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LINCOLN THE FRIEND

A king of men, a soul as tall 
as truth,

A statesman far of sight, of 
patience vast;

He drew his wisdom from the 
hoary past,

And yet his vision was as fresh 
as youth;

He was a man of power, but to 
the end

Was ever man more valiant as 
a Friend?

A Friend who knew the bitter 
pang of loss,

Who felt the still increasing 
weight of care;

’Twas not that he had lighter 
loads to bear,

That he could take another’s 
heavy cross:

Because his heart was kind, he 
could not save

Himself from any cross his 
friendship gave.

The ages shall bespeak wide 
fame for him

Who saved his nation from the 
traitor’s curse;

His statesmanship shall call for 
bronze and gold

His deeds to tell, his teachings 
to rehearse;

But. till th'i day when earth and 
life shall end,

The years that come and go 
shall call him Friend.

Thomas Curtis Clark.
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an d  push  R o y a l D esserts. T h e y ’re  fast- 
m oving  p ro fitab le  item s,”  w rites an  a le rt 

E astern  grocer. “ T h e  consum er d e m an d  
fo r R oya l Q uick  S etting  G ela tin  D esserts  
. . . a n d  R o y a l C h o c o la te  a n d  V an illa  
P u d d in g s  is co n s tan tly  increasing. A n d  
b y  g e ttin g  b eh in d  th ese  p o p u la r  dessert 
item s, it is easy  to  tu rn  th is d em an d , 
c re a te d  th ro u g h  pow erfu l advertising , in 
to  o n e ’s s to re .”

G iv e  R oya l D esserts  y o u r v e ry  b e s t m e r
chand ising  efforts a n d  you, too , w ill find 
th em  th e  m o st p ro fitab le  d essert item s on  
th e  m ark e t. F o r, b es id es reg u la r profits, 
y o u ’ll gain  all th e  a d v a n ta g e s  o f th e  
fam ous S ta n d a rd  B ran d s  m erchand ising  
po licy  u n d e r w hich  th e y  a re  so ld . T hese  
a re  —  freq u en t d e liv eries; sm all, w ell- 
reg u la ted , fresh stocks; sm all in v estm en t; 
sp e ed y  tu rn o v e r . . . a n d  Q U IC K
P R O F IT S !

ROYAL
DESSIERTS
Gfc' '

Products of

STAN DA RD  B R A N D S INCO RPO RATED

Why Sacrifice 
Profits?

It is not necessary when you stock and 
sell well-known merchandise on which 
the price has been established through 
years of consistent advertising.
In showing the price plainly on the 
package and in advertising

B a k in g
Powder

Same Price
Today

As 42 Years Ago
25 ounces for 25c

we have established the price—created 
a demand and insured your profits.
You can guarantee every can to give 
perfect satisfaction and agree to refund 
the full purchase price in which we will 
protect you.

Millions of Pounds Used by Our 
Qovemment

We Believe You Are Entitled to a Profit on A ll 
Merchandise You Handle or is Distributed to 

Your Customers
W e don’t believe-in the distribution of free samples or free 
merchandise to the consumer unless such merchandise pays 
the merchant his full profit which includes the expense of 
handling when handled by him.
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Monopoly Is Death To Liberty and 
Independence.

Another Thomas Paine is needed in 
this Nation to arouse the people as to 
the causes and impositions from which 
they suffer. No man did more to 
kindle the flames of democracy and to 
defy the “divine rights Gf kings.” Tom 
Paine was an outstanding exponent 
of the rights of man and his influence 
in England, France and America, had 
much to do in advancing human liberty. 
Though he was imprisoned abroad, he 
later came to this country and with 
his facile pen did much to stir the 
colonists to  war for independence and 
served as a private during the Revo
lution.

After a hundred and fifty-six years 
of self-government, we find again the 
rights of men seriously in jeopardy. 
The machinery of government and 
business fails to function, for the rights 
of men to make an honest living for 
themselves and families. Thus millions 
are out of employment and other mil
lions are in distress. The fundamental 
principles laid down in our National 
constitution fail to  “promote the gen
eral welfare,” “to establish justice,” 
“ to insure domestic tranquility,” etc. 
I t is evident some power, either ou t
side or within our Government, seri
ously interferes with its equitable op
eration; a power often described as 
the “invisible government.” W hen we 
see mountainous wealth piled up by a 
few and millions in distress, what bet
ter evidence do we need to  know 
something is wrong. W hen statistics 
show that some five hundred citizens 
control over ninety per cent, of the 
National wealth and income, naturally 
we find the business world out of eco
nomic balance.

Students of history realize that 
through the aid of science, the world 
has progressed more in the last one 
hundred years than in the previous 
five thousand. The rights and privi
leges of mankind have broadened. 
Science has placed within reach of the 
common people many conveniences 
and £pjijfprts formerly enjoyed only by

the rich. All these good things are 
here, but the privilege to work and 
earn them is withheld from millions. 
Greedy wealth denies them this privi
lege. It is their enemy and has 
notoriously deceived the  people and 
through control of Congress and legis
latures has secured the enactment of 
special privilege and unjust laws. This 
has created a system whereby wealth 
gravitates quietly to the coffers of the 
few. This has produced an oligarchy 
of wealth, which dictates the action of 
the Government in both National and 
international affairs.

Common sense shows that greedy 
wealth is most responsible for this and 
preceding depressions and panics. None 
have ever come from famine or pesti
lence. These troubles are the result 
of our ignorance or failure to enforce 
our constitutional rights. W hat we 
need most is fearless leadership to 
clean the “Augean stables” of special 
privilege laws and to  remove graft and 
corruption from the halls of Congress 
and legislatures. Furtherm ore, great 
wealth should be compelled to make 
restitution to  the Government, there
by returning for the benefit of the 
people, what it has unjustly taken 
from them. Several decades ago 
monopoly in business appeared and 
our statesmen enacted the anti-trust 
laws to protect the people from extor
tion. Small merchants and tradesmen 
were ruthlessly forced out of business 
through cut prices. This octopus cut 
the price of its product in one com
munity and raised it in another. I t  was 
brought into court and indicted upon 
many counts, for which it was con
victed and heavily fined, but never 
paid. A compromise was fixed up and 
it agreed to cease being a monopoly 
and to  sell off its subsidiaries. H ow 
ever, it continued to  expand, though 
more stealthily, until it is now the 
greatest monopoly of all time. I t not 
only dominates the m arket for oil and 
gas, but it has entered the banking 
field and controls the tw o largest 
banks in the world, located in New 
York. In  order to  find use for its 
rapidly increasing surplus, it has en
tered many other lines of business, in
cluding the greatest of food and drug 
chain stores. It has also entered the 
manufacturing of food products, which 
touch practically every home in the 
land. This is bu t one of many other 
great monopolies which are bleeding 
the American people white.

W ell may we ask, what has become 
of the American spirit of our fore
fathers? W e have perm itted a still 
greater monopoly of wealth to dictate 
our financial system, to control the 
action of the U. S. Treasury, the  Fed
eral Reserve System and Congress. 
No greater power was ever wielded by 
king, monarch or despot. As long as 
the dollar is made God and kept above 
the rights of man, just that long will 
we suffer from extortion. Monopoly

is death to liberty and independence. 
I t makes vassals and hirelings of the 
people. I t destroys the God-given 
rights of youth, by restricting oppor
tunities to enter business as independ
ent merchants. If it is perm itted to 
continue its present course, a few giant 
chains will dominate the entire busi
ness of the Nation and youth can only 
hope for a job. How long, Lord, oh 
how long, will we perm it this advance 
into industrial bondage?

In  the great city of New York, there 
is now being built a “city within a 
city.” A m aster craftsman of great 
wealth, garnered from the American 
people and other peoples of the world, 
decided to  outdo all the magnificence 
of past kings and royalty. Twelve 
acres on famous Fifth avenue was ac
quired for the site. I t was covered 
with over tw o hundred costly build
ings, which have been removed. In 
this place there is to  be erected the 
most gorgeous theater, the largest 
museums, the greatest office buildings 
of all time. Everything entering into 
the building of this modern Babylon 
and its furnishings is the best the 
world can supply. It, no doubt, will 
be a great show place and will attract 
millions to view its grandeur. I t  re
minds one of the palaces of ancient 
kings and princes in the days of 
Nebuchadnazzar and the dynasty of 
the Pharaohs, who erected the great 
pyramids for their aggrandizement. 
T he fabulous wealth of these ancient 
rulers was but a “drop in the bucket 
to  what is amassed to-day.

In replying an appeal to  the queen, 
Marie Antoinette, for bread to feed the 
starving people, just before the out
break of the French revolution, she 
mocked their suffering by saying, “if 
there is no bread, give them cake.” 
So in this, the richest Nation in the 
world, millions plead for work that 
they may feed themselves, others are 
possessed of billions. Even though the 
business of the Nation is prostrated, 
thousands of banks forced to  close, 
thus placing the life of the Nation in 
danger, great wealth is blind to the 
facts. Instead of going to  the aid of 
the Government and the people, it has 
for them only m ore interest bearing 
bonds to  increase the tax  load. W hile 
our forefathers paid the price and se
cured for us liberty, justice and equal 
opportunity, greedy wealth has largely 
robbed' us of them. Such is the his
to ry  of great wealth all through past 
ages. Again we need an aggressive 
leadership to  stir us to action. W e 
need a revolution throughout the  N a
tion, but we want it a peaceful revolu
tion a t  the ballot box. Industrial slav
ery is no more to be tolerated than 
human slavery. As long as big busi
ness controls our monetary system 
and legislation, we cannot be free.

E. B. Stebbins.

Gabby Gleanings From Grand Rapids.
The big dairy show at the civic 

auditorium this week has the largest 
exhibit of implements, appliances and 
supplies ever shown in this city. The 
exhibitors are very happy over the a r
rangem ents provided for their con
venience and comfort. Partitions are 
in place when they arrive and settees, 
chairs and tables are furnished without 
charge by the auditorium management. 
Every convention the exhibitors have 
attended heretofore has forced them 
to lease these accessories from local 
furniture and carpet stores. They are 
already talking about wanting to come 
to Grand Rapids again next year for 
the fiftieth convention held by the or
ganization.

Ira  F. Gordon, the expert pump 
salesman, has returned from a tour of 
four weeks through North and South 
Dakota and Iowa, where he witnessed 
several sales of farm property because 
of default in the payment of taxes. He 
says the circumstances were tragic in 
all cases. He and his wife left early 
this week for St. Petersburg where 
they will bask in the Florida sunshine 
for four or five weeks.

James Kik has engaged in the gro
cery business at 903 Cherry street. The 
stock was furnished by Rademaker & 
Dooge Co.

Kierstead & Swift have opened a 
new store under Red and W hite aus
pices at 1167 Madison avenue. The 
stock was purchased from Lee & Cady. 
Mr. Kierstead will continue his regu
lar store on Jefferson avenue.

The Michigan Mercantile Co., Mor- 
ley, has changed to Red and W hite 
auspices.

Balances Store Traffic.
A store found that three out of 

every four customers, on entering, 
turned to the right. D epartm ents on 
the right-hand side of the store re
ceived most of the attention, while 
just as im portant departments on the 
opposite side were almost without cus
tomers. T o equalize store traffic, the 
center fixtures were moved six inches 
to the right, reducing the width of the 
right-ahnd aisle and widening the one 
to the left.

The results were instantaneous. The 
first day after the change, 75 out of 
456 customers turned to the left on 
entering the store. Customer circula
tion was well-balanced. All depart
ments received equal consideration. 
The explanation is that customers un
consciously follow the path of least 
resistance—the widest aisle—on enter
ing any store. The fact that the left- 
hand aisle—on entering—was wider, 
offset the former tendency to tu rn  to 
the right.

Noise may not mean much, but it’s 
the squeaky wheel that gits the grease.
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Lines of In terest T o Grand Rapids 
Council.

The February m eeting of No. 131 
will be recorded as one of the star 
meetings of the year. The pot-luck 
supper was a complete success under 
the supervision of Mrs. Selby Miller 
and her able assistants. And did the 
members and their friends feed them 
selves? The answer is they did. with 
the exception of H arley Lovell, who 
brought his own dinner carefully wrap
ped in cellophane and consisted of only 
a small package of dry toast. U n
fortunately. he is on a strict diet and 
he followed his instructions to the let
ter. but he made some strong promises 
as to the food he would consume on 
a similar occasion, after the days of 
the diet.

Ray L. Badgley. manager of the 
Grand Rapids branch of the In terna
tional H arvester Co., had a serious ac
cident when in D etroit about two 
weeks ago. He was riding in a taxi
cab and the driver collided with an
other car. throwing Mr. Badgley al
most through the front window of the 
taxicab in which he was riding. H e 
was taken to the hospital, where sev
eral bad cuts on his head and face 
were given treatm ent.

Every one present at the meeting 
were very glad to see Mrs. H arry  Nash 
with us again. She has been ill for 
more than a month.

At the February m eeting it is one 
of the duties of the Senior Counselor 
to appoint an auditing committee to 
audit the books and records of the 
Secretary-Treasurer. The committee 
this year consists of John B. Wells, 
chairman, assisted by Raymond J. 
Shinn and Thom as Fishleigh. Since 
the writer has been a member of 131. 
no error has been found in the office 
of Secretary-Treasurer. The audit is 
cite of the requirem ents of the con
stitution of the order.

The evening was tilled with sur
prises. One of the first ones was the 
appearance of L. F. Allen with wife 
and daughter. A few years ago Mr. 
Allen was very regular in his a ttend
ance and has given us many helpful 
sales talks. For the past six and a 
half years he has been Director of 
Sales Education of the Holland F u r
nace Co. He has taken a leave of ab
sence and will devote some months 
to travel, study and lecturing to sales 
organizations. He gave a very inspir
ing sales talk to the council on the 
"New Day."

D. E. Keyes, although having cele
brated a birthday last week, was right 
on the job early W e are reliably in
formed that the birthday was the 
eighty-third anniversary of his birth. 
The Council congratulates him upon 
his good health, activity and host of 
friends who surround him to help 
celebrate these happy occasions.

The big party has been launched and 
the engineer is none other than the 
fully experienced, tried and true, L. V. 
Pilkington. This is an annual affair 
and has been held for the past thirty 
years. It is always held the evening 
of the day of the annual meeting, which 
is the first Saturday in March. The 
date this year will be March 4 and the 
general plan of proceedure will be the 
same as followed last year. For a long 
period of years it seemed that a ban
quet was necessary, but in this chang
ing world, a better plan was developed. 
Instead of the hectic rush to arrive at 
the banquet room on time, we refreshed 
ourselves at home, and at 8 o’clock a 
reception is tendered the new officers 
and very brief talks made by the men 
who direct the Council for the ensuing 
year. At 9 o’clock dancing in the large 
and beautiful ball room of the Moose 
Temple, cards, bridge, and five hundred 
for those who preferred cards, in the 
smaller lodge room, and buffet lunch 
served by the Ladies Auxiliary at 10:30 
p. in. This will be the general plan 
of the annual party this year. Duin's 
seven piece orchestra will furnish the 
music. A door prize will be given to 
the one holding the lucky ticket; also 
a first and second prize in bridge and 
five hundred. You are invited to par
ticipate in all this entertainm ent and 
m erry-m aking for the small cost of 
40 cents per person. Further details 
will be announced later.

In planning and conducting this 
party. Mr. Pilkington will be assisted 
by the following members and their 
wives:

Mr. and Mrs. Joseph McLaughlin.
Mr. and Mrs. W alter E. Lypps.
Mr. and Mrs. Abraham Bosnian.
Mr. and Mrs. L. F. Kuehne.
Mr. and Mrs. Thom as Fishleigh.
Mr. and Mrs. L. L. Lozier.

The first m eeting of the committee 
will be held in the parlors of the H er
kimer H otel next Saturday at 2:30 p. m.

One of our loyal member. Alfred 
D eHaan. who covers Grand Rapids 
and trade territory in the interests of 
Del Monte Co., has been exceptionally 
generous with his fine Del Monte cof
fee and his time in helping to prepare 
same for serving. The Council recog
nizes and appreciates his co-operation 
and takes this method of thanking him.

In the social part of Ladies Auxil
iary meeting Mrs. Joseph McLauchlin 
won first prize in bridge and Mrs. 
John Millar in five hundred.

The boys still buy the cars. Frank 
Holman gave L. V. Pilkington a sur
prise last week by calling on him and 
selecting a fine Oldsmobile coupe. 
That is team work.

Edward F. Snyder, who traveled this 
territory years ago in the interests of 
Rudy Furnace Co., and later was 
called to the general offices in Do- 
wagiac, to serve in an administrative 
capacity, has felt ‘*The call of the road" 
and contemplates doing some real 
selling again. He was a very active 
member of 131 when he maintained his 
residence in Grand Rapids.

Gerald W agner reports that when in 
De troit la st week conferring with busi
ness executives, he learned that two of

the largest manufacturers of electrical 
supplies in America include as a part 
of their salesmen’s regular work to call 
on officials in cities and encourage their 
making improvements at this time. 
These improvements to be financed 
through the R. F. C. or other financial 
channels. If improvements are not 
made and work is not available, there 
seems to be nothing ahead for the arti
san and the laborer but the dole—and 
that is scarcely the American way of 
doing things.

The Council was augmented by the 
addition of three members, two by 
transfer and one by reinstatement. O. 
J. Feldhaus, 37 Campau avenue, Grand 
Rapids, transferred from Buckeye 
Council, No. 75, Cincnnati, Ohio; 
George A. Frye, 814 Kalamazoo 
avenue, transferred from Battle Creek 
Council, No. 253, and Charles T. Com- 
den. 813 Lake Drive was reinstated.

A number of friends of W alter S. 
Lawton called at his home last Sunday 
to join him in celebrating another an
niversary of his birth. T hat you may 
appreciate the fact that Mr. Lawton 
is a very young man it is only neces
sary to recall that his employer, at 
Lansing less than two years ago, stated 
at a complimentary banquet to W alter 
that he had served his company faith
fully and well for the past thirty-three 
years and his position with them was 
secure for the next thirty-three. He 
whose position is secure for the next 
thirty-three years is to be congratulat
ed. Mrs. Robert E. Groom baked and 
presented a most extraordinary birth
day cake. Bridge was indulged by 
those present, and first prize was won 
by Mrs. H arry  Nash and the second 
by Mrs. W alter E. Lypps.

Gilbert H. Moore, who served the 
best interests of the Rudy Furnace 
Co., as representative in Michigan for 
several years, has announced that he 
is now in business for himself. He will 
utilize his years of experience in heat
ing and associated problems. His 
services will be available as consulting 
heating engineer. Much progress has 
been made in this industry and Mr. 
Moore is fully qualified to advise or to 
superintend the installation of new 
systems of heating or heating units. It 
is now practical to have the air in your 
home washed and the correct amount 
of humidity to promote health. H eating 
a home now is on a scientific basis. 
The guess-work has been eliminated. 
Mr. Moore holds a membership in the 
National W arm  Air H eating Associa
tion which has made large strides in 
the progress of proper heating.

V ery glad to report that Mrs. H enry 
Ohlman. who spent several days in 
Blodgett hospital, has fully recovered 
her health.

Form er member Ray Pringle, now 
with the Holland Furnace Co., at 
Hammond, has been assigned a much 
larger territory and additional responsi
bility. Inasmuch as this is a promotion 
on a large scale, the members of 131 
congratulate him on his opportunity 
to apply his talents.

Past Counselor Dan M. Viergever, 
who has been special representative in 
Michigan for Olds M otor W orks of

Lansing, has been transferred to Buf
falo, N. Y. H e will have charge of 
promotional work am ong retail sales 
managers in the Buffalo zone. F. Q. 
Murphy, former Lansing Zone man
ager, is now Buffalo Zone manager, 
and Mr. Viergever was pleased at the 
opportunity of joining his former di
rector. Dan’s new address is 1100 Main 
street, Buffalo, N. Y.

Mr. and Mrs. Joseph McLauchlan, 
after an absence of eight years, which 
were spent in Detroit, have returned to 
Grand Rapids and will make this city 
their future home. They will be re
membered by the older members as 
being quite active in the affairs of the 
Council when in this city. “Joe” is 
in the promotional departm ent of the 
Arctic Ice Cream Co., a branch of the 
National Dairy Corporation. They will 
reside at 944 Elliott street. The Council 
is very happy in welcoming them back 
to Grand Rapids and feel assured that 
they will be quite active again in fu
ture activities of the council.

It was certainly fine to see so many 
old time members present at the last 
meeting. Among those we recall hav
ing met during the evening are Harley 
E. Lovall, Joseph McLauchlan, H arry  
E. Parrish, John E. Ford, Chester 
Youngs and Jam es E. Malloy.

John B. Olney, prom inent in team 
work in business, introduced the fol
lowing resolution, which was unan
imously adopted: r

W hereas—This country during the 
past two or more years has been flood
ed with foreign made merchandise, 
much of which is quite inferior to that 
produced in America and frequently 
sold at prices below a living wage for 
factory workers; and

W hereas — H undreds of salesmen 
now idle will again be calling on the 
manufacturers and retailers when the 
American public will give preference 
to merchandise made in America; 
therefore, be it

Resolved — T hat we, members of 
Grand Rapids Council, No. 131, United 
Commercial Travelers of America, will 
insist on American made goods when 
purchasing for our individual needs; 
and be it further

Resolved—T hat we will use our best 
efforts to aid in the sale or purchase 
of Made in America merchandise and 
that we on occasion speak of our own 
wares as “American Made”, believing 
that in so doing all lines of American 
industry will be benefitted.

Official Reporter.

Accessory O rders Show Gain.
Orders for accessories have con

tinued to show a progressive increase 
in the market here, the volume com
paring well with the initial Spring 
business in ready-to-wear. The early 
demand for blouses has been consist
ently good, reflecting the belief that 
consumer interest in this merchandise 
will show a gain over a year ago. The 
call for millinery has been growing, 
with the trend toward mannish effects 

'notably strong. Novelties in costume 
jewelry have been actively purchased, 
with combination pieces meeting with 
strong favor. Interest in neckwear 
has been marked.
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Official Program of the Michigan State 
Convention.

Tuesday, Feb. 14.
11:45 a.m. Salvation army band concert. 
12 M. Mess call.

Invocation: Wm. Moore, Detroit. 
P resident’s complimentary luncheon. 

12:55 p.m. Introduction of past pres
idents.

I p.m. Assembly Call—opening exer
cises.

1:05 p.m. President’s address.
1:20 p.m. Campaign strategy, E. B. Gal- 

laher, Treas., Clover Mfg. Co., Pub
lisher Clover Business Service.

2:05 p.m. The Fight for Economy in 
Government, Geo. V. Sheridan, M an
ager, Ohio Council of Retail M er
chants.

2:40 p.m. The Association A ttack on 
Taxes, C. L. Glasgow, Nashville.

3 p.m. Awarding attendance prizes— 
Recall.

The Association Arsenal 
Civic Auditorium 

9 a.m. Opening. 12 M. Closing.
3:05 p.m. Opening. 9 p.m. Closing.

Meet your friends among the ex
hibitors. Get acquainted with the new 
exhibitors

Say it with orders.
Entertainm ent.

9 p.m. Reception and dance, Pantlind 
H otel ball room. Admission by 
badge—be sure to register.

Wednesday, Feb. 15.
9 a.m. Assembly call—Singing. •
9:15 a.m. W ho Goes There—Friend or 

Foe, presentation of report on utility 
competition, J. Chas. Ross, Kala
mazoo.

9:40 a.m. Open discussion of Commit
tee report, led by J. Chas. Ross and 
John A. Kerr.

10:30 a.m. W eak Points in O ur Line, 
W hat was discovered in shopping over 
fifty hardware stores. Presented by 
H. W . Bervig.

II a.m. Open discussion.
11:20 a.m. The Big Push—salesman

ship in 1933 by a master salesman. 
Howard A. Coffin, President, W hite 
Star Refining Co., Detroit.

12 M. Awarding attendance prizes. 
Clerks’ N ight—No Owners Admitted.

(M eeting in Concert Hall)
7:45 p.m. The Man Behind the Gun, 

Rivers Peterson, Editor, H ardware 
Retailer. Discussion.

9 p.m. Adjournment.
The Association Arsenal 

Civic Auditorium
1 p.m. Opening. 10 p.m. Closing.
7 to 10 p.m. Open House and Ladies’ 

Night. 9 p.m. Prize drawing for 
ladies.
Say it with orders.

Entertainm ent For the Ladies 
1 p.m. Bridge luncheon at W om an’s 

City Club, 254 Fulton street, East. 
Meet at 12:45 on the mezzanine floor, 
Pantlind Hotel. Admission at W om 
an’s Club by badge.

7 to 10 p.m. Ladies’ N ight at Exhibit. 
Be sure you deposit your ticket for 
prize drawing at 9 p.m.

Thursday, Feb. 16.
9 a.m. Assembly call—Singing.
9:15 a.m. Red Cross or Double Cross, 

Veach C. Redd, member National 
Price Competition Committee. (Look

over the merchandise purchased from 
competitive sources.)

10 a.m. Open Discussion on Price 
Competition, led by H erm an C. 
Dignan and W . C. Judson. You’ve 
been talking about price competition. 
H ere’s your opportunity for a full 
discussion.

11 a.m. Rallying ’Round the Flag, 
Rivers Peterson, Editor Hardware 
Retailer.

11:40 a.m. Election of officers.
12 M. Awarding attendance prizes.

The Association Arsenal.
1 p. m. Opening. 7 p.m. Closing. 

Look over list of specials in conven
tion daily. Get ideas on display and 
selling from the exhibitors. Every 
one of them has ideas you can use in 
your business. They’ll be happy to 
talk to you.

Say it with orders.
Entertainm ent.

2 p.m. Theater party for the ladies. 
Meet at 1:45 on the mezzanine floor, 
Pantlind Hotel. Admission by badge.

8:30 p.m. For Everybody—The Vic
tory Celebration, Concert Hall. Civic 
Auditorium. No banquet — every
thing free. Special entertainm ent be
fore dancing. Entertainm ent between 
dances. An evening long to be re
membered.

Friday, Feb. 17.
10 a.m. Assembly call—Singing.
10:15 a.m. Forw ard March, Fred J.

Nichols, Manager. M erchants Service 
Bureau, National Cash Register Co., 
Dayton, Ohio. Listen to this na
tionally-known speaker. He is force
ful, dynamic and plain speaking. H is 
talk will bring a fitting climax to 
the week.

11 a.m. Reports of committees.
11:20 a.m. Discussion and action on

committee reports.
11:45 a.m. Awarding attendance prizes.

The Association Arsenal.
8:30 a.m. Opening. 1 p.m. Closing.

Place your last orders. Invite the 
exhibitors to be with us next year.

Charity By Encroachment.
Kalamazoo, Feb. 6 —;T he  whole 

world is in a fantastic whirl. Everyone 
has a program—for the other fellow 
to pay for. Every city is trying to  get 
a patch of ground for the unemployed 
to grow potatoes and vegetables. And 
still they yell, help the poor farmer. 
T hat is charity by encroachment. Some 
well-meaning manufacturers sell gro
ceries and meats to their help at cost, 
then wonder why banks, wholesalers 
and retailers go into bankruptcy. More 
encroachment. Can’t charity be met 
bv each county and state by those who 
are employed without sucn encroach
ment? M. Calder.

Bright Outlook For Neckwear.
Orders for women’s neckwear are 

reaching the primary market in stead
ily increasing quantities. Both because 
of the vogue for suits and the favor
able influence of the Victorian styles 
upon neckwear, the outlook is said to 
point to one of the best seasons in 
years in this merchandise. Scarfs, 
collar and tie sets and detachable fur 
trimmings lead in the types which are 
favored. The use of detachable fur 
effects on both coats and suits is most 
marked.

Replan Your Estate 
to Meet 
the
New Conditions

Never before have executors had 
so m any d ifficu lt conditions to  
meet, and unusual problems to 
sort out and skilfully handle.

Today we have increased estate 
taxes to reckon with. Securities 
to manage in abnormal markets. 
R eal e s ta te  to  sell, ren t, and 
handle under g rea tly  d istu rb ed  
circumstances, and other unusual 
questions . . .  all calling for clear 
thinking and careful action.

When your own estate comes up 
for settlem ent our past and present 
experience as executor should 
prove invaluable for your heirs.

We invite you to consult us on prac
tical estate plans th a t take present 
conditions into full account.

♦

THE MICHIGAN TRUST CO.
G R A N D  R A PID S

T H E  F I R S T  T R U S T  C O M P A N Y  I N  M I C H I G A N
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M OVEM ENTS OF M ERCHANTS.
Cadillac—The Cadillac Lumber Co. 

has decreased its capital stock from 
$125.000 to $58.973.

Lansing—The Central T rust Co. 
has decreased its capital stock from 
$400,000 to $200.000.

Ironwood—T he Davis & Fehr Co., 
dry goods and millinery, has changed 
its name to the Davis Co.

Grand Rapids—The Riverside Lum 
ber Co., 1201 Monroe avenue, has de
creased its capital stock from $75,000 
to  $40,000.

Grand Rapids—T he Verhey Lum 
ber Co., 640 Leonard street, N. W ., has 
decreased its capital stock from $100,- 
000 to  $50,000.

Kalamazoo—Building Materials, Inc., 
230 East Kalamazoo avenue, has in
creased its capital stock from $100,- 
000 to $150,000.

Grand Rapids—The Evans & R et
ting Lumber Co., 707 W ealthy street, 
has decreased its capital stock from 
$150,000 to $50,000.

Petoskev—Reinhertz Style Shop is 
conducting a closing out sale which 
will be concluded Feb. 11. T he store 
\\iil re-open May 1.

H am tram ck—Friedman Bros., Inc., 
9519 Jos. Campau avenue, retail fur 
dealer, has decreased its capital stock 
from $50,000 to $10,000.

Kalamazoo— Gilbert W . and Minnie 
H. Adams have engaged in business at 
109 North Burdick street under the 
style of Gilbert’s $9.90 Store.

D etroit—The New Deal Cafeteria 
Co., 2201 F irst National Bank building, 
has been incorporated with a capital 
stock of $1,000, all subscribed and paid 
in.

D etroit — The Copeland Michigan 
Co., 2567 W est Grand Blvd., has been 
incorporated with a capital stock of 
$5,000, $4,500 being subscribed and 
$2.250 paid in.

Cadillac—G. D. Churchill has sold 
his restaurant equipment to W esley 
Cowan, of Detroit, who will continue 
the business under the same style, the 
H am burg Inn.

F lint—The Flint W holesale Grocery 
Co., 716 Harrison street, has been in
corporated with a capital stock of 
$20.000, $1,900 of which has been sub
scribed and $1,000 paid in.

D etroit—The K ram er W aste M a
terial Co., 9588 Greeley avenue, has 
been organized to deal in rags, iron 
and paper with a capital stock of $2,- 
000, all subscribed and paid in.

Portland—The W illard M otor Co. 
has merged its business into a stock 
company under the style of W illard & 
Green. Inc., with a capital stock of 
$5,000, all subscribed and paid in.

Alpena—N. J. LaLonde, 59, retail 
dealer in shoes, died suddenly at his 
home. He conducted a shoe store in 
th e  Culligan block, South Second 
avenue the past thirty-four years.

Ann Arbor—W ild & Co., 311 South 
State street, dealer in clothing for men, 
has merged the business in to  a stock 
company under the same style with a 
capital stock of $10,000, all subscribed 
and paid in.

D etroit—'Fenmode, Inc., 6506 W ood
ward avenue, dealer in wearing ap
parel for women, has been incor
porated with a capital stock of $5,000, 
$1,000 of which has been subscribed 
and paid in.

Lansing—T he Roberts W all Paper 
& Paint Co., is now located a t 318 
E ast Michigan avenue. L. A. Roberts, 
proprietor, has been identified with the 
wall paper and paint business here for 
the past ten years.

H ersey — The H ersey M arketing 
Ass’n., Inc., has merged its business 
into a stock company under the same 
style with a  capital stock of $50,000, 
of which $24,400 has been subscribed 
and $2,440 paid in.

St. Joseph—T he Berrien Packing 
Co., has been incorporated to buy, 
store, sell and preserve fruits, with a 
capital stock of $40,000 common and 
$10,000 preferred, $20,000 being sub
scribed and paid in.

