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FR A N K LIN ’S PR A Y E R

“ Fhat I m ay have tenderness for the m eek; th a t I m ay be 
k ind  to  m y neighbors, good-natu red  to m y com panions and  
hosp itab le to  strangers —  H elp  m e, O  G o d !

“T h a t I m ay be adverse to craft and  over-reaching, abhor 
ex tortion  and  every k ind of w eakness and w ickedness —  
H elp  m e, O  G od!

“T h a t I m ay have constan t regard  to honor and  p rob ity ; 
th a t I m ay  possess an innocent and good conscience and  a t 
length becom e tru ly  virtuous, m agnanim ous and  helpful to my 
fellow  m en—  H elp  me, O  G o d !

“T h a t I m ay  refrain  from  calum ny and  destruction; th a t I 
m ay  abhor deceit and  avoid  lying, envy and  fraud, flattery, 
hatred , m alice and  ingratitude —  H elp  me, O G o d !”



‘Thank yon, Mr. Grocer. That’s 
a nice order. But if  you’ll let me 
offer one little suggestion. I ’ll 
promise you that your biscuit 
sales and profits will be even bet
ter. Every one o f my customers 
who has tried it has proved that 
for himself. Just service yomr bis- 
emit departm ent daily. ”

National Biscuit Company 
449 West 14th S t  
New York, N . Y .
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> The finest imports from Japan are available from our stock.

| Highest Quality
> Correctly Priced

; A Complete Line

Forty-nine years of experience in Tea is embodied in the quali
ties we have to offer.
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COMPLETE GROCERY CODE

Signed by President Roosevelt on 
Dec. 30 

ARTICLE I
Request for Separate Code

Any division of the retail food and 
grocery trade which has not partici
pated in the formation or establishment 
of this Code may make application to 
the Administrator to operate under a 
separate Code of Labor Provisions. 
The Administrator shall determine 
whether such division of the retail food 
and grocery trade shall operate under 
this Code or under a separate Code and 
may, if justice requires, stay the appli
cation of this Code to such division 
pending his decision or pending the ap
proval by the President of the United 
States of a Code of Labor Provisions 
for such division.

ARTICLE II 
Definitions

Section 1.—Retail food and grocery 
trade. The term “retail food and gro
cery trade” as used herein shall mean 
all selling of food and/or grocery prod
ucts to the consumer and not for pur
poses of resale in any form, in the con
tinental United States excluding the 
Panama Canal Zone, but shall not in
clude the selling of food in restaurants 
for consumption upon the premises, or 
in confectioners’ stores, or the selling 
of milk or its products by delivery 
from house to house upon regular 
routes; it is provided, however, that 
the term shall not include the selling of 
any food or grocery product which is 
now or may hereafter be governed by 
a separate code approved by the Pres
ident of the United States.

Section 2.—Food and grocery retail
er. The term “food and grocery re
tailer” as used herein shall mean any 
individual or organization engaged 
wholly or partially in the retail food 
and grocery jrade.

Section 3.—Retail food and grocery 
establishment. The term “retail food 
and grocery establishment,” or “estab
lishment,” as used herein shall mean 
any store, department of a store, shop, 
stand, or other place where a food and 
grocery retailer carries on business, 
other than those places where the prin
cipal business is the selling at retail of 
products not included within the defi
nition of retail food and grocery trade.

Section 4—Food and Grocery Whole
saler.—The term “food and grocery- 
wholesaler” as used herein means anv 
person wholly or partially engaged in 
the business of selling or supplying to 
retailer, industrial buyers, restaurant-, 
or institutions of food and for) grocery 
products.

Section 5.—Employe. The term 
“employe” as used herein shall mean 
any persons employed by any food and 
grocery retailer, but shall not include 
persons employed principally in the 
selling at retail of products not includ
ed within the definition of retail food 
and grocery trade.

Section 6.—Executive. The term “ex
ecutive” as used herein shall mean an 
employe responsible for the manage
ment of a business or a recognized sub
division thereof.

Section 7.-—-Maintenance employe. 
The term “maintenance employee” as 
used herein shall mean an employe, 
essential to the upkeep and/or preserv
ation of the premises and property of a 
retail food and grocery establishment.

Section 8.—Outside service employe. 
The term “outside service employes” 
as used herein shall mean an employe 
engaged primarily in delivering mer
chandise outside the store, and shall 
include stable and garage employes.

Section 9.—Outside salesman. The 
term “outside salesman” as used herein 
shall mean a salesman who is engaged 
not less than sixty (60) per cent, of his 
working hours outside the establish
ment or any branch thereof, by which 
he is employed.

Section 10.—Watchman. The term 
“watchman” as used herein shall mean 
an employe engaged primarily in safe
guarding the premises and property of 
a retail food and grocery establishment.

Section 11.—Junior employe. The 
term “junior employe” as used herein 
shall mean an employe under eighteen 
(18) years of age.

Section 12.—Apprentice employe. 
The term “apprentice employe” as used 
herein shall mean an employe with less 
than six (6) months’ experience in any 
division of the retail food and grocery 
trade.

Section 13. — Part-time employe. 
The term “part-time employee” as used 
herein shall mean an employee who 
works less than the maximum work 
week.

Effective Date and Expiration Date 
This Code shall become effective on 

the seventh day after it shall have been 
approved by the President of the 
United States.

ARTICLE IV.
General Labor Provisions 

Section 1.—Collective Bargaining,
(a) Employes shall have the right to 
organize and bargain collectively 
through representatives of their own 
choosing, and shall be free from inter
ference, restraint, or coercion of em
ployers or labor, or their agents, in the 
designation of such representatives or 
in self-organization or in other con
certed activities for the purpose of col
lective bargaining or other mutual aid 
or protection.

(b) No employe and no one seeking 
employment shall be required as a con
dition of employment to join any com
pany union or to refrain from joining, 
organizing, or assisting a labor organ
ization of his own choosing.

(c) Employers shall comply with the 
maximum hours of labor, minimum 
rates of pay, and other conditions of 
employment ap'proved or prescribed by 
the President.

Section 2.—Child labor. On and after 
the effective date of this Code, no per
son under the age of sixteen (16) years 
of age shall be employed except that 
persons fourteen (14) and fifteen (15) 
years of age may be employed either

(a) for a period not to exceed three 
(3) hours per day or six (6) days per 
week; or

Cb) for one day per week, such day 
not to exceed eight (8) hours.

In either case all such hours of work 
shall be between 7 a. m. and 7 p. m., 
and shall not conflict with the em
ploye’s hours of day school.

It is provided, however, that no per
sons under the age of sixteen (16) 
years shall be employed in delivering 
merchandise from motor vehicles.

It is further provided that where a 
State law- prescribes a higher mini
mum age, no person below the age 
specified by such State law- shall be 
employed within such State.

ARTICLE V
Store Hours and Hours of Labor 
Section 1.—Basic Hours of Labor. 

No employe, except as hereafter pro
vided, shall work more than forty- 
eight (48) hours per week, nor more 
than ten (10) hours per day, nor more 
than six (6) days per week.

Section 2.—Exceptions to maximum 
hours of labor.

(a) Watchmen and outside sales
men. The maximum periods of labor 
prescribed in Section 1 of the Article 
shall not apply to watchmen or out
side salesmen, but in no case shall such 
employes work more than six (6) days 
per week.

(b) Maintenance and outside service 
employees. The maximum periods of 
labor prescribed in Section 1 of this 
article shall not apply to maintenance 
and outside service employees; but 
such employees shall not work more 
than six (6) hours per week above the 
maximum hours per week otherwise 
prescribed in Section 1 unless they are 
paid at the rate of time and one-!bird 
for all hours over such additional six 
(6) hours per week.

(c) Executives. Subject to the con
ditions set forth in Section 3 of this 
Article, executives rece ving $15.00 or 
more per week in cities of over 500,- 
000 population or receiving $30. or 
more per week in cities of 100,000 to
500.000 population, or receiving $27.50 
or more per week in cities of 25,000 to
100.000 population, or receiving $25. or 
more per week in cities, towns, and vil
lages, and other places under 25,000 
population may work in excess of the 
maximum periods of labor prescribed 
in Section 1 of this Article.

It is provided, however, that an es
tablishment which operates a grocery 
and meat department as separate units 
shall be permitted to exempt one work
er in addition to the proprietor or ex
ecutive as provided above from all re
strictions upon hours provided that 
such additional worker shall not re
ceive less than $25 per week.

In the South, executives receiving 
not less than 10 per cent, below the 
salaries stipulated above may work in 
excess of the maximum periods of 
labor.

It is provided, however, that in no 
case shall executives work in excess of 
one-half hour above the established 
daily store operating hours.

Section 3.—Limitation upon number 
of persons working in excess of the 
maximum periods of labor prescribed 
in Section 1. Notwithstanding the pro
visions of the foregoing Sections of 
this Article, the total number of work
ers in any grocery or meat department 
(whether such workers are executives, 
proprietors, partners, persons not re
ceiving monetary wages, or others), 
which shall be permitted to work in 
excess of the maximum periods of la
bor prescribed in Section 1 of this 
Article shall not exceed the following 
ratio :

In grocery or meat departments 
comprised of twenty (20) workers or 
less, the total number of workers per
mitted to work in excess of the maxi
mum period's of labor prescribed in 
Section 1 (except watchman, outside 
salesmen, and maintenance and out
side service employees) shall not ex
ceed one (1) worker for every five (5) 
workers or fraction thereof; in depart
ments comprised of more than twenty 
(20) workers, the total number of 
w-orkers permitted to work in excess of
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the maximum period of labor prescrib
ed in Section 1 (except watchmen, out
side salesmen, and maintenance and 
outside service employees) shall not 
exceed one (1) worker for every five 
(5) workers for the ifirst twenty (20) 
w’orkers, and one (1) worker for every 
eight (8) workers above twenty (20).

Section 4.—Peak Periods. At Christ
mas, inventory, and other peak times, 
for a period not to exceed two weeks 
in the first six months of the calendar 
year and not to exceed three weeks in 
the second six months, all employees 
may work eight (8) hours per wreek 
above the basic work week prescribed 
in Section 1 of this Article, but not 
more than ten (10) hours per day. 
Such work may be without the pay
ment of overtime.

Section 5.—Hours to Work to be 
Consecutive. The hours worked by any 
employee during each day shall be con
secutive, provided that an interval not 
longer than one hour may be allowed 
for each regular meal period, and such 
interval not counted as part of the em
ployee’s working time. Any rest period 
which may be given employees, shall 
not be deducted from such employee’s 
working time. In communities where 
a longer lunch period has been cus
tomary, any establishment may with 
permission of the Local Food and 
Grocery Council allow employees a 
lnger period than one hour for lunch, 
but such period shall in no event ex
ceed one and a half hours.

Section 6.—Extra Working Hour 
One Day a Week. On one day each 
week, employees may work one extra 
hour, but such hour is to be included 
within the maximum hours permitted 
each week.

Section 7.—Conflict with State Law's, 
When any State law prescribes for any 
class of employees shorter hours of la
bor than those prescribed in this Ar
ticle, no employee included within such 
case shall be employed within such 
State for a greater number of hours 
than such State law allows.

Section B.—Agreement for Uniform
ity of Hours. In any retail trade area, 
town, or city, retail food and grocery 
establishments may by mutual agree
ment of seventy-five (75) per cent, of 
such establishments, subject to the ap
proval of the Administrator, establish 
uniform store operating hours which 
will be binding upon all retail food and 
grocery establishments within such 
area, town, or city for a period not to 
exceed one year, subject to renewal 
by similar mutual agreement.

Hours so established shall not be less 
than sixty-three (63) hours per week, 
except that any establishment which 
was operating upon a schedule of less 
than sixty-three (63) hours per week 
on June 1, 1933, may continue to oper
ate upon such basis but shall not reduce 
such hours. Hours so established shall 
be continuous but every establishment 
shall have the right to select the days 
and the hours when it shall operate.

It is provided, however, that any del
icatessen store whose principal busi
ness is serving, preparing and selling 
foods ready for immediate consump
tion, may operate longer hours than

those prescribed by such local agree
ment.

All establishments shall register the 
operating hours they select with the 
local administrative committee, and 
shall post such hours in a conspicuous 
place in the establishment.

ARTICLE VI.
Wages

Section 1.—Basic Schedule of \Vages. 
On and after the effective date of this 
Code, the minimum weekly rates of 
wages which shall be paid for a work 
week as specified in Article V—wheth
er such w’ages are paid upon an hourly, 
weekly, monthly, commission, or any 
other basis'—shall, except as provided 
hereafter, be as follows:

(a) Within cities of over 500,000 pop
ulation, no employees shall be paid less 
than at the rate of $15 per week.

(b) Within cities of from 100,000 to
500.000 population, no employe shall be 
paid less than at the rate of $14 per 
week.

(c) Within cities of from 25,000 to
100.000 population, no employee shall 
be paid less than at the rate of $13 per 
week.

(d) Within cities, towns, and villages 
of from 2.500 to 25,000 population, the 
wages of all classes of employees shall 
be increased from the rates existing on 
June 1, 1933, by not less than twenty 
(20) per cent., provided that this shall 
not require an increase in wages to 
more than the rate of $11 per week, and 
provided further that no employee shall 
be paid less than at the rate if $10 per 
week.

(e) Within cities, towns, villages and 
other places with less than 2,500 pop
ulation, the wages of all classes of em
ployees shall be increased from the 
rates existing on June 1, 1933, by not 
less than twenty (20) per cent., pro
vided that this shall not require an in
crease in wages to more than the rate 
of $10 per wreek.

(f) The minimum wages paid to 
watchmen, maintenance, and outside 
service employees shall be upon the 
basis of a forty-eight (48) hour em
ployee work week.

Section 2.—'Outside Salesmen. The 
minimum wages specified above shall 
not apply to outside salesmen when 
employed on a commission basis.

Section 3.—Junior and Apprentices. 
Junior or apprentice employees may be 
paid at the rate of $1 less per week 
than the minimum wage otherwise ap
plicable; it is provided, however, that 
no individual employee shall be classi
fied as both a junior and an appren
tice employee; and it is further pro
vided that the number of employees 
classified as junior and apprentice em
ployees, combined, shall not exceed a 
ratio of one such employee to every 
five (5) employees or fraction thereof 
up to twenty (20), and one (1) such 
employee for every ten (10) employees 
above twenty (20).

Section 5.—Weekly Wages Above 
Minimum Not to be Reduced. The 
weekly wages of all employees receiv
ing more than the minimum wages 
specified in this Article shall not be re
duced below the rates on June 1, 1933, 
notwithstanding any reduction in the

number of working hours of such em
ployees.

Section 6.—Conflict with State Laws. 
When any State law prescribes for any 
class of employees of either sex a 
higher minimum wage than that pre
scribed in this Article, no employee of 
such class of either sex employed with
in that State shall be paid less than 
such State law requires.

ARTICLE VII.
Administration

Section 1.—National Food and Gro
cery Distributor’s Council.

(a) Composition. The National Food 
and Grocery Distributor’s Council 
shall consist of one member, elected by 
a fair method of selection approved by 
the Administrator by each of the na
tional trade associations presenting this 
Code of Labor Provisions, one mem
ber similarly elected from any other 
association which the Administrator 
upon application »hall recognize as 
representing an important branch of 
the retail food and grocery trade, and1 
such members as may be elected from 
the wholesale food and grocery trade 
in accordance with a Code of Labor 
Provisions for such trade approved 
by the President of the United States.

The Administrator may appoint a 
representative or representatives who 
may participate without vote in all 
activities of the Council.

The National Food and Grocery Dis
tributor’s Council shall serve until a 
successor body shall have been set up 
and approved by the President of the 
United States to assist in the joint ad
ministration of this Code of Labor 
Provisions and such other Code of 
Fair Competition as may subsequently 
be approved by the President.

(b) General Powers. The National 
Food and Grocery Distributor’s Coun
cil shall represent the retail food and 
grocery trade in the administration of 
this Code and shall have, in addition to 
the specific powers herein conferred, 
all general powers necessary to assist 
the Administrator or his deputy in 
such administration.

(c) Reports and Investigations. The 
National Food and Grocery Distribu
tors Council, subject to the approval 
or upon the request of the Administra
tor shall require from all retailers upon 
its own initiative or upon complaint of 
any person affected, make such reports 
as are necessary to effectuate the pur
poses of this Code and may, upon its 
owrn initiative or upon complaint of 
any person affected, make investiga
tion as to the functioning and observ
ance of any provisions of the Code 
and report the results of such investi
gation to the Administrator.

(d) Recommendations. The National 
Food and Grocery Distributors Coun
cil may from time to time present to 
the Administrator recommendations 
based on conditions in the trade, which 
will tend to effectuate the operation of 
the provisions of this Code, and the 
policy of the National Industrial Re
covery Act. Such recommendations 
shall, upon approval of the Adminis
trator, become operative as part of 
this Code.

(e) State and Local Councils. The 
National Food and Grocery Distribu

tors Council shall, subject to the ap
proval of the Administrator, supervise 
the setting up of State and Local Coun
cils for the purpose of assisting in the 
administration of this Code within the 
States, and local trading area.

(f) Expenses. The expenses of the 
administration of this Code shall be 
equitably assessed and collected by the 
Council, subject to the approval of the 
Administrator.

Section 2.—Interpretations. The Ad
ministrator may from time to time, 
after consultation with the National 
Food and Grocery Distributors Coun
cil, issue such administrative interpre
tations of the various provisions of this 
Code as are necessary to effectuate its 
purposes, and such interpretations shall 
become operative as part of this Code.

Section 3.—Exceptions in Cases of 
Unusual or Undue Hardship. Where 
the operation of the provisions of this 
Code imposes an unusual or undue 
hardship upon any retailer or group of 
retailers, such retailer or group of re
tailers may make application for re
lief to the Administrator or to his duly 
authorized agent, and the Administra
tor or his agent may after such public 
notice and hearing as he may deem 
necessary, grant such exceptions to or 
•modification of the provisions of this 
Code as may be required to effectuate 
the purposes of the National Industrial 
Recovery Act.

Article V III
Section 1. Loss Limitation Provi

sion.—In order to prevent unfair com
petition against local merchants, the 
use of the so-called “loss leader’’ is 
hereby declared to be an unfair trade 
practice. These “loss leaders” are arti
cles often sold below cost to the mer
chant for the purpose of attracting 
trade. This practice results, of course, 
either in efforts by the merchant to 
make up the loss by charging more 
than a reasonable profit for other arti
cles, or else in driving the small mer
chant with little capital out of legiti
mate business. It works back against 
the producer of raw materials on farms 
and in industry and against the labor 
so employed.

(1) This declaration against the use 
of “loss leaders” by the storekeeper 
does not prohibit him from selling an 
article without any profit to hmiself. 
But the selling price of articles to the 
consumer should include an allowance 
for actual wages of store labor, to be 
fixed and published from time to time 
by the Administrator and the members 
of the code authority appointed by the 
Administrator in accordance with the 
provisions of Article X, Section 1, 
herein.

(2) Cost to the merchant shall be 
the invoice or replacement cost, which
ever is lower, after deduction of all 
legitimate trade discounts exclusive of 
cash discounts for prompt payment.

(3) Cost to the merchant shall in
clude transportation charges to the 
point of sale, when paid by the mer
chant, provided, however, that no 
transportation charges need be added 
on hauls under 25 miles. On all hauls 
of 25 miles or over the transportation 
charge so herein mentioned shall be 
the lowest published rate by or for any 
common carrier.
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Provided, however, that any mer

chant may sell any article of merchan
dise at a price as low as the price set 
by any competitor in his trade area on 
merchandise which is identical or es
sentially the same, if such competitor’s 
price is set in conformity with the 
foregoing provision. A merchant who 
thus reduces a price to meet a competi
tor’s price as above defined shall not 
be deemed to have violated the provi
sions of this section if such merchant 
immediately notifies the nearest local 
food and grocery distributors code 
authority of such action and all facts 
pertinent thereto.

Section 2. Exceptions to Loss Limi
tation Provision.—

(a) Notwithstanding the provisions 
of the preceding Section, any food and 
grocery retailer may sell at less than 
the prices specified above merchandise 
sold as bona fide clearance, if adver
tised, marked and sold as such; highly 
perishable merchandise, which must be 
promptly sold in order to forestall loss; 
imperfect or actually damaged mer
chandise, or bona fide discontinued 
lines of merchandise, if advertised, 
marked, and sold as such; merchandise 
sold upon the complete final liquida
tion of any business; merchandise sold 
in quantity on contract to public car
riers, departments of government, hos
pitals, schools and colleges, clubs, ho
tels, and other institutions, not for re
sale and not for redistribution to indi
viduals; and merchandise sold or do
nated for charitable purposes or to un
employment relief agencies.

(b) Nothing in the provisions of 
the preceding Section shall be con
strued to prevent bona fide farmers’ 
associations engaged in purchasing 
supplies and (or) equipment for their 
membership from making patronage 
refunds to their membership.

(c) Where a bona fide premium or 
certificate representing a share in a 
premium is given away with any arti
cle the base upon which the minimum 
price of the article is calculated shall 
include the cost of the premium or 
share thereof.

Article IX 
Trade Practices

All food and grocery retailers shall 
comply with the following trade prac
tices :

Section 1. Advertising and Selling 
Methods:

(a) No food and grocery retailer 
shall use advertising, whether printed, 
radio or display of any other nature, 
which is inaccurate in any material par
ticular or misrepresents merchandise 
(including its use, trade-mark, grade, 
quality, quantity, size, origin, material, 
content, preparation) or credit terms, 
values, policies or services; and no food 
and grocery retailer shall use advertis
ing and (or) selling methods which 
tend to deceive or mislead the cus
tomer.

(b) No food and grocery retailer 
shall use advertising which refers in
accurately in any material particular 
to any compeitor or his merchandise, 
prices, values, credit terms, policies or 
services.

(c) No food and grocery retailer 
shall use advertising which inaccurate
ly lays claim to a policy or continuing 
practice of generally underselling com
petitors,

(d) No food and grocery retailer 
shall give, permit to be given, or di
rectly offer to give, anything of value 
for the purpose of influencing or re
warding the action of any employe, 
agent or representative of another in 
relation to the business of the employer 
of such employe, the principal of such 
agent or the represented party, without 
the knowledge of such employer, prin
cipal or party. This provision shall 
not be construed to prohibit free and 
general distribution of articles com
monly used for advertising except so 
far as such articles are actually used 
for commercial bribery as hereinabove 
defined.

(e) No food and grocery retailer 
shall place obstacles in the way of the 
purchase of a product which a con
sumer orders by brand name by urging 
upon the consumer a substitute prod
uct in a manner which disparages the 
product ordered.

(f) No food and grocery retailer 
shall accept payment from a whole
saler or manufacturer for a special ad
vertising or other distribution service
(a) except in pursuance of a written 
contract explicitly defining the service 
to be rendered and payment for it; and
(b) unless such service is rendered and 
such payment is reasonable and not 
excessive in amount; and (c) unless 
such contract is separate and distinct 
from any sales contract and such pay
ment is separate and distinct from any 
sales price and is not designed or used 
to reduce a sale price; and (d) unless 
such payment is equally available for 
the same service to all competitive 
market; and (e) unless a copy of each 
such contract is retained on file for a 
period of one year. In order to inves
tigate alleged violations of this Code, 
the Administrator may require a food 
and grocery retailer to report such con
tracts made by him and (or) to pro
duce a copy thereof for inspection.

(g) Quantity Price.—No food and 
grocery retailer shall make or accept a 
quantity price unless it is based upon 
and reasonably measured by a substan
tial difference in the quantity sold and 
delivered.

(h) No food a.nd grocery retailer 
shall discriminate in price between cus
tomers. The term “discriminate in 
price” as used in this paragraph means 
directly or indirectly charging a differ
ent price for a commodity to purchas
ers of the same quantity who are lo
cated in the same competitive market, 
and who are in the same distribution 
class as to service required from the 
seller and (or) rendered by the pur
chaser.

(i) Unearned Discounts for Cash.— 
No food and grocery retailer shall al
low, or accept, a discount for cash 
which is not earned by payment in 
accordance with the cash discount 
terms published or used by the seller 
with respect to the other members of 
the trade.

(j) Compulsory Purchases. — No 
food and grocery retailer shall compel 
a buyer to purchase one product in or
der to obtain another.

(k) Fraudulent Prizes or Premiums. 
—No food and grocery retailer shall 
offer any prize or premium or gift in 
pursuance of a plan which involves 
fraud or deception.

(1) Sectional Price Discrimination. 
—No food and grocery retailer shall 
practice locality or sectional price dis
crimination which is designed and (or) 
effective to unduly injure competitors.

Section 2. Prison-Made Goods.— 
Pending the formulation of a compact 
or code between the several States of 
the United States to insure the manu
facture and sale of prison-made goods 
on a fair competitive basis with goods 
not so produced, the following provi
sions of the Section will be stayed for 
ninety (90) days, or further, at the dis
cretion of the Administrator.

(a) Where any penal, reformatory 
or correctional institution, either by 
subscrbiing to the Code or compact 
herebefore referred to, or by binding 
agreement of any other nature, satisfies 
the Administrator that merchandise 
produced in such institution or by the 
inmates thereof will not be sold except 
upon a fair competitive basis with sim
ilar merchandise not so produced, the 
provisions of paragraph (b) hereof 
shall not apply to any merchandise pro
duced in such manner in the institu
tions covered by such agreement.

(b) Except as provided in the fore
going paragraph, no food and grocery 
retailer shall knowingly buy or con
tract to buy any merchandise produced 
in whole or in part in a penal, reforma
tory or correctional institution. After 
May 31, 1934, no retailer shall know
ingly sell or offer for sale such mer
chandise. Nothing in this Section, how
ever, shall affect contracts, which the 
food and grocery retailer does not have 
the option to cancel, made with respect 
to such merchandise before the ap
proval of this Code by the President of 
the United States.

(c) Nothing in this Section shall 
be construed to supersede or interfere 
with the operation of the Act of Con
gress approved January 19, 1929, being 
Public Act No. 669 of the 70th Con
gress and entitled “An Act to Divest 
Goods, Wares, and Merchandise Man
ufacturers, Produced or mined by 
Convicts or Prisoners of Their Inter
state Character in Certain Cases,” 
which Act is known as the Hawes- 
Cooper Act, or the provisions of any 
State legislation enacted under, or ef
fective upon, the effective date of the 
said Hawes-Cooper Act, the said ef
fective date being January 19, 1934. 
Pending such effective date, the Ad
ministrator shall appoint a Committee 
of not more than three persons to in
vestigate the economic and social im
plications of these provisions. Said 
Committee may make recommenda
tions, based upon its investigation, and 
such recommendations shall, upon ap
proval by the President of the United 
States, become effective in the place of 
these provisions;

(a) No retailer shall accept as pay
ment for merchandise any non-negoti- 
able scrip, company checks, or other 
evidence of wage payment issued by 
any individual or private profit organi
zation in payment of wages or as an 
advance upon unearned wages. A ne
gotiable instrument issued by an indi
vidual or private profit organization in 
payment of wages shall be accepted 
only if it is payable in cash within one 
month of the date of issue. This para
graph shall not apply in cases where

the cash funds of any individual or or
ganization are rendered temporarily un
available due to the closing by State or 
Federal order of the bank in which 
such funds are deposited.

(b) No food and grocery retailer 
shall extend credit in the form of goods, 
money or services to any person other 
than its own employes engaged exclus
ively in the retail trade, upon any em
ployer’s guarantee or part or all of said 
person’s future wages, or pursuant to 
a wage deduction arrangement entered 
into with said employer, unless an iden
tical guarantee or wage deduction ar
rangement is available to all food and 
grocery retailers.

Section 4. NRA Label.—No food and 
grocery retailer shall purchase, sell or 
exchange any merchandise manufac
tured under a Code of Fair Competi
tion which requires such merchandise 
to bear an NRA label, unless said mer
chandise bears such label. Any food 
and grocery retailer rightfully posses
sing the insignia of the NRA who has 
in stock or purchases similar merchan
dise which has been manufactured be
fore the effective date of the Code of 
Fajr Competition requiring such mer
chandise to bear an NRA label may 
attach thereto the NRA insignia.

Article X 
Administration

Section 1. National Food and Gro
cery Distributor’s Code Authority.— 
(a) Composition. — A National Food 
and Grocery Distributors’ Code 
Authority be established in accordance 
with the provisions of this article and 
the provisions of the Code of Fair 
Competition for the wholesale food and 
grocery trade to co-operate with the 
Administrator in the joint administra
tion of this code and of the code for 
the retail food and grocery trade. Such 
Code Authority shall consist of one 
member, elected by a fair method of 
selection approved by the Administra
tor, by each of the national trade asso
ciations presenting this Code, one 
member similarly elected from any 
other association which the Adminis
trator upon application shall recognize 
as representing an important branch of 
the retail food and grocery trade, and 
such other members as may be elected 
from the wholesale food and grocery 
trade in accordance with a Code of 
Fair Competition for such trade ap
proved by the President.

(Continued on page 7)

West Michigan’s 
oldest and largest bank 
solicits your account on 
the basis of sound poli
cies and many helpful 
services . . .

OLD K E N T  
B A N K  .

2 Downtown Offices 
12 Community Offices
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MOVEMENTS OF MERCHANTS.
Alpena—'The Alpena Trust & Sav

ings Bank changed its name to the Al
pena Savings Bank.

Saginaw— The Raymond Motor 
Products Co., has changed its name 
to the Raymond Products Co., Inc.

Grand Haven—The Eagle Ottawa 
Leather Co., has decreased its capita; 
stock from $4,000,000 to $3,000,000.

Ishpeming—Hughes Mercantile Co., 
104 South Main street, has decreased 
its capital stock from $35,000 to $10,- 
000.

oughton—The A. Haas Brewing 
Co., 106 Sheldon street, has increased 
its capital stock from $100,000 to $175,- 
000.

Detroit—The S. & F. Garment Co., 
230 East Grand River avenue, has in
creased its capital stock from $10,000 
to $25.000.

Waldron—The Waldron State Sav
ings Bank has been incorporated wi*h 
a capital stock of $20.000, all subscribed 
and paid in.

Detroit—The Rowley Waters Co.. 
9840 Dexter Blvd., groceries, etc., has 
decreased its capital stock from $150,. 
000 to $50.510.

Grosse Pointe Park—The Cadillac 
Brewing Co., 15116 Mack avenue, has 
decreased its capital stock from $400, 
000 to $150.000.

Saginaw—The Gately Co., dealer in 
instalment merchandise, has decreased 
its capital stock from $100.000 to 50,- 
000 shares no par value.

Detroit—Earl’s Shoe, Inc., 1029 
Woodward avenue, wholesale dealer 
in shoes, has increased its capital stock 
from $25,000 to $37,500.

Detroit—The Bruce Wigle Plumb
ing & eating Co., 9117 Hamilton ave
nue, has decreased its capital stock 
from $100,000 to $35,332.

Calumet—The Gateley-Wiggin Co., 
instalment merchandise, has decreased 
its capital stock from $100,000 to 10,- 
000 shares no par value.

Detroit—Direct to You Plumbing & 
Heating Supplies, 20026 John R. street, 
has changed its name to the State 
Plumbing & Heating Supplies, Inc.

Alpena—The Gately-Short Co., deal
er in instalment merchandise, 123 Wa
ter street, has changed its capital stock 
from $25,000 to 5,000 shares no par 
value.

Detroit—The Acme Cigar & Mer
chandise Co., 2431 Russell street, has 
changed its capital stock from 2,000 
shares no par value to 50 shares at 
$100 each.

Detroit—The E. H. Pudrith Co., 303 
Metropolitan Bldg., wholesale jewelry, 
has decreased its capital stock from 
$200,000 to $10,000 and 19,000 shares 
at $2 a share

Iron Mountain—Sim’s Drug Store 
has removed its stock from the First 
National Bank building to the Brau- 
mart building where it will have more 
ample quarters.

Greenville—The Mjontcalm Cream
ery Co. has merged its business into a 
stock- company under the same style 
with a capital stock of $24,000. all sub
scribed and paid in.

Lansing—T. K. Ochs, Inc., 217 East 
Shiawassee street, wholesale dealer in

food specialties, has decreased its cap
ital stock from 50,000 shares no par 
value to 500 shares no par value.

Detroit—The Baker Fruit Co., 140 
12th street, commission merchant and 
dealer in food products, has been in
corporated with a capital stock of 
$5,000, $2,500 being subscribed and 
paid in.

Iron Mountain—Bankruptcy pro
ceedings have been filed against the 
Men’s Store, 411 Stephenson avenue, 
Paul and Max Dworsky, proprietors. 
Ned Dundon, receiver, is in charge of 
the business.

Detroit—The Detroit Iron City En
gineering Co., 1326 Michigan Theatre 
Bldg., electrical contracting and en
gineering, has been incorporated with 
a capital stock of $5,000, $1,000 being 
subscribed and paid in.

Evart—William J. Percival. who has 
conducted a bazaar store here for the 
past 22 years, died suddenly in his 
motor car in front of his store, Jan. 8, 
aged 76 years. Mr. Percival was widely 
known and highly esteemed by every
body.

Detroit—The Gilco Building Prod
ucts Corporation. Transportation build
ing, has been incorporated to deal in 
all kinds of building materials, with j 
capital stock of 50,000 shares at $1 a 
share, $1.000 being subscribed and 
paid in.

Harbor Beach — Hyman Sweet, 
dealer in dry goods and variety mer
chandise, has merged the business into 
a stock company under the style of 
the Harbor Beach Variety Store, Inc., 
with a capital stock of $2.000, all sub
scribed and paid in.

Kalamazoo—Dividend of the Kala
mazoo Vegetable Parchment Co. was 
increased recently' from six to eight per 
cent, annually, through the declaration 
of a quarterly payment of 2 per cent. 
President Jacob Kindleberger declared 
that 1933 had been a “most satisfactory 
year.”

Lansing—Wm. C. Dudley, President 
and General Manager of the Dudley 
Paper Co., passed away at his home 
January 3, after a short illness of only- 
six days. Mr. Dudley was a man of 
high character. After traveling in 
Michigan as a paper salesman for many 
years, he engaged in the wholesale 
paper business here on his own ac
count and built up a large and con
stantly expanding business.

Spring Lake—Mrs. Jennie Mulder, 
68, died at her home in Spring Lake. 
She was the wife of one of the 
leading merchants of Spring Lake and 
had come to the village in 1893 from 
Grand Rapids with her husband. Mrs. 
Mulder was born in Zeeland and since 
she was four years old had lived with 
her grandfather, Rev. Cornelius Van- 
der Meulen, founder of the city of 
Zeeland, who came from the Nether
lands in 1847. She was married to 
George Mulder in Grand Rapids in 
1892 and the following year came to 
Spring Lake with her husband who 
joined the firm of Mrs. A. Mulder & 
Sons, one of the oldest general mer
cantile firms in the village.

Each of us is a surviver of the fittest 
of many generations.

Manufacturing Matters

Detroit—The Industrial Specialty- 
Manufacturing Co., 250 West- Jeffer
son avenue has increased its capita, 
stock from $1,000 to 1.000 shares at 
$10 each.

Detroit—Benn F. Klein, Inc., 1365 
Gratiot avenue, has been organized to 
manufacture and sell store fixtures, 
furniture, etc., with a capital stock of 
$5,000, all subscribed and paid in.

Detroit—Benson Wineries, Inc., 2213 
Dime bank building, manufacturer and 
dealer in wines and cordials, has been 
incorporated with a capital stock of 
$10.000. all subscribed and paid in.

Muskegon—The Langeland Manu
facturing Co., wholesale box and lum
ber manufacturer, has decreased its 
capital stock from $70,000 and 5,000 
shares no par value to $40,000 and
5.000 shares at $20 each.

Detroit—Owens Products, Inc., 3131 
East Jefferson avenue, manufacturer 
and dealer in batteries, radios and other 
electrical equipment, has been incor
porated with a capital stock of $10,000, 
all subscribed and $1,000 paid in.

Detroit—The Automotive Paper Co., 
4612 Woodward avenue, has been or
ganized to manufacture paper fabrics, 
prepare shipping materials, with a cap
ital stock of 10,000 shares at $1 a 
share, $1,000 being subscribed and 
paid in.

Detroit — McReynolds-Leslie, Inc., 
1234 Mt. Elliott avenue, manufacturer 
and dealer in tools, dies and equip
ment, has been incorporated with a 
capital stock of $2,000 common and
1.000 shares at $1 a share, $3,000 being 
subscribed and paid in.

