
n#r-
: x

TREES NEED N O T W A LK  T H E  E A R T H

Trees need not w alk the earth 
For beauty  or for bread;
Beauty will come to them  where they stand;
H ere in these quiet groves 
Is no pride of ancestry:
H ere are  no heirlooms save those of loveliness,
In which all trees are kingly in their heritage of grace; 
H ere is bu t beauty’s wisdom 
In which all trees are wise.
Trees need not w alk the earth 
For beauty  or for bread;
Beauty will come to them  
In the sunlight,
In the rainbow,
In the lilac-haunted rain;
A nd bread will come to them  as beauty came:
In the sunlight,
In the  rainbow,
In the rain.

D avid Ross.

A pril 22 is arbor day. By all m eans p lan t a tree  on th a t day.



As the accuracy of the 
hour-glass depends upon an 
even» continuous flow . . •
a little at a time
. . .  so the uniform flavor 
of Hills Bros. Coffee is pro­
duced by Controlled Roast­
ing—the patented process 
that roasts evenly» continu­
ously» “a little at a time.”

Y O U  CAN B A N K  ON THE SAME  
E X Q U I S I T E  F L A V O R  IN E V E R Y  
P O U N D  OF HILLS BROS COFFEE

Variation prevented by Controlled 
Roasting—Hills Bros’ patented process 

• • •
“A little at a time” —instead off in bulk- 
permits uniform roasting all the time

Meal AFTER MEAL —  day after 
day —  even year after year, you’ll 
get the same pleasure from Hills 
Bros. Coffee. It never varies in 
flavor! Here is the reason:

Instead of bulk-roasting . . . 
the common practice . . . Hills 
Bros, use their patented Controlled Roasting 
process. The blend flows through the roast­
ers in an even, continuous stream . . .  a 
little at a time.

The roast that results can’t be equalled for 
accuracy! No berry is underdone nor over­
done— all are roasted to the same perfect de­
gree . . .  with a marvelous, unvarying flavor. 
It is a flavor no other coffee can have, 
because Hills Bros, patented the process.

Hills Bros. Coffee can’t go stale! The vacuum 
process of packing coffee is the only method 
that fully preserves coffee freshness— the 
air is removed from the can and kept out. 
It was originated by Hills Bros, over thirty 
years ago. There is no magic about a vacuum 
can— it will not make poor coffee good, but 
it will keep good coffee fresh.

Order Hills Bros. Coffee by name, and 
look for the Arab trade-mark on the can.

.____HILLS BROS COFFEE
YOU CAN BANK ON EVERY HILLS BROS COFFEE CUSTOMER TO 
KEEP ON BEING ONES THE FLAVOR NEVER CHANGES—NEVER

DISAPPOINTS THE TASTE,
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IN THE REALM OF RASCALITY.

Questionable Schemes Which Are 
Under Suspicion.

I hope every merchant who has 
been victimized by the crafty old rascal 
who goes by the name of 'Mann reads 
the paragraph I give him in Out 
Around this week and acts on my sug­
gestion regarding the swearing out of 
a warrant for his arrest for future use. 
Any victim of the perambulating old 
crook who fails to avail himself of this 
.opportunity is not do.ng his duty to 
himself or his fellow merchants.

The same mail yesterday brought 
me letters from Howard City and 
Sparta, enquiring about the reliability 
of two different Chicago concerns 
which claim to undertake the collec­
tion of doubtful accounts on a 25 per 
cent, basis of compensation. The 
solicitor in one case offered to buy old 
accounts outright on the basis of 75 
cents on the dollar. In the other case 
the agent offered to pay the owner of 
the claims 75 cents on the dollar as 
soon as collections were made. I have 
not seen the contract the merchant is 
asked to sign, but I have every reason 
to believe that it contains no reference 
to their promises, but states very 
plainly that no agent has any author­
ity to alter or amend the contract form 
and that any verbal agreements not 
embodied in the printed form have no 
legal bearing. I am getting detailed 
reports on these concerns for my 
friends, but I am inclined to the 
opinion that when I receive the reports 
I will ¡find that the opinion I already 
entertain about such sharks is fully 
justified. Under no circumstances 
should a merchant entrust his collec­
tions to a stranger or put his name to 
any contract which has not been 
passed on by his attorney or the archi­
tect of this department.

I have been interested in a case 
which involves an important legal 
principle about which, I think, I have 
not written, Yet at any time ahnost

any reader of these articles might be 
confronted with it, therefore it will not 
be amiss to say a little about it.

The facts of the case will disclose the 
principle. A certain business man, call 
him A, was an officer in the B Cor­
poration. A’s name was not a part of 
the corporate title. A was the treas­
urer and had control of all expendi­
tures. The corporation discovered 
one day that A had embezzled about 
$40,000, and the way he did it was to 
pay his personal bills out of company 
funds. For instance, he and his fam­
ily had accounts at retail stores, de­
partment stores, garages and so on. 
When he would get bills from these 
he would pay them with the checks of 
the B Co. signed by himself as treas­
urer. Since he was in charge of the 
accounts it was easy to do the book­
keeping necessary to take care of these 
expenditures and A did it successfully 
for several years.

A was arrested when discovered 
confessed and was sentenced to im­
prisonment for a term of years. He 
turned over all he had to the B Co., 
but it nowhere near covered his defal­
cations, and then the B Co.’s attorney 
had a bright thought. He made a list 
of all the firms whose personal bills 
to A had been paid by A with the B 
Co.’s checks, and made demand on 
them all to refund the money, in the 
aggregate a substantial sum. These 
firms couldn’t see it and referred the 
matter to their attorneys. The attor­
neys advised them that they would 
have to pay, and all but one did pay. 
One man, a garage keeper, refused to 
pay as he had something in the na­
ture of a defense, and the B Co. en­
tered suit. At the trial the case was 
settled, and the garage keeper paid 
about half the sum involved. The 
others all paid in full.

Now the principle involved here is 
this; when a merchant sells a cor­
porate officer goods, service or what 
not, obviously for his personal or fam­
ily use, renders bills to the officer per­
sonally, but gets paid by a corporate 
check, that merchant is under the law 
charged with notice that something is 
wrong, because on the surface it is un­
usual and irregular for an individual 
officer in a corporation not solely own­
ed by him to pay his personal bills by 
the company’s check. In other words, 
he must look into it. If he does not 
look into it, and it turns out as it did 
in the above case, that the man in 
question is paying his bills with com­
pany money, the recipients of that 
money must give it back.

How easy it is for this to happen is 
seen from the fact that several of the 
firms involved in the case I have de­
scribed were big, well-organized con­
cerns, with trained credit men suppos­
ed to know all about these things.

I remember another case in which 
the officer of a corporation ran a per­
sonal stock account with a firm of

stock brokers, and made all his re­
mittances on the checks of his com­
pany. This ran into a lot of money. 
It was discovered after awhile that the 
company’s money had been thus em­
bezzled and demand was made on the 
stock brokers to refund it. They re­
fused, the matter went to court, and 
the court applied the principle I have 
explained and the brokers had to give 
back a very tidy sum. The same, prin­
ciple would apply in case the individ­
ual customer wasn’t necessarily a cor­
porate officer, but, let us say, was an 
employe of some concern—corpora­
tion or partnership, and paid his per­
sonal bills with that concern’s checks. 
Superficially at least that is a peculiar 
thing to do—a thing not ordinarily 
done—and the recipient of such a 
check, if he is to play safe, is obliged 
to say to his customer, “I see I’m get­
ting somebody else’s checks for my 
bills—how come?” If the explanation 
is not 100 per cent, convincing, there 
is no other course open to him than to 
get in touch with the corporation or the 
employer as the case may be, and see 
what it is all about. The latter course 
will of course be avoided as long as 
possible, but I repeat that it is the only 
way in which, in the last analysis, the 
merchant who gets such checks can 
completely protect himself.

Elton J. Buckley.
[Copyrighted, 1932.]

The Federal Trade Commission has 
dismissed a complaint charging As­
sociated Knitting Mills Outlet Co., 
Inc., Bay City, Michigan, with use of 
phrases in advertising which would 
indicate that the company owned mills, 
when this was not true. The dismissal 
was based on the fact the company has 
gone out of business.

Because the Auto-Science Associa­
tion, Inc., and others, have gone out 
of business, the Federal Trade Com­
mission has dismissed a complaint 
which charged them with misrepre­
sentations of a course in so-called 
“mental healing” or “auto-suggestion.” 
Besides the association, other respond­
ents, who are connected with it, are 
Ernest C. Feyrer, Josephine W. 
Feyrer, and Edward A. Dalton.

A complaint charging Charles Atlas, 
New York, proprietor of a correspond­
ence course in physical culture, with 
misrepresentation, has ¡been dismissed 
by the Federal Trade Commission.

The Federal Trade Commission has 
dismissed a complaint against D. T. 
Bohon Co., Inc., Harrodsburg, Ken­
tucky. The matter involves the ad­
vertisement of paint as sold by mail 
order.

As far as the individual is con­
cerned, the chief competition in busi­
ness is between himself and his job.

Future Grocer To Be a Food Expert.
Retail grocers of the present day are 

changing fast as purveyors! of food 
and are becoming experts as dieticians 
and chefs. Housewives are depend­
ing more all the time upon their food 
supplier as a source of advice as to 
how to cook this or that and what is 
a balanced meal, whether food con­
tains vitamin “D.” The care of chil­
dren is particularly taking added im­
portance.

According to the Home Economics 
Department of the U. S. Department 
of Agriculture it is necessary to begin 
early to give the child a carefully 
chosen variety of foods at regular meal 
times, child specialists of the Depart­
ment assert. In the exercise of this 
care among children they will gradu­
ally form habits of eating that will 
influence their nutrition throughout 
life.

There are no food prejudices at 
birth and need not be any later if food 
experiences are pleasant, the special­
ists declare. Strange foods should be 
introduced tactfully, one at a time, un­
til the flavor becomes familiar. The 
food of a very young child differs 
from that of older ones mainly in the 
way it is prepared and in the amounts 
served at various ages.

Considerable modification of ideas 
about feeding children has occurred 
in recent years. Even babies still on 
a sieved diet have tomato and orange 
juice, egg, cereals, and pureed vege­
tables besides their milk, and as their 
capacity for digesting coarser ma­
terials increases other foods and dish­
es are added to their diet. In the past, 
mistaken ideas, passed along in 
families and communities, have kept 
many good foods out of the child’s 
menu.

Different foods must be eaten to 
supply the various needs of active, 
growing children. No one food or 
single type of foods furnishes every­
thing the child should have to build 
and repair muscles and bones, teeth, 
and red blood cells, to increase resist­
ance to disease, keep the body in good 
running order, and provide energy. 
When some foods are always left out 
of the menu, bodily troubles develop 
and the child has a poor physical start 
in life. The easiest way to be sure of 
most of the needed nutrients in the 
family diet is to provide a well- 
selected variety.

There are also psychological rea­
sons for giving the child a variety of 
foods. When he takes pleasure in his 
meals he eats well and his food ful­
fills its purpose. Variety is obtained 
not only iby using different foods from 
time to time, but also by preparing 
and serving them in different ways 
and offering them in different com­
binations.

If you can stand being laughed at, 
you’ll probably rise.
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DETROIT DOINGS.

Late Business News From Michigan’s 
Metropolis.

Temporary receivers for A. Krolik 
& Co., Inc., have been appointed by 
Circuit Judge Joseph A. Moynihan, it 
was announced Monday. They are the 
Detroit Trust Co. and Day Krolik. The 
petition for receivership showed an 
excess of assets over liabilities of 
$625,000 on March 31. Officials of the 
firm said there would be no suspension 
of business activity and that they hop­
ed to reorganize the business and as­
sure its continuance.

Boston Boot Shops, operators of a 
chain in Michigan, have a new store 
opening in Monroe and have recently 
opened a new store in Wyandotte. 
Othter stores are located in Highland 
Park and Detroit.

A first year’s expenditure of $2,000,- 
000 in advertising to promote the sale 
and use of gas appliances is contem­
plated by the Manufacturers’ Section 
of the American Gas Association, John 
A. Frey, vice president and secretary of 
the Detroit-Michigan Stove Co., and 
chairman of the section s advertising 
committee. The three-year program 
would cost $6,000,000.

“The next step in the procedure is to 
raise the money,” Mr. Frey said. ‘ Un­
til contributions are definitely assured, 
we are not making any selection of an 
agency and are not attempting to work 
out in detail any of the plans.”

An involuntary bankruptcy petition 
has been filed in U. S. District Court 
here against D. & K. Shoe Co. by at­
torneys Meisner & Meisner. represent­
ing Hubbard Shoe Co.,$68; Roger Bros. 
Shoe Co., $10,600; Nathan Katz Shoe 
Co., $6,800.

Kelvinator Corp. has acquired all 
assets and patents of the Rightwav Oil 
Burner, manufactured by the Maise 
Corp. of Detroit, according to George 
W. Mason, president of Kelvinator. 
Manufacture of the Rightway burner 
will be continued under the direction of 
Kelvinator Corp. and the product will 
be merchandised through the present 
Rightway organization and through 
Kelvinator branches. In commenting 
on the acquisition, Mr. Mason said, It 
is our belief that the purchase of an 
oil burner such as the Rightway will 
serve to keep our production and sales 
curve more even and that our distribu­
tion organization, which is Nation 
wide, will be in a positon to strengthen 
Rightway sales materially.”

The George F. Minto Co., Inc., who 
announced some time ago the discon­
tinuance of the men’s furnishing goods 
jobbing business, has completed ar­
rangements for a new selling policy 
and is now embarked in the men’s 
furnishing goods business as direct 
mill representative. Sample displays 
of the lines carried will be on exhibi­
tion at the same quarters occupied by 
the Minto Co. for a number of years, 
at 304 Jefferson avenue, W., where 
the offices will also be located. Ac­
cording to Wilton W. Minto, the sales 
force will be kept up to its former 
strength same a« -when the inbh*ng 
business was carried on. Accounts 
receivable will be handled by the Minto

Co., giving the trade an opportunity to 
make purchases from more than one 
mill under a single billing. Because of 
the closer margin of profit permitted 
in direct from the mill. selling, the 
terms will naturally be curtailed over 
the longer period terms granted by the 
jobbing firms. A gradual territorial 
selling expansion is contemplated and 
a few numbers in women’s furnishing 
goods items will be added to the lines. 
George F. Minto will continue in 
charge of credits and general direction 
of the busniess. Wilton W. Minto 
will direct the sales policy of the firm.

Abnormal conditions produce ab­
normal effects. That is the only ex­
planation motor manufacturers have to 
offer for the present situation with re­
spect to motor car prices. None ques­
tions that the price situation in the 
industry is abnormal. In the past, 
price movements have been uniform. 
Whether they moved upward or down­
ward. all traveled in the same direc­
tion. To-day, however, there is the 
pronounced contradiction of price de­
creases to new low levels in the pop­
ular group of cars, increases in the 
medium and low medium classes. The 
one thing for which everybody is hop­
ing is stability and there are indications 
that this hope will be gratified. The 
next best thing to stability at present 
levels, many believe, would be a gen­
eral increase.

Mid-April, two weeks after the in­
auguration of the industry’s mammoth 
Spring sales campaign, finds produc­
tion figures tremendously interesting 
when they can be found. Plymouth, 
which introduced its new models on 
April 3, is aiming at a mark of 25,000 
cars for this month to fill orders which 
are said to have been received in con­
nection with the Nation-wide exhibi­
tion of the car.

Henry ford production gains mo­
mentum steadily and there are expecta­
tions that the schedule of 3,500 cars 
daily will be achieved by the end of the 
month. The figure of 200,000 still 
stands 'as rep-resenting the number of 
orders received for the new model, but 
it lacks official confirmation. The com­
pany announces that a total of 13,000,- 
000 persons have seen the new car 
since its official debut.

Efforts at stabilization of the rub­
ber industry naturally are of interest 
in Detroit, where the rubber manufac­
turers obtain their largest orders. The 
results of the intense competition 
which has prevailed in the tire indus­
try for several years have been par­
ticularly patent to general observers 
here. George J. Bishop, Cleveland 
banker, who has been appointed ten­
tatively as “czar” of the rubber indus­
try, is well known to men in the auto­
motive industry.

Tire manufacturers themselves have 
joined in an active campaign to push 
that new* development, the “doughnut” 
type. They are advertising it as the 
greatest tire development since the bal­
loon appeared on a general scale in 
1924 with the hope of selling it first 
to owners as replacement equipment. 
Production of the new’ tire at present 
is on a somewhat restricted scale and 
one company has announced that it

will fill requests in the order in which 
they are received. It is generally 
agreed that the tire will make con­
siderable headway as optional equip­
ment on passenger cars from the start, 
but w’ill be somewhat slow in attaining 
a place as standard. Graham s price 
on the tires as special equipment is 
announced as $75.

The Detroit Department of Street 
Railways reports that in three years 
and four months of operation its fleet 
of “flying red” Dodge de luxe busses

has carried a total of 17,312,912 passen­
gers and covered 11,860,993 miles with­
out a single fatal accident.

Thomas M. Simpson, for more than 
fifteen years connected with the Con­
tinental Motors Corporation as secre­
tary, credit manager and assistant legal 
counsel, has joined the staff of the 
Motor and Equipment Manufacturers’ 
Association as manager of the Detroit 
office.

J. P. Little has been appointed vice- 
president in charge of truck sales for

4i. . . I learned 
my lesson once!”

"A couple of years ago I let go of a few shares 
of Consumers Power Preferred Shares for 
another proposition that was supposed to make 
me more money— and I lost the whole thing. 
Once is enough for me. I’ll hang on to my 
Consumers and add to it as I go along. It 
pays me good dividends and I know where my 

money is.”

FOR

42,000 Investors Here
The Test of Time Proves That FACTS Count 

Where Your Money Is Concerned
FOR A SOUND SECURITY 

INVEST IN

C O N S U M E R S
PO W ER

Preferred SH A R E S
5%

Use the popular monthly 
payment plan — get Five 
Per Cent, interest on all 

payments.

ASK
Complete i n . o r m a t i o n  
gladly supplied a t any of 
our offices or ask our 

employees.

CONSUMERS POWER COMPANY
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the General Motors Truck Co., Pon­
tiac, it is announced by Paul W. Seiler, 
president and general manager. Mr. 
Little succeeds O. L. Arnold, who has 
been transferred to the staff of Richard 
H. Grant, vice-president of General 
Motors in charge of sales.

Orders for the new Packard twin 
six, which recently went into produc­
tion, are being received from all parts 
of the country, it is reported by the 
Packard Motor Co. It is expected that 
the first cars will be shipped shortly.

Kiefer-Whaling, Inc., retail men’s 
furnishings, Buhl1 building, has filed a 
voluntary petition in U. S. District 
Court, here, listing assets of $4,854 and 
liabilities of $9,628.

Sale of the assets of Spater & Wal- 
ser, retail men’s wear chain, with head­
quarters at 5858 Fort street, West, has 
been confirmed for total of $7,820. 
Union Guardian Trust Co. has been 
elected trustee. Order granting re­
clamation petition of Columbia Shirt 
Co. has been entered by the court. 
Assets are given as $35,700 and liabili­
ties $85,592, in schedules filed in the 
U. S. District Court here. Detroit 
creditors having claims in excess of 
$500 are as follows: J. F. Baker &
Co., $829; Bellows-Claude-Neon Co., 
$1,182; B. V. D. Sales Corp., $576; 
Cluett-tPeabody Co., $792; A. Krolik & 
Co., $4,303; Majestic Co., $1,568; Wal­
ker & Co., $1,070; Bowles Lunch Co., 
$1,500; Li veil Corp., $675; National 
Retailers Realty Corp., $598.

Proceedings of the Grand Rapids 
Bankruptcy Court.

G rand R apids, April 6—O n th is  day  w as 
held the  sale of a sse ts  in  the  m a tte r  of 
H a rry  F. Choals, doing business  a s  
Choals E lec tric  Co.. B an k ru p t No. 4708. 
T he tru s te e  w as p re sen t and  ac ted  as 
auctioneer. No b idders  w ere p resen t. 
No bids w ere received. T he sale  th en  
ad jou rned  w ith o u t date , th e  tru s te e  to  
m ake fu r th e r  efforts to  dispose of th e  
a sse ts , a f te r  fu r th e r  investigation .

In th e  m a tte r  Of C laire H igbee, B an k ­
ru p t No. 4857. The firs t m ee tin g  of 
c red ito rs  in  th is  m a tte r  h a s  been  called 
for April 26.

In th e  m a tte r  of George E . How k, as 
S a n ita ry  M ilk Co., B an k ru p t No. 4847. 
The first m eeting  of c red ito rs  h a s  been
called for A pril 26. __

In  th e  m a tte r  o f P a u l D. H agen , Inc., 
B an k ru p t No. 4855. The first m eeting  of 
c red ito rs  in  th is  m a tte r  h as  been  called 
fo r A pril 27. .

In  th e  m a tte r  of Tony V arisco , a s  
Tw in C ity G rocery  and  M arket, B an k ru p t 
No. 4859.’ T he first m ee tin g  of c red ito rs  
h a s  been called fo r A pril 27.

In the  m a tte r  of Jo h n  S ta r r  C lark, 
B an k ru p t No. 4862. The firs t m ee tin g  of 
c red ito rs  h as  been called fo r  A pril 27.

In the  m a tte r  of W illiam  Y. Kooaman, 
B an k ru p t No. 4864. T he first m ee tin g  of 
c red ito rs  h as  been  called fo r A pril 28.

In  th e  m a tte r  of L ayne F. Babcock, 
B an k ru p t No. 4758. T he firs t m eeting  
of c red ito rs  h a s  been  called fo r A pril 28.

April 12. W e have received  th e  a d ju d i­
cation  in th e  m a tte r  of C laude T . H am il­
ton  B an k ru p t No. 4849. T h is  is a n  in ­
v o lun ta ry  m a tte r , and  the  schedu les have 
been ordered filed. T he b a n k ru p t is a  
re s id en t of G rand R apids.

April 12. W e have received  the  sched ­
ules o rder of reference, and  ad jud ication  
in the  m a tte r  of F red  D. Abbe, J r .,  B an k ­
ru p t No. 4863. T he b an k ru p t is a  re s i­
den t of Otsego, and  h is  occupation  is  th a t  
of a  laborer. T he schedules of th e  b a n k ­
ru p t show a sse ts  of $4,800. w ith  liab ili­
ties  lis ted  a t  $4,739. T he co u rt h as  w r i t ­
ten  for fu n d s  and  upon receip t of sam e 
the  firs t m eeting  of c red ito rs  will be

Cai n dth e  m a tte r  of M arcia  Scher. B ank- 
rn n t No 4544, th e  final rep o rt an d  a c ­
co u n t of the  tru s te e  h a s  here to fo re  been 
filed and  a  final m eeting  of c red ito rs  w as 
held on Feb. 18. The b an k ru p t w as no t 
p resen t o r rep resen ted . The tru s te e  w as 
n resen t in  person. C laim s w ere proved 
and allowed. T he  tru s te e ’s final rep o rt 
and  accoun t w as  considered and  approved 
and  allowed. An o rder w as  m ade fo r the  
paym ent of expenses of ad m in is tra tio n  
a n tT p re fe rred  claim s in  fu ll and  a  first 
and  final dividend to  g en eral c red ito rs  of 
5 5 per cen t No objections w ere m ade to

th e  d ischarge  of th e  b an k ru p t. T he final 
m ee ting  th e n  ad jo u rn ed  w ith o u t date , 
and  th e  case  will be closed an d  re tu rn e d  
to  th e  d is tr ic t  court, in  due course.

A pril 4. On th is  day  w as held th e  first 
m eeting  o f c re d ito rs  in  th e  m a tte r  of 
S tan ley  H a ttis , indiv idually  an d  doing 
business as C inovax Co., B an k ru p t No. 
4829. T he b a n k ru p t w as  p re sen t a n d  re p ­
re sen ted  by a tto rn e y  D o rr K uizem a. 
C red ito rs  p re sen t an d  rep resen ted  by a t ­
to rn ey  M enso Bolt. C laim s filed only. 
B an k ru p t w as sw orn  an d  exam ined  w ith ­
o u t a  rep o rte r. F red  G. T im m er. of 
G rand R apids, w as  appo in ted  tru s te e  and  
h is  bond fixed a t  $590. F ir s t  m ee tin g  
th en  ad jo u rn ed  to  A pril 11.

A pril 11. On th is  day  ad jo u rn ed  the  
firs t m ee tin g  of c red ito rs  held in th e  m a t­
te r  of S tan ley  H a ttis , ind iv idually  and  
doing business  a s  Cinovox Co., B an k ru p t 
No. 4829. T ru s te e  p re sen t in person; 
b a n k ru p t p re sen t in  person and  re p re ­
sen ted  by a tto rn e y  D orr K uizem a. Sev­
era l c red ito rs  p re sen t in  person. By 
ag reem en t ad jou rned  firs t m eeting  again  
ad jou rned  to  A pril 28.

A pril 12. On th is  day  w as held th e  first 
m ee tin g  of c red ito rs  in  };he m a tte r  of 
H a rry  McAllis, B an k ru p t No. 4845. B an k ­
ru p t w as p re sen t in  person  b u t n o t re p ­
resen ted . No c red ito rs  p re sen t o r re p ­
resen ted . C laim s proved only. B an k ru p t 
w as  sw orn  an d  exam ined  w ith o u t re ­
po rte r. M. N. K ennedy, of K alam azoo, 
w as  nam ed  a s  tru s te e  an d  h is  bond fixed 
a t  $100. F i r s t  m ee tin g  ad jo u rn ed  no da te .

A pril 12. On th is  day  w as held th e  first 
m ee tin g  of c red ito rs  in  th e  m a tte r  of 
C harles E . B row n, B an k ru p t No. 4848. 
B an k ru p t w as p resen t in  person  and  re p ­
re sen ted  by  E . A. W estin . C red ito rs  w ere 
p re sen t in  persons. C laim s w e re  filed 
b u t n o t checked and  allow ed a t  th is  
m eeting . B an k ru p t w as sw orn  an d  ex ­
am ined w ith o u t a  rep o rte r. M. N. K en ­
nedy, of K alam azoo, w as  nam ed  tru s te e  
an d  h is  bond fixed a t  $100. F ir s t  m eeting  
th e n  ad jo u rn ed  no date.

M arch  24. On th is  day  w as  held  the  
first m ee tin g  of c red ito rs  in th e  m a tte r  
of W illiam  F. A lberts, B an k ru p t No. 4825. 
B an k ru p t was. p re sen t in  person and  re p ­
resen ted  by  a tto rn e y  Glenn D. M athew s. 
L abor c la im an ts  p resen t a n d  w ere sw orn 
and  exam ined  w ith o u t a  rep o rte r. B an k ­
ru p t w as sw orn  an d  exam ined  w ith o u t 
rep o rte r. C laim s w ere approved  and  a l­
lowed. F red  G. T im m er, of G rand R ap ­
ids, w as  nam ed  tru s te e  ad  h is  bond fixed 
a t  $500. F ir s t  m eeting  ad jo u rn ed  w ith ­
o u t da te .

M arch 24. On th is  day  w as held first 
m ee tin g  of c red ito rs  in th e  m a tte r  of 
P rice  J . W ilson, B an k ru p t No. 4§24. T he 
b a n k ru p t w as p re sen t in person  and  rep ­
resen ted  by a tto rn e y s  Person , M arshall 
& Searl. One c red ito r p resen t in  person. 
B an k ru p t w as sw orn  an d  exam ined  b e ­
fore  rep o rte r. F red  G. T im m er, of G rand 
R apids, w as  appo in ted  tru s te e  an d  h is  
bond fixed a t  $100. M eeting  ad jo u rn ed  
no date .

M arch  17. On th is  day  w as held th e  
firs t m ee ting  of c red ito rs  in  th e  m a tte r  
of Jaco b  A. B estem an  and  J am e s  D e- 
M eester, co p artn e rs  doing  business a s  
B estem an  & D eM eester, B an k ru p t No. 
4813. T h e  b a n k ru p ts  w ere  p re sen t in 
person  and  rep re sen ted  by  D unham , T a y ­
lor & Allaben, a tto rn ey s . B an k ru p ts  
severa lly  sw orn  ad  exam ined  before a  
rep o rte r. F red  G. T im m er, of G rand 
R apids, w as appo in ted  tru s te e  a n d  his 
bond fixed a t  $1,000. M eeting  ad jo u rn ed  
to  M arch  24.

M arch  24. On th is  d ay  w as held the  
ad jo u rn ed  firs t m ee ting  of c red ito rs  in 
th e  m a tte r  o f Jaco b  A. B estem an  and  
Jam es  D eM eester, c o p artn e rs  doing b u s i­
ness a s  B estem an  & D eM eester, B an k ­
ru p t No. 4813. B an k ru p ts  w ere  p re sen t 
in person and  re p re sen ted  by  a tto rn e y s  
D unham , T ay lo r & A llaben. C red ito rs  
rep resen ted  by  N orris, M cPherson, H a r ­
rin g to n  & W ae r an d  one c red ito r p resen t 
in person. B an k ru p ts  w ere  sw orn  and  
fu r th e r  exam ined  before  a  rep o rte r. T he 
tru s te e  w as d irec ted  to  p rep a re  p e ti­
tion  fo r su rren d e r of a s s e ts  held by 
F ran c is  L. W illiam s under t r u s t  m o rt­
gage. M eeting  ad jo u rn ed  w ith o u t date .

M arch  25. On th is  day  w as held first 
m ee ting  of c red ito rs  in  th e  m a tte r  of 
A rth u r  M eyer, ind iv idua lly  a n d  doing 
business a s  S m itte r Book Co. and  M eyer 
Bros., B an k ru p t No. 4827. B an k ru p t w as 
p re sen t in  person  and  by  a tto rn e y  M. 
D enH erder. C red ito rs  w ere  p re sen t in  
person an d  re p re sen te d  b y  a tto rn e y s  C or­
w in & D avidson; K nappen, Uhl, B ry a n t 
& Snow; D o rr K uizem a, J a r r e t t  N. C lark  
and  G rand  R apids C red it M en’s A ssocia­
tion . B an k ru p t w as  sw orn  and  exam ined  
before a  rep o rte r. F red  G. T im m er, of 
G rand R apids, appo in ted  tru s te e  and  h is  
bond fixed a t  $3,000. M eeting  ad jou rned  
w ith o u t date .

M arch 25. On th is  day  w a s  held first 
m ee tin g  of c red ito rs  in  th e  m a t te r  of th e  
L o u -ray  Co., a  corporation , B an k ru p t No. 
4828. O fficers of th e  b a n k ru p t w ere  p re s ­
e n t in person and  rep resen ted  by a t to r ­
ney  Joseph  R enihan . C red ito rs  p re sen t 
in  person  an d  b y  K nappen , Uhl, B ry an t 
& Snow an d  G rand  R apids C red it M en’s 
A ssociation. O fficers of b a n k ru p t sev ­
e ra lly  sw orn  a n d  exam ined  be fo re  a  
rep o rte r. C laim s checked, allow ed and  
ob jected  to. F red  G. T im m er, of G rand 
R apids, w as nam ed as  tru s te e  and  bond 
fixed a t  $1.000. M eeting adjourned  w ith - 
'm r date

How O ld  W ill Your 
Executor be W hen  
You A re  80?