D etroit—Switken’s Variety Stores, 
Inc., 4401 24th street, has merged its 
business into a stock company under 
the same style with a capital stock of 
50 shares a t $100 a share, $5,000 being 
subscribed and paid in.

Cadillac—J. M. M attison, formerly 
connected with the W idgren Market, 
has purchased the grocery stock and 
store fixtures of John Bell and will 
«continue the business at the same loca
tion on H aring street.

Mt. Clemens—Adeline’s, Inc., 37 
N orth W alnut street, dealer in ready- 
to-wear apparel for women, jewelry 
and furs, has been incorporated with a 
■capital stock of $5,000, $2,000 of which 
has been subscribed and paid in.

Bad Axe—W m. T. Collon & Co., 
undertaker and dealer in furniture and 
household supplies, has merged the 
business into a stock company under 
the same style with a capital stock of 
$12,000, all subscribed and paid in.

H am tram ck — Louis Margolis has 
merged his furniture business into a 
stock company under the style of the 
Margolis Furniture Co., Inc., 9207 Jos. 
Campau avenue, with a capital stock 
of $6,000, all subscribed and paid in.

D etroit—Israel Schwartz, 2465 Rus
sell street, dealer in sugar, nuts, dried 
fruits, etc., has merged the business 
into a stock company under the style 
of I. Schwartz, Inc., with a capital 
■stock of $5,000, all subscribed and 
paid in.

St. Ignace—Quay Bros., Inc., dealer 
in petroleum products, road oil, auto 
accessories, etc., at wholesale and re
tail, has merged th e  business into a 
stock company under the same style 
with a capital stock of $20,000, all sub
scribed and paid in.

Ishpem ing — Antoine Dobbs, pro
prietor of the Garfield Hotel, F irst and 
Pearl streets, died in the hotel Feb. 5, 
following an illness of a few days, of 
pneumonia. Mr. Dobbs, who was 79 
years of age was born in New York 
and had lived in Ishpem ing over fifty 
years.

D etroit—The Samuel Salasnek Est., 
912 Napoleon street, wholesale and 
retail dealer in sea foods of all kinds, 
has merged the business into a stock 
company under the style of the Salas
nek Fish House, Inc., with a capital 
stock of 2,000 shares at $10 a share, 
$20,000 being subscribed and $1,000 
paid in.

Allegan—M ayor Joseph F. Mosier 
made the statem ent Tuesday tha t the 
loan for $335,000 to  complete the dam 
project from the R. F. C. has been 
tem porarily held up. This news was 
brought here and given out Tuesday

by Attorney Clare E. Hoffman, who 
returned from a trip to  W ashington, 
where he had a conference with the 
R. F. C. Mr. Hoffman stated he was 
told representatives of the Consumers 
Power Company had told the Com
mission Allegan could not secure 50 
per cent, of the current to  be generated 
by the municipal dam from Allegan 
patrons. Mayor Mosier states that 
blanks will be printed and a canvass 
made among Allegan citizens and 
hopes when this is completed the de
sired showing can be made to  secure 
the necessary loan. According to 
Mayor Mosier $231,000 have been 
spent on the dam project, $185,000 be
ing a bond issue and the balance paid 
out of the city treasury. The city still 
has $39,000 to pay for flowage rights. 
I t is up to the property owners of 
Allegan to make their wants known 
by signing the blanks.

Manufacturing Matters.
D etroit—The W ayne Bedding Co., 

Inc., 3139 Beaubien street, has been in
corporated with a capital stock of 
$1,000, all subscribed and paid in.

Muskegon—The Hillsa Co. has been 
incorporated to manufacture and deal 
in goods and wares with a capital 
stock of 1,000 shares at $10 a share, 
$1,000 being subscribed and paid in.

Detroit—The Riordan Machinery 
Co., 2233 Tuxedo avenue, has been o r
ganized to manufacture and deal in 
machinery with a capital stock of $25,- 
000, $13,000 being subscribed and paid 
in.

Detroit—Zea, Inc., 269 E ast Vernor 
avenue, has been organized to manu
facture and sell soap with a capital 
stock of 500 shares at $10 a snare, 
$5,000 being subscribed and $1,000 
paid in.

D etroit — The Nu-Iz Corporation, 
9715 Burnette avenue, manufacturing 
laboratories, medicinal preparations, 
has been incorporated with a capital 
stock of $20,000, $18,000 being sub
scribed and pad in.

Detroit—The Hebrew National Gro
cers Co., 11390 Broadstreet avenue, 
has been incorporated to act as manu
facturer’s agent, distribute foods, etc., 
with a capital stock of $1,000, all sub
scribed and paid in.

Grand Rapids—The Sterling Sweep
er Co., 500 Michgan T rust Bldg., has 
been organized to manufacture and 
deal in carpet sweepers and vacuum 
cleaners with a capital stock of $4,000, 
all subscribed and paid in.

Detroit—T he Electrical Industrial 
Manufacturing Corporation has been 
organized to manufacture and sell 
electrical appliances, etc., with a cap
ital stock of 50,000 shares at $1 a share, 
$1,000 being subscribed and paid in.

Grand Rapids—The Michigan Brew
ing Co., 26 Michigan avenue, has been 
organized to  manufacture and sell at 
wholesale non-intoxicating beverages 
with a capital stock of $650,000, $166,- 
000 being subscribed and $1,000 paid 
in.

How Miami Looks To a Muskegon 
Man.

Miami. Feb. 4— In 1849 an element 
called gold was discovered in the 
sands of a California river.

For forty-nine years you have been 
sluicing the sands of time for a sub
stance more valuable than gold—

T R U T H —and have passed it on to 
your readers in the form of helpful, 
interesting and inspiring information.

I enclose my annual assessm ent for 
my privilege of sharing another year 
in yo_ur truth-m ining enterprise and to 
receive the Golden Nugget of the 
fiftieth anniversary number.

Since 1891, when I started  working 
in a country store in Eaton county, I 
have been a reader of your journal.

W hen I left the store to enter the 
field of business training in Grand 
Rapids, I still found your paper use
ful, not only for my own pleasure and 
enlightenment, but as dictation ma
terial in my secretarial classes. My 
students liked the articles and the in
formation increased their knowledge of 
actual business affairs.

I am spending the winter in Miami 
to complete my recovery from the ef
fects of being run down by an auto
mobile in 1929. My daughter, M ar
garet, is with me. Getting well has 
been a long, hard pull, but I am “over 
the top’’ now and feeling fine.

T he articles from the facile pen of 
H arry M. Royal, of Shelby, have in
terested me. The conditions he de
scribes in and around Sebring are 
typical of much of Southern Florida 
also.

Miami has attracted some 25 per 
cent, more w inter visitors this season 
than a year ago, due to  the fact that 
rentals have been greatly reduced, 
living expenses are very low and the 
bus. rail and boat fares from the North 
have been lowered. Miami was vastly 
over built in the real estate boom per
iod of 1924-5-6 and can house many 
more people than are here. This, and 
the present general depression, are fur
ther factors in the low cost of living 
here.

Mr. Royal mentions paying 15c per 
quart for milk in Sebring. W e pay 
10c per quart for excellent milk, deliv
ered from nearby farms. W e get large, 
juicy grape fruit for 10c to  20c per 
dozen, and oranges and tangerines 
from 3c to 15c per dozen; and the 
fruit ripened upon the trees is much 
sweeter and better flavored than that 
we get in the North.

W hile there are many thousands of 
middle class people here who come to 
live economically and enjoy the m ar
velous sunshine, ocean breezes and 
salt water bathing, there are also hosts 
of people of means who amuse them
selves in more expensive w ays; such 
as attending the horse and dog races, 
yachting, night clubs, side trips by air
plane to Cuba and farther South, deep 
sea fishing, etc. The names on the 
registers of several of the larger ho
tels, such as the Roney Plaza, Ever
glades and the Miami Biltmore (a 
$10,000,000 hostelry) read like a 
“W ho’s W ho of America.”

The air races brought thousands to 
Miami for the week; 327 planes were 
here; also two blimps, one auto-gyro, 
and the gigantic 785 foot airship 
Akron.

Hialiah Park  race track, just out
side of Miami, is the mecca to lovers 
of fine horse flesh. One thousand 
horses are competing during the forty- 
five days’ season for $300,000 in purses 
and some $50,000 a day are wagered 
upon the results. Nearly $2,000,000 
was spent in 1932 n landscaping and 
beautifying the grounds.

A vast open air auditorium, seating 
10,000 people, is used once or more 
each week for entertainments, open 
forums and lectures, all of which are 
free to  the public. So many prom 
inent men and women from all sec
tions of the United States and abroad 
spend from a few weeks to the season 
in Miami that it is possible to secure 
their appearance for these occasions.

The climatic, recreational and cul
tural opportunities here are unusual 
and satisfying; 125 churches in Greater 
Miami offer spiritual uplift. A men’s 
bible class, held in a down-town 
theater, draws from 1,200 to 1,500 men 
each Sunday. A rthur E. Howell.
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Essential Features of the Grocery 

Staples.
Sugar — Local jobbers hold cane 

granulated at 4.35c and beet granu
lated at 4.20c.

Tea—In prim ary m arkets during the 
week some grades of Indias advanced 
slightly, but this had practically no 
effect upon the m arkets in this country. 
F irst hands business in tea here has 
been very quiet, without any change 
of any account. Consumptive demand 
for tea is about ordniary.

Coffee—No special development has 
occurred in Rio and Santos coffee, 
green and in a large way, either spot 
or futures during the past week. There 
have been some trifling fluctuations in 
futures, but no change in spot. The 
undertone for Rio and Santos still con
tinues soggy with nothing in the situa
tion which seems likely to relieve the 
prevailing weakness. Milds remain 
unchanged with an ordinary demand.

Canned Fruits—Canned fruits are 
unchanged. Liquidation of distress 
stocks of peaches still proceeds slowly, 
and grapefruit prices are about the 
same.

Canned Vegetables — The major 
vegetables have been holding fairly 
well, with peas quite steady and South
ern tomatoes well maintained on a 
somewhat higher price basis. Corn is 
also a little firmer, as cheap lots of
fered from the Midwest are much less 
in evidence.

Canned Fish—Canned foods prices 
suffered no more damaging reverse last 
week than a decline in Alaska pink sal
mon which is now being quoted gen
erally enough to make a market. This 
change was more or less expected as 
the March 1 tax levy is in back of the 
attem pt to reduce inventories. The 
question remains as to how much sal
mon will be moved within the next few 
weeks, and also w hether the price can 
be advanced again after M arch 1. 
Prices which are lowered “tem porarily” 
have a bad reputation during this de
pression for staying down. A t any 
rate, the lower price will undoubtedly 
stimulate trading, and with the Lenten 
season coming on a stable m arket of 
75c, Coast, will perm it distributors to 
buy more confidently. Red salmon is 
not affected by the decline in pinks, and 
the m arket on reds seems to be some
w hat better controlled. Fancy salmon 
is very closely cleaned up on Columbia 
River.

Dried ¡Fruits—The m arket is gen
erally unchanged this week. Prices are 
being maintained, but the spot m arket 
has still some distance to cover to 
catch up with the Coast. Stocks held 
on the spot are not heavy, but under 
existing competitive conditions, the 
chances are tha t there will be little 
genuine improvement until new buying 
becomes essential. Reports from Cali
fornia indicate a slightly better feeling 
in Sultana raisins. These, with m us
cats, have been dragging all season, 
with very little demand. California 
and Oregon prunes are doing fairly 
well, as the lower prices possible a 
short time ago are now a thing of the 
past. Growers in the N orthw est are 
holding their stocks for better rpices.

Dried apricots and peaches are being 
well held on the Coast, and stocks 
here are light. Packaged fruits have 
done fairly well since the first of the 
year, especially figs and prunes.

Cheese—Demand for cheese has been 
very moderate during the week and 
prices have been affected. The market 
is easy and in the buyer’s favor.

N uts—The m arket remains a rather 
drab affair this week, with the only 
bright thing being a possibility of a 
somewhat earlier spring pickup than is 
usual. Stocks here are not heavy, but 
retail outlets have experienced difficulty 
in moving out their holiday goods and 
as a result are buying very closely. 
Aside from pecans, it has been impos
sible to put any strength in prices. 
Pecans have firmed up because of the 
abnormally short crop and improved 
buying of shelled pecans which were 
being substituted to a considerable ex
tent for imported shelled walnuts. 
Shelled markets abroad have shown no 
particular change and buying for ship
ment is on a very narrow  basis.

Rice—The m arket is quite steady in 
the South, more so, in fact, than the 
spot market. This is due to the fact 
that growers generally are firm holders 
of rough stocks, while mills are still 
liquidating clean rice to reduce inven
tories. The demand is fair, with gro
cers being in the m arket for replace
ments. This type of business is ex
pected to continue through February 
and March. E xport movement of rice 
has slackened and there is little en
quiry for shipment at this time.

Salt Fish—Mackerel and other salt 
fish are unchanged for the week. De
mand is only fair with the supply of 
Irish and Norway mackerel rather 
small.

Syrup and Molasses—Demand for 
sugar syrup during the week has been 
steady, but mostly in small lots. Prices 
unchanged. Compound syrup unchang
ed for the week with a fairly healthy 
market, although the demand is not 
large. Fine grades of molasses are un
changed for the week with a fair de
mand.

Review of the Produce Market.
Apples—Red M cIntosh, $!.25@!.50 

per bu.; W agner, 85c@1.25; Spys, 
$1.50 for No. 1 and $1 for No. 2; Bald
wins, 75c@$l; Greenings, $1@1.25.

Bagas—Canadian, 60c per 50 lb. sack
Bananas—4j^c@5c per lb.
Beets—75c pei bu.
Butter—The m arket has advanced 

creamery lj4 c  per lb. Jobbers hold 
plain wrapped prints a t 19c and 65 lb. 
tubs at 18c for extras.

Cabbage—-*0c per bu.: 50c for red. 
New from Texas, $1.75 per 75 lb. crate.

California Fruits—Empress Grapes, 
$1.75@2.

Carrots—Home grown, 50c per bu.; 
California, 60c per doz. bunches and 
$2.75 per crate.

Cauliflower—$2.25 per crate contain
ing 6@9 from Calif, and Arizona.

Celery—20@30c per bunch.
Cocoanuts—90c per doz. or $5.50 per 

bag.
Cranberries—$2.75 per 25 lb. box for 

Late Howe.

Cucumbers—No. 1 home grown hot 
l ouse, $2.25 per doz.

Dried Beans—Michigan jobbers pay 
as follows for hand picked at shipping
station:
C. H. Pea from e le v a to r_______ $1.15
Pea from fa rm e r_______________  .95
Light Red Kidney from fa rm e r_1.50
Dark Red Kidney from farm er __ 1.25
Cranberry beans to farm er ___  2.75

Eggs — The market is a trifle
stronger than a week ago. Jobbers 
pay 8c per lb. for receipts, holding 
candled fresh eggs at 14c per dozen 
for hen’s eggs and 11c for pullets. Cold 
store are offered on the following
basis:
XX c a n d le d ___________________  13c
C h e c k s -------------------------------------  10c

Grape Fruit—Present prices are as 
follow s:
Florida Mor J u i c e _____________ $2.50
Florida Sealed Sweet __________ 2.75
Texas, C h o ic e ___________________3.00
Texas, F a n c y ___________________ 3.50
Texas, bushels _________________ 2.25

Green Onions—Chalots, 60c per doz. 
Green Peppers—50c per doz.
Honey—Comb, 5@6c per lb.; strain

ed, 5 lb. tins, $4.50 per doz.; 6fl lb. cans, 
8c per lb.

Lettuce — In good demand on the
following basis:
Imperial Valley, 6s, per c r a te ____$3.50
Imperial Valley, 4s and 5s, crate_ 3.50
H ot house, 10 lb. b a s k e t_______  .50

Lemons—The price is as follows:
360 S u n k is t___________________ $5.00
300 S u n k is t_____________________5.00
360 Red Ball __________________ 4.00
300 Re dBall __________________ 4.00

M ushrooms—28c per one lb. carton.
Oranges—Fancy Sunkist California

Navels are now sold as follows:
126 ------------------------------------------$3.50
150 ------------------------------------------- 3.50
176 ------------  3.50
200 ------------------------------------------  3.50
216 --------------------------------------------3.50
272 ------------------------------------------  3.25
288 ------------------------------------------ 3.25
324 -------------------------------   3.25
Red Ball, 50c per box less.
Indian River oranges are sold on the 
following basis:
126 ------------------------------------------ $3.25
1 5 0 ------------  3.25
176 ------------------------------------------- 3.25
216 ------------------------------------------3.00
252 ------------------------------------------  3.00
288 ------------------------------------------  3.00
324 ------------------------------------------  3.00
Bulk, $3.25 per 100 lbs.
Temple oranges (cross between F lor
ida orange and tangerine) large size 
(176), $2.50 per strap.

Onions—Home grown, 40c per bu. 
for medium yellow. Domestic Spanish, 
$1.50 per crate.

Parsley—50c per doz. bunches.
Potatoes—Home grown, 45c per bu. 

on the local m arket; Idaho bakers, 25c 
for 15 lb. sack.

Poultry—W ilson & Company pay as
follows:
Heavy fowls __________________  10c
Light fo w ls _____________________Sj'2c
Ducks __________________________  8c
Turkeys _______________________  11c
Geese __________________________  7c

Radishes—40c per doz. bunches hot 
house.

Spinach—$1 per bu. for Southern 
grown.

Squash—Hubbard, $2.50 per 100 lbs. 
Sweet Potatoes—$1.60 per bu. for 

kiln dried Indiana.
Tangerines—$1.75 per box or bu. 
Tomatoes—H ot house, $1.10 per 7 

lb. basket.
Veal Calves — W ilson & Company 

pay as follows:
F a n c y -------------.'.-------------- !_____ 8j£c
Good _________________________ _ 3c
Medium ______________________ _6c

M ade M oney O n the T radesm an.
D ecatu r, F eb . 7— L ast spring  

I w ro te  to  you telling  you th a t in 
cu tting  dow n m y expenses I w as 
cancelling m y  subscrip tion  to  
you r T rad esm an . In rep ly  I r e 
ceived  a  n ice le tte r  from  you 
telling  m e th a t you d id  n o t w an t 
to  tak e  m y  nam e from  y o u r list 
a fte r  hav ing  taken  your jo u rn a l for 
so m an y  years an d  you enclosed  
a  co m p lim en ta ry  rece ip t for a six 
m on th s subscrip tion  w hich w as 
certa in ly  ap p rec ia ted .

L ast fall I no ticed  an  article  in 
reg a rd  to  G o v ern m e n t re fu n d  on 
n u t o leo  for the  years 1929 an d  
1930. A s I h a n d le  no th ing  b u t 
this k ind  I sen t to  you fo r a  b lank , 
w hich I received  an d  filled in. 
A fte r  rectify ing  a few  m istakes 
w hich I m a d e  in filling ou t the  
b la n k  an d  digging up  m y  o ld  
stam ps of those years, I h av e  this 
d a y  received  from  U ncle S am  a 
check  for $ 1 3 .4 3  w hich pays tw o 
years tax— $12 , p lus $ 1 .4 3  in 
terest. T h is  is m o n ey  w hich I 
w ou ld  never h av e  received  if I 
h a d  n o t rea d  m y  T ra d esm an  and , 
o f course, I h av e  you  to  th an k  for 
it. I am  enclosing m y  check for 
$6  w hich w ill p a y  m y  subscrip 
tion  fo r tw o years— 2 5 6 3  to  2 6 6 7 . 
By th a t tim e, o f course, this p res
en t unp leasan tness w ill all be  h is
to ry  an d  w e w ill look  b ack  a t these 
years as days of g rea t experience 
an d  instruction .

If a t  an y  tim e du ring  m y fu tu re  
business ca reer you  receive w o rd  
from  m e th a t I w a n t to  cancel m y  
subscrip tion  to  th e  M ichigan 
T rad esm an , ju s t ignore  th e  le tte r  
an d  send  m e  a  b ill fo r sam e.

By the  w ay, ju s t tw en ty -tw o  
y ea rs  ago  to -d ay  I tu rn ed  th e  k ey  
in th e  lock o f th is p lace  o f busi
ness fo r th e  first tim e. H a v e  seen 
lo ts  o f changes in th a t tim e, m an y  
trave ling  sa lesm en h av e  com e an d  
gone an d  fo r them  I h o ld  som e 
v e ry  fond  m em ories.

Best w ishes to  you an d  yours.
T heo . Borst.

Driving screws in dark corners is 
made easy by a new screwdriver. It 
has a flashlight built in its handle. A 
new battery filler uses a similar idea, 
directing a beam into the battery cell.

A new machine engraves your sig* 
nature on your fountain pen. So mark
ed, your pen identifies you—you show 
the pen, then duplicate the signature 
on paper.

Many a salesman has hatched out 
a scheme by having his mind set on it.

mailto:85c@1.25
mailto:1@1.25
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MUTUAL FIRE INSURANCE
Agents, Branch Offices, Mutuals and 

Business Changes.
E rnest A. Paviour, an insurance 

agent of Rochester, New York, in a 
recent number of the Phoenix, the o r
gan of the Phoenix Insurance Co., of 
H artford, states some self-evident 
tru ths in a discussion of the agency 
business when he says:

“There are agents who worry a lot 
about mutuals and branch offices. As 
a m atter of fact the stock agent is the 
beer which made the city famous. W e 
told our policyholders all about m u
tuals so that they wanted to experi
ment with them. W e made them fam
ous and helped to build up their busi
ness.

“Branch offices are a menace. W e 
read those headlines. T he worst com
petition that I ever experienced came 
from incompetent and dishonest agents 
in the membership of our own organ
izations and from selfish companies. A 
bunch of part-time, comm ission-grab
bing agents and brokers can do more 
to  shake confidence in insurance than 
all the branch offices in the land. And 
yet our companies and our own agents 
are responsible for planting competi
tion and destructive force in the form 
of incompetent producers tha t th rea t
ens to  engulf us all. W e agents can 
start cleaning up right in our own 
backyards. L et’s get rid of the re- 
baters, rate-cutters, ignoramuses and 
utterly incompetent solicitors tha t wre 
have put out in the field to represent 
the great business of insurance before 
the insuring public.

“I do not mean to say th a t the 
branch offices do not have this type 
of representative, but I do mean to  say 
that we as local agents do about every
thing th a t we see wrong in the branch 
office. At least the branch office has 
pioneered in many sidelines and in 
opening them up has assisted the local 
agent in selling them. But this is no 
defense of the branch office. If  the 
companies can acquire large volumes 
cheaper through the branch office, 
then tha t system of distribution will 
grow. If it is more costly than the 
American agency system, the branch 
office will wane. Again the solution 
is partly in the hands of the agent. 
It is my opinion that some companies 
are beginning to  find out that branch 
offices are p retty  costly luxuries in 
many instances.

Cold economic laws are going to 
settle the question of branch offices 
one way or another, not resolutions of 
agency conventions. One of the most 
pitiful objects in business is th e  man 
who continues to butt his head against 
such economic walls instead of going 
around. Agents should spend more 
time in adapting themselves to in
evitable changes rather than ‘resolut- 
ing’ and protesting. Many of the so- 
called evils of the business are changes 
necessary to keep up with modern de
velopments. In  many cases they are 
imaginary evils.

A few years ago agents were con
demning the factory insurance associa
tion as a menace to their security. T o 
day we hail th is  group as an essential 
means of w riting our large sprinklers 
risks. In  Rochester we have vigor
ously protested changes in fire insur

ance rules and rating methods which 
we later acclaimed as great improve
ments. And so the insurance world 
progresses over the ‘dead bodies’ of 
agents.’’

Exposure Fires Cause Much Damage.
The greatest single cause of fire loss 

is what is known as “exposure.’’ I t is 
responsible for close to  70 million of 
our 500 million dollar annual waste.

The term exposure is applied to  any 
fire th a t extends from its place of 
origin to another building. There are 
a number of causes of such fires—a 
conflagration may get beyond control 
because of the nature or size of a 
building or because of the combustibil
ity of its contents. Or, as was the case 
in the great A tlanta disaster, burning 
embers may fly through the air.

W ide streets and open spaces afford 
a measure of protection against fires 
spreading. However, as most exposure 
fires occur in thickly congested locali
ties, the only protective factors are the 
ability of structures to withstand heat 
and flame and the quality and quan
tity  of fire fighting organizations and 
their equipment.

I t should be understood that there is 
no such thing as a “fire proof” build
ing. The most serious fire in Chicago 
since 1871 occurred in 1922 in a $3,- 
000,000, fifteen story office building 
constructed in the most approved man
ner. The fire started in a nearby struc
ture and the upper floors of the mod
ern building were subjected to such 
terrific heat that radiation through 
glass windows ignited the combustible 
contents of offices, flattened out metal 
desks and cabinets, and melted glass 
desk tops and metal fittings.

W hat we can do is build to resist 
fire. Masonry walls of adequate thick
ness with wired glass windows afford 
the best fire stop. Im proved metal 
fire doors and shutters offer a high de
gree of protection, as do sprinkler sys
tems.

Every American city should have 
building codes that enforce the safest 
most fire-resistant construction. Until 
such codes are effected, exposure fires 
will undoubtedly continue to lead the 
list.

Over Insurance.
As a rule, when values decline in

surance cover is adjusted accordingly, 
but the sharp fall in prices and values 
during the last twro  years has been so 
great tha t many policyholders are to
day carrying more insurance than they 
need. This is a mistake, for at least 
tw o reasons—over-insurance increases 
moral hazard, and when claims are 
presented it is sure to arouse sus
picion; furtherm ore, it is an unneces
sary . expenditure for excess insurance 
which cannot be collected. In  times 
like these, when a full value is sought 
for every dollar spent, insurance 
agents could serve their clients well 
by pointing out to them the advis
ability of readjusting their cover and 
saving premiums when it can be done 
without sacrificing adequate protec
tion. T his is one of the services 
which policyholders are entitled to re
ceive from their insurance advisors and 
which is generally left to  them to dis
cover and propose.

When On Your Way, See Onaway.
'Onaway, Feb. 7—Miss Edyth Shir- 

tum, sole manager, editor and pro
prietress of the New Onaway Outlook, 
who made her debut to the public in 
January with a complete new issue of 
the paper, is rapidly gaining recogni
tion as a thorough journalist. Miss 
Shirtum, who was formerly in the 
employ of the Rogers City Advance, 
has the assistance of Miss Mary Jack- 
son and the two little ladies are tak- 
hold of m atters in businesslike m an
ner, using; unique methods to secure 
subscribers bv accepting barter and 
giving same for and in exchange for 
advertising space to merchants. Their 
activities in civic affairs is quite no
ticeable, taking active part in Com
munity Council, Chamber of Com
merce and Commission meetings. 
These are the things which count these 
days. W atch them grow.

The I. O. O. F. held an open meet
ing at their hall Friday night. Hon.

Herman Dehnke, of Harrisville,, Grand 
W arden, was the speaker. His fine ad
dress will, undoubtedly, be the means 
of stimulating the order quite ex
tensively.

The Chamber of Commerce held a 
regular meeting Thursday, confirming 
the election of its officers for 1933, ap
pointing committees for preparing the 
new advertising folder and distribution 
of same and. last of all, entering into a 
contract for producing a minstrel show 
composed of professional and com
bined home talent. W atch for the big 
hand bills.

The Community Council is publish
ing its list of nominees for elective 
officers this week and, judging by the 
size of the list, the election wall be a 
lively one; it appears to be quite an 
honor to hold an office in this associa
tion. Squire Signal.

A river that stopped carrying on 
would dry up.
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SLOW BUT SURE STARVATION
Dominance of Chain Store Must Necessarily Result in Impoverishment

of the Community.

I  have been accused of m any things of which I  had no knowledge during the time I  have con
ducted the Tradesman, but one accusation has never been laid at m y door— that I  have an inordi
nate love for the chain store. I  have fought this menace to legitimate merchandising with all the 
vigor I could command ever since the viper showed its head. I  shall continue to oppose it as long  
as I  have any breath in m y body, not because it has no good features to commend it, but because 
the bad features outweigh the good. Under existing conditions it has but one fundamental theory 
— to make money for the owner. Such features as service to the public, duty to the community, 
and fair treatment to clerks are entirely overlooked by the chain stores in the mad endeavor to 
make as much money as possible and get the money so made out of the town in which it is made at 
the earliest possible moment. M oney made by a legitim ate merchant usually finds lodgment in 
the local bank and is utilized to assist in m eeting the payrolls of local factories, from which it 
comes back to the merchant in never ending procession and succession, but no local banker dares 
to use the deposits of chain stores in m eeting local calls and necessities; because he knows that 
such action on his part will force him to either suspend payment or go on a borrowing expedi
tion day after tomorrow or week after next.

The independent retail dealer sends out o f town only sufficient funds to cover his foreign 
purchases. The remainder o f his bank deposits, which represent the profit he has made in his 
store transactions, remain in the bank until invested in a home, devoted to payment on a home 
already purchased on time, applied to the purchase of additional home furnishings, needed addi
tions to his store building, desirable additions to his stock or fixtures or investment in local manu
facturing enterprises which give employment to home people and thus contribute to the growth 
and prosperity of his home town.

The chain store, on the contrary, sends the entire receipts of the store (less rent and wages 
paid the store manager and his clerk) to the headquarters of the chain system in D etroit or else
where, to be immediately transferred to N ew  York, where they are absorbed by high priced 
executives and clerks and divided among the greedy stockholders of the organization.

This steady stream of money, constantly flowing out of town every week, N E V E R  TO  
R E T U R N , must ultim ately result in the complete impoverishment o f the community. I t  is a pro
cess of slow but sure starvation.

This is the strongest indictment ever presented against the chain store— an indictment which 
precludes the possibility of a defense, because there can be no defense to a charge o f this kind, 
based on the logic of events.

This indictment effectually outweighs and overcomes any possible advantage which can be 
presented in favor of the chain store, because o f its low prices on some lines of goods, alleged uni
formity in methods and prompt service.

In  the light of this disclosure, which no one can successfully contradict or set aside, the con
sumer who patronizes the chain store, instead of the regular merchant, is effectually destroying 
the value of any property he owns in the town in which he lives, placing an embargo on the further 
progress of his own community and helping to bring on a period of stagnation in business, real 
estate and manufacturing which will ultim ately force him to accept less pay for his services and 
reduce the level of living he enjoyed under conditions as they existed before the advent o f the 
chain store.

The decadence o f the town, due to lack of employment and the diversion of all available 
capital to the headquarters of the chains in Eastern money markets, will cause a depression in farm  
products, due to lack of local demand, which will ultim ately result in the impoverishment of the 
farmer. H e  can still ship his wheat to Liverpool, but there will he no local market for perishable 
products which must be consumed near at home.— E . A . Stowe in M ichigan Tradesman.
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SIX-HOUR FOOLISHNESS.
A  g en e ra l sh o rten in g  o f th e  

w o rk in g  d a y  is inev itab le . T h is 
has b e e n  th e  te n d en c y  fo r m o re  
th a n  a  h u n d re d  a n d  fifty years. 
M en used  to  w o rk  six teen  hours. 
T h e n  th e y  w o rk e d  tw elv e  hours, 
a n d  a  few  y ears  la te r  ten  hours 
b ec am e  th e  reg u la tio n  len g th  of a 
d a y ’s lab o r.

B ut as long  ago  as 1833  ag ita 
tion  in b e h a lf  o f an  e igh t-hour 
d a y  s ta rte d  in E n g lan d . T h irty - 
th ree  years la te r  th e  N ational la 
b o r  un ion  of the  U n ited  S ta te s  b e 
g an  to  d e m a n d  its ad o p tio n . In 
1869 the  F e d e ra l G o v e rn m e n t o r
d e re d  the  e igh t-hou r d a y  for all 
th e  nav y  yards. It is n ow  in force 
on  all g o v ern m en ta l w o rk  an d  in 
m o st if n o t all of th e  sta tes th e  
sam e ru le  applies.