Detroit—The Dorel Corporation, 
7200 Melville avenue, manufacturer and 
dealer in shock absorbers, hydraulic 
checks, etc., has been incorporated with 
a capital stock of $30,000 preferred and
5.000 shares at $1 a share, $28,520 be
ing subscribed and paid in.

Added Line Puts Store’s Business 
Over Top

Constructive merchandising prac
tices have resulted in the building up of 
a trade in fresh vegetables for C. E. 
Kreger, of Wyrandotte, until now that 
department is one of the most impor
tant ones in the store. In building up 
this department, all of the other de
partments have been strengthened.

Mr. Kreger, in looking over his store 
equipment one day, had discovered 
that his meat box was ar larger than 
the business he was doing in meats 
actually warranted. He studied the box 
and then began to figure out how much 
it was costing him to refrigerate these 
meats and to see if he might reduce 
this cost any.

Why not, he asked himself, use part 
of this refrigerated box for something 
else, say vegetables? Refrigeration, he 
had read somewhere, would keep veg
etables fresh and crisp. And didn’t the 
hydrator that he had in his refrigerat
ing machine at home keep the vege
tables there all fresh?

Kreger acted on this hunch. He had 
the box partitioned off and one side 
made into a compartment for vege
tables and fruits. In this box he had 
installed refrigerating coils operating

by the same compressor that had been 
refrigerating the entire box before.

Only with the new arrangement it 
was different. He was using the same 
compressor, but he was actually re
frigerating goods for a different de
partment. He was going to get more 
actual cash returns with the same ex
penditure. That was the way Kreger 
figured it out, and events have proved 
that he was right.

A week rom the time that he got this 
“hunch” Kreger was “all set” to go. 
The big box had been partitioned off 
and a glass window placed in it so as 
to show the vegetables inside with an 
electric light so set as to illuminate the 
interior.

Then Kreger started in to advertise. 
He featured fresh vegetables. Cus
tomers tried out his vegetables and 
came back for more. They told friends, 
and these friends came in to buy. They 
in turn told others, and in a short time 
the fame of Kreger vegetables was all 
over Wyandotte. The business in fresh 
vegetables has increased many times 
over and it is still growing. Just re
cently Kreger has installed a special 
window to display fresh vegetables so 
that they may be seen from the street. 
Passers-by see this display and come 
in. Then they are shown the refrig
erated case inside and discover the se
cret of what keeps Kreger’s vegetables 
fresh.

Two telephones rest on Mr. Kreger’s 
desk in the store—but they never rest. 
On busy days a clerk and Mr. Kreger 
himself are kept continually busy an
swering these and taking down orders. 
These telephone orders are all filled 
directly from the box and customers 
have come to know that they can de
pend upon this. They know that what
ever they order—lettuce, cabbage, rad
ishes or avocadoes—the goods they 
receive will be fresh.

All of the refrigeration in this store 
is handled by two compressors. One, 
of three-quarter horsepower, supplies 
refrigeration for an 8-foot case of deli
catessen foods and a 10-foot meat case. 
The other compressor, of one horse
power, takes care of the big meat box 
and the vegetable storage.

Through use of automatic refrigera
tion, spoilage is a thing of the past in 
this up-to-date Wyandotte market. 
There is no food spoilage here, either 
of meats, delicatessen products or vege
tables. When the vegetables and fruits 
are received at the store, they are 
placed at once in the refrigerated box. 
What few are needed are put on dis
play outside and disposed of quickly 
or else put back in the box after a 
short time and others from the box sub
stituted. In this way they are not out 
of the box long enough to wilt or spoil.

Seven New Readers of the Tradesman 
The following new subscribers have 

been received during the past week: 
Dresden Hotel, Flint 
McDonald & McDonald, Grand

Rapids
Mrs. M. G. Kendall, Tower 
Nulo Marttila, Ontanagon 
Kimbark Inn, Fremont 
Miss Bettie Brown, Wilmette, 111.
F. R. Lovett, Grand Rapids.

The fish gets in trouble by not keep
ing its mouth shut.
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Essential Features of the Grocery 
Staples

Sugar — Local jobbers hold cane 
granulated at 4.80c and beet granu
lated at 4.60c.

Canned Fruits—California fruits are 
quiet. There is no business being done 
for shipment on the new code prices, 
and resales on the spot are not par
ticularly impressive.

Canned Vegetables—Canned vegeta
bles are very firm. Southern tomatoes 
are higher in No. 2s. No. 3s are very 
closely cleaned up and hard to find at 
any price. Gallons are available at $4, 
factory. Corn, string beans and peas 
are unchanged.

Canned Fish—Canned salmon will be 
heard more of now as the winter ad
vances. Stocks in second hands cannot 
be heavy, for there has been little ac
tivity in it during the fall. Of course, 
there has been a certain call for some 
fancy grades for Jewish users, but the 
movement has been of a routine na
ture for months. Reports from Japan 
state the intention of the tuna fish 
packing association there is to curtail 
the pack for this season to 500,000 
cases and allot it among the various 
packers.

Dried Fruits—Dried fruits are in 
good position here with stocks in the 
hands of jobbers relatively light and 
the trade holding only moderate sup
plies. Prices have held very well on 
the whole for the post holiday season 
and there is no anxiety to move goods 
where there is not a clear demand for 
them. Old crop prunes on the spot are 
fairly well cleaned up. Santa Clara 
branded goods are quoted at attrac
tive prices, 15-20s being offered at 14c; 
18-24s at 11c, and 20-30s at 9c. New 
crop prunes are quoted somewhat high
er. Popular brands of Oregon 20-30s 
are offered at 8 ^ c  and 25-35s at 7%c. 
Apricots are holding very well, with 
extra fancy Blenheims quoted at 16%c 
and fancy Blenheims at 15j^c. Extra 
choice Royals are quoted at 12^c, and 
fancy Royals at 15c. Extra fancy Muir 
peaches are offered at 9l/4c. Raisins 
are unchanged and would' undoubtedly 
have a stronger undertone were it not 
for the delay that has been encountered 
in Washington over the marketing and 
financing plan which has met with new 
revisions and on which further hear
ings will probably have to be held.

Nuts—The nut market is holding up 
very well for this time of the year. 
New crop Manchurian shelled walnuts 
reaching here have shown very good 
quality and are in striking contrast to 
the poor quality imported last year. In 
color, appearance and flavor Manchu
rians are first rate goods, and the price 
is reasonable. Other imported shelled 
nuts are unchanged. Prices abroad are 
being well maintained. Nuts in the shell 
are being well held and good are in 
relatively light supply.

Olives—The market had a definitely 
firm undertone. Of course ,this is noth
ing new, since for some time replace
ment costs have been very high. A 
fairly steady demand during the past 
fortnight has, however, taken a fair 
chunk of low priced goods off the 
market, so that sellers were getting to 
a point where it was difficult to work 
in high cost replacements at current 
levels. Arrivals have been very light

for the past three months. It seemed 
certain that the consumer here would 
have to pay higher prices in the com
paratively near future, although resis
tance to all advances has been excep
tionally stiff.

Pickles — The pickle situation re
mains drab. Statistically the market is 
on a good foundation, but prices do 
not rise, the hitch being that demand 
has declined as sharply as the supply. 
Thus pickles are another of the numer
ous commodities which under normal 
conditions should rule much higher, 
but unfortunately find an empty mar
ket for even light supplies.

Rice—The market is making haste 
slowly. From day to day no particu
lar change is indicated, but there has 
been some expansion in buying for the 
past week or two. Stocks in dealers’ 
hands are running down and the time 
is seen near at hand when the control 
prices established under Federal su
pervision will meet with an adequate 
test. The demand has been mainly for 
cheaper grades.

Salt Fish—Salt fish continued rather 
quiet. This usual holiday lull is due to 
come to an end shortly, since Lent 
starts early this year. Thus a big 
improvement in demand was antici
pated in the near future. Herring has 
started to move more actively, jobbers 
and wholesalers commencing to pre
pare for the lenten rush. Quotable 
mackerel and herring held at previous 
levels.

Review of the Produce Market 
Alligator Pears—19c each.
Apples—Wolf River, 50 @ 75c per 

bu.; Northern Spy, $1.25 for No. 1; 
$1.50 for extra fancy; Wagner, $1 for 
No. 1; Delicious, $1.75 per bu for No. 
1 red.

Artichokes — Calif., $1.10 per doz., 4 
doz. in box.

Bananas—6 @ 6j4 c per lb.
Butter Jobbers hold plain wrapped 

creamery prints at 18c, cartons at 18^0 
and tub butter at 18c.

Cabbage—3c per lb.
Carrots—50c per dozen bunches of 

Calif.; 75c per bushel for home grown.
Cauliflower—$1.60 per crate for Cal

ifornia.
Celery—20@40c per dozen bunches.
Celery Cabbage—50c per doz.
Cocoanuts—90c per doz. or $5.50 per 

bag.
Cranberries — Late Howes from 

Cape Cod, $2.50 per 25 lb. box.
Cucumbers — No. 1 Florida, $1.65 

per dozen.
Dried Beans — Michigan Jobbers 

pay as follows for hand picked at ship
ping stations:
C. H. P. from farmer__________ $2.25
Light Red Kidney from farmer.. 3.50
Dark Red Kidney from farmer_4.00
Light Cranberry______________ 4 50

Eggs—Jobbers pay 11c per lb. for 
mixed eggs and' 12c per lb. for heavy 
white eggs. They sell as follows:
Fancy, fresh white______________ 25c
Candled, fresh__________________22c
Candled, large pullets___________ 18c
Candled, small pullets___________ 16c

Storage eggs are as follows:
X . . . . ---------------------- _15c
X X ------- ------- i 7c
XXX ------------------------------------- i8c
C hecks_______________________ 14c

Grape Fruit—Texas and Florida are 
held as follows:

Texas Florida
64 ------------------------ $3.50 $3.00
70 --------------------------3.50 3.00
80 --------------------------3.50 3.00
96 --------------------------3.50 3.00

Green Beans — $2.75 per hamper for 
Louisiana grown.

Green Onions — Shalots, 40c per 
dozen for Louisiana.

Green Peas—$3.50 per hamper of 30 
lbs. for Calif, grown.

Green Peppers — California, 50c per 
dozen.

Honey Dew Melons—$2.25 per crate. 
Hubbard Squash—lj^c per lb. Table 

Queen are the same.
Lemons—The price is as follows:

360 Sunkist____________________ «5 75
300 Sunkist_____________________ 7 qo
360 Red Ball_____________  5 qo
300 Red Ball........... ........................6 00

Limes—25c per dozen.
Lettuce — In good demand on the 

following basis:
Arizona, 6s, per crate__________ $3.00
Arizona, 4s and 5s, crate_________3.50
Leaf, hot house_______________  45

Mushrooms—28c per one lb. carton. 
Onions—Home grown, $1.25 per bu. 

for Yellow and $1.40 for White.
Oranges—Fancy Sunkist California 

Navels are now sold as follows:
12 6 ______
176______
200 ___
2 1 6 ------- ------  a oe
252 _____
288 ___
324 ____
Red Ball, 50c per box less.

Parsley—30c per doz. for hot house. 
Pecans—Georgia, 20c per lb. 
Pomegranates — 60c per dozen for 

Calif.
Potatoes—$1 per bu.; Idahos, $2.25 

per 100 lb. bag.
Poultry—Wilson & Company pay as

follows:
Heavy Fowls__________________ j j c
Light Fowls------------------------------ 8c
D ucks-----------------------------------  gc
T urkeys----------------------------------  14
Geese ----------------------------------- " 7c

Radishes — 40c dozen bunches hot 
house.

Rhubarb—Hot house, 60c for five lb. 
carton.

Spinach—90c per bushel for Texas 
grown.

Sweet Potatoes — Jerseys from In
diana, $1.90 per bu.

Tangerines — $2.25 per bu.
Tomatoes—$1.25 per 8 lb. basket for 

home grown hot house.
Turnips—75c per bushel.
Veal Calves Wilson & Company 

pay as follows:
Fancy —........ ....................— 5^@7c
Good----------------------------- 5 @6c

Vegetable Oysters—30c per doz.
Wax Beans — $3.75 per hamper for 

Louisiana grown.

The youth who thinks education 
means that he will not have to work 
for a living is all wrong. The more 
highly educated a person becomes the 
more necessary it is to work hard; for 
he realizes more than ever how much 
there is to be accomplished. Educa
tion does not mean a soft snap for 
anyone.

Minerals in Blood Stream 
Adjustment of the mineral content 

of the blood for treatment of cancer is 
not justified by recent laboratory find
ings. This conclusion has been reached 
by Dr. M. J. Shear, of the United 
States Public Health Service.

His study was largely concerned 
■with the role of sodium, potassium, 
calcium and magnesium in cancer. Dr. 
Shear did not find any relation between 
cancer development and the amount 
of these four mineral elements in the 
blood.

Use of gland extract to increase the 
amount of calcium in the blood or of 
magnesium as a deterrent to cancerous 
growths is not recommended. Dr. 
Shear failed to find any conclusive evi
dence of their value.

Much more laboratory work is nec
essary, according to Dr. Shear, before 
clinical processes are adopted for the 
use of sodium and potassium in con
nection with cancer treatment. Dr. 
Shear found that there is less calcium 
and more potassium in actively grow- 
ing tumors than in old tumors which 
are developing slowly.

I otassium may have a stimulating 
effect on cancerous growths, calcium a 
retarding effect, and magnesium appar
ently has less inhibitory effect than has 
been thought. Dr. Shear concludes 
that sodium has little apparent effect 
on growth of tumors.

Tests of Food Handlers As Spreaders 
of Disease

The United States Public Health 
Service is making an examination of 
workers on railroad dining cars as a 
step to prevent spread of amebic dysen
tery.

The experts of the Federal and State 
health services are agreed that the dis
ease was spread by food handlers in a 
Chicago hotel. After health authorities 
there eliminated from food handling 
those found to be infected, the possi
bility of further spread on dining cars 
was considered.

Railroads cooperated in the examina
tions required for the food handlers on 
diners, and the specialists of the Na
tional Institute of Health worked out 
a simple test for various Federal health 
officials to apply.

Lilly Sunday once conducted a cam
paign in New York city for thirteen 
weeks, during which time. 65,000 people 
came down the sawdust trail. Now he 
is there again and his so-called “con
versions” average six per day. All of 
which would .seem to indicate that the 
day of slang, blasphemy and indecency 
in the pulpit is a thing of the past. Cer
tainly no true Christian can counten
ance the antics and abusive language 
of a cheap buffoon like Billy Sunday.

Detroit—Suit to recover $500 from 
the State Board of Tax Administration 
was filed Tuesday in Circuit Court by
B. Atkins & Son, dealers in wholesale 
shoe supplies and leather. The firm 
states that it has paid $285 in retail 
sales tax to the State under protest 
and that the tax has been collected ille
gally. It asks the return of the amount 
of the tax and payment for expenses In 
computing it for inconvenience.

One s normal condition depends on 
sleep as well as on diet.



6 M I C H I G A N  T R A D E S M A N J a n u a ry  lo , 1934

M U T U A L  F I R E  
I N S U R A N C E

New Monetary System Devised by 
Detroit Man

This is a changing world. Oldtime 
methods and practises must give way 
to new and better ones. We would not 
want to go hack to the days of the 
oxcart and the hand loom, after the 
inventor has discovered better ways 
and means. There is no system or 
method that vitally affects the lives 
and happiness of the people, as that 
of their money. Money is the life blood 
of trade and exchange. Money is a 
measure, a yardstick, a bushel, a gal
lon or a pound. Money is not wealth, 
but a measure of it. It should perform 
no other function. Under our present 
antiquated money system, money is 
made wealth, its standard being based 
upon gold and silver, or either of these 
metals, possessing an intrinsic value. 
Thus, we have a dual system of money, 
which has come down to us from the 
"money changers” of early history. 
1 his system has proved a boon to the 
"money changers,” but it has brought 
extreme burdens upon the lives of the 
common people.

After witnessing the suffering and 
distress that lias been brought upon 
the people of our -Nation by the pres
ent vicious money system, Alfred Law- 
son, engineer, inventor, author and stu
dent of economics, has devised or in
vented a new monetary plan, which 
eliminates the evils of the old system 
now in use. It actually makes money a 
measure of value only, eliminating the 
feature of wealth from it absolutely. 
His plan also removes both gold and 
silver, except as subsidiary coins. All 
monetary powers are taken over by 
the Federal Government, as well as all 
banking, both being essential to giv
ing the people complete banking serv
ice. Present approved banks would be
come Government Banks, and present 
bank officials would largely become 
government employees. Bank failures 
and losses to depositors would end.

Money is now made a commodity 
under the fiat of the present law and 
the demand from the arts for silver 
and gold. 1 ake away the law, which 
would demonetize gold, along with sil
ver, the intrinsic, or market value of 
gold would shrink one-half or more. 
Under our present monetary laws there 
are seven kinds of currency, which is 
supposed to be backed by gold, either 
dii '€C tly or indirectly. Money, as now 
treated as a commodity, is bought and 
sold on credit, a price being charged 
for its use. This charge is known as 
interest. Under this proposed mone
tary system, interest on money is pro
hibited by law. No interest will be 
paid upon deposits in government 
banks, and none charged upon loans. 
Loans will be made directly to the in
dividual, firm or corporation. All must 
file a complete financial statement fre
quently. All present forms of money 
would be called in by the Government, 
and there would be issued instead, one 
kind of currency only, known as direct 
credit bills. These would be good for 
the payment of all debts, both public

and private, and made redeemable only 
in new issues. Each series of credit 
bills issued would be for a short term 
of years, after which these bills will 
become void unless presented at a bank 
for redemption in new issues within 
the time specified.

An individual or firm desiring money 
must call at the bank and present their 
financial statement and request for the 
loan they desire. If accepted, they sign 
a note, agreeing to repay the amount 
within the specified time. No individ
ual, firm or corporation, will be per
mitted to loan money to others and 
make a charge for its use. Such a 
charge would be unlawful and subject 
to severe penalty. Remember, that 
money belongs to the government only. 
It is never wealth or property. Its 
use is only to measure wealth, in serv
ices or needed commodities. This pro
posed money cannot be hoarded, as it 
becomes void at maturity. Back of all 
issues stands the entire National 
wealth, of $400,000,000,000. The money 
of the government is good as long as 
it endures.

Under the direct credit monetary 
system, none will be permitted to ex
pand their wealth by loaning money. 
If an income is desired, productive use 
of the property and other forms of 
wealth, must be made. This will cause 
a more active use of wealth and will 
greatly benefit labor. Wealth is the 
product of labor: and one of the evils 
of the present monetary system is, it 
does not give to labor its just reward. 
The direct credits plan does not restrict 
opportunity, but increases it, to those 
who are ambitious and thrifty. It will 
help greatly in equalizing opportunity 
and prevent the evil of wealth con
centration.

Usury or interest on money has 
been the bane of the ages. The Bible 
frequently condemns it. Interest was 
prohibited by law in England in the 
year 1197 and again in 1436. In the 
year 1545 it was first legalized at a 
rate of 10 per cent, but this was re 
pealed in 1552 and restored in 1570. 
In 1713 the rate was reduced to 3 per 
cent., and 1854 all restrictions were 
removed and the “money changers” 
were then at liberty to oppress the poor 
as far as they liked. Thus you see this 
proposed monetary plan is not the first 
time that interest on money has been 
condemned. As an ingenious inven
tion to accumulate wealth without 
work, and to permit a few to live in 
idle luxury, it is a success, though it 
has empoverished nations for centuries. 
Statistics of our Nation show that five 
per cent, of the people own or control 
ninety-ifive per cent, of our national 
wealth. Depression has followed de
pression until millions are unable to 
find employment, thus causing suffer
ing and distress. These are facts right 
now, in the best country upon the 
earth. Nowhere is there greater abund
ance of every necessity, but the dom
ination of the “money changers” of 
Wall street compels the Government 
to borrow billions from them to feed 
the starving and clothe the naked. 
They are well satisfied with our pres
ent monetary system, which permits 
hoarding and money control. To allow 
moneyr to be used as wealth and to com

pel the government, as well as individ
uals, firms and corporations to pay 
tribute in interest for its use. Under 
this system the debts of the people are 
now $200,000,000,000 the annual inter
est being ten billions of dollars.

Space does not permit details of this 
new monetary plan, being sponsored by 
the Direct Credits Society, under su
pervision of Mr. Lawson, of Detroit. 
He has delivered many lectures on his 
monetary plan to large audiences in his 
city, also in nearby cities and suburban 
towns. Over one-half of the people of 
l’-is home city are members of this 
Society, which is non-partisan, 11011- 
sectarian and in no manner interferes 
with the ¡relief of anyone. This society 
also has branches in every state, which 
are growing rapidly. The work is car
ried on by volunteer subscriptions

only. It aims to keep up its organiza
tion work until sixty to seventy per 
cent, of the people of the Nation are 
enrolled, then demand that Congress 
enact the necessary legislation to place 
the new monetary^ plan in operation. 
The Wall street financiers see their 
downfall, in case the direct credit mon
etary plan succeeds, therefore the daily 
newspapers and magazines under its 
control give no publicity to this rapidly 
growing movement, and many have 
never heard of it. No one is more 
interested in a just monetary system 
than business men and women. It is 
of vital importance to their success. 
The writer is much impressed with 
the new monetary plan and the manner 
in which it is being presented and 
commends it for your consideration.

E. B. Stebbins.

OUR FIRE INSURANCE 
POLICIES ARE CONCURRENT

with any standard stock policies that 
you are buying

No interruption in dividend payments 
to policy holders since organization
Michigan Bankers and Merchants Mutual Fire Insurance Co. 

of Fremont, M ichigan

W I L L I A M  N. S E N F ,  S e c r e t a r y - T r e a s u r e r
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(Continued from page 3)
The Administrator may appoint a 

member or members who may partici
pate without vote in all activities of the 
Code Authority.

(b) General Powers.—The National 
Food and Grocery Distributors’ Code 
Authority shall represent the retail 
food and grocery trade ini the adminis
tration of this Code, and shall have, in 
addition to the specific powers herein 
conferred, all general powers neces
sary to assist the Administrator or his 
deputy in such administration.

(c) Reports. — The National Food 
and Grocery Distributors’ Code 
Authority, subject to the approval or 
uponi the request of the Administrator, 
shall require from all retailers such re
ports as are necessary to effectuate the 
purposes of this Code. Each food and 
grocery retailer shall keep records of 
his purchase invoices and of the hours 
worked by, and wages paid to, all em
ployes.

(d) Recommendations. — The Na
tional Food and Grocery Distributors’ 
Code Authority may from time to time 
present to the Administrator recom
mendations based on conditions in the 
trade, which will tend to effectuate the 
operation of the provisions of this Code 
and the policy of the National Indus
trial Recovery Act. Such recommen
dations shall, upon approval by the 
Administrator, become operative as 
part of this Code.

(e) State and Local Code Author
ities.—The National Food and Grocery 
Distributors’ Code Authority shall, 
subject to the approval of the Admin
istrator, supervise the setting up of 
State and Local Code Authorities for 
the purpose of assisting in the admin
istration of this Code within the State 
and local trading areas.

(f) Expenses.—The expenses of the 
administration of this Code shall be 
equitably assessed and collected by the 
National Food and Grocery Distribu
tors’ Code Authority, subject to the ap
proval of the Administrator.

(b) Food and Grocery Industry 
Conference Committee.—The National 
Food and Grocery Code Authority 
shall appoint representatives to serve 
on a Food and Grocery Industry Con
ference Committee composed of repre
sentatives from food and grocery man
ufacturers and from food and grocery 
distributors. The Food and Grocery 
Industry Conference Committee shall 
act as a planning and coordinative 
agency for the entire food and gro
cery trade.

Section 2. Food and Grocery Indus
try Conference Committee.—The Na
tional Food and Grocery Code Author
ity shall appoint representatives to 
serve on a Food and Grocery Industry 
Conference Committee to be composed 
of representatives from food and gro
cery manufacturers and from food and 
grocery wholesalers and retailers. The 
Food and Grocery Industry Conference 
Committee shall act as planning and 
co-ordinating agency for the entire 
food and grocery trade.

Section 3. Interpretations. — The 
Administrator may from time to time, 
after consultation with the National 
Food and Grocery Distributors’ Code 
Authority, issue such administrative

interpretations of the various provi
sions of this Code as are necessary to 
effectuate its purposes.

Section 4. Exceptions in Cases of 
Unusual or Undue Hardship.—Where 
the operation of the provisions of this 
Code imposes an unusual or undue 
hardship upon any food and grocery 
retailer or group of retailers, such re
tailer or group of retailers may make 
application for relief to the Adminis
trator or to his duly authorized agent, 
and the Administrator or his agent 
may, after such public notice and hear
ing as he may deem necessary, grant 
such exceptions to or modifications of 
the provisions of this Code as may be 
required to effectuate the purpose of 
the National Industrial Recovery Act.

Article XI 
General

Section 1. Membership in Associa
tions.—Membership in the national re
tail food and grocery associations rep
resented upon the National Food and 
Grocery Distributors’ Code Author
ity, or in any affiliated associations, 
shall be open to all food and grocery 
retailers of that portion of the trade 
which said associations respectively 
represent, said associations shall im
pose no inequitable restrictions upon 
admission to membership therein.

Section 2. Information To Be Fur
nished.—In addition to information re
quired to be submitted to the National 
Food and Grocery Distributors’ Code 
Authority, there shall be furnished to 
Government agencies such statistical 
information as the Administrator may 
deem necessary for the purposes re
cited in Section 3 (a) of the National 
Industrial Recovery Act.

Section 3. Prohibition Against Mo
nopolies.—The provisions of this Code 
shall not be interpreted or applied to 
promote monopolies or monopolistic 
practices or to eliminate or oppress 
small enterprises or to discriminate 
against them.

Section 4. Prohibition Against Use 
of Subterfuge.—No food and grocery 
retailer shall use any subterfuge to 
frustrate the spirit and intent of this 
Code, which is, among other things, 
to increase employment, to remove ob
structions to commerce, to shorten 
hours of work and to raise wages to a 
living basis.

Section S. Right of President to 
Cancel or Modify.—This Code and all 
the provisions thereof are expressly 
made subject to the right of the Presi
dent, in accordance with the provisions 
of Section 10b, Title I, of the National 
Industrial Recovery Act, from time to 
time to cancel or modify any order, 
approval license, rule, or regulation, 
issued under Title I of said Act.

Section 6. Modifications and Supple
mentary Provisions.—Such of the pro
visions of this Code as are not required 
to be included herein by the National 
Industrial Recovery Act may, with the 
approval of the President, be modified 
or eliminated as changes in conditions 
or experience may indicate. It is con
templated that from time to time sup
plementary provisions to  this Code or 
additional Codes will be submitted for 
the approval of the President to pre
vent unfair competitive practices and 
to effectuate the other purposes and 
policies of Title I of the National In
dustrial Recovery Act.

Report Annual State Meeting of 
Wholesale Grocers

This meeting was attended by more 
representative wholesale grocers than 
any annual meeting held during the 
past fifteen years. This was truly re
markable in the face of the fact that 
the roads in most sections of the state 
were in a condition which made them 
practically unfit for travel.

The meeting was called to order 
promptly on schedule with Harry L. 
Milnes presiding. He explained that 
he was more or less “pinch-hitting” for 
the occasion. After making a few very 
appropriate remarks, he stated that 
this probably was the most important 
meeting ever held by this Association. 
His remarks were very brief and very 
much to the point. After outlining a 
few of the problems which the whole
sale grocery industry is faced with, he 
called upon a guest speaker, Dr. J. A. 
Brock, Educational Secretary of the 
Farmers & Manufacturers Beet Sugar 
Association.

Dr. Brock gave a very fine talk out
lining the advantages accruing to the 
farmers of the state of Michigan, to 
the wholesale grocers of this state and 
to the retail grocers and many others, 
as to the advantages of the rehabilita
tion of the beet industry as one of the 
major agricultural factors of this state. 
It is regrettable that a stenographic 
copy of his talk is not available, be
cause it would be well worthy of seri
ous consideration by all factors in the 
trade. His talk was entirely extempo
raneous, consequently, it is not possi
ble to secure a copy of it.

After Dr. Brock’s talk was conclud
ed, the presiding officers asked the 
Secretary for his annual report, which 
was given, and which will follow at 
the end of this general report.

W. P. Johnson, Washington, D.C., 
representative National - American 
Wholesale Grocers’ Association, came 
from Washington to present to the 
Association his interpretation of the 
wholesale grocers’ code as written by 
the President. We believe that we are 
expressing the opinion of all mem
bers present when we state that had 
General Johnson been present to give 
his interpretation and his viewpoint of 
the code, it could not have been more 
complete. Mr. Johnson took article by 
article and section by section of the 
code, and both his explanation and 
interpretation was evidence that he 
was fully conversant with every word 
and everj' sentence which had been 
written. Having been a practical 
wholesale grocer himself, he could not 
only explain the code from a legal 
standponit, but from its practical ap
plication as well, and it was explained 
in a manner fully understood by whole
sale grocers.

This Association owes a debt of 
gratitude to the National-American 
Association for making Mr. Johnson’s 
services available to us. Mr. Johnson 
explained he not only sat in and 
helped to write the wholesale grocers’ 
code, but that he also sat in on the 
codes written by fourteen other indus
tries, all closely related with the whole
sale grocers’ interests.

D. L. Goodrich, Kalamazoo, presi
dent, Michigan Wholesale Candy Job
bers, was invited as a guest of the 
wholesale grocers and was asked to say

a few words, but they were extremely 
limited, as he stated he did not come 
to the meeting to do any talking, but 
rather to get the view of the wholesale 
grocers. He did, however, attend an 
executive meeting of the wholesale 
grocers earlier in the day, at which 
time arrangements were worked out 
whereby it may be possible to have a 
very close working interest between 
the wholesale grocers, the wholesale 
confectioners, and the wholesale tobac
conists of the state. All three lines of 
business have many problems which 
are of mutual interest and a close 
working alliance between them would 
undoubtedly be of great benefit to all 
three industries.

The treasurer’s report was read by 
the secretary and showed that while 
the Association’s income during the 
past year has been rather limited, it 
nevertheless showed there were no out
standing bills payable, and bringing 
the report up to the present date, it 
showed a fairly substantial bank bal
ance, and a potential income for the 
coming year sufficient to care for nor
mal requirements.

The presiding officer requested at 
this time a report from the nominating 
committee and James R. Tanner, acting 
as chairman, presented for his commit
tee the following candidates for elec
tion :

President—George E. Kelly, Lee & 
Cady, Detroit;

Vice-President—Wallace C. Hume, 
Hume Grocer Co., Muskegon.

Members of Executive Committee, 
Charles F. Kyer, Kyer-Whitker 

Co., Ann Arbor;
Harry L. Milnes, Southern Mich

igan Grocer Co., Cold water; 
John W. Symons, Jr., Symons 

Bros. & Co., Saginaw.
The report of the nominating com

mittee was accepted by unanimous ac
clamation. After the election, the pre
siding officer asked the newly elected 
president to take the chair and pre
side.

Mr. Kelly thanked the members for 
the honor conferred upon him and 
stated that he would do everything 
possible to help the Association to be 
successful. He stated that in his opin
ion the code proposed for wholesale 
grocers was something not to be trifled 
with and that he believed that the re
sult would be very beneficial to all 
wholesale grocers of the state.

Following this remarks were made 
by various members regarding the pro
posed activity for the coming year and 
it was explained that the state has been 
divided into four zones, and it is con
templated to have a chairman preside 
over each zone. This is necessary in 
order to comply with the code and it is 
necessary to set up trading areas, and 
in the best judgment of the executive 
committee of the Association, the state 
should be divided into four areas. It 
may be necessary, however, to with
hold the practical operation of the 
trading areas until such time as the 
other lines, such as the retail grocers, 
chain stores, voluntary chains and 
wholesale owned retail organizations, 
set up their committees and their trad
ing areas. It is necessary, in order that 
these various organizations function 
co-operatively with the National code, 

(Continued on page 18)
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SHOWING ENCOURAGING
It considered as an accurate business 

barometer, the bankruptcy showing for 
the year just ended should bring con
siderable encouragement to industry 
and trade. Insolvencies for the year 
amounted to 20,307, according to Dun 
and Bradstreet, the lowest figure in a 
decade. A steady decline in bankrupt
cies is generally accepted as presaging 
the end of a depression.

However, in analyzing accurately 
this showing, several factors must be 
taken into consideration. The three 
preceding years had taken an excep
tionally heavy toll of business, suspen
sions mounting progressively to new 
peaks each year. The result was that 
last year there were fewer companies 
in business than at any time since 
1921. Accordingly, the proportion of 
failures to the number of companies 
in existence last year, while sharply be
low the three preceding years, was 
fractionally higher than in 1929 and 
also above the years 1923 to 1926.

It is therefore obvious that credit 
men could not continue to eliminate re
tail outlets, which form about 70 per 
cent, of bankruptcies, without serious 
detriment to their own sales possibili
ties. The first sign of business improve
ment which appeared at the latter end 
of March was eagerly grasped as a 
good reason for a more lenient attitude 
toward debtors. As a matter of fact, 
credit men possibly went a little too 
far in the inflation hysteria of mid
summer and allowed many merchants 
to buy beyond their capacity. This was 
demonstrated by the sharp increase in 
returns witnessed during the Fall.

It seems evident, however, that the 
severe pressure of the last four years 
has eliminated to a great degree the 
so-called ‘weak sisters” and that those 
companies now in business have 
earned their right to existence. The 
depression has lopped off some 250,000 
organizations since 1929 and the re
mainder should form a stable founda
tion on which business can progress 
steadily.

REGARDED AS UNSETTLED 
Hopes for early stabilization of the 

dollar held by foreign trade interests 
since last month were abandoned last 
week as a result of President Roose
velt's message to Congress. The Pres
ident’s statement that other nations 
were not in a position at this time to 
agree upon world currency problems 
was taken to mean that the United 
States would continue its present pol
icy regarding the dollar and that this 
country s currency would continue to 
fluctuate in international exchange.

Later developments at the capital 
and the reassuring reports regarding 
the abandonment of any plans for cur
rency inflation failed to shake the be
lief of importers and exporters that 
they will be harassed by dollar fluc
tuations in their trading this Spring.

In the export trade the outlook is 
regarded as unsettled. Shippers here 
expect to continue to enjoy the fairly 
brisk business they have had since this 
country went off gold, but they are 
pessimistic about chances of interesting 
foreign buyers in capital goods. They 
have also given up hope of getting the 
heavy advance orders on consumer 
merchandise which they expected to 
write in the early part of this year.

W hile the position of the dollar re
mains uncertain they see little chance 
of interesting foreign buyers in con
tracts involving future deliveries or 
long-term payments.

Importers, who petitioned the Pres
ident some weeks ago to use his pow
ers to effect early stabilization, were 
disheartened by the week’s develop
ments. The import trade is in a diffi
cult position, being unable to figure 
what the final costs are likely to be on 
goods they must purchase a month to 
three months in advance of delivery.

BUDGET WEEK’S HIGHLIGHT 
President Roosevelt’s “brutally 

frank” declaration that the Government 
will have to spend about §10,003,000,000 
for the next two years was the out
standing development of the new 
year’s first week. Staggering as it was, 
the budget estimate was received with 
mixed feelings, from shouts of alarm 
in conservative quarters to expressions 
of approval from others.

\ \  hile the share and commodity 
markets did not respond in any definite 
fashion, earlier gains being balanced 
by losses, the budget news did not 
weaken the growing conviction that 
industry is due for a steady upturn 
this year. First quarter prospects are 
bright and an earlier start on Spring 
business than usual seems due. A con
tinued strong tone in commodities is 
encouraging buyers to go ahead with 
orders, with prices on finished goods 
also steadier. The Times weekly in
dex closed the year with a two-point 
gain, caused mainly by a rise in the 
daily average of car-loadings. Auto
mobile production was cut down, but 
with the annual show opening yester
day and with a great number of inno
vations in new models, the industry is 
expecting an immediate pick-up in 
both sales and production.

The opening of Congress was un
eventful. but those who feared domi
nance by the inflationist element ap
pear doomed to disappointment. The 
President, apparently, has both houses 
under control and the problem of fi
nancing the huge expenditures outlined 
has dampened the enthusiasm of the 
“wild money” group. Legislative pro
posals of interest to business men will 
start to appear this week but it is 
doubted that anything of an extreme 
nature will get very far.