Take out your will and reread it in the light 
of your 1932 situation . . . Have you named 
an individual executor? Does he enjoy good 
health? Is he free to take on a heavy task at 
any time? Have you entire confidence in his 
ability to settle your estate and counsel your 
family? Or have changes occurred in his 
situation which lead you to believe that a 
corporate executor might be a wiser choice? 
If you have changed your mind on this point 
there is no reason why you should not change 
your will to correspond.

Your lawyer can very soon draw up a codicil 
(a supplement to a will) appointing this insti­
tution. In this way you will guarantee your 
estate an executor whose faithful work goes 
on, one generation after another.

©

the M IC H IG A N  TRU ST CO.
GRAND RAPIDS

THE FIRST TRUST COMPANY IN MICH IG AN
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MOVEMENTS OF MERCHANTS.

Westphalia—The Westphalia Auto 
Co. has decreased its capital stock 
from $15,000 to $10,000.

Benton Harbor—Rudolph Haak sue- 
ceeds Frank Smith as manager of the 
Tittle Bros, meat market.

Bay City—Fire caused a loss of more 
than $1,000 in the shoe store of Stanley 
Zielinski, 521 South Madison street.

Detroit—The Michigan Tank & Gal­
vanizing Co., 14101 Prairie'avenue, has4 
increased its capital stock from $30,000 
to $60,000.

Mt. Clemens—The Boyer Jewelry 
Co. has been incorporated ■With a cap­
ital stock of $6,000, $3,000 being sub­
scribed and paid in.

Detroit — The Miler Plumbing &" 
Heating Co., 10537 Mack avenue, has 
changed its name to the Miller Plumb­
ing & Heating Supply Co.

Detroit—The Industrial Art Supply 
Co., Inc., 3101 Chene strete, has been 
organized with a capital, stock of $5,- 
000, all subscribed and paid in.

Lansing—Jack Lawson, of Detroit, 
succeeds J. M. Feasler as manager of 
the Liberal Credit Clothing Co. store 
at 327 South Washington avenue.

Detroit—The H. Hyde Roofing Co., 
Inc., 8610 West Fort street, has been 
incorporated with a capital stock of 
$1,000, all subscribed and paid in.

Detroit—The Schulte & Aller Co., 
4403 McDougall avenue, undertaking, 
has been incorporated with a capital 
stock of $1,000, all subscribed and paid 
in.

Lansing—'George J. Goldstein, retail 
men’s clothing, has filed a voluntary 
petition in bankruptcy in the U. S. Dis­
trict Court at Detroit without sched­
ules.

Camden—Oliver Knapp, recently of 
Hicksville, Ohio, has purchased the 
stock, fixtures, etc., of the Schuster 
Produce Co., taking immediate pos­
session.

Leoni — Fire destroyed the store 
building and stock of groceries and 
general merchandise of Burr W. Hew­
lett, April 15, entailing a loss of over 
$14,000.

Detroit — The Absopure Water & 
Cooler Co., has been incorporated with 
a stock of 10,000 shares at $5 a share, 
$5,000 being subscribed and $1,000 
paid in.

Detroit—Paul's Shoe Co.. Inc., 6237 
Chene street, has been incorporated 
with a capital stock of 1,000 shares at 
$10 a share, $10,000 being subscribed 
and paid in.

Suttons Bay—L. R. Sogge has sold 
his stock of groceries and hardware to 
his son, Robert C. Sogge and the agri­
cultural implement stock to another 
son, Harry L. Sogge.

Detroit—The Lakewood Hardware 
Co., 14234 East Jefferson avenue, has 
been organized with a capital stock of 
1,400 shares at $1 a share, $1,400 being 
subscribed and paid in.

Detroit—‘Meek & Meek, Inc., 13121 
East Jefferson avenue, men’s outfitting 
and haberdashery, has been incorpo­
rated' with a capital stock of $1,000, all 
subscribed and paid in.

Charlotte—¡Harry Lee has purchased 
the East Side Grocery, which he has 
completely stocked. Mr. Lee is a

former Charlotte boy but has been in 
Lansing for the past five years.

Midland—‘Officials of the Pure Oil 
Co. have plans out for the erection of 
a refinery on a forty-acre tract South 
of the town limits. It is expected that 
the plant will be completed by Aug. 1.

Detroit—The Devonshire Market In­
corporated, 16117 Mack avenue, has 
been organized to conduct a general 
market for the sale of foods, with a 
capital stock of $5,000, all subscribed 
and paid in.

Detroit—The Family Pharmacy Co., 
Inc., 12901 Gratiot avenue, ha9 been 
organized to conduct a retail drug 
business with a capital stock of $3,000, 
$1,000 of which has been subscribed 
and paid in.

Detroit—H. C. Sill & Son, Inc., 910 
Seward avenue, mercantile and trading 
has been incorporated with a capital 
stock of 3,000 shares at $1 a share, 
$1,470 of which has been subscribed 
and paid in.

Detroit—The Bolán Shoe Co., 1434 
Farmer street has been organized to 
deal in footwear at wholesale and re­
tail with a capital stock of $15,000. of 
which $12,900 has been subscribed and 
$3,000 paid in.

Kalamazoo—The four City Drug 
Stores will hereafter be known as Wal­
green System Drug Stores, the change 
in name having been made when they 
became exclusive agents for Walgreen 
drug products here.

Detroit—Packers Food Warehouses 
No. 1, Inc., 514 Hammond building, 
has been incorporated with a capital 
stock of 10,000 preferred and 5,000 
shares no par value, $5,000 being sub­
scribed and paid in.

Flint — Reed’s Furniture Store, 706 
North Saginaw street, has merged its 
business into a stock company under 
the style of Reed’s Furniture Co., with 
a capital stock of $50,000, $20,000 being 
subscribed and paid in.

Detroit—Carman Adams, Inc., 2970 
West Grand boulevard, has been in­
corporated to deal in machinery and 
factory equipment with a capital stock 
of 500 shares at $25 a share, $1,250 
being subscribed and paid in.

Mason—The Charles A. Parkhurst 
dry goods store is being remodeled and 
modernized throughout. New counters 
and lighting fixtures will be installed 
and alcoves for the display of coats 
and dresses will be provided.

Detroit — Lyle F. Runciman has 
merged his drug, radios, etc., business 
into a stock company under the style 
of Runciman Drug Stores, Inc., 2801 
Brush street, with a capital stock of 
$5,000, all subscribed and paid in.

Harbor Springs—J. F. Stein, who 
has conducted a men’s clothing and 
furnishings store here for the past 
thirty-five years, has sold his stock 
and store fixtures to J. D. Viau, of 
Cheboygan, who has taken possession.

Monroe—The Harry Auto Acces­
sories Co., 40 South Monroe street, has 
been organized to deal in auto acces­
sories, sporting goods, hardware, etc., 
with a capital stock of 100 shares at 
£10 a share, $1,000 being subscribed 
and paid in.

Grand Rapids—The Home Paper 
Products Co., 601 George L. Young

building, has been organized to deal in 
paper, paper products and household 
supplies, with a capital stock of $4,000, 
$1,000 of which has been subscribed 
and paid in.

Lansing — Two new departments, 
one for sporting goods, under the man­
agement of Robert Wright and the 
other for garden tools and nursery 
products, under the management of 
George Davies, have been opened by 
the F. N. Arbaugh Co.

Battle Creek—Contracts have been 
let for the remodeling of the Post 
building at an estimated cost of $20,- 
000, and which will include new ele­
vators, elevator doors on all floors, new 
electric light fixtures and inlaid lino­
leum in all the corridors.

Lowell—'Clint Hodges, who has been 
identified with the grocery business 
here for thirty-one years, conducting 
a grocery store under his own name 
for the past nine years, has sold his 
stock and store fixtures to George B. 
Shaw, who has taken possession.

Bay City—The Morris-King Tobac­
co Co., a corporation merging the in­
terests of the Blackney-Hintz Cigar 
Co. of Saginaw and the Morris To­
bacco Co. of Bay City, will have its 
offices here, at 200 McKinley avenue, 
with Morris W. Goldberg in charge.

Monroe — Involuntary bankruptcy 
proceedings have been filed in the U. 
S. District Court at Detroit against 
Harold F. Schmidt, women’s wear, by 
Ralph R. Goldsmith, attorney, repre­
senting L. & H. Simon Co., $415; 
Alexander Licht, $32; Jacob Burrows, 
$69.

Escanaba—Expansion of the grocery 
department, including the addition of 
a full line of meats has been completed 
by the Fair store. Francis Kelly, of 
Sault Ste. Marie, has been placed in 
charge of the meat department and 
Theodore Livingston will continue as 
general manager of the store.

Laingsburg—The elevator and fuel 
business of the late Chapman R. Bai­
ley, of Detroit, and managed by R. W. 
Bailey, for several years, has been 
sold to outside interests, who, with 
experiencedi elevator people, are organ­
izing a new company under different 
management and will re-open the ele­
vator about July 1.

Amasa—Arne Hendrickson has re­
signed his position as manager of the 
Amasa Co-Operative Society and will 
engage in the grocery business under 
his own name as soon as the store 
building he has leased has been re­
modeled, a modern front installed and 
other improvements made. Mr. Hen­
drickson will conduct a cash and carry 
store.

Ishpeming—The E. A. Johnson Co. 
has opened a meat market in its main 
store, corner of First and Bank streets, 
with William Johnson, son of Edwin 
Johnson, in charge. He recently com­
pleted a course in meat cutting in Mil­
waukee and has been busy since his 
return assembling the necessary equip­
ment. A mechanical refrigerator and 
display case has been installed.

Marquette—The E. A. Johnson Co.’s 
remodeled food store at the corner of 
Bank and First streets, opened for 
business April 16. A meat market has

been added, carrying a complete line 
of fresh and smoked meats. William 
Johnson, who recently completed a 
course in meat cutting at the Milwau­
kee Vocational Training College will 
be in charge of the meat department.

Pontiac—The Lewis Furniture Co., 
62 South Saginaw street, has enlarged 
its store to the extent of 40,000 square 
feet of display space, making it, ac­
cording to its owners', the largest furni­
ture store in the county. The addition 
of the quarters formerly occupied by 
the Present Jewelry Co., enables the 
Lewis Furniture Co. to add an optical, 
a refrigeration and a juvenile depart­
ment.

Lansing—Benjamin F. Simons, 64, 
president and general manager of 
Simons Dry Goods Co. here, died at 
his home, following a brief illness. He 
was a life-long resident of Lansing, 
and a son of the founder of the busi­
ness with which he had been connected 
43 years. The store is one of Lan­
sing’s oldest dry goods establishments, 
•founded in 1857. Mr. Simons is sur­
vived by the widow, two sisters, and 
two brothers, one of the latter, How­
ard, secretary-treasurer of the Simons 
company.

Manufacturing Matters.
Detroit—G. E. Mitchell, Inc., 6424 

Woodward avenue, has been organized 
to manufacture articles of clothing, 
with a capital stock of $10,000, all sub­
scribed and paid in.

Detroit—The Paramount Radio & 
Television Manufacturing Co., 7642 
Woodward avenue, has been incorpo­
rated with a capital stock of $1,000, all 
subscribed and paid in.

Detroit—The Metalmen Manufactur­
ing Co., Inc., 6177 West Warren 
avenue, has been incorporated with a 
capital stock of 1,100 shares at $2 a 
shre, $2,200 being subscribed and paid 
in.

Benton Harbor—The Golden Guern- 
esy Dairy, Inc., has been organized to 
manufacture and sell dairy products 
with a capital stock of 1,000 shares at 
$50 a share, $4,000 being subscribed 
and $1,000 paid in.

Detroit—The Wm. Penn Chemical 
Co,. 7441 Gratiot avenue, has been or­
ganized to manufacture and sell boiler 
compounds, soot destroyer and other 
chemicals with a capital stock of $2,- 
000, all subscribed and paid in.

Detroit — The Bertha Confections 
Co., 1900 East Grand boulevard, has 
been organized to manufacture and sell 
ice cream, etc., confections and other 
foods, with a capital stock of 500 shares 
at $10 a share, $3,000 being subscribed 
and $1,000 paid in.

Detroit — The Michigan Candy & 
Fountain Supply Co., 2840 St. Aubin 
avenue, has been organized to manu­
facture andi sell candy, syrups, extracts, 
etc., with a capital stock of $5,000, of 
which amount $2.000 has been sub­
scribed and paid in.

Detroit — The Beverage Industries 
Corporation, 1040 Fourteenth street, 
has been organized to manufacture and 
sell machinery for carbonizing bev­
erages, sell syrups and beverage com­
pounds, with a capital stock of $10,000, 
$8,500 being subscribed and paid in.
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Essential Features of the Grocery 
Staples.

Sugar — Local jobbers hold cane 
granulated at 4.60c and beet granulated 
at 4.35c.

Tea—The market shows no changes 
for the week. Primary markets show 
a slight firmness, but prices on this 
side are entirely unchanged, fairly 
steady with a moderate demand. The 
chance of a tariff being placed on tea 
in this country is having a little effect 
upon the undertone.

Coffee— Actual Rio and Santos 
coffee has shown a slight hardening 
when sold green in a large way dur­
ing the week. The gain, however, is 
not very large, as business is not par­
ticularly good from first hands. Per­
haps the total advance in spot coffee 
is %c for the week. There is also 
some talk of a 2 cent import tax on 
coffee as part of the plan to balance 
the budget and some operators are 
buying on the strength of this. The 
future Rio and Santos coffee has 
shown several upward fluctuations dur­
ing the week. So far somewhat over 
4,000,000 bags of coffee have been de­
stroyed in Brazil and 8,000,000 more 
are to be destroyed. Mild coffees are 
just a trifle lower for the week. Job­
bing market on roasted coffee as yet 
shows no general change.

Canned Fruits—The fruit situation 
continues unchanged and unsatisfac­
tory. While operators on the Coast 
are holding very little now, the fact 
remains that there are enough offer­
ings below the price structure of the 
Cling Peach Agency to keep the mar­
ket technically weak. This, combined 
with the fact that consumption has un­
doubtedly been off, makes the future 
uncertain. Florida grapefruit is well 
held at slightly advanced prices. Sev­
eral of the packers have gone up to 
$1.10, Tampa, for fancy No. 2 tins, a 
few are quoting $1.07j^, while there 
are still some sellers ready to accept 
business at $1.

Canned Vegetables—Canned foods 
are generally 'firm this week with only 
occasional signs of weakness, due 
probably to pressure. Tomatoes are 
holding up very well in Maryland and 
there are evidences of greater strength 
in California, although the higher 
prices have not been tested as yet. 
Corn is somewhat irregular. Fancy 
corn is held pretty well in Maine and 
New York is not cutting prices on 
strictly fancy quality. On the other 
hand, there have been recurrent weak­
nesses in Ohio, where some corn has 
been sold at a price close to the bot­
tom of the market.

Canned Fish—No change has oc­
curred in salmon, which is about 
steady. Red Alaska salmon is still the 
weakest item in the list. New prices 
on Japanese crab meat are expected 
shortly at lower prices than have been 
ruling. Speaking of salmon again, the 
Pacific Salmon .Sales Corporation has 
cut the price of sockeye salmon, but 
this decline has not yet been met by 
all the operators.

Dried Fruits—The California raisin 
pool has made an offering to commer­
cial packers with Thompsons advanc­
ed %c per pound. Sultanas were un­
changed. The fact that Thompsons 
were advanced is the best evidence that 
the pool has no doubt about its ability

to clean up its remaining holdings well 
in advance of new crop. In some 
quarters it was expected that when 
this offering was made it would be at 
unchanged prices. The higher price 
will be reflected soon in this market 
as packers have sold up their last al­
lotments pretty well. The dried fruit 
market is showing indications of 
strength in 'California and it is pos­
sible that the turn has really come in 
California prunes. An advancing mar­
ket is the one development needed to 
start prunes moving and interest en­
livened. Distributors have been un­
able to do much of anything with 
prunes because of the declining mar­
ket that has existed throughout the 
winter. There was very little chance 
for a profit and considerable chance 
of a loss. In order to get out of the 
red it has been necessary to move 
prunes in great lots, but the retail 
trade was not buying in large lots. A 
little more chance of profit would be 
the incentive to make buyers take hold. 
One of the reasons for the firmer tone 
in prunes, it is understood, is the fact 
that the plans looking to establishment 
of the prune pool in California have 
made much headway and are likely 
to go into effect in the near future.

Beans and Peas—In dried beans it is 
still the same story that it has been 
for many months—a weak, dull, 
neglected market with the tendency 
steadily downward. There have been 
no marked declines during the week. 
Dried peas are also in the same con­
dition.

Nuts—iThe demand for unshelled 
nuts is expected to show some falling 
off with the coming of the Jewish 
holidays, but there was an encourag­
ing movement of pecans, fancy wal­
nuts and almonds where they could 
be found and Brazils. Low prices were 
favorable to business, although Cali­
fornia large budded walnuts were 
bringing a substantial premium over 
the opening prices. Shelled nuts con­
tinue to drag. In spite of the meager 
stocks held in France and the fact that 
present prices of importers are about 
on a parity with the prices of French 
shippers, there is no sustained demand 
for stocks held on the spot here. Span­
ish almonds are about gone. Very 
little is offered from any of the dis­
tricts. Valencias being particularly 
scarce. The filbert market is about 
unchanged.

Pickles—The picture on the pickle 
market showed no changes. Genuine 
dills remained scarce. The demand 
for pickles in glass was still good, in­
dicating purchases for the store trade. 
Sweets and relish also did a good 
business. Prices all unchanged.

Rice—The rice market is a little 
more encouraged this week by improv­
ed domestic and export buying. 
Millers’ stocks are getting down pretty 
well and they are forced to enter the 
rough rice market around prevailing 
levels, but are conservative in their 
commitments. New planting and op­
erations are still running considerably 
behind normal, dry weather and lack 
of adequate credit being factors in the 
delay. Prices are about steady here. 
Blue Rose rice is quoted at $2.90 to $3 
per 100 pounds.

Salt Fish—A quiet demand for 
mackerel and other salt fish is report­

ed for the week, but there is some 
business doing every day as stocks of 
most varieties are low. New codfish 
is in the market at prices showing a 
little advance. Mackerel prices show 
no change for the week.

Cheese—Cheese is in moderate de­
mand at unchanged prices. Later in 
the week the market eased off a little.

Sauerkraut — The movement of 
sauerkraut was reported spotty, some 
finding a fair demand and others a 
quiet market. The price schedule re­
mained upaltered.

Vinegar—Vinegar prices are steady 
after the recent reduction of about 5 to 
10 per cent. The demand showed no 
improvement, remaining slow.

'Syrup and Molasses—¡Sugar syrup is 
unchanged for the week. Prices are 
fairly steady and demand fair. Com­
pound syrup rather dull at unsteady 
prices. Molasses in seasonable de­
mand; prices unchanged.

Review of the Produce Market.
Apples—Current prices are as fol­

lows :
Baldwins, iy 2 in., A g rade_____$1.35
Baldwins, 2J4 in., C g rade______1.00
Bananas, iy 2 in., A g rad e_____1.35
Delicious, Zy2 in., A g rade______1.75
Delicious, 2J4 in., C g rade_____ .90
Greenings, R. I.. 2y> in., A grade 1.25
Jonathans, 2J4 in., A g ra d e___1.35
Pewàukees, 2y2 in., A g rad e___1.25
Pewaukees, 2*4 in., C g rade___ .90
Spies, 3 in., Baking__________  1.75
Spies, 2x/ 2 in., A grade_________ 1.75
Spies, 2% in., C g rade_________ 1.00
Washington box apples are sold on 
the following basis:
Extra fancy Dçlicious ________$3.00
Fancy Delicious______________ 2.75
Extra fancy Romes __________ 2.25
Fancy Romes ________________ 2.00
Extra fancy W inesaps_________ 2.00
Fancy Winesaps ______________ 1.75

Asparagus—$3 per crate for fancy 
and $2.75 for choice.

Bananas—4}4@5c per lb.
Beans—New from Calif, or Florida 

command $4.50 per hamper for green 
or wax.

Butter—The only change in ¡butter 
during the week was an advance of lc 
per lb. Receipts are more than suffi­
cient for the demand, which is only 
moderate. Jobbers hold plain wrap­
ped prints at 20c and 65 lb. tubs at 19c 
for extras.

Cabbage—¡Texas, $4.25 per crate; 
Calif., $4 per crate.

Carrots—$1.20 per bu. for old; new 
from Texas or Calif., $4.25 per crate or 
$1 per doz.

Cauliflower—$2.50 for box contain­
ing 6@9.

Celery—30@50c according to size; 
box of 15 bunches, $1.50.

Cocoanuts—90c per doz. or $3.50 per 
bag.

Cucumbers—Illinois hot house, $1.40 
per doz. for extra fancy.

Dried Beans—¡Michigan jobbers pay 
as follows for hand picked at shipping
station:
C. H. Pea from elevator_$1.75
Pea from farmer __1.45
Light Red Kidney from farm er_1.50
Dark Red Kidney from farm er_2.30

Eggs—The egg market on account 
of quiet demand and abundant receipts 
has held steady. The market at pres­
ent is rather sluggish. There is not 
much indication of any important

change either way in the near future. 
Jobbers pay 11c for strictly fresh and 
hold candled fresh at 13c.

Grape Fruit — Florida commands 
$4.25 per box; bulk, $4 per 100.

Grapes—Calif. Emperors, in kegs 
with sawdust, $6.25.

Green Onions—¡Shallots, 60c per doz.
Lettuce—In good demand on the

following basis:
Imperial Valley, 6s, per crate___$3.75
Imperial Valley, 5s, per crate__4.25
Home grown, leaf, 10 lb s ._____ .90

Lemons—Present quotations are as 
follows;
360 Sunkist --------------------------$5.25
300 Sunkist __________________5.25
360 Red Ball ________________ 4.75
300 Red Ball ________________ 4.75

Mushrooms—40c per one lb. carton.
Oranges—Fancy Sunkist California 

Navels are now sold as follows:
126
150
176
200
216
252
288
324

.$3.75 

. 4.00 

. 4.25 

. 4.25 

. 4.25 

. 4.25 

. 4.25 

. 4.25
Floridas—$4 per box; bulk, $5 per 100.

New Potatoes—$2.50 per bu. for 
Florida.

Onions—(Michigan, $8 per 100 lbs. 
for yellow; Texas Bermudas, $4.50 per 
crate.

Parsnips—85c per bu.
Peas—Green, $3.25 per bu. for Calif, 

or Florida.
Pineapples—Floridas command $3.50 

for 16s and 18s and $3.75 for 24s and 
30s.

Parsley—40c per doz. bunches.
Potatoes — On the local market 

transactions hover around 45c per bu. 
In Northern Michigan carlo! buying 
points the price ranges from 20@25c 
per bu.; Idaho, $2.25 per 100 lb. sack.

Poultry—>Wil son & Company pay as
follows:
Heavy fowls__________________ 15c
Light fowls ----------------  13c
Ducks --------------    16c
Geese ----------------------------------- 11c
No. 1 Turkey _______________  18c

Spinach—$1.35 per .bu. for Texas. 
Sweet Potatoes—Kiln dried Indiana 

Jerseys, $1.75; Tenn., $1.50.
Tomatoes—Hot house, $1.40 per 7 

lb. basket; $1.50 for 10 lb. basket.
Veal Calves—'Wilson & Company 

pay as follows:
Fancy ---------------------------- 6@7j4c
Good ------------------------------------  6c
Medium _________ I __________  5c

Program Prepared For Veteran Trav­
eling Men’s Meeting. 

Chairman—'Geo. W. McKay. 
America—All sing.
Invocation—D. A. Drummond. 
Business session—'Greetings from 

absentees.
Toastmaster—Walter S. Lawton.
At the piano—IWm. G. Weil.
Songs—John H. Millar.
Eulogy—'Wilbur S. Burns.
Lessons of the past—Carroll F. 

Sweet.
Meminiscenoes—By old timers.

“Till we meet again.’’

Ferrysburg — Henry P. Bolthouse 
succeeds Bolthouse & Convey in the 
grocery and general merchandise busi­
ness.
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MUTUAL FIRE INSURANCE
Novel Fire Fighting.

A rather novel way of putting out 
a fire was used by the fire chief of 
Spirit Lake, Iowa. A fire broke out 
in an elevator owned by J. E. D-eBeer 
& Son of that town. When the fire­
men arrived at the scene, the entire 
cupola was afire and it wras impossible 
for anyone to gain access to it, so the 
chief put the end Of the hose nozzle in 
the loading spout and shot the water 
back up the spout. This acted as a 
sprinkler system in the cupola, throw­
ing water all over and it not only 
checked the fire, but put it out and 
saved the elevator from total loss.

The day before the fire, Mr. De'Beer 
loaded out a carload of rye in the late 
evening. The distributor was not re­
moved from the loading spout, which 
made it possible for this method to be 
used. It seems, however, that this 
same method was at one time used in a 
crackerjack elevator and the property 
was saved in a similar way. This is 
an excellent thing to know, since, pro­
viding the distributor is in the proper 
position, the same method might be 
used repeatedly with just as effective 
results.

Candle Holders.
Some time ago, John A. Kennelly, 

Fire Chief of Ridgewood, N. J., re­
cently had brought to his attention the 
hazards of certain candlesticks sold 
in his city by a ten cent store.

These candlesticks were made of 
nothing but paper and light cloth cov­
ered with paraffin wax. It was form­
ed in the shape of a large rose, with 
petals made of the same material, and 
the candle itself was of a heavier sub­
stance. Mr. Kennelly secured two of 
these candlesticks and sent them to 
this office. On making a test, we 
found that when the candle burned 
down the entire candlestick immediate­
ly took fire and burned completely.

One can readily see the great hazard 
of these candlesticks if they are used 
for decorative purposes on tables. They 
frequently would be left on such oc­
casions, and perhaps forgotten. We 
took the matter' up with the firm 
handling this chain store, and advised 
them of the test. They thanked us and 
seemed to appreciate our efforts.

Fire chiefs throughout the country 
should be particularly anxious to make 
a check on such materials being sold 
in their cities.

An Unprotected Opening.
The Claude Neon Sign Co., at 

Bridgeport, Conn., had a fire, and the 
fire department and police investigat­
ed. They looked for the usual “dis­
charged employe’’ and the companion 
to him, the “burglar.” The building is 
a three-story brick, fire resisting, with 
metal ceilings, etc. The Neon Com­
pany stored five trucks in the grade 
story, the second was the work shop, 
art department and storage, the third 
the office and laboratory.

The firemen were called about mid­
night and found the grade floor with 
the trucks all ablaze. While they were 
fighting that fire some one discovered 
that another fire had started on the 
second floor. The second fire cleaned 
out the second floor and damaged the 
third.

The investigation was started be­
cause no opening had been burned 
through the second floor, and no con­
nection between the two fires could 
be seen.

'Careful investigation of the floor in 
one corner of the pattern rack on the 
second floor disclosed the cause of the 
second-floor fire. It was a one inch 
round hole through the floor and ceil­
ing below made for a conduit but 
never used and never covered over. 
The fire below sucked up through the 
small hole into the paper patterns and 
did a good job, giving one of the finest 
examples of an unprotected floor 
opening imaginable.

Making Fuses Fire-Proof.
Here is something new in fuse 

plugs. Many is the fire that has pre­
sumably been caused by a lazy janitor 
or engineer inserting a penny into a 
plug that has been fused. The new 
idea is a switch that throws itself 
when there is any sudden increase in 
heat such as would operate a fuse plug. 
After the circuit is broken all that is 
necessary in order to restore service 
is to flip the switch again (after the 
overload condition has been taken 
care of, of course.)

It is said that the new circuit break­
er will reduce the cost of house wiring.

Men’s Wear Volume Held Down.
The combination of unfavorable 

weather and depressed business con­
ditions again resulted in a poor show­
ing by men’s wear stores during the 
past week. One or two notable ex­
ceptions* were provided by well-known 
chains featuring popular-price cloth­
ing, which received a good response. 
One chain, in particular, has consist­
ently run ahead of last year’s figures 
since the start of the year and con­
tinues to make an excellent showing. 
The clothing departments, as has been 
usual in recent months, were more ac­
tive than the furnishings divisions.

Better Linen Demand Expected.
Despite the recent slump in linen 

sales, importers are confident that the 
appearance of warmer weather will 
bring a revival of demand from men’s 
and women’s clothing manufacturers. 
Only a few small orders were placed 
in the last ten days*. Most of the pur­
chases have been for men’s suitings 
selling from Z71/ 2 to 50 cents per yard, 
although the cheaper crashes have pro­
vided a fair volume of business also. 
Quotations continue very week, as the 
result of liquidations by some con­
cerns overstocked with certain types 
of cloth.

Promote Tailored Curtains For Fall.
Tailored curtains made from all va­

rieties of nets and in colors of bronze, 
French ecru and green will predomi­
nate in the Fall lines of popular-price 
merchandise. Bedroom curtains for 
the coming season will be made large­
ly in shades of apricot and orchid. Low 
prices of rayon will give that material 
a larger place in the glass curtain mar­
ket than it enjoyed this Spring. Rayon 
voile products, comparable to curtains 
which retailed at $5 to $7 two years 
ago, will be promoted for Fall in the 
$2.49 and $3.50 retail ranges, it was 
said.

M utual benefit, protection and  responsibility has been 
the object of all organized hum an efforts throughout 
the ages.

It’s the underlying principle of M utual Insurance.

T H E  GRAND RA PID S M ERC H AN TS M U TU AL 
FIRE INSURANCE COM PANY affiliated w ith the Mich­
igan Retail D ry G oods Association offers all the benefits 
of a successful organization.

319-320 H ousem an Building 

GRAND RAPIDS, M ICHIGAN

O UR FIRE IN S U R A N C E  
POLICIES ARE C O N C U R R EN T

with any standard stock policies that 
you are buying

The Net Cost it

Michigan Bankers and Merchants Mutual Fire Insurance Co. 
of Fremont* Michigan

30% Less

W I L L I A M  N.  S E N F ,  S e c r e t a r y - T r e a s u r e r

Late a t Night and the Cry of FIRE!
Have you ever been awakened late at night by the smell of smoke and 
the crackle of flames? The experience of a fire arouses one to the 
importance of carrying sound and complete insurance protection. You 
can’t trust to luck that fire won’t visit your home, because it comes 
when you least expect it. By carrying adequate fire insurance with the 
Federal Muuals you are certain of a prompt payment of loss to reim­
burse you for the destruction a fire has left. Write today for the Federal 
plan of honest protection at the lowest possible cost.

FEDERAL HARDWARE & IMPLEMENT MDTUALS
Retail Hardware Mutual Fire Ins. Co. Hardware Dealers Mutual Fire Ins. Co. 

M inneapolis, M innesota S tevens P o in t, W isconsin
Minnesota Implement Mutual Fire Ins. Co.

O w atonna, M inneso ta

Mutual Insurance
W ith losses lower, w ith expenses lower, w ith no inside profits 
for invested capital you w ould expect the net cost of M UTUAL 
insurance to be less. It is.
T he saving in cost is no t m ade a t any sacrifice in safety and 
strength, T he M utual plan of operation  is right, M utual insur­
ance is better protection, Because it is b e tte r  it costs less. 
M ay sound unreasonable if you are no t inform ed, A n  investi­
gation is convincing, F or the sake of yourself and  your busi­
ness, investigate.

