
Prayer for a Little Home

God send us a little hom e 
T o come back to w hen we roam — 
Low w alls and fluted tiles,
W ide windows, a view for miles; 
Red firelight and deep chairs; 
Sm all w hite beds upstairs;
G reat ta lk  in little  nooks;
Dim colors, rows of books;
O ne picture on each w all;
Not m any things a t all.
God send us a little  ground— 
Tall trees standing round, 
H om ely flowers in brow n sod, 
O verhead T hy stars, O  God!
God bless w hen w inds blow  
O ur hom e and all w e know.

Florence Bone.



WE DO OUR PART

pn the N R a

MAKE YOUR OWN MARKET!

M A R K ETS tha t s w hat w e ve been needing 
to bring back prosperity.

T he farm er needs a  m arket for his crops, 
the m anufacturer needs a m arket for the 
things he m akes, the retailer needs a m arket 
for the things he sells.

But w h a t’s a m arket, a fter all? People w ith 
m oney to spend.

A nd the only w ay  to  create th a t m arket is to 
give people w ork  so they  can earn tha t money.

YO U can help to  m ake your own m arket if 
you will sign the  P residen t’s Re-em ploym ent 
A greem ent—agree to a  shorter w ork  hour, a 
higher m inim um  hourly  or w eekly  wage, in 
your business.

A nd  fast! For if every em ployer co-operates 
w ith this N ational Recovery cam paign right 
aw ay, then w e’ll have new  m arkets—people 
w ith  m oney to spend—for the  things w e grow  
and the things w e m ake R IG H T  NOW !

A n d that spells GOOD TIMES AHEAD for us all!
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Price Cutting, Refunds, Rebates and 
Discounts Must Cease 

T he American field of retail business 
lias became as a battlefield when we 
compare its fatalities with the record 
of the bankruptcy courts. T he high 
m ortality rate shows there is some
thing w rong in our business ethics. 
Several reasons are listed in an analy
sis of causes of business failures; such 
as incompetency, lack of working cap
ital and over extension of credit. These 
are the usual causes listed for business 
failures. In a study of th is situation, 
another im portant cause should be 
listed and that is the costly m istake 
of educating the buying public to de
mand a low price. T his has been car
ried to such an extent that m erchant is 
arrayed against m erchant, and often 
wholesaler against wholesaler and 
m anufacturer against m anufacturer. A 
low price is not a high ideal. N either 
is a high price. Both are extrem e ex
amples. Forcing price to extrem es 
either way is bad business ethics. I n 
stead of working upon a co-operative 
basis, the warfare of competition has 
largely made the business of supplying 
people their needs, a com m ercial war 
with charges and counter-charges. No 
wonder there is such high cemimercial 
fatality.

President Roosevelt m ust have had 
this thought in m ind when he con
ceived the  N R A  codes and adm on
ished those in business that we m ust 
“ learn to live and let live.” T here has 
been a serious lack of foresight and 
understanding am ong Am erican busi
ness men, which resulted in a deplor
able situation. T hey  educated the pub
lic to  price, instead of quality. P ow er
ful mail o rder and chain store corpora
tions, with the aid of thousands of in
dependent m erchants, used the low 
price (often below cost) as a bait to 
a ttrac t the buying public. T he people 
could not help becom ing bargain  m ind
ed, until to-day millions watch the 
harm ful price cutting  of deluded m er
chants, buying their profitless b a r

gains, which re tards the coming of 
prosperity. T his has gone on until 
there is scarcely a living profit for any
one, except those having vast buying 
power. Unless the present order is 
changed, the business man of small 
capital is doomed and business will 
pass into the hands of the great cor
porate chains. T he business of selling 
foods, clothing, shoes and' other neces
sities will pass out of the hands of the 
sm aller m erchants and no one knows 
w hat will become of them.

To-day no individual o r company of 
ordinary means can successfully en
gage in the oil industry, m aunafeture 
trucks or automobiles. O ther lines of 
business are m oving in this direction, 
and cutting  prices below a living profit 
and wage is pushing it along. This, 
or any o ther nation, never enjoyed 
prosperity when prices were driven 
down to cost. A low  price always 
m eans a small wage to labor and the 
producer of raw  m aterial Price should 
neither be too high nor to o  low, but 
should be maintained a t a level which 
will be just to both the producer and 
consumer. Certain features of the NRA 
are a step tow ard industrial truce, in 
which the w hite flag of justice shall 
be honored and price cutting hostili
ties be brought to an end. For ages 
men have formed guilds and associa
tions for m utual benefits To-day. prac
tically every line of business has some 
form of organization, either local, state 
or national, or all of them. Many of 
these organizations have done much 
to improve quality and certain, trade 
practices, especially am ong m anufac
turers. T he wholesaller and retailer, 
who distribute to  the  consum er have 
not done as well. H ere lies the weak 
link and chief trouble in the chain of 
m erchandising. T hus far, organization 
has not been able to control th is  fatal 
weakness, in the foundation of business 
prosperity. Practically everyone is in
jured by low price standards, as it cuts 
down the buying power. Food stuffs 
have long been sacrificed upon the altar 
of low prices and no profit, which in 
turn has greatly  injured agriculture. 
I t  has also slain thousands of m er
chants, as the records reveal.

W hen a m erchant sacrifices his profit 
on an article for the purpose of a t
trac ting  trade he expects to m ake up 
the loss on o ther goods the custom er 
m ay buy. I f  hi® com petitors are doing 
the same th ing  he is nothing ahead 
here. Both are following a bad  prac
tise. E ven the custom er does not profit 
by the m erchant’s folly. He is simply 
helping in the w arfare that keeps 
prices low. If  a m erchant sold all of 
his goods at cost, he would not be 
doing the  people of his comimunity a 
favor. T here  can  be no such th ing  as 
prosperity unless there is a  profit in 
every sale, except in case of obsolete 
m erchandise. T he laborer, the farm er, 
the miner, the lumberm an, everyone 

- who has a part in producing the  needs

and luxuries of life, m ust have a fair 
profit in order to live happily and m ain
tain a good standard of living.

T he big problem is, can business men 
and women all work tow ard this end ?
It m ight be possible to organize a 
national association in which every line 
of business would be represented. Such 
an  organization should be authorized 
to form ulate a code of rules and regu- 
lajtioms, som ewhat after the NRA com 
mission. It should be empowered to  
stop all present practices, which have 
proved so destructive to business pros
perity. I ts  aim would be to  gett busi
ness upon a profitable basis and keep it 
there. Possibly the future business 
man or woman will have to  possess 
proper qualifications before being al
lowed to enter, just as is required of 
the barber, the dentist, the physician, 
the undertaker and the banker. He or 
she may have to show proper fitness 
for selling merchandise or serv:ce. 
Selling at and below cost will be barred 
as bad business practice. Every rule 
and regulation will have to be followed, 
as the public welfare depends upon it. 
The new business code of m erchandis
ing will be as strictly enforced as the 
pure food and health laws. A cu t price 
m erchant would be “quarantined” in 
the in terest of public business health.

Can business men and women bring 
about th is regulation or will it have to  
be delegated1 to the governm ent? This 
rem ains to be seen, but one th ing  is 
certain and th a t is, commercial w ar
fare and  its price cu tting  tactics, re
funds, rebates and discounts m ust 
cease, in the interest of the state and 
nation,. O ur whole interests are so 
closely bound together that we cannot 
have depression and ’ loss anywhere, 
without it in juring every o ther part. 
W e have always taken pride in our lib
erty  and freedom to do as we pleased. 
How ever, the world is changing rap 
idly nowadays and we must learn to  do 
what is best for all and then do it. R e
stricting price cutting  does not cover 
the whole field of our difficulties, hut 
i,t will go a  long way toward that end. 
Successful business relations require 
plenty of circulating medium, money 
and banking facilities. No m an or 
group of m en  should be perm itted to 
control m oney o r any o ther necessity 
of the people. T he era of “b ig  busi
ness’ m ust be b rought under the an ti
trust laws. M onopoly m ust be de
stroyed. W e are fortunate in having 
a president who sees th e  evils which 
have befallen o u r Nation and who is 
planning to  “lead us out of the wilder
ness into the promised land.” M ay we 
add strength to  his arm in his fight for 
justice and hum anity.

E. B. St ebb ins.

R attling  of manhole covers is ended 
by a new resilient ring-shaped cushion, 
so made that it cements itself in place 
upon its seat without adhering to the 
cover.

me in what I write. Il this is true, the 
answer is that I try to present myself 
as I should like to be, not as I am.

W hen I give advice to others I am 
really giving advice to myself. 1 he 
act of writing is a source of keen pleas
ure to me because it is a way of clari
fying my thoughts and expressing my 
ideas. To take vague notions out of 
one’s head and put them on paper 
where others m ay appraise them is a 
delight that, once indulged, is never 
surrendered.

If no compensation were forthcom 
ing I can honestly say that I would 
write without pay just for the satisfac
tion of saying what I w ant to say in 
exactly the form I want to  say it.

A fter w riting for the eyes of thou
sands of people, there is no particu
lar thrill in talking to a single person. 
In conversation it is difficult to say 
just what you think, because the o ther 
person will seldom give you time to 
finish. But in w riting you can con
tinue until you have put the period 
after the last word.

In  a way, then, I am talking and 
preaching to myself when I write. I 
could not detect the weaknesses of 
others if I did not have those weak
nesses myself. I complain of nobody 
w ithout complaining of myself.

W illiam Feather.

Consumption of Meat and Lard In
creasing

The U nited States consumed more 
meat and lard in 1932 than in the pre
vious year in spite of adverse economic 
conditions, according to figures made 
public here to-day by Charles D. 
Carey, prom inent Cheyenne, W yo., live 
stock man, at the annual m eeting of 
the National Live Stock and Meat 
Board of which be is chairman.

The total am ount of meat consumed 
was approxim ately 16,687,500,000 
pounds, he said. T his was greater by 
about 37,500,000 pounds than the year 
preceding.

The Board chairman quoted the per 
capita consum ption of the various 
m eats as follows: beef 47.4 pounds; 
veal 6.8 ; lamb 7.1 pounds; and pork 
72.2.

T he figures on lard, he said, showed 
that alm ost one pound more was con
sumed per person for the year than in 
1931. T he  figures for the two years 
were 15.2 pounds for 1932 and 14.4 
pounds for 1931.

T he National L ive Stock and Meat 
Board, of which Mr. Carey is chair
man, is an organization representing 
the entire live-stock and m eat industry 
and is engaged in a national program  
of research and education in the in ter
est of this industry. At its annual 
meeting reports were heard on prog
ress in th is  work and plans are laid 
for the future.
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When on Your Way, See Onaway
Onawav, Sept. 25—Sunday, Sept. 24, 

was a gala day in O naw av; the occa
sion was a gathering  of the C. C. C. 
camps front Clear lake, Ocquenoc, P ig
eon River, and Lake May, comprising 
about 500 men.

Camps were pitched on the fair 
ground's, where all the activities and 
games were held.

Three A m erican Legion drum  and 
bugle corps were present from Che
boygan, Petoskey and O naw ay; also 
the O naw ay cornet band.

All the gam es were entered into with 
ntanv entries for each. Meals were 
served to the public and the food which 
was served was prepared to arouse the 
envy of the most experienced house
wife.

T he day was perfect. Everyth ing was 
orderly  and the event passed off in a 
m anner that pleased everybody; no dis
order or confusion, but congeniality 
and pleasantness prevailed.

The city was crowded. Parking 
space on the grounds was at a prem i
um. It was estim ated that 3,000 people 
were in attendance.

Monday evening. Sept. 18, a t Pine- 
hurst Inn, Indian River, a gathering  
of 122 men was held com prising Cham 
bers of Commerce delegates from Che
boygan. Topinabee, Indian River, W ol
verine. Petoskey, Mullet Lake, Afton, 
Gaylord, Mackinaw and Onawav.

'I'his meeting was made possible by 
the activities of O rr Stanley, Secre
tary-T reasurer of Campbell Stone 
Q uarry  and Deputy sheriff of Cheboy
gan county. W hat O rr Stanley cannot 
do in the m atter of bringing about uni
son and good cheer there is no use of 
o thers trying.

The dining hall at the P inehurst was 
filled' to capacity. The tables were load
ed with tiie best of everything that 
was not only good, but better than 
good.

Al. W eber, editor of the Cheboygan 
O bserver and President of the East 
Michigan T ourist Association, was 
chairman of the m eeting and acted as 
toastm aster. Al opened the m eeting 
with a bang by giving one of bis best 
introductory s)>eeclies, the kind he 
knows how to deliver and called on one 
delegate from each cham ber for re 
sponses, and the fun rolled along and 
resounded am ong the lovely cool whis
pering pines clustered about that fa
mous hostelry. T hen the speaker of 
the evening was announced, H arold C. 
Bellows, chairm an of the  Conserva
tion Committee of the House of Rep
resentatives. H is speech was in the 
interest of conservation and the fu r
thering  of the tourist business, bring
ing forth quite forcibly the advantages 
of N ortheastern Michigan, ow ing to  
the beneficial atm osphere, pure w ater 
and cool nights.

Short speeches were made by Mr. 
Stanley, Rev. Jam es Lees, “D utch” 
W eber, John  A. Lake, of Petoskey, C. 
C. W oodruf, of Ponshewaing, George 
Cook, of W olverine, Dr. Craddock, 
Mackinaw City, W ill B. Gregg, O na
way.

This meeting is going to he the 
means of inspiring additional activities 
and enthusiasm  in and about the en
tire section and the results will be 
shown to the advantage of a better and 
stronger union of all tourist associa
tions in this N orthern section.

After a short illness Charles W . 
Babel peacefully breathed his last M on
day afternoon. Sept. 18, a t his hom e in 
Onaway.

Dr. Bahel has been a resident of 
Onaway since 1897, conducting a drug 
store and doing a very nice business; 
also operating  a farm of 120 acres six 
miles from  the city.

Dr. Bahel has been a very active m an 
in the interests of O naw ay, having 
served as M ayor, Alderman and on 
the school board. He was instrum ental 
in nam ing and laving out the streets 
of Onaway and the laying of water 
mjains; laying the corner stone of the

new city hall and assisting in the Board 
of Public W orks.

Dr. Babel was a liberal man, ex
trem ely so; nobody in want was ever 
turned away by him; he adm inistered 
to all, rich and poor alike, and his 
cheerful and sunny disposition won 
him hundreds of friends, real friend's 
who will ever cherish his memory.

Although nearly 80 years of age, last 
ball «luring the hunting season the 
Doctor went out and brought down his 
deer and proudly displayed his trophy 
and his m arkm anship.

Left to  m ourn the D octor's passing 
are his wife, Mrs. Catherine Bahel, 
two daughters Mrs. George Pregitzer 
and Mrs. T. W . Currie.

Funeral services were held in the
M. E. Church Thursday, Rev. E lder 
B urt officiating, with a Masonic burial 
at Elmwood cem etery, the largest fu
neral perhaps ever held in Onaway.

Square Signal.

Items From The Cloverland of 
Michigan

Sault Ste. Marie, Sept. 25— It looks 
as if things are coming our way for 
the winter. For a time it seemed as 
though the camps in the Upper Penin
sula. which were organized to do con
servation work would he abolished in 
the winter m onths, but orders have 
been received and construction ordered, 
so that w inter work up here will he 
available. I he conservation com m is
sion has done good work in helping 
to bring about this decision and for
esters have gone on record as saying 
that effective work can be done in win
ter. Budding camps and m aintaining 
the work at Raco and Strongs will be 
trem endous aid to the relief problem 
this w inter and General P arker’s an 
nouncem ent will he received approv
ingly.

A nother good report is that just as 
s«x>n as the St. Lawrence treaty is 
ratified, work will sta rt on the new 
lock to replace the W eitzcl lock, which 
long ago became obsolete. Secretary of 
\V ar Dern made th is statem ent last 
Friday when he visited the Sault. T his 
w:l! he the immediate local effect if the 
fight to construct the seaway is a suc
cess. T hat a determined cam paign will 
be waged to secure ratification at the 
next session of Congress is evident 
from the course Pres. Roosevelt is pur
suing. Last week Secretary Dern at 
the m eeting in Duluth voiced the pol
icy of the adm oinistration in stating 
that the St. Lawrence waterway was an 
im portant part of the President’s re
covery program . The plan is to  devel
op the Mississippi at the same time, so 
the opposition from  that source may 
be stilled. The cost of the new lock 
with 30 foot draft is estim ated a t $4,- 
000,000. Increasing the im portance of 
the canals here will mean greater like
lihood of tihe enlarging of F o rt Brady, 
which is a logical post to  expand in the 
consolidated plans of the adm inistra
tion of the  arm y posts of the Nation.

The village of Pickford did not re
main long w ithout a restaurant. The 
Libby restaurant, which has been 
closed for the past two weeks, was re 
opened last week by John Fos:er, who 
is redecorating the interior. Those 
who know Mr. Poster say he is a good 
cook and will conduct a clean place.

\ \  . F. Dwyer, o f Duluth, has taken 
over the Bailey boot shop, on Asiimun 
street, and will conduct the footwear 
estaohshm ent in conjunction with the 
Sm art W ear shop in the same build
ing Mr. Dwver arrived last week from 
Duluth, where he has been employed 
wi;h the K inney shoe store. He fs a 
form er Sauli man, having worked! here 
for a num ber of years with the Inves
tors Syndicate. He also worked for 
the Kinney shoe store here. Mr. Dw y
er announces that he will handle only 
women’s footwear.

J- T. Cavanaugh, of Petoskey, arrived 
at N ew berry last week <o take charge 
of the A. & P. store, replacing David 
Quinlan, who has been m anager of

the store since it opened ten years ago.
People who fear the return  of the 

saloons ignore the fact that the drug
gists and tobaconists now have all the 
good corners.

Gordon Cameron, of Pickford, who 
has been conducting a soft drink par
lor and confectionery store for the 
past several years, has decided to dis
continue business and is closing out his 
stock. H is father, Dr. Cameron, will 
redecorate and remodel the store into 
an office.

The Les Cheneaux Island hotels are 
still open. They have heretofore closed 
about Sept 15, but the nice w eather is 
lid d in g  the tourists who are enjoying 
the stay and service furnished at these 
popular resorts. T he hotels have bad a 
very satisfactory patronage this sea
son and are optim istic for next year, 
when we hope the  depression will be 
a thing of the past.

A local grandm other rem arked the 
other day that when her beau called on 
her in their courting days be brought a 
bag of wintergreen drops, instead of a 
pint of gin. W iliam  G. Tapert.

No m an is so ignorant bu t may teach 
us .something.

Apples Losing Place As Preferred 
Fruit

T otal consum ption of fruit per per
son has not changed greatly  in the 
U nited Staes in the last 30 years. H ow 
ever, says the Bureau of Agricultural 
Economics, there has been a notable 
shift from  the use of apples toward 
greater consum ption of oranges, grape
fruit, and grapes and1 a larger use of the 
m inor fruits.

Since 1901, the per capita consum p
tion of apples has dropped from ap
proxim ately 110 pounds to 55 pounds. 
M arket sales of all orchard fruits have 
declined from 140 pounds per capita to 
less than 100.

Consumption of grapes, grapefruit, 
and oranges has show n the  largest rise 
since 1897. Lem ons, plums and prunes, 
apricots and pears have also shown, an 
increase. T he consum ption of peaches 
has rem ained on about the same level.

It takes only ten seconds for a fight
er to become a champion.

M. E. D avenpor t  
Pres iden t .

BUSINESS EDUCATION
At the DAVENPORT-M cLACHLAN IN STI
TUTE is of higher grade because this school is 
Chartered by the State as a Class A College with 
power to grant degrees.
College training for business is just as important 
as for any other profession. It is always a pleasure 
to give information regarding our courses.
Fall terms start September 5 and October 1.
DAVENPORT-McLACHLAN INSTITUTE
215 Sheldon Avenue, Grand Rapids, Michigan

T A S T E  H E K M A N ’S! T A S T E  O T H E R  BRANDS O F GRAHAM S! T H E N  
YOU'LL KNOW HOW MUCH TA S T IE R,  F IN E R ,  H E K M A N ’S A R E

GRAHAMS
THE FINEST IN GRAHAMS'
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THE NEW DEAL AND 
RETAIL GROCERY

SALES
A  s t a t e m e n t  b y  D el M o n t e  t o  e v e r y  r e t a i l  g r o c e r

| A or three years now, business 
-L has suffered from “depression
buying”.

Today—the whole situation is 
changing.

1» Del Monte Quality is the kind 
of quality that women are looking 
for after three years of “depres
sion-buying” — a quality recog
nized and known the country over.

« Inspired by the Government’s great drive 
for business recovery— encouraged by im
proving conditions—America is on its way 
back to “quality first” !

2»  Del Monte, of course, is operating un
der the Government’s re-employment plan. 
The Blue Eagle and Del Monte march 
shoulder to shoulder.

We believe that this new spirit means a 
real change in buying habits — a new and 
greater opportunity for the food and grocery 
trade. >

We believe it makes Del Monte even 
more essential to every grocer’s business!

Before you make your plans for fall— 
before you think of any other label—re
member these facts:

3*  Good times or bad, Del Monte can be 
sold more easily, more quickly, than any 
other brand of high-grade canned fruits and 
vegetables on the market. It offers possibili
ties of rapid turnover, volume, and low sell
ing cost, absolutely essential under present 
conditions.

4 *  In addition, tying right in with the Gov
ernment’s own plans, Del Monte announces:

<7;

A  G R EA T N E W  A D V E R T ISIN G  D R IV E  — STA R TIN G
T H IS M O N T H -O N  K N O W N , D E PE N D A B L E  VALVES

—one of the finest series of ads De l  Monte 
has ever run

—a campaign based on good merchandise, sold 
at a reasonable price, worth a reasonable price

—a campaign packed with human interest
—a campaign appealing most strongly to the 

very class of women you want for your customers!
Coupled with D e l  Monte’s unchallenged posi

tion in the canned fruit and vegetable field, this

powerful campaign offers one of the greatest op
portunities you have ever had to sell D e l  Monte 
Foods.

Everything now points to a real revival in 
business. Why not make the most of it?

Why not display and feature D e l  Monte regu
larly in your store? Take full advantage of the 
help this outstanding label can give you in build
ing better business this year!
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MOVEMENTS OF MERCHANTS

Bay City— The Valley A uto Co., 201 
South H enry  street, has decreased its 
capital stock from $20,000 to  $2,000.

Pontiac—T h e  Pontiac Brew ing Co., 
P. O. Box 161, has increased its cap
ital stock from  $350,000 to $400,000.

D etroit— The D etroit T om ato  Co., 
7201 W est F o rt street, has changed its 
name to  the D etroit T om ato  & P ro 
duce Co.

D etroit—The Gordon Shoe Co., 
1255 Griswold street, has changed :ts 
name to G ordon’s Ground Gripper 
Shoe Co.

D etro it—T he Prem ier D air3' P ro d 
ucts, Inc., 12215 T w elfth  street, has 
increased its capital stock from $1,000 
to $5,000.

D etroit—T he F. A. C happer Iron 
W orks, 652 East Fort street, has de
creased its capital stock from $10,000 
to $4,000.

Kalamazoo— Ihling  Bros. & Everad 
Co., legal blank books, etc., has de 
creased its capital stock from $250,000 
to  $95,000.

Ypsilanti—T he Streicher Die & 
Tool Co., 306 River street, has in
creased its capital stock from  $25,000 
to $200,000.

D etroit—T heA rrow  Roofing & Sheet 
Metal W orks, 5100 St. Jean avenue, 
has decreased its capital stock from 
$50,000 to $10,000.

D etro it — Golden’s D epartm ent 
Stores, Inc.. 128 E ast Jefferson ave
nue, has changed its name to  the De
troit Auction & Jobbing House. Inc.

Onaway— H arry  W iddicomb, and 
Stephen Allen. Grand Rapids, are 
closing out the retail furniture stock of 
the late L. W . A bbott, of this place.

D etro it—T he M iller P lum bing & 
H eating Supply Co., 10537 Mack ave
nue. has changed its name to  the Mil
ler H ardw are P lum bing & H eating  
Supply Co.

Flint—The Flint Hill Brew ing Co., 
2001 South Saginaw  street, has been 
organized with a capital stock of $150,- 
000, $73,000 of which has been sub
scribed and paid in.

D etroit — U niversal Dairies, Inc., 
11704 D exter Blvd., dealer in dairy 
products, w ith a capital stock of 100 
shares at $100 a share, $3,000 being 
subscribed and paid in.

D etroit —  T he Railroad Salvage 
Corporation, 6451 G ratiot avenue, has 
been incorporated w ith a capital stock 
of 100 shares at $100 a share, $5,000 
being subscribed and paid in.

D etroit—T he Sheeter D airy Co., 
1651 East Grand Blvd.. has been in
corporated with a capital stock of 

$150,000, of which $41,100 has been 
subscribed and $15,000 paid in.

Saginaw—T he S. H alpern  C orpora
tion, 2Q2 Genesee street, dealer in 

ready-to-w ear garm ents for women, 
has been organized with a capital stock 
of $5,000. all subscribed and paid in.

L ansing—The Pregulm an Furn itu re  
Inc., has been incorporated to deal in 
furniture and electrical household ap
pliances with a capital stock of $50,-
000. $8,750 being subscribed and paid 
in.

M arquette—T he work of installing 
a m odern front in the store occupied

by the Gamble Stores, Inc., 135 W est 
W ashington street, has been com 
pleted. Additional floor space has been 
added.

Lansing—T he N. W . Larkum  Clin
ical Laboratories, Inc., 313 W est 
W ashtenaw  street, has been incorpor
ated writh a capital stock of $5,000, 
$3,500 being subscribed and $1,500 
paid in.

H ighland P ark— Simon, W eiss & 
Klein. Inc., 13547 W oodw ard avenue, 
has been incorporated to conduct a 
general food m arket, with a capital 
stock of $7,500, all subscribed and 
paid in.

M arquette—T he K inney Shoe Store 
has removed its stock from  its F ron t 
street location to  142 W est W ashing
ton street, where a m odern plate glass 
front, with indirect lighting has been 
installed.

Romeo—W olcott’s Mill, Inc., R R 4, 
has been organized to do milling and 
to  deal in country produce, writh a cap
ital stock of $9,000 common and $11.- 
000 preferred, $20,000 being subscribed 
and paid in.

H ow ard City— G. H. Lam orre, of 
T raverse City, has leased the ground 
floor of the Masonic building, installed 
m odern fixtures and will occupy it 
with a stock of bazaar goods, opening 
the store Sept. 30.

D etro it—The Hill Beverage Co., 
1599 East W arren  avenue, has been o r
ganized to  deal in m alt, vinous and 
distilled beverages with a capital stock 
of 600 shares at $10 a share, $6,000 be
ing subscribed and $2,000 paid in.

Dowling—T he George F . M urray 
System , Inc., has been organized to 
conduct hotels, restauran ts and retail 
stores, with a capital stock of $50,000 
preferred and 10,000 shares at $1 a 
share, $5,500 being subscribed and 
paid in.

D etroit— General Television, Inc., 
5740 Grand Riyer avenue, dealer in 
radio and supplies, also electrical 
goods, has m erged its business into a 
stock company under the same style 
with a capital stock of $3,500, all sub
scribed and paid in.

H am tram ck—The H am tram ck F u r
niture Co., 9801 Joseph Campau ave
nue, has been organized with a cap
ital stock of $40,000 common and $10,- 
000 preferred $5,000 being subscribed 
and paid in. T he company will deal in 
new and used furniture.

Grand Rapids—Charles R. Badman 
is redecorating the interior and re
painting the outside of bis m eat m ar
ket, at the corner of Crosby street and 
Broadway avenue and opened it for 
business Sept. 23. The m arket has 
been closed since April 1.

D etro it—T he Baird Com pany of 
Michigan, w ith business offices a t 812 
Fox Bldg., has been organized to  deal 
in auto differential locks, with a cap
ital stock of $5,000 preferred and 50, 
000 shares at $1 a share, $43,537 being 
subscribed and $1,000 paid in.

Reed City— Mr. and Mrs. Sanford 
Josephson have moved their stock of 
m erchandise from  T raverse City to 
Reed City and have combined it with 
th a t of Ben. Jacobson. T hey will both 
assist in the local store. Mrs. Joseph

son is a daughter of Mr. and Mrs. 
Ben Jacobson.

M uskegon — The H ughes Shop, 
dealer in ready-to-w ear apparel for 
women, has leased the store formerly 
occupied by the Fair store, on W est
ern avenue, between Jefferson and 
F irst streets and will open for business 
as soon as the rem odeling and redec
orating  has been completed.

M anistique — A rthur O. Drevdahl, 
dealer in clothing and furnishings for 
men and boys since 1924, has sold his 
stock and fixtures to  Louis Katz, who 
is engaged in the same line of business 
a t M arquette. T he store will be closed 
a week for inventory and then opened 
and the business continued under the 
m anagem ent of a m anager wrho will be 
sent here from  M arquette.

Manufacturing Matters
D etroit—Fry  Products, Inc., 6012 

Cass avenue, m anufacturer of auto 
cushion covers, has increased its cap
ital stock from $25,000 to $110,000.

D etroit—A rrow  Distilleries, Inc., 
3539 Concorn avenue, m anufacturer of 
alcoholic and non-alcoholic beverages, 
with a capital stock of $50,000, all 

■'subscribed and paid in.
Bellevue — The Lakeview Dairy 

Products, Inc., has been organized to 
m anufacture and sell dairy products, 
with a capital stock of $5,000, $1,000 
being subscribed and paid in.

Ecorse—The McNiven Dairy Co., 19 
W est Charlotte street, has been organ
ized for the m anufacture and sale of 
dairy products, with a capital stock of 
$10,000, $2,500 being subscribed and 
paid in.

D etroit—The Benjohn Laboratories, 
Inc., m anufacturer of gas stoves and 
o ther heating appliances, at 67 Sproat 
street, has been incorporated with a 
capital stock of $10,000, all subscribed 
and paid in.

D etroit—The Tastee Liquid Garlic 
Corporation, 7618 Mack avenue, has 
been organized to m anufacture and sell 
liquid garlic with a capital stock of
5.000 shares at $1 a share, $3,000 being 
subscribed and paid in.

Grand Rapids — The Target-R oll 
Co., 1259 Thom as street, S.E., has been 
organized to  m anufacture and deal in 
supplies for the m anufacture of con
fection roll, with a capital stock of
50.000 shares at $1 a share, $1,000 be
ing subscribed and paid in.

D etroit—The M id-W est Conveyor 
Co., Inc., 13917 W ard avenue, has been 
organized to m anufacture and sell con
veyors and conveyor equipment, with 
a capital stock of $5,000, $4,000 being 
Subscribed and $1,000 paid in.

Underwear Deliveries Affected
A serious situation with respect to 

deliveries of women’s underwear and 
negligees has developed, owing to the 
continuance of the strike in th is field. 
Stocks which were available in the 
m arket have become depleted and 
prospects are th a t a shortage of this 
merchandise will m aterialize unless 
there is prom pt adjustm ent of the labor 
trouble, whiclh is based on the “open 
shop” question. O rders for novelty 
pajam as have been steadily increasing.

Trickery comes back to  its master.
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A Business Man’s Philosophy
W hen H etty  Green died in 1916 she 

was the richest wom an in Am erica and 
was w orth $100,000,000. She never 
wore corsets. She ate baked onion 
every day. She never ren ted  an office. 
She m aintained no perm anent resi
dence, dressed in  disreputable clothes 
and lived in* cheap room s. She resent
ed paying fees to law yers and escaped 
doctors’ fees by patronizing public dis
pensaries. She invested1 in ifirst m o rt
gages and high-grade bonds, and spec
ulated in railroad stocks. A lthough she 
was born  rich, she could not bear to 
part with money. H er lunch usually 
consisted o two sandwiches and  a  cup 
of tea. W hen she perm itted herself a 
piece of pie, she om itted one sandwich. 
M ost of her business was transacted 
on the  floor of a bank corridbr or in 
the safe deposit vault. She owned first 
m ortgages on six hundred churches, 
but she disowned her husband when he 
became involved in speculation. H er 
son and daughter were born during a 
period of seven years when she lived 
in London.

Except for four small bequests, she 
lift her entire fortune in equal parts to 
her children. Not a cent went to  char
ity. A strange type of Am erican citi
zen surely; to m ost of us such a  woman 
is incomprehensible, but she helped to 
finance this country’s developm ent dur
ing the im portant period around 1900. 
It takes all sorts to  m ake a world.

W illiam  Feather.

Twenty-Three New Readers of the 
Tradesman

T he following new subscribers have 
been received during  the  past week: 

P e ter Peterson, Lakeview 
Price-R ite H ardw are, Lowell 
Donald Kinney, Mliddleville 
Sarret’s, Grand Rapids
B. W . Roades, Carson City 
Jlames Cunningham, H ubbardston 
Lionel Frisher, Maple Rapids
S. P. H orr, Maple Rapids 
J. E. Lis'ka, Ashley
C. H. Barnes, Ashley 
Ray Richard, B annister 
John Hjo'Jicheck, B annister 
R. Ballenbaum, St. Charles 
Elm er H. D earth St. Paul, Minn. 
Chesaning Sales Co., Chesaning 
E. G. Storey, Ashley 
Fairview Food1 M arket, Saginaw 
John If. Schroeder, Saginaw 
Roy P. Brownel, Grand Rapids
H. L. M cCarrick, Inc., Grand Rapids 
Elton W . Viets, Lansing 
Southwestern Poultry  Growers As

sociation, Brady, Texas 
Andrew1 Ellis Co., Saginaw.

Be A Busy Bee 
I w ould I could b u t be a  bee 

Be a  bee w ith in  a  wood 
A lw ays a t  hom e in a  b ig  bee tre e  

H o stin g  fo r  th e  neighborhood  
A nd th e re  from  ea r ly  J u n e  till F a ll 
J u s t  k eep  bees busy—d ro n es  an d  all.