OPTIMISM SPRING KEYNOTE 
In an atmosphere of optimism which 

has been missing for something like 
four years, retailers are now beginning 
their buying operations for the new 
season. In revising their Spring budg
ets upward, retailers are expressing in 
a concrete way their belief that recov
ery will proceed satisfactorily.

The major part of the increase, of 
course, has to be made to take care of 
the higher prices ruling on merchan
dise, but a definite increase in unit 
sales is also expected. A gain in the 
physical turnover of merchandise was 
lacking in all but the closing months 
of last year and would be conclusive 
evidence of the actual broadening of 
consumer demand.

So far, there is nothing to suggest 
that retailers plan to abandon their 
careful buying policies. Modifications 
of extreme hand-to-mouth purchasing 
appear in order and will undoubtedly

have to be made because of code re 
strictions upon hours of output. How 
ever, unless conditions radically 
change, no runaway markets are seen 
likely and prices are expected to be 
quite stable. This development, of 
course, will free the stores from the 
threat of heavy mark-downs.

The question of price lines and their 
proper adjustment will be the major 
problem as the season gets under way. 
W hile quality may receive more em
phasis, the low and medium ranges 
require careful handling by both re
tailers and manufacturers. Early indi
cations are that producers in most lines 
are making a stronger effort than they 
did last hall to cater to retailer needs 
in these brackets.

TWO CENT POSTAGE
Restoration of the 2c letter postage 

rate is contingent upon the improve
ment of business conditions during the 
next few months, Postmaster General 
James A. Farley indicated in his annu
al report to President Roosevelt. In 
the absence of further legislation, the 
rate will automatically be restored to 
2c on July 1 next.

The 3c postage rate during the past 
fiscal year resulted in an estimated 
revenue gain of $75,000,000, after al
lowing for all losses and diversions di
rectly attributable to the rate increase. 
The Post Office Department estimates 
that had the 2c postage rate been con
tinued the receipts on the first class 
mail during 1933 would not have ex
ceeded $257,000,000 by comparison with 
the sum of $332,000,000 actually col
lected.

The Postmaster-General’s report 
carries no recommendation for legisla
tion to continue the 3c and points out 
that as business conditions improve 
the department can look forward to a 
gradual increase in the volume of mail. 
No new recommendations for legisla
tion are contained in the report, but 
many of the proposals previously set 
forth are repeated by the Postmaster- 
General. Among these is the recom
mendation that the limit of postal sav
ings balances be increased from $2,500 
to $5,000.

DRY GOODS CONDITIONS
An auspicious start for the new year 

featured retail trade last week. In
creases ranging from 15 to 30 per cent, 
weer achieved by most leading stores 
here on every day of the week, with 
the exception of when the rain re
stricted shopping. Reports from other 
centers indicated similar gains, with a 
surprising absence of the usual post
holiday let-down in trade.

Preliminary estimates indicate that 
department store sales for the country 
will show a drop of about 3 to 4 per 
cent, for the year just closed. This 
showing is about in line with expecta
tions and reflects the increases in sales 
volume during the last six months 
which partially offset the sharp decline 
in the first half. The extent of the im
provement is indicated by the fact that 
department store sales in 1932 were 
23 per cent, under those of the pre
ceding year.

It is indicated that December nation
wide department store trade ran about 
6 per cent, over the same month of 
1932. The two leading mail order com
panies reported heavy increases, their

average gain for Decebmer being 22.6 
per cent. For fourteen chain systems 
and the two mail order firms combined, 
the average gain in sales was 14.8 
per cent.

COMMODITY PRICES STEADY 
Commodity prices showed decided 

steadiness following the turn of the 
year. Grains fluctuated without any 
marked trend, while advances in tex
tiles and paint materials tended to 
about offset declines in food and met
als. There was some disappointment 
in speculative circles that the Presi
dent s annual message to Congress 
mentioned no new inflatoinary meas
ures to be undertaken, but this was 
partly counteracted by the subsequent 
budget message which indicated that 
Government expenditures during the 
next half year would be at the highest 
peace time level on record. Business 
activity showed less than the usual sea
sonal decline in the last week of 1933 
and was greater than in the corre
sponding week of any of the three pre
ceding years. Coal demand was great
ly stimulated by the record-breaking 
cold wave, while automotive activity 
was aided by preparations for the ap
proaching shows and steel operations 
were sustained owing to approaching 
price advances. Public works awards 
also reached a substantial volume. 
During the past week steel activity 
receded, but numerous textile mills 
which had been closed for the holidays 
were reopened.

BALANCED STOCK TREND 
Better balanced merchandise assort

ments in relation to consumer demand 
are expected to feature the forthcoming 
semi-annual inventories of department 
stores. The value of the merchandise 
listed is likely to run about 10 per 
cent, higher on the average than a 
year ago, due to the price increases 
which have taken place in the whole
sale markets. An increase of from 3 to 
5 per cent, in units was seen likely.

The stocks, however, will show 
marked depletion of seasonal goods, 
preliminary indications of which were 
given by the reduction in the compara
tive number of clearance sales launched 
during the last ten days. Moreover, 
much of the goods inventories will be 
held at values lower than those now 
prevailing in the wholesale markets. 
The inventories will be taken general
ly around the end of this month.

t o  setF h o s e  s t a n d a r d s
Formation of a Bureau of Hosiery 

Standards which will set up specifi
cations and grant a shield of approval 
to those products meeting the require
ments was announced last week. The 
American Standards Association will 
co-operate with the bureau in estab
lishing specifications for full-fashioned 
goods.

The Bureau will use the funds sub
scribed by manufacturers to promote 
the sale of approved hosiery by an 
advertising campaign in trade and con
sumer publications. Women consumers 
will be told that “just like sterling on 
silver, this little shield of approval is 
your unfailing guide to better stock
ings. Sponsors of the bureau expect 
that, in addition to protecting the pub
lic and benefiting rrtanufacturers of 
quality goods, the plan will be an ef
fective weapon against price-cutting.
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OUT AROUND

Things Seen and Heard on a Week 
End Trip

All my life I have aimed to uphold 
the efficiency and integrity of gentle
men’s agreements, in which undertak
ing the character of the men who enter 
into such agreements are clearly dis
closed. I am sorry to be forced to dis
close an instance where this sort of an 
understanding was evidently cast to the 
winds.

Detroit, Jan. 3—Complying with your 
request, I am sending you herewith a 
list of the members of the Board of 
Directors of the Michigan Allied Dairy 
Association who were present at the 
meeting when the matter of the Golden 
Anniversary was discussed:

Officers,
James Warner, President;
Turner H. Broughton,- Vice-Pres.;
Leonard H. Francke, Treasurer;
Fred M. Slater, Secretary.

Directors,
K. L. McKinnon,
V. G. Harris,
D. H. Gorman,
H. W. Fleisher,
C. J. Yuncker,
F. W. Lohr,
C .C. Dickhout.

I am also quoting from the record of 
the minutes which we have on file in 
this office, a motion which was made 
by Leonard Francke and seconded by 
Verne Harris, who are both members 
of the Michigan Allied Dairy Board of 
Directors:

Motion by Mr. Francke, seconded by 
Mr. Harris:

“It is now decided that the year 1934 
is to be known as the Golden Anni
versary year of the Michigan Allied 
Dairy Association.”

Motion carried.
This motion, I believe, is self-explan

atory and will explain to you the or
ganization’s attitude insofar as the 
golden anniversary convention is con
cerned. Fred M. Slater,

Sec’y Mich. Allied Dairy Ass’n.

The following letter to James War
ner, Ypsilanti, President of the Michi
gan Allied Dairy Association is self- 
explanatory :

Grand Rapids, Jan. 5—I organized 
the Michigan Dairymen’s Association 
in February, 1885. The organization 
will, therefore, be in a position to cel
ebrate its golden anniversary in Febru
ary, 1935.

At the annual convention held in 
Grand Rapids a year ago it was agreed 
that the 1934 convention should be held 
in Detroit and that it should be desig
nated' as the fiftieth annual meeting; 
that the 1935 convention should be held 
in Grand Rapids and be designated as 
the Golden anniversary.

An officer of the organization has 
sent us a copy of the resolution you 
entertained at a meeting of the board 
of directors as follows:

“It is now decided that the year 1934 
is to be known as the Golden Anni
versary year of the Michigan Allied 
Dairy Association.”

I am .told that this resolution was 
supported by Mr. V. G. Harris, and 
unanimously adopted.

Permit me to inquire if you think it 
was entirely fair for you to  entertain 
this motion in view of the fact that the 
organization did not come into ex
istence until 1885 and will not be fifty 
years old until 1935?

I thank you in advance for the cour
tesy of a reply. E. A. Stowe.

On the same day the following let
ter was dispatched to L. N. Francke, of 
Saginaw, who introduced the resolu
tion above referred to:

Grand Rapids, Jan. 5—I organized 
the Michigan Dairymen’s Association 
in February, 1885. The organization 
will, therefore, be in a position to cele
brate its golden anniversary in Febru
ary, 1935.

At the annual convention held in 
Grand Rapids a year ago it was agreed 
that the 1934 convention should be held 
in Detroit and that it should be desig
nated the fiftieth annual meeting; 
that the 1935 convention should be held 
in Grand Rapids and be desginated 
the golden anniversary.

An officer of the organization has 
sent me a copy of the resolution you 
entertained of the board of directors 
as follows:

“It is now decided that the year 1934 
is to be known as the Golden Anniver
sary year of the Michigan Allied Dairy 
Association.”

I am told that this resolution was 
supported by Mr. V. G. Harris and 
unanimously adopted.

Permit me to enquire if you think it 
was entirely fair for you to entertain 
this motion in view of the fact that the 
organization did not come into exist
ence unil 1885 and will not be fifty 
years old until 1935?

I thank you in advance for the cour
tesy of a reply.

Yours truly,
E. A. Stowe.

To the Warner letter I received the 
following reply:

Ypsilanti, Jan. 6—According to your 
letter of the 5th, these things were 
settled at the convention in Grand 
Rapids last year. I wish you would tell 
me at what meeting and where this 
took place. The place of the 1934 con
vention was not decided upon until the 
first directors meeting after the Grand 
Rapids convention. According to your 
figures, this will be the 50th conven
tion.

What I am interested in is to find out 
who it was that led you to believe that 
this matter was settled in Grand Rap
ids.

Please let me hear from you.
James F. Warner.

The matter was discussed very fully 
with several prominent members of the 
Association at the 1933 convention and 
the agreement above referred to 
reached.

Mr. Francke made the following re
ply:

Saginaw, Jan. 7—For the past year 
and a half, at almost every meeting of 
the Board of Directors of the Michi
gan Allied Dairy Association, there 
would be some discussion regarding 
the fiftieth annual convention of that 
association. Much talk ensued, both 
pro and con, but the result was that it 
was always just dropped without ever 
being decided one way or the other.

At a recent meeting the question 
again was being discussed and appar
ently no headway was being made in 
any direction. I felt that the only way 
to get anywhere was to decide the 
matter then and there and have it over 
with. I therefore moved that the con
vention in 1934 in Detroit be known as 
the Golden Anniversary convention of 
the Association.

It would seem to me that the offi
cers of the Association could from rec
ords determine just when the 50th year 
should be, but with that record gone 
or the willingness to find out the truth 
lacking, I felt that the Board should 
take the matter in their own hands and 
settle it for all time. Please understand, 
Mr. Stowe, that neither you nor Grand 
Rapids were in my mind when I moved 
to decide the matter and if the officers 
knew that you were able to settle 
the matter decisively that infor
mation was not made known. My 
sole purpose was to definitely setlte 
the matter, in the absence of any other

remedy, as far as the Board was con
cerned. If any promise to you or to 
Grand Rapids has been violated then 
that promise was not known by me.

Leonard N. Francke, Sec’y.

Some months ago I was invited to 
be the personal guest of the organiza
tion on the occasion of the fiftieth an
nual meeting. I gladly accepted, but 
when I received the official literature 
sent out later, incorrectly referring to 
the meeting as the golden jubilee, I 
felt it necessary to recall my accep
tance of the invitation.

Greenville, Jan. 4—In the latest edi
tion of your paper I notice an article 
written by Paul Findlay regarding price 
cutting in the grocery trade and his 
statement in regard to the independent 
grocer who, he says, is difficult to con
trol along price cutting lines.

1 know nothing about the grocery 
business, but I am versed in a limited 
way in the shoe business, and I would 
1 ke to ask Mr. Findlay why the inde
pendent is forced to cut on prices?

The fact that manufacturers are per- 
mi'ted to sell chains at prices below the 
prices offered the independent has 
sometimes forced us to cut on staple 
articles where the style was similar in 
order to clear out stock, and I wish to 
say right here that all we ask is an 
even break with the chains on purchas
ing power.

I believe the grocery business fol
lows along the same lines.

, G. R. Smith.

Mr. Smith’s statement is very clear 
and right to the point. I hope and pray 
that before we are through with the 
code era independent merchants will 
be in possession of the protection to 
which they are justly entitled.

I need hardly state that I am ex
ceedingly sorry this misunderstanding 
should have occurred. So far as I am 
concerned, the matter is now a closed 
book. I have every reason to believe 
that the Detroit convention will be an 
unqualified success and, of course, the 
meeting to be held in Grand Rapids 
next year will also be made worthy of 
the occasion. The organization is offi
cered by strong men who will see to 
it that every branch of the great asso
ciation receives due consideration.

Greenville, Jan. 3—As a result of my 
efforts along the street to-day I be
lieve twenty letters have gone to 
Washington. D.C., addressed to Gen
eral H. S. Johnson and Senators Nye 
and Borah in regard to the creation of 
a Senatorial committee composed of 
men favorable to the interests of the 
little business men.

History tells us that the ancients 
were engaged in perpetual warfare and 
it appears that the heritage of the in
dependent business man of to-day is 
an increasing battle for existence 
against the powers of monopolies.

However. I have faith that this great 
upheaval will eventually bring forth a 
new condition which will guarantee the 
little business men a fair break and 
freedom from unbearable oppression 

C. L. Clark!

If the history of the prolonged strug
gle between the independent and the 
chain is ever written, Mr. Clark’s name 
will occupy a prominent place in the 
great controversy. He has been first 
and foremost in every movement for 
the ultimate triumph of justice, fair
ness and equity.

Bay City, Jan. 4—I note in the latest 
issue of your paper that some of your 
friends who are in the South are put
ting up an urge to get you into Flor
ida, and the only apparent reason given 
is—to put a tan on you.

It is not my purpose to cross wires 
with your friends who are down South. 
Nevertheless I do want to suggest, 
that if you are in not too big a hurry 
to take on a tan. and if you can hold 
out until about the first of next month, 
when I understand we will have it by 
the glass, and you will then make a 
drive to Bay Citq, I will make it my 
business to put a tan on you that will 
last—and incidentally—cost materially 
less than the Southern tan. This is 
worth thinking into.

H. F. Heldenbrand.

Grand Rapids, Jan. 4—In answer to 
your request for information regarding 
the distribution of welfare relief shoes 
I can advise you the following.

The Welfare Commission, working 
with a committee of the Kent County 
Shoe Dealers Association, has bought 
and warehoused in quarters at the re
lief store on Campau street about 24,- 
000 pairs of shoes, comprising twelve 
styles of shoes, which will practically 
cover all the needs of relief footwear. 
The dealers who wish to handle this 
business can buy these outright from 
the Welfare for cash at the price for 
which they were bought by the Wel
fare Commission, and the dealers, in 
turn, handle these shoes to the indigent 
at 15 per cent, above cost. A repre
sentative stock of these shoes enabling 
a dealer to properly take care of this 
business involves an investment of not 
less than $250 for a minimum stock.

Up to the present writing but very 
little of this business has yet come to 
the retail shoe dealers, owing to the 
fact that the Welfare Commission has 
been very reluctant to follow the sug
gestions of our committee for effi
cient distribution of these shoes. As 
these welfare shoes are all stamped as 
welfare shoes, it is but natural, that 
the shoe dealers hesitate to make this 
investment unless they are insured that 
they will get an even break to dispose 
of these to the relief clients. Up to 
the present time all this volume of 
shoe business, as well as all rubber 
footwear business, has been forced by 
the welfare administrator under direct 
orders from the Commission to one 
favorite dealer. This business often ex
ceeds 2,000 pairs weekly. Why all this 
business has been forced to the one 
firm only the members of the Welfare 
can answer. Leonard Van der Jagt.

Ft. Wayne, Jan. 5 — Your Out 
Around in your issue of Jan. 3, treat
ing of education, opportunity and the 
seriousness of life, is one of the finest 
pieces of real brain literature I have 
ever read in my more than ninety 
years of life.

I have clipped it to put it among 
other gems of literature I have pre
served.

What a pity it is that millions may 
not read it and draw7 inspiration from 
it- David N. F'oster.

Lansing, Jan. 5—I thank you sin
cerely for your letter of January fourth 
containing your very liberal offer of 
practically unlimited space in next 
week s issue of the Tradesman. I have 
relayed the information to Clyde K. 
Taylor, temporary chairman of the 
Association, telling him that it is up to 
him and his associates to furnish the 
material and that it must be in your 
hands early 1 uesday morning.

You may be interested in his circu
lar letter to the shoe trade, which will 
be mailed from this office Jan. 8. I am 
enclosing a copy for such use as you 
may care to make of it.

I believe the meeting will be the big
gest one ever held in Michigan by the

(Continued on page 23)
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churches and individuals can render

Editorial Condemnation of the Good
win Plan

In our issue of November 16 we 
printed a brief, but specific, editorial, 
in which we urged upon our church 
organizations the utmost care and con
sideration before entering into any 
plan, no matter how alluring or how 
great the prospect of financial return 
that it offered, which proposed the 
commercial exploitation of churches or 
church people on the basis of a percen
tage to be returned in contributions.
• At the time we were not aware of all 
the details in connection with what is 
called the Goodwin Plan,” nor were 
we aware of the extent to which sim
ilar plans or organizations might be in 
existence having much the same ends. 
Our reference, therefore, while specific 
in its effect, was of general application.

Since writing that editorial we have 
had an opportunity of acquainting our
selves more fully with “the Goodwin 
Plan, ’ not only with its major propo
sals, of which we were then aware, but 
with matters of detail. We have exam
ined its literature; we have read much 
concerning it, both pro and con; and 
two representatives of the plan have 
called upon us and in an extensive in
terview have sought to expound its 
merits and correct what they consid
ered our mis-impressions and our mis
taken attitude.

We see no reason to depart from, or 
modify, in any way the statement in 
our original editorial. In fact, if we 
could do anything to strengthen the 
considerations there expressed we 
should be glad to do so. We are en
tirely unmoved by the fact that many 
churches, or church organizations, or 
individuals acting as mem'bers of such 
organizations, have endorsed the plan 
or accepted it. We are also entirely 
unmoved by the endorsements by peo
ple of prominence, both in our own 
denomination and in other religious 
groups. It would not be the first time 
that proposals, questionable in princi
ple and of evil consequences, have had 
the support of prominent people.

We believe that any form of special 
privilege or favoritism accorded to 
certain business institutions in return 
for some commission returned to 
church organizations or church mem
bers, as such, is utterly inconsistent 
with the character of the church as a 
spiritual institution that ought to be 
concerned only for the glory of God 
and the salvation and welfare of men, 
without distinction. We believe, more
over, that this is true regardless of the 
extent of the financial benefit that 
might be obtained. In fact, the larger 
the possible return, the more serious, 
it seems to us, is the temptation and 
the likelihood of ultimately disastrous 
results. We do not believe that the 
church can enter into any such plan 
without lowering its own standards and 
adversely affecting its own life. If in
dividuals wish to enter into any such 
plan it is their own affair, though for 
our own part we deprecate even in the 
individual Christian life anything that 
plays up sectional interest or that 
makes it harder for some business men 
to live while others are given some 
artificial advantage. We believe that

their best social services to the world 
by emphasizing equality and fairness 
toward all, and by helping to establish 
customs and practices that tend in this 
direction.

It ought to be stated that in taking 
this position we are not here question- 

"  ing either the honesty, or profession, 
of those who have originated this plan 
or those who are commending it. Our 
criticism is not affected by the assump
tion that those who are fostering the 
plan are honest and that the plan would 
be honestly conducted in accordance 
with the ideals and professions ex
pressed in its literature. The plan would 
be as objectionable in our judgment if 
it were being fostered by the churches 
themselves, instead of by a private 
commercial organization. If we were 
in any way to question the integrity 
and professions of the proponents of 
the plan, it would be only on the gen- 
eral ground that we are always dis
posed to look somewhat askance at 
those who make high profession of 
religious and social aim in matters 
where their own commercial profit is a 
large factor.

A number of church organizations, 
or individuals, we are informed, have 
already professed their purpose to ac
cept the plan. We have no means of 
knowing how many Congregationalists 
or Congregational churches have taken 
that attitude. We are convinced that 
a number of those who have entered 
into the plan have done so without suf
ficiently comprehending its nature, and 
its probable consequences, except in 
terms of monetary expectation. We 
believe that both the conscience and 
the good sense of our churches in gen
eral will be against the exploitation of 
the churches for this or any similar 
plan, and that the resolutions recorded 
elsewhere in this paper, and the pro
tests which have come to us from in
dividuals express what will be the more 
common reaction in our fellowship.— 
Congregationalism

Commercializing the Church 
Gospel, as nearly everyone knows, 

particularly church members, means 
the “good news.” Recently a gentle
man by the name of Goodwin attached 
his name to a plan which, by implica
tion, insiduously perverts the term to 
the raising of money through organi
zation of church members and their 
employment in promoting sales of se
lected brands of merchandise.

Mr. Goodwin is applying his biblical 
knowledge to commercial usage. His 
plan is called “good news.” His dis
ciples are called “broadcasters” and 
thus we have his term “good news 
broadcasters.” Broad and all-embrac
ing, this new gospel is going to Chris
tian and Jew, orthodox and un-ortho
dox, Catholic and Protestant. In fact, 
whether church, temple, synagogue or 
cathedral—there the Goodwin plan is 
seeking to organize its “good news 
broadcasters.”

In the most approved style of the 
modern promoter, the Goodwin plan 
invites the ladies’ aid society, the mis
sionary society, the men’s bible class, 
and in fact all members of any Church, 
to become “good news broadcasters” 
who will go out and preach the “good 
news” to bring all members of the

church into the fold of “tag and label 
gatherers,” to secure two per cent, of 
the fabulous sums spent annually in 
National advertising.

Its prospectus is set forth as a call 
to service. It holds out freedom to 
church members from the bondage of 
raising money for the church out of 
their own pockets. It points to the 
golden fields of National advertising as 
the ground from which a rich harvest 
of wealth may be reached to fill the 
coffers of the church.

“No longer must your church sup
port be limited to local contributions. 
This new income will come largely 
from outside your own community.” 
Become “good news broadcasters” and 
stimulate the sale of selected brands of 
pork and beans or soups or toilet paper, 
collect the labels (evidence of sale) and 
we, the Goodwin Plan of America, 

Inc., will collect from the manufac
turers.” What a glittering hope!

“All kinds of products—from chew
ing gum to automobiles—nationally or 
sectionally advertised, will be brought 
into the plan by Mr. Goodwin and two 
per cent, of the retail price may become 
available to the church.

“Large products, small products, 
costly products, inexpensive products. 
Availing your church two per cent, 
when earned and contributed by the 
broadcasters.”

Obviously such a plan is not only 
subject to many criticisms from the 
trade, but as a bold attempt to involve 
the church in competitive commercial 
rivalry it deserves unqualified condem
nation from every pulpit and chancel.
—National Grocers’ Bulletin.

Let the Goodwin Plan Alone 
We do not believe in churches going 

into the mercantile business through 
the Goodwin plan, or any other plan.

This Goodwin plan has secured the 
services of hundreds of unemployed 
ministers. It has been given the en
dorsement of fine men like Father 
Ryan and Dr. Sockman. It earns 
money for churches that sorely need 
money. But churches that get their 
members to buy only of one set of 
firms to the exclusion of all other 
firms, for a consideration, are bartering 
their birthright of independence for a 
mess of pottage, albeit savory pottage.

Through the consumers’ league we 
have worked to boycott firms that pro
duce goods under sweatshop condi
tions. That is all right. We do not get 
paid for it.

But under the Goodwin plan the 
church becomes an agent for money, 
and its influence on many a matter 
where influence is vital would be weak
ened and its good faith exposed to at
tack. Also it makes the church boy
cott firms that are just as good as the 
firms patronized.

The Goodwin people feel bitter to
ward Brother Morrison of the Chris
tian Century for compelling them to 
pay three or four hundred dollars in 
order to get their answer to his attack 
on the plan in the columns of his paper.

We adopt a much more liberal policy 
than the Christian Century in the mat
ter of publishing replies from people 
who are sane and honest, if we have 
criticized or opposed them. In our 
opinion elemental fair play demands 
this. We will cut the reply down, but

we will not deprive them of an oppor
tunity to have their say or make them 
pay for the privilege unless they want 
too much space.

Hut on the major issue we agree 
fully with the Christian Century, that 
it is better for churches not to go into 
the Goodwin plan.—Christian Leader.

Corporations Wound Up 
The following Michigan corporations 

have recently filed notices of dissolu
tion with the Secretary of State: 

Canvasser Bros. Plumbing & Heat
ing Co., Detroit.

G. E. Mitchell, Inc., Detroit.
Wylie & Wilson, Inc., Saginaw. 
Birch Lawn Land Co., Detroit.
M. & D. Hardware Co., Hamtramck. 
Geo. A. Hormel & Co., Detroit. 
Allen Motor Sales, Grand Rapids. 
Great Lakes Electric Control Corp., 

Monroe.
C. C. Follmer & Co., Grand Rapids. 
The Farmers Milk Co., Inc., High

land Park.
F. L. Lowrie Lumber & Finish Co., 

Detroit.
Tufting Machine Supply Co., De

troit.
Chas. P . Leary Studios, Inc., Detroit. 
Alexander-Martin Co., Inc., Grand 

Rapids.
Sturgis Lithograph Co., Sturgis.
Ann Arbor Berry Co., Ann Arbor. 
Detroit, Jackson and Chicago Truck

ing Co., Jackson.
Reliance Finance Co., Detroit. 
National Investors Corporation, De

troit.
Dairymen’s Dairy Products, Detroit. 
Frontenac Detroit Brewing Co. 

Ferndale.
Hudson Bros., Inc., Marshall. 
Automatic Guide Co., Muskegon.
Eder Furniture Co., River Rouge. 
Industrial Securities Corp., Detroit. 
Dearborn Tractor Appliance Co., 

Dearborn.
Sago Drug Co., Detroit.
City Ice and Cold Storage Co., Bat

tle Creek.
United Investors, Detroit.
Mackinac Island Hotel Co., Macki

nac Island.
Kentucky Brands, Inc., Detroit.
Sunset Park of Jackson, Inc., Jack- 

son.
Automotive Parts Corp., Detroit. 
William Roethke Floral Co., Sagi

naw.

What we need is more head-work, 
hand-work, leg-work, less jaw-work.

Analysis of any se
curity furnished up
on request.

a

J- H. Petter & Co.
Investment ^"Irtn  

360 Michigan Trust Building 
Telephone 94417
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Dangers of Unsound Finance 
Liberal governments, as Mr. Roose

velt has himself said, are too often 
wrecked by bad fiscal policies. The 
central theme of the New Deal is 
government control, government own
ership, government spending and gov
ernment paternalism. To rebuild the 
social and economic order requires the 
confidence of the people even as they 
suffer from the surgical operation. But 
if taxes reach the saturation point and 
wealth has been confiscated and the 
middle classes and lower classes begin 
to feel the pinch there will be rebel
lion. History repeats itself where hu
man error in government is involved.

The President speaks of the revolu
tion that has just occurred. He com
pares the task of this Congress to that 
of 1789. He sees a reconstruction after 
a revolution. But what he does not 
yet perceive is that counter-revolt al
ways follows an abuse of power and a 
breakdown of the human equation in 
government.

The people will have an opportunity 
in November, 1934, to say whether they 
wish the revolutionary doctrines of 
Mr. Roosevelt confirmed or whether 
they want them modified. Were the 
President to be able to administer with 
his fine sense of justice the great task 
in detail there would be a renewal of 
faith in him at all the polls. But the 
people chosen already for public office 
are the same old sort we have always 
had in Washington They are the men 
who make politics a livelihood. They 
are the men who constitute an office
holding group that changes very little 
whether the label is Democrat or Re
publican

The old order of things was bad, it 
should never have been allowed to 
flourish; there were plenty of statutes 
on the books to punish every one of 
the misdeeds of which Mr. Roosevelt 
complains; but the new order with its 
army of office-holders and with a fed
eral payroll larger than any in our 
history is hardly an improvement.

What the nation still wants is a new 
deal — not the old deal camouflaged 
under a set of high-sounding phrases 
and carried out by the parasites who 
have politics as their highest ideal.

No Penalty for Stupidity of Officials 
Let us assume that the President is 

right in his general direction, that pri
vate business is no longer to be trusted 
to regulate itself without having a 
politician in Washington or an $1800 
a year clerk in a bureau tell the heads 
of our vast enterprises what to do. Is 
it not high time to change the per
sonnel of government? Isn’t this the 
very opportunity to remove all forms 
of political preference from the gov
ernment itself?

What safeguards have been em
ployed to guard the billions of dollars 
being spent? Is there any personal lia
bility? There is of course sufficient 
law against dishonesty but unfortu
nately there is no penalty for stupidity. 
Again and again during the investi
gation of so-called war frauds after 
1918, the investigators shrugged their 
shoulders and were compelled to con
cede that stupidity in the expenditure 
of millions of dollars was no ciime.

What shall we say of the lobbyists 
who swarm Washington, the individ

uals who have the “pull” and “influ
ence” to “get things done”? Is this 
“the State” to which we are to surren
der our rgihts and privileges?

And to whom are the individuals in 
“the State” to be responsible? Could 
Professor Tugwell or his associates in 
the “brain trust” be elected to public 
office? Will they be able to command 
votes when the reaction against the 
Roosevelt policies comes as it did 
against Wilson’s and as it has against 
every single dictatorship in world' his
tory?

Dextrose Made of Wood As Substitute 
for Sugar

Although German scientists have de
veloped methods of making dextrose, a 
sugar constituent, from wood, an 
American firm operating in Germany 
and using processes developed on a 
large scale by the United States Bu
reau of Standards makes the best dex- 
tros product.

This is pointed out by Dr. S. J. 
Bates, the Bureau of Standards scien
tist who has developed wood sugar 
processes. Germany and other north
western European countries, he says, 
are in need of developing the processes 
of making sugar from wood because 
they lack many of the sources for su
gar available in this country.

The wood sugar of Germany is not 
fit for human consumption, according 
to reports reaching the Bureau, but has 
merit for animal feed.

The best kind of trait ¡Kindness.

MEN OF MARK

George S. Norcross, the Well-Known 
Corporation Attorney 

George S. Norcross was born in 
Grand Haven June 23, 1889. His fam
ily consisted of five sisters and one 
brother, all of whom are still alive. 
The brother is in charge of the dental 
department at the Traverse City State 
Hospital. His father was descended 
from the Pennsylvania Dutch. His 
mother was descended from the Eng
lish and the Scotch. A grandfather

helped to found Janesvdle (Wis.) col
lege.

Mr. Norcross graduated from the 
Grand Haven high cshool in 1907. He 
immediately found employment as 
clerk in the general freight department 
of the G. R. & I. at Grand Rapids. 
Two years later he became the first 
Probation Officer in the juvenile divi
sion of the Kent County Probate Court. 
He continued in this position under 
Judges Jewell and Higbee until De
cember, 1913, when he became clerk 
in the office of Kirk E. Wicks, Referee 
in Bankruptcy. In the meantime he 
had read law for several years and was 
admitted to practice before the State 
Examining Board in October, 1914. In 
1916 he formed a co-partnership with 
Ben M. Corwin under the style of Cor
win & Norcross and engaged in active 
practice. Albertus J. Cook was later 
admitted to partnership, when the firm 
name became Corwin, Norcross & 
Cook. In May, 1931, he formed a co

partnership with David A. Warner and 
Siegel W. Judd under the firm name 
of Warner, Norcross & Judd and en
gaged in active practice, specializing on 
corporation matters. This association 
enables him to give full play to his 
ambition along corporate lines.

Mr. Norcross was married Sept. 24, 
1913, to Miss Anna Cook, of Grand 
Haven. Two daughters have joined the 
family circle. Margaret Sue, 19, is a 
sophomore at the Michigan University, 
specializing on sociology. The younger 
daughter, Betty Ann, 14, is a student at 
the Ottawa Hills high school. The 
family live in their own home at 824 
Chippewa Drive winters and in a resort 
home at Highland Park summers. The 
warm weather home is 75 feet above 
the level of the lake. It commands a 
view of a wide expanse of Lake Mich
igan. Mr. Norcross has devoted his 
spare time to the creation of a rock 
garden which is greatly admired by all 
who have inspected it.

Mr. Norcross has been a trustee of 
the East Congregational church for ten 
years and is very generally regarded 
as one of the pillars of the organiza
tion. He is a member of Valley City 
Lodge, F. & A. M., and the Consis
tory. He >has long been aligned with 
the Peninsular Club and Saladin Tem
ple.

Mr. Norcross owes his position in 
life and his standing in his profession 
solely to his own efforts. No man con
nected with the legal profession has 
worked harder than he has to acquire 
a sane and sensible view of the law and 
to interpret it fairly, logically and hon
orably. His word is everywhere re
garded as good. No lawyer who is 
himself honest ever thinks of sug
gesting that a stipulation be signed, 
because the word of Mr. Norcross is as 
good as his bond. With such a reputa
tion for honor and dependability and 
with a work habit which he estab
lished early in life Mr. Norcross has 
reason to regard his situation as secure 
and his future as assured.

Retaining Color of Canned Tomato 
Products

Superior color in Italian tomato 
products enables Italian packers to sell 
more than $3,500,000 of goods to Amer
ican consumers.

This is pointed out by M. B. Mat- 
lock and Charles E. Sando, of the Food 
Research Division, Bureau of Chem
istry and Soils, who have carried out 
extensive research on methods of re
taining color in canned food products.

The Italian packers use a small to
mato for making concentrates, tomato 
juice, and ketchup. American growers 
find it uneconomical to use this type.

Lysopene is the color element found 
in tomatoes. For the American prod
uct to compete with Italian tomatoes, 
it will be necessary to find some means 
of preserving this pigment throughout 
the various stages of processing, and 
also to check any tendency to turn 
brown or yellow.

Although efforts to discover means 
to retain the tomato pigment have re
sulted in only partial success, the De
partment research specialists are hope
ful of finding the causes of color im
pairment and thus enable Americans to 
produce tomato products which will 
have color fully equal to those of Italy.

George S. Norcross
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R E T A I L  G R O C E R
Retail Groce 1*8 and M eat Dealers Associa

tion of Michigan.
P r e s id e n t—P a u l S chm id t, L ansing . 
F i r s t  V ic e -P re s id e n t — T h eo d o re  J . 

B athke, P e to sk ey .
Second V ice-P resid en t—Rudolf E ckert, 

Flint.
S e c re ta ry  — E lto n  W . V ie ts, L ansing . 
T re a s u re r—O. H . B ailey , S r., L ansing . 
D irec to rs—H o lg er Jo rg en so n , M uske

gon; L. V. Eberhard, Grand R apids; A . A. 
Boyce. B ay  C ity; V incent A . Ml kin a, M an
is tee ; W ard  N ewm an, Pontiac.

Scientific Substitution for Largely 
Advertised Article

One of the best stories of real sales
manship 1 ever heard was told by E. 
1\ Geauque during the last California 
grocers convention. Geauque said that 
he would like to stress not advertising 
but what the grocer or his clerk does 
after the customer comes into the store. 
“That is where merchants are weak. 
It is not enough to get folks into the 
store,” he said.

Happening into New York when a 
survey was made of Macy’s when I si- 
dor Straus, Macv president, was in line 
for ambassadorship, lie and his wife 
visited the store. Macy’s, of course, 
does a tremendous amount of adver
tising, often pricing famous merchan
dise below cost, yet so handling trade 
that customers leave with big assort
ments of goods: and the Geauques wit
nessed1 what lie called “the most beau
tiful tribute to the employes in the 
store service.”

