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Cead (1$ Back to the lUay
W ar in the East and the shadow of w ar in the W est,

Chilling the souls of men with a growing fear;
How, in a time like this, so dark  with unrest,

Can we keep the feast of brotherly love and good cheer?

Nation armed against nation in all the earth,
W ith the clamoring dogs of w ar awaiting release;

How can our hearts rejoice to remember the birth
O f the Child whose life was the pledge and the promise of peace?

4444444x-x-x-x-4
X-4x-x-*4x-x-x-x-x-x-x-4x-
X-
X-
X-
X-

Man against man, in a fierce, unbrotherly strife
T hat strangles the world and binds it, body and brain;

W ith hunger and poverty sapping the sources of life,
How can we sing the Christmas carols again?

Child of the promise that flamed in the midnight sky,
A nd sang in the song of the angels proclaiming thy birth, 

Speak to the world, O prophet of God, lest we die,
A nd darkness blot out the struggle of man from the earth.

Speak to the nations tha t blindly strive in the night, 
Hopelessly doubting the daw n of the promised day;

Call us again to  follow the heavenly light;
Speak to the peoples, and lead us back to the way!

MARION FRANKLIN HAM
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Rademaker-Dooge Grocer Go.

Distributors for
KARAVAN KIRO COFFEE 
KARAVAN EL PERCO COFFEE 
KARAVAN SIXTY-SIX COFFEE

Phone 8-1431 Grand Rapid., Michigan

■ GOOD REASONS WHY 
YOU SHOULD STOCK

W. R. Roach &
Co., Grand Rap*
Ida, maintain 
seven modern 
Michigan facto­
ries tor die can* 
ning of products 
grown by Michi­
gan farmers.

____________________A complete line of canned vegetables and fruits.

Home Baker Flour
A  High Qrade Kansas Hard W heat Flour

H igh Q u a lity  - P riced  L ow
Milled to our own formulae which is pleasing 
thousands of housewives. Sold throughout the 
entire State of Michigan. W ill prove to be a 
valuable asset to your business. Sold by Inde­
pendent Merchants Only.

L E E  & C A D Y

jk e  brand 
youknom
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37TH ANNUAL CONVENTION

Of Michigan Retail Grocers and Meat 
Dealers

Opening Session, Tuesday, April 23, at 
10:30 a.m.

Registration $3. No Charge Visiting 
Ladies

Community Singing—
Registered Retailers entering Con­

vention room up to 10.45 a.m. will re­
ceive two tickets each participating in 
door prize to be distributed at close of 
Convention April 25. Only Retailers 
registered and dues paid are qualified 
to receive prize.
Call to Order—10:45 a.m.

By President Hartman of Flint local. 
Invocation—
Welcome Address—By Mayor of Flint. 
Response—By O. A. Sabrosky of Lan­

sing, Vice-President State Ass’n. 
Introduction—President Eckert. 
President’s Annual Address.
Secretary’s Annual Report.
Treasurer’s Annual Report. 
Appointment Committees— 

Sergeant-at-arms 
Credential Committee 
Rules and Order 
Resolution 
Auditing 
Nominating 
Panel Committees.

Memorial Service—
Conducted by Director Gezon. 

Consideration of Amendments to con­
stitution and by-laws.

12:30 pm.—Adjournment.
Afternoon Session, 2 p.m. 

Community Singing—
Registered Retailers entering Con­

vention room up to 2:15 p.m. will re­
ceive two tickets each participating in 
door prizes to be distributed at close 
of Convention April 25. Only retailers 
registered and dues paid are qualified 
to receive prize.
Report Committee Rules and Order— 
Panel Discussion—

L. V. Eberhard, Chairman (Grand 
Rapids)

John Affeldt Jr., Lansing 
Procter Sibilsky, Flint 
W. R. Keasey, Pontiac 
Frank Vogel, Detroit 
Chas. Kretchmer, Saginaw,
Clay Hollis, Ann Arbor 
A. A. Boyce, Bay City.

Topics for Panel Discussion—
1. Advisability Meat Dep’t in Gro­

cery store?
2. Should Meat Dep’t be sublet or 

owned ?
3. Mark-up on meats?
4. How often should inventory be 

made?
5. Should more than one grade be 

handled ?
6. Effective Meat Advertising?
7. Suggestive Selling Points?
8. Retail Meat Code?

Science of Retailing Meat—
John Milton, Chicago
F. H. Helmreick, Chicago 

(Courtesy Armour & Co.)
Adjournment 5 p.m.

Wednesday, April 24, 9:45 a.m. 
Community Singing—9:45 to 10 a.m.

Registered Retailers entering Con­
vention room up to 10:15 a.m. will re­
ceive one ticket each participating in 
door prize to be distributed at close of 
Convention April 25. Only Retailers 
registered and dues paid are qualified 
to receive prize.
Call to Order—By Vice-President Sa­

brosky.
Report of Nominating Committee. 
Panel Discussion—

Harry Planz, Chairman (Detroit) 
Paul Schmidt, Lansing
G. VanderHooning, Grand Rapids 
Floyd Fangor, Bay City
0 . R. Burnworth, Benton Harbor 
Mike Hamady, Flint
Graver Hall, Kalamazoo 
F. J. Bennett, Jackson 
Ole Petersen, Muskegon 
Walter Loeffler, Saginaw 
Lee Lillie, Coopersville 
Verl Mershon, Battle Creek.

Topics for Discussion—
1. What should be done when busi­

ness starts slipping?
2. Is modernization advisable for 

small grocers?
3. To what extent should grocers in­

vest in fixtures?
4. Do customers prefer to have a 

man or woman serve them?
5. Should small stores keep set of 

competent books?
6. Are retailers amply repaid for 

handling milk?
7. Should retailers follow market ad­

vances and declines?
8. How should mark-ups be deter­

mined!?
9. How can store pilfering be 

checked?
10. Should small retailers advertise, 

and how?

11. Ways and Means of distributing 
business throughout week?

12. Is credit extension advisable dur­
ing present period?

13. Are meetings with employes bene­
ficial?

14. Should inefficient and unprofit­
able employes be eliminated or 
trained?

15. How often should inventory be 
taken and what method is easiest? 

Relation of State Agricultural Depart­
ment to Retailers—
By James F. Thomson, Commis­

sioner of State Department of 
Agriculture.

Report of Credential Committee. 
Election of Officers and Directors 
Selection 1936 Convention City. 
Announcement Flint Convention Com­

mittee—Trip to Chevrolet factory. 
Banquet, evening, in Flint I.M.A. 
Auditorium.

Adjournment 2:30 p.m.
Final Session, Thursday, April 25, at 

9:45 a.m.
Community Singing—

Registered retailers entering con­
vention room up to 10:15 a.m. will re­
ceive two tickets each participating in 
door prize to be distributed at close of 
this session. Only retailers registered 
and dues paid are pualified to receive 
prize.
Call to Order, 10 a.mi.—By President 

Eckert.
Introduction and Installation Officers 

and Directors elect.
Report of Auditing committee.
Locals Desiring to submit report. 
National Association of Retail Grocers 

By H. C. Petersen, Secretary Man­
ager.

Report Resolutions committee.
Report Legislative committee.
State Legislation—By Clyde V. Fen­

ner.
Open Forum.
Distribution of Door Prize.
Final Adjournment.

NRA Compared to Nostrums of 
Former Days

In the old days when I was a boy 
the efficacy of medicines was com­
monly judged by their vile smell and 
taste. The viler the better, thought our 
ancestors, and to get us to 'swallow the 
doses they practiced cruel deceit. They 
told us that the dose was delightful 
and not nauseating and ended up by 
holding our noses so that we had to 
take it or die of strangulation.

As one of the small business men 
whose heads are “bloody but un­
bowed” I feel that the New Deal is 
repeating history. The NRA was put 
over on us with the greatest show of 
friendliness and high-minded benevo­
lence. We believed in it and swal­
lowed the draught and have been sick 
at the stomach ever since. In fact there 
are many who failed to survive.

And now comes the President again 
trying to beguile us with the idea that 
another dose is just what we need, 
suggesting that the NRA has the taste 
of candy and the smell of violets, and 
he christens it little, innocent Orphan 
Annie. I have been strangled once 
and I know better. It is the Big Bad 
Wolf in a new disguise.

The bottle should be labeled “Poi­
son.” It sure is poison for small busi­
ness. It is more dangerous and just as 
useless as the old-fahioned nostrums 
of an older generation and, like them, 
I hope it will soon be forgotten.

I have lost all faith in NRA statis­
tics. The statistics of one government 
department are immediately contra­
dicted by those of another. Figures to­
day are twisted to New Deal propa­
ganda.. Hillman credits “recovery” to 
the NRA We have not got recovery in 
any sense, and will not get it until 
NRA interference with the laws of 
supply and demand is knocked out.

In the realm of small business the 
NRA has steadily decreased employ­
ment. It has helped big business at 
the expense of the small employer of 
labor. It has increased prices beyond 
the purchasing power of the majority 
and has restricted the market for man­
ufactured goods. Its operation has 
been even more political than the way 
Jim Farley runs the postoffices. Big 
merchants have undersold the small 
merchants with impunity, and instead 
of being sent to jail as we would have 
been had we followed their practices, 
they are crowned with honor at Wash­
ington. There is no justice in the 
NRA. Bury the hypocritical thing and 
let us come back to prosperity in our 
own way along lines which have no 
suggestion of lunacy.

John B. Burnham.

Oppose Fine Goods Curtailment
With all the clamor in the various 

cotton goods markets for some form 
of curtailment, the opposition of the 
New England fine goods industry to 
any such restriction came as a sur­
prise last week. In a closed meeting 
on the previous day, it was learned, 
about sixty mill representatives voted 
more than two to one against curtail­
ment, despite the fact that current 
prices were said to be very unprofit­
able and demand is slow. Further op­
position to a curtailment plan was yes­
terday reported to have developed from 
rayon weavers, who also went on rec­
ord against such a move.

Life is a romantic business. It is 
painting a picture, not doing a sum; 
but you have to make the romance, 
and it will come to the question how 
much fire you have in your belly.— 
Oliver Wendell Holmes.

If I wished to punish my enemy, I 
should make him hate somebody.
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MEN OF MARK

J. E. Van Wormer, Author of the 
Greenville Plan

J. E. Van Wormer is one of the 
pioneer business men of Greenville, and 
is the author of the proposed retail 
license law for Michigan, which would 
place an annual license tax of $25 on 
each retail store and double each time 
on every additional unit. This tax mul­
tiplies so rapidly on each additional 
store that it quickly goes into astro­
nomical figures.

Mr. Van Wormer, as a life long re­
tailer, is very much opposed to chain 
stores and a petition setting forth the 
points of his proposed law was most 
amazingly endorsed by Greenville in­
dependent business men. He urges 
every independent business man in the 
state to vigorously endeavor to interest 
his local legislator in becoming in­
formed in regard to the benefits such 
a law would bring to our people and 
state.

Mr. Van Wormer was born in Green­
ville. His first experience in the retail 
business was as a clerk for Cole & 
Bennet at the age of 18 In 1880 he 
embarked in the grocery business with 
his brother LeRoy, under the style 
name of Van Wormer Brothers and, 
excepting for a. short period, he has 
been one of the familiar and respected 
figures in the business life of Green­
ville ever since.

He can recount many interesting 
facts about the old days when Green­
ville was one of the humming lumber 
towns of the state. Lumber jacks in 
droves were familiar figures on the vil­
lage streets and the crunch of their 
steel corked high river boots on the 
old fashioned pine sidewalks was a 
familiar sound. Greenville was a 
“western” in those early times and 
licker, lumber jacks and saloon brawls 
were the order of the day. The annual 
log drive was a feature of those times, 
during which the banks of the river 
were cleared of derelict logs which had 
stranded along the shores, and the flat 
boat cook shanty constituted the rear 
guard of this big seasonable event.

The cook, aboard his floating grill, 
was one of the most important person­
ages connected with this aquatic pag­
eant. His badge of office was a bat­
tered black derby hat, without which 
he never appeared. Whether he tem­
porarily laid aside this knightly crest 
during the sable hours of repose is 
just another mystery. At stated hours 
his clarion calls to man the trencher 
rang through the walls of timber, 
which lined the river or over the sunlit 
fields which crept down to its borders 
and lined its shores with their tributes 
of wild flowers.

The very spirit of the log drive called 
for deeds of daring and prowess and 
they were indulged in by reckless and 
swaggering lumber jacks to the enter­
tainment of the throngs who would 
visit the river banks to see this annual 
classic pursue its rough and tumble 
course down the river. Burling logs 
and riding erect on them as they glided 
swiftly down the rushing rapids of the 
log chutes and through the wave crest 
at the bottom were popular diversions 
of these hardy men.

Among these men of the forest and 
river were some noted charaters and 
Mr. Van Wormer was acquainted with 
all of these who followed Flat River 
logging. Jack Haggarty was one of 
those timber stars and the song he 
wrote, “Jack Haggarty’s Flat River 
Girl,” has become an immortal classic 
of lumber days in Michigan. The saga 
of forest and river was sung in every 
farm house and lumber camp along 
Flat River and on the Muskegon by 
thousands of people.

Mr. Van Wormer saw forest roads 
become pavements lined with prosper­
ous homes and winding paths bordered 
with ferns and wild roses, transformed 
into concrete walks. He remembers 
when communal culture had advanced 
to a degree where black bears wander­
ing about the village streets were con­
sidered de trop and joined hands with 
the citizenry when the last one to 
enter the village precincts was chased 
back to the forest. No doubt ursus 
americanus looked on this unfriendly 
attitude as a gesture of snootery.

The song of the big saws and the 
hum of the planers long since have 
passed into the land of memories and 
out of this wilderness of which they 
were a part grew the beautiful little 
city of Greenville. Then came the dark 
ages. Like an observer miles ahead of 
a barbarian horde came a chain store 
into the community. Later on it was 
followed by an invasion of them into 
the state, which swept the old town to 
its knees. Michigan retailers are now 
beginning to recover from the blow and 
ask themselves questions.

Why should we permit our state to 
be further exploited by Wall street? 
Michigan has too much inherent pride 
in freedom to continue to play the role 
of vassal. Ours is the Wolverine state 
and the wolverine was noted for its 
fierce and warlike nature. Wherever it 
roamed through our native forests it 
was given a wide berth by all creatures. 
It was a stranger to fear and its only 
desire when confronted was to come 
to grips. To characterize our inde­
pendence and love of freedom our 
state chose for its emblem the wol­
verine.

Should we then continue to permit 
the Wall street' banner to wave over 
our sovereign state? We do not want 
their symbol imposed on our escutch­
eon.

It is reported that Michigan has 
fared on its way under six flags—then 
let’s defend the present' flag and re­
fuse to have a Wall street banner 
placed over us.

On the screen of our history stand 
forth such mighty figures as LaSalle, 
Joliet, Cadillac, Colonel Gladwin, Pon­
tiac, Tecumseh. If their shades still 
watch our destiny, let us hope that in 
their eyes rests a look of confidence in 
our strength as children of pioneers 
who refuse to longer bend the knee. 
Wall street cannot continue to force 
us through this Macaber performance 
unless, by our indifference, we elect to 
accept that detestable fate.

The proposed retail licence law, if 
enacted, would be a fair set-up for all. 
There is no question about what it 
would do to chain stores. I t  is intended 
to accomplish one particular thing—to

rid Michigan of these absentee owned 
stores and in their places establish 
stores owned by our young men. If 
the chains choose to assume the robes 
of martyrs, all well and good; while we 
would not desire to be bad neighbors 
and wish them on any other state, still 
any province which might wish to re­
ceive them at its borders with waving 
palms and plant a sanctified kiss of 
brotherhood on their brow should not 
be restrained. Michigan might not be 
able to lead America out of the slough 
of despond', but it could guarantee to 
its own children the profits of their 
efforts and open wide the portals of 
oportunity.

I t is reported that 2,500,000 boys and 
girls have arrived at a working age 
since 1929 only to go on relief. How 
long can they be restrained? Michigan 
has its quota of this great army.

Imagine, then, your boy and yours 
and yours, starting a little enterprise 
of his own with the achievement of 
success as the golden prize in view.

But now we begin to hear the bugle 
call through city, town and hamlet— 
over the fields and through the forest, 
louder and clearer. Men are listening— 
it is the call of freedom for the old and 
young of the state and victory shall be 
ours. With the pigments of fancy, let 
us paint on the canvas of our dreams 
a picture of those halcyon days to 
come, a picture of the average old bus­
iness man whose prototype is found in 
every town, the kind who has survived 
the terrors of the chain stores. Let us 
pick a day in June just after a crystal 
and silver rain has freshened the air 
and the sun comes peeping through the 
clouds. The old man stands pridefully 
in front' of his store. His face is wreath­
ed in smiles and he is surrounded by 
God’s peace and freedom. Perhaps he 
may even so far digress as to hum an 
old love tune. A gentle zephyr comes 
a-stealing down the village street and 
seems to lightly touch with phantom 
fingers the harp strings of his emotions.

I t  is a  g rac io u s  boon.
F o r  th o u g h t c razed  w ig h t like  m e
T o  sm ell a g a in  th ese  su m m er flowers.
B e n e a th  th is  su m m er tree .

C. L. Clark.

Organizations Condemned By the Fed­
eral Trade Commission 

E conom ic Film s, Inc., New 
Y o rk  C ity, an d  o thers, engaged 
in the  p ro d u c tio n  an d  sa le  o f a  
m o tion  p ic tu re  designated  “F o r­
w ard  A m erica ,”  p u rpo rting  to  b e  
d ed ica ted  to  th e  A m erican  house­
wife, w hich show s rep ea te ly  the 
likeness of th e  P resid en t of the 
U n ited  S ta tes an d  m akes rep ea ted  
re fe ren ce  there to , a lthough the 
P re sid en t h ad  n o t au tho rized  this 
use  o f his n am e o r h is likeness.

United Remedies, Inc., Chicago, sell­
ing a hair-coloring preparation, “Kolor- 
Bak,” directed to discontinue repre­
senting that the product or any simi­
lar product will cause gray hair to dis­
appear forever, without a statement to 
the effect that the results of the appli­
cation can be maintained only by reg­
ular application in accordance with the 
natural growth of the hair.

Norwood Pharmaceutical Laborato­
ries, Philadelphia, dealers in creams

and cosmetics, is directed to discon­
tinue the word “Pharmaceutical” in 
trade name, on labels, or in advertis­
ing matter, or of any other word or 
device implying the products sold are 
compounded by chemists, doctors, or 
dermatologists in the employ of re­
spondent, to meet particular needs of 
particular customers and possess ther­
apeutic value; and to discontinue rep­
resentations that the sales force are 
dermaticians and that a skin analysis 
is taken by respondent’s representa­
tives for analysis by chemists so that 
the proper cream may be selected for 
each customer and that information is 
sent to customers from time to time 
about their skin and hair; and that 
“Vita-Derma” massage cream contains 
no grease or casein and is a skin re- 
juvenator and that their face powders 
are medicated and will cure skin dis- 
seases; and to discontinue the use of 
the symbol R in the word “Norwood,” 
the use of the insignia of the Medical 
Corps, the use of the words “Formula 
Number” in connection with their 
creams, and the use of the words “Reg. 
U. S. Pat. Off.” or any other terms of 
like import unless and until their trade 
mark has been registered.

Eopa Company, San Francisco, di­
rected to discontinue misrepresenting 
the therapeutic value of homeopathic 
medicines and pharmaceutical prepara- 
tons designated! “Eopa Neuritis Tab­
let's” and “Eopa Phytolberry Tablets.”

The Imperial Laboratories, New 
York City, manufacturing permanent 
wave appliances and products, repre­
sent that the lotions and felts have 
been developed in a laboratory by lead­
ing chemists and that their use will 
insure hair of any texture being waved 
without causing it to become dry.

Federal Auto Products Co., Chicago, 
engaged in purchasing and recondition­
ing worn-out, defective spark plugs.

Southern New York Candy Distrib­
utors Association, Binghamton, N.Y., 
and others

The De Luxe Manufacturing Co. 
Chicago, engaged in the sale of radio 
receiving instruments through agents 
and by means of an alleged lottery 
scheme.

Cape Cod Shirt Company, Fall River, 
manufacturer of men’s shirts.

Famous Pure Silk Hosiery Co., New­
ark, N.J., and Bronson Shoe Co., Min­
neapolis, engaged in the sale of shoes.

New England Tea and Coffee Co., 
Hartford, Conn., engaged in the sale of 
coffee and coffee substitutes.

The Kotalko Sales Co., New York 
City, selling ‘Kotalko” and “Kotalko 
Soap,” advertises that such hair treat­
ment's will eliminate dandruff, stop 
falling hair, and grow hair on bald 
heads.

The Eastern Textile Co., Greenfield, 
Mass., selling dress goods, advertises 
damaged short-length patterns as “new, 
clean goods direct to you,” and makes 
alleged misrepresentations as to
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lengths of patterns, bargains, and free 
goods.

Pabst Chemical Co., Chicago, is di­
rected to discontinue misrepresenting 
the therapeutic value of “Pabst’s Okay 
Special.”

Washington Sea Food Dealers Asso­
ciation, Washington, D.C., and others, 
are directed to discontinue entering 
into and enforcing agreements tending 
to restrain trade.

The Mallory Clothes, Inc., New 
York City, engaged in the sale of 
ready-made clothing, is directed to dis­
continue use of the word “Tailor,” or 
any derivative thereof on order blanks 
without a statement to the effect that a 
suit is to be taken from stock, when 
such is the fact, and to discontinue 
representing that the ready-made cloth­
ing for which the agents are taking 
orders is tailored to the measurement 
of the customer, and that the respon­
dent maintains representatives in all 
principal cities, when such representa­
tives are only itinerant agents solicit­
ing orders.

The National Association of Ladies’ 
Handbag Manufacturers, New York 
City, and others, engaged in the man­
ufacture of “one dollar handbags” made 
of imitation leather, is directed to dis­
continue fixing prices at which mem­
bers of the Association shall sell their 
products, and to discontinue requiring 
purchasers of handbags for resale to 
agree to maintain certain resale prices 
fixed by respondent.

The Akron Lamp Co., Akron, en­
gaged in the sale of self-heating irons 
designated “Diamond Self Heating 
Irons,” is directed to discontinue mis­
representing the following: The earn­
ings of agents and the equipment al­
leged to be given them free of charge; 
that special prices are being quoted for 
a limited time; that 2 irons are being 
given for the price of one, and that 
5000 irons have been set aside for ad­
vertising purposes.

York Radio Co.. New York City, 
engaged in the manufacture of radio 
sets, is directed to discontinue use of 
the words “Edison” or “Victor” either 
alone or in connection with any other 
word or words to label or designate 
radio sets not manufactured, assem­
bled, sold, or authorized by Thomas 
A. Edison or Victor Talking Machine 
Co., or any companies affiliated there­
with .

Peanut Specialty Co., Chicago, en­
gaged in the manufacture of candy, is 
directed to discontinue the assembling 
and distribution of candy in assort­
ments designed to suggest and make 
feasible its sale by means of a lottery 
scheme.

If science has its way and if people 
will rise to their opportunities, I can 
see coming a very high type of elderly 
man—a type combining the vigor and 
enthusiasm of youth with the temper­
ed judgment of age and the greater 
kindliness and sympathy that ought to 
come through life’s trying experiences.

Folly and Futility of Setting Up Code 
System

Whitehall, April 1—House Bill 134, 
the state recovery bill now before the 
Legislature which would extend the 
operations of the federal recovery act, 
the NR A, over the field of intrastate 
commerce, raises some interesting 
questions.

Wholly aside from the question as to 
what validity the NR A has over the 
internal affairs of the states, whatever 
validity it has in interstate commerce 
is based partly, if not entirely, upon 
the fact that Congress over twenty 
years ago declared that unfair meth­
ods of competition in interstate com­
merce were unlawful.

Michigan has never declared that 
unfair methods in competition are un­
lawful. Business is not compelled by 
our state laws to compete fairly. 
Therefore, House Bill 134, will not 
have back of it this basic law that is 
back of the NR A.

We do have certain anti-trust laws 
upon our statutes of the state which 
compel that there shall be free com­
petition, and we have four acts wak­
ing certain discriminations as between 
localities unlawful. But we do not have 
a state law that draws any legal dis­
tinction between fair and unfair com­
petition.

All competition in Michigan that is 
free competition and does not unlaw­
fully discriminate in certain products, 
is fair competition.

If, then, all free competition within 
the state is fair competition, what then 
would codes of fair competition be?

Ethically we may have our notions 
as to what fair and unfair competition 
is, but the law that declares unfair 
competition to be unlawful is a federal 
law and doesn’t apply to intrastate 
commerce.

What methods of competition can 
state codes of fair competition con­
demn, or exclude, when all methods 
are legally fair?

And if codes of fair competition are 
set up in the state, and they provide 
that the governing body of a trade 
group shall have the power to fine, or 
imprison, violators of the codes, will 
they not provide that violators shall 
be fined, and imprisoned, for commit­
ting acts that are in themselves lawful 
in the state?

You can’t base a state code upon a 
federal act, anymore than you can 
make a federal law apply to the inter­
nal affairs of a state. You can’t make 
unlawful that which has not been de­
clared to be unlawful.

Doesn’t it appear that the first thing 
that is necessary is to declare all un­
fair methods of competition unlawful 
in intrastate commerce just as Con­
gress has done in interstate commerce?

And if our legislature should declare 
all unfair methods unlawful where then 
would there be any need of codes of 
fair competition? Why should it be 
necessary to specify in codes that cer­
tain methods of competition were un­
lawful when all methods are unlawful?

Cannot our courts, or a quasi-judicial 
body set up for that purpose, be em­
powered and entrusted to test any 
method of competition as to its fair­
ness?

And if such a basic law yere first 
passed, and effective machinery pro­
vided to make it effective, would not 
that be a much more powerful weapon 
to curb unfair trade practices than the 
codes could possibly be?

Over forty years ago Congress de­
clared that competition must be free. 
It passed the Sherman Anti-Trust law 
against monopolies, trusts and com­
bines.

Michigan and every state in the 
Union followed suit with anti-trust leg­
islation in order that competition shall 
be free in intrastate commerce as well.

But Congress found out soon after­
wards that it was not enough to com­
pel free competition. Business must 
not unfairly discriminate, and so it 

(Continued on page 22)

C.W.MILLS 
PAPER CO.

Grand Rapids

Distributors of known brands that satisfy 
including:

SEALRIGHT CONTAINERS 

SEALRIGHT BOTTLE CAPS 

E. Z. OPENER BAGS 

CANCO BUTTER JARS 

KING WILLIAM BUTCHER PAPER 

ORANGE HARDWARE PAPER 

SUMMIT CREPE TISSUE ROLLS 

CHARMIN CREPE TISSUE 

PUBLIC SERVICE CABINET TOWELS 

NO WASTE CABINET TISSUE
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MOVEMENTS OF MERCHANTS.

Stanwood—Albert Steinke, grocer, 
has joined the Red & White group.

Moline—Martin DeYoung, grocer, 
has joined the Red & White organiza­
tion.

Hancock—The Jacob Gartner Co. 
has decreased its captal stock from 
$40,000 to $20,000.

Coloma—The State Bank of Coloma 
has increased its capital stock from 
$25,000 to $45,000.

Ionia—Arthur L. Stevenson, 70, de­
partment store owner, died suddenly 
from a heart attack.

Hudsonvile—The Hudsonville State 
Bank has increased its capital stock 
from $20,000 to $25,000.

Reed City— H. W. Hawkins & Son, 
department store, suffered a loss by 
fire estimated at $10,000.

Muskegon)—H. T. Alexander suc­
ceeds Mike Rosko in the grocery busi­
ness at 355 East Broadway.

Detroit—The West Coast Liquor 
Co., 524 Book Bldg., has changed its 
name to the National Industries, Inc.

Cadillac—Calvin Rupers, Jr., has 
purchased the Club Cafe, of Franklin 
How, of Detroit, taking possession 
April 1.

Hancock—The Keweenaw Copper 
Co., 101 Quincy street, has decreased 
its capital stock from $10,000,000 to 
$4,000,000.

Muskegon Heieghts—Charles John 
Richmond, 50, meat dealer, died at his 
home, 1651 Superior street following a 
brief illness.

Dearborn — Dittmer-Marsh Sales, 
Inc., 21755 Michigan avenue has chang­
ed its name to the Marsh & Grosfield 
Sales Co., Inc.

Monroe—The Monroe Builders Sup­
ply Co., 1232 East Third street has 
decreased its capital stock from $50,- 
000 to $6,000.

Detroit — The McCloskey Drilling 
Co., 908 Lafayette Bldg., has changed 
its name to the Superior Drilling & 
Producing Co.

Detroit—The Detroit Wrecking & 
Salvage Co., 2986 Hart avenue, has 
changed its name to the Detroit Build­
ing Material Co.

Detroit—J. J. Gielow & Sons, Inc., 
4189 Cabot street, special food prod­
ucts, has increased its capital stock 
from $50,000 to $75,000.

Grand Rapids—C. C. Hartshorn has 
engaged in the grocery business at 510 
Ottawa avenue, N.W., and has joined 
the Red & White organization.

Detroit—The C-Rite Optical Co., 
518 Broadway Central Bldg., has de­
creased its capital stock from $5,000 
and 20 shares no par value to $5,000.

Lansing—Jake Weinzievl,, who con­
ducts Jake’s Market on North Wash­
ington avenue, has opened Jake’s Mar­
ket No. 2 at 121 East Michigan avenue-

Coldwater—The Coldwater Provi­
sion Co. has merged its business into a 
stock company under the same style 
with a capital stock of $10,000, all 
paid in.

Marquette—Every Woman’s Econ­
omy, Inc., 115 South Front street, de­
partment store, has been incorporated 
with a capital stock of $4,200, all 
paid-in.

New Era—F. W. Hesselsweet, for­
merly engaged in the hardware busi­
ness here, has purchased the stock of 
Vannett Bros, and will continue the 
business.

Ishpeming—The Tillson Drug Co., 
which lost its entire stock and store 
fixtures by fire about two months ago, 
has opened a new store at 112 Cleve­
land avenue.

Barryton—(Mrs. H. C. McGregor has 
formed a co-partnership with Kenneth 
Floria and engaged in the grocery 
business under the style of McGregor 
& Floria. They have joined the Red 
& White group.

Dowagiac—The Premier Furnace 
Co., succeeds the Premier Warm Air 
Heater Co., 304 East Railroad street, 
with a capital stock of $72,000 pre­
ferred and 40 shares at $100 a share, 
$1,000 being paid in.

Lansing—The Mutual Drug Co., re­
cently organized here, has opened a 
store at 208 North Washington avenue. 
L. G. Sheffer, formerly of Mishawaka, 
Ind., is president of the company and 
manager of the store.

Pontiac—Ernest H. Fay, who con­
ducted Fay’s Hardware, Inc., has dis­
posed of that business and has con­
solidated with his son, Lloyd L. Fay. 
Messrs. Fay are now operating their 
store under the name Barker Hard­
ware.

Fremont—John Schuiteman has pur­
chased the interest of his partner, 
George Haveman, in the stock of the 
Sanitary Grocery and will continue the 
business under his own name. Evert 
Bultman will continue the meat market 
in connection.

Detroit—Jack Cinnamon, dealer in 
groceries, meats, fruit and vegetables 
at 14200 East Jefferson avenue, has 
merged the business into a stock com­
pany under the style of Jack Cinna­
mon’s Market, Inc., with a capital stock 
of $50,000, all paid in.

Marquette — M,rs. Edith Bennett 
Lawler, representing J. W. Bennett & 
Son, dealer in clothing and furnishings 
for men, has filed a petition in the 
Federal court seeking voluntary bank­
ruptcy. Liabilities are listed at $9,476.28 
and assets at $9,672.05.

Fulton—Marvin E. Bitner has pur­
chased' the store building formerly oc­
cupied by the late Lewis E. Best with 
a hardware stock and has had it re­
decorated and installed a complete 
stock of hardware, paints and wall­
paper, etc., and will conduct the busi­
ness under the style of the Bitner Co.

Escanaba—The Delta Hardware Co. 
has purchased the stock and fixtures of 
the Escanaba Hardware Co., taking 
over the retail store at Ludington and 
11th streets, and conducting it instead 
of its former branch store at 1111 Lud­
ington street. Delta Hardware’s main 
store is being continued at 400-414 
Ludington street.

Whitehall—Herman C. Marshall, 52, 
died at Hackley hospital, following a 
major operation, performed several 
weeks ago. Mir. Marsh has been iden­
tified with the grocery business here 
ever since he left school, being associ­
ated with his father and after his death, 
several years ago, conducting the busi­
ness under his own name: ’------- --■----

Detroit—John E.Temple,well-known 
donwtown shoe man, is closing the 
Arch-Aid Boot Shop at 1253 Griswold 
street and opening a new shop in con­
nection with the Drs. Weiss, foot spe­
cialists and chiropodists, on the third 
floor of the Kinsel building, at Mich­
igan and Griswold streets. Change­
over will be made on April 10. The 
same store name will be retained.

Detroit — Gately’s, one of Detroit’s 
principal credit clothing stores, has in­
stalled a new shoe department, carry­
ing men's, women’s and children’s lines. 
The store formerly carried only a small 
line of men’s shoes in the basement. 
The new department is located on the 
mezzanine floor, and is equipped with 
all modernistic furniture. Estimated 
expense of installation is $25,000. Louis 
Weiler who has a record of excellent 
shoe service with Crowley, Milner, is 
manager of the new department at 
Gately’s.

Detroit—The Detroit Retail Shoe 
Dealers’ Association has engaged Fred 
O’Mara, well-known sales promotion 
expert, to deliver a series of five lec­
tures for local shoe men. The sessions 
will be held at the Detroit-Leland Ho­
tel, on Wednesday evenings. They are 
open to all shoe salespeople, both men 
and women, in Detroit, and territory, 
regardless of the membership affilia­
tion—without cost. O’Mara will treat 
of important problems in the selling of 
shoes and give the latest developments 
and ideas in merchandising methods 
for the salesman.

Detroit—Louis Jacobson’s Crystal 
Boot Shop at 4848 Michigan avenue 
has been thoroughly remodeled. Lo­
cated in a central west side shopping 
district, the store is one of the most 
modern in the district in its new lay­
out. Concealed 'Stock design without 
shelving has been used, with a drapery 
at the rear entrance. Glass and chrome 
plated' fixtures are used, with modern­
istic chome-plated chairs for customers, 
using red upholstery. A modernistic 
black and silver front gives an attrac­
tive street appearance, with a two-win­
dow layout, each devoted to a separate 
price level. The Crystal store carries 
only women’s shoes.

Detroit—Styles in women’s shoes 
are all in oxfords now, according to 
Clyde K. Taylor, of Stuart J. Rack- 
ham, Inc. Walking oxfords in partic­
ular are showing increasing demands. 
Brown is leading color, with blues a 
close second. The store is promoting 
blue heavily, in the expectation that 
the season for this color will end sud­
denly, dropping into an early and 
heavy white season, despite the late 
Easter. This will be true, Mr. Taylor 
says, in both women’s and children’s 
shoes. The children’s shoe depart­
ments have been selling well, with sales 
demand somewhat ahead of usual at 
this period. This department is Mr. 
Taylor’s specialty.

Detroit—Reorganization of two
downtown stores took place with the 
splitting up of partnership between 
Nathan Watterstone and Norman Ro­
senberg, who previously had two stores 
together. Norman’s Shoes, at 34 West 
Grand River avenue, is being taken 
over solely by Rosenberg, while Rogers

Shoes, at 201 State street, is taken 
over by Watterstone. Leo Drabkin has 
been appointed manager of the- Nor­
man’s Shoes store, and David Goldfire, 
assistant. The store will be devoted to 
a new type of trade, according to Ro­
senberg. The former conservative pol­
icy will be dropped, and definite appeal 
made to a younger trade. Emphasis 
will, be upon flash and novelty rather 
than upon the more staid lines.