I w ould I could b u t be a  bee 
N e c ta r  s ipp ing  from  th e  flow ers 

T h en  w ing  i t  to  th e  t re a s u ry  
J u s t  to  u se  in needy  h o u rs  

F o r  h oney -m oney  p u re  a n d  good 
C an  sw ee ten  all y o u r ne ighborhood.

I w ould I could b u t be a  bee 
^H um lm ing fo r  th e  h ive  each  day  

N ot buzzing  ’round , b u t busily  
F in d  som e honey  a n y w ay  

And Oh! W h a t p leasu re ! W hen  ’t is  sa id : 
T h e re ’s n o t one ch an ce  to  g e t  ah ead .

C h arle s  A. H e a th .

Cleaning is the first process to 
beauty.
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Essential Features of the Grocery 

Staples
T he M aster Codie — A nother week 

has gone by w ithout the President hav
ing approved th e  m aster code up to  
th is w riting—W ednesday noon. I t  is 
thought that a decision will be reached 
before the end of the  week.

S u g a r— Local jobbers hold cane 
granulated a't 5.20c and beet granu
lated a t 5c.

Canned Fru its—The California fruit 
situation shows no change. All eyes 
are turned on the Calistan Packers 
case, in which argum ents for a perm a
nent injunction against the company 
will be 'heard this week. At present it 
is under tem porary suspension for vio
lation of the cling peach code, but offi
cials of the  company have signified 
their intention  o f fighting the  issue out 
in higher courts. At any rate, the small 
allotm ents made by the cling peach 
control comm ittee to smaller independ
ents are said to have made necessary 
further covering of future needs by dis
tributors a t the  code minimum prices 
as these smaller independents who 
hooked futures below the code levels 
are being forced to  prorate their allo t
m ents, and these allotm ents in m ost 
cases cover only a small part of the 
future com m itm ents made.

Canned Goods Generally — The 
canned food trade continues to  adjust 
itself to new conditions. There is not 
much new buying to speak of, but 
shipm ents are being made on contracts 
and surcharges are being paid with lit
tle or no complaint. T here  has been 
so m uch future business done this sea
son that distributors on the whole are 
content now to devote their time to  
merchandising. The prospects for a 
greater consum ption of canned foods 
in the  next few m onths are bright, as 
purchasing power is being expanded 
week by week. T he N. R. A. program  
to get assistance to the “forgotten 
m an’’ augurs well for the grocery 
trade, for it is the m ass of small salary 
and wage earners on whom profitable 
retail distribution depends. Retail 
prices as a whole have shown only 
m oderate advances so far, but what has 
pleased many packers of fancy canned 
foods is the revival of interest in  the 
better grades. T here are m any signs 
of a considerable increase in the de
m and for top qualities of canned foods, 
vegetables, ifish and fruits. T his de
partm ent of m erchandising was hit the 
hardest of all during the depression, as 
the price emphasis on standard grade 
merchandise drew heavily from the 
trade which once bought on well 
known labels, packers o r  d istribu tors’ 
labels. Price changes during  the week 
were very few. The m arket has 
reached a tem porary  top, at least, a l
though producers seem  to feel that 
m any prevailing prices will seem low 
in the m onths that lie ahead. T h e  old 
inflation shot, if and when it comes, 
would undoubtedly produce horizontal 
advances in prices.

Dried F ru its—T he m arket has re
m ained firm during  the present week, 
with dried peaches, ifigs and dried ap
ples showing a stronger trend. T he 
shortage of Calim yrna figs on the 
Coast, of which variety only a  neg
ligible am ount will grade first quality, 
and the higher im porting costs o f figs, 
dates, etc., from abroad, have caused

increasing concern in the trade for 
stocks for future needs. Stocks of old 
crop dates and figs are practically 
cleaned up. The prim ary m arket in 
California ruled steady, although the 
dullness in new business which has 
characterized the Coast for the past 
few weeks, rem ains. There is not much 
buying in the (field, although growers 
show no particular desire to  sell, either, 
at prevailing bids. T he outlook is for 
higher prices, and raisins already have 
shown a tendency to work up in later 
positions. The conning of the Jewish 
holidays slowed things considerably, 
but now that they are over, jobbers 
look for a resum ption of trading on a 
somewhat more extensive scale.

N uts—T he m arket here this week is 
featured by the nam ing of opening 
prices on California almonds. There 
was considerable business booked dur
ing the  first few days, but distributors 
showed some concern over the future 
outlook for business, and for the m ost 
part the trade was careful not to  over- 
anticipate its requirem ents. F irst a rri
vals here of shelled alm onds from the 
Coast was also reported. T he un
shelled nut season is som ewhat late in 
getting  started th is fall, because of the 
late crops and the various codes being 
put into operation. However, many 
believe that the m onths ahead will see 
a much wider consum ing demand than 
has been the case in the past few years. 
T he m ovement of shelled nuts has 
shown some im provem ent and the in
creased weakness of the dollar has in
spired some users to  fill their require
m ents here, before the higher replace
m ent costs which are indicated.

Review of the Produce Market 
Apples—W olf River and W ealthy, 

75c @ $1 per bu.; S traw berry  and Shi- 
awasse, $1.25 @ $1.50 per bu.

Bananas—6 @ 6Lic per lb.
Beets—35c per dozen bunches or 75c 

per bu.
B utter—Jobbers hold plain wrapped 

prin ts a t 23Lie and tub butter at 22}4c. 
T rade gossip is som ewhat mixed. 
Dealer sentim ent varies regarding the 
plan the  governm ent will follow in the 
move to stabilize the cream ery indus
try. In fact, there is evidence of a pos
sible change in the anticipated pro
gram, that is, W ashington seems not 
to  be sure that absorbing a good part 
of the surplus will b ring  about 'the de
sired stability. T he secretary of agri
culture is mainly concerned in curbing 
production, while not a few of the lead
ers are talking absorption of the sur
plus. Consequently some of the old 
tim ers think the program  will not be 
ready as expected and th a t the cure-all 
process m ight lack the necessary pep 
fo r Novem ber and December m arkets. 

Cabbage—$1.25 per bushel. 
Cantaloupes— Hom e grown, 75c (a) 

$1 per bu.
C arro ts—35c per doz. bunches or 

75c per bu.
Cauliflower—$1 per crate.
Celery—20@40c per dozen bunches. 
Cocoanuts—90c per doz. or $5.50 per 

bag.
Cucumbers— No. 1, $1 per bu.
Dried Beans — M ichigan Jobbers 

pay as follows for hand picked at ship
ping stations:
C. H. Pea from farm er__________$2.40
L ight Red K idney from .farm er_4.25

D ark Red Kidney from fa rm er-- 4.00 
L ight C ranberry _______________4.25

Eggs — Jobl>ers pay 9c per lb. for 
m ixed eggs and 10c per lb. for heavy 
white eggs. They hold candled hen’s 
eggs a t 17c per dozen, pullets at 14c 
@ 15c. X, 14c. Much of the business 
has resulted from a move on the part 
of O ctober longs to  liquidate the near 
position: and re-instate long lines with 
purchases of November. Switching of 
contracts is pronounced, as evidenced 
in alm ost a like num ber of sales at the 
existing price spread. T rade  sentiment, 
because of the switch sales, is decidedly 
mixed, although some operated in a 
m anner which suggested a belief in 
slight betterm ent later in the season.

Grapes—W ordens and Niagaras, 
$120 per dozen for 7 lb. baskets; Dela
wares, $1.75; 65c for y  bu.; Califor- 
nias, $1.75 per box for Tokays.

Grape F ru it—Texas and Florida are 
held as follows:
64 --------------------------------------------- $375
70 -------------------------------------- 375
8 0 ----------------------------------------------- 375

Green Beans—$1 per bu. for home 
grown.

Green Corn— 15c per doz. for Yellow 
Bantam  or Evergreen.

Green Peas—$1 @ $1.25 per bu. for 
home grown.

Green Onions— Hom e grown, 25c 
per dozen.

H oney— Combs, 5 @ 6c per lb.; 
strained, 5 lb. tins, $4.50 per doz.: 60
lb. cans, 8c per lb.

Lettuce — In  good demand on the 
following basis:
Im perial Valley, 6s, per crate___ $4.25
Im perial Valley, 4s and 5s, c ra te .- 5.00
Leaf, per bushel________________  .65

Lem ons—T he price is as follows:
360 S u n k is t------------------------------- $6.50
300 S u n k is t_____________________ 6.50
360 Red Ball____________________5.50
300 Red Ball____________________5*50

M ushroom s—28c per one lb. carton.
Onions— Hom e grown, $1.25 per bu. 

for Yellow and $1.50 for W hite. 
O ranges— Fancy Sunkist California

Valencies are 
126 _________

now sold as follows:

176 _________
200
216 _______
252 ________
288 ________
324 _______
Red Ball, 50c per box less.

Parsley— 40c per dozen.
P ears—$1.75 @ $2 per bu. for Bart- 

letts.
Peaches — E lbertas $2.50 (q) $3; 

H ale’s Early, $3@$3.25; Prolifics and 
Ingals, $2 @ $2.25.

Pickling Stock — Small cukes, 20c 
per 100 o r $2 per bu.; little white 
onions, 90c per 20 lb. box.

P lum s—$1.25 per bu. for B radshaws; 
75c for Lombards.

Potatoes— Hom e grown, $1.35 per 
bu. W hite Cobblers from the Caro- 
linas and Oklahoma, $2.40 per 100 lb. 
sack; Ida'hos, $2.50 per 100 lb. bag. The 
late potato crop will be the lightest in 
many years, according to predictions 
of the Dep’t  of Agriculture and the 
leading shippers throughout the coun
try. Due to light plantings, bad 
weather a t planting time and drought 
in numerous sections, the crop may be

the lightest harvested since 1919. De
spite the short crop, the average qual
ity will be good this year. Correspond
ents report relatively little trouble with 
scab, second growth or o ther defects 
that will throw  potatoes out of grade, 
although the sizes will run small in 
many sections as a result of the 
drought. Conditions have shown quite 
a m arked change during the past six 
weeks. Early in August the prospects 
were rather poor in both Idaho and 
Maine, but conditions have improved 
m aterially since then. On the other 
hand1, the Red River Valley crop has 
deteriorated steadily and Michigan and 
W isconsin prospects have become 
poorer. The latest Government esti
mate shows a crop of approxim ately
294.000. 000 bu., which total is well be
low that of any recent year. The last 
year that the crop was moderately light 
was in 1929, when it amounted to  322,- 
000,000 bu. More nearly comparable 
to this season’s crop was that of 299,- 
000,000 bu., harvested in 1925. But to 
get one that is actually lighter than 
this season’s it is necessary to go back 
to 1919, when the census report showed
290.000. 000 bu. T he D ep’t of Agricul
ture etim ate for that year was actually 
higher than this season, however, be
ing 299,000,000 bu. Based on the trends 
in 1929 and 1925, it would be easy to 
forecast a steadily rising potato m ar
ket, with prices reaching high levels 
next spring. T h e  only difficulty in m ak
ing that kind1 of an estim ate is the fact 
that buying power is not what it used 
to be. No one knows for certain just 
how much money consum ers have to 
spend for potatoes, but it is certain that 
they will not pay fancy prices in any 
such free and easy m anner as they did 
in the Spring of 1930, or the Spring of 
1926. In the Spring of 1930, following 
the crop of 322,000,000 bu. in 1929, the 
average price of northern round whites 
at Chicago was $2.39 cwt. for the 
m onth of M arch. April and May aver
ages were slightly higher. In the 
Spring of 1926, after a crop of 299,000,- 
000 bu. in 1925, the average price of 
northern  round whites at Chicago was 
$4.01 cwt. for the m onth of March. 
Prices advanced more or less steadliy 
during both seasons and reached thei * 
highs along in April or early May.

Poultry— W ilson & Company pay as
follows:
H eavy fowls____________________  10c
L ight fowls _____________________  gc
Ducks __________________________  gc
T urkeys ________________________  ] | c
Geese ____________________________ 7C

Quinces—$2.50 per bu.
Radishes— 12c per doz. bunches.
Spinach—75c per bushel for home 

grown.
Squash— Hobbard, $2 per 100 lbs.
Sweet Potatoes--V irg in ia, $1.25 per 

bu. or $3.75 per bbl.
T om atoes—50c per y  bu. for No. 1, 

and 40c for No. 2.
Veal Calves — W ilson & Company 

pay as follows:
F a n c y ------------------------------------- 8@10c
G o o d ---------------- --------------------- 5@ 7c

W ater Melons— 10@15c for home 
grown.

W ax Beans — $1 per bu. for home 
grown.

Most of us get an even 'break, but 
that isn ’t enough.
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F R I E N D

As a friend, Fire does more 
for mankind than ever is ap
preciated. Were it not for 
Fire, we would have no arti
ficia: heat to keep us warm 
nor light to guide our way, 
nor power—even water power 
is indebted to Fire for fabri
cating the machinery which 
makes its transmission possi
ble. And what would the Boy 
Scou—or any of us—do with
out fire to cook our foods!

H. J F
Fife is a good servant

H ELP A M E R IC A  S A V E  
THOUSANDS OF L IV E S  
AND HUNDREDS OF MILLIONS 
IN PROPERTY EACH Y E A R

FRIENDLY
-huta had master

DO
uour
part;

1

As a foe, Fire is well hated 
by many, particularly those 
from whom he has taken 
loved ones, homes and liveli
hoods and those whom he has 
maimed for life. The fireman 
whose business it is to subdue 
the monster can tell you how, 
in a flash, Fire springs up to 
tear down structures which, 
Fire, the friend, had helped 
to bui d. As friend or foe, 
Fire is a force to be reckoned 
with.

( jh S  AGO, Fire was about all there  was 
to this -old world of ours, but after a 
while, when the earth had cooled, w ater 

flowed in from somewhere and in 1562, A.D., 
Bowen (in his “Bulwark of Defense” ) joined 
the tw o in a saying which, with variations, has 
remained with us ever since j—

“Fire and Water are good servants but bad 
masters.”

Now we all know that we cannot for a d'ay 
get along w ithout water. If deprived of it for 
long we would perish. Likewise, as noted above, 
are we alm ost as dependent upon fire. Take, 
for instance, the case of the tw o young women 
who went to a cam p up North accompanied by 
a guide who left them  after they  had reached 
their destination. They were .to re turn  in two 
«lays and when they did not, a searching party  
set ou t afte r them only to  find that they had 
frozen to  death. Though experienced cam pers 
and well supplied otherw ise, they had fo rgo t
ten to bring m atches and knew nothing of the 
Indian m ethod of starting  a fire with friction 
of sticks. Ih e  suddenly-severe cold1 was too 
much for them  w ithout—Fire.

T he im portance of fire as “friend and foe” 
and as “servant and m aster” is som ething to be 
very carefully considered'. The better we un
derstand  this powerful force for good and bad, 
th e  m ore easily we can control it. Since our 
c yilization lias taught us how to control F ire’s 
friendly forces, so m ust civilization also teach 
us how to control its  unfriendly forces and this 
was realized back in 1666, after the great L on
don Fire when an Englishm an wrote as follows:

London in 1666
“There is no accidental calam ity in Lon- 

tlon, so dreadful as th a t of fire, which no 
hum an being can foretell when o r where 
it happens in the night, it’s com ing upon 
us with all its terrors, unexpected, unpre
pared & unguarded, show ing no m ercy to 
young or old1, man o r beast, in its progress; 
fulfilling the old proverb, fire an d  w ater are 
good servants but bad m asters. E very  
m aster of a family ought to  he as careful 
as possible to prevent fires and every serv
ant ought to  be as careful as his m aster:
V\ lien, a fire once breaks out, there is no 
knowing how it may extend, o r  where it 
may cease; the m aster m ay be lost before

the servant, or the servan t lost before the 
m aster, the fury of the fire m akes no dis
tinction of persons.

“ In all probability when there is idle 
carelessness in families, fires are m ost likely 
to  happen in those families: W hen th e
m aster is careless, can he expect th a t the 
common run of servants will be inspired1 
with m ore care; when the m istress is tak 
ing her pleasure easy and careless, out of 
the house, are not th e  lower servants tak ing 
their pleasure, easy and careless in the 
house: Consider these th ings.”

It is to “consider these th ings” that 'the P res
ident <>f the United S ta tes proclaim s the second 
week in O ctober each year to  be Fire P reven
tion W eek, in o rder th a t the entire  nation may 
he impressed with the im portance of preventing 
destructive fires.

1 he program s carried on  by  insurance o rgan
izations, fire departm ents, schools, cham bers 
of commerce, trade associations, civic clubs, 
wolmen’s clubs, churches, boy scouts, etc., will 
give you an  opportunity  to  co-operate in doing 
your share tow ard  preventing destructive fires 
the whole year ’round.

OUR FIRE INSURANCE 
POLICIES ARE CONCURRENT

w ith any standard  stock policies tha t 
you are  buying

No interruption in dividend payments 
to policy holders since organization
Michigan Bankers and Merchants Mutual Fire Co.

of Fremont, Michigan

W I L L I A M  N. S E N F ,  S e c r e t a r y - T r e a s u r e r

The g r a n d  r a p id s  m e r c h a n t s

M U TU AL FIRE INSURANCE CO.
A LEGAL RESERVE MUTUAL COMPANY

23 YEARS
OF DIVIDENDS TO POLICYHOLDERS 

Affiliated with

THE MICHIGAN RETAIL DRY GOODS ASSOCIATION 
320 Houseman Bldg., Grand Rapids, Mich.
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Three hundred grocers taken to the Century of Progress fair by Peter Pan Bakers, Kalamazoo

Peter Pan Bakers, of Kalamazoo, En
tertain 300 Grocers

Thursday, Sept. 14, the Peter Pan 
Bakers of Kalamazoo sixmsored a trip 
to  th e  Century of P rogress for the g ro 
cers of Kalam azoo and Southw estern 
Michigan.

E ight large greyhound busses were 
chartered and at five-thirty ini the 
m orning three hundred grocers g a th 
ered' a t th e  Pe ter P an  plant in antici
pation of a  eBay of real enjoym ent. T he 
m orning was cloudy and cool, but the 
weather d id  not dampen th e  spirits of 
the crowd. A fter a  photograph was 
taken of the  crowded fleet of busses, 
the party proceeded to  the Fair.

A box lunch was provided for every
one, which' included sandwiches made 
with cold m eat furnished by Swift 
& Co. and th e  fam ous Chase & San
born dated coffee. T he lunch, was enr 
joyed at Benton H arbor where the 
business people g reeted  the crowd.

T he officials of the P e ter Pan Co., 
including E. L. Schafer, J. Newhouise 
and  E. L. Sikkema, together with route 
salesmen accompanied th e  grocers. 
T hey  w ere m et in Chicago by  some of 
the city officials, a fter which the  party  
soon divided into groups, each one 
eager to  see m any points of interest.

In  the afternoon the  ball fans a t
tended the  game w here it w as an 
nounced from tw o Chicago radio sta

tions th a t the Kalam azoo grocers were 
there as guests of Peter Pan.

A fter a day of sight seeing the party 
returned to  Kalam azoo at a late hour, 
tired but happy. A tour of the  plant 
was made, where extensive remodeling 
has been, under way for eight weeks. 
The new equipment includes a Haller 
tray  oven with autom atic oil beating 
and the latest model slicing and 
w rapping machine made by the Battle 
Creek Bread W rapping Machine Co.

T he trip  to  the Fa ir was madie pos
sible through, the loyal support given 
the P e ter Pan B akers b y  the grocers 
of Kalam azoo an d  vicinity and was 
done in appreciation of their hearty  
co-operation.

Glassware Demand is Good
The general tone of the glassware 

dem and is good and the sharp varia
tions in demand which were so notice
able earlier in the year have disap
peared in the m ajority  of classifica
tions. In table glassware, factories re
port backlogs o f o rders ranging any
where from th ree  to  five weeks. In 
flat glass circles no outstanding chang
es were revealed during the  week. 
Requisitions for glass containers for 
hom e canning have been good. P re 
paratory  work is  being  clone for ou t
put of liquor containers.

Pharmacy Versus Grocery Stores

T here exists to-day an evil between 
these two outlets of m erchandising in 
which the grocers of the country are 
infringing upon the business of pro
fessional pharm acy in addition to the 
the commercial side of their retail 
trade. Many of our drug journals and 
magazines are organizing to com bat 
this latest evil in pharm acy. T hey are 
w orking for one end and th at is for 
the betterm ent of this ancient and 
noble profession of pharmacy. For the 
reason that the pharm acists control the 
distribution of pharmaceutical products 
to the consumer, they have the support 
of the drug wholesalers and m anufac
tu rers in order that their product re
mains where it belongs, namely, the 
corner drug store.

One cause of the  evil in which g ro 
cers stock medicinal products results 
from the demands of the “ Home Re
lief W orkers.” They issue food tickets 
to  the  needy and in most cases the 
m embers of these unfortunate families 
are undernourished and Cod Liver Oil 
is indicated to correct th is m alnutri
tion. T he receiver of the food ticket 
naturally stops at the grocer to replen
ish the empty cupboard and asks for 
Cod L iver Oil in this same store. Cod 
L iver Oil does not belong in a grocery 
store but in, order that the grocer may

reap the profits on these food tickets 
lie m anages to buy direct or indirect 
the medicinal needs of his customers.

T his m orning the proprietor of a 
grocery store came to me and ad vised 
me of the dem and made to him by a 
female m em ber of the Home Relief in 
which she compelled the grocer to 
have o n  band at all tim es at least one 
bottle of Cod I a v e r Oil. Being a very 
intim ate friend of the grocer he prom 
ised to take it off the shelf and return 
the same to me after a re-inspection 
was made.

If these drug organizations working 
to abolish the evil would send repre
sentatives to the various “ Home Re
lief” in their own cities and have them 
discontinue the practice of compelling 
the grocery store to stock drug m er
chandise, the health  center on the cor
ner would become a better place to 
work in for everyone concerned. The 
evil lies right in  our own hack yards 
so go to it. Carl Librandi.

Operation of pneumatic tools is said 
to  be improved by a new autom atic 
control valve for compressed air lines 
which minimizes pressure losses.

O f course, you’ve heard about the 
Scotchm an who used free air at the 
filling station for the first tim e and 
blew out all four of his tires.
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INFLATION DEMANDS 
Som ew hat indifferent results in trade 

and a continued down trend in m ajor 
industrial lines had the effect last week 
of sw itching the attention cf business 
interests back to adm inistration moves. 
A renewed drive for inflation, more 
action on the public works program  and 
Soviet recognition were highlights in 
the W ashington kaleidoscope. Action 
included signing of the coal code, the 
last of the m ajor agreem ents; the de 
cision to offer loans at 10 cents per 
pound to cotton farm ers who would re
duce acreage next year and the estab
lishm ent of a large Federal relief fund.

From  subsequent expressions the a c 
tion on cotton may calm down the 
loudest advocates of inflation, and the 
adm inistration has ra ther convincingly 
shown that it opposes currency as dis
tinct from  the controlled inflation 
which is being carried out through the 
Federal Reserve System. How ever, the 
pressure rem ains severe, and little more 
than three m onths rem ain before Con
gress comes into the picture.

The clam or from  agricultural regions 
arises from the gap that is widening 
once more between farm  product prices 
and the prices on industrial products. 
T his was closing quite rapidly up to 
July, but has since been sharp’y ex
tended with the fall in farm produce 
and the advance in industrial quota
tions, brought about first by the rush 
for goods and then by the h igher costs 
imposed by codes.

Currency inflation would not adjust 
this difference, since all prices would 
rise together, with the chances that 
agricultural surpluses requiring export 
m arkets would advance less sharply. 
The main effect would he in easing the 
debt burden, an economy which m ight 
be m ore than lost in higher costs in 
o ther directions.

Little progress is evident in efforts 
to  persuade hanks to more liberal loan 
policies. Apparently, the “penny-wise” 
course is still dom inant despite the fact 
that unsound inflation and o ther grave 
risks are encouraged. As far as the 
financing of capital assets are con
cerned, possibly the use of convertible 
bonds provides the answer.

SHARP IMPORT RISE 
1 he effect of rising domestic prices 

was observed in the foreign trade re 
turns for A ugust issued last Saturday. 
Im ports climbed to $155,000,000 for 
the m onth, which com pared with $143,- 
000,000 in Ju ly  and §91,102,000 in A ug
ust, 1932.

1 he rise of 8 per cent, in im ports on 
a daily average basis last m onth as 
against Ju ly  was over a period when 
normally there is no change. H ow 
ever, the larger part of this increase 
was no doubt due to  the depreciated 
dollar. I he goods cost about one- 
third more in dollars last m onth than 
a year ago.

Instead of an increase of 70 per 
cent., which some may point to in the 
value of im ports over those of A ug
ust, 1932, it would be correct to  put 
the increase at 28 per cent on a gold 
basis.

Until the complete statistics are 
available, it is well to  assum e that 
these higher purchases represented 
m aterials and supplies required for our
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expanded industrial p rogram  last 
m onth, alathough there was buying 
also no doubt to  anticipate higher 
prices and dollar depreciation.

I t should he emphasized again, how
ever, that im ports offer the simplest 
and m ost efficient m eans of keeping 
dom estic prices within reasonable lim
its, if that is an objective of the ad
m inistration. I ’ublic price boards in 
thousands of tow ns and cities could 
not hope to  answ er the purpose as well.

In the export category, last m onth’s 
shipm ents were valued at $131,000,000, 
com pared with $145,000,000 in Ju ly  and 
$108,599,000 in A ugust, 1932. T he de
cline here on an average daily basis 
was 9 per cent., as against a norm al 
rise of 5% per cent, for the m onth. 
A pparently  the lower dollar has not 
proved so potent a selling influence as 
some imagined it would.

PRICE CONTROL PLAN
In a significant address delivered last 

week before the Boston Retail D istri
bution Conference, H . S. Person, m an
ag ing  director of the T ayor Society, 
declared that he saw no m ajor cause 
of the present depression which em 
braces within it so many different sec
ondary  causes as the progressive im
pairm ent of the flexibility of the price 
system.

H e indicated th a t price control, 
ra ther than  the lack of it, was a t the 
bottom  of our troubles. “Advancing 
technology dem ands ever lower prices, 
o ther things rem aining the same,” he 
said, “ F or the commodities produced 
w ith ever lower unit costs. Business 
finance, on the o ther hand, demands 
fixed prices. It succeeds for periods in 
actively resisting the  glacierlike pres
sure of technology for lower prices until 
now and then th e  latter breaks through 
and confuses all the fine adjustm ents 
and stabilization of finance, and we 
have such a crisis as th a t from which 
we are now attem pting  to extricate 
ourselves.”

T o  rem edy the rigidities brought 
about by  finance. Dr. Person suggested 
price controls of basic commodities and 
services, including natural products, 
transportation  and comm unication, cap
ital charges, necessities of life, and  la
bor wages and hours. T he competitive 
sector would com prise the production 
and distribution of tlve great variety of 
both producer and consum er goods 
having special technical and  style char
acteristics. In  these it would be pro
vided th at goods could not be sold be 
low cost, the la tter being determined 
by a uniform  system o f accounting.

T he pursuit of general price fixing, 
Dr. Person said, in the hope of pre
serving an individual com petitive sys
tem is chasing a  will-o'-the-w isp. Its 
only setting  can be in a n  essentially 
S tate comm erce and industry, he de
clared.

RETAIL CODE ISSUED  
The long-aw aited retail code made 

its appearance during  the week, but 
only in form subject to  revision. 
Enough opposition opparently devel
oped on its pricing provisions to  lead 
the recovery officials to  publish it and 
obtain w ider reaction.

W hile some m inor points have been 
argued, the main a ttack  has come on

the price-control features. The so- 
called stop-loss clauses require that 
the minim um  price shall be the whole
sale delivered price plus 10 per cent. 
This wholesale price is defined as “the 
lowest gross billing price as of any 
date w ithin th irty  days prior to  the 
date of resale made to any retailer in 
the given m arket area less only such 
discounts as are extended to  all re
tailers and plus delivery costs paid by 
the retailer.”

H ow  any such provision is to be en
forced it is impossible to see. Com
plaints may come from hundreds of 
retailers in one center and upon thou
sands of articles. Each invoice m ust 
be examined to find the lowest billing 
price on all these articles. T he search 
for the sm allest discount would also 
prove endless. Investigation of deliv
ery costs would involve further com
plications.

In the m eantime, as indicated here 
previously, the protection supposed to 
be given to the small dealer by this 
feature of the code m ight readily work 
just the other way and make cost plus 
10 per cent, the basis for competition 
on many more articles than it applies 
to now.

In the drug code a similar price- 
control regulation is in reality price- 
fixing and, even if retail objections do 
not prevail entirely, m anufacturers 
m ight awake to the losses which they 
would undoubtedly sustain through 
such trade legislation.

EAT AND GROW OLD 
If hum an beings can ever be pre

vailed upon to eat the right sort of 
food at the right time there is a good 
chance to increase the normal life span 
by 10 per cent, in the opinion of Pro
fessor H . C. Sherm an of Columbia. 
T hus if heredity may have fixed your 
tenure here at seventy you should ne 
able, by accepting principles chemical 
science has prepared for you, to linger 
on to  seventy-seven. But better still. 
Professor Sherm an believes that the 
sadder part of old age represented by 
Shakespear’s “sans everyth ing” will 

likewise be th rust away for a while.
1 o grow  old thus gracefully and 

heartily you m ust drink your milk and 
eat your spinach — you m ust live sen
sibly. In  justice to  Professor Sher
man it m ust be said th at his dietary- 
proposals are not altogether a milk and 
spinach m atter. They seem to afford 

- - leeway, which offers hope for 
them  beyond ordinary expectations.

But in one respect the discussion of 
this m atter by the distinguished Col
umbia scientist calls for argum ent—a 
lot of argum ent. T hat is his sugges
tion, or apparent wish, th a t so leng th
ening life will secure for civilization the 
services of more old gentlem en and, of 
course nowadays, old ladies of riper 
wisdom and experience, to  guide us on
ward and upward.

W e know a little about hum an beings 
during a period of 6,000 years and it 
seems we ought to  know by now that 
the so-called wisdom and experience of 
age often become cluttered up with 
traffic signals, m ost of them  red lights. 
H ow ever well fed they  m ay be from 
the cradle onward, the  old draw their
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wisdom, as their experience, from b e 
hind them . T hey serve best to warn 
us. T hey seldom try  to lead us and 
still more seldom succeed.

DRY GOODS CONDITIONS  
More favorable w eather brought an 

upturn in retail trade last week and 
dispelled some of the fears which had 
commenced to grow  concerning a buy
e rs’ strike against higher prices. T he 
gain in volume was enough to  bring 
local stores about even with a year 
ago on the average, some of them 
exceeding last year’s figures by small 
percentages. R eports from o th er parts 
of the country also testified to a p ick
up in business.

T he reaction in the first half of Sep
tem ber was som ewhat larger than was 
at first estim ated. In this area the Fed
eral Reserve Bank put the decline at 
(>'/$ per cent, under a year ago for de
partm ent stores. T his compared with 
an increase of 9 per cent, in A ugust 
for the Reserve district.

A lthough the current upturn is con
sidered encouraging, there is one un 
satisfactory aspect to  p resent sales. 
Even though the rise in retail prices 
has been m oderate so far, unit volume 
has begun to suffer. W ith an increase 
of m ore than 12 per cent, in prices over 
a year ago, dollar volume m ust show 
that much gain before trade can he 
called even with last year’s.

In the wholesale m arkets the re
ligious holidays combined with a na t
ural reaction to  quiet down business 
considerably. T he rush for deliveries 
ebbed. A feature, however, was the 
entrance of big m ail-order companies 
into the m arket again for advance re 
quirem ents of staple cotton goods 
particularly. T hese concerns were 
very active a t the bottom  prices last 
Spring.

NOSTALGIA
Nostalgia is one of those four-doll ir 

words used by professional men to  de
scribe simple things. I t  m eans hom e
sickness when it is acute. It is akin to 
neuralgia, which m eans nerve sickness.
A scientist has just been saying that it 
is nostalgia in its less acute forms 
which preserves the stability of society. 
He says that it is the .foundation of 
nationalism and patriotism , as men and 
women become attached to  those th in g ; 
with which they are familiar and are 
reluctant to change them  or to leave 
them . It tends to increase vocational 
and class stability and to  prom ote con
servatism  in all its form s. It affects 
the conduct of anim als as well as of 
men. T he old saying, “T he cat came 
back, is based on an unconscious 
recognition of this feeling, but only a 
prig would say that a cat which re 
turned to  the house from which iis 
owners had moved was suffering from 
nostalgia. Yet every one knows that 
cats do this. 1 he dog attaches himself 
to persons ra ther than to places and 
will follow his m aster anywhere.

The country boy who leans heavily 
on a hoe handle usually gets a jo!) 
teaching school—and from  there on 
into the law.

Be times good or bad, th rift is still 
a virtue.
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OUT AROUND

Things Seen and Heard on a Week 
End Trip

I had several alternative routes 
planned for last Salturdayi—Portland, 
Lake O dessa and Be Idling—but tele
phonic enquiry disclosed tiliait the par
ticular person I wished ito especially 
see in each town was away, so I just 
naturally .embraced the opportun ity  to  
call my old friends o n  US 131, North, 
where I am assured) a kimdily greeting 
alw ays awaits me.

The extension of US 131 from Mic'h- 
igan street to  Coldlbrook street (G rand 
Rapids) is now open to the  public. It 
runs so close to  North Division avenue 
as to  look like a joke to  those who 
are nolt familiar with the conditions 
under which i t  was conceived and  car
ried into execution. Its  creation in
volved graft at nearly every .stage, 
making it one of the most expensive 
public im provem ent fealtures Grand 
R apids has ever undertaken. W hile it 
is true that m uch of the  cost of this 
improvem ent was borne b y  the state, 
yet the m oney thus expended could 
have been secured for a m uch more 
useful and1 necessary undertaking.

The new cut-off around “death- 
curve” so-called is a most rem arkable 
achievem ent and entitles the officers 
responsible therefor to  much credit. No 
change in route with which I am fa
miliar has done more for the safety of 
the traveling  public than, this inno
vation.