That day Macy advertised Ivory 
soap ’way down and, for curiosity, the 
Geauques went to the grocery depart
ment to watch the sales system. In 
the soap department they saw no Ivory 
on display— not a trace of it—though 
there were quantities of soaps and 
washing powders of all kinds. So E. P 
asked for the number of cakes lie want
ed. Now, did the clerk demur? Did 
she “knock’ Ivory? Not a hit and 
neither.

Now let’s get the action because 11 
demonstrates that big merchants do 
not tolerate and never practice crude 
substitution. Girl immediately reached 
under the counter and pulled out the 
number of cakes asked for. She also 
remarked “Ivory soap is awfully good,” 
then added after a slight pause; “it is 
so widely advertised.”

1 hen, without waiting for interest to 
cool, she pulled out two or three other 
soaps and gave a talk on each—a talk 
that evinced her accurate knowledge 
of her goods in full detail. She did not 
say any of those was “just as good,” a 
statement which is about the weakest 
any man could advance as reason for 
the acceptance of any article. “Just as 
good ’ is seldom good and never just 
is true. Think that over on all its bear
ings and if it does not come home to 
you as absolutely sound. I'll be glad 
to analyze it for you.

The effect on the Geauques was, as
E. P. states it, that “first thing we 
knew, were were very interested in 
soaps and also concluded that we did 
not want the Ivory after all, regard
less of the special price.” This because 
the girl had skilfully completely sold 
them on the Macy line of soaps.

Macy’s uses leaders to get you in: 
but after they have you they work on 
you with real, honest-to-goodness

salesmanship, showing that what is 
important is what we do with custo
mers after we induce them to come 
into our stores. We ought to know 
and our clerks ought to know what to 
do after the customers are before our 
counters.”

Geauque’s talk fitted into the dis
cussion admirably, because just before 
he spoke a successful merchant had 
said that the greatest waste advertising 
had to stagger under was the lack of 
what he called "tie-in”—how utterly 
clerks, and the merchants themselves, 
fail to follow up the work advertising 
has fulh' performed in inducing custo
mers to visit our stores.

Let us reflect on how often we have 
gone for advertised articles and found 
clerks altogether unposted and, worse 
than that, completely indifferent about 
the sale either of the advertised goods 
or the scientific substitution of other 
articles. In such cases, is it any won
der that the advertiser says advertising 
does not pay? How could anything pay 
that was abused that way? Grocery 
stores all over the land this minute are 
full} modernized —except in the men
tality of the proprietors. Mjoney is in
vested in remodeling and up-to-date 
appliances; hut the stores are immedi
ately so neglected that within a few 
weeks they are as fully down-ai-the- 
heel as ever. One ancient grocer in my 
own neighborhood, well located on his 
own fully owned corner, revamped his 
place two years ago; but he does no 
more business and is dying of dry rot 
because, more than for any other thing, 
he does not "believe in” modernization 
himself.

1 here is no subsitute for the man be
hind tlie gun.

Now. quite likely you are thinking 
that Macy’s girl did not make her 
wages taking all that time talking to 
just two customers; taking the chance, 
too. that they were back country hicks 
who would never buy at Macy’s again. 
And, from the usual short-sighted out
look, thats true. But let’s get the other 
angle—the one which applies with un
erring directness to the local grocer 
who deals over and over again with 
the same customers.

W hat lay behind this girl’s instruc
tions was the business truth that it 
pays to make converts of customers. If 
it pays to advertise to bring ’em in— 
and experience certainly shows that it 
does—it must pay better to cinch them 
after they get in. A definite conversion 
of a couple, like Geauque and his wife, 
works many results, among which are
1. Their future steady, automatic pref
erence and demand for Macy’s soaps;
2. The continuing impulse to go to 
Macy’s for more things because of 3. 
Their increased confident reliance on 
Macy methods and goods.

In this case results were immediate, 
of course; because Geauque took the 
news clear across the continent and 
told it to 100 or more assembled mer
chants, which must he good for Maci
as well as the merchants; and you 
never can tell how much of the same 
kind of thing can occur in your own 
case when good salesmanship is exer
cised. Maybe we can get a fair im
pression if we turn the question around

and try to imagine the ill effects when 
some customer is disappointed or dis
gusted and .spreads that kind of news 
among her neighbors.

Truth is that the job of selling is 
continually on the back of every mer
chant and to put it over effectively re
quires literally eternal vigilance. Ad
vertising and selling is each a part of 
one unified effort. The one is less than 
half the battle without the other. And 
when we think of these factors, we 
should also consider whether it be not 
wise to follow the big, successful mer
chants of the Macy class; for, regard
less of how big they are, they began 
small and what they do can be done in 
proportion by every other merchant. 
For there is no monopoly or patent on 
their methods.

One example was given of how dil
igent application helps, for the story 
was told of how a merchant who is 
stone deaf carried off the first prize in 
a display contest. It was advanced as 
a truism that small ads do not pay; 
hut that was speedily countered by the 
statement that such reasoning applies 
only to price advertisements. It is well 
known that small advertisements do 
pay—if they are worthy advertisements, 
if they carry truth and sound informa
tion, especially if they are persisted in.

So then the thought: Be consisten: 
in the use of some special medium. 
One man finds newspapers his best me
dium. He was onto his job, too: for he 
knew that he consistently invests y2 
to 1 per cent, of sales. Another mails 
1,000 postal cards per month to his 
list of addressees. A third prints his 
advertisements on Western Union 
forms and has them delivered by tele
graph messengers—a plan which car
ries the novelty, even after it has be
come familiar, and promotes and seems 
to hold the good natured approval of 
recipients. p aul Findlay.

Low-Cost Desserts of Fruit 
The low-cost weekly market list sug

gested by the Lnited States Bureau of 
Home Economics—a list of foods for 
an “adequate diet at minimum cost” or 
balanced supplies for seven days’ meals 
—includes milk and cheese, bread and 
cereals, vegetables and fruits, fats, su
gar. meats, fish and eggs. In this food 
budget for a family of five there are ■ 
\V¿ pounds of dried fruit, and 3*/2 
pounds of other fruit, fresh or canned.

Drawing from the cheapest fruits of 
their kind, what can be done with these 
quantities for one week’s meals? The 
answer will depend upon what the fam
ily likes.

Try them on prunes. The best “buy” 
that is, the most prune meat for the 

money is usually the smaller prunes 
which also as a rule cost less per 
pound than the larger ones. Half a 
pound, then, say 30 to 40 prunes, 
would make 6 to 8 prunes for each 
member of the family, if stewed for 
dessert.

There are other ways of using 
prunes. There are spiced prunes, for 
instance; or jellied prunes; or, if eggs 
are available, prune whip. I f  prunes 
are not wanted for dessert, they can 
be used in salad, stuffed with cottage 
cheese and a peanut apiece in place of 
the prune pit.

For another day’s dessert peaches, 
either canned or dried, can be used. A 
No. 2]/2 can—1 pounds, 13 ounces—of 
sliced peaches will yield 5 to 7 servings, 
for probably 17 cents or thereabouts. 
The label should be read to make sure 
the buyer is getting can-size and quan
tity.

Canned peaches are good enough just 
“so.” For a peach shortcake, a peach 
tapioca, a peach pie or a cobbler, a 
smaller can of peaches will do, and the 
dessert will be more filling. Peach sal
ad, with cottage cheese, is another pos
sibility.

Dried peaches, which are cheaper 
than the canned fruit, can be used in 
the same ways, and some others. Dried 
peaches make good fried pies, or peach 
tapioca. When stewed they make a 
good sauce to be served with meat, 
with a cornstarch pudding, or with 
cake. And dried peaches are a good 
source of iron as well as vitamin A.

Raisins are cheap, and they go a 
long way in desserts. Rice and raisins 
pudding, suet pudding, raisin cookies 
or cakes, raisin muffins, raisin with ce
real at breakfast—all these are tempt
ing uses of a nutritious fruit.

Apples are good enough to serve two 
days a week. Apple pie, apple dum
pling, apple brown betty, apple cake, 
scalloped apples, baked apples, fried 
apples with bacon, raw apple, cabbage 
and peanut salad, apple tapioca, apple 
compote, all the way up, or down, to 
apple sauce, which, by the way, makes 
a good shortcake—here is variety 
enough to make two very different 
meals with apples. Raw apples pro
vide all the food values of the fruit. 
Dried apples make good fried pies and 
turnovers.

For the sixth day, we can have a dish 
of stewed prunes and apricots, or we 
can make a prune and apricot pie, 
which is very good pie indeed. Either 
of these will call for % pound of each 
fruit.

Finally — for Sunday dinner? — a 
small can of pineapple will make a 
pineapple upside-down cake. A can 
holding five slices costs as a rule about 
10 cents. Crushed pineapple is cheap
er, and an attractive and not very dif
ferent dessert can be made by serving 
this as a sauce over a cup cake.

The creation of new desires which 
make for a higher standard of living 
has been due largely to the power of 
advertising. New devices and products 
which add to human satisfaction, com
fort and enjoyment would make slow 
headway without advertising to create 
a desire for them on the part of the 
public.

Beech-Nut
GU M  & CANDIES

COFFEE • PEANUT BUTTER 
CATSUP • BUTTER WAFERS

<iml oilier foods 
"I cxee/Hlonafly fine flavor 
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M E A T  D E A L E R
Making Much of Few Eggs

The Federal Government is about to 
provide a vast quantity of eggs—180 
millions of them—for the people who 
have not the means for getting foor for 
themselves, says the United States Bu
reau of Home Economics. By the end 
of January 500,000 cases, 30 dozen to 
the case, to be purchased in the egg 
centers of the different States, will have 
been distributed to families on the re- 
leif rolls everywhere in the country.

The general public, of course, will 
not receive any of the relief supply of 
eggs. But the Government’s purchase 
serves to emphasize the importance of 
this particular food in any low-cost 
diet.

Even the family with the smallest 
food budget should try to get a few 
eggs each week for the children, says 
the Bureau of Home Economics. In a 
low-cost weekly market list for a fam
ily of five, two eggs apiece for three 
children, and two more for father and 
mother are suggested, as a minimum. 
The baby’s share would be three eggs 
—one for every other day or so.

One egg may well go into spoon 
cornbread for one day in the week, or 
into oatmeal muffins, or graham, or 
plain-wheat muffins. With another, 
French toast may be made for break
fast one day, or corn fritters or French 
toasted sandwiches or rice croquettes 
for supper. One egg is enough to make 
cottage pudding, or a pumpkin or 
squash pie, or gingerbread, or choco
late drop cookies, or peanut-butter cup 
cakes, or, instead of cottage pudding, 
a plain one-egg cake to be served hot.

With three eggs left, using them all 
at once, an omelet can be made with a 
little chipped beef, or crisped salt pork, 
or bacon, or ham; or a spinach souffle 
or a rice omelet. Or three eggs, hard- 
cooked, sliced and creamed with plen
ty of cream sauce could, be made 
enough for a meal for four.

Spacing out the three eggs, an inex
pensive cooked salad dressing would 
use one egg. Or mayonnaise dressing 
with one of the yolks, leaving the white 
for icing some cup cakes. With the 
other two eggs a bread pudding, or a 
cream pie, is possible.

Nutritionists recommend eggs for 
children as a supplement to milk—but 
not as a substitute; because neither the 
white .nor the yolk of the egg contains 
much calcium. For that, milk is the 
richest source. The calcium of the egg 
is nearly all in the shell. But eggs are 
valuable for the same food substances 
that we find in lean meat—namely, pro
teins, minerals, and vitamin G.

They are valuable also for vitamins 
A and D, which are not abundant in 
meat, though they are abundant in oily 
fish. Eggs are, in fact, one of the few 
food sources of vitamin D, which must 
be present, with calcium, and phos
phorus, in order to keep the children’s 
bones in healthy growing condition and 
to prevent rickets.

Retail Meat Trade Still Under Blue 
Eagle

No action having yet been taken on 
the retail meat code, now before the 
NRA, meat retailers are presumably 
expected to continue operating under

the President’s Re-employment Agree
ment, which under an executive order 
has been extended for another four 
months from January 1, when the 
agreement was to have been at an end.

It is permissible to pull down the 
Blue Eagle and return to the old sched
ule of hours and wages, but the Pres
ident urges all employers not covered 
by codes which have been accepted to 
co-operate with the recovery program 
by continuing to maintain higher wages 
and shorter hours. “Employers join
ing with me in this extension of the 
President’s re-employment agreement 
may continue to display the Blue 
Eagle as a symbol of their co-opera
tion,” a statement said.

“Display of the Blue Eagle on or 
after January 1, 1934, by an employer 
whose business is not entirely covered 
by an approved code will be treated 
as an acceptance of the extension of 
the President’s re-employment agree
ment and a representation that he is 
complying with it for that part of his 
busniess not covered by approved 
codes.”

The food and grocery code (not for 
meats) has been awaiting the Presi
dent’s signature and was approved De
cember 30.

Election at Detroit
Emil Schwartz was re-elected to the 

presidency of the Retail Meat Mer
chants Association of Detroit, for his 
fourth term, on December 18. Those 
chosen to serve in 1934 are:

President—Emil Schwartz.
Vice-presidents—Lorenz Rein, John 

Socha, Henry Provo and Hugo Kahnt.
Treasurer—Sidney Black.
Financial Secretary—Claude Smith.
Master at Arms—M. Mentlikowski.
Custodian—Anthony A. Henk.
Inside Guard—Wm. Schweitzberger.
Outside Guard—N. Blossom.
Secretary-Manager—M. J. Hager.
Directors—E. J. LaRose, B. Koslow- 

ski, Henri Provo, Sidney Black, Lorenz 
Rein and John Socha.

Trustees—Richard Krause, Paul Ar
nold and Walter Dilloway.

The office of the association is Ama
ranth Temple building, Gratiot at Mc- 
Dougall.

Proceedings of the Grand Rapids 
Bankruptcy Court

In  the  m a t te r  of G len R. Snyder, b a n k 
ru p t No. 5526. T he  first m ee tin g  of c re d 
ito rs  h a s  been  -called fo r J a n . 9, a t  19 
a . m .

In  th e  m a tte r  of A lbert R. Sadler, b a n k 
ru p t No. 5521. T h e  firs t m ee tin g  of c re d 
ito rs  h a s  been  called  fo r J a n . 9, a t  2 
p. m.

Dec. 26, O n th is  d ay  th e  o rd e r of re f 
e re n ce  an d  ad ju d ica tio n  in  th e  m a t te r  of 
B en  K ra u se  Co., a  co rpo ra tion , b a n k ru p t 
No. 5512, w ere  received . T h e  b a n k ru p t is 
lo ca ted  in  G ran d  R apids, M ichigan. Thi; 
is  a n  in v o lu n ta ry  case  an d  th e  schedules 
h av e  been  o rd e red  filed. U pon re ce ip t of 
sam e, th e  a s s e ts  an d  liab ilitie s  w ill be 
m ade know n.

In  th e  m a tte r  of Ivo r C. B rad b u ry , 
b a n k ru p t No. 5529, th e  firs t m ee tin g  o' 
c re d ito rs  h a s  been  called  fo r J a n . 9, a t  
11 a . m.

In  th e  m a tte r  of H aro ld  R. N ye, b a n k 
ru p t No. 5530. T h e  firs t m e e tin g  of c re d 
ito rs  h a s  been  called  fo r  J a n . 10, a t  
10 a. m .

In  th e  m a tte r  of H ap p y  Da!y L a u n d ry  
Co., b a n k ru p t No. 4966, th e  final m ee ting  
of c re d ito rs  h a s  been  called  fo r  J a n . 15, 
1934, a t  2 p. m. T he t ru s te e ’s  final re p o rt 
will be app roved  a t  such  m ee ting . T h ere  
w ill be no d iv idend  fo r g en era l c red ito rs

Dec. 27. On th is  day  th e  schedu les, r e f 
e rence  a n d  ad ju d ic a tio n  in th e  m a t te r  of 
H aro ld  R. N ye, b a n k ru p t No. 5530, w ere  
received . T he b a n k ru p t is a  d ru g g is t of 
G ran d  R apids. T h e  schedu les show  to ta l  
a s s e ts  of $2,750.00 (of w hich  $500 is c la im 
ed ex em p t), a n d  to ta l liab ilitie s  o f $17,- 
954.35, lis tin g  th e  follow ing c red ito rs :

C ity  of G ran d  R ap id s ----------------- $ 333.66
S ta te  of M ichigan, L a n s in -----------  16.00
H aze ltin e  & P e rk in s  D rug  Co.,

G. R. _________________________5,471.5C
K alam azoo  C ream ery  Co------------  1,325.01
A rth u r  W . Olds, G. R ------------------- 200.Of
M ichigan T r u s t  Co., Gi R ________  8,500.Of
A m erican  L a u n d ry  Co., G. R ------  4.4f
A rc tic  Ice C ream  Co., G. R ------  10.4f
B urleson  S a n ita riu m , G. R .----------  1.5f
B ay u k  C ig a r Co., G. R ---------------- 3.98
J .  B ueker, G. R __________________  135.01
C en tu ry  V iew  Co., G. R ------------  4.3?
C onsum ers P ow er Co., G. R ------  32.41
G. H . & P. C igar Co., D e tro it-----  3.75
G. R. W a te r  W o rk s_______________  100.2
G eneral C ig a r Co., C h icago--------  13.6?
G. R. S av ings  B an k ______________ 51.Of
G. R. N ew s Co----------------------------  4.92
G. R. G as L ig h t Co____________  10.00
G. R. S to re  F ix tu re  Co__________  5.00
H aze ltin e  & P e rk in s  D ru g  Co.,

G. R. __________________________  426.00
H ey b o er Co., G. R -----------------------  18.00
H u b e r P h o to  Service , G. R ---------  58.83
H om e F u e l Co., G. R ------------------- 32.45
K alam azoo  C ream ery  Co------------- 116.00
K oeze M an u fac tu rin g  Co., G. R .— 13.45
M ichigan M agnesia  Co., D e tro it- -  15.72 
M ono S erv ice  Co., N ew ark , N . J —  11.55
M ich. Bell T elephone Co., G. R. 31.98
F . A. M adigan, G. R ------------------- 655.33
N a tio n a l C andy  Co., G. R ---------  98.94
P a rk e , D av is  & Co., D e tro it-----  13.99
R ound  R obin  L ib ra ry , M inneapolis 16.80
G. H. S h e rm an  & Co., D e tro it-----  3.60
F red e ric k  S te a rn s  & Co., D e tro it 10.37
S haw  N ew s Co., G. R __________  5.00
Toledo S ca le  Co., Toledo_______  16.90
T rian g le  A rt Co., N ew  Y ork  C ity  17.43 
U n ited  A utom obile  In su ra n c e  Co.,

G. R. __________________________  12.00
V anden  B erg  C ig a r Co., G. R ------  9.65
W exfo rd  Ice C ream  Co., G. R .-----  2.55
W oodhouse Co., G. R -------------------  75.00
U nion B an k  of M ichigan, G. R .— 66.00

Dec. 28. On th is  day  th e  schedu les, 
re fe rence, an d  a d ju d ica tio n  in  th e  m a t
te r  of T heodore  E . D ahlje lm , b a n k ru p t 
No. 5532, w ere  received . T he  b a n k ru p t is 
an  a u to  d ea ler loca ted  a t  E a s t  L ake. 
T he sch ed u les  show  to ta l a s s e ts  of $175 
(all of w hich  is c la im ed  ex em p t), an d  
to ta l liab ilities  of $12,370.00, lis tin g  the
follow ing c re d ito rs :
C. L. G rundson  Co., F l in t----- -— $ 211.00
G a rn e r Chev., R o ch este r, M ich. 350.00
D allas W inslow , F l in t____________ 3,850.00
M otor B an k e rs , F l in t------------------ 450.00
D alla s  B eldon, C ad illac --------------- 182.00
W m . N orris, C ad illac____________ 164.00
C harlevo ix  Av. Co., C h arlev o ix -- 100.00
W h ite  B ros., S c o tts --------------------- 490.00
Sumimerfield Chev. Co., F l in t-----  38.00
G enessee M otor Sales, F l in t-----  450.00
G raff M otor Co., F l in t--------------- 375.00
C en tra l G as, S ag in aw ------------------ 140.00
J . M. T ay lor, C olum bus, O---------  2,400.00
D apco In v s t. Co., F l in t--------------- 1,200.00
A. S im m ons & Co., Coluimbus-----  100.00
S u p erio r T ire  Co., F l in t --------------  172.90
K elly  M otor Co., C ad illac-----------  35.00
Jo h n s to n  M otor Co., F lin t------------ 20.00
N orfo lk  & C hesapeake  Coal Co.,

D e tro it ________________________  50.00
Jno . H. R eynolds, M eadville, P a . 10.00
A ndrew  A nderson, H oxeyv ille-----  100.90
N ed BroWn, W ells to n --------------- 70.00

Jo sep h  Fetelka ', H oxeyville ----------  2.00
M att N ow ak, M an is tee --------------- 25.00
A ndrew  K u ju ra , M an is te e ----------  80.00
M arth a  K rolezyk, M an is tee --------  20.00
F. H . H ibbon, M an is tee --------------- 5.00
A n n e tte  D um as, E a s t  L a k e --------  1,000.00
R ich ard  H anson , Ea’s t  L a k e --------  5.00
C elia H an so n , E a s t  L a k e -----------  5.00
B e r th a  H obson, E a s t  L a k e --------  21.00
D onald H obson, E a s t  L a k e --------  80.09
R ex H obson, E a s t  L a k e --------------- 15.00
R ich ard  H obson, E a s t  L a k e -------------------  21.00
D r. E . C. H an sen , M an is tee______________  2.00
W in. S ilvernail, M a th e rto n ---------------------  40.00
C larence  W illiam s, M a th e rto n ------------------  40.00
G u n n er A nderson, H oxeyville------------------  5.00
A lb ert Johnson , M an is tee -----------  2.00

Dec. 28. On th is  d a y  th e  schedu les, 
re fe ren ce , a n d  a d ju d ica tio n  in  th e  m a t 
te r  of Jo h n  V a len tin e , b a n k ru p t No. 5533, 
w ere  received . T he  b a n k ru p t is  a n  e lec
tr ic ia n  of S ou th  H av en , M ichigan. T he 
schedu les show  to ta l a sse ts  of $5,698.00, 
(of w hich  $2,138.00 is c la im ed  ex em p t), 
a n d  to ta l liab ilities  of $8,105.40, lis tin g  the
follow ing c red ito rs :
S ta te  of M ichigan, C oun ty  of V an

B uren , C ity  of S ou th  H a v e n „ $  224.07 
A m brose K o n ra th , J r .,  S. H av en  125.00 
A m brose K o n ra th . Sr., S. H av en  23.00
F ra n k  R. Poo rm an , S. H a v e n ----- 4,140.00
F ir s t  S ta te  B ank . S. H a v en --------  1,070.00
S herrod  & Son, B an g o r--------------- 329.40
M ason G ran t, iS. H a v e n --------------  35.00
K alam azoo  S tove Co------------------- 124.00
F ir s t  S ta te  B ank , S. H a v en --------  914.00
D r. F . C. P en o y ar, S. H a v en -----  21.50
C ity  of S ou th  H a v en ____________ 112.98
L. R. K lose E lec tric  Co., K alam azoo  132.00 
M oore H a 'rdw are  Co., S. H a v en — 4.40
M albone H a rd w are  Co., S. H av en  25.14 
M ich igan  Shoe L u m b er & Supply

Co., S ou th  H a v e n ----------- ---------  229.85
R ay  B. L undy , S. H a v en ----- ------  38.54
T r i -C oun ty  T elephone Co., S. H a v en  21.20
S. J . R ice, S. H a v e n --------------------- 17.33
S. E . O verton  Co., S. H a v en -----  13.50
H e rb e r t  B rad ley , S. H av en --------- 9.50
H a rriso n  W ho lesa le  Co., C hicago 230.00 
W a lte r  A. D ickinson, S. H a v en — 75.00
P a u l D. Pom eroy , S. H a v en -----  4.00
M ontgom ery  W ard  & Co,. C h icago  52.52

S. H av en  P u b lish in g  Co., S. H __ 23.83
G ra y b a r  E lec tric  Co., C h icago___  166.82
A cm e L ig h tin g  P ro d u c ts , Inc.,

C leveland ______________________ 14.86
A ckerm an  E lec tric  Co., G. R ____  60.00n.t.ivci u iau  j^ ic b u ib  l u . , vj. a v._____ uu.vv

Dec. 29. On th is  d ay  th e  schedu les, 
re fe ren ce , a n d  a d ju d ica tio n  in  th e  m a t 
te r  of E a rl Shiveline, b a n k ru p t No. 5534, 
w ere received . T he  b a n k ru p t is a  s to ck - 
b u y e r of M oBain, M ichigan. T h e  sch e d 
ules show! to ta l a s s e ts  of $2,611.63 (of 
w hich $25,00 a re  c la im ed  ex em p t) a n d  
to ta l liab ilities  of $5,576.84, lis tin g  th e  
following c re d ito rs :
S ta te  of M ichigan, L ansing , tax e s  $307.47
M cB ain  S ta te  B an k _______ ,______  4,250.84
M ark  B oersm a, M cB ain_________  274.18
W illiam  M cB ain, M cB ain______  575.45
C h arle s  S töcker, M cB ain______  23.40
M. D avis, M cB ain____ ______________ 50.00
H a rry  Schepers, M cB ain______  25.00
N. R. T orrey , C ad illac_____________  70.50

J a n . 2. On th is  day  th e  schedu les, r e f 
erence, an d  ad ju d ic a tio n  in  th e  m a tte r  
of G eorge V an  O veren, b a n k ru p t No. 
5535, w ere  received. T he  b a n k ru p t is a  
b u tc h e r  of G rand  R apids, M ichigan. T h e  
sch ed u les  show  to ta l a s s e ts  of $419.00, 
(of w hich  $250 a re  c la im ed  ex em p t), and  
to ta l liab ilities  o f $3,126.73, lis tin g  the
follow ing c red ito rs :
E dw in  N ash  S ta te  B ank , C la rk s 

ville _____________________a b o u t $ 500.00
A rm our & C om pany, C hicago___  14.80
BHodget B eckley  & Co., C hicago i 1.28
D. L. C averà , G. R ____________  126.00
C larksv ille  E lev a to r  Co______ ____  337.00
C larksv ille  C ream ery  Co________  339.88
C olgate, P a lm  Olive, P e e t Co.,

Chicagoi ________________________ 39.95
Do Loof B ros., G. R ____________  175.00
D udley  P a p e r Co., L a n s in g _____  48.00
E as ley  M illing Co., P la in w e ll___  18.00
F re n c h ’s  M ills, M iddleville_____  20.97
G. R. P a ck in g  Co________________  400.00
Jo h n  H offm ann  & Sons, M ilw aukee 6.00
H olsum  B akery , G. R _________   5.00
H o u sem an  & Jo n es , G. R________  51.00
Jo h n so n  C andy  Co., G. R ________  145.98
M ich. Bell T e lephone  Co., C la rk s 

ville  ____________________________  11.20
C. W. M ills P a p e r  Co., G. R ____  60.04
G len M cC arthy , G. R ____________  250.00
M rs. C has. N agel, G ra n t_______  12.00
N atio n a l C andy  Co., G. R ______  52.00
O ak  S p ec ia lty  Co., C h icago_____  25.00
P o s t & B rady , G. R ____________  8.00
R ad e m a k e r & Dooge, G. R ______  50.00
R a u s e r  & Co., G. R ____________  49.15
S ta n d a rd  Birands, Inc ., N ew  Y ork 96.03
T h o m asm a  B ros., G. R ________  8.00
V an  E erd en  & Co., G. R ------------  5.25
I. V an  W esten b ru g g e , G. R ____  4.20
V eeder B room  Co., H illsd a le___  20.00
W ilson  & Co., G. R ------------------- 150.00
H ekm a’n B iscu it Co., G. R ------  50.00
L an g  B ros., G. R ________________  20.00
W illiam s M arcro ft, G. R ._______  17.00

J a n . 2. On th is  day  th e  schedu les, r e f 
e rence , an d  a d ju d ic a tio n  in  th e  m a tte r  
of R ay  Sm all, do ing  bu s in ess  a s  R ay ’s 
A u to  & R adio  Supply, b a n k ru p t No. 5536, 
w ere  received . T h e  b a n k ru p t is  loca ted  
a t  C adillac. T he  schedu les  show  to ta l 
a s s e ts  of $1,771.84, (of w h ich  $650.00 is 
c la im ed ex em p t), an d  to ta l  lia b ilitie s  of 
$2,968.41, lis tin g  th e  follow ing c red ito rs :ru____ _ C«__ 11 « CtZ. f)AF lo rence  '.Small, C ad illa c .—-------$ 65.00
C arro ll Sm all, C ad illac------------------  65.00
T he  B oydell B ros., D e tro it--------  24.48
C adillac  C red it B u re a u --------------- 27.00
C adillac  E v en in g  N ew s--------------- 54.05
D e tro it M ajes tic  P ro d u c ts  C orp—  753.04
F . O. E . A rie, C ad illac—------------ 375.00
Gen. D is tr ib u tin g  C orp., S ag in aw  481.78 
T he  Geo. W o rth in g to n  Co., C leve

land  _____    66.48
H an -D ee  A ccessories, Coal C ity , 111. 3.79 
In d e p e n d en t E lec tric , M uskegon— 31.24
Peoples S av ings  B ank , C ad illac_ 456.80
P e n n sy lv an ia  R u b b er Co.,

J e a n n e tte ,  P a . -------------------------- 32.24
R alph  M. R alsto n , K a lam azo o-----  45.00
F lo rence  Sm all, C ad illac--------------- 125.50
C arro l Sm all, C ad illac ------------------ 118.50
T u n g -S o l S ales Co., D e tro it--------- 6.00
T he  T rib u n e  R ecord , M a n tó n -----  50.01

In  th e  m a jtte r of A n th o n y  M iller, doing
b u s in ess  a s  T he  H a r tfo rd  C ream ery  Co., 
b a n k ru p t No. 5503. T he sa le  of a s s e ts  h a s  
been  called  fo r  J a n u a ry  16, 1934, a t  2 
p. m. a t  th e  p rem ises  fo rm erly  occupied  
b y  th e  b a n k ru p t on W . M ain  S tree t, 
H a rtfo rd , M ichigan. T he a s s e ts  fo r  sa le  
co n sis ts  of m ach in ery , too ls, eq u ipm en t, 
office fu r n i tu re  a n d  fix tu res, a lso  one 
C hevro le t tru ck , 1929 m odel, all a p p ra ise d  
a t  $1604.00. A ll in te re s te d  in  su ch  sale  
shou ld  be p re sen t a t  th e  d a te  a n d  tim e  
above s e t  fo rth .

In  th e  m a t te r  of F red  W eber, b a n k ru p t 
No. 5531. T he firs t m e e tin g  of c re d ito rs  
h a s  been  called  fo r J a n u a ry  18, 1934, a t  
11 a. m.

In  th e  m a tte r  of T heodore  E . D ahlje lm , 
b a n k ru p t No. 5532. T h e  firs t m ee tin g  of 
c re d ito rs  h a s  been  ca lled  fo r J a n . 18 a t  
2 p. m.

In  th e  m a t te r  of R ay  Sm all, do ing  b u s i
ness  a s  R ay ’s A u to  & R adio  Supply, b a n k 
ru p t  No. 5536. T he  firs t m ee tin g  of c re d 
ito rs  h a s  been  called  fo r J a n . 18 a t  2 p. m.

In  th e  m a t te r  of W a lte r  C. S te in k e , 
ind iv id u a lly  a n d  do ing  b u s in ess  a s  S te in k e  
F illing  S ta tio n , b a n k ru p t No. 5237, final 
m ee tin g  o f c red ito rs  w as  he ld  u n d e r  d a te  
of J a n . 4. T ru s te e  w a s  p re sen t in  person . 
T ru s te e ’s final re p o r t  a n d  acc o u n t w as  
app ro v ed  a n d  allow ed. B alan ce  b ills, 

(C ontinued  on P a g e  17)
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Some of the Things Which Interest 
Me

One of the largest hardware jobbers 
in the South has just called and states 
their business since the 1st of July, 
1933, is 40 per cent ahead of last year. 
He further states that bottom was 
struck in the depression on July 1, 
1932. Since then there has been a 
steady recovery, slow at first, but gain
ing in momentum. Good cotton and 
tobacco crops. Good prices.

Several manufacturers have told me 
that this fall their records indicate a 
decided improvement in the buying of 
higher grade goods. The mania for 
buying all kinds of cheap trash, just 
because it was cheap, is passing away. 
The consumers of the country, espe
cially the housekeepers, have discov
ered that buying this trashy merchan
dise is not economical.

Reports received from salesmen over 
the country indicate that business is 
showing its best increase in the South
ern States, next in the West and the 
Northwest, next in the central part of 
the counry and last of all in the East
ern States. It is a curious fact that 
when the depression started the East
ern States were the last to feel it. Now 
that we are coming out of the depres
sion the Eastern States seem to be the 
last to feel the recovery. Former pan
ics started in the East and traveled 
westward. Recovery in those panics 
started in the East and the Western 
States gradually followed. This time 
the process seems reversed.

Raw materials, the price of which 
always indicates the trend of business, 
while having their slight ups and downs 
are steadily holding their own. Sev
eral leading manufacturers have told 
me they are covering their require
ments for the raw materials in their 
business not only for 1934, but even 
for 1935. They are having some diffi
culty in placing their orders at present 
prices so far in the future. This fact 
would indicate what some of the best 
posted men in the business think about 
prices for next year and the year after
wards. Please understand I am simply 
reporting facts tlfet I know to be true.
I am not expressing any personal 
opinion.

The price of gold stays up. This has 
has stimulated gold mining all over the 
world. A lot of old mines in various 
countries are being revamped. I have 
been surprised in studying gold statis
tics to note how much gold is produced 
in Canada. There are also important 
gold mines in Central America, Vene
zuela, San Salvador, etc. One of my 
gold-mining friends told me at the time 
when the price of gold was low they 
quit active work in their mines in Cen
tral America, but the native Indians 
continued to work the mines on their 
own account. They allowed the Indians 
to take out all of the gold they could.
On account of their primitive methods 
it did not amount to much. However, 
they kept the mines open and also

gathered enough gold to support them
selves and stay in the neighborhood, 
so the local supply of labor did not 
leave the vicinity.

Placer gold mining has revived in all 
of the gold rivers and streams in the 
country. Thousands of unemployed 
men and women have gotten back to 
placer mining. This has led to an un
usual demand for gold-washing pans, 
picks, shovels, tape lines, mercury and 
boots, not to mention camping and 
cooking outfits, rifles, ammunition, etc., 
etc. Placer mining, you know, is done 
on what is known as hard pan—the 
rock bottom of the stream. The gold 
in the form of nuggets and dust lodges 
on the top of this rocky hard pan in 
the sand of the stream. In removing 
the earth and sand ‘Half-spring” long 
handled shovels are used. These shov
els bend in the middle, lie flat on the 
hard pan and so scrape its surace. Stiff 
pointed shovels would not work. There 
has been quite a demand for frying 
pans with long folding handles. They 
pack well on the donkeys and horses of 
the prospectors and the long handle 
is useful in protecting the hands of the 
cook.

In the past many manufacturers 
would work full time, or overtime, to 
fill orders just before the busy season. 
When the dull season came on they 
would shut down sometimes for weeks. 
The NR A 40-hour law will cause man
ufacturers to work all the year round.
It will be necessary far them to manu
facture and accumulate stocks in their 
warehouses in dull times to have a 
seasonable supply. This will no doubt 
cause some extra interest on extra in
ventory, but this will be offset by work
men having steady jobs in such indus • 
tries all the year round.

The Boston Post Road is lined with 
hot dog stands. Stopping for refresh
ments at one of these stands the other 
day I asked the intelligent young cook 
in charge what affect selling beer had 
been on their business. He replied that 
before the repeal of prohibition on beer 
their sales ran very heavily to root 
beer. They bought this beer by the 
cask and, of course, sold it by the glass. 
He said since the 3.2 beer appeared the 
sales not only of root beer, but of all 
other light drinks had fallen off heavily 
as tourists seemed to prefer regular 
beer. His objection to selling regular 
beer was that the profit was not nearly 
as good as that on root beer and the 
other soft drinks. The 3.2 beer had 
made a dent in his profits, and now 
that stronger beer is here he expected 
conditions to be worse. “But won’t 
your sales of beer increase?” I inquired.
I was surprised when he stated that he 
had noticed no great increase in the 
amount of drinking since beer had 
come back. They stop and order a hot 
dog or lunch and then they order 
something to drink with their meal.
If it is not one thing it is another. 
“Now,” he stated, “my sales are run
ning to beer.”