T h e  L ab o r C o m m ittee  of the  
H ouse of R ep resen ta tiv es , h o w 
ever, has m a d e  a fav o rab le  re p o r t 
on  a  bill in terfded  to  lim it all em 
p lo y m e n t to  six h o u rs  a d a y  fo r 
five days a  w eek . T h e  b ill fixes a 
p en a lty  of a  fine of $ 1 ,0 0 0  o r 
th ree  m o n th s’ im p riso n m en t o r 
b o th  on any  p erso n  w ho  k n o w 
ing ly  tran sp o rts  in in te rs ta te  co m 
m erce an y  co m m o d ity  in th e  p ro 
duction  of w hich th e  w o rk e rs  h a d  
b een  em p loyed  c o n tra ry  to  th e  
regu la tion . T h e  en a c tm en t of 
such a  fool law  is n o t ex p ected  
du ring  the  p resen t C ongress, b u t 
the  cha irm an  o f th e  com m ittee  
h o p es to  a d v a n ce  it to w ard  
passage.

It w as n o t a rg u ed  du ring  the  
cam paign  for the  ad o p tio n  of the  
e igh t-hour d a y  th a t it w o u ld  r e 
sult in the  em p lo y m en t o f m ore  
w orkers, b u t it w as h e ld  th a t a  
m an  w ou ld  d o  as m uch in e igh t 
as in ten  h o u rs  an d  th a t h e  w as 
en titled  to  th e  o th e r  tw o  hours 
fo r his ow n rec reation . E x p eri
ence h as d em o n s tra te d  th e  u tte r  
foolishness of th is claim . T h e  
six-hour d a y  is u rg ed  now  as a 
w ay  fo r p ro v id in g  w o rk  fo r a 
g rea te r  nu m b er o f p e rso n s an d  
thus reducing  the  am o u n t o f u n 
em ploym en t, a  silly  a n d  id io tic  
exped ien t.

It is ex trem ely  d o u b tfu l w h e th 
er C ongress has the  p o w er to  en 
force such a  lim ita tion  u p o n  p r i
v a te  industry . It has m a d e  tw o 
a ttem p ts  to  p ro h ib it the  em p lo y 
m en t o f m inors in the  states.

T h e  first ac t p ro h ib ite d  the  
sh ipm en t in in te rs ta te  com m erce 
of an y  g o o d s  in th e  m an u fac tu re  
of w hich ch ild ren  h ad  b een  em 
p loyed . T h e  S up rem e C o u rt h e ld  
th a t th is  law  w as un co n stitu tio n a l 
as it tran sc en d e d  “ th e  au th o rity  
d e leg a ted  to  C ongress o ver co m 
m e rc e” a n d  as it  ex e rted  “ a  pow er 
as to  a  p u re ly  local m a tte r  to  
w hich th e  F e d e ra l au th o rity  does 
n o t e x te n d .”

T h e  second  ac t lev ied  a  ta x  of 
10 p e r  cent, on  the  p ro fits  of those  
em ploy ing  ch ild ren . T h e  S up rem e 
C o u rt h e ld  th a t th is  also  w as  u n 
constitu tional. C h ief Justice  T aft,

w ho  w ro te  th e  op in ion , sa id  th a t 
to  a d m it its v a lid ity  “w o u ld  b e  
to  b re a k  dow n  all constitu tiona l 
lim ita tions of the  po w ers  of C o n 
gress a n d  co m p le te ly  w ipe ou t the  
so v e re ig n ty  of th e  S ta te s .”

T h e  eigh t-hou r d a y  h as b een  
ac ce p te d  because  it h a s  justified  
itself. T h e  six -hour d a y  m ust pass 
th e  sam e tests, a n d  w hen  it ju s ti
fies itself it w ill b e  gen era lly  
a d o p te d  w ith o u t g o v ern m e n ta l in 
te rference.

A TASK FOR RETAILERS.
W ith tax questions, the shorter work 

week and similar m atters very much 
to the fore in public discussion and 
legislative iction, there is reason to 
repeat tiie suggestion that reta lers as 
a group could concern themselves 
more than they do with these and 
other problems affecting general pur
chasing power. Consumer buying 
power is far and away the most im
portant factor in distribution, and yet 
its study both generally and specifical
ly has yet to be made a concerted ac
tivity of the retail business.

Sporadic attacks upon certain taxes 
or other proposals touching the busi
ness give the appearance of arising 
from selfish motives. They are op
posed because they will dip into retail 
profits. But more often than not the 
stores assume the role of guardians 
of the public pocket-book. They may 
be quite sincere in this, and yet the 
absence of a continuing effort along 
such lines casts doubt upon their claim.

Of course this idea that the retailers 
of the country might undertake a con
tinuing study of purchasing power in 
all its phases is most frequently ans
wered by pointing out that the most 
practical results are achieved through 
finding and passing along economies to 
the public. In  this way, it is asserted, 
the stores conserve public purchasing 
power.

There is a great deal to support this 
view, but it is to be doubted that it 
covers the whole task to which retail
ers might set themselves. The need 
of interpreting the ordinary consumer 
to legislators, bankers, industrialists 
and investors was never so compelling 
as to-day, and the work is within the 
immediate province of distribution.

MUST BE U P-TO -D ATE.
In  the midst of the hard and un

pleasant facts of the depression and 
the confusion caused by the clash of 
new and old theories concerning rea
sons and remedies, the interview given 
during the week by H enry ford came 
as a breath of fresh air to many busi
ness interests. Possibly his rem arks 
were overoptimistic in same respects 
and minimized present hardships, but 
they undoubtedly held forth needed 
and practical cheer and fixed anew the 
goal tow ard which the country is striv
ing, if even in a blundering fashion.

Particular interest attached to Mr. 
ford’s designation of the present as the 
“ox-cart stage of the machine age.” 
As the leading exponent of the mass 
production method, his view will be 
accepted as accurate. W ithin a hun
dred-mile radius of the ford plant hun

dreds of manufacturers are probably 
far behind modern practice. I t has been 
customary, however, to consider all 
American industry in the light of how 
its leaders operate.

This error has been emphasized by 
advocates of technocracy, who have 
gauged our mechanical progress not 
only on most modern practice but also 
on what might be done with machines 
that have not yet passed the drafting 
rooms. So-called modern plants must 
be brought up-to-date, and beyond 
them are the thousands of small fac
tories which have still to make a be
ginning upon the task of becoming 
modern before the “ox-cart stage” is 
over!

To hasten this transition and to as
sure markets, only the proper safe
guards must be adopted to hold pur
chasing power at a responsive level.

H AVE PRO VED FR U ITLESS.
Continued easing in commodity 

prices removes most of the hopes 
which were entertained a year ago that 
the credit policy of the Federal Re
serve System would finally result in an 
upturn. The theory advanced then was 
that by pumping out funds to the banks 
of the country through large purchase» 
cf Government securities, credit would 
be made so easy that business »opera
tions would be promoted and the fall 
in commodity values checked.

As British banking authorities now 
point out, these tactics have so far 
proved fruitless. Funds have been 
made available, but they are not being 
put to work. W hether the banks have 
been too stringent in their loan regu
lations or w hether business interests 
fail to find appropriate uses tor addi
tional credit are disputed po;nts here, 
with the evidence leaning tow ard an 
excess of caution on the part of the 
banks.

However, it is w orth while calling 
to attention that the course of com
modity prices so far in this depres
sion has followed very closely the 
usual post-w ar experience. This was 
rather strikingly indicated by the tem
porary rise last Summer. Mid-way in 
the depression of the 70s came a short 
upturn, which was followed by a furth
er decline until business recovery was 
well under way.

The loss in prices was almost as 
large from the midway point as from 
the beginning of the secondary and 
m ajor slump after the Civil W ar. 
Should history repeat itself, we still 
have two or three years of easing 
prices ahead.

UNFAV O R ABLE IN FLU EN C ES.
On balance, most of the week’s de

velopments were unfavorable. Security 
and commodity markets were weaker, 
large companies announced reduced 
dividend rates, Congress dawdled and 
accomplished nothing, and the foreign 
situation was disturbed again by the 
change in the German government in 
its plan to restore the monarchy. 
Against this array, however, m ight be 
placed the steps undertaken to mod
erate the mortgage burden and Mr. 
Roosevelt’s plan for development of 
the Tennessee basin.

The weekly business index dropped 
rather sharply for the previous week, 
due to the decline in the car-loadings 
and electric-power series. I t is near
ing the Summer low point. N everthe
less, this may be interpreted as merely 
reflecting the general hesitation which 
prevails before the new National ad
ministration takes office.

The feature of the Roosevelt Ten
nessee River plan which heartened 
business interests was not so much the 
project itself as the promise of action. 
Rightly or wrongly, the idea of many 
business men is that the country has 
been suffering from a “slow death” in 
the relief measures so far adopted and 
that positive “medicine” is required 
in the shape of real initiative and ac
tion.

This action, it is believed, is in sight, 
and has aroused considerable hope of 
what may be expected in the next two 
or three months. On the other hand, 
this explains to some extent the pres
ent hesitation, which is also due in 
further measure to the working out 
of debt adjustm ents.

DRY GOODS CON DITIO NS.
Retail trade showed some improve

ment during the past week, mainly to
ward the close when the w eather turn
ed cooler. The demand continued rath 
er spotty, however, and merchandise 
values were shopped very closely. For 
this reason volume in the aggregate 
was not altogether satisfactory, but 
centered on a few outstanding promo
tions. In  the women’s wear lines new 
suits and accessories drew fairly good 
response. Men’s wear sales were very 
slow.

Early estimates on January  business 
of the stores indicate that the figures 
will show about the same drop as in 
December. The usual promotions of 
the month did not fare very well and 
failed by wide margins in many cases 
to meet customary totals. Breaking 
with tradition, consumer demand turn
ed to novelties of one kind or another.

Chain-store reports disclose larger 
declines for the month. In  consider
ing these losses, however, allowance 
m ust be made for the dropping of 
stores during 1932, just as previous 
gains were often due to the addition 
of new units.

W holesale merchandise markets were 
fairly active in the week. In  the wom
en’s apparel lines this activity could 
be traced to the demand for suits and 
new accessories. Coat business has 
gained. Further reductions in silk hos
iery were noted, and there is similar 
price easing in some other staple lines. 
D ry goods jobbers have again grown 
cautious in their operations.

An electric motor has been designed 
which is splash-proof, yet adequately 
ventilated. W ater may be splashed on 
it under high pressure and from any 
angle without wetting the inside.

A new coating for spray booths pre
vents surplus paints or lacquers from 
adhering to booth surfaces, permits 
booths to be cleaned quickly by steam, 
water or scraping.

H e doesn’t get up who gives up.
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OUT A RO UND.

Things Seen and Heard on a Week 
End Trip.

W ith the sky full of snow flakes and 
the pavements treacherous because of 
a coating of ice, which might result in 
our seeking the seclusion of a ditch or 
cause the car to caress another car or 
a telegraph pole, a flying trip into the 
country Saturday appeared to be out 
of the question, so we devoted two 
hours to forming an acquaintance with 
Kate Smith in her new movie, Hello, 
Everybody. Despite her weight, 212 
pounds, Kate overcomes all handicaps 
with an ever present smile and a happy 
personality, which leaves a pleasant 
memory in the mind of all who wit
ness her production, which is a clean 
and wholesome production.

Two weeks ago I recorded a com
plaint from an Elsie mercantile con
cern concerning the manner in which 
rubber footwear manufacturers dis
criminate against the smaller mer
chants who cannot buy in large quan
tities. I have since received the fol
lowing letter from Elsie:

, Elsie, Feb. 3—W e expected a reply 
from the Goodrich Co. to our letter, 
copy of which wyas sent you, and here 
it is. W e note by it that we are in 
error as to service charge on less than 
seven pairs, they claiming only 5c. We 
are sorry we had this wrong. As to 
other parts of the letter, we see it only 
as. a well written alibi that does not 
change the situation. If 10 per cent, 
puts us closer to the chain, what do 
they buy for? W e see it only as an 
admission of what we charged them 
with. Carter & Steere.

The letter above referred to is as 
follows:

Cleveland. Jan. 27—Your letter of 
fan. 23, addressed to our Akron office, 
has been referred to me because we 
have charge here of all sales through
out the district.

W e are sorry that you have gotten 
an impression such as you express in 
vour letter because nothing could be 
farther from our thoughts than the 
idea you express that we are favoring 
large buyers. As a m atter of fact our 
1933 policy of doing business is an a t
tempt to correct at least a part of the 
difficulty tha t you have in mind. W e 
believe that it is evident to all th a t the 
large operator can buy footw'ear. or 
any other line of merchandise, at a 
lower price than the independent deal
er. O ur program of giving a 10 per 
cent, case lot discount is offered in or
der that the smaller dealer may con
centrate his buying on a few kinds so 
that he can buy case lots and in that 
way come 10 per cent, closer to  the 
big operator on the cost of his m er
chandise. We realize that there are 
many items that cannot be purchased 
in case lots, but on those that can be 
bought tha t way you are in better 
position than we have ever been able 
to put you before.

W e would suggest that the next 
time Mr. Ironside calls that you give 
him an opportunity to  explain just 
what this program is intended to do 
and we feel sure you will feel more 
kindly toward us than your letter in
dicates.

As for the service charge on small 
orders, it is 5c per pair instead of 10c 
as you mention, and is simply an at
tempt on our part to cover a 'p a r t  of 
the cost of handling the small orders 
which are so expensive to us. W e be
lieve you realize that a single pair of 
light rubbers is just as expensive to 
wrap, ship, bill and put on the books, 
as if it were a case of expensive m er
chandise. W e feel sure you will find

the service charges are made by many 
other lines of business and it is some- 
thiner that has been forced on us by 
the hand-to-mouth method of buying 
that has been going on during the 
past few years.

W e will be glad to have you write 
us at any time and give us an oppor
tunity to  explain if you are in doubt 
about our policy of doing business.

D. H. Hollingsworth, 
Mgr. B. F. Goodrich Footwear Corp.

It will hardly be necessary for my 
Elsie friends to request an explanation 
as to the policy of the rubber manu
facturers in doing business. I t is a 
policy of grabbing for all they can get 
and do it while the getting is good. 
There may come a time when they 
will see the unrighteousness of such a 
policy and concede the unfairness of 
discriminating against the small mer
chant who is making an effort to gain 
a foothold in the world of trade, but 
it will not happen until we all adopt 
the theory and practice of the Golden 
Rule. Perhaps I am expecting too 
much in thinking that such a condition 
will ever prevail, but I have seen so 
many improvements in business condi
tions since I started the Tradesman, 
fifty years ago—also during the sixty- 
three years since I stood behind the 
counter of a retail store at Reed City 
—tha t I cannot help feeling that an 
era of better business conditions will 
sometime put in an appearance. I may 
not live to see it, but I believe that 
men who are now children will be on 
the earth when the Good Time Com
ing puts in an appearance. But for 
the introduction of the chain store, 
which has done much to retard the 
growth of honesty in trade, I believe 
the Golden Age would be with us 
some of these days.

I confess that I am much in sym
pathy with the Buy American crusade 
which appears to be gaining rapid 
momentum in this country. O ur rela
tions with many foreign countries ap
pear to be getting worse and worse. 
Because we came to  the assistance of 
nations wThich would otherwise have 
been destroyed or seriously crippled if 
the brutal kaiser had succeeded in his 
undertaking nineteen years ago, plac

ing billions of money and millions of 
human lives in jeopardy in order to 
save the face of civilization, we are 
now turned on with ferocious hatred 
as if vce had done an injury to the peo
ple we saved. W hen I think of the 
assistance we rendered France when 
she was bleeding at every pore, I can
not see how she could possibly assume 
the attitude she has toward the United 
States. W hen we settled with her for 
the money we had dealt out to her 
with a lavish hand, we discounted our 
claim 50 per cent., which was certain
ly a very generous act on our part. 
W e discounted our claim against E ng
land only 18 per cent., yet England 
pays and France defaults. Much of the 
money France owes us was supplied 
for purposes of rehabilitation and much 
more for supplies we sold her at the 
close of the war, which she resold at 
a good profit. I do not think we 
should ever accept any more goods 
produced in France until she pays up 
to date in man fashion and apologizes 
to this country for having deviated 
from the path of duty and honor in her

war dealings with us. I am willing to 
make the sacrifice and most of the 
friends with whom I discussed the 
subject are willing to do the same.

I regard the invasion of Japan into 
China and the subjugation of Manchuria 
by the  Japs in the same light- as the 
•invasion of Belgium and France by 
Germany. Japan has no valid excuse 
for such an act. It can never find any 
reasonable excuse for such action, 
which places Japan in the light of a 
burglar or highwayman. Because 
Japan has voluntarily placed herself in 
the same class as Germany, I shall 
never again buy a pound of Japan tea, 
rice, crab meat or any other article 
produced by Japan. If every American 
would take this stand Japan would 
soon be brought to time, because she 
cannot live and continue to increase 
her enormous war debt without hav
ing this country as a purchaser of her 
products. England will not buy her 
tea, because she is pledged by all the 
rules of the game to confine her tea 
purchases to the products of India 
and Ceylon, which she has developed 
with great skill and energy. France 
and Germany are not tea drinking 
countries to any extent and unless all 
signs fail the armies and navies of 
Japan and Germany will soon be fac
ing each other over the restoration of 
the islands which were taken from 
Germany and handed over to Japan at 
the close of the kaiser’s war by the 
treaty of peace. I applauded this act 
at the time, because I had every rea
son to believe that Japan would keep 
her treaties sacred and keep her word 
good. I now find that she has no more 
regard for her pledged word than 
Germany has. Because of this condi
tion she should be treated as an out
law’ nation and given no consideration 
by people who regard the word of a 
nation as sacred as the word of an in
dividual.

As I predicted in this department a 
month or so ago the House of Repre
sentatives has placed itself squarely on 
record as repudiators of both party 
platforms, which called for a reduction 
in governmental salaries and expenses. 
Last Saturday Representative Mitchell 
(Tenn.) moved that the salaries of all 
congressmen be reduced from $9,000 
to $5,000. Only two representatives 
voted for the resolution—one Repub
lican and one Democrat. Then the 
same member moved that the salaries 
be reduced from $9,000 to $7,500. This 
proposal was also defeated—172 to 37 
as regards the Senate and from 145 to 
132 as regards the House. This action 
shows how insincere the members of 
the House are in their professions of 
economy in governmental expenditures 
and how little reliance can be placed 
on platform promises made to influ
ence votes, but certain to be ignored 
as soon as the election is over.

One of the worst bills which has 
been presented to the new Michigan 
Legislature is Senate bill No. 20, 
which has been introduced by Senator 
Doyle, of the Upper Peninsula.

In the years prior to 1929 there grew 
up a habit of passengers suing the 
owners of automobiles who had pro

vided them with gratuitous passage. 
The courts were filled with sons suing 
fathers and wives suing husbands, and 
then again there were many instances 
where the owner of the car was lend
ing assistance to hitch-hikers, only to 
find, in case of accident, he was being 
sued. So as I recall it, it was recom
mended by the Justices of the United 
States Supreme Court that some action 
be taken and, as a result, there were 
about nine states which enacted laws 
which virtually said; If you give me a 
ride, and an accident occurs during the 
trip, I cannot sue you unless you were 
grossly and wantonly negligent. In 
other words, I have to take my chances 
with you, and I believe this is the way 
the public would like it operated.

Now they have gone further in this 
bill of Senator Doyle’s and are pro
viding for imputed negligence. For 
instance, I give a man a ride and I am 
negligent and create an accident for 
which possibly there might be a slight 
negligence on the part of the other 
driver, you might say he tried to get 
out of my way. and in figuring out how 
to do so got on the wrong side, then 
you could sue him and let me go.

This bill, if passed, will necessitate 
the increasing of automobile insurance 
rates. It is said by some of the com
panies that an increase in liability rates 
of 40 per cent, would have to be added. 
I t is true in Ohio where they do not 
have the guest act that insurance com
panies have to charge much higher 
rates than they do in Michigan.

It is pretty well established that to
day only about 20 per cent, of the au- 
tomobilists are carrying automobile 
insurance. A great many of them do 
not carry it because they cannot pay 
for it. So, if these senators are trying 
to slap the insurance companies, it will 
readily be seen that is only going to 
affect 20 per cent, of the people, while 
80 per cent, of the people are going to 
be woefully involved. It will create a 
hardship by taking from these people 
who are not insured property which 
they may own and i s . going to  drive 
some of the people who are now car- 
rj’ing insurance away from insurance 
because they cannot afford to pay any 
more than they are paying. The rates 
charged Michigan automobilists by the 
insurance companies have been ex
tremely fair, showing a final under
writing result of some 4 per c en t,  
profit to  16 per cent, net loss for the 
companies. T hat is about as close as 
we would want an insurance company 
to operate.

The bill looks like a lawyer’s bill, 
intended to further congest the courts. 
I  was reading an article the other day 
wherein Massachusetts, by the manipu
lation of laws in that state, it was 
costing $1 a minute to take care of the 
cases in court. This is a case where the 
public is vastly more interested than 
are the insurance companies because 
the companies will naturally have to 
pass it  back to the public. It would 
be wise for those of us who carry ac
cident insurance to take strenuous 
measures to effect its defeat.

(Continued on page 23)
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FINANCIAL
Sale of Governments Should Be Con

tinued.
Even though the Federal Reserve 

banks are not following a vigorous 
policy in the disposition of their hold
ing of Government bonds they de
serve credit for what they are doing. 
I t  means that gradually they are work
ing out of the anomalous position they 
are in as a result of the easy-money 
policy they followed between Febru
ary and August of last year. I t would 
be undesirable, of course, for them  to  
sell at a rate which would cause a 
crisis in the Government bond m ar
ket, but certainly they should continue 
to dispose of the securities as rapidly 
as conditions will permit.

The first step in getting rid of the 
securities was taken a month ago with 
an announcement which paved the 
way for letting some of the securities 
run off. The following week their 
holdings declined $38,000,000. Two 
weeks ago there was a further decline 
of $34.000.000 and last week $15,000,- 
000 were perm itted to run off. W ithin 
the three weeks, therefore, there has 
been a net decline of $87,000,000. This 
does not make a very large dent in a 
total holding of $1,851,000,000, but at 
least it is a change in the right direc
tion.

Presumably the Federal Reserve is 
governing its rate of sale by the vol
ume of excess reserves of the member 
banks. In doing this, however, it is 
apparent that they are not considering 
merely week to week fluctuations, but 
rather the broader tendencies. Thus, 
while there was an increase in the 
volume of money in circulation, both 
last week and the week before, as a re
sult of renewed hoarding in some of 
the Federal Reserve districts, the ag
gregate return of currency from cir
culation since the first of the year has 
been substantially in excess of the 
amount of Government bonds sold. 
The net result to  date, therefore, has 
not been any shrinkage in the volume 
of excess reserves for the banking 
system as a unit from this policy.

As an initial step in the policy of 
lessening the burden of its holdings of 
United States Government bonds this 
direct tieup between the excess re
serves of the member banks and the 
rate of sale is desirable. In  due time, 
however, the Federal Reserve should 
go considerably beyond this. I t  is 
thoroughly unsound to  operate a cen
tral banking system on the basis of 
maintaining excess reserves at a fixed 
amount when such excess reserves are 
not a result of the completion of nor
mal liquidation.

In other words, a sharp distinction 
must be made between the cause of 
our present large volume of excess re 
serves and conditions prevailing to
ward the end of former depressions. 
Usually we find as a period of re
adjustm ent approaches completion that 
banks do have large excess lending 
power and consequently th a t interest 
rates are very low. T hsi is the result, 
however, simply of the banking and 
business structure having liquidated 
and put itself in a position to have an 
upswing.

In the present instance the excess 
reserves are entirely the result of the

great bond-buying program  of the 
central banks last year. Accordingly, 
they give no indication* of the extent 
to which the  business and banking 
system has been liquidated, although 
it is true that very many of our banks 
unquestionably completed their liquida
tion process long ago. I t  is desirable, 
therefore, for the Federal Reserve to 
continue its present policy, stepping it 
up as rapidly as feasible, until the 
money rates in the m arket give a true 
picture of the present state of our 
financial and economic conditions.

Ralph W est Robey.
[Copyrighted, 1933.]

Widespread Opposition To Farm 
Mortgage Foreclosures Shown.

For several weeks items have been 
appearing in the Eastern press of dis
turbances in the Middle W est over the 
foreclosure of m ortgages on farms. It 
has been impossible from these scat
tered reports, however, to  get more 
than a general idea of what was going 
on. I t  is apparent now, as a result of 
the current action of the insurance 
companies, that the opposition of the 
farmers not only has extended over a 
wide area but has been thoroughly 
effective.

One insurance company after an
other in the last few days has an
nounced a suspension of foreclosures. 
New York Life led the list on Monday 
with a statem ent that in compliance 
with the request of the Governor of 
Iowa no further foreclosures would 
take place in that state. Yesterday, 
Prudential stated th a t it would make 
no more foreclosures on owner- 
occupied farms in either this country 
or Canada for an indefinite period. 
O ther companies have adopted the 
same rule.

It is im portant not to belittle the 
significance of such a development. 
The action of the farmers in defying 
foreclosure proceedings means, to the 
extent that they are successful, a break
down in our established customs and 
rights in connection with private prop
erty. I t  means that creditors are un
able to follow that course of action 
which the law maintains is their 
privilege.

W hen a break in established cus
toms and legal rights takes place on 
such a wide front obviously it is a 
m atter of prime social significance. I t 
is far more im portant to  our economic 
system than governmental acquiescence 
to the demands of special interests. In 
a sense it is nothing less than a peace
ful revolution against the existing o r
der, which has as its aim the elimina
tion of burdens which it is held have 
become unbearable through no fault of 
the debtors.

A t the same time, the picture is not 
entirely dark. I t  does not mean that 
the insurance companies and other 
holders of m ortgages must suffer a 
complete loss on their investments in 
farm mortgages. Quite the contrary, 
the progress tow ard an equitable re
adjustm ent between debtors and 
creditors will be hastened by the cur
rent move, and in the end the loss to 
the mortgage holders may be less 
than otherwise.

The action of the insurance com
panies, in other words, may be viewed 
as one more step toward a completion

of the liquidation of the depression. 
How much the losses will be in the 
long run it is impossible to tell, but 
may be very slight. I t  is regrettable, 
of course, to have burdens become so 
onerous that there is wholesale up
rising against them. Nevertheless, we 
must recognize tha t a readjustm ent is 
necessary and tha t on the whole this 
will be speeded rather than retarded 
by the current action of the insurance 
companies. Ralph W est Robey.

[Copyrighted, 1933.]

Even high wind pressure doesn’t im
pede the action of a new easy-opening, 
positive-closing door for building en
trances. I t  requires less outward 
swinging space than the usual door.

Small safes are now being made that 
can’t be carted away by burglars. They 
are installed right in the concrete floor 
of service station, chain store or home 
basement.

*  W est Michiganvs 
oldest and largest bank 
solicits your account on 
the basis of sound poli
cies and m any helpful 
services . . .

OLD KENT

Established 1860 

Incorporated  1865

THE
ONLY NATIONAL 

BANK IN 

GRAND RAPIDS

The
Largest National Bank 

in
Western Michigan

GRAND RAPIDS NATIONAL BANK
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Analyzing Industrial Securities.
In  considering a commercial enter

prise earnings are the final status of 
progress. I t  is better for an investor 
to hold securities of a going small 
store than that of a well equipped 
mill whose annual reports reveal 
deficits. Large assets are of little 
value unless they are capable of profit
able business.

T he balance sheet shows the sol
vency of the corporation at the end of 
the fiscal year and the income account 
shows the changes which have occur
red during the year affecting the bal- 
ancle sheet. The income account also 
shows the result of the business and 
the losses and gains. Again an in
vestor here should analyze the income 
statem ent as the many points men
tioned in recent articles regarding the 
abuses of a balance sheet audit apply 
as well as to  an income statement.

The income account is readily un
derstood and investors should pay par
ticular attention to the footnotes a t the 
bottom of the statem ent as a clear ex
planation of facts are probably set 
forth by the accountant in his state
ment. For example, a large increase 
in sales may appear to the investor to 
be an indication of real progress and 
yet may be the result of this company 
acquiring a competing company. Items 
such as insurance, rent and taxes may 
one year be placed as operating ex
penses and the next as a fixed charge. 
An adjustm ent should be made by the 
investor in his calculations to account 
for these changes.

Many of the same points in analyz
ing balance sheets can be applied to 
income accounts. A consolidated form 
of the income account in which profits 
and losses of all subsidiaries are shown 
is one of the items the investor should 
scrutinize very carefully. In  this way 
the investor will be able to find which 
subsidiary is showing a net profit and 
the lumping of earnings from all the 
corporations will not conceal losses in 
one. In order to have a complete basis 
of analysis a holding corporation 
should present consolidated balance 
sheets and income accounts of each 
subsidiary. Jay H. Petter.

Proceedings of the Grand Rapids 
Bankruptcy Court.

G rand R apids, Jan . 30—In the m atter  of 
G reat L akes L aundries, Inc., B ankrupt 
N o. 5106. T he first m eetin g  of creditors  
has been called  for Feb. 13 .

In th e  m atter  of B axter  L aunries, Inc. 
of Illinois, B ankrupt No. 5107. T he first 
m eetin g  o f creditors has been called  for 
Feb. 13.

In the m a tter  o f B a x ter  L aundries, Inc., 
B ankrupt N o. 5097. T he first m eetin g  of 
creditors has been called for Feb. 13.

Jan. 30. W e have to -d a y  received  the  
sch ed u les, reference and ad ju d ication  in 
th e m atter  of M artin E. A dam son, B an k 
rupt No. 5126. T he bankrupt is  a resid en t 
of T raverse  C ity, and h is  occu pation  is  
th a t of a m erch ant. T he sch ed ule sh ow s  
a s se ts  o f $170 of w hich  th e fu ll am ou n t  
is c la im ed a s  exem pt, w ith  liab ilitie s  of 
$74,25S.58. T he court has w ritten  for 
fu nds and upon rece ip t of sam e th e first 
m eetin g  o f creditors w ill be called and  
note of sam e m ade herein.