Montague—Production has been
started by the Montague Casting Co., 
which recently acquired the plant of 
the Montague Iron Works. The plant 
is backed by local capital. Thirty men 
are being employed as a start. Ernest 
Hageline was elected president of the 
new company. Other officers are: John 
Kalk, vice-president and general man­
ager; Dee M. Webster, vice-president 
and maintenance engineer; Fred Ha­
gan, secretary; Axel C. Johnson, treas­
urer. The first plant of the Montague 
Iron Works was built in 1871. It made 
marine engines for Great Lakes and 
ocean-going boats. It also made mill 
machinery and stationary engines. At 
one time it had a payroll of 100 men. 
Since 1933 the plant had been operated 
by heirs of later owners of the prop­
erty.

Ishpeming—The new store of the 
Tillson Drug Co., W. P. Reed pro­
prietor, was opened last Wednesday 
in the quarters formerly occupied by 
the Smart Hat Shop, in the Robbins’ 
building on Cleveland avenue. The old 
store of the firm was destroyed by fire 
several weeks ago when the Sellwood 
block went up in flames, and all of the 
fixtures and ‘dock in- the new store are 
new. The Tillson store was established 
in the Sellwood block for sixty-two 
years and is one of the oldest business 
firms in the city. It was founded' by the 
late Fred P. Tillson. Mr. Reed work­
ed for Mr. Tillson for several years 
prior to acquiring an interest in the 
business. Associated with Mr. Reed in 
the conduct of the business will be 
Oscar Stensaas and Henry Ostermey- 
er, who were in the old store, and Miss 
Linna, a new clerk.

Muskegon—Mrs. W. D. Hardy, 
widow of the founder of Muskegon’s 
oldest and largest department store, 
has been named president of the W. D. 
Hardy Co., succeeding William E. 
Thornton whose resignation became 
effective April 1. Charles W. Dear­
born was re-elected vice-president and 
N. J. Van An del was renamed secre­
tary, treasurer and general manager. 
J. W. Pounder, who has been connect­
ed with the Hughes shop, 255 W. 
Western avenue, for the past year will 
join the W. D. Hardy Co. staff as 
assistant division merchandise man­
ager. Mr. Pounder formerly was con­
nected with the Young-Quinlan Co., 
of Minneapolis. He has been engaged 
in the retail field for about ten years, 
principally associated with ready-to- 
wear and accessories selling. His duties 
at the Hardy store will be to assist 
department buyers in planning their 
merchandising and' sales events to co­
ordinate with other departments.

Compete with your possibilities; not 
with your neighbors.
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Essential Features of the Grocery 
Staples

Sugar—Jobbers now hold cane gran­
ulated at 4.85 and beet sugar at 4.60.

Tea—Business in the first hands tea 
market during the week has been quiet, 
with no important changes in price. 
The week began with a rather easy 
undertone due to small slumps in pri­
mary markets. Later in the week Cey­
lon strengthened in primary markets 
to some extent. Prices in this country 
are practically unchanged from a week 
ago. Consumptive demand for tea is 
fair.

Coffee—For the first time in several 
weeks the market for future Rio and 
Santos, green and in a large way, 
showed some strength. This was con­
fined, however, to the early part of the 
week. Two or three successive days 
prices advanced. Later in the week 
most of this advance was lost, due to 
pressure to sell. As to spot Rio and 
Santos, green and in a large way, 
prices felt the effect of advances in 
futures for several days and the de­
mand improved at slightly higher 
prices. Later, however, the weakness 
in futures affected) spots. Prices are 
not very substantially changed from a 
week ago. Milds are about the same 
as the last report. The jobbing market 
on roasted coffee is affected by the re­
cent slump in green, but shows no 
particular change for the week. Con­
sumptive demand for coffee is good.

Canned Fruit — One of the items 
which will advance this week is Flor­
ida grapefruit, which generally will be 
established on the basis of $1 to $1.05 
Tampa for No. 2s to $1.10 for the ad­
vertised brands. Juice continues un­
changed, and it is understood that a 
great volume of business has been 
booked throughout the country both 
on grapefruit and juice, but particular­
ly the latter. California fruits are gen­
erally unchanged, except for some 
offerings of cling peaches both for 
prompt and future delivery at various 
concessions off list, the extent of 
which have not been clearly defined. 
Choice No. 2j4s have been quoted at 
$1.40 and $1.45, Coast for shipment, at 
any rate, according to reports in the 
trade here.

Canned Vegetables—The market en­
ters a new week, little changed from 
last week. Prices in general are fairly 
steady, but in some instances, offerings 
of spot goods are being made at a dis­
count, in order to clean up small end 
lots or to adjust unsold inventories. 
There has been a rather protracted pe­
riod of inactivity, as far as large scale 
buying is concerned, but it is still prob­
able that this -reflects the reaction of 
the trade to the fairly substantial busi­
ness which was done in the first two 
months of the year, particularly as re­
gards new pack goods for future de­
livery.

Canned Fish—Salmon is not particu­
larly active at this time in the more 
moderate priced grades, as previous 
covering for the Lenten season has 
previously taken place.

Dried Fruits—The dried fruit market 
is fairly active this week, but shows 
some signs of reflecting the previous 
covering for the Jewish holidays. Or­
ders are said to have showed a slight 
expansion in other directions. Demand

is fairly broad, with some increase 
noted in raisins because of the some­
what stronger undertone shown re­
cently on the Coast. With the trade 
covered only for nearby requirements, 
they are showing a disposition to take 
somewhat larger lots, but still there is 
not much speculative interest in the 
market as yet. California prunes are in 
good position here, with stocks gener­
ally light. Demand is generally rou­
tine; but steady here, and buyers are 
not anticipating their requirements 
very far ahead. Prices here continue to 
show generally favorable, in relation to 
the Coast, and this has concentrated a 
lot of interior market interest here. 
There has been a fairly good holiday 
demand for some items like Lake 
Country pears, top grades of apricots, 
and particularly figs and dates.

Beans andl Peas — The market for 
dried beans and peas continues dull 
and easy. Prices have not shown any 
substantial change since the last report, 
but it is still a buyer’s market.

Nuts — The nut market was little 
changed last week. There was a fair 
demand for unshelled nuts, but not up 
to usual seasonal proportions. Prices 
are holding generally unchanged, and 
there is little pressure to force goods 
on the market. Domestic almonds have 
dlone exceptionally well, and there has 
been some little pickup in Cashews, 
and some grades of pecans. Walnuts 
are moving in a routine way. The 
shelled nut market is fairly active. 
Buying continues along routine lines 
with prices being generally well main­
tained.

Olive Oil—The market showed little 
change abroad last week. Owing to 
the uncertainty in the exchange mar­
kets, first hands were not active. Fu­
ture pesetas continued somewhat easy. 
Prices in Italy are holding up well, 
however. Activity in the New York 
market is fair, with prices here hold­
ing well.

Rice—The rice market was generally 
active last week, although it was affect­
ed to a certain extent by completion of 
covering for the Jewish holidays.Trade 
interest continued centered largely on 
Blue Rose and Prolifics, as buyers 
sought to cover in advance of higher 
prices which are held as certain on ac­
count of the higher replacement costs. 
Considerable business has been done 
for export to Cuba, South America and 
Europe, and needs only clarification 
of the export rebate question to con­
summate it.

Salt Fish—Mackerel and other salt 
fish are a little less active than they 
were, because the main urge of the 
Lenten season has lessened. There is 
still business every day in salt fish at 
firm prices and stocks are spotty, 
.t.th: yearsPr

Syrup and Molasses—Demand for 
sugar syrup continues steady, with 
prices firm on account of limited pro­
duction. Compound syrup is off 10 
cents per hundredweight owing to the 
slump in corn. Demand poor. Finer 
grades of molasses unchanged, mod­
erately active.

Power always establishes itself 
through service and perishes through 
abuse.

Review of the Produce Market
Apples — Jonathans, $1.50; No. 1 

Spys, $1.50 and $2; Baldwins, $1.50.
Artichokes—$1 per doz.
Asparagus—40c per bunch; $4.50 per 

case of 12 bunches weighing 2% lbs. 
per bunch.

Bananas—5c per lb.
Beet Greens—75c per 10 lb. basket, 

hot house.
Butter—Cartons, 34c; tubs, 33%c.
Cabbage—$1 per bu. for white, or 

red; new, 80 lb. crate, $5.
Calavos—$2.25 per case from Calif.
Carrots—Calf., 55c per doz. bunches 

or $3 per crate of 6 doz.
Cauliflower—$2.40 per crate for Cali­

fornia.
Celery — Florida, $3.40 per crate; 12 

stalks to bunch, 40c.
Cucumbers — Missouri extra fancy, 

$1.30 per doz.
Dried Beans—Michigan jobbers pay 

as follows for hand picked at shipping 
stations:
C. H. P. from farmer_______ $2.70
Light Red Kidney from farmer_4.75
Dark Red Kidney from farmer_5.75
Light Cranberry______________ 5.10
Dark Cranberry______________ 4.10

Eggs—Jobbers pay 18@20c per doz. 
for all clean receipts. They sell as 
follows:
Large white, extra fancy________ 24c
Standard fancy select, cartons____23c
Current receipts ______________ 22c
Medium _____________________ 22c
Checks ______________________ 19c

Garlic—15c per lb.
Grape Fruit — Florida, $3 for all 

sizes; Texas, $3.25.
Green Beans — 3 per hamper for 

Florida.
Green Onions—Chalots, 45c per doz.
Green Peas —• $4 per hamper for 

California.
Green Peppers — 45c per dozen for 

Florida.
Honey Dew Melons—$2.50 per case.
Kumquats—16c per qt.
Limes—21c per dozen.
Lemons—The price is as follows:

360 Sunkist__________________ $4.00
300 Sunkist___________________4.00
360 Red) Ball__________________ 3.50
300 Red Ball____________  3.50

Lettuce — In good demand on the 
following basis:
California, 4s and 5s, crate______ $4.00
Leaf, hot house________________  6c

Mushrooms—28c per box.
Onions—Home grown, $2 for yel­

low or white.
Oranges — Fancy Sunkist California 

Navels are now sold as follows:
126 —______________________ $3.50
150 __________   4.00
176 :________   4.25
200 __-____________________ 4.75
216 _____________________-—  4.75
252 ______________ ___________ 4.75
288 _________________________ 4.75
324 ____________-___________ 4.75
Red Ball, 50c per box less.

Florida oranges in half box sacks 
are sold as follows:
200
216
250
288

$1.75 
. 1.75 
. 1.75 
. 1.75

Parsley—30c per doz. for hot house. 
Potatoes—Home grown, 30c per bu. 

Idaho, $2.50 per 100 lb. sack.

Poultry—Wilson & Company pay as
follows:
Heavy Fow ls_________________ 19c
Light F o w ls________________ 16c
Turkeys ___________J._________ 20c
Geese _____________________ __llc

Radishes—Hot house, 35c per dozen 
bunches.

Rhubarb—50c for 5 lb. box; $2.25 for 
20 lb. box.

Spinach—$1.50 per bu. for Texas. 
Strawberries—16@17c per pint for 

Florida. The quality is very poor.
Sweet Potatoes—$1.75 per bushel for 

Jerseys.
Tomatoes — Florida repacked, $1.30 

per 10 lb. boxes.
Veal Calves — Wilson & Company 

pay as follows:
Fancy---------------------------____llJ4c
Good____________ ___________ 09c

Wax Beans—Florida, $3.50 per ham­
per.

Thirty-Two New Readers of the 
Tradesman

The following new subscribers have 
been received during the past week: 

Lynn P. Yaw, Sheridan 
Harry Thomas, Ionia
C. F. Haight, Ionia 
E. C. Hahn, Ionia
H. H. Campbell, Ionia 
Decker & Greenhoe, Ionia 
N. A. Strand, Ionia 
Henry J. Cook, Ionia 
Gilchrist Bakery, Ionia 
Burton L. Reed, Ionia 
Ionia Hardware Co., Ionia 
W. G. Hawley, Ionia 
P. L. Green, Sunfield 
Ray I. Thompson, Nashville 
H. Jaffe, Nashville 
Wenger Bros, Nashville 
H. H. Krebs, Charlotte
D. F. Munger, Charlotte 
Pray & Co., Charlotte
A. H. McCartney, Lake Odessa 
James S. Scheidt, Lake Odessa 
J. R. Jordan, Lake Odessa 
M. A. Wilkinson, Saranac 
A. E. Otis, Saranac 
John Casemier, Grand Haven 
Thomas Ruiter, Grand Haven 
Eason General Store, Ravenna 
L. Perrigo Co., Allegan 
Jacob L. Clute, Grand Rapids 
L. J. Pettengill, Comstock Park 
C. D. Campbell, Comstock Park 
Frick’s Meat Market, Grand Rapids.

Prepare for Rise in Dinner Sets
China ware orders placed by retailers 

this week are being accepted “subject 
to prices prevailing at the time of ship­
ment,” producers announced last week. 
Facing the likelihood of a 10 to 20 per 
cent, increase in labor costs when wage 
negotiations with workers open next 
week, producers are preparing against 
such a contingency. Demand for low- 
price chinaware continues fair all 
through the wholesale market. Retail­
ers feel that business this month suf­
fered by the lateness of Easter and 
they are building up stocks in antici­
pation of good April demand.

Promptness is one of the cardinal 
business virtues and belongs at the 
head of the list.

First quarter of 1935 has brought 
second-rate results.
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M U T U A L
I N S U R A N C E

(Fire and Life)

Watch Your Insurance Protection
Not so long ago real estate values 

drastically declined, and many people 
reduced the amount cl their fire insur­
ance coverage accordingly. That it is 
now time to again look policies over is 
emphasized in this news item from 
New York:

“The insurance committee of the 
management division, the Real Estate 
Board of New York, Inc., recommends 
all owners of buildings to investigate 
carefully the amoua* of fire insurance 
they are carrying or. theii buildings in 
view of the increased cost of material 
and labor.

“Henry Voorhis, chairman of the 
insurance committee, stated that a 
study of the insurable value of a build­
ing to-day in contrast to the summer 
of 19.)2 indicate? an average increase 
in replacement ccst of approximately 
20 per cent.

“From 1929 to early in 1932 a reduc­
tion in the amount of fire insurance on 
buildings was in order. The committee 
finds a good man f owners have not 
taken cognizance of the gradual in­
crease in values and building costs 
which has been taking place.

“Therefore it considers it good busi­
ness for all owneis to give attention 
to this subject without delay. Further­
more, conditions seem to indicate it 
will be necessary to keep a watch on 
this subject for some time to come.”

This is all the more important in 
view of an announcement from the 
National Board of Fire Underwriters 
which points out that, depression or 
no depresson, the fire engines continue 
to roll frequently everv section— 
that fires take their toll every day.

Ih e  Cost of Carelessness
Up in smoke! How many times fam­

ilies have stood in a huddled heap, 
faces tear-stained, and watched their 
homes go up in flames. Gone! A life­
time savings. That’s the sad thing 
about fires. They leave nothing but 
the ashes of regret. Regret for some 
careless action or because of some little 
thing left undone. Strange to say that 
our homes are the places we are most 
careless about. Home means relaxa­
tion, ease and a sort of a “do as you 
please.” Perhaps this is why we be­
come thoughtless and careless at home. 
A match flicked carelessly then flipped 
into an ash tray—maybe. A cigarette 
left with a glowing tip to became a 
little blaze if a curtain trails its fringe 
close enough, incidents like these oc­
cur each day at home but seldom in our 
places of business or in some other 
home.

The home, strange to say, is the most 
hazardous of all our abodes. Here we 
work and play and grow careless. Sis­
ter thoughtlessly cleans her dress in 
gasoline around a open fire or close to 
the stove, mother hurries the fire with 
a dash of kerosene, father forgets a 
burning lantern when he conies in from 
doing chores, brother never thinks to 
put out his cigarette when he throws

it away. These are a few of the things 
which makes “Home” a dangerous 
place to live in. Be careful! The cost 
of carelessness is tremendous and 
often tragic.

Portrait of an Arsonist
He is society’s most despicable crim­

inal.
Children, helpless men and women 

are his victims,
He may be fourteen or forty, idiot 

or brilliant,
But the earmarks of his act are 

generally plain.
Human life means nothing to him.
lie destroys valuable property.
He is a criminal under the law.
His soul is blackened with the smoke 

of “set” fires.
His hands, long and sinister, eagerly 

grasp a match.
An invisible scar upon his brow gives 

him the mark of Cain.
He oftentimes mingles in the best 

of society.
And lives richly on the fruits of his 

“fires.”
A reward of innumerable lives and of 

valuable property
Will be given for his apprehension 

and capture.

Keep chimneys and stovepipes clean 
with all joints and connections tight. 
Provide separate metal cans for ashes 
and for rubbish. Never mix.

Keep matches out of the way of 
young children and teach them the 
dangers of playing with fires.

As Near-By Towns Look To Mr.
Stebbins

Nashville has been one of the best 
country towns in central Michigan. It 
has a large co-operative creamery, 
which is doing a good business, and 
the local furniture factory is having a 
fair amount of orders. The local bank 
is still closed, with no prospects of 
opening. The local merchants report 
trade slow and money scarce. Kroeger 
and the A. P. chain stores are getting 
the cream of the food trade here, as 
elsewhere. It is just too bad the way 
they have cleaned up on the old mer­
chants here. Recently the Chambers 
of Commerce admitted the managers 
of the two big chain stores to mem- 
berhip. It is strange why local busi­
ness men and women do not realize 
more clearly that these greedy corpo­
rations have no interest in their com­
munity, except to exploit it. Not a 
dollar of their profits remains in the 
community, but is sent daily to the big 
money centers. If home merchants 
could have the trade that centers here, 
as formerly, times would be much bet­
ter and the village would be on its way 
back to better days. Merchants are 
much encouraged over the state su­
preme court decision on the ch'ain 
store license law and are ready to send 
a delegation to Lansing when the 
Diehl bill comes before the legislature. 
Clothing merchants here have sus­
tained heavy losses from burglars, so 
one merchant keeps a large police dog 
on guard each night. The other occu­
pies a building that was formerly a 
bank, so he now deposits his clothing 
stock in the vault each night. Re­
cently he had a loss, which was traced

by the state police to a dealer in Grand 
Rapids, who has re-imbursed him for 
a part of his loss.

Charlotte merchants report a little 
improvement in trade, but not yet up 
to a point that shows a profit. All mer- 
chans would like to keep posted, by 
reading the Tradesman each week, but 
declare they must wait until money is 
more plenty. This splendid city is like 
many others, burdened by the greedy 
national chain stores, which are piling 
up millions of dollars for Wall street 
bankers to loan Uncle Sam on interest 
bearing bonds, so the millions of des­
titute can be fed, through Welfare or­
ders, which are largely diverted to the 
big chain store corporations. It is an 
endless chain system, which piles up 
national debt and impoverishes com­
munities, states and nation. Mer­
chants here, as elsewhere, are much 
interested in the Diehl bill, now be­
fore the legislature, which offers relief 
to home merchants by restricting the 
number of chain stores, through an in­
crease in the state license. Like other 
cities, Charlotte needs to revitalize its 
local organization of home business in­
terests, which should stand as a solid 
unit against the invading despoilers, 
which come to reap what the home 
folks have planted. It was the profit 
on trade that stayed at home, that 
built this once prosperous city. The 
outside chain corporations come only 
to exploit, for they take away every 
penny of the profit on trade. Under 
the PWA the city is completing a sew­
age disposal plant, on which the gov­
ernment advances 30 per cent of the 
cost, the city caring for the balance.

Lake Odessa is an excellent farming 
town, providing a good market for the 
diversified crops grown in this section. 
Here is located the Lake Odessa Can­
ning Co., which has grown each year, 
from a small beginning to a large in­
dustry. Two of the big national chain 
stores are here to prevent the return 
of better times for local business. Like 
the giant oil octopus, they want to 
collect tribute from every citizen. Mer­
chants praise the action of the state 
supreme court, in upholding the chain 
store license law. All are ready to 
back the Diehl bill and hope it will 
become a law this session of the legis­
lature. Never was there a time when 
local business men and women could 
do so much to help drive out greedy 
monopolies. A live organization, that

is not afraid to fight, can accomplish 
much.

Saranac merchants are noted for pul­
ling together. They have a good town 
in which to live and do business. 
Among the active merchants here are 
John L. Adgate, A. B. Clark, H. J. 
Houseman, C D. Kent, M. A. Wilkin­
son and A E. Otis, all of whom watch 
the Tradesman each week for valuable 
trade pointers Should there be a call 
to go to Lansing to urge the passage 
of the Diehl bill, they will be on hand.

Ionia has been hard hit in more ways 
than one. Two years ago the Pere 
Marquette shops were closed and oth­
er factories have been operating on a 
limited schedule. However, a new in­
dustry, the Grand Valley Packing Co. 
has acquired the property and has 
established a good trade, which is con­
stantly growing. Ionia, like many 
other cities was hit a solar plexus by 
a regiment of chain store corporations, 
which has closed out most of the home 
merchants in the main business sec­
tion. For many decades Ionia was one 
of the most prosperous of the smaller 
cities of the state. In those days, 
local merchants served the people their 
needs and everyone was happy. It has 
now had a decade under the era of 
chain store corporations and, like other 
cities, it has suffered, owing to the fact 
these outside corporations take away 
every penny of the profit on the busi­
ness thejr secure. Local estimates say 
over half of the trade here goes to 
those who have no interest here except 
what they can secure for distant stock­
holders. What Ionia needs is a live 
organization of its business men and 
women, so they will be in a position 
to fight the greedy chains, which are 
undermining the welfare of the city. 
Like some other cities, the local Cham­
ber of Commerce permitted the chains 
to acquire membership, which proved 
a fatal mistake. The chains are ene­
mies to local business interests and 
they should be treated as such. Mer­
chants here are much encouraged by 
the recent decision of the State Su­
preme Court and are ready to urge the 
legislature to enact the Diehl bill into 
law, which will increase the present 
chain store license. Michigan towns 
and cities have suffered long enough 
from chain store exploitation, and the 
day is not far away, when they will 
be outlawed and the profits on trade 
will be kept here to restore good times 
again.

D O N ’T  I N S U R E  . . . .
f o r
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W m .  N .  S e n f ,  S e c ’y

M t t t u a l  S e r v i c e  a n d  E f f i c i e n c y

►



A pril 3, 1935 M I C H I G A N  T R A D E S M A N 7

Sunfield is a better than average 
country town. Several merchants here 
carry large stocks. A. M. Stinchcomb 
has a large stock of drugs, also is lo­
cal postmaster. P. L. Green has a neat 
food store, also D. G. Turner.

Vermontville is a good farming town 
with several good stores. Among the 
progressive merchants here is Roy E. 
Mathews, who with the aid of his 
wife, conducts a modern food store. 
Mr. Mathews is a thorough student of 
economics, and in the last state elec­
tion his name appeared as candidate 
for the office of lieutenant governor. 
He is secretary of the local board of 
education and always on the alert to 
help in any movement for the better­
ment of the community.

Stanton merchants report trade bet­
ter. Besides better markets for most 
farm crops, the stimulus of oil and 
gas developments is being recognized. 
Reports from Crystal township, some 
ten miles East, tell of a new strike of 
high grade oil. Drilling had been 
stopped in order to erect more tanks 
to care for the flow. Alterations are 
being made at the store recently occu­
pied by Mr. McIntosh, which will be 
opened soon by Maurice Yodido with a 
stock of dry goods, clothing and fur­
nishings. Mr. Yodido also has stores 
at Edrnore and Carson City. Business 
conditions loo kmore hopeful here than 
for many moons.

Sheridan reports considerable im­
provement in trade. The local milk 
condensery gives employment to fifty 
people. Mr. Wood, the local druggist, 
is undergoing treatment at the But- 
terworth hospital, Grand Rapids, and 
Sid Bullock, retired druggist from 
Howard City, is proving a good neigh­
bor and caring for the store until the 
owner can again take charge.

E. B. Stebbins.

Glass Outlook Reported Bright 
Facing the second quarter of the 

year, the several divisions of the glass 
manufacturing industry find the out­
look good to excellent as compared 
with the second quarter last year. 
There should be a better demand, the 
publication says, for window glass and 
flat glass specialties, for general table 
glassware and for bottles and con­
tainers, with production of plate glass 
probably easing up somewhat. Fore­
casts for the general glassware indus­
try envisage a gain of nearly 30 per 
cent, in shipments as compared with 
the second quarter of 1934. Demand 
for blown glassware for liquor and 
table use has been fairly well main­
tained.

Pressed Glass Sales Up 30 Per Cent.
While manufacturers of blown glass 

stemware are encountering difficulties 
w)ith other countries, producers of 
pressed glass tableware are enjoying a 
steady increase in domestic sales. Vol­
ume for the first quarter of this year, 
producers estimate, will show an ad­
vance of more than '30 per cent, com­
pared with the corresponding period1 a 
year ago. The comparison of 1934 sales 
with those of the preceding year show 
an even more favorable picture. Gains 
of 35 to 40 per cent, were registered 
last year, it was explained.

IN THE REALM OF RASCALITY

Questionable Schemes Which Are 
Under Suspicion

Hexin, Inc., of Chicago, a dealer in 
medical preparations, agrees in its 
stipulation to stop advertising that its 
product Hexin will afford “quicker” 
relief; that it is compounded accord­
ing to a physician’s formula; that it 
will relax the muscles or blood vessels, 
remove pressure on nerve ends, or neu­
tralize acidity, and that Hexin is the 
latest or most startling discovery of 
modern science. Other assertions of 
like import also will be abandoned.

Advertising and selling a treatment 
for the growth of eyelashes called 
Pestañóla, De Los Rios & Co., of De­
troit, have entered into a stipulation 
agreeing to stop representing that 
Pestañóla is capable of growing or 
promoting the growth of eyelashes; 
that its formula originated in Spain, or 
that the preparation is an old Spanish 
secret, and to cease using the name 
Barcelona on labels or otherwise indi­
cating erroneously that the company 
maintains a business place in Bar­
celona.

Unfair representation in the sale of 
chamois skins is alleged in a complaint 
issued by the Federal Trade Commis­
sion against Hoyt & Worthen Tan­
ning Corp., of Haverhill, Mass., tan- 
ers and manufacturers. The respond­
ent’s use of the phrase, “Sunshine 
Chamois Genuine Oil Tan French 
Process,” as a brand for its product, 
is alleged to have a tendency to de­
ceive the public, including wholesale 
and retail dealers, into believing that 
it is tanned or manufactured in France 
or in accordance with a French pro­
cess, and to induce its purchase in re­
liance on such erroneous belief.

Unfair competition in the sale of 
men’s clothing is alleged in a Federal 
Trade Commission complaint against 
Williams Bros. Tailoring Corp., of 
Troy, N .Y., manfuacturer of ready­
made clothes. The respondent is 
charged with using sales methods 
which tend to lead the public to be­
lieve that clothes ordered from the 
company are tailor-made or according 
to individual measurements; that they 
are made from cloth selected by the 
purchasers, in numerous instances of 
wool or worsted, and that the custo­
mers’ money is refunded if they are 
not satisfied, when such is not the fact. 
Clothes sold by the respondent, are 
alleged in the complaint to have been 
neither tailored nor made to individual 
measure in all instances, but obtained 
from the ready-made stock of the com 
pany. Clothing sold as wool or worst­
ed is alleged to have been made in 
numerous instances not entirely from 
wool.

Misleading use of Italian brand 
names to designate food products, in­
cluding olive oil and1 other edible oils, 
will be discontinued by Spiro Rousos, 
of 142 Front Street, Rochester, N.Y., 
an individual trading as Maggioros &

Rousos. Rousos, in the sale of his 
product called “Lacconia Brand,’’ 
agrees to cease using the words “Prod­
uct of Italy,” either independently or 
in connection with the word “Import­
ed,” or with Italian pictures as a brand 
or label for his product so as to imply 
that it has been imported from Italy. 
When the product is made in substan­
tial part of olive oil produced in Italy 
and the words “Product of Italy” are 
used as descriptive thereof, they shall 
be accompanied by words in type 
equally conspicuous, clearly indicating 
that the food is not made entirely of 
Italian-produced olive oil.

Unfair representations in the sale of 
silk lingerie will be discontinued by 
Charles Komar, Inc., 152 Madison 
Ave., New York City,, a manufacturer, 
who is alleged to have described cer­
tain products as “All Silk,” “Pure 
Silk,” or “Silk Crepe,’’ when the gar­
ments were not all silk, but contained a 
substantial quantity of mineral salts 
and were what is known as weighted 
silks. Provision is made that if the 
product is weighted to an amount ex­
ceeding 15 per cent, in black goods, or 
exceeding 10 per cent, in goods other 
than black, and the words “Silk” or 
“Crepe” are used to designate it, the 
word1 “Weighted” shall also be em­
ployed in equally conspicuous type to 
indicate clearly that the article is 
weighted with mineral salts and is not 
composed wholly of silk.

Misleading representations as to the 
country of origin of its product will be 
discontinued by I. Haber, Inc., of 101 
Steuben Street, Brooklyn, N. Y., trad­
ing also as Lily Food Products Co., 
engaged in importing, blending and 
packing olive oil. Use of Italian names 
which erroneusly give the impression 
that certain products consist wholly of 
olive oils imported from the Lucca dis- 
tict in Italy will be discontinued by 
the respondent, as a portion of these 
oils are produced in countries other 
than Italy. The respondent will no 
longer employ the phrases “Imported 
from Italy” or “Imported from L/ucca, 
Tuscany, Italy’ unless it is clearly in­
dicated that the products are composed 
in part of oils other than those pro­
duced in and imported from Lucca dis­
trict in Tuscany, Italy.

The Federal Trade Commission has 
ordered' H. Gordon, owner of a whole­
sale shoe business at 118 Duane Street, 
New York City, to cease and desist 
from misrepresenting his products. 
Gordon is ordered to discontinue di­
rectly or indirectly using “Doctor” or 
“Dr.” in connection with a trade name 
in advertising his products, or in any 
way tending to lead buyers into be­
lieving that the respondent’s products 
are made in accordance with the de­
sign or under supervision of a doctor, 
and that they contain special scientific 
features, when such is not the fact. 
However, certain of the respondent's 
shoes actually contained orthopedic 
features, including a flexible steel 
shank and arch support counter, ac­
cording to findings in the case.

Peanut Specialty Co., Chicago, en­
gaged in the manufacture of candy, di­
rected to discontinue the assembling 
and distribution of candy in assort­
ments designed to suggest and1 make 
feasible its sale by means of a lottery 
scheme.

Corporations Wound Up
The following Michigan corporations 

have recently filed notices of dissolu­
tion with the Secretary of State:

Dodge Manufacturing Corp., Detroit.
A. Guthrie & Co., Inc., Palmer.
Latrobe Investment Co., Detroit.
New Yacht Club, Inc., Detroit.
Norway Farm Bureau, Norway.
Securities Investments, Inc., Detroit.
Century Wood Preserving Co., De­

troit.
Coffee Dans Sandwich Shop Co., De­

troit.
Dutch Cookie Machine Co., Grand 

Rapids.
National Rooms and Apartments, 

Inc., Grand Rapids.
Winters & Crampton Corp., Grand- 

ville.
Riverside Realty Co., Ontonagon.
Square Deal Co-operative Elevator 

Co., Charlotte.

Seek June Silverware Orders
With current demand for sterling 

and other types of metal hollow ware 
comparing favorably with last year’s 
volume, manufacturers this week turn­
ed attention to soliciting orders for 
late Spring delivery. Saltesmen, carry­
ing complete lines of June giftwares, 
started on the road early this week to 
book orders for later delivery. If the 
response is as satisfactory as that of 
early Spring, sales of sterling, plated 
and chromium-plated1 hollow ware 
should run 10 per cent, or more ahead 
of the first six months of last year, pro­
ducers said. Flatware volume, in the 
first quarter, the manufacturers said, 
is more than 16 per cent, ahead of the 
similar period last year.

New NRA Bill Sronger Legally
T h e  new  N R A  b ill is m uch 

m ore  likely  to  pass tests o f its con- 
sttiu tionality  th an  th e  p re sen t 
laws, law yers p o in t out.

T h e  b ill se ts u p  a t  least fou r­
teen  s ta n d a rd s  fo r th e  exercise  of 
executive au tho rity , m eeting  the  
o b jec tions ra ised  b y  th e  S uprem e 
C o u rt in th e  A m azo n  R efining 
case against im p ro p e r d e legation  
o f pow er b y  C ongress.

In add ition , th e  new  b ill ex­
p licitly  fo rb ids deleg a tio n  o f d is­
cre tio n ary  pow er to  co d e  au th o r­
ities o r an y  g roup  co m posed  of 
rep resen ta tiv es of th e  tra d e  o r in­
d u stry  affected.

O n th e  o th er h an d , th e  defin i­
tion o f in te rs ta te  com m erce con­
ta ined  in th e  bill is re g a rd e d  b y  
in te rested  law yers as fa r  from  
clear. It is en tire ly  possib le  th a t 
serv ice industries, fo r exam ple, 
m igh t b e  codified u n d e r  th is defi­
nition, i t  is asserted , an d  th u s lead  
to new  litigation  o f a  troub lesom e 
character.

In the long run, prosperity depends 
upon hard and efficient work, fairly 
but not excessively paid for.
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UPS AND DOWNS OF TEXTILES 
While three of the four basic textile 

industries are ending one of their most 
disastrous quarters in recent years, ex­
ecutives yesterday looked for a reason­
able improvement during the coming 
three months, which would bring the 
half-year figures to a more comparable 
showing with 1934.

Despite the fact that the three 
months just ending witnessed a disap­
pearance of demand and a collapse of 
prices in cottons, rayons and silks in 
contrast to the first quarter of 1934, 
when boom business was enjoyed, 
some executives said yesterday that the 
middle of this year would find the in­
dustries in a better position than in 
July of last year.

They pointed out that from January 
to April of 1934 textiles, with the ex­
ception of woolens, were overbought 
heavily, that demand ceased abruptly 
after the Easter holidays and that a 
declining price trend set in. Recovery 
was not made then until late in the 
year.

Executives based their hope for some 
gains in the coming quarters on the 
fact that all distributors’ stocks are 
very low, that prices will tend to 
strengthen under the influence of the 
cotton goods curtailment program, 
which gets under way to-morrow in 
the printcloth, wide sheetings and 
carded yarn groups, and that, accord­
ingly, buyers will be encouraged to 
place their much delayed business.

Taking the industries individually, 
the cotton goods field has been most 
seriously hit, the recent collapse in the 
fibre jolting it badly. Demand since 
the second week in January has been 
at a standstill, stocks have mounted 
and prices steadily work lower to a 
far-below-cost basis.

The rayon fabric market, depending 
on a man-controlled material, has 
fared almost as badly. Yarn was over­
bought heavily in the closing months 
of last year, greige cloth stocks have 
piled up in the hands of converters and 
greige mills are curtailing to three days 
a week. The yarn market is still in a 
healthy statistical condition but pres­
sure for lower prices is broadening.

Silks have shared in the down trend 
of the other fabrics, but a slight stif­
fening in raw silk prices in the last 
week has created encouragement.

Woolens, which early last year did 
not share in the broad activity of the 
other cloths have reversed their posi­
tion, and of the four types are out­
standing because of their relative pros­
perity. In addition to a very active 
season on men’s Spring fabrics, gov­
ernment and automotive contracts in 
the last few weeks called for huge 
yardages and mills are assured of 
steady operations for several months. 
In addition, the handling of the raw 
wool situation has been such as to in­
spire confidence in the outlook for 
prices.