I predict that the three corners 
where De W eerd’s grocery store is lo
cated will ultim ately become a  trading 
center of some importance. Two m er
chan ts of my acquaintance are planning 
to open new stores a t that location in 
the near future.

As I approached Rockford and sta rt
ed down the incline, I noted a new 
house under construction/, directly op
posite the palatial hom e of Adolph G. 
Krause. I was informed later that it is 
to he the home of J. G. Muir, field 
m anager of the salesm en of the W ol
verine Shoe & T anning  Co. Mr. Muir 
has acquired five acres of land on the 
hillside and proposes to have it land
scaped by an em inent architect in that 
line.

As we approached the long row  of 
petunias which serves as a fringe to 
the W olverine Shoe and T anning Co., 
I could not help th inking how  m uch 
this institu tion  has done for ithie good 
people of Rockford which, but for the 
superm en of the Krause family, would 
still be a som nolent village in one of 
the m ost beautiful valleys in Michigan. 
I was told alt the factory by  O tto  
Krause that the com pany has orders 
enough booked to  keep every m an em- 
played and) every wheel tu rn in g  until 
December 1.

In. the  early  diays of the  career of 
H enry ford I was in hearty sym pathy 
with him  because he w as the under 
dog in  'the .controversy over the Sel- 
den patent. T he owners o f this patent, 
who com prised m ostly all the success
ful auto m anufacturers of that era, con

fidently believed th e ir patent would be 
sustained. This would m ean the doom 
of ford, who was1 fighting single banded 
to have the patent declared invalid. He 
defeated the m achinations of his ene
mies and soon became the foremost 
automobile ¡manufacturer of the age. 
His refusal to bow his head to the 
monopolistic designs of his com peti
tors showed very plainly that be was 
one o f the m ost courageous m en who 
ever lived. Now, a t 70 years of age, 
he is  forced to show the kind of m ettle 
he is m ade of and he is doing it in 
m an fashion. General Johnson  broad
casted a th rea t th a t ford m ust sign on 
the dotted line or he doom ed to  extinc
tion by the ¡strong arm of the Govern

ment. Mr. ford retaliated by doing 
m ore than, those who sign, hut stolidly 
refuses to sign Inis name to  a paper 
which would enable his com petitors to 
ruin him. I hold no brief for Mr. for./!, 
b u t I glory in Inis courage, and am very 
glad to  see him snap his fingers in the 
face of an antagonistic edict which no 
Governm ent lias a right to  undertake 
to impose on an Am erican citizen.. Mr. 
ford has the  sym pathy of every person 
who has a drop of good American 
blood coursing th rough  ‘his veins. 
There are some things a public offi
cial cannot do in this country. T he 
ruination of Hienry ford is one of them.

Personally, I think H enry ford 
should! have been placed behind the

bars for two expressions he m ade dur
ing the war, as follows:

1. The word m urderer should he em 
broidered on the breast of every sol
dier and naval sailor.

2. W hen this cruel war is over the 
s ta rs and stripes will come down off 
my factory and the flag of internation
alism will take its place.

Mr. ford insulted the Jew s—wicked
ly and criminally. W hen lie saw the 
inroads Iris unm erited attacks were 
m aking on. Inis business, lie apologized 
in man. fashion. I have given him many 
invitations to  make a similar apology 
to the Am erican people, but thus far 
lie has paid no attention to m y o v e r 

tures. So long as he continues1 to ig
nore this situation his name in the 
Tradesman will he plain ford.

Colonel David N. Foster, of Fort 
W ayne, went home from the annual 
encam pm ent of the G. A. R. at M in
neapolis with the title “Chairman of 
the Executive Com mittee” pinned to 
Inis lapel. He worked early and late 
to induce his comrades to vote to hold 
their next encampm ent in Grand Rap
ids, hut could1 noit overcom e the induce
m ents of Syracuse. Mr. Foster trans
ferred his residence from Grand Rapid® 
to Fort W ayne about fifty-five years 
ago, hut has never wavered in support 
of Grand Rapids whenever the oppor
tunity is presented.

Recent interviews from various parts 
of the state lead me to believe that 
two or three thousand grocers and 
m erchants neglected their opportunity 
to obtain $14.50 from the Government 
as rebate for the $6 yearly oleo tax 
paid from July 1, 1929, to July 1, 1931. 
If any m erchant sold only vegetable 
oleo from July 1, 1930, to July 1, 1931, 
and paid the $6 tax for that year, lie 
can recover the $6 and interest thereon 
by applying to the T radesm an for a 
blank, filling it out and sending it to 
the collector of internal revenue at De
troit.

Considering the dryness of the sum 
mer season the early fall is rem ark
ably attractive. Few trees show the 
effect of the drought. Few leaves have 
left the trees in comparison, with pre
vious seasons. 1 he appearance of for
est trees in their greenness, with only 
occasional touches of red and yellow, 
is very attractive, k rost seldom stays 
away so long as it has this season. The 
absence of frost has helped tom ato and 
potato grow ers very m aterially.

Fred J. Strong, the Poo Bah of 
W aukesha, spent Sunday with his new
ly widowed m other at Alma. Me was 
accompanied by bis wife. They came 
via Grand Rapids and called on loca! 
friends.

I m et an intelligent farm er the 
other day and his line of talk inter
ested me. H e is not a whiner o r com 
plain« r, hut lie certainly knows his 
onions and realizes this is not an era 
of great prosperity for the  farmer. He 
said am ong o ther things: “I bought a 
40 acre farm for $4,000. I have paid 
the obligation down to $2,750. Now I 
can buy a better farm for $2,000, hut 
because I am  nicely settled and have 
added improvem ents to the house and 
barn which cost me about $600, I sup
pose I will stay where I am and grad
ually wipe out the debt I still owe on 
tl;e place. Last week one of my daug- 
ters wanted a new dress. She saw out
advertised at $1 and I furnished her 
the money to pay for it. The next day 
she called at th e  store to  purchase the 
dress, onlly to  find th a t it had been, in
creased in price to  1.25. I gave her the 
additional quarter tw o days later. 
\ \  lien she went to the store the next 
d.iy for the dress it had been advanced 
to $1.75. I have been buying a certain 
farm shoe for years at $2. 1 decided I 
m ust have a new pair. I called at the 
shoe store, only to find the price had 
been advanced to $2.40. This has been 
anything hut a good season for the 
average farm er. W e got hay crops 
early in the season, but the oat crop 
was a  failure on  account of the dry 
weather, and since Ju ly  nothing the 
farm er lias to sell in any quantity bias 
done very well. Of course, early po
tatoes brought a good price, hut the 
yieikl was so small that the total 
am ount received was hot enough to  
help much. Tomaltoes are only 60 
cents per bushel. I lie peach crop was 
a failure and plums and pears sold 
down p retty  low. 1 think there will he 
m ore suffering among the farm ers for 
lack of funds next winter than any
time yet.”

(Continued on page 23)

Col. D. N. Foster, of Ft. Wayne, who is always glad to do Grand 
Rapids a good turn.
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FINANCIAL
How To Detect Counterfeits By Quick 

Inspection
T here m ay he counterfeit money that 

is so perfect that it defies detection. 
M aterials and process of production 
employed by the counterfeiter, how- 
ver. are so different from the stock and 
method's of genuine production that not 
even expert scrutiny is usually needed 
to observe the difference in results; 
then the divergence is apt to he m ark 
ed by errors and defects that simplify 
detection.

i he surest way of detecting counter
feit money, in the opinion of the United 
S tates Secret Service, is by careful ex
amination of all currency for defects. 
Fam iliarity with the appearance of 
genuine currency and with the rules 
applied to its production is advised' to 
provide a fundamental knowledge 
which can be applied successfully to 
determ ining w hether money is good 
or bad.

1 lie photomechanical process is the 
method m ost frequently resorted to in 
counterfeiting money. There are m any 
other less effective methods.

Forged notes made by the photom e
chanical process are plainly surface 
printed, as distinguished from genuine 
engraving. Sometimes the reproduction 
is excellent; often so poor as to be 
obviously a fraud.

Photography is the first step in m ak
ing counterfeits of this type. Conse
quently there are no errors of spelling 
nor of bad spacing to m ark deviations 
from a genuine original. Defects m ost 
generally present are in the coloring of 
the serial num bers and in the seal and 
back of the note. T he fine cross-hatch 
lines in the background of the por
traits—designed as a special safeguard 
—are alm ost certain to be lacking or 
are broken and indistinct.

Genuine paper—such as original 
notes are printed one—is occasionally 
used in printing counterfeits. This pa
per is obtained by bleaching notes of 
smaller denomination than the coun
terfeits which replace the printing. A 
fair grade of bond paper is more fre
quently used.

Genuine paper for small-sized cu r
rency—‘the size of the current issues— 
has fine curly segm ents of red and blue 
silk scattered throughout the surface. 
T he larger size paper currency which 
curren t notes displaced has two lines 
of silk on either side of the jxirtrait.

In the reduced size of currency the 
Federal Government has worked out 
an entirely new system of currency 
designing. There are five different 
types of currency which carry  the 
name designating the particu lar issue. 
The seal and serial num bers are p rin t
ed in colors; Blue for silver certifi
cates; yellow for gold certificates; red 
for United States notes; brown for 
national bank notes: green for Federal 
reserve notes.

The denomination of each is indi
cated by the portrait on the face and 
the embellishment on the back. The 
individual who familiarizes himself 
with the portrait system will readily 
detect notes “raised” from a low to 
a higher value. If a note bearing the 
numerical “10” with a portrait of 
W ashington should come under such 
informed observation, it will be  rec-
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gnized as a $1 note raised to the  $10 
denomination by counterfeiting.

The portrait chart of the new cu r
rency provides: For the $1 note, p o r
trait of W ashington with ornate nu
merical “ 1” on back; $2 note, Jeffer
son, with representation of Monticello 
on back; $5 note, Lincoln, with Lincoln 
Memorial in W ashington shown on 
back; $1() note, Ham ilton, with picture 
of United States T reasury  on back; 
$20 note. Jackson, with W hite  House 
on back; $50 note, Grant, with United 
States Capitol on back; $100 note, 
Franklin, with Independence Hall, 
Philadelphia, on hack; $500 note, Mc
Kinley, ornate ‘‘500” on back; $1,000 
note, Cleveland, ornate  “ 1,000” on 
back; $5,000 note, Madison, with or
nate “5,000” on back; $10,000 note, 
Ch ase, with ornate “ 10,000 ’ on back.

The check letter is alw ays used in 
describing counterfeits; if not correct, 
the note is a counterfeit. The check 
letter will he found inside the panel in 
the lower right hand corner on the 
face of each note; beside it is the plate 
num ber in small numerals. These let
ters and num bers are printed in black, 
and are not to be confounded with let
ters preceding and following the color- 
printed serial numbers.

Check num bers on genuine notes 
run from A to L ; they are  synchro
nized. on all but national bank notes, 
with the serial num bers. By dividing 
the entire serial num ber by six, the 
rem ainder will indicate the check num 
ber. If the rem ainder is 1, for example, 
the check num ber is A or G; if 2, IJ or 
H ; if 3, C or I; if 4, D or J ; if 5, E  or 
K ; if nothing, the check letter is F 
o r L.

If the check letter is correct, it does 
not prove the genuineness of the note. 
Serial num ber and check letter on a 
counterfeit may reproduce those of a 
genuine note.

The best m ethod for detecting coun
terfeit money, in the opinion of the 
Secret Service, is by  careful exam ina
tion of all currency for defects.

Currency Depreciation Not Essential 
to Administration Program

W ithini the past week the value of 
the United States dollar in term s of 
gald has declined 9 per cent. On Sep
tem ber 11 it was worth 72 per cent of 
par. By Septem ber 18 it had fallen to 
65 per cent of par. Such drops do not 
take place in the currencies of healthy 
economies. I t  is worth while, accord
ingly, again to raise the question of 
why the dollar is at its present low 
level and secondly, what benefits its 
fall has conferred upon the American 
public.

As to  the first of these questions— 
the cause of the decline—th ere  are two 
broad facts to bear in mind. T he first 
is that the U nited States is a creditor 
nation. This means that more money, 
or its equivalent in goods, is flowing 
into the United S tates than  is flowing 
out. In  consequence, the demand for 
dollars should be greater than the sup
ply, with the result that unless there 
were offsetting factors, such as a flight 
from  the dollar, our currency should 
be above par.

T he second of these broad factors is 
that the U nited  States has actual gold 
equal to over 75 per cent of the total 
volume of currency outstanding. This
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is on the basis of gold being valued at 
the sta tu tory  price of $20.67 an ounce. 
If the gold is appraised at the cur
rent value in the world m arket our 
holding is equal to alm ost 120 per cent 
of the to ta l am ount of currency o u t
standing.

In  add ition  to the currency, of 
course, are bank deposits. W ith a sol
vent financial system and a stable cur
rency, however, there is no danger of 
the public converting such deposits 
into currency, let alone try ing  to get 
gold. People do not draw money from 
banks unless they have reason to dis
trust the safety of their deposits and 
they do not convert currency into gold 
unless they d istrust paper money. 
From  the point of view of both our 
international financial position, and our 
supply of gold, accordingly, the evi
dence indicates that there is no occa
sion for the Am erican dollar being at 
a discount.

G ranting this there  still remains the 
question of w hether the public in gen
eral has gained by currency deprecia
tion. This question, it should be em 
phasized, m ust be kept separate from 
the NRA, the agricultural bill, or any 
of the o ther m easures of the Adm inis
tration. The point a t issue is simply 
w hether we are are bette r off to-day 
with a 65c dollar than we would be 
if our currency had been held at par.

Separating this one factor neces
sarily is not am easy task. Nevertheless, 
those responsible for forcing the de
cline o f the dollar have followed a 
course of action which they m ust be 
able to justify. To do this it is not 
sufficient merely to gloss over the pol
icy and its effects as one of a general 
group. The Am erican public has a 
right to know, and in time will demand 
to  know, what it has received in return 
for having had placed upon it the ear
m ark which historically has always in
dicated financial insolvency and eco
nomic ineptitude.

Ralph W est Robey.
[Copyright, 1933]

Silver Lobby Merely Changed Line 
of Attack

One of the interesting developments 
of the last few days has been the spec
tacular increase of the  price of silver. 
I t  has advanced from around 37 cents 
to above 40 cents an ounce. This com 
pares with a value of approxim ately 25 
cents an ounce in March. Obviously 
there are many people who persist in 
the belief th a t the Government, before 
we get through with our currency ex
perim ents, will do som ething for silver.

U nfortunately there is little basis 
for com bating th is belief. It is prob
able that the  position of the silver in
terests is stronger to-day than at any 
tim e in a generation. There still is a 
chance that they will not get their way, 
but m onth  by m onth  they are gaining 
ground. In  any case, they are push
ing as hard' as they can  and  using any 
argum ent th a t offers promise at the 
moment.

Thus, a few m onths ago alm ost the 
only argum ent heard was that a rise 
in the  price of silver was essential to 
restore the prosperity  of the  Orient. 
The contention was that, through get
ting the  price of the m etal higher, the 
value of Chinese money would increase 
and consequently the Orient would
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have a g reater purchasing power with 
which to buy our goods. T his thesis, it 
may be recalled, received support in 
high quarters.

Now this line of reasoning has been 
dropped. T he reason is- simple. It is 
that the A dm inistration in the handling 
of our own money took exactly the op
posite course. In o ther words, we 
adopted the idea that we will become 
prosperous by reducing the value of 
our currency. It would be ra ther ab
surd in the face of this, obviously, for 
the silver interests to continue preach
ing that China’s prosperity  was de
pendent upon exactly the reverse__
upon increasing the value of her cur
rency.

Such difficulties, however, do not 
long disturb the silver lobby. This 
group has a refreshing facility in 
sw itching argum ents. In the m atter of 
a few weeks, therefore, the whole 
story has been changed. The plea now 
is that getting  silver to $1.29 an ounce 
would restore prosperity, not in China 
and other silver-using countries but in
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our own W est. One m ight conclude, 
in fact, from some of the statem ents 
being made, that practically every one 
west of the Mississippi river is engaged 
in silver mining.

T he tru th  of the m atter is that silver 
m ining in th is country is an insignifi
cant industry. As measured' by the 
value of its output it ranks below the 
m anufacturing of wooden cigar boxes. 
Getting even the fantastic price of 
$1.29 an ounce for silver, accordingly, 
would help only an insignificant num 
b er of people. O f these people, how 
ever, a much larger proportion is im 
portant than, in the case of the wooden 
cigar box industry.

Ralph W est Robey.
[C opyright, 1933]

Present Business Outlook Not Stimu
lating

The past week showed increased de
m ands for quick inflation and there 
were rum ors that the Adm inistration 
was hesitant about considering cur
rency inflation. There was a contin
ued increase in labor with declines in 
securities, comm odities and bonds. The 
general picture, during the past week, 
was not very encouraging and the dol
lar sank to a new low. O n the other 
side of the picture, retail business 
showed encouraging re tu rns and  the 
decline in steel business was less than 
anticipated. Carloading figures were 
up and there was a rise in electric 
power production.

M any writers are saying that if busi
ness does not inmiprove before Congress 
convenes, there will he a clam oring 
for a radical type of inflation. The Ad
ministration' seems to  be alert to  th e  
situation and will m ake further aids, 
if th is is necessary. Recent advice is 
to the effect th a t it will rely on credit 
expansion, stim ulation of heavier goods 
industries and efforts to increase the 
purchasing power of the farm er rela
tive to  the  o ther producing groups. T he 
credit expansion program  will even
tually result in  direct loans to indus
tries by the R. F. C. A liberal policy 
with regard  to  additional bank open
ings and qualifications for deposit of 
guaranty  coverage probably are other 
parts of this program .

O f course, the  investor should re
m em ber th a t inflation has occurred and 
is occurring a t the present time. The 
large budgetary deficit, created  as a 
result of the various Governm ent ex 
penditures to aid business, is inflation. 
T he present business outlook is not 
stim ulating to investors’ enthusiasm .

J. H . Petter.

Proceedings of the Grand Rapids 
Bankruptcy Court

In  th e  m a tte r  of -AilMn J . L a rson , b a n k 
ru p t  No. 5128, fintill m e e tin g  of c red ito rs  
wals held u n d e r  d a te  of S ep tem b e r 8, 
1933. F red  G. Timimer, tru s te e , w as  p re s 
e n t in person . Jo h n  G. A nderson  w as 
p re s e n t fo r  R o b e r t X. A nderson  a s  a t t o r 
ney fo r b a n k ru p t. T ru s te e 's  final re p o rt 
an d  acc o u n t w as app roved  an d  allow ed. 
B alance bills, n o te s  a n d  acc o u n ts  re ce iv 
ab le  w as  sold to  Jo h n  G. A nderson  fo r  
th e  sum  of $11.00. I te m s  of re a l e s ta te  
lis ted  on S ubdiv ision  (b) of p a ra g ra p h  5 
in  no tice  of final m e e tin g  w ere  sold to 
A ibin J . L a rso n  fo r  th e  sum  of $25.00, 
s u b jec t to  a n y  an d  a ll e x is t in g  ta x e s , 
m o rtg ag es , liens n d  encu m b ran ces . C er
ta in  sh a re s  o f s to ck  w ere  ab an d o n ed  as 
w o rth le ss  a n d  bu rdensom e, no bid h av in g  
been received . C laim s proved an d  a llow 
ed. O rd e r w as m ad e  fo r  th e  p ay m en t of 
expensed  of a d m in is tra tio n , p re fe rred  
c la im s an d  a  firs t an d  final d iv idend  to 
c re d ito rs  of .3%. X o ob jec tion  to  d is 
c h a rg e . P iles  w ill be re tu rn e d  to  U. S. 
D is tr ic t C ourt.

In  th e  m a tte r  of E d w ard  G yde B u rle 

son, b a n k ru p t Xo. 5414. T h e  first m e e t
ing of c red ito rs  h a s  been called  fo r O c
to b e r  4, 1933, a t  11 A. M.

In  th e  m a t te r  of H e lm a  B enson  and  
Jo h n  A. B enson, c o -p a r tn e rs  o p e ra tin g  
a s  B en so n ’s, B a n k ru p t No. 5439. T he 
firs t m ee tin g  of c red ito rs  lias  been called 
fo r O ctober 3, 1933, a t  2 1’. M.

In  th e  m a t te r  of C lifford  K ahllo , b a n k 
ru p t Xo. 5417. T he  firs t m ee tin g  of. c re d 
ito rs  h as  been called  o r O ctober 3, 1933, 
a t  11 A. M.

In  th e  m a t te r  of W a lte r  M ellor, b a n k - 
ru p t  Xo. 5423. T he first m ee tin g  of c re d 
ito rs  h a s  been  called  fo r O ctober 3, 1933, 
a t  11 A. M.

In  th e  m a t te r  o f G rand  Rapids- C ut 
.Stone C om pany, b a n k ru p t Xo. 5433. T he 
first m ee tin g  of c red ito rs  h a s  been called  
fo r O ctober 3, 1933, a t  10 A. M.

In th e  m a t te r  of O n ek am a  F a rm  B u 
reau , Inc., B an k ru p t Xo. 5383. T h e  first 
m ee tin g  of c red ito rs  h as  been called  fo r 
O ctober 2, 1933, a t  2 l*. M.

In th e  m a t te r  o f H a r t  B. S m ith , b a n k 
ru p t Xo. 5419. T he firs t m ee tin g  of c re d 
ito rs  h a s  been called  fo r O ctober 2, 1933, 
a t  11 A. M.

In th e  m a t te r  of Jo h n  K. Jen sen , b a n k 
ru p t No. 5393. T he first m e e tin g  of c re d 
ito rs  h a s  been  called  fo r  O ctober 2, 1933, 
a t  11 A. M.

In th e  m a t te r  of O sca r J . M artin  a n d  
E d w a rd  W . M artin , a o -p a r tn e rs  doing 
bu s in ess  a s  M artin s  D ru g  S to re , baink- 
ru p t Xo. 5429. T h e  firs t m ee tin g  of c re d 
ito rs  h a s  been  called fo r O ctober 2, 1933, 
a t  10 A. M.

In  th e  m a t te r  of M artin s  D rug  S tore, 
b a n k ru p t Xo. 5429. T h e  sale  of a sse ts  
has been called  fo r O ctober 6, 1933, a t 
2 P . M. a t  tile  p rem ises fo rm erly  o ccu 
pied by  the  b an k ru p t a t  Xo. 357 W . B u r
ton  S t., G rand  R apids, M ichigan. T he 
s to ck  co n sis ts  of m erch an d ise , p re sc r ip 
tio n  room  stock , fix tu res  a n d  eq u ipm en t, 
alt a p p ra ise d  a t  $1,3612.91. All in te re s ted  
in such  sa le  should  lie p re sen t a t  th e  
d a te  an d  tim e above  s ta ted .

S ep tem b er 15, 1933. On th is  d ay  the  
schedu les, re fe ren ce , and  a d ju d ica tio n  in 
th e  m a t te r  of E rv in  M ishler, b an k ru p t 
No. 5436, w ere  received . T h e  b a n k ru p t is 
a  sa le sm an  of L ake  O dessa, M ichigan. 
T he schedu les' show  to ta l a s s e ts  of $300.00 
(afll of w hich  a re  c la im ed  ex em p t), an d  
to ta l liab ilitie s  of $12,523.09, lis tin g  th e  
follow ing c re d ito rs :
T ow nsh ip  T rea su re r, L ake  O dessa  $ 15.00 
F a rm e rs  & M erch an ts  B an k  of

L ake  O dessa  __________________ 3,200.00
W iR am an C hevro le t S ales Co.,

Io n ia  __________________________ 200.00
Io n ia  C ream ery  Co______________  600.00
Geo. H a c k e tt,  Io n ia _____________  1,500.00
I xiwell S ta te  B a n k _____ ,_______  SO. 00
F ed era l C hem ical Co., L ouisville ,

Ky. ____________________________  250.00
F a rm e rs  & M erch an ts  B ank , L ake

O dessa  _________________________ 800.00
Mr. a n d  M rs. A. T. Ba-sh, A lto___  700.00
A lm a M ishler, A lto _____________  500.00
Sim on Milshler, A lto___________  300.00
C lay ton  H enny  C lin ton , F ree p o rt 100.00
Geo. B ecker, Lake O dessa'_______  500.00
M rs. Geo. B ecker, B ik e  O dessa..- 100.00
M rs. Jo sep h  M ishler, A lto_______  500.00
Geo. B eeker, B ik e  O dessa______ 300.00
H ad d ix  M arket, I-oke O d essa___  130.00
G. C a rp en te r  & Son, B ik e  O dessa  300.00
O’M ara  Brow, L ake  O dessa_____  160.00
Goodsell H dw . Co., B ik e  O dessa 100.00 
S m ith  B ros., V e lte  & Co., L ake

O dessa  ________________________ 50.00
G a te s  & H untziinger, L ak e  O dessa  450.00 
L ake  O dessa  Oil Co., B ik e  O dessa 550.00 
D onald Goode-moot, L ake  O dessa  160.00
\\1m. A llen, L ake  O d essa_______  30.00
G us Jack so n , C la rk sv ille________  25.00
G uy B eaver, Io n ia _______________ 30.00
In te rn a tio n a l A g ric u ltu ra l Co.,

Buffalo) ________________________ 250.00
G rea t N o rth e rn  Refining Co., C leve

lan d  __________  97.09
Jo h n  D eere Co., B ia s in g _,_____  125.00
M iller F u rn . Co., H a s tin g s _______  123.00
H ow ard  [’off, B ik e  O dessa_____  60.00
A. K. F ran d sen , H a s tin g s ______  23.00
A u stin  E rb , A lto ________________ 50.00
L ak e  O dessa' C an n in g  Co., L a k e

O dessa  ________________________ 40.00
L adue  & S nyder. L ak e  O dessa_ 20.00
M ich ign  M utual H a il Ins. Co.,

L a n s in g  ________________________ 35.00
C lin ton  R udd, Io n ia ______________ 70.00

(Septem ber 14, 1933. On th is  day  th e  
schedu les, re fe rence, an d  a d ju d ica tio n  in 
th e  m a tte r  of R ussell L. W estlake , b a n k 
ru p t  Xo. 5434, w ere  received!. T he  b a n k 
ru p t is  a  la b o re r of K alam azoo , M ich
igan. T he  sch ed u le s  show  to ta l a s s e ts  of 
$44*5.00 fof w hich  $25.00 a're claim ed e x 
e m p t), a n d  to ta l  liab ilitie s  of $5,411.98,
lis tin g  th e  follow ing c re d ito rs :
F lo ra  M. W estlake, K alam azoo-_$2,500.00
T he  Allen Corp., D e tro it_______  80.00
Bram m a.ll Supply Co., B enton

H a rb o r  ________________________ 30.00
Bond Sup-ply Co., K a lam azoo___  20.00
A. D. B eaudetite, B en ton  H a rb o r 3.85
W illiam  Bifrke-tt, S t. J o se p h ___  5.00
B enton  H a rb o r  G as Co__________  25.00
O. B au m eis te r, B en to n  H a rb o r  -100.00 
C hausse  Oil B urne r, E lk h a r t. Ind. 105.00 
O u tlie r  & D ow ning, B en ton  H a rb o r 30.00 
C elery  C ity  L u m b er Co., K alam azoo  10.03 
T h e  Durrlrom  C om pany, D ay ton  165.00 
E dw ard  & C ham berlin  Co., K a l

am azoo  ________________________ 197.00
E lec tric  Service, B en to n  H a rb o r 8.00

F rey  Y arn  Co., C h icago_________  9.50
H enry  G riffendorf, B en ton  H a rb o r  34.20 
G reen T ra n s fe r  Co., B en to  n H a rb o r 5.00 
R osenberg  & Forbes, B en to n  H a rb o r 79.00
G lass S erv ice  Co., K a lam azoo_ 57.26
W . C. Hopson Co., G. R ._________  290.00
H oy land  Co., C h icago_____________  160.00
In d ian a  M ichigan E lec tric , B en ton

H arb o r ________________________ 16.00
B en jam in  K. L ym an, C hicago___  70.00
A. I j. L ak ey  Co., K alam azoo___  31.00
M ich. Bell T elephone Co., B en ton

H a rb o r  ________________   21.00
M utual C asu a lty  Co., C h icago___  11.91
A rch ie  M cKee, B an g o r_________  22.46
N oble & P rice  I’lunmbing Co.,

B enton H a r b o r_______________  27.65
N ationa l L ead Co., C h icago___ 9.00
N ew s P allad ium , B en to n  H a rb o r 25.00
O m eteo Supply Co., Sou th  Bend__ 100.00
P re s to n  L u m b er Co., B en ton

H a rb o r _________________________  150.00
P ilch e r H am ilton  D aily  Co., C hicago 69.36
P olks D irec to ry , D e tro it_________  20.00
C h arle s  Schm altz , B en ton  H a rb o r 26.89
J am e s  W hee le r C ollection  A gency,

B enton  H a rb o r ________________ 26.89
S m ith  M onroe Co., Sou th  B end_ 120.00
S ta n d a rd  Oil Co., G. R _________  6.00
R epublic P a in t  Co., C h icago___ 20.89
1 to s s -C a rr ie r  Co., B en to n  H a rb o r  14.50
T elephone A d v ertis in g  Co., D e tro it 146.00 
V an I ’ra g  S a les  Corp., N ew  York 22.00
W heeling  C o rru g a tin g  Co., C hicago 418.09
W allace L u m b er Co., St. Jo sep h  24.00

In  the  m a tte r  of A b rah am  M iller and
Louis Sernlick, c o -p a r tn e rs  d .b .a. M iller- 
S em i ek A uto  I’a r t s  Com pany, B an k ru p t 
Xo. 5398, first m ee tin g  of c re d ito rs  w as 
held S ep tem b e r 18, 1933. A b rah am  M iller 
an d  Louis S ern ick  p re sen t a n d  re p re s e n t
ed by W arner, N orcross & Ju d d , A tto r 
neys. R ep o rt a n d  acc o u n t o f re ce iv er 
approved.. A b ra h a m  M iller a n d  Louis 
Sernlick each  sw orn  and  exam ined  w ith 
o u t re p o rte r. F red  G. T irnm er, G rand  
R apids, M ichigan, tru s te e :  bond $500.
M eeting  a d jo u rn ed  w ith o u t da te .

In th e  m a t te r  of A llen’s  S m a rt Shop, 
a M ichigan co rpo ra tion , B an k ru p t No. 
5347, first m eeting  of c red ito rs  w as held 
S ep tem b er IS, 1933. B an k ru p t p re s en t by
1 Mill E. G oodm an, S e c re ta ry  an d  T re a s 
u re r, and  re p re s e n te d  by  W arn er, N o r- 
c ross & Ju d d  on behalf of Jo h n  M cNeil 
B urns, A tto rn ey , of D e tro it, M ichigan. 
H arold  H. S-medley, A tto rn ey , p resen t 
for O sca r B erg , R eceiver, a n d  a lso  fo r 
c red ito rs . Phil E. G oodm an sw orn  and 
exam ined  w ith o u t re p o rte r . C laim s filed 
only. F red  G. Timimer, G ran d  R apids, 
M ichigan, t ru s te e ;  bond $500.00. M ee t
ing  a d jo u rn ed  w ith o u t da te .

In  th e  m a tte r  of Dick A rens, J r .,  b a n k 
ru p t Xo. 5119. T h e  final m ee tin g  of c re d 
ito r s  has ben called  fo r O ctober 9, 1933, 
a t  10 A. M. T h e  t ru s te e ’s  final re p o rt will 
be ap p ro v ed  a t  such  m ee ting . T h ere  
p ro b ab ly  will be  a  sm all d iv idend.

In th e  m a tte r  of Y e ite r Shoes, Inc., 
b a n k ru p t No. 5180. T he  final m ee tin g  of 
c re d ito rs  lias  been called  fo r O ctober 9, 
1933, a t  10 A. M. T h e  t ru s te e ’s final 
rep o rt will b e  app roved  a t  such  m eeting . 
T h e re  will be a  final d iv idend  fo r c re d 
ito rs.

In  the  m a t te r  of R eliable  M arket, b a n k 
ru p t No. 5155. T h e  final m ee tin g  of c re d 
ito rs  h a s  been called  fo r O c to b er 9, 1933, 
a t 11 A. M. T h e re  w ill be no d iv idend  fo r 
c red ito rs .

In tlie  m a tte r  of M 'i.ller-E rhardt C lo thes 
Shop, B an k ru p t No. 5169. T he final m e e t
ing of c re d ito rs  h a s  been  called  fo r O c
to b e r 9, 1933, a t  11 A. M. T h e  t ru s te e ’s 
final re p o rt will be app roved  a t  such  
m ee ting . T h e re  will be no d iv idend  fo r 
cred ito rs .

In tlie  m a t te r  of Sol T obias. B an k ru p t 
No. 5139. T he final m e e tin g  of c red ito rs  
lias been called  fo r O ctober 9, 1933, a t
2 1’. M. T h e  t ru s te e 's  final re p o r t  will 
lie app roved  a t  such  tim e. T h e re  will be 
a' firs t and  final d iv idend for c red ito rs .