Finnish Mutual Fire Insurance Company
444 Pine Str., Calum et, Mich.
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SOME TRENDS IN TRADE.

Sidelight on the General Business 
Situation.

Accepted measures of the degree of 
business welfare showed negative signs 
during the week. Freight loadings de­
clined 4 per cent, from the preceding 
week, and L. C. L. shipments were 19.2 
per cent, below the same week of 1921. 
Steel production continued to hover 
around 23 per cent, of capacity. Pro­
duction of electric power reached the 
lowest level in many years. The New 
York Herald Tribune index of general 
business dropped fractionally to a new 
low of 53.7—the same week in 1929 
it was 116.3. Even those who do not 
read the financial sections know what 
happened to share and bond prices.

On the other hand-. Woolworth sales 
in March were within 2.1 per cent, of 
the good month of March last year. 
Life insurance companies report an 
abatement in the demand for loans on 
policies. Bank clearings, both in and 
out of New York, were up sharply by 
39.3 per cent. Dealer stocks of new 
automobiles on the first of April were 
39 per cent, lower than last year. 
Seven hundred and seventy out-of- 
town buyers registered in New York 
last week as against 590 in the same 
week last year.

Hens and boxing fans afford another 
interesting contrast. In Monday’s pa­
pers it was announced that fewer eggs 
were laid per 100 hens on April 1 this 
year than were laid on that date in any 
one of the past seven years1—and that 
the Madison Square Garden Corpora­
tion, encouraged by the upturn in at­
tendance at their prize fights to be- 
:eve that the depression was nearly 

over, had broken ground for a $750,000 
amphitheatre to accommodate 90,000 
people.

The annual rpeort of R. H. Macy & 
Co. and subsidiary stores shows for the 
year 1931 a decline in dollar sales 
volume of only 2.14 per cent., an in­
crease of 13.23 per cent, in number of 
transactions handled, but a decrease in 
net profit per share of 24.7 per cent. 
“Volume at any cost” was the slogan 
of most department stores last year 
and Macy is one of the few to show 
any profit. Profits of the twenty-
seven largest stores in the country 
declined 87.4 per cent, from the previ­
ous year.

March department store sales, meas­
ured by value, declined 20 per cent, 
from last year, and the Federal Re- 
gerve Board’s adjusted index, based 
on 1923-25 as 100, fell from 79 in Feb­
ruary to 74.

Despite the hold-offish attitude of 
prospective car buyers who wanted to 
see the new ford before deciding on a 
new car, retail sales during March 
showed a slight gain over February. 
General Motors sales were up 4 per 
cent, and R. L. Polk & Co. state that 
registrations of new cars in the first 
seven states to report completed fig­
ures were up 8 per cent. Car sales of 
General Motors, while showing a 
slight and less than seasonal increase 
over February, were approximately 
half of last year’s March volume.

General Motors, ford and Chrysler 
profess to be pleased by the reception 
given their new lines. Henry ford 
is believed to have deposits on more 
than 300,000 new cars, which guaran­
tees maximum production for at least 
three months. Plymouth took on an 
additional 2,500 men this week and is 
operating at the high production level 
of last June, when “floating power” 
was introduced. General Motors an­
nounces a 10 per cent, pickup in Chev­
rolet sales since the first of the month, 
if the courageous sales drives of the 
automobile companies continue to be 
successful most business men will be­
lieve that the back of the depression 
has been broken.

The A. & P. annual report discloses 
a net profit second only to the record- 
breaking year of 1930, a decrease in 
dollars sales of 5.3 per cent, (above 
the billion-dollar mark, however), and 
an increase of 7.2 per cent, in tonnage 
handled. Since the first of the year 
the decline in dollar sales volume has 
become more accentuated.

The backlog of the United States 
Steel Corporation declined during 
March (the twelfth consecutive con­
traction) and brought the advance 
bookings to the lowest point since or­
ganization of the company in 1901.

Smaller industrial companies have 
an advantage over their larger competi­
tors in being able to adapt themselves 
moer rapidly to depression conditions. 
Perhaps this- explains why more new 
companies were formed during Jan­
uary than in any other month but one 
in the last two years.

Well-informed men do not expect 
any wide-spread revival in building 
operations, but indications are that 
the trend in the second quarter will be 
moderately upward from the present 
extremely low level, whereas last year 
the trend was downward after March.

Sixty blast furnaces were in opera­
tion on the first of April as against 
sixty-nine at the bottom of the 1921 
depression, but the average output rate 
per furnace has increased from 408 
tons a day to 514.

Charles M. Schwab’s perennial op­
timism is not checked by the fact that 
Bethlehem is not earning its preferred 
dividend. “Bad as things are and blue 
as everybody is at present, I am still 
an optimist on the outlook of the 
country and our company.”

Vacuum Cleaner Sales Up Sharply.
Sales o.f vacuum cleaners and allied 

products have taken a decided spurt 
this month in response to intensive 
activities being carried on under the 
auspices of the Electrical Association 
of New York, Inc. Sales in the first 
two weeks of the month are expected 
to exceed those of the corresponding 
period cf 1731 by 35 per cent. A large 
source of new business is claimed to 
have been opened through the em­
phasis placed on moth-destroying uses 
of vacuum cleaners. Chemicals for 
the destruction of moths and applianc­
es for spraying the preparations are 
selling in large volume.

The dumb animals are the ones 
which can enjoy life without develop­
ing fool habits to cut it in half.

More Profit to
Y O U

by increasing turnover. W hen you sell 
goods w ith an established price which 
protects your margin of profit — then 
rapid turnover makes you money. In 
pushing

B ak in g
Powder

Same price for over 40 years

8 5 — h,2 9 t
(more than a pound and a half for a quarter)

with the consistent quality and price 
advertising behind it — with the price 
plainly shown on the label — you can 
increase turnover and get more profit 
on your baking powder investment.

Millions of Pounds Used by Our 

(government
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MIGRANT AMERICANS.
The restlessness of America has 

often been commented on. The Amer­
ican urge to go, to move, to travel 
somewhere else, is traditional. That 
restlessmess was behind the sweeping 
colonization which extended the Na­
tion from the'Atlantic to the Pacific. 
It filled the Ohio River with flatboats, 
dotted the prairies with clearings, peo­
pled the mountains with trappers and 
sent an endless train of covered wagons 
out the Oregon Trail. But great as 
those mass migrations were, the days 
of ’49 did not see the end of that rest­
lessness which makes Americans pack 
up and move on, if only to see what 
lies beyond the next ridge. The move­
ment is still on.

In the census of 1850 it was shown 
that one out of every five native-born 
Americans had moved from his native 
State. The census of 1930, according 
to a recent analysis, shows approxi­
mately the same thing. Every census 
between those two has shown the same 
trend, in the same general proportions. 
The only difference worth noting is 
that the total number of migrants has 
grown. In 1930 it was about 25,000,- 
000.

Half of this migration is not so im­
portant as it seems at first glance. 
More than 12,000,000 of those who 
moved from their birthplace into an­
other state merely moved over state 
lines. They were born near the bor­
der. They moved across and settled. 
But that still leaves more than 12,- 
000,000 who yielded to the lure of far 
horizons. •

Of those 12,000,000, nearly half be­
long to that westward movement which 
has been going on for 200 years. Once 
the dividing line was the Alleghenies; 
now it is the Mississippi River. To­
day finds 5,145,922 persons born East 
of that river who are living West of 
it. Since the turn of the century there 
has been a return wave, but the East­
ward movement has been only about 
one-fourth as strong as that toward 
the setting sun.

The North and South movement is 
not so marked, and much of it has been 
the migration of Negro laborers to­
ward the industrial North, accelerated 
by the post-war boom. The last 
decade, however, has seen approxi­
mately 1,000,000 Southerners settle in 
the North.

Taken by states, the figures are even 
more striking. The South Carolinians, 
for instance, have their State to them­
selves. Only 7.9 per cent, of the total 
population was not born within the 
State’s border. At the other end of 
the list is Wyoming, with 64.4 per 
cent, of its people born elsewhere. Na­
tives of Nevada seem to be born wan­
derers, for 49.4 per cent, of them have 
gone elsewhere. California must breed 
contentment, for only 8.3 per cent, of 
its native sons are lured away. Twenty 
states showed gains in American-born 
population native to other states dur­
ing the decade, California heading the 
list with 2,401,288.

MERCHANDISING AGENCIES.
A prediction that merchandising 

agencies would supplant advertising 
agencies was made before the conven­

tion of the American Association of 
Advertising Agencies last week by 
Walter Hoving, vice-president of R. 
H. Macy & Co. and chairman of the 
merchandise managers’ division of the 
National Retail Dry Goods Associa­
tion. The merchandising agencies of 
the future, he suggested, will have ad­
vertising, sales promotion, style fore­
casting, research and commercial de­
signing departments. They will take 
over merchandising, both creative and 
otherwise, for the manufacturer, thus 
freeing him for engineering and pro­
ductive efficiency.

In view of the fact that numerous 
agencies now operate some of the de­
partments he cited, Mr. Hoving^s fore­
cast should readily be realized. On the 
other hand, the question may be raised 
whether retailers ought to permit all 
these functions to be taken over by the 
manufacturer. If memory serves, many 
progressive merchants have resented 
attempts to make them mere distribut­
ing agents and this plan has much this 
aspect.

Furthermore, it is evident that, if 
producers are to expand their service 
to this extent, their costs will be in­
creased and upon those increased costs 
they will base their profits. The re- 
tailer, in short, will have to pay more 
for his merchandise and his own profits 
will be reduced. He may be able to 
sell such merchandise faster but he 
will meet greater competition on it 
from other distributors.

Would it not be better, perhaps, if 
the retailer, who, after all, is constant­
ly in touch with consuming needs and 
desires, w'as to undertake creative mer­
chandising in a mere substantial way? 
The service would cost him much less 
than having to pay many agencies for 
it, and it would be entirely in keeping 
with his role in the scheme of busi­
ness affairs.

EXTREME VARIATIONS.
Throughout the tax discussions and 

the agitation over the bonus and 
monetary policies, the most striking 
thing to many observers has been the 
wide divergence in views. Practical 
business men and theif representatives 
have put forth many arguments which 
fail entirely to square with facts, w'hile 
many economists and legislators have 
offered unsoundi proposals.

It is scarcely necessary to refer to 
the many opponents of Government 
extravagance who owe much of their 
own success to Government expendi­
tures—one might cite the automobile 
industry, the shipbuilding industry and 
scores of other lines of activity. Many 
of the excessive bureau activities are 
those which were created upon the 
urgent plea of business interests.

So at one and the same time there 
is presented the spectacle of business 
men protesting very earnestly against 
the very things which have benefited 
them or which they have asked for. 
They demand) less business in govern­
ment and then very willingly accept 
the Federal financial assistance on a 
huge scale for some of the largest 
enterprises in the country.

It thus appears that before the eco­
nomic affairs and thinking of the coun­
try are to be straightened out, some

major principles must be worked out. 
The theories of economists and repre­
sentatives of the social order must be 
reconciled in som£ degree with the 
ideas of practical business men. For 
the good of the country there is very 
evidently too much distance between 
one set of principles and the other. 
No middle ground is yet visible, but it 
would probably help all around if 
agreement could be had upon at least 
a few fundamentals.

CREDIT EXPANSION.
Authoritative announcement that the 

Federal Reserve System has embarked 
upon a policy of credit expansion 
through heavy purchases of Govern­
ment securities was the outstanding 
financial and business news of the past 
week. These purchases will increase 
bank reserves and may thereby en­
courage freer loaning to trade and in­
dustry.

Whether this easing of credit will 
have the desired effect remains to be 
seen. It has been tried in the past 
without appreciable results because the 
banks apparently could not find proper 
risks for their funds. On the other 
hand, reserve expansion has been halt­
ed on several occasions!! due to foreign 
developments, and a thoroughgoing 
test of the plan has not been possible.

The decision of the central banking 
system, came at an opportune time. 
Exaggerated statements of our fiscal 
condition and prospects, along with 
some of the arguments used to defeat 
the veterans’ bonus proposal and to 
attack various tax measures, had de­
pressed sentiment further. Security 
and commodity prices, with the notable 
exception of wheat quotations, were 
declining and the week brought the 
first halt in the drop of money in cir­
culation on an adjusted basis. Last 
week attention was called to an in­
crease in bank failures in New York. 
It should have been noted that this was 
on a weekly basis. The low point was 
reached early last month, after which 
a rise started. The month, of course, 
showed a large drop under the Feb­
ruary figures, when Federal aid began 
to function.

DRY GOODS CONDITIONS.
The improved level of trade has been 

fairly well maintained for the week. 
Women’s apparel and accessories at­
tract the best business. Men’s wear 
lines are slow for the most part. De­
mand for home furnishings is confined 
to occasional pieces and to low-priced 
floor coverings. Gardening tools and 
accessories have been active.

Estimates on the business done by 
stores in this district for the first half 
month hover around 15 per cent, under 
a year ago. This shows a fair gain 
over the volume done last month. The 
Federal Reserve Board .reported March 
sales of department stores at 20 per 
cent, below the March, 1931, figures.

The wide spread for various sec­
tions of the country has been reduced. 
The range last month was from 17 
per cent, decline for the St. Louis dis­
trict to 22 per cent, for Atlanta. The 
drop in this area was 20 per cent.

For the first quarter the decrease 
in department-store sales has amount­

ed to 20 per cent. This exceeded esti­
mates at the start of the year by 5 
per cent. The Reserve Board index 
has been dropping since April, 1931, 
when the figures adjusted for seasonal 
variation stood at 106. Last month it 
was down to 74.

In the wholesale merchandise mar­
kets a fair degree of activity was re­
ported on apparel and accessory lines. 
Summer styles, have been introduced, 
but are not meeting with much re­
sponse. Sportswear, however, has be­
come more active. Prices are still 
easing in various markets, but the de­
clines have ceased to be sharp.

A PARK OF SAND DUNES.
In taking over 46,000 acres of sand 

dune country in the San Luis Valley of 
Colorado for addition to the National 
park system as a National monument, 
the Department of the Interior has 
acquired one of nature’s most capricious 
geological freaks. The Colorado dune 
country lies on the edge of a fertile 
valley surrounded by towering moun­
tains. It is more than a mile above 
sea level. Except for the dunes them­
selves, the district is decidedly non­
desert. Yet there are the dunes, hun­
dreds of them, some rising 1,000 feet 
above the valley floor. They are the 
highest not only in situation but also 
in size in the United States. It has 
been said that they are the largest 
shifting dunes in the world,.

Long ago the whole valley was occu­
pied by a huge lake. With the ele­
vation of the land the waters flowed 
away, leaving a rich valley. The sands 
of the old beaches, however, began to 
shift before a prevailing West wind 
and eventually formed into dunes and 
marched across the valley into a hook 
in the Sangre de Cristo Mountains.

Pike’s Peak, which is outranked in 
height by sixteen other mountains in 
Colorado alone, is internationally fa­
mous. Colorado’s great sand dunes, 
unique in the whole world, are virtually 
unknown, although they are less than 
100 milse from the mountain to which 
Zebulon Pike gave his name.

CANADA’S BUDGET.
Canada, like the United States, must 

find a great deal more revenue and 
make drastic cuts in appropritions in 
order to balance Its budget for 1932-33. 
To meet the Dominion’s requirements, 
estimated at $369,900,000, proposals for 
adding $55,000,000 in taxes and for de­
creasing appropriations by $25,400,000 
have been introduced in the Parliament 
at Ottawa. In proportion to the popu­
lation, these figures are greater than 
the amounts which Congress is seeking 
to obtain by similar methods. It is 
particularly interesting to note that a 
6 per cent, sales tax, an increase of 
2 per cent, is boldly proposed, and 
that a number of articles would be 
removed from the exempt list. And 
there are no signs that these proposals 
will cause such turmoil in the Domin­
ion Parliament as similar items did in 
the House at Washington.

Why is France so rich while Amer­
ica and England are hard up? The 
neighbor who borrows much and re­
turns little always has garden tools.
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OUT AROUND.

Things Seen and Heard on a Week 
End Trip.

Last Saturday was another of the 
wonderful blue sky days we are having 
in such aibundance this spring. All 
along U S 16 from Grand Rapids to 
Grand Haven the farmers were either 
plowing or dragging their fields and 
the women and young people were 
busy in the yards and gardens. With 
the abundance of moisture in the soil 
this year, we ought to have good times 
by fall if the farmers get good crops 
and are able to realize good prices 
therefor. Mind you, I use the word 
“if.” It is a small word, but it in­
volves much meaning in this connec­
tion.

I was pleased to see the main street 
of Grand Haven lined with vehicles 
and the stores full of customers. 
Found Jurien 'Ball, oldest Grand Haven 
born citizen, all set to observe on Mon­
day the 57th anniversary of his start­
ing in the grocery and dry goods busi­
ness there by attending as usual to 
business which he has conducted in the 
same place for that length of time. He 
will be 80 years old in November and 
still puts in a full day’s work. I think 
Mr. Ball and Aloys Bilz, the Spring 
Lake hardware dealer, are two of the 
most remarkable merchants in their 
respective lines to be found anywhere 
in the United States. I think the busi­
ness men of the two cities should join 
hands in tendering these mercantile 
veterans a banquet and reception be­
fore 1932 passes into history.

The year 1931 deprived me of one 
of the best friends I ever had in the 
person of Louis J. Koster, of Grand 
Haven, who represented Edson, Moore 
& Co. in Western Michigan for fifty 
years.

I am pleased to see the progress 
which is being made on the short cut 
at McLean’s bayou on U S 16, just 
East of Spring Lake. The new road 
bed eliminates three dangerous curves 
and elevates the track so one can see 
ahead for some distance. This is one 
of the best improvements the road 
department has under construction at 
this time. Much of the cement on 
U !S 16 from Grand Rapids to Grand 
Haven will have to be replaced in the 
near future, owing to the wear and 
tear of the heavy trucks which are 
constantly in evidence, day and night, 
on the pavement. I was told at Grand 
Haven that the Vyn equipment alone 
constitutes forty-eight trucks.

While in Grand Haven I called on 
Cornelis Steketee, county sheriff, 
who told me that F. W. Mann, the 
clever old rascal who is serving a 60 
day sentence in the Ottawa county 
jail will be released from jail May 7; 
that he will then become the guest of 
the sheriff of Eaton county and placed 
in jail at Charlotte, pending his trial 
for swindling an Eaton county mer­
chant. If those merchants who have 
been victimized by the old rascal will 
swear out warrants for Mann’s arrest 
he can be kept in jail the remainder

of his life, occupying in the meantime 
every county jail in Michigan.

Evidently smarting under criticism 
of people who wondered why a band 
of young hoodlums could wreck the 
contents of a beautiful residence on 
the hill and not be exposed to the pub­
licity they deserve, the Grand Rapids 
Herald presents an editorial state­
ment that there is some chance for 
the reformation of the lads if their 
names arc not paraded in the public 
prints. I take no stock in either the 
truth or sincerity of this pretended 
explanation—which does not explain, 
but only makes the matter worse. I 
believe that the immunity from dis­
closure thrown around the young men 
simply gives them license to repeat 
the offenses at the first oppor­
tunity, knowing, as they do, that their 
parents will condone their crimes and 
settle for the damages done. I have 
all kinds of respect for the man or 
boy who makes a mistake, pays the 
penalty for his misdeeds, rights about 
face and then builds up a new and 
chastened character by a subsequent 
career of rectitude. Such a person 
faces many hardships, but in regain­
ing his position in the community he 
succeeds in creating a character wihch 
enables him to hold up his head like 
a man. If a poor Polish or a colored 
boy steals a penny he is played up day 
after day in the daily papers as his 
case proceeds through the courts, but 
a rich man’s son can wreck beautiful 
homes, slash priceless pictures and 
burn valuable books and the daily 
papers are silent—because the senior 
controls the advertising of the con­
cern he is identified with. I wish I 
were a young man again. I would 
conduct a daily paper which would 
tell the truth, no matter whether the 
person concerned was a prince or a 
pauper.

During the recent era of bank fail­
ures the daily papers suppressed the 
defaults which occurred from day to 
day—probably on the theory that the 
publication of such news would tend 
to make the public panicky. I take no 
stock in this idea. The worst thing 
which can happen to the people is to 
create a feeling of uncertainty. If the 
worst is happening, the people who 
pay for a daily paper are entitled to 
the news they pay for. If they find 
later that they are not being kept in­
formed on the things which are hap­
pening in the world they naturally be­
come suspicious about their news­
papers and refuse to believe some 
things which they ought to be well 
posted on.

I happen to have a good friend in 
Chicago—Charles A. Heath by name 
—who has furnished me a poem for 
the Tradesman nearly every week for 
many years. He recently ventured 
into the field of prose and sent me a 
contribution which I published in our 
issue of April 6 under the heading of 
Are We a Race of Rainbow Chasers?
I .sent a copy of this paper to Prof. 
R. A. 'Moore, head of the department 
of agronomy, Wisconsin University, 
who writes as follows regarding the 
warning note sounded in the article:

I am so glad that you sent me the 
Michigan Tradesman so that I could 
read the wonderful article on Are We 
a Race of Rainbow Chasers?

I have read and re-read this article 
and wish everyone in the United 
States could read it. It does seem, es- 
especially from the older element that 
have been brought up with the under­
standing of the sacrifices made by our 
forefathers, should be thrown to the 
wind and the rainbow chasers take the 
place of these sturdy characters that 
helped make the country what it is 
to-day. My hope is that some people 
will come to their common senses and 
look at this whole proposition from a 
different standpoint than they are do­
ing at the present time. It seems too 
bad to have people that seem to have 
no idea of the sacredness of American 
teachings. We are altogether too 
liberal in withstanding what these 
communistic people are striving to do.

I listened at a public meeting where 
a woman, while she is not deserving of 
the name of woman, got up and de­
nounced our country and came here to 
put in the Russian ideas and bring the 
American people to their senses. Now 
what do you think of a thing of that 
kind. Our forefathers would have got 
up in open meeting and put her out 
of the meeting and probably tarred 
and feathered her.

Many people think I am too radical 
along the line of stopping this kind 
of work. They claim these people will 
wear themselves out, but I don’t take 
that view of the matter. I know if 
you put a rotten apple on a rack with 
good apples the good apples will rot. 
I think it is high time that these things 
should be stopped. The article above 
named strikes at the very heart of the 
proposition.

Mr. Heath was for many years in 
charge of the advertising department 
of the Albert Dickinson Co. He is 
now associated with Hales & Hunter, 
who are engaged in the same line of 
business at 166 West Jackson Boule­
vard. Mr. Heath has a summer home 
at Harbor Springs and is well known 
in the Little Traverse Bay region.

Joseph W. Triel now wears the belt 
for longest service as (Grand Rapids) 
city salesman. He has been calling 
on the trade thirty-nine years. He 
started with Arthur Meigs & Co. 
when he was only twenty years of 
age. Three years later he engaged in 
the retail grocery business on South 
Division avenue with 'Charles iH. Lib­
by under the style of Libby & Triel. 
Four years later he retired from the 
retail business to take the position of 
city salesman for the Lemon & Wheel­
er Co. Sixteen years later he transi- 
ferred himself to the Rademaker & 
Dooge Grocer Co., with which house 
he has rounded out twenty years. Mr. 
Triel is one of the most dependable 
men I have ever known. No one can 
hold his own with the same customers 
for thirty-nine years without possess­
ing qualities of head and heart which 
enable him to command respect.

It looks as though Grand Rapids 
would have to take a back seat for 
Louisville. For many years I have 
called attention to the fact that Fred 
C. Beard, the East Wealthy street 
grocer has enjoyed a turnover of 
thirty-four times each year. Now an 
interesting story comes from Louis­
ville of a grocer who has succeeded in 
building up a business of $68,000 a 
year in the past seven years and turns 
his stock sixty-four times a year. 
Louisville was the scene of the Louis­

ville Grocery Survey, and this grocer, 
J. W. Pontrich, has probably applied 
to his business many of the lessons 
learned in that survey.

According to the story, as told to 
the Carnation Company, he began his 
career as an independent retail mer­
chant in September, 1926. He began 
business in a small store, with a limit­
ed capital, in the face of two well- 
established stores which held better lo­
cations. But, regardless of its pros­
pect to the casual observer, Pontrich 
viewed the venture as one entirely to 
his liking.

Reared in the principle that hard 
work overcomes all obstacles, he 
plunged into business with all the 
vigor and enthusiasm which he could 
muster. He immersed his troubles in 
his eagerness and vitality, and very 
soon was able to use the many ob­
stacles which beset his path as step­
ping stones to a successful future.

Lack of capital was his first and 
foremost problem, but it was not one 
destined to hamper this merchant. He 
quickly realized that quick turnover 
would go a long way to offset this de­
ficiency. During his full year of busi­
ness (1927), Pontrich carried less than 
a thousand dollar stock and closed his 
books showing sales amounting to 
$43,751.26 — turnover of forty-three 
times per year.

The next three years all bear evi­
dence of a steady increase in business. 
However, Pontrich did not needlessly 
increase his stock so that to-day he is 
more than ever convinced that quick 
turnover is one of the best means of 
placing in his hands that surest guard 
against depression—ready assets. In 
1930 Pontrich turned his stock sixty- 
four times. This was due to an added 
poultry department, where some 
wholesale business was done.

In conformity with his careful 
check of purchases, this merchant has 
watched his credit accounts with the 
same sort of parental care. As a re­
sult his losses through bad debts are 
at the minimum. The keynote of his 
credit system appears to be watchful­
ness. His methods of handling credit 
are by no means limited, but they are 
effective. Each and every account is 
given personal attention and the re­
sults are very satisfactory.

Arrangement of the store speaks for 
itself. Like a master craftsman, Pon­
trich has moulded all the features of 
self-service, personal service and de­
livery service into one first-class food 
market. Beginning as he did, in a 
store which was so small and so cut 
up that it offered few natural ad­
vantages, he early adapted himself to 
the necessity of utilizing every inch of 
space. As might be expected, he has 
followed the same procedure in the 
arrangement of his new store.

“A place for everything and every­
thing in its place,” is quite an appro­
priate phrase when one is referring to 
Pontrich’s store. Phone orders, de­
liveries, meat, poultry and groceries 

(Continued on page 23)
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FINANCIAL
Successful Trading—Price and Yield.

The argument that there are plenty 
of corporations that are so strong and 
that are increasing earnings and have 
good future prospects that they need 
not lay up earnings for a rainy day 
was a natural argument in the long up 
swing of stock prices as was existent 
after the post-war depression through 
most of 1929.

The ' same argument might have 
been and was used during the period 
of war time prosperity. No student 
of history or trends may ignore the 
fact that no matter how rapid a nation 
progresses, it is at various times in­
terrupted by intermediate periods of 
depression and low profits. Regardless 
of brilliant current prospects, no cor­
poration seems justified, from an 
executive standpoint, in neglecting to 
lay aside a fund for the contingencies 
of an intermediate depression. If we 
take then the two theorems mentioned 
in last week’s article that the stock 
owner is entitled to receive a dividend 
of 6 per cent, and a corporation should 
not pay out more than 60 per cent, of 
its net profits, then the price earning 
ratio of 10 is a matter of mental 
arithmetic.

If the stock sells more than ten 
times earnings, one of two unfavorable 
situations develop. Either the com­
pany pays out more than 60 per cent, 
of its annual earnings or else the divi­
dend return falls below 6 per cent. If 
a stock earning $10 per share sells at 
160 or sixteen times earning and pays 
60 per cent, of its profit or $6 per 
share, its dividend yield amounts to 
3.7 per cent., which is not a fair yield 
from a theoretical standpoint. If, on 
the other hand, this same stock pays a 
high enough dividend to yield 6 per 
cent, on the market price, it would be 
compelled to pay practically $10 a 
share annual dividends or its entire 
earnings for the year.

During the unhealthy inflation in 
early 1929 many stocks sold fifty times 
earnings. At that time, even grant­
ing possibilities that earnings of such 
a stock had increased 25 per cent, 
every year thereafter and had paid out 
every cent of such earnings in divi­
dends, it would take five years before 
the company could pay a dividend to 
yield 6 per cent, on these high selling 
prices.

tin recent articles, in considering 
dividend payments, it might be men­
tioned from a theoretical standpoint it 
is earnings and not dividend payments 
and dividend yields that determine the 
value of a stock. Jay H. Petter.

Heavy Debt Is Real Trouble.
It is easy to lay the blame for the 

current slump in business confidence 
upon the Administration and to main­
tain that our position, at present, is 
much worse than it would be if Con­
gress minded its own affairs. One 
should not forget, however, that un­
sound policies and ibad management 
during the past two years have not 
been limited by any means to politi­
cians. Our business leaders have an 
almost equally bad record on the ques­
tion of solving our economic problems.

The current Congressional influence 
on public sentiment is merely a dra­

matic example of the bankrupt leader­
ship which has been overhanging 
American business for the past two 
and one-half years. Such investiga­
tions as that of the stock market can 
accomplish nothing. Neither could 
many of the plans which have been 
put forth and supported by our busi­
ness leaders. We still are floundering 
in an intellectual morass and reveal 
little or no willingness to consider 
fundamentals.

The trouble to-day, as it has been 
since the depression started, is that 
the world is carrying an enormous 
debt burden. This is spread among 
nations, states, municipalities and 
private organizations. They are debts 
which were contracted when prices 
were from 35 to 150 per cent, higher 
than at present.

Before there can be any lasting re­
covery the debt burden must be writ­
ten down to a more reasonable level. 
Neither public nor private organiza­
tions can afford to continue large debt 
payments which in terms of actual 
purchasing power are two and one- 
half times the amount borrowed. Yet 
that is exactly what most of the poli­
cies adopted during the last two and 
one-half years have attempted to make 
us do.

In fact these policies have had the 
effect in many instances not of reduc­
ing the debt burden but of increasing 
it. A good example is the current 
method of handling the railroad prob­
lem. The railroads are suffering be­
cause of the burden of fixed charges— 
the result of their bonded indebted­
ness. Instead of straightening out 
this burden, nevertheless, there is 
strong pressure to add to it by grant­
ing the railroads more loans.

The same situation is found to a 
greater or lesser degree throughout the 
whole economic system. Business 
leaders as well as the Administration 
refuse to face the necessity of bring­
ing their debt loads into harmony with 
the reduced price level. For over two 
years they have held to the hope that 
business recovery in the near future 
would eliminate needed readjustments. 
Business leaders have been as much 
to blame for the initiation of these 
policies as the Administration and 
politicians!. They must share the re­
sponsibility for their failure.

Ralph West Robey.
[Copyrighted, 1932.]

Smith's Proposal Might Satisfy the 
Public.

Ex-Governor Smith’s proposals for 
handling the inter-allied debts is in- 
genkws. From an economic point of 
view it amounts to comparatively 
little. As a means for arriving at the 
inevitable solution of inter-allied debts, 
however, it has certain advantages.

The plan, in brief, is, first, that we 
should agree to make no demands for 
payments for a period of twenty years. 
Secondly, to the extent that foreign 
countries buy from us we would 
credit their loan account by an amount 
equal to 25 per cent, of the gross 
amount of their purchases. Mr. Smith 
admits that, in effect, this would mean 
a cancellation of the debts.