The periodic ups and downs of the 
textile ^industry, particularly cottons 
and the resource to curtailment a long 
familiar device, are drawing increasing 
fire from within the industry itself. 
While admitting that sharper rayon 
competition, falling exports and the 
processing tax have created definite 
problems, several executives yesterday

declared that the industry, in resorting 
to curtailment, has failed to take ad­
vantage of its position as a codified 
group.

The point was made that over a pe­
riod of years the per capita consump­
tion of cottons has held up surprising­
ly well, that a steady market is always 
practically assured and that it is al­
ways an internal speculative market 
movement which leads to a collapse.

The argument was also advanced 
that knowledge of costs as between 
mill and mill is scanty, that replace­
ments in the industry are low and that 
capital charges are carried far above 
those which can be sustained. In com­
parison to some other industries, the 
cotton textile field has never gone 
through the sharp write-down of as­
sets which took place in the last five 
years, it was said. Such a writing-off 
would establish a lower cost basis for 
mills, which now complain that prices 
are far below their expenses.

GET SECOND WIND
Foreign developments came more 

sharply into the foeground last week 
as the war scare in Europe grew acute 
and Belgium suspended foreign ex­
change and announced a devaluation 
plan. Some orders here were traced 
to armament preparation, but they 
were not on a scale that pointed to 
immediate action. The Belgian move 
was regarded as likely to move for­
ward the date of international currency 
stabilization. At the same time it could 
be interpreted as upsetting the recent 
reciprocal tariff pact made with this 
country.

The situation in domestic business 
affairs was subject to what have al­
most become the usual contrary in­
fluences. The principal NRA case be­
fore the highest court was abandoned 
by the government, the Belcher lum­
ber code action, after which the Pres­
ident called for strict enforcement of 
recovery code provisions. Labor in­
terests received marked concessions re­
cently, only to threaten strikes in the 
automobile, coal, steel, cotton-textile 
and rubber industries.

In industry itself there appeared to 
be a “catching of second wind” which 
resulted in a renewal of the upward 
trend. Only a fractional advance was 
registered by the index for the latest 
week and four of the series were low­
er. However automobile output crossed 
the 100,000 mark for the first week 
since the middle of 1930 and steel de­
mand was well maintained from num­
erous of the smaller consumers. Ma­
chine tool business is sharply higher, 
which points to increased operations 
among the industries using these prod­
ucts.

Building construction still lags. Nev­
ertheless, daily contract awards for the 
first half of March have been 34 per 
cent, above the February figures, al­
though they ran 30 per cent, under 
March, 1934.

BRITISH RETAIL CODE 
With the advantage of an overseas 

perspective, British merchants have 
just adopted what may well turn out 
to be a great improvement upon our 
Blue Eagle plan. An organization to 
be known as the Retail Trading Stand­

ards Association has been formed to 
set up rules for the representation of 
goods and price statements in more 
than a score of merchandise depart­
ments. Stores subscribing to these 
standards will be permitted to use an 
insignia featuring a bow and arrow 
and the slogan “The Sign of Straight­
forward Shopkeeping.”

An impartial tribunal will be set up 
to see that the pledge is kept in all 
particulars. Penalties will be imposed 
for violations and, finally, the emblem 
may be withdrawn for sufficient cause. 
The basis of membership is entirely 
voluntary. Leaders in the field are 
describing the step as “the most con­
structive development which has taken 
place in the field of retail distribution 
in modern times.”

Despite their enviable reputation for 
reliability, British merchants have rec- 
cognized the loss of consumer confi­
dence which has been caused by ad­
vertising exaggeration in describing 
merchandise and prices. The sins of 
the few have been visited upon all and 
the standards code is the answer pro­
posed by the reputable elements who 
have suffered from unscrupulous com­
petition.

The plan to be followed by British 
retailers is similar to what was sug­
gested in these columns several months 
before the Blue Eagle movement was 
launched except that labor standards 
are not included. Possibly, the volun­
tary standards code may prove the 
best tfieans of preserving the worth­
while features of the Recovery Act.

NRA BILL DRAFTED
Adding to the panicky appearance 

which plans for the extension of the 
NRA have assumed in the Washing­
ton discussions, a tentative bill was 
rushed forward late in the week in an 
effort, so it was said, to stem labor 
trouble and the uncertainty and con­
fusion in industry which have been 
holding up progress. The decision to 
drop the Belcher lumber case, which 
was being present to determine the 
constitutionality of the Recovery Act, 
made plain how weak the administra­
tion considered its claims to major 
powesr.

The reaction in the lumber industry 
was immediate. The Code Authority 
discharged most of its employes and 
indicated that the code was suspended 
“in effect if not in fact.” Adding to the 
bitterness was the charge that the 
power of production control had been 
forced upon the industry by the ad­
ministration.

In the draft of the new Recovery 
Bill there is little evidence that past 
lessons have been learned. No defini­
tion of what is interstate and what in­
trastate can be found. Regulations 
aimed against price-fixing and produc­
tion control are more clearly stated, 
but the President is given power to 
allow these artificial devices under cer­
tain conditions. The labor provisions 
are carried over, with an additional 
right given employes to take civil ac­
tion against employers for recovering 
losses suffered by violation of the col­
lective bargaining section.

Strategy probably called at an ear­
lier date for letting business itself de­
cide between an extension of the act
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and passage of the labor bills. These 
tactics, however, seem to have failed 
and confusion has been added to con­
fusion, so that it is difficult to imagine 
the outcome.

DRY GOODS CONDITIONS
A sharp upturn in retail trade was 

the report for the week from most cen­
ters. Local stores ran close to last 
year’s figures and from other cities 
came the information that sales were 
running much better than was expect­
ed as the month came to a close. In 
this section apparel business finally 
spurted ahead and good results were 
reported on anniversary sales.

For the month the stores here will 
probably show totals in line with ear­
lier estimates. These pointed to a drop 
of 12 per cent, under the same month 
last year with the extra business day of 
March, 1934, taken out, or a decline of 
15 per cent, in the comparison of 
month with month.

Since a gain of more than these per­
centages is confidently expected in 
April, the two months’ business would 
show a net increase.

From other parts of the country, 
which are less affected by the cheerless 
state of mind that afflicts this center, 
the news of trade was more favorable 
More stores are “making their figures” 
than was expected earlier. Damage and 
inconvenience caused by dust storms 
in farming regions have affected busi­
ness, but so far trade totals have not 
been greatly reduced.

Cautious purchasing through recent 
weeks has taken into account the short 
period permitted by the late Easter be­
fore the Summer season begins, so that 
retail surpluses which must be cleared 
wlil probably be small.

Wholesale merchandise markets 
were most active in the week but there 
was no evidence of the shortages that 
may appear if retail demand continues 
to accelerate at the present rate.

FIRST QUARTER RESULTS
As the first quarter closes, there is 

naturally some disappointment in the 
failure of business to go ahead after 
its sharp rise front last September to 
January. Over the first three months 
of the year, however, industrial and 
trade interests have been subject to 
almost constant attack upon confi­
dence. First it was the anxiety aroused 
by the gold-case decisions and more 
recently it has been the dubious out­
look for the NIRA.

Taking stock of uncertainties 
through the last two years, however, 
and how the worst fears of those who 
have been crying “Wolf!” have failed 
to materialize, it might be well for 
business to put aside most of its wor­
ries and concentrate upon the task of 
pushing ahead its own plans. Certain 
interests are undoubtedly capitalizing 
uncertainty and discontent in further­
ance of their own selfish ends.

The quarter now ending has fur­
nished at least some headway in the re­
covery movement. * On balance there 
was little if any gain for industry in 
the aggregate. Prices have moved, 
however, into somewhat better rela­
tionship, with the further advances in 
farm products and a lowering of the 
industrial average. '
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OUT AROUND

Things Seen and Heard on a Week 
End Trip

I made a dozen calls on Grand Ha­
ven merchants last Saturday and was 
pleased to note evidences of improved 
business in many instances.

Tom Ruiter, grocer at 1120 Wash- 
. ington street, is enlarging his store 
by building an addition to the rear 
back to the alley He expects to com­
plete the improvement in about two 
weeks.

John Casemier, across the street, has 
doubled his store space by taking over 
the store formerly occupied by the 
Kroger Co., next door West. He now 
has one of the most attractive grocery 
stores in the state.

I found Tony J. Baker, proprietor 
of the Peoples Mercantile Co., very 
happy over the courtesy accorded him 
by the Grand Haven high school band, 
in playing the “March of the Citi­
zen Soldier” by Taylor at the ninth 
annual band concert given by the or­
ganization on March 22. This march 
was a favorite with the old Grand Ha­
ven Cornet Band. It was played by 
this organization in 1888 as a part 
of the dedication services at the un­
veiling of the soldiers monument in 
Grand Rapids. The march was played 
this time as a special tribute to Mr. 
Baker, who was a member of the band 
in 1888 and was in the audence when 
the concert was given.

Van Zanten & Fisher, who installed 
an electric equipment meat' department 
about ten months ago, are very happy 
over the outcome. The new department 
is in charge of Chester Ronda.

While calling on William Veening, 
at the Golden Rule Clothes Shop, I 
was delighted to meet John W. Ver- 
hoeks, who subscribed for the Trades­
man when it was nine weeks old and 
rounded out thirty years as a constant 
reader and patron of our publication. 
He was engaged in the retail grocery 
business at Grand Haven during that 
period. For the past' five years he has 
represented the Franklin Life Insur­
ance Co. as its local agent. He says he 
has read nearly every issue of the 
Tradesman for the past twenty-two 
years, picking t up in the stores of his 
friends. He says the outstanding fea­
ture of the Tradesman during the fifty- 
two years he has been familiar with it 
is the poem1 on the front cover.

Wherever I went in Grand Haven I 
found evidences of repairs and enlarge­
ments to existing business. The busi­
ness men of the city evidently act on 
the assumption that there is a good 
time coming and that the resumption of 
business to normal conditions is not far 
off. In making this statement' I do not 
wish to imply that normal conditions 
prevailed during 1927, 1928 and 1929. 
Those were abnormal years for busi­
ness, because we were all crazy as 
loons buying bonds and stocks, many 
of which subsequently turned out to be 
worthless. Many merchants now tell 
me their sales are now up to the totals

of 1925 and 1926, athough collections 
are not quite so good as was the case 
in those years. Considering the large 
percentage of goods now disbursed 
through the welfare stores in many 
cities, I am surprised that the volume 
of sales should be as large as they are 
now in many cases.

I was pleased to see indications of 
the changed ownership in two of the 
large builddings of the Challenge Re­
frigerator Co. on U. S. 31. A large 
sign bears the name of the Great Lakes 
Cooperage Corporation. I am told that 
beer barrels will be the principal out­
put.

Returning home via Spring Lake I 
was rejoiced to see how efficiently the 
state has functioned in laying the new 
cement roadway from curb to curb 
for the space of a mile or so in the 
main street. Spring Lake is certainly 
very fortunate in the matter of cement 
pavement in the main street. A dozen 
years ago the sister of the late Wil­
liam Savidge had a paved highway 
built in the city as a memorial to her 
brother. Now the state repeats the 
magnanimous act of the sister by re­
placing the worn out pavement with a 
wider and longer pavement. The as­
pect of things along the street could be 
greatly improved by the removal of the 
ill looking wooden buildings on the 
South side of the street between the 
oil stations and the bridge.

A local concern is advertsing in a 
local daily paper that it can fit a per­
son who has had no experience in 
shorthand work for a desirable position 
in thirty days. It may be able to do 
the trick, but the claim' looks decidedly 
fishy to me. Concluding I would like 
the opinion of a man of long expe­
rience ora the subject I addressed a 
letter of enquiry to M. E. Davenport, 
President of the Davenport McLachlan 
Institute, who promptly replied as fol­
lows:

Grand Rapids, March 26—I appre­
ciate very much the interest shown in 
your letter of March 21. I am especi­
ally glad to notice that you have taken 
cognizance of this situation, because 
you appear to be the only publisher in 
Grand Rapids who has any regard for 
the ethics of his advertisers. This is 
not my personal opinion only, but the 
conviction of every advertiser to whom 
I have spoken.

Newspapers generally have degen­
erated' into advertising sheets. Here 
and there you find one that respects 
its traditional positon and makes an 
attempt to protect its public It is re­
freshing indeed to feel that the Michi­
gan Tradesman has a reputation for 
opposing all kinds of fraudulent 
schemes, and I was delighted with the 
editorial in the Grand Rapids Herald, 
paying tribute to your zeal in uphold­
ing fair, honest business.

In trying to find a way to curb the 
particular abuse to which you refer— 
shorthand in thirty days with its impli­
cation of a good job at the end of that 
time—I have found that there is a stat­
ute which makes it a criminal offence 
to make misleading statements regard­
ing a product or service. I have taken 
this matter up with our Prosecuting 
Attorneyy, but he told me last Satur­
day that the manager of this thirty-day 
shorthand school had been in his office 
and had told him there was nothing 
misleading about the advertisement; 
that shorthand could' be taught in thir­

ty days. Therefore, he was inclined 'to 
do nothing about it.

The statute is clear and it would 
seem as though our problem is to prod 
our prosecuting attorney into action. 
Possibly, he does not relish additional 
work, but it is very clear that the inter­
ests of the public demand the exercise 
of every legal remedy possible.

One day this week I shall get a copy 
of the statute and leave it at your of­
fice. I shall try to call at a time when 
you are in and when it is convenient 
for you to see me, because I would en­
joy talking with you a few minutes 
anyway. M. E. Davenport,

Pres Davenport-McLachlan 
Institute.

Battle Creek, March 30—Yours re­
ceived. I shall not have any set speech 
for our dry goods convention, but the 
enclosed is what I have prepared for 
the president’s message, which will ap­
pear on the front page of the program:

In every  sto re , how ever sm all, 
tim e, w ork  an d  m oney  can be  
saved  b y  organization .

O rgan iza tion  of a  s to re  is no t a 
difficult p roposition . O rgan ization  
is sim ply  cutting  up  a  b ig  jo b  into 
p arts. It d e term ines the  tim e, the  
m an n er an d  th e  responsib ility  for 
getting  things done. O rgan iza tion  
sp eed s up  operations, p reven ts 
o v erlapp ing  an d  duplication . O r­
gan iza tion  defines ju st w h a t each 
jo b  is an d  how  each is re la te d  to  
o thers in th e  store. It rem oves 
m an y  causes of friction. It saves 
m o n ey  an d  is th e  prim e fac to r to 
m ake m oney .

S om eone h as said the  p ro b lem  
of o rgan ization  is “ to a rra n g e  an d  
p u t to g e th e r  d ifferen t p ersons and  
jo b s  in to  o ne  w h o le  b o d y  so th a t 
th ey  will w o rk  as a w hole  easily 
an d  harm on iously .”

A n d  so it is w ith  organ izations 
such as th e  M ichigan R eta il D ry  
G o o d s A ssociation . C om m ittees 
a re  ap p o in ted  fo r certain  “ func­
tions” — how  w ell w e a re  o rg an ­
ized d ep en d s  u pon  the  m an n er in 
w hich th a t com m ittee functions. 
D uring  m y p resen t y ea r  as P resi­
d e n t o f the  M ichigan R eta il D ry  
G o o d s A ssociation  all com m ittee 
ap p o in tm en ts  seem  to  hav e  func­
tioned  alm ost 100 p e r  cent. I 
can  say  th a t I n ev er called  a  m ee t­
ing of an y  com m ittee  b u t w h at the 
m a jo rity  o f th a t com m ittee  w as 
p resen t, irrespective o f w here it 
m ight b e  called.

I th ink  th a t one o f the  finest 
exam ples of o rgan iza tion  an d  co ­
opera tio n  am ong  m em b ers o f any  
s ta te  association  w as d isp layed  b y  
th e  a tten d an ce  o f a com m ittee a p ­
p o in ted  b y  m yself to a tten d  a  d in ­
n e r  in  th e  s to re  of Leigh C hristian, 
to  w hich com m ittees w ere invited  
from  every  o th er s ta te  association 
in M ichigan. T h e  resu lt w as th a t 
th e re  w ere ab o u t tw enty-five p e r­
sons p resen t, rep resen ting  a t least 
th e  m ajo r  p o rtio n  o f the  in d e ­
p e n d e n t re ta il business of the  
S ta te  of M ichigan.

F rom  this sm all m eeting  there  
d ev e lo p ed  the o rgan iza tion  in our 
s ta te  of th e  M ichigan F ed e ra ted  
A ssociation  w hich again  show s 
w h at o rgan iza tion  and  co -o p era ­
tion n o t on ly  in sto res b u t in o r­
gan iza tions such a s  ou rs can do.

T h ro u g h  th is sm all g roup  m e e t­

ing in Leigh C hristian’s store, plus 
o rgan ization  an d  co-opera tion , w e 
have  d ev e lo p ed  an o rgan ization  
of in d ep en d en t b u :iness m en 
th roughou t th e  s ta te  o f M ichigan 
w hich has a lre a d y  d isp layed  its 
streng th  in the  p resen t session of 
th e  s ta te  legislature.

T h e  M ichigan R eta il D ry  
G o o d s A ssociation  is en titled  to  a 
g rea t am oun t of c red it fo r the 
organ ization  of this M ichigan 
F ed era tio n  o f In d ep en d en t M er­
chants, in w hich ten  of th e  lead ing  
s ta te  o rgan izations a re  b a n d e d  to ­
g ether b y  o rgan iza tion  an d  co­
operation , each s ta te  association 
know ing just exactly  w h at Dart in 
th e  p ro g ram  it is to  ta k e  for 
the  benefit o f its ow n in d e p e n d ­
en t business.

So you see th rough  o rgan iza­
tion w e h av e  b a n d e d  to g e th er 
th ousands o f in d ep en d en t retail 
m erch an ts  th roughou t th e  sta te  
w ho th rough  organ ization  of their 
ow n officers an d  m em bers have 
com e to th e  conclusion th a t it w as 
tim e th ey  w ere  do ing  som ething 
to p ro tec t their ow n business and  
th a t p ro tec tion  has com e an d  will 
com e m ore an d  m o re  if w e  as in ­
d e p en d en t d ry  goo d s m en will get 
back  of th is new  organ ization—  
fight fo r it— speak  w ell o f it— co­
o p e ra te  w ith  it —  b ecau se  w hen 
you do, yo u  are  fighting for your 
ow n business an d  th a t o f th o u ­
san d s of o th er in d ep en d en t m er­
chan ts th roughou t th e  s ta te  of 
M ichigan.

T his fed e ra ted  m erchan ts o r­
gan iza tion  is fo rm ed  for th e  p u r ­
p o se  of fighting th e  cause o f the 
in d ep en d en t m erch an t th roughou t 
M ichigan. Y ou can  help , an d  you 
can  help  in y o u r ow n com m unity, 
if you on ly  h av e  in testinal stam ina 
enough to stan d  up for your ow n 
righ ts against th is “g an g ” of p i­
ra te s  w ho a re  in your com m unity, 
u nderm in ing  every th ing  you do  
and  sending all the  p rofits  to  W all 
street, an  a lread y  o verly  finan­
cial m oney  center.

L et s con tinue to  co -opera te  
an d  organ ize and  w in ou t b y  ow n­
ing our business an d  o p e ra te  it 
a t a  p ro fit and  help  keep  our co m ­
m unity  free from  th e  dom in ion  of 
W all s tree t an d  th e  s to res th a t 
rep resen t it.

At the close of my year I shall have 
a set speech and there will, I believe, 
be a lot of fire works in it and I shall 
send it to you ahead.

Mr. Stowe, I believe if there ever 
were a lot of jackasses in business it is 
us independents. If the independent 
merchants to-day would shop or trade,
I should' say, with the other independ­
ent merchants irrespective of their 
lines, there would be no need for spe­
cial chain store taxes. We would have 
them licked. But to-day too many dry 
goods merchants (independents) are 
buying their groceries of chains and 
too many independent grocery men are 
buying their dry goods from chains,
all down the line. I know every d-----
one of ’em here does it. But it is this 
way all over the state. I preach: cut 
out the chains, and I practice what I 

(Continued on page 23)
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F I N A N C I A L
THE LAND OF THE LILY

Some Interesting Sights and Customs 
in Eastern Bermuda 

St. Georges, Bermuda, March 30 — 
Comptailer enjoys Bermuda very 
much. The quiet and peace has done 
much to his tired body. He finds peo­
ple so nice and friendly. But business 
throughts somehow pervades his mind. 
One night he has a dream that his 
manufacturing plant in Detroit is burn­
ed down. At the break of day Comp­
tailer packs his grip. In the afternoon 
he boards the Castle Harbor tender to 
meet the Monarch in Murray’s An­
chorage as she steams on to New 
York. He meets Mr. Wm. Harnett, a 
Superintendent for the Bermuda De­
velopment Co., Ltd., and is much 
pleased to learn that he lived in De­
troit for a number of years. Comp­
tailer congratulates him on being for­
tunate enough to live in Bermuda, 
where one is really able to live longer 
and carry on the span of life. Mr. Har­
nett points out St. David’s lighthouse 
as they pass through the New Town 
Cut Channel and tells him that it is a 
good beacon for the English, the Irish, 
the American and all others. Yes, and 
the Welch built it. Sturdy it must be.

Soon the Castle Harbor tender turns 
into the sea channel. In a few moments 
they are in Murray’s Anchorage. This 
is a basin of salfe water having an area 
of about three squares miles. Pro­
tected, as it is, on one side by a big 
reef it forms a most excellent place 
even in stormy weather to transfer pas­
sengers and their luggage. Soon Capt. 
Lovatt, the genial master of the Cas­
tle Harbor tender, points out the ap­
proach of the Monarch of Bermuda. 
Comptailer strains his eye. Just a 
verticle line appears to him on the 
horizon. Soon this line divides and 
becomes two lines. It is the two masts 
of the ship. A shape below the masts. 
Larger it becomes. Such a sight in the 
very light mist cut by the sun’s rays. 
One big stack soon turns into three. 
The big red bands on these stacks 
seem to grow redder and the black one 
blacker in the glistening sunlight. Capt. 
Lovatt has already brought his ship to 
a full stop. The big master of seas un­
der the guiding hand of Commandter 
Francis makes a lee for the tender. 
Out goes the line and soon the two are 
fast to each other. All of this is done 
with such ease and quietness that 
Comptailer has to watch closely to as­
certain what is going on. Hand over 
hand goes the baggage. You would 
think these porters were making sort 
of a series of football forward passes. 
Joe, with whom Comptailer has played 
many a game of golf, calls to him from 
the top deck. And sure enough there 
is Margie, with whom he has danced 
many a delightful hour at the Bermu- 
diana.

As Comptailer starts to board ship 
he is stopped1 by Staff Captain L. F. 
Banyard and handed a radiogram. His 
doctor tells him that he must remain 
in Bermuda because it has the ideal 
climate to bring him back to health 
and happiness. Poli, the great sketch 
artist, asks him back to the Bermudi- 
ana that he may make another sketch 
of this ambassador of good will from 
Michigan. Geo. Blackman and Mrs. 
Rockwell tell him that due to his ef­
forts there are now some people stay­
ing at the Bermudiana from Michigan.

Miss Christine Burgess tells him 
that she has a new film for him in the 
small motion picture camera he pur­
chased at the Phoenix drug store in 
Hamilton. Comptailer has’ made many 
friends among the business people and 
social people of these isles of rest. All 
these fine people ask Comptailer to re­
turn and enjoy more of the welcome 
spirit of old Bermuda. And so Capt. 
Lovatt evokes his authority and places 
Compailer in his custody. “You may 
have your Broadway,” he calls to Joe,

“but give me my Bermuda just as it is. 
For in Bermuda we live and we do not 
have to race for existence. Take your 
dark haired friend along with you so 

. prettily dressed in deep red and soft 
toned yellow.” And as the Monarch 
gets under way for New York Comp­
tailer, waving a farewell to Margie, 
sings “Margie, Margie, I’m Always 
Thinking of You.” And the orchestra 
aboard the giant of the seas picks up 
the tune. And so everybody on board 
is singing it. And thus Comptailer is 
given the greatest “Goodbye Party” 
for many a year in Bermuda.

As they return the captain points 
out interesting landmarks. There is 
Fort St. George, now a signal station 
with the weather bureau just beyond. 
And sure enough the St. George Hotel, 
of which Mr. Bradley is the manager. 
Fort William looms up. And it was 
from this fort that they stole the gun 
powder for Washigton and the Battle 
of Bunker Hill. Away out on the reef 
is North Rock lighthouse. Soon Sea 
Ventura Flat is reached. This is the 
place where Sir George Somers was 
wrecked in 1609 with his settlers from 
Virginia. Soon the pilot’s boat appears 
with its horizontal red and white flag. 
Down the ladder comes the pilot into 
the small boat which heads its way to 
the pilot station on St. David’s Island. 
Soon they pass five fathom hole and 
come through the most scientifically 
laid out channel, which is the most per­
fect from the shipping standpoint. And 
certainly Town Cut Channel is thus 
meagerly described.

Comptailer is given the key of wel­
come to St. Georges by a group of 
prominent citizens. Immediately he 
goes into the Pirates bar. The bar­
tender sets down the bottle of Scotch. 
He fills up the glass, full to the top, 
leaving no room for soda. The bar­
tender grabs Comptailer’s hand as he 
starts to drink and asks him when he 
became a pirate. Comptailer a pirate? 
Did he come here to ravage and to 
destroy the time-honored customs and 
traditions of Bermuda? Did he come 
here to change those narrow and curi­
ous streets of St. Georges? Did he 
come here to drive automobiles and 
make whoopee? Did he come here to 
turn these islands into a yankee carni­
val. If he did, then he should have 
refused that key of welcome? Could 
he turn it back now? Indeed, there is 
only one thing to do. Drink a gentle­
men’s amount of liquor like a gentle­
man, behave like a gentleman, and thus 
earn the reputation of a solid citizen 
with the respect of all.

A friend in need is a friend indeed, 
and a friendly place to live in is a 
great asset. And so Comptailer wisely 
selects Glen Duror as his place to live. 
Again he find's nice people who really 
know this locality and many people 
in it. The length of Comptailer’s stay 
makes feel that he is grow'ng native. 
To attend church is quite the thing to 
do. And to St. Peters the parish church 
of St. Georges he goes. Some one has 
described the architecture as Norman. 
In reality it is neither Norman or 
Gothic but rather nondescript in pur­
ity of architectural form. Even the 
tower has been so changed that it is 
practically impossible to recognize its 
original form. Inside the church there 
is much to see. Comptailer was privi­
leged to see the communion silver and 
furnishings of the altar. He noted the 
coat of arms of the Bermuda Company 
very finely carved in this wonderful 
silver. There is a plate by William III 
bearing the date of 1697. There are 
two flagons perfectly made and beauti­
fully balanced. The christening bowl 
with its wonderful bead was presented 
by Gov. Brown in 1782. All this service 
is used at each communion. Its age 
befits very well with that of the church 
which bears the date of 1618. And the 
present rector, Arthur Tudor Tucker, 
is simply carrying out tradition and the 
line of Tucker intelligence. R. I. Tuck­
er was rector from 1839 to 1868.

Comptailer meets a friend, Ronald 
John Williams, editor of the Bermu­
dian, who gives him a striking de­
scription of the interior of the church. 
“There is a curiosity in the plan of 
the church,” says Mr. Williams, “which 
is worthy of explanation. The sanctu­
ary does not terminate the nave, but is 
at the East end of the transept. A wit 
has spoken of the members of the con­
gregation bringing in compasses to get 
their bearing during the reciting of the 
creed, and, in fact, the larger part must 
rest satisfied with but a sidewise view 
of the altar, and there are parts of the 
nave from where the holy ceremonies 
cannot be seen at all. Until 1715 the 
whole church was comprised within 
what are now the transepts, with the 
entrance at the West end; then at that 
time the present nave to the South 
was added, though the position of the 
altar was not changed. Possibly it was 
though proper to retain it to the ec­
clesiastical tradition and symbolism 
rather than place it facing the body of 
the church. But the termination of the 
have is not without dignity: the three 
decker pulpit is placed there. How 
few there are left of these to-day!” 

“The lowest seat within a three deck­
er was for the parish clerk, position 
formerly of importance. From the in­
termediate place the parson read the 
lessons and to the highest, that of 
greatest dignity, he mounted to preach 
his sermon. The church retains the 
old box pews. They are reminders of 
a period earlier than the present when 
family worship was a privilege and 
duty and the support of the church, 
which carried with it the assignment of 
a pew, marked a mam of merit in a 
community. Some of this spirit re­
mains in St. George’s in contrast to the 
laxity in general: the absence of inter­
est in affairs spiritual and denials of 
responsibility toward church attend­
ance, so often mingled with an idle 
Pharisaic scoffing.”

Comptailer thanks the Bermudian, 
the leading monthly of Bermuda, for 
this description, for he well knows it 
is so much better than he could do. He 
reads the inscriptions on the various 
tablets on the walls within, commem­
orating the dead. But his mind reverts 
to old box pews. Up in front is the 
Governor’s pew which is occupied by 
His Excellency everytime he visits St. 
Peters. And there is pew No. 1 for the 
Lord Mayor. Comptailer thinks of his 
great mission to bring more people to 
these isles of rest. Thus he picks up 
the radiophone and calls Manilla in the 
Philippine Islands. To his friend Frank 
Murphy, His Excellency the Governor 
General of the Philippine Islands, he 
gives a most hearty welcome to Ber­
muda and tells him that there is a 
place reserved for him according to 
the ethics of diplomacy when he comes 
to vacation and rest in this beautiful 
Bermuda. And should Comptailer for­
get Mayor Frank Cousins of Detroit! 
Indeed he will not because Detroit is 
so near to Bermuda. It is overnight
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to New York aboard the Queen or 
Monarch and you are here for a sur­
prisingly small sum of money. And so 
he gets the mayor on the radiophone 
and tells him of the courtesies which 
are awaiting him when he and his fam­
ily shall visit this paradise of paradises.

Comptailer wonders if he should get 
a guide book. He recalls an amusing 
incident in the use of the Baedeker on 
the Rhine. Going up the Rhine he 
spies on the deck of the steamer an 
American intent on the pages of his 
Baedeker, the official guide book. Next 
to him is a German friend who drinks 
in the beauties of the scenery. The 
American is turning the pages of the 
book as this castle appears or a town 
is passed1 or a large vinyard disappears. 
His eyes are riveted upon its pages 
and his German friend seems to be 
looking at him in friendly consterna­
tion. Drink of that book he would 
while the German drinks of the scen­
ery. Comptailer is introduced to them 
as the steamer nears its destination. 
A party of four makes a nice dinner 
crowd and so to a fine restaurant they 
go. The German discusses some of 
the delightful spots along the historic 
Rhine. But the American when these 
places are mentioned pulls out his 
guide book and refers to them as on 
page so and so.

And thus Comptailer certainly learn­
ed a lesson. Why buy a guide book 
for St. Georges and Bermuda when 
so many people are so friendly and 
willing to take you around.

Comptailer turns into Somers Gar­
den which is the most beautiful park 
in St. George’s. He sees a cocoanut 
palm and thinks what fun he could 
have if the people at Glen Duror would 
only loan him their pet monkey to 
throw down cocoanuts. He looks at 
the pigmy date palm and thinks that 
will probably be useful for a small date 
with a new lady friend. He plucks a 
piece from the thread palm so this lady 
friend may have something with which 
to sew on the button which has come 
off his shirt and possibly darn his 
socks. He takes a leaf of the cocoa 
palm back to Glen Duror and asks 
them to steep it up and make cocoa 
tea. Of course he does this because 
he wants a new drink to serve to his 
lady friend at four o’clock in the after­
noon. Fro mthe blooming hibiscus he 
picks himself a buttonhole bouquet. 
Perhaps the fish tail palm tastes like 
fish and so Comptailer takes a piece of 
that. He concludes his snatching acts 
by taking the entire Rupicola India 
palm along with him. For he has never 
been to India and seems to feel some­
how this will take him there and save
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him the cost of airplane charges. Nev­
er in all of Bermuda has he found so 
many things in one spot of such great 
assistance in his pursuits.

William C. Allard.

Political Situation Not Reassuring to 
Business

The business picture presents noth­
ing outstanding, either on the encour­
aging or discouraging side. While bus­
iness is better than sentiment, it is fall­
ing to register as much as seasonal im­
provement. In addition, business is de­
finitely “spotty.” Looking at the near 
term trend of business the c'ose rela­
tionship between Government spending 
and indices of business activity in the 
past must not be overlooked. Although 
the relief bill will likely be in effect 
soon, so that a large aw unt of funds 
will be available, it must be realized 
that political factors might easily influ­
ence the expenditure of a large pro­
portion of these funds in 19.16 which is 
an election year.

The political situation, both domes­
tic and foreign, is not particularly re­
assuring to business. There seems to 
be a tendency, however, to view the 
prospects of war and a currency de­
preciation race with caution rather 
than with alarm. Several factors in 
the domestic political picture have not 
been removed, such as the futme of 
the NRA, the utility bill and the Su­
preme Court decision on the railway 
pension act, which very likely will de­
termine the emphasis on reform or re­
covery. The trend of decisions being 
subject to opinions of man are, of 
course, unpredictable and must be fol­
lowed from day to day.

Jay H. Petter.

Pressure Resented
P ressure being  p u t u p o n  C o n ­

gress to  en ac t th e  om nibus b a n k ­
ing bill b e fo re  ad jo u rn m en t of the  
session causes ap p rehension  an d  
an noyance  am ong conservatives, 
w hile th e  in fla tionist g roup  d e ­
clares it d o es n o t go  far enough in 
w resting  po w er from  p riv a te  
b an k e rs  an d  resto ring  it to  the  
G overnm en t.

T h e  real strugg le over the  leg­
islation will occur in th e  Senate  
an d  R eserve B oard  G o v ern o r Ec- 
cles soon will h a v e  an  o p p o rtu n ­
ity  to  tell the  B anking  an d  C u r­
rency  C o m m ittee  o f th a t b o d y  
w h a t are  h is view s as to  G o v ern ­
m en t con tro l. H e  will th e re  face 
a  m uch less friend ly  g roup  th an  
m ad e  up  th e  H ouse B anking 
C om m ittee.

T h e  discussion will first revo lve  
a ro u n d  Eccles’ nom ination , for he  
n ev er h a s  b een  confirm ed, an d  
o ne  question  will b e  the ex ten t to 
w hich  ac tu a lly  h e  h as  d ivested  
h im self o f his b a n k  in te rest in 
U tah , a n d  w h a t m ay  b e  his con ­
nection  w ith  a  b a n k  ho ld ing  co m ­
pany.

H e  will b e  asked  to  m ak e  clear 
w h a t h e  b elieves to  b e  th e  respon- 
sib ilitv  of th e  b a n k ' to  deposito rs, 
as d ifferen tia ted  from  an v  ob liga­
tion h e  m igh t b e lieve  th em  sub­
jec t to, as an  agency  to  a id  th e  
G o v ern m en t in financing its o p e r­
ations.

The Heart o f the Community

T h e  yellow moon drops below 
the horizon. One by one the 
houses darken as silence settles 
over the countryside. It is a time 
of rest, of slumber.

But there is one build ing  
where rest does not enter, where 
the windows never darken; for 
the work of the telephone ex­
change, like the work of a sleep­
er’s heart, must go on hy night no 
less than by day.

Here trained operators, alert 
and skilful, sit at the junction of 
many wires. Here are linked all 
who would speak across the miles 
of darkness. . . . Somewhere an 
anxious mother is wakened hy a 
childish, fretful cry. . . . 
Somewhere furtive foot­
steps betray the presence

of a prowler.. . .  Somewhere, in 
a cellar, smouldering rags send 
warning smoke drifting through a 
home. . . .  At some lonely cross­
ing two cars crash and overturn.

