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THE ART OF LIVING J

To touch the cup with eager lips and taste—not drain it; |
To woo and tempt and court a bliss—and not attain it; |
To fondle and caress a joy—yet hold it lightly, 8§
Lest it become necessity and cling too tightly. =
To watch the sun set in the West without regretting; |
To hail its advent in the East—the night forgetting; |
To smother care in happiness and grief in laughter; |
To hold the present close—not questioning hereafter; 8§
To have enough to share—to know the joy of giving; 8§
To thrill with all the sweets of life—is living. 8§
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GOOD
NEWS
forYOUI

The new Fleischmann’s XR Yeast means new sales
opportunities for you. This amazing new Yeast
relieves constipation, skin disorders and other com-
mon ills quicker than ever. And it supplies the anti-
infective Vitamin A which helps to prevent colds.

It is supported by the greatest health advertising
campaign in American history. Magazines, news-
papers, radio are telling millions about it. A new and
bigger demand is growing.

Take advantage of it. Push this new Yeast. Know
all about it. Recommend it. Display it. It’s
your big opportunity for more sales.

CODE

Home Baker Flour

A High Qrade Kansas Hard Wheat Flour

High Quality - Priced Low

Milled to our own formulae which is pleasing
thousands of housewives. Sold throughout the
entire State of Michigan. Will prove to be a
valuable asset to your business. Sold by Inde-
pendent Merchants Only.

LEE & CADY
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SOME TRENDS IN TRADE

Sidelights on the General Business
Situation
Our  Washington  correspondent,

after a careful and detailed study of
governmental trends, reports that the
Government will put off for another
year or even two or three, the enact-
ment of certain reform ideas it has in
mind, and will concentrate instead on
the pushing of recovery plans. Post-
ponement is based on the theory that
the present Administration is practic-
ally assured of another term, barring
an almost impossible change in senti-
ment, and that both industrialists and
the country at large will be more en-
thusiastic about reform measures if
business can be raised to a higher and
more profitable level.

The implications are, therefore, that
there will be less Government meddl-
ing in business. Little publicity has
been given to the significant fact that
in the past fortnight the President has
had quiet but important conferences
with a dozen of the nation’s largest
industrialists.

One of the most successful of the
New Deal machines is the Federal De-
posit Insurance Corporation. In ap-
proximately one year of operation only
five small banks out of 14,000 under the
insurance plan failed, and the failures
brought practically no loss to any de-
positor. The importance of this can-
not be minimized, for even in good
years like 1928 and 1929 an average of
600 banks a year failed in the United
States.

Stimulation from Government spend-
ing is likely to continue progressively
for the next six months, but the best
Washington information is that the
government will only try to keep busi-
ness on an even keel rather than to
steam it up to a much faster pace.

Washington officials, when talking
off the record, say that they expect

IGA

GRAND RAPIDS, WEDNESDAY, OCTOBER 10, 1934

steady but moderate business expan-
sion during the next half year. Next
Spring is the date set in their minds
for big improvement.

Moderate Fall expansion is under
way in many important lines. The rate
of steel activity has picked up several
per cent in the last week or so; com-
mercial borrowings reached the lowest
point in the depression on July 18, and
since then have increased more than a
quarter of a billion dollars, which is
considerably more than “normal” for
this time of year; retail sales are hold-
ing up remarkably well; the new Hous-
ing Act is gathering steam, but is not
likely to produce anything sensational
before Spring; price levels of most
commodities have temporarily at least
stopped rising but have not fallen back
much; car loadings recently have re-
corded sharp advances and last week
loadings reached a new high for the
year; business failures last week fell to
the smallest number for any week in
14 years; the Department of Labor fig-
ures for August show 79.4 as the index,
of factory workers as against 76.4 in
the 1933 month, and a wage index gain
of 54.

Awards for heavy engineering con-
struction show a decline for both state
and municipal public works, but a
considerable increase in private work.

There is growing evidence that the
business cycle has done much to de-
plete stocks and lay the foundation for
a sound increase in consumption, pro-
duction and business activity. Inven-
tories in most lines are below normal,
but at present replacement is being
carried out with extreme caution be-
cause of the relatively low degree of
business confidence.

The recently issued earnings report
of the Pepperell Manufacturing Co. for
the fiscal year ending June 30, is to
some extent at least proof that con-
sistent advertising pays. The com-
pany earned $16.07 a share, the largest
earnings since 1920.

Preliminary figures on the value of
department store sales show an Au-
gust increase of considerably more
than the normal seasonal amount, and
this  increase  apparently  carried
through into September. The Federal
Reserve Board’s index was 79 in Au-
gust on the basis of the 1923-1925 aver-
age as 100, compared with 73 in July
and 74 in June. The dollars and cents
increase in department store sales this
August over last was 2 per cent., but
last August, remember, we were en-
joying a boom. The largest increases,
compared with last year, were in the
Richmond, Atlanta and Chicago Fed-
eral Reserve Districts.

Chain store sales in August increased
8.76 per cent, over the same month last
year, but the August increase was not
as good as the figures for the first 8
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months which show an increase of 15.1
per cent.

The extreme heat and unprecedented
drought in many sections of the coun-
try have been relieved in recent weeks
by cooler temperatures and copious
rains which have helped retail trade.
Business men who have recently made,
trips through the drought belt report
far better than average business in the
farm districts. Government estimates
lead to the belief that the gain in cash
farm income this year will be at least
one billion and the actual purchasing
power of the farmers has increased
even more than that, for current fig-
ures show that the price level of the
things the farmer buys is about 5 per
cent, higher than last year, whereas the
price level of the things he sells is
more than 10 per cent, higher.

We estimate that about 17 per cent,
of the farmers are in distress and must
have assistance in addition to benefit
payments and money collected from
selling their stock. Then there is an-
other group—possibly as large—of
farmers wiho are doing a booming
business because they have excellent
crops which are being sold at much
higher prices. The balance of farmers
—more than half the total—may have
suffered some from the drought, but
they collected good crops before the
drought hit them, or are doing so since
the better weather came, and with
higher prices for their products, benefit
payments and the sale of livestock to
the government, they are not only, in
a more favorable position than
last year, but are a great deal better
off than during the first three years of
the depression.

As an example of the spottiness of
good sales territories—though there
are a number of sections in the Rocky
Mountain and Pacific Coast states
.which are far below the national aver-
age, the Spokane district is fortunate.
Twenty leading firms report contin-
ued gains through August and early
September, with average August gains
over the same month of last year as
follows: department stores, 17 per
cent.; wholesale grocers and druggists,
16 per cent.; automobiles, 91 per cent.;
and refrigerators, 75 per cent. In addi-
tion to profiting from better farm
prices and a greater demand for lum-
ber, this district is favored with a $63,-
000,000 Grand Coulee Dam project.

Bank debits are continuing to run
slightly above the total for the corre-
sponding week of last year. As of
September 15, the gain was 8 per cent.

Life insurance sales for August for
the nation duplicated results for the
same month a year ago. The states of
Virginia, West Virginia, Florida, Mis-
sissippi, Louisiana, Oklahoma, Texas,
Idaho,- Colorado, New Mexico and Ne-
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vada all showed gains of 10 per cent,
or more, compared with last year.

Construction contracts placed during
August exceeded August of 1933 by 13
per cent., according to F. W. Dodge
Corp. August totals for non-residential
building and public works classifica-
tions exceeded those of the same month
a year ago, but residential building ran
smaller than a year ago.

The sum of $72,500,000 will be dis-
tributed this month among the cotton
growers, This figure combines the
third payment in the 1934 cotton ad-
justment program and the second in-
stalment of the rental payment.

The tendency on the part of business
to organize and to submit programs
for expediting recovery is gaining
much headway. The National Associ-
ation of Manufacturers and the U. S.
Chamber of Commerce are in the van-
guard with specific programs. Many
more will follow. Compositely they
should do much good toward straight
thinking.

The appointment of J. J. Pelley, re-
cently president of the New York, New
Haven & Hartford Railroad, as a gen-
eralissimo for the railroad industry as
a whole indicates that the railroads
propose to make a major effort of
asserting what rail policies they believe
will work best as related to the public,
to business, to investors and to the
government.

The American Federation of Labor
is questionnairing political candidates
as to where they stand on labor pol-
icies. The National Association of
Manufacturers is questionnairing them
as to where they stand on such mat-
ters as what authority should be re-
served for Congress, control of the
management of private business, bal-
ancing of governmental budgets, labor
relations, taxation, government com-
petition with private business, etc.

Price Trend Still Downward

The underlying price trend in
many commodities and manufac-
tured products is downward at
the present time, and prospects
are that the number of declines
will exceed advances for some
time to come.

Observers feel that the effects
of the drought and production
curtailment measures have now
been fully discounted. Even fur-
ther increases in production costs
resulting from labor demands, as
well as more extensive Govern-
ment purchases for relief pur-
poses, are not likely to bring
about more than a temporary re-
versal of a slow downward trend,
it is held.

A nation has hit bottom when travel
advertisements say: “Go to Bermuda
—where your children will be safe,”



GOOD TO DIE AS HE DIED

Sincerely Mourned By People of En-
tire Community

After having lived in a community
for thirty-five years one is surely so
well known as to be either cordially
liked by everyone else or so universally
disliked that his movements and activ-
ities have but little, if any, interest for
even the few friends he may have to
depend on.

Abe Friedman, long-time clothing
merchant of Belding, whose death took
place several weeks ago, belong to the
former class and when news spread
over this city that Abe had died in a
Grand Rapids hospital, where he had
been taken in a last vain effort to battle
the disease which had gripped him,
practically everyone in the entire com-
munity was affected by the pall of deep
gloom which cast itself over the town,
for Abe Friedman was a friend of every
one alike and the fact that one person
was rich and another friend might be
poor meant nothing to him—he count-
ed the worth of his acquaintances by
their citizenship and character.

Coming to this city thirty-five years
ago. Mr. Friedman set up in the cloth-
ing business, in partnership with his
brother, Dave. After a short time here,
they transferred their business to Port-
land, but Abe came back to Belding
with his stock after a short stay in
Portland and ever since that time he
maintained one of the largest stocks of
clothing and men’s furnishings to be
found in any small city in the state.
Mr. Friedman took great pride in his
business and nothing was ever left un-
done which would tend toward making
his store on a par with the very best.

For many years Mr. Friedman occu-
pied the distinction of being the only
man of the Jewish race and faith in
business in or a resident of the city.
While he lived up to the tenets of his
ancient faith, he was always broad in
mind and very tolerant of his neigh-
bor’s belief and numbered among his
warm personal friends members of
every denomination in this city. Re-
gardless of their religious or politial
faith, Abe could see good in almost
anyone and although the last few
years of his life saw him afflicted with
ill health for the greater part of the
time, he never lost his genial disposi-
tion and his ability to meet his cus-
tomers and friends with a cordial
greeting, nor did he lose his optimistic
opinion in regard to far better times
in the future.

No project, for many years past,
which smacked of a civic or community
nature was ever launched but what it
immediately had the moral and finan-
cial support of Mr. Friedman and while
he was of a quiet nature, his counsel
was always sought and highly valued
by his associates.

Mr. Friedman was an example of
the good American citizen the immi-
grant can become. He was born in
Russian Poland 65 years ago. His
parents lived near the German frontier
and a part of their farm was around
a lake, the far side of which was Ger-
man territory. There was a great deal
of smuggling going on at this point
and the Russian government as a rule
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kept a detachment of soldiers near the
Friedman home to watch and catch
people who were engaged in the ille-
gal practice of smuggling. Abe’s abil-
ity to make friends—as well as the
value of friendships—in those early
days of his boyhood, was in fact the
factor which suddenly cut him off from
Russian citizenship and headed him for
the land of his adoption and his later
long years as an American citizen of
the higher type.

Abe often told of how he used ot loaf
around the place where the czar’s sol-
diers were barracked near his father’s
farm. He liked the soldiers and they
liked him. One day, when it came
time for the soldiers to visit the Fried-
man home and escort the youthful Abe
off to the barracks to be inducted into
the service of the Russian army, he
quickly thought the matter over,
looked out over the ice which covered

The Late Abe Friedman

the lake lying between the home of his
boyhood and German soil, which meant
freedom for him in case he could reach
it without being caught or shot by the
soldiers and then he made up his mind
to take the chance. While the squad of
soldiers was at the front door of the
home, Abe was leaving by a rear door
and he was well across the lake before
the soldiers knew what was going on.
The shouts of the men in the czar’s
uniforms to return or they would fire,
only spurred him on to greater speed,
nor did he slacken his speed when the
fellows fired a number of shots. Many
times in telling of this event, Mr.
Friedman would give a sly wink and
say, “Those fellows were pretty good
friends of mine and | never thought
that they were trying to hit me.” His
escape from compulsory military serv-
ice in the Russian army being success-
fully accomplished, Mr. Friedman con-
tinued on through Germany and even-
tually won for himself the freedom and
ideal citizenship which he longed for
in this country and which he prized
very highly up to the time of his death.

Surviving Mr. Friedman are his
widow, a son Charles and a grand-
daughter Meriam, the latter two of
Chicago. There are also three sisters
living, two in Detroit and another in
England. The remains were taken to
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Detroit, where the ancient rites of the
Jewish faith were performed and the
body of the man who was mourned by
practically everyone in this city was
laid to rest in Cloverhill cemetery, De-
troit.

The Friedman store, which has been
for years the main establishment of its
kind in this city, will continue to do
business, just as its founder would
have ordered it. William P. Wood, for
many years connected with Mr. Fried-
man and for a number of years actively
in charge of the business, will continue
as manager of the store.

It is good to have lived as Abe Fried-
man lived—well loved and liked by a
vast legion of friends. It is good to die
as he died—mourned sincerely by the
people of the entire community.

Ed D. Engeman.

Lines of Interest to Grand Rapids
Council

Members of the Michigan Grand
Council of the Order of the United
Commercial Travelers of America
were saddened Saturday morning when
they learned of the death of Grand
.Secretary Maurice  Heurnan, who
passed away at the Foote, hospital in
Jackson Friday night. Few were
aware that he had been stricken with a
malady that necessitated a major oper-
ation. He rallied from the operation,
which was performed the first of the
week, but grew suddenly worse and
passed away Friday night.

Perhaps no member of the Grand
Council was more favorably known
among his fraters than was Maurice.
He had been secretary of the Grand
body for twenty years as well as sec-
retary of Jackson Council for a great
many years. Each year he was chosen
by a unanimous vote to continue his
duties for the Grand Council. He was
thoroughly versed in the ramifications
of that office and was ever ready to
impart his knowledge to the younger
members who were elected each year.
Your scribe holds his memory in rev-
erence for the assistance given him
during his tenure of office as Grand
Counselor in 1927. Many a successful
secretary of a subordinate Council
gained his knowledge of the office
through the coaching of Grand Secre-
tary Heurnan. The order has lost a
valuable member and the membership
a true and loyal friend.

Not only was he widely known
among fraternities, but was also widely
and favorably known among contrac-
tors and dealers in building materials.
He represented the Consolidated Ce-
ment Corp., of Jackson, for many years
and sold more cement for road con-
struction than any other one man in
Michigan. His fair and just dealing
with his customers gained for him an
enviable reputation among cement
manufacturers.

During his busy life he found time
to devote to his city government and
numbered his friends by the thousands
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in the city which he served as mayor
from January, 1932 to January, 1934.

Through thrift and careful invest-
ments he acquired a comfortable estate.
He and his wife lived in a beautiful
home at 404 South Bowen street
Jackson, and the key always hung out-
side for his multitude of friends.

He leaves a widow and a grandson to
mourn his loss. His only son having
preceeded him in death several years
ago.

The funeral was held Monday after-
noon from the Weatherby funeral home
and was attended by the officers of
the Grand Council in a body. He was
also a member of the Masonic and Elk
lodges. He answered the call of the
Supreme Counselor on High in his
68th year.

Grand Rapids Council held its Octo-
ber meeting Saturday evening, October
6. in its council rooms in the Moose
Temple.

The council was called to order at
8 o’clock sharp by Senior Counselor
Ohlman with every officer present and
in his station. It was noted that the
officers had been studying their ritu-
als, as they gave the charges of their
various offices without any hesitation.

Walter T. Roat, a member of Sagi-
naw Council, No. 43, was admitted to
Grand Rapids Council by transfer.

The Council discussed the Townsend
rotating pension proposal and endorsed
its legislation. The Legislative Com-
mittee was instructed to draft a letter
to be mailed to our congressman and
senator asking them to support the is-
sue.

The Executive Committee was in-
structed to secure new cards to replace
those that are now in various hotels
announcing time and place of the
Council meeting.

Wm. C. Allard, Junior Counselor of
Detroit Counsel, No. 9, was a visitor
and gave a very constructive talk con-
cerning various things that his Council
is doing to enlarge its membership.
He announced that he had driven sixty
miles to attend the meeting and was
driving back the distance at the close
of the meeting. We wonder how many
of the boys who wear the emblem
would show their interest by doing
as much.

Counselor Tom Luce commented on
the hotel convention which was held in
Detroit last week. He also announced
that Council officers or committees
were always welcome to meet at his
hotel any time they liked and that
ample room would be furnished for
such meetings.

At the close of the meeting it was
announced that a luncheon would be
served by the Ladies Auxiliary and
that bridge would follow.

The next meeting will be held Sat-
urday evening November 3.

Nothing is ever accomplished by a
committee unless it consists of three
members, one of whom happens to be
sick and another absent.

W. O. Cascadden and family have
moved to 326 West State street, Has-
tings. Mr. Cascadden has charge of
the Hastings Printing Co.

Carl Bloom has moved to Bay City,
where he will headquarter for the
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Brown & Williamson Co. He formerly
represented the American Tobacco Co.

It is not so much the size of the dog
in the fight as the size of the fight in
the dog.

John DeSmit, president of the
Woodhouse Co., and family left for
Chicago Saturday to spend several
days. Mr. DeSmit will combine busi-
ness with pleasure while on the trip.

Bill Jenkins, owner and manager of
the Western Hotel, Big Rapids, has
opened his dining room to the public
again. It has been closed for several
months, but the increase of business
warrants its opening again.

Too many people don’t care what
happens so long as it doesn’t happen to
them.

Counselor D. N. White, of 559 Lyon
street, is in ill health at his home. He
will be glad to see any of the boys who
desire to call on him.

Counselor J. T. Poling, now living
at Traverse City, who has been con-
fined to a hospital for some time, has
been removed to his home where he is
rapidly impoving. He will be glad to
see any of the boys who may drop in
when in that territory.

Past Counselor William K. Wilson,
220 South Union avenue, sustained ac-
cidental injuries on Monday, Oct. 1,
by falling and cutting a deep gash in
his forehead. He returned to his duties
at the H. & P. Drug Co. Monday.

Strong men are made by opposition;
like kites they go up against the wind.

Homer R. Bradfield, Grand Secretary
U. C. T. of Michigan

Homer R. Bradfield, local in-
surance man, and Secretary-
Treasurer of Grand Rapids Coun-
cil No. 131, U. C. T. of A., was
appointed Monday Grand Secre-
tary of the Michigan jurisdiction,
to fill the office vacated by the
death of Grand Secretary M.
Heuman, of Jackson, Michigan.
This selection came after con-
sidering the applications of sev-
eral candidates.

The appointment holds until
the next regular session of the
Grand Council which will be held
at Saginaw on June 7th, 8th and
9th next.

Notgniklip.

Be thankful for slow courts. The
cops now bring in criminals faster
than the courts can turn them loose.

MICHIGAN

Expanding Flax Acreage Faces
Obstacle

The State Department’s foreign
trade policy has intervened to
make it difficult for the Depart-
ment of Agriculture to further its
proposals to pay benefits to farm-
ers for expanding flax acreage it is
said.

The pressing need for replace-
ment crops for those now pro-
duced in surplus led the farm
group to turn to flax, since the
United States is dependent upon

TRADESMAN

Argentina for upward of 13,000,-
000 bushels annually. But for
months the State Department has
been endeavoring to find com-
modities to use in reciprocal trade
agreements, and this is one of the
principal items.

To subsidize domestic produc-
tion would lessen Argentina’s
sales here, and that is not to be
thought of in State Department
Circles. It also is asserted that de-
spite a high rate of duty on im-
ports home production is defi-

—thefirst of Del Monte’s
new "FIND-OUT" suggestions

THE GREATEST CHANCE YOU'VE EVER
HAD TO SELL DEL MONTE!
READY TO GET YOUR SHARE?

A brand new Del Monte merchandising plan goes

into action this month.

A series of special advertising drives—three leading

ARE YOU

3

cient. In its rapid exhaustion of
soil and relatively high handling
expenses, flax has many weak-
nesses as a source of farm income,
it is added. To attempt to ex-
pand such a comparatively in-
efficient crop at the cost of losing
foreign outlets for textiles and
machinery is not considered eco-
nomically sound.

You can tell people who have been
to Europe. Others still brag on Amer-
ica’s trains.

Products, all crowded into the space of thirty days!

Special new dealer material
Here are 3 suggestions—to turn this business your way:
1. Ask any Del Monte representative for special
“find-out” display cards, window posters, newspaper
cuts, etc. The most complete dealer tie-up material
ever furnished by Del Monte.

Del Monte Products featured in every drive —a new
drive each month.

The first ad in this new campaign (shown above) will
reach the majority of your best customers during Octo-
ber. It concentrates the full force of Del Monte adver-
tising on three important products—Spinach, Pears
and Sliced Peaches!

You know the power of the Del Monte name.

Think what you should be able to do—with millions
of advertising messages on three special Del Monte

2. Plan special Del Monte events, featuring this
first “find-out” suggestion, between October 10 and
November 10.

3. Give all Del Monte Products special display and
attention in your store —for the many women who
will be wanting to “find-out” more about the whole
Del Monte line.

“Find*out” for yourself what this new campaign can
dofor you! Getyour share of this extra business.
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MOVEMENTS OF MERCHANTS.

Greenville—Frank Obetts has sold
his grocery stock to Emil Walters &
Son.

Kalamazoo—Mungers Laundry Co.
has changed its name to the Michigan
Laundry Co.

Miaybee—The Peoples State Bank of
Maybee has increased its capital stock
from $20,000 to $25,000.

Detroit—McGlynn, Inc., Broadway
Market bldg., has changed its name to
Broadway Restaurants, Inc.

Detroit—The Geml-McGrath Dairy,
Inc., 9155 Hayes Blvd., has changed its
name to Cadillac Dairy, Inc.

Detroit—The Cadillac Dairy Co.,
8004 Tireman avenue, has changed its
name to the B. A. C. Dairy Co.

Detroit—Kopald-Quinn & Co., 500
Penobscot Bldg., has increased its cap-
ital stock from $25,000 to $100,000.

Ypsilanti—Brien & Stephens, Inc.,
retail dealer in shoes, has increased its
capital stock from $2,000 to $7,000.

Detroit—Levitt-Ulmer  Corporation,
2150 David Stott Bldg., has changed its
name to the Jiffy Razor Corporation.

Mason—The Farmers Bank of Ma-
son has decreased its capital stock from
$50,000 to $25,000 and changed it again
to $50,000.

Three Rivers—The Major-Shannon
Co., auto sales and service, has been
incorporated with a capital stock of
$2,400, all paid in.

West Hancock—Renovations at the
Campioni Grocery and Market have
added much to the attractiveness of
the establishment.

Munising—The Superior Market has
been formally opened at 124 West Su-
perior street by Lenhart Miron and
Rudolph Korpela.

Grosse Pointe Park—The Red Head
Beer Pump Sales, Inc., 721 Balfour
Road, has been incorporated at $15,000
$10,000 of which has been paid in.

Grand Rapids—William Muller Co.,
Inc., wholesale baker and confectioner,
256 Eugene street, S. W., is succeeded
in business by the William Muller Co.

Hartford—The State Welfare Relief
Commission announces the opening of
a meat canning factory here, with a
daily output of 21,000 pounds of meat.

Escanabai—Thieves entered the hard-
ware store of H. W. Blackwell, Delta
avenue and 9th street and carried away
merchandise valued at approximately
$150.

Cadillac—Larson Bros, have pur-
chased their fifth store to add to their
chain of grocery stores. It is the Bell
store located at 1002 North Mitchell
street.

Holland—The Holland Credit Co.,
491 Columbia avenue, has been organ-
ized to deal in promisory notes and
contracts, capitalized at $5,000, all
paid in.

Detroit— The Eucozone Products
Co., 3304 Eaton Tower, pharmaceutical
and chemical products, cosmetics, has
been capitalized at $100,000, $56,050
being paid in.

Jackson—The Index Machine &
Tool Co., 543 North Mechanic street,
has merged its business into a stock
company under the same style with
$5,000 capital, all paid in.
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Detroit—The Blakeshire Mining Co.,
Inc., 512 Penobscot Bldg., coal, coke,
coal tar and by-products, has been
incorporated with a capital stock of
$10,000, $1,500 being paid" in.

Detroit—The  Mid-West Trading
Co., 14173 East Seven Mile Road, has
increased its capital stock from $2,500
and 600 shares no par value to $2,500
and 800 shares no par value.

Detroit—The Kelly Sons Fuel En-
gineering Co., 12300 Greenfield avenue,
dealer in coal, coke and liquid fuel and
installation of heating equipment, with
$5,000 capital stock all paid in.

Detroit—Candy-Cod Distributors of
Michigan, Inc., 610 Lincoln Bldg., has
been organized to sell the product of
the Candy-Cod Co. It is capitalized at
$15,000, $1,000 of which has been
paid in.

Flint—The Art Marble & Flooring
Corporation, 105 West Kenneth street,
has been incorporated to deal in com-
position floors, marble wainscoating,
etc., with a capital stock of $20,000,
$2,000 of which has been paid in.

Charlotte—W. R. Smith has pur-
chased the People’s Cash Meat Market
in the Williams building. Mr. Smith
lias remodeled the store and changed
the name to Quality Meat Market. He
will be assisted by Foster Kerr, the
former manager.

Detroit—Merle  Gregg, formerly
manager of the Cantilever shoe store
at Minneapolis for nine years, has
joined the organization of Stuart J.
Rackham, Inc., being placed in the
women’s shoe department. He is also
handling promotion for the store.

Detroit—The M. E. Von Mach Co.,
dealer in wall paper and paint, has
merged the business into a stock com-
pany under the style of M. E. Von
Mach & Son, Inc., 3321 Michigan ave-
nue, with a capital stock of $3,000,
$1,000 of which has been paid in.

Detroit—Charles W. Tapert, veteran
meat dealer, died at his home after a
short illness. Mr. Tapert was born in
the rear rooms of the meat market
conducted by his father, Emil Tapert,
73 years ago. When he died, his son,
Charles, took over the business and
operated it up to a few years ago.

Detroit—Herman R. Lau, well-
known West side Detroit shoeman, is
running for election as. Wayne County
Treasurer. Lou has formerly held this
office, returning to the retail shoe bus-
iness after his retirement two years
ago. Lau was formerly with the Pin-
gree and Smith Shoe Co., manufac-
turers, here.

Lansing—Page-Lamerson, Inc., have
just moved six doors North to a room
which they have remodeled into a very
fine shoe store. The move gives them
considerably larger quarters which they
need to accommodate their increased
business for their Brown Bilt line of
shoes. A new front of black glass set
off by chromium is most effective.

Detroit—Stott  Flour Mills, Inc.,
makers of Peerless and Columbus
brand flours, have completed installa-
tion of all automatic packaging system,
the first flour mill in the country to
adopt a system used hitherto with ce-
ment and heavy products. Product is
weighed automatically as well and
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seaed in package. Double and quad-
ruple wall sacks are used.

Petoskeyi—Joe and Tom Karamol
have taken over the active management
of Karamol’s restaurant at 426 East
Mitchell street as well as the adjoin-
ing meat market, both of which were
founded by their father, John Kara-
mol over 35 years ago and been con-
ducted by him personally until recently
when he was forced to retire from bus-
iness owing to ill health.

Detroit—Detroit grocers are uniting
through the Detroit Retail Grocer’s
Association in support of an amend-
ment to the State Constitution, to be
voted on November 6, allowing classi-
fication of property for tax purposes.
The prime purpose of the amendment
is to exempt foodstuffs from the sales
tax of 3 per cent. Michigan Merchants’
Council of 11,000 merchants in varied
lines is behind the move.

Detroit—Robert Cleary, manager of
the new East side store of the A. S.
Beck Shoe Co., spent his Sunday in-
specting the window of the main store
on downtown Woodward avenue, to
the company’s profit. He saw two men
taking the safe right out of the store
through the back door, and promptly
reported it to police, saving the safe,
although the burglars escaped. They
had made their entry through a ven-
tilator hole.

Detroit—William Posey literally
proved the old story about being so
frightened he jumped out of his shoes
this week. He found another man at-
tempting to get into his car, and ac-
costed him. The bandit drew a knife
and Posey left his shoes behind and
started running. The assailant, pos-
sibly under influence of alcohol, picked
up the shoes and sliced them to pieces
with his knife. He was sentenced to
thirty days in jail.

Nashville—E. C. Kraft, who for
more than thirty-one years has been
in Nashville, has sold his grocery busi-
ness to Ray Thompson, of Chester.
The Kraft store is one of two places
that have been in continuous business
for more than thirty years, sthe other
being the Wolcott harness shop. Kraft
has been active in the local government,
serving as village and township treas-
urer in 1917 and 1918. He was village
president in 1928, 1929 and 1930.