Virtually all students of internation­
al finance recognize that it will not be 
possible for us to collect any substan­

tial portion of the inter-allied debts. 
The only question is when this Nation, 
as a whole, will agree with this con­
clusion and thereby make it possible 
for us to have a settlement along these 
lines. So far the general public atti­
tude has been that with a little effort 
on the part of European nations the 
debts could be paid. This view fails 
to give proper weight to the difficul­
ties which arise in transferring pay­
ments from one country to another. 
So long as this attitude continues 
nevertheless, the inter-allied debts and 
reparations remain a constant threat 
to world recovery.

f t is possible that Mr. Smith’s pro­
posal will blur the issue of payment to 
some extent. Because of the sugges­
tion that we credit foreign countries
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with 25 per cent, of the amount of 
their purchases the public may believe 
we will get some definite benefits from 
his plan. Opposition to indefinite 
postponement of payment, according­
ly, may be lessened.

In the final analysis it is very ques­
tionable if American trade and com­
merce would be materially improved 
as a result of Mr. Smith’s proposal. 
Foreign nations do not expect to pay 
the debts and the announcement that 
no demands would be made for 
twenty years likely would be taken as 
notice that the debts are to be can­
celed. In other words, foreign coun­
tries would interpret the plan quite
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accurately, namely, as a sop to the 
American public.

This, it should be emphasized, does 
not lessen the significance of Mr. 
Smith’s plan. The economic answer 
to the problem of inter-allied debts is 
clear—they will not be paid. The 
question remaining is to find some 
plan which will recognize this and still 
be satisfactory to the American public. 
Mr. Smith’s plan is a recognition of 
this situation. Ralph West Robey.

The Will To Recover.
The statement made in the House 

of Commons by Walter Runciman, 
President of the Board of Trade., an­
nouncing that unemployment in Eng­
land at the end of March stood almost 
half a million less than at the end of 
March, 1931, rang with optimism. It 
was characteristic of the new spirit 
of confidence which pervades England. 
Perhaps Mr. Runciman was some­
what oversanguine in his estimates of 
unemployment, perhaps his hopeful 
conclusions upon the effect of the 
tariff in strengthening British indus­
try were somewhat overdrawn, but 
reports from England do indicate that 
the pressure of hard times is lifting 
and it may well be that, after all, 
Great Britain is going to lead the 
world out of the depression.

It is cheering, at least, to note the 
favorable aspect of trade reports, 
■financial statements and unemploy­
ment figures in comparison with the 
dark gloom of last autumn. It is en­
couraging to note the happier tone of 
English life as reflected in press com­
ments and such cartoons as the one 
recently published which showed John 
Bull making a neat shot out of “De­
pression Woods” down “Confidence 
Fairway.” We may yet be far from 
clear sailing, as the prospects of high­
er taxation would seem to indicate, 
but England appears to have taken a 
new grip on herself and to be ready to 
fight the long uphill battle which lies 
ahead of her, whatever sacrifices it 
may entail as the price of eventual 
recovery.

To-day we are about where Eng­
land was several months ago. We have 
not yet completed all the economic 
readjustments which must be made to 
start us on the upward path; we have 
not placed national finances upon the 
firm basis which guarantees a balanc­
ed budget. Our will to recover has 
not yet been aroused to the patriotic, 
concerted effort to get back what we 
have lost that has been made in Eng­
land. In her national election, her 
abandonment of the gold standard, her 
new tariff schedules, Great Britain 
adopted heroic measures to meet the 
crisis which she faced. So must the 
United States. But even more import­
ant we need to-day something of that 
spirit which has enabled Britain to 
keep her colors flying while all the 
world has been laying wreaths upon 
the grave of her old-time prestige. 
What England is doing and the way 
she is doing it constitute a challenge 
to America.

Postage Stamps and Hay.
There was a touch of bravado in it 

and perhaps even remnants of the old 
pony express spirit, now often exempli­
fied in the air mail, that the mail must 
go through at any cost, but the ship­

ment of a ton of hay by parcel post 
from Durango to Silverton, Col., 
shows what the postal service can and 
will do in an emergency. The rail 
lines were blockaded with snow. The 
mail was being carried over the moun­
tains by pack-horse. Dairy cattle in 
snowbound Silverton needed the feed. 
So a Durango shipper packed it in 
small bundles, placed the legal $14 
worth of stamps on it and mailed it. 
And the hay went through by mail on 
pack mules at a cost to the Govern­
ment of five cents a pound. So much 
a matter of routine has the mail ser­
vice become that few persons when 
they drop a letter or a package in a 
mail box, realize that the postal de­
partment is more than an automatic 
machine. It takes an incident of this 
sort—a stunt, if you will—to bring 
back the personal character of the 
mails, the individual efforts that go 
to make up a service which still has 
its watchword, “The mails must go 
through.”

A Business Man’s Philosophy.
We will dig ourselves out of this 

depression, but each of us will have to 
do his own digging. At first it seemed 
that what was needed was a National 
planning council, a superhuman or­
ganization that would tell us what to 
do and supply us with the money with 
which to do it. Now it begins to 
seem that the last thing we need is a 
planning council.

The gigantic, far-flung organizations 
were the worst hit by the depression. 
After all, the men who try to manage 
the billion-dollar companies are not 
much more than ordinary men. They 
make mistakes like the rest of us, but 
their mistakes are extremely ex­
pensive.

Several thousand little men, tackling 
their modest problems in a thousand 
different ways, have a good chance of 
finding the right solution. If some of 
them ¡find that they are wrong they 
can change tactics over night. A great 
corporation can’t do that, nor could a 
National planning council do it. Only 
an unbearable National deficit could 
stop a National planning council.

In a depression the weaknesses of 
the system of individual enterprise are 
revealed. The good points are ob­
scured. But if we study this system 
while at the bottom of a long depres­
sion, we see that it offers the quickest 
route back to good times. No eco­
nomic council has intelligence enough 
to direct the energy of all the people 
of this Nation.

As it is, millions of us are daily mak­
ing painful readjustments. We are 
making these adjustments because 
stern economic necessity tells us we 
must. Under the system of private 
enterprise, we will make more varied 
and drastic adjustments in the next 
year than we would make in a decade 
if we awaited orders from a National 
council. William Feather.

Fresh Water Button Sales Ahead.
Continued pressure on men’s shirt 

prices have proved a boon to manu­
facturers of fresh-water pearl buttons 
since the first of the year. These 
products sell considerably below ocean 
pearl buttons and are being used on 
many medium-price as well as cheap 
shirts at present. Recent keen com­

petition for shirt business forced pro­
ducers to figure costs for each gar­
ment to within a fraction of a cent and 
the use of cheaper buttons increased 
as a result. According to unofficial 
estimates, current volume is 15 per 
cent, above that of Spring 1931 and 
25. to 30 per cent, higher than in the 
corresponding period of 1929.

Cash-Carry Sale Successful.
Good consumer response to the 

“cash-and-carry” sales experiment 
made one day last week by James A. 
Hearn & Sons, Inc., New York, was 
reported by Leonard Ginsbergs, vice- 
president and general merchandise 
manager. Featuring a store-wide 
dollar-day sale, the store sought to 
learn the reaction of customers to the 
plan of taking their purchases home 
with them, or, if they preferred, to 
pay a charge of 15 cents for delivery

AMERICAN 
HOME 

SECURITY 
» BANK »

Under the Tower Cloelt 
On Campeu Square

of packages, Mr. Ginsberg said. Shop­
ping bags were provided at a cost of 
2 cents to aid customers. The experi­
ment was confined to one day, but was 
undertaken to ascertain its possibilities 
as a permanent store policy.

Business Is Thriving.
“Well, little girl, what can I do for 

you?” asked the grocer.
"■Mama sent me to get change for a 

dollar,” replied the little Miss, “and 
says to tell you she’ll give you the dol­
lar to-morrow.”

The human spirit is stronger than 
anything that can happen to it.

D etroit Real Estate Bonds 

G uaran ty  T rust Issues 

Bankers T rust Issues

B O U G H T

SOLD

Q U O TED

W e invite your inquiry 

regarding unlisted Bonds.

Field & Company
1026 Buhl Building 

DETROIT 

Phone Cadillac 8888

1

: SYMPATHETIC
[ Bankers who take a sympathetic

► interest in the business of their 

| customers help more than by mere

► loaning of money. Such an interest 

| has helped many a company prosper

► and grow far beyond the amount 

| loaned.

GRAND RAPIDS SAVINGS RANK
' ‘‘The Bank Where You Feel at Home"

► 17 Convenient Offices
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RETAIL GROCER
Retail Grocers and Meat Dealers A ssocia­

tion of Michigan.
P res id e n t—P a u l S chm idt, L ansing .
F i r s t  V ic e -P re s id en t — T heodore  J . 

B athke, P e toskey .
Second V ice -P re s id en t — R andolph  

E ck e rt, F lin t.
S e c re ta ry  — H erm an  H anson . G rand  

R apids.
T re a s u re r—O. H . B ailey, Sr., L ansing .
D irec to rs—H a n s  Jorgenson , M uskegon; 

L. V. E b erh a rd , G rand  R ap ids; Jo h n  
L urie , D e tro it; E . B. H aw ley. B a ttle  
C reek; W ard  N ew m an, P on tiac .

Some Quirks in Our Business Legis­
lation.

As a sample of what (business may 
expect if and when it surrenders con­
trol of itself to Washington, see the 
Interstate Commerce Commission rul­
ing on the Pullman berth occupied !by 
two persons. Pullmans asked permis­
sion to charge 20 per cent, additional 
fare for the extra person and their re­
quest was denied. On what ground 
of alleged reasoning this decision was 
based the gods only know. For when 
the second person occupies a berth, 
the company supplies toilet and wash­
room, liberally equipped with towels, 
extra pillow cases and services for two.

This is a good sample of what may 
always be expected from any bureau­
cratic organization from whose de­
cision there is no appeal. I often won­
der whether the Commission really be­
lieves the country will benefit by the 
complete bankruptcy of our railroad 
service. It certainly acts as if it did.

Another quirk is this; As owner of 
a branded,, trademarked or otherwise 
identified article, I may deny supplies 
to any customer who cuts my “sug­
gested” price, provided that then I 
never sell that customer again. It 
seems that I may deny him supplies, 
under my general liberty to choose my 
own customers, for reasons other than 
the one that he cuts my prices, but if 
I take action on that ground I can 
never resume relations with him.

Minimum price regulation is not as 
firmly intrenched in our Pacific Coast 
States as it was twenty-three years 
ago under the favorable Grogan de­
cision, but at least the liberty to 
choose customers has been unrestrict­
ed—thanks be.

A great step forward has been taken 
under what is known as the Fair 
Trade act, enacted in California in 
1931. That law legalizes contract be­
tween owner and distributor of trade- 
marked articles regarding resale price. 
That is valuable in that it legalizes 
something illegal before. 'Next step 
will be to make that effective National­
ly. Then will gradually follow the en­
tire logic of the idea, when no contract 
will be necessary, when the trade­
mark owner can publish his minimum 
resale prices and collect damages from 
willful violators of his restrictions.

Meanwhile, we have some queer 
situations. Some manufacturers are 
under order from somewhere—Federal 
Trade or other—not to publish or 
otherwise indicate in interstate com­
merce that they have or even favor any 
fixity of resale prices whatever. These 
concerns do a large interstate business, 
so they must watch their step. Thus 
we have what is called a “Stop Price” 
—.meaning that this is a limit below 
which the retailer goes at his peril, so 
far as further supplies are concerned. 
It is said not to mean a minimum 
price because minimum means maxi­

mum to the ordinary run of trades­
men.

Let us hope for the day when all 
this folly will be obliterated from our 
statute books and when the equity of 
manufacturers’ control over their own 
non-monopolistic products shall be ab­
solute without formal contract.

.Another law enacted in 1931 at the 
instance of the associated grocers of 
California is known as the Anti-Dis­
crimination act. Under this law no­
body can name a price on anything in 
one store owned or controlled by him 
different from what he names in other 
stores where the intent is to injure a 
competitor. He may name various 
prices in various stores, the idea being 
that he is thereby meeting special con­
ditions, and he may have various prices 
in pure competition. But he may not 
go after a competitor with a cut price 
when the plain intent is to drive the 
competitor to the wall.

Well, that seems to me an age-old 
contention and I incline to think there 
exist remedies under our common law. 
This because we had similar conditions 
forty and fifty years ago, under the 
regime of Jondee’s original crowd. 
They would sell kerosene—or “coal 
oil”—'for 3c per gallon when the nor­
mal price was ten or twelve cents, un­
til they eliminated competition, when 
promptly the price went high enough 
again to enable complete recovery, 
and then some.

When a powerful organization with 
many outlets sells anything palpably 
below all reason for a purpose obvious 
to any person of common sense, it is 
well that such practice be discouraged. 
The case in point, I believe, was 
where an article commonly sold for 
15c was priced by one grocer at 2 for 
25c—a price which bled the margin 
pretty white, but left something—and 
a chain unit quoted the same article 
at 2 for 5c, which was far below any­
body’s cost.

But that sort of thing requires most 
careful handling. Otherwise, our com­
mercial liberties are in danger. I have 
great fear of that and I am perfectly 
frank to express it.

While on this subject of legislation, 
let’s quote what is reported to be al­
most a typical letter, shown as “a 
sample of some of the help Congress 
gets from the great American people.” 
It reads thus:

Dear Congressman—If you fat-heads 
in Washington do not balance the bud­
get we will elect men who will. Don’t 
you dare give us any higher taxes or 
you will be sorry. Why don’t you 
reduce. Government expenses? It is 
a crime to spend 'five billions a year 
while people are starving and groan­
ing under the burden. And that sol­
diers’ bonus bill has got to be passed 
this session. It only costs $2,500,000,- 
000 to cash the bonus, which is only 
half of (five billions. Next to that, 
what this country needs is a Federal 
appropriation of $200,000,000 to build 
roads and provide employment.

Samuel Mugg.
Seeing that lots of people actually 

write such letters to Washington, 
need we wonder at some of our mis>- 
representatives? A typical one recent­
ly stated: “I voted against every tax 
bill and for every appropriation”—as 
is quite proper for the man who pas­
sionately wishes to retain his $10,000 
a year job—or is it $12,000?

('Continued on page 23)

RademakeivDooge Grocer Co*
Distributors 

Frem ont Sweet Peas 
Miss M ichigan Ex Stand C ut W ax Beans 

Miss M ichigan Ex Stand C ut G reen Beans 
Miss M ichigan Sw eet Peas 

Miss M ichigan Early June Peas

Above all packed by Fremont Canning Co.

Builds Sales...
Fleischmann’s Yeast sells fast. C ustom ers ea t three 
cakes a day. They visit your store often  for their 
supply. They soon develop livelier appetites, and  
buy m ore of your other groceries, too.

A nd, when you sell this product, like o ther S tandard  
Brands products, you get all the advantages of the 
m odern merchandising plan of frequent deliveries, 
small stocks, quick turnover and  quick profits.

Recom m end Fleischmann’s fresh 
Yeast to all your customers.

F leishm An n ’s Y ea st
a Product of

STANDARD BRANDS INCORPORATED

the canned foods you feature grown 
and  packed

jhebfand 
you know

in your home 
stateÌ
W. R. Roach & Co., 

Grand Rapids, main­

tain seven modern 

Michigan factories 

for the canning of 

products grown by 

Michigan farmers.

h a r t /
A complete line of canned vegetables and fruits
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M EAT DEALER
Michigan State A ssociation of Retail 

Meat Merchants.
P res id e n t—F ra n k  Cornell. G rand R apids 
V ice-P res .—E  P . A bbott, F lin t.

. S e c re ta ry —E . J .  L a  Rose, D etro it. 
T re a s u re r—P iu s  Goedecke, D etro it.
N ex t m ee tin g  will be held in G rand 

Rapids, d a te  no t decided.

Speaks With Authority.
Propaganda promoted by various 

food faddists and others regarding 
meat being a harmful food has no 
doubt resulted in the prejudice to­
ward a perfectly wholesome food, 
Miss Matilda Peters, foods authority 
at the agricultural college of the Uni­
versity of Nebraska, says:

“Eat sparingly of meat and eggs,” 
and “ do not eat meat more than once 
a day, or better, not more than three 
times a week” are examples of the 
type of advice which had led people 
to believe that the eating of meat was 
injurious to health, Miss Peters points 
out. A sanitarium with a nationwide 
reputation serves no meat and is re­
sponsible for circulating a number of 
posters which are misleading, to say 
the least, in the college foods author­
ity’s opinion.

There has also been published a 
number of unfair circulars:, Miss Peters 
maintains. Two of them are entitled 
“The Story of Too Much Meat,” and 
“The Story of Too Much Sugar.” In 
contrast to these, the same organiza­
tion has published “The Story of 
Milk,” and “The. Story of Whole Grain 
Cereals,” as though these last named 
Cereals,” as these last named foods 
Miss Peters says, has certain limita­
tions as well as values, this organiza­
tion should also have published “The 
Story of Too Much Milk,” and The 
Story of Too Much Cereals.”

At present retail prices, meat and 
eggs are the least expensive sources 
of animal proetin. Meat is a whole­
some nutritious and palatable food, 
and there is no reason, in Miss Peters’ 
opinion, why most people should not 
include it in their diets. Considered 
from a practical standpoint, it is im­
possible to meet the protein needs of 
the body without some of the protein 
being from animal sources.

“In addition to protein, lean meat is 
an excellent source of both of the min­
erals phosphorus and iron,” Miss 
Peters said. “An analysis of the diets 
of students who do not eat meat very 
frequently shows the protein to be at 
a lower level than is desirable and in 
addition to this the phosphorus and 
iron are below a satisfactory standard.

“Studies of dietaries of city fam­
ilies frequently reveal a marked de­
ficiency as to iron. Iron is essential 
for the development of red blood cells 
and the prevention of anemia. Anemia, 
as we all know, is a very common dis­
order and is one of the common causes 
of people being run down and below 
par. At present prices, meat and eggs 
may be considered as inexpensive 
sources of this important element. 
Liver and kidney are even richer in 
iron than muscle meats.

“Many people who pride themselves 
on doing without meat do not have 
sufficient knowledge of food values to 
recognize all of the essentials of an 
adequate diet,” Miss Peters thinks. 
“These people may labor under the 
delusion that their diet is satisfactory

because it does not contain meat, 
when as a matter of fact, the diet may 
actually be deficient in*the very fac­
tors which meat contains. They may 
not know how to select other foods to 
make good these deficiencies.

“An all-meat diet is no more to be 
desired than an all-cereal diet, an all­
fruit and vegetable diet, or an all-milk 
diet. It is possible to unbalance the 
diet because of a preponderance of any 
single food.”

Housewives, who have reduced the 
meat consumption in their families be­
cause of high prices which prevailed 
during the past few years, may have 
established the habit of doing without 
meat, IMiss Peters feels. Since they 
and their families have become accus­
tomed to a limited amount of meat in 
their diet, they may not be aware of 
the low prices which have prevailed 
during the past two or three months.

Do And Don’t For Clerks.
Do be tactful; don’t be smart.
Not long ago we were asked to 

name in ofte word a characteristic that 
a man must have to become a suc­
cessful salesman in a retail store. We 
at once said “brains,” but that answer 
was ruled out as being too general. So 
we decided to be more specific.

We came to the conclusion in a 
short time, and here’s what we wrote 
to our friend:

“In our opinion tact is one,of the 
most important characteristics in the 
make-up of a retail salesman. If he 
uses tact in all his dealings with cus­
tomers, granting that he is otherwise a 
normal, honest individual, it is prob­
able that he will succeed. If, on the 
other hand, he does not use tact in 
dealing with the trade, it is likely that 
his sphere of usefulness will be 
limited.” *

Shortly after we sent this letter we 
saw an article in a newspaper which 
convinced us still more that tact is one 
of the most important factors in retail 
selling. The item appeared under the 
heading “Embarrassing Moments” and 
concerned a bride who went into her 
meat store and ordered some veal 
liver. The salesman took some liver 
from the counter and put it on the 
scales. She noticed that the liver from 
which her piece had been taken was 
marked “calf liver.” So she told the 
salesman that she couldn’t use that— 
her doctor had told that she had to 
have “veal liver.” The clerk laughed 
heartily and said, “You’d better get 
acquainted with your meats—there 
ain’t no difference between veal liver 
and calf liver”—and the other meat 
cutters in the store laughed heartily. 
Naturally, the woman was embarrass­
ed, and she remarked, “I’ll never come 
in here again.” John Meatdealer.

basis of stability on heavy weight 
goods yet and manufacturers are not 
expected to place orders for several 
weeks.

The Pranks of Spring.
A fte r a  m ellow ness th a t  seem ed 
O ur Spring  w as rea lly  here  
T he w eath e r tu rn ed  and  ju s t  careened 
To blizzard  ice—so d re a r  
The early  robin  sighed and  sighed 
The daffodils all froze and  died 
The ten d er crocus crum pled  too 
B efore the  w in try  b la s t w hich  blew 
T he sp arro w s scolded down th e  s tre e t  
A nd w an ted  stock ings fo r th e ir  fe e t 
The m ilkm an’s  cream  w as  solid ice 
The b u tte r  w as  too h a rd  to  slice 
The ra d ia to r  ceased  to  d ream  
W hen once again  it  fe lt the  s team  
T he w eath e rm an  said  S pring  w as here  
I ’d like to  ta k e  him  by th e  ea r 
H is  fau lty  w ays he ough t to  m end 
And b e tte r  w e a th e r qu ick ly  send 
A w arm , sunsh iny , p lea san t day  
So children  can  go o u t a n d  play.

C harles A. H eath .

Playing the game’s the thing, not 
the score.

A novel must be silly and poorly 
written in order to be popular. Ask 
any novelist whose books don’t sell.

MR. GROCER for repeat 
sales get your supply

P O S T M A ’ S
DELICIOUS RUSK

Fresh Daily

POSTMA 
BISCUIT 

CO.
Grand Rapids, 

Mich.

50th
A nniversary1882-1932

Woolen Mills in Quiet Period.
With the demand for spot suitings 

falling off and with initial orders yet 
to be placed on Fall lines, woolen and 
worsted mills are encountering the 
slowest period in months. The . only 
active item in (Spring goods has been 
flannels and even this style is experi­
encing a reduced demand at the pres­
ent time. Clothing manufacturers have 
been looking over Fall lines and com­
paring the more or less tentative prices 
which have been made. The market 
does not appear to have reached any

j G.  A .  L I N D E M U L D E R  C O .  I
j W holesale Grocer i
j 1438-1440 Eastern Ave., S. E. Grand Rapids, Mich. I

] Little Boy Blue Canned Goods }
j T he W m. Edw ards Co. Olives i

Libby, McNeil & Libby, Inc., Canned Goods | 
! RED CROSS M acaroni and Spaghetti J
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H A RD W A RE
Michigan Retail Hardware A ssociation. 

P res id en t—C has. H . S u tto n , Howell. 
S e c re ta ry —H aro ld  W . B ervig . 
T rea su re r—W illiam  Moore. D e tro it.

Suggestions in Regard To Hardware 
Advertising.

In addition to his other spring ac­
tivities, the hardware dealer at this 
time of the year should devote con­
siderable attention to advertising.

In the spring months there is nor­
mally a strong 'buying movement, and 
advertising is needed, not to create 
demand, but to stimulate and direct it. 
Even this year there is a certain latent 
demand, and though the buying ten­
dency may not be as strong as in nor­
mal years, it is worth fostering. In­
deed, the very fact that the demand 
i9 not so strong as usual is all the more 
reason why the advertising tonic 
should be used.

Your publicity should start early. 
Some dealers wait until spring has ac­
tually arrived before they begin. The 
wideawake hardware dealer, however, 
will have long since started his spring 
advertising; and if the advertising is 
kept up as it should be, the results 
will show in the spring business.

.Next to an early start, there is 
nothing that counts for so much in 
advertising as persistence. Indeed, it 
may be said that persistence is even 
more important than an early start.

The spring demand being of a wide­
ly diversified nature, advertising copy 
should be changed often. It can be 
taken for granted that the dealer, or 
whatever member of his staff is re­
sponsible .for the advertising copy, 
will have his hands full. Where there 
is a daily paper, your copy should be 
changed every week.

To insure the best results, it is good 
policy to draft beforehand a definite 
schedule of the goods to be advertised, 
and the approximate dates when each 
article or special line in the list is to 
be given advertising space. Supposing 
the paper is a daily, your schedule for 
a week might run thus: Monday, 
vacuum cleaners and housecleaning 
lines; Wednesday, garden tools; Fri­
day, farm tools, wire fencing, cordage. 
The next week, other lines can be 
brought in.

In each advertisement it is import­
ant to deal with one specific line of 
goods, or with a series of related lines. 
The system here outlined will insure 
all lines their fair share of publicity 
and obviate the risk of any important 
line being overlooked.

Some lines should, of course, be ad­
vertised more than once. The fre­
quency with which certain lines are 
featured will depend on the trade to 
which you cater. In a country dis­
trict, wire fencing, farm tools, imple­
ment repair tools, implement and barn 
paints and the like should be played 
up. In a city, household goods, fac­
tory supplies, mechanics tools and 
similar lines may be featured.

In your spring advertising, two 
points should be emphasized—quality 
and service. The demand, or at least 
the need, is there already, in most 
cases. Housecleaning goods, paint, 
wire fencing, garden tools and similar 
lines are needed and, in most cases, 
wanted. Your objective is to convince 
the prospective customer that the

brand or make you handle is just the 
thing he should buy.

It pays, therefore, to stress quality, 
emphasizing in your advertisement the 
strong points of the article you are 
featuring. With an article not in gen­
eral demand, or with a newly-introduc­
ed novelty, your arguments must of 
course be directed to creating demand; 
but with most spring lines you appeal 
to a demand already latent.

In addition to quality, you should 
talk service. With many spring lines 
there is little real difference between 
the article you handle and the one 
handled by your competitor. And 
quite often your customer knows or 
suspects that fact. In such cases, it 
is service that counts; intelligent at­
tention, prompt delivery, and willing­
ness, readiness and ability to explain 
any difficulties that may arise. A 
store which builds up a reputation for 
real service has a priceless asset.

In your advertising, talk service. 
The service your store is willing and 
able to give may be the deciding fac­
tor in a great many sales.

While a schedule of advertising 
dates to cover all the main spring 
lines is desirable, this need not be a 
hard and fast arrangement. As emer­
gency or opportunity arises, the sched­
ule may be altered. But it gives you 
something definite to work from and 
will be very helpful in your spring ad­
vertising campaign.

Window display should be planned 
along similar lines. It is a good rule 
to co-ordinate your window trims and 
your newspaper copy. If you are using 
your newspaper space to advertise 
garden tools, it is good business to run 
a window display of the same lines at 
the same time. The same thing holds 
good with other lines.

In your interior display, also play 
up the advertised lines.

One of the most Obvious forms of 
advertising inside the store is the use 
of hangers and other material provid­
ed by the manufacturers. There are 
few hardware stores in which this ma­
terial is not used to some extent. In 
many cases, however, such advertising 
is merely hung up, without much 
thought as to where and how the ma­
terial should be placed so as to secure 
the greatest advertising value and add 
most to the attractiveness of the store. 
Advertising material of this nature 
should never be so placed as to detract 
from the neatness and effectiveness of 
the interior display.

As a rule, such material should be 
used in that part of the store where the 
specific lines are displayed or stocked; 
or if this is not feasible, it should be 
shown in conjunction with similar or 
related goods.

Clever and well written signs and 
show cards are helpful. If you have 
a clerk who shows an aptitude for 
sign-writing, make use of his talents.

Show card writing calls for more 
than the ability to form heat and 
legible letters. In the wording, don’t 
allow the desire to say something 
funny overshadow the real purpose of 
the card—to help sell goods. Too 
many cards are given over to wise­
cracks or meaningless generalities; to 
proclaiming the superior merits of your 
store, or to a mere play upon words 
that means little or nothing.

Avoid such pitfalls. Aim to produce 
results. Outside of stressing store 
policy, let your show card deal with 
the specific merits of the specific ar­
ticle—the features which will make 
the intelligent customer want to buy 
that article. Such cards can ¡be used 
very effectively in connection with 
window and interior displays.

Victor Lauriston.

Trade Reserved on Artificial Wool.
Various factors in the woolen indus­

try are inclined to reserve comment 
on the announcement by Professor 
Ralph McKee of 'Columbia University 
that he' had perfected a process for 
making artificial wool from jute until 
they know more about the product and 
its possibilities. It is pointed out in 
research circles that similar efforts 
have been under way in Italy for the 
last five years and that the results have 
apparently been rather negative. Cur­
rent wool prices are too low to interest 
the men’s and women’s wear, blanket, 
floor coverings and other industries 
using the material, in any artificial 
process. Since any product using the 
synthetic material would probably 
have to be labeled as made of such, 
this might hurt sales, it is thought.

If we would guide by the light of 
reason we must let our minds be bold.

Cutlery Orders Show Slight Rise.
A seasonal increase in the demand 

for pocket knives and other outdoor 
•cutlery equipment is reported. Sales 
are considerably below those of last 
Spring both in volume and dollar 
value. Pocket knives to retail at 25 
cents are in greatest demand this sea­
son. Novelty products, including pen­
knives decorated with pictures of 
George Washington and other Revo­
lutionary figures, sold in only limited 
quantities, it is said. Kitchen cutlery 
continues in small demand.

Necklace Demand Shows Gain.
A gain in the demand for necklaces 

features current buying in the novelty 
jewelry trade. These items were more 
or less dormant earlier in the season, 
because of the lack of the stimulating 
and wearable types. Larger neck­
laces are now being featured, par­
ticularly in multiple strand effects in 
small and seed beads. The call for 
¡bracelets is beginning to pick up, with 
the active styles including single 
bracelets to retail at $1 and the clus­
ter of three to retail at the same price. 
Galalith is favored in the materials 
used. Clips appear to be holding their 
own in the metropolitan stores, but 
apparently have made less headway 
with retailers in the smaller towns.

How does 
YO U R STO RE  

look to the passerby?
New COYE A W N IN G S  
will give it that clean, fresh 
look that attracts business.

W rite  fo r sam ples a n d  prices.

CHAS. A. COYE, INC.
PH O N E  65106 GRAND R A PID S. M ICHIGAN

Corduroy Tires
Known from  th e  C anad ian  B order to  th e  Gulf—a n d  from  New  

York H arb o r to  th e  Golden G ate—th e  C orduroy  T ire  h a s  In ten  
y ears  gained a  rep u ta tio n  fo r value, fo r su p e rla tiv e  perform ance 
and  dependab ility  th a t  is second to  none!

T he C orduroy D ealer o rgan iza tion  d o ts  th e  n a tio n 's  m ap  in 
m etropolis an d  ham le t. I t  Is a n  o rg an iza tio n  th a t  sw ears 
alleg iance to  th e  C orduroy T ire  because  of long y ears  o f u n fa il­
ing  tire  sa tis fac tio n  to th e  m o to r is ts  of th e  coun try .

Go to your C orduroy D ealer today . A sk  to  see th e  tire . B ig— 
S tu rd y —H andsom e in  all i ts  s tre n g th  a n d  toughness, th e  C or­
duroy T ire  will sell itse lf to  you s tr ic tly  on i ts  m erit.