An expert cook always fascinates me.
I love to watch cooking under way. 
This young fellow was an expert. What 
interested me was how many different 
things he could watch and keep going 
on the stove at the same time. He 
would even fry and poach eggs, and 
get them timed just right. This young

fellow was a genius in his line. He 
used a large Sabatier knife to cut 
bread. It was evidently very sharp. 
He told me they bought the best knives 
and kept them with a razor edge. He 
said they couldn’t waste time with dull 
knives.

I asked him to let me handle this 
Sabatier knife. It was French shaped 
all right, but I noticed it was made in 
Solingen. He had a good assortment 
of kitchen cutlery and I noticed all of 
his knives were of high grade brands. 
He showed me a special fork with a 
very long handle that he told me he 
found especially useful. This fork had 
only two prongs, but they were close 
together. The handle was made of 
wood and must have been 18 in. long.
I wonder how many hardware stores 
carry these forks? I am sure they 
would be useful in many kitchens. The 
long handles like those of the hinge 
handle frying pans protect the hands of 
the cook from the heat.

Speaking of beer, one of our party 
remarked that barkeepers were also 
very efficient. “Have you ever noticed,” 
he said, “when they put your glass of 
beer on the counter and wipe off the 
foam with their beer stick that this 
glass of beer stands on a copper drain? 
All the surplus foam and beer goes 
down through the holes in the top of 
this drain. Now under this drain all the 
bars have pitchers and the surplus beer 
is caught in this pitcher. The other 
day I was sitting at a table in a bar 
room in New York and the waiter 
brought me my stein of beer. I gave 
it one look and then I stepped up to 
the bar, put the stein back andi re
marked to the barkeeper I wanted my 
beer out of the faucet and not ont of 
the pitcher.” “Say,” said the bar
keeper, you must be in the business.” 

Have you read the story “On the 
Bottom,” written by Commander Ed
ward Ellsberg, giving an account of 
the raising of the submarine C51? This 
story of sea diving is one of the most 
interesting I have ever read. Com
mander Ellsberg writes in a plain, 
straight-forward style without any fuss 
or feathers. The courage of these div
ers is almost beyond belief. Imagine 
descending 132 ft. to the bottom of 
the ocean and then entering the 
smashed side of the submarine filled 
with the bodies of its dead crew. 
Imagine forcing your way into all parts 
of this submarine dragging your air 
line after you. Of course, if anything 
happened to this air line, this piece of 
rubber hose, it would be “all day” with 
the diver. To an inquisitive and curi
ous mind this book will be intensely 
interesting. Of course, one of the 
greatest handicaps in diving so deep is 
the enormous weight of water upon the 
diver. This weight is offset by pump- 
mg down compressed air. Commander 
Ellsberg’s description of the cause of 
the diver’s disease “the bends” is most 
interesting. When this compressed air 
is forced into the diving suit of the 
diver his entire body and his blood 
absorb the air just as when gas under 
pressure is pumped into ginger ale 
Now, when the diver is bruoght to the 
surface, of course, the pressure of the 
water is removed. So his blood being 
full of compressed air, unless some
thing were done, would bubble and 
effervesce just like a bottle of ginger

ale when the cap is removed!. Coming 
quickly to the surface, without provid
ing for this danger, brings on “the 
bends” which results in paralysis. For 
a long time the cause of “the bends” 
was not undestood.

Now the danger of the bends is re
moved by bringing a diver up very 
slowly, with numerous stops on the 
way up from the bottom, and then just 
as soon as he reaches the ship he is 
promptly placed in a de-compressor, 
a tank with compressed air. Here com
pression is gradually reduced, while the 
diver takes active exercise and is being 
well rubbed down. After reading this 
book one wonders how it is possible 
even at very high wages to find men 
who will engage in this very hazardous 
occupation. This book is well worth 
while.

No doubt my readers have been ex
pecting to hear from me on, the sub
ject of the great seller, “Anthony Ad
verse.” I must admit that I have been 
slow to write about this very long 
story because I have been reading it on 
the installment plan. No other book in 
the last few years has created the sen
sation of Anthony Adverse. It was 
written by Hervey Allen and he was 
writing the book four years. His pub
lishers supplied him with money to 
write while he was engaged on this 
monumental work.

The time of the story is the few 
years just before the Battle of Water
loo. Adverse has all sorts of adven
tures in many countries. He even be
comes a slave trader in Africa, and the 
methods of slave trading and shipping 
slaves to America is told in great de- 
tail. The author is a realist. Some of 
Anthony’s adventures and observations 
of a salacious nature are told fearlessly 
and in great detail.

In the main, like all the other “mil
lion guinea pigs” in this country I 
have been fascinated with this story.
It is full of adventure and romance, 
but back of that is a great accumula- 
tion of historical narrative. Hervey 
Allen has been accused by a number of 
critics of making many historical mis
takes m dates. He describes the use 
of things that did not exist at the time. 
One critic has counted the errors he 
found m his book and the count is 
startling.

However, regardless of these errors 
it is a great story; in fact, it is not one 
story but a long line of stories strung 
together about the life of one man. 
the  finish ,s surprising. It suggests 
the futility of life. After a lifetime of 
adventure and hairbreadth escapes An
thony settles down on his hacienda in 
Mexico. Then one day he goes out to 
chop down a tree. He is killed by the 
ead of his own axe flying off the han

dle. He is buried in the local church 
under the altar. Time passes, the roof 
of the church falls in; Anthony is for
gotten. — Saunders Norvell in Hard
ware Age.

You grow only through expression. 
Expression is action, thinking, talking 
or doing. Every time you think, every 
time you talk, every time you do some-

mg w,th your hands, if you do it well 
as you know how each time, you are 
going to grow bigger and better and 
more valuable just as sure as you live.
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Merchants Often Err In Selecting 
Location

A few of the common errors in 
choosing a location, made by individ
uals going into the retail business and 
retailers changing their place of busi
ness, are cited by Professor Paul J. 
Fitzpatrick in a discussion of the fac
tors which make a successful store lo
cation.

Many retailers, according to this 
writer, fail because they are located 
where there are too few customers 
passing by. These merchants are often 
too easily influenced by a vacant store 
space and low rent and hope that cus
tomers will come to them.

The second of the common errors 
cited is the fact that some retailers 
are forced to pick a cheap or low- 
rental location, whether appropriate or 
not, in order to husband carefully their 
slender investment, the rental price 
and not the location itself governing 
their choice of a location.

A third error is the mistake of locat
ing on the same block where several 
competitors are already established. It 
is pointed out that in many such cases 
there is not sufficient volume of busi
ness in the area to support all, so a 
bitter struggle to take business away 
from each other ensues.

The fourth common error considered 
is the tendency for retailers to locate 
without making a careful analysis of 
the prospective site, and overlook the 
fact that a particular location may be 
suited for one type of business and be 
altogether unsuited for another.

Codes Cover 70 Per Cent, of Store 
Lines

Over 70 per cent, of the service and 
merchandise divisions of department 
stores are now affected by manufac
turers’ codes, according to an estimate 
made by the National Retail Dry 
Goods Association. The survey, based 
on the sixty-five departmental divi
sions set up in the 1932 report on mer
chandising operations of the Control
lers Congress, shows all of the mer
chandise in thirty-eight departments is 
covered. In seven other departments 
the producer code provisions cover the 
larger part of the merchandise covered. 
For the remaining twenty departments, 
codes either have not been approved 
or the provisions have little or no ef
fect.

Good Response to Sportswear 
A good response by retail buyers to 

the Spring lines of women’s knitted 
sportswear, opened officially last week. 
Most favor was shown for the three- 
piece styles, with the two-piece and 
one-piece types following. Frille 
boucles, rabbit’s hair and zephyr mix
tures were the favorite fabrics, with a 
successful season predicted for the first 
named type. Orders centered mainly 
on styles to retail at $10.75, $16.75 and 
$19.75. The wholesale quotations are 
practically unchanged from those pre

vailing since the middle of last Fall 
but are considerably higher than the 
opening lists of 1932.

Dry Goods Jobbers Inactive 
Very few orders were placed in the 

dry goods markets last week by whole
sale houses, as representatives of the 
out-of-town concerns will attend the 
Wholesale Dry Goods Institute con
vention at New York on Jan. 23 and 
expect to place some business then. 
Jobbers are holding off commitments 
until that time and are covering only 
absolute necessities. They feel that in 
the next three weeks they can gauge 
the markets better, as the trend of 
Congressional intentions will be shown 
and the Spring price tendency will be 
more definite.

Chinaware Buying Drops 
A sharp decline in volume of buy

ing developed last week in the whole
sale chinaware market. Buyers who 
went to market to place orders for off- 
price merchandise for coming sales 
were informed that stocks of such 
goods have been exhausted. The re
tailers were told that the 15 to 20 
per cent, price advance put into effect 
by the trade Dec. 20 is being applied 
to merchandise sold for special pro
motions as well as to  regular goods. 
Because of the difficulty of obtaining 
dinner sets at special prices, many of 
the stores will use their present stocks 
in the special sales events.

Hollow Ware for Sales Ordered 
Demand for sales merchandise for 

immediate delivery supplies a large 
amount of business to manufacturers 
of hollow ware. Stores seek low-end 
pewter for promotions, and take lim
ited quantities of sterling ware for the 
same purpose. The demand for silver- 
plated hollow ware is heavy, with re
tailers favoring goods obtainable in the 
$5 to $10 ranges. With surplus stocks 
in all branches of the trade at the low
est point in some time, producers grant 
only limited price concessions on the 
orders for sales merchandise.

Expect Good Handbag Orders 
With the December handbag volume 

comparing well with a year ago, active 
replenishment of retail stocks is ex
pected in the Eastern market. New 
lines have been developed for early sea
son featuring and the market has been 
well cleaned of merchandise for special 
sales events. In the new lines, leather 
types are outstanding. Particular at
tention centers on those having nov
elty grains. Blacks, blues and browns 
are expected to lead in the initial color 
choice. Patent leather types are in
cluded in many of the offerings.

Criticize Hosiery Price Cut 
Many of the large hosiery mills, 

which have been holding to a $6 per 
dozen price on 4-thread 42 gauge ho
siery, are disappointed by the $5.75 quo
tation of a leading manufacturer. To 
meet competition they will be com
pelled to follow this price, and as they 
have some fair-sized orders on their 
books now at $6, they expect difficulty. 
The new price was also criticized on 
the grounds that it comes at a time 
when leading brandled manufacturers 
are holding their low-end goods steady 
and are quoting $7 and $7.50 a dozen 
for the 42-gauge style.

Display New Pottery Lines 
New lines of decorative pottery have 

been placed on display in showrooms 
of manufacturers. The goods, consist
ing mainly of garden pottery for Spring 
and Summer sales, will be exhibited 
formally at the trade show opening in 
Pittsburgh this week. Prices on the 
new goods are higher than those pre
vailing last season, averaging 10 to 15 
per cent, above quotations on compar
able goods in 1933 Spring lines. There 
is little buying activity in the market.

New Stationery Lines Ready 
With work on new merchandise vir

tually completed, stationery manufac
turers will open their Spring lines to 
buyers this week. The new goods will 
be priced at levels 5 to 10 per cent.

above Fall quotations. According to 
producers, the advance is due to in
creased labor and manufacturing costs 
under their code regulations. New of
ferings will be more limited than they 
were a year ago, but manufacturers will 
offer a greater proportion of novelty 
numbers. Volume business, it is ex
pected, will center on lines which can 
be retailed at 50 cents to $1.

Overlook a man’s weakness, forget 
his mistakes, and speak to him of his 
good qualities. Instead of finding fault 
with his “badness,” praise his “good
ness.” Then note how that man will 
strive with all his might to live up to 
the good opinion which you have of 
him.

MICHIGAN BELL 
TELEPHONE CO.

GUARD AGAINST EXPOSURE 
. . .  U S E  T H E  T

Trips outside on stormy, damp winter days 
often result in colds and illness.
Such dangers can be greatly lessened if you 
have a telephone in your home. For you 
can "run” errands and reach friends by 
telephone without leaving the house!
Telephone service "pays its way” in conven
ience . . .  in the time, steps and driving 
expense it saves . . .  and in the protection 
it offers home and loved ones in case of fire, 
accident, sudden illness or other emergency.

F or in fo rm a tio n  a b o u t telephone 
service, o r to  p lace an  order, v isit 

any Telephone Business Office

G r a n d  R a p i d s  P a p e r  B o x  C o .
M a n u f a c t u r e r s  o f S E T  U P  a n d  F O L D IN G  P A P E R  B O X E S  

S P E C I A L  D IE  C U T T I N G  A N D  M O U N T IN G  

G R A N D  R A  P I D S ,  M I C H I G A N
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H O T E L
D E P A R T M E N T
Jupiter Pluvius Was Unwelcome Guest 

at Rose Carnival
Los Angeles, Jan. 6—When it rains 

in Southern California it is always 
something to talk about, but when you 
get a rainfall of eight inches in two 
days, it is something more than a mere 
incident. And this was just what was 
happening when the Rose Carnival was 
being pulled off at Pasadena last Mon
day, in the presence, mind you, of 500,- 
000 people, and bushels of umbrellas. 
It started at 10 a. m., while King Nep
tune and all his beautiful and shimmer
ing mermaids invaded Pasadena and 
had this collision with Jupiter Pluvius, 
or whatever name scientists give it. 
Heroically Pasadena went through 
with its great rose parade nearly on 
schedule, keeping alive a tradition that 
the Tournament of Roses has never 
been halted on account of the weather 
in all of the forty-five years of its his
tory. The crowds laughed and jollied 
even through the heaviest downpour 
as the actors in this great annual 
pageant smiled and nodded while they 
rode the huge floral floats through the 
street. Last year more than one mil
lion people witnessed the forty-fourth 
parade, but that day was beautiful, 
warm and sunshiny. “Who's afraid of 
the big, bad rain?” said the city of 
Pasadena, when it was suggested that 
rain possibilities were fully insured in 
an indemnity company, so the parade 
was started only a few minutes late, 
and nothing could have been more ap
propriate to fit in with the theme, only 
it really was somewhat uncomfortable. 
The theme of the parade was “Tales of 
the Seven Seas,” and the floats had 
been so carefully and artistically con
structed along the lines of this theme 
they actually seemed to be slipping 
along the glistening streets like real 
ships on a real sea. The courage of 
the 2,000 participants who walked or 
rode in the pageant was truly an in
spiring sight. Beautiful girls in abbre
viated costumes marched in real water 
alongside floats and would not deign 
to slip on a raincoat to keep them
selves warm. Miss Treva Scott, beau
tiful queen of the rose parade, won the 
admiration of the throng when she 
refused to leave the big tournament 
float. She and her maids of honor were 
loudly applauded when they rode in 
filmy costumes for nearly fifteen min
utes in a drenching downpour that 
heralded the start of the magnificent 
moving pageant. Then heavy coats, 
hats and umbrellas were provided for 
the queen and her maids. The crowd 
started laughing early—and stayed 
late. The first laugh came when the 
parade started and the spectators, smil- 
,n® *n the rain, with and without um
brellas and raincoats, saw an admiral 
m the parade of the seas huddled some
what anxiously under a big umbrella 
•" the first automobile. It was Admiral 
W iHiam Sims, grand marshal of the 
parade. Then there was the Colorado 
River aqueduct float, at which stage the 
crowd yelled: “We don’t need any 
acqueduct, we have plenty of water 
right here.” I have witnessed these 
parades several times in the past and 
will not attempt to describe this par
ticular one in detail, but I think I can 
say truthfully that it was far in ad
vance of any of the previous efforts I 
have witnessed, both ideally and in 
execution. A majority of the many 
thousands, like me, who had witnessed 
previous ones, still came back to see it 
all over again. Added to these were 
the many tourists who saw it for the 
first time and were astonished at its 
magnitude. The piece de resistance 
was the grand saga of the sea, followed 
by representations of fairy stories and 
legends, memorable events of centuries 
of history and even modern exploits of 
men and their ships, all done in flowers 

millions and millions of them—most
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radiant blossoms of the great bloom
ing Southland, were these tales of ro
mance and adventure and make-be
lieve on the mysterious sea which have 
thrilled the hearts of old and young 
the world around. As float after float 
—there were seventy-five major ones 
and oodles of others—the floral figures 
of history and story books brought 
back a flood of memories to old and 
young alike. Every variety of flower 
grown in Southland gardens was used. 
Some single floats had as many as 
1.500,000 blossoms. There were roses, 
chrysanthemums, pansies, daisies, gla
dioli,  ̂ poinsettas, dahlias, Iillies, tulips, 
poppies, sweet peas, delphinium, car
nations, calendulas, evergreens, ferns, 
heather and dozens of other varieties 
in colors of pink, blue, gold and pur- 
ple—every color of the rainbow in fact. 
There were more than a score of 
bands, including the most famous in 
the west, and many military and naval 
units.- Nearly 300 of the finest horses 
in the Southland were entered. Twenty- 
three prominent California cities, in
cluding San Francisco and Los An- 
genes, were represented by floats. 
Clerks and bankers, mechanics and mil
lionaires rubbed shoulders as they gath
ered at this common shrine of beauty 
to pay homage to the artistry of na
ture. By train, electric railway, and 
even airplanes, besides the unceasing 
stream of automobiles, they came in 
hordes, and notwithstanding the worst 
weather California has experienced 
since the weather bureau was estab
lished, they were apparently happy 
and certainly enthusiastic. Thousands 
of workers had toiled all night long, 
placing on the blooms which must be 
held until the last to guarantee their 
freshness when the parade got under 
way. In the early morning hours, the 
last loving touches were deftly admin
istered and each nodding head of rose 
or daisy tilted as it should be. The 
great event was finally over aneft Pasa- 
denans had the satisfaction of know
ing that their part was well done.

encc of the jury, mind you— that he 
knew he was guilty of the offense 
charged, and ought not to put the 
county to the expense of a jury trial. 
Another who dispenses the same kind 
of justice from the bench in a West 
Michigan county, during the Volstead 
period, openly announced that viola
tors of liquor regulations could expect 
scant consideration at his hands. But 
the simon-pure boiled down false 
alarm idea was exposed when a Los 
Angeles judge threatened contempt 
proceedings in the case of a jury who 
acquitted a brace of alleged offenders 
within ten minutes after reaching the 
jury room. One of the jurors inno
cently stated that the accused “might 
have been guilty of the crime charged, 
but that it didn’t  amount to anything’ 
anyway.” Though one of the twelve 
jurymen gave out this original and in
dividual opinion, his honor threatened 
the law s limit for the entire panel. The 
unfortunate feature of such fiascoes is 
that the public are discouraged in their 
reverence for the law through the 
antics of those dispensing it.

Thos. C. Riley who, for many years, 
conducted Hotel Dresden, Flint, but

now, res;dinS in California, 
called at my hotel the other day, but 
failing to find me in, neglected to leave 
his address, which I very much de
sire because “Tom” was one of my 
best pals and I want to catch up with
pleaseUt Somebody Sive it me,

H old and R estam nt 
Equipment

H.  Leonard &. Sons
38-44 Fnlton St, W. 

GRAND RAPIDS. MICH.

Store, Offices & Restaurant 
Equipment

G.R. STORE FIXTURE CO.
7 Ionia Avo., N. W . Phono 8SO07

“A MAN IS KNOW N BY TH B  
COMPANY H E  KEEPS"

That is why LBADBRS of BuslnoM 
and Society make their head

quarters at the

P A N T L I N D
H O T E L

"An entire city Mock of Hospitality’
GRAND RAPIDS, MICH. 

Rooms $3.36 and up. 
Cafeteria Sandwich Shop

And speaking of addresses, the writ
er, who has lived at Hotel Balboa for 
S™ e tun\ *  now an “inmate” of the 
Biltmore Apartments, 330 S. Grand 
avenue, Los Angeles, and would like
at that^Hrf l°  com™ nicate with him at that address until further notice.

President Green, of the American 
Hotel Association, reports that various 
large enterprises employing field rep
resentatives, as a result of the activ
ities of the A. H. A. along this line, 
are instructing these representatives to 
patronize regular hotels rather than 
wayside lodging houses, tourist camps 
and other casual competitors of recog
nized hotels. It will be recalled that 
many state and city groups have adopt
ed resolutions with reference to pat
ronage by hotels, in making their pur
chases, of houses which reciprocate by 
themselves patronizing their customers 
Reciprocity is the word and this, to 
my notion, is a much better way of 
handling the problem than by invok
ing the aid of the legislature in out
lawing this class of competition.

The owner of several Los Angeles 
apartment houses was fatigued and sat 
down in the doorway of one of his 
establishments to rest. Incidentally he 
tel! asleep. There was nothing unusual 
about that, as he was an octogenarian, 
but placing his hat alongside of him 
was so suggestive to a charitable pub- 
hc, that when he awoke he found con
siderable change in his capeau, and a 
police officer asking for his permit to 
solicit alms. Whether he put up a job 
to fool the public was a question dis-
r*iSt e<luat a ,meetin£ of the Breakfast Club the other morning. Anyhow it 
gave evidence of California hospitality.

One of the most satisfactory of 
Government achievements has been
hereeandb ° f National Parks,nf,M,v d ' se^’here> and the touring
of the T  c beSom‘ng aware
of hr, • a • Vn.c e Sam is using a lot
w oii A w  ,? V 0n/ nd taste in this • r ’ . *orce of landscape engineers
h / ' ^ r a r , v ngaged ■"Z h  1 the year round. They have shown rare good judgment in

making such places a c c e ss ib le ^  com-
I  n - ?  chanSfae  their char- acter. One thing that specially im

p a r f f  i s ^ e  7  through these
ernment f ° V'
with conditions a % w  " V

made » S . X  r is
Sea fh'at ' p " " ^  offi« r »<“> h i T
designated

Warm Friend Tavern
Holland, Mich.

Is truly a friend to all travelers. All 
nxwn and meal rates very waaonaMa. 
Free private parking n^f»^

JAMES HOEKSEMA, Manager

T H E  R O W E
GRAND RAPIDS

The Most Popular Hotel
in Western Michigan

300 ROOMS —  SHOWERS 
SERVIDOR j

Direction of Am erican Hotels Corp. j
J. L eslie  K incaid, President

CODY HOTEL
GRAND R A PID8  

RATES—SI up without bath. 
$2.00 up w ith  bath. 

C A FETER IA  IN  CONNECTION

A LL GOOD ROADS LEAD TO  
IO N IA  AND

THE REED INN
Excellent Dining Room 

Rooms $1.60 and up 
MRS. GEO. 8NOW , Mgr.

Park Place Hotel
Traverse City

Rates Reasonable— Service Superb 
—Location Admirable.

A . A N D E R S O N . Mgr.
A L B E R T  J. ROKOS. Ass’? Mgr.

p .30 0 iIargf  a Percentage of judges, 
Federal and otherwise, who have se
cured the ermine by political influ
ence and not because of legal ability, 
swell up with the idea of their own 
importance and consider themselves 
bigger than the law. They are espe- 
cially long on ethics and short on

h pRe?fntIy 1 noticed that a 
Lnind Rapids purveyor of “justice” 
actually told an accused'—in the pres-

M O R T O N
H O T E L

Grand Rapids* Newest 
H otel

$00 Rooms 400 Baths

RATES
$2.50 sad up par day.

New Hotel Elliott
STURGIS, M ICH.

50 Baths so Running W ater 
European

D. J. GEROW , Prop.

Occidental Hotel
F IR E  PROOF 

C E N TR A LLY  LOCATED  
Rates $2.00 and up 

EDW ARD R. 8W E T T . Mgr. 
Muskegon Michigan

Columbia Hotel 
KALAMAZOO 

Good Place To Tra To
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tween them and the German bullets 
during the World War. It is much 
better now.

There is an individual who has the 
reputation of being one of the finest 
fellows on earth except in one partic
ular. He likes to jumble up travelling 
representatives of firms who try to sell 
him. He lives in Michigan and is a 
big buyer of a certain commodity. He 
knows all that and, as a consequence, 
bulldozes the" travelers who call upon 
him; in fact, he is downright nasty to 
the most of them. Woudn’t it be an 
application of the irony of fate if some 
day positions were reversed and the 
had to make his living by peddling 
merchandise? He has been told this, 
too, by many of his friends. Salesmen 
are important cogs in the machinery 
and if they are used properly will sup
ply their patrons with many original 
money-making ideas. If you happen 
to be a buyer it is but fair that you give 
the salesman a chance to tell his story. 
If you are not interested you can so 
indicate without making a bear of your
self.

Why a man will lock his house and 
carefully bolt its windows when the 
value of his movable effects may not 
exceed $200 and will at the same time 
leave a $2,000 automobile standing un
locked at the curb, a temptation to 
every thief; why the same man will 
rush frantically to the police station 
to report burglars who have broken 
into his store and stolen goods and 
trinkets to the value of a few paltry 
dollars and will in the most casual 
manner notify the officers that his 
valuable car has been stolen, is one of 
the things to me not understandable. 
Yet it happens every day everywhere. 
We almost all agree, of course, that 
in case of the automobile, there is an 
insurance policy projection, but, on the 
other hand, there is the established fact 
that many a boy has been started to the 
penitentiary because of the ease with 
which he could steal a car for joy
riding. If the insurance companies 
will put up the bars by requiring great
er vigilance from their patrons, my 
prediction will be there will be less of 
this lawlessness heard of everywhere.

Frank S. Verbeck.

A  rad iogram  from  L03 A ngeles 
says, “ I think the m any friends in 
M ichigan, and  everyw here in fact, 
of Judge  F rank  S. V erbeck  should 
know  of his now found happiness. 
H e w as m arried  January  6 to Mrs. 
M arie T ravers, alias Sweet M arie, 
as her m any friends call her, of 
Tucson, A rizona. Judge Ballard, 
one of the judges of the Superior 
C ourt h ere  perfo rm ed  the cere
m ony. E verybody  wishes the 
Judge  and  his wife long life and  
happiness.”

Items From The Cloverland Of 
Michigan

Sault Ste. Marie, Jan. 8—Now that 
we are starting in the new year on the 
New Deal, we cannot help noticing the 
improvement in business, especially in 
the smaller villages, where the CWA 
checks are being exchanged for mer
chandise, where heretofore the mer
chants have had to carry most of their 
customers through the winter. It also 
puts a smile on traveling salesmen 
when calling on the trade to receive the 
checks accumulating with the mer
chants instead of the usual hard line 
about no money and no business, which 
has been the case each winter. It is 
also a new experience with the farm 
employes to have work and exercise, 
instead of loafing all winter. We surely 
have something to be thankful for. 
Locally, we are to have a better and 
larger bridge on our main street and 
an extra bridge by moving the pres

ent bridge a few blocks further West. 
It seems possible to expect the great 
waterway from the lakes to the sea to 
become a reality, and we all know 
what that will mean to the Sault as 
well as to the Nation.

Detour is also reaping the benefits 
of the New Deal. For a long time 
they have been trying to get a gymna
sium in connection with their schools, 
but it seemed like a hopeless proposi- 
tino, but with the bunch of hustlers, 
business men and others there was no 
let-up to their hopes; so along came 
the CWA to the rescue and there are 
twenty-five men started to work on 
the new $9,000 gymnasium for Detour 
schools. The concrete-block structure 
will be completed late in February and 
ready soon thereafter for use. Gold
man Lehman, the superintendent and 
coach of the teams of the school, ex
pressed his belief that the construc
tion of the gymnasium will put new 
life into the athletic activities of Detour 
schools and will make it possible to en
ter a team in county basketball.

The deer yard at Hulbert is now at 
its best and plenty of deer are coming 
in every day. The Hotel Tahquame- 
non, at Hulbert, is specializing on din
ners and doing a nice business.

The Breen block on Portage avenue, 
West, has been selected as a location 
for the Sault Ste. Marie’s state liquor 
store. At a meeting of the advisory 
committee of the Chippewa county 
Democratic party last week, Robt. A. 
Tobin was designated as inspector in 
charge, with Austin Lipsett and Don
ald Bennett, of Hulbert, as assistants.

The new year is bound to be a little 
better than the old and if you do your 
part, it is likely to be a lot better.

Peter Wydra, of Marquette, who re
cently purchased the J. H. Moher 
building, on Ridge street, is remodeling 
the building. He is installing a large 
ice machine and a complete outfit of 
new sausage making machinery. The 
factory will be ready for the opening 
in a few weeks and will be one of the 
finest sausage factories in Michigan. 
Every up-to-date device will be used. 
A convieniently located abattoir is also 
under consideration and local farmers 
will be given the preference in the mat
ter of meat supply.

William S. Lester, of Negaunee, has 
opened a law office in the Gage block 
here. He was admitted to the bar at 
Marquette last year, having taken the 
extension course of the University of 
Minnesota and served in law offices in 
Duluth and Ishpeming.

Miss Margaret Spiers, for the past 
two years superintendent of thè Chip
pewa County War Memorial hospital, 
has tendered her resignation to the 
board, to take effect Jan. 15. It is un
derstood that her successor will be 
Miss Emma Dickenson, of Chicago. 
Miss Spiers came here from Jackson 
two years ago and since coming here 
has formed many friendships. She 
made many improvements in the serv
ices at the hospital and leaves the hos
pital in splendid shape.

Air transportation of passengers to 
Mackinac Island started last Wednes
day; seventeen passangers were carried 
to and from the island in the cabin 
plane. Freight and mail is also being 
transported. While the Hammond fly
ing service cabin plane made round 
trips to the Island" from St. Ignace in 
ten minutes, three persons made their 
way across the ice of the straits by dog 
team. Their progress by comparison 
seemed slow, yet the driver, T. Ham- 
mann, of the Island, said that the five 
miles could be made in 45 minutes.

Edward Berkompas, Rudyard dis
tributor for Fyroil, successfully com
pleted a forty-six-mile test last Wed
nesday afternoon when he drove his 
car from the Sault to Rudyard and re
turn without oil in the crankcase. Pyr- 
oil is a liquified graphite product which, 
it is claimed, builds lubricated surface 
into the cylinder walls and on other 
friction points of a motorcar to pro
tect bearings after all oil has been re

moved. The next thing that we may 
now look for is to get along without 
gasoline. Then we may all be.able to 
buy a new car and only require to pay 
for the license.

From the night club comes this: 
Bare arms are popular at night clubs, 
so girls can keep their sleeves out of 
the beer. William G. Tapert.
Proceedings of the Grand Rapids 

Bankruptcy Court.
(■Continued from  page 13) 

n o te s  an d  a cco u n ts  receivab le  w as sold 
to  D onald G osse tt, of G rand  R apids for 
th e  sum  of $1.(M>. C erta in  c la im s w ere  
app roved  a n d  allow ed. O rder w as m ade 
fo r the  p a y m e n t o f expenses of a d m in 
is tra tio n  a s  fa r  a s  fu n d s  on h and  will 
perm it. No d iv idend  to  g en era l c red ito rs . 
No ob jec tion  to  d isch a rg e . F in a l m eeting  
a d jo u rn ed  w ith o u t da te . F iles  will be r e 
tu rn e d  to  U. S. D is tr ic t C ourt.

In  th e  m a tte r  of R ich ard  M. F ru in , 
b a n k ru p t No. 5173, final m ee tin g  of c re d 
ito rs  w as  held  u n d e r d a te  of D ecem ber 
29, 1933. M. N. K ennedy , tru s te e , w as 
p re sen t a n d  re p re sen te d  by Jack so n , 
F itzg e ra ld  & Dalm . B a n k ru p t p re sen t in 
p e rso n  an d  represenited  by Jo h n  A. W a g 
ner. C er ta in  c réd itons w ere  rep re sen ted  
by  R o b ert A. W ate rm an . T ru s te e ’s final 
re p o rt a n d  acco u n t w as  approved  an d  
allow ed. Bill of a t to rn e y s  fo r th e  t r u s 
te e  w as ap p ro v ed  an d  allow ed. B alance  
bills, n o te s  a n d  a cco u n ts  receivab le  sold 
to  D onald  G osse tt, of G rand  R ap ids  fo r 
th e  sum  of $3.00. C er ta in  sh a res  of s tock  
w ere  sold. A lleged cause  of ac tio n  of th e  
e s ta te  in b a n k ru p tc y  a g a in s t  R ich ard  
F ru in , b a n k ru p t, for a lleged  frau d u le n t 
conveyance  of re a l e s ta te  w as sold w ith 
o u t w a rra n ty  to  A lbert G. F ru in  fo r th e  
sum  of $375.00. O rder w as m ade  fo r  th e  
p a y m e n t of expensesl of a d m in is tra tio n ,
prefeirred cla im s a n d  a first and
d iv idend to  c red ito rs  of 7.4%. R ee
tion p e ti tion of Consum iers 1Powe
allow ed. No objec tion to disci
F in a l mee t in g a d jo u rn e d w ith o u t
F iles will be  1re tu rn e d  to U. !5. Di
C ourt.

J a n . 2. In  th e  m a tte r  of H an s A. W en- 
del an d  R ich a rd  F . W en d 01, co p artn e rs , 
doing  bu s in ess  a s  H a n s  A. W endel & Co., 
p ro p rie to rs  of th e  B ank  o f O nekam a, a  
p r iv a te  b an k in g  house, b a n k ru p t No. 
5498, f irs t m ee tin g  of c red ito rs  w as  held 
th is  day . H a n s  A. W endel a n d  R ich ard
F. W endel w ere  p re sen t an d  rep re sen te d  
by M ax A. N eal, a tto rn e y . C red ito rs  w ere 
rep re sen te d  by  B elcher & H am lin , a t to r 
neys. H an s  A. W endel Was sw orn  an d  
ex am in ed  before  a  re p o rte r. R ich ard  F. 
W endel w as  sw orn  b u t no t exam ined . 
C laim s w ere  filed only. A fte r d iscussion , 
R eferee  d irec ted  th a t  o rd e r  be m ade  d i
re c tin g  S ta te  C ourt R ece ive r to tu rn  over 
all a s s e ts  to  T ru s te e  in B an k ru p tcy . F red
G. T im m er, G rand  R apids, app o in ted  
tru s te e  w ith  bond of $100.00; bond to be 
in c rea sed  to  n o t exceed  $2,000.00 upon 
su rre n d e r  of a sse ts . T he m e e tin g  th en  
a d jo u rn ed  w ith o u t da te .

J a n . 2. On th is  day  firs t m ee tin g  of 
c red ito rs  in  th e  m a tte r  of C ed a r Springs 
C ream ery  Co., a  co rpo ra tion , b a n k ru p t 
No. 5517, w as  4ield. T he  b a n k ru p t w as 
p re sen t by K dw ard  T. B ekkering , p re s i
d e n t a n d  tre a su re r ,  an d  R alph  B ek k e r
ing, S ec re ta ry , an d  w as rep re sen te d  by 
W arn er , N or c ro ss  & Ju d d , a tto rn e y s . 

C erta in  c red ito rs  w ere p re s en t in person 
an d  l id d in g  & B aker, Dilley & Dilley and  
K nappen , Uhl, B ry a n t & Snow, a t t o r 
neys, w ere  p re sen t on  b ehalf of c red ito rs . 
E d w ard  T. B ek k erin g  w as sw orn  and  
ex am in ed  befo re  a  rep o rte r. R alph  B ek 
k e rin g  w as sw orn  b u t n o t exam ined . 
C laim s w ere  considered  only. F red  G. 
T im m er, G ran d  R apids, ap p o in ted  tru s te e  
an d  h is  bond fixed a t  $2,000.00. T he  m e e t
ing  th en  ad jo u rn ed  w ith o u t da te .

Numerous Gains in Glass Trade 
As it enters a new year, the glass in

dustry generally ¡finds itself in better 
fundamental position than it did a year 
ago. Gains have been consolidated and 
established1 and while some branches 
have not progressed to the same degree 
as others, the general outlook is the 
most favorable since 1930. Probably 
the most marked progress of the year 
has been in containers for liquors and 
in laminated (safety) glass. Other 
forms of flat glass, including window 
glass, had a rather humdrum year, but 
conditions improved slowly and stead
ily. Stocks of glass products being car
ried over are the smallest in eight to 
ten years.

Man is an imitative creatures, and 
whoever is foremost leads the herd.