Detroit—Clyde Coates, former man-
ager of the Majestic building store for
Earl’s Smart Shoes, conducted by Earl
Gregg, has been transferred to take
over management of the Eaton Tower
store. Larry Silver, who has been gen-
eral manager of the two stores, is tak-
ing over personal management of the
Majestic building store, while Arthur
Cohen, manager of the Eaton tower
store, has resigned, and is understood
to be making a connection with another
Detroit store.

Detroit—Definite plans for a new
shoe production plant owned by the
city were made by Mjayor Frank Cou-
zens this week, following protest of
retail shoemen over the FERA plans.
Couzens proposed to lease a factory
and install a tannery. Whether shoes
would be made from the hides directly
in Detroit was not determined, but
exchange of the finished hides for shoes
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from the Government was planned for.
Couzens envisages the idea as a per-
manent plan, with ultimate employ-
ment of 400 workmen in the factory.

Detroit—Mathes Shoe Co., of St.
Louis has recently opened a new down-
town shoe store at 1420 Woodward
avenue. This is the first store of the
company in Detroit, and is conducted
under the name of Reel’s Smart Shoes.
Ted Mijiller, formerly of Columbus,
Ohio, is manager, and Ed Allen, for-
merly of Toledo, is assistant. The
store opened with a special introduc-
tion of the Town Talk line by giving
away a small manicure set with each
pair of shoes sold for one day, draw-
ing considerably increased patronage
with this premium. Only women’s
shoes are being handled in this store.

Lansing—Announcement has been
made of the re-incorporation of the
Arbaugh department store, increase in
its capitalization from $100,000 to
$315,000 and taking into the firm two
new partners. George H. Arbaugh,
son of the founder, becomes vice presi-
dent, general manager and director and
Alfred P. Kennedy, merchandise man-
ager for four years, becomes secretary
and director and continues head of
merchandising. Frank N. Arbaugh,
president and one of the pioneer mer-
chants of the city will continue at the
head of the institution. He recently
completed his 38th consecutive year of
active business on the same corner.

Manufacturing Matters

Detroit—Dodd Furs, Inc., 15 East
Grand River avenue, manufacturer and
dealer in furs, has a capital stock of
$10,000, $1,000 being paid in.

Detroit—Industrial Lubricants Co.,
5736 Twelfth street, manufacturer of
drawing compounds, has decreased its
capital stock from $50,000 to $10,000.

Hamtramcki—Arthur M. Glaser, Inc.,
9723 Jos. Campau avenue, has been in-
corporated to manufacture and ex-
change goods, with a capital stock of

$10,000, $2,000 of which has been
paid in.
Detroit—Automotive Finishes, Inc.,

2662 Hart avenue, has been organized
to manufacture and sell enamels, tape,
sandpaper, etc., with a capital stock
of 10,000 shares at $1 a share, $10,000
being paid in.

Detroit—The Gehringer Candy Co.,
12112 Grand River avenue, has been
organized to manufacture and sell
candy with a capital stock of 1,000
shares no par value and $1,000 pre-
ferred, $1,000 being paid in.

Detroit—W. C. Noack’s Sons, Inc.,
26 East Jefferson avenue, manufac-
turer and dealer in jewelry, electrical
goods, sports goods and novelties, has
merged the business into a stock com-
pany under the same style, capitalized
at $40,000, $6,000 being subscribed and
$1,000 paid in.

Sparta—The Sparta Coach & Body
Co. has been incorporated to manu-
facture vehicle bodies with a capital
stock of $140,000 common, 15000
shares of class A and 125,000 shares of
class B. $12,070 has been subscribed
and $10,000 paid in.
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Essential Features of the Grocery
Staples

Sugar—Jobbers now hold cane gran-
ulated at 520 and beet sugar at 4.95.

Canned Fruits—The advances made
in California Bartlett pears provided
the week-end feature to canned foods.
Pears have been overdue for a rise,
considering the two or three price
mark-ups which have been made in
cling peaches during recent weeks. The
advances are moderate, being based
on 10c a dozen for No. 2J4 tins. All
sizes are affected. It looks as if both
independents and advertised brand
packers will establish the higher price
levels with the usual differential be-
tween them. Another matter of inter-
est was the announcement of higher
prices on Hawaiian crushed pineapple
in No. 10s, both juice and syrup. This
had been withdrawn some time back
by packers who still have any to sell,
and an advance was expected. It
might also be said that Hawaiian pine-
apple is due for a general rise, too, as
both peaches and pears have been
marked up, and it seems natural that
packers of pineapple will take steps to
restore the differential between them.
Of course, this depends on consump-
tion, but pineapple is understood to
have had a good movement, and might
easily be advanced.

Canned Vegetables— The pea pack
for 1934 totaled 15,359,653 cases of all
sizes, or the equivalent of 15,741,569
cases on the basis of 24 No. 2s to the
case. Wisconsin packed a total of 6,-
558,083 cases; New York, 1,102,059
cases, and Maryland, 1,610,465 cases.
Of the stocks remaining, in canners’
hands on September 1, the total is
computed at 7,336,330 cases, or less
than half of the total packed. The total
stocks of Alaska’s in canners’ hands
amounted to 1,838,827 cases on Sept. 1,
and Sweets, 5,497,503 cases. Thus, the
news is out about peas and guessing is
over. The fact that somewhat more
than half of the pack was moved in
so short a time since the packing sea-
son ended testifies to the heavy fu-
tures buying that was stimulated. The
question now is how fast stocks ac-
quired by distributors can be moved
into consumption. The results so far
obtained are very favorable.

Canned Fish—Canned shrimp is be-
ing advanced to $1.20 for fancy large
No. Is by the important packers in the
South, with other sizes up 5c a dozen
also. Salmon is steady, but unchanged.

Dried Fruit—The dried fruit market
continues firm on the Coast. There
were few developments during the
week. Prices apparently have leveled
off at their tops for the present, at any
rate, and attention is now being fo-
cused on the distributing markets
where a close observation is being kept
on the movement of dried fruits into
consuming channels. So far as the
New York market is concerned, this
movement appears to have been quite
satisfactory. There has been good sea-
sonal business done here, according to
jobbers, and prices here have not
shown the appreciation which has
taken place in other foodstuffs. The
price situation here is steadily im-
proving. Advances have not kept pace
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with those on the Coast, but that is
characteristic of New York. One thing
is certain and that is that replacements
must come higher here. Representa-
tives of packers report that there has
been some resistance shown to coast
prices. Apricots have not been easy to
move at present shipment quotations.
On the other hand, there has been a
good demand for figs on the spot. Rai-
sins and prunes are going out in a rou-
tine way.

Nuts—The market was very active
this week. The opening prices on wal-
nuts and almonds were well greeted by
the trade, particularly walnuts and the
cheaper grades of almonds. The wal-
nut association, as a result, withdrew
several sizes and varieties, including
Diamond large and fancy mayettes,
large Paynes, medium budded; Emer-
ald, medium budded, and all baby
grades. It was also announced that
Diamond No. 1, soft shells, were get-
ting closely sold up. Demand for Bra-
zils in the shell has been gratifying
also, it was announced, and good busi-
ness has been done. The shelled nut
market was somewhat more active.

Olive Oil—The olive oil market was
unchanged abroad. Prices in Italy and
Spain were practically unchanged dur-
ing the week. Demand for shipment
is fair. First hands here report a good
active movement of oil, with prices
doing better on the spot.

Rice—The market continues quite
active here. Shippers in the South re-
port an improvement in harvesting con-
ditions and expect cutting to be re-
sumed next week. The heavy rains re-
cently have done some harm to the
late varieties and samples received
here have shown up dark in color.
Blue Rose, Rexora and Fortunas are
expected to be made available in large
quantities soon and they should get a
good reception for the lateness of the
crop has had the result of cleaning up
old crop rice.

Review of the Produce Market

Apples—No. 1 Wealthy $1; Wolf
River, 65c; Shiawasse, 90c; Greenings,
85c; No. 1 Mclintosh, $1.25; 20 oz.
Pippin, $1; Snow, $1.

Artichokes—$1 per doz.

Avocados — $2.50 per case from
Florida.

Bananas—6c per Ib.

Brussels” Sprouts—20c per qt.

Butter — Creamery, 26¢ for cartons,
and 25”c for tubs.

Cabbage—Home grown, 30c per bu.
for white, 50c for red.

Cantaloupes—Home Grown, 60@85c
per bushel.

Carrots—Home grown, 20c per doz.
bunches or 50c per bu.

Cauliflower—65c per flat for home
grown.

Celery—20 @ 30c per dozen bunches.

Celery Cabbage—35c per doz.

Cranberries—$2.75 per box of 25 Ibs.

Cucumbers—50 @ 75c per bushel.

Dill Weed—30c per dozen bunches.

Dried Beans — Michigan Jobbers
pay as follows for hand picked at ship-
ping stations:
C. H. P. from farmer $2.80
Light Red Kidney from farmer__4.50
Dark Red Kidney from farmer__550
Light Cranberry 4.50
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Dark Cranberry 3.50
Eggs — Jobbers pay 15c per |Ib.

for all clean receipts. They sell as fol-

lows:

Large white, extra fancy 29c

Standard fancy select, cartons____ 26c

Standard fancy select 24c
Fancy, fresh white 235
Candled, large pullets 21c
Checks . 19

Storage eggs are being offered as
follows:

XX April 23c
X April 21c
Checks ; 19¢c

Egg plant—75c per dozen for home
grown.

Garlic—15¢c per Ib.

Grape Fruit— Florida,
sizes.

Grapes — Wordens and Concords.
$1.30 per dozen for 4 Ib. baskets; Yz bu.
30c.

Green Beans—Home grown. $1 per
bushel.

Green Onions—10c per dozen.

Green Peas—$2.50 per hamper for
California and Washington.

Green Peppers—50c per bu.

Honey Dew Melons—$2.50 per case.

Lemons—The price is as follows:

$4 for all

360 Sunkist $5.00
300 Sunkist 6.00
360 Red Ball 450
300 Red Ball 5.00
Lima Beans—20c per quart.
Limes—25c per dozen.
Lettuce — In good demand on the
following basis:
California, 4s and 5s, crate $3.50
Leaf, out-door 05

Onions—Home grown, 65c for yel-
low and 90c for white.

Oranges—Fancy Sunkist California
Navels are now sold as follows:

126 .$5.00
176 . 5.00
200 . 5.00
216 5.00
252 4.50
288 4.50
324 4.25

Red Ball, 50c per box less.
Parsley—25c per dozen.
Pears—$1.25 @ $1.50 for Bartlets.
Pickling Stock—Small onions, 75c

for 10 Ib. bag. Small cukes. 75¢ @

$1 per bu.
Potatoes—Home grown. 45c per bu.:

Idaho, $2.50 per 100 Ib. sack.
Poultry—Wilson & Company pay as

follows:

Heavy Fowls 14c
Light FOW IS----  —-m-mmmmmemmmeeeem 10c
Ducks 10c
Turkeys 18c
Geese_ ¢J-———- oo 8c

Radishes—8c per dozen bunches for
home grown.

Spinach—40c per bushel for home
grown.

Squash — 50c per bu. for Red or
Green Hubbard.

Sweet Potatoes—Virginias, $3.50 per
bbl.

Tomatoes — Ripe, 60c per Yz bu.;
green, 35c per bu.

Turnips—20c per dozen.

Veal Calves — Wilson & Company
pay as follows:
Fancy 10c
Good 8c

W atermelons—20c.

5

Wax Beans—Home grown, 85c per
bushel.

Minimum Wage and Unemploy-
ment Insurance

President Roosevelt's "social
program,” to be presented to
Congress next session, is seen link-
ing the question of minimum wage
with unemployment insurance.

The Chief Executive has ex-
plained that he is more concerned
with an annual wage sufficient to
meet the minimum needs of work-
ers than a fixed hourly or mini-
mum wage. Therefore, it may be
that he will seek some sort of
wage formula that may contem-
plate a lowering of some of the
high hourly wage minima condi-
tioned upon a full year of employ-
ment, with interruptions thereto
probably compensated from the
unemployment insurance fund.

Of course, employers of labor
will be called upon to bear their
share of the cost of the new expe-
riment, some contribution coming
from the Federal and (or) state
governments, depending upon the
character of the legislation to be
sought from Congress.

The $1.25 per hour wage of the
machinist in Detroit, to whose
case the President has referred,
instead of netting only $650 for a
year because of only partial em-

ployment, might be reduced to
the end that his annual wage
would be more commensurate

with his needs.

Pressure To Buy High Priced
Goods

Complaints are heard here of
manufacturers using high pressure
methods of salesmanship to in-
duce retailers to buy better quali-
ty merchandise at higher prices
than the latter feel justified by the
character of their patronage.

It is averred that by reason of
their codes of fair competition,
manufacturers are virtually en-
abled to dictate to retailers what
they shall buy. It also is argued
that they are using the fact that
there is a scarcity of merchandise
to exact a greater percentage of
profit, partly through pushing the
better quality goods.

This situation, it is said, is
bound to cotme to the attention of
the National Recovery Adminis-
tration as an incident to the con-
sideration of price and production
control. Retailers fear not only
that consumers will be led to buy
cheaper substitutes for the mer-
chandise offered but will defer
purchases altogether. The mer-
chants would, of course, it is de-
clared, prefer better goods and
better prices and better profits,
but contend that now is not the
appropriate time to seek these
things.

Detroit—The Yukon Co., Inc., 411
Alger avenue, has been incorporated to
manufacture and sell chemical prep-
arations with a capital stock of $1,000,
all paid in.



Who Pays For Fire?

Fire is an unmixed disaster even
when it occurs among substantial sur-
roundings and prosperous people; No
palliation can be found for it, nothing
softens the blow, though the shock can
be distributed, by insurance, over a
large field and among many people.
But insurance is not a shock absorber;
it is simply a shock distributor. It does
not lessen the calamity; it doesn’t mol-
lify or ameliorate the suffering; it
simply makes many participate instead
of a few or only one.

If one were to take a roll of bills
and deliberately destroy them by fire
before the public gaze, a cry of indig-
nation would arise at this wanton, wil-
ful waste. But behind that paper there
is ample security, which remains after
the paper itself has been destroyed.

I wish it were possible to raise a sim-
ilar cry of horror when a man wan-
tonly and carelessly destroys by fire
his own and his neighbor’s property,
which loss cannot be redeemed. So
long as human nature is as it is, and
so long as our citizenship views with
complacency the destruction of insured
property and feels horror only when
the property is uninsured, we cannot
expect any real improvement or any
lessening of the fire waste.

Property destroyed is entirely de-
stroyed. No matter how replaced,
whether by slow and painful thrift of
the owner, or by the more rapid opera-
tion of fire insurance indemnification,
it represents total loss; and, if the fire
was preventable, it represents crim-
inal loss. So long as we steel ourselves
against a feeling of righteous indigna-
tion at our national disgrace, and so
long as we fail to use all energy and
influence and power and ability to
check the fire waste, we are accessories
to the crime. It is the one national
disgrace where each man is respon-
sible to himself and his neighbor.

A clean home or place of business
seldom burns. Very frequently two re-
positories of dangerous and unsightly
accumulations are the attic and base-
ment. These should be kept just as
clean as the portions of the building
exposed to public gaze. Deposits of
waste paper and debris of various sorts
facilitate the spread of fire, impede the
activities of firemen, and often give
rise to spontaneous ignition. Closets
which do not permit the ready circula-
tion of air are the improper places for
the storage of dust cloths, mops, oils
and polishes. Dustless mops may
cause spontaneous ignition and there-
fore should be kept in metal containers
when not in use. Polishes which are
highly inflammable should never be
used or stored in the neighborhood of
flame-producing devices. It is impor-
tant to keep matches out of reach of
children, and away from the stove.
Every one in the family shohld be
taught to be careful of fire, how to
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eliminate fire causes, how to extinguish
burned clothing, and shown where the
nearest fire alarm box is and how to
use it. It is advisable to keep a suit-
able fire extinguisher, properly charg-
ed, in a convenient place.

One of the outstanding causes of fire
in the home is the careless and unne-
cessary use of kerosene, gasoline, and
similar flammable liquids. Gasoline or
naphtha should not be used for clean-
ing purposes in or about the home.
In general these liquids have no place
in the home. Even kerosene, less dan-
gerous, is annually the cause of hun-
dreds of deaths™ and considerable prop-
erty loss, particularly when kindling
fires; care should constantly be exer-
cised in keeping and using any of
these flammable liquids.

As special fire hazards in mercan-
tile and industrial establishments are
quite diversified, it is impossible to
discuss them in detail. The business
man would do well to obtain the assist-
ance of some individual who has made
fire prevention his business, who will
recognize the various hazards and be
able to recommend proper precaution-
ary measures. The fire risk justifies
such definite recognition

If fires were caused, as is disease, by
a microbe, the entire resources of sci-
ence would be given to finding a cure
for them The waste of life and ma-
terials resulting from fire would be
regarded as intolerable, and the phy-
sician discovering the cure would go
down in history with the great healers
of all time

As a matter of fact, fire is caused by
a mental microbe—though it can’t be
imprisoned in a test-tube. The mi-
crobe’s name is Carelessness. It
dwells in the human mind—and the
fact that millions of people allow it
free play, making no conscious attempt
to control it, is reason for an utter, in-
defensible fire waste of 10,000 lives and
$500,000,000 worth of property an-
nually.

Fire can be prevented in a majority
of cases. A little thought, a little
knowledge—in other words, a little
ordinary care—will do the job. Any
fire marshal will be glad to tell you
about the common fire hazards and
how to eliminate them. The fire insur-
ance industry publishes booklets and
carries on an unremitting war against
fire, and it too will give you the men-
tal ammunition you need. Faulty fur-
naces—improper storage of inflam-
mables—uncut grass—improper electric
work—such little things as these are
the friends of the fire-microbe, and his
ally in his work of destruction.

Learn how to prevent fire—only by
doing that can you discharge a defi-
nite duty you owe your community,
your neighbors, your family. Every
fire starts because some individual was
careless, and prevention of fire is
largely an individual matter. If you
and other citizens will take the little
time that is necessary to learn the
importance of care in relation to fire,
a great problem will soon be solved.

Stock Exchange regulation need not
prove strangulation.
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Successful Candidates at Pharmacist
Examination at Big Rapids
Austin Hough Allen, Jackson.
Emil Barilla, Dearborn.
Gordon Brigham, Ortonville.
John H. Butts, Mt. Pleasant.
Ezra Castle, Kalamazoo.
Elmon Lament Cataline, Flint.
Ellsworth Cook, Rochester.
Lynn Cook, Flint.
Delbert R. Dabney, Ecorse.
Coleman Frederick Flaskamp,
mingham.
Clyde Gardner, Jr., Marlette.
Julius Glatter, Detroit.
Dorothy Tennant Hall, Gladwin.
William B. Hennessy, Detroit.
Everett Amos Jones, Flint.
Harry Kendziejewski, Detroit.
Myron H. Klein, Detroit.
George Chas. Landry, Bay City.
Milford O. Magnuson, Manistee.
John William MfcCleak, Detroit.
J. Glenn McCullough, Cass City.
Joseph Russell O’Brien, Detroit.
Gerald E. Olmstead, Nashville.
Hazel V. Orr, Bangor.
Gough E. Rockwell, Beulah.
David Harry Safier, Highland Park.
Victor G. Schramm, lonia.
Nathan Schwartz, Detroit.
Julius Sidney Silverman, Owosso.
Ethel E. Taylor, Grayling.
Albert Tennen, Detroit.
Erma Turska, Detroit.
Lee S. VaniWagoner, Oxford.
Lillian Walldorf, Trenton.
Vernon T. E. Westervelt,
Rapids.
Harry A. Whale, Detroit.

Bir-

Grand

October 10, 1934

Wm. H. Wildbore, Flint.
Raymond A. Wood, Cass City.
Edward J. Bergen, Grosse Pointe.
Maurice Bortman, Detroit.
Henry Leslie Brooks, Detroit.
Virgil Theodore Frantz, Bay City.
Joseph B. Gaboury, Detroit.
Royal B. Garrison, Albion.

Chas. W. Glenn, Jackson.
Erwin Greer, Pontiac.

W. Harold Hart, Flint.

Leo. M. Johnson, Flint.

Carl A. Kissner, Big Rapids.
James M. Koich, Detroit.
Robert J. Lapo, Lake Odessa.
Randall C. Mallery, Owosso.
Joseph Wm. Mauterer, Detroit.
Carl A. Mittlestadt, Monroe.
Glen Peacock, Detroit.

Mary Roach, Detroit.

Raymond Sager, Augusta.
Leonard M. Sieraczkiewicz, Detroit.
Irving Stern, Detroit.

Delta Ruth Stroh, Flint.

Agnes Taft, Lansing.

Successful candidates at Marquette
examination:

Pitt F. Galloway, lonia.

Llewellyn E Armstrong, Marquette.

Grace E. Hill, East Tawas.

Ida S. Linna, Ishpeming.

Michael John Kovalcik, Detroit.

John L. O’Brien, Wayne.

Jack Voloadsky, Detroit.

Will H. Lane, Big Rapids.

Leslie Weatherwax, Jackson.

Earl VanWassenhove, Detroit.

Floyd S. Filbert, Detroit.

Lawrence J. Gilles, Houghton.

Finnish Mutual Fire Insurance Company of Calumet, Mich.,
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Leo J. Baril, Iron Mountain.
James Robert Hunter, Lansing.
Theodore Wieber, Muskegon.
Louis Petchesky, Detroit.
Louis A. Maydock, Detroit.
Henry A. Schulz, Detroit
Paul Goldstein, Detroit.
Albert Roggin, Detroit.

Stanley H. Rau, West Branch.
Norman B. Madsen, Greenville.
Torrence H. P. Crebs, Grosse lie.
Edward L. Kurth, Birmingham.

Pleasant Reference to Grand Rapids
Man

The name of Lee M. Hutchins is
identified with the constructive and ex-
tremely interesting years of the Na-
tional Association of Credit Men.

Mr. Hutchins was one of the parents
of the Grand Rapids Association of
Credit Men. He had been active in
the business circles of his city, made a
reputation among his local friends for
initiative and integrity; he recognized
the great value of our movement to the
commerce of the nation and gave to it
the very best that was in him.

His striking personality and sensible
aggressiveness quickly won him recog-
nition among the pioneers of the Na-
tional organization, and at the Balti-
more Convention of 1906 he was hon-
ored with a position on the National
Board.

Mr. Hutchins possessed the power
of presenting his ideas to an audience
with force and persuasion, he was
always welcome at the meetings of
local Associations and in his official
capacity attended the first state confer-
ence ever called in the Association’s
history, and it happened to be in Texas.
The experiences of that journey and
event will long be remembered by the
little company who attended this con-
vention and enjoyed for the first time
some Texas pranks.

Until 1912, Mr. Hutchins continued
to serve the National Association as a
director, but in that year he was elect-
ed to the vice-president’s office, a posi-
tion that he filled with his usual dis-
tinction.

For many years Mr. Hutchins 'had
held responsible positions in the suc-
cessful business of the Hazeltine &
Perkin s Drug Co., of Grand Rapids.
Among the members of this particular
trade he had won a high place and his
ideas on business and on credit were
always listened to with the deepest re-
spect.

Owing to the death of Dr. Hazeltine
the responsibilities of the business de-
volved almost entirely on Mr. Hutch-
ins and to meet these responsibilities
he was forced to relinquish active du-
ties with the National Association of
Credit Men. His memories will always
be vivid with those who knew him as
a companion and as a friend, his name
will always be written high in the
annals of the N.A.C.M.

Mr. Hutchins is still the pivotal
power in his business organization. He
holds in an unusual way the affection
and the esteem of the Grand Rapids
people. 1t would be a wonderful thing
for the National Association of Credit
Men had he the physical strength and
the leisure to return to its ranks and
once again take part in directing its
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destiny.—Credit and Financial Man-

agement.

Retail Leader Hits Official “Mud-
slinging”

Mudslinging aimed at business men
and business leaders, emanating from
official Washington, was decried by
David Ovens, president of the Na-
tional Retail Dry Goods Association
in an address before the convention of
the National Restaurant Association
at the Merchandise Mart, Chicago.

“It has been a popular pastime for
official Washington to attack business
men,” he said, “and look upon our
leaders with unfriendly suspicion. It is
my opinion that the business leaders
of the country are just as great pa-
triots, just as fine ethical gentlemen,
just as honest, and just as desirous of
promoting the prosperity of this na-
tion, and the welfare of all our citizens
as is any politician that ever went to
Washington.

“It is true that we have had some
dishonest bankers, some crooked busi-
ness tycoons, but you have also heard
of crooked politicians and legislators
that swap their votes for patronage or
to hold their seats in congress.”

Mr. Ovens, general manager of one
of the leading Southern department
stores, in addition to heading one of
the largest trade associations in the
country, deplored, as a business man,
many of the present developments in
Washington.

“We are developing in Washington
now an entirely new philosophy of gov-
ernment, and are apprehensively
watching the dark hand of socialism
stretch out of the sleeve of the night
to destroy us,” he said. “We are see-
ing the sorry spectacle of government
setting up in competition with the
business of its citizens.

“You must consider to-day not only
the future of your restaurant business,
but the future of your country as a
whole, and stand ready to contribute,
yes sacrifice, to bring about a solution
of our national problems. None of us
ought to be discouraged. We are go-
ing to find our way out of our troubles
one of these days, and develop an en-
tirely new group of advisors—a new
brain trust, if you please, that will
point the way back to our old-time
moorings.”

Earlier in his remarks, the trade
association president told the restau-
rant men to emphasize the human side
of their business, and told them they
must recruit young, intelligent, reason-
ably educated people into their busi-
ness if they expected it to grow.

Annual Convention of Michigan Hotel
Association

The twenty-first annual convention
of the Michigan Hotel Association
brought two hundred hotel operators
from all sections of the State to De-
troit, on September 21 and 22.

The conventioned opened at the Stat-
ler Hotel on Friday morning with
President Preston D. Norton, presid-
ing.

Frank R. Johnson, of Johnson’s Rus-
tic Tavern, Houghton Lake, respond-
ed on behalf of the Association to the
address of Superintendent of Police
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John P. Smith, who welcomed the
members on behalf of Mayor Frank
Couzens.

W. W. Carroll, of the Kellogg Hotel,
Battle Creek, C. M. Luce, of the Mer-
tens Hotel, Grand Rapids and H. V.
Heldenbrand, of the Waldron Hotel,
Pontiac, were appointed as a Resolu-
tions Committee, and the appointees
of the Nomination Committee were:
M. V. MacKinnon, the Wardell, De-
troit, L. G. Davis, Wequetonsing Ho-
tel, Harbor Springs, and Carl H. Mont-
gomery, Post Tavern, Battle Creek.

In his Presidential address, Mr. Nor-
ton reviewed the accomplishments of a
very busy year in association activities.
He stressed strongly the effective work
done by the special committee in re-
gard to the liquor bill, and commended

highly the men who worked so hard
to organize and put into effect the
NRA Code. Mr. Norton also mention-
ed the fact that the membership roster
had been increased by the largest num-
ber of new members secured during the
past several years.

A J. Doherty, of the Doherty Hotel,

Clare, chairman of the Executive
Council, announced that the associa-
tion had lived within its budget for the
past year and on the recommendation
of the council the dues for the coming
year were left the same as last year,
namely, twenty cents per room per
year, with a minimum of $10.

The steady progress being made by
the hotel course at Michigan State
College was told by Ruth M. Mlyhan

(Continued on page 23)
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HOLIDAY PROSPECTS GOOD

Entering upon the final and most
important quarter of the year from
both a volume and profit standpoint,
retailers are showing increased con-
fidence in the immediate outlook for
distribution, as well as the prospects
for a good Christmas holiday season.
Progress in achieving a satisfactory
Fall trade start, despite adverse weath-
er conditions last month, has buttressed
the expectation that dollar sales vol-
ume will show average gains ranging
up to 10 per cent, or more for the next
three months.

While heavy Government crop al-
lowances and other spending account
for the sharp gains in retail volume in
several sections of the country, partic-
ularly those served by the mail order
houses and general merchandise chains,
it is noteworthy that an increasing
number of retailers report a somewhat
freer tendency on the part of many
consumers to spend a greater percen-
tage of their earnings.

Retail executives expect no marked
change either way in the course of
wholesale merchandise prices until the
end of the year. They find that compe-
tition among producers is tending to
keep prices within bounds, although
price fixing is charged in many in-
stances with raising levels unjustifi-
ably. Buyers note that producers are
developing ways of keeping costs down
despite the elimination of overtime,
and that a variety of new products is
being brought out to increase volume.

Retailers add that until the end of
the year at least, they plan no change
in buying merchandise closely, on a
thirty to sixty day basis. The recent
tight delivery situation has eased and
promises to continue easy unless cold
weather causes a concentration of re-
orders, which is expected to be but a
temporary situation. At present retail-
ers are estimated to have covered from
50 to 60 per cent, of their Christmas
holiday needs.