S ep tem b e r 19, 1933. On th is  day  the  
schedu les, re fe ren ce  a n d  ad ju d ica tio n  in 
the  m a tte r  of W illiam  T hom as B orgeld, 
b a n k ru p t Xo. 5437, w e re  received . T he 
b an k ru p t is a  g ro ce r of G rand  R apids, 
M ichigan. Tlie sch ed u les  show  to ta l 
a s s e ts  of $1,458.84, (of w hich  $700.00 a re
claim ed exem pt), an d  to ta l liab ilities  of 
$1,613.61, lis tin g  tlie  following c red ito rs :
C ity  T rea s ., G. R ______________ $ 19.55
M aralevilie V K ing  Co., R ochester,

New Y ork _____________________ 2.37
F ran c e s  H. L eg g e tt, D e tro it___  42.75
A he S chefm an , G. R ____________  15.62
K a ra  v a n  Coffee Co., Toledo___  16.20
W exford  Ice C ream  Co., G. R  7.80
V anden B erge C igar Co., G. R   17.S5
M uskegon C andy Co., M uskegon 6.80
M ich. Bell T elephone Co., G. K. 11.79 
C om m ercial M illing Co., D e tro it 6.38
Palm olive i ’e e t Co., C h icag o_____  12.10
B lue V alley  C ream ery  Co., G. R. 7.92
E llis Bros., G. K ________________  104.16
M ichigan Broom Co., B ay C ity — 15.75
Cha’s. E. H ausibeck, S ag in aw ___  6.30
I. Van W esten b ru g g e , G. R ______  13.36
H eck t Produce Co., G. R ________  10.90
J en n in g s  F lav o rin g  Co., G. R ____  2.30
D. L. C avera , G. R ____________ _ 3.61
G. R. P a p e r  Co., G. R __________  4.50
F o lgers  Soft D rink , G. R ________  2.50
C. D. K enney Co., D e tro it_______  8.60
V an D riel & Com pany, G. R____  19.56
F e rr is  Coffee Co., G. R __________  40.50
H eckm an  B iscu it Co., G. R ____  251.43
G. R. W holesale  G rocery, G. R. 206.35

S c liu s t Co., S ag in aw ___________  16.71
W atson  H iggins F lo u r Co., G. R. 46.90
S. 1’os t, G. R. 488.74
11. Zoe t, G. R. 75.00
W'olma, D airy, g . n _______ 45.00
Mills J1 "a,per <2!o.. G. R _____ 6.25
S ta n d a rd  B rands, Inc., Clev.eland 1.25
1 Jo n s S pecia lty  (To., C h icago___ 16.47
Renfroi B ros., ( l i ic a g o ____ 31.00
C om sti >ek T ire: Co., G. R ___ 17.00
S tan d a rd  Auto► Co., G. R ___ 10.00

Seiptiam ber 115, 1933. We havie to d ay
receive d th e  s'chedules, of G<sorge X. Ed-
w ards, b an k ru p t Xo. 5428, of Nile;s. M ich-
igan. 'The sell edules show  ti >tal iiisse ts  of
$15,138. SO, (of w hich $850.00 a re cla im ed
ex em p t), and to ta l iia’hilit ies of $11,-
079.96, lis ting th e  following cred ito rs :
C ity  T'reasure;r, N ile s______ $ 32.00
J e a n  I.arze le ri■, D ow agiae__ 160.00
S ta te B ank of N ile s______ 10,200.00
F ra n k B. Edw;a id s, Dowagiai 270.00
M ich. Bell Te lephone Co., N iles 17.09
Niles ( .Teamei •y Co., N iles. 180.00
X iles 1Fuel & Supply Co___ 7.00
Lee Sitillwell, N ile s________ 177.17
H a rry VVogoman , N iles____ 36.79

In the  m a tte r  of G eneral F ree z e r  Corp., 
B an k ru p t Xo. 5140, final m ee tin g  of c re d 
ito rs  w as held u n d e r d a te  of S ep tem ber 
6, 1933. F red  G. T irnm er, tru s tee , w as 
p resen t. A. B. W 'allower, a tto rn e y  for 
p e titio n in g  c red ito rs , w as p resen t. S. C. 
D eG root present; fo r  G rand  R apids C red 
it M en 's  A ss'n . T ru s te e 's  final rep o rt and  
acco u n t app roved  an d  allow ed. B alance 
bills, no tes an d  acco u n ts  receivab le  w as 
sold to S. C. De G roat, of G rand  R apids, 
M ich. O rder w as m ade for tlie p ay m en t 
of expenses of a d m in is tra tio n  a s  fa r  a s  
funds  on h and  will p e rm it. Xo ob jec tion  
to d ischarge . F iles will be re tu rn e d  to 
th e  F. S. D is tric t C ourt.

S ep tem b e r 22, 1933. On th is  d a y  we 
have received  th e  schedu les in th e  m a t 
te r  of O nekam a  F arm  B ureau , Inc., b a n k 
ru p t No. 5383. T h e  b an k ru p t is from  
M anistee, M ichigan. T he  schedu les show  
to ta l a s s e ts  of $16,514.83, an d  to ta l liab il
itie s  of $23,0-81.39, lis tin g  tlie  following 
c red ito rs :
In te rn a tio n a l H a rv e s te r  Co., G. R. $697.63 
N ia g a ra  S p ray e r Co., M iddlepo-rt,

N ew  York ____________________ 1,292.82
E dgerton  Mfg. Co., P lym outh , lnd. 2,538.62
J o h n  Benin Co.. L an s in g_______ 484.00
N iag ara  S p ray e r Co., M iddleport,

New Y ork ____________________ 1,292.82
S heboygan  F r u i t  Box Go________  6,612.86
In te rn a tio n a l H a rv e s te r  Co.. G. R. 639.29 
A etna, P o rtlan d  C em en t Co., D etro it 239.75
B eth lehem  S teel Co______________  45.55
T. E. B issell Co., E loni, O u t____ 359.96
A lfred  .1. B row n. G. R____ ______ 50.00
B urc lia rd  & C arlson , O n ek am a_ 59.68
T h e  C arbon  F uel Co., C inc innati 175.25 
C o n tin en ta l Gon-l Co., C in c in n a ti 74.68 
T h e  Dow C hem ical Co., M idland 822.83
F a rm  B u reau  Services, L an sin g_ 815.19
G eneral C hem ical Co., S t. L ou is  310.42 
H atfield  C am pbell C reek  Co all Co.,

C inetinnati ____________________ 42.00
H uron  P o rtlan d  C em ent Co., D e tro it 236.hS 
In te rn a tio n a l H a rv e s te r  Co., G. R. 58.34
L. G. Jebiairy, L u d in g to n _______  i>80.50
T h e  Jo h n  Bi 
K alam azoo  '

:an Mfg. Co., L an s in g  1,1 
T ank  & Silo Co.,

1)37.88

K alam azoi 
Kay 1 ja ilo r U«•'ics, W est H aver.straw ,

72.50

New Yorl 
I a ld ing ton  1’m it  E xchange,

71.40

f a ld ing ton ______________________ 47.20
J . Lern er, 
Mieii. Oh err;

C hicago_____________
y G row ers, T rav e rse

07.00

C ity  _____________    879.22
Louis M ane, B ear L ak e_________  49.21
N o rth e rn  Goal Co., D e tro it_____  181.59
N ew  Y ork In sec tic id e  Co., N ew

York 2150..00
Shelby  Nlew Eha Co-Op Assoc.,

Shelby 43.47
Seluieide r B r o Chief, M ich.— 300. 40
Sim plex 1 ’ap e r Go., A lllion_____ 400. 00
T he Shei•win W illiam s <’(>., C le\*e-

land  ____________ 400. 80
L. Sonne born 1Sons Co., N e w Y o rk 20. 00
Sw ift & Co. 1fe rtilize r VYks.,

Chi wig a __ ______ 184. 93
T h ay e r i  Co.. B enton i Iarbor_ 244. 82
V ita lity  .Mills. Inc., C h icago___ 230. 17
II. F. W.a tson Mills, C h icago__ 70. 00
Zalph F ru it I ’siirkage  < Vj T rav e rse

C ity  „ ____ ______ 512. 74
B ank  of Onek arma___________ __ 07. 11
C. J . C h resten sen , O n ek am a___  104.18
M an is tee  C ounty  S av ings  B ank ,

M anistee  —:_____________ _______  480.75
S ep tem b er 20, 1933. On th is  d ay  th e  

schedu les, re fe ren ce  and  ad ju d ic a tio n  in 
the  m a tte r  of Lysle J . K unney, b a n k ru p t 
Xo. 5439, w ere  received . T h e  b an k ru p t 
is a  la b o re r  of K alam azoo, M ichigan. The 
sch ed u les  show  to ta l  a s s e ts  of $250 (all 
of w hich a re  c la im ed ex em p t), an d  to ta l 
liab ilities  of $692.18, lis tin g  th e  follow ing
cred ito rs :
A r th u r  Bklund E s ta te , P ro c to r ,

M inneso ta  _____________________ $ 49.43
E klund  & R am seth , P ro c to r___  41.80
Jew el E k lund, P ro c to r_________  25.00
A. B rayden , P ro c to r_____________  23.50
W; M. B lackw ood, P ro c to r____  8.15
Win. E. F ay  Co., P ro c to r_______  15.00
M rs. D oro thy  lingers, K alam azoo 214.87
Jac k  Price, P ro c to r_____________  200.00
Builds Jew e lry  S to re, K alam azoo  20.00
J. W all P lum bing  Co., K alam azoo  26.00
Jo h n  D e ila an , K alam azoo_______  35.00
Halipert T ire  Co., K alam azoo___  8.43
W m. M eM urcury, P ro c to r_______  25.00
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RETAIL GROCER
Retail Grocers  and M eat  Deale rs  A ssoc ia 

tion of Michigan.
IV csklont P au l S chm id t, L ansing . 
P lrs t V io n -P re s id en t —— T h eo d o re  J . 

K atlike, PcIneUny. -
Second V ice -P re s id en t Hudolf E cke r t ,  

m in t .
S cc ro la ry  101 ton W . V lets. J»JinsinK. 
T re a s u re r  O. II. Hailey. Kr.. L ansing . 
D irect ors» 1 loi gor .Toi'genson, M nske- 

Kon; L V. lOberhard. G rand  R ap id s; A. A. 
Boyce. H ay C ity ; V lncon t A. M lklns. M an 
is te e . W ard  N ew m an. P on tine.

Is It Enough If One Is An "In d e 
pendent ?

A few VYCCIcs agi . i n ><!«e \Yith an
cnlbusi,is t on the inde pend ein liier
chant. We si opped at .in <»il st al imi
which he sein ted xxith <»In if»US avoid -
anve of cham station units. 1iv iore h ì s
tank x\ as bile d. lie ;is kc d if tili s were
an imlx'pc mien tlx ope•rat e«1 statt ioil. The
answer xxas ambigui ins ;imi 1lies:bant
the operat tor ;scemili gly hard ly grasp-
iny the iI’iirp« ►rt of the que;>1 iti'ii. but
he xxanlci 1 the b usine•ss ami s;ititi it xx a s
opci ated "(Ml a license.' ' XV li ich satis-
lied nix comp; i n it mi .

The In St tixv c iteti1 to appi heíore
the N l\ \ auliiion ües in :San Fr. incisevi
La viola! ion o t the 1e* tvi• amiÍ SJ>ini x>f
the code a i c opera.?*i M'S of " ¡miohend-

Ita ve been re porteti who a re to he 

1 be .«negation is that these men fly 

conspicuously. hui that in making

■s w h a t  \ w

w

\  R \  o- cot %x • ; • .• •. .• -•-e .•:-:>•••

\w v

“ Filiis- Jacobean lounge chair , $60.
( a irtis’ C(mtrilmtioii to the con noi se ur
<>f Ear 1.V English. Characteristic tu rn 
ed str.etcher, deep seat, pitched back.
Choice Ot fabrics. Curtis sale. W hy
noi, in1;sie; id of reading fane;y adjeictives,
come to tile showroom, sit in Curtis
furniture ! T hen see the si iow rooms,
see h o W Curtis builds it! YouYie cor
di ally in yited.”

That is a preferred exam pie of ti* u Hi
in advt.TÍ 1sing and there is. nothing so
effect ix0, nor ever can be. How con-
vinteilig it is to be thus invited to come
am:1 see the goods. O ne's confidence is
evo•ked immediately by such an adver-
lise■ment. A ml groe ors xvho think that
hocause the y are sun ill their adver-
ti sc•incuts xxon Id ootiti t for little are
in Vited lo ci.insider thart some of New
Voiik 's mbs t emitir ing; houses cousis-
t f n*t I \ use single column advertise-
monts of a few ii’vues.

Fact is. plain ialk is the best t
li is also the shot'test xx ay to trade

a process 1 ha vo always praeti
and advocated. 1■et us glance at
business with xx h teli we alì eventi!.

the undertaking business—one. appar- 
cmly. w.HTc iìii the îr*uhn^' i< d-owil. 
Have you noticed i: of late rears?

even the nortee mus: know
XV a- intrinsically xxort'a around $30 or

a no our tooting of reitet came with the 
ut ri hey knowledge that the $135 "and 
up ’ included everything.

decided to  dx> a wax with that to llr. 
! Itey tíogan to sed futierais on a slid

ing se.de com m ensurate xvith the sim-

t.«xcut with this .finer oa-ket $350. and 
so on.. Xoix even the tunera! s 
dropped, according to the W isconsin

ter Living th a t within ‘‘the last few 
years"—exact num ber not sated—28,- 
000.000 of our people have grown up 
with only the m eagerest knowledge of 
the “civilized pleasures of the table.”

W hat has caused this condition? Is 
it the automobile o r the movies or the 
depression? W hatever it is, certain 
grocers never let such a thing enter 
the circle of their clientele. They are 
tip and doing- to promote sound knowl
edge of foods, their combinations and 
processes, am ong their customers. And 
it is well to  rem em ber that this is one 
of the facts of life that we have always 
with ns— New Deal or not.

L et’s think of this in view of a re
cent utterance by a rabid anti-chain 
editor who announces that “Education, 
Not Taxes. Will Beat T he Chains”— 
a “complete about-face” on his part, 
h itherto  strong for anti-chain taxes.

Obviously, what he favors in his 
'■publicity campaign of education” is 
negative education in prejudice which, 
experience shows, always misses its 
mark.

Fite right kind of education is favor
ed by all enlightened people. It is what 
informs the student. The grocer who 
pursues it will do a better job of m er
chandising and m anagem ent within his 
own store: and that, truly, will tit hint 
to cone with any conditions of com
petition or otherwise. If  he pursues it 
diligently, he is apt to  be too busy, 
profitably. to worry about what any 
o ther fellow is doing.

Paul Findlay.

Fad Reducing Diets a Menace To 
Health

given to-day at the annual m eeting  of 
the latter organization. Miss Boiler also 
pointed out that reducing need not he 
a hardship and scouted the old idea 
that in o rder to lose weight one must 
adopt a diet th a t is unpalatable and un
comfortable.

“A weight-reducing diet should be a 
norm al diet,” stated Miss Boiler, “with 
the energy requirem ents limited. It 
should contain protein of good quality 
in adequate am ounts; m inerals, v ita
mins, a reduced am ount of carbohy
drates and fat, and foods which pro
vide bulk. Serious results have fol
lowed severe lim itations of protein, the 
element which is especially needed to 
build and repair tissues and keep the 
body in proper balance.”

Late research has shown the high 
value of lean m eats in weight-reduction 
diets, according to Miss Boler, who 
cited 25 reducing cases now under her 
observation in which the meat intake is 
nearly one-half pound daily per person. 
In addition, the diet includes fruit, veg
etables, milk, eggs, bread and butter.

These patients on the above diet have 
lost nearly two pounds weekly as an 
average for fourteen weeks. T he m axi
mum weight loss of 3*4 pounds per 
week is credited to a woman of 45 
years of age whose diet contains the 
maximum am ount of meat.

"These persons have suffered no ill 
effects from this reducing diet,” states 
Miss Boiler. “They have kept in 
excellent health and have found the 
diet satisfying.”

Miss Boiler's report was one of a 
num ber presented  at the session of the 
National Live Stock and M eat Board, 
an organization which represents every 
branch of the live-stock and meat in
dustry and is carry ing  on a nation
wide research and educational program  
in its behalf.

The best kind of trait:K indness.

K E E P  S U P P L IE D  W I T H ............

LILY W H ITE FLOOR
“ The  flour th e  best  cooks  u s e”

VALLEY CITY MILLING COMPANY
Por t land  — G rand  Rapids  — Kalam azoo — T r av e r s e  City

^Vre the 
and packed  
in your home 
state7
W.  R. Roach & Co.,

Grand Rapids, mam- 

tain seven modern 

M ichigan factories 

tor the canning of 

nrodacts grown by 

Michigan farmers.

canned foods you feature grown

h a r t /
A complete line of canned vegetables and fruita
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MEAT DEALER
New Type of Meat Animals To Cope 

With
“As research w orkers in the field of 

livestock ami meat imvesiti gat i ows, you 
have a big- part to play in the ag ri
cultural readjustm ent program . Chang
es taking place in the industry b ring  
im portant problem s to solve. W ith 
your trained personnel and th e  equip
m ent you possess, you have a real op
portunity. Your work will be lasting 
in proportion as you dig deep.”

These were some of the highlights in 
the address of Dr. John R. Mohler, 
chief o f the  Bureau of Animal Indus
try, U. S. D epartm ent of Agriculture, 
which was a feature of the national 
conference of research workers from 
thirty  experiment stations and the U/S. 
D epartm ent of Agriculture, engaged in 
the National -Co-operative M eat inves
tigation» project. This conference, the  
seventh annual called by the National 
Live Stock and Meat Board, was held 
in. Chicago A ugust 14 and 15. Dr. W . 
C. Coffey, dean of the  College of A gri
culture o f the University of Minnesota, 
w as chairm an of the conference, and 
L. W. Sheets, chief of the division of 
anim al husbandry  of th e  U. S. D epart
m ent of Agriculture, secretary.

•New types of meat anim als to  cope 
with future problem s were visualized 
by Dr. Mohler. T he record of per
formance work now under way, in 
which the most efficient strains of farm 
animals are being determined, drew 
praise from the bureau chief. He 
stated that the true perform ance of 
any m ating m ust he measured finally 
in term s of the kind of meat it yields 
and  the efficiency with which the meat 
i s grown.

“ If we can develop strains of live 
stock,” said Dr. Mohler, “in which in
dividual anim als are efficient, thrifty  
and as alike as two W hite Leghorn 
eggs, we will have accomplished some
th in g  worth all ou r efforts.”

T he purpose of the National Co
operative M eat Investigations studies, 
under way on  a wide front, is to  re 
veal the underlying factors influencing 
the quality and pakutability of meat. 
The annual session offers the oppor
tunity to present progress reports and 
to  outline a program  for the future.

Since the  work under way involves 
every phase from production to the 
cooking of the finished product, the 
reports covered m any and diverse sub
jects.

In the production phase the reports 
showed th a t cost of gain was chiefly 
influenced by breed, ration, age, rate 
of gain, and the degree of finish. The 
tenderness, flavor, juiciness and gen
eral desirability of the meat from the 
consum er’s standpoint, was found to be 
mainly influenced by the latter three 
factors; namely, age, rate of gain' and 
degree of finish.

Am ong the research studies being 
m ade in the .field of production arc the 
following: a  comparison of heifers and 
steers as to beef-production abilities; 
a com parison of cross-bred« and 
straight breeds in sheep in relation to 
meat quality; type com parisons in 
hogs; th e  relation of various swine 
feeds to firmness of pork; record of 
perform ance studies showing the util

ity value of different strains within 
breeds of meat animals, and many 
others.

In th e  processing phase of these in
vestigations, th e  work has revealed 
am ong o th e r things, th a t beef and 
lamb increase in tenderness when held 
at certain tem peratures over various 
periods of time. Shrinkage in storage 
and the rate of mold or bacteria pene
tration in ripening m eat, have been 
found to be influenced by the balance 
of minerals in the diet. The food value 
and economy of meat and lard  in a 
balanced diet are greater than com 
peting advertising had led consum ers 
to believe, it is said.

1 he results of these co-operative 
studies are of special interest to the 
meat consumer. The work in the field 
of meat cookery which is being car
ried on in the laboratories of the co
operating colleges and the U. S. De
partm ent of Agriculture, is an out
standing phase o this co-operative un
dertaking. The experimental cookery 
work involves the preparation of thou
sands of cuts of m eat and their testing 
for flavor, tenderness and o ther im
portant characteristics. M ethods of 
meat cookery are being standardized. 
More economical and practical ¡meth
ods have been  developed. An example 
of ¡the value of this work is the revela
tion' that even the less-demanded meat 
cuts can he made attractive and pal
atable if cooked by the proper m eth
ods. It was brought out at the con
ference that this and other information 
is being passed on to housewives of 
the United States through the educa
tional program  of the National live 
Stock and  M eat Board.

Speaking before the conference as a 
director of the Board, W . H. Tomhavc 
of the National Society of Record A s
sociations said: “The work in  which 
you are engaged is of fundamental 
value to  every branch of the live
stock and meat industry, and fully as 
im portant as any type of college work. 
The industry would have suffered more 
in the past few years had it not been 
for the practical results which you 
have obtained.

“The accomplishm ents of the co-op
erative meat investigations are, I feel 
sure, far beyond the expectations of 
m ost of us. Speaking for the National 
Live Stock and Meat Board, 1 want to  
express its appreciation of your efforts 
which have enabled our organization to 
carry  on with g reater effectiveness than 
otherw ise would have been possible. I 
hope the good work will continue.

Grocery Stores Accept Advances 
Grocery retailers have accepted price 

advances on merchandise without con
test in all cases where jobbers can 
dem onstrate that the  rise is a ttrib u t
able directly o  the effects of industrial 
codes, according to reports gathered by 
food m anufacturers yesterday. T he re
ports agree with opinions reported by 
the National-American. W holesale Gro
cers Association, which made a tho r
ough canvass of its mem bership on 
that question this week. Form  letters, 
in which jobbers point ou t that price 
rises made o n  products represent h igh
er wages to  workers and not an in
crease in profits for m anufacturers, 
have been found to  win ready accep
tance, the wholesalers report.

IN THE REALM OF RASCALITY

Questionable Schemes Which Are 
Under Suspicion

A large num ber of consum er com 
plaints are received by the  B etter Busi
ness Bureau, which it values for the 
light they throw  on current practices 
in advertising and selling. The Bu
reau does molt a ttem pt, however, to 
function as an adjustm ent bureau to 
get refunds for dissatisfied customers. 
Corrective action obtained for con
sumers by the Bureau, as illustrated in 
the following cases, plays an in terest
ing part in the im portant work of rais
ing advertising standards and bringing 
about a reduction of unfair and con- 
fi diene e- destroy i ng practices.

A woman recently bought at an auc
tion sale for $325 a ring that was sup
posed to contain a perfect emerald. She 
bad paid $49.50 deposit when she was 
told the emerald was not a perfect 
stone- She complained to  the Bureau 
and the  m atter was discussed with the 
proprietor of the auction room s who 
returned the consum er’s $49.50 deposit.

Complaint was received that a pair 
of gloves which a woman had bought 
from a leading store did not wash satis
factorily, although they had been sold 
to liter as washable. W hen this was 
brought to the attention o f the  store 
by the Bureau, ¡the custom er was 
prom ptly given another pair.

A complaint wa received against a 
printing firm that b lo tte rs it delivered 
to a purchaser were smaller and of 
inferior quality to tbe samples which 
the firm’s salesman bad shown. W hen 
this m atter was discussed with the 
printer, the b lotters delivered were tak 
en hack and  blo tters like the sample 
were sent in their place.

A foreigner who had been in ¡this 
country only a short tim e complained 
to the Bureau th a t he had purchased on 
term s of $3 per month what 'he believed 
to be a complete medical service, but 
that subsequently he received only a 
set of books, which hie had returned, 
since he could not read English well. 
Subsequeinllily a collection agency noti
fied the  man that suit would be insti
tuted against him if he did not pay $42 
which was the balance he owed on the 
set of books. T he Bureau took up the 
m atter with an executive of the hook 
company and, as a result, the firm

accepted the  return  of the books and 
cancelled- the transaction.

Complaint was received from an
other consumer that he had purchased 
a refrigerator from a furniture store 
for $111.50, paying $11.50 deposit. After 
a week of waiting for delivery, lie was 
told that he would have to wait three 
weeks longer before obtaining the re
frigerator, as the store had no more 
in stock, l ie  asked for his deposit back, 
but the ©tore refused to return it. W hen 
the Bureau discussed' this with this 
store, the deposit was returned.

Certain dishonest collection agencies 
in New York City are frequently the 
cause of losis to  m erchants and busi
ness men who engage the services of 
these firms without first investigating 
them. One such concern was the col
lection agency known as the Jackson- 
M ar shall Service, Inc., which until 
recently was located at 401 Broadway 
T he principals of this company, John 
G. Jacobs and George E. Macksoud, 
started the firm about a year ago, 
when they advertised for solicitors to 
obtain accounts for them.

It was the practice of Jackson-M ar- 
sha'll- Service to inform clients that it 
had located either a bamk account or 
o ther assets of their debtors ami that 
the collection agency would have to 
bring suit in order to effect collection 
of the debt. For this purpose, fees 
were collected from the creditors, fre
quently r untiling into substantial 
amounts. No suits were brought, how
ever. Moreover, in some ¡instances the 
collection agency failed to turn over to 
creditors direct collections it had made 
for their accounts.

Com plaints against the firm which 
the Better Bu si mess Bureau received 
were 'talccm up with the District A t
torney’s office in Brooklyn and an in
vestigation. was begun. Before the in
vestigation; was completed however, the 
principals of Jackson-M arshall Service 
closed up the firm and disappeared.

(Continued on page 14)

Oysters and Fish
Fresh  S h ip m en ts  Daily.

Ask yo u r D eale r fo r R ead er F ish . 
T h ey  a re  b e tte r.

R ake an d  O cean F ish . W holesale.
G. B. READER, Grand Rapids.

Rademaker-Dooge Grocer Co.
Distributors of

PETER PAN COUNTRY GENTLEMAN CORN 
PETER PAN GOLDEN BANTAM CORN 

MISS MICHIGAN SWEET PEAS 
FREMONT SWEET PEAS 

BIG MASTER MALT
BLUE RIBBON MALT 

BOUQUET TEA

T h e H o u s e  o f  Q u a l i t y  a n d  S e r v i c e
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HARDWARE
Michigan Retail H a rd w ar e  Associa tion .

P re s id e n t—W m . J . D illon, D e tro it.
V ic e -P re s id en t — H e n ry  A. S ch an tz , 

G ran d  R apids.
S e c re ta ry —H aro ld  W . B erv ig , L ansing .
T re a s u re r—W illiam  M oore, D e tro it.
F ie ld  S e c re ta ry  — L. S. S w in eh a rt, 

L an sin g .

Make Customers Believe in Your Ad
vertising Messages

Practically  all stores resort, at tim es, 
to bargain selling w ithout going to the 
troube to specify values; w ithout tak 
ing pains to point out the relation of 
price to value. Advertisers should re
m em ber that custom ers are shrewd in 
judging a good or poor dollar’s worth 
of m erchandise offered, and that it is 
much easier to undo a good reputation 
for a store than it is to  build up.

A ssum ing that you have the m er
chandise values and, that once the cus
tom er has entered your store, you can 
convince him or her that your values 
are equal or better than elsewhere, you 
m ust ham m er the idea home in your 
advertising. Repeated ideas soon be
come fixed in the custom er’s mind and 
there are many and varied ways of 
saying the same thing or expressing 
the same thought. The medium of sim
ple and sincere language to convince 
custom ers is, perhaps, the most relia
ble and efficient. Xo extravagant state
m ents o r strong adjectives can hope 
to build the good will and store fol
lowing that straight, simple and be
lievable language is capable of. If by 
this means, you gradually make people ' 
think of your store as a place where 
values are the best for the money, no 
m atter what the price', you are m aking 
substantial and perm anent progress. If 
there is one ou tstanding rule to follow- 
in the business of w riting advertising 
it is to strive to  make your statem ents 
sound true and believable. The best 
way we know of to do that is to write 
as though you are writing to  some spe
cific person—a friend— or a certain cus
tom er hard to convince. If you make 
your copy to convince that person you 
will probably convince hundreds of 
others. People are much alike when it 
comes to a m atter of values.

The purpose of this series of articles 
is not so much the presentation of “the 
tricks of the trade” as it is to drive 
home the fact that advertising should 
be as much a part of the store m an
agem ent routine as is seeing th at the 
store is sw ept regularly and the lights 
turned on. The store whose adver
tising appears regularly gets the larg
est percentage of norm al sales during 
a specific selling period. Your adver
tisem ent becomes a regular feature 
of the paper, just as the reading m at
te r features do. if you keep at it.

Much has been said and written 
about people’s needs when referring to 
advertising and merchandising. O f 
course, “needs” are the foundation of 
our hardw are sales, but a very im por
tant point to consider is that of people’s 
“ wants.” There is a great difference. 
There is a large field for profit in what 
people want, though they m ay not ac
tually  need. Custom ers are constantly 
on the lookout for new- and better a r ti
cles for this and that purpose. T hey 
could, doubtless, get along nicely w ith
ou t them , but the stores that tem pingly 
display and advertise these items get 
away with a large slice of the  consum -

c r’s dollar—even to the point of de
priving you of the sale of “needs.” Do 
not overlook the im portance of new 
item s, nor the fact that the constantly  
advertised store has the  best chance 
of selling them ; because it is to such a 
store that custom ers come in search of 
new things.

T hought should be given to featur
ing different divisions of stock in your 
advertising. At least one division 
should be featured each week and 
sometimes two or three can be played 
up. T he regular run of space can, of 
course, be devoted to a variety of 
items, selected from all over the store. 
By featuring is m eant giving the prom 
inent position in the advertisem ent 
over to it. For instance you m ight have 
a main heading calling attention to the 
aluminum departm ent and its offerings. 
Feature that departm ent. The secon
dary item s would be selected from 
other parts of the store. A nother time, 
paints could take the center of the 
stage while the balance of the adver
tisem ent would carry related item s or 
items from other departm ents.

For the average hardw are man who 
is not familiar with copy w riting or 
advertisem ent layout, we can give no 
better advice than th is:

Your local jobber can supply you 
with the electrotypes, for printing, 
which show the actual merchandise. 
H is catalog contains very efficient de
scriptions of the items th at you need 
to phrase your own descriptions in 
your advertising. Study these jobbers’ 
catalogs, make use of their excellent 
services and vour advertising will show 
a decided im provem ent and the results 
should please you. Your jobber does 
not use ex travagant statem ents about 
the m erchandise lie offers you in his 
catalog. He knows that you know the 
m erchandise as well as lie does.—J. A. 
W arren  in H ardw are Age.

IN THE REALM OF RASCALITY
(C ontinued from page 13)

This method of operating a collection 
agency seems to have originated in 
Chicago. About a year ago the Chica
go authorities raided several of these 
dishonest establishm ents in that city 
and indicted their prom oters. Some 
of these collection agency racketeers, 
however, did not wait for the indict
m ents to  be handed down, but fled, 
seeking new pastures. T hree of them 
opened a collection agency on Seventh 
avenue in New York City- but through 
the co-operation- of the police, the Chi
cago Bureau and this Bureau, they 
were apprehended and returned to  the 
Chicago authorities.

A  few collection agencies are oper
ating  in New York along these lines 
a t the present time, and it is advisable 
for business men and m erchants m ak
ing contact with a collection, agency 
for the first time to check with the B u
reau for any information the Bureau 
may have in its files.

A cutlery m anufacturer whose prod
uct had been widely sold by drug 
stores and other chain organization's in 
New York and elsewhere, recently 
signed a stipulation with the Federal 
T rade Commission agreeing to discon
tinue the practice of branding scissors 
made in the U nited S tates from domes -

tic steel with the words, “ English 
forged steel.” The application for 
complaint in this case was made to the 
Commission- by this Bureau after ef
forts to obtain the co-operation of the 
m anufacturer had proved fruitless.

A nother instance in which the Fed
eral T rade Commission obtained the 
cessation of unfair business methods, 
was the case of Cecil B. Bond, who for 
the past few years under various trade 
names employed door-to-door salesmen 
to sell m en’s clothing throughout the 
country- The Federal Trade Commis
sion on April 17 issued a complaint 
against Bond, charging, among other 
things, th a t his salesmen represented 
the suits they sold would -be made to 
order, whereas actually they were 
ready-m ade, and that the garm ents de
livered were “in num erous instances so 
unfitted to purchasers as to  appear lu
dicrous and, in many instances, even 
grotesque when worn by them .” It 
was also charged that the cloth from 
which the suits were made was fre
quently entirely unlike the samples 
shown by the salesmen at -the time of 
purchase. The Bureau placed at 'the 
Federal Trade Commission's disposal 
in this case sixty-lfive consum er com
plaints it Iliad received against Bond 
and1 his firms.

In his answer to the complaint, filed 
on May 24. Bond declared that his 
form er companies, the W orld W-oolen 
Co. and C. B. Bond Co., had gone out 
of business on April 4th. Far from de
nying the practices charged in the 
Federal T rade Com m issions com
plaint, Bond declared: “ I know that the 
average salesman, in fact, 99 per cent 
of them , operating in -the direct selling 
field, m isrepresent, exaggerate and 
make false statem ents in order to close 
a sale and secure the deposit which is 
their commission. W e try  in every way 
to keep the business as free from this 
sort of thing as possible, but in all 
my experience and from conversation's 
I have had with my competitors, it 
seems that this is a fault which it is 
impossible to correct.

The United State Post Office De
partm ent, in barring  from the mails 
comm unications to and from firms 
which victimize the public, perform s 
a valuable service to the public. The 
Bureau at all tim es co-operates with 
the postal authorities in this phase of 
their work by mlaking freely available 
the inform ation in its files and by  re
porting com plaints from the public and 
the results of Bureau investigations of 
cases which fall under the Govern
m ent ’ s j u ri s d i c t ion.

Two recent instances in which action 
by the postal authorities effectively 
ended operations which had been 
m ulcting the public on a large scale 
were the  cases of the Irving-Vance Co., 
Ltd., and the M enhenitt Co., Ltd., both 
of Toronto, Canada, which operated a 
new variation of the old home-work 
scehme. A fraud order was issued 
against -the Irving-V ance Co-, on June 
27, 1933. According to  the m em oran
dum of the Posit Office D epartm ent 
Solicitor, this company through ex ten
sive advertising in the United States 
since October, 1930, had induced about 
12,500 students to pay a total of ap

proxim ately $445,000 for a course in 
photo-coloring by prom ising th a t it 
would supply graduates with work and 
pay them  up to $50 a week for doing ft.

