- fruit and 
■plant quarantines—you have them in 
your own state at certain times on cer­
tain crops—and that -which affects 
Michigan apples in California is to pro­
tect our fruit crop here in this state 
against the oriental fruit moth, which 
is common in Michigan-, hut which so 
far has been kept out of California. 
California ¡State Quarantine No. 3 on 
this particular pest embraces fruit 
from twenty-six states and Eastern 
Canada.

Although our apple crop in this 
state is an important one our prin­
cipal concern, in respect to this destruc­
tive pest is for peaches, as this is the 
largest peach producing state in the

Union. It is our understanding that 
this pest is already established in 
Florida, so perhaps they do -not have 
a quarantine against it in that state.

The reason why Florida oranges are 
not shipped into California is that our 
state quarantine here has a regulation 
against fruits -from states which suffer 
from citrus canker, and that serious 
disease has caused great losses in the 
state of Florida. So far, it is not es­
tablished here. On the other hand, we 
have certain pests and diseases here 
in California which they do not have 
in Florida. One of those is brown rot, 
which is established here, but not in 
Florida. Florida, having a humid 
climate would suffer very seriously 
from brown rot if it should 'become 
widespread there. As a result, they 
have a quarantine against California 
citrus fruits for this particular reason-. 
Recently, however, the quarantine on 
California lemons going into Florida 
has been, raised, providing the lemons 
are .properly processed and treated, and 
we also have the opportunity of ship­
ping oranges into Florida during their 
off season, or from May to October, 
providing they also are properly treat­
ed and certified.

There is probably no one thing 
which causes agriculturists and horti­
culturists more effort and more ex­
pense -than this control otf diseases and 
pests which have spread across the 
United States with alarming rapidity 
in recent years. California, being 
favored by an isolated position, and 
with a very large agricultural and fruit 
industry within -her borders, has 
recognized the seriousness otf this 
situation and many years ago estab­
lished stringent quarantine regulations 
to keep infected fruit, vegetables and 
other products outside of her borders.

Nevertheless, one industry alone, 
that of raising citrus, spends over five 
million dollars a year merely in the 
control of citrus pests. This is solely 
aside -from the losses caused by these 
pests which, no doubt, aggregate un­
told millions besides.

We believe this explains the reason 
why Mr. Heald’s apples were excluded 
from California and we feel perfectly 
safe in saying .that if California citrus 
fruits had any insect pests, or any 
disease which might .spread to the ap­
ple orchards or other -fruit industries 
of Michigan, your state would be per­
fectly right and proper in barring our 
product.

As for your statements about the 
superiority of Florida fruit over -Cali­
fornia that is largely a matter of judg­
ment. The mere fact that the Ameri­
can public consumes in the course of 
a year about twice as much citrus 
fruits from California as they do from 
Florida is an indication that we still 
have some satisfied consumers and be­
lieve that we are able to deliver a sat­
isfactory product to the American pub­
lic. We do not believe that our prod­
uct is inferior or that the public think 
that it is. I'f such was actually the 
case our industry would not be able to 
grow to its present proportions where 
our aggregate turnover is in excess of 
a hundred million dollars a year in 
selling citrus fruits alone.

, ; James O. Cook,
bee y Calif. Fruit Growers Exchange.

Devotion.
Alone. Alone. Alone!
T his self, m yself, alone.

Ties. I th o u g h t m y own, 
Suddenly  have flown 

A nd I
B ereft

Alone!
Old p a th w ay s dearly  know n 
T he th o rn  h as  overgrow n 

H ith e r, th ith e r  s trew n  
• A s ill w inds h av e  blown 

A nd m oan
A nd m oan

A nd m oan.
B u t these  I  now  condone 
T hen  deaf to  m onotone 

Hove, from  w recks alone. 
B uilds an ew  a  th ro n e  

To be
F o r h e r

Alone.
C harles A. H eath .
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DRUGS
Michigan Board of Pharmacy. 

P res id en t—C lare P . A llen, Wyandotte. 
V ice-P res .—J . W . H ow ard  H u rd , F lin t. 
D irec to r—Garfield M. B enedict, San­

dusky.
E x am in a tio n  Sessions—T h ree  sessions 

a re  held each  y ear, one in  D e tro it, one in  
th e  U pper P en in su la  a n d  one a t  F e rr is  
In s titu te , B ig  R ap ids. T h is  y e a r’s  B ig  
R apids session  w ill be held J u n e  21, 22
an d  23._____ ___________ _________________

Michigan State Pharmaceutical 
Association.

P res id en t—J  C. D ykem a. G rand  R apids. 
F ir s t  V ice-P re s id en t—F . H . T a ft , D an- 

siner.
Second V ice-P re s id en t—D uncan  W ea ­

ver, Fennville .
S ec re ta ry —R. A. T u rre ll. Croswell. 
T rea su re r—C larence  Jen n in g s , Daiw- 

rence. _________________________

T h in g s  To Be Considered in a New 
Location.

A druggist in a New England city 
recently sent the following letter to 
the Druggists’ Research bureau:

“We would be pleased to receive the 
bulletins you have published concern­
ing the drug trade.

“We are particularly interested in in­
formation that would assist in selecting 
a new location: for after over fifty 
years in the same place, where changes 
of all kinds have taken place, we are 
forced to vacate.

“From hearsay we are told that stores 
in towns of from: 4,000 to 6,000 are 
more prosperous than the average 
stores in a small city of 13,000 like 
this city. Is there any evidence to 
bear out this idea?

“There is also evidence that stores 
with agency lines are the most pros­
perous. Is this true?

“Any information you may give us 
will be greatly appreciated.”

In reply, the Druggists’ Research 
bureau wrote as follows:

We are pleased to send you what 
information we can in reply to your 
letter.

We judge from what you say in your 
letter that you are forced to vacate 
your present location through inability 
to renew the lease or some similar 
consideration. We assume that this is 
true rather than you have found it 
desirable to move from your present 
location on account of changes in busi­
ness conditions there. If this latter is 
the case, however, please let us know 
because our answers then would be on 
a somewhat different basis.

On the assumption that you have 
been forced to vacate your present lo­
cation, we offer the following sugges­
tions as a means which may be of some 
service for you in proceeding to a de­
cision upon a new location.

The fact that you have been more 
than fifty years in your present loca­
tion indicates, of course, that cus­
tomers over this long period of time 
have formed a habit of coming to the 
corner where you now are. Therefore, 
it may be desirable to get a location 
as close as possible in order to profit 
from this habit people have of coming 
to this corner to do business with you. 
It may be that there is no suitable 
location close by which can be ob­
tained at a reasonable rental. You 
should not expect to pay more than 
3 to 5 per cent, of your anticipated 
receipts as rental. Therefore, it is an 
easy matter to determine the reason­
ableness of the rental asked for a pro­
posed new location. For instance, if

a desirable location is offered to you 
at $100 a month on a long term lease, 
this means that $100 should not be 
more than 3 to 5 per cent, of the busi­
ness you expect to do in that locality. 
That is, you should be able to do in 
such a location $2,000 to $3,300 a 
month business. An easy way to cal­
culate the business necessary for any 
proposed rental is to divide 3 or 5 
into the monthly amount of rental and 
the result, when the proper decimal 
point is set down, is the monthly busi­
ness necessary to justify the rental. It 
is then a matter of your judgment and 
experience and familiarity with the 
conditions in the city to determine 
whether or not such a volume of busi­
ness is possible to obtain profitably 
in that location.

Another way of proceeding to deter­
mine the place to relocate the store is 
as follows: Go back over one or pos­
sibly two years’ prescription files, if 
you have an important amount of pre­
scription business. If you have deliv­
ery records for the same period, they 
will be helpful to you, too. Also, if 
you have an important amount of 
charge business, that will help. With 
these records of your customers it is 
possible, by tabulating their addresses, 
to see where the business that your 
store gets is coming from. It is well 
known in the retail drug business that 
people won’t go far out of their way 
to patronize a drug store if the same 
or better service can be obtained close 
at hand. Therefore, the ideal situation 
is to locate the store in a place which 
will be as accessible as possible to the 
greatest number of actual and potential 
customers. We think that perhaps a 
record of the addresses of a sufficient 
number of your customers for a year 
or two back may give an indication 
of the area in the city from which 
you are getting most of your business.

It is perfectly true, of course, that 
you may be able to obtain business 
profitably from other sections of the 
city. At the same time, it is highly 
important to remember, however, that 
one of the greatest values your store 
has .is the fifty years’ good will accu­
mulated in the present location. As a 
practical matter, you know it is far 
easier to get additional business from 
satisfied customers than it is to at­
tract new business into the store.

When you have settled upon one or 
two or several locations which seem 
to fulfill these conditions in as large 
part as possible, there are physical 
facts about the proposed new location 
which add or detract from it. Natural­
ly a building which is in bad condi­
tion is a handicap and may cost you 
money in order to put it in the proper 
condition. Also if the building has 
steps up or, worse, steps down at the 
main entrance, that is a handicap. 
Similar disadvantages are poorly ar­
ranged show windows and poor light­
ing and other physical conditions in­
side. Of course, you may be able to 
overcome these by alterations. But 
naturally a store which already has 
satisfactory features has an advantage, 
other things being equal, over a store 
which needs extensive alterations be­
fore it is suitable for your business.

The surroundings which the store 
has are also important. Locations 
next to churches and banks are not 
usually considered desirable because 
people visit such localities only oc­
casionally and are not then in the 
shopping frame of mindi.

Also locations near garages and 
poolrooms and similar businesses are 
not desirable because of the physical 
appearance they create and the loafers 
and hangers-on which usually are about 
them. This is prticularly important 
for a drug store because a large part 
of its business comes from women. 
Women naturally are timid about ap­
proaching a location which has unde- 
rirable surroundings of iMs kind.

The side of the street on which the 
store is located also is a factor. If 
the store is in the center of the city, 
as we assume it now to be, it is desir­
able to be on the side of the street on 
which the greater number of people, 
particularly shoppers and women, cus­
tomarily pass. It is amazing many 
times to note the variations in the 
number of persons on two sides of the 
same street. Oftentimes, during shop­
ping hours, one side of the street will 
have three times as many shoppers as 
the other. This is important because 
one of the best advertising mediums 
a drug store has is its windows and 
the more people who see the windows, 
the more opportunities for sales. You 
can easily compare the relative value 
of the two sides of the same street by 
counting, several times during the 
week, the number of passersby on both 
sides of the street for several hours, 
particularly hours in which your ex­
perience indicates you are likely to 
obtain the greatest part of your busi­
ness.

Often the shady side of the street 
is the more popular side because it is 
cooler in summer and drier in winter. 
This may be offset under some special 
conditions, however, by the topography 
of the city or some other physical fac­
tor which diverts traffic to the other 
side of the street. As we say, you can 
determine this if you think it desirable, 
by a comparative count of the number 
of persons passing during shopping 
hours on both sides of the street.

Drug stores almost uniformly ha\e 
the best success in corner locations. 
The reason is that a corner is more 
accessible and is seen by more oeople 
than is an inside location. This is im­

portant for druggists because most of 
the purchases are small casual purchas­
es and a drug store must be close to its 
customers to get this business.

On the other hand, in the centers 
of even the smallest cities, it is a fact 
that middle-in-the-block stores suc­
ceed and succeed because they are in 
the heart of the shopping sections. 
Corner locations are of the greatest 
importance for drug stores in neigh­
borhood locations.

We don’t think there is any cause 
for pessimism about the future of the 
well-managed' individually-owned drug 
store, regardless of the size of the city 
in which it is located. Competition is 
a factor even in the most remote local­
ities because mail order houses and 
peddlers are active as competitors 
while in the larger cities large num­
bers of drug stores are competing with 
each other. The success of a drug 
store is an individual matter which 
depends in large meaure upon the 
proprietor himself. The only insuper­
able conditions are those in which so 
many drug stores are striving for busi­
ness in a particular locality that there 
simply isn’t enough business for all 
of them.

In the United States there are about 
60,000 drug stores to serve the ap­
proximately 120,000,000 people in the 
country. This means, in turn, that the 
average population served by each 
drug store is approximately 2,000 peo­
ple. With nine drug stores to serve 
the 13,000 people of your city, it may 
appear at first glance that there are too 
many drug stores in. your city. How­
ever, this is not an unusual condition 
because the city very well may be a 
trading center for a large surrounding 
population and thus the actual number 
of possible customers available for the 
drug stores of the city may be very 
well considerably more than the 13,000 
who live in the city itself.

A number of drug stores with agency 
lines have achieved unusual success. 
One reason is, of course, that agency 
lines are usually put in those stores 
which have the greatest success or the 
greatest prospects of success. Another 
reason is that most agency lines carry 
with them not only merchandise but 
selling help which can be used ef­
fectively and profitably in the opera­
tion of the store.

Those druggists who have been 
willing and able to use this selling help

MOTHERS DAY MAY 8*
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have thus achieved unusual success 
with agency lines. It is true, also, that 
the consumer demand, particularly in 
some sections of the country, for 
agency merchandise is great enough 
to draw to these stores having the 
agency an extraordinary amount of 
business. The crux of the whole situa­
tion is, however, not the obtaining of 
the agency but the effective use of its 
advantages.