While the average of consumer earn-
ings is not materially larger than last
year, with .no appreciable gain at all in
many of the larger urban areas, retail
executives see some significance in
somewhat freer spending. The thrifty
are reported to be “loosening up”
somewhat, with a more, marked tend-
ency on the part of other types of
consumers to spend more confidently.

This trend, apparently an outgrowth
of rumored inflation, is more tangibly
based on the example of heavy spend-
ing by the government, the swing to-
ward greatly increased Federal, State
and city taxation, leading to the view
on the part of the consumer that he
“had better spend his money than have
the government spend it for him” and
finally, the effect of the reduction in
savings bank interest rates.

If this trend continues, it should
mean a better opportunity for the sales
of; semi-luxury and luxury items dur-
ing the coming holiday season. A gain
of 15 per cent, or more in the sale of
these items would not be surprising.
Its effect would be a material increase
in the size of the average sale during
a most important part of the merchan-
dising year.
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Most retailers, however, find that
volume increases are not being obtain-
ed without promotional pressure and
merchandise appeal above the average.
If consumers are willing to spend
somewhat more freely, it was pointed
out, they are demanding values of a
high order. Retail executives empha-
sized there is no doubting the strength
of the call for quality merchandise,
well built to the price at which it is
offered, but not necessarily higher
price merchandise. Increasing use of
standards for merchandise is being
made by stores, but almost entirely
where such standards are contributory
to merchandising profit or promotional
advantages.

Profits for the entire year in the dis-
tribution field will be largely depend-
ent upon thé course of trade during
the current quarter. Comment indi-
cated that the mail order houses and
general merchandise chains, unless con-
ditions change radically, will enjoy in-
creases in both sales and profits for
the period, following the excellent re-
sults thej' achieved during the first
nine months of the year. The drought
has almost been forgotten in the calcu-
lations of these concerns and the farm-
er is credited with having larger funds
than a year ago, and being willing to
make up for lost time in spending
them.

In the department store and special-
ty shop field, the indications are that a
better showing than last year will be
experienced on the average. Many
concerns are expected to show im-
proved earnings, although the factor
of inventory appreciation which fea-
tured last year"is lacking. If the aver-
age for the department store field does
not show a profit, then a smaller loss
may be in prospect. In general, de-
partment stores have achieved a higher
degree of operating efficiency, costs
have been held in check and some gain
in unit sales has recently developed.
Gross margin, however, is believed to
be running smaller than a year ago.

The smaller retailer is doing as well
this year as last, well posted comment
indicated. He is holding his own in
numbers and is gradually becoming
more vocal in his relation to his larger
competitors.

RETAIL BOARD CONSIDERED
Although the only public declara-
tion from the conference of the Re-
tailers National Council at Chicago
last week dealt with certain New Deal
policies which affect retail trade, the
proposal for one central board to rep-
resent the distributors of the country
received sympathetic consideration and
is being worked out, according to re-
ports. The support for this plan comes
from highly influential quarters in the
trade field.
If the progress made in forming such
a group is not quite as fast as some
proponents would like to see, a ready
explanation is found in the diversity of
interests which an all-embracing re-
tail organization would represent.
There are a dozen points of view in
distribution, depending upon the size of
the enterprise and its type of opera-
tion.
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The organizations now in the field
have done highly valuable work, and it
is with no reflection upon their effi-
ciency that the new plan of a central
board is put forward. Each would still
have very wide play for its initiative,
and only the broad questions of com-
mon importance would fall within the
province of the projected body.

Time must be allowed for the neces-
sary cohesion of retail interests, and it
is more than likely that developments
at Washington in the coming months
will help to bring about the united
front that is desired. Honest differ-
ences of opinion among the varied
types of distributors should be com-
posed at least to the extent that the
most important business in the coun-
try from the standpoint of employes
and volume will be represented ade-
quately upon all broad economic prob-
lems.

BUSINESS SURVEYS

The number of surveys undertaken
to sound out business opinion upon
features of the New Deal grows apace.
Practically all the large business or-
ganizations of the country have either
put out their questionnaires or are in
process of doing so. The obvious ob-
ject is to head off undesirable legisla-
tion at the next session of Congress,
which may be expected to grow if the
business situation does not show sharp
improvement in the meantime and the
popular vote next month registers sig-
nificant approval of the administra-
tion program.

Ordinarily these groups of organ-
ized business are not so eager to ob-
tain rank-and-file opinion.  Strong
leadership in the past has dictated their
policies and the humble privates have
kept in line. The impression which
present tactics convey, therefore, is
that there is some uncertainty about
what the average business man is
thinking and what policies he will sup-
port.

In one instance in the last year, for
example, the head of one powerful as-
sociation suddenly changed fhe theme
of his public addresses because, as he
explained privately, he looked back
from the head of his procession and
found his cohorts headed in the other
direction.

It would be expecting too much of
these surveys to find questions which
were not framed to obtain biased views
divorced from facts, Similarly, if com-
plaints are sought they will usually be
received. But even with these evident
weaknesses *nd the lack of impartial
check of answers the inquiries serve a
useful purpose. They at least give the
business ranks a vote.

INDEX HIGHER AGAIN

Opinion was somewhat divided upon
the reassurance offered in President
Roosevelt’s fireside talk of ten days
ago. Those who wanted an answer to
every current question were disap-
pointed. On the other hand, the more
liberal elements in business were dis-
posed to accept his labor truce pro-
posal, his questioning of certain NRA
devices and his encouragement of pri-
vate initiative as satisfactory. It was
presumed that monetary policy and
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the budget would be dealt with later.

As for business itself, the change in
sentiment noted several weeks ago now
is shown to have had solid basis. The
index is higher again, with four of the
six series advancing. The only sizable
loss was suffered in carloadings, which
apparently were held down by the tex-
tile stoppage and failed to show the
usual seasonal gain. The week gener-
ally sees the peak of the year in the
transportation movement.

In the event that NRA uncertainties
and the Congressional elections have
delayed the usual Fall expansion pro-
gram in industry, as seems probable,
then there is ground for believing that
the present upturn will carry ahead
and prolong operations in this quarter.
Should the elections next month prove
that present administration policies
meet with wide popular approval, and
all indications point in that direction,
there may be less resistance to the re-
covery program and a greater disposi-
tion to put aside fears and co-operate.

Business interests ordinarily fight
measures that they have reason to be-
lieve can be overthrown, but become
reconciled to those which are man-
dated.

DRY GOODS CONDITIONS

Seasonal weather pushed retail trade
ahead in many sections during the past
week. At the close, however, another
cool spell brought an immediate de-
mand for appropriate bedding and
heavier apparel. Anniversary sales
were reported as meeting with good
response.

One of the first reports received on
September business came from one of
the large mail-order-chain systems an !
showed an increase of more than 39
per cent, over the same month last
year. The September total was the best
for that month since 1929, despite the
drought and the textile strikes.

Loss of a business day this year and
unfavorable weather conditions, how-
ever, were expected to be reflected in
the Federal Reserve report upon de-
partment store sales. It was estimated
that the stores in this area would show
a loss of between 3 and 5 per cent, for
September.

With an auspicious start upon the
last quarter the outlook for retail busi-
ness is regarded as promising. An in-
crease of 10 per cent, is confidently pre-
dicted for the last three months of the
year. Despite confidence in the near
future, however, the stores are holding
down inventories. In this district, for
instance, stocks at the end of August
represented a smaller valuation than a
year previous for the first time since
July, 1933

Steady ordering was reported in the
wholesale merchandise markets. Man-
ufacturers, in the meantime, have been
given an opportunity to clear up back-
orders, shipments on which were de-
layed by strike conditions.

A woman is a person who thinks a
barrel does not look so big if wrapped
in something too small for it

Fable: The widow lived in a hick
town and nobody knew at what time
of night she came in.
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OUT AROUND

Things Seen and Heard on a Week
End Trip

Undertook a double Out Around
last week and faced double opposition
—duck hunting and the National base
ball series. Unless the weather is bad,
expect better results this week. | had
no idea so large a percentage of the
merchants were interested in ducks and
base ball.

In passing through Lowell | was
pleased to note the rapid progress be-
ing made in the construction of the
new bridge across Flat River. The
bridge is to be 19 feet wide. The total
cost is to be $65,000, all furnished by
the state.

The King Milling Co. has nearly
completed a very remarkable cement
storage tank for grain, 110 feet high.
The three tanks included in the struc-
ture are each 18 feet wide. The instal-
lation is being made by the Burnell
Engineering & Construction Co., of
Chicago. The top of the tank will be
surmounted with an enormous elec-
tric sign with the single word, “King.”

| was pleased to learn that E.
Lloyd, whose dry goods stock at Beld-
ing was recently seized by mortgage
foreclosure by the C. J. Farley Co.,
will shortly re-engage in the same line
of business through the assistance of
a brother who resides in Philadelphia.
Mr. Lloyd is a good merchant and a
good citizen and richly deserves the
opportunity thus offered him.

Jacob Braak, founder of the Braak
Cookie Co., with bakeries at both
Spring Lake and Grand Haven, sailed
from New York, Sept. 29, on one of
the ships of the Black Diamond line
for Ferwerd, in the Netherlands, where
he plans to visit a sister whom he has
not seen for thirty-two years. He goes
abroad to secure rest and recreation
and will remain in the Netherlands un-
til he is completely restored to health.
His wife and another member of the
family took him to New York and re-
turned home on a roundabout itinerary.
Mr. Braak insisted on his wife accom-
panying him, but she does not under-
stand the language of the province he
is visiting and concluded to remain
at home and spend some time at the
world’s fair instead.

At Grand Haven | learned that H.
J.  Dornbos,
returned from an automobile trip
around the shore lines of Lake Michi-
gan and Lake Huron. He was very
much pleased with what he saw and
heard concerning the condition of the
fishing points he visited.
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Wagener Bros., 844 West Leonard
street, and thirty-four years at his
present location. He is 72 years old
and remarkably agile for a man of his
years. He has every reason to cherish
the belief that he will round out fifty
years behind the counter—and then
some.

Act No. 259, Public Acts of 1933,
known as the Sausage Act, at first
met with considerable opposition on
the part of retail dealers and a few
manufacturers who did not understand
its puurpose. Certainly it would raise
the price to consumers, as it excluded
certain portions of the carcass as well
as cereals and fillers which had here-
tofore been used to make a large profit
at an attractive price. When manufac-
turers found they could make an honest
piece of goods and sell it in competi-
tion with others they were pleased.
Consumers discovered an improvement
in the product and regardless of higher
prices a greater demand for sausage
prevailed. Farmers who first looked
upon it as a joke, later realized an im-
provement in the value of their pork
and beef, especially a more favorable
attitude toward the smaller pieces of
good meat which make excellent saus-
age, yet do not sell at high prices in
“the original cut. The enforcement of
this act has been highly educational.
Most manufacturers and retailers have
given us excellent co-operation due to
sincere desire to improve the general
situation. A few have had to be han-
dled by firmer means. The State De-
partment of Agriculture is charged
with the enforcement of the so-called
sausage law, and our regular force of
food and standard inspectors have been
trained to carry on the work of meat
inspection along with their regular food
control duties, says Samuel T. Metz-
ger, Commissioner of Agriculture.
Much credit should be given to our
laboratories as they have analyzed
sausage samples and supported the
field work in an excellent manner.
Without our laboratories to verify the
suspicions of our field men, very little
progress could be made in actually de-
termining evasions of the law. Sev-
eral samples of sausage are received
daily and checked as to purity.
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Much work has been done recently
on the eight mile gravel road between
Eastmanville and Nunica, which is one
of the most picturesque routes of
which | have any knowledge and is
rapidly becoming a popular thorough-

the fish dealer, had just fare. Most of the roadbed is kept well

oiled. Grand river is in evidence for a
mil or so out of Eastmanville and
fairly good cross roads lead down to
the river at frequent intervals. There
is only one bad place on the road—the
sharp turn to the right directly after
crossing Crockery creek, which appears

H. M. Cameron, book-keeper for thet0 be regarded with more favor by fish-

Vyn Co., was very seriously injured
in an automobile accident one day last
week.

T. Blink, grocer at 52 West Leonard
street, Grand Rapids, has been engaged
in business here forty-six years —
twelve years at the present location of

ermen this season than ever before. |
hope to see this road improvement ex-
tended from the town of Nunica to
Spring Lake in the near future. When
this is done Grand Rapids will have
three fine thoroughfares to Grand
Haven and there to Muskegon.
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More new houses are in evidence in
North Muskegon than in any other city
of its size in Michigan of which | have
any knowledge. Most of the new struc-
tures are large in size and very attrac-
tive in architectural effect.

The scenic highway continues to
grow in beauty and grandeur. New
attractive features appear to be in evi-
dence exery time we cover the dis-
tance between the mouth of Muskegon
lake and White lake.

Allegan Gazette: Mr. H. O. Maentz
has on hand some hundreds of hides
for which there is no market at any
price. The action of the Federal Gov-
ernment in slaughtering some millions
of cattle and giving away the canned
meat has resulted in great loss to thou-
sands of men in the same business as
Mr. Maentz and so to every- farmer
who may have a hide to sell. All this
relief business is a two-edged sword
which cuts everybody.

Berton Braley, the poet of the com-
monplace, furnishes a remarkable poem
suitable to the occasion under the cap-
tion of “Hark, from the Tombs,” as
follows:

Pipe down, pipe down,
Belly-achers!

We are sick of megrim-makers,
Wearied of the Lodge of Sorrow
Which sees only murk to-morrow.

Palsied quiverers and quakers.

Pipe down, pipe down,
Belly-achers!

Pipe down, pipe down,
Belly-achers1

Economic undertakers

From whom hopelessness emerges,

Chanting requiems and dirges;
We don't ask for Pollyannas
Chirping banzais and hosannahs,

But we weary of the rheumy

Eyed and lachrymosely gloomy
Band of agonized head-shakers

Prophesying rocks and breakers,

Dour andldismal quagmire-rakers.
Pipe down, pipe down,

Belly-achers!

Pipe down, pipe down,
Belly-achers!
Sad, sepulchral echo-wakers,
Moaning public moans and private
Over business that is lagging,
Doing nothing to revive it,
Sobbing sounds of spirits sagging,
Just a bunch of futile fakers,
Whiners, quitters, task-forsakers.
Pipe down, pipe down,
Belly-achers!

We don’t want smug “all-is-well”-ers,
Nor bland “silver-lining” sellers.
What we crave is hope-awakers,
Courage-makers,
Slu(?gard—shakers,
Clear-eyed opportunity-takers;
Sportsmen unafraid of chances,
Undeterred by circumstances,
Fighters and traditions-breakers.
Pipe down, pipe down,
Belly-achers!

Grand Rapids traveling men have
every reason to be very happy over
the election of Homer Bradfield as
Grand Secretary of the UCT of Michi-
gan. Mr. Bradfield has held nearly
every important office and probably
has a wider acquaintance than any
other traveling man in the state. He
takes the office at a slight disadvan-
tage, because of the death of the long-
time incumbent, but his skill as book-
keeper and financial executive will en-
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able him to straighten things out in
fine shape and keep the records as they
have never been kept before. The or-
ganization has always been fortunate
in the election of its secretaries and
the election of Mr. Bradfield is right
in line with its usual custom.
E. A. Stowe.

The Downward Trend Has Been
Broken

Although business reports remain
mixed there are further evidences that
seasonal influences are having some
effect. Steel operations were slightly
lower, but the decline is expected to
be temporary. A more than seasonal
gain in electric power output has oc-
curred. Automobile production is be-
ing lowered in line with moderate con-
traction in retail sales. Member bank
loans classified as commercial or busi-
ness loans continue to make a better
showing. Retail sales continue good.
Too much cannot be expected of busi-
ness over the next few months. A
period of readjustment is faced through
some changes in the policies of the
NRA. Less emphasis on the price and
production control have their tempo-
rary disintegrating effect upon the
price structure, even though it was
stated that changes will be made grad-
ually. Of course, the ultimate effect
will be more confidence in the price
structure. Also, Government spend-
ing is proceeding at a moderate rate
so that no outstanding influence on
business is being felt. This status of
business is not particularly discourag-
ing, however. While a vigorous recov-
ery has not occurred, at the same time
the downward trend evidenced last
summer has been broken.

Sentiment has definitely improved.
Improvement has probably been more
than that in business, just as it was
more depressed than business a short
time ago. The change can likely be
traced to the President’s recent speech
along with follow-up remarks by vari-
ous spokesmen of the administration.
Although no definite statements were
made in this speech, the implications
that errors had been made in NRA
policies and a tendency to be less crit-
ical of business initiation and business
profits, along with an intimation that
both employers and labor have re-
sponsibilities as well as rights have at
least tended to give a feeling of re-
lief to those particularly disturbed.
Also, the probable new price policy of
the NRA regardless of intermediate
effect was a factor inasmuch as it is
realized that such a policy could lead
to a price level in which businessmen
would have confidence, thus making
forward planning less difficult. Regard-
less of the causes, any lifting of the
gloom is important because of its les-
sening tendency to retard business.
There are some who look to the politi-
cal forces for the tendencies now being
shown in Washington. Even though
this could be the case, a trend of
thought could also be started that
would be as difficult to stop as many
of the more radical ideas which have
been in vogue. Jay Petter.

Heavy industries should shortly do
somewhat heavier business.
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RETAIL GROCER

Retail Grocers and Meat Dealers Associa-
tion of Michigan.

President—Rudolf Eckert, Flint.

_Vice-President—0O. A. Sabrowski, Lan-
sing.

Secretary — Herman Hansen, Grand
Rapids.

Treasurer—O. H. Bailey, Sr., Lansing.

Directors—Holger Jorgenson, Muske-
gon; L. V. Eberhard, Grand Rapids; Paul
Gezon, Grand Rapids; Lee Lillie, Coopers-
ville; Martin Block, Charlevoix.

GOVERNMENT MEDDLING

Only Cause for Anxiety for the Grocer

The business community has be-
come so inured to bad news that it is
willing to accept each new accretion at
face value. With a “state of emergen-
cy” being declared in one line of busi-
ness and another upon the slightest
provocation, with code hearings at
Washington serving as sounding
boards for all the woes that afflict or
may afflict business, it is small won-
der that cold appraisal of such out-
pourings is too often lacking and that
sense of proportion is lost.

Nowhere have these trends been
more evident than in the food business
—a business which in 1933 was esti-
mated at $75.30 for every man, woman
and child in the country. In 1929 the
figure was $107.66 (based on the cen-
sus’ $13,220,000,000 total grocery sales
including specialty items) though
physical volume of goods purchased
was virtually the same in both years.
Say $538.30 per family in 1929; $376.50
per family in 1933.

A tremendous and complicated busi-
ness this, and the statistics covering
it are equally extensive and compli-
cated. Perhaps it was inescapable that
the National Recovery Administration,
working under higli pressure, should
misinterpret those figures. But when
that misinterpretation leads to official
pronouncement  equally  fallacious,
when commentators seize upon that
statement to develop dire consequences,
surely it is time for sober judgment to
dispel the cries of “Wolf, wolf” that
currently resound through the trade.

The NRA pronouncement was
voiced by Administrator Hugh S.
Johnson. | give it here broken into
numbered paragraphs, for purposes
which will appear.

1 In recent years—declared the
General — and especially with the
growth of chains, a practice has grown
up of selling one or two items at a

loss in order to get people into a
store.

2. The little fellow cannot afford
this.

3. The public is fooled because

what it saves on one item it loses on
another.

4. In the last four years, 400.000 re-
tailers have been driven out of busi-
ness and it is bitterly complained that
this so-called “loss leader” is partly to
blame.

5. For these reasons the retail code
provides that it is an unfair practice
to sell any article for less than its in-
voice cost plus at least a portion of the
wages paid to employes in the store.

Now the cold truth is that no facts
in food statistics bear out this dictum.
What in it is true is not new and what
is new is not true.

MICHIGAN

As will be seen, grocers were excep-
tionally—uneconomically— prosperous
in 1930. An accepted survey covering
the first four months of 1934 shows in-
dividual grocers, commonly called “in-
dependents,” more strongly intrenched
than for years. Behind them they had
a record of stability and earnings, with
loss of volume so slight, as to put them
in a position relatively more fortunate
than chain grocers.

The food business as a whole is de-
monstrably in good shape. There is
ebb and flow in the various segments
but these balance each other more reg-
ularly and precisely, more stably and
consistently, than perhaps in any other
great branch of commercial activity.
No other industry solves its current
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of advertising has been used or abused;
and the “little fellow” has found ad-
vantages therein not enjoyed by big
merchants. In his self-controlled busi-
ness he can check the practice closely
and limit losses—or costs—where big-
ger men with many outlets must take
longer chances. But when, as a recent
Saturday, a single-store grocer seeks
to “meet competition” with fourteen
staples below cost, what but disaster
can be looked for? So, here as else-
where, the “little fellow” has grown big
or fallen out, regardless; and there is
nothing new about that.

In paragraph 3 is another wrong
slant.  Grocers, including “little fel-
lows,” never thought it sinful to fool
the public until they found—more espe-

Paul Findlay

problems more successfully.  This
business serves the public with steady,
commendable progressiveness; and it
does so by and from within itself,
without outside “aid” of any kind.

So, with our feet on solid actualities,
let us assay Administrator Johnson’s
findings.

In paragraph 1 he outlines a trade
practice with is not “recent” but so
old that no memory can recall its be-
ginning. It is found in all retail busi-
ness, practically.

The “little fellow” of Paragraph 2
has “afforded this” as well as he has
anything else. Many date their profits
from the time they begin “to sell some
goods at a loss.” The scheme has paid
or not depending on whether this form

cially of late—that the fooling did not
take. This is what really lies back
of the “bitter complaint.”

A widespread and persisten belief is
that fooling “the public” is easy. As
applied to grocery prices, this is a
grave error. Successful deception has
always occurred before the goods have
reached the retailer. It has been ac-
complished through false labels, sub-
stitute ingredients, misbranding, short-
weighing, meretricious claims. Such
tricks have often succeeded, after their
fashion, because against these kinds of
deception the consumer is helpless.

But when it conies to comparative
competitive pricings and the attempts
to foist deceptive “values” on the pub-
lic in grocery stores, experience shows
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that “the public”’ reasons shrewdly.
Such fooling was profitable when it
was sporadic. But even then the peo-
ple got theirs, though in those days
grocers sold enough other things
along with “loss” leaders to produce
profit on the whole volume.

Universalizing has turned the scheme
into a boomerang of late among all
grocers, including chains. The high-
character family grocer has not been
affected because he never used the
scheme to any extent. But the true
basis of the “little fellows’” present
complaint is that the “public” has
fooled the grocers increasingly in re-
cent years.

About half our housewives are no
one grocer’s customers. They are im-
partial bargain hunters. They coldly
scan all “special offerings” and go from
store to store buying in each whatever
is sold1“for less.” They thus so nearly
fulfill all wants that what little re-
mains for purchase at regular prices
does not result in compensating profits.

| accept the statement in paragraph
4 concerning grocer mortality as cor-
rect in the light of fifty-seven years’
grocery experience—but it certainly is
not peculiar to the last four years. Re-
vised figures of the Census of Distri-
bution show 481,891 grocers in the
country in 1930, so that a business mor-
tality of 400,000 grocers in four years,
or 100,000 annually, figures down to
less than 21 per cent—a ratio not ab-
normal in our present set-up. For com-
parison we may take figures from a
grocery survey in Louisville, Ky.,
showing that in the years 1891-99, with
a negligible competition from chain
stores, twenty-three per cent, of indi-
vidual grocery stores went out of busi-
ness each year. With 481,891 grocers
to serve our 122,775,046 population, we
had an average of one grocer for each
255 persons. Since experience and pre-
vious studies seem to establish three
groceries to the thousand population
as the saturation point, further busi-
ness mortalities among grocers were
as clearly indicated in 1930 as at any
other time in our trade history.

The failure ratio varies locally. Los
Angeles, a city of abundant statistics,
has had grocer mortality of about 30
per cent, annually for years; but, pe-
culiarly, that is also the locality of ex-
ceptional grocery success in all types
of stores—individual, co-operative and
chain.

Neither is the mortality ratio special-
ly related to chain-store growth. It is
due to the universally prevalent notion
that anybody can run a grocery store.
Knowledge, training, personal aptitude,
acquired skill, regarded as necessary
to success in other fields, are not con-
sidered essential here. The grocer is
expected to plunge in and swim with-
out training. Why wonder he mostly
sinks? Why seek other causes for his
common disaster?

More: Regardless of General John-
son’s efforts; notwithstanding the “bit-
ter complaint,” despite NRA, AA, or
other similar “plan,” such results must
continue so long as the notion obtains
that the grocery business requires no
special knowledge or ability. One
major consequence of that false notion

(Continued on page 22)
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Graham & Morton Transportation Co.

The trial last week in connection
with the old Graham & Morton Trans-
portation Co. has brought to our
minds again the dangers of the crazy,
rosy visions we all had before the de-
flation began in 1929. Everyone was
inflated with ideas of grandeur and we
endeavored to create values that were
not there by issuing pieces of paper
based on created values which were
made in the past by good honest con-
structive work. The history of the
case is as follows:

The Transportation Co. was started
in the 70’s by several men, notedly
John H. Graham and J. S. Morton,
for the purpose of conveying passen-
gers and freight from St. Joseph and
Benton Harbor to Chicago. It fol-
lowed a transportation road that had
been established from the early begin-
nings of the state. The Michigan Cen-
tral Railroad was Originally incorpo-
rated to run to St. Joseph, with the
idea that that would be a lake port
from which all the freight would be
transported to the Northwest. These
pioneers in the beginning of the rail-
roads were still rather water transpor-
tation minded. However, the Michi-
gan Central Railroad ran around the
lake to Chicago, and St. Joseph and
Benton Harbor for years had nothing
but water transportation to depend on.

Gradually from small beginnings, the
company was built up from earnings
until in 1902 it was incorporated with
the capital of $50,000, but with a very
large surplus. They had engaged in
various lake transportation ventures,
but after they acquired the Holland-
Chicago line, their chief business was
between Holland, Saugatuck, Benton
Harbor, St. Joseph to Chicago. The
fruit transportation business out of
Benton Harbor was enormous and dur-
ing the summer time the excursion
business from Chicago across the Lake
was of great proportions. Before the
terrible accident, due to the collapse
of an excursion boat of another line in
Chicago River, there were no partic-
ular regulations and the excursionists
were packed on boats like sardines.
However, it might be said that this
company lost but one passenger and
he was on a freight boat in the winter
time, steamer Chicora, running from
Milwaukee to Chicago, in January of
1895.

The company continued to have a
prosperous business and in 1911 the
City of Grand Rapids was built in the
Cleveland shipyards, costing about
$400,000. To pay for this, the com-
pany issued $350,000 of bonds and i
1915 they attempted to do other finan-
cing for the purpose of completing the
large docks and machine shops at Ben-
ton Harbor and re-building one of their
boats. It was in a bad time for finan-
cing and the company was put in the
hands of the Michigan Trust Co., re-
ceiver, in the fall of 1915. In four years
the Trust Co. had paid all of the debts
and nearly all of the bonds out of earn-
ings and the sale of two of the boats,
so that the Transportation Co. stood
on its feet again.

The stv>ck was owned entirely by
Mrs. J. H. Graham and Mr. Graham s
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sister, Mrs. Engel, and they wished to
sell and so a syndicate was organized
composed of Senator William Alden
Smith, Nathaniel Robbins, Noyes L.
Avery, Claude Hamilton, Ferry K.
Heath, and others, who paid some cash
down on the purchase price and notes
were given for the balance, with the
expectation that the earnings would
be sufficient to pay off the purchase
price, amounting to about $350,000.

Unfortunately, just at this time,
came the climax of the new era of
transportation. In former days people
in Chicago had no means of exit Sun-
days and holidays except by railroad
and to get a breath of fresh air they
naturally preferred a boat ride. Auto-
mobiles had gradualy changed this.
Then with the coming of good roads
the freight business, and in particular
the fruit business, was taken away by
trucks. Benton Harbor has the larg-
est fruit market in the world at the
present time, nearly all of which is
transported by trucks.

At the time of the purchase by the
above named gentlemen, capital stock
was increased to one million dollars,
the increase being made by earned sur-
plus and increased value of the boats.
The boats, docks and other property
were appraised at that time at $1-
700,000, and undoubtedly these figures
were correct, so far as a reproduction
value was concerned.

A bond issue was put out of $750,000
and the syndicate members paid up
their notes with a portion of this bond
issue, charging themselves on the
books with the amount so taken from
the treasury, $391,000. The balance
was expended for company purchases.
In 1923 the capital of one million dol-
lars was decreased to $500,000, thereby
creating a book surplus and a dividend
was declared to the syndicate members
and credited on the books, thereby
wiping out their indebtedness to the
company.

Howe, Snow & Bertles, who had
some of the bonds, complained of this
financial operation, and Senator Smith,
J. S. Morton, Nathaniel Robbins, Ferry
K. Heath, and Noyes L. Avery signed
a guaranty to the effect that they would
later miake good to the company the
amount of the dividend if the future
proved that the payment of the divi-
dend had jeopardized their security.
Interest and principal were paid on the
bonds up to 1931. The company in the
meantime had combined with the
Goodrich  Transportation Co. which
was conducting a similar business on
Lake Michigan.