CORDUROY TIR E CO.
Grand Rapids, Mich.

W holesale Only W holesale Only

DISTRIBUTORS of PINE TREE Brand FARM SEEDS 
Vigoro Inoculation Sem esan

Bulk GARDEN SEEDS Packet
Vegetables and Flowers 

W e specialize in
LAWN GRASS and GOLF COURSE Mixtures

S E E D S
W rite for our special prices

INSTANT SERVICE 
T elephone 445 1

A LFRED  J. BROW N SEED CO.
25-29 Campau Ave. Grand Rapids, Midi.
W holesale Only W holesale Only
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DRY GOODS
Michigan Retail Dry Goods Association.

P res id en t—Jas . T . M illiken, T rav e rse  
C ity.

V ice-P res id en t—G eorge C. P r a t t ,  G rand  
R apids.

S ec re ta ry -T rea su re r—T hom as P itk e th -  
ly. F lin t.

M anager—Jaso n  E . H am m ond, L ansing .

Programme For Traverse City Con­
vention.

Lansing, April 18—A meeting of the 
program committee was held in Grand 
Rapids, attended -by Messrs. Milliken, 
Pratt, McCormack and Hammond. 
The suggestions of the former meet­
ings of the committee were duly con­
sidered and after much consideration 
the following tentative program was 
prepared.

It is understood that the Traverse 
'City convention is practically a one- 
day affair, although the preliminary 
meetings will 'be held in the afternoon 
and evening of May 25. We wish to 
impress the idea that, in view of all 
the conditions, the convention is to be 
made as brief and inexpensive as pos­
sible. We believe that there will be a 
good attendance and,, knowing the ex­
cellent condition of the roads, persons 
residing not too far distant may re­
turn at the close of the evening ses­
sion. We give herewith the program 
as tentatively arranged. Further in­
formation will be given by our bulle­
tins and changes as necessary will be 
pointed out. Plan now to attend.

Wednesday Afternoon—'May 25
2 p. m.—(Informal meetings of board 

of directors of the Michigan Retail 
Dry Goods Association and the Grand 
Rapids Merchants Mutual Fire Insur­
ance Co.

3 p. m. — Enrollment of officers, 
members and guests.

Reception at hotel by Traverse City 
citizens and members of Chamber of 
Commerce.

Get acquainted and drive among the 
cherry orchards.

6:30 p. m.—Informal dinner and 
program in dining room.

Opening remarks and introduction 
of officers by B. H. Comstock, Presi­
dent of Globe Department Store, Trav­
erse City.

Former President, Fred E. Mills, 
presiding.

Address—“Profitable Store Man­
agement” by W. H. Whittenburg, 
President of Jorgenson-Blesch Co., 
Green Bay, Wis.

Question box—Selected questions 
assigned to members.

To E. W. Smith, Sparta—Exchange 
of merchandise among small town 
merchants.

To J. C. Grant, Battle Creek— 
Housekeeping and Store Arrangement 
—.Independent Stores vs. Chain Stores.

To Henry McCormack, Ithaca—Dis- 
cussion of topics presented above. Gen­
eral discussion.

Thursday Forenoon, May 26.
9 to 11—.Director W. E. Thornton, 

Muskegon, presiding.
Address—“How ¡much system and 

stock control necessary for medium 
sized store to use?” by Carl Edgell, J. 
W. Knapp Co., Lansing.

Discussion—H. R. Brink, L. W. 
Robinson Co., Battle Creek.

Address—“Training of employes— 
methods used,” by O. G. Drake, Her- 
polsheimer Co., Grand Rapids.

General discussion of both topics.
Report of committee on nomination 

and election of officers.
Noon and Afternoon.

12:30—Luncheon. Opened by Presi­
dent J. T. Milliken, introducing as 
presiding officer Vice-President Geo. 
C. Pratt, Grand Rapids.

Address — “Publicity in average 
Michigan store,” by former President 
J. B. Mills, Detroit.

Discussion.
Remarks on Retailing—Thos. Pit- 

kethly, controller, Smith-Bridgman 
Co. and Secretary-Treasurer of As­
sociation, Flint.

Discussion—To include turnover, 
model stocks, maintaining mark up, 
importance of style, etc., to be assign­
ed by chairman to members in attend­
ance.

Report of Committee on Resolutions.
Recess to visit local places of in­

terest.
Evening.

6:30 p. m.—Dinner. Dining room 
(informal, modest price) President J. 
T. Milliken, presiding.

Invocation.
Music.
Unfinished business.
Address by U. S. Senator Arthur 

H. Vandeniberg, Grand Rapids, or 
Oscar Webber, Detroit, or Alfred H. 
Koch, Toledo.

Those who are reading the Michi­
gan newspapers have been informed 
regarding the doings of the special ses­
sion of the Legislature. We do not 
anticipate that anything pertaining to 
the business of retail merchants will 
be enacted at this session, although 
we will be on the alert and give our 
members information in case any bill 
is presented that bears directly upon 
the business of retailing.

Jason E. Hammond,
Mgr. Michigan Retail Dry Goods 

Association.
Report 20 Cent Shirt For Chain.
While reports that Woolworth’s will 

carry a man’s shirt to sell at 20 cents 
are still unconfirmed, the shirt trade 
hears that one manufacturer is prepar­
ing a line of plain colored goods for 
promotion by the chain. According to 
some of the details, the shirts will be 
priced at $2.75 per dozen net, with the 
chain charging the 35 cent loss to ad­
vertising. The fabric is expected to 
be off percale instead of broadcloth and 
will have six buttons instead of seven. 
The cuffs will lack lining, according to 
reports, and the garment will contain 
fewer stitches than a regular shirt. 
The industry, as a whole, is rather 
critical of the attempt, feeling that it 
may depress further current price 
levels and lead basement divisions of. 
department stores to seek competitive 
goods, possibly to retail at four for $1.

Style Stability Seen Buying Help.
To overcome consumer reluctance 

based on the idea that merchandise 
bought- now will soon be out of date 
because of rapid style changes, the 
view is being advocated in one quarter 
that the stores should begin to em­
phasize style stability. To a degree, 
it is pointed out that this is a reversal 
of the former tactics of retailers in 
continuously pushing newness, so that 
the life of any style was comparatively 
short. To-day it is argued, many 
customers are seeking styles which 
are likely to prove right for a season. 
A policy of this type, it is asserted, 
will develop consumer confidence and 
■means steadier sales and smaller mark- 
downs for the store.

Swim Suit Orders Show Gain.
Orders from jobbers and retailers 

for men’s and women’s bathing suits 
came into the market in heavier vol­
ume last week and on some items 
mills cannot guarantee deliveries for 
several weeks. The styles most in de­
mand are women’s novelty-stitc-h suits 
in the higher price brackets and ship­
ments on these cannot be promised 
before the early part of June !by a few 
producers. All-white styles for wo­
men are in pronounced favor and a 
■good season is expected on them. 
Men’s and boys’ numbers are moving

in a fair way, with deliveries promised 
in two to three weeks. Prices are very 
steady.

Hits Levy on Novelty Jewelry.
The proposed 10 per cent, excise tax 

on jewelry “threatens the existence” 
of the novelty or costume jewelry 
business, according to a statement is­
sued by Jules Schwab of the novelty 
jewelry importing ¡firm of the same 
name. He drew a distinction between 
high-price jewelry and the novelty 
type which has little intrinsic value, 
but depends on its style appeal. Mr. 
Schwab asserts that the net profit on 
turnover , on costume jewelry is only 
from 2 to 4 per cent, and hence it will 
be impossible to absorb the levy.

Fixed chain and department store 
price lines prevent it being passed on.

Order Toilet Sets For Fall.
A revival of demand for comb, 

brush and mirror sets has led manu­
facturers and retailers to feature such 
merchandise for Fall. For the first 
time in several years early orders for 
such items have been placed with 
representatives of foreign manufactur­
ers and with a few domestic producers. 
Imported sets with enamel decora­
tions on copper, nickel silver and 
sterling selver, were ordered last 
week in retail ranges of $13.75 to $50. 
The call for domestic goods is con­
fined to merchandise to retail around 
$10 and $20.

M I C H I G A N  B E L L  
T E L E P H O N E  C O .

E m p lo y e r s  o f te n  su m m o n  
additional help by telephone
When applicants apply for work today, they 
usually are asked to leave their telephone 
numbers. For the easiest and quickest way to 
summon additional help is by telephone.
In many instances, other things being equal, the 
person  who can be reached b y  telephone gets the job .

Your telephone is one of your most important 
business and social assets. And, in emergencies, 
such as fire, accident or sudden sickness, your 
telephone is PRICELESS PROTECTION.

Grand Rapids Paper Box Go.
M anufacturers of SE T  UP and FOLDING PAPER BOXES  

SPECIAL DIE CUTTING AND MOUNTING  
G R A N D  R A . P I D S ,  M I  C H I G A N
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HOTEL DEPARTMENT
How the Grand Canyon Impressed 

Mr. Verbeck.
Santa Fe, New Mexico, April 16-— 

On two previous occasions have I paid 
visits to the Grand Canyon, but this 
time I have it from an entirely differ­
ent angle, having come in via Las 
Vegas, Nevada, and over what is call­
ed the North Rim. Somebody, I have 
forgotten whether it was Elbert Hub­
bard or George Ade, said: “One
should start off on the Bay of Naples, 
do that until he has perfected it; then 
tackle the sunset on the hills o>f Stam- 
boul and work on that until he has 
achieved 100 per cent. Then sunrise 
on Mount Rigi, the Vale of Cashmir, 
and others of 'Nature’s wonderful at­
tractions, and perhaps by the time he 
would be prepared for the wonders of 
Grand Canyon,’’ but when one can 
describe this delightful effort of nature 
in its forming, he certainly crowns all 
previous efforts. I have previously 
told my friends if they were contem­
plating a tour of America, to view 
everything else first and leave this for 
the cap-sheaf. Not only is the Grand 
Canyon one of the scenic marvels of 
the wmrld, but it seems to be appro­
priately framed by an enchanted re­
gion in the heart of the oldest happen­
ings in America. Everyone I have 
ever met here seems to have had a dif­
ferent idea of this wonderful view, and 
some were inclined to be cynical in 
their impressions of first acquaintance. 
You are bound to approach the scene 
with a feeling of doubt and dread. 
You are inclined to feel that you will 
be disappointed. If you are, it is no 
fault of the’Canyon; it is simply a con­
dition of mind.

When the sightseer first advances 
on the Rim, he finds a level stretch of 
possibly a hundred feet, he makes a 
few 'guesses with his eyes closed, but 
opens them to see, at first glance— 
nothing. It is as though this wall 
marks the end of the world and the 
beginning of the next. It is not until 
the sightseer reaches the edge that the 
full force of the view strikes him with 
a shock which makes him gasp. Every­
thing he has been promised, every­
thing he has imagined, is there, and 
something besides. Silently he stands, 
gaping at the frightful immensity of 
the view. It is as though the world 
had dropped away, leaving one cling­
ing on the very edge, with fascinated 
eyes fixed on mountains so vast and 
so unexpected as to be unreal. '¿Seeing 
this always takes me back to the old 
cyclorama picture of Lookout Moun­
tain, which we used to see in ‘Chicago 
during the World’s Fair. You are 
again looking at pictures of highly 
colored mountains and mysterious 
gorges, so artistically done as to sug­
gest an infinity of space. The un­
initiated spectators are always spell­
bound. They can think of nothing to 
say which will meet the emergency. 
The weather was a trifle moist and 
blue-black clouds were bursting out 
of the gorges and giving a wierd mys­
tery to'the canyon that was anything 
but earthly. The brilliant red peaks 
changing to blue as the clouds passed 
over them. Great mountains faded in 
the mist and a moment later reappear­
ed like the dawn of a city rising from 
an ocean. The weather not being par­
ticularly favorable, and knowing that 
my schedule would not suffer, I  finally 
pulled in at the famous El Tovar Ho­
tel and decided to spend a few hours 
with hotel folks I had met on previous 
visits and who are still lingering on 
their jobs. When worst comes to 
worst on a trip like this, there is al­
ways the resort to postal cards, telling 
your friends: “Having a wonderful
time. Wish you were here.” But I 
am here to tell you that after retiring, 
slumber comes slowly when you real­
ize that your apartment is only a few 
húndrétf feet at best from that awful

chasm, as deep as the ocean and silent 
as the grave. But in the morning! 
That is different. Brook trout, fresh 
from a real brook, fried like mother 
used to prepare her doughnuts, and 
offered you on a well-filled platter. 
Well, it is different. It is just the one 
meal you will remember for ages, and 
you would like to linger over it for a 
while, but there are the iburro drivers 
out in the front of the hotel, waiting 
to escort you to the very bowels of 
the earth. The drivers are passive, 
but the mules are just “honing” to go. 
Maybe! They all had a lot of fun in 
mounting and getting away, and my 
hotel friend was inclined to guy me 
because my O’Sullivan heels were 
“scratching gravel.” They always try 
to talk me out of indulging in one of 
the greatest thrills of my young life, 
but this trip always brings me back 
sumptuous recollections of my boy­
hood’s happy days on the farm, when 
I used to pilot Old Dobbin between 
the rows of waving corn, etc. Again 
down Bright Angel Trail, at a grade 
angle of about 45 degrees, and looking 
down into that awful depth, which to 
'my notion is far more exciting and 
not near so comfortable as weaving 
around the Rim, in an auto built for 
six. But then there are a lot of likely 
looking companions, who might re­
quire your kindly advice in an emerg­
ency—-besides knowing a lot of easy 
dancing steps which are serviced dur­
ing the evening. Now this trip around 
the interior of the universe is said to 
be of the extent of fifteen miles. On 
each succeeding visit the statement is 
offered that it is much shorter, but the 
impression which is left to you is that 
Annanias was a juvenile—in the kinder­
garten class, as it were. A lot of peo­
ple think the Grand Canyon—of the 
•Colorado—is in Colorado. Nothing 
like it. It is really formed by the 
Colorado River,'in Arizona, and sup­
plies drainage facilities for millions 
and millions of acres of land, or would 
if the land were worth draining. It 
used to be far from the routes of 
travel, but now with a perfectly good 
auto road it is practically at your 
front door. I have talked about Grand 
Canyon in the past. Maybe I have 
said too much about it. I usually do, 
about almost everything. But I just 
can’t keep quiet when I see all this 
excitement going to waste and that I 
am about the only hotel operator who 
had a vision and quit my job while 
there was “still tobacco in my old 
tobacco ¡box.” The early history of 
Grand Canyon. Some misstatements 
have been made concerning its origin,
I believe. For example, one old fron­
tier “bandit” told me it was carved 
out by the Franciscan Fathers in ’49, 
but another, who reminded me of a 
colored man down at Mount Vernon 
who sold me leaves from Washing­
ton’s cherry tree, advised me it was a 
product of Buffalo Bill. You can ac­
cept either version, but I am skeptical 
about either statement. Anyhow, if 
you attempt to say anything about it 
or its origin, you will just elicit “Oh, 
yeah.” We all finally started down 
Bright Angel Trail, which leaves al­
most directly from the hotel soon dis­
covered that riding on a 45 per cent, 
grade—or more—and looking down 
that awful depth, would not prove 

•what it was cracked to be, so I let the 
guide lead my gallant charger part of 
the way, renewing my contact -when 
the danger seemed less hazardous. On 
th.s fifteen mile trip, traversed slowly 
to give the guide and trapper a chance 
to get in his work, he told us much of 
interest, besides describing each situa­
tion as it developed. The average man 
measures periods of time by centuries. 
To a geologist a hundred years are but 
the tick of a clock. He deals in ages 
and eons. Many of these rocks are 
among' the very oldest of earth’s 
strata, but the Canyon itself is ac­
counted geographically modern. I t 
happened, so scientists sa^, only yes­
terday. But from the observations of

a layman, I take the liberty of assert­
ing that they will be there to-morrow, 
for if not what is going to become of 
the galaxy of guides who have pre­
pared themselves for the arduous task 
of telling ‘‘bed time” stories. We are 
advancing along the South rim and 
looking at the North wall. The North 
rim is three times as far from the 
■Colorado River as is the South rim,, 
and is 1,000 to 1,500 feet higher, or 
five to six thousand feet high, as com­
pared with the South rim, above the 
river. But I am not reporting a scien­
tific expedition and will consequently 
give you more of my impressions and 
fewer statistics, which, like Volstead 
enforcement, are always dry. It is 
bad enough anyway you name it. 
There is a span of ten to thirteen miles 
from rim to rim which only looks like 
a stone’s throw, and East and West of 
the Colorado, encompassed in the 
Painted Desert view, are a hundred 
square miles. In fact Navajo Moun­
tains, 120 miles away, look like a cinch 
for a hitch hiker. We are, as I should 
explain, in the country of the Navajo 
and Hopi Indians, immediately ad­
jacent to the petrified forests of Ari­
zona. I have always wished I could 
express myself in a manner that 
would supply a word picture of the 
Canyon as I have seen it. Imagine 
this chasm, a dozen miles wide from 
rim to rim,, more than 200 miles long 
in its meanderings, and more than a 
mile deep. A mighty river, the 'Colo­
rado, has chiseled out this gigantic 
gorge which is flanked on each side 
by tier upon tier of huge architectural 
forms—(veritable mountains—carved by 
erosion from the solid rock strata 
which lie exposed in great layers to 
the desert sun and are painted in the 
various colors of the rainbow. When 
you descend into the Canyon itself 
one after another of these forms seem 
to creep upward, until soon they take 
their place in familiar fashion along 
the horizon. Come back to the edge 
of the abyss in the late afternoon and 
witness the marvelous transformation. 
Immense forms are gushing out from 
the sheer walls. They float in a purple 
sea of mysterious shadows. Hereto­
fore I have gone more into detail con­
cerning the Canyon trip. Now I am 
giving you my impressions from a dif­
ferent viewpoint, avoiding reference to

Hotel and Restaurant 
Equipment

H. Leonard & Sons
38-44 Fulton St., W. 

GRAND RAPIDS, MICH.

Warm Friend Tavern
Holland, Mich.

Is truly a friend to all travelers. All 
room and meal rates very reasonable. 
Free private parking space.

GEO. W. DAUCHY, Mgr.

CODY HOTEL
GRAND RAPIDS 

RATES—$1.50 up w ithout bath. 
$2.50 up with bath.

CAFETERIA IN CONNECTION

•A MAN IS KNOWN BY THE  
COMPANY HE K EEP8 ”

T h a t la w hy  L E A D ER S of B uslnesi 
and  Society  m ake th e ir  h e ad ­

q u a r te rs  a t  th e

P A N T L I N D
H O T E L

"An entire c'ty  block of Hospitality*
GRAND RAPIDS, MICH.

Rooms $2.25 and  up. 
C afeteria  Sandw ich Shop

M O R T O N
H O T E L

Grand Rapids’ Newest 
Hotel

400 Rooms 400 Baths

RATES
$2.50 and up per day.

Park Place Hotel
Traverse City

Rates Reasonable—Service Superb 
— Location Admirable.

GEO. ANDERSON, Mar. 
ALBERT J. ROKOS, A ss’t Mgr.

New H otel Elliott
STURGIS, MICH.

50 Baths 50 Running Water 
European

D. J. GEROW, Prop.

HOTEL

C H I P P E W A
MANISTEE, MICH.

U niversally  conceded to  be one of 
th e  b e s t ho te ls  in  M ichigan. 

Good room s, com fo rtab le  beds, e x ­
cellen t food, fine cooking, pe rfec t 

serv ice.
H o t an d  Cold R u n n in g  W a te r  and  

T elephone in  ev ery  Room.
$1.50 and up

60 Rooms with Bath $2.50 and $3 
HENRY M. NELSON, Manager

Occidental H otel
FIRE PROOF 

CENTRALLY LOCATED 
Rates $2.00 and up 

EDWARD R. SW ETT, Mgr. 
Muskegon - Mi chi gan

Columbia H otel
KALAMAZOO 

Good Place To Tie To

“We are always ,̂ mindful of 
our responsibility to the pub- 
lie and are in full apprecia• 
tion of the esteem its generous 
patronage implies

HOTEL ROWE
Grand Rapids, Michigan. 

E R N E S T  W . N E IR , M anager.
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(he tribulations of making a subter­
ranean trip on a sway back burro. To 
be able to say you have been here once 
in a lifetime is quite something, but to 
be able to prove that you are a “regu­
lar” is evidence of opiulence, though 
when you come down to estimating on 
the basis oif dollars and cents, you are 
not so greatly in the red. It is a 
great advantage to 'be able to visit this 
wonderful place with the knowledge 
that you are really going to enjoy all 
the comforts of home, at very fair 
charges. When you consider that 
every article of food which is so 
carefully prepared for your delectation 
by a Harvey chef, is also transported 
for thousands of miles, and that the 
very water which is used for all pur­
poses is hauled for 120 miles on special 
trains, and then discover that the 
charges for service are no greater than 
those exacted in localities which are 
virtually food centers, you feel like 
commending a management which ac­
complishes these wonders. And then 
you want to consider that any day in 
the year you can visit this extra­
ordinary area and find the same ex­
cellent service awaiting you. El Tovar 
Hotel is a veritable palace, with every 
attribute of a city club. From the 
time you register until you check out, 
you are given treatment which would 
do credit to a Statler or a Pantlind 
hotel, and always at a reasonable 
charge.

I believe I have written before 
about my trip through the Indian De­
tour, so I am not going to enlarge on 
same, although I will confess I saw 
much more and realized more fully 
just what the trip really means. It 
starts in at Albuquerque and trails 
through to Las Vegas, New Mexico, 
via Santa Fe, and is replete with In­
dian antiquities, legends, lore and with 
much Indian in evidence. At Santa 
Fe I am to visit my good friends, ex- 
Governor and Mrs. Miguel A. Otero, 
who have lured me here with the 
promise that I will be inducted into 
the secret councils of the Navajos, or 
Mohawks, or something like that, and 
I am going to feel at liberty to re­
hearse Indian dances, pow wows, and 
hot tamales with an ethical knowledge 
of each of them. But I am also going 
to eschew saying anything about the 
doughty governor until I have gotten 
out of gunshot, for in his infantile 
days he had a very bad—acquired— 
habit of toting a couple of cannons at 
one and the same time. I will, how­
ever, say at this time, that a lot of 
people make a grave error in attempt­
ing to essay this wild Western coun­
try via the Pullman route unless they 
stop overnight at some of the delight­
ful Harvey hotels which align with 
the railroad system from Chicago to 
the Pacific ocean. I am not saying 
this from a publicity standpoint, but 
the facts are that when one makes a 
trip to any far distant point he always 
misses that portion of the scenery pass­
ed through on the Pullman night ride. 
By stopping over at these convenient 
hotels you are always assured of a 
comfortable night’s sleep in a regal 
room, and the next day you may pro­
ceed with the feeling of satisfaction 
engendered by a wonderful night’s 
rest. Frank S. Verbeck.
Gabby Gleanings From Grand Rapids.

The Family Circle Stores, Inc., 
which was organized by men who had 
had no experience in the grocery busi­
ness, to engage in the expploitation 
of a chain of local stores in towns of 
2,000 to 40,000 population, has made 
another change in its' ideas on retail 
storekeeping. Of the originators of 
the scheme one (H. E. Southard) 
died about a month ago and the other 
OH. T. Morphy) has withdrawn from 
the concern. E. L. Withey has been 
elected President and Treasurer and 
Harry A. Yeider has been elected

Secretary. Mr. Withey will be re­
called as the promoter of a Florida 
real estate undertaking a few years 
ago which resulted in a total loss to 
his associates. Mr. Yeider has until 
lately been engaged in the sale of 
used autos. Up to the present writing 
no stores have been established, every 
undertaking along that line having 
flashed in the pan. With no previous 
experience in the grocery business on 
the part of the organizers or present 
managers, with a depleted treasury and 
without an established credit, there is 
every reason to believe that the busi­
ness will soon glide into history as a 
chimerical scheme which never had 
the slightest chance to achieve suc­
cess from any standpoint. The com­
pany is in arrears in its payments to 
the real owners of the building oc­
cupied and apparently has no assets 
except a few nominal office fixtures.

Corporations Wound Up.
The following Michigan corporations 

have recently filed notices of dissolu­
tion with the Secretary of State: 
Lake-State Oil and Gas Co., Grand 

Rapids.
Lansing Investment Corp., East Lan­

sing.
Michigan Rubber Co., Pontiac.
Belle Isle Creamery Co., Inc., Detroit. 
Grand Rapids By-Products Co., Grand 

Rapids.
Fairbanks-'Morse Water Supply Co., 

Detroit.
Birmingham Properties Corp., Detroit 
Flint Home Builders Ass’n.,, Flint.
C. E. Johansson, Inc., Highland Park. 
Supply and Equipment Co., Flint. 
Economy Shoe Co., Pontiac.
Reliable Fuel Co., Lansing.
Mauson Lumber Co., Muskegon. 
Pittsburgh Bridge & Iron Works, De­

troit.
Adams Theater Co., Detroit. 
Penn-Guardian Oils Co., Detroit. 
Sherbeck & Trede, Mt. Clemens. 
Michigan ¡Soap Products Co., Muske­

gon. Heights.
Flo me Service Corp., Detroit.
A. S. Hermann, Inc., Detroit. 
Penninsular Drug Co., Detroit. 
Northeastern Realty Co., Detroit.
St. Louis Motor Sales Co., St. Louis. 
Duffield Realty Corp.., Detroit.
Ann Arbor Fur Shop, Ann Arbor. 
Loomis, Robinson and Bagley, Inc., 

Detroit.
Derrick Oil and Gas Go., Dearborn. 
Crystal White Market, Inc., Detroit. 
Parkinson Fuel Co., Detroit.
Mansfield Clothes Shop, Detroit. 
Cleveland-Pontiac Motor F'reight Lines 

'Inc., Detroit.
C. W. Kotcher Realty Go., Detroit. 
Commonwealth Associates, Inc., Grand

Rapids.
D. A. 'Blodgett Co., Grand Rapids. 
Bon-Air Ventilator Co., Ferndale. 
March Wells, Inc., Grand Rapids. 
United Open Markets, Inc., Detroit. 
Trenton Oil Co., Detroit.
Warren Land Co., 'Warren.
Southwest Land Co., Detroit.
Levine Lease 'Holding Corp., Detroit. 
Stimpson Computing Scale Co., De­

troit,
Griswold Motor and Body Co., De­

troit.
Thetis Products Co., Detroit. 
Radiolectric, Inc., Pontiac.
Marks-Stores, Inc., Grand Rapids. 
Whitney Brothers Co., Marquette. 
Monroe Sheet Metal Co., Monroe. 
Stiles Electric Co., Detroit.

Saginaw—J. E. Anderson, dealer in 
books, stationery, gfits, etc., has merg­
ed the business into a stock company 
under the style of the J. E. Anderson 
Co., 119 South Jefferson avenue, with 
a capital stock of $5,000, all subscribed 
and paid in.

Quaker Brand 
Products

A line of Merchandise with

Recognized Quality 

Popular Price 

Satisfied Consumers

Sold by Independent Merchants only.

Quaker Radio Program now 
on the air over Stations 

WOOD Grand Rapids 
WBCM Bay City 
WXYZ Detroit

Every Tuesday and  T hursday  at 
6:30 p.m .

WKZO Kalamazoo
Every W ednesday and Friday at 

6:30 p.m .

LEE & C A D Y
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DRUGS
Michigan Board of Pharm acy.

P res id en t—C lare P . A llen, W y an do tte .
V ice-P res .—J . W . H ow ard  H u rd , F lin t.
D irecto r—-Garfield M. B enedict, S an ­

dusky.
E x am in a tio n  Sessions—T hree  sessions 

a re  held  each  year, one in  D e tro it, one in  
th e  U pper P en in su la  an d  one a t  F e rr is  
In s titu te , B ig R ap ids. T h is  y e a r’s  B ig  
R ap ids session  w ill be held  J u n e  21. 22
an d  23. _______________________________

Michigan State Pharm aceutical 
Association.

P res id en t—J. C. D ykem a, G rand  R apids.
F ir s t  V ice-P res id en t—F . H . T a ft, L a n ­

sing.
Second V ice-P re s id en t—D uncan  W ea ­

ver, Fennville .
S ec re ta ry —R. A. T u rre ll, Croawell.
T rea su re r—C la ren ce  Jen n in g s , L aw ­

rence.

Postage Stamps in the Drug Store.
In a recent issue of the N. Y. Herald 

Tribune a Brooklyn druggist cries out 
against the custom of selling postage 
stamps to the public in drug stores. 
Very naively he refers to it as having 
gone on “for years” and opines that 
‘the practice probably originated with 
some well-meaning druggist, who, 
thinking to attract customers in that 
way offered them the convenience of 
purchasing postage stamps in his 
store.” “But now that all drug stores 
keep stamps for sale” safely concludes 
the writer “there can be no advantage 
to any individual store.” This reformer- 
druggist is not only trying to emulate 
Cervantes’ redoubtable windmill fight­
er (and probably with same effect) but 
he is an arch-iconoclast as well. For 
the custom which he is attacking is so 
time-honored as to amount to no less 
than a hallowed institution. Forty-five 
years ago, when I entered upon my 
pharmaceutical career it was already 
well and firmly established, and many 
a druggist of that time was cursing it 
for a nuisance, as he considered it, 
even as this Brooklyn pharmacist does 
now. But, strange, institutions that 
serve a public convenience or necessity 
have a way of persevering despite age 
or opposition. And with Uncle Sam so 
niggard with his post office branches, 
placing them so far apart, stamps in 
the drug store on the corner is certain­
ly an irreplaceable public convenience. 
Small wonder then, that the astute 
druggist of a bygone day saw into it, 
capitalized it to his advantage and 
adopted it as his very own. And the 
succeeding generations held on to it, 
adding it to the multifarious accom­
modations and services which the drug­
gist renders the public gratis, for which 
he is so renowned, but, alas, receives 
so little appreciatoin in return.

“Why is it that stamps cannot be 
obtained in dry goods stores, grocery 
or meat markets, etc.” asks this per­
plexed druggist. Why, bless you! In 
stamp selling the druggist has the field 
all to himself, with no danger of com­
petition. For what other business re­
quires so many days of the year and so 
many hours of the day to yield a man 
a living, as the drug business, and thus 
can render this valuable service to the 
belated letter writer or to him who 
makes wise use of Sunday or holiday 
by catching up on correspondence?

But despite the malcontent’s indict­
ment, the truth is, that while the gen­
eral public accepts the stamps at the 
drug store as a matter of course and 
makes little demonstration over it, the 
druggist does benefit by the kindly,

little service, and the time he gives to 
it is well and profitably spent. For, 
being such a universally needed com­
modity, the druggist finds many an op­
portunity to turn the casual stamp 
customer into a profitable one, and 
often the accommodation is highly and 
demonstrably appreciated. Especially, 
with a newly settled family in his 
neighborhood his first contact and op­
portunity for making a lasting, profit­
able impression comes in many cases 
by way of the despised stamp. All this, 
of course, depending on the manner 
in which he proceeds to make his im­
pression. If he feels about the matter 
as our complainer does, having a stamp 
in his store is sure to be fatal to his' 
business. Doing one a little favor with 
ill-concealed chagrin or an air expres­
sive of martyrdom, or demanding the 
immediate bestowal of a halo upon the 
benefactor, is hardly conducive to 
evoking genuine gratitude in the re­
cipient. But the druggist who can meet 
the stamp customer with a smile, not 
too obviously artificial, but denoting 
his pleasure at being able to help one 
out in a little difficulty, finds that there 
are at least two or three people in a 
couple of hundred who receive a kindly 
rendered favor graciously and with real 
appreciation. He may learn of these, 
particularly, for instance, when a new 
store opens in his immediate vicinity.