High Food Quality of Rice
Rice mixes well with almost any

thing. It readily takes on flavor from 
other foods and lends its delicate tex
ture to modify theirs, but keeps its 
own identity. Thus it makes good fla
vors go farther.

It is an economical food for this 
reason as well as because of its price. 
The food value of rice is explained by 
the United States Bureau of Home 
Economics.

In food value, white rice is an energy 
giver. Polished rice is composed chiefly 
of a very digestible starch.

If the consumer is trying to keep 
down food costs it is a good thing to 
cook rice in milk. In that combina
tion it is regarded as a good start for 
a well-rounded diet. As with other 
cereals and milk, the consumer can get 
along with fewer foods, and cheaper 
ones than if you begin with any other 
combination.

1'he cheapest rice is white rice, sold 
in bulk. This is the rice grain after it 
is milled and polished. Rough rice, or 
faddy, is the rice grain in its hull; the 
hull is unfit for food.

But the kernel after the hull is re
moved is what we know as brown rice. 
In the bran layers of that kernel, and 
in the germ, are some of the best food 
values of rice; for most of the protein, 
minerals, and vitamins are here.

But the brown rice grains become 
rancid if kept very long on the grocery 
shelves. This, and the fact that the 
dealers say the demand for brown rice 
is small, make the cost of handling 
greater and explains why brown rice 
sells for a few cents more per pound 
than white rice.

In the neighborhood of rice mills, 
brown rice may be cheaper. And some
times you can buy the rice polishings 
very cheap. This may be a good in
vestment as an addition to white flour 
or corn meal used in bread. It adds 
the mineral and vitamin values of the 
germ and the bran coats of the rice 
kernel.

Rice cooked in milk for breakfast: 
rice in soups; rice with gravy; rice and 
fish; meat stews in a rice ring; rice in 
hot breads, fritters, or pancakes; rice 
scalloped with tomatoes; rice creole; 
rice and cheese croquettes; rice with 
prunes or raisins; rice puddings—these 
are some of the almost countless rice 
dishes the housekeeper can provide at 
modest cost to the great satisfaction of 
most families.

To cook rice, boil it gently in plenty 
of water—two quarts of salted water 
to one cup of rice. When cooked the 
grains should be tender but unbroken, 
and should stand apart. For best re
sults with brown rice, cover it after 30 
minutes of gentle boiling, and let it 
simmer until it is cooked through and 
the water is absorbed.

Rice was not growing in this coun
try when the first settlers came, but 
was introduced from Madagascar by a 
roving sea captain in 1694. Now, we 
grow nearly 39,000,000 bushels a year, 
chiefly in Louisiana, Texas, California, 
and Arkansas.

The only hopeless failure is the per
son who has ceased to strive for suc
cess.



18 M I C H I G A N T R A D E S M A N J a n u a ry

D R U G S
M ichigan B oard of P h a rm acy  

P re s id e n t—B ari D u rh am , C orunna . 
V ic e -P re s id en t—M. N. H en ry . Dowell 
O th e r m e m b e rs  o f th e  B oard—N o rm an  

W eess, E v a r t ;  P r a n k  T . G illespie. S t. 
Jo se p h ; V ic to r C. P iask o w sk i. D e tro it. 

D irec to r—E. J . P a r r ,  L an sin g .
E x a m in a tio n  S essions  — T h ree  sessio n s  

a re  held each  y ear, one  in  D e tro it, one  in  
th e  U pper P e n in su la  a n d  one a t  F e rr is  
In s titu te . B ig  R apids.

M ichigan S ta te  P h a rm a c e u tic a l 
A ssoc ia tion .

O fficers e lected  a t  th e  Jac k so n  C onven 
tion  of th e  M. S. P . A.

P re s id e n t—D uncan  W eaver, Pennville . 
F ir s t  V ic e -P re s id en t — P a u l G ibson. 

A nn A rbor.
Second V ic e -P re s id en t — J .  E . M ahar, 

P on tiac .
T re a s u re r  — W m. H . Joh n so n , K a lam a 

zoo.
S e c re ta ry —R. A. T u rre l, C rosw ell. 
E xecu tiv e  C om m ittee—A. A. S prague, 

I th a c a ; L eo J . L aC roix , D e tro it;  J .  M. 
C iechanow sky. D e tro it; M. N. H en ry , 
Low ell; B enj. Peck , K alam azoo ; J .  E . 
M ahar, P on tiac .

What Causes Parrot Fever?
An embargo recently placed on im

portations of parakeets into Oregon is 
the latest development in the efforts 
to prevent another outbreak of psitta
cosis or parrot fever in the United 
States.

Although parrot fever was reported 
in this country in 1904, 1906, 1925 and 
1927, the 1929-1930 outbreak was by 
far the most extensive. Records of the 
Public Health Service show that there 
were 169 cases with 33 deaths from 
Nov. 23, 1929, to May 7, 1930.

Since that oubreak the Public Health 
Service has gathered valuable data on 
the disease and its prevention. Labo
ratory work in Baltimore resulted in 
the death of Dr. William Royal Stokes, 
a bacteriologist.

By checking the records from 74 lo
calities which reported the disease dur
ing the 1929-1930 outbreak, the Public 
Health Service brought out that 63.37 
per cent of the cases were among 
women. This is believed to be addi
tional evidence for the theory that the 
disease is spread by birds which are 
in favor as household pets.

Records obtained from foreign coun
tries show that men are as susceptible 
as women. In an outbreak in Argen
tina, arising out of an exhibit of fancy 
tropical birds, three times as many men 
as women were infected.

During the period of the greatest 
virulence of disease in this country 
importation of tropical birds was pro
hibited. Limited importation, under 
supervision, is now permitted in most 
of the States.

Parrot fever usually develops in from 
6 to 15 days following exposure to the 
disease. The symptoms are somewhat 
similar to influenza. In most cases, 
says the Public Health Service, a pe
culiar type of pneumonia soon devel
ops.

In mild cases the initial pneumonia 
ceases to spread and the fever and 
other symptoms tend to disappear after 
eight to 10 days. In severe cases the 
lung becomes progressively more and 
more involved. Unless the process can 
be checked, death results, usually, in 
the third week.

Dust pans, soap dishes, plate and 
bowl scrapers, drainboard mats and 
sink strainers, scrapers and racks are 
now being made of odorless rubber 
tile in marbleized color combinations.

Give Rules For Druggists
Increasing stability of retail quota

tions with a consequent weakening of 
the sharp price-cut appeal necessitates 
a keener merchandising job this year 
by retail druggists, according to a sur
vey by Bauer & Black, manufacturers 
of surgical dressings and allied prod
ucts. The study emphasizes the need 
for an effective display of goods, de
claring that more merchandise placed 
:n direct contact with the public stim
ulates shopping.

Four principles are emphasized as 
essential to better merchandising: first, 
there should be easy avenues of circula
tion of store traffic, permitting people 
to see and handle as much merchandise 
as possible; second, departmentization 
promotes shopping and it is profitable 
for the merchant to select those de
partments which fill his business; third, 
wider use of the types of displays which 
sell is vital, and, fourth, good mer
chandising demands frequent rotation 
of selling displays on ledges, counters 
and on “hot spot” locations so as to 
keep the merchandise new and inter
esting to customers.

Drug Trade to Back Black Bill 
Drug and cosmetic interests will line 

up strongly behind the amendment to 
the Food and Drugs Act introduced 
by Representative Black in Congress 
last week. While admitting that mod
ifications of the Copeland bill had re
moved some of the objections to that 
measure, drug executives declared 
it still contained features which they 
opposed. They also argued that an 
amendment to the present law would 
create less confusion than an entirely 
new piece of legislation, requiring cor
responding changes in the statutes of 
forty-eight States.

Report Annual State Meeting of 
Wholesale Grocers 

(Continued from page 7) 
that these trading areas must be uni
form one with the other. This, of 
course cannot be accomplished until 
all codes are signed and the state coun
cil, affecting the various groups, is 
organized. It is anticipated, however, 
that this will be accomplished within 
a very short time.

Secretary’s Report: It is said that 
“patience is a cardinal virtue” and that 
“the streets of hell are paved with good 
intentions.” If these axioms are true, 
then surely the members of this As
sociation qualify to the n’th degree in 
the former and some of us can be justly 
catalogued as holding membership in 
the latter.

However, with due respect to, and, 
in consideration of the officers of your 
Association, it is well to remember that 
they, too, have been even more an
noyed by the apparent lack of action 
at a time when from all sources we 
hear of the tremendous problems that 
are being solved as the result of Asso
ciation effort.

It is equally true, however, and I am 
sure that many of you who have care
fully analyzed the situation realize, that 
the past few months have been golden 
for those who are inclined towards the 
spectacular and for those who have 
taken advantage of present conditions 
to foster a great deal of so-called ac
tivity without much of anything ap-

parent in the nature of tangible re
sults.

During the past months, however, 
there are many men, hard-working, 
sincere and practical fellows, who have 
spent tireless hoursand sleepless nights, 
working together and with Govern
ment officials, so that all of the whole
sale grocers of this country might 
function to the very best advantage 
when the time came for them to oper
ate under code.

The conflicting opinions and the 
problems these men have had to con
tend with are many and real. These 
are the men you hear little about, and 
they are the ones deserving of your 
highest praise and your most loyal 
support. They are the ones who have 
on more than one occasion, despaired 
of ever being able to have a Code 
drawn that would be acceptable to 
Government and at the same time a 
workable instrument that would fit the 
requirements of the average wholesale 
grocer.

These men to whom I refer are those 
drawn from the ranks of operating 
wholesale grocers, whose aims, ambi
tions and problems are in every sense 
comparable to yours. As the result of 
their efforts, we now have between 
Government and business, a workable 
plan. While not perfect, of course, it 
no doubt is as near the ideal as can be 
hoped for, in view of the fact that this 
whole program of industrial recovery 
is revolutionary in character and ex
perimental by its inherent nature.

This brief resume of the past should 
bring all of us the keen realization that 
we are on the threshold of a new day. 
The frame work of this new structure 
under which wholesale grocers shall 
operate, has been completed, but the 
real progress that is to be made from 
now on is, to a large degree, in the 
hands of the members of this Associa
tion. These new conditions offer both

a challenge and an opportunity to this 
Association to  do the things there has 
long been a demand for, but which for 
obvious reasons, could not be accom
plished.

Now, not only is it possible to curb 
many of these ruinous practices and 
be within the law; not only is it pos
sible for you to clean up your own 
house and put it in order, you have 
also the assurance that your neighbor 
will do likewise or be subject to the 
penalties provided to meet such emer
gencies.

It is fortunate that we have at this 
time, as members of this Association, 
membership representative of not less 
than ninety per cent, of the total vol
ume of the wholesale grocery business 
within the state, the Upper Peninsula 
excepted. This is a decided advantage 
at this time, because the Administra
tion and the regulation of the code will 
be in your hands. Those whom you se
lect to co-operate with the Govern
ment in the administration of this code, 
whoever they may be, will be men who 
are faced with problems of the same 
character as those you have to con
tend with. It will be well to remem
ber that the individual co-operation of 
every member of this Association will 
be needed as never in the past and even 
then, the task imposed upon your rep
resentatives will not be a light one.

Up to the present time you have 
operated under that section of the code 
pertaining to hours and labor, and 
without complaint, realizing at the 
same time that in doing so, your busi
ness was being thrown out of balance.

The trade practice section now pro
vided presents the opportunity of 
making the necessary adjustments re
quired, so that your business may func
tion satisfactorily with the extra load 
that it of necessity must carry under 
this new program.

Are You Prepared For 
1934

How about Blank Books?
Ledgers, Journals, Record Books, Day Books

WE CARRY A COMPLETE STOCK
ALSO—Order, Petty Day, Counter, Auto and 
Wagon Delivery Books, Income Tax Records, 
Tally Books, Letter Files, Memorandum 
Books, Prescription Files, Fremont** Simple 
Account Files, Weis Account Files, Shannon’s 
Arch Files, Shannon Boards with Clips, Arch 
File Parts, Dennison’s Pin Tickets and Mark
ing Tags. — Complete Stock on Hand. Send 
us your order, or come in and see our sample 
line.
We Hope 1934 Will Be Your Lucky Year!

Hazeltine &  Perkins Drug Co.
Grand Rapids Michigan
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Your execuive committee has met 
here at Lansing on two occasions to 
go over these matters in your interest 
and they have given much thought and 
consideration to this matter. You will 
receive more information on this sub
ject later to-day.

Since the latest annual report has 
been published, there have been intro
duced at Lansing fourteen bills affect
ing directly wholesale grocers. Of this 
number, one only has become law. The 
others were allowed to sleep peacefully 
in their respective committees or were 
amended in a satisfactory manner. We 
did have a hectic session with the an
nual drug bill, sponsored by the State 
Board of Pharmacy.

It has been said that “eternal vigil
ance is the price of safety” and “that 
the contempt of danger usually leads 
to destruction.” Because of the ability 
of past legislatures to quickly analyze 
and realize that this sort of legislation 
was proposed only with the most self
ish principle involved, we took too 
much for granted in our confidence 
that the present legislature would do 
likewise. We failed to consider that 
we were up against the strongest lobby 
the druggists had ever maintained1 at 
Lansing.

Our good friend, Mr. E. A. Stowre, 
of the Michigan Tradesman, recently 
put our Association over the barrel in 
one of his articles because of the fact 
that we defeated the drug people in 
their attempt to legislate the grocers 
of this state out of the privilege of sell
ing over their counters many harmless 
common drugs, the sale of which are 
in no way related to public health or 
safety.

We are sure Mr. Stowe’s article was 
based upon a misconception of the 
facts and we are equally certain that, 
once he is in possession of all the in
formation involved, his attitude will be, 
to say the least, more tolerant tov/ards 
our position. The information fui- 
nished him was perhaps similar to the 
story they tell about our good friend, 
John Walsh, when he met Jim Tanner 
on the street one day and said, “Jim, I 
just heard the good news and I am 
mighty glad to hear it. You have 
worked hard all your life and you de
serve the good fortune you have fallen 
heir to. I just heard about the hun
dred thousand dollars you cleaned up 
in oil. It is a pleasure to offer my con
gratulations. Jim thought a minute and 
thanked John for being so nice to him 
and then said, “John, I want to put 
you right in a couple of minor details 
regarding the news you received. First, 
it wasn’t oil I was interested in. It 
was motors, and second, I didn’t make 
the hundred thousand, I lost it. Aside 
from that, you have the story right.

Our position in this drug controver
sy is a matter of record. In May, 1932, 
your Secretary was invited to meet 
with the members of the Michigan 
Board of Pharmacy at Big Rapids in 
order to discuss the sale of some items 
objected to by the druggists. We met 
and presented them a complete list of 
every so-called drug item sold by the 
wholesale grocers of this state. We 
spent most of the afternoon going over 
and discussing each item and out of 
this list of 115 articles, only about a 
half dozen of them seemed to be seri

ously objectionable. We arrived at an 
understanding which seemed mutually 
agreeable. The druggists were to draw 
up a new bill, working together with 
a committee of wholesale grocers. This 
bill was to be sponsored by both the 
grocers and druggists which would as
sure its passage at the next convening 
session of the legislature.

The bill was written by the druggists, 
presented to the legislature, passed by 
the House members and sent on to the 
Senate. Notwithstanding the fact that 
we had received absolutely no consid
eration, a committee, Harry Milnes, 
John Symons and your Secretary, 
called on Mr. Parr, the director of the 
Board of Pharmacy, and asked if the 
bill could not be amended.

We received the utmost courtesy 
from Mr. Parr, but were told that he 
did not see how any changes could be 
made. This left us but one alterna
tive. We accepted the conditions that 
were forced upon us—we had no other 
choice. We went out to beat their bill 
and succeeded. This was not pleasing 
to them, of course.

It does seem that the grocers and 
druggists should be able to get togeth
er and work this problem out, because 
the time and expense involved could be 
devoted to much better advantage. Re
gardless of what has happened in the 
past, I would like to submit for your 
consideration a plan whereby a com
mittee from their Association and 
yours could meet together and ap
proach this problem with an open 
mind.

Also I would like to suggest that a 
legislative committee be appointed be
cause the legislative problems are a 
vital part of Association work and are 
worthy of serious consideration.

In closing, I wish to express my 
appreciation to all of you for the splen
did support you have given me on 
many occasions during the past legis
lative sessions. It is this support that 
is responsible for keeping off the books 
laws that would be damaging to your 
business and of no value to the gen
eral public. P. T. Green, Sec’y.

Wholesale Grocers Put Under Code 
Presidential approval of a code of 

fair competition for the wholesale food 
and grocery trade was announced Jan. 
5 by General Johnson. This is one of 
the more important codes transferred 
recently to the NRA from the AAA.

The code, according to census of 
distribution figures for 1929, will affect 
about 13,000 establishments having net 
sales of $9,537,322,597 and employing 
about 185,000 persons.

Becoming effective Jan 11, the in
strument provides for a work week of 
forty-four hours, which is an average 
reduction of fifteen hours and is ex
pected to result in a 15 per cent, in
crease in employment. Minimum rates 
of pay are fixed at $14.50 per week in 
cities above 500,000 population; $14 in 
those of 100,000 to 500,000; $13 in those 
between 25.000 and 100,000, and $11 in 
the smaller communities.

The President added the following 
clause to the code:

“The administrator shall have power 
upon review to disapprove any act of 
the Code Authority.”

(Continiued on page 22)

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.
ACID

A cetic, No. 8, lb. 06 @ 10
B oric, Pow d., or

X ta l. l b . _____ 0S%@ 20
C arbo lic ,X tal,lb . 36 © 43
C itric  lb_______ 35 @ 45
M uria tic , C om ’l.,

l b . ___  _____ 03%@ 10
N itric , lb_______ 09 @ 15
O xalic, lb_______ 15 @ 25
S u lphuric , lb___ 03 %@ 10
T a rta r ic ,  l b . ___ 35 @ 46

ALCOHOL
D en atu red , No. 5

g a i . ---------------- 44 @ 55
G rain , g a l--------- 4 i0O@5 00
W ood, g a l--------- 50 @ 60

A LU M -PO T A SH . USP
L um p. lb .______ 05 @ 13
Pow d. o r  G ra.,lb . 05%@ 13

AMMONIA
C o n cen tra ted , lb. 06 @ 18
4-F , l b . __________05%@ 13
3-F , lb. _________05%@ 13
C arb o n ate , lb___ 20 @ 25
M uria te . Lp., lb— 18 @ 3U 
M uria te , G ra., lb. 08 @ 18 
M u ria te , Po., lb._ 20 @ 30

A R SEN IC
P o u n d  __________07 @ 20

BALSAM S
C opaiba, lb_____  60@1 40
F ir , C ana ., lb .__  2 00@2 40
F ir , O reg., lb___  50 @1 00
P e ru , lb ________  2 50@3 00
Tolu, lb________ 1 50@1 80

BARKS
C assia

O rd inary , lb ._ @ 30
O rdin., P o ., lb. 25 @ 35
Saigon, lb____  @ 40
Saigon, Po., lb. 50 @ 60

Elm , lb. _______ 40 @ 50
E lm , Pow d., lb— 38 @ 45
E lm , G ’d, lb ____38 @ 45
S a s sa fra s  ( P ’d  lb. 45) @ 35
S o ap tree . cu t, lb. 20 @ 30
Soap tree , po., lb. 35 @ 40

B E R R IE S
C ubeh, l b . _____  @ o5
C ubeb, po., lb ._ @ 75
J u n ip e r , lb_„  10 @ 20

BLU E V ITRIO L
P o u n d __________06 @ 15

BORAX
P ’d o r  X ta l. lb. 06 @ 13

BRIM STO N E
P o u n d __________04 @ 10

CAM PHOR
P o u n d __________75 @ 85

C A N T H A R ID E S 
R u ssian , Pow d. _ @4 50
C hinese. P o w d ._ @2 00

CH ALK
C rayons,

W hite , dozen_ @3 60
D u stless , doz._ <tfj 6 00

F ren c h  Pow der,
Oaml.. lb_____ 03 %@ 10

P rec ip ita te d , lb. 12 @ 15
P rep a re d , lb____ 14 @ 16
W h ite , lum p, lb. 03 @ 10

CAPSICUM
P ods, lb -------------60 @ 70
Pow der, l b . ____ 62 @ 75

CLOVES
"Whole, lb_______ 30 @ 40
Pow dered , lb___ 35 @ 45

COCAINE
O u n c e ------------- 12 68@14 85

C O PPE R A S
X tal. lb ------------- 03*4@ 10
P ow dered , lb___ 04 @ 15

CREAM  TA R TA R
P o u n d _________ 23 @ 36

C U T T L E B O N E
P o u n d __________40 @ 50

D E X T R IN E
Yellow Corn, lb. 06%@ 15 
W h ite  Corn, lb._ 07 @ 15

EX T RA C T 
W itch  H azel, Yel

low L ab ., gal._  1 10@1 70 
L icorice, P ’d, lb. 50 @ 60 

FL O W E R
A rnica , l b . _____ 50 @ 55
C ham om ile.

G erm an , lb___ 35 @ 4-">
R om an, lb____  ‘ @1 00

Saffron.
A m erican , lb._ 50 @ 55

Span ish , ozs_ @1 35
FO RM A L D EH Y D E. BULK
P o u n d _________ 09 @ 20

F U L L E R ’S EA RTH
P ow der, lb_____ 05 @ 10

G ELA TIN
P ound  —_______ 55 @ 65

GLUE
B rok., B ro., lb__20 @ 30
G ro 'd , D ark , lb._ 16 @ 22
W hi. F lake , lb—  27%@ 35
W h ite  G’d.. lb—  25 @ 35 
W h ite  AXX ligh t,

l b . _____________ @ 40
Ribbon __________42%@ 50

G LY C ER IN E
P ound  ___________14%@ 35

GUM
Aloes. B arbadoes,

so called, lb .gourds @ 60
Pow d., lb_____ 35 @ 45

Aloes, Socotrine.
lb. ___________ @ 75

-.P o w d .. lb_____ @ 80
A rab ic , first, lb— @ 40
A rabic , sec., lb— @ 30
A rab ic , so rts , lb. 15 @ 25
A rab ic  G ran ., lb. @ 35
A rabic , P ’d, lb— 25 @ 35
A safoe tida , lb. 47@ 50
A safoe tida , Po., lb. 75© 82
G uaiac, lb. @ 70
G uaiac, powd. @ 75
K ino, lb. @ 90
Kino, pow d., lb — @1 00
M yrrh , lb. __ __ @ 60
M yrrh  Pow ., lb. @ 75
Shellac, O range,

lb. __________ 22% @ 30
G round, lb ____ 22%@ 30

Shellac, w h ite .
(bone d r 'd )  lb. 35 © 45

T rag a c a n th ,
No. 1, bb ls___ 1 60@2 00
No. 2, lb s_____ 1 50@1 75
Pow ., lb______ 1 25@1 50

HONEY
P ound  _________ 25 © 40

H OPS
%s Loose, P ressed

l b . ___  ___ @1 25
HYDROGEN PE R O X ID E 

Pound , g ro ss  „ 2 7  0O@29 00
% lb., g ro s s___ 17 00@18 00
% lb., g ro ss___ 11 00@11 50

INDIGO
M adras, lb______  2 00@2 25

IN SE C T  PO W D ER
P u re . l b . _______ 31 @ 41

LEA D  A C E T A T E
X tal, lb_________17 @ 25
Pow d. & G ran — 25 © 35

LICORICE 
E x tra c ts ,  s tick s,

p e r box____ 1 50 @2 00
Lozenges, lb___  40 @ 50
W afers, (24s) box @1 50

LEA V ES
B uchu, lb., sh o r t © 60
B uchu , lb.. long_ @
B uchu , P ’d., lb. _ 70
Sage, bulk, l b ._25 @ 30
Sage, loose

pressed . %s, lb. © 40
Sage, ounces __ @ 85
Sage, P ’d & Grd. © 35
Senna,

A lexandria , lb. 35 © 40
T innevella . lb— 20 © 30
Pow d., lb_____ 25 © 35

U v a  U rsi, l b . __ © 31
U va U rs i ,P ’d, lb. @ 45

LIM E
C hloride, m ed., dz. © 85
C hloride, la rge , dz. @1 45

LYCOPODIUM
P o u n d __________45 © 60

M AGNESIA
C arb ., %s, lb___ © 30
C arb ., l /1 6 s , lb._ @ 32
C arb ., P ’w d., lb. 15 
Oxide, H ea., lb—

@ 25
@ 75

Oxide, ligh t, lb— © 75
M EN TH O L

P o u n d _____ ____  4 54@4 88
M ERCURY

P o u n d ---------------1 50@1 75
M O R PH IN E

O unces ________  @11 80
% s -------------------  @13 96

M USTARD
B ulk, Pow d.

selec t, lb. ’ 45 @ 50
No. 1. lb _____ 25 © 35

N A P H T H A L IN E
B alls, lb. 08 %@ 18
F lak e , lb. _ 08% @ 18

NUTM EG
P o u n d  - @ 40
Pow dered , lb___ © 50

NUX VOMICA
P ound  . © 25
Pow dered , lb___ 15 © 25

OIL E S SE N T IA L
Alm ond,

B it., tru e , ozs. © 50
B it., a r t . ,  ozs— @ 30
Sw eet, tru e , lb. 1 40@2 00
S w 't. a r t . ,  ibs. 1 uu<w/l 25 

A m ber, c rude , lb. 71@1 40 
A m ber, rec t., lb. 1 30@2 00
A nise, lb_______ 1 00@1 60
B ay, lb--------------  4 00® 4 25
B erg am o t lb___  3 00@3 60
C ajepu t, lb_____ 1 50@2 00
fa ra w a y  S’d. lb. 2 80S?3 40 
C assia, U SP. lb . ,  2 10@2 60
C ed ar L eaf, lb__1 70@2 20
C ed ar L eaf,

Comi., lb_____ 1 00@1 25
C itronella , lb___ 1 05@1 40
Cloves, lb_______ 1 75@2 25
Croton, lbs_____  4 00^)4 60
Cubeb. lb_______  4 25@4 80
E rig e ro n  lb____  2 70^)3 35
E u ca ly tu s . lb___  85@1 20
F e n n e l ________  2 25@2 60

H em lock. P u ., lb. 1 70@2 20 
H em l’k  Com., lb. 1 00@1 25 
J u n ip e r  B er., lb. 3 00@3 20 
J u n ip ’r  W ’d, lb._ 1 50@1 75
Lav. Flow ., lb__  3 50@4 00
L av. G ard ., lb__1 25@1 50
Lem on, lb ______ 1 75@2 25
M u sta rd , tru e . ozs. @1 50
M u sta rd  a r t . ,  ozs. @ 35
O range. Sw., lb— 3 00@3 25 
O riganum , a r t .

lb. ____________1 00@1 20
P en n y ro y a l, lb ._ 2 75@3 20
P ep p e rm in t, lb._ 5 25@5 75
R ose, dr. ______  @2 50
Rose, G eran ., ozs. 50@ 95 
R osem ary

F low ers, lb___ 1 00@1 50
Sandalw ood

E. I., lb ..'____  8 00@8 60
W . L . lb---------- 4 50@4 75

S assa fra s ,
tru e , lb________ 1 90@2 40
Syn., l b ._____  85@1 40

S p ea rm in t, lb___  2 50@3 00
T ansy , lb _____ _ 3 50@4 00
T hym e, R ed, lb._ 1 50@2 00 
T hym e, W hi., lb. 1 75©2 40 
W in te rg reen

L eaf, tru e . lb._ 5 75i@6 20
B irch , lb. ___  4 00@4 60
Syn. --------------- 75@ 1 20

W orm  seed , l b ._ 3 50@4 00
W orm w ood, lb. _ 4 50@5 00

OILS HEAVY
C asto r, g a l--------1 25 @1 45
C ocoanut, l b .__ 22%@ 35
Cod L iver, N o r

w egian , gal. __ 1 20@1 50
Cot. Seed, g a i__  85@1 00
L ard , ex., g a l—  1 55@1 65 
L a rd  No. 1, gal. 1 25@1 40 
L inseed , raw , gal. 78@ 93 
L inseed , boil., gal. 81@ 96 
N eatsfoo t,

ex tra , g a l-------- 80@1 00
Olive,

M alaga, g a l ._ 2 50@3 00
P u re , g a l_____ 3 0O@5 00

Sperm , g a l . -------1 26@1 50
T an n er, g a l_____  75@ 90
T a r  g a l------------  50@ 65
W hale, g a l .____  @2 00

OPIUM  
Gum , ozs., $1.40;

l b . ---------------- 17 50@20 00
Pow der, ozs., $1.40;

l b . ---------------- 17 50@20 00
G ran ., ozs., $1.40;

l b . ---------------- 17 50@20 00
P A R A F F IN E

P o u n d ---------------- 06%@ 15
P E P P E R

B lack, g rd ., lb ._25 @ 35
R ed, g rd ., lb------ 45 @ 55
W hite  g rd ., lb._ 40 @ 45

PITCH  BURGUNDY
P o u n d _________ 20 @ 25

PE TR O LA TU M  
A m ber, P la in ,lb . 12 @ 17
A m ber, G arb.,lb . 14 @ 19
C ream  W hi., lb. 17 @ 22 
L ily  W nite , lb—  20 @ 25 
Snow  W hite , lb._ 22 @ 27
PL A ST E R  PA R IS D E N T ’L
B a r r e l s _________ @5 75
Less, lb -------------- 03%@ 08

POTASSA
C austic , s t 'k s .lb . 55 @ 88
L iquor, l b . _____  @ 40

POTASSIUM
A ceta te , lb_____ 60 @ 96
B icarb o n ate , lb._ 30 @ 35 
B ich rom ate , lb._ 15 @ 25
Brom ide, l b . ___ 66 @ 98
C arb o n ate , lb___ 30 @ 35
C hlora te ,

X ta l., lb --------- 17 @ 23
Pow d., lb_____ 17 @ 23
G ran ., l b . ____ 21 @ 28

Iodiide, l b . ______2 71@2 90
P e rm a n g a n a te , lb. 22%@3j  
P ru s s ia te ,

R ed lb_______ 80 @ 90
Yellow, lb____ 50 @ 60

QUASSIA C H IPS
P o u n d __________25 @ 30
Pow d., lb_______ 35 @ 40

Q U IN IN E
5 oz. c ans , ozs__ @ 77

SAL
E psom , lb ._____ 03%@ 10
G laubers.

Lum p, lb_____ 03 @ 10
G ran ., lb--------03%@ 10

N itre .
X ta l o r P ow d— 10 @ 16
G ran., lb______ 09 @ 16

Rochelle, lb___ __ 17 @ 30
Soda, lb------------ 02%@ 08

SODA
A sh ------------------- 03 @ 10
B ica rb o n a te  lb— 03%@ 10
C austic , Co'l., lb. 08 @ 15
H yposu lph ite , lb. 05 @ 10
P h o sp h a te , lb ._23 @ 28
Sulph ite.

X ta l., lb______ 07 @ 12
Dry, Pow d., lb. 12%@ 20

S ilica te , Sol., gal. 40 @ 50
T U R P E N T IN E  

G allons ________ 60 @ 75
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GROCERY PRICE CURRENT
declining upon the market. By comparing the base price on these h erew ith

J a n u a ry  IQ, 1934

¡J** b-rt1 PnCC ueek be[ore’ il shows the cash advance or decline in the mar- 
K?t* T£ls merchant to take advantage of market advances, upon items
f t ?  £ £ * * *  *5^ J *  has ?n stock- 80 doin8 he will save m S  e S  S  The Michigan Tradesman is read over a broad territory, therefore it would be 
impossible for it to quote prices to act as a buying guide for everyone A careful 
merchant watches the market and takes advantage from it.

ADVANCED DECLINED
Hem eter Champion Cigars 

Holland Herring  
Apple Butter 
Scotch Peas 

Palm Olive Soap

A M M O N IA

P arso n s. 32 oz. ________3 35
P a rso n s, 10 oz. ________2 70
P a rso n s , 6 oz. ________1 80
L ittle  Bo Peep, m ed__1 35

lge-----2 25
______ 2 10

L ittle  Bo Peep , 
Q uaker, 32 oz.

A P P L E  B U T T E R

T ab le  Belle, 
doz. _____

12-31 oz.,

B R E A K F A S T  FOODS

Kellogg’s Brands 
C orn F lak es , No. 136__ 2 99 
C orn F lak es , No. 124__ 2 90
Pep, N o. 224___________2 20
P e p  No. 250 ___________l  05
K rum bles . No. 412_____1 4C
B ra n  F lak es. No. 624_1 90
B ra n  F lak es, No. 650— 85
R ice K risp ies. 6 oz____ 2 25
R ice K risp ies, 1 oz____ 1 10
All B ran , 16 o z .________2 30
All B ran . 10 o z . ________2 76
All B ran . % o z . ________1 i t
K affe  H ag , 6 1-lb.

c a n s _________________2 57
W hole W h ea t F la ,, 24s_2 20 
W hole W h e a t B is., 24s 2 50

Pears
P rid e  of M ich. No,

Black
No. 2_______________
P rid e  of M ich. Ñ o I 'F

Red Raspberries
No. 2 ------------------------- 2 25
No. 1 _____________ 1 25
M arcellus, No. 2__ I I I  l  ^o

StrawberriesNo. 2______________
8 o z . ___________
M arcellus No. 2_____

3 00 
80 

1 45

B A K IN G  PO W D E R S

R oyal. 2 oz., doz_____  80
R oyal, 6 oz., doz_____ 2 00
Royal. 12 oz.. doz____ 3 85
Royal, 5 lbs., doz____  20 00

10 oz., 4 doz. in  c a se ___3 40
15 oz. 4 doz. in  c ase_5 00
25 oz., 4 doz. in  c a se_8 40
50 oz., 2 doz. in  c a se_7 00
5 lb., 1 doz. in  c ase_6 00

10 lb., % doz. in  c ase_5 75

B L E A C H E R  C LE A N S E R

Clorox, 16 oz., 2 4 s ______3 25
Clorox, 22 oz., 1 2 s ______3 00
Lizzie, 16 oz.. 12s_____ 2 15
S unrae . 18 oz.. 12s_____1 35

B L U IN G

Am. Ball, 36-1 oz., c a r t.  1 00 
Boy B lue, 18s. p e r  cs. 1 35

B EAN S and PEAS

100 lb. bag  
D ry  L in m  B eans, 100 lb. 7 90
W h ite  H ’d P . B e a n s_3 70
S p lit P ea s , yell., 60 lb. 3 90 
S p lit P eas, g r 'n . 60 lb. 5 40 
S co tch  P eas , 100 lb___ 7 00

Post Brands
G ra p e n u t F lak es . 2 4 s ..  2 00
G rap e -N u ts , 2 4 s______ 3 90
G rap e -N u ts, 5 0 s _______1 60
In s ta n t  P o s tu m , No. 8 5 40 
In s ta n t  P o s tu m , No. 10 4 50 
P o s tu m  C ereal, Nc 0 .  2 25
P o s t T o astie s , 36s_____ 2 90
P o s t T o as tie s . 24s______2 90
P o s t B ran . P B F  2 4 ___ 2 95
P o s t B ra n  P B F  36 ____2 95
S a n k a  6-1 lb___________ 2 57

Amsterdam  Brands 
Gold B ond P a r .,  No.5% 7 50
P rize . P a rlo r . No. 6____8 00
W h ite  Sw an P a r .,  No. 6 8 60

BROOMS
Q u ak er, 5 sew ed_____ 6 75
W areh o u se  _________6 26
R o s e _____________ ___ 3 95
W inner, 5 sew ed______6 50
T op  N o t c h ____________4 26

B R U S H E S

Scrub
Solid B ack , 8 i n . _____ i  50
Solid B ack , 1 in. _______1 75
P o in ted  E n d s __________1 25

Stove
S h a k e r ________________ l  80
No. 60__________________2 00
P e e r l e s s _______________2 60

Shoe
No. 4-0 ----------   2 25
No. 2-0 ------------------------ 3 00

C A N N E D  F IS H

C lam  C h’der, 10% o z ..  I 35 
C lam  C how der. No. 2 _  2 75 
C lam s, S team ed  No. 1 2 75 
C lam s, M inced. No. % 2 40 
F in n a n  H add ie , 10 oz._ 3 30 
Clam  Bouillon. 7 o z . . .  2 50 
C hicken  H add ie . No. 1 2 76
F ish  F lak es , sm a ll___ 1 35
Cod F ish  C ake, 10 oz. 1 55
Cove O ysters, 5 oz .__1 35
L o b s te r, No. %________i  95
S hrim p , 1, w e t_________1 50
S a rd ’s, % Oil, k 'le s s_3 35
S ard in es . % Oil. k 'le ss  3 35 
Salm on, R ed  A laska. 2 25 
Salm on, M ed. A la s k a .,  l  80 
Salm on, P in k . A la s k a . 1 50
S ard ines , Im . %, ea __6@11
S ard ines , Cal. _________1 00
T u n a . % V an  C am ps,

doz. --------------------------1 7 5
T u n a , %s, V an  C am ps,

doz. ____________ 1 15
T una . Is, V an  C am ps,”

doz. ------------------------- 3 45
T u n a . %s, C hicken  Sea, 

doz. ------------------------- 1 60

C A N N E D  M E A T

B acon , m ed.. B eech n u t i  71 
B acon, lge.. B e e c h n u t.  2 43
Beef, lge.. B eech n u t__ 3 51
B eef, m ed.. B eech n u t _ 2 07
B eef, No. 1, C o r n e d __ 1 95
Beef, No. 1, R o as t ___ 1 95
Beef, 2% oz.. Q ua., S ill 1 40 
C orn  B eef H ash , doz. 1 90 
B ee fs te a k  & O nions, a  2 70

B U T T E R  COLOR  
H a n se n ’s, 4 oz. b o ttle s  2 40 
H a n se n ’s. 2 oz. b o ttle s  1 60

C A N D LE S
E lec tric  L ig h t. 40 lbs._  12.1
P lum ber, 40 lb s_______ 12.8
P ara ff in e , 6 s ___________14%
P ara ff in e , 1 2 s __________14%
W ic k in g ____________I I  40
T udor. 6s, p e r b o x .__ 30

B U R N E R S

Q ueen A nn, No. 1 ______1 1 5
Q ueen A nn, No. 2 ____ 1 25
W h ite  B lam e. No. 1 

a n d  2, doz__________ 2 25

B O T T L E  CAPS

Dbl. L acquor, 1 g ro ss  
Pkg., p e r  g ro s s_______ 15 No.