We hope that the information in this 
letter is of some service to you. If 
we have not answered your questions 
fully, or other questions occur to you 
after reading the letter, we shall be 
glad to tell you anything that we can.

Auto Plants Delay Glass Orders.
To date the flat-glass industry and 

other suppliers of glass products to 
the automobile manufacturers have 
noted no increase in orders or ship­
ments. It is felt that the selling cam­
paign now being pushed by the auto­
mobile makers cannot be expected to 
bring immediate results, but the glass 
manufacturers interested continue 
hopeful. Sales and shipments of win­
dow glass have eased up somewhat and 
the distributors appear to be waiting 
for consumer demand. Demand for 
plate-glass from the mirror makers is 
extremely slow.

Linoleum Advance Spurs Buying.
Increased purchasing of lightweight 

linoleum produost is reported in the 
hard-surface floor coverings market 
this week. The orders are prompted 
by belief among buyers that manufac­
turers wll follow the lead of a major 
producer and advance quotations on 
the lighter weight linoleums next 
week. The Armstrong Cork Co., lino­
leum division, announced some time 
ago that prices of certain of its low- 
end products would be increased 6 to 
10 cents per yard, effective April 18.

The cheaper grades of felt base and 
linoleum products are the only hard1- 
surface lines in which consumer buy­
ing has been active in the last few 
months.

Cheap Unpainted Furniture Sought.
An active demand for unpainted fur­

niture to retail in the low-end brackets 
is reported by manufacturers special­
izing in this type of merchandise. 
Bedroom suites as well as kitchen and 
dining-room pieces are finding a ready 
market with consumers, it was said. 
Because flaws in workmanship or ma­
terials are apparent in the unpainted 
type of furniture, the market in other 
years was restricted to more expensive 
pieces. It is pointed out that products 
offered now are not subjected to the 
critical inspection buyers formerly ex­
ercised.

Americanism: Hating the Commun­
ism that makes all men equal; lifting 
up the low and pulling down the high 
to make all men like ourselves.

ALL STYLES 
AND PRICES

BROOKSIDE BRAND 
WHISK BROOMS

ROTARY PRIZE 
W hisk

AMSTERDAM BROOM COAMSTERDAM, N.Y

S p r in g  S p e c ia l t ie s
Marbles — Jacks — Rubber Balls 
Base Balls — Playground Balls 
Tennis Balls — Tennis Rackets 

Tennis Sundries — Golf Complete Sets 
Golf Balls — Golf Clubs — Golf Bags 

Golf Tees — Golf Practice Balls 
Sport Visors—Swim Tubes—Swim Animals 
Bathing Caps—Bathing Slippers—Swim Aids 
Sprayers — Rogers Paints — Paint Brushes 
Sponges — Chamois Skins — Electric Fans
Soda Fountains and Soda Fountain Supplies 
Largest A ssortm ent in our Sample Room 
W e have ever shown and only the Best 
Advertised Lines — W e certainly invite your 
inspection. Lines now on display.

H azeltine &  Perkins D rug Co.
Grand Rapids Michigan

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

Acids
Boric (P o w d .)_11% @ 26
B oric (X ta l) — 11%@ 26
C arbolic ________  36® 43
C i t r i c ___________ 40 @ 66
M u r ia t i c _________ 3%@ 10
N itric  _______  9 @ 16
O xalic __________ 16 @ 25
S u lp h u r ic _________3%@ 10
T a r t a r i c ___________ 35® 45

Ammonia
W ater . 26 deg__06 @ 18
W ater. 18 deg.__ 5%@ 13
W ater. 14 deg__ 5%® 13
C a r b o n a t e ____ _ 20 © 25
Chloride (G ran .) 08 @ 18

Balaams
C opaiba _______  50® 80
F ir  (C anada) — 2 75®3 00
F ir  ( O r e g o n )_ 65®1 00
P e ru  _________  2 00@2 20
Tolu«- _________  1 50@1 80

Barks
C assia  (o rd in a ry ) . 25® 30
C assia  (Saigon) — 40 0 60
S assa fra s  (pw . 45c) <§> 35
Soap C u t (pow d.)

3 0 c __  ______ 15© 26

B erries
@ 75

Fish _____________ ® 25
Ju n ip e r _____ - ___ 10® 20
P rick ly  A s h _____ @ 50

E x trac ts
Licorice, box — 1 50@2 00
Licorice, p o w d ._ 50® 60

Flow ers
75® 80

Cham om ile G ed.) 35© 46
Cham om ile Rom. @ 90

Gum s
@ 60
@

20®
46

A cacia. S o r t s ___ 30
A cacia, Pow dered 25® 35
Aloes (B arb  Pow ) 35® 45
Aloes (Cape Pow.) 25® 35
Aloes (Soc. Pow .) 75@ 80
A safoetida 50® 60

6» 7K
C am phor 80@1 00
G uaiac  - & 60
G uaiac. p o w 'd __ 70
K ino  ___________ @ 90
Kino, pow dered_ @1 00
M yrrh @ 60
M yrrh, pow dered @ 75
Opium, powd. 21 00@21 50
' ipnim . g ran . 21 00@21 50
Shellac, O range_ 25® 35
Shellac. W h ite  — 35® 45
T rag acan th , pow. 1 26®1 60
T r a g a c a n th ___ 1 76@2 25
T u r p e n t in e _____ 0 25

Insecticides
A r s e n i c ___________ 7© 20
Blue V itrio l, bbl. ©  04 
Blue V itriol, leas 07® 16 
B ordea. M ix D ry  11% @ 21 
H ellebore. W h ite

p o w d e re d _____ 20® 30
Insect P ow der_ MM  40
L ead  A rsen a te , Po . 11% @26 
Lame an d  S u lphur

Dry ---------------  09® 23
P a r is  G r e e n _23%@43%

Leaves
B u c h u ________ _ ©  (0
B uchu, pow dered ©  60
Sage. B u l k _____ 26® 30
Sage, % l o o s e _ © 40
Sage, p o w d e red .. @ 36
Senna. A l e x .___  60© 76
Senna. T inn . pow. 30® 36 
Uva U r s i _______  20® 26

Oils

Almonds. B itte r,
tru e , o s . _____  @ 60

Almonds. B itte r,
artificia l _____  8 00@3 26

Almonds. Sw eet.
tru e  -------------- 1 50@1 80

Almonds. Sweet.
im ita tio n  ___  1 0001 25

Am ber, c rude  . .  75@1 00
Amber, rectified 1 5001 75
A nise _________  1 25® 1 60
B ergam on t ___  5 00® 5 20
C a j e p u t_______ 1 50® 1 76
C a s s i a ________  2 25®2 60
C a s to r __________1 35@1 60
C edar L e a f ____  2 00@2 25
C i t r o n e l l a _____  76@1 20
Cloves ________  2 5002  80
C o c o a n u t ______22% @ 35
Cod L i v e r _____ 1 00@1 60
C roton  ________ 8 00® 8 25

C otton  S e e d ___ 1 25©1 60
Cubebs _______  5 00@5 26
E igeron ___   4 0O®4 25
E u c a ly p tu s ____ 1 00@1 26
Hem lock, p u re_ 2 00®2 25
Ju n ip e r  B e r r ie s .  4 00@4 25 
Ju n ip e r W ood .  1 50@1 75
L ard , e x tra  _____1 55® 1 65
L ard , No. 1 ___ 1 25@1 40
L avender F lo w ..  6 00®6 25 
L avender G a r’n .  1 25®1 50
L e m o n _______  2 00 @2 25
Linseed, boiled, bbl. @ 61
L inseed, raw , bbl. @ 58
Linseed, bid., less  68® 76
Linseed, raw , less 65® 73
M ustard , a rtif ll. oz. 0  SO
N eatsfoo t ___ _1 25@1 35
Olive, p u r e ___  3 00® 5 09
Olive, M alaga,

y e l lo w _______  2 50 @3 00
Olive, M alaga,

g r e e n ________  2 85@3 26
O range, Sw eet 4 00® 4 25
O riganum , p u re .  @2 60 
O riganum , com 'l 1 00@1 20
Pennyroyal ___  3 25® 3 50
P e p p e r m in t___  3 50@3 75
Rose, p u r e ___  13 50® 14 00
R osem ary  F low s 1 60® 1 75 
Sandelwood, E.

L ---------------- 12 50® 12 76
S assa fras , tru e  2 00® 2 26 
S assa fras , a r t i ’l 75@1 00
S p e a rm in t______  3 00® 3 25
S p e r m ---------------- 1 25@1 50
T a n y --------------  5 00® 5 25
T a r U SP  _____  «5® 75
T u rp en tine , b b l ._@ 63
T u rp en tine , less  60® 68 
W in terg reen .

l e a f ----------------- 6 00@6 25
W in terg reen . sw ee t

b i r c h -------- 3 00® 3 25
W in terg reen . a r t  75@1 00
W orm  S e e d ___  6 00@6 25
W o r m w o o d __  7 00® 7 25

Potassium

B ic a r b o n a te ____  35® 40
B ich rom ate  ____  15® 25
B ro m id e __________ 48® 51
B ro m id e ________  54® 71
C hlorate, g ra n 'd .  21® 2«
C hlorate , powd. 17® 23

o r X t a l _______  17® 24
C y a n i d e _______  82® 90

I o d i d e _________  4 06@4 28
P e rm a n g a n a te  — 22% ® 36 
P ru ss ia te , yellow 35® 45 
P ru ss ia te . red  _  70® 75 

S u lphate  _______  35® 40

Roots
A lk a n e t__________ 80® 40
Blood, pow dered__ 30® 40
C alam us _________ 25© 65
E lecam pane, pwd. 20® 30 
G entian , powd. . 1 5 ®  25 
G inger, A frican ,

p o w d e re d _____  20® 25
G inger. J a m a ic a . 40® 60 
G inger, Jam aica ,

p o w d e r e d _____ 35® 40
Goldenseal, pow. 2.00@2 40 
Ipecac, powd. __ 3 00®3 60
Licorice ________  35® 40
Licorice, powd__  15® 25
O rris, pow dered . 35® 40 
Poke, P ow dered  86© 40
R hubarb , p o w d .   @1 00
Rosinwood, powd. © 50 
S a rsaparilla , H ond.

g r o u n d _________  @1 00
S arsap arilla . M exic. @ 50
Squills _________  50® 70
Squills, pow dered 70® 80 
Tum eric, p o w d ... 16© 26 
V alerian , p o w d ._ © 60

Seeds

A n i s e _____________15® 20
A nise, p o w d e re d_ @ 25
Bird, i s  _______  13® 17
C an ary  _________  10® 15
C araw ay , Po. 25 20® 25
C a r d a m o n _____  2 00@2 25
Coriander pow. .30 15© 25
Dill ____________  15® 20
F e n n e l l ___________ 20® 30
F lax  _____________  6® 15
F lax , g r o u n d ____ 6® 15
Foenugreek , powd. 10® 20
H em p ______    8® 15
Lobelia, p o w d .___ @1 100
M ustard , yellow 10© 20
M usard. b lack__ 20® 25
P o p p y ---------------- 15© 25
Q u in c e _________  2 00®2 25
S abad illa  _______  30® 40
Sunflow er ______  12® 18
W orm . A m erican  25© 30 
W orm . L a v a n t -  5 00@5 75

Benzoin C om p 'd- ©2 40
B uchu _________  @2 16
C an th arid es  ___  ©2 52
C a p s ic u m ______  ©2 28
C atechu  ____   @1 44
C in c h o n a _______  ©2 16
Colchicum  —__   @1 80
C ubebs __   ©2 76
D ig ita lis _______  @2 94
G e n t ia n _____ „  ©1 36
G u a ia c ______ __  @2 28
G uaiac, Ammon_ @2 04
Iodine ___    @1 25
Iodine, C olorless. @1 50
Iron. Clo. ______  @1 56
K i n o _____ _____  ©1 44
M yrrh _________  @2 62
N ux V o m ic a ___  @1 80
Opium _________  @5 40
Opium, Cam p. ._  ©1 44
Opium, D eodorz'd  @5 40
R h u b a r b _______  @1 92

Lead, red  d ry  __ 12@12% 
L ead, w h ite  d ry  12@12% 
Lead, w h ite  oil _ 12@12% 
Ochre, yellow bbl. @ 2% 
Ochre, yellow less 3© 6 
Red V en et’n  Am. 3%© 7 
Red V en et’n Eng. 4© 8
P u t t y ----------------  6© •
W hiting , b b l . __  © 4%
W hiting  -----------  5%® 10

R ogers P rep . _  2 4 5 0  2 66

M sceillaneoua
A c e ta n a l id ____ _ 67© 76

A l u m __________   05© 13
Alum . powd. _____ 05% @13
u ism u th , S ubn i­
t r a te  __________ 1 72@2 00

Um ax x ta l o r
l>owdered ______  06® 13

■ "an tharides, po. 1 25@1 60
C a lo m e l_________2 12@2 40
C apsicum , p o w d  42® 66
C a r m i n e ______ 8 00®9 00
C assia  B u d s ___ 35® 45
C lo v e s ____________ 25® 35
Chalk P rep a red — 14© 16
Chloroform ___ _47® 64
C horal H y d ra te  1 20® 1 60

C o c a in e _____ 12 8S@13 50
Cocoa B u t t e r ___ 40® 85
C uras, list, less 30710 to  