In these emergencies, help is as 
close as the nearest telephone. 
Over a waiting wire speeds the 
call for aid — for the doctor, 
police, fire department, an ambu­
lance. If that wire were not 
waiting, there would be heavier 
penalties of grief and loss; help, 
at times, would arrive after help 
had ceased to he of use. Faith­
fully rendering a vital service 
both night and day, the tele­
phone exchange plays a part 

which makes it, in a sense 
that is very real, the her.r': 
of the community.

MICHIGAN BELL TELEPHONE COMPANY
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R E T A I L  G R O C E R
Retail Grocers and M eat Dealers A ssocia ­

tion of M ichigan.
P re s id e n t—R udolf E c k e rt,  F lin t. 
V ic e -P re s id e n t—O. A. S abrow sk i, L a n ­

sing.
S e c re ta ry  — H e rm a n  H a n se n , G ran d  

Rapids.
T re a s u re r—O. H . B ailey , S r., L an sin g . 
D irec to rs—H o lg er Jo rg en so n , M uske­

gon; L. V. E b e rh ard , G ran d  R ap id s ; P a u l 
Gezon, G rand  R ap id s; L ee  L illie, Coopers- 
ville; M a rtin  B lock, C harlevoix .

Name of Jevne Passed From Trade 
Picture

When a chain store weakness is 
pointed out to us, we shall not gain 
much from it if we content ourselves 
with feeling self-righteous, maybe 
thankful, like the Pharisee, that we are 
not as other men. We are shown 
weakness in others that we may ex­
amine ourselves, look within our 
stores, to insure that we do not have 
similar shortcomings.

“Well, get down to cases” says you, 
“and cut the preaching!” All right. 
My present application is the perish­
ables department; specifically spinach 
to-day, because in our immediate re­
gion rain has come plentifully of late 
and spinach reaches many wholesale 
markets heavily loaded1 with dirt. 
Chains suffer in such circumstances be­
cause their buyers must secure big sup­
plies and get them quick, and spinach 
is only one item. To go from market 
to market is impossible. Temptation is 
strong to take what is offered, to sup­
ply units in time for each day.

Spinach far from the pink of condi­
tion thus reaches the various stores. 
Individual managers may resent such 
treatment, but few enter real protest. 
They don’t like to be classed as “kick­
ers,” and few know how far a come­
back from the buyer may go toward 
putting them “in bad” with the folks 
higher-up. So, except for a few strong 
characters, managers accept what 
they get and do the best they can 
with it.

But what is “the best” under a chain 
manager depends on many factors aside 
from the man’s character itself. He is 
heavily loaded with work; not, please 
note, because “chains over work their 
help”—which is as much bunk as 
thoughtless generalities usually are— 
but because of the limitations of non­
service business, especially as aggra­
vated by NRA wage requirements.

Because the produce deliveries must 
be made in rotation, he may get his 
perishables long after opening time 
when activity of trade confines him at 
his checking counter so steadily that 
he is unable to do more than hastily 
place his goods, with no time for sort­
ing much of anything and no chance 
to wash spinach. His business suffers 
because no consumer anywhere to-day 
needs to accept anything not in prime 
condition. Too many food stores are 
at hand for that.

Briefly stated: Only perfection in
perishables will pass muster.

Here, then, the solo grocer enjoys 
a fine advantage—or say the chance 
for such advantage. He can rise extra 
early, go to market and select the pick 
of all offerings. Nobody holds him by 
any ties other than good goods. He 
can pass any wholesaler, regardless of 
acquaintance, friendship or other ele­

ment. Personally inspecting what he 
gets, it is clearly up to himself what 
he sets before his- trade.

Then suppose that all spinach re- 
cipts suffer rain dirtying, he can rush 
back and, by extra diligence, he can 
clean what he displays and have that 
great advantage.

But this chance, this opportunity, is 
there in full effect only if the grocer 
take advantage of it. That is the real 
lesson to be derived from this state of 
facts and similar conditions. It de­
serves emphasis because my observa­
tion is that grocers are no better in this 
respect than they should be.

Most of us are great on responding 
to slogans, but few stop to think any 
slogan or statement through. We are 
agreed, at least in theory, that what 
culminated in mid-1929 was a financial 
and economic debauch—nothing of 
real prosperity about it. Yet in keep­
ing with various bits of sloganitis our 
thoughts and hopes revert to 1929 with 
expectation that similar conditions may 
return.

Now- Printers’ Ink quotes the head 
of Thom McAn—which is a chain of 
shoe shops, by the way—thus; “It 
would be helpful if business leaders 
would recognize that the present gains 
are normal gains and that the business 
we are enjoying now is normal busi­
ness, and would not compare it, un­
favorably, with the volume of boom 
years. The business gain now flows 
from genuine improvements in mer­
chandise, priced reasonably, and from 
efficiencies and progressive activities 
in business management.”

I have been encouraged of late to 
note, coming from out-of-the-way 
small places, what I think is “the still, 
small voice” of the plain people. It is 
beginning to rise above the din of 
fading jazz, penetrating the raucous­
ness of radio advertising, with a note 
of simple sanity such as we heard, 
likewise from backwoods localities, 
after our wartime let-down of morale 
had spent its force.

That’s fine. It connotes return to 
first principles, to the ancient Gospel 
ofhard work and stern endeavor being 
the price of personal independence and 
the only reliable way toward enduring 
progress.

On March 7 the name Jevne passed 
from the trade picture of Los Angeles. 
It had disappeared from the Chicago 
district some years before. That marks 
the end of what two Danish brothers 
made famous wherever high grade gro­
ceries and table luxuries were known; 
and because a paraphrase of the old 
Latin’s saying herein applies to me, I 
give it thus: “Much of it I saw—part 
of it I was.”

Fifty years ago C. Jevne & Co. 
were as institutional in Chicago as 
Marshall Field and apparently as ner- 
maiient. It was my fortune to know 
the house well. I had one week’s ex­
perience as a clerk in it. The C. stood 
for Christian who came over first and 
was followed by his brother Hans. 
Hans did not stand Chicago climate 
well, so Christ sent him to Los An­
geles in 1885. There he started the 
business later to become H. Jevne Co.

• in a little shop, then central, in a lo­
cality long since gone to seed.

Despite the sleepy crudeness ot that 
quiet Mexican “pueblo” of perhaps 
10,000 or 12,000 inhabitants whose big 
trade was with “rancheros’’ who came 
periodically for great stores of staple 
supplies, Jevne handled the best goods, 
imported fine luxuries, had the knack 
of selling such goods, and grew with 
surprising speed and consistency.

Many stories are told of his ways— 
none, to my mind, worthier of note 
than this: That from his beginning un­
til his death, Jevne freely sold anything 
he had to any grocer who wanted it 
on a basis that provided a profit for 
that grocer. Jevne never questioned 
whether his competitor was supplying 
a former customer of his own; took 
no note that the rival might be a near 
neighbor; paid no attention whatever; 
seemed not to have any consciousness 
of rivalry or competitive elements. On 
the contrary, he not only sold another 
grocer anything that grocer wanted, 
not only gave a profit with ths item, 
but would take as much time and care 
to give the other fellow full details of 
the origin, history, best uses and ap­
plications of the article.

Did this hurt Jevne? It surely did 
not. His business grew rapidly, con­
sistently until it was known from coast 
to coast. Naturally, he grew into a 
wholesale department. He gathered a 
big fortune—too big for the next gen­
eration to live with as grocers. When 
the store location, occupied in central 
Los Angeles since 1906, was sought 
after with a fabulous . premium offer, 
the wonderful food emporium passed 
from the scene; and Hans survived it 
but a few years.

1 felt then that the Jevne business 
would not last and now, after years of 
gradual fading, it is gone.

Paul Findlay.

Firmer Gasoline Prices Expected
L arge  refiners p red ic t firmer 

gasoline p rices as th e  season of in­
creased  consum ption  approaches.

T h e  rep o rt of S ecretary  Ickes’ 
special com m ittee stressing the 
need  fo r h igher prices because 
m ost refiners hav e  been  operating  
a t  a  loss will influence p rice  p o l­
icy. A s th e  season for heav y  sale 
o f fuel oils h as term ina ted , refin­
ers a re  particu larly  in need  of 
g rea te r  yields from  gasoline sales.

S ince th e  o n ly  a lte rn a tiv e  solution 
to  their p ro b lem  w ou ld  b e  lower 
quo ta tio n s fo r c ru d e  oil, it is felt 
th a t steps to  a d v an ce  gasoline 
prices can  b e  expec ted .

In add ition , th e  m o v em en t of 
“h o t o il”  h a s  b een  largely  con­
fined to  truck  sh ip m en ts  from  
T exas, w hich a re  un like ly  to  d is­
tu rb  E astern  m arkets. M a jo r p ro ­
d ucers a re  re p o rte d  re a d y  to  a b ­
sorb  gaso line n o w  offered  in the 
G ulf m arket, an d  s tren g th  in that 
a re a  w ould  b e  reflec ted  elsew here 
in all p robab ility .

The Railroad Rate Decision 
T h e  em ergency  ra te  rise g ra n t­

ed  th e  ra ilro ad s  b y  th e  In te rs ta te  
C om m erce C om m ission  will yield 
ab o u t $ 8 4 ,0 0 0 0 0 0  annually . This 
will ju st a b o u t offset th e  5 per 
cent, a d v an ce  in w ages w hich 
goes in to  effect to -day , so th a t no 
increase in th e  recen t low  levels 
o f railw ay  earn ings will result.

It rem ains to  b e  determ ined , 
fu rtherm ore , w h e th er th e  ra te  in­
creases will curtail traffic to  a 
po in t w h ere  th e ir  effect will be 
co un terac ted . T h e  p ro d u c ts  se­
lected , how ever, w ere  chosen b e ­
cause they  seem ed  least likely  to 
b e  affected  b y  ra te  increases.

E xem ption  of m an y  agricu ltu r­
al p ro d u c ts  fro m  th e  rise will 
m ake E astern  ra ilro ad s  th e  chief 
beneficiaries. T h e  m an y  w eak 
ra ilro ad s in th e  W est will thus fail 
to  o b ta in  ap p rec iab le  relief.

Lower Prices and Durable Goods 
L ead ing  m an u fac tu re rs  o f su p ­

p lies fo r th e  h eav y  g o ods indus­
tries con tinue to  feel th a t th e  tim e 
is p rem a tu re  fo r a  p rice  cutting 
cam paign  to s tim u la te  volum e.

T his is n o t th e  tim e to  cut 
prices, one lead ing  industria list 
s ta ted . H e  in d ica ted  h is belief 
th a t low er p rices w o u ld  n o t give 
the  desired  stim ulus to  consum p­
tion, as long as so m an y  o th e r  fac­
to rs  he ld  b ack  build ing , ra ilro ad  
rehab ilita tion  an d  o th e r  b ran ch es 
of the cap ita l g o o d s  industries.

T h e  a rg u m en t is th a t a  price 
slash now  w ou ld  n o t b e  co m p en ­
sa ted  b y  increased  v o lu m e a t this 
tim e, an d  h en ce  se rious opera ting  
deficits w o u ld  b e  incu rred  th a t 
w ould  un d erm in e  th e  financial 
stab ility  o f such concerns.

CANDY FOR EASTER
A P R I L  2 1

PANNED MARSHMALLOW EGGS—ALL s iv rg  
JELLY EGGS—LARGE OR SMALL 
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M E A T  D E A L E R

Effective Cooking School in Several 
Cities

Schools of meat cookery conducted 
by the National Live Stock and Meat 
Board during the first two and1 a half 
months of 1935, were attended by 
190,200 homemakers in twenty-four 
cities of fifteen states, according to a 
report just issued by the Board.

In addition to the homemakers, a 
total of 5,600 retail meat dealers were 
familiarized with the meat cuts used 
at the cooking school and shown the 
value of the cooking school instruc­
tion in stimulating their meat sales.

The cooking school program brought 
to light increasing evidence of the fact 
that homemakers are keenly interested 
in learning more about the selection 
and preparation of meat. At every 
cooking school session, the Board’s 
lecturers are literally bombarded with 
questions indicative of this interest. 
Here are a few typical questions:

“Please give some ways of serving 
liver”—“How do you pan-broil a 
steak?”—“Please tell how to keep leg 
of lamb from shrinking”'—“Can meat 
loaf be cooked uncovered as well as i  
roast?”—“How do you fry bacon?”— 
“At what temperature should short ribs 
be cooked?”—‘“What is a minute 
steak?”—“When you fry meats should 
the pan be covered?”—“How can meat 
be broiled without a broiler?”—“How 
long do you bake a beef tenderloin?” 
“What is a grilled pork chop?”— 
“Should the outside skin on the leg of 
lamb be removed?”—“How do you pre­
pare a cured ham?’—“Should a slice of 
ham be cooked at a high or low tem­
perature?”.

Homemakers were equally as inter­
ested in the question of the food value 
of meat. Those women are thinking 
in terms of the family’s health in the 
preparation of their dad / menus. Here 
are some of the questions asked on this 
phase of the subject. “Are kidneys as 
rich in iron as liver?” -‘‘What is the 
food value of beef tongue?”—“What 
meats are blood-builders: ’—“Please 
give the meats high in iron and cop­
per for use in pernicious anemia”— 
“What meats would you recommend 
for the reducing diet?”.

Co-operation with live-stoc.c organ­
izations in various cities made possible 
a more effective cooking school pro­
gram in several cities. In Dallas, Port 
Worth and San Antonio, Texas, ,the 
schools worked closely with the Texas 
and South-western Cattle Raisers 
Association. In Rapid City, So. Da­
kota, the school was held while the 
annual convention of the American 
National Live Stock Association was 
in progress. In Wichita, Kansas, the 
cooking school was a feature of the 
convention week program of the Kan­
sas Live Stock Association

That the schools are papular in every 
section of the country is evident from 
the Board’s report. Women attend­
ing the Erie, Pa., school were unan­
imous in stating that it was the most 
instructive school they have ever nad. 
At Huntington, W.Va,, the school was 
acclaimed the most successful one ever 
given in that city. At Wichita, Kans.,

the 14,200 women present set a new 
high record for local cooking school 
attendance. An audience of 2.200 wo­
men attended the opening session of 
the school at Atlanta, Ga., in spite of a 
heavy downpour. At Tampa, hla., the 
hall was packed and wemen were be 
ing turned away as early as 9:00 A.M.

The cook of a leading Texas ranch 
was sent to all sessions of the meat 
cookery school at Fort Worth. In Bir­
mingham, Ala., the Board's lecturer 
was called upon to suggest menus con­
taining plenty of meat for the 400 
prisoners in the county jail. At To­
peka, Kans., 1,000 homemakers came 
to the second session of the school 
despite a severe dust storm.

One Function of National Live Stock 
and Meat Board

With seventy-seven meat merchan­
dising lectures and demonstrations con­
ducted during February before audi­
ences aggregating 70,718 persons in 25 
cities of nine states, this phase of the  
promotion program of the National 
Live Stock and Meat Board set a high 
record, according to a report of *hat 
organization.

The programs stressing modern meat 
cuts and their utilization also provided 
instruction in meat selection and food 
value. Groups attending the various 
meetings included meat retailers, wo­
men’s clubs, cooking schools, hotel anc 
restaurant men, service clubs, dieti­
tians, students and teachers.

One of the high lights of the month 
was the work among educational insti­
tutions. Assemblies of the entire stu­
dent body in high schools of eighteen 
cities were given over entirely to the 
lecture-demonstrations on meat. Pro­
grams beforee Rotary, Kiwanis and 
other service clubs brought the story 
of meat to leading business and pro­
fessional men in many of the citiec vis­
ited. Demonstrations of modern cuts 
of beef, pork and lamb given as spe­
cial features of the Board’s cocking 
schools, proved high in favor with 
housewives since they fitted in so well 
with" the instruction given in meat 
cookery.

Reports from various cities indicate 
the widespread interest with which this 
work is being received. Jersey City, N. 
J., and Memphis, Tenn., with 12,300 and 
11,460 persons present at meetings, led 
all other cities in attendance during 
the month. The largest retailer meet­
ing was held at Philadelphia, Pa., with 
1,375 retailers present from thirty-five 
different cities.

States in which these programs were 
conducted in February are: New York, 
New Jersey, Pennsylvania, West Vir­
ginia, Illinois, Kansas, Arkansas, Ten­
nessee and Florida.

Questions of Interest to Grocers and 
Clerks

No. 1. Question: What is sauer­
kraut?

Answer: Sauerkraut is fermented 
shredded cabbage, prepared with dry 
salt.

No. 2 Question: What two varie- 
ites of pears are most often used for 
canning, and what is the difference be ■ 
tween them?

Answer: Bartlett and Kieffer pears 
are the two varieties most often used 
for canning. The Bartlett is a white 
juicy pear of fine-grained texture. The 
Kieffer pear is smaller, harder, and less 
sweet. Bartletts are packed in halves, 
Kieffers in quarters.

No. 3. Question: What is “Scotch 
style” barley?

Answer: Barley grains coarsely
ground are termed “Scotch style” bar­
ley.

No. 4. Question: What is a win­
dow valance?

Answer: A window valance is a nar­
row cloth drape, 15 to 20 inches from 
top to bottom, hung at the top and 
inside of display windows to give a 
decorative effect and to shield the light 
from the eyes of sidewalk shoppers. 
Valances are sometimes made of wood 
or metal, or are painted on the glass.

No. 5. Question: What are the six 
general classes of food stores?

Answer: The six general classes of 
food stores are: 1. specialty shops sell­
ing one line, such as bakery, meat 
market, etc.; 2. cash-and-carry grocer­
ies; 3. service groceries with charge ac­
counts and delivery; 4. delicatessen- 
grocery stores: 5. general stores selling 
groceries; 6. the complete food market.

No. 6. Question: What should
your fresh meat inventory be?

Answer: Good meat merchandisers 
control the fresh meat inventory at 1 
per cent, or 1.5 per cent, of the total 
annual sales. The stock, in a good per­
formance, is turned from 75 to 100 
times per year.

No, 7. Question: Has oleomargar­
ine consumption increased in the last 
20 years?

Answer: In 1930, the last year for 
which figures are complete, average 
individual consumption of oleomargar­
ine was 2.9 pounds, while in 1909 it 
was only .99 pounds.

No. 8. Question: What percent of 
the sales of the average full line food 
market or combination store is made 
up of meats?

Answer: The per cent, of meat sales 
in combination stores of coarse varies 
widely, but the average is 30% of the 
total.

No. 9. Question: What is the tech­
nical definition of apple butter?

Answer: Apple butter is the homo­
geneous, semi-solid product obtained 
by cooking to proper consistency a 
mixture of not less than 5 parts by 
weight of the properly prepared edible 
portion of whole apples (or the equiv­
alent of cold pack, canned, dried or 
evaporated apples) with each 2 parts 
by weight of sugar, or of sugar and 
dextrose; with or without- one or more 
of the following: apple juice, boiled 
cider, spices, salt, vinegar or other 
harmless organic acidulent. The prod­
uct contains not less than 43% of water 
soluble solids.

No. 10. Question: What does the 
cooking of bananas accomplish?

Answer: Cooking makes partially
ripe bananas readily digestible and 
makes it possible to use bananas as a 
vegetable. Cooking also brings out a 
pleasing, different flavor. Green-tipped 
or firm yellow bananas should be used 
for this purpose.—Kentucky Grocer.

Government by Professors Viewed 
With Alarm

The teaching profession has never at­
tracted the ablest of our young men. 
I state this as a fact. Probably it is 
unfortunate. In many years under pro­
fessors I can remember out of dozens, 
perhaps hundreds, only two who stood 
out as great teachers. In other words, 
the run of professors is nothing to get 
excited about, even in their own line 
of work.

This condition might be merely 
something to worry over and try to 
improve by improving the breed of 
teachers were it not for the fact that, 
not being satisfied with being medi­
ocre in their own jobs, the proiessors 
have suddenly started to run the world 
by means of round-robin letrs.'s.

In the last few days they have been 
telling the navy not to practice in the 
Pacific Ocean and the Cuban govern­
ment how to deal with those who plot­
ted its downfall.

The latter big of advice is signed by 
at least one gentleman who recently 
signed a report on Cuba saying, among 
many other things: “If Cuba is to 
stand on its own feet, Cuban leaders 
should make their own decisions ”

W. A. Chadbourne.

Higher living will come—but just 
when, nobody can foretell.

Expect much “beefing” about beef 
prices this Summer.

A public right cannot be changed by 
private agreement.

Second thought are not always best.

INVESTIGATE
and uouJl choose

\  becau se on ly
BALANCED
HUMIDITY
can produce^

P e r  f e d  R e in  q e r a h a n .
At Top: MODEL 6200. “DRY-KOLD” 
Display Case. 3 courses plate glass, rub­
ber set. Full procelain outside and in. 
O u ts id e  lighting.
Hard rubber doors 
and runners. Cork 
insulated.
Right: M ODEL 
581. “DRY-KOLD”
Meat Cooler. Cor­
rect cold without 
mould. A ges and 
keeps meat for long 
periods.
Complete E qu ip - 
ment for F in e s t  
Markets.

l ì 4 »

J aill
The "D ry-K o ld "  
Refrigerator Co. 
NILES, M ICH IGAN
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H A R D W A R E
M ichigan R eta il H a rd w a re  A ssoc ia tion . 

P re s id e n t—A. D. V an d erv o o rt. 
V ic e -P re s id e n t — W . C. Ju d so n , B ig  

B ap ids.
S e c re ta ry —H aro ld  W . B erv lg , L an sin g . 
T re a s u re r—W illiam  M oore, D e tro it,

Hints For the Hardware Dealer in 
April

A good way to start the month 
of April is to put on an appealing dis­
play of housecleaning lines. House­
wives who have already started their 
spring cleaning are beginning to realize 
that their equipment is inadequate; and 
a display at the present moment will 
not merely appeal to these customers, 
but' will interest those who normally 
do their buying somewhat later.

In your early housecleaning displays, 
stress the desirability of being fully 
equipped for housecleaning from the 
very start; that the up to date house­
wife should have at her disposal every 
labor saving device available; and that' 
such devices will reduce the incidental 
drudgery.

The time to make your strongest 
display is before the majority of house­
wives get into the thick of their clean­
ing. The housewife who has strug­
gled half way through the work with 
inadequate equipment will usually de­
cide to postpone buying new equip­
ment till another season or another 
year. So, put on your big display at 
the very start of the season.

Household lines can be featured in 
April in a series of carefully planned 
displays. Begin with a comprehensive 
display which aims to show what a 
wide variety of equipment is vailable 
for making the work of spring cleaning 
easier. Take as your slogan, and the 
dominant idea of your window trim, 
“Complete equipment makes house­
cleaning easy.” And be sure that your 
display brings out this idea clearly. 
Help out' your window trim by the use 
of show cards emphasizing the way in 
which each article or group of articles 
is helpful in eliminating drudgery.

After this, put on a series of displays 
less comprehensive and more special­
ized. Such a series may include an 
“Easy Monday” washday featuring 
laundry equipment. If you handle elec­
trics, play up your electric washer; and, 
if possible, have it actually running 
and demonstrating in the wnidow. Per­
haps a model laundry room can be 
shown in the window, or inside the 
store.

Then you can put on a paint display. 
Paint links logically with houseclean­
ing; for housecleaning discovers a lot 
of unsuspected wear and tear which 
paint can make good. A display of var­
nishes, stains, enamels, interior paints, 
flat wall paints, polishes and similar 
specialties will logically precede the 
spring drive in exterior paints.

Incidentally, feature your flat wall 
paints. In this connection, it is better 
to fish for a minnow and grab a whale 
than to fish for a whale and not even 
get a minnow. In other words, don t 
try to sell a redecoration order for 
the entire house. Or, if you do try, 
be prepared to shift your line of at­
tack if the probable cost' of so big a 
project frightens your prospect.

Your best line of approach will prob­
ably be: ‘Why not redecorate a single 
room—the room which needs redecor­
ating the most?” In other words, start 
in a small way. If you succeed in 
selling enough flat' wall paint to do a 
single room, that’s a good beginning. 
It may not run into much money; but 
it is a pretty safe bet that the house­
wife will realize when it is done that 
some of the other rooms need painting. 
And in a good many cases she will buy 
the paint for them, too.

Some people like to redecorate the 
entire house at' one time: or rather, 
they like to picture themselves doing 
it. As a mater of fact, they rarely do 
it, and you can rarely persuade them to 
do it. You can sometimes do it when 
the owner wants to make the house 
more easily saleble, or when someone 
has just bought. But in most instances 
a few rooms at a time, or a single 
room, is a better mark at which to 
aim.

So “Why not try just one room?” 
is a good business-getting stunt.

In April, the tool department merits 
some pushing. Both carpentry tools 
and garden tools make attractive dis­
plays. In putting on a display of small 
tools, it' is often a good stunt to show 
the goods in terrace form, with one 
step rising behind another. This mate­
rially increases your display space, 
giving you not merely the tops of 
the steps—equivalent to the floor of 
the window—but' the “risers” also. An­
other good arrangement is to provide 
an attractive background and show the 
smaller tools against the background, 
with the larger items displayed on the 
floor. White cheesecloth makes a good 
background; but black or colored ma­
terial can often be used to good ad­
vantage.

In your garden tool display, a bit of 
green often gives a realistic effect. Ar­
tificial flowers and leaves can be used. 
Better still is a carpet of real turf on 
the floor of the window. If you have 
started some grass or vegetable seeds 
in a box, these can be worked into the 
display. Or you can borrow some­
times from the greenhouse. Many 
dealers plant such boxes with the seed 
so arranged in the flat wooden boxes as 
to spell “Good Seeds” or “Our Seeds 
Grow” in green against the black soil.

In such window trims, the hangers 
supplied by the seed firms will add an 
attractive touch of color; as will the 
bright hued seed packet's.

Here, too, it is good policy to em­
phasize the idea of the amateur gar­
dener having a complete equipment of 
tools for his work.

Toward the end of April, city fdth- 
ilies will be moving. This gives the 
dealer a chance to push his stove trade. 
A new home often suggests a new 
stove; but once the old stove is set 
up, it is harder to sell a new stove. It 
pays to catch these prospects on the 
wing.

Sporting goods should move rapidly 
in April, particularly if the spring is 
early. The bulk of the spring trade 
will go to the dealer who is well stock­
ed and ready to meet all demands. The 
demand for these lines usually devel­
ops suddenly; and once the sporting 
enthusiast is aroused to action, he 
wants what' he wants when he wants

it. So it is worth while to have the 
goods in stock when the call comes, 
instead of “just on order”—for the lat­
ter means that the prospect' is pretty 
sure to go elsewhere.

Victor Lauriston.

Proceedings of the Grand Rapids 
Bankruptcy Court

I n  th e  m a t te r  of M ilan  G reenm an . 
b a n k ru p t  No. 5933. T he  f irs t m ee tin g  of 
c re d ito rs  h a s  b een  called  fo r A pril 13.

In  th e  m a t te r  of F re d  a n d  A lvena 
R eschke, b a n k ru p t  No. 5978. T h e  firs t 
m ee tin g  of c re d ito rs  h a s  been  called  to r

In  th e  m a t t e r  of A r th u r  G unton . ind i- 
v id u a lly  a n d  do ing  b u sin ess  35 .f,2a
S erv ice S ta tio n , b a n k ru p t  N o 613b. i n e  
f irs t  m e e tin g  of c re d ito rs  h as  been  caned  
fo r  A p ril 10. ,

In  th e  m a t te r  of G erald  D erksen . b a n k ­
ru p t  No. 6138. T h e  f irs t  m ee tin g  ol c re d ­
i to rs  h a s  been  called  fo r  A pril 9.

In  th e  m a t te r  of N eal V an  L eeuw en  an d  
A b rah am  (¿revel, a lia s  A d rian  G revel. in ­
d iv idually  a n d  a s  c o -p a r tn e rs , do ing  b u s i­
ness  a s  V an  L eeuw en  & G revel, b a n k ru p t  
No. 6153. T h e  f irs t m ee tin g  of c re d ito rs  
h a s  been  called  fo r A pril 9.

In  th e  m a t te r  of S in c la ir  L u m b er & 
F u e l Co., b a n k ru p t  No. 6139. T h e  f irs t  
m e e tin g  of c re d ito rs  h a s  been  called  for 
A pril 8.

M arch  25. On th is  d ay  th e  re fe ren ce , 
a n d  a d ju d ic a tio n  in  th e  m a t te r  of A bel E . 
S p e c k m a n  a n d  D en a  S peekm an . b a n k ­
ru p ts  No. 6030, w ere  received . T he  sc h ed ­
u les h a v e  been  o rd ered  filed. U pon r e ­
c e ip t of sam e  th e  a s se ts  a n d  liab ilitie s  
will be m ad e  know n.

Miarch 25. On th is  d a y  th e  refe rence , 
a n d  ad ju d ic a tio n  in  th e  m a t te r  of F re d  
J e tz k e  a n d  A m elia  Je tz k e , b a n k ru p ts  No. 
6051. w ere  received . T he  schedu les have 
been  o rd ered  filed. Upon rec e ip t of s am e  
th e  a s s e ts  a n d  liab ilitie s  w ill be m ade 
know n.

In  th e  m a t t e r  of H aro ld  J . N ew ton, in ­
d iv id u a lly  a n d  doing busin ess  a s  th e  S ta r  
B a k e ry  Co., b a n k ru p t. No. 6040. T h e  sa le  
of a s se ts  h a s  been  called  for A pril 12 a t  
th e  b a n k ru p t’s fo rm er p lace  of b u siness 
lo ca ted  a t  107 E a s t  S ta te  S tre e t. H a s t ­
in g s. T h e  p ro p e r ty  fo r sa le  co n s is ts  of 
s to re  f ix tu re s  an d  eq u ipm ent, s lic ing  and  
w ra p p in g  room  eq u ipm ent, b ak e  shop 
eq u ip m en t, oven  room  eq u ipm ent, su p ­
plies. raise, e q u ip m e n t an d  tru c k , a ll a p ­
p ra ise d  a t  $1958.79. All in te re s te d  in  sa id  
sa le  shou ld  b e  p re s e n t  a t  th e  (la te  an d  
tim e  above s ta te d . T h e  p ro p e r ty  w ill be 
open  fo r  in sp ec tio n  th e  d a te  of sale  an d  
d a y  p receding .

In  th e  m a t te r  of K irk  J . D eal, b a n k ­
ru p t  No. 6106. f irs t  m ee tin g  of c red ito rs  
w a s  he ld  M arch  25. a t  w h ich  tim e th e  
b a n k ru p t  w a s  p re se n t a n d  rep re se n te d  by 
K im b all & S m ith , a tto rn e y s . N o  o th e rs  
w e re  p re se n t o r  rep resen ted . T h e  b a n k ­
r u p t  w as sw orn  a n d  e x am in ed  w ith o u t a 
re p o r te r  a n d  M. N. K eennedy. of K a la m a ­
zoo. w a s  a p p o in te d  tru s te e  a n d  h is bond 
fixed a t  th e  su m  of $100. T he  m ee tin g  
th e n  a d jo u rn e d  w ith o u t d a te .

M arch  27. On th is  d a y  th e  firs t m ee tin g  
of c re d ito rs  in  th e  m a t te r  of L ouis H . 
H arm o n , b a n k ru p t  No. 6110. w as held. 
T h e  b a n k ru p t  w a s  p hysically  un ab le  to  
b e  p resen t, b u t  w as rep re se n te d  by  F re e ­
m a n  W . H ask in s, a tto rn ey . One c re d ito r  
w a s  p re s e n t  in  p erso n  a n d  F ra n c is  L. 
W illiam , A d e lb e rt H . A dam s a n d  F re d  C. 
W etm o re , a tto rn ey s , a n d  G rand  R apids 
A sso c ia to n  of C re d it M en w e re  p rese n t 
on  b eh a lf  of c red ito rs , S lirlcy C. D eG rjo t 
w as e lec ted  tru s te e , bond $1,000. T he 
m e e tin g  a d jo u rn e d  w ith o u t d a te .

M arch  27. On th is  d ay  th e  f irs t  m ee tin g  
of c re d ito rs  in  th e  m a t te r  of R ich a rd  H  
L o p p en th ein , B a n k ru p t  No. «late. w a s  
held . K im  Sigier. a tco rney , w as p rese n t 
on b eh a lf of th e  b a n k ru p t  an d  s ta te d  th e  
b a n k ru p t  w as unab le  to  be p rese n t b e ­
c a u se  of b e in g  serio u sly  in ju re d  in  a n  
au to m o b ile  acc id en t. C red ito rs  w ere r e p ­
re s e n te d  b y  G ra-id  R ap id s  A ss’n of C red it 
M en. F re d  G. T im rner, of G rand  R apids 
w a s  a p p o in ted  tru s te e , w ith  bond of S100. 
T h e  m ee tin g  th e n  ad jo u rn ed  to  A pril ¿0 
. In  th e  m a t te r  of T h o m as S. B aird , do- 
£Mor b u sin ess  a s  T. S. B aird , d eb to r No. 
”P 5' .f i r s t  m ee tin g  of c re d ito rs  w a s  held  
M arch  27. D eb to r w as p re se n t and  rep - 
r s s s n te d  b y  K im  Sigler, a tto rn ey . F re d  
G. T im rner. rece iv er, w as p resen t. One 
C ^ t o r  y a s  p rese n t a n d  O. R . A ss’n  of 

M®n w a s  p rese n t on b eh a lf  of 
c re d ito rs . F re d  G. T im rner, rece iv er 
s ta te d  b rie fly  th e  s ta tu s  of th e  p roceed­
in g s  a n d  h is o p e ra tio n  of th e  b u s in ess  
T h o m as S. B aird , deb to r, w as sw o rn  an d  

b£foiS ; a  rep o rte r . Ic w as a g reed  
y i f t  f 'r e d  G. T im rner co n tin u e  a s  o p e r ­
a t in g  rece iver. T h e  m ee tin g  th en  a d ­
jo u rn e d  to  A pril 30. proposed  offer of 
ex ten s io n  of th e  d e b to r  to be on ffle a t  su ch  tim e. r
4« In ^th e  m a t te r  of B u rk h a r t  & Son P a c k -  

a  co rp o ra tio n , b a n k ru p t No 61^3 
th e  f irs t  m ee tin g  of c red ito r*  w w Z f i  
M arch  26. T h e  b a n k ru p t  w a s’ p r e s f n ?  by

F . H . B u rk h a rt ,  p res id e n t, an d  r e p re ­
se n te d  by  G eorge B. K in g sto n , a tto rn e y . 
F re d  G. T im rner, rece iv er, w a s  p re se n t 
a n d  rep re se n te d  by N a th a n  C. Snyder, 
a tto rn e y . C e r ta in  c re d ito rs  w ere  p re se n t  
in  p erson  an d  rep re se n te d  by  B en n  M. 
Corw in. H ild in g  & B ak er, a tto rn ey » , an d
G. R. A ss’n of C red it Men. F . R . B u rk ­
h a r t  w a s  sw orn  a n d  e x am in ed  befo re  a  
rep o r te r . F re d  G. T im rner. of G ran d  R a p ­
ids. w as ap p o in ted  tru s te e  a n d  h is  bond 
fixed a t  th e  sum  of $1,000. T h e  m ee tin g  
a d jo u rn e d  w ith o u t d a te .

In  th e  m a t te r  of F re d e r ic k  C. B e a rd s ­
ley, do ing  b u s in ess  a s  B ea rd sley  H a rd ­
w are . b a n k ru p t  No. 5882. T he  final m e e t­
in g  of c re d ito rs  h a s  been  called  fo r  A pril 
17. T h e  t ru s te e ’s final re p o r t  w ill be a p ­
p roved a t  su ch  m eetin g . T h e re  m ay  be 
a  sm all d iv idend  fo r  c red ito rs .

In  th e  m a t t e r  of D a g g e tt  C an n in g  Co., 
b a n k ru p t  No. 5799. T h e  final m ee tin g  of 
c re d ito rs  h a s  been  called  fo r  A pril 17. 
T h e  t ru s te e ’s  final re p o r t  will be ap p ro v ed  
a t  su ch  m eetin g . T h e re  w ill be a  firs t 
a n d  final d iv idend  fo r c red ito rs .