The result of the depression, auto-
mobiles and trucks taking away the
business, left this large property with-
out adequate earnings and the bond
holders have brought suit on account
of the payment of the dividend in 1923
to compel the recipients of that divi-
dend to put the money back for the
payment of their bonds. Such finan-
cing was conventional and:was done in
all of our public utilities and when it
worked out all right, well and good,
but in this and in other cases it did not
work out right and hence the suit.

These times have taught us all that
we cannot play with fire and not get
burned. We know that these gentle-
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men acted in good faith and great sin-
cerity, but the time for manipulating
securities went against them, and the
bondholders are taking what legal steps
are within their power to recoup them-
selves from the financial operation.
Claude T. Hamilton.

Proceedings of the Grand Rapids
Bankruptcy Court

In the matter of Carl I.
bankrupt No. 5572, final meetin
itors was _held Sept. 10, at which time
Fred G. Timmer, trustee, and one ac-
count bidder were present. Trustee’s final

Campbell,
of cred-

report was approved and allowed. Bal-
ance accounts receivable and certain
shares of stock sold at auction. Bill of

attorney for bankrupt approved and al-
lowed. ~ Made order for payment of ad-
ministration expenses, preferred claims,
supplemental first divdend of 10 per cent,
and final dividend of 4 per cent, to cred-
itors. No objection to bankrupt’s dis-
charge. The meeting adjourned without
date and the files will be returned to the
IT. S. District Court.

Oct. 3. On this day the schedules,
erence, and adjudication
of Henry F. Dowstra, doing business as
Fashion Center, bankrupt No. 5885, were
received. The bankrupt is located in
Cadillac. The schedules show total assets
of $8,006. (of which $4,350 is claimed
exempt), and total liabilities of $18,509.98,
listing the followng creditors:

ref-
in the matter

Taxes $ 72556
H. Bylenga, G. R 340.30
Cadillac Depositors Corp.,

Cadillac 12,285.50
Jesbert Millinery, Inc., Chicago—  15.00
Syndcate Window Service, Chicago 17.00
C. W. Mills Paper Co., G. R 2.33
Maid-Rite Garment Mfg. Co.,

Detroit 96.47
Platts, Chicago 56.3
Reglna Knitting “Mills, Chicago— 103.18
Majestic Mfg. Co., Minneapolis— 2.25
L. Friedman & Co., New York-—— 30.00
Fashon Review Servce, N. Y 31.20
The Hecht Fixture Co., N. Y 10.68
Jay-Bee Hat Co., Chlcagu-- 19.75
Rollins Hosiery Mills, Desmomes Ia. 40.00
Peerless Sport Apparel Co., . 56.72
Stone & Cohen, Chicago 319.75
Stein & Solomon, Chicago 238.00
Expert Dress Co., New York___ 15.75
Ace Sportwear, New York 18.00
Paige Hat Co., New York 12.00
Max M. Kann & Co., Chicago__  129.13
Ngrrth -Western Hat Mfg. Co., 16

icago 43.61
Huckleberry & Watson C dillac 71.50
Gotham Garment Co., 28.27
Michigan Bell Tel. Co., Caﬂl ac— 13.01
Holland Furnace Co., Holland 8.87
Mrs. Mae Haskins, Cadillac 0.00
Cadillac Evening News, Cadillac 47.03
W. J. Smith, M. D., Cadillac___ 8.00
H. L. Roussin, Cadillac 11.48
J. F. Gruber, M. D., Cadillac__ 10.00
Dr. R. L. Morgan Cadillac 16.97
Chicago Cash Grocery, Cadillac__ 9.23
Rupers Meat IShoppe, Cadillac___ 13.37
Leonard Larson, Cadillac 9.72
E. R. Hector, Cadillac 21.69
Harris Bros., Cadillac________ 11.95
Mich. Fuel & Light C . Cadillac 48.03
Herpolsheimer’s, " G. 21.37
Cadillac Country Club Cadillac__ 21.00
Cadillac Depositors’ Corp

Cadillac 3,400.00

Oct. 4. On this day the scheaules ref-
erence, and adjudcation in the m atter

of Harry Sullivan, individually and as
survwlng partner of the co-partnersh |§)
Worm Sulliva’n, bankrupt No. 5886,
were received The bankrupt is located
in Grand Ra? . The schedules show
total assets of $1,960.17 (of which $850 is
claimed exempt), and total liabilities of

$2,325.74, Ilstlng the following creditrs:
State of Michigan, Lansing, taxes—$27.25
Harry ullivan, Jr., R 75.00
Chaffee Bros. Furnlture Co., G. R. 7987
Bos Leather Co., G. 26.30
Monte Shoe Repalr Sho G. R__ 10.10
Manolis Mfg. Co., Chlcago 5.45
Grand Rapi S Press 26.40
G. R. Sample Furniture Co____ 79.82
Goodyear Glove Rubber Co.,

Chicago 183.26
B. J. Goodrich Footwear Corp.,

Chic q 0.76
C. B. Slater Shoe Co., South Brain-

tree, Maks. 16.19
Mlchlgan Trust Co, G. R 450.00
Warner, Norcross & Judd G R 5.00
C. J. Farley & Co., G. 9.65
Crystal Fixture Co., Chlcago 9.30

Mayer M artha Washmgton hoe Co.,
Milwaukee 3.46

Bixby Office Supply Co., R 2.27
Paul Steketee & Sons, G. 8.10
Franklln Fuel Co, G. R.— 34.00
Hugh B. Lyons Co., Lansing__ 5.50
James Shoé Co., Milwaukee 1,067.18
Ebner Shoe Co., Milwaukee 111.06
Grand Rapids Herald, G. R 16.00
Swan Slipper Co., Baltimore___ 1.79
Eli Cross, G. R 2.25
Goodyear Service, Inc.,, G. R 5.54
Duro Test Corporation, New York 7.80
Scott Foot Appllance Co., Inc,,

Omaha, Neb 6.44

In the matter of Ray Small, doing bus-
iiness as Ray's Auto & Radio Supply,
bankrupt No. 5536, final meeting of cred-
itors was_held under date of Sept. 10.
Fred G. Timmer, trustee, and one ac-
count bidder were present in person.
Trustee's final report and account wais
approved and allowed. Balance of bills,
notes and accounts receivable was sold
to L. R. Vercoe, of Grand Rapids, for the
sume of $1.00. Order was made for the
payment of expenses of administration
and preferred claims as far as funds on
hand would permit. No objection to dis-
charge. Final meeting adjourned without
date. Files will be returned to U. S.
District Court.

in the matter of Avedis M. Desteian,
bankrupt No. 5637, final meeting of cred-
itors was held under date of Oct 5.
Arthur N. Branson appeared for Fred G.
Timmer, trustee. Trustee’s final report
and account was approved and allowed.
Order was made for payment of expenses
of administration as far as funds bn hand

WI|| (fermlt No objection to discharge.
ivdend to general creditors. Final
meetlng adjourned without date. Files

will be returned to U. S. District Court.

Oct. 6. On this day the schedules, ref-
erence, and adjudication in the matter
of Simon Kratzenstein and Jacob Krat-
zenstein, co-partners, doing business as
Fashion Leader, bankrupt No. 5891, were
received. The bankrupt is located in
Grand Rapids. The schedules show total
assets of $15,166.28, and total liabilities of
$12,12694 listing the following creditors:
F. V. Smith, City Treasurer, G. R. $107.19
Old Kent Bank G. R 5,560.00
Amerlcan Home SecuTity Bank,

G.

1,398.16
Ace Blouse & Dress Corp., N. Y. 17.25
Green Braverman & Co., Philadel-
phia 34.00
H. & J. Block, New York 105.75
Bunny's Frocks, Chicago 47.50
Bernie Cloak Co., Inc., N. Y 274.50
Oaplan & Brondon, Chlcago 55.00
Capitol Dress Co., Phlladelphl 47.25
Cooperman & Liebllng, N. Y 45.00
Dentz & Dentz, New York 39.50
Dancing Modes, Inc., New York__ 66.75
The Edora Garment Co., N. Y__ 21276
Elbe Cloak Co., Inc., N. Y 319.00
Fishman & Krapkoff, Inc., N. Y 74.50
Garden Frocks, New York___ 61.75
Garfield Dress Co., Inc., N. Y 24.00
Goldfinger & Frledman N. Y _ 32.00
Graceline Coat Co., N. Y 221.50
G. H. Hess, Inc., Louisville o__ 79.1

Max Gross, N.
Kaplan & Elia's, N. Y 69

.00
Kahn- Goldschmldt N. Y_ 64.00
Knit Sportswear Co., N 60.00
Marshall Coat Mfg. Co .Y 70.25
Marks & Rubin, 136.50
Rubin Miller, N. Y 119.00
Waldorf Coat Co., Inc, N. Y 56.00
Paris Maid Dress ‘Co.,, N. Y 42.75
Prncess Cloak Co., Chlcago — m109.50
Rex Coat Corporatlon Y_ 73.00
Reliance Dress Mfg. Co., Chicago 35.00
Reliable Dress Co., New York___ 96.50
Sonners & Gordon, Inc., N. Y___ 156.25
Supermaid Wash Frocks N. Y 68.25
Isaac Samuels, N. 81.25
Stein & Solomon Chlcago 752.25
Uneeda Wash Frocks, N. 42.50
Windsor Coat Co., Inc., N Y. 17150
Parkway Hat Mfg Co., Cleveland 31.50
The Deb Dress Co., Inc LY. 7.02
Grand Rapids W ater Works 6.03
The Mortenmouth Co., Milwaukee 23.00
Display Creations, Inc Detroit 10.30
Economy Cover Co Chlcago_ 9.16
Mich. Bell Telephone Co, G. R_ 16.85
Consumers Power Co.,, G. R 90.78
I. Fleischer & Sons, Cincinnati— 6.83
Grinnell Rower Co., G. 55.24
Independent Messenger Service, 200
Cleland & Snyder, G. 35.20
Weimers-D kman Fuel Co G. R. 6269
Lafferty Advertising Service, G. R. 25.00
Grand Rapids Press 40.70
Grand Rapids Shopglng News 96.17
G. R. Convention Bureau, Int_ 5.00

Oct. 4. On this day meetlng was held
in the matter of Muskegon Brewing Co.,
bankrupt No. 5684, for the election of a
trustee. Fred G. Timmer, receiver, was
present and represented by Lou L. Land-
man, attorney. Certain “creditors were
resent in person and represented by

arold H. Smedley; Hilding & Baker;

Smith, Searl & Strawhecker; and Brown,
Fox & Blumberg, attorneys Fred G,
Timmer, of Grand Rapids,” was elected
trustee by creditors and his bond fixed
at the sum of $5000. The meeting ad-
journed without date.

On the same date meeting was also
held in the matter of C. G. Fleckenstein
Co., bankrupt No. 5715, for the election
of a trustee. Fred G. Tmmer, receiver,
was present and creditors were repre
sented by Harold H. Smedley and Lou L.
Landma'n, attorneys. Fred G’ Timmer,
of Grand Rapids, was elected trustee and
his bond fixed at the suim of $1,000. The
meeting then adjourned without daté.

When the prosperous howl for more
liberty, they always mean less taxes.

Living is much harder than dying.
You have to learn how to live.
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What is Logical Outcome of NRA?

A year ago, ore July 17, the first
code became effective with the signa-
ture of President Roosevelt. To-day,
retailers are struggling under limita-
tions of many codes and supplementary
codes. American business in general
is struggling under about 500 codes
and 140 supplementary codes.

A year ago, NRA stood out as an
emblem of strong hope. Today, in the
minds of some retailers, it stands for
bureaucracy, for economic fallacy, for
undue restrictions.

The present National Recovery Act.
under limitations of law, has about ten
months to run. Already plans are be-
ing talked about for re-vamping the
set-up and perhaps the codes.

Who is to re-vamp the retailers’
code and what is to be re-vamped? The
average independent retailer, the small
retailer, may have been overlooked.
Who is going to intercede for him and
see that his interests are represented
in any new set-up? Who is going to
plead his cause? Who is going to see
that he gets a fair and just deal?

The newspapers are already carry-
ing intimations of a new set-up. If the
retailers’ code is to be revised, what is
going to be left out and what is going
to be put into it? If all codes are
going to be scrapped—what next?

Ts it likely that the NRA will be
made permanent?

Some of these questions can be an-
swered from the logic of events. It is
recalled that NRA was enacted into
law as a basis for recovery, that it had
definite purposes as set out in the pre-
able, “to remove obstructions to the
free flow of interstate and foreign
commerce, to provide for the general
welfare by promoting the organiza-
tion of industry, for the purpose of co-
operative action among trade groups,
to induce and maintain united action
of labor and management under gov-
ernmental sanction, to eliminate unfair
competitive practices, to promote the
fullest utilization of the productive
capacity of industry, to avoid undue
restrictions of production, to increase
the consumption of industrial and agri-
cultural products by increasing pur-
chasing power, to reduce and relieve-
unemployment, to improve and con-
serve natural resources.” These are
some of the things set out in the dec-
laration of policy of the Industrial Re-
covery Act.

Among these, to reduce and relieve
unemployment was one of the major
reasons for NRA. That problem has
not been, solved as yet and it is of suf-
ficient importance to lead one to be-
lieve that the activities and. the powers
of the National Recovery Act will be
extended for some time to come.

Therefore, it behooves the independ-
ent retailer to begin thinking about
his relations to NRA.

The reason usually given as to why
the code has not been written more
to the liking of the retailer is because
he has had very little representation.
Primarily it is due to the fact that he
has had no way of knowing what he
wanted or needed. It is now too late
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for the independent retailer, who is not
already affiliated with a group organi-
zation, to express himself through the
usual organized channel. He wants
some form of organization in which he
has voice and confidence, that knows
him and his problems and that will
speak for him as of one having author-
ity.

The average retailer was strong for
a mark-up provision in the code. That
mark-up provision has not worked out
to his advantage, so many merchants
state. This particular mark-up provi-
sion was thought to be a buffer against
chain store competition. It has not
proven to be much of a buffer. Expe-
rience now shows that the minimum
mark-up may become in practice the
maximum mark-up and there is grave
danger of the independent retailer’s
profit being wiped out through such a
tendency. The mark-up provision may
have been an error. Without doubt,

E. B. Moon

there is danger in any edict that prices
shall represent the cost of production
plus a stated percentage in mark-up.

What every retail merchant wants is
a fair margin of profit and not a long
profit and he is fully aware of the fact
that when goods are too high consump-
tion drops. Equally bad are falling
prices. When prices fall they eat up
profits. But specific mark-up, such as
is referred to in the code, is not a
panacea for losses in ar. era of falling
prices. The economic factors involved
can work better and more efficiently
for the retailer without a handicap of
mark-up. This is one of the main pro-
visions in the code that will likely be
revised.

Retail merchants should begin think-
ing about it. They should begin thinking
about how they are going to be repre-
sented, how they are going to express
themselves as to their problems and
needs that a new code may be framed
in accordance with justice and fairness.

Do we want to retain NRA as it is
to-day?

Do we want to retain certain fea-
tures, such as the Unfair Practice Pro-
visions? Do we want a reservation of
our constitutional rights?
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Do we want a code free from bu-
reaucracy and from the dangers of
autocracy?

Do we want a code that will restore
government to its proper role and re-
lieve it of its self-appointed mentor-
ship?

Do we want a code that will recog-
nize our economic freedom and our
political freedom, too?

Well, then, Mr. Independent Retail-
er, let us begin thinking about it now
and be ready to act to get such a code.

Do you believe in the fundamental
principle of business co-operation as
contrasted with the principle underly-
ing anti-trust laws? If you do, you
would want to preserve that feature of
NRA.

Do you want to live under a code or
set of codes which develop an air and
atmosphere of bureaucracy ordering
business with military precision or do
you want a partnership atmosphere?

Do you believe that a mere substitu-
tion of a boardlin place of one-man di-
rection (as now talked about) will
strengthen NRA administration? Or
do you feel that NRA must be com-
pletely overhauled?

Merchants in towns of 2,500 and un-
der are now exempt by special order
from the Code provisions as to hours
and wages. Should this order be
changed and, if so, how? In what size
of town should merchants be thus ex-
empted? Or, should all merchants in
all cities, towns,.villages, hamlets, cross
roads be brought under the Code as to
hours, wages andlall other provisions?

If the New Deal means in the ulti-
mate planned economy, do we want it?

If our code is to be scrapped, are
we willing to sacrifice its Unfair Trade
Practice provisions? Or, do we favor
a simple code providing for minimum
wages, maximum hours, fair trade
practice and genuine efficient enforce-
ment machinery?

The small independent merchant, as
matters now stand, is the only business
class without organization or adequate
representation before Congress, or be-
fore a proposed new National Code
Council.

Experience shows that the voice
heard in Washington is the voice of
organized effort. The individual pro-
test has become a mere voice in the
wilderness. A loud voice backed by
numbers organized is needed and will
be heard. E. B. Moon,

Secretary Wholesalers’ Department,

St. Paul Association of Commerce.

Debtor’s Relief

When the Bankruptcy Act was
amended by Section 74, providing for
extension of time for debtors and for
the compromise settlement of debts,
there mas much discussion of the val-
idity of such legislation under the con-
stitution. The question of constitu-
tionality was recently raised before a
Federal District Court in Illinois,
which said:
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“There is no doubt in the mind o
the court but that the subject matter
of Section 74 is clearly within the
meaning of the words, ‘Subject of
Bankruptcies’ as the same are found in
Article 1, Section 8, of the Constitu-
tion.” (In re Parmenter, 7 Federal
Supplement, 184.)

Perhaps the President should not
answer little critics. But if the flea
bites hard enough, the best of dogs
will scratch.

SAFE EXPERT
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DRY GOODS
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Rosa-

Sheeting Prices Hold Steady

The possibility that the volume of
sheeting to be purchased by the vari-
ous state agencies will come close to
that originally asked for by the Gov-
ernment is keeping prices fairly firm
at this time, according to selling agents
in New York last week. Mills which
might make an effort to attract busi-
ness by cutting prices are not doing so
in the hope that they may obtain a
substantial order from one of the vari-
ous State agencies. There has been
no indication as yet, however, as to the
amount of business the States will take
or when they will start to make com-
mitments. In the meanwhile, quite a
few mills are making deliveries on the
first batch of sheetings ordered by the
Government, while others complain
that they have not yet received delivery
specifications.

Japanese Shipments To Be Cut

Shipments of Japanese novelties and
general merchandise will be reduced 20
per cent, or more this Tall because of
the recent typhoon which razed indus-
trial districts in Osaka, according to
private advices reaching importers here
from agents abroad. The reports were
at variance with recent officials Japan-
ese statements to the effect that the
typhoon would not have a serious effect
upon such exports. Among the prod-
ucts on which delivery difficulties have
arisen, importers said, are tooth and
nail brushes, metal stationery supplies,
such a pencil sharpeners and paper
clips, rubber toys, glassware, paper um-
brellas and a wide range of novelty
goods.

Men’s Hat Sales Exceed 1933

Initial response by consumers to the
Fall showings of men’s felt hats is re-
ported favorable by retailers, who esti-
mate that in the last two weeks sales
have been about 10 to IS per cent,
over the corresponding period last
year. The increases have been well
divided over all price ranges, although
the volume of business continues to be
done on the ranges up to $3.50. Snap-
brim styles in the usual grays and
browns are most in demand, with many
of them welt"edgcd. The remainder of
the Fall and Winter season should re-
tain the current gains over last year,
retailers said.

Hose Prices Strengthen Slightly

Hosiery selling agents express the
hope that with demand increasing for
full-fashioned goods the price level
may be returned to a'more profitable
basis. With very >few exceptions,
manufacturers claim, the $5-a-dozen
price is the current base. In a few in-
stances, it was said, some goods might
be picked up at $4.75 a dozen, but these
were mostly clean-out lots and were
becoming steadily scarcer. Mills would
like to" see quotations move up an-
other 25 to-50 .cents a dozen but such
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a development is not expected imme-
diately. Branded mills reported yester-
day that their business was improving
steadily.

Watch Silverware Promotions

Silverware manufacturers in both
the hollow and flat ware branches of
the industry watched with interest the
many special promotions on plated and
sterling goods opened last week. The
sales were regarded as an indication
of increased public interest in silver-
ware. If successful, the promotions
are expected to bring a 10 to 15 per
cent, increase in the demand for reg-
ular merchandise through the remain-
der of the season. Some manufactur-
ers criticized the fact that price cuts,
amounting to as much as 50 per cent.,
were featured on plated and sterling
ware by some stores.

Stoppage Raising Blouse Prices

.No immediate shortage of merchan-
dise is anticipated from the stoppage
in the blouse trade which' began in
New York last week. Prices, however,'
are expected to show a rise and have
already been advanced in some cases.
The stoppage is due to demands by the
contractors for recognition and a new
collective agreement. While demand
for blouses during much of last month
fell off owing to the slowness with
which the early consumer demand for
suits asserted itself, recently there has
been a sharp pick-up.

Driving Business Abroad

Liquidation of foreign long ac-
counts in the cotton futures mar-
ket here, and increased commit-
ments by foreign firms in the Liv-
erpool cotton market, are report-
ed by many houses in the local
trade and cotton merchants re-
turning from abroad.

The chief reason given for the
steady drain on the long interest
in the market here is the effort of
the Treasury to collect taxes on
profits of foreign firms shown on
the books of American houses.
Foreign countries do not allow an
offset of losses on operations of
the same parties in other markets,
thus striking directly at hedge and
arbitrage operations here.

Until the Treasury makes its
position clearer, business in cot-
ton futures and other internation-
ally traded commodities will con-
tinue to shrink in favor of com-
peting markets abroad, it is pre-
dicted.

Seeking Public Reaction to Poli-
cies

With  various organizations
sending out questionnaires to vari-
ous interests on matters of gov-
ernment, the Administration s
keeping its ear to the ground on
its own account, it is learned.

State member organizations of
the American Farm Bureau Fed-
eration are polling candidates for
Congress and the various State
legislatures to learn their view-
point with respect to the agricul-
tural adjustment program. Or-
ganized industry is doing about
the same thing in respect of both

TRADESMAN

the agricultural and the indus-
trial recovery programs. The Na-
tional Association of Manufac-
turers and the United States
Chamber of Commerce, among
other large organizations, are test-
ing sentiment on Administration
monetary questions.

Various branches of the Ad-
ministration have sent emissaries
into the hinterland to determine
sentiment among bankers and
small business men, and dinners
are given in the larger cities as
another means of finding the pub-
lic’s vieiws. In all cases, however,
it is found rather difficult to get
the average person in business and
industry to speak his thoughts
just now, it is said, because he
does not want “to rock the boat.
And in the West the AAA is tak-
ing a corn-hog program referen-
dum.

Relief Payments vs. “Share-the-
Work”

Faced with the need for caring
for more than 10,000,000 unem-
ployed during the coming winter,
the Administration is once again
seeking to enlist the aid of busi-
ness leaders in working out a last-
minute solution.

Some business men are report-
ed to feel that a new modified
“share-the-work” plan could be
devised under NRA auspices.
This view is said to be enter-
tained by certain industrialists
who are now or were recently
members of NRA committees at
W ashington  headquarters. It
would not involve increases in
unit pay scales.

The majority of business men,
on the other hand, feel that such
measures are mere palliatives.
The immediate aid rendered by
such means is small, they contend,
while the basis for eventual last-
ing recovery is undermined to
some extent. Having failed to
heed business warnings earlier in
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the year, the Administration has
now no choice but to provide di-
rect financial relief during the win-
ter and to prepare for a sounder
business revival next spring.

Advance Food Buying Dwindles

Retail food stores report grow-
ing reluctance of consumers at
this time to pay the higher prices
which are currently being asked
for many foods, both fresh and
canned.

This represents a radical
change from the attitude shown
a few weeks ago, when consumers
as well as merchants stocked up
heavily on non-perishable arti-
cles in expectaton of further price
increases.

Consumers, it is reported, in
increasing numbers are following
wholesale price quotations in
newspapers to determine their
buying. They are also heeding
the advice of the consumers’
counsel of the AAA, whose
“guide” is being distributed in
thousands of copies throughout
the country.

As a result, the advance buying
movement in the food trade has
stopped, and activity in many
lines is currently slowing down
again, after an extremely active
period of about eight weeks.

Coming Autumn

There is something in the air

Don’t you sens© that it is there?

Something—#ike the Alpine rose—

That suggests adjacent snows;

Something in the haze-attire

That reminds of frost and fire;

Then again the sun does go

W ith but little afterglow;

Leaves are showing bits of brown

Some are even falling down;

Asters do not look the same

As in August when they came;

Red-breast is important too

Does not sing one note for you

Lawns are green, but seem ‘to say:—

Mowers you can stay away

But the ‘gentian, blue with truth,

Tells the hour is autumn’s youth.
Charles A. Heath.

Americans are of two classes: those
who co-operate with the Government
and those strong enough to thumb
their noses.

Grand Rapids Paper Box Co.

M anufacturers of SET UP and FOLDING PAPER BOXES
SPECIAL DIE CUTTING AND MOUNTING

G R A ND RA P I
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of the FEDERATION of MUTUAL FIRE INSURANCE CO'S

The GRAND RAPIDS
Merchants Mutual Fire Insurance Co.
Affiliated swith the Michigan Retail Dry Goods Association

320 Houseman Bldg.

Phone 95221
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HARDWARE
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Rapids.
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Treasurer—W illiam Moore, Detroit.
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From the Diary of a Dealer’s Salesman

August 3. | made a call to-day at
the request of a farmer who said he
needed a number of parts for his trac-
tor and he believed it would be better
for me to come out and get a record
of the pieces wanted, rather than for
him to bring in the worn parts. |
took the repair catalog and drove out.
He had the parts laid out on clean
wrapping paper and had them care-
fully cleaned so | could examine them
for numbers.

His old uncle was there, and was
curious about the various parts. He
poked around among the pieces with
his cane. And he gave us his idea of
the reason the machine had to be re-
paired.

“It’s a conspiracy,” he said. “The
men that make the tractors and auto-
mobiles pay the oil men to pizen the
gas so it eats out the insides of the
motor. Then, the manufacturers get
to sell repairs.”

The farmer laughed. “Mow, Uncle,”
he said, “I’ve had this tractor six years
andlthis is the first time I've had any
sizable repair bill on it. You can’t ex-
pect them to wear forever.” But the
old man kept protesting that a tractor
would last twice as long if it wasn’t
fed “pizen” gas.

August 11. Sold a mower gear to-
day to a farmer who came in a couple
of weeks ago and priced the part. He
said at that time he would look around
and see if he could not find one on a
discarded mower. But to-day he was
back. “You win,” he said. “I've got to
buy the new part.”

The junk piles have been pretty well
combed this year for parts. This has
cut our repair volume, but of course it
means that there will be an additional
demand for parts next year, when there
will be not only the normal breakage
and wear to take care of but all the
junk parts will be wearing out, too.

Auguest 16. Millie has a customer
whom she claims for her own. To tell
the truth, he is so exacting that no-
body else wants him. Most of the time
Millie and he get along beautifully,
but about twice a year they get mad
and all but throw things. Early this
morning he telephoned for a load of
field fence. We delivered it at once, be-
cause he said he was in a hurry and we
waned to keep him in good humor.

About noon he came in to ask how
much it was going to cost him. Millie
told him and he said he certainly ex-
pected a better price, that he was a
big buyer, and that he couldn’t stand
any such price. Millie was working on
an estimate of equipment for a barn.
She wasn't in a very good humor any-
how and every body had been piling
work on her desk. She looked at her
bullying customer and snapped, “If
you aren’t prepared to pay that price
for it, say the word and we’ll come and
haul it back in.” He went out, mutter-
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ing to himself as if he might be re-
hearsing under his breath some words
he didnt dare utter.

Millie looked for a minute as if she
was going to yell something after him.
Then she saw Sam’s face. Sam, who
swears by Millie and thinks there’s
nobody like her, was looking at Millie
now with a hurt expression in his
eyes. And Millie sort of choked and
looked ashamed of herself.

“That’s a good example of how not
to handle a customer, Sam,” she said.
“And if the boss ever finds out that |
talked to him like that it will be a sad
day for me. I—I hope you will try to
forget it.”

Two hours later Millie answered the
telephone, and honey dripped from her
lips. When she put up the receiver she
said her customer of the morning had
been talking to her.

"He’s decided to go around the other
side of the field with the new fence,”
she answered. “He wants us to send
out another eighty rods right after
dinner. And make it snappy!”

“You certainly talked meekly enough
to him this time,” | reminded her.

“Merely heaping coals of fire on his
head for the way he slammed the door
on me this morning,” Millie insisted.
“He’s all right and | like him. He’s
just got the idea that the way to be a
smart business man is to run every-
body’s establishment from the outside.
We understand each other, we’ll get
along first rate for a long while now.”

August 22. It rained yesterday and
everything dates before and after the
rain. It was a real sod soaker. While
it has come too late to make a corn
crop possible, there are many feed
crops that will grow. Much wheat will
be sown and pastured and the alfalfa
and other hay will come along if we
have more rains. The rain is all that
anybody can talk about.

A good many mower parts were sold
to-day to farmers who will have to get
their machines in condition before they
can cut the hay that this rain promises
to make. | often wonder if there is
any other class of people who live on
hopes and prospects as much as the
farmers do.