In my own store I have made it a 
point to always have a plentiful supply 
of postage in all the popular denomina­
tions and have handed them out with­
out discriminations or restrictions of 
any sort all1 the time the store is open 
for business. If I get a word of gra­
ciousness, I am pleased. If I do not, I 
think nothing of it. During the recent 
Christmas week I sold from $30 to $50 
worth of stamps daily.

Many a crusty or ignorant clout 
comes up for a stamp who sours your 
love for mankind. Like the one who 
tends you a $5, $10, or even a $20 bill 
in payment for a stamp and resents 
your being unable to make the change. 
He even lets you know in an injured 
tone that he was only buying the stamp 
in order to get the bill changed. Or 
the lady who raps impatiently for at­
tention while you are engaged in tend­
ing a customer and, is sore because you 
did not drop the customer and wait on 
her out of turn. But so do such occa­
sionally turn up at the sales or pre­
scription counter as well. It’s all in a 
day’s work.

May it not be one of the signs of 
decadence into which the drug busi­
ness is fallen—which with its conglo­
merate and mongrel stocks and char­
acter no longer wants to be called a 
drug store, but insists upon being 
known as a “pharmacy”—that such a 
wail against a harmless, friendly ac­
commodation as selling a postage 
stamp, is being voiced? In the present 
chaotic state of the business, with the 
almost total absence of profit and the 
evanescence of every vestige of pro­
fessionalism from its functions. I am 
almost tempted to suggest that the 
postage department is the best depart­
ment the druggist has left in his store: 
It requires but a small investment, has 
a quick turn-over, no dead or shop­

worn stock to carry, sales are all cash 
and taking a minimum of time, and— 
once in a while you receive a “Thank 
you.”

Our complainant might look into the 
stamp vending machine mafket. He 
could buy one outright or acquire one 
on commission basis. He would then 
make the profit on stamp sales he 
craves for, and save himself the time 
of the sale. Albeit he would lose the 
human contact with his neighbor in 
quest of a friendly act, and would sub­
stitute the nuiasnce of changing quar­
ters and dimes for the stamp machine 
and giving information how to operate 
it, for his present difficulty. So there 
is no escape. Such is the penalty for 
being a druggist, er—beg pardon—a 
pharmacist, if you please.

Leo Weinstein.

The Independent Merchant Is an 
Unsung Hero.

In this community there are humble 
heroes who are doing much—perhaps 
more than all others put together—to 
prevent the outbreak of critical social 
trouble.

Who are they?
They are retail merchants. Not 

chain store managers, not “cash and 
carry” merchants, but so-called “inde­
pendents,” local citizens who have 
hearts, sympathetic neighbors who ex­
tend credit to many families who 
would not be regarded as acceptable 
risks by any banker on the face of the 
earth.

It is time someone paid a tribute 
to such unsung heroes, such large- 
hearted citizens who put neighborli­
ness ahead of cold business considera­
tions, who are motivated more by hu­
mane considerations than by cold 
credit rules.

In the small community where I live 
there are merchants who are “carry­
ing” families utterly unable to pay. 
These merchants were born and raised 
locally. They don’t give credit be­
cause they figure that it is good busi­
ness to give credit. They give credit 
because they know that John Smith 
and Bill Jones have lost their jobs and 
cannot pay. They have known John 
Smith and Bill Jones from school 
days. They know that John Smith 
and Bill Jones are at heart honest fel­
lows, who pay when they have' the 
money. But they know that John 
Smith and Bill Jones have been out 
of work for months. They know, too,

that Mrs. John Smith and Mrs. Bill 
Jones used to buy quite a lot of things 
from chain stores when they were in 
a position to pay cash.

Now that there is no cash, the chain 
stores refuse to sell them a dollar’s 
worth. How John Smith and Bill 
Jones are to feed their families is no 
business of the clerk in charge of the 
chain store. His orders from head­
quarters are, no credit.

Suppose every small retailer, every 
“independent,” were to act as the chain 
store managers act, and refuse to sup­
ply a single vegetable or a loaf of 
bread or a pound of meat., what would 
John Smith and Bill Jones do?

Do you imagine for a moment they 
would sit idly at home and watch their 
wives and their children starve? They 
would not! They would doubtless do 
what Daniel Willard, president of the 
great Baltimore and Ohio Railroad, 
said he would do rather than see his 
loved ones starve to death! Find food 
for them by hook or crook, by violence 
if necessary.

Is it not true, therefore, you and I 
owe more than we probably realize to 
local merchants who are extending 
credit to needy families?

One of these merchants writes:
“In your column and elsewhere I 

have seen many branches of business 
praised for the work they have per­
formed during the present depression. 
But there is one branch never praised. 
I refer to the independent retail mer­
chant, to which branch I  belong.

“The independent merchant is to­
day feeding more people, without re­
muneration, than all welfare organiza­
tions combined. If they discontinued 
credit to all those not able to pay, I 
believe the situation would come to a 
head immediately.

“Please mention the plight of the 
independent merchant in your column 
as I know thousands of merchants 
would be very glad to know that their 
methods are at least thought of by 
someone.”

That humane appeal is here respond­
ed to sincerely, whole-heartedly, for I 
know—and you must know—that it is 
entirely worthy, that it is based on the 
indisputable truth.

Thank God for the local “independ­
ent” retail merchant-

(Copyright, 1932, by B. C. Forbes.)

So grasshoppers have ears on their 
legs? Well, females of another species 
have eyes on theirs.

MOTHERS DAY MAY 8*
It Costs No More to H andle the Best 

Buy !<)W )iEfS Feature Packages 

BETTER T H A N  EV ER

D istributed by
PUTNAM  FACTORY

N ational C andy Co., Inc. G rand  Rapids, Mich.
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Blanket Prices Hold Steady.
Prices on wool and part-wool blank­

ets continue to hold steady at the new 
levels to which they were advanced 
recently, although the market is enter­
ing a quiet period, following a mild 
spurt olf 'buying by wholesalers. Many 
retailers have stayed out of the pri­
mary market entirely, feeling resent­
ful because of the 5 per cent, price 
differential accorded to jobbers, and 
are not expected to place any business 
until it is absolutely necessary. The 
4 pound blanket priced at $3.78 for 
quantities has received the major part 
of business in the all-wool division. 
While cotton styles have been ad­
vanced about iy 2 per cent., the steady 
price tone evident in the other group.'- 
is lacking.

Cleanser For Walls.
To three tablespoonfuls of washing- 

powder, three tablespoonfuls of sal 
soda, add two of scouring powder or 
of prepared chalk. Pour over these 
ingredients one pint of boiling water 
and stir thoroughly. Add to this three 
tablespoonfuls of vinegar. Apply to 
walls with a Turkish cloth, and wipe 
off with damp cloth. If the walls are 
quite soiled, such as over the range, 
add less water to the dry ingredients, 
forming a paste that will remove the 
dirt.

New Bankruptcy Bill Favors Food 
Dealers.

A new bankruptcy bill will soon be 
presented to Congress under recom­
mendation of the National Retail 
Credit Association. This is the bill 
containing a clause that is of the ut­
most importance to the retailers of 
the country. This is the clause, “A 
discharge in bankruptcy shall release 
a bankrupt from all of his provable 
debts, except such as are for neces­
saries of life furnished him or his 
family for which he is indebted.”

As soon, as this bill is presented the 
members of this association should 
write or wire their congressmen asking 
for their support.

Just an April Day..
I t ’s  ju s t  a n  A pril day 

Chilly, perhaps.
E nough  fo r w raps 

T h a t w in te r w ould requ ire ;
T he w ind  so raw  
A m ackinaw

Need we—and  goodly fire 
To tak e  th e  chill aw ay.

I t ’s  ju s t  a n  A pril day  
T he sky  is fa ir  
Y et yonder th e re  

A ppears a  little  cloud 
A m in u te  m ore 
T he th u n d e rs  ro a r  

W hile heaven  d raw s on a  sh roud 
W here ligh tn ing  flashes play.

I t ’s ju s t  a n  A pril day 
T h a t a lw ays will 
Give Spring  a  th rill 

B es tirrin g  life  anew  
T ill wood a n d  lea  
W ith  m elody 

A re sw eetly  calling  you 
To jo in  th e  roundelay .

I t ’s ju s t  a n  A pril day
W arm  sh in es  th e  sun  
T he children  ru n  

A nd rom p across th e  law n 
T he red -b rea s ts  sing  
A song to b ring

T he show ers fo r m orrow ’s daw n 
A nd w ake th e  flowers fo r May.

C harles A. H eath .

ALL STYLES 
AND PRICES

BROOKSIDE BRAND 
WHISK BROOMS

ROTARY PRIZE 
W h is ^

AMSTERDAM BROOM COAMSTERDAM , N.Y

S pr in g  S p e c ia l t ie s
Marbles — Jacks — Rubber Balls 
Base Balls — Playground Balls 

Tennis Balls — Tennis Rackets 
Tennis Sundries — G olf Complete Sets 

G olf Balls — G olf Clubs — G olf Bags 
G olf Tees — G olf Practice Balls 

Sport Visors—Swim Tubes—Swim Animals 
Bathing Caps—Bathing Slippers—Swim Aids 
Sprayers — Rogers Paints Paint Brushes 
Sponges — Chamois Skins — Electric Fans
Soda Fountains and Soda Fountain Supplies 
Largest A ssortm ent in our Sample Room 
W e have ever shown and only the Best 
Advertised Lines — W e certainly invite your 
inspection. Lines now on display.

H azeltine &  Perkins D rug Co.
Grand Rapids Michigan

W HOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

Acids
B oric (P ow d .)— 11%@ 26 
B oric (X ta l) — 11% @ 26
C arbolic ________  36® 43
C i t r i c ___________ 40 @ 66
M u r ia t i c _________ 3%@ 10
N itric  _________  9 @ 16
Oxalic __________ 15 @ 25
S u lp h u r ic ________ 3%@ 10
T a r t a r i c __________ 35® 45

Ammonia
W ater . 26 deg_06 @ 18
W ater. 18 deg ._5%@ 13
W ater. 14 deg_ 5Vi® 13
C arbonate  _____20 @ 25
Chloride (G ran .) 08 ® 18

Balsam s
C opaiba _______  50® 80
F ir  (C anada) — 2 7ora)3 00
F ir  ( O r e g o n )_ 65@1 00
P e ru  _________  2 00® 2 20
Tolu'- _________  1 50®1 80

Barks
Cas.«'» (o rd in a ry )-  25@ 30
C assia  ( S a ig o n )_40® 60
S assa fra s  (pw . 45c) @ 35
Soap C u t (pow d.)

30c ___________  15® 25

Berries
C u b e b ___________  @ 75
Fish _____________  @ 25
Ju n ip e r __________ 10® 20
Prick ly  A s h _____  @ 50

Extracts
Licorice, b o x _1 50@2 00
Licorice, p o w d ._50® 60

Flowers
A rnica _________  75® 80
Cham om ile G ed.) 35® 45 
Cham om ile Rom. @ 90

Gums
A cacia. 1 s t _____  @ 60
A cacia, 2 n d ____  ® 45
A cacia. S o r t s ___ 20® 30
A cacia. Pow dered  25® 35 
Aloes (B arb  Pow ) 35® 45 
Aloes (Cape Pow.) 25® 35
Aloes (Soc. Pow .) 75® 80
A safoetida _____  50® 60

Pow. _________  ® 75
C a m p h o r _______  80 @1 00
G uaiac  _________  ® 60
G uaiac. pow’d __  <3* 70
K ino  ___________  @ 90
Kino, pow dered_ @1 00
M yrrh  _________  @ 60
M yrrh, pow dered @ 75 
Opium, powd. 21 00®21 50 
■ >ninm. g ran . 21 00®21 50
Shellac, O range_25® 35
Shellac. W h ite  „  35® 45 
T rag acan th , pow. 1 25®1 60
T r a g a c a n th ___ 1 76@2 25
T u r p e n t in e _____  0  25

Insecticides
A r s e n i c ________  7® 20
Blue V itriol, bbl. ® 06 
Blue V itriol, less 07® 15
B ordea. M ix D ry  11% @ 21
Hellebore. W hite

p o w d e re d _____ 20® 30
Insect P o w d er.. 30® 40
L ead  A rsena te , Po . 11%@26 
Lime and  S u lphur

Drv ________  09® 23
P a r is  G reen  __ 23%@43%

Leaves
B uchu ________   ® go
Buchu. pow dered ® 60
Sage. B u l k _____  25® 30
Sage, % l o o s e _ ® 40
Sage, pow dered_ ® 35
Senna. Alex. ___  50® 75
Senna. T inn. pow. 30® 35
Uva U r s i _______  20® 26

Oils
Almonds. B itte r,

tru e , o z . _____  ® 50
Almonds, B itte r.

artif ic ia l _____  3 00@3 25
Almonds. Sw eet.

tru e  -------------- 1 50@1 80
Almonds. Sw eet.

im ita tion  ___ 1 00®1 25
Amber, c r u d e   7501 00
Amber, rectified 1 50® 1 75
A nise _________  1 25® 1 60
B ergam ont ___  5 00®5 20
C a j e p u t_______ 1 60® 1 75
C a s s i a ________  2 25® 2 60
C a s to r _________ 1 35 @1 60
iV dar L e a f ____  2 00 ®2 25
C i t ro n e U a _____  75 @1 20
Cloves ________  2 50®2 80
C ocoanut _____ 22% @ 35
Cod L i v e r ______1 00@1 50
C roton  ________ 8 0O@8 25

C otton  S e e d ___  1 2501 50
C ubebs ________  5 0 0 0  5 25
Eigeron ________  4 00® 4 25
E u c a ly p tu s ____ 1 00@1 25
Hem lock, p u re_2 0o®2 25
J u n ip e r  B errie s- 4 00@4 25 
Ju n ip e r Wood -  1 50® 1 75
Lard, e x t r a ___ 1 55®1 65
Lard. No. 1 ____ 1 25@1 40
L avender F low_ 6 00@6 25
L avender G a r’n -  1 25@1 50
L e m o n ________  2 00@2 26
Linseed, boiled, bbl. @ 60
Linseed, raw , bbl. @ 57
Linseed, bid., less  67@ 75
Linseed, raw , less 64 @ 72
M ustard , a rtifll. oz. 0  SO
N e a t s f o o t___ _1 25@1 35
Olive, p u r e ___  3 00@5 00
Olive, M alaga.

y e l lo w _______  2 5003 00
Olive, M alaga.

g r e e n _________  2 8503 25
O range, Sw eet 4 00® 4 25 
O riganum , p u re - @2 50 
O riganum , com ’l 1 00® 1 20
Pennyroyal ____  3 25 0  3 50
P e p p e r m in t___  3 50 @3 75
Rose, p u r e __ _ 13 50014 00
R osem ary  Flow s 1 60® 1 75 
Sandelwood. E.

L ---------------- 12 50® 12 75
.S assa fra s , tru e  2 0002  25 
S assa fras , a r t i ’l 7501 00
S p e a r m in t_____  3 00@3 25
S p e r m ---------------- 1 25®1 50
T a n y ---------------- 5 00® 5 25
T a r  U SP _____  65® 7s
T urpen tine , bbl. __ @ 53 
T urpen tine , less  60® 68 
W in tergreen ,

l e a f ___________ 6 00®6 25
W in terg reen , sw eet

b irch  -------------- 3 00® 3 25
W in terg reen . a r t  75® 1 00
W orm  S e e d ___  6 00@fi 25
W o r m w o o d __  7 00@7 25

Potassium
B icarbonate  ____  35® 40
B ich rom ate  ____  15® 25
B ro m id e __________ 48® 51
Brom ide ________  54 (y, jj
C hlorate, g ra n ’d .  21® 28 
C hlorate, powd. 17® 23

o r X t a l _______  17® 34
C y a n i d e _______  22® 90

I o d id e _________ 4 06®4 28
P e rm a n g a n a te_22%® 36
P ru ss ia te , yellow 35® 45 
P rus8 ia te , red  __ 70® 75 

S u lpha te  _______  35® 40

Roots
A lk a n e t__________ so® 40
Blood, powdered___30® 40
C a l a m u s _________ 26® 66
E lecam pane, pwd. 20® 30 
G entian , powd. _ 15® 25 
G inger, A frican,

pow dered _____  20® 25
G inger. J a m a ic a . 40® 50 
G inger, Jam aica ,

p o w d e r e d _____ 35® 40
G oldenseal, pow. 2.00@2 40
Ipecac, p o w d ._ 3 00®3 60
Licorice ________  35® 40
Licorice, powd__ 15® 26
O rris, powdered- 35® 40 
Poke. Powdered 36® 49
R hubarb , p o w d ._ @1 00
R osin wood, powd. ® 50 
S a rs a p a r illa  Hond.

g round  --------  1 00 @1 25
S arsap arilla . M exic. @ 50
Squills _________  50® 70
Squills, pow dered 70® 80
Tum eric, powd__ 15® 25
V alerian , p o w d ._ 0  50

Seeds
A n i s e _____________15® 20
A nise, p o w d e re d_ @ 25
Bird. Is  _______  13® 17
C an ary  _________  10® 15
C araw ay, Po. 25 20® 25
C a r d a m o n _____  2 00@2 25
Coriander pow. .30 150  36
Dill ____________  15® 20
Fennell _________  20® 30
F lax  _____________  6® 15
F lax , g r o u n d ____ 6® 15
F oenugreek , powd. 10® 20
H em p _________  8® 15
Lobelia, p o w d .___ @1 100
M ustard , yellow 10® 20
M usard, b lack__  20® 25
P o p p y ---------------- 15® 25
Q u in c e __________ 2 00®2 25
S abad illa  _______  30® 40
Sunflow er ______  12® 18
W orm , A m erican  25® 30 
W orm . L av a n t _ 5 00®5 75

Tinctures
Aconite _________  @1 80
Aloes ___________  ®1 56
A safoetida  _____  @2 28
A rnica _________  @1 50
B e l la d o n n a ______  @1 44
B e n z o in ____ ________©2 28

Benzoin Com p’d - ®2 40
B uchu _______   ®2 16
C an th arid es  ___  ®2 62
C apsicum  ______  @2 28
C atechu  _____   ®1 44
C in c h o n a ____ __  @2 16
Colchicum  _____  ®1 80
C ubebs ___    @2 76
D igitalis ______   @2 04
G e n t ia n ________  @1 36
G u a ia c _________  ®2 28
G uaiac, A m m on.. ®2 04
iodine ___ - _____ @1 25
iodine. C olorless. @1 50
Iron. Clo. ______  @1 56
Kino ___________  44
M yrrh _________  @2 52
N ux V o m ic a ___  @1 80
O p iu m _________  ®5 40
Opium. Cam p. __ ® i 44
Opium, D eodorz’d @5 40
R h u b a r b _______  @1 92

Paints
Lead, red  d ry  __ 12@12% 
Lead, w hite  d ry  12@12% 
Lead, w h ite  oil _ 12® 12% 
o ch re , yellow bbl. ® 2%
Ochre, yellow less 3® 6 
Red V en et’n  Am. 3%® 7 
Red V en et’n E ng. 4® 8
P u t t y __________  g® 8
W hiting, b b l . __  ® 4%
W h itin g  _________ 6%@ 10
Rogers Prep. _  2 4502  68

M sceillaneous
A c e ta n a h d _____ 57® 75

Alum  ________ ___ 05® 13
Alum . powd. ___ 05% @14
tiis in u th . S ubni­
t r a te  ----------------1 72@2 00

h u ian  x ia t or
powdered _____ 06® 13

• H tuharides. po. 1 3601  60
C a lo m e l_________2 1202  40
C apsicum , pow d 43® 65
C a r m in e -----------  6 00@7 00
C assia  B u d s ___ 35® 45
C lo v e s ------------------- 25® 35
cuaiK  P rep a red — 14® 16
Chloroform _____  47® 64
C horal H y d ra te  1 2001 60

C o c a in e _____  12 85@13 50
Cocoa B u t t e r ___ 40® 85
C uras, list, less 30710 to 
„  40-10%
C o p p e ra s ________ 3%@ 10
C opperas, Powd. 4® 10 

Corrosive Sublm  1 37@1 60
C ream  T a r t a r ___ 25® 40
C u iu e  bone __  40® 60

D e x tr in e _________ 6%® 16
D over's Pow der 4 0o®4 50 
Em ery, All Nos. 10® 16 
Em ery. Pow dered ®  16 
Epsom  Salts, bbls. @03% 
Epsom  Salts, less  3%® 10
Ergot, pow dered — @4 00
Flake. W h i t e __  15® 20

Form aldehyde, lb. 09® 26
G e l a t i n e ________  600  70
u  lass  w are, less 56% 
G lassw are, full case  60%. 
G lauber S a lts , bbl. ® 03 
G lauber S a lts  less 04® 10
Glue, B r o w n ___  20® 30
Glue. B row n Grd 16® 22
Glue. W h i te ___ 27%® 36
Glue, w hite  g rd . 25® 35
G ly c e r in e _______  15® 35
H ops -----------------  60® 75

.......ns -------------  6 4507 00
Io d o fo rm _______  8 65@9 00
Lead A ceta te  _ 17® 25
Mace -------------------  @1 60
Mace pow dered__ @1 60

M e n th o l_________4 8806 00
M orpnine -----  13 68014 33

N ux V o m ic a ___  @ 25
Nux Vomica, pow. 15® 26 
Pepper. B lack, pw. 36® 46 
Pepper, W hite , po. 66® 66 
P itch . B u rg u n d y - 1 0 0  30
Q u a s s i a ___________16® 20
Q uinine. 5 oz. cans  @ 67
Rochelle S a l t s ___ 21® 31
s a c c h a r in e ____ 2 60®8 76

S a lt P e t e r ________ 10® 22
'•cldlitz M ixture  SO® 40

Soap, g r e e n ___ 12%@ 25
.snap, m o tt c a s t  -  ® 26
Soap, w hite  C astile ,

case  __________   @16 00
Soap, w h ite  C astile

less, per b a r __ @1 60
Soda A s h ______  > 0  10
Soda B icarbonate  3%® 10
Soda. S a l _ ------02%® 08
^ n trlts  C am phor @1 20

Sulphur, r o l l _____ 4® 11
su lphur, Subl. _ 4%@ 10
T am arin d s  _____  200  26
T a r ta r  E m e t i c _50® 60
T urpen tine . Ven. 50® 76 
Vanilla Fix. p u re  1 5002 00 
Venilla Ex. pu re  2 2502  60 
Zinc S u lp h a te _ 06® 11

W ebster Cloar Ce. Brande
W e h s t e r e t t e s _____IS 60
Cincos _________ — _ 82 60
W eb ste r C adillacs . .  75 00
Golden W edding

P a n a t e i l a s ___  76 00
Com m odore ________  96 00
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing 

and are intended to be correct at time of going to press. Prices, however, art 
liable to change at any time, and merchants will have their orders filled at mar­
ket prices at date of purchase. For price changes compare with previous issues

ADVANCED DECLINED
Clorox Cleaner 
Purity Oats

AMMONIA
Parsons. 64 os. ______ 2 95
Parsons, 32 ox. ______ 3 35
Parsons. 18 oz. ______ 4 20
Parsons. 10 o z . _____ 2 70
Parsons, 6 oz. ______ 1 80

MICA AXLE OREASE
48, 1 l b . _____________ 4 30
24, 3 l b . _____________ 5 90
10 lb. pails, pe r doz. 8 80 
15 lb. palls, p e r doz. 11 70 
25 lb. pails, per doz. 17 65

APPLE BUTTER  
Q uaker. 12-38 oz.. do t. 3 00 
M usselm an, 12-38 oz. 

doz. _______________  2 00

Pep. No. 224 __________ 2 70
t'ep. No. 202 _---------  2 00
« rum bles . No. 424 —  2 70 

B ran  F lakes, No. 624 2 45 
tiran  F lakes. No. 602 1 50
Rice K rlsp iea, 6 oz. — Ï 25 
Hir-e Krlsnies. I oz. — 1 1*1
All B ran . 16 oz. -------- 2 25
All B ran . 10 o z . -------- 2 70
All B ran , % oz. ------- 1 10
Iia ffe  H ag . 6 1-lb.

cans  _______________ 2 75

BROOMS
Peacock, 4 sew ed — 3 45 
O ur Success, 5 sew ed 5 25 
H u stle rs , 4 sew ed „  6 00 
S tan d ard , 6 sew ed — 7 50
Q uaker, 5 s e w e d ----- 8 40
W arehouse  ---------------- 6 50
T o y -----------------------------£
W hisk. No. 3 _________2 25

ROLLED OATS 
Purity Brand 

Instant Flakes

‘ rscmuiS
C'ÍÜ Í i p  f

PkEHIUX ' V : .  j FJÎ2ÎTYBAT5 ,
@®S 1 I 8

BAKING POWDERS
Royal, 2 oz., d o z .___  93
Royal, 4 oz., d o z .___ 1 80
Royal, 6 oz., d o z ._2 45
Royal, 12 oz., d o z .___ 4 85
Royal. 2% lbs., doz._13 75
Royal, 5 lbs., doz.__ _ 24 50

KC, 10c size, 8 oz. — 3 20
KC, 15c size, 12 oz. 4 40
KC. 20c size, full lb—  « 80
KC, 25c size, 25 oz. __ 9 00
KC. 50c size, 60 oz. — 8 50
KC. 5 lb. s i z e _______6 50
KC. 10 lb. s i z e ______ 6 50

Small. 2 4 s -------------- 1
L arge, 1 2 s ----------------- 1 80

Regular Flakes
¡mail, 24s -------------- 1 £7H
liarge, 12s —------------ 1 85
Thina. large. 1 2 s ----- 2 95
Ihest-o -S ilver, lge. __ 2 98 
Billed less  one free  d isplay 
ackage  in  each  case.

Post Brands.
G rape-N u ts. 2 4 s ---------- 3 80
G rape-N u ts. 5 0 ----------1 40
in s ta n t P ostum . No. 8 6 40 
In s ta n t P ostum . No. 10 4 60 
°ost.UTn Ceroal. No. 0 2 25
P o s t T oasties, 36s — 2 50 
P o s t T oasties, 24s — 2 50 
P o s t’s  B ran , 24s ----- 2 70

BRUSHES
Scrub

Solid B ack. 8 i n . ----- 1 50
Solid Back. 1 In. -----1 75
Pointed E nds -----------  1 2n

Stove
Shaker — ---------
No. 50 ________
P e e r le s s -----------

1 80 
2 00 
2 60

Shoe
No. 4 - 0 ------------
No. 2-0 -----------

2 25
3 00

BLEACHER CLEANSER  
Clorox, 1C oz., 24s — 3 00 
Lilzzie. 16 oz.. 12b ___ 2 16

BLUING
Am. Ball.36-1 oz..cart. 1 00 
Boy B lue, 18s, p e r  ca. 1 35

BEANS and PEAS
108 lb. h»e

Chili B e a n s -------------- 5 00
D ry  L im a  B eans  100 lb. 6 90
P in to  B e a n s ______ —  6 60
W h ite  H ’d  P . B ean s  2 75 
Split P eas, Yell., 60 lb. 3 65 
Split P eas, G r’n, 60 lb. 3 90 
Scotch P eas, 100 lb. — 5 20

BURNERS
Q ueen A nn, No. 1 — 1 15 
Queen Ann, No. 2 — 1 26 
r th ite  Flam e. No. 1 

and 2. doz. ---------2 25
BOTTLE CAPS 

nhl L arnno r. 1 gross 
pkg.. p e r g r o s s -------- 15
BREAKFAST FOODS 

Kelloqo’e Br»n>l«
C orn F lak es, No. 136 2 50 
C om  F lak es, No. 124 2 50

BUTTER c o l o r  
Dandelion ----------------- 2 85

CANDLES
E lec tric  L ight. 40 lbs. 12.1
P lum ber. 40 lbs. -------12 8
P araffine. 6s -------------- 14%
P araffine . 12s ----------14%
W ic k in p -------------------- 40
Tudor. \  per box ~  30

CANNED FRUITS 
Hart Brand

Applet
NO. 1 # --------------------  4 9 5

Blackberries
P ride of M ic h ig a n -----3 25

Cherries
M ich, red . No. 1 0 -------6 25
Red. No. 2 ---------------- 3 50
P r id e  of Mich. No. 2— 3 00
M arcellus R e d -------------2 56
Special P ie  ----------------1 35
W hole W hite  -------------3 26

G ooseberries
No. 1 0 ________________ * 60

Pears
P rid e  of M ich. N o 2% 3 60

Plums
G rand Duke, No. 2%_3 25
Yellow Eggs No. 2%_3 25

Black Raspberries
No. 2 _______________  3 65
P ride of Mich. No. 2 „  3 10

Red Raspberries
No. 2 _________________4 50
No. 1 _________________ 3 15
Marcellus,* No. 2 ______ 3 60
P rid e  of M ich. No. 2_4 00

Strawberries
.N o . 2 ________________ 4 25

8 oz. @ ______________ 1 40
M arcellus, No. z ____ z zb
P rid e  of M ich. No. 2__ 3 60

CANNED FISH 
Clam Ch’der. 10% oz. 1 35 
Clam Chowder. No. 2 2 7S-
Clam s, S team ed, No. 1 2 75 
Clam s, M inced. No. % 2 40 
F in n an  H addie, 10 oz. 3 30 
Clam Bouillon. 7 oz .. 2 50 
Chicken H addie. No 1 2 75
F ish F lakes, s m a l l_1 35
Cod F ish  Cake. 10 oz. 1
Cove O ysters. 5 o z ._1 35
L obster, No. %, S ta r  2 75
Shrim p, 1, w e t _____ 1 85
S ard ’s, % Oil. K e y _5 40
Sardines, % Oil. k ’less 4 15
Salm on, R ed A lask a_2 80
Salm on. M ed. A laska  1 85 
Salm on, P ink , A lask a  1 35
Sardines. Im. %. ea. 10@22 
Sardines. Tm.. %, ea. 2?
S ardines, C a l . ________ 1 10
T una , % V an C am ps,

doz. ______________  1 85
T una, %s, V an  Cam ps,

doz. ______________  1 35
T una , Is , V an  Cam ps, 

doz. ______________  3 60

CANNED MEAT 
Bacon. M ed. B eech n u t 3 00 
Bacon, Lge. B eech n u t 2 10 
Beef, Lge. B eech n u t 5 10
Beef. No. 1, C o rn e d  2 40
Beef. No. 1, R o as t __ 2 70 
Beef, 2% oz.. Q ua., all. 1 35 
Beef. 4 oz. Q ua. sit. 2 25 
Reef No 1 R'nnt. sli < c'> 
B eefsteak  & Onions, s. 2 70
Chill Con C ar., I s ___ 1 20
Deviled H am . % s ___ 1 50
Deviled H am . % s ___ 2 85
Ported Beef. 4 o z . ___ 1 10
P o tted  M eat. % T.ihbv K? 
P o tted  M eat, % L ibby  80
P o tted  M eat, % Q ua. 75 
P o tted  H am . f?*»n. *4 1 45 
V ienna  Saus. No. % 1 00 
v’ienna Sausage, Q ua. 90 
Veal Loaf. M edium .. 2 25

Baked Bean«.
C a m p b e lls ___________  70
Q uaker, 16 oz. _____  60
F re m o n t No. 2 _____ 1 25
Van Cam p. m e d . ___ 1 25

CANNED VEGETABLES  
Hart Brand

Baked Beans
M edium , P la in  o r  Sau. 60
No. 10 S a u c e _________ 4.00

Lima Beans
L ittle  Q uaker. No. 10 11 50
L ittle  Q uaker, No. 1_1 25
B aby, No. 2 ___________ 2 10
B aby. No. 1 ___________ 1 25
P rid e  of M ich. No. 2_1 70
M arcellus. No. 1 0 ___ 7 50

No. 
No. 
8 o

Red Kidney Beane
10 _____________  5 25
2 ____________________ 1 10
:. _______________  75

String Beans
L ittle  D ot, No. 2 ___ 2 40
L ittle  D ot, No. 1 ____ 1.80
L ittle  Q uaker, No. 1_1 60
L ittle  Q uaker. No. 2_2 20
Choice, W hole, No. 2_1 90
Choice, W hole, No. 1_1 25
Cut. No. 10 _________ 9 50
C ut, No. 2 __________ 1 75
C ut. No. 1 _________ 1 10

P rid e  o f M ich., No. 2__ 1 25
M arcellus. No. 2 -------- 1 15
M arcellus, No. 1 0 ----- 7 25

Wax Beans
L ittle  D ot, No. 2 ----- 2 56
L ittle  D o t  No. 1 ----- 1 80
L ittle  Q uaker, No. 2— 2 25 
L ittle  Q uaker, No. 1— 1 45 
Choice, W hole, No. 10 10 75 
Choice W hole. No. 2 2 00 
Choice. W hole. No. 1 1 35
Cut, No. 1 0 __________9 50
Cut, No. 2 ___________1 75
C ut, No. 1 --------------  1 15
P rid e  of M ichigan — 1 35
M arcellus C ut. No. 10_ 7 25

Beets
Small. No. 2% — —  3 00 
E x tra  Sm all. No. 2 — 2 80 
F an cy  Sm all No. 2 — 2 26 
P ride  of M ichigan — 2 00 
M arcellus C ut, No. 10 5 25 
M arcel. W hole. No. 2% 1 75

C a rro ts
D iced. No. 2 -----------  90
Diced, No. 1 0 ________ 5 25

Corn
Golden B an ., No. 2— 1 45 
Golden B an., No. 10 10 00 
T ittle  Q uaker. No. 1-1 *6 
C oun try  Gen., No. 1— 95
C oun try  Gen., No. 2— 1 35 
P rid e  of M ich., No. 1 90
M arcellus, No. 2 ------- 1 10
F a n c y  Crosby, No. 2— 1 30 
W hole G rain , 6 B an ­

tam . No. 2 -------------- 1 80

Peas
L ittle  D ot. No. 2 ----- 2 40
L ittle  Q uaker, No. 10 11 25 
L ittle  Q uaker, No. 2 __ 2 15 
L ittle  Q uaker, No. 1— 1 45 
S ifted  E . Ju n e . No. 10 9 50 
S ifted  E . Ju n e . No. 2— 1 75 
Sifted E . Ju n e . No. 1— 1 25 
Belle of H a rt, No. 2— 1 75 
P rid e  o f M ich., No. 2— 1 45 
M arcel., E . Ju n e , No. 2 1 35 
Marcel.. B. Ju .. No. 10 7 50
m  17* T . i  \Ta  1ft 7 (1ft

No.
No.
No.