40-10%
C o p p e ra s _________3%@ 10
C opperas, Powd. 4® 10 

C orrosive S ublm  1 37@1 60
C ream  T a r t a r ___ 26® 40
C u itle  bone ___40® 60

D e x tr in e _________ 6%© 16
D over's Pow der 4 0o®4 50 
Em ery, All Nos. 10© 16 
Em ery. Pow dered  © 16 
Epsom Salts, bbls. ©03% 
Epsom S alts , less 3%@ 10
E rgo t, p o w d e re d _©4 00
Flake. W h i t e __  16© 20

Form aldehyde, lb. 09® 25
G e l a t i n e __________ 60© 70
u la ssw are , less 56% 
G lassw are, full case  60%. 
G lauber S a lts , bbl. ©  03 
G lauber S a its  less 04® 10
Glue, B r o w n ___  20® 30
Glue. B row n Grd 16® 22
Glue. W h i te ___ 27%@ 36
Glue, w hite  g rd . 26® 36
G ly c e r in e _______  15® 35
H ops -----------------  60® 75
•••nine ------------  6 46@7 00

Io d o fo rm _______  8 65@9 00
Lead A ceta te  _ 17® 26
»Mace ____________  @1 60
Mace pow dered__ @1 60

M e n th o l_______  4 88@6 00
M u rp n in e -----  13 58©14 33

N ux V om ica ___  @ 26
Nux Vomica, pow. 16© 26 
Pepper. B lack, pw. 26© 46 
Pepper, W hite , po. 65® 65 
P itch . B u rg u n d y . 10® 29
Q u a s s i a ___________16© 20
Q uinine, 5 oz. c an s  @ 67
Rochelle S a l t s ___ 21® 31
.-•acch arin e__ 2 60®3 76
S a it P e t e r ________ 10® 22
sen llitz  M ix ture  30® 40
Soap, g r e e n ___ 12% @ 25
.-map. m o tt c a s t -  ©  26
Soan. w hite  C astile ,

case ____    @15 00
Soap, w h ite  C astile

less, per b a r __ @1 60
Soda A s h ______  I©  io
Soda B icarbonate  3%© 10
Soda. Sal ______ 02%® 08
S pirits  C am phor ©1 20

Sulphur, r o l l _____ 4® 11
.-'uiphur, Subl. — 4%@ 10
T a m a r in d s ____ _ 20©  26
T a r ta r  E m e t i c _60® 60
T urpen tine, Ven. 50® 76 
Vanilla Ex. p u re  1 50®2 00 
V enilla Ex. p u re  2 25©3 60 

. Zinc S u lp h a te _ 06© 11

Tinctures

A conite _________  @1 80
Aloes ___________  @1 66
A safoetlda  _____  @2 28
A rnica _________  @1 50
B e l la d o n n a ______  0 1  44
B e n z o in ____  _____  ©2 28

Webster Claar Co. Brande
W e b s t e r e t t e s ______  22 60
Cincos _______  32 50
W eb ste r C a d i l la c s_ 76 00
Golden W edding

Pan& tellas _______  76 00
Com m odore ------------  96 00
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GROCERY PRICE CURRENT
T h e s e  quotations are carefully corrected weekly, within six hours of mailing 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and merchants will have their orders filled at mar­
ket prices at date of purchase. For price changes compare with previous issues

ADVANCED DECLINED
K. C. Baking Powder 
Kellogg Corn Flakes 
Post Toasties

AMMONIA
Parsons. 64 oz. ______ 2 95
Parsons, 32 oz. ______ 3 35
P arsons, 18 oz. ______ 4 20
Parsons. 10 oz. ______ 2 70
Parsons, 6 oz. _____ l 80

Pep. N o. 224 --------------
t"ep. No. 202 -----------
«.rum bles. No. 424 —  
B ran  F lak es, No. 624 
ttran  F lakes. No. 602 
Rice K risp iea. 6 oz. — 
Ri<*e « rian tes . 1 os. --
All B ran , 16 oz. -------
All B ran , 10 o z . --------
All B ran , % oz. -----
K affe H a s , 6 1-lb. 

can s  ----------------------

2 70 
2 00 
2 70 
2 45 1 50 
I 251 to
2 25 
2 70 
1 10

2 75

b r o o m s
Peacock, 4 sew ed __ 3 45 
O ur Success, 5 sew ed 6 25 
H u stle rs , 4 sew ed __ 6 00 
S tan d ard , 6 sew ed — 7 50
Q uaker, 5 s e w e d ----- 8 40
W arehouse  ---------------- •  jj®
T o y ___________________1
W hisk. No. 3 ------------- 2 25

MICA A X L E  OREASE
48, 1 l b . _____________ 4 30
24, 3 l b . _____________ 5 90
10 lb. pails, p e r doz. 8 80 
15 lb. pails , p e r  doz. 11 70 
25 lb. pails, p e r doz. 17 65

A P P LE  B U TTER  
Q uaker, 12-38 oz.. doz. 2 00 
M usselm an, 12-38 oz. 

doz. _______________  2 00

R O LLED  OATS 
Purity Brand 
Instant Flakes

gaôuunj $ mvTAVr
\ RMS«* 1

Premium H 
@®§ u PURITY GAß

RiSlïï 0ÁT5 
j DnifiM t

BAKING POW DERS
Royal, 2 oz., d o z .___  91
Royal. 4 os., doa. ___ 1 M
Royal. 6 oz.. doz. ___2 46
Royal, 12 oz., d o z .___ 4 86
Royal. 2% lbs., d o z .. .  13 75 
Royal, 5 lbs., doz.__ _ 24 60

KC, 10c size, 8 oz. __ 3 20 
KC, 15c size. 12 oz. __ 4 40 
KC. 20c size, fu ll lb—  < 80 
KC, 25c size. 25 oz. — 9 00 
KC. 50c size. 60 oz. _  8 60
KC. 5 lb. s i z e _______ 6 50
KC, 10 lb. s i z e _______ 6 60

RttiiJ I. 24s ----
L argo, 1 2 s ----

1 7T%
2 15

Resular Flakes
lall, 2 4 s -------------- 1
rge , 12s ----------------- 2
ina . large, 12a ----- 2 So
est-o -S ilver, lee. — 2 98 
illed less  one free  d isplay 
.11970 in each  case.

Post Brands.
G rape-N u ts. 2 4 s -------- 3
G rap e-N u ts. 50 _ — — 1 
in s ta n t P oslum , No. 8 5 
In s ta n t Postum . No. 10 4 
° 0 8 tum  CVr*»al. No. 0 2
P o s t T oastie s , 36s — 2 
P o s t T oasties, 24s — 2 
P o s t’s  B ran . 24s ----- 2

80
40
40
50

50
50
70

b r u s h e s
Scrub

Solid B ack, 8 in. — -  1 50
Solid B ack, 1 i n . ----- 1 75
Pointed E nds ----------- 1 - ,1

Stove
Shaker -------------
No. 50 -------------
Peerless -----------

1 SO
2 00 
2 60

Shoe
No. 4 - 0 ------------
No. 2-0 -----------

2 26 
3 00

B LE A C H E R  C LEA N S ER  
Clnrox. 16 oz.. 24s . .  8 86 
Lizzie. 16 oz.. 1 2 s ___ 2 16

BLUING
Am. Ball.36-1 oz..cart. 1 00 
Boy Blue, 18s, p e r cs. 1 35

BEANS and PEAS
100 lb. bag 

B row n Sw edish B eans 8 60 
D ry  L im a  B eans  100 lb. 6 90
P in to  B e a n s ______ —  6 60
W h ite  H ’d  P . B ean s  2 75 
S p lit P eas, Yell., 60 lb. 3 65 
S p lit P eas, G r’n, 60 lb. 3 90 
Scotch  P eas, 100 lb. — 5 20

b u t t e r  c o l o r
D andelion ----------------- 2 86

CAN D LES
E lec tric  L ight, 40 lbs. 12.1
P lum ber. 40 lbs. --------- 12-8
P araffine . 6s -------------
P a ra ffine , 12s ----------
W lc k in g -------------------- *o
Tudor, per box 30

CAN N ED  FRUITS
Hart Brand 

Apples
No. 1 0 -----------------4 95

Blackberries
Pride of M ic h ig a n -----3 25

BURNERS
Q ueen A nn, No. 1 — 1 16 
Q ueen A nn, No. 2 —  1 25 
A híte  F lam e, No. 1 

and 2. doz -----------2 26

B O T T LE  CAPS  
o w  La cnnor. 1 gross 

pkg.. p e r g r o s s -------- 16
B R E A K F A S T  FOODS 

KHIcqo’t Rrand«
Corn F lakes, No. 136 2 50 
C orn F lak es, No. 124 2 50

Cherrles
M ich. red . No. 1 0 ------ 6 25
R ed, No. 2 ---------------- 3 60
.P ride  of Mich. No. 2— 3 00
M arcellus R e d -------------2 66
Special P ie  ----------------1 35
W hole W h ite  -------------3 26

G ooseberries
No. 1 0 ________________ * 90

P rid e  of M ich. No 2% 3 60

Pluma
G rand  D uke, No. 2% — 3 25 
Yellow E g g s No. 2%_3 25

Black Raspberries
No. 2 _______________  3 66
P rid e  of M ich. No. 2— 3 10

Red Raspberries
No. 2 _________________4 50
No. 1 _________________ 3 15
Marcellius, No. 2 ______ 3 60
P rid e  of M lcb. No. 2__ 4 00

Strawberries
No. 2 _____________ 4 25
8 oz. © ______________ 1 40
M arcellus, No. 2 ____ i  2b
P rid e  of M ich. No. 2 . .  3 60

CAN N ED  FISH 
Clam C h 'der, 101a oz. 1 35 
Clam Chowder. No. 2. 2 76 
Clam s, S team ed, No. 1 2 75 
Clam s, M inced, No. Vi 2 40 
F innan  H addie, 10 oz. 3 30 
Clam Bouillon, 7 o z .. 2 50 
Chicken H addie. No. 1 2 7»
F ish F lakes, s m a l l_1 35
Cod F^sh Cake. 10 oz. 1
Cove O ysters. 5 o z ._1 35
L obster. No. %, S ta r  2 75
Shrim p, 1, w e t _____ 1 85
S ard ’s, % Oil. K e y _5 40
S ardines, V4 Oil. k ’less 4 15
Salm on, R ed A lask a_2 80
Salm on. M ed. A laska  1 85 
Salm on, P ink , A lask a  1 35
Sardines. Im. Vi, ea. 10022
S ardines. Tm., %, ea. 2 '
S ard ines, C a l . ________ 1 10
T una , Vi V an  Cam ps,

doz. ______________  1 85
T una , Vis. V an  C am ps,

doz. ______________  1 35
T una , Is, V an  Cam ps, 

doz. ______________  3 60

CAN N ED  M EA T  
B acon. M ed. B eech n u t 3 00 
B acon, Lge. B eechnu t 2 10 
Beef, Lge. B eechnu t 6 10
Beef. No. 1, C o rn e d _2 40
Beef. No. 1, R o ast __ 2 70 
Beef, 2% oz.. Q ua., sli. 1 85 
Beef. 4 oz. Qua. sli. 2 25 
Reef Vn 1 TCntit. sli * =« 
B eefs teak  & Onions, s. 2 70
Chili Con C ar., I s ___ 1 20
Deviled H am . t i s ___ 1 60
Deviled H am , V i s ___ 2 85
Potted  Beef. 4 o z . ___ 1 10
P o tted  M eat. K  L ibby 52 
P o tted  M eat, Vi L ibby  80
P o tted  M eat, Vi Q ua. 76 
P o t te d  H a m .  O e n . M 1 45 
V ienna  Saus. No. Vi 1 00 
Vienna Sausage. Qua. 90 
Veal Loaf. M edium — 2 25

Baked Bean*
C a m p b e lls ___________  70
Q uaker, 16 oz. _____  60
F rem ont. No. 2 _____ l  25
Van Cam p, m e d . ___ 1 26

CAN N ED V E G E TA B LE S  
Hart Brand

Baked Beans
M edium , P la in  o r Sau. 60
No. 10 S a u c e _________ 4.00

Lima Beans
L ittle  Q uaker, No. 10 11 60
L ittle  Q uaker, No. 1__1 25
B aby, No. 2 _____________ 2 10
B aby. No. 1 _____________ 1 25
P rid e  of M ich. No. 2__1 70
M arcellus. No. 1 0 ___ 7 50

No. 
No. 
8 o

Red Kidney Beans
10 _____________  5 25
2 _____________ 1 10
!. _______________  75

String Beans
L ittle  D ot, No. 2 ___ 2 40
L ittle  Dot, No. 1 ___ 1.80
L ittle  Q uaker, No. 1_1 60
L ittle  Q uaker. No. 2_2 20
Choice, W hole, No. 2_1 90
Choice, W hole, No. 1_1 25
C ut, No. 10 _____ ____ 9 50
C ut. No. 2 _________ _ 1 75
C ut. No. 1 _________ 1 10

P rid e  o f M ich., No. 2— 1 25
M arcellus. No. 2 -------- 1 16
M arcellus, No. 1 0 ----- 7 25

K ra ft, A m erican , Vi R>. 1 
K ra f t. B rick , Vi » .  — 1 
K ra ft L im burger, V4 lb. 1