Jan. 30. W e have to -d a y  received  the  
sch ed u les, reference and ad jud ication  in 
the m a tter  o f V eneered  P rodu cts Corpo
ration, B ankrupt No. 5127. T he bankrupt 
concern is  located  at Grand R apids, and  
th ey  m an u factu re  boxes. T he sch ed ule  
sh ow s a s s e ts  o f $5,344.78 w ith  liab ilitie s  
of $7,985.78. T he first m ee tin g  of cred 
itors w ill be called  and note of sam e  
m ade herein. The lis t  o f creditors are
as follow s:
S ta te  of M ichigan. L an sin g  ---------$ 26.30
C ity  of Grand R apids ____________  57.28
C. H. B eirenger, Grand R apid s— 5.40
C. E. Fow ler, Grand R a p id s --------- 3.50
E. R. H ew itt, Grand R a p i d s -------  3.60
H . P . and H. F . H u n t Co., B oston ,

M ass. _____________________________ 1.92
R. K raetsch . Inc., C h ic a g o ________ 15.83
Mrs. Frank  Lee, Grand R a p id s ___  4.35
H ow ard Selden, N ew  Y o r k _______ 50.92
Jack  W illiam son , Grand R a p id s_58.83
O. H . W illiam son , C ockeysville,

M a r y la n d ___________ _____________  3.97
Solem  Sander Co., R ockford, 111__  593.75
C. O. P orter  M ach. Co., Grand R . 46.00 
V eneer M achinery Co., Grand Rap. 225.00 
A m er. C orru gating Co., Grand R. 9.99
A m erican  Screw  Co., C h ic a g o ___  16.22
B a tesv ille  L um ber Co., L aw ren ce-

burg, Ind. ____________________   139.80
J am es B ayn e Co.. Grand R apid s__126.76
B ergren & Son, Grand R a p id s ____ 35.38
B ixby Office Supply Co., Grand R. 2.14
Braun Mfg. Co., W aukegan , 111._40.93
B resk in  & Charlton, N ew  York_ 492.71
Fred J. B rogger, Grand R a p id s __ 3.25
H om er D. B ronson Co., B eacon

F alls, Conn. ______________________ 6.98
Joe B row n & Sons, Grand R apids 5.00 
B utterfield , K een ey  & A m berg,

Grand R apids __________________  10.00
C asein Mfg. Co., N ew  York ____ 15.15
C entral M ichigan P ap er Co., G. R. 3.50 
C onsum ers P ow er Co., Grand Rap. 41.78
D in oc  M'tg. Co., C leveland _______ 249.14
D upont De N e M ours & Co., Chi. 147.50 
F isch er  D rum m ond Co., Grand R. 6.50 
F orbes Stam p Co., Grand R apid s_10.00
D. C. F ranche Co., C hicago ______ 80.25
G ludtite P an el Co,, C a d i l l a c ______191.69
G. R. A rt G lass Co., Grond R apid s 4.50
G. R . D ray  L ine, Grand R a p id s __27.13
G. R. H i Grade F ibre C arving Co.,

Grand R apids __________________  54.15
G. R. Store E quip m ent Co., G. R. 40.00 
G. R. V arn ish  Co., Grand R apid s— 31.95
G. R. W ood F in ish in g  Co., G. R . _111.44
G randville Furn. Co., G randville— 911.35 
H ayden  Supply Co., Grand R apids 6.30 
A. L. H olcom b Co., Grand R apids 69.23
H ood W righ t Co., B ig  R a p id s ------ 5.47
R obert W . Irw in Co., Grand R apids 8.64 
Jo n es-D a b n ey  Co., L ou isv ille . K y. 508.29
R. K raetsch , Inc., C h ic a g o ------------  7.50
K u tsch e  H dw e. Co., Grand R apids 79.15 
L ew is E lectric  Co., Grand R apids 213.75
S tew art A . L utz, Grand R apid s------ 50.00
M cA llister & M cA llister, G. R. —  69.40
M arshall F ield  Co., C h ic a g o --------- 30.38
M ayer & Co., W ash ington , D. C__ 31.85
M ichigan B ell T el. Co., Grand R. 17.68
M ulford Co., D e t r o i t _______________ 7.16
M azdar Co., C h ic a g o ---------------------  12.12
P hilbrick  H dw e. Co., Grand R apids 7.81
P h oen ix  Co., Grand R a p id s ________  13.50
J. H. C. P e tersen s Sons Co.,

D avenport, Iow a -------------------------  11.25
P osta l T ele. Co., Grand R apids __ 2.47
C. O. P orter M ach. Co., Grand R. 13.88
F. R aniv ille  Co.. Grand R apid s-----  23.16
C harles R em ington, Grand R apids 723.00 
R em ington R and Co., Buffalo, N . Y. 1.45
G. W. R ichardson & Sons, Auburn,

N . Y. __________________ :__________ 10.25
R ice V en eer  & Lbr. Co., Grand R. 354.49
W . R um sey, Rom eo _____________  10.16
Saart Bros. Co., A ttleboro, M ass. 2.50 
Saw yer G oodm an Co., M arinette,

W is. ____   238.69
Sligh  Furn. Co., Grand R a p id s ____ 80.6';
H arvey  E. Skillm an, Grand R apids 21.55 
J. H. Sm ith  V eneers, Inc., C hicago 117.96
T an glefoot Co., Grand R a p id s ------ 7.14
T herm atrol Mfg. Co., Springfield,

M ass. ______________    22.67
T iseh -H in e  Co., Grand R apids _—  12.27
Toren P rin tin g  Co., Grand R ap id s- 14.00 
U nderw ood V eneers, W ausau, W is. 64.18 
U n ited  A m erican  B osch  Corp.,

Springfield, M ass. -----------------------  77.77
V alley  C ity P la tin g  Co., Grand R. 23.98 
V an K eulen  & W in ch ester  Lbr.

Co., Grand R apids ------------ ----------371.28
V arn ish  P rodu cts Co., C leveland— 4.95
W addell M fg. Co., Grand R apids 385.75 
W est. U nion  Tel. Co., Grand Rap. 12.18 
W illiam s-H ayw ard  Co., C hicago — 101.25 
W . P. W illiam s Co., Grand R apid s 49.90 
Jack  W illiam son , Grand R apids — 2.33
W iddicom b Furn. Co., Grand Rap. 116.54 
W ood P rodu cts Corp., Grand Rap. 69.54 
G. R. M achinery Co., Grand R apids 70.00 
A. B. C lossen, Jr., Co., C incinnati 9.13

In th e m atter  of Star B argain  H ouse, 
Inc., a lleged  bankrupt, final m eetin g  of 
creditors w as held under date  of Jan. 23. 
M. N . K ennedy, tru stee , w a s  p resent and  
rep resen ted  by Fred !G. S tan ley , a ttorn ey. 
B ankrup t w a s  represented  by N ellie  M. 
W ard, book-keeper, and C harles L. D ib 
ble, attorn ey . C ertain creditors w ere  
represented  by G. R. Credit M en’s A s 
socia tion . T ru stee ’s final report and a c 
count w as approved and allow ed. S ev 
eral c la im s w ere tak e  up and d isposed  of. 
C ertain a tto rn ey s’ bills w ere allow ed. 
Order w as m ade for th e paym en t of e x 
p en ses  of ad m in istration  and preferred  
c la im s a s  fa s  as unds on hand would  
perm it. N o d ividend to general creditors. 
N o objection  to d ischarge. F ile s  w ill be 
returned to U. S. D istr ic t Court.

Jan. 30. On th is  day  first m eetin g  of 
cred itors in th e  m a tter  of H arry Okun, 
B ankrupt No. 5087, w a s  held. B ankrupt 
present and rep resen ted  by R. G. G oem - 
bel, a ttorn ey . C reditors rep resen ted  by  
F red G. S tan ley , a ttorn ey . C laim s proved  
and allow ed or referred to tru stee  for in 
vestig a tio n . B ankrupt sw orn and ex a m 
ined before reporter. M. N . K ennedy, 
K alam azoo, tru stee; bond $1,000. M eet
ing  adjourned w ith o u t date.

Jan. 27. On th is  day  first m eetin g  of 
creditors in  th e  m atter  of C larence A. 
M iddleton, ind iv idu ally  and doing b u si

n ess  a s C. A. M iddleton & Co., B a n k 
rupt No. 5093, w as held. B ankrupt present 
and represented  by W arner, N orcross & 
Judd, a ttorn eys. C ertain  creditors p res
en t in person. C laim s filed. B ankrupt 
sw orn and exam ined  w ith ou t reporter. 
Fred G. T im m er, Grand Rapids, tru stee , 
bond $1C0. M eeting adjourned to Feb. 8.

Jan. 26. On th is  day  adjourned first 
m eetin g  of creditors in the m atter  of 
L a fa y ette  F . S tout, B ankrupt No. 5035, 
w as held. B ankrupt p resent and rep re
sen ted  by G locheski & G locheski, a tto r 
neys. B ankrupt, previous sw orn, further  
exam ined  before reporter. M eeting a d 
journed w ith out date.

Jan. 27. On th is  day first m eetin g  of 
creditors in th e m atter  of V osler  & D e- 
L oof Co., a  corporation, B ankrupt No. 
5072, w as held. B ankrupt p resent by o f
ficers of corporation and represented  by 
M arvin J. Sh aberg, a ttorn ey . C ertain  
creditors presen t in person and rep re
sen ted  by Fred G. S tan ley , Jackson, F i tz 
gerald & D aim , and S. H. W attles , a t 
torneys. C laim s proved and allow ed. M. 
N. K ennedy, K alam azoo, tru stee; bond 
$5,000. Mr. V osler, V ice-P resid en t and  
T reasurer; M artin H. D eLoof, P resident;  
and Mrs. E lenore G. A braham s, book
keeper, w ere each  sw orn and exam ined  
before a  reporter. C ertain c la im s refer
red to tru stee  for in vestiga tion . M eeting  
adjourned w ith ou t date.

AMERICAN 
HOM E  

SECURITY 
» B A N K  »

Under the Tower Clock 
On Cempeu Square

Jan. 30. On th is d ay  first m eetin g  of 
creditors in th e m atter  of G lenn R. 
C ham berlain, B ankrupt No. 5096, w as  
1 e!d. B ankrupt present and represented  
by Clare J. H all, a ttorn ey . C ertain  
creditors present in person. C laim s co n 
sidered and certain  ones referred to tr u s 
tee  for in vestiga tion . Fred G. T im m er, 
Grand Rapids, tru stee; bond $5,000. M eet
ing adjourned w ith ou t date.

Feb. 1. W e have to -d a y  received  th e  
sc'.edu les, reference and adjud ication  in 
the m atter  of L ouis J. V ictor, B ankrupt 
No. 5129. T he bankrupt is a  resid en t of 
Grand R apids, and h is  occu pation  is  th at 
of a  laborer. T he sch ed ule  sh ow s a sse ts  
of $275 of w hich $250 is  c laim ed a s  e x 
em pt, w ith  liab ilities  o f $550.54. T he  
court h as w ritten  for fu nds and upon 
receipt of sam e the first m eetin g  of cred 
itors w ill be called and note  o f sam e  
m ade herein.

Jan. 3L W e h ave to -d a y  received  t o 
sch ed ules, reference and adjud ication  in 
th e m atter  of A lbin J. Larson, B ankrupt 
No. 5128. T h e bankrupt is a resid en t of 
M uskegon, and h is occupation  is  th at of 
a professional m an. The sch ed ule  show s  
a sse ts  of $23.883.95 of w hich $850 is  c la im 
ed as exem pt, w ith  liab ilitie s  of $10,- 

(C ontinued on page 14)

Analysis of any se
curity furnished up
on request.

¥

J. H. Petter & Co.
Investment Bankers 

343 Michigan Trust Building 
Phone 4417

An - O ld' School - Principle !
In a  Modern Institution ■

This bank will never outgrow its 
friendly interest in its customers. •
The spirit here will never change. 
Helpfulness is the very foundation 
on which we have built. A  spirit ’
unchanging through the years. «

Our service has broadened, our i

business increased. But this is one 
old-fashioned principle which we <

will never give up. i

< § ^< ¡£ > £ 7 ®  J

GRAND RAPIDS SAVINGS BANK
“The B ank W here Y ou  F eel a t H o m e ” j

17 Convenient Offices ^
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RETAIL GROCER
R etail Grocers and M eat Dealers Associa

tion of M ichigan.
P r e s id e n t—P au l Schm idt, L ansing.
F irs t V io e -P resid en t —  T heodore J. 

B a th k e, P e to sk ey .
Second V ic e -P r e sid en t — Randolph  

E ck ert, F lin t.
S ecre tary  —  H erm an H anson , Grand 

R apids.
T reasurer—O. H. B ailey , Sr., L ansing.
D irec to rs—H olger Jorgen son , M u sk e

gon; L. V . Eberhard, Grand R apids; John  
L urie, D etro it; E . B. H aw ley , B a ttle  
C reek; W ard N ew m an, P on tiac.

Artist - Merchant - Skillful Advertiser, 
All in One.

Cloverdale, California, is a small 
community lying X orth of San F ran
cisco some eighty-five miles as the 
crow flies, but, small thought it be, it 
holds one general m erchant whose ad
vertising would do credit to any com
munity, and, more im portant, would be 
effective anywhere.

But there is no accident about all 
this. The element of luck does not 
count herein. Results here as else
where accrue from natural ability, de
veloped by long, persistent practice, 
applied with intelligence, a due appre
ciation of the importance of the work 
and carried on with consistent dili
gence. W e may concede that such a 
combination does not exist everywhere. 
Men have not equal talent. The point, 
however, is that we seldom use all our 
talents even partly. T hat is what *we 
can think about now.

The m erchant is George Yavalli and 
he does his own advertising by means 
of some multigraphing-mimeographing 
or other individually handled process. 
The work is so well performedd and 
evinces so much free hand artistic abil
ity that apparently it is done altogether 
by himself. This impression is con
firmed by my having followed his de
velopment as an advertiser for years, 
and having noted constant and con
siderable improvement.

I do not know how far removed 
George is from the land of his fathers. 
In any event, it is no figure of speech 
to say he manifests a fine Italian hand 
in his work. The force of this can 
only be duly appreciated by those 
who know Italy and how artistic abil
ity is inherent in the M editerranean 
peoples, with Italians leading them all.

Thus far. George has a natural ad
vantage over most of us, and he is 
eminently wise to use it to the fullest 
extent, but let it be noted that such 
talent can only be utilized as he uses 
it in a small community, where circu
lars are the only advertising medium. 
W hen it conies to larger places the 
printer and newspaper m ust be em
ployed. and in that field m erchants 
stand more on a level of opportunity. 
For, except that good taste and the in
stinct for effective type displays always 
help much, any man with hard com
mon sense and the will to apply it can 
advertise effectively in any larger town.

Cavalli does this part of his work 
equally well. H is types are right and 
well chosen—just about ideal balance 
between capitals, display lines and de
scriptive m atter. Nor does he fall 
short in his choice of words. Here, 
for example, is his description of cake 
plates, effective without his own splen

did art work—effective with a stock cut 
from the m aker:

CAK E P L A T E S —this in hand-done 
display capitals. Then belowr, type
writer type, thus: IM P O R T E D
C H IN A , hand somely decorated in col
ors and gold, $1.95. Of Flower Bowls 
he says: E T C H E D  C RY STA L
GLASS, reasonably priced, $1.25. Dou
ble Tid-Bit Trays are thus: A PR A C 
T IC A L  G IF T  in etched glass, $1. 
C H IN A  W A R E , decorated in gold, 
Sandwich Trays, IM P O R T E D  
C H IN A  W A R E, decorated in gold, 
priced at $1.25.

Note scant punctuation—good mod
ern practice. W e now know that what 
we say is more easily read if not clut
tered up with too close punctuation.

As a general merchant, George has 
many departm ents and his advertising 
lays stress on many lines besides gro
ceries. Before me in his circular of gift 
suggestions, done so fetchingly that, 
if interested, you should send him a 
3 cent stamp for a copy. You will find 
it fully worth the money. But he de
votes two entire pages to foods.

On one page he prints six dinner 
menus under the heading, Cavalli’s 
Suggestions for Christmas Dinner. 
These are Turkey Diner. Baked Ham 
Dinner, Duck, Goose, Chicken and 
Roast Beef Dinners. No prices on 
these, but the layout for each is com
plete. Under Turkey we have these 
details:

Pineapple and Crab Cocktail; Celery, 
Olives, Pickles; Sparkling Cider; Roast 
Turkey Country Dressing; Brown 
G ravy; Orange Ring, Cranberry Jelly; 
Glazed Sweet Potatoes; Green Peas, 
Creamed Onions; Plum Pudding with 
H ard Sauce. U nder Roast Beef we 
have:

Traditional Xmas Dinner. Barley 
Broth: Roast Beef with Yorkshire 
Pudding; Browned Potatoes; Brown 
Gravy; Baked Beets; Beer or English 
Ale: Celery — Spiced Plums — N uts; 
Plum Pudding with Brandy Sauce; 
Assorted Cheeses; Coffee. W hat a 
wonderful menu! How good that 
Yorkshire Pudding reads! George has 
not failed to learn about varoius N a
tional tastes, and this rings as true of 
England as any fettucini dish could of 
Italy. H e does not tell us where to 
get the brandy, beer and ale, but we 
can’t have everything, maybe.

No prices. I say, on any of these; 
but plainly George is prepared to sup
ply every item—and you will observe 
clear through his circulars that Cavalli 
is not w orking on any “profitless 
selling” basis.

Last page is devoted to a limited list 
of seasonal specials, thus: Cavalli’s— 
Give Food Gifts. Christmas Food Bas- 
kekts. Make someone happy this 
Christmas with one of our food bas
kets—priced from $3 up. Crosse & 
Blackwell Mince Meat—You cannot 
buy finer mince meat. Two size jars. 
25c to 45c. S & W  A sst’d Vegetables, 
six No. 2 tins $1. C & B Plum Pud
ding, nothing but the finest ingredients 
used, priced at 40c. C & B H ard Sauce 
with a tin of Plum  Pudding makes a 
fine gift 35c. C & B Goldfish Marma- 

(Conitinued on page 22)

POTN/4MS
NORTHLAND CHERRIES

FOR

WASHINGTON’S BIRTHDAY FEB. 22
P ack ed  in a ttra c tiv e  10 lb. W o rk  B askets an d  14 lb. T oy  

H a m p e r B askets.

M ADE BY

PUTNAM FACTORY
G ra n d  R ap ids, M ichigan

RademakeivDooge Grocer Co.
Distributors of

Anchor Red Salmon
Red Heart Med. Red Salmon 

Surf Pink Salmon
Bull Dog Sardines

Red Crown Sliced Beef

The House of Quality and Service

They will come back to you—
If the goods you sell your customers please 
them—they will come back to you. You 
make this a certainty with M U E L L E R  
M A CARON I PR O D U C T S.

These products have been famous for over 
sixtv-five years. They are made from the 
highest grade materials in a factory tha t has 
no superior in cleanliness and perfect order, 
and only Mueller’s exclusive method of 
manufacture can produce M ueller’s uniform 
quality.

Get behind these quality products and get 
your share of increased business. Make 
prom inent window and counter displays of 
M U E L L E R ’S. This will help to increase 
the sale of these products as as well as other 
items, such as tomatoes, cheese, etc. used in 
the preparation of a Macaroni recipe.

C. F. MUELLER COMPANY
Jersey City New Jersey
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MEAT DEALER
M ichigan State Association of R etail 

M eat M erchants.
P resid en t—Frank Cornell, Grand R apids
V ice -P res .—E. P. A bbott, F lint.
Secretary— E. J. La R ose, D etroit.
T reasurer—P iu s G oedecke, D etroit.
N e x t m eetin g  w ill be held in Grand  

R apids, date  not decided.

Meat at Century of Progress Exposi- 
sition.

From  live stock grazing in the 
range country and fattening on feed
ing farms to choice rib roasts of beef, 
lamb chops, pork roasts, sausages and 
other toothsome meat products on the 
family dinner table, the story of the 
live stock and meat industry will be 
told through a dramatic and attention- 
getting exhibit at Chicago’s 1933 
world’s fair—a Century of Progress 
Exposition.

This exhibit will be one of the most 
complete presentations of its kind ever 
produced. I t will picture in a realistic 
and fascinating way the romance of 
the production of live stock and meat. 
It will dramatize the vastness of the 
meat industry and depict its trem end
ous importance to the N ation’s agri
culture.

Designed by R. M. W hitson, the ex
hibit will occupy the entire center 
wing, comprising 4,080 square feet, in 
the agricultural building, now virtually 
completed on Northerly Island on the 
exposition grounds. Since it will be 
representative of the entire industry, 
no trademarks or brand names will be 
shown.

All factors in the live stock and meat 
industry have combined to present this 
exhibit, including producers of live 
stock, retailers of meat, stockyard 
companies, packers, sausage makers, 
industries serving the meat industry 
and others.

The entrance to the exhibit is con
trived to a ttract immediate attention. 
I t will be shaped like a funnel, 40 feet 
wide in the main aisleway and 16 feet 
deep. Dramatic interest will be arous
ed by the use of dioramas—pictures in 
thr^e dimensions, length, breadth and 
thickness—which combine modeling 
and painting which blend into the back
ground in such an ingenious manner 
that startlingly life-like results are ob
tained and illusions of great distance 
are created.

After viewing these dioramas, the 
visitor will pass into a white-tiled meat 
cooler. Here he will be conscious of 

: a drop in temperature. Among inter
esting things to  be seen here will be a 
cutting table containing a number of 
wholesale meat cuts. There will be 
perfectly modeled carcasses of beef, 
pork and lamb hung on trolly equip
ment, as in a packing plant. The cuts 
and carcasses will carry the Bureau of 

.Animal Industry’s inspection stamp. 
Sausage and various other packing 
house products, boxed for shipment, 
will be showm along the cooler wall.

Visitors will next enter a completely 
equipped refrigerator car with insulat
ed doors. The care used in safeguard
ing meats in shipment under refrigera
tion, will be graphically demonstrated 
to the visitors in this section of the 
exhibit. How7 refrigeration has pro
gressed since it was first successfully 
introduced will be indicated by a 
model of the first refrigerator car ever 
used.

Leaving the refrigerator car, visitors 
will be showm by means of a diorama 
how trains of refrigerator cars trans
port m eat to large consuming centers. 
Carrying the story of refrigeration to 
its logical conclusion, a refrigerated 
meat truck will be shown in front of a 
retail store in which meat is attractive
ly displayed in the w’indow.

Toward the front of the meat store 
a wide variety of sausages and cut 
meats w’ill be displayed. The store 
will be equipped with a walk-in cooler 
having a glass front for the display of 
other meat products and also the latest 
electrical appliances. On the back 
wall of the store will be the United 
States Departm ent of Agriculture meat 
charts for beef, pork and lamb which 
w’ill be explained by means of an in
genious electrical device.

The vital part the industry plays in 
the economic scheme of things will be 
shown by a table indicating how large 
a part of the Nation’s wealth is invest
ed in live stock production, meat pack
ing, and retail marketing systems. By
products of the meat industry and 
their essential uses will be graphically 
displayed in the huge glass case.

In all its varied phases this exhibit 
should be an effective medium in inter
esting the public in the meat producing 
industry and educating them furt-her to 
the value of meat in the diet. It should 
likewise be effective in demonstrating 
to people everywhere to what an ex
tent they are dependent on this indus
try for food products and other com
modities used every day in millions of 
homes. It seems appropriate that such 
an exhibit should be presented in Chi
cago, the world’s leading meat produc
ing center.

Present conditions enable independ
ent merchants to meet the competition 
of the five-and-tens, say the sponsors 
of a new five-ten-fifteen-cents mer
chandising campaign. The organiza
tion aids the dealer in staging sales

Oysters and Fish
Fresh Shipm ents D aily .

A sk your D ealer  for R eader F ish . 
T h ey  are better.

Lake and O cean F ish . W holesale .
G. B. READER, Grand Rapids.

FRIGIDAIRE®
ELECTRIC RE F RI CE RATI NO SYSTEMS f f j

^  Ì X  OF C E N E R A L M 0 X 9 ^

WITH
FAMOUS

COLD
CONTROL

AND
NYDRATOR

AH
Mils

Display
at

Sktwrna

F. C. MATTHEWS & CO.
18 E. Fulton St. Phone 93249

through circulars imprinted with his 
name and furnished at cost, reports 
that many manufacturers unaifiliated 
with national chains are now able and 
eager to help independent stores com
pete.

GROCERS!
I

W hat the world really needs is a 
machine to lighten labor without light
ening labor’s pockets.

THE E V E S  OF THE 
PUBLIC ARE ON YOU 
AND YOUR. STORE

T O  T H R O W  S T O N E S . J Î J .

WH EN  you wrap packages for 
your customers, they watch 
every move you make. They 

notice your hands, your counter and 
your packaging methods.

An extra slap sheet of KVP Deli
catessen Paper on lard, butter, meat 
and vegetables may be the extra touch 
of service that will win more business 
for you.

Try a roll, wall carton or box of this 
moisture-proof, grease-resistant, sani
tary, odorless protective wrapper. 
Samples free.

KALAMAZOO VEG ETABLE  
PARCHM ENT COMPANY  

Parchment (Kalamazoo Co.), Michigan

DELICATESSEN
PAPER

jgggg A- **^;-’***■■

P # eW

. . .

STOCK THESE TWO

POPULAR SELLERS! H n jSÿjjm tYr« i 6.« i RK
^  w W r* 5 Pit f p  

IfeiiYcrmnmHGLtó
fe D RAPIDS. MICH

IS E L F -R IS IN G

»CAKE F LOUR
iljyXY CITY MILLING C<H|||̂ -C*AND RAPIDS.MICH. /

• Made by the

VALLEY CITY MILLING CO.
GRAND RAPIDS, M ICH.

A .r e  the 
and packed  
in your home 
state?
W. R. Roach & Co., 

Grand Rapids, main

tain seven modern 

Mi chi gan factories 

for the canning of 

products grown by

canned foods you feature grown

Michigan farmers. A complete line of canned vegetable« and fruita
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HARDW ARE
M ichigan R eta il H ard w are  Association. 

P resid en t—C has. H . S u tton , H ow ell. 
S ecre ta ry —H arold  W . B ervig .
T reasurer—W illiam  M oore, D etroit.

Suggestions For the Spring Paint 
Campaign.

' I t  looks like a long time before the 
spring campaign is launched, but real
ly, the forehanded dealer is getting 
ready for it right now. One of the 
most im portant items in preparing for 
the spring paint campaign is to re
adjust your mental attitude to the busi
ness of panit selling.

The readjustm ent, too, will help in 
the sale of paint specialties and acces
sories for which some demand can be 
worked up even in these quiet winter 
months.

The sort of customer I have in mind 
is the customer—or rather prospect— 
who somehow can’t be brought to the 
buying point. H e displays a sort of 
vague, half-hearted interest in paint. 
He nibbles at the edge of the subject. 
H e quite frequently assures you that 
he positively does not intend to buy 
anything to-day but just wants a little 
information. H e doubts if he can af
ford to paint this year.

Every dealer knows tha t sort of 
prospect. Some dealers are so th o r
oughly fed up on him that they give 
him the cold shoulder or the glassy 
stare and let him go with a few non- 
commital words. They hand him a 
color card and a booklet, tell him how 
much the prepared paint is worth, and 
wind up the transaction by assuring 
him quite unenthusiastically that they 
will be glad to have his order when he 
is ready.

T hat is one way to do it—or rather, 
tha t is the way not to do it. I rem em 
ber, however, how one old time dealer 
handled one of these vague and in
definite paint prospects. He enquired 
where the house was. H ow long since 
it had been painted. ( “I wouldn t let 
it go much longer, Mr. Blank”). W hat 
color combination do you like? (“T hat 
is quite pretty if you have shade trees. 
So-and-so is also a nice combination 
and very popular.”) By the tim e the 
talk was ended, that dealer had the 
man’s name, address and detail require
ments jotted down in his mental note 
book. W hile the prospect, much less 
vague than when he entered the store, 
probably mused as he went out:

“There’s a storekeeper who takes a 
lot of trouble, even if he knows you 
aren’t buying. And he knows a lot 
about paint, too.”

“Is it worth while taking all tha t 
trouble with a man who tells you 
positively he isn’t going to  buy ? I 
asked the dealer afterward.

“I t  is that sort of man who needs 
paint education,” returned the dealer. 
“H e is undecided. H is ideas of paint
ing are vague and uncertain. Some 
day he will buy paint from someone. 
But before he does that some paint 
missionary has to  clarify his ideas 
about paint. W hen he does buy, I  may 
get his business. I may not. But 
every job of paint sold helps me; be
cause it helps to establish painting as 
a regular habit with the community. I 
am here to talk paint to anybody in
terested enough to talk paint to me.

Paint dealing isn’t merely selling 
paint. There is a host of other factors 
in paint selling than the mere mechani
cal act of taking in the money and 
handing out the goods. Among the 
biggest of these factors is the knack 
of making the man who comes into 
your store feel that you are interested 
in him, and in the success of his paint
ing job, and that for paint purposes 
you are his helper. Let him go out 
feeling that he is under an obligation 
to you and to your store.

Yet don’t make the obligation too 
obvious. Don’t let the customer for 
one moment get the idea tha t you 
think you’re conferring a favor. Let 
the feeling of obligation come to him 
unconsciously. The skilled salesman 
knows where to draw the line.

“Now, if there is anything more you 
would like to know,” he says, “just 
drop in or telephone. T hat is what we 
are here for—to  help you get a good 
paint job.”

In  the paint departm ent it pays to 
talk  quality. Price is, of course, a great 
consideration now with every buyer. 
You cannot talk quality regardless of 
cost as successfully as you could a 
few years ago. But you can make a 
mighty good talk on the relation be
tween quality, price and value; and 
you can show any reasonable minded 
customer th a t in paying a little more 
for a dependable quality of paint he 
gets a great deal more for his money.

You get nothing in this world that 
you don’t pay for. T ha t’s true of 
paint. Pay a dollar and you get a 
dollar’s worth of service, or more. Pay 
fifty cents, and you get fifty cent’s 
worth of service or less.

Sell cheap paint if you m ust; but 
talk quality even when you sell cheap. 
If you take your stand on the gospel 
of low price regardless of value, when 
the customer discovers the mock- 
economy of low priced paint and learns 
by b itter experience the importance of 
quality, he won’t come to  you for his 
quality paint—he will go to  the m er
chant who has talked quality right 
along.

Show your prospect the difference 
between the first grade and second 
grade stuff. Show him what quality 
means and what it will do for him. He 
paints for a definite purpose, to decor
ate and preserve his property. If the 
paint doesn’t decorate for more than 
a few weeks, and doesn’t preserve at 
all, why paint? W hat is the good of 
a paint that peels after the first few 
days of hot sun, and at the  end of the 
summer looks as though the house 
hadn’t  had a touch of paint in ten 
years ?

Show your prospect the money 
aspect of the thing, if tha t’s what in
terests him most. W hat is the petty  
immediate saving on a low priced paint 
that won’t last a single summer com
pared with the real saving on a slight
ly higher priced paint that lasts for 
anywhere from three to five years, or 
even longer? Will the small immedi
ate cash saving pay for having the job 
done over a year or two from now? 
U sing quality paint effects two sav
ings—the cost of new material each 
year and the cost of putting it on each 
time.

A lot of houses will need paint this 
spring; and, even though paint selling

may be a difficult job, it will be worth 
tackling in earnest. So, as a prelimin
ary, get the right angle on it and learn 
to talk paint from the customer’s 
viewpoint. Plan a selling campaign 
that will show him the results your 
brand of paint will deliver—a good de
pendable job that will retain its ap
pearance for a long time, add to the 
value of his property, preserve that 
property and save him money in the 
long run. Victor Lauriston.

Proceedings of the Grand Rapids 
Bankruptcy Court.

(C ontinued from  page 11)
539.18. (T he a s se ts  co n s ists  o f sh ares  of 
sto ck  w hich  are w orth less to  a  certa in  
e x te n t.)  T he first m ee tin g  o f creditors  
w ill be called  and note  o f sam e m ade  
herein .

Jan. 31. W e h ave to -d a y  received  th e  
sh ed u les, in  th e  m a tter  o f B a x ter  L a u n 
dries, Inc., B ankrup t N o. 5097. T he sch ed 
ule sh ow s a s se ts  o f $5,953,631.83 w ith  l ia 
b ilitie s  of $3,562,S90.39. A  su m m ary  of
th e a s se ts  are a s  fo llow s:
T a x es  due and o w in g  Ü. S . _$ 15,967.09
T a x es  due s ta te s , counties,

e tc . ___________________   54,509.06
Secured c la im s ____  3,287,720.16
U n secured  cla im s ___________  204,693.98
R eal E s ta te  __________________  670,328.37
C ash  on han d ____   610.00
B ills , prom issory notes, e tc__  4,391,640.92
S tock  in  t r a d e _______- ____,____ 26.839.12
C arriages and oth er v eh ic le s -  17,372.44
M achinery _____________________ 495,568.11
D eb ts due to open a cco u n ts_ 291,056.51
U n liq u idated  c la im s _________ 40,242.52
D ep osits, e tc . ________________  19,973.84

Jan. 31. On th is  d ay  first m ee tin g  of 
creditors in th e m a tter  o f Con D eP ree, 
B ankrupt N o. 4709 w as held. B ankrup t 
presen t in person and rep resen ted  by  
N orris, M cP herson, H arrington  & W aer, 
attorn eys. C ertain cred itors presen t in  
person and rep resen ted  by K nappen, Uhl, 
B ryan t & Snow ; C harles H . M cBride; 
D iekem a, C ross & T en C ate; and Deo C. 
L illie , a ttorn eys. C laim s considered, a l
low ed or objected  to. B ankrup t sw orn  
and exam in ed  before reporter. Fred G. 
T im m er, G rand R apids, tru stee ; bond 
$5,000. M eeting adjourn§d to  Feb. 9.

Jan. 31. On th is  day  first m eetin g  of 
creditors in th e  m atter  o f Fred H. S a lis 

bury, B ankrup t N o. 5101 w as held. B a n k 
rupt presen t and rep resen ted  by C harles  
H . K avanagh , a ttorn ey . C laim s proved  
and allow ed. B ankrup t sw orn and ex a m 
ined before reporter. M. N . K ennedy, 
K alam azoo, tru stee ; bond $500. M eeting  
adjourned w ith o u t date.