Pum pkin

Sauerkraut
No. 10 _____________
No. 2% --------------------
No. 2 _______________

4 70 
1 26 

95

No.
No.

Spinach

Sauash
Boston. No. 3 ----------- 1 35

Succotash
G olden B an tu m , No. 2 2 10
H a rt .  No. 2 ------------- 1 95
P r id e  of M ichigan — 1 85
M arcellus, No. 2 ----1 35

T o m a to e s
No. 1 0 -----------
No. 2% _____
No. 2 -----------
P ride  of Mich.. 
P rid e  of M ich.

________ 5 80
________ 2 25
______ 1 60
N o. 2% 2 00 

, No. 2_1 35

CATSUP
Sniders, 8 o z . ----------- 1 35
Sniders, 14 o z . ----------- 2 15
Sniders, No. 1010 -----  .90
Sniders, Gallon G lass- 1 26

CHILI SAUCE
Sniders. 8 o z . -------------- 2 10
Sniders. 14 o z . -------------3 00
Sniders. No. 1 0 1 0 -------1 25
Sniders. Gallon G lass- 1 45

OYSTER COCKTAIL
Sniders. 8 o z . -------------- 2 10
Sniders, 11 o z . -------------2 40
Sniders, 14 o z . -------------3 00
Sniders, G allon G lass 1 45

CHEE8 E
R o q u e f o r t ----------------------60
W isconsin D aisy  ______ 17
W isconsin  F l a t ________ 17
New Y ork J u n e ________ 27
S ap  S a g o ______________ 40
B rick  __________________ 19
M ichigan F la ts  -------------17
•M ichigan D a i s i e s -------- 17
W isconsin L o n g h o r n _17
Im ported  L e y d e n -------- 27
1 lb. L l m b e r g e r _______ 26
Im ported  Sw iss ----------- 68
K ra ft P im en to  L oaf __ 26 
K ra f t  A m erican  L oaf — 24
K ra ft B rick  L o a f _____ 24
K ra ft Sw iss L o a f _____ 32
K ra ft Old E ng . L oaf_46
K ra ft. P im en to . % lb. 1 85

K ra ft, A m erican , % lb. 1 
K ra ft, B rick, % lb. — 1 
K ra ft L im burge r,% lb. 1

8ft
86
85

CHEWING GUM
Adam s B lack J a c k ----- 65
Adams B loodberry ------- 65
A dam s D entyne ----------65
A darns Calif. F ru it — 65
A dam s Sen Sen ---------- 65
B eem an s  Pepsin  ---------- 65
B eechnut W in te rg reen - 
B eechnut P e p p e rm in t-  
B eechnut S p ea rm in t —
D oublem int ------------------- 65
P epperm in t. W rig leys — 65 
Spearm in t, W rig leys — 85
Ju icy  F ru it ----------------- 65
K rig ley’s P -K  -------------- 65
Zeno ___________________ 66
T eaberry  _______________ 65

COCOA

O atm an ’s D ’dee, B aby  3 46
E v ery  D ay. T a l l _____ 3 20
E very  D ay. B a b y _____ 3 20
P e t. T a ll ___________  3 15
P e t, B aby, 4 d o z e n _1 58
B orden’s T a l l _________ 3 45
B orden’s  B a b y _________ 3 46

CIGARS
C an ad ian  C l u b s ____  35 00
H em t. C h a m p io n s_ 38 50
W eb ste r C a d i l la c ___  75 00
W eb ste r Golden W ed. 76 00
W ebst e r e t t e ________  38 50
Cincos _____________  38 50
G arc ia  G rand  B abies 38 50
B r a d s t r e e t s _________  38 50
L a  P a le n a  S e n a to rs -  75 00
O dins ----------------------  38 50
T hrow  O uts _______  37 50
R G D un B o q u e t__  75 00
P e rfec t G arc ia  Subi. 95 0( 
B udw iser ____________I9 so

D roste ’s D utch , 1 lb .— 8 60 
D roste ’s D utch , % lb. 4 50 
D roste ’s  D utch , % lb. 2 35 
D roste ’s D utch , 5 lb. 60
Chocolate A p p le s ___ 4 50
Pastelles. No. 1 -------12 5*'
P astelles, % l b . ---------- 6 60
P ains De C a f e ------------ 3 00
D roste ’s B ars, 1 doz. 2 00
D elft P aste lles  _____  2 15
1 lb. Rose Tin Bon

Bons ______________ 18 00
7 oz. Rose Tin Bon

Bons _______________ 9 00
13 oz. C rem e De C ara-

que ________________13 20
12 oz. R o s a c e s ______ 10 80
% lb. R o s a c e s ------------- 7 80
% lb. P as te lles  ______ 3 40
L angnes De C hats  — 4 80

CHOCOLATE
B aker, P rem ., 6 lb. % 2 50 
B aker, P rem ., 6 lb. 1/5 2 70

¿LOTHES LINE
H em p, 50 f t . __ 2 0u@2 25
T w isted  C otton.

50 f t . _______  1 5001 75
B raided , 50 fL _____  1 90
S ash  C o r d --------  1 7 5 0  2 25

COFFEE ROASTED 
L«e A Cady 

1 lb. Package
A rrow  B r a n d ----------- 20
B oston  B r e a k f a s t___ 24
B re ak fa s t C up _____ 20
Im p eria l _____________ 37%
J . V. _______________ 17
M a je s t i c _____________ 29
M orton  H o u s e ________35%
N edrow  _____________ 28
Q u a k e r _____ _________ 32

McLaughlin's Kept-Fresh

f —  f(ept-ßait\
ICOFFEE -^AERVICL!

Coffee Extracte
M. Y., per 1 0 0 _____  12
F ra n k 's  50 p k g s ._4 25
H um m el's  50 1 lb. 10%

CONDENSED MILK
L eader. 4 d o z . _______
Eagle . 4 d o z ._- _____9 00

MILK COMPOUND
H ebe, Tall, 4 d o z . __
H ebe. Baby, f, doz. _. 
C arolene. T all, 4 doz. 
C arolene, B aby  _____

EVAPORATED MILK

P age, T a ll _________ 3 05
P age , B a b y _________ 3 05
Q uaker, Tall, 10% oz. 2 85 
Q uaker, B aby. 4 doz. 1 43 
Q uaker, Gallon, % doz. 2 85 
C arnation . T all, 4 doz. 3 15 
C arnation , Baby, 4 dz. 1 58 
O a tm an 's  D undee. T a ll 3 46

CONFECTIONERY  
Stick Candy Palls

P u re  S u g a r S tlcks-600c 4 00 
Big S tick . 20 lb. case  17 
H orehound S tick . 5 lb. 18

Mixed Candy
K in d e r g a r t e n ___________ 16
L ead e r __________________11
F ren ch  C ream s _______  13
P a r is  C r e a m s __________14
J u p ite r  _______________  10
F an cy  M i x t u r e _______  16

F ancy  C hocolate
6 lb. boxes 

B itte rsw ee ts . A ss’ted  1 6u 
M ilk C hocolate  A A 1 50
N ibble S t i c k s _______ 1 50
C hocolate N u t Rolls -  1 60
B lue R i b b o n ________ 1 25

Gum D rops P a lis
C ham pion G u m s __ __   lfi
C hallenge G u m s ___ ____ 13
Jelly  S t r i n g s ___________ 16

Lozenges Pa lls
A. A. Pep . L o z e n g e s_14
A. A. P in k  L o z e n g e s_14
A. A. Choc. L ozenges_14
M otto H e a rs  t___________ 18
-Mailed Milk L o z e n g e s_2*

H ard  Goods P a ils
Lem on D rops ___________17
O. F . H orehound  drops 15
Anise a u p a r e s ___________16
P e a n u t S a u a r e s ________ 14

Cough Drops Bxs
P u tn a m 's  ___________  1 35
S m ith  B ros _________ 1 45
L u d en ’s  _____________ l  45

S pecialties
P ineapp le  F u d g e _______ 18
Ita lia n  Bon B o n a _______ 16
B an q u e t C ream  M ints_23
H andy  P ack ag es , 12-10c 75

COUPON BOOKS 
5U Econom ic g rad e  ft 65 

iuO Econom ic g rad e  4 50 
500 Econom ic g rad e  20 uo 

1000 Econom ic g rad e  37 50 
W here 1,000 books a re  

o rdered  a t  a  tim e, sp ec ia l­
ly p rin ted  fro n t cover is 
fu rn ish ed  w ith o u t charge.

CREAM OF TARTAR 
6 bl. b o x e s _____________ 42

DRIED FR U IT S 
Applee

N. Y. F ey .. 50 lb. box 13 
N. Y. Fey .. 14 oz. pkg. lb

A pricots
E v ap o ra ted  Choice   13
ev ap o ra ted . F a n c y  18
E v apora ted , S labs ____
Ex. F a n c y ______________ 25

C itron
10 lb. b o x _____________ 24

C u rra n ts
P ack ag es , 14 o z . _____ 17%
Greek. B ulk. l b . _______16%

D ates
Im peria l, 12s, P i t te d  1 85 
Im perial, 12s, R eg u lar 1 40

Peaches
Evap. C h o ic e _______12%
F a n c y ______________ 14

Peel
Lem on. A m e r ic a n ______ 24
O range, A m e r ic a n ______ 24

Raisins
Seeded, b u l k ________ 8%
T hom pson’s  s ’d less blk  8%
T hom pson’s  seedless.

15 oz. _______________  10
Seeded, 15 oz. _______  10

California Prunes 
900100, 25 lb. boxes—@05
80090. 25 lb. boxes_@05%
70@80, 25 lb. boxes—@06 
60@70. 25 lb. boxes—@06%
50060, 25 lb. boxes_@07
40@50. 25 lb. boxes_@08
30040, 25 lb. boxes_@10%
20030. 25 lb. boxes—@14 
18024, 25 lb. boxes—@16
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H om iny
Pearl. 100 lb. Back« — 3 50

Bulk Goods
Elbow, 20 lb. _________ 05
E gg  Noodle, 10 l b a . _15

MULLER'S PRODUCTS Dill Pickles Bulk
M acaroni. 9 o s . _____ 2 20 5 Gal., 200 ___________3 66
S p ag h e tti 9 o s . _____  2 20 16 Gal., 650 __________ 11 26
Elbow M acaroni. 9 os. 2 20 t5 Gal., 1300 _______  30 00
E gg Noodles. 6 o s . ___ 2 20
E gg V erm icelli. 6 oz. 2 20
E gg A lphabets. 6 oz._ 2 20 P IP E S
E gg A -B -C s 48 pkgs._1 80 Job, 3 dos. in  bx. 1 00@ 1 20

Pearl Barley
uOOO__________________ 7 00
Barley Grits ________ 6 00

C h es te r _____________  3 50

Sags
E a s t  In d ia  ____________  10

Tapioca
P earl. 100 lb. s a c k s _7%
M inute, 8 US, 6 doz. 4 06
D rom edary I n s t a n t_3 50

Jiffy Punch
3 doz. C a r t o n ________ 2 26

A ssorted  flavors.

FLOUR
V. C. Milling Co. B ra n '1«
Lily W h i t e ___________5 10
H a rv e st Q ueen _____  5 20
Tea M a’am  G raham .

60s _______________  1 40

Lee & Cady Brands
Hom e B a k e r _______
C ream  W h e a t _____

NUTS—Whole
Alm onds, T a rra g n n a_
Brazil, l a r g e _________
F an cy  M ix e d ________
F ilb erts , S l d l y ______
P ean u ts . Vlr. R oasted  
P ean u ts , Jum bo, std.
Pecans. 3. s ta r  _____  25
Pecans, Jum bo ______ 40
•’«cans M amm oth . .  50
W alnu ts, C a l . _____ 23 @25
Hickory _____________  07

Salted Peanuts 
F ancy . No. 1 _________  8

Shelled
Almonds Salted  ________  96
P eanuts. Spanish

125 lb. b a g s _________ 5%
F ilberts  . .  __________ 32

P ecan s  S alted  ________  55
W aln u t C alifo rn ia  ____  40

MINCE MEAT
N one Such. 4 d o s .__ 6 20
Q uaker, 3 doz. c a s e _3 15
T o Ho, K egs, w et, lb. 16%

PLAYING CARDS 
B attle  Axe. p e r doz. 2 66
Bicycle, p e r d o z . ___ 4 70
Torpedo, pe r d o z .___ 2 60

POTASH
B ab b itt’s, 2 doz. ___ 2 75

FRESH MEATS 
Beef

Top S tee rs  & H e l l . ___ 14
Good S t’r s  & H ’f . ___ 11
Med. S tee rs  & H elf. — 10 
Com. S tee rs  & H e l f ._09

Veal
Top __________________ 12
G o o d _________________ 11
M edium  ______________  9

Lam b
Y earling  L a m b _______  17
G o o d ____________________15
M e d iu m __________   10
P o o r ____________________08

Mutton
G o o d __________________08
M edium  ______________ 06
P oor _________________ 04

FRUIT CANS 
Mason

F. O. B. G rand R apids 
H alf p i n t _____________
One p i n t ______________7 35
One q u a r t  __________ 8 56
H alf gallon

Ideal Glase Top
H alf p in t ____________ 9 00
One p in t ____________ 9 50
One q u a rt -------------- 11 ’-t
Half gallon ___ .-_____ 16 40

GELATINE
Jell-O . 3 d o z . ----------- 2 37
Alili utc, H UuZ. -------- i vy

OLIVES
4 oz. J a r ,  P lain , doz. 1 

8 oz. J a r ,  P la in , doz. 1 
16 oz. J a r ,  P la in , doz. 2 
Q u a rt J a r s ,  P lain , doz. 3
5 Gal. K egs, e a c h ___ 7
3 oz. J a r ,  Stuff., doz. 1 
8 oz. J a r ,  Stuffed, dozz. 2 
16 oz. J a r ,  Stuff., doz. 4 
1 Gal. Jugs, Stuff., dz. 2

Pork
16 Loin, m ed. __________11
40 B u tts  _______________09
25 Shoulders ___________06%
25 S p are rib s  ____________ 06%
26 N eck b o n e s _________ 03
15 T r im m in g s __________ 06

20 PROVISIONS
40 Barreled Pork

C lear B a c k __ 16 00@20 00
S h o rt C u t C l e a r ____ 16 00

PARIS GREEN%B ---------------------
¿5 wiü a» _____ __

34 Dry Salt Meats
3_ D S B ellies 18-29@18-10-8 
30

Lard
P ly m o rtb  W hite ___ 1
Q uaker, 3 doz. -------- 1 75

JELLY AND PRESERVES
P u re , 30 lb. p a i l s ----- 2 60
Im lta ttn , 30 lb. palls 1 60 
Pure. 6 oz.. A sst., doz. 
P u re  P res ., 16 oz., dz. 2 20

JELLY GLASSES 
8 oz., p e r doz. -----------  34

PETROLEUM PRODUCTS 
In c lu d in g  S ta te  T ax  
From Tank Wagon

Red Crown G a so lin e  15.3
Red Crown E t h y l ___ 18.8
Stanoline  B l u e ______ 13.3

In Iron Barrels
Perfection  K e r a s in e _10.7
Gas M achine G asoline 38.2 
V. M. & P. N a p h th a_16.4

Margarine
I. VAN W ESTEN BRUG G E 

Food Distributor

C ream -N ut. No. 1 — 12 
Pecóla, No. 1 -------- 09

BEST FOODS, INC. 

Laug Bros., Distributors

N ucoa, 1 lb. — 
Holiday, 1 lb.

12
10

Wilson & Co.’s Brands 
Oleo

ISO-VIS MOTOR OILS 
In Iron Barrels

Light ---------------------------77.2
M edium _____________  77.2
H eavy ________________ 77.2
Ex. H e a v y ____________ 77.2

Iron Barrels
L i g h t _________________ 62.2
Medium _______________62.2
H e a v y _________________62.2
Special h e a v y _________ 62.2
E x tra  h e a v y __________ 62.2
Polarine “F ” __________62.2
T ransm ission  O i l ___ 62.2
Finol, 4 oz. cans. doz. 1 45 
Finol, 8 oz. cans, doz. 2 25
Parow ax , 100 lb. _____ 7.S
Parow ax, 40, 1 l b . __ 7.65
Parow ax , 20, 1 l b . __ 7.8

C ertified ---------------------
N u t -----------------------------
Special Roll ---------------- "

MATCHES
Diam ond. 1*4 hox — 4 76 
S earch ligh t. 144 box 4 75 
Ohio Red Label. 144 bx 4 75 
Ohio B lue Tp. 144 box 4 75 
Ohio B lue Tip, 720-lc 3 80
•ReR llable, 1 4 4 -----------
•F ederal, 144 --------------

Safety Matche« ■
Red T op. 5 grofl case 4 76

.S em dac . 12 p t. can s  2 95 
^Sem dac, 12 q t. c an s  4 90 
«
% PICKLES
8  Medium Sour
§  gallon . 400 count 4 76

Sweet Small
|> Gallon. 500 -----------  7 25

Dill P ickles
¡Gal. 40 to  T in , d o z ._8 15
112 oz. G lass P ick ed_2 25
1 j2 oz. G lass T hrow n „  1 9*

P u re  in  t i e r c e s _____  5%
ou lo. t u b s ___ ad v an ce  -■*
50 lb. t u b s ___ advance  %
20 lb. p a i l s ___ advance  %
10 lb. p a i l s ___ advance  %
5 lb. p a i l s ___ advance 1
3 Vb. p a i l s ___ advance  1

Com pound t i e r c e s ___8%
Com pound, t u b s _____ 9

Sausages
B o lo g n a ________________ 13
L i v e r ___________________ is
F r a n k f o r t _______________15

Tongue, J e l l i e d ___ I __ 25
H e a d c h e e s e ___________ 15

Smoked Meats 
H am s, Cer. 14-16 lb. @15 
H am s. C ert., Skinned

16-18 l b . ______ ___ @15
H am , d ried  oeel

K nuck les  _______  @25
C alifo rn ia  H u m .__@12%
P ic n ic  B o iled

H a m s ___________  @16
Boiled H a m s ______ @22
M inced H a m s ______@15
Bacon 4/6 C e r t . ____@15

Beef
B oneless, r u m p ___ @22 00

Liver
B e e f ___________
C a l f ___________
P o rk  __________

11
40
04

RICE
F a n c y  B lue R o s e ____ 3 50
F a n c y  H e a d ________ 06%

RUSKS
P o s tm a  B iscu it Co.

18 rolls, p e r  c a s e ___ 1 80
12 rolls, per c a s e ___ 1 20
18 carto n s, p e r case_2 15
12 carto n s , p e r case_1 46

SALERATUS
Arm and  H a m m e r_3 75

SAL SODA
g  -anulated, 60 lbs. cs. 1 35 

ran u la ted . 18 2% lb. 
p a c k a g e s _________ 1 10

COD FISH
M iddles _____________  20
Peerless, 1 lb. boxes 19 
Old K en t, 1 lb. P u re  27 
Whole Cod ---------—  11 Vi

HERRING  
Holland Herring

M ixed, K e g s -----------  76
M ixed, h a lf b b l s . ___
M ixed, b b l s . --------------
M ilkers, K e g s --------  86
M ilkers, h a lf b b l s . -----
M ilkers, b b l s ._________

Lake Herring 
% Bbl., 100 lbs. ----

Mackeral
T ubs. 60 C ount, fy. fa t 6 u> 
Pails. 10 lb. F ancy  fa t 1 50

W hite Fish
M ed. F a n c y . 100 lb. 13
M ilkers, bbls. ___  18 50
K  K  K  K  N orw ay — 19 50
8 lb pails _________  1 40
Cut L unch  _________  1 50
Boned, 10 lb. boxes 16

SHOE BLACKENING
2 in  1, P a s te , d o z .__ 1 130
E. Z. C om bination, dz. 1 30
D ri-F oo t, doz. _____ 2 00
Bixbys, Doz. _______ 1.30
S h in o la , doz. ________  90

STOVE POLISH
B lackne, p e r  d o z .___ 1 30
B lack  S ilk  Liquid, dz. 1.30 
B lack Silk P as te , doz. 1 25, 
E nam eline P a s te , doz. 1 30 
E nam eline L iquid, dz. 1 30 
E. Z. L iquid, pe r doz. 1 30
R adium , p e r d o z . ___ 1 30
R ising  Sun, p e r doz. 1 30 
654 S tove E nam el, dz. 2 so 
V ulcanol, No. 10, doz. 1 30 
Stovoil, per d o z .____ 3 ui>

SALT
F. O. G. G rand  R apids

Colonial, 24, 2 l b . ___ 96
Colonial. 3 6 -1 % _______1 20
Colonial. Iodized. 24-2 1 36
Med. No. 1 B b l s .___ 2 90
Med. No. 1, 100 lb. bk. 1 00 
F a rm er Spec.. 70 lb. 1 00
Packers M eat, 50 lb. 65
C rushed Rock for ice

cream , 100 lb., each  85
B u tte r  S a l t  280 lb. bbl.4 00
Block, 50 l b . ____ „__  *.
B ak er Salt. 280 lb. bbl. 3 80
6, 10 lb., p e r  b a l e ___  93
20, 3 lb., p e r b a l e ___ 1 00
28 lb. bags, T a b l e ___  40

F ree  R un’g. 32 26 oz. 2 40
Five case lo ts -------- 2 3C
Iodized. 32. 26 oz. „  2 40 
Five case lots _____ 2 30

BORAX
Twenty Mule Team

34. 1 lb. p a c k a g e s_3 35
18. 10 oz. p a c k a g e s_4 40
96. V4 oz. p a c k a g e s _4 lio

CLEANSERS

Gold D ust. 12 L a rg e  2 25
Golden Rod, 24 --------  4 26
L a  F ran c e  L aun ., 4 dz. 3 60 
Old D utch  C lean.. 4 dz. 3 40
O ctagon, 9 6 s -------------- 3 90
Rinso, 4 0 s -------------------3 20
Rinso, 2 4 s ------------------- 6 25
R ub N o M ore, 100, 10

o z .____   3 86
R ub  No More, 20 Lg. 4 00 
Spotless C leanser, 48,

20 oz. ______________ 3 85
Sanl F lush , 1 doz. — 2 25
Sapolio, 3 d o z . ----------- 3 15
Soapine, 100. 12 o z ._6 40
Snowboy, 100, 10 o z ._4 00
Speedee, 3 d o z . _____ 7 20
S unbrite . 5 0 s -------------- 2 10
W yandotte , 4 8 s ______ 4 75
W yandot. D e terg ’s, 24s 2 75

SOAP
Am. Fam ily , 100 box 5 60
C rysta l W hite , 1 0 0 ___ 3 60
B ig Jack . 6 0 s ________ 4 30
F e ls  N ap th a , 100 box 5 00 
F lak e  W hite , 10 box 2 92 
G rdm a W h ite  N a. 10s 3 50
J a p  Rose, 100 b o x ___ 7 40
F a iry , 100 b o x ________ 4 00
P a lm  Olive, 114 box 11 00
L ava, 50 b o x _________2 25
O ctagon, 1 2 0 __________ 5 00
Pum m o, 100 b o x _____ 4 85
S w ee th ea rt, 100 b o x _5 70
G randpa  T a r, 50 sm . 2 10 
G randpa  T a r, 50 lge. 3 50 
T rilby  Soap, 100, 10c 7 25 
W illiam s B arb e r B ar, 9s 50
W illiam s Mug, p e r doz. 48

SPIC ES 
W hole Spices

Allspice. J a m a i c a ___ @24
Cloves, Z a n z i b a r ___ @43
C assia, C a n t o n _____ @24
C assia, 5c pkg., doz. @40
G inger, Africa: ____ @19
M ixed, No. 1 _______ @30
M ixed, ac pkgs., doz. 04o
N utm egs, 7 0 @ 9 0 _____ @50
N utm egs, 105-1 1 0 ____@48
Pepper, B la c k _______ @23

P ure  Ground in Bulk
Allspice, J a m a i c a ___ @25
Cloves. Z a n z i b a r ___ @45
C assia, C a n t o n _____ @25
G inger, C o r k i n _____ @27
Mu sa rd  _____________  @26
M ace, P e n a n g _______ @85
Pepper, B la c k _______ @25
N um tegs  ___________  @31
Pepeper, W h i t e _____ @38
Pepper. C a y e n n e ____ @36
Paprika, S p a i s h _____ @36

Seasoning
Chili Pow der, l o c ___ 1 30
Celery s a l t ,  3 o z . ___  so
Sage, 2 o z . __ ________  85
u n io n  ¡sail _________ 1 3a
G arlic ______________ 1 3a
Poneity , 3^2 oz. ___ 3 28
R llc lien  B o u q u e t___ 4 au
L au re l L eaves _____  zu
M arjoram . 1 o z . ____  atf
Savory, 1 oz. ___    75
Tnym e, 1 oz. _______  au
T um eric, 2% o z . ___  75

STARCH
Corn

K insford, 24 l b s . ___ 2 30
Powd., bags, p e r 100 3 25 
A rgo, 24, 1 lb. pkgs. 1 52 
C ream . 2 4 - 1 _______ 2 20

Gloss
Argo, 24, 1 lb. pkgs. 1 52 
Argo, 12, 3 lb. pkgs. 2 17
Algo, 8, 5 lb. pkgs__2 46
s ilv e r Gloss, »a, i s _11^»
E lastic , 32 p k g s . ___ 2 55
Tiger, 4 8 -1 ___________
T iger, 50 l b s . _______ 2 76

TABLE SAUCES
L ee  & P e rr in , la rg e_6 76
L ea  & P e rr in , sm all_3 35
P e p p e r _______________ 1 60
R oyal M i n t __________ 2 40
Tobasco, 2 oz. _______ 4 26
Sho You, 9 oz.. doz__ 3 26
A -l, l a r g e ___________ 4 76
A -l s m a l l_____________2 85
C aper, 2 o z .__________3 30

TEA
Blodgett-Beckley Co.