Shortly after -the Post Office De
partm ent barred the Irving-V ance Co. 
from the use of the mails, the prom ot
ers of the company began to resume 
operations under the name of the 
Modern A rt T rain ing  Co. On July 
25th, Postm aster General Farley is
sued a supplem entary fraud order 
against this firm.

A nother praisew orthy result of re
cent activity  of the Post Office De
partm ent was -the breaking up during 
the past m onths of the endless chain 
selling movement. George B. Sheldon, 
president of the Sheldon Hosiery Co., 
an endless chain selling organization, 
was arrested and arraigned in. United 
States D istrict Court on May 18, 
charged with contem pt of court for ig
noring a grand jury subpoena and also 
on  a complaint accusing him and seven 
other defendants of using the mails to 
defraud. Bail of $10,000 was set in each 
instance. As reported in th e  B ureau’s 
last annual report, the Post Office De
partm ent issued a fraud o rder against 
the Sheldon Hosiery Co. on April 27.

T he Better Business Bureau placed 
facts concerning the  Sheldon Hosiery 
Co. in the hands of the  Pos-t Office 
D epartm ent and requested an inves
tigation early in February, 1933, within 
a few days after the company started 
to operate. Recently the postal au thor
ities have investigated other endless 
chain selling enterprises and in a num 
ber of cases hearings have been sched
uled looking tow ard the issuance of 
additional fraud orders.

E arly  in May, a concern calling itself 
the Lady Lee Silk Hosiery Co., mailed 
out over the country circular leters 
offering six pairs of full fashioned pure 
silk stockings for a dollar. The com 
pany’s literature bore a m arked resem 
blance to -the m ethods which had been 
used by  the Sheldon H osiery Co. and 
Bureau representatives prom ptly com 
municated with the proprietor of the 
Lady Lee Silk Hosiery Co. and pointed 
this out to him, as well as the fact that 
a fraud order had been issued against 
the Sheldon Hosiery Co. Shortly 
thereafter the Lady Lee Silk Sosiery 
Co. voluntarily went out of business, 
refunding the m oney it had received, 
except in a few instances where h o 
siery had actually been delivered.

Silk Stocks Well Cleaned Up
Available stocks of broad silks have 

been pretty  thoroughly cleaned up as a 
result of the continued dyers’ strike. 
A t the  m om ent there is a scarcity of 
several of the most popular shades and 
buyers are accepting substitutes-. The 
view prevails that, from a m erchandis
ing standpoint, the strike will yield 
beneficial effects, as buyers will be en
abled to  fill in w ith new goods. Prices 
continue notably firm. Acetate crepes 
in 2 b y  2 and 200 and 150 deniers are 
active, with quite a  pick-up in pure dye 
failles around $1.25.

A certain am ount of opposition is a 
great help to  a m an; kites rise against, 
and not with the wind.— Ham ilton 
W righ t Mabie.

None of us are in business for our
selves.
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DRY GOODS
Michigan Retail Dry Goods Association. 

P re s id e n t—T h o m as P itk e th ly , F l in t.  
F i r s t  V ic e -P re s id en t—D. M ih le thale r. 

H arb o r B each.
Second V ic e -P re s id en t—H e n ry  M cCor

m ack. I th a c a . .
S e c re ta ry -T re a s u re r—C lare  R. S perry , 

P o rt H uron .
M anager—J aso n  E. H am m ond. L ansing .

Activities of the Michigan Retail Dry 
Goods Association 

A s directed by the Hoard of Direc
tors at our m eeting in Flint, plans have 
been made for five district meetings. 
Some changes may he necessary, but 
the m eetings will go through practic
ally as arranged. W e urge our m em 
bers to a ttend  as many of these m eet
ings as possible. In terest your m er
chant neighbors—'those who are d rug
gists, hardw are men, clothiers o r others 
who are interested' in the National Re
covery act or recent tax laws passed 
by the  Legislature.

D istrict M eetings— Fall of 1933 
Saginaw — H otel Bancroft, Thursday, 

Oct. 5, 6 o ’clock.
C hairm an—'Isa a c  P. James, W in.

Barie Dry Goods Co., Saginaw. 
Speakers— Hon. Jam es E. Mogan, 

D irector State Board of T ax  A d
m inistration; Subject, Retail Sales 
T ax and O ther Laws.
President Thom as Pitketh ly ; sub
ject, T he N.R.A. codie. Questions 
and Answers.
M eetings begin with inexpensive 
dinner. M embers bring ladies and 
m erchants of o ther m ercantile as
sociations to all of these meetings. 

G rand Rapids— Hotel Morton, T h u rs
day, Oct. 12, 6 o ’clock.
C hairm an— O. G. Drake, Herpol- 

sheianer Co., Grand Rapid's. 
Speakers— Hon. M- T hom as W ard, 

A ssistant A ttorney General of 
Michigan. Subject, Retail Sales 
T ax and O ther Laws.
C harles E. Boyd, D etroit Retail 
M erchants Board; Subject, The
N.R.A. code and cotton process 
tax.

Detroit'—D etroit-Leland Hotel, T hurs
day, Oct. 19, 6 o ’clock.
Chairm an— Form er President Geo. 

C. P ra tt, Chas. T rankla & Co- 
Grand Rapidis.

Speakers— Hon. Jas. E. Cummins, 
Detroit, Assistant Director State 
B oard  of T ax  A dm inistration. Sub
ject, Retail Sales T x  tid O ther 
law s.

Charles E. Boyd; title and subject 
as a t Grand Rapids.

Battle Creek— Post T avern. Thursday, 
Oct. 26, 6 o ’clock.
Oh airmail'—Joseph C. Grant, J. C.

G rant Co., Battle Creek.
Speakers—Hon. W m . F. O ’Meara, 

Hillsdale, A ssistant D irector State 
Board of T ax  A dm inistration. Sub
ject, Retail Sales T ax  and  O ther 
Laws.

Hezekiah N. Duff, Lansing, Secre
ta ry  Lansing Retail M erchants 
Board. Subject, T h e  N.R.A. code 
and cotton process tax.

Port H uron— H otel H arrington, T h u rs
day, Nov. 2, 6 o ’clock.
Chairm an1—Clare R. Sperry. J. B.

Sperry Co., P o rt Huron.
Speakers—'Hon. C. E. Luzon, De

tro it, A ssistant D irector State 
Board of T ax  A dm inistration. Sub
ject, Retail Sales T ax  and O ther 
Laws.

Cbas. E. Boyd, D etroit Retail M er
chants Board. Subject, T he N.R.A. 
and cotton  process tax.

Note— President T hom as Pitkethly 
will attend m eetings in Saginaw, De- 
troint and P o rt Huron. In Grand 
Rapids he will he represented by form 
er presidents J. T. Milliken and Geo. 
C. P ra tt;  in Battle Creek by form er 
presidents H. J. Mulrine and John C. 
Toeller.

W e are delighted that our former 
President, Geo. C. P ra tt, rem ains in 
Michigan, and at the head of one of 
Grand R apids’ best stores. Mr. P ratt 
is com paratively young as a resident 
of M ichigan, hut he has hosts of 
friends who will rejoice th a t he re
mains with us. He has already begun 
his duties as m anager of the T rankla 
store and has promised to he with us 
at our district m eetings and conven
tion.

A large store in western Michigan 
needs a few form s for sweaters and 
blouses and would he willing to pay a 
reasonable price for them. Any store 
in our m em bership in possession of 
such forms please report to  this office.

A m erchant of experience, former 
director of the Michigan Retail Dry 
Goods Association, is now tem porarily 
unemployed. He has recently been in 
charge of a large store in Oklahoma, 
hut finds himself unemployed by rea
son of re-organization of the business 
in which he was engaged. Persons de
siring a man of this type enquire at 
th is office. Jason E. Hammond.

Mgr. Mich. Retail Dry Goods 
Association.

Gotham Raises Hosiery Prices
Price advances affecting low-end, 

medium and higher price numbers in 
the Gotham Silk Hosiery Co. lines 
were put into effect last week. T he 
low-end num bers were raised to $7 
from $6.50 a dozen, wholesale, with the 
suggested retail price 95 instead of 85 
cents. Hosier}- form erly priced at 
$7.50 a dozen was increased to $8.35, 
with a retail price of $1.15 instead of 
$1 suggested. T he $10.25 goods were 
increased to $11 a dozen, m aking the 
price to  consumers. $1.50 instead of 
$1.35. T he $12 numbers were advanced 
to $12.50, which raises the retail price 
to $1.75 from $1.65. T he new prices 
bring the Gotham products into closer 
line with other branded products.

To Scan Men’s Wear Surcharges
Surcharges on m en's clothing and 

furnishings which are believed! to be 
unfair will be “thoroughly investigat
ed” by a surcharge committee of the 
National Retail Clothiers and Furnish
ers Association. Louis Gutterm an, 
head of the  Knickerbocker H aberdash
ers, Inc., has been named chairman of 
the com m ittee by Gerald Grosner, pres
ident of th e  retailers’ organization. The 
comm ittee will undertake in the men's 
wear field what is being done for de
partm ent store retailing by the group 
beaded by J. E. Pridday, president of 
Lord & Taylor.

Few Garment Cancel ations
Cancellations on ready-to-wear 

reaching this m arket have con turned 
comparatively few. Those noted are 
mainly on m erchandise ordered in July 
o r early last mionth and in a number of 
these cases new orders are being

placed. The religious holidays last 
week precluded any material gain in 
shipments, and it will probably be an
other ten days before strong headway 
on deliveries is made. Price-line sta
bilization in both coats and dresses is 
still a matter of the future, pending

clarification of labor issues. Eventual 
agreement with retailers’ views on 
price brackets is probable.

Cost of industrial X-ray work is said 
to be reduced by a new paper film to 
he used in place of celluloid film.

ASSOCIATED TRUCK LINES, INC
N elson-C arm ody  Motor Fre igh t  Division 

DIRECT DAILY SE RV ICE OVER OUR OWN LINES
GRAND RAPIDS — CHICAGO 

GRAND RAPIDS — CADILLAC — TRAVERSE CITY 
PETOSKEY — MANISTEE — LUDINGTON  

Offices at—
15 M arket  Ave. 1152 W. Aust in  Ave.

GRAND RAPID S, MICH. CHICAGO, ILL.
Phone 8-7976_______  Phone,  H a y m a r k e t  4431

MICHIGAN BELL
TELEPHONE CO.

•

LONG DISTANCE  
RATES ARE 

SURPRISINGLY LOW

between 8:30 p. m. and 4:30 a. m., you can call the fol
lowing points and talk for three minutes for the rates 
shown. Rates to other points are proportionately low.

From GRAND RAPIDS to: N ig h t
S ta t io n -to -S tr

A K R O N , O. $.70
C L E V E L A N D , O.

IN D IA N AFO LIS, IND. .65
M A C KIN A W  C IT Y .60
N EW B E R R Y .70
S H E L B Y V IL L E , IND. .70

The rates quoted above are Night Station-to-Station rates, effec
tive from 8:30 p. in* to 4:30 a. in. Night Station-to-Statiou rates 
are approximately 40% less than Day Station-to-Station rates, in 
most cases. On calls costing 50c or more, a Federal tax applies.

For fastest service, give the 
operator the telephone number 
o f  the person you are calling

Grand Rapids Paper Box Co.
M anufacturers of SE T  UP and FOLDING PAPER BO XES  

SPEC IA L DIE CUTTING AND M OUNTING  
G R A N D  R A,  P I D S ' ,  M I C H I G A N



16 M I C H I G A N  T R A D E S M A N S eptem  hei 19:

HOTEL DEPARTMENT
CODE OF HOTEL ETHICS

It Gives Hotels Weapon To Fight 
Unfair Competition*

To-day’s meeting1 convenes at p rob
ably one of tlie m ost crucial m om ents 
ever experienced by the hotel industry 
and business in general.

beg inn ing  with the now gloriously 
appearing days of 1929, a t the end of 
which year difficulties of carry ing  the 
burden of excessive hotel financing 
placed the industry in a position where 
all possible human efforts were needed 
to make ends meet, we were steadily 
pushed to the point where m ajor finan
cial changes were necessary.

\ \  e find that a large num ber of p ro j
ects financed prior to 1929 have fallen 
of their own weight and by their fall 
have carried a great many o thers with 
them. I his condition was not only 
found in the hotel industry, hut in a l
most all o ther lines, excepting that the 
distress in hotels and o ther enterprises, 
where real estates constitutes the m a
jor investm ent, has been accentuated 
by greater suffering on account of the 
large and mow found impractical bond 
issues which complicated the hotel 
problem.

1 his condition has been discussed so 
frequently and in so much detail that 
we might well disregard this phase to- 
day and consider the business in gen
eral, shortly following through the 
happenings from 1927 up to the p res
en t date.

Average occupancy in hotels in 1927 
was 68.75 per cent., which was de
creased to 58.75 per cent, in 1931, a 
decrease of 14.55 per cent., which de
crease made itself so much m ore felt 
because a t the same time room rates 
had also decreased 12.8 per cent., so 
that the decrease in room sales alone 
was less by 25.49 per cent, in 1931 than 
it was in 1927.

Similar decreases were experienced 
in o ther departm ents and the total sales 
of hotels in 1931 was about 26 per cent, 
less than  in 1927. In 1932 the decline 
was very sharp and the total business 
am ounted to 56 per cent, of the year 
1927. In the first six m onths of 1933 
the bottom  was reached and the vol
ume of business was approxim ately 45 
per cent, of the business enjoyed in 
1927. In June, 1933, the volume of 
business increased, as com pared with 
1927, am ounting to 52 per cent, and in 
July to 57 per cent., so that it is pretty  
safe to assume that the rem ainder of 
the year of 1933 will at least be as good 
as the last six m onths of 1932.

In certain sections, particularly in 
Chicago, on account of the world’s 
fair, in \ \  ashington, on account of the 
extraordinary activities created by the 
“new deal” and in New York City, 
probably on account of general g reater 
buying activities, results are better than 
they have been for a considerable pe
riod' of time, it  is interesting to know 
tha*t 55 per cent, of all the hotels re 
porting to our regular m onthly T rend 
of Business sold more room s in July 
than they sold in the same m onth in 
1932, but these reports also show that 
the room rates are again 8 per cent.

♦Paper read at Michigan Hotel As
sociation by Paul Simon.

lower than  they were in 1932. The 
total decrease in room rates front the 
high years 1927, 1928 and 1929 am ounts 
to  30 per cent.

The large city of Detroit, in which 
you naturally are particularly in terest
ed, shows very poorly and is probably 
in the w orst condition of any of the 
large cities. The small cities in Mich- 
igan, and particularly those depending 
upon tourist travel and resort visitors, 
also in general have done very poorly, 
which is probably due to an extent to 
the fact that the  exposition in Chicago 
absorbs this year most of the avail
able business of that type. N otw ith
standing the fact that visible improve
m ent in hotels is still spotty, it can 
nevertheless be accepted as a fact that 
recovery has set in and that the  long 
deferred end of the downward sweep is 
at hand and that the trend will soon 
show the change for the better. N ot
w ithstanding how speedily optim ists 
may expect this recovery to progress, 
there  is no doubt that hotels still bur
dened with original financing arranged 
for in the period of the boom, cannot 
hope to survive.

In  fact, the period of re-organization 
and rebuilding of the financial struc
ture has already started . Announce
m ents are made daily of the completion 
of re-organization plans. Undoubtedly, 
while some of these reo rgan iza tions 
have met the issue squarely and have 
a good chance of working out success
fully, some of the new plans are at 
best only tem porary structures which 
m ust again he adjusted before they 
can b e  expected to  produce profits 
which will carry the fixed overhead ex
pense.

Recent research has shown that in a 
large city, even if the assessm ents for 
taxes were used as the basis of valua
tion, hotels would need an increase in 
rates of 65 per cent, to cover all case 
requirem ents, plus funds for the re
placem ent of furniture, am ortization of 
the value of the building or return  on 
the equity of flic owner.

W hile this condition m ight not be 
just as bad in medium-sized and 
sm aller cities, it is near enough true 
in m ost cases to make it clearly obvi
ous that an entirely new type of ho te l
keeping is needed to place the industry 
on a profitable basis.

T herefore, w hatever we may think, 
individually, of the radical m easures 
em anating  from  W ashington and 
w hether o r not we are in favor of or 
object to  any o r all of them it is well 
to  have the  thought in mind that in the 
hotel industry, as in alm ost every o ther 
industry, a point lias been, reached 
where ordinary m easures cannot, and 
will not, improve the situation to such 
an extent that they m ight m ake it 
possible fo r either capital m anagem ent 
o r labor to exist.

In  his labor day talk. President 
Green, of the Am erican Federation of 
Labor, claimed definitely that eleven 
million w orkers are unemployed and 
he stated as his opinion that that rep
resented a  lack of livelihood of forty- 
four million people, o r more than one- 
th ird  of the Nation.

W e know from our own experience 
that in our particular industry, not less, 
and probably considerably m ore, than 
80 per cent, o f all hoitel properties are 
now in possession o r control of trustees

and receivers. W e also know as a very 
definite fact that the average of hotel 
bonds constitu ting  first liens on hotel 
properties arc now selling, if a buyer 
can be found, a t an  average of fifteen 
dollars on ever}' face value of one hun
dred dollars.

It is, therefore, really astonishing 
and, it seems to me, a very distinct 
compliment to American institutions 
and to the patience and soundness of 
fhe Am erican people that at least so 
far we have been spared a bloody revo
lution with complete loss of property, 
if not life, and that industry has only 
been asked to  submit to an industrial 
revolution which expresses itself in a 
redistribution of wealth. For the busi
ness m an who is being asked to pay 
out money when he has no funds, to 
add additional employes when he has 
not enough work for those now em
ployed and to  raise salaries of those 
working when it is near an impossibil
ity to pay the present salaries, seems to 
he an enorm ous hardship, almiost ini- 
po S'S ¡Me of fulfillment. But it seems to 
me that it is well to consider the m a
jor operation now being performed: on 
American business as an emergency 
operation on a patient who is almost 
dead and in whose treatm ent all known 
ordinary remedies have been employed 
unsuccessfully.

Nobody, including General Johnson 
or even President Roosevelt himself 
has ever expressed himself as being 
certain of the outcom e and each indi-- 
vidual undoubtedly has the right to his 
personal opinion and forecast. How
ever, even the strongest objector to the 
various forms of relief and recovery 
legislation will agree that, once having 
started in this direction, only the most 
dire calamities can he expected if the 
plans do not carry through. It is, there
fore. a m easure of self-preservation, as 
much as of patriotism  for the individ
ual business man to undertake the b u r
den with the thought in mind that if 
the execution of the actions demanded 
of him should not carry through, he 
will not he any worse off than he would 
be otherw ise and that if the plans of 
the governm ent do carry through and 
the lessening of unemploym ent, plus 
raising  of wages, should result in suf
ficiently increased purchasing power, 
a new and wholesome structure may 
be built up in which the hotel business, 
of course, would share as quickly as 
any o ther im portant industry.

It is, of course, doubtful whether or 
not the code plan in its entity will be 
accepted in the final hearing and we

Hotel and Restata*ant 
Equipment

H. Leonard & Sons
38-44 Fulton S t, W. 

GRAND RAPIDS, MICH.

Warm Friend Tavern
Holland, Mich.

Is truly a friend to all travelers. All 
room and meal rates very reasonable. 
Free private parking space.

JAMES HOEKSEMA, Manager

Store, Offices & Restaurant 
Equipment

j G.R.STORE FIXTURE CO.
! 7 Ionia A ve., N. W . Phone 86027

CODY HOTEL
G R A N D  R A P ID S  

R A T E S —$1 up without bath. 
$2.00 up  w i th  ba th .  

C A F E T E R IA  IN C O N N E C T IO N

"A  MAN IS KN O W N  B Y  T H K  
C O M PA N Y  H E  K E E P S "

T h a t  is  why LEADERS o f Bust nest 
and  Society m ake their head

quarters a t the

P A N T L I N D
H O T E L

"An entire c ity  block of H osp ita lity’ 
GRAND RAPIDS, MICH. 

Roome $2.26 and up. 
Cafeteria - : -  Sandwich Shop

M O R T O N
H O T E L

Grand Rapids* Newest 
Hotel

400 Rooms -:- 400 Hatha

RATES
$2.50 and up per day.

Hotel Milner
Formerly Herkimer Hotel

323 S. Divison-
$1.00 Day

-Phone 8-1471
$3.00 Week

Guest Laundry Done Free 
First Class Cafe in Connection 

Sunday Dinners 35c—40c 
All Brands of Beer—6 A. M. to 2 A. 

Grand Rapids, Michiganj Grane

j A L L  GOOD R O A D S L E A D  T O  I 
j  IO N IA  A N D  I

! THE REED INN i
I Excellent Dining Room t
I Rooms $1.60 and up !
I M RS. G E O . SN O W , Mgr. |

• Park Place Hotel
! Traverse City
|  R a tes  Reasonable—Serv ice  Superb  
I —Location Admirable.

G E O . A N D E R S O N , Mgr. 
A L B E R T  J . R O K O S , A sa ’t  Mgr.I

j

! 
!

—  INew Hotel Elliott
STURGIS, MICH.

50 Baths 50 Running Water 
European

D. J. GEROW, Prop.

I Occidental Hotel
• F I R E  P R O O F
• C E N T R A L L Y  L O C A T E D
| Rates $2.00 and up
• E D W A R D  R . 8 W E T T .  Mgr.
I Muskegon Michigan

Columbia Hotel 
KALAMAZOO 

Good Place To Tie To

I

1
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particularly expect strong objection on 
the part of labor interests against the 
exclusion of hotels in cities of less than
25,000 inhabitants and also in regard 
to  the recognition, of tips as constitut
ing a wage.

M r. Boomer, the chairm an of the 
code comm ittee, in a very m asterful 
address has briefed the  reasons why the 
code adm inistration should accept the 
hotel m en’s point of view in connec
tion with gratuities.

W e all hope that this point will even
tually be won, as otherw ise the situ
ation is alm ost impossible to  work out 
and the refusal to  recognize such an 
arrangem ent would be indeed unjust to 
the hotel industry.

A ssum ing that tips are recognized as 
income in the meaning of the act, the 
payroll increase is estimated' at about 
20 per cent, and th e  increase in the 
num ber of employes a t about 10 per 
cent. T hose ratios, of course, vary to 
a great extent, depending upon the 
size and type of hotel, its location and 
particularly in conjunction, with what 
policies have been pursued heretofore. 
M any of the  large city hotels already 
have established a six-day week, 
whereas m any of the small hotels work 
their employes seven days a week and 
up to 84 hours.

In  considering the hardship of this 
average increase of 20 per cent, the 
following facts have to be taken into 
consideration: Sales in 1933 were 44 
per cent, of the business in 1929 and 
the 1933 payrolls are approxim ately S5 
per cent, of those in 1929. T his indi
cates th a t it w as not possible to  keep 
the decrease in  payroll entirely in step 
with the decrease in business. I t  is 
also clear that even had the  payroll 
been exaotly in ratio  w ith the decrease 
in business, the payroll being between 
30 and 35 per cent, of sales, it still 
could not offset the losses created by 
the drop in business. Reversely, it is 
also true th a t an increase in the per
centage of payroll in excess of th e  in
crease in the percentage of business 
would be less dangerous than  it ap 
pears, because a  20 per cent, increase 
in payroll would represent only about 
6 per cent, increase in the cost per 
dollar sale.

O ur statistics show that generally 
the volume of business in O ctober is 
20 per cent, above the volume of busi
ness in July.

I t is logical to  believe that there has 
alw ays been an  increase in payroll to  
take care of th e  20 per cent, increase 
in business in O ctober and  th a t this 
increase in  payroll would be a t least 
20 per cent., which would am ount to 
about 6 per cent, of th e  increased vol
ume of business.

T h e  code not having been accepted 
as yet and the details being more o r 
less uncertain, I am hesitant to  go into 
details regarding the possible advan
tages which m ight come to  th e  hotel 
industry as a consequence. However, 
there are certain  points th at to m e ap- 
¡>ear to  be clearly w ithin th e  scope of 
im provem ents that m ight be expected.

In  o rder to  m ake is passible to em 
ploy m ore people and to  pay b e tte r 
wages, it is, of course, necessary th at 
business be successful. In  o rd e r for 
the  Governm ent to  survive and ¡to ob
tain taxes, w ithout which it cannot 
function, it is Obvious that it miust be

in a position ;to collect income taxes, 
one of the m ajor sources of revenue 
for the Federal Government. Income 
taxes cannot be collected unless a profit 
is being produced by  industry. Con
sequently, to  make it possible for in
dustry to  obtain profits unfair compe
tition m ust be abolished and1 cannot be 
abolished w ithout the help of the gov
ernm ent.

Quite logically, therefore, a code of 
ethics is considered an im portant part 
of the code to  be approved by the ad 
m inistration and in this code of ethics, 
which is to  be admimisered and en
forced by the industry, it is possible to 
do away with a  great many of the 
competitive abuses now ram pant in the 
hotel industry. The popular indoor 
sport of the  hotel industry of giving 
th ings aw ay certainly should be done 
aw ay with.

T he cutting  of prices and particu
larly the giving of special rates is an 
enormous drain on the to ta l income of 
hotels and1 undoubtedly can, be consid
erably curbed by agreem ent, which is 
not only legitim ate but in fact desired 
and  supported by  the  administration^

H otel associations will gain im m eas
urably in importance, prestige and 
power and, if properly used, may be 
the medium of salvation for the hotel 
industry. Raising of prices of all ac
com m odations and commodities sold 
by hotels is not only permissible but 
is, in fact, expected by the adm inistra
tion, although a strong stand has been 
taken against profiteering on the basis 
of the increases caused by fulfilling the 
requirem ents of the code.

T he agreem ents reached by hotel 
associations are binding, not only upon 
the m em bers o f the association but 
upon everybody engaged in the same 
line of business and can be enforced 
by penalties.

I have often expressed myself as a 
disbeliever in agreem ents reached1 be
tween hotel operators, simply because 
there was no way of enforcing them.

T he code will give to  the legitim ate 
hotel m en who compete on the level a 
weapon with which ito fight the un
scrupulous and unfair competitors.

New Officers of Hotel Associations 
Good and True

Los Angeles, Sept. 23— I certainly 
highly commend the action, of the 
nvemjbers of the M ichigan H otel A s
sociation in electing Preston  D. N or
ton, m anager of H otel Norton, Detroit, 
and Norton-Pailmer, W indsor, to the 
presidency o f that body, for the ensu
ing year. Every hotel operator in the 
slate knows ‘‘P re s” as the real essence 
of activity ¡in. everything he under
takes and I predict he will create a 
new record1 o f accomplishm ent in his 
new official capacity. T h e  Nortons, 
Chas. W . and P. D., have been am ong 
my w arm est and choicest friends for 
m any years. D uring the period when 
I was secretary o f the staite organiza
tion, w ith P. D.’s co-operation, the 
m em bership in  D etroit reached the  
high-w ater m ark, and for this and 
m any added reasons I have been one 
of h is strongest supporters for the 
presidency. O ther officers elected a t 
the state convention held a t Johnson’s 
Rustic Tavern, H oughton Lake, ast 
week, were Ralph T . Lee, proprietor 
of th e  Lee Plaza and  Lee Crest, De
troit, as vice-president. B ruce E. An
derson, of the Olds, Lansing, is the 
new secretary and  Daniel J . Gerow, 
H otel E lliott, Sturgis, was elected 
treasurer. A t a m eeting of th e  exec
utive com m ittee held during the seis-

siom and presided over by Chas. H. 
Stevenson, of H otel Stevenson, De
troit, the proposed N RA  code was dis
cussed and dues for the ensuing year 
were fixed a t 20 cents per room, with 
a $10 minimum, which is an advance 
of 25 per cent over the previous year, 
due to  th e  increased activities neces
sary to be financed. One of the im
portant features of the convention was 
a discussion of the connection between 
the state association and the American 
Hotel Association, all of which was 
heartily endorsed. T he annual ban
quet took place Friday evening in  the 
rustic  dining room with retiring pres
ident, Fred! Doherty, acting  as toast
m aster. President N orton and the 
o ther officers were installed and a  beau
tiful gold watch was presented to the 
re tiring  executive. John A. Anderson, 
m anager of H otel H arrington, Port 
H uron, w as re-elected as American 
Hotel representative, and O tis M. H a r
rison, m anager D etroit-Leland, ap
pointed to  a ttend  the annual conven
tion of that body at Del Monte, Cali
fornia.

The M ilner hotel chain has added 
two more M ichigan hotels to its sy s
tem)— Hotel Edison, Detroit, and the 
Kenwood Hotel, Pontiac—operated for 
several years by H. F. Heldenbrand, 
now proprietor of H otel Kimbark, Bay 
City. I t  is asserted that Earl R. Mil
ner, president and general m anager of 
the Milner organization is negotiating 
for other hotels in Lansing, K alam a
zoo and B attle  Creek.

O tis M. H arrison, general m anager 
of the  D etroit-Leland H otel has been 
commissioned as a  Kentucky colonel. 
H enceforth please address him as Col. 
H arrison, and feel that you are hon
ored in knowing him.

Hotel men in other states beside 
Michigan are  greatly  agitated  over the 
question of tourist cam ps, bu t lrardiy 
see how ¡they can be elim inated by leg
islation1. The fear that licensing such 
institu tions will place them  in the line 
of legitim ate com petition m akes some
what for wariness about invoking the 
aid of the legislators.

I t is stated that the LI. S. Govern
m ent is already laying plans for in
creasing the supply of distilled liquors, 
which will be b rough t into demand) by 
the repeal />f the eighteenth am end
ment, which is now reasonably assured. 
Miany hotel operators are already a r
ranging to  restore their bars just as 
soon as ¡they m ay legally do so, and as 
a consequence they are casting about 
to  discover a source of supplies for 
same. 1' o r some time it will probably 
be necessary to procure such goods 
from abroad which is an unfortunate 
situation.

F. Taylor Peck, well-known Michi
gan  hotel operator, bu t who has for 
many years conducted the affairs of 
the Battle House, Mobile, Alabama, 
has resigned from that position, to take 
up ¡the hotel supply game.

A contributor to  one of the hotel 
publications, discussing farm -house and 
cam ping-ground com petition with ho- 
¡tels, insists the way ¡to beat this kind 
of com petition is for hotels to  operate 
cam ping grounds in connection with 
their establishm ents, for those who in
sist on  th is sort of accommodations. 
The sam e suggestion has been made 
many times in the past and possibly it 
m ight be  worked out, but any hotel 
m an contem plating this sort o f  thing 
should satisfy himself that his is one 
of the com m unities where it is likely 
to  prove successful.

There is some satisfaction in  the 
news ¡that J. M. M orris who has been 
appointed m anager of Hotel Rowe, 
Grand Rapids, comes to  that institu 
tio n  with the backing of exceptional 
hotel experience, and a lso in the fu r

ther knowledge that our good friend, 
Ernie Neir, will not retire from the 
picture, as it were, hut will remain as 
the receiver for the institution, which 
has been taken over by the M etropoli
tan Life Insurance Co. W e are all 
very fond1 of Ernie and are prepared 
to extend the glad hand to Mr. M orris.

I he question of harboring dogs in 
hotels is still a m uch discussed ques
tion am ong operators, hut so far little 
has been done am ong hotel organiza
tions to indicate a tangible solution 
of the problem. T he hotel man, as a 
m atter of common law, is entitled to 
exclude any nuisance from his estab
lishment, or ay tithing that m ay become 
a nuisance, unless its use can be prop
erly regulalted. T h u s while a radio may 
become a nuisance, and often does, its 
use can he regulated by  the hotel m an
agem ent; therefore a radio is adm is
sible. But not so with dogs. So far as 
the records indicate, no satisfactory 
way has been designed to regulate the 
use of dogs with a strong tendency 
toward nuisance, as they are in most 
cases. H otel men know from long ex
perience how (these pet anim als may 
damage furniture, m ay practice unsan
itary habits, annoy other guests, fright
en children, run around the house rais
ing the dickens, but there seems to  be 
no wav legally for sitopping such nui
sance. And1 the hotel man, especially 
during these depressed times, just 
seems to have to stand and bear it, o r 
deprive himself of needed revenue. 
Perhaps after all, it will be necessary 
for the guest who objects to  the naus
eating odor usually accompanying the 
advent of the  canine species, and dis
likes to  find his bath tub padded with 
dog ¡hair, to  assert himself some 
day and establish a boycott against the 
institution which perm its the intrusion 
of the (log feature by possibly tw o per 
cent, of his guesjts, and indicate that he 
is “afraid of the cars” when complaint 
is made by the o th er 98 per cent, of his 
patrons.

H ere is an angle in the hotel game, 
developed in New York, which may be 
responsible for lack of dividends else- 
w here. A wealthy woman who owned 
a controlling interest in one of the 
leading hotels there, after years of pri
vate living, decided to move into her 
own hotel. She selected her apartm ent 
and was accorded a minimum rate. A 
week la te r sihe was back in  the lobby 
dem anding to know something. She 
wanted to know why she could get a 
better, b igger smte in a competitive 
hotel and at a lower price, and she 
wound up by "w anting to  know if this 
m ight not he the reason for an absence 
of dividends in her own hotel opera
tion.

, The Upper Peninsula Development 
Bureau, an organization supported 
largely by hotel interests, to  prom ote 
travel in the U pper Peninsula, held its 
anual m eeting in M arquette last week. 
1 he financial statem ent for the six 
m onths ending July 31 showed that the 
officers have balanced the budget and 
have carried on so successfully that 
the income exceeded the outgo to the 
extent of more than  $2,000. George E. 
Bishop is executive secretary of the 
Association.

R. I. Carlson, assistant m anager of 
M ather Inn, Ishpemiing, since the ho
tel was opened in January, 1932, has 
resigned his ¡position to become asso
ciated with his brother-in-law, Carl 
Quigley, form er m anager of the M a
ther as assistant m anager of the Spaul
ding, a t Duluth, Minn. A rthur Ben- 
net succeeds him alt the M ather.