This one rain has made the mower
repair business so flourishing that one
cannot help speculating on what the
demand would have been for parts if
the hay crop had been normal.

August 27. We need' not have wor-
ried for fear we would not sell any
corn binder parts. The corn harvest,
even for fodder, was a total loss in
our immediate trade territory, but we
have been doing a fairly good volume
on corn binder parts, customers com-
ing for some distance where there is
corn to cut. We see a good many new
faces, people who in times when they
had plenty of money to spare would
drive to the city, seventy miles away
rather than look some closer place for
the parts they needed.

It will be interesting to keep in touch
with these new customers and see how
many of them will continue to supply
their repair needs at our store when
times improve. Probably a good bit
of that rests with ourselves and our
ability to serve them well and keep

'
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them returning instead of going again
to the city.

The new growth that the ensilage
crops will make now that it has started
to rain will make some more cutting
and may possibly bolster up our twine
volume from an all time low. Strange,
how much pride we take in selling a
large volume of twine. There is no
real profit in it. Yet, we work as hard
to sell it as we do to get rid of other
items that are more profitable. Some-
times | wonder if salesmen might not
work some reforms in trade practices
if they ignored the unprofitable.items
and worked harder on those that car-
ry a sufficient margin to make them
worth while.

August 31. The rain wrecked our
pump and tank business, but it made
the tractor andl1repair business good.
Nick has been taking care of a tractor
call a day for several days. Mostly he
has to undo the damage done by some
well-meaning home mechanic. These
calls are always to a tractor that is
stalled. They are calls for which we
get paid, so we don’t mind.

September 3. We have a live pros-
pect for a tractor plow. He is a boy
who comes regularly to look at the
plow and to ask questions about it
Nobody has been paying much atten-
tion to him, beyond telling him to make
himself at home and answering his
questions. But to-day | had a little
time and | found out that he is farming
for his grandmother who is about at
well off as anybody in the community.
He says he hold her she had to buy
some machines if he was to stay and
run the farm.
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She has already bought him a good
used tractor and now he is looking-
for a plow. He carries home litera-
ture to show to his grandmother and
says he is going to bring her in to see
the plow. It is interesting to us to see
a generation of this family interested
in good farm equipment. They have
always considered making money the
only important thing in the world.
But this boy says he is going to have
something to work with so he can en-
joy his work while it makes him some
money. The lad is a prospect worth
cultivating. The plow will only be the
first machine that he buys.

September 5. Tractor prospects are
springing up in unexpected places.
Many farmers plan to sell their surplus
work horses this fall as soon as they
have done their plowing and other field
work. They do not have the feed to
winter them. Many of them plan to
use the money they receive for their
horses and possibly from selling of
their horse-drawn equipment, to make
a payment on a tractor and some power
machines.

While there will not be any great
volume of tractor sales this fall, spring
should see them begin to move. | can-
not recall a time when there was so
much interest shown in modern farm
equipment.

September 15. Farmers are coming
back from the state fairs and some of
them from the Century of Progress and
they are all remarking about the dis-
plays of farm equipment. They are
wondering why more manufacturers
have not been showing their new ma-

(Continued on page 22)

127,000

Business Men Reduced
their Overhead more than

$3,000,000

during the

past 12 Months with the

Federal Hardware &
Implement Mutuals

SAVINGS OF 20-
40% ON FIRE
AND TORNADO
INSURANCE

WRITE for the rate of
dividend now being re-
turned on your type of
property

Federal Hardware & Implement
Mutuals,

Union Guardian Bldg.,

DETROIT, MICH.

Without obligation, please send me
by mail the rate of dividend now
being paid on my type of property.

Name

Address

City




October 10, 1934

MEAT DEALER

Pick Best Cut for the Purpose

How to choose the best cut of meat
for the purpose is a problem which
confronts not only the new home-
maker, but also the one who wants to
enlarge her repertoire of meat dishes.

The first step, according to Inez S.
Willson, home economist, is the choice
of a kind of meat dish. Shall it be a
steak or a stew? And sometimes this
choice is governed by the size of the
foodlbudget. The less-demanded cuts
are in most cases cooked by moist
heat—that is, by braising, stewing, or
cooking in water —while those in
greater demand are the ones cooked by
dry heat as in roasting or broiling.

Below are listed cuts of meat which
are suitable for the different methods
of cooking. You will find this a con-
venient shopping guide when buying
meat. Why not cut this list out and
paste it in the front of your most used
cook book for ready reference?

Roasting

(Cooking uncovered in a moderate
oven, 350° F., until done.)

Beef: Standing rib, rolled rib. ten-
derloin and sirloin tip.

Lamb: Leg, rib, loin, shoulder,
breast.
Fork: Loin, ham, shoulder, spare
ribs.

Veal: Leg, shoulder, loin.
Broiling or Panbroiling
(Cooking in broiler oven or hot skil-
let without adding fat.)
Beef: Porterhouse, sirloin, or club
steaks.
Lamb: Rib, loin or shoulder chops.
Pork: Tenderloin.
Braising
(Browning in hot fat, then cooking
slowly in small amount of liquid in a
covered utensil.)
Beef: Chuck steaks or pot-roast,
rump pot-roast, flank steak, round
steak, heel of roundlpot-roast.

Lamb: Shoulder, shoulder chops,
breast, neck slices.
Pork: Chops, fresh ham slices,

shoulder steaks, spare ribs.

Veal: Chops, steaks, breast, shoul-
der, leg.

Stewing

(Cutting into small pieces and cook-
ing at a simmering temperature.)

Beef: Neck, flank, shank, plate,
brisket, short ribs, chuck.

Lamb: Shoulder, neck, breast.

Pork: Shoulder, shank.

Cooking in Water

(Commonly called “boiling.  but
really cooked in a large quantity of
water at a simmering temperature.)

Beef: Plate, brisket, shank, short
ribs, corned beef.

Lamb: Shoulder, leg.

Pork: Ham, shoulder.

Meat for Small Child Given O.K.

Frequently the question is asked. “At
what age should children be given
meat?” According to Anna E. Boiler,
dietitian, most medical authorities
agree that even the very young child
may have broth or scraped beef, and
then, as soon as he is able to chew, he
mav have meet in other forms.

At the beginning of the second year.
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crisp bacon and small servings of
tender meat are given to the child.
Broiled, roasted, and stewed meats are
in highest favor for the child’s meal
and these are served with their own
juices for gravy, rather than with any
rich “made” gravies.

Because of the flavor, meat is usu-
ally well liked by children and when
cooked with vegetables, as in stew,
makes the vegetables even more ac-
ceptable. But meat adds more than
flavor to the diet. Its protein, minerals
and vitamins are all essential for
proper nutrition, and are especially im-
portant in the diet of the growing
child.

Recipes for meats which are espe-
cially suitable for the child’s meal are
given below.

Lamb on Skewers
2 pounds lamb shoulder
6 slices bacon
3 small tomatoes
Salt and pepper

Have the lamb shoulder cut in 1
inch squares. Thread one end of a
slice of bacon on a skewer, then a
square of lamb, a slice of tomato, an-
other square of lamb and last the other
end of the bacon slice. Place on a rack
in a thoroughly preheated broiling
oven. Have the oven regulator set as
high as possible. Place the rack so that
there is a distance of about 3 inches
between the flame or heating element
and the meat. Broil one one side until
that becomes nicely browned, then sea-
son and turn and let brown on the
second, etc-, until all sides are browned.
Serve on the skewer.

Wooden skewers may be obtained
at the meat market, or if you wish,
metal skewers may be used. There
often have fancy handles in the shape
of animals which both delight and
please the children.

Beef Stew
2 pounds beef chuck
2 tablespoons lard
3 or 4 carrots
1 large bunch celery, cut in 2-inch
lengths.
4 or 5 potatoes
Flour
Salt
Pepper

Have the beef chuck cut into pieces
as for stew. Sprinkle with salt and
pepper and dredge with flour. Brown
on all sides in hot lard. Add water,
cover closely, and let simmer until the
meat is tender. Just long enough be-
fore serving that they will be done, add
the vegetables. To serve, place the
meat in a mound in the center of plat-
ter, and around it arrange the carrots,
potatoes and celery in separate groups.

Campbell Sees Two Years of Uncer-
tainty Ahead

“Why meats are high, if they are”
was the subject discussed by J. S.
Campbell, in charge of the Govern-
ment market news service in Chicago,
before the members of Chicago Central
Retail Meat Dealers Asosciation.

“We have appraised the supplies of
animals and feed supplies, but no one
knows what consumers are able to pay
for meats,” he said.

“In 1931 we had a spurt upward in
prices, in 1932 they went lower and in
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1933 still lower until it looked like it
had reached the bottom. Last fall |
predicted $10 beef but no one else
thought it would ever happen. We
have gone through the depressing time
when hogs were as low as 3 cents and
cattle away down. Now we have got-
ten through those trying situations. Wc
have arrived at a place where there is
reaction, but we can’t make predictions
any more.

“So from this predicament we’d like
to know where we go. If people can
make enough money, maybe with the
shortage of beef and pork we can force
prices up to the skies. But we don’t
know whether the public can pay. We
have killed off 67 million cattle in 1934,
drought has taken 20 million more.
Calves are all gone. What the sup-
plies will be a year from now nobody
knows.

“So the problem is still before you;
it hasnt come yet.

“If the country becomes prosperous
on the high prices the prices will stay
up.
“I doubt whether the grains and feed
ever have been appraised right. The
men didn’t go into the fields and pull
back the shucks on the ears, as | have
done in Illinois. | never saw such low
crops. Further west there is nothing.

“It will be the shortest supplies you
men ever saw in your operations, in the
year or two years. This drought has
left the fields so they won’t grow
grain, for a year or two. In Nebraska
and Wyoming where the cattle come
from there is no feedl The govern-
ment is taking the cattle off. Ranges
are bare, cleaned up clear to the Cana-
dian line. This is a picture of what you
will have to deal with the next two
years. We’re trying to help you look
ahead.

“Lamb is light also. They are buy-
ing old ewes, anything fit to can, for
there is a shortage of feed.

“All three classes of meat will be
short, not only in numbers but in
weight. We were never in such a posi-
tion, with corn short. There are spots
that have decent crops, but this grain
is needed for seed. Farmers are not
letting a mouthful of feed go to waste.
It never happened before in this coun-
try. | am bearish on the situation be-
cause of my farm experience.

“Trim your sales to short supplies
of hogs and fair supply of cattle. We
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can’t paint a picture that will last a
month or even a week.

“For the fellows over the block there
is a real problem. You’ll do best to
keep abreast of these changes. It is a
problem for the next two or three
years.

Homemakers’ Question Box

Question:  When our family was
large, there were plenty of cuts to
choose for roasting. Now that there
are only two in the family, what cuts
would you advise for roasting?

Answer: For the small roast, choose
a thick, chunky, compact piece of meat
with a comparatively small area, but
thick. This presents no great problem
with either lamb or pork. The loin,
the thickness of four or five chops
can be roasted very successfully.
Sometimes two loin sections are boned
and rolled together, thus making a
roll which can be cut into roasts of
the desired weight.

In fact any thick cut from either
lamb or pork may be roasted, since
every part is tender. The lamb shoul-
der. either boned and rolled or boned
and sewed ready for a stuffing, make
excellent roasts which are not too
large, but which are the right shape
for a roast. Likewise the breast of
lamb may be boned and rolled for a
roast. With pork, the shoulder is often
split and made into two rolls, known
as outside, and inside rolls, which can
be cut into the size needed.

In choosing a small roast of beef
the problem is a more difficult one.
The tenderloin is perhaps the most
widely known small cut for roasting.
However, in many markets, the sirloin,
tip is rolled, and this makes an ex-
cellent cut for a small family.

Sometimes the mistake is made in
trying to buy too small a roast. A
roast which is larger than needed for
one or even two meals presents a
much more attractive appearance
when carved at the table, and a much
more satisfactory roast. The left-over
meat may be sliced cold, made into
croquettes, meat salad, hash, loaf or
used in any number of ways in com-
bination with other foods.

Inez Wilson.

Americanism:  Soldiers loafing in
barracks with nothing to do; money
transported at the mercy of armed
thieves.
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HOTEL
DEPARTMENT

Tidy Sum For a “Labor of Love”

Los Angeles, Oct. 6 — President
Ernest W. Junker, of Detroit Charter
29, of Hotel Greeters, has appointed
Wm. Meek, of the Hotel Detroiter,
chairman of the membership commit-
tee of the Charter, replacing Edgar E.
Pitts, resigned.

Reno Hoag, former Michigan oper-
ator, but now conducting Hotel Lafa-
yette, Marietta, Ohio, is taking an-
other of his J)eriodical swings around
the circle and | notice he was in at-
tendance at the convention of the
Michigan Hotel Association, held at
Detroit recently. Also among ex-
Michigan hoteliers present on that oc-
casion were Ward B. James, manager
of Hotels Windermere, Chicago, form-
erly manager of Hotel Tuller, Detroit,
and Harold A. Sage, also with the Tul-
ler until recently, but now manager of
Hotel Seelbach, Louisville, Kentucky.

Speaking of the aforesaid Michigan
Hotel convention, | think | may truth-
fully say that, according to the reports
which | have received, it was one of
the most successful ever held by the
organization. | will not attempt to go
into details at this late date, but there
was the election of officers for the
coming year, a matter of interest to
every hotel man, as well as other out-
standin? features which | will touch
on briefly. The past presidents of the
organizations were given s]PemaI pref-
erence at the banquet. Of those liv-
ing, the only one absent was George
L. Crocker, former manager of Hotel
Olds, Lansing, but now filling a similar
capacity with Hotel Berkshire, Read-
ing, Pennsylvania. It was the concen-
sus of opinion among all resort opera-
tors that the past season had been
visibly more profitable than any simi-
lar period of the present depression.
The state legislature was asked to ap-
propriate another $100,000 for the pur-
pose of advertising the attractions of
the state, and a suitable committee was
selected for the purpose of seeing that
it was attended to. Walter Gregory,
Chicago, former manager of the Palm-
er House, in that city, speaking on
“The Hotel Code and its Effect upon
the Hotel Industry,” outlined the
events leading up to the organization
of the National Hotel Code Authority
and its abandonment in June when the
hotel business was classified as a serv-
ice industry and all Erovisions except
those pretaining to child labor, wages
and _hours were abandoned. The death
of Thomas Cassidy, well-known oper-
ator of Shopenagon Inn, Grayling, was
reported and suitable resolutions of re-
spect were adopted. The birthday
party and annual banquet at the
Book-Cadillac, on Saturday evening,
wound up the affair. Preston D.- Nor-
ton, retiring president, on this occa-
sion was presented with a fine set of
golf sticks as a token of respect and
a beautiful floral tribute was given to
Mrs. Norton for her work as chairman
of the women’s committee during the

convention. It may be reasonably
claimed that a “good time was had by
all.”

A recent leading editorial in the Ho-
tel World-Review, is entitled, “Hotel
Prices Must be Increased.” In part
they have to say that “any hotel or
restaurant operator who may have
imagined that the threat of increased
food costs was a bogie-man created by
the salesman should revise that opinion
—and prepare to revise his menu
prices. There is nothing more certain
in all this world than that, so far as
meats are concerned, the dining room
operator is going to pay, and pay, if
be wants the best—and if he is con-
ducting the right kind of place, he must
have the best.” There isn’t any sort of
doubt but what the caterer must with-
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in a very short time advance his prices,
based upon increased charges, but ca-
tering is not the only consideration in
hotel” operation. Among them is the
earnings from room occupancy, and
this is a matter that must eventually be
threshed out by the operators. We all
admit that hotel room charges are too
low—do not meet the overhead and
fixed charges—but what can be done
about it. Out here in Los Angeles the
investors in the most important hotel
in the city, came forward and volun-
tarily consented to a cancellation of
fifty per cent, of their bond holdings,
on a showing that by no possibility
could there ever be earnings_sufficient
to pay dividends on the original issue.
This hotel is now said to be operating
on a reasonably Paying basis since the
scaling down of original investment
charges. This is due to the fact that
the new operator immediately scaled
down his rates, and is in a position to
meet the competition of newly organ-
ized chain hotel organizations. One of
my very best friends in Michigan, on
my recentest visit there, told me that
he was really “between the devil and
the deep sea,” Because of the fact that
unless he charged his established prices
for room offerings, he could not Pay
anything to the bondholders and, if he
did not reduce his rates, he could not
continue to hold his patronage; that so
far as commercial men were con-
cerned, a very large percentage of them
were employed on a commission basis,
and they were driftin]g away to the
cheaper hotels and, in fact most of his
patrons were looking for bargains. |
told my friend that the only thing left
for him to do was to call upon his
stock and bondholders to make the
proper sacrifice, or cease enjoying div-
idends until time shall be no more. |
do not aspire to play the role of
Gloomy Gus, but there is no use of
disguising the fact that very few, if
any, hotels are paying anything to their
investors; and no improvement can be
looked forward to by the method sug-
gested—raising of hotel rates.

A report | have of a golf tourna-
ment between hotel operators of New
York, New Jersey and Pennsylvania,
indicates that one George Crocker,
formerly a Michigander, but now man-
aging Hotel Berkshire, Reading, Penn-
sylvania, won a case of apple-jack as a
reward for, | suppose, superior playing,
but knowing George as | do, I am al-
most positive he knows absolutely
nothing about the insidiousness of
apple-jack, which professionals tell me
is a panacea for hardening of the ar-
teries, and not—like rum and molasses
—a cure for bronchitis. If George
wants to take the risk he might for-
ward me a sample, reasonable in quan-
tity, and | could submit it to the facul-
ty of the University of Southern Cali-
fornia. Do not do too much hesitating
in any event.

Last week | was the recipient of a
very urgent invitation to attend a con-
vention of the Southern California Ho-
tel Association, the guests of Baron
Long, operator of Agua Caliente Ho-
tel, at the Mexican side of the Mexi-
Cali border, but a previous engage-
ment prevented my acceptance of
same. Now they advise me | have been
made an honorary member of the or-
?anization, for which | am duly thank-
ul. Heretofore | have been high-hat-
ting over the granting of similar hon-
ors by the Wisconsin and Ohio asso-
ciations .

Managing Director C. R. Taylor, of
Hotel Tuller, Detroit, plans to re-
open the main dining room of the hotel
as the Arabian Room, for which it was
originally designed, very soon. For
the past few years the room has been
operated during the cooler months as
the Everglades, a night club type of
service. The dining service will be
formal.
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Hotel conditions in Europe are much
worse than they are in the United
States, J. H. Pichler, manager of the
Detroit Statler, told members of Char-
ter 29, at a recent meeting at Hotel
Fort Shelby. Mr. Pichler was the first
of a series of prominent hotel manag-
ers, who will address the Charter dur-
ing the fall and winter months.

Down at Ellis Island the other day
occurred a tragedy of almost inter-
national interest. "A wealthy farmer
from Nebraska, whose parents orig-
inally came to this country when he
was a lad of six, and who had been vis-
iting in the Fatherland, Sweden, with
his aged wife, committed suicide be-
cause he was denied re-admission to
this countr¥l for the reason that his
own father had never been naturalized.
It counted as nothing that the victim
of suicide had, without knowledge of
the technical phases of the law, served
in two wars for America, had sent two
sons to participate in the World’s War
from his adopted country, had lived a
life of industry and uprightness and
had many times been honored by the
citizens of the little Nebraska town
in which he had lived for upward of
half a century. His father had neg-
lected to take out naturalization papers
before this youth became of age, and
the boy, through pure ignorance of the
situation, supposed he was a full-
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Holland, Mich.
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fledged American citizen and proud of
it. But what an awful awakening to
come back to the only place on earth
he could call home, only to discover
that he was without either home or
country. Of course, it might be con-
sidered the act of a weakling to com-
mit self-destruction, but then love of
the country of his adoption might ac-
count for such a condition of mind. Of
course it is essential that a proper curb
be placed on immigration, and the an-
tecedents and capabilities of all such
should be looked into, but the authori-
ties at Ellis Island, or, at least some
official somewhere, should be empow-
ered to exercise his discretion in a case
where an individual has identified him-
self with the activities of an American
community for a lifetime and who un-
knowingly, armed with a passport is-
sued by ‘the secretary of state, goes
visiting to his old home town and is
compelled to remain there for the bal-
ance of his life.

Uptori Sinclair’s boast that his cam-
paign has been one of love and libert;
and that sort of rot, had better loo
after his campaign committee who are
now asking contributions to fight the
“worldly” antagonists, accompanied by
the claim that expenses in Los Angeles
city alone, amount to $17,000 per day,
which, considering that the campaign
has been on for several months, seems
like a tidy sum for a “labor of love.”

Frank S. Verbeck.

Items From the Cloverland of
Michigan
Sault Ste. Marie, Oct. 8—Accord-

ing to the glowing reports we get from
Detroit about the large attendance
witnessing the world’s series ball
ame, last week, the depression must
ave passed, as we fail to find where
in former years people stayed in line
to purchase tickets, as was the case
last week. It goes to show how suc-
cessful some business can be run with-
out a code or organization of labor.
The American people have funds for
anything they want—and see that they
get it—which proves that this is a
prosperous nation, which we hope may
always continue.

The mi%hty hunters are with us
again, combing the woods for game.
From St. Ignace comes the report that
hunters are finding few birds. Prairie
chickens seem to be more plentiful in
the Western end of Mackinac county.
Rabbits apparently are few or nearly
so. Bird hunters are not usuaII%/ after
the lowly rabbit at this time of the sea-
son, yet the scarcity of rabbits, in com-
parison with other years, has been no-
ticed. Duck hunters have been suc-
cessful this season thus far and they
report that the full fall flight has not
yet begun. Some rough weather in the
North would drive the ducks South on
their migratory flights. Sale of duck
stamps, which' must be purchased in
addition to the regular game license,
has not been very brisk at the post-
office.

William McGuire, the well-known
merchant at DeTour, accompanied by
a friend, spent Sunday in the partridge
territory. The?/ only shot eleven cPart-
ridges, ‘so called it a day and drove
through to the Sault, where they par-
took of a hearty meal before returning
to their home. BIll says, it is all in
knowing where to hunt.

This blonde craze, by the way, is
getting to be a joke itself. So many
girls with dark hair are trying to make

light of it.
ule S. Scott, the well-known vet-
eran, 92 vyear old lumberman, has

ﬂroved that despite his age he can still
old his own with the best of them.
He walked fifteen miles last week to
his lumber camps to make sure they
were ready for the duck and deer hunt-
ing season. The Scott camps are lo-
cated in fine deer country. Each sea-
son a group of Sault hunters locate
thetfe.
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A 100-watt broadcasting station will
begin operation in Sault Ste. Marie,
Ontario, Monday, Oct. IS. The sta-
tion, which has a license from the Ca-
nadian Radio Commission, will have
the call letters CJIC and under the
terms of its license, will broadcast in
daytime only. The station expects to
operate from 8 a. m. to 6 p. m. Two
Sault, Ont, men are operating the
station — Hyland and John Whitby.
The new station has the most modern
equipment money can buy. Studios
will be located in the Windsor Hotel.
Mr. Hyland announced there will be
openings for considerable local talent
in_both Saults.

The nicest thing about installment

lans is that a young couple can
eather their nest with a little down.

John H. Newhouse, who has been
in the granite business here for sev-
eral years, has purchased the under-
taking business from the James R.
Ryan estate, doing business at 113
Maple street. Mr. Newhouse will make
extensive changes in remodeling the
building and also build a chapel. When
completed, he will have one of the best
funeral homes in Cloverland.

A new lunch room has been opened
at 427 Ridge street, by L. B. McBride.
The lunch room will specialize on
chicken dinners and short orders; also
breakfast and lunch service.

The Federal Oil and Service Station,
built and operated for several years by
Leonard Everett, has been sold to the
Standard Oil Co. The location on
Brady street and Portage avenue is
one of the best in the city.

A lot more J)eople are” going, to be
more interested in the autumn foliage
of Michigan this month than in the
autumn politics—and you can’t blame
them for that.

Peter Olsen, meat cutter with the A.
& P. stores for the past two years, has
returned to the store at 406 Ashmun
street, following a summer’s work at
a branch store at Harbor S?rings. Mr.
Olsen will be in charge of the meat
department of the store succeeding .
Cameron, who resigned to engage in
the grocery formerly conducted by the
late E. Berube on Fort street.

William G. Tapert.

Grand Rapids Group Meeting

We have held two of our Fall Series
of District Meetings with good attend-
ance and good programs. The next
meeting will be held in Grand Rapids
at the Pantlind Hotel on Thursday
evening, Oct. 18, at 6:30 o’clock.

Joe Grant has demonstrated that he
can conduct these meetings and make
them enthusiastic. We will have Jim
Mogan, Director of the State Board of
Tax Administration, J. T. Milliken, of
Traverse City, Thomas Pitkethly, of
Flint, George Pratt, of Grand Rapids,
and others with us at Grand Rapids.
Make your plans for a snappy occa-
sion and send your reservations for the
dinner to A. J. Richter, of the Wurz-
burg Dry Goods Co., of Grand Rapids.

The Pontiac meeting will be held
at the Hotel Hildebrandt in Pontiac,
Thursday, Novem. 1 at 6:30 o’clock.

We are not including in this bulle-
tin a definite statement regarding the
meeting previously mentioned for Nov.
15 at Jackson. It is possible that, in-
stead of holding our group meeting at
Jackson, we will join with the Mich-
igan Federation of Retail Merchants
in a big rally to be held sometime be-
tween the 15th and 25th days of Nov-
ember.

The Federation consists of ten dif-
ferent retailers organizations, includ-
ing hardware, clothiers, grocers, coal
dealers, lumber dealers, druggists, shoe
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dealers, dry goods, implement dealers
and bakers. A definite announcement
of this rally of retail merchants will be
made through the secretaries of the
various organizations.

If this meeting is held the members
of our Association will be given no-
tice and urged to attend the larger
meeting, instead of a group meeting at
Jackson. It is possible that the rally
of merchants will be held in Battle
Creek. Watch for announcements
later.

We record with deep regret the pass-
ing of another friend and former dry
goods merchant, A. B. Boyce, of Te-
cumseh, and store recently of the
ready-to-wear department of Sterling
Smith Co., of Battle Creek. Mr. Boyce
was a public spirited man, was presi-
dent of the village, member of the
Board of Education, trustee of the
Presbyterian Church and a Mason. We
enjoyed his calls at the office and he
was always loyal to the Michigan Re-
tail Dry Goods Association. Mr. Boyce
was a widower. Our sympathy and
best wishes go out to his two daugh-
ters.

In our travels through Northeastern
Michigan we were told of the very
serious illness of Otto Bernthal, of
Standish. Calling at his home, we were
not permitted to see him, as his con-
dition was critical. He was generally
in attendance at district meetings and
conventions. He has been a success-
ful merchant and a good citizen in his
community. He has been a member
of our organization since its beginning
in 1918. We regret very much to re-
cord his failing health.

Jason E. Hammond,

Mgr. Mich. Retail Dry Goods Ass’n.

Exchanging Rye for Scrap Iron

The largest full cargo freight in
American foreign trade figuring
currently in ocean traffic are im-
ports of rye and barley from
Europe in exchange for large scale
exports of scrap iron.

Space brokers report that the
chartering of boats for such ship-
ments has become a regular fea-
ture of their market. Boats usu-
ally pick up rye and barley ship-
ments at the ports of the Baltic
Sea and take away return loads of
scrap iron, consigned sometimes
to Germany, Great Britain and
Poland, chiefly, however, to Italy
and Japan.

This triangular movement has
become so important of late, it is
reported, that it overshadows such
customary freight movements as
the export shipments of wheat
and other raw products from the
South American ports to this
country and to Europe.

Transfer of Coast Guard to Navy

Transfer of the Coast Guard
Service from the Treasury to the
Navy Department is seen as a
present likelihood by observers
here.

Thismove is said to be inspired
by the anticipated attack of Re-
publican opponents of the admin-
istration upon the action of Sec-
retary Morgenthau in dispatching
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a Coast Guard cutter to Green-
land to bring Mr3. Ruth Bryan
Owen, American Minister to Den-
mark, back to the United States
and the assignment of other cut-
ters in Northern waters to watch
liquor smugglers and to police the

International Cup Race lanes.
Mrs. Owen is a White House
gue:t.

The Republicans will insist

there was apparent incompetence
in the handling of this service,
which culminated in the inability
of the boats to go to the aid of the
Morro Castle. Future House and
Senate hearings on the Treasury
Department appropriation bill
will give the Republicans oppor-
tunity to make capital of the situ-
ation, it being understood that
there are some members who, if
re-elected, will assail Secretary
Morgenthau for his part in the
situation.

Precedents for the NRA

The new National Industrial
Recovery Board will make every
effort to establish precedents as
to policy by which code authori-
ties and business may be guided.
This will be a great improvement
over previous practice in which
each NRA ruling stood indepen-

dently.
In view of the diverse condi-
tions in individual industries,

however, thi3 is likely to be a slow
process. If precedents are given
too wide application, difficulties
are likely to arise, it is feared.
Subsequent limitations of such
rules might then cause new uncer-
tainty and confusion.

The members of the board are
convinced, nevertheless, that
basic rules applied to large parts
of the code structure through the
precedent principle are the only
method by which current confu-
sion in NRA regulations and prac-
tices cm be cleared up. They
feel the establishment of such
precedents would be a major con-
tribution toward ending business
uncertainty.