86
86
86

Wax Beans
L ittle  D ot, No. 2 ----- 2 66
L ittle  D ot, No. 1 ----- 1 80
L ittle  Q uaker, No. 2— 2 25 
L ittle  Q uaker, No. 1— 1 45 
Choice, W hole, No. 10 10 75 
Choice W hole. No. 2 2 00 
Choice. W hole, No. 1 1 35
Cut. No. 1 0 --------------- ? 50
Cut, No. 2 -----------------1 75
C ut, No. 1 --------------  1 15
P rid e  of M ichigan __ 1 35
M arcellus C ut. No. 10_ 7 25

Beets
Small. No 2V» . .  —  3 00 
E x tra  Sm all. No. 2 — 2 80 
F an cy  Sm all No. 2 — 2 25 
P rid e  of M ichigan — 2 00 
M arcellus C ut, No. 10 5 25 
M arcel. W hole. No. 2Vi 1 76

Carrots
D iced. No. 2 -----------  „ 99
Diced, No. 1 0 ------------- 6 25

Corn
Golden B an ., No. 2— 1 45 
Golden B an., No. 10 10 00 
L ittle  Q uaker. No. 1_1 aR 
C oun try  Gen., No. 1— 95
C ountry  Gen., No. 2— 1 45 
P rid e  of M ich., No. 1 90
M arcellus, No. 2 ------- 1 10
F a n c y  Crosby, No. 2— 1 30 
W hole G rain, 6 B an -

Peas
L ittle  D ot, No. 2 ----- 2 40
L ittle  Q uaker, No. 10 11 25 
L ittle  Q uaker. No. 2 — 2 15 
L ittle  Q uaker, No. 1— 1 45 
S ifted  E . Ju n e , No. 10 9 50 
S ifted  E . Ju n e , No. 2— 1 75 
Sifted E . Ju n e . No. 1— 1 25 
Belle of H a rt, No. 2 „  1 75 
P rid e  of M ich., No. 2— 1 45 
M arcel., E . Ju n e , No. 2 1 35 
M a re e l . .  E . J t i . .  N o . 10 7 50

T . .  X T « 1 9  1  AA

Pum pkin
No. 10 __________  - 4 35
No. 2% -------------------- 1 35
No. 1 05

S au e rk ra u t
No. 10 _____________ 4 70
No. 2% -------------------- 1 25
No. 95

Spinach
No. 2 % ---- --------  - 2 25
No. 2 _______________ 1 80

S o u a s h
Boston. No. 3 --------------1 35

S ix-co ta**“
Golden B an tu m , No. 2 2 10
H a rt .  No. 2 -----------------1 95
P r id e  of M ichigan 1 85
M arcellus, No. 2 ----- ; 1 35

Tom atoes
No. 1 0 _______________ 6 80
No. 2V4 _________ 2 25
No. 2 ________________ 1 60
P ride  of M ich.. No. 2% 2 00
P rid e  of M ich., No. 2—1 35

CHEW ING GUM
Adam s B lack J a c k ----- 65
Adams B loodberry ------- »5
A dam s D entyne -------- ¡jo
A dam s Calif. F ru it — 6o
A dam s Sen Sen ---------- 65
B eem an’s P epsin  --------
B eechnut W ln te rg re e n . 
B eechnut P e p p e rm in t-  
B eechnut S pea rm in t —
D oublem int -------------------«•'
P epperm in t. W rig leys . .  «» 
Spearm in t. W rig leys . .  *>
Ju icy  F tu i t  ---------------  65
K rig ley 's  P -K  ------------

T eaberry  ---------------------

COCOA

D roste 's D utch. 1 lb. _ 8 50 
D roste 's  D utch , % lb. 4 „0 
D roste ’s D utch , Vi lb 2 35 
D ro ste 's  D utch . 5 lb 60
Chocolate Apples ---- l 50
P astelles. No. 1 ------12 SO
P astelles , % l b . _____ 6 60
P ains De C a f e ---------- 3 00
D ro ste 's  B ars. 1 doz 2 OG
D elft P as te lles  ____  2 15
1 lb. Rose Tin Bon

Bons ______________ 18 0u
7 oz. Rose Tin Bon

Bpns ______________  9 00
13 oz. Crem e De C ara-

que ________________13 20
12 oz. R o s a c e s _______ 10 80
% lb. R o s a c e s -------------- 7 80
V4 lb. P aste lles  ______ 3 40
L angues De C h a t s ___ 4 80

CH O CO LATE
B aker, P rem ., 6 lb. % 2 50 
B aker, P rem ., 6 lb. 1/5 2 70

JLO TH ES  LINE
H em p, 50 f t . __ 2 Uo@2 25
T w isted  C otton.

60 f t . _______ 1 5001  75
B raided . 60 fL --------  1 80
S ash  C o r d ______1 7502  26

C O F F E E  ROASTED  
Lee A  Cady 

1 lb. Package
A rrow  B ran d  ----------- 20
B oston  B r e a k f a s t___ 24
B re ak fa s t C up ---------20
Im p eria l ------------------- 37 %
J . V . _______________ 17
M a je s t i c _____________ 29
M orton  H o u s e ______ 35%
N edrow  _____________ 28
Q u a k e r_- ____ ____ — 32

McLaughlin’s Kept-Fresh

O atm an ’s  D ’dee, B ab y  3 46
E v e ry  D ay, T a l l ___ 3 20
E very  D ay. B a b y ___ 3 20
P e t, T a ll ___________  3 15
P e t, B aby, 4 dozen __ 1 58
B orden’s  T a l l ________ 3 45
Borden’s  B a b y ________ 3 46

CIGARS
C an ad ian  C l u b s ____  35 00
H em t. C h a m p io n s_ 38 50
W eb ste r C a d i l la c ___  75 00
W eb s te r G olden W ed. 75 00
W e b s te r e t t s _________  38 50
Cincos ______________ 38 50
G arc ia  G rand  B abies 38 50
B r a d s t r e e t s _________  38 50
L a  P a le n a  S e n a to rs -  75 00
O dins -----------------------  38 50
T hrow  O u ts  ________  37 60
R  G D un  B o q u e t__  75 00
P e rfec t G arc ia  Subl. 95 Ot 
B udw iser ___________ 19 50

CO NFECTION ERY  
S tick  C andy P alls 

P u re  S u g a r Sticks-600c 4 00 
Big S tick . 20 lb. case  17 
H orehound  S tick . 5 lb. 18

Mixed C andy
K in d e r g a r t e n ___________ 16
L ead e r ________________  i l
F ren ch  C r e a m s _________13
P a r is  C r e a m s __________14
J u p i te r  _______________  10
F a n c y  M ix tu re  _______  16

F an cy  C hocolate
6 lb. boxes 

B itte rsw ee ts , A ss 'ted  1 50 
M ilk C hocolate  A A  n o
N ibble S t i c k s _______ 1 50
C hocolate N u t Rolls _ 1 60
B lue R i b b o n ________ 1 25

Gum D rops P a ils
C ham pion G u m s ______ 15
C hallenge G u m s ___ ____ 13
Jelly  S t r i n g s _________  16

Lozenges Pa ils
A. A. Pep. L o z e n g e s_14
A. A. P in k  L o z e n g e s_14
A. A. Choc. L ozenges_14
M ono H e a rs  t___________18
.nailed  M ilk L ozenges — 2’ 

H ard  Goods P a ils
Lem on D rops _______  17
O. F. H orehound  drops 15
.anise S q u a r e s ____ ______16
P e a n u t S u u a r e s ______ 14

Cough D rops n , .
P u tn a m ’s  ___________  1 35
S m ith  B ros ___________1 45
L u d en ’s  ____________ I  1 45

S pecialties
P ineapp le  F u d g e  _____ 18
I ta lia n  Bon B o n s ____ _ 16
lia u q u e i C ream  M in ts_3|
H andy  P ack ag es , 12- 10c  76

COUPON BOOKS 
50 Econom ic g rad e  3 64i 

luo Econom ic g rad e  4 oO 
aou Econom ic g rad e  20 uO 

iuuo Econom ic g rad e  37 50 
W here 1,000 books a re  

o rdered  a t  a  tim e, spec ia l­
ly p rin ted  fro n t cover is 
turm sheU  w ithou t charge.

CREAM OF TA RTA R 
6 bl. b o x e s _____________ 43

DRIED  FR U IT S 
A pples

N . Y. F cy „  50 lb. box 13 
IN. t .  F ey ., 14 oz. pkg. lo

CATSUP
Sniders, 8 o z . ----------- 1 35
Sniders, 14 o z . ----------- 2 16
Sniders, No. 1 0 1 0 -----  .90
Sniders, Gallon G la ss . 1 25

CHILI SAUCE
Sniders. 8 o z . -------------- 2 10
Sniders, 14 o z . -------------3 00
Sniders. No. 1 0 1 0 -------1 25
Sniders, Gallon G la ss . 1 45

Coffee Extracts
M. Y., per 1 0 0 _____  12
F ra n k 's  50 pkgs. — 4 25 
H um m el's  50 1 lb. 10%

COND ENSED MILK
L eader. 4 d o z . _______
E agle, 4 d o z . ____ ___9 00

O YSTER CO CKTAIL
Sniders, 8 o z . _________ 2 10
Sniders, 11 o z . ________ 2 40
Sniders, 14 o z .________ 3 00
Sniders, Gallon G lass 1 45

MILK COMPOUND
Hebe, T all, 4 d o z . __
Hebe. Baby, l  doz. . .  . 
Carotene. Tall. 4 doz. 
C arolene, B aby  _____

EV A PO R A TED  MILK

C H E E S E

New Y ork Ju n e  
Sap Sago _____

1 lb. L lm berger __
Im ported  Sw iss ______ 58
K ra ft P im en to  L o a f _26
K ra ft A m erican  L o a f_24
K ra f t  B rick  L o a f _____ 24
K ra ft Sw iss L o a f _____ 32
K ra ft Old E ng. L o af_46
K rgft, P im ento . % lb. 1 85

60 ÍSf^xvl17
17
27
40
19
17
17
17
27
26 P age , T a ll ______

P age , B a b y _________ 3 05
Q uaker, Tall, 10% oz. 2 85 
Q uaker, B aby. 4 doz. 1 43 
Q uaker, Gallon, % doz. 2 85 
C arnation , T all, 4 doz. 3 15 
C arnation , B aby, 4 dz. 1 58 
O a tm an’s  D undee. T a ll 8 45

A pricots
E v a p o ra ted  Choice   I t
E vapora ted . F a n c y    18
EvaporaieU , ahths ____
Ex. F a n c y ______________ 25

C itron
10 lb. b o x _____________ 24

C u rra n ts
P ack ag es , 14 o z . _____ 17%
Greek, B ulk. l b . ______ 16V»

Dates
Im peria l, 12s, P it te d  1 85 
Im perial, 12s, R eg u lar 1 40

Peaches
Evap. C h o ic e _________ 12%
F a n c y _______________  14

Peel
Lem on. A m e r ic a n ______24
O range, A m e r ic a n ______ 24

Raisins
Seeded, b u l k ___________8%
T hom pson’s  s ’d less blk 8%
T hom pson 's  seedless.

15 oz. _________________ 10
Seeded, 15 oz. _______  10

California Prunes 
900100. 25 lb. boxes—@05
80090. 25 lb. boxes_©051%
70@80, 25 lb. boxes—©06 
60 0  70. 25 lb. boxes—@06% 
50@60, 25 lb. boxes—@07 
40 050 , 25 lb . boxes—©08 
30 040 , 25 lb. boxes—@10i% 
20030. 25 lb . boxes—@14 
18024, 25 lb. boxes—©16
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Hom iny
l»U tl>. sacks_

Bulk Goods
Elbow. 20 lb. _________  05
E gg  Noodle, 10 l b s . _15

M U LLER'S PRODUCTS
M acaroni. 9 o s . _____ 2 20
S p ag h e tti 9 o s . _____ 2 20
Elbow M acaroni, 9 oz. 2 20
E g g  N oodles. 6 o z .___ 2 20
E g g  V erm icelli. 6 oz. 2 20
E g g  A lphabets. 6 oz._2 20
E gg  A -B -C s 48 Dkgs._1 80 Cob.

o u i Pickles Bulk
o Gal., 200 _________ 3 65

16 Gal., 650 _________ 11 25
15 Gal.. 1300 _______  30 00

PIPES
doz. in bx. 1 OU® 1 2u

Pearl Barley
uuUU __________________ 7 00
barley  G rits  ________ 6 00

C h este r _____________  3 50

Sage
E a s t Ind ia  ___________  10

Tapioca
P earl. 100 lb. sack s  - . 7 %  
M inute, a oz., a aoz. 4 Uo 
Drom edary I n s t a n t_3 50

Jiffy Punch
3 doz. C a r t o n _______ 2 25

A ssorted  flavors.

FLOUR
V. C. Milling Co. Brann*
Lily W h i t e ___________ 5 10
H a rv e s t Q ueen _____  5 20
T es  M a’am  G raham .