In  th e  m a t te r  of K ra p p  M otor Sales, 
b a n k ru p t  No. 5852. T h e  final m ee tin g  of 
c re d ito rs  h a s  been  called  fo r A p ril 17. 
T h e  t ru s te e ’s  final re p o r t  will be ap p ro v ed  
a t  su ch  m eetin g . T h e re  will be no d iv i­
d end  fo r g e n e ra l c red ito rs .

In  th e  m a t te r  of H e n ry  F. D o w stra , 
do ing  b u sin ess  a s  F ash io n  C en te r, b a n k ­
ru p t  No. 5885. T h e  final m ee tin g  of c re d ­
ito rs  h a s  been  called  fo r  A pril 17. T he  
t ru s te e ’s  final re p o r t  w ill be a p p ro v ed  a t  
such  m eetin g . T h e re  w ill be no d iv idend 
for c red ito rs .

M arch  28. On th is  d ay  th e  re fe ren ce , 
an d  a d ju d ica tio n , in  th e  m a t te r  of R u s ­
sell M ahaffay . b a n k ru p t  No. 5861, w ere  
received . T h e  sch ed u les  h a v e  been  o rd e r ­
ed  filed. U pon rec e ip t of sam e  th e  a s se ts  
an d  liab ilitie s  will be m ad e  know n.

A pril 1. On th is  d ay  th e  refe ren ce , and  
ad ju d ic a tio n  in th e  m a t te r  of Jo sep h  Col- 
le tti. b a n k ru p t  No. 6108. w ere  received . 
T h e  schedu les h av e  been  o rd ered  filed. 
Upon rece ip t of saline th e  a s se ts  an d  
lia b ilitie s  will be m ad e  know n.

A pril 1. On th is  d a y  th e  schedu les, 
refe ren ce , a n d  ad ju d ic a tio n  in th e  m a t­
te r  of C h arles  M aurice  D ark , b a n k ru p t  
No. 61C9. w ere received . T h e  b a n k ru p t  
is a  c le rk  of G ran d  R ap ids. T h e  sc h ed ­
u les show  to ta l a s se ts  of $550 (of w hich 
$650 a re  c la im ed  ex em p t), an d  to ta l l iab il­
itie s  of $630.08. l is tin g  th e  fo llow ing c re d ­
ito rs :
F ra n k lin  F u e l Co.. G. R ________ $ 45 oc
Dr. C arl F . Snapp, G. R ____
M ich. Bell Tel. Co. G R _
D r. O. H . G ille tt. G. R.’_____
G. R. C ream ery  Co..
S t. M ary ’s H o sp ita l, G R
D r. R. E. Scullv. G. R ______
M ary  J . F ield. G. R ____
C h arles  E. L ively . G. R.__

82,00
16.28

224.00
15.19
71.65

11.46
139.50

Our Optimist
D edicated  to  E . A. S tow e on  h is  76th 

B irth d ay .

In w h a t a  solo c a s t  
G ra y -h a irs  a c t  h e re  an d  th e re  

B ecau se  w ith a l, a  p a s t  
L eav es  none w ith  th em  to  sh a re  

In  u n d im in ish ed  pow er 
T he rem in iscen t h o u r

W hich  s ilv e rs  a ll  a t  la s t.

W hen  r a n  a  com m on daw n 
W h a t h a n d s  did it  d isp lay !

T h ese  one on one h av e  gone 
A nd fallen  by  th e  w ay ;

G re a t p a ls  of y e a rs—a  p a r t  
Of o ne’s  ow n life an d  h e a r t—

Do lif t  no  c u r ta in  draw n .

T h e  d ra m a ’s  n am e  is life  
I t  h a s  to  do w ith  m en  

In  w hom  a  jo y  w a s  r ife  
„ U n t i l  th e  se t  is w hen 
The scenes a re  lo n g  ago ;
W hen  th a t  becom es th e  show  

E a c h  a c to r  h a s  a  s tr ife .

B u t sh ou ld  th e  ro le  fo rsoo th  
Be le f t  to  only  m e 

I  p rom ise you in t r u th  
W ith  a ll s in c e r ity  

111 call i t  d aw n  ag a in  
• ^ v e  will 1 p ic tu re  th en  

T h e  b e s t is y e t to  be.
C h a r le s  A. H ea th .

A newly developed seal for jam and 
jelly glasses is moistened, smoothed 
down over the glass top and a rubber 
band snapped1 around its edges. It 
then shrinks, gripping the glass.

Sawmills and woodworking plants are 
offered a new machine which forms 
sawdust and shavings waste into 
logs” suitable for burning in fire 

places, furnaces, etc.

Grand  Ra pid s  P aper  B ox  Co .
M a n u f a c t u r e r s  of S E T  U P a n d  F O L D I N G  P A P E R  B O X E S

S P E C I A L  D IE C U T T I N G  A N D  M O U N T I N G
G R A N D  R A P  1 o  , ,  _ _•_______________  A p  1 D S  . M I C H I G A N
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D R Y  G O O D S
M ichigan R eta il D ry Goods A ssociation  

P re s id e n t—Jos. C. G ra n t, B a ttle  C reek . 
F i r s t  V ic e -P re s id e n t  — D. M ih le th a le r, 

H a rb o r  B each .
S econd V ic e -P re s id e n t—d a r e  R. S perry , 

P o r t  H u ro n .
S e c re ta ry -T re a s u re r—L eon  F . R o sa - 

c ra n s , T ecum seh .
M an ag er—J a s o n  E. H am m ond , L an s in g .

Ends Service With Hardy Co. After 
Fifty-one Years

William E. Thornton, who has been 
active in the business and civic life of 
Muskegon for years, and saw the Wm.
D. Hardy Co. grow from a single 
store employing around 10 persons to 
its present size, retires next Saturday 
from active participation in the busi­
ness, although he will retain his finan­
cial interest. Starting 51 years ago next 
May 12 at the age of 14 years as de­
livery boy, Mr. Thornton rose to the 
position of president and general man­
ager and a leading figure in the busi­
ness life of the community.

In recognition of his service, a din­
ner was given by those connected with 
the store to Mr. Thornton at the Cot­
tage Inn last evening.

At the time Mr. Thornton entered 
the Hardy store there were five other 
stores of almost equal size in the city. 
They were the Riordan store conduct­
ed by John Riordan, the Dennis Smith 
store, the Leahy store, the Friedman 
store and the Kalamazoo store, which 
later became the Dratz store and is 
now the Kline department store. The 
Hardy store, founded about two years 
before Mr. Thorton entered the busi­
ness, was in the same location as today, 
and was started by William D. Hardy 
and Mr. Corwin. Mr. Hardy came 
here from Ypsilanti where he was in 
the mercantile business and was em­
ployed for a time at the Riordan store 
before entering business for himself.

As the business grew with Muske­
gon, a partnership was later formed by 
Mr. Hardy, Mr. Thornton and Paul R. 
Beardsley. When Mr. Beardsley with­
drew to enter the manufacturing busi­
ness, A. J. Dearborn, now of Los An­
geles, entered the partnership, which 
continued until the stock company was 
formed about sixteen years ago. To­
day, members of the stock company 
are the employes of the store.

At one time, William Leahy joined 
in the business with Mr. Hardy, a 
wholesale and jobber department be­
ing opened, with Mr. Leahy in charge.

Mr. Thornton recalls to-day that 
only two stores here at the time he 
entered the Hardy business, are oper­
ating to-day under the same name. 
They are the Arntz sporting goods 
store and T. B. Callan & Son. Onlv 
the Callan and Hardy stores are -n the 
same locations.

Mr. Thornton has devoted much 
time to civic affairs in Muskegon for 
years. He has served as president of 
the Chamber of Commerce and is a 
director of that organization to-day. 
He is a past exalted ruler of the Mus­
kegon Elks lodge.

With his retirement from act;ve par­
ticipation in the business, Mr. Thorn­
ton will relinquish his position as pres­
ident. N. J Van Andel is secretary and 
treasurer and general manager, having 
taken over the duties of general man

ager a year ago in February. It is 
expected that Mrs. Hardy, the widow 
of the founder of the store, will be 
named president.

About 125 employes attended the 
informal dinner party last night at 
which Mr. Thornton was presented 
with gifts both by the employes as a 
group and by the company.

William Ritoheski presented a three- 
piece set of matched luggage from the 
employes and N. J. Van Andel, chair­
man of the evening, presented a check 
from the company.—Muskegon Chron­
icle.

Belgian Stemware Competing
Glassware manufacturers who have 

been fighting Japanese competition for 
the last two years this week turned at­
tention to Belgium, a new source of 
low-price competition. Belgian stem- 
ware of all types brought in to sell 25 
to 30 per cent, below levels at which 
comparable American merchandise can 
be sold is rapidly displacing domestic 
goods in the medium and better price 
ranges, producers complained yester­
day. Organized protests against the 
importations are under way at the pres­
ent time, it was said, but manufacturers 
doubt early relief. The Belgian ware 
assumed volume proportions about a 
month ago. It is not affected by the 
pending Belgian trade agreement.

Easter Apparel Spurt Begins
The first spurt in wholesale activity- 

in ready-to-wear since the initial rush 
of buying developed in the New York 
market last week. Showrooms had the 
largest buyer attendance in weeks and 
the resident office representatives also 
handled1 a much larger volume of busi­
ness. The spurt was considered the 
forerunner of a brisk demand1 for ready- 
to-wear to replenish retail stocks. All 
reports are that, provided weather con­
ditions are favorable, retail ready-to- 
wear volume at this and the following 
week end will be extremely heavy. 
While the view is held that manufac­
turers are geared up to make quick 
shipments, there is still the possibility 
that reorders may be so heavy as to 
make for considerable delays.

Swaggers to Lead White Coats
With swagger styles in coats meet­

ing strong consumer favor, it is ex­
pected that these styles will prove out­
standing in white coats for later sea­
son selling, and also in the new models 
featuring light-weight pastel woolens. 
Initial volume white coat business is 
expected to be done on the $10.75 
range, with the $6.75 range coming to 
the fore later on. The new pastels are 
featured to retail at up to $29.50. An 
excellent call continues for corduroy 
velveteen garments from $16.95 up. 
One solution of the suit problem has 
been reached in the offering of a 59 to 
45-inch swagger coat with skirt, which 
gives the wearer a double-purpose gar­
ment.

Re-order Easter Gift Wares
Buyers for gift shops in the West 

and Southwest are sending substantial 
re-orders for Easter and Spring mer­
chandise to wholesale dealers in New 
York. The buying exceeds last sea­
son’s figures by a wide margin ini those

sections, sales agents said, but is off­
set by a lack of demand in other parts 
of the country. Calls for merchandise 
yesterday covered a wide range of dol­
lar items, including novelties made 
strictly for Easter and a number of 
related items such as handbags, per­
fume bottles, vanities and similar 
goods. Local stores are expected to

buy Easter requirements early next 
week.

A new all-steel dog kennel robs the 
old saw about a dog’s life of some of 
its meaning. The kennel has an in­
sulated roof, a swinging door which 
the lucky dog operates himself.

Taxes will tax recovery.

WHOLESALE I
| UNOLEUM, CARPETS AND RUGS !
I D is tr ib u to rs  of j

ARMSTRONG’S UNOLEUM !
I S am e D ay S h ip p e rs  In s ta n t  S erv ice  j
j YEAKEY-SCRIPTS, la c . j
j  160 LOUIS S T R E E T  GRAND RAPIDS, MICH. [

|  A gainst F IR E  and W IN D S T O R M  Hazards j

! " ' iInsure with
The GRAND RAPIDS Merchants Mutual Fire Insurance Co. i

Affiliated with

I  THE MICHIGAN RETAIL DRY GOODS ASSOCIATION

Z 320 HOUSEMAN BLDG. GRAND RAPIDS, MICH

Why You Should Make It

“Firestone and Farley”
Again for your 1935 Rubber Season

W e  h a v e  in G ran d  R apids, fo r you, th e  L argest S tock  in 
M ichigan. T h is  m eans th a t h u n d red s  o f F ire sto n e  F o o tw ear 
re ta ile rs  will again  get th a t “F A S T  O V E R -N IG H T  SE R V IC E ” 
w hich  increased  th e ir  vo lu m e an d  p ro fits— all th is on  a  sm aller 
stock , d ue  to  F A R L E Y  SER V IC E.

F ire sto n e  1935 L ine w ith  m an y  new  nu m b ers a d d e d  m akes 
it th e  o u tstand ing  R u b b e r F o o tw ear Line.

B e sure to  w rite  in fo r T h e  N ew  C an v as C a ta lo g  on  New  
S p o rt F oo tw ear, T ennis, S o ft Ball, an d  G irl S cou t C anvas, 
“L ace-to -T oe” O xfo rd s a n d  L aced  F oo tw ear.

O u r salesm en a re  now  ou t w ith  th e  new  1935 line o f sam ­
p les an d  prices.

Don’t buy until you see what we have to offer.

C. J. Farley & Company
GRAND RAPIDS, MICHIGAN 

“We Serve You Better”

M R. R O Y  M cC R A C K EN  M R . E. B. G IL M O R E
M an ag er F o o tw ear D ep t. F o o tw ear S pecia lty  S alesm an
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H O T E L
D E P A R T M E N T
Detroit Landlords Making Rigid Fire 

Inspection
Los Angeles, March 30—As a scare 

heading one of our Los Angeles news­
papers announces that a syndicate will 
put up forty apartment buildings at 
once. They ought to do this little 
thing and while they are about it, add 
a few for good measure. If there is one 
thing Los Angeles does not need it is 
more living quarters. Most landlords 
admit that the city is 40 per cent over­
built when it comes to living accom­
modations. Rents have come down in 
about that proportion for this type of 
abode during the past two years. One 
of our chiefest industries is to find 
suckers who desire to invest in apart­
ment buildings. There is a well organ­
ized association of “apartment dwell­
ers” who help to swell the “occupancy” 
list until after the sale has been con­
summated, after which the new owner 
discovers that they have been furnish­
ed their apartments free of charge and 
are prepared to move the first time the 
rent collector comes around. Court 
proceedings portray this condition 
daily. Don’t buy any stocks or bonds 
secured by hotel or apartment build­
ings in California. If you must invest 
in doubtful propositions go direct to 
the yard where they turn out gold 
bricks and get in on the ground floor, 
besides saving postage, and some other 
worries.

A recent leading editorial article in 
the Hotel World-Review is entitled, 
“Hotel Prices Must Be Increased.” In 
part they have to say that “any hotel 
or restaurant operator who may have 
imagined that the threat of increased 
food costs was a bogie-man created by 
the salesman, should revise that opin­
ion and prepare to raise his menu 
prices.” There is nothing more certain 
in all the world than that, so far as 
meats are concerned, the dining room 
operator is going to pay and pay and 
pay,; if he wants the best cuts, and if 
he is conducting the right kind of an 
establishment, he must have the best. 
There isn’t any sort of doubt but what 
the caterer must within a very short 
time radically readpúst-his charges, but 
catering is not the only consideration 
in hotel operation. Among them is the 
earnings from room occupancy, and 
this is a matter that should be threshed 
out forthwith by the operators. We all 
admit that room charges are too lo w - 
do not meet the overhead and fixed 
charges—but what can be done about 
it? Out here in Los Angeles the inves­
tors in several of the most important 
hotels in the city, came forward and 

. voluntarily consented to a cancella­
tion of fifty per cent, of their bond 
holdings, on a showing that by no 
possibility could there ever be earnings 
sufficient to pay interest on the orig­
inal investment. Some of these hotels 
are .now operating on a reasonably 
paying basis since this scaling down 
of the orignal investments. One of my 
my Michigan friends, on a recent visit 
out here, told me that he was really 
situated “between the devil and the 
deep.sea.” Because of the fact that if 
he charged his established prices for 
room offerings, he could not pay any­
thing to his bondholders and, if he did 
not reduce his prices, he could not con­
tinue to hold his patronage; and that 
so far as commercial jn.en were con­
cerned, a very large percentage of 
them were employed on a commission 
basis, and they were drifting away to 
the cheaper hotels and, in fact, most of 
his patrons were looking for bargains. 
In such cases the only thing for the 
investors to do, if they would avoid 
total.loss, is to make the necessary re­
adjustment at once, or else cease en­
joying dividends until time shall be 
no more. I do not aspire to play the 
role oT a" 'Gloomy GUs and I do not

claim an excessive understanding of 
the technique of hotel operation, but 
I am brought in contact with these 
conditions almost daily, and it is quite 
evident that concerted action must be 
restored to—not in the distant future— 
but immediately.

Down at Redondo Beach, a restau­
rant man who specializes on fish offer­
ings, has a great run on his brand of 
creamed codfish. His output is cer­
tainly artistic. He let me into the se­
cret on a ' recent visit there and this 
information I am going to pass along 
for the benefit of those who aro look­
ing for something to appeal to the 
public. Use a first-class grade of salted, 
dried codfish. Shred it carefully and 
eliminate all bones. Place over the 
fire in cold water and bring to a boil 
only. Do not soak it. Then place in 
your skillet with generous portions of 
butter; saute carefully after lightly 
dredging with flour. After this proce­
dure add whole milk to the mass and 
allow to simmer until it arrives at a 
creamy consistency. Then watch the 
public grab it off and like it. No eggs 
are required.

-It may also be interesting to know, 
especially by those who have never had 
occasion to figure out mass production 
and consumption of foods, to know 
that from a comprehensive bill of fare 
offered the public, the demand for eat­
ables will quite likely come in the fol­
lowing order: Onion soup, boiled beef 
with horse-radish sauce, corned beef 
hash, Irish lamb stew and corned beef 
and cabbage. Of course the occasional 
restaurant diner usually falls for the 
fancy offerings.

From my understanding of a recent 
decision, hotels in Wisconsin will not 
hereafter be allowed to make an added 
charge to hotel patrons for a local tele­
phone service. The railroad commis­
sion forbade it, and, on appeal, the 
state supreme court handed down a de­
cision to the effect that “a hotel tele­
phone is merely an extension of the 
company system and any charge in ex­
cess of the recognized! rate is discrim­
inatory.” Naturally they were bound 
to do this in keeping with frequent 
prior decisions relative to regulation of 
public utilities. The hotel man adver­
tises room telephone service as one of 
his attractions. If he is wise he will 
readjust his rates so that they at least 
cover the net cost of this device, so 
that while the charge may be in the 
hotel bill, it is not observable.

One of the speakers at a recent hotel 
convention which I attended here, em­
phasized the importance to the hotel 
man of spending some time in the in­
spection of other hostelries, in order to 
keep in touch with what is being done 
and thereby understand just what type 
of competition he is compelled to meet. 
Possibly you will condemn in the other 
hotel something that, on your return 
home, is observable in your own estab­
lishment.

The hotel man who is not a mem­
ber, at least, of his own state hotel 
organization, is playing the game at a 
big disadvantage. And he misses a lot 
of the best plays because he is without 
knowledge of the rudiments of the 
game. Association-minded hotel oper­
ators are usually the ones who have 
sense enough to take pointers from the 
fellow who has demonstrated that he is 
a winner, and profit by them, and it is 
more or less' of' a satisfaction to feel 
that you belong to an organization 
which is accomplishing something, 
even if your role in the game is an 
unimportant one.

Also reminding one that the Michi­
gan; Association hotel short course at 
Michigan State College, East Lansing, 
is near at hand, and here will be an 
opportunity of absorbing something 
worth while.

I notice that many Detroit hotels, of 
their own volition, are having a care­
ful inspection made by fire dtepartment 
officials in that city, with a view to im­
proving conditions where found essen­
tial and also with the ultimate hope 
that it will aid in securing reduction in

Store, Office and Restaurant 
Equipment

G.R.STORE FIXTURE CO.
7 Ionia A ve., N.W . Phone 8-6027

insurance rates, which almost every­
where are pronounced too high, when

Hotel and Restaurant Equipment 
Glassware, China, Silverware

H. LEONARD &  SONS
38-44 Fulton S t ,  W . 

GRAND RAPIDS - MICHIGAN

WESTERN HOTEL
BIG RAPIDS, MICH.

| Modern Rates Reasonable
Rooms Now Well Heated

WILL F. JENKINS, Owner and Operator 
“ Back on the Job”

CODY HOTEL
GRAND RAPIDS  

RATES—SI up w ithout bath. 
$2.00 up w ith  bath. 

CAFETERIA IN CONNECTION

Warm Friend Tavern 
Holland, Mich.

Is truly a friend to all travelers. All
room and meal rates very reasonable. 

Free private parking space.

W. H. LILLARD, Manager

ALL GOOD ROADS LEAD TO  
IONIA AN D

THE REED INN j
E xcellent D ining Room  

Rooms $1.50 and up 
MRS. GEO. SNOW , Mangaar

T H E  R O W E
GRAND RAPIDS

The Most Popular Hotel
in Western Michigan

300 ROOMS —  SHOWERS 
SERVIDOR

Direction of A m erican H otels Corp. 
J. L eslie K incaid, P resid en t

New Hotel Elliott
STURGIS, MICH.

| 50 Baths 50 Running Water 
European

D. J. GEROW, Prop.

Occidental Hotel
FIRE PROOF 

CENTRALLY LOCATED 
R ates $2.00 and up 

EDW ARD R. SW E TT, Mgr. 
Muskegon M ichigan j

The

Morton
announces

400 ROOMS WITH 
PRIVATE BATH

$1.50 up 
•

Dining Room 
Grille Room

Cafeteria
•

Delicious food served in 
pleasant surroundings at 
prices which have made 
the MORTON popular.

•
GRAND RAPIDS'

FRIENDLY HOTEL

Philip A. Jordan, Manager

An Entire City 
block of 

Hospitality

Have You Seen Our New
•  Cocktail lounge — Popu lar 

afternoon and evening rendez­
vous.

•  “Pub,” our famous Tony at 
the service bar. Delicious 60c 
lunches and $1 dinners.

GRAND RAPIDS 
7 5 0  R O O M S  $ 2  U P
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due consideration, is given to the haz­
ard involved. Hotels are classed with 
factories, hospitals and other large 
structures that have a much higher 
percentage of loss than the modern 
high-grade hotel, and the contention 
of the hotel man is that fireproof ho­
tels should be granted a separate clas­
sification and the rates should be pred­
icated upon the actual loss experience 
and not upon groups of various haz­
ards. Ultimately hotel organization 
will become so intensified that ade­
quate mutual insurance will be pro­
vided at rates very much lower than 
those exacted at present.

I believe I have heretofore mention­
ed a medical individual who responds 
to the appellation of Moore, who is 
continually exercising his mental fac­
ulties in order that he may gloat over 
my efforts to get pleasure out of his 
offerings of entertainment. Well, he is 
still functioning. Also just 220 miles 
Northward from Los Angeles in the 
Owens Valley, California offers one of 
the grandest Alpine sights in the 
world. Looking upward and West­
ward from the picturesque village of 
Lone Pine, the observer at this time of 
year sees Mt. Whitney, highest peak in 
continental United States, its snow­
capped crown glistening in the brilliant 
sunlight, and scores of other majestic 
peaks that form the “roof of the U. S. 
The winter time view of this great 
range is one of the rarest sights in mo- 
tordom, and may be enjoyed from the 
floor of the valley in the cozy comfort 
of an automobile. Not many years 
ago it took days to reach this spot. But 
with paved roads, running straight 
through the Mojave Desert, it is an 
easy jaunt of six hours. We made the 
trip by way of Hollywood, San Fer­
nando and Saugus, where at the forks 
at the north end of this village, we 
switched! off through Lancaster, Palm­
dale, Mojave, through Red Rock can­
yon and Little Lake to Lone Pine. We 
were treated to an ever changing pano­
rama of wonder, as we rolled over the 
highway which parallels the High 
Sierras. First the lesser peaks began 
to show, with patches of snow in the 
canyons only. Later on as we drew 
nearer to the giant of the range, Mt. 
Whitney, we saw less evidences of 
brown, black and gray—only a blanket 
of dazzling crystals covering them 
completely. This view was in great 
contrast to the sage brush and cacti 
in the desert itself. Then ranchlands 
began to appear, the highway was 
lined with trees. There was little ac­
tivity of man or animals visible, be­
cause the weather was very cold for 
folks accustomed to Southland sun­
shine, though mild to any easterner. 
We found! quite a number of automo­
biles in the village, belonging to tour­
ists from other states who had heard 
of this spectacle, comparable in beauty 
to the Swiss Alps, and made it their 
business to enjoy it. So far as I could 
observe Michigan was not represented 
in the assemblage. While we were en­
joying our luncheon at the village inn, 
we watched the noonday sun dancing 
on the high peaks, turning them into 
fantastic, gigantic jewels. Here, at an 
elevation of several thousand feet, we 
obtained a panoramic view of the great 
range which forms the High Sierras 
on the western side of Owens Valley, 
the present source of Los Angeles wa­
ter supply, soon to be supplanted by 
Boulder Dam offerings. We didn’t hur­
ry in the least and reached Los Ange­
les on our return at “early candle 
light,” or, to be exact, 7:30, after a 
trip of 440 miles, which I claim is go­
ing some, especially when you think 
you have no place to go.

Washington scientist says that 
sound may be used to offset an- 

A case, I would think, where 
inkle of the bell, on the cash reg- 
might, in a measure, offset the 

l of moaning.

Hereafter in Chicago, for dogs which 
hang around restaurants or enter ho­
tel rooms it is going to be nothing 
more than the ordinary “dog’s life,” 
for the city officials have decreed that 
no animals, except cats, shall be per­
mitted entrance to any place where 
food or drink is prepared; cooked, 
mixed, baked, exposed, bottled, packed, 
handled, manufactured, offered for 
sale or sold, or in any apartment de­
signed for human habitation occupied 
as a place of residence. The only dogs 
that will be permissible will be the 
“hot” variety, in the frying pan.

Frank S. Verbeck.

Paul Findlay’s Reply to Garrett 
Vander Honing

My dear Mr. Vander Honing: Your 
pleasing note of March 18 is one of 
the happy incidents that come to ol’ 
guys like me as a result of long years 
of doing what men like myself like 
to do: write a lotta drool for grocers 
to read. I put it that way from Mark 
Twain’s angle. He, you know, was so 
notoriously lazy that had he not been 
forced to do something, we should 
probably never had had a thing from 
his pen: but on be n,- torr $ • •-
he found he liked it so well that later 
. n he said it was ridiculous to call 
what was a pleasure so unalloyed that 
the worker could not bring himself to 
forego it by the name of work. “Now,” 
he continued something like this, for I

uote from memory, “take a man 
swinging a pick. That’s work. There 
is not enough money in the world to 
induce me to swing a pick for thirty 
days!”

That much of Twain’s philosophy I 
understand because, during the thirty- 
three or thirty-four years that I have 
written grocery and other trade stuff, 
the habit has so grown on me that I’d 
be lost without it. I send you an 
article from1 Pacific Coast Review, at 
the end of which you will find a quota­
tion from Owen Meredith’s Lucile 
whioh covers this point better than 
any other few words I know of. But 
there is certainly the other angle: That 
we all welcome and love to get recog­
nition. The roar of the crowd stim­
ulates the actor to his best; and the 
response of an audience stimulates a 
speaker so that he can literally talk on 
until he drops from fatigue of which 
he had not been conscious. I know, 
for I have felt it hundreds of times in 
my talking experiences.

But the best we get is such as you 
have now sent to me: Recognition 
from the younger, up-and-coming gen­
eration. That is because it shows us 
that we have not lost touch with actu­
alities; that we do not live in the past; 
that we are up and doing in the “living 
present.” “A man is as old as he 
feels,” as ancient as his mental arteries; 
and so long as what he stands for gets 
spontaneous response from forward 
looking youth, let his years be what 
they may, he is not old! I did not 
really intend to write at such length 
on this theme; but perhaps you will 
understand from it just what your 
little note means to me.

Your Grand Old Man of the Trades­
man has just passed his 76th birth­
day and his fellow citizens have de­
lighted to do him honor. In that they 
have honored themselves, of course. 
It has been my good fortune to know

him during the last twenty-five years; 
and we were conscious of each other, 
with an occasional indirect signalling, 
for some years before that. Not only 
does he conduct one of the two or 
three real trade papers on this con­
tinent, but—strongly prejudiced and 
firmly convicted of certain things as 
he is—he not only preaches the Free­
dom of the Press, but practices it in 
that he gives every man full liberty to 
say what he thinks, so long as he 
speaks in good faith.

Specifically, as you no doubt may 
have noticed, he and I disagree radic­
ally on all this chain store taxing move­
ment. I think that in that he is all 
wet. He thinks that I am all wet, too. 
But the one upshot of that mutual be­
lief is that we go swimming together. 
There is to-day a perfect bedlam of 
talk about propaganda—a word sadly 
twisted out of its original significance 
in that now it means hidden, under­
hand, sneaking methods of insidious 
promotion; and no doubt there is 
plenty of it. But, by and large, what 
Voltaire said was sound: “I totally dis­
agree with your contentions; but I 
will defend with my life your right to 
express them”—or words to that effect, 
for again I quote from memory. “In 
the multitude of counsellors there is 
safety,” according to Solomon; that he 
also said, “in the multitude of words 
there wanteth not sin” should perhaps 
lead us to ponder on the great historic 
fact that democracy has always failed. 
If we think and act intelligently on this 
last, realizing that our Republic was 
set up by the Fathers as the best form 
of government, maybe we shall pre­
serve it.

Openly, frankly, vociferously as I 
can, I oppose any discriminatory tax 
on chain stores. My reasons are fun­
damental in that, properly regarded, 
the Cardozo opinion is based on utterly 
untenable premises; for, properly re­
garded, the right to tax is limited to 
the real necessities of the government, 
sanely, economically administered; 
and for this purpose, taxes are to be 
apportioned with strict equity and im­
partially. When that power is utilized 
to punish anybody or to hamper him 
—especially, when the hampering takes 
the shape of ex-post-facto laws and 
regulations—the right to tax becomes 
the wrong of tyranny. This truth, to 
my mind, being eternal as any other 
truth, will eventually prevail, I am con­
fident. “Nothing is settled until it is 
settled right,” is as true in 1935 as it 
was in 1860. Of course, if we pass our 
approval on the repudiation of the gold 
clause in our Government 'bonds and 
the other abrogations of contract put 
into effect by this administration any­
thing else in the way of ex-post-facto, 
retroactive legislation of bureaucratic 
“rulings” may go on, too. We shall 
next have bills of attainder—laws es­
pecially made to kill men after they 
have done what present laws do not 
reach. My hope is in the return of 
sanity with the 1936 election; prefer­
ably Hoover, following the precedent 
of Cleveland—a man repudiated in one 
election coming back in the next—the 
only man in our history so far to re­
turn after repudiation. But by some 
means anyway, I hope, too, that we

may have a return to Constitutional 
Government.

Now, far below this comes our own 
narrow interests, a word which should 
be enclosed in quotation marks —“in­
terests”—because, in fact we are not 
promoting or in any respect preserving 
our true interests in favoring these 
special taxes. Not to write too much, 
I direct your attention to my Needless 
Worry story from Nation’s Business 
which was run complete in the Trades­
man, but which you may not have 
seen then. I also send you some other 
recent releases which do not run in 
Brother Stowe’s paper.

Again, I had not planned to write 
at this length to you; but I do it be­
cause you are a young, forward-look­
ing grocer who holds a prominent place 
in grocer circles, and so may save your 
associates from making a lot of costly, 
time-consuming, ineffectual and futile 
gestures. See my article on the present 
status of the mail order business for a 
hint on this. Futility will come through 
many channels.

Chains will exemplify the arithmet­
ical formula we learned in school. They 
will change their form without alter­
ing their value. Witness Flickinger of 
Buffalo and his Red & White stores 
going “voluntary” to escape tax im­
posts. Oil companies doing likewise. 
Mail-order business growing with re­
sumption of grocery selling certain to 
come if prices are advanced too radic­
ally by any of the other setups. Lastly, 
1500 co-operative sociétés formed last 
year by consumers. These have never 
yet made much success in our land; 
but necessity will bring success with 
us as it has over all of Europe. The 
consumer is more fully awake now and 
far more cohesive than formerly. So 
the new line-up will fall more into 
competition of all these factors with 
each other, with “independents,” with 
“super-markets” individually owned 
(today our most radical price-cutters 
and “pirates,” far outdoing anything 
any chains ever did.) There will be no 
amelioration of the grocer’s lot, but 
likewise there should not be any. Such 
men as yourself have worked their 
own salvation and know their way 
about as things stand; and their worst 
competition is not the chain but the 
inefficient competitor.

Well, I must stop. Otherwise I shall 
run on indefinitely—with great pleas­
ure to myself but not much profit to 
you. I hope that we may meet some­
time, but as things look now, that 
must come about by your taking a run 
out to see our wonderful West Coast 
land. Better do that soon.

Write to me again. Give me your 
frank views any old time. Pass my 
regards to Brother Stowe. Again I 
thank you. Paul Findlay.

Right attitude and actions right most 
things, including life itself.

Washington’s anti-business antics 
are proving a wash-out.

E. L. PIPER has assumed Personal 
Charge of the PIPER HOTEL, Man- 
ton, Michigan, and wants to See You 
Soon; Entirely Redecorated; Old Time 
“Piper” Meals; “Stop and See Me 
Sometime.” “PIPE.”
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D R U G S
M ichigan Board o f Pharm acy

President-—(M. N . H e n ry . Low ell.
V ic e -P re s id e n t — N onm an A. W eess, 

E v a r t.
O th e r  m em b e rs  o f t h e  B o ard —P r a n k  T. 

G illespie. S t. Jo sep h ; V ic to r  C. Pftaskow- 
sk i, D e tro it;  E a r l  D u rh am , C oru n n a .

D irec to r—E . J .  P a r r ,  L an sin g .
E x a m in a tio n  S essions —  T h re e  se ss io n s  

a r e  h e ld  each  y e a r, o n e  in  D e tro it , o ne  in  
th e  U p p er P e n in su la  a n d  o n e  a t  F e r r is  
In s t i tu te ,  B ig  R apids.

M ichigan S ta te  Pharm aceutical 
A ssociation.

P re s id e n t—J . E . M ahar, P o n tiac .
E x -P re s id e n t—D u n can  W eav er, F e n n -  

ville.
F i r s t  V ic e -P re s id e n t—B e n  P eck , K a la ­

m azoo.
Second V ic e -P re s id e n t—Jo sep h  M altas, 

S a u lt  S te . M arie.
T re a s u re r—H e n ry  H ad ley , B e n to n  H a r -  

oor.
S e c re ta ry —C la re  F . A llan , W y a n d o tte .
E x e c u tiv e  C orrtm ittee  —  I t  N . H e n ry  

(ch a irm a n ), L ow ell; B e n ja m in  S. P eck , 
K alam azoo ; A. A. S prague, I th a c a ;  Leo  
J .  L acro ix , D e tro it;  J a m e s  W . Lyons, 
D e tro it;  R a y  Je n so n , G ran d  R ap id s; D u n ­
can  W eav er, F ennv ille .

The Photo Department of a Drug 
Store*

Lem Hawkins at the county fair was 
asked to tell how he became such a 
success at calling hogs. Lem had just 
had the fair committee put the silver 
cup for champion hog caller in his 
hand's and was feeling quite important. 
He said, “Well fellers, if you want to 
become a success at calling hogs—you 
got to make the hogs think you got 
something for ’em!” Men, there is the 
finest sales formula that I ever heard— 
provided you back it up and see that 
you have got something for ’em. How 
can you make them think you have got 
something for ’em? It is easy, but it 
requires study.

First study your type of trade and 
find the things to specialize on—maybe 
it will be fountain pens, trusses, leather 
pocketbooks, greeting cards, or several 
of them—one department of the spe­
cialty type that every drug store can 
put over big is the photo department.