Increases in Bank Deposits

Substantial increases in bank
deposits of individuals and corpo-
rations loom for the next few
months.

The Treasury has announced
that it will not do additional in-
termediate or long-term financing
for the balance of the year. There-
fore, its excess of expenditures
over receipts, which is likely to
attain  $700,000,000 for the
fourth quarter, will have to come
primarily out of existing Treasury
bank balances, resultng in a cor-
responding increase in corporate
and individual deposits.

Furthermore, the Treasury will
have to pav out an estimated total
of almost $300,000,000 of called
Fourth Liberty 414s in cash.
About an equal sum, however,
will be obtained through sale of
Treasury bills, the outstanding
volume of which is being steadily
increased.



DRUGS

Michigan Board of Pharmacy
President—Bari Durham, Corunna.
Vice-President—M. N. Henry. Dowell
Other members of the Board—Norman

Weess, Evart; Prank T. Oillecpia St
Joseph; Victor C. Piaskowski, etroit.
Director—E. J. Parr, Lansing.
Examination Sessions — Three sessions
are held each year, one in Detroit, one In
the Upper Peninsula and one at Ferris
Institute, Big Rapids.

Michigan State Pharmaceutloal
Association.

President—J). E. Mahar, Pontiac.

Ex-President—Duncan Weaver, Fenn-

ville.

First Vice President—Ben Peck, Kala-
mazoo.

Second Vice President—Joseph Maltas,
Sault Ste. Marie.

Treasurer—Henry Hadley, Benton Har-

bor.

Secretary—Clare F. Allan, Wyandotte.

Executive Committee—M. N. Henry
(chairman), Lowell; Benjamin S. Peck,
Kalamazoo; A. A. Sprague, Ithaca; Deo
J. Lacroix, Detroit; James W. Dyons,
Detroit; Hay Jenson, Grand Rapids; Dun-
can Weaver, Fennville.

Some Essentials to Success in Hand-
ling Drugs

MV. Allan: Now, gentlemen, we are
going right through the afternoon pro-
gram, which will run probably over an
hour, and then we will start for the
golf course. Frank Holbrook, seeing
this is the golfing day, handed me a
definition of golf. He said that golf
is an institution that endlessly pro-
longs the life of useless pharmacists.
We have another man this afternoon
who is going to tell us something about
institutions. You probably read in your
drug journal that Mr. X was going to
talk at the Wednesday noon session.
I think the druggists of Michigan owe
a debt of gratitude to the President of
the Detroit Retail Druggists Associa-
tion for bringing Mr. X to Mich-
igan. The theme song of this conven-
tion seems to me to have a more mili-
tant and larger attendance and it will
be up to every member of this Associ-
ation to go out and bring in members
into the State Association if we are
going any place in the year to come.
Mr. X represents a company whose
program is dedicated to the independ-
ent druggists. They do this through a
radio program which you have often
heard—“The Old Apothecary” on
C.K.L.W. every Sunday at 1:15 p. m.
It gives me a great deal of pleasure at
this time to present to you Mr. Carl
Palman, of the OIld Apothecary Co.,
of Chicago:

Mr. Palman: At first Clare Allen
assued me that if they did not divulge
the name they would have an audi-
ence, so the X was to keep the people
from staying away. | am sorry we have
lost the ladies. They have always been
great allies for any great construction
institution and 1 have found them to
be true for a great many years past.
With my compliments paid to you, Mr.
President Weaver, and to you, Mr.
Allan, and all the folks, | want to say
that if I make any remarks that seem
to hit some one between the eyes, it is
not because | seek enmity, but because
| want perpetual thought. | hope that
when we conclude our part of this con-
vention, you will go away at least
thinking—disagree if you care to—but
still thinking because there is no dan-
ger so long as we all do some think-
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ing. Time will take care of the con-
sequences of thought and we need not
fear but what they will be very excel-
lent in result.

Competition is the life of trade. It is
also the death of traitors. Merle
Thorpe, one of the outstanding finan-
cial men of the country’s authorities on
finance, wrote some years ago—he said
‘change is the immutable law, adapt-
ability is the price of survival.” Com-
petition and change merge together as
one. Together they plan new things.
Together they see to it that the com-
mercial house of a century’s standing
may be destroyed with bewildering
suddenness. At the same time an en-
terprise comes in over night, a Na-
tional institution. Now, what can we
do to accomplish in the line of achiev-
ing success if we continue to cling to
the thing that carries us down. If new
ideas of interest to internationally
minded men gathered in Detroit this
week are sounded as the keynote to
recovery, then can this state organiza-
tion—large or small, but yet important
as it is—acquire the same factors.
There is no man bigger than organiza-
tion. And this organization can be
only as big and as fine as the united
pharmacists of this state help to make
it. You will notice that your absentee
roll is considerably larger than your
attendance roll. It might be possible
to attribute that to the fact that these
men have not been sounded and be-
come interested in the new ideas.

An individual pharmacist is not
much unto himself. He is probably
important in his neighborhood because
he is the people’s most important
neighbor, but to himself he is of very
little consequence if he will be fair
with the man in the mirror. It is im-
possible to survive this alone. There
is nothing in history that records that
you can. The industrial world is wait-
ing to find that the independent pharm-
cist possesses the strength of numbers
and that organization has to have
leadership. It has to have the type of
men who can draw to it bigger men,
who will come and discuss their prob-
lems in general. Now this courageous
army of operating druggists is in the
formation stage to-day. Don’t fear but
what you will be successful if you will
pay the price.

So many druggists say, “l can’t sell
it.” They have more negatives than
positives in their minds. It is, perhaps,
because of thé fact when you were
learning pharmacy you couldn’t dis-
cover merchandising people by acci-
dent. It is a fact no merchandising
person has ever discovered—the pro-
fession of pharmacy by accident. It is
unreasonable to suppose that pharm-
acists as a whole are merchants. Where
would they receive this knowledge as
cheap as that? On the fourth floor of
the Frances Palms building, where my
office is next to the D.R.D.A., | have
listened to as many as fifty calls come
in and | have never heard it said,
“Send me a man who can sell some-
thing.” | have never heard a man
qualify his request with a demand,
“send me a man who can sell.” They
say instead, “l only want a man for
two or three days.” So the price for
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pharmacy is low, but the price for mer-
chandising ability will always be high.
The definition for selling, as | under-
stand it, is getting merchandise for
what you have to pay and selling it for
what you can get. On the other hand
merchandising, to my way of thinking,
is to buy the thing that can be sold at
a profit because of the superior sales
idea that was delivered with the goods;
to seek, absorb and employ every con-
ceivable good idea which can be learn-
ed for the benefit of the business. That
is merchandising.

In this room there are just as many
opportunities as there were in the year
1901. You must have the vision to
plan something. The artist sees his
vision before he paints it. Your ideas
to-day as | will tell you who are rep-
resented here, are going to pull you
through if you will give yourselves to
the job and have the courage to stay
with it and back the leaders that | hope
you choose, who are fighting men. You
have to have the devotion to stay
with it.

| want to touch upon the cut-raters.

Let me say here that if three per cent,
of all the people in any given market
read a cut rate advertisement, it would
be an astonishing occasion. Consider
your own neighborhood and your own
business. If the cutraters had to pay
for all the advertising they do they
couldn’t operate on the prices they do
now, but when they get the free ad-
vertising you give them on top of the
little they actually pay for, it makes it
pretty cheap. To keep the mouth shut
is the best thing the independent
can do.

Improper store arrangement loses
many sales. You would be surprised
how many dollars you miss in your
store because of improper arrangement.

Another thing, how can you build a
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business when you carry your ill dis-
position to the store with you. | don’t
care what causes it, whether the sher-
iff’s threat or the landlord’s threat or
some creditor or a family spat, you
can’t take it into the store and do busi-
ness, because it does not belong there.
You have to shake loose from it, fel-
lows, if you are going to build up your
business. | have seen children literally
kicked around in drug stores. It is ab-
solutely outrageous. Some man comes
in and you think, “l don’t have to
bother with him.” You have druggists
in Detroit at least and other metro-
politan markets who haven’t the guts
to tell you they don’t want to buy any-
thing. Their excuse is they really just
want to get rid of you, and they take
the easiest way out. Remember that
institutions don’t just happen. They
have to be built.

The druggist can’t sell what he does-
n’t have and he certainly would sell
more if he knew how to sell more.
That is right, isn’'t it? Are you hold-
ing back sales because you know how
to make more of them and wont do it?
So we say to the manufacturer, you
have been spending a million dollars
to create an alleged demand, but not
a cent on sales promotion at the point
of sales, and if you will spend $800,000
on advertising and $200,000 on inde-
pendent store operation development,
you will have the business and you will
return the drug business to drug stores,
where you seem to think it belongs, but
don’t know how to put it there. |
think tiiose manufacturers are entitled
to a vote of confidence. There isnt
a happy manufacturer in America any
more than there is a happy chain store

—they have more troubles than you
have. Advertising only educates people
and that education remains fixed in the

(Continued on page 23)

Holiday Goods

Our

line now on

display.

The best we have ever shown.

We invite you to look it over.

Prices Are Right.

Hazeltine & Perkins Drug Co*

Grand Rapids

N
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ACID
Acetic. No. 8, Ib 06 9
Boric, Powd., or Xtal., Ib.__  07%@
Carhollc Xtal, Ib. 36 @
Citric, . 33 9
Murlatlc, Com’l., Tb. 03%@
Nitric, Ib. 10 @
Oxalic, Ib. 15 @
Sulphuric, Ib: 03%@
Tartaric, Ib. 33 @
ALCOHOL
Denatured, No. 5, gal 443 @
Drain, gal. 40 @
ood, gal. 50 @
LALUM-POTASH, USP
Lump, Ib. 04 @
Powd. or Gra., Ib 04%@
AMMONIA
. ancentrated, Ib 06 @
4-P, |b. 05%@
3-P. 1Ib. -- 05% 9
Carbonate Ib . 20 @
Muriate, Lp., 13 18 @
Muriate, Gra., Ib 07%@
Muriate, Po, Ib 2 @
ARSENIC
Pound 07 @
BALSAMS
Copaiba, Ib. 60@ 1 40
Fir, Cana., Ib 200 9
Fir. 60!
Peru,
Tolu,

10
20
43
45
10
15
25
10
40

55
60

Cassia
Ordinary, Ib @ 30
Ordmary, b 25 @ 35
Saigon, b @ 40
Saigon, Po., Ib 5 @ 60
Elm, Ib. 40 @ 50
Elm, Powd., Th. 38 @ 46
Elm, Gd, Ib. 3B @ 46
Sassafras (P*d Tb. 50) @ 45
“oaptree. cut, Ib 20 @ 30
Sriptree, Po., th 3B @ 40
BERRIES
Cubeb, Ib. 9 65
Cubeb, Po., Tb___ @ 75
Junlper Ib. 10 9 2
BLUE VITRIOL
Pound - 6 @ 15
BORAX
P’d or Xtal, Ib 06 O 13
BRIMSTONE
Pound 04 & 10
CAMPHOR
Pound - 70 @ 90
CANTHARIDES
Russian, Powd. & BO
Chinese, Powd. @ 200
CHALK
Crayons
W hite, dozen @ 360
Dustless, dozen 6 00
French Powder, Coml., Tb.__  03%@ 10
Precipitated, 12 @ 15
Prepared, . 14 @ 16
W hite, Iump, b 03 < 10
CAPSICUM
Pods, . 60 @ 70
Powder, Ib. 62 @ 75
CLOVES
Whole, Ib. 30 @ 40
Powdered, Ib. 35 @ 45
COCAINE
O UNCE - e 14 75@15 40
COPPERAS
Xtal. Ib. 03%@ 10
Powdered, b, 04 @ is
CREAM TARTAR
Pound - 25 9 3B
CUTTLEBONE
Pound-----mmmmmmeeee oo 40 @ 50
DEXTRINE
Fellow Corn, Ib 06%@ 15
W hite Corn, Ib.___ 7 @ 15

EXTRACT

Licorice, P

MICHIGAN

WHOLESALE DRUG PRICE CURRENT

Prices quoted are nominal, based on market the day of issue.

FLOWER

Arnica, Ib. ___ 9 66
Chamomile
German, Ib. 60 9 70
Roman, Ib. @140
Saffron
American, Ib. 60 @ 55
Spanish, ozs.___ @135
FORMALDEHYDE, BULK
Pound 09 20
FULLER’S EARTH
Powder, Ib.___ 10
GELATIN
Pound 5 9 66
GLUE
Brok., Bro., Ib 20 9
Gro’d, Dark, Ib 6 @ 25
Whi. Flake, Ib. 27%9 35
W hite G'd., | % @ 3b
White AXX light, b 9 40
Ribbon 42%9 60
GLYCERINE
Pound 17% @ 45
GUM
Aloes, Barbado
so called, Ib "gourds___ 9 60
powd., Ib. 35 9 45
Aloes, Socotrine, 1b. 9 16
Pow . 9 80
Arabic, first, ib; 8 40
Arabic, sec., | 30
Arabic, sorts, Ib. 15 9 25
Arabic, Gran,, 1b. 9 86
Arabic, P’d, Ib. 25 9 36
Asafoetida, Ib . 47 8 50
Asafoetida, Po; b 75 82
Guaiac, @ 60
Guaiac, powd. @ 65
Kino, Ib. @ 1 00
Kino, powd., Tb 9 125
Myrrh, Ib . S_D 60
Myrrh Pow., b 75
Shellac Orange b 35 @ 45
Ground In. 3B @ 45
Shellac, white (bone drid) Ib. 45 9 55
Tragacanth
No. 1, bbls. 150 8 175
No. 2, Ibs. 135 1 50
Pow., Ib. 125 9 150
HONEY
Pound 25 9 40
HOPS
%s Loose, Pressed, Ib 9 100
HYDROGEN PEROXIDE
Pound, gross 7 00 929 00
% Ib., gross 1700 918 00
% Ib., gross 1100 @11 50
INDIGO
Madras, Ib. 00 9 225
INSECT POWDER
Pure, Ib. 3 9 4
LEAD ACETATE
Xtal, Ib. 17 9 26
Powd. and Gran 25 9 35
LICORICE
Extracts, sticks,per box___ 160 9 200
Lozenges, Ib. 40 9 60
Wafers, (24s) box 9 160
LEAVES
Buchu, Ib., short 9 60
Buchu, Ib., long 9
Buchu, P'd., Ib. 9 70
Sa'ge, bulk, Ib. 25 9 30
Sage, loose pressed, %s, Ib. 9 40
Sage, ounces 9 8
Sage, P’d and Grd____ @ 35
Senna
Alexandria, Ib. 3% 9 40
Tinnevella, Ib. 25 9 40
Powd., Ib. 25 8 35
Uva Ursi, Ib. 31
Uva Ursi, P’d., E @ 45
LIME
Chloride, med., dz. _ @ 85
Chloride, large, dz. 9 146
LYCOPODIUM
Pound 45 @ 60
MAGNESIA
Carb., %s, Ib @ 30
Carb., As, Ib @ 3
Carb., Powd., Ib IS 9 2
Oxide, Hea., Ib @ 70
Oxide, light, Ib @ 75
MENTHOL
Pound 454 9 488
MERCURY
Pound 15 9 175
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MORPHINE
Ounces @13 66
%s @14 40
MUSTARD
Bulk, Powd.
Select, Ib. 45 @ 60
No. 1. Ib 7 @ 25
NAPHTHALINE
Balls, Ib. 08%@ 15
Flake, Ib. 08%@ 15
NUTMEG
Pound @ 40
Powdered, Ib. * 9 60
NUX VOMICA
Pound - @ 26
Powdered, Tb. __ — 16 9 26
OIL ESSENTIAL
Almond
Bit., true, ozs. @ 60
Bit., art., o0zs. 9 30
Sweet, true, Ib. _ 140 @200
Sweet, art., Ibs 75 912
Amber, crude, Ib _ 71 @140
Amber, rect., Ib. 130 @2 00
Anise, |b. 100 @160
Bay, Ib. 400 @ 425
Bergamot, Tb. 275 @8 20
Cajeput, Ib. 150 @2 00
Caraway S’'d, Tb 350 @4 00
Cassia, USP, Ib 210 9 260
Cedar Leaf, Ib 170 @2 20
Cedar Leaf, Coml., Tb 100 @125
Citronella, Ib. 100 @1 40
Cloves, Ib. 175 @225
Croton, Ibs. 400 @4 60
Cubeb, Ib. 426 @4 80
Erigeron, 1b. 270 @335
Eucalytus, Ib" 8 912
Fennel 225 @260
Hemlock, Pu., Ib. 170 9220
Hemlock Com., Ib 100 @1 26
Juniper Ber., Ib 300 932
Junip’r W, Ib. 150 @175
Lav. Flow., Ib. 450 @5 00
Lav. Gard., Ib 125 9150
Lemon, Ib. 200 @2 40
Mustard, true, ozs @ 125
Mustard, art., 0zs. @ 30
Orange, Sw., |b @3 25
Origanum, art., Tb_____ 100 9120
Pennyroyal Ib. 76 @3 20
Peppermint, Ib. B50 @6 00
Rose, dr. 9 250
Rose, Geran., 0zs 9 76
Rosemary Flowers, b 10 9160
Sandalwood
I, Ib. g 00 9 8 60
W. 1. Ib 45 9476
Sassafras
True, Ib. 19 @240
Syn., Ib. 85 9 X40
Spearmint, 1b. 250 9 300
Tansy, Ib 360 9 400
Thyme, Red, Tb 175 @240
Thyme, Wihi, Ib 200 @260
W intergreen
Leaf, true, Ib 560 @6 00
Blrch, Ib. 400 @4 60
Syn. 76 912
Wormseed, 350 @4 00
Wormwood, Ib. 450 9 600
OILS HEAVY
Castor, gal. 145 9160
Cocoanut, Ib. 22%9 36
Cod Liver, Norwegian, gal. 120 9 150
Cot. Seed, gal. 8 9100
Lard, ex., —-1 65 @166
Lard, No. 1. gal 125 9140
Llnseed raw, ga 7 @ 92
Linseed, boil.,, gaL_____ 80 @ 95
Ne_atsfoot. extra, gal 80 9 100
Olive
Malaga, gal. 200 @250
Pure, ?al 300 9600
Sperm, ga 126 9160
Tanner,  gal. 759 9
Tar, gal so 9 65
Whale, gal. 9 200
OPIUM
Gum, ozs., $1.40; Ib.
Powder, ozs., $1.40; Ib
Gran., o0zs., $1.40; 1b. _
PARAFFINE
Pound 06% 9 15
PEPPER
Black, grd .. 25 9 35
Red, er 45 9 56
Whne grd., Ib. _ 9 45
PITCH BURGUNDY
Pound .. 2 9 25
PETROLATUM
Amber, Plain, Ib. 12 9 17
Amber, Carb.. Ib. 14 9 19
Cream Whi . Ih. 17 9 22
Lily White, Ih.. 20 9 25
Snow W hite, Ib 22 9 27
PLASTER PARIS DENTAL
Barrels 9 675
Less, b, - 03%9 08
POTASSA
Caustic, st’ks, Ib 55 9 88
Liquor, Ib. 9 40

POTASSIUM

Acetate, Ib. - 60 9 96
Bicarbonate, TB 30 9 36
Bichromate, Ib . 16 9 26
Bromide, Ib. 59 9 72
Carbonate, Ib. 40 9 68
Chlorate

Xtal., Ib. 20 @ 29

Powd"., Ib. 19 @ 27

Gran., Ib. 32 9 40
lodide, Ib. 230 9 260
Permanganate, Ib. 25 @ 40
Prussiate

Red, Ib 80 9 90

Yellow, 1Ib._______ 60 9 60

QUASSIA CHIPS
Pound - - 9 3
Powd., Th . - 35 9 40
QUININE
5 o0z. cans, 0zs_9 7
ROSIN
Pound 9 16
ROOT

Aconite, Powd., lb.__ 9 90
Alkanet, Ib. — — 35 9 40
Alkanet, Powd., Tb 9 50
Belladonna, Powd.; b__ 9 75
Blood, Powd., Ib 3% 9 45
Burdock. Powd., 9 60
Calamus, Bleached Split and

Peele 9 65
Calamus, Ordlnary, b 9 26
Calamus, Powd.. Ib.__ 9 50
Elecampane, Ib. 25 9 30
Gentian, Powd., Ib 17%9 30
Ginger, African, Powd., 1b. 16 9 26
Ginger, Jamaica, Limed, Ib.
Ginger, Jamaica, Pow Ib.
Goldenseal, Powd., Ib 1'75 2 00
Hellebore, W hite, Powd., 1b. 20 30
Indian Turnip, Powd., Ib__ 50
ipecac, Powd., Ib 3 00 3 60
Licorice, Ib. 30 35
Licorice, Powd., Th 15 25
Mandrake, Powd., 40

Marshmallow Cut

9
9
9
9
9
9
9
9
Marshmallow, Powd b__ 9 60
Orris, Ib. @ 35
Orris, Powd., Ib____ 40 9 45
Orris, Fingers, — 9 175
Pink, Powd., Ib 15 9 225
Poke, Powd., Ib 9 30
Rhubarb, Ib. 9 80
Rhubarb, Powd., Tb 9 60
Sarsaparilla (Honduras cuti 130 @140
Sarsaparilla, Med., Cut, 9 60
Squills, Powd., Ib’ _ 42 9 80
Tumeric, Powd.. b.__ _ 15 9 2
Valerian, Powd., Ib.____ 9 60
SAL
Epsom, Ib. 03%9 10
Glaubers
Lump, Ib 03 9 10
_ Gran., b 03%9 10
Nitre
Xtal. or Powd 10 @ 20
Grain., Ib. 09 @ 20
Rochelle, Ib. 17 @ 30
Soda. Ib.__ 02% @ 08
SEED
Anise, Ib. 40 @ 45
Canary Recleaned, Ib 10 9 16
Cardalnon Bleached b__ @ 200
Caraway, Dutch, Ib.___—— 25 9 30
Celery, "Ib . @ 110
Colchicum, Powd., Tb__ 9 200
Coriander, Ib. 15 @ 25
Fennel, b . 30 @ 40
Flax, Whole, b 07%@ 15
Flax, Ground, Ib 07% @ 15
Hemp, Recleaned b 08 9 16
Lobelia, Powd., 9 85
Mustard, Black ™ 17%@ 25
Mustard, White, Ib.__— 15 @ 25
Poppy, Blue, Ib 20 9 25
Quince, Ib. _ " 100 9 125
Rape. Ib. 10 9 16
Sabadilla, Powd., Tb __ 58 @ 75
Sunflower, Ib . 1 9 20
Worm, Levant, Tb. 9 450
Worm, Levant, Powd. 9 476
SOAP
Castlle Conti, White
------------------------------ @15 75
B ar 9 160
Powd. 50 9 55
SODA
Ash 03 9 10
Bicarbonate, 03%@ 10
Caustic, Co’l,, Ib. @ 16
Hyposulphite, Ib. 05 9 10
Phosphate, Ib. 23 9 28
Sulphite
Xtal., Ib. 13 @ 23

Dry, Powd., Tb

12%@ 20
40 9

Silicate, Sol., gal 60
. SULPHUR
Light, Ib, -reeermeeeeeees 04% 9 10
SYRUP
Rock Candy, Gals. 70 9 85
TAR
% Pints, dozen 9 100
Pints, dozen 9 160
9 175
TURPENTINE
Gallons 57 @ T2

38@55
259 35
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These Quotations Are Used as a Base to Show the
Rise and Fall of Foods Quoted on This
and the Following Page.

The following list of foods and

intended as a guide for the
upon the market.
the week before,

the merchant to take advantage of market advances,
By so doing he will save much each year.
therefore it would be impossible for it to quote prices

he has in stock.

is read over a broad territory,

buyer.

Egrocers sundries is listed upon base
h week we list items advancing an
By comparing the base price on these items with the base price
it shows the cash advance or decline in the market.
upon items thus affected,

rices, not
declining

This permits
that
The Michigan Tradesman

to act as a buylnfq gume for everyone. A careful merchant watches the market and
rom

takes advantage it.

ADVANCED

Pork Loins—I1c
Scotch Peas—50c
Evap. Apricots— z:C
Salted Peanuts—1c

Walnut Meats*—3c —
AMMONIA

Utile Bo Peep. med._1 35

Little Bo Peep, Ige_ 2 25

Quaker. 32 oz 210

APPLE BUTTER

Quaker, 12-28 oz.,
Doz. 155

BAKING POWDERS

Koyal. 2 oz., doz 80
Koyal, 6 oz., doz 2 00

koyal. 12 oz., doz 385

Koyal, 5 Ibs., doz 20 00
10 o0z., 4doz. Incase__ 3 40
150z. 4doz. Incase_5 00
i50z., 4doz.incase_8 40
>00z., 2 doz.incase_6 50
51b., ldoz. incase_6 00
101b., % doz. incase_5 76

BLEACHER CLEANSER

Lizzie. 16 0z. 12s 215
Lineo Wash, 32 oz. 125 2 00

BLUING

Am. Ball, 36-10z., oart. 1 00
Boy Blue. 18s. per cs. 1 35

BEANS and PEAS

100 1b. bag

Dr%/ lea Beans,100 Ib. 8 26
ite H'd P. Beans.. 4 50
Split Peas, yell., 60 Ib. 3 30
Split Peas, gr’n, 60 Ib. 4 60
Scotch Peas, 100 Ib.__ 6 90

BURNERS

ueen Ann, No. 1 115

ueen Ann, No. 2 125
W hite Flame. No. 1

and 2, doz 2 26

BOTTLE CAPS

Single Lacquor, 24 gross
case, per case 410

DECLINED

BREAKFAST FOODS

Kellogg’s Brands
Corn Flakes, No. 136..
Corn Flakes, No. 124..

Krumbles,
Bran Flakes. No. S24_ 190
Bran Flakes. No. 650__1 00

Kice Krispies, 6 oz 2 40

Kice Krispies. 1loz.

All Bran. 160z.

All Bran, 100z.

All Bran. % 0z-

Whole Wheat Fla., 24s 2 40
Whole W heat Bjs., 24s 2 31
W heat Krispies, 24a— 2 40

Post Brands

Srapenut Flakes, 24s— 2 10
Grape-Nuts, 24s----—- 8 90
Grape-Nuts. 50s 150
Instant Postum. 5 46

Instant I'ostum, No 10 4 70
Postum Cereal, No. 0. 2 38
Post Toasties, 36s--
Post Toasties, 24s--
Post Rrank, PBF 24— 3 15

Blackberrles

Premio, No. 600
Quaker No. 2 160
Blue Berries
Eagle, No. 10 8 76
Cherries
Hart, No. 10 5 70
Hart, No. 2 in s%/rupiz 95
Hart Special, 120

Supreme, No. 2 in

syrup 225
Hart Special, No. 2— 1 35
Cherries—Royal Ann

Supreme, No. 2% 320
Supreme, No. 225
Gibralter, No. 10 9 25
Gibralter, No. 2% 275
Figs
Beckwith Breakfast,.
0 12 00

No. 1
Carpenter Preserved,
5 0z. glass 135
Supreme Kodota, No. 11 80

Post Bran, PBF 36— 3 15
Fruit Salad
Amsterdam Brands Supreme, No. 10 12 00
Gold Bond Par., N0.5% 7 50 Quaker, No. 10 11 50
Prize. Parlor, No 6__8 00 Supreme, No. 2%-—----3 45
W hite Swan Par., N6 8 50 Supreme, No. 2 2 60
Supreme, No. 1 1 90
Quaker, No. 2% 315
BROOMS Goosberries
Quaker, 5 sewed- Michigan, No. 10 5 35
W arehouse-—-
Wi inner, 5 sewed Grape Fruit
Florida Gold, No. 6— 5 00
Florida Gold, No. 2 145
%uaker, 8 oz 90
BRUSHES uaker, 2% 145
Scrub
New Deal, dozen-— 85 Grape Fruit Juice
Florida Gold, No. 1__
Stove Quaker, No. 1 90
Shaker, dozen 90 Quaker. No. 5 — 460
Shoe
Topeen. dozen ------ 90 Loganberries
Premio, No. 10 6 75
BUTTER COLOR
Hansen's, 4 oz. bottles 2 40 pqprqgt, SoTi%acphaecsk
Hansen's, 2 oz. bottles 1 60 No. 10 6 60
Supreme, sliced, No.1I0 7 75
Supreme, halves.
No. 10 775
. CANDLES Nile, sliced. No. 10___6 00
Electric Light. 40lbs._ 12.1 Premio, halves, No. ™10 6 00
Plumber, 40 lbs-----------12.8 Quaker, sliced or
Paraffine, 6 s 16% halves. No. 775
Paraffine, 125 16% Gibralter. No. -2 00
W ick mg 60 Supreme, sliced No.
Tudor. 6a per box 30 2% 215
Supreme halves.
2% 226
Quaker sliced or
CANNED FRUITS halves. No. 2% 210
Quaker sliced or
Apples halves. No. 2 170
Per
Doz.
. Pears
Imperial, No. 10 5 00
Sweet Peas, No. 10_4 75 83:55{ Bg‘,‘{-let{"—m 859
2% 65
Quaker, Bartlett. No.
Apple Sauce 2 9
Hart, No. 110
Hart, No. 10 5 10 R R
Pineapple Juica
Doles, Diamond Head,
DNlo. ZH 145
Apricots oles, Honey Dew,
Forest), No. 10 900 No. 10__: = 675
uaker, No. 10 75
ibralter, No. 925 Pineapple, Crushed
Gibralter, No. 2% 240 Imperial. No. 10 7 50
Superior, No. 2% 280 Honey Dew, No. 2%__ 240
Supreme, No. 2% 310 Honey Dew, No. 2 190
Supreme, No. 2 225Quaker, No. 2% 235
Quaker, No. 2 210 Quaker, No. 2 180
Quaker, No. 2% 2 85 uaker, No. 1 110
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Pineapple, Sliced
Honey Dew, sliced,
0 9 00

No. 1
Honey Dew, tid bits.