C A N N E D  F R U IT S  

H a rt Brand 

Apples
No. 10--------------------------- 5 00

Blackberries
P rid e  o f M ich igan____ 2 55

Cherries
M ich, red , No. 10______6 25
P rid e  o f M ioh.. No. 2 .1  2 60
M arce llu s R ed_____  2 10
Special P ie _____________ \  35
■Whole W h ite ___________2 St

Chlii Con C ar., i s ____ 1 05
D eviled H am , % s ____  90
D eviled H am , % s ___ I  1 35
P o tte d  M eat, % L ibby  48 
P o tted  M eat, % L ibby  75 
P o tted  M eat, % Q u o .. 70 
P o tted  H am , Gen. l  35
V ien n a  Saus. No. %__  90
V ien n a  S au sag e , Qua_ 85

Baked Beans
C am pbells  4 8 s ________2 30

C A N N E D  V E G E T A B L E S  

H a rt Brand

Red Kidney Beans
No. 1 0 ------------------------4 25
No. 2 -------------------------  90

String Beans
Choice. W hole. No. 2_ 1 60
C ut,, No. 1 0 ____________7 25
C ut, No. 2 ------------------- 1 35
M arce llu s  C ut, No. 10. 6 00

C A TS U P
R egal, 8 oz .______doz. 90
R egal, 14 oz_____ doz. 1 23
Sniders, 8 oz____ doz. 1 20
S niders . 14 oz____ doz. 1 85
Q uaker, 8 oz. ___ doz. 1 12
Q uaker, 14 oz____doz. 1 35

C H IL I SA UC E
S niders , 8 oz. ________ 1 65
S n iders . 14 oz. _______ 2 25

O YSTER  C O C K T A IL  
S niders , 11 oz________ 2 00

C O N F E C T IO N E R Y

Stick Candy

P u re  S u g a r  S ticks-600c 
B ig  S tick , 28 lb. c a s e . .  
H oreh o u n d  S tick . 120s

Pails

Mixed Candy
K in d e rg a rte n  _____ _
L ead e r __________
F ren ch  C ream s
P a r is  C ream s_______
Jupiter___________
F an cy  M ix tu re____

W ax Beans
Choice. W hole. No. 2 1 60
C ut, No. 10 __________ 7 25
C ut, No. 2 
M arcellus C u t No. 10.

2% 2 25 

Raspberries
2 60 
1 60

Beets
E x t ra  Sm all, No. 2__ 2 00
H a r t  C ut. No. 10_____ 4 25
H a r t  C ut, No. 2_____  90
M arcel. W hole, No. 2% 1 35 
H a r t  D iced, No. 2___  90

Carrots
D iced, No. 2 _________ 95
D iced, No. 10 .. 4 20

C H E E S E
R o q u e f o r t_______________go

1 35 W isconsin  D a isy  ______~ 14
5 50 W isconsin  T w i n __ I_13%

N ew  Y ork J u n e __________23
S ap  S a g o ____________48
B r i c k ____________________ 17
M ichigan F l a t s ___„__12%
M ichigan D a isie s_____13
W isconsin  L o n g h o rn __14
Im p o rted  L e y d e n ____28
1 lb. L im b erg e r______ 19
Im p o rted  Sw iss _________60
K ra f t ,  P im en to  L o a f__22
K ra f t ,  A m erican  Loaf__ 20
K ra f t, B rick  L o a f_____ 20
K ra ft, Sw iss L o af____ 26
K ra ft, Old Bind, o a f___ 3?
K r a f t  P im en to . % lb._ 1 60
K ra ft, A m erican , % lb. 1 SO
K ra ft, B rick , % lb____ 1 3(
K ra ft, L im bur.. % lb._ 1 II

N o te  th a t  im p o rted  item s 
a re  ad v an c in g  due to  th e  
p re s en t dollar.

Corn
G olden B an ., No. 2 __ 1 35
G olden B an ., No. IC _10 00
C o u n try  Gen.. No. 2 _ 1 20
M arcellus, No. 2_____ 1 10
F a n c y  B rosby , No. 2_1 35
F a n c y  Crosby, No. 10 6 50
W hole G ra in , 6 B a n 

ta m  No. 2__________1 43

Peas
L ittle  D o t  No. 2_____
S ifted  E . Ju n e , No.lO 
S ifted  E  J u n e , No.2 
M arcel., Sw. W  No. ¡T 
M arcel., E  Ju n e . No. 2 
M arcel., E . Ju ., No. 10

1 35 
7 75

Pumpkit.
No. 10 ------------------------4 75
No. 2% 
No. 2 .

Sauerkraut

----- 1 25
----- 92%

C H E W IN G  GUM
A d am s B lack  Ja c k ______61
A dam s D e n ty n e _________65
B eam an 's  P e p s in  _____65
B eech n u t P ap p e rm in t____66
D oub lam in t _____________6S
P ep p erm in t, W rig ley s .1  66
S p ea rm in t, WVigleys__ 65

J u ic y  F r u i t______________65
W rig ley ’s  P - K _________I  65
T e a b e rry  _______________65

C H O C O LA TE
B aker, P rem ., 6 lb. %_ 2 50 
B aker, P re ., 6 lb. 3 oz. 2 60

CIGARS
H em t. C h a m p io n s__  38 50
W eb s te r P l a z a _____ 75 oo
W eb s te r  G olden W ed. 75 00
W e b s te r e t t e s _______  38 50
C in c o s ----------------------  38 50
G arc ia  G rand  B a b ie s .  40 00
B ra d s tr e e ts  ________  38 50
O dins --------  40 00
R  G D un  B o q u et___ 75 to
P e rfe c t G a rc ia  Subl._ 95 00
B u d w i s e r ___________ 20 00
H am p to n  A rm s J u n ’r  33 00
R ancho  C orono_______31 go
K enw ay  _____________20 00

Fancy Chocolate 
. . . . .  5 lb. boxes
B itte rsw ee ts , A ss’te d .
N ibble S t i c k s ________
C hocolate  N u t R o lls II
L ady  V ern o n________
G olden K lond ikes____

Gum Drops
,  „ C as ts
Je lly  S tr in g s __________'
T ip  T op Je ll ie s________
O range  S lices______

Lozenges
A A t. T PailSa . a . Pep. L o z e n g e s___
A. A. P in k  L o z e n g e s___
A. A. Choc. L ozenges _
M otto  H e a r ts _________
-Malted M ilk L o z e n g e s ._

H ard Goods
t „ „  P a ilsL em on D ro p s__________
O. F . H o reh o u n d  D ro p s!
Anise S q u a r e s __ __
P e a n u t S q u a r e s ___

Cough Drops
~ ... „  Bxs.
S m ith  B ro s_________  1 45
Luden’s  ______  1 45
V ick’s. 40/lO c_____ H I  2 40

Specialties
Ita lian  Bon Boris______
B an q u e t C ream  M in ts_
H an d y  P ack ag es . 12-10« 80

COUPON BOOKS
50 E conom ic g ra d e_ 2 50

100 E conom ic g ra d e_4 50
500 E conom ic g ra d e __20 00

1000 E conom ic grade__37 50 
W h ere  1,000 books a re  

o rd e red  a t  a  tim e, sp ec ia l
ly  p rin ted  f ro n t co v er is 
fu rn ish ed  w ith o u t ch arg e .

No. 10 . 
No. 2% 
No. 2

Spinach
No. 2% ---------------------- 2 25
N°- 2 ------------------------- 1 80

Boston,
Squash 

No. 3____

C LO T H E S  L IN E
R iverside. 50 f t ______ 2 20
C upples C o r d ________ 2 9(

C O F F E E  R O A S TE D  

Lee &  Cady

1 lb. Package
A rrow  B r a n d ________21
B oston  B r e a k f a s t ____23
B re a k fa s t C u p _____ I  21
C om petition  _
J .  V . ________
M ajestic

15%
19
29

Asparagus
N a tu ra l. No. 2__
T ips & C uts, No. 2 
T ips & C u ts. 8 oz—

3 00 
2 25 
1 35

Succotash
G olden B an tam , No. 2 . 1 75
H a rt. No. 2___________1 55
P rid e  of M ich igan____ 1 15

M orton  H o u s e ______ I  30%
N e d r o w ______________26
Quaker, in  cartons__ 21
Q uaker, in  g la ss  j a r s  25

M cLaughlin ’s Keptt-Fresh

C R A C K E R S

Hekm an Biscuit Company

S a ltin e  S oda  C rack ers .
bu lk  _____________ ~ 14

S a ltin e  S oda  C rack e rs !
1 lb. pk g s----------------1 ge

S a ltin e  S oda  C rack ers ,
2 lb. p k g s------------------- 36

S a ltin e  S oda  C rack ers ,
6% OZ. pk g s------------------- 1 00

B u tte r  C rack ers , b u lk  13 
B u tte r  C rack e rs . 1 lb._ 1 72 
B u tte r  C rack e rs . 2 lb._ 3 12 
G raham  C rack ers , b u lk  14
G rah am  C ’s, 1 lb____ 1 90
G rah am  C ’s. 2 lb ._____3 36
G raham  C ’s, 6% oz.___1 00
J u n io r  O y ste r C’s, blk . 13 
O y ste r C’s, shell, 1 lb._ 1 84
C lub C ra ck e rs__________1 86

C R E A M  O F T A R T A R  
lb. boxes______________42

D R IE D  F R U IT S

Gooseberries 10__________

Baked Beans
1 lb. Sac«, 36s, c s_____ 1 75
No. 2% Size, doz_____ 1 ¿0
No. 10 S au ce_________ 4 00

Lim a Beans
L ittle  Q uaker. No. 10_ 7 90
B aby. No. 2___________1 60
P rid e  of M ich. No. 2_ 1 35 
M arcellus, No. 10__ I I  6 50

Tomatoes
No. 1 0 __
No. 2%
No. 2 ____________
P rid e  of M ich., Ño. 2%

ri

P rid e  o f M ich.. No. 2 . .  1 10

Tom ato Juice 
H a rt.  No. 10________

Coffee Extracts
M. Y., p e r 100_______  12
F r a n k ’s  50 p k g s_____ 4 25
H u m m el’s  50. 1 lb____ 10%

C O N D E N S E D  M IL K  
E agle , 2 oz., p e r  c a se_4 60

», -  Apples
N. Y. F ey ., 50 lb. box___ 13
N. Y. Fey., 14 oz. pkg . __ 16

Apricots
E v ap o ra ted , Choice 
E v a p o ra te d , E x .C holce 15%
F a n c y ________________17
Ex. F a n c y  M oorpack_

Citron
lb. box________________ 27
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C urrants
P ack ag es . 11 oz________ 14

Dates
Im p eria l, 129, p it te d __1 90
Im p eria l, 12s, r e g u la r .  1 60
Im p e ria l 12s. 2 lb___ 2 25
Im p eria l, 12s, 1 lb ____1 45

Figs
O alif., 24-83, c ase___ 1 70

Peaches
E v ap . C h o i c e _______ 11%

Peel
L em on, D rom dary ,

4 oz., doz.___________ 1 10
O range. D rom dary .

4 oz., dozen_________ 1 10
C itron , D rom dary ,

4 oz., dozen_________ 1 10

Raisins
Seeded, bu lk___________ 6%
T hom pson’s  S’d less  blk. 6%
Q u a k e r s ’d less  b lk____

15 o z . _____________ 7%
Q u ak er Seeded, 15 oz._7%

C alifornia Prunes 
90@100, 25 lb. boxes _.@07
80(g) 20, 26 lb. boxes_@07%
70@ 80, 25 1b. boxes_@07%
60@ 70, 25 lb. boxes __@98i%
50@ 60. 251b. boxes_@08%
10@ 50, 25 lb. boxes_@09%
30@ 40, 25 lb. boxes_@10
}0@ 30, 25 lb. boxes __@13 
18@ 24. 25 lb. boxes __@ 16%

Hom iny
P e a rl, 100 lb. s a c k s___ 3 50

Bulk Goods
E lb .M acaron i, 201b.bx. 1 25 
E gg  Noodle, 10 lb. box 1 25

Pearl Barley
0000 ___________________7 00
B arley  G rits___________5 00
C h es te r _______________4 50

Lentils
Chill ___________________ 10

Tapioca
P e a rl, 100 lb. s ac k s___ 7%
M inute , 8 oz., 3 doz__4 05
D ro m ed a ry  I n s ta n t  —  3 50

J iffy  Punch
3 doz. C a r to n __________2 25

A sso rted  flavors.

E V A P O R A T E D  M IL K  
Quaker, T a ll, 10% oz._ 2 85
Q uaker, B aby , 4 doz__1 43
Q u ak er, G allon, % dz._ 2 85 
C arn a tio n , T a ll. 4 doz. 2 95 
C a rn a tio n , B aby, 4 dz. 1 48 
O a tm an ’s  D’dee, T a ll _ 2 95 
O a tm a n ’s  D ’dee, B ab y  1 48
P et, T a ll _____________2 95
P et, B aby . 4 dozen___1 45
B orden ’s , T a ll. 4 d o z .. 2 95 
B orden ’s, B aby , 4 doz. 1 48

F R U IT  CANS  

Presto Mason
F . O. B. G ran d  R ap id s

H a lf p in t______________ 7 15
O ne p in t_______________ 7 40
O ne q u a r t______________ 8 65
H a lf g a llo n -------------------11 55

F R U IT  CAN  R U B B ERS  
P re s to  R ed  L ip , 2 gro.

c a r to n  _______________78
P re s to  W h ite  L ip, 2 

gro. c a r to n ___________83

G E L A T IN E
Je ll-o , 3 doz._______ i— 1 80
M inu te , 3 doz----------------4 05
P lym ou th , W h ite _____ 1 55
J e ls e r t ,  3 doz__________ 1 40

H O N E Y
C arro ll 's  5 lb ., p e r dz. 5.40

J E L L Y  A N D  P R E S E R V E S
P u re , 30 lb. p a ils_____ 2 60
im ita tio n , 30 lb. p a i ls .  1 60 
P u re , 6 oz.. A sst., doz._ 90 
P u re  P res .. 16 oz., dz._ 1 40

J E L L Y  GLASSES  
% P in t  T a ll, p e r  doz------ 35

J U N K E T  GOODS
J u n k e t  P o w d e r ______1 20
J u n k e t  T a b l e t s ______ 1 36
J u n k e t  Food C olors_1 60

M A R G A R IN E  
Wilson &  Co.’s Brands

Oleo
N u t ___________________08%

M A TC H E S
D iam ond, No. 5, 144_6 50
S earch lig h t, 144 b o x . .  6 50
C rescen t, 1 4 4 _________5 90
D iam ond, No. 0_____ 5 10

Safety Matches 
R ed  Top, 5 g ro ss  c a s e .  5 25 
S igna l L ig h t. 5 gro. cs 5 25

M U E L L E R ’S PRODUCTS
M acaron i, 9 oz_________ 2 10
S p ag h e tti, 9 oz.______ 2 10
E lbow  M acaron i, 9 oz._ 2 10
E g g  Noodles, 6 o z .___ 2 10
E g g  V erm icelli, 6 oz__2 10
E g g  A lphabets. 6 oz.__ 2 10 
Cooked S p a g h e tti, 24c,

17 oz_______________2 20

N U T S
Whole

Almonds, P e e r le s s _____15^
Brazil, la r g e ___________14%
Fancy M ix e d ________15
Filberts, N a p le s _____ 20
P eanu ts, Vir. R oasted 7
P e a n u ts , J u m b o ______ 8%
Pecans. 3, s t a r ___________25
Pecans, Jum bo __________40
Peca.ns, M a m m o th ______ 50
W alnuts, Cal. ______14@20
H icko ry  ________________ 07

Salted Peanuts
Fancy, No. 1___________09%
12—1 lb. Cellop’e c a se . 1 26

Shelled
Alm onds ________________39
Peanuts, Spanish, 125

lb. b ags______________7%
Filberts _________________ 32
Pecans, s a lt e d ___________45
W alnut. C alifornia _____48

M IN C E  M E A T
N one Such, 4 doz_____ 6 20
Q uaker, 3 doz. c a se__ 2 65
Yo Ho, K egs, w et, lb._ 16%

O L IV E S
7 oz. J a r ,  P la in , doz._1 05
16 oz. J a r ,  P la in , doz._ 1 95 
Q u a r t J a r s ,  P la in , doz. 3 25
5 Gal. K egs, e ac h ___ 6 50
3 oz. J a r .  S tuff., d o z ._1 15
8 oz. J a r ,  S tuffed , doz. 2 25 
10 oz. J a r ,  S tuff., doz. _ 2 65 
1 Gal. Ju g s , S tuff., dz. 1 95

PA RIS  G R E E N
%S --------------------------------- 34
Is  -----------------------------------32
2s a n d  5s_______________ 30

P IC K L E S

Medium Sour
5 gallon, 400 c o u n t___ 4 75

Sweet Small
5 gallon, 500___________7 25
B an n er, 6 oz., d o z .___  90
B anner, q u a rts , d o z ._2 10
P a w  P aw , q u a rts , doz. 2 80

D ill Pickles
Gal., 40 to  T in , doz___ 8 15
32 oz. G lass T h ro w n__ 1 45

Dill Pickles, Bulk
5 G al., 200__________  3 65

16 Gal., 650___________ 11 25
45 Gal., 1300_________  30 00

P IP E S
Cob. 3 doz. in bx. 1 00@1 20

P L A Y IN G  CARDS
B a ttle  Axe, p e r  doz—  2 65
Bicycle, p e r doz______ 4 70
Torpedo, p e r doz_____ 2 50

POTASH
B a b b itt’s. 2 doz--------- 2 75

FR E S H  M E A TS

Beef
T op S te e rs  & H e if______ 10
Good S tee rs  & H e if_____ 09
Med. S te e rs  & H e if_____ 08
Com. S te e rs  & H e i f .___ 07

Veal
T op ___________________ 08%
Good ____________________07
M edium  _________________06

Lamb
S p rin g  L a m b ____________14
Good ____________________ 12
M edium  ___ ____________ 11
P o o r ____________________ 03

M utton
Good __________________ 04%
M edium  ______  03
P oor __________________ 02

Pork
L oins ___________________10
B u t t s ___ _______________ 08
Shou lders  _____________06%
S p a re rib s  _______________06
N eck  bones____________03
T r im m in g s ______ ,____06

PR O V IS IO N S

Barreled Pork
C lear B ack____ 16 00@18 00
S h o rt C ut, C lear____ 12 00

D ry S a lt M eats 
D S B elles_18-29@18-10-08

Lard
P u re  in  t ie rc e s________ 6
60 lb. t u b s ____ ad v an ce  %
50 lb. t u b s ____ ad v an ce  %
20 lb. p a i l s ____ ad v an ce  %
10 lb. p a i l s ____ ad v an ce  %
5 lb. p a i l s ____ ad v an ce  1
3 Id. p a i l s ____ ad v an ce  1

C om pound, t i e r c e s ___ 7
C om pound, t u b s ________7%

S ausages
B ologna _________________10
L i v e r ____________________ 13
F ra n k fo r t  _______________12
Pork  ____________________15
T ongue, J e l l ie d __________21
H eadcheese  _____________ 13

Smoked Meats 
H am s, C ert., 14-16 lb __13
Ild,lHO| o c l l,| OiUIlIlcQ

16-18 lb. __________@13
H am , d ried  beef

K n u ck les  ___________@22
C alifo rn ia  H a m s_______@08
P icn ic  Boiled H a m s ____@16
Boiled H a m s___________@21
M inced H a m s__________@10
Bacon 4/6 C e r t________ @16

Beef
Boneless, ru m p ____ @19 00

L iver
B e e f _____________________10
C alf _____________________35
P ork  ____________________05

R IC E
F a n c y  B lue R ose_____ 4 85
F a n c y  H e a d __________6 75

RUSKS
Postma Biscuit Co.

18 rolls, p e r c a s e ___ 2 10
12 rolls, p e r  c a s e _____ 1 39
18 c a rto n s , p e r  c a s e __ 2 35
12 c a r to n s , p e r c a s e __ 1 57

S A LE R A T U S
A rm  an d  H a m m er 24s_ 1 50

SAL SODA
G ran u la ted , 60 lbs. cs._ 1 35 
G ran u la ted , 18-2% lb. 

packages  __________ 1 10

COD F IS H
P eerle ss , 1 lb. boxes___ 18
Old K ent. 1 lb. p u re____ 25

H E R R IN G  

Holland Herring
M ixed, k e g s ___________ 80
M ilkers,, k e g s ----------- - 90
B oneles s, 10 lb. b o x . .  1 35

Lake Herring  
% bbl., 100 lb s______

Mackerel
T ubs, 60 C ount, fy . f a t  6 00 
P a ils , 10 lb. F an cy  f a t  1 50

W hite  Fish
M ed. F an cy , 100 lb ._13 00
M ilkers, b b ls ._________ 18 50
K  K  K  K  N o rw ay__ 19 50
8 lb. p a ils__ ___________ 1 40
C u t L u n c h _____________ 1 60
B oned, 10 lb. boxes____ 16

S H O E B L A C K E N IN G
2 in 1, P a s te , doz____1 30
E. Z. C om bina tion , dz. 1 30
D ri-F o o t, d o z ._________2 00
B ixbys, d o z .___________1 30
Shinola, doz----------------  90

S TO V E  P O LIS H
B lackne, p e r  doz_____ 1 30
Black Silk L iquid , doz. 1 30 
B lack  S ilk  P a s te ,  doz._ 1 -o 
E n am e lin e  P a s te , doz. 1 30 
E n am e lin e  L iqu id , dcz. 1 30 
E. Z. L iquid , p e r  dcz._ 1 30
R adium , p e r doz._____ 1 30
R isin g  Sun . p e r doz___ 1 30
654 S tove E n am el, dz._ 2 80 
V ulcanol, No. 10, doz._ 1 30
Stovoil, p e r doz________ 3 00

S A LT
F. O. B. G rand  R ap ids

Colonial, 24, 2 lb_____  95
Colonial, 36-1% _____ 1 2«
Colonial, Iodized. 24-2_ 1 35
M ed. No. 1, bb ls______ 2 90
Med. N o .l, 100 lb. b k__1 00
F a rm e r  Spec., 70 lb__1 00
P a c k e rs  M eat, 50 lb ._ 85
C ream  R ock fo r ice , 

cream , 100 lb., e ach  83
B u tte r  S alt, 280 lb. bbl. 4 00
Block, 50 lb .___________ 40
B ak e r S a lt, 280 lb. bbl 3 80
6, 10 lb., p e r b a le______ 93
20, 3 lb., p e r  ba le_____1 t'O

0 lb. bags, ta b le ____  45

•ee R u n ’g, 32, 26 oz._ 2 4(1
F ive  case  lo ts__________2 30
Iodized, 32, 26 oz_____ 2 40
F iv e  case  lo ts__________2 30

BORAX
Tw enty  Mule Team

24, 1 lb. p a c k a g e s ____ 3 35
48, 10 oz. p a ck ag es___ 4 40
96, % lb. p a ck ag es___ 4 00

W A S H IN G  PO W DER S
Bon A m i P d ., 18s, box_ 1 90
Bon A m i C ake, 18s____ 1 65
B r i l lo _________________ 85
B ig  4 S oap  Chips 8/5_2 30
Chipso, la rg e  _________3 45
Clim aline. 4 doz______ 3 60
G randm a, 100, 5c_____ 3 50
G randm a, 24 la rg e___ 3 50
Snow boy, 12 la rg e  - ___ 1 80
Gold D ust, 12 la: —  1 80
L a  F ran c e  Laur, 4 dz. 3 65 
Old D u tch  C lean.. 4 dz. 3 40
O ctagon, 9 6 s___ _______3 90
R inso, 24s _____________4 80
R inso , 40s _____________2 95
S potless  C leanser, 48,

20 oz_________________ 3 85
S ani F lu sh , 1 doz_____ 2 25
Sapolio, 3 doz_________ 3 15
Speedee, 3 do«________ 7 20
S u n b rite , 50s___________2 10
W yando t. C leaner, 24s 1 85

SOAP
Am. F am ily , 100 box__5 05
C ry s ta l W hite . 100____ 3 50
F . B., 60s______________2 35
F e ls  N a p th a , 100 box_4 65
F lak e  W hite , 10 box__2 75
J a p  Rose, 100 box____ 7 40
F a iry , 100 box_________ 3 25
P a lm  Olive, 144 box__ 6 20
L ava , 50 box__________2 25
Pum m o, 100 box_____ 4 85
S w ee th ea rt, 100 box__ 5 70
G ran d p a  T a r, 50 s m ._2 10
G ran d p a  T a r , 50 I g e ._3 50
T rilby  Soap, 50, 10c__ 3 15
W illiam s B a rb e r  B ar, 9s 50
W illiam s M ug, p e r doz. 48
L ux  T oilet, 50_______ 3 15

SP IC E S 
W hole Spices

A llspice J a m a ic a _____ @24
Cloves, Z an z ib a r_____ @36
C assia, C an ton  ______ @24
C assia , 5c pkg., doz__@40
G inger, A f r i c a _______ @19
M ixed, No. 1_________ @30
M ixed, 10c pkgs., doz._ @65
N utm egs, 7 0 @ 9 0 _____ @50
iu tu ieg s , 105 -110____ @48
’epper. B la c k ________ @23

P u re  G round in Bulk
Allspice, Jam a ica_____@17

Cloves, Z a n z h a r ______@27
Cassia, C an to n _______ @22
G inger. C o r k in ______ @16
M u s ta r d ______________@21
M ace P e n a n g _______ @60
P ep p er. B l a c k _______ @18
N utm egs _____________@35
Pepper, W h ite  _______@26
Pepper, C ayenne  ____ @26
P a p rik a , S p a n is h ____ @36

Season ing
Chili Pow der, 1% oz.__ 65
C elery  Sa lt, 1% oz____  80
Sage. 2 oz_____ _______ 80
O nion S a l t ____________1 :>5
G arlic  ________________l  35
P onelty , 3% oz_______ 3 25
K itch en  B o u q u e t____ 4 2o'
L a u re l L e a v e s ______  2i'
M arjo ram , 1 oz_______  90
Savory , 1 oz__________ 65
Thym e, 1 oz__________ 90
T um eric , 1% oz______  >5

STA R C H
Corn

K ingsford , 24/1 ______ 2 10
Pow d., bags, p e r 100_3 95
A rgo, 24, 1 lb. p k g s___ 1 58
C ream . 2 4 - 1 ___________2 25

Gloss
A rgo. 24, 1 lb. p k g s ._1 46
Argo, 12, 3 lb. pkgs.__ 2 25
A rgo, 8. 5 lb. p k g s____ 2 46
S ilver G loss, 48. I s ___ 11%
E las tic , 16 p k g s______ 1 38
T iger. 50 lb s-------------- 2 82

S YR UP
Corn

B lue K aro . No. 1%__ 2 22
Blue K aro , No. 5. 1 dz. 3 09
B lue K aro , No. 10___ 2 92
R ed K aro , No. 1%___ 2 44
R ed K aro , No. 5, 1 dz. 3 37 
R ed K aro , No. 10_____ 3 22

Im it. M aple F lavo r 
O range. No. 1%. 2 d z .. 2 82 
O range. No. 3, 20 can s  4 25

Maple and Cane
K an u ck , p e r g a l______ 1 10
K anuck , 5 gal. c a n ___ 4 14

Grape
W elch. 12 q u a r t  c ase_4 40
W elch, 12 p in t case__ 2 25
W elch, 26-4 oz. case__ 2 30

C O O K IN G  O IL
Mazola

P in ts , 2 doz___________ 5 15
Q u a rts , 1 doz_________ 4 70
H a lf G allons, 1 doz___ 6 00

T A B L E  SAUCES
L ee & P e rr in , la rg e__ 5 75
Lee & P e rr in , sm a ll__ 3 35
P ep p e r ________________1 60
R oyal M in t_____________2 40
Tobasco, sm all_________3 75
Sho You. 9 oz., doz___ 2 00
A -l, la rg e  _____________4 75
A -l, sm all _____________2 85
C aper. 2 oz____________ 3 SO

T E A
Japan

M edium  _________________ 18
Choice ______________21@28
F a n c y __ ____________ 30@32
No. 1 N ibbs___________ 31

Gunpowder
Choice __________________32
F a n c y  ___________________40

Ceylon
P ekoe, m e d iu m __________41

English Breakfast
Congou, m edium  ________28
Congou, choice ____ 35® 36
Congou, fan cy  ______ 42@43

Oolong
M edium  _________________ 39
C hoice __________________*5
F a n c y  ___________________50

T W IN E
C otton , 3 ply  cone _____ 35
C otton , 3 ply ba lls  _____ 35

V IN E G A R
F . O. B. G rand  R apids

C ider, 40 g ra in ___________15
W h ite  W ine, 40 g ra in __20
W hite  W ine. 80 g ra in_25

W IC K IN G
No. 9, p e r g r o s s ______  80
No. 1, p e r g ro ss  =_____ 1 25
No. 2. p e r g r o s s ______ 1 50
No. 3, p e r g r o s s _______2 30
P eerless Rolls, p e r doz. 90 
R ochester, No. 2. doz._ 50 
R ochester, No. 3, doz._ 2 00 
Rayo, p e r  doz________  75

W O O D E N W A R E
Baskets

B ushels, W ide B and,
wood h an d le s____ 2 00

M arket, d rop  h an d le_ 90
M ark et, s ing le  h a n d le .  95
M ark et, e x tra  _________1 60
Splin t, la rg e  ___________8 50
Splin t, m e d i u m ______ 7 50
Splin t, s m a l l ___________6 50

Churns
B arre l, 5 gal., each___ 2 40
B arre l, 10 gal., e ach__ 2 55
3 to  6 gal., p e r ga l__  16

Pails
10 q t. G a lv a n z e d _____ 2 60
12 q t. G alvan ized  ______2 85
14 q t. G alvan ized  ______3 10
12 q t. F la r in g  Gal. J r ._  5 00
10 q t. T in  D a iry _______ 4 00

Traps
M ouse, wood, 4 h o le s . .  60
M ouse, wood, 6 h o le s . .  70
M ouse, tin , 5 ho les__  65
R a t, wood _____________1 00
R at, s p r i n g ______ I___ 1 00
M ouse, sp rin g _________ 20

Tubs
L arg e  G alvan ized____ 8 75
M edium  G alvan ized__ 7 75
Sm all G a lv a n iz e d ____ 6 75

W ashboards
B anner, Globe_________5 50
B rass , s in g le___________6 25
G lass, s in g le___________6 00
D ouble P e e rle ss______ 8 50
Single P e e rle ss_________7 50
N o rth e rn  Q ueen_____ 5 50
U n iv e rsa l _____________7 25

Wood Bowls
13 in. B u t t e r ________  5 00
15 in. B u t t e r ________  9 00
17 in. B u t t e r ________ 18 00
19 in. B u t t e r _______  25 00

W R A P P IN G  P A PER  
F ibre, M anilla, w h i te . .  05
No. 1 F ib re__________ 06%
B u tc h e rs  D F _______ 06%
K ra f t  ------------------- ----06
K ra f t  S tr ip e _________ 09%

Y E A S T  C A K E
M agic, 3 doz_________ 2 70
S unligh t, 3 d o z . ____ __ 2 70
S unligh t, 1% d o z .  1 35
Y east F oam , 3 doz____ 2 70
Y east Foam , 1% d o z .. .  1 35

Y E A S T — C O M PR ESSED
F le isch m an n , p e r doz-----30
R ed S ta r , p e r doz--------- 20
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S H O E  M A R K E T
Michigan Retail Shoe Dealers Association.

P re s id e n t—EHwyn Pond, F lin t.
V ic e -P re s id en t—J . E . W ilson , D e tro it.
S e c re ta ry —Jo e  H . B u rto n , L ansing .
A sst. Sec’y -T re a s ,—O. R. Jen k in s .
A ssoc ia tion  B u sin ess  Office, 907 T r a n s 

p o rta tio n  B ldg., D e tro it.

Michigan Shoe Retailers to Organ
ize

A s previously announced  in 
these colum ns, shoe retailers from  
all parts  of the sta te  will m eet in 
G rand  R apids Tuesday, Jan . 16 
a t 2 p. m. a t the H o tel Rowe, to 
effect a perm anen t sta te  o rgan iza
tion. T he m eeting will b e  held  in 
conjunction  w ith the K ent C ounty  
Shoe R et ailers A ssociation, which 
will be  in session the 1 5 th, 1 6th  
and  1 7 th.

T he p roposed  organization  of 
the  S ta te  A ssociation is the  o u t
grow th of a m eeting held  in L an 
sing Dec. 5, a t which delegates 
from  D etroit, Lansing, C harlo tte , 
H asting  and  o ther central M ich
igan points w ere the guests of the 
M ichigan Shoe D ealers M utual 
F ire Insurance C om pany. A m ong 
the prom inent shoe m en present 
w ere C lyde K. T aylor, P residen t 
of the D etro it Shoe Retailers 
A ssociation, M. A . M ittelm an, 
P ast P residen t of th a t A ssociation 
and  Executive V ice-President of 
the N ational Shoe R etailers A sso
ciation, A lbert M urray, P residen t 
of the M ichigan Shoe D ealers M u
tual F ire Insurance Co. T he m eet
ing w as also a tten d ed  by  abou t 
tw enty-five o ther active shoe men, 
w ho w ere all keenly  alive to the 
present day  necessity of an  o rgan
ization of shoe m en to m eet the 
requirem ents of the NRA. The 
m eeting had  been hastily  called 
and  w as therefore no t w holly re p 
resentative of the shoe interests 
of the entire state. O n tha t ac
count only a tem porary  organiza
tion was effected, the perm anen t 
organization being postponed  to 
the d a te  above nam ed. C lyde K. 
T aylor was elected tem porary  
chairm an and  O. R. Jenkins tem 
po rary  secretary.

Since tha t tim e Mr. T aylor has 
w ritten  a le tte r to all shoe retailers 
in the  state, briefly setting forth 
the urgent necessity for a state 
organization, and  Mr. Jenkins, 
w ho was loaned b y  the M ichigan 
Shoe D ealers M utual F ire Insur
ance Co., has m ade an extensive 
trip th roughout the state, calling 
on a3 m any shoe m erchants as 
possible. His reception  has been 
m ost gratifying and  it is now evi
d en t th a t the m eeting next T ues
d ay  will be by  far the largest and 
m ost enthusiastic gathering of 
shoe retailers tha t has ever been 
held in M ichigan. It is confidently  
expected  tha t betw een 250 and  
300 dealers will be on hand  w hen 
the gavel falls.