Second—go all the way! Give every 
service that goes with the business or 
leave it alone. I know that probably 
everyone of you have all of the things 
that I mentioned at random—a few 
here and a few there. Put in a real de­
partment, if it is fountain pens put in 
a big modern electric lighted case, a 
name engraving machine, and a repair 
department. Put in mass window dis­
plays—“Show them that you have got 
something for ’em!” Then sell hun­
dreds where you used to have a dozen 
setting around half a year at a stretch.

I can hear someone say: “You can’t 
sell fountain pens in my section of 
town!” Maybe you are right, but there 
is some line that you can sell in a big 
way and not be bothered with inten­
sive competition and narrow profiits. 
Only you can decide what lines it 
should be in your store. I only wish 
to suggest the principle. Full assort­
ments, complete services that excel 
competition, mass window displays, 
one right after another, until everyone 
in your whole end of town “just 
knows” that your store is the place to 
buy that particular item. My little 
store in a town of 50,000 people has 
sold over $3,000.00 worth of fountain

•This article is part of a talk given before a 
meeting of Chicago Retail Druggists hy Mr. R. 
J . Wilkinson of Jackson, Michigan. National 
Vice President of tile Master Photo Finishers of 
America.

pens in 21 days in December. Have 
sold over $800 worth of Valentines and 
as high as $3,500 worth of Christmas 
cards. Surely you have to carry a full 
line of drug store items—but be a 
socialist in some profitable line—and 
then don’t let anyone excel you in that 
line. Full assortments, big displays, 
complete service, etc.

It is hard for me to believe that so 
many drug stores overlook the full 
possibilties of the photo department. 
This is evidenced by the puny efforts 
many make to get it. I t  is a line that 
knows few bounds—for the simple rea­
son that it is a physical impossibility 
to saturate your market. One roll of 
films taken and finished is an inspra- 
tion to take another. One person tak­
ing pictures encourages others to try 
the fun—it’s limitless!

If I told you that I got my early 
training in a photo department in a 
drug store that had seven people in 
the photo department you would think 
I was crazy or lying. That drug store 
made more money off its photo de­
partment than all the rest put together, 
and the boss was never reluctant to 
admit it. Thirty-eight thousand dol­
lars worth of photo business in a drug 
store in a town of 60,000 people is 
some business. That amount of busi­
ness in a drug store on many lines 
would not be startling — but that 
amount of photo business means real 
net profits. It is probably one of the 
highest profit points in a drug store 
where it is a special department and 
receives the attention it deserves.

What does it take to make the suc­
cessful photo department? It takes first 
—some one person in the store who 
studies and knows hand camera pho­
tography. Someone who can talk pic­
tures and films and can take pictures as 
well. And that it not difficult. It is a 
matter of determination that it shall be 
so. There never was a time when it 
was so easy to run a successful photo 
department. Take any intelligent girl 
clerk or one of your pharmacists—gave 
him charge of the department — and 
then put in one. If you want to sell a 
lot of anything you have first got to 
have a lot of it. It can be one of the 
biggest departments in your store— 
and I am sure it is one of the most 
profitable in any drug store—in pro­
portion to the effort put into it.

The second essential to a successful 
photo department is the establishing of 
of a counter or space exclusively for 
■that purpose. A space that is sacred 
and used for nothing else. Here should 
be gathered and on display every sin­
gle item that relates to pictures in any 
way—but nothing else! Films, cam­
eras, photo flash and photo flood bulbs, 
colored enlargements, albums, paste, 
glues, white pencils—in fact you’ll find 
that the photo department is quite im­
posing when given a space of its own.

How many cigars would you sell if 
you kept a box or two piled in a wall 
case with an assortment of patent med­
icines?

How many sodas would you sell if 
you had to mix them in your prescrip­
tion department?

How much face powder would you 
sell if you carried only a half or dozen 
boxes and probably all one shade?

My point is simply this: A photo de­
partment cannot thrive and grow when 
treated like a poor relation or stepchild. 
Most stores I have visited have an in­
complete stock of films—many times 
hid from view. A few cameras in an­
other part of the store, in fact the en­
tire department is scattered all over the 
various counters and cases.

The bed rock fundamental of a suc­
cessful photo department in a drug 
store is the photo finishing you put 
out. It must not be ordinary. Money 
spending camera fans know what good 
work is, and either you furnish this 
kind or you don’t get their business. 
There is where your selection of a 
Master Photo Finisher to service your 
Photo Department is the first step to 
success. He is more than a Photo Fin­
isher—he is out to help you find ways 
and means of developing this depart­
ment as well as your films.

As a member of the Master Photo 
Finishers Association he is in a posi­
tion to do things that are impossible 
for the individual who is not a member 
of this National organization through 
which comes all sales promotion helps 
we have to offer. He should furnish 
you with sound merchandising plans to 
increase the public’s purchases of pho­
to finishing and photo goods. His asso­
ciation connection makes it possible for 
him to obtain and furnish window ma­
terials that “click.”

Hot Soda Windows 
There is splendid material for dis­

plays advertising hot soda drinks, and 
the ingenious dispenser who devotes 
thought to the subject will be able to 
accomplish a great deal.

A tempting display in winter and 
on cold days of early spring will pay 
well in the trade it brings from the 
passing throng of cold and wind-buf­
feted people.

We call particular attention to the 
effective window which can be gotten 
up on clam and oyster bouillons.

Decorate the. back and sides of the 
window with large fish nets, draped as 
gracefully as possible, and, if you can 
get them, have small sea shells caught 
in the meshes.

The floor should be covered with 
sand, with shells scattered over it, while 
the presence of a clam rake or any tool 
commonly used on the seashore, will 
add tone to the display. A child’s play­
thing, like a beach pail and shovel, 
thrown carelessly down at one side 
are good, especially if the sand shows 
the impression of children’s shpes.

These things are by way of setting. 
The leading feature of the window 
should be barrels, tipped on their sides 
toward the center of the front From 
one is pouring a mass of oyster shells, 
from another clams, meeting and min­
gling at the front of the window. The 
number of barrels used depends upon 
the size of the window—even one bar­
rel of mixed shells will look well in 
a small window.

These shells can be gotten from the 
local fish market, from which source 
you can also arrange for a supply of 
seaweed, which should be liberally 
scattered about the window, over the 
shells and barrels, on the sand and 
through the meshes of the nets.

If pains are taken in the preparation 
of a window of this kind, the effect 
will be almost like a whiff of salt air— 
it is bound to make a hit, bring calls 
at your counter for hot bouillons and 
add materially to the impression that 
yours is the leading soda department 
in the town.

That man may last, but never lives, 
who much receives, but nothing gives; 
whom none can love, whom none can 
thank — creation’s blot; creation’s 
blank.

SEASONABLE ITEMS
SEED DISINFECTANTS

CERESAN DuBAY No. 738 SEMESAN BELL NU-GREEN

INSECTICIDES
PARIS GREEN LIME and SULPHUR ARSENATE of LEAD 

ARSENATE of CALCIUM BORDEAUX MIXTURE 
COPERCARB OXO BORDEAUX 

S P O N G E S  C H A M O I S  S K I N S  P O L I S H E S  
PICNIC SUPPLIES WAXES CLEANERS

PAINT BRUSHES—VARNISH BRUSHES
BATHING CAPS BATHING SUITS and SHOES

SODA FOUNTAINS and SUPPLIES 
PAINTS ENAMELS LACQUERS VARNISHES OILS 

TURPENTINE MOTH DESTROYER 
RUBBER BALLS BASE BALLS MARBLES 

GOLF SUPPLIES CAMERAS and FILMS PLAY GROUND 
and INDOOR BALLS and CLUBS 

ANT ROACH BEDBUG RAT MICE MOSQUITO 
LICE FLEE TICK KILLERS, ETC.

O ur prices are  right and stock complete.

HAZELTINE & PERKINS DRUG CO.
Grand Rapids, Midi.



A p ril 3, 1935 M I C H I G A N  T R A D E S M A N 19

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day of issue.

A cetic, No. 8, l'b----------------- 06 10
Boric, P ow d., o r  X ta l., lb — 07% © 20
C arbolic, X ta l., lb. -  ____ 36 0 42
C itric , l b . ______________ _— 33 0 46
M uria tic , Com ’l., lb. ________ 03%© 10
N itric , l b . _________________ 10 0 16
O xalic, lb. -  ____  _ _ 16 0 26
S ulphuric , lb. _____________- 03%O 10
T a r ta r ic , l b . _______________ 33 0 40

ALCOHOL
D en a tu red , No. 5, g a l______ 38 0 60
\vood, g a l . ________________- 60 0 60

A L U M -PO T A SH , USP
L um p, lb. -  _______________ 05 0 IS
Pow d. o r  G ra ., lb __________ 05% 0 16

AMMONIA
c o n c e n tra te d , lb. __ 06 0 18
i-F , l b . ____________________ 0B%© 11
3-F . l b . _____________ ____ O6% 0 13
C arb o n a te , lb. __________ - 23 0 30
M u ria te , Lp .. lb .___________ 18 to
M u ria te , G ra ., lb___ ________ 07%© 18
M uria te , Po ., l b . . .__ . . . . . . . 22 86

ARSENIC
P o u n d  _ ______ _ ___ 07 0 20

BALSAMS
C opaiba, lb. _______________ 60 © 1 20
F ir, C ana ., lb______________ 2 00 0  3 40
F ir, O reg., lb______________ 50 0  1 00
P e ru . l b . ___________________ 4 00 0  4 60
Tolu, lb. ___ 1 60 0 1  20

O rd in ary , l b . ___________ 0 to
O rdinary , Po ., lb_______ 20 0 30
Saigon, l b . _____________ 0 40
Saigon, Po ., lb_________ 50 0 60

E lm ., lb. ___________________ 40 0 46
E lm , P ow d., l b . __ ________ 38 0 45
E lm , G 'd , l b . _______________ 38 0 46
S a ssa fra s  (P ’d  lb. 5 0 )._____ 0 46
S o ap tree . cut. lb___________ 20 0 80
S cap tree , Po ., Ib.____ 36 0 40

BERRIES
Cubeb. l b . ________  ____ 0 76
Cubeb. Po ., lb .____________
J u n ip e r , l b . ______________ 10

BLUE VITRIOL
P o u n d ______________________ 06 0  16

BORAX
P ’d o r  X ta l, lb ____________  06 O  IS

BRIMSTONE
P o u n d _____________________  04 9  10

CAMPHOR
P o u n d __________. ___________ 72 9  85

CANTHARIDES
R u ss ian , P o w d . ____________ 9  4 60
C hinese, P o w d . ___________  9  S 00

CHALK
C rayons

W h ite , d o z e n __________
D ustless , d o z e s _- ____

F re n c h  P ow der, Com l., lb .— 03%
P re c ip ita ted , l b . ____ — —  13
P re p a re d , l b . __ ___________ 14
W h ite , lum p, lb_______  03

CAPSICUM
P ods, l b . ______ _
P ow der, l b . __________ ——

CLOVES
W hole, lb. ________________
P ow dered , l b . _____________

COCAINE

COPPERAS

CREAM TARTAR  
P o u n d  ______________________

CUTTLEBONE  
P o u n d _____ —---------- ----------

DEXTRINE
Yellow Corn, lb .------------------
W h ite  C om , lb .------------- —

EXTRACT  
W itch  H aze l, Y ellow  L ab .,

0  It
9  10

9  70
e  76

L icorice, P ’d , lb..

30 0 40
36 0 46

.13 75016 40

0314© 10
04 0 16

1
26 0 38

40 0 60

06%© 15
07 0 15

95 0  1 65
50 O 60

FLOW ER
A rnica , l b . ---.---------------------  50 ©  66
C ham om ile  „

G erm an , l b . _______— 60 ©  70
R om an, l b . ----,---------------  @ 1 40

Saffron
A m erican , l b . ___________ ®  ¡¡5
S pan ish , o z s . ---------------  0

FORM ALDEHYDE, BULK  
P o u n d _______________———-  0# © 30

FU LLER’S EARTH
P ow der, l b . ___________  06 ©  10

GELATIN
P o u n d _____________________ 88 ®  88

GLUE
B rok., B ro., lb_______ ____ _
G ro’d, D a rk , lb .— — ——
W hi. F lak e , lb .-------------------
W h ite  G’d., n>—

30 © 
16 9
27% ©

_  _____  36 ©
W h ite  Ä X X 'lig h t, lb .----------  ©
R i b b o n ____ — -------------------- 48%©

P o u n d
GLYCERINE  

_______________  19

GUM
Aloes, B arbadoes,

so called , lb. g o u rd s-----  9  00
Pow d., l b . --------------- —-  85 ©  45

Aloes, S oco trine , l b . ----------  9  76
P ow d., l b . _________________  ®  88

A rab ic , f irst, lb ------------------------  9
A rab ic , so rts , lb ------------—  1< ® *2
A rab ic , G ran ., lb. —------------- -©
Araibic, P ’d, l b . ------- ------—  26 ©  35
A safo e tid a, l b . -------------------  47 ©  50
A safoe tida, Po ., lb .-------------------  @ ¿0
G uaiac, l b . -------------------------------  ®  88
G uaiac, p o w d . ---------- -— —  ® ,  *■
K ino, lb --------------------------------------  ®  -1  “
K ino , pow d., lb .------------------------ 0  * "
M yrrh , l b . _____________________  ®  88
M yrrh , P o w ., lb .-----------------------  ©  70
Shellac, O range, lb ----------- 42 0  50

G round , l b . -------------- — -  42 ©  60
S hellac, w h ite  (b o n e  d r ’d) lb. 49 9  56
T ra g a c a n th  .  „  _

No. 1. b b ls-----------------------1 75 0  2 00
No. 2. lbs. _____________1 50 0  1 75
Pow .. l b . _______________1 00 ©  1 25

HONEY
P o u n d __ —--------- .  26 0  40

HOPS
% s Loose, P re sse d , lb .---------  ©  76

HYDROGEN PEROXIDE
P ou n d , g ro ss  — — -------- -37 00 0 3 0  00
% Ilk, g r o s s _____________ -—17 00 © IS  00
% ib ., g r o s s ____ 1—32 00 0 1 1  60

INDIGO
M adras, lb. „ —. ■ —  2 00 ©  3 26

INSECT POW DER
P u re , l b . ___________________31 ©  41

LEAD ACETATE
X ta l, l b . ___________________I I  ®  *8
Pow d. a n d  G ran .. 26 36

LICORICE
E x tra c ts ,  s tic k s , p e r  b o x . .  1 60 ©  2 00
Lozenges, lb . ______________ 40 0  60
W afe rs . (24s) box__________ ©  1 60

LEAVES
B uchu . lb ., s h o r t ------------------
B uchu , lb ., lon g ——— — —
B uchu , P ’d.. lb .------------------
Sage, bu lk , lb. 26
Sage , loose p ressed , % s, lb.
Sage , o u n c e s --------------------—
S age, P ’d  a n d  (3rd.___— —
S en n a

A lex an d ria , l b . ___ — —.  36
T in n ev ella , l b . ____ ____36
Pow d., l b . __ —------- . . . — 25

U v a  U rsi. l b . _______________
U v a  U rsi. P ’d.. l b . ------------

LIME
C hloride, m ed., dz. . —-------
C hloride, la rg e , dz-------- —-

0  86 
0  1 46

LYCOPODIUM
P o u n d _____________________ 46 0  60

MAGNESIA
C aro ., % s, lb ---------------------  ©  88
C arb ., A s , lb ---------------------  0
C afb ., Pow d., lb --------------- — 1® 9  2?
Oxide, H ea ., lb ---- -------   @
Oxide, lig h t, lb .-------------- — 9  •»

MENTHOL
P o u n d ______________________  4 93 ©  5 24

MERCURY
P o u n d ______________________ 1 75 0  2 00

MORPHINE
O unces ____ ■ ______——  0 1 2  76
% s _________________________ 0 1 4  40

MUSTARD
B ulk, Pow d. _  „

Select, l b . __________—  46 © 60
No. 1, lb .______________17 © 25

NA PH TH ALIN E
B alls, lb. ___________________ 06%@ 15
F lak e, l b . ___________________ 0 6 1 5

NUTMEG
P o u n d _____ - ___—  0  40
P ow dered , l b . ___ _____  0  50

NUX VOMICA
P o u n d _____________________ 0  35
P ow dered , lb. ____________  15 9  26

OIL ESSENTIAL
A lm ond

B it., t ru e , o z s . __ ___  0  60
B it., a rL , ozs. . _______ 9  30
Sw eet, tru e , lb —____—  1 40 0  2 00
S w eet, a r t . ,  lb s.__—___ 76 0  1 20

A m ber, cru d e , lb------— . -  71 0  1 40
A m ber, rec t., lb ----------------- .  1 30 0  3 00
A nise, l b . __________________1 10 0  1 60
B ay . l b . ___________________-  4 00 0  4 26
B erg am o t, lb . _____________ 2 75 0  3 00
C a jep u t, lb.  _____— --------  1 60 0  2 00
C araw ay  S ’d, lb— _____ —  3 50 0  4 00
C assia . U S P . lb --------------------- 2 15 0  2 60
C ed ar L ea f, lb— ______ —  1 70 0  2 20
C ed ar L ea f. Com l., lb —  1 00 0  1 25
C itro n e lla . l b . _________ ——  85 0  1 20
Cloves, l b . _______________ —  1 85 0  2 25
C ro ton , lbs. ____ ____——  4 00 0  4 60
C ubeb, l b .     _____ ______ 4 26 0  4 80
E n g e ro n , l b .    _______  2 70 0  3 36
E u c a ly tu s , l b . ___ ___—__. . .  86 0  1 80
F en n e l _____________________ 2 26 0  2 60
H em lock, P u ., l b . _________ 1 70 0  2 20
H em lock  Com ., lb — ____ _ 1 00 0  1 25
Ju n ip e r  B ar., lb____ —____ 3 00 O  3 20
J u n ip ’r  W 'd , l b . _____   — .  1 60 0  1 75
L av . F low ., lb .____- _________ 6 00 0  6 40
L av . C a rd ., lb— — .______ 1 25 0  1 50
L em on , lb . _____________—  2 15 0  2 60
M u sta rd , tru e , ozs-----— __  0  1 25
M u sta rd , a r t . ,  o z s . _________ 0  36
O range, Sw ., lb ___________ _ 3 00 0  2 25
O riganum , a rL , lb —  1 00 ©  1 20
P en n y ro y a l, lb. ____________  2 76 0  2 20
P e p p e rm in t, lb. ____________ 4 75 0  5 30
R ose, dr. _______— _______ 0  3 60
R ose, G eran ., ozs.__________ 0  1 00
R o sem ary  F low ers, lb— — .  1 00 0  1 50 
Sandalw ood

E . I., l b . _______________ 8 00 0  8 60
W . L , l b . ______________  4 60 0  4 75

S a ssa fra s
T ru e , l b . _______________  1 90 0  3 40
Syn.. l b . _______________1 00 ©  1 40

S p ea rm in t, l b . _____________ 3 50 0  4 00
T an sy , lb . ____— _ .  3 50 0  4 00
T hym e. R ed, lb ____________ 1 75 0  2 40
T hym e, Wlhi., lb .___________  2 00 0  2 60
W in te rg re e n

L eaf, t ru e , lb__________  6 60 0  6 00
B irch , l b . ______________ 4 00 0  4 60
S y n . __ _____ ___________ 76 0  1 20

W orm seed , l b . _____________ 3 60 ©  4 00
W orm w ood, l b . ____________ 5 50 ©  6 00

OILS HEAVY
C asto r, g a l . ___________—
C ocoanut, lb. — —  
Cod L iv e r, N orw eg ian , gal.
C ot. Seed. g a l . _____________
L a rd , ex., g a l----------------------
L a rd , No. 1, gal---------- -------
L inseed , raw. g al__________
L inseed , boil., g a l . ________
N e a t  afoot, e x tra ,  g a l._____
Olive

M alaga, g a b ___________
P u re , g a l .___,__ _____ _

S perm , g a l . ______________
T a n n e r, g a l .  ______ . . . . .
T a r , g a l. __________________
W hale , g a l . _______ ___ — 

1 45 0  I  60 
2 2 % 0  36

1 20 
1 20 
1 55 
1 25

OPIUM
G um , o z s . _____
P ow der, o z s .__
G ran ., o z s ._____

0  1 50 
0  1 30 
0  1 66 
0  1 40 
0  93

0  2 60 
0  6 00 
©  1  60 
©  90
0  66 
0  2 00

1 20 
1 30 
1 30

P A R A F F IN E
P o u n d  ___________________ 06% 0  16

P E P P E R
B lack , g rd ., lb ._____________ 25 0  35
Red, g rd ., lb _______________  45 0  66
W h ite , g rd ., lb — ___ — ___ 40 0  65

P IT C H  BURG UNDY
P o u n d  _____________________ 20 0  26

P ET ROL ATU M
A m ber, P la in , lb —________  12 0  17
A m ber, C arb ., lb —_________ 14 0  19
C ream  W hi., lb .  _____—.  17 0  22
L ily  W h ite , lb _____________  20 0  25
Snow  W h ite , lb____________  22 ©  27

P L A S T E R  PA RIS D E N TA L
B a rre ls  _________________—.  0  6 75
Less, lb_____________________  O3% 0 09

POTASSA
C au stic , s t ’ks, lb __________  69 0  1 04
L iquor, l b . _________________ 0  40

POTASSIUM
B ica rb o n a te , lb. — . . . . . —  30 0  36
A ce ta te , l b . __ — — —  69 0  1 £4
B ich ro m ate , l b . ______ _____ 16 0  26
B rom ide, l b . ------- -  64 0  84
C arb o n a te , l b . ______________ 48 0  72
C hlo rate

X ta l.. l b . _______________ 20 0  29
Pow d., l b . ______________ 19 ©  27
G ran ., l b . _____________-  32 ©  40

Iodide, lb . _________________ 1 85 0  2 14
P e rm a n g a n a te , l b . _________ 30 0  60
P ru s s ia  te

R ed. l b . ________________ 90 ©  1 00
Yellow, l b . __ __________ 60 0  60

QUASSIA CHIPS
P o u n d ___ , - 1 — i —  26 0  20
P ow d., l b . _____________. . . .  35 0  40

Q UININE
5 oz. can s, ozs—— — — 0  77

ROSIN
P o u n d  __________ —. . . .  04 0  16

0  90
36 0  40

0  60 
‘  76

46 
60

36

ROOT
A conite , P ow d., lb —. — . .
A lk an e t, lb.
A lkane t, P ow d., lb —— —
B elladonna , P ow d., lb —
Blood, P ow d., lb .— —. ___
B urdock , Pow d., lib— . —.
C alam us, B leached , S p lit  a n '

P eeled , l b . ______________
C alam us, O rd in ary , lb — —
C alam us, P ow d., i n . , , - - . , —
E lecam p an e, lb. . . -------------
G en tian , P ow d., lb .— — .
G inger, A frican , P ow d., lb.
G inger, J a m a ic a , L im ed , lb.
G inger, J a m a ic a , P ow d., lb.
G oldenseal, P ow d., lb— —
H ellebore, W h ite , P ow d., lb.
In d ia n  T u rn ip , P ow d., lb ._
Ipecac, P ow d., lb —-------------
L icorice, l b . ___ ___
L icorice, P ow d., lb— .—.
M an d rak e , Pow d., lb — __
M arshm allow , C u t,, Ib— -  
M arshm allow , P ow d., lb —
O rris, lb. ________ ,________
O rris , P ow d., lb —. . _—
O rris, F in g e rs , l b— — it  1 79
P in k , P ow d., l b . .— __ _ _  1 50 0  8 26
P o k e , P ow d., l b—— 0  20
R h u b arb , lb . ___________  ©  80
R h u b arb , Pow d., lb________  0  60
S a r sa p a r il la  (H o n d u ras, c u t)  1 20 0  1 20
S a rsa p a r illa , M ed., C u t, lb . 0  60
S quills, P ow d., l b— __ 42 0  80
T u m eric , P ow d., lb—______ 15 0  36
V a le rian , P ow d., Ib.__ — .  0  60

0 76
0 86
0 60

36 0 10
1 7 % 0 30
16 0 26
38 0 56
30 0 40

1 76 0 2 00
20 0 30

0 60
3 00 0  8 60

30 9 36
16 © 26

0 40
0 60

40

SAL
E psom , l b .   ____ — — _
G laubers

L u m p , lb. . . . . . _—
G ran ., lb. _____ ______

N itre
X ta l. o r  P ow d.__ ____
G ran ., l b . _____ ______

Rochelle, l b . ________ ____
Soda, lb. ______ . ___ _____

SEED
A nise, lb. ______ _________
C an ary , R ec leaned , lb —  
C arda inon , B leached , lh ._
C araw ay , D u tch , lb .____„
C elery , lb.

-  03% © 10

03 0  
O3% 0

Colchicum , P ow d., lb— .  
C oriander, l b . ___________
F en n e l, lb. ________  ___
F lax . W hole, lb___________
F lax . G round, lb_________
H em p, R ecleaned , lb_____
Lobelia , P ow d.. lb —
M u sta rd , B lack , lb .__ —
M u sta rd , W h ite , lb____ _
P oppy. B lue, lb__________
Q uince, lb. ______________
R ape, l b . _______________
S abad illa , Pow d., lb ______
Sunflow er, lb. .
W orm . L e v a n t, lb ._______
W orm . L e v a n t. P o w d .___

SOAP
C astile , C on ti, W h ite  

Box

10 0  
09 0  
17 0  
98% 0

15 0  16
80 0  40
06 % ©  15
06 % ©  16
08 0  16

17 % 0  35
16 0  24
20 0  26

1 00 0  1  26
10 0  U
45 0  65
11 0  20

0  5 50 
0  5 75

B a r ------------------------------  0  1 1 0
P o w d .____ - ____________ 50 0  66

SODA
A sh ------------------------------------  03 0  10
B ica rb o n a te , l b . __________  03% © 10
C au stic . Co’l., lb___ . _______ 08 0  15
H ypo su lp h ite , l b . _—______  06 ©  10
P h o sp h a te , l b . _____. .  23 ©  28
S ulphite

X ta l., l b . _______________ 16 ©  25
D ry, P ow d., lb_________  1 2 % 9  20

S ilicate , Sol., g a l_________   40 ©  60

SU LPH UR
L igh t, l b . ---------------_----   04% © 10

SYRUP
Rock C andy, G als______ ___  70 ©  26

TAR
% P in ts ,  dozen------------- - ©  1 00
P in ts ,  dozen _______  T,, O  1 60
Q u a rts , d o z e n ______ _ ©  3 76

T U R PE N T IN E
G allons ------------------------------  G5 © SO
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These Quotations Are Used as a Base to Show the 
Rise and Fall of Foods Quoted on This 

and the Following Page.
T h e  follow ing lis t  of foods an d  g ro ce r’s  su n d rie s  is  lis ted  upon b ase  p rices , n o t 

in ten d ed  a s  a  gu ide fo r th e  b u y e r. E ach  w e e k  w e l is t  i te m s  a d v a n cin g  an d  declin ing  
upon th e  m a rk e t.  By co m p arin g  th e  base  p rice  on  th e s e  ite m s  w ith  th e  base  p rie s  
th e  w eek  before, i t  sh ow s th e  c ash  a d v an ce  o r  d ec line  in th e  m a r k e t  T h is  p e rm its  
tne  m erc h a n t to  ta k e  a d v a n ta g e  of m a rk e t  ad v a n ce s , upon  ite m s  th u s  a ffec ted  th a t  
he  h a s  in  s to ck . By so  doing he w ill sav e  m uch  e ach  y e a r.  T h e  M ichigan T ra d esm a n  
is rea d  o v er a  b road  te r r ito ry ,  th e re fo re  i t  would be im possib le  fo r  i t  to  q u o te  p rices 
t * ! « *  d* *  t Uylnf  ° UI?® fo r  everyone- A ca re fu l m e rc h a n t  w a tc h es  th e  m a rk e t  an d

ADVANCED
P o rk  Loins—2c 
P ork  B u tts—1c 
G rape F ru it  Ju ice—12</ic 
J .  V. Coffee i/2c 
M ajestic  Coffee—1c 
Blue Nose Rice—15c

DECLINED
P o rk  S p a rerib s—2c 
P o rk  N eckbones—1c 
P o rk  T rim m in g s—2c 
P u re  lard  in t ie rc e s -

AMMONIA

L ittle  Bo P eep . m ed._1 35
L itt le  Bo P eep , lge___ 2 25
Q uaker. 32 os________ 2 10
S ta r ,  1 2 - 0 2 ._________ 80

A P P L E  B U T T E R

Q u ak er, 12-28 os., 
D o z .____________

BAKING PO W D ER S

C labber G irl
10-oz., 4 doz. c a se __
2 lb .. 1 doz. c a se____

R oyal. 2 oz„ doz.—
R oyal, 6 os., doz__
Royal. 12 oz., d o z ..  
R oyal, 5 lbs., doz__

R u m fo rd ’s
10c. p e r  dozen______
8-oz.. p e r  dozen_____
12-oz., p e r  dozen____
5-lb., p e r  dozen______

_  3 60 
-  2 30

.  80 _ 2 00 
.  2 85 
20 00

91 
. 1 77 
. 2 25 
12 25

C alu m et
4- oz.. 3 doz. c a se__________
8-oz., 2 doz.__________
16-oz., 2 doz.__________
5- lb .. % doz._

K C
10 oz„ 4 doz. in  c a se -  
15 oz., 2 doz. In  c a se -  
25 oz., 2 doz. In  c a s e .  

5 lb ., 1 doz. in  c a se -  
10 lb., l i  doz. In  c a s e .

BREA K FA ST FOODS

K ellogg’s  Brands 
Corn  F la k es . No. 136— 2 40
C orn  F la k es . No. 124__2 40
Pep, No. 224__________2 37
P e p  No. 250 __________1 05
K ru m b les , N o. 412___ 1 55
B ra n  F la k es , N o. 624__2 37
Brain f la k e s .  N o. 650— 1 00
R ica  K risp ie s , 6 oz__ 2 40
R ice K risp ie s . 1 o z___ _ 1 10
All B ra n , 16 o z ._______2 80
All B ran , 10 ox. ___ __ 2 76
All B ran . % o z .__ ____1 1C
W hole W h e a t  F la .,  24s 2 00 
W hole W h e a t  B is., 24s 2 31
W h e a t  K risp ie s , 24s__2 65

P ost Brands
G rap en u t F la k es , 24s— 2 10
G ra p e -N u ts , 2 4 a______2 >0
G rap e -N u ts . 5 0 s ---------1  60
In s ta n t  P o s tu m , N o. 2 6 48 
In s ta n t  P o s tu m , N o. 10 4 70 
P o s tu m  C ereal. No. Ol. 2 88

P o s t  T o astie s . 36s_____2 40
P o s t T o as tie s . 24s_____2 40
Post B ra n . P B F , 12__1 74
Post B ra n . P B F , 24_2 36

A m ste rd am  B ran d s 
Gold Bond P a r .,  No.5%  7 60
P rise . P a r lo r .  No. 6__ 8 00
W h ite  S w an  P a r .,  No.6 8 50

B lack b errie s
P rem io , N o. 10_________6 26
Q u ak er, N o. 2_________1 70

Blue B e rrie s
E ag le , No. 10________ 8 50

P in eap p le , Sliced 
H o n ey  D ew , sliced ,

N o. 1 0 _____________-  9 00
H o n ey  Dew , t ld  b its .

No. 1 0 ___  , 9 00
H o n ey  D ew , No. 2 f t__2 45
H oney  D ew , N o. 2____2 00
H o n ey  Dew . N o. 1____1 10
U kele le  B ro k en , N o. 10 7 90
U kelele  B ro k en , 2%_2 25
U kelele  B ro k en , No. 2 1 85 
Q u ak er, T id  B its , No.

1 0 --------------------------- 8 25
Q u ak er, No. 10_________8 25
Q u ak er, N o. 2% — ____2 36
Q u ak er, N o. 2___ - ____1 90
Q u ak er, No. 1—_______1 05

P lum s
U lik it, No. 10. 30%

s y r u p ______________6 50
S uprem e E g g , No. 2% 2 20
S u p rem e E gg , No. 2__1 70
P rim o , No. 2. 40% 

s y r u p ______________1 00

P rep ared  P ru n es
Suprem e. No. 2%,______ 2 45
S u p rem e, No. 10,

I t a l i a n ______________ 6 50

R a sp b e rrie s , B lack
Im p eria l, No. 10______7 00
P rem io , No. 10________8 50
H a r t,  8 - o u n c e _______ 80

S trin g  B eans
Chodce, W hole, N o. 2— 1 70
Cut,, No. 1 0 ___________ 7 25
C u t, No. 2 _____________1 35
M arce llus C u t, No. 10. 6 00 
Q u a k e r  C u t No. 2____ 1 20

W ax B eans
Choice, W hola. N o. 2__1 70
Cut, No. 10 ____________7 25
Cut, No. 2 _____________1 35
M arce llus C u t. No. 10. 5 50 
Q u a k e r C u t No. 2____ 1 20

C H E W IN G  GUM 
Adaima B la c k  J a c k — — 01
A d am s Denityne _________66
B e a m a n 's  P e p s in  —  66 
B eech n u t P e p p e rm in t—.  65
D o u b lem in t _________—  06
P e p p e rm in t, W rig leya__16
Sipearm inL W rig ley a—  $5

Ju ic y  F ru it__________ 06
W rig ley ’s  P -K _______ 66
T e a b e rry  — __________  66

B eets
E x t r a  Sm all, No. 2____1 75
H a r t  C u t. N o. 10—  4 60
H a r t  C u t, No. 2______ 25
H a r t  D iced. No. 2___  85
Q u a k e r C u t No. 8)6— 1 20

Diced, No. 2 . 
Diced, No. 10

____ 95
____4 20

Corn
Golden B an .. N o. 2____ 1 55
M arcellus, No. 2_______1 25
F a n c y  C rosby, No. 2_1 40
W hole G ra in , 6 B a n ­

tam . No. 2___________1 65
Q u a k e r  No. 10------------  8 00

C h erries
H a r t.  N o. 10__________5 70

Prem io , N o. 10 '  . 8 75

H a r t ,  N o. 2 in  s y ru p_2 25 S tra w b e rr ie s
J o rd a n , No. 2________ 2 50
D a g g e tt, N o. 2 2 25

S u p rem e. No. 2 In Q u ak er. No. 2_________ 2 35
s y ru p  ______________2 25

H a r t  S p ec ia l, No. 2_1 35

C herries—R oyal A nn
S u p rem e, No. 2% ________2 20
S u p rem e, No. 2___________2 30
G ib ra lta r , No. 10_______ft 26
G ib ra lta r . N o. 2% _______ 2 76

2 17 
2 79 
4 85 
6 00

3 36 
2 45
4 12 
6 90
5 76

BROOMS
Q u ak er, 5 sew ed________7 60
W a re h o u se  - 7 76
W in n er, 6 sew ed —___ 6 76
E a g l e __________________4 26

B L E A C H E R  C L E A N SE R

Lizzie. 16 oz.. 12s_____ 2 16
L ineo  Walsh, 22 os. 12a 2 00
Clorox. 24 p in ts_______ 2 95
Clorox. 12 Q u arts____ 2 70

Am. Ball, 36-1 oz., c a r t ,  l  00 
Boy Blue, 18s. p e r  ca. 1 25

BE A N S a n d  PEA S

D ry  L im a  B ean s , 26 lb . 2 20
W h ite  H 'd  P . B e a n s_4 05
S p lit  P e a s , yell.. 60 lb . I  36 
S p ilt  P e a s , g rin , $0 lb . 4 75 
S co tch  P e a s . 100 lb —  6 65

B U R N ER S

Q ueen  A nn, No. 1 ____ 1 15
Q ueen  A nn, No. 2 __ — 1 25
W h ite  F lam e . No. 1 

a n d  2, doz.____ _____ 2 26

S cru b
N ew  D eal, dozen____

Stove
S h a k e r, dozen  —__

Shoe
Topean, do zen  —__

F ig s
B eck w ith  B re a k fa s t.