R oyal G arden, % lb__  76
R oyal G arden, % l b . _77

Japan
M e d iu m _____________22@27
C h o ic e ______________ 36040
F a n c y _______________42052
No. 1 N ib b s ____________ 47
1 lb. pkg. S if tin g  __ 11@12

Gunpowder
C h o ic e __ ___________   40
F a n c y ______________ ~  47

Ceylon
Pekoe, m e d iu m _________4g

English Breakfast
Congou, m e d iu m ____ __ 28
Congou, C h o ic e ___ 3a@33
Congou. F a n c y ___  42043

Oolong
M edium _______________ __
Choice _____  40
F a n c y ----------- I I I I I ____

t w i n e
C otton, 3 ply c o n e ___ 26
C otton, 3 ply B alls „___ 27

VINEGAR
F . O. B. G rand  R aplda

Cider, 40 G r a i s ___ ___ 17
v\ in to  W ine, 40 g ra in_20

WICKING
N o. 0, p e r  g r o s s ______ au
N o. i ,  p e r  g r o s s _____ 1 20
N o. 2, p e r  g r o s s _____ 1 au
N o. 3, p e r  g r o s s _____ 2 30
P e e r le s s  R o lls, p e r  doz. au 
R o c u e s te r , N o. 2, doz. 60 
R o c n e s te r , N o. 3, doz. 2 0U 
R ay o , p e r  doz. ______  76

W O O D E N W A R E
B a s k e ts

B u s h e ls , W id e  B a n d ,
w ood  h a n d l e s ______2 00

M a rn e  l, d ro p  n a n u ie   au
M ar n e t , s in g le  H an d le - 9a
M a rk e t , e x t r a  ______ 1 au
s p l in t ,  l a r g e _________ a ou
s p l in t ,  m e d i u m ______ 7 feu
S p lin t, s m a ll  ________ a au

Churns
B a rre l ,  6 g a l., e a c h _2 40
B a rre l ,  10 g a l., e a c h _2 aa
3 to  6 g a i., p e r  g a l . _ rt>

P a ils
10 q t .  G a lv a n iz e d _____ 2 ou
12 q t .  G a l v a n i z e d _2 au
14 q t .  G a lv a n iz e d _____ 3 lu
12 q t .  F la r in g  G al. J r .  a uu 
lu  q t .  T in  D a i r y ______ 4 uu

Traps
M ouse , W ood, 4 n o ie s .  au
M ouse , w ood, a h o le s .  10
M ouse, t in ,  a n o t e s _ ou
R a t , w o o d _________________1 uu
R a t , s p r in g  ___________ 1 uu
M ouse, s p r i n g _________ 20

Tuba
u a rg e  G a lv a n iz e d _____ a 7b
M cuium  G a lv a n iz e d _i tu
s m a l l  G a lv a n iz e d _____ 6 7b

w ashboards

80 can cases, $4.80 per case 

WASHING POWDERS
Bon Ami P d„  18s, box 1 90 
Bon Ami Cake. 18s __1 6214
Brillo _______________  85
C lim aline. 4 d o z . -3 80
G randm a, 100, 5 c --3 Ou
G randm a. 24 L a rg e  — 3 50
Snowboy, 12 L a rg e  — 2 55

S Y R U P
Corn

B lue K aro, No- 1 % _2 54
Blue K aro , No. 5, 1 dz. 3 63
B lue K aro , No. 1 0 _3 33
R ed K aro , No. 1 % _2 75
Red K aro , No. 5, 1 dz. 3 79 
R ed K aro , No. 1 0 ___ 3 59

im it. Maple Flavor 
O range, No. 1%, 2 dz. 3 10 
O range, No. 5, 1 doz. 4 74

Maple and Cane
K anuck , p e r g a l . ----- 1 50
K anuck , 5 gal. can  — 6 50

Grape Juice
W elch, 12 q u a r t  case  4 40 
W elch  24 p in t case— 4 50 
W elch 36-4 oz. c a s e _2 30

COOKING OIL 
Mazola

Pints, 2 doz. -------------4 60
Q uarts, 1 d o z . -------------4 30
H alf Gallons, 1 doz. 7 75 
Gallons. % doz. — -  7 2E

bùtuuei', u iu ü t__ ___ ._ a ou
ü iass , single _____ — 0 Za
ui&ss. s in g le _______ _ t> uu
Double P e e r le s s__ - 6 0u
dingle .P e e r le s s____ 7 OU
Normern UJueeii____ ._ o @u
Universal __ _______ i 25

Wood Bowls
13 in. B u t t e r _______ . 5 UU
15 111. BuLter _ .. 9 uu
li  in. B u t le r _______ . 15 uu
19 in. B u t t e r _______ . zo uu

WRAPPING PAPER
Fibre, M anila, w h i t e _05
No. 1 F i b r e __________ 06%
B u tch ers  D F ______ 06
K ra f t  _______________  05
■vrall S t r i p e __________ u9%

YEAST CAKE
M agic, 3 d o z . _______ 2 7f
S unlight, 3 d o z ._____ 2 70
Sunligh t. 1% d o z . ____1 35
Y east Foam , 3 d o z ._2 70
Y east Foam , 1% doz. 1 35

YEAST—COMPRESSED  
F le lschm ann , p e r doz. SO 
Red S ta r, p e r d o z .__ -  20
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SHOE MARKET
Michigan Retail Shoe Dealers A ssociation. 

P res id en t—E lw yn Pond, F lin t. 
V ice-P res id en t—̂J. E. W ilson, D etroit. 
S ec re ta ry —Joe H . B urton , L ansing . 
A sst. Sec’y -T reas .—O. R. Jenkin® 
A ssociation  B usiness Office, 907 T ra n s ­

porta tion  Bldg., D etro it.

What Can a Merchant Afford To Sell?
The public has been given every­

thing in the hopes that it would buy a 
volume of shoes; but the public is not 
interested in a surplus of shoes. It 
wants only what it needs when it needs 
it and will buy few extras at any price.

Because of this we sense a signifi­
cant change in the “thinking-through” 
of the shoe merchant. He now also 
says: What can I afford to sell the 
public? That significant change in 
viewpoint indicates that he hopes to 
make a living wage for himself, his 
store and his capital. He has turned 
to quality and that means honest effort 
on all grades of shoes in all types of 
stores. The merchant has found that 
a “cheat” shoe at a cheap price, moved 
by cheat advertising eventually de­
stroys his business. Far better to 
build up and to spend some time and 
effort in showing the public what it is 
getting in footwear and why the price 
is justified.

We are now endeavoring to find out 
what is the average cost per person, 
per day, in footwear. Our figures show 
tha tless than 3c per day, per customer 
is spent in footwear. In fact, the com­
pilation now stands at 2§fjc per person, 
per day. Figure it out for yourself— 
not much for the splendid product and 
service given.

One merchant writes:
“I highly commend you for the 

splendid editorial, ‘Beware of Scaven­
gers.’ While this commendation may 
appear very strange coming from a 
dealer who temporarily is distributing 
cheap shoes—nevertheless you cannot 
hide the truth—cheap shoes are cheap 
shoes and have proved profitless to 
both manufacturer and dealer and 
worthless to the consumer.”

A decided change in the nature of 
thinking by the retail shoe man brings 
him to the point of believing that the 
public can be taught an appreciation 
of honest values—quality in the mean­
ing of “grade-integrity.”

There has been too much exaggera­
tion of thrift in footwear. The public 
is still buying hundreds of “what-nots” 
representing less in value and service 
than a good pair of shoes.

A certain percentage of shoes may 
be needed in the cheap grades, but 
there also is a market for shoes in all 
grades. We sense a return of the ap­
preciation of better quality and the 
fact of its ultimate economy.—'Boot 
and Shoe Recorder.

Lines of Interest About Council No.
131.

Everyone present at the .party last 
Saturday evening voted it a big suc­
cess. It could be analyzed to-day as 
several big successes. The writer has 
attended and has helped direct many 
social affairs for the United Commer­
cial Travelers, and in all my experi­
ence, have never been present when 
there was more genuine good feeling 
and fratrnal spirit prevailing. First, 
w? reallv besran on time. The enter­
tainment being “keno,” others could

find their places as they arrived and 
when the room was crowded at about 
9:30 p. m., the committee in charge 
of the “Team Work in Business” pro­
gram conducted a meeting that will 
long be remembered by those present. 
Grand Counselor Blackwood, of Kala­
mazoo, was introduced by “Al” Gui- 
mond, Jurisdiction Director of Detroit, 
and spoke briefly. He was followed 
by “Jim” Daly, editor of the Sample 
Case, Columbus, Ohio, who spoke on 
"Team Work in Business.” It is not 
often that we have the opportunity of 
listening to a speaker who possesses 
the many strong characteristics that 
Brother Daly possesses. He has 
vision of the possibilities in the organ­
ization; he has faith that we will meas­
ure up to them; he is very logical and 
decidedly a clear thinker; he expresses 
himself pleasingly and yet forcefully. 
It is my opinion that he had most of 
us at the “mourners bench,” asking 
for another trial. I am sure all pres­
ent have a clearer conception of what 
they should do to become efficient 
counselors.

Brother Guimond made a speech, 
largely to the ladies, endorsing the 
Ladies Auxiliary. We all endorse the 
Auxiliary, but few of us can tell it as 
he does. He “went over” big, but a 
handsome man always has the advan­
tage.

Kalamazoo Council sent a fine dele­
gation to the meeting. We hope they 
enjoyed themselves as much as we en­
joyed their being with us. The “Wel­
come” mat is always down for you, 
and we meet the first Saturday of each 
month during the year, except July 
and August. Let us continue the 
pleasant social relations and the fine 
friendships created.

It is hoped the salesmen of America 
sense their opportunity and realize the 
immensity of the job ahead of them. 
Salesmen, are you really conscious of 
the fact that such eminent men as 
Gov. Franklin D. Roosevelt of 'New 
York, Roger Babson, whose name is 
a household word, and our President, 
Herbert Hoover, have delegated to the 
traveling salesmen the task of bringing 
back prosperous conditions to Amer­
ica? There is no other class of men 
better qualified to do it. Our own or­
ganization, numbering more than one 
hundred thousand men, and on the 
basis of ten calls a day, means a mil­
lion contacts daily by our own men. 
All thinking people concede that the 
great obstacle to returning prosperity 
is fear and suspicion. Fearful of the 
future; suspicious of the motives of 
competitor, manufacturer, jobber and 
almost all others. If one hundred 
thousand men make a million contacts 
daily in the right state of mind and 
courageously facing the future, even 
our number alone will create an influ­
ence that will be quickly effective and 
far reaching in results. We must work 
concertedly, attend our council meet­
ings and line up with the “Team Work 
in Business” program, and we will be 
doing something very creditable to the 
order and very profitable to America 
as a people and a Nation.

Did the Ladies Auxiliary serve a 
lunch? No, not a lunch; a banquet. 
If it were not for those lunches served 
by the ladies, my reducing program 
would be a success. As it is, my boy­

ish figure is ruined and my triple chin 
will remain prominent and I am glad 
of it. Ladies, we thank you for your 
splendid co-operation; you have done 
much to make the meetings the big 
success they have been.

The merchants responded most gen­
erously with specimens of their vari­
ous lines. Boys, remember the brands 
you saw there when placing your or­
ders, and incidently, it will be a good 
thing to mention it to your neighbor 
also.

It was rumored that Ray Bentley 
and party are about to retire from 
business and become professional 
“keno” players. The goddess of 
chance sometimes flirts with us, but 
she just took a seat at their table and 
remained there, until about midnight, 
when she embraced Harry Nash for 
a moment and awarded him the door 
prize.

Senior Counselor, B. C. Saxton, was 
“down on his luck” but a S. C. is not 
supposed to get anything but the 
kicks while he is in office.

The wife of Brother Jack Behler, 
living at 818 Neland avenue, has been 
ill with the “flu” for some time, but 
is now recovering nicely.

The Salesmen’s Club of Grand 
Rapids closed their season last Satur­
day with a lecture by Dr. C. L. Schu- 
man, of the Ford Paint and Varnish 
Co., who gave them much information 
on the ingredients in paints, varnishes, 
etc., and why they are used. Also 
some musical numbers extraordinary. 
The only depressing note in the meet­
ing was the inability of Amos Graves, 
Vice-President, to be present, being 
confined to his home by illness, due to

exposure while on business in New 
York State some time ago.

Official Reporter.

Offers New Paper Umbrella.
A new convenience or pocket um­

brella made of paper, which will re­
tail at 15 cents, is just being placed on 
the market. It is described as the first 
paper umbrella to feature the use of 
a detachable wooden handle. The 
umbrella, made of 75 pound kraft 
paper, has eight folding cardboard 
ribs provided with eyelets through 
which the handle passes to the top 
center. The fact that the handle is 
removable or “free” enables the en­
tire making of the item to be done by 
automatic machinery. The umbrella 
will be available in colors. It will be 
sold in convenience outlets, including 
dry goods stores, news stands, etc.

Dinner Ware Buying Improves.
A fair re-order business on popular 

price dinner ware encourages manu­
facturers this week. Dinner sets to 
retail at $7.95 to $11.95 are favored by 
buyers. A growing trend toward as­
sortments which include from one to 
two extra plates, saucers and cups is 
remarked by producers. The extra 
pieces are included so consumers can 
replace broken items. A number of 
retailers have promoted the extra 
piece sets successfully by advertising 
the dinner ware as sets which “make 
provision for an unexpected guest.”

Profitable price standards are not a 
panacea but they are an essential ele­
ment to wage scales and economic 
recovery.—Calvin Coolidge.

$475,000.00
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OUT AROUND.
(Continued from page 9) 

are each handled separately but, at 
the same time, * systematically. There 
are few conflicts, and when they do 
occur they are usually due to personal 
carelessness rather than faulty ar­
rangement.

Attractive window displays are ever 
in evidence and are duly supplemented 
with neat floor displays and handbills, 
which are distributed about the neigh­
borhood each week. Every item in 
the store is always openly displayed 
and within easy reach of every cus­
tomer. As a further convenience, bas­
kets are furnished the housewife so 
that she may serve herself leisurely 
and comfortably. However, if it is 
seen that the customer is not particu­
larly pleased with this mode of ser­
vice, she is immediately given the 
courteous personal service which 
should always be the outstanding char­
acteristic of the independent merchant.

Many years of experience with the 
buying public have convinced Pontrich 
that the best way in which to please 
customers is to cater to their desires 
through Nationally advertised brands. 
'Cut-price goods, sooner or later, na­
turally must convey the idea of cheap 
goods and ultimately a cheap store, 
which is not the ambition of Pontrich.

As has already been stated, Pon­
trich began business in the face of 
strong competition. However, it did 
not greatly disturb him then, nor does 
it do so at the present time. Rather 
than waste his energy worrying about 
his competitors or their tactics, he 
devotes it to his own business. Per­
haps his attitude can be better stated 
in his own words: “God never in­
tended all of the business for one 
man.” He is firmly convinced that the 
natural advantages of the independ­
ent grocer will certainly balance if 
not outweigh—the advantages of the 
chain store.

Pontrich has been in business seven 
years. He started with a capital of 
$400. His fixtures to-day alone are 
worth $3,500; this includes one truck. 
His volume in 1931—$68,000, an in­
crease over 1930, was due to his new 
model store and his handbill advertis­
ing.

He has a small room to the side of 
his store proper. As orders are filled 
they are lined up in order of their de­
livery in this room, leaving the main 
store clear of delivery boxes. His 
store has a friendly, obliging and 
courteous atmosphere and Pontrich 
and his clerks are well-liked by the 
people in his community as theyy take 
part in church affairs, etc., getting a 
lot of favorable publicity in this way.

In case a substitution is necessary, 
if the product wanted cannot be ob­
tained at a nearby store, the substi­
tute product is sold to the customer 
on approval. They use handbills 
every week; the two windows in this 
store are changed once a week; no 
wall poster« are allowed: shelf signs 
and danglers are only left up two or

three days This store not only has 
an outstanding personality with food 
consumers, but many salesmen and 
grocers think it is one of the outstand­
ing stores of Louisville.

Small banks are closing and unless 
there is a general improvement there 
are going to be many more suspen­
sions. The slow unwinding red tape 
of the Government’s assistance is go­
ing to force many to close before they 
perfect arrangements to assist them. 
It reminds one of two expert swim­
mers arguing relative to ways and 
means on the bank of the river while 
the poor cuss who had fallen in and 
could not swim drowned. The big 
banks do not like to pass it along. 
They prefer to absorb it and then dole 
it out as they suggest. Meanwhile 
little banks are going under. The 
smaller banks are not getting the 
money and when they are able to 
it is under conditions which are em­
barrassing. For instance, a country 
bank made application for a small 
loan. They were examined. In two 
weeks they were advised they could 
have it at 6 per cent, and a bonus of 
$100. That is sympathetic assistance 
with a vengeance. They can loan at 
a profit Nit. Loans are being asked 
for and granted the big fellows who 
are using it to pay their indebtedness. 
Instead of buying material and em­
ploying labor, it is not reaching the 
common laborer or the farmer and 
until it does no genuine prosperity can 
come or even easier times. It may be 
that I am pessimistic, but I look upon 
the Government’s assistance “from the 
top down” as pure bunk. When the 
farmer prospers others prosper. Man­
ufacturers can work. When goods do 
not sell they stop manufacturing them, 
but the farmers’ crops keep growing.

Allen Durfee, a pioneer undertaker 
of Grand Rapids, had a habit of shed­
ding tears because of the death of a 
person when friends called to arrange 
for the casket. His grief was so 
manifest that such a thing as asking 
for a reduction in price seldom oc­
curred. A few years before he died 
Hon. Suel Sheldon, of Marne, called 
on Durfee and told him this story: 
“A woman moved into our township 
from Canada two weeks ago and died 
last night. As she had no funds, the 
neighbors passed the hat and collect­
ed $30 to purchase a coffin. Show me 
what you can give me for $30.” Mr. 
Durfee remarked that he “believed he 
knew the woman” and started the 
pumps. He proceeded to show his 
customer his line of $60 caskets, when 
Sheldon immediately interrupted him 
with the following statement: “Mr. 
Durfee, you didn’t know this woman. 
Now you sell me this $60 coffin for 
$30 and we will furnish the tears.” 
The old gentleman was somewhat 
stunned by the offer, but soon re­
gained his composure, took in the 
ludricrous feature of the situation and 
remarked, ‘“I’ll do it.”

The Grand Rapids Association of 
Commerce has taken a long step for­
ward in deciding to discontinue its 
official organ, the Spectator, which 
placed a pretty heavy embargo on the 
m em b er«  of that organization. Tn its 
place has appeared the News Bulletin,

four pages in size, without advertising 
of any kind, and bristling with valu­
able information concerning the ac­
complishments of the organization and 
the effort being made to secure ad­
ditional accomplishments. Owing to 
the abuses which crept into the organ­
ization during recent years the present 
management has had much to over­
come in order to satisfy the exacting 
demands of the members, but for a 
year or more actual tangible results 
have been constantly in evidence. Of 
course, not much can be expected of 
the industrial department in times like 
this, because few manufacturers are 
willing to consider a change of loca­
tion which involves a severance of 
banking connections during a period 
of dull business, but much valuable in­
formation is being assembled for fu­
ture use. The traffic department has 
been especially active and has many 
valuable accomplishments to its credit. 
The discontinuance of the publication 
feature is greatly to the credit of the 
present officers, who appear to have 
reached the conclusion that the in­
vasion of fields already well covered 
by existing publications is not only un­
fair and unjustified, but a severe 
handicap in the proper functioning of 
an organization which is capable of do­
ing much good to the community so 
long as it confines its efforts to approv­
ed lines of action. E. A. Stowe.

Some Quirks in Our Business Legis­
lation.

(Continued from page 12)
“Should the retail grocer be in 

politics?” asked a grocers’ lawyer. He 
went on to show that we are actually 
all of us in politics, whether we know 
it or not. Every one of us who pays 
taxes knows it—and we shall all have 
to do something about it in the near 
future, or suffer plain confiscation.

Consolidation of units by the chain 
grocers, closing out duplicate scores 
and otherwise retrenching, is a course 
that was plainly indicated by recent 
conditions. The process proceeds, 
though it is slowing down, and some 
chain grocers already show increased 
net earnings as contrasted with two 
years ago.

In certain places the chief sufferer 
seems to be the Piggly Wiggly units 
and various explanations are forth­
coming. A chain executive remarked 
to me lately: “The Blank people are 
closing the Pigglies rather fast. I 
think they have got tired of paying the 
royalty.”

That may be one explanation, and 
in these days of close figuring every 
fraction of margin is a serious con­
sideration. But to my mind there is 
a consideration that in any event would 
account for discontinuance of the Pig­
glies. That is that the plan and sys­
tem are out of date.

As far back as 1922 the originator 
of a totally different self-serve layout 
discovered that folks bought more 
freely when they did not have to cir­
culate through every aisle, and low 
fixtures are to-day the rule.

Paul Findlay.

Handbag Re-orders Continue Active.
.With the stores tending to put 

greater emphasis on accessories to de­
velop late Spring trade, re-orders on 
handbags are said to be coming

through in good volume on numbers 
to retail at $1.95 to $3.95. Some re­
tailers are reported to be doing well 
with higher price styles ranging up to 
$10, but find rapid copying a com­
petitive factor. Envelope shapes are 
outstanding, with interest shown; 
however, in medium size pouch styles. 
Patent leather numbers continue to be 
played up, with diversity of stocks af­
forded by calfskin and novelty leather 
bags. Fabric and sports bags are ex­
pected to figure actively in Summer 
purchasing.

Correct this sentence: “I don’t care 
how many millions the boss makes, 
said the red, “so long as I get what I 
earn.”

Another thing that makes it impos­
sible to reduce Government expendi­
tures is the ability to borrow.

GREENE SALES CO.
SPECIAL SALES CONDUCTORS 
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Quitting Business Sales.
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Additional News Notes.
Detroit—Kiefer-Whaling, Inc., retail 

men’s furnishings, Buhl building, which 
recently filed a voluntary petition in 
bankruptcy, has offered a composition 
of 35 per cent., according to a report 
sent to creditors 'by the American 
Clothing & Furnishings Bureau of 
New York. The composition is pay­
able 17 per cent, in cash, 5 per cent, 
in three months, 5 per cent, in six 
months, 5 per cent, in nine months, 
and 3 per cent, in twelve months. An 
investigation is being made, it is stat­
ed, and the co-operation of all cred­
itors with the bureau is invited, so 
that all creditors’ rights may be fully 
protected.

Lansing—'The filing of a voluntary 
bankruptcy petition by George J. 
Goldstein, men’s clothing, follows an 
unsuccessful attempt to consummate 
a settlement of 40 per cent, with 
creditors. The effort fell through, a 
report sent to creditors by the Ameri­
can Clothing & Furnishings Bureau, 
of New York, says, because four of 
Goldstein’s creditors insisted on tak­
ing judgments against him. In view 
of these developments, the co-opera­
tion of creditors is asked with the 
Bureau.

Royal Oak—The American Clothing 
& Furnishings Bureau, of New York, 
in a report to the creditors of Codling, 
Inc., retail clothing, dry goods and 
jewelry, suggests that they co-operate 
with an investigation being made into 
the affairs of the bankrupt. An in­
voluntary bankruptcy petition was re­
cently filed against the 'Codling con­
cern, as noted, and the Union Guardian 
Trust Co., of Detroit, appointed re­
ceiver.

Kalamazoo—In the bankruptcy case 
of Master Modes, Inc., sometimes 
known as Raphael’s, the trustee’s 
final report and account have been 
approved and an order made for the 
payment of expenses of administration, 
preferred claims and a 'first and final 
dividend of 9.48 per cent. No objec­
tions were made to the discharge of 
the debtor firm and the case will be 
returned to District Court at Grand 
Rapids in the near future.

Plainwell — The Commercial Club 
will have at its guest of honor on April 
21. Harvey C. Chamberlain, who has 
been in active business here sixty-four 
years. The meeting will be known as 
the Harvey C. Chamberlain luncheon 
club meeting. Mr. Chamberlain open­
ed his grocery store at its present lo­
cation on Bridge street, April 5, 1868, 
and has continued at the same location 
since.

Saginaw—Alexander McDougal, De­
troit, an experienced clothier, has en­
gaged in the clothing and men’s fur­
nishings business at 202 Genesee 
avenue, under the style of Sandy Mc- 
Dougal’s Store. Associated with Mr. 
McDougal, will be N. A. Wahl, also 
an experienced clothier.

St. Ignace—Louis Winkelman, deal­
er in dry goods, clothing, shoes, etc., 
has merged the business into a stock 
company under the style of the L. 
Winkelman Department Store, Inc., 
with a capital stock of $15,000, all sub­
scribed and paid in,

Detroit—'The LaSalle Window Shade 
Co., 8424 Linwood avenue, has been 
organized to deal in window shades, 
floor coverings and kindred merchan­
dise, with a capital stock of $10,000, 
$2,000 of which has been subscribed 
and paid in.

Detroit-—Nielso, Inc., 1707 Washing­
ton boulevard building, has been or­
ganized to manufacture and deal in 
machinery and mechanical appliances 
with a capital stock of 100,000 shares 
no par value, $1,000 being subscribed 
and paid in.

LeRoy—James Sutherland succeeds 
Sutherland & Swanson in the grocery 
and meat business.

Items From the Cloverland of Michi­
gan.

Sault Ste. Marie, April 19—'The 
county highways, which have been 
almost impassible in places for the 
past two weeks, are now in better con­
dition again. The dry weather for the 
past few days has made a big differ­
ence, so we have no poor roads to 
worry about. The only thing now is 
to dig ourselves out of the depression, 
but each of us will have to do his own 
digging. At first it seemed that what 
was needed was a National planning 
council, a superhuman organization 
which would tell us what to do and 
supply us with the money with which 
to do it. Now it begins to look like 
the last thing we need is a planning 
council. In a depression the weakness 
of the system of individual enterprise 
is revealed. The good points are ob­
scured, but if we study this system 
while at the bottom of a long depres­
sion, we see that it offers the quickest 
route back to good times.  ̂ No eco­
nomic council has had intelligence 
enough to direct the energy of all the 
people of the Nation. As it is, mil­
lions of us are daily making painful 
adjustments. We are making these ad­
justments because stern economic 
necessity tells us we must.^ Under the 
system of private enterprise, we will 
make more varied and drastic adjust­
ments in the next year than we would 
make in a decade if we awaited orders 
from a National council.

Our local flop house will close the 
end of April. Not that the depression 
is over, but Camy More, the promoter, 
states "that it has ‘been going in the 
red without any encouragement for the 
future. The free hotel was a success, 
however, as it almost stopped the 
1 ouse begging and, according to police 
reports, there were not nearly the 
number of petty robberies since the 
flop house was in operation. Camv is 
an optimist and looks for better times, 
now that navigation is open and work 
is more plentiful.

The nice thing about the restaurant 
business is that it is possible to do 
business with the same customers three 
times each day.

Barney Lovell, the well-known cigar 
merchant at 309 Portage avenue, suf­
fered a severe loss by fire last week, in 
which most of his stock was ruined.

The Arnold line of boats expect to 
resume business about April 30 and 
operate on Central Standard time. The 
schedule as announced contemplates 
leaving St. Ignace at 8:45 a. m. daily 
and 3 p. m. Thursdays. Leave Mack­
inac Island at 11 a. m. on Tuesdays 
9:45 a. m. and 4 p. m. and Saturdays 
at 4:30 p. m. Excursions will be run 
to Cheboygan every Saturday, leaving 
SSt. Ignace at 8:45 a. m. and Mack­
inac Island at 9 a. m. Looks as if they 
will not make the Sault this year.

The many friends of Michael Hoban, 
at St. Ignace, were shocked to hear 
of his sudden death from a heart at­
tack while attending the Democratic 
convention at Saginaw last Thursday. 
He is survived by, his widow and two 
children. Mike, as he was known by 
his large circle of friends in the Upper

Peninsula, was very popular in politics 
and in the insurance business, which 
he has followed for many years. He 
was one of the few who could most 
always be Counted upon being in at­
tendance at any business meeting held 
in the various cities throughout this 
part of 'Cloverland and surely will be 
greatly missed.

Exel Smyth has purchased the in­
terest of the late John Maki in the 
barber shop at 522 Ashmun street. Mr. 
Smyth will be in partnership with 
Joseph Fornicóla, Mr. Maki’s former 
partner. Mr. Smyth has barbered here 
for many years, having at one time 
conducted his own shop.

We get ahead of ourselves by help­
ing other people forward.

The Fryer hat shop at 407 Ashmun 
street has discontinued business here 
and the stock has been sent to stores 
at Escana'ba and Manitowac. The 
store space was leased to other parties 
and the Fryer Brothers, unable to find 
another suitable location, were forced 
to vacate.

W. Parker, of Manistique, has open­
ed a new restaurant in the place for­
merly occupied by N. Rousseau.

Our board of education last week 
voted a reduction of 10 per cent, on 
the teachers’ salaries. This is only 
what we could expect, according to 
conditions in general, but the teachers 
have this to be thankful for—they are 
receiving the money for their services 
promptly, which is more than is being 
done in some of the other places.

The new ferry plying betyveen Ken­
sington Point and Campment D’Our 
Island, Ontario, is now in operation. 
George Campbell, who is in charge, 
expects to make regular trips daily. 
The Kensington road, which has been 
in bad condition since last fall, has 
been straightened, widened and gravel­
ed and as soon as the frost is out will 
be in good condition for motor travel.

The Union Carbide Co. returned to 
half time, starting April 18. after hav­
ing operated on full time since Jan. 1. 
This was made necessary by the limit­
ed storage space. How long the opera­
tion will continue on half time depends 
entirely upon industrial and business 
conditions. William G. Tapert.

Safety Glass Sales Steady.
Safety glass sales to automobile 

manufacturers are holding fair and 
steady, the American Glass Review 
will say. Shipments by one large pro­
ducer for the first quarter of the year 
were announced last week to be over 
100 per cent, larger than the corre­
sponding period of 1931. Production of 
window glass has been ample to fill 
the orders filtering in intermittently. 
Production schedules in the glass con­
tainer field reflect moderate activity. 
Orders for the moment remain below 
production, but stock is being put in 
readiness for future dates which will 
see standing orders confirmed.

TheyJ^sa hundred table'needs

uperiority
such as only Hekman 
Bakers can impart-

Wolverine
Soda

Crackers
neKmam
Grand Rapids, Mich.

The Supreme Achievement in Cracker Bakin#
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THE GREATEST OPPORTUNITY

Important facts about vita­
mins and what DEL MONTE 
"  vitamin - protectionu  means

(Clip and file. Your customers 
may ask questions)

Vitamins are now recognized as 
among the m ost important health ele­
ments in foods. An adequate supply 
o f these substances is absolutely essen­
tial to  normal growth and well-being.

Vitamins are easily lost or impaired, 
however. T o  protect and retain them, 
in canning calls for a degree o f  care, 
skill and organization far beyond ordi­
nary canning requirements.

As illustration, feeding tests indi­
cate that fruits and vegetables must be 
harvested at just the right points o f ma­
turity to be sure o f all the health- 
prom oting elements these foods 
should have

—that they must be canned prom pt­
ly and by the speediest, most efficient 
methods, if  maximum vitamin content 
is to be retained.

To secure only vitam in-rich foods 
and to protect them against deterior­
ation calls for far greater care, far 
greater speed, far greater resources 
than just to “ put them in a can”.

Exactly the same methods and ad­
vantages which have established the 
uniformity and fine flavor o f Del 
Monte Foods, make Del Monte 
“ vitam in-protection” possible.

Copyright 1932. California Packing Corporation

A BIG IDEA
—based on real facts 
—of tremendous interest to women
—giving them an entirely new appreciation of D el M o n t e  Quality and a 
brand new reason for insisting on getting it!

A BIG CAMPAIGN
—introduced through full-page newspaper ads in 55 leading markets, tied 
right up with National Canners Association advertising 
—now being advertised in full color pages in the American VCfeekly and 
Sunday magazine sections of 28 leading papers
—backed up by a double-page center spread in the April 23rd Saturday 
Evening Post; also color pages this month in Collier’s, Liberty and the 
Literary Digest!

TIMED RIGHT
—just when every family should be eating plenty o f fruits and vegetables 
—just when you should be getting your biggest canned food sales!

This advertising is of the greatest importance to every grocer handling canned 
foods. Women now have another reason—a very special reason—for demanding 
D el  M o n t e . It’s certain that more of them are going to shop for D el M o n t e — 
and are going to get D el M o n t e — than ever before. W ill you get this business?

Don’t miss it! Remember, it’s an opportunity to sell the whole D el M o n t e  
line—not just one or two varieties. See that you’re well supplied! Build D el 
M o n t e  displays—in your windows and on your counter. Feature D el M o n t e  
“vitamin-protected” Foods in your circulars and store advertising. Make sure that 
you get all the business this new campaign should bring you.

you have ever had TO SELL 
A CANNED FOOD BRAND!