T he dictum of A uditor General 
Stack, of Michigan, to the effect that 
state employes would be perm itted to  
pay no more than  1.50 per might for 
bated accomm odations while in the 
state, bu t would be allowed a m axi- 

( Continued on page 23)
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D R U G S
Michigan Board of P h a rm a c y  

P re s id e n t— E a rl D u rh am , C orunna . 
V iee-P re s .—M. N. H en ry , Lowell.
O th e r m em b ers  of th e  B o ard —N orm an

W eess. E v a r t ;  F r a n k  T . G illespie, St.
Jo se p h ; V ic to r C. P iask o w sk i, D e tro it. 

D irec to r—E. J .  P a r r ,  L ansing .
E x am in a tio n  S essions—T h ree  sessions  

a re  held each  y ear, one in D e tro it, one in 
th e  U pper P e n in su la  an d  one a t  K erris 
In s titu te . Big R apids.

Michigan S ta te  P h a rm aceu t ica l  
Association.

O fficers e lected  a t  th e  Jac k so n  C on
ven tio n  of th e  M. S. P.  A.

P re s id e n t—D un can  W eav e r, Fennville .
F i r s t  V ic e -P re s id en t — P a u l G ibson, 

A nn A rbor.
Second V ic e -P re s id en t—J . E. M ahar, 

P on tiac .
T re a s u re r—W m . H. Jo h n so n . K a lam a 

zoo.
S e c re ta ry —R. A. T u rre l, C rosw ell.
E x ecu tiv e  C om m ittee—A. A. S p rague , 

I th a c a ; Leo J . L aC ro ix , D e tro it; J . M. 
C ie.chanow sky, D e tro it; ' M. N. Ile n ry , 
I /tw e ll;  Benj. Peck, K alam azoo; J . E. M a
h a r, P on tiac .

Peeps at Patents and Proprietaries
It is quite surprising how unfamiliar 

many pharm acists are with the many 
patents and proprietaries that line their 
shelves. To be more exact, they are 
well acquainted1 with the names of the 
num berless trade-marked brands and of 
those not so often heard of, hut ou t
side of the advertised nomenclature, 
little o r nothing is known of the p ro d 
uct. T hat is, not so much as to what 
ingredients constitute the preparation 
as to certain little things th a t identify 
or help to identify the product. So 
that, it is not infrequent that a cus
tom er will call for a product o ther than 
by its name and very often the phar
macist is stum ped as to how to an
swer the request.

Now, for example, a woman came 
in for a salve th a t she has been using 
for a skin ailm ent a num ber of years. 
U nfortunately, she had forgotten the 
name and since there  are many prep
arations on the m arket that are de
signed for the same purpose, a little 
cross-exam ination was necessary. I 
questioned her as to size, price, the 
color and design of package and about 
the only thing she could rem em ber was 
the price, which, too, at tim es may 
offer a clue . . . provided the  price 
quoted isn’t  too “deep cut-rate .”

The only tiling, then, th a t I could 
glean from the  m eager inform ation she 
offered, was th a t it came in a “little 
brown bag.” I subsequently brought 
forth a package of Poslam  O intm ent 
which was the answer to her little 
problem. This is one of m any in
stances which shows that an intim ate 
knowledge of the products one han
dles is just as necessary as the familiar
ity a pharm acist m ust have with Inis 
“back-room preparations.”

W ith that in view, then, I have pre
pared a catechism  which should prove 
of especial interest to the embryonic 
pharm acist and those with lim ited ex 
perience. Likewise, to the veterans, it 
should be, I imagine, somewhat of a 
refreshing review.

I t  may lie well to make mention that 
no preference h as been given to  any 
products in particular and obviously 
the in ten t is not one of publicity.

Q.—W hat is the name Lavoris de
rived from and w hat is its active in
gredient?

A_i—It is derived from the Latin 
which m eans m outh wash, its active 
ingredient being zinc chloride.

Q .—W hat product depicts on its 
package a woman with a luxuriant flow 
of hair?

A.— Da nder i ne.
Q .— H ow  much l ’yram idon is in a 

teaspoonful of its Elixir?
A.—T w o and one-half grs.
Q.—To whom does the trade m ark 

Tabloid belong?
A.— Burroughs-W ellcom e & Co.
O .—W hat preparation bears the 

words “ Feel It H eal?”
A.— Noxzema.
Q .—H ow  would you pick out a bot

tle of Rem from a distance that would 
m ake the letters unreadable?

A.— By its orange and blue color 
scheme?

(J.— How does Pertussin get its 
name and! by what process is the 
thyme, which is its active ingredient, 
ex tracted?

A.— It comes from the Latin which 
when trn slated m eans “for cough” 
and the thym e extraction is effected by 
the Taeselbner Process.

Q.— How m any tablets are there in 
a small box of Midol?

Aj—T hree.
Q.—W hat linim ent comes in a bottle 

whose capacity is one and one-sixth 
ounces and what contributes to its 
color?

A.— Om ega Oil and the E x tract of 
llyoscyaim is im parts its green- color.

Q .—H ow  does Squibb and Co. des
ignate its Liquid Petrolatum  and its 
liquuid Petrolatum  with Agar?

A.—Squibb-O l No. 1 and Squibb-Ol 
No. 2 respectively.

Q .—W hose trade-m ark is Vera Me- 
dieamentta?

A.— Parke, Davis & Co.
Q.—W hat is used as a substitute for 

salt by people whose condition can’t 
tolerate same and by whom is it put 
up?

A.— Eka salt which is exhibited by 
Sharp & Dohme.

Q.—W liat have custom ers reference 
to when they ask for a draw ing salve 
th a t comes in a round tin?

A.—A ntiphlogistine.
Q.—W hat tooth-paste contains zira- 

tol?
A.— Ipana.
Q.—W hat shaving cream is recog

nized by its barberpole design?
A.— Barbasol.
Q.— H ow  m any tablets does the 

quarter E x-L ax  contain in com parison 
to  the  small size?

A.—'Three tim es as many.
Q.—W hat recent arsenical prepara

tion changed its name lest i:t he “too 
descriptive” ?

A.—Toitikum  which was changed to 
E lixir A rsylum  Comp.

Q.—W hat capsule, when cut in half 
•shows the initials of its firm?

A.— Sm ith’s Argoapiol.
Q.—W h at cough m ixture cannot lie 

used as is?
A.— Pinex, which m ust be diluted 

with syrup before using.
Q .—W hat preparation  is widely 

used when aspirin is called for in solu
tion?

A.— Elixir Aspirol.
Q.—W hat tooth-pow der is said to 

release oxygen as soon as it contacts 
the  gum s?

A.— Callox.
T here  is indeed a certain fascination 

even in the literature that accompanies

the package. O fttim es a pharm acist is 
expected to know some data on certain 
preparations and hesitancy in response 
o r confession of ignorance tends to 
break down confidence.

M ental notations should likewise be 
made of contents of packages. It is 
always easier to  “sell the larger size 
if you can specifically say how much 
m ore there  is in  one size than another. 
Pharm acists m ust be “more than a 
m erchant—they must ¡be keen observ
ers .” Joseph J. Gold.

Sales of Ice Cream in Drug Stores
C onsum er preferences and other ele

m ents such a weather, time of day and 
location of tile store, which influence 
the sale of ice cream at drug store soda 
fountains are analyzed1 in detail ini a 
report from the National Drug Store 
Survey just released by the In terna
tional Association of Ice Cream Manu- 
factirers. T he report is published in 
two pam phlets under the title “ Ice 
Cream  at the Soda Fountain .” Is was

prepared1 by W . H. Meserole, of the 
Bureau of Foreign and Dom estic Com
merce, and published by the Associa
tion, with the in terpreta tion  of the  
findings by O ’Neal M. Johnson, of the 
Association.

Men were found to predom inate as 
custom ers for ice cream  products in 
the drug stores. T hey m aterially out
numbered! women and children as pur
chasers of ice cream  as well as the milk 
beverages, sundaes and sodas in which 
ice cream was served. It was found 
that in the sample group of stores, 
comprised of stores of all representa
tive types, m en bought from two th irds 
to three-fourths of the ice cream and 
products using it. T he num ber of chil
dren custom ers was small, hut prac
tically all fountain sales made to chil
dren are shown to involve ice cream 
as an ingredient.

An average of 46.6.1 per cent, of the 
income received at the soda fountain 
during the year, the survey indicates, 
is from ice cream and products using it
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as an ingredient. T his figure was 53.52 
per cent, in the summer, and 35.62 per 
cent, in winter.

T he wide variation in the sale of ice 
cream products during different peri
ods of the day is analyzed, revealing 
that the average for all types of drug 
stores is higiheslt between 8 p. m. and 
m idnight, with another high period 
betw een 2:30 and 5:30 p. m., and  lower 
than average sales prior ito 11:30 a. m. 
and between 5:30 and  8 p. m.

Conditioning influences oil1 soda foun
tain sales, such as weather, store loca
tion and type of custom ers served were 
found to occasion the widest variety of 
sales perform ance. T his report a t
tem pts it© analyze and evaluate these 
factors .so 'that the druggist may more 
effectively and economically serve his 
patron®, and the ice cream m anufac
turer may m ore intelligently prom ote 
sales of hiis products to each type of 
sit ore.

As an example of one of the varia
tions referred to  above, the report 
points out th a t package ice cream sales 
are ten  times as im portant at neigh
borhood fountains as at fountains in 
congested areas. Income levels were 
found to 'bear little if any influence on 
this resident patronage in purchasing 
factory-packed ice cream.

Separate analysis is made in the re
port for sales of each of the products 
in which ice cream is used’, with de
tailed data on the factors influencing 
the sales of these products. Copies of 
the report are available for 40 cents 
(Volum e I, 25 cen ts; Volume II , 15 
cents), from the International Associa
tion of Ice Cream M anufacturers, H a r
risburg, Pa. Volume I I  is entirely  s ta 
tistical.

Druggists Show Wide Variance in 
Pricing Prescriptions

W ide variance in the prices charged 
for the same prescriptions, w ith fre 
quent instances o f prescriptions being 
sold below the cost of the ingredients, 
is revealed in th e  analysis recently 
com pleted by th e  D epartm ent of Com
m erce of the prescription' departm ent 
of drug stores, made as a  part of the 
National D rug S tore Survey.

T h roughou t the  entire study of pre
scriptions 'filled in  commercial type and 
professional drug stores, the report 
states, m any inconsistencies in pre
scription, pricing were found. In  some 
stores such inconsistencies were less 
prevalent than in others, but no store 
was immune.

As an illustration of inconsistent 
pricing, it ^  stated th a t in  one store 
a prescription was priced a t 85 cents, 
although the m aterials alone cost $1.45. 
Such underpriced prescriptions, it is 
pointed out, were not a  rare occur
rence in the stores studied and, sim 
ilarly, o ther prescriptions low in cost 
of ingrediences were sold a t  unneces
sarily high prices. T he danger to the 
store ini the  ¡bad feeling which is likely 
to  he created am ong custom ers by such 
m istakes is pointed out and sugges
tions a re  offered for preventing their 
occurrence.

One of these suggestions is th a t the 
pharm acist write the price per ounce 
on  the label of each o f his ingredients 
which are  called for m ost frequently, 
say the 150 m ost im portant ingredients. 
A few m inutes spent in determ ining

the cost of the prescription would per
mit pricing on a businesslike 'basis and 
avoid the possibility of hidden losses 
and pricing inconsistently.

The average price charge for pre
scriptions in 1930 in the stores studied 
was 92 cents in commercial type stores, 
and  86 cents in professional pharm a
cies. These prices are based on a study 
of approxim ately 33,000 prescriptions. 
Comparative prices are shown for 
1910, 1920 and  1930 in professional 
pharmacies, on the 'basis of a  smaller 
sample. The average price in 1910 was 
51 cents, in 1920, 77 cents and in 1930, 
86 cents.

T his information on prescription 
prices is taken from Chapter I l f  of 
“T he Professional Pharm acy,’’ the 
Commerce D epartm ent’s study which 
is being published serially in the Jo u r
nal of the American Pharm aceutical 
Association. T he August issue of the 
Journal contains C hapter I I I ,  “P re 
scription Price T rends,” and Chapter 
IV  “Prescription Business According 
to the Physicians W riting  the P re 
scriptions.”

Importance of Milk in Diet
From  one-tfifth to one-th ird  of the 

allowance for food should be spent for 
milk and its products, says the United 
States Bureau of Hom e Economics.

The less m oney there N for food, the 
more im portant it is that the whole 
family should use plenty of milk. It is 
wise to  spend at least as much for milk 
—including cream and cheese if they 
are used—as for meats, poultry and 
fish.

The daily quantity each person needs 
depends on physical m aturity, the vari
ety of the diet as a whole, and special 
needs, such as those of pregnancy. 
W hile most people recognize the value 
of milk to supply building m aterial for 
the grow ing child, many lose sight of 
the fact that the adult needs protein to 
m aintain m uscular tissues and calcium 
to  safeguard bone and tooth strucutre.

Milk is an excellent source of pro
tein and is one of the m ost im portant 
of all our common foods as a source 
of calcium. A generous daily allow
ance is one quart (o r its equivalent in 
other dairy products) for every child, 
one quart for every pregnant o r  nurs
ing woman, and one pint for every 
other adult. T his includes milk used 
in food preparation as well as the milk 
that is drunk.

T here are special cases when it is 
difficult to give a  child as much milk 
as he o r she should have. Undiluted 
evaporated milk o r a concentrated solu
tion of dried milk may be used in cook
ing for such special needs. In  varied 
diets, when milk is carefully supple
m ented in nutritive value by other 
food®, three-fourths of a quart daily 
may be adequate for a child.

Every grow ing child needs at the 
very least a pint a day, and an adult at 
least one-half pint. These very lim
ited allowances do not fully meet the 
need for calcium, and the remainder 
of the  d iet should be selected with this 
fact in mind.

Selling m arket milk in half-pint bot
tles has done much in recent years to 
encourange the  drinking of milk away 
from home, at lunch counters, in res
tau ran ts and dining cars, school cafe
terias, and hotels.

WHOLESALE DRUG PRICE CURRENT

ACID
A cetic, No. 8, lb. 06 @ 10
B oric, Pow d., o r

X ta l, l b . _____ 08%@ 20
C arbolic, X ta l, lb. 36 @ 43
C itric  lb_______ 35 @ 45
M uria tic , C om ’l.,

Ib. ___________ 03%@ 10
N itric , lb_______  09 @ 15
O xalic, lb_______ 15 @ 25
S u lphuric , lb___ 03%@ 10
T a r ta r ic ,  l b . ___ 35 @ 45

ALCOHOL 
D en atu red , No. 5

g a i . ---------------- 44 @ 55
G rain , g a l______  4 00@5 00
W ood, g a l----------50 © 60

A LU M -PO T A SH . USP
Lum p, lb----------- 05 @ 13
Pow d. o r  G ra.,lb . 06%@ 13

AMMONIA
C o n cen tra ted , lb. 06 @ IS
4-F , lb. _________05% @ 13
3-F , lb. _________05%@ 13
C arb o n ate , lb___ 20 @ 25
M uria te . Lp., lb — 18 @ 30
M uria te , G ra., lb. 08 @ 18
M u ria te , Po., lb._ 20 © 30

A R SEN IC
P o u n d _________ 07 @ 20

BALSAM S
C opaiba, lb_____  60@1 40
F ir , C ana ., lb___  2 00@2 40
F ir , O reg., lb___  50(0/1 00
P e ru , lb ------------ 1 70@2 20
Tolu, lb-------------1 50@1 80

BARKS
C assia

O rd in a ry , lb.__ @ 30
O rdin., Po., lb. 25 @ 35
Saigon, lb____  @ 40
Saigon, Po.. lb. 50 ©  60

E lm , lb. ------------40 @ 50
Elm , Pow d., lb._ 38 @ 45
E lm , G ’d, lb------ 38 @ 45
S a ssa fra s  ( P ’d lb. 45) @ 35 
S o ap tree . cu t, lb. 20 © 30
S oap tree , po., lb. 35 © 40 

B E R R IE S
C ubeb, l b . _____  @ „5
C ubeb, po.. lb ._ © 75
J u n ip e r , lb-----10 © 20

B LU E V IT RIO L
P o u n d ---------------06 @ 15

BORAX
P ’d o r X ta l, lb. 06 © 13

BRIM STO N E
P o u n d ---------------04 © 10

CAM PHOR
P o u n d ---------------55 @ 75

C A N T H A R ID E S 
R ussian , Pow d. _ @3 50
C hinese. P ow d—  ©2 00

C H A L K
C rayons,

W hite , dozen__ @3 60
D ustless , doz._ @6 00

F ren c h  P ow der,
Cwml., lb --------03%@ 10

P rec ip ita te d , lb. 12 © 15
P rep a re d , lb___ 14 @ 16
W hite . lum p, lb. 03 © 10

CAPSICUM
P ods, lb -----------60 © 70
Pow der, l b . ____62 © 75

CLOVES
W hole, lb --------- 30 © 40
Pow dered , lb__35 @ 45

COCAINE
O u n c e ------------- 12 68@14 85

C O PPE R A S
X tal. lb --------- 03 %@ 10
P ow dered , lb__04 @ 15

CREAM  TA R TA R
P o u n d ------------- 23 © 36

C U T T L E B O N E
P o u n d _________40 @ 50

D E X T R IN E
Yellow C orn, lb. 06 %@ 15
W h ite  C orn. lb._ 07 @ 15

EX T RA C T 
W itch  H azel, Yel

low L ab ., g a l— 99 @1 82 
L icorice, P ’d, lb. 50 @ 60 

FL O W E R
A rnica, l b . -------- "50 @ 55
C ham om ile.

G erm an , lb___ 35 @ 45
R om an, lb____  @ 90

Saffron .
A m erican , lb— 50 @ 55 
S pan ish , ozs.__ @1 65 

FO RM A L D EH Y D E, BULK
P o u n d ___________09 @ 20

F U L L E R ’S EA R TH
P ow der, lb_____ 05 @ 10

G ELA TIN
P o u n d ---------------- 55 @ 65

GLU E
B rok., B ro., lb__20 @ 30
G ro’d, D ark , lb— 16 @ 22
W hi. F lak e , lb—  27 %@ 35 
W h ite  G ’d., lb—  25 @ 35 
Wlhite AX X  ligh t,

l b . ____________ @ 40
R ibbon __________42%@ 50

G LY C ER IN E
P o u n d  ___________14%@ 35

GUM
Aloes B arbadoes. 

so called ,lb .gourt
Pow d.. lb_____ :

Aloes, S oeotrine.
l b . ___________

—Pow d.. lb_____
A rab ic , first, lb— 
A rabic , sec., lb._ 
A rab ic , so rts , lb. ] 
A rabic. G ran ., lb. 
A rabic , P ’d, lb— ‘ 
A safoe tida , lb. 
A safoe tida , Po., lb 
G uaiac , lb.
G uaiac , powd.
K ino, lb. ______
Kino, pow d., lb—
M yrrh , lb. ______
M yrrh  Pow., lb. 
Shellac, O range,

lb. __________ i
G round, lb____ 2

Shellac, w hite , 
(bone d r ’d ) lb. 3 

T rag a c a n th .
No. 
No. i 
Pow.

P ound

bb ls___
lb s____
lb______

HON EY

HOPS
%s Loose, P ressed

l b . ------------------ ' @1 25
HYDROGEN P E RO X ID E

P ound, g ro ss__ 25 00@27 00
% lb., g ro ss----- 15 00@16 00
’/4 lb., g ro s s ----- 10 00@10 50

INDIGO
M adras, lb______  2 0002  25

INSE CT POW DER"
P u re . l b . ----------- 3i @

LE AD A C E T A T E

H em lock, P u ., lb. 1 55©2 20
lle rn l’k Com., lb. 1 00@1 25

Is © 60 J u n ip e r  Her., lb. 3 00 ©3 20
15 @ 45 Ju n ip  r  W ’d, lb— 1 50@1 75

Lav. Flow ., lb__3 50@4 oo
@ 75 Lav. C ard ., lb—  1 25@1 50
@ 80 Lem on, lb______  1 75@2 25
(à) 40 M ustard , tru e , ozs. @1 50
@ 30 M u sta rd  a r t . ,  ozs. # 35

5 (g) 25 O range, Sw„ Ib— 3 00 @3 25
@ 35 O riganum , a r t .

15 @ 35 lb. __________  1 00© 1 20
. 47@ 50 P ennyroyal, lb—_ 2 75 @3 20

75© 82 P ep p erm in t, lb— 4 75@5 40
@ 70 Rose, dr. ____ @2 50
© 75 Rose, G eran ., ozs. 500 95
@ 90 R osem ary
©1 00 Flow ers, lb. 1 00@1 50
@ 60 Sandalw ood
(g) 75 E. I., lb______ 8 00 @8 60

W. I., lb .__  4 50@4 75
:2%@ 30 S assa fras .
2%© 30 tru e , lb_______ 1 60@2 20

Syn., I b ._____ 85© 1 40
5 @ 45 S p earm in t, lb___ 2 00@2 40

T ansy , lb_______ 3 50@4 00
60@2 00 Thym e, Red, lb— 1 50@2 00
50© 1 15 T hym e, W hi., lb. 1 7502 40
25@1 50 W in te rg reen

L eaf, tru e , lb._ 5 40@6 00
5 @ 40 B irch. I b .____ 3 50©4 00

Syn. ___ 75@1 20
W orm seed, l b ._3 50© 4 00

@
@1

©
@
@
@

@
@
@

@
@
@
©
@

@
@1

60

X ta l. l b ._______ 17
Pow d. & G ra n — 25 

LICORICE 
E x tra c ts , s ticks,

per box____ 1 50
L ozenges, lb___  40
W afers, (24s) box 

LE A V ES 
B uchu, lb., sh o r t 
B uchu, lb., lo n g .
B uchu , P ’d., lb. _
Sage, bulk. l b ._25
Sage, loose 

pressed . %s. lb.
Sage, ounces __
Sage, P ’d & Grd.
Senna,

A lexandria , lb. 35 
T innevella . lb— 20
Pow d.. lb_____ 25

U v a  U rsi, lb.
U va U rs i ,P ’d, lb.

LIME
C hloride, m ed.. dz.
C hloride la rge , dz.

LYCOPODIUM 
P o u n d __________45

MAGNESIA
C arb ., %s, lb___
C arb ., l/1 6 s . l b -  
C5a!rb., P ’w d., lb. 15 
Oxide, H ea., lb— @ 75
Oxide, lig h t, lb — @ 75

M EN TH O L
P o u n d  —________5 00@

MERCURY
P o u n d ----- ,-------- 1 25@1 35

M O R PH IN E
O unces _______
% s ____________:

MUSTARD 
B ulk , Pow d..

selec t, lb—___ 45
No. 1, lb_____ 25

N A P H T H A L IN E
B alls, lb. _______07 @
F lake , lb -----------07 @

NUTM EG
P o u n d __________ @
Pow dered , lb_ @

NUX VOMICA
P o u n d __________ ©
Pow dered , lb_15 @

OIL E S S E N T IA L  
A lm ond,

B it., tru e . ozs. @
B it., a r t . ,  ozs_
Sw eet, tru e , lb. 1 
Sw ’t. a r t . ,  lbs. 1 

A m ber, c rude , lb.
A m ber, re c t., lb. 1
A nise, lb_______ 1
B ay, lb_________ 4 _„ _____
B erg am o t lb___  3 00@3 60
C ajep u t. lb_____ 1 50@2 00
fa ra w a y  S ’d. lb. 2 80@3 40 
C assia, U SP. lb— 2 10@2 60 
C ed a r L eaf, lb—  1 50@2 00 
C ed ar L eaf,

Coml., lb_____ 1 00@1 25
O itronella , lb ___ 1 05@1 40
Cloves, lb_______ 1 75@2 25
C roton , lb s .____  4 0 0 #  4 60
C ubeb. lb_______  4 26@4 80
E rig e ro n . lb____  2 70#3  35
E u ca ly tu s , lb___  95@1 60
F en n e l _________ 2 00 @2 60

@11 80 
@13 96

0
@ 35

25

@ 50 
@ 30 

25 @1 80 
0U@1 25 
71@1 40 
30@2 00 
00@1 60 
00@4 2

W orm w ood, lb. _ 4 50@5 00 
OILS HEAVY

C asto r, g a l-------- 1 15@1 35
C ocoanut, l b .  22%@ 35
Cod L iver, N or-50 weg-ian, gal ___ ]L 1001 r.n
Cot. Seed, g a l__ 85© 1 00
L ard , ex., g a l—_ 1 55 ©1 65
L ard  No. 1, gal. 1 25© 1 40

41 Linseed, rsuw, gal. SO(<t l 01

25
Linseed, boil., gal.
N eatsfo o t,

SO.© 104

35 e x tra , g a l_____
Olive.

80@1 00

M alaga, g a l ._ 2 5 0 0  3 00
00 P ure, g a l____ 3 00© 5 00
50 Sperm , g a l .____ 1 25 @1 50
50 T an n er, g a l_____ 75© 90

T a r g a l------------ 50@ 65
60

70

U hale, gal.
OPIUM

Gum, ozs., $1.40;

©2 00

30 lb. ---------------- 17 50@20
Pow der, ozs., $1.40:

00

40
85

l b . ----------------17
G ran., ozs., $1.40;

50@20 00

35 lb. ---------------- 17 50@20 00

Pound
P A R A F F IN E
---------------06%@

p e p p e r
B lack, g rd ., lb—  25 @
R ed. g rd ., lb------ 45 @
W hite  g rd ., lb._ 40 @ 

PITCH BURGUNDY
P o u n d ---------------20 @

P E T R O LA TU M  
A m ber, P la in ,lb . 12 @ 
A m ber, C arb .,lb . 14 © 
C ream  W hi., lb. 17 @ 
L ily  W hite , lb—_ 20 @ 
Snow  W hite , lb._ 22 @ *, 
P L A S T E R  PARIS D E N T 'L
B a r r e l s -------------  @5 75
Less, lb----------------03%@

POTASSA
C austic , s t ’ks.lb . 55 @ 
L iquor, l b ._____  @

POTASSIUM
A c e ta te  lb_____ 60 @
B icarb o n ate , lb— 30 @

08

@
@
@

.60:

B ich ro m ate , lb— 15
Brom ide, l b . ___ 66
C arb o n ate , lb___ 30
Chlorate,

X tal., ib______ 17
Pow d., lb_____ 17
G ran ., l b .__  21

Iodide, lb ________ 2 £
P e rm a n g a n a te , lb. 22% @33 
Prussiate,

R ed lb -----------80 @ 90
Yellow, lb------ 50 @ 60

q u a s s i a  c h i p s
P o u n d ------------- _* 25 @ 30
Pow d., lb -----------35 @ 40

Q U IN IN E
« oz. c ans , ozx—  @ 71

SAL
E psom , lb --------- 03%@ 10
Glaubers,

L um p, lb-------- 03 @ 10
G ran .. Ib--------03%@ 10

N itre .
X ta l o r  Pow d.
G ran ., lb _____

Rochelle, lb____
Soda, lb______

10 @ 
09 @ 
17 @
02% @

03 @
SODA

A sh _______
B ic a rb o n a te  lb— 03%@ 
C austic . C o’l., lb. 08 @ 
H yposu lph ite , lb. 05 @ 
P h o sp h a te , lb—_ 23 <g> 
S u lph ite,

X ta l., lb .—____ 07 @
D ry, Pow d., lb. 12%@ 

S ilica te , Sol., gal. 40 @ 
T U R P E N T I N E  

G a llo n s ------------- 59 ©
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G R O C E R Y  PRICE C U R R E N T
The prices quoted in this department are not cut prices. They are regular 

quotations such as jobbers should receive for standard goods. Because of present 
day uncertainties, sharp buyers who are in good credit may sometimes be able 
to induce the jobber to shade some of the quotations, but we prefer to quote 
regular prices on regular goods, because cut prices obtained by duress or under 
force of circumstances never accurately represent the actual condition of the 
market, which is the proper province of this publication.

ADVANCED DECLINED

Packaged  Dates

AMMONIA

1 ’a rs o n s  32 oz. 3 35
P arso n s, 10 oz. ______ 2 70
P a rso n s , 6 oz. ______ 1 80
I^ittle Bt> Peep. m ed__1 35
L ittle  Ho Peep, lge-----2 25
Q uaker. 32 oz. 10

A P P L E  B U T T E R

T w in  L ake, 12-31 oz., 
doz. ---------------------1_ 1 70

BAKING P O W D E R S

R oyal. 2 oz., doz_____  SO
R oyal, 0 oz., doz_____  2 00
Royal. 12 oz , doz____  3 83
R oyal, 5 lbs., doz____  20 00

B R E A K F A S T  FOODS

Kellogg’s B rands  
Corn F lak es, No. 136 __ 2 85 
C orn  F lak es, No. 124 __ 2 85
1 ep, No. 224 ___________2 15
1 ep  No. 250 ___________1 05
K rum bles , No. 412_____1 4C
B ra n  F lak es . No. 624__ 1 90 
B ra n  F lak es, No. 650__ S5
R ice K risp ies, 6 oz____ 2 25
R ice K risp ies, 1 oz____ 1 10
All B ran , 16 o z .________2 25
All B ran , 10 o z .______ 2 70
All B ran , % o z . ________l i t
K affe H ag , 6 1-lb.

c a n s _________________ 2 57
W hole W h ea t F la .. 24s 1 85 
W hole W h ea t B is., 24s 2 30

P o s t  B rands
G ra p en  u t  F lak es. 24s._ 2 00
G ra p e -N u ts , 2 4 s _______3 95
G rap e -N u ts , 5 0 s _______1 45
In s ta n t  P o s tu m , No. 8 5 40 
In s ta n t  P o s tu m , No. 10 4 50 
P o s tu m  C ereal, N t  0_ 2 25
P o s t T o as tie s , 36s ____ 2 85
P o s t T o as tie s , 2 4 s _____2 85
1'ost B ran . P B F  2 4 ____2 95
P o s t B ran  P B F  36 ____2 95
.Sanka 6-1 I7>___________ 2 57

A m s te rd am  B rands  
Gold B ond P a r .,  No.5% 7 50
P rize , P a rlo r . No. 6____8 00
W hite  Sw an P a r., N o.6 8 50

BROOMS
Q uaker, 5 sew ed_____ 6 75
W a r e h o u s e __ __________6 25
R ose __________________ 2 30
W in n er, 5 sew ed_____ 5 00
W hisk , No. 3__________ 2 25

B R U S H E S

P e a rs
P rid e  of M ich. No. 2% 2 25 

Black Raspberr ie s
No. 2----------------------------- 2 60
P rid e  o f M ich. No. 2__ 1 60

Red R aspberr ie s
No. 2 ________________ ’ 2 25
No. 1 ___________; i  25
M arcellus, No. 2______ 1 70

S t r aw b e r r ie s
No. 2-----------------------------3 00
8 oz------------------------------- l  20
M arcellus, No. 2______ 1 45

C A N N E D  FISH

Clam  C h’der, 10% oz._ 1 35
Clam  C how der. No. 2_2 75
C lam s, S team ed  No. 1 2 75 
C lam s, M inced. No. % 2 40 
F in n a n  H add ie , 10 oz._ 3 30 
C lam  Bouillon, 7 o z . . .  2 50 
C h icken  H add ie , No. 1 2 75
F ish  F lak es , sm a ll___ 1 35
Cod F ish  C ake, 10 oz. 1 55
Cove O ysters, 5 o z___ 1 35
L o b s te r. No. %_______1 85
S hrim p, 1, w e t________1 45
S a rd ’s, % Oil, k ’less__ 3 35 
S a rd in e s . % Oil, k ’less 3 35
Salm on, R ed A lask a___2 25
Salm on, M ed. A laska__ 1 80 
Salm on, P in k , A la sk a -  1 50
S ard in es , Im . %, e a ._6@11
S ard in es , Cal. _________1 00
T u n a . % V an  C am ps,

doz. _________________ l  ¡5
T u n a , %s, V an  C am ps,

doz. _________________ l  35
T u n a , Is , V an  C am ps,

doz. _________________ 3 60
T u n a , %s, C hicken  Sea,

doz. -------------------------- i  85

r  27, 1933

Red Kidney Beans
No. 10 ________________4 00
No. 2 _________________ 90

S tr in g  B eans
Choice. W hole. No. 2__ 1 60
C ut,, No. 1 0 ____________7 25
C ut, No. 2 _____________1 35
P rid e  of M ich igan____ l  15
M arce llu s  C ut, No. 10_ 6 00

. J
W ax  Beans

Choice. W hole. No. 2__ 1 60
C ut, No. 10 ___________7 25
C ut, No. 2 ____________1 35
P rid e  of M ich., No. 2__ 1 15 
M arcellus C ut, No. 10_ 5 50

Beets
K x tra  Sm all, No. 2___ 2 00
F a n c y  Sm all, No. 2__ 1 75
P rid e  of M ich., No. 2% 1 35
H a r t  C ut, No. 10 ____ 4 00
H a r t  C ut, No. 2 ______  85
Marceli. W hole. No. 2% 1 35 
H a r t  D iced, No. 2___  90

C arro ts
D iced, No. 2 __________ 90
D iced, No. 10 ____  .. 4 10

CA TSU P
L ittle  S port, 14 oz.,

d o z e n ___ ___________ 1 18
S n iders , 8 oz. ____ doz. 95
Sniders, 14 oz. ___ doz. 1 55
Q uaker, 8 oz. ___ doz. 1 12
Q uaker, 14 oz____ doz. 1 35