No. 10 _____________ 12 00
C a rp e n te r  P re se rv e d ,

5 oz. g la s s  -------  - 1 35
S u p rem e K o d o ta , No. 1 1 90

F ru it  8 a la d
Suprem e, No. 10— — 12 00
Q u ak er, No. 10________ 11 75
S uprem e, No. 2%_____ 3 60
S u p rem e, No. 2________ 2 70
S u p rem e, No. 1_______ 2 10
Q u ak er. No. 2)6_______ 3 16

Goo* b e rries
M ichigan , N o. 10____ 5 35

G rape  F ru it
Z en ed a  No. 2__________1 35

G rape F ru it  Ju ice
F lo rd a  Gold. No. 1___  75
Q u ak er, N o. 2________1 36
F lo rid a  Gold. No. 5_3 90

Logan berriea
I f  P rem io , No. 1 0 _____ 6 75

CANNED FISH

C lam  C h’d e r, 10)6 oz._ X 35
C lam  C how der. No. 2_ 2 75
Clam s, S team ed  No. 1 2 75 
C lam s, M inced. No. % 2 40 
F in n a n  H ad d ie , 10 o z ..  3 30
Clam  Bouillon. 7 o z ._2 50
C hicken  H add ie . No. 1 2 76
F is h  F la k es , sm all____1 25
Cod F ish  C ake, 10 oz. 1 55
Cove O y ste rs . 5 oz__ -  1 35
L o b s te r , No. %________2 26
S h rim p , 1, w e t____— . 1 45
S ard ’s, % Oil. k ’le ss__3 97
Salm on, R ed  A la sk a — 2 20 
S alm on , M ed. A la s k a .  1 75 
Salm on, P in k , A la sk a  1 38 
S a rd in es , 1m. %, ea.6@13%
S ard in es , C a L _____—.  1 00
T u n a , % V an  Cam pe,

doz. _________________1 75
T u n a , Via. V an  C am ps, 

doz. ———— —  1 16 
T u n a , Is, V a n  Cam ps.

doz. ------------T----------  I  06
T u n a , % s, C h icken  Sea,

d o z . _________________1 7#
T u n a , % Bonita)______1 26

P eas
O xford  Gem , No. 2___ 3 15
S ifted  E , Ju n e , N o. 2_2 00
M a rc e l,  Sw, W  N o. 2 1 66 
M a rc e l, E . Ju n e , N o. 2 1 46 
Q uaker, E . Ju .,  N o. 10 8 00 
Q u a k e r  E . J . .  No. 2__ 1 45

P um pkii.
No. 10 ________________4 75
No. 2 ) 6 _______________1 20
No. 2 __________________92)6

CHOCOLA TE
B ak er, P rem ., 6 lb . )6 2 45 
B ak e r, P re .,  6 lb. 3 oz. 2 60 
G erm an  S w eet, 6 lb. Vis 1 86 
L itt le  D o t S w eet 

6 lb . )6s_____________2 60

CIGARS
H örnt. C h a m p io n s ___ 36 60
W e b ste r  P l a z a ____  76 00
W e b ste r  G olden  W ed. 76 00
W e b s te re t te s   ----- . 87 <0
C in c o s _______________ 38 60
G a rc ia  G ran d  B a b le * . 40 00
B r a d s t r e e t s _______-  88 60
O d i n s ____ ______  40 00
R  G D u n  B oquet____ 75 00
P e r fe c t  G a rc ia  S u b i .  95 00
K enw ay  ____________ 20 00
B u d w ise r __   20 00
I s a b e l l a __________  gg oo

C ocoanut
B an n er, 25 lb . t in s ____20)6
S now drifL  20 lb . t in s .  20)6

C L O T H E S L IN E  
H ousehold , 60 f t—  1 76 
C upples C o r d ________2 00

C O F F E E  RO ASTED 

Lee & Cady

1 lb. P ack ag e
Ryco -------------------------------22
B o s to n  B r e a k f a s t _____j8%
B re a k fa s t  Cup __  17%
C o m p e ti t io n _______ itU4
J . V . ___________ _  21
M a je s t i c ______________"  28
M orto n  H o u s e __  : 28
N edrow  ______________ *22)6
Q u ak er, in  c a r to n s__ 22)6
Q u ak er, in  g la s s  j a r s .  26%

F r a n k 's

Coffee E x tra c ts
V.. p e r  100________if

Pkgs-------- 4 25
S u p rem e  N o. 2)6—  1 75 H u m m el's  50. I  lb____ 10)6
S u p rem e  No. 2_______ 1 40
Q u ality . No. 2_________1 10
Q u ality . No. 2%_______1 50

B U T T E R  COLOR 
H a n se n 's ,  4 oz. b o ttle s  2 40 
H a n se n ’s .  2 oz. b o ttle s  1 CO

C A N D LES
E le c tr ic  L ig h t. 40 lb e .-  12.1
P lu m b er, 40 lbs------------12.8
P araffin e , 6s — ___—  14)6
P ara ff in e . 1 2 s _______— 14)6
W ick in g  - ___ — _____40
T udor. 6 a  p e r  b o x .__ 30

C A N N ED  FR U IT S  

A pples
P e r

Doz.
Im p eria l, No. 10______6 00

Apple Sauce
H a r t .  No. 2___________1 10
H a r t,  N o. 10__________0 25

BOTTLE CAPS

S ing le  L aoquor, 24 g r osa 
c a m , p e r  c a se ______ 4 10

A p rico ts
F o r e s t  No. 10_________8 50
Q u ak er, N o. 10______ 9 76
G ib ra lte r , No. 10_____9 00
G lb ra lte r . N o. 2)6____2 40
S u p erio r. No. 2% ____ 2 70
S u p rem e . No. 2)->____2 85
S u p rem e. No. 2______2 25
Q u ak er. No. 2__________2 00
Q u ak er. No. 2)6______ 2 75

P each es
F o re st, so lid  p ack .

N o. 10—_________________7 80
N ile, sliced . No. 10______ 0 60
P rem io , h a lv es . N o. 10 8 50 
Q u ak er, s liced  o r

ha lv es . No. 10__________8 50
G lb ra lte r , N o. 2)6_______ 2 00
S u p rem e, d ic e d  No.

2 ) 6 _____________________2 15
S u p rem e, b s lv e a

No. 2 ) 6 ________________2 25
Q u ak er, s liced  o r

ha lv es , No. 2)6_______2 15
Q u a k e r  s liced  o r 

h a lv es . N o. 3___________1 70

P e a rs
Q u ak er, No. 10______ 8 50
Q u ak er, B a r t l e t t  No.

2 ) 6 _________________ 2 06
Q uaker, B a r tle tt ,  No.2 ______________ 1 95

P in eap p le  Ju ice  
Doles, D iam o n d  H ead ,

N o. 2 ______________1 45
Doles, H o n ey  Dew,

No. 1 0 _____________6 76

P in eap p le , C rushed
Im p eria l, No. 10_____ 7 90
H o n ey  D ew , No. 2)6— 2 40 
H o n ey  D ew , N o. 2—  1 90
Q u ak er, No. 2)6______ 2 85
Q u ak er, No. 2_____ 1 80
Q u ak er, No. 1_________1 10

CA N N ED  M EAT

B acon, m ed. B e e c h n u t 3 50 
B acon, lge.. B e e c h n u t 8 75
B eef, lge.. B eech n u t__3 25
Beef, m ed ., B e e c h n u t-  1 95
Beef, No. 1, C o rn ed_1 90
B eef, No. 1 , R o a s t ___-  1 95
B eef, 2)6 ox.. Q u a ., Sli. 1 20 
Corn B eef H a sh , doz. 1 95 
B o  if s te a k  & O nions, e. 2 70
Chili Con C ar., I s __ __1 05
D eviled H am , % s____ 1 15
D eviled  H a m , )6s—  2 20 ' 
P o tte d  M e a t  % L ib b y  48
P o tte d  M e a t  % L ib b y . 75
P o tte d  M e a t  )6 Q u a .— «5
P o tte d  H am , Gen. %— 1 85
V ien n a  S a tis . No. )6.__  00

B aked B eans
C am pbells  4 8 s ________2 77

CA N N ED  V E G E T A B L E S  

H a r t  B rand  

A sp a rag u s
Q u ak er, No. 2________2 20
H u n t  P i c n i c __________1 80
H u n t  No. 1, Med. G reen  3 00 
H u n t  N o. 1 M ed. W h ite  3 15 
H u n t  No. 1 S m all 

G r e e n __________________2 80

B aked B eans
1 lb. Sace, 36s, c s_____ 1 80
No. 2)6 S ize, doz.___  1 10
No. 10 S au ce___________4 00

L im a B eans
B aby, No. 2____________ 1 60
M arcellus, N o. 2.__ 1 25
S c o tt Co. S o ak ed ____ 90
M arce llus, No. 10_______ 6 90

Red K idney B eans
No. 1 0 ________________4 75
No. 2 _________________1 00

S u cco tash
G olden B a n ta m , No. 2 . 1 75
H a r t.  No. 2___________1 55
P rid e  o f M ich igan___ 1 25

T o m ato es
No. 1 0 _______________ 5 50
No. 2 ) 6 _______________1 86
No. 2 _______ ________  1 40
Q u ak er. N o. 2__ — ...  1 10

C A TSU P
Q u ak er, 10 oz.  doz. 1 10
Q u ak er, 14 oz___ doz. 1 40
Q u a k e r  g a llo n  g lass , 

d o z e n ______________11 00

C H IL I SA UCE
S n id ers , 8 o z . ________1 65
S n id ers . 14 o®. ________2 25

O Y STER COCK TAIL 
Sniders. 11 oz________ 2 00

C H E E S E
R o q u e f o r t ______________68
W isco n sin  D a i s y _____17)6
W isco n sin  T w i n _______17
N ew  Y ork J u n e . 1933___ 25
S ap  S a g o _______________62
B r i c k ___________________20
M ich igan  F l a t s ________16%
M ich igan  D a i s ie s ____ 16%
W isco n sin  L o n g h o rn_17%
Im p o rted  L e y - ie n _____ 27
1 lb . L lm b e r g e r _________20
Im p o rte d  S w iss  , 66
K ra f t.  P im e n to  L o a f___ 25
K r a f t  A m erican  L o af— 23
K ra f t.  B rick  L o a f______23
K ra f t.  S w iss L o a f______29
K ra f t.  Old E nd . L o a f__ 28
K ra f t.  P im en to . % lb. 1 75 
K ra f t.  A m erican . % lb. 1 75
K ra f t.  B rick . % lb____ 1 75
K ra f t,  L itn b u r.. % !b._ 1 75

C O N D EN SE D  M ILK 
Eagle, 2 oz., p e r  c a se_4 60

Cough D rops
Bau.S m ith  B roa_____ _ j  45

L u d e n ’s ____ — __II 1 45
V ick’s. 40/lO c________ 2 45

COUPON BOOKS 
50 E conom ic g ra d e — 2 50

100 E conom ic  g rad e_4 50
500 E conom ic  g ra d e_20 00

1000 E conom ic  g ra d e __37 50
W h e re  1,000 books a re  

o rd ered  a t  a  tim e , s p e c ia l­
ly  p r in te d  f ro n t  co v e r is 
fu rn ish ed  w ith o u t ch arg e .

CR A C K ER S

H ekm an  B isc u it C om pany

S a ltin e  S o d a  C rack ers .
b u l k ___________________ 12

S a ltin e  S o d a  C ra c k e rs ,
_ 1 lb. p k g s----------------* 1 46
S a ltin e  S o d a  C rack ers ,

2 lb. p k g s---------------- a 80
S a ltin e  S o d a  C rack ers ,

8% oz. p k g s .________ 93
B u t te r  C ra c k e js . b u lk  13 
B u t te r  C rack ers , 1 lh . 1.60 
B u t te r  C rack er* . 2 lb. 1.13 
G ra h a m  C ra c k ers , b u lk  12
G ra h a m  C’s. 1 lb ____ 1 55
G ra h a m  C’s. 2 lb .____2 90
G rah am  C’s , 6% o z__  93
J u n io r  O y s te r  C ’s , b lk . 13 
O y s te r  C s ,  shell, 1 lb . 1 71 
C lub  C r a c k e r s ________1 74

CREAM  O F TA R TA R  
6 lb. boxes_________ — is

D R IE D  FR U IT S  

A prico ts
E x t ra  C h o ic e __________23%
S ta n d a rd  ______________"0%

Citron
10 lb . box_______________ 25



A p ril 3, 1935 M I C H I G A N  T R A D E S M A N 21

C u rra n ts
P a c k a g es , 11 ox.----- -—  13

D ates
Q u ak er, 12s, p itte d ------1 40
Quak«*, 12s, r e g u la r . -  1 10 
Q u ak er, 12s, 1% lb .— 2 30 
Q u ak er, 12s, 1 lb -------1 46

C alif.. 24-8 os. c a se — 1 80

JU N K E T  GOODS
J u n k e t  P o w d er   1 30
J u n k e t  T a b l e t s _______1 36

M ARGARINE 
W ilson & Co.’s  B rands 

Oleo
N u t --------------------------- 14%

FR E S H  M EAT8

Beef
T od S teers  & H e if____19
Good S te e rs  & H e if____16
M ed. S te e rs  & H e if____13
Com. S te e rs  & H e if____10

Veal
T op  __________ _________13
G o o d ___________, _______12
M e d iu m _______ ________11

P each es
B vap . C h o ic e --------------16
E v a . F a n c y ---- ------------ 16%

Peel
Lem on, T orelli,

4 ox., 4oa — ---------  80
O ran g e , T ore lli,

4 o a ,  do zen ------------------- 10
C itro n , T ora lli,

4 ox., dozen—-------------00

R aisins
Seeded, b u lk  - - - -  £%
T h o m p so n 's  S ’d le s s  b lk . 7%
Q u a k e r  s ’d less  b lk .------

16 o x . ------------ •
Q u a k e r  S eeded , 16 ox—  8

M ATCHES
D iam ond, No. 6, 144___ 5 80
S ea rch lig h t. 144 box__6 80
S w an, 1 4 4 _______  5 25
D iam ond, No. 0_____ 6 00

S a fe ty  M atches 
R ed  Top, 6 g ro ss  c a se  4 80 
C ongress, 6 gro . os—  6 86 
S ta n d a rd , 6 gro. cs—  4 00

M U E L L E R ’S PRODUCTS
M acaroni, 9 oz__________2 10
S p a g h e tti , 9 o n —______ 2 10
E lbow  M acaron i, 9 o s— 2 10
E g g  N oodles. 6 oz______ 2 10
E g g  V erm icelli, 6 oz____2 10
E g g  A lp h ab ets , 6 oz.___ 2 10
C ooked S p ag h e tti , 24c,

17 oz__—____—  2 20

Lam b
S p rin g  L a m b ___________18
G o o d ____________________17
M e d iu m _________________14
P o o r ____ _______________09

M utton
G o o d ___________________ 08
M e d iu m ________________07
P o o r ________________

Pork
Loins --------- 21
B u tts ______21
S hou lders ___ .  18
S pareribp ______14
N eck  B ones __  .  06
T rim m in g s  . ____ 14

C a lifo rn ia  P ru n e s  
90l@100. 26 lb. b o x es—@06% 
SO® 90. 26 lb . b oxes—©06%, 
?0@ 80, 25 lb . boxes „@ 07%  
i0@ 70, 25 lb . bo x es  ..@ 07%  
50® 60. 25 lb . boxes __®08% 
10® 50, 25 lb . b o x es  „ @09% 
10® 40, 25 lb . boxes _@ 10%  
20® 30. 25 lb. boxes —@12% 
18® 24. 26 lb . b o x es  —0 1 4

H om iny
P ea rl, 100 lb . sa c k s------3 54

B ulk  Goods
ELb. M iacaro ni, 20 lb .bx . 1 35 
E g g  Noodle, 10 lb. box  1 26

P e a rl B arley
C h e s t e r _______________6 00

L en tils
C h i l i _____________________»

T ap ioca
P e a rl, 100 lb . s a c k s ------7%
M inute , 3 oz., 3 doz—  4 05 
D ro m ed ary  I n s ta n t  —  3 50

Jiffy  P u n ch
3 doz. C a r to n --------------- i  26

A sso rte d  flavors.

E V A PO R A T ED  M ILK 
Q u ak er, T a ll. 10% o z -  3 10 
Q u ak er. B aby . 4 doz .— 1 55 
Q u ak er, G allon, % dz. 3 25 
C a rn a tio n , T a ll, 4 doz. 3 22 
C a rn a tio n . B aby , d  dz. 1 61 
O a tm a n ’s  D ’dee. T a l l .  3 22 
O a tm a n 's  D ’dee. B ab y  1 61
P e t .  T a l l ______________3 22
P e t ,  B ab y . 4 dozen------1 61
B o rd en ’s. T a ll. 4 doz. 3 22 
B o rd en ’s , B aby . 4 doz. 1 61

F R U IT  CANS

Ball M ason 
F . O. B. G ra n d  R ap ids  

O ne  p in t  —  .. . — —  7 76
O ne q u a r t ......... .... —  *  DO
H a lf  g a l l o n ____ ____ 12 «0
M ason T ops, gro . 3 65

N U T  8  
W hole

A lm onds. P e e r le s s ___ 16 Vi
B ra s il , l a r g e ________13%
F a n c y  M ix e d _________16
F ilb e r ts ,  N a p le s ______16
P e a n u ts ,  v ir. R o a s ted  11%
P ec a n s, 3, s t a r ___________25
P ecan s, J u m b o __________40
P ecan s, M a m m o th _____ 50
W a ln u ts . C al. —17% to  22

S alted  P e a n u ts
F an cy . No. 1__________14%
12—1 lb. C ellop 'e  c a s e .  1 50

Shelled
A l m o n d s______________39
P e a n u ts ,  S pan ish , 125

lb. b a g s ______________9%
F i l b e r t s _________________32
P ecan s, s a l t e d __________66
W aln u t, C a l i f o r n ia '___ 66

M INCE M EAT
N one S uch , 4 doz.___6 20
Q u ak er, 1 doz. c a se —  95 
T o  Ho. K egs, w et, lb— 16%

OLIV ES— P lain  
Q u ak er, 24 3% oz. o a  1 87 
Q u ak er, 24 7% oz. cs. 3 56
Q u ak er. 12. 11 oz____ 2 35
T em p te r, 12 22-oz. c s . 4 60 
1 g a l. g lass , e a c h ___ 1 66

O LIV ES—Stuffed
Q uaker. 24. 2-oz. c s ._1 87
Q uaker. 24. 3-oz. c s ._2 70
Q u ak er. 24. 6-oz. c s ._3 37
Q uaker. 24. 7% oz. cs. 4 39 
Q uaker. 12. 16-oz. cs. 4 35 
1 G allon  glahs, e a c h — 2 10

PA R IS G R EEN
% s ------------------   34
I s  _______________________32
2s a n d  5s_______________ 30

PROVISION S

B arre led  P ork
C lear B a c k ___ 28 00@34 OO
S h o r t  C u t, C le a r .__  30 00

Dry S a lt  M eats 
D  S B ellies______ 20-25 19

Lard
P u re  in  t ie rc e s ________14%
60 lb. t u b s ____ a d v a n ce  %
50 lb. t u b s ____ a d v a n ce  %
20 lb. p a i l s _____a d v a n ce  %
10 lb. p a l l s __ __a d v a n ce  %
5 lb. p a ils  —__ a d v a n ce  1
3 lb. p a i l s ____ a d v a n ce  1

C om pound, t i e r c e s ___13%
C om pound, t u b s ________14

S au sag es
B o lo g n a ______  ________ 15
L i v e r ____________________ 23
F r a n k f o r t ____—________ 20
P o rk  ____________________20
T ongue, J e l l i e d _________36
H ead c h e e se  __ 18

Sm oked M eats
H am s. C e r t.. 14-16 ib ._22
H am s, C ert., S k in n ed

16-18 l b . ____________@22
H am , d ried  beef

K n u c k l e s __________.@22
C a lifo rn ia  H a m a ______@14
P ic n ic  B oiled  H a m s____@18
B oiled H o m e s ________@34
M inced H a m s ________@15
B aco n  4 /6  C ert________ @27

Beef
B oneless, r u m p ___ tb28 00

L iver
B eef ____________________ 15
C a l f _________________  se
P o rk  ____________________ 11

RICE
F a n c y  B lue R ose_____ 4 90
F a n c y  H e a d _________ 6 00

F R U IT  CAN RU B B ER S 
Q u a k e r  R e d  U p .  3  gro. 

c a r to n  • —  85

G E L A T IN E
JeU -o, 3  d m —---------2 16
M in u te , 3 doz.— . ——  4 05 
K nox’s , 1 d ozen—  2 26 
J e lse rt ,  3 doz-------- ------1 40

PIC K LES

S w eet Sm all
L  a n d  C, 7 oz., doz._92%
P a w  P a w . q u a rts ,  doz. 2 80

Dill P lci.les
G al., 40 to  T in , doz___ 8 20
32 oz. G lass T h ro w n__ 1 50

RU SKS
P o stm a  B iscu it Co,

18 rolls, p e r  c a s e __ .  2 10
12 ro lls , p e r  c a s e _____ 1 39
18 c a rto n s , p e r  c a s e __ 2 35
12 c a rto n s , p e r  c a s e __ 1 67

P IP E S
Cob. 3 doz. in bx. 1 00@1 20

SA LER A TU S
A rm  a n d  H a m m e r 24s_ 1 50

JE L L Y  A N D  P R E S E R V E S  
P u re . 30 lb . n a ils—- — 2 35 
Im ita tio n . 30 lb . n a i l s .  1 80 
P u re  P r e a ,  16 oz., d*— 2 00 
12 oz. A pp le  Je lly , dz. 95 
IS oz. M in t Jelly , dz. 1 60 
f  oz. C ra n b e rry  Je lly , d z  90

JE L L Y  GLA SSES 
% P in t  T a il, p e r  doz.—— 86

PLA YING CARDS 
B lu e  R ibbon, p e r  doz. 4 60
Bicycle, p e r  doz----------4 70
O arav ah , p e r  doz.____2 25

P O P  CORN
S u re  F o p . 26 lb . b a g s  2 65 
Yellow , 24 1-lb . b a g s— 2 50

SAL SODA
G ran u la ted , 60 lbs. c s . .  1 35 
G ran u la ted , 18-2% lb. 

p a c k ag e s  __ _______1  10

COD FISH
Bob W hite , 1 lb. p u re  25 
P a rag o n , 1 lb ._______  19

H E R R IN G

H olland H errin g
M ixed, k e g s __________86
M ilkers, k e g s _______ 96
B oneless H e rr in g , 10 lb. 15
C u t L u n ch , 8 lb. pa ila  1 26

M ackerel
T u b s, 60 C ount, fy . f a t  6 00 
P a ils , 10 lb. F a h e y  f a t  1 50

W h ite  F ish
M ed. F an cy , 100 lb ._13 00
M ilkers, b b l s ._________18 50
K  K  K  K  N o rw ay__ 19 50
8 lb. p a ils—____________ 1 40
C u t L u n c h _____________ 1 50
B oned, 10 lb. b oxes___ 16

S H O E  B LA CK EN IN G
2 in  1. F iaste, doz___ 1 30
E  Z. C om bination , dz. 1 30
D ri-F o o t, d o z ._________2 00
B ixbys, d o z .___________1 30
Shi noia, doz._________ 90

SOAP
A m . F am ily , 100 box 6 20
F . B „  60c_____________3  86
F e ls  N a p th a . 100 box_4 35
F la k e  W h ite . 10 box— 3 20
Ivory , 100 6s___________5 05
F a iry , 100 box_________3 00
P a lm  O liva, 144 b o x . . .  6 30
L av a , 50 box__________3 56
C am ay , 73 b o x ._______ 0 05
P  & G N ap  Soap, 100@3 20
S w ee th eart, 100 box__ 5 70
G ran d p a  T a r , 50 s m ._2 10
W illiam s B a rb e r  B ar, 9s 50 
W illiam s M ug, p e r  doc. 48 
L u x  T o ile t, 50___  3 «6

T EA
Ja p a n

M e d iu m _______________ 19
C hoice .89 0 8 0
F a n c y  
No. 1

,30@36
NUUbe___________ 30

C hoice
G unpow der

—  84

Pekoe,
Ceylon

m ed iu m  _ _ _ —  63

E nglish  B re a k fa s t
Congou, m e d i u m _______28
Congou, cho ice ____ 35036
Congou, f a n c y _____ 42® 43

S P IC E S  
W hole Spices

A llsp ice  Ja m a ica ______@24
Cloves, Z a n z ib a r_____ @36
C assia , C a n t o n ________@24
C assia , 5c pkg., doz__@40
G inger, A f r ic a _________@19
M ixed, No. 1___________@30
M ixed, 10c pkgs., doz— @65
N utm egs, 7 0 @ 9 0 _______@50
N utm egs, 1 0 5 -1 1 0 ______@48
’epper. B la c k _____ _ @23

Oolong
M e d iu m ________
C hoice ________ "
F a n c y  ______ ___

39
4550

_  t w i n e
C otton , 3 p ly  cone______49
C otton , 3 p ly  b a ll» .—. — 40

STO V E PO LISH
B lackne, p e r  doz____ _  1 30
B lack  S ilk  L iquid , doz. 1 30 
B lack  S ilk  P a s te ,  doz— 1 25 
E n am elin e  P a s te ,  doz. 1 30 
H n am elin e  L iqu id , doz. 1 30
E. Z. L iqu id , p e r  d ez— 1 30
R ad ium , p e r  doz._____ 1 30
R is in g  S u n , p e r doz___ 1 30
654 S to v e  E n am el, dz_2 80
V ulcanol, No. 10, doz— 1 30 
Stovoil, p e r  doz._______3 00

P u re  G round In Bulk
A llspice, J a m a i c a ___ @18
Cloves. Z a h z b a r _____ @28
Cassia, C a n to n _________@22

G inger, C o r k i n ________@17
M u s ta r d _______________@31
M ace P e n a n g _________@69
P e p p e r, B l a c k ______ @23
N u tm eg s  ______________@26
P ep p er. W h i t e ______ @48
P ep p er, C ayenne  ______@26
P a p rik a , S p a h l s h ____ @36

SA LT
F . O. B . G ran d  R ap id s

Q u ak er, 24, 2 lb______1 05
Q u ak er, 3 6 - 1 % _______1 20
Q u ak er, Iodized, 24 -2 . 1 45
M ed. No. 1. b b ls.______3 16
M ed. No. 1, 100 lb . bk. 1 07 
C h ippew a F la k e , 70 lb. 1 00
P a c k e rs  M e a t  60 lb .__ 70
C ru sh ed  R o ck  fo r  Ice,

c ream . IOO lb., e a ch  95
B u t te r  S a lt, 280 lb. bbl. 4 00
Block, 50 lb .___________ 40
B a k e r  S a lt. 280 lb. bbl 3 80
6. 10 lb ., p e r  b a le____ 1 03
20. 3 lb ., p e r  ba le____ 1 08
25 lb . bogs, t a b le ___  46

F re e  R u n ’g , 32, 20 oa— 1 60
F iv e  ca se  lo ta  —. . . .  2 311
Iodized, 32, 26 oz___ — 2 40
F iv e  case  lo ts________ 2 30

Colonial
F if te e n  4a ____ ——  1 00
T w en ty  3a ......................1 06
S ix  1 0 s ___ - 93
Iodine, 24, 2s___________ 1 85
Iodine, 36, 1____ %_____1 26
P la in , 36, 1%__________ 1 20
L og  C abin  P la in , 2 4  2s 1 36

BORAX
T w enty Mule Team

24, 1 lb. p a c k ag e s  _____3 35
48, 10 oz. p a c k ag e s___ 4 40
96, % lb. p a c k ag e s___ 4 00

W A S H IN G  P O W D E R S  
Bon A m i P d ., 18s, b o x . 1 90
B on  A m i C ake, 18s.___ 1 65
B r i l lo _________________ 85
B ig  4 S o ap  C h ip s  8 /5_8 40
Chipso, l a r g e _________4 30
Clim aline, 4 doz______ 8 60
G ran d m a, 100, 5c______3 50
G randm a, 24 la rg e__ _ 3 50
Gold D u st, 12 la rg e_1 95
L a  F ra n c e  L au n  4 dz. 3 65
L u x  F la k es , 50 sm a ll_ 4 55
L u x  F la k es . 20 la rg e_4 33
Old D u tch  C lean ., 4 dz. 3 40
R inso , 2 4 s _____________4 65
Rinso , 4 0 s _____________2 89
S po tless  C leanser, 48,

20 o z .________________3 85
S an t F lu sh , 1 doz.____ 2 25
Sapolio, 3 doz_________ 3 15
S u p e r  S uds, 48 —_____3 90
S u n b rite . 5 0 s _________2 03
W y an d o t. C leaner, 24s 1 60

Seasoning
Chli Pow er. 1% oz__ 65
C elery  S a lt, 1% oz____  80
Sage. 2 o s____________  80
Onion S a l t _____________1 35
Garlic ____________ 1 35
P o n elty , 3% o z________ 3 25
K itch en  B o u q u e t____ 4 25
L a u re l L e a v e s _______ 20
M arjo ram , 1 oz_______  90
Savory, 1 oz__________  60
T hym e. 1 oz__________  90
T um eric , 1% oz_____  35

STA RCH
Corn

K ingsfo rd , 2 4 / 1 _____ 2 85
Pow d., bags, p e r  Ib____ 4%
A rgo. 24. 1 lb. p k g s ._1 80
C ream , 24-1 _______ 2 20

Gloss
A rgo. 24. 1 lb. p k g s . . .  1 80
Argo, 1«, 3 lb. p k g s__8 26
Argo. 8, 5 lb. p k g s____ 2 46
S ilv er Gloss. 48. I s ____11%
E lastic . 16 p k g s______ 1 38
S ta ley  24— 1 tb ________ 1 70

Corn
B lue  K aro . No. 1%_ 2 75 
B lu e  K aro . No. 5. 1 dz. 3 70
B lue K aro . No. 10__ 3 52
R ed  K aro . No. 1%__  2 92
R ed  K aro . No. 5. 1 dz. 3 99 
R ed  K aro . No. 10___ 3 85

ImIL M aple F lavor 
O range, No. 1%, 8 d z -  8 87 
O range, No. 3, 20 c a n s  4 34

M aple and  Cane
K an u ck , p e r  g a l______ I  26
K an u ck , 5 gal. can____6 30
K an u ck , 24/12 G lass— 4 00 
K an u ck , 12/26 G lass  4 15

G rape Juive

W elch, 12 q u a r t  c a se_3 90
W elch, 12 p in t ca se__ 2 00

COOKING OIL
P in ts .  2 doz.. c a se___ 5 70
Q u a rts . 1 doz:_______ 5 35
5 gallons. 2 p e r  c a se_12 30

TA B L E  SA UCES
Lee & P e rrin , la rg e ____ 5 75
Lee & P e rrin , sm a ll__ 3 35
P e p p e r  ________________1 60
R oyal M in t_____________2 40
Tobasco, sm a ll_________3 75
Sho You, 9 oz., doz___2 00
A -l, la rg e  _____________4 75
A - l ,  sm all _____________2 85
C aper. 2 oz_____________3 30

NÍrtÍTr* Kimn— 26
otÎHÎ0 ™ ln e- 40 S™1“  16%W h ite  W ine, 80 g ra in  94%

XT~ n ------- 1 ZbNo. 2. p e r  g r o s s _______1 50
No. 3, p e r  g r o s s _______2 30
P eerless  Rolls, p e r  doz. 90
R ochester, No. 2. d o z -  50
R ochester, No. 3. doz— 2 00 
Rayo, p e r  doz__. ___  75

wood h an d les____ 2 00
M ark e t, d rop  h a n d le   90
M ark et, s ing le  h a n d le . 95
M ark e t, e x tr a  ____  i  60
Splin t, l a r g e __________ g g0
S plin t, m e d i u m __ ___ 7 go
Splin t, s m a l l ________   g go

_  C h u rn s
B arre l, 5 g al., e ach ____
B arre l, 10 gal., e a c h ._
3 to  6 gal., p e r  g a l__

2 40 
2 65 

16

P alls
10 q t. G alvanzed_. . . .  2 60
12 q t. G alvan ized_III 2 85
14 q t. Galvanized _g jo
12 q t. F la rin g  Gal. JT .I g go 
10 q t. T in  D a iry ______ 4 00

T rap e
M ouse, wood, 4 h o le s . .  60
Mouse, wood, 6 h o le s . .  70
Mouse, t in . 5 holez__  65
R a t, wood _______  1 00
R at, s p r i n g -------1111111 1 00
M ouse, s p rin g ________  go

T ubs
L a rg e  G alvan ized____ 8 75
M edium  G alvanized___7 75
Sm all G a lv a n iz e d ____ 6 75Washboards
B an n er, Globe_____
B rass, s in g le_____ _
G lass, s in g le_______
Double P e e rle s s____
Sing le  P e e rle ss_____
N o rth e rn  Q ueen_
U niversa l _______ J,

5 50
6 25 
6 00 8 50
7 60 
5 60 
7 25

P a p e r  Food D ishes 
% lb. size, p e r  M___ 2 50
1 lb. size, p e r  M-------- 2 59
2 lb. size, p e r  M_____ 2 98
I  !?• s !ze- P er M _____ 3 72
5 lb. size, p e r  M_____ 4 94

W R A PPIN G  P A P E R  
B u tc h e rs  D  F  ns
K ra f t  _________ "  05%

TOILET PAPER
Q uaker. 100 R olls_____ 4 50
Silk  T issue . 100 ro lls_3 59

YEAST CAKE
M agic, 3 doz__________ 2 70
S un ligh t, 3 d o z . ____ 2 70
S un lig h t, 1% doz______1 35
Y east F oam , 3 doz______2 70
Y east F oam , 1% doz.___ 1 35

YEAST—COM PRESSED
F le iso h m an p , p e r  doz.__ 30
R ed S ta r , p e r  doz______ 24
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S H O E  M A R K E T
M ichigan Retail Shoe Dealers Association. 

P re s id e n t—Clyde K . T ay lo r.
E x e c u tiv e  V ic e -P re s id e n t—M. A. M itte l-  

m an .
V ic e -P re s id e n ts—J . A. B u rto n , L a n ­

s ing ; A . A llen, G ra n d  R ap id s; E d w ard  
D ittm a n n . M t. P e a s a n t ;  R . H . H a in s to ck , 
N iles; E . T . N unneley , M t. C lem ens; F re d  
N en tw ig , S ag in aw ; E  C. M aste rs , A lpena ; 
A. G. P one, Jack so n .

S e c re ta ry -T re a s u re r  — R o b ert M urray , 
C harlo tte .

F ie ld  S e c re ta ry —O. R. Je n k in s , P o r t ­
land .

M em bersh ip  C o m m ittee—R. H . H a in ­
sto ck , c h a irm a n ; e n tire  b o a rd  to  a c t  a s  
com m ittee .

B o ard  of D irec to rs—E. T . N unneley , 
M t. C lem ens; M. A. M itte lm an , D e tro it;  
E dw . D ittm a n n , M t  P le a s a n t;  S tev en  J . 
J a y , D e tro it;  C lyde K . T ay lo r, D e tro it;  
J o h n  M ann. P o r t  H u ro n ; M ax  H a rry m a n , 
L an s in g ; W m . V a n  Dis, K alam azoo ; R ich ­
a rd  S chm id t, H illsda le ; A r th u r  Jo ch en  
S ag in aw ; B. C. Olsee, G ran d  R ap id s; 
F re d  E llio tt, F l in t ;  P . B. A ppeldoorn, 
K alam azoo  F re d  M u rray , C h a r lo tte ; R alph  
M eanw ell, A n n  A rb o r; J o h n  Och C he­
boygan.