50s _______________  1 40

Lee A  Cady
H om e B a k e r ___
C ream  W h e a t_

NUTS— Whole 
Alm onds, T a r r a g n n a . .
B razil, l a r g e _________
F an cy  M ix e d ________
F ilb erts , S ic i ly ______
P ean u ts . V lr. R oasted  
P ean u ts , Jum bo, s td .
Pecans, 3, s ta r  ______ 25
Pecans, Jum bo ______ 40
Pecans, M am m oth — 50

W alnu ts, C a l . _____ 23025
H ic k o r y _____________  07

Salted Peanuts 
F ancy . No. 1 _________  8

8helled
Alm onds S a l t e d _________96
P eanuts, Spanish

125 lb. b a g s __________6%
F ilberts  ______________ 32

P ecan s  S alted  _______  55
W aln u t C aliforn ia  _____ 40

MINÇE M EA T
N one Such. 4 dos. __  6 20
Q uaker, 3 doz. c a s e _3 15
T o  Ho, K egs, w et, lb. 16%

PLAYING CARDS  
B attle  Axe. per doz. 2 65
Bicycle, p e r d o z . ----- 4 70
Torpedo, per d o z .___ 2 60

POTASH
B ab b itt’s. 2 doz. -----

FRESH  M EATS  
Beef

Top S tee rs  & H eif. -----
Good S t’r s  & H ’f . -----
Med. S tee rs  & H eif. — 
Com. S tee rs  & H e i f ._

Veal
Top __________ __ __ 12
G o o d ______  - 11
M edium  ______ _______ 9

FRUIT CANS  
Mason

F. O. B. G rand  R apids
H alf p i n t _____________
One p i n t _____________ 7 35
O ne q u a r t ___________8 55
H alf g a l l o n _________

Ideal Glass Top
H alf p in t ____________ 9 U0
One p in t ____________ 9 50
One q u a r t  _________ 11 it
H alf gallon  _________ 16 40

G ELA TIN E
Jell-O , 3 d o z . ________ 2 37
.»ilnule, H aoz. --------- 4 0Ò
Plym outh  W hite  ____ 1 55
Q uaker, 3 doz. ______ 1 75

J E L L Y  AND PRESERVES
P u re . 30 lb. p a l l s ----- 2 60
im ita titi, 30 lb. palls 1 <0 
Pure. 6 oz.. A sst., doz. 90 
P u re  P res ., 16 oz., dz. 2 20

J E L L Y  GLASSES  
8 oz., p e r doz. ----------

OLIVE8
4 oz. J a r ,  P la in , doz. 1 15 

8 oz. J a r ,  P la in , doz. 1 40 
16 oz. J a r ,  P la in , doz. 2 25 
Q u a rt J a rs , P la in , doz. 3 25
5 Gal. K egs, e a c h ___ 7 25
3 oz. J a r ,  Stuff., doz. 1 15 
8 oz. J a r ,  Stuffed, dozz. 2 25 
16 oz. J a r ,  Stuff., doz. 4 20 
1 Gal. Jugs, Stuff., dz. 2 40

PARIS GREEN
%s ---------------------------a
Is _____________________  a.
2s and 5a ___________ 30

tamp
S pring  L a m b ___________15
G o o d ___________________ 13
M e d iu m ______________  10
P o o r ____________________08

Mutton
G o o d _______ t _______ 08
M edium  _________ __06
P oor ________________ 04

Pork
Loin, m ed. _________ 10
B u tts  _______________ 09
Shoulders ___________ 06%
S parerib s  ____________ 06%
N eck b o n e s __________03
T rim m ings __________ 06

PROVISIONS 
Barreled Pork

C lear B a c k _ 16 00020 00
S hort C u t C l e a r ___ 16 00

Dry Salt Meats 
D S B ellies 18-29018-10-8

HERRING  
Holland Herring

M ixed, K e g s _______  76
M ixed, h a lf b b l s . -----
M ixed, bbls. --------------
M ilkers, K e g s --------  86
M ilkers, h a lf b b l s . -----
M ilkers, b b l s ._________

Lake Herring 
% Bbl., 100 lbs...........

Mackeral
T ubs, 60 C ount, fy. fa t 6 or 
Pails, 10 lb. F ancy  fa t 1 50

White Fish
Mud. Fancv. 100 lb. 13 0“
M ilkers, bbls. ___  18 50
K K K  K N orw ay  _  19 50
8 lb oaiis _________  1 40
Cut Lunch _________  1 50
Boned, 10 lb. b o x e s_16

SHOE BLACKENING
2 in 1, P a s te , d o z .__ 1 130
E. Z. C om bination, dz. 1 30
i)rl-F oo t, doz. _____ 2 00
Bixbys, Doz. ________ 1.30
Shi noia, doz. _______  no

STOVE POLISH
B lackne, p e r  d o z .___ 1 30
B lack  Silk L iquid, dz. 1.30 
Black Silk P aste , doz. 1 25 
E nam ellne P a s te , doz. 1 30 
E nam ellne L iquid, dz. 1 30 
E. Z. L iquid, p e r doz. 1 30
R adium , per doz. ___1 30
R ising  Sun, p e r  doz. 1 30 
654 Stove Enam el, dz. 
Vulcanol, No. 10, doz. 
Stovoil, per d o z . ____

Margarine
VAN  W ESTEN BR U G G E  

Food Distributor

C ream -N ut. No 
Pecóla, No. 1

BEST FOODS, INC. 

Laug Bros., Distributors

PETRO LEUM  PRODUCTS 
Inc lud ing  S ta te  T ax 
From  T ank  W agon

Red Crow n G a s o lin e  15.3
Red Crown E t h y l ___ 18.8
Stanoline  B lue ______  13.3

In Iron Barrels
Perfection  K e r a s in e _10.7
Gas M achine G asoline 38.2 
V. M. & P. N a p h th a_16.4

ISO-VIS MOTOR OILS 
In Iron Barrels

L ight ---------------------------77.2
M edium _____________  77.2
H eavy ________________ 77.2
Ex. H e a v y ____________ 77.2

Iron Barréis
L i g h t ________________  62.2
M édium ______________  62.2
H e a v y _________________62.2
Special h e a v y _________ 62.2
E x tra  h e a v y __________ 62.2
Polarine “F ” __________62.2
T ransm ission  O i l ___ 62.2
Finol, 4 oz. cans. doz. 1 45 
Finol, 8 oz. cans, doz. 2 25 
Parow ax , 100 Ib. ___7.3
Parow ax ,
Parow ax ,

40,
20. 7.55

7.8

N ucoa, 1 Ib. — 
Holiday, 1 Ib.

Wilson & Co.’s Brands 
Oleo

C e r t i f i e d -----------
N u t -----------------------------  J®
Special R o l l ----------------13

M ATCH ES
Diam ond. 144 hox — 4 76 
S earch ligh t. 144 box 4 75 
Ohio R ed Label. 144 bx 4 75 
Ohio B lue TP. 14_4 box 4 75 
Ohio B lue Tin. 720-le 3 RO
•ReRlIable. 1 4 4 -----------
•Federal. 1 4 4 --------------

« lífetv  M atches 
Hed Ton. 5 grofl case  4 To

PICKLES  
Medium Sour 

gallon. 400 coun t . -

Sweet Small 
Gallon. 500 ---------

4 76

7 25

Oil) P ic k le s
Gal. 40 to  T in . doz. . .  8 15 
32 oz. G lass P ick ed -. 2 25 
32 oz. G lass T hrow n — 1 9*

2 su 
1 30
3 uu

SALT

Lard
P u re  in  t i e r c e s _____ 5%
ou ID. t u b s ___ advance  ,,
so lb. i u d s ____advance  %
20 ib. p a i l s ____advance %
1U ib p a i l s ___ advance  %
a to. p u l l s ___ advance  1
3 lb. p a i l s ___ advance  1

Com pound t i e r c e s ___ 8%
Com pound, t u b s _____ 9

Sausages
B o lo g n a ________________ 13
L i v e r _________________  15
F r a n k f o r t _______________15
P o r k ___________________ 20
V e a l ____________________ 19
Tongue. J e l l i e d _________25
H e a d c h e e s e _____________ 15

Sm okeo Meat*
H am s, Cer. 14-16 lb. ©15 
H am s, C ert., Skinned

16-18 lb .................©15
H am . d ried  beei

K nuck les _______  @25
C aliforn ia  H a m s _@12%
I'lcun. nulled

H a m s ___________  @16
Boiled H a m s ______ @22
M inced H a m s _____ @15
Bacon 4/6 C e r t .___ @15

Beet
Boneless, r u m p ___ @22 00

Liver
B e e f _________________ 11
Calf _________________ 40
P ork  _______________  04

RICE
F an cy  Blue R o s e ____ 3 50
F an cy  H e a d ________ 06%

RUSKS
P o stm a  B iscu it Co.

18 rolls, p e r c a s e ___ 1 80
12 rolls, per c a s e ___ 1 20
18 carto n s, p e r case_2 16
12 carto n s, p e r case_1 46

SA LER ATU S  
Arm and  H a m m e r_

SAL SODA
i. u n d a te d , 60 lbs. cs. 

ran u la ted , 18 2% lb. 
packages --------------

COD FISH
Middles ___________
Peerless, 1 lb. boxes 
Old K en t, 1 lb. P u re  
Whole Cod --------  --

F. O. G. G rand  R apids
Colonial, 24, 2 l b . ___  96
Colonial, 3 6 -1 % _______1 20
Colonial. Iodized. 24-2 1 35
Med. No. 1 B b l s .___ 2 90
Med. No. 1. 100 lb. bk. 1 00 
F a rm er Spec.. 70 lb. 1 00
Packers M eat, 50 lb. 65
C rushed Rock for ice 

cream , 100 lb., each  85 
B u tte r  Salt, 280 lb. bbl.4 00
Block. 50 Ib. ____
B ak er Salt. 280 lb. bbl. 3 80
6, 10 lb., p e r b a l e ___  93
20, 3 lb., p e r b a l e ___ 1 00
28 lb. bags. T a b l e ___  40

Gold D ust. 12 L arg e  2 25
Golden Rod, 24 --------  4 25
L a  F ran c e  L aun., 4 dz. 3 60 
Old D utch  Clean., 4 dz. 3 40
O ctagon, 96s -------------- 3 90
Rinso, 4 0 s -------------------3 20
Rinso, 2 4 s ____________ 5 25
Rub No M ore. 100, 10

o z ._______—______ 3 85
R ub No More, 20 Lg. 4 00 
Spotless C leanser, 48,

20 oz. ____________ -  3 85
Sani F lush , 1 doz. __ 2 25
Sapolio. 3 d o z . _______ 3 15
Soapine, 100, 12 o z . _6 40
Snowboy, 100, 10 o z ._4 00
Speedee, 3 d o z . _____ 7 20
S unbrite . 5 0 s ________ 2 10
W yandotte, 48s _____ 4 75
W yandot. -D eterg’s, 24s 2 75

SOAP
Am. Fam ily , 100 box 5 60
C rysta l W hite. 1 0 0 __ 3 50
B ig  Jack . 6 0 s ________ 4 30
F e ls  N ap th a . 100 box 5 00 
F lak e  W hite , 10 box 2 92 
G rdm a W hite  Na. 10s 3 50
J a p  Rose, 100 b o x ___ 7 40
F airy , 100 b o x ________ 4 00
P a lm  Olive, 114 box 11 00
L ava, 50 b o x _________2 25
O ctagon, 1 2 0 __________ 5 00
Pum m o, 100 b o x _____ 4 85
S w ee thea rt. 100 b o x _5 70
G randpa  T a r, 50 sm. 2 10 
G randpa  T a r, 50 lge. 3 50 
T rilby  Soap, 100, 10c 7 25 
W illiam s B arb e r B ar, 9s 50 
W illiam s Mug, p e r doz. 48

SPIC ES 
Whole Spices

Allspice. J a m a i c a ___ @24
Cloves, Z a n z i b a r ___ @43
C assia, C an ton  _______ @24
C assia, 5c pkg.. doz. @40
Ginger, A frica ____ (a .a
M ixed, No. 1 _______  @30
Mixed, oc pkgs., uuz. sj- ->o
N utm egs, 70090 ___  @50
N utm egs. 105-1 1 0 ____@48
Pepper. B la c k _______ @23

P ure  G round in Bulk
Allspice, J a m a i c a ___ @25
Cloves, Z a n z i b a r ___  @45
C assia, C a n t o n _____ @25
Ginger, C o r k i n _____ @27
M usard  _____________  @26
M ace. P e n a n g _______ @85
Pepper, B la c k _______ @25
N um tegs  ___________  @31
Pepeper, W h i t e _____ @38
Pepper, C a y e n n e ____ @36
Paprika, S p a i s b _____ @36

Seasoning
Cmii Pow dei, i o c ___ i  3o
Celery S ail, 3 o z . ___  ao
Sage, 2 o z . __ ________  85
U U IV U  S u n  ___________1 39
i i u r i i i  ______ ______ ___ i  j o

P uueity , 3 Vs oz. ___ 3 2o
K itchen  B o u q u e t___ 4 oil
Lcturei L e a v e s _____ ¿u
M arjoram . i  oz. ____  9V
Savory, 1 oz. _______  75
l  ay me, 1 oz. ____ -_ »u
T um eric, 2% o z . ___  75

TABiLE SAUCES
L ee & P e rr in , la rg e_6 76
L ea  & P e rr in , sm all— 3 35
P e p p e r___ —---------- - 1 90
Royal M in t ________   2 40
Tobasco, 2 o s . _______ 4 25
Sho You, 9 oz.. doc—  S 25
A -l, l a r g e ___ ________4 75
A -l s m a l l__________ -  2 86
C aper, 2 os. ________ 3 30

T E A
Blodgett-Beckley Co.