In th e m a tter  o f A lbin J. L arson, B a n k 
rupt N o. 5128. T he first m ee tin g  o f cred 
itors h as been  called  for Feb. 21.

In th e m a tter  of C harles K napp, B a n k 
rupt No. 5115. T he first m eetin g  of cred
itors ha_s been called  for Feb. 21.

In th e m a tter  of V eneered  P rodu cts  
Corp., B ankrup t N o. 5127. T he first 
m eetin g  o f cred itors h as been  called  for  
F eb . 21.

In th e m a tter  o f G eorge C. Solom on- 
son, B ankrup t N o. 5117. T he first m e e t
in g  o f cred itors h as been  called  for 
Feb. 20.

In th e  m atter  o f C larence J. W right, 
B ankrupt N o. 5111. T he first m ee tin g  of 
cred itors h as been  ca lled  for F eb . 20.

In th e  m atter  of S h a y  Okun, B ankrup t 
N o. 5118. T h e  first m ee tin g  of creditors  
h a s been called  for F eb . 20.

In th e  m a tter  o f Step hen  C zachorski, 
B ankrupt N o. 4963. T h e first m ee tin g  of 
cred itors has been  ca lled  for F eb . 20.

In th e m atter  o f N ew a y g o  E n g in eer in g  
Co., B ankrup t N o. 5123. T he first m e e t
in g  of creditors h as been  called  for 
Feb. 17.

In th e  m a tter  o f F ra n c is  J. M ayette , 
B ankrup t N o. 5124. T he first m eetin g  of 
creditors h a s  been called  for Feb. 17.

In th e m atter  of J am es H . F o x  R ealty  
Co., a  corporation, B ankrup t N o. 5114. 
T he first m ee tin g  of cred itors has been  
called for  Feb. 17.

Feb. 2. W e h ave  to -d a y  rece ived  the  
sch ed u les, referen ce and ad ju d ication  in 
th e m a tter  of R obert W . T urner, B a n k 
rupt N o. 5130. T he ban krupt is  a  r e s i
d en t o f C oopersville, and h is  occu pation  
is  th a t o f a  farm er. T he sch ed u le  show s  
a s se ts  of $875 of w hich  $850 is  c laim ed  
a s  exem p t, w ith  lia b ilitie s  o f $2,772.28. 
T he court h a s  w ritten  for fu nds and upon  
rece ip t o f sam e th e  first m ee tin g  o f cred 
itors w ill be called  and note  o f sam e  
m ade herein.

I t  is harder work to be cheerful 
when business is dull, but it pays a 
better return  than when everybody else 
is cheerful.

Your mind is your mint. W hat are 
you coining?

TRENGTH
I COMPANIES REPRESENTED HAVE 

Assets $65,931,787.14  
Surplus $23,396,338.15

ERVICE
Correct Insurance Coverage 

Engineering Advise

lAVINGS
121/2%  To 40%

According To Classification of 
Property

THE MILL MUTUALS AGENCY
LANSING, MICHIGAN

Mutual Building Phone 20741

D ETR O IT  O FFICE 
T ransportation  Bldg. 

Phone
R andolph 0729

G R A N D  R A PID S O FFIC E 
G rand  R ap ids T rust Bldg. 

P hone 
95923
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DRY GOODS
M ichigan R eta il D ry  Goods Association.

P resid en t—Geo. C. P ra tt, Grand R apids.
F irs t V ice-P resid en t—T hom as P . P it-  

keth ly , F lin t.
Second V ice-P resid en t—P au l L. Proud, 

A nn Arbor.
S ecretary -T reasu rer—Clare R. Sperry, 

P ort H uron.
M anager—Jason  E. H am m ond, L ansing.

New York Stores Plan Fight Against 
Sales Tax.

Retailers here began during the week 
to gird themselves for a strong fight 
against the enactment of a retail sales 
tax in this state. Although threatened 
for some time, the issue assumed major 
importance with the recommendation 
to the Legislature by Governor Lehman 
of a levy of three-quarters of 1 per 
cent, upon retail sales. I t  is under
stood that the Mastick commission on 
tax revision will make its report short
ly and will also propose enactment of 
a retail sales tax.

“M erchants here are studying the 
proposed sales tax recommendations 
very carefully and both local retailers 
and those elsewhere in the State may 
be expected to speak with one voice 
when the question comes up in the 
State Legislature,” W alter Hammitt, 
president of the Retail Dry Goods As
sociation of New York and vice-presi
dent of Frederick Loeser & Co., said 
recently. “W e are opposed to taxes 
on retail sales, believing such taxation 
unsound and a menace to the retail 
industry.”

In  addition to opposing the levy as 
an unsound step which will add to 
the heavy tax burdens already being 
borne by the stores, the merchants 
here placed great emphasis on its ef
fect in diverting trade to neighboring 
states having no sales tax, particularly 
New Jersey and Connecticut. E nact
ment of a retail sales levy was recently 
defeated in New Jersey.

Recognized as the outstanding au
thority on sales tax questions in the 
retail field is George V. Sheridan, 
director of the Ohio Council of Retail 
M erchants and director of the bureau 
of tax information of the National Re 
tail D ry Goods' Association. Lack of 
experience with state sales taxing in 
this country, Mr. Sheridan says in 
studies prepared for the association, 
has tended to confuse proposed general 
retail sales taxes with existing selective 
sales taxes and with the Federal type 
of sales tax collected through the man
ufacturer.

M erchants in those states having 
percentage taxes levied on their gross 
sales find they cannot pass on the tax 
in any substantial degree, according 
to Mr. Sheridan, and that such a tax 
becomes in effect “a very heavy annual 
fee for the privilege of operating a re
tail store, in addition to all other local 
and state taxes.”

“Mississippi, with a 2 per cent: tax 
effective last May, and Pennsylvania, 
with a levy of 1 per cent, effective in 
September, offer the only real experi
ence as to how such a tax affects the 
retail dealer who is commissioned with 
its collection,” he added. “In  Missis
sippi, a strictly rural, agricultural state, 
experience is proving that the tax can 
be collected by the m erchant in such

territory. A number of retailers, how
ever, in that State report that they 
are not able to pass on any appreciable 
part of it. They also report that sales 
to out-of-state concerns has increased. 
I t should be borne in mind, too, that 
the Government costs have been re
duced 33^i per cent, and that the tax 
applies to sales by manufacturers, 
wholesalers, utilities and to professions.

“ In Pennsylvania, experience is prov
ing that such a tax cannot be passed 
on in any considerable degree in many 
lines of retail business in our highly 
developed urban and industrial areas.”

Accordingly, where a state tax is 
seriously threatened, Mr. Sheridan 
points out, it has become vital for m er
chants to give serious attention to the 
actual detail of such a proposed state 
tax system. This, he said, has been 
done by retailers in Illinois, where a 
group of Chicago m erchants have 
drawn up two suggested plans for the 
consideration of the Illinois Legisla
ture.—N. A. Times.

Summer Rug Market Declines.
Indications that the coming season 

will be one of the slowest in point of 
volume encountered since the depres
sion are apparent in the Summer rug 
field. Instead of the advance buying 
and general activity which is cus
tom ary at this period, the industry re
ports a widespread lack of interest in 
practically all types of special Summer 
merchandise. In the fiber rug field 
producers have brought out a 9x12 
size rug to wholesale at $4.50, the low
est price on record, and $1 below the 
previous season’s low level. The low' 
price, however, has done nothing to 
stimulate purchasing. While some 
producers are inclined to blame Jap
anese competition for the state of the 
market, the majority accept the situa
tion as normal under present condi
tions.

Expect Upturn in Hosiery.
W hile the full-fashioned hosiery 

market is in a weak position at pres
ent, a natural upturn this month may 
be expected, when demand for Spring 
goods appears, members of the N ation
al Association of Hosiery and U nder
wear M anufacturers agreed at a meet
ing. Some prices below $4 per dozen 
for silk styles indicate that a  few mills 
are forcedly liquidating accumulated 
stocks, they said. Im ports of woolen 
hose from England and half hose from 
Japan have declined in the last two 
months, and the situation does not ap
pear to  w arrant any action at this 
time, although it does indicate tha t the 
possibilities were present of the m atter 
becoming serious, mill executives said.

Look For Men’s Wear Spurt.
Although orders for men’s Spring 

wear are at a low level this week, the 
trade expects a sharp increase in com
mitm ents next week, following the 
inventory-taking period now in prog
ress. There is a considerable volume 
of Spring business to be placed yet, 
manufacturers report, as initial orders 
have been extremely light. W hile 
stores have four weeks left for clear
ance sales, some attention will have to 
be paid to Spring goods, and with 
both cloth mills and manufacturers 
keeping output low, retailers will have

to complete their Spring buying 
shortly.

Suit Ratio Declines Somewhat.
Some tapering off in the ratio of 

suit to coat orders has developed in 
recent buying. W hereas two or three 
weeks ago suits had 60 per cent, of 
the volume, the current business is 
about equally divided between coats 
and suits. This is considered a natural 
development, in view of the compara
tively heavy initial buying of suits in 
recent weeks. Indications were said 
to be that the suits volume for the en
tire Spring season will be substantial
ly ahead of a year ago. Mannish types 
are being re-ordered from the  larger 
cities, with the dressier, fur-trimmed

types sought by retailers in smaller 
centers.

Slight Gain in Dress Deliveries.
A slight improvement in deliveries 

on low end dress linens is reported. 
This is said to be the case with the 
$3.62^ price line, in which deliveries 
are promised in from ten days to two 
weeks. Shipments of dresses quoted 
at $2.12J4 continued seriously hamper
ed by the stoppage of production. Re
ports that the stoppage is spreading to 
higher price lines are said to be base
less at this time. This angle of the 
situation, however, continues to be 
watched.

He doesn’t get up who gives up.

M IC H IG A N  BELL 
TELEPHONE CO.

EVERY HOME IN MICHIGAN 
NEEDS THE P R O T E C T IO N  
OF T E L E P H O N E  SERVICE

W hen d an g e r lu rk s  a t  y o u r w in d o w . . .  w hen  
fire th re a te n s  loved ones a n d  h o m e  . . .  w hen  
su d d en  sickness o r acc id en t m akes m ed ica l 
a t te n tio n  im p era tiv e  . . . th e n  does one 
realize  m o s t th e  PRICELESS PROTECTION 
afforded by  te lep h o n e  service.

F o r, w ith  a  te lep h o n e , you can  su m m o n  a id  
in s ta n tly , day  o r n ig h t. J u s t  one  su ch  call 
m ay  be w o rth  m o re  th a n  th e  co st o f  te le 
p h o n e  service fo r a  life tim e .

Grand Rapids Paper Box Co.
M anufacturers of SE T  UP and FOLDING PAPER BOXES  

SPECIAL DIE CUTTING AND MOUNTING 
G R A N D  R A . P I D S  , M I C H  I G A N
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HOTEL DEPARTMENT
Winter Festivities at Big Bear and 

Arrowhead Lakes.
Los Angeles, Feb. 4—I notice by the 

Lawrence (K ansas) local papers that 
Gen. W . H. Sears, formerly of the 
Sears & Nichols Canning Co., operat
ing at Pentw ater and other Michigan 
and. Middle States cities, is being 
boosted for the mayoralty of the K an
sas city. General Sears was one of 
my warmest friends when I was con
ducting the Verbeck Tavern, at Pent- 
water, and he honored me by making 
me his campaign manager when he 
was making the run as Representative 
in Congress from the Ninth Michigan 
District on the Bull Moose ticket in 
1912. coming within a few hundred 
votes of winning. The general is still 
president of the Pentw ater Machinery 
Co., but is spending his declining days 
at Lawrence, where he originally set
tled in 1859. As my Eastern visit is 
not carded until after the Lawrence 
election. I hardly see how I can assist 
him from an oratorical standpoint, but 
whether he makes the grade or not, I 
can give testimony to the fact that he 
is eminently qualified for any position 
within the gift of the American people, 
anywhere, and I'll be goldarned if I 
don’t stop off and visit him, either go
ing or coming, and I trust he will be 
in a position to hand me the city’s 
keys when I finally arrive. <

The M ather Inn, at Ishpeming, ac
cording to a report submitted at the 
annual meeting of the organization, by 
Carl Quigley, its manager, made a 
showing of an absolute profit on its 
first year’s business, which in the light 
of general business conditions almost 
everywhere is something marvelous. 
The stockholders are to be congratu
lated on this almost magical happen
ing. and it must be a source of much 
satisfaction to the management to 
know that his efforts won approbation 
at the aforesaid meeting.

W hile basking in the sunny offer
ings of Dame Nature, in Los Angeles, 
I have been viewing from a distance 
the snow capped summits of the Sierra 
Madre mountain range, and reading of 
the thousands of mountain visitors 
marooned in snowdrifts. Having 
shoveled and enjoyed the snow offer
ings of Michigan I cannot say I have 
been keen to participate in the so- 
called winter festivities of Big Bear 
and Arrowhead lakes, but recently I 
dipped in at the edge of this gigantic 
arena, through the good offices of one 
of my numerous friends, and I am 
going to tell you something about it, 
although I am free to confess that I 
hardly know what to  say about “win
ter” which could possibly give a thrill 
to a Michigander. Before we left the 
paved streets of Los Angeles, we were 
in full view of the aforesaid mountains 
which are crowned with glistening 
diadems and down their sides are 
draped blankets of snow, hiding the 
ravines and deep canyons. We went 
out through the San Fernando Valley, 
through Saugus and Mint Canyon to 
Palmdale and Lancaster, where we 
really had our first contact with real 
honest-to-goodness winter. The first 
glimose of the desert lands about 
Palmdale, where last summer I spent 
a week end with some San Pedro 
school boys, was certainly awe-inspir
ing from the winding mountain road 
leading into the ordinarily arid coun
try. Instead of grays and browns, 
here we found the white and green. 
The ground was covered with a solid 
blanket of snow, and in Palmdale 
shovels and plows were employed in 
digging out paths for pedestrians and 
roads for automobiles. Everywhere 
everything was covered with the 
snowy, mantle—dazzling, sparkling, 
beautiful. Btrt we buzzed ahead to 
Lancaster, where we were delayed for 
some >time awaiting reports on the re

sults of the activities of the snow 
plows, forced through the drifts by 
enormous tractors. Then we tried sev
eral by-ways but w'ere as regularly 
turned back by the highway czars, who 
evidently wanted us to  wait until we 
could "hit the pavements,” as it were. 
Finally we found an opening across 
the desert wastes behind Palmdale, 
and after several hours of cruising 
reached Victorville, which is about 
thirty miles North of San Bernardino, 
having weathered the drifts like a good 
ship which has successfully negotiated 
the frothv seas. At Victorville, we 
decided that we did not want to 
monopolize all the sports in one day, 
so we decided to spend the night at 
this point, and I took occasion to pay 
a visit to the doctor who had the first 
whack at me, when m v “unpleasant
ness” started last April. H e seemed 
satisfied with my appearance. Next 
morning the trip through Cajon 
(Cahoon) Pass, and over an elevation 
of 4301 feet was more interesting and 
vastly more comfortable. Filmy clouds 
hung over the mountains, drifting 
through the Pass cut like smoke from 
Indian camp fires, moving toward the 
desert lands on the other side. Be
yond the Pass was a sight which 
motorists seldom see, but one which 
veterans of the desert country say will 
remain for some months—a deep blan
ket of snow almost obliterating the 
vegetation of the desert. H ere were 
the Joshua trees, silent sentinels of the 
wastes, holding out their thousand- 
fingered arms, their crowns covered 
with snowy hoods, many inches deep. 
And then toward home, after a lunch
eon at a perfectly good inn, at San 
Bernardino. At Pasadena, en route, 
we gave a farewell inspection of the 
Sierra Madres from the level, or plain 
side, where it was claimed the view 
this season has been far more inspir
ing than in many years. Ordinarily 
the trip we made could be accomplish
ed in one day’s ride, but what is time 
to an effulgent journalistic correspond
ent with no gas bill to pay?

Now that the Grand Rapids audi
torium is completed hotel men of that 
city are looking forward to the advent 
of many conventions, and a consequent 
increase in their business. Given a 
fair degree of general prosperity I will 
lay my wagers on the Grand Rapids 
contingent. Thev certainly have the 
hotel accommodations to offer, and 
they are past m asters in the art of en
tertaining.

Someone suggests that the quick 
restaurant service provided by the 
drug stores could be accentuated by 
another whereby the diner could be 
spared the trifling delay even in this 
form of entertainment. Doughnuts 
could be strung on wires within reach 
of car windows or auto rails. Then 
all you do is to  reach out, hook your 
trigger finger on the doughnut hole 
and snatch it off. On the principle of 
hooking the brass ring on the merry- 
go-round.

Now that we have had several years 
of government by commissions the 
President is trying to  unload the para
phernalia of the aforesaid commissions 
which seem to stick like sand burrs. 
It looks now as though the manna 
had ceased falling for the poor chaps 
who have imolated themselves on vari
ous boards for the love of “country.”

A while back I expressed myself as 
not having a great deal of faith in the 
accomplishments of hotel men in 
eradicating the evils of “temperance,” 
but I must say they have come as near 
delivering the bacon as any organiza
tion I know of. American newspapers 
are giving them  full credit for their 
accomplishments.

I can remember, many years back, 
when the Masonic Temple, in Chicago, 

• was the world’s tallest building, and

it quite took one’s breath to look from 
its observatory to the street below. 
But its importance was snuffed out 
soon after by the erection of much 
taller buildings right in its immediate 
vicinity. Even hotels, to be much 
talked about, must scrape against the 
moon, and yet they keep on building 
them, and when a guest finds the ele
vators out of service, climbs eo his 
loft and finds he has neglected to call 
for his key en route, he is, according 
to some reports, much put out over the 
situation.

Down on Temple street, in wander
ing about, the other day, I dscovered 
a wooden Indian in front of a typical 
cigar store of forty years ago. Remem
ber them? Well, I do, very clearly. 
W hile it is true that the present gen
eration has forgotten or never knew of 
the basswood Pocahontases of their 
ancestors, it wTas a fact tha t every pur
veyor of tobacco in any form, of the 
period of the civil war, and for some 
years thereafter, had his doorway 
ornam ented with a wooden Indian, 
with a tomahawk in one hand and a 
bunch of Tansill’s “Punch” in the 
other.

Some hotel men are just begnning 
to discover that banquets, as a busi
ness proposition, are unprofitable. The 
entire culinary force of one’s catering 
establishment is disorganized for sev
eral days prior to and also afterwards 
and the guests themselves, naturally 
expecting too much, usually go away 
dssatisfied and talk much about their 
disappointment.

And now it seems that even spinach 
can be overdone, according to some 
Eastern scientist After denying our
selves many of the good things of life 
and consuming spinach by the crate, 
after accepting it as a panacea for all 
ills, after regarding it as the supreme 
life saver and life prolonger, after hav
ing advocated its bitterness with en
thusiasm, after having swallowed it 
and grinned although there was no 
grin inside of us, we now find there are 
other th ings easier to take—alfalfa, for 
instance—and that we have been d o 
ing a species of penance stunt after all.

At Grand Canyon, in a wildly scenic 
setting, is the tomb of Charles A. 
Bryant, who at one time managed the 
old Michigan Hotel, at Detroit. This 
was in the early 70’s, whence he went 
to New Mexico in 1880 to  engage in 
the same line at Albuquerque. He was 
afterward connected with the Fred 
Harvey system until his death, a score 
of years ago. H e was a  great friend 
of the late James R. Hayes, by whom 
he was employed for some time, and

CODY HOTEL
G R A N D  R A P ID S  

R A T E S — $1 up w ith o u t bath.
$2.50 up w ith  bath.

C A F E T E R IA  IN  C O N N E C T IO N

A L L  GOOD R O A D S L E A D  T O  
IO N IA  A N D

THE REED INN
E xcellent D in ing Room  

Rooms $1.50 and up 
M R S. GEO . S N O W , M gr.

Warm Friend Tavern
Holland, Mich.

Is truly a friend to all travelers. All 
room and meal rates very reasonable. 
Free private parking space. 

A RTH U R  W. W R IE D E N , Mgr.

Park Place Hotel
Traverse City

Rates Reasonable— Service Superb  
— Location A dm irab le .

GEO . A N D E R S O N , M gr. 
A L B E R T  J. R O K O S. A ss 't M gr.

New Hotel Elliott
STURGIS, MICH.

SO Baths 50 Running Water 
European

D. J. GEROW , Prop.

Occidental Hotel
F IR E  P R O O F  

C E N T R A L L Y  L O C A T E D  
Rates $2.00 and up 

E D W A R D  R. S W E T T , M gr. 
Muskegon M ichigan

Columbia Hotel 
KALAMAZOO 

Good Place To Tie To

HOTEL ROWE
W e have a  sincere  

in terest in w a n tin g  to 
please you .

E R N E ST  W . N E IR
M A N A G E R
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I presume there are a good many 
Michigan hotel men who will remem
ber him.

The indictment of the Stevenses, 
Chicago, for their participation in the 
wreckage of a prominent life insurance 
company, seems almost tragic. I t all 
comes as a result of speculative 
nations on hotel possibilities. The 
La Salle Hotel, at one time, enjoyed 
a very remunerative patronage, and 
the owners were surrounded with a 
group of assistants who were familiar 
with hotel operations, among them  be
ing Col. Earl Thornton, who, at last 
reports was associated with the Palm er 
House in a high executive capacity. 
But the promotion and building of H o
tel Stevens, outside of the satisfaction 
of operating the largest hotel in the 
world—3,500 rooms—brought nothing 
but trouble and financial worries. In 
the first place the location was impos
sible except for strictly tourist busi
ness, and with the excessive number 
of residential institutions in th a t city, 
its ultimate failure was a foregone 
conclusion. Now it will have to  take 
rank with the Gladstone, Drake and 
similar enterprises. I doubt if the au
thorities will be successful in making 
a criminal charge rest against this 
family but the episode ought to act as 
a warning for individuals who know 
little or nothing about the business in 
which they are embarking, and induc
ing their friends to  make foolish in
vestments.

O ut here we have bank hold-ups on 
the average of about two a week, all 
of which leads one to believe that 
banking can no longer be classed as 
one of the “tam e” professions. The 
local banking association has announc
ed tha t hereafter bank employes will 
be armed with pistols and be trained 
in the use of them. I t  is to  be war 
—preparedness from now on—against 
banditry. The gentlemanly white- 
collared bank clerk must be prepared 
to defend our dollars in true he-man 
W estern style, and pay the  bandit in 
his own coin—bullets, not currency. 
Seems rather tough on the clerks, be
cause authorities on the subject of 
criminality tell us that the layman 
who attem pts to  flash a blunderbuss 
on a seasoned bandit is just out of 
luck, and diverts his future course in 
earthly affairs subject to the whims of 
the undertaker. Maybe if some of 
these young men could be induced to 
spend their summer vacations—if they 
have any—in citizens’ military training 
camps, without exactly the glamour of 
war, or fancy uniforms, they might 
eventually become useful as defenders 
of the bank’s resources, but I main
tain that the banks should utilize 
sharpshooters of experience to  watch 
over possible visits of bandits and 
then discard the practice of exhibiting 
all their surplus cash in public view, 
there would be fewer hold-ups and 
less casualties. Some banks I know 
of provide such trained riflemen, in 
protected steel cages, in control of the 
modes of egress, and in addition 
thereto, utilize microphones which 
keep the guards in full communication 
with the cages of the money handlers 
at all times. He hears the conversa
tion and acts accordingly, with satis
factory results. Texas bankers pay a 
bounty of $5,000 for dead bandits and 
this works out satisfactorily.

An enterprising D etroiter rigged up 
a restaurant de luxe on a m otor 
chassis, procured a permit from the 
city authorities and proceeded to 
gather in the shekels from the eating 
public in the M otor City. I t  is report
ed to have proved an instanteaneous 
success, whereupon a horde of other 
enterprising self-constituted caterers 
proceeded along the same line, much 
to the annoyance of te rra  firma oper
ators who have entered a protest to 
the city authorities. T he claim is made 
that these floating palaces are not

revenue producers for the tax collector. 
I t  involves a rather fine phase of legal 
technicality.

Happening in at a session of one of 
Los Angeles’ noon-day clubs this 
week, I was much interested in the 
activities of a young Alaska boomer, 
who wants assistance in convincing 
Congress that a very large slice of the 
National domain is located lin that te r
ritory, that it is largely made up of 
small islands which ought to be oper
ated on a rental basis. You go ahead 
and locate such an island under thirty 
square miles in area, secure a lease 
from the Government on a stated rent
al basis and go ahead. Then try and 
get it. I confess that I am not in a 
position to give exact statistics on 
Uncle Sam’s activities in the m atter of 
leasing agricultural lands, but it is a 
m atter of almost public scandal, that 
since the Government spent untold 
millions for reclaiming lands by the 
building of expensive dams and di
verting water courses, there is nothing 
entered in its cash books to indicate 
that the beneficiaries have ever paid a 
penny of ti?e rentals which they agreed 
to pay for the use of these utilities. 
Neither has the Federal Government 
ever collected anything from the 
pasturage which has fattened hundreds 
of millions of cattle, to the detriment 
of stock-raisers in the states further 
East. The Forest Service has collect
ed and actually turned in certain fees 
received from tourists, etc., but rentals 
from her public lands, especially in the 
irrigated sections, have never m aterial
ized. I t has become a m atter of poli
tics, pure and simple, and the fact that 
vote-getting is a popular industry has 
precluded the possibility of collecting 
such rentals. And yet you will find a 
not inconsiderable number of our 
citizenry who believe in “letting 
George do it,” and favor about every
thing which does not actually require 
an outlay on their individual selves. 
But the politicians look farther and 
see benefits—to  the politician. I t is 
usually thus. Settlers under the  re
clamation service projects financed by 
Uncle Sam were given their water 
rights free. All they had to do was to 
pay 5 per cent, interest for tw enty 
years and get their bill of sale. W ere 
they satisfied? No! The moment they 
had to pay anything whatsoever they 
set up a howl and they kept it up until 
their tenure of possession was extend
ed to  thirty-five years and the rentals 
up to date were written off. It doesn’t 
pay to  be anybody’s rich, easy-going, 
good-natured and open-handed uncle, 
either at home o r abroad I t  isn’t good 
for the uncle and means ruin for the 
nephews. O ur present imbroglio over 
foreign debts is sufficient evidence of 
th a t fact. One does not favor Uncle 
Sam assuming the part of Shylock, but 
business is business and if he cannot 
secure these contracts with tangibili
ties, it were better that the lands af
fected, instead of being impoverished 
by intense cultivation, be reserved for 
posterity, hoping it may possess more 
improved ideas as to  the definition of 
“gratitude.”

California raisin grapes, according 
to all reports, are becoming a drug on 
the market. They must be, with stand
ard brands of raisins retailing at 5c 
per pound, in packages But the  m ar
ket on o ther varieties, mostly used, 
primarily, for making grape juice, is 
much better. W hat is the answer? 
One never hears of grape juice as a 
beverage out here, but fermentation—.

Frank S. Verbeck.
A new driveway signal for service 

stations notifies attendants of a cus
tom er’s approach, can also be made to 
light up a sign. A photo-electric relay 
turns the trick.

Many a match is ended by an old 
flame.

A n a r ra y  o f t r a d e  build ing , 

c o n su m e r p leasin g , q u a lity  

m e rc h a n d ise ,

D is tr ib u te d  ex c lu s iv e ly  b y  

us a n d  so ld  to  In d e p e n d 

e n t re ta ilo rs  o n ly  w ith  a  

ra p id ly  g ro w in g  d em an d .

H art B rand 
Canned Foods
H unt Bros. & 
Co. Canned

F r u its
Q uaker

P roducts
T able King 
P roducts

LEE & CADY



18 M I C H I G A N  T R A D E S M A N F eb ru ary  8, 1933

D R U G S
M ichigan Board of P harm acy.

P resid en t—J. W . H ow ard  H urd. F lin t.
V ic e -P r e s .— D u n can  W eaver. F en n ville .
D irector— E. J. Parr, Big: R apids.
E xam in ation  S essio n s—T hree sessio n s  

are held each  year, one in  D etro it, one in  
th e U pper P en in su la  and one a t  Ferris  
In stitu te , B ig  R apids.

T h e M ichigan B oard of P h arm acy  w ill 
hold its  F eb ru ary  exam in ation  a t  th e  
D etro it In stitu te  o f T echn ology  b eg in -
n in g  Feb. 21.__________ ___________________ _

M ichigan S tate  Pharm aceutica l 
Association.

P resid en t—F . H. T aft, L ansing.
F irst V ice-P resid en t—D uncan W eaver, 

F en n v ille . ______ ,
Second V ice-P resid en t—G. H. F letch er, 

Ann Arbor.
Secretary—R. A. Turrel, C rosw ell.
T reasurer—W illiam  H . Johnson, K a la 

m azoo. ______________________________

21,000 Orange Drinks Sold.
Any fountain operator can duplicate 

the results obtained by the Crown 
Drug Co., operating fifty-two stores 
in Kansas City, Missouri, by following 
the same tactics. During a ten day 
period this company featured double 
orangeades at 15c. In the face of 10c 
competition they doubled their citrus 
fruit drink sales and used 42,000 of the 
288 size Valencias.

H ere is the story direct from Claude 
Reich el, fountain supervisor of the 
company:

“An intensive competitive situation 
during the usual peak month of our 
fountain season caused us to  decide 
upon a mid-summer fountain program 
featuring citrus drinks.

“In the furtherance of this program 
we featured for the ten day period of 
June 27 to  July 6 inclusive, a ‘double 
orange orangeade.’ Prior to this time 
we had made an orangeade with one 
orange 176 size. Because of the long 
crop on small sizes we found th a t we 
could use two 288 size oranges at prac
tically the same cost and have an ad
vertising feature for the drink.

“W indow displays, strips on the 
windows, strips on the fountain back 
bars and insert slips on menus pro
claimed the story of this ‘double 
orange orangeade.’

“During the ten day period we used 
over 145 boxes of 288 size oranges in 
the fifty-two stores constituting the 
Kansas City division of the company. 
In  round numbers 21,000 drinks were 
served at 15c each for a sales volume 
of $3,150.

Serving Tomato Juice.
Tomato juice is without question 

the newest thing in drinks You will 
be wise to serve it at your fountain. 
Just now it seems to be the thing to 
do—to drink tomato juice. I t  is the 
latest style in drinks, if I may so ex
press it, and I think we have styles in 
drinks as well as in clothes.

Perhaps one of the things that is 
bringing this product so rapidly into 
favor with the public is tha t the 
dietitians and physicians are constant
ly recommending it. Then it is a t
tractive in color. I t should be served 
in a tall glass packed with fine ice. I t  
is a good thirst-quencher with a re
freshing zest all its own which is gain
ing favor with many. I t  is a health 
drink also, and that appeals to many. 
I t is rich in vitamines, containing A, 
B, C and G. This means tha t it is 
rich in the qualities essential to growth 
and aids the body in resisting many 
forms of illness. Likewise it is one of 
the most valuable alkaline foods; a

preventive for acidosis. These and 
other facts have been given to the pub
lic and that, no doubt, accounts for 
much of the demand.

This means another opportunity for 
the fountain man, but it must be prop
erly presented at the individual foun
tain and of course served just right.

Boosting Fountain Business.
A novel and simple stunt for boost

ing fountain sales was recently devised 
and executed, by the W iedenbaum 
Pharm acy in Jackson Heights, N. Y.

An ordinary wooden barrel was 
placed on the sidewalk in front of the 
store, and a cardboard sign affixed to 
it, reading: “T hirsty? Look in here!” 
To the bottom of the barrel was affx- 
ed a picture of a man drinking a soda 
through a straw. The man, howrever, 
had no face—a m irror being substitut
ed. W hen the passer-by therefore, 
looked into the barrel—and nine out of 
ten of them did—he saw himself drink
ing soda.

By actual count, about two-thirds 
of the “lookers” responded favorably 
to the suggestion, entered the store, 
and ordered.

Orange Punch.
In  mixing cup put tw o scoops of 

orange ice, two ladles of pineapple 
fruit and carbonated water. Mix well 
and serve with slice of orange and 
fresh mint.