CHILI SAUCE
S niders, 8 oz. ________ 1 65
Sniders , 14 oz. _______ 2 ¿5

OYSTER COCKTAIL 
S niders , 11 oz________ 2 00

CIGARS
Ilem t. C ham pions___  38 50
W eb ste r C a d i l l a c ____75 oo
W eb ste r Golden W ed. 75 00
W e b s te re tte s  _______  38 50
C in c o s ----------------------  38 50
G arc ia  G ran d  B a b ie s .  38 50
B ra d s tre e ts  -------------  38 50
L a P a le n a  S e n a to rs .  75 00
O dins ------------------------ 38 50
R G D un B o q u et 75 00 
P e rfe c t G a rc ia  S u b i"  95 00
Bud w i s e r _____________ 19 ■ q
H am p to n  A rm s J u n ’r  37 50
Trojan -----------------------35 00
R ancho  C orono______ 35 (>o
K en  w av ------------------ 20 0u

C O N F E C T IO N E R Y
C H E E S E

R o q u efo rt ___________ 72
W isconsin  D aisy  ____ 14 V?
W isconsin  T w in _________14
N ew  Y ork J u n e __________24
S ap  S ag o _________________44
B r i c k ____________________18
M ichigan F l a t s __________13
M ichigan D aisie s______ 13
W isconsin  L o n g h o rn___ 14
Im p o rted  L ey d en ________25
1 lb. L im b erg e r__________22
Im p o rted  S w is s _________25
K ra ft, P im en to  L o af___ 23
K ra ft. A m erican  L o a f_21
K ra ft, B rick  L oaf______ 21
K ra f t ,  Sw iss L o af_____ 21
K ra ft, Old E nd. o a f____ 33
K ra ft. P im en to . % ]b._ 1 60 
K ra ft, A m erican , % lb. 1 60
K ra ft, B rick , % lb____ 1 60
K ra ft, L im bur., % Ib._ 1 60

S tick  Candy

P u re  S u g a r  S ticks-600e 
Big rfticK, 28 lb. c a s e -  
H orehound  S tick , 120s

Pails 
3 90 

36

Mixed Candy  
K in d e rg a rte n
L ead e r ______ ~~
F ren c h  C ream s_I I I
B aris  C ream s_
J u p u e r  ________
F an cy  M ix tu re______

1»
09%
11 V»
12 
09 
14

C hocolate  N u t Roils" 1 50
i^ady V ernon___
Ooiden K lo n d ik e s " ! ’

Corn
Golden B an ., No. 2 ____1 35
Golden B an ., No. 1 0 _10 00
L ittle  Q uaker, No. 1_ 90
C o u n try  Gen., No. 2 . . .  1 20
P rid e  of M ich., No. 1_ 80
M arcellus, No. 2 .______1 10
F a n c y  Crosby, No. 2 __ 1 15
F a n c y  C rosby, No. 10 6 50
W hole G ra in , 6 B a n 

tam . No. 2___________1 45

C H E W IN G  GUM
A dam s B lack  J a c k _____ 65
A dam s D en tyne  _________65
B eem an ’s  P ep s in  ____ 65
B eech n u t P a p p e rm in t__ 65
D oub lem in t _____________65
P ep p erm in t, W rig le y s ..  65
.S pearm in t, W rigleys-,_65
J u ic y  F r u i t______________65
W rig ley 's  P -K _______ I .  65
Tealfcerry _____________  65

Peas
L itt le  D ot. No. 2_____ 2 15
S ifted  E . Ju n e , No. 10 _ 9 50
S ifted  E. Ju n e , N o . 2 _1 75
M arcel., Sw. W  No. 2 ! 1 45 
M arcel., El Ju n e , No. 2 1 35 
M arcel., E . J u .. No. 10 7 50

CHOCOLATE
B aker, P rem ., 6 lb. %_ 2 50 
B aker, P re„  6 lb. 3 oz. 2 60

C L O T H E S  L IN E
R iverside. 50 f t_______ 2 20
C upples C o r d ________ 2 90

Gum Drops

Je lly  S tr in g s______
'l ip T op Je llies  
o ra n g e  S l i c e s . . " "

C ast s 
. . .  14
— 09%
—  09%

Lozenges

a r  Au  1., ■ A. Choc. L ozenges ! ■
M otto H earts________ i.
M alted  M ilk L ozenges__ is

H ard  Goods

L em on D ro p s____
O. E’. H o reh o u n d  D r 
A nise S q u a re s  _ 
B ean u t S q u a re s  I . '

P a ils

■ops. 12
------ 13
-------13

10 oz., 4 doz. in case_ 3 40
15 oz. 4 doz. in c a se_ 5 00
25 oz., 4 doz. in c a s e_ 8 10
50 oz., 2 doz. in c a se_ 7 00
5 lb.. 1 doz. in c a se_ 6 00

10 lb., % doz. in c a s e_ 5 75

B L E A C H E R  C L E A N S E R

C lorox, 16 oz., 2 4 s ______ 3 25
Clorox, 22 oz., 1 2 s ______ 3 00
Lizzie, 16 oz.. 12s_____ 2 15

BLUIN G

Am. Ball, 36-1 oz., c a r t.  1 00 
Boy B lue, 18s. p e r  cs. 1 35

BEANS an d  PEAS

100 lb. bag 
D ry  L im a  B ea n s ,100 lb. 7 50
W h ite  H 'd  P . B ea n s_4 10
S p lit P eas, Yell., 60 lb. 3 “5 
S p lit P eas, G r’n. 60 lb. 5 80 
Scotch  P eas, 100 lb___ 7 50

B U R N E R S

Q ueen A nn, No. 1 ____ 1 15
Q ueen A nn, No. 2 ____ 1 25
W h ite  F lam e. No. 1 

a n d  2, doz__________ 2 25

B O T T L E  CAPS

Dbl. L acquor, 1 g ross  
pkg., p e r g ro ss_______ 15

S crub
Solid B ack , 8 in. _______1 50
Solid B ack , 1 in. ____ _ 1 75
P o in ted  E n d s __________1 25

Stove
S h a k e r ________________1 80
No. 50__________________2 00
P e e r l e s s _______________2 60

Shoe
No. 4-0 ________________2 25
No. 2-0 ________________3 00

B U T T E R  COLOR 
D andelion  ____________2 85

C A ND L ES
E lec tr ic  L ig h t, 40 Jbs._ 12.1
P lum ber, 40 lb s_______ 12.8
P ara ff in e , 6 s ___________ 14%
P ara ff in e , 1 2 s _________14%
W ic k in g ______________40
T udor, 6s, p e r  box___ 30

C A N N E D  FR U IT S  

H a r t  Brand

Apples
No. 10__________________5 00

Blackberr ies
P r id e  o f M ich igan____ 2 55

Cherr ies
M ich, red . No. 10______6 25
P rid e  of M ich., No. 2_2 60
M arcellus R ed__________2 10
Special F ie _____________1 35
W hole W h ite ___________2 80

Gooseberr ies  
No. 10-____________

C A N N E D  M EAT

B acon, m ed.. B eech n u t 1 71 
B acon, lge.. B e e c h n u t.  2 43
Beef, lge.. B ee c h n u t__ 3 51
B eef, m ed.. B eech n u t _ 2 07
B eef, No. 1, C o r n e d __ 1 95
Beef, No. 1, R o a s t ___ 1 95
Bi?ef, 2% oz., Q ua., Sli. 1 35 
C om  B eef H ash , doz. 1 80 
B e  if s te a k  & O nions, s. 2 70
Chili Con C ar., I s ____ 1 05
D eviled H am , % e ____  90
D eviled H am , % s ____ 1 35
P o tte d  M eat, % L ibby  48
P o tte d  M eat, % L ib b y . 75
P o tte d  M eat, % Q u a .. .  55
P o tte d  H am , Gen. 1 35
V ien n a  S au s . No. % __  90
V ien n a  S au sag e , Q u a ..  85

Baked Beans
C am pbells 48s________ 2 35

C A N N E D  V E G E T A B L E S  

H a r t  B rand

A spa ragus
N a tu ra l, No. 2______ 3 00
T ips & C u ts, No. 2 2 25
T ips & C u ts, 8 oz_____ 1 35

Baked Beans
1 lb. Sace, 36s, c s_____ 1 75
No. 2% Size, doz_____ 1 05
No. 10 S au c e _________ 4 00

Lim a Beans
L ittle  Q u ak er. No. 1 0 .. 8 25
B aby. No. 2__________ 1 60
P r id e  of M ich. No. 2__ 1 35
M arcellus. No. 10____ 6 50

Pumpki r.
No. 10 ------------------------4 75
No. 2% ---------------- ----- 1 30

S a u e r k r a u t
No. 10 ________________4 25
No. 2% ____  _ 1 25
No. 2 _____________

Spinach

C O F F E E  ROASTED

Lee & Cady

1 lb. Package
A rrow  B ra n d _________ 21%
B oston B re a k fa s t__ __ 23%
B re ak fa s t C u p ________21%
C om petition  ____  16
j . v . ------------------------ 19%
M ajestic  __________  29%
M orton H ouse  ____  31
N edrow  ---------------- -_I~26%
Q uaker, in c a r to n s___ 21%

No. 2% ---------------------- 2 25
No. 2 _________________1 80

Squash
B oston, No. 3________ 1 35

M cL augh l in ’s Keptt -Fresh

Coffee E x t ra c ts
M. Y.. p e r 100  12
F r a n k ’s 50 p k g s____ I  4 25
H u m m el’s 50. 1 lb____ 10%

Succo tash
G olden B an tam , No. 2 . 1 75 
H a rt, No. 2___________1 55
P rid e  of M ich igan____ 1 15 CO N D E N SED  MILK

E agle , 2 oz., pe r c a s e . .  4 60

T om atoes
No. 10 _________________5 25
No. 2% ________________ 1 go
No. 2 --------------------------- 1 40
P r id e  of M ich., No. 2% 1 35 
P r id e  o f  M ich., No. 2__ 1 10

T om ato  Ju tce  
H a r t ,  No. 10________

EV A PO R A TE D  MILK 
Q uaker, Tall, 10% oz._ 2 85 
Q uaker. B aby, 4 doz._ 1 43 
Q uaker, Gallon. % dz._ 2 85 
C arn a tio n , T all. 4 doz. 2 95 
C a rn a tio n . B aby, 4 dz. 1 48 
O a tm an ’s D ’dee, T a ll _ 2 95 
O a tm a n ’s  D ’dee, B aby  1 48
Pet, T a ll ______________2 95
P e t, B aby. 4 dozen__ 1 45
B orden ’s, T all. 4 doz._ 2 95 
B orden ’s. B aby. 4 doz. 1 48

Cough Drops

S m ith  B r o s . . ._____
L u d en ’s
V ick’s. 4 0 / l 6 c " I " "

B .«  
1 45
1 45
2 40

Specia lt ie s
Ita lian  Bon B o n s______ 16
B an q u e t C ream  M in ts . .  17 
H an d y  P ack ag es . 12-10c SO

COUPON BOOKS
50 E conom ic g ra d e_2 50

E conom ic g r a d e . .  4 5u
E conom ic g ra d e_20 00

1000 E conom ic g ra d e_37 50
W here  1,060 books a re  

o rde red  a t  a  tim e, sp ec ia l
ly p rin ted  fro n t cover is 
fu rn ish ed  w ith o u t ch arg e .

.  CREAM TA R T A R  
6 lb. boxes________  _ 4A

N. Y. 
N. Y.

DRIED F R U IT S  

Apples
F ey ., 50 1b. box___ 13
Fey., 14 oz. pkg. __ 16

Apricots
Evaporaited, Choice 
E v an o ra ted , E x .C hoice 14%
F an cy  ________________ie%
Ex. F a n c y  M oorpack_

Citron
10 lb. b ox______________ 24
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C u r ra n t s
P ack ag es , 11 oz_______ 11%

O ates
Im p eria l, 12s, p it te d _1 00
Im p eria l, 12s, re g u la r -  1 60

M ATCHES

Figs
Oalif., 24-83, c ase .

Peaches
E vap . C h o ic e ____
F an cy  ___________

__1 70

D iam ond.

S a fe ty  M atches  
R ed Top, 5 g ro ss  case . 
S igna l E ig h t, 5 gro . cs

M U E L L E R 'S  
M acaron i, 9 oz. 
S p ag h e tti, 9 oz

Peel
,em on, A m erican . - 24

O range, A m erican______ 24

Raisins
Seeded, bu lk___________6%
T hom pson’s  S 'd le ss  blk. 6%
Q u ak er s 'd le ss  b lk____

15 o z .______________ 7%
Q u ak er Seeded. >5 oz__7

E g g  Noodles, 6 o z .___
E gg  V erm icelli, 6 oz__
E g g  A lphabets. 6 oz._
Cooked S p ag h e tti. 24c, 

17 oz_______________

N U T S
Whole

P e a n u ts , V ir. R o a s te d .

Cal iforn ia  P ru n es
90(h) 100, 25 lb. b o x e s_<5
80@ 90, 25 lb. b o x e s_@
70@ 80, 25 lb. b o x e s_@07%
60@ 70. 25 lb. b o x e s_@08
50@ 60, 25 lb. b o x e s_@
40@ 50, 25 lb. b o x e s_@09%
30@ 40, 25 lb. b o x e s_@10

P ecan s , M a m m o th _______50
W aln u ts , C al-------------13@21

« H ic k o r y  _________________07

FR E S H  M EATS H ER R IN G
6 15
6 15 Beef H olland H erring
5 20 T op S tee rs  & H eif. . — 10 M ixed, K egs
4 90 Good S tee rs  & H e if__ __ 09 M ixed, ha lf bb ls______

__ 08
Com. S te e rs  & H e i f ._ 07 M ilkers, kegs

M ilkers, h a lf bbls.
M ilkers, bbls.

5 25 Veal
5 25 T op _ _ _ 12

Good . 10 L ake H erring
M e d iu m ___  ___ __ 08 % bbl., 100 lb s________

CTS
2 10 Lam b M ackerel
2 10 S p rin g  L a m b _______ . . .  15 T ubs, 60 C ount, fy. fa t 6 00
2 10 Good __  .... _ - 13 P ails , 10 lb. F an cy  f a t 1 50
2 10 M e d iu m __ — 12
2 10 P o o r ..........
2 10 W hite  F ish

M ed. F an cy , 100 lb__ 13 00
2 20 M utton M ilkers, bbls. ... _ 18 50

Good _______ __ . 04% K  K  K  K  N o rw ay__ 19 50
M e d iu m __ ,_____  ___. 03 1 40
P oor ... .... . 02 1 50

B oned, 10 lb. boxes___ 16

15% Pork
12% Loin, m ed. ___  _ . 14
11% B u tts  __  ________ . 10 SH O E  B L ACKENING
13 Shou lders . 07 2 in 1. P a s te , doz. 1 30
6% S p a re rib s  _ ______ . 06 E. Z. C om bination , dz. 1 30
7% . 03 ?, 00

- 25 . 07 1 30
„  40 Shinola, doz____ ______ 90

Salted  P e a n u ts
F an cy , No. 1________ 09 %
12— 1 lb. Cellop’e case_ 1 3„

PROVISIONS

Barre led  Pork
C lear B ack____ 16 00@1S 00
S h o r t C ut, C lear____ 12 00

18@ 24,' 25 lb. boxes __@14% Shelled Dry S a l t  Meats
A lm onds __________ 39 D  S B elles_18-29@ 18-10-09
P e a n u ts , Span ish , 125

lb . b a g s____________ 7’A
¡ ¡err. in y F ilb e r ts  ________ 32 Lard

P ea rl, 100 lb. s a c k s___ 3 50 P ecans , s a lted  .  ____ 45 P u re  in  tie rc e s_______ 7
W alnu t, C a lifo rn ia  ___ 48 60 lb. t u b s ____ ad v an ce  %

Bulk Goods
E lb .M acaroni, 20 lb .bx. 1 25 
E gg  Noodle, 10 lb. box 1 25

Pear l  Bar ley
0000 ___________________ 7 00
B arley  G rits ___________5 00
C h es te r _______________4 50

E a s t  Ind ia
Sage

Tapioca
P ea rl, 100 lb. s ac k s___ 7%
M inute, 8 oz., 3 doz 4 05
D rom edary  I n s t a n t  3 50

Jiffy Punch
3 doz. C a r to n ________

A sso rted  flavors.

F R U IT  CANS

Pres to  Mason 
F . O. B. G rand  R ap ids

H a lf  p in t______________ 7 15
One p in t_______________ 7 40
One q u a r t______________ 8 65
H alf g a llo n ____________ 11 55

F R U IT  CAN R U BB ER S 
P re s to  R ed L ip, 2 gro.

c a r to n  _______________78
P re s to  W h ite  Lip, 2

gro. c a r to n ___________83

G E L A T IN E
Jell-o , 3 doz___________ 2 35
M inute , 3 doz__________ 4 05
P lym ou th , W h ite_____ 1 55
J e ls e r t,  3 doz__________ 1 40

J E L L Y  AND P R E S E R V E S
P ure, 30 lb. p a ils_____ 2 60
Im ita tio n , 30 lb. pails_ 1 60
P u re , 6 oz., A sst., doz— 90 
P u re  P res .. 16 oz., dz._ 1 40

J E L L Y  GLASSES 
% P in t T all, p e r doz____ 35

M ARGARINE

Wilson & Co.’s B rands  
Oleo

N u t ____________________09
Special R o l l____________11

MINCE M EAT
N one Such, 4 doz_____ 6 20
Q uaker, 3 doz. c ase__ 2 65
Yo Ho, K egs, w et, lb— 16%

OLIVES
7 oz. J a r ,  P la in , doz._1 05
16 oz. J a r ,  P la in , doz— 1 95 
Q u a rt J a r s ,  P la in , doz. 3 25
5 Gal. K egs, e ac h ___ 6 50
3 oz. J a r .  S tuff., d o z ._1 15
8 oz. J a r ,  S tuffed , doz. 2 25 
10 oz. J a r ,  S tuff., doz. _ 2 65 
1 Gal. Ju g s , S tuff., dz. 1 95

PA R IS  G R E E N
%S --------------------------------- 34
Is  -----------------------------------32
2s a n d  5s________________30

P IC K L E S

Medium Sour
5 gallon, 400 c o u n t___ 4 75

Sw ee t  Small
5 gallon, 500___________7 25
B anner, 6 oz., d o z .___  90
B anner, q u a r ts ,  doz. „  2 10 
P aw  P aw , q u a rts , doz. 2 80

Dill Pickles
Gal., 40 to  Tin, doz___ 8 15
32 oz. G lass T h ro w n__ 1 45

Dill P ickles, Bulk
5 Gal., 200__________  3 65

16 Gal., 650___________ 11 25
45 Gal., 1300_________  30 00

P I P E S
Cob, 3 doz. in bx. 1 00@1 20

PLAYING CARDS
B a ttle  Axe, p e r  doz._2 65
Bicycle, p e r doz______ 4 70
Torpedo, p e r doz_____ 2 50

POTASH 
B a b b itt’s, 2 doz__

20 lb. p a i l s ____ ad v an ce  %
10 lb. p a i l s ____ ad v an ce  %
5 lb. p a i l s ____ ad v an ce  1
3 lo. p a i l s ____ ad v an ce  1

C om pound tie rc e s____ 8%
C om pound, tu b s ______ 8%

S ausages
B ologna _________________ 10
L i v e r ____________________ 13
F ra n k fo r t  _______________ 12
P o rk  ____________________ 15
T ongue, J e l l i e d __________21
H ead ch eese  _____________ 13

Smoked Meats
H am s, C ert., 14-16 lb____ 14
H am s, C ert., Sk inned

16-18 lb ______________ @14
H am , d ried  beef

K n u c k le s ____________ @24
C alifo rn ia  H a m s _______@09
P icn ic  Boiled H a m s ____@16
Boiled H a m s___________@21
M inced H a m s__________@lo
B acon  4 /6  C e r t________ @14

B oneless.

C alf . 
P o rk

Beef
ru m p ____ @19 00

Liver

RICE
F a n c y  B lue R ose_____ 4
F a n c y  H ead  _________ 5

RUSKS
P o s tm a  B iscuit  Co.

12 rolls, p e r c a s e _____ 1
18 c a rto n s , p e r c a s e __ 2
12 c a r to n s , p e r c a s e __ 1

SA L E R A T U S

SAL SODA

G ran u la ted , 18-2% lb. 
p ack ag es  __________

ST O VE POLISH
B lackne, p e r  doz_____ 1 30
Black Silk L iquid , doz. 1 30 
B lack  S ilk  P a s te , doz— 1 ¿5 
E n am e lin e  P a s te , doz. 1 30 
E n am e lin e  L iquid , doz. 1 30 
E. Z. L iquid , p e r  dcz— 1 30
R adium , p e r doz______ 1 30
R ising  Sun, p e r doz___ 1 30
654 S tove E nam el, dz— 2 80 
V ulcanol, No. 10, doz— 1 30 
Stovoil, per doz________ 3 00

SA L T
F. O. B. G rand  R apids

Colonial, 24, 2 lb_____  95
Colonial, 36-1% _____ 1 29
Colonial, Iodized, 24-2_ 1 35
M ed. No. 1, bb ls______ 2 90
Med. N o .l, 100 lb. bk__1 00
F a rm e r  Spec., 70 lb—  1 00
P a c k e rs  M eat, 50 lb__ 85
C ream  R ock fo r ice ,

cream , 100 lb., each  85
B u tte r  S alt, 280 lb. bbl. 4 00
Block, 50 lb___________  40
B ak e r S a lt, 280 lb. bbl 3 80
6, 10 lb., pe r b a le_____  93
20, 3 lb., p e r  b a le____ 1 00
28 lb. bags, ta b le ____  40

COD FISH 
P eerle ss , 1 lb. boxes. 
Old K ent. 1 lb. p u re —

12
35
05 •ee R u n ’g, 32, 26 oz._ 2 411

F ive  case  lo ts___ _____ 2 30
Iodized, 32, 26 oz. __ 2 40
F ive  case  lo ts____ 2 30

50
31) BORAX

T w e n ty  Mule Team
24, 1 lb. p ack ag es  _ _ 3 35
48, 10 oz. p ack ag es___ 4 40
96, % lb. p a ck ag es----- 4 00

10
39 W ASHING PO W D ER S
35 Bon Am i Pd., 18s, b o x . 1 90
57 Bon Am i Cake, 18s___ 1 65

Brillo _____________ 85
Chipso, la rg e_________ 3 85
C lim aline, 4 doz______ 3 60
G randm a, 100, 5c__ 3 50

50 G randm a, 24 la rg e___ 3 50
Snowboy, 12 la rg e  ---- 1 80
Gold D ust, 12 la; __ 1 80
Golden Rod, 2 4 . ------- 4 25
L a  F ran c e  Laur. 4 dz. 3 65
Old D u tch  G lean.. 4 dz. 3 40

35 O ctagon, 9 6 s_______ 3 90
R inso, 24s - _____ 4 80

10 R inso, 40s ___ ________
S potless  C leanser, 48,

2 95

20 oz. _ ---------------- 3 85
Sani F lu sh , 1 doz_____ 2 25
Sapolio, 3 doz._ — _ 3 15
Speedee, 3 doz.______ 7 20

IS S u nbrite , 50s_ ____ 2 10
25 W yandot. C leaner, 24s 1 85

SOAP
Am . F am ily . 100 box_6 10
C ry s ta l W hite . 100____ 3 50
F . B., 60s______________2 35
F e ls  N ap th a , 100 box_5 00
F lak e  W hite , 10 box_2 85
J a p  Rose, 100 box____ 7 40
F a iry , 100 b o x ________ 3 00
P a lm  Olive, 144 box__ 8 00
L ava , 50 box__________2 25
Pum m o. 100 box_____ 4 85
S w ee th ea rt, 100 box__ 5 70
G ran d p a  T a r , 50 s m ._2 10
G ran d p a  T a r , 50 lg e ._3 50
T rilby  Soap, 50, 10c_3 15
W illiam s B arb e r B ar, 9s 50 
W illiam s M ug, per doz. 48 
L ux  T oilet, 50_______ 3 15

SP IC E S 
W hole Spices

A llspice J a m a ic a _____ @24
Cloves, Z an z ib a r_____ @36
C assia , C an to n  ________@24
C assia , 5c pkg., doz._@40
G inger, A f r i c a _________@19
M ixed, No. 1___________@30
M ixed, 10c pkgs., doz._ @65
N utm egs, 7 0 @ 9 0 _______@50
Ju tinegs, 105 -110______@48
>epper. R la c k _________@23

P ure  Ground in Bulk
Allspice, J a m a ic a ____ @17
Cloves, Z a n zb a r_____ @30
Tassia, C an to n _________@22

G inger, C ork in_________@20
M u s ta r d _______________ @22
Mace P e n a n g __________@65
Pepper, B lack __________@23
N utm egs ______________@25
Pepper, W hite  ________@26
Pepper, C ayenne  ______@26
P a p rik a , S p a n is h ____ @34

S eason ing
Chili Pow der, 1% oz._ 65
C elery  Sa lt, 1% oz____  80
Sage, 2 oz____________  80
Onion S a l t _____________1 35
G arlic  _________________ i  35
Ponelty , 3% oz_______ 3 25
K itch en  B o u q u e t____ 4 2if
L au re l L e a v e s ______  20

M arjo ram , 1 oz_______  50
Savory , 1 oz__________  05
Thym e, 1 oz-------------- 1 30
T um eric , 1% oz______  35

STARCH
Corn

K ingsford , 24 lb s____ 2 50
Pow d., bags, per 100_2 65
A rgo, 24, 1 lb. p k g s___ 1 52
C reorr>- 24-1___________2 20

Gloss
Argo, 24, 1 lb. p k g s .__ 1 52
Argo. 12, 3 lb. p k g s .__ 2 17
A rgo, 8, 5 lb. p k g s____ 2 46
S ilver G loss. 48, I s ___ 11%
E las tic , 32 p k g s_______ 2 55
T iger, 48-1 __________
T iger, 50 lb s__________ 2 75

SYRUP
Corn

Blue K ara , No. 1% __ 2 42
B lue K aro , No. 5, 1 dz. 3 24
Blue K aro , No. 10 ___ 3 07
R ed K aro , No. 1% ___ 2 62
Red K aro , No. 5. 1 dz._ 3 52 
R ed K aro , No. 10 ____ 3 37

Imit. Maple Flavor 
O range, No. 1%. 2 dz— 2 98 
O range, No. 3, 20 c a n s .  4 39

Maple and Cane
K anuck , p e r g a l______ 1 10
K ariuck, 5 gal. c a n ___ 4 75

Grape J um.«
W elch. 12 q u a r t  case_4 40
W elch, 12 p in t case__ 2 25
W elch, 26-4 oz. c ase__ 2 30

COOKING OIL
Mazola

P in ts , 2 doz___________ 4 60
Q u a rts . 1 doz----------------4 30
H alf G allons, 1 doz__5 40
G allons, e ac h __________ ,, 81
j  G allon cans, e ac h ___3 35

T A B L E  SAUCES
L ee & P e rr in , la rg e__ 5 75
Lee & P e rr in , sm all__ 3 35
P ep p e r ________________1 60
R oyal M in t___________  2 40
Tobasco , sm a ll________ 3 75
Sho You. 9 oz., doz___ 2 00
A -l, la rg e  _____________4 75
A -l, sm all ___________  2 85
C aper, 2 oz____________ 3 30

TE A
J a p a n

M edium  _________________ 18
Choice ______________21@28
F a n c y __ ____________ 30@32
No. 1 N ib b s__________  31

G unpowder
Choice ___________
F 'ancy ____________

Ceylon
Pekoe, m e d iu m ___

English B reak fas t
Congou, m edium  ________28
Congou, choice  ____ 35#36
Congou, f a n c y _____ 42@43

Oolong
M edium  _________________39
Choice __________________i5
F a n c y  ___________________50

32
40

41

T W IN E
C otton , 3 ply cone _____ 35
C otton , 3 ply ba lls  _____ 35

VIN EGAR
F. O. B. G ran d  R apids

C ider, 40 g ra in ___________15
W hite W ine, 40 g ra in _20
W h ite  W ine. 80 g ra in_25

W ICKING
No. 9, p e r  g r o s s ______  80
No. 1, p e r g ro ss  ________ 1 25
No. 2. p e r g r o s s ________1 50
No. 3, p e r  g r o s s ________2 30
P eerless  Rolls, p e r doz. 90
R ocheste r, No. 2. doz— 50
R ocheste r, No. 3, doz._ 2 00
Rayo, p e r doz________  75

W O O D E N W A R E
B aske ts

B ushels, W ide B and,
wood h an d le s______ 2 00

M ark et, drop  h an d le_ 90
M arket, sing le  h a n d le .  95
M ark et, e x tra  _________1 60
Splin t, la rg e  ___________8 50
Splin t, m e d i u m ________7 50
S plin t, s m a l l ___________6 50

C h u rn s
B arre l, 5 gal., each___ 2 40
B arre l, 10 gal., e ac h__ 2 55
3 to  6 gal., p e r g a l____  16

Pails
10 q t. G a lv a n z e d _____ 2 60
12 q t. G alvan ized  _____ 2 85
14 q t. G alvan ized  _____ 3 10
12 q t. F la r in g  Gal. J r . .  5 00
10 q t. T in  D a iry _______ 4 00

T rap s
M ouse, wood, 4 h o le s . .  60
M ouse, wood, 6 ho les— 70
M ouse, tin , 5 holes__  65
R at, wood _____________1 06
R a t, s p r i n g ____________ 1 00
M ouse, s p rin g ________  20

T ubs
L a rg e  G alvan ized______ 8 75
M edium  G alvan ized__ 7 75
Sm all G a lv a n iz e d ______ 6 75

W ashboa rds
B anner, G lobe_________5 50
B rass , s in g le___________6 25
G lass, s in g le___________6 00
D ouble P e e rle ss______ 8 50
S ingle  P e e rle ss_________7 50
N o rth e rn  Q ueen_______ 5 50
U n iv e rsa l _____________7 25

Wood Bowls
13 in. B u t t e r ________  5 00
15 in. B u t t e r ________  9 00
17 in. B u t t e r ________ 18 00
19 in. B u t t e r ________  25 00

W R A P P IN G  P A P E R
F ib re , M anilla , w h i te . .  05
No. 1 F ib re _________  06%
B u tch ers  D F ________ 05%
K ra ft ------------------------04
K ra f t  S tr ip e _________ 09%

Y E A ST  CAKE
M agic. 3 doz_________ 2 70
S un ligh t, 3 doz. 1_____ 2 70
S un ligh t, 1% d o z .__ I_ 1 35
Y east Foam , 3 doz____ 2 70
Y east F oam , 1% doz._1 35

Y EA ST—C O M PR E SSE D
F le isch m an n , p e r doz___ 30
R ed S ta r , p e r doz______ 20



22 M I C H I G A N  T R A D E S M A N S e p te m b e r 27, 1931

SHOE MARKET
Michigan Retail  Shoe Deale rs  Association.

1 -residen t— E iw yn Pond , F lin t.
\  ic e - I ’re s id en t—J . E . W ilson, D etro it.
S e c re ta ry —Jo e  H . B u rto n , L ansing .
A ss t. S e c 'y -T re a s .—O. R. Jen k in s .
A ssoc ia tion  B u sin e ss  Office, 907 T r a n s 

p o rta tio n  Bldg.. D e tro it.

Kindred Lines vs. Main Lines
W hen the descriptions were being 

w ritten for the preface of the m aster 
retail code, the desire was to classify 
each branch of the retail trade accord
ing to  its popular designation on the 
basis of principal comm odities sold at 
retail. It was discovered that retail 
hardw are stores now sell m any items 
formerly carried in specialty shops; 
that retail furniture stores sold con
flicting items with dry goods stores 
and so on through every line of retail 
endeavor.

So that the descriptions would not 
be a complete inventory of every item 
sold, some one thought of the phrase 
—“a n d /o r kindred lines.’’ So you will 
see in the final code the classification*— 
“Retail shoe stores—m eaning those 
dealing mainly in shoes and o ther foot
wear for men, women and children, 
hosiery, findings an d /o r kindred lines.’’

Certainly the phrase “kindred lines” 
tells in two words the am azing inter
play of merchandise in retail stores. In 
seeking to get m ore business, stores 
add more and more lines so that we see 
such stores as drug stores that are gen
eral stores selling about everything on 
the counter.

In many ways the shoe classification, 
as it will appear in the retail code, is 
the simplest of all. Footwear is so 
large a m ajor item in shoe stores that 
“kindred lines” are few and far be
tween.

This prom pts us to express the belief 
that the public will, in the future, do 
more and more of its footwear buying 
in shoe stores; because m ore compe
tent service can be given in the store 
which devotes a m ajor portion of its 
time to the sale of one commodity. 
Service is too diversified in stores that 
sell a thousand and one items so that 
the salespeople are jacks of all trades 
instead of being really com petent in 
one.

The addition of “kindred lines” in 
the m ajority  of o ther stores is to  in
crease volume o r to increase store tra f
fic. W hether or no they rate a real 
profit is incidental to the volume of 
business transacted. But under the new 
set-up of the retail code there is, under 
a clause, a ruling that all retail selling 
will be regulated so that “loss leaders” 
will vanish and goods m ust carry  a 
price not less than net invoice delivered 
cost or current m arket delivered cost1— 
whichever is lower, plus 10 per cent, 
o r perhaps 15 per cent, to partially 
compensate for labor and other oper
ating costs.

I hat clause will do much to prevent 
the sale of shoes as an incident of gen
eral store m erchandising and at prices 
that are ‘ loss leaders.” Shoes in m any 
cases are carried by these stores simply 
to increase store traffic. M any stores 
that are com peting with retail shoe 
stores consider shoes as “bait” m er
chandise. In some of these stores 
shoes are considered the best “ traffic 
m aker.” The custom er is drawn into 
the store by a “bait offer” and usually 
purchases som ething else on which a

profit can be made. Now the code very 
emphatically prohibits baiting the cus
tom er—in this clause:

Section 3. A dvertising and Selling 
M ethods

(1) No m em ber of the retail! 
trade shall use advertising (w heth
er printed, radio, display or of any 
o ther nature) which is inaccurate 
a n d /o r in any way m isrepresents 
m erchandise (including its use, 
trade-m ark, grade, quality, quan
tity, substance, charater, nature, 
origin, size, m aterial content or 
p reparation), or credit term s, val
ues, policies, o r service; nor shall 
any m em ber of the trade use ad
vertising o r selling m ethods which 
tend to  deceive or mislead the cus
tomer, including bait offers of 
m erchandise.