R oyal G arden, % lb   75
R oyal G arden, % l b .  77

Japan
M e d iu m _________ — 22@27
C h o ic e ____________  36049
F a n c y --------------------- 42062
No. 1 N ib b s ____________ 47
1 lb. pkg. S i f t i n g _11012

Gunpowder 
C h o ic e ___ ________
F an cy ---------- 47

Ceylon
Pekoe, m e d iu m _________48

English Breakfast
Congou, m edium  _____  |g
Congou, C h o ic e ___  35036
Congou, F a n c y ___  42043

Oolong
M edium ________________ 39
Choice ____________  *(>
F a n c y ---------------------- 6u

C otton,
C otton,

TW INE
3 ply  cone ___  25
3 p ly  B alia ___ 37

F ree R un’g, 32 26 oz. 2 40
F ive  case  lo ts  -------- 2 30
Iodized, 32. 26 oz. __ 2 40 
Five case lots _____ 2 30

BORAX
Twenty Mule Tsam 

24. 1 lb. p a c k a g e s_3 35
10 oz. p a c k a g e s  4
% oz. p a c k a g e s  4

C LEAN S ER S

S T A R C H
Corn

K insford, 24 l b s . ___ 2 30
Powd.. bags, per 100 3 25 
Argo, 48, 1 lb. pkgs. 3 03 
C ream . 2 4 - 1 _________ 2 20

G loss
A rgo. 48, 1 lb. pkgs. 3 03 
Argo, 12, 3 lb. pkgs. 2 17
Argo, 8, 5 lb. pkgs._2 46
s ilv e r Gloss, .a, i s _U k
E lastic , 32 p k g s . ___ 2 55
Tiger, 4 8 -1 ___________
Tiger, 50 l b s . _________2 76

S Y RUP 
Lorn

B lue K aro , No. 1 % _2 54
Blue K aro , No. 5, 1 dz. 3 63
B lue K aro . No. 1 0 _3 33
R ed K aro , No. 1% __ 2 75 
Red K aro , No. 5, 1 dz. 3 79 
Ked K aro , No. 1 0 ___ 3 59

VINEGAR
F . O. B. G rand  R ap ids

Cider, 40 G r a i a _________ 17
W hite W ine, 40 g ra in __20

WICKING
No. 0, p e r g r o s s ____ _ 80
No. i .  p e r g r o s s ____ 1 25
No. 2, p e r g r o s s ____ x ou
No. 3. per g r o s s ____ 2 3u
Peerless  Rolls, p e r doz. 9U 
R ochester, No. 2, doz, 50 
R ochester, No. 3, doz. 2 00 
Rayo, p e r doz. _____  75

WOODEN W ARE  
Baskets

B ushels, W ide B and ,
wood h a n d le s _____ 2 00

M arket, u rop  hand le_ au
M arket, single h an d le - 96
M arket, e x tra  ______ 1 ou
Splint, l a r g e _________ 8 ou
sp lin t, m e d iu m _____ 7 0u
S p lin t , s m a ll  _________ 6 6u

Churns
B arre l, 6 gal., e a c h _2 40
B arre l, 10 gal., e a c h . .  2 00 
3 to  b gal., p e r g a l ._ to

Palls
lu lit. G a lv a n iz e d ___ i  ou
12 q t. G alvanized  __ 2 so
14 q t. G a lv a n iz e d ___ 3 Xu
12 q t. F la rin g  Gal. J r .  0 00 
lu qt. T in  D a i r y ____ 4 ini

1 35 80 can cases. J4.80 per case
1 10 W ASHING POW DERS

Bon Am i Pd., 18s, box 1 90 
Bon Ami Cake. IX* -_1 62L 
Rrilln . . .  ----------
C lim aline. 4 d o z . _3 80
G randm a, 100, oc __ 3 7u
G randm a. 24 L a re e  — 3 r>0
Snowboy, 12 L a r g e _2 55

■ m it. Maple Flavor 
O range, No. 1%, 2 dz. 3 
O range, No. 5, 1 doz. 4

Maple and Cane
R anuck, per g a i . -----  1
K anuck, '1 gui. cun . .  0

G rape Ju ice  
W elch, 12 q u a r t  case 
W elch 24 p in t case— 
W elch 36-4 oz. case  —

C O O K IN G  O IL  

M azo la
Pints, 2 doz. -----------
Q uarts, 1 d o z . -----------
H alf Gallons. 1 doz. 
Gallons. % doz. -----

4 40 
4 50 
2 30

4 60 
4 30 
7 75 
7 25

T rap*
M ouse, Wood, 4 h o les. tu
Mouse, wood, 6 h o les- iu
M ouse, tin , 0 h o l e s _ 00
R at, w o o d ____________1 uu
R a t, sp rin g  __________ x uu
Mouse, s p r i n g __________ 20

Tuba
L a rg e  G a lv a n is e d__ 8 70
M edium  G a lv a n iz e d __7 7b
s m a l l  G a lv a n iz e d ___ 0 75

W ashboards
B a n n e r , G lo b e _______-  6 50
B ra s s , s in g le  ________ 6 2d
G lass , s i n g l e ___________6 uu
D oub le  P e e r l e s s _______ 8 5u
S in g le  P e e r l e s s ________7 0U
N o r th e rn  Q u e e n _______ 5 5b
U n iv e rs a l ;_____________ 7 25

Wood Bowls
13 in . B u t t e r _______  5 00
10 in . B u t t e r _______  9 uu
11 In. B u t l e r _________18 UU
19 in . B u t l e r _________2d uu

W RAPPING PAPER
Fibre, M anila, w h i t e _05
No. 1 F i b r e _________ U6%
B u tch ers  D F _______ 0S%
K ra f t  _______________  0®%
K ra ft S t r i p e _________ 09%

Y E A S T  C A K E
M agic, 3 d o z .__ ____ 3 76
Sunligh t, 3 d o z .__ __ 2 70
Sunligh t, 1% d o z .___ 1 36
Y east Foam , 3 d o z . __2 70
Y east Foam , 1% doz. 1 35

Y E AST—CO M P R ESS ED  
Fle ischm ann , pe r doz. 30 
Red S ta r, p e r d o z . ___ 20
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SHOE MARKET
Michigan Retail Shoe Dealers Association. 

P resid en t—Elw yn Pond, F lin t. 
V ice-P res iden t—J . E. W ilson, D e tro it 
S ec re ta ry —Joe H. B urton , L ansing . 
A sst. Sec’y -T reas .—O. R. Jenk in»  
A ssociation B usiness Office, 907 T ra n s ­

porta tion  Bldg., D etro it.

Unbridled Competition Must Cease.
Uppermost in the minds of thinking* 

men is the subject of competition, 
which hps reached a point of such bit­
terness that there is doubt as to 
whether there will be any profit for 
any business this bitter year. The 
utterance by Justice Louis D. Brandeis 
of the Supreme Count of the United 
States, last week, was most timely. He 
said: “Many persons think that one of 
the major contributing causes for ex­
isting conditions has been unbridled 
competition.’’

We wrote to the Clerk of the Su­
preme 'Court for the complete opinion 
and find this paragraph as the key­
note of his opinion:

“Increasingly, doubt is expressed 
whether it is economically wise, or 
morally right, that men should be per­
mitted to add to the producing facili­
ties of an industry which is already 
suffering from over capacity. In justi­
fication of that doubt, men point to the 
excess capacity of our productive 
facilities resulting from their vast ex­
pansion without corresponding in­
crease in the consumptive capacity of 
the people. They assert that through 
improved methods of manufacture, 
made possible by advances in science 
and invention and vast accumulation 
of capital, our industries had become 
capable of producing from 30 'to 100 
per cent, more than was consumed 
even in days of vaunted prosperity; 
and that the present capacity will, for a 
long time, exceed the needs of busi­
ness. All agree that irregularity in 
employment—the greatest of our evils 
—cannot be overcome unless produc­
tion and consumption are more nearly 
balanced. Many insist there must be 
some form of economic control. There 
are plans for proration. There are 
many proposals for stabilization. And 
some thoughtful men of wide business 
experience insist that all projects for 
stabilization and proration must prove 
futile unless, in some way, the equiva­
lent of the certificate of public con­
venience and necessity is made a pre­
requisite to embarking new capital in 
an industry in w-hich the capacity al­
ready exceeds t'he production sched­
ules.’’

The above paragraph states a case; 
but there will be many difficulties in 
the road for any such solution. The 
inalienable rights of the individual and 
the basic principle of states’ rights are 
still to be considered. But it is well 
to have had high opinion on the sub­
ject of “unbridled competition’’ ex­
pressed so clearly at this time.

Thinking down the retailer’s path 
we believe that a partial solution of 
some of the problems of competition 
is possible on a small scale by mer­
chants in town getting together and 
setting up some sort of standards of 
service. May we ask you to again read 
page 16 of the issue of March 26 of the 
Boot and Shoe Recorder. This page 
'has been accepted by a number of local 
associations as the basis for the “new 
competition” which is a trifle more

friendly. We can state the case best 
by this little story:

Take four brothers. Let each open 
a shoe store on the four corners of two 
intersecting streets. Give them equal 
floor space; equal window display; and 
let them cater to the trade. How long 
would it be before these stores begin 
to differ one from another? .Not much 
more than a minute! Henry’s store 
would take on the character of Henry. 
Bill’s store would look like Bill. Pete’s 
store like Pete and George’s store like 
George. These four stores would 
speedily constitute a shoe marketing 
center.

Now, if they could' remember that 
they were brothers as well as competi­
tors, everything would be O. K. They 
would fight fair. They would adver­
tise on the square and would endeavor 
to make each for himself a profit—and 
tolerate the other three making a 
profit. Above all, they would not 
spread harmful rumors about a com­
petitor’s prices, principles, or personal 
standing.

In a way, a single industry such as 
shoes can develop that sort of family 
spirit. In fact, the industry may be 
forced to some such reasonable com­
petition if it is to continue sane and 
healthy. The first requisite is a sense 
of proportion. Short-sighted is the 
policy which counts on personal selfish­
ness as the master motive of human 
action.—Boot and Shoe Recorder.

Sidelight on the Progressive Voters 
League.

Grand Rapids, April 5—The latest 
issue of the Michigan Tradesman con­
tains several observations on the now 
historic political campaign with par­
ticular reference to the activity of the 
colored people under the auspices of 
the Progressive Voters League. As a 
life-long friend of the colored people 
with a •deserved reputation for gener­
osity and justice toward them I am 
sanguine that you will welcome our 
picture of our participation in that 
campaign.

Please let us assure you that the 
avowed objective of the organization is 
to gain proportional political represen­
tation in civic affairs through the po­
litical solidarity of our group. The 
most cursory survey will show that 
our group has not received recogni­
tion commensurate with its strength. 
Closer examination will reveal that the 
determining factor has been subjec­
tive. Our group has never functioned 
before this recent campaign as a unit. 
It has not had clearly before it the 
necessity of a clearly defined purpose. 
On that factual basis our organization 
was formed a year ago to remedy, so 
far as possible, this most infelix condi­
tion. So that now prospective condi- 
dates for office have to deal with an 
organized group through their chosen 
representation rather than with irre­
sponsible individuals, as heretofore.

This fact proved irksome to many 
candidates. It was singular for them 
to be interviewed and adjudged by an 
organization of our group. It was 
from those candidates who were not 
endorsed that the idea emerged that 
the colored people were jeopardizing 
their community prestige because of 
their gullibility and greed. Yet I can­
not think of a single aspirant for office 
who did not covet our endorsement, 
even those whom we did not endorse.

Œ assume that the charge that we 
sought large sums of money from 
candidates was made iby a candidate 
whom we did not endorse. From 
whatever source the rumor came the 
fact is that no candidate was endorsed 
or rejected because of his desire or 
refusal to make a contribution to our

campaign fund. His ‘Honor, Judge 
Hess, was more than willing to con­
tribute, but we did not endorse him. 
As an experienced member of our city 
judiciary I am sure he will verify this. 
At the risk of repetition let me say that 
the fact that a candidate was willing to 
give financial aid to our work was not 
the decisive factor in his endorsement. 
Some candidates were endorsed who 
did not make any contribution what­
ever. All reports to the contrary not­
withstanding, our ostensible purpose 
was our real purpose.

I quite agree with you that such a 
policy is odious. The ideal would be 
to raise that fundi ourselves. Just as 
the true ideal would be for us to sup­
port our religious, social and educa­
tional projects. So limited, however, 
is our group income, particularly so 
now, that we cannot realize that ideal. 
We did make a contribution, but the 
aggregate was insufficient to reach the 
desired end. Candidates for office of 
necessity must expend some money to 
insure their election. We ask merely 
whether they contribute what we esti­
mate as a reasonable share of total ex­
pense involved. It is not mandatory. 
Our budget covers work in those sec­
tions where our people reside in larg­
est numbers. The funds are spent for 
literature, poll workers (unemployed 
people), cars, places for mass meetings 
and sundry items. No officer, com­
mitteeman or member appropriates 
any of that money for his personal 
use. Nor has any endorsed candidate 
felt that he was buying the support of 
the organization. Candidly, for the 
first time, I am reliably informed, the 
negro vote was not for sale. The ac­
cusation that we demand or extort 
large sums of money for our support is 
groundless. I venture to assert that 
the candidates who were not endorsed 
by us spent more money to gain the 
negro vote than our approved candi­
dates.