Vitamin Delight Sundae.
In a long flat dish, place one scoop 

each of vanilla and chocolate ice 
cream. Over this pour a rich heavy 
bittersweet sauce and sprinkle a hand
ful of fresh raisins on top. Finish with 
a generous amount of whipped cream 
and a cherry.

Glazed Walnut Sundae.
In a stemmed glass, place a scoop 

of vanilla ice cream, on top arrange 
halves of walnut meats. O ver the top 
pour butterscotch flavor. Finish with 
whipped cream and cherry.

Varnish Remover.
The following has been recom

mended :
Sodium hydroxide _________3 pounds
W h i t in g ----- -----------------------4 pounds
Flour _____________________ 1 pound
W a t e r _____________________V2 gallon

Dissolve the sodium hydroxide in 
part of the water and mix the whiting 
with more water to form a cream. Add 
the sodium hydroxide solution to the 
whiting cream, then mix in the flour 
made into a paste with the rest of the 
wrater.

For use, one pint of this solution is 
mixed with about two gallons of water.

Alkaline Hair Lotion.
Solution of Ammonia (28% )_175 c. c.
Expressed oil of a lm o n d s___ 175 c. c.
Tine, of cantharides (U .S.P.X ) 15 c. c.
Oil of o r a n g e ______________  10 c. c.
Spirit of rosemary _________ 625 c. c.

Add the stronger ammonia water to 
the almond oil and shake vigorously. 
Then add the spirit of rosemary with 
which has been previously mixed the 
tincture of cantharides and oil of
orange.
Soap bark p o w d e red ________37.5 gm.
Capsicum, powdered _____  5.6 gm.
Ammonium ca rb o n a te_____  7.5 gm.
Distilled water _____________15.0 c. c.

Eau de C o lo g n e__________ 75.0 c. c.
Alcohol (95 per c e n t .)_to 1,000.0 c. c.

Macerate the ingredients for eight 
days and then filter.

Buckeye Hair Lotion.
Tine, of contharides U .S.P.X ) 30 c. c. 
Tine, of Capsicum (U .S.P.X ) 15 c. c.
R e so rc in ____________________  8 gm.
Infusion of sage (5%) ---------500 c. c.
Alcohol (95%) ______________440 c. c.
Perfum e extract _____________15 c. c.

T o the cooled, strained infusion of 
sage, add the tinctures and the resorcin 
dissolved in the perfume extract and 
alcohol.

Detergent Hair Lotion.
Borax --------------------------------- 5 gm.
Tine, of Quillaja ( N .F .V .)___15 c. c.
Bay r u m ----------------------------- 30 c. c.
Orange-flower water _________ 150 c. c.

Dandruff Lotion.
Chloral hydrate ______________20 gm.
Tannic acid _______________  10 gm.
T artaric a c id ________________  10 gm.
Castor oil ___________________20 c. c.
Alcohol (95%) ------------------- 890 c. c.
Essence of violet ____________50 c. c.
Distilled w a te r _________ to 1,000 c. c.

Camphor Ice.
Camphor, powdered -------------- 60 gm.
S p erm ace ti---------------------------- 460 gm.
Expressed oil of a lm o n d ___ 240 c. c.
W hite w7ax _________________240 gm.

Melt the white wax and spermaceti, 
add the expressed oil of almond and 
the powdered camphor. Stir and con
tinue the heating until the camphor is 
dissolved.

Idoform Gauze.
Idoform --------------------------- 3.33 gms.
Elemi ------------------------------- 0.05 gm.
Castor o i l --------------------------- 0.10 gm.
Acetone (sp. gr. 0 .830 )_____52.00 gms.
Gauze ------------------------------ 1.00 mtr.

Knocking means one of two things, 
carbon or envy.

A number of organizations have 
tried the plan of turning every em
ploye into a salesman. One of the 
latest is a New York departm ent store 
which, for a period of one month, en
couraged every worker to sell women’s 
hosiery — anytime, anywhere. The 
month ended with non-selling em
ployes ahead of the regular sales force 
in sales, the doorman particularly be
ing well out in front.

A large coal company has introduced 
a new dealer franchise plan with 
marked success. Dealers, guaranteed 
supplies of coal at all times a t prices 
predetermined for each month in the 
year, find that the plan does much to 
stablize their business. The produc
ing company benefits by having the 
bulk of each m onth’s production con
tracted for at the beginning of the 
year.

Sales talks interspersed with music 
or other entertainm ent are given shop
pers by a new7 electrical transcription 
broadcasting system for installation in 
stores. A clock mechanism w7hich con
trols the device ivill play the hour-long 
record as many times a day as is de
sired The only servicing the system 
needs is a change of records once a 
week or so.

( SAVE M ONEY ON B UY IN G  !
J T here is  a  Sani F lu sh  on th e m ar- j 
1 k et th a t co sts  th e m erch an t $1.92 j 
I per doz. I can  put a  b e tter  to ile t |  
I bow l c lea n ser  in to  h is han ds for |  
¡j $1.20 th a t a llow s him  to  sell a t 15c |  
I and m ak e b e tter  percen tage  o f profit I
)* than he is  m ak in g  on San i F lush . « 

M oth flakes th e  m erch an t is  p ay in g  J
|c $1.65 per doz. I can se ll for $1.50 I 

per doz. M oth pads th ese  door to I 
|  door fe llow s are a sk in g  25c for, I |  
* can  place in to  th e  m erch a n t’s  h an ds j 
|  for 90c per doz. Send for m y com - |  
- p lete lis t  o f m on ey sa v in g  artic les. |
! JO SEPH  P. W ENZEL ’
| 1008 W est Cross S t., Y p s ilan ti, M ich. I

SPRING MID S IH IE R  SPECIALTIES
Marbles, Rubber Balls, Jacks, Bathing Sup
plies, Paint Brushes, Paints, Oils, W all Fin
ishes, Varnishes, W hite Lead, Enamels, Soda 
Fountains and Supplies, Golf, Tennis and 
Baseball Supplies, Indoor Balls, Playground 
Balls, Sponges, Chamois Skins, Cameras, 
Electric Heaters, Electric Fans, Goggles, Pic
nic Supplies, Lunch Kits, Vacuum Bottles, 
Food Jars, Therm a Jugs, Insecticides, Seed 
Disinfectants, Easter Egg Dyes, Easter and 
M other’s Day Cards, and thousands of other 
new and staple items. All now on display in 
our Sample Room. Come in and look them 
over. Everything priced in plain figures.

Hazeltine &  Perkins Drug Co.
Grand Rapids Michigan
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IN T H E  REALM OF RASCALITY.

Questionable Schemes Which Are 
Under Suspicion.

Suttons Bay, Jan. 18—June 23, 1932, 
I bought 100 No. 627 art calendars and 
thermom eters for $10. I paid the sales
man $2.50, but to date I have not re
ceived same.

The salesman’s name was W. Stev
enson, 1249 South Division avenue, 
Grand Rapids.

I am afraid I have been caught in 
the trap of a swindler.

Perhaps you can help me.
L. R. Sogge.

Reply to above was made as follows:
Grand Rapids—I am in receipt of 

your letter of Feb. 4 relative to an al
leged concern in Chicago from which 
you thought you were buying calen
dars last June.

I cannot find that there is any such 
a concern. In fact, the envelope which 
came back to you would indicate that 
there was no such a number even. I 
am reporting the m atter to the police 
departm ent and the Better Business 
Bureau and will, undoubtedly, receive 
reports from both. These reports will 
be at your disposal as soon as they 
come in.

T he city directory of Grand Rapids 
does not give any W . Stevenson and 
there is no house at 1249 South Divi
sion avenue, so I think your $2.50 ad
vance payment might as well have 
been burned up, so far as any good it 
will ever do you.

I am sorry you should have been 
caught on the sharp hooks of a 
swindler of this kind. I assume the 
man who solicited your order was a 
total stranger and that you entrusted 
money to him without first making an 
enquiry as to his responsibility and the 
reliability of his business connections. 
I am just a little surprised at this, be
cause for fifty years I have warned my 
readers in the Tradesm an week after 
week on the subject of not paying 
money to a stranger under any cir
cumstances. E. A. Stowe.

The publisher of a magazine of wide 
circulation waives the right to be made 
a party  respondent in proceedings 
against seven advertisers who are ven
dors of medicines and other commodi
ties, and agrees to abide by the term s 
of any stipulations effected with or 
orders to cease and desist directed 
against such advertisers.

The publisher of a magazine of wide 
circulation, waives the right to be made 
a party  respondent in proceedings 
against four advertisers who are ven
dors of alluged cures for rheumatism, 
stomach ulcers, eczema, and rupture, 
and agrees to abide by the term s of 
any stipulations effected with or orders 
to cease and desist directed against 
such advertisers.

The publisher of a magazine of wide 
publication, waives the right to be 
made a party  respondent in a proceed
ing against an advertiser who is vendor 
of a correspondence course of instruc
tion for railway training, and agrees 
to abide by the term s of any stipula
tion effected or order to cease and de
sist directed against such advertiser.

The publisher of a magazine of wide 
circulation, waives the right to be’made 
a party  respondent in a proceeding 
against an advertiser who is vendor of 
an alleged tissue building cream, and 
agrees to abide by the term s of any 
stipulation effected with or order to 
cease and desist directed against such 
advertiser.

The publisher of a magazine of wide, 
interstate commerce, waives the right 
to be made a party respondent in pro
ceedings against twenty-one advertis
ers who are vendors of various articles 
of commerce including ear phones, key 
tags, battery fluid, correspondence 
course of instruction in railway train
ing and alleged cures for stammering, 
gall stones, high blood pressure, and 
indigestion, and agrees to abide by the 
terms of any stipulations effected with 
or orders to cease and desist directed 
against such advertisers.

F. P. John, advertising as F. P. 
John, Druggist, and Feodor P. John, 
Ph. R., Thiensville, Wis., vendor of 
a treatm ent alleged to heal old leg 
sores, varicose ulcers and eczema, al
leges he has discontinued all advertis
ing and agrees that should advertising 
be resumed features not conforming to 
the rulings established by the Federal 
Trade Commission will be eliminated.

Ten H erbs Co., Chicago, agrees to 
discontinue representing that a medi
cinal preparation designated “Ten 
H erbs” is a competent remedy for rheu
matism, neuritis, nervousness, or any 
other condition other than one calling 
for a stomachic remedy or for stimula
tion of the eliminative functions of the 
intestines and kidneys.

H. G. Levy, trading as In terstate 
Laboratories, Chicago, vendor of “Der- 
molax”, an alleged treatm ent for psor
iasis, agrees to discontinue the use of 
the firm name “ Interstate Laborato
ries”, when neither owning nor operat
ing laboratories in which the product 
sold is compounded, and having no ele
ment of interstate commerce in the 
business other than the sale and ship
ment in interstate commerce; to dis
continue representing that psoriasis is 
caused by a germ localized in the tis
sues of the skin, rather than being a 
blood disease, and tha t the ointment 
and the skin soap included in the trea t
ment reach the seat of the trouble, 
when such are not the facts; to dis
continue representing that the soap 
used in the treatm ent is made especial
ly for use with this treatm ent, when 
such is not the fact; and to discontinue 
representing either that there is a spe
cific for psoriasis or that the Dermo- 
lax treatm ent constitutes a specific for 
psoriasis, when such are not the facts.

A vendor agrees to discontinue rep
resenting tha t a bicycle will be sent 
to prospective purchasers for “Free 
T rial”, unless and until it is sent w ith
out requiring the recipient to pay any 
money in advance or to render any 
service.

The publisher of a magazine of wide 
circulation, waives the right to be made 
a party respondent in proceedings 
against five advertisers who are vendors 
of alleged cures for underweight con
dition, piles, eczema, wrinkles, and gray 
hair, and agrees to abide by any stipu
lations effected with or orders to cease 
and desist directed against such ad
vertisers.

A process of continuous gas carbur
izing has been evolved. I t permits 
quantity production, eliminates dis
advantages of the old pack methods of 
carburizing, effects new advantages.

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

Acid
A cetic, N o. 8. lb. 06 @ 10
Boric, Pow d., or

X ta l, l b . _____08% @ 20
Carbolic, XtaL ,lb. 36 @ 43
Citric, lb. ______35 @ 45
M uriatic, Com ’l.,

lb. ___________ oa%@ 10
N itric , l b . ______09 @ 15
O xalic, l b . __ i _15 @ 25
Sulphuric, l b . _03% @ 10
T artaric, l b . ___ 35 @ 45

Alcohol 
D enatured, N o. 5.

Gal. __________  48 @ 60
Grain. G a l . ____ 4 00@5 00
W ood. G a l .____ 50 @ 60

A lu m -P otash , USP
Lum p, l b . _____05 @ 13
Powd. or G ra.,lb . 05% # 13

A m m onia
C oncentrated ,lb . 06 @ 18
4-F , l b . ________05%@ 13
3-F , lb. ________05%@ 13
C arbonate, lb ._20 @ 25
M uriate, Lp., lb. 18 @ 30 
M uriate. Gra., lb. 08 @ 18
M uriate, Po., lb. 20 @ 30 

A rsen ic
P o u n d __________ 07 @ 20

B alsam s
Copaiba, l b . _50 @ 80
Fir, Cana., lb. 2 0 0 #  2 40
Fir, Oreg., l b . _ 60(5)1 00
Peru, l b . ________  1 70(5)2 20
Tolu, lb ............ .. 1 50@1 80

Barks
Cassia,

Ordinary, ib._ 25 & 30
Ordin., Po., lb. 20 # 25
Saigon, l b . _ # 40
Saigon , Po., lb. 50 @ 60

Elm, lb. ____ 35 # 40
Elm . Pow d., lb. 35 # 40
Elm , G’d, lb ._40 45
S a ssa fra s  (P ’d lb. 45) # 35
Soaptree, cut, lb 15 @ 25
Soaptree, Po., lb. 25 @ 30

Berries
Cubeb. lb. ____ ® 75
Cubeb, Po., lb. # 80
Juniper, lb. ____ 10 @ 20

Blue V itr io l
P o u n d ________,_05 @ 15

Borax
P’d or X ta l, lb. 06 @ 13

Brimstone
P o u n d __ ______04 @ 10

Cam phor
Pound so @ 65

C antharides
R ussian , P o w d ._ @3 50
C hinese, Powd. # 1 25

C halk
Crayons,

w h ite, dozen_ @3 60
d u stless . doz. @6 00

F rench Pow der,
Coml., l b . _03% # 10

P recip itated , lb. 12 # 15
Prepared, lb. __ 14 @ 16
W hite, lum p, lb. 03 # 10

Capsicum
Pods, l b . ______60 # 70
Pow der, l b . ____62 @ E5

Cloves
W hole, lb. 25 # 35
Powdered, l b . _30 # 40

Cocaine
O u n c e _______11 4 3 #  13 60

Copperas
X ta l, l b . ______03 %@ 10
Pow dered, l b . __04 @ 15

Cream  T a r ta r
Pound __________ 25 @ 40

Cuttlebone
Pound __________ 40 @ 5C

D extrine
Yellow Corn. lb. 06%@ IS 
W hite Corn. lb. 07 @ IS 

E x tra c t  
W itch H azel, Y el

low  Lab., gal. 99 @1 81!
L icorice. P ’d, lb. 50 @ 60 

Flow er
A rnica, lb. _____75 @ 80
Cham om ile.

G erm an, l b ._35 @ 45
Rom an, l b . _ @ 90

Saffron.
A m erican , lb. 35 @ 40 
Spanish, ozs. @1 25

Form aldehyde, Bulk
Pound _____ 09

F u lle r’s E arth
@ 20

Pow der, l b . ___
Gelatin

05 @ 10

Pound
Glue

55 @ 65

Brok., Bro., lb. 20 @ 30
Gro’d, Dark, lb. 16 @ 22
W hi. F lake, lb. 27% @ 35
W hite G’d., lb. 25 @ 35
W hite A X X  light.

lb. ——  —  @ 40
Ribbon _ ____ 42% @ 50

Glycerine
Pound __________14% @ 35

Gum
A loes, B arbadoes,

so called, lb. gourds # 60
Pow d., l b . _35 @ 45

A loes, Socotrine,
lb. ___________ @ 75
Pow d., l b . _ @ 80

A rabic, first, lb. @ 40
A rabic , sec ., lb. (a 30
Arabic, sorts, lb. 15 @ 25
Arabic. Gran., lb. @ 35
A rabic, P ’d, lb. 25 @ 35
A safoetid a , lb___ 50 @ 60
A safoetida , Po.. lb. @ 75
G uaiac, l b . ____ @ 60
G uaiac, Pow d._ @ 70
K ino, lb. ______ @ 90
K ino, powd., lb. @1 00
M yrrh, lb. _ @ 60
M yrrh, P ow ., lb. @ 75
Shellac, Orange,

lb. ___________  15 @ 25
Ground, lb. __ 15 @ 25

Shellac, w hite.
(bone dr’d) lb. 30 @ 45

T ragacanth .
N o. 1, bbls___ 1 75@2 00
N o. 2, l b s . ____1 1 50@1 75
P ow ., lb. ____1 25 @1 50

Honey
Pound _________ 25 @ 40

Hops
14s Loose, P ressed ,

lb. _______ @ 75
H ydrogen Peroxide  

Pound, g ro ss  25 00@27 00 
% Lb., gro ss  15 00@16 00 
% Lb., gross  10 0 0 #  10 50 

Indigo
M adras, l b . ____ 2 00@2 25

b isect Powder
Pure. l b . ------25 @ 35

Lead A cetate
X ta l, lb. ----------17 @ 25
Pow d. & Gran. 25 #  35

Licorice
E x tra cts, stick s,

per b o x ------1 50 @2 00
L ozenges, lb. __ 40 @ 50
W afers, (24s) box @ l 50

L eaves
Buchu, lb., sh ort #  50 
B uchu, lb., long_ <gf 
Buchu, P ’d., lb. #  60 
Sage, bulk, lb. 25 #  30 
Sage, loose

pressed , %s, lb. #  40
Sage, o u n c e s _ #  85
Sage, P ’d & Grd. #  35
Senna,

A lexandria, lb. 50 @ 60 
T innevella , lb. 20 #  30 
Pow d., lb. __ 25 @ 35 

U va U rsi. lb. __ 20 @ 25 
U va U rsi, p ’d, lb. #  30

Lim e
Chloride, m ed., dz. #  85 
Chloride, large, dz. # 1  45 

Lycopodium
P o u n d --------------- 35 (g, 50

M agnesia
Carb.. %s. lb. __ @ 30
Carb.. l /1 6 s , lb. #  32
Carb., P ’wd., lb. 15 @ 25 
Oxide, H ea ., lb. #  75
Oxide, ligh t, lb. #  75

M enthol
P o u n d ----------------- 5 12@5 60

Mercury
P o u n d --------------- 1 25 # 1  35

M orphine
O uncces ------------  # 1 0  80
% S ---------------------- # 1 2  96

M ustard  
Bulk, Pow d.,

selec t, l b . ____45 @ 50
No. 1, l b . ------25 #  35

N aphthaline
B alls, l b . ---------0 6 1 5
F lake, lb. — 05 % #  15 

N utm eg
Pound ____________ @ 40
Pow dered, lb. __ @ 50

N ux V om ica
Pound ------------------ @ 25
Pow dered. lb.__ 15 #  25 

Oil E ssentia l 
Alm ond,

B it., true, ozs. @ 50 
B it., art., ozs. @ 35 
S w eet, true, lb. 1 50@1 80 
S w ’t. A rt., lbs. 1 00@1 25 

Am ber, crude, lb. 75@1 00 
Am ber, rect., lb. 1 10@1 75
A nise, l b . ______1 00@1 40
B ay, l b . ------------  4 00@4 25

B ergam ot, l b . _ 3 50@4 20
Cajeput, l b . ____1 50@2 00
C araw ay S ’d, lb. 3 00@3 25 
C assia , U SP , lb. 1 75@2 40 
Cedar L eaf, lb. 2 00 @2 25 
Cedar L eaf,

Coml., l b . ___ 1 00@1 25
C itronella, lb.__ 75 @1 20
C loves, l b . ______1 75(3)2 25
Croton, l b s . ___ 8 00@8 25
Cubeb, lb. ____ 5 0 0 # 5  25

E rigeron, l b . _ 2 7 0 #  3 35
E ucalyptu s, l b . _75@1 20
F en n el _________  2 00@2 25

H em lock, Pu.,lb . 1 155@2 20 
H em l’k  Com., lb. 1 0 0 #  1 25 
Juniper B er., lb. 3 0 0 # 3  20 
Jun ip’r W ’d, lb. 1 500@1 75 
L av. F low ., lb. 4 0 0 # 4  25 
Lav. Gard., lb._ 1 2 5 #  1 50
Lem on, lb. ____ 2 2 5 # 2  80
M ustard, true, ozs. @1 50 
M ustard, art., ozs. #  35 
Orange, Sw „ lb. 4 00@4 25 
Origanum , art,

lb. ---------------  1 0 0 #  1 20
Pennyroyal, lb. 3 25@3 50 
P epperm int, lb. 3 50@3 75
R ose, d r . ______ @2 50
R ose, G eran., ozs. 5 0 #  95 
R osem ary

F low ers, lb.__ 1 00@1 50 
Sandalw ood,

E . I., lb. ____ 8 0 0 # 8  60
W . L . l b . ___  4 50@4 75

S assafras,
true, lb. ____ 2 0O@2 25
Syn., lb. __ 75 @1 00

Spearm int, lb ._ 2 00@2 40
T ansy, l b . ------ 5 0O@5 25
T hym e, Red, lb. 11 15@1 70 
T hym e, W hi., lb. 1 25@1 80 
W intergreen

L eaf, true, lb. 5 4 0 #  6 00
Birch, lb. ------ 2 75 # 3  20
Syn. ------------  75@1 20

W orm seed. lb. __ 3 50 # 4  00 
W orm wood, lb. 4 75@5 20

Oils H eavy
Castor, ga l. __ 1 15@1 35 
Cocoanut, lb. __ 221%# 35 
Cod L iver, N or

w egian , ga l. __1 00@1 50 
C o t Seed  G als. 90@1 10 
Lard, ex ., g a l. 1 55@1 65 
Lard, N o. 1, gal. 1 25@1 40 
Linseed, raw, gal. 64@ 79 
L inseed , boil., ga l. 6 7 #  82
N eatsfoo t,

extra , gal. ------ S0@1 25
Olive,

M alaga, gal.__ 2 50@3 00 
Pure, gal. __ 3 00@5 00

Sperm , g a l . ------1 2 5 #  1 50
Tanner, ga l. __ 7 5 #  90
Tar, gal. --------- 50@ 65
W hale, g a l . ___  @2 00

Pow der, ozs., $1.40;
lb. ------------  17 50@20 00

Gran., ozs., $1.40; 
lb. ------------  17 s o # 20 00

P araffine
Pound --------------- 06%@ 15

Papper
B lack, grd., lb. 30 #  40 
Red. grd., lb. 42 @ 55 
W hite, grd., lb. 35 @ 45

Pitch Burgundy
Pound --------------20 @ 25

Petro latum
Am ber, P la in ,lb . 12 @ 17 
Am ber. Carb.,lb. 14 @ 19 
Cream W hi.. lb. 17 @ 22 
L ily  W hite, lb. 20 @ 25 
Snow  W hite, lb. 22 @ 27 

P laster P aris D ental
B arrels ------------  @5 50
L ess, lb. --------03%@ 08

Potassa
C austic. s t ’k s,lb . 55 #  88 
Liquor, l b . ______ @ 40

B ichrom ate, lb 
Brom ide, lb. 
C arbonate, lb.1 
Chlorate,

X ta l., l b . __
pow d., l b . __
Gran., lb. _

Iodide, l b . ____
Permanganate]
Prussiate,

Red, l b . ____
Y ellow , lb.

Quassia
Pound _______
Pow d., lb. __

15 #  25 
51 #  72 
30 #  35

-  17 @ 23
-  17 #  23
-  21 #  28 
3 64 @3 84 
lb. 22%@35

—  80 #  90
— 50 #  60 
Chips

—  15 @ 20
—  25 #  30

Quinine
5 oz. cans., ozs. @ 57 

Sal
E psom , l b . ____03 % #  10
Glaubers,

Lum p, l b . ____03 @ 10
Gran., l b . ------03%@ 10

N itre,
X ta l or Pow d. 10 @ 22
Gran., l b . ------09 @ 20

R ochelle, lb. __ 18 #  30 
sod a , lb. ---------02% @ 08

Soda
A sh -------------- 03 @ 10
B icarb onate, lb. 03% @ 10 
C austic, Co’l.. lb. 08 @ 15 
H yposu lp h ite , lb. 05 @ 10 
P h osp hate, lb. 23 @ 28 
Sulphite,

X ta l., l b . ------07 #  12
Dry, Pow d., lb. 12%@ 20 

S ilicate, Sol.,gal. 40 @ 50 
Turpen tine

G allons ------------  55 @ 70
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GROCERY PRICE CURRENT
The prices quoted in this department are not cut prices. They are regular 

quotations such as jobbers should receive for standard goods. Because of present 
day uncertainties, sharp buyers who are in good credit may sometimes be able 
to induce the jobber to shade some of the quotations, but we prefer to quote 
regular prices on regular goods, because cut prices obtained by duress or under 
force of circumstances never accurately represent the actual condition of the 
market, which is the proper province of this publication.

A DVANCED D EC LINED

V eal Sho You S au ce
Pork

A M M O N IA

Parsons, 32 oz. _______3 35
Parsons. 10 oz. _______ 2 70
Parsons, fi oz. _______1 80
L ittle  Bo Peep, m ed. 1 35
L ittle  Bo Peep, lge . 2 25 
Q uaker, 32 oz ______  2 60

A P P L E  B U T T E R

Quaker. 12-38 oz.. doz. 2 00 
M usselm an. 12-38 oz. 

doz. ________________  2 00

B A K IN G  P O W D E R S

Royal. 2 oz., d o z . ____ 93
R oyal. 4 oz., d o z . ___ 1 80
Royal, 6 oz., d o z | ____2 45
Royal. 12 oz., d o z . ____4 85
Royal. 2% lbs., doz__ 13 75
Royal. 5 lbs., doz____  24 50

KC. 10c size , 10 oz. v  S 60
KC. 15c size , 15 oz. __5 40
KC. 20c size, fu ll lb ._6 80
KC. 25c size . 25 o z .  9 00
KC. 50c size . 50 o z .  8 50
KC. 5 lb. s i z e ________6 50
KC. 10 lb. s i z e _______6 50

B L E A C H E R  C L E A N S E R

Clorox. 16 oz.. 2 4 s  3 25
Clorox, 22 oz.. 1 2 s  2 25
Lizzie. 16 oz.. 1 2 s ___ 2 15

B L U IN G

Am. Ball, 36-1 oz.,cart. 1 00 
Boy Blue. 18s. per cs. 1 35

B E A N S  and P E A S

100 lb. bag
Chili B ean s __________5 00
Dry L im a B ean s 100 lb. 7 25 
W hite H 'd P. B ean s 2 50 
Snlit Peas. Yell.. 60 lb. 4 10 
Split P eas, Gr’n 60 lb. 4 45 
Scotch P eas, 100 l b . _6 40

B U R N E R S

Q ueen Ann, No. 1 _1 15
Queen Ann. No. 2 _1 25
W hite F lam e. No. 1 

and 2. doz. ________z 25

B O T T L E  C APS

Dbl. Lacnuor. 1 gross  
pkg., tier c r o s s ______IS

B R E A K F A S T  FOODS
Kellogg’s Brands 

Corn F lak es, No. 136 2 85 
Corn F lakes. No. 124 2 85
Pep. No. 224 _________ 2 00
Pep, N o. 250 ________1 00
K rum bles, No. 4 1 2 ____1 35
Bran F lakes, N o. 624 1 80 
Bran F lak es. No. 602 1 50
R ice K risp ies, 6 o z . __2 26
R ice K risp ies. 1 o z . _1 10
All Bran, 16 o z . ___  2 25
All Bran. 10 oz, ______2 70
All Bran. % oz. _____1 10
K affe H ag. 6 1-lb.

c a n s _____________  2 75
W hole W h eat F la ., 24 1 90

Post Brands
G rapenut F lak es. 24s 1 90
G rap e-N u ts. 24s _____3 80
G rape-N uts. 50 ---------1 40
In stan t P ostu m . N o. 8 5 40
In stan t P ostu m . No. 10 4 50 
P ostu m  C ereal. N o. 0 2 25
P o st T o a sties . 3 6 s _2 85
P ost T oasties . 2 4 s _2 *5
Post Bran, P B F  2 4 _2 85
Post Bran P B F  3 6 _2 85

A m sterdam  Brands 
Gold Bond Par., No.5% 7 50 
Prize, Parlor, N o. 6— 8 00 
W hite Sw an Par., N o .6 8 50

BRO OM S
L eader, 4 sew ed  _____3 45
Q uaker, 5 sew ed  ------- 6 25
W a r e h o u s e ____________ 6 50
Rose ___________________2 75
W inner, 5 S e w e d ____3 70
W hisk , N o. 3 _________ 2 25

B R U S H E S
Scrub

Solid  B ack . 8 in . ------ l 5"
Solid  B ack . 1 i n . ------1 75
P oin ted  E n d s ---------- 1 2?

Stove
Shaker ________________ 1 80
No. 5 0 _________________ 2 00
P e e r l e s s _______________ 2 60

Shoe
No. 4-0 ___________ 2 25
No. 2-0 ______________ 3 00

B U T T E R  C O LO R  
D andelion ____________  2 85

C A N D L E S
E lectric  L ight. 40 lbs. 12.1
Plum ber, 40 lbs. --------12.8
Paraffine. 6s ________14 54
Paraffine. 1 2 s ------- 14 Vs
W icking _____________ 40
Tudor, 6s. per box — 30

C A N N E D  F R U IT S  
H a r t  Brand

Apples
N o. 1 0 ________________ 4 75

Blackberries
P ride o f M ic h ig a n ------2 55

Cherries
M ich, red, N o. 1 0 _____ 5 00
Pride o f M ioh., N o. 2 2 60
M arcellus Red _______ 2 10
Special P ie  ___________ 1 35
W hole W h ite  - ..........   2 80

Gooseberries
N o. 10 ______________  7 50

Pears
P ride o f M ich. No. 2% 2 25 

Black Raspberries
N o. 2 ________________ 2 80
P ride of Mmh. N o. 2__ 2 45

Red Raspberries
N o. 2 -------------------------- 3 25
N o. 1 _________________ 2 00
M arcellus, N o. 2 _____ 2 35
P ride of M ich. N o. __ 2 90

S traw b erries
No. 2 ------------------------- 3 OO
8 o z . ------------------------------ 1 20
M arcellus. N o. 2 ____ 1 80

C A N N E D  F IS H  
C lam  C h’der, 10% oz. 1 35 
Clam C howder, N o. 2_ 2 75 
Clam s. S team ed . N o. Ï  2 75 
Clam s. M inced, N o. % 2 40 
Finnan H addie, 10 oz. 3 30
Clam B ouillon . 7 oz. 2 50 
C hicken H addie. N o. 1 2 75 
Fish F lak es, sm all __ 1 35 
Cod F ish  Cake. 10 oz. 1 55 
Cove O ysters. 5 oz. __ 1 35 
L obster. N o . Vi. S tar  2 00
Shrim p, 1, w e t ______1 45
Sard’s, Vi Oil, K ey  __ 4 25 
Sard in es, V4 Oil, k ’le ss  3 35
Salm on, R ed A la sk a __1 90
Salm on, Med. A lask a  1 45 
Salm on. Pink. A lask a  1 20
Sard in es, Im . %, ea . 6 0 1 6
Sardin es, Im .. %. ea. 25
Sardines. C a l . _________ 1 io
Tuna. % V an Cam ps.

doz. ------------------------- i  75
Tuna. Vis. V an Cam ps.

d o z . --------------------------- x 35
Tuna. Is. V an Cam ps.

doz. ---------------------------3 60
Tuna. %s. C hicken Sea, 

doz. ---------------------------i  85

C A N N E D  M E A T  
Bacon. Med. B eech n u t 3 00 
Bacon. L ge. B eech n u t 2 10 
B eef, L ge. B eech n u t 4 10 
B eef, Med. B eech n u t 2 50
B eef, N o. 1. C o r n e d __2 00
B eef. N o. 1, R o a s t_2 70
B eef, 2% oz.. Q ua., s li. 1 35 
B eef. 4 oz. Q ua., s li. 2 25 
B eefsteak  & O nions, s. 2 70
Chili Con Car.. I s ____1 20
D eviled  H am . M s ____1 50
D eviled  H am . V i s ____2 85
P otted  B eef. 4 o z . ____1 10
P otted  M eat. Vi L ibby 52 
P otted  M eat. % L ibby  80 
P otted  M eat, Vi Qua. 55 
P otted  H am . G en. Vi 1 45 
V ienna Sau s. No. Vi 1 00 
V ien n a S au sage . Qua. 90
V eal L oaf. M e d iu m _2 25

Baked Beans
Cam pbells, 48s ______ 2 30
Van Cam p, B ean  H ole.