M ichigan Shoe Exhibition Association  
A n n u a l m ee tin g s  h e ld  once a  y e a r  a t  

P a n tlin d  H otel, G ran d  R ap ids.
,  A d d ress  a ll co m m u n ica tio n s  to  R odney  
I. Schopps. S e c re ta ry , P a n tlin d  H otel.

Venture Into Adventure of Business
The almost divine curiosty of creat­

ing something for the thrill and appre­
ciation of its ownership must be 
brought back to America. We have 
standardized much too much. We have 
made similar—all breakfasts, all trans­
portation in cheap cars, all clothing 
for men. Where is the audacity in de­
sign and particularly in the use of col­
or, that will give us back the individ­
uality of selection, for it is in that return 
of individuality of selection that will 
come a refreshment of the work stream 
of many people who, for the moment 
will remain1 unemployable because ma­
chines have increased their efficiency 
in the making of standard, close to 
subsistence goods and services.

To-day we preface too much of busi­
ness action with the necessity of assur­
ing a positive profit, adequate to cover 
all costs, charges, taxes, etc. Sales­
manship is checked with so many cau­
tions that it has lost its audacity. The 
venture is out of the adventure of busi­
ness. Even business itself is spending 
most of its time in Washington in ef­
forts to sell government projects that 
will lead1 to production and profits. 
The government is one thing and busi­
ness another. Government is putting 
crutches under many businesses that 
should be standing on their own feet 
or, if they must fall, let them go—to 
make way for brains, salesmanship and 
the creation of new and better things 
and services.

Can you imagine a country that is 
spending half a billion dollars a month 
to stimulate employment in business— 
spending all that money as an aid to 
business, when less than 18 per cent, 
of that money goes to the worker in 
wages. Then we proceed to raise the 
prices of foodstuffs and every other 
commodity and useful service, thereby 
draining the purchasing power and 
continuing the vicious spiral of less 
and less goods and' services. It is time 
to separate the relief stream from the 
work stream. It is time for business 
to “go to business,” and not “to Wash­
ington.’

I have heard it said: “Owe $5 and 
be a piker; $500 and be a business 
man; $5,000.00 and be a banker; $5,- 
000,000,000 and be a government.”

What I would like to know is the term 
to apply when America owes $50,000,- 
OuO.OOO and is bankrupt. If things go 
on as they are, we will live to see it, 
for the government is playing too big 
a part in business and business is play­
ing too little a part in its own affairs.

But now we are in one more Spring­
time—the Springtime of opportunity. 
We have, at this moment, one of those 
favorable conjunctures of circum­
stances in which if both business and 
government would take the right steps 
soon enough we might begin to move 
with some speed toward a genuine re­
covery brought about by normal, eco­
nomic causes. We must not let this 
present opportunity slip away. If bus­
iness could separate itself from the 
stream of government thought, so that 
it could venture and adventure in trade, 
so that it could build up purchasing 
power, then it could move down the 
path of progress.

In actuality there are many favorable 
conditions at the moment, even on the 
subject of relief—for Springtime and 
favorable weather lies six months 
ahead. A good deal of deflation and 
liquidation have taken place. Many 
debts have been paid off. The purchas­
ing power of the farmer has increased.

Credit is obviously ample. A vast 
reservoir of needs by everyone can be 
filled. New industries appear. We can 
widen the distribution of present prod­
ucts to larger groups of purchasers and 
create and invent new things desirable 
to the public. That is, providing we 
develop a sense of proportion and take 
pride in our neighbors’ purchases. Less 
of the spirit of envy and more of the 
spirit of appreciation of what happens 
when people with money buy distinc­
tive and glorious things. The wealthy, 
too, must be served. Let’s sell “pur­
chasing power.” Let us stimulate the 
pride of possession.

We must all face the problem of 
obtaining a sustained rise in business 
activity right here and now. It can be 
made a Spring push in the right direc­
tion. The right influences will create a 
renewed purchasing power. Let us 
learn to venture and adventure with­
out waiting for the profits prospect 
to be clarified by accountants before 
the effort is made.

Put the burden of business recovery 
onto business and give the government 
the responsibility of honest relief.— 
Boot and Shoe Recorder.

Folly and Futility of Setting Up Code 
System

(Continued From Page 3) 
passed the Clayton anti-discrimination 
act.

Michigan followed suit with four 
acts that you will find in our state 
chapter on restraints in trade. Other 
states did likewise.

But Congress found that even this 
was not enough. Business must com­
pete fairly as well as freely. And so in 
19.14.it passed the Federal Trade Com­
mission act, the gist of which is con­
tained in this single sentence:

“All unfair methods of competition 
in commerce are hereby declared un­
lawful.”

Why Michigan, and the other states, 
did not follow suit and out-law unfair 
methods within their own jurisdictions, 
is one of the mysteries of recent politi­
cal histories.

But the fact is that they didn’t, and

in this failure is the reason for a great 
deal of the difficulty that we are in 
to-day. Unfair trade practices have 
flourished because in the great major­
ity of cases they have been committed 
in intrastate commerce, and the sev­
eral legislatures have not out-lawed un­
fair practices.

We have come in recent years to 
lean so heavily upon Congress to cor­
rect the abuses in business, and to reg­
ulate and control comerce, that we 
have overlooked the fact that the leg­
islatures have the primary responsi­
bility in these matters. It has been 
the legislatures that have betrayed 
business, far more than it has been 
Congress.

Recent federal court decisions invali­
dating the NRA so far as it seeks to 
regulate and control commerce wholly 
within the states throw this question 
back at the legislatures. The demand 
for the passage of a state recovery act, 
like the NRA, is in itself a confession 
of the invalidity of the NRA over in­
trastate commerce.

These recent decisions bring out in 
bold relief these three things:

?• The law against unfair compe­
tition is a federal law and applies to 
interstate business.

b-_ The great bulk of offences 
against fair competition are committed 
in intrastate commerce.

c. The challenge is to the legisla­
tures which alone have jurisdiction and 
control over their internal affairs.

If small enterprise is to be saved, if 
monopoly is to be curbed and re­
strained, if unfair trade practices are 
to be effectively out-lawed, then it 
must be accomplished by the action of 
the several legislatures, to a far greater 
extent than by Congress, so long as we 
have our present constitution.

The onus is upon the legislatures. 
They must act. The question is how­
ever, how?

There are two roads open to the leg­
islatures. One is the code system. This

calls for the adoption of a uniform bill, 
like House Bill 134, which empowers 
trade groups to set up codes of fair 
competition, dominated and controlled 
by the preponderant majority of any 
trade group, places the burden of costs 
upon the trade group, and authorizes 
the imposition of fines and imprison­
ment upon violators of the code. It 
would lend the full authority of the 
state to the enforcement of a federal 
law within the state that is otherwise 
invalid within the state.

The other road is the application of 
the principal back of the Federal Trade 
Commission to intrastate commerce.

This road not only squares with our 
conception of what good government 
should be; it not only recognizes the 
independent jurisdiction of the three 
co-ordinate branches of our govern­
ment, but it offers far greater security 
and protection to the small business 
man, because this security would be 
established in a statute law, not in a 
special act.

This method calls for the simple en­
actment of a basic law condemning as 
unlawful all unfair methods of compe­
tition. It means the setting up of a 
quasi judicial body, call it a Fair Trade 
Commission if you wish, empowered to 
make such a law effective. This com­
mission would be authorized to hear 
complaints against unfair trade prac­
tice, or it could initiate proceeding upon 
its own responsibility. But its au­
thority would be limited to the issu­
ance of a cease and desist order. It 
would not be empowered to assess a 
fine, or to imprison anyone. Should 
however a respondent fail to comply 
with an order of the commission he 
could be cited to the proper state court.

It would seem essential even in or­
der to make a code system effective 
and valid that such a basic law must be 
first written into the statutes.

But if this is true, why then the folly 
and futility of setting up a code sys­
tem? M. W. Ripley.
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OUT AROUND 
(CorotiiMied from page 9) 

preach. They don’t get any of my 
money. Here in Battle Creek I think 
they are beginning to see it this way 
and the sooner they do all over the 
state the sooner we independents will 
win out in a big way.

You might be interested to know I 
have written Father Coughlin in de­
tail about the chance of getting behind 
the independents and increase in a big 
way membership in this organization, 
but he has not shown guts enough to 
come back with an answer, so it really 
is up to us independent fellows to play 
the game with each other.

You will hear from me again.
Joseph C. Grant,

Pres. Mich. Retail Dry Goods Ass’n.

West Palm Beach, Fla., March 25— 
I want to extend congratulations on 
your 76th birthday which took place 
March 16. I hope you may be spared 
to enjoy many more years, to carry on 
the good work that you have so ably 
done for so many years. It must be a 
pleasure to you to note the fine write­
up in the Sunday’s Grand Rapids Her­
ald of March 17 of which you should 
feel justly proud.

I want to thank you for sending me 
the Tradesman during my stay in Flor­
ida. I can assure you that I did appre­
ciate this courtesy. We expect to leave 
for the North about April 1, so will 
thank you to forward the next issue 
to my home address at Sault Ste. 
Marie.

Florida is certainly a fine place in 
which to spend the winters and we are 
returning with sand in our shoes. Now 
that the season is about over it is sur­
prising how the tourist trade does drop 
off. Within the next week the quiet 
season for the summer will begin and 
it will not be long now before the rush 
for the North will start.

The merchants here have been fea­
turing big reduction sales to attract 
the tourists before returning. Most of 
the business men report a big improve­
ment in this year’s sales over the sales 
of last year, and seem to be optimistic 
for the future.

We expect to go through Grand 
Rapids on our return and if we do not 
change the route, will stop in to make 
you a call. W. G. Tapert.

Nashville, March 28—I had a very 
pleasant and enjoyable talk with your 
Mr. Stebbins yesterday. Naturally our 
talk drifted to the chain store license 
chart on page 7 of the March 13 issue 
of the Tradesman.

This is all very good and I believe 
Representative Diehl has the very best 
of intentions, but are the grocery mer­
chants of Michigan forgetting that the 
clothing business or tire business or 
any other line of busines is also in need 
of assistance? As an example, is it fair 
to tax the Singer Sewing Machine Co. 
$2,820 for having the nerve to conduct 
twenty-six stores when their only 
product to sell is sewing machines, 
and the Holland Furnace Co., $1,770, 
for their twenty-one stores, when all 
they sell is a few furnaces, and then 
let an outfit like Sears, Roebuck & Co., 
with their twenty mammoth stores, get 
out of it for a paltry $1,570, when they 
not only sell as many sewing machines 
and furnaces, but every other needed 
commodity, such as. tires, hardware, 
shoes, clothing and sporting goods?

I believe that a committee consisting 
of one from each line of trade, with a 
business man who is interested in all 
lines of independent business, such as 
Mr. Stowe, should be formed to draft 
some legislation that would take care 
of this unfairness for nearly all time to 
come. It seems that the tax could be 
placed on the number of stores to some

extent and after reaching a certain vol­
ume, could be itaxed accordingly.

For instance, leave the tax as it, only 
amend it to one per cent, extra sales 
tax on a volume of over $20,000 per
store, 2 per cent, on over $30,000 per
store, 3 per cent, on over $40,000 per
store, 4 per cent on over $50,000 per
store and 5 per cent, over $60,000 per 
store.

I am also of the opinion that some 
means for the brighter minds could be 
devised to stop interstate commerce 
without paying the sales tax. You 
know that the profits and sales of the 
mail order houses were nearly equal to 
or exceeding 1929 figures. If there was 
an independent merchant in Michigan 
who can say as well I would like to 
know him. The small independent 
merchant has had hard enough time 
meeting the giant competition of the 
mail order houses without having this 
3 per cent, handicap. Please do not 
confuse me with the idea that the sales 
tax should be eliminated. It cannot 
and should not be done, but the un­
fairness of ithis one point should be 
looked into with the purpose of recti­
fying this condition.

C. H. Dahlhouser.

There is much merit in the conten­
tion of Mr. Dahlhouser. I do not think 
the perfect chain tax license law has 
yet been evolved. Time may work it 
out all right, however. In order to 
secure a more perfect substitute the 
matter should be given much thought 
and discussion by the Michigan Feder­
ation of Retail Merchants, which cov­
ers ten different lines of trade. No line 
of business should be deprived of a 
vote at the meetings at which the 
matter is given consideration.

I hope to see the Diehl bill enacted 
by the present Legislature, but there 
appears to be a little hesitancy on the 
part of the Taxation Committee of the 
House in recommending the Diehl bill 
in its present form.

The morning mail Tuesday brings 
two letters from C. L. Clark, of Green­
ville, as follows:

Greenville, April 1—I was in Lan­
sing yesterday and had a talk with Mr. 
Vernon J. Brown. I told him you 
were anxious to have a committee meet 
with his committee on chain store leg­
islation. He told me it could probably 
be arranged for Wednesday or Thurs­
day, of this week, and that it is not too 
late to have a bill introduced. He is 
familiar with our proposed retail li­
cense law.

He believes a limited committee, in­
stead of a large delegation, would be 
better.

I suggest E. A. Stowe, Leonard Van 
der Jagt, E. B. Stebbins and about 
four or five from Greenville.

As the time is short I know you will 
pardon me if I deal directly with Mr. 
Brown in regard to a date. I hope 
you can get in touch with Mr. Van der 
Jagt and Mr. Stebbins.

If you cannot go yourself it would 
be satisfactory to have Mr. Van der 
Jagt take along some other interested 
man.

We studied Mr. Bervig’s letter and 
concluded it was conclusive and did not 
demand an answer. However, we will 
write him soon. C. L. Clark.

Greenville, April 1—I called on Ver­
non J. Brown at Mason and he made 
an appointment with us to meet both 
the House and Senate committees in 
the House chamber at 7:30 p.m. Thurs­
day, April 4. We are very anxious 
to have you and Mr. Stebbins come. 
Mr. Stebbins is a good logical talker 
and would do a lot of good. If you 
cannot come be sure and send him. If

you write him please mention that 
some merchants believe that this re­
tail license fee should double on each 
store up to eight or $3,200 and be 
$3,200 on all above that number. Also 
that stores doing less than $10,000 per 
annum should pay a license of only 
$1,000, as at present.

I believe we are very fortunate in 
getting this appointment and I am very 
glad1 you thought of it.

C. L. Clark.

On receipt of these letter I called up 
Mr. Van der Jagt, who generously of­
fered to go to Lansing Thursday eve­
ning with three companions. My idea 
is that the proper person to appear at 
this meeting in addition to volunteers 
like Mr. Clark and Mr. Van der Jagt 
is the Legislative Committee of the 
Michigan Federation of Retail Mer­
chants, which is composed of the offi­
cers of ten state retail dealers organi­
zations. I think it is important that 
this committee should take the lead in 
the matter, if they can be gotten to­
gether in time. If this cannot be done, 
the chairman should take the lead. If 
he is not available, Mr. Clark should 
act as leader, because no merchant in 
Michigan has been more active in the 
matter at issue than he has been. I 
would be of no value at the meeting, 
because of my poor hearing. Mr. Steb­
bins is expected in to-day from Lake- 
view, and can go to Lansing as the 
representative of the Tradesman if he 
deems it wise for him to do so.

As this proposed amendment to the 
license law was introduced in the 
House by a merchant of Monroe coun­
ty, evidently without consulting the of­
ficers of any mercantile organzation, 
Mr. Diehl might resent the activity of 
association officers in this matter. I 
have no grounds on which to base this 
fear. Any merchant who is interested 
in the enactment of this measure will 
be welcome to attend the meeting 
Thursday evening andi take part in the 
discussion.

In order to be prepared for any 
emergency in the event of the Diehl 
bill being reported out favorably by 
the taxation Committee of the House of 
Representatives, I have had printed a 
large number of petitions to the House 
and an equal number to the Senate, 
requesting favorable action by both 
legislative bodies. Any merchant who 
wishes to lend a helping hand can ob­
tain copies of both petitions by apply­
ing to the Tradesman. There is no 
charge for the petitions. Those who 
apply for them should enclose a 3c 
stamp for return postage. The House 
petitions should be forwarded to Rep­
resentative Diehl, care of the House 
of Representatives, Lansing, as fast 
as the sheets are filled. The Senate 
petitions should be forwarded as soon 
as the bill is introduced in the Sen­
ate.

Had a call last week from Mr. 
Smith, of the Johnson & Smith, Co., 
general dealers at Sparta. Asked how 
business was in his town, Mr. Smith 
replied: “Last Saturday was the larg­
est day we have had in our store for 
five years except the last Saturday be­
fore Christmas last year.”

It is my good pleasure at this time 
to mention a citizen whom I have held 
in greatest regard for more than half 
a century, editor E. A. Stowe of the 
Michigan Tradesman, who has but re­
cently passed the 76th mile stone of 
life’s journey; who has lived long and 
well; whose acts are always prompted 
by a sense of duty; with whom to dif­
fer prompts one to study the point at 
issue; whose kindly consideration has 
probably meant more to this writer 
than that of any other person—without 
his own family—in such measure of 
success as he may have achieved.— 
Oceana Herald.

E. A. Stowe.

Somebody has said that you can’t 
build a skyscraper with a screw-driver. 
You do need adequate tools, of course, 
but in a sense the skyscraper is built 
by a draughtsman’s pen. You can build 
a hut or a hovel without plans, but you 
can’t build a mansion or a palace with­
out them. The requirement of plans is 
about the same in salesmanship. If 
you want hut-accomplishment, you do 
not need plans. If you want something 
better than that, however, you must 
make plans and use them.

PhOO* SM74
John  P. Lynch Sales Co.

SPECIAL SALE EX PER TS  
Expert Advert! el ns  

Expert M erehendlelns 
209-210-211 M urray Bldg- 

Grand Rapids, M ichigan

Cash paid for stock s of m erchandise 
of every description including m a ­
chinery, p lants and equipm ent. 
W rite or wire

M. GOLDSMITH
»35 Gratiot Ave. CAdlllac 8738

DETROIT. MICHIGAN

Omplete modem Drug Store fixture« for sate at 
great sacrifice, consisting of plate glam sliding 

oor wall case. Show cases, cadi registers, eoent- 
rs, back bar soda fountain and utensils, etc. 

A BE DEM BINSKY. Liquidator 
171 O ttaw a A ve.. N . W .

B U S I N E S S  W ANTS 
DEPARTM ENT

A d vertisem ents inserted under th is  heed  
for five cen ts a word th e first insertion  
and four cen ts a word for each su b se­
quent continuous insertion . If se t  in 
capital letters, double price. No charge  
less than 50 cents. Sm all d isplay adver­
tisem en ts in th is  departm ent, per 
inch. Paym ent w ith  order is required, as  
am ounts are too sm all to  open accounts.

F o r  Sale—STO RA GE a n d  m oving  b u s i­
ness. 10,000 sq. ft. s to ra g e  room , larg e  
g a ra g e  fo r v an s , s ix -ro o m  house. Good 
go ing  bu sin ess . A. J .  N iles, P o r t  H u ro n .
M i c h . _______________________________ 70S

B U S IN E S S  O P P O R T U N IT IE S —Id ea l lo ­
ca tio n s  for re ta il  d ry  goods, m en 's  f u r ­
n ish ings. a n d  re a d y - to -w e a r  in tow n s of 
one to  five th o u sa n d  popu lation . All good 
tra d in g  c e n te rs  in  low er C e n tra l M ich­
igan . All go ing  concerns. Som e h a v e  
well a sso r ted  stocks. W ish  to  sell to  c lose 
e s ta te s .  W o rth  y o u r w hile  to  in v es tig a te .
D an  Z an t. C h a rlo tte . M ichigan .______ 710

F o r  Sale—M odern c o u n try  s to re  20 x  40 
w ith  s to r  eroom  an d  b a sem e n t: s e v en - 
room  house ; w a te r  a n d  e le c tric ity : double 
g a rag e . On c o u n try  road . W ould s a c r i­
fice fo r  cash . W ould  sell s to ck  a n d  re n t .  
U . S. p o s t office goes w ith  s to re . L o ca ted  
in  good fa rm in g  co u n try . On C.K . & 
S.R .R. J o h n  O sw ald. C ressev . Mieli. In
so u th w e st B a r ry  county .______________ 711

F O R  SA L E —G E N E R A L  STO RE. GOOD 
LOCATIO N. R E N T  R E A SO N A B LE. A. 
C. K L E IN . N E W  R IE G E L . OHIO. 712 

G ran d  R ap id s  A uction  H o u se—S tock  
liq u id a tin g  sales. Also a u c tio n e e r  fo r 
p r iv a te  co m m ercial fac to rie s  --b an k ru p ts  
—co u rts—etc.. 636 E a s te rn  av en u e . S .E .. 
G ran d  R ap ids, M ich. 113
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Lines of Interest to Grand Rapids 
Council

April 1 always has been a tough day 
on the gullible chap who bites easily 
on gags. We have always breathed 
with bated breath during the entire 
day and never felt secure until we 
awoke on the morning April 2. This 
year’s April 1 no doubt presented some 
April fool surprises. Some of the boys 
who had counted their votes before 
they were scratched no doubt feel that 
some jokester took advantage of their 
guilelessness and! dumped in a lot of 
blank ballots. Some who had counted 
on an easy berth will be compelled to 
resume their former avocations if they 
keep off the welfare while the suc­
cessful candidates will feel pretty sure 
the other fellow will furnish them with 
food, shelter and clothing for the ten­
ure of their office. We are always 
sorry when election time passes be­
cause the abundant supply of fuel ceas­
es to be in evidence on our front porch. 
While some of the literature makes a 
sizzling, hot fire, most of it is coated 
so heavily with mud that it takes a 
fair sized draft to keep it burning. If 
political campaigns do nothing else, 
they surely leave no doubt in the 
minds of the candidates as to their 
character. In fact some find out things 
that they never knew themselves. A 
recapitulation of the results of a spir­
ited political campaign might result 
in the following: Cleansing the atmos­
phere of mystery as to character and 
ability of the candidates. Befuddling 
the minds of the electors so they may 
not vote intelligently. Disturbing the 
equanimity of communities and inject­
ing the germ of jitters into business. 
If we could go out and draft good 
business men for the job we have to 
offer, possibly we could eliminate the 
necessity of going around behind the 
shed and taking a good healthy kick at 
ourselves for doing a bum job with the 
ballot.

As a rule, the keynote in a cam­
paign is the first one in the scale: 
“Dough.”

After one sees a nice new automo­
bile jammed up from being hit by a 
careless driver who is piloting a $25 
clunker with no insurance, it is an in­
centive for one to start something to 
protect the driving public from the in­
different driver. It might be a sen­
sible move on the part of our hired 
men at Lansing to try to enact some 
sort of legislation whereby no motor­
ist could secure license plates unless he 
could show a valid insurance policy 
and an operator’s license. There are 
hordes of drivers in the state who 
could not produce a valid driver’s li­
cense if it came to a show-down. Yet, 
thousands who respect the law, pay the 
price to conform to the law’s demand, 
and respect the civil rights of the pub­
lic, are victims of those who evadie the 
statutes and have no regard for the 
safety of others. We do not believe in 
class legislation as a whole but are

heatily in favor of some enactment 
whereby the dangerous motorist may 
be removed from the highways to­
gether with his pile of junk.

In the midst of traffic, we are in 
death.

Grand Rapids Council will hold its 
April meeting Saturday evening, April 
6. Preceding the meeting of the 
Council and the Ladies’ Auxiliary, a 
very fine supper will be served by the 
ladies. They will offer an elaborate 
menu at 6:30 for the small sum of 35c 
per person. The supper is open to any­
one who is hungry and has the neces­
sary 35c. Reservations must be in by 
Friday, April 5. Those wishing to make 
reservations may call Mrs. Harley 
Lovall, phone 33753 or Mrs. T. F. 
Westfeldt, phone 96460. Every mem­
ber should attend and bring his fam­
ily and friends, also a candidate for the 
meeting. Don’t forget the date and 
time, Saturday evening, April 6 at 6:30.

An old-fashioned merchant Down 
East wants people to return to wearing 
red flannel underwear. The plan is in­
advisable. People are restless enough 
as they are.

Charles Renner, who formerly man­
aged the Four Flags hotel in Niles and 
until recently the Whitcomb in St. 
Joseph, is conducting a hotel on the 
East coast of Florida He reports that 
business has been very good and that 
buisiness conditions are rapidly im­
proving.

Milton Smith, who was engaged by 
the Government in welfare census 
work, with headquarters in Big Rapids, 
has been engaged jointly by the state 
and Government to continue the work, 
with headquarters in Lansing. Milton 
has made a very enviable record in this 
line of work and the new position is 
a recognition of his ability.

The intersectional meeting sponsored 
by Detroit Council No. 9, Saturday 
evening, March 30, was well attended 
by several U.C.T. Councils from out 
state. The meeting was preceded by 
a dinner at the Detroit-Lelandi Hotel, 
the meeting place of the Detroit Coun­
cils. The meeting was called to order 
immediately after the dinner. During 
the business session three candidates 
were inducted into the order by the de­
gree team from Battle Creek. During 
the evening constructive talks were 
given by Grand Counselor A. F. Rock­
well, Grand Secretary H. R. Bradfield, 
Past Grand Counselors Riordan and 
Howarn and Past Counselor Ranney. 
The following councils were represent­
ed at the meeting: Cadillac, Port Hu­
ron, Bay City, Owosso, Lansing, Bat­
tle Creek, Kalamazoo and Grand Rap­
ids. Those attending from Grand Rap­
ids were A. F. Rockwell, H. R. Brad- 
field, Frank Holman and William Ban­
croft. During the meeting the ladies 
were entertained at bridge after which 
dancing was enjoyed in the ball room 
of the hotel. Those who attended re­
port it was one of the best intersection­
al meetings held this year.

Charles, son of Mr. and Mrs. Selby 
Miller, 2314 Plainfield avenue, is recov­
ering after being confined to his home 
with illness for the past two weeks.

Mrs. L. L. Lozier has recovered 
from a short illness suffered during the 
latter part of last week.

Mrs. Henrietta Honton, aged 74, 
passed away at her home, 415 Laurel 
street, Saturday morning, after a long 
illness. She leaves four sons, Harm, 
Cornelius, John and Henry Honton 
and two daughters, Mrs. Herman 
Scholtens and Mrs. Dewey Van der 
Werff. Her funeral was held Tuesday 
morning in St. Joseph’s church. John 
Honton was a former member of the 
Council. Notgniklip.

Manufacturing Matters
Mt. Clemens—A sign manufacturing 

plant, as one of the newest industries 
of Mt. Clemens, was assured last week 
by action of Alfred Copony in author­
izing construction work on a factory 
adjacent to the Mt. Clemens Pottery 
Co. The factory, 60 by 150 feet, the 
steel work for which had been erected 
some time ago for another company, 
has been acquired from the M't. Clem­
ens Land and Improvement Co., a 
Board of Commerce division, organized 
to attract new industries to the city. 
The land improvement company 
through a committee has approved 
plans and specifications for the new 
factory submitted by Mr. Copony. 
Along with the steel framework the 
improvement company has deeded one 
and1 one-half acres, including that upon 
which the buildings stands, to Mr. Co­
pony, the deed' to be held in escrow 
and to pass to Mr. Copony when the 
new factory is completed. The sign 
which is to be manufactured is a new 
type reflector arrangement, for use as 
a traffic guide. It is understood that 
a large number of orders already are 
booked.

Free Market for Wool Restored
W hile th e  A d m in istra tio n  in ­

sists u p o n  re ta in ing  con tro l over 
p ro d u c tio n  a n d  m ark e tin g  o f 
m an y  agricu ltu ra l com m odities, 
th e  w ool tra d e  has been  allow ed  
to  re v e r t to  a  free  m a rk e t fo r its 
p ro d u c t.

A tte m p ts  to  con tro l th e  p rice  
o f w ool h a v e  genera lly  m et w ith  
unsa tis fac to ry  results. L ast year 
a  large ca rry o v er w as accum ulat­
ed, els th e  estab lished  p rice  w as 
too  high. T h e  new  m arketing  
p lan  ju s t a d o p te d  a b a n d o n s  m ost 
o f th e  con tro l fea tu res im posed  
on  th e  w oo l m a rk e t since th e  day s 
o f th e  F ed e ra l F a rm  B oard . S u p ­
p ly  an d  d e m a n d  forces w ill now  
b e  g iven free re in  to  de te rm in e  
prices.

D esp ite  the  lifting  o f con tro l, 
th e  p rice  o f  w oo l has n o t d eclin ­
ed . W hile  th e  h igh  prices o f last 
year, w hich  stim u la ted  p ro d u c tio n  
an d  b ro u g h t ab o u t th e  la rg e  c a r­
ryover, a re  n o t likely  to  b e  re ­
p ea ted , th e  1935 w oo l clip w ill b e  
d isposed  o f a t sa tisfac to ry  prices, 
w ith  som e increase in sales v o l­
um e d u e  to  rem o v al o f artificial 
con tro l, th e  tra d e  expects.

Swapping gold for foreign silver— 
when we can produce enough silver at 
home—is questionable bargaining.

Nature is going Brain Trusters one 
better in killing production. Should we 
shout “Hurrah!”?

See Big Gain in April Retail Sales
E n co uraged  b y  a  w ell-nigh 

sensational gain  in last S a tu rd a y ’s 
business, re ta ilers p red ic t th a t d o l­
la r sa les volum e, fo r A p ril will ex­
ceed  th a t o f th e  sam e m o n th  last 
y e a r  b y  10 to  25 p e r  cent, in v a r i­
ous sections o f the  country . Sales 
vo lu m e fo r M arch  a n d  A p ril co m ­
b in ed  m a y  show  a  m o d e ra te  rise 
over th e  co rre spond ing  p erio d  
las t year.

R eta il sales fo r th e  last w eek  of 
M arch show ed  a  decline from  a 
y ea r  ago, becau se  E aste r cam e a t 
th e  en d  o f M arch last year. New 
Y ork  d e p a r tm e n t sto res re p o rte d  
declines of 10 to  12 p er cent., 
w hile ou t-o f-tow n estab lishm ents 
re c o rd e d  sm aller declines, w ith  
d o lla r  v o lum e a b o u t 5 p e r  cent, 
u n d e r 1934.

C hain  s to re  executives re p o rt 
th a t th e  p rinc ipal fea tu re  o f cu r­
re n t sa les is th e ir  sp o tty  ch arac­
ter. In o n e  locality  resu lts p ro v e  
qu ite  sa tisfacto ry , w hile  in a 
ne ighboring  com m unity  v o lum e 
is far be lo w  last y ea r’s reco rd . 
G o v ern m en t spend ing  changes 
a re  o n e  im p o rtan t reaso n  fo r this.

Second Quarter Outlook
G enera l business ac tiv ity  is 

likely to  av erage  som ew hat b e ­
low  th e  co rre sp o n d in g  1934 level 
during  th e  second  q u a r te r  of th is 
year.

T h e  la te  E aster will he lp  re ta il 
tra d e  fo r  A p ril, an d  speed ing  up  
o f p ro d u c tio n  in an tic ipation  of 
possib le  fu tu re  la b o r  troub le s m ay  
even  cause th e  g enera l level of 
ac tiv ity  to  touch  a  new  p eak  for 
th e  y ear th is m on th . O n  th e  o ther 
h an d , th e  la te  s ta r t  o f th e  au to m o ­
b ile  m anufactu ring  season  he lp ed  
m a in ta in  business v o lum e in to  
Ju n e  last year, an d  no sim ilar 
stim ulus exists th is year.

A n y  substan tia l re sp o n se  to  th e  
m odern iza tio n  d r iv e  o f th e  F e d ­
eral H ousing  A dm in istra tio n  
m igh t sh ift th e  b alance , how ever, 
a n d  cause a  som ew hat h igher lev ­
el o f ac tiv ity  fo r the  second  q u a r­
te r  th an  la s t year. T h e  pub lic  p ro ­
gram , on  th e  o th er h an d , will n o t 
ge t u n d e r  w a y  to  an y  m ate ria l d e ­
g ree  un til th e  fall.

Copeland Bill Faces Senate Op­
position

T h e  C o p e lan d  pu re  food, drugs 
an d  cosm etic b ill will b e  su b je c t­
ed  to  a ttack  in th e  S en a te  on  the  
g ro u n d  th a t it rep ea ls  th e  existing 
law  an d  therefore! rem o v es th e  
benefit o f a ll o f  the  decisions an d  
in te rp re ta tio n s  th a t h av e  been  
h a n d e d  dow n  u n d e r  th e  W iley  
law.

T h ere  w ill b e  q u ite  a b a ttle  
o v e r  th e  d e te rm in a tio n  o f S en a to r 
C o p e lan d  n o t to  ch an g e  th e  p ro ­
vision  p lacing  in th e  D ep artm en t 
o f A gricu ltu re  ju risd ic tion  over 
food , d rug  an d  cosm etic  ad v e rtis ­
ing.

Slogan recommended for Federal 
lawmakers: Employment First.

Re-employment has become more 
urgent than “reform.”
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FLEISCHMANNS
I

STAN DARÒ BRANDS INC.. NEW YORK, I

ABAAJ

E n jo y
b e t t e r
HEALTH

A  Forceful Sales Appeal

“Elat the NEW Fleischmann’s Yeast 3 times 
daily for better health.”

National advertising carries this forceful mes­
sage to millions. And millions are respond­
ing. Sales are higher than ever.

Eat the NEW Fleischmann’s Yeast yourself. 
Get your clerks to try it. Urge your custo­
mers to eat it regularly.

Push Fleischmann’s Yeast NOW. It brings 
more customers into your store. CODE

A Product of STANDARD BRANDS IN CO RPO RA TED

Grocers know it—our sales figures show it. Mueller’s 
THIN-Spaghetti is quickly coming to the fore as a 
popular Mueller’s Product.

Mueller’s THIN-Spaghetti is deliciously different 
—slender, tender strands of spaghetti goodness. The 
package is smaller in size but the same in weight. 
Look over your stock of Mueller’s Macaroni Products. 
If your supply of Mueller’s THIN-Spaghetti is low, 
get aboard the profit boat—stock up and cash in on 
the growing demand for Mueller’s THIN-Spaghetti.

M U E L L E R ’ S THIN - S P A G H E T T I
C. F. J H ' K L I . K K  C O M  P A X  V ,  J E R S E Y  C I T Y ,  X .  J .

$ 3 ,728 ,331.28
PAID . V  T H E

M I C H I G A N  M I L L E R S  M U T U A L  
F I R E  I N S U R A N C E  C O M P A N Y

A S  P R E M I U M  S A V I N G S  T O  

I T ’S P O L I C Y H O L D E R S  IN  T H E  

F I V E  D E P R E S S I O N  Y E A R S  

1930 1931 1932 1933 1934

P R E S E N T  P R E M I U M  

S A V I N G S  1 0 % ~ 3 3 Ms %

R E P R E S E N T E D  B Y  T H E

MILL M U T U A L S  A G E N C Y
M U T U A L  B U I L D I N G ,  LANSING, MICHIGAN 

D E T R O I T  G R A N D  R A P I D S  S A G I N A W

W E  W R I T E  A L L  F O R M S  O F  I N S U R A N C E

FARM SEEDS
IN O C U L A T IO N  SEM ESA N

Bulk GARDEN SEEDS Packet
Vegetables and Flowers

We Specialize in

LAWN GRASS and GOLF COURSE Mixtures

INSTANT SERVICE
W rite  fo r ou r special prices

ALFRED J. BROWN SEED CO.
Telephone 9-4451 25-29 Campau Ave.

GRAND RAPIDS, MICHIGAN