Perhaps it is true that we are too 
gullible. Human beings for the most 
part are too naive in the credulity. But 
our organization tried to avoid the 
glib candidate with profuse promises. 
We endorsed those candidates who 
agreed with us that such patronage as 
came under their immediate province 
ought to be distributed proportionately. 
We sought no preference for our 
group. We did ask, as every group 
should, that ho discrimination in ap­
portionments would obtain. With re­
luctance, I again refer you to Judge 
Hess. In conference with us he ex­
pressed the utmost agreement with 
our procedure. Indeed no candidate 
dissented or criticised our policy until 
after he had ascertained that his name 
was omitted from the list of endorse­
ments. I assert that no candidate was 
endorsed on the basis of extravagant 
pledges. For example, Judge Hess’ 
opponent did not pledge to do a single 
thing more than Judge Hess himself. 
I reiterate we probably are too gullible, 
but we tried to chart a rational course.

As a fellow minister, * was gratified 
to note such a fulsome tribute to ¡the 
minister of the Community A. M. E. 
church, the Reverend W. H. Jones. 
The task of the ministry has been 
magnified immeasurably, so that any 
word which mitigates in any degree 
his manifold problem is to be com­
mended. Believe me when I say that 
(present writer excepted) Mr. Jones 
is not alone in his adherence to the 
unchanging ideal of t’he minister and 
the church. There are other ministers 
of our group equally as deserving as 
he. You may be unaware that this 
very fidelity to the interest of their 
fellows has accentuated the difficulties 
of their ministry. Just as soon as cer­
tain candidates discovered that they 
were not acceptable to the Progressive 
Voters League, they instigated a pro­
gram of intimidation, directed to the 
ministers of our group. Our clergy 
were threatened with the alienation of 
financial support unless they consented 
to foster certain candidates. All forms 
of coercion were employed, subtle and 
otherwise, to force them into line. As 
men they refused. Yet they are no 
less the servants of the Church Cath­
olic and representatives of Him who 
is the crucified than before this cam­
paign. To penalize them for the sin­
cerity of their motives with the di­
vorcement of needed friends would be 
a ruthless reprisal against a group of 
men whose lives are consecrated to the 
social good. I wish it were possible 
to include them in the category in 
which you have so graciously listed 
Mr. Jones. The people who know 
them best will attest the range and 
depth of their virile religious interests. 
It is probable that they go a step fur­
ther than Mr. Jones and feel that re­
ligion should be vitally related to the 
whole of life. I do not presume to 
speak for them, yet I am almost in­
sistent that religion is dynamic and 
should produce personal goodness and 
social righteousness. Hence the re­
ligious man is to seek the redemption 
of the community as mass as well as 
of the community as individuals.

I have written at length, Mr. Stowe, 
because I wanted you as the tested 
friend of our group to understand our 
motives. I believe your evident sense 
of fairness and your inherent spirit of 
tolerance will lead you to a just and 
proper appreciation. Now that the 
campaign is history perhaps things 
will appear in their more natural rela­
tions.

I have the deepest appreciation for 
the enrichment of our community 
through the quality of your spirit.

(Rev.) H. Laurence McNeil, 
Pastor Messiah Baptist Church.

A Christian land is one where people 
support colleges to destroy the faith 
they have taught their children.

Never yet ¡has the world made 
progress by waiting for the guidance 
of those whose nests are feathered.
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DETROIT DOINGS.

Late Business News From Michigan’s 
Metropolis.

The Industrial Department of the 
Board of Commerce has announced 
the publication of its annual compila­
tion of factual information useful to 
manufacturers and firmsi desiring to 
know the advantages of Detroit, Amer­
ica’s Fourth City. The publication 
shows the rapid) growth of Detroit with 
respect to population and industrial 
expansion.

Walter Picard has moved his drug 
business from 1000 Helen avenue to 
2644 Jefferson avenue, Trenton.

Bez Pharmacy succeeds the H. & H. 
Pharmacy at 1689 West Grand boule­
vard.

John Richard, now operating a drug 
store at 6718 Warren avenue, West, 
will officially open the Oxford Phar­
macy at 2601 Telegraph road, Dear­
born, April 2.

A new wholesale business has been 
opened by the City Packing Co., at 
3257 Michigan avenue.

Floyd Halladay, who conducts the 
Hotel Norton Pharmacy at 40 Jeffer­
son avenue, West, recently opened a 
second store at 324 State street, in the 
Book Tower Garage.

W. E. Heyn, who conducts seevral 
drug stores under his own name, re­
cently added a fifth store when he 
purchased the drug store of C. L. 
Richter, at 11259 Mack avenue.

Felix Nowacki has succeeded John 
Richard in the drug business at 7003 
Warren avenue, West.

C. V. Sherman, Detroit sales man­
ager of Best Foods, Inc., announces 
the removal of the Best Foods, Inc., 
offices from their former location at 
9215 Quincy avenue to 4180 Joy road. 
The new offices are just around the 
corner from the former location, Mr. 
Sherman said. He also reported that 
Best Foods, Inc., telephone number 
has been changed to Euclid 7280.

Edmond Lams is opening a grocery 
and meat market at 306 Harper 
avenue.

Ceron Adkins recently succeeded 
Robert Loomis in the drug business 
at 6100 Vernor highway, West.

Max Goldhoff, who conducts the 
Sago Drug Co., at 8500 Harper avenue, 
recently purchased the "Weisinger 
Pharmacy at 2000 Michigan avenue.

Irving Belinsky, who conducts the 
Film Exchange Drug Store at 2300 
Cass avenue, recently succeeded V. 
Swajian in the Harmon Pharmacy, at 
10357 John R. street.

Irving Eisenman opened the Eisen- 
man Pharmacy at 11548 Dexter ave­
nue, March 17, having moved to this 
location from 8101 Linwood avenue.

A A. Wolpert moved from, 15956 
Livernois avenue to 13800 Puritan 
avenue, the location formerly occupied 
by Jas. Haynes.

A benedict of last month was Abe 
Cherrin, manager of the Joseph Kohn 
Oo wholesale tobacco dealers, 1335 
Napoleon street. Mr. Cherrin, who 
has been in the Kohn company em­
ploy for eight years, and Miss Ann 
Lacow, 2660 Clements avenue, daugh­
ter of Mr. and Mrs. H. Lacow, were 
recently wedded at the Congregation

Emanuel. Following the wedding, Mr. 
and Mrs. Cherrin left for a two-weeks 
mlotor trip through the East.

For all the confusing rapidity with 
which they have occurred, recent price 
changes on motor cars have followed 
a clear-cut rule. This is the general 
sentiment in Detroit and the logic of 
it is apparent. The explanation is of­
fered that where prices have been cut, 
the reduction has been based upon the 
hope for increased sales in the most 
keenly competitive battle the industry 
has ever known. On the other hand, 
increases have meant a withdrawal 
from this struggle in the hope of larger 
profits on the volume of business that 
is to be had outside the war-like pop­
ular price field.

Ten days have served to fix with 
finality that most thrilling of competi­
tive set-ups which exists in the in­
dustry to-day. It is the one involving 
Chevrolet, ford and Plymouth. With 
its base price roadster model at $445, 
Chevrolet is $15 under ford and has the 
lowest priced model of the trio. Model 
for model, with this one exception, the 
two are even in price or with Chevrolet 
slightly below. Plymouth, which is 
making its fight on body size to a con­
siderable extent, has a base price road­
ster model at $495. The main argu­
ments beyond price in each case are: 
Chevrolet, economy; ford, eight-cylin­
der performance, and Plymouth, large 
dimensions.

When the low-medium price cars, 
such as Pontiac and Essex, went back 
to somewhere near their prosperity era 
prices at the beginning of the year— 
with new features increasing value, of 
course—it was one of the most sig­
nificant price shifts at the moment. It 
was thought to have a degree of per­
formance that would hold out through­
out the year. Pontiac’s cut of $50 in 
price, therefore, came as a surprise to 
many. The base price model in the 
line now is $635.

In size, the most drastic of price 
cuts so far this year is that in the 
Hupmdbile six-cylinder line, which 
puts it in a different class. The $795 
mark is a new low for Hupmobile 
products.

Has ford flung one of his character­
istic challenges to the remainder of the 
industry in his failure to incorporate 
some form of free-wheeling in the new 
car? That question has emerged here 
since the first excitement of the new 
car’s introduction has abated. The 
reason for the failure to include this 
feature is said to be ford’s idea that 
coasting in a light car having the speed 
performance of the new eight hardly is 
consistent with safety.

Floating power, Chrysler’s engine 
suspension development, became Eu­
rope-bound this week. A deal was 
consummated by which Andre Citroen, 
the “ford of France,” obtained the 
manufacturing rights from the Chrys­
ler Corporation. The use of the cor­
poration’s version of automatic clutch 
also was included in the agreement.

Your customers are your com­
petitor’s prospects always. Do you 
make the same effort to hold them 
you did to get them?

OUT AROUND.
(Continued from page 9)

Wabash avenue, in Hhe rear of the 
Congress Hotel. Less than a year ago 
he purchased' the building he had oc­
cupied so many years. Two of his 
three sons, J. T. and Howard, will 
probably continue Ithe business. The 
third son, Fabian Hoops, lives in Cali­
fornia, and1 a daughter, Mrs. John L. 
Mcln'ery, is the wife of a  well-known 
Chicago attorney.

As il have previously intimated, Mr. 
Hoops was the greatest steam engine 
in human form I ever knew. Such a 
thing as being tired appeared to be al­
together foreign ito his make-up. He 
made several trips 'to Europe each 
year to purchase goods for his store 
and side .trips to Japan, Alaska and 
Honolulu whenever the opportunity 
presented itself. He was a master 
host and entertained his friends with 
a prodigality .seldom seen in this 
world. I have never seen his equal as 
a worker and entertainer. I never ex­
pect to see another like him if I live 
to be 100 years oldi.

For many years I have cherished .the 
thought that Grand Rapids did some 
things quite well, but the events of the 
past two years 'force me to the con­
clusion that when it comes to creating 
an auditorium we are the biggest fail­
ures on earth. Two years ago the 
voters olf 'Grand Rapids authorized a 
bond issue of $1,500,000 to construct 
a .civic auditorium,, largely .because a 
large number of working people out of 
employment would be greatly benefit­
ed. by .the erection of such a structure. 
The city commission took the matter 
in hand and has been wrangling over 
•it ever since until a few days ago when 
contracts were signed for the con­
struction of the building. Nearly half 
the population of the city insisted on 
being heard in regard to the under­
taking and the little fragment of union 
men still left made enough noise for 
ten times .their number. Suits and 
counter suits, charges and counter 
charges have been heard and passed on 
by an indulgent and long-suffering pub­
lic. Of course, if the people at large had 
any confidence whatever in the city 
manager, matters would have been 
greatly expedited, but everything Mr. 
Welsh touches immediately becomes 
muddled. Let us hope from now on 
the proceedings will be marked with 
less incompetence and pettiness and 
that decency and sanity may prevail.

I have heard a large number of 
speeches over the radio by members of 
Congress in reference to the duty of 
our National legislators in our present 
economic extremity, but the 'half hour 
talk by Senator Vandenberg Monday 
evening was .the clearest and strongest 
exposition of the subject it has been 
my good fortune to listen in on. I 
candidly believe that Senator Vanden­
berg is the most useful member of the 
United States Senate at this time be­
cause of the careful study and deep 
thought .he has given Governmental 
theories and practices ever since he 
was a young man; that he devotes 
more time and thought to the .subjects 
he has to pass on than any other mem­
ber of that legislative body; that he

can express himself the most clearly 
and constructively of any Senator and 
that his career in the Senate is rapidly 
making him the most logical and avail­
able candidate for the presidency on 
the completion of Hoover’s second 
term in the White House.

E. A. Stowe.

The final proof of breeding is to 
reach the silly age and yet suppress 
the impulse to call all women pet 
names.

GREENE SALES CO.
SPECIAL SA LES CONDUCTORS  

Reduction —  Money-raising or 
Quitting Business Sales.

142 N. M echanic St. P hone 9519 
JACKSON. M ICHIGAN

Sand Lime Brick
Nothing as Durable 
Nothing as Fireproof 

Makes Structure Beautiful 
No Painting 

No Coat for Repairs 
Fire Proof Weather Proof 

Warm In Winter—Cool In Summer

Brick is Everlasting
GRANDE BRICK CO.

Grand Rapids. 
SAGINAW BRICK CO. 

Saginaw.

Phone 61366

JOHN L. LYNCH 
SALES CO.

SPECIAL SALE EXPERTS

Expert Advertising

Expert Merchandising

209-210-211 Murray Bldg. 
Grand Rapids, Michigan

Business Wants Department
Advertisements inserted under this head 

for five cents a word the first insertion 
and four cents a word for each subse­
quent continuous insertion. If set in 
capital letters, double price. No charge 
less than 50 cents. Small display adver­
tisements in this department, $4 per 
inch. Payment with order is required, as 
amounts are too small to open accounts.