36s ________________  3 75

C A N N E D  V E G E T A B L E S  
H a r t  Brand

Baked Beans
M edium , Sau ce. 36s cs. 1 60
No. 2Vi S ize , D o z . _ 90
N o. 10 Sau ce ________ 3 60

Liiqa B eans
L ittle  Q uaker, N o. 10 10 50
B aby. N o. 2 __________ 1 70
Pride o f M ich. N o. 2__ 1 60 
M arcellus. N o. 1 0 ____6 50

Red K idney Beans
No. 10 _______________  3 75
No. 2 _____ _̂____________ 85
8 o z . ________________  60

S tring  Beans
L ittle  D ot, N o. 2 ____2 26
L ittle  D ot. N o. 1 ____1 80
L ittle  Quaker, No. 1_1 60
L ittle  Q uaker, N o. 2_2 00
Choice, W hole, N o. 2__1 70
Cut. N o. 1 0 __________ 9 00
Cut. No. 2 ___________1 60
Pride o f M ichigan 1 35
M arcellus Cut, N o. 10_ 6 50

W a x  Beans
L ittle  D ot, N o. 2 _____2 25
L ittle  D ot. N o. 1 _____1 80
L ittle  Q uaker. N o. 1 1  45 
C hoice, W hole, N o. 10 10 25 
Choice. W hole, No. 2 1 70 
C hoice, W hole. N o. 1 1 35
Cut, No. 10 __________  9 00
Cut, N o. 2 ___________ 1 50
P ride of M ich., N o. 2 1 25 
M arcellus Cut. N o. 10_ 6 50

Beets
E xtra  Sm all. No. 2 _2 50
F a n cy  Sm all. N o. 2 _2 00
P ride o f M ich., N o. 2Vi 2 00
H art C u t  N o. 1 0 ____5 00
M arcel. W hole. N o. 2Vi 1 35 
H art D iced , No. 2 ___  90

C arrots
D iced, N o. 2 _____ .____ 95
D iced, N o, 1 0 ________4 00

C H IL I  S A U C E
Sniders, 8 oz. ________ 1 65
Sniders, 14 oz. ______2 25

O Y S T E R  C O C K T A IL  
Sniders, 11 o z . _______2 00

C H E E S E
R oquefort ____________ 55
W iscon sin  D a i s y _____14Vi
W iscon sin  T w i n ______13%
N ew  Y ork Jun e ________ 24
Sap Sago  _______________ 40
B rick _____________________15
M ichigan F la ts  _________ 14
M ichigan D a i s i e s _______ 14
W iscon sin  L o n g h o r n _15
Im ported L e y d e n _______ 23
1 lb. L im b e r g e r _________ 18
Im ported S w iss  _________ 50
.K raft P im en to  L o a f _21
K raft A m erican  L o a f _19
K raft B rick  L o a f _______ 19
K raft S w iss  L o a f _______ 22
K raft Old E ng. Loaf__ 32 
K raft, P im en to . % lb. 1 50 
K raft, A m erican , % lb. 1 50 
K raft. B rick . % lb. __ 1 50 
K raft. L im bur., % lb. 1 50

C H E W IN G  G U M
A dam s B lack  J a c k ____66
A dam s D en tyn e  ________ 65
B eem a n ’s  P e p s i n _______66
B eecn h u t P e p p e r m in t_66
D oublem int _____________ 66
P epp erm int. W r ig le y s_66
Spearm int, W r ig le y s ___66
J u icy  F ru it _____________ 66
W rig ley ’s  P -K  __________ 66
T eaberry ________________ 66

O IG A R S
H em t. C ham pions — 38 50
W ebster C a d il la c ____ 75 00
W ebster G olden W ed. 75 00
W e b s te r e t t e s ________  38 50
C incos ______________  38 50
G arcia Grand B ab ies 38 50
B ra d stree ts  ________  38 50
La P a len a  S en a to rs- 75 00
O dins _______________  38 50
R G D un B oquet __ 75 00 
P er fec t G arcia  Subì. 95 00
B u d w is e r _____________ 19 50
D ry S litz  S t o g i e s _ 20 00
T an go  P a n t e l la s ____13 00
S k y lin es ______________ 19 50
H am pton A rm s J u n ’r 37 50
T rojan ______________  35 00
R ancho C o r o n o ______ 35 00
K en w ay  ____________  20 00

C O N F E C T IO N E R Y

S tick  C andy P ails  
P u re S u gar S tick s-600c 3 90 
B ig  S tick , 28 lb. c a se  16 
H orehound S tick , 120s 75

M ixed Candy
K in dergarten  ________ 14
L ead er ________________ 09%
F ren ch  C ream s _______ 11%
P a ris  C r e a m s ________ 12
J u p i t e r _______________ 09
F a n cy  M ixture ______14

Fancy Chocolate
5 lb. boxes

B itter sw ee ts , A s s ’ted  1 25
N ibb le  S tick s  ________ 1 35
C hocolate N u t R olls _ 1 50
L ad y V ernon _________ 1 15
Golden K lo n d ik e s ____1 05

Corn
G olden B an ., N o . 2__1 20
Golden B an ., N o. 10 10 00
L ittle  Quaker. N o. 1_ 90
C ountry G en., N o. 2__1 20
P ride o f M ich.. No. 1 80
M arcellus, N o. 2 ____ %
F a n cy  C rosby, N o . 2_1 15
W hole Grain. 6 B a n 

tam , N o. 2 ________1 45

C H O C O L A T E  
B aker. Prem .. 6 lb. % 2 50 
B aker, P re .. 6 1b. 3 oz. 2 55

C L O T H E S  L IN E
H em p. 50 f t . ___ 2 00@2 25
T w isted  C otton .

50 ft . ________  1 5 0 0 1  75
Braided. 50 ft. ______ 1 90
C upples Cord ________ 1 85

Gum D rops C ases
J e lly  S trin gs  ________ 14
T ip  T op J e llie s  ______09%
O range S lices  _______09%

L ozenges P a ils
A. A. Pep. L o z e n g e s _13
A. A. P in k  L o z e n g e s _13
A. A. Choc. L o z e n g e s _13
M otto H ea r ts  __ If
M alted M ilk L o zen g es_19

Peas
L ittle  D ot, No. 2 ____2 25
L ittle  Q uaker. N o. 10 11 25
L ittle  Q uaker. N o. 2_2 15
S ifted  E. Jun e. N o. 10 9 50
S ifted  E . Jun e. N o. 2_1 75
B elle  o f H art. N o. 2__ 1 75 
P ride o f M ich.. No. 2_. 1 
M arcel., Sw . W . N o. 2 1 56 
M arcel.. E. June. N o. 2 1 35 
M arcel.. E . Ju ., N o. 10 7 50

C O F F E E  R O A S T E D  
Lee & Cady

1 lb. Package
A rrow  B rand ________  23
B oston  B r e a k f a s t___ 23
B rea k fa st C u p _________ 21
I m p e r ia l_______________ 35
J. V. _________________  19
M a j e s t ic _______________ 29
M orton H o u s e _________ 33
N edrow  ______________  26
Q u a k e r _-____________  29

Hard Goods P a ils
L em on D r o p s ________ 12
O. F . H orehound drops 12
A nise S q u a r e s _______13
P ea n u t S q u a r e s _____13

Cough Drops Bxs.
Sm ith  B r o s . ___________1 45
L uden’s  ______________ 1 45
V ick ’s, 40/10c ______ 2 40

P um pkin
No. 10 _______________  4 75
No. 2% „ I ___________ 1 M

S au e rkra u t
No. 10 _______________  4 00
N o. 2% _______________ 1 35
N o. 2 _________________ 1 05

Spinach
No. 2% ______________ 2 25
No. 2 ________________ 1 80

M cLaugh lin ’s K ep t-F resh

Coffee E xtrac ts
M. Y.. per 1 0 0 ______ 12
Frank s  50 n k g s ._4 25
H um m el’s  50, 1 lb. 10%

C O N D E N S E D  M IL K  
E agle , 2 oz., per c a se  4 60

Specialties
Ita lian  B on  B o n s ______16
B an q u et C ream  M in ts_17
H an d y P ack ages , 12-10c 80

C O U P O N  BOOKS  
50 E con om ic grade 2 50 

100 E con om ic grad e 4 50 
500 E con om ic grade 20 00 

1000 E con om ic grade 37 50 
W here 1,000 books are  

ordered a t  a  tim e, sp e c ia l
ly  printed  fron t cover is 
fu rn ish ed w ith o u t charge.

Squash
B oston. No. 3 ________ 1 35

Succotash
Golden B an tu m . N o. 2 2 10
H art. No. 2 ___________ 1 80
P ride o f M ic h ig a n _1 65
M arcellus. N o. 2 _____1 15

C R E A M  O F  T A R T A R  
6 lb l b o x e s ____________ 4.'

D R IE D  F R U IT S

Apples
N. Y. F ey ., 50 lb. box IS 
N . Y. F ey ., 14 oz. pkg. 16

Tom atoes
No. 10 _______________ 5 25
No. 2 % _____________ 1 SO
No. 2 ------------------------1 M
P ride o f M ich.. N o. 2% 1 35 
P ride o f M ich.. N o. 2_1 10

C A T S U P
Sniders. 8 oz. ________1 20
Sniders, 14 o z . _______ 1 85

Page, T a ll__________ 2 56
P age. B ab y  ---------------- J. 43
Quaker, T all, 10% oz. 2 75 
Quaker, B aby, 4 doz. 2 75 
Q uaker, Gallon, % dz. 2 75 
C arnation . Tall, 4 doz. 3 00 
C arnation . B aby, 4 dz. 1 50 
O atm an’s  D udee, T all 2 50 
O atm an’s  D ’dee, B aby 1 25
Pet. T a l l ______________ 3 00
P et, B aby. 4 d o z e n _1 50
B ord en’s  T all, 4 doz. 3 00 
B ord en’s B aby, 4 doz. 1 5u

Apricots
E vaporated . C h o ic e _10%
Evaporated. Ex. Gholoe 11
F an cy  -------------------------  12%
Ex. F a n cy  M oorpack 15%

C itron
10 lb. b o x _____________ 24



F eb ru ary  8, 1933 M I C H I G A N  T R A D E S M A N 21
C urrants

P ack ages, 11 o z . ______11%

Dates
Im perial, 12s, p itted  1 70 
Im perial, 12s, R egular 1 30

Peaches
HJvap., C h o c e ________ 09
F a n c y ----------------------- 10%

Peel
Lem on. A m erican _____24
O range, A m erican _____24

Raisins
Seeded, b u l k __________  6%
T hom p son’s  s ’d iess blk. 6!4 
T h om p son’s  seed less.

15 oz. ______________  7%
Seeded. 15 oz. _________ 7%

C alifo rn ia  Prunes
90@100, 25 lb. b o x es_@05
80@90, 25 lb. b o x es—@05%
70(3*80, 25 lb. b oxes_<3*06
60(3*50. 25 lb. b oxes_@06%
50@60, 25 lb. b o x es__@07
40@50, 25 lb. b o x es_@07%
30@40. 25 lb. b o x es—@08% 
30@30, 25 lb. b o x es—@12 
18@24, 25 lb. b o x es_@14%

H om iny
Pearl. 100 lb. s a c k s _3 50

B ulk  Goods
E lbow  M acaroni, 20 lb. 4% 
E gg  N oodle. 10 lbs. „  12

Pearl B arley
0000 ____________________7 0«
B arley Grits _________ R on
C h ester _______________ 3 Rn

S age
Elast India ____________ 10

Tapioca
Pearl. 100 lb. s a c k s _7%
M inute. 8 oz., 3 doz. 4 05 
D rom edary In sta n t — 3 50

J iffy  Punch
3 doz. C arton ________2 25

A ssorted  flavors.

F L O U R
V . C. M illing  Co. Brands
L ily W h ite  __________5 IO
H a rv est Q ueen ______5 20
Y es M a’am  G raham , ,

50s ________________ ,  1 40

Lee &  Cady Brands
H om e B a k e r ________
Cream W h eat ______

F R U IT  C A N S  
Presto Mason 

F. O. B. Grand R apids
H a lf p in t ____________  7 15
One p in t _____________ 7 40
One q u a r t ______________8 65
H a lf gallon  __________ 11 55

F R U IT  C A N  R U B B E R S  
P resto  R ed L ip, 2 gro.

carton  _______________  70
P resto  W h ite  L ip. 2 

gro. carton  __________  76

G E L A T IN E
Jell-o . 3 d o z . __ ______ 2 55
M inute. 3 d o z .__ I ____4 05
P lym outh , W h ite  _____1 55
Q uaker. 3 doz. ______ 1 75

J E L L Y  A N D  P R E S E R V E S
P u re. 30 lb. p a i l s ____2 60
Im itation . 30 lb. pails 1 60 
Pure, 6 oz.. A sst., doz. 90 
P u re P res., 16 oz.. dz 1 85

J E L L Y  G LA S S E S  
% P in t T a ll , per do*. 38 
% P in t  Sq uat, per doz. 38

M argarine

I. V A N  W E S T E N B R U G G E  
Food D is tributo r

C ream -N ut, 1 l b . ______9
P ecóla. 1 lb. __________8

W ilson & Co.’s Brands 
Oleo

N u t ____________________  09
Special Roll ____________  12

M A T C H E S
Diam ond, No. 5, 144 6 15 
Search light, 144 box 6 15
Sw an, 144 ____________ 5 20
Diam ond, N o. 0 ______4 90

S afety  Matches  
Red Top, 5 gross  ca se  4 75 
Sign al L ight, 5 gro. cs 4 40

M U L L E R ’S P R O D U C TS
M acaroni, 9 oz. _______2 00
S p agh etti, 9 o z . _____2 cu
Elbow  M acaroni, 9 oz. 2 00
E gg  N oodles, 6 oz. __ 2 00
E gg  V erm icelli, 6 oz. 2 00 
E gg  A lphabets, 6 oz.__ 2 00

N U T S — W hole
Alm onds, P e e r l e s s ___ 15%
Brazil, l a r g e _________  12%
F an cy  M ixed _________ 11%
F ilb erts, N ap les _______ 12
P ean u ts. Vir. R oasted  6%
P ean u ts, J u m b o _____7%c
P ecan s. 3, star  _________ 25
P ecan s. Jum bo _________ 40
P ecan s, M a m m o th ____ 50
W alnu ts, Cal. ____ 13@21
Hickory _________________ o?

Salted Peanuts
F an cy , N o. 1 __________ 7
24 1 lb. Cellop’e case 1 80

Shelled
A lm onds ______________  39
P ean u ts, Spanish

125 lb. bags ________ 5%
F ilb erts _________________ 32
P ecans S a lted  __________ 45
W alnut C alifornia ____  42

M IN C E  M E A T
N one Such. 4 d o z .__ 6 20
Q uaker, 3 doz. ca se  — 2 »5 
Yo Ho. K egs, w et. lb. 16%

O L IV E S
7 oz. Jar. P la in , doz. 1 05 
16 oz. Jar. P lain , doz. 1 95 
Q uart Jars, P la in , doz. 3 25
5 Gal. K egs, e a c h ___ 6 50
3 oz. Jar, Stuff., doz. 1 15
8 oz. Jar. Stuffed, doz. 2 25 
10 oz. Jar, Stuff., doz. 2 65 
1 Gal. Ju gs. Stuff., dz. 2 40

P A R IS  G R E E N
% S  ---------------------------------- 34
Is ------------------------------------ 32
2s and 5s _______________ 30

P IC K L E S  
Medium  Sour

5 gallon . 400 c o u n t_4 75

Sweet Sm all
5 Gallon. 500 _________ 7 25

D ill Pickles
Gal., 40 to Tin, d o z ._7 50
32 oz. G lass P ick led_2 CO
32 oz. G lass T h r o w n _1 45

D ill Pickles Bulk
5 Gal.. 200 _________  3 65

16 Gal.. 650 __________ 11 25
45 Gal., 1300 ________  30 00

P IP E S
2ob, 3 doz. in bx. 1 00@1 20

« P L A Y IN G  C A R D S  
B a ttle  A xe, per doz. 2 65
B icycle , per doz. ____4 70
Torpedo, per doz. ___ 2 50

P O T A S H
B a b b itt’s, 2 doz. ___  2 75

F R E S H  M E A T S  

Beef
Top S teers & H e i f . ____11
Good S teers  & H e i f . _09
Med. S teers & H e i f . _08
Com. S teers  & H e i f . _07

Veal
Top _____________________ 11
Good ___________________  10
M edium  ________________  08

Lam b
Spring Lam b __
Good ___________
M edium  ________
P o o r ___________

13
13
08
05

M utton
Good ________________  04%
M edium  ______________ 03
P o o r _________________ 02

Pork
L oin, m e d . ___________ 10
B u t t s ________________ 08
Shoulders ____________ 07
S p a r e r ib s ______________ 06%
N eck  bones __________03
T rim m ings __________ 05

P R O V IS IO N S  
Barreled Pork

Clear B a c k ___ 16 00@18 00
Short C ut C le a r ____15 00

D ry  S a lt Meats  
D S B ellies  18-29@18-10-6

Lard
P u re in  tierces  ______ 5
60 lb. t u b s ____ ad van ce  %
50 lb. t u b s ___ ad van ce  %
20 lb. p a i l s ___ advan ce %
10 lb. p a i l s ___ ad van ce  %
5 lb. p a i l s ___ advan ce 1
3 lb. p a i l s ___ ad van ce  1

Com pound t i e r c e s ___  6%
Compound, tu bs ______ 7

Sausages
B ologna ________________ 13
L iver ____________________15
F rankfort _______________ 15
Pork ____________________ 20
V eal ____________________ 19
T ongue, Jellied  _________ 25
H eadcheese _____________ 15

Smoked Meats
H am s, Cer. 14-16 lb. 11 
H am s. Cert.. Skinned

16-18 l b . ___________ @10
H am . dried beef

K nu ck les ________ @23
California H a m s ___ @09
P icn ic  Boiled H am s @16
B oiled H a m s ________ @18
M inced H a m s ______@12
B acon  4/6 C e r t .____@13

Beef
B oneless, rump ___ @19 00

L iver
B e e f ______________________09
Calf ____________________  35
P o r k _____________________ 05

R IC E
F a n cy  B lue R ose „  3 50 
Fan cy H ead __________4 75

R USK S
P o stm a  B iscu it Co.

18 rolls, per c a s e ___ 1 80
12 rolls, per c a s e ____1 20
18 cartons, per c a se — 2 15 
12 cartons, per ca se— 1 45

S A L E R A T U S
Arm and H am m er 24s 1 50

H E R R IN G  
Holland H erring

M ixed, K egs ___________  72
M ixed, half bbls. ______
M ixed, bbls. ___________
M ilkers. K eg s ________ 80
M ilkers, h a lf b b l s .__
M ilkers, bbls. __________

Lake  H erring
% Bbl.. 100 lbs. ______

M ackerel
T ubs. 60 Count, fy. fa t  6 00 
P ails. 10 lb. F an cy  fa t 1 50

W h ite  Fish
Med. F an cy , 100 lb. 13 00
M ilkers, b b l s . _______i s  50
K  K  K  K  N o r w a y __19 50
8 lb. p a i l s ______________1 40
C ut L u n c h _____________1 5u
Boned. 10 lb. b o x e s_ 16

S H O E  B L A C K E N IN G
2 in 1. P a ste , d o z . ___l  30
E. Z. C om bination , dz. 1 30
D ri-F oot, doz. _______2 00
B ixb ys, d o z . __________ 1 30
Shinola. doz. __________  90

S T O V E  P O L IS H
B lackne. per d o z . ____l  30
B lack  ¡Silk L iquid, dz. 1 30 
B lack  S ilk  P a ste , doz. 1 25 
E n am elin e P a ste , doz. 1 30 
E nam elin e L iquid, dz. 1 30 
E. Z. L iquid, per doz. 1 30
R adium , per d o z . ____1 30
R isin g  Sun, per doz. 1 30 
654 S tove E nam el, dz. 2 80 
Vulcanol. N o. 10. doz. 1 30 
Stovoil, per doz. ______3 00

S A L T
F. O. B . Grand R apids

Colonial, 24, 2 l b . __  95
Colonial, 36-1% ______ 1 20
Colonial, Iodized. 24-2 1 35
Med. N o. 1 B b l s .__ 2 90
Med. N o. 1, 100 lb. bk. 1 00 
Farm er Spec.. 70 lb. 1 00
P ackers M eat, 50 lb. 65
Cream  R ock for ice

cream . 100 lb., each  85
B u tter  Salt, 280 lb. bbl. 4 00
Block. 50 l b . _______ 40
B aker Salt. 280 lb. bbl. 3 80
6. 10 lb., per b a l e ___  93
20, 3 lb., per b a l e ___ 1 00
28 lb. bags. T a b le ___  40

F ree Run'g. 32. 26 oz. 2 40
F ive  case  lo ts  _______2 30
Iodized, 32. 26 o z . _2 40
F ive  case lo ts  _______2 30

B O R A X
T w en ty  M ule Team

24. 1 lb. p a c k a g e s_3 35
48, 10 oz. p a c k a g e s_4 40
96. % lb. p a c k a g e s_4 00

W A S H IN G  P O W D E R S
Bon Am i Pd., ISs, box 1 90
Bon Am i Cake. 18s_1 65
Brillo ________________  85
Clim aline. 4 doz. _____3 60
G randm a, 100, 5 c ___ 3 50
G randm a, 24 Large __ 3 50 
Snow boy, 12 L arge — 2 55 
Gold D ust, 12 L arge 2 05
Golden Kod, 2 4 _______ 4 25
L a F rac« L aun., 4 d i .  I  K  
Old D utch Clean.. 4 dz. 3 4u
O ctagon. 96s __________ 3 90
R inso, 4 0 s _____________ 3 20
R inso. 2 4 s ___________   5 25
Rub N o More, 100, 10

SOAP
Am. F am ily , 100 box 5 60
C rystal W hite, 1 0 0 ____3 50
F .B ., 60s _____________ 2 00
F els N apth a. 100 box 5 00 
F lake W hite, 10 box 2 85 
G rdm a W hite  N a. 10s 3 50
Jap R ose. 100 b o x ___ 7 40
F airy , 100 box _______4 00
P alm  O live, 144 box 8 25
L ava, 50 box _________ 2 25
Pum m o, 100 b o x _____ 4 85
S w eetheart. 100 b o x _5 70
Grandpa Tar. 50 sm . 2 10 
Grandpa Tar. 50 lge. 3 50 
Trilby Soap. 50. 10c 3 15
W iliam s B arber Bar. 9s 50
W illiam s Mue. per doz. 48 
Lux Toilet. 50 ______ 3 15

S P IC E S  
W hole Spices

A llsp ice. J a m a ic a ___ @24
C loves. Z a n z ib a r ___ @36
C assia. C anton _______ @24
C assia, 5c pkg.. doz. @40
Ginger, A f r ic a _________ @19
M ixed, No. 1 ________ @30
M ixed, 10c pkgs., doz. @65
N u tm egs. 7 0 @ 9 0 ______ @50
N utm egs, 1 0 5 -1 1 0 _____ @48
P epper, B la c k _________ @23

Pure Ground in Bulk
A llspice, J a m a ic a ____@16
C loves, Z a n z ib a r ____ @27
C assia  C anton ______ @2L
G inger. Corkin ______ @18
M ustard _____________  @19
M ace. P e n a n g _________ @65
Pepper, B l a c k _________ @19
N u tm eg s  _____________  @23
Pepper, W hite  ______ @23
Pepper, C ayenne ____ @25
Pap: ;Ka, Spanish .. . _ @30

Seasoning
Chili Pow der. 1% oz._ 65
C elery Sa lt. 1% o z . _ 80
Sage. 2 oz. __________  80
Onion S a l t ____________ 1 35
G arlic _________________ 1 35
P on elty . 3% o z . ____ 3 25
K itch en  B ouqu et ___  4 25
Laurel L e a v e s _______ 20
M arjoram , 1 o z . ______ 90
Savory, 1 oz. ________ 65
T hym e. 1 o z . _________  90
Tum erci. 1% oz. __  65

S TA R C H
Corn

K ingsford, 24 l b s . ___2 30
Pow d., bags, per 100 2 65
Argo, 24. 1 lb. pkgs. 1 52
Cream , 2 4 - 1 _________2 20

Gloss
Argo. 24. 1 lb. pkgs. 1 52 
Argo. 12. 3 lb. pkgs. 2 17
Argo. 8, 5 lb. pk gs__ 2 46
S ilver G loss, 48. I s _11%
E lastic , 32 pkgs. _____2 55
T iger, 48-1 __________
Tiger. 50 lbs. ________2 75

S Y R U P
Corn

Blue K aro, No. 1% __ 2 45 
B lue K aro, No. 5, 1 dz. 3 38
B lue K aro, N o. 1 0 _3 18
Red Karo, N o. 1% 2 66
Red K aro, N o. 5, 1 dz. 3 64 
Red K aro, N o. 1 0 _____3 44

Im it . M aple F lavor  
O range, N o. 1%. 2 dz. 3 10 
Orange. No. 5. 1 doz. 4 74

Maple and Cane
K anuck, per g a l . ____1 50
Kanuck, 5 gal. c a n  5 50

Grape Juice
W elch, 12 quart case  4 40
W elch, 12 pint c a se_2 25
W elch. 36-4 oz. ca se_2 30

C O O K IN G  O IL  
Mazola

P in ts. 2 doz. __________ 4 60
Q uarts, 1 doz. ________ 4 30
H alf G allons. 1 doz. 7 75
G allons, each  _______ 1 25
5 Gallon cans, e a c h ____ 3 70

T E A

Japan
M e d iu m ________ ___ ____17
C h o ic e _______ _______21 @29
F an cy  ------------ .-------  35@38
No. 1 N ibb s ___________ 32

Gunpowder
Choice _________________  40
F an cy  ________________ _ 47

Ceylon
Pekoe, m e d iu m ________ 41

English B reakfast
Congou, m edium  _____  28
Congou. C h o ic e ___35@36
Congou. F a n c y ___ 42@43

Oolong
Medium _______________  39
Choice ----------------
F an cy  ----------------------------50

T W IN E
Cotton. 3 ply c o n e ___ 25
Cotton. 3 ply B a l l s  ._ 27

V IN E G A R
F. O. B . Grand R apids

Cider, 40 G r a i n ________ 16
W hite W ine, 40 grain__2o
W hite  W ine, 80 G rain 25

W IC K IN G
N o. 9. per g r o s s _____  80
N o. 1. per g r o s s _____ 1 25
No. 2. per g r o s s _____ 1 50
No. 3. per g r o s s _____ 2 3U
P eerless  Roils, per doz. 9u 
R ochester. N o. 2, doz. 50
R ochester. N o. 3, doz. 2 00
R ayo, per d o z . _____  75

W O O DENW ARE
B ask ets

B ushels, W ide B and.
wood h a n d le s ______2 0C

M arket, drop han dle__ 9C
M arket, s in g le  han dle 95
M arket, e x t r a _________ 1 60
Splint, large __________ 8 50
Splint, m e d iu m _____ 7 5c
Sp lint, sm'»” _ 6 50

Churns
Barrel. 5 ga l., each  __ 2 40 
Barrel. 10 ga l., ea ch — 2 55 
3 to 6 gal., per g a l ._ 16

P ails
10 qt. G a lv a n iz e d ____2 60
12 qt. G a lv a n iz e d _2 86
14 qt. G a lv a n z e d __ _: 3 lo
12 qt. F larin g  Gal. Jr. 5 00
10 qt. T in  D a i r y _____4 00

Traps
M ouse, W ood. 4 h o le s . 60 
M ouse, wood. 6 holes_ 71
M ouse, tin , 5 h o l e s _ 60
R at, w o o d _____________ 1 01
Rat. spring ___________ 1 OC
M ouse, s p r in g ________  20

T ubs
L arge G alvan ized  _____8 75
M edium  G a lv a n iz e d _7 75
Sm all G a lv a n iz e d ____b . o

W ashboards
B anner. G lo b e _________ 5 60
B rass, s i n g l e __________ 6 25
G lass, s in g le  __________ 6 0c
D ouble P e e r l e s s ______8 50
Sin gle  P eer less  _______ 7 5t
N orthern Q u e e n ______5 5c
U n iv e r s a l______________ 7 25

W ood Bow ls
13 in. B u t t e r ________  5 (X)
15 in. B u t t e r _________ 9 00
17 in. B u t t e r _________18 00
19 in. B u t t e r _______  25 00

W R A P P IN G  P A P E R  
Fibre. M anila, w h ite_05
No. 1 Fibre _________ Oku,
B u tch ers D  F  ------------ 06%
K r a f t _________________ 0*
K raft Stripe ________ 00 %

S A L  SODA  
G ranulated. 60 lbs. cs. 
G ranulated. 18-2% lb. 

p ack ages ___________

COD F IS H
P eerless, 1 lb. boxes  
Old K en t, 1 lb. Pure

1
1

18
25

o z . ________________ _ 3 85
Rub N o More. 20 Lg. 4 00 
S p otless  C lea n ser / 48.

35 20 oz. ______________  3 85
Sani F lush . 1 d o z ._■ 2 25

10 Sapolio, 3 doz. ________3 15
Soapine, 100. 12 o z . _6 40
Snowboy, 100, 10 o z ._4 00
Speedee, 3 doz. _______7 20
Sunbrite. 5 0 s __________2 10
W yandotte. 48s _______4 75
W yandot. D eterg ’s. 24s 2 75

T A B L E  SA UC ES
L ee & Perrin, large_5 75
L ee & Perrin, sm a ll_3 35
Pepper ________________ l 60
R oyal M int ___________ 2 40
T obaseo, sm all _______3 75
Sho You, 9 oz.. doz. 2 00
A -l.  l a r g e _____________ 4 75
A - l  sm all _____________ 2 85
Caper. 2 oz. ___________ 3 30

Y E A S T  C A K E
M agic. 3 doz. _________ 2 70
Sunlight. 3 d o z . ______2 70
Sunlight, 1% d o z . ____1 35
T east Foam , 3 d o z ._2 70
Y east Foam . 1% doz. 1 35

Y E A S T — C O M P R E S S E D  
Fleischm ann, per doz. 30 
Red Star, per d o z .___  20
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SHOE MARKET
M ichigan R eta il Shoe Dealers Association. 

P r e s id e n t— E lw y n  P o n d , F lin t. 
V ic e -P re s id e n t—J . E . W ilson , D e tro it.  
S e c re ta ry —-Joe H . B u rto n , L a n s in g . 
A ss t. S e c 'y -T re a s .—O. R. J e n k in s .  
A sso c ia tio n  B u s in e s s  O ffice, 907 T r a n s 

p o r ta t io n  B ldg ., D e tro it.

The False Gods of $ Price.
This is the time for righteous indig

nation to express itself, before con
ditions go so far that they cannot be 
remedied. W e are fully aware of the 
lack of money to buy things and of 
the grief and tragedy that goes with 
unemployment. W e can sympathize 
knowingly with the m erchant who has 
a store and no cash customers to help 
him pay his immediate pressing bills. 
Because departm ent stores, and the 
like, worship the false god of volume, 
we have seen in the past month a de
velopment of the dollar shoe as a 
means of increasing store traffic. But 
the dollar shoe is not put on display 
as a “loss leader” for to-day it is ex
pected to carry its margin of profit.

W hat can the public get for $1? 
Certainly not a shoe in the traditional 
term —good materials, well put to
gether, sold and serviced by experienc
ed fitters. No indeed! It is a foot 
covering and we are almost tempted to 
say, “Pity the poor who buy so poor 
a shoe, for it is the most expensive 
after all.”