No. 10 9 00
Honey Dew, No. 2%_2 45

Honey Dew, No. 2 2 00
Honey Dew. No. 1 110
Ukeleie Broken, No. 10 7 90
Ukeleie Broken, 2%— 2 25
Ukeleie Broken. No. 2 1 85
Quaker Tid Bits, No.

8 25
Quaker No. 10 8 25
Quaker, No. 2% 235
Quaker, No. 2 190
Quaker, No. 1 105

Plums
Ulikit, No. 10. 30%
syrup |
Supreme Egg. No. 2% 2 30
Supreme Egg, No. 21 70

Primo, No. 2. 40%
syrup 1 00
Prepared Prunes
Supreme, No. 2% 235
Supreme, No. 2%,
Italian 2 00
Raspberries, Black
Imperial, No. 10 7
Premio, No. 10___ 8 50
Hart, 8-ounce 80
Raspberries, Red
Premio, No 10 8 75
Daggett, No. 2 220
Strawberries
Hunt, Superior. No. 2 2 35
CANNED FISH
Clam Ch’der, 10% oz._ 1 35
Clam Chowder. No. 2.2 75

Clams, Steamed No.” 12 75
Clams, Minced. No. % 2 40

Finna-n Haddie, 10 oz._ 3 30
Clam Bouillon. 7 0z.— 2 50
Chicken Haddie. No. 1275
Fish Flakes, small__ 135
Cod Fish Cake. 10 o0z. 155
Cove Oysters. 50z__ 135
Lobster, No. % 2 35
shrlmp, 1, we 1
Sard’s, % Oil, k ess 76
Sardines. 4 OH. k'less 3 35
Salmon, Red Alaska_2 20
Salmon, Med. Alaska. 1 75
Salmon, Pink, Alaska 1 38
Sardines, Im. %,

ea.6@13%
Sardines, Cal. 1 00

Tuna. % Van Camps,

0z. 17
Tuna, %s. Van Camps,

0z.
Tuna, Is, Van Camps.

0z. 341
Tuna. %s. Chicken Sea,

0z. 170
Tuna, % Bonita 125

CANNED MEAT

Bacon, med, Beechnut 2 50

Bacon, Ige.. Beechnut 3 75
Beef, Ige., Beechnut_3 25
Beef, med., Beechnut. 1 95

Beef, No. 1, Corned_1 80

Beef. Not 1, Roast ___1 95
Beef. 2% o0z.. Qua., SI. 1 30
Corn Beef Hash, doz. 190

Beefsteak & Onions, s.
Chili Con Car., Is 1
Deviled Ham, %s

Deviled Ham, %s

Potted Meat, % Libby
Potted Meat, % Libby. 75
Potted Meat % Qua__ 65
Potted Ham, Gen. % .. 135
Vienna Saus. No. % 90

Baked Beans
Campbells 48s

CANNED VEGETABLES

Hart Brand
Asparagus
Natural, Nix 3 no
Tips & Cuts, No 2_210
Baked Beans
11b. Race, 36s, Ccs 175
No. 2% Size, doz 110
No. 10 Sauce 4 90
Lima Beans
Little Quaker. No. 10. 7 90
Baby. No. 2 160
Marcellus, No. 2 125
Reber Soaked 96
Marcellus. No. 10, 6 00

Red Kidney Beana

No. 10 4 9%
No. 2 90

String Beans
Choice, Whole, No. 2— 1 70
Cut,, No. 10 725
Cui. No. 2 135
Marcellus Cut. No 10. 6 On

Quaker Cut No. 2 120
Wax Beans
Choice, Whole, No. 2— 1 70
. ul. 10 725
Cut, No 2 135
\|*r< -eiliM Cut No 10. R R«
Quaker Cut No. 2-—-----1 20

Beets

Extra Small,
Hart Cut. No. 1
Hart Cut, No.

llari [Heed. No. 2
Quaker Cut No. 2%— 1 20

Carrots
Diced, No. 2 9%
Diced. No. 10— 420
Corn
Golden Ban., No. 2-—- 145
»iK-n Ban., No. 1C —10 00
Country Gen.. No. 2 120
Marcellus, No. 2---- 20

Fancy Crosby, No. 2— 1 40
Fancy Crosby, No. 19— 6 76

Whole Grain, 6 Ban-
ian. No. < -1
Peas
Little Dot, No. 2-----—-- 225
.-med E. June, No.10 _ 9 50
Sifted E. June, No. 2_. 1 90
Marcel., Sw. W No. 2-1 50
Marcel., E. June, No. 2 1 45
Quaker, E. Ju., No. 10 8 00
Pumpkir.
No. 10 4 75
No. 2% 126
NO. 2 92%
Sauerkraut
No. 10 - 525
No. 2% Quaker 125
No. 2
Roinach

Supreme No. 2°/
Supreme No
Maryland chlef No.

-1 37%
2110

Succotash
Golden Bantam, No. 2. 1 75
Hart, No. 2
Pride of Michigan_

Tomatoes

No. 5 50
No, 185
No. 2 140
Quaker, No. 2 1 10

10
2%

CATSUP
Quaker, 10 oz.___doz. 1 10
Quaker, 14 oz___doz. 1 40
Quaker gallon glass,
dozen 1

CHILI SAUCE
Sniders. 8 o0z. | 65
Sniders. 14 05. 225

OYSTER COCKTAIL
2 00

Sniders. 11 oz

CHEESE
Roquefort 70
Wisconsin Daisy 16
Wisconsin  Twin 15%
New York June, 1933 22

Sap Sago —
B?iok g

Michigan Flats
Michgan Daisies
Wlsconsm Longﬁorn 16

Eorted Leyden i
Limberger__—— 16
Imported Swiss

Kraft, Pimento m

Kraft, American Loaf_23
Kraft, Brick Loaf 23
Kraft, Swiss Loaf 24

Kraft, Old End. Loaf , 11
Kraft, Pimento, % Ib._I 70
Kraft, American, % Ib_ 1 70
Kraft, Brick, % Ib 170
Kraft, Limbur., % Tb..I 70
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CHEWING GUM
Adams Black Jack
Adams Dentyne
Beaman’s Pe
Beechnut Peppermln 65
Doublemint
Peppermint, Wri eysA66
Spearmint, Wrigleys 65
Juicy Fruit
Wri%ley’s P-K 65
I'eaberry 65

CHOCOLATE
Baker, Prem., 6 Ib. % 2 42
Baker, Pre., 6 1b. 30z. 2 55
German Sweet, 61b.%s 1 85
Little Dot Sweet

6 Ib. %s

255

CIGARS
Hemt. Champions__ 38 60
Webster Plaza 5 00

W ebster Golden"Wed. 76 00
W ebsterettes 37 60

Cincos 38 50
Garcia Grand Babies. 40 00
Bradstreets 3850
Odins 4000
li G Dun Hoquet__75 to
Perfect Garcia Subl._ 95 «0
Kenwav 10>
Budwiser 2000
Isabella 2000
Cocoanut
Banner, 25 |b. tins__ 20%
Snowdrift, 20 Ib. tins__ 20

CLOTHES LINE
Household, 50 ft 175
Cupples Cord 2 90

COFFEE ROASTED
Lee € Cady

Boslon Breakfast__ 25
Breakfast Cup
Competition
J. V.

M ajestic

Morton House 33%

Nedrow 28

Quaker, in cartons___25%

Quaker, in glass jars. 30
Coffee Extracts

11. Y. per 100

Flank's 50 pkgs 4 25

Hummel's 50. 1 1b___ 10%

CONDENSED MILK
Eagle, 2 0z., per case__4 60

Cough Drops

Smith Bros
Luden's
Vick's. 407TOc 2 40

COUPON BOOKS
50 Economic grade_ 2 50
100 Economic grade_4 5(
500 Economic grade__20 00
1000 Economic grade—37 50
\\ here 1000 books are
ordered at a time, special-
ly printed front cover Is
furnished without charge.

CRACKERS

Hekman Biscuit Company

Saltine Soda Crackers,
bulk

Saltine Soda Crackers,
pkgs--—-
Saltine Soda Crackers
2 Ib. pkgs 336
Saltine Soda Crackers,
6% oz. pkgs
Butter Crackers, bulk 13

Butter Crackers. 1 1b._ 1 72
Butter Crackers, 2 Ib._ 3 12
Graham Crackers, bulk 14
Graham C's. 1 |Ib 1 90
Graham C's. 2 Ib 3 36
Graham Cs 6% 0z__1 00
Junior O C’s. blk. 13
Oyster C s sheII 11b._ 184
Club Crackers 186

CREAM OF TARTAR
6 Ib. boxes 35

DRIED FRUITS

Apricot
Evaporated. Ex Choice
Choice
Standard__ 20%
Ehe. Fancy Moorpack___

Citron

R Ib box — )f
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Currant«
Packages, 11 oz 14
. Date«
Imperial, 12s, pitted_1 75
Imperial, 12s, regular. 135
Imperial, 12s, 2 Ib__
Imperial, 12s, 1 Ib___
_ Fig«
Calif., 24-8 oz. case.. 1 70
Peaches
Evap. Choice 13%
Peel
Lemon, Dromdary,
4 oz., doz. 110
Orange. Dromdary,
4 oz., dozen 110
Citron. Dromdary,
4 0z.. dozen_ 110
Ralsina
Seeded, bulk 7%

Thompson’s S'dTess bIK. 7%
Quaker s’dless blk.

150z. %
Quaker Seeded, 15 oz._ 8

California Prunes
90@100, 251b. boxes—@6%
80@ 90, 251b. boxes_ @07
. boxes__@07%
__@08
—_@08%

__@09%
“@12%
. boxes —@14

Hominy
Ivari, 100 Ib. sacks___ 3 56
Bulk Goods

Elb.Macaroni, 201b.bx. 1 38
Egg Noodle, 10 Ib. box 1 25

Pearl Barley
0000 7 00
Barley Grrits 5 00
Chester 4 50
Lentils
Chill 10
Tapioca
Pearl, 100 Ib. sacks___ 7%
Mlnute 8 0z., 3 doz— 4 05
Dromedary Instant — 3 50

JUNKET GOODS
Junket Powder 120
Junket Tablets 135

MARGARINE
Wilson & Co.’s Brands
Oleo
Nut H

Certified Animal Fat
Oleo 13

MATCHES
Diamond, No. 5, 144 6 25
Searchllghl 144 box_¢ _625
Crescent, 4 6 66
Diamond, No. 0 5 00

Safety Matches
Red Top, 5 gross case 6 25
Slgnal nghl 5 gro cs. 525
Standard, 5 gro. cs__4 00

MUELLER’S PRODUCTS
Macaronl 9 0z

aghem 9 oz 2 10
Elbow Macaroni, 9 0z— 2 10

Egg Noodles. 602. 2 1«
Egg Vermicelli, 6 0z__2 10
Egg Alphabets. 6 oz.__ 2 10
Cooked Spaghetti, 24c,
17 oz 2
NUTS
ole
Almonds. Peerless 15h|
Brazil, large 14%
Flancy Mixed 15
Filberts. Naples 20
Peanuts, vir. Roasted ()9%
Peanuts, Jumbo
Pecans, 3, star 25

Pecans, Jumbo

Pecans, Mammoth 50
Walnut«, Cal. 14@20
Hickory o7

Salted Peanuts
Fancy, No. 1
12—1 Ib. Cellop’e case. 1 51

Shelled

Spanish,

bags__ 7%
Filberts 32
Pecans, salted 55
Walnut, California___ 55

Almonds
Peanuts
Ib.

MINCE MEAT

. None Such. 4 doz 6 20
3 4 (J:Iff}l' Punch 1 Quaker, 1 doz. case__ 95
oz. Carton Yo Ho, Kegs, wet, Ib— 16%
Assorted flavors. 9
OLIVES—Plain
EVAPORATEP MILK Quaker, 24 3% oz. cs. 1 87
Quaker. Tall, 10% oz.. 2 8 Quaker, 24 7% oz. cs. 3 55
uaker, Baby, 4 doz— 143 Quaker, 12, 12 0z 2 4
uaker, Gallon, % dz—2 8 S50 ige “15 22075, 3 45
Carnation, Tall. 4 doz. 2 95 1 gal Iass each 155
Carnation, Baby, 4 dz. 148 9 9
Oatman’s Ddee, Tall _ 295
Oatman’s D’dee, Baby 1 48 OLIVES—Stuffed
net, Tall Quaker, 24 2% oz. cs. 1 87
Fet. Baby dozen 45 Quaker, 24 4 0z. ¢cs. 275
Bardens TftII 4 doz._ 2 95 guaker, 24 5 0z. cs. 355
Borden's, Baby 4 doz. 1 4S uaker, 24 7% oz. cs. 4 55
Quaker, 24 10 oz. cs. 5%
Quaker. 12 32 oz. cs._ 7 88
FRUIT CANS 1 Gallon glass, each_2 10
Ball Mason
F. O. B. Grand Raplds PARIS GREEN
One plnt 5 %s 34
One qua 9 0 Is 32
Half gallon 12 00 2s and b5s 30
Mason Can Tops, gro. 2 65
FRUIT CAN RUBBERS PICKLES
Quaker Red Lip, 2 gro.
carton
Sweet Small
L and C, 7 oz, doz._92%
GELATINE Paw Paw. quarts, doz. 2 80
Jell-o, 3 doz
‘Minute, 3 doz=
Knox’s, 1 dozen- Dill _Pict.les
Jelsert, 3 doz-- Gal., 40 to Tin, doz 820
2 0z. Glass Thrown 150

HONEY
lake Shore 1 Ib. doz— 1 90

JELLY AND PRESERVES
I'ure. 30 Ib ails 2 60
Imitation. Ib. "palls_1 85
Pure Pres., 16 0z., dz.. 2 00
12 oz. Apple Jelly, dz. 95
13 oz. Mint Jelly, dz. 1 60
7 0z. Cranberry Jelly, dz 90

JELLY GLASSES
% Pint Tall, per doz-—— 25

PIPES
Cob. 3 doz. in bx. 1 00@1 20

PLAYING CARDS

Blue Ribbon, per doz. 4 50

Bicycle, per O Y —— iy

Caravan, per do -2 25
POP

Sure Pop, 25 Ib bags 22
Yellow, 25 Ib. babgs—
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FRESH MEATS

Top Steers & Helf 14
Good Steers &Helf_12%
Med. Steers &Helf —10%
Com. Steers &Helf__09

Veal
Top 12%
Good 11%
Medium 10%
Lamb
Spring Lamb 14
Good 13
Medium 1
Poor . 08
Mutton
Good — 05%
Mediu 05
Poor
Pork
Loins 15
B utts 15
Shoulders 12
Spareribs 10
Neck Bone§ 05
Trimmings 12
PROVISIONS
Barreled Pork
Clear Back___ 24 00@26 00
Short Cut, Clear___ 24 00
Dry Salt Meats
D S Belles 20-25 17
Lard
Pure in tierces 11%
till Ib. tubs advance %
Sulb. tubs advance %
-Ulb. pails advance %
iulb. pails advance %
j >b pails advance 1
lo, i»ails _. __advance 1
Compound, tierces___ 09%
Compound, tubs 10
Sausage«
Bologna 12
Liver 16
Frankfort - 14
Pork 16
Tongue, Jellied 35
Headcheese o
Smoked Meats
Hams, Cert., 14-16 |b__20
Hams, Cert., Skinned
16-18 Ib. @20
Ham, dried Deef
Knuckles @22
California Ham's @14
Picnic Boiled Hams @18
Boiled Hamo s @
Minced Hams
Bacon 4/6 Cert @27
Beef
Boneless, rum p___ @24 06
Liver
Beef 9
Calf 35
Pork 08
RICE
Fancy Blue Rose 5 00
Fancy Head 6 10
RUSKS
Postma Biscui: Co.
18 roils, percase 210
12 rolls, percase 139
180artons percase__2 35
12 cartons, percase__1 67
SALERATUS
Arm and Hammer 24s_ 1 50

SAL SODA
Granulated, 60 Ibs. cs— 1 35
Granulated. 18-2% Ib.

packages 110

FISH

COD
Bob White, 1 Ib. pure 25

TRADESMAN

HERRING

Heiland Herring
Mixed, kegs
Milkers, kegs

100 Ibs

Lake Herring
% bbl.,

Mackerel
Tubs, 60 Count, fy. fat 6 00
Pails, 10 Ib. Fancy fat 1 50

White Fieh
Med. Fancy, 100 Ib__

13 00
Milkers bbls._  ~— 18 50
K K K Norway__ 19 50
8 Ib jtails 140
Cut Lunch__— 160
Boned, 10 Ib. boxes___ 16

SHOE BLACKENING
2in 1, Paste, doz 130
E. Z.'Combination, dz. 130

Dri-Foot, doz.

Bixbys, doz. I 30
Sitinola, doz 90
STOVE POLISH
Blackne, per doz 130
Black Silk Liquid,” doz. 1 30
Black Silk Paste, doz— 125
Enameline P_ast_e, doz. 1 30

Bnameline Liquid, doz. 1 30
E. Z. Liquid, per drz—1 30
Radium, per doz 130
Rising Sun, per doz.__1 30

654 Stove Enamel dz_2 80

Vuleanol, No. 10, doz— 1 30
Stovoil, per doz 3 00

SALT
F. 0. B. Grand Rapids

Quaker, 24, 2 Ib 95
Quaker. 36-1% 1 2
Quaker, lodized,”24-2_ 135
Med. No. 1, bbls 290
Med. No.l, 100 Ib. Bk__T 00
Farmer Spec., 0 Ib__1 00
Packers Meat, 50 Ib.__ 65

Crushed Rock for ice,

cream, 100 Ib., each 89
Butter Salt, 280 Ib. bbl. 4 00
Block, 50 Ib <0
Baker Salt, 280 Ib. bbl 3 80
C 10 th., per bale 93
20, 3 b, per bale___ 100
28 Ib. bogs, table__ 45

Free Run? 32,26 0z._ 40
Five case lots 2 30
lodized, 32. 26 0z__2 40

Five case lots 2 30
Colonial
Fifteen 4s 100
Twenty 3s 105
Six 10s 93
lodine, 24, 2s 135
lodine, 36, 1 %____ 120
Plain, 36, 1% 120
Log Cabin Pldin, 24,25 1 35

BORAX
Twenty Mule Team

24, 1 1b. packages____ 335
48, 10 oz. packages__4 to
96, % Ib. packages__4 00

WASHING POWDERS

Bon Ami Pd., 18s, box. 1 90
Bon Ami Cake, 18s___ 16
Brillo

Big 4 Soap Chips 8/5— 2 SO
Chipso, large 380
Climaline. 4 doz 3 60
Grandma, 100, 5c_____ 3 €0
Grandma, 24 large.__3 50

Snowboy, 12 large-— 1 80
Gold Dust, 12 la; 180
La France Laun 4dz. 3 65
Lux Flakes, 50 small__
Lux Flakes, 20 large 4 55
Uld Dutch Clean., 5339610

Spotless Cleanser, 48,
20 o 3 8
Sani Flu h, Tdoz____ 2 25

315

Sapolio. 3 'doz

Super Suds, 48____ 3 90
Sunbrite, 505—2 10
Wyandot. Cleaner, 24s 1 60

Am Famlly, 100 box 5 05
B., 60c 230
Fete Naptha 100 boX.. 4 65
Flake White, 10 box_3 00
Ivory, 100 65 9
Fairy, 100 box 25
Palm Olive, 144 bo 20
Lava, 50 box 5
Camay, 72 box
P & G Nap Soap, 100@3 00
Sweetheart, 100 box__5 70
Grandpa Tar, 50 sm._2 10
Williams Barber Bar, 9s 60
Williams Mug, per doz. 48
Lux Toilet, 8 0S

SPICES
Whole Spices

Allspice Jamaica @24
Cloves, Zanzibar @36
Cassia, Canton @24

Cassia, 5¢ pkg., doz._@40

Glnger, Afrlca 19
Mixed, No. 30
Mixed, 10c pkgs doz— @65
Nutmegs 70@90 50
iutinegs, 105- 110 @48
‘epper. Black 23
Pure Ground in Bulk
Allspice, Jamaica__ @
Cloves, Zanzbar 28
w'assia. Canton 22
Ginger, Corkin 17
M ustard 21
Mace Penang 60
Pepper, Black 20
Nutmegs 25
Pepper, White 20
Pepper, Cayenne 26
Paprika, Spanish___ @36
Seasoning
Chili Powder, 1% oz__ 62
Celery Salt, 1% oz.. _ 80
Sage, 2 0z 80
Onion Salt 135
Garlic I 35
Ponelty, 3% oz 325
Kitchen Bouquet 4
Laurel Leaves 2-
Marjoram, 1 oz
Savory, 1 o0z 65
Thyme, 1 oz 20
Tumeric, 1% oz >5
STARCH
Corn
Kingsford, 24/1 235
Powd., ba%s per 100___ 395
Argo, 24 . pkgs.__155
Cream, 24- 22
Glo
Argo, 24, llb pkg 155
Argo, 12, 3 Ib. pkg 2%
Arao. S. 5 Ib. kgs_ — 2 46
Silver Gloss. 48. 1s 11%
Elastic, 16 pkgs_ — 1 38
Tiger, 50 Ibs 2 82
SYRUP
Corn
Blue Karo, No. 1%_ 2 41

Blue Karo, No. 5, 1dz. 3 37
Blue Karo, No. 10___ 321
Red Ka'ro, No. 1%___ 2 63
Red Karo. No. 5, 17dz. 3 66
Red Karo. No. 10____

Imit. Maple Flavor
Orange, No. 1%, 2 dz._ 2 87
Orange. No. 3, 20 cans 4 34

Maple and Cane

Kanuck, per gal 125
Kanuck, 5 gal. can__5 30
Kanuck, 24/12 Glass.. 4 00

Kanuok, 12/26 Glass 4 15

Grape Ju,ae
Welch, 12 quart case__3 90
Welch, 12 pint case__2 00

COOKING OIL
Mazola
Pints, 2 doz 4 10
1 doz 3 60

Quarts,
Half Gallons. T doz__6 00

TABLE SAUCES
Lee & Perrin, large__5 75
Fee & Perrin, small__3 35
Pepper 160
Royal Mint- 2 40
Tohasco, smal 37
Sho You. 9 oz., doz___2 00

, large 4 75
A 1 small 28
Caper. 2 0z 30

21
TEA
Japan
Medium 19
Choice 22@30
Fancy 30@36
No. 1 Nibbs 32
X Gunpowder
Choice _ = 34
Ceylon
Pekoe, medium 63

English Breakfast

Congou, medium 28
35%36
T 2243

Congou, choice
Congou, fancy

Oolong
Medium 39
Choice P
Fancy — 50
TWINE
Cotton, 3 ply cone 40
Cotton, 3 ply balls____ 40

vicier, su gram igit

W &ine & sraln 3%

WICKING
No 9, pergros
mN\o, 1, pergross —_TTi} 1
No. 2, pergross 1
No. 3, pergross 2
Peerless Rolls, ;Z)er doz.
Rochester, No. doz
Rochester, No. 3! doz!l 2
Rayo. per doz

WOODENWARE
Baskets
Bushels. Wide Band.
wood handles 2 00
Market, drop handle 0]
Market, single handle. 95

Market, extra 1 go
gp int, large --= -----g 50
oplint, medium 750
Splint, small___T: g 50
Churns
Barrel, Sgal each 240
Barrel ?al each 255
to 6 gal., per gal__ 16
Pails
10qt. Galvanzed 2 60
12 qt. Galvanized —____ 2 85
14 qt. Galvanized __ 3 10
12 qt. Flaring Gal. J'TZ 6 00
10qt. Tip Dairy..___4 00
Traps
Mouse, wood. | holes 60
Mouse, wood. 6 holes— 70
Mouse, tin. 5 holes__ 65
Rat, wood j 00
Rat, sprlng —I | 1 00
Mouse, spring go
Tubs

l.arge Galvanized g
Medium Galvanized__7 75
msmall Galvanized 6

W ashboards
Banner, Globe 5 50
Brass, smgle 6 25
Glass, single__ 6 00
Double Peerless 8 50
Single Peerless 7 50
Northern Queen___ 5 50
Universal 725

. Wood Bowls
13in. Butter
15 in. Butter
17 In. Butter
19 in. Butter

WRAPPING PAPER
Butchers D F
Kraft
Kraft

Stripe

YEAST CAKE

Magic, 3 doz

Sunlight, 3doz. 2 70
Sunlight, 1% doz.__ 1 3
Yeast Foam, 3 doz___ 2

70
Yeast Foam, 1% doz_1 35

YEAST—COMPRESSED
Fleischmann, per doz-----30
Red Star, per doz-—--—-—-—--20
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SHOE MARKET

Michigan Retail Shoe Dealere Association.
President—Clyde Taylor, Detroit

First Vice-President—M. A. Mittleman,
Detroit. .

Vice-President—Arthur Allen, Grand
Rapids.

Vice-President — Edward Dittman,
Mount Fleehant.

Vice-President—K. Mhsters, Alpena.
Vice-President—Max Harrlman, Dan-

Si“\;!; . .
. ice-President— Fred Nedwick, Sag-

inaw.
Vice-President—Richard Schmidt, Hills-

dale.
Vice-President—Edward Stocker, De-

troit. .
Vice-President—B. C.

Rapids.

_Seo’y and Treas.—Joseph Burton, Dan-

sing.

Field Sec’y—O. R. Jenkins, Portland.

Yearly dues Il per person.

Olsee, Grand

Common Sense Is on the Increase

Merchants are willing to follow a
line of direction, stepping along with
other merchants in the hope that down
the same path a profit may come to
both. Voluntary co-operation, there-
fore, is based on good common sense.

At the yacht races last week a spec-
tator fleet was in total individualistic
confusion—every boat rushing to the
most favorable position. But the min-
ute the starting gun was fired a stern
voice of authority was heard from the
bridge of the coast guard cutter. The
order transmitted through the loud
speaker (that carried for miles) was:
“Take a course North, North by East,
Magnetic Compass and maintain speed
and direction.” Instantly every boat
turned and proceeded in the course laid
down “for the good of the whole.” To
have permitted rivalry and individual-
ity to have its way would have been a
menace to every other craft.

So, for the “good of the whole,” the
course and direction and speed were
set and what is more, maintained. In
case any boat wanted to become indi-
vidualistic and step into more favor-
able position, the busy little coast
guard launch cut that boat out of line
and forced it to return home.

Retailing is becoming direction-
minded. Common sense indicates that
the wild operator who believes in ruth-
less individualism is a menace to the
craft.

Common sense indicates that the
common purpose of retailing is down
the path of distribution of goods and
services pleasurable to the public and
profitable to the merchant. An excel-
lent example of common objective was
the protest made by retail organiza-
tions that relief shoes should not be
distributed from welfare stocks but
from diversified retail stocks, to fit the
diversity of feet inherent to the foot
variety existing in men, women and
children. Common sense was thus con-
veyed to governmental authorities.

Common sense says ‘the profit sys-
*tern is the only basis of truly competi-
tive service.”

This week the Joint Styles Confer-
ence met again in clinical study of what
the public might reasonably expect in
footwear next Spring and Summer.
Certain colors were determined, in an
attempt to set a course that would
make for practical tanning, efficient
manufacture and logical distribution.
The colors are new and fresh and a
healthy incentive to public acceptance
next Spring and Summer. The style
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recommendations, although prolix in
words and explanation, have certain
fundamental paths leading to concerted
action at retail. A common movement
on the part of all stores, large and
small, high price and low price, is pos-
sible.

Spring and Summer are a long way
off, but it is well to set a course in ad-
vance of a season so that the major
movement of the trade may be made
in the right direction.

A halt is called in the further decline
of shoe prices in the belief that good
service cannot be rendered the public
in a commodity so low in price that
the industry cannot survive in profit-
less distribution.

An appreciation of fitting values in
footwear presupposes some reward for
the merchant for the professionalized
service he renders. If more intelligent
service is to be askedlat the fitting
stool, the individual rendering that
service must receive a better reward
in wages. More income for the shoe
fitter necessitates greater income for
the store. The distribution of the con-
sumer’s dollar through the many chan-
nels of the trade, back to the hide pul-
ler, is a result heartily commendable
for its common sense.