T he afternoon  session will be 
called to  o rder by  the tem porary  
chairm an, Mr. T aylor. A  bo ard  
of d irectors will b e  elected, re p 
resenting various trad e  areas 
around  the state, and  this board ,

w hen selected, will p robab ly  be 
asked to m ake nom inations for 
perm anen t officers of th e  A sso
ciation.

W hen this business is d isposed 
of, the im portan t sub ject of the 
adm inistra tion  and  application  of 
the code as it applies to shoe re 
tailers will be discussed by  m en 

. w ho have m ade  a  thorough study 
of the subject, bo th  w ithin and 
w ithout the trade. Chas. T. S her
m an and  C. W . O tto , bo th  of the 
Lansing C ham ber of Com m erce, 
will lead  in these discussions, 
w hich will also be  partic ipa ted  in 
by  the shoe reta ilers them selves. 
This is a w onderfu l opportun ity  
for every  shoe m erchant to ask 
questions, to  sta te  his views and  
to listen to  those of o ther m er
chants v ita lly  in terested  in the 
N RA  code as it applies to the shoe 
trade.

M ichigan had  the first associ
ation  of shoe retailers in the coun
try  and  for years it was a leader 
in association m atters. H ow ever, 
the adop tion  of the N ational In 
dustrial R ecovery  A ct found this 
sta te  w ithout an association and, 
therefore, unless p rom pt steps 
w ere taken, w ithout a voice in the 
adm inistration  of the code. T he 
com ing m eeting a t G rand  R apids 
is, therefore, a m ost im portan t 
and  vital one, and  will perm it 
M ichigan shoe reta ilers to regain 
their form er prom inence in N a
tional affairs, for the S tate  A sso
ciation will a t once be recognized 
b y  the  N ational Shoe Retailers 
A ssociation, w ho can give co -op
eration  and  p ro tection  in all m a t
ters pertain ing to the shoe busi
ness and  codes, b y  the com m ittees 
appo in ted  b y  G eneral Johnson, 
now  serving in W ashington. M. 
A. M ittelm an will be  presen t and  
will e labo rate  and  give full in for
m ation and  detail upon  his return  
from  the B oard m eeting of the 
N ational Shoe R etailers A ssoci
ation  held in St. Louis during the 
presen t week.

T here will be a banque t a t the 
H o tel Row e a t 7 p. m. on the 
1 6th, a t which C. W. O tto , m an
ager of the Lansing C ham ber of 
Com m erce, will b e  the speaker. 
Mr. O tto  has a  nationw ide rep u ta 
tion as an  after d inner speaker 
and  the banquet prom ises to be  a 
brilliant affair.

In covering the sta te  doing the 
prelim inary  w ork for the organ 
ization of the  M ichigan Retail 
Shoe D ealers A ssociation, I found 
th a t the  shoe m en in all sections 
of the sta te  have had a much b e t
ter C hristm as business this year 
than in any  year since 1930.

T here seem s to be  a general 
feeling of optim ism  as to the fu
ture. T he early  w inter helped  the 
business g reatly  and  m any stock* 
of rubber footw ear are sad ly  d e 
p le ted  and  new  stock needed.

W ith increased purchasing 
pow er the people have dem on
stra ted  th a t w hen they have  the 
m oney, they  will buy  footw ear

for them selves and  families, and 
it is up to the shoe m en to  have 
it on their shelves now if ever, b e 
cause every do lla r of profit is 
needed  to pick up the slack of the 
lean days in the past.

T here seem s to b e  an increased 
dem and  for the be tte r grades, 
which is very  encourag ing ; the 
various public w orks have created  
an increase in th e  sale of heavy 
footw ear, which has given the 
shoe m an an opportun ity  to  m ake 
som e real m oney.

1933 w ith all its troubles and  
w orries certain ly  w en t out w ith a 
m ore cheerful outlook than  had  
been expected. T here  is still 
p len ty  of room  for im provem ent 
for the shoe business, as w e all 
know, b u t it has tu rned  tow ard 
b e tte r sales b e tte r  stocks and  b e t
ter profits. O. R. Jenkins, 

A cting S ecretary  M ichigan R e 
tail Shoe D ealers Association.

canners who signed and complied with 
the provisions of the NRA.”

Mr. Davis also announced that under 
a recent Treasury Department ruling, 
brick of the Schneider Brick and Tile 
Co., of Slidel, La., manufactured prior 
to the date on which the company 
signed the NRA, will not be permitted 
in Government work.

Paragraph “C,” Section 5-B, Bul
letin 51 of the Public Works Adminis
tration states that only materials pro
duced under codes of fair competition 
or the President’s Re-employment 
Agreement shall be used by any con
tractor or subcontractor on any public 
works bid.

General Johnson announced that 
next month he would call in all code 
authorities and hold meetings to 
smooth out inconsistencies in codes. 
There are 195 approved codes, but 
General Johnson said only six or eight 
were the center of controversy.

Wholesale Grocers Put Under Code 
(Continued from page 19)

Meanwhile the NRA tightened up 
its enorcement policy and “cracked 
down” on two concerns, one supplying 
food to the CCC and the other a brick 
company whose product was used un
der the PWA.

The Department of Justice was 
asked by the National Compliance Di
rector, Mr. Davis, to investigate charg
es that the Morgan Packing Co., of 
Austin, Ind., had sought to justify 
price increases as having been due to 
the National Recovery program,” al
though the company had not signed the 
President’s re-employment agreement.

At the same time Mr. Davis notified 
all Government departments that the 
canners had not signed and were not 
conforming to the blanket code and 
were, therefore, not entitled to any 
more Government business.

It is felt,” added Mr. Davis, “that 
any advantages accruing through Fed
eral purchases should be given to those

Shoe Retailers Buy Cautiously 
Although they are extremely optim

istic about the outlook for Spring shoe 
sales, retailers will pursue a fairly con
servative buying attitude. Increased 
retail sales in the last three weeks have 
brought their stocks down to normal 
and they intend to keep them in that 
position unless an inflationary move
ment forces them to cover advance re
quirements in a large way. There is no 
immediate prospect for any increase in 
retail prices, as January will be devoted 
to promotions, but it was felt possible 
that later in the Spring higher quota
tions may be necessary.

Remember that the perfect job never 
existed except in the mind of an im
perfect man. If you think your job 
can’t be improved upon, you are inocu
lated with a chronic ailment of medi
ocre workers. For a cure, try hard 
work, straight thinking, absolute loyal
ty to your employer, and an unpreten
tious faith in yourself. These attributes 
are the surest form of job insurance.

5 £ l e  l e a t h e r  a n d  s h o e  f in d in g s
For R E P A IR  SHOP— S H O E S TO R E — D E P A R T M E N T  S TO RE  

Distributors
D r e s s in g 1 n^wi" H eels—Jo p p a  L e a th e rs —G riffin  Shoe
o a n d  Po lish—S te e rh e a d  L e a th e rs —St. L ou is  B ra id  rv>
^ h e ^ ^ I ' 0! ^ 0^  ^ t h e r ^ P l &  M b  sSC u t T i m  1 ^  P ro d u c ts—B ends—S tr ip s—M en ’s  a n d  W o m en ’s  

r !e  Complete S to c k -P ro m p t Shipments.

GRAND RAPIDS BELTING COMPANY
Grand Rapids, Michigan

40-50 M arket Avenue EstaW lsh^  in  1904

Attention, Shoe Men!
Attend the state meeting of Shoe Re
tailers at Rowe Hotel, Grand Rapids, 
Jan. 16—-the most important meeting 
in the history of the shoe business. 
Held in conjunction with the meeting 
of the Kent County Shoe Retailer’s 
Association, Jan. 15, 16 and 17.

(Compliments of the M ichigan shoe Dealers M utual F ire  Insurance Co.)
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How NRA Will Help Code Author
ities

From one to three NRA members 
will be represented1 on each code 
authority created under approved codes 
of fair competition, General Johnson 
announces. His representatives will be 
without vote and will be appointed for 
terms of six months to a year. At least 
one of the members is to have a back
ground of experience but no present 
interest in the industry or in an allied 
industry. The appointee for the whole
sale and retail food and grocery code 
is C. W. Smith.

As expressed by the administrator, 
the administration members of code 
authorities, “carefully avoiding the 
fact or appearance of dictation or coer
cion” will function as “co-workers in 
an undertaking of public interest, con
cerned only in the faithful administra
tion of the codes.”

Specifically, their chief duties may 
be summarized as follows:

1. Refer with recommendation to the 
administrator through the division ad
ministrator those matters mentioned in 
the code as being subject to review 
and/or the approval of the administra
tor.

2. Recommend to the division ad
ministrator such other matters as in 
his judgment are important to the wel- 
are of the industry, or the public in
terest, or to the consumers or employes 
affected by the provisions of the code.

3. Through the code authority se
cure complete assent to and compliance 
wtih all provisions of the code by each 
unit of the industry.

4. Assist the code authority in con
nection with the preparation of recom
mendations for necessary interpreta
tions, modifications, and additions to 
the code. Consult with the division 
administrator in reference thereto.

5. Warn and guard against threat
ened deviations from the code or non- 
observance of its terms or action con
trary to the principle of NIRA.

6. Constantly scrutinize the opera
tion of the code and see that it does 
not permit or promote monopolies nor 
tend to eliminate or oppress small 
enterprises.

7. Advise with the code authority in 
seeing that its affairs are handled in a 
co-operative and fair manner with re
spect to all units under the code mak
ing sure that the provisions of the code 
are strictly adhered to with an equi
table and fair settlement of all mat
ters covered by the code pertaining to 
the interests of the general public, con
sumers, or employes.

8. Assure himself and the division 
administrator that the industrial mem
bers of the code authority are truly 
representative of the entire industry 
and elected by a method fair and equi
table to all concerned.

New Year’s Message of President 
Souter

“Be not afraid!” ‘Be of good cheer!”
Never before in your lifetime or mine 

have those words been more appealing 
to our hearts than at this beginning of 
the year 1934.

It is the humble opinion of your pres
ident that no people on the face of the 
globe, at any time since the beginning 
of time, have had more for which to be 
thankful than have we members of the

Grand Rapids Rotary Club. Perhaps, 
we do have difficult problems to solve, 
nevertheless, we are living in the most 
interesting period of all history and are 
privileged to live in the most wonder
ful country on the face of the globe, 
also, in a truly great state, and in a 
beautiful city, and on a Thursday of 
each week, to break bread with as fine 
a group of men as can be brought to
gether at any place or at any time.

We may not have as many dollars, 
gold or otherwise, as formerly, but we 
have lost nothing else; in fact, the trial 
through which we are passing has al
ready produced many, many good re
sults. It has been a cleansing period 
and speaking of cleansing, I refer not 
only to matters of business but, also, 
to the spiritual and the moral. We all 
have in mind many of our friends who 
a few years ago were money mad. An 
operation has been performed upon 
them and it was a necessary operation, 
in my opinion, to once more make them 
real human beings. Many of such 
friends have not fully recovered; nev
ertheless, we are able to observe an 
improvement day by day and there is 
every reason to hope for a complete 
recovery.

Political life over the entire world, 
from the League of Nations down 
through to our own municipality, is in 
a very chaotic condition. Again I sug
gest: “Be not afraid!” “Be of good 
cheer!”—for if you will study the his
tory of government, you will find that 
out of each chaotic period the human 
race has always gone upward; in other 
words, the human race travels in a 
spiral, so to speak.

In conclusion, I here express to the 
individual members of the Club my 
appreciation for having been permitted 
fellowship with as fine a group of men 
as I have ever been privileged to know, 
and no one of you can ever realize the 
inspiration which I receive, week by 
week, from that group of fine elderly 
gentlemen who sit im mediately in front 
of the speaker’s table. It is not nec- 
cessary to mention any names, for you 
all know them. Those men are typical 
of the generation that built the beauti
ful city in which we live, and it is my 
hope — yes, my firm conviction — that 
we will follow the course which they 
have charted for us, to preserve the 
heritage which they have given to us 
and pass on a richer heritage to our 
children.

If you will forget what you have had, 
and look about you and see what you 
have, I predict for each of you a happy 
and prosperous New Year.

Dale Souter,
President Grand Rapids Rotary Club.

Rise Slows Chinaware Buying 
Recent price advances in the china- 

ware industry brought a general slow
ing down in purchasing in that trade 
last week. Buyers, placing orders for 
merchandise to be offered in promo
tional events next month, cut down 
their orders to keep their purchases 
within the sums allotted them earlier 
in the month. Although advances, 
which ranged between 15 and 20 per 
cent., applied on all undelivered mer
chandise, manufacturers said that few 
buyers canceled orders on which they 
were awaiting shipment.

OUT AROUND 
(Continued from page 9) 

shoe men and it should produce splen
did results. L. H. Baker.

Sec’y Mich. Shoe Dealers 
Mutual Fire Ins. Co.

In its anxiety to assist in removing 
the rotten political mess from the city 
hall (Grand Rapids), the Herald pro
poses the name of Judge McDonald 
for mayor. Judge McDonald has 
served a long term on the Michigan 
Supreme Court and would undoubted
ly make a very able municipal presid
ing officer, but since a new organiza
tion to be known as the Better Gov
ernment League is being created to 
function in accordance with the aims 
and aspirations of our best citizens, I 
think it would be well to leave the 
selection of a candidate for mayor to 
patriotic people who are dedicating 
themselves to reform measures. I will 
cheerfully support any man, no matter 
what party he may owe allegiance to, 
providing he is not a cog or a gear in 
the machine which has made Grand 
Rapids a laughing stock for many 
years.

It naturally gives me much pleasure 
to be able to reproduce verbatim the 
full text of the retail grocers code in 
this week’s issue of the Tradesman. 
The changes made in this draft are 
probably the last which will be incor
porated in the document, which ought 
to serve the trade well and faithfully. 
Under the provisions of the code the 
unfair practices which have given the 
chains strong advantages over the in
dependents can be curtailed to a great 
extent and actually abolished in many 
cases.

An encouraging sign of the times is 
the large number of colored people of 
both sexes who are seeking instruction " 
at the Geo. A. Davis Technical school 
(Grand Rapids).

Sidnaw, Jan. 6—Early this winter I 
signed an order for seventy pounds of 
wool yarn at the price of ninety-five 
cents per pound. Upon receiving the 
invoice I noticed that an extra charge 
of twenty cents per pound was made 
as extra cost under NRA and tax. I 
have asked dry goods salesmen about 
this, but no two agree on any percen
tage of tax. Some claim only five per 
cent, should be charged, some claim 
more. On wool mitts and liners I 
have been charged fourteen and a frac
tion per cent, over the purchase price.

If you can give me any information 
concerning the extra tax and other 
charges on these articles I will appre
ciate it very much. Keith Shingler.

Above is simply a case of graft. The 
Wool and Cotton Goods Manufactur
ers Association has no regular sched
ule of charges in a case of this kind. 
There is no processing tax on wool. 
Twenty cents per pound is an outrag
eous and arbitrary charge. Complain 
to the house which made the charge. 
Write that you think the charge is ex
cessive and offer to settle the claim on 
the basis of 50-50; in other words, 10 
cents per pound. They will accept your 
offer, especially if you threaten to re
port the outrageous overcharge to Dex
ter Keezer, who is in charge of that 
branch of the NRA at Washington, 
D.C. The whole thing is simply a

horse trading proposition and a matter 
of negotiation. E. A. Stowe.

Optimistic Tone in the Whole Situa
tion

The principal development last week 
was, of course, President Roosevelt’s 
address to Congress and his budget 
announcement. Although no one seems 
to suggest just how the ten billion dol
lars are to be raised by the Govern
ment, it is a general opinion that this 
can be done. With Government funds 
pouring into business, with the strong 
market development of Home Own
ers’ Loan Corp. 4s, which rallied to 94, 
and the strength in Federal Land Bank 
issues, Government credit seems at the 
present time to have been firmly estab
lished. With these funds going into 
business, a substantial improvement is 
likely.

There is still much confusion in the 
minds of business-men due to two fac
tions in the Administration, one favor
ing state capitalism and the other so
cial control of industry. In addition, 
uncertainty has been created by change 
in policies. Further aid in Government 
credit will be expected over the imme
diate future.

The expectation of the Administra
tion is that normal recovery will ad
vance to the stage by 1936 that a bal
anced budget can be shown. Should 
lack of confidence cause this to develop 
this debt would make it impossible to 
avoid currency inflation. This factor 
should be kept in mind by the investors 
when viewing events for the next six 
months. However, there is an optim
istic tone in the whole situation.

J. H. Petter.

A new electrical painting machine 
applies paint by centrifugal force in
stead of by air pressure. Easily held 
in one hand, it is said to give an even, 
fan-shaped spray ranging up to 18 inch
es in wirth, to paint to a sharp line, to 
stir up no fog.

Phone 89574
John L. Lynch Sale* Co.

S P E C IA L  S A LE  E X P E R T S  
Expert Advertising  

Expert Merchandising 
209-210-211 M urray Bldg. 

Grand Rapids, M ichigan

Bosiiess Wants Department
Advertisem ents inserted under this head 
fo r five cents a word the first insertion 
and four cents a word fo r each subse
quent continuous insertion, if  set in 
capital letters, double price. No charge 
less than 50 cents. Small display adver
tisements in this departm ent, $4 per 
inch. Paym ent w ith  order ¡9 required, as 
amounts are too small to open accounts.

I WILL BUY YOUR MERCHANDISE FOR CASH 
Dry Goods, Clothing, Shoes, Ready-to- 
W ear, Furnishings, Groceries, Fu rn iture , 
H ardw are, Etc. W ill buy entire stock and 
fixtures, or any part. Also short leases 
taken over. A ll transactions confidential.

W rite , Phone, or W ire  
LOUIS LEVINSOHN

Phone 27406 655 So. P ark  St.
Saginaw. Michigan___________

W A N T E D —A la te  m odel b u tc h e r’s 
F r ig id a ire  show  case , 10 ft. P r ice  m u s t 
be r ig h t fo r cash . C om stock  & F o rd , 
P e to sk ey , M ich. ___________________ 615

F o r  trem en d o u s  P R O F IT  possib lities  
follow w ise  in v e sto rs  in to  C olorado gold 
a n d  s ilv e r m ining . W ire  H ira m  Fow ler, 
2515 W . 37th S t., D enver, C olorado. S p read  
th e  new s. In v es tig a te ._________________616
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Lines of Interest To Grand Rapidi 

Council.
Grand Rapids Council held its Jan

uary meeting last Saturday evening 
which was followed by a dancing party 
which had been announced previously 
as a New Year party. Senior Counseloi 
Wagner called the meeting at 7:30 
sharp, so that the business session 
might end early. Three applications 
for membership were voted upon a n d  
the applicants elected to membership. 
Two of the applicants were present 
and took the degree of the order. Ray
mond B. Clarn and MacArthur Mc- 
Ferren. The Senior Counselor ap
pointed Charles H. Ghysels as chair
man of the entertainment for the an
nual meeting in March, he in tu rn  
announcing I* rank Holman. R. E. 
Groom. L. L. Lozier and L. V. Pilk- 
mgton as members of the committee. 
He also announced that Senior Coun
selor \ \  agner and Junior Counselor 
Ohlman would serve as ex-officio 
members. The meeting closed at i0 
o’clock and an orchestra immediate! / 
got busy and those present were soon 
busy shuffling their feet. Harmless 
punch was served as a beverage during 
the dancing. At 11:30 Mrs. Nash assist
ed by other members of the Lad es 
Auxiliary, served a very nice luncheon. 
After eating of the offering the gang 
dug in their toes and danced some more 
until a few of the old timers awoke to 
the fact that it was half past twelve and 
away beyond their usual bedtime. 
Every one enjoyed himself and the 
loss of a good time and an opportunity 
to meet with old acquaintances falls ' 
upon those who did not attend.

Constable: "Swimming not allowed 
in this lake, Miss.”

She: \ \  by didn t you tell me before
1 undressed?”

He: Well, there’s no law against
undressing.”

House bill No. 16 has been passed 
by the Legislature at Lansing which 
is an amendment to the Evans Baxte- 
bill. A special bond issue for publ:c 
projects may now be issued regardless 
of the state tax delinquency of more 
than 25 per cent. This bill will now 
open an avenue for securing large sums 
of Federal money for the financing of 
various projects.

\\  as Gil Ohlman's face red the other 
evening? He was gasolining along ob
livious to Greater Grand Rapids when 
a nice police feller sidled up alongside 
and engaged him in an uninteresting 
conversation. After the cop's oration 
had been concluded, Gil was informed 
that it would lie necessary for him to 
make a contribution of the sum of $5 
to the general fund of the city for the 
time consumed by the policeman. We 
are proud of our big-hearted brother, 
but we shiver to think of the number 
of Whale Back cigars that Gilbert will 
have to sell to get back his contribu
tion.

James Malloy spent the week end in 
Detroit on business.

Past Counselor J. C. Laraway pack- 
d his turkey and boarded the train for 

Hersey, Pa.. Friday, where he will at
tend a sales meeting of his firm, the 
Hersey Corporation. \ \  e understand 
Clyde is attending this meeting with a 
great deal of pride, as he made a nice 
increase in business in 1933. We con
gratulate him and hope he comes back 
with a nice increase in salary.

R. \ \ . Radcliffe has returned from 
attending a salesmeeting of his firm in 
Chicago. He carried back a new con
tract and is all set for 1934. He re
ports the U. S. Sanitary Specialties 
Corp. had an increase of 24 per cent, 
over 1932 and that the gain was made 
after July First. He reported that 
things were humming in the windy 
city and that apparently there was 
plenty of money there, as every one 
seemed to be spending quite freely. He 
stated that it was almost impossible 
to secure a taxi when wanted and that 
taxi rates were very low. Rad said that 
it seemed as though he was in a differ
ent world when viewed from a business 
angle. We hope some of that activity 
finds its way here in the near future.

Fay: “That is a swell coat. Has 
your husband a better job?”

May: “No; I have a better hus
band.’

H. B. Lovall spent last week in St. 
Louis, where he attended a sales meet
ing of the International Shoe Co. He 
stated his company did a $71,000,000 
business last year, an increase of $6,- 
C00.O00 over 1932. The goal set for 
1934 is $75,000,000 plus. \Ye claim 
that is some shoes, but when one con
siders the company covers the Nation 
it resolves itself down to proportions 
that we can understand. Harley is 
quite optimistic and thinks that 1934 
will be quite productive for those who 

•  hustle.
Lee Lozier was caught working Sat

urday forenoon and the question arises 
as to the proper punishment to me'e 
out to such an ambitious fellow. We 
appreciate the fact that he sells an ex
cellent hue of salt, but we think ne 
should be N.R.A. (not running around) 
on Saturdays.

Council Leader W. E. Lypps will 
call a meeting of his team group Sat
urday afternoon at 2 p. m. in the par
lors of the Milner hotel. He desires 
that the group turn in a list of names 
they deem prospects for membership 
to the Order. This list will be given 
out to v.orkers who will endeavor to 
secure these prospects as members of 
the Council.

Counselor Larry Garretson, repre
senting Level Brothers Co., manufac
turer of Lux Rinso, Lifebuoy, Lux 
Toilet soap and Pears’ soap, attended 
the meeting Saturday evening. This is 
the first time Larry has poked his head 
inside of a Council room since his 
initiation, which was seven years ago.
We were glad to see him out and are 
still wondering what brand of dynamite 
was used to blow him into the meeting.

Theodore F. VanderVeen of 110 
Richards, a member of the Council, has 
accepted a position with the state as ;.u 
inspector for the sales tax.

Mr. ana Mrs. Gilbert Ohlman enter
tained at tea and bridge New Year's

day and evening for a number of 
friends. They termed it a New Year 
house warming party. If we remem
ber correctly most of us were warm 
enough cn that day to dispense with 
any other kind of heat.

J. J. \  anden Berg, owner of the 
V anden Berg Cigar Co., became ill 
while entertaining guests New Year’s 
eve. The nature of the illness is sucn 
that he will have to take a complete 
rest for several weeks.

Preacher facing extra large Easter 
audience: "I realize I will not see
many of you again until next Easter,
< therefore wish you a Merry X m a s  " 

Counselor Harry Parrish who has 
been ill for some time is not showing 
much improvement. He has been al
ternately in the Mayo sanatorium and 
Blodgett hospital for several months. 
The Council extends its sincere wishes 
for a speedy recovery.

Henry Ramon, who was run down 
and injured by an automobile a few 
days ago, is slowly improving from 
bruises and sprains. At present he is 
suffering from swollen ankles which 
were caused by the injuries received.

Counselor Rupert S. Hallgren notified 
Secretary Brad'field that he had figured 
in an auto accident about two miles 
North of Alba. He was driving on an 
icy pavement when the car skidded, 
struck a ndge of frozen snow and then 
rolled over. The car was damaged to 
the extent of $60, but Rupert escaped 
with slight cuts and bruises.

Word has been received that coun
selor Milton Smth, of 1346 Logan 
street, was seriously injured January 4 
near Libertyville, 111, It is reporte l 
that his car is badly wrecked and that 
Milton suffered a broken hand, collar 
bone and a rib. He was on his way to 
Wisconsin on business for his firm, 
the Dutchess Manufacturing Co. of 
1 oughkeepsie, N.Y. It is understood 
that he may be able to be removed to 
his home soon.

Counselor Jas. P. Mohler, residing on 
a farm between Middleville and Hast
ings, has undergone a serious opera
tion in Blodgett hospital. He has been 
removed to his home and is slowly 
recovering.

Mrs. Harry E. Nash and Mrs. L. V 
Pilklngton will be hostesses to the 
members of the Ladies Auxiliary' ani 
their friends at a pot luck luncheon and 
bridge party' in the home of Mrs. W.
E. Lypps, 911 Wealthy street, Tues
day afternoon Jan. 16. The luncheon 
will be served at 1:30. All ladies of the 
Auxiliary and their friends are invited 
to attend.

The February meeting of Grand 
Rapids Council will be called to order 
Saturday evening, Feb. 3. We under
stand a real good time will be had by- 
all, as the entertainment committee is 
going to have some novel numbers to 
offer and a Beano party will be staged. 
Here, gang, is a chance to get some
thin’ for nothin’—maybe. The Senior 
Counselor requests that all those who 
will donate something to be used as 
prizes call the office of the United 
Commercial Travelers, 83715, and state 
what and how much the donation will 
be. The more prizes, the more fun for 
everyone. Make plans for this big

party and bring a member when you 
come. More plans for this party will 
be divulged later.

Do net buy cheapness. Pay enough 
to get your money’s worth. Give your 
independent dealer a break.

Notkniklip.

Stock-Swindlers Adopt New Methods
Stock-swindlers are going back to 

work again.
Deprived of their trusty tool, the 

“tipster sheet,” from fear of the Fed
eral Securities Act, they are now turn
ing to a cruder method—the “sell-and- 
switch” game.

As the Better Business Bureau of 
New York City describes his methods, 
the swindler first obtains a “sucker list” 
from telephone books or from the lists 
of stockholders of well-known com
panies. Net he calls the “suckers” by 
telephone, tells them that he represents 
the so-and-so brokerage house (whose 
name always sounds impressive), and 
that his firm desires to build up a per
manent clientele. Then he recommends 
a stock for purchase—always one in 
which the prospect is a stockholder or 
which is w'idelv and favorably known: 
and always on favorable margin terms.
If the customer sends in the money, 
the stock usually is purchased.

Then comes the dirty work. If the 
stock goes up, the client again receives 
a telephone call, during which he is 
told that the original forecast was cor
rect, that the rise probably has ex
hausted itself, and that a switch to 
another stock is sure to reap more 
profits. The second stock is a “cat-and- 
dog, which the swindler has bought 
from the original promoters for almost 
nothing, and which he sells at a vastly 
higher price. This second stock is 
rarely sold on margin: cash or a check 
is demanded for the balance, and to 
avoid the danger of committing fraud 
by mail, the swindler delivers the stock 
and collects for it by messenger. When 
the police get on the swindler’s trail, 
he closes up shop until the storm blows 
over, then opens under another name.

But if the originally recommended 
stock fails to rise or actually goes 
down, the swindler still has a way out.
He tells the client that the pool has 
changed its plans, and that the pros
pect should switch to a stock he rec
ommends in order to recoup his losses 
with a great deal to spare. But the end 
of the story is still the same: the inves
tor puts his money in a cat-and-dog 
stock and never sees it again.

Hardware Sales Volume Drops 
Demand for all types of hardrw •are 

items fell sharply in the market, as 
retailers and jobbers prepared for year- 
end inventory. Because of the excep
tional consumer interest in holiday 
merchandise this year both the whole
sale and retail branches of the trade 
were able to clear holiday stocks, they 
reported. Volume purchases during 
the week were confined to furnace ac
cessories and other Winter hardware 
items. The cold wave brought a heavy 
demand for such items as room heaters, 
snow shovels and weather stripping.

Think of yourself as the sculptor of 
your career, and expect to have to do 
a lot of hard hammering and chiseling 
and scraping and polishing.
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LIL! WHITE FLIDI
. “The flour the best cooks use”

Ga l l e y  c it y  m il l in g  c o m p a n y
Portland —  Grand Rapids —  Kalamazoo —  Traverse C ity

TH E RIG H T WAY TO SELL BULK CANDY

Sanitary
A ttrac tive

Convenient

•
P U T N A M 'S

C A N D Y
DISPLAY

RACK
W ith S ix  G lass 

Top Covers 
Occupies Only  

3% Square Feet 
of Floor Space

•
Ask Your Jobber 

fo r
Fu ll Particulars

■ ■ r a i

PUTNAM  FACTORY
National Candy Co., Inc. 

Grand Rapids, Mich.

Each Rack 
Holds Six 

Display Caddies 
of Candy 

Average W e ig h t 
12 Pounds

•
Y our Choice of 

30 V a rie tie s

Sell B ulk Candy 
—‘Its Profitable  
and the Invest
m ent is Small

Detroit to have brilliant Auto Show
W ith the opening of th e  annual autoimobile ¿how circuit 

in New Y ork this week, interest in the M iddle W est is beg in
ning to  focus on the forthcom ing D etro it au tom obile show 
which will b e  held  in C onvention H all during the  w eek of 
Jan . 20  to 27.

C om ing m idw ay betw een  the N ational exhibitions in New 
Y ork and  Chicago and  being held on the industry’s hom e lot, 
the  b rillian t and  malmmoth D etro it display  will m ark  the  peak  
of the  au tom obile ¿how season.

In addition , the D etro it show will b e  an event of tw o-fold 
im portance to  D etroiters. Not only will it p resent th e  first 
form al oppo rtun ity  to  inspect the striking new  19 34 m otor car 
creations b u t it will give show visitors a chance to  get a line 
on th e  industry ’s outlook for the  year— a m ater of special 
im portance in this section.

F rom  p lans which m anufacturers have a lready  disclosed to  
the  show com m itee, 1934 prom ises to b e  the  biggest au tom o
bile  year the country  has en joyed  since 1930. M anufacturers 
declare th a t the generally  im proving business conditions 
coupled  w ith the  shim m ering new  creations which will b e  d is
p layed , will b ea r out the  feeling of optim ism  th a t now  p e r
vades the industry.

T he D etro it show  will be  unique in m any  respects. It will be  
the w orld  s largest one-floor exhibition of m o to r cars and  b e 
cause the d isplay  will b e  held  in the hom e of the industry, 
ex tra  a tten tion  will b e  given by  the  industry  itself.

O f special in terest to  the fem inine visitor to the 1934 D etro it 
show  will be  a  S tyle Salon which will include no t only the very  
new est m odels in autom obiles bu t also the first D etro it showing 
o f_ spring and  sum m er creations in w om en’s apparel b y  Mil- 
grim , Inc. T h e  N orth W oodw ard  annex in C onvention H all 
will b e  transform ed into a  luxurious salon which will b e  in 
keeping w ith the  striking 1934 cars and  gow ns which will be 
exhibited.

T he factories are now  busy  fashioning special exhibits, 
eye-com pelling pain t jobs, advanced  sam ples of interior up 
holstery  and  fittings, new  stripped  chassis displays and scores 
of o ther a ttractions th a t prom ise to further the interest in the 
forthcom ing event.

Michigan
Retail Shoe Dealers 

Association
Office of O. R. Jenkins, Temporary Secretary 

MUTUAL BUILDING, LANSING

Jan. 8, 1934.

D ear F ellow  Shoe R etailer:

HOTEL ROWE, GRAND RAPIDS 
January 16, 1934

T his is the tim e and  place of the m ost im portan t m eeting 
of M ichigan Shoe retailers in the h istory  of the shoe trade. 
Mr. Jenkins, our tem porary  secretary, is now  in the final week 
of his trip  th roughou t the  state. O n this trip  he is contacting 
m an y  shoe m en and  finds them  enthusiastic on the p ro jec t 
o f reviving our association.

Beginning w ith Jan . 1 m achinery for enforcing the retail 
co d e  s ta rted  to  function. M any questions, all of them  v ital to  
our trade , have  com e up  for im m ediate solution. T here  is 
only  one w ay  to m eet them  satisfactorily, nam ely, to organize 
a t once. N ot only  our S tate  Association, bu t local associations 
for the various trad e  areas as well are necessary to  secure 
p ro p er rep resen ta tion  on the code  councils.

T h e  K en t C ounty  Shoe R etailers A ssociation will b e  in 
session January  15, 16 and  17. T h e  T uesday  afternoon  ses
sion an d  the b anque t T uesday  evening are of special im por
tance from  the standpo in t of the S ta te  A ssociation. W e are 
fo rtunate  in having secured C harles T. Sherm an, of the L an
sing C ham ber of C om m erce, who has fam iliarized him self w ith 
the  details of the retail code, and  C. W. O tto, Secretary  and  
M anager of the Lansing C ham ber of C om m erce, w ho, am ong 
others, will expound the  code as it applies to our business. In 
addition , the ou tstanding leaders of the shoe trad e  in M ich
igan w ill discuss our problem s.

So far as M ichigan is concerned, this m eeting will be  the 
m ost im portan t event of the year. No shoe m an of the  state 
can afford to m iss it. F rom  present indications the A ssociation 
will s ta rt off w ith a m em bership of no t less than 250. Be pres
en t a t the organization m eeting to take p a rt in it, thus doing 
your p a rt tow ard  bringing our im portan t trad e  into line w ith
the NRA.

See you in G rand  R apids on the sixteenth.

CLYDE K. TA Y LO R ,
T em porary  Chairm an.



ROYAL
DESSERTS

® ® Royal Desserts
Make Satisfied Custo
mers and Ensure Repeat 
Orders.

M eet M odern 
W om en’s D e
mand for Qual
ity, Speed and 
Variety.

Push R O Y A L D E S S E R T S  all during 
1 9 3 4  and enjoy better profits.

Rademaker-Dooge Grocer Co.
Distributors of

PETER PAN COUNTRY GENTLEMAN CORN 
PETER PAN GOLDEN BANTAM CORN 

MISS MICHIGAN SWEET PEAS 
FREMONT SWEET PEAS 

BIG MASTER MALT
BLUE RIBBON MALT 

BOUQUET TEA

THe H o u se  of  Q u a l i ty  and S e r v ic e

7  GOOD REASONS WHY 
*  YOU SHOULD STOCK

W. R. Roach & 
Co., Grand Rap
ids, m aintain  
seven modern 
M ichigan facto
ries for the can
ning of products 
grown by Michi
gan farmers. h a r t /

A complete line of canned vegetables and fruits.

25TH ANNUAL

A U T O
SHOW

JANUARY 16-20 INCLUSIVE
IN THE

New Civic Auditorium
Grand Rapids, Mich.

This splendid  d isp lay  will illustrate the  industry’s g rea test 
scientific achievem ents.

NEW CARS, SPECIAL FEATURE
AND 17 PIECE ORCHESTRA

A uspices Passenger C ar D ealers A ssociation.

A . R. R IC H A R D S, Secy., H o te l R ow e 
D uring the  show  Mr. R ichards will b e  a t  th e  A uditorium .

a m  y
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COOKIE-CAKES 
an d  CRACKERS

Higher Quality
Means (greater 

Salability
HEKMAN BISCUIT CO.
GRAND RAPIDS,MICHIGAN.
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