W e would like some other word than 
“shoes” to label these things for they 
are imitations of an imation and have 
no substance in them.

Some of the shoes made up to sell 
wholesale for around 60 cents have too 
little of shoe substance and too much 
of shall we say “coolie labor.” And as 
an article of store sale and service, 
they are below the line of decency. No 
public on the face of the globe is get
ting anything like it in the shape of 
shoes that are “shells” having “surface- 
interest” and a minimum of substance 
and service.

The scheme of selling some of these 
dollar shoes is tainted with chicanery, 
prevarication, quibbling, subterfuge and 
trickery. The shoes, in many cases, 
represent adulteration and deception. 
There is no need in this, or any other 
depression, to give the American pub
lic so little.

W hen business men will rush into 
giddy sample rooms to buy shoes at 
63 cents less 7 per cent, so as to have 
$1 shoes to retail in tens of thousands 
of pairs, then insanity reigns, volume 
is god and service is a forgotten thing.

W e do not like to see m arket cen
ters put their badge of approval on a 
brand of business that is false to the 
core. Samples are shown in perfumed 
palace settings and bought as if the 
surroundings contributed some sub
stance to the pretentious phoneys dis
played. There never was such a com
bination of splendor and of fake spread 
before the buyer.

A shoeman from East Africa came 
into our office and told us of his dif
ficulties in trade with a money-less 
people. Many a man and woman has 
come into his store and put down a 
deposit, the equivalent of ten cents, 
and has returned to the store week

by week, until finally the pair could be 
purchased. But the shoe bought was 
one of substance and worth and ap
preciated for its use and purpose.

W e may be in the depths of depres
sion, but even with to-day’s conditions 
a better shoe can be bought in A m er
ica for a day’s wage than in any other 
place on face of globe. These dollar 
shoes are not being bought by people 
who are almost penniless. They are 
being sold to people who have an idea 
that there is more value in the shoes 
than the $1 asked.

W hen the shoe business gets back 
into the hands of shoe men who know 
how to compare, contrast, examine, ex
periment, explore, enquire, investigate, 
search and study, then it will again 
be a shoe business. If the shoe busi
ness continues to be influenced by 
merchandise men who have $1 symbol 
in front of them as bait to pull cus
tom ers into stores to buy other goods, 
it is not w orthy of its place and pur
pose in the scheme of things. If the 
dollar shoe continues, we will undoubt
edly come to a totally demoralized 
labor m arket and an equally demoral
ized merchandise market. W e will not 
see a shoe business destroy itself for 
want of a w arning to return to com
mon sense.—Boot and Shoe Recorder.

A Business Man’s Philosophy.
One of the easiest ways to contrib

ute to the happiness of everyday life 
is to have consideration for the dignity 
of others.

I mean the kind of dignity tha t is 
expressed in Burns’s line: “A man’s a 
man for a’ that.”

In issuing orders, some people ring 
a bell three times instead of once, or 
shout when a quiet request would get 
attention equally promptly.

One man expresses himself this way 
to subordinates: “I ’d like to  see you 
in a minute” or “see me as soon as- 
you can interrupt what you are doing.”

This is better than the brutal joggle 
of a telephone receiver, the snarl that 
can be heard through house or office, 
or the whine that is so irritating.

Even children have interests tha t to 
them are vastly im portant. No par
ent. unless exceedingly vexed, will yell 
like an arm y sergeant. H e will imply 
by the tone of his voice that he wants 
the presence and attention of the 
youngsters as soon as they can stop 
what they are doing. He will not 
affect the brutality of a slave-owner.

Patience is required for achieving 
what is recommended here, but pa
tience is merely the happy result of an 
attitude ' of mind. Those who are 
aware of the golden rule, and live by 
ft, have no difficulty in following w hat 
has been outlined here.

William Feather.

Dinner Ware Trade Sees Upturn.
Belief that the dinner ware trade 

has passed the low point of consump
tion and will enjoy an active Spring 
business this year is current. Reports 
on dollar and unit volume for the cu r
rent month show that sales are well 
above the totals of January, 1932. An 
average gain of 10 per cent, in unit 
sales is reported for this month as 
compared with the opening month last 
year.

Artist - Merchant - Skillful Advertiser, 
All in One.

(Continued from page 12) 
lade—a fine orange marmalade in gift 
jar, 30c. C & B Bramble Jelly—W on
derful with Turkey in place of Cran
berry 30c jar. A rm our’s Star Ham  & 
Bacon, wrapped in holiday wrapper 
make an acceptable gift for anyone. 
Food Gifts are appropriate this year.

You will please note as critically as 
you please tha t George’s English 
wants nothing, either of purity or cor
rectness—that it is not short of range 
nor fails of full expression. If he can 
write Italian as clearly, purely, con
vincingly, he has a remarkable edge 
on competition.

One of the originators in N. W . 
Ayer & Son dropped asleep on his desk 
toward morning after working all 
night. His partner came in and found 
the sleeper had pencilled on his blotter: 
“Keeping everlastingly at it” . The 
partner did not waken the tired worker, 
but he finished out the line thus: 
“brings success”. Ever since then, 
“Keeping Everlastingly At I t Brings 
Success” has been the Ayer slogan.

W hat are those words? I assure you 
they are more than what we ordinarily 
think of as a slogan. They are a com
plete philosophy of life. They may be 
implemented as such by anyone and 
will be implemented thus by every man 
who gains real, substantial success. For 
success is never attained — never has 
been achieved—never will be had or 
deserved except by those who have 
the will to devote every particle of

ability and energy they have in them 
to the one job of making things go.

If I ever have seen Cavalli—and that 
is quite possible—I do not know it, 
but I know this w ithout seeing him. 
T hat he is a tireless worker. More, 
he is a logical thinker. H e is not to be 
stampeded out of the firm ways of good 
business practice by any unsound, un
true, meretricious fecipes for success. 
Nobody need get the idea that his suc
cess has been accidental. H e has w ork
ed and does work for every cent he 
gets. He therefore enjoys his success 
with the full honors of those who de
serve to succeed. Paul Findlay.

Needs of Tradesman Readers.
A man in Leelaneau county wants 

a desirable location for a grocery or 
general store in a town where there is 
a good school and which the surround
ing country is settled with good farm
ers.

A bright town in Ionia county wants 
a ladies ready to wear store. A vacant 
store on the main street can be ob
tained for $25 per month.

Chink Applies For Position.
A Chinese newspaper contains this 

letter from an applicant for work:
Sir: I am W ang . . .  I can drive a 

typew riter with good noise and my 
English is great . . . My last job has 
left itself from me, for the good reason 
that the large man has dead. I t was 
on account of no fault of mine. So, 
honorable sirs, what about it? If I can 
be of big use to you, I will arrive on 
some date that you should guess.

INTELLIGENT INSURANCE SERVICE
and

REAL INSURANCE SAVING
Originally 

For Shoe Retailers 
now

For Merchants in All Lines

The same saving and the same service to all

W e confine our operations to Michigan
W e select our risks carefully
All profits belong to the policyholder

M ichigan Shoe D ealers
MUTUAL FIRE INSURANCE CO.

LA N SIN G , M IC H IG A N

M utual B uilding P h o n e  20741
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OUT ARO UND.
(Continued from page 9)

One of the most im portant organ
izations in Michigan is the Michigan 
Allied Dairy Association, composed of 
the following units:

Michigan Association of creamery 
owners and managers.

Michigan Association of ice cream 
manufacturers.

Michigan Milk Producers Associa
tion.

Michigan State Farm  Bureau.
Michigan Dairy Inspectors Associa

tion.
Michigan Dairy Boosters (machin

ery and supply men)
Michigan M arket Milk Dealers As

sociation.
Michigan Milk Bottle Exchange 

Managers.
This organization originated in 

Grand Rapids in 1885, when a call was 
issued by E. A. Stowe for a meeting 
to organize the Michigan Dairymen’s 
Association Jan. 25. The meeting was 
held in the Supervisor’s room in the 
M ark Norris building, Lyon and 
O ttaw a streets, Feb. 25 and 26, 1885, 

with an attendance of thirty-four as 
follows :

D. M. Adams, Ashland.
H. Dale Adams, Kalamazoo.
N. S. Andrews; Dubuque, Iowa.
C. E. Belknap, Grand Rapids.
John Borst, Vriesland.
C. Case, Crystal.
D. P. Clay, Grand Rapids.
L. F. Cox, Portage.
C. Cross, Carson City.
Edward C. Cummings.
D. Cunningham, Hudsonville.
R. P. Emerson, Kalamazoo.
A. P. Foltz, Davison.
S. L. Fuller, Grand Rapids.
E. A. Haven, Bloomingdale.
W arren Haven, Bloomingdale.
B. P. Dean, Cedar Springs.
W . H. Howe, Capac.
Frank J. Lamb, Grand Rapids.
C. B. Lambert, East Saginaw.
W . S. Luther, Ossian, Iowa.
R. C. Nash, Hilliards.
Frank E. Pickett, Hilliards.
J. Van Putten, Jr., Holland.
Frank Richmond, Saranac.
F. A. Rockafellow, Carson City.
M. P. Shields, Hilliards.
Geo. Sinclair, Hudsonville.
Jas. Skinner, Davison.
E. A. Stowe, Grand Rapids.
M artin L. Sweet, Grand Rapids.
O. VanBuren, Grand Rapids.
M. W iggins, Bloomingdale.
S. J. Wilson, Flint.
All of the above have since passed 

on except E. A. Stowe.
Feb. 16, 1887, Hon. F. A. W ilson in

troduced a bill in the Legislature pro
viding for the printing of our proceed
ings each year at State expense. The 
bill passed both Senate and House 
unanimously and was approved by 
Governor Luce March 21.

Dr. Victor C. Vaughan, Dean of the 
Medical Departm ent of the State Uni
versity, attended every meeting until 
he made his great discovery of tyro- 
toxicon at Lawton about a dozen years 
after the Association was organized.

Election of officers resulted as fol
lows:

President—Milan W iggins, Bloom
ingdale.

V ice-President—W . H. Howe, Ca
pac.

Secretary and T reasu rer— E. A. 
Stowe, Grand Rapids.

Milan W iggins served as President 
one year. H e was succeeded by Geo. 
B. Horton, of Fruitridge, who served 
four years. E. N. Bates, of Moline, 
succeeded him for five years.

I continued as Secretary and T reas
urer seven years, when I was succeed
ed by S. J. Wilson, of Flint, who con
tinued in that position about twenty 
years.

My relations with the organization 
were always very pleasant.

The only dairy exhibits made at the 
first convention of the Michigan D airy
men’s Association in Grand Rapids in 
1885 were six crocks of dairy butter 
made on the farm of the late D. P. 
Clay near Grant. These exhibits were 
scored by a committee, the figures 
being based on a possible 55 points 
as follows:

No. 1, 18y2 
No. 2, u y 2 
No. 3, 34 
No. 4, I8y2 
No. 5, 19 
No. 6, 32

Chicago milk wagon drivers receive 
$50 per week for 36 hours work, which 
is approximately $1.40 per hour, out 
of which they have to pay $8 per week 
to the union which pays official slug
gers $100 per week apiece to  maim and 
murder anyone who undertakes to 
work for a milk business in any capac
ity without the authority (tyranny) of 
the union.

The National House of Representa
tives has voted to restrict the cost of the 
funerals of its members hereafter. The 
expenses have ranged from $15,000 to 
$21,000. the latter being the cost of the 
funeral of H earst’s father some years 
ago. The itemized bills usually start 
with a charge of $1,000 for a bronze 
casket and $300 for a mahogany outer 
covering. The curtailment appears to 
have started with the recent funeral 
of Representative McLaughlin, of 
Muskegon. The items so far approved 
are as follows:
W . C. Beaver & Sons, Funeral Direc

tors, Marion, Va. Casket, services, 
embalming, clothing, hearse trans
portation and two phone calls $414.25 

Bernard Danzansky, W ashington, D.
C. Steel shipping vault and personal
service ____________________$175.00

Kenneth Romney, Sergeant at Arms. 
Expenses incurred by Frank Ma
honey in conducting funeral from 
W ashington, D. C., to Muskegon—
hotels, meals, cars, e t c . _____ $71.67

B. & O. Railroad Co., W ashington,
D. C. Railroad expenses (tickets, 
berths, and seats of Messrs. Mapes, 
W olcott, Ketcham, Bohn, Hooper, 
Mahoney, Luxford and Miss Jen
sen ________________________$528.38

B. & O. Railroad Co. (4) breakfasts
and (4) lu n ch eo n s____ ;_______$6.15
This does not include the bill of the 

undertaker at Muskegon. The Ser
geant at Arms received a bill from the 
Muskegon undertaker, sent on to him

by Mr. M cLaughlin’s brother, but the 
bill is so excessive that up to date he 
has refused to honor it, and, as I un
derstand it, he will continue to refuse 
to authorize its payment unless it is 
materially reduced. Inasmuch as the 
casket was obtained and the body pre
pared in Marion, Virginia, I agree with 
the position of the Sergeant at Arms 
relative to the Muskegon undertaker’s 
bill. As submitted it is materially 
more than the Marion bill.

E. A. Stowe.

Items From the Cloverland of Michi
gan.

Sault Ste. Marie, Feb. 7—The icy 
roads are still with us, making winter 
driving very dangerous. W e all feel 
sorry for the traveling salesman who 
has his daily work to look after, es
pecially those making the smaller 
towns. Last W ednesday it rained 
most all day South of the Sault, m ak
ing the ice on the roads almost im
passable, yet the salesmen were seen 
in all parts of the country calling on 
the trade regardless of the many nar
row escapes, showing that the sales
man still believes in “business first” 
consequences later.

W hen Ham Hamilton, the well- 
known Pickford merchant, failed to 
show up last week, but another man 
taking his place, it was found that 
Ham was in the W ar Memorial hos
pital, where he submitted to an opera
tion for appendicitis. Ham is doing 
nicely and many of his good friends 
have called to see him and wishing him 
a speedy recovery.

Sam M. Cohodas, of Ishpeming, 
president of Cohodas Bros., has been 
elected the new president of the W est
ern Fruit Jobbers Association, largest 
body of its kind in the Midwest and 
South. The office came to him Jan. 
19 in Chicago and this is the first oc
casion on which a Michigan man has 
been so honored. The association has 
been in existence for thirty years. It 
has 600 members and its headquarters 
are in Chicago. President Cohodas, 
who has been for some years a direc
tor of the association, will visit mem
bers during the year in all parts of the 
United States, except the East.

The steel and cement bridge to be 
built over the Menominee river, two 
miles North of Iron Mountain, at Twin 
Falls, is one of the largest projects of 
the kind to be undertaken this year. 
Nelson, Mullen & Nelson, of Rhine
lander, were the successful bidders. 
The Lackawanna Steel Construction 
Corporation, of Buffalo, will furnish 
the steel.

A new beauty shop was opened last 
week at 102 Spruce street, East. It 
will be known as the Standard W ave 
Shop under the management of Miss 
Kittie Augustine, of Marquette, who 
has similar shops in Houghton, M ar
quette and Alpena. Assisting Miss 
Augustine is Miss Elsie Tolonen, of 
Munising.

The world’s all wrong. The old car 
won’t survive another vacation trip 
and the handroll won’t survive a new 
car.

Adolph Ballenger, of Kinross, has 
moved from the old store to his new 
store on the main road, U.S. 2.

A new cash store at St. Ignace will 
be opened next week by Stanley Dead- 
man. The old cash store building was 
formerly occupied bv the Staley 
Brothers. The building has been re 
decorated. Mr. Deadman was a grad
uate from the La Salle high school in 
1928 A go-getter is a man who walks 
seven blocks to the place where he 
parked his car.

Frank Bye. formerly associated with 
his brother, Fred, in the wholesale and 
retail meat business, has opened a 
market of his own at 805 Easterday 
avenue. He, will specialize in Chippewa 
county beef, pork and veal. H e is an 
advocate of “Buy at home.”

Calumet folks have thrown a bomb
shell into the situation by publicly an
nouncing they do not need a new post- 
office building and that the spending 
of $100,000 for such a building would 
be an unwarranted waste.

The Marenisco sawmill of the Bona- 
fas Lumber Co., of Escanaba, resumed 
operations last month giving employ
ment to 200 men.

Time brings changes. Many a man 
who began at the bottom is now 
back there again.

William G. Tapert.

A Business Man’s Philosophy.
Here is a plan for collecting the 

money owed us by European nations.
The reason these loans are frozen is 

tha t we are unwilling to let foreign- 
made goods into our country.

The liquor question will soon be 
settled. The liquor industry was con
fiscated years ago, when prohibition 
went into effect. A t this moment we 
have no liquor industry to protect.

W hy not let the Government be
come the sole liquor agent, buying all 
supplies abroad? W e would take beer 
from Germany, wine from France, 
whisky from England. Our purchas
es would become credits against in
terest and principal due us.

The Government would slap a rea
sonable tax on the liquor. The tax 
might produce enough money to  pay 
off the National debt in tw enty years. 
The purchases might create sufficient 
credits to retire our foreign loans.

If at some future date we should 
decide to return to prohibition the 
blow would fall on foreigners and not 
on our industries.

The reader who called the plan to 
my attention says it is an economist’s 
dream. It is perfectly feasible. I t 
should be used—but won’t.

William Feather.

Some Glassware Shows Gain.
Improvement in the glass manufac

turing industry during the week was 
confined almost entirely to the pressed 
and blown glassware division. The 
decrease in construction actvities has 
been holding demand for plate glass 
at a low ebb. A certain amount of 
replacement buying of window glass 
is being done. The movement of 
glass containers has increased since 
the first of the year, due in large part 
to users leveling up their stocks fol
lowing the year-end inventories.

A new brick scale enables archiects 
to lay out brick work directly in units 
of brick sizes, also enables estim ators 
to scale plans and to estimate immedi
ately the number of bricks required.

Talk little, read much, think more, 
acts most.

Business Wants Department
A dvertisem ents inserted under this head 

for five cents a word the firs t insertion  
and four cents a word for each subse
quent continuous insertion. If  set in 
cap ita l le tters , double price. No charge  
less than 50 cents. Sm all display adver
tisem ents in th is  departm ent, $4 per 
inch. P aym ent w ith  order is required, as 
amounts are too small to open accounts.

P h on e 61366
John L. Lynch Sales Co.

S P E C IA L  S A L E  E X P E R T S  
E xpert A dvertis ing  

E xpert M erchandising  
209-210-211 M urray Bldg. 

Grand R apids, M ichigan
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LAK E O K EEC H O BEE

Second Only in Size To Lake Michi
gan.

Unique among the various styles of 
architecture which Florida has adopted 
from the different governm ents under 
which it has existed during its history, 
the court house at Okeechobee City, 
county seat of the political unit by that 
name, takes on a variety of styles in 
which may be traced several modes 
and, as a whole, presents a style pecu
liarly adapted to the tropical climate 
in which it is located.

H istory relates tha t Florida, our 
Southern peninsula state, has been in 
association with more governm ents 
and national flags than has Michigan, 
our peninsula state of the North, and 
every style of governm ent and every 
color of flag has added something to 
architectural construction and style of 
flag in both cases.

And it is that way with the court
house at Lake Okeechobee. Perhaps 
the first thing that attracted our a tten
tion, next to the outer coloring, which 
is a common tin t of many tints—para
doxical as that may seem—was its 
open first floor on two sides, enabling 
one to see entirely through the build
ing from South to N orth or vice versa. 
Usually it is the former, as the main 
approach is from the South. Im medi
ately within, arising from the floor up 
one story, there are tw o flights of 
winding stairs, one at the E ast and one 
at the W est of the main first floor 
room. These winding stairs are well 
worthy of their workmanship and 
would prompt a sense of pride any
where.

An informed gentleman told me of 
an additional feature of this unique 
style of architecture, as it relates to 
public buildings, besides having some
thing different, or an association of 
many varied ones. This explanation 
was that the Board of County Com
missioners of Okeechobee county were 
wise in their day and generation, both 
as relating to style and economy, and 
determined before beginning construc
tion to eliminate all unnecessary ex
pense and to  provide for a future 
deficit by building only as far as the 
appropriation would go.

Thus the}' planned to  eliminate any 
unnecessary features of construction 
and as it is quite unnecessary to box- 
in a stairway in this climate, the  North 
and South side walls were not even 
considered a part of the initial con
struction. Yet, with the best calcula
tion, so our informant informed us, 
funds provided proved to be a few 
dollars short of the contemplated 
structure in its full details. Dear to 
them as the determined details were, 
they held true to their solemn vow, as 
more binding to their conscience—p ar
ticularly as their appropriation was 
exhausted and additional funds some
what difficult to obtain, as others have 
found—they remained true to  their 
pledge and within range of their orig
inal estimate, solved their double prob
lem by merely leaving off the intended 
cupola. Hence, also, in another way 
differing from the ornate furbelows, 
usually associated with public build
ings.

Lake Okeechobee, as is pretty  gen
erally known, is second only in size to  
Lake Michigan as the largest body of 
w ater wholly within the territory of 
the United States, and as Okeechobee 
is the center scheme of a great drain
ing system, such as Chicago is a t
tem pting to make Lake Michigan, the 
similarity of the tw o bodies is becom
ing nearer all the  time.

The city of the euphoneous name is 
generous in land devoted to its width 
of streets—four full streets and a mall 
between two of each—something 
which I cannot say for all Florida 
cities. There is St. Augustine, for in
stance, which has the oldest house and 
the narrow est streets in the country. 
More recent discoverers of Florida 
seem to have had the faith, “cast thy  
bread upon the waters and it will re
turn many fold,” while, on the other 
hand, Don Ponce de Leon, seems to 
have been more deeply concerned on a 
short cut to the “Fountain of P er
petual Youth,” differing from his suc
cessors to Florida soil, who devote it 
to  the bounties of nature, flowers in 
profusion and of riotous color, con
servation and propagation of the song 
birds, which fill its land with harm on
ious melody. But as only a compara
tively few are native to the health 
there is an unfortunate lack of infor
mation on floral and bird life.

Lake Okeechobee is forty miles in 
its general diam eter; and as it is, so 
far as I have surveyed or navigated it, 
generally in that form, but speaking of 
it “roughly” the people who work the 
fishing rights and, occasionally, cast 
for the shore, declare that it is 
“nothing else but.” Y et how could you 
expect a lake once an essentially flat 
surface of a fairly liquid substance and 
then having pumped onto it and into 
it for a continuity of considerable 
years, additional additions of diluted 
strata, and continually surrounded by 
added stories of levee substance. Now, 
I am asking you, W ould it not be 
natural to  flow over or blow over, in 
spots, if the pumping and wind were 
unusual, to the  extent of wetting the 
lower chambers of the country round 
about and, possibly, touching the upper 
one? A man showed me where an 
upper story window had been from 
which he had rescued his family, in
cluding three humans and six dogs. 
But that was at another town, in a dif
ferent county, but on the shore of the 
same lake.

T here is a roadway entirely around 
this lake, but some of it has had too 
great a flood of traffic and just now a 
few detours interfere with circum
navigation by flivver, so we have, as 
yet, reached only the N orthern point 
of Okee, having yet to visit the inter
esting  feature, Canal Point, a t the 
Southeast, and Clewiston at the South
west, where the great sugar mill is 
grinding out, according to reports, 
thousands of tons of cane sugar every 
day. I am anxious to  again visit this 
place and make some personal com
parisons with the home reports on the 
Michigan beet sugar production, which 
is understood to have given a big 
boost to Michigan’s agricultural profit.

L ast Friday friends appeared at our 
domicile, 306 Lakeview drive, Sebring, 
having been directed from the Cham
ber of Commerce, by our long time

friend, H. Y. P o tts—who continues his 
life of usefulness, just as I remember 
it back forty-five years ago in Michi
gan. And for two days we had the 
happy association of Mrs. J. R- Wylie, 
Mrs. Mary Pollett, Mrs. W m. Butler 
and Sheldon Krieger. This writer 
was instrum ental in getting the latter 
job as auto-driver for Mrs. W ylie and 
her sister to Florida and the general 
expressions of satisfaction \vere g rati
fying. H aving been in Florida on sev
eral previous occasions Sheldon had 
already been in every town of 5,000 in
habitants in the state, knew all the 
highway geography of the state and 
the relations of the several divisions to 
each other, which is a m atter of great 
convenience. I t  was he who suggest
ed the  attraction of greatest interest in 
this section—H ighlands Hammock. 
And, naturally, we took them first to 
th e  Hammock, heretofore referred to 
as the greatest body of jungle and 
most varied plant life to  be found in 
America.

T here are enough hard surfaced 
roads cut through to make it possible 
to see, if not quite reach, the most in
accessible parts. From  the time one 
sees the now inhabited eagle’s nest, 
through the miles of highways and by
ways, in cars and by foot-path, made 
acquaintance by metal tags, prepared 
by the scientists, on trees, vines, 
climbers, swamp and gigantic trees, 
native of N orth, Central, South, sub
tropical and tropical, one gets a lesson 
in tree and plant life such as can no
where else be found in the country.

O ur guests took such good advan
tage of their opportunity to  study n a 
ture, th a t their time passed the period 
which they had set for the  next point 
—the Singing Tow er—for the day, so 
they remained over night and, on the 
next day, our party  visited this de
lightful sanctuary with them. This 
culmination of a delightful thought 
bequeathed to the people of America 
by an im migrant who came across the 
seas as a young boy and gathered into 
his heart and soul the degree of Ameri
canization which fitted him for citizen
ship, such as many natives of many 
generations might well pray to acquire.

I have w ritten frequently of Edward 
Bok, an im migrant from the N ether
lands, and several times described the 
beautiful tower, which, along with his 
literary contributions, proved his ap
preciation of the land which had be
come his. Located on the peak of the 
“Land of Flowers,” it is almost ex
actly half way between the A tlantic 
on the E ast and the Gulf of Mexico 
on the W est. From  its heights there 
may be seen off over land and lakes 
a panorama such as only, a proud 
native of a similar land will claim 
equal beauty—only such as a resident 
of a portion of many hills and valleys 
and lakes and stream s; such a sky
line as Michigan in certain points like
wise affords. More than two hundred 
feet this crest arises, in symetrical 
beauty and colors of harmony. About 
it for acres are flowers planted to 
bloom in successive season, while man 
and nature rejoice in harmony and the 
birds contribute to the melody of the 
m aster musician.

The reaction to  the tow er and 
grounds was general, although Mrs. 
Wylie, who was there but a few weeks

before, thought there was a lapse in 
the floral bloom. T he musical program 
was sufficiently diverse to be general
ly enjoyed. This long time musical 
provision by a Hollander and its exe
cution from day to day by a Belgian 
always begins with “America,” yet 
there are a good many Americans who 
fail to  pay tribute by proper attitude.

W hile our several parties started 
immediately—2 o ’clock—the day was 
not over for renewing old and making 
new acquaintances. I have previously 
referred to  a traffic cop in Lake Wales, 
who has the proverbial sense of Irish 
humor, of which I am just naturally 
fond. I had no difficulty in locating 
him, once again, and was immediately 
taken into custody, furnished with a 
full supply of “Courtesy Cards” for the 
season and escorted through the 
streets until I should meet a man 
whom I ought to know. “Believe it or 
not,” or who should it turn out to be 
—none other than J. E. (Jack) W orth
ington, associate and w riter on Grand 
Rapids newspapers, along with Frank 
Sparks, E. D. Conger, H arry  Stitt, 
Fred Adams, Tom Fletcher and other 
friends of mine and who reported the 
Legislature and the constitutional 
convention back there a dozen years 
or more ago. W e sat down on a  bench 
in the sun on Saturday, Jan. 28, and 
agreed on a lot of things about those 
wonderful fellows, of other days and 
these. Jack ow ns “the H ighlander” at 
Lake W ales, within hearing of the 
“Singing Tower.” And I am going 
back some day for another earful of 
inspiration from both.

H arry  M. Royal.

Honor Belongs To the Members.
I note by the Grand Rapids Press 

of Feb. 7 that a man named Simon A. 
H agadorn, of Fenton, claims to have 
joined me in 1882 in “putting Michigan 
on the map as a dairy state.”

Mr. H agadorn may be right, but I 
never heard of him until this week. 
D uring the seven years I served the 
old Michigan D airym an’s Association 
as Secretary he was never enrolled as a 
member and never made an exhibit of 
butter in his own name.

I did not issue the call for a con
vention to organize the Michigan 
D airym an’s Association until Jan. 25, 
1885, so Mr. H agadorn m ust be some
w hat twisted in his dates.

I take no credit to myself for the 
success of the Michigan Dairym an’s 
Association, of which I am frank to 
admit I am very proud. The organiza
tion was made what it is by the efforts 
of the members and speaks for itself. 
I am sorry none of the early members 
have been spared to share in the glory 
of this achievement. E. A. Stowe.

Four New Readers of the Tradesman.
The following new subscribers have 

been received during the past week: 
W alker’s Grocery, Grand Rapids. 
A lbert Hake, Grand Rapids.
Geo. W . McKay, Grand Rapids.
L. M. Spears, Grand Rapids.

Overflows are prevented in a new 
flush-valve tolet which automatically 
halts water flow when clogged1. A n
other new fixture combines closet and 
tank in one piece of china.



MODERN CUTS OF PORK
T his is the  sev en teen th  of a  series o f articles p resen ting  
m o d ern  m e th o d s  of cu tting  p o rk  w hich are  being  in tro d u ced  
by  th e  N ational L ive S tock  an d  M eat B o a rd .— E d ito r’s N ote.

CUTS FROM THE FRESH PORK LOIN (Continued)
The Crown Roast is the fourth method suggested for using center cut pork loins. Center cut 
pork chops, center cut pork loin roast, and pork chops with pocket already have been 
described. The article following this one will take up Frenched pork chops and Butterfly 
pork chops.

Prepared as a Crown Roast the pork loin is 
an outstanding cut suggesting the true qual
ity and flavor of pork. It is unusually at
tractive for the special dinner party.

1. U se the rib  sections of tw o p o rk  lo ins each hav ing  an  
equal n u m b er o f ribs. R em ove a  tw o-inch  strip  of Art. X V II—Cut 2

Crown Roast of Pork

m e a t from  th e  en d s of the  rib s  o f each section.
2. F rench  th e  ribs.

3. S aw  p ara lle l to  th e  ch ine b o n e  to  rem ove 
th e  b ac k b o n es  from  th e  tw o rib  sections.

Art. X V II—Cut 4 

4. Sew  en d s  toge ther.

Art. X V II—Cut 5

5. T h e  co m p le ted  C row n  
R o a st o f P o rk  d ec o ra te d  
w ith  p a p e r  frills.



His job begins
when he

SELLS YOU!
. . .  when a General Foods Salesman has taken your 
order, he doesn’t stop there. In fact, his job has 
only begun.

His next step is to help you sell General Foods 
products and to do everything he can to help you 
build your business generally.

You’ll find that the General Foods salesman is 
an expert at consumer selling. He helps arrange win
dow, counter and floor displays that move goods; 
he conducts store demonstrations. He will gladly 
assist you in the preparation of your advertising for 
newspapers, handbills, mailing pieces. He is trained 
to work with you.

Our files are full o f  letters from grocers ex
pressing appreciation for the sales-making help of 
General Foods salesmen.

It will pay you too, to—

Ask the General Foods Salesman”

P R IN C IP A L  P R O D U C T S  D IS T R IB U T E D  B Y  G E N E R A L  F O O D S  SALES C O M P A N Y , IN C .

POSTUM CEREAL 

INSTANT POSTUM 

GRAPE-NUTS

POST’S BRAN FLAKES 

POST’S WHOLE BRAN 

DIAMOND CRYSTAL SALT

GRAPE-NUTS FLAKES JELL-O

POST TOASTIES LOG CABIN SYRUP

WALTER BAKER’S COCOA 

WALTER BAKER’S CHOCOLATE 

FRANKLIN BAKER’S COCONUT 

CALUMET BAKING POWDER 

SWANS DOWN CAKE FLOUR

MINUTE TAPIOCA 

SANKA COFFEE 

CERTO 

LA FRANCE 

SATINA
MAXWELL HOUSE COFFEE AND TEA