More common sense is entering the
field of business. Reality rather than
romance is dominating the actions of
not only conferences but individual
business the country over. It is com-
mon sense for all branches of the trade
to focus their greatest attention on the
efficiency and solvency of the ultimate
retailer. Industry is not out of the
woods by any manner of means, but
if it continues to hold to common
sense in every action it will benefit.
We are right at the beginning of the
building of a better system of retail-
ing when we face the truth that goods
and services cannot be continuously
given away without profit—Boot and
Shoe Recorder.

From the Diary of a Dealer’s Salesman
(iContinued from page 141
chines, in the face of the almost cer-
tain demand next year. On the other
hand, they are marveling at the im-
provements in the machines that were
shown. No matter what else they have
to say about the manufacturer, they are
agreed that he has made big strides in
the design and quality. Over and over
| hear it said that even three years
ago no amount of money would have
bought a machine as good as can be

bought to-day.

September 17. Sam has been putting
up a tractor plow. He has it all up
now with several pieces left over. He
cannot see any advantage of looking
for places to put those extra parts. He
has an idea that he could just send ’em
along in the tool box as spare parts.
He is just now going through the stage
where he says and believes that “This
looks like it ought to work.” One of
the important things a fellow has to
learn if he is to be useful about a farm
equipment establishment is that things
must be right or they are all wrong.
Some folks never learn it and they
make trouble all their lives for their
customers and those who have to work
with them.

TRADESMAN

September 20. | have been assigned
the task of drawing plans for improved
and enlarged repair bins for next year.
1935 will be a big repair year for us
unless all signs fail. Repairs and some
new equipment must be bought next
year. Not only has wear put dozens of
machines out of running condition, but
many farmers have Sold their equip-
ment. Corn binders, for example, have
been sold into other communities where
there was corn to cut.

In making our plans for new repair
bins we must include parts for newly
designed machines, and for more power
equipment. Sometimes it is puzzling
to know whether or not we should
stock a certain part. The manufactur-
ers’ repair books obligingly suggest the
parts that should not be carried in
stock, but frequently- we find that our
trade demands a number of these parts.

We make a chart each fall showing
how many of each part that we have
ordered. If we have orderedland sold
three or more of a certain part, then
we felt justified in stocking that part.
When we price the part we take into
consideration that it is a part that we
do no sell in quantity, therefore, it is
worth something extra to our trade
territory to be able to get it at our
store. We mark it accordingly.

Every year there are a few of the
older parts that become obsolete and
that we no longer need to carry in
stock. We take those out and add new
bins for the new parts that we must
keep in order to have a well-rounded
repair service. It takes work and time
and study to keep the repair depart-
ment running smoothly. But it is one
of the profitable spots in our store.
And next year we are planning to
make it more complete and more prof-
itable than ever before. This is not too
soon to make plans.

Ellen Newman.

GOVERNMENT MEDDLING
~Continued from pace 121

is that, always and everywhere, approx-
imately one-quarter of the grocers do
three-quarters of the business and only
a small percentage of the entrants be-
come permanent members of the trade.

And yet again: Absolute disaster
must attend any successful effort to
sustain all entrants—disaster precisely
commensurate with the success of the
effort. Trade stability must always
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hinge on concurrent elimination of mis-
fits who do not belong. And because
most entrants are “little fellows,” fail-
ure inevitably centers mainly on them.

Preventing the unprepared from
starting business might help, but that
might prove a quack cure. Our most
efficient grocers are refined in this
crucible of hard struggle with actual-
itiess. And one unquestionable result
of the prevailing process is that mar-
gins are progressively narrowed by
keen competition, and that consumers
thereby benefit.

Further, 1 do not include lack of
capital among beginner disabilities, be-
cause we find that those who start vir-
tually without money succeed far out
of proportion to their relative num-
bers. This is as true of chain grocers
as of “independents.” Perhaps there
is in sight no available substitute for
laissez faire in the food and grocery
business.

Indicating how well unhampered
economic processes function in this
field, it seems that full-service family
grocers prospered unusually after Oc-
tober, 1929. According to one organi-
zation highly regarded in food trade
circles, service grocers grossed 17.1
per cent, in 1930. Their expense was
131 per cent, and their net four per
cent. The figures are remarkable. Here
was a gross three to four per cent,
less than formerly. Expense was five
per cent. less. Yet the net was 15 per
cent, more than the 2.5 per cent, which
all experience indicates is a safe nor-
mal. Consumers had been saved a heavy
percentage because store operation was
far more efficient. Nevertheless, the
net was so much too liberal that a great
shrinkage seemed inevitable with re-
covery of market values and increased
grocer mortality had to follow.

Let us note that these conclusions
related to our most nearly “independ-
ent” grocers, “little fellows” who have
grown big, or attained medium size,
or remained small, all according as they
fill acceptably some niche in the gen-
eral scheme of retail distribution. It
should be further noted that from these
ranks successful chain organizations
spring—all evolutions from just such
small beginnings. For it is the merg-
ers and combines that provide instances
of chain failures.

This enhanced prosperity of individ-
ual grocers was surprising because
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from and after October, 1929, values
had radically declined, a condition
which formerly had always entailed
increased business mortality. The par-
adox may thus be explained.

Grocers no longer carry reserve
stocks, they buy from hand to mouth.
Formerly, with heavy reserves, shrink-
ing values brought loss. Without re-
servies, grocers-got a turn between
purchases; each purchase was at lower
prices than the former ones; hence,
there was increased margin between
turns.

Here, then, basically, was the old
standard condition of affairs: Nothing
for the able grocer to worry about
Now we have trade conditions, report-
ed by the same organization already
referred to, which reflect stable earn-
ings still more widespread among indi-
vidual grocers in 1934—conditions so
favorable that such grocers are said to
be in better positions than the chains.

How then can we see anything espe-
cially dangerous to-day for the “little
fellow” when, after more than a year
during which NRA has added burdens
but afforded virtually no opportunity
for compensating profits, we have such
an earnings record?

That recordiclearly indicates that the
grocery business as a whole takes such
good care of itself that all it needs is
to be let alone. From the standpoint of
the consumer, the record shows that
the grocery business continues to per-
form with increasing efficiency. It
shows narrower margins charged, de-
spite which able grocers get liberal
profits because of improved manage-
ment.

How many of us realize that this
business has been completely recast in
the past eighteen years? The better-
ment is creditable more to chain influ-
ence than to any other one factor. Or,
if you prefer, call it the entry of scien-
tific system into the grocery business.

The evolution has greatly reduced
retailing costs. Indications are that no
less than ten per cent, has been lopped
off consumers’ bills. My own opinion
is that the reduction is more than ten
per cent.; but let it go at that. Con-
sider our national food bill on the basis
of two estimates.

First is the estimate of the organiza-
tion already referred to that our 1929
grocery bill was $20,000,000,000. Ten
per cent saved on that would equal
$16.26 for every person, say $81.30 per
family, annually. From this source we
also have the estimate of $14,000,000,-
000 for 1933, meaning not fewer gro-
ceries but lower cost therefor. Ten per
cent, off that figure wouldlequal $11.38
per person or $56.90 per family.

Second is the census figure of $13,-
221,000,000 for our 1929 grocery hill.
On this a ten per cent saving would
mean $10,76 per person, or $53.80 per
family. Then if we estimate 30 per
cent, reduced value for groceries in
1933, our national bill would stand at
$9,254,700,000 assuming no population
increase. Ten per cent, off that figure
comes close to $7.54 per person or more
than $37.65 per famliy. And because
dollars were scarcer in 1933 than in
1929, pertiaps the saving in 1933,
though smaller, was relatively more
important than the larger 1929 figure.
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Ini any event, whichever set of figures
we accept, such savings seem tremen-
dously important.

But the vital feature of this accom-
plishment was that it occurred within
the trade itself through better retailing.
Not a single contribution has come
from NRA, AAA or any other out-
side influence or agency. Those init-
ialed government bodies have merely
put extra burdens on the business. Im-
provement is and has been spontane-
ous. It springs from the impulses of
men seeking, each for himself, ways
to better their condition. Men gain
their chance by supplanting old, defi-
cient, extravagant methods with new,
efficient and economical ones which do
a better job.

Experience shows that it is danger-
ous and costly to interfere with this
normal process; that to afford such im-
pulses the utmost freedom is the wisest
plan. Nothing now on the horizon in-
dicates that other ways will yield hap-
pier results.

We have seen the kind of grocers
who are “driven out of business” in
this process. But instead of seeking
some sinister influence inferred by Ad-
ministrator Johnson’s expression “driv-
en out,” may we not more profitably
enquire what has enabled chain gro-
cers to attain distribution of about 30
per cent, of the total food business? Is
it, perhaps, possible that consumer
preference and selection has been a
major influence in this matter of de-
ciding which grocers are to remain in
business? Let us see.

Impersonal trading prevails in large
cities where neighbors do not know
each other. There chain grocers have
so far grown most rapidly. But what
can we conclude when a small West-
ern community where everyone knows
everyone else shows distinct chain-
store preference?

In the little mountain city of Provo,
Utah, 55.38 per cent, of 3,575 house-
wives interviewed bought of chain
grocers. Price did not take them
there. They were not “fooled” by “loss
leaders.” Service and quality of goods
accounted for their preference.

After all, every business must justify
its existence by its service to the con-
sumer; but in the late welter of pro-
paganda for or against this or that
class of merchants and the just rewards
for a given character of work, the con-
sumer seems to have been pretty much
forgotten.

Senator Couzens, of Michigan, is—
to my knowledge—the only important
public man who has thought of the
consumer in this connection. When a
Michigan grocer asked him to support
a tax bill aimed at the chains, the Sen-
ator pointed out that only grocers had
solicited his support of the measure;
that it was a Senator’s duty also to
consider his consumer-constituents;
and that before he could think of doing
anything to injure the chains he must
have some evidence that consumers
wanted them eliminated.

Nobody claims that trade progress
has been free from errors. They are
unavoidable in adventures and experi-
ments normal to commercial evolu-
tion. It is true, nevertheless, that to-
day the grocery business does a better
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job than ever. It is rendering a service
which falls into two major types. About
half the population continues to trade
on a service-delivery-credit basis. The
other half goes cash-carry. Of the lat-
ter business, chain grocers do about 60
per cent. That the chains have justified
themselves seems evident from their
development into some 7,000 organiza-
tions of four units and more, scattered
in every state. Such a development
would be impossible without consumer
acceptance and approval, for the con-
sumer is still free to choose among
sources of supply.

Now finally what of paragraph 5 of
Administrator Johnson’s statement?
The code provision against “loss lead-
ers” which he cited as the cure for the
grocer’s “ills” is still being altered' and
revised. The process promises to be
interminably long drawn out. As this
is written, one need only glance at the
various “rulings” printed weekly in the
trade press and note how they are
changed, altered, modified and with-
drawn for “reconsideration by Wash-
ington,” to sense what a burden of
confusion rests on the food' and gro-
cery business and its code authority.

Nothing about that provision seems
certain. Two consequences seem prob-
able. One is that what “rulings” now
stand will be conducive to greater prof-
its by big organizations. The other is
that the consumer’s food will cost
more.

Aside from being compelled to oper-
ate under such extraneous influences
and rulings, level-headed grocers find
their position to-day as secure as ever.
Most of them now in business have
been tried by adversity. They have
survived through their own efforts and
because they have proved fit to sur-
vive. They need have only one cause
for anxiety. That is further Govern-
ment meddling. Paul Findlay.

Some Essentials to Success in Hand-
ling Drugs
(Continued from page 18)
mind because what you see four times
is yours for life.

If you take these conventions seri-
ously | am sure you will urge others to
come next year. There should be at
least a thousand next year and that is
a stepping stone. You have the con-
viction or you wouldnt be here. You
have courage and if you have the devo-
tion to hang on and get good leaders,
better leaders every year, you will come
out on top. Thank you for this oppor-
tunity.

Annual Convention of Michigan Hotel
Association
(Continued from page 7)
of the Shamrock Hotel, South Haven.
Miss Myhan is chairman of the Edu-
cational Committee and she gave an
interesting account of a number of
student tours in Chicago, Cleveland
and Detroit during the past year and
the wonderful support given these ed-
ucational endeavors by the hotel men
of these various cities. She told of the
interest displayed in the surrounding
states, both toward the four year
course and the Annual Short Course.
Miss Myhan stressed the importance of
each and every member in the associ-
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ation promoting these educational feat-
ures, and making a special effort to see
that the students secure summer em-
ployment and that the graduates are
placed after leaving the college.

M. V. MacKinnon, the Wardell, De-

troit, and chairman of the Insurance
Committee, said in part: “In March,
1934, co-insurance credits for fire in-
surance on fireproof buildings were in-
creased approximately 8 to 10 per cent,
for the attachment of the co-insurance
clause on the building and/or on the
contents.

These new co-insurance credits were
applicable only on new policies issued
and additional insurance written; in
other words, the rules did not provide
for the granting of a return premium
by endorsement resulting from the
lowered rate obtained by the applica-
tion of the new co-insurance credits for
the unexpired term of the policy. There
was nothing in the rules, however,
which prevented cancelling a policy on
a short rate basis and rewriting it for
the original term of the policy; i.e., one,
three or five years. This procedure was
no doubt followed in numerous cases
where the policyholder benefited by the
transaction.

Just recently the rules have been
changed and now provide for a pro
rata cancellation in cases where the
policies are rewritten at a lower rate,
provided the new policy is issued in the
same company on the same property,
for not less than the original amount,
and for not less than the original term
of the policy cancelled. This elimin-
ates the necessity of the policyholder
waiting until the expiration of the
policy to receive the benefit of the
lower co-insurance rate without the
penalty of short rate cancellation.

Members were urged by James |I.
Williston, chairman of the Protective
Committee, to report promptly all skip-
pers, bad check writers and hotel
crooks in general. He told of the co-
operation of the state police in appre-
hending these criminals, and com-
mended the work of the Wm. J. Burns
detective agency. Mr. Williston also
announced that a reward had been
given an employee of a member hotel,
who, because of his alertness furnished
information which led to the arrest and
conviction of a bad check passer.

Phone 89%74
John L. Lynch Sale* Co.
SPECIAL SALE EXPERTS
Expert Advertising
Expert Merchandising
209-210-311 Murray Bldg.
Grand Rapids, Michigan

BUSINESS WANTS
DEPARTMENT

Advertisements inserted under this head
for five eents a word the first insertion
and four cents a word for each subse-

quent continuous insertion, if set in
capital letters, double price. No charge
less than 50 cents. Small display adver-

tisements in this department,” *4 per
inch. Payment with order is required, as
amounts” are too small to open accounts.

Refrigeration Bargain—Practically new
% h. p. Carrier conducting: unit Carrier
cold diffuser, two case coils, which can
sbe bought for balance on contract. Kent
Radio, Inc., 68 Div. No., Grand Rapids,
Midi. 6s8
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James Gates, a graduate of the Hotel
Course at Michigan State College and
now employed by the Book Cadillac
Hotel, Detroit, told a very interesting
story of his impression of actual hotel
operation. Bit by bit he is piecing to-
gether and applying theory to practice
Mr. Gates said. In three months of
his employment, when he was given
broom and dust pan, he has advanced
to the food control department. He is
most enthusiastic and made a plea for
the placement of other students of the
Course.

The Michigan State Liquor Com-
mission has a great deal in common
with the Michigan Hotel Association,
said George F. Carroll, in charge of
the affairs of the Commission for the
Detroit district. Starting from scratch
with none to go to for advice or coun-
sel, the Commission has had its trou-
bles Mr. Carroll announced: but since
its organization in May, 1933, the com-
mission has paid to the State $6,000,-
000. It is our aim to see that all
holding a license in the State of Mich-
igan, will be people who will be a
credit to the State, and the Hotel Asso-
ciation can do more than any other
Association to bring this condition
about,” said the Commissioner.

Following Mr. Carroll, on the pro-
gram, was J. Edw. Frawley, Managing
Director of the Book Cadillac Hotel,
Detroit, who served during the past
year as Chairman of the Special Com-
mittee on legislative matters. Mr
Frawley, using figures of the National
Hotel Management Chain which he
represents, stated that a gratifying in-
crease in sales had been effected dur-
ing the past year. He also said that a
survey of hotels in Michigan showed
an increase in business generally
throughout the State.

W. S. Woodfill, Grand Hotel, Mack-
inac Island, in pointing out to the
commercial hotels of Michigan the im-
portance of their participation in bring-
ing tourists to Michigan, suggested
that commercial operators educate
their staff to sell the attractions of
Michigan and to promote travel
throughout the state because in send-
ing travelers to the resort hotels they
are selling the State of Michigan and
this means return business for all
the hotels. Mr. Woodfill also said that
these employees should be told of the
attractions of other hotels in the state
in order that they might be able to
tell the traveler something about them
thereby assuring their going to hotels.

J. Lee Barrett, Secretary of the
Southeastern Michigan Tourist and
Publicity Association, talking on the
expenditure of the $100,000 appropri-
ation made by the State of Michigan
to advertise its attractive features, said
that the appropriation had been spent
wisely and the results obtained were
most gratifying. He said that travel to
Michigan had increased very substanti-
ally, during the past summer and urg-
ed the association to promote the con-
tinuance of this appropriation to bring
new business into the state.

Ward B. James, one of Chicago’s
foremost hotel men, and a former De-
troit hotel operator, in his talk on
“Why every hotel should be a member
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of a Hotel Association,” gave the fol-
lowing ten reasons for that member-
ship.

1 An association promotes co-opera-
tion and encourages a united, friendly,
intercourse among its members.

2. A membership in an accredited
association is the finest indorsement
that a hotel can obtain.

3. It provides a “skip notice” serv-
ice to aid members in protecting
themselves from bad accounts and aids
greatly in the collection of bad checks
and bad accounts.

4. It affords an opportunity to adver-
tise any group of hotels at a tremend-
ous saving. The advertising of any
district naturally aids all hotels in the
district.

5. It gathers and disseminates infor-
mation concerning subjects which are
of interest and value to its members.
It encourages better hotel standards,
better service and more economical
operation.

6. It promotes legislation beneficial
to its members and guards against un-
fair legislation.

7. 1t offers an employment service
free of all charges.

8. Associations educate the members
in what it costs to produce, and help
to eliminate unfair competition

9. The weight of influence that an
association has in politicial and civic
matters is of vital importance to the
individual member.

10. Social activities.

Colonel Wm. S. Gilbreath, Execu-
tive Vice President of the Automobile
Club of Michigan, and one of the coun-
tries pioneer road builders, portrayed
in a vivid manner the value of “High-
ways to Hotels” from the old time
Inn, when traveling was so difficult, to
the modern hotels dotting the high-
ways. He also pointed out the value of
hotels getting behind any good road
movement in order to keep business
coming to the State and to their door.

Professor B. R. Proulx, in charge of
the Hotel Course at Michigan State
College, told how the students in the
hotel course were carefully selected,
and had it impressed upon them very
emphatically that they must start at
the bottom and work up when they
graduate and obtain employment in the
hotels. He also urged the members to
give summer employment to the stu-
dents and pointed out how necessary
this laboratory work was to their class
work during the year.

Paul Simon of Horwath and Hor-
wath, in his unusually interesting talk
entitled “Return to Profits” said in
part “There are four major and sev-
eral minor hurdles to jump before we
can reach the summit of the hill which
is the goal in our climb, namely, profits.

The four major obstructions in the
sequence of their relative importance
are as follows:

1 The lack of correction of many
financial structures.

2. The enormous burden created by
the NRA without compensating feat-
ures.

3. Excessive and still mounting
taxes.
4. Steadily' increasing commodity

prices.”
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(Copy of Mr. Simon’s complete talk
can be secured at the Secretary’s of-
fice of the Michigan Hotel Association,
1805 Stroll building, Detroit.)

The code and its effect upon the
hotel industry was handled by Walter
Gregory, one of the National Hotel
code authority members. He told of
the work of the code authority to
secure an equitable code for the hotel
industry of the Nation and of the many
obstacles which were encountered, end-
ing in the suspension of the Code of
Fair Practices, which might have done
the hotels some good. In some sec-
tions of the country some hotel men
have felt that it would be policy to
ignore the code, but “we must not for-
get said, Mr. Gregory that this is a
federal law, and cannot be put aside at
will, any more than can any other fed-
eral law.” It is not a question of
whether or not we want to live up to
the code of hours and wages, it is a
law and breaking it makes the offender
liable to penalty.” Just when and how
these penalties will be imposed we can-
not say, but the individual operator is
taking chances in ignoring the code
Mr. Gregory pointed out.

John A. Anderson, Michigan’s rep-
resentative on the American Hotel
Association  Council, introduced the
subject of the distribution of matches
with the slogan “Wayside-Safeside”
offered for sale by the American Hotel
Assocaton. He ponted out that this is
one of the best means of advertising
the value of stopping at recognized
hotels, and urged Michigan hotels to
buy this type of matches and help to
keep traveling men in hotels instead of
other types of accommodations. He
reviewed briefly such activities as the
code and other problems of national
scope, but did not dwell upon them as
many of them had been covered in pre-
vious reports.

Myr. Anderson did however stress
most emphatically the need for hotel
men to live up to some form of agree-
ment dealing with the elimination of
unfair practices. He said he believed
that Michigan hotel men could and
should set up some type of agreement
and live up to it.

Charles H. Stevenson, chairman of
the Copyright Music Committee, of the
American Hotel Association, told of
how the American Hotel Association
is bending every effort to see that a
more equitable arrangement is made in
regard to fees for the use of copyright
music.

Following nominations presented by
the Committee headed by M. V. Mac-
Kinnon were unanimously elected.

President—Ralph T. Lee, Detroit.

Vice-President—Bruce E. Anderson,
Lansing.

Secretary — Frank R.
Houghton Lake.

Treasurer—D. J. Gerow, Sturgis.

Executive Council—Preston D. Nor-
ton, chairman, Norton Hotel, Detroit;
A. J. Doherty, Doherty Hotel, Clare;
Chas. H. Stevenson, College Manor,
Detroit; Carl H. Montgomery, Post
Tavern, Battle Creek; Henry M. Hol-
lister, Bancroft Hotel, Saginaw; John
A. Anderson, Harrington Hotel, Port
Huron; Edw. R. Swett, Occidental
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Hotel, Muskegon; Walter J. Hodges,
Burdick Hotel, Kalamazoo; J. E.
Frawley, Book Cadillac, Detroit; M.
V. Mackinnon, The Wardell, Detroit.

District Vice Presidents—1st Dis-
trict, V. W. McCoy, Madison-Lenox
Hotel, Detroit; 2nd District, J. I
Lawrence, Otsego Hotel, Jackson; 3rd
District, W. W. Carroll, Kellogg Hotel,
Battle Creek; 4th District, Charles
Renner, Whitcomb Hotel, St. Joseph;
5th District, Wm. R. Duffy, Pantlind
Hotel, Grand Rapids; 6th District,
Lloyd G. Robinson, Durant Hotel,
Flint; 7th District, Thos. G. Longstaff,
Murphy Hotels, Mt. Clemens; 8th Dis-
trict, A. C. Martin, Steel Hotel, St.
Johns; 9th District, George C. Ander-
son, Park Place Hotel, Traverse City;
10th District, P. A. Shares, Wenonah
Hotel, Bay City; 11th District, Leon
A. Deglman, Ojibway Hotel, Sault Ste.
Marie; 12th District, John N. Degl-
man Northland Hotel, Marquette; 13th
District, J. Henry Pichler, Statler
Hotel, Detroit; 14th District, E. I.
Burke, The Wohittier, Detroit; 15th
District, Wm. J. Bayer, The Abington,
Detroit; 16th District, John S. Pack-
ard, Dearborn Inn, Dearborn; 17th
District, H. V. Heldenbrand, Waldron
Hotel, Pontiac.

Changes in the A. F. of L.

Developments at the San Fran-
cisco convention of the American
federation of labor thus far indi-
cate that the rank and file oppo-
sition is not strong enough to have
more than a psychological effect
on the old-style leaders.

Although opposition resolu-
tions from the floor have been ad-
mitted despite the tradition to the
contrary, the rank and file spokes-
men will not carry their points.
The result of this opposition will,
nevertheless, be to make Presi-
dent William Green and other
leaders more amenable to change.
However, the winner will be the
Government, which is sponsoring
structural changes in the A. F. of
L. set-up.

It is expected, therefore, that
the executive council will be en-
larged. This would strengthen
John L. Lewis, of the united mine
workers, and the leaders of the
needle trade and textile groups.
In addition, a compromise will
qualify the A. F. of L. for indus-
try-wide collective bargaining in
mass production industries, along
the lines of the plan attributed to
Secretary Perkins and other Ad-
ministrative leaders.

Spring Lake—Arrangements have
been completed for the removal of the
Mijichigan Sanitary Supply Co. from its
present location, 611 Howden street,
Muskegon Heights, to the former Bilt-
well Seat Co. plant here. The Mich-
igan Sanitary Supply Co. manufactures
a nationally distributed patented mop
for use in large buildings. The com-
pany also does plating, mostly of auto-
mobile and refrigerator accessories. It
employed more than 50 men at its peak
last year and expects to do even better
this year.



| BELIEVE

| believe that, whether President Roose-
velt fails or succeeds, America will ultim-
ately triumph.

| believe that, no matter how seriously
jeopardized temporarily, Americanism will
reassert itself.

I believe that America will eventually
spurn autocracy and restore democracy.

| believe that America will overcome her
present trials and obstacles and tribulations,
and reach heights never heretofore ap-
proached.

| believe that America will be the fore-
most nation in the world throughout the twen-
tieth century.

| believe that the trend towards bureau-
cracy will be succeeded by the restoration of
scope for the exercise of individual initiative,
merit, enterprise, efficiency.

I believe that the greatest prosperity of the
past will be dwarfed by prosperity yet to
come.

I believe that America will lead the world
towards a higher form of civilization.

| believe that America’s ablest brains in
the future will seek the greatest good of the
greatest number rather than self-aggrandize-
ment.

| believe that American workers will en-
joy comfort and luxuries beyond anything
enjoyed by workers in other lands during the
next half-century.

I believe that we may be destined to suffer
travail, disillusionment and disappointment
before we regain sunlight and prosperity and
happiness.

I believe, however, that America will re-
volt and vote against depriving itself of the
freedom, the liberty, the opportunities cher-
ished by its founders.

I believe that it is an incomparable privil-
ege to be an American, to raise our children
as American citizens.

I believe unshakably in an inspiring, glo-
rious future for America.

B. C. Forbes.

HIHH  DAVENPORT-MGLACHLAN institute

Chartered by the State as a Class A College
. A PROFESSIONAL SCHOOL OF BUSINESS TRAININO
m p IS FOR HIGH SCHOOL AND COLLEGE GRADUATES

m 0Efl Grand R apids, Michigan

MICHIGAN BELL
TELEPHONE CO.

THERE ARE TIMES WHEN
TELEPHONE SERVICE IS
PRICELESS

SO MANY tilings can happen when there are children
in the house. Accidents may occur e ¢ ¢ sickness
may develop any time ofthe day or night.

In such emergencies, the quickest way to summon
doctor or other aid is by telephone. Just one suchcall
may be worth more than the cost of the service for a
lifetime.

The protection and convenience of a telephone can be
had for only a few cents a day. To place an order,call,
write or visit the Telephone Business Office. Installs»
tion will be made promptly.

Rademaker-Dooge Grocer Co.

Distributors for
KARAVAN KIRO COFFEE
KARAVAN EL PERCO COFFEE
KARAVAN SIXTY-SIX COFFEE

Phone 8-1431 Grand Rapids, Michigan
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LOG CABIN
PRESE m .

in a great NEW
nationwide radio program!

OW he’s going on the air for Log

Cabin! Lanny Ross—singing star
of the Maxwell House Show Boat—and
one of the three most popular singers
on the air!

Millions hear him every week . . .
Millions who are loyal to him and the
products he sells. And now this tremen-
dous popularity will help to build more
sales for us—and for YOU—on Log
Cabin, the most popular blended syrup
in America.

Watch for this great fall and winter
series of half-hour programs, starring
Lanny Ross, orchestra and guests . . .
starting Wednesday, October 3rd, at
8:30 —9:00 P. M. over the powerful

AMERICA'S

MOST

N. B. C. Blue Coast-to-Coast Network.

Vital New Sales Plan
to Speed Profits

And, in addition to this impressive new
radio program, General Foods announces
a vital new sales plan to help every
wholesaler and grocer make more money
selling more Log Cabin Syrup.

See your General Foods Salesman
about the new Deferred Payment Plan
that enables jobber and retailer to pay
for goods when resold__ Ask about the
novel consumer premiums . . . About
the finearray ofattractive, eye-catching,
sales-making display material now

 LOG

t/ io M -

Every grocer should have stocks ready
and on display . . . should get set with
window, counter and floor displays. For
this sure-fire program will mean sure-
fire sales and profits!

Lowest Prices in History

And you pay the lowest price for which
Log Cabin has ever been sold. So buy
Log Cabin Syrup—now. Don’t delay.
For due to increasing costs and a short
maple crop, General Foods can not guar-
antee the continuation of these present
low prices.

What a program for profit Log Cabin
offers for this season!... The most pop-
ular blended syrup in America ... New
Nation-Wide Radio Program . . . and
the new Deferred Payment System! Tie
in with thisprogram... and watch those
sales go up as never before!

CABIN

SYRUP

POPULAR BLENDED SYRUP