The term  “'bait offer of m erchan
dise” as used herein m eans the 
practice whereby a m em ber of the 
trade through an appeal by price, 
brand, description, o r o ther means, 
a ttem pts to a ttrac t prospective cus
tom ers into his store and then 
through inadequate or disparaging 
sales presentation or through the 
quantity  available, or through 
o ther m eans places obstacles in 
the way o f the purchase of the 
advertised m erchandise and a t
tem pts to force upon the prospec
tive custom er’s a tten tion  other 
merchanise.
T he shoe m erchants of Am erica en

ter a new period of m erchandising 
under the code in partnership with the 
governm ent. The governm ent asks as 
it share in the partnership the re-em 
ploym ent of millions of w orkers at a 
rate of pay not lower than certain min- 
inium s. In  the m ajority of cases, these 
m inim um s do  not seriously affect the 
shoe store for the wage scales are usu
ally above th a t minim um  point.

As a partner, the governm ent gives 
to the m erchant certain real benefits. 
T rade practices which are detrim ental 
to  fair com petition are taboo in this 
new law of the land. If the m erchant 
can be safe-guarded against the com 
petition o f price and the use of “ loss, 
leaders,” lie is getting  more in th at one 
act than what it will cost him  in* in
creased em ploym ent expense. H e is 
also getting  the beneifit of the elimi
nation of six o ther vicious trade prac
tices and if all works well, he is from 
this day forth in a position to  com
pete on m erit of service and on selec
tion.

If he lives intently a shoe life and 
concentrates on: the m erchandising and 
service of th at valuable product, he 
can profit best in prestige and money. 
He is assured, under the m aster retail 
code, that no o ther held of retailing— 
selling “kindred lines”—can do things 
to his harm . He is protected against 
unfair practices within his own shoe 
field as well as in the entire field’ of 
retailing.

In  this significant m onth of Septem 
ber, the tanning code, the  shoe m anu
facturing code, the shoe wholesaling 
code and his own retail code will, in all 
probability, be signed by the President. 
So the period of indecision and doubt 
passes. The rules of the game are 
clearly defined. V iolators will be 
trapped and punished in due time. The 
retail trade authority  will be an in stru 

m ent of poticing and of correction. In 
the kindergarten of this new economic 
o rder wTe  m ust all be hum ble and  pa
tient students for so revolutionary an 
idea cannot be made totally effective 
at once. I t  will take time and patience 
of us all.— Boot and1 Shoe Recorder.

Shoe Output Up Last Month
A ugust shoe production increased 

close to  2,000,000 pairs over the July 
figure and 5,000,000 over th e  total for 
the corresponding m onth  last year. The 
A ugust output was placed a t 35,500,000 
pairs, which compared1 w ith 33,600,000 
for Ju ly  and 30,180,000 pairs in August, 
1932. Septem ber production is ex
pected to  hold  up to  the  A ugust rate, 
as plants are mow w orking on! the heavy 
advance orders placed by buyers some 
weeks ago. These call for delivery in 
O ctober and early November.

Did You See Mud or Stars?
Two men looked out through their prison bars. 
The one saw mud; the other stars.

T he two m en m entioned in  the above 
quotation from Tennyson could easily 
represent tw o different types of mter- 
chants of to-day. The tradespeople of 
America have m ost certainly passed 
th rough  a  try ing  time during the  past 
four years. Those m en behind prison 
bars were ait least assured of the neces
sities of life w ithout any wonder or 
w orry as to who would provide for 
them.

T he m erchants have had an ever in
creasing load of w orry and  a greater 
struggle as tim e went on to keep out 
of the 'bankruptcy court. But by far 
fhe greater num ber have stuck to  their

guns and a t th e  cost of m uch sacrifice 
to them selves have kept their business 
going and  furnished employm ent to 
their clerks. Some of the big chains 
have closed stores, never taking into 
consideration at all the fate of th e  dis
charged clerks and  m anagers; hewing 
solely to  'the line of profit, letting the 
consequences to  the comm unity fall 
where they  may.

The ruthless m ethods of the chain, 
besides being one of the  causes of the 
depression, have also been one of the 
blackest spots on Am erican business 
history.

The greater num ber of m erchants 
can see the  Star of better tim es above 
the horizon and will keep everlastingly 
a t their jobs, knowing a sure and c e r
tain  recompense and  a duty well done. 
But some few can only see the mud 
and slough of continued hard  times. 
These last named m ust either lift their 
eyes and m inds from the m ud and 
tram m el of the last four years o r else 
be pushed aside by those who are w ill
ing  to put their shoulder to  the  wheel 
—and help not only them selves but 
their neighbor to grasp the star of 
prosperity which is in their vision.

Sam Sugarsax.

Flow er gardening is simplified by 
mulch paper patterns, made in num 
bered, perforated sections. Seed from 
packets num bered to correspond are 
planted, grow up through the holes. 
E xperts prepare the pa tte rn s to  give 
proper color, height, blossom rotation.

Ground coffee compressed into disk 
form is on the m arket. Ten disks make 
a package, one disc a cup.

INTELLIGENT INSURANCE SERVICE
and

REAL INSURANCE SAVING
O riginally 

For Shoe Retailers 
now

For Merchants in All Lines

T he sam e saving and the sam e service to all

W e confine our operations to  M ichigan
W e select our risks carefully
A ll profits belong to  the  policyholder

M i c h i g a n  S h o e  D e a l e r s

M U T U A L  FIRE IN SU R A N C E  C O .

LANSING. MICHIGAN

Mutual Building Phone 20741

f
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New Officers of Hotel Associations 
Good and True 

(C ontinued from  page 17)
muim of $2.50 per might in cither states, 
was attacked1 as discrim inating against 
taxpaying hotel operators in Michigan, 
at t'he recent M. H . A. convention.

H ow  differenlt. The Italian govern- 
men't has decreed that henceforth all 
wines sold in, Italy  m ust contain not 
less than 10 per cent, alcohol. Violators 
will be prosecuted. In (this country 
which claims the acme of intelligence 
and civilization, if you interject more 
th an  3.2 alcohol in any th ing  w hatso
ever, you go to the hoosegow in a 
jiffy.

The old tim e Southern Hotel, St. 
IvOui'S, know n to  everyone who has 
ever traveled anywhere, is to  be torn  
down to  eliminate taxes. I t  has catered 
to the public for fifty-four years.

Jam es J. Jennings, who has con
nected with Hotel M orton, Grand Rap- 
iells, in the capacity of day clerk, has 
been appointed by  m anager Jordan, as 
assistant m anager to succeed E. T . 
Moran, who h a s  Itaken over the m an
agem ent of Hotel Stearns, at Lud- 
ington. Mr. Jennings was for some 
time connected with H otel Rowe, and 
enjoys a wide acquaintance w ith com
mercial men and o ther hdtel i>atrons. I 
congratulate him on  his deserved ad
vancement.

O ut of the argum ent over “com m er
cialization” oif college football, comes 
a suggestion that ¡the players be paid 
salaries. T his seems fair enough in 
view of the  fact that m ost of them 
play fo r nothing at present, take all 
the injuries and get none of the  profits. 
It isi, o f course, shameful that col
lege athletics, designed to  build up 
boys physically and morally, should 
be tu rned  into a  vaudeville spectacle. 
But apparently  nothing can or will be 
done about it, though I m ight suggest 
th a t considering w hat education costs 
the  profits from  college athletics m ight 
well be turned back into the public 
treasury. T hey m ight offset, to some 
degree, the huge sums that now go 
into schools and universities.

H ere’s one I heard at a luncheon 
club the o ther day: Bill and  Fay were 
having an argum ent about money. 
Both agreed that the easiest th ing  in 
the world was to spend it. I t  was on 
the  question o f how to spend it o r how 
to save it th a t they differed. Finally 
Fay declared: “ You talk  about econ
om y and  that sort of thing and I ’M bet 
you don’t know what economy really 
is!” “You bet your darned life I do! 
Econom y is a way of spending money 
w ithout getting  any fun, out of it.”

Q uite frequently we hear the ex
pression that the profits in the catering 
business are carried out in the garbage 
pails, which is true  in a great m any in 
stances, and th e  guest guesses why it 
is. Poor cooking has much to  do with 
the fa t garbage pail, and the discrim 
inating patron helps it along. P rac
tical food dispensers give a great deal 
of attention to  tlhe re tu rn s  to the 
kitchen from  'the dining room. W hen 
they are abnorm al he checks up to  
find a place to  lay the responsibility. 
In, m any cases the food is served cold, 
but more frequently the  chef has taken 
too much for granted arid failed to  
function properly. I should say the 
garbage can  is one of the greatest 
leaks in the whole food-serving prob
lem,.

The old problem of the use of the 
paper napkin, bobs up quite frequently 
a't 'hotel and  restau ran t gatherings. I 
hate them  and  have always m aintained 
that no self-respecting caterer will use 
them. In  these  m odern times when 
there are hotel linen organizations to 
furnish textile napkins at half a cent

each, t'he excuse anybody could give 
for using the paper variety would not 
wash with me. Frank S. Verbeck.

OUT AROUND
(Continued from page 9)

Elsie, Sept. 22—H ere we are again, 
with our troubles. W e are enclosing a 
clipping which is being published in 
every weekly newspaper in M ichigan— 
and our letter to East L ansing regard
ing it. W e find that this comes from 
W ashington to the A gricultural Col
lege extension departm ent as a part of 
weekly propaganda regarding Govern
ment activities. W e can show that 
sh irts which were $4.25 (Big Yank) 
in early summer are $8.25, if not 
more, to-day; th a t overalls which we 
paid lesis than $6 for a t the same time 
are $12.75 now; that outing gowns and 
b lankets have come to ns with more 
added by Governm ent order than we 
ever expected to add as retail profit 
and now we m ust mark them as the 
new Governm ent planned price.

T hen  they try to make 'the pubi c 
think the retailer is to  blame.

Can you help us in any way or sug
gest where we can face those fellows 
with their dirt and get a square deal 
before the public?

W e expect this article has been pub
lished' in local papers all over the 
U nited  States. W e call such m isrep
resentation damnable. W hat do you 
think?

The “copy” th a t came to our local 
paperi—from which we clipped our en
closure—was signed: “ Michigan State 
College of Agr. & App. Scr. and U.S. 
Dept, of Agr. co-operating— R. J. 
Baldwin, director Extension Division. 
Printed' and distributed under Act of 
Congress, May 8, 1914.”

Carter & Steere.

The letter to East Lansing is as fol
lows :

Elsie, Sept. 22—‘W e are the firm 
whose Mr. Steere just called you about 
■the “Release: W eekly only, week of 
Septem ber 18 and 19, ’33.”

If ever we have felt that the Gov
ernm ent was try ing  to get out of its 
responsibility and put it on the retailer, 
it is now.

W e want to know where to get in 
touch with Dr. Fred C. Howe and the 
George N. Peek who are m entioned in 
tha trelease.

Any Government official knows that 
the "surcharge” is many times greater 
than the weight tax and those friends 
of business are—purposely, we believe 
—leaving that out of the picture. W e 
can prove, and are anxious to, that 
from 40 to 45 per cent, has ¡been addled 
to  our invoices as a flat charge—not 
even subject to discount—by Govern
m ent release, and your friends IIowc 
and Peek would ignore that, and have 
the public m obbing m erchants for what 
the Government has done.

We feel th a t retailers are due ju s
tice, if not consideration.

C arter & Steere.

T he newspaper article referred to  by 
the above m erchants is as follows:

Previous reports that Government 
officials would check retail prices 
closely to find if undue prices are being 
charged for any commodities affected 
by the federal plans to increase farm 
incomes' are confirmed by statem ents 
from W ashington by Dr. F red  C. 
Howe, consum ers counsel and by 
George N. Peek, adm inistrator of the 
adjustm ent act.

Requests to the president of the 
American B akers Association front Dr. 
Howe ask for an  explanation for bread 
prices in  seven cities where the charge 
for a pound loaf is out of line with 
prices in other cities. None of the cities 
led to the request.

Retail prices for bread increased 1.2 
cents per pound loaf from February 
15 to A ugus t  15. T he cost of th e  flour 
of bread was 1.11 cents in February 
and was 2.17 cents in August, so the

average increased price of a pound loaf 
is not excessive. Labor costs and other 
expenses of baking have also increased.

Prices in fifty-one key cities are 
checked to determine who is 'benefit- 
ting from higher prices for farm prod
ucts. Undue pyram iding of increased 
costs of raw products will not be per
m itted.

Charges for ordinary cotton goods 
and articles m anufactured from cotton 
are being investigated by Mr. Peek. 
The tax on cotton  adds only 4.2 cents 
per pound to itis cost. M anufacturers 
or retailers w'ho use the tax as an ex
cuse for adding more than  this am ount 
to the price of cloth are not complying 
with the governm ent’s policy of in 
creasing farm prices w ithout addling 
unduly to the costs of living for work
ers.

For the week of A ugust 30, the aver
age retail price of sheets was $1.16 
and the am ount of the price which 
could be legitimately charged to tax  
was 8 cents. A work shirt containing 
cotton  that bad paid a tax. of about 3j4 
cents, overalls selling for $1.41 con
tained cotton on which the “tax was 
814 cents, and only 1 cent of the price 
of unbleached muslin per yard could 
he charged to tax.

Increased prices running as high as 
40 per cent, on  m en’s shirts, 27 per 
cent, on union suit's, and 84 per cent, 
on cotton m attresses are unduly high 
and can not be charged to  any activ
ities of the governm ent in increasing 
the prices of farm products Mr. Peek 
and Dr. Howe will continue to  release 
news concerning re ta il prices and fed
eral agencies will check attem pts at 
gouging.

I was asked by L. J. Thompson, 
President of the Grand Rapids Asso
ciation of Commerce, to send a g reet
ing to the luncheon m eeting at the 
Pantlind  H otel yesterday, having for 
its object the speeding tip of local 
business condition's. I responded to 
the request as follows:

In  talking with the new m anager of 
the Her.ppIsbeimer Co. a few days ago, 
I was greatly pleased to learn that be 
proposed to  specialize on Grand Rapids 
products and had already installed the 
lines of t'he following factories:

Grand Rapids Textile Co.
Globe K nitting Co.
Corduroy T ire Co.
Bissell Carpet Sweeper Co.
W olverine Shoe & Tanning Co.
An entire floor has been devoted to 

furniture—Grand Rapids furniture ex
clusively—covering the lines represent
ed by tile Grand Rapids Furniture 
M akers Guild.

So far as my knowledge goes this is 
the first time a Grand Rapids house has 
taken such an advance step in exploit
ing local products in such a broad and 
dramatic manner.

I believe that much must be done 
along this liue by other local houses if 
we are to  p resent a united front to 
neighboring m arkets which undertake 
to meet us on a competitive basis.

The jobbing trade of Grand Rapids 
suffers in, comparison with the record 
of fifty years ago. T his is true of 
every interior wholesale center. The 
jobbing of merchandise has become a 
local institution, circumscribed to the 
narrow est possible limits. W e m ust 
utilize every door open to us to retain 
what we 'have and seek expansion 
wherever possible. Many lines are no 
longer handled1 in a  jobbing way. The 
goods on the  shelves o f the retailer 
come direct from the factory. O ther 
lines are rapidly fallowing the same 
tendency. Unless we avail ourselves of 
every avenue left to  us we will soon see 
the position of the jobber less secure 
than is the condition at present. W e 
should, in mv opinion, discuss this sit
uation in small groups with great fre
quency and ascertain what we can do 
to stem the tide o'f centralization which 
now confronts , us on every side—cen

tralization which too often results in 
extinction.

Detroit, Sept. 24 — Since my recent 
visit with you and Mrs. Stowe I have 
been receiving each week a copy of 
your publication. The wife and I have 
read it each week, with invariable dis
cussion of its in teresting  features. Only 
intense preoccupation has prevented 
me from writing to thank you for the 
magazine and tell you how much we 
have appreciated your t  h ought fulness 
in  sending it.

Any publication which survives fifty 
years has had character and stamina 
and value behind it. The Michigan 
Tradesman, has lived because it cer
tainly has had that. The same ability 
and integrity which created it have 
given it life for those fifty years and 
are still there. The M ichigan T rades
m an has been and is, for the m ost part, 
F. A. Stowe. Please, sir, accept my 
sincere congratulations on the fifty 
years you have sat in the  editorial 
chair, coupled with the wish that you 
may be spared m any more years to 
edit, with the assistance of th a t faith
ful partner of yours, the publication 
which has so long reflected you.

The Michigan T rad esm an  is a per
sonality paper. I t  is E. A. Stowe. 
T hroughout its pages one senses the 
rugged, fearless editor, a spirit of hon
esty and fair play, a contem pt for the 
crooks and racketeers of business. I 
have long particularly admired the 
glorious poem s which through the 
years have adorned your front cover. 
“W hen I Am Dead” is a rare gem and 
cannot have failed to make all who 
read it pause to think, as it did me. 
O ut Around, of course, is one of your 
best departm ents. F o r years in the pub
lication of “'house organs” 1 have been 
called upon to write many articles 
about people an d  quite a few obituary 
articles. I ’ve been told that I was 
gifted in th at line. I how to you, Mr. 
Stowe. I read your articles about men, 
alive and dead, w ith w arm est adm ira
tion of the facility and felicity with 
Which you perform this task. I think 
you will agree with me that writing 
about people still am ong us, or about 
those Who pass into the Inner Temple, 
is best done by w riters whose hearts 
beat in affection for their bro ther men 
— Who believe in hum an brotherhood. 
And who are willing to give expression 
to some em otion in their writing. I 
have often thought that the reticence 
of m en to tell their brother men about 
love for them  is a m istake. T he world

Business Waits Department
A d v e r t i s em en ts  in ser ted  u n d e r  t h i s  head  
fo r  five cen t s  a word  th e  fi rs t in ser tion  
and f o u r  cen t s  a word  fo r  each  s u b s e 
q u en t  con t inuous  inser tion ,  if s e t  in 
capi ta l  le t te rs ,  double  price. No cha rge  
less th a n  50 cents .  Small d isp lay  a d v e r 
t i s e m e n t s  in t h i s  d e p a r tm e n t ,  $4 per 
inch. P a y m e n t  w ith  o rd e r  is required ,  as  
a m o u n ts  a re  too smal l to  open accounts .

O th e r In te re s ts  Com pel M e to  Sell— 
Neig’h'borhoocl d ru g  s to re  o n  m a in  t ru n k  
line n e a r  la rg e  c ity  h igh  school. M odern  
build ing , b eau tifu l fix tu res, neon sign . 
Itexiall agency. R easonab le  re n t. Good 
p re sc rip tio n  trad e . N o (lead s to ck . A ttr a c 
tive  p ric e  fo r cash , o r te rm s , to re sp o n 
sible p a rty . A ddress  No. 600, c /o  M ich 
igan  T rad esm an ._______________________ 600

C O F F E E  RA NCH  FO R  R E N T —(Suc
cessfu l s to re  (ten y ears . Will re n t to  ex 
perienced  coffee m an. “ B usiness  good in 
B a t t le  C reek .” T ay lo r R ea lty  Co., R a ttle  
C reek, Mich,___________________________ 601

IRO N  am i W oodw ork B usiness—E s ta b 
lished fo rty  years. E x ce llen t o p p o rtu n ity  
fo r m echanic . Ill h ea lth  re a so n  fo r sell- 
ing. F. S, Clegg, ist. Louis, M ich. 602
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would be sw eeter if we told folks that 
we love them. I believe the world is 
ruled by love—love am ong m en—and 
that no sacrifice of m anliness is made 
vvhen¡ it is shown and expressed:

One can readily see. looking about 
the world: with its greeds and hates 
and worship of the calf of gold, what 
is the m atter.

I purchased a  copy of the New York 
Sun. Sept. 2, 1933, its One H undredth 
Anniversary num ber. It was a treat. 
Aside from the historic and editorial 
value of this issue, it contained the 
most m agnificent assem blage of insti
tutional advertisem ents I ’ve ever seen. 
Those advertisem ents are, themselves, 
linked with 100 years of history in 
New York. It is surprising to know' 
how m any business concerns in New 
York are 100 and more years old. If 
you did not see th a t newspaper I sug
gest you write for a  copy. I would not 
take a lot for th e  one I have and 
treasure. My brother, who died in 
1922 while 1 was in Grand Rapids, was 
a Sun w riter for many years. I worked 
on the papers in New York as a cub 
in the days when the great Charles A. 
Dana was in his editorial chair. I 
bought, while in Grand Rapids, the 
book “ Memoirs of An E dito r” by 
Mitchell, h is successor. A solid and 
interesting book.

George R. Cullen.

T he blowing of the R am ’s H orn  last 
W ednesday night sum m oned the Jews, 
more solemnly than in m any years, to 
th e ir prayers at the beginning of the 
5694 of their calendar.

O ver m any centuries they may look 
back upon great glories and great vi
cissitudes, am ong th e  latter the sense
less and brutal persecution visited by 
the H itlerites in Germany upon their 
brethren.

T hroughout the world the hearts of 
millions of non-Jews turn with full 
sym pathy to join in spirit in the prayers 
that rise in the synagogues for deliv
erance from all evil and particularly in 
this tim e from the inhum anities that 
men obsessed with radical and relig
ious intolerance, o r any intolerance, 
perpetrate even upon their neighbors.

Thirty-one States have now voted 
in favor of repealing the E ighteenth 
A m endm ent—an episode without prec
edent in. the nation’s annals. O nly five 
more arc needed to  make Repeal an 
absolute certainty, although it cannot 
he a legal fact before Dec. 6, when 
Maine, which lias voted for Repeal, 
and North Carolina, which votes on 
Nov. 7, hold their conventions. Be
sides N orth Carolina, four S tates vote 
on Nov. 7: Pennsylvania, Ohio, South 
Carolina and U tah. In addition. V ir
ginia votes on Oct. 3 and Florida on 
Oct. 10.

Here, then, are seven States, only 
five of which are needed to  put Repeal 
over. In all probability every one of 
them will join the procession. W e shall 
he out of the Prohibition trenches well 
before Christmas-.

General Johnson has w arned local 
“compliance boards” to avoid com pul
sion and inquisitorial m ethods in fu r
thering President Roosevelt’s re-em 
ployment efforts under the Blue Eagle. 
He also poin ts out that the hoards are 
not to  operate with relation to  indus
tries which have adopted perm anent 
codes. The w arning is timely and1 the 
reference to the  lim itation desirable.

In  any case infinitely more can be ac
complished for the perm anent good of 
the N atiou  under the N. R. A. if the 
movement becom es completely co-op
erative instead of a  m a tte r  of boycotts 
and1 forced regim entation, “o r else.”

A restaurateur a t Concord, N. H., 
lays what he considers a tough prob
lem before the N. R. A. For two hours 
each day he employs a hoy and gives 
him one m eal besides his wages. U nder 
the code now governing his business 
th is em ployer finds he  cannot charge 
the youth more than  twenty-five cents 
a meal. H is com plaint is th at the  lad 
eats trem endously—m ore than  tw enty- 
five cents’ worth. But, he admits, he 
does not want to  let him  go, because 
be is such a  good worker. T housands 
of em ployers throughout the  U nited 
S tates are looking for th is youngster. 
T hey can use him in their business, 
even with th a t  appetite.

E . A. Stowe.

Vegetable Consumption Has Almost 
Doubled in Decade

A m erican consum ers are  using al
m ost tw ice a s  m any comm ercial vege
tables as they did ten  years ago. T he
U. S. D epartm ent of A griculture finds 
that production of commercial vege
tables in this country 'has risen  72 per 
cent, in the last decade. D uring recent 
years the production has been showing 
a tendency to  slow down, indicating 
th a t supplies are fast overtaking the 
increased demand.

In  contrast to  production, says the 
D epartm ent, prices of vegetables have 
fallen since 1921. In 1930, 1931 and 
1932 they declined' to much lower lev
els than  the  relative size of the respec
tive crops in these years. The D epart
m ent estim ates that prices averaged 
six per cent, lower during 1930 and 23 
per cent, lower during 1931 than in 
norm al tim es, due to  the  m arked de
cline in th e  general price level.

Unit Sales Reduced
The effort to  swell dollar sales by 

retailers is tending to obscure the  vital 
need of obtaining an increase in unit 
sales o r  in turnover of m erchandise 
tonnage, according to  views expressed 
by retail authorities during the  week.

The rise in retail prices will au tom at
ically bring a  gain in dollar volume, 
but this gain can be misleading to  con
siderable ex ten t because unit sales may 
not increase accordingly. In  fact, unit 
sales thus far th is m onth  are about 10 
per cent, behind a year ago.

T he im portance of a gain in unit 
sales, it w as added, comes from the 
fact th at th e  increase is in physical 
items of m erchandise. The more items 
are turned over, the m ore labor will 
have to be employed and  the greater 
the support given the  governm ent in 
its N R A  program .

Earlier Tranksgiving Day Urged By 
Retail Group

Retailers are being urged by the N a
tional Retail D ry Goods Association 
to  take action to  have the date of 
T hanksgiving Day this year changed 
by Presidential proclam ation from Nov. 
30 to  Nov. 23, a week earlier.

The d ry  good's association points out 
that the later date will decrease the 
holiday shopping season to  a few days 
in excess of three weeks. I t  feels that

the change to  a week earlier during a 
period “when the nation is making 
every effort to  restore its economic 
stability” is justified, although recog
nizing “th a t T hanksgiving day is hal
lowed by the tradition  of centuries.”

M erchants and  trade  hoards have a l
ready expressed favor for the proposal.

Weather May Influence Prices
A price situation aw kw ard to  both 

retailers and m anufacturers is cited as 
a possibility of the next few weeks, if 
w eather conditions ham per consum er 
buying. R etailers 'have placed large 
orders a t  the higher prices prevailing 
on wom en’s  apparel and  accessories 
and to th a t extent the price structure  
a t wholesale has been supported». In 
the event of a sales let-down at retail, 
such a s  that which m arked  the  first half 
of this m onth, retail m arkdow ns would 
be spurred and the possible piling up 
of goods a t wholesale would tend  to  
force lower quotations. A saving ele
m ent is the current absence of large 
stocks:

Sales of Better Grade Shoes Up
Consum er shoe-buying tendencies 

are tu rn in g  definitely to  m edium  and 
better price m erchandise. Sales of 
m en’s m edium -price shoes have risen 
5 per cent, since Sept. 1. T he gain 
has been entirely at th e  expense of ex
trem e low-end goods. In  spite of the 
present trend  th e  trade rem ains skep
tical of the reception consum ers will 
accord higher prices which retailers 
will be compelled to  place on a ll types 
of shoes la te r this year when stocks 
of m erchandise purchased before 
wholesale costs went up are exhausted.

Hunting Rifles a Feature
T he demand for gun's and hunting 

rifles continues an ou tstanding feature 
of the  cu rren t business 'being done in 
sporting  goods. Sales of these items 
are running well ahead of a  year ago, 
with fu rther increases expected1 a s  the 
hunting  seasons open in various sec
tions of th e  country. T he call for adult 
gam es h as also expanded appreciably, 
particularly new versions of bagatelle 
and games in which an  elem ent of 
gam bling enters. Increased1 leisure was 
cited as a m ajor factor.

Call for China Base Lamps Up
Dem ands for china base lamps to re

tail in ranges from  $7 to  $25 tax the 
ability' of m anufacturers to fill the o r
ders. Stores w ant goods for immediate 
sale and dem and delivery' within two 
weeks. T he china-base style lamps 
have com pletely supplanted pottery 
types in public favor, producers say. 
The china bases are popular in  white 
and blue and com binations. M etal-base 
lamps continue in good demand in both 
table and floor styles.

Stores Reorder on Blankes
A strong demand for part-wool blan

kets of 5 and 25 per cent, wool content 
has developed in the wholesale m arket. 
T he goods are wanted for immediate 
delivery to replace stocks sold in cu r
rent hom e-w ares promotions. H igher 
prices called1 for by increased wholesale 
costs have not been put into effect by 
the stores as yet, as many retailers 
still have goods purchased a t low lev
els. Buyers predict that the higher re
tail prices will be  in force before the 
close of the year, and that 5 per cent.
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wool b lankets will be priced at $3.95 
and 25 per cent, wool blankets a t $9 
com pared with $1 and  $4 last Spring.

Grocery Products Sell Freely
Dem and fbr grocery products in the 

wholesale m arkets is very active, with 
buyers spreading their purchases over 
a  wide range o f m erchandise. Canned 
goods and! cooked cereals for delivery- 
next -month are ordered in quantity. A 
num ber of wholesale establishm ents 
have placed orders for T hanksgiving 
requirem ents and  purchased limited 
quantities of goods for use in pre-holi
day prompt-ions. Producers have hesi
ta ted  in m aking substantial com m it
m ents for delivery later than Novem 
ber, however, due to  price uncertainty.

Speed Holiday Stationery Buying
Stationery buyers for many retail 

stores are now in the New York m ar
ket to place o rders for the rem ainder 
of the goods they need to complete 
holiday stocks. The bulk of the holi
day buying was done last m onth be
fore a 15 per cent, rise in prices went 
into effect, bu t reports that ano ther 15 
to  20 per cent, rise is due shortly  
brought buyers back  into the  m arket. 
Retailers are anxious to  keep holiday 
price lines a t 50 cents and $1 and  feel 
that any further rise in th e  wholesale- 
price will force them  to alter their sell
ing prices.

Gold Rise Lifts Jewelry Prices
The increase in th e  price of gold for 

m anufacturing purposes is causing a 
rise of around 55 per cent, in the cost 
of gold jewelry. M anufacturers are 
adjusting their prices on the official 
level for gold which the United States 
T reasury  quotes at $31.64, against the 
fom rer basis of $20.67 per ounce. R e
tailers have been increasing their com
mitments' in medium and popular price 
item s and were said to be looking for
ward' to a  gain over last year in holi
day trade. In  the fine stone section of 
the trade, quotations have risen, ibut 
actual business has been limited.

Work Clothing Shipments Heavy
R etailers in various industrial cen

te rs  have placed very large orders for 
men s work clothing, with current ship
m ents to  the stores being triple those 
of a  year ago at th is  time in the case 
of some leading producers, it was re
ported here yesterday. Retail sales of 
these garm ents have forged ahead, hut 
have been ham pered by industrial dis
putes to  some degree. A report from 
an executive who visited a number of 
cities in New England and elsewhere 
said that re-em ploym ent is still lagging 
behind what was expected at this time.

Dinner Ware Trade Confident
Belief that price increases scheduled 

for later th is  season on din/ner ware 
sets will not affect consum er demand 
for m erchandise is general throughout 
the trade a t present. S tores report cus
tomers are now calling for goods in 
medium price brackets which have been 
neglected for -the last th ree  years. D in
ner se ts -consisting of th irty -tw o  pieces 
and priced a t $4.95 and $5 are in de
mand despite the  fact that sets- o f like 
size can be as low as $3.98. A sim 
ilar tendency is noted in- larger sets.

No tw o persons see exactly the same 
rainbow.



STAMP OUT FIRE!
STAMP

O U T

FIRE

AND

RECEIVE

YOUR

REWARD

1. I have^ destroyed 
all rubbish, waste 
paper, etc., which 
m i g h t  h a v e  , 
caused fire.

2. All m atches have 
been j|§fut away 
from heat./ and 
out of reach of ■ 
children.

f  : . .
f  ¡¡¡¡IP

%; T  h o s e in our 
f  bouse vyho smoke 

have prom ised to 
be careful with 
•:>.rches, stubs,

4. All oily rags and 
mops are kept in 
covered m e t a l  
containers.

5. All electric cords 
are  in good shape. 
Appliances a r e  
disconnected after 
using;

Gag Gasoline is never 
s t  o r e A /  in our 
h o u s e or ever j 
used there *. for 
cleaning.

1 /f  J  jHEjfy.iirf : ■
7. Kerosene is kept 

■*' in a safe con- 
: iiier. It is never 
need to  start fires.

8 . All gas connec
tions a te  in good 
shape and free 
from  leaks.

1). W e have sheet 
m e t a l  on floor 
under stoves and 
on the woodwork 

1 nearby.

wW j3 L -r :  y  ’ 
lO ^ A li-  - ..flues and 

chim neys have 
been cleared of 
s o o t ,  and re-

w h e r c *
needed.

L I . ‘Metal ash cans |  
have been pro
vided for ashes 
f r o m  furnace 
and stoves.-;

.. 12. A ll open lights 
a r e  protected 
and open fire
places screened

(If  any hazard here does not apply to your home, you may stamp out that square.)

SCHOOL C A M PA IG N  ON 
HOME EIRE INSPECTIONS

T he National Board’s fire prevention sticker this year 
is to be used in the schools to “stam p out fire’’ on cards, 
of which the above is a black-and-w hite reproduction.

T he teacher is supplied w ith a card for each of her 
pupils and enough stickers to  “stam p out fire’’ on each 
card. T he pupils take  their cards hom e and, w ith the aid 
of their parents, m ake inspections. Each day, as they  cor
rect one or m ore of the  fire hazards noted on the card, the 
teacher will “stam p ou t’’ those hazards. A fter the inspec
tion has been com pleted and the parent has signed the 
card, the  teacher puts on the  last stam p and the pupil is 
presented w ith the  card as a  certificate of m erit and w ith 
an interesting story-booklet as a rew ard. T he real rew ard, 
of course, is in having each hom e a safer place to live in. 
A  spirit of contest and co-operation is injected into the 
activity by  using a “score card’’ for each class.

*
MO



Quaker
Coffee

In the New Attractive Cellophane 
Wrapped Carton.

The Same High Grade Uniform 
Quality — Lower Cost

Tremendous Increased Sales is Positive 
Evidence That QUAKER COFFEE 

Pleases the Consumer.

LEE & CADY
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