F o r  Sale  o r T rad e— 40-room hotel, com ­
plete, u p -to -d a te . In  m ost b eau tifu l r e ­
so rt tow n in  M ichigan. M aking m oney. 
F o r  sm aller hotel in  S ou the rn  M ichigan, 
o r w h a t have you? A ddress No. 509. c /o
M ichigan T r adesm an .______________  509

FO R  L E A SE —Store  room , one h undred  
p e r c en t location . F iv e  o r te n  y e a r  lease. 
In  th e  h e a r t  of th e  b u sin ess  d is tr ic t in 
one of th e  b e st sm all c itie s  in  Ohio. 
35,000 population. W oolw orth ’s, K reg e’s. 
G ra n t’s  a n d  o th e r  big  chain  s to re s  in  the  
sam e  section . Su itab le  fo r d ru g  sto re , 
lad ies’ read y -to -w ea r, shoes, o r d e p a r t­
m en t s to re . W rite  JIM  DUGAN, M arion.
Ohio.________________________________ 610

F o r Sale—E n tire  s tock  of B arn es  & 
Stoddard , old estab lished  c lo th iers. M ust 
sell quick. See Mr. H ansen , F ir s t  N a- 
tiona l B an k , E a to n  R apids, Mich. 513

I’ll pay cash for any stock of mer­
chandise, none too large or too 
small. Write, phone, or wire.

L. LEVINSOHN, Saginaw. Mich.
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Memorial Service Held By the Local 
U. C. T.

The writer recently saw the poetry, 
published below, in the office of one 
of the leading implement dealers in 
Michigan. It seemed) to fit in with 
the Team Work in Business program 
so well that I obtained permission to 
copy it.
“I ’ve been  in  fights” an d  th e  old m an  

glared,
“And I  a lw ay s g o t w hipped w hen  I got

P olks have fo rgo t how  to  s tan d  an d  g rin , 
W hen h a rd  luck  socks them  in  th e  chin, 
T h ere ’s too m uch g ro an in ’—not enough 

laughs
Too m any crepe h an g ers  — too m any  

g raphs—
I t  su re  don’t  he lp  a  sick  m a n ’s h e a r t  
To th in k  of no th ing  b u t h is  fev e r c h a r t 
T h ere ’s too m an y  ex p erts  te llin ’ how  come 
T he Whole blam e w orld is on th e  bum .

T h e re ’s  too m any  people w ith  an  alib i— 
I ’d d ru th e r  lis ten  to  a  d a rn  good lie 
As soon a s  fo lks q u it h an g in g  crepe  
You will see business in  d a rn  good shape 
I ’ve go t no use  fo r golf a s  a  gam e.
B u t I speak  th e  language  ju s t  th e  sam e; 
T h ere 's  too few  drivers , an d  too m an y  

p u t ts —
P len ty  cold feet, and  n o t enough g u ts . 
You a in ’t  m y son, b u t if you w as m ine 
I 'd  d a rn  soon teaJch you n o t to  w h ine .” 
H e w asn ’t  cu ltu red  an d  h is  w ords w ere 

rough,
B u t th e  old boy seem ed to  know  h is  stuff.

Unless it was positively necessary 
for some of our members to be absent 
from the memorial service of last Sun­
day afternoon, held in the Loyal Order 
of Moose Temple, they did themselves 
and their families an injustice in mis­
sing the most beautiful and impressive 
service of the year in U. C. T. circles. 
This service is conducted: by the Past 
Counselors and they did their parts 
in an exceptional manner. The Mem­
orial address, prepared and delivered 
by brother W. H. Zylstra, was the 
address of a statesman; even better, a 
Christian statesman. He said, in part, 
“Again we assemble to reverently pay 
tribute to our departed brothers who 
have entered into eternal rest. Each 
year at this time, we pause to cast 
aside the burdens of turmoil and strife; 
to think seriously of our obligations 
to our fellow-men, which is, after all, 
the sublime thing in life.” The depart­
ed brothers have passed through the 
experience of death, and gone on to 
their reward into the realms of the 
great beyond; only their memory 
lingers on; the deeds and acts of their 
lives become their living memorials. 
With this thought in mind I shall 
speak to-day on, “The Art of Being 
Human”. If we are the standard bear­
ers of the “Art of Being Human’, we 
shall not go far astray. Perhaps to-day 
as never before in the history of our 
great commonwealth, have our obliga­
tions to our fellowmen been more 
urgent or more real. I am mindful of 
the fact that noble efforts are being 
put forth to relieve the suffering and 
heal the wounds of despair, and yet 
I know there is suffering beyond the 
power of human tongue to tell, and 
beyond the human mind to under­
stand. To-day, the brightest spot in 
our future is clouded, and the night 
of uncertainty seems to grow darker. 
Oh! why all this anguish, heart-ache 
and despair? Why! because some have 
forgotten, “The Art of Being Human.” 

To-day, throughout the length and 
breadth of our great land, hundreds 
of thousands of our people are suffer­
ing the want of proper food and cloth­

ing. They ilve to be sure, but how? 
Starvation is not the word:; they are 
not starving, for when they starve they 
die. What actually is taking place is 
that the poor, especially children are 
undernourished. We cannot hope that 
these little children in such environ­
ment, can ever be what we want them 
to be; strong and rugged to carry on 
the human race for future generations.
I know that children are suffering. I 
see them every day. They do not com­
plain, but just think it is their lot. The 
Master has said. “Suffer the little 
children to come unto me, andt forbid 
them not, for of such is the Kingdom 
of Heaven.”

There has been no famine. God in 
His infinite mercy has blessed us 
abundantly with more food than all 
suffering humanity could consume, and 
yet they cannot obtain the proper food 
that their bodies require. There is no 
shortage of fuel. The Great God so 
created the earth that limitless seems 
to be the supply of coal, with which to 
keep us warm through the long cold 
period of winter, and yet our poor are 
suffering for the want of fuel. They 
cannot obtain it because of man’s greed 
for gold. There is no shortage of ma­
terials for clothing. The fertile fields 
in the sunny South have produced cot­
ton in abuandance; more than our peo­
ple could use. We export enormous 
quantities to foreign countries, and al­
ways carry over a surplus from year 
to year. Our wool industry is much 
the same. There is no shortage of 
wool. Our markets are flooded with 
raw wool most of the time, and yet 
the poor suffer for the want of it and 
are unable to obtain it. Bountiful are 
the supplies, and yet those who most 
need them cannot obtain them, because 
of man’s greed for gold. Some have 
forgotten, “The Art of Being Human.”

Our own organization, The United 
Commercial Travelers of America, is 
a representative body of men, who 
have always been the message bearers 
of goodwill, men who were clad in the 
armor of optimism and hope; with 
words of cheer to the despondent and 
discouraged and sympathy to the op­
pressed. As a class they have been 
outstanding leaders in learning and 
teaching “The Art of Being Human.”

It is time for sober thinking and 
sane action. This, brothers, is your 
task and mine. In all the wreck and 
ruin there are two things that can 
never be destroyed. Hope and Faith. 
They will never die. Hope that the 
darkest days are over; hope that these 
evils shall be destroyed. Faith in the 
future; faith that out of the ruins, shall 
rise in all its glory, a new era of 
brotherly love, peace on earth, goodwill 
toward all mankind. Faith that we 
understand that we live our lives to 
prepare for death; of this, John G. 
Whitter has written,

T he tis su e  of th e  life to  be 
W e w eave w ith  colors all ou r own 
A nd in  th e  field of destin y  
W e re a p  a s  w e have  sown.

Let us live on through our allotted 
time, in such a way that we will fulfill 
every requirement in, “The Art of 
Being Human.” Official Reporter.

The question of the hour is “What 
time is it?”

Asks For Recount on Sunday Closing 
Ordinance.

A partial recount of the vote cast 
in the recent election on the pro­
posed ordinance which would require 
the compulsory closing of all grocery 
stores in Flint on Sundays is asked 
in a petition by Rev. H. L. Peden, 
pastor of a Seventh Day Adventist 
church and leader of the groups which 
opposed the ordinance.

A recheck of the ballots is asked 
only in the thirty-four precints in 
which the proposed ordinance carried. 
According to unofficial figures, the 
ordinance carried by only sixteen votes 
in Flint’s largest of elections, the fig­
ures being 18,654 in favor of the ordi­
nance as compared to 18,638 opposing 
it.

To make the recount possible, the 
petitioner deposited $170 with the city 
clerk, or $5 for each of the precincts 
in which the recount was requested. 
Under the old charter a deposit of $10 
per ward was required, the maximum 
not to exceed $100. MHien ward lines 
were eliminated, however, this was 
changed to $5 a precinct without a 
maximum figure.

Rev. Mr. Peden charges fraud and 
mstake in the counting of the ballots. 
Mutilated ballots were counted, he al­
leges, when they should not have been 
counted while legal ballots were not 
counted. Many ballots were cast by 
persons improperly registered, he al­
leges, while many votes cast in favor 
of the ordinance are illegal because 
they were illegally sworn in.

The petition is addressed to the 
board of city canvassers, which is the 
old city commission, and of which Mr. 
Vermiilya is the clerk. Rev. Mr. Peden, 
the petitioner, says he is a registered 
voter in the city of Flint and that he 
voted in the election. These are re­
quirements provided for in the statute.

Fight Tax on Sales.
Stating that it represents stores hav­

ing an annual volume of approximate­
ly $500,000,000 and that its members 
employ some 60,000 persons, the Re­
tail Dry Goods Association of New 
York has voiced its opposition to any 
form of proposed sales tax in the fol­
lowing telegram of protest to Repre­
sentative Crisp, of the House Ways 
and Means Committee:

“We are opposed to this particular 
proposal and to any form of a gen­
eral sales tax because: First, we know 
that the payment of such imposts must 
be passed on to the final consumer 
and, as a result, the tax burden will 
fall most heavily on those least able to 
bear it. Second, raising the price of all 
consumers’ goods by even so small an 
amount as \ l/ 2 or 2 per cent, will result 
in further increasing the consumers’ 
buying resistance and thereby delay­
ing the return of confidence and cour­
age so much needed to bring back the 
conditions that will insure the steady 
development of industry and business.

“It is further resolved that we fully 
recognize the importance of balancing 
the Federal budget at the earliest pos­
sible date. We believe this should be 
accomplished, first, by a further re­
duction in the expenses of government; 
and, second, we believe that by broad­
ening the base of the personal income

tax, the actual tax burden will fall 
most lightly on those least able to bear 
it and there would be much less inter­
ference with the steady development 
of industry and business. With 
simplified tax returns and the aid of 
employers, such taxes even in small 
amounts can be collected at reasonable 
costs.”

Opposes Chain Tax.
In opposing all proposed chain store 

tax legislation at a hearing before the 
Committee on Taxation of the Mass­
achusetts Legislature, Daniel Bloom­
field, managing director of the Retail 
Trade Board of the Boston Chamber 
of Commerce, declares that “chain 
store taxes will destroy the advantages 
which the consumer now has in the 
way of low prices for merchandise and 
the result of taxes of this nature will 
be greatly increased prices and a high­
er cost of living.

“Retail stores are already paying 
about 10 per cent, of all taxes in this 
country,” Mr. Bloomfield pointed out, 
“paying far more in taxes than they 
receive in profit. At the present time, 
there are too many inefficient retailers 
and their incompetence should not be 
the subject of paternalistic legislation. 
The greatest degree of mortality is 
among the weak, poorly financed, bad­
ly managed stores with a small turn­
over, usually under $25,000 a year. The 
others continue to do business and in 
many cases prosper, in spite of chain 
competition. Chain stores do only 
21.5 per cent, of the total retail busi­
ness oif the United States and there 
are 159,826 chains out of a total of 
1,549,169 retail stores in the country.”

The Special Committee on Chain 
Store Taxation of the Boston Chamber 
of Commerce has gone on record in 
opposition to all of the bills proposing 
to use the taxing or licensing power 
to regulate retail stores and, more par­
ticularly, chain stores.

In Appreciation of Arthur Gregory.
Some men on account of their stir­

ring lives become the subjects of 
famous biographies. There are. other 
men who live quiet lives, full of an ac- 

• tivity which makes only for the com­
fort and happiness and joy of those 
about them. These write their own 
histories in the hearts of their friends.

Jolly, fun loving, a great kidder and 
practical joker, it can be said that he 
never uttered a word that stung or 
played a joke that hurt.

Always a hard worker, it was char­
acteristic of him that when force of 
circumstance compelled him to aban­
don the line of business he had follow­
ed for nearly fifty years, he took up an 
entirely new line with energy and en­
thusiasm.

While he was aware for some time 
that he wras afflicted with the ailment 
that so suddenly terminated his life, he 
never let this knowledge interfere with 
a pleasant greeting and a happy jest 
whenever he met a friend.

His character is fully illustrated in 
the brief lines of the poet:
The man worth while
Is the man who can smile
When everything goes dead wrong.

Charles N. Remington.

Of course the meek will inherit the 
earth if nobody else has any children.
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Fleischmann’s Yeast actually leads the way to 
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food, eaten regularly, induces livelier appetites— 
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all the advantages of the modern Standard Brands 
merchandising plan of frequent deliveries, small 